NEWSSTAND PRICE $6.50
i Mayer Elected Most Added

John Mayer scores a triple play this week, grabbing
Most Added honors at CHR/Pop, Hot AC and Triple
ey A with “Bigger Than

B iy Body,” the first
single from his
forthcorming Colum-
bia album Heavier
Things. Mayer scored
multiple hits off his
last album, Room for
Squares.
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And The Survey Says....

This week’'s R&R features Power Plavas on the Rise
as voted on 2y today’s leading Urban executives.
See who's on top of their game in pragremming,
morning shows, mixing and other areas. R&R
Urban Editor Dana Hall explains, beginning on the
next page.

et 1
B Rl 27558

. De De
' McGuire

\
\

T o UABAN

ADVANTAGE NETWORK

\

ericanradiohistorv.com

Doug Banks

The Doug Banks Morning
Show is the second most
popular nationally syndicated
urban  morning show in
America,* The legendary Doug
Banks and his talented crew
continue to bring the best in
entertainment, comedy, street
creds, big name celebritics and
“Live” Jam Session events to
your audience. Call Jon Wilson
at 972.991.9200 <o find out how
these Urban Idols can make
your station th: Urban Leader
in your market!

* Source: Asbitron Nationwide Fall 2002
DMA, Persons 124, M-F, 6-10a, Weekly
Reach

" Rickey Smiley

@iADlu NETWORKS
america listens to abc
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WHICH CITIES ARE RICHEST?

The Media Audit just released its latest report
showing the most affluent markets in
America — and the feast. Check out the
rankings in this week’s Management/
Marketing/Sales column. Also: Dave Van
Dyke’s positive approach to confronting
errant employee behavior, John Lund’s “War
College for Radio,” Interep’s Q3 pacing
reports and new agency focus groups, facts
and myths about upper-demo consumer
purchasing and a fascinating report from
Eardrum U.K. on the need for realism in radio
advertising.

Pages 8-10

DESERT TALK BATTLE

Who said consolidation squashed the head-
to-head radio battle? News/Talkers KTAR and
KFYI are locked in a heated competition for
Talk ears in Phoenix. This week R&R News/
Talk/Sports Editor Al Peterson surveys the
programming and strategies of both stations
as discussed by KTAR PD Tisa Vrable and
KFY PD Laurie Cantillo.

Page 16

CHR/POP
s BLACK EYED PEAS Where Is The Love? (A&M/interscops)

CHR/RHYTHMIC
« CHINGY Right Thurr (DTP/Capitol)

URBAN
« GINUWINE In Those Jeans (£pic)

URBAN AC
* HEATHER HEAOLEY | Wish | Wasn't ()

COUNTRY
* JACKSON/BUFFETT it's Five O'Clock.... (Arista)

AC
* UNCLE KRACKER 1/DOBIE GRAY Drift Away (Lava)

HOT AC

* MATCHBOX TWENTY Unwell (Atiantic)

SMOOTH JAZZ
« DAVID SANBORN Comin' Home Baby (GRP/VMG)

ROCK
« STAIND So far Away (Flip/Elektra/EEG)

ACTIVE ROCK
« LINKIiN PARK Faint (Warner Bros.)

ALTERNATIVE
= LINKIN PARK Faint (Warner Bros.)

TRIPLE A
« GUSTER Amsterdam (Paim/Reprise)

CHRISTIAN AC
= MERCYME Word Of God Speak (INO)

CHRISTIAR CHR
« TODD AGNEW This Fragile Breath (Ardent)

CHRISTIAN ROCK
* THOUSAND FOOT KRUTCH Bounce (Tosth & Nail)

CHRISTIAN INSPO
« MERCYME Word Of God Speak (/¥0)

SPANISH CONTEMPORARY
« JUANES Y NELLY FURTADO fotografia (Universal)

TEJANO

« PALOMINOS Tocame (Fonovisa)

REGIONAL MEXICAN
« CONJUNTO PRIMAVERA Actos De Un Tonto (Fonovisa)

TROPICAL
< VICTOR MANUELLE Poco Hombre (Sony Discos)

ISSUE NUMBER 1517

THE INDUSTRY 'S NEWSPAPER

www. radfoandrecords.com

AUGUST 15, 2003
June Radio Revenue Up 4%

National sales increase best since January 2003

By Jetf Green

R&R Execuiive Editor
fgreen@radioandrecords.com

The 2003 radio-revenue
growth picture can be de-
scribed in two words: national
sales. Led by an impressive
16% increase in national busi-
ness, radio income for June im-
proved 4% compared to the
same month a year ago.

The sizable improvement in
national sales was the best

since January’s 20% uptick and
was identical to the national
advance seen in july 2002.
Meanwhile, local dollars are
nowhere near July 2002’s 7%
growth over 2001, as radio’s
core business remained flat for
the second month in a row and
has been lackluster since Feb-
ruary’s 8% jump.
Still, radio overall is ahead
REVENUE » See Page 25

By John Schoenberger

R&R Triple A Editor
Jjschoenberger@radioandrecords.com

BOULDER, CO — The R&R
Triple A Summit, held Aug.
6-9 at the Millennium Hotel,
was a huge success, high-
lighted by a Radio Execu-
tive Panel, various format
sessions, the Triple A Indus-
try Achievement Awards
and performances by some
30 artists, including a spe-
cial solo performance by
Dave Matthews.

Summit: Page 91.

R&R Triple A Summit Rated AAA-Plus

Format luminaries in Boulder for top-notch panels, performances

Moving into its 20th year, the
Summit kicked off its sessions
on Thursday morning with the
“Triple A Crystal Ball” panel
moderated by KINK/Portland,

Musical highlights
from the R&R Triple A
Summit: Page 22

OR PD Dennis Constantine. He
and some of the format’s lead-
ing programmers addressed is-
sues that loom in the format’s

§

R&R CEQ/Publisher Erica Farber {I) moderates the Triple A Summit Radio Executive Panel, which featured (I-r,
seated) KBAC/Abuguerque GM Ira Gordon; KINK/Portland, OR GM Stan Mak; KMTT/Seattle Station Manager Chris
Mays; broadcast attorney David Oxenford; and KFOG/San Francisco GM Dwight Walker. More pictures from the

distant — and not-too-dis-
tant — future. The overall
vibe of the session was very
bullish for Triple A’s future.

That same afternoon, SBR
Creative Media’s John Bra-
dley and Dave Rahn con-
ducted a creative problem
solving workshop, and Media
Positioning’s Keith Cun-
ningham led a panel discus-
sion concerning the imple-
mentation of big promotion

SUMMIT ~ See Page 3

Clear Channel Realigns Regions

Krampf, Larsen, Gentry promoted to Sr. VPs;
Rahilly, Ferrara take over for Cullen, Shea

By Adam Jacobson

R&R Radio Editor
3jacobson@radioandrecords.com

Clear Channel has reorga-
nized its regional radio divi-
sions and created three new
ones, selecting Ed Krampf as
Sr. VP/Northwest, Lee Larsen
as Sr. VP/Rocky Mountain and
Bill Gentry as Sr. VP/Central.

Krampf, previously Regional
VP/Northern California, ex-
pands his management duties
to Alaska, Oregon and Wash-
ington.

Larsen, who as Regional VP
and Denver VI’/Market Man-
ager was already overseeing
Clear Channel’s Colorado and
Wyoming properties in addi-
tion to select Nebraska proper-
ties, gains oversight of the
company’s Idaho, Montana,
New Mexico and Utah sta-
tions.

Gentry, who was Regional

=7 ol
Ferrara

VP/Midwest and Louisville
Market Manager, adds responsi-
bilities for Clear Channel’s prop-
erties in Indiana, Kentucky,

CLEAR CHANNEL » See Page 12

Gentry

URBAN POWER PLA

By Dana Hall

R&R Urban Edtor
dhalt@radioandrecords.com

While the industry recog-
nizes many of the top pro-
grammers in major markets
each year, there is a whole
generation of up-and-com-
ing programmers, air talent
and behind-the-scenes con-
tributors who deserve just
as much recognition. This
week, in the Urban/Urban
AC section, R&R salutes
these achievers with the
help of some of the top pro-
grammers in the format.

We convened a panel of
judges made up of some of
today’s Urban power playas
— Clear Channel VP/Ur-
ban Programming Doc
Wynter; Cumulus Director/

Today’s Playas Pick Who’s Next

Newly Public
Citadel Reveals
Q2 Earnings

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecerds.com

As a result of its return to the
public markets on Aug. 1 Cita-
del Broadcasting must once
again report its earnings to
investors every quarter. Wast-
ing no time, on Monday the
company reported its results
for Q2 2003.

For the quarter ended June
30, Citadel’s net revenue im-
proved 4%, to $95.4 million,
while EBITDA, excluding non-
cash stock compensation, grew
13%, to $3 million. Free cash
flow jumped 47%, to $23.6 mil-
lion, while operating income
swung from a loss of $1.5 mil-
lion a year ago to a profit of $5.2
million in Q2.

However, net loss for the
quarter widened from $18.3
million, or 19 cents per share, to
$19 million (20 cents) due to
depreciation and amortization

EARNINGS - See Page 4
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Urban Programming Ken
Johnson; consultant Tony
Gray; WGCI-AM & FM &
WVAZ/Chicago OM Elroy
Smith; On Top Comur.unica-
tions President Steve Heg-
wood; WBAV, WGIV &
WPEG/Charlotte OM Terri
Avery; and Citadel/Charles-
ton, SC OM Terry Base —and
asked them to help us find
the power playas of tomorrow.

To see who made our top
10 lists in the categories of
programmers, womern, morn-
ing shows, air talent, produc-
tion people and imagers and
mixers, as well as to read one-
on-one interviews with the
top rising talent, check out the
Urban/Urban AC section, be-
ginning on Page 39.

Coming next week: The National League of Rock!

WwWwWwW . americanradiohistorv.com
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Know The Facts

Clear Channel Radio .

MYTH: (lear Channel Radio dominates radio FACT:

in the United States.

MYTH: Consolidation in the radio industry FACT:

is at dangerous leveks.

MYTH: Consolidation has provided a FACT:

platform for management's
political agendas.

Myth vs. Fact

There are more than 13,000 radio stations in the United States with 3,800
station owners. Clear Channel Communications owns just 9% of
the stations.

Radio is the least consolidated segment of the media industry
- by far. Media concentration by market share percentage for the top
companies is comprised as follows: Music (fop 5 companies) 85%*; Film
(top 8 companies) 84%*: Cable (top 10 companies) 67%*; Ad Agencies
(top 6 companies) 65%; Radio (top 10 companies) 43%*.

Clear Channel Radio local managers make their own decisions
about programming and community events. It's not about politics,
it's about driving listenership by intimately understanding what audiences
want to hear and delivering it. It's why we employ 250 local General
Managers, 750 local Sales Managers, and 900 local Program Directors.

* Source: Herfindahl-Hirschman Index/Media Concentration Study/Februory 2003

http:/ /knowthefacts.clearchannel.com

@ CLEARCHANNEL

www.americanradiohistorv.com
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Massie Moves To San Fran |

Former KFRG OM to program now-Country KKDV

After a 19-month absence, the
Country format returned to the Bay
Area when Bonneville on Aug. 11
flipped Classic Hits KKDV (The
Drive)/San Francisco to "My Coun-
try Station 95-7.” Already in the
building to program the new sta-
tion is Ray Massie, who resigned as
KFRG/Riverside OM on Aug. 8.

Massie spent the last seven years
with KFRG, and his programming
background also includes a stint at
WIL/St. Louis. He expects to an-
nounce an airstaff soon and a new
station name by the end of the
month.

Commenting on the changes,
KKDV VP/GM Valerie Howard said,

Island Records has elevated
Howie Miura from VP/Modern
Rock Promotion to VP /Promotion.
Taking Miura’s former post is
Christine Chiappetta, who has
been Sr. Director/ Alternative Pro-
motion for the past 16 months. Both
are based in Los Angeles and report
directly to Island Def Jam Music
Group Sr. VP/Promotion Ken Lane.

Miura will now plan and imple-
ment the overall promotion cam-
paigns for Island artists at both the
Rock and Alternative formats. Lane
said, “Howie’s unique passion and
enthusiasm for our artists is what
makes him a very special breed.
Having started at Island nearly 15
years ago as a Promotion Asst.,
Howie continues to be a driving
force at radio while taking on new
challenges within the department.

Island Elevates Miura, Chiappetta

“The field is wide open. We're ready
— with corporate commitment, a top |
program director and a huge signal
— to build success at95.7.” |
Alan Jackson's “Gone Country”
was the first song played on the
new Country outlet, which, for
now, features music, liners, sweep-
ers and spots. Among the liners on
the air: “We're not a Country station
for everybody. We're only a station
for people who know who Garth,
Alan and Tim are. You can call us
My Country Station, 95-7" and “Fi-
nally, a Country station you can
hear all over the Bays — West,
North, East and South ... My Coun-
try Station, 95-7.” |

— -

v

Ciappeﬂa

Miura

I look forward to breaking many
more new artists with Howie.”
Miura said, “As Island Records
has evolved, even on its most
windy days I've never seen the Is- |
land palm tree sway more than an 1
inch. It's amazing to be able to
work with [IDJ]MG Chairman/
CEO] Lyor [Cohen], [IDJMG Exec.

ISLAND - See Page 25

Summit
Continued from Page 1

and marketing ideas on a limited
budget.

Rahn was back on Friday morn-
ing to present a “Streaming for
Dummies” session that brought the
audience up to speed on the current
issues regarding the Internet and
streaming music, while John
Silliman Dodge hosted a session on
managing air talent.

That afternoon, convention regis-
trants were treated to a special
sneak-preview screening of a VH1
documentary recently produced
about Warren Zevon, as well as an
executive panel moderated by R&R
Publisher /CEO Erica Farber. She,
along with KBAC/Albuquerque
GM Ira Gordon; KINK/Portland,
OR GM Stan Mak; KMTT/Seattle
Station Manager Chris Mays; broad-
cast attorney David Oxenford; and
KFOG/San Francisco GM Dwight
Walker, addressed many of the big-
ger issues, such as cluster manage-
ment, streaming and promoting the
growth of the Triple A format
within the ranks of the larger broad-
cast groups.

The Triple A Achievement
Awards luncheon was on Saturday,
and among the winners were
KBCO/Denver and WXPN /Phila-
delphia for Triple A Station of the
Year (Commercial and Noncom-
mercial, respectively), WXPN's
Bruce Warren for Program Director |
of the Year and Interscope/Geffen/
A&M for Platinum Label of the
Year.

Attendees also had some fun
with the “R&R Know-It-All Game |
Show,” created in conjunction with
RateTheMusic.com. A radio team
was pitted against a records team,
and both tried to guess the an-
swers from a Triple A listener-
lifestyle survey. There was also the
annual “Rate-a-Record” session, |
which included over 25 KBCO lis- |
teners as a voting bloc in the au- |
dience.

Alarge part of the Summit is the
showcasing of established Triple A |
artists, as well as the chance to spot-
light emerging new talent. Among
those featured were Jonny Lang, |
Nickel Creek, Guster, Ziggy Marley, |
Shelby Lynne, The Mavericks, In- |
digenous and Blues Traveler.

www.americanradiohistorv.com

LAUGHTER IS THE BEST MEDICINE ratent abounded in Atianta
fast week as the annual Morning Show Boot Camp convened in the Peachtree
City, and United Stations Radio Networks graciously sponsored the entertain-
ment at Friday's R&R luncheon. Seen here reveling in the humor are (--r) USRN
VP/Atfiliate Relations Rob Pierce, comedian Adam Ferrara, USRN EVP “Dr.
Dave" Kolin and Launch Radio Networks Managing Director Dan Brassem.

Carroll: Elektra VP/Modern Rock

Bill Carrol} has been appointed VP/Modern Rock Promotion for the
Elektra Entertainment Group. The announcement came from Elektra Sr.

VP /Promotion Dennis Reese.

“Bill has tremendous experience in national capacities at both London
Sire and Island Records,” Reese said. “His passion, knowledge and dedi-
cation will be a welcome addition to the rock promotion staff.” |

Carroll was most recently VP/Promotion for Vagrant Records. He served
as VP/Promotion for London Records in 2001. He began his career in the
music business in 1989 at PolyGram Group Distribution.

VP/Programming Brad |
Hardin has returned to the
PD position at Active Rock
WXTB (98 Rock)/Tampa.
He replaces Rick Schmidt, |
who relinquishes those du- |
ties to concentrate on co-
owned Hot AC WSSR (Star
95.7)/ Tampa. Schmidt took
over for Hardin at WXTB
when Hardin was pro-
moted to Regional VP/Program-
ming.

Hardin will also continue as PD
of co-owned Classic Rock WTBT
(Thunder 103-5)/Tampa, where
he'll be assisted by Brian Medlin,
who has been upped from swing

Hardin

' Hardin Returns To WXTB As PD

Clear Channel Regional ey

host to Asst. PD to replace
Carl Harris. This move al-
lows Harris to focus on his
role as Creative Services Di-
rector for WTBT & WXTB.

“Rick has done a master-
ful job of turning Star
around,” Hardin said. “The
station is now the market’s
leading AC brand, and we
intend to stay in that posi-
tion. Having Rick focus on
Star will make that goal more eas-
ily attainable. These moves play sig-
nificantly toward our strengths and
will make our two Rock-based sta-
tions stronger while we look to Star
to continue its growth in Modern
AC”

Baumgartner To Equity VP/Promo

Broken Bow VP/Promotion Rick
Baumgartner has been named VP/
National Promotion for newly
formed Equity Records, the Nash-
ville-based label

ville Exec. VP/GM

Mike Kraski, country artist Clint
Black and music-industry business-
men Jim Morey and Charles Suss-
man.

“It was very important to us to
make a big statement with our first
staff announcement, and I believe
we have done that,” Kraski said.
“Rick has the greatest breadth of
experience of any promotion per-
son around. He has worked with

both major and indie labels. He has
retooled a promotion team and
built one from the ground up. But,
more important, no matter where

he is or the circum-

| established by for- BT (LU R: ETATETTER stances, Rick has al-
mer Sony/Nash- BTN ETER R EE--A8 ways delivered.”

Baumgartner
joined Broken Bow almost 18
months ago from his promotion
post at Audium. He has also served
as VP/Promotion for Atlantic/
Nashville and Decca and spent nine
years with Warner Bros./Nashville,
where he was Director/National
Promotion upon his departure to
Decca. He also previously headed

August 15,2003 ReR © 3
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Hallam OM As

 WDAF Moves

| mulcast on FM for

To FM Signal

Former WKHX & WYAY/At-
lanta OM Dene Hallam hes been
named OM for En-
tercom’s WDAF/
Kansas City, which
transitioned on Sun- |
day to 106.5 FM
from its previous
home at 610 AM.
The AM program-
ming has been si-

Hallam

the last month. The

| new FM programming will be si-

the Nashville division of R&R's Mu- {

sic Meeting.

mulcast on AM until a new Sports
format debuts at 610, which is ex-
pected to happen soon.

The company said Hallam will
work with PD Ted Crame- and
“have the responsibility of launch-
ing 61 Country on 106.5 and execut-
ing the transition of this Kansas
City and Country tradition to FM.”

Entercom/Kansas City Market
Manager Bob Zuroweste said,

| "We're fortunate to have som.eone

of Dene's caliber in the buildin3. He
brings us a wealth of experience
and a great deal of historical per-
spective as it pertains to K.C. ra-
dio.”

Hallam said, “This is the job I've
been waiting for. [Entercom Sr. VP/

HALLAM » See Page 25
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RADIO BUSINESS

Veronis Suhler: Radio Ad
Spending Grew 6% In 2002

Infinity leads Clear Channel in the year’s top 10

By Joe Howard
HER Washington Bureay

sharard@radivandrecords.com

he latest edition of the annual Veronis Suhler Stevenson
media-advertising report says total radio-industry ad spend-
ing was up 6% in 2002, reaching $19.3 billion. Local ad spend-
ing increased 5%, to $15.1 billion, and national spending
grew 11%, to $4.2 billion. In fact, national spending growth
accelerated in each quarter of 2002, peaking at 24% in Q4.
While local spending also grew each quarter, growth peaked

at 8% in both Q3 and Q4.

Despite the healthy gains in na-
tional, the report says local remains
the bread and butter of the radio in-
dustry, accounting for 78% of total
radio ad spending, For 2003, Veronis
Suhler says total radio advertising
rose 4% in Q1, and, while local spend-
ing once again grew, national spend-
ing reversed last year’s trend and de-
clined in the first quarter.

Still, the report forecasts overall
growth for 2003, buoyed by “an im-
proving economy, better marketing
techniques and the medium’s rela-
tively low-cost inventory.” The group
forecasts that total 2003 radio adver-
tising will improve 5%, to $20.4 bil-
lion, with local spending up 6%, and
national increasing 5%.

Turning to specific radio compa-~
nies, Infinity claims the top spot on
the Veronis Suhler list for 2002, with
$3.8billion inad receipts, or 19.4% of
theindustry’srevenue. Thatsqueaks
by Clear Channel’s $3.7 billion
(19.2%); Infinity’s results, however,
include Infinity Outdoor. Westwood
One claims third place, with $551
million (2.8%) in radio revenue; Cox
comes in fourth, with $421 million
(2.2%); and Entercom rounds out the
top five, with $391 million (2.0%).

Radio One takes sixth, with $296
million (1.5%), and Emmis and His-
panic Broadcasting Corp. each took
in $257 million (1.3%) in 2002 to land
in seventh and eighth place, respec-
tively. Cumulus nets the ninth spot,

with $253 million (1.3%), and Sus-
quehanna completes the top 10, with
$216 million (1.1%).

Veronis Suhler notes that ABC Ra-
dio would likely have made the list,
but its radio operations’ revenue
wasn’t available because Disney
doesn’t publicly break down broad-
cast revenue.

Veronis Suhler also lifts the veil
onhow much advertisers are spend-
ing on the burgeoning satellite ra-
dio industry. The report says XM
and Sirius collected a combined $2.4
million from advertisers in 2002,
though it doesn’t break down how
much was spent with each service.
Overall, the satellite radio industry
generated $19.4 million in revenue
last year, a forty-fold improvement
over 2001; 87% of the 2002 total came
from subscription fees.

All of Sirius” music charnnels are
commercial-free, while about half of
XM'’s music channels shun advertis-
ing. Both satcasters air commercials
on their news and entertainment
channels.

Earnings
Continued from Page 1

expenses of $35.4 million and non-
cash stock-compensation expenses of
$2.1 million.

For the remainder of 2003, Citadel
forecasts revenue growth of 4% and
EBITDA growth of 10%. Still, Chair-
man/CEO Farid Suleman said he was
pleased with his company’s ability to
increase revenue and post double-dig-
it EBITDA and free cash flow growth
inwhat he deemed "a relatively diffi-
cult economic environment.”

Radio One On Target

Urban radio specialist Radio
One’s earnings per share of 10 cents
for Q2 was right in line with the
consensus estimate of analysts
polled by Thomson First Call, asnet
income improved from $13.2 mil-

proved 1%, to $80.9 million, while
operating income slipped to $35.3
million and station operating in-
come decreased to $43.1 million —
1% declines for both. EBITDA was
flat at $40.2 million, but free cash
flow grew 25%, to $22.5 million. For
Q3, the company expects revenue to

BUSINESS BRIEFS

Clear Channel Sues Former Empioyee’s Company
lear Channel filed suit this week against fellow concert promoter
Another Planet, founded by former Clear Channel employee

Gregg Perloff, saying Another Planet booked a San Francisco Bruce

Springsteen concert while Perloff was still on the Clear Channel pay-

roll. The media powerhouse sought a restraining order against Another

Planet, asking the San Francisco Superior Court to place the net prof-

its from the concert into a separate savings account.

“We sought the order based on the legal theory that they are not
entitied to ill-gotten gains from their own wrongdoing,” Clear Channel's
lawyer John Fish told Reuters. “It was a way to preserve the proceeds
pending the litigation.” The restraining order was denied, but a hear-
ing is scheduled for Aug. 28. Perloff denied the accusations and said
he was asked to promote the Springsteen show at San Francisco's
Pacific Bell Park five days after he left Clear Channel. Pat Gallagher,
President of the company that books non-baseball events at the
ballpark, said he tumed to Another Planet because of his long-stand-
ing relationship with Perloff.

iBigquity Upgrades HD Radio Sound Quality

3 Biquity has revised the codec for its HD Radio in-band on-channel
I digital radio service to improve the signal on both AM and FM, but
iBiquity COO Jeff Jury told R&R the real enhancement is to AM. He
said, “It really delivers a spectacular improvement.” He also noted that
while the National Radio Systems Committee asked iBiquity to work
on improving the sound on AM, feedback from stations that have al-
ready licensed the HD Radio technology also contributed to the de-
velopment of the new software. “Stations gre going to be wildly enthu-
siastic about the new sound,” Jury said. “From the broadcasters' per-
spective, this is everything they could ask for.”

He added that the new software will be available in about two months,
about the same time compatible digital radios will be available to broad-
casters, Jury said consumer-ready radios with the new HD Radio tech-
nology will debut at the International Consumer Electronics Show in
January 2004. “We're really enthusiastic about this,” he said. “This tech-
nology is going to help drive us forward.” iBiquity has aready licensed
the HD Radio technology to 180 stations, and Jury said the company
hopes to have 300 signed up by year's end.

Court Rejects SBS Plea To Reconsider Antitrust Suit
U.S. District Court last week refused to reconsider Spanish Broad-
casting System’s antitrust lawsuit against Hispanic Broadcast-

ing Corp. and Clear Channel. SBS's suit alleged that Clear Channel

wields illegal control over HBC and that the two companies conspired

Continued on Page 13
R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.
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The Library of American

BROADCASTING

celebrates

Its Grand Opening and
First Annual Broadcast Industry Reunion

Thursday, September 18, 2003
in New York’s Grand Hyatt Hotel

| with a Gala Fundraising Luncheon Commemorating
THE FIRST 50 GIANTS OF BROADCASTING

Reservations: Jessica Chaikin 212 685 4233 or Lucille Luongo 914 238 8292
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of nontraditional revenue streams.
In fact, CFO Scott Royster told in-
vestors during a conference call that
Radio One may be forced to down-
size or even cancel some NTR events.

"We have been ever more vigilant
over the past year about these types
of events,” Royster said. "Revenue
and expenses are very hard to pre-
dict, and the profit outcome is high-
ly variable. Any event that does not
meet certain profit thresholds will be
downsized or terminated. That oc-
curred in the second quarter and will
probably continue for a while.”

Radio One COO Mary Catherine
Sneed added that the overall concert
industry’s struggles are affecting ra-
diostations’ ability to hostbig shows.
"Mega-shows are doing well,” she
noted, “but everything else isn't.
We're starting to see that trickle down
to the radio industry. Plus, the artists
are demanding so much money right
now that, in many cases, it doesn’t
make sense to do those events any-
more.”

Sneed said that even some of the
company’s heritage annual events
aren't safe, noting, “We've done these
events year in and year out, but
they’re just not gamering as much
revenue as they have in the past.
We're going to takea real seriouslook
at those next year, becauseif it doesn't
make sense to do them, they’re not
even allowed to come into the bud-
get process.”

Regent Beats The Street

Regent Communications’ Q2
earnings per share of 4 cents were a
penny ahead of the consensus esti-
mate of analysts polled by Thomson
First Call, as net income increased
from $1.7 million (4 cents) to $1.9
million. Station operating income
improved 26%, to $7.3 million. Net
broadcast revenue increased 24%, to
$21.5 million, while free cash flow
improved 38%, to $4.4 million.

Ona same-station basis, netbroad-
cast revenue decreased 1% and op-
erating income increased 2%. Pro for-
ma net broadcast revenue slipped
2%, to $21.5 million, while pro forma
station operating income decreased
1%, to $7.2 million.

For 3, Regent expects net broad-
cast revenue of $21.6 million-$22.1
million and station operating income
of $6.4 million-$6.8 million. It expects
same-station net broadcast revenue
will be flat to down low single digits
and forecasts earnings per share of 4
cents for the quarter.

Speaking out against the sales tac-
tics employed by some of Regent’s ri-
vals, COO Bill Stakelin said that while
the radio industry can talk aboutalign-
ing against other media, “we're all
operating at the mercy of our dumb-
est competitor.” During a conference
call with investors, Stakelin lament-
ed the fact that when stations drasti-
cally undercut each other in order to
attractadvertisers, theindustry over-

all suffers. He related a situation Re-
gent faced in one of its smaller mar-
kets to illustrate the point.

"’A company that will go unnamed
went in to an advertiser and said, 'If
youdon'tspend with Regent, I'll give
you two for one, and I'll give you a
lot of other value-added things if
you'll just give me the money,””
Stakelin said. “I think that sort of
thing is long-term counterproduc-
tive. While we see less and less of it, I
was shocked to see it in that market
and from the company that did it.”

Stakelin noted that such behavior
is becoming less common as compa-
nies start to realize that the entire in-
dustry will benefit if price integrity
for advertising can be maintained.
“You do have companies that realize
whatthe gameis, going forward,” he
said. “I think we all have the same
direction of trying to firm up this pric-
ing and not attack each other.”

HBC Tops Forecasts

Hispanic Broadcasting Corp.’snet
income improved from $10.4 million,
or 9 cents per share, a year ago to
$12.9 million (12 cents) in Q2, finish-
ing a penny ahead of the consensus
estimate of analysts surveyed by
Thomson First Call. Minus expenses
tied to its pending merger with
Univision, the company’snetincome
would have totaled $14.9 million (14
cents) for the quarter.

Q2 net revenue increased 13%, to
$77.4 million, while EBITDA in-
creased 35%, to $27.4 million. The
company attributed some of the rev-
enue growth to gains at its Dallas,
Houston, New York, Los Angeles,
Chicago, Miami, San Antonio and
San Diego stations, which combined
represented $5.5 million of the in-
crease. For Q3, HBC forecasts netrev-
enue growth of 10%-13%and expects
EBITDA to range from $25 million-
$27 million.

The company also expects the FCC
toapproveits merger with Univision
in Q3 and said if the transaction does
getan FCC OK, it will close the deal
shortly thereafter. HBC Sr. VP/CFO
Jeff Hinson is especially hopeful, as
he said the delay in getting the deal
approved is stunting the growth of
HBC's stations. During a conference
call with investors, Hinson said effi-
diencies that could be realized for the
company’s startup stations are fall-
ing by the wayside as it awaits final
FCC action on the long-pending
m .
"One of the real benefits is that we
can change the break-even point on
our startup stations,” Hinson said.
""So while we're sitting around and
waiting for this thing to get done, we
have not been able to effectively do
the things we wanted to do in the
startup process.” Noting that FCC
Chairman Michael Powell has said
the FCC plans to vote on that the deal
this month, Hinson said, “Hopeful-
ly, that will all come to an end here
soon, 5o we can get back to work.”

HBC President/CEO Mac Tiche-
nor added that the companies are

abouteight months behind their orig-
inal integration schedule due to the
FCC delays, but said both sides
thought it unwise to get started be-
fore the deal was approved. “"We
have chosen not to jump,” Tichenor
said. “Even though we've had Jus-
tice Department approval, until we
getthe FCC approval, we'vejustheld
off. But we're very eager to get start-
ed. We kind of have the outline of
how we'll go about it, but we have
not started.”

SBS In Line With
Estimates

Spanish Broadcasting System's
reported earnings per share of 1 cent
were right in line with the consensus
estimate of analysts polled by Thom-
son First Call, but net income de-
dlined from $12.8 million (20 cents per
share) to $789,000. While net revenue
was down 4%, to $38 million, pro for-
ma net revenue — which factors out
noncash AOL barter revenue of $2.3
million from Q2 2002 — increased
2%, to $37.1 million. Station operat-
ing income was flat at $15.7 million,
but on a pro forma basis, station op-
erating income grew 8%, to $17 mil-
lion.

The company reported double-
digit growth from its Los Angeles
operations, excluding startup station
KZAB-FM, but noted that its startup
stations in both L.A. and Chicago
generated acombined netrevenue of
$800,000. Offsetting pro forma net
revenue growth were decreases in
promotional events in the New York
and Miami markets. For Q3, the com-
pany expects pro forma net revenue
growthin the low-to mid-single-digit
range and forecasts station operating
income growth in the low-single-dig-
it range.

Chairman/CEO Raul Alarcon
said during a conference call with
investors that SBS is considering
several options to fund its $250 mil-
lion purchase of KXOL-FM/Los
Angeles, including selling off its
“noncore” stations in the San Fran-
cisco and San Antonio markets. He
said the company is currently re-
viewing “some very firm offers —
and [ think good offers” — for its
stations, but said no deals have yet
been struck. "We are negotiating,
but we have not accepted an offer
yet. Hopefully, we’ll have some
news on that soon.”

However, Alarcon added that
SBS won't sell any stations in its
other markets. “We want to make
sure we pick an option that is most
beneficial to the company and our
shareholders,” he said. “We are in
conversations on a number of dif-
ferent levels.”

Entravision
Radio Up In Q2

Entravision’s radio division led
the company’s Q2 growth with a
15% boost in revenue, to $23.5 mil-
lion, while outdoor revenue grew
12%, to $8.3 million. Radio-division
broadcast cash flow improved 41%,
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PRICE: $1.2 million
TERMS: Asset sale for cash

Dollars to Date:

Dollars This Quarter:

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

®* KWXI-AM & KWXE-FMW/Glenwood, AR $430,000

Full transactions listings, posted daily, can be found at

DEAL OF THE WEEK

o WJYC-FM/Delhi Hills, OH and KLRO-FM/Nile
& KSOH-FM/Wapato, WA

BUYER: Educational Media Foundation, headed by President
Richard Jenkins. Phone: 916-251-1600. It owns 68 other sta-
tions. This represents its entry into the market.

SELLER: Lifetalk Broadcasting Association, headed by Pres-
ident Phil Follett. Phone: 423-884-2800

BROKER: John Pierce of John Pierce & Co.

2003 DEALS TO DATE

Stations Traded This Year:

Stations Traded This Quarter:

$1,392,943,668

(Last Year: $5,392,933,206)

$21,365,000

(Last Year: $283,707,435)

434

(Last Year: 811)

24

(Last Year: 139)

to $8.8 million. Entravision’s over-
all revenue improved 13%, to $64.1
million, while EBITDA grew 29%,
to $21 million, and broadcast cash
flow improved 25%, to $24.7 mil-
lion.

The company improved its net
loss applicable to common share-
holders from $6.9 million, or 6 cents
per share, to $1.6 million (1 cent); the
per share figure was in line with the
consensus forecast of Thomson First
Call analysts. For Q3, the company
expects revenue of $63.7 million-
$64.7 million and BCF of $23.1 mil-
lion-$23.4 million.

Saga Sees Solid Growth

Saga Communications’ Q2 net
revenue increased 7%, to $31.8 mil-
lion, while net income for the quar-
ter climbed from $3.6 million, or 17
cents per share, to $4.2 million (20
cents). Reflected in the Q2 net-in-
come climb is a $357,000 gain pri-
marily due to the sale of WVKO/
Columbus, OH that Saga made in
conjunction with its purchase of
WODB/Columbus.

Station operating income in-
creased 4%, to $11.3 million, while
free cash flow for Q2 increased 4%,
to $5.2 million. On a same-station
basis, net revenue was flat and sta-
tion operating income climbed 2%.

Saga’s radio segment saw netop-
erating revenue rise 7%, to $28.6 mil-
lion, and station operating income
climb 10%, to $18.1 million. Look-
ing ahead, Saga expects Q3 net rev-
enue of $31 million-$32 million and
station operating income of $11.5
million-$12.5 million.

www americanradiohistorv com

XM Loss Widens

XM Satellite Radio’s Q2 net loss
was $161.9 million, or $1.38 per
share, compared to $117.2 million
($1.38) a year ago. While the per
share result matched last year’sloss,
it was much higher than the $1.25-
per-share estimate of analysts polled
by Thomson First Call. The compa-
ny’s loss before interest, taxes, de-
preciation and amortization wid-
ened from $78.7 million to $95.8 mil-
lion.

Still, revenue skyrocketed from
$3.8 million to $18.3 million as XM
added 209,178 subscribers in Q2,
bringing its subscriber count as of
June 30 to 692,253. During a confer-
ence call with investors, President/
CEO Hugh Panero said the compa-
ny expects to reach 1 million sub-
scribers by early Q4 and that it’s on
track to achieve its stated goal of 1.2
million subscribers by year’s end.

He added that 80,000 of the new
subscriptions in Q2 came from new-
car buyers through XM’s auto-man-
ufacturer partnerships and that rent-
al-car partner Avis has about 7,600
XM-equipped vehicles in its fleet.
Meanwhile, General Motors an-
nounced that it will build its
500,000th XM-equipped vehicle by
midmonth, and Panero said GM
expects to build its 1 millionth XM-
equipped vehicle by March 31, 2004.

“This ramp is running ahead of
the original GM plan,” Panero said,
noting that during July Cadillac of-
fered new-car buyers free XM hard-
ware and one-year subscriptions.

EARNINGS » See Page 25
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A big thank you to all our sponsors
for helping make this year’s
R&R Triple A Summit such a huge success!

Artemis Records

ATO Records

Blue Thumb Records
Capitol Records
Columbia Records
Concord Records
DreamWorks Records
DMZ/Sony

etown

Elektra Entertainment Group
Epic Records
Eveningtide Music
FirstSpin

Food Chain Records
Geffen Records

Heth Weinstein
Hollywood Records
Interscope/A&M
Jackson Sneed
Jive/Silvertone Records
Lava Records

Lost Highway

Michele Clark Promotion

Mind Blue

Mpress Records

New West Records

Or Music

Private Music¢/Arista Associated
Putumayo World Music
Razor & Tie

RCA Music Group

Red Light Management
Reprise Retords
Rykodisc Records
Sanctuary Records

SCl Fidelity

Songlines

Sugar Hill/VYanguard
Superstope Records
Universal Records
Vector Recerdings
Virgin Records

Warner Bros. Records
WEB Enteriainment
World in Motion Records
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Where The Affluent
Americans Live

Rank City % Adults Eaming $50,000-plus
b - 1 Washington, DC 66.0
i i i i 2 SanJose 625
Home buying is up, but optimism is down PR . =
. b T . 4 Hartford 54.8
espite an increase of 1.5 million unemployed the research firm that produces the 5  Boston 537
adults looking for work between 2001-2002, more Media At‘}‘ld“- “The groudhy in 1 6  Minneapolis 536
Americans are moving into the “affluent” category, s of the affluent and low irtex- el B
_ g . est rates probably explain the cortin- 8  Denver 50.5
according to new Media Audit figures from 85 sur- . redilience of the home-buying 9 Balimore 496
veyed metropolitan markets. Those figures reflectboth  market.” 10 New York 49.3
good and bad tidings. The number of people who plan :; ge;” r:aven. cT :z;
Adults eaming more than $50,000  nually, those in the $75,000 bracket to buy @ home during the next wo TR ki Rt
per year jumped by 2.5 million, constitute 33.2 million, and the Years mcreasec.i ﬁom 18.6 million in 14 Philadelphia 474
while those with paychecks of ~ $100,000 club has 17.8 million mem- 2001 to 19.2 million in ‘02. Says for- 15 Sacramento 471
$75,000 or better increased by 2.0  bers. f:lan, “The home-buying data makes 16 Austin 459
million, and people earning over  “The results make it pretty clear it very clear that some consumer {tie) Seattie 459
$100,000 climbed by 1.5miltion. That ~ that the market in 2002 wasn'tallbad  market segments remain very ag- 18 Madison 455
means more than 59 million Ameri- news,” says Bob Jordan, co-Chair-  gressive, even in a market that is 19 West Paim Beach 45.3
cans now make $50,000 or more an-  man of International Demographics, ~ generally soft.” 20  San Diego 45.0

Financial optimists — those peo-
ple who believe they will be better
off in six months — continued a de-
cline that started in 2000. Financial
optimists in 2000 were at 47.8%, but
that dropped to 46.5% in 2001 and
fell to 45.5% in 2002. Two-income
families continued a steady decline,

from 29.8% in 1998 to 27.1% in 2002.

Those planning to buy a new car,
van, truck or sport utility vehicle also
dropped, from 9.9% to 9.0%, be-
tween 2001 to 2002. “That’s a decline
of 885,000 buyers,” says Jordan, “but
that still leaves 11.8 million who do
plan to buy a new vehicle.”

Top 20 Overall Affluent Markets

Top 20 Most Affluent Markets

Rank City % Adults Earning $100,000-pius
1 San Jose 26.9
2 Washington, DC 250
3 San Francisco 214
4 Boston 191
5! Hartford 18.1
6 Ann Arbor, Mt 171
7 New York 16.8
8 Denver 15.2
) Baltimore 151
{tie} Chicago 15.1
1 Los Angeles 15.0
({tie) New Haven, CT 15.0
13 Atlanta 14.8
14 Houston 143
15  Chariotte 13.9
(tie} Detroit 13.9
17-  Phoenix 138
18 Sacramento 13.5
19 West Palm Beach 133
20 Austin 13.1 [ S
(tie),_.Ft, Myers 13.1 ‘w,
|4
Top 20 Least Affluent Markets N
Rank City % Adults Earning $50,000-plus
1 Eugene, OR- - 277 ™
2 Tucson 278 5i
3 Spokane 28.9 ¥
4 Daytona Beach 311 -
§  Pittsburgh 338 ;f
6  Miami 34.0 - j
7  Buffalo 34.1 A
8 Tulsa 352 i
9 Wilmington, NC © 356 é;n
10 Sarasota, FL 35.7 v
{ve) Toledo 35.7 £
12 SanAntonio 35.8 i
13 Akon 360, |
(tie} Boise, ID 36.0 :Q
(tie) Meibourne 36.0 A
16  Tampa 365 !13
17 Columbia, SC 4366 !
{tie) Greenville, SC 36.6 11‘
(tie} Knoxville 36.6
{tie} New Orleans 36.6
3

Source: The Media Audit, 2003. The analysis is based on more than
120,000 respondents in both 2001 and 2002. Although it is not a
national survey, the Media Audit's aggregated totals for 85 major

g

markets generally track national data.
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Confrontation: A Positive

n your role as a manager and coach,
you will have to confront inappropriate
behavior. If you dislike confrontation
(as many do) or you are not an assertive
person, you may have trouble dealing
with confrontation effectively. Here are
some guidelines to help you.

Be Team-Oriented

A manager-coach must learn to
say, “Diane, we have a problem.”
Not “Diane, you have a problem,”
or, “Diane, you are a problem,” or,
“Diane, | have a problem.” It is al-
ways our problem. Why? Because it
is much more productive to be en-
abling, and you do that by support-
ing a team environment.

Accentuate The Positive

Many managers find it helpful to
remember that confrontation is not
a negative. Confrontation is a posi-
tive approach to negative events.
When you think about confronta-
tion, you shouldn’t cringe. Why not?
The coaching management model is
based on the concept that we are
working together as a team, and, as
a team, we're heading toward com-
mon goals to get positive results. If
you are consistently sending that
message in the workplace, you will
find confrontation to be much more
productive.

Confrontation Is
Behavior-Focused

Always focus on the behavior, not
the person. When you confront Di-
ane, it shouldn’t be like a police offic-
er saying, “Diane, you're a bad driv-
er. You get a ticket.” Instead, you, as
acoach, should be saying, “Diane, we
have a problem. I'm going to work
with you to help improve perfor-
mance in this specific area. We're go-
ing to work it through, because we
want to get the best results.”

The idea is to help the employee
perform. Amanager improves noth-
ing by saying, “I can’t believe you
blew it again.” I've heard that, and
it's likely you have too. As a manag-
er-coach, you exist to build up, not
tear down.

Focus On Opportunity

It's common to view confronta-
tion not as a tool to build the best
performance possible, but as criti-
cism. But there’s a difference. Con-
frontation deals with issues of

missed opportunity, specifically as |

they affect your staffs ability to suc-
ceed. Criticism, on the other hand,
usually deals with an individual’s
attitude. Criticism focuses on flaws
within the person, rather than on the
opportunities for achievement that
will be available if the person’s be-
havior is altered.

)

Dave Van Dyke

Confrontation must be very spe-
cific, while criticism tends to be more
general and is frequently couched as
blame or fault-finding. When we
criticize, we tend to use generalities
— words and phrases like always,
everybody or all the time.

There is a significant but often
misunderstood difference between
confrontation and criticism. Con-
frontation, when done appropriate-
ly, builds cooperation, while criti-
cism, even when it’s intended to be
constructive, usually leaves the oth-
er party feeling attacked or, at least,
less than adequate. The ability to
confront an individual hinges on
separating the person from the prob-
lem and addressing the problem
while paying attention to the person.

For the sake of this discussion, it
would be helpful to clarify the dif-
ferences between criticism and a cri-
tique. Criticism usually involves an
observation or remark that finds
fault with and reflects unfavorably
on the subject. A critique analyzes

By Dave Van Dyke

and evaluates by weighing both the
faults and the merits of a subject.

The proper goal of confrontation
is to ensure a positive outcome from
a potentially negative situation.
While criticism’s only goal is to find
fault— with no consideration for the
follow-through to a positive out-
come ~— a confrontation with a cri-
tique suggests an element of coop-
eration toward improvement.

A confrontation should be a spe-
cialized form of encouragement and
apositive experience. Although mo-
tives and intentions can easily be-
come blurred, especially during
heated conversations about things
we care about, the important thing,
when everything is said and done,
is to ensure cooperation. Without
cooperation, you'll be left doing the
job yourself, or things won't get
done atall.

Next time: The five-step process of
confrontation.

Dave Van Dyke is a former VP/
GM of KCBS-FM/Los Angeles
and currently advises GMs
through his company, RadioMen-
tor. He is also President/COO of
finology, a Los Angeles-based
investment banking firm with
broadcast interests. Reach him at
888-790-1102 0r
dvd@radiomentor.com.
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'U.K. Study: Radio
Ads Need To Get Real

¥ hile there are many differences between U.S. and
U.K. broadcasting, advertising is one area where sta-
tions on both sides of the pond can find common goals.
According to new research commissioned by U.K. ra-
dio creative company Eardrum, commercial radio lis-
teners are advising advertisers to “get real.”

The Eardrum study found that
reality TV has changed listeners’ ex-
pectations of all media, including
radio ads. Listeners are no longer
prepared to put up with poorly pro-
duced, formulaic ads — they simply
zone out.

Eardrum mocked up sample
hours of programming from listen-
ers’ favorite radio stations to see
which ads were listened to. The re-
sults suggested that most people
zone out within seconds whenan ad
they dislike comes on and that only
the most creative ads are listened to
more than a couple of times. The
most popular ads are those in which
the dialogue, characters and humor
seem real, rather than old-style ads

www americanradiohistorv com

that rely on jokes and stereotypes.

Of 20 ads played, one of the most
popular, a spot for Sega, featured a
genuine criminal recorded in his
prison cell, while M&M /Mars’
"Topic” spot had actors ad-libbing in
a rehearsal room instead of an ex-
pensive recording studio. Listeners
also tended to pay attention to ads
that were appropriate for their sta-
tions and resented ads they felt did
not represent their stations proper-
ly.

Listeners also preferred memora-
ble and distinctive voices to random-
ly chosen celebrities. In fact, very few
famous actors and actresses were
identifiable from their voices alone
— suggesting that a lot of advertis-

: l Stodgy Mature
Approach ToNegative Events = Demos? Think Again

Miller, Kaplan, Arase & Co’s recent analysis document-
ing lackluster power ratios for the Adult Standards,
Classical, Gospel and Smooth Jazz formats — all of
which reach older listeners — demonstrates that a
number of myths about older consumers persist in the

advertising community.

Understanding the trutn about
the 50+ market will make
promoting to this large and
growing group much more
effective, according to data from
Mature Marketing & Research.

Myth: Consumers 45 and
older are less likely than younger
consumers to experiment or
switch brands.

Fact: Older individuals are
open to new experiences and
new products that help them
enjoy those experiences. Eighty
percent of 50-54-year-olds
disagree with the idea that they're
brand-loyal.

Myth: Consumers 45 and
older are less likely to buy higher-
priced brands and less likely to
change brands to get a cheaper
price than are people younger
than 45.

Fact: Brand loyalty in many
cases is more a function of
product category than consumer
age. Consumers 45 and older
value products and services more
on perceived value than their
younger counterparts do.

Myth: Mature consumers
don't shop the web.

Fact: Roughly half of
consumers age 50+ own
personal computers, and 70% of
those have Intemet access.
About 90% of these PC owners
have shopped online, and more
than three-quarters have made
purchases.

Myth: All mature consumers
think alike.

Fact: There are at least three
groups of mature Americans:
leading-edge boomers (age 45-
58), still in their peak eaming
years; people 55-64, many of

whom are planning work and
lifestyle changes; and those 65
and older, entering their
retirement years.

Myth: Mature consumers
don't need their own marketing
messages.

Fact: Spillover from advertis-
ing aimed at younger consumers
doesn't work, and three in four
mature consumers are dissatis-
fied with the advertising aimed at
them. Nearly three-quarters
(73%) disagree with the idea that
there's no need to do anything
special to reach them because
advertising will reach them by
default. Seventy percent disagree
with marketers who think they
can target boomers with ads
depicting models 15 to 20 years
their junior.

But targeting boomers means
much more than simply advertis-
ing in publications directed to
them. Four in five 50-to-54-year-
olds don't even read the
American Association of Refired
People’'s My Generation or
Modern Maturity. Radio is a much
better way to target boomers —
the Radio Marketing Guide and
Fact Book for Advertisers states
that each week, radio reaches
96.9% of adults age 35-64.

Five themes that do connect
with this market are creativity,
altruism (cause marketing), a
sense of place, a celebration of
character and providing
experiences — including
possession experiences, catered
experiences and “being”
experiences.

— Courtesy of Research Alert
and the RAB

ers’ time and money is being misdi-
rected.

Along with their preference for
ads that seem real, the research
found that listeners have a keen ear
for cheap and unconvincing ads.
Eardrum Managing Director Martin
Sims says, “Most TV entertains peo-
ple by drawing them into real-life
situations. Too much of current ra-
dio advertising is about pushing
messages at consumers. We need to
draw people in with compelling cre-
ativeideas. If we don’t, then —even
if the ads are on — no one is really
listening.”

The March 2003 study, conducted
by ad-research firm the Nursery, sur-
veyed 23-to-40-year-old listeners of
prominent CHR /Pop Kiss FM/Lon-
don and Hot AC Heart FM/Bir-

T TEEEE T e S—

mingham. Consumers were recruit-
ed to listen to a specially produced
hour of programming based on their
favorite stations, either at home or in
the car. They kept diaries of their
opinions, which were later discussed
in focus groups.

The Nursery’s Lucy Banister says,
“We wanted to replicate as closely as
possible how people consume radio,
rather than just talking about it in the
abstract. One of consumers’ major
gripes is the level of repetition in ra-
dio spot breaks — hence the impor-
tance of running a number of strong,
simple executions, rather than a sin-
gle ad overloaded with informa-
tion.”

For further details on Eardrum’s
study, contact Mark Curry at
press@eardrum.co.uk.
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War College for Radio

MANAGEMENT-MARKETING-SALES _

The U.S. military sends its brightest officers to War
College for special training to deal with all the even-
tualities that may occur in hostile situations, and Sept.
11, 2001 taught broadcasters that we need similar train-
ing. With the Iraqi conflict and ongoing terrorist
threats, your station needs to be ready to handle tough
situations and make split-second decisions.

You're in the news
business now. Listener
interest in news is higher
now than it was six
months or two years ago.
They don’t want constant
information, but they do
need breaking news. The
TV and cable networks
see this need and tend to
position every story as a
breaking news item. Your level of
reaction will vary by format and au-
dience type. Design a unique way to
provide network coverage, or tie in
witha local TV station as a stopgap

John Lund

services you provide.
Adding network news is
not an instant fix, but
breaking news coverage
is vital.

Who's in charge? Be
= ready to interrupt pro-
gramming as the need
arises. At least one re-
sponsible person should
know what's important
and when to break in. Don't be
caught short, as some stations were
on 9/11, with no one able to make a
decision. If you're automated or
voicetracked, institute a plan for air-

measure. Tell your audience what  ing breaking news.
[]
Interep: Radio Q3
[ ]
ing Up 9%
PacingUp9%
Interep’s latest Q3 pacing report, as of July 30, says all
markets are ahead 9% compared to 2002 and 8% ahead
year-to-date. The same figures apply to top 10 and top
25 markets, while markets 26-50 are up 8% for Q3 and
year-to-date. Markets 51-plus, however, are ahead 3%
for Q3 and 5% for the year.
Here are the year-to-year category pacings:
Category % Growth/Declline
Issues/lobbies +102
Investment firms/stocks/bonds +92
Credit/debit cards +85
Traveltourism/conventions +51
Cable broadcasting +44
Insurance +42
Stores: retail/wholesale/Intemet +26
Medicalhealth service +25
Broadcast/TV/World Wide Web +23
Transportation (airbus/boat) +20
Banks/ffinance/mortgage companies +18
Movies/theaters/shows +17
Telephone/satellite/computer communications +16
Professional services/associations/organizations +13
Auto (foreign) +10
Mail services (Federal Express, etc.) +9
Fast food +8
Clothing/shoes/coats +8
Fuel (oil/gas) +3
Auto (domestic) -4
Food products -6
Computer software/hardware/service/ISP 6
Education -6
Entertainment (various) -7
Restaurants -8
Soft drinks/water/other beverages -8
Auto (various)/aftermarket -8
Beer/wine/liquor/coolers 9
Government agencies/services -1
Consumer products (various) -12
Electronics/appliances -18
Home video -52

By John Lund

Constantly gauge your listeners’
mind-set. National polls and TV
news ratings provide insight, as do
local war protests, water-cooler talk,
etc. If vour local service area in-
cludes Canada, you may need a dif-
ferent viewpoint on war coverage.
Asalways, understand your market
and vour listeners’ needs. San Fran-
cisco has a different mind-set than
Cincinnati, and your station func-
tions best if you've discemned your
own market’s thinking.

Be aware that opinions shift. In
previous military actions, support
for the troops grew as war began,
but the protracted war in Viemam
saw that change. Your best bet is to
report facts, and leave opinions for
talk shows. The need for informa-
tion will continue to move through
various levels of intensity, and you'lt
want to adjust vour service elements
accordingly. Be ready to pull con-
tests, liners and promos from the air
as the need arises.

Watch what you say and play.
How listeners react to war-related or
violence-themed songs varies, but
that doesn’t mean you should pull
any questionable song. Listeners
disdain such censorship. Rather,
gauge what your audience thinks
witha website poll, or ask about the
issue in your ongoing research. If
there is strong listener reaction, like
that generated by The Dixie Chicks’
Natalie Maines’ derogatory com-
ment about President Bush, listen to
itand respond appropriately.

It's likely that most Americans,
regardless of their political beliefs,
will be supportive of our troops.
Does your community have military
bases, defense contractors or peace
groups? Watch for flippant remarks
that may unintentionally hurt peo-
ple with personal involvement.
Keep informed about local military
deaths; those are among the rare
times a funeral is local news.

Give listeners what they need.
Major news events often create the
need to vent. This usually occurs at
a crisis point, when listeners want
to share their experiences. We've
seen this need arise after NASA ac-
cidents, tornadoes, hurricanes,
floods and, of course, 9/11. Offer an
important venue for listeners to
vent, commiserate and empathize.
This can be the most compelling ra-
dio you will ever do.

John Lund is President of the
Lund Consuftants to Broadcast
Management and Lund Media
Research, a full-service
multiformat radio consulting and
research firm in San Francisco.
Reach him at 650-692-7777 or
john@iundradio.com, or visit
www.lundradio.com.

Interep Stages
Agency Focus Groups

Targeting agency media, account management and
creative and research divisions, Interep is hosting a
series of focus groups with the object of increasing
radio’s share of ad dollars by 0.2% annually through
2010 — that would be an estimated $500 million in 2004
— as well as adding to interep’s own market share.

Interep West President Jeff Dashev, who is spearheading the
project, says, “In order to meet this aggressive goal of a 10% share for
radio — a 2% increase in ad dollars over the next seven years — we
must spread our net a lot wider. While working closely with an agency’s
media division is crucial to maximizing share for our client stations,
involving other divisions of the agency is key to accelerating share
growth for our medium. The results of these focus groups will help us
determine the perceived strengths and weaknesses of our medium and
to respond accordingly and rapidly.”

The participants in the first media focus group were Media Edge Sr.
VP/Director of Radio Kim Vasey, Universal McCann Media Director
Marion Sommerstein, Carat VP/Media Broadcast Director Dennis
McGuire, OMD VP/Media Director Beth Gray, Time Wamer In-House
Director/Media Joanne Wayne, MediaVest Director/Radio Chris
Fontana and PHD Radio Director Kelly McCoy-Cadotte. Here are some
of Interep's findings from the group.

1. Radio sellers need greater interaction with planners,
account supervisors and clients. Participants suggested that this is
the best way to develop new dollars for our medium and to create radio
advocates throughout an agency. Similarly, the participants agreed that
radio sellers should have more interaction with clients — with, of
course, the agency's knowledge. Since media mandates often originate
at the client level, better marketing of radio at that level would help an
agency place more radio. Participants warned, however, that radio
sellers must speak to clients in the clients’ language, not “radio-speak.”
As one recommended, “Begin by asking, ‘What are your marketing
objectives?’ Don't speak CPPs, speak solutions.”

2. Radio must have greater accountability to clients. The
consensus was that media departments are under greater pressure
from clients to show return on investment for media choices. It is now
recognized that media placement — not just creative execution — can
dramatically impact an ad's effectiveness. To this end, participants
urged the radio industry to provide more solid research demonstrating
radio’s effectiveness, both in sales and in product branding. The Radio
Advertising Effectiveness Lab was commended for its efforts in this
area.

3. There is a need for technological advances in invoicing.
Participants reiterated the oft-mentioned need for an electronic industry
standard for billing and reconcifing of radio invoices. One participant
said agency management discourages the use of radio because the
administrative costs of processing it makes the medium less profitable.

4. Clustering must make sense. Participants stressed that cluster
or group sales packages must provide added value, innovative ideas or
pricing incentives. In other words, a company must demonstrate the
advantage of buying a package, as opposed to buying the components
individually. In the words of one member, “Just because you have all
these things you need to sell doesn't mean that we need to buy them.”

Interep’s focus groups with the remaining agency divisions will be
completed during the summer. In addition, the rep firm will host a panel
at October’s NAB convention featuring representatives from agencies’
account, media and creative divisions, as well as a top national
advertiser, to discuss how radio can capture a greater share of media
dollars.

N ¥y

AGENTS OF FORTUNE Meeting in New York at the first in a seties of
Interep agency focus groups designed to help the radio industry build its media
market share are (front row, I-r) McGann’s Marion Sommerstein, OMD’s Beth
Gray, MediaVest's Chris Fontana, (back row, I-r) the Megia Edge’s Kim Vasey,
Carat's Dennis McGuirs, Interep’s Marc Guild, PHD's Kelly McCoy-Cadotte and
Time Warner's Joanne Wayne.
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101 Reasons To Hate
The Music Industry

The world of pro-piracy propaganda

» 4

!.ropaganda — from both sides — has been central to
the online-piracy wars since Napster escalated the
problem from annoyance to disaster in 1999.

The RIAA, of course, is the face
of the major labels in the fight, and
its efforts have left considerable
room for criticism. There’s the
name-calling, the oft-repeated and
dubious assertion that “download-
ing a song illegally is exactly the
same as stealing a CD,” the half-
hearted PSA campaigns, the
launched-and-forgotten Music Unit-
ed for Strong Intemet Copyright ini-
tiative and now, of course, a couple
of thousand Digital Millennium
Copyright Act subpoenas in the
works and who knows how many
lawsuits on the way.

All that's been covered here be-
fore, but we haven't taken a serious
look at the other side: the efforts and
arguments of the supporters of un-
authorized peer-to-peer file-trading.
Most pirates still seem to have eth-
ics enough to want some rationaliza-
tions for what they’re doing, and
there’s no shortage of pro-piracy
material online to help them out.
This week we'll take a look at the
Electronic Frontier Foundation.

The EFF Weighs In

Around since 1990, the Electron-
ic Frontier Foundation (www.gff org)
is an advocacy and lobbying group
that is widely quoted on digital-
media issues by the mainstream and
technology press. But when it comes
to peer-to-peers, the EFF has al-
lowed itself to devolve into just an-
other label-bashing outfit.

From the group’s “Get Involved"”
page: ” Adding insult to injury, these

tactics [the DMCA subpoenas] don't
eam a single penny for the artists
you love. It is time to change the
laws that the RIAA relies upon to
bully the public.”

That bit about money for “the art-
ists you love” is, of course, non-
sense. The subpoenas, whether a
wise tactic or not, are not intended
to put money in artists’ pockets, and
nobody’s claiming they are. They're
meant to stop third parties from in-
terfering with artists and their la-
bels’ right to distribute and sell their
productas they see fit. And the peo-
ple at the EFF know that.

The observation is an instance of
the common pro-P2P tactic of sepa-
rating labels from artists and
contending that one can launch an
economic assault on one without
meaningfully damaging the other.
Never mind that those artists freely
signed their contracts and that they
depend on the labels to, among
other things, protect them from
copyright infringement.

Let The Music Play?

The most egregious element of
the EFF’s pro-P2P efforts is the
much-reported-on “Let the Music
Play” campaign. The main page
(www.eff.org/share) complains, “The
problem is that there is no adequate
system in place that allows music
lovers access to their favorite music
while compensating artists and
copyright holders.” That's a varia-
tion on “You can steal it, but you
can’tbuy it,” and it's another usual

Judge Rejects RIAA's Massachuselis Subpoenas

Last week U.S. District Judge Joseph Tauro agreed with the contention

from the RIAA are not enforceable in Massachusetts. The schools had
filed motions to block information subpoenas demanding the names of
students that the label organization suspects of illegal file-sharing. The

l RIAA hasn't revealed its plans, but it could refile the subpoenas in I

Massachusetts.

of Boston College and MiT that Washington, DC-issued subpoenas 1
%

By Brida Connolly
Associate Managing Editor

pro-piracy argument. Of course,
there are legal altematives — that the
EFF may not consider them “ade-
quate” notwithstanding. And even
if there weren't, how would that jus-
tify theft? There are lots of things
you can steal that you can’t buy, but
only P2P users (and, presumably,
other criminals) figure that makes
stealing stuff OK.

The “Let the Music Play” pages
also generously supply a list of
ways artists can be compensated
for their work now that selling
their recorded music is apparent-
ly obsolete. They could use pub-
lishing-style collective licensing,
says the EFE. Or the government
could set fees and compel individ-
ual artists and rights-holders to
allow their work to be distributed
online if the fees are paid. Or P2Ps
could start charging for their ser-
vices (how a paid KaZaa would be
better able to compete with the
new free services that would inev-
itably arise than pressplay is able
to compete with KaZaa is not ad-
dressed).

Artists could make their money
by playing live, of course, unless
they happen to be too old or ill (or
dead). Or perhaps ISPs could be
made to collect some sort of licens-
ing fees from their customers. The
EFF vigorously opposes ISPs’ being
forced to act as police officers for the
RIAA, but it evidently has no objec-
tion to their being forced to act as its
collection agencies.

Or artists could rely on digital
“patronage” or “tip jars” to get paid
for their work. The EFF points out,
“Direct contribution from music lov-
ers is a very old form of artist com-
pensation, ranging from a simple
passing of the hat to the famed pa-
tronage of Florence’s Medici fami-
ly.” Well, the suggestion is indeed
medieval.

The EFF is far from the only sup-
porter of peer-to-peers, but its posi-
tions are of particular interest be-
cause it’s been around since well
before digital piracy was a problem
and has earned respect with its ad-
vocacy of free-speech rights and pri-
vacy online. But on the P2P piracy
issue, it's gotten way off track.

In Part Two: Boycott-RIAA, Zero-
paid and the voices of the pirates them-
selves on some pro-P2P message boards.
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The iTunes Music Store Top 10

=

! Apple's iTunes Music Store is the leading non-subscriptior digital-

| music service in the U.S, offering a catalog of more than 200,000
songs from all five major label groups. Here’s a snapshot cf the top-
selling downloads on Tuesday, Aug. 12, 2003.

Top 10 Songs

. BLACKEYED PEAS tJUSTIN TIMBERLAKE Where Is The Love?

MOBY Love Of Strings

SEAL Crazy (Acoustic)
. THE ATARIS The Boys Of Summer

1
2
3. MURPHY LEE #/NELLY & P. DIDDY Shake Ya Tailfeather
.
5.

O W Im s B

-

& PETER GABRIEL In Your Eyes

7. JUSTIN TIMBERLAKE Rock Your Body
E. DIDO White Flag

&. BEN FOLDS Eddie Walker (Live)

0. 50 CENT P.1.M.P. (Snoop Dogg Remix)

Top 10 Albums

. CREEDENCE CLEARWATER REVIVAL Chronicle. Vol. 1
BEN FOLDS Speed Graphic (EP)
SMASH MOUTH Get The Picture
COLDPLAY A Rush Of Blood To The Head
JACK JOHNSON On And On
BURT BACHARACH What The World Needs Now... |
. PETER GABRIEL So
. MOBY Play

JUNIOR SENIOR D-D-Don't Don't Stop The Baar
. MOBY 18

I—

< Jracenote.

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note's charts. Below are last week’s 25 most played CDs.
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DiGITAL ToP

ARTIST Alburn Title

EVANESCENCE Fallen

NORAH JONES Come Away With Me
EMINEM The Erminem Show

50 CENT Get Rich Or Oie Tryin’
COLDPLAY A Rush 0f Blood To The Head
CHRISTINA AGUILERA Stripped
AVRIL LAVIGNE Let Go

LINKIN PARK Meteora

JUSTIN TIMBERLAKE Justified
METALLICA St. Anger

AUDIOSLAVE Audioslave

SHANIA TWAIN Up!

RADIOHEAD Hail To The Thief
VARIOUS ARTISTS Bad Boys II

RED HOT CHILI PEPPERS By The Way
BEYONCE Dangerously In Love

WHITE STRIPES Elephant

ROLLING STONES Forty Licks

R. KELLY Chocolate Factory

VARIOUS ARTISTS 8 Mile

NELLY Nellyville

SEAN PAUL Dutty Rock

SYSTEM OF A DOWN Toxicity

LED ZEPPELIN How The West Was Wan
U2 The Best of 1390-2000

15y

Weeks On
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WGFX/Nashville
Goes Sports/Talk

Citadel’'s WGFX/Nashville flip-
ped from Classic Hits to a Sports-
heavy Talk format on Monday un-
der the new moniker “104.5 The
Zone.” PD Rich Brother Robbin has
stepped down but will remain with
the company through the end of
this year in a still-to-be-determined
capacity. Citadel /Nashville OM
Dave Kelly assumes the PD chair at
WGFX while retaining his program-
ming duties at co-owned Country
WKDF/Nashville.

WGFX's lineup includes syndi-
cated hosts Rick & Bubba in morn-
ing drive, followed by Premiere
Radio Networks’ Jim Rome in
middays. The station has also af-
filiated with both Fox Sports Radio
and the Sporting News Radio Net-
work for additional daily and
weekend programming. Will Dau-
nic and Darren McFarland, for-
merly of crosstown WWTN, have
joined WGFX to host afternoon
drive.

Another former WWTN host,
George Plaster, was slated to join
WGEFX for its debut this week, but
a Davidson County, TN court has
issued a temporary restraining or-
der barring Plaster from doing so
pending resolution of a contract
dispute with Gaylord Entertain-
ment. That company contends that
when Plaster rejected an offer to re-
main with WWTN under new
owners Cumulus Media, his con-

NEWSBREAKERS

Show With Jay Leno to promote their new EF, Underneath, Acoustic, refeased
this week. The EP will be available only online and at Hanson’s performances.
Seen here preparing to meet Leno are (I-r) Isaac, Zac and Taylor Hanson.

Clear Channel
Continued from Page 1

| Ohio, West Virginia and the west-

tract — which reportedly would |
keep him off any other station in [

the market until March 2005 — re-
verted to Gaylord.

However, Plaster’s attorney
claims his client was terminated
and is free to make the move. The
judge who issued the 15-day TRO
has ordered both parties into me-
diation to attempt to resolve their
differences.

day's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
l sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners
costing hundreds of dollars.

Roll-A-5ign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional

ern Pennsylvania markets of
Johnstown and Pittsburgh.

As part of the changes, Sr. VP/
Southwest Central Region John
Cullen and Sr. VP/Mid-Atlantic Re-
gion Jim Shea have exited. Sr. VP/
West Coast Charlie Rahilly has
added Cullen’s former duties, while
St. VP/Florida Peter Ferrara has re-
placed Shea.

“Krampf, Larsen and Gentry be-
gan their careers in the field and
have a record of proven perfor-
mance, demonstrating their abilities
as effective leaders,” Clear Channel
Radio CEO John Hogan said.
“Clear Channel Radio is fortunate
to have some of the best radio ex-
ecutives in the industry, and we
have a deep reserve of talent among
our ranks. The elevation of these
three executives underscores that
fact.”

The realignment raises the num-
ber of Clear Channel radio regions
to 10. The newly designated areas
join the Northeast, Mid-Atlantic,

Mid-South, Southeast, Delta, Mid-
West and TexiCali regions.

Krampf told R&R, “This is a se-
ries of three promotions for me: first
as 5.F. Market Manager [in April
2001], and then as Northern Califor-
nia Regional VP [in November
2001]. I'm really honored to play
such a role in the defining of sta-
tions owned by the most important
radio company in the world.”

Krampf added that he'll continue
to oversee Clear Channel’s San
Francisco stations, the largest clus-
ter in his region. “The Bay Area is
very important to the success of the
entire company,” he said. “I'm ex-
cited and thrilled, and I'm looking
forward to getting out there and do-
ing my thing.”

Krampf started his career in 1981
as Regional Sales Manager for
KIOI/San Francisco. In the early
1990s he served as GM of KWSS/
San Jose and as VP/GM of KSFO &
KYA/San Francisco. Krampf then
relocated to Southern California
and in August 1997 became GM of
KIBB/Los Angeles. Two months
later he was named VP/GM of

| job on Aug. 18 and fills the

| Clear Channel Country sis-

WUSN (US 99.5)/Chi-
cago PD Justin Case has §
been named PD at WWYZ/
Hartford. He starts his new

position vacant since Jay
McCarthy transferred to

this month, and my wife
and I are looking at a new
life as empty-nesters.
“There are too many
# 8 people to thank. US 99.5 is
| a legendary brand. I'm
honored simply to have
been there, let alone con-

ters WQIK & WROO/Jack- § tributed to its success. Now
sonville a couple of months Case I'm looking forward to
ago. working with Market Man-

“This has been the most challeng-  ager Manuel Rodriguez and the ter-
ing and rewarding experienceof my  rific staff at Clear Channel/Hart-

life,” Case told R&R. “We faced
down a slow economy, 9/11 and
two wars. That’s why I'm so proud
that [WUSN] finished up 2002 with
a four-book 4.0 share with adults 25-
54. Only six stations in Chicago can
make that claim.

“I've accomplished 99% of my
personal and professional goals in

| Chicago. My daughter starts college

ford.”

Case arrived at WUSN in fall
1999 after programming Infinity’s
WYRK/Buffalo and WDSY /Pitts-
burgh. Prior to that he was part of
the team that launched WPKX/
Springfield, MA in 1990.

Back at WUSN, OM/morning
personality Tom Rivers will assume
Case’s duties for the immediate future.

KBIG & KLAC/L.A. He later
served as GM of KOST/L.A,, then
returned to San Francisco in 2001.

Larsen, who began his career in
the mid-1960s as an on-air an-
nouncer at the former KAPP/
Redondo Beach, CA, joined KOA &
KOAQ/Denver in August 1983 and
helped lead KOAQ's switch to
Classic Rock as KRFX. He previ-
ously served as Sales Manager of
KLOS/Los Angeles.

“It's exciting, and it's going to be
a lot of fun,” Larsen told R&R.
“This is a part of the country I've
always loved. I came here to the
Rocky Mountains from California
exactly 20 years ago because this
was where I wanted to be. Back
then I said, ‘Wouldn't it be great to
own a group of stations here?”’
Today I'm doing something better
— getting to work with almost 100
stations in the Rockies for Clear
Channel, the best broadcasting

group. And being able to work on
a sendor level with Clear Channel is
an honor.”

Gentry has been in Louisville
since 1982, when he joined the sales
department of WQMF. In 1987 he
joined Clear Channel’'s WHAS/
Louisville as an AE, but he left the
company in 1994 to become Direc-
tor/Sales for Regent's Louisville
stations. Regent sold those stations
to Jacor, and Gentry eventually be-
came Market Manager for Jacor/
Louisville. He rejoined Clear Chan-
nel following its 1998 merger with
Jacor.

“It’s just been a wild ride since
the start of consolidation in our in-
dustry in 1996,” Gentry told R&R.
“I'worked for five different compa-
nies in one year after leaving Clear
Channel, and now I am back with
Clear Channel. I'm thrilled to be
with Clear Channel, and this is a
great opportunity.”

give-aways. Just roll off what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.
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for a free price quote.
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National Radio

® WESTWOOD ONE presents the
schedule for all 2003 Notre Dame foot-
ball games: Sept. 6, vs. Washington
State, time TBA; Sept. 13, at Michigan,
time TBA,; Sept. 20, vs. Michigan State,
2pm ET; Sept. 27, at Purdue, time TBA;
QOct. 11, at Pittsburgh, time TBA; Oct.
18, vs. USC, 2pm ET; Oct. 25, at Boston
College, time TBA; Nov. 1, vs. Flori-
da State, 2pm ET; Nov. 8, vs. Navy,
2pm ET; Nov. 15, vs. Brigham Young
University, 2pm ET: Nov. 29, at
Stanford, 7:30pm ET; Dec. 6, at Syra-
cuse, 12:30pm ET. All games are called
by Tony Roberts, Allen Pinkett and Paul
Homung. For more information, con-
tact Abby Krasny at 212-641-2009 or
abby_krasny @ westwoodone.com.

Additionally, WW1's coverage of
the 2003-04 National Football League
season kicks off Sept.4 at 8:30pm ET
as the Washington Redskins host the
New York Jets. Westwood One’s Mon-
day Night Football broadcast team
features play-by play announcer Marv
Albert, color analyst Boomer Esiason,
sideline reporter John Dockery and
pre-game and halftime host Jim Gray.
The Sunday Night Footballbroadcast
crew consists of play-by-play an-
nouncer Joel Meyers and color ana-
lyst Bob Trumpy.

Iin related news, WW1 launches
“The Madden Minute With John Mad-
den,” a new two-minute daily sports
feature hosted by the legendary Oak-
land Raiders coach and sportscaster
that begins airing Sept. 1. The pro-
gram features Madden's unique
views on football, sports and life in
general.

Finally, Westwood One offers a 50-
game package of NCAA football
games, airing on Saturdays and
Thursdays throughout the fail. The
package includes six bowl games. For
more information, contact Abby Krasny
at 212-641-2009 or abby_krasny @
westwoodone.com.

_INEWSBREAKERS
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CONDOLENCES
Former

KMOX/St. Louis
evening talk host Jim Butler, 76,
July 28.

Talk radio pioneer Tex McCrary,
92, July 29.

Records

@ DAVID MASSEY is the new Exec.
VP/A&R at Sony Music and Sony Mu-
sic International. He rises from Sr. VP/
A&R for Sony Music Entertainment.

e REBECCA
WRIGHT rises to
Sr. Director/Cre-
ative Affairs, East
Coast for Universal
Music Publishing
Group. She was
previously Director/
Creative Affairs,
East Coast for the
company.

Wright

e CRAIG
APPLEQUIST
joins WEA Corp. as
Sr.VP/Sales & Mar-
keting Services. He
was most recently
Sr.VP/Sales & New
Technologies for
Sony Music Distri-
bution.

Industry

@ LiZ GATELEY joins MTV as VP/Pro-
duction Development. Gateley previ-
ously worked at Lifetime Television,
where she was responsible for the
development of original series and spe-
cials. At the same time, LIS| HARRI-
SON is promoted to Sr. Director/Pro-
duction Development at MTV. Harrison
is the creator of the MTV show
Bandmates and before joining MTV
full-time in 1999 served as a columnist
for Jane magazine.

Applequist

Changes

News/Talk: WKRK/Detroit adds
Westwood One’s syndicated Radio
Factor With Bill O'Reilly to its lineup.

“Jones Radio
Networks clearly
stands out! The
progromming and
personalities have sold us!
Sales continue fo increase
here ot KFLG ... we are
expecfing our best quarter ever!”

Jeft Allen
KFLG-AM, Bellheod City, AZ

Industry: Lear Communications
promotes Aaron Worsham to VP/
Broadcast Operations & Affiliate
Relations, Andy Rawlings to Sr.
VP/CFO and Mike Behymer to VP.

BUSINESS BRIEFS

Continued from Page 4

to hinder SBS’s plans to buy HBC. The court originally denied the suit on Jan. 31, and SBS appealed the decision
on Feb. 14.

ABC Won’t Fight Rollback Of TV Audience-Reach Cap

hile the other major networks have been trying to convince lawmakers to reject legislation in both houses of

Congress that would return the national TV audience-reach cap to 35%, keeping the 45% cap set by the FCC
in June reportedly isn't that important to Disney-owned ABC. Citing an unnamed congressional source, TV Week
reported Monday that Disney lobbyists aren't pushing hard on the issue, and a quick look at the numbers illustrates
why that could be: While CBS, Fox and NBC are all above the 35% limit, ABC's reach is 24%, leaving it room to
grow under the smaller cap with little threat of competition from its rivals in acquiring new stations. A Disney
spokesman was not available for comment.

ABC, NABET-CWA Reach Tentative Contract Agreement

he National Association of Broadcast Employees and Technicians and ABC Inc. have reached a tentative

agreement on new contracts for ABC's 10 bargaining units covering technicians, news writers and some other
job classifications. The new contracts would take effect on ratification — which the union endorses -— and would
continue through March 2007. ABC's NABET-CWA membership includes employees at ABC's television and radio
networks and station operations in New York; Los Angeles; Chicago; San Francisco; and Washington, DC.

USRN To Sue All Comedy Radio For Copyright Infringement

P rogram and content provider United Stations Radio Networks said Tuesday that it intends to initiate legal
action against Hollywood-based All Comedy Radio, led by CEO Michael O’Shea, for “blatant copyright in-
fringement." According to USRN, ACR's latest round of marketing material contains original and copyrighted com-
edy produced by USRN and included in the package without permission. USRN said it is seeking to settle the
situation with ACR by having that company agree to “appropriate remedies.” O'Shea and ACR Exec. VP/Business
& Legal Howard Levine were unavailable for comment by R&R's press time. All Comedy Radio, which debuted in
July, offers continuous comedy programming to radio stations throughout the United States.

Radio Unica Cancels Q2 Earnings Conference Call

adio Unica was scheduled to host a call on Wednesday to discuss its quarterly financial results, but it canceled
the call due to ongoing discussions with its bondholders. Radio Unica is late on an interest payment for the
bonds and said it will make further announcements about the discussion when more information is available.

Analysts Adjust Cumulus Forecasts

errill Lynch's Marc Nabi last week lowered his 2003 revenue forecast for Cumulus from $2835.3 million to

$285 million due to a slower-than-expected recovery in national advertising. But, citing Cumulus’ cost-cutting
efforts, he raised his 2003 EBITDA forecast for the company from $94 million to $95 million. Nabi reduced his 2003
eamings-per-share forecast from 21 cents to 15 cents, lowered his Q3 revenue forecast from $76.7 million to $75.5
million and trimmed his Q4 forecast for Cumulus from $77.7 million to $77 million. Additionally, he set a “neutral”
rating on CMLS shares. Meanwhile, CIBC World Markets analyst Jason Helfstein increased his 2003 revenue
estimate for Cumulus from $91.9 million to $92.2 million but lowered his full-year EPS estimate from 14 cents to 12
cents. Helfstein said he believes Cumulus’ cost-control efforts are “likely to be the best among the publicly traded
radio operators” and said the company’s stock is frading at a discount compared to its peers. He assigned a “sector
outperformer” rating to Cumuius stock with a $21 target price.

RTNDA And UNITY To Hold Diversity Summit

he Radio-Television News Dlrectors Association and UNITY: Journalists of Color plan to hoid a “diversity

summit” to discuss ways 1o increase diversity among network and local radio and television news staffs and
management. The meeting was scheduled in light of the recently released RTNDA-Ball State University survey
showing minority staffing in local television and radio newsrooms has dropped over the past year. A date for the
summit has not been announced.

SWI[GlI to Jones
24 Hour Formats

Enjoy the instant benefits of researched music, seasoned falent and localized content. You get
all that and a superior level of service and support from our team of radio professioaals.
We deliver 24 Hour Format power to more stations than anyone ekse.

Call Pat Crocker 800.609.5663
or email betterservice@jonesradio.net

——— — - - - - - -

= @)
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NATIONAL MUSIC FORMATS

23 million homes

M USiC 27,000 businesses
CHOICE

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300
HIT LIST

Seth Neiman

3 DDORS DOWN Here Wathout You
50 CENT ¢SNOOP DOGG PLM.P
BEYONCE #/SEAN PAUL Baby Boy
EVANESCENCE Going Under
FOUNTAINS OF WAYNE Stacy’s Mom
FRANKIE J. We St

MATCHBOX TWENTY Bright Lights
MYA {/CASSIDY My Love Is Like ... Whoa
ROSCOE Smooth Sailin’

STAIND So Far Away

TRAPT Headstrong

VERTICAL HORIZON I'm Still Here
WILSHIRE Special

SOFT ROCK

Seth Neiman

MICHAEL BUBLE How Can You Mend A Broken Heart?
KENNY LOGGINS With This Ring

R&B & HIP-HOP

Oamon Williams

QBIE TRICE I/LIL JON Ooh Na Na Na
WYCLEF JEAN Industry

RAP

Oamon Williams

DA ENTOURAGE IVICIDUS Get Ya Hustie On
LUDACRIS Stand Up

OBIE TRICE Got Some Teeth

SHELLS UMASHONDA Puil Over

ROCK

Gary Susalis

40 FOOT ECHO Brand New Day

A PERFECT CIRCLE Weak And Powerless
FUEL Falls On Me

NICKELBACK Someday

SEETHER Gasoline

ALTERNATIVE

Adam Neiman

A PERFECT CIRCLE Weak And Powerless
KINGS OF LEON Molly's Chambers
MARS VOLTA Inertiatic ESP

THURSDAY Signals Over The Air

TODAY’S COUNTRY

Liz Opoka

CHRIS CAGLE Chicks Dig It

DIAMOND R0 Wrinkles

JENNIFER HANSON Haf A Heart Tattoo

BLAKE SHELTON Playboys Of The Southwestem World

PROGRESSIVE

Liz Opoka

LEONA NAESS Yes. It's Called Desire
MATCHBOX TWENTY Bright Lights
STEELY DAN Things [ Miss The Most
SUPER FURRY ANIMALS Liberty Belle
KELLER WILLIAMS Love Handles

SMOOTH JAZZ

Gary Susalis
YELLOWJACKETS Go Go

AMERICANA

Liz Opoka

JAY FARRAR All Of Your Might

PAT GREEN All The Good Things Fade Away
CARDLINE HERRING Jewels

CHRIS SMITHER Trin Home

Artist/Title Total Plays
HILARY OUFF Why Not 8
D-TENT BOYS Dig it 7%
HILARY OUFF So Yesterday 3
ATOMIC KITTEN Tide Is High... 73
HILARY DUFF | Can't Wait n
STEVIE BLOCK Al For Love n
KELLY CLARKSON Miss Independent 7
BAHA MEN Who Let The Dogs Out? 63
AVRIL LAVIGNE Complicated 4
HAMPTON Hampsterdance 2 3
JENNIFER LOPEZ Jenny From The Block 33
NATE SALLIE Inside Out 32
NIKKI CLEARY 1,2,3 3
ROSE FALCON Up, Up, Up 3
AVRIL LAVIGNE SkBer Boi 3
PLAY Whole Again 3
AARON CARTER | Want Candy 30
DESTINY'S CHILD Survivor 30
MICHELLE BRANCH Are You Happy Now? 30
LINDSAY LOHAN Ultimate 30
Playlist for the week
of Aug. 4-11.

D/ X

10miliion homes 160,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX fash-
ion video, targeted at 18-34 adults.

CAESARS Jerk It Qut

MS. DYNAMITE Dy-Na-Mi-Tee (Swiss Beatz Mix)
THE NEW PORNOGRAPHERS The Laws Have Changed |
ASHANT! Rock Wit U (Awnww Baby)

DANDY WARHOLS We Used To Be Friends
JANE'S ADDICTION Just Because

THIRD EYE BLIND Blinded (When | See You
DANA GLOVER Rain

MORCHEEBA What's Your Name

SUPER FURRY ANIMALS Golden Retriever

JET Are You Gonna Be My Giri

KINGS OF LEON Molly's Chambers

BILLY TALENT Try Hones:ly

CHERISH /DA BRAT Miss P

RDBERT RANDDLPH | Need More Love

This section features this week's new adds
on DMX MUSIC channals available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

KELLY CLARKSON Low
JENNIFER LOPEZ Baby | Love U

URBAN

Jack Patterson

WYCLEF Industy

CASSIDY HJADAKISS Can| Talk 2 You
BEYONCE t/SEAN PAUL Baby Boy

ROCK

Stephanie Mondelio

A PERFECT CIRCLE Weak And Powerless
METALLICA Frantic

ADULT ALTERNATIVE

Stephanie Mondello

MINIBAR It Is What It Is

DANDY WARHOLS We Used To B¢ Friends
JOHN MAYER Bigger Than My Body
DAVID GRAY Carolinie

DAVE GAHAN | Need You

INTERNATIONAL HITS
Mark Shands
BLU CANTRELL {/SEAN PAUL Breathe
LUMIDEE Never Leave You
ROBBIE WILLIAMS Something Beautiful
RAP/HIP-HOP
Mark Shands
QUOR {/MURPHY LEE Top Down
PRILISTAR
CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 SUMMER SANITARIUM TOUR $2,522.6
2 EAGLES $1,654.0
3 DAVE MATTHEWS BAND $1,218.1
4 FLEETWOOD MAC $1,194.3
§ DIXIE CHICKS $1,175.2
6 OZZFEST 2003 $893.6
7 CHER $772.4
8 JUSTIN TIMBERLAKE & ... $701.2
9 PEARL JAM $679.7
10 JAMES TAYLOR $550.2
11 TIM MCGRAW $548.7
12 NEIL YOUNG $513.9
13 KENNY CHESNEY $470.0
14 RED HOT CHILI PEPPERS $449.8
15 50 CENT $400.7
Among this week's new tours
BOWLING FOR SOUP
KENNY LATTIMORE & CHANTE MOORE
LUCINDA WILLIAMS
ROONEY
TRANS AM
The CONCERT PULSE is courtesy of
Poltstar, a publication of Promoters’

P
o)

- Lori Parkerson
XM it e 202-380-4425
"

20020 (XM20)

Kane

SANTANA f/ALEX BAND Why Don't You & |
JENNIFER LOPEZ Baby | Love U!
PHARRELL JAY-Z Frontin®

BT Simply Being Loved (Somnambufist)

BPM (XM81)
Blake Lawrence
$IMPLY RED Sunrise
MALYSSA Here With You
SEAL Get it Together

Squizz (XM48)
Charlie Logan
A PERFECT CIRCLE Weak And Pawarless

U-POP (XM29)
Ted Kelly

JUNIOR SENIOR Rhythm Bandits

SPEECH Gone Away

CHRISTINA AGUILERA #/LIL KIM Can't Hold Us...
SPEEDWAY Genie In A Bottle

ELBOW Fallen Ange!

KRAFTWERK Tour De France '03

ROYKSOPP Sparks

The Loft (XM50)

Mike Marrone

NEIL YOUNG & CRAZY HORSE Bandit
NEW AMSTERDAMS Hanging On For Hope

Raw (XMG6)

Leo G.

T00 SHORT H/LIL JON Shake That Monkay
OBIE TRICE Got Some Teeth

E-40 {/CLIPSE Quarterbackin

Watercolors (XM71)
Trinity

MARC ANTOINE Funky Picante
DOC POWELL Upward Bound

X Country (XM12)

Jessie Scott

BOB WALKENHORST Broken Down

MAVIS STAPLES Will The Circle 8¢ Unbroken
MACK STARKS Where's The Crime

XM Café (XMa5)

Bill Evans

MADISON SMARTT BELL Forty Words For Fear
MALCOLM HOLCOMBE Another Wisdom

XMLM (XM42)

Ward Cleaver

PRO-PAIN Run For Cover

GOATWHORE Funeral Dirge For The Rotting Sun
VAMPIRE MOOSE Vampire Moose

Real Jazz (XM70)

JON LUCIEN Creole Lady

SHIRLEY HORN Yesterday

CHICO HAMILTON Thoughts Of Miles

BOZ SCAGGS How Long Has This Been Going On
L1ZZ WRIGHT Sait

VICTOR FIELDS Five-Two Blues

TERENCE BLANCHARO Passionate Courage
RUFUS REID Quintet You Make Me Smile

866-MVTUNES

WEST

1. PHARRELL YJAY-Z Frontin®

2. SIMPLY RED Sunrise

3. THALIA UFAT JOE | Want You

4. SWITCHFOOT Meant To Live

5. EVA CASSIDY Drowning In The Sea Of Love

MIDWEST

1. PHARRELL VJAY-Z Frontin’

2. THALIA {/FAT JOE | Want You

3. LAURA TURNER Soul Deep

4. SWITCHFDOT Meant To Live

5. EVA CASSIDY Drowning It The Sea Of Love

SOUTHWEST

1. SEAL Waiting For You

2. LAURA TURNER Soul Deep

3. THALIA (/FAT JOE | Want You

4. SDCHI Just Because

5. WYNDNNA What The World Needs Now
NORTHEAST

1. THALIA 1/FAT JOE | Want You

2. FORTY FOOT ECHO Brand New Day

3. LAURA TURNER Soul Deep

4. EVA CASSIDY Drowning In The Sea Of Love

5. SEAL Waiting For You
SOUTHEAST

1. PHARRELL VJAY-Z Frontin’

2. LAURA TURNER Soul Deep

3. SWITCHFOOT Meant To Live

4. THALIA I/FAT JOE | Want You

. EVA CASSIDY Drowning In The Sea Of Love

SIRIUS &

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Planet Dance
Swedish Egil
CHEMICAL BRDTHERS The Golden Path
FELIX DA HOUSECAT Cyberwhore
$I BEGG Moveup
WHITE STRIPES Rip It Off (Acid Mix)
The Pulse

Haneen Arafat

JOHN MAYER Bigger Than My Body
SEAL Waiting For You

us. 1

Bill Hammond

KELLY CLARKSON Low

GINUWINE In Those Jeans

Hot Jamz
AJAMovin' On |
ERYKAH BADU Danger ... Block On Lock
Hip Hop Nation

MURPHY LEE {JERMAINE DUPRI What Da Hook GonBe |
BEANIE SIGEL {/PEEDIE CRAKK... When ...
Heart & Soui

B.J. Stone

GERALD LEVERT That Giri

TERENCE TRENT D"ARBY Designated Fool

AoL Radio @ Network

Ron Nenni 415-934-2790
Top Country

Lawrence Kay

JEFF BATES Rainbow Man

DWIGHT YOAKAM This Is God

Top Pop

Mark Hamilton

CHINGY Right Thurr

KELLY CLARKSDN Low

HILARY DUFF So Yesterday
FOUNTAINS OF WAYNE Stacy's Mom
STACIE ORRICO (There’s Gotta Be) More To Life
Top Alternative

Cameo

CAVE IN Inspire

ODNNAS Too Bad About Your Girl
EELS Saturday Morning
GRANDADDY Now [ts On
RADIDHEAD Go To Sleep

SERAFIN Day By Day

Smooth Jazz

Stan Dunn

BRIAN HUGHES Along The Way
Top Jams

Davey D

MARY J. BLIGE Ooh!

R. KELLY Step In The Name Of Love
SUGA FREE Angry Enuff

@ﬁ.&nl O HNETWORKS

Phil Hall» 972-991-9200
Hot AC

Steve Nichols

MATCHBOX TWENTY Bright Lights

JOHN MAYER Bigger Than My Body

Touch

Vern Catron

DWELE Find A Way

ARETHA FRANKLIN The Only Thing Missing Is You
Tom Joyner Morning Show

Vern Catron

R. KELLY Step in The Name Of Love

TYRESE Signs Of Love Makin®

Country Coast To Coast

Kris Wilson

ASHLEY GEARING Can You Hear Me When | Tak ToYou? |

Hot AC

Steve Young/Josh Hosler
MATCHBOX TWENTY Bright Lights
JOHN MAYER Bigger Than My Body
WILSHIRE Special

CHR

Steve Young/Josh Hosler
BEYONCE 1/SEAN PAUL Baby Boy

BT Simply Being Loved (Somnambulist)
JOHN MAYER Bigger Than My Body
SMASH MOUTH You Are My Number One
Rhythmic CHR

Steve Young/Josh Hosler
CHERISH 1/DA BRAT Miss P.

DMX Where The Hood At?

LUDACRIS Stand Up

M.V.P. Rock Ya Body Mic Check ...

| Soft AC

Mike Bettelli/Teresa Cook
JiM BRICKMAN Peace (Where The Heart Is)

| Mainstream AC

Mike Bettelli/Teresa Cook
JIM BRICKMAN Peacs (Where The Heart is)

Mike Bettelli

JIM BRICKMAN Peace (Where The Heart is)
Dave Wingert Show

Mike Bettelli/Teresa Cook
TRAIN Calling Al Angels
Mainstream Country

Ray Randall/Hank Aaron
GEORGE STRAIT Cowboys Like Us
DARRYL WORLEY Tennessee River Run
New Country

Hank Aaron

MONTGOMERY GENTRY Hell Yeah
GEORGE STRAIT Cowboys Like Us

Lia

Ken Moultrie/Hank Aaron
CHRIS CAGLE Chicks Dig It

GEORGE STRAIT Cowboys Like Us

24 HOUR FORMATS

Jon Holiday » 303-784-8700
Adult Hit Radio

JJ McKay

3 DOORS DOWN Here Without You
Adult Contemporary

Rick Brady

MERCYME | Can Only Imagine

US COUNTRY

Penny Mitchell
LONESTAR Walking In Memphis

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
SHERRIE AUSTIN Streets Of Heaven
DARRYL WORLEY Tennessee River Run

Charlie Cook * 661-294-9000
Aduit Rock & Roll

Jeff Gonzer

LYNYRD SKYNYRD Gimme Back My Buliets
Bright AC

Jim Hays

JOHN MAYER Bigger Than My Body
Mainstream Country

David Felker
TOBY KEITH | Love This Bar
LONESTAR Walking In Memphis

Hot Country

| Jim Hays

9

Music Programming/Consulting
Ken Mouitrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones

3 00ORS DOWN Here Without You

A PERFECT CIRCLE Weak And Powerless
BRAND NEW The Quiet Things That No One ...
METALLICA Frantic

NICKELBACK Someday

YELLOWCARD Way Away

Active Rock

Steve Young/Kristopher Jones
APERFECT CIRCLE Weak And Powerless
FUEL Falls On Me

NICKELBACK Someday

Heritage Rock

Steve Young/Kristopher Jones
FUEL Falls On Me

NICKELBACK Someday

QUEENSRYCHE Open

CHRIS CAGLE Chicks Dig It

| RUSHLOW I Can't Be Your Friend

Young & Verna

| David Felker

DIAMDND RID Wrinkies
TOBY KEITH | Love This Bar
MONTGOMERY GENTRY Hell Yeah

WHNV

‘W’ RACHO NETWINIKS
Alternative
Chris Reeves * 402-952-7600
COLD Suffocate
METALLICA Frantic
LIMP BIZKIT Eat You Alive
STDRY OF THE YEAR Until The Day 1 Die
Country
John Glenn
GEQRGE STRAIT Cowboys Like Us
MARK WILLS And The Crowd Goes Witd
AC

Dave Hunter
MATCHBOX TWENTY Bright Lights

wwWw americanradiohistorv com
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72 million households

T,
50 CENT...PIMP 32
GDOD CHARLODTTE Giris & Boys 30
NELLY I/P. DIDDY... Shake Ya Taifeather 28
MYA My Love IsLike  Whoa 27
BLACK EYED PEAS Where Is The Love? 26
SEAN PAUL Like Glue 2%
CHINGY... Right Thure 26
LINKIN PARK Faint u
FABDLOUS /TAMIA So Into You 23

LUMIDEE #/BUSTA RHYMES Never LeaveYou . 13

DREAM f/LOON Crazy 14
FOUNTAINS OF WAYNE Stacy's Mom 14
BEYONCE 1JAY-Z Crazy In Love 13
PHARRELL /JAY-2 Frontin 13

CHRISTINA AGUILERA 1/LIL KIM Cant Hold Us Down 13

MARY J. BLIGE Love @ 1t Sight 12
HILARY DUFF So Yesterday 10
LIL JON & THE EASTSIDE BOYZ Get Low 9
BOW WOW Let's Get Down ]
JUNIOR SENIOR Move Your Feet 8

Video playlist for the week of Aug. 4-11.

David Cohn @
General Manager _2

SDCENT...PIMP
GDOO CHARLOTTE Girls & Boys
NELLY )/P. DIDDY & MURPHY LEE Shake Ya Taiffeatner
MYA My Love Is Like . Whoa
BLACK EYED PEAS Where 1s The Love?
SEAN PAUL Like Glue
CHINGY... Right Thurr
LINKIN PARK Faint
FABOLOUS {/TAMIA So Into You
LUMIDEE /BUSTA RHYMES Never Leave You (U Oooh)
DREAM LOON Crazy
FOUNTAINS OF WAYNE Stacy's Mom
BEYDNCE VJAY-Z Crazy In Love
PHARRELL (AJAY-Z Fronun’
CHRISTIAN AGUILERA #/L1L KIM Can't Hold Us Down
MARY J. BLIGE Love @ 1st Sight
HILARY DUFF So Yesterday
LIL JON & THE EASTSIDE BDYZ Get Low
BOW WOW Let's Get Down
JUNIDR SENIOR Move Your Feet
Video playlist for the week of Aug 4-11

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Davis:

mdavis@radioandrecords.com

@

75 million households
Payl Marszalek
VPMusic Programming

ADDS

No Adds
Plays

EVANESCENCE Bring Me To Life 28
MATCHBOX TWENTY Unwell a
BEVONCE I/JAY-Z Crazy In Love %
TRAIN Cailing All Angels %
FOUNTAINS OF WAYNE Stacy's Mom 2
JENNIFER LOPEZ Bady | Love U 2
DAMIEN RICE Volcano 20
BLACK EYED PEAS Where Is The Love? 139
COLDPLAY The Scientrst 13
ASHANTI Rock Wit U (Awww Baby) 18
MICHELLE BRANCH Are You Happy Now? 18
LIZ PHAIR Why Can't I? 18
THORNS | Can't Remember 18

JASON MRAZ The Remedy {1 Won't Worry) 17

JEWEL Intvition 15
MAROON 5 Harder To Breathe 15
MARY J. BLIGE Love @ 1t Sight 14
WHITE STRIPES Seven Nation Army 10
LIVE Heaven L]
THALIA 1/FAT JOE | Want You 9
MARIAH CAREY 8ringin’ On The Heartbreak 7
MACY GRAY She At Right For You 7
LISA MARIE PRESLEY Sinking In 7
SUGAR RAY Mr. Bartender (It's So Easy) 7
RDONEY Blue Side 7
SANTANA I/ALEX BAND Why Don't You & I? 6
AUDIOSLAVE Show Me How To Live 5
RDBERT RANDOLPH.... | Need More Love 5
RADIOHEAD There There 4
STAIND So Far Away 4
JANE'S ADDICTION Just Because 3
METALLICA St. Anger 3
SALIVA Rest 3
SMASH MOUTH You Are My Number One 2

Video airplay for Aug. 4-11.

TELEVISION

CMT

COUNTRY MUSIC TELEVISION
65.9 miliion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Tatent

ADDS

DARRYL WORLEY Tennessee River Run
MARTINA MCBRIDE This One’s For The Giris

August 15, 2003 R&R ® 15

TP 20 W
A. JACKSON (/). BUFFETT It's Fve O'Clock... 50 51
TIM MCGRAW The Ride 47 48
TIM MCGRAW Real Good Man 47 48
KEITH URBAN Who Wouldn't Want To. 45 45
KENNY CHESNEY No Shoes, No Shint, No ... 36 42
RASCAL FLATTS | Meit 31 51
SHANIA TWAIN Forever and For Always 3 3
BRAD PAISLEY Celsbrity 31 32
BROOKS & DUNN Red Dirt Road 31 30
PAT GREEN Wave On Wave 31 3
BRIAN MCCOMAS 99.9% Sure 29
EAGLES Hole in The World e 3
GARY ALLAN Tough Littie 8oys 28 4
MONTGOMERY GENTRY Hell Yeah 2% 4
DIERKS BENTLEY What Was | Thinkin’ 23 14
MARTY STUART It There Ain't There.. 22 10
KENNY CHESNEY Big Star 0 2
JESSICA ANDREWS Good Time 16 10
TRACE ADKINS Then They Do 15 15
PATTY LOVELESS Lovin® All Night 1% 15

Monitored plays by Mediabase 24/7
betveeen Aug. 10-16

"+, AMERIGAN

. [UNTRY.

Jim Murphy, VP/Programming
19 milfion households

ADDS

DARRYL WORLEY Tennesses River Run
SHERRIE AUSTIN Streets of Heaven

TOP 10

A. JACKSON I/J. BUFFETT It's Five 0'Clock Somewhere

BUDDY JEWELL Help Pour Qut The Rain (Laceys Song)

BLAKE SHELTON Heavy Littin®

DIERKS BENTLEY What Was | Thinkin’

TRACE ADKINS Then They Do

TIM MCGRAW Real Good Man

SHANIA TWAIN Forever And For Atways

KEITH URBAN Who Wouldn't Want To Be Me

KENNY CHESNEY No Shirt, No Shoes, No Problem

TOBY KEITH 1/WILLIE NELSON Beer For My Horses
Information current as of Aug. 12, 2003

T
36 million households “
Cindy VP/Music ing :L i 5113-
VIDEO PLAYLIST RAP CITY TOP 10

FABOLOUS 1/TAMIA So Into You

GINUWINE In Those Jeans

SEAN PAUL Like Glue

R. KELLY Thoia Thoing

50 CENT /SNODP 00GG & G-UNIT PLM.P.

ASHANT! Rock Wit U (Awww Baby)

CHINGY Right Thurr

BEVONCE Y/JAY-2 Crazy In Love

LIL JON & THE EASTSIDE BOYZ /YING YANG Get Low
LUMIDEE #/BUSTA RHYMES Never Leave You (Un Oooh)

50 CENT {/SNOGP 00GG & G-UNIT PLM.P.

CHINGY 1/J.D. & TRINA Right Thurr

TIMBALAND & MAGOD Cop That Disc

LIL JON & THE EASTSIOE BOYZ /YING YANG Get Low
BUSTARHYMES & PHARRELL WILLAMS Light Your Ass...
LUDACRIS Stand Up

YDUNG BLOODZ Darn

DMX Where Da Hood AY?

YOUNG GUNZ Can't Stop, Won't Stop

NELLY /P.DIDDY & MURPHY LEE Shake Ya Taifeather

Video playlist for the week ending Aug. 11.

WwwWwW americanradiohistorv com

TELEVISION

TOP TEN SHOWS

Total Audience
(105.5 million households)

(o]

Without A Trace

Everybody Loves Raymond
AFC/NFC Hall Of Fame Game
(Green Bay vs. Kansas City)
CSI: Miami

King Of Queens

Law & Order: Special Victims
Unit (Tuesday)

60 Minutes

Law & Order

10 Big Brother 4 (Wednesday)

N ;G L AT SO

© %

Source: Nielsen Media Research

Aug. 4-10
Adults 18-34

1 The Simpsons |
2 Law & Order: Special Victims |
Unit (Tuesday)
3 King Of The Hill
(tie) Last Comic Standing
(tie) Malcoim in The Middle
6 2003 Teen Choic2 Awards
7 Malicoim in The Middle (9:30pm)
8 AFC/NFC Hall Of Fame Game
(Green Bay vs. Kansas City)
(tie) Friends
10 CSI

COMING NEXT WEEK

Friday, 8115

« Mya, The Tonight Show With Jay
Leno (NBC, check local listings for
time).

¢ Annie Lennox, Late Show With
David Letteran (CBS, check local
listings for time).

¢ The Sex Pistols, Jimmy Kimmel
Live (ABC, check local listings for time).

 Kelly Rowland and The Dandy
Warhols, Late Night With Conan
O'Brien (NBC, check local listings for
time).

 Junior Senior, Late Late Show
With Craig Kilborn (CBS, check lo-
cal listings for time).

*Smash Mouth, Last Call With
Carson Daly (NBC, check local list-
ings for fime).

Saturday, 8/16
¢ OK Go, Mad TV (Fox, 11pm ET/

* Nedly, Saturday Night Live (NBC,
11:30pm ET/PT).
Monday, 818
* The Donnas. The View (ABC,

*B.B. King and Jeff Beck, Jay
Leno.

* Eels, David Letterman.

* The Music, Jimmy Kimmel.

* Solomon Burke, Conan O'Brien.

« Drive-By Truckers, Craig Kibomn.

Tuesday, 8/19

* Shania Twain performs in con-
cert when NBC presents Shania Up!
Live in Chicago (8pm ET/PT).

* Sugar Ray, Jay Leno.

*Nick Cave & The Bad Seeds,
David Letterman.

* Adema, Jimmy Kimmel.

* Ringo Starr, Conan O'Brien.

« Kelly Rowland, Craig Kilbom.

Wednesday, 8/20

*Tim McGraw, Jay Leno.

 Yeah Yeah Yeahs, David Letter-
man.

* Dave Gahan, Jimmy Kimmel.

* Sum 41, Conan O'Brien.

Thursday, 8/21

* Ricky Martin, Jay Leno.

 Everclear, Conan O'Brien.

* Thrice. Craig Kilbom.

check local listings for time). — Julie Gidlow
FiLMS
BOX OFFICE TOTALS
Aug. 8-10

Title Distributor $ Weekenc $ To Date

1 S.WA.T. (Sony) $37.06 $37.06

2 Freaky Friday (Buena Vista)® $22.20 $33.10

3 American Wedding (Universal) $15.46 $65.21

4 Pirates Of The Caribbean ... (Buena Vista) $13.02 $232.75

5 Seabiscuit (Universal) $11.95 $69.50

6 Spy Kids 3D: Game Over (Miramax) $9.79 $87.10

7 Bad Boys Il (Sony) $6.04  $123.09

8 Lara Croft Tomb Raider ... (Paramount) $5.22 $53.71

9 Finding Nemo (Buena Vista) $2.51 $324.91
10 Terminator 3: Rise Of The Machines (WB) $1.64 $145.98

“First week in release. All figures in millions.
Source: ACNieisen EDI

COMING ATTRACTIONS: This
weekK's openers include Freddy vs.
Jason, starring recording artist Kelly
Rowland. The film's Roadrunner
soundtrack contains Il Nino's “How
Can | Live” Slipknot's “Snap ('97
Demo)," Hatebreed's “Condemned
Until Rebirth,” Sevendust's “Leech,”
Mushroomhead's “Sun Doesn’t
Rise,” Powerman 5000's “Bomb-
shell” Type O Negative's “Electro-
cute; Sepultura & Mike Patton's
“The Waste] Nothingface's “Ether”
and cuts by Murderdolls, Kill-
switch Engage, Seether, Spine-

shank, Stone Sour, Devildriver,
The Blank Theory, Chimaira, From
Autumn To Ashes, In Flames and
Lamb Of God.

Also opening this week is Uptown
Girts, starring Brittany Murphy. The
film's Nettwerk soundtrack includes
Chantal Kreviazuk's *Time;" Leigh
Nash's “Charmed Life” Sense
Field's “On Your Own.” three tunes
by film co-star Jesse Spencer
(“Sheets of Egyptian Cotton,” “Night
of Love” and “Molly Smiles”) and
more.

— Julie Gidiow
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Duel In The Sun

News/Talk battle heats up in Phoenix

i n today’s consolidated radio business, where former
market competitors have become sister stations, it's not
often we get one of those good, old-fashioned battles
between two competing News/Talkers owned by dif-
ferent companies. But that’s just what’s happening in
Phoenix, where KTAR and KFYI are waging a battle
that’s as hot as an August afternoon in the Valley of the

Sun.

KTAR is the established station,
with an 80-year heritage and more
than a casual acquaintance with fin-
ishing No. 1 in the market. Owned
and operated by Emmis
Communications, it is |
one of just three News/
Talk/Sports outlets in the
company’s radio stable.
No. 2-ranked KFYI, on
the other hand, is one of |
265 News/Talk/Sports
stations owned by Clear
Channel, setting up what
would seem to be a clas-
sic “David vs. Goliath”
battle.

Perhaps the most unique element
in this shootout is that KTAR and
KFYI are both programmed by
women — Tisa Vrable and Laurie
Cantillo, respectively. We can de-
bate in a future column whether that
fact should be newsworthy, but, in
the generally male-dominated
News/Talk radio business, it's def-
initely news. And just to make it

. ¥

Tisa Vrable

even more interesting, the now-
competing PDs used to work on the
same team and under the same roof.

View From The Top

For the past three years
Vrable has been PD at No.
1-rated KTAR. Herbroad-
casting career began in
her native Aruba, where

she worked as a TV re-
l porter for several years
before moving to the US.
mainland. “I got married
and moved to Chicago,”
she says. ”I landed a job
as the moming producer
for Bob Collins at WGN Radio.

“I spent 10 years at WGN, and it
was the best training ground any-
one in our business could have. [
grew from producer to Promotions
Director to Asst. PD to, ultimately,
PD.”

Vrable moved from Chicago to
Phoenix as PD at then-fledgling
Sports/Talker KMVP. That's where

she worked with Cantillo, who was
across the hall at KTAR. After a re-
tum to Aruba for a year to deal with
family business, Vrable

Coming Next Week InR&R

Look for a special, expanded News/Talk/Sports section in
next week’s issue of R&R saluting ABC Radio's KGO/San
Francisco. The venerable News/Talker just celebrated its
100th consecutive No. 1 book with the recently released
spring 2003 Arbitron. Read our exclusive conversation with
KGO President/GM Mickey Luckoff and OM/PD Jack
Swanson. The award-winning management duo talks
about what it takes to stay on top nonstop for 25 years.

Also featured will be a special picture page of great moments past
and present from the photo archives of one of America’s most
respected radio stations. Don't miss this special tribute to the Bay
Area’s perennial No. 1 radio station — KGO — only on the News/Talk/
Sports pages of next week's issue of R&R.

that's wrapped in an entertaining

came back to Phoenix in
2000 as PD for KTAR —
and, ironically, replaced
Cantillo, whom Clear
Channel had lured away
to KFYL

“It was truly by coin-
cidence that, when [ was
ready to return to Phoe-
nix, I learned from
friends that Laurie had
left KTAR,” Vrable says. “It was one
of those right-time, right-place mo-
ments.”

Vrable doesn’t mince words on
why she thinks both stations have
succeeded. “Obviously, there is a
substantial audience here that is in-
terested in News and Talk radio,”
she says.

“The success of both stations is
because listeners have a choice of
two distinctly different products.
KTAR is the heritage station with a
lot of locally produced program-
ming and heavy branding of our
news product, while KFYI is the
‘Rush Limbaugh’ station.”

Asked to describe the essence of
KTAR, Vrable is succinct. “Live, lo-
cal, first,” she replies. “But, more
accurately, I would say it’sa heritage
station with credible information

Laurie Cantillo

talk package.”

KTAR remains one of
those radio stations with
a major commitment to
local news coverage, and
Vrable believes that Em-
mis’ support in that area
hasbeen critical to the sta-
tion’s continued success.
“We have a substantial lo-
cal news department,”
she says. “Emmis under-
stands that local news is our brand,
and the company is committed to
giving us the support we need to
maintain that brand with our prod-
uct.”

David Vs. Goliath

While Emmis is a highly respect-
ed player in the broadcast industry,
no one would confuse the compa-
ny with Clear Channel and its 1,200-
plus-station empire. Even though
KTAR is one of just three Talk out-
lets owned by Emmis, Vrable says
she doesn’t see that as a disadvan-
tage.

“Insales you'll hear the argument
about rate integrity in a market
when you compete against a big
company,” she says. “But in pro-
gramming | actually think there’s an
advantage, because the company is

able to stay focused on quality and
not quantity. It's able to stay close
enough tohave an understanding of
what were trving to achieve with
our individual stations and to real-
ly support those efforts.

“I have an advantage in that [
work for a big corporation that
doesn’t feel like one. There’s in-
volvement, but no mandates. It's a
company that’s run by passionate
radio people who trust that you
know how to do your job, and they
let youdoit.”

Another critical component of
KTAR's success is being the Arizo-
na Diamondbacks’ flagship station.
“Having baseball can be a real as-
set,” says Vrable. “It brings in addi-
tional cume that I'see asicing on the
cake. And cume is a big part of our
story here at KTAR.”

The ‘XY’ Factor

Asked what she admires most
about her competition, Vrable re-
plies, "Although they’ve gone
through a lot of identity changes in
the past few years, more recently
they seem to be getting a clearer
understanding of what their audi-
ence wants from them, and they are
building a product that delivers on
that.”

While KFYI is the station that

‘ive Sisters, Four Cities, Two Continents.

Stirring It Up on:
KABC, WSB, KTAR, KTRS, KXL, KFMB, WTIC, KSL...

5///,{:%

Affiliate Information: 212-735-1700

www.satellitesisters.com ¢ www.aberadio.com

and more!

RADIO NETWORKS

www americanradiohistorv com
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leans more obviously conservative
overall, Vrable says that KTAR
also leans to the right. “Our audi-
ence research shows KTAR listen-
ers to be more moderate, but still
conservative,” she says. “Afterall,
Phoenix is a pretty conservative
town.”

When asked about the novelty of
having two winning News/ Talk sta-
tions programmed by women,
Vrable replies, “Nobody is surprised
that men program AC stations, so
why should this situation be looked
atany differently? There are stations
geared toward an ethnic group that
are successfully programmed by
someone who is not a member of
that ethnic group, but nobody ques-
tions that.

“Ultimately, it comes down to
whether or not you understand who
the target audience is and how well
you focus on making sure that your
product satisfies them. | don’t think
that because you're a woman you
can’t program a station that targets
men. In fact, as a married woman, I
hope | know something about what
men want.”

There are some differences that
Vrable thinks women in manage-
ment can bring toa station. “If we're
going to stereotype here, women
can often create and foster a differ-
ent culture in the workplace,” she
says. “These kinds of radio stations
need an environment where talent
and producers feel free to be cre-
ative, take some risks and have
some fun. Women may, at times,
have a better touch at creating that
kind of environment.”

And In This Corner....

Laurie Cantillo began her career
at KOA /Denver, where she spent 15
years as a news anchor. During her
tenure there she did mornings with
Bruce Kamen, who later became PD
at KGO/San Francisco.

“Bruce impressed upon me the
idea thata Talk radio station didn’t
have tobe dull and stodgy and that

NEWS/TALK/ISPORTS
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you didn’t have to sacrifice credi-
bility in order to be entertaining,”
says Cantillo. “Following his ad-
vice, we were No. 1 25-54, so his
ideas made quite an impression on
me.”

After working on the morning
show Cantillo was upped to Exec.
Producer at KOA, where she was
charged with moving the station’s
talk product to a more issues-orient-
ed position. That led to her being
named interim PD when then-KOA
PD Robin Bertolucci was out on
maternity leave. “When I got that
opportunity | knew what [ wanted
to do from then on,” says Cantillo.
“I'loved programming, and there
was no turning back.”

In August 1997 Cantillo took over
as PD of KTAR and stayed three
years before moving to KFYI. “There
was a lot of uncertainty and chang-
ing of ownership at that time, so
when the opportunity to move to
KFYI came, it was the right time to
make that move,” she says.

“Having worked for the compa-
ny in the early Jacor days at KOA, it
was like coming home for me. It
seemed like a great opportunity to
take a station that was lagging in the
ratings and really run with it.”

Listeners Benefit

Cantillo says that listeners are the
beneficiaries of the rivalry between
the two stations. “When first came
here, people said it was not a great
AM market and not a good News/
Talk market, but I think we’ve prov-
en them wrong,” she says.

“The competition has made us
both better, and that’s been good for
listeners. I love working in a market
witha strong competitor like we have
here. We go at it every day on the
street, with our news departments
and in the talk-show arena. Not to
mention that I'm probably the only
person in Phoenix who actually roots
against the Diamondbacks.”

Cantillo also thinks that the
growth of Phoenix has helped, espe-

an is tt_le time B}
to switch to Heloise

Heloise is the world’s most trusted name in household advice, currently airing on 400
stations nationwide. Her full length show, Ask Heloise and her 9o second feature,
Hints From Heloise provide household tips that will have your listeners tuning in
faithfully everyday. She is in fact the best way for you to reach women 25-54 years of age.

“The high priestess of household hints.” — The New York Daily News

“The world’s best-known housekeeper.” — People Magazine

Grow your listener audience and ad revenue with Heloise, the name your audience trusts.

Affiliate Sales:

Contact information:

cially when it comes to KFYI. “Peo-
ple have moved here from cities like
Chicago and Los Angeles, so that's
the kind of radio they’re used to and
expect,” she says. “I think that has
made things better for a station like
KFYI that doesn’t have the heritage.

“If we were in another market,
where people didn’t come and goall

“l don’t think that
because you're a
woman you can’t
program a station
that targets men. In
fact, as a married
woman, | hope |
know something
ahout what men
want.”

Tisa Vrable

the time, it would be much more
difficult to topple the giant. But with
new people coming here all the
time, they don’t have any history of
which station should be the domi-
nant News/Talk leader. They sim-
ply listen based on their own pref-
erences.”

Sharp Differences

Like her crosstown competitor,
Cantillo believes that KFYI and
KTAR are two very different radio
stations and that that’s why both
have succeeded. “KFY1 is more per-
sonality-driven,” she says. “We have
a laser focus on being the Valley’s
Talk station, and we stay on that
message.

“While we don’t have the cume
that KTAR has, our listener loyalty
is high. Our ratio of core listeners to
cume is around 70%-75%. Once we
bring them in the door, fans tend to
stick with us.

“We also have a very strong sta-
tionality, and we don’t take our-
selves too seriously. We target 25-54
News/Talk listeners, and we have
been very successful in that demo.
Sure, it’s a bitter pill to not win that
12+ crown, but we generally win the
25-54 battle, even up against a sta-
tion with a strong news image and
baseball. That's a great shot in the
arm for us.”

Although news is not as big a fo-
cus at KFY] as it is at KTAR, Cantil-
lo says her station is competitive in
that area too. “We're all over the
news,” she says. “KFYI won its first
Edward R. Murrow award this year,
and for the past three years we‘ve
been honored with the Best News-
cast award from the Arizona Asso-
ciated Press.

“Although we may not have as
large a news department as the com-
petition, we have seasoned and ex-
perienced news pros on our staff
who can provide insight and analy-
sis to our talk shows, along with
anchoring newscasts.”

More Than Rush

What does Cantillo admire most
about her competition? “I admire
their news department,” she says.
“What a wonderful 80-year history
they have, covering all the craziness
that has happened as this state has
grown. It's a station that has been
through a lot of changes and has
continued to survive.

“They have the advantage of
those magic call letters and a base-
ball franchise that has given them a
big shot in the arm. It was a good
business decision for them to part-
ner with the Diamondbacks.”

Cantillo bristles a bit at the sug-
gestion that KFYI's primary image
isbeing the Rush Limbaugh station.

Ed Powers

Bruce Wernick
edpowers@talkamerica.com bwemick@talkamerica.com

www.talkamerica.com
Tel. 888.727.8629 (toll-free) —Fax 973.438.1727

“That might have been true a few
years ago,” she says “Rush is a gi-
ant for us, and Sean Hannity also
plays a big role in our success. Add
to that our local lineup of Barry
Young, Bruce Jacobs, Tom Liddy &
Austin Hill and Charles Goyette,
and this is a very multitalented ra-
dio station.”

Cantillo feels that being part of
Clear Channel is a clefinite advan-
tage for KFYL “They offer me so
many resources to draw on, [ can’t
think of any disadvantage,” she
says. "It all boils down to how much
freedom you have locally as a pro-
grammer, and that is something I
have. Despite what some say, Clear
Channel is not a top-down organi-
zation. They allow you to make de-
cisions based on what will work in
your market.”

Very Visceral

Some words Cantillo uses to de-
scribe the essence of KFYI include
“funny,” “irreverent” and “self-dep-
recating.” “We're a station that gets
people talking, and you have to be
engaged by listening,” she says.
“You just can't listen to KFYland not
care.

“We'll absolutely make you want
to pick up the phone and call. This
is a very visceral radio station that
tries to and succeeds in getting a re-
action from listeners. We like to push
your hot buttons.”

How does Cantillo feel about the
unique status of being one of two
women programming the top two
stations in town? ”1 can’t think of
another market where that's hap-
pening,” she says. “But from my
frame of reference it’s not unusual
to have a woman running the show.
Two of my former programming
bosses — Kris Olinger and Robin
Bertolucci — are two of the most
brilliant News/Talk PDs in the busi-
ness, 50 'm not at all unaccustomed
to seeing a successful woman in the
program director’s chair ata News/
Talk station.”

Live: —
Monday - Friday, 11:00 AM—12:00 Noon EST ™= ™=
Refeed via Satellite: e
Monday - Friday,

12:00 Noon - 1:00 PM EST
1:00 PM - 2:00 PM EST

Best of Heloise:

Saturdays and Sundays

12:00 Noon - 2:00 PM EST
Avails:

6 minutes network, 10 minutes local
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When News Breaks Out, So DoWe

F ormer MCA Exec. VP/Promotion Craig Lambert has
signed an exclusive deal to consult Johnny Barbis and the pro-
motion team at DreamWorks Records. Lambert will be in the
DreamWorks house in Beverly Hills beginning Monday, Aug.
18.

In other label news, Reuters reports that Warner Music
and BMG have entered “the home stretch” in merger talks.
If such a mega-deal does in fact go down, the new entity
would become the world's second-largest music company,
behind only Universal. Some industry insiders say that a
merged Warner Music and BMG could save both companies
much as $300 million a year.

WXKS-FM & Dorman Kiss & Say Goodbye

It's the end of an era in Boston: After 23 years in afternoons,
market legend Dale Dorman exits WXKS-FM (Kiss [08)/
Boston. PD Cadillac Jack McCartney issued this statement:
“Dale is a Boston radio institution, and we thank him for all
of the contributions he’s made to Kiss 108 in his years with
us. While it is always difficult to say
goodbye to a valued colleague, Kiss
108 had a terrific spring book, and
it's clear to us that there are enor-
mous opportunities to further en-
trench ourselves as the leading sta-
tion in the Boston market. We are
committed to finding the best tal-
ent in the country for the Boston
audience, talent who can help us
realize these exciting new opportunities.”

If you think you can fill some truly legendary radio shoes,
rush your best stuff to Cadillac Jack at 99 Revere Beach Pkwy.,
Medford, MA 02155.

Dorman, circa 1973

The ‘Govern-ator' Terminates Budget risis

When California gubernatorial candidate Arnold
Schwarzenegger was in New York on Aug. |1, he did a
phone interview with WKTU'’s Baltazar & Goumba Johnny,
during which the Terminator described his three-step program
to solve California’s massive budget crisis. Two words: cor-
porate sponsorship. “The governor’s mansion will be the
‘Microsoft Mansion.” My Hummer is going to be sponsored
by Trojan condoms,” he said, eliciting huge faughter from the
guys. “My second step will be merchandising: I'll offer T-shirts,

hats and a very special ‘Arnold as Governor’
W action figure. And if that doesn't work, I'm go-
| ing to hold everyone upside down one by one
| and take it out of their pockets if | have to!”
t| When Goumba wistfully remarked, “[ wish |
{4 could vote for you,” Schwarzenegger omi-
Vote iorme  nously replied, “You will.”

or else!

The next morning, the hosts of Fox News
Channel's Fox & Friends on the Fox News Channel spoke on
the phone with someone they thought was Schwarzenegger.
In reality, the voice belonged to “Ah-nuld” soundalike Josh
Thompson, who was put up to the call by Larry Wachs &
Eric Von Haessler, a.k.a. The Regular Guys on WKLS
(96Rock)/Atlanta. On live TV, Thompson answered questions
in Arnold's signature accent, then followed with this blast: “It's
important that you guys also listen to The Regular Guys in At-
lanta, because | think they're great!” which was followed by
laughter. “You should have seen the looks on their faces!”
96Rock PD Paul Kreigler says of the befuddled TV hosts. Af-
ter attempting to regain their composure, one of the bright-
bulb hosts remarked, “I'm pretty sure that we just got
'Punk’d’t™

Udderly Compelling Radio

Earlier this week, at the Indiana State Fair, Emmis/India-
napolis VP/GM Tom Severino went teat-to-teat with Emmis
EVP/CFO Waiter Berger in a cow-milking contest. The rules
were simple: Whoever squeezed the most milk into his
bucket within the time limit won a big-ass belt buckle.
Severino, who learned the hard way last year to leave his VP/
GM suit at home, says, “What they didn’t tell us was that
when you milk a cow, she leans into you. | had these visions
of my cow falling over on me. How embarrassing would that
be — being crushed by a 4,000-pound cow, live on the ra-
dio.” That’s right, WIBC/Indianapolis carried the landmark
event live.

Right out of the gate, Berger, who won last year, had prob-
lems. “I heard Walter yell and leap off his stool,” says Severino.
“Stool” being the operative word in this case, as Bessie ex-
perienced an explosive bathroom incident that caused hun-
dreds to flee in panic. “They brought in a ground crew to
hose down the area and spray some air freshener, and Walter

Continued on Page 21

—~
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* Lisa Velasquez appointed Sr. VP/Promotion for Lava
Records.

» Radio stocks hit five-year lows.

» L.A. Lakers voice Chick Hearn dies at age 85 frcm com-
plications from a brain hemorrhage he sufferec after a
fall at his home.

» Hot AC WLCE/Philadelphia readopts the heritage WSN!
calls and flips to gold-based AC.

* Ric Lippincott named head of promotion fcr Maverick
Recording Co.
» Eric Schoenfeld named GM of ESPN Radio; Len Wein-

er promoted to Asst. GM.
» Dave Robbins rejoins CBS as VP/GM of Columbus FMs.

10

 PolyGram purchases Motown for $325 [
million. Clarence Avantinstalled as Mo- |
town Chairman, and Jheryl Busby con-
tinues as Motown President/CEOQ.

* Joel Salkowitz resigns from WQHT/
New York. |

* Shamrock Broadcasting closes on its | ™
$300+ million takeover of Malrite Com- |

munications. Jher};l Bl-lsby
5
' T
« AC WPIX/New York flips to NAC; Bob [ e |
Linden assumes the PD slot. T, ’ '
* Gannett moves three management ex-
ecutives: Chris Conway becomes VP/
Station Manager for KUSA & KSD/St.
Louis, Mike Shields becomes President/ |
GM of KSDO & KSWV/San Diego, and

Gerry DeFrancesco becomes VP/GM
of WDAE & WUSA/Tampa.

Nz

FEARS AGd

Y

Gerry
DeFrancesco

185 AGD

* Mike McVay becomes Station Manager of WMJI &
WBBG/Cleveland.

* Scott Alexander named PD of KHTR/St. Louis.

« Lee Larsen named GM of KOA & KOAQ/Denve".

» Nick Hunter upped to VP/Promotion at Wamer Bros./
Nashville.

J
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“Good (i've got a lot to learn)”

Already On:

On Tour with Better Than Ezra
ALBUM IN STORES SEPTEMBER 23

Listen for "good'on the TES Superstation “Summer

WTMX WIXM WINK KKPN WJLK KALC
WTIC WSNE KALZ KQIS WCDA KMHX
KHOP KLLY KMXP WOAL WVRV WKSZ

gaturing
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With your hand reach out
With your mouth shape the phrase
Just So You Know

HOLLY PALMER

” The first single
Just so you know

From the forthcoming album
I Confess, Eleven new congs about love sex,

personal demons and how the hell you get past them.

Produced :y Rob Cavallo. Additienal Production by Guy Erez
and Zmerson Swinford. Mized by Serban Ghenea.

Manager ant: Marla McNally Ptillips - W.I.T. Managemen:

hollypalmer.com
warnerbrosre :ords.com
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Continued from Page 18

got back to work, but about 30 seconds later, his cow had

i another Incident — this time
o with No. [,” says Severino,
| busy running. | was busy

%

who adds, “While Walter was
i
' i‘ | vanking!"
ween) B8 Basking inthe bovine after-
————== glow of his victory, Severino
pauses to reflect: “This was a
fun event, and it was also great radio. The fact that they se-
cretly gave Walter a bull this year made this event truly un-
forgettable!™

Is this thing on?

What a thrill and honor it was for
KLLC (Alice @ 97.3)/San Francisco to
welcome TV's Wonder Woman herself,
Lynda Carter. to the morning show.
“Lynda is the national spokesperson for §
Irritable Bowel Syndrome,” says PD
John Peake. "As you might imagine, it
took about 30 minutes for Sarah &
No Name to quit giggling like children
each time the word ‘bowel’ was mentioned.” After surviving
the painful interview process, Carter thought she was home
free — she was wrong! On the way out she was accosted
by excessively hairy stunt boy-fanatic fan Hooman, who was
dressed in complete Wonder Woman regalia. "She was
shocked, horrified and frightened simuitaneously,” says Peake.

arter is saying, ‘Call
911, through clenched
teeth.

Quick Hits

Legendary D) Spinderella, best known
for keeping the beat behind multiplatinum
act Salt-N-Pepa, is the new afternoon tal-
ent at Radio One Urban KKBT (100.3 The
Beat)/Los Angeles.

Michael Smerconish moves from after-
noons to mornings at WPHT/Philadelphia,
effective Sept. 8. He replaces Westwood
One’s Don Imus, who crosses the street to
Beasley's WWDB-AM. Rumors are flying that syndicated host
Sean Hannity will do afternoons on WPHT.

Clear Channel CHR/Pop WVKS (92.5 Kiss FM)/Toledo shuffles
the deck: Effective Sept. 18, moming guy Denny Schaffer moves
to sister News/Talk WSPD for afternoons, replacing Scott Sloan,
who will still do his show on sister WLW/Cincinnati. Kiss after-
noon guy Johnny D moves to mornings, while Asst. PD/MD
Mark Andrews shifts from nights to afternoons.

|
|
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Spinderelia, cut it
up one time.

The Nineties Show

August 15, 20¢3 RaR @ 21

STREETTA1 K

Joe Vlazny, former afternoon jock at Big City's late CHR/ '

Rhythmic simulcast WDEK, WKIE & WKIF/Chicago, is headed
to Dallas as an air talent on Entravision's CHR/Rhythmic
KKDL.

KVSR (Y101)/Fresno steals Fabe Nasty for nights from
nearby KSEQ (Q97)/Fresno.

Mike McKenzie is aboard for nights at Clear Channel’s
WDCG/Raleigh from Citadel's WQGN/New London, CT.

New KHFI/Austin PD Tommy Austin inks Brutha Fred for
nights from weekends at KRBV/Dallas.

NextMedia Active Rocker WXQR/Greenville, NC midday
personality Matt Lee adds MD stripes and moves to after-
noons.

WSSS (Star 104.7)/Chartotte PD Tom Jeffries inks Scarlett
for middays; she arrives from Infinity sister KAMX/Austin.

KOMO/Seattle shifts Bill Yeend from afternoons to morn-
ings, teaming him with Manda Factor. Eric Slocum moves
from mornings to afternoons.

Meet Radio Hall Of Fame’s Class 0f 03

Late Golden West owner Gene Autry,
talk show host Jim Bohannon, L.A. Talk
radio icon Michael Jackson, Viacom exec
Mel Karmazin and WGN/Chicago vet-
eran farm broadcaster Orion Samuelson
make up the Radio Hall of Fame Class of
2003. The induction ceremony will be
broadcast live on the Westwood One Ra-
dio Network at 9pm CT on Saturday, Nov.
8, from the Radio Hall of Fame in Chicago and will be hosted
by fellow Radio Hall of Famer Larry King.

Hi, I'm Mel!

The Programming Dept.

Entercom/Kansas City Director/Marketing & Brand Devel-
opment Mike Kaplan takes interim PD duties at WOZN
(98.7 The Zone)/Greensboro.

Russ Allen is named PD of Journal’s six-week-old CHR/
Rhythmic WKHT (Hot 104-5)/Knoxuville.

Superadio VP/Programming Steve “McVie” Solomon
exits to become Dir./Operations for Qantum Communica-
tions' three-station Cape Cod, MA cluster.

WIFC/Wausau, W1 PD Chris Pickett is the new Asst. PD/
midday talent at Infinity Hot AC WQAL/Cleveland.

KliZ/Killeen, TX PD/morning man Mychal Maguire is
named PD of Clear Channel sister WSSP (The Beat)/Charles-
ton, SC.

Hot AC version

¥'m Too Sexy, Found Out About You, When |

* Come Around, Och Aah...Just a Little Bit, Right
Here Right Now, Unbelievable, Where Do You

Go, Ordinary World, | Wanna Be Rich, Ants
Marching, Don't Wanna Fall In Love.

DOM/PD Michael Tee resigns from Urban WH|X/Jackson-
ville.

{onrdolences

Greg Delmonaco, VP/GM of Archway Broascasting's Co-
lumbus, GA cluster: passed away Aug. || of a heart attack.
He was 51. Archway Exec. VP/Operations Chris Fleming
says, “Greg was an outstanding broadcaster, a member of ev-
ery community in which he served, a husband and a father.
He was also my friend. We will miss him.” Delmonaco is sur-
vived by his wife, Elaine. a daughter, Briel, and & stepson.

Baby Poop

Cengrats to Atlantic Sr. VP/Pop & Crossovar Promotion
John “Horse” McMann and his wife, Nikki “Bird”
MzMann, on the birth of their first child, daughter Kira
Acshling McMann. She was born Aug. |0 at |1:45am and
weighed in at a tasteful 7 Ibs., |5 oz.

Relax— We Said Election!

“Fabulously Gay Alan is behind you ali the way.” That's the
rallying cry of, well, Fabulously Gay Alan, morning show
sidekick at KZZO (The Zone)/Sacramentc, who has limply
tossed his Mary Tyler Moore-style beret into the ring for gov-
ernor, Alan was so excited about the opportunity to get his
face in R&R, he went shopping for a new outfit, then made
a beeline for the State Capitot building, where he created 2
“Fabulously Gay Sandwich™ with morning guys Shawn Cash
{)) and Jeff Jensen in this exclusive photo op. fou may now
rirse....
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_SOUND DECISIONS _

R&R August 15, 2003

Ten Moments That

Rocked Boulder

Musical highlights from the R&R Triple A Summit

. esides mosquito bites that, hopefully, didn’t bear
the West Nile virus, one thing I walked away with from
this year’s R&R Triple A Summit was even more ap-
preciation for the performance and songwriting talent
of the format’s artists. In R&R’s second year helming
the Summit, the musical lineup was as solid as the sur-
rounding mountains, from the opening-night listening
party for Dave Matthews’ Some Devil to Saturday’s
closing performance by Blues Traveler.

Of course, ask 10different people
about the Summit's best moments,
and you'll get 10 different answers.
For some, it was the laid-back, ‘60s
California groove of Ireland’s The
Thrills; for others, the literal contact

North Mississippi Allstars

high of Ziggy Marlev’s perfor-
mance; and for others, the blues rock
of Native-American outfit Indige-
nous.

Damien Rice made quite an im-
pression on many attendees, as did
Pete Francis, Leona Naess and the
reunited Mavericks. Bob Schneider
shocked and awed with his irrever-
ent style and lyrics, Franky Perez
blasted out a sweat-drenched set of
working-class rock, and the revered
Rodney Crowell showed why he's
so respected as a songwriter and
performer.

While every single act lefta favor-
able impression, for me it came
down to 10 specific moments. Plus,
lists are alt the rage now, from VH1's
Pop Culture’s 200 Greatest leons to the
Learning Channel’s Top 10 Worst
Industrial Disasters. So allow me to
add to the mania with my top 10
musical moments from R&R’s sec-
ond annual Triple A Summit.

10. Rachel Yamagata’s
Sultry Sounds

Witha hauntingly beautiful voice,
Rachel Yamagata could be the next

female artist to develop in the Tri-
ple A scene before crossing over to
become a mainstream success. Her
songs take on atmospheres that nav-
igate the line between light and
dark, exhibiting textures as exotic as
her Japanese-German-ltalian heri-
tage. She manages to strike a mid-
dle ground between Fiona Apple
and Norah Jones without sounding
derivative. Tracks like "Worn Me
Down” make Yamagata’s debut a
must-listen.

9. Jet Soar At
‘Rate-A-Record’

Hosted by WXPN/Philadel-
phia’s Bruce Warren, the Triple A
“Rate-a-Record” session packed
the room with label execs, pro-
grammers and a special contingent
of KBCO/Denver listeners to rate
15 records aiming for the Triple A
airwaves. Soaring above all was the
new Elek-tra band Jet, who nabbed
the highest score across the board
for their single “Are You Gonna Be
My Baby.” Not only was it No. 1
overall, it was the clear winner
when broken down by radio,
records, listeners, male and female.

Los Lonely Boys

8. Los Lonely Boys
Make New Friends

I've seen musicians walk the
blues on the fretboard many times,

but I've never seen a guitarist and
bassist pull it off while holding their
respective instruments in front of
them with one arm. For the broth-
ers Garza of Los Lonely Boys — gui-
tarist-vocalist Henry, bassist Jojoand

G‘ﬁﬂ

Shelby Lynne

drummer Ringo (yes, Ringo) —
their knack for putting on a show is
matched only by their talent for
writing great songs.

With Ringo providing the rock-sol-
id backbone, Henry and Jojo held their
instruments like fishermen displaying
prize catches as they wrapped up a
tight set of Tex-Mex-flavored blues
that had the audience cheering and
heading for the merch table.

7. Gusto For Guster

Seeing Guster for the first time
ever, | instantly knew why they’ve
won Boston Globe Awards in their
hometown for Best Live Act. Walk-
ing in a few songs into their set, 1
was thoroughly impressed with the
audience’s vibe as they grooved
along to the band’s shimmering
power pop. Gems like “Amster-
dam” — currently riding high on
the Triple A chart — should, by all
means, cross the band over to main-
stream success.

And while the group’s front line
boasts impressive chops, drummer
Brian Rosenworcel was a wonder to
watch as he bashed drums and bon-
gos alike barehanded, stopping only
to tape up his paws to stanch the
bleeding. Who says the Triple A for-
mat doesn’t rock?

6. North Mississippi
Allstars Hit Home Run

| want to buy a washboard now.
Seriously. Midway through a jaw-
dropping set that seemed like an
update on The Allman Brothers’

venerated performances, North
Mississippi Allstars drummer Codv
Dickinson hopped out from behind
the kit, strapped on a washboard
that was wired through distortion
pedals and an amp and proceeded
to take soloing to a whole new level
— scratched percussion through a
wah-wah. It was amazing stuff that
revved up the audience that much
more, and The North Mississippi
Allstars made good on Dave Mat-
thews’ promise that a kick-ass band
was following his performance.

5. Shelby Lynne Reveals
Her Identity

It may have been a bit early for
music, but the audience immediate-
ly shook off the cobwebs as Gram-
my-winning singer-songwriter
Shelby Lynne took the stage witha
full band, new songs and her trade-
mark “take no crap” delivery, per-
forming several songs from her up-
coming atbum, Identity Crisis.

This special session was a live tap-
ing for Sounds Eclectic, the new syn-
dicated show hosted by KCRW/Los
Angeles MD Nic Harcourt, who
conversed casually with Lynne
about the record and her musical
career. Songs like "Telephone,” the
steely blues of “Evil Man” and the
Willie Nelson-inspired “One With
the Sun” showed that Lynne is at the
top of her game.

4. EastMountainSouth
Lose Themselves, Win
Even More Support

Following an impressive perfor-
mance by labelmates HEM, East-

EastMountainSouth

MountainSouth seemed to enjoy a
watershed moment as they wowed
Friday’s luncheon with their immac-
ulate delivery of tracks like “Rain
Come Down” and their lead single,
“You Dance,” which has had anim-
pressive run on both the monitored
and Indicator Triple A charts. Wrap-
ping up, the group settled into a
unique cover of Eminem’s “Lose
Yourself,” adding a whole new vibe
to the song. In a tent packed full of
radio tastemakers, EastMountain-
South proved that they could be the
next big thing.
3. R&R Stands For
Robert Randolph

Robert Randolph’s name was on
everyone’s lips at the Summit, and
with good reason: Notonly is he one
of the nicest cats you'll ever meet,
he’s also a mean pedal steel plaver
who can channel the blues greats

WwWwWwW americanradiohistorv com

Robert Randolph

and make vou see God with his in-
spired playing. Packed into a tiny
hotel room for a post-midnight Club
R&R, Randolph had the room jump-
ing like a Southern blues shack.

2. Dave Matthews Runs
With Some Devil

Exiting the free shuttle bus to the
Fox Theatre, I was soundly booed by
agroup of Dave Matthews diehards
waiting in line. I decided to tuck my
Summit badge inside my pocket
shortly thereafter. Hey, it's not my
fault they chose candlemaking over
music journalism.

Actually, I felt really bad for the
fans, as this was a unique opportuni-
ty to see a superstar artist perform solo
in an intimate venue. Inside, | over-
heard a fan who had paid $500 for a
ticket. Money well spent, as Dave per-
formed a solo acoustic set complete
with drunken commentary. Opening
with Before These Crotoded Streets’ “The
Stone,” Matthews went into “Loving
Wings” before playing four new songs
from his solo debut, Some Dewil —"So
Damn Lucky,” which he described as
a”dark lullaby”; "Baby”; “Save Me”;
and the powerful first single,
“Gravedigger.” Of course, the crowd
wanted more, prompting Dave toen-
core with Busted Stuff’s “Bartender.”

1. Warren Zevon,
The Wind

ltwas hard to find adry eve in the
room after Artemis Records gave us
anexclusive screening of the upcom-
ing VH1 cocumentary chronicling
Warren Zevon's life and the record-
ing of what will be his final album,
The Wind. Diagnosed with a rare
aggressive form of lung cancer,

Warren Zevon

Zevon was given three months to live
and decided to record his personal
goodbye to family and friends. A
touching piece that’s intimate with-
outbeing intrusive and is poignant,
funny and sad, this documentary is
a touching eyewitness account of a
legendary artist creating his ulti-
mate musical statement.
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° THE INDUSTRY'’S NO. 1 RETAIL CHART August 15, 2003
W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 SOUNDTRACK Bad Boys Il Bad Boy/Universal 118,985 -26%
2 2 VARIOUS Now That’s What | Call Music! 13 urv 79,481 -21%
4 3 EVANESCENCE Fallen Wind.up 77,238 3%
3 4 BEYONCE Dangerously In Love Columbia 74,312 -15%
5 5 CHINGY Jackpot DTP/Capitol 69,634 -5%
7 [ 50 CENT Get Rich Or Die Tryin’ Shady/Am/interscope 59,487 -8%
9 7 NORAH JONES Come Away With Me Blue Note 58,503 +8%
- 8 WYNONNA What The World Needs Now Curb 53,804 -
8 9 ASHANTI Chapter ! Murder Inc./IOJMG 49,738 13%
12 10 LINKIN PARK Meteora Warner Bros. 46,512 1%
18 1 LUTHER VANDROSS Dance With My Father J 42,272 +18%
10 12 MYA Moodring Interscope 39,690 21%
28 13 STAIND 14 Shades 0f Grey Flip/Elektra/EEG 37,870 +18%
14 14 CHER Very Best Of Cher wsm 37,234 A%
17 15 COLDPLAY Rush Of Blood To The Head Capitol 35,563 -3%
n 16 JANE'S ADDICTION Strays Capitol 34,648 -31%
33 17 SOUNDTRACK American Wedding Universal 34,630 +21%
23 18 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 34,107 +3%
13 19 MICHELLE BRANCH Hotel Paper Maverick/Warner Bros. 33131 -15%
25 20 BLACK EYED PEAS Elephunk Interscope 32,527 0%
19 21 TOBY KEITH Unleashed DreamWorks 32,110 -10%
2 22 AUDIOSLAVE Audioslave Epicfinterscope 31,922 4%
21 23 SEAN PAUL Dutty Rock VP/Atlantic 31,698 6%
24 28 CHRISTINA AGUILERA Stripped RCA 31,363 -4%
217 2% METALLICA St. Anger Elektra/FFG 30,631 -5%
30 26 WHITE STRIPES Elephant V2 30,439 1%
15 27 BROOKS & DUNN Red Dirt Road Arista Nashille 30,003 21%
31 28 SOUNDTRACK Lizzie McGuire Movie Walt Disney 29,983 +1%
- 29 SOUNDTRACK Freaky Friday Hollywood 28,879 -
26 30 KELLY CLARKSON Thankful RCA 28,469 12%
6 31 LSG LSG2 Elektra/FEG 28,201 -58%
40 32 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 28,162 +10%
37 33 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wr 21,322 +5%
16 34 BRAD PAISLEY Mud On The Tires Arista 27,212 -28%
32 35 SHANIA TWAIN Up Mercury 26,683 8%
34 36 FABOLOUS Street Dreams Desert Storm/Elektra/EEG 26,123 4%
36 37 LONESTAR From Here To There: G. Hits Rea 24,760 -8%
20 38 n Evolver Volcana/Jive 23,830 -32%
35 39 TRAIN My Private Nation Columbia 23,709 13%
45 40 JUSTIN TIMBERLAKE Justified Jive 22,936 -5%
38 4 JIMMY BUFFETT Meet Me in Margaritaville urv 22,780 12%
- 42 3 DOORS DOWN Away From The Sun Universal 22,258 -
4 43 MONICA After The Storm J 22,181 12%
44 44 BEACH BOYS Sounds Of Summer: Very Best 0f Capitol 22,172 -10%
39 45 MATCHBOX TWENTY More Than You Think You Are Atlantic 21,984 -15%
43 46 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 21,837 12%
- 47 JASON MRAZ Waiting For My Rocket To Come Elektra/Feq 21,807 -
- 48 TRAPT Trapt Warner Bros. 20,886 -
- 49 CELIA CRUZ Regalo Oel Alma Sony Discos 20,710 -
49 50 JACK JOHNSON On And On Jack Johnson/Universal 20,509 +1%

© HITS Magazine Inc.

0)1 ALBUMS

Some Like It Hot,
But Not Retail

Hot summers traditionally mean cold sales,
and this week’s HITS Top 50 Albums chart s>

vides proof that the
dog days of August
are upon us.
Stitt, we choose
to remain upbeat.
Holding down the
No. 1 spot for four
consecutive weeks
is Bad Boy/Uni-
versal’s Bad Boys I,

Evanescence

while UTV’s Now
13 holds on to the
second slot for the
third week in a
row. Unfortunately,
BBII is the only al-
bum to sell north of
100,000 on the
week.
One debut —
Curb’s Wynon-
| na="breaks into
I the top 10, at No. —
8, although her

—Staind

dramatic success stories belongs to Wind-up
band Evanescence, who have been passing the
competition in recent weeks like Lance Arm-
strong at the Tour de France and now find them-
selves at No. 3. The debut solo effort from Co-
lumbia’s Beyoncé has legs every bit as toned as
the singer herself, with the album continuing to
kick butt at No. 4. Also generating heat is DTP/
Capitol rapper Chingy, still strong at No. 5.

In the evergreen department arc Shady/ Af-
termath/ Interscope’s 50 Cent (relcased Feb. 6,
moves No. 7-No. 6), Blue Note landmark No-

“rah Jones (Feb. 26, 2002; 9-7; +8%), Capitol's

Coldplay (Aug. 27, 2002; 17-15) and Daylight/

54,000 sales total is nothing to write home about. | Epic’s Good Charlotte (Oct. 1, 2002; 23-18).

Ore positive is in the handful of albums that
continue to sell relatively healthy numbers no | Linkin Park (12-10), right behind Murder Inc./
matter how lousy things are. One of 2003’s most | IDJMG’s Ashanti at No. 9.

Moving into the top 10 are Warner Bros.’

Just missing the
top 10 is J Records
crooner Luther Van-
dross (No. 18-11), on
a hefty 18% uptick,
while showing new
life from a second sin-
gle are Flip/Elektra’s |
Staind, who move up z,
15 slots to finish at 2
No. 13 (also up 18%). =
Anther double-digit
increase is registered
bv Universal’s Amer-
ican Wedding soundtrack (3317 +21%).

Fortunately, we’re about o climb out of
this black hole, starting next wack, with Arista
Nashville’s Alan Jackson best-of.

\

Chingy

www americanradiohistorv com
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Stung By Love

Looks like Hot AC and Triple A outlets are going to be stung by love
next week — and they’re gonna love it. Gordon Sumner, otherwise
known as the legendary artist Sting, is returning to radio, sending his
love with “Send Your Love.” This is the first single from his upcoming
CD, Sacred Love. The video for “Love” was shot in Los Angeles and the
surrounding California desert by director Sanaa Hamri and will pre-
mierc on VHI on Aug. 19. Sacred Love will have a staggered release
schedule: 1t will hit Japan on Sept.
10, other international markets on
Sept. 22, and will finally arrive in
the US. and Canada on Sept. 30.
Before he starts his worldwide tour
in early 2004, Sting will celebrate
his birthday (Oct. 2) on a national |
scale, giving a live performance on
NBC’s Today Show.

Toby Keith is going to show
his love to Country next week —
his love for a bar, that is. “I Love
This Bar” is the lead single from
Keith’s upcoming 10th album, Shock ‘N Y'all, which is scheduled to
arrive in stores Nov. 4. The Shock ‘N Yall Tour, with opening acts
Blake Shelton and Junior Brown, is already well underway, rolling
through markets in New Mexico, Arizona, California and Nevada
through the end of this month. Ford is sponsoring the tour and also
happens to be promoting its new 2004 F-150 truck at the shows.
When all is said and done, the tour will have visited more than 60
U.S. markets along the way. As for the video for “I Love This Bar,”
it was recently tilmed in Los Angeles, with contests held by KZLA/
Los Angeles, KFRG/Riverside and KSON/San Diego to find 20 “real-

‘—( ‘ life, bar-hopping characters” for

Sting

the Michael Salomon-directed
clip. According to Keith’s web-
!| site, “Characters needed ranged
| from serious to funny, wacky to
whacked-out, friendly to far-out,
beautiful or butt-ugly.”

Dave Matthews is spreading his
wings at Triple A next week as he
presents “Gravedigger,” our first
look at his debut solo album, Sone
" Devil. Stephen Harris, who also

produced Busted Stuff, produced

the CD. The Dave Matthews Band
are currently on tour in primarily Eastern markets through Sept. 20, with
The North Mississippi Allstars opening, from Sept. 5-11. As for Some Dev-
il, look for it to arrive on store shelves Sept. 23.

Jet are flying into Rock, Active Rock and Alternative next week with
“Are You Gonna Be My Girl” from their forthcoming Elektra debut al-
bum. Comprising Cameron Muncey (guitar, vocals), Chris Cester
(drums, vocals), Nic Cester (guitar, vocals) and Mark Wilson (bass), fet
hail from Melbourne, Australia. Upcoming shows for the band include
Reading, U.K. on Aug. 23 and ]
leeds, UK. on Aug. 24. Beginning
Sept. 4, they will tour the U.S. for
three weeks with Kings Of .con
and opening act 22-20s. As long as
you're taking a ride with Jet, you
might as well join the Mile High
Club while you're at it (that’s the
name of their fan club, so get vour
mind out of the gutter).

Cold get into the act at Active
Rock and Aliernative, delivering
“Suffocate,” the latest cut from their
Howard Benson-produced CD Year of the Spider. For this album, Scoot-
er Ward wrote much more personal lyrics than those on albums past.
“Scooter’s lyrics alwavs surprise me,” says Cold bassist Jeremy Mar-
shall. “When [ hear what he’s written for the music we've come up with,
it’s like, ‘Holy shit! I never expected you to say something like that!’
That's always been true, but never like on this album.” Cold appeared
on the WB's Pepsi Simash on Aug. 13 and are currently touring with Ev-
anescence, Cauterize and Revis on the Nintendo Fusion Tour.

Beyoncé, Missy Elliott, MC Lyte and Free are teaming up to
present Rhythmic and Urban with “Fighting Temptations,” the lead
single from the soundtrack to the film The Fighting Temptations. Be-
yoncé stars with Cuba Gooding Jr. in the movie, and other artists on

Dave Matthews

Jet

11T
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Week Of 8/18/03

CHR/POP

BUBBA SPARXXX Deliverance (Beatc/ubyinterscope
FEFE DOBSON Take Me Away (Island/IDJMG)
MEST Jaded (These Years) (Maverick/Reprise)

R. KELLY Thoia Thaing (ive/

SALLY ANTHONY My Life (Gracie/

CHR/RHYTHMIC

BEYONCE', MISSY ELLIOTT, MC LYTE AND FREE
Fighting Temptation (Co/umbia/

FAT JOE & P. DIDDY f[DRE Girl 'm A Bad Boy
(Bad Boy/Universal)

LJ Throw It Up {Cool Joe/
NBE Celebrate (BrainStorm/VibeZelect)
SHEEK LOUCH 2 Guns Up Universal]

URBAN

ANTHONY HAMILTON Comin’ From Where I'm From
{So So DeffArista)

AX Dream Eyes (Sobe/

BEYONCE’, MISSY ELLIOTT, MC LYTE AND FREE
Fighting Temptation (Columbial

FAT JOE & P. DIDDY f{DRE Giri I'm A Bad Boy
{Bad Boy/Universal)

LIL MO 1st Time (FlektralEEG)

LJ Throw It Up (Cool Jog/

QUOR f[MURPHY LEE Top Bown (Drummer Boj
SHEEK LOUCH 2 Guns Up (Universal)

SILK Silktime {Liguid 8/

URBAN AC

INCOGNITO Can't Get You Out Of My Head (Varada/EMC)

COUNTRY

TERRI CLARK | Wanna Do It All (Mercury)
TOBY KEITH ! Love This Bar (OreamWorks)

AC

No adds

HOT AC

CHANTAL KREVIAZUK Time [Columbia)

MASHA Over You Now (Parof)

STACIE ORRICO (There’s Gotta Be) More To Life (Virgin/
STING Send Your Love (A&M/interscope/

UNCLE KRACKER Memphis Soul Song fLava/Atlantic/

SMOOTH JAZZ

BILLY PAUL WILLIAMS Miles To Go (Kriztal)
DAVE KOZ Honey-Dipped (Capitol)
NORMAN BROWN Night Drive (Warrer Bros.)

ROCK

JET Are You Gonna Be My Girl (Elektra/EEG)
SEETHER Gasoline /Wind-up/

ACTIVE ROCK

ACROMA Wash Away (Some Desert Night)
(Republic/Universall

COLD Suttocate (Flp/Geffen/interscope)
JET Are You Gonna Be My Girl (Elektra/EEG)
SEETHER Gasoline (Wind-ug)

ALTERNATIVE

COLD Suffocate /Fip/Geffen/interscope)
IMA ROBOT Dynomite /Virgin/

JET Are You Gonna Be My Girl (Elektra/EEG)
PENNYWISE Waiting (Epitaph/
RADIOHEAD Go To Sleep Capito))

ROLLING STONES Sympathy For The Devil
{Fatboy Slim & Neptunes Remixes) (Abkco/Universall

SEETHER Gasoline /Wind-up/
2UG IZLAND Prison Song (Psychopathic)

TRIPLE A

BEN GREEN Blah, Blah, Blah (ASRC/Artemis)
BEULAH Yoko (Velocert/Red Ink)

BLUR Dut Of Time (Virgin)

DAVE MATTHEWS Gravedigger (8C4)
FRANKY PEREZ Cecilia fLava/

HOWIE DAY Perfect Time Of Day (Epic)
LEONA NAESS Calling (Geffen/

LILI HAYDN Light Blue Sun (Private Music/AAL)

LOUDON WAINWRIGHT Wl So Jamn Happy
(Sanctuary/SRG)

LUCINDA WILLIAMS Real Live Bleeding Fingers And
Broken Guitar Strings fLost Highway/

MARTIN BARRE Count Your Chickens fFuef 2000)
MATTHEW RYAN The Little Things (Hyhrid Recordings)
MAVERICKS | Want To Know (Sanctuary/SRG)
MICHAEL BURKS | Smell Smoke (Atigator)

POCO One Tear At A Time (Drifter’s Choice)
RADIOHEAD Go To Sleep {Capitol)

ROLLING STONES Sympathy For The Devil
{Fathoy Slim & Neptunes Remixes) (Abkco/Universal)

RUTH GERSON Wate To Echo findependent]
STEADMAN No Big Deal (Efektra/EEG)
STING Send Your Love (A&M/interscoge/

g,

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

ack i Destiny’s Child, Angie Stone, Faith Evans and ! ) r
Eif s e R incliTle iy, - & d L is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

P. Diddy. The soundtrack will be released Sept. 9, and the movie ar-
rives in theaters Sept. 19.

gmaffei@radioandrecords.com.

— Mike Trias

www americanradiohistorvy com
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Buyers who didn’t want the service
installed in their cars were offered an
XM SkyFi portable boombox to
sample for a year.

But this was offset by news that XM
plansto launch its spare satellite in Q4
2004 because problems with the solar
panels on its two orbiting satellites
have driven down their life expect-
ancy. Panero said the two current sat-
ellites will be co-located when the
third is launched, and a fourth satel-
lite will be constructed as a new
ground spare. XM has signed an
agreement for Boeing’s Sea Launch
service to launch its spare next vear
and to launch a new sateflite in 2006.
Sea Launch placed XM’s first two sat-
ellites into orbit.

Panero also said the company is
embroiled in a battle with its insur-
ance carriers over claims on the two
original satellites, which will fall well
short of their original life expectancy
of 17.5 years. While he said the insur-
ance companies have denied XM's
claims thus far, Panero promised that
the company will aggressively pursue
settlement or, if necessary, litigation to
recover its losses.

Sirius Misses Street Forecasts

Sirius’ Q2 net loss narrowed from
$124.6 million, or $1.62 per share, to
$111.8 million (12 cents), but the per
share result was a penny more than
the consensus estimate of analysts
polled by Thomson First Call.
EBITDA loss widened 27%, to $86.3
million, and net revenue shot up from
$70,000 a vear ago to $2.1 million as

the company added 37,127 subscriber
activations, taking its total subscriber
count to 105,186.

President/CEO Joe Clayton said
during a conference call with investors
that Sirius” Kenwood plug-and-play
unit finally reached retail sheives in
late June but only accounted for about
2,000 new activations in the quarter.
He said Sirius also experienced a sup-
ply problem during the quarter as
availability of its first-generation
Kenwood receivers and second-gen-
eration plug-and-play units was ex-
ceeded by demand.

However, he said 80,000 plug-and-
play units are due to be shipped by
month’s end, and 30,000 regular re-
ceivers were shipped in July. Plus,
Clayton said partner Ford Motor Co.
— whose level of commitment to
Sirius has been questioned in the past
— will start offering Sirius as a dealer-
installed option on 10 models for the
2004 model line. Sirius aims to have
300,000 subscribers by year’s end.

The company is shaking up its mar-
keting efforts for 2004. Clayton said
that his company will drop its spon-
sorship of the No. 7 Dodge Intrepid
driven by Jimmy Spencer after this
season but will “to alesserextent” stay
involved in NASCAR. Sirius is pres-
ently thetitle sponsor of two of the top-
tier Winston Cup circuit’s 36 races, and
Sirius VP/Corporate Communica-
tions Jim Collins told R&R the com-
pany has no immediate plans to
change that arrangement. Fox Sports
NASCAR commentator Darrell
Waltrip this season began referring to
the Sirius dog, pictured on the hood
of Spencer’s car, as “Mongo.”

Island

Continued from Page 3

VI/1sland President] Julie [Green-
wald] and Ken on such an intimate
level, as well as having great partners
like Christine, [Sr. Directors/Rock
Promotion] David [McGilvray],
Patrick [O’Connor] and our regional
staff to help break new artists.”
Chiappetta will be developing Is-
land artists at Alternative radio. Lane
said, “Christine has proven to be a
leader whose high energy and deter-

mination motivate our promotion
staff. Her relationships with radio
and her creative approach with our
artists make Christine such a valuable
partner.”

Chiappetta said, “I am extremely
delighted by the promotion and look
forward to working with our incred-
ible roster of artists in addition tosome
of the most forward-thinking execu-
tives in the business. My sincerest
thanks to Ken Lane and Julie Green-
wald for all their support and this
amazing opportunity.”

2 ) =

ARE THEY REALLY TWINS? Hip-hop duo The Ying Yang Twins
stopped by Music Choice's New York studios to talk about their new album, Me
and My Brother, which came out last week. Seen here posing with the Music
Choice artist wall are (back row, I-r) bandmember D Roc, Music Choice DJ
Mecca. bandmember Kaine, (front. I-r} TVT National Director/Mixshow Eric
Skinner and Music Choice’s Damon Williams.
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Meanwhile, Clayton said Sirius will
this season begin advertising its plug-
and-play units on ABC’s Monday
Night Football, amove hesaid will give
the new units “excellent, high-profile
broadcast exposure.”

The satcaster also announced that
it has partnered with Applied Media
Technologies Corp. to offer commer-
cial-free satellite radio programming
for use in retail stores, malls, restau-
rants, hotels and other places of busi-
ness. The service, which will compete
with products like DMX and Muzak,
is available now and is priced as low
as $24.95 per month.

DG Revenue Down

DG Systems'’ consolidated Q2 rev-
enue slipped 5%, to $15.3 million,
which the company atiributed to the
soft Q2 advertising market, but
EBITDA increased 25%, to $4.2 mil-
lion, and net income improved from
$1.2 million a year ago, or 2 cents per
share, to $1.3 million (2 cents). DG
credited prudent expense manage-
ment for increasing earnings despite
the slide in revenue, and CEQ Mat-
thew Devine said the company plans
to use its free cash flow to pay down
debt and finish 2003 debt-free.

“As the economy recovers and
marketers increase spending on ad-
vertising, DG stands ready to convert
that increased volume into tangible
financial gains, given the operating le-
verage inherent in our business,”
Devine said. “Our outlook for bottom-
line growth in the second half of 2003
remains positive.”

Hallam
Continued from Page 3

Programming] Pat Paxton told me
that they welcome PDs who are in-
dependent thinkers. It's already been
a blast working with Ted Cramer,
morning man David Lawrence and
all of the talented staff at the legend-
ary WDAF. I used to work for Z
[Zuroweste], so it's a homecoming of
sorts. Even my beloved daughters’
grandmother lives here.”

Hallam was in K.C. in the mid-'80s
as PD of KUDL when Zuroweste was
GM. Hallam was later VP/Program-
ming for Gannett’s KCMO-AM &
FM/K.C.

Revenue

Continued from Page 1
3% year-to-date vs 2002, helped by a
7% rise in national business. Local
sales held at 1% ahead of the first six
months of last year. In 2002 total ra-
dio was only up 2% for the first six
months compared with 2001.

Measuring Q2 2003 against the
same quarter in 2002, radio overall is
ahead 2%, with local dollars flat, and
national rising 7%.

“The June revenue numbers dem-
onstrate radio’s stability even in an
uncertain economic environment,”
said RAB President/CEQ Gary Fries.
“Local business has been delayed by
concerns over the economy and glo-
bal affairs but has held steady. All
indicators point to growth and recov-
ery for the third and fourth quar-
ters.”
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Ocean On TheBeach —
Temporarily

Getting tanned, rested and ready for his next challenge

anny Ocean just might be the most successful un-
employed programmer in America. After 3 1/2 years as
PD of Clear Channel’s CHR/Pop WKCI (KC101)/New
Haven, CT, Ocean was invited to leave the station sev-

eral weeks ago.

"I now realize that ratings don't
guarantee job security,” he says. In-
deed, shortly after Ocean left, the
spring book arrived, showing KC101
up4.6-5.112+. "But the real story was
with adults and women, where we
saw double-digit results,” says
Ocean. "KC101is now No.1with 23
34 adults, No. 1 with 25-34 women
and No. 2 with 18-34
adults and women.”

These are decidedly
unfamiliar waters Ocean
finds himself treading.
This is a guy who has
been steadily employed
for his entire radio career,
including two years as
Asst. PD/MD at WIMN/
Boston, a year as Asst.
PD/MD at KZQZ/San
Francisco before that and three years
as Asst. PD/MD at WBHT/Wilkes
Barre in his home state of Pennsyl-
vania. In other words, this is a guy
who is used to getting dressed and
driving to a radio station every
morning.

[ caught up with Ocean on the Jer-
sey shore, where he’s been spend-
ing some quality time with his wife,
Helene, and 2 1/2-year-old twins,
Alysa and Jacob.

R&R: What was your plan of attack
for the spring book?

DO: We focused on adults 18-34,
superserved 25-34-year-old women,
got out and hit the streets and

“The audience told
us, ‘We want pop
rock. if you try to
shove anything eise
down first, we’re
going to be pissed.””

"
g

y

Danny Ocean

touched a lot of people. We did pro-
motions that were lifestyle-oriented
and, most important, gave away
money locally. That — combined
witha strong product, good DJs and
good contesting — led to a very
strong book.

R&R: How did you get into the heads
of those 25-34s?

DO: Every Thursday
| morming after our morn-
| ing show, Vinnie & Mary,
got off the air, they did
“The 10 O’Clock Coffee
Break.” We had done a lot
of research on where our
hot ZIPs were and where
the at-work crowds were
because we got killed in
the fall in at-work listen-
ing. I figured the best
thing would be to take the morning
show and put them into the busi-
nesses.

They dropped off free food and
prizes, thanked people for listening
and took pictures that we posted on
the website. This lasted for 15 weeks,
and we recycled it through the oth-
er dayparts. We really emphasized
a tremendous effort on at-work lis-
tening during the day, from the top-
of-the-hour imaging to the round-
the-clock cross-promotion, and it
worked.

R&R: A lot of stations don’t spend
much time with that concept anymore.

DO: They con't. T also did some-
thing at KC101 that a lot of people
would like to do but don’t have the
time or resources to do: branding art-
ists to the radio station. I was able to
get some of our core artists — Avril
Lavigne, Matchbox Twenty, Uncle
Kracker, John Mayer, Train, Bon Jovi,
3 Doors Down — to cut the starter
kickoffs for the music sweeps. The
jock would come onand do their rap,
and we’d close it with, “Hey, this is
so-and-so, kicking off 40 minutes
commercial-free on Connecticut’s
No. 1 hit music station.”

Other programmers called me
and said, "Hey, man, the station’s
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sounding really good. You guys are
focused, it's always on the money,
the artists are aligned with the de-
mographic perfectly, and it doesn't
sound like a teen station.”

One of the old adages to succeed
at WKCI was “Play the biggest and
best hits from all genres.” Don’t ex-
clude anyone, but don’t try to be ev-
erything to everyone. Let the pop
rock hits lead on the records you
know you can lead on, and let the
thythmic stuff and the dance stuff
come to you. From January to July,
that was the edict.

“Pm confident and
extremely proud of
what we
accomplished at
WKCI. My specific
goal was to turn
that station around
and make it a
winner, and I did.”

R&R: Many Pop stations continue
to feel the urge to break rirythmic records.

DO: Basically, all that told us was,
don't try to shove this thythmic stuff
down our throats. The audience told
us, “We want pop rock. If you try to
shove anything else down first,
we're going to be pissed.” If some-
thing becomes a top 10 hit and the
audience knows it and likes it, then
they want to hear it on KC101.

We let the thythmic records come
to us. The successful ones that got
through, like the Beyoncés, the Sta-
cie Orricos, the Pinks of the world,
those we took our time on. I shied
away from a couple of those records,
like R. Kelly, because of his lyrical
content.

[ didn’t really care that I wasn’t
playing 50 Cent, because, as big as
he was, and although it was getting
airplay on two other major stations

in the marketplace, our 25-34-year-
old females simply did not care.

R&R: Was it tough tossit out on some
of the huge rhythmic records?

DO: No, because there weren't
that many to sit out on. I mentioned
50 Cent and R. Kelly because those
were two of the biggest records of
the past six months, and, clearly, not
playing them didn’t hurt us. We
played them at night when we need-
ed to. [ really didn't play R. Kelly,
except once in a countdown show,
because I really had a problem with
everything going on with him, and
[ didn’t think it set a good example
for the station.

I assumned if listeners wanted that
record, they could get it in other plac-
es,and it wouldn’thurt us tonot play
it. And our listeners continued to tell
me it wasn't that big a deal for them.

But Sean Paul was a great exam-
ple. We didn't add it early. I waited
until it was on its way up the chart,
and we started to get the response
in the callout once it really started
to take off.

R&R: Clearly, the success of the
spring book proved your instincts were
correct.

DO: You've got to play to your
strengths, but you also have to re-
member what succeeds in main-
stream CHR. You can’t go out there
and give them 50 Cent and R. Kelly
around the clock and expect to win.
You can’t out-rhythmic a Rhythmic
station.

[ put everything I had into domi-
nating with 25-34, and we hit it out
of the park. I'm confident and ex-
tremely proud of what we accom-
plished there. My specific goal was
to turn that station around and
make it a winner, and I did.

R&R: What kind of situation are you
now looking for?

DO: I'm looking for something
challenging on the East Coast, pref-
erably in the Northeast or Mid-At-
lantic— southeastern Pennsylvania,
New Jersey or Delaware. That
doesn’t necessarily mean a PD gig.
I could be a great Asst. PD or MD,
or an on-air host for someone if
they’re looking for a great No. 2 guy
with strong relationships and the re-
sources to win. I've never lost any-
where I've been.

That’s one of the things I'm most
proud of. I've got a good reputation,
strong relationships and a track
record that’s pretty tough to beat.
That doesn’t mean I have to be the
boss. Ultimately, I'd like to be a PD
again somewhere.

I think my work speaks for itself,
and I think that will be what, hope-
fully, gets me in the door to at least
talk to someone.

R&R: What other strengths do you
bring to the table?

DO: My rapport is very good
with the top label people; they’ll do
what we ask because they know we
do good business. Returning peo-
ple’s phone calls and communicat-
ing and being honest and upfront
with people is the way to go.

I have leadership skills, good

management style and the ability to
motivate people. I'm a good moti-
vator. I think I'm a good teacher. [
like to spend time with people and
talk to them, critique them and help
them grow. [ also like the creative as-
pects of imaging — conceiving the
ideas and watching other people put
it together, like the branding of the
bands.

R&R: What was the most challeng-
ing situation you worked in?

DO: I've had quite a few, but I'd
have to say that, since WKCI was
my first PD gig, it was the challenge
of coming in and not having all the
answers, especially in those first
couple of weeks on the job. People
questioned my ability a little bit. I
was definitely scared.

“You've got to play
to your strengths,
but you also have to
remember what
succeeds in
mainstream CHR.
You can’t out-
rhythmic a Rhythmic
station.”

I[remember calling my father and
asking him if this wasn't the biggest
mistake of my life and would I be
able to handle it. He said to me, "Sit
down and make a list of all the
things that matter for the first 120
days, prioritize that list, and scratch
off the items as they get done indi-
vidually.” And it worked.

Out of everything I wanted to
change, I did all of it except change
the station logo. I got ratings, had
success, put the station back on the
map and got credibility again, made
it a competitor and made it sound
like a major-market station. For that,
I'm really proud, and I feel like I
really accomplished something pos-
itive in that 3 1/2 years.

As we speak, Danny Ocean is sitting
near the ocean, ready to entertain any
and all reasonable opportunities.
Don't delay, reach out today. Contact
himat 203-230-2184, 617-480-6648 or
docean97@aol.com.

| TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues? l

Call me at 310-788-1659
or e-maik:
Kkcarter@radioandrecords.com |
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 15, 2003
CaLLout AMmERicA= SONG Selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of July 21-27.

AP =Wl CHA/POE & rrery W | oy e
HOT SCORES

&) WOMEN WOMEN  WOMEN MID-
ARTIST TITLE LABEL(S, ™ w w w 12-17 18-24  25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPOR.A
HP» 50 CENT P.LM.P. (Shady/Aftermath/interscope) 392 - - - 909 286 424 393 363! 398 390 405 376 0 Cent is on his way to yet anoth-
Perirs er chart-topper, as “P1.M.P” (Shady/
SEAN PAUL Get Busy (VAAtiantic/ 389 382 386 389 971 391 | 399 390 377|388 388 391 389 Aftormath/ Interscope) debuts at No.
BEYONCE’ flJAY-Z Crazy In Love (Columbia) 389 388 387 378 934 349 | 400 3382 386|393 388 399 377 1 on Caltout America. The song ranks
first with teens and second 18-24, and
? .
BLACK EYED PEAS Where Is The Love? (A&M/interscaope/ 388 375 365 363 889 209 | 389 383 392|393 385 399 376 it's top 15 with women 25-34 out of
HP) GINUWINE in Those Jeans /Epic/ 385 404 - - 797 209 | 398 387 370 365 3.74 396 4.06 the box. With airplay already at such

CHR/Pop stations as WHOQ/ Phila-
delphia, WIHT/Washington, WKFS,

LIL* KIM {50 CENT Magic Stick {Queen Bee/Atlantic) 381 38 380 380 900 334 | 401 390 351|374 376 38 390 | Cincinnati and WDRQ/Detroit, the
song also posts an add at WHTZ,

BUSTA RHYMES fIMARIAH CAREY [ Know What You Want &/ 3.83 379 378 383 969 409 )| 380 395 374 | 387 379 387 379

LUMIDEE Never Leave You - Un Och, Uh Oooh! fUniversall 380 371 373 379 886 234 | 389 382 367 [ 383 377 378 386 | New York this week.

WAYNE WONDER No Letting Go /VA/Atiantic/ 380 369 376 382 92.0 334 | 385 382 373|366 381 399 375 Debuting at No. 1 is rare on Call-
out America — and it's especially un-

CHINGY Right Thurr (0TP/Capital 179 377 376 382 931 314 417 375 345 (367 390 377 383 | usual when it happens two weeks in

EVANESCENCE Bring Me Ta Life (Windus) 376 370 367 366 851 351 | 372 373 383|386 385 377 353 | Arow Lastweek'schamp, Ginuwine,
posts another strong week with “In

ASHANTI Rock Wit U {Awww Baby) /Wurder inc./I0JME) 375 365 3764 380 960 326 | 381 373 372|400 370 371 380 | Those Jeans.” This maltiformat hit

. ition (i 74 376 382 387 983 420 | 374 386 362|353 392 370 382 [ anks fifth overall, sixth with teens

R. KELLY Ignitian five/ 374 376 382 386 362 PR

NELLY f/P. DIDDY & MURPHY LEE Shake Ya...(Aad Boy/Universal 372 372 371 369 891 246 | 393 368 354 | 369 363 381 377 Another new entry this week

THALIA HEAT JOE  Want You (60 Latin/Virgin 369 363 355 352 783 245 | 369 388 348 | 367 370 350 392 | comes from Saliva, whose “Rest in

Pieces” (Island /IDJMG) debuts in the
JUSTIN TIMBERLAKE Rock Your Body (/ive/ 360 346 347 356 960 451 | 349 363 368 ) 340 367 3.77 355 No. 2 position ameng women 25-34.
The song is already top 20 at Hot AC
and is getting airplay at CHR/Pops
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros) 359 3.46 342 344 754 280 | 362 354 362 | 360 3.65 3.72 3.36 from Dallas to Seattle to Pittsburgh.

Lumidee reaches a new high this

SIMPLE PLAN Addicted /Lava/ 359 351 353 358 820 294 | 368 352 356|348 360 365 3.61

MATCHBOX TWENTY Unwell /Atfantic/ 356 356 362 351 897 414 | 347 355 366 365 369 359 330 | eck yith “Never Leave You . (Uni-
UNCLE KRACKER fIDOBIE GRAY Drift Away /lava) 354 349 350 351 846 289 | 330 353 374|353 353 359 350 | versal) Thesong ranks eighth overall
with a 3.80, ranks ninth with teens
KELLY CLARKSON Miss Independent (C4/ 353 361 368 380 971 423 | 358 353 348 [ 361 355 370 326 | anqiseighth with women 18-24.
JEWEL Intuition (At/antic/ 353 354 354 353 883 414 | 351 350 358|354 344 355 3.48 Chingy continues to move up the
chart — he’s now top 15 — and he’s
HFY SALVA Rest In Pieces island/IDJMG) 352 - - - 65.1 21.1 | 317 337 389|348 347 390 3.16 top 10 on Callout America with
CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down 8C4/ 352 —  —  — 903 269 | 341 356 358 | 347 363 353 343 | Kight Thurr” (DTP/Capitol). The
song ranks ninth in the teen demo.
JASON MRAZ The Remedy {t Won't Worry) (Elektra/EEG) 341 341 347 346 757 294 | 3.24 348 349|344 351 349 3.4 You can see detailed Callout

America information online at
i waviw.bullsicom, thanks to R&R’s part-
JUSTIN TIMBERLAKE Senorita (ive/ 333 333 326 - 726 274 | 327 335 336 330 331 343 327 nership with Bullseye Research. In

; ) ) honor of 50 Cent’s debut at No. 1, this
GOOD CHARLOTTE Girls & Boys (Dayhght/Epic) 328 330 - - 754 280 | 346 322 315 330 325 343 3In week's password is lopes.

ALL-AMERICAN REJECTS Swing, Swing (Doghouse/OreamWorks) 334 3.27 343 361 774 340 | 343 338 320 344 333 345 314

Total sampie size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston. Buffalo. Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atianta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento. Salt Lake City, San Diego, Seattle, Spokane, Tucson.
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§_MULTI-FORMAT SMASH!!!!

Audience Over 78 Million And Growing!!!
@ Urban Mainstream R&R
@) CHR/Rhythm R&R +233x
9* Top 40 Rhythm Monitor +176x

@ - CHR/Pop R&R +240x

On Over 65 Pop Stations!!!

Including:

KDWB KHTS WKQl WIHT KKRZ KFMD
WAKS WFLZ KSLZ WKST WBLI waQaza
WXSS KCHZ WKFS KTFM WKSS WEZB
and many more!!!
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W W ARMST TIME LABEL(S b oLuts .J%‘be b
2 o BLACK EYED PEAS Where Is The Love? (A&M/interscope) 8809 +98 725667 13 122j0
1 o BEYONCE' flJAY-Z Crazy In Love (Columbia) 8707 +22 724722 12 125/0
3 3 KELLY CLARKSON Miss Independent /RCA/ 6690 451 506689 17 122i0
4 o MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 6167 +12 453846 13 12501
5 5  ASHANTI Rock Wit U (Awww Baby) (Murder Inc./I0JMG) 5673 63 418645 14 12111
g 0 NELLY f{P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 5410 +649 385352 9 11011
6 7 MATCHBOX TWENTY Unwell (Atlantic) 5364 276 415632 25 110j0
7 8 LU KIM /50 CENT Magic Stick (Queen Bee/Atlantic) 5165 -258 349091 12 110/0
8 9 EVANESCENCE Bring Me To Life (Wind-up/ 4849 612 375854 24 122i0
10 @ THALIA f/FAT JOE { Want You (EM/ Latin/Virgin) 4643 +189 359478 12 123/0
14 m CHRISTINA AGUILERA f{LIL' KIM Can't Hold Us Down (RCA/ 4428 +399 332031 5 11613
13 @ JUSTIN TIMBERLAKE Senorita (five/ 4418 +360 346096 6 12311
n 13 UNCLE KRACKER f/DGBIE GRAY Drift Away (Lava/ 4277 -86 325833 15 1061
15 @ GOCD CHARLOTTE Girls & Boys (Daylight/Epic) 4204 +157 28111 8 120/0
16 @ CHINGY Right Thurr (DTP/Capitol) 4175 +371 268659 9 1086
18 @ LUMIDEE Never Leave You - Uh Ooh, Uh Gooh! (Universal) 3852 +447 358153 9 9113
19 Q JASCON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 3461 +133 265330 17 110/6
17 18  SIMPLE PLAN Addicted {Lava/ 3451 -391 334094 16 108/0
12 18 JEWEL Intuition (At/antic/ 3361 -891 212945 18 121j0
20 20  SEAN PAUL Get Busy (VP/Atlantic) 2946 -324 242940 19 116/0
21 @ SARAI Ladies /Sweat/Epic/ 2939 +76 169039 9 1041
25 @ SANTANA fJALEX BAND Why Don't You & | (Arista/ 2663 +223 186328 8 96/4
24 @ TRAIN Calting All Angels (Columbia) 2562 +70 157663 13 88/0
28 @ MARGCON 5 Harder To Breathe (Octonel) 2554 +354 138016 8 104/4
30 @ FABOLOUS fTAMIA into You (Desert Storm/Elektra/EEG) 2434 +579 165890 5 72
22 26  BUSTA RHYMES f/MARIAH CAREY | Know What You Want (// 2222 -627 154784 18 110/0
32 @ ATARIS The Boys Of Summer (Columbia) 2144 +436 181876 6 91/5
34 @ 3 DOORS DOWN Here Without You (Republic/Universal) 2004 +593 108477 2 10077
K1l @ MERCYME | Can Only Imagine (INO/Curty) 1971 +52 114402 12 66/2
26 30  ALL-AMERICAN REJECTS Swing, Swing (Daghouse/DreamWorks) 1876 536 136695 18 106/0
37 @ 50 CENT P.LM.P. (Shady/Aftermath/interscope/ 1815 +571 121489 4 75/13
29 32 FRANKIE J. Don't Wanna Try {Columbia) 1795 200 162870 18 105/0
33 @ STACIE GRRICO (There's Gotta Be) More To Life (Forefront/Virgin) 1784 +366 102117 3 100/6
36 @ SEAN PAUL Like Glue (VP/Atlantic) 1694 +314 173825 4 7316
27 35 50 CENT 21 Questions /Shady/Aftermath/interscope/ 1686 -533 114256 16 109/0
44 @ MYA My Love Is Like...Whoa (A&Minterscope/ 1668 +669 107557 2 77114
38 @ SMASH MOUTH You Are My Number One (/nterscope) 1382 +146 60152 5 1
40 38 BOWLING FOR SOUP Punk Rock 101 (Silvertone/Jive) 1172 13 44091 8 80/0
4 @ HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1170 +103 96148 3 80/3
42 @ TRAPT Headstrong (Warner Bros.) 1168 +138 54304 4 6412
39 41 FABOLOUS Can't Let You Go (Desert Storm/Elektra/EEG) 1039 124 79345 15 69/0
35 42 DA BRAT In Love Wit Chu (So So Def/Arista) 998 -386 80308 1" 58/0
48 @ GINUWINE In Those Jeans (Epic/ 986 +285 48763 2 60/6
@ JENNIFER LOPEZ Baby | Love U (Epic) 950 +544 70959 1 85/16
47 @ LIZ PHAIR Why Can't1? [Capitol/ 940 +177 43007 2 695
46 @ LIVE Heaven (Radioactive/Geffen! 909 +83 54667 4 45/3
45 @ JESSICA SIMPSON Sweetest Sin [Lolumbia) 909 +50 52515 3 62/0
@ KELLY CLARKSON Low (RCA/ 766 +437 88746 1 79/16
@ LIL' JON & THE EASTSIDE BOYZ Get Low (7V7/ 765 +198 41350 1 3913
50 @ R. KELLY Thoia Thoing {Jive/ 751 +92 49374 2 39(3
126 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airptay week
of 8/3-8/9. Bullets appear on songs gaining plays or ining flat from previous week. If ty gs are tied in total plays, the song with the larger increase in plays is placed

first. Songs below No. 20 are moved to recurrent after 20 weeks on tne chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Companty). © 2003, R&R. Inc.

Powered By

Most Added’
www.rradds.com
ARTIST TITLE LABEL(S) ADOS
JOHN MAYER Bigger Than My Body (Columbia/ 45
MATCHBOX TWENTY Bright Lights (Atiantic/ 35
MARIA | Give, You Take (DreamWorks/ 17
GAVIN DEGRAW Follow Through 17
JENNIFER LOPEZ Baby | Love U Epic) 16
KELLY CLARKSON Low /RCA/ 16
MYA My Love Is Like...Whaa (4&M/interscape/ 14
BEYONCE' f{SEAN PAUL Baby Boy {Columbial 14
50 CENT P.LM.P. {Shad/Aftermath/interscape 13
TRAPT Headstrong (Warner Bros./ 12
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TTE LABEL(S) INCREASE
MYA My Love Is Like...Whoa (A&M/interscope/ +669

NELLY ffP. DIDDY & MURPHY LEE Shake Ya... (Bad BoylUnversa)  +648
3 DOORS DOWN Here Without You (Republic/Universall +593
FABOLOUS fTAMIA Into You (Desert StormiElektra/EEG) +578

50 CENT P.LM.P. {Shady/Aftermath/interscape) +n

JENNIFER LOPEZ Baby | Love U /Epic/ +544
LUMIDEE Never Leave You - Uh Och, Uh Oooh! {Universal) +447

KELLY CLARKSON Low /RC4/ +437

ATARIS The Boys Of Summer {Columbial +436

BEYONCE’ f{SEAN PAUL Baby Boy {Columbial +41

Most

Played Recurrents

ARTIST TITLE LABEL(S) “OTAL PLAYS
R. KELLY Ignition {ivel 2914
JUSTIN TIMBERLAKE Rock Your Body (Jive/ 2908
WAYNE WONDER No Letting Go (VP/Atiantic/ 2372
3 DOORS DOWN When I'm Gone (Republic/Universall 2327
CHRISTINA AGUILERA Fighter (RCA/ 2198
50 CENT InDa Club /Fhaaydftermartfatnrcopel 2061

AVRIL LAVIGNE I'm With You (Arista/ 1162
DANIEL BEDINGFIELD f You're Not The One /sland/iO/M5! 1044
AMANDA PEREZ Angel {Powerhouse/Virgin/ 974

JOHN MAYER Your Body Is A Wonderland /Aware/Columbia) 961
EMINEM Sing For The Moment (Shady/Aftermathy/interscapel ~ 946

EMINEM Lose Yourself (Shady/interscape/ 928
JENNIFER LOPEZ fiLL COOL J Ail| Have fEpic/ 894
DANIEL BEDINGFIELD Gotta Get Thru This fisiand/0JMG/ 869
NIVEA Don’t Mess With My Man (/ive/ 828
AVRIL LAVIGNE Complicated /Arista/ 798
NICKELBACK How You Remind Me (Roadrunner/i0JMG/ 792
BLU CANTRELL fiSEAN PAUL Breathe (Aristal 782
CHRISTINA AGUILERA Beautiful (RC4/ m
KID ROCK f/SHERYL CROW Picture (Atlentic/ 765
LINKIN PARK In The End (Warner Bros.) 746
STACIE ORRICD Stuck (ForeFrontVirgin) 720
GINUWINE Hell Yeah {Epic/ alil
B2K AND P, DIDDY Bump, Bump, Bump /Epic/ 705
NO OOUBT fiILADY SAW Underneath It All finferscope/ 577

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

OALIY V..

C€Custom Production — Callouts, Montages & Video Hooks )
<€Digital, Clear, Consistent ) <€ 70,000 + Song Libraryj We‘ve Moved! H

=2 | Michael Pelaia

. <€All Formats & International Titles) <€ On-Time Deliveryj 3 _a.:....a.g \_ (770)452-HOOK (4665) )

-

Email: hooks@hooks.com \
www.hooks.com
FAX: (7T70)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium

"3 Test Hook Tapes
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www.rrindicator.com
LAST THIS TOTAL +f- TOTAL WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Aulfiosrcz CHART ADOS ARTISTTITLE LASEL(S) D05
2 @) BLACKEYED PEAS Where Is The Love? (A&M/interscope) 3080 +51 75322 12 51j0 rzﬁ:";% II::)EI:‘IY B;';g;/“ﬂh‘s {Atiantic) :g
g ow
1 @ MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 074 436 71143 12 540 | o aveR Bicer Than My Body olimbi o
3 3  BEYONCE' flJAY-Z Crazy In Love (Columbia) 3005 7 73265 " 51j0 MARIA | Give, You Take (DreamWarks) 8
4 4 KELLY CLARKSON Miss Independent (RCA) 2584 162 50652 16  50/1 | JENNIFER LOPEZ Baby | Love U (Epic/ 7
7 €@  ASHANTI Rock Wit U (Awww Baby} iMurder Inc./IDJMG) 2448 +240 59336 12 500 's"TEA:’:;";be: /"':Eﬂe'"/’;g[bmm/ :
., o0 Far Away
6 6  MATCHBOX TWENTY Unwell (Atiantic/ 2154 160 46233 26 4810 | peouerncesn pAUL Baby Boy Colimbil E
8 7  EVANESCENCE Bring Me To Life /Wind-up) 2056 -143 40949 20 4710 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 5
5 8  JEWEL Intuition (Atlantic) 2041 347 47188 17 A48/0 | CHINGY Right Thur (DTP/Capitol 4
9 9  UNCLE KRACKER fiDOBIE GRAY Drift Away fLava/ 1818 112 44858 14 410 ;‘:]AES:T":I':\:T;;;;:;M /ﬂflmll - :
P LML, rermathyinterst
1 @ THALIAfIFAT JOE | Want You (EMY Latin/Virgin) 1728  +144 46563 11 481 TN X
10 11 LIL" KIM /50 CENT Magic Stick (Queen Bee/Atlantic) 1685 -19 39962 10 47/0 LIZ PHAIR Why Can't I? (Capitoll Il
14 @ TRAIN Caling ANl Angels (Columbia) 1629  +129 36255 13  44/0 | DIDO WhiteFisg Mdristal s
12 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 1618 +41 38086 17 44i0 gm‘A':‘EAG;:lVéxfngmuug o Yoo st ;
. . . y Don't You rista)
15 ) G0ODCHARLOTTE Girls & Boys /t_Jay/,y/:t/Ep,c/ 1551  +108 37067 8 441 3000RS DUWN Hre Wil You usictivimsa/ 3
16 @ JUSTIN TIMBERLAKE Senorita (ive) 1526 +213 37800 5 4810 | pya My Love Is Like. Whoo A&MInterscope) 3
17 @ NELLY tiP.DIDDY & MURPHY LEE Shake Ya Vaitfeather Bad Boy/Unversa) 1520  +244 40042 7 4712 | GINUWINE In Those Jeans /Epic/ 3
13 17 SIMPLEPLAN Addicted Lava) 1467 39 28343 15 422
18 @ CHRISTINA AGUILERA f/LIL’ KIM Can't Hold Us Down (RCA/ 1404 +252 31966 5 452
19 @ SANTANA fIALEX BAND Why Don't You & ! (Arista) 1275  +132 34092 8 4113
23 @ CHINGY Right Thurr (OTP/Capital) 1180  +191 27834 6 4544
26 @ MARDONS Harder ToBreathe (Octonel)) 1069 +211 25424 6 4414
27 €D 3 DOORS DOWN Here Without You (Republic/Universal) 1011 +282 24325 3 4113
22 23 MERCYME | Can Only magine (ING/Curb) 991 20 22247 12 36N
28 @  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 914  +206 26758 6  29/2
21 25  SEAN PAUL Get Busy (VP/Atiantic) 793 226 18112 18 290 | Most
32 €D STACIE ORRICO (There's Gotta Be) More To Life (ForefFront/Virgin) 121 +182 29m 3 3w |Increased Plays
31 @ SARAI Ladies (Sweat/Epic) 721 +97 19859 6  29)2 oL
33 @  ATARIS The Boys Of Summer (Columbia) 687  +212 17107 3 292 | ,ansrime wens ek
29 € SMASHMOUTH You Are My Number One fterscope) 684 +6 16985 7 41j0 S A e S A R
20 30  ALL-AMERICAN REJECTS Swing, Swing [Doghouse/DreamWorks) 673  -381 16089 20  27j0 CHRISTINA AGUILERA fLIL KIM Can't Holc Us Oawn /RCA! +252
24 31 50 CENT 21 Questions (Shady/Aftermativinterscope) 655  -290 15155 14 25(0 NELLY /P, DIDDY & MURPHY LEE Shake Ya... Bad Boyliiersal +244
25 32 BUSTARHYMES fiIMARIAH CAREY | Know What You Want /) 642  -237 16892 14 260 ASHANTI Rock V:it U tAwww Baby) (Murder inc.JI0JMG) ~ +240
q JUSTIN TIMBERLAKE Senorita five/ +213
42 @ MYA My Love Is ’I.uke...Whoa /A&M//nte.'rswpe/ 540 +187 13613 2 3713 ATARIS The Boys 0f Sunmer (Cobimbia o
30 34 FRANKIE J. Don't Wanna Try (Columbia) 516  -147 12413 17 19.1 MARDON 5 Hacder To Breathe Gctanel i
48 €D 50 CENT P.LM.P. (Shady/Aftermattyinterscope) 480 +190 13952 2 324 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! Universall  +206
39 € SEANPAUL Like Glue (VP/Atlantic) 471  +103 14858 3 294 CHINGY Right Thurr (@TF/Capita) +191
36 €D HILARY DUFF So Yesterday [Buena Vista/Hollywood) 470 +71 10535 2 240 :‘V:E"J‘J E“":"I: g ﬁ%ﬁ:ﬁ%ﬁﬁ%ﬂ : :gg
38 € FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 42 +61 14886 4 1972 KELLY CLARKSON Low (2CA4/ S
35 €  TRAPT Headstrong (Warner Bros.) 427 +21 1o 7 2612 S. ORRICO (There’s Gotta Bel More To Life (ForeFront/Virgi)  +162
37 @ MICHAEL MCGLONE The Moment Of Goodbye findependent/ 408 +15 7006 3 1N MARIA | Give, You Take (Dreamiorks) +153
a4 @ UZPHAIR Why Can't1? (Capita) 400  +78 10151 2 224 | MATCHBOXTWENTY Bright Lights /Atiantic/ LY
3 @  SALIVA Restin Pieces (island/iDJME) 384 32 8956 4 i1 | [WAURGFATJOE | Want Vou (M) LatiVigi 14
4 Gl ° + SANTANA fIALEX BAND Why Don't You & | {drista) +132
4 43  LIVE Heaven (Radioactive/Geffen) 360 -3 9025 3 1911 JENNIFER LOPEZ Baby | Love U {Epic/ +130
40 44  JUNIOR SENIOR Move Your Feet (Crunchy Frog/Atlantic) 294 73 6068 6 140 TRAIN Callng All Angels (Columia) +129
45 45  STACIA Angel (Raystane) 289 33 5314 23 g0 gg:"" :;‘l‘l‘:“l:(“(;f';‘; P‘Z f;": ,g’anyW +::’3‘
. e biue janth +
@  JENNIFER LOPEZ Baby I Love U (Esic/ 205  +130 6861 1 2007 SARI Ladis (SweaEic e
50 47  FABOLOUS Can't Let You Go (Desert Storm/Elektra/EEG) 242 -16 6116 12 5/0 BEYONCE' fISEAN PAUL Baby Boy (Cofumbia/ +80
47 48  SUGARRAY Is She Really Going Out With Him? (Atiantic) 228 63 4433 1 1o L1z PHAIR Why Can't 17 (Capitol) +78
@  MARIA | Give, You Take (DreamWorks) 225 +153 5549 1 288 :‘m:ﬁ‘:’;;; SB{' '“‘:""V N’IH";": '”I‘E’:l/u’%{;‘;'”"’ +;:}
. . igger [han My Body +
50  BOWLING FOR SOUP Punk Rock 101 (Silvertone/Jive) 222 23 4186 1 170 STAIND SoFar Away (FiEHIGIEEG) e
| . FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) +61
54 CHR/Pop reporters. Songs rankedéy ;gtgé;gg\é? of('); g;ec glrré):y week of Sunday 8/3 - Saturday 8/9. STEPHANIE RICHARDS Get Used To It (independent) 53
’s Year-End Chart Pack el L
R&R’s Year-End Chart Pack  4vepp
i T R - e )
NOW AVAILABLE!
Includes year-end charts for all R&R formats from
1974 through 2002! Call (310) 788-1625 or email
moreinfo@radioandrecords.com .
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CHR/POP

These are interesting times for 104.7
WNOK/Columbia, SC as we try to
merge two variations of CHR into one.
As the only 100,000-watt heritage in
the market, we have been serving our
listeners for quite a while. We are cur-
rently leaning aduit CHR during the
day and all-out, blowtorch CHR at
night. We have awesomely re-
searching balance records like Liz Phair's “Why
Can't |,” MercyMe’s “| Can Only Imagine,” Uncle
[ Kracker’s “Drift Away” and the latest research
turnaround, Train's “Calling All Angels,” during
the daytime. At night we have experienced
great success with Black Eyed Peas’ “Where |s the Love,” Good
Charlotte's “Girls and Boys,” Lil Kim featuring 50 Cent'’s “Magic Stick,”
Sarai’s “Ladies” and Evanescence’s “Bring Me to Life.” Records that
are showing a lot of promise in our research are Nelly, P. Diddy &
Murphy Lee’s “Shake Ya Tailfeather”; Christina Aguilera featuring Lil
Kim'’s “Can’t Hold Us Down”; Justin Timberlake’s “Senorita”; Maroon
5's “Harder to Breathe”; and the No. 1-requested record, Chingy’s
“Right Thurr” Lastly, if you're not on 3 Doors Down’s “Here With-
out You,” get your ears checked. God bless!

Pancho
MD, WNOK/Columbia, SC

The love is at the top of R&R's CHR/
Pop chart as Black Eyed Peas take
the No. 1 spot this week with “Where Is
the Love?” (A&M/Interscope). Beyoncé -0 N T H E
featuring Jay-Z’'s “Crazy in Love” (Co- | = \'

fumbia) falis to No. 2 ... Nelly featuring

P. Diddy & Murphy Lee continue their I R!A!‘D I 0
chart rise as “Shake Ya Tailfeather” (Bad L J .
Boy/Universal) moves 9-6* ... Jason

Mraz has “The Remedy” (Eiektra/EEG) for your playlists; the song
climbs 19-17* ... Maroon 5's “Harder to Breathe” (Octone/J) goes up
28-24*, followed closely by Fabolous featuring Tamia’s “Into You”
(Desert Storm/Elektra/EEG), which jumps 30-25* ... The Ataris are
“The Boys of Summer” (Columbia) — their hit cover vaults 32-27".
Right behind them are 3 Doors Down, whose “Here Without You” (Re-
public/Universal) moves 34-28" in its second week on the chart ... 50
Cent continues to dominate: “P.|.M.P” (Shady/Aftermath/Interscope)
rises 37-31* ... Mya grabs Most Increased Plays for “My Love |s Like
.. Whoa” (A&M/Interscope), which scores 669 additional plays and
rockets 44-36" ... Most Added honors go to John Mayer, whose new
single, “Bigger Than My Body” (Columbia), picks up 45 adds ... Chart

| debuts this week come from Kelly Clarkson, Jennifer Lopez and Lil

Jon & The Eastside Boyz. — Keith Berman, Radio Editor

armist: Maria

LageL: DreamWorks
By MIKE TRIAS /ASSISTANT EDITOR

hey really thought I was going to go

to law school,” says Danish-born
singer-songwriter Maria of her parents. “I
don’t come from a musical family, so they
were really unsure about the decisions 1
was making.” At age 15, Maria met
Soulshock, half of the production duo
Soulshock & Karlin (Brandy, Whitney
Houston, Usher, 2Pac), and a year later
she was so sure about her destiny that she
left school to pursue music. “Soulshock
took his time with me,” says Maria. “We've
been working together in some capacity for
almost 10 years, and he's always had a vi-
sion for me.”

Now the world has its first look into
Soulshock's vision as Maria presents “I
Give, You Take,” the lead single from her
upcoming debut album, My Soul. The
single draws from rock, pop and R&B in-
fluences, with the glue being Maria's voice
(which is bound to draw comparisons to
today’s reigning R&B divas). Through “I
Give, You Take,” the listener can immedi-
ately relate to Maria’s emotion, thanks to
her talent. And if you think she sounds
great on the recording, wait until you hear
her live. The record doesn'’t do justice to
her incredible skills as an artist, which she
displayed to R&R staffers at the world-
renowned Club R&R just a few weeks ago.

As far as the lyrical content of “I Give,
You Take,” it's obvious what you're going to
get simply from the song’s title. “I Give,
You Take’ is very representative of the feel-
ings I'm expressing with this album,” ex-
plains Maria. “It’s about being conscious of
the kind of relationship you're in and being
strong enough to take responsibility for
that relationship. It's about not playing the
victim, which I think a lot of women do. In
the song, I'm praying for the strength to
leave a relationship I know is not right.”
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My Soul is scheduled to arrive in stores
on Oct. 7. The album is filled with ballads,
drawing influences from rock through its
guitars, pop through its hooky melodies,
and soul through Maria’s voice and lyrics.
As for the choices made in putting together
the songs for the album, Maria says,
“There’s an intuition about creating mu-
sic that’s very similar to the way a painter
chooses colors and strokes. That's the way
I approach music. I have to go where it
takes me.”

And where the music took Maria was to
her past. She drew much of the material
from her experiences, especially those of a
romantic nature. “Nowadays” deals with
her engagement at the age of 21 and how
she didn’t end up going through with the
marriage. Maria experienced an awkward
moment when she played the track for her
ex-fiancée, though in the end the two
maintain a mutual respect for each other.
The album continues to look into Maria’s
past with “Miss You.” Explains Maria,
“This is what I wanted my ex-boyfriend to
feel about me. Imagine a guy playing this
for you and saying, ‘I found this song, and
Icouldn't put it into words better than this.’
I wanted him to say this to me so bad.” And
the list of songs about Maria’s experiences
continues, from “Lonely” to “You, Me and
She” to “Weakness” and beyond.

In the end, My Soul not only serves as a
vehicle for future success, it also is a good
way for Maria to make peace with herself.
“I'm a young girl,” she says. “I'm trying to
make sense of my dreams and confront my
demons every day; I'm trying to fulfill the
dreams and tame the demons. My album
has helped me articulate and deal with both.
This is what I was always supposed to do.”
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America'’s Best Testing CHR/Pop Songs 12 + New & Active
For The Week Ending 8/15/03
Women Women Women SALIVA Rest In Pieces //s/aM/DJMGI
Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24  25-34 Total Plays: 704, Total Stations: 46, Adds: 1
BLACK EYED PEAS Where Is The Love? (A&Miinterscope) 419 421 9% 18% 441 421 418
SIMPLE PLAN Addicted (Lava/ 406 401 90% 27% 423 448 382 STAINO So Far Away (Fljn/Flektra/EE6)
MATCHBOX TWENTY Unwell (Atiantic/ 405 411  96% 29% 390 399 418 Total Plays: 562, Total Stations: 53, Adds: 6
EVANESCENCE Bring Me To Life (Wind-ug/ 399 409 99% 46% 373 398 408
JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 399 404 86% 23% 403 38 412
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 397 413 96% 25% 398 398 392 BEYONCE' f/SEAN PAUL Baby Boy (Cokumbia/
KELLY CLARKSDN Miss Independent /3C4) 396 401 9% 41% 397 390 409 | | Total Plays: 550, Total Stations: 60, Adds: 14
ALL-AMERICAN REJECTS Swing, Swing (Doghouse/DreamWorks/ 393 399 86% 26% 433 390 363
SANTANA fIALEX BAND Why Don't You & | (Arista) 32 - 61% 9% 389 383 393 )
CHRISTINA AGUILERA Fighter (RCA) 390 389 98% 40% 402 386 4.06 ?33?';«?;?"53?“? ;‘;‘i‘asg’l’g:s”‘% -
GODD CHARLOTTE Ginls & Boys (Daylight/Epic/ 387 402 87% 20% 415 383 377 sth Blkgules
CHRISTINA AGUILERA f/LIL’ KIM Can't Hold Us Down (RC4/ 381 391 80% 16% 378 414 3713
UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava/ 375 371 93% 36% 350 378 373 ROC PROJECT /TINA ARENA Never (Past Tensel Tommy Boy)
TRAIN Caling All Angels (Columbia) _ 374 374 8% 23% 357 357 390 Tota Plays: 412, TotalStatons: 12, Adds:
NELLY §/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall 367 3.66  86%  23% 372 392  3.62
BEYONCE' f/JAY-Z Crazy In Love (Columbia) 362 377 95% 44% 353 361 392
JEWEL Intuition /Atiantic/ 361 375 98% 4% 337 350 382 PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista)
JUSTIN TIMBERLAKE Senorita (ive/ 355 360 82% 3% 334 388 382 Tatal Plays: 398, Total Stations: 30, Adds: 5
JUSTIN TIMBERLAKE Rock Your Body /ive/ 353 368 99% 53% 323 391 409
SEAN PAUL Get Busy (VP/Atiantic) 349 345 94% 51% 343 370 360
WAYNE WONOER No Letting Go (VA/Atlantic) 338 340 83% 40% 315 348 3N BT Simply Being Loved (Somnambulist} Mettwerk!
R. KELLY Ignition /Jive/ 337 347 95%  55% 3.29 346 352 Total Plays: 373, Totat Stations: 15, Adds: 3
SARAI Ladies (Sweat/Epic) 337 331 56% 17% 351 369 3.03
THALIA HFAT JOE | Want You (EM/ Latin/Virgin) 332 342 83% 32% 312 368 333
LUMIDEE Never Leave You - Uh Och, Uh Oooh! (Universal 325 334 73% 32% 310 333 330 LUTHER VANOROSS Dance With My Father 4/
50 CENT 21 Questions /Shady/Aftermath/interscope) 323 330 94% 55% 320 345 3.27 Total Plays: 324, Total Stations: 34, Adds: 5
LIL' KIM £/50 CENT Magic Stick (Gueen Bee/Atiantic) 322 337 85% 41% 326 346 298
ASHANTI Rock Wit U (Awww Baby) Murder lnc./IDJMG) 318 338 95% 47% 299 344 324
CHINGY Right Thure (OTP/Capitol) 317 313 76% 28% 325 341 298 | | FOUNTAINS OF WAYNE Stacy's Mom (S Cune/EMC)
BUSTA RHYMES fIMARIAH CAREY | Know What You Want 308 314 93% 53% 291 317 308 | | TotalPlays: 294, Total Stations: 23, Adds: 6

Total sample size is 421 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents JOSH KELLEY Amazing (Hollywood)

who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, Total Plays: 283, Total Stations: 12, Adds: 1
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 10 replace caflout research. The
results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com.
The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com tala is provided by Mediabase Songs ranked by total plays
kﬁesearch, a division of Premiere Radio Networks. )

A

HE’S GONNA KNOCK YOU OUT actor, rapper. ati-around-superstar and nice guy LL Cool J

stopped by WKSE/Buffalo to chat with station personnel and pose for a few photos. Seen here are (I-r)
DREAMING OF YOU universat's babe-a-licious Dream were captured live at the R&R WKSE PD Dave Universal, Mr. J and istand Def Jam’s Dave Bouchard.

Sz = 'l}\ }

Convention 2003 Cocktail party. Seen here are (I-r) Dream’s Ashigy and Kasey. Universal's
Dave Reynolds. broadcasting icon Casey Kasem. Universal's David Nathan bandmembers Holly and
Diana and manager Jeremy Geffen.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and send

' L
them to: BACK IN BLAGK — AND PINK Lisa Marie Presley has been making her way around the
R&R ,C /o Ke ith Berman: kberma n@radio andrecords.com country to support her new album, To Whom It May Concern. She stopped off in Norfolk to chat with

WUJS MD Cisqo. Seen here (I-r) are Capitol’s Joe Rainey, Cisqo, Presley and Cisqo’s girlfriend.

www americanradiohictorvy com


www.americanradiohistory.com

32 ® ReR August 15, 2003

AR cHRIPOP REPORTERS

4 N
Stations and their adds listed alphabetically by market
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Mekay
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WSTR/Allanta, GA* O B oy Anvis Hi o KBEAKuad Citles, 1A Oupy: Con
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WINY/Augusta, GA* QM ScoRt Relskan 2 WRROONS 000 OEGRAW MO: Albie Dee
PO: Doaa DeCoster 19 CAMEL BEORGRELD Qo Ll , MO .
APO/NO: Edie oy e VSERPAL e KNEVAeno, NV* DPD: Dove T VLAY DU
) $ Sllrouneo, e OMPE: Cll Fabeay e
1 ) KiS/Los Angeles, CA* AP0 Mickae Byan APOM: Mawerick A
o 3T o, ) KO, KS*
S WAKSCloveland, OH* APOMD: Gory Mitkes APOAD: Julie Pltat § MRy U A
o ] WSTOvansuile, B iy Il o KSLLS1. Louis. MO* i
0: Booty Bones APOAD: P0:Jooh Sictimnd s WRVORichmond, VA® N e
S e, A00; i kr s el i
TN pepsen i 3wt uvoe WO Louisville, KY* 0: e Gl i
2 Bl PO: Shgma Calles WHTZMew York, NY* o WEHT/Wikes Barre, PA®
7 xmn#mn. A | e oy A Jic N £ Mok ity
. BLLE OCTOBER
WFMF/Baton L LA® KKMG/Colorada Springs. CO' A0: Ay “Lisa" Eit MD: Pasl “Cubisy” Beysnd . 2 STAE 0PRIO
iy yiiabes =N VAl WaiSRoanoke. VA e, WY 1 o
Nokdds mcnmvim. AR oy T T oy £, oL ks 0. Sy O
oo POAMD: Cavi Aandolph Dok oY 2 KLY AR
N} r No Adds WKRZ/Wilkes Barre, PA*
Ot = i Uiousndianapols, W° KBNT/Odessa, X gﬂiﬂ-
Beau . lumbia, $C* [ind r= WWHT/ , NY*
o, TX Lodrold o A WiLKRosacke, vA* ] %m s
Pabick Sanders APD: Samemy KMXFFayetteville, AR * Ky cunon s gt e
10 JOH AR g b4y WMGBMacon, GA s THBALNO & W00
gm“ .gtnmmmww Mh-:-k YOMA POMD:Hoah Bighond XCAS/Odessa, TX usvkuwmm AR
T 3 ATARS 3 e onst A
T ? WDBT/dacksan, M5 Bamr s . T WSTWMWimingto, O
bl WrALalumbus, GA P00 o bt 7 gy e e PLMO: Brise O Comer’ s s
O: Lucas ON: Brisa Walers WWCK/Flint, MI* AP0 Yo 41 1P DoDve weaLE MO: Do Viecaat APD: Kaenon 2 OB
¥ s PIMD: Wos Carcht :SesFroe [ : 1IY0/Okiahoma Ciy, OK® o kT [ -
f- gl S ? Gt PO: M McCoy ! e 1 ) 000
e bl 21— o ot ——
o . " § Eamffuomacon
WMRVBinghamion, NY WIMXFiorence, SC s e § D WPXYRochesier, NY* .
PO, G Yrer Do o WYDVidackson, M5* e S £ ks G yrummga. i
PO G WCGQ/Columbus, GA PONO: Seoly . PO Tow Froomen o ATDND. Dt A0 oy KFFM/Yakima, WA
o :Boh Gk o D0 e TS 0, e T P OM:Fou Harta
# 20 14 VIMESSACARL TON AROONS TOUNTANS O WAniE f POAD: Sieve Rocks
BB - - B KON, - e
it T4 Crmn ueenL AT ot o WZOKRocklord, L + AR
O - WJYYManchester, NH 5. Yomany A A ot Chame
§ Brnoe sor m"u Duinte ) HO: Jonna est WG Terre Havte, (N
. B VSR 3 WAPELJacksonvifle, FL* 1 TATY erre Haute,
Py obam. AL 3 “ui“»“'-'ﬁ%.'.u".'."' R e ™ S aonine. FL ;mmvw% . e £0:Sew S WYCRYork, PA®
100: Modioen Rosves TRT l.'rﬂm :‘zm- gl A S Eives pecraw uml‘" PO: Daey Conciotl
s e W&:ﬁ Mo Adds [ A— :immm w Sy
- mownn | mmsw— | 1
o, (0 WNGVCokumbs, OH KBFMMcAen, TX i b WS Totedo. OH b =
- e liiLE e, FL* . TX* 2 ASHIRA AT WENTY . OH° JAKZ Youngsiown,
- i ey SWE ot C0° 'ﬁi&"" O 0 s T et o S b
Ho Adds. n“::' et AT 2 SATARA VALEX BAND T P T
KZMGBoise, I0* - e A WPPYPeodia, I WIOGSaginaw, Mi* et W
PO Jom Alen AR WY PO, Ml Saihean PO: Mk Andersn
. - WAEZiJohason City" § S o o
[-sat . -yt WAOAMelboume, FL* b WA mm City, Ml WWTN‘O:W. OH
VAUARE KHKS/Dattas, TX 3= 1. PO: Boom Rckards PO/MO: Ao Pricherd D:Lsa
PO G Crezi BFL Myers, FL* ik oy WD: i Dedes prife iy povol
WXKS/Boston, MA 31 BBYSH m ) ky- gl B becu WIO0/Philadelphia, PA* KUDD/Sakt lﬂ.l.B.I". ur e L
06: Dale Dorman 7 JNERLOPEL V0. Rt Shorwm 1 FOUNTAM OF WA Wk 70 Todd Skomaon’ OMPOMO: Briza KLY CARRSOR L)
o ST VALLILE AATAS STAGEA LEE - APOAID: Mariza Newsome NoAdss
APOMO: Dwwid Corey o o d
W SWPLEPK [
DuwE KRBy Dalas, X" Wty Miam, FL* N
S 125 i KRR Smith. AR WoLlkiohesiwn, PA 17 e b KZHT Salt Lake Ciy, UT* Monitored Reporters
o iap [ i . POof
Lo #0: Frod Bake, . APOAD: Jonalan Reed iy WBZZPitisburgh. PA &L 181 Total Reporters
WKSEBuftalo, NY* AMTOHBEE TWENTY APO/MD: Mickael Oldiraes o e KELLY CLANCSON OM: Kellh Clork llll.!lola Thomsas
70: Dove Universal fr e BLYIP DOOY & WRAHY LEE o PO: fywm TR -
W rion Wide ERR, : p :
e LR 00RSON HC—. e oy MATOROX BT 8 FOLNTANS OF AN 127 Total Monitored
W WOW SEvORE' § MARA
g wﬂm § JOHMMAYER
§ JERern L0 Anlonio, TX* :
N WOTZ/Dayton, OH M WESS/Mibaskee, Wi° Sttt 54 Total Indicator
POAD: Don Homiion HJ.II.I-:‘M OB M Mickally WVII:.'J' WKST/Piltshirgh, PA* rgur Shoanon
LT ¥ g KZBB/FL Simith, AR e oesen Noddss ommon . Did Not Report, Playlist Frozen (4):
s e P o G o 2 gn e KPRF/Amarillo, TX
S T, s POMD: Todd Chzse ft martilo,
i ok e KRRG/Laredo, TX
KCHZKonsas City, MO* . KZI/Lubbock, TX
Beach, FL* PD: Dove johasen S S KHTS/San Diego, CA' ’
W Gaton, O Y fona Beae. FL PES e KD Mianeapots M W80 Portand, ME PO L WIFC/Wausau, WI
FOAL Goa Sosat EZL i Dok Hras T Moo o g
T MUY o WHHT/R. Wayne, N 1 MOELLEBWCH 2\ O e iy sT00P0
{ B o Bimeonu POND: O Exbons [y gicx g " Bt
\_ Whi [Tl Yo Aads SAYIANA X BV 3000RS DI fid B0WWOW

www americanradiohistory com



www.americanradiohistory.com

DoNTAY THOMPSON

CHR/RHYTHMIC

August 15, 2002 R&R © 33

dthompson@radioandrecords.com

The Rhythmic Scrapbook

A look at some of the format’s memorable moments

can remember being aradio jock, and the one time of the year for which I would
wait in anticipation was summer. During this time of year the station would have
numerous events, which left us jocks doing appearance after appearance. The con-
certs, the club gigs, market visits from artists and many other activities would have
the entire staff at the radio station swamped — which in turn made the station sound
like it had a lot going on.
With all the summertime events going on at radio over the past few months ['ve been inundated with a tremendous

number of photos from radio stations and record labels that want to get their shots published in the magazine. On this
page you will find photos of various events that went down in the Rhythmic world. I hope you enjoy.
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KUBE BLASTS OFF WITH SUMMER
JAM 2003 KuBE (93 FM)/Seattle recently held its
annual Summer Jam at the Gorge Amphitheater with a
lineup that consisted of Chingy, Ludacris, Fabolous,
Tyrese, Wayne Wonder, 50 Cent and more. Pictured
enjoying the Chingy and Ludacris performance are
KUBE OM Shellie Hart and J Records recording artist
Tyrese.

WHAT A PAIR taking a moment to detach herself from hubby Nick
Lachey. Columbia recording ariist Jessica Simpson stopped by WQSX
(Star 93.7)/Boston to visit with the staff. Pictured with the artist is WOSX
PD Jerry Mckenna.

A PARTY IN SOUTH FLORIDA weym (Party 93.1)/Miami PD Phil Michaels
and his staff had a huge Fourth of July party that included performances by Darude,
Becky Baeling, Roc Project and world-renowned DJ Tiesto. The evert packed in over
13,000 people. Pictured here are (I-r) Party air talents Natalia and Fay, Michaels, Darude
and Party air personalities MarkyG and Toni.

IT’S F-I-F-T-Y C-E-N-T AND. .. id put L-A-W-L-E-Y dowr. but it doesn’t
sound as good as S-N-double-0-P. During a recent performance in the San Francisco
Bay Area, superstar 50 Cent took a moment to visit with Greg Lawigy (1) and Gary
Spangler of Lawman Promotions.

Y

DISTURBING THE PEACE IN PHOENIX st. Louis was in full effect

FLOETRY DELIVER AT THE BOMB kBMB (103.5 The Bomb)/
Sacramento secentiv held the Doug Banks Let’s Jam Jam Session with
many of today's hottest R&B and hip-hop artists. Posing for a photo are
(I-r) Lawmari Promotions' Gary Spangler, Floetry's Natalie Stewart, KBMB
interim PD Jayare, up-and-coming artist Goapele, Floetry's Marsha
Ambrosius and DreamWorks promotions rep Greg Ulin.

THE BOX BUMPS MARY is it just me, or does Mary J. Blige look
good as heli these days? With the release of her forthcoming album Love
& Life, due out Aug. 26, the superstar has been hitting the road, visiting
radio and making special appearances. Vhile in Texas, Blige got a chance
to catch up with KBXX (The Box)/Houston PD Tom Calococci.

JUSTIN GETS THE SENORITAS Jive
recording artist Justin Timberlake had a chance to
showcase his talents to the lovely ladies at WPYD
(Party 95.3)/Driando. Pictured here is the artist
sandwiched between WPYO Marketing & Music
Director Jill “Lady S” Strada (I} and morning host
Gloria.

SEAN PAUL ROCKS IN BOSTON ve/atiantic
recording artist Sean Paul was one of many artists who
performed at the WIMN (Jam'n 94.5) Summer Jam
2003 at Boston'’s Tweeter Center. The station's 10th
Anniversary Summer Jam included performances from
Tyrese, Clipse, Ginuwine, Lil Kim, Wayne Wonder, LL
Cool J and many more. Seen here after the show are (/-
1} WIMN MD Chris Tyler and PD Cadillac Jack, Paul
and Atiantic Sr. VP/Pop-Crossover Promotion John
“Horse” McMann.

(throwback lingo} during a recent radio promotion with KZZP (104.7 Kiss-FM)/Phoenix
when Capitol/Priority recording artist Chingy stopped by the market for a performance.
Pictured holding it down at the station's studio are (I-r) KZZP PD fMark Medina, Chingy,
a member of Disturbing Tha Peace and KZZP MD Chino.

(r) stopped by the KQBT/Austin to holla at PD Scooter 3. Stevens. After giving each
other fashion tips, the two took a moment to take a snapshot.
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W WS aRTST TITE UBELS) i pLkTs A%'v‘c"cz T owos | Mlost Added’
1 0 CHINGY Right Thurr (07P/Capitol) 5814 +44 548346 16  78/0 www.rradds.com
3 e 50 CENT P.ILM.P. (Shady/Aftermath/interscope) 5610 +346 562888 1" 80/0 ARTIST TITLE LABEL(S) A00S
2 3 BEYONCE' flJAY-Z Crazy In Love (Columbia) 4863 ‘578 469070 13  85/0 ASHANTI Rain On Me (Murder lnc./IDJME) 10
7 @ LIL JON & THE EASTSIDE BOYZ Get Low (TV7) 4520  +589 476865 15  73/0 | MURPHY LEE fUERMAINE DUPRI Wat Da Hook Gon Be Wniversall 32
4 5 FABOLOUS fITAMIA Inta You (Desert Storm/Elektra/EEG) 4508  -134 461376 16 740 | MONICAGetitO &) 30
5 6  LUMIDEE Never Leave You - Uh Qoh, Uh Qooh! {Universall 4361 -9 447675 13 82/0 ng)E( m;r: L:: :::i‘;ig’;gmﬁ;yd/ﬂﬂzh terscapel 1;
10 €©  NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather {Bad Boy/Universal) 3906 +353 353408 10  80/0 M. HOUSTON f1J. BUDDEN & P. PIPER Clubbin’ (7,06 8
9 @ GINUWINE n Those Jeans Epic/ 3870  +233 369937 12 76/0 | SPOOKS Faster Than You Know dntraldrtemis/ 8
11 €  PHARRELL t1JAY-Z Frontin’ (Star Trak/Arista) 3676 +402 401704 10  gojp | YOUNCBLOODZALIL' JON Dom! frital i
6 10 ASHANTI Rock Wit U (Awww Baby) (Murder Inc./BJMG) IS A0 30002 16 B0 |yl AR B et :
12 0 MYA My Love Is Like...Whoa (A&Mi/interscape) 3248 +281 309771 1" 75/0
8 12 UL KIM §/50 CENT Magic Stick (Queen Bee/Atiantic) 3181 547 305576 18 71/0
17 ® BOWWOW Let's Get Down (Columbia) 2657  +372 244898 7 743
15 @  R.KELLY Thoia Thoing Live) 2634 +3 222977 6 7512 Most
14 15  SEAN PAUL Like Glue (¥P/Atlantic) 2475 4436 263948 13 76/0 [ncrea sed Plays
16 16  BLACKEYED PEAS Where Is The Love? (A&M/interscape/ 2426 28 164599 13 56/2 -
13 17 MARY J.BLIGE Love @ 1st Sight (Geffen) 2418 509 173354 8 850 | aemst nme wees et
22 BABY BASH Suga Suga Universal 2114 +467 138651 10  55/5 ) )
21 )  YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1885  +228 165020 8 G52 'l’fl'g(’]‘:i’T’f‘i“gzﬁgﬁﬂ’;mgm”ﬂ“’m :gg;
20 @ BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 1847 +87 169103 5 6911 BABY BASH Suga Suga /Universall +467
25 @ CHRISTINA AGUILERA fILIL' KIM Can’t Hold Us Down (RCA/ 1602  +253 99160 4  50j2 | PHARRELLHJAY-Z Frontin' (Star Trakirista) +402
37 €D BEYONCE f/SEAN PAUL Baby Boy (Columbia/ 1527  +804 221018 2 706 :'gm;%;'::;lmﬂyﬁzﬂgzz o o +;;§
23 €D MONICA SoGone () 19 +1319350 1B 530 | g et ot Bopthiersa) o
27 @ ROSCDE Smooth Sailin’ /Pfiﬂfify/ﬁ'ﬂﬂifﬂ// 1399 +136 93301 8 5012 YOUNGBLOODZ fiLIL’ JON Damn! (Aristal 30
24 25  DAVID BANNER fiLIL' ELIP Like A Pimp (Universal) 1334 69 126488 20  47/0 | BUBBASPARXXX Deliverance fBeatclubnterscopel +299
28 @ IS Ice Cream (DreamWorks) 1294  +163 67373 7 542 | MYAMylowlsLike. Whoa /A&Mnterscopel +291
30 €D BUBBA SPARXXX Deliverance (Beatclubiinterscape) 1261  +299 569915 3 563 | DMX WhereThe Hood At? fRuff RydersUMG) )
33 @ YOUNGBLOODZ fiLIL' JON Damn! (Arista) 1150  +341 118063 5  41f7
32 @ 112 fSUPERCAT Na, Na, Na, Na (Def SoulliDJMG) 1012 +188 86407 2 G610
29 30 THALIAf/EAT JOE | Want You (EM Latin/Virgin) %4 119 11388 W A0 | prare, & Active
38 € CHERISH fDA BRAT Miss P. (Warner Bros.) 850  +127 40093 3 4812
2 32 LUDACRIS Act A Fool (Def Jam South/IDJMG) 826 485 59146 15 g1 | HICHDS QUK Let MeKnow fndepencen
o otal Plays: 391, Total Stations: 21, Adds: 2
36 €D JUSTIN TIMBERLAKE Senorita (ive/ 802 +66 50067 3 301 g
39 €  50CENT If| Can't (Shad/Aftermathinterscape) 794 +83 170895 5 82 %g%ﬂ%g"fgglnseaﬁri‘mf's;P:iglAPﬁs;CzI;Ubhm (rue
42 € MARKRONSON fGHOSTFACE & NATE DOGG Ooh Wee (Floktra/fEG) 768 +135 47909 2 5214 ASHANTI Rain On Me (Marder e JOJMG)
4 @ FRANKIE J. We Still (Columbia) 766 +89 59929 3 390 Total Plays: 307, Total Stations: 44, Adds: 40
35 37  NICK CANNON fiB2K Feelin’ Freaky (Vickelodeon/Jive) 743 21 48397 6 5212 | YINGYANG TWINS Naggin' 7V7)
40 €D NAPPY ROOTS Roun'The Globe (Atiantic/ 780  +44 34148 3 45f | Total Plays: 260, Total Stations: 16, Adds: |
€D  DMX Where The Hood At? /ﬁuffﬁyf/ers//DJMGI 691  +291 89764 1 5511 %’:{\'glgsggezs;gwregta/lfgfgﬁons: e
31 40  BONE CRUSHER Never Scared (Arista) 688 162 73617 20 490
3 41 JOEBUDDEN Pump It Up (Def JamyIJMG) B56 A28 51992 19 570 | [ o T G eter g e Tommy Boy)
46 @ T 24's (Grand Hustle/Atlantic) 627 +89  SB0IS 2 282 | Spoun o Sexy Body (g
44 43  TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal) 527 50 45060 5 42/4 Total Plays: 245, TotarStations: 15, Adds: 4
@ UL KIM SMISSY ELLIOTT (When Kim Say)... (Queen Bes/Atlantic) 519  +114 21903 1 3711 | FREEWAY Fiipside (Roc-A-Falla/lDJME)
48 45  JAV-Z LalaLa(Excuse Me Again} (Bad Boy/Universal 463 28 52088 10  3qjp | Total Plays: 208, Total Stations: 10, Adds: 1
@ MOST VALUABLE PLAYAS fIS. LEE Roc Ya Body... /Casablanca) 453  +109 33569 1 3718 mm';vgﬁ%g f#aoqg?rgig:%%ﬁp{!stokg d@rowMUnWwa#
43 47  JOE BUDDEN fIBUSTA RHYMES Fire (Yes, Yes Y'all) (ef Jam/iDJMG) 440 149 26445 4 380 o C R
49 48  R.KELLY fiBIG TIGGER Snake (ive/ 430 41 46477 18 55[0 %',?af rﬁf‘f 53'"73‘5 ggilgns: 11, Adds: 0
@  GEMINI fINB RIDAZ Crazy For You [Catalyst/ 412 +126 25173 1 30
@ BEYONCE' Summertime {Columbia) 391 +54 71543 1 in Songs ranked by total plays
89 CHF}IRhythmic reporters. Monitored airplay data supplied by Mediabase Reseaych, a divisil?::f Premiere Rgdig Netwlor}(s. S&ngs rankeéihbtyt/I mltal plays for the air:)lay Detailed station p|ay|ists for all R&R
sl s Songsbiow No. 20 e move o recuret e 20 ik on h hart. s Added e il et o ew adds ofcaly epord o R b aeh | |  TEDOEIS are available on the web at
s o oy o Ao ol A e Mo PaSore s ot of oy e 1001 SachCpa! on e on s ssShatan AOH et www.radigandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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AANK ARTIST TITLE LABEL
1 LIl JON & EASTSIDE BOYZ Get Low (7V7)
2 CHINGY Right Thurr (Priority/Capitol)
3 50 CENT f/NOTORIOUS B.\.G. P.I.M.P. (Shady/Aftermath/interscope)
4 LUMIDEE Never Leave You... (Straight Face/Universal)
§ BEYONCE' f)JAY-Z Crazy In Love (Columbia)
6 PHARRELL flJAY-Z Frontin' (Star Trak/Arista)
7 NELLY f[P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal)
8 ASHANTI Rock Wit U... (Murder Inc./IDJMG)
9 BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
10 SEAN PAUL Like Glue (VP/Atlantic)
11 FABOLOUS Into You (Flektra/EEG)
12 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
13 BOW WOW Let's Get Down (Columbia/
14 R. KELLY Thoia Thoing (/ive/
15 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
16 SEAN PAUL Get Busy /VP/Atlantic)
17 LU KIM £/50 CENT Magic Stick (Queen Bee/Atlantic)
18 DAVID BANNER Like A Pimp (Universal)
19 MARY J. BLIGE Love @ 1st Sight /Geffen/
20 LUDACRIS Stand Up (Def Jam South/IDJMG)
21 MYA My Love Is Like...Whoa (A&M/interscape)
22 112 f|{SUPERCAT Na, Na, Na, Na (Def Soul/iDJMG)
23 JAY-Z L3, La, La (Excuse Me Again) (Roc-A-Fella/IDJMG)
24 DMX Where The Hood At fRuff Ryders/IDJMG)
25 TIMBALAND & MAGOO Cop That Shit (BlackGround)
26 GINUWINE In Those Jeans (Epic/
27 50 CENT If | Can't (Shady/Aftermath/interscope)
28 ROSCOE Smooth Sailin’ (Capitol)
29 JOE BUDDEN Pump It Up (Def Jam/IDJMG)
30 MONICA So Gone (//

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 8/10-8/16/03.
©2003, R&R. inc.

@
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MARQUES HOUSTON f/JOE BUDDEN Clubbin’ (7.U.6./
OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope)
MARY J. BLIGE Ooh (Geffen/

YOUNGBLOODZ f/LIL JON Damn (Arista)

YING YANG TWINS Naggin (7V7)

THA RAYNE f/JOE BUDDEN Didn’t You Know (4rista)

“Appreciate Me" (*69 Records) by Amuka is my personal club summer
anthem. It's now hitting radio, with a WKTU/New York add this week. “Ob-
ject of My Desire” (Next Plateau) by Dana Rayne is a catchy remix of the
classic from Starpoint — my favorite is the Johnny Budz remix! “Some-
thing Happened on the Way to Heaven” (J) by Deborah Cox is a smash, and
Delerium’s “After All” (Nettwerk) is a great vocal trance track that burns up |
the phones in the mix shows.

— Johnny Budz, WKTU/New York
°

Gemini featuring N.B. Rydaz's “Crazy for You" (Catalyst) is reacting and getting
a lot of play out here. Another record I'm into is David Banner's “Cadillac on
22's” (SRC/Universal). A dope record off the Bad Boyz Il Soundtrackis the Fat
Joe & P. Diddy /Dr. Dre joint called “Gir! I'm a Bad Boy" (Bad Boy/Universal).
Also, I'm feeling Margues Houston /Joe Budden's “Clubbin™ (T.U.G.) and Baby
Bash f/Frankie J's “Suga Suga” (Universal). Make sure you check out my website
for Brown Side Rap (www.brownsiderap.com), the first Chicano rap mix show.
It's where the radio meets the streets.

— Insane Mixaken, KBOS/Fresno

! FROM THE WINDOW TO THE WALL 1vT Records recording artist Lil Jon was
holding it down in Dallas recently. Here, KBFB/Dallas PD John “Candy Man" Candelaria (1) grins

]

in envy at Lil Jon's platinum fronts.

L :

~ REPORTING STATION PLAYLISTS

www.radioandrecords.com

wwwW americanradiohistorvy com



www.americanradiohistory.com

36 ® RaR August 15, 2003

This Week’s Hottest Music Picks

Karen Wild
1D, KOBE/Seatile

Ludacris’ “Stand Up” (Def Jam South/
IDJMG): What can I say? A fun party
record, and the line where he says, “Hey,
D], bring the record back,” is just scream-
ing to get a few backspins in the club. It’s
Luda: hot beat, classic lyrics and some-
thing that sounds hot in the club!

Obie Trice’s “Got Some Teeth” (Shady/
Aftermath/Interscope): With unique
production from Eminem, this song has
a standout sound. Obie follows the
Shady script for lyrics that will have you
laughing.

Murphy Lee f/Jermaine Dupri‘s “What
da Hook Gon Be” (Universal). I thinkit’s
way past due that an artist who is part of
a clique breaks away to prove there can be
more than one star, i.e. Nelly and The St.
Lunatics. Murphy has shown lyrical talent
on a party-record level quietly for the past
few years, but this is his moment to shine.
It’s a hot So So Def beat, and it’s ironic that
he is saying that he doesn’t need a hook,
which actually is the hook! I am all about
party records right now!

Mark Adams
PO, KJM/Partiand, OR

Marc Ronson featuring Sean Paul &
Tweet’s “International Affair” (Elektra/
EEG): Love this cut. Straight summertime,
dancehall heat.

Obie Trice’s “Got Some Teeth”: “When
the Shit Hits the Fan” has been a great mix-
show reaction and phone record; this one’s
going to blow him up bigger.

Sasha’s “Dat Sexy Body” (VP): Fun as
hell on the air. Another reggae burner.

Youngbloodz f/Lil Jon's “Damn” (Aris-
ta): Bangin’ in the clubs and already get-
ting phones. ‘

Beyoncé featuring Sean Paul’s “Baby

.CHR/RHYTHMIC

Boy” (Columbia): Just as
big as “Crazy in Love.”
Hot.

Jill Strada
MD, WPY0/0rlando

Ms. Dynamite featur-
ing Nas’ “Dy-na-mi-tee
(Swiss Beats Remix)”
(Interscope): Love this
joint! Has such a hot sound!

Benny Benassi’s “Satisfaction” (Inde-
pendent): Great dance song. Sounds good
on the station.

R. Kelly’s “Thoia Thoing” (Jive): R.

Kelly has done it again. This song makes
your hips swing automatically!

Youngbloodz’s “Damn”: Damn, this |

song is hot. “Don’t start no shit, won’tbe no
shit,” 4sho!

Brian Michel
PO, KULRS 2t Lake Ciy
Ludacris’ “Stand Up”: Ludacris is comin’
out blazin’ right out of the gates on his
new album with this track. Go ahead and
chalk up another top 10 joint for Luda.
DMX'’s “Where the Hood At” (Def Jam/
IDJMG): All the aggression is back, and
that's a good thing for this jam.

Oobie’s “Ooh NaNaNa” (TVT): This is |

the next big, naughty slow jam. Can’t wait
to see the women react to this.

Lee L'Heureux
D, WAED/Poriland, ME

Ludacris’ “Stand Up”: This is my cur-
rent pick! I cannot stop playing this record.
We are getting it going on the new-music
show and mix shows and definitely have
a rotation eye on it.

Obie Trice’s “Got Some Teeth”: This will
be a hit. Backed by the Shady roster — in
addition to pure talent — this record is
going to take off.

Mary J. Blige’s “Ooh” (Geffen): This
record is a personal favorite of mine, and

I like it more than “Love at 1st Sight.” For |

a New England music fan, hearing the
same beat Ed O.G. used is not a bad thing.

(11|
M0, KEGIRiverside
DMX's "Where the Hood At": This is a
hot club track that definitely bangs on the

radio as well. So I say, wherever your
hood'’s at, fire up this joint!

Ludacris’ “Stand Up”: Another no-
brainer from Mr. Fast & Furious!

213’s “Fly” (Geffen): Snoop Dogg and
Warren G, with Nate Dogg on the hook?
This is outta here!

Zac Davis
PO, WEVD/Meltware

Ashanti’s “Rain on Me” (Murder Inc./ |

IDJMG): Smash!
Roscoe’s “Smooth Sailin'” (Capitol/Pri-
| ority): Love this one.
Marc Ronson featuring Ghostface Kil-
lah & Nate Dogg’s “Ooh Wee” (Elektra/
| EEG): Might have something with that one.

| Alexa The Girl Next Door
MB, KXJM/Poriland, 0R

' Baby Bash featuring Frankie J's “Suga

Suga” (Universal): I know I gave this
| record love last week, but you need to

know it came back No. 1 callout in its first

run with less than 75 spins under its belt.

It's great for males and females. Play the
| damn record!

Obie Trice’s “When the Shit Hits the

Fan”: OK, so it's not the official single. But
| the fans see it as an Eminem pick-me-
up, and as it’s the No. 3 most-requested
song on the radio, who am I to deny them
what they crave? Love this joint.

Youngbloodz f/Lil Jon’s “Damn”: We
just put this in as a night new. It was
only in the mix show before. “Get Low"
with Lil Jon is still No. 1 phones for us
| here, and “Damn” is grimy and good
times!

Jodo Cellin
MD. KDGS/Wichita

Youngbloodz’s “Damn”: Great club and
phone record.

DMX'’s “Where the Hood At”: I did not
like the song at first, but now it is grow-
| ing on me. This is the shiznit!

OutKast's “The Way You Move” (Aris-
| ta): Big Boi & Andre + The Ohio Players
| with EW&F influence = fuckin’ smash!

R Dub
P, KOHTTecsan

213's "Fly”: Off the hook! Time for West
Coast hip-hop to shine with this one. War-

-

ren, Nate and Snoop! We gonna play this
one? Fa’ shizzle, bizzle!
Obie Trice’s “Got Some Teeth”: Great
performance at Roc the Mic. Produced by
| Marshall Mathers — this track is bonkers, yo!
Most Valuable Playas featuring Stagga
Lee’s Allstars’ “Roc Ya Body Mic Check 1,2
(Casablanca/Universal): Is it me, or did
Snow come back from the dead on this
. one? This reggae banger featuring Stagga
Lee is the shiznit — great uptempo, feel-
| good, throw-your-hands-in-the-air-like-
| you-just-don’t-care joint!

Da Nutz
0, KKFR/Phoenix
Obie Trice’s “Got Some Teeth”: Can’t
hate on Obie with this record. Will Shady/
Aftermath ever stop? Doubt it. Instant
phones with this record. Da Nutz had to
play it — had to!
| Ludacris’ “Stand Up"”: Shouts to Crespo
from Def Jam for this one. Another heater
from the DTP camp. Luda is crazy on this
joint. Perfect for the clubs and mix show.
| Sounds incredible on the air. Da Nutz had
to play it!

Murphy Lee f/Jermaine Dupri’s “What
da Hook Gon Be": Beat is supa-nice, and,
of course, with Nelly and JD backing, we
don'’t think this record can do any wrong!
Play it — Da Nutz dare you!

E-Man
MO, KPWHLos Angeles

213's “Fly”: This is the hottest shit right
now for us, and it's testing ridiculously.

Ludacris’ “Stand Up”: This one stands
out to me. This is hot and has that whole
Ludacris vibe.

Obie Trice's “"Got Some Teeth”: A hot
record.

Mary J. Blige's “Ooh": I love this better
than the first single — it’s more soulful.

Murphy Lee
—
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7 e N 7 - N
T =i America's Best Testing CHR/Rhythmic Songs 12 + I
falel ﬂfﬂgﬁﬁgﬂqf For The Week Ending 8/15/03 . 1
Persons Persons Persons == i
Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34 N
BLACK EYED PEAS Where Is The Love? (4&M/lnterscope/ 414 428 92% 2% 416 415 400 | | ARTisT: Christina Aguilera ‘ l N 15
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 409 413 92% 17% 421 393 426 LaseL: RCA :
CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RC4/ 407 4.04 85% 13% 412 424 383 By MIKE TRIAS/Assistant Editor
FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 399 394 68% 13% 412 413 396 R . =
BEYONCE' f/JAY-Z Crazy In Love (Columbial 395 388 97% 40% 3.80 401 3.87 felt trapped,” says pop prin- Sl
MYA My Love Is Like...Whoa (4&M/interscope/ 386 3.69 82% 17% 387 391 3.85 cess Christina Aguilera about {
LIl JON & THE EASTSIDE BOYZ Get Low (TV7/ 386 3.76 57% 18% 403 3.68 39 her early days as a superstar in ;
LIL’ KIM f/50 CENT Magic Stick (Dueen Bee/Atlantic) 383 39N 90% 36% 391 384 375 the late "90s. “I was under the ?‘- s
50 CENT P.LM.P. (Shady/Aftermath/interscope/ 381 397 84% 20% 405 3.80 3.62 thumb of people who were
CHINGY Right Thurr (OTP/Capitol) 378 384 86% 27% 40 375 365 mostly interested in keeping me doing exactly the same thing.
THALIA fIFAT JOE | Want You (EM/ Latin/Virgin) 375 375 8% 23% 363 377 314 But I'm not blaming anyone. You learn fast in this business,
BOW WOW Let's Get Down (Columbia/ 375 391 67% 15% 392 363 370 and once | knew where | wanted to go, | didn’t let anyone get
YOUNG GUNZ Can't Stop, Won't Stop [Def Jam/IDJMG) 3.73 365 40% 8% 3.85 3.72 3.65 in my way.”
50 CENT 21 Questions (Shady/Aftermath/interscope/ 368 377 95% 51% 3.76 366 3.78 Her transformation started when she joined Pink, Mya and
ASHANTE Rock Wit U {Awww Baby} (Murder Inc./IDJMG/ 366 360 97% 3% 347 385 3.58 Lil Kim for the hit single and video “Lady Marmalade” and
LUMIDEE Never Leave You - Uh Och, Uh Oooh! (Universalf 365 357 81% 30% 370 350 373 finished with the release of Stripped, her aptly-titled sophomore
SEAN PAUL Get Busy (VP/Atlantic) 364 382 95% 50% 363 363 383 album. With Stripped, Aguilera has shed the cavity-inducing
SEAN PAUL Like Glue (VP/Atlantic/ 363 384 83% 28% 361 372 315 pop persona of her first album with the help of producers
GINUWINE In Those Jeans £pic/ ' 359 353 69% 22% 360 367 356 Linda Perry (Pink), Redman and Rockwilder, Glenn Ballard,
PHARRELL f]JAY-Z Frontin’ (Star Trak/Aristal 358 376 62% 18% 346 380 356 Scott Storch and Alicia Keys. The CD has already yielded the
MARY J. BLIGE Love @ 1st Sight (Geffen/ 358 359 60% 10% 338 351 389 hits “Dirrty,” “Beautiful” and “Fighter,” and this week the
MONICA So Gone (/ 356 355 73%  25% 336 367 3712 album’s fourth single, “Can’t Hold Us Down,” rises to No.
LUOACRIS Act A Fool {Def Jam South/IDJMG) 354 372 82% 33% 355 361 3.58 11* and No. 21* on R&R’s CHR/Pop and CHR/Rhythmic
DAVID BANNER fiLIL’ FLIP Like A Pimp Universal) 347 351 62% 2% 37 343 3.23 charts, respectively.
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Aristal 343 353 38% 9% 331 349 373 Lit Kim joins Aguilera on the Storch-produced “Can't Hold
BUBBA SPARXXX Deli (Beatclub/l el 339 - 1% 6% 3.52 345 3.00 Us Down,” a song that many believe is a retort to a certain
R. KELLY Thoia Thoing (/ive/ 338 335 61% 19% 368 335 329 rap superstar who has called her out before. “Slanderin’ names
ROSCOE Smooth Sailin’ (Priarity/Capitol) 334 347 24% 5% 3.17 322 358 for popularity/It's sad you only get your fame through con-
JS Ice Cream (DreamWorks/ 3.28 - 3% 1% 344 331 312 troversy,” sings Aguilera. However, she maintains, “I haven't
BABY BASH Suga Suga fUniversal) 327 335 25% 7% 345 329 317 got time for all that. 'm more interested in helping girls stand
Total sampie size is 412 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much). Total familiarity up for themselves. Thﬁt‘s what the song is about — dou b!e
P the of who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample standards and how we’re supposed to look and act a certain
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. way to please men.” In the end, the song speaks for itself in
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the internet only. Rate TheMusic the chorus: “This is for my girls around the world/Who've
is a registered trademark of RateTheMusic.com. The RTM syslem, is available lor local radio stations by calling §18-377-5300. RateTheMusic.com dala is provided come across a man who don’t respect your worth.”
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HEADED FOR PLATINUM AFTER
THESE CRITICAL RAVES!

“Mon ca’'s first album since the
multi-platinum THE BOY IS MINE is about as
coad as it gets for contemporary divas.
: BOTTOM LINE: This album is truly near perfect!”
People Magazine
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“It was worth the wait! Edgy, full grown, strong
and versatile. Monica's AFTER THE STORM album
turns out to be her chance to shine!”

USA Today
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Meet our team of experts

ho are the next genera-

tion of major-market
programmers? Who will fill
the shoes of women like
former WUSL/Philadelphia
OM Helen Little? Could you
be the next syndicated
morning show host or super-
star jock? Who is the next
voice talent who will domi-
nate Urban radio nation-
wide? And which mixers
have the potential to fill their
PD’s shoes? In other words,
who are the Urban power

playas on the rise?

To find out, R&R surveyed several highly
respected and long-standing programmers in
our format: Clear Channe! VP/Urban Program-
ming Doc Wynter; Cumulus Director/Urban

“This business may appear
to be glamorous, but a
commitment to working hard
is paramount.”

Elroy Smith

Programming Ken Johnson; consultant Tony
Gray; WGCI-AM & FM & WVAZ/Chicago OM
Elroy Smith; On Top Communications Presi-
dent Steve Hegwood; WBAV, WGIV & WPEG/
Charlotte OM Terri Avery; and Citadel/Charles-
ton, SC Director/Operations Terry Base.

With over 140 years of combined experi-
ence in broadcasting, these are some of the
current power playas in Urban radio who make
the decisions about who gets hired and who
gets fired. They are also the mentors who have
helped countless aspiring programmers and
talent get to where they are today.

With their input, R&R came up with a list of
the next generation of power playas in the ar-
eas of programming, morning shows, air tal-
ent, production and imaging and mix shows.
We also identified five female power playas
from various areas of radio.

You've Got To Have Passion

Before our judges made their nominations,
we asked them what qualities they feel are im-
portant for aspiring programmers and talent to
have in today’s radio world. A passion for radio
was the No. 1 quality they all cited.

“A person needs passion, commitment and
the desire to work hard in this business,” Smith

said. “This business may appear to be glam-
orous, but a commitment to working hard is
paramount.

“l would hire someone who is passionate
over someone who has 30 years of experience.
Sometimes a 30-year veteran can be lazy,
complacent and dated, but a person with a few
years of experience is hungry, passionate and
willing to learn and grow.”

“Passion is No. 1," Avery said. “Without a
love for the business you can't survive all the
ups and downs.”

Base agreed: “| look for unusual drive and
passion. You've got to be a slight workaholic”

Wynter looks for a person with “energy, cre-
ativity and a great work ethic,” while Gray said
he looks for “integrity, work ethic and the in-
nate drive to win.” Hegwood's potential employ-
ees “must have determination and seff-motiva-
tion to become successful in the business.”

Be ATeam Player

“We look for talent and a good personality,
but it has to go beyond that,” Johnson said.
“You have to have the talent of leadership, as
well as a personality that gets along with ev-
erybody — from your staff to listeners to man-
agement. Being able to communicate on all
levels is key, and, for your own sanity, you need
to leam to have patience.

“It's also important that potential program-
mers have good relationship with labels. That
doesn't mean you have to get in bed with them,
it just means you have to communicate with
them and not abuse them.”

Being able to work well with others and be
a team player is a quality many of our judges
look for in potential hires.
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URBAN POWER PLAYAS

Here Come The Judges

“A person could be the most incredible air
personality, but if he doesn't have the ability to
be a team player in this business, it will even-
tually backfire on him,” said Smith.

While confidence is a good quality, Johnson
said that ego can stay at home. “Some people

“I'look for unusual drive and
passion. You've got to be a
slight workaholic.”

Terry Base

may look for a person with a lot of confidence,
but if that comes in the form of cockiness, | don't
need that,” he explalined. “Instead, | look for
people who are positive and want to contribute
for the sake of the team, not just themselves.
Ego doesn't work in this day and age. It's over”

Lastly, several of our judges noted that they
look for people to have a wider vision of what
we do. “You must read and learn all aspects of
the business, not just one,” Hegwood said. “|
look for a sincere desire 1o be in our business.
Often peopie enter radio as an entree to some-
thing else. | prefer to hi-e people who are fo-
cused only on beingin radio. In my experience
it creates a better working relationship for ev-
eryone involved.”

A potential employee must have the de-
sire to learn and grow in this business,” said
Smith. “One must be a student of the business.
Learn any and everything about the business.
Study formats outside of the format that you
are most comfortable with.”

The Hit List

Here are all the names that earned a mention from our judges, top 10

or not. Props to all!

Jason Alexander, Brian Apple, Nate Bell, Toya Beasley, Carla Boatner,
Derrick Brown, Kathy Brown, The Big Phat Morning Shew, The Breakfast
Brothas, Buck Wild & Atrika, Ryan Cameron, Andre Carson, Chubby
Cubb, Colby Colb, Corrina, Craig C, Cut Creator, Déja Vu, Dence, DJ
Eubonics, DJ Kut, DJ Br. Boom, DJ Jay Gne, DJ Laroche, DJ Phantom, Dr.
Dave, Bream Team, Ebro, Eric Edwards, Egypt, Mark “The Shark” Fisher,
Frankski, Portia Foxx, Gregyg Garinger, Tiffany Green, Kwasi Hewlett,
Kenny “Jammin’” Jason, Darrell Johnson, Derrick Jonzun, Monique
Jordan, The Kiss Wake Up Club, Kris Kelly, Ketly Ketly Kelly, Keesha
Keys, K-Nyce, Phillip March, Aaron Maxwell, Howard McGee, Mara
Melendez, Mista Nice, Thea Mitchem, Madd Hatta, Missjones, Mr.
Incognito, Jamillah Muhammad, Skip Murphy, Eddie Gwens, Pappa
Keith, Rick Party, Quicksilver, Ray Ray, Rico, Rob G, Rodski, Serch,
Spice, Victor Starr, Greg Street, Sam Sylk, Super “Funkregulator” Celo,
Dion Summers, Sunny, Tessa & Baby J, Touchtone, Al Tweazy, Uptown
Angela, Karen Vaughn, Scotty Webb, Lamonda Williams, Stephanie
Williams, Wendy Williams, Wild Child & Jazzy Pha.
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Programmers On The Rise

The "90s generation comes of age in 2003

Radio has changed so
much in the last 10 years,
with Urban undergoing possi-
bly the greatest evolution of
any format. During this period
a new generation of program-
mers grew up in a radio world
where hip-hop dominated mu-
sically and culturally. Many of
these young programmers,
now in charge at stations
around the country, learned
from the veterans who came
before, although they had to
adapt what they learned to a
new set of guidelines: the hip-
hop lifestyle. Our panel of
judges cited the following PDs
as having taken the best of
the old and combined it with
new ideas and approaches.

Dion Summers

PD, WMIB (103.5 the Beat)/

Miami

Summers got his first taste of radio when he
was 15 years old, growing up in Baftimore. When
his favorite local station WBSB (B104) changed
format (mind you, at 15 he had no idea what a
format was), he called the GM to complain.
“About 15 minutes into my tirade, he offered me
an internship,” Summers says. After the obliga-
tory callout research, request-line answering,
board-op stints and coffee-fetching at B104, he
left for coliege, where he worked at his school’s
WJPZ/Syracuse.

During his college years Summers met Russ
Allen, then PD at WERQ/Baltimore, who offered
him a part-time airshift in 1994. Summers spent
nine years at WERQ, working his way up from
part-timer to Program Director. Earlier this year
Summers chose to continue his career in Miami
as PD for Clear Channel's new Urban sign-on,
WMIB.

R&R: With all the challenges and responsi-
bifities that programmers have today, how do you
stay focused, organized and motivated?

DS: There is more of a corporate emphasis
on radio than ever before, with an increased fo-
cus on the bottom line. Programmers must have
a firmer understanding of the business of radio
in order to be successful. When you are forced
to add these responsibilities and duties to your
programming plate, it can be really easy to allow
unopened CDs to pile up on your desk and sta-
tion imaging to remain stagnant for months.
Therein lies the challenge that a lot of PDs face:
how to successfully navigate through the bot-
tom-line business politics of the biz and still keep
your station sounding and feeling on point.

R&R: What qualities have helped you be-
come successful?

DS: Professionally, | tend to be a very cre-

ative person. | look at my radio station as a blank
page, and every day | draw on it a little more,
adding to the picture. I'm always 17 steps ahead
of myself so that | can see months ahead for my
station. This forward-thinking creativity has
steered a lot of my decisions and policies. I'm
not afraid to take a chance on a new or crazy
concept because it just might work. I'll also take
a concept that may have been done before and
try to do it another way. Never be afraid to think
out of the box to make your station pop. | don’'t
carry a lot of old-school radio baggage with me.
Ilike to think that I'm part of a new stable of young,
motivated radio professionals who are writing a
new page in radio history.

R&R: Who are your mentors, and how have |

they inspired you?

DS: | am blessed to have been in the com-
pany of some great people inthe game. My Syra-
cuse professor Rick Wright has brought a level
of class and finesse to the game of radio that will
never be matched. Russ Allen taught me the
value of relationships at a very early stage in my
career and gave me that all-important first break.
Cathy Hughes was and continues to be an in-
spiration in every move she makes. Steve
Hegwood, Tom Calococci and, lastly, my mama.

Lamonda Williams
PD, KNOU/New Orleans

Williams began her career in radio as an in-
tern at WQTQ/Hartford and, later, across the
country at KILH/Los Angeles. While attending
graduate school at Temple University, Williams
got her first commercial on-air job doing over-
nights in her hometown at WRTI/Philadelphia
while simultaneously inteming at WUSL (Power
99)/Philadelphia. She retumed to Connecticut in
1993, where she worked at several stations over
a year's time: WKND/Hartford (traffic reporter),
WTIC/Hartford (Research Director) and WZMX/
Hartford (on-air).

Williams' big break came when she served
as PD/moming host at WHNC/New Haven from
1994-96. She then joined Radio One's WPHI/
Philadelphia as Asst. PD/middays. Within a few
years the company moved her to Richmond to
program WCDX from 2000-2002. After leaving
Radio One Williams took on part-time duties at
WPGC/Washington before becoming PD at
KNOUW/New Orleans, reuniting her with On Top
Communications principal Steve Hegwood, with
whom she had worked at Radio One.

R&R: With all the challenges and responsi-
bilities that programmers have today, how do you
Stay focused, organized and motivated?

LW: It's not hard for me to stay focused. in
my present situation | am not only dealing with
making sure 1 have a great-sounding station, |
am also entrusted with the overail development
of this station in the long term. Therefore, | have
to condition myself to concentrate on making that
happen. There really is no time to lose focus or |
lose ground. | believe it is necessary to multitask,
S0 organization is key. | separate and prioritize
my tasks according to what will help me achieve
my uitimate goals for that day, week, month or
particular project.

R&R: What qualities have helped you be-
come successful?

LW: Determination and perseverance. | work
hard to see outstanding performance from my
station. | take pride in pushing hard for the best

for my station and to see that it performs at opti-
mal levels in every area — musically, in promo-
tions, technically, in the streets, efc. | also have
strong faith in the talents that God has blessed
me with to do this job. Even when I'm faced with
opposition or obstacles that are par for the course
in this tine of work, 1 have to keep the faith. I rely
on my belief that what God has for me is for me,
and simply have to make the most of my career.

R&R: Who are your mentors, and how have
they inspired you?

LW: Helen Little, who always gives sound
advice. She's the ultimate. Helen told me some-
thing | always remember: Sometimes you have
to go to grow. Also, Steve Hegwood. I've always
admired his programming intelligence and suc-
cess, Steve shares so much. Lynn Briggs, be-
cause she was the very first female PD | worked
for who inspired me to head in this professional
direction. Edie Rozier, the GM/owner who gave
me my first opportunity to program. Kathy Brown,
because she is a seasoned programmer who al-
ways gives me pears of wisdom that are good
for my soul. And Mom Dukes, of course, a single
mother who sacrificed so much to provide me a
good education and see me do well, She will al-
ways be my inspiration to excel personally and
professionally.

Ctear Channel Director/Urhan
Programming KIMS, WDIR,
WHAL & WHRK/Memphis

Bell began his broadcast career at WJAX/
Jacksonville as a pant-time disc jockey and mix-
show jock. He went on to be promotions assis-
tant, moming jock, aftemoon jock, night jock,
Production Director and MD at several stations
in that market — WAPE, WHJX, WPDQ &
WJMO-FM — before becoming a PD in 1994
for WJBT/Jacksonville, He was promoted to that
position while maintaining MD and aftemoon jock
duties. He became interim Market PD at WHJX
and WJBT for Jacor, and he helped launch
WSOL as an Urban AC.

Since then, he has successfully programmed
WKKV/Milwaukee and WDTJ/Detroit. He is cur-
rently Director/Urban Programming for Clear
Channel's top four stations in Memphis: WHRK
(K97}, Urban AC KIMS, Gospel WHAL and R&B
Oldies WDIA. Bell was instrumental in
launching Urban AC WBUV/Biloxi, MS
and WHAL/Memphis, Clear Channel's
first FM Gospel station. He also assists
the PD of WUBT/Nashville, WENN/Bir-
mingham and WESE/Tupelo, MS.

PD] Eileen Collier and [/AHRK Asst. PD/MD]
Devin Steel, two tremendous programmers, we
wouldn't be able to achieve all that we do here in
Memphis. | always say that 'm not that sman,
so | surround myself with smart people.

R&R: What qualities have helped you be-
come successful?

NB: The nature of my personality is that |
like structure, | like to take educated guesses,
not just guess. | don't like to take chances. | will
always look for verifiable proof when | make a
decision, whether that be a big decision or a small
one. That's absolutely how i deal with music, and
it's also how | deal in my personal life. Most
people think I'm a big gambler because | can be
a little crazy at times, but when | am crazy, | tend
to learn things quickly, and then | put an effec-
tive plan into action.

R&R: Who are your mentors, and how have
they inspired you?

NB: There are so many people in this busi-
ness who have helped me and are responsible
for me being in radio today. It's hard, because |
don't want to leave anyone's name out. if | do, |
apologize. Bruce Demps, Clear Channel/Mem-
phis VP/GM, has raised me as if | were his own.
Doc Wynter has taught me so much. Before 1 met
Doc, | was programming off intuition alone. He
has shown me the tools you need fo program ef-
fectively. Also, Mark Chase, our Senior VP/Pro-
gramming, and Gary Young, who was my PD in
Milwaukee. He kept me out of trouble when | was
wild and crazy in my youth.

Programmers On The Rise

. Dion Summers, WMIB (103.5 The Beat)/Miami

{Clear Channel}

. Lamonda Williams, KNOU/New Orleans

R&R: With all the chalfenges and
responsibilities that programmers have
today, how do you stay focused, orga-
nized and motivated?

NB: That's something a lot of PDs
don't do: stay focused. You have to be
an organized individual. If you don’t al-
ready have that quality, you better iearn
it. You have to know how to manage
your time. I'm one of those people who
doesn't spend one second worrying
about the things | can’t control. Instead,
I focus all my energy on the things | can
control to effect change. One of the
things I've learned is that you have to
have the right help. If it wasn't for WHAL

(On Top Communications)

. Nate Bell, KIMS/Memphis & WHRK (K97)

{Clear Channel)
Carla Boatner, WODT, WQUE & WYLD-AM
& FM/New Orleans (Clear Channel)

. Colby Cotb, WPHI (103.9 The Beat)/

Philadelphia

. Darrell Johnson, WNPL (Blazin' 106.7)/Nashville

{Cumulus)

. Derrick Brown, WHQT (Hot 105)/Miami (Cox)

KJ Holiday, WJLB/Detroit (Clear Channel)

. Aaron Maxwell, WBTJ (The Beat)/Richmond

(Ctear Channel)

. Phillip March, WMNX (The Coast)/Wilmington,

NC (Cumulus}
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“Fabulous” Ceiebrated The Hood
“Put That Woman First”, Got Your Mind Right...
Now He’ll Bring You Closer Together |

“Backtight”

The Long Awaited 3rd Single from the Smash Hit
Sophomore CD Sull Ghetto

Check For These Bomb Sounds?!:

Liy* Scrappy feat Lil’ John - “Head Bussa”®
Trillville feat Li¥' John - "Neva Eva”

Jae Mil'z - “No, No, No (RudeBoy)’
..Oh, We Focused Man!
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ON YOUR DESK
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THE WAY YOU MOVE
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FROM THE NEW DOUBI.E ALBUM SPEAKERBOXXX/ THE LOVE BELOW

IMPACTING 8/2S5

PRODUCED 3Y CARL MO
ALBUM PRODUCERS: ANDRE BENJAMMIN FOR SLUMDRUM & ANTWAN PATTON FOR EOOM BOOM RCOM PRODUCTIONS
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Women On The Rise

The first ladies of Urban radio

adio has long been an in-

dustry dominated by men
— male programmers, per-
sonalities, GMs, etc. But
through the years there have
been a handful of women who
have stood side by side with
their male counterparts,
working tirelessly to earn
the same respect.

Women like Terry Avery, Helen Little, Toya
Beasely and Kathy Brown have paved the way
for today’s female programmers, a group that
is growing larger each year. Here are just some
of the women who are taking over in Urban
radio and the ones our judges say are power
playas.

WYLD-AM & FM, WODT & WOQUE/
New Orieans

Boatner started her career as an intern at
KMJQ (Majic 102)/Houston. She spent almost
10 years there, working her way up to Asst. PD/
MD. In 2001 she was tapped as Asst. PD/MD
for top-rated WGCI-FM/Chicago, where she
spent a year working with OM Elroy Smith and
Clear Channel VP/Programming Doc Wynter.
She impressed Wynter so much that she was
offered the OM position at Clear Channel's Ur-
ban cluster in New Orleans. That's where she is
today, overseeing four stations in the Hip-Hop,
Urban AC, Gospel and Blues formats.

R&R: Women have made strides in the
broadcast industry, but has it been enough? Are
there still challenges for women today?

CB: Women have made strides in radio, but
it's not enough. It's great that there are more
women Asst. PDs, PDs, OMs and directors of

“You should always respect
people and treat them the way
you would want to be treated,
because this industry is too
small. You meet the same
people going up that you’ll
meet coming down.”

Carla Boatner

programming, but | would like to see more
women as GMs, market managers and regional
and senior VPs. It's great that we have top ex-
ecutives like Doc Wynter, who has used the con-
ventional-wisdom formula, selecting people
based on their skills and past experience, set-
ting expectations for us, motivating us, helping
us overcome our weaknesses and developing
us by helping us leam what it takes to get pro-
moted.

|
|
|
|

R&R: As a woman in broadcasting today,
what do you have to do to get noticed, and what
should you not do?

CB: You should always respect people and
treat them the way you would want to be treated,
because this industry is too small. You meet the
same people going up that you'll meet coming
down.

R&R: Who are your female mentors, and
how have they helped and inspired you?

CB: Some of my female mentors are my
mother and grandmother; my best friend, Tori

Women in radio and records
have made great strides in the
past few years, but this is

really just the beginning for us.
Tiffany Green

Hayden; Cynthia Johnson, VP/Urban Promotion
at J Records; Muriel Funches, VP/GM of Clear
Channel/New Orleans; Lana Thompson, Sales
Manager at WGCI-AM & FM/Chicago; Bobrie
Jefferson, Marketing Director of WBLS/New
York; Tiffany Green, Asst. PD/MD of WGCI-FM/
Chicago; Angela Fleming, VP/Marketing of Clear
Channel/Chicago and New Orleans; and
Johnnie Walker. These women have inspired
me, supported me, encouraged me to pursue
my dreams and never judged me for any deci-
sions that | have made in my life, and for that |
love them all.

Lamonda Williams
PD, KNOU/New Orleans

Williams is one of several people who ap-
pear more than once in our survey. Not only is
she one of the “Women on the Rise,” she's also
one of the format's “Programmers on the Rise.”
You can read her history in that section, on page
40.

R&R: Women have made strides in the broad-
cast industry, but has it been enough? Are there
still challenges for women today?

LW: | am inspired by the strides that women
in radio have made. Their accomplishments are
encouraging and well-deserved. | have also seen
growth in the opportunities for women in radio.
However, women in our industry are still subject
to being judged by standards that men don't have
to face, such as their personai life, age, physical
appearance, personality and power issues.

Even with all the advancement of women in
radio, especially as successful programmers,
some people still have a difficult time accepting
them in positions of power and still don't give
them the same respect that they may give a male
counterpart. Perhaps one of the biggest unspo-
ken challenges for a woman in radio is trying to
start a family and settle down while continuing
to work in this field.

R&R: As a woman in broadcasting today,
what do you have to do to get noticed, and what
should you not do?

LW: | have to make sure my determination
and willingness to work hard matches or exceeds
that of my male peers. My work has to be ex-
ceptional, not simply acceptable. | work harder

- piv

and smarter to make sure of this. | am mindful of
not letting intimidation become a factor, and | do
not use my gender as a crutch. 1 see it as an
asset, and | make sure others know that | do not
see it as a disadvantage. | let colleagues and
employers know that | can bring a female sensi-
bility to the job, which aliows me to understand
and develop an important segment of the mar-
ket that they need to reach out to.

You can use your femininity, but never your
sexuality, to get ahead. Don't play coy or sub-
missive roles to fit a stereotype. Be strong —
not necessarily unemotional or tough, just always
strong enough to get the job done and override
most personal issues. Your biggest asset as a
woman in radio is your intelligence. Nothing else
is as attractive or respected.

R&R: Who are your female mentors, and how
have they helped and inspired you?

LW: In addition to the women I've already
mentioned in the programming section of this
special, | have to add Dyanna Williams. She in-
spires me because of her longevity in the busi-
ness, warm spirit and instructions in both life and
work, which evoke balance and always give me
a refreshing reality check.

No.3

Tiffany Green

Asst. PD/MD, WGCI-FM/
Chicago

Like so many of us in radio, Green started as
an intem, in her hometown of St. Louis at KMJM
and sister KATZ-AM. Within three years her hard
work paid off, and she joined KMJM alum Doc
Wynter in Jacksonville, where he was PD of
WJBT & WSOL. Green was named Music Di-
rector of WJBT (The Beat).

When Clear Channel relaunched WENN/Bir-
mingham in 2001, Green took the next step and
became a PD. Within a year she was back in St.
Louis, programming KATZ-FM (The Beat). Within
another year she was given an opportunity to
move to WGCI-FM/Chicago as Asst. PD/MD.

R&R: Women have made strides in the

broadcast industry, but has it been enough? Are
there still challenges for women today?

TG: Women in radio and records have made |
great strides in the past few years, but this is
reaily just the beginning for us. I'm elated to see I
women take on larger, more im-

TG: Everyone knows my crew of women in
the business who are also my close friends —
like Carla Boatner. She has inspired me in so
many ways, | can't count them. She believed in
my talents and felt | was the person to replace
her at WGCI. She has the master plan. Thea
Mitchem and | could be twin sisters because we
are so much alike, especially in our strong pas-

“l have to make sure my
determination and willingness
to work hard matches or
exceeds that of my male peers.
My work has to be exceptional,
not simply acceptable.”

Lamonda Williams

sion for the music. Thea is always on the grind,
and she keeps me focused.

Cynthia Johnsonis a true professional. | hope
to one day be just like her. My girl Lisa Eliis is my
ace. Through small, medium and large markets,
Lisa has remained consistent, fair and honest.
She's wonderful. And then there is Johnnie
Walker. She is so intelligent and such an inno-
vator.My motto is, “Johnnie Walker for president!”

portant jobs that were once con-
sidered to be only a man’s terri-
tory. We've proven that those who
thought that way were wrong.
There are still many challenges,
but nothing we can't overcome. 2

R&R: As a woman in broad-
casting today, what do you have
to do to get noticed, and what
should you not do?

TG: Man or woman, to get no-
ticed in any arena you have to work

Women On The Rise

1. Carla Boatner, OM, WODT, WQUE & WYLD-AM
& FM/New Orleans (Clear Channel}
. Lamonda Wiiliams, PD, KNOU/New Orleans
(On Top Communications)
3. Tiftany Green, Asst. PD/MD, WGCI-FM/Chicago
(Clear Channel)
4. Thea Mitchem, Director/Urban Programming,
WUSL & WDAS/Philadelphia (Clear Channel)
5. Jamillah Muhammad, PD, WMXD/Detroit

harder than anyone eise and stay
focused and ahead of the curve at (Ciear Channef)
all times. You have to be creative 6. Karen Vaughn, MD, WHQT (Hot 105)/Miami (Cox)
and figure out how to make some- 7. Daisy Davis, OM, WBHH, WOWI & WSVY/Norfolk
thing work instead of saying that it (Clear Channel)
can't work. You must also be able 8. Stephanie Williams, Asst. PD, WALR/Atlanta (Cox)
to work as a team member even 9. Mara Melendez, MD, WWPR (Power 105.1)/
when you are the leader. New York (Clear Channel)

R&R: Who are your female 10. Terry Thomas, PD, WIZF (The Wiz)/Cincinnati
mentors, and how have they {Radio One)
helped and inspired you?

Ein e el B -1k e d
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Moming Shows On The Rise

What's on the menu for breakfast?

he morning show has al-

ways been the anchor of
any radio station. It can drive
your overall numbers up just
as easily as it can sink the
ship if you have a less-than-
stellar crew. In recent years,
with the proliferation of syn-

dicated morning shows, |

some in the broadcast indus-
try have said that good morn-
ing talent is hard to find. Well,
it is out there; you just have
to look a little harder. There
are winning locally produced
morning shows in all size
markets. Here are the ones
that our survey says are
power playas on the rise.

BI Murphy & The

Breakfast Brothas
WPEG/Chariotte

With almost 20 years under his beltin radio,
BJ Murphy, anchor of the 8J Murphy & The
Breakfast Brothas morning show on WPEG
(Pcwer 98)/Charlotte, has made a name for him-
seli n momings in more than a few markets.
Hes done wakeups at WQMG (Power 97)/
Greensboro, KPRS/Kansas City, WXYV (V103)/
Baltimore and, for the last eight years, WPEG,
wh2re he and The Breakfast Brothas have been
top two in their demo that entire time.

The team is also known for filling in for Infin-
ity sister WPGC/Washington morning man
Donnie Simpson when he's on vacation. In fact,
Murphy will be handling a weekend shift on
WPGC starting in August. The Breakfast Brothas
crew comprises Murphy, Janine Davis (J.D.), co-
median Tone X, Fly Ty, newswoman Sheila
Stewart and Storm Johnson on sports.

R&R: We often hear that the talent pool for
on-air personalities is drying up. Do you agree
or disagree, and why?

BM: The talent pool is drying up. | had the
opportunity to work my way up from smaller
markets to larger ones. Today, almost all the
smaller markets use syndication, so you're not
seeing new talent emerge from those markets.
At the same time, a lot of the medium-market
morning shows ¢an't move up because the ma-
jor markets are using syndication as well. Air
personalities don’t see opportunities to grow, so
maybe they stop trying as hard. It's not that |
think syndicated personalities aren't qualified —
thay are very talented — [ just think it has hurt
th=2 industry overall.

R&R: What qualities have helped you be-
come successful?

BM: One of the things that has helped me to
become successful is that | surround myself with
talented people. | like good talent. Every person
on a morning show should be able to justify their
existence: What do they add to the show that no

one else has? By making sure that is in place. |
am successful. and the team is successful. It's
an ensemble, lixe Seinfeld. Without all those
characters. that show wouldn't have been as
good. On our show, J.D. is a strong personality
and the producer. and Tone X is naturally funny
and brings a national feel, since he's been on
BET. Each team member brings his or her own
thing to the total picture.

R&R: Who are your mentors. and how have
they inspired you?

BM: Sam Weaver is the PD who gave me
my first shot in momings, while we were at
KPRS. He's now at KRNB/Dallas. He really be-

lieved in me. As | mentioned before, | worked for |

Vinny Brown at WQMG before he went to New
York, but he still knew a lot back then. Andre
Carson, Michael Saunders and Terri Avery, the

programmers |'ve worked with here at WPEG. [

Also, Jay Stevens at WPGC, who has given me
a shot at doing mornings — even if it's just as
fill-in for now — in a major market.

| will always respect Jerry Boulding and Tony
Gray for sharing their knowledge of the business.
On the jock side, | have to thank Russ Parr and
Jeff Foxx for their help and support, and I've al-
ways looked up to Donnie Simpson as the radio
personality who inspired me to do this.

Frankski
WVEE (V103)/Atlanta

Frankski is celebrating his fifth anniversary
on WVEE/Atlanta in November. The weeklong
celebration will include live remotes and nightly
events. He started his professional radio career
in Baltimore, at the first WXYV (V103), where
he spent nine years. He was initially a night jock
but worked his way up to momings, which he
held down for two years.

When WXYV changed formats, Frankski
crossed the street 10 host momings on WERQ
(92Q), where he spent two years. After he joined
WVEE, the station’s parent company, Infinity,
decided in 2001 to relaunch WXYV as Urban
once again. It syndicated Frankski's show for
the next 18 months on the new station, before
flipping the outlet once again earlier this year.

R&R: We often hear that the talent pool for
on-air personalities is drying up. Do you agree
or disagree, and why?

Frankski: | do believe there is a lack of quali-
fied talent available today, but it's not necessar-
ily the fault of the talent themselves. With all that
programmers, and even jocks, have to do, there
isn't anyone to train new talent in radio basics.
PDs don't even really aircheck anymore, do
they? Radio has become more of a hip-hop-fo-
cused medium, and many PDs would rather
have a jock who sounds street and maybe
doesn't have much training than one who has a
basic knowledge of radio. They want you to
sound raw and hip, but the sad part is, these
jocks aren't versatile. All they can do is Hip-Hop
radio.

R&R: What has made your show so suc-
cessful?

Frankski: We not only try to be interesting
and funny, we try to teach our listeners some-
thing. Some days we're just funny, and other
days we're funny and serious. We also do things
that mean something to the community. At the
beginning of this year we did workshops on how

to start your own business and how to buy your
own home.

Qur community needs things like this in or-
der to raise itself up. The Little League teams in
the black neighborhoods don't have any busi-
nesses supporting them, yet you go to a white
neighborhood, and McDonald's or Pizza Hut will
sponsor teams. That's because the business
owners live in the white neighborhoods and those
are their kids or their neighbors’ kids they are
sponsoring. In the black community, we don'town
our own businesses. The owners all go home at
night to their own neighborhoods. So we are try-
ing to teach our listeners to take pride in the place
they live and to provide for themselves.

R&R: Who are your mentors, and how have
they inspired you?

Frankski: My main mentor throughout my
personal and professional life has been Mike
Rubin, an attomey | intemed for when fwas at-
tending law school. He was the person who
helped convince me to leave law and pursue
my dream to be on the radio.

Serch in the
Morning With
Coco and Foolish

WILB/Detroit

One half of the early '90s rap duo 3rd Base,
Serch was bitten by the hip-hop bug while in
junior high in Far Rockaway, Queens, NY. While
attending the Harlem High School of Music and
Art he met up with the likes of rappers Dana
Dane and Slick Rick. By 1985 he had started
his own label, Idlers Records, with $1,500 bor-
rowed from his mother, The second record re-
leased by the label was The Jungle Brothers’
“Jimbrowski." Serch caught the attention of
Russell Simmons while battling at a showcase
at the New Music Seminar. He and his partner,
Pete Nash, were signed to Def Jam, and 3rd
Base was bom.

Serch's radio career began by accident, while
he was promoting records at WOWI/Norfolk, Doc
Wynter, along with then-PD KJ Holiday and GM
Janet Amsted, asked Serchto be part of the team
atthe new all-hip-hop WBHH, which Clear Chan-
nel had launched in the market. Serch
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writer on every hip-hop record. You can't come
in here and not know what you are talking about.

R&R: What has made your show S0 success-
ful?

Serch: I'm from New York, but | make sure
peopie understand that I'm here in Detroit now.
People here have my back. and they've come to
respectme. | don't act like I'm better or that | know
more just because I'm from New York. And I'm
open to leaming about Detroit and absorbing afl
that Detroit is. Having Coco and Foolish makes
that so much easier. If | didn't have them by my
side, | probably wouldn't be able to do this. I've
learned to be humble, and that's what I'm all about.

R&R: Who are your mentors, and how have
they inspired you?

Serch: My No. 1 mentor and inspiration is my
wife, Chantell. She is my worst critic and my big-
gest supporter. This business can really test the
amount of respect one has for oneself, but she
never lets me forget that I'm good at what | do,
and she has kept me humble. This was a major
move for her, to come to Detroit, yet she supported
me in it and is by my side. Also, Johnny Podell is
like my second dad. Both of them inspire me to
continue to grow as a person. KJ Holiday has
become my mentor in the radio game. It's really
easy to have a big ego when you have a little
measure of success, but he keeps me focused
on getting even better, continuing to learn radio
and evolving as a personality.

hosted The Saturday Night Serchiite,
which he says “‘was pretty much a
moming show, just on Saturday night”
When Holiday moved on to WJLB/
Detroit and needed a morning show,
he reached out to Serch, and a new
morning show was born. After a
weeklong audition last summer, Serch
was asked to join local comedians
Coco and Foolish,

R&R: What makes you qualified

to handle a moming show in a major 5. The Big Phat Morning Show,
market? WERQ (920)/Baltimore (Radio One)
Serch: | have a unique perspec- 6. Ryan Cameron, WHTA (Hot 97.5)/Atlanta
tive, having been an artist and a pro- {Radio One)
ducer in the hip-hop game. There are 7. Tessa & Baby J, WWWZ (293)/Charleston, SC
not many people who can bring that (Citadel)
kind of perspective or contacts to a 8. Ray Ray, WBLX/Mobile
morning show. One thing I've found (Cumufus}

out about Detroit is that it is a true
hip-hop city, like New York. The lis-
teners here know their shit. They
know every liner note, producer and

Merning Shows
On the Rise

1. 8J Murphy & The Breakfast Brothas,
WPEG (Power 98)/Charlotte (Infinity)

2. Frankski, WVEE (V103)/Atlanta (Infinity)

3. Serch in the Morning With Coco and Foolish,
WJLB/Detroit (Clear Channel)

4. Missjones, WPHI {103.9 The Beat)/Phifadefphia
{Radio One)

9, Mad Hatta, KBXX (The Box)/Housion (Radio One)
10. Wild Child & Jazzy Pha,
WNPL {Blazin’ 106.7)/Nashville (Cumulus)
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he art of “jocking” is not

lost. We know that be-
cause the jocks who made our
top 10 list have all been in the
game for a few years and have
paid their dues (or are in the
process of paying them). They
work constantly to perfect
their craft. But what makes
these jocks the ones to
watch? After all, several are
already in top markets — how

much farther can they go?
Well, to be on the rise means these jocks are
on their way to taking their craft even further —
to becoming more than air personaliities. Some
have already been PDs and could take on that
role once again; others have the chance to take
their names and personalities and parlay them
into careers on television or in films or music.
Still others are making names for themselves
simply as great radio jocks. Our survey says that
these are the Power Playa jocks on the rise.

Greg Street
Nights, KKDA (K104)/Dallas

Street started his radio career in Hattiesburg,
MS but quickly made his way to nearby Mobile,
where he did nights at heritage powerhouse
WBLX. From there, he did a stint at KMJQ (Magic
102)/Houston when it was still an Urban outlet,
then moved to Dallas for his first stop at K104.
He stayed in Dallas for three years, until moving
to WVEE (V103)/Atlanta to do nights, where he
stayed from 1995-2002, dominating his daypart
for all those years.

Street, also a club jock, made a name for him-
self on the local music scene and, in 2001, put
out a compilation album of artists on Atlantic
Records called 6 O'Clock, Volume 1. Earlier this
year he retumed to Dallas to handle nights there,
and he has set the market on fire. He caused
quite a stir in the industry as well, by striking a

“I had a natural ability to be on-
air, but that wouldn’t have
meant anything if | hadn’t been
open to new ideas and new ways
of doing things.”

Greg Street

deal as the highest-paid night jock in Urban ra-
dio. Street continues to host a weekend show on
WVEE.

R&R: We often hear that the talent pool for
on-air personalities is drying up. Do you agree or
disagree, and why?

GS: A lot of PDs are not into developing tal-
ent anymore, and a lot of new jocks want to be
on top when then they start. They don't realize
the time and experience it takes to really develop
your talent. They get on-air and have a little suc-
cess within six months and think they're hot shit

1
l

{ talent they select, then the efforts of the jocks

URBAN POWER PLAYAS

T
Jocks On The Rise

Two guys and a girl rock the mike

and don’t have anything more to ieam. So you
have all these jocks who may be popular, but
who aren't that talented because they don't have |
the basics.

Then there are some PDs who will take a
local celebrity and exploit his name value with-
out ever trying to teach the jock anything. What
happens is, that jock can’t survive in any other
market. He has no real career in radio, because
he can't go anywhere.

R&R: What qualities have helped you be-
come successful?

GS: I'm lucky that I've grown up in the in-
dustry. | put my time in, worked in the smaller
and larger markets and perfected my game. 1
had a natural ability to be on-air, but that wouldn't
have meant anything if | hadn't been open to
new ideas and new ways of doing things. Plus,
| had people who took the time to train me. And
| never gave up.

R&R: Who are your mentors, and how have
they inspired you?

GS: My mentors include all the jocks | used
to listen to growing up on all the different radio
stations in different formats. | would study what
they did and why. And if { couldn’t figure out why,
1 would ask people — like Tom Joyner, Rob Neal,
Mad Hatter, Irene Ware, Ron Atkins, Tony
Brown, Rich Stevenson and Mike Roberts. I'd
also talk to people in other markets, like Red
Alert in New York, Barry Richards, Harvey
Knight, Bobby O'Jay, Doc Kilgore and Chuck
Smith. Right now | have to say my biggest men-
tor is Hyman Childs, owner of Service Broad-
casting.

No.2

Egynt
Middays, WBLS/New York

Egypt first made a name for herself in radio
working part-time at WPHI/Philadelphia, where
she caught the attention of Radio One's then-
East Coast Director/Programming, Tom
Calococci, who brought her to WERQ (92Q)/
Baltimore for the midday shift. The big leagues
were calling, however, and in 2001 Egypt joined
WBLS/New York for middays.

Throughout her radio career Egypt has also
pursued a television career. She has been fea-
tured in several commercials, including spots
for Chryslers PT Cruiser, Blockbuster and Kai-
ser. She's also hosted BK’s The Heatand Gen-
eral Motors'Black History Makers, both on BET,
and The Source Sound Labon UPN. She's also
been a guest host on MTV2.

R&R: We often hear that the talent pool for
on-air personalities is drying up. Do you agree
or disagree, and why?

Egypt: On one hand, | feel that more PDs
should be active in developing new radio talent
so that they can become the radio stars of to-
morrow. On the other hand, | feel that there are

a lot of talented jocks already out there in the
radio universe, and many of them find creative
ways to make themselves known. However, if |
the PDs who make the decisions aren’t willing
to think outside the box in terms of the on-air |

trying to get put on are fruitless. This is some-
thing that affects newer jocks as well as per-
sonalities with more than seven years of expe- 1
rience. like myself.

R&R: What quallties have helped you be- |
come successful? :

Egypt: Professionally, | take my career seri-
ously, and I'm professional when handling my
business. I'm always proactively looking for ways
to reveal new layers of my personality and
freshen up my on-air presentation while remain-
ing consistent and true to what people know me
to be. And 1 take pride in every task and play to
win for the team.

R&R: Who are your mentors, and how have
they inspired you?

Egypt: 1 admire women who are smatt, pre-
pared, courageous and strong while remaining
gracious and focused intimes of adversity: Oprah
Winfrey; Halle Berry; Suzanne DePasse; Debra
Lee [BET]; Senator Hillary Rodham Clinton;
Terrie Williams [publicist]; Johnnie Walker
[NABFEME]; Helen Little [WEA]; and my man-
ager, Amber Noble [Def Jam/! for Talent}.

Afternoons, WGC1/Chicago

A native of Chicago, Sylk first worked in ra-
dio at his college station, WKKC/Chicago. Grow-
ing up listening to jocks like Doug Banks and
Tom Joyner inspired him to be a personality as
well. His first professional on-air job was at
WACR/Columbus, MS in 1994, doing nights. “|
sleptin my car the first few nights because | had
no place to stay,” he says.

From there he hit KCLT/Memphis, then
Tulsa, where he had gigs at both KTOW and
KJMM. He retumed to Chicago a few years later
to do part-time at WGCI. By 99 he had become
“the Greyhound Tom Joyner,” doing a full-time
shift at WENZ/Cleveland and continuing part-
time on WGCi. When WENZ PD Lance Panton
moved to sister WDTJ/Detroit, Sylk took the
reins, butin September 2002 WGCl finally came
caliing for Sylk to handle aftemoons.

R&R: We often hear that the talent pool for
on-air personalities is drying up. Do you agree
or disagree, and why?

SS: 1 agree, because there's no one groom-
ing new talent. But there's also the issue that
you have to have natural talent to begin with. No
one can teach you personality; they can only
teach you how to do radio and formatics. From
working at both Clear Channel and Radio One,
the two biggest radio companies when

my calls. He was a major jock in a major mar-
ket, and | was this kid, and he still called me
back to talk. He even called me in the middle
of doing his show. Then there is Rick Party,
who would let me sit in on his show at WGCI
when | was just a part-timer. We would listen
to airchecks together of different jocks from

“Im always proactively iooking
for ways to reveal new layers of
my personality and freshen up
my on-air presentation while
remaining consistent and true to

what peopie know me to be.”
Egypt

around the country. Another mentor is Jammin'
Dave Michaels — a.k.a. Reggie Brown — at
WKKV/Milwaukee. Those three jocks always
took the time to go over my tapes and give
me feedback. | was blessed to have people
who had good hearts take me under their
wings.

it comes to Urban, | see that PDs just
don’t have the time to work with talent,
so it now falls on the jocks to go out and
learn on their own and to seek out
people who can help them.

R&R: What qualities have helped 2

1.

you become successful? 3'
SS: One thing | always keep in mind :

is that I'm not bigger than the listeners. a.

We are on the same level, and that's

why | think people can identify with me. 5.

Hell, I'll talk about anything, even hav- 5.

ing a car repossessed, because that shit
happens in real life. Growing up, | used 7
to do radio in my basement. | had a mike :

set up, and | wouid even produce com- 8
mercials to play in between songs. To- \
day, when I'm on-air, | still think of my- 9

self as that kid in the basement. The only
difference now is that | get paid.

R&R: Who are your mentors, and
how have they inspired you?

SS: Doug Banks is my mentor.

Jocks ﬂl! The Rise

Greg Street, nights on KKDA (K104)/Dallas
{Service)

Egypt, middays on WBLS/New York (Inner City)
Sam Sylk, atternoon drive on WGCI-FM
Chicago (Clear Channet)

Wendy Williams, atternoon drive on WBLS
New York {Inner City)

Rick Party, aftemoon drive on WEDR/Miami (Cox)
Portia Foxx, atternoon drive on WVEE (V103)
Atlanta (Infinity)

Keesha Keys, middays on WGCI-FM/Chicago
{Clear Channel)

Pappa Keith, nights on WMIB

(103.5 The Beat)/Miami (Clear Channel)
Eddie Owens, WPEG (Power 98)/

Charlotte (infinity)

Monique Jordan, middays on WRJH

(Hot 97.7)/Jackson, MS

(On Top Communications)

When [ first got into radio, he returned
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Production People &
Imagers On The Rise

The voices of Urban radio speak

Black has worked with The Russ Parr Mom- |

Most programmers would
agree that the two most
important ingredients for a
successful station are the
right music and the right per-
sonalities. But there’s one
more thing a station must
have to make it all come to-
gether effectively: the proper
imaging and staging.

For years the standard radio voice had a big,
booming, “Godlike” quality that stood out against
a station’s overall sound. Today we're hearing more
unique voices in addition to the “boomers.” We're

also hearing many more stations infuse the hip-
hop lifestyle into their imaging and production.

|

When asked to name the rising stars in pro- |

duction and imaging, our judges came up with a
wide variety of candidates, implying that there
is a great deal of new talent out there. Here are
the power playas on the rise in production and
imaging.

Tre Black

Tre Black Creative

Black begar: his career as a night air person-
ality at WJLB/Detroit. Working with then-PD Steve
Hegwood, he crzated a strong persona and such
features such as “The Black List.” He then moved

to KKBT (The Beat)/Los Angeles. where his ca- |
reer expanded to include working in the studio. |

He was featured on several movie soundtracks,
including those for Dangerous Minds, Phat Beach
and Save the Last Dance.

After a few years of dong the Hollywood
thang, Black retumed to Desroit to help launch
WCHB-FM (which would lat2r become WDTJ)
and challenge his aima mater. WJLB. Around this
time he also started to consider production and
imaging as his next career. Once his decision was
made, it was justa matter of time before his name
started to circulate as one of the next great imag-
ing talents.

Production/image
Talent On The Rise

Tre Black, Tre Black Creative/New York
Rick Party, Sizzie Prouctions/Mlami
Spice, Spiceradio.com/Boston
Al Tweaty, Q Sounds/Atianta

. Jason Alexander, Creative Director,
WJILB/Detroit (Clear Channel)

. Scotty Webb, Scotty Webb Creations
Washington, DC

. Mark “T1e Shark” Fisher, Production/

Imaging Director, KRWP/Houston (Cumulus)

. Kelly Kelly Kelly, Imating Director,
WMIB/M.ami (Clear Ct annel)

. Craig C, Imaging Direc tor, WWWZ (293)/
Charlesten (Citadel}
Eric Edwards, Imaging Director, WRKS,
WOCD & WOHT/New Yark (Emmis)

ing Show and Sirius Satellite Radio and is cur-
rently heard on WDTJ/Detroit, WHTA/Atlanta and
KNOU/New Orleans.

R&R: What is the current state of production
and imaging on Urban and Hip-Hop radio?

T8: In my opinion, the quality of production
has vastly improved, due in part to the latest
advances in technology. The tools available to
us today are affordable and can be obtained by
anyone who is serious about the art of voiceover
and imaging.

R&R: What qualities have helped you be-
come successful?

T8: Patience and understanding that each
client's needs are different. | have also found it
advantageous to do additional market research
to better understand the region I'm working in.
This ensures my ability to defiver a customized
presentation to the client.

R&R: Who are your mentors, and how have
they inspired or helped you?

T8: On the radio side they include Frankie
Crocker of WBLS/New York and voice talents
Bumper Morgan and Mitch Faulkner. These three
men are all innovators in their respective fields,
and | have leamed so much from all of them
through direct contact or by studying their cre-
ativity and the quality of the work that they have
produced over many years.

Rick Party

Sizzle Productions

Party started his radio career in his home-
town of Chicago at the age of 15, working at the
radio station of a youth center near his home.
He attended broadcasting school and got his first
professional radio job at WBMS/Wilmington, NC
at the age of 18. His career next took him to
WFXN/Macon, GA and WMGL/Charleston, SC.
His big break came as night jock at WOWI/Nor-
folk, working with a crew that, he says, “put that
station on the map: Tony Richards, Steve
Crumbley, Kandi Eastman and Spice”

Party’s next gig was in Dallas, doing aftemoons
at KIMZ. This is where he first worked with Elroy
Smith, the man who would later bring him to WGCI/
Chicago. First, though, Party did a stint at
WHQT (Hot 105)/Miami when it was
evolving from a Dance outlet to Urban
under PD Keith Isley. In 1992 it was back
home to do nights at WGCI. Four years
later he left to take on aftemoons at WWEE
(V103)/Atlanta for two years. His second
stint at WGCI began in 1998, as pm drive
host.

It was at this time that Party tried his
hand at production and imaging. He
sent a promo off to then-WJLB/Detroit
PD Michael Saunders, and the rest is
history. Gradually, he started to get a

Party and WGCI parted ways, but he
stayed in Chi-town to handle aftemoons
at CHR WKSC (Kiss). Earlier this year
he joined WEDR/Miami for aftemoons.
He also currently works with WBLS/
New York and KATZ/St. Louis, among
other stations.

R&R: What is the current state of production
and imaging on Urban and Hip-Hop radio?

RP: We're finally getting away from being
overproduced. What makes a spot is how cre-
ative itis, not all the bells, whistles and effects. If
a promo can keep a listener interested, if it tells
a story, then it is successful. You don't want a
promo to sound like everything else in your
stopsets. Eddie Bauer [at KPWR/Los Angeles]
is really good at this. Another person whom | think
is successful at this is Mark Driscoll. He's doing
more Rock stations now, but he was the voice at
WUSL (Power 99)/Philadelphia for a long time.

R&R: What qualities have heiped you be-
come successful?

RP: A few years ago the industry started to
change, and programmers were looking for
voices that were more real-sounding. | think |
have that. Deep voices are cool, but more and
more programmers are looking for something a

| litle more natural. When | do production and

imagining, I'm trying to sound like me. If some-
one wants a really deep voice on a drop, | can
do that, too, but, for the most part, that's rare
now.

The other thing that sets me apart is that I'm
still a radio personality working on the air every
day. When I'm on the air | have the Rick Party
sound, and when | do production it's the same.
It's not just a big voice, it's personality. That's
what folks like Vinny Brown at WBLS want.

R&R: Who are your mentors, and how have I

they inspired or helped you?

RP: In production, | have to give props to
Mitch Faulkner and Pat Garrett. With Pat, | love
his whole mechanical sound, because it stands

| out against the backdrop of the station. It cuts

through. it's that old-school sound. With Mitch,
he's the first real black voice to make an impact,
S0 you have to give him props.

Personally, Doug Banks has had a major
impact on my career. | dropped out of high school
as a teenager, and he was the person who con-
vinced me to go back. Earl Boston was another
mentor of mine. He was on WBMX/Chicago
when | was growing up. He gave me the jobs at
WFXN and WMGL. Gino Jones is a mentor in a
way, but more as a peer.

Spiceradio.com

Brooklyn-bom, Boston-bred Spice entered
the music biz as MC Spice. He was the first rap-
per signed to Atlantic Records, by Sylvia Rhone
and Merlin Bob in 1987. Around the same time

| he was hanging out at heritage WILD-AM/Bos-

lot of small-market accounts. In 2001 |

ton, where then-PD Elroy Smith had him doing
rap jingles and drops for the station. He also met
his first wife, Kandi Eastman, there. She was the
station’s midday announcer,

Spice soon had a career making commer-
cials with a hip-hop flair for local promoters and
business owners. He aiso hooked up with Donnie
Wahlberg of New Kids On The Block to write
and produce for Wahlberg's fledgling rapper
brother Marky Mark (Mark Wahlberg). Spice
wrote and produced Mark’s first album, which
included the platinum-seliing single “Good Vibra-
tions.”

www americanradiohictorvy com

Spice moved to Virginia Beacth:, VA to work
at WOWI/Norfolk. He hosted the station's first
hip-hop radio show, Ya Mama'z Rap Sho, with
DJ Law. In 1994 Spice joined WPGC-AM/Wash-
ington as moming talent when the s:ation flipped
to Hip-Hop, working with PD Damon Williams.
In 1998 he joined WUSL/Philadelphia as Cre-
ative Services Director.

Now working full-time at his production, pro-
motion and marketing company, Spiceradio.com,
Spice has WUSL as a client, as well as The
Wendy Williams Show on WBLS/New York (and
her VH1 TV show as well), among others.

R&R: What is the current state of production

and imaging on Urban and Hip-Hop radio?
Spice: A lot of radio station stations that call
| themselves Hip-Hop are still stuck in the day of
| using those big, booming God voices, and that's
not hip-hop. Those may be great voice talents,
but it's not hip-hop. When you are a Hip-Hop sta-
tion, it has to be a total commitment. with all the
elements on-air and off fitting with the lifestyle of
the listener. It's funny: A station can change from
a Rock format to rap, and everyone gets fired
except the voice guy. They continue to use him
even though the station has a totally different

sound, music and listener. It just doesn’t fit.

R&R: What qualities have helped you be-
come successful?

Spice: | know we're all in this to ultimately
make money, but for me it's more. I'm all about
the promotion of my culture, the hip-hop culture,
through the radio. My mission, through
Spiceradio.com, is to properiy promote the mu-
sic, the artists and the history of hip-hop. When
you hire me, you get more than just someone
who has a voice and can edit. | know how to
write promos that make sense and are legit in
the lingo.

R&R: Who are your mentors, and how have
they inspired or helped you?

Spice: Early in my career it was Elroy Smith
and Steve Crumbley. While | was at WILD, Kandi,
Elroy and the production director trere taught
me how to edit. | also remember hearing a spot
by this guy from Boston who had moved to New
York to do production for WRKS — his name
was Jay Dixon — and it was that spot and his
style that inspired me to do this professionally.
While at WOWI, | met Jack Daniels and Bumper
Morgan, who both took time to talk to me and
give me advice. Bumper was the on2 who told
me not to try to change my voice, that being
unique was what would get me noticed in the
long run — and it did.
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| movie drops, wild vojce fracks, original beds, remixes, topical comedy pieces to run in the clear
| or in your production, 10 fully produced joints per wzek (minimum), plus, you'll get hilarious,

daily, fopical stand-up comedy from current urban headliners
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URBAN POWER PLAYAS

THE |

Mixers On The Rise

A Kut above, a Phantom and a Master dominate the top 10

he mix show is prominent

on radio today, as hip-hop ‘
music has taken hold and
taken over. That means that
mix-show DJs have more op- |
portunities to grow at radio. |
Mixers are rising to become |
producers, on-air personali-
ties, MDs and PDs.

With their keen ears for hits and their ability
to communicate with the listening audience, mix-
show DJs have evolved into major players in the
radio world. Valued by labels for their ability to
break records and by programmers who look to
them to find out what's hot before it's hot, here
are the top mixers in the Urban format.

WWPR (Power 105.1)/New York

Born and raised in St. Louis. DJ Kut fell in
love with radio in coliege. at KCFB/St. Louis. He
then worked for his hometown station, KMJM/ |
St. Louis, first as a mixer, and later dabbling in
several areas, including programming and pro-
motions. While building a name for himself on
the radio, he started to also do club mixing.

Vihen the parent company of KMJM bought
crosstown KATZ and flipped it to Hip-Hop, DJ
Kut started to mix there as well. Back at KMJM,
he took on the role of producer for The Quiet
Storm for then-host Doc Wynter. In March 2002
he was invited to come to New York to act as
Mix-3how Coordinator for Clear Channef's Hip-
Hop launch, WWPR (Power 105.1).

R&R: How has the role of mix jock changed
at radio over the past 10 years?

DJ Kut: Today you have to be far more than
just.a mixer, but that was taught to me coming in

“I have the ahility to mix
anything — gospel, stepper,
hip-hop or R&B. How many DJs
can mix gospel and make it
sound right?”

DJ Phantom

the door. That's how it is in radio in general. You
have to be at the station’s disposal at all times.
During the course of my career I've been a mixer,
a board op, a street team member and a pro-
duction person. I've helped in promotions. You
narne it, I've done it.

R&R: What qualities have helped you be-
corme successful?

DJ Kut: | never say no. I'm the go-to guy.
Chuck Atkins, my OM in St, Louis, used to say
that | could run the whole station by myself if |
had to. There are times when the station may
ask you to do something like come in at the last

minute to board op or go out on a van run be- |
cause someone called in sick. | always said yes,
even when | didn't want to. The payoft is that |
will have longevity in this business, and it's what
got me to New Yerk.

R&R: Who are your mentors. and how have |
they inspired or helped you?

DJ Kut: The first person | have to mention
is Doc Wynter. just watching this dude rise up |
from being a Quiet Storm host to programming

“Playing music for the female
listener is key. | always try to
keep them in mind when I'm
mixing and choosing songs.”

BooluMaster

in St. Louis to moving to Jacksonville, where
he grew from MD to PD of two stations. Now
look at him: He's VP/Programming for alff the
Urban properties that Clear Channel owns.
Thatis inspiring. Also. Chuck Atkins, who has
always been ors my side, and Tiffany Green.
She is another inspiration, to see her rise from
intern to programmer. Now she is in Chicago.
Watching how aggressive that girl is, is inspir-
ing.

{ have to mention Déja Vu as well. She has
always been one of those people who would tell |
me, “Go do what you got to do.” I've leamed a |
great deal about discipline from Michael
Saunders. As Mix-Show Coordinator, | have to
manage people, and he has shown me how to
do that and how to deal with the “Hollywood” in
this business — you know, those personalities
who think they are larger than life.

WGCI-FM/Chicago

Phantom’s first gig on the radio was in his
hometown, at top-rated WGCI-FM/Chicago. He
got his on-air shot by winning a DJ contest, where
he was picked over 125 other mixers. The south-
side-born-and-bred Phantom has since been on
the air for three years as one of the WGCI mix
show's team members. He handles the week-
end mix show The A Side and the B Side.

R&R: How has the role of mix jock changed
at radio over the past 10 years?

DJ Phantom: Today we have mix shows to
give the everyday sound of regular-rotation songs
a different twist or new flavor. Due to competi-
tion, radio stations have to have a tighter playlist
now, which can get a little repetitive. A mix show
mixes it up, using those same hit records in a
different, more creative context. Mixers can give
new life to a song that has bumed out, as weli as
break a new record by surrounding it with famil-
iar hits. Also, we do remixes of hot songs, which
is a little different than just mixing. You can cus-
tomize a song by remixing it. You can make it
your own Or your station’s own.

R&R: What qualities have helped you be-
come successful?

DJ Phantom: | have the ability to mix any-
thing — gospel, stepper. hip-hop or R&B. How
many DJs can mix gospel and make it sound
right? I'm versatile. If it has a beat, | can mix it —
even rock. A lot of mix jocks today think it's all
about hip-hop, and they can't mix anything but
that. To me, it's more creative to add in other
styles, and it shows your skills.

R&R: Who are your mentors, and how have
they inspired or helped you?

DJ Phantom: | was fortunate enough to
meet and work closely with Kid Capri over the
tast year. That's like a high school basketball
player meeting and playing with Michael Jor-
dan. We've become pretty good friends, and
he's helped me learn so much more. We talk
and two-way each other, and he's been to my
studio. | have also worked with Steve Maestro,
who, on the local level. is one of the biggest
mixers in Chicago.

BooluMaster
WPWX (Power 921/Chicago

BooluMaster has been spinning in the Chi-
cago area since 1985, first in clubs and at par-
ties, then on the radio. He joined WGCl in August
1999, where he stayed until March 2001. There
he was known for his daily 5Spm Traffic Party Mix.
When crosstown WPWX launched in March 2001
and WGCI Asst. PD/MD Jay Alan moved there to
program, he brought BooluMaster with him, and
BooluMaster is now the magic behind the daily
5pm Power Mix.

R&R: How has the role of mix jock changed
at radio over the past 10 years?

BooluMaster: Here in Chicago it has
changed a great deal. There was really only one
Urban station for the past 10 years, WGCI. Be-
ing on that station, | was basically able to do
whatever | wanted. Now, with alt the competi-
tion, PDs and MDs are much more hands-on
when it comes to mix shows. At WPWX we can
still do our own thing and be creative -— which is
the art of mixing to begin with — but on those
rare occasions when | might go a little too far, |
will get that call from the PD.

R&R: What qualities have helped you be-
come successful?
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WEDR/Miami, is incredible. | met him before
| even hit radio. He's always steered me in
the right direction. I've seen and heard him
adjust to different formats and different mar-
kets. Seeing his hunger for the game pumps
me up. I'm also inspired by Dr. Rev. Johnnie
Coleman, my minister, as well as Dr.Winston
Johnson and Dr. Evelyn Boyd.

“Today you have to he far
more than just a mixer, hut
that was taught to me coming
in the door. That’s how it

is in radio in general.”
DJ Kut

Elroy Smith, the PD at WGCI, showed me
the way in radio. Jay Alan. the PD at WPWX,
inspires me. He left the No. 1 station to start a
station from the ground up, and in only two years
he has accomplished more than most PDs who
have been doing this for years. His hunger to
be better keeps me pushing forward. Finally, |
have to give props to Manny Mohr of Most
Wanted Productions. He's been through it all.
He knows this business like the back of his hand.
He sugarcoats nothing. He's an honest man in
a business full of snakes.

BooluMaster: | know what my
target audience wants. | dig in the
crates. | play a lot of recurrent
music. | also break a great deal of
music, but | always mix the new

stuff with the old, and my audience 1
loves it. | also like to play a wide

variety of music, from hip-hop to 2.
R&B to reggae to house to old 3
school. | like to keep the audience

wondering, “What is he going to 4
play today?” And playing music for 5

the female listener is key. | always
try to keep them in mind when I'm

Mixers On The Rise

DJ Kut, WWPR (Power 105.1)/New York
(Ciear Channel)
0J Phantom, WGCI-FM/Chicago (Clear Channel)
. Boolu Master, WPWX
{Power 92)/Chicago (Crawford)
. Funkregulator, WKYS/Washington (Radio One)
. Cut Creator, KRWP/Houston (Cumulus)
6. Touchtone, WPHI (103.9 The Beat)/Philadelphia

mixing and choosing songs. (| O} .

R&R: Who are your mentors, 7. DJIre, WEDR/Miami (Cox)
and how have they inspired or 8. M. Incognito, WPEG (Power 98)/Charlotte
helped you? (Infinity)

BooluMaster: Rick Party, 9. Rodski, WBLX/Mobile (Cumulus}

whom | worked with at WGCl and 10.

who now handles afternoons at

K-Nyce, WCHH/Charlotte (Radio One)
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39 €D MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.4.6) 727  +191 95418 3 38{1 C l
3 @  NAPPYROOTS Roun'The Globe (Atlantic/ T2 480 AST0B 3 AT | peversin oot S 3 Add:3
48 €D JAGGED EDGE Walked Otta Heaven (Columbia) 699 +289 86236 2  50/5 DMK Where The Hood At? (uf AydersBUME)
43 €D  ERYKAH BADU Oanger..Block On Lock (Motown/Universal 658 +194 69613 2 56/8 Total Plays: 368, Total Stations: 52, Adds: 2
35 @ ISLEY BROTHERS f/RON ISLEY Busted [JreamWorks) 649 +60 43852 3 3710 JUSTIN TIMBERLAKE Still On My Brain (ive)
3 38 R.KELLY I'l Never Leave (ive/ 631 38 78447 10 500 Total Plays: 365, Total Stations: 27, Adds: 0
42 €D  ATL Caling All Girls (Epic) 612 +138 44663 3 4200 KEM Love Calls Motown/Universal
25 40  LUDACRIS Act A Fool (Def Jam South/IDJMG) 603 319 34882 14 510 Total Paye: 307, Total Stations: 22, Adds: 1
40 @ YING YANG TWINS Naggin' (TV7) ‘ 595  +64 41972 3 330 ?:Eaﬂ’?a’;sﬂ%ss'}:m:t:,nfswgﬂ fd':fé
45 (P R KELLY Step In The Name Of Love Wive/ 497 +68 119476 4 20 ) o .
37 43 JOEBUDDENIBUSTARHYMES Fie(Yes, Yos Yall DefJamiD/MG) 487 76 36633 5 a4t | - telusiwfostwd
36 44  THREE 6 MAFIA fiLIL' FLIP Ridin’ Spinners (Loud/Columbia) 486 92 32296 11 220 JACKD 0 ook R Good P S
38 45 R.KELLY f/BIG TIGGER Snake (ive/ 469 75 62571 18 510 Total Plays: 256, Tota Stations: 38, Adds: 35
@ UL KIM fIMISSY ELLIOTT (When Kim Say)... (Queen Bee/Attantic) 430 +211 37604 1 37 SOULIA SUIM [ Pay 4 t (o Lini
@ B2K What A Girl Wants (Epic/ 430 +92 50666 1 91 Total Plays: 210, Total Stations: 13, Adds: 2
a7 48 JAVIER Crazy (Capitol) 419 4 3370 7 30 T00 SHORT f/LIL’ JON Shake That Monkey (Short/Jivel
] 49  JOE BUDDEN Pump It Up (Def Jam/IDJMG) 407 J8 46131 20 43)0 Total Plays: 202, Total Stations: 23, Adds: 19
44 50 LUTHERVANDROSS Oance With My Father (/) 406 39 22534 4 290 " Sungsramked by totalplays
et s i I o et 1o e, o Song i (e g perease npeyers e | | D€tailed station playlists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
§tation. Songs unrepor!ed as adds do not count toward overall total stations playing asong. Mosi Increased Plays lists the songs ymh.the gn"eatest week-to-week increases www.radioandrecords.com.
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average e
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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Black Women in Entertainment ... “a meeting of the minds”
NABFEME
O/

L)

Rolonda Watts
TV Show Host/Actress

Judge Hatchett
Sony Pictures

Lisa Ellis A.J. Johnson Ornetta Barber Helen Little Kenny Gamble
Sr. YP Music Licensing, Actress Consultant, Hidden Beach VP Urban Marketing, CEO Universal Companies;
Sony Music Recordings Warner Distribution Co- Founder Philadelphia

International Records

Kenneth R. Reynolds
CEQ Public Relations

Valerie Simpson Sharon Heyward
Vivian Scott Chew
President,

Time Zone International Y:

Entrepreneurs - Self Made Women & What it takes to run a Successful Entertainment Business
Power of Attorney — Costly Mistakes Artists, Executives & Athleles Make

X

FRIDAY:
Women, Wisdom & Wealth ~ AXA Advisors SATURDAY: =4
Women in Film &TV - Famity Matters -

Soundtracks, Production & the Director's Seat Building a Career while Bullding a Family

q . Wil

nl!emo: Cornection Power Luncheon Mind, Body & Spirit — wmmm T e e

tsms” in the workplace - The Black Woman’s Health Kit Influence Entertairament
Real Life Chralienges for the Woman of Color 5 NS R TG
Single in The City — Ietegiondt FINe oD
Unattached, 8nmatched and on Top! NABFEME Shero Hall of Fame Induction
“She's Got Game” Profile of Excellence Awards Ceremony

Juanita Stephens

CEOD, JS Media Refations SPECIAL GUESTS: Teena Marie, Trin-I1-Tee 5:7, Stephanie Mills, Alyson Williams,

_Regina Cartes, Lady Sax, David Bratton , The Spirit of Praise Choir, Sommare, Aries.

Sheila Hdridge
Co-Founder of LAAAM & Prasident of

August 21 - 24, 2003 RS-

RESERVATIONS: (215) 627-1200 between 9:00 a.m. and 7:00 p.m.

www.WOMENET.org NABFEME Summit hotline: 201-724-9836
Sponsors: PECO Energy G y, AXA-Advisors, AURN, Elektra Entertainment, Verizon, Anheuser-Bush the makers of Bacardi Silver, WPHI and Radio One
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4 - - e ™
R r f,':-' JH o i America’s Best Testing Urban Songs 12 + w Indlcator
3 die e g%iq@ For The Week Ending 8/15/03 Most Added’
% MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be ‘Universal/
Persons Persons Persons )
Atist Title (Label) TW LW Famiarity Burn  12-17 18-24 2534 ASHANTI Rain On Me (Murder (nc/0.IMG)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Ui ) 428 4.08 % % 4.07 ACKAD Neokie Real Good Por oSt/
b ake Ya Tailfeather (Bad Boy/Universal . . 96 15 4.04 | 391 YOUNGBLOODZ fiLIL’ JON Damn! (drists/
50 CENT P..M.P. (Shady/Afermath/interscope) 424 404 7% 28% 4.07 4.05 412 RUBEN STUDDARD Superst U/.
FABOLOUS flTAMIA Into You (Desert StomyElektra/EEG) 420 416 90% 17% 490 414 3.8 gt
BOW WOW Let's Get Down (Columbia/ 412 380 8S% 13% 392 396 3.0 LT LI X
CHINGY Right Thurr (0TP/Capital 407 386 97% 26% 382 384 373 JAVIER Crazy [Capitol)
LIL* KIM /50 CENT Magic Stick (Queen Bee/Atlantic) 406 3.98 99% 41% 3.96 393 4.06 BOW WOW Let’s Get Down /Calumbia/
AALIYAH fITANK Come Over (BlackGround/Universal) 404 3.88 76% 14% 4.07 4,06 4,08 JAGGED EDGE Walked Otta Heaven (Columbia)
MYA My Love Is Like...Whoa (4&M/interscape) 399 393 94% 20% 378 384 358 DMX Where The Hood At? (Ruff Ryders/iDJMG)
PHARRELL t/JAY-Z Frontin® (Star Trak/Anista) 399 3.76 87% 19% 3.97 3.98 3.95 BEYONCE' f/SEAN PAUL Baby Boy (Columtiia)
JAY-Z La-La-La (Excuse Me Again) (Bad Boy/Universal) 398 3.76 80% 14% 3.89 3.89 3.89
JS fee C (DreamWe
TAMIA Officialy Missing You /Elektr/EEG) 383 -  a8% 7% 390 393 357 m:: B:::H{ER;:R:::}SLEY B a——
LUMIDEE Never Leave You - Uh Oah, Uh Goch! (Universall 392 387 93% 33% 377 381 361 L usted (Dresmifr
BEYDNCE' f{JAY-Z Crazy In Love (Columbia/ 389 376 100% 45% 374 377 3.62 Songs ranked by total plays
SEAN PAUL Like Glue (VP/Atiantic) 3.89 3.82 97% 32% 377 373 392 Recu re ‘S
LIL* JDN & THE EASTSIDE BOYZ Get Low (TV7) 388 378 79% 21% 373 3.73 N T nt
MONICA So Gone (J/ 387 3713 92% 31% 3.86 3.89 374 BONE CRUSHER Never Scared /Arista/ 852
GINUWINE [n Those Jeans /£oic/ 3719 377 93% 29% 3.67 N 350 .
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDMG/ 377 372 6%  14% 359 364 340 SERNEAIC S T g%
MARY J. BLIGE Love @ 1st Sight (Getfen) 376 371  82% 16% 380 373 403 JAHEIM Put That Woman First (Divine Mil/Warner Bros) 734
RUBEN STUDDARD Superstar (/) 375 355 67% 14% 381 376 397 HEATHER HEADLEY | Wish Wasn't (RCA/ 676
TYRESE Signs Of Love Makin' () 373 365 69% 16% 3.79 3.84 3.59 FABOI.OI!S Can't Let You Go (Desert Storm/Elektra/EEG) 650
112 fiSUPERCAT Na, Na, Na, Na (Def SoullDJMG) 3.72 = 43% 8% 3.70 3.75 347 50 CENT 21 Questions (Shady/Aftermath/interscope) 633
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG) 368 365 99% 47% 364 3.62 369 BUSTA RHYMES H/MARIAH CAREY | Know What You Want &J) 572
R. KELLY Thoia Thaing //ive/ 366 353 82% 21% 349 3.50 348 . 2 5
NICK CANNON #IB2K Feelin’ Freaky (Nickelodeon/Jive) 366 357 68% 15% 3.42 3.4 334 SNOOP DDGG Beautiful /DWST}'E/PMM}{C&WMI/ 570
YDUNGBLDODZ f/LIL' JON Damn! Arista) 363 354 48% 10% 343 342 344 50 CENT In Da Club (Shady/Aftermathiinterscope) 482
LUDACRIS Act A Fool (Def Jam South/IDJMG) 362 3.68 97% 42%  3.51 3.38 394 LIL’ MO flFABOLOUS 4 Ever (Gold Mind/Elektra/EEG) an
DAVID BANNER fLIL’ FLIP Like A Pimp (Universal) 360 3.51 84% 29% 347 3.40 313 FLOETRY Say Yes [DreamWorks/ 453
JS Ice Cream (DreamWorks/ 334 339 57% 17% 321 3.08 3.72 LIL’ KiM MR, CHEEKS The Jump Off (Cueen Bealindeas/Atiantic/ 408
T.1. 24°s (Grand Hustle/Atlantic/ 330 3.28 51% 18% 3.14 3.14 313 RON ISLEY f/R. KELLY What Would You Do? Dreamiforks) a08
Total sample size is 418 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity JAVZE Miss (Rac-A-Fella/iDJME, 37
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. xnust.a Me 'fs ek J
Sample composition s based on persons 12+. Persons are screend via the Intemet. Once passed, they can take the music test based on the formatimusic preference. | | B KELLY Ignition (fie/ 33
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic | TYRESE How You Gonna Act Like That £} 326
is a registered trademark of RateTheMusic.com. The RTM system, is available for focal radio stations by calling 818-377-5300. RateTheMusic.com data is AALIVAH Miss You (BlackSroundUiniersal 322
\__ provided by Mediabase Research, a division of Premiere Radio Networts. k =)
r N\
Reporters
WAIZ/Atbany, NY* WBOT/Boston, MA* WHXT/Columbia, SC* WJIMZ/Greenville, SC* KKBTA 08 , CA* WUBTMastwille, TN* WBT4Richmond, VA* KATZ/St. Louis, MO*
OM: Miks Morgae PO/MD: Lamar "LBD" Robinsou PO: Cieis Conners OM: Tony Feids S OM: Keith Kawiman PO: Asrwn Maxwel! OM: Chuuck Aling
PO, v o™ Willams eotoce g ioiegd o o8 Dws o P T o Mot et Tt 3
(A0 ERYIAH BADU 9 ASHAT 4 MURPHY LEE 1JERMAINE DUPH| MURPHY LEE GJERMAINE DUPRI 7 LEE YJERMAINE DUPRI
KBCE/Alexandria, LA § T SRR T hedo- e
SM: KrisPowsll WBLKBuffalo, NY A0 WEUPHuntsville, AL* WG2ZB/Louisvitle, KY' WCDXRichmond, VA* ASHANTI
Dersk Moneti s umm oM: ra_-‘:m mmﬂu':m KNOUMew Orleans, LA MD: Baker JAGSEDEDGE
Hokdss L] WFXE/Columbes, GA ool od 27 WSGEDEOGE PO: Lomonds Wiskams ERVIAHBADU "
SM: Asgela Watson 27 700 SHORT 441" JON ERYKAH BADU ASHANT WFUI Louis, MO
KEDG/Alexandria, LA WSSP/Charteston, SC* P et o e e O . i o Eer I g 0UPR1
OMPO: Joy Stevens oM. jea % Ew‘,‘ WILiackson, WS WRXMMacon, s wl‘”ﬂlﬁfﬂoﬂ, VA 2 e
B o | (Beaen | EEEIS [EMSRL. FRES o
T " K %gm s ® B WPHRSyncise, NY*
a VISGHITAM JON WCKX/Columbus, OH* A LT A DUPRY WBLEA :
Iy S i - aren s Sean s oAl WOKXRochestar, NY A et
MD: Ramons Detrnour | WWWZ/Charfeston, SC* Lt WRJH/Jackson, MS' g Rk Homplrr 10 THX RAYHE WD: T
23 oy bt . g g™ o o 2 WINPTampa, FL
- Saan KoMl X e LE K 00 o ALy L
F TS 2 MU L IERMANE OUPRS m WHRKMemptis, TN WWPRNew York, NY* i o] L 1o
MO: Tesha Love wa“mm BGGPP PO Nt Bell g.u:“m WTLZ/Saginaw, MI 18 w0
11 YOG Gomz 000 W0 WIBT/Jacksonvills, FL* APDAMD: Davie. Stos! W0: Mars Melende: POMD; ) 10 ERIEPY LEE LERMAINE DUPR!
gﬂnﬂﬂ“ﬂﬂ OM: Gall Austin 4 100 SHORT LI JON D0 1 m‘&‘suumm OUPRI
. Rt " m:ﬁ':_- T A WBHHMorfolk, VA" Lxsr
" MO- Ooen Cals T ASWT 3 ) 8" MURPHY LEE JERMAINE DUPRI
R T e SOUROR | SRR | st O Rt " dmnacon
1 FIYDAT e P 'WILB/Detroit, Mi . 25 A3 JACK O wmm
" KPRS/Manzas City, MO S e M Jows) Cartec KIMM/Tulsa, 0K
e atarnoom. TR e | Pt o ' WOWMortol, VA" Y- ——— A I
WPRW/Augusta, GA* o -t "8 ARKPHY LEE U RHAE DUPRU - D/PD: Deoy D 200 A e e maAnE Oy
ﬁ':n— B Ay L TN Ao uxo | WNIB/Miami, FL* Wm‘l' H mﬁl'm
No Adds 4 MURPHY LEE VJERMAINE DUPRI QM: Rob Robests 1 ASHANTI SuK
18K . WJN/Dothan, AL KIZAGlleen, TX P0: Dien Semmors 000 .
— 1700 SHORT LA JON o R e Ol Tim Thomas 2 AT L N o iy, 0K ulll‘l'-&“ -.uthl WKYS/Mashington. DC*
™ R o s - g * s wsonenor | 35 SHUe
A w""e"%m&;:. L R B et oo W [ —— pae 's Aokt
1 BEYONCE USEAN PAUL No Adds KRRQ/Lafayetie, LA® %mg?mm ;%g SHORT (UL JON LA WJIKS/Wilmington. DE*
WZFXfFayetteville, NC* e At il — - sy iy MD: Masasi Mesa
T Sy e LA e + i S8 WUSLPhiadeipia, PA il oY
T T WPWChicago, IL* APD: Mike Tach TETTE O e tachon .kf.,"gﬁ.. /11 R rT U Erma OUPR
12 o0 GRRTML O B Meowel lllt%lrm- WOHHLaasing, MI . o
1 ASHAMTY 2 ASHANTI 1 MURPHY LEE VERMAINE DUPRI PO/MO: Brast Johwson POVMD: Rewben
oo 2 NURPHY LEE L/JERMAMNE DUPRI Jh'awﬁ'b? ‘SOJ‘D“M'?" S e R *,
T . TX MURPHY LEE ¢ ERMAINE OUPRI YAFHRYLEE ERAAE wmow". Monitored Reporters
ooy mort. ; . o ON: George Geo' 82 Total Reporters
PO: M Paree WIZFCincinnati, OH WTHG/Gainesvile, FL Wz A P00l Songe|
8 AP Ao ouems 0 g Wik 75, T b ST g, K 8 s s S T
oM No s P;ugm":mm . No Adds PU-Dary et %&M - 71 Total Monitored
WJI2D/Biloxi, Ms® XIPRLittle Rock, AR: . 11 Total Indicator
:g“%mﬂnn S WENZ/Cieveland, DH WIKS/Greenvilie, NC: m ,ur m %"m ™ %F?ﬁm:klﬂl. NC
D S s e Bams O VR PAL 4 b L A oopR AP0 0 ez e Did Not Report, Playlist Frozen (1):
N ! Brvsou o0 e v h-L— WESE/Tupelo, MS .
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R&R asks radio DJs for the hotfest records jumping off that haven't charted yet.

Kut
WWPR (Power 105.1)/New York

Jae Mills' “No, No, No” (Wanna Blow/Warner Bros.): I'm really feel-
ing this. I’'m about to put it in the mix. | like the way they used the reggae
track — it's really creative. He’s on an independent label, but | think
he just got a distribution deal through Warner. | like to find the records
on the indie labels, because they’'re usually out of the box.

Jackie O's “Nookie Real Good” (Poe-Boy/Sobe): Basically, this is
the next Khia “My Neck, My Back,” which gives you an idea what the
song is about. The original name of the song is “P***y,” so they had to
change it for radio. She gets straight to the point.

Ludacris’ “Stand Up” (Def Jam South/IDJMG): This is a real DJ
record — it's like he made it for us. He uses the hook “Hey, DJ, bring
that back,” so most DJs are going to be all over this one. When ! first
heard it, it totally reminded me of “Southern Hospitality”

E-40 f/Clipse’s “Quarterbackin™ (Jive): I've loved E-40 for the long-
est, but | don't think he gets much respect. In New York | think it's be-
cause he's a West Coast rapper. But | hope to change that and bring
a little West Coast flava to the city.

DJ La Rose
KRWP {Power 97.5)/Houston

The Youngbloods f/Lil Jon's “Damn” (So So Def/Arista): It didn’t
move at first, but all of a sudden it really kicked up. Now they movin’
to it in the clubs.

Big Moe’'s “Just a Dog” (Wreck Shop): It's a local Houston artist,
and it's large here. It's more of a down-South type of record, where
he sings. You know, that thuggish R&B. When [ play it in the clubs,
everyone sings along — the men and the women.

Kiotti featuring MC Quay’s “Hooker Hooker” (Wino): This is also
a local artist club-goers love. The club | spin at Friday night draws about
2,500 people. We play it all — from reggae to hip-hop to screw to R&B.
But when | put these three records on, the club goes nuts. With “Hooka
Hooka,” there's a dance that goes with it, and the whole club joins in.
It might not be a record that would go over in New York, but anywhere
down South it will.

| O

|

J-Tweezy
PD, WEMX (Max 94.1), Baton Rouge

ast Tuesday we got a call from Chris

Barry at Dreamworks, who asked,
“How would you like JS to come through
the market? Can you put together some-
thing quick? They’re only available for
Sunday.” Of course we said yes, and my
MD, Kool DJ Supa Mike, and I put our
brains together to come up with an idea.
The artist is rather new, but the song “Ice
Cream” is blowing up here. We came up
with an event called The Max 94.1
Koolin', Sexy Secret Sunday Ice Cream
Social,

On Wednesday we had the station staff
and promo crew combing the streets look-
ing for the 94 sexiest, coolest people in
Baton Rouge. When they found them,
they gave them a free pass to the event.
To get into the event, you had to have the
pass and you had to be dressed in linen.
Some of my jocks didn’t wear linen, and
they almost didn’t get in! The event took
place in a small, intimate venue, with
about 100 listeners attending the exclu-
sive show.

Events like this are important, because
Urban radio often gets a reputation for
being thugged-out and ghetto, and in
some markets that makes it hard to do
events. But with something like this, we
show the softer side and that we can play
in both fields — not just the hip-hop field.
The image helps us in other events we
might want to do down the road.

The same goes for when you start to
play some music that is a little out of the
box. For example, we're playing the
Goapele single, which is nice and smooth.
She picks up where Sade left off. If you
look at our playlist, you can see we're
really progressive in musie. In fact, I chal-
lenge my staff and mixers to bring me the
hottest new music each week. Mike came
to me with Goapele about two months

WEMX/Baton Rouge PD J-Tweezy is ice cream
sandwiched between JS sisters Kim (1) and Kandy
Johnson.

ago, and we started playing the single,
“Closer.”

1 guess it showed up on Mediabase, and
we got a call from her label saying thank
you. They told us we were the first sta-
tion outside of California to play her.
She’s from San Francisco, and KMEL is
all over her album. I actually can’t believe
that more Urban AC programmers
haven't picked up on her yet. I think
that's part of the problem we have in ra-
dio today: PDs don't always have the time
or initiative to find new artists or music
that is out of the box.

We're also not afraid to delve into al-
bum cuts, especially on albums by some
of the bigger artists working for us.
Southern University, one of the oldest
historically black colleges in the country,
is right here in our backyard, and we can
hear what the students are listening to
when they drive around town. If they're
into an album, they're likely familiar with
all the cuts on that album, not just the
single.

We're currently playing seven cuts from
the Beyoncé album. The song from her al-
bum that is really taking off is “Be With
You.” It's kind of a remake of Bootsy
Collins' “T'd Rather Be With You.” For us,
playing album cuts makes us stand out
from the competition, a Rhythmic station
across town. They can’t play stuff like this.

(Urban AC Reporters

Stations and their adds listed alphabetically by market

WWINBaltimore, MD* WZAKCleveland, OH* WDZZFlint, MI* KMJKXansas City, MO
PD: Tion Welts : Kim Jobason PO: Jerud Jackson PO: Greg Love
APOMO: Kaith Ficher 40: Boby Aucsh MO Trey Mickaets
| JEFT MAJORS EH RS No Adds
KQXi/Baton Rouge, LA* WLXC/Columbia, SC* WF y .
POAD : Dong Wisiams L. Pierce, FL
T SMOKE RORF LA | 14 SMORE NORFL M:‘imlf.lamn L L LA®
! ?:%mm | VAN GAEEH %{m .«'?".! o8 %ﬁ( N
, A VIVIAR GREEW ANTHOHY HASL 10%
NAN GREEN FLOETRY AT SOMMERS VRAHSAAN PATTERSON
mumbla. sc* Crafiy
WBHKBirmingham, AL* 13- CALYIM RICARDSOR
>0: Jay Dizon . KVGS/Las Vegas, NV'
e i P e e ore. NE FOND: Jon Rake
VIVIAN GAEEN No Adds
WAGH/Columbus, GA KDKYALittie Rock, AR*
WMGL/Charieston, SC* A KMJQMHouston, TX* ol ooy
prot Ayl MO: €9 Lowis PO: Cart Conses MD: Josmt
10 ANTHONY HAVAL 10X Ho Aads MD. Sam Choice TG
Y VAN GREEN £1hy
| ISLEY BROTHERS LAON SLE
| | Ewwaons
WoAYCharote KENEalas, T KHHTAGS Angeles. CA
PO 70 Sam Vo WTLC/Andianapolis, IN* 3
1 ANTHORY HAILTON ’ PO w w‘::' Ll
T APDMD: Garth Adams
WMXD/Detroit, M1 s
WLOV/Chattanoogz, T PO el Mk )
o MD: Saoka i WioWdackson WS~ KJLH/Los Angeles, CA*
HE Mo Adds 13 AMTHONY HAMLTON POAMD: Auadrae Russel
1 \mlllﬁ[ll RGN ANTHCAY AN, TON
WKz /Chicago, 1l PRUSEagetievite, NC H audfsctzami, FL HREVMacon GA
APOARD: Armande Rivers MD:CoviaPes MO; 1) Srooks POMD: Uia Charies
DLl VIVUAN GREER RKELLY JOHNNE TAYLOR

KJMSMemphis, TN* WYLDNew Orleans, LA*
PO: Dlllhl OM: Carla Boatwer
S, o i
e WRKSNew York, NY
n(mimnl g g\’l‘f::m
O Julle Gelises
No Adds
WIMRMilwaukee. WI*
PO/MD: Laeri Jones
No
WSVYMorfolk, VA
o PO ot Atk
WM ilwaukee, Wi
o Stewar Wm‘a‘unﬁ
OM: Siove.
3 ANTHONY HALR TON
6 VNVIAN GREEN WVKLMNorfolk, VA'
e, o G
PO/MD: Don London
Ho Adds
xpglrnbiu. AL*
MO: Katly Bariow
16 CALVH RCHARDSON
o WCFB/Orlando, FL*
i S
WOaKMashville, TN No Adds
PL/MO: Dosrick Corbet
S ANTHONY HAMILTON
3 VIVAN GRE
WD e, CT HDAS Phiagepia A
ot Schmet PO: Joe Tambwmy
No Adk APO/ND: J» Gamble

—

WFXC/Raleigh, NC* KMJM/SL. Louis, MO*
PO pery %Ig‘dlﬁn
€5 MAJORS > '
WMWLWU
14 VMVAN GREEN
WIKIS/Richmond. VA* EEocRy
¥ : Kevin Gardser
ANTHONY “ASMLYON WIMX/Toledo, OH*
PO: Love
7 £S5 AWELL
VAN GREEN
ANTHONY HAWSLTCK
WVBERoanoke, VA'
e o WL Wahiagim, DC*
VAN GREEN POMT. Davié A. Cuiomce
14 o e RAMILTCN.
LR WINANS.
WLVH/Savannah, GA WMMJ/Washington, DC*
OM: 8rad lm‘n ;lzl:zlrvn b
nnll‘s.kv 1 JEFF MJORS

4 Total Indicator

Note: WWDM/Columbia, SC
moves from Urban to Urban AC.
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T p—— W g me e MOSE Added
1 €D HEATHER HEADLEY | Wish | Wasn't (RCA) 1204 +49 141403 22 3gp | WWvwrradds.com
2 2 LUTHER VANDROSS Dance With My Father £// 1095 54 112841 15 4o | ARTSTTTE LeRE o aes
4 @ KEM Love Calls (Motown/Universa) 1051 +56 111774 29 300 c“::r';gi""“m;’::‘w%';;‘;;m 150 So Defdrste) ::
3 4  JAHEIM Plft.That WOman First {Divine Mil/Warner Bros.) 1028 -18 101464 23 3200 FLOETRY Getting Late (0 m,;,wm s) g
5 6 TAMIA ﬂfflmally MISSIng You fﬂe/(ffﬂ/ffﬁ/ 912 +12 81612 14 35’0 JEFF MAJORS Heard Mv cry (Music One/ b
6 o ARETHA FRANKLIN Onty Thing Missing Is You (Arista) 855 +82 78362 9 4010 JESSE POWELL By The Way (03 4
10 o RUBEN STUDDARD Superstar (J/ 747 +105 59099 10 36/0 DWELE Find A Way (Virgin) 2
7 8  FLOETRY Say Yes (OreamWorks/ 714 A5 70486 28  37jp | ISLEY BROTHERS fIRON ISLEY Busted reamWorks) 2
9 9 JAVIER Crazy (Capital 679 1 844 13 33 ‘;:‘;‘;’;:‘E""'g:::ffm‘m ‘:";:“:E'“;I m"“” :
8 10  KINDRED THE FAMILY SOUL Far Away (Hidden Beach/ 673 -85 77878 23 36/0 LJ Fortunately Cool Joe) 9
n 11 JEFFREY OSBORNE Rest Of Our Lives (/ay0z/Koch) 531 72 41367 16 330 MONICA SoGone &/ 2
13 12 R.KELLY I'll Never Leave (Jive/ 510 -41 51996 16 25/0 VICKIE WINANS Shook (Verity/Jive) 2
12 13 RONISLEY f{R. KELLY What Wouid You Do? (DreamWorks/ 507 -76 50709 26 40{0
14 14 R.KELLY Step In The Name Of Love (five/ 424 42 67530 15 m
17 @  TYRESE Signs Of Love Makin’ L/ 414 +3% 38404 10 1900 Most
18 D  DWELE Find A Way Virgin/ 2 +60 as20 6 262 |IncreasedPlays
16 Q SYLEENA JOHNSON Faithful To You (ive/ 388 +3 33703 1" 260 TomL
| 15 18 VIVIAN GREEN Fanatic (Columbia/ 346 -85 7314 12 220 ARTIST TITLE LABEL(S) INCREASE
19 @  SMOKIE NORFUL ! Need You Now (EM/ Gospel) 33 +41 41364 19 2012 FLOETRY Getting Late {DreamWorks! +17
21 @ CALVIN RICHARDSON Keep On Pushin’ (Hollywood/ 308 +41 25724 5 22]2 RUBEN STUDDARD Superstar 4/ +105
22 € RHIAN BENSON Say How | Feel (DKG) 303 +64 19817 5 26/1 | ARETHAFRANKLIN Oy Thing Missing s You irsta) +82
23 €D MONICA SoGone 1) 276 +37 3230 8 42 m‘i:"F":'wa"" G“";”"“"‘ (Columbia) *::
| 24 @ ISLEY BROTHERS fIRONISLEY Busted (Dreamiurks 268 431 22008 3 232 | e ioecs ,;Vaf;"fw _— s
26 €D BEYONCE flJAY-Z Crazy In Love (Columbia) 222 +34 414 I M RHIAN BENSON Say How | Feel (K6 +54
27 @ LUTHER VANDRGSS f/BEYONCE' Closer | Get To You £/} 191 +5 19501 5 2/0 HEATHER HEADLEY | Wish | Wasn't (RCA/ +49
@  FLOETRY Gettin Late (DreamWorks) 181 +117 26074 1 258 CALVIN RICHARDSON Keep On Pushin’ Hofywood! +4
30 € ANNNESBY Make Me Better (UTR Music Group) 174  +38 6466 4  13jp | SMOKIENORFUL INeed YouNow EAH Gaspe) +H
25 28  ASHANTI Rock Wit U (Awww Baty) (Murder inc./IDJMG) 174 -60 16248 8 60
28 @ DEITRICK HADDON Sinner's Prayer (Verity) 172 +12 10148 5 1710 Most
|20 30 EARTH, WIND & FIRE All in The Way (Kalimba/ 167 -106 8859 17 19j0 P Iaye d Recurren ts
45 Urban AC reporters. Monitored airplay data supplied by Madiabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/3-8/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays s placed TOTAL
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | ARTIST TITLE LABEL(S) PLAYS
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average | BRIAN MCKNIGHT Shoulda, Woulda, Coulda (MotownUniversal) 424
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R&R, Inc. SYLEENA JOHNSON Guess What {ive/ 3718
Ne w & A cti ve VIVIAN GREEN Emotional Rolercoaster Columbia/ 354
TYRESE How You Gonna Act Like That £/ a7
ANTHONY HAMILTON Comin’ From Where I'm From (So So DefiAristal LJ Fortunately (Coo/ Joe/ MUSIQ Dontchange (Def SouliDJMG/ 301
Total Plays: 120, Total Stations: 20, Adds: 19 Total Plays: 71, Total Stations: 11, Adds: 2 JAHEIM Fabulous (Divine Mil/Warner Bros.) 298
J. SOMMERS #/R. PATTERSON What Am | Gonna Do (Gemini/Higher Dctave) DONNIE Cloud 9 (Universall MAXWELL Lifetime (Columbial 243
Total Plays: 102, Total Stations: 16, Adds: 1 Total Plays: 61, Total Stations: 6, Adds: 0 LUTHER VANOROSS Take You Out &/ 235
IMPROMP 2 Mocha Soul (8ig3/ VIVIAN GREEN What Is Love? {Columbia) E. BADU fICOMMON Love Of My Life /Magic Johnson/MCA) 220
Total Plays: 85, Total Stations: 9, Adds: 0 Total Plays: 42, Total Stations: 17, Adds: 16 GERALD LEVERT Funny (Elektra/EEG) M1
| TONY RICH PROJECT Tr_aveling Mone (Compendis) JESSE POWELL By The Way 03/ r - - =
Total Plays: 76, Total Stations: 11, Adds: 0 Total Plays: 34, Total Stations: 13, Adds: 4 | Detailed station playlists for all R&R
| TERENCE TRENT D' ARBY Designated Foo! {Compendia) VICKIE WI.NANS Shook {I_/erily/./ive/ reporters are available on the web at
I Total Plays: 72, Total Stations: 5, Adds: 0 ) | Total Plays._1 3, Total Stations: 3, Adds: 2 l www.radioandrecords.com.

| Songs ranked by total plays

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and 6' Wide

— Weather-resistant

— Durable

P.0. Box 750250 Houston, Texas 77275-0250 .

1"800"231"6074 Tel 713/507-4200 Fax 713f5ﬂ?—4295 ;ﬁmi:‘:\\.:ttl-
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( W
KEAN/Abilene, TX WHWK/Binghamton, NY | WGAR/Cleveland, OH* WKMLF NC* | W WBUL/Lexington, KY* WSMMNashwille, TH* KBULReno, NV* KMPS/Seattie, WA* KOYT/Tucson, A2*
OM: James Cameror DM: Bob Adams PD:Meg Stevens POMD: 20: Judy Eston POME: R arson PD: Lee Logan OM/PD: Tom Jordan SM:Lisa Decker POMD; JetiBaird
POMD: RutyFemardez | PO/APDMO: Ed Walker e D: Dave Pooke APD: Frank Seres APD: 4 Chvisty PD: Becky Brenner Ho Adds

il PD: Jobn Davison { Racg o oesa e ' 1 MD: Chuck MO Tomy Thomas
APD; Sty i 15 |05 o R WVLIGLexington, KY* T (oSt ey
21 K WA 14 ALAN JOXSOH 5 HAMKWLL WS, R : Robert Lindsey KV0O/Tulsa, OK*
7 SRR KRS % PATIVLOLESS KAFf/Flagstaff, AZ 3 MUSON PAGE OM: Robert L WCTY/Mew London, CT n o i
B wsa KCEY/Colorado Springs, CO* | PD: Cvs Halsiead PO: Dale Drian POMO: iy Leha e KRMD/Stweveport, L= | PO/MD: Mo Melis
WOMXAKron, OH* WOXEBirmingham, AL+ | 7O TS Dal APDIMD: Hogh fames WORMHunisvill, AL | MO:Kad Stannon APD; Dave Eider kil PO/MD: James Anthony 1 o
OM/PD: Kevin Mason PO: Tom Hameahan MD: Valerie Harl 10 SUAYER BROWN PD: Wes McShay e VRSN CELED e
APD: Ken Steel . | No Adds & Banenar MD: Dan MeClain KZKXLincoln, NE 0 . WWZD/Tupelo, MS
T BALY CARIGTCH MD: '?'lgwm 7 AAKTRER No Adds B o WNOE/MNew Orleans, LA* | KFRG/Riverside, CA' KXKS/Shreveport, LA Tupel
oy * Bt | {p FO: B lesningg OM: Jim Owen PD: Ray Massie OM: Gary McCoy OM/PD: Rick Stevens
e Sprngs, 00 | APDMD: Caro Tomer APO/MD: Casey Carter : Don Jefirey P; o
WGNA/Albany, NY* PD: Shanmon Stone WFBE/Flint, MI* | WEMSngianapolis, IN* | 3SR, L e I nmons 3 B ot
PO: Buz Brindle D SixFra PD: Copote Colins : O2vid Wood WGHMNorfolk, VA* W
Mﬂ_!}l_lg.ldﬂ 2 IR A Mloanmer KSSNALittle Rock, AR* OMPO: wst VA GNIRY I(NUEllvlerbT':(.
RYANTYLER PD/MO: Chad Heritage: - N ) OMYPOMD: Dave Asherat
LTS | weosiconmia, sc- s § RO e HD: Matk Mekay :;_m“ KSUXSioux Gity. 1A 5 i
XBOUATbuguergue, NM* £0: ian Beols 1 Ve NoAdds fomlicaek | S
PD: Tonany Carrera | M0 Glen Garret WXFUFlorence, AL WMSUJackson, Ms* KNFW/Odessa, TX ._“,‘mzs -
M, Samay e | ¥R POMD; Gary PO: Rick Adams KZLALos Aageles, CA* | PO ohn Moesch = s
i ey o SemEAsI WOV e OM/PD: R.J. Cutis i WYYDRoanake, VA* WBYTSouth Bend, I | | e
L | 20 o Crensian MRS qomr Campos ) FUMD. CeSU eley OWPD: Tom ks
KRST/Albuguerquz, NM* | OM/PD: Dan Westholt | APON: Ban . Zuko KSKS/Fresno, CA* WUSJ/Jackson, MS* 1 e SO KTST/Oklahoma City, OK* | No Adds MD: Lisa Kosh WFRGAlica, NY
PD: John Richards M Peterson OM/PDMD: Tom Freeman P PD: Crash Poteet . OMPDMD: Tom Jacobsen
: Pad Bl . G APDMD: Anfiony Alien e ujho e
WD: Pont Baley causicn g i WBEERochesier, NY* | SeRe s ey
SRR Fslat WAMZ/Louisville, KY* 1 RODMEY ATHAS 17 20 DEC S
| i msmuu DM Dave Symonds 1 ATV IOMISS Yo
KRRV/Alexandria. LA o ;’d“%m“"‘m OH* o o b T/ME: Coyole Calhoun oY Gity, 0K* o SR
- : Dave Cooper Aacksonville, FL* ot .
iy i PO/MD: Gearge Woll KUADJFt Collins, CO* O G st KLLLALubbock, TX muw b n'&ﬁ;sw KDRK/Spokane. WA* KIUGNisalia, CA
. ] PO/MO; Dave Daniels
PD: Mark Callaghan OMYPD: Jay Richard: § DS AATS APD: Bob Castie © YAy SERSUAN
w 0 brian Gary 0: Kelly Greene * RIS WIOXG/Rocktord, IL M0 Toy Troato
. WELWS, A [) i%ﬁ OM/PD: Jesse Garcia 1 GEORGE SIRAII WIRK/W. Palm Beach, FL*
WCTO/Mlentown, PA* | KIZWBaise. 10 WGSQ/Cookeville, TH KXKT/Omaha, NE* HO; Kathy Hess PD: Mitch Makan
\m Malone OM/PO: Rich Summers DM Macy McFly WCKT/FL. Myers, FL* WROO/Jacksomville, FL© | WDEN/Macon, GA PD: Tom Goodwin KIXZ/Spokane, WA M: J R, Jackson
! ORI APDM) Burke PO GJII?( Harison OM: Steve Amari OM: Gail Austin PD: Gerry Marshall MD: l:rlvx Allen XNC mente, CA® OM: Rob Harder &
{ oesta APB:P!IIIFG‘LMB 3 APDMD: Laura Staring s 2 Sa g PO: Paul Neumann d
" s 5 Lok b
T ) WWKADrando, FL* xgmmu SRS
PD: Lance nMII wmmde :;isnn wi PD: Len Shackieford L Sedisron
KENCiAmarilo. TX APD: Jim Wiler | KRYS/Comus christ, Tx* 7o s S MD: Shadow S
PO Tin Buler iy | PO Frank Edwards (DRESTAR TRAGY BYRD WPIOUSpringfield, MA* WACOWaco, TX
APONO: Pavik Ul vk s . WCENSaginaw, MI* PD: Y My QUFDAND. Zack Owen
APO/MO: Pa KHAY/Omand, CA il m P e
! KIAUMasan City, 1A SM: Emie Bingham B < b
KPLDallas, TX* POMD: . POMD: Mark il MO Jessia Tler o o
WWWW/Ann Arbor, M1 WKLB/Boston, MA* PD: Paul Williams 15 oRAt = R ns 10 WA WRAS
b 5 s
PO: Mike Brophey Pl e o KTsiSpringfeld. M0 | wzgMashington, Dg*
gl No Adds KTEXMchllen, TX* KPLMWPaim Springs, CA | WKCQ/Saginaw. Mi Aol OM: Je'!
O Billy Santiago OM: ToodMadker OMPO: Rick Walker Foed o] APOMD: Jon Anthony
WWGRAL Myers, Fi* OM: Ray Michaeis PD: Jolo Centa PD; Al Gordon No Adds ey No Adds
KSCS/Dallas, TX* PD: Mark Philligs mm:cm Cartson APD: Frankie Dee MO: Kory lames
¢ . Mchae g s o [T
PD.'Ted .Sledm MD: Steve Hart e o mmﬁm et on WICO/Salisbury, MD | KSD/SL Louis. MO WOEZWausza, Wi
MD: Chis Hul No Adds e OM: Joe Edwards PD: Mike Wheeler O
e oL e WNWNKalamazoo, I | KRWOMediond. OR depensacals,FL | pymp:E)Fon i i
: John " - K i POMD: K BLAKE SHELIOY o
WendyLym WGNE/Daytona Beach, FL* | WYZB/FL. Walton Beach, FL | PD: P.J. Lacey OM: Keith Lollis m;i}& $ xpesse
WKSF/Asheville. NC A AR PUMO: Jet Davis OM: Scratch Malone APO/MO: Pt 0'Reilly PO: Lany Neal AA WIS, Louis, MD*
SM: Diave Augram [ g M Cin Biske i Lk #0; Greg Mazingo WOVKWhesling, WV
PD: Jell Davis - i Ay WXCLPeoria, IL KKAT/Sall Lake City, UT* | Pp: Russ Schell POMD: Jim Elliot
WOKO/Burlington’ SUSAK ASHTON, o 4 PO
M0: Andy Woods ’ ! Sinoom R . POMD: Oan OM: Bill Betts 0Dy Morara e
No Adds PD: Sleve Pethey WOHK/FL. Wayne, IN ) . WGKXMemphis, TN 18 GFORGE STRAT PO: Edde Haskel 2 41V CURAIRGION
M0; Margot S1. Jobn ' XYGO/Denver, CO* PO/MD: Dean McNeil KBEQ/Kansas City. MO PD: Chip Miler O Jostin Taylor | RS KLUR/Wichita Falis, TX
o POMD: Joel Buke o s T W MM Blesley e | e WaBSSyacuse, N+ | L R Warer
WKH)X/Atlanla. GA* . CEGREE STRRIT 2 VONTGOMERY GENTRY PD: Bob McXay . 4
O oty Gy No Adds . Z?ga::{m ] APOIMD: Catillac Jack mwsanmc.ry UT* | PO:RichLanber .
KSR WOGK/Gainesville, FL SEANASHION No Adds #D; Don Hifion mmsu;cm KFOWichita, KS'
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WPURAlanic Gy, Ny+ | OM: ek Salen KHKUDes Moines. 1A* i) KFKF/Kansas City, MO* ety T o APD/MD: Pal James
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Disen HAKWLLS. R APD/MD: Tory Stevens LE/Phoenix,
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#0:Evan Bitwel R § put, :IDI'RNS/GWMIIB. NE mmmmt N il Keih um;m.npw DWPD/;hhpt;llm %‘:‘:I’YMMI
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No Adds KKCE/Duluth 0. Sogumer § G soan KEEYMinneapalis, MN® | § EE5% o0 No Adds MD: Jay Roberts TRYED
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e ,',‘,;,P:i:,,, Roper wnsm--mn city, N¢ | WAYZHagerstown 0: Jo okt R Burvwane OM; Herb Crows WOXK/Youngstown, OH*
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A Tale Of Two
Country Combos

R&R August 15, 2003

“KTHT is the un-radio station. It’s aimed to
be exactly the opposite of what KILT is.
KTHT is an attack on the high end of KILT’s
cume. We wanted to put bookends around
KILT. They have to piay the middle, which is
not a winning position for them.”

Michael Cruise

Alook at the spring ratings in Greenville, SC and Houston

ny of consolidation’s kinks continue to be ironed
out as it enters its eighth year, but one area still stump-
ing owners, managers and programmers alike is the best
way to run co-owned Country outlets in a market.

This week we'll take a post-spring-
book look at Greenville, SC and
Houston. Both cities have a history
as hotbeds for Country. There have
been few changes in Clear Channel’s
Greenville Country combo of WESC
& WSSL in recent years, but Houston
is another story.

In fall 2002, just days after Infinity
ditched a Country Gold-
oriented format on leg-
endary KIKK-FM for
Smooth Jazz, Cox flipped
its CHR/Rhythmic KTHT
to ”Country Legends 97.1,
Houston’s only home for
the Country legends.” That
story in a moment, but
first, some thoughts from
WESC & WSSL's outgo-
ing PD, Bruce Logan.

Logan Leaves Owning
Top Two Spots

In addition to wearing Regional
VP/Programming stripes for Clear
Channel and serving as OM for the
company’s Greenville cluster, Logan
has been responsible for the day-to-
day programming of WESC & WSSL.
He programmed WSSL for seven
years and took over WESC in May
2001 before beginning his new job as
OM of CC’s Charlutte cluster, includ-
ing Country WKKT, on Aug. 4.

But what a way to leave Green-
ville: In the spring 2003 Arbitron,
WESC wasNo. 112+, moving 8.6-9.5,
while WSSL was No. 2 12+, dropping
slightly, 8.8-8.1. It was the ninth con-
secutive book that either WSSL or
WESC has been No. 1 12+ and the
sixth book of the last nine that WSSL
and WESC have been one-two in the
market, with WSSL leading the way
four times.

By the way, in the other three
books the stations were first and
third, with WSSL No. 1 twice. With
that kind of performance, it seems
only appropriate to conduct an “exit
interview” with Logan.

His word to describe the run the
pair has been on: “Unbelievable.”
Asked why he thinks the two have
been so successful even as other
Country stations have struggled the

€2\

-

Bruce Logan

last few years, Logan says, “The sit-
uation in Greenville is unlike any
other dual-Country situation in
America. First, both WSSL & WESC
are heritage stations. WSSL is the
‘new’ Country station — and it’s
been on for 20 vears. But the key is
that WSSL & WESC took different
paths 20 years ago. Then, when we
had the opportunity to
point WESC in the natu-
ral direction of the leg-
ends, it blossomed.”

But that's not the only
reason the pair dominates
the market. Logan contin-
ues, "We also have two
great morning shows, two
fantastic staffs and
enough sense not to beat
each other up. We contin-
ue to move as one station, instead of
two stations moving in two separate
directions. We program two stations
like they’re one — we just put one
part of the programming on one and
the other part on another.”

Logan adds that there was noth-
ing new and different about either
station’s programming or marketing
during the spring, noting, “There
were no talent changes and no mu-
sic changes.”

One background note: Greenville
was the first city on The Dixie Chicks’
U.S. tour this year, and WSSL was the
lead station. Logan gave numerous
comments to R&R at the time about
the situation and how it was being
handled on WSSL, but he did not
want to rehash it here or to suggest
that the controversy had an impact
on WSSL's ratings.

By the way, as RVPP, Logan is
looking for someone to take over the
WESC & WSSL programming reins.
Making a pitch, he says, “Perhaps
outside of Nashville, I can’t imagine
a better opportunity to program a
Country station than right here in
Greenville. We just signed both
momning shows to new contracts, it's
a great place to live, the staffs are
wonderful, and the stations are on
top. What more could you ask for?”

Until a new PD is found for Green-
ville, Logan will spend two days a

week there and three days a week in
Charlotte. If you have what it takes
to take on stations ranked No. 1 and
No. 2 — whew — send your info to
him at 801 Woodbridge Center Drive,
Charlotte, NC 28217.

The Legends
Lead Houston

One of the spring’s most amazing
stories was the ratings surge experi-
enced by recent Country convert
KTHT/Houston. When Cox ven-
tured into the land of Classic Coun-
try in January, you would have been
laughed out of the format had you
suggested the new station would be-
come Houston’s top 12+ Country
outlet injust its second book. And yet
that is just what it has done.

KTHT debuted in the winter 2003
Arbitron with a 2.5 (17th) and in-
creased to 3.6, good for seventh place,
in the spring. Infinity’s KILT moved
4.2-35 (sixth to eighth) winter-spring,
while KTHT’s Cox sister KKBQ was
off 3.5-3.0 (ninth to 14th) over that pe-
riod. With the monthlies
showing solid gains, the
spring Arbitron obviously
didn’t come as a complete
surprise to Cox/Houston.

Says KTHT PD Micha-
el Cruise, "We watched it
build and did see it com-
ing. But we also didn’t |
want to count our chick-
ens before they were
hatched. We had a decent debut, and
it was nice to see it continue to build.
But we were thrilled to see it up as
much as it was. The real key to the
numbers is the strength of the com-
bo it represents. We sell the two in
combo, so they’re going to be a real
revenue powerhouse.”

Cruise admits there was another
sweet aspectto KTHT s rise. “The last
couple of months we listened to In-
finity tell every client that KTHT had
no signal,” he says. “They were on
the street telling advertisers they
shouldn’t buy us and not to worry
about us, so we now feel very vindi-
cated.”

\

A Surprise Among
Younger Demos

Even more surprising than
KTHT's 12+ numbers in only its sec-
ond book are its strong shares across
the board. Citing the spring Arbitron
figures, Cruise points out, “While

Michael Cruise

KTHT’s biggest band of support
clearly comes from 35+, it did very
well 18-34. KKBQ had a 3.1, KTHT a
2.3 and KILT a 2.2 [in that demo].
That's astounding for a 35+targeted
station.”

In the key dayparts, Cruise says
KTHT led afternoon drive in adults
25-54 with a 4.0; KI.T had a 3.6 and
KKBQ a3.3. Inmoming drive, Cruise
says KILT’s Hudson & Harrigan led
the way with a 4.2 among adults 25-
54, where KKBQ's Q Morning Zoo
had a 3.0, and KTHT got a 2.6 with
Tubby in the moming,

Asked why he thinks KTHT did so
well with theunder-35 crowd, Cruise
explains, “With any new station there
is a little additional curiosity and
sampling.” But even with that said,
he’s quick to point out that it doesn’t
mean the numbers are a fluke.
“While it's true a new station has a
bit of a honeymoon period, that
would have come in the winter
book,” he says. “This is definitely a
real radio station. Even if we got a lit-
tle kiss from additional sampling, the
fact that KTHT trended up and
looked so good in our second book
gives us a great feeling
about the future of the sta-
tion.”
| KTHT’soverall strength
| in the ratings raises the
question of whether it
hurt sister KKBQ more
than its intended target,
KILT. After all, KTHT,
with its 35+ target, was
designed to take KILT’s
upper demos while KKBQ remained
focused on the younger demos. Has
the plan backfired? “Not really,”
Cruise says. “Again, you must re-
member this is about combo selling.
And the KKBQ-KTHT 25-54 combo
isa 6.7 against KILT’s 3.7.

“When you commit to that mind-
set, you know there will be times
whenoneis up and the other is down,
and vice versa. This is very much like
when I was at KASE & KVET/Aus-
tin. They’d swap shares all the time.
But we're able to present a larger au-
dience across a lot of demos with the
combo sell of these two stations.

“We have seen KTHT borrowing
a little from all the Country stations
here, and KILT has taken a TSL hit
from it. But the best part of what
we've seen is that we grew the Coun-
try pie in Houston. Country shares
are up since we signed on KTHT on
Jan. 2, People are coming back to
Country radio in Houston.”
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Cruise says KKBQ wasn’t tweaked
atall in preparation for — or after —
KTHT's debut. He explains, “"KKBQ
has its own strategy. It performs very
well 18-34. We saw no reason to
change it just because we were put-
ting on a 35+ Country station. KTHT
is an attack on the high end of KILT’s
cume. We wanted to put bookends
around KILT. It can’t move younger,
and it can‘t out-legend Country Leg-
ends. They have to plav the middle,
which is not a winning position for
them.”

No Marketing, One Jock

As for how KTHT got the numbers
it did, get ready for a mild surprise
— and a huge shock. {In fact, you
might want to cut out this section
before your air talent reads it.)

First, KTHT's spring marketing ef-
fort was minimal. Cruise says it put
up a handful of billboards but did no
TV and no big contests.

And, with the exception of Tubby
in the morning, KTHT had no per-
sonalities. Still doesn’t. No voice-
tracking, no nothing. After Tubby, it's
only music and sweepers. “That
makes sense,” explains Cruise.
“KTHT is the un-radio station. It’s
aimed to be exactly the opposite of
what KILT is.

“We play about 12 songs an hour
in morning drive, and then it's wall-
to-wall music from 10am-5am. The
talk is limited to brief news updates,
traffic and weather. KILT plays a ton
of commercials, the DJs talk and talk,
and it runs long-form newscasts in
afternoon drive. It plays 19 or 20
commercials on top of five or six min-
utes of talk. There are some hours
where half of what they do is non-
music.”

Next week we'll continue our look
behind the spring Arbitrons with a
peek at the numbers in Charleston,
SC, where WNKT made a big leap;
Chattanooga, TN, where WUSY
soared almost 40%; and a view of
Houston from the other side of the
rodeo.

TALK BACK TO R&R!

Do you have questions,
comments

or feedback regarding
this column

or other issues?
Call me at 615-244-8822
or e-mail:
ThefforFadivandrecos.com
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The biggest stars in country music keep turning ug on Amerlcan Country Countdown
with Bob Kingsley. They know that from international ports to the heartland of A'nenca, %
Bob's fans span the globe. And, where there are country music fans there are ratmgs
Turn up your AQH...join ACC this weekend for the Countdown to #1

Kﬂcs @WEHNDRKS
america listens to country
PRODUCTIONS -

WITH BOB KINGSLEY Reserve Market Exclusivity today by calling

Robin Rhodes at 972-448-3376 or Shawn Studer at 817-599-4099, x2238

www.acctop40.com
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NASHVILLE

New Label Offers

Artists Equity

Industry vet Mike Kraski forging
balanced business model

]
l'f istorically speaking, recorded-music companies
have a well documented reputation for taking advan-
tage of the artists and musicians who create their prod-
ucts. While the most egregious manipulations are
largely a thing of the past, antipathy between artists
and record companies continues to this day. Much of
the conflict is bound up in lengthy and confusing con-
tracts, complicated royalty structures and the pro-
nounced lack of leverage most artists wield in their

dealings with labels.

Major labels have made some
strides toward appeasement, most no-
tably BMG's efforts to create more
transparent royalty accounting, but,
for the most part, labels
have been slow to change.
Which leaves it to indepen-
dent companies to push
ahead with innovative, art-
ist-friendly approaches
that could be precursors of
a new paradigm in the in-
dustry. One such label is |
Equity Records, a private-
ly funded partnership be-
tween longtime Sony exec
Mike Kraski, veteran artist manager
Jim Morey, business manager Charles
Sussman and recording artist Clint
Black. R&R spoke with Kraski about
the label’s plans for a more equitable
relationship with its artists.

Turned On Its Ear

“It’s a true, honest-to-God partner-
ship,” Kraski says. “Artists get own-
ership in everything they create. They
get paid from the first unit sold.”

Exec. VP/GM of Sony Music Nash-
ville until a restructuring in May,
Kraski brings 27 years of industry ex-
perience to Equity’s helm, as well as
an intimate understanding of the ma-
jor-label system’s shortcomings. He
hinted as much in the press release
announcing the new entity. “We have
the ability tobe flexible and agile,” he
stated, “because we are autonomous
and local. If we don't like the answer
to a question, we can change the an-
swer. We can make it right and fair for
everyone.”

Wasting no time in rejecting those
industry conventions that artists find
most objectionable, Equity has sworn
off “controlled composition” clauses.
Such contract provisions allow labels
to pay artists who write their own
material a reduced songwriting roy-

Mike Kraski

alty vs. what outside writers receive.
“Controlled compositions will be paid
ata full rate instead of a three-quarter
rate,” Kraski says unequivocally.
Further, Equity is scrap-
ping the points-based roy-
alty system that is an in-
dustry standard but that is
seen by many in the artist
camp as little more thanan
accounting shell game.
“Artists will be paid on a
dollars-per-unit-sold ba-
| sis,” Kraski explains. “For
every record sold, they’ll
receive a hard dollar
amount. Shouldn't that be what it's
about anyway?” He adds, "It will be
a much smaller contract.”

Partnership Goes
Both Ways

Perhaps the best news for artists
signing with Equity is the fact that
they will retain ownership of their
master recordings. But for all the ways
the scales are tipped in their favor, art-
ists will have to reciprocate. First and
foremost, they will not be the benefi-
ciaries of fat recording advances.

“They're responsible for the fin-
ished product in one way, shape or
form, whether they bring it
to us or whether we work
it out with them,” Kraski
says. "Each deal is going to
be different, because each
artist's economic state will
vary. We're going to have
to figure out ways to help
those who can’t fund it
themselves, but since it is
ultimately their work and
they will have complete
ownership of that work, logically the
artist should bear that financial re-
sponsibility.”

There are other trade-offs as well.
Kraski says, " Artists are going to in-

lint Black

vest us in parts of their business in
order to makeita very fluid, function-
al working relationship instead of
having the breakdowns where agen-
dasdiverge.” Asked if that
means artists will assign to
Equity a portion of their
publishing, touring or |
merchandise income,
Kraski replies, “Every-
thing is up for discussion,
and it's just going to vary |
a lot by artist. I can't tell
you, ‘Here’s my formula,’
because it would be pro-
prietary if I had it, and,
candidly, I don't.

“What I'm going to do is look for
people who want to be true partners.
We'll sit down, put everything on the
table and figure out how to invest in
one another so Equity ends up being
a career-development company for
the act every single day instead of be-
ing someone who's there to help pro-

~quity

Records

mote an artist’s record whenever they
have one. That way they get the full
benefit of the organization instead of
a partial benefit. That's how you
change the math and make one and
one equal three.”

Music Matters

Kraski laughs when queried about
the tenor his roster will
take and says, “I'd likeitto
be full of really big hit
acts.” He says there’s no
blueprint other than a fo-
cus on great country music,
“It's not about having so
#¥! many men, SO many wom-
en, a group, a duo, a little
| pop country, a little tradi-

tional,” he explains. “I

want artists and music that
excite me. I won't be saying, ‘Well, I
don’t know if that gets on radio.’ I
want to experience the sheer joy of
hearing great music from great artists.

“And what better way to start than
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Charles Sussman

Nashville.

SUCCESS EQUATION equity Records partners (I-r) Jim Morey, Mike
Kraski, Clint Black and Charles Sussman unveil the company logo at the press
conference announcing the label's formation. Black performed new material
likely to be featured on his upcoming Equity Records album during the highly
attended event at the Gaylord Entertainment Center's Jack Daniels Club in

with Clint Black as our very first act?
The guy represents everything we're
looking for. He knows exactly who he
is as an artist, always has and always
will. He's just a prolific and
brilliant creative force.”

Black’s first Equity sin-
gle will ship to radio in Oc-
tober, with an album slat-
ed for February. “Of the
handful of roughs Clint
has played for me, there
were two legitimate career-
song first singles in the
batch,” Kraski says. “That
makes me joyous.”

Kraski anticipates a fairly conven-
tional approach to radio but isn't op-
posed to bending some of the rules.
“Obviously, our first focus will be on
the reporting panel, because that's
how you win and lose at mainstream
Country radio,” he says. “As we
grow and develop and get our feet
under us, I certainly want to take a
more aggressive look at
secondary and tertiary
markets. And I have a vi-
sion for making the best
use of other formats as
well, including Americana
and Triple A.”

Assembling a promo-
tion team is the first order
of business, beginning
with the department head
Kraski hopes to have in
place soon. He says, “I'm looking to
hire someone who understands how
it works today and has a vision for
how it needs to work moving for-
ward.

“As of now, | have the head count
and money for a full promotion staff,
which will include a VP, national di-
rector, five regionals and a coordina-
tor. If the head of promotion envisions
utilizing those people in a different
way, like maybe dedicating them to
groups, I'm certainly open to that.
That's really their call.”

No Time To Waste

Only two months out on a first sin-
gle, Equity should take shape quick-
ly. Kraski expects the promotion team
to be assembled by early September
and hopes to have a distribution deal
done in the same time frame. “I'm in
negotiations with a number of com-
panies, and they all have different
strengths,” he says. “We'll have great
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Jim Morey

“For every record
sold, artists will
receive a hard
dollar amount.
Shouldn’t that be
what it’s about

anyway?”

distribution. I've had the benefit of
feedback from all the major accounts
as they graded the distribution com-
panies, so I'm close.”

As for the rest of the staff, he won't
be pinned down. “On the
one hand, I want to keep
my staffing down, because
low overhead is a compet-
itive advantage,” he says.
“l want to maintain that as
long as ] can, butnot to the
point that it has a negative
impactonany of theartists
or their music. We'll have
to find a balance and grow
as needed to support the
size of the roster. The quality of art-
ists coming to me is really going to
dictate how quickly the company
grows.”

Qutside of promotion and A&R,
Equity will outsource most functions.
“For two reasons,” Kraski says. “One,
it gives me an opportunity to sample
the talent in all these different disci-
plines. And secondly, because of our
unique model, some of the job de-
scriptions are going to evolve and
change as we go. I want to make sure
I'm not pigeonholing by doing quick
hires. I want to take it a little slow in
the first year. I've donea lot of this my-
self, I can continue to in the meantime,
and what I can’t handle, I'll out-
source.”

This fiscally conservative approach,
combined with an artist-friendly cul-
ture, is aimed at fostering the kind of
great music that transcends business
models. “If you bet on great,” Kraski
says, “it's hard to lose.”


www.americanradiohistory.com

-‘h“ -—'*-"'"a.f ‘%‘-___-.‘__:_'-"f\ ®
/ﬁ‘_.{e 5

“I LOVE THIS BAR" °

The first single from
The first strike from I J@)B‘ if. the incredible new album

~. In stores
SHOCK ‘N YAU- * "‘EI'I.!JL—I_I" 'November 4th

Adds/Impact 8/18

CMA NOMINATIONS

Entertainer of the Year
Male Vocalist of the Year
Album of the Year - Unleashed
Song of the Year — Beer For My Horses
Single of the Year — Beer For My Horses
Video of the Year — Beer For My Horses
Vocal Event of the Year — Beer For My Horses

"' ]
Man, that's a lot of beer! : We Believe in Toby Keith! M

www.tobykeith.com » www., dtean\worksnashvﬂle com
2003 SKG Music Nashville LLC dia Nashuille.
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COUNTRY TOP 50 INDICATOR

August 15, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
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ARTIST TITLE LABEL(S)

TOTAL
POINTS

A.JACKSON AND J. BUFFETT It's Five O'Clock Somewhere /4rista) 3634

KENNY CHESNEY No Shoes, No Shirt, No... BN/
SHANIA TWAIN Forever And For Always (Mercury/
BRAD PAISLEY Celebrity /Arista)

DIERKS BENTLEY What Was | Thinkin'? /(Capitol/
TIM MCGRAW Real Good Man (Curb/

BRIAN MCCOMAS 99.9% Sure {Never...} {Lyric Street/

BROOKS & DUNN Red Dirt Road /Arista/
TRACE ADKINS Then They Do /Capitoll

BUDDY JEWELL Help Pour Out The Rain {Lacey’s Song) (Columbial

MARTINA MCBRIDE This One's For The Girls /RCA/
KEITH URBAN Who Wouldn't Wanna Be Me /Capitol

JOE NICHOLS She Only Smokes When She Drinks (Universal South/

CLAY WALKER A Few Questions /AC4/

GARY ALLAN Tough Little Boys (MC4)

RASCAL FLATTS | Melt /Lyric Street/

SARA EVANS Backseat Of A Greyhound Bus /RCA/
PAT GREEN Wave On Wave (Republic/Universal South/
PATTY LOVELESS Lovin’ All Night /Epic/

EMERSON DRIVE Only God {Could Stop Me...} [DreamWorks/

CHRIS CAGLE Chicks Dig It [Capitol)
WYNONNA What The World Needs /Asylum/Curly)

BILLY CURRINGTON Walk A Little Straighter (Mercury/

DARRYL WORLEY Tennessee River Run (OreamWorks/
RUSHLOW | Can't Be Your Friend /Lyric Street/
DIAMOND RIO Wrinkles fArista/

BLAKE SHELTON Playboys Of The Southwestem World (Warner Bros.)

RACHEL PROCTOR Days Like This /88/4/
GEORGE STRAIT Cowboys Like Us /MC4/
MONTGOMERY GENTRY Hell Yeah (Columbia/
RODNEY ATKINS Honesty {(Write Me A List) [Curly/
MARK WILLS And The Crowd Goes Wild (Mercury)

ASHLEY GEARING Can You Hear Me When 1 Talk To You? L yric Street/

SHERRIE AUSTIN Streets Of Heaven (C4/58R/
JO DEE MESSINA | Wish [Curti

MARTY STUART [f There Ain't There Qught’a Be (Columbia)

TRACY BYRD Drinkin’ Bone /ACA/)
LDNESTAR Walking In Memphis (BNA4/
JAMIE O'NEAL Every Little Thing (Mercury/

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks)

PHIL VASSAR Ultimate Love /4ristal

RICK TREVINO In My Dreams /Warner Bros.)
JOSH TURNER Long Black Train /MCA/

RANDY TRAVIS Pray For The Fish (Warner Bros.)
REBECCA LYNN HOWARD What A Shame (MCA/
JENNIFER HANSON Half A Heart Tattoo /Capitol)
JESSICA ANDREWS Good Time /DreamWorks/

TRAVIS TRITT Lonesome, On’ry And Mean (RCA/Columbia)

DERIC RUTTAN When You Come Around /Lyric Street/
CRAIG MORGAN Every Friday Afternoon /88A/
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+41
+34
+10
-140
+204
+59

-190
+39
+110
+49
+115
+70
+73
+29
+221
-116
+69
+126
+37
+72
-619
+138
+47
+63
+66
+47
+49
+310
+82
+37
+197
+11
+90
+48
+21
+122
+138
-309
+12
-88
+21
-10
+32
+17
+61
+15
-7
+9
+46

75 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/3 - Saturday 8/9.

© 2003 Radio & Records.
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www.rrindicator.com |
TOTAUD. - AUO.  WEEKS  TOTAL [
o) i N ADDS | st Te LABEL(S) ADDS
64728 482 9 7510 | oropar STRANT Cowboys Like Us MCA) %
62444 330 13 75/0| TRACY BYRD Drinkin' Bone /RCA/ 15 |
59430 374 13 74/1| MARKWILLS And The Crowd Goes Wid (Mercury/ 13
DI TIRE RE lcledimin
dal Ittle Straignter (Mercurys
58170 4655 17 T4I0) juuury wAYNE | Love You This Much (reamiarks) 6
85201 1475 12 75/0 | RASCAL FLATTS | Melt dyric Street! 5
54052 355 24  75/0 | PATTYLOVELESS Lovin' All Night /Epic) 5|
R e e
treets leaven
51607 1007 28 730 | 0 pee MESSINA | Wish (Curt) 5
50475 2407 12 7510 | cRA)G MORGAN Every Friday Afternoon (BBR/ 5
43003 912 9 75/0| SAWYERBROWN 1% Be Around yric Streey 5
42038 2552 9 75(0
39524 1518 17 7500
38719 1252 15 7200
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8171 1827 8 6812 -
Increased Points
28892 13431 14 520 TomaL
26363 3162 15 6506 | anmsr e wases INCRERSE
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D) ke S0 e ettt o e
R What Was | Thinkin'? (Capit +
18880 917 5 56M1 | \\opK WALLS And The Crowd Goes Wid (Mercury/ +250
19391 1286 7 5415 |QNESTAR Walking In Memphis (BNA/ +181
18796 1551 10 49/2 | BILLY CURRINGTON Walk A Little Straighter Mercury) ~ +164
12329 6540 2 48/26 | PATTY LOVELESS I.IJvin'AlllNigh; {Epic/ +160
TRACY BYRD Orinkin’ Bone /ACA +157
13253 1852 4 33111 b oy JEWELL Help Pour Out The Rain.. Columbial 3 |
12859 633 7 3718 yEmy URBAN Who Wouldn't Wanna Be Me (Capita) +136
11863 4316 2 4513
1623 193 8 3201
1277 27178 8 375
11733 1622 4 365
8812 533 5 302
8690 2756 2 3815
8763 3745 3 309
7281 6405 12 281
7488 268 5 2801
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s w2 s o |I¥CreasedpPlays o
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6618 541 3 222 ‘
IR (e il
elt (Lyric Streel +
5421 1239 3 Z513| gypps BENTLEY What Was | Thinkin'? (Capital +208
5077 208 4 233 | MARKWILLS And The Crowd Goes Wid (Mercury/ +197 |
5205 -140 4  19/0 | BILLY CURRINGTON Walk A Little Straighter Mercury/ +138
IS DS e o .
ovin' All Night £picy +126 |
418 1391 2 2005 ypacy BYRD Drinkin Bone RCA/ 122
KEITH URBAN Who Wouldn't Wanna Be Me {Capital) +115 !
BUDDY JEWELL Help Pour Out The Rain... (Coumbial +110

REPORTING STATION PLAYLIS

NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:

www.radioandrecords.com
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66 / COUNTRY CALLOUT AMERICA. sy @Buliseye

v
"« EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 15, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 21-27.
TOTAL
ARTIST Title (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN | CALLOUT AMERICA»
ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Aristy)  40.0%  71.4% 19.7% 97.4% i 26% | HOT SCORES
BROOKS & DUNN Red Dirt Road (Arista) 389%  72.0% 23.1% 1000%  23%  2.6%
SHANIA TWAIN Forever And For Always (Mercury) 34.0% 70.3% 20.8% 98.3% 4.6% 2.6% assword of the Week: Catino.
KENNY CHESNEY No Shoes, No Shirt, No... (V4 306%  64.3% 24.6% 97.4% 8.0%  2.6% | Question of the Week: Think about your
. radio listening over the last few weeks.
TRACE ADKINS Then They Do (Capita) 26.3%  52.9% 30.9% 95.1% 86%  2.9% | Have you tried a new station in your city
BRIAN MCCOMAS 99.9% Sure (Never...} fLyric Street) 26.3% 54.6% 30.0% 95.4% 7.1%  3.7% | and listened again at another date based
. on that experience? Did you listen for
CLAY WALKER A Few Questions (RCA/ 25.7% 59.4% 3.1% 93.1% 2.3% 0.3% | more than an hour? Why did 1o listen to
BRAD PAISLEY Celebrity (Arista) 25.4%  626% 25.7% 98.9% 6.0%  4.6% | thatstation for the firsttime? Was t..
* a television commercial
BUDDY JEWELL Help Pour Qut The Rain (Lacey’s Song} {Columbia/ 23.7% 56.3% 30.6% 91.7% 4.0% 0.9% » friend’s recommendation
TIM MCGRAW Real Good Man (Curt) 23.1%  506%  32.0%  96.3% 13.1%  06% | ;lsthuningannd
SARA EVANS Backseat Of A Greyhound Bus (RCA/ .7%  56.0% 30.9% 96.9% 1% 2.3% » gotan invitation in the mail
DIERKS BENTLEY What Was | Thinkin'? (Capital) 206%  52.0% 35.4% 95.1% 66%  1.1% | Total . N
BILLY CURRINGTON Walk A Little Straighter (Mercury) 200%  477%  297%  894%  100%  20% | .y enedionewstation 7
JOE NICHOLS She Only Smokes When She Drinks (Universal South) 200%  51.1% 33.1% 97.7% 111%  23% | ° ggmmenuiago%:‘y%
SHERRIE AUSTIN Streets Of Heaven (C4/B8) 174%  457%  289%  B7.1%  10.9%  17% | g
GARY ALLAN Tough Little Boys (MCA/ 17.4% 43.4% 29.1% 87.1% 11.4%  3.1% | * Mailinvitation: 1%
WYNONNA What The World Needs (Asylum/Curb) 17%  54.9% 28.6% 95.1% 103%  14% "‘H A T
* Have listened to new station: 74%
BLAKE SHELTON Playboys 0f The Southwestern World (Warner Bros.) 13.0%  414% 29.7% 81.4% 8.9%  14% | »TVcommercial: 3°
. * Recommendation: 13°,
RASCAL FLATTS | Melt (Lyric Street) 129%  36.0% 29.4% 83.4% 160%  20% [ 7
RUSHLOW | Can't Be Your Friend (Lyric Street/ 126%  49.7% 32.9% 91.1% 74% 1% | - Billboard: 6"
EMERSON DRIVE Only God (Could Stop Me...) (reamWarks) 123%  403%  314% 84.3% 10.0%  2.6% ;ZM“' nvitation: 0%
DARRYL WORLEY Tennessee River Run (OreamWorks/ 12.0% 33.4% 29.4% 17.1% 10.6% 3.7% » Have listened to new station: 72%
JO DEE MESSINA | Wish (Curby 120%  394%  28.0% 80.0% 9.7%  2.9% | °TVcommercial 2%
» Recommendation: 15"«
FAITH HILL You're Still Here (Warner Bros.) 12.0% 35.1% 21.7% 87.1% 209% 3.4% » Tuning around: 6§%
MONTGOMERY GENTRY Hell Yeah (Columbia/ 114%  340%  260% 79.7% 4% 28% | Bl
PATTY LOVELESS Lovin' All Night (Epic/ 106%  38.3% 32.9% 86.9% 134%  23% | e '
SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 10.0% 32.0% 32.6% 76.0% 106% 0.9% * Have listened to new station: 69"
JOSH TURNER Long Black Train (MC4) 94%  308%  31.1%  T60%  123% L% | L poenmemant
MARTINA MCBRIDE This One's For The Girls (CA/ 9.4% 38.6% 31.4% 84.6% 120% 26% | ° ; uring Zn;gnd: o
KEITH URBAN Who Wouldn't Wanna Be Me (Capita) 9.1%  363%  366%  829% BO%  20% | .ol imeitation: 57
RODNEY ATKINS Honesty (Write Me A List) {Curty 8.6% 30.9% 31.7% 79.1% 9.1%  14% | Female
RACHEL PROCTOR Days Like This /8N4 11%  408%  389%  886%  83% 0% | llvelsenedionewsiton 7
JAMIE O'NEAL Every Little Thing Mercury) 1.1% 33.1% 31.7% 82.0% 15.1%  2.0% | » Recommendation: 16%
CHRIS CAGLE Chicks Dig it (Capital 6.9% 317%  36.3% 80.0% 9.1%  2.9% | | peamund 0%
PAT GREEN Wave On Wave (Republic/Universal South) 6.3% 24.9% 33.4% 72.9% 129%  1.7% |+ Mail invitation: 0%

Total sampie size is 400 persons weekly with a +/- £% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One
Of My Favorites b) I Like It ¢) It's Okay..Just So-So d) I Don't Like It ¢) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on
R&R's Country airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The
sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-54 demos. The sample is baianced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market
selection is determined by Builseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield. MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa,
Nashville, Chattanooga, Mobile, AL, Charleston, SC. Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth,
Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver,

Extend your on-air image!

Quick SET

- Dress up your events - Durable Construction
- Maximum Portability - Set up in 30 seconds

Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USAe (260) 459-1286

Inventory Reduction Sale!

Save $100

“Thanks. We love using the QuickSETs.
Send us another one!”
— Radio One/Columbus
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d N
America’s Best Testing Country Songs 12 + New & Active W
For The Week Ending 8/15/03 | I
Persons Women  Men ‘ )
Artist Title (Label) TW LW Familiarity Burn 25-54 25-54 25-54 DUSTY DRAKE Smaller Pieces (Warner Bros.
= Total Plays: 220, Total Stations: 32, Adds: 3
ALAN JACKSON AND JIMMY BUFFETT It's Five 0'Clock Somewhere /drista)  4.30  4.27 98% 23% 449 4.46 459 ‘
DIERKS BENTLEY What Was 1 Thinkin'? /Capitol/ 425 434 94% 19% 421 431 3.86
LONESTAR My Front Porch Looking In /BVA/ 420 432 100% 3% 427 4.31 415 |
BROOKS & DUNN Red Dirt Road (Arista/ 418 4.29 99% 25% 433 429 4.42 ‘ RYAN TYLER Run, Run, Rur} {Arista)
CLAY WALKER A Few Questions (RCA/ 418 426  88% 12% 411 412 409 Tatal Plays: 209, Total Stations: 46, Adds: §
BRAD PAISLEY Celebrity (Arista) 417 422 99% 3% 424 4.15 453
KENNY CHESNEY No Shoes, No Shirt, No... (BVA/ 416 421 100% 2% 422 419 433
RASCAL FLATTS | Melt {Lyric Street/ 416 41 84% 13% 417 4.32 3.72 | JIMMY WAYNE [ Love You This Much [BreamWorks/
GARY ALLAN Tough Little Boys /MCA/ 416 428 76% 8% 413 428 381 | | Total plays: 201, Tatal Stations: 47, Adds: 19
TIM MCGRAW Real Good Man (Curb/ 414 408 96% 18% 4.18 4.30 3.82
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/ a1 41 84% 10% 4.08 4.16 385 |
BRIAN MCCOMAS 99.9% Sure INever...) {Lyric Street/ 408 4.15 97% 27% 4.08 414 3.89 \
BUDDY JEWELL Help Pour Out The Rain (Lacey's Song} (Columbia/ 407 421 94% 24% 416 421 403 JEFF CARSON I Can Only Imagine (Asylum/Curt)
BLAKE SHELTON Playhays Of The Sauthwestern World (Warner Bros.) 407 - 50% 8% 393 405 362 Total Plays: 182, Total Stations: 17, Adds: 0
TRACE ADKINS Then They Do (Capitol/ 403 4an 97% 25% 422 4.22 423
EMERSON DRIVE Only God {Could Stop Me...) (DreamWarks/ 401 398 84% 18% 4.04 414 3.75
CHRIS CAGLE Chicks Dig 1§ /L‘apila# 4.00 = 64% 10% 3 3719 357 HANK WILLIAMS, JR. 'm One Of You /ASyIIlWL‘IlI’b/
RUSHLOW | Can't Be Your Friend Lynic Street/ 397 406 56% % 40 404 391 Total Plays: 180, Total Stations: 32, Adds: 10
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 396 4.01 7% 13% 4.04 414 3.68
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 3.95 - 53% % 391 391 3.93
JOE NICHOLS She Only Smokes When She Orinks (Universal South/ 391 391 97% 2% 381 3.88 3.60 .
MARTINA MCBRIDE This One’s For The Girls /7C4/ 390 407 93% 19% 395 393 400 SAWYER BROWN I Be Around fyric Street/
JAMIE O°NEAL Every Little Thing (Mercury) 376 — 4% 6% 381 376 3.6 Total Plays: 165, Total Stations: 30, Adds: 5
RODNEY ATKINS Honesty {(Write Me A List) (Curb) 3.76 - 31% % 379 4.00 3.37
SARA EVANS Backseat Of A Greyhound Bus /RC4/ 372 382 9% 27% 369 355 411
WYNONNA What The World Needs /Asylum/Curb/) 370 3717 95% 28% 3.75 386 3.39 SAMMY KERSHAW I've Never Been Anywhere (Audium/
PATTY LOVELESS Lovin’ All Night /£pic/ 3.69 3.64 61% 13% 3.90 386 4.00 Total Plays: 130, Total Stations: 24, Adds: 3
RACHEL PROCTOR Days Like This /(BVA/ 3.67 3.81 61% 13%  3.61 3.59 367
PAT GREEN Wave On Wave (Republic/Universal South) 164 3714 0% 1% 3.65 358 3.88
SHANIA TWAIN Forever And For Always Mercury) 363 372 99% 42%  3.86 382 398 AT R ey "
Total saimple size is 416 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity Total P’: ays: 15 ;‘ o aleSts a(i ;;;{t 1; Adds: 13
represents the percentage of respondents who recognized the song. Total burn répresents the number of respondents who said they are tired of hearing the song. ys: 1o s :
Sample compositionis based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateThefAusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the internet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radia stations by calling 818-377-5300. RateTheMusic.com data is
(_providea by Mediabase Research, a division of Premiere Radio Networks. P k Songs ranked by total plays
4 N (7 W
C .0 -U-N-T R .Y | Most Played Recurrents
d TOTAL
F E A g H BKC K | ARTIST TITLE LABEL(S; PLAYS
. it TOBY KEITH Beer For My Horses (DreamWorks/ 4552
‘ LONESTAR My Front Porch Looking In /BNA4/ 41
@ YEAR AGO JIMMY WAYNE Stay Gone (DreamWorks/ 2443
| MONTGOMERY GENTRY Speed Cobmbia/ 2152
* No. 1:“The Good Stuff” — Kenny Chesney (fourth week) | | RANDY TRAVIS Three Wooden Crosses (Word/CurtyWamer s, 2128
@ YEARS AGO | DIAMOND RID | Believe (4rista) 1953
MARK WILLS Nineteen Somethin’ Mevcary/ 1905
* No. I:“Just To Hear You Say You Love Me” — Faith Hill with Tim McGraw RASCAL FLATTS Love You Out Loud /Lyric Street) 1862
YEARS AGO CRAIG MORGAN Amost Home (BBH/ 1809
JOE NICHOLS Brokenheartsvile. (Uiversal Soutt) 17
*» No. | “Why Didn’t | Think Of That” — Doug Stone N J
@ YEARS AGO |
Please Send Your Photos
* No. | “(Do You Love Me) Just Say Yes” — Highway 101 (second week)
@ngs e R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and
* No. | “Lost In The Feeling” — Conway Twitty send them to:
@yams Aco R&R, c/o Mike Davis: 10100 Santa Monica Bivd., 3rd Floor,
Los Angeles, CA 90067
* No. I: “Talking In Your Sleep” — Crystal Gayle (second week) Email: mdavis@radioandrecords.com
__
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“Critic's Choice: Stellar! Yocally, Annie Lennox has never sounded better.
BOTTOM LINE: Essential BARE." People Magazine

Every track on “BARE" is a winner. It may be the best album of the year!” Boston Globe

"Will next year's Grammys be the Annie Lennox show?
Lennox will be tough to deny!” Hollywood Reporter

"BARE is one of the year's best albums.” Billboard

"A brave and inspiring album .” Los Angeles Times

"Few can achieve the kind of transcendence that makes this songbird soar!"” USA Today

“Lennox Triumphs!"” New York Daily News

AnNnnie Lennox Bare
THE NEW SINGLE “WONDERFUL”

IMPACTING AC 8/18

@ waw.lennoxbare.com www.alennox.net www.records.com
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ParT Two Or A Two-PaRT SERIES

Go Brand Yourself

Industry vets and Lifetime’s Rick Haskins

discuss ways to win

n last week’s column we presented highlights of the
”Go Brand Yourself” session at this year’s R&R Con-
vention in Beverly Hills, CA. This week we continue
to mine the session for more gems. The panel consisted
of Clear Channel’s Jim Ryan, Jones syndicated star
Delilah, Infinity/Dallas VP Kurt Johnson, Lifetime
TV’s Rick Haskins and KMYI/San Diego PD Duncan
Payton. Former R&R AC Editor (now CHR/Pop Editor)

Kevin Carter moderated.

K]J: The commonality you hear in
all the comments from Jim, Delilah
and Duncan is that you should
choose your music for a reason and
have a strategic reason for playing it.
And the only reason should be: What
does your listener want to hear? Jim
is very vocal in his feelings about Top
40 songs and that we really should
be playing hits. That's a very good
reason to choose a record.

Delilat fits the songs to the stories
and the phone calls to create a mood
on the shaw. When you sitdownand
analyze the songs — whether for
your music test or the currents — you
have to size that up. Women are
much more in fune to lyrics than men
and much more in tune to melody
than men. We like things loud and
with tempo, typically. For women,
it'’s much more about lyric and mel-
ody.

Delilah: And, you know; it’s fun-
ny: If you study the evolution of ra-
dio and the history of music, you see
that MOR radio was created because
women wanted to hear lyrics. That's
why AC evolved, too, because wom-
en want tc connect to the lyrics.

JR: Rick, I'd like to know how you
choose the programs for Lifetime.
There are hit shows on the air like
Golden Giris, and there are made-for-
TV movies. Is it the message, or is it
the hit value of a show?

“Women are much
more in tune to lyrics
than men and much
more in tune to
melody than men.”

Kurt Jolinson

RH: Aga:n, we know what our au-
dience likes. We kind of know what
our brand is all about. Our goal is to
entertain ard support women on is-
sues that are relevant in their lives.
Using thatas a platform, we will then

go out and pick shows that meet that
criteria.

We always go back to that ques-
tion: Is it relevant in their lives? Is it
supporting them in something that
they’re doing? Is it entertaining?
What kind of information are they
getting from it? One of the things we
do that is different from most other
entertainment networks is that while
we're entertaining, we're also inform-
ing. That's one of our key criteria
when we select programming, both
acquired and our originals.

KC: Have you guys been follow-
ing the Spike TV controversy that has
been going on? The Nationa! Net-
work was attempting to change its
name to Spike TV. [t would be the
male equivalent of Lifetime. Spike
Lee filed an injunction to keep them
from using the name, claiming that
it caused interference with his name
and confusion, and a panel of judges
recently upheld that.

The situation is bad, because the
network bought, like, $17 million
worth of television advertising that
was starting this week, and the spots
had to run. So they have these spots
running with the TNN logo s:ill in
the corner and people talking about
TV for men. It's horribly bad now, be-
cause they are trapped. Is there a les-
son in there for people who are try-
ing to do this at home?

RH: Don’t name your product
Spike. Ultimately, this could be a pos-
itive thing for the network, because
they are gamering so much attention.
Once they getitsettled, | suspect that
a lot of people are going to watch and
see what all the hubbub was about,
so they could get a spike in their
numbers. But, really, this is every-
one’s worst nightmare. You've got to
do your research first, and you've got
to make sure that what you're doing
isn’t going to run into this problem.
I'mnot sure if they really did enough
research before they made the an-
nouncement.

KC: 1 picture these guys sitting in
the Lifetime boardroom laughing
their asses off at this. Is this some-
thing that you are secretly enjoying,
or is it a cautionary tale?

RH: This could be happening to us

tomorrow, for whatever reason. We
don't like this or make fun of them,
because these things do happen. It is
more of a cautionary tale. Make sure
your t's are crossed and your i's are
dotted.

Delilah: Gosh, you're a lot nicer
than radio people.

KC: Jim, let’s get back to WLTW
(Lite FM)/New York. It's the adult
success story of the country. Every-
one is aware of what you‘ve been
able to accomplish there. The num-
bers just keep going up. There seems
to be no end in sight. Briefly, how
have you been able to maintain that
incredible momentum over the last
couple of years?

“Currently at radio,
we don’t necessarily
have six, seven or
more years to build a
brand. We’re under
pressure to perform
better in the next
Arhitron.”

Jim Ryan

JR: I think we're really blessed.
When you're in a cluster situation
these days, you have to do what com-
plements the cluster best. I'm very
lucky to have WHTZ (Z100)/New
York as a CHR station in our cluster.
Strategically, we try to skew as young
as we possibly can, because, let’s face
it, we're going to win the 45-34-year-
old-female sell just on the basis that
the station has been on for 20 years
and has been pretty much the softest
thing on the dial for all that time. So
we've pushed the envelope as much
as we can to the younger side, and
Z100 does the midday part on the
older side to make sure there’s no
room for a Hot AC station to exist.

I'm also really lucky in the sense
that, with Clear Channel, I got to see
that “Unwell” by Matchbox Twenty,
for example, was a huge hit record,
and I was able to aggressively play
it early, because I could see that it was
a big hit in the upper demos at Hot
AC. I can use that to strengthen my
position on the younger side.

I also have some great personali-
ties. I've got a great local love songs

THEY’'RE ALRIGHT Grammy-winning artist Kenny Loggins, who is

probably best-known in pop culture for his contributions to the soundtracks of
'80s hit fitms like Caddyshack, Top Gun and Footloose, stopped by Jones Radio
Networks' Seattle offices. Seen here sharing the love are (I-r) Loggins and Delilah.

show that is, by a mile, No. 1 with
women at night. In fact, it’s No. 1
with adults at night. I have a phe-
nomenal midday personality who
has an average quarter-hour that is a
quarter of a million people higher
than Howard Stern’s in New York.
Valerie Smaldone is by far the most-
listened-to personality in New York.

We have the brand of being the sta-
tion to listen to while you work.
That's something the station spent
millions of dollars promoting on tele-
vision over the years. But we've now
made the station a 24-hour-a-day,
seven-day-a-week radio station by
picking up the tempo. People have
told us that on the weekends they use
radio differently. They use radio
when they’re driving their kids to the
soccer match. They use radio when
they’re going to the mall. They want
more tempo. They want more songs
that are fun.

The best way to connect with
women is through emotions and
through songs from their past. We'll
do “Number One Lite Hits of the
'80s,” and they will all be No. 1 R&R
songs from the ‘80s, or we'll do it
from the ‘70s. It means something
when you hear a song that you used
to hear when you went to the high
school football games. It touches that
memory and that emotion. We're No. 1
adults Saturday to Sunday, 6am to
midnight, which is kind of an odd
position for an AC.

KC: The last couple of years the
armchair quarterbacks out there have
talked about how, with your strength
in numbers and the station having
gotten a lot brighter-sounding, there
could possibly be an opportunity for
another company to come in and go
softer and try to outdo you on that
flank.

JR: We did that in Philadelphia
with my alma mater, WPEB. We put
on “Sunny” and put a station be-
tween WBEB and the CBS/Infinity
Oldies outlet. It had a reasonable
amount of success with, frankly, a
limited budget — especially com-
pared to WBEB. So, there is that
room, but you also have to have ac-
cess in the market to do it.

The only real loser frequency here
belongs to Infinity. It's at 102.7
[WNEW]. If they puton a station like
that, it would hurt CBS-FM as much

www americanradiohistorv com

“One of the things
we do that is
different from most
other entertainment
networks is that
while we’re
entertaining, we’re
also informing.”

Rick Haskins

as it would hurt Lite FM. I didn't
think Infinity was going to cannibal-
ize a struggling CBS-FM to do a sta-
tion like that, and they didn't. They
puton “Blink,” which is a whole oth-
er story in itself.

Not that I watch them at all, but
their currents are turning over 59
times a week, and that's pretty high
for any radio station that wants to
have long time spent listening and
become a player in at-work usage.

KC: Kingston is definitely headed
for the CHR world with that, but I
think he’s going to try to keep the en-
tertainment element in there. It's go-
ing to be interesting to see how that
plays out.

JR: Yes, it will be very interesting.
I do give them many points for what
they’re trying to do. In the long run
it may very well work. They started
out to create a brand. Blink is a brand.
You look around at the biliboards
and the bus sides and the television
commercials — they spent a lot of
money. They ran a million dollars in
television. Their television creative
cost a quarter of a million dollars.
They’re trying to build a brand, and
they may be successful at it. It's just
that, currently at radio, we don’tnec-
essarily have six, seven or more years
to build a brand. We're under pres-
sure to perform better in the next
Arbitron. It will be interesting to see
how long Mel Karmazin goes along
with this experiment.
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VK WESC  ARTST TITLE LABEL(S) W s AJ%T%‘EEE Y MR | Most Added”
1 7 UNCLE KRACKER f{DOBIE GRAY Drift Away (Lava/ 2619 49 221801 24 1070 | wavw.rradds.com
2 e CELINE DION Have You Ever Been In Love {£pic/ 2381 +23 189009 17 1190 | asmsTrime Lasews) 4008
3 e DANIEL BEDINGFIELD If You're Not The One //sland//0JMG) 2131 +19 165603 19 109/0 SEAL Waiting For You Warmer Bros, 13
5 e MATCHBOX TWENTY Unwell (At/antic/ 1902 +115 178332 14 943 MICHAEL BUBLE How Can You Mend A Broken... (43/Reprise/ 12
8 e LUTHER VANDROSS Dance With My Father 1825 +196 143761 10 102/2 | JiM BRICKMAN Peace (Where The Heart Is} (4AL/ 11
68 @  EAGLES Hole in The World (E8C/Wamer Bros.) 1813 +76 133487 12 106/1 | LAURATURNER Soul Deep {urt/ s
4 7 SANTANA fIMICHELLE BRANCH The Game Of Love (Arista) 1790 35 146117 44 1090 :::‘j’l‘Lk:g:::’:(s}{‘:ﬁ:‘y?:sf::%’ﬁ ;’a';l"g’é/ :
7 @ PHIL COLLINS Can’t Stop Loving You /At/antic/ 1690 +21 130950 45 110/0 MERCYME | Can Orly Imagine (NG/Curt) §
9 ©  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1664 +42 123157 16 10012 | A Caling Al Angels (Columbia) 6
n @ COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1575 +64 131187 15 85/0 SIMPLY RED Survise (simplyred. com! 6
10 11 NORAH JONES Don't Know Why (Bive Note/Virgin) 1485 41 116523 44 11710 DARYL HALL Cab Oriver (Rhythm & Groove/Liquid 8 6
12 12 CHRISTINA AGUILERA Beautiful (RCA/ 1389 75 98622 34 94/0
14 @ CLAY AIKEN This Is The Night /RCA/ 1227 +99 92077 9 mn
13 14 FAITH HILL One (Warner Bros.) 1206 114 87485 19 100/0
15 @ MERCYME | Can Dnly Imagine /NG/Curb) 1147 +49 57635 15 85/6 M ’
18 @ FLEETWOOD MAC Say You Will (Reprise/ 948 +18 57891 7 90/1 (-D«ﬂ.\ I on J A j
18 @ TRAIN Calling All Angels {Columbia/ 867 +152 66216 7 7816 7o W
17 @  LEANN RIMES We Can Asylum/Curt) R TR T I T | - ‘Forever And For Always
25 @ JIM BRICKMAN Peace (Where The Heart Is) /4AL/ 532 +233 22117 2 65/11 H| using out at AC: WMAS
20 20 MICHAEL MCDONALD | Heard It Through The Grapevine (Motown/Universal) 528 -26 25986 10 68i0 i
21 €  SIMPLY RED Sunrise simplyred.com/ 522 +74 31774 6 676 Hot AC Adds: WBMX, WOAL, WVMX
19 22 HALL & OATES Man Dn A Mission /- Watch) 489 100 25431 14 7400 RE&R n[::o (+42)
26 @ KENNY LOGGINS With This Ring /A/ The Best) 487 +220 18068 2 418 BDS AC: 8* {...1 7)
22 &  DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8 462 +43 25009 5 636 = @ caa 2
24 @ AMY GRANT Simple Things (Word/Curb/A&M/interscope) 430 +55 18871 3 49/3 e AT e W
- @ K. CARLSON f/BENNY MARDONES | Know You By Heart (Kataphonic/ 398 +183 21150 3 40/4
@ GLORIA ESTEFAN Wrapped (£pic/ 34 +135 14628 1 49f5
23 28  FRANKIE J. Don't Wanna Try (Columbia) 280 -118 11605 12 36/0
29 @ STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) 239 +12 4894 3 4113 Most
30 30  MICHAEL BUBLE Kissing A Fool (143/Reprise/ 205 119 17880 8 340 Increased Plays
TOTAL
| 122 AC reporiers. Monitored alrplqy data supplied byMediabase Resean':h. a division of Premiere quiq Networks. Songs rankgd by total plays for the airplax week Of | aARviST TITLE LABEL(S) ch;EAXSE
8/3-8/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
| first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added is the JIM BRICKMAN Peace {Where The Heart Is} (4AL/ +233
total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total | KENNY LOGGINS With This Ring /Af The Best/ +220
Audience equals Ayerage Quarter Hour Persons tlmes number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour LUTHER VANDROSS Dance With My Father ¢/ +196
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. .
- K. CARLSON f/B. MARDONES | Know You By Heart (Nataphon/ +183
New & Active TRAIN Caling AN Angels (Columbic/ 4152
FAITH HILL Cry (Warner Bros.) +143
CHRIS ENMERSON Baby's Gone (Monomoy/ SERAH Stand By Me (Great Northern Arts/ GLORIA ESTEFAN Wrapped (pic/ +135
Total Plays: 108, Total Stations: 19, Adds: 2 Total Plays: 41, Total Stations: 12, Adds: 1 MATCHBOX TWENTY Unwell (Atlantic/ +115
CLAY AIKEN This Is The Night (RCA/ +99
PAUL CARRACK Happy To See You Again (SLG) SEAL Waiting For You (Warner Bros.) EAGLES Hole In The World /ERG/Warner Bros.] +16
Total Piays: 53, Total Stations: 20, Adds: 8 Total Plays: 17, Total Stations: 14, Adds: 13
JESSICA SIMPSON Sweetest Sin (Calumbia) MICHAEL BUBLE How Can You Mend A Broken... (/43/Reprise] Detailed station playlists for all R&R
Total Plays: 47, Total Stations: 12, Adds: 3 Total Plays: 5, Total Stations: 12, Adds: 12 reporters are available on the web at
Songs ranked by total plays
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The new single from the upcoming album Simple Things in stores August 19

fready On: UPCOMING TV PERFORMANCES...
WWLI WTVR WWDE WRAL WSPA * The Today Show summer concert series August 22nd
SF WICB KMGL KVI-Y WMGN * The View {ABC] September 3rd

DOK WRVR KEZK  WLTE  KSRC  The Tonight Shaw with Jay Leno (NBC) September 4th
KUDL KRBB  KXLY KISC {3133
KOSI  KSFI  KESZ  KKLT
, And many more...
I

Froducad by Ke'th Thomas for Yellow Elephant Music, Inc.
Except: “Out by The Open™ 2roduced by Brown Barnister, “1 Don't Know™ Produced by Waywe Kirkpatrick for Magrc Beans Productions www.amygrant.com M
“Innacence Lctst' co-produced by Ron Hemby. Executive Producer: Keith Thomas L=

www.amrecords.com
Manzgement: [Jannifer Cooke for Blarson Hareil Cooke & Corzine ©2003 AZM Rac s A rightz cesarved
|

WWW ATNercaAanradionisto Om
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The accomplishments of Citadel's
Baton Rouge cluster of stations are
due to our ability to be local. Make an
alliance with your audience by giving
them something familiar. This is the
axiom behind WBBE (B103)’s gold-
based AC format. While separation of
era may not be our first priority, our
listener is. ® Your favorite song in

the late '60s was “Big Yellow Taxi” by Joni
! Mitchell. While you were in college in the

early '70s, “Drift Away” by Dobie Grey was

playing while life happened. | get more calls

on the two new versions of those songs —
by The Counting Crows and Uncle Kracker — than on any other.
I've alsc always been blown away by the distinct flavor that Match-
box 20 add to the AC format. Such is the case currently with “Un-
well” These songs of today, combined with the timeless clas-
sics of yesterday, create an almost jukebox-like variety of music.
B103 listeners say, “I can’t wait to hear what you're going to play
next.” We're unguestionably giving our demographic something that
they’ve never had before, and they love it.

With

Michelle Southern
Asst. PD, WBBE/Baton Rouge

Corninaous Soft Rock with Leas Talk

Drum roll, please! Matchbox Twenty 0
are No. 1 yet again, with “Unwell”

(Atlantic). That makes it 17 weeks at
the top; the song hit No. 1 the week of
April 20. And the second single from
More Than You Think You Are, “Bright
Lights,” is roaring up the chart. “Bright”
soars 29-17" and is second in the Most
Increased category to John Mayer’s

“Bigger Than My Body” (Columbia) ... Train continue to plug away.

“Calling All Angels” (Columbia) holds at No. 2, up 24 plays and now
187 plays behind Matchbox. Train’s biggest challenge from behind
may very well come from Santana, whose “Why Don’t You and I”
(Arista), featuring Alex Band of The Calling, moves 9-6* ... 3 Doors
Down go 30-24* with “Here Without You” (Republic/Universal) ...
Luther Vandross moves into the top five at AC as “Dance With My

| Father” (J) moves 8-5* ... Other than that, the chart doesn’t have a

lot of activity, but AC mainstay Jim Brickman moves 25-19* with
“Peace (Where the Heart Is) ... Gloria Estefan returns to the AC
chart this week with “Wrapped” (Epic), at No. 27.

— Anthany Acampora, Director/Charts

[

artist

anst. John Mayer

taseL: Columbia
By MIKE TRIAS/ASSISTANT EDITOR

he first time [ heard John Maver was

through a friend of mine late in the
summer of 2001. He played a few songs
for me, and I was instantly drawn in. Ap-
parently, word of mouth was beginning to
spread about Mayer through people like
my friend, and within months Mayer was
selling more albums via friend-to-friend
promotion than many artists were selling
with the backing of a label.

Mayer has been a word-of-mouth phe-
nomenon since the day he struck out on
his own to start his career in music. Af-
ter a brief stint at Berklee College of
Music in 1998, he decided to forego col-
lege and moved to Atlanta. It was there
that he started writing songs and playing
as a solo act. In less than a year’s time
popular local demand led to the release
of Mayer’s independent album, Inside
Wants Out. Things continued to fall into
place when he attended the South by
Southwest music conference in Austin.
TX in 2000. An A&R representative from
Aware Records was in attendance and
was blown away. By fall of that year
Mayer was in the studio with producer
John Alagia (Dave Matthews. Ben Folds
Five) recording Room for Squares. his
soon-to-be-breakthrough album.

Room for Squares took off like a run-
away semi — its sales accelerated slowly
and steadily, but it built so much momen-
tum along the way that before long it
could not be stopped. Sept. 9 will be judg-
ment day for Mayer. That’s the day
Heavier Things, his followup CD, will hit
stores. When the dust clears, Mayer, his
label and the whole world will be able to
more accurately determine if he’s an art-

tlvit.

ist who will last in the long run. Heavier
Things was produced by Jack Joseph
Puig (Eric Clapton, Weezer, Sheryl
Crow), who also remixed several tracks
for the Room for Squares rerelease. Re-
portedly, “Clarity,” the opening track,
shows Mayver expanding his musical ho-
rizons as he enlists Ahmir “?uestlove”
Thompson, of the hip-hop outfit The
Roots. to play drums.

“Bigger Than My Body” is the lead
single from Heavier Things. and the up-
beat song continues right where Mayer
left off. The lyrics may even give us in-
sight into Mayer’s view of himself: “Some-
day I'll fly/Someday I'll soar/Someday I'll
be so damn much more/Cause I'm bigger
than my body gives me credit for,” sings
Mayer humbly in the chorus. “Bigger
Than My Body” is filled with references
to flying and falling down, but in reality
Mayer’s career is rising to new heights.
The single debuted at No. 16* on R&R’s
Triple A chart this week while debuting
at No. 30* on R&R’s Hot AC chart.

The days leading up to the release of
Heavier Things are going to be intense for
Mayer. He's currently touring the East
Coast for the remainder of the month
with opening act Stew. From Aug. 31 to
Sept. 2 Leona Naess will join him for
shows in Virginia and North Carolina. He
has also been nominated for an MTV
Video Music Award in the category of
Best Male Video, and he has garnered
three nominations for the Sept. 4 Boston
Music Awards.

MASHA

The first single
off her debut album

“Over You Now”

IMPACTING
AUGUST 18THI!

wwWw americanradiohistorvy com

MVP Entertainment
Sam Kaiser

(805) 969-7095
sam@mvpent.com
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THE DEBUT SINGLE FROM THE ALBUM THAT PEOPLE ARE TALKING ABOUT
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4 — N ~
% < i America’s Best Testing AC Songs 12 + Indicator
RateTherusic.com: For The Week Ending 8/15/03 .
ot SRl i 9 Most Added
= w W W LUTHER VANDROSS Dance With My Father £/
omen Women Women - A —
Artist Title (Label) TW LW Familiarity Bum 2554 25-34 35-54 SIMPLY RED Sunvise (simplyredcom) _
JIM BHICKMANLeace (Where The Heart Is) (AAL/

MATCHBOX TWENTY Unwell (At/antic) 409 4.1 91% 20% 4.15 400 420 FIVE FOR FIGHTING Sup_elman {It's Not Easy) {Aware/Columbia)

PHIL CDLLINS Can't Stop Loving You fAtlantic) 407 397 96% 29% 406 360 4.20 L LV SIS -

_ MATCHBOX TWENTY Unwel Atiantic o

CLAY AIKEN This Is The Night (AC4) 406 399 83% 15% 416 432 412 SHERYL CROW Soak Up The Sun (4&M/interscape) M

DANIEL BEDINGFIELD If You're Not The One fisland/iDMG) 391 385 85% 21% 395 397 394 LEANN RIMES We Can fAsylum/Curt)

AMY GRANT Simple Things (Word/Curb/A&Miinterscope/
LUTHER VANDRDSS Dance With My Father (// 390 3.0 84% 20% 3.95 384 399 AVRIL LAVIGNE Complicated fArista/
CELINE DIDN Have You Ever Been in Love (Epic/ 388 389 95% 28% 3890 391 390 K- CARLSON f/B. MARDONES | Know You By Heart Kataphonic/
CALLING Wherever You Will Go /ACA/

TRAIN Caifing All Angels /Columbial 3.82 3.86 7% 18% 3.83 3.60 3.89 N ' N
JEWEL Intuition (Atiantic)

EAGLES Hole In The World (ERC/Warner Bros.) 378 370 80% 21% 387 345 397 SEAL Waiting For You (Warner Bros.)

HALL & OATES Man On A Mission 1/-Watch) 378 370 7% 19% 374 341 381 JOHNMAYER Bigger Than My Body Cobmbia) ______
MICHAEL BUBLE How Can You Mend A Broken... (/43/Reprise/

FAITH HILL One (Warner BrosJ/ N 3N 82% 25% 373 375 373

SANTANA fIMICHELLE BRANCH The Game Of Love {Arista) 369 372 97% 45% 3.63 329 373 Recurrents

UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 367 361 97% 39% 374 348 381 VANESSA CARLTON A Thousand Miles (A&M/interscape) 1150

SHANIA TWAIN Forever And For Always (Mercury) 365 363 86% 31% 368 350 373 SHERYL CROW Soak Up The Sun (A&M/interscape/ 132

ENRIQUE GLESIAS Hero flnterscape/ 1057

FAITH HILL Cry (Warner Bros.] 364 364 95% 48% 3.62 345 367 s ———— -

FAITH HILL Cry (Warner Bros.) 1055

FLEETWOOD MAC Say You Will (Reprise/ 358 354 7% 23% 352 295 365 CELINE DION A New Day Has Come (Epic/ 883

NORAH JONES Oon't Know Why (Bive Note/Virgin) 354 340 94% 4% 353 344 356 TRAIN Drops Of Jupiter (Tell Me) (Columbial 854

LONESTAR I'm Already There /BNA/ m

LEANN RIMES We Can (Asylum/Curb) 349 3.65 61% 17% 3.39 338 340 - =5 cooem e

AVRIL LAVIGNE Complicated (Arista/ 658

CHRISTINA AGUILERA Beautiful (RCA/ 326 323 97% 56% 3.27 346 321 KELLY CLARKSON A Moment Like This {RCA4/ 647

Total sample size is 476 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolaf famillarity represents JOHN MAYER Your Body Is A Wonderland (Aware/Columbial 608

the percentage of respondents who recognized the song. Tolaf burn represents the number of respondents who said they are tired of hearing the song. Sample composition CALLING Wherever You Wil Go 924/ 502

is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. RaleTheMusic.com results

are not meant to replace caliout research. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic is a registered trademark of JOHN MAYER No Such Thing (Aware/Columbia) 525

RateTheMusic.com. The RTM system, is available for local radio siations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division -

\__ of Premiere Radio Networks. J U Songs ranked by total plays
4 N
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o , OH KTSME Paso, Tx* mﬁﬁ s WIXB/Knoxville, TN WLTEMinneapolis, MN* o LOans v KJav/Stockdon, CA' g&‘um
WFPG/Allantic City, NJ* | GNP e Sionem AP0 Sam Coiom i v il I KGBY/Sacramento, CA o Cisian
90 Gary Goda 7 3 K CARLSON B MARCONES . A0 ot Julres 2 X CAPLSON U8 MARDONES POMD: Bad Walde 1 MATCHEOX TWENTY 5
o e 2 BRI WACHttartiord, CT 1 Sy ReD WIMXCMobile, AL* ohots WUBRMWilminglon, D

3 KERNY L . OARYL HALL 3 CAURA TURNER PO: Wickoe! Wale:
1 CHAEL BURLE WSUY/Charleson, SC° (e on L. T WBESPriadelohia, PA W seramento, A 5 Bt
WBBQ/Augusta, GA D o gl KRTRHonalulu, HI* KOV stapste, LA fores =l o AT Tampa, FL
A - it o | U I e | i | ASiihimingon e
Mo Adds /Chattanooga, TN® | 1 (um+R vaDRoSS B sy FOARD: Gary Mickuols T aciaon o]
(TP = XsSKHoraluu. i ] &k s T IGEERALaka . UT* | WRYETolado, 0K | MreayTine,
BrE e L gk | ot | R | B
Nokdds WLThicago, I WA phuntsvile, AL” Dorh 0: Wan oy PIANL o Gy KSFUSall Lake City, UT* |\ moceon aze BELS
KGFMBakersfield, CA* o KEZAFayettoville, AR 0 mhemaes s AR e vy -V O oty o i WSRS/Worcester, MA
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KKDJBakersfeld, CA" Vol | b i e em—— " Dk o WSHHPHhurgh, PA® | Hoks SEMe, WY WARMYork, PA
PO Ko Wit WOOKCleveland, 0t | YERZFliat, WY ? GRS thenson ot A L P R e £0 Pt aghen 0yt
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WL Batmare, MO i WiPUndianapali, N ] 5l sy S
4 LUTHER VANDROSS XKLyColorado Springs, CO [ KOST/Los Angeles. CA
T L &AE/F"ET&' " - Bain WY Nessan. WY L] L L
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~ YE HOTACTOP40
e August 15, 2003
W WK ARTIST TILE LABEL(S) T sivs AJI?«I‘%A;IIEE VRO TOTAL STons!
1 1 MATCHBOX TWENTY Unwell (At/antic) 4221 70 293815 27 95/0
2 ©  TRAIN Calling Al Angels (Columbia) 3934 +24 262208 19 92)0
4 €©  MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3189 +18 197555 13 930
3 4 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 3110 -174 202220 30 850
5 5  EVANESCENCE Bring Me To Life /Wind-up/ 2789 1 190622 22 750
9 © SANTANA fIALEX BAND Why Don't You & | (Arista) 211 +186 174374 10 8711
6 ©  JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 2766 +b 178899 26 84/
7 8  JEWEL Intuition {At/antic) 2579 -170 155746 18 80/0
8 9 3DOORS DOWN When I'm Gone (Republic/Universal) 2497 101 176022 36 740
10 O JOSH KELLEY Amazing (Hollywood) 2147 +20 131480 19  84j2
i 11 COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 2058 -35 131567 36  74/0
12 ®  LIVE Heaven (Radivactive/Geffen) 1974 +65 118793 14 79)2
13 @ LIZ PHAIR Why Can't I? (Capitol) 1968 +109 125325 13 831
15 @  KELLY CLARKSON Miss independent (RCA/ 1741 +66 117227 13 48/t
16 @ 0IDO White Flag (Arista/ 1702 +184 106593 5 794
17 @  SALIVA Restin Pieces (istand/iDJMG) 935 +100 44620 5 535
29 @ MATCHBOX TWENTY Bright Lights (4t/antic) 933 +466 60345 2 76116
18 @ SUGARRAY is She Really Going Out With Him? (Atfantic/ 893 +81 52814 7 53
19 @ WILSHIRE Special (Columbia) 877 +76 32987 6 522
20 &  FLEETWOOD MAC Say You Will (Reprise) 843 +43 41440 7 480
21 @  ATARIS The Boys Of Summer (Columbia/ 807 +103 39344 7 385
22 @ GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) 796 +116 42518 4 56/3
27 é®  VERTICAL HORIZON I'm Still Here (RCA/ 701 +154 34929 3 443
30 D 3 DOORS DOWN Here Without You (Republic/Universal 664 +214 33062 2 505
23 éD  FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 656 +16 38096 5 3M
25 26  DANIEL BEDINGFIELD f You're Not The One fisland//0JMG) 548 -43 36963 20 2610
26 27  SMASH MOUTH You Are My Number One (interscape/ 546 -16 19670 7 350
28 @  0.AR. Hey Girl flava/ 525 +49 14314 4 454
24 29  JUSTIN TIMBERLAKE Rock Your Body (/ive/ 525 92 27208 16 21j0
! JOHN MAYER Bigger Than My Body (Columbia) 515 +515 67316 1 60/58
32 €@  MERCYME | Can Only Imagine (ING/Curty 515 +82 2723 4 202
33 €3  GAVIN DEGRAW Follow Through /) 496 +63 18361 6 3512
31 33 COLDPLAY The Scientist (Capital) a1 -31 21260 5  30i0
34 34 CHRISTINA AGUILERA Fighter (RCA/ 336 -35 22215 10 700
36 35  AUDIOSLAVE Like A Stone finterscape/Epic) 330 12 14744 16 16/0
37 36  SISTER HAZEL Life Got In The Way (Sixth Man) 304 -6 13123 3 e
35 37  PLUMB Real (Curt) 251 -101 7842 14 20/0
38 38  PETE YORN Crystal Village (Columbia/ 230 -80 12937 9 18/0
€  BEYONCE' flJAY-Z Crazy In Love (Columbia) 228 +74 16058 1 5/0
@  STAIND So Far Away (Flip/Elektra/EEG) 203 +100 5507 1 2013

Most Added’

www.rradds.com

ARTISTTITLE LABEL(S)

JOHN MAYER Bigger Than My Body (Columbia/
MATCHBOX TWENTY Bright Lights (Atéantic/

SEAL Waiting For You (Warmer Bros./ 3
BANGLES Something That You Said /Koch/ 8
SALIVA Rest In Pieces fis/and/I0JMG/ 5
3 000RS DDWN Here Without You (Republic/Universal) 5
ATARIS The Boys Of Summer (Columbial 5
DIDO White Flag (Aristal 4
0.A.R. Hey Gid {Lava/ 4
SIMPLY RED Sunrise (simpiyred.com/ 4

oY e /[ %)
‘““Rest In Pieces”

Callout America #2

New at: WPLJ, KRSK, WVTI

R&R Hot AC: (D =D (+100)

BDS Modern AC: 21*-18*
{+114/#4 GREATEST GAINER)

BDS Adult Top 40: 22* * (+135)

THE ISLAND DEF J1AK
B LTaEERRL B

Most
IncreasedPlays

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE

JOHN MAYER Bigger Than My Body Columbia/ +515
MATCHBOX TWENTY Bright Lights (Atantic/ +856
3 DOORS DOWN Here Without You (RepubliUniversall  +214
SANTANA HALEX BAND Why Don't You & | /Arista/ +186
DIDO White Flag (Arista) +184
VERTICAL HDRIZOM I'm Stil Here (2C4/ +154

GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) +116

LIZ PHAIR Why Can't 1? (Capitoll +108
ATARIS The Boys Of Summer (Calumbia/ +103
SALIVA Rest In Pieces {Island/iDJMG/ +100
STAINO So Far Away (Flip/Elekra/FEG) +100

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/3-8/<. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Totat Audience equals Average Quarter Hour Persons times
number of plays (times 100}. Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with pesmission from the Arbitron
Company {© 2003, The Arbitron Company;. © 2003, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

How to score
with women.

Music, Flirting, Fun, Fantasy.

Alan Kabel is a proven Hot AC Talent 7pm to Midnight.
Get info. Get the demo. Get women.

Seattie 800.426.9082

News & Talk

Music
Programming Research
& Consuilting & Prep

Alan KébSl p..'?:i:..";._ s;igg;

Hot AC’s Guy

I—JONES RADIO NETWORKS EIH

RAaDio
jonesradio.com “nerwoaxs.
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76 f} HoTAC

e August 15, 2003

America’s Best Testing Hot AC Songs 12 +

For The Week Ending 8/15/03

Women Women Women

Artist Title (Label) W LW Familiarity Burn  18-34 18-24 25-34
MATCHBOX TWENTY Unwell (Atiantic) 416 425 99%  38% 432 421 447
SANTANA fIALEX BAND Why Don’t You & | {Arista/) 414 399 75% 10% 417 424  4.07
MAROON 5 Harder To Breathe (Octonels) 413 408  80% 15% 414 421  4.02
JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 405 4.01 92% 27% 404 409 398
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 401 4.03 95%  25% 3.92 385 4.04
EVANESCENCE Bring Me To Life (Wind.up) 398 3.90 98%  50% 4.02 379 439
LIVE Heaven (Radioactive/Geffen/ 397 399 4% 13% 403 397 412
VERTICAL HORIZON I'm Still Here (RCA/ 39 - 48% 8% 394 400 387
ATARIS The Boys Of Summer (Columbia) 386 3.83 86% 21% 3.85 401 359
3 DOORS DOWN When I'm Gone (Republic/Universal) 384 3.85 98% 4% 3.94 391 398
COLDPLAY Clocks (Capito) 384 387 95%  38% 3.77 389 359
TRAIN Calling All Angels (Columbia) 382 385 95% 32% 3.85 380 395
LiZ PHAIR Why Can't I? (Capitol) 380 383 78% 18% 3.71 386 3.45
SALIVA Rest In Pieces (/siand/I0JMG) 3.78 380 51% 8% 377 384 367
JOSH KELLEY Amazing (Hollywood) 373 385 70% 18% 3.78 383 372
GUSTER Amsterdam (Gonna Write You A Letter) (Palim/Reprise/ 3.65 357 32% 6% 370 3.69 371
DIDO White Flag (Arista) 356 3.61 52% 12% 3.66 380 3.38
DANIEL BEDINGFIELD If You're Not The One (/s/and//DJMG) 355 349 84% 35% 360 348 383
AVRIL LAVIGNE I'm With You fArista) 352 3.61 99%  55% 3.71 373 3.67
KELLY CLARKSON Miss Independent /AC4) 352 3.55 95%  44% 3.57 362 350
SUGAR RAY Is She Really Going Out With Him? (Atlantic/ 345 353 76% 21% 3.49 354 342
JEWEL Intuition (At/antic) 343 354 95% 47% 3.36 331 344
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 343 335 58% 15% 3.10 318 2.96
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 340 343 96% 50% 3.57 355 3.59
SMASH MOUTH You Are My Number One finterscope) 340 328 50% 12% 3.37 332 34
NORAH JONES Come Away With Me (Blue Note/Virgin) 320 345 89%  45% 3.50 352 348
FLEETWOOD MAC Say You Will (Reprise) 315 333 62% 24% 292 293 289
WILSHIRE Special (Columbial 309 325 31% 9% 276 262 3.00
JUSTIN TIMBERLAKE Rock Your Bady (ive/ 305 3.07 94%  65% 3.33 360 289

p thep

of who

the song. Total bum rep

the numberof

Total sample size is 395 respondents. Total average favorabliity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity

i who said they are tired of hearing the song. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the formal/music preference.
RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants on the the Intgrnet only. RateTheMusic
is aregistered trademark of RateTheMusic.com. The RTM system, Is available for local radio statlons by calling 818-377-5300. Rate TheMusic.com data is provided

p
New & Active

SHANIA TWAIN Forever And For Always (Mercury/
Total Plays: 202, Total Stations: 16, Adds: 3
SIMPLY RED Sunrise (simplyred.com/

Total Plays: 173, Total Stations: 16, Adds: 4
MACY GRAY She Ain't Right For You /£pic/

Total Plays: 172, Total Stations: 16, Adds: 0

DAKONA Good {I've Got A Lot To Learn) (Maverick/Warner Bros.)

Total Plays: 161, Total Stations: 16, Adds: 1
KATY ROSE Overdrive (V2

Total Plays: 99, Total Stations: 14, Adds: 3
SEAL Waiting For You (Warner Bros.)

Total Plays: 71, Total Stations: 11, Adds: 9
HOLLY PALMER Just So You Know (Warner Bros.)
Total Plays: 69, Total Stations: 9, Adds: 1
MARIA | Give, You Take (DreamWorks)
Total Plays: 45, Total Stations: 10, Adds: 3
BANGLES Something That You Said (Koch/
Total Plays: 33, Total Stations: 10, Adds: 9

Indicator

Most Added’

VANESSA CARLTON A Thousand Miles (A&M/nterscops)

__JOHN MAYER Bigger Than My Body Columbial
_NORAH JONES Oon't Know Why (Blue Note/Virgin/

AVRIL LAVIGNE Complicated /4rista/

__ATARIS The Boys Of Summer (Columbia)
UNCLE KRACKER In A Little While (Lava/

_ BEYONCE' HJAY-Z Crazy InLove (Columbial

 VERTICAL HORIZON I'm Stil Here /264/
__MATCHBOX TWENTY Bright Lights Atianti)

__3DOORS DOWN Here Without You {Republic/Universal)
_STEPHANIE RICHARDS Get Used To It findependent/

JEWEL Stand (Atlantic)

SIMPLY RED Survise (simplyred.com/

BANGLES Something That You Said fKoch/

\_ by Mediabase Research, a division of Premiere Radio Networks. JAN Songs ranked by total plays Y,
- . 2
/Ngon, Rapids. Christl, TX* WHEER N 10 L MN* , CA* ichmond, VA" KPLZ/Sealtle, WA* 2P/ , AZ*
STk om. DA H ot Rovids A n.. ; ™ mr_ﬁﬂ"" AL A : Mar Ko ity : Tin Baldwin PO: Kat P .
DL K § NATOHBON TWENTY SO KAYER WD Cars 16 NOGELBADK PD: Lsigon Pack M Marca Canacho KR, WAYER APD: oy Momis [y
s R & ATAS Nodds Ao i e o — i 15 0N MATER
1 SANTAKATALEX BAND N - Wﬂ. WML Lexingion, K~ SEam Wy NYe 300085 DOWN 0k
WRVE/ , NY* e v..m'v'c'wnx ﬁm mu"rm TWENTY uWI_ Woraod 1 SAVA 1GHOP, A wﬂ'« WAYER o, MA* [0 u&m
] NS PO Johe ATGHBOX TWENTY O Rk oy LY : Paf ckay
Bt e AR L ST e Murpy PO S kg oy
XN WAYER y for] Noads T SO MAYER mTEta CA WATCHBOX TWENTY
e hane s CELINE DION \antar /W, Pakm Beach, FL
APO: Chis Al WEADBanbury, Flock, AR LUTHER VANDROSS I A KYKY/SY. Lowis, MO e s
L] NM e B S Woomaet Ry s o R T Snokay hivens s
APD: Mk Parsons 7 RN MAYER WOZN/Sraeashoro, NC* Ho Ads PO Max . 21 O WAYER
ol R L B 5 e U | mesmueoror | Tl
Sl s B rg iy BTV = ;M
PND: Ban E) on° fiis 2 D IEY e ey ngion, DC*
MMXS/Anchorage, AK 34 o ‘ﬂ!:'.“ EF . e w 'm'uL-'?'h LY m-ﬁm
PD: RaxiLewnox . 1 BANGLES " ) W KNOXP/Phoenix, AZ* i O 3000
NO: Nowks Thewas OH APIVMO: Archer 4 3 32 N MAYER
Hoddds 3 0 Debbie Mo PD: oa Prics )
LRl —— o 2GRN Woids 5 o K Do, CA
gu'i::;nh- AR et W0: Jon Sowol Tampa FL* N gpon, 0
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- SSAMA TWAN ,%F, o iy O MAYER ; o Tm 3 %
KAMX/Austin, TX WATOHBOX THENTY APORD: Mickae! Gotoed O UAYER HMLouisle. kY e M in PI: Siove Marghai ik
PO: Scoole Sievees GO ey w WO o8 Wik 1 ATARIS
n'u %‘&' 'ltm m\’z'; WM WMGX/Portiand, ME D MATCHBOX TWEKTY 1 000
WMVX/Clevetand, OH Wt T S0 APE: Dacan Jaees PO Randi Krsitouin L) T I WYER
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G EERE™"  |BEES [ o GAEEE | —
ﬁ%? woat SN Madaon, W1 York, NY G IO MAYER iy 0. inpean s |
. ' 1
T . w [T o _ |1 |TE
SWPLY RED 4 <1 . m&nm. PO Buddy Scolt 4 Tomy Mz OR m O 3 Rkt s
S 2 s 5 A Oty e et o 1 G o: H0- Cork Waddon STERHANE RoHaADS
300085 DOWS £ i GUSTER WW" ! L 'S it ok R S Ypamgetoun, OH°
: Tomy “Nramer™ Brittae SALVA OCTOBER KSZR/Tucson, .
va - . Paso, TE* u e e * Bgss E:lft’%“ HORUN 0 o o 15 o foms
: Siave Mo U/Colorado: [ LN st "SASON VA2
TN, Sew | Springs, Relsza 4 S AL NG e Do
" e TR | DEE L B R
WEMDBosion, A" £ o et s Tt "Tﬁ-‘ﬁgﬂ
PO Grog Sl G 3
Anm ) . 3 WARU ¥ Mo M
e A WPAS Colarmbes, OH N SPLYRED K1S/Datoma CHy, OK Ve *Monitored Reporters
1 SUGAR RAY PO Jof Rllentioe WZPLndianapolis, IN A 8 i Bak o Y
TN M0 Ao ol T JOMAYER Yt g FOAD: Ry Kaa - | il 104 Total Reporters
3 pooas pown . W Cave Dockar WKTVMiiwaukes, W1 LA bl i —_—
S KALZErosno, CA° 2 oo oo PO: 0ok ok oA KRUZSanta Barbana. CA 95 Total Monitored
SR . L) e e i
L) T A VCTON VESTCAL HORZON ] e S ——
S waYER Chist, X gl W Ho Adds 9 Total Indicator
L gy WANKRL Myers, RL* 1. o —
B GRAN DEGRAW o s O Brion 1 . .
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_ . SMOOTH JAZZ

August 15, 2003 R&R @ 77

~
Greetings from Dallas! | would first (Reporters
like to say how excited | am at the
prospect of becoming more involved
with a format like Smooth Jazz, which WZMR/Albany, NY WYJ2Andianagolis. IN WJZV/Richmond, VA
is still, after some 15 years, in its in- PD: evin Csiohan IO b PR
fancy. | first came to KOAI (The Oa-
With sis) back in 1996, when artists like XOASALat Vogas. WY XSS sacramento, CA
Yanni, Pat Metheny, John Tesh and s eor AP0: Ken Jones
mgrkoigggﬂ;g Basia seemed to define the Smooth fﬁgﬂ:::::"' o _
: Jazz format. The late '90s saw Rohdas KSBALos Anpeles. €A Sazh/aa fake S, ut
Smooth Jazz take on a more funk-ori- Muﬁw‘:‘ o ke
| ented approach. In 2003 the format seems to be mak- o
| ing yet another progression. Many in the Smooth Jazz Kinchorage. AX K'FWS‘""'W“ ca
[ | world, me included, are currently raving about the new e KTWuILos Angeles. CA B ke v rm
[ Rendezvous signing, Praful. He pulls together elements APOND: Saetia Wiedmamn I
that work in Smooth Jazz, like a smoky saxophone, with WIZZAtanta, GA KKSF/San Francisco, CA
el genres like electronic, dub, reggae, ambient and world POMD: Hick Franca WELYMacon. GA FOD: e Wians
music to create something new and fresh. New singles by the likes 1 St L AL
of Chris Botti, J. Thompson and Chuck Loeb are also heiping Smooth
Jazz push forward with more up-to-date rhythms, instrumentation and AT WELZMadisan, wi 5,,"&2.:;:‘&;5“"-“
production techniques. Format mainstays like Kenny G and Bob James PI(MO; Chris Townshend '“’" "N' Wezurs GRS
are always welcome to the Smooth Jazz party, but it's important to al- g;.j:.{é:r"}?'"l"~ KTy Sy B, A
low new talent into the fold in order to make this format grow and be- ;nm ork m'
corne more exciting for programmers and, especially, our listeners. NG, 0 ‘.!!,%’.'.ﬂf'.?‘..."'n'i.".i.‘.'.‘" 0:Pat
FD/:HI;: sn::smu Ho Adds
am very concemed that several Smooth g — o Kizrseatie. W
Jazz stations have added only one smooth Jaz M L 'ff&‘lef}?&
track during the past four weeks. This WRWV/Gleveland, OH mm s
week 17 stations didn't add any music OMPOMO: Bemie Kimbe
at all; 13 made just one add. It appears 0 N T H Lutunce WEIB/Springield, MA
that spotload is more important than on- =8l Sz Milwaukee, Wi rﬂ:ﬁ:,céﬁﬂ%"n |
air product. Sure, everybody's got to hit v Hoe, s, O KO s St |
the numbers, but c’'mon, you guys, RAB I 9 it R
think! And beyond this quarter! ... David Roowect SNSRI
Sanborn’s “Comin’ Home Baby" (GRP/ xnvnmnamn A :m-:: Tew
VMG) holds No. 1 for the fifth week. I'm counting the hours unt|l this XoMDallas. TX o] Jlllan T ROKSRAN
weekend, when he and The Crusaders play the JVC Jazz Festival at B oo WSJT/Tampa, FL
the Hollywood Bowl ... Chris Botti's phenomenal first single from his = T o St
forthcoming breakthrough, A Thousand Kisses Deep (wait until you to etk WY o
hear this one!), “Indian Summer” (Columbia/Sony), earns No. 1 Most %&%&m PNy Gansaly
Added with seven adds, including KTWV (The Wave)/Los Angeles and et WIZWMWashi |
ington, OC
KJCD/Denver ... Jimmy Sommers’ “Take My Heart” (Higher Octave) WLO/Orlando. FL OM: Kenn ki
picks up five adds, including KIFM/San Diego and WSSM/St. Louis, WYMV/Detrot, MI "" ','2,";&‘."'"" MD; Renes Degwy
for No. 2 Most Added. The track has been in power — 28 plays! — WO Sy ok v
for four weeks on WJJZ/Philadelphia ... KOAIl adds Praful's “Sigh” Janes Smai JazPam Sprins,CA
(Rendezvous/N-Coded), which climbs to 17* and gains 54 plays. ASEL e, ;?r‘):“:;.mwm 46 Tota Regorters
KKSF/San Francisco powers Praful with 30 plays! ... Three tunes claim en Co G ADAMS ]
three adds: The Wave adds the instantly recognizable, high-testing QT |
Marc Antoine’s “Funky Picante” (Rendezvous) out of the box; o WiZ/Philadelphia. PA I
Hiroshima's “Revelation” (Heads Up) is added at WJZW/Washington %‘gﬂ'ﬁ‘ o LAl A0 D e T
and WJJZ; and Greg Adams’ “Midnight Morning” (Blue Note) also gets . [ ! KVJZIDes Moines, 1A o
a trio of adds ... 100% automatic add: Dave Koz's “Honey-Dipped” | o r(vgemw&”“ ‘
(Capitol) ... Top of the “A” stack: Billy Paul Williams' “Miles to Go” Xz Mouston, TX | =ty :VJchNorfolkV:" . |
(Kriztal) and Bass X's “Vonnie” (Liquid 8). — Caral Archer, Smooth Jazz Editor L‘?‘:’Mﬁ"“ | m:mnrm Reporiediromn Pty 0y J

The March of Dimes and Radio — A Partnership of History and Accomplishment

We salute our Achievement in Radio Awards® winners and finalists, and give thanks
to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,
Pittsburgh, San Diego, St. Louis and Washington.

A.ILR. AWARDS

With your help, we will see the day when every baby is born healthy.

Sponsored Nationally By: Arbitron, Katz Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

vornm e CO-Sponsored By: API, AT&T Broadband, Bonneville International, CURB Records,
sssancommmcasws Ford, Interep, Miller Lite, Pittsburgh Radio Organization, Potawatomi Bingo Casino
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March of Dinwes Meth Defects Foumdaton and Vlejas Casino

r more information, contact the A.L.R. Awards at: eschult
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SMOOTH JAZZ

‘The Breeze’ Comes
ToCanada

Smooth Jazz is a success in Calgary

Until recently smooth jazz music had limited expo- The station has done some excit-
sure in Canada, mostly on public radio and services
such as DMX, and the Smooth Jazz radio format was
essentially nonexistent. That began to change last Sep-
tember with the launch of CIQX (The Breeze 103.1) in
Canada’s fifth-largest radio market, Calgary, Alberta.
The Breeze is only Canada’s second commercial
Smooth Jazz station. (The other is CIWV “The Wave,”
a lower-power station located outside Toronto.)

Located on the prairies, Calgary
may not seem like the most logical
place to break Smooth Jazz in Can-
ada, but thatdidn’t stop parentcom-
pany Newcap Broadcasting from
pursuing the opportunity to launch
the format there. Calgary is often
used as a test market for new prod-
ucts and companies expanding into
Canada, so it made sense to devel-
op Smooth Jazz there.

Calgary’s population is close to 1
million, and it is Canada’s fastest-
growing city. “There is a youthful-
ness here that creates a real vibrant

and entrepreneurial spir-

it,” says Breeze PD Paul
Larsen. “Calgarians love
to be trendsetters, and |
that has really worked in |
our favor. They love the
fact that Calgary is the
first major city in Canada |
to experience this radio |
format. 3
“Tobe able tolauncha
brand-new format not
only for Calgary, but, really, for Can-
ada, has been a real challenge and
thrill. We've really been able to try
some new and exciting things in
building this brand, and we are
thrilled with our early results.”

A Fresh Breeze

In the most recent spring BBM
ratings (Canada’s national rating
service), The Breeze captured a 5.7
share to rank sixth overall. It also
ranked sixth 23-54 and fifth 35-64
after only nine months on the air.

"Listeners in Calgary were ready
for a different kind of radio station,”
says Larsen. “The music and on-air
presentation of The Breeze added a
truly distinct and fresh choice for
adult listeners, and they have really
responded.”

Larsen has gone a little farther
with some of his current vocal selec-

Paul Larsen

tions than his Smooth Jazz counter-
parts in the U.S. "My thinking is, if
we play Hall and Oates in gold, why
not play their new music if it fits?”
he reasons.

“It’s the same with Santana. We
were among the first stations on the
new Phil Collins and Michael Mc-
Donald. Because Calgary is demo-
graphically so young, it's critical for
us to appeal to the lower end of the
adult demo as well as serve our
core 35-54.”

The strategy seems to be working.
The Breeze's biggest ratings growth
in the spring book was
with adults 25-34. At the
same time, the station
was also able to grow its
35-54 numbers.

Public service is anoth-
er key ingredient in the
formula at The Breeze.
“We work really hard to
make the radio station
sound like Calgary,” Lars-
en says. “Calgary is very
socially aware, so we try and mirror
that in our support of community
and charity events. We're very active
on and off the air.”

Standing Out From
The Crowd

The Breeze has done extensive mar-
keting, including TV, outdoor and
print, something Larsen views as
critical to the station’s early success.
“Getting the word out and letting
people know you existis paramount,”
he says. “We've built a really good
radio station, but if no one knows we
exist, it doesn’t matter.

“As with the on-air product, we've
tried to take a different approach to
our outside marketing. We‘ve been
really successful at trying to do things
alittle differently from the status quo.
That, again, has helped us stand out
from the crowd.”

ing contesting targeted to its key
images of music and relaxation.
“We've given away great music
trips, including Diana Krall in New
Orleans, Norah Jones in New York
and the JazzTrax Festival in Vail,
CO,” says Larsen. “Other prizes
have focused on relaxation, such as
all-inclusive getaways or lifestyle
items like the 2003 Sebring Convert-
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103.1) last month.

STEVE OLIVER High Noon
DIANA KRALL The Look Of Love
STEELY DAN Hey 19

DAVE KOZ The Bright Side

JESSE COOK Orbit
PHIL COLLINS Come With Me

WARREN HILL Mambo 2000

Music Monitor

Here’s a sample 10am hour heard on CIQX (The Breeze

ERIC CLAPTON Change The World

AL JARREAU We're In This Love Together
ROBERTA FLACK Killing Me Softly

AMY SKY We've Only Just Begun
JOE SAMPLE Hippies On A Comer
SIMPLY RED Holding Back The Years

features streaming audio plus tar-
geted information like artist links,
music news, a VIP Listener Club,
local news and more. “Our research
clearly shows our audience is very
computer savvy, so a great website
is an essential part of our strategy,”
Larsen says.

One of the innovative components

ible that we gave away as our first  of the website is The Breeze Online
promotion or the Rolex we gave  Store. “As soon as we wenton the air,
away at Christmas.” we were flooded with phone calls
Larsen emphasizes that The and e-mails from listeners asking
Breeze is very careful to ensure that ~ where they could buy the great mu-
anything it does . 7 sicthey were hear-
fits the sound and | 0O 3.1 FI\/1  ing"sayslarsen.
image the staff | l “Smooth jazz
has created. “We | isn’texactly at the
use that bench- e top of the priori
mark for every- | BREEZE lisltJformosptremitl)f

thing, from mar-
keting to promotions to sponsoring
community events,” he says. “Ithas
to fit the image, or we simply won't
doit”

Because of the limited exposure
smooth jazz has received in Cana-
da, The Breeze is on a mission to
actively educate the audience about
the music. “We give a solid amount
of artist information and announce
the name of every artist and song we
play,” says Larsen. “This is especial-
ly critical with the instrumentals,
which are completely unfamiliar to
our listeners.

“Much of our production also re-
inforces The Breeze brand with the
music — lines like ‘Smooth jazz is
Dave Koz ... Dave Koz is The Breeze
103.1.”

Innovative Exposure

The Breeze has been creative in
exposing the music off the air too.
“We recently partnered with Uni-
versal Music on a sampler CD, Lar-
sen says. “Universal is using it as
added value when you buy one of
their titles at a local retailer.

“It's a great way to put some of
our music and our logo in the hands
of potential listeners. Everyone ben-
efits: The listener gets extra music,
the station gets image and market-
ing, and the label sells product.”

To complement the radio station,
The Breeze developed an extensive
website at www.thebreeze103.com. It

" ers, so we part-
nered with a local distribution com-
pany that agreed to stock everything
we play and look after fulfillment.
We promote the Online Store on-air
as an easy, one-stop place to buy all
the great music we play. CDs are de-
livered within a couple of days. It's
a great service to the listener.”

Canadian Content

Smooth jazz in Canada is in its
infant stage, similar to where it was
when KTWV launched in Los An-
gelesin 1987. “Our advantage is that
we have the U.S. model to follow,”
Larsen says. “However, we can’t
simply copy the U.S. format and
expect it to work here. There are
many subtle differences between
our two countries.”

The biggest difference is Canadi-
an Content, which dictates that 35%
of the music aired on a station has
to have been written or recorded by
Canadians. “Luckily, a few estab-
lished smooth jazz artists — includ-
ing Warren Hill, Brian Hughes, Di-
ana Krall and Jesse Cook —happen
to be Canadian,” says Larsen.
“However, one of the most exciting
aspects of building the format has
been uncovering some of the hidden
talent in our country.

“Surprisingly, there was quite an
underground music scene, particu-
larly on the instrumental side. We‘ve
been proud to expose some great
relatively unknown Canadian art-

www americanradiohictorv com

ists such as Eddie Bullen, The Clay-
ton Scott Group and Bet. E & Stef,
as well as more established artists
like Les Sabler, Four80East, Oscar
Lopez, Molly Johnson and many
others who haven't been able to get
much radio airplay.”

Smooth Jazz radio is about to
take off in Canada. In the last
round of new station applications
in Vancouver, there were five for
Smooth Jazz. It was a similar sto-
ry in Ottawa. While none of those
applications was successful, now
that The Breeze has shown some
early success, the CRTC, which
governs Canadian radio, may see
fit to license more Smooth Jazz sta-
tions in the future. It is currently
considering one in Edmonton,
north of Calgary.

Made In Canada

Broadcast Architecture guided
the station’s launch and remains The
Breeze's consultant. BA Exec. VP/
GM Allen Kepler says, “The really
cool thing about The Breeze is that
it sounds like no Smooth Jazz station
in the U.S. We geared the station
completely toward the Calgary mar-
ket— prior to the launch, afterward
and ongoing. They have done a su-
perb job of laying out a plan, mar-
keting the station and executing the
format.”

Larsen says, “Smooth Jazz has tre-
mendous opportunity for growth in
Canada. I can see the format work-
ing extremely well in the top mar-
kets — Vancouver, Montreal and
Toronto. I am certain the format will
expand to other parts of the coun-
try in the near future. In the mean-
time, we'll continue to grow the
brand in Calgary.”

“The audience share in Calgary is
growing steadily and has already
achieved levels beyond our expecta-
tions,” says Newcap Broadcasting
President Bob Templeton. “"Our
‘Made in Canada’ version of
Smooth Jazz has found a place and
will eventually proliferate through-
out the major centers of the country.
We are very proud to have pio-
neered this specialized format in
Calgary — and in the country, for
that matter.”
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80 .1 SMOOTH JAZZ TOP30
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WK WK ARTIST TITLE LABELS) FOns pLAYS At]%‘;\fcs e TOTML SO
1 ﬂ DAVID SANBORN Comin’ Home Baby /GRP/VMG) 1052 +13 118002 14  46/0
3 0 BRIAN CULBERTSON Say What? (Warner Bros./ 829 +8 99778 18  45/0
2 3 JEFF LORBER Gigabyte (Varada/ 803 -42 62095 21 40/0
5 4 CHIELI MINUCCI Kickin’ It Hard (Shanachie/ 751 -4 82726 28 391
4 5  SPYRO GYRA Getaway /Heads Up/ 739 69 85203 27  38/0
8 0 RICHARG ELLIGT Corner Packet (GRP/VME) 699 +38 75545 19 41/0
10 o PAUL JACKSGON, JR. It's A Shame /Blue Note/ 676 +61 81030 13  40/0
7 8  M.MCDONALD | Heard It Through The Grapevine fMotown/Universal) 659 -8 62672 11 45/0
9 0 OARYL HALL Cab Driver (Rhythm & Groove/Liguid 8) 630 +3 53260 15 4200
6 10 EUGE GROOVE Rewind {Warner Bros.) 629 -81 53949 24  33/0
1" @ URBAN KNIGHTS Got To Give It Up Warada) 621 +26 57797 13 40/0
12 12 LUTHER VANDROSS Dance With My Father £/ 565 -1 53413 12 39/0
15 @ KENNY G. Malibu Dreams {Arista) 517 +74 61911 6 35/2
13 @ CANOCY OULFER Finsbury Park, Cafe 67 (Fagle Rock/ 503 +45 61265 10  40/0
14 @ PAUL TAYLOR On The Move /Peak/ 481 +35 46105 10 370
17 @ MINDI ABAIR Fiirt (GRP/VME) 437 +77 50337 5 341
18 @ PRAFUL Sigh (Rendezvous/N-Coded) 414 +54 57233 5 3501
16 18 WALTER BEASLEY Precious Moments (-Coded) 385 1 36079 17 3010
20 @ PHIL COLLINS Come With Me {At/antic/ mn +19 31994 17 240
| 19 @ ACOUSTIC ALCHEMY No Messin’ (Higher Octave) 360 +2 27699 7292
21 21 FATTBURGER Sizzlin’ (Shanachie/ 322 12 19896 15 26/0
24 @ RICK BRAUN Green Tomatoes (Warner Bros.) 285 +26 31415 3 283
22 23  RICK DERRINGER Hot And Cool /Big3/ 281 31 18661 20  26/0
25 @ CHUCK LOEB eBop /Shanachie/ 252 +15 31931 3 211
23 25 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universall 235 -38 10023 18 17/0
27 @ RONNY JORDAN At Last (V-Coded/ 210 +33 30074 3 170
@ SIMPLY RED Sunrise (simplyred.com/ 187 +71 6910 1 15/2
26 28  NORMAN BROWN The Feeling | Get /Warner Bros.) 165 19 17982 1 110
29 @ BRIAN HUGHES Along The Way (4440 Music Group) 161 +17 8945 1 1411
@ JAZZMASTERS Puerto Banus (Trippin ‘N Rhythm) 160 +73 17656 1 20/5
46 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 8/3-8/9. Bullets appear on songs gaining plays or remaining flat from previous week. If
two SOngs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most
Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing
a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
New & Active
JIMMY SDMMERS Take My Heart... (GeminiHigher Octave) GREGE KARUKAS Riverside Drive (¥ Coded)
Total Plays: 156, Total Stations: 17, Adds: 4 Total Plays: 118, Total Stations: 11, Adds: 2
STEVE DLIVER Positive Energy (Native Language) BERNIE WILLIAMS #/DAVID BENDIT Just Because (GRA/VMEG)
Total Plays: 140, Total Stations: 13, Adds: 0 Total Plays: 109, Total Stations: 9, Adds: 0
JEFE GDLUB Boom Boom (GRP/VMG/ CHRIS STANDRING ! Ain't Mad Atcha (Mesa Entertainment/Blue Moon)
Total Plays: 132, Total Stations: 13, Adds: 0 I Total Plays: 97, Total Stations: 11, Adds: 2
STEVE COLE NY LA (Warner Bros.) JEFF KASHIWA Voices Native Language/
Total Plays: 132, Total Stations: 12, Adds: 0 Total Plays: 93, Total Stations: 9, Adds: 0
BLAKE AARDN She's So Fine (lnnervision/ NICK CDLIDNNE High Flyin' (3 Keys Music/
Total Plays: 128, Total Stations: 10, Adds: 0 Total Plays: 91, Total Stations: 8, Adds: 0
o - - ‘Songs ranked by total plays )

Most Added*

www.rrindicator.com
ARTISTTITLE LABEL(S) ADDS

CHRIS BDTT Indian Summer {Columbis)

~

JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm/ §
JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 4
RICK BRAUN Green Tomatoes (Warner Bros.) 3
HIROSHIMA Revelation (Heads Up International) 3
GREG ADAMS Midnight Morning (Blue Note/ 3
MARC ANTOINE Funky Picante (Rendezvous/ 3
KENNY 6. Malibu Dreams (Aristal 2
ACOUSTIC ALCHEMY No Messin’ (Higher Octave/ 2
SIMPLY RED Sunvise (simplyred. com) 2
GREGG KARUKAS Riverside Drive (¥-Coded) 2
CHRIS STANDRING | Ain't Mad Atcha (Mesa Entertainment/Blve Moon) 2
PAMELA WILLIAMS Afterglow (Shanachie) 2
BONEY JAMES Grand Central (Warner Bros.) 2
Most

IncreasedPlays

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MINDI ABAIR Flirt (GRP/VMG) +17 |
KENNY G. Malibu Dreams (Arista/ +74
JAZZMASTERS Puerto Banws (Trippin ‘N’ Rhythm) +13
SIMPLY RED Sunrise {simplyred.com/ +1
PAUL JACKSON, JR. It's A Shame (Blue Note/ +51
PRAFUL Sigh (Rendezvous/N-Coded) +54
CANDY DULFER Finsbury Park, Cate 67 (Fagle Rock/ +45
JIMMY SOMMERS Take My Heart... (GeminiHigher Octave) ~ +41
RICHARD ELLIOT Corner Pocket (GRP/VMEG) +38
PAUL TAYLOR On The Move (Peak/ +35
Most
Played Recurrents
TOTAL

ARTIST TITLE LABEL(S} PLAYS
KIM WATERS Waterfall (Shanachie/ 396
J. THOMPSON Tell Me The Truth (AMH/ 218
BOB BALDWIN The Way She Looked At Me (Werada/ 201
CRUSADERS Viva De Funk (Verve/VMG) 19
PIECES OF A DREAM Love’s Silhouette (Heads Up/ 167
GREG ADAMS 'Sup With That (Ripa/Blue Note) 122
NDRAK JONES Come Away With Me (Blue Note/Virgin) 94
MINDI ABAIR Lucy's (GRP/VMG) 91

Detailed station playlists for all R&R '

reporters are available on the web at

¢ EventTape®

* BunchaBanners™
* FlashBags™

* BumperStickers
* Ponchos

* KeyTags RE=
* StadiumCups

LAV

(=)

Party Zong Party Zone Party Zone PartyY Zong ]

FirstFlash!

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: {260) 436-6739 * www.firstflash.com

1-800-21 FLASH

1-800-213-5274
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More Cool Promotions

Concepts that transcend radio formats

ecently, I promised to bring you more promotional
ideas to help keep your creative juices flowing. The
Jacobs Media Summit at the R&R Convention in June
included a session called “60 Promotions in 60 Min-
utes,” and here’s a sample of the ideas that were pre-
sented by Jacobs Media’s Fred Jacobs and Ralph
Cipolla and Greater Detroit Media marketing guru
Heidi Kramer Raphael — ideas intended to transcend
format with just some minor tweaking.

30 Bars In 30 Nights

KISW/ Seattle needed to introduce
new nighttimer Ditch to the audi-
ence. Stations typically just move the
air talent who's been fill-
ing in back to his or her
regular slot when the new
guy appears. “Eighty-five
percent of a station’s lis-
tening is 6am-7pm, and |
there’s a vhole host of the
audiencc that doesn’t
know the vew guy exists,”
Cipolla says.

KISW wanted Ditch to
make a strong impression,
so the station created its own political
campaign with 30 Bars in 30 Nights.
“Ditch was at a different bar every day
for 30 conscutive days,” says Cipolla.
“By day 27 he was exhausted, but it
was certainly well worth it, because it
became an event in itself. It was a mar-
athon spec-acle.

“This was the biggest thing that a
new night jxck who wanted to win the
street war could accomplish. The sta-
tion intelligently set up a path of 30
bars that snaked through the metro,
hitting the places they wanted to in-
fluence and places the audience was.
By the time it was over he probably
met more listeners and potential lis-
teners and impacted more people than
most guys would in cight months on
the air.”

It was also a great opportunity for
sales. “The potential to sell the desti-
nations through the sales staff was

“One of the ads |
heard said, ‘Was last
summer a bust
because you didn’t
have one?”

Ralph Cipolla

part of it too,” Cipolla says. “The val-
ue of the event escalates as you
progress, and the event itself intensi-
fies when you get today 28. Everyone
wants to be the last bar
| where you have a big par-
ty and Ditch dramatically
| collapses on the floor.”

The cost of technical fees
for the live broadcast can
be underwritten by the cli-
ent, so this doesn’t cost
anything, and you accom-
plish a lot more than you
could a year of Saturday-
night appearances.

Win A Piece Of The Rock

Classic Rock WZLX/Boston dis-
covered a wealth of items on sites like
eBay that it could buy and give away
every week on the air. One such prize
was a cigarette pack signed by all four
members of The Beatles that the station
purchased for under $1,000.

“It wasn’t intended to be a huge
fall-book promotion,” says Cipolla.
“Those things are ‘eye of the behold-
er’ items. A Beatles nut who wins the
cigarette pack could take it home and
frame it. It’s a big deal to the fan and
didn’t cost the station that much.”

The jocks didn’t talk about the cost
of the cigarette pack, but it sounded
priceless, according to Cipolla.

“There s so much stuff out there on
the eBays of the world and these col-
lectors’ circuits,” he says. “It’s easy to
learn how to verify authenticity.
There'salot of cool stuff out there, and
in the context of your format it sounds
a lot bigger on the air than people in
the industry may perceive it to be.

“You can build a strong month in
the trends by getting four great priz-
es and giving away one a week with
whatever qualifying mechanism you
want, including on-air and website
components.” Prizes can be adjusted
for your format, and you can't hype
them enough.

Cipolla further explains that the
prizes shouldn’t be just guitars that

were purchased for a band to auto-
graph. “The key is that it's an actual
piece of rock history — a real set of
drumsticks that was used for record-
ing a significant album, for example,”
he says. “There’s a lot of stuff out
there. Some of it’s very expensive, but
there’s plenty that could fit within a
modest budget.”

The Biggest Sports Fan

Theidea of this promois to find the
biggest sports fan — not the person
most devoted to your local sports
team, but the biggest fan in girth. "It
sounds totally masochistic, and it is,”
Cipolla says.

“You find a group of contestants
who will vie for the title by gaining the
most weight in 30 days. They have to
prove it with before-and-after pictures.
They goto the studio and weigh in,and
you put pictures on the station website.

“When looking at
what people really
wanted and could
use, my litmus test
for men was, ‘What
is it | really want that
my wife would never
let me buy?””’

“It's a marvelous vehicle for the
morning show to check in with them
on a daily basis throughout the
month. You get weekly photos and
weigh-ins to show the progression.
Ideally, the prize is season tickets for
all the local sports teams or the corner-
stone team. And it doesn’t have to be
a pro town; college sports have big
fans too.

“One of the running jokes is that by
the time it's over, the winner will be
toobig to leave the house, so you give
him a recliner, a fridge full of food,
and team-logo gear. Pick the winner
from among the contestants who
gained the most weight, or use the sta-
tion website and have listeners vote
by looking at the pictures.”

With a little more effort vou can
find sponsorship opportunities.

“Maybe local restaurants want to
adopt one of the contestants and feed
him every night,” Cipolla says. “That
way you can generate some revenue.
Get sponsorships for the recliner, the
fridge, the food, etc.”

Give The Station
Away For A Day

A great fantasy prize and “wow”
promotion that costs next to nothing
is giving away the station itself. “It's
all in the creativity, promos and radio
theater,” Cipolla says. “What better
way for stations to take advantage of
the fact that they are live and local
than to be the antithesis of big, ugly,
corporate radio?

“Be the mom-and-pop, totally en-
trenched-in-the-needs-of-its-local-lis-
teners station. Tell listeners, ‘Hey, you
wanna call and make a request? We'll
go one better. How about you come
inand run the damn place for a day?"

The winner will play the music, host
on the air and invite friends and fami-
ly along — maybe their bowling team,
for example. “Change the slogan of the
station for a day to the winner‘s name,
like ‘K-Bob 95, says Cipolla. “You can
recut the production and change the
station website for a day. Obviously,
you work with the winner.

“Rick Balis at KSHE/St. Louis does
itbetween Christmas and New Year’s,
when it doesn’t interfere with ongo-
ing promotions and can actually be
done credibly without hurting the
book but still has an impact. It's also
big with Virgil Thompson at KISS/
San Antonio, where they see the ben-
efit of breaking the pattern of predict-
ability and structure thatbig radio has
become infamous for.”

Part of what can make the promo-
tion successful is what leads up to
choosing the winner, as the staff can
have fun interviewing the potential
candidates. “The contest can be as
basic as ‘enter to win,” but it has a lot
more potential when you interview
the candidates on the air and have au-
ditions,” says Cipolla.

“Set up the answering machine or
voicemail at the stationand say, ‘What
would you sound like on the air?
Leave us your audition.” You'll get
some horrible audio that you can play
back on the air and use to humiliate
the potentials.”

MD For A Year

This is similar in concept to the pre-
vious idea, but the winner gets a year
of record service. The cost is minimal:
postage. Cipolla explains, “You paint
a picture of a guy sitting with his feet
up on the desk, smoking a cigar, mak-
ing all these life-and-death decisions:
‘We're not going to play this record!’
And he smashes it on the desk.

“All you do is save one of the three
copies of everything you get and mail
it to the winner. Talk about being top-
of-mind. Virtually every day of the
year this winner will go home from
work and find a package in the mail
from the station with a bunch of stuff
— some good, some not.

“Itdoesn’t matter whether the mu-
sic is even in the format; you just pass
everything on to the guy. That guy
will give what he doesn’t want to his
friends, and he’ll be talking about it
to his friends and co-workers.”

www americanradiohistorv com

Cipolla isa proponent of getting lis-
tener interaction on the air, and for this
event, he says, “It's another scenario
where you can do auditions to select
the winner, then follow up with him
on the phone afterward to whatever
degree you deem makes for good ra-
dio. For a period of time you can check
in with the guy, occasionally put him
on the air, maybe make a recorded
promo. It depends on the winner’s
personality.

“You can pad it with other things
too. Maybe once a month you send a
limo to his house and send him to a
concert. Wine and dine him, because
everyone knows music directors are
just like they showed on WKRP in Cin-
cinnati.”

“You always sit
around in radio and
talk ahout what you
can give away, like
a car. But the fact
is, only one in five
cars given away on
the air is actually
kept by the
winner.”

A New Year, A New You

Give away a complete makeover.
“Check with your legal department
first,” Cipolla cautions. “It's anoth-
er fantasy prize. You always sit
around in radio and talk about what
you can give away, like a car. But the
fact is, only one in five cars given
away on the air is actually kept by
the winner.

“When looking at what people
really wanted and could use, my lit-
mus test for men was, ‘What is it |
really want that my wife would nev-
er let me buy?’ Like a Harley. With
the ‘new you’ idea, a lot of people
want the total makeover but think it's
too self-indulgent or that it's a luxu-
ry or too expensive. It speaks to the
aspect of American culture that ter-
rorists hate.

“In most cases, it’s legal to give
away, and it's safe. People agree to
sign waivers, you go with somebody
reputable, etc. A lot of stations already
have as clients the places that offer lip-
osuction, plastic surgery and Botox
and collagen injections. One of the ads
I heard said, ‘Was last summer a bust
because you didn’t have one?* They’re
there, and they want promotions.”

Cipolla says that's better than having
your jocks become spokespeople,
which doesn’t paint a great image of
the jock with the listeners. “In the
context of “turn your life around,’ you
get the job done for the client without
portraying your staff as being com-
mercialized, endorsing everything
and whoring the station out. With the
right client it may not cost you adime.”
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WK WEEX  ARTIST TITLE LABEL(S) NS elets Al}l},g;llk ‘B e | Most Added’
1 o STAIND So Far Away (Fljg/Flektra/EEG) 602 +33 30175 8 29/0 www.rradds.com
3 2 TRAPT Headstr?ng {Warner Bros.) . 524 -34 35442 k]| 25/0 ARTIST TIME. LABEL(S) RO
2 3 AUDIOSLAVE Like A Stone (/nterscape/Epic) 513 56 33925 29 29/0 LIMP BIZKIT Eat You Alive (Flglinterscopel 9
10 o NICKELBACK Someday (Roadrunner/{0JMG) 501 +204 29470 2 28" METALLICA Frantic (ElektralEEG) )
6 6 AUDIOSLAVE Show Me How To Live {/nterscape/Epic) 414 +47 17751 9 270 A PERFECT CIRCLE Weak And Powerless (Virgin/ 4
5 o JANE'S ADDICTION Just Because /Capitol) 407 +29 16340 10 23/0 TRAPT Still Frame (Warner Bros.) 2
4 7 BLACK LABEL SOCIETY Stillbom (Spitfire) 397 31 18695 20  24j0 | JET AveYouGowaBe My Gid lekualtEc) 2
9 o LINKIN PARK Faint (Warner Bros.) 333 +34 18929 8 16/0
7 9 CHEVELLE Send The Pain Below /£gic/ 310 -51 12846 26 1710
8 10  VELVET REVOLVER Set Me Free (Decca/immortai) 292 -66 11801 9 23/0
1" 11 GODSMACK Serenity (Republic/Universal) 282 -1 9424 7 231
12 FOO FIGHTERS Times Like These [Roswell/RCA) 279 -12 15611 29 2110
14 @ SHINEDOWN Fly From The Inside /At/antic) 275 +17 11551 13 22/0 Most
13 14 REVIS Caught In The Rain /Epic) 2 4 w3 u 0 |INcreasedPlays .
15 15 3 DOORS DOWN The Road I'm On (Regublic/Universal) 228 -30 11733 21 18/0 \ATIST T LSELS " g;.:xss
19 @ FUEL Falls On Me Epic/ 205 +30 8601 3 1811
18 17  DISTURBED Liberate Reprise) 196 a0 7330 7 1800 ’;',f;‘::::f‘élﬁ;’[‘;%f”:ﬁ';’f’ﬂﬁﬂiw :f:':
17 18 METALLICA St. Anger (Elektra/EEG) 181 28 12288 11 190 | yEraLCA Frantic (EekiaEEs) e
16 19 COLD Stupid Girl (Fijp/Geffen/Interscape) 178 17 5016 18 1710 AUDIDSLAVE Show Me How To Live finterscope/Epic) +47
20 @ QUEENSRYCHE Open {Sanctuary/SRG) 172 +2 4570 5 14/0 LINKIN PARX Faint (Warner Bros./ +34
@ A PERFECT CIRCLE Weak And Powerless (Virgin/ 170 +111 4852 1 21/4 STAIND So Far Away (Fiip/Elektra/EEG) +33
. . P FUEL Falls On Me /Epic/ +30
22 KORN Did M Immortal/E}
S el B2 e oEE 3 qan | JMESANETONesss s
UL + d WHITE STRIPES Seven Nation Amny (Third Man/V2) +21
23 @ TRAPT Still Frame (Warner Bros.) 149 +7 5338 2 162 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/interscopel ~ +26
21 25  LYNYRD SKYNYRD Red, White & Blue fSanctuary/SRG) 136 -26 7107 19 14i0 LIMP BIZKIT Eat You Alive (Fiig/interscope/ +26
@ WHITE STRIPES Seven Nation Army (Third Man/V2) 134 +27 6481 1 9
28 @ EVANESCENCE Bring Me To Life (Wind-ug/ 131 +17 6732 19 10/0
26 @ CHEAP TRICK Scent Of A Woman (Big 3 Entertainment) 124 +3 4412 8 10/0
30 @ SMILE EMPTY SOUL Bottom Of A Bottle {Lava/ 122 +14 3384 7 110
@ 3 DOORS DOWN Here Without You (Republic/Universal) 121 +18 4450 1 13/0 Most
31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay Played Recurrents
week of 8/3-8/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | \orer yme Lases) Ton
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the X ) o
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each | GODSMACK Straight Out Of Line (Republic/Universall 234
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | 3 DOORS DOWN When I'm Gone /Republic/Universal) 227
Arbitran Company). © 2003, R&R, Inc. LINKIN PARK Somewhere | Belong (Warner Bros.) M
Ne w & Active SEETHER Fine Again (Wind-up/ 200
PUDDLE OF MUDD Drift & Die (Flawdess/Geffen/lnterscope) 194
METALLICA Frantic (Elektra/EEG) ALLMAN BRDTHERS BAND Firing Line (Sanctvary/SRG/ SALIVA Always fisland/IDMG) 180
Total Plays: 1D7, Total Stations: 16, Adds: 6 Total Plays: 59, Total Stations: 5, Adds: 0 FOO FIGHTERS All My Life (RoswellRCA/ 170
MUDVAYNE World So Cold /Epic/ IRDN MAIDEN Wildest Dreams (Columbial PUDDLE OF MUDD Blurry Flawless/Geffen/Interscope/ 160
Total Plays: 106, Total Stations: 9, Adds: 0 Total Plays: 55, Total Stations: 6, Adds: 1 QUEENS OF THE STONE AGE No One Knows f/nterscope/ 151
LYNYRD SKYNYRD f/KID RDCK Gimme Back My Bullets (Sanctuary/SRG/ ALIEN ANT FARM These Days (DreamWorks) MUDVAYNE Not Falling (Epic/ 144
Total Plays: 104, Total Stations: 12, Adds: 0 Total Plays: 55, Total Stations: 6, Adds: 0
EVANESCENCE Going Under (Wind-up/ ATARIS The Boys Df Summer (Columbial Detailed station playlists for all R&R
Total Plays: 83, Total Stations: 7, Adds: 0 Totat Plays: 55, Total Stations: 3, Adds: 1 reporters available on the web at
l ILL NIND How Can1 Live (Roadrumer/IDJMG/ SALIVA Rest In Peces (siand/IDJMG/ eporte a":i' | I:O ’ cz €
Total Plays: 63, Total Stations: 9, Adds: 1 Total Plays: 51, Total Stations: 5, Adds: 0 www.radioandrecords.com.
- Songs ranked by total plays -
Reporters
i KZRR/Aibuguergue, NM* | gk,‘f{g:ghamun, N mﬂﬁﬂlﬂnbus. GA ; WRKRKalamazoo, MI EE‘:Z:?./%EM' NE* ac&mine, CA* | gg:&:ne, WA wgannsa, oK*
aEs | e \ maE ; 2 o
| [
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PR oo | wrmenn | wovmeews | SEETNY | v, w
::: | E:i- 2 P a2 ‘I—uh
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I KLAQ/EI Paso, TX | WWCT/Peoria, IL ot f=tArebyeed
aso, TX* " . ~
WIZOMlestown, PA | WROKCanton, O l snam | gRslimenon WA o s L | TR
- pte | s monste R =y ! KATS Yakima, WA
POGER ELEVEN l . | WKLT/Traverse City, Mi ORPDNO o
[ WMMR/Philadelphia, PA" o s
’ KBER/Salt Lake City, UT*
KWHL/Anehorage, AK WPXC/Cape Cod, MA l WPHO/Emira, NY [ o e = . WNCDoungsiown, OH®
i i I :‘E;"E:'-'-—‘ | = e e WOHAMorrstown, NJ* | i s &:“X_ﬁlﬁnn. A 4 :;:/!'::'“9 own
| | K s '
KLBJ/Austin, TX* I KSJ0/San Jose, CA* *Monitored Reporters
i WYBBCharleston, SC* [ — l L neer P
e ot assau, NY* R 50 Total Reporters
| WRCQFayetovite, Nt | i | WHEB/Parsmouth, NH KZ0Z/San Luis Dbisgo, CA 20 Total Reporters
0% Pacy Samn |nu-1-h- N Luis Ubispo, n
K0OJ/Baton Rouge, LA* WKLC/Charleston, WV 70 Mok heme Wotct gl 31 Total Monitored
. PON: M Ragpepet ket | 10 NOEBAX
METALLICA
- e el . YXFXSanta Rosa, CA* 19Total Indicator
- 7RE 4 ol nd R
KIDC/Beaumont, TX* WEBN/Cincinnati, OH KLOLMouston, TX" (e s TS O e Did Not Report, Playlist Frozen (1):
POMD: My Dovts. O Ve n-h_ w‘ﬂ M2 Juln Lowd 1 1AON MAOEM s . CA
¥ e e -— i T oeae [y KCLB/Palm Springs,
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WEK Wi ARTIST TTLE LABELG) Bt s AJI?!»%‘;ILCE T Y | Most Added”
2 € UNKIN PARK Faint (Warner Bros.) 1880 +131 99387 14 GO [, o
3 @  STAIND SoFar Away (Flip/Flektra/EEG) 1803  +96 94764 9 6300
1 3 CHEVELLE Send The Pain Below (Zic/ 1756 116 92749 30 580 | ‘TS 0o
4 @O  AUDIOSLAVE Show Me How To Live fiaterscape/Epic) 1735 +97 102211 20 6201 :':T"Al:'lllgri:m \:.; sliz;a//;%uemm/ :;
6 5  JANE'S ADDICTION Just Because (Capitol) 1455 76 G189 11 B0 | guenuct from 7D "
8 @ SHINEDOWN Fly From The Inside (Atfantic) 1369  +54 66507 21 590 | poWERMANS5000 Action DreamMorks 8
5 7 COLD Stupid Girl (Fip/Geffen/Interscope) 1360 -210 61687 25 5710 MOTOGRATER Down /o Name/EEG) 7
3 @ KORN Did My Time fimmertalEpic) 1306 +34 63367 7 600 ;'E"EGT:"ET“'“G':T f““/w;:;‘ ”';‘”"’ {Columbia) :
7 9 TRAPT Headstrong (Warner Bros.) 1296 84 79705 44 600 | oo Su"m::’e“‘;wéeff’e;wﬂm . 5
12 @ DISTURBED Liberate (Reprise/ 1282 +79 64010 1 6111 ILL NINO How Can | Live (Aoadrunner/BJMG) I
19 @ NICKELBACK Someday (RoadrunneriBJMG) 1244 +526 66049 2 62{1 | THURSDAY Signals Over The Air Astand/iivGy 4
10 (D GODSMACK Serenity (Republic/Universal) 1229 +71 59284 9 600
26 @ APERFECT CIRCLE Weak And Powerless Virgin) 1062 +508 50624 2 6200
15 @ SMILEEMPTY SOUL Bottom Of A Bottle (Lava) 1049 +83 42848 19 56j0
11 15  REVIS Caught In The Rain (Epic/ 1034 173 44575 26 480
14 16 LINKIN PARK Somewhere | Belong (Warner Bros.) 922 52 58327 24 53)0
16 @ MUDVAYNE World So Cold (£pic/ 820 +44 37219 14 5400
18 D TRAPT Still Frame Warner Bros.) B64  +69 30505 9  57j0
; g 5 AUDIOSLAVE Like A Stone finterscape/Epic) 844 198 49827 31  58)0 Most
WHITE STRIPES Seven Nation Army (Third Man/V2) 783 +69 35508 13 41)1
23 @) FOOFIGHTERS Low (RoswellRCA) 633  +43 20865 6  48j0 IncreasedPlays
27 @  FUEL Falls On Me (Epic) 612 +88 24870 3 44)2 o
2% D  ADEMA Unstable Arista/ 588  +12 16790 8 470 | o e
21 24 VELVET REVOLVER Set Me Free (Decca/immorta) 574 136 22650 8  38i0 | NICKELBACK Someday (Roactumer MG +526
29 @ METALLICA Frantic (Flektra/EEG) 493 +38 24265 G  52/22 | APERFECT CIRCLE Weak And Poweress Vigin/ +508
8 @  SAUVA Raise Up (shand/iDJMG) 469 #1821 9 410 tm’l:'5:;‘:3‘::";;:%%”,’”"‘””” o
30 @ AFl The Leaving Song Part Il (DreamWorks) a2 +10 10585 ] 3511 AUDIDSLAVE Show Me How To I..ive {interscope/Epic) +97
22 28 METALLICA St. Anger (Elektra/EEG) 419 183 20302 11 400 | STAIND SoFar Away (Hp/ElekiralEEs) +96
33 @ SLOTH Someday (Hollywood) 416 +80 9578 4 4011 FUEL Falls On Me (pic/ +88
31 €  THREE DAYS GRACE (| Hate) Everything About You (iive/ M2 +43 10048 12 3p3 | gt SOUL BtumOrABotte Lov +3
omeday (Hollywood) +80
32 @ MOTOGRATER Down (Vo Name/FEG) 410 +14 15311 4 4277 DISTURBED Liberate (Reprise/ +79
€D LMP BIZKIT Eat You Alive (Flig/Interscape 383 +383 25864 1 51/51
34 € EVANESCENCE Going Under (Wind-up) 352 +16 9847 4 230
35 34 {HED) PLANET EARTH Other Side (Volcanollive) 327 6 7570 7 300
42 €D 3DOORS DOWN Here Without You (Republic/Universal) 297 +56 1100 2 271
38 €D ATARIS The Boys Of Summer (Columbia) 292 +32 9386 9 16/2
36 37  ALIEN ANT FARM These Days (reamWorks) 289 28 7002 5 3000
43 € ILLNINO How Can | Live (Roadrunner/iDJME) 287  +47 9066 2 354
41 € HOTWIRE Not Today /RCA) 275 +25 6562 3 3. Most
44 @ 311 Creatures (For A While) (Volcano/ 41 +3 5139 5 150 |Pla yed Recurrents
45 @ FINGERTIGHT Guilt {Hold Down) (Cotumbia) 229 +20 315 3 346 o
40 42 MANMADE GOD Safe Passage (American/i0JMG) 229 23 4561 10 3p0 | MTSTImE R PLats
47 @®  THRICE Al That's Left fsland/iDJMG) 226  +26 3803 6  26/0 | GODSMACK Straight Out Of Line (Republic/iniversal 738
46 @  PRESENCE Remember (Cur) 207 #1257 4 oap | SRR nedgen f i 665
39 45  STAIND Price To Play (Flektra/EEG) 193 63 8087 19 2600 | wuovavke ::':',',?:; ,ﬁ;’,’“’ :Z
37 46  DEFTONES Minerva (Maverick/Reprise) 181 101 6980 17 2210 | DISTURBED Preyer fRaprise 569
43 47 UNLOCO Empty Maverick/Reprise) 165 40 2411 4 190 | BLACKLABEL SOCIETY Stilbom (Spitfire 561
~ 48 MARILYN MANSON Mobscene (Nothing/lnterscape) 108 33 6489 17 22j0 | CHEVELLE TheRed /5pi . 560
@  COLD Suffocate (Fl/Geften/nterscope) 103 481 38T 1 15 | gpmuenpoter o (et o
@ SEETHER Gasoline (Wind-up/ 101 +46 3827 1 10/6 SALIVA Always Asiand/iDIMG) 499
63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the N N A
aiplay week of 8/3-8/9. Bullels appear on songs gaining plays o remaining fla from previous week. If two songs are lied in total plays, the sang with the larger Detailed station playlists for all R&R
Topctod 10 R by oo Toring Sl Sangs shepored 5 a0 o 10 Gt Iowand e o satons oy o Tom ot v vy ||~ remorters are available on the web at
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein www.radioandrecords.com.
with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New Adds at: WWRX KICT WGIR KFRQ WCPR

Phones at: KXXR WXQOR KILO WXTM WNFZ KXTE KTZ0 -
WXEG WHRL WPBZ and many more =

- e
e On tour with Trapt and Smile Empty Soul _, ‘¥*
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Artist Title (Label)

America’s Best Testing Active Rock Songs 12 +
For The Week Ending 8/15/03

Men Men Men
TW LW Familiarity Bumn  18-34 18-24 25-34

DISTURBED Liberate (Reprise)

MUDVAYNE World So Cold (£pic/

LINKIN PARK Faint (Warner Bros.)

POWERMAN 5000 Free (DreamWorks/

KORN Did My Time fimmaortal/Epic/

TRAPT Still Frame (Warner Bros.)

AUDIOSLAVE Like A Stone finterscope/Epic)

SMILE EMPTY SOUL Bottom Of A Bottle [Lava/
TRAPT Headstrong (Warner Bros.)

SHINEDOWN Fly From The Inside /Atlantic/
CHEVELLE Send The Pain Below (£pic/

STAIND So Far Away fFlip/Elektra/EEG)

SEETHER Driven Under (Wind-ug/

COLD Stupid Girl (Flip/Geften/Interscope)
GODSMACK Straight Out f Line (Republic/Universal)
GODSMACK Serenity (Republic/Universal)
AUDIOSLAVE Show Me How To Live finterscope/Epic)
BLACK LABEL SOCIETY Stillbom (Spitfire

ADEMA Unstable (4rista)

LINKIN PARK Somewhere | Belong (Warner Bros.)
REVIS Caught In The Rain {£pic/

FOO FIGHTERS Low (Roswell/RCA)

JANE'S ADDICTION Just Because {Capitol)
VELVET REVOLVER Set Me Free (Decca/immortal)
FUEL Falls On Me (£pic/

METALLICA Frantic (Elektra/EEG)

SALIVA Raise Up fisland/IDJMG)

NICKELBACK Someday (Roadrunner//DJMG/
METALLICA St. Anger (Elektra/FEG)

WHITE STRIPES Seven Nation Army /Third Man/V2)

427 418 85% 13% 430 436 421
418 408 7% % 423 44 395
417 408 94% 18% 415 407 426
415 412 79% 14% 407 411 400
413 416 81% 10% 415 422 405
410 402 70% 9% 387 409 375
406 383 897% 3% 415 410 422
406 400 77% 15% 377 380 356
405 397 9% 41% 385 370 408
404 398  66% 9% 394 397 390
403 387 893% 3% 3.80 381 378
403 399 93% 21% 390 376 a1
403 398 83% 21% 376 370 385
402 395 9% 30% 379 387 369
401 386 95%  35% 4.01 383 428
401 395 85% 16% 404 402 407
398 389 8% 17% 413 426 396
397 405 72% 5% 407 404 492
397 398 57% 6% 387 385 390
394 381 97% 41% 392 3718 419
391 381  74% 18% 376 in  3m3
384 352 67% 1% 387 400 370
375 362 87% 21% 382 3716 393
374 364 58% 1% 357 364 34
3.70 - 50% 7% 349 351 346
3.69 - 66% 18% 3.66 373 35§
365 353 63% 13% 334 320 356
3.62 - 5% 1% 333 334 332
388 341 92%  32% 332 332 3
356 346 86% 37% 371 391 340

Total sample size is 381 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of
hearing the song. Sample composition is hased on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Intemet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-
\377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Nelworks.

p
New & Active

IRON MAIDEN Wildest Dreams /Columbia)

Total Plays: 83, Total Stations: 11, Adds: 1
POWERMAN 5000 Action (Dreamiorks)

Total Plays: 78, Total Stations: 23, Adds: 8
SWITCHFOOT Meant To Live (Red Ink/Columbia)
Total Plays: 58, Total Stations: 6, Adds: 1

V SHAPE MIND Monsters (Republic/Universalj
Total Plays: 56, Total Stations: 8, Adds: 2
MUSHRODMHEAD Sun Doesn't Rise (Republic/Universal)
Total Plays: 46, Total Stations: 6, Adds: 3
RISING Cradle (Maveric/Reprise)

Total Plays: 46, Total Stations: 6, Adds: 0

CAVE IN Inspire (RCA)

Total Plays: 43, Total Stations: 11, Adds: 1
SEVENDUST Enemy (7V7)

Total Plays: 6, Total Stations: 13, Adds: 13

Songs ranked by total plays

Indicator

__LIMP BIZKIT Eat You Alive (Fiig/interscope/

e Most Added’

_ METALLICA Frantic (Elekra/EEG)

COLD Suffocate (Fip/Getfennterscope)

__EVANESCENCE Going Under (Wind'yp o
MARILYN MANSON This Is The New S*** (Nothing/interscope)
SEVENOUST Enemy 7¥7) o

_ NICKELBACK Someday (Roadrunneri0UMs)

A PERFECT CIRCLE Weak And Powerless (Virgin/
_SMIlE EMFIY SOUL Bottom | Of A Bottle flave)
_ILL NINO How Can | Live (Roacrunner/DJMG)

THREE DAYS GRACE {l Hate) Everything About You {/ive/

3 DOORS DOWN Here Without You (Repuliic/Universall

WHITE STRIPES Seven Nation Ay (Third Men/V2) _
__QUEENSRYCHE Open {Sanctuary/SRG/

HOTWIRE Not Today (RC4/

RANCID Fall Back Down (Helcat/

IRDN MAIDEN Widest Dreams (Cofumbia/

/.
-
Reporters
WOBK/ WRXRChattanooga, T* WXORGrpenvil KLEGlleen, WLZRMI . WYSPPhiladeiphia, PA' KISS/San Antonio, TX ingieid, MA'
T o, wmcomne | o iemew | s | G| W
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unngv- 7 AP BT 1 AP Coas s LW MO: Aich DeSisio MO C.J. tna it WP Ezor
POWSRUAN 5000 Swivieo0t EEH SVEDUST 7 P Exn LT ul'l",l_il)"ﬂ
i Bz e e TosCar
IZRKAmarillo. TX WIXQLansing, W NUPO/Phoenix, AZ'
POV Eri PO: is, MN* Sefiies , CA*
et KRORKCHco, CA WTPTArsenmilie. SC 5ot et ON: Dave oy OM: S KZRU Springleld, MO
088 Ron Woodwerd PO: Mark Hoakix S LSRN PO: Wade Lindor ik POMD: Shanea More-Brows .
POMD: Daia Sasdoval MO Smack Taior RLuEALY API/ND: Pabio 3 POWERAM 3000 Searge Spamirmcisier
12 WAPRLYN MAKSOH ¥ METLLIGA 1 LWP BT 2 LuPaor
w e | i -0 s
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WOHZ Augests i o nﬂ-muui::k e s OM: Keth Royer snd TSSO
: Nt amiaturg P0: Adam Bares
. X0, S ) POMD: Jack Paper & =
S htOme foras = o Koo KORB/Doad Cities, " ot YO Tamga
Harley 1LV BXT OM: (lamea i &
POND: Chack Williams. APD: Brian Mediia
Y o WRATMonmonth, N o MO: Lane Piligs
1OLO/Colorado Springs, CO et jocoln, NE ety et ' Gt
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OUWPOMD: Wes Hezinam WNVERochester, NY Tgwbaa
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 Pacmere i) fhre e ors L oLl WOSXWikes Barre, PA
AP pecnse WOt WI* T ¢ menur ;O Uond
1P LT . . a " 201 £ '“IEB;( .
FECLOshes T WRTT Haokstile. AL ‘?E‘E.."'"“ KROC/Omaha, HE KRXSatramento, CA' B R
ot OM: ok Herdie A iy O Caks Johron
- 25t e POMD: Simba Woad ey e PD: Pa Marie
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#sﬂﬂ' Ui e 5 hlzm o 9 P BT
3 1 RON MADEN
MD: Mich *,
u wﬁ - | oo WG Manchetter, I e - Monitored Reporters
MO: Jasen “JR" Russed WKQZSaginaw,
O hetris WRW/Jackson, MS i egact T0- o Sanpess Plclary Tamts 79 Total Reporters
. 1 HOTUAR PO Seclher S 1 SWLEBETY S mmv (SRt A
WAAF/Bosien, MA' ot APONSD: Nale Wl 1 THREE DAYS GRACE 1 vEALLCA 1 LIS gt .
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Alas, | have no snappy one-liner to
start off with, so 1 will jump right into the
meat of what the hell | think about
what’s going on out there in the radio
world — because you are just itching
to know. Last week, WLZX (Lazer
99.3)/Springfield, MA had two nights of
sold-out Staind concerts which were
huge for our audience. Staind are from
the Springfield area, and our listeners
eat that up. It is something on which
the station can capitalize with great success. it was a
wonderful experience to see a large gathering of Lazer
listeners thoroughly enjoying themselves. # This
brings me to my main point: It is all about knowing your
listeners. We can spend our lives watching charts and
listening to those of you out in record land tell us how
| brilliantly a record is doing in X,Y and Z, but it is so im-
portant not to lose sight of those aspects of your station that distin-
guish it from the rest. | know we have all heard this spiel 20 million
times, but it is a fact that | always try to keep in mind — especially
with a decent number of out-of-market signals coming in throughout
our listening area. Some records that | think sound really great on
the air are the latest Audioslave and Jane’s Addiction — melodic rock
records are a wonderful thing for me. In terms of songs that | think spice
up our playlist, | am enjoying Three Days Grace's “(I Hate) Everything
About You,” the (Hed) P.E. track “Other Side” and The White Stripes’
“Seven Nation Army.” They are quite different from one another, yet
all help to diversify the overall sound of the station. My favorite new
record out there — though definitely not one that screams Active Rock
— is The Postal Service. If you are looking for something slightly dif-
ferent for oersonal listening, it's one of my recent acquisitions that |
am cranking up. For my final comment 1 figured 1 would give you
all a lesson in how the hell to say my last name (though wonderful for
screening telemarketers, not so helpful in other aspects of life): It's pro-
nounced po-ho-tsky. So there you go!

Wit

Becky Pohotsky
MD, WLZX (Lazer 99.3)/
Springfield, MA

There‘s a new No. 1 on the Active
chart as Linkin Park climb to the
top yet again. “Faint” will now have to
ward off the likes of Staind (“So Far
Away”) and Audioslave (“Show Me
How to Live”), as both are also growing
and gaining in airplay ... It's another su-
perstar add week as Limp Bizkit’s “Eat
You Alive” is No. 1 Most Added with 51
Actives. It's also Most Added at Rock
and Alternative ... “Frantic” by Metallica moves up to No. 22 at Ac-
tive and locads up with 22 adds ... Sevendust’s “Enemy” hits the deck
with 13 adds ... Powerman 5000 see more “Action” with the likes of
WRIF/Detroit; KUPD/Phoenix; WQBK/Albany, NY; and WRUF/
Gainesville among their eight new adds ... Motograter’s “Down” gets
seven new adds, including KOMP/Las Vegas; WTPT/Greenville, SC;

Rock/Active Rock

line” (Wind-up) — Cyndee Maxwell, Active Rock/Rock Editor

.

( Record Of The Week

ARTIST: The Bronx
TITLE: The Bronx
LABEL: White Drugs/Ferret

Every bit as rough as their name suggests, Los Angeles four-
piece The Bronx pack a brass-knuckle sandwich of real rock
on their self-titled debut for Ferret. Picture The Hives getting
jumped by AC/DC and Guns ‘N Roses on their way to the tie - :
shop. In fact, ex-Gunner Gilby Clark produced, recorded and mixed the whole she-
bang at his house, giving those guitars the sleaziness the Swedes have yet to compre-
hend. Meanvihile, vocalist Matt Caughthran sounds like he's sponsored by Marlboro
and Jack Daniels, hoarsely screaming his way through songs with a punkish energy
that reeks of uppers.“Heart Attack American” opens the album with a bombastic blast.
The brash bzats of “False Alarm” stomp along fearlessly, and the frenzied pace of "I
Got Chills” will surely send shivers up the spine of any rocker with a pulse.Ain't nuthin’
cute or contrived here, just an American-style beatdown looking for its next victim.

— Frank Correia, Rock Specialty Editor

1

|

KPOI/Honolulu; and KRFR/Bakersfield. MAX P1X: SEETHER “Gaso- |

armist: Waterdown
uaseL: Victory

By FRANK CORREIA /ROCK SPECIALTY EDITOR

G_erman engineering. If you're a re-
gional, you've enjoyed it in your
Volkswagen. Sr. VPs know the feeling in
their Mercedes (for radio, substitute MD
and GM, respectively.) If you're a hard
rock fan, you've raised your devil horns to
the precision metallurgy of German rock-
ers like Accept, Das Scorpions and, more
recently, the lockstep industrial metal of
Rammstein. Not many choices, but this
assembly line focuses on quality over
quantity, der geck*.

For fans of American bands like Def-
tones and the late, great Quicksand,
achtung! Germany has now produced its
own entry into the emo-metal game, an
accomplished six-piece by the name of
Waterdown. Formed three years ago in
Osnabruck, Waterdown unknowingly im-
pressed Grade bassist Kyle Bishop with
their live show. Soon, Bishop was phoning
back to Victory Records in Chicago, telling
label head Tony Brummel about the great
band he'd just witnessed. Brummel kept
in contact with the band and signed them
to a deal before they'd even played on U.S.
soil.

With their 2001 Victory debut. Never
Kill the Boy on the First Date, Waterdown
earned critical praise for their collision of
emo, hardcore and metal. Finally crossing
the Atlantic for their first U.S. tour, the
group made inroads by playing with scene
heroes like Skycamefalling and Thursday,
now a major-label priority in their own

right. With a foothold in America, Water-
down headed home to play major festivals
and secured tours with Jimmy Eat World
and Sick Of It All in 2001 and 2002.

But what would a band be without per-
sonnel changes? Waterdown’s lineup
shifted with the addition of jazz-trained
drummer Phil Meyer, who brought a new
rhythmic dynamic to the group. Mean-
while, original guitarist Axel Pralat played
the role of prodigal son, returning to the
revamped Waterdown.

Hitting the studio, the group cut their
latest offering, The Files You Have on Me.
Now Victory and Waterdown are ready to
reach that proverbial next level with the
single “Xerox.” Hardly a carbon copy of the
latest nu-metal trend. “Xerox” brims with
crisp high-end guitars wound around thick bass
lines and solid percussion. The trademark
hardcore, hand-in-the-car-door screams
are present. but the listener isn't assaulted
by the raging, as it’s pushed behind a wall
of swooning melodies that recall Chino
Moreno in his smoother moments. It's an-
other high-quality product from the land
of precision engineering.

*German for dude.

r

TOP 20 SPECIALTY ARTISTS

PRO-PAIN /Spitfire) “Never Again”
MOTOGRATER (Flektra/EEG) “Down”

P NS M P W

. TOMAHAWK (jpecac/ “Rape This Day”

12. METALLICA (Flektra/EEG) “Frantic”

15. LR.A.T.E. (Direct Music) “Drowning”
16. THRUST /Bomb/ “Pushed Away”
17. IN FLAMES (Century Media) "Trigger”

19. ENTOMBED /Koch/ “Retaliation”
20. THROWDOWN (Trustkil) “Walk Away”

-

SUPERJOINT RITUAL (Sanctuary/SRG) “Death Threat”

POISON THE WELL /At/antic) “Ghostchant”

TYPE 0 NEGATIVE [Roadrunner//0JMG) “| Don't Want To Be Me”
AS I LAY DY!NG (Metal Blade) “34 Hours”

NEVERMORE (Century Media) “Enemies Of Reality”

13. BLACK LABEL SOCIETY (Spitfire) “The Blessed Hellride”
14. BLACK DAHLIA MURDER (Metal Blade) “Funeral Thirst”

18. HASTE (Abacus/Century Media) “With All The Pride & Dignity Of A Drowning Swimmer”

Ranked by total number of shows reporting artist.

CHIMAIRA (Roadrunner//{DJMG) “Pure Hatred”
SPINESHANK (Roadrunner/IDJMG) “Violent Mood Swings”

. BLOOD HAS BEEN SHED frerret/ “She Speaks To Me” {
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ALTERNATIVE

How’d They Do That?
The Spring Book Edition

A quick look at some of the winners for the ADD set

f we keep writing about stations that have good rat-
ings, eventually someone will notice. One might even
get the impression that the format is doing well. Which
it is. But, as you well know, it takes a long time to
change perceptions. The latest quarterly is definitely

helping that effort.

I've ripped apart the spring book
and done a thorough, in-depth analy-
sis of every market and every demo
breakout. Know what I've discov-
ered? My eyelids droop and I get
really sleepy after about 10 minutes
of that kind of activity. Here’s the
short version.

There was more — way more —
good than bad this time around. Im-
portant when you consider that the
country was engaged in some fisti-
cuffs over there in the Middle East,
and a good portion of our popula-
tion was glued to the tube, bowl of
kettle corn in hand, wait- |
ing for the next televised l
explosion. Hey, whowants
to listen to the radio?

But does the spring
book point to a more last-
ing upward trend for the |
format? Hard to tell, and
[would avoid generaliza-
tions on that point. Crys-
tal-balling it is almost as
hazardous as falling asleep at the in-
depth-analysis wheel. Instead of my
pontificating for 1,500 words, why
don’t we hear what the stations that
did well have to say?

“This spring book
was going to be done
with blood, sweat
and — | would say
tears, hut there’s no
crying in radio.”

Dave Wellington

Dave Wellington

Spring 2003

As we did for the winter book,
we'll give vou a six-book trend —in
this case from winter 2002 through
spring 2003 — an overview and a
few words from the PD. I should
also remind you that a station’s
range is, perhaps, a more important
indicator of its health than book-to-
book fluctuations.

KXTE/Las Vegas

The Last Six: 6.3-5.0-5.8-4.8-5.3-6.2
Overview: 12+ doesn't begin to
r tell the whole story of the
spring book here. Not
only is this the best book
in KXTE (Xtreme)/Las
Vegas’ history, it's the
best showing in our for-
mat so far this spring —
maybe this year.

Oh, KXTE has been
higher 12+. Back in the
fall of 1999 it popped a
6.5. But this is the first time it’s hit
No. 2in the market. It's the first time
it's No. 1 not only in the 18-34 tar-
get, butalso persons 18-49
and, remarkably, 25-54.

No longer living in
the shadow of heritage 3
KOMP, Xtreme is now the o
premier Rock station in
Las Vegas. Like its Infini-
ty sister KROQ in Los An-
geles, Xtreme has totally
plugged itself into the
market, reflecting the Ve-
gas lifestyle and fulfilling the needs
of the local audience.

PD Dave Wellington: “Umm,
prayer is such a powerful thing. Se-
riously, the challenge was puton the
table at the beginning of the spring
book. I sat down with my staff and
we talked about where this business
is right now — where every compa-
ny is forced to evaluate spending
money and there are cutbacks or po-

¢

Eddie Gutierrez

tential cutbacks — and this spring
book was going to be done with
blood sweat and — I would say
tears, but there’s no crving in radio.

“[twasdone by hitting the streets,
doing a ton of events and being
where the audience is. Hitting the
beaches at Lake Mead, etc. You got-
ta get back to grass-roots radio and
winning on the street.

“By upping the gold
rotations and playing
the hits — oh, my
God, did | say that?
— we were able to
stop that slide.”

Susan Groves

“Our airstaff is stable and hasnot
changed around. Personalities are
pretty cemented and well-known in
the marketplace. I think the music
was a little better. I think we took a
look at what we were playing, too,
and made a gut check to put a little
spice back in and evaluate what we

— ] were playing. As long as
| kids hate their parents,
there’s gonna be rock in
Vegas. You gotta find out
where the hits are and
ride them just long
enough. And I think
we've really fine-tuned
our system of how far we
ride ‘em and where we
break 'em.”

KJEE/Santa Barbara, CA

The Last Four: 8.1-89-8.9-7.6

Overview: Only two survey pe-
riods a year here, yet PD Eddie Guti-
errez whines at me like an air-raid
siren on crack. Claims he never gets
enough credit for the fabulous job
they do there. Well, he's right.

Even though it's down this book
12+, KJEE/Santa Barbara, CA is still

R&R August 15, 2003

Jennifer Black.

GIVE ME YOUR LUNCH MONEY, OR.... 1 beat you up. Well,
that’s what this pholo says to me, anyway. Jane's Addiction suffers yet
another photo op with radio wankers. This time. WWDX/Lansing, MI. Seen
here are (back row, I-r) WWDX PD John Boyle; Capitol's Chuck Swaney; (front
row, I-r) Jane's Dave Navarro, Perry Farrell, Chris Chaney and Steve Perkins;
and a frightened House of Blues Concert Promotions and Marketing Manager

No. 1in the market and has been for
the last year and a half.
Caught in that nether-
world between Los Ange-
les and San Francisco
where nothing is taken
seriously, the station has
puta serious hit on the ra-
dioaudience in Santa Bar-
bara. An Alternative sta-
tion living at No. 1 in any
market s cause for rejoic-
ing.

PD Eddie Gutierrez: “Indepen-
dently owned and operated 92.9
KJEE in beautiful Santa Barbara has
three-peated! We have won the rat-
ings war 12+ three times in a row.
Not bad for an independently
owned and operated radio station
that has Clear Channel and Cumu-
lus in the market. Think David vs.
Goliath. I feel we do it with the best
radio jocks in town, the great selec-
tion of music and our killer promo-
tions. It'sa complete team effort, and
everyone here tries harder to contin-
ue our dominance in the ratings.”

WRAX/Birmingham

The Last Six: 4.54.1-544.6-3.74.8

Overview: Since Susan Groves
took the helm back in March 2002,
this station has slowly been getting
itself back on track. For years
WRAX/Birmingham was a shining
formatic beacon, able to take chanc-
es on music while maintaining a
rather large audience. Former PD
Dave Rossi (now PD at WAVF/
Charleston, SC) did a stellar job of
putting the station on the
map. Record labels love
Birmingham ‘cause it's a
good sales market, and
many a disc does WRAX
sell. Groves is returning
the station to its former
glory.

PD Susan Groves:
"We're right back up to
No. 1 non-urban 18-34,
where we should be. We did make
some changes to help that happen.
In the last book we saw that our TSL
was slipping a little, particularly at
night, when we were the most
current. We took a look at our cur-

www americanradiohictorv com

Susan Groves

Scott Jameson

rent-to-gold ratio and realized that

= we were just too unfam-
iliar. By upping the gold
rotations and playing the
hits — oh, my God, did I
say that? — we were able
to stop that slide. We're
having fun too. That's al-
ways the most important
thing. We had a new
competitor come to town,
and our ratings went up,
‘cause we really shored
up and had fun doing radio.”

WRZX/Indianapolis

The Last Six: 4.8-6.3-5.54.9-44-5.1

Overview: In the early years of
the format, back in the misty ‘90s,
many were under the impression
that Alternative could never work in
the mainstream heartland of Amer-
ica. WRZX proved them wrong. PD

“Umm, prayer is
such a powerful
thing.”

Dave Wellington

Scott Jameson has many years un-
der his belt at the station, and, with
very little fanfare, he’s kept the sta-
tion in the upper echelons of India-
napolis radio. How conservative is
the market? WRZX's
Classic Rock sister sta-
tion, WFBQ, has a death
grip on No. 2.

PD Scott Jameson:
“Our spring book was
healthy. We used the
power of the Indy 500
and our annual May Day
concert to fuel TSL and
fully take advantage of all
our street-level promotions. Musi-
cally, we continue to be a main-
stream, hit-based Modern Rock sta-
tion in Active Rock clothing. Our
target is men 18-34, and we were
fortunate to be No. 1.”
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M e e e W e 'Ee e | Most Added I
1 @  LINKIN PARK Faint (Warner Bros.) 3328 +59 254271 20 830 |www.rradds.com
4 @ STAIND So Far Away (Flin/Elektra/EEG) 2886  +253 212496 9 B81j0 | aAmsTImE LAss ADDS
2 @ ATARIS The Boys Of Summer (Columbia) 2132 +5 195203 13 76/0 | LIMPBIZKIT Eat You Alive Fip/iterscope) 56
7 @ 311 Creatures (For A While) (Voicano/ 2432 +122 171860 7  83j0 | WHIVE STRIPES The “““}?;"0" ToButton (Thid Man/v2) 21
5 5  WHITE STRIPES Seven Nation Army (Third Man/V2) 2370 182 178141 26 81/0 ;‘,‘,}:;ﬂﬁﬁ;;?;‘if ﬁmhe [;ayl[]ie (Maverick/Reprise) ::
6 6  CHEVELLE Send The Pain Below f£gic/ 2319 -185 173071 29 76/0 THURSDAY Signals Over The Air Asland/0JMG) 14
3 7  JANE'S ADDICTION Just Because [Capitol 2273 372 159825 11 82j0 | SEVENDUST Enemy 7V7) 10
8 8  TRAPT Headstrong (Warner Bros.) 2147 55 168623 41  77/0 ;’I‘:m:;m 2;’\{:'*“’ With You Vagrant/DreamWorks/ ;
10 € SMILE EMPTY SDUL Bottom Of A Bottle fava/ 004 +127 125172 18 T2 | yorurect cRoLE Wesk And Poweress Higin ! !
9 @ AUDIDSLAVE Show Me How To Live finterscope/Epic) 1954 +45 127640 10 75/0 COLD Suffocate (Fli/Geffenfinterscopel 6
12 @ EVANESCENCE Going Under (Wind-up/ 1901  +136 105858 10  73/0
11 @ EVEG6 Think Twice /RC4/ 1895 +37 94078 12 670
14 13 AUDIDSLAVE Like A Stone finterscope/Epic/ 1618 68 133996 32 820
31 (D APERFECT CIRCLE Weak And Powerless (Virgin) 1609  +789 122916 2 82/6
77 @  NICKELBACK Someday (Roadrunner//DJMG) 1597  +654 115821 2 783
13 16 COLD Stupid Girl (Fli/Geffenfinterscope) 1551 1135 75134 24 60/0 |
16 @  KORN Did My Time fimmortal/Enic) 1470 +33 92481 7 68
17 FO0FIGHTERS Low (Roswel/RCA) 1458 +80 83582 65 7500
19 @ RANCID Fall Back Down (Helcat/ 1412 +136 97973 4 T Most
22 €D AFI The Leaving Song Part Il (DreamWorks/ 1246 +83 84499 s 82 | fncreasedPl. ays
21 €@ HOT HOT HEAT Bandages /Sub Pop/Reprise) 1216 +29 101914 20  56/0 o
18 22 VENDETTA RED Shatterday /Epic/ 1216 144 64828 15 720 | e s R
23 @ FUEL Falls On Me /Eﬂl'(.‘/ 1128 +101 68445 3 66,7 A PERFECT CIRCLE Weak And Powerless Mlyl'll/ +788 |
26 € O0ASHBDARD CONFESSIDNAL Hands Down (Vagrant) 1061 +71 68183 6 623 | LIMPBIZKIT Eat You Alive (Fla/nterscape/ +673
24 @ GODSMACK Serenity (Republic/Universal 1052 +40 55777 8 5912 NICKELBACK Someday (Roadrunner/IDIME) +654
2% €D DISTURBED Liberate (Reprise/ 1003  +10 45028 9 470 ?E’ﬁﬁ‘ﬁssﬁﬁiiﬁ:mfﬂ'{iﬁffﬁ;mw - :f::
30 € THRICE Al That's Left fisiand//DJMG) 901 +73 53638 7  64i2 EVANESCENCE Going Under (Wintap) 136
33 €D THREE DAYS GRACE (f Hate} Everything About You (ive/ 884  +101 42566 8  45(1 RANCID Fall Back Down (Hellcat! +136
29 € TRAPT Still Frame (Wamer Bros.) 878 +48 40130 6  60/4 | SMILEEMPTY SOUL Bottom Of A Bottle Lava/ +121
20 30 RED HOT CHILI PEPPERS Dosed (Warner Bros.) 831 412 52722 14 56i0 :;L:ﬁ':;ﬁf&:ﬁ?&fmm {5-Curve/EmE) ::flzi
32 €D ALIEN ANT FARM These Days (DreamWorks) 796 0 34607 5 510
28 32 USED Blue And Yellow (Reprise/ 728 213 45188 12 50/0
€D  UMPBIZKIT Eat You Alive (Flip/interscape) 690 +673 77389 1 5956
37 € WHITE STRIPES The Hardest Button To Button (Third Man/V2) 603 +49 63621 8 4327
38 €D  BILLY TALENT Try Honesty (Atfantic) 593 +57 31418 4 498
40 €D SWITCHFOOT Meant To Live (Red ink/Columbia) 592  +102 26338 6 4413
36 €D ADEMA Unstable /Arista) 571 +13 16456 5 4200
35 38  LESS THAN JAKE The Science Of Selling Yourself Short... (Wamer Bros.) 570 6 37382 5 340
45 €D 3DODRS DOWN Here Without You (Republic/Universal) 510 +166 22188 2  32/0 Most
41 40 STAIND Price ToPlay (Elektra/EEG) w s w2 1 an |PlayedRecurrents
43 41 MUDVAYNE World So Cold /£pic/ 388 38 19186 7 2200 ToTaL
ARTIST TITLE LABEL(S) PLAYS
42 42 RODNEY Blve Side (Geffen/Interscape) 375 58 16155 4 300 ,
3 43 RADIOHEAD There There (Capitol 370 229 45664 17 2800 ﬂ:if:i:;;’;iﬂ::fﬁ;f&wﬁaxm J””"’“"”’ A
46 w YELLOWCARD Way Away (Capitol) 360 +24 14219 2 3213 FOO FIGHTERS Times Like These (Roswall/RCA/ 127
39 45  DEFTONES Minerva (Mavenck/Reprise) 329 470 20814 17 29i0 RED HOT CHILI PEPPERS Can't Stop (Wamer Bros.) 1088
(D  BRAND NEW The Quiet Things That No One... (Razor & Tie/ 327 +58 21679 1 2502 QUEENS OF THE STONE AGE No One Knows (laterscope/ 1014
49 (@ BLUEOCTOBER Caling You (Uniersa) 321 +30 20388 3 1700 %a';fé:ﬁ;‘:: :ﬂ",:gv":;:“,;mm‘/” -
@ B.R.M.C. Stop /Vlfylll/ 305 +54 11404 1 284 CHEVELLE The Red (Epic/ 753
47 49  RODOTS Seed 2.0 MCA/ 285 35 18666 15 15/0 3 DOORS DOWN When I'm Gone (Republic/Universal] 699
48 50 GDOO CHARLOTTE Girls & Boys (Daylight/Epic/ 283 A1 35274 2 130 SEETHER Fine Again (Wind-up/ 688
LA, B e apper o s DA b o eI Tt o reeus ek 1 Songere 1t paye eceng e s sae marrpnces | | Detailed station playlists for all R&R
first. Songs balow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays A
(times 100). Eact daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, wmm
The Arbitron Company). © 2003, R&R. Inc.
STORY YEAR “UNTIL THE DAY I DIE”
Most Added Out Of The Box! Including:
KEDJ/Phoenix KPNT/St. Louis WAQZ/Cincinnati
Pag e Avenue Kwob/Sacramento WLUM/Milwaukee WBRU/Providence
KXTE/Las Vegas & many more!
« On tour now! Catch them with The Used in September!
- #1 mp3.com Alternative Chart!...Over 100,000 downloads via mp3.com! STORYOFTHEYEAR.COM &
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Has anyone heard Dave Matthews’
“Gravedigger” yet? How many of you
opened your mail today, took one look
at the name and immediately discarded
it with the feeble excuse “This is a song
for another format” before even listen-
ing to it? Baby, don’t be shy. We are all
guilty of that avery now and again.
While I'm not the biggest Dave Mat-
thews Band fan in the world, | do real-
ize that the scng deserves a shot. If
you went to one of the sold-out stadium shows on his last
tour, you'd be lying to yourself if you looked at that crowd
and thought for one second that your audience was not
well represented. Sonically, this song is a fit if you have
played anything that can be remotzly linked to mainstream
rock. Don’t make me name names. Did | mention the song
has a hook? No noodle sounds hzre. If you see a picture
of Dave Maithews, you can spot that a hell of a lot more than “insert
faceless band name here” | have nothing else to say. If | haven't con-
vinced you of the plusses of playing music by an artist who has out-
sold every artist on your playlist, then all | really did here was write about
190 words for Max, because he takes his lazy-ass time doing these and
suddenly needs these blurbs ASAP! < | really should be home eating
dinner. Has anyone else noticed that since Max has been at R&R, com-
plete mayhem has broken loose? People are getting their asses kicked
at conventions, and songs from bands that don't exist are being added.
Granted, the columns are infinitely better and R&R is a good read again,
but it's kind of funny when you think about it. In closing, | would also
lik2 to say: play Three Days Grace and AFI.

ON THE

RECORD

With

Lenny Dianna, PD
WEDG/Buffalo

Bullets for all my men! Linkin Park | 1
hold at No. 1. Again ... Staind slip
past Ataris this week and claim No. 2,
but Ataris still spinup ... 311 go 7-4 ... At
the bottom of the top 10, Smile Empty
Soul move into coveted territory. jump-
ing 10-9. Spins are still climbing for them,
and | think you'll see this song continue
to test and request ... A Perfect Circle
and Nickelback waste no time in zoom-
ing to Nos. 14 and 15, respectively, after popping onto the chart two
weeks ago ... The rest of the teens are a seesaw battle among Korn,
Foo Fighters and Rancid ... But check out the steady progress of AF1.
After three weeks at No. 22, they squeeze out a move upward, to No.
20 ... Thrice are picking up steam and are now firmly into the 20s, mov-
ing 30-27 ... And Three Days Grace are coming on strong. They rise
33-28 ... New to the chart this week are Limp Bizkit, at No. 33. (They
also capture Most Added honors.) Brand New are at No. 46, and (fi-
nally!) BRMC are on the chart, at No. 48 ... Most Added: Limp Bizkit,
White Stripes, Metallica, Story Of The Year, Thursday, Sevendust
and Saves The Day ... Most Should Be Added: Killing Joke, OutKast,
Brand New, Sloth, Dandy Warhols, Stunt Monkey, 11l Nino,
Motograter and Pennywise (next week for official adds).

— Max Tolkoff, Alternative Editor

:

comi

aruist: Rancid
taeet: Hellcat

By FRANK CORREIA /ROCK SPECIALTY EDITOR

K. students, I know history class is

tough for one reason: the dates.
Sure, there are a few gimmes: In 1492,
Columbus sailed the ocean blue; in 1776,
we gained our independence from the
redcoats; and I'm guessing you all know
when the War of 1812 was fought.

For Punk Revival 101, the year you
need to remember is 1994. This was the
vear that Nirvana's Kurt Cobain commit-
ted suicide and the grunge floodwaters
began to recede to Seattle. Lesser bands
had co-opted the sound, and it looked as
though the mid-"90s would be plagued by
copycats cranking out bland retreads.

However unlikely, punk rock, albeit in
a new form, reared its groggy head
around this time. Green Day found
“Longview” on MTV, and '94’s Dookie
went on to major success. The Offspring
nailed it with “Come Out and Play (Keep
'Em Separated),” and Smash went on to
become just that. Bad Religion’s first
proper major-label record, Stranger Than
Fiction, brought the legends to the main-
stream with tracks like “21st Century
Digital Boy” and “Infected.”

And it was at this time, pupils, that
Rancid brought us Let Go, an album’s
worth of Clash-informed rock splashed
with ska, leftist political ideals and gui-
tar crunch. “Salvation” promised what its
title suggested, and these mohawked
warriors watched Let Go go gold and ma-
jor labels salivate at the prospects. Ran-
cid, however, remained with Epitaph and
went on to greater success with the not-
so-subtly titled And Out Come the Wolves,
which packed the hits “Ruby Soho” and
“Time Bomb.” They may not have reaped

J g&l:l.z\l'i IU' 1
RIGHT |]

the rewards of Green Day or The Off:
spring, but Rancid were undoubtedly key
players in the scene.

With platinum safety pins in their
wardrobe, the group toured the 1996
Lollapalooza before taking a short break.
Guitarist and frontman Tim Armstrong
used the hiatus wisely, establishing the
Epitaph subsidiary Hellcat. The band’s
ska influence came to the forefront with
1998's Life Won't Wait, while 2000s self-
titled release focused more on their
hardcore side.

Now the group return with the aptly
titled Indestructible. their first album in
three years. It also marks a new era for
Rancid, as Hellcat teams with Warner
Bros. to take the message to the masses
While such an alliance may earn cries of
“Sellout!” from the hard-line punk pur
ists, “Fall Back Down,” the lead single
from Indestructible, should shut them up.
With a hrotherly chorus that reassures
listeners that Rancid are there for their
friends, “Fall Back Down” is ska-infected
punk revival at its best, making 2003 an:
other date to remember for the Punk Re
vival history books. Now, if you'll turn to
chapter four, we’ll examine the propet
use of egg whites to keep your mohawk
straight.

bleu “get up”

On tour with Switchfoot in the fali. ! :
Already on WBCN, WFNX, WBTZ, WOXY, WJSE, WEQX

“Get Up” is featured in 26k theaters for Movie Tunes
“A” review in Entertainment Weekly

3 Stars (out of 4) from Rollingstone.com

Performed on The Late Show With Craig Kilborn

“Bleu is what;s next! ‘Get Up’ is the perfect summer alternative record...It sounds
fucking awesome on FNX! Do your ears a favor and listen to this record!”
— MD Kevin Mays, WFNX/Boston

Contact: Michael Fang g212)4(_)_4-0751 michael_fang@redmusic.com

D fedink
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America’s Best Testing Alternative Songs 12 + ¢
For The Week Ending 8/15/03 — TOP20 SPECIAL TYARTISTS o
Persons Men  Women
Artist Title (Label) TW LW  Familiarity Burn 18-34 18-34  18-34 1. THURSOAY (Isianc/IDJMG) “Signals Over The Air"
2. JET (Elektra/EEG) “Are You Gonna Be My Girl”
LINKIN PARK Faint (Waraer Sros.) 421 414 96%  19% 420 406 432 3. STORY OF THE YEAR Maverich) "Until The Day..”
ATARIS The Boys Of Summer (Columbia} 409 395 9% 4% 410 388 427 4' T TR T E Y f"d .
5 apitol) “We Used To Be Friends
FOO FIGHTERS Times Like These (Roswell/RCA/ 402 39  97%  38% 396 408 386 % G MDTORZVCLE CLUB (Vigin) “Stop”
: firgin) “Stop
TRAPT Headstrong /Wamer Sros.) 400 397 9%  46% 392 368 4 6. SAVES THE DAY (Dresmilrks) “Anywhere With You"
: mWorl nywhere With You
CHEVELLE Serd The Pain Below (pic/ 397 397 9T%  39% 388 367 406 7. COHEED & CAMBRIA Equsl Visi )Y'D . o
. ual Vision) “Devil In Jersey Ci
TRAPT Still Frame (Warner Bros.) 3.95 - 66% 1% 38 373 400 ) s . e
8. YELLOWCARD (Capitoll “Way Away
LINKIN PARK Somewhere | Belong (Warner Bros.) 394 395  98%  45% 397 385 407
. 9. MANOO DIAD (Mute) “Sheepdog”
EVE 6 Think Twice /RC4/ 394 401 B2% 1% 385 37 397 )
) 10. WEEN (Sanctuary/SRG) "Transdermal Celebration”
USED Blue Anc Yellow /Reprise/ 394 395 5% % 393 367 413 ) _
) 11. YEAH YEAH YEAHS {interscope) “Date With The Night”
AFI The Leaving Seng Part |l (DreamWorks/ 392 387 75% 12% 3.90 3719 3.99 o .
STAIND So Fa- Away /Flip/Elektra/FEG) 390 388 1%  21% 390 382 398 L (v vonits
SMILE EMPTY SOUL Bottom O A Bottle //ava/ 390 388 79%  18% 376 354 395 13. THRICE fsiandi0IMG) A." WELBLE
FUEL Falls On Me (Epic/ 38 - 5% 8% 37 342 4N EREETMEDIE /Mf' Lz Na.ke.d, Orunk & Horny
FOD FIGHTERS Low (RoswellRCA} 387 384 6% 0% 389 391 387 R /U""’e's"”. '"E"'f“": ESP
COLD Stupid Girl (FRyGeflemlnterscape) 384 378 9% 33% 377 361 390 16. KILLING JOKE (Zuma/Epic/ “Seeing Red
AUDIOSLAVE Like A Stone /interscope/Eoic! 382 389  98%  49% 387 387 387 17. FAGS fido) “Truly Truly
EVANESCENCE Going Under /Wind-up/ 381 394 9% 2% 379 350 395 18. ANOREW WK fisland/|i0JMG) “Tear It Up
DASHBOARD CONFESSIONAL Hands Down (Vagrant! 380 369  56% 9% 369 355 380 18. ACCEPTANCE (Miltiz Group) “Seeing Is Believing
311 Creatures For A While) (Valcanal 378 376 76% 1% 371 350 382 20. JANE'S ROOICTION (Capitol “Just Because
AUDIOSLAVE Show Me How To Live fimterscope/Epic/ 374 385  B0%  20% 376 370 382 L Ranked by total number of shows reporting artist. y
WHITE STRIPES Seven Nation Army (Third Man/V2) 37 369 96%  39% 378 3N 3g4
-
RANCID Falt Back Jown (Hellcat/ N 314 5% 8% 363 357 367 w
VENDETTA RED Shatterday pic/ 368 367  75%  15% 355 338 3N Recor d Of Th e W eek
QUEENS OF THE STONE AGE Go With The Flow finterscape/ 3.66 365  86%  30% 368 370 367 ARTIST: Ween
RED HOT CHILI PEPPERS Dosed (Warner Bros./ 365 373 B1%  24% 364 359 368 TITLE: Quebec
JANE'S ADDICTION Just Because (Capitol 362 376 83%  22% 363 368 359 EAE IS IEERE
. . Fuck Forrest Gump and his box of chocolates. Life is more
DISTURBED Liberate (Rzprise! 362 37l LR 18% 355 387 362 like Ween, where everything can, and most likely will, happen. @
KORN Did My Time (immortal/Epic/ 352 342 3% 20% 3.56 33 375 Quebec, the eighth studio album from Dean and Gene Ween,
HOT HOT HEAT Bandages /Sub Pop/Reprise! 346 367 55% 20% 344 327 359 takes mores twists and turns than your local amusement park. "lt's Gonna Be a
) o ’ ’ ’ ’ ’ Long Night” comes roaring out of the gate with Motorhead-meets-Reverend Hor-
GOOSMACK Serenity (Republc/Universal) 344 353 4% 20% L R 2 ton Heat biker rock, but then songs like "Transdermal Celebration” show these
o odd eggs floating along on a cloud of psychedelic pop and modern-day alt-rock.
Total sample <ize is 455 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, Meanwhile, “Tried and True” is like an acid flashback played in slow motion, with
5 = like very much;. Total familiarity represents the percentage of respondents who recognized the song. Total burn represents alt-folk atmospheres and vocals that sound like they took a tranquilizer dart to
the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+ Persons the ass. The weird-as-fuck "Happy Colored Marbles” is like The Munsters jamming
are screened via the Intemet. Once passed. they can take the music test based on the format/music preference. with The Flaming Lips poolside, and then there's the foppish hoedown "Hey There
RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of participants o e p ; . )
on the the Internet onty. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local Z:Tc?z::;‘e '::?E:;;t;r lg:;a::rssntlgs;v:::zy:;gu ESOZ'LTZ’er ‘::bv‘:ﬁl v;:' :e';‘:;';be;
radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Y te foreign ’
dremiere Radio Networks. ) \w'th a strange and fascinating trip. — Frank Correia, Rock Specialty EditorJ

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ?
GOOD QUESTION .. BETTER ANSWER

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

email us at bullseye@bullsi.com
i e Bullsi.co

www americanradiohistorv com
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g 5 E , z
Stations and their adds listed alphabetically by market
Reporters
i il el o ot e ok 0 st o e | < e i
PO; Lisa Bletle MD: Caristion Powiak APD: Viace Cansora APD/MD. Caaz APD Gase Saadbieom 7 GUSTER MD:. Yon APD/MO: Mickae! Hatliorsn PONO: Abbie Wober
MO: Waller Flakes 4 Lwe DX WD, Mot Frontlia THerREe GRte MO: Lizs Worden 7 LY TALENT 2 i |1 SAVES THe DAY 2 LW BT
6 LIMP BUXIT 1 DANDY WARHOLS 15 LIMP BIXIT 13 QUTKAST 7 42 . HANNAH STORY OF THE YEAR YEAR OF THE RABBIT 1 WHITE STRIPES
BILLY TALENT WHITE STRIPES LINKIN PARK 7 i FASHION DISCD 1 YELLOWCARD
ey ;MMMMV | %Tvsmmv
KUCOMonolulu, H1* 3 . "
KTesy M0 | wavFCharieston, sc° KHRO/E| Paso, TX P domly T oo MR Providence, i '&‘;w o
o 1 Joo . T dos Sos. n WHESMemahis, TN B et e e WESRTalabassas, FL
2 iy 4 APERFECT CIRCLE 1 UMP BT PO Rob Cressman 20 LINP BIZXIT *WVMM
1 WHITE STRIPES DAVE MATTHEWS NO: Mikn Killabrow KHB2/Ckishoma City, OK m Fiiat
ErebusT W ] XTBZMousion, TX* e #‘ﬂ'ﬁ‘-— 160D
WEND/Chariotte® SAVES THE DAY mw A KAZO/Reno, WV* 1 Duy WAL
ON: Mike Beriak THORSOAT A OM; Rob Brooks
KTZ0/Mlbequergue, NM* TP Fon Hoserok THURSOAY PO, Rt Do
i ol 4 LIMP 82XIT WITAMiami, FL* 2 PENNYWISE XITS/San Franciseo, CA ws @
e by . p— O e aste G P0: 30 el
WRDXmgiznapolis, N % Law et WIRR/Griando, FL* Mt .. a0 o
o ik Ty WOYL Richrmond, VA s
e, e s e AT §iRmm
70: Chrk Wikiaes MO Mary Shominzs A6 16 WHITE STRPES | KFMATTucson, AZ*
WD Joy Homee BAMC. 9 SEVENOUST 11 LIMP BT P Liboy Carsionsen
u WPLJacksuaille, L= WLUMMilwackes, Wi* B w lﬂsyn
z SEVENOUST QUTKAST 25 's:m ;nn;_ Tommy 'u-n:._. 2 Y v KCNL/San Jose, CA' :: gm IFES
DAVE MATTHEWS ﬁﬁﬁ’b%?"’ suwebon SAES T O i mﬂ,’“’"‘” “ Ikl:llm
el KO Fayetievile AR Hy N, T —— Wock/Oriando, FL nmuw::::l CONFESSIONAL
WUSE/Atlantic City, M APD: Stave Lovy 19 LINP BI2KIT MD. Bobty Smith 17 LMP
| Pansalie D: James Yanlsdel & DAVE MATTHEWS Mo Adds TRAPT
: Jsen Uaet 12 SEVENDUST | KMYZTulsa, OK
e s | WRZKiJohnson City’ Wms/loy'n_m-wm LY} WIEE Sasta Barkara, CA e
i WADZ Cincinnall, OH KFRRFresa, CA ™ i THAD e AL KCXXRiverside, CA* U 3 ey
06 THE et 9 Civis Squirts O 84t ey NGS OF LEON |
SAVES THE DAY 37 WHITE STRIPES MD: Reversnd BRMC m.v‘w_u P :Elvhyl'hlu WL W0
Ui 15 SRORY oF e veun PRt omote [Cd 10° Osa Fela 14 oo
25 MCKELBACK 7 LI BT WPBZ/W. Palm Beach, FL
17 LINP BZXIT NOUST PO Johe O'Connell
‘ — S et e S
- e b i No:tace SR oaneye. A Vol CAEIN
3 LP BIXIT T OWP BpaT 17 WHITE STRIPES 0 Grop Toowts STORY OF THE YEAR
1Rl e i STORY OF T YEAR KEDJPoenis, AZ* ]
METALLICA SWITCHFOOT OM: Lowra Hovre. 22 WHITE STRIPES
. e i et A b i WHES Washington, DC*
WRABirmighan, AL WAraTohumba, 5C e T 0.t omy o e van ey
T s -5 WXTWRL Wayne, IN* e s T Lo KSYR/Shrovepat, LA* WO: P Fomise
U 2 SO oF WE YR :2,‘“.;.""' ' it Doy T S e FASHLIGHT BROWN e o Tigod” L B
i e e s s | | et
c | B B e :
o |EEES| SEE g | Tk DGt 1
o e it L e S STzt 4 O, | 6 e e oo i
 LIMP 8T O s MD: Caris Obvier e o s KATY ROSE RISHG
LS NI FRST AND THE GINM 3 Likp 82T PN S KPWTSt. Lows, MO
UL 1 METALLICA 1 METALLICA APD: Weedy File WSEM/Wilminglon, NC
dous %ﬁwwmu L AR TR XWOD/Sacramento, CA® D: Jod PD: Kasthasd '
WBCN/Boston, MA* MD: kool Goey i o OM: Cots Jobmsos s b
Ob: oy Berael tiwepoa WWDXLansing, MI° il - e ot Ay T AR e Ok
APDND: Stoven Sirict THURSOAY 20: Jobn Boyie WXRK/New York, NY' 20 LINP BIXT €S 1 THURSDAY
31 WHITE STRIPES o BUY T 'l'-l;lhﬁ! PD: Siove Kingein 1 STORY OF THE YEAR
it MIMX DASHBOARD CONFESSIONAL - ez MD: Mihe Poor BAML.
1 St oay APO/MD: Ass Aro o NETALLCA WCYY/Porttand, ME
DAVE WATIHEWS Mo Ads ALIEN AT FARM ﬁ:mm T N )
e | SRR e T o
WENXBoston, MA* WXEGDayton, OH" A IStV R ematth. WY o e e o8 gs % - -
o o3 el #er o 85 Total Monitored
'3 Sithen
. KNRK/Portiand, OR* KXAK/Sau Lake City. UY 9Total Indicator
m‘.”."‘.".'.'.“- " . . % EEEW' Rock, AR o E taaitea E:. TE'. E
3 L/Denver, H J . 1 LW et 3
i e i law e o e ' sy
L DE kews Kbt 1 JACK JOHNSON g S No Aats L2153 [ J
(" N
New & Active Indicator
—t Most Added’
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC/ JACK JOHNSON Wasting Time {ack Johnson Music/Universal) __LIMP BIZKIT Eat You Alive (Flin/nterscope)
Total Plays: 247, Total Stations: 12, Adds: 2 Total Plays: 195, Total Stations: 11, Adds: 0 WHITE STRIPES The Hardest Button To Button (Third Man/VZ/
METALLICA Frantic flektralEEG) DROPKICK MURPHYS Walk Away Helcat/Epitaph B S
Total Plays: 246, Total Stations: 28, Adds: 16 Total Plays: 178, Total Stations: 8, Adds: 0 _THURSDAY Signals Over The A {island/i0JMG) _ P
SAVES THE DAY Anywhere With You /Vagrant/DreamWorks/
SLOTH Someday fHollywood! FINGERTIGHT Guilt (Hold ann) {Columbia) ILL NIND How Can | Live Roadrunnedi0JME)
Total Plays: 230, Total Stations: 16, Adds: 0 Total Plays: 169, Total Stations: 14, Adds: 1 _BILLY TALENT Try Horesty (Atantic -
STARTING LINE The Best Of Me (Geffen) YEAR OF THE RABBIT Rabbit Hule (Elektra/EES) YELLOWCARD Way Away (Capito)
Total Plays: 219, Total Stations: 16, Adds: 1 Total Plays: 164, Total Stations: 15, Adds: 2 METALLICA Frantic (Flektra/EEG)
. ’ GUSTER Amsterdam (Gonna Write You A Letter) /Paim/Reprise/
e oy VS FIT O IGO0 ||t o kit
s el b e ibetecbeis s s o JACK JOHNSON Wasting Time (Jack Jofinsan MasicUiversal
Sonas ranked by total plays STORY OF THE YEAR Until The Day | Die (Maverick/Reprise)
g ’ e )| peNNYWISE Waiing Enitaph
JOHN MAYER Bigger Than My Body {Columbia)
JET Are You Gonna Be My Girl /Efektra/EEG)
Please Send Your Photos __DOG FASHION DISCO Grease (Eagle Rock/Spitie)
KILL HANNAH Kenvedy (ndependnt _ -
R&R wants your best snapshots (color or black & white). _KINGS OF LEON Moly'sChamier (1C4) o
Please include the names and titles of all pictured and send them to: g::;‘::;:r“:"ut:s :‘e ”ml'%”i"/'i“f’i’””’”"”
. . . nother Day findepent
R&R, c/o Mlp(e Dav.ls. 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 DAVEMATTHEWS Gravediger (HC4)
Email: mdavis@radioandrecords.com PUDDLE OF MUDD Drift & i (Flawless/Geffeninterscapel
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WeDone Good! S
WE NEED A DRINK Pe!e Francis and his band entertained during the Thursday

The second decade of the Summit begins S okt e

hanks to everyone who attended this year’s Triple A Summit. And thanks to all
the labels and sponsors for their support; all the great bands who played for us; all
the moderators, presenters and panelists who made the sessions informative and
entertairing; and all of my R&R brothers and sisters who helped me to make the
Summit such a success. Hey, let’s do it again next year! What do ya say? We have
many great pictures, thanks to our hard-working photographer, Chuck Giorno.
Sorry we couldn’t print them all.

WEAT AN ACT TO FOLLOW atier Dzve Marthevts finished his set, Th2 Norta

Mississippi Alistars were given the task of closing the show. They rose to the challenge.

HELLU VA KICKOFF wecnesday night started with a bang: first, a Dave Matthevss Some Devxl listening party hosted by Dave RISE, BROTHERS AND SISTERS Robert Randciph dazzied everyone
himse¥, then an intimale sofo performance. with his playing and his message at the Thursday-night Ciub R&R.

'm NUTA CHICKEN Rachael HEALI TY CHECK Moderator Kelth Cunmnthm addressed the subject of “Big ideas, Small Budget™ during his session on
WUFI'KIN THE CRO WD Aftera Yamagata brought a rubber chicken Thursday afternoon. Seen here (seated, i-r) are KPIG/Monterey's Laura Hopper; KFOG/San Francisco’s Jude Heller; WXRV/

rousing openmg set by The Graham onstage to help her combat her Boston’s Nicole Sandler, WM\VY/Cape Cod, MA’s Barbara Dacey; XBXR/Columbia, MO's Lana Trazise; and WFPK/Louisville’s Dan
Colton Bandg cn Wednesday night at the nervousness about performing at -
Fox. Ben Kweller endeared himself to the Thursday's luncheon. She overcame her

audlenoe fear and performed bsautifully.
i r.‘
> 4
Y

“‘

s
TR
k! p FUTURE SHOCK Kink/Portiand, OR PD Dennis Constantine moderated this year's opening session— “The Triple A Crystal

PROBLEM SOLVING MADE EASY $8R Creative’s John Bradley () and Ball" — in front of & packed house. Included or the panel were (seated, I-r) KBCO/Denver s Scolt Arbcugh, KTCZ/Minneapolis’
Dave Rahn organized and rzn a successful “Creative Problem Solving” workshop Lauren MacLeash. KFOG/San Francisco’s Dave Benson, WXRT/Chicago’s Norm Winer, WBOS/Boston's Caris Herrmann, WXPN/
after lunch or. Thursday. Philadelpria’s Bruce \Warcen and KGSR/Austin's Jody Denberg. CONTINUED ON PAGE 92
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CONTINUED FROM FAGE 91

FUN AT THE COOKOUT Robinetia & The CC sm‘n;
880 luncheon on Friday.

/

HE'S AN ADULT NOW rre energy level stayed high at the NIGHT AND DAY Howie Day returned to the Summit
Fox on Thursday night when 22-year-old Jonny Lang tock the for a second year and opzned Thursday evening at the Fox

Theatre. . B | N ealE

LONELY NO MORBE Los Lorely Boys were one of the first big buzzes of the
Summit after their rockin’ set at Tulagi on Friday night before Indigenous.

s A SOMBER MOMENT warren
A L . 8 IN AND OUT par witiams flewinto  Zevor's sor, Jordan, was on hand to
A LOVELY REPRIEVE Lecna towm, performed at the Friday lunch, then  answer questions after the screening of
Naess gave averyone a nice breather headed back out. That's how much she ths VH1 documentary on Zevon's life and
Thursday at Tilagi loves the Triple A community! farawell album.

oy

sy & R 3 D
A GOOD TIME FOR ALL Guster got the crowd riled up just before Ziggy Marley
hit the stage on Friday night.

FEELIN' GOOD plexi Murdoch was all smiles after tis Club s CATS
R&R performance on Frigay right. Pictured here ars (I-r) REALITY CHECK NO. 2 0nce again, KBCO/Denver
EastMountamSouth’s Pete Adams, Murdach and HEM's Sally listeners gave us some great insight at the “Rate-a-Record”
Ellyson. session.

. -
SHE ROSE TO THE OCCASION A
Shelby Lynne did a performance and - WACKY GUY 8ob Schneider played a
interview taping with Sounds Eclectic’s OLD HAND Rodney Croweli told it ke set of boti ofd and new materiz at the
Nic Harcourt on Saturday morning. it readly is & Tulagi on Saturoay night. Fox on Saturday.

i

o | —

" o b

! i -

L THEY CAME, THEY CONQUERED castitountainSouth were magical at the
A FITTING END Biues Traveier closed the Summit, piaying to & packed house at the Fox. Saturday awards luncheon, where they played with labelmates HEM.
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WM amer e e R b ol 'EI 3| Most Added
2 €  GUSTER Amsterdam {Gonna Write You A Letter) (PalmvReprise) 542 +4 25918 12 2500 www.rradds.com
1 2 NICKEL CREEK Smoothie Song /Sugar Hill 508 34 28716 14 23j)0 | ARTSTITUE LR ) o
. . JOHN MAYER Bigger Than My Body (Columbia/ 20
3 3 TRAIN Calling All Anggls {L‘o/umb/a/. 444 12 27140 19 23/0 DAVE MATTHEWS Gravedigger (ACA) 6
¥ o PETE YORN Crystal VI”BQE (Columbia) 384 +17 18956 6 2310 JOHN HIATT Circle Back (Vew West/ 4
] a JACK JOHNSON Wasting Time (Jack Johnson Music/Universall 367 +50 19234 6 23(0 HOWIE DAY Perfect Time Of Day /Epic/ 4
1 @ EASTMOUNTAINSOUTH You Dance (reamiorks) 365 +72 17002 6 221 ROBERT RANDOLPH Soul Refreshing (Warner 6ros.) 4
4 7 COLDPLAY The Scientist (Capitol 362 A1 18511 18 2400 l“;;‘ millf:;cg"ﬂ ATORCY 3
6 8  ANNIELENNOX Pavement Cracks 4/ 353 2 19285 10 200 i .
) i MARDON 5 Harder To Breathe /Octonel/ 2
10 o FLEETWOOD MAC Say You Will (Reprise/ 338 +28 15419 8 20/0 DANDY WARHOLS We Used To Be Friends (Capital 2
12 @ JASON MRAZ You And | Both (Flektra/EEG) 318 +31 12436 7 210 NEIL YOUNG Bandit /Reprise/ 2
7 11 ZIGGY MARLEY True To Myself (Private Music/AAL) 317 33 16128 20 230 STRING CHEESE INCIDENT Who Am I? (SC/-Fidelity/ 2
17 (@ BENHARPER Diamonds On The Inside (Virgin) 315 +77 16681 2 241 | ROBERT RANDOLPH i Need More Love (Warner Bros.) 2
8 13 COLDPLAY Clocks (Capitol 302 24 22002 37 2410 COUNTING CROWS Up All Night (Frankie...) (Geffen/interscope) 2
13 @ WALLFLOWERS Closer To You flnterscope) 280 +2 13101 7 1710
14 15 JACK JOHNSON The Horizon... (fack Johnson Music/Universal) 234 -26 18463 24 2310 Most
@ JOHN MAYER Bigger Than My Body (Columbia) 224 +224 21801 1 20120 /. dPl
19 @ JAYHAWKS Tailspin /American/Lost Highway/iDJME) m < 826 5 150 |ICrease ays
22 D LIZPHAIR Why Can't 17 (Capito) 206 +16 7438 9 00 | Uy
21 @ 0AR HeyGin fava/ 196 +5 6657 8 1 | T UEE RS
18 20  STEVE WINWOOD Ditferent Light (Wincraft/SC!-Fidelity) 185 -34 4500 10 13i10 JOHN MAYER ?igger Than My Body ICo/{//r{bia/ +224
23 € BLUES TRAVELER Let Her & Let Go [Sanctuary/SRG) 183 +12 5694 3 160 gigT"h:B‘::';;:g‘ng;'?‘;T“; '"S'“ﬂg”’ﬂ’”:‘/ y +;;
WL 5 ou Dance {Ureamyorks, +
25 @ DIDO White Flag (Arista/ 173 +12 10777 3 121 JACK JOHNSON Wasting Time Liack Johnson Music/Universall +50
20 23 PSEUDOPOD All Qver You (interscope/ 165 -4 3452 13 1440 STEELY DAN Things | Miss The Most (Aesrise/ a8
28 @ LOS LONELY BOYS Heaven (0r/ 164 +19 5774 2 1312 JOHN HIATT Circle Back MWew West) +46
26 @ DAVID GRAY Caroline /ATO/RCA) 157 +9 4496 3 1410 NEIL YOUNG Bandit (Reprise/ +44
16 26 JOHN HIATT My Baby Blue (New West/ 156 -84 4443 18 17)0 WIDESPREAD PANIC Fishing (idespread SR/ +41
2 @ SIEIERI AR Dojw 1 Or (72) 152 +d LA 2 1”8 ;‘IJIESLH?[]]'ZI?; hcn;h:ipilgSIUNAl Hands Down (Vagrant/ +§g
g g +
| [Debat> @ SANTANA fJALEX BAND Why Don’t You & | {Arista) 1431 +19 9174 1 6/0 3 DOORS DOWN Here Without You (RepublicUniversal 2
‘ 24 29  JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway) 136 -3 3773 18 12/0 Most
{Debut> @ WARREN ZEVON Knockin’ On Heaven's Door /Artemis/ 135 +2 5002 1 130
! Played Recurrents
26 Tripte A reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
alrplay week of 8/3-8/9. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger elbiees TOTAL
increasz in plays s placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially | AA"T™ ey PLAV
| reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total statfons playing a song. Total Audience equals Average s
\ Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein SASOMIMIRAZ The Renis { o' Wl,mv) ey a3
[ with pesmission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, . JMDAHT”;&"YXE;";;"? ””_W"'I'A “”’;’C’"I’" " ;l‘ll
| = N Y Georgia (Aware/Columbia,
New & Active DAVE MATTHEWS BAND Grace s Gone. (AC4) s |
| 600 GOO DOLLS Sympathy (Harmer Bras,) DAMIEN RICE Volcano (Vector Recordings) COUNTING CROWS Big Yellow Taxi {Ge/lgn//n(erscape) 160
Total Plays: 126, Total Stations: 4, Adds: 0 Total Plays: 98, Total Stations: 11, Adds: 0 LUCINOA WILLIAMS Righteously (Lost Highway/IDIMG) 132
VERTICAL HORIZON I'm StillHere /3C4) SISTER HAZEL Life Got In The Way (Sixth Man) TOR AMDS A Sorta Fairytae (Eoi/ 125
Total Plays: 118, Totat Stations: 4, Adds: 0 Total Plays: 94, Total Stations: 4, Adds: 0 OAVID GRAY Be Mine (ATO/RCA 122
| STEELY DAN Things | Miss The Most (Reprise/ COLDPLAY God Put A Smile Upon Your Face (Capital MAROON 5 Harder To 8reathe (Dctoneld 18
| Total Plays: 104, Total Stations: 3, Adds: 0 Total Plays: 81, Total Stations: 2, Adds: 0 JACK JOHNSON Flake {Enjoy/Universal) 116
| FOO FIGHTERS Times Like These (Roswel/RCA) AUDIOSLAVE Like A Stone flnterscope/Epic)
Total Plays: 102, Total Stations: 4, Adds: 0 Total Plays: 85, Total Stations: 4, Adds: 0 Detailed station playlists for all R&R ]
| BIG BAD vOODOO DADDY You Know You Wrong (Big Bad/Vanguard) ROBERT CRAY Back Door Slam /Sanctuary/SAG) renorters are ilable on the web at
| Total Plays: 99, Total Stations: 12, Adds: 1 Total Plays: 81, Total Stafions: 7, Adds: 0 | P 4 .aval 4
e m——— - -— [ www.radioandrecords.com.

| Songs ranked by total plays

]
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Going For Adds Now

>

www.sting.com

Management:
Kathryn Schenker/KSM, Inc.

» 20 ey __A&R: Martin Kierszenbaum
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mm—tRTHU™ “Sacred Love” in stores 9/30
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Music & Lyrics by Sting
Produced by Kipper & Sting
Recorded & Mixed by Simon Oshorne
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94 : TRIPLE A TOP 30 INDICA TOR
; « August 15, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www.rrindicator.com
VX WERC ARTIST TME LABELE i Pk AIL%D:I‘&E e T | aamstime wees ADDS
1 @ JACKJOHNSON Wasting Time Lack Johnson Music/Universal) 285 +6 1585 6  18/0 j““" MAYER Bigger Than My Body (Cokumbie) 14
6 @  BEN HARPER Diamonds On The Inside (Virgin/ 231 433 1125 2 qgjp | JOMNMIATT CirceBack Mew Mest) "
o STRING CHEESE INCIDENT Who Am I? (SC/-Fidelity) 8
4 JASON MRAZ You And | Both (Elektra/EEG) 221 17 1088 7 150 | poper RANDOLPH Sou Refreshing Warmer Bas, g
3 0 EASTMOUNTAINSOUTH You Darce (DreamWorks/ 225 +10 949 g 1610 JOE FIRSTMAN Breaking Al The Ground Atiantic/ [}
2 5  GUSTER Amsterdam (Gonna Write You A Letter} (Palm/Reprise) 218 28 1282 12 13/0 BEN KWELLER Falling (ATO/RCA/ 4
10 @ PETE YORN Crystal Vilage (Columbia/ 196 +21 1281 5 12j0 | NEILYOUNG Bandt fAgprise) . 3
5 7 STEVE WINWOOD Different Light (Wincraft/SCI-Fideity) 190 A5 1014 12 1500 :g‘;l’::’gxcwi ‘rj;;suf:'ﬂn:;':;;;,’”"’“”’”'”"”’ g
8 8  JAYHAWKS Tails;{in lfimenba{l/last Highway/IDJMG) 184 -6 1040 5 15/0 MAVERICKS | Wanna Know (Sanctuary/SAG) 9
9 9 COLDPLAY The Scientist (Capitol) 182 2 1218 18 130 | ROBERT RANDOLPH Going In The Right Direction (Warmer Bros) 2
7 10  BRUCE COCKBURN Open (True North/Rounder) 173 21 1068 15 14/0 DAVE MATTHEWS Gravedigger /RCA/ 2
16 @)  STEELY DAN Things | Miss The Most Reprise) 172 +19 725 2 140
12 @ FLEETWOOD MAC Say You Will (Reprise/ 17 +1 1262 7 130
n 13 DAVID GRAY Caroline (4TO/RCA) 1m 2 766 5 14j0
15 @ BLUES TRAVELER Let Her & Let Go (Sanctuary/SRG) 170 +13 817 4 1300
13 15 NICKEL CREEK Smoothie Song (Sugar Hil) 166 -1 1147 1 10/0
23 @ LOS LONELY BOYS Heaven (0r/ 161 +24 768 4 16/1
19 @ ANNIE LENNOX Pavement Cracks (J/ 152 +5 658 1" 110
20 @ WARREN ZEVON Knockin’ On Heaven's Door (Artemis/ 143 +3 567 2 16/0
21 @ ROBERT CRAY Back Door Slam (Sanctuary/SRG) 141 +2 537 5 13/0
18 20 DAMIEN RICE Volcano (Vector Recordings) 140 1 e 1 13n | Most
22 21 DARWILLIAMS Closer To Me (Razor & Tie) 134 4 14 1 1 |Increased Plays
25 22 TURIN BRAKES Pain Killer (Astralwerks/EMC) 116 -8 618 7 13/0 Tg;"'-
30 @ MICHAEL FRANTI | SPEARHEAD Everyone Deserves Music iMusic/ m +13 350 2 131 ARTIST TILE LABEL(S) INCREASE
24 24  PSEUDOPOD Alt Over You finterscope) 110 -18 m 13 8i0 DANDY WARHOLS We Used To Be Friends (Capitoll +55
14 25 TRAIN Calling All Angels (Columbia) 108 58 478 17 710 WIDESPREAD PANIC Fishing (Widespread/SRG) +48
@  KELLERWILLIAMS Love Handles (SCH-Fidelity) 107 +12 252 1 13/0 | JOHNMAYER Bigger Than My Body (Columbi/ +36
17 27 JOHN HIATT My Baby Blue (Vew West) 100 50 681 19 80 ;g:'ﬂlm %{ﬂ‘e i:ﬂkul”;: ‘IV;S: i +::
N iamonds Un The Inside {¥irgin, +
27 g.g JESSE HARRIS Alt My Life /Blue Thumb/VMG) 99 -16 481 10 130 ROBERT RANDOLPH Soul Refreshing (Warner Bras. +30
WALLFLOWERS Closer To You finterscope) 85 +11 766 1 710 R. THOMPSON She Said It Was Destiny (Cooking VinytiSpindrt) +27
@ MAKTUB You Can't Hide (Velour/Red Ink) 85 +3 202 1 10/0 NEIL YOUNG Bandit (Reprise) +25
LOS LONELY BOYS Heaven /0r/ +24
19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/3 - Saturday 8/9. REGIE HAMM Infidels (Refugee/Universal South) +23
l © 2003 Radio & Records.
Reporters R i
P | National
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T e Hitp s ,::"::i g — Added This Week
XBAG/Albuquerque. NM* ety 1 BAREX . = e
oy ot - WHPSMemphis, TH- ! KFOG/San Fracisca, CA i m
TR0 e £ St Rickards || Wtep/pitshurgh, PA mg : Haley Jones i
KGSHAst, TH" ' e ”:sg-:;w e Ali Castelinni 215-898-6677
£y By ok KrczMmsapoli. WH® o T CAFE TACUBA Camino Y Vereda
oo st AOME Mt o [rr—— PO s ROBERT RANDOLPH Soul Refreshing
ek . B Somes 4 s s o RUFUS WAINWRIGHT Want
l‘,‘{f‘{,”",‘.‘}"‘,‘,&?‘" Ly SHELBY LYNNE Telephone
| i |
b2 it ot R i
N YOUMG q WZEW/Mobile, AL 22 JOHK MAYER l
asger 0 R, A o oS ¢ 7612
PD: Dan fref 2 JOMY MAYER WDSTIPommensle, NY
U0 WRYER =k J0HY HATT PD: 61 A
S sa0mRs oo o Lowel oS a3 cuu:-“ e KRSH/Santa fiosa, CA* GUS BLACK Paranoid
wsosmmnn MA® ; KPIG/Monterey, CA I Zg,.&!". m-mm O e et HEM Idie
S M e RIS 4 e waonss A ity JOE ELY Twisty River Bridge
o . 7 oo howeLe KTHXReno, NV* KMTT/Seattle, WA* LOS LOBOS On A Night Like Thi
WXV Bosin, A A B TS | A o e NELYOUNG Bt
P0; Nicole Sandler 14 JOHN MAYER PIAMD: Dand Hore THOWEDNY , ,
0: 0303 Marsl {ost oLy WALTNashville, TN s R TIM O’BRIEN Kelly Joe’s Shoes
B A i Ko cons | L
e W&a%w;mn ey | Kenzsan Lake city, U+ w““x'?""""'” A
WNCS/Burlington WS kb | : Broce APD: Gonaie uonmm
: Mark | [ D Jan Due wo, 'u'“' TicS
R o e | EE Please Send Your Photos
MO: Rita |
WMVY/Cape Cod, MA KTBG/Kansas City, MO 1 oy o |
| mEmper | EEE e e
| SoRpour ; fh | L *Monitored Reporters '
. | . Please i th d titles of all pictured
memerv | mmT | g || s
’ ':VAN +3 24 JOHN MAYE!
l s ! Bl 26 Total Monitored R&R, c/o John Schoenberger:
WXRT/Chicage, IL* WFPK/Lowisville, KY | . —_— 10100 Santa Monica Blvd., 3rd Floor,
g et i e et Los Angeles, CA 90067
18 ..:.g.}‘:‘ ) |

Email: jschoenberger@radioandrecords.com

www americanradiohistorv com


www.americanradiohistory.com

M TRIPLEA _

August 15, 2003 R&R ® 95

When | first heard “You Dance” by
EastMountainSouth, | thought the
record was custom-made for WNCS/
Burlington, VT. | haven't heard a song
yet this year that has fit the sound of our
station as well. It's a new song steeped
in the past, and it received an instant
reaction from our listeners and staff. We
got phone calls on it right away, and 1
| was inundated with questions about the band. ® Consisting
of two singer-songwriters, Kat Maslich and Peter Adams, the
Los Angeles-based EastMountainSouth aren't easy to clas-
| sify — as most good acts aren't. After all, how many alt-coun-
try bands use a Wurlitzer, Moog and drum loops? it's not a
folk album, even though it opens with the traditional song “Hard Times.” |
like to think of their album as a mix of many different styles — a solid
record of well-crafted songs highlighted by beautiful harmonies. Although
it’s their debut album, Kat and Peter sound like a road-tempered
duo. e EastMountainSouth have released a perfect Triple A record —
whatever that is!

' Mark Abuzzahab
L PD, WNCS/Burfington, VT

Guster move back up to the top slot
on the monitored airplay chart,
Nickel Creek slip one spot to No. 2 ...
Pete Yorn increases to 4*, Jack
Johnson is now 5°, and EastMountain-
South are now top 10 at 6* ... Fleet-
wood Mac and Jason Mraz round out
the top 10 at 9* and 10*, respectively ...
Gainers this week include Ben Harper
(17*-12%), The Jayhawks (19*-17*), Liz Phair (22*-18"), O.A.R. (21*-
19*), Blues Traveler (23*-21"), Dido (25*-22") and Los Lonely Boys
(*28*-24*) ... The new John Mayer, Santana and Warren Zevon de-
but ... On the Indicator airplay chart, Johnson remains at 1* for the
fourth week, Harper leaps up to 2* in just two weeks, and Mraz and
EastMoutainSouth flip-flop at 3* and 4* ... Big gainers this week include
! Yorn (10*-6"), Los Lonely Boys (23*-16*), Zevon (20*-18") and Michael

Franti & Spearhead (30*-23") ... Keller Williams, The Wallfowers
l and Maktub debut ... In the Most Added category the new Mayer track

is off to a great start, with 34 total adds (No. 1 on both panels), John
} Hiatt has15 total (No. 2 Indicator, No. 3 monitored), Robert Randolph
|
l

Triple A

garners 11 total — plus a handful of adds on other tracks — String
Cheese Incident grab 10 total adds, Ben Kweller gets seven, and
eight early adds sneak in on the new Dave Matthews track ... Howie
Day, Los Lonely Boys, Damien Rice, Neil Young and Dandy Warhols
close come important holes.

— John Schoenberges, Triple A Editor

armist: Pseudopod

uaseL: Interscope
8y JOHN SCHOENBERGER / TRIPLE A EDITOR

Los Angeles-based Pseudopod are
among the new generation of bands
who have worked hard to get where they
are today. Like rock bands of the past,
they have built a solid fan base through
constant touring and released albums on
their own prior to signing a major-label
deal.

Kevin Carlberg (vocals. guitar), Brian
Fox (bass), Ross Grant (guitar) and Tim
McGregor (drums) had known each other
while still living in Northern California
and played in a variety of bands together.
But when they all headed south to attend
UCLA, they formed the band Pseudopod.
While in the process of earning degrees
in music, they also managed to play more
than 100 gigs a vear.

In 1998 they self-released an album
called Pod. Pseudopod ultimately estab-
lished such a loyal following that they
won the Best College Band in America
award in a contest sponsored by Rolling
Stone and [uma.com.

“When we won that contest we received
a large sum of money,” says Carlberg.
“We used it to record our second album,
Rest Assured, which we then put out our-
selves. This eventually became the demo
our manager used to get us signed at
Interscope.”

With a solid fan base, two albums al-
ready under their belt and a major-label
deal. you'd think the future for the band
was lookin’ pretty damn good. The label
even showcased them at the 2002 R&R
Triple A Summit to get the ball rolling for
the release of their album later in the
year.

Suddenly, everything came to a grind-
ing halt. Carlberg had been complaining
about severe headaches, and when he

finally went to a doctor, he discovered he
had a brain tumor. After months of treat-
ment and recovery, it appeared that he
had beaten the cancer, so the band slowly
began to ramp up again. By the spring of
this year, everything was back on track.

Pseudopod have an interesting mix of
musical styles that includes progressive
rock and jazz nestled comfortably within
a natural pop sensibility. They are re-
nowned for their improvisational expres-
sion in the live setting, and the band
managed to capture the essence of that on
tape. Pseudopod was produced by Paul
Ebersold. and it features the extraordi-
nary saxophone contributions of Matt
Keegan.

“With all of our other recordings. we
were in L.A., which means fighting traf-
fic and stress to get to the studio,” says
Carlberg. “But with this album. we all
lived together in an apartment in Mem-
phis a couple of blocks from the studio.
We were away from all the daily distrac-
tions, and I think it allowed us to concen-
trate on the songwriting aspects and on
streamlining the arrangements.”

The result is an album that will satisfy
the band’s established fan base while al-
lowing them to attract new converts. In
addition to older, re-recorded nuggets
such as “Shrinks,” the album features
brand-new selections like “All Over You,”
“Dante” and “Intentions.”
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3 o August 15, 2003 i ety
e ™
W W ARTIST TITLE LABELLS) A s ANt | Americana SpOfIight
1 0 JOE ELY Streets of Sin (Rounder/ 781 +66 375 | by John Schoenberger
3 ©  DWIGHT YOAKAM Population Me /Audium/ 6574 +26 3547 | artist: The Three Pickers
2 3 SCOTT MILLER Upside Downside /Stgar Hil) 661 32 7197 | Label: Rounder
5 O J. LAUDERDALE W} DONNA THE BUFFALO Wait... (Dualtone) 571 +2 3280 When you !hlf}k of !Jluegra§S. the fjrst thing that comes to mind is
instrumental virtuosity, and it doesn’t get much better than when you
4 5 GILLIAN WELCH Soul Journey (Acony! 570 28 5977 | K iR | I put three living legends together to celebrate this genre of music. In
) ] I Fecltal December of 2002, Earl Scruggs, Doc Watson and Ricky Scaggs joined
6 6  GREG TROOPER Fioating (Sugar Hil 521 34 6593 e i A,
hating Svger 48 || 1 [ Ll IBWE_ R forces onstage at the RJR Auditorium in Winston-Salem, NC for
18 @  TIMOBRIEN Traveler (Sugar Hill s .98 1158 | EEERERE. BB historic concert event. This amazing live performance was filmed for
) . ' LA B the acclaimed PBS series Great Performances and began to air on
15 CHRIS SMITHER (Hightt 68 : S .
184 WEARLEG 5 ) s 1466 July 28. The trio Spent a relaxed evening onstage reminiscing, Swapping
9 9 ROBINELLA... RobineRa and the CC String Band (Columbia) 425 5 3651 | licks and revisiting some of their most beloved bluegrass tunes. In addition, there were special
. guest appearances by Kentucky Thunder, Alison Krauss and some of the Scruggs family.
7 W WL SEE D270 a19 32 1826 | complementing the TV event are a CD and DVD. The DVD contains the broadcast footage along
12 0 ALLISON MOORER Show (Universal South) a7 +32 2045 | with a 22-minute documentary. “I can't even Say it's a dream come true, because, honestly, |
. ; CENT One Steg Ahead (Rouoir never dreamed something like this could ever happen,” said Skaggs of the event. Certainly for all
ZRFHONDAVINCERTLCue StepRead otk AL & 7130 | biuegrass and roots music fans, it was a once-in-a-lifetime event.
10 13 JOHN HIATT... Beneath This Grutf Exterior New West/ 403 -16 8954 -
Americana News
14 @ EASTMOUNTAINSOUTH Eastmountainsouth (Dreamworks) 375 +12 2834
7 @ 0 The Americana Music Association has announced the nominees for the second annual Americana
1 E. SCRUGGS, D. WATSON, R. SKAGGS The Three... Rounder! 374 +16 1385 | awards, to be held on Sept.19 during the annual Americana Conference. The Americana Awards
11 16 RECKLESS KELLY Under the Table & Above the Sun (Sugar Hit351 56 6058 | Show was launched in 2002 and was created to honor both merit and achievement within the
. Americana genre. Nominees for the 2003 Americana Awards follow. Album of the Year: Johnny
2 17 DRIVEBY TRUCKERS Decoration Day fYew West) 332 2 1967 | Gash, American IV: The Man Comes Around: Kathleen Edwards, Failer, The Jayhawks, Rainy Day
13 18 VARIOUS ARTISTS Lonesome Onry and Mean (Dualtore) 325 44 10230 | Music, and Buddy Miller, Midnight & Lonesome. Song of the Year: Johnny Cash, “Hurt”; Dixie
) Chicks, “Truth # 2 Rhonda Vincent, “You Can't Take It With You When You Go”; and Lucinda
19 19 RAY BENSON Boyond Time (Audium) 323 1 3378 | williams, "Righteously.” Artist of the Year: Johnny Cash, Kathleen Edwards, Alison Krauss and
16 20 KEVIN DEAL The Lawless (Biind Nello) 310 50 5164 | Lucinda Williams. Instrumentalist of the Year: Jerry Douglas, Allison Krauss, Buddy Miller and
] Gurf Morlix. Ballots will be going out to eligible AMA voting members in the coming days, and the
2 21 RAY WYLIE HUBBARD Growl (Phi/ 310 - 0476 | voting period ends Aug. 26 ... The Country Music Hall of Fame and Museum will honor Elvis
28 @ B1G AL DOWNING One of a Kind (Haydens Ferry) 297 +21 1168 | Presley and Hank Williams in the coming weeks. From Aug. 9-17, the 26th anniversary of Presley’s
death will be commemorated, and a spotlight exhibit on Hank Williams will open Sept. 17 to mark
32 @  PATGREEN Wave On Wave Repubic/ 282 2083 | the 80th anniversary of his birth. ... The Sun Records studio in Memphis is now a National Historic
73 24 BIG SANDY AND THE FLYRITE BOVS ts Time (Yep Roc/ 289 4 2291 Lar'ld'marlf. The designation bewme official July 3! , the day after Sun Recgrds founder Sam
Phillips died at the age of 80. During a ceremony in Washington, DC, Interior Secretary Gale
24 @  YONDER MOUNTAIN... 0id Hands (Frog Pad Records/ 287 +E 2142 | Norton said, “You cannot tell the story of America in the 1950s without the history of rock '’ roll,
2% 26 RUSSELLSMITH The End is Not In Sight (Musche Staals) 279 1 2020 and you cannot tell the story of rock 'n’ roll without Sam Phillips and Sun Records.”
2 27 LUCINDA WILLIAMS World Without Tears flost Highway! 267 1500 Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
@  JAY FARRAR Terrair Blues (Act/Resist) 265 +56 1076 ®
Most Added’.
2% 29 VARIOUS ARTISTS It Will Come To You... (Vangusrd) 2% 18 * + 1% j——— a00s
ki} 30 JAYHAWKS Rainy Day Music Lost Highway) 251 b 10395 Wayne Hancock Swing Time (Bloodshot/ 16
- - = : : - - - Danny Barnes Dirt on the Angel (Terminus/ 14
The A"‘:’;:’;;‘:‘ﬁ”’_ﬁm:@;ﬁ statio:\':ha{have ::z:é sl rm:xm?:::’mmm‘; Kris Kristofferson Broken Freadom Song: Live From San Francisco /04 Boy) 9
shows, A . : . Rodney Crowell Fates Right Hand (Columbia/ 9
le: isit X .07g.
L © 2003Amercans Mise Associaton Caraline Herring Wellsring (Blbe Cora/ J
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Small-Town
Success Story

WCIC/Peoria, IL charges into the top 10 in two markets

Twenty years is a long time to do one thing. But in
the case of WCIC/Peoria, IL, it’s been all to the good.
Though the station now ranks in the top 10 12+ in two
markets (Peoria, IL and Bloomington, IL), PD Grayson
Long and his staff continue to examine what they do
and how they do it — bul in an uncomplicated, small-

town kind of way.

In the beginning was the word —
the word from the decisionmakers at
New Life Radio Networks, who want-
ed tostart a group of radio —
stations that would cover
the state of lllinois. That
decision spawned WCIC.
Back in November 1983 it
became the third frequen-
¢y in the network to begin
broadcasting.

Long tells us how it all
started: “The station came
out of the blocks as an AC
station. Granted, 20 years
ago the Christian AC format was as
wide open as the Montana sky. WCIC
did, however, start out with a music-
intensive format, which was a rarity
in those days. The station was 85%
music with 15% talk programming.

“In the late 80s we started to de-
fine the music with a little more inten-
tionality. In other words, no more
playing The Happy Goodmans next
toa tune by Petra!”

Of course, L.ong wasn’t around to
see the station in its infancy. “I was
doing momings at a South Dakota sta-

<

=

&

L WS
Grayson Long

tion back home when [ received a
phone call from New’ Life Radio Net-
work Director Dick Whitworth,” he

1 says.”He told meaboutan
opening at WBGL/Cham-
paign, IL — they were
looking for a D for that
market.

“Through a series of
events, the manager of
WCIC, Dave Brooks, con-
tacted me later. My family
came into town, and, after
some prayer and conversa-
tion, | knew this was God’s
leading. I started here in January
1999.”

Simple Pleasures

Looking at the station’s strong
showing in the spring ratings in its
two main markets (sce sidebar), you
would think that WCIC was spending
all kinds of money on marketing, or
maybe even giving away cars and
travel packages to its listeners. But, as
Long explains, it's a very simple sys-
tem that has positioned WCIC for suc-
cess.

A FOX, AJILL & AN UNGLE ater performing at GMA's Seminar in the
Rockies in Colorado, new Reunion artist J#l Paquette traveled to Colorado
Springs for a visit with the KBIQ (Q102.7) morning show with Uncle Steve and
Paris Foxworthy. Seen here (I-r) are Foxwarthy, Paquette and Uncle Steve.

"I would love to tell you why we
do so well here in central Illinois, but
then it would no longer be a secret,”
he jokes. “Seriously, I credit the lion’s
share of it to the leadership to whom
1 report. They are not afraid to hold up
a mirror and say we need to work on
this part of our complexion. They
have spent their own man-hours and
finances to best empower our station
to impact our target listener.”

What sets WCIC apart from some
of the other frequencies in its cover-
age area? “Simple: relationships,”
Long replies. “The stuff about music
and its sound and the perpetual nag-
ging question of if it is as good as its
mainstream counterparts have been
all butanswered, in my opinion. The
quality is there in the production and
packaging.

“We spur each other
on to try to do better
inavery
encouraging style.
That is becoming
increasingly rare in
this industry,
Christian or
mainstream.”

“What really matters to me is my
relationship with my fellow radio pro-
grammers and music directors and
the label representatives out there.
Have | been genuinely nice to them?
Am [ unpretentious with everybody?
The last thing [ ever want said about
me or anyone else in this industry is
that we are Pharisees.”

When asked how the station does
what it does so well, Long makes a
point of crediting his staff. “They are
very committed to the overall vision
of the station,” he says. “They are un-
selfish, and they set the tone for rais-
ing the bar. We spur each other on to
try to do better in a very encouraging
style. That is becoming increasingly
rare in this industry, Christian or
mainstream.”

WCIC Spring 2003 Numbers

WCIC/Peoria, IL continues to move forward in impacting
the two markets it reaches. Below are the spring numbers
that show WCIC in the top 10 among listeners 12+.

Peoria, IL

AQH share 41
Cume rating 53
Cume persons 15,300
Rank 12+ 7
Bloomington, IL
AQH share 29
Cume rating 5.0
Cume persons 6,500
Rank 12+ 10t
Almost 20

In November WCIC will celebrate
20 years of broadcasting, and one of
the focal points of its long-term suc-
cess has been the reputation of the
staff in both markets it services. “l'm
continually amazed at how warmly
received this station is within the busi-
ness and church communities,” Long
says. “That funnels up, again, to the
staff and management.

“The continuity of staff is extreme-
ly important. For example, our pro-
motions director understands what
the on-air side of life is trying to do,
and vice versa. I've been in a climate
at other stations when everyone is on
adifferent page. It can be disastrous.”

A perfect illustration of the simple
methods that WCIC and its staff use
to reach out to the community is the
annual Christmas Bible Drive. “It al-
ways seems to strike a chord,” Long
says. “We put up a Christmas tree at
the station and invite our listening
family to drop off Bibles to place un-
der the tree here and at other locations
in each market.

“We then box the Bibles up and
deliver them to a local organization
that distributes them here in town and
all over the world. We also invite lis-
teners who don’t have a Bible to stop

“I'm continually
amazed at how
warmly received
this station is
within the business
and church
communities.”

by and pick one up free of charge. It's
a very special time for the listeners
and staff during the Christmas sea-
son.”

A final thought from Long may re-
assure PDs about what s truly impor-
tant for becoming a success story in
the local marketplace. He says, “Stay
true to who you're trying to reach. If
you're just starting this process, that
might seem to be against convention-
al thought, but if you stick with it, it
will reap a good harvest.”

wKatinas

CHANGED(ac) FREEDOM(cm)
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Paul Colman Trio Project
Centers On Reconciliation

Sophomore album One will be released Sept. 9

_nigmatic Aussie band Paul Colman Trio, the reign-
ing Dove Award New Artists of the Year, are readying
for the release of their second studio album, One (Es-
sential Records). It will be the followup to their 2002
debut, New Map of the World, which produced the ra-
dio hit “Turn.” This week the band tells ThHe CCM
Urpartke that what excites them most about One is the
message of reconciliation upon which the new project

is based.

Though Oneis nota concept record,
PC3 frontman Paul Colman says,
“The concept of reconciliation with
God and with others is a very strong
theme, because every song has that
topic in mind.”

As Colman, bassist Grant Norswor-
thy and drummer Phil Gaudion were
writing for the album amid global
unrest, continuing threats of terror-
ism, and war abroad, Colman says
they constantly pondered universal
questions, like “ Are we safe?” “Where
is hope?” and “In the midst of war,
what’s going to happen with other
countries and other religions?”

Colman explains, “We were seek-
ing answers for questions like ‘What
do we have in common?’ and ‘What
is Jesus’ concept of peace — is it paci-
fism or intervention?"”

As world events have people across
the globe asking the same things, One
serves as an appropriate soundscape
for the present. This week Paul Col-
man Trio talk with The CCM Uppate
Editor Lizza Connor about the new
album and valuable lessons learned
over the past year.

CCM: What prompted the direction of
this album?

GN: We feel like this concept of
reconciliation is all-encompassing for
us in our lives in following Jesus. The
only ministry that's defined in the Bi-
ble is in 2 Corinthians 5:18, where
Paul mentions the word reconeiliation.
This concept of being connected with

Do You Love
Sales?

Do you love Christian
music?

Then CCM Magaziug has an
opportunity for you. Sates
professionals, call 615-312-4235
for details.

God and others is the void that ev-
eryone’s trying to fill with whatever
they can find. If you‘re writing songs
from the standpoint of following
Jesus, then all your songs are about
reconciliation, in one layer or anoth-
er. The concept of reconciliation was
brought to our attention more after

the events of Sept. 11, 2001 and the
war in Iraq.

PC: The new songs raise various is-
sues. A song like “One Generation” is
about calling a generation to say,
“When you've got bitterness that
flows from father to son and infiltrates
like a poison through a family line, it
takesjust one generation tosay, That's
enough.””

I do have a strong feeling that God
is doing something different with our
generation. There’s an intolerance that
we have toward obligation, guilt and
fear. There’s a new resolve to love.
There's a sense of hope on this album
that's really strong.

CCM: On a practical level, how has it
been touring constantly and trying to
write and record for this album?

PG: It does give you a chance to get
away from the project and come back
refreshed with new ideas. Butall of us
agree that it's better to put in one ef-
fortin a concentrated amount of time.
It's a bit of a strain.

PC: Having a bit of distance,
though, and being able to play these
songs live at festivals and concerts is
helping us shape and fine-tune. This

is the best way to make the record
right now.

CCM: What similarities, if any, will
One have to your first record?

PC: 1t's still open, spacious, accessi-
ble pop rock with thoughtful Iyrics, set
against the backdrop of our faith in
Jesus. The difference will be that One
is a little more stripped-down and less
produced than New Map of the World.

The great thing about making New
Map was working with Monroe Jones,
but the one negative thing was that we
had to go back to Australia while the
record was wrapping. The final track-
ing days and the mix were done by
guys who hadn't really seen the band
play live and didn’t know us. We
didn't feel like all of it represented us.
Now we've stuck our noses in every
corner, so it's more us.

GN: Another major difference is
that we’ve been trying to picture a
massive crowd singing these cho-
ruses after the first time hearing
them. New Map had some very
catchy choruses and sing-along mo-
ments, but | think this album has a
lot more of that. It's not so we can
have people stroking our egos and
singing along all the time, it’sjustan
incredible tool to take a simple lyric
and let it hook into the conscious-
ness of your audience.

PC: The audiences we are playing to
are still not very familiar with our mu-
sic. Pop music is typically disposable.
If we can take something that people
are quick to throw away and make it
stick to their hands, then they can't re-
ally throw it away even if they try.
Maybe that’s what we're trying to do
— make gluey pop. It's a new genre!

CCM: This is your second whirl with
an album release. Do you feel more or less
pressre this time aronnd?

PC: It's 50 times more pressure, and
I really like pressure. Without it, I'm
useless.

CCM: The band has had a successful
year out. What truth, experience or word
of the Lord has become passionate to your
hearts or has been driven home to you over
the last year?

PC: The main truth of God's teach-
ing, to love God and love others, has
been crystallized to me. It's the basis
of evérything, Christianity is way too
complicated now. It's a religion, and
Jesus is not about religion, He's about
relationship. People say, “My Chris-
tianity,” this and that. Why do we

www americanradiohistorv com
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The Paul Colman Trio (I-r) Grant Norsworthy, Paul Colman and Phil Gaudion

evensay that word? Why don't wejust
get back to talking about Jesus?

God calls us to love Him and love
others. There are leadings of His into
particular areas, but mostly it's us de-
ciding that we want to do it and God
blessing that.

“The main truth of
God’s teaching, to
love God and love
others, has heen
crystallized to me.
It’s the hasis of
everything.”

Paul Colman

“Christianity” says that a mission
trip is something you do for a week in
Jamaica, and then you get back to your
normal life. That way of thinking is
just not true.

I'll give you another example. We
were at a university in Texas a few
weeks ago. We were there for 11 hours
before we took the stage. We were
hanging out with other bands, the pro-
moters, volunteer workers and others.
Some people think the ministry is just
from 8:30 to 9:30pm when you're on-
stage, but you've got to be kidding.

A big-name band was sitting on
their tour bus saying they were bored.
I thoughtabout pulling thatguy by the
ear and saying, “That's not Jesus!” Not
to be this super-spiritual guy — be-
cause I need someone to kick my butt
too —but if you are bored, that's your
decision. There are people to love out-
side of your bubble with 18 wheels.
That’s our job, but it's our thinking
that’s made us that way.

What's been crystallized by our ex-
perience is that the gig is a part of lov-
ing others, as is the trip there and the
meal there. We have to keep our eyes
and ears open.

PG: I would like to add that, as
we've done a lot of traveling around
the United States, I think all of the
band would agree that curbside
check-in is a gift from God.

GN: AndI'velearned thatit's pos-
sible to do a gig without a bass am-
plifier onstage, but it's not as much
fun. I've also learned that, as I've met
wonderful people who share this job
we're privileged to do, there’s no ar-
rival point. It's the journey that's the
joy of it. I couldn’t think, “Ah, we've
arrived in America, thus we've ar-
rived,” or, “We've got a record deal
or a No. 1 song, so we’ve now ar-
rived.” It’s this journey, and that in<
cludes the joy and the struggle. It's
part of following Jesus, and it's great.

CCM: You mentioned earlier that as
yoiwere writing for the record, you were
contemplating Jesus' position on peace.
Have you come to any conclusions?

PC: I'vejust finished a huge study
on thatand looked at every reference
that He made toward peace. I don't
have any definitive exegesis yet. He
did say, “My peace I give you, not as
the world gives it.” I think the peace
that He was talking about was such
adeep sense of comfort in the fact that
God is in conaol.

From that, there are various interpre-
tations within the experience that peo-
ple refer to as Christianity. There are
people who would marchin the streets
for peace, against the war, who are avid
disciples of Jesus. There are those who
clap every timeabomb is dropped who
are avid disciples of Christ.

I do get a sense, however, that
Jesus’ idea of peace is far more inter-
active than pacifism. His version of
how to bring peace to the world was
to die a verv violent death. His ver-
sion of peace throughout the Bible
seems to me this: to run right into the
arms of danger, and yet to bring this
spirit that does have a passive nature.
because He says if someone strikes
you, turn the other cheek.

In the end, the answer, | think, is
not our version of what Jesus was
saying, but the key to peace is to ac-
tually bring the spirit of Jesus himself,
because He is the peacemaker.
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Amcunt Enclosec S
Name 0 vis» O MasterCard O American Express O Cciscover O check
Aczount Number |

uo Exaration Cae
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Thank you for requesting reservations. &t the
registration Westin City Center Dallas. Cur staff would | k2 to
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you during your upcoring meeting.

TYPE OF ROOM CHRISTIAN SUMMIT RATE
Superior (single/double) $129 / night

| Suites $200 and up

» To confirm your teservation, your arrival must be guzranteed bv charging two
nights deposit to & major credit card, or you may s2nd faymant by mzil. Deposits FOR HOTEL RESERVATIONS, PLEASE CALL:
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filled are subject tc¢ awzilability and may not be available at the Summit rate. 650 N. Pearl Street, Dallas, TX 75201-2818

1 Check in time is 3:(3 g rn; chack out time is 12noon.
L
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WK WO ARTIST TILE LABEL(S) T s VST st Most Added:
1 1 MERCYME Word Of God Speak /iV0/ 1965 -15 16 58/0 il icatareom
2 e CHRIS RICE Smile {Just Want To Be With You) (Rocketown) 1632 +26 14 61/0 ARTISTTALE LABELS) ADDS
4 0 WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 1550 0 13 55/1 FFH Ready To Fly /Essential 15
3 4 STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) 1500 -69 13 5210 CASTING CROWNS If We Are The Body (Reanion/ 8
7 @ 20EGIRL You Get Me (Sparrow) 1360  +124 § 58/0 CX::;’I:‘S"E"T:’;; s’ﬂ":”;ﬁ P !
e i
5 6  POINT OF GRACE Day By Day (Word/CurlyWarner Bros.) 1307 -178 19 42/0 NEWSONG Life In My Day (Reunion) 6
9 @ SONICFLODD Cry Haly (NO) 1215 +102 9 a7 ACROSS THE SKY Found By You (Word/CurtyWarner Bros.) 5
6 8  JEREMY CAMP | Still Believe (BEC) 1178 -119 21 410 NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 5
8 9 THIRD DAY You Are So Good To Me Essential 1089 123 2 3610 ::fk'l‘,"“"g;u“’l‘::";f;':s gﬂf‘;’:;"”f’””’” :
ol {]
10 10 NICHOLE NORDEMAN Legacy (Sparrow) 931 118 22 33/0 AMY GRANT Simgle Things WordCur/A&Miinterscope) N
" @ SHAUN GROVES See You (Rocketown) 895 +34 9 3714 R ST.J. & C. TOMLIN Expressions Df Your Love fForeFront/Sparrow! 4
12 @ PHILLIPS, CRAIG & DEAN Hallelujah {Your Love Is Amazing} (Sparrow) 838 +47 8 35/2
14 @ JACH VELASQUEZ Jesus is (Word/Curb/Warner Bros.) 805 +43 7 35(3 Most
17 @ CAEDMON'S CALL Hands Of The Potter (Essentiall 736 +95 ] 3313
18 @ AMY GRANT Simple Things (Word/Curb/A&My/interscape) 707 +79 4 3214 Increasedplay S TonL
20 @ AVALON New Day /Sparrow) 693 +136 2 387 PLaY
. ARTIST TITLE LABEL(S) INCREASE
13 17 JOY WILLIAMS Every Moment (Reunion) 635 140 19 26/0 EF Ry ToFly Escatol 70
eady To ssen +
21 @ ACROSS THE SKY Found By You (Word/CurlyWarner Bros.) 620 +1 4 32/5 CASTING CROWNS f We Are The Body (Reanion) +180
24 @ NEWSONG Life In My Day (Reunion) 588 +95 3 2916 AVALON New Day (Sparrow/ +136
16 20  AVALON Everything To Me (Sparrow) 542 -100 27 21/0 ZOEGIRL You Get Me (Sparrow/ +124
15 21 KRISTY STARLING Water (Word/CurtyWarner Bros.) 502 141 18 230 g:;‘;;;:?sﬂcifn“ﬂ'v nz’”g — +‘g§
q D ands e er [Essentia +
26 @  JAMISMITH Salt And Light fintegrity) 496 +45 3 200 |\ wSONG Lt inMy Doy (un o=
25 @ JEFF DEYO | Give You My Heart (Gotee/ 490 +3 5 2710 VARIOUS ARTISTS The Gathering (Essentiad +03
29 @ TODO AGNEW This Fragile Breath /Ardent/ 489 +86 2 2313 TODD AGNEW This Fragile Breath (Ardent/ +86
28 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFrant/Virgin) an +66 2 22/3 | AMYGRANT Simple Things (Word/CurbiA&M/interscope)  +19
BIG DADDY WEAVE Fields Of Grace /Fervent/ +79
19 26  REBECCA ST.JAMES | Thank You fForefront) 469 -93 24 2210
23 27 JILL PAQUETTE Lift My Eyes (Reunion/ 422 -12 10 19/0 ..
22 28 NEWSBOYS He Reigns (Sparrow/ a1 82 30 wo | Christian ACtivity
@  FFH Ready ToFly (Essentia) 418 +270 1 2415 by Rick Welke
30 @ AUDIO ADRENALINE Pierced (Forefront) 418 +17 29 16/0 s
even In A Row
62 AC reporters. Songs ranked Dy tota plays fqr the airplay week of Sunday 8/3 - Saturday 8/9. MercyMe putanother notch in their growing chart bio with
o © 2003 Radio & Records. their seventh consecutive week at No. 1 at AC with “Word
New & Active of God Speak.” This on the heels of their huge success at
mainstream AC and CHR/Pop radio with “I Can Only
PAUL COLMAN TRIO 1l Be With You (Essentiall SALVADOR Can't Keep tt in (Word/CurbyWarner Bros.) Imagine.” Interestingly enough, their present single’s run at
Totat Plays: 403, Totat Stations: 21, Adds: 1 Totat Plays: 259, Total Stations: 14, Adds: 0 the top has far outweighed the success of “Imagine” at
NEWSBOYS You Are My King {Amazing Love) (Sparrow/ SHANE BARNARD & SHANE EVERETT Be Near (/ppop/ Christian radio. Could “Word" be another crossover
Total Plays: 402, Totat Stations: 24, Adds: 5 Totat Plays: 241, Total Stations: 10, Adds: 1 possibility?
NATE SALLIE it's About Time (Curb/ JILL PHILLIPS Wrecking Balt fFervent/ FFH fly onto the chart this week as the only debut, at No.
Total Plays: 397, Total Stations: 13, Adds: 0 Totat Plays: 232, Totat Stations: 13, Adds: 1 29. With 15 station adds and an increase of 270 plays, look
CASTING CROWNS If We Are The Body (Reunion/ SWIFT ‘Til | Met You Flicker) for this one to zoom into the top 10 in just a few weeks.
Totat Plays: 338, Total Stations: 18, Adds: 8 Totat Plays: 230, Totat Stations: 11, Adds: 1 New group Casting Crowns are hitting pay dirt with
KRISTY STARLING | Need You (Word/Curb/Warner Bros.} KELCEY First Things First (3-Rite/ T : “
Total Plays: 328, TotalStatins: 11, Adds: 1 Total Plays: 200, Total Stations: 9, Adds: | Z:gﬂ’:é“&%’;afvm's'gﬂg:,’;?nz%zgﬂe:piﬂag?‘"fh‘;"”gwwg
e —— ——— Active board. Expect a big debut for them next week.
Songs ranked by total plays

“ single on your ¢

it q i
L OHT A £ N

"F1LL THE EARTH”

The debut siugle from their new release, VISIBLE

A“MUST ADD" THIS WEEK!
Listen and you'll see why!

For more information,
visit www.wordrecords.com or www AHIM.net

W ceme T3 7003 Wond Estertainment [10.A Warser,Carh Compamy

www americanradiohistorv com


www.americanradiohistory.com

R/ CHRISTIAN 101
e August 15, 2003
( 30 ROCK TOP 30 ]

CHR ToOP OCK IOP

WK W ARTIST TITLE LABEL(S) BBl VBN ol | WK WEK  ARTIST THLE LABEL(S) T s TR staws
1 0 TODD AGNEW This Fragile Breath (Ardent/ 975 +7 12 2511 1 1 THOUSAND FOOT KRUTCH Bounce (Tooth & Nai) 398 -19 14 3310
2 e JEREMY CAMP | Still Believe (BEC) 952 +20 15 230 4 e 38TH PARALLEL Tum... (Squint/CurlyWarner Bros.) 371 +10 9 301
5 o SWITCHFOOT Gone (Sparrow/ 876  +122 7 2603 2 3 PAX217 PSA (Forefront) 3 7 10 321
3 4 EVERYDAY SUNDAY Hanging On (Fhicker/ 817 -98 14 220 [ o EAST WEST For Every Wish (Floodgate) 366 +28 8 321
7 e SEVEN PLACES Everything (B£C/ 801 +59 1" 221 5 e BENJAMIN GATE Need (Forefront) 346 +2 10 28i0
4 6  RELIENT K Getting Into Yo. (Gotee/EMC) 716 -68 22 200 10 e SEVENTH DAY SLUMBER Innocence (Crowne/ 288 +33 4 320
[ 7 JOY WILLIAMS Every Moment (Reunion/ 685 67 16 18/0 7 7 LAST TUESDAY Social Butterfly (DUG/ 286 22 15 1811
8 0 THIRD DAY You Are So Good To Me /Essentiall 683 +14 22 191 14 0 SKY HARBOR {n Stereo finpag/ 282 +39 6 2813
9 e W. BARFIELD My Heart... {Creative Trust Workshgp) 673 -9 9 1M 12 e NATE SALLIE All About You (Curb) 262 +17 7 2811
10 @ DOWNHERE What It's Like (Word/CurtyWarner Bros.) 608 +8 1" 2010 8 10 STRANGE CELEBRITY Free /Squint/CurtyWarner Bras) 261 -34 14 3on
15 m ZOEGIRL You Get Me (Sparraw/ 604  +102 6 25/5 9 11 MODERN DAY JOHN Disdain findependent) 260 10 8 1901
4 @ S. ORRICO (There's Gotta Bel... (FareFront/Virgin 596 +92 4 242 3 12 KUTLESS Tonight (BEC/ 254 121 15 n
13 @ TOBYMAC Love Is In The House /Farefront) 539 +33 9 1501 15 @ RELIENT K Forward Motion (Gotee/ 2652 +11 4 312
12 14 LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 490 -24 14 1401 13 @ PILLAR indivisible /AC4/ 251 +8 5 2601
16 @ MERCYME The Change Inside 0f Me /4/0) 476 +69 7 141 - @ FM STATIC Crazy Mary (Tooth & Naill 245 +67 2 23i6
" 16 BEBO NORMAN Falling Down (Essential) 407 -114 20 121 21 @ JEREMY CAMP Take My Life (B£C/ 243 +33 2 27/6
20 m JEFF DEYO | Give You My Heart (Gotee/ 369 +33 7 110 n 17 DDWNHERE What !t's Like (Word/Curly/Warner Bros) 239 -14 12 231
19 18 BIG DISMAL Remember (1.0.U.} (Wind-up/ 357 -10 121 18 @ TINMAN JONES Sunshine (Crass Drven/ 221 +1 9 2512
17 19 SANCTUS REAL Hey Wait (Sparrow/ 349 52 17 128, 17 19 GS MEGAPHONE Light Child (Spindust/ 223 4 1" 2400
18 20  PLUMB Free (Curt/ 346 -34 1" 14)0 20 @ PIVITPLEX Dvershaken (Sonic Fish! 218 +5 4 2312
25 @ SHAUN GROVES See You (Rocketown/ 4 +52 2 1211 23 @ POOR MAN'S RICHES Motions fidependent/ 214 +10 5 1712
Vil @ BY THE TREE Far Away ffervent/ 4 +13 12i0 24 @ TODD AGNEW This Fragile Breath (Ardlent/ 207 +4 6 16/0
30 @ NATE SALLIE Al About You (Curt 320 +65 2 |ﬁ3 22 23 SANCTUS REAL Audience Of One /Sparrow/ 204 6 17 1912
23 @ NEWSBOYS He Reigns (Sparrow/ 316 +17 30 8i0 16 24 LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 204 -25 13 141
29 @ AUDIO ADRENALINE Pierced (Forefront) 291 +27 13 710 30 @ STERED MOTION Rise (Fhicker) 202 +24 2 165
@ SIXPENCE NONE... Waiting... (Squint/Curb/Reprise) 278 +32 1 14/0 26 @ BIG DISMAL Remember {1.0.U.) (Wind'yp/ 199 0 20 140
26 27  JILL PAQUETTE Lift My Eyes (Reunion/ 267 -20 3 8i0 @ T-BONE, M. TAIT &D. LEWIS Raised in Harlem Meaux/ 196 +47 1 1713
- @ BIG OADDY WEAVE Audience Of One (Fervent/ 253 +26 16 51 LT T @ EVERYDAY SUNDAY Lose It Again (Ficker/ 187 +51 1 1214
27 29  S.CURTIS CHAPMAN How Do | Love Her (Sparrow) 252 -35 6 8i0 - @ AUDIO ADRENALINE Worldwide: Two (Forefront) 180 +13 2 2312
24 30  REBECCA ST. JAMES | Thank You (Forefront/ 239 51 20 8i0 1 30  BRAVE SAINT... The Sun Also Rises (Tooth & Nadl 180 40 13 1310

New & Active

AUDI0 ADRENALINE Strong fForefront/

Total Plays: 225, Total Stations: 10, Adds: 0

SONICFLODO Cry Holy /V0/

Total Plays: 209, Total Stations: 8, Adds: 1

JARS OF CLAY The Valley Song /Essential)

Total Plays: 206, Total Stations: 4, Adds: 0

NEWSBOYS You Are My King (Amazing Love) /Sparrow}
Total Plays: 181, Total Stations: 12, Adds: 6

CHRIS RICE Smile [Just Want To Be With You) /Racketown}
Total Plays: 170, Total Stations: 7, Adds: 0

27 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/3 - Saturday 8/9.
© 2003 Radio & Records.

SALVADOR Can't Keep It In (Word/CurtyWarner Bros.)
Total Plays: 167, Total Stations: 6, Adds: 0

PAUL COLMAN TRIO I' Be With You Essential)
Total Plays: 167, Total Stations: 6, Adds: 2

GRITS f|JENNIFER KNAPP Believe (Gotee/

Total Plays: 151, Total Stations: 7, Adds: 0

SWIFT Til | Met You (Flicker/

Total Plays: 150, Total Stations: 9, Adds: 1

FM STATIC Crazy Mary (Tooth & Nai

Total Plays: 148, Total Stations: 7, Adds: 1

44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/3 - Saturday 8/9.
© 2003 Radio & Records.

New & Active,.

ROCK ‘N’ ROLL WORSHIP CIRCUS A Beautiful Glow V)
Total Plays: 176, Total Stations: 19, Adds: 0

FURTHER SEEMS FOREVER The Sound (Tooth & Nad/EML)
Total Plays: 170, Total Stations: 11, Adds: 1

DAKONA Richest Man (Maverick/Wamer Bros.

Total Plays: 158, Total Stations: 13, Adds: 0

BIG DISMAL Reality /Wind-up/

Total Plays: 144, Total Stations: 16, Adds: 10

OLD MAN SHATTERED Sentimental Time /Acoustic Live/
Total Plays: 144, Total Stations: 9, Adds: 0

PETRA Jekyll And Hyde /inpag/

Total Plays: 140, Total Stations: 20, Adds: 1
SWITCHFOOT Ammunition (Red /nk/Columbis)
Total Plays: 135, Total Stations: 20, Adds: 2

BY THE TREE Far Away fFervent/

Total Plays: 102, Total Stations: 7, Adds: 1
OISCIPLE Wait (Slain/

Total Plays: 95, Total Stations: 6, Adds: 1

NUMBER ONE GUN On And On /Safvage/Floodgate)
Total Plays: 91, Total Stations: 7, Adds: 2

PraiseDiscl{Ee.

Every Christian format... Every Christian station...
Every other week... Only from TM Century!

Service your singles to every Christian radio station
in the nation with one phone call.

Contact:
Amy Wilken, PraiseDisc Manager m 972-406-6822 » awilken@tmcentury.com
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INSPOTOP20 CHR Most Added
VR WESK  ARTIST TITLE LABEL(S) T s BT ok \ansT m::::;;"“‘m com -
1 @  MERCYME Word Of God Speak M40/ a3 0 18 2250 | NEWSBOYS You Are My King (Amazing Love) Sparrow ]
4 e : ZOEGIRL You Get Me (Sparrow/ 5
€. RICE Sl |best Wisd To Be With Yeul (Bocketmwn) 350 +41 8 200 | jympS WhyDo! Do (Sparow! 0
3 ©  POINT OF GRACE Day By Day WordCutyWamer Sros) 350 +18 16 17)0 | SWITCHFOOT Gone (Spamow) 3
) X ; NATE SALLIE All About You /Curb/ 3
CBMLINGSLEY A Loss Mpetosl Enfrtatnet/ 334 28 13 9T | grape oppigg (There's Gotta Bel More ToLife fForeFrantigin) 2
6 €  PHILUPS.CRAIG & DEAN Halleujah... (Spamow) 315 +35 & 180 | PAULCOLMAN TRID I Be With You /Essential 2
) CASTING CROWNS If We Are The Body (Reunion/ 2
7 @  ALDENSON Trusting You Aluie.. (Sariig 40 MW +39 1 180
5 7 NEWSBOYS He Reigns /Sparrow/ 81 15 15 150
10 €  MICHAEL W. SMITH The Wonderful Cross Aawmimi 262 +38 8 181
8 9 S.BARNARD & S. EVERETT Be Near finpop/ 259 1 1 14
9 10 NICHOLE NORDEMAN Legacy (Suarsm/ 236 3 17 up
16 @  NATAUEGRANT 1Desie (Curt) 235 +65 a M
13 (D JAMIE SLOCUM I Camnot Tum fisay iCirky T +35 1 1w | Rock MostAdded
11 ()  BRIANDOERKSEN Hope Df The Nations fHosamn) 222 +12 7 150 | wwwirrindicator.com
15 @ TWILAPARIS God Of All iSaavrone! 0 M & qgmn | AemeTTmE LA Aoos
BIG DISMAL Reaity (Wind-up) 10
12 D CHARMAINE Alttn At (Flevate/inpop) 08 +2 5 161 | cReMY CAMP Take My Lie (BEC) 8
17 O IMWITTER You o Tre Sm (Curt W3 +M 2 131 | FMSTATIC Crazy Mary (Tooth & Nail 6
o STERED MOTION Rise (Aicker) 5
20 m SCOTT RIGGAN t Love You Lord /SPIIMIM Plates) 153 +22 2 10 JUSTIN FOX BAND Listening Now (independent/ 5
©  JACIVELASQUEZ Jesusis WirdCarkiWarmwr fior) 152 423 1 181 EVERYDAY SUNDAY Lose It Again (Fiicker) 4
SKY HARBOR b Stereo finpop) 3
= O DMUENEZSCHECH Greatls Telord filg) 141 +15 2 90 | T.BONE, MICHAEL TAIT & OONNIE LEWIS Raised In Harlem (Meaus) 3
— @  WAYNE WATSON Dreaming Again (Spring A 181 +15 2 13p | COOLHAND LUKE ThislsLove Foodgate) 3
_ - — K52 Dear Siim Pt. 2 (BEC/Uprok) 3
22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/3 - Saturday 8/9.
© 2003 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S)
1 VERBS Live To The Music (Gotee/
2 DJMAJ The Ringleader (Gotee/ Inspo Most Added
3 OUT OF EDEN Showpiece (Gotee/ s
4 LPG Never Did| (Uprol/ www.rrindicator.com
5 GRITS SOENMFER KNAPP elive Gute ARISTITLE UEES one
eleve [Gotee SCOTT KRIPPAYNE You Are St God (Spring Al a
6 CROSS MOVEMENT Forever (BEC/ NATALIE GRANT | Desice Curt/ 3
7 KJ52 flJOHN REUBEN The Cheice Is Yours (Uprok/ JAMIE SLOCUM | Camt Tum Away (Curt 2
8  JOHN REUBEN Run The Night (Gotee/ COREY EMERSON Sanctuary Discovery House) 2
9 SOULJAHZ Juhilee (Squint/Curb/Warner Bros.) JILL PHILLIPS Wrecking Ball fFervent/ 2
§ 10 T-BONE Blazing Microphones /Flicker/ VARIOUS ARTISTS The Gathering Essentiall 2

S S —

REGISTER NOW
www.radioandrecords.com
SEPTEMBER 18-20, 2003

Westin City Center Dallas
| Dallas, Texas

4 ®

www americanradiohistorvy com
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On The Spot

Julio: A Starin
His Own Right

Wth a last name like Iglesias, it was to be expected that compari-
sons would be made and that the first thing mentioned after the name
Julio would be “Julio’s son and Enrique’s brother.” However, this
rocker is paving his own way in the music business, much more so
because he’s avoided the pop ballads that his famous father and
brother sing. Julio Iglesias Jr. is not afraid to face the comparisons —
while being very charming about them — and speaks very highly of

his father and brother.

With his first Spanish-language album, Ter-
cera Dimension, Julio has sct himself on the
path to stardom. He's just in time. because
doors have started to open in the U.S. Latin-
music market for progressive pop and rock.
In fact, he is one of the artists pushing those
doors open.

Julio’s first single, “Los Demas.” is a radio
hit and is played constantly on MTV Span-
ish. The second single. “Déjame Volar.” was
just released and is expected to surpass the
first’s success. [ recently chatted with Julio
about his music and his young career.

R&R: You're now re-
leasing the second single,
“Déjame Volar.” which is
a rock ballad. Was this
vour choice of song to re-
lease?

Julio: The record com-
pany has always loved this
song. This is a song that |
wrote with my friend Pete
Misitti. In fact, it’s one of
the songs that got me
signed to Wamer. It is kind
of a rock ballad. and it’s a
great single. It's summer,
and an upbeat song might
do better. but everyone
seems to love this song.
And | love it. too. so |
don’t mind.

R&R: Hispanics love
ballads anyway. We're in
love all vear round.

Julio: Yes. you're ex-
actly right.

R&R: You collaborat-
ed on every one of the songs on this album.
How much input did vou have?

Julio: The record was started when Pete
and I sat down and started writing songs. The
first song I ever wrote in Spanish was “Duele.”

Julio

It was a nice experience to sit down and write
in Spanish. which I had never done before.
Pete doesn’t speak a word of Spanish. so we
both did the melodies, and then 1 wrote the
lyrics. All the lyrics are mine.

R&R: What do vou draw from to write, or
does inspiration come to vou wherever you
may be?

Julio: It just comes to me. It’s funny. be-
cause | wrote about 30 songs for this record.
and then we chose 10. They just came to me.
For the last year and a half T was just into writ-
ing with Pete.

R&R: You had done a previous project in
English. How important
was it for you to do this
record in Spanish?

Jutio: It’s very nice for
me to go back to my roots
and do a record in Span-
ish. I felt very comfort-
able writing in Spanish
from Day One. It felt
good. It came to me im-
mediately, and it felt nat-
ural. I'm also a lot more
mature now than when I
did my English record
five years ago.

R&R: When you were
writing this record with
Pete, didyou make the de-
cision to do a rock project
instead of pop or ballads?

Julio: When I sat down
with Pete about two years
ago | started thinking
about what kind of music
I wanted to do. I felt more
comfortable doing music
that was similar to what I had been listening
to. like Matchbox Twenty and Third Eye
Blind. That type of music really made me
happy. It was music that I was listening to on
the radio and that I had bought CDs of. Pete

22-24

See Them Live

16  Plastilina Mosh, California Plaza, Los Angeles
17  Plastilina Mosh, JC Fandango's; Anaheim, CA
19  Enrique Bunbury, BB King's, New York

20  Enrique Bunbury, House of Blues, Boston

22  Enrique Bunbury, House of Blues, Chicage
Pepe Aguilar, Kodak Theater, Los Angeles

23 Plastitina Mosh, Slim’s, San Francisco

24 Enrique Bunbury, House of Blues, Los Angeles
24 Plastilina Mosh, Rainbow Ballroom, Fresno

25  Enrique Bunbury, House of Blues; Anaheim, CA
25  Plastilina Mosh, House of Blues, Los Angeles
27  Enrique Bunbury, Metropolis, Houston

28 La Mosca Tse Tse, House of Blues, Chicago

30  Enrique Bunbury, House of Blues, New Orleans
30 La Mosca Tse Tse, Nikki Beach, Miami

Joel Sanchez
PD, WWCL/Ft. Myers

counties.

giving away computers, TVs and rent money.

they'll be stopping by our station.

Radio Y Musica News

La Que Buena has a Grupero [Regional Mexican} format, and it’s the
No. 1 AM station in the area. We did really well in the ratings this time
around. We cover Ft. Myers and the surrounding area, for a total of five

There’s a huge misconception about the population here. People think
there are only Cubans and Puerto Ricans in Florida. But only two hours
away from Miami, people work in agriculture — picking oranges and to-
matoes — and the workers are Mexican and Central American.

We realized that the Mexican community wasn't being musically served
until now. The Mexican population in this area has grown so much within
the last year that this market has three local Spanish-language televi-
sion stations. We reach about 200,000-300,000 Mexicans, and we have a
Guatemalan audience as well. People feel at home when they listen to the station.

Promotionwise, we're working really hard. We're currently giving away backpacks with school
supplies for children. We're also getting ready, because over the next several months we'll be

Another thing we do for our listeners is La Que Buena Taquiza. We register groups of
employees [farm workers], and every Thursday we choose a winner. On Friday we go wherever they
may be, no matter how far away, and we take them a taco feast with salsa and drinks.

We're also promoting Bronco El Gigante De América’s upcoming concert. Florida is the second
U.S. state they are visiting during their tour, and we're very proud that they chose us and that

Joel Sdnchez

also likes that type of music a lot. We got to-
gether, and we wanted to do a production in
Spanish that had to do with that type of mu-
sic.

R&R: When the Latin Grammy nomina-
tions were announced it was surprising that
pop and rock acts 100k top nods. Do you feel
that the Latin market is opening up for
projects like yours and the ones that were
nominated?

Julio: I really think so. In the last few years
there have been a lot of changes in the Latin
music world. People are opening up to new
music, and it’s making everybody very hap-
py. I think people are ready for this.

It’s funny, because two yeats ago, when
I started this record, they were playing a lot
of the same music in the Latin market; it
was very standard. In the last year things
have become more open for people who sing

www americanradiohistory com

not just ballads, but also other types of music.

R&R: Is this due 10 new talent. like your-
self. producing great material?

Julio: I think there’s a lot of music out
there, much of which is great stuff. How-
ever, people come out with records that the
audience doesn’t accept. They're picky. You
don’t buy a record if you only like one song
on it; you buy a record when you like more
than one song. I think there are finally a lot
of good artists doing great music, like Jua-
nes and Natalia Lafourcade. They are ex-
perimenting, and people enjoy it, which is
great.

R&R: How hard is it to do this?

Julio: I work very hard. I hope people en-
joy what I do. I'm blessed, and I've been very
lucky. I have a great record company that
really believes in what I’m doing. and that is
very important to me.
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‘LaRaza’ Moves Up

Aninterview with KLAX/L.A.PD Juan Carlos Hidalgo

"_he competition in Los Angeles, the No. 1 Hispanic
radio market in the country, can be grueling. However,
if there’s one market where Spanish-language radio is
happy to battle it out, it’s Los Angeles, because the re-
wards — especially in revenue — are considerable.

The two Regional Mexican sta-
tions competing for top honors are
Spanish Broadcasting .
System’s KLAX (La Raza)
and Hispanic Broadcast-
ing’s KSCA (La Nueva).
Historically, KSCA has
been able keep the No. 1
spot, with Contemporary
sister KLVE taking the
No. 2 position in the rat-
ings.

In the spring '03 book
KLAX went 2.8-35, tying
KSCA as the No. 1 Spanish-lan-
guage station in Los Angeles, What
led to that feat? KLAX PD Juan Car-
los Hidalgo talks about the station’s
success and the challenge of keep-
ing the lead.

R&R: How did you accomplish the
first-place tie? Did you make changes to
the station, or was it the culmination of
hard work?

JCH: This station had already
gone through some drastic changes,
which included a name change.
During the last two years we’ve
been adjusting our programming,
and we knew it was going to take
time to get our audience back. Little
by little, we saw that things were
getting better.

We made adjustments to the
shows, our programming got tight-
er, and we concentrated 100% on
studying the market and the music.
Consistency in programming and
promotion is what made the biggest
difference.

We also made some changes in
the morning show. We added more
humor to what we do. I think the
morning show got a lot better, as did
the afternoon show and all the oth-
er time slots, That's one of the things
that satisfies me the most: All the
programming improved.

R&R: Tell me about your morning
show.

JCH: I do the morning show with
a great and funny group of people.

Juan Carlos
Hidalgo

We have La Bronca, a girl from Chi-
huahua, Mexico; Pacorro, who used
to be in momings at sis-
ter KXOL/Los Angeles;
and a wonderful produc-
tion team. We're dedicat-
ing a lot of time and ef-
fort to the production of
&1 the show, and it has real-
ly helped.

R&R: This is the first
time you've tied KSCA in
the ratings, right? How do
you maintain that lead?

JCH: Yes, at least in a very long
time. It's exciting to tie KSCA in the
ratings, but it also means that we
have an enormous responsibility on
our hands, because competition in
this market is fierce. It motivates us
to do our best and to take good care
of our programming.

“Consistency in
programming and
promotion is what
made the higgest
difference.”

R&R: How much pressure is there to
keep the ratings up and beat the compe-
tition?

JCH: There’s a lot of pressure, but
it's a positive kind of pressure. Qur
objective was to get there, and now
we have to keep it up. We must fo-
cus on what we need to do to take
our station to the top.

But KLAX and KSCA are very dif-
ferent. KSCA'’s format is more talk
than music. Our station is more mu-
sic and less talk. The formats are dif-
ferent, and we're trying to get to the
No. 1 spot with what we're doing,

R&R: A Regional Mexican station

www americanradiohictorvy com

can be many things: a hard-core station
with a lot of corridos and nortefias; a
middle-ground station with a mix of
nortefias and other styles, like banda
and rancheras and even ranchera bal-
lads; or a softer station that borders on
Adult Contemporary, with ranchera
ballads and grupero. How do you de-
fine KLAX?

JCH: We focus on banda and
nortenas. We don’t do corridos. We
haven’t changed that aspect of the
programming, What we have done
is focus on the songs that we know
have done well in research. We're
very strict when choosing the songs
we program. We don’t add too
many songs. I'd say that we make
changes to the programming only
once a month, and those songs we
do add are chosen very, very care-
fully.
R&R: How do you decide which
songs toadd? Is your decision based sole-
ly on research?

JCH: We all use research different-
ly. I believe that the thing to do s to
give a song an opportunity on the air
and, after a while, put it in research.
Logically, you can’t place a song in
research before the public has had a
chanceto listento it. ] add a song that
I believe has the potential to become
a hit, and we play it for three weeks
before it goes to research,

We can play a song for six weeks,
and only then will we know if the
song will work or not. I couldn’t
judge the potential of a song by
playing it today and placing it in re-
search tomorrow. I'm always in
touch with the public, and I'm
aware of the new music trends and
new releases. | listen to everything,
and then [ select the songs that I be-
lieve will become hits and add them.

R&R: Most Regional Mexican sta-
tions attract or are targeted to a male
audience, while Contemporary stations
attract more women. Is that the case for
KLAX as well?

JCH: Our audience is made up
largely of men—I'd say about 70%.
Women tend to go more for the ro-
mantic songs. KLAX has an aggres-
sive music format, but without go-
ing to extremes, of course. And the
results have been great.

How can we attract women to
our station? I'd say by finding a

Angeles, Juanes visited his morning show buddies at KSSE. Of course, hosts
Ysaac and Serralde brought in a baby doll and had Juanes practice handling it
— training the singer-songwriter will need, because he'll soon be a dad.
Juanes (r) is seen here with Serralde.

musical formula that is appealing
to them. This is easily reflected in
the market and in the music re-
search we do, yet we had to decide
which direction we wanted our sta-
tion to take, and so we focused
more on men. How great it would
be if we could capture both audi-
ences equally.

R&R: What about promotions? Any
changes there, since they are very impor-
tant to the Hispanic audience?

“We don’t add too
many songs. ’d say
that we make
changes to the
programming only
once a month, and
those songs we do
add are chosen very,
very carefully.”

JCH: In terms of promotions,
we've gotten a lot more aggressive,
We have one event each month that
we call El Baile Privado [Private
Dance], where we have top-notch
artists performing. For example, one
month we can have Lupillo Rivera
in Solo Para Mujeres [Women Only],
and the next month we can have In-
tocable, Pancho Barraza and Cuisi-
llos performing at an event.

We do these events every month,
and the only way for our audience
to get tickets is by winning them on
the air, so our listeners don’t have
to pay for them. These events are
structured to be private KLAX
events, and we always have the
best artists. It has worked really
well, because we're not giving
away millions of dollars. Our pro-

motions are based on the artists
who represent cur format.

R&R: How large are these events?

JCH: Wedo them at different ven-
ues; some are siraller and others are
larger. It all depends on how many
artists we have performing or who
the artists are. Two months ago we
had an event, a sort of midnight ro-
deo, and we gave away 7,500 tick-
ets. The show started at 8pm, and at
2am the concertgoers were still
dancing. For Lupillo’s event, for ex-
ample, we gave away all 1,500 tick-
ets to women,

R&R: Doing monthly events with
top-of-the-line artists and giving away
all the tickets are rot easy things to pull
off. Just the cost of bringing artists to
town is expensive. How much support
do you get from 5BS?

JCH: It was fough in the begin-
ning. We didn't have any ratings, so
it wasn't easy to get a budget. But
once the numbers go up, so do the
promotion budgets. Fortunately,
we've had enormous support from
SBS. We must also remember that
we have Bill Tanner, Pio Ferro and
Femando Pérez leading us, and they
are the ones who go out to get the
promotion budgets.

Their support is extremely help-
ful. They are people who know ra-
dio and this market, and they under-
stand how important it is to have a
promotion budget. We've had a lot
of support, both in promotions and
the advertising campaigns we’ve
been doing.

TALK BACK TO R&R! |

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1670
E-mail:
| jmadrigal@radioandrecords.com
Fax: 310-203-9763

l Or post your comments now.
Goto

| www.radioardrecords.com and

! click on Message Boards.
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CONTEMPORARY TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

JUANES & NELLY FURTADO Fotografia /{Universall
LA OREJA DE VAN GOGH Puedes Contar Conmigo /Sany Discas/
MANA Mariposa Traicionera (Warner M.L.)

DAVID BISBAL Lloraré Las Penas Universall

RICKY MARTIN Jaleo /Sony Discos/

MARCO A. SOLIS Tu Amor O Tu Desprecio (Fonovisa)
RICARDO ARJONA Minutos (Sony Discos/

SORAYA Casi /EMI Latin/

ELEFANTE Ladrin De Corazones (Sony Discos)
ALEXANDRE PIRES Quitémonos La Ropa (BMG)
MILLIE CORRETJER Suéltalo (BMG)

12 ALEXANDRE PIRES Amame (BMG/

13 PEPE AGUILAR Me Falta Valor {Univision/

14 GILBERTO S. ROSA Si Te Dijeron (Sony Discos/

15 ENANITOS VERDES Amores Lejanos (Universal)

16 JOSE FELICIAND Lo Que Yo Tuve Contigo (Universal)
17 RICKY MARTIN Tal Vez (Sony Discos/

18 AXE BAHIA Beso En La Boca (Balboa/

19 INSPECTOR Amargo Adids (Universall

20 MOENIA En Qué Momento (BMG)

21 OBIE BERMUDEZ Antes (EM/ Latin)

22 EROS RAMAZZOTTI Una Emocidn Para Siempre (BMG/
23 JOAN SEBASTIAN Barrio Viejo (Balboa/

24 LALEY Amate Y Sélvate (Warner M.L)

25  JULIO Déjame Volar (Warner M.L.)

Ww O N bW N =

=3

Data is complied from the airplay week of August 3-9,
and based on a point system.
© 2003 Radio & Records.

TOTAL
POINTS

159
94
n
63
62
62
53
50
49
45

42
42
34
32
32
32
3
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30
29
29
28
27
26

TROPICAL TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

VICTOR MANUELLE Poco Hombre (Sony Discos/
DANIEL RENE & JENNIFER PENA E! Deseo De Ti iUnivision/
SON DE CALI Son De Cali {Univision)

CELIA CRUZ Rie Y Liora (Sony Discos)

GILBERTO S. ROSA Si Te Dijeron (Sany Discos)
0BIE BERMUDEZ Antes (EM/Latin)

EDDIE DAVIS La Buena Vida fSilva Line/

ELVIS MARTINEZ Asi Te Amo (Premium/

JUANES & NELLY FURTADO Fotografia Universal
JUNNY Bella Idiota (#/P/

KEVIN CEBALLO Amame O Déjame (Universal)
RICKY MARTIN Jaleo (Sony Discos/

AREA 305 Vive La Vida (Univision)

CHAYANNE Un Siglo Sin Ti (Sony Discos)

ORO SOLIDO Tu Mama Y Tu Papé (24K)

EDDY HERRERA El ldiota (Sony Discos/

17 SOPHY Cuéntale A Ella fPremium)

18 MARIO FELICIANO Remolino (VH/

19 FRANKIE J. Ya No Es Igual /Sony Discos/

20  JOSEPH FONSECA Que Levante La Mano (Karen/
21 ALEXANDRE PIRES Quitémonos La Ropa (BMG)

22 EROS RAMAZZOTTI Una Emocidn Para Siempre (BMG/
23 DAVID BISBAL Lloraré Las Penas (Universall

24  MARC ANTHONY Caminaré (Sony Discos/

25 MARC ANTHONY Barco A La Deriva (Sony Discos/

W 0 ~N OO U B W N =
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_Dat_a is complied from the airplay week of August 3-9.7
and based on a point system.
© 2003 Radio & Records.

RS
116
109
101
96
n
75
15
12
69
56
55
43
43
45
45
43
43
42
40
39
37
35
35
33
32

Going For Add's

ALEJANDRO SANZ No Es Lo Mismo (Warner M.L.)
YAHIR Déjame (Warner M.L.)
GUILLERMO PLATA Contigo Y Sin Ti (Balboa/
KABAH Fue Lo Que Sera (Warner M.L.}
GLGA TANON Cuando Tu No Estas Warner M.L.)
CAROLINA Ya Te Ovido Mi Corazdn (Warner M.L.}
BACILQS Odio El Silencio (Warner M.L.)

LA LEY Mas Alla (Warner M.LJ

K BODEGA SONICA Ametralladora (Balboa)

Going For Add's

MIGUEL ANGEL Un Amor Casi Perfecto /Sony Discos/
CHARLIE CRUZ Te Voy A Dar (Warner M.L.)
HUEY DUNBAR Sin Poderte Hablar (Sany Discos/
INDIA Soy Mujer (Sony Discos)
FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.}

CrowdCruiser

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford Chassis with
BP!I's custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll
build the interior to your specs. Call for more
information-this vehicle can be completely
customized for you.

BROADCAST
PRODUCTS

INCORPORATEZD

MR F ) USA
. (260) 459-1286

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804

www americanradiohistorv com
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REGIONAL MEXICAN TOP25,..... TEJANO TOP25
J?Esx ARTIST TITLE LABEL(S) PT&WE VSENS( ARTIST TITLE LABEL(S) Jg&‘%‘s
1 CONJUNTO PRIMAVERA Actos De Un Tonto (Fonovisa) 309 1 PALOMINOS Técame (Fonovisa) 158
2 BRONCO “EL GIGANTE DE AMERICA” Estoy A Punto (Fonovisa) 302 2 CONTROL Pequefia Y Fragil /EM/ Latin) 149
3 JOAN SEBASTIAN Asi Te Quiero (Balboa) 286 3 DUELO Desde Hoy fUnivision 136
4 TUCANES DE TIJUANA El Sinvergiienza (Universaly 244 4 KUMBIA KINGS Insomnio (EM) Latin) 132
5  TIGRES DEL NORTE En Qué Fallé (Fanovisa) 209 5  INTOCABLE Eso Duele (EM/Latin) 130
6  MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisa) 174 6  LADNDA Asi, Asi (EMi Latin) 12
7  MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa/) 170 7 LACONTRA Ya Tengo Mi Vida (Univision) 102
8  INTOCABLE Muy A Tu Manera (EM! Latin) 140 8  BIG CIRCO La Endiablada (EM/ Latin) 98
9 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 129 9 LIMITE Soy Asi (Universal) 94
10 JORGE LUIS CABRERA Quédate Callada (Disa/ 124 10 MARCOS OROZCO Rio Rebelde (Catalina) 90
11 ADOLFO URIAS Seran Sus Djos fFanovisa) 121 11 tMAN Amor De Dos Caras (Univision) 76
12 INTOCABLE Eso Duele (M Latin) 17 12 JIMMY GONZALEZ & GRUPO MAZZ Dame Un Minuto /freddie/ 75
13 BANDA EL RECODO Ac3 Entre Nos (Fonovisa) 13 13 RUBEN RAMOS Cuiero Una Cita (Revolution) 67
14 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos [Disa/ 10 14 JIMMY GONZALEZ & GRUPQ MAZZ Junto A Ti Freddle/ 63
15  RAZOS Marfa Chuchena (BMG/ 109 15 COSTUMBRE Cémo Olvidarte (Warner M.L.) 57
16 GERMAN LIZARRAGA La Pila De Aqua (Disa/ 107 16 DANIEL RENE & JENNIFER PENA Ei Deseo De Ti Univision/ 50
17 COYOTE Y SUBANDA TIERRA SANTA Te Vas Amor (EM Latin/ 103 17 ALAZZAN Contige O Sin Ti fFreddie) 49
18 ADOLFO URIAS Amor Bésame (Fonovisa) 102 18 CHENTE BARRERA Ya No Ries Como Ayer (Animo/ 42
19 CONTROL Pequeiia Y Fragil (EM/ Latin) 98 19 FRANKIE J. Ya No Es Igual (Sony Discos/ a
20 LA ONDA Asi, Asi (EMI Latin) 96 20  CONTROL Me Quiero Casar [EM/ Latin) 39
21 CONJUNTO PRIMAVERA Una Vez Mas (Fonovisa) 94 21 JOELOPEZ Entre Tus Cosas (EM/ Latin) 35
22 HURACANES DEL NORTE E) Mantenido (Fonovisa/ 93 22 ESTRUENDO Conquistar Tu Corazén (Univision/ 32
23 PALOMO Te Metiste En Mi Cama (Disa/ N 23 FRIJOLES ROMANTICOS & BOBBY PULIDO Dénde Esta Mi Raza (Universal) 28
24 COYOTE Y SUBANDA TIERRA SANTA Ei Rancho Grande M/ Latin) 88 24 PILAR MONTENEGRO Yo S¢ Que Te Amo {Univision/ 28
25  ORIGINALES DE SAN JUAN La Motosierra (EM/ Latin) 86 25 BOBBY PULIDO Se Me Olvidd Otra Vez EM/ Latin) 28
Data is complied from the airplay week of August 3-9, Data is complied from the airplay week of August 3-9,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
GRACIELA BELRAN Qué Dificil Es (Univision)
EIJLPIIJ?H?JALPF;TJII?HEJ %?sr;l/(}#lnllzin/ COSTUMBRE Cuanto Te Amo (Warner M.L)
TIGRILLOS Sueltecito (Warner M.L./ VARONIL Y Lloré (Univision)
LA CONTRA Ya Tengo Mi Vida (Univision/
JULIO PRECIADD Te Reto A Que Me ODlvides /EMG/ TIGRILLOS Sueltecito (Warner M.L./
A L LB JESSE MARROQUIN Preciosa Y Borita (JLM/
AREA 305 Vive La Vida (Univision) LOS HURACANES DEL NORTE Només Por Tu Culpa (Univision)
NICO FLORES Para Morir |guales (BMG/
PESADO Métame (Warner M.L.) JOE LOPEZ Amar Y Vivir (EM/ Latin/
CONJUNTO TARAHUMARA Tu Mirada (Univision)
COSTUMBRE Cuénto Te Amo (Warner M.L.J PESADO Mtame (Wamer M.L.)
IMAN Amor De Dos Caras (Univision) AKWID No Hay Manera (Univision)
NADIA La Duda (Warner M.L.)
\_ EL JILGUERO Nos Pertenecemos (Univision/ Y,
( —\
Rock/Alternative .. Record Pool
TW  ARTIST Title Labaks) TW  ARTIST Title Labes)
1 CAFE TACUBA EO (MCA/ 1 RICKY MARTIN Jaleo (Sony Discos)
2 PLASTILINA MOSH Peligroso Pop [EM Latin) 2 CELIA CRUZ Rie Y Liora (Sony Discos)
3 MOLOTOV Here We Kum (Universal) 3 JOHNNY VENTURA Alls Se Queds /MP)
4 CIRCO La Sospecha [Universal) 4 SON DE CAL Son De Cali [Univision)
5 LALEY Amate Y Salvate (Warner M.L.) 5 SONORA CARRUSELES La Comay fFuentes)
6 LA MOSCA TSE TSE Muchachas, Esta Noche Me Emborracho (EM/ Latin) 6 EMMANUEL El Bodeguero [Universal)
7 LA OREJA DE VAN GOGH Puedes Contar Conmigo (Sony Discos) 7 ANTHONY Qué Mujer (/&N
8 MOENIA En Qué Momento (BMG/ 8 TITO ROJAS Cuidala (MP)
9 LOS PERICOS Complicado Y Aturdido /Universal) 9 ORQUESTA GUAYACAN Vas A Liorar (MP/
10 MUNDO APARTE Soledad {Access Denied Productions/ 10 KEVIN CEBALLO Amame O Déjame [Universal)
11 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG/ 11 SON CALLEJERO No Sé (Cutting/
12 INSPECTOR Amargo Adibs (Universal] 12 OBIE BERMUDEZ Antes (EM/ Latin)
13 LOS PERICOS Casi Nunca Lo Ves (Universal) 13 SONEROS DEL BARRIO Ahi Namé /Rumba Jams)
14 MARIA FATAL Pértate Mal (La Noria) 14 AKWID No Hay Manera (Univision)
15 JARABE DE PALO Bonito (Wamer M.L) 15 OSCAR D'LEON La Mazucamba Universall
L Songs ranked by total number of points. 19 Rock/Altemative reporters. Songs ranked by total number of points. 21 Record Pool reporters. )
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[hitp:/7onairjobtipsheet.com ~] |

m99*9

COUNTRY

WKIS, Miami/Ft. Lauderdale,
seeks an aggressive, financially
motivated Account Executive to
join our dynamic team of profes-
sionals! This is an opportunity to
move to “the next level” in an
exciting, diverse marketplace.
Send resume to: Carole
Bowen-GSM. carole@wkis. com.

89.7 WMHK/Columbia, SC is looking
for top-quality air talent to take
Christian AC morning show to next
level. Position is full-time and will
include LOTS of audience interaction.
Email audio sample and resume to
tgreene@wmhk.com. NO CALLS
PLEASE.EOE.

Join the team of a successful and
growing station: New Life 91.9,
WRCM, in Charlotte, North
Carolina. If you have great
people skills, a heart for ministry,
excellent marketing knowledge,
and an ‘eye for opportunity’, then
you might be exactly the person
we are looking for to be our
Director of Audience Develop-
ment. Please submit your resume
as soon as possible to my atten-
tion at New Life 91.9, PO Box
17069, Charlotte, NC 28227. EOE.
No phone calls.

K-93, Lexington Kentucky’s 20
year heritage country station is
looking for a new Morning Team.
If you're ready to OWN the
country audience in Lexington,
rush your T and R to Dale O’Brian
WVLK-FM 300 West Vine Street
Lexington, KY. 40507. EOE.

HOW TO REACH US

rhone

OPPORTUNITIES

SOUTH I MIDWEST

Mornings in Birmingham!
Rare opening for a Morning Host on
AC WMIJ. Candidate should have a
minimum of five years breadcast
experience and be able to relate and
communicate to our adult female
audience. If you live the AC lifestyle,
believe in strong show prep, like to
meet listeners and are community
minded, we're looking for you! You
also must be a team player that can
check their ego at the door and play
well with others.

Please send scoped T&R to:
Clear Channel
530 Beacon Parkway West #600
Birmingham, Al. 35209
Attn: Tom Hanrahan
M/F EOE

oty s Bt i

Al-Time Favaritest
Country Music Program Director

Clear Channel Radio, WYYD Roanoke/
Lynchburg, VA has an immediate opening
in the beautiful Blue Ridge Mountains area
for an experienced country programmer
who possesses strong leadership skills and
is ready to compete and win. Must provide
direction for air-staff, music, on-air and off-
air promotions as well as creative produc-
tion and imaging. Prophet and Cool Edit
experience a plus; Selector is a must. Must
have at least 5 years related experience with
a minimum 3 years in a programming ca-
pacity. Benefits include Medical, Dental, Vi-
sion, Life, ESPP, 401k, EAP, Paid Vacation
and Sick Leave

Please send tape and resume along with
salary requirements to:
General Manager
Clear Channel Communications
3807 Brandon Ave SW, Suite 2350
Roanoke, Va 24018

Clear Channel Communications is an Equal
Opportunity Employer. We believe our cre-
ativity and productivity are best when we
bring together people of all backgrounds and
ethnicities. Therefore, Clear Channel
strongly encourages men and women of all
races and backgrounds to apply for positions
for which they are qualified

DOS GAPE COD

Enjoy the cape while leading
heritage stations WCIB WRZE WPXC
seasoned sales staffs. Some house plus
national. Medium or small market sales
management experience preferred. Brand
new growing company run by veteran
owners. EOE. No calls, e mail only to
vcremona@qantumcapedcod.com

RCS has part-time openings in AirCheck for can-
didates with ability to identify songs, artists and
commercial advertising. Knowledge of Urban AC
aplus. Send resumes to: afederici@rcsworks.com
or fax: (914) 206-3934. (8/15)

PROGRAM DIRECTOR
WKQX-FM/O101 Chicago is looking for
the next great Program Director to
continue the station’ tradition as one of
Americas premier alternative music
stations. Applicants should have
extensive programming experience. plus
the ability to manage high energy
taient. Send your resume to: WKQX-FM.
Department Z. 230 Merchandise Mart
Plaza, Chicago, IL 60654. NO PHONE
CALLS PLEASE. Emmis Communications
and WKQX support equal opportunity for
all people. regardless of race. creed. sex
or ethnic background. As an equai
opportunity empioyer by choice, quaii-
fied minorities and females are encour-
aged to apply.

Salem Communications Phoenix has
an immediate Director of Sales
opening at Conservative News Talk
KKNT and Christian Talk KPXQ. A
great city, great facilities and a great
company. You must have a track
record of solid accomplishment and
be able to show ability to meet and
exceed budget expectations. Good
character and integrity a must. Fax
resume to: John Timm 602-955-
7860. EQE.

ON AIR PROGRAM DIRECTOR FOR
LARGE MARKET SPORTS STATION.
PLEASE SEND TAPE AND RESUME TO:
RADIO & RECORDS @ 10100 SANTA
MONICABLVD. #1105. 3 FLOORLOS
ANGELES, CA90067. EO.E

POSITIONS SOUGHT

Seasoned Pro available for Personality,
Production, or News. Major, Medium
Market & National experience. Visit http://
community.webtv.net/dandavdd/
DanOSeasonedPro or email dandavdd@
yahoo.com. (8/15)

Payable In Advance

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum}
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the foliowing week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted cnly by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
Vmares @racioandracnis com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd.. Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word perinch includ-
ing heading). Includes generic border. If lago, custom
border or larger heading are required. add /2 inch (360
for 1x, $50 for 2x). in addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates agply to Blind
Box ads. but a $50 service charge is addzd for ship-
ping and handling.

Positions Sought: $50/inch

Indivi seeking may run ads in the
Positions Sought section at the special rate of $50/inch

Opportunities Advertising orders must be typewritten
on i head and ied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa. MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone ntmber. Blind
box responses are sent to advertisers every Friday by
first-class mail

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Btvd.. Third Floor, Los Angeles,
CA 50067

RADIO & RECORDS

10100 5anta Monica Blvd., Third Floor, Los Angelas, CA 30067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no 1esponsibility

for publication. All letters

assumed for unsolicited material. R&R reserves all rights in material
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records. inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd.. Third Floor, Los Angeles, California 90067

toR&Rorits

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

310-788-1625
310-788-1699
310-788-1635

310-203-8727  moreinfo @radioandrecords.com OPPORTUNITIES/MARKETPLACE: 310-788-1622 linares@ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

NASHVILLE BUREAU:

310-203-8727

310-203-9763 mailroom @ radioandrecords.com
301-951-9051

310-203-9763 newsroom @radioandrecords.com
310-553-4056

kmccabe @ radioandrecords.com rrdc @radicandrecords.com

310-553-4330 310-203-8450 Ihelton@radioandrecords.com

hmowry @ radioandrecords.com

615-244-8822 615-248-6655
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AIR CHECKS

VOICEOVER SERVICES

VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #278, KVIL/Miiler& Dixon, KRTH/Shotgun Tom Kelly, KYLD/St. John
WKQI/Buckhead. WKTU/Baitazar & Goumba, WWw0/Bert & more.$10.
+CURRENT #277, Z100/EWls Duran & Zoo. WIMK/Dick Biondi, KFRC/Bobby Ocean,
KDWB/Joe Rosali, KHKS/Kidd Kraddick. Z100/Paul Cubby Bryam.$10.
+PERSONALITY PLUS #PP-186. BI6/Eddie & JoBo. KSTP-FM/Van & Cheryl.
WMGC/Jim Harper, WKOX/Mancow:.$10 cassette. $13 CD.

+PERSONALITY PLUS #PP-185, KDWB/Dave Ryan. WRIF/Drew & Mike, KNIX/Tim
& Willy. WTMX/Eric & Kathy $10 cassette, $13 CD.

+PERSONALITY PLUS #PP-184. WPLJ/Scott & Todd, KRDO/Kevin & Bean, WBZZ/
Morning Buzz, WEGR/Tim. Bev & Bad Dog. $10, $13 CD

+ALL COUNTRY #CY-133. WHOK. WGKX. KMED. KPLX. KSCS. WOG!.. $10.00.
+ALL CHR #CHR-103, WOHY. WKSC/Drex. WRVW, WNCI. KZZP. $10,00.

+ALL A/C #AC-110Q, KSTP-FM, WMC-FM, WMGC, WNIC, WDVD.. $10.00.
+PROFILE #3-488, MINNEAPOLIS! CHR AC AOR Gold Ctry $10.00.

+PROFILE #5-489, CHICAGO! CHR AC UC AOR Gold $10.00.

+PROMO VAULT ¢PR-53, promo samples — all formats. all market sizes.

Cassette $12.50.

+SWEEPER VAULT #5V-39. Sweeper & Legal ID samples. all formats

Cassette $12.50.

4CHN-34 (CHR NIGHTS), +#0-25 (ALL OLDIES) +#MR-10 (ALTERNATIVE) «F-2
(ALL FEMALE),
#4401 (BHY, OLDIES), $T-9 (TALK). a1 $10.00 each

+CLASSIC #C-270. WEFM/Don Cox-1978. KVIPC/Robert W. Morgan-1981, KMEN/
Brad Edvzards-1967, Z100/Gary Bryan & Ross Bntain-1990!
$13.50 cassette, $16.50 CD.
VIDEO #95. Chicago's WIMK/John Howell. WUSN/Lisa Dent, Detroit’'s WOMC/Yom
Ryan, Phx's KDKB/Tim & Mark, Memphis' WEGR/Tim, Bev & Bad Dog. Atlanta’s
WVEE/Toss Swaid. 2 hrs, VHS S30. DVD $33.

+Tapes marked with + may be ordered on CD for $3 additional.

www.californiaaircheck.com

— -
CALIFORNIA AIRCHECK
Box 4408 - San Diego, CA 92164 - (619) 460-6104

MARKETING & PROMOTION

PUBLICITY PRINTS Y

Lithographed On Heavy. Semi-Gloss Paper

» REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

- PRICES INCLUDE
TYPESETTING & FREIGHT
# FAST PROCESSING
* OTHER SIZES AVAILABLE

PRICES SUBJECT 1O
CHANGE WITHOUT NOTICE

)
Seng 8 10, check/M, 0. Visa™C, instructions to:
1857 €. Flonda Streat, Oopt. R Spnngfield, MO 65803
i TOLL FREE: 1-888-526-5336
I PICTURLES www.abcplctures com

www.radioandrecords.com

"Give us your production problems."

GANGSTAD PRODUCTIONS
425-865-9365

: L e B . .

www.creativeoasis.com

il o G

s Listaa Newl

mol NEIL Hear that?

You should.

“THE VOICE MEARD ABOVE THE REST %

DEMO: 1-877-4-YOURVO
www.samoneil.com B trFEut[-R:F2:1:3]

D i i ‘ i ‘ )
Catll
901.361.4878

k into t i that cuts th hi ok
Look into the voice.. at cuts throwagh! Delivery
www.CarterDavis.com 901.681.0650

Mark McKay Media

e J0E CIPRIANO

PRODUCED P RO M O §
AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

DAVE PACKER

VOICECVERS

maging that brings oul your station's personality!
Your sound on your budget.

www.davepacker.com 609-290-3333

www.milchcraig.com. CHR IMAGING THAT SMOKES!

® MALE & FEMALE VOICES AVAILABLE
® ALL FORMATS & MARKET SIZES
o CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
WWW.SuUpersweepers.com

radio image voice
bobdunsworth.com

[www.radioandrecords.com ]

MARKETPLACE

"A truly brilliant idea"
ADVERTISING

"Groundbreaking"

"It works"

R

Tue inousry's Newseare

Payable in advance. Order must be typewritten and accompanied by payment.
Visa/MC/AMEx/Discover accepted. One inch minimum, additional space up

. tosixinches available in increments of ~ { time $95.00
A ny StatIO n . A n y M a I’ket. one-inch, Rates for R&R marketplace  § insertions 90.00
{per inchy: 13 insertions 85.00

Any Budget. Marketplace 2 insertions  75.00

(310) 788-1622 51 insertions 70.00

www. PromoVvoice .com

Where talent meets technology

Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

Complete

Classified
Advertising

R&R Packages The Reach & Frequency You Need!

m The leading management daily fax

L ICENC R EX X111 Radio's Premiere Web Site

The Industry’s Newspaper with the
largest help wanted section

www americanradiohistorv com
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THE BACK PAGES

= National Alrpiay Overview: August 15, 2003

CHR/POP

w W

2 8 BLACK EYED PEAS Where Is The Love? /A&M/Interscope/

1 BEYONCE' f|JAY-Z Crazy In Love (Columbial

3 3 KELLY CLARKSON Miss independent (RCA/

4 o MICHELLE BRANCH Are You Happy Now? /(Mavevick/Warner 8ros.)
5 5 ASHANTI Rock Wit U {Awww Baby) Murder lnc.IDJMG)

9 @ NELLY #/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal
6 7 MATCHBOX TWENTY Unwell (At/antic/
7

CHR/RHYTHMIC

W W

t 8 CHINGY Right Thurr DTP/Capitol

3 50 CENT P.LM.P. (Shady/Aftermativinterscope/

2 3 BEYONCE HJAY-Z Crazy InLove (Columbia)

7 @ UL JON & THE EASTSIDE BDYZ Get Low (7V7)

4 & FABOLDUS fITAMIA Into You (esert Storm/Elektra/EEG)
5 6 LUMIDEE Never Leave You - Uh Doh, Uh Oooh! niversal/

0 §

9

1 PHARRELL f1JAY-Z Frontin’ (Star Trak/Arista)

6 1) ASHANTI Rock Wit U {Awww Baby} (Murder inc./IOJMG/
12 @ MYA My Love Is Like..Whoa /A&M/Intarscope)

NELLY £/P. DIDDY & MURPHY LEE Shake Ya... 1Bad Soy/Universall
GINUWINE In Those Jeans /pic/

8 12 LI KIM f/50 CENT Magic Stick /Qusen Bee/Atiantic)

17 BOW WOW Let's Get Down /Columbis/

15 R. KELLY Thoia Thoing dive/

14 15 SEAN PAUL Like Glve f¥P/Atlsntic]

16 16 BLACK EYED PEAS Where Is The Love? (A&M/interscope)
13 17 MARY J. BLIGE Love @ 1st Sight /Geffen/

2 BABY BASH Suga Suga (Universal/

21 YOUNG GUNZ Can't Stop, Won't Stop /Def Jam/ID.JMG/
20 BUSTA RHYMES Light Your Ass On Fire /Star Trak/Aristal
25 CHRISTINA AGUILERA fILIL’ KIM Can’t Hold Us Down (RCA/
37 BEYDNCE' {/SEAN PAUL Baby Boy /Columbia/ )
23 MONICA So Gone J/

27 ROSCOE Smouth Saifin’ (Priority/Capitoll

24 25 DAVID BANNER fiLIL® FLIP Like A Pimp (Universal/

28 JS Ice Cream (DresmWorks/

30 BUBBA SPARXXX Deliverance (Beatciubiinterscope/

33 YOUNGBLOOOZ fiLIL' JON Oamn! (Arista/

32 112 §/SUPERCAT Na, Na, Na, Na (Def SoulIDJMG/

29 30 THALIAfIFAT JOE | Want You /EM/ Latin/Virgin)

8  LIL"KIM /50 CENT Magic Stick /Qusen Bes/Atlantic)
8 9 EVANESCENCE Bring Me To Life (Wind-up/
10 THALIA H{FAT JDE § Want You /EM! Latin/Virgin)
14 CHRISTINA AGUILERA f/LIL’ KIM Can't Hokd Us Down (RCA/
13 JUSTIN TIMBERLAKE Senorita (/ive/
11 13 UNCLE KRACKER f/DDBIE GRAY Drift Away Lava/
15 GDOD CHARLDTTE Girls & Boys /Daylight/Epic/
16 CHINGY Right Thurr (DTP/Capitol)
18 LUMIOEE Never Leave You - Uh Och, Uh Dooh! Universal/
19 JASDN MRAZ The Remedy (| Won't Worry) /Elektra/EEG/
17 18 SIMPLE PLAN Addicted (Lavs/
1219 JEWEL Intuition /At/antic/
20 20 SEAN PAUL Get Busy (VP/Atlantic)
21 SARAI Ladies /Sweat/Epic/
25 SANTANA fIALEX BAND Why Don't You & | (Arista)
24 TRAIN Calling All Angels /Cofumbia)
28 MAROON 5 Harder To Breathe (Dctone/d)
30 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG)
22 26 BUSTA RHYMES f/MARIAH CAREY | Know What You Want 4/
32 ATARIS The Boys 0f Summer /Columbia)
k2 3 DODRS DOWN Here Without You (Republic/Universall
3t MERCYME | Can Only Imagine #ND/Curt)
26 30 ALL-AMERICAN REJECTS Swing, Swing (Doghouse/OreamWorks/
#1 MOST ADDED
JOHN MAYER Bigger Than My Body (Columbial
#1 MOST INCREASED PLAYS
MYA My Love Is Like...Whoa /A&M/interscope)
TOP 5 NEW & ACTIVE
SALIVA Rest In Pieces (/s/and/{OJMG/
STAIND So Far Away /(Fijp/Elektra/EEG)
BEYONCE' FISEAN PAUL Baby Boy (Columbial
BABY BASH Suga Suga (Universall
ROC PROJECT FITINA ARENA Never (Past Tensel /Tommy Boy/
CHR/POP hegins on Page 26.
R ey
1 1 UNCLE KRACKER fIDOBIE GRAY Drift Away /Lava/
2 CELINE DION Have You Ever Been In Love £pic/
3 DANIEL BEDINGFIELD If You're Not The One fisland/IDJMG)
5 MATCHBOX TWENTY Unwell /Atiantic/
8 LUTHER VANDROSS Dance With My Father &//
[ EAGLES Hole In The World (£RC/Warner Bros.)
4 7 SANTANA fIMICHELLE BRANCH The Game Of Lave /Arista/
7 &) PHIL COLLINS Can't Stop Loving You /Atlantic)
9 &) SHANIA TWAIN Forever And For Atways (Mercury/IDJMG)
11 Q) COUNTING CROWS Big Yellow Taxi /Geffen/interscape)
10 11 NORAH JONES Don't Know Why /Blve Note/Virgin/
12 12 CHRISTINA AGUILERA Beautiful (RCA/
14 @ CLAY AIKER This Is The Night (7C4/
13 14 FAITH HILL One /Warner Bros.)
15 &) MERCYME | Can Only Imagine /IND/Curt)
16 ) FLEETWOOD MAC Say You Will /Reprise/
18 () TRAIN Calfing AN Angels /Columbia)
17 §&) LEANN RIMES We Can /Asylum/Curb]
25 ) JIM BRICKMAN Peace (Where The Heart Is} /AL
20 20 M.MCDODNALD | Heard It Through The Grapevine (Motown/Universall

21 €9 SIMPLY RED Sunrise /simplyrad.com/

19 22 HALL & DATES Man On A Mission /- Watch/

26 KENNY LDGGINS With This Ring /44 The Best)

22 DARYL HALL Cab Driver (Rhythm & Groove/Liguid 5/

24 AMY GRANT Simple Things (Word/Curl/A&Mylnterscopel

- K. CARLSON f/B. MARDONES | Know You By Heart Kataphonic/
- GLORIA ESTEFAN Wrapped /Epic/

FRANKIE J. Don't Wanna Try /Columbia)
29 @ STEVEN CURTIS CHAPMAN How Dol Love Her /Sparrow/
30 30 MICHAEL BUBLE Kissing A Fool (743/Repriss/
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URBAN
™

1 GINUWINE In Those Jeans (£pic/

2 CHINGY Right Thurr (07P/Capitall
© 50 CENT P.LM.P. (Shady/Aftermattiinterscope)

4 LI’ JON & THE EASTSIDE BOYZ Get Low (7V7)
© PHARRELL fIJAYZ Frontin’ (Star Trakidrista)

6 MONICA SoGone L/

7 BEYDNCE' §|JAY-Z Crazy In Love (Columbia)

8 FABOLDUS fITAMIA Into You Desert StamvElektra/EE6)
NELLY 1/P. DIDDY & MURPHY LEE Shake Ya... (Sad Boy/Universall

10 MARY J. BLIGE Love @ 1st Sight /Geffen)

11 LUMIDEE Never Leave You - Uh Ooh, Uh Dooh! Universall
@ AALIYAH HTANK Come Over (BlackGround/Universalf
SEAN PAUL Like Glue (VP/Atlsntic)

@ R.KELLY Thaia Thoing (ive/

TYRESE Signs Of Love Makin’ 4/

ASHANTI Rock Wit U {Awww Baby} (Murder Inc./IDJMG)
@ BOWWOW Let's Get Down (Columbia)

MYA My Love s Like...Whoa /A&M/interscope)

OAVID BANNER f/LIL’ FLIP Like A Pimp (Universal/
YOUNG GUNZ Can’t Stap, Won't Stop /Def Jam//DJMG)
YOUNGBLDODZ fiLIL’ JOK Damn! (Arista/

LIL KIM 1/50 CENT Magic Stick /Queen Bes/Atlantic)
112 H/SUPERCAT Na, Na, Na, Na (Def Souli0JMG)

T.1. 24's (Grand Hustie/Atlantic)
RUBEN STUDDARD Superstar i/
JS Ice Cream {DreamWorks)

NICK CANNON #/B2K Feelin’ Freaky /ickelodeon/Jive!
BUSTA RHYMES Light Your Ass On Fire /Star Trak/Aristal
TAMIA Officially Missing You (Elektra/EEG)

JAY-Z La-La-La {Excuse Me Again) (Bad Boy/Universal)
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#1 MOST ADDED

ASHANTI Rain On Me Murder lncADJMG)

#1 MOST INCREASED PLAYS
BEYONCE' FiSEAN PAUL Baby Boy /Cofumbia/

TOP 5 NEW & ACTIVE
HE-C FIDJ QUIK Let Me Know (indapendent/
MARQUES HOUSTON FIJOE BUDDEN & PIED PIPER Clubtin' /7.(/6.
ASHANTI Rain On Me (Murder fnc/IDJMG)
YING YANG TWINS Naggin' (7V77
SARAI Ladies (Sweat/Epic/

CHR/RHYTHMIC bagins on Page 33.
HOT AC
woW
1 1 MATCHBOX TWENTY Unwell (Atiantic/
2 8 TRAIN Calling All Angels (Columbis)
4 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.
3 2 UNCLE KRACKER f/DOBIE GRAY Drift Away /Lava/
5 EVANESCENCE Bring Me To Life (Wind-up/
9 SANTANA f/ALEX BAND Why Don't You & | fArista/
6 JASON MRAZ The Remedy {| Won't Worry} (Elektra/EEG)
7 JEWEL Intuition (Atlantic/
8 3 DOORS DOWN When |'m Gone (Republic/Universall
10 JOSH KELLEY Amazing (Hodlywood)
1" COUNTING CRDWS Big Yellow Taxi (Geffen/interscope/
12 LIVE Heaven /Radioactive/Geffen)
13 LIZ PHAIR Why Can't 1? {Capitol
15 KELLY CLARKSON Miss Independent /ACA/
16 DIDO White Flag /Arista/
17 ) SALIVA Rest In Pieces //sland/IDJMG)
29 MATCHBOX TWENTY Bright Lights /At/antic/
18 SUGAR RAY Is She Really Going Out With Him? (Atiantic/
19 &) WILSHIRE Special (Columbia/
20 FLEETWDOD MAC Say You Will /Regriss/
21 ATARIS The Boys Of Summer /Columbial
22 GUSTER Amsterdam {Gonna Write You A Letter} (Paim/Reprise/
27 VERTICAL HORIZON |'m Stil Here (RCA/
30 3 DOORS DOWN Here Without You (Republic/Universall
23 FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)
25 DANIEL BEDINGFIELD If You're Not The One fisland/I0JMG/
26 SMASH MOUTH You Are My Number One fiorerscape/

28 @ O.AR. HeyGid Lava)
JUSTIN TIMBERLAKE Rock Your Body {/ive/
JOHN MAYER Bigger Than My Body /Columbia/

#1 MOST ADDED

ASHANTI Rain On Me (Murder lnc./IDJMG)

#1 MOST INCREASED PLAYS
FABOLOUS FITAMIA into You (Desert Stom/Elektra/E£6/

TOP 5 NEW & ACTIVE
ASHANTI Rain On Me /Murder lnc./IDJMG)
BIG GIPP Steppin' Out /Koch/

OMX Where The Hood At? /Ruff Ryders/\DJMG/
JUSTIN TIMBERLAKE Still On My Brain (/ve/
KEM Love Calls (Motown/Universall

URBAN begins on Page 39.

™

1 € STAIND SoFar Away (Fip/Elektral/EEG)

3 2 TRAPT Headstrong (Warner Bros.)

2 3 AUDIOSLAVE Like A Stone fnterscope/Epic)

10 NICKELBACK Someday /Roadrunner//DJMG)
AUDIOSLAVE Show Me How To Live Anterscape/Epict
JANE'S ADDICTION Just Because /Capitol

7 BLACKLABEL SOCIETY Stillhorn (Spitfire)
© UNKIN PARK Faint (Warner Bros.)

9 CHEVELLE Send The Pain Below /£pic/

10 VELVET REVOLVER Set Me Free (Decca/immortal)

11 GODSMACK Serenity (Republic/Universal)

12 FOO FIGHTERS Times Like These (Raswel/RCA/
SHINEDOWN Fly From The Inside /At/antic/
REVIS Caught In The Rain /£pic/

3 DOORS DOWN The Road I'm On /Regublic/Universali
FUEL Fails On Me /£pic)

DISTURBED Liberate /Reprise)

17 18 METALLICA St. Anger /Elektra/EEG)

16 19 COLD Stupid Girl /Fljp/Geffen/Interscopel

20 QUEENSRYCHE Open /Sanctuary/SRG/

- A PERFECT CIRCLE Weak And Powerless (Virgin/

1 ®
13 14
15 15
19 @

18 17

22 KORN Did My Time fimmortalEpic/

24 FODFIGHTERS Low /Roswed/RCA/

23 TRAPT Stilt Frame (Warner Bros.)

21 25 LYNYRD SKYNYRD Red, White & Blue /Sanctusry/SRG/

WHITE STRIPES Seven Nation Amy (Third Man/V2)
EVANESCENCE Bring Me To Life (Wind-up/

CHEAP TRICK Scent Of A Woman (Bl 3 Entertsinment)
SMILE EMPTY SOUL Bottom Of A Bottle Zava/

3 DOORS DOWN Here Without You (Republic/Universall

#1 MOST ADDED
SEAL Waiting For You /Warmer Bros.)

#1 MOST INCREASED PLAYS

JIM BRICKMAN Peace (Where The Heart Is) /4L

TOP 5 NEW & ACTIVE
CHRIS EMERSON Baby's Gone /Monomoy/
PAUL CARRACK Happy To See You Again /SL6/
JESSICA SIMPSON Sweetest Sin /Columbial
SERAH Stand By Me /Great Northern Arts!
SEAL Waiting For You (Warner Bros.]

AC begins on Page 69.

#1 MOST ADDED
JOHN MAYER Bigger Than My Body (Calumbia/

#1 MOST INCREASED PLAYS
JOHN MAYER Bigger Than My Body /Columbia/

TOP 5 NEW & ACTIVE
SHANIA TWAIN Forever And For Always (Mercury//{OJMG)
SIMPLY RED Sunrise /simplyred.com/
MACY GRAY She Ain't Right For You /Epic/
DAKDNA Good {I've Got A Lot To Learn} (Mavevick/Warner Bros.
KATY RDSE Overdrive /V2/

AC baglns on Page 69.

www americanradiohistorv com

#1 MOST ADDED
LIMP BIZKIT Eat You Alive (Figuinterscape/

#1 MOST INCREASED PLAYS
NICKELBACK Someday (Roacrunner/I0JMG/

TOP 5 NEW & ACTIVE
METALLICA Frantic (Elktra/EEG]
MUDVAYNE World So Cold (pic/
LYKYRD SKYNYRD F/KID ROCK Gimme Back My Bullets /Saactusry/SAG/
EVANESCENCE Going Under (Hindyp/
ILL NINO How Can | Live (RoacrunerIDJMG

ROCK begins on Page 81.
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13
12
14
17
18
16
15
19
21
22
23
24
26
27
30
25
28
20

J. SOMMERS F/R. PATTERSON What Am | Gonna Oo (GerminiHigher Dctave/

™

0 HEATHER HEADLEY | Wish | Wasn't (RCA/

LUTHER VANDROSS Dance With My Father (J}

KEM Love Calls (Motown/Universal)

JAHEIM Put That Woman First Divine Mit/Warner Bros.)
TAMIA Officially Missing You /Elektra/EEG)

ARETHA FRANKLIN Only Thing Missing Is You (4rista/
RUBEN STUDDARD Superstar £/}

FLDEYRY Say Yes {OreamWorks}

JAVIER Crazy (Capitol

KINDREQ THE FAMILY SDUL Far Away (Hidden Beach!
JEFFREY OSBORNE Rest Of Our Lives (UayD2/Koch!

R. KELLY I'I Never Leave {Uive/

RON ISLEY f/R. KELLY What Would You Do? (DreamWorks/
R. KELLY Step In The Name Of Lave (/ive/

TYRESE Signs Of Love Makin' £/

DWELE Find A Way (Virgin)

SYLEENA JOHNSODN Faithful To You (/ive/

VIVIAN GREEN Fanatic /Columbia)

SMOKIE NORFUL | Need You Now EM) Gospel/
CALVIN RICHARDSON Keep On Pushin’ (Holywood/
RHIAN BENSON Say How | Feel /0KG/

EEd MONICA So Gane &/

ISLEY BROTHERS [RON ISLEY Busted (OreamWorks/
BEYONCE' flJAY-Z Crazy In Love (Columbia)

LUTHER VANDROSS fIBEYDNCE' Closer | Get To You 4/
FLOEYRY Getting Late /OreamWorks/

ANN NESBY Make Me Better (/TR Music Group)
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IOJME)
DE{TRICK HADDON Sinner's Praver (Verity/

EARTH, WIND & FIRE All In The Way /Kalimba/

THE BACK PAGES.
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SMOOTH JAZZ

COUNTRY
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A. JACKSON AND J. BUFFETT It's Five D'Clock Somewhere /Arista/
KENNY CHESNEY No Shoes, No Shirt, No... /BVA/

BRAD PAISLEY Celgbrity (4rista/

BROOKS & DUNN Red Dirt Road /Arista/

DIERKS BENTLEY What Was | Thinkin'? {Capitol)

SHANIA TWAIN Forever And For Always (Mercury)

TIM MCGRAW Real Good Man Curd/

TRACE AOKINS Then They Do {Capitol

BRIAN MCCOMAS 99.9% Sure (Never...} {Lyric Street)

BUDDY JEWELL Help Pour Out The Rain {Lacey’s Song} /Columbia/
MARTINA MCBRIOE This One’s For The Girls /3C4/

CLAY WALKER A Few Questians /RCA/

KEITH URBAN Who Wouidn't Wanna Be Me /Capitol/

JOE NICHOLS She Only Smakes When She Drinks {Universal South/
GARY ALLAN Tough Little Bays /#C4/

WYNONNA What The World Needs /Asylum/Curb)

SARA EVANS Backseat Of A Greyhound Bus (2C4/

) RASCAL FLATTS | Melt Lyric Street)

PAY GREEN Wave On Wave (Republic/Universal South)
PATTY LOVELESS Lovin’ All Night /Epic/
BILLY CURRINGTON Walk A Little Straighter (#ercury/

kel EMERSON DRIVE Only God (Could Stap Me...) (OreamWorks/

RACHEL PROCYDR Oays Like This 8N4/

CHRIS CAGLE Chicks Dig It {Capitol)

RUSHLOW | Can't Be Your Friend fLyric Street)
RODNEY ATKINS Honesty (Write Me A List) /Curd/
SHERRIE AUSTIN Streets Of Heaven (C4/B8R/

) MONTGOMERY GENTRY Hell Yeah /Columbia/

BLAKE SHELTON Playboys Of The Southwestar World /anerBrosl
GEORGE STRAIT Cowboys Like Us /MCA/
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DAVID SANBORN Comin’ Home Baby (GRP/VMG/
BRIAN CULBERTSON Say What? (Warner Bros.)
JEFF LORBER Gigabyte Narads/

CHIELI MINUCCI Kickin’ It Hard (Shanachie/

SPYRO GYRA Getaway Heads Up/

RICHARD ELLIOT Comer Packet (GRP/VMG)

PAUL JACKSON, JR. It's A Shame /Blue Note)

M. MCDONALD I Heard It Thraugh The Grapevine (Motown/Universal)
DARYL HALL Cab Driver /RAythm & Groove/Liquid 8/
EUGE GROOVE Rewind /Warner Bros.)

URBAN XNIGHTS Got To Give it Up (Narada/
LUTHER VANDROSS Dance With My Father {//
KENNY G. Malibu Dreams (4rista/

CANDY DULFER Finsbury Park, Cafe 67 /Fagle Rock/
PAUL TAYLOR On The Mave /Peak/

MINDI ABAIR Fiirt (GRP/VME)

PRAFUL Sigh /Rendezvous/N-Coved)

WALTER BEASLEY Precious Moments (V-Coded)
PHIL COLLINS Come With Me (At/antic/

ACOUSTIC ALCHEMY No Messin’ (Higher Dctave)
FATTBURGER Sizzlin’ (Shanachie)

RICK BRAUN Green Tomatoes (Warner Bros.)

RICK DERRINGER Hot And Cool /8ig3/

CHUCK LOEB eBap /Shanachie/

BRIAN MCKNIGHT Shouida, Woulda, Coulda /Motown/Universal
RONNY JORDAN At Last (V-Coded/

SIMPLY RED Sunrise (simplyred.com/

NORMAN BROWN The Feeling | Get /Wamer Bros.)
BRIAN HUGHES Along The Way (4440 Music Group/
JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm/

#1 MOST ADDED
ANTHONY HAMILTON Comin’ From Where I'm From (o So Def/Arista)

#1 MOST INCREASED PLAYS
FLOETRY Getting Late (Drzam orks/

TOP 5 NEW & ACTIVE

ANTHONY HAMILTON Comin’ From Whese I'm From /So So DeflArista)

IMPRDMP 2 Mocha Soul B3/
TONY RICH PROJECT Teaveling Alone /Compendia)
TERENCE TRENT D'ARBY Designated Fool /Compendia}

URBAN begins on Page 39.

#1 MOST ADDED
GEORGE STRAIT Cowboys Like Us MC4/

#1 MOST INCREASED PLAYS
DIERKS BENTLEY What Was | Thinkin'? /Capital

TOP 5 NEW & ACTIVE
DUSTY DRAKE Smaller Pieces /Warner Bros.)
RYAN TYLER Run, Run, Run (4rista/
JIMMY WAYNE | Love You This Much (DreamWorks/
JEFF CARSON | Can Only Imagine /Asyksm/Curd)
HANK WILLIAMS. JR. I'm One Of You (dsykm/Curd)

COUNTRY begins on Page 59.

ACTIVE ROCK . ALTERNATIVE

#1 MOST ADDED
CHRIS BOTT! Indian Summer (Cokmdia)

#1 MOST INCREASED PLAYS
MINDI ABAIR Firt (GRP/VMG)

TOP 5 NEW & ACTIVE

J. SOMMERS Take My Heart (You Can Have It If You Want It) [Geminitigher Octave)

STEVE OLIVER Positive Energy (Vative Language)
JEFF GOLUB Boom Baom (GRP/YMG)
STEVE COLE NY LA (Warner Bros./
BLAKE AARON She's So Fine fnevvision/

Smooth Jazz begins on Page 77.

TRIPLE A

w W W W W W

2 LINKIN PARK Faint /Warner Bros.) 1 LINKIN PARK Faint /Warmer Bros./ 2 o GUSTER Amsterdam (Ganna Write You A Letter) /Pakm/Repriss)
3 8 STAIND So Far Away (Flig/Elektra/EEG) 4 STAIND Sp Far Away (Flip/Elektra/FEG) 1 2 NICKEL CREEK Smoathie Song /Sugar Hillf

1 3 CHEVELLE Send The Pain Below /Epic/ 2 ATARIS The Boys Of Summer /Columbia) 3 3 TRAIN Calking All Angels /Cokumbia/

4 o AUBIOSLAVE Show Me How To Live finterscope/Epic/ 7 311 Creatures {For A While) Valcano/ 5 PETE YORN Crystal Village {Columbia/

6 5 JANE'S ADDICTION Just Because /Caprtoll 5 5 WHITE STRIPES Seven Nation Army (Third Mar/V2) ] JACK JOHNSON Wasting Time (Jack Johnson Music/Universal}
8 @ SHINEDOWN Fiy From The Inside (Adiantic/ 6 6 CHEVELLE Send The Pain Below /Epic/ 11 EASTMOUNTAINSOUTH You Dance /OreamWorks/

5 7 COLD Stupid Girl (Fiin/Geffen/interscope) 3 7 JANE'S ADDICTION Just Because (Capitol) 4 7 COLOPLAY The Scientist (Capitol/

] o KORN Did My Time immaortali€pic/ 8 8 TRAPT Headstrong /Warner Bros./ 6 8 ANNIE LENNOX Pavement Cracks (//

7 9 TRAPT Headstrong /Warner Bros.} 10 SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 10 8 FLEETWDOD MAC Say You Will /Reprise/

12 DISTURBED Liberate /Reprise/ 9 AUDIOSLAVE Show Me How Ta Live finterscape/Epic/ 12 JASON MRAZ You And | Bath (Elektra/EEG)

19 NICKELBACK Someday (Roadrunnen|DJMG/ 12 EVANESCENCE Gaing Under /Wind-up/ 7 11 ZIGGY MARLEY True Yo Myself (Private Music/AAL)

10 GODSMACK Serenity (Republic/Universal) 1 EVE 6 Think Ywice /RC4/ 17 @ BEN HARPER Diamands On The Inside (Virgin/

2% A PERFECT CIRCLE Weak And Powerless /Virgin/ 14 13 AUDIOSLAVE Like A Stone finterscape/Epic/ 8 13 COLDPLAY Clocks /Capitolf

15 SMILE EMPTY SQUL Bottom Df A Bottle {Zava/ 31 8 A PERFECT CIRCLE Weak And Powerless Virgin/ 13 @ WALLFLOWERS Closer Ta You finterscope)

1115 REVIS Caught In The Rain (£pic/ 27 NICKELBACK Someday (Roadrunner//DJMG) 14 15 JACK JOHNSON The Horizon... (fack Johnson Music/Universal)
14 16 LINKIN PARK Somewhere | Belong (Warner Bros.) 13 16 COLD Stupid Girt (F/Geffen/interscaps) — ) JOHN MAYER Bigger Than My Body /Columbia/

16 8 MUDVAYNE Warld So Cold Epic/ 16 ) XORN Did My Time (immortal/Epic/ 19 @ JAYHAWKS Tailspin (American/Lost Highway/IDJMG)

18 TRAPT Still Frame /Warner Bros.) 17 @) FOOFIGHTERS Low Roswel/RCA/ 22 () LIZPHAIR Why Can't 1? {Capitall

13 19 AUIOSLAVE Like A Stone finterscape/Epic) 19 &) RANCID Fall Back Down Hefcat) 21 @) O.A.R. Hey Girl fLavs/
20 WHITE STRIPES Seven Nation Army /Third Man/V2) 22 @) AFl The Leaving Sang Part || (DreamWorks/ 18 20 STEVE WINWOOD Oifferent Light MWincraft/SC/-Fidefity)
23 FOO FIGHTERS Low /Roswell/ACA) 21 3) HOY HOT HEAT Bandages /Sub Pop/Reprise/ 23 BLUES TRAVELER Let Her & Let Go (Sanctuary/SRG)
27 % FUEL Falls On Me Epic/ 18 22 VENDETTARED Shatterday /Epic/ 25 8 DIOO White Flag (4rista/
24 ADEMA Unstable (4rista/ 23 FUEL Falis Dn Me /Epic/ 20 23 PSEUDOPOD All Dver You finterscope/
21 24 VELVET REVOLVER Set Me Free (Decca//mmortal) 26 DASHBOARD CONFESSIONAL Hands Down Vagrant/ 28 8 LOS LONELY BOYS Heaven (0r/
29 METALLICA Frantic Elektra/EEG) 2 GODSMACK Serenity (Republic/Universal) 2 DAVID GRAY Caroline (4TO/RCA
28 SALIVA Raise Up fisland/IDIMG) 25 DISTURBED Liberate /Reprise/ 16 26 JOHN HIATT My Baby Blue (Vew West/

30 AF| The Leaving Song Part || (DreamWorks) 30 THRICE All That's Left slend/iDJMG) 27 GRANDADDY Now It's Dn V2/

22 28 METALLICA St. Anger (Elektrs/EEG) 33 THREE DAYS GRACE (I Hate) Everything About You (Uive/ - SANTANA fIALEX BAND Why Don't You & | fArista/

33 8 SLOTH Someday (Hollywood) 29 TRAPT Still Frame (Warer Bros.) 24 29 JOHN EDDIE Let Me Down Hard (77l Show/Lost Highway)
31 THREE DAYS GRACE (| Hate) Everything About You (/ive/ 20 30 RED HODT CHILI PEPPERS Dosed /Warner Bros. — €D WARREN ZEVON Knockin’ On Heaven's Door (4rtemis/

#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
LIMP BIZKIY Eat You Alive (Fiiginterscope/ LIMP BIZKIT Eat You Akve (Fin/interscope/ JOHN MAYER Bigger Than My Body [Columiva)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
NICKELBACK Someday /Rosdrumer/IDJMG) A PERFECT CIRCLE Weak And Powerless (Virgin/ JOHN MAYER Bigger Than My Body /Columbia/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

IRON MAIDEN Wildest Oreams /Columixa/
POWERMAN 5000 Action (DreamWorks/
SWITCHFOOT Meant Yo Live (Red ink/Cokumbia)
V SHAPE MIND Monsters (Republic/Universal)
RISING Cradle (Maverick/Reprise)

ROCK begins on Page 81.

FOUNTAINS OF WAYNE Stacy's Mom (S-LurvaEMC)
METALLICA Frantic (Elektra/EEG)
SLOTH Someday (Hodlywood/
STARTING LINE The Best Of Me (Geffen)
ILL NINO How Can | Live [Roadrunner//DJMG)

ALTERNATIVE begins on Page 86.
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600 GOO DOLLS Sympathy (Warner Bros.)
VERTICAL HORIZON I'm Still Here /RCA/
STEELY DAN Things | Miss The Most (Reprise/
FOD FIGHTERS Times Like These (Roswel/RCA/

BIG BAD VODDOD DADDY You Know You Wrong /Big Bad/Vanguard)

TRIPLE A begins on Page 91.
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GERRY HOUSE
Air Personality, WSIX-FM/Nashville

& he readers of R&R have spoken, and, for
the sixth consecutive year, Gerry House
~ has received the R&R Industry

Achievement Award for best Country Air

Personality. Since 1976 — with the

exception of two years — Nashville has

been waking up to House on WSIX-FM.

House is known not only for his highly

successful radio program, but as an

accomplished writer as well. He writes

both country and pop songs, has provided

the script for Reba McEntire when she has

hosted the ACMs for the past two years
and has a musical in his head that he has yet to put on
papet. In short, this is a man who gets up early and
goes to bed late. Basically, he just never sleeps!

Getring into the business: “I was on my way to
law school, and I went to the university radio station to
do this fire-breathing editorial I'd written about the
Vietnam War. I was going to school at Eastern Kentucky
University in Richmond, KY. I read the editorial, and the
guy running the campus station came over. I asked what
he thought. He said he thought it was awful but liked
the way I read. I started hanging around the station and
eventually dropped out of pre-law and graduated in
communications. I wasn't one of those guys who started
hanging around the radio station when they were 15,
like all my friends did.”

On choosing country as a focus: “I was from
Kentucky, but I didn't care at all for country music when
I started. I wrote a lot of songs. I didn’t know why I was
writing songs, but I thought that if I came to Nashville,
maybe I could get in the music business and do radio. I
took the job here at WSIX because there was no state
sales tax, which meant I made $11 more a month.”

On his continued success: “Early on I had a
tough time getting any kind of freedom. Steve Hicks,
whd's really the godfather of the whole consolidation
movement, bought WSIX and brought me back from
California. I got some decent money, and they let me
alone and let me hire the guys I wanted to hire. To me,
freedom on the air is such a joyous thing. It allows you
to either sink or swim.”

His show: “We try to be as smart as we can. I
don’t dewnplay things because it’s a Country audience.
I dan't think that they won't get hip jokes or that they
don't travel or read. I used to try to be Johnny Carson,
then David Letterman. I started out trying to be Rich
King frem Cincinnati. I try not to do cornball stuff. We
talk abcut what's going on, like every other guy does.”

Prepping the show: “I'm really a writer. I'm a
lousy disc jockey. I always admire those guys who can
do & by themselves, that five-hour shift. I'm just
awful. I have to have a bunch of people propping me
up. But I do write jokes. I've written jokes for a lot of
other people and a lot of television shows.”
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Biggest challenge: “It’s pretty easy. I love this.
T've been offered other things. I'm working on a play
and a couple of other things. I could go into
songwriting full-time. I enjoy this because I work with
guys who are friends of mine. Theyre real smart and
have smart senses of humor and travel and do things.
What a great job. We're really just goofing around
most of the time.”

How he is managed: "I talk to the PD when I get
off, just to chat about what's going on. He doesn’t do
a critique or anything. We're doing very well in the
ratings. The only time I ever bristle is when guys tell
me not to talk about traveling. I travel a lot. I went to
Morocco last year, and we go to London two or three
times a year. I share everything else in my life.
Everyone knows I had some illnesses. I had Graves'
disease. They know if I'm going to the urologist. Why
can't I talk about going to London? The audience is
going to hate me for that? Remember the old days
when Johnny Carson would come back from
Wimbledon or Letterman would take a vacation? I
always loved to hear those guys talk about their
vacations — not that I'm on their level. Everybody
else takes vacations, so why can't I blather on about
mine? I'm supposed to go to Panama City and stay at
Water World? Guess what, I ain't doing it.”

State of the industry: “ read Bill Clinton’s
column the other day attacking deregulation and
consolidation, but a lot of it happened on his watch,
as I recall. Is it the end of the world? Everybody's
decrying voicetracking, but I don't see any difference
between that and a syndicated show. Rush Limbaugh
is just as great in 250 markets as he is in one. I think
of it as mini-syndication. I hate to see guys put out of
work, but if they're not any good, it seems to be a
good, sound business practice to me. I'm more of a
conservative businessman, looking at it that way.
They always talk about the Golden Age of radio in the
‘40s and ‘50s. All those shows were syndicated; there
weren't any local shows. We always look upon that as
the era when radio was radio. Now, if we have some
minj-syndication thing going on, ch my God! We don‘t
have a local guy in here in middays. So what?”

Thoughts on country music: “I've been through
two or three cycles of it here. A lot of it is just mind-
numbing, and I hate it. Some of it is brilliant. It's just
like any format. It can be formulaic at times, then
someone will put out a song that I think is fabulous.
It’s not the only music I listen to.”

On winning the R&R Achievement Award: “I'm
thrilled to death when somebody says, ‘You're doing a
good job! Obviously, the intelligence of these people is
astounding. I commend them on their excellent choice
and hope they1l keep going.”

Something about his show that might surprise
our readers: “How prepared it is. It sounds off the
wall, but it’s not. I always sound like such a pompous
ass saying this, but my whole goal is to do something
funny every single break. I know where I'm going, I
know what the payoff is, and everything else is really
just an interruption for us to do a bit.”

Most influential individual: “The personalities
in Cincinnati. I grew up in northern Kentucky. I didn't
know that you weren't supposed to do radio that way,
that you weren't supposed to talk all the time, take
pokes at the news guy and do bits. I listened to Rich
King, who was hilarious, and Jerry Thomas. There was
a television personality there named Paul Dixon, who
heavily influenced Letterman. I grew up listening to
great personality radio. They were really important
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people in that town, and they were good, or they
would have been replaced by voicetracking.”

Career highlight: “The simple things are the ones
that matter. My first songwriting check was for $1,100
from a song I had by The Oak Ridge Boys. My wife and
T opened the check on the front porch next to the
mailbox. We literally jumped up and down like little
kids. It was like I was validated as a songwriter. Since
then there have been a lot of honors, but when we
looked at each other, it was a wonderful, happy, giddy
moment. There’s nothing that has compared to that
unbridled joy of being validated.”

Career disappointment: “When I first started out
I didn‘t get the midday job at WHEN/Symacuse. I was
crushed. I did one of those geezer panels where all the
young guys ask you questions. I always try to tell
them that you don’t have to move around all the time.
It's OK if you work in Lexington, KY all your life.
That’s kind of what I did. I had a producer say to me
one time, ‘If you have happiness and friends and
success in your hometown, it doesn’t mean anything
to be national! If you're a star in your hometown,
none of that other stuff matters.”

Favorite radio format: “I don't listen to radio a
lot. When I do, I usually listen to NPR. I want to get
away from music.” .

Favorite television show: “Much to the dismay of
my wife, I love to watch golf. She absolutely hates it.”

Favorite song: “Anything by Cole Porter. I love
standards like that. I love anything from The Bee Gees
and Hal David and Burt Bacharach.”

Favorite song he’s written: “I'm most proud of
‘On the Side of Angels. It was a big hit for LeAnn
Rimes.”

Favorite book: “The Princess Bride.”

Favorite movie: “I thought Fatal Attraction was a
perfect movie. I loved Planes, Trains and Automobiles.”
Favorite restaurant: “Mango Tree in London.”

Beverage of choice: “Champagne.”

Hobbies: “Golf and writing. I play three or four
times a week. I have an eight handicap.”

E-mail address: “glhouse@comcast.net.”

Advice for talent: “It's a lot easier to play
yourself than to play something you're not.
Ultimately, that will come out anyway, so you might
as well start out that way.”

Advice for programmers: “Developing talent is
one thing, but the thing that drives me nuts is when
they hire people for what they do, then want to
change it. I don't know why they do that. They hire
someone because he’s outrageous or silly or folksy,
then they try to change it. I find that the gatekeepers
of every industry always tend to try to massage things
and, in some ways, dumb them down, because they
think people aren‘t going to get it or aceept it. They
want to kind of put their stamp on it. It takes a brave
guy to let somebody run. I was a programmer for
years. It’s tough to let somebody go on the air and
hang themselves, because they're hanging you too. I
appreciate that.

“T was part of the original consolidation. I used to be
the MD and moming guy, did a production shift and was
the PD. That's consolidation, baby. I did that for years. I
finally said I was just going to do the radio show, and I
ended up getting the same money just to do that. That
was 20 or 25 years ago. I have no interest in
management. I'm glad there are people who do it and do
it well. I'm not above people asking me to think about
this or that. That doesn't bother me at all. Aslong as I
don't have to do it.”
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A Rare, Money-Making LMA Opportunity for

Radio Station Owners & Executives....

A new American
radio forum 1S
emerging

You can help make 1t happen

America is in need of a new, dynamic, and intelligent talk radio forum.
One that will include nationally and internationaily known personalities
whose viewpoints are tempered with wisdom, knowledge, insight, and
unbiased thinking.

This new forum will give America an alternative to the kind of reporting
and coverage that we are exposed to every day, and serve to focus our
collective consciousness upon values that are moral, honest, decent, and
imperishable. In short, it will be intelligent radio and, unlike N.PR., it will
be balanced.

To accomplish this task, we're seeking to develop several LMAs with
interested station owners across the country. We can offer advance
payment or discuss equity sharing with responding representatives.

We're a leading communications company with a diversified service
portfolio, and intent upon expanding our presence in our nation’s talk
radio industry. Our vision for the future of talk radio is one that you can
help bring to fruition.

For more information, please contact us toll-free at 1-800-205-6376.
Learn more about how you can help launch America’s next great radio
forum.

We believe it's what our country needs.

We hope you feel the same way.
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LIBERATE YOUR AUDIENCE!
GO TO POWER!!!
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