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Nickelback Back & Most Added

Nickelback (Roadrunner/IDJMG) return to the airwaves
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A Lesson In Hope
On Sunday, July 27, Bob Hope died at the age of 100

this week with / His legendary career
“Someday,” the first spanned all media,
single from their - including radio. This week “ ¥
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forthcoming album ; R&R presents a look at e
The Long Road. : 3 Hope's magic, including his \‘
“Someday” is Most J e comedic philosophy o~
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FRESHEST show prep service (((‘\‘\».
available! ‘\‘9’
It's FORMAT SPECIFIC and {(@\
MARKET EXCLUSIVE! P~ ;‘%4@
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* "All we need mornings is a pot of black coffee

and our ABC ePrep!"
Dino Tripodis & Stacy McKay, Sunny 95, WSNY-FM, Columrbus

"ePrep is well written, clear and concise...exactly what | need at four in the morning..."
Karen Dalessandro, WMIL, Milwaukee

Exclusive, Easy to use & Entertaining!
america listens to abc ~ Www.abceprep.com
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NAT'L POWER RATIO CHAMPS

For the first time, R&R presents national

rankings of leading radio stations according

to power ratio, culled from the latest B/A
2003 Investing in Radio Market Report.
You'll see breakouts by market size and
billing categories, as well as the top 120
stations overall. Also in this week's

Management/Marketing/Sales section, the

first in a monthly series of Bayliss

Scholarship Spotfights on the organization’s
award recipients and further reflections on

Bob Hope's great radio career.

Pages 8-13

RUSH HOUR

I N SI1DE

|

Fifteen years ago Rush Limbaugh catapulted

from Sacramento talk host to national
superstardom. His brand of Talk radio is
unsurpassed in broadcast history. This
week, R&R News/Talk/Sports Editor Al

Peterson helps Limbaugh celebrate the 15-
year milestone with an exclusive interview.

!
Pages 19-20 |

CHR/POP
« BEYONCE’ 1/JAY-Z Crazy in Love {Columbia)

CHR/RHYTHMIC
« CHINGY Right Thurr (DTP/Capitol)

URBAN
« CHINGY Right Thurr (DTP/Capitol)

URBAN AC
« HEATHER HEADLEY | Wish | Wasn't (J)

COUNTRY
« JACKSON/BUFFETT It's Five O'Clock. .. (Arista)

AC

« UNCLE KRACKER {/DOBIE GRAY Dritt Away (Lava)

HOT AC
* MATCHBOX TWENTY Unweell (Atiantic)

SMOOTH JALZ
- DAVID SANBORN Comiin' Home Baby (GRP/VMG)

ROCK
« TRAPT Headstrong (Warner 8ros.}

ACTIVE ROCK
« CHEVELLE Send The Pain Below (Epic)

ALTERNATIVE

« LINKIN PARK Faint (Warner Bros.)

TRIPLE A
« GUSTER Amsterdam {Gonna...) (Paim/Reprise)

CHRISTIAN AC
« MERCYME Word Of God Speak (INO)

CHRISTIAN CHR
« TODD AGNEW This Fragile Breath (Ardent)

CHRISTIAN ROCK
< THOUSANO FOOT KRUTCH Bounce (Tooth & Nail)

CHRISTIAN INSPO
« MERCYME Word Of God Speak (IN0)

SPANISH CONTEMPORARY
+ JUANES Y NELLY FURTADO Fotografia (Universal)

TEJANO

« PALOMINOS Tocame (Fonovisa)

REGIONAL MEXICAN

« TUCANES DE TIJUANA EI Sinverguenza (Universal)
TROPICAL

« VICTOR MANUELLE Poco Hombre (Sony Discos)

/% NUMBER ONES

ISSUE NUMBER 1515

THE INDUSTRYS NEWSPAFER

www.radroanarecords.com

Investors in publicly
traded radio companies may
have started wringing their
hands in worried anticipa-
tion about the rest of the Q2
earnings season
after the sector’s
twobiggest players
— Clear Chan-
nel and Infinity
— both reported
Q2 revenue de-
clines for their
radio operations.

On Tuesday,
Clear Channel
reported that ra-
dio revenue on an as-re-
ported basis slipped 2%, to
$970.6 million, while pro
forma revenue declined 3%,
to $970.2 million. Q2
EBITDA in the division
slipped as well, declining
2%, to $433.7 million. On a

"Negative revenue
growth should not be
your expectation, nor
do we accep it under
any circumstances,
even in an urcertain
environment.”

Clear ChanneP3 Mark Mays

Q2 Radio Revenue Down
At Clear Channel, Infinity

But execs expect improvement in second half

pro forma basis, radio
EBITDA was $441.4 million,
also a 2% slide.

But company COO Mark
Mays assured investors dur-
ing a confer-
ence call that
morning that
lackluster radio
results won't be
tolerated.
“Negative rev-
enue growth
should not be
your expecta-
tion, nor do we
accept it under
any circumstances, even in
an uncertain environment,”
he said. Mays noted, how-
ever, that the company’s
managers are compensated
based on improving profit,
not just on growing revenue.

Q2> See Page 6
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NAB Preps Court Challenge
To FCC Radio-Market Rule

Switch to Arbitron methodology labeled ‘unfair’

By Joe Howard
R&R Washington Bureau
jhovrard@radioandrecords.com

The NAB has stepped up to
pose the first major court chal-
lenge to the FCC’s new media-
ownership limits with a plan to
appeal the controversial new
rule for defining radio markets.
This comes at the same time el-
forts in both the House and as
Senate to revoke all of the media-
ownership rules the FCC adopted
on June 2 are picking up steam.

On Tuesday, R&R learned
that the NAB will within the
next few weeks ask a federal
appeals court to overturn the
FCC’s new rule for defining ra-

dio markets, which the NAB
believes is unjust to companies
that have been operating under
the old rules. “It’s a little unfair
to have the goal posts moved in
the middle of the game,” NAB
Sr. VP/Corporate Communica-
tions Dennis Wharton told
R&R, adding that while the
group’s attorneys haven't yet
huddled with outside counsel
hired to file the appeal, the
NAB's basic legal stance will be
that the new rule is “arbitrary
and capricious.”

The FCC’s previous market-
definition rule relied on a

NAB » See Page 28
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Powell Criticizes U.S. Congress
For ‘Increasingly Shrill Rhetoric’

In an opinion piece published
in Monday's New York Times.
FCC Chairman Michael
Powell reacted to what
he called the “increas-
ingly shrill rhetoric” over
the FCC's new media
rules and criticized
Congress for exhibiting
“a distressing lack of
consensus, and even

! some basic misunder-
standings” over exact-
ly what problem the
House and Senate are trying to
solve with recent efforts to undo
the new ownership rules.
Commenting on recent legis-
lation designed to retumn the na-
tional TV audience-reach cap t¢

——

Fowell

35%, Powell noted that some “af-
filiate companies” — those
broadcasters that own
network affiliates — pos-
sess more stations than
the networks them-
selves. However, since
those owners have sta-
tions in smaller markets,
thus reaching fewer
households, those com-
panies don't reach the
cap as quickly as those
that operate in larger
markets.

Powell also said that the de-
bate over the 35% cap ~— vs. the
45% cap the FCC approved on
June 2 — is becoming centered

POWELL » See Page 28
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Bainwol Takes
Over For Rosen
As RIAA CEO

Mitch Bainwol, who served
as Chief of Staff to Senate Ma-
jority Leader Bill Frist from
January 2001 until May of this
year, has been named Chair-
man/CEO of the Recording
Industry Assn. of America, ef-
fective Sept. 1. He replaces Hi-
lary Rosen, who announced
her departure from the organi-
zation earlier this year.

Bainwol currently runs the
Bainwol Group lobbying firm
and previously served as Exec.
Director of the National Re-
publican Senatorial Commit-
tee. Before that, he spent nine
years as Chief of Staff to Sen.
Connie Mack.

“Mitch’s strong background
and experience will be a real
asset to the RIAA,” RIAA
President/General Counsel
Cary Sherman said. “We wel-
come him to the RIAA and
look forward to working with
him on the important issues
facing our industry at this cru-
cial time.”

BAINWOL> See Page 28

8y Mark Ramsey
Specal TORSR
mramsey@mercradio.com

“Radio,” Bob Hope once
said, “is the hot thing of the
future.” And, thanks in part
to him, it was.

When Leslie Townes
Hope took his final bow on
Sunday night, we lost,
among many other things,
one of the great radio com-
edy pioneers — a man to
whom every moming show
owes a tremendous debt.

That may come as a sur-
prise to you if you only
knew the Bob Hope of the
twilight years — the one
hosting the Christmas spe-
cials. If this was the Hope
you knew, you didn’t know
the radio Hope. You didn‘t
know that in 1940 Hope was
. voted America’s No. 1 radio
entertainer and comedian. In
1943 Hope's radio show was
No. 1in the country. And the
show kept running until

1956.

Bob Hope: Radio’s
rning Show’

Greatest ‘Mo

While Hope didn't create
the comedy monologue, he
pioneered a formula for his
show: first the monologue,
then the segment where the
personalities and quirks of
the cast could be developed,
then an exchange with a |
guest star, then a music seg-
ment. If that sounds familiar,
it's because it's the dominant
recipe for virtually every late-
night TV talk show there is
or ever has been.

HOPE > See Page 12
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ter now for R&R’s first annual Christian Summit: www.radioandrecords.com

Howard Rides
The Wave As
Station Mgr.

By Carol Archer

R&R Smooth Jaz Editor
carcher@radioandrecords.com

Infinity’s Smooth Jazz
KTWYV (The Wave)/Los Ange-
les has promoted GSM Davi
Howard to Sta- -
tion Manager. |
In his new
post, Howard
will oversee "
day-to-day op- |
erations and |
report to Infin-
ity/L.A. VP/
GM Bob Moore.

“1 am thrilled
to be considered for this posi-
tion and to represent the staff,”
Howard told R&R. “I plan to
move things forward and lead
The Wave’s team to even
greater success.”

A 22-year veteran of the mar-
ket, Howard was part of The
Wave's launch team in 1987.
He also served as an AE for
Metromedia’s KMET and LSM
for Westwood One’s KQLZ (Pirate

HOWARD > See Page 28

Howard


www.americanradiohistory.com

—ry

i }

.,
|
)
)
2

I ),
| l"‘ l
(] - 1
K]
! L il it
== T
== | ¢

= =, .‘ l.: —‘; | = . ;:__ I'—: =

. - A\ [ESENESE N SESH
— == =SERE | |/ lg.’f‘-«g R/ g.l]gﬁ:%_;,
iR -_CDIAMONDS ON THE I Té'ﬁ_ﬁ_cj

- THE TITLE TRACK FROM THE ALBUM
DIAMONDS ON THE INSIDE

“After 513 spins...We Felt This Track Warranted An Add!”
- Brian and Stash, KCTY/Omaha

Watch the debut of Ben Harper’s “Diamond On The Inside” video on the ~
Premiere Episode of the FOX-TV show “The 0.C.” Tuesday, August 5thi!!

Over one-quarter million scanned!!!

2nd Leg of Sold-out U.S. Tour starts 8/2!!!

VWWW americanraaionistorv.com
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Second Annual R&R Triple A
Summit Convenes Next Week

Commencing Wednesday, Aug. 6
in Boulder, CO with an opening-
night performance by RCA Records
superstar Dave Matthews, the sec-
ond annual R&R Triple A Summit
will unite the format’s VIPs at the
Millennium Har-

cently announced that a special
screening of Warren Zevon’s new
documentary will be shown on Fri-
day, Aug. 8 at 2pm. On Saturday,
Aug. 9, R&R will present the sec-
ond annual Industry Achievement
Awards luncheon,

vest House Hotel.
The Triple A com-
munity has been

T where winners |
- l p lE in eight industry |
| IJ 03 BUMMIT | categories will |

meeting in the
Colorado Rockies for 11 consecutive
years — the last two under the aus-
pices of R&R.

In addition to numerous artist
showcases — the halimark of the
Triple A Summit — R&R has
crafted an agenda that will focus on
the continued evolution of the for-
mat as supervised by its leading
program directors, music directors
and record label executives. Among
this year’s many highlights is a Ra-
dio Executive Panel moderated by
R&R Publisher/CEO Erica Farber
that will delve into the big issues
facing radio today. It was also re-

CC’s Kohl Adds Regional Duties |
Sacramento Talk PD will also program KNEW/S.F.

Ken Kohl, OM/PD at Clear
Channel’s News/Talk KFBK and
Talk KSTE in Sacramento, has been
named to the newly created B
position of Regional News & |
Talk Programming Director
for the company. He'll add
programming duties for Talk
sister KNEW /San Francisco
while remaining PD for both

be revealed.
New this year is the distinction be- I
tween Station of the Year/Commer- |
cial and Station of the Year/non-
commercial. |
R&R Triple A Editor John Schoen-
berger said, “It is my hope that this
year’s Summit will be an opportunity

YUUNG BUT NOT HUPELESS Sony Music executives recenﬂy
presented Epic artists Good Charlotte with plagues marking double-platinum
sales of their sophomore release, The Young & the Hopeless. Seen here are (front
row, I-r) Sony Music International Chairman Robert Bowlin; bandmember Joel
Madden; Epic Records President Poily Anthony; bandmembers Benji Madden and
Chris Wilson; and Sony Music Sr. VP/A&R David Massey, Exec. VP Michele
Anthony, Chairman/CEQ Andrew Lack and President Don lenner, In back are (I-r)
band manager Steve Feinberg, bandmembers Paul Thomas and Billy Martin,
manager Mike Martinovich and Sony Music Exec. VP/CFO Kevin Kelieher,

for us to celebrate the many construc-

tive and meaningful things we do
each day — not only in our jobs, but
in our lives.”

Advance registration for R&R
Triple A Summit 2003 closes on Fri- |
day, Aug. 1. Beginning Monday, Aug,
4., all regjstrations must be purchased

ite at the host hotel in Boulder.
Coet s e Provident Label

Group has named
Andrew Patton VP/
National Promotions.
Patton was formerly
Director/National
Promotions at Word
Records.

“We are extremely
excited to have An-
drew Patton on our team,” com-
mented PLG Sr. VP/Marketing
Dean Diehl. “He has great relation-
ships and an excellent reputation
with radio stations across the coun-
try. We created this position to pro-

KFBK & KSTE since 1994, is a 30-
year broadcast management and
programming veteran. He has been
serving as News/Talk/
Sports Brand Manager for
Clear Channel, working
with company-owned sta-
tions in markets through-
out the West. His News/
Talk programming creden-

Patton

Patton Joins Provident As
VP/National Promotions

Williams, Wheeler assume marketing VP positions

.
Williams Wheeler

Patton said, “I'm thrilled to be
joining the team at Provident Label
Group. They have an incredible vi-
sion for the future and a fantastic
lineup of artists. It made sense for
me to connect with such a strong
company with the power and de-
sire for change and improvement. |
look forward to the days ahead.”

A 14-year veteran of the Chris-
tian-music industry, Patton at Word
Records worked with such artists as

PROVIOENT = See Page 15

KFBK & KSTE. tials also include stints as | vide a cohesive strategy for our
Kohl reports to Clear PD at KFI/Los Angelesand | owned labels, and Andrew is per-
Channel Regional VP/ Kohl Station Manager at KOMO/ | fectly equipped to do this. I have
Northern California Ed Krampf, Seattle. already heard from many of our art-
who said, “Ken has been instru- “Launching KNEW is exactly the | ists and managers who are abso-
mental in launching KNEW, and he  type of exciting challenge I've been | lutely thrilled about this addition to
has helped us attract our major- looking forward to,” Kohl said. “1 | our staff.”
name lineup of personalities. His love the energy associated with this -

ideas and vision for what KNEW
can achieve have really given us the
opportunity to reinvent the Talk ra-
dio format in this market.”

Kohl, who has programmed

type of station launch. It’s exciting,
and I'm honored to be working
with Ed Krampf and [Clear Chan-
nel Regional VP/Programming]
Michael Martin on these stations.”

Sirius has elevated Joel
Salkowitz from VP/Music Content
& Programming to VP/Program-

KTLK Shifts To Full-Time Oldies

Clear Channel’s KTLK/Portland,
OR has stopped talking in order to

ming Operations. In his new capac-
ity, he'll manage Sirius’ pro-
gram operations and work
directly with the satcaster’s
programming managers,

“There has been a gap, ignoring
rock ‘n’ roll Oldies since its inception

devote its attention
to “Golden Oldies.”
The Talk station on
Monday took its
weekend program-
ming of classic Old-
ies from the 1950s
and early 1960s and
expanded it to seven

through 1964 and
1965,” Minckler told
R&R. “KTLK just
didn’t have enough of
an audience as a con-
servative Talk station
for us to make any
money with it. We ad-
mit that we screwed

format programmers, pro-
ducersand on-air talent.
“Joel has been a strong
asset to Sirius’ program-
ming since he joined the
company last year,” Exec.
VP/Programming Jay Clark
said. “With this increase in respon-
sibility, we will now be able to tap

days a week by shed-
ding its “Talk 620" image and adopt-
ing the slogan “Super 62.”

Bill Minckler, who had been pro-
gramming Talk 620 in addition to
AC KKCW/Portland, continues as
KTLK’s PD and is overseeing the
launch of Super 62.

around with it too
much; we put Rush Limbaugh on
and then took him off, and we ru-
ined the product by making too
many changes to the station. Hope- | Channel Format Director and
fully, this will be a format that | Brand Manager and as PD of New
people will respond positively to.” | York’s WQHT and WTJM, as well
KTLK - See Page 15 | as KTXQ/Dallas. He's also worked

into his extensive knowledge of

programming operations as well.”
l Salkowitz’s extensive back-
ground includes stints as a Clear

Salkowitz

Salkowitz To Sirius VP/Prog. Ops

at Westwood One and EMII

Records.

He told R&R, “It’s been a great
year for me at Sirius. 'm looking
forward to stepping up and
working with all the chan-
nels on the platform, both
music and T:

The promotion comes on
the heels of several pro-
grammers’ exits from the
company, including Dennis
Falcone, who programmed
Disco and Oldies channels;
Jerry Rubino, who handled a pair of
Alternative streams; Don Kaye,
who programmed two Active Rock
channels; Blues programmer
Michael Anderson; Jim Kressler and
Steve Warren from the Country
side; Leno Iglesias, who handled
Spanish-language Universo Latino;
and Urban programmer Ken
Spellman.

SALKOWITZ  See Page 15
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WMET Taps
Dane As PD

IDT Media-owned WMET/
Gaithersburg, MD, which serves
the Washington, DC market, has
named former ProStar Entertain-
ment President Bob Dane PD.
Dane joins IDT’s flagship Talk radio
station as it gets set to expand its
reach in the DC metro with a move
from 1150 AM to 1160 AM and a
power increase to 50kw.

“At the heart of every successful
owned and operated radio station
group is talented management that
knows how to program and build
audiences,” IDT CEQ Jim Courter
said. “Bob Dane’s programming ex-
pertise will play an important role
in the growth of WMET and in our
owned and operated stations
group.”

While President of ProStar Enter-
tainment, Dane launched and pro-
duced the successful Movie Show on
Radio, a weekly talk show that was
recently added to the lineup at IDT-
owned Talk America Radio Net-
works. Dane’s 18-year radio career
also includes a five-year stint as Sr.
Director/ Affiliate Relations for
Westwood One and the CBS Radio
Networks, where he worked with
such talk shows as Larry King Live
and the G. Gordon Liddy Show.

In his new job, Dane will report
to IDT Media Stations Group Presi-
dent and WMET GM Jim Weiskopf,

DANE See Page 15
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Arbitron Advisory Council
Sees End To Diary

By Jeft Green
R&R Executive Editor
Jgreen@radioandrecords.com

. continuing decline in response and consent rates and
mounting dissatisfaction over limitations found in Arbitron’s
diary methodology are sure signs that the company and mem-
bers of the Arbitron Radio Advisory Council will inevitably
embrace the electronic measurement of listening behavior.

That's according to Advisory
Council Chairman Tom Skinner,
who serves as VP/GM of KJZY &
KZST/Santa Rosa, CA. “For the first
time, we got the impression that it's
definitely coming,” Skinner said of
Arbitron’s plans to implement the
Portable People Meter in its domes-
tic radio ratings services. Speaking
following the council’s meeting last
week in Santa Fe, NM, Skinner add-
ed, “Our industry needs to gethold
of a game plan and adapt to shift-
ing from a frequency mediumtoone
of reach. We're still waiting for pric-
ing on the PPM, and we may have
to give up some PPM features to
keep the costdown. But there‘snew

confidence that it will happen even
without support from Nielsen, as
Arbitron sees PPM applications at
retail, as well as with radio and TV.
The bottom line is that the diary is
broken and we want better re-
search.”

The incentive to adopt new tech-
nology is considerable, as the coun-
cil learned that Arbitron’s recent ef-
forts to improve diary participation
return rates resulted in a slight re-
turn-rate rise in the top 25 markets.
Butresponse and consent rates were
still down, resulting in a negligible
net effect.

“ Arbitron still has work to do,”
said Skinner, who noted that therat-

ings firm’s three-year initiative still
needs to address promised incentives
and the creation of a new call center.
“Although we're also encouraged by
what we see, the council is showing
a little impatience and frustration,”
he said.

Skinner also reported that Arbitron
doesn’twant to be put in the middle
of the current Capitol Hill debate on
legislation that would roll back the
FCC’s new media-ownership rules.
Although the Advisory Council re-
viewed and redefined the current
market-definition rules with Ar-
bitron, there have been no real chang-
es since the 1998 rewrite, and none
are expected. Additionally, Arbitron
has put some staffers in charge of
FCC-related questions, and the coun-
cil was advised to refer to Arbitron’s
website for details. Meanwhile,

ARBITRON - See Page 6
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Know Any Out-of-Work
Radio Programmers?

What are you doing to keep your job in a
consolidating environment?

Knowing how to successfully defend and grow ratings is what
separates winning PDs from unemployed PDs. And the best way to

learn how to deliver the goods for your station is the 2003 Arbitron
PD Seminar, led by Bob Michaels, VP, Radio Programming Services.

At the event, you'll learn how to:
[ = Improve your Share.

Identify your best opportunities for ratings growth.

Evaluate the impact of promotional events on your numbers.
+ Understand your P1s better—and keep them listening longer.
= Use PPM findings to improve your programming today.

at arbitran.com/radio_stations

Register

What: Arbitran PD Seminar n Calumbia, Marylond

When: Wednesday and Thursday, August 27-28, 2003
Cost: $50 per attendee [Arbiiron clients anly]

| Questions: Confact Bob Michoels of [772] 385-5357 or

bk michasls@arbitron.com.

Regisiration includas o copy of the PR Rosource Bock. o four of the Arbaran
focilify and complimeniery cantirenial braakios and lunck an both days.

Apds.htm
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Investigations

BUSINESS BRIEFS
DOJ Still Pursuing Clear Channel Antitrust

he Department of Justice continues to pursue two antitrust investi-
gations against Clear Channe!, DOJ antitrust chief Hewitt Pate

told the House Judiciary Committee last week. He said Justice attor-
neys have conducted “a number of interviews” as part of the probes
into Clear Channel and have “undertaken significant efforts to find ad-
ditional evidence.” Among the charges being investigated is whether
Clear Channet limited airplay on its stations for artists who did not use
its concert division. Pate was responding to remarks from Rep. Howard
Berman, who said DOJ attomeys have failed to follow up on antitrust
complaints he referred to the department almost a year ago. “'m ex-
tremely dissatisfied with the DOJ’s apparent unwillingness to initiate
any kind of investigation into these serious aflegations,” he said. At the
beginning of 2002 Berman formally requested that the DOJ and the
FCC investigate allegations that Clear Channel abused its market po-
sition in an attempt to prevent its competitors from obtaining business.
Clear Channel CEQ Lowry Mays has strongly disputed the allegations.

Clear Channel Exec Unfazed By DOJ Investigations

lear Channel Sr. VP/Government Affairs Andy Levin downplayed

news that Department of Justice attomeys are conducting probes
into Clear Channel's practices. He said the DOJ has evaluated “on a
routine basis” nearly every acquisition Clear Channel has made and
has approved them all. He noted, “When you run a big company, en-
gaging in complex transactions, inquiries of this sort become fairly rou-
tine. We are cooperating fully with all DOJ requests, and we are confident

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since
72502 718703 7125003 7/25/02 7118/03-7/25/03
R&R Index 155.62 22072 21242 +36% -4%
Dow Industrials 818631 9,188.15 9,284.57 +13% +1%
S&P 500 838.68 993.32 998.68 +19% +0.5%

Magnum, Mid-West Family
Cancel Wisconsin Transaction

By Adam Jacobson

A&A Radio Editor
L A

:ave Magnum’s Magnum Radio Group and Mid-West

Family Broadcasting have agreed to nullify a $4.33 million
transaction, announced in April, that would have given Mid-
West Magnum’s six Wisconsin radio stations. The move was
made, Magnum said, because of rule changes made by the
FCC on June 2 that would likely have affected approval of

the stations’ transfer.

Three months ago Magnum
agreed to sell WBOG, WTMB &
WXYM/Tomah, WI to LaCrosse,
Wl-based Family Radio, led by Pres-
ident Dick Record, while also agree-
ing to sell WBKY/Portage & WIBU
& WNNO/Wisconsin Dells, WI to
Mid-West Family Broadcasting.
Soon after the deals were an-
nounced, Family assigned rights to
the Tomah stations, which serve the
La Crosse market, to Mid-West; the
Portage and Wisconsin Dells sta-
tions serve the Madison market. The
combined value of the deal was
placed at $4.33 million.

Then came the new media-own-
ership restrictions, approved ina 3-
2, party-line vote by the FCC, tight-
ening radio’sownership rules while
loosening those for television broad-
casters and newspaper owners.
Magnum and Mid-West Family met
after the release of the FCC report

and order outlining the new rules,
and on July 24 the companies an-
nounced their intention to dissolve
the deal.

Dave Magnum explained that he
wished to avoid putting Magnum
Group employees and advertising
clients through further uncertainty
over the proposed Mid-West deal
after the FCC rule changes and said
he initiated the dissolution of the
sale agreement. “Life is an adven-
ture,” said Magnum, who had
planned to seek election to the U.S.
House of Representatives after the
sale. He has now ruled out such a
campaign.

“You just have to grin,” Magnum
said. “After a lot of high-level en-
couragement from people I respect,
I'had all but made a conunitment to
run for Congress. Then these new

MAGNUM ' See Page 15
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“They're very focused on grow-
ing the profits associated with the
different revenue streams,” he said,
"not necessarily the revenue streams
themselves.”

Mays was also critical of his com-
petitors’ ad-sales tactics, saying, “We
have had some competitors who
continue to add units on their radio
stations and lower pricing. Wedon't
believe that’s beneficial for the long-
term benefit of the radio industry,
and we will continue to refuse to
participate in that practice.”

Mays added that Clear Channel
has a “steadfast conviction” about
maintaining ad pricing on its stations.
"We are not going to cave on pricing,”
he said. “We believe thatis a very im-
portant aspect over the long term.”

Mays predicted low-single-digit
revenue growth for the radio seg-
ment in Q3 and low- to mid-single-
digit growth for the year.

The Q2 news was better for the
company as a whole, as Clear Chan-
nel’s overall profit met Wall Street
expectations. Q2 net earnings grew
from $238 million (39 cents per
share) to $251.3 million (41 cents).
Minus a gain from the early retire-
ment of some debt, the per share re-
sult was 37 cents, matching the con-
sensus estimate of analysts polled by
Thomson First Call.

Clear Channel’s total Q2 revenue
improved 7%, to $2.3 billion, led by
the outdoor division, where revenue
improved 20%, to $569.1 million. On
a pro forma basis, outdoor revenue
grew 4%, to $519.7 million.

Mayssaid he’s “very happy” with
the performance of the domestic
side of the outdoor operations but
said the segment’s international op-
erations are having “a tougher
time.” Meanwhile, revenue in Clear
Channel’s entertainment division
improved 9%, to $675.9 million.

Infinity Radio Off Again

Viacom COO Mel Karmazin said

in April, after Infinity posted reve-

nue declines for Q1, that turning
around the company’s radio opera-
tions was the “single biggest issue”
on his agenda. While Karmazin is
one of the radio industry’s most-re-
spected executives, getting Infinity
back on track is taking him some
time, as Viacom's radio division
posted revenue declines fora second
straight quarter.

Infinity’s Q2 radio revenue slid
3%, to $551 million, while operating
income decreased 5%, to $266 mil-
lion. Though local and national spot
sales increased 3% during the quar-
ter, the results were offset by lower
ancillary revenue from Viacom’s
management-services arrangement
with Westwood One. Revenue from
that deal slid 58%, to $16 milkion.
Radio expenses were essentially flat
vs. 2002 as increases in talent sala-
ries and sports-rights fees were off-
set by reductions in expenses.

Despite the Q2 revenue down-
turn, Karmazin took a shot at Clear
Channel by boasting about Infinity’s
station portfolio, saying that Infini-
ty’s 185 radio stations produce four
times the per-station revenue of
Clear Channel’s more than 1,200 sta-
tions. “We truly have oceanfront
property,” Karmazin said.

And, despite the revenue decline,
Karmazin sees definite signs of im-
provement in the division. Specifi-
cally, he noted that while April 2003
radio revenue slid 1%, May was flat
and June was up 8%. Furthermore,
he said July is already pacing ahead
of where the month finished last
year. “We are guardedly optimistic
that radio is seriously heading
back,” he said, adding that he “ful-
ly expects” business to improve at
Infinity stations.

In fact, he pointed to Infinity's 8%
growthin June as proof thata come-
back is in the works. “There was
nothing extraordinary in June, and
we managed to grow our revenue
in the month of June by 8%,” he said,
adding that Infinity Radio Chair-
man/CEO John Sykes and Presi-

dent/COO Joel Hollander are now
challenging their sales team to con-
tinue that momentum. “If you were
able to do it in June, what's so hard
about continuing to do it? We're not
seeing any new threat from new
competitors. We're not seeing adver-
tising saying that after so many
years of advertising in radio, it
doesn’t work. And we're not seeing
any technology that really is ad-
versely affecting it.”

But Karmazin stopped short of
predicting exactly when radio will
return to its previous levels. "I can’t
give youan exactday,” he said, “but
[ can tell you that based on the in-
formation we have, we are seeing
improvement all the time.”

Onanoverall basis, Viacom report-
ed earnings per share of 37 cents for
Q2 2003 — up from the 31 cents it
posted a year agoand a penny ahead
of the consensus estimate of analysts
polled by Thomson First Call. Quar-
terly net earnings increased 21%, to
a record $660 million.

Viacom'’s overall Q2 revenue in-
creased 10%, to a record $6.4 billion,
led by a 22% increase in revenue at
its cable networks and 10% growth
in both television and video. The In-
finity Outdoor segment posted 9%
revenue growth. Alsocontributing to
Q2 improvements was a climb in
overall advertising revenue of 11%.

Earnings Roundup

o Jefferson-Pilot's communica-
tions-division earnings grew 10%, to
$11.6 million. Broadcast cash flow
improved 5%, to $23.1 million. Over-
all, net profit for the owner of three
TV and 17 radio stations climbed
from $125 million (83 cents per share)
to $140 million (98 cents). Jefferson-
Pilot called its communications-divi-
sion results for Q2 “excellent.”

¢ Q2 operating revenue for Jour-
nal Communications’ broadcasting
segment increased 0.4%, to $35.1
million, but that was offset by a 6%
earnings drop in the division, to $7
million. Operating revenue for Jour-

BUSINESS BRIEFS

Continued from Page 4

the DOJ will find, as it has in the past, that our company is managed
with the highest degree of integrity.”

Meanwhile, the Standard & Poor’s rating service said that its rat-
ings and outlook on Clear Channel have not yet been affected by the
Justice Department investigations, noting that any financial ramifica-
tions or other consequences for Clear Channel's concert-promotion
business from the investigation are not yet known. S&P said it “could
contemplate” a revision of the company’s outlook to “negative” or a
CreditWatch negative listing if the investigations were 1o lead to finan-
cial penalties that couldn't be accommodated within CC's existing rat-
ing or if operating trends were to deteriorate due to the investigations.

Continued on Page 16

nal’s radio stationsin Q2 dipped 1%,
to $18 million; the company blamed
the decrease on a $200,000 dip in lo-
cal advertising and a $100,000 de-
cline in other advertising revenue.
The losses were offset, however, by
a $100,000 rise in national advertis-
ing revenue across most of Journal’s
radio markets.

Operating earnings for Journal’s
radio stations jumped 9% in Q2, to
$3.7 million, thanks to lower oper-
ating costs and expenses. Consoki-
dated operating revenue in Q2 de-
creased 0.5%, to $185.1 million,
while consolidated operating costs
and expenses increased 3.8%, to
$105.2 million. Consolidated EBIT-
DA dipped 20%, to $35.3 million.

» RealNetworks reported awid-
er-than-expected loss in 2, as the
company's 2 cent per-share loss was
a penny worse than the consensus
estimate of analysts polled by Th-
omson First Call. Net loss widened
from $1.5 million to $2.5 million, but
including the impact of a $7.1 mil-
lion charge tied to losses on office
space, net loss came in at $9.6 mil-
lion (6 cents per share). Net revenue
improved 13%, to $49.6 million,

helped by subscription revenue that
grew 8%, to $25.5 million.

The company expects “modest
sequential revenue growth” for Q3,
during which it also expects to close
onitsacquisition of Listen.com. Real-
Networks expects an operating loss
from Listen.com of about $2 million
per quarter, but it expects that to
decrease over the next several quar-
ters. As a result, the company ex-
pects a Q3 loss per share — includ-
ing Listen.com operating losses —
of 1 cent-3 cents.

» Fiscal Q4 net revenue for Har-
ris Corp.’s broadcast division de-
creased 23%, to $77.2 million, which
the company attributed to a decline
in digital-television equipment
sales. However, fiscal Q4 net reve-
nue improved 2% over Q3, and, mi-
nus the effect of some cost-reduction
charges, the division posted a $2
million profit for the quarter. Factor-
ing in the charges, the company re-
ported a loss of $2.4 million, which
still compares favorably to the $11.8
million loss it reported a year ago.
Overall company revenue improved
17%, to $579.7 million.

~— Joe Howard

Arhitron
Continued from Page 4

Skinner told R&R that Arbitron is
still analyzing Nielsen's Hispanic
population estimates. While Ar-
bitron remains satisfied with Niel-

sen’s methodology for arriving at
the estimates, Arbitron will need to
make methodology changes in how
it uses the numbers, he said. The
Aug. 1 Arbitron conference call for
subscribers will review the latest
findings.
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Experience. Stability. Vision.

And Dorothy Henderson.

Susquehanna has a knack for finding exceptional talent.
Soon after Dorothy Henderson was hired as a file clerk,
we discovered she had a unique ability to handle a very
busy mail system. In fact, as one of her co-workers noted,
“Dorothy’s speed is unbelievable! When she was on
vacation, it took us two hours to do what Dorothy

G

handles in about 30 mintues

4 N And that’s just one way in which
she contributes to our company.
Dorothy has also represented us

Loat job fairs for people with special
d

,.,,g about her job, and showing

challenges. She enjoys talking

others what they are capable

. of doing. The way we see it,
that makes her an incredible
role model as well as an

exceptional employee.

Make a Sound Career Choice!
Susquehanna Radio Corp. encourages diversity and seeks out
individuals who can fill a number of different needs. To learn more
about us, and the markets we serve, visit our website, or call our

Human Resources Department at 717-852-2132.

L@‘-SUSQUEHANNA
'"RADIO C ORP.

A subsidiary of Susquehanna Pfaltzgraff Co.

. m"{i it

Dorothy

Henderson
General File Clerk
Susquehanna
Dallas/Ft. Worth

Susquehanna Commerce Center West
221 W. Philadelphia St. York, PA 17404
(717) 852-2132 B Fax (717) 771-1436

www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
an ESOP Company, and maintains a Drug-Free Work Environment.

Susquehanna People

www americanradiohistorv.com
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America’s Top
Power Ratio
Performers

WFAN ‘kicking butt’ among major-
market leaders, while WFNR is

national champion

Power ratios, the battlefield box score among radio-
station sales departments, track how well stations earn
their rightful percentage of a market’s overall radio ad-
vertising revenue when compared against their aver-
age commercial share. Crunching the numbers in BIA's
latest annual “Investing in Radio Market Report,”
there are 163 stations that registered at least a 2.00
power ratio through 2002; that is, they generate twice
as much revenue as their market share would otherwise
entitle them to receive. In the charts in this section
you'll see these remarkable overachievers ranked by
overall power ratio, as well as in breakouts according
to different market sizes and revenue categories.

Some interesting highlights: Via-
com President/COO Mel Karmazin
vowed recently to “kick the butts,” if
necessary, of underperforming sales-
people at the company’s Infinity sta-
tions. But the story is that in larger
markets Infinity’s outlets are already
kicking some butt: The company has
four of the top eight power-ratio sta-
tions in the 20 biggest markets and
four of the seven leading stations in
markets 21-50.

Not to be outdone, Clear Channel
has the most on the list of stations
with a 2.00 or better (29 stations),
comprising 17.8% of the total. But lit-
tle Black Crow Broadcasting has
three of the top 10 overall and the top
three among markets 76-100. Anoth-
er small company, New River Valley
Radio, can take a bow for having five
on the list, two of the top 10 and the
national champion: the 800-watt FM
Sports/Talk outlet WFNR/ Blacks-
burg, VA — a market with six sta-
tions on the list.

Some smaller markets, such as
Daytona Beach (which also serves
the adjacent Orlando and Mel-
bourne metros), attract additional
revenues even though BIA defines
their incomes as being associated
only with their home markets.
That’s why you’ll see certain
metros with several stations in the
rankings, such as Visalia, CA —
home of KJUG-AM & FM (the only
ranking AM & FM combo with the
same call letters) — which has sev-
en stations on the list, more than
any other market.

Ft. Pierce, FL has six, as does the
aforementioned Blacksburg metro.
Pueblo, CO boasts five stations,
while markets with four include
New Bedford, MA; Santa Fe, NM;
and York, PA. Those with three in-
clude Battle Creek, MI (all Clear
Channel outlets); Chico, CA; and
Salisbury, MD.

Among major markets, the Sports
format is a dominant moneymaker
vs. ratings, and nowhere is this more
notable than at Infinity’s WFAN/
New York, with over $52 million in
billings. All of the other bigity lead-
ers are in the top five metros, except
for Beasley’s all-star performer,
WQAM /Miami.

Another impressive story is Sa-
lem's sales performance at Chris-
tian/Talk outlets WORD)/ Pittsburgh
and, especially, KPDQ/Portland,
OR, which ranks fourth overall and
is the only top 25 market station
among the top 80 on the list.

Finally, there are a few “unoffi-
cial” power-ratio giants — stations
outside metros that still make a lot
of money relative to the meager rat-
ings they get from the closest mea-
sured market. The most obvious is
WNAX-AM/Yankton, SD, a long-
time Skw AM that covers three
states. If calculated against the near-
est rated metro (Cedar Rapids, [A),
it would have a power ratio of over
30. BIA says it continuously fine-
tunes its measuring criteria, so we
can probably expect some addition-
al signals with big power ratios next
year. Congratulations to all!

Markets 1-20

Rank Station Mkt. No. Format Owner
1 WFAN/New York 1 Sports/Talk Infinity
2 WQAM/Miami 12 Sports Beasley
3 KNBR/San Francisco 4 Sports Susquehanna
4 KRLD/Dallas 5 News Infinity
5 WSCR/Chicago Sports/Talk Infinity
6 KLAC/MLos Angeles 2 Adult Stanzards Clear Channel
7 KViUDallas 5 A Infinity
8 KTCK/Dallas 5 Sports Susquehanna

Markets 21-50
“9 KPDQ/Portland, OR 24+ Chrstian/Talk Salem
2 WORD/Pittsburgh 23 Christiarv/Talk Salem
3 WNFZ/Charlotte 8% .. v Sports/Talk Infinity
4 WMC-FM/Memphis 48 AC Infinity
5 WWLNew Crieans 447 ; News/Talk/Sp. Entercom
6 WYUU/Tampa 21 Country Infinity
* 7 KEZR/San Jose o AC Infinity
Markets 51-75

1 KWRU-AM/Fresno 68 SparvTalk/Spts Radio Unica
2 KBAC/Albugquerque 71 Triple A Ciear Channel
3 KiLMMcAllen ~ ‘68 Spanish BMP
4 WJLKMonmouth-Ocean 52 Hot AC Millennium
5 WSBG/Wilkes Bamre 09 Rock Nassau
6 WRXK/Ft. Myers 67 Classic Rock Beasley

Markets 76-100
1 WKRO/Daytona Beach 94 Country Biack Crow
2 WVYB/Daytona Beach 94 CHR Black Crow
3 WNDB/Daytona Beach 94 N/T/S Black Crow
4 WGNE/Daytona Beach 94 Country Renda
5 WCTCYSarasota 77+ * Country Clear Channel
6 WLKF/Lakeland 98 News/Talk Hall
7 WDSDMWilmington, DE 76 7 * Counlry Clear Charinel
8 WSRZ/Sarasota 77 Oldies Ciear Channel
9 WEVTHMalbourme 99 CHR Clear Channel
10 KQOLWStockion 88 Oldies Clear Channel

Markets 101-150
%4 KMQANisalia, BA> »  104%% =, Spanish Moon
2 KTIPNisalia, CA 104 NewaTalk Swonebumer
3 KFKAFL Colins, CO 128~ . N/T/S Music Ventures
4 WRRV/Newburgh, NY 149 Altemative Cumulus
§ WGET/York, P. 108 = AC/News/Sp. Times & News
6 WMEV/Johnson City, TN 101 Country Glenwood
7 KJUG-FM/Visalia, CA 104 Counlry Wesicnoas!
8 WXPZ/Salisbury, MD 148 Christian AC Deimarva
9 WICO/Salisbury, MD 148 Country Delmarva
10 WPSL/Ft. Pierce, FL m N/T/S Pt. St. Lucie

Markets 151-200
1 KSKDMerced, CA 189 Spanish Nelson Gomez
2 WNNH/Manchester, NH 186 Oldies Tele-Media
3 KMJE/Chico, CA 195 AC esults Radio
4 WJFD/New Bedford, MA 172 Portuguese Edmund Dinis
5 WSAR/New Bedford, MA 172 N/T/S B. & J. Karam
6 KADX/Anchorage, AK 175 Talk Amer. R. Brokers
7 KJAK/Lubbock, TX 180 Christian Williams
8 WNNG/Macon, GA 154 Adult Standards Chase
9 KKCY/Chico, CA 195 Country Results Radio
10 WKSF/Asheville, NC 160 Country Clear Channel

Markets Rank 201+
1 WFNR/Blacksburg, VA 221 Talk/Sports M River Valley
2 KBOM/Santa Fe, NM 239 Oldies American Gen.
3 WKEX/Blacksburg, VA 221 Adult Stds. New River Valley
4 WBXX/Battle Creek, MI 253 AC Clear Channel
5 WWIB/Eau Claire, WI 243 ¢ Christian CHR Stewards
6 KRMX-AM/Pueblo, CO 247 Spanish Metropofitan
7 KSWV/Santa Fe, NM 239 Easy/Spanish La Voz
8 WLAM/Lewiston, ME 2n News WMTW Br.
9 WBDR/Watertown, NY 270 CHR Mance & Clancy
10 WBCK/Battle Creek, Ml 253 News/Talk Clear Channel
Billing $10 Million-Plus
1 WFAN/New York 1 Sports/Talk Infinity
2 WQAMMiami 12 Sports Beasley
3 KNBR/San Francisco 4 Sports Susquehanna
4 WWU/New Orleans a4 News/Talk/Sp. Entercom
5 KRLD/Dallas 5 News Infinity
6 WSCHR/Chicago 3 Sports/Talk Infinity
7 KViUDallas 5 AC Infinity
8 KTCK/Dallas 5 Sports Susquehanna
Billing $5.0 Million-9.99 Million

1 KPDQ/Portland, OR 24 Christian/Talk Salem
2 WKSF/Asheville, NC 160 Country Clear Channel!
3 WEZNBrdgepor, CT 1175 © AC Cox
4 WPLR/New Haven, CT 108 Rock Cox
5 WARM/York, PA 108 AC Susquehanna

2002 2002
Est. Billing* Power Ratio**
52.30 242
20.00 234
30.00 213
25.00 2.08
9.80 2.08
19.80 207
29.30 2.05
21.20 203
9.20 4.26
4.20 2.58
4.80 2.30
6.50 213
12.90 2.10
7.40 2.03
720 2.00
2.40 268
1.38 2,67
0.65 227
7.00 221

73 2.16
3.10 208
0.80 4.76
1.40 473
1.20 4.05
1.60 313
2.00 2.86
0.75 282
250 2.75
1.70 2.50
1.13 R 2.30
1.98 2.06
0.73 417
0.35 365
0.80 357
2.60 329
0.60 323
1.10 3.13
1.50 3.05
0.50 2.91
1.55 2.69
0.55 2,67
0.60 422
0.90 373
0.20 351
0.60 3.30
0.50 3.21
0.78 3.16
0.50 2.93
0.45 282
0.30 277
5.60 2.73
0.28 491
0.70 4.28
0.10 417
0.43 411
0.80 405
0.13 4.01
0.60 391
0.30 3.9
0.40 381
1.15 379

52.30 242
20.00 2.34
30.00 213
12.90 2.10
25.00 2.08
19.80 2.08
20.30 2,05
21.20 2.03
9.20 4.26
5.60 273
6.50 238
8.60 228
5.10 227

Continued on Page 12
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Summit 2003

e e

SEPTEMBEP 18-20, 2003

Westin City Center Dallas / Dallas, Texas
(Formerly LE MERIDIEN)

REGISTER ONLINE AT www.radioandrecords.com |

. S - o-l- i
sumimit
registration SUMMIT FEES
v ' BEFORE AUGUST 15, 2003 $325

EAXTHIS FORM BACK TO 390-203-8430 AUGUST 16 - SEPTEMBER 12,2003 $350
OR MAIL TO: Piease print care'L ly or type in the 1<;m below. ’

R&R Christian Summit Full payment must accompany regis ration AFTER SEPTEMBER 12, 2003
P.O. Box 515408 form. Please include separate forms f- each ON-SITE REGISTRATION ONLY $400

Los Angeles. CA 97061-6708 registration. Fratocopies are accepizble.
OR REGISTER ONLINE AT www.radioandrecords.com

MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATZ FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclos2d: $

O visa Q wmastercard O American Express QO oiscover O check

Account Number |

Title Expiration Date

| IS Y S

Call Letters/Company Name Month  Date Signature

Street Print Cardholder Name Here

T Call the R&R Christian Summit
City Ql 'EST ONS"
1 * Hotline at 310-788-1696

Talephone #

Westin City Center Dallas / Da'\as, Texas
Thank you for requesting reservations zt the WEEIORROOM | CHRISTIAN SUMMIT RATE
registration Westin City Center Dallas. Our staff wo.Id like to Bupsilol (=naE et | $129/night
take the ooportunity to excend a warm v.elcome to
you during your upcoming meeting.

Suites $200 and up

» To ccnfirm your reservation, your arrival must be -juaranteed by charging two
nights deposit to a major credit card, or you may serd paymen: by wail. D2posits FOR HOTEL RESERVATIONS, PLEASE CALL:
will be refunded only if reservation is cancelled at least 30 days prie- to anival. 214-979-9000

« Reservations reqLested after August 28, 2003 or cter the rocm binck hzs been Or mail to: Westin City Center Dallas
filled are subject to availability and may not be availatle at the Sumr t rate. 650 N. Pearl Street, Dallas. TX 75201-2818

« Check in time is 3:00 pm; check out time is 12noon.

WwWWW. americanraaionisiorv.com
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MANAGEMENT-MARKETING-SALES

Amy Schiefelbein

I.n support of the John Bayliss Broadcast Foundation’s
annual scholarships for deserving broadcast career can-
didates, R&R is pleased to present a monthly series on
some of the Foundation’s recipients and where they are
today. This week features WMGN(Magic 98)/Madison,
WI Asst. PD and Promotions/Marketing Director Amy
Schiefelbein, who was awarded a Bayliss scholarship
in 1998 while attending the University of Wisconsin at

Oshkosh.

R&R: What motivated
you to apply for a Bayliss ra-
dio scholarship?

AS: All radio/TV/film
majors — and, specifical-
ly, National Broadcasting
Society members — at
UW-Oshkosh were
strongly encouraged to
apply for any and all
scholarships. We were
told there was a substantial amount
of money available to help us and
that scholarships would often go un-
claimed because no one applied.
was particularly interested in the
Bayliss program because it was by
far the most generous scholarship
offered at that time.

R&R: What was your reaction when
you learned you were chosen?

AS: Itwas spring break, and [ was
at a friend’s apartment. Many fellow
students were in Nashville for the
National Broadcasting Society con-
vention, but I was unable to go be-
cause [ couldn’t afford it. I received
acall early in the week from my NBS
advisor, Al Folker, who was in Nash-
ville. He told me I had won the Bay-
liss scholarship and that they had
decided to double the award that
year to $5,000. Needless tosay, [ was
speechless and wished that [ had
been in Nashville to accept it person-
ally. I kept thinking how the money
would be so helpful the following
year of school.

R&R: How were you able to specifi-
cally put the Bayliss scholarship to work
to help you in your career?

AS: The monetary part of the
scholarship was invaluable in help-
ing me through my last year of
school. I was able to focus on radio
internships, as well as my final year
of classes, and not on the financial
issues at hand. At that time [ was in-
volved with the campus radio sta-
tion, as well as Wisconsin Public Ra-
dio. Both were unpaid positions, and
yet I was still able to participate fully

Amy Schiefelbein

in them without worry-
ing how my tuition
would be covered. [ know
that those internships (as
well as others) were asig-
nificant reason [ was
hired here at Magic 98 in
the spring of 1999, just be-
fore graduation. I would
not have been able to fo-
cus so intently on radio
without the help of the foundation.

I received an invitation to attend
the 15th annual Bayliss Radio Roast
in 2000 and found amazing network-
ing opportunities there. Should I
ever decide to leave Magic 98 in pur-
suit of a different radio career, there
are hundreds of contacts available.

R&R: What are your career goals in
broadcasting?

AS: Working at Magic 98 has been
a dream come true, as I listened to
this station as a teenager. I'm enjoy-
ing all the challenges associated with
my job. My recent promotion to Asst.
PD will enable me to learn more
about the programming side while
gaining managerial experience.
Eventually, I'd like to become PD or
perhaps venture into sales. That's the
best part of radio — there are so
many facets, and I find them all very
exciting.

R&R: What advice would you give to
other students who are showing interest
in pursuing radio as a career?

AS: Pursue internships heartily.
Excellent grades are certainly impor-
tant, but being involved in the day-
to-day workings of a real radiostation
is an unparalleled experience for a
college student. Work for free if you
have to, and take whatever hours you
can get. [ participated in three intern-
ships while in college, and each of-
fered different perspectives, office
dynamics and duties. You will be
many steps ahead of your fellow stu-
dents and much more valuable to a
prospective employer if you've had
at least one internship.

The John Bayliss Broadcast Foundation identifies and enables outstanding
college juniors, seniors and graduate-level students who desire a career in
the radio industry to receive $5,000 in financial aid while majoring in
broadcast communications. More than 275 students have received
scholarships since 1985; up to 15 awards are given annually. For more
information, contact Exec. Director Kit Hunter Franke at 831-655-5229 or
khfrank @baylissfoundation.org, or visit www.baylissfoundation.org.

Power Ratios....
Continued from Page 8

Rank Station

6 WJLK/Monmouth-Ocean
7 WMC-FM/Memphis

8 WYUU/Tampa

9 KEZR/San Jose

1 WVYB/Daytona Beach

2 WNDB/Daytona Beach
3 WBCK/Battle Creek, MI
4 WRRV/Newburgh, NY

5 WIALICharmpaign, |

6 WGNE/Daytona Beach, FL

7 WMEV/Johnson City, TN
8 KJUG-FM/Visalia, CA

9 WWSN/Brunswick, GA
10 KGFT/Pueblo, CO

1 WKRO/Daytona Beach
2 KBOM/Santa Fe, NM

3 KSKD/Merced, CA

4 KMQAWisalia, CA

5 WWIB/Eau Claire, Wi

6 KSWV/Santa Fe, NM

7 WNNH/Manchester, NH
8 KFKA/Ft. Collins, CO

9 WDOH/Lima, OH

10 WJFD/New Bedford, MA

1 WFNR/Blacksburg, VA
2 WKEX/Blacksburg, VA
3 WBXX/Battle Creek, Mi
4 KRMX-AM/Pueblo, CO
5 WLAM/Lewiston, ME
6 WBDR/Watertown, NY
7 KNKN/Pueblo, CO

8 KTIP/Visalia, CA

9 KMJE/Chico, CA

10 KSFQ/Santa Fe, NM

1 WFNR/Blacksburg, VA
2 WKRO/Daytona Beach
3 WVYB/Daytona Beach
4 KBOM/Santa Fe, NM
5 KPDQ/Portland, OR
6 KSKD/Merced, CA
» 7 KMQANisalia, CA
8 WKEX/Blacksburg, VA
9 WBXX/Battle Creek, MI
10 WNDB/Daytona Beach
11 WWIB/Eau Claire, WI
12 KRMX-AM/Pueblo, CO
13 KSWV/Santa Fe, NM
14 WLAM/Lewiston, ME
15 WBDR/Watertown, NY
16 WBCK/Battle Creek, Ml
17 KNKN/Pueblo, CO
18 WNNHManchester, NH
19 KTIP/Visalia, CA
20 KFKA/Ft. Collins, CO
21 KMJE/Chico, CA
22 WDOH/Lima, OH
23 WJFD/New Bedford, MA
24 RRV/Newburgh, NY
25 KSFQ/Santa Fe, NM
26 WGET/York, PA
27 WIAI/Champaign, IL
28 WSAR/New Bedford, MA
29 WWKN/Battle Creek, Mi
30 WBRW/Blacksburg, VA
31 KADX/Anchorage, AK
32 WGNE/Daytona Beach
33 WMEV/Johnson City, TN
34 WWBU/Blacksburg, VA
35 WBGA/Brunswick, GA
36 WMOA/Parkersburg, WV
37 KJUG-FM/Visalia, G
38 KDCE/Santa Fe, NM
39 WWSNBrurswick, GA

Mid. No. Format Owner
&2 Hat AC Millennium
48 AC Infinity
21 Caundry Infinity
30 AC Infinity

Billing $1.0 Million-4.99 Million
94 CHR Black Crow
94 N/T/S Black Crow

253 News/Talk Clear Channel
149 Alternative Cumulus
21 Classic Hits Key
94 Country Renda
101 Country Glenwood
104 Country Westcoast
285 AC x o Qantum
247 Christian/Talk Salem
Billing $500,000-$999,000
94 « Country Black Crow
239 Oldies American Gen.
189 Spanish Nelson Gomez
104 Spanish Moon
243 . .. Christian CHR Stewards
239 Easy/Spanish La Voz
186 Oldies Tele-Media
126 N/T/S Music Ventures
242 Coutry,, < Vogel Roach
172 Portuguese Edmund Dinis
Billing $100,000-$499,000
221 Talk/Sports New River Valley
221 Aduilt Stds. New River Valley
288 ™ AC Ciear Channel
247 Spanish Metropolitan
gl News WMTW Br.
270 CHR Mance & Clancy
247 Spanish Metropolitan
104 News/Talk Stonebumer
195 AC Results Radio
239 AC Clear Channel

National Power Ratio Leaders

40 WMMK/Ft. Walton Beach, FL 218

41 KGFT/Pueblo, CO
42 KDZA/Pueblo, CO
43 WKTT/Sheboygan WI
44 KJAK/Lubbock, TX

221 Talk/Sports New River Valley
94 Country Black Crow
94 CHR Black Crow

239 Oldies American Gen.
Mié 6 Christian/Tak Salem

1 &9 » Spanish Nelson Gomez

1849 € Spanish Moon

221 Aduilt Stds. New River Valley

253 AC Clear Channel
94 N/T/S Black Crow

243 Christian CHR Stawards

247 Spanish Metrapolitan

23 Easy/Spanish La oz

27 News WMTW Br.

27 CHR Mance & Clancy

253 News/Talk Clear Channel

247 Spanish IMatropolitan

186 Oldies Tele-Media

104 News/Tak Stonebumer

126 N/T/S Music Ventures

195 AC Results Radio

242 Country Vogel Roach

172 Portuguese Edmund Dinis

149 Altemative Cumulus

239 AC Clear Channel

106 AC/News/Sp. Times & News

216 Classic Hits Key

172 N/T/S B. & J. Karam

253 Oldies Clear Channel

221 Classic Rock  New River Valley

175 Talk Amer. R. Brokers
94 Country Renda

101 Country Glenwood

221 Country New River Valley

285 Oldies Qantum

241 AC JAWCO

104 Country Waestcoast

239 Spanish Richard Garcia

285" ¥ Qantum

Hot AC Gulf Breeze

247 Christian/Talk Salem

247 Oldies Clear Channel

265 Country Radio K-T

180 Christian Williams

2002 2002
Est. Billing* Power Ratio**

7.00 2.21
6.50 213
7.40 2.03
7.20 2.00
1.40 473
1.20 405
1.15 3.79
2.60 3.29
1.10 321
1.60 3.13
1.10 3.13
1.50 3.05
1.10 3.01
1.20 2.96
0.80 476
0.70 4.28
0.60 422
0.73 417
0.80 405
0.60 3
0.90 3.73
0.80 357
0.50 343
0.60 3.30
0.28 491
0.10 417
043 41
0.13 401
0.30 391
0.40 381
0.45 375
0.35 3.65
0.20 351
0.35 329
0.28 491
0.80 476
1.40 473
0.70 428
9.20 426
0.60 422
0.73 417
0.10 417
0.43 4.1
1.20 405
0.80 405
0.13 4.01
0.60 3N
0.30 391
0.40 381
1.15 3.79
0.45 3.7%
0.90 3.73
0.35 3.65
0.80 3.57
0.20 351
0.50 343
0.60 3.30
2.60 3.29
0.35 329
0.60 323
1.10 3.21
0.50 321
0.50 3.20
0.65 3.19
0.78 3.16
1.60 3.13
1.10 3.13
0.15 3.13
0.45 3.10
0.40 3.08
1:50 3.05
0.15 3.04
1.10 3.01
0.30 3.01
1,20 2.96
1.10 2.96
~ 455 2.94
0.50 2.93

Continued on Page 13
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Bob Hope: Radio’s
Greatest ‘Morning Show’

Continued from Page 1

In his final years, the edge wore
thin, but in his heyday Hope had a
reputation as a brash, cutting-edge
antertainer with more than a little
tendency toward the risqué. His
material was often almost too racy
for the advertisers (sound familiar?)
and almost too smart for the room.
The audience often had to think
about the joke before they got it.
And Hope was content to wait si-
lently, until the light bulbs went on
over everyone's heads and laughter
rolled across the studio.

When Leslie Townes
Hope took his final
bow on Sunday night,
we lost one of the
great radio comedy
pioneers — a man to
whom every morming
show owes a
tremendous debt.

"I attempt to make my topics
newsy,” he once said. In fact, on
more than a few occasions his
“newsy" references gothim into hot
water. NBC once seriously consid-
ered canceling his show when pro-
tests about his constant political
cracks overwhelmed the switch-
board with complaints. So remem-
ber, moming host: When the boss
tells you somebody called to com-
plain about the bit you did on the
air, you're in outstanding company.

Hope was tireless and totally
committed to his work. He never
coasted through a show. He never
had a lazy day in his life. In the 40s
his doctor advised him to slow
down. It would be almost 50 years
before he heeded the advice.

Hope was the first radio comedi-
ar. to hire a team of writers —and
to admit that he hired a team of
writers. He had a posse of a dozen
scribes working for him throughout
his radio days. They were young
and funny and weren't paid much.
He was aware that the quality of his
show was a function of its content,
and he ran his writers ragged, often
foicing them to compete with each
other inlate-night scribble sessions.

Hope would discuss ideas withhis
writersat the beginning of each week.
Then they’d break into teams, and
each team would script the whole

By Mark Ramsey

show. Bob would cutand pasteevery-
one’s best into the final script. One of
Hope's great gifts was his ability to
make the most painstakingly script-
ed gag sound ad-libbed.

Just because he was a radio pio-
neer and an entertainment legend
doesn’t mean he was perfect. Hope
spent little time home with his fam-
ily. He knew how to pinch his pen-
nies and wasn't always the nicest
guy to work for. The story goes that
he would fold his writers’ pay-
checks into paper airplanes and
float them across a room so his staff
would dive for their money.

The occasional status reminders
notwithstanding, there was no
shortage of writers who would
have given their left arm to write for
Hope. It was that damned exciting;
he was that damned good.

The Consummate
Marketer

Hope understood that his audi-
ence loved him not only because he
was funny, but also because he was
sympathetic. They felt for him, and
that was no accident. He carefully
and deliberately favored those jokes
that jabbed at him, and he made
sure his cast got plenty of laughs at
his expense.

He was a consummate marketer
for the Hope brand. Early in his ca-
reer, when money was particularly
tight, he hired a publicist. (How
many morning shows have done
that?) His Herculean efforts toenter-
tain troops around the globe were
motivated initially by a keen sense
of the publicity value of these shows
and their power to focus the public
eye squarely on him. Countless ra-
dio shows were broadcast from hot-
spot remotes the world over.

But Hope emerged from these ex-
hausting tours a changed man. Af-
ter hopscotching military bases
abroad, sometimes in the line of fire,
he’d return home, his pockets
stuffed with scraps of paper —
phone numbers and messages for
loved ones. He'd call every one.

When it comes to radio entertain-
ment, one thing is clear: People want
funny. Bob Hope was one of the first
great funnymen of American radio,
and anyone behind a mike who
makes an audience laugh is in his
debt. He influenced several genera-
tions of comedians and broadcasters.
He helped turn radio into the “hot
thing” it has since become. And you
are his legacy. Earniit.

Mark Ramsey is President of
Mercury Radio Research. He
can be reached at mramsey @
mercradio.com.

Power Ratios....
Continued from Page 12
Rank Station Mit. No. Format Owner 2002 2002
Est. Billing* Power Ratio*
45 WXPZ/Salisbury, MD 148 Christian AC Delmarva 0.50 291
46 WKOR/Columbus, MS 257 Country Cumulus 0.80 2.90
47 WCTCYSarasota 77 Country Clear Channel 200 2.86
48 KGDP/Santa Maria, CA 205 Christian/Talk Radio Reps 0.35 2.86
49 KCSJ/Pueblo, CO 247 N/T/S Clear Channel 0.38 284
50 WLKF/Lakeland 98 News/Talk Hall 0.75 2.82
51 WNNG/Macon, GA 154 Adutt Standards Chase 045 2.82
52 KKCY/Chico, CA 195 Country Results Radio 0.30 2.77
53 WDSD/Wilmington, DE 76 Country Clear Channel 2.50 275
54 KXKZMonroe, LA 250 Country Comm. Capital 0.55 275
55 WGAI/Elizabeth, NC 248 N/T/S Max Media 0.13 275
56 KFBC/Cheyenne, WY 280 N/T/AC Montgomery 0.73 274
57 WGMR/Altoona, PA 255 Altemative Allegheny Mtn. 0.70 274
58 WKSF/Asheville, NC 160 Country Clear Channel 5.60 273
59 KVRP/Abilene, TX 232 Country Rolling Plains 0.33 272
60 WUMX/Charlottesville, VA 224 Hot AC Clear Channel 1.00 2.70
61 WICO/Salisbury, MD 148 Country Delmarva 1.55 2.69
62 KWRU-AM/Fresno 68 Span/Talk/Spts Radio Unica 240 2.68
63 KBAC/Albuquerque 71 Triple A Clear Channel 1.38 267
64 WPSL/Ft. Pierce, FL 111 N/T/S Pt. St. Lucie 0.55 2.67
65 WKPQ/Elmira, NY 213 Hot AC Bilbat 0.73 2.64
66 KIOO/Visalia, CA 104 Classic Rock Buckley 0.65 264
67 WKMZ/Hagerstown, MD 169 Classic Rock Prettyman 1.10 263
68 KSEQ/Visalia, CA 104 CHR Buckley 1.5 2.61
69 KWAY/Waterloo, IA 240 AC A.E. Suhr 0.23 2.60
70 KCHA/Mason City, IA 281 AC Clear Channel 0.20 2.60
71 WKSQ/Bangor, ME 214 AC Clear Channel 1.30 2.59
72 WORD/Pittsburgh 23 Christian/Talk Salem 4.20 2.58
73 KDAR/Oxnard, CA 119 Christian/Talk Salem 1.20 2.55
74 KGHF/Pueblo, CO 247 Sports Clear Channel 0.28 2.55
75 WRIC/Bluefield, WV 269 Hot AC Peggy Sue Br. 0.15 2.55
76 KIOK/Richland, WA 211 Country New NW 1.30 253
77 WOBB/Albany, GA 262 Country Clear Channel 0.80 253
78 WLOC/Bowling Green, KY 208 Ctry/Chrst./Old. Hart County 0.20 2.51
79 WIOV/Lancaster, PA 115 Country Regent 4.00 2.50
80 WSRZ/Sarasota 77 Oldies Clear Channel 1.70 2.50
81 KURLBIllings, MT 256 Christian Elenbaas Media 0.40 2.50
82 KZKX/Lincoln, NE 176 Country Clear Channel 3.50 246
83 KEGX/Richland, WA 211 New NW Classic Rock 1.00 246
84 WSHW/Lafayette, IN 235 AC Kaspar 0.28 243
85 WFAN/New York 1 Sports/Talk Infinity 52.30 242
86 KBTN/Joplin, MO 234 Country Petracom 0.28 2.42
87 WIBW/Topeka, KS 190 N/T/S MCC 1.20 2.41
88 WEZN/Bridgeport, CT 117 AC Cox 6.50 2.38
89 WOMP/Wheeling, WV 238 Hot AC Keymarket 1.60 238
90 WVVR/Clarksville, TN 204 Country Saga 1.40 2.38
91 WZUW/South Bend, IN 171 Country Artistic Media 0.45 2.36
92 KKOW/Joplin, MO 234 Country American Media 0.40 235
93 WQAM/Miami 12 Sports Beasley 20.00 2.34
94 WHVR/York, PA 106 Country Radio Hanover 0.48 2.34
95 WTHT/Portland, ME 165 Country WMTWBTr. 1.50 233
96 KNWZ/Palm Springs, CA 162 News/Talk MCcC 0.40 2.33
97 WNF2/Charlotte 37 Sports/Talk Infinity 4.80 2.30
98 WBVD/Melbourne 99 CHR Clear Channel 1.13 2.30
99 WGMD/Salisbury, MD 148 NT Resort 1.00 2.29
100 WPLR/New Haven, CT 108 Rock Cox 8.60 2.28
101 WMGX/Portland, ME 165 Hot AC Saga 3.10 2.28
102 WARM/York, PA 106 AC Susquehanna 5.10 227
103 KiLM/McAllen 63 Spanish BMP 0.65 227
104 WHIS/Bluefield, WV 269 News/Talk Triad 0.20 227
105 WRQR/Wilmington, NC 178 Rock Padner Group 1.85 2.26
106 KLZR/Topeka, KS 180 CHR Zimmer 0.95 225
107 WSBA/York, PA 106 News/Talk Susquehanna 2.00 223
108 WLTB/Binghamton, NY 179 AC GM 1.20 2.22
109 WALV/Chattancoga, TN 105 AC Brewer 0.68 222
110 KZNE/Bryan, TX 230 Sports Bryan Br. 0.33 2.22
111 WJLK/Monmouth-Ocean 52 Hot AC Millennium 7.00 221
112 WMSI/Jackson, MS 123 Country Clear Channel 4.65 221
113 WFLM/Ft, Pierce, FL 111 Urban AC Midway 1.23 221
114 WDST-FM/Poughkeepsie, NY163 Triple A CHET-5 2.10 2.19
115 WFHN/New Bedford, MA 172 CHR Citadel 2.88 217
116 WCZR/Ft. Pierce, FL 111 Talk/Rock Clear Channel 0.20 217
116 WIRA/Ft. Pierce, FL 111 News/Talk Pt. St. Lucie 0.20 217
118 KKKK/Odessa, TX 188 Christian Don Cook 0.20 217
119 WSBG/Wilkes Barre 69 Rock Nassau 1.73 2.16
120 WMBC/Columbus, MS 257 CHR Cumulus 0.23 216

* in millions of dollars

** Power ratio is calculated by determining the estimated revenue share for the station (station revenue
divided by market revenue) and dividing that by the station’s local commercial share (must average at least a
1.0 over the previous four ratings periods). For example, if a market bills $10 million, and a radio station with
a 10 share in the Arbitron ratings bills $1 million, that equals a 1.00 power ratio — a station with 10% of share
is getting 10% of the revenue. If that same station bilis $9 million, its power ratio is 0.90; if it bills $15 million,
its power ratio is 1.50.

Source: BIA 2003 Investing in Radio Market Report. BIA's revenue estimates do not include trade/barter or
production revenue.
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DIGITAL MEDIA

BuyMusic Debuts
A LaCarte Tunes

A test-drive of the shiny new Windows-based service

Apple rocked the music business in April with its
iTunes Music Store, and after that the race was on to
get an equivalent out there for the rest of the nation’s
computer users — or, to be clear, the considerably more
than 90% who use Windows-based PCs. Apple’s great
press and huge early sales (it’s averaging about half a
million songs a week) awakened the labels to the pos-
sibilities of digital sales in a way the first wave of le-
gal services was not able to do.

Apple wants to get its own Win-
dows version of the Music Store on-
line by the end of the year, and the
earliest reports said that AOL, which
has done well with its MusicNet@
AOL premium service, would likely
be the first to get something up and
running, But about three weeks ago
online retailer BuyCom started toss-
ing around press releases saying it had
something big on the way.

And indeed it did: Buy.Com on July
22 brought forth BuyMusic, an inde-
pendent non-subscription service for
Windows users boasting a more-than-
respectable 300,000-song catalog. It's
not the first such service, of course;
Liquid Audio, for one, has a number
of affiliates selling its buck-a-song of-
ferings. But Liquid and the other non-
subscription services out there have
exceedingly narrow catalogs. If what
BuyMusic provides is at all reason-
able, it will be the first serious Win-
dows-based peer-to-peer alternative.

What It Has

BuyMusic offers, as noted above, a
substantial catalog that is in line with
the industry leaders on the subscrip-
tion side. Its website at wuro.buymusic.
com is attractive and easy to search,

and the art and information are out-
sourced to Muze, which seems to be
doing a fine job.

The homepage is suitably simple
and features download links to the
top 10 songs and albums, a series of
how-to videos (is it really necessary
to tell people who are already at a
legal site that it's evil to steal music?)
and streaming video of BuyMusic’s
intentionally Apple-esque TV spots.
The slogan “Music downloads for the
rest of us” is clearly a shot at BuyMu-
sic’s high-toned rival, and the Tom-
my Lee spot in particular is a charm-
ing direct hit.

But what happens when you try to
buy something? That's the first place
things get a little rocky. The sign-up
process involves, reasonably enough,
creating an account and handing
over credit- or debit-card info, in-
cluding the card’s three-digit securi-
ty code to prove you've got the plas-
tic in your hand.

Once you're signed up and logged
in, clicking “download” brings up a
shopping-cart screen. Click “check-
out,” and a screen comes up that gives
youa new chance to agree to the terms
of sale you already agreed to when
you signed up. There’s also a fresh

Bertelsmann Asks Gourt To Throw Out Napster Suits

Responding to Napster-related suits filed against it by EMI, Universal
Music Group and a group of songwriters and music publishers,
German multimedia company Bertelsmann said in a statement, “No
court has ever held that merely providing funding to an accused
infringer exposes the funder to copyright infringement liability” and
asked a federal court in New York to dismiss the suits. The plaintiffs
claim that Bertelsmann’s $30 million investment in Napster in October
2000 was the only thing that kept the peer-to-peer from having to shut
down at that time — Napster finally foided in July 2001 — and that
Bertelsmann is therefore fiable for contributory copyright infringement
by Napster’s users. Bertelsmann called the filings "groundiess and
cynical efforts by music publishers and record labels to seek recovery
from Bertelsmann's ‘deep pockets’ for Napster’s alleged wrongdoing.”
Bertelsmann’s own BMG music division had a suit pending against
Napster when the P2P went under.

By Brida Connolly
Associate Managing Editor

request for that credit-card code —no
one-click ordering here. I understand
that digital music is a minefield, but
this seems like an unreasonable level
of paranoia.

Now that you've agreed to every-
thing all over again, a confirmation
screen appears, on which the “down-
load” option shows up again. This
time it's for real, and the songs, in
rights-managed .WMA format, come
through in a flash and sound just fine.

You also get a choice of price points,
which is nice. Single songs start at 79
cents and top out at 99 cents, and al-
burns start at $7.95 and seem to top off
atabout $13 or so. It’s abit complicat-
ed, but manageable, and the album
prices in particular are often pretty
good deals.

What It Doesn’t Have

With all it does offer, one major
thing BuyMusic doesn't offer is con-
sistent digital rights management.
Apple held off on launching the Mu-
sic Store until it could provide consis-
tent rights for everything in the cata-
log, but BuyMusic is a muddle of
DRM levels, ranging from very liber-
al to very tight indeed. While the
rights are spelled out before you
download, this is gonna bea problem.

Suppose you want to make a mix
CD: “Let's see, this song has unlimit-
ed CD burns. Great. But this one lets
me have just three, Do want to waste
aburn? Maybe not. Ah, I can burn this
one five times, How many times have
Iburned it already? There was home,
work, the one for the car ... but if [ have
only two left, maybe the three-burn
song is better....” As far as I've found,
once you've made the buy there’s no
way to tell what the limits are until
you run into them.

Apple got computer users excited
about the prospect of buying music
again, which is miraculous in retro-
spect and a tribute to that company’s
gift for marketing and media manage-
ment. And it means that BuyMusic
comes in as the first serious contender
in a highly anticipated and closely
watched arena. The impression the first
Windows service makes is going to be
critical. Things are so tense in digital
music that a sloppy service now could
wreck the field for everybody else.

BuyMusic is not a sloppy service;
in fact, it has much to recommend it.
But its drawbacks are highly visible,
and they are not minor. Just the same,
somebody did have to jump in first,
and perhaps BuyMusic is attractive
enough to be a hit after all. Hoping for
the best is getting to be a habit for
sympathetic observers of the digital-
media biz, and it’s time to cross those
fingers again.
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The 1Tunes Music Store Top 10

i 3
| Apple's iTunes Music Store is the leading non-subscription |
| digital-music service in the U.S., offering a catalog of more than

| 200,000 songs from all five major label groups. Here's a

| snapshot of the top-selling downloads on Tuesday. July 29, 2003.
|

Top 10 Songs

. BLACK EYED PEAS Where Is The Love

. DIDO White Flag

JUSTIN TIMBERLAKE Rock Your Body

. MURPHY LEE Shake Ya Tailfeather

. CROSBY, STILLS & NASH Southem Cross
BEYONCE Crazy In Love

KELLY CLARKSON Miss Independent

. MATCHBOX TWENTY Unwell

. 50 CENT P.I.M.P. (Snoop Dogg Remix)

. 50 CENT P.I.M.P. (Snoop Dogg Remix)*

Top 10 Albums

. BEN FOLDS Speed Graphic

MICHELLE BRANCH Hotel Paper

AVRIL LAVIGNE Avril Live

LIZ PHAIR Liz Phair

311 Evolver

. MACY GRAY The Trouble With Being Myseif
. COLDPLAY A Rush Of Blood To The Head |
THIS IS JAZZ 39: Dave Brubeck Plays The Standards |
. ANNIE LENNOX Bare

. BERING STRAIT Bering Strait

*Data as provided by Apple |
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p—4 gracenote.

www.gracenole.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week's 25 most played CDs.

DIGITAL TOP 25°

LW TW ARTIST Athum Title Weeks On
1 1 EVANESCENCE Fallen 21
2 2 NORAH JONES Come Away With Me 65
3 3 50CENT Get Rich Or Die Tryin’ 25
4 4 EMINEM The Eminem Show 62
5 5 COLDPLAY A Rush Of Blood To The Head 47
6 6 LINKIN PARK Meteora 18
10 7 CHRISTINA AGUILERA Stripped 38
8 8 AVRILLAVIGNE Let Go 58
7 9 METALLICA St. Anger 8
9 10 RADIOHEAD Hail To The Thief 10
15 11  AUDIOSLAVE AudioSiave 35
19 12 VARIOUS ARTISTS Bad Boys Il 2
12 13 BEYONCE Dangerously In Love 5
11 14 RED HOT CHILI PEPPERS By The Way 54
17 15 R.KELLY Chocolate Factory 23
20 16 JUSTIN TIMBERLAKE Justified 37
18 17 WHITE STRIPES Elephant 17
13 18 VARIOUS ARTISTS 8 Mile 38
— 19 JANE'S ADDICTION Strays 1
22 20 ROLLING STONES Forty Licks 42
14 21 LED ZEPPELIN How The West Was Won 9
23 22 SEAN PAUL Dutty Rock 2
21 23 SHANIA TWAIN Up! 35

25 24 NELLY Nellyvile 86
16 25 CHEMISTRY Between The Lines 3
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Griffin Named
GM For Salem
In Jacksonville

Steven Griffin has been named
GM of Salem Communications’
“acksonville cluster. Salem is in the
process of acquiring Christian AC
WBGB, News/Talk WJGR, Gospel
WZAZ and Sports WZNZ in the
market from Concord Media Group
and expects to close on the deal
later this summer.

Griffin most recently spent two
years as VP /GM for Citadel stations
in Wilkes Barre. He has also worked
in various sales management posi-
tions in Tennessee, West Virginia and
North and South Carolina.

“Steve has been responsible for
successful turnarounds in ratings,
revenue and cash flow, building his
stations to a dominant position in
their markets,” Salem VP/Opera-
tions Allen Power said. “He brings
strong values and proven manage-

NEWSBREAKERS
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THEY’RE ALL TOPS Sean “Hollywood” Hamitton recently had a pair of
high-profile visitors drop by to chat. After recording an interview for the
Weekend Top 30, the trio posed for a Kodak moment. Seen here all smiles are
(I-r) Thatia, Hamitton and Thomas Mottola.

ment skills to his new job. Steve’s
abilities are tailor-made for the op-
portunity we have in Jacksonville.”

Griffin told R&R, “I'm extremely
happy to be here in Jacksonville.
I've been aiming to work for a com-
pany like Salem, so this is a dream
come true for me. The opportunity
was just right, and it worked out for
me to come on board. It's really ex-
citing to be here with people who

KTLK
Continued from Page 3

Minckler said that while KTLK,
which is getting new call letters,
will share with dominant Oldies
KKSN-FM/Portland, there will be
only 30%-35% overlap in the sta-
tions’ playlists. Minckler also hopes

to attract listeners from Adult Stan-
dards KKSN-AM (Sunny 1520).

While the Super 62 moniker was
used on the frequency by Top 40
KGW-AM/Portland back in the
1970s, the new version of “Super
62" will feature such core artists as
Bobby Vee, Buddy Holly and Elvis
Presley.

Dane

Continued from Page 3
who said, “Bob’s mission with
WMET is not only to build audi-
ence and revenue for this station,

but also to develop new, intelligent
and entertaining programming that
can be made available to other sta-
tions as our radio group continues
to grow.”

Salkowitz

Continued from Page 3

Clark told R&R that the decision
to let the personnel go was not a
cost-cutting move. “They were all
good people, and we feel very
strongly that they did a good job for
us, but we are looking to ‘upgrade’

to the next step and change the di-
rection of the company a bit,” he
said. “As the new Exec. VP/Pro-
gramming, [ had to evaluate the
staff, and when you do that
you sometimes have to make some
hard choices.” Clark is currently
looking for experienced PDs to fill
the positions.

Magnum
Continued from Page 4

FCC rules shocked us all. So, as it
turns out, I'll roll my broadcast
sleeves back up and work to fur-
ther grow these stations. My em-
phasis for the past many years has
been on my late wife, Lynn, and
my boys. Now I need to get back
in the saddle of day-to-day opera-
tions.

“But I'm only 40 years old. In
one of our final conversations at the
Mayo Clinic, Lynn encouraged me
to take the real-life experience and
perspective that ['ve gained
through her illness and our busi-
ness and do some good with it in
public service. I am quite a ways
down that path and can’t do it now.
But I have every intention to serve
in an elected office in some capac-
ity at some point in the future.”

Magnum added that if the appli-

cations had been filed just 15 or 20 |

days sooner, the license transfers
for the six stations probably would
have been granted, then grandfa-
thered after the rule changes.

One day after Magnum and
Mid-West Family agreed to termi-
nate their deal, Mid-West signed on
WHIT/Madison with a Classic Hits
format as “Timeless Rock, 93.1 The
Lake.” Mark Van Allen, who pro-
grams Mid-West's Adult Standards
WTUX/Madison and has shed his
Asst. PD/MD duties for co-owned
AC WMGN /Madison over the last
month, adds PD duties for WHIT.

Mid-West Family owns six other
stations that serve Madison: WJJO,
WLMV, WMGN, WTDY, WTUX
and WWQM. The company also
holds a construction permit for a
new class A station at 106.7 MHz li-

censed to Mt. Horeb, WI that will ‘

eventually serve the Madison mar-
ket.

www americanradiohistorv com

care about the product and the ef-
fect it can have on a marketplace. [
hope I'm here for many years to
come.”

EXECUTIVE ACTION
NAB Promotes Orlando To EVP/Gov’t Relations

J ohn Orlando has been promoted to Exec. VP/Government Rela-
tions at the NAB. Orlando will serve as chief lobbyist for the group,
where he has been acting head of the Government Relations depart-
ment for several months. Orlando joined the NAB in January 2001 as Sr.
VP and spearheaded the association's promotion of digital television.
Before that he was VP for CBS/Washington, DC, where he was respon-
sible for day-to-day operations, and a VP/principal at DC lobbying firm
Timmons & Co. From 1989-93, Orlando was Chief of Staff for the House
Energy & Commerce Committee, where he oversaw passage of the 1992
Cable Act. He also directed the congressional staff of Rep. John Dingell
and the Subcommitiee on Oversight & Investigations.

“John Orlando has repeatedly demonstrated a deft understanding of
Capitot Hill and the legislative process,” NAB President/CEO Eddie Fritts
said. "His extensive contacts in the industry and in Washington, along with
his ability to effectively communicate the benefits of free, over-the-air broad-
casting, make John the ideal choice for this position.”

Provident
Continued from Page 3

Point Of Grace, Amy Grant, 4HIM,
Rachael Lampa, Nicole C. Mullen,
Randy Travis and Jaci Velasquez.
Patton is also nominated for an R&R
Industry Achievement Award as
Christian Label Executive of the
Year.

Additionally, former Essential
Records VP/Marketing Nina Will-
iams joins Provident Label Group
as VP/Marketing, and 13-year in-
dustry veteran Jimmy Wheeler be-
comes VP/Mainstream Sales &
Marketing for Provident Music
Group.

Williams will report to Diehl
and will direct marketing for art-

ists and projects across imprints
under the label-group umbrella.
Wheeler, most recently Sr. Direc-
tor/National Christian Sales for
Zomba, will continue to manage
all aspects of Provident’s Christian
music sales to the mainstream
market, including Best Buy, Wal-
Mart, K-mart, Borders, Target and
Circuit City.

“PD Advantage ls
the Single Most
Useful Tool | Have”

"PD Advantage® gives me quick insights
inta what is happening on my siahon—
and 1o my competitars 1ao, The Cume/TSL
arid takes all the mysiery oul of what we
nead to achisve our lengerm ratings gooals.

“PD} Advantoge is sasy to use and gives me |
octionable infarmalion in important areas
such as tracking my 100+ QH diary
holders ond weekby-wesk diary refurns.
The Diary Comments ore alwoys insightful
and cften entertaining.

Find out what PD Advontage insight can do for your
station—contact your Arbitron representative or drop
on e-mail to bob.michaels@arbitron.com

© 2003 Arbizron Inc. PD Advantoge” is a registered mark of Arbitron Inc
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; — INEWSBREAKERS

FCC ACTIONS

Copps To Hold ‘Town Meetings’
For Station License Renewals

ppearing July 23 before the Senate Commerce Committee, outspoken

FCC Commissioner Michael Copps acted on his oft-repeated belief
that the process for station license renewals should be stricter by announc-
ing that he plans to conduct “town meetings” in communities whose local
radio stations’ licenses are up for renewal. His goal: to find out if those
stations are serving the public interest. “Today the FCC grants so-called
'postcard’ renewals after a minimal review and no public outreach to local
communities,” he told the committee, chaired by Sen. John McCain. “Most
people do not even know that they can challenge the renewal of a local
radio or television station if they believe the station is not living up to its
obligation due to a lack of local coverage, a lack of diversity, excessive
indecency and violence or for other concerns important to the community.”
Copps continued, “As part of the license-renewal process, | believe it is
important to go out and hear from members of the community. But that
hasn't happened for years. How can we know if licensees are serving their
local communities without hearing from the local community? 1 intend to
go to local communities to listen and to learn.” The FCC renews licenses
for eight-year terms, but Copps and McCain have both suggested the pos-
sibility of reducing the term so stations’ community service efforts can be
reviewed more frequently.

Copps: NAB, NCTA Should Tackle Indecency

CC Commissioner Michael Copps last week called on the NAB and

the National Cable Television Association to convene a joint sum-
mit to address broadcast indecency — an issue Copps has repeatedly
expressed concem about. Speaking at the July 23 Senate Commerce Com-
mittee hearing devoted to localism. Copps said, “We must, at long last,
move against indecency on the airwaves.” He said he plans to propose a
proceeding to investigate whether a connection exists between increasing
consolidation in media and indecency, which he believes is on the rise.
“The commission utterly failed to analyze this issue before its recent vote,”
Copps said. “That was an abdication of its responsibility”

CC Foe Floods FCG With Univision-HBG Merger
Protests

rthur Belendiuk, a media attomey who has written on numerous occa-

sions to the FCC about Clear Channel's business practices, fold R&R
that he's filed close to 4,300 letters in opposition to the proposed Univision-
Hispanic Broadcasting Corp. merger. In a letter sent last week to FCC
Secretary Marlene Dortch, Belendiuk said he filed the letters on behalf of
the National Hispanic Policy Institute, which has spoken out against the
deal. The Department of Justice has already OK'd the merger, and the
FCC is expected to follow suit within a matter of weeks.

FCG Staffer Returns To White House

mily Willeford, Special Assistant for Legislative & Public Affairs to

FCC Commissioner Kevin Martin, is leaving the FCC for an un-
named post at the White House. It will be her second White House
stint: Before joining Martin's staff nearly two years ago, Willeford served
as Assistant to the Deputy Director of the National Economic Council.
She was also an Austin-based legal assistant for President Bush's presi-
dential campaign.

BUSINESS BRIEFS

Continued from Page 6

Analyst: Cox ‘Best Positioned’ Radio Company

M organ Stanley analyst Michael Russell this week issued his latest “MetroTrends” report — measuring the
relative exposure of radio-company revenues within specific metro markets, as determined by such economic
categories as income, empioyment, real estate and retail — and concluded that Cox Radio is the best positioned
radio company by the report's criterla. Radio One is also among the companies best exposed to the top 25 markets
on his list. “Exposure to stronger metro markets, in our view, would indicate greater potential radio-station advertising
growth opportunities and possible upside potential for best positioned stocks,” Russell explained. Cox has 35%
revenue exposure in Russell's top 12 markets and enjoys 24% exposure to Atlanta, which jumps from No. 17 to No.
8 on Russell's market-rank list. Meanwhile, Radio One enjoys 49% revenue exposure to the top 12 markets and 23%
revenue exposure to the top five markets. Other companies benefiting from good exposure include Univision, Infinity
parent Viacom, Emmis and Entercom. Washington, DC is the top metro market in terms of revenue exposure in
Russell’s latest report, rounding out Russell's top five are Phoenix, Miami, Baitimore and Charlotte.

Analyst Lowers Radio Forecasts

IBC World Markets analyst Jason Helfstein this week reduced his Q3 and Q4 revenue forecasts for Cox

Radio, Cumulus, Entercom and Regent, noting that the radio sector is lagging behind other consumer-
refated stocks — specifically, restaurants and retail. He also citied local ad trends that he said remain sluggish.
Helfstein lowered his Q3 growth prediction for Cox from 3% to 2% and reduced his Q4 outiook for the company
from 8% to 6%; for Cumulus, he lowered his Q3 forecast from 4% growth to flat growth and reduced his Q4 outiook
from 6% to 4% growth. For Entercom, Helfstein's Q3 growth forecast fell from 6.5% to 5.5%. and his Q4 growth
forecast dipped from 5% to 4%. Meanwhile, he trimmed his Q3 growth forecast for Regent from 5% to 2% but let
stand his 8% growth estimate for Q4. “While we believe monthly trends are likely to remain volatile through Octo-
ber” he said. “we believe revenue trends will continue to slowly improve, leading into very easy comparisons for the
first half of 2003 and likely a stronger economic envirorment.” Helfstein noted that July and October comparisons
will be tough this year; the October 2002 results were bolstered by political ads. Helfstein last week reduced his
second-half 2003 forecasts for Clear Channe! and the radio industry in general.

Citadel Going Public This Week?

itadel Broadcasting Corp. was among 10 companiés listed by IPO Monitor earlier this week as planning to

begin trading publicly. The company is slated to trade under the symbol “CDL” and will trade on the New York
Stock Exchange. Citadel stock will be offered at a price ranging from $17 to $19 per share. The company on July 18
increased the amount of stock it plans to sell in its IPO from 17 million shares to 22 miliion.

Emmis Chief: English, Spanish Stations ‘Do Not Generally Compete’

n a letter sent July 11 to the FCC at the request of Spanish Broadcasting System CEO Raul Alarcon, Emmis

CEO Jeff Smulyan said that experience has taught him that Spanish-language radio and English-language radio
“do not generally compete” head-to-head for ad dollars. Smulyan wrote, “We do not consider the Spanish stations’
rate cards in establishing our sales prices. The prices they charge simply do not have any influence on the advertising
markets in which we operate” Smulyan told R&R that while he was a bit reluctant to get involved in the controversy,
he felt it was right to stand by his previous statements on the subject. “l made the statement many times long before
there was a dispute,” he said. “| have specifically spoken at conferences because of our audience in Los Angeles.
Because KPWR (Power 106) boasts an assimilated Hispanic audience, the question has been, ‘How much crossover
business do you do? Are they separate or are they the same?' My response forever has been that it really is a
separate audience.” He added that while Power 106 does have some crossover listeners, that doesn’t equate to
competing with Spanish-language stations for advertisers. “None of us are ever dying to ever interject ourselves into
a controversy; he said, “but the reality is, 've made those statements and | need to stand behind them.”

Viacom Declares Dividend

iacom’s board of directors this week declared an initial quarterly cash dividend of 6 cents per share, payable

Oct. 1 to class A and class B common shareholders of record at the close of business on Aug. 15. Standard &
Poor’s Ratings Services said that Viacom'sinitiation of a quarterly dividend payment, totaling about $420 million per year,
doesn't affect its rating or outlook on the company. S&P said Viacom has been a consistent performer in terms of
earnings and cash flow and typically converts 456%-65% of EBITDA to discretionary cash fiow. “While a dividend buiids
in an additional cash requirement, it should not alter the company’s ability to maintain debt to EBITDA in line with
Standard & Poor's 2.25-times target for Viacom at an ‘A-' rating level, while still achieving its growth objectives” the
company said. The annual dividend represents about 7% of Viacom's EBITDA for the 12 months ended June 30, 2003,

g0

WHITE
q.stTS

(BOO) 34-EMKAY
PHOME [RIT T-JITS
Fauk (831 il
W EMEAYDERICHE OO

P PO A, Y D RGN D,

FREE CATALOG!

CALL HOWT

www americanradiohistorv com



www.americanradiohistory.com

NATIONAL MUSIC FORMATS

August 1, 2003 R&R ® 17

MUSIC 23 milion homes
€ HOICE' 27,000 businesses
Available on digital cable and DirecTV

Adam Neiman e 646-459-3300
HIT LIST
Seth Neiman

DIFFUSER | Wonder
JESSICA SIMPSDN Sweetest Sin

SOFT ROCK

Seth Neiman
TRAIN Calling All Angels

R&B & HIP-HOP

Damon Williams

ERYKAH BAOU Danger

MARY J. BLIGE Didn't Mean

ISLEY BROTHERS Busted
TRACKMASTERS Whassup Shawty
RAP

Damon Williams

E-40 I/CLIPSE Quarterbackin®
FREEWAY Fipside

INFA.RED Do Ya Thing

JAY-Z La-La-La (Excuse Me Again}
X-0S Superstarr, Pt. Zero

LOON Relax Your Mind

M.0.P. //SHERITHA LYNCH Wanna Be G's
RAH OIGGA Party and Bull**** 2003
ROCK

Gary Susalis

EVANESCENCE Going Under
TODAY'S COUNTRY

Liz Opoxa

GARY ALLAN Tough Little Boys

JO DEE MESSINA | Wish
PROGRESSIVE

Liz Opoka

DAVID GRAY Caroline

RICHARD THOMPSON She Said It Was Destiny
AMERICANA

Liz Opoka

CAITLIN CARY Beauty Fades Avay
BIG AL DOWNING I'm Raisin’ Hell
TIM D'BRIEN |'ve Endured

DAVID OLNEY God Shaped Hole
TOM RUSSELL Gulf Coast Highway
PRILLSIAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 EAGLES $1.528.2
2 DAVE MATTHEWS BAND $1.300.1
3 DIXIE CHICKS $1.199.7
4 FLEETWOOD MAC $1.179.9
$ CHER $777.0
6 JUSTIN TIMBERLAKE & ... $738.2
7 TIMMCGRAW $581.7
8 JAMES TAYLOR $524.4
9 PEARL JAM $518.4
10 RED HOY CHILI PEPPERS $451.3
11 KENNY CHESNEY $441.2
12 YANNI $417.3
13 JOURNEY, STYX & REO ... $393.9
14 ALAN JACKSON $381.4
15 PETER GABRIEL $367.2
Among 1his week's new tours
DISTILLERS
INSANE CLOWN POSSE
MICHAEL W. SMITH
STEVE WINWOOD
TURBONEGRO
The CONCERT PULSE is courtesy of
Foitsiar, a publication of Promoters'

On-Line Listings, 800-344-7383:
Califorrea 209-271-7900.

Artist/Title Total Piays
O-TENT 30YS Dig it 81

KELLY CLARKSON Miss independent 81

HILARY OUFF Why Not 80
STEVIE BLOCK All For Love 7%
ATOMIC KITTEN Tide Is High... 5

BAHA MEN Who Let The Dogs Out? n
AVRIL LAVIGNE Complicated 85
HILARY OUFF So Yesterday 53
HILARY OUFF | Cant Wait 49
LIZZIE MCGUIRE What Dreams Are Made Of 46
PLAY Whole Again M
AVRIL LAVIGNE Sk8er Boi M

NATE SALLIE Ingide Out k2]
NIKKI CLEARY 1, 2,3 Kk}
JENNIFER LOPEZ Jenny From The Block 33
ROSE FALCON Up, Up, Up k13
HAMPTON Hampsterdance 2 32
JUMPS We Are Family k13
OESTINY'S CHILO Survivor kr3
LMNT Juliet k|

Playiist for the week
of July 21 - 28.

WSO

10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Hospitality

David Sader

The hottest tracks at DMX hospitality, which

includes restaurants, bars, hotels and

cruise ships, targeted at 25-54 adults.

JASON MRAZ The Remedy (I Won't Worry)

LIZ PHAIR Why Can't 1?

VERTICAL HORIZON I'm Stll Here

JOSH KELLEY Amazing

WAYNE WONOER No Letting Go

BLUES TRAVELER Let Her And Let Go

JUSTIN TIMBERLAKE Senorita

WILSHIRE Special

LONESTAR My Fronl Porch Looking In

SANTANA VALEX BAND Why Don't You & |

This section teatures this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

ATARIS The Boys Of Summer

LUTHER VANORDSS Dance With My Father

CHR/RHYTHMIC
Mark Shands
GOAPELE Closer

URBAN

Jack Patterson

112 /SUPERCAT Na Na Na
ISLEY BROTHERS Busted

ROCK

Stephanie Mondelio
HOTWIRE Not Today
SALIVA Raise Up
DUEENSRYCHE Open

ADULT ALTERNATIVE
Stephanie Mondello
SUSAN TEDESCHI Don't Think Twice
VERTICAL HORIZON I'm Still Here

ADULT CONTEMPORARY
Jason Shiff

MATCHBDX 20 Bright Lights

3 DOORS DOWN Here Without You

DANCE

Danielle Ruysschaert

JUNG F. /MOPE You Mean The World To Me
LAURA TURNER Soul Deep

TAMIA Officially Missing You

AUDREA DARLA Bucci Bag

COUNTRY

Leanne Flask

RICK TREVIND In My Dreams

ALLISON PAIGE Send A Message

MARTY STUART... 1f There Ain't There Qught'a Be

RAP/HIP-HOP
Mark Shands
WESTSIDE CONNECTION Lights Out

866-MVTUNES

21,000 movie theaters

WEST

1. PHARELL I/JAY-Z Frontin®

2. SIMPLY RED Sunnise

3. WYNONMNA What The World Needs Now
4. SEAL Waiting For You

5. THALIA 1/FAT JOE | Want You

MIDWEST

1. SOCHI Just Because

2. PHARELL 1/JAY-Z Frontin’

3. THALIA U/FAT JOE | Want You

4. WYNONNA What The World Needs Now
5. FORTY FOOT ECHO Brand New Day

SOUTHWEST

1. SEAL Waiting For You

2. WYNONNA What The World Needs Now
3. SOCHI Just Because

4. THALIA /FAT JOE | Want You

5. PHARELL t/JAY-Z Frontin’

NORTHEAST

1. THALIA Y/FAT JOE | Want You

2. SOCH Just Because

3. COLOPLAY The Scientist

4. FORTY FOOT ECHO Brand New Day
5. SEAL Watting For You

SOUTHEAST
1. WYNONNA What The World Needs Now
2. PHARELL WAY-Z Frontin’
3. THALIA {/FAT JOE | Want You
4. COLDPLAY The Scienlist
5. SOCHI Just Bacause

—

SR it Lori Parkerson
-~ e ¢ 202-380-4425
)

200n20 (XM20)

Kane

STACIE ORRICD (There's Gotta Be) More To Life
S0 CENT £IM.P.

ATARIS The Boys Of Summer

HILARY DUFF So Yesterday

BPM (XM81)

Biake Lawrence
SONIQUE Can't Make Up My Mind
BENNY BENASSI Satisfaction

Squizz (XM48)
Charlie Logan

ILL NIND How Can | Live
FUEL Falls On Me
FINGERTIGHT Guilt

U-POP (XM29)

Ted Kelly

GOLDFRAPP Strict Machine
MARK OWEN Four Minute Warning
JUST JACK Tripie Tone Eyes
APPLETON Everything Eventually
VITAMIN C Last Nite

ANDERMAY Entre Tu y Yo

Watercolors {XM71)
Trinity

PRAFUL One Day Deep
JAZZMASTERS Puerto Banus

KIRK WHALUM Into My Soul

KIRK WHALUM Hold On I'm Coming
KIRK WHALUM Hoddamite

KIRK WHALUM Oo You Feei Me

X Country (XM12)

Jessie Scott

KATE CAMPBELL Yellow Guitar
CHRIS SMITHER Train Home
JAMES LEBLANC Moder Day

XMLM (XM42)

Ward Cleaver
SUNLACO Suniaco
DISFEAR Misanthropic Generation

The Loft (XM50)

FLEETWOOD MAC Silver Girl

FLEETWOOD MAC Thrown Cown
FLEETWOOD MAC Destiny Rules
FLEETWOOD MAC Goodbye Baby
FLEETWOODD MAC Smile At You

KENNY LOGGINS With This Ring

KENNY LOGGINS The One That Got Away
KENNY LOGGINS | Miss Us

DAMIEN RICE Cannonball

DAMIEN RICE The Blower's Oaughter
DAMIEN RICE Amie

OAMIEN RICE Voicano

JOSEPH ARTHUR Honey & The Moon
RICHARD THOMPSDN Gethsemane
RICHARD THOMPSON First Breath
RICHARO THOMPSON Word Unspoken, Sight Unseen
RICHARD THOMPSON Outside Of The nside
JOSH ROUSE James

TEITUR Rough Around The Edges

TEITUR Sleeping With The Lights On
TEITUR | Was Just Thinking

AMY RIGBY Don't Ever Change

BRUCE COCKBURN Wait No More

BRUCE CDCKBURN Messenger Wind
BRUCE COCKBURN Don't Forget About Oelight
BRUCE COCKBURN Celestial Horses
BRUCE COCKBURN Put it In Your Heart
BRUCE COCKBURN Open

BRUCE COCKBURN Trickie Down

OAN FOGELBERG Reason To Run

OAN FOGELBERG Whispers In The Wind
OAN FOGELBERG Full Circle

DAN FOGELBERG Once In Love

DAN FOGELBERG When You're Not Near Me
EASTMOUNTAINSOUTH Ghost
EASTMOUNTAINSOUTH Hard Times
EASTMOUNTAINSOUTH Winter

THE JAYHAWKS Eyes Of Sarahjane

THE JAYHAWKS All The Right Reasons
THE JAYHAWKS One Man's Problem

THE JAYHAWKS You Lok So Young

THE JAYHAWKS Tampa To Tuisa

ALEX] MURDOCH Song For You

ALEXI MURDOCH Blue Mind

ALEXI MURDDCH It's Only Fear

ALEXI MURDOCH Orange Sky

ROSANNE CASH Rules Of Travel

RDSANNE CASH Last Stop Before Home
ROSANNE CASH I'll Change For You
ROSANNE CASH Beautitul Pain
FOUNTAINS OF WAYNE Fire Island
FOUNTAINS OF WAYNE Hey Julie
FOUNTAINS OF WAYNE Valley Winter Song
FOUNTAINS DF WAYNE Hackensack
WARREN ZEVON Knockin' On Heaven's Door
WARREN ZEVON Keep Me In Your Hsart
WARREN ZEVON Oirty Life & Times

KATHLEEN EDWARDS One More Song The RadioWon'tLies

SIRIUSH/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Planet Dance
Swedish Egil
DARUDE Music

DJ ICEY A Little Louder
NINA SIMONE Sinnerman

The Pulse
Haneen Arafat
WILSHIRE Special

U.s. 1

Bill Hammond

BEYONCE 1/SEAN PAUL Baby Boy
A. KELLY Thoia Thoing

Hot Jamz
NAPPY RODTS Roun’ The Globe
R. KELLY Step In The Name Of Love

New Country
SHERRIE AUSTIN Strests Of Heaven
BLAKE SHELTON Playboys Of The Southwestem World

Octane
MARS VOLTA Intergatactic ESP

The Beat
Geronimo
DARUDE Music

The Trend

Joel Salkowitz

BLUES TRAVELER Let Her And Let Go

0100 White Flag

JASDN MRAZ You And | Both

LIZ PHAIR Why Can't 1?

TRAIN Get To Me

WARREN ZEVON Knockin® On Heaven's Door

Aol Radio @ Network
Ron Nenni 415-934-2790

Top Country

Lawrence Kay

RANOY TRAVIS Pray For The Fish
WARREN BROTHERS Break The Record

Top Pop

Mark Hamilton

3 DDORS DOWN Here With Me
MYA My Love Is Like ... Whoa

Top Alternative

Cameo

KORN Did My Time

LESS THAN JAKE The Science Of Selling Yourself....
YELLOWCARD Way Away

Smooth Jazz
Stan Ounn
RONNIE JORDAN At Last

Top Jams

Davey O

ASHANTI Rain On Me

DA BAND Why

DMX Where The Hood At?

@ﬂ:ﬁ.ﬁrﬂ HETWORKSR

Phil Hall + 972-991-9200

Hot AC

Steve Nichols
DIDO White Flag

Tom Joyner Morning Show
Vern Catron
TYRESE Signs Of Love Making

®

BAGIO
v,

Music Programming/Consuiting
Ken Moultrie * 800-426-9082

Alternative

Steve Young/Kristopher Jones
FUEL Falls On Me

RANCID Fall Back Qown

SWITCHFOOT Meant To Live

BILLY TALENT Try Honesty

| Active Rock

Steve Young/Kristopher Jones
i EVANESCENCE Going Under

MOTOGHATER Down

| Heritage Rock
Steve Young/Kristopher Jones
INDIGENDUS C'mon Suze
TRAPT Still Frame

| Hotac

Steve Young/Josh Hosler
| FLEETWOOO MAC Say You Will

CHR

Steve Young/Josh Hosler
STACIE ORRICO (There's Gotta Be) More To Life

Rhythmic CHR

Steve Young/Josh Hosler
50 CENT 111 Can't
BEYONCE #/SEAN PAUL Baby Boy

Mike Bettelli
CLAY AIXEN This Is The Night

Dave Wingert Show

Mike Bettelli/Teresa Cook
LEANN RIMES We Can

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

JJ McKay
LEANN RIMES We Can
SMASH MOUTH You Are My Number One

Rock Classics

Adam Fendrich
WARREN ZEVON Knockin® On Heaven's Door

US COUNTRY

Penny Mitchell

JENNIFER HANSON Half A Heart Tattoo
CRAIG MORGAN Every Friday Afternoon
RASCAL FLATTS | Melt

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700
GARY ALLAN Tough Littie Boys

SCOTTY EMERICK | Can't Take You Anywhere
MONTGOMERY GENTRY Hell Yeah

ALLISON MOORER Going Down

MARTY STUART If There Ain't There Ought'a Be

| WESTWUOO ONE

Charlie Cook * 661-294-9000

Bright AC
Jim Hays
SHANIA TWAIN Forever And For Always

Hot Country

Jim Hays
DIAMOND RI10 Wrinkles
JO OEE MESSINA | Wish

| Young & Verna

David Felker
LONESTAR Walking In Memphis

WRN

WAIFT RAGD

Alternative

Chris Reeves * 402-952-7600
3 DODRS DOWN Here With Me

FUEL Falls On Me

NICKELBACK Someday

| YELLOWCARD Way Away

Country

John Glenn

CHRIS CAGLE Chicks Dig It

OERIC RUTTAN When You Come Around

AC

Dave Hunter

ATARIS The Boys Of Summer
SALIVA Raise Up

www americanradiohistorv com
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72 million howseholds

Tom Caiderone
VP/Programming
Py
50 CENT PAM.P. %
BEYONCE 1/JAY-Z Crazy In Love %
GOOD CHARLOTTE Girls & Boys 5
BLACK EYED PEAS Where Is The Love? %

NELLY {/P. DIDDY & MURPHY LEE ShakeYa.. 23

LUMIDEE /BUSTA RHYMES Never Leave You 2

MYA My Love Is Like.. Whoa 2
SEAN PAUL Like Give 2
MICHELLE BRANCH Are You Kappy Now? 16
ASHANTI Rock Wit U (Awww Baby) 13
CHINGY Right Thurr 13
JUNIOR SENIOR Move Your Fest 12
PHARRELL UJAY-Z Frontin’ 11
FOUNTAINS OF WAYNE Stacy's Mom 10

CHRISTINA AGUILERA /LIL KIM Can't Hold Us... 1D

BRAND NEW The Quéet Things That No One. .. 9

LINKIN PARK Faint 9

ROOTS /CODY CHESNUTT The Seed (2.0) 8

GINUWINE In Those Jeans 7

BOW WOW Let's Get Down 7
Video playtist for the week of July 21-28.

David Cotn @

General Manager 2

SEAN PAUL Like Glue
CHINGY Right Thure
LINKIN PARK Faint
COLDPLAY The Scientist
JANE'S ADDICTION Just Because
GUSTER Amsterdam (Gonna Write You...)
AF| The Leaving Song Pt. It
50 CENTP.LM.P.
EVANESCENCE Going Under
BEYONCE 1/JAY-Z Crazy In Love
MARY J. BLIGE Love @ 1st Sight
BRAND NEW The Quiet Things That No One...
JUNIDR SENIOR Move Your Fest
FOUNTAINS OF WAYNE Stacy's Mom
PHARRELL JAY-Z Frontin®
KENNA Freetime
LIL JON & THE EASTSIDE BOYS Get Low
ATARIS The Boys Of Summer
NELLY t/P. DIDDY & MURPHY LEE Shake Ya Tailfeather
STAIND So Far Away
Video playfist for the week of July 21-28.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R. c/o Mike Davis:

mdavis@radioandrecords.com

TELEVISION _ ___

w - - £} - Sl A L £ s .- .3
75 mitlion households m Torie ;
COUNTRY MUSIC VISION TOPTENSHOWS July21'27
- Mm‘f’mmw 65.9 million households :
Brian Philips, St. VP/GM Total Audience Adults
Chris Pary, VP/Music & Talent (105.5 million households) 25-54
ADDS ADDS
1 CS! 1 Law & Order
AUDIDSLAVE Show Me How To Live MARTY STUART If There Ain't There Ought'a Be 2 Law & Order 2 ¢Ssi
) W. NELSON & N. JONES Wuriitzer Prize... 3 Law & Order: Criminal Intent 3 Law & Order: Criminal Intent
BEYONCE (/MISSY ELLIOTT... Fighting Temptation GARY ALLAN Tough Litte Boys 4 Without A Trace (tie) Wi A
MONTGOMERY GENTRY Hell Yeah - 5 Law & Order (Wednesday, 9om) 5 Big Brother 4 (Wednesday)
TOP 20 ™ w | 6 EverybodyLoves Raymond 6 CSI: Miaml
o RASCAL FLATTS | Melt 91 3 7 CSi: '.""3’"" (tie) Fear Factor
A JACKSDN 110, BUFFETT s Fve OClock. 52 6 | 8 60 Minutes 8 King Of Queens
BEYONCE IAY:Z Crazy In Love % TIM MCGRAW Real Good Man st a | 8 KingOf Queens (tie) Law & Order (Wednesday, 9pm)
) TIM MCGRAW The Ride 49 41 |10 Law& Order: SpecialVictims Unit | 10 Wili & Grace
EVANESCENCE Bring Me To Lite % BROOKS & DUNN Red Oirt Road 7 % Source: Nielsen Media Research
MATCHBOX TWENTY Unwoll % BRAD PAISLEY Calebrity % 3
! KENNY CHESNEY No Shoes, No Shirt, No... 35 36 COMING NEXT WEEK
ENELnus TOBY KEITH YWILLIE NELSON Boer For My Hoses 32 36
TRAIN Calling All Angels SHANIA TWAIN Forever And For Atways R M =
BRIAN MCCOMAS 99.9% Sure 3 3 Friday, 8/1 Tuesday, 8/5
KELLY CLARKSON Miss Independent 2 EAGLES Hole In The World P ¢ Alison Krauss & Union Sta- * Widespread Panic, Jay Leno.
tion, The Tonight Show With Jay * Revis and Roc-A-Fella's Damon
BLACK EYED PEAS Whera Is The Love? PAT GREEN Wave On Wave % A o -
DERIC RUTTAN When You Come Arund 25 24 Leno (NBC, check local listings for  Dash, Jimmy Kimmel. )
L1Z PHAIR Why Can't 12 JIMMY WAYNE Stay Gone 2 30 time). * The Jayhawks, Conan O'Brien.
¢ 0.AR., Late Show With David  Jack Johnson, Craig Kilbom.
FOUNTAINS OF WAYNE Stacy's Mom 19 JESSICA ANDREWS Good Time o "
PATTY LOVELESS Lovin’ All ight LI fLoettenn)an (CBS, checklocallistings ~ « Paloalto, Carson Daly.
MARY J. BLIGE Love @ 1st Sight 181 EATH HILL You're St Here 8 17 rtime).
INCE GILL Somed: 6 18 * Queen Latitah, Late Night With Wednessay, 19
JENNIFER LOPEZ Baby | Love You 18 v 2y s . .
JOE NICHOLS She Only Smokss When She... 16 15 .Cffnan O?nen (NBC, check local * Smash Mouth, Live With Regis
MICHELLE BRANCH Are You Happy Now? 18 QOLLY PARTON I'm Gone 6 15 listings for time). & Kelly (check local listings for time
MARGON 5 Harcer To Breath 18 . , *Josh Kelly, Lato Late Show With  and channel).
1 To Breathe CMT airplay ;:Mmmwly g_‘:‘;dﬂm 27 Craig Kilborn (CBS, check local list- o Jewel, Jay Leno.
JASON MRAZ The Remedy (1 Won't Worry) 1 ) ings for time). «Clipse f{/Pharrell, David
§ ¢ Ben Harper and Jack Johnson, [ etterrnan.
UNCLE KRACKER /DOBIE GRAY Drift Away 16 Last Call With Carson Daly (NEC, « Smash Mouth, Conan O'Brien.
ASHANTI Rock Wit U {Awww Baby) 15 check local listings for time). o Junior Senior, Carson Daly.
COLDPLAY The Scientit in *, i Saturday, 82 Thursday, 8/7
T “ = AMEHH}M‘ * Sum 41, Saturday Night Live
Sinking In ! (NBC, check local listings for time). Ja- ‘[:nn Petly & The Heartbreakers,
THORNS | Can't Remember 3 AL
antfemen ; Monday, 8/4 * Dashboard Confessional, David
ALL-AMERICAN REJECTS Swing, Swing 8 i * Rascal Flatts, Jay Leno. Lelterman.
Jim Murphy, VP/Programming . .
WHITE STRIPES Seven Nation Ay 8 19 miltion houssholds Hall & Oates perforn and Macy *Macy Gray performs on Jimmy
ADDS Gray begins a vo{eek as co-hoston  immel.
MARIAH CAREY Bringin’ On The Heartbreak 7 Jimmy Kimmel Live (ABC, check lo- o LL Cool J, Conan O'Brien.
e - ALLISON MOORER Going Down cal listings for time). « Ben Harper and Jack Johnson,
MDNTGOMERY GENTRY Hell Yeah * The Datsuns, Conan O'Brien. Carson Daly.
DAMIEN RICE Volcano 7 MARTY STUART If There Ain't There Ought'a Be s Longwave, Carson Daly. — Julie Gidlow
SCOTTY EMERICK | Can't Take You Anywhere
SUGAR RAY Mr. Barlender (It's So Easy} 7 e ———
THALIA /FAT JOE | Want Y 7
o T0P 10 FILMS
MACY GRAY She Ain't Right For You [}
BUDDY JEWELL Help Pour Out The Rain (Lacay’s Song)
MADONNA Holywood 6 BLAKE SHELTON Heavy Liftin BOX OFFICE TOTALS
BROOKS & OUNN Red Oirt Road July 25-27
SANTANA UALEX BAND Why Don't You & I? 4 T Title Distributor . SWeekend  § To Date
ROBERT RANDOLPH... i Need More Love 3 DIERKS BENTLEY What Was | Thinkin' 1 Spy Kids 3D: Game Over (Miramax)* $33.41 $33.41
. SHANIA TWAIN Forever And For Atways 2 Pirates Of The Caribbean ... (Buena Vista) $23.13 $176.83
AOGNEY Bluesde s KENNY CHESNEY No Shirt, No Shoss, No Problem 3 Bad Boys Il (Sony) $22.05 $88.50
SMASH MOUTH You Are My Number One 3 TOBY KEITH f/WILLIE NELSDN Beer For My Horses 4 Lara Croft Tomb Raider ... (Paramount)* $21.78 $21.78
e ) TRACE ADKINS Then They Do 5 Seabiscuit (Universal)* $20.85 $20.85
JOE NICHOLS She Only Smokes When She Orinks 6 The League Of Extraordinary Gentlemen (Fox) $5.07 $52.92
Video airplay for July 21-28. Information current as of July 29. 7 Terminator 3: Rise Of The Machines (WB) $5.06 $137.45
8 Finding Nemo (Buena Vista) $4.39 $313.11
9 Johnny English (Universal) $4.32 $18.43
10 Legally Blonde 2: Red, White ... (MGM/UA) $2.70 $82.17
*First week in release. All figures in millions.
Source: ACNielsen EDI
Cindy VP/Music F
COMING ATTRACTIONS: This  Feeders “Come Back Around,” Matt
week's openers include American  Nathanson's cover of James'“Laid”

VIDEQ PLAYLIST RAP CITY TOP 10
FABOLOUS UTAMIA So Into You 50 CENT PLM.P.
GINUWINE In Those Jeans CHINGY Right Thurr

SEAN PAUL Like Give OAVID BANNER Like A Pimp

DAVID BANNER Like A Pimp LIL JON & THE EASTSIDE BOYZ Get Low
50 CENTPIMP. YOUNG BLOODZ Damn
ASHANTI Rock Wit U (Awww Baby) JOE BUDDEN Fire/She Wanna Know
CHINGY Right Thure YDUNG GUNZ Can't Stop, Won't Stop
BEYONCE JAY-Z Crazy fn Love NELLY (/P.DIDDY & MURPHY LEE Shake Ya Taittsather
LIL JON & THE EASTSIDE BOYZ Get Low FABDLDUS UTAMIA So Into You
LUMIDEE /BUSTA RHYMES... Never Leave You (Uh Ooch) JAY-Z La-La-La (Excuse M2 Again)

Video playlist for the week ending July 26.

Wedding, starring Jason Biggs. The
film's Universal soundtrack sports
The All-American Rejects’“Swing,
Swing,” Good Charlotte's “Anthem,”
New Found Glory’s “Forget Every-
thing,” Foo Fighters' “Times Like
These," Avril Lavigne’s “I Don't
Give;” Sum 41's “The Hell Song”
American Hi-Fi's “The Art of Los-
ing,” The Wallflowers’ version of
Van Morrison’s "Into the Mystic,”
Sugarcult's ‘Bouncing off the Walis”

and songs by Gob, Hot Action
Cop, Joseph Arthur, Blue Octo-
ber, The Working Title and NU.

Also opening this week is Gighi,
starring recording artist Jennifer
Lopez.

Currently playing in exclusive en-
gagements is Camp, whose Decca
soundtrack contains music by The
Replacements, Oasls, The
Wonderstuff and more.

— Julie Gidiow
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Rush Limbaugh:

Fifteen Years And Counting

Celebrating a decade and a half of ‘Excellence in Broadcasting’

n 1988 a group of what we now know were some very
visionary radio executives teamed up with a tenacious
Sacramento talk host. They formed a partnership that
launched a Talk radio revolution that would ultimately
change the fortunes of hundreds of radio stations

across the country.

To say that Rush Limbaugh has
had a major impact on Talk radio in
the past 15 years is the epitome of
undersfatement. From
his show's initial broad-
cast on just 56 stations to
today’s roster of a report-
ed 600 affiliates nation-
wide, Limbaugh is an
unqualified broadcasting
success story.

His one-man media
empire includes the dai- *
ly Premiere Radio Net-
works syndicated show;
a widely read monthly political
newsletter, The Limbaugh Letter; and
wanw.rushlimbaugl.com, his website,
which reportedly averages more
than 20 million page views per
month. This fall Limbaugh will add
anew component to his multimedia
portfolio as the longtime avid foot-
bzll fan joins ESPN’s Sunday-mom-
ing NFL pregame show as a weekly
commentator.

Rush Limbaugh

Loved by an estimated 20-plus
million weekly fans and loathed by
his critics, Limbaugh is both cham-
pion and lightning rod in
the often polarized de-
bate over issues and pol-
itics in America. Despite
becoming one of that
elite group of performers
recognized by a single
name, Rush remains re-
markably unchanged by
his success. His passion
for politics is as fervent
as ever, and his love of
radio is as intense today as it was
back when he was “just a kid from
Missouri who always wanted to be
on the radio.”

R&R: Does 15 years seem likea long
time, or the blink of an eye?

RL: It feels like a little bit of both.
Mostof the time it seems to havejust
zipped by, but there are other times
when I'm aware of every up and

wWwWWwW americanradiohistorv com

down we've had and every comer
I've turned. I'm always looking for-
ward — I'm not a guy who spends
a lot of time looking back — but
when I do think back on those first
two years or so, I'm reminded of
how exciting it was, but I also recall
how precarious some of the deci-
sions we made were.

For example, there were a num-
ber of major-market stations that
wanted the show for weekends in
the first few months, but [ steadfast-
ly refused. I knew that was death
and that we’d be buried or shelved
and never get off weekends, because
we'd never get a chance to demon-
strate or prove anything. If I'd lost
that argument or caved on it, this
whole thing might not have hap-
pened. So I do sometimes relive

—

ion. The best part? it's free!

Sign Up For R&R’s News/Talk/
Sports E-Mail Headlines

Are you getting all the latest format news headlines, de-
livered straight to your in box every Friday moming? Hun-
dreds of Talk radio executives all across the country have
already signed up and are getting their weekly one-sheet
on the hottest headlines from News/Talk/Sports radio de-
livered straight-up, without all the gossip, rumor and opin-

To sign up, simply e-mail your name, title, call letters or company
affiliation and e-mail address to crubio@radioandrecords.com. The
weekly R&R News/Talk/Sports headlines e-mail is your one-stop
source for all that's happening in the world of N/T/S radio.

those things, and I thank my lucky
stars that things worked out the way
they have.

R&R: Do you think the show has
changed much from what you envi-
sioned 15 years ago?

RL: No, not really. The show has
always been, on a day-to-day basis,
what 1 think, what I care about, what
I'm interested in and how I feel. I
have never really sat around and
thought about what I am going to
be like five years from now. [ don’t
strategize formatics or put my fin-
ger to the wind to figure out where
to position myself based on where
public opinion is blowing. I've al-
ways, in essence, said, “Here I am,
take it or leave it.” I've been very
lucky that a vast number of people
have taken it.

“Radio has hecome as forceful a mover and
maker of opinions in this country as TV.
What’s amazing about that is, we don’t have
pictures — we make the pictures.”

R&R:  bet a lot of them have been at-
tracted by what's still the most kick-ass
collection of burper music in Talk radio.

RL: The music I play on the pro-
gram is music [ like. I'm not play-
ing some piece of music ['ve not
heard that fits a particular male or
female demographic. Every piece of
music you hear on the program is
something I'm interested in or that
I genuinely like, and I think that
matters. It helps to confirm, estab-
lishand validate the personality that
Tam and that [ have with listeners.

R&R: What are you most proud of
when it comes to the impact your show
has had in these past 15 years?

RL: The best way to answer that
is to pass along a compliment [ re-
ceived from Jack Buck at KMOX/St.
Louis back in the mid-1990s. I'd
gone there to visit the station, and
Jack took me aside and said,
“Thanks for making radio relevant
again.” [ think that is the thing Iam
most proud of. Radio today is a sig-
nificant medium into which people
who are my “opponents” are now
trying to find an entree themselves.
Radio has become as forceful amov-
er and maker of opinions in this
country as TV. What's amazing

Continued on Page 20

Congratulations KABC and KFMB-AM

@RADID NETWORKS
america listens to abc

www honaity.com www.oberodio.com

Source: Arbitron, Spring 2002-2003, Metro Persons 12+, Exact Times, AQH Share,

TUNED IN TO AMERICA
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Rush Limbaugh....

Continued from Page 19

about that is, we don't have pictures
— we make the pictures.

['am also extremely proud of the
success of the business side of this
program. The show has been a tre-
mendous business success, and
that's a story that isnt talked about
enough.

When we started out, network
radio was a business of impressions.
You wentoutand sold to companies
like General Motors or Ford that
weren't really keeping track of how
much product their advertising
moved. They simply spent money
and then calculated the gross im-
pressions they made. In the begin-
ning we couldn’t get a lot of those
traditional network advertisers be-
cause of the so-called controversial
nature of my program, so, in order
to survive, we had to go out and find
our own advertisers.

We went out looking for people
who were just like us — young, en-
trepreneurial businesspeople who
were just starting out and who
were willing to take risks like we
were. We got Compuserve, a com-
pany that had never spent money
on broadcasting before, and the
Snapple story we created was
amazing. The point is that we
helped expand the advertising pie,
and that’s a large part of why there
are so many more Talk stations to-
day than there were in 1988.

There’s more revenue in Talk ra-
dio today because this program
brought new advertisers to the me-
dium who were not there before.
They were results-oriented advertis-
ers who learned that when you com-
bine an active listenership with a
credible host whom people believe,
product will move off the shelves.

[ recently went to an event that
Clear Channel held that was a radio
version of TV’s upfront selling ses-
sion. [ went out there in front of this
crowd of agency buyers and said,

NEWS/TALKISPORTS.

“A lot of you who have not heard
my radio program no doubt have an
image of me as some sort of conser-
vative firebrand or something like
that, but let me tell you what I real-
ly am: I'm a salesman.”

My No. 1 objective every day is
to make sure that the people whoin-
vest in advertising on my program
get a return on that investment, be-
cause if that doesn’t happen, all the
rest is irrelevant.

R&R: It's been nearly two years
since your well-publicized hearing loss
and your subsequent successful cochlear
implant surgery. How are you pro-
gressing?

“Liberal Talk radio
isn’t going to work.
Who wants to listen
to a bunch of people
run down the country
and run down the
institutions and
traditions that made
this country great?”’

RL: As [ think I told you before,
I've been lucky and have scored
somewhere in the 86% range in the
testing they do ever since right after
I had the operation. The only prob-
lem I still have is the same one I've
always had, and that is hearing mul-
tiple-voice conversations or distin-
guishing the one voice [ want to hear
when I'm somewhere where there’s
a loud din or cacophony of sounds.

But the software and technology
of cochlear implants is always im-
proving, and new software and a
new unit | got recently have im-

proved things even more. It's a
slow process, but it keeps getting
better all the time, and it hasn’t held
me back from doing anything I
want to do.

R&R: Let's turst to some current is-
suies. What are your thoughts on the need
for a liberal talk network to speak for the
left as they say you speak for the right?

RL: It's utterly ridiculous. Just
look, for example, from the end of
major action in the Iraq war to to-
day and tell me who is dominating
the media these days? The elite,
mainstream media is still as liberal
as it ever was. They still own the
major newspapers and the broad-
cast television networks, and they
have NPR and PBS.

But I think there is a liberal crack-
up going on since they lost the
House in 1994. They haven’t been
able to get it back, and their pros-
pects look dimmer and dimmer ev-
ery two years. They’re going to lose
more seats in the Senate, and they
lost the White House.

The natural order of things, in
their minds, is having Democrats
running the show, and when they
lose, they blame everything but
themselves. They blame Talk radio
because it and the Internet are the
only part of the media they don't
control. In their minds it must be
Talk radio that's doing them in, not
their own stupidity or their ideas.
No, it must be ol’ Limbaugh and his
wannabes doing this to us.

Liberal Talk radio isn't going to
work. Who wants to listen to a
bunch of people run down the coun-
try and run down the institutions
and traditions that made this coun-
try great? I don’t think they have the
slightest idea about what they’re
doing, and [ don't think it has the
slightest chance of succeeding.

R&R: What's your response to the
idea some have floated about a return to
some sort of Fairness Doctrine?

RL: That is flat-out BS too. My
show doesn’t need balance — I am
equal time. I'm a meager attempt at

balance against ABC, CBS, NBC,
NPR, PBS and more. What liberals
are really upset about is the choice
that the American listener is making.
They're upset that people are choos-
ing conservative Talk radio. Since
they can't change people’s minds,
they want to try to change the rules
to limit the availability of what peo-
ple obviously want to listen to. It's
typical liberalism: Deny choice be-
cause the choice people are making
isn’t the one you want them to make.

“I don’t think 80% of
the critics of my
program listen to it.”

R&R: What's your response to crit-
ics who say your show is designed only
to promote your own political agenda?

RL: Don't tell me that CNN and
MSNBC and the New York Times and
all these others don’t have an agen-
da. Of course I have an agenda. My
agenda is honesty and being me —
here’s who I am, and here’s what
believe. Some of the things coming
under attack here are a little bit scary.

Sowhat if [ have a political agen-
da? Everybody in the political are-
nadoes, and I view myself as being
in that arena, competing for the
hearts and minds of as many peo-
ple as I can get while, at the same
time, maximizing my audience and
doing as entertaining and provoca-
tive a program as I can do. The idea
that my show should somehow be
limited so that I don’t have this suc-
cess is just sour grapes.

R&R: After 15 years, what is it that
your critics don't get about the success
of your program?

RL: I don't think that 80% of the
critics of my program listen to it. I
think I have, among those who
don't listen, a stereotypical image

that comes from what they think
about conservatives and conserva-
tism. There is no way to build the
kind of business success I have on
all the things they say I am — mean-
spirited, extreme and all the other
“isms” they come up with. Frankly,
[ think they're lazy, because any-
body who actually listens can’t pos-
sibly come away from my show
with the staples of their criticism. It's
no more complicated than that.

R&R: Tell us a little about the new
gig with ESPN this fall.

RL: I'm ostensibly going to be the
voice of the fan. I'm not going to be
an NFL journalist on the beat, I'm
going to react to things as I see them
in the press just as fans do. I'll have
discussions with others on the set
about events, and some of them —
especially some things that happen
off the field — will be cultural
events. There will be a plethora of
opportunities for me to discuss
things without changing who [ am,
which I don’t intend to do anyway.
It's going tobe fun. At the end of the
day in football, nobody’s taxes get
raised, and nobody gets sent off to
war. [t's pure escapism.

R&R: Finally, what can we expect
fromt Rush Limbaugh in the next 15
years?

RL: More of the same. I'm going
to be around at the top as long as
want to be, because it's my passion,
enthusiasm and desire to do this that
determine how well [ doit. My hear-
ing loss was a blessing, in a way. It
reminded me how much I really
love doing this when I was threat-
ened with having it taken away.
Since that experience, I fell in love
with this job all over again, and I got
back the same kind of enthusiasm I
had whenIwas 16 and you couldn’t
keep me out of a radio station.

As long as I care about what hap-
pensin this country and as long as I
feel like telling people what I think
about it, this show will be where it
is today or even bigger and more
dominant. That's my intention.
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CLASSIC ROCK_

A Coyote Howls In
Albuquerque

Ownership changes put KIOT back on top

In August 2002, Simmons Media agreed to sell its
cluster in Albuquerque to Hispanic Broadcasting Corp.
in a $22.5 million deal. The transaction gave HBC five
FMs, none of which offered a Spanish-language for-
mat. Staffers at the five stations were nervous, unsure
of their fate once HBC closed on the stations. Among
those people was Classic Rock KIOT (Coyote 102.5) PD

Jim Walton.

When news of the sale of Sim-
mons’ stations in New Mexico's larg-
est city first started floating through
the building, the reverberations were
huge. “There was a lot of
concern, especially for
some of us white boys in
the building,” Walton

0

KKSS remained “Kiss,” and KAJZ
was still “105.1 The Horizon,” but
KIOT had changed. The station for-
merly known as “Arrow 102.5" was
. gone, but the music was

essentially the same. KIOT
was now “Coyote 102.5.”
“The station was actual-

says. ly called Coyote years

“We didn’t know if ago,” Walton says. “The
they we going to take the station had an AOR format
three class C stations they then, and they justkept the

bought — [CHR/Rhyth-
mic] KKSS, [Smooth Jazz]
KAJZ and KIOT — and
use them for some of the
Spanish-language formats they’ve
been hugely successful with in other
markets.”

Then HBC Sr. VP/COO Gary
Stone came to town and eased every-
body’s minds. First, he said that the
company'’s top executives were com-
mitted to keeping KIOT’s Classic
Rock format. Walton says, “KKSS is
successful, and we knew that it
would probably be the same after the
sale, because HBC had other Hip-
Hop and Rhythmic stations else-
where. They were interested in KAJZ
as well.

“The thing that was really cool
about going through this merger, as
compared to others I've been
through, is that HBC has been com-
pletely apfront with us all along. Ev-
erything that they said they were in-
terested in doing, they did. It wasn't
just a bunch of lip service to keep us
on until they were ready to flip it to
whatever they wanted it to be.”

Arrow Jettisoned

HBC officially took control of the
five stations on Nov. 1, 2002. On that
day two new Spanish-language for-
mats debuted on Albuquerque’s ra-
dio dial: Country Oldies KKRG be-
came Regional Mexican as KJFA (“La
Jefa,” or “The Boss Lady"), and Soft
AC KOSZ flipped to Spanish Con-
temporary as KVVF (“Viva”).

Jim Walton

calls when the station be-
came ‘Arrow’ because they
were heritage calls in this
market. The Arrow was on
for six or seven years here before we
flipped it to Coyote.”

Prior to HBC's purchase of the
station, Walton’s involvement with
Arrow was “mainly in a tertiary ca-
pacity,” he says. “I did a couple of
remotes for the station. I taped out
afternoon drive and was program-
ming another station, where I did
morning drive. When HBC was get-
ting ready to take over, they said,
‘Well, Jim's a Classic Rock guy, so
let's move him over.’

“I was never really intimately in-
volved in the decisionmaking pro-
cess at KIOT prior to becoming PD,
but I'd been there before. I did morn-
ings there, and then I moved over to
another station and went into records
for a little while.”

Also finding a new home at KIOT
was the station’s current MD, Rick
Andrews.

Walton grew up in Salt Lake City
and got his start in St. Anthony, ID at
a 1 kw daytimer. He first arrived at
KIOT in 1997, having worked at what
was then KKRW (Arrow 97.9) in Dal-
las. He's also worked for Citadel and
Clear Channel.

“When I came here in '97 I had
never been here before,” Walton says
of working in New Mexico. "I had
programmed and put on the air
WARO/ Ft. Myers, and Mike ‘Mud’
Allen was my night guy. Then I got
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the job in Dallas, and he’s been the
day-to-day programmer of WARO
since. We flipped it from Lite AC and
just kicked butt with it.”

Back From The Brink

The resurrection of KIOT is stun-
ning when one looks at the overall 12+
results for Albuquerque. Although the
station slipped in the spring Arbi-
trends, the KIOT of today is far ahead
of the KIOT of spring 2002, when the
station bottomed out with a 1.9 share.
In winter 2003 the station shot up toa
47 share, making it the highest-rated
station in HBC's newly acquired Al-
buquerque cluster.

What brought listeners back to
KIOT? “The imaging that Arrow had
was tired, and, musically, the station
was tired,” Walton says. “The imag-
es had started to become confusing,
and the presentation overall was col-
liding with itself formatically.

“When HBC was looking at taking
us over, they started to research it.
They saw that there was something
along the Classic Rock-Classic Hits
genre that was still a viable format in
Albuquerque and capable of driving
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would work in Albuquerque. “They
researched it and actually found that
we're close to what they do in Chi-
cago and close to what they do at
KKDV/San Francisco,” Walton says.

“But we're probably a little more
tempo-driven and a little more clas-
sic rock-driven than those stations,
because there’s room for it here.
That's what the research was telling
us — that this was going to work.”

Of all the markets Walton has been
in, he says Albuquerque is the most
competitive. “We needed todo some-
thing that would stand out,” he says.
“Rather than yellin’, we found that
there was a whisper in it, so our pre-
sentation is almost AC-like. It's very
laid-back, and it's working for in-
office listening. It’s that old pig-in-
the-python theory.”

Coyote Competition

Who is KIOT’s biggest competi-
tor? “You know what, it’s really ev-
erybody, with this format,” Walton
says. “There’s obviously The Buz-
zard [KBZU], because they're Classic
Rock. We play a lot of the same songs,
but their approach to it is very dif-
ferent. They're very in-your-face.
And [Rock] KZRR is going to play
some deeper album cuts.

“It’s really interesting when you
start to take a look at who your di-
rect competitor is. We really don’t
have one. Our female numbers are
strong, which would lead us to be-
lieve that, in that demo, we'd be com-
peting against [AC] KMGA and [Tri-
ple A] KBAC.

“But the male numbers are also
strong, and then there’s KZRR and
The Buzzard. So, it’s got to be all of
them. Idon’t know that we necessar-
ily compete with Country, but in a
market where there are 13 shares of
Country, everybody competes with
Country stations.”

Meanwhile, in June 2002 Clear
Channel switched the frequencies of

er-rotation cut for a Classic Rocker.
A typical Coyote four-song set
would feature The Eagles’ “Life in
the Fast Lane,” Harry Chapin’s
“Taxi,” Boz Scaggs’ “Lido Shuffle”
and Traffic’s “Glad.” KIOT doesn‘t
go deep on a lot of artists, but, Wal-
ton says, “There are a few artists we
can afford to go deep on. We can play
anything from The Eagles or Santana,
and our listeners love it. It doesn’t
matter what we test from The Eagles
or Santana, it goes through the roof.”
But Coyote is not playing The Ea-
gles’ current single, “Hole in the
World.” Walton explains, “We chose
not to go on this particular current,
but it doesn’t necessarily mean that
we wouldn't play a current.”
Would KIOT play “Cousin Du-

“Coyote seemed like
a really natural fit,
and the research
supported that.”

pree” by Steely Dan? “Probably not,”
Walton says. “We would be extreme-
ly selective when it came to any new
stuff, and it would be very well cal-
culated as well, as far as where and
when we would play it and how we
would position it.”

Don't go looking for a “Yesterday
and Today” weekend on KIOT, how-
ever. “We are very no-hype, no-BS,”
Walton says.

Spanish Heritage,
English Dominant

“"When Chuck and Don looked at
this market, it showed that it's over
40% Hispanic, but you've got to re-
member that it’s only 8% Spanish-
dominant,” Walton says. “You're

some large Hispanic num-
bers as well.”

Walton credits the vi-
sion of consultant Chuck
Morgan at Momentum
and the support of Stone
and HBC VP/Program-
ming Don Davis for the
station’s newfound suc-

GOYO
102

RLIOD

dealing with a market that
is really 92% English-dom-
inant, and you lose sight of
that when you start saying
that it's 40% Hispanic.

! I "My wife has given me
probably the best education
that I've had on that, be-
cause she’s Hispanic. She's

cess. “Stone said, ‘You

know what, we can make this thing
work, and we can draw the numbers
that we need. But we need to give it
a face lift,”” Walton says.

A New Image

But there wasn't necessarily a plan
to bring back the Coyote image of
old. “That’s what is really cool about
Don and Chuck and the way that
they operate,” Walton says. “They
left it open and said, Let’s see what
the research ferrets out and put some
gut to it and see what the guys who
have been there locally think about
it Coyote just seemed like 2 natural
fit, and the research supported that.”

Both Davis and Morgan are in
Chicago and had grown fond of the
Classic Hits presentation offered by
Bonneville’s WDRV (The Drive). The
two wondered if something similar

Classic Rock KLSK and KBAC. KLSK
now targets nearby Santa Fe, NM but
did not show up in the fall 2002 Ar-
bitrons for that market. KIOT received
a 3.1 share 12+ in Santa Fe's fall book.

Finding A Balance

What does Walton consider KIOT’s
music balance to be? “We'll spike into
the "90s occasionally,” he says. “We'll
giveita little bitof flavor from the ‘80s.
But we live in the ‘70s and late ‘60s.”

For the week ending July 18,
KIOT's most-played records were
Argent's 1972 AOR hit “Hold Your
Head Up,” Bachman-Turner Over-
drive’s 1974 smash “You Ain’t Seen
Nothing Yet” and Steely Dan's 1972
hit “Do It Again,” each with eight
spins. Interestingly, Marvin Gaye’s
“Mercy Mercy Me (The Ecology)”
got seven spins — an atypical pow-

a fifth-generation New

Mexico Hispanic. She doesn't even re-
fer to herself as Hispanic; she refers to
herself as Spanish.

“It's a whole different deal, and we
were wondering when Hispanic
Broadcasting bought us if they really
understood the market. You know
what? They understood it a heck of a
lot better than we thought they did.”

Walton says another thing that
makes KIOT a great station is the
competition. “Citadel does a great
job, and Clear Channel does a great
job,” he says. “It pushes you as an air
talent to be that much better. There
are 72 signals in this market, and a
lot of them do an excellent job on the
air. You've got to be a good program
director to be here. You can't relax.”

Jim Walton can be reached at 505-
260-4409.
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Catch Guster Friday Night at the
R&R Triple A Summit in Boulder!

Soundscan:
Over 70,000 scanned ALREADY!

SOLD OUT Tour

guster :

Radio stories so far...
KYSR/LA - Top 5 Phones!!!

WTMX/Chicago - #*1 PHONES! TOP 10 INTERNET CALLOUT!!

WBMX/Boston - Top 10 Callout Potential!

R&R Hot AC: @) - € 531x (4155)

Adult Top 40 Monitor: 35* - 28* 528x (+135)

NEW THIS WEEK AT HOT AC:

WPLJ/New York WSSR/Tampa
KFME/Kansas City WHYN/Springfield
STATIONS ALREADY ON:

KYSR/LA WBMX/Boston
WLNK/Charlotte WTMX/Chicago
WZPL/Indianapolis wQAL/Cleveland
WVRV/St. Louis KLLC/San Fran
WKRQ/Cincinnati KMHX/Santa Rosa
KRSK/Portland WWMX/Baltimore
KZPT/Tucson WMAD/Madison
WIXM/Atlantic City WSNE/Providence
KSI1/El Paso KZZ0/Sacramento
WRVE/Albany KURB/Little Rock
KVUU/C springs KPEK/Albuquerque

KAMX/Austin
KCDU/Monterey

WMYX/Milwaukee
KSZR/Tucson
WBNS/Columbus
WALC/Charleston
KEZR/San Jose
KALC/Denver
KQMB/Salt Lake
WTIC/Hartford
WINK/Ft. Meyers
KFBZ/Wichita
And many many more

#1 AT TRIPLE A RADIO!!!

ANWW ame

aNradioniIsto om

KEEP IT TOGETHER
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_STREETTALK

CC/South Florida Says,'Stop Dwellihg On Cox’

] wo weeks ago, in response to what they believed were

improper sales tactics being practiced by crosstown Cox sta- |

tions, the honchos at Clear Channel/South Florida sent out a
scathing “open letter” to area advertisers alerting them to the
situation. This week CC has apparently called off the dogs

by sending out this special “updated” correspondence: “Af- |

ter further review and discussion with senior management at
Cox Radio, we have concluded that the issues addressed in
aur ‘open letter’ appear to be isolated incidents and not part
of an approved Cox sales policy. Our goal at Clear Channel
is to provide our South Florida clients with valuable advertis-
ing solutions while competing for that business in a fair and
balanced environment.” Translation: “Never mind!”

You might remember that a few weeks ago, every cable news
channel was breathlessly airing grainy footage out of Las Ve-
gas purporting to show a company soliciting rich guys who
wanted to pay big bucks to shoot naked women with
o paintballs. That story was later exposed as
a hoax. “But that didn't stop us,” says B
Harris, PD of Entercom’s KALC (Alice
106)/Denver. New afternoon driver
Nastyman, who has often been accused
of having lost his marbles, now literally
might. “Nasty has offered his services to
the women of Denver,” says Harris. On
Unafraid t0 make an Aug. 4, clad only in a thong, matching cup
ass of himself and combat boots, Nasty will take direct
hits on his naked flesh. “He says he'll pay
the women shooting at him $500 per hit — and $1,000 for a
direct hit in the cup! The man is nuts — no pun intended,”
says Harris.

Late-Breaking News

Former Arista Exec. VP Lionel Ridenour will join Virgin in
the same capacity, in the urban music department, effective
Aug. 4.

Tony Florentiro, OM/PD of Clear Channel AC WMTX (Mix
100.7)/Tampa, is seeking a transfer within the company. RVP/
Programming Brad Hardin absorbs Florentino's Mix pro-
gramming duties until a replacement is named.

We're pretty sure that some kind of radio history was just
made in Tampa. Every weekday, MJ Kelli is the genial host

of the MJ Morning Show on Clear Channel CHR/Pop WFLZ/
Tampa. Every afternoon, using his real name, Todd Schnitt,
he's the host of The
Schnitt Show on sister
Talker WFLA-AM/
Tampa. “According to
the spring book, our
show is now No. | 25-
54 on both WFLZ and
WFLA,” says Kelli/
Schritt, who started his
Talk radio career on
Oct. |, 2001 by beaming his show to WIOD/Miami. In Janu-
ary 2002, The Schnitt Show was picked up by WFLA, and
WOAI/San Antonio joined the club this past February.

Mj Kelli Todd Schnitt
Same Schnitt, different day

Anatomically Incorrect?

] WIOQ (Q102)/Philadelphia’s adventure-

Q seeking stunt boy, Diego Ramos, is at it
} | again. “He auditioned for the touring com-
pany of Puppetry of the Penis!” says Joey B.,
| Exec. Producer of Chio in the Morning.
You've probably heard of this unique show
where two guys, wearing only tennis
shoes, create what is described as “geni-
tal origami.” Auditioning for a show that’s
famous for creating such intricate designs
as "The Loch Ness Monster,” “The Wrist Watch” and “The
Boomerang,” Diego apparently came up a little, er, short. Joey
says, “One of the judges said, and | quote, ‘All Diego can make
is an acorn!™

From the acorn, the
mighty oak grows

Formats You'll Flip Over

After 26 years on the AM dial as “6| Country,” Entercom will
soon move WDAF/Kansas City to the 106.5 FM frequency
being vacated by Smooth Jazz KCIY, and 610 AM will flip to
Sports.

In Other News

On Aug. 18, Jones Radio Networks will debut a Triple A-tar-
geted series called The Lost Highway Radio Show, produced in
conjunction with — you guessed it — Lost Highway Records.
The first episode stars Grammy winner Lucinda Williams

N

AR meLille

VEAR AGD

= Hilary Shaev named Exec. VP/Promo-
tion for Virgin Records America.

* Mike Elder tapped at PD of WRKO/
Boston.

*» WMGK/Philadelphia appoints Rick
Strauss PD.

¢+ Carl Anderson named PD at WJZW/
Washington.

5
 Capstar buys Triathlon Broadcasting for $190 million.
* Bill Fink officially named PD at KZLA/Los Angeles.

» Strauss Zelnick elevated to President/CEO of BMG
Entertainment.

* Shamrock Broadcasting promotes J.D. Freeman to VP/
GM at KLAC & KZLAAos Angeles and Eddie Esser-
man to VP/GM at KABL, KNEW & KSAN/San Francisco.

» Dave Shakes named PD of KMEL/San Francisco; Todd
Cavanah promoted to PD of WBBM-FM/Chicago.

]
* Rick Dobbis elevated to Exec. VP/GM at RCA Records.
* Mason Dixon signs a five-year deal at WRBQ-AM &

FM/Tampa.

» Anna Mae Sokusky appointed VP/ |

CBS-Owned AM Stations; George Sos-

son appointed VP/CBS-Owned FM
Stations. |

)

FEARS AGD

FEA DR A
FEARS Al

* Al Brady Law becomes VP/GM of
KLAC/Los Angeles.

* Charlie Minor promoted to Sr. VP/Pro-
motion for A&M Records.

* Bob Dunphy named PD at WZZP/
Cleveland.

Charie Minor

with CKLW (The Big 8)/Windsor-Detroit: Dick Purtan

-

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ?
GOOD QUESTION .. BETTER ANSWER

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

Bullseye Marketing Research, inc.

Contact Chuck Dees or John Hart 1-888-411-4395

email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com
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in a performance recorded at the Bowery Ballroom in Man-
hattan, NY. The show will be hosted by U2’s Bono.

Katie McNeil is the newly named head of media for Allen
Kovac's music management company, |0th Street Entertain-
ment. Most recently, McNeil was Exec. Producer/TV & Home
Video for House of Blues Entertainment. |0th Street's cur-
rent artist roster includes Blondie, Hanson, Motley Crue, Yes
and Meat Loaf.

Big 3 Sr. VP/Promotion Mark Snider shares what he describes
as a “very Spinal Tap moment” that happened to Cheap Trick
recently in New York. Hundreds of fans braved severe thun-
derstorms to see the band play a live set at the Virgin
Megastore in Times Square. The action was scheduled to start
at 6pm, but the band was a no-show. “Then it was 6:10, 6:15
... there was no sign of the band any-
where, and the crowd was getting
restless,” says Snider. Finally, close to
6:30, a Virgin employee approached
Snider and announced, “The band is
stuck in an elevator.” It took several
more minutes to get the tempera-
mental elevator to disgorge the band.
When the guys finally hit the stage,
guitarist Rick Nielsen told the crowd,
“All we had was a bottle of water and a pack of gum between
us — we were ready to start rationing.”

Bun E. Carlos failed
to explode

The Programming Dept.

After 10 months as PD of CHR/Pop WIFC/Wausau, WI, Chris
Pickett is headed east for an as-yet-undisclosed gig in a top
25 market. Morning personality Dave Calloway assumes in-
terim PD duties until a permanent replacement arrives.

KHMX/Houston Asst. PD/afternoon jock Rick O’Bryan adds
color-coordinated MD stripes. Former MD Donna McCoy will
now focus her musical attention on sister AC KODA/Houston.

Dave Rossi is coming home to Apex Alternative WAVF/
Charleston, SC as the new PD. Seven years ago, Rossi left
WAVF to program WRAX/Birmingham. He's leaving the PD
spot at Classic Rocker WIOT/Toledo and replaces Greg
Patrick, who recently exited.

Keith Bennett has been named PD/afternoon driver of
the new WLRT-AM/Norfolk, VA. He describes WLRT's for-
mat as “the Outlaw — Southern Rock, Country-Alt, Coun-
try and Americana, plus NASCAR.” Sounds like fun for the
whole family.

STREETTALK

Veteran Washington, DC air personality Johnny Dark, who
celebrated 50 years in radio in May, was recently honored at
a gala black-tie party. Dark still does the Top /0 at {0 on Clear
Channel Oldies WBIG (Big
100)/Washington. Here's
Dark (center), bookended
between PD Steve Allan
and night jock Goldy, display-
ing the official proclamation
that made July 25 “Johnny
Dark Appreciation Day” in
Montgomery County, MD.

A half-century of service

Quick Hits

Just days after the Cumulus purchase of WSM-FM &
WWTN/Nashville from Gaylord became final, some 15 staff-
ers have exited the Country-Sports/Talk combo, including
WWTN PD Doug Kellett and WSM-FM Production Direc-
tor Bruce Sherman, Promotion Director Corey Duke and
Promotions Coordinator Liz Ferrell.

CHR/Pop KCHZ (Z95.7)/Kansas City afternoon driver Keola
Boy is headed west to host nights at Infinity CHR/Pop KBKS/
Seattle. Mr. Boy replaces Candy & Jerry, who are leaving to seek
their fortune as a morning team. PD Mike Preston ups over-
night jock Jeff Connell to late-nights, afternoon traffic anchor
Kristin “Kaci”” Aitchison segues to overnights, and former
intern Kirmi Churchman grabs the afternoon traffic slot.

Across the street from KBKS, market vet Pat Cashman
is new to mornings on Clear Channel Classic Hits KJR/Seattle,
replacing Ric Hansen.

Enjoy these changes at Clear Channel CHR/Pop WDCG
(G105)/Raleigh: Longtime Asst. PD/MD Andie Summers
moves to the sales side of the building, PD/afternoon jock
Chris Edge segues to middays and absorbs Summers’ MD
duties, and Imaging Director Chase adds Asst. PD stripes and
takes over afternoons.

PD Valorie Knight shuffles the deck at WGIR-FM (Rock
101)/Manchester, NH: Asst. PD/afternoon jock Crozby
moves to middays, night guy Brian Simpson shifts to after-
noons, and MD/midday personality Jason Russell will now
be heard at night. “Everyone’s keeping their same titles and
everything,” Knight explains.

Thank God he’s an Amish boy.... WAEB (B104)/Allentown,
PA welcomes Scott Lowe back as night jock/imaging guy.
Lowe is no stranger to the station, having worked there off

Nothing cements your ratings success like having your naked
stunt boy displaying his chronic shrinkage in some fucky
listener’s pool. But that's exactly what happened at WBLY/
Nassau-Suffolk, as Slam The Stunt Man and his close, per-
sonal friend “Monty” were hanging out in the suburbs. “I have
no clue what the bit was about, nor do | want to know,” says
PD Jeremy “|J” Rice. “All | know is, he was naked on the div-
ing board, and the girl was covering her eyes in horror.” We
couldn’t have written a more accurate caption ourselves,

and on for the past |0 years. He replaces a guy known sim-
ply as Jason, who relocated to Pittsburgh to do imaging for
Clear Channel Oldies WWSW,

Asst. MD/night guy Kidd Carter exits Cumulus Hot AC
WQSM (Q-98)/Fayetteville, NC. PD Chris Chaos needs an
immediate replacement.

Brian Phillips is upped from part-time to afternoons at
Alternative WHTG/Monmouth-Ocean, replacing Brian
Zanyer.

Denver-based syndicator Zeo Radio Networks takes a step
to enhance its East Coast presence by opening a sales office
in Brooklyn, NY. Former WKTU/New York personality and
programming assistant Chris Ortiz will staff the new loca-
tion as the newly named Affiliate Relations Associate, East
Coast.

American General Active Rocker KRFR/Bakersfield hires
Mike Ricordati as morning co-host.

Talk Topics

KABC/Los Angeles has offered embattled California Gov.
Gray Davis two hours of free airtime in either August or Sep-
tember to “talk directly with the voters of California in an
unscripted and unrehearsed forum.” Davis is at the center of
an unprecedented recall election, set for Oct. 7. KABC re-
quests that Davis respond to the offer by Aug. 8.
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When you’re ready to take it to the streets, the
Thunder Truck™ is a great, customized remote
vehicle. Built-in remote studio, custom graphics, LED
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If The Brand Fits, Wear It

Radio and records team with a clothing store to
promote Alice Peacock

L W ontraditional revenue is the phrase that increas-
ingly pays for both radio and records in today’s envi-
ronment. And when it comes to breaking a new artist
nowadays, nontraditional promotion and marketing

are more popular than ever.

It's an interesting paradigm shift
when you think about it. “If vou do
a commercial, you're off the artistic
roll call,” late comedian Bill Hicks
once said, before adding, “except if
vou're Willie Nelson.” (Tusns out
‘Willie had some IRS problems.)

What was once considered
selling out is now a popular
way to push new music and
artists. Gap ads, soda com-
mercials, footwear and more
have cross-branded with mu-
sicians to the point that it only
makes sense for many labels
and artists to pursue this |
once-damned avenue. |

For Aware/Columbia
singer-songwriter Alice Pea-
cock, Triple A outlet WBOS/
Boston and Beantown-based
clothing retailer J. Jill, an op-
portunity recently present-
ed itself to cross-promote all
three entities — a slightly
more adult alternative to
hip-hop-heavy soda ads
and such.

Local Exposure

Teaming up with Cot-
ton Incorporated — you
know, the fabric of our lives — J. Jill
presented the multifaceted Nature
of Cotton campaign, which featured
a five-city tour and in-store appear-
ances by Peacock. Co-sponsored
and promoted by local radio sta-
tions, Peacock’s short in-store sets
and private showcases were seen in
Boston, San Francisco, Chicago,
Denver and Minneapolis — markets
where J. Jill has its greatest concen-
tration of retail outlets.

Shoppers purchasing two or more
cotton items, either online, via ]. Jill's
catalog or at retail, also received The
Nature of Rhythm, a compilation CD
featuring female singer-songwriters
such as Peacock, Tori Amos, Macy
Gray and Shawn Colvin. A sweep-
stakes was also part of the package,
including a chance to win a weeklong
San Francisco vacation, a J Jill shop-
ping spree and tickets and backstage
passes ior a Peacock show.

And perhaps best of all, from an
exposure standpoint, Peacock is on
the cover and first three pages of J.
Jill's widely circulated catalog and
featured on its website and in its re-

tail locations.

Working with an independent
marketing firm, J. Jill was looking to
create a campaign tying its clothing
brand in with music. “We've had an
ongoing relationship with Cotton,
and a lot of our inventory is cotton-
based,” J. Jill Marketing Director
Alex Vitari explains. “We talked
about having a promotional relation-
ship, which we had never done be-
fore, and we wanted to do something
that was a little different for our seg-
ment, which is women 35-54.

“There’s no better tie-in to fashion
than music, no matter what market
segment you're in. We've seen a lot
of teen promotions, but we've never
really seen one within our retail seg-
ment, so we thought we'd do some-
thing fun like that.”

The Right Fit

From there, |. Jill and its parties
approached WBOS about finding an

Jyull

artist who fit the bill. “Being that .
Jill is a local company, they came to
us first, because we're the type of sta-
tion that fits very nicely with the J.
Jilibrand,” WBOS Promotions Direc-
tor Adam Klein says.

“We all sat down, and the first
thing was to come up with an artist
who fit,” WBOS Asst. PD/MD
Michele Williams says. “ At that time
Alice Peacock was just coming out,
and | knew that Columbia was very
excited about her. I'd seen her live a
couple of times and felt that she’d be

a good fit, so we decided

to go with her.”

Vitari says, “We put the
search out for an artist
who was going to be
breaking around this time
frame, someone who had
all the J. Jill qualities —
soulful, down to earth, ar-
tistic. Alice fit the bill, and
the record label was touting
her as the next big thing. We
checked our sources, and
everyone kind of came to the
same conclusion that Alice
woulld be the perfect spokes-
person for us for this promo-
tion.”

Brainstorming by the sta-
tion, J. Jill, the label and man-
agement ironed out the details.
“Alice had done our Earthfest,
and we've done a lot for her, so
our audience was aware of
her,” Williams says.

“On the . Jill/Cotton side, they
really worked a lot with Alice’s man-
agement and Alice personally to get
her incorporated into J. Jill. She has a
whole catalog with her pictured in
the clothes. All of this was laid out
as a big marketing plan that was
really greatin the development of the
artist.”

“We have catalog, Internet and
store business, and we wanted to fig-
ure out a promotion that would go
across all of the channels,” Vitari
says. “We had the support of the
record label, which has been very ac-
commodating, as well as Alice and
her management. It all came togeth-
er pretty well.”

Sewing The Seeds

Vitari notes that it's the first time
that J. Jill has done such a promotion.
“We started the catalog company 15
vears ago, and we entered the retail

space about three years ago,” he says.
“We're just reaching 100 stores. We're
at that point — that comfort level —
where we're reaching a mature size
and can put together a comprehen-
sive promotion and really put
enough ad dollars behind it.”

Williams notes that Peacock was
receptive to the idea. “That was an-
other reason why I thought Alice
would be a great fit for it,” she says.
“You really do need artists who are
willing to work a little harder and do
other things to get their name out
there, as opposed to artists who
would not be willing to try the
clothes and do all the photo shoots.

“Alice has done some parties
with the corporate staff. She was
willing to put herself out there and
go all the way with it. She worked
hard and maximized the opportu-
nity from her end, and I think she
got a lot out of it.”

The promotion also worked out
well for WBOS. “It’s a great way to
provide further support for an artist
we believe in — that's part A,” Klein
says. “Part B is the sales relationship
between J. Jill and the station. In this
case, it's perfect. It was a music-ori-
ented promotion with an artist we
support and with whom we were
able to do a private showcase. It had
all the elements of a promotion that
would be driven by programming, as
opposed to sales.

“There was an advertising buy to
support the promotion with a com-
mercial that ran nonstop for two
weeks that heavily featured Alice’s
music. It really was a win-win pro-
motion. It was better than sending
the van to a retail outlet.”

“What made this promotion a suc-
cess is that we were very willing as a
station to expose it,” Williams says.
" Also, Alice was very willing to work
hard and go above and beyond. }. Jill
and Cotton didn't go halfway either;
they went above and beyond too. Ev-
eryone gave it 100%.”

Commercial Appeal

As for the new role of endorse-
ments in artists’ careers, Klein agrees
that there has been a shift from the
old attitude that doing a commercial
or endorsement equals selling out.
“You see it on a level of Sting, where
it helps him on his new single, but |
think, in a case like this, it's even
more valuable for a developing art-
ist,” he says.

“That commercial must have run
100 times on the radio station. Being
on the cover and first three pages of

“There’s no better
tie-in to fashion than
music, no matter
what market
segment you’re in.”

Alex Vitari

www americanradiohistorv com

the J. fill catalog is fabulous. It was
really a neat promotion for Alice and
for us, and it's interesting to see that
shift to where artists are using these
endorsements to help market them-
selves.”

Williams says that it especially
makes sense in today’s cluttered
world. “Advertising and marketing
yourself can make the difference be-
tween breaking through and not
breaking through,” she explains.
“Turning down an avenue just be-
cause it means aligning yourself with
a product is not necessarily the
smartest thing, especially if it’s a
product that fits your brand.

“Turning down an
avenue just hecause
it means aligning
yourself with a
product is not
necessarily the
smartest thing,
especially if it's a
product that fits your
brand.”

Michele Williams

“For Alice, she’s a very easygoing
female singer-songwriter. J. Jill Cot-
ton clothes are very upscale and easy-
going. It wouldn't have made sense
if it were Saks Fifth Avenue, but be-
cause the brand of the product fit her,
it made a lot of sense. I think there is
a shift because, as record companies’
marketing dollars aren’t what they
used to be, these other avenues give
support.”

“In an effort to reach new markets
and to get your name out there, a pro-
motion like this really helps,” Vitari
says. ”Alice is on the cover of 8 1/2
million catalogs. Her face is in 100 of
our stores. She’s part of a print cam-
paign. There’s a lot of firepower be-
hind this for someone who, as an
emerging artist, would normally not
get it. It's a nontraditional way of
promoting an artist.

“With the reduced budgets record
labels have these days, this is a com-
pelling way to tell the story. It works
for all of us. We were looking to hang
our hat on someone who could hu-
manize our brand, who could really
represent . fill, and Alice was look-
ing for some extra firepower to get
her name out there.

"With some of the radio buys we
did, you also get the value add. It en-
courages the radio station to spin her
record a little more. It's a win-win. In
a time where the record industry
seems to looking for alternative
methods of promotion, this is a fun,
new way todo it.”
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Dehuts Lively Up Top 10

Look at that Bad Boys Il go. P. Diddy’s gotta be
feeling good about his new home, as Bad Boy/
Universal’s initial

foray into the mar- &
ketplace — the k&
soundtrack to the
hit movie Bad Boys
11 —keeps its hold
on No. 1 for the
second week in a
row, even as the
flick drops to third
place in box-office

ond week in the-
aters. The star-stud-
ded soundtrack
edges out UTV's
debuting Now 13 as
the novelty of the
once-torrid series
seems to have
worn off a bit.

Now 13 leads a
quintet of debut
albums that land
in the top 10 — the
other four being Interscope siren Mya (No. 4),
Capitol PoMo avatars Jane’s Addiction (No. 5),
Volcano/Jive’s 311 (No. 7) and Arista Nash-
ville’s Brad Paisley (No. 8).

Jane's Addiction

¢é (No. 3) and Murder Inc./IDJMG’s Ashanti
(No. 6), who continue to battle for hot-weather
diva honors, along with DTP/Capitol hip-hop
contender Chingy (No. 9), whose debut album,
Jackpot, seems to be well named. Wind-up rock-
ers Evanescence round out the top 10.

Three more rock bands debut in the second
10: Island/IDJMG's buzzing Thrice (No. 16}, the
first release for Kiss on Sanctuary — a live
symphonic number (No. 18) — and RCA wild
men Eve 6 (No. 19).

Another Arista Nashville act, Brooks &
Dunn, post solid numbers in week two, finish-
ing No. 12.

All the new blood combines to push two al-
bums that seemed like they had taken up per-
manent residence in the top 10 — Shady/Af-

W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 SOUNDTRACK Bad Boys |l Bad Boy/Universal 198,811 A0%
- 2 VARIOUS Now That's What | Call Music! 13 urv ‘ 162,683 -
BEYONCE Dangerously In Love Lolumbia 120,711 -3%
- 4 MYA Moodring Interscope 110,911 -
5 JANE'S ADDICTION Strays Capital 106,105 -
5 6 ASHANTI Chapter i Murder Inc IDJMG 89,473 1%
- 7 m Evolver Volcanative 87,531 -
- B BRAD P AISLEY Mud On The Tires Arista 84,345 -
9 CHINGY Jackpot OTP/Capital 78,696 Bty
7 10 EVANESCENCE Fallen Wind-up 70414 0%
6 1 50 CENT Get Rich Or Die Tryin" ShadyAftermathinterscope 65,346 2%
4 12 BROOKS & DUNN Red Dirt Road Arista 61,825 -45%
g‘ 13 NORAH JONES Come Away With Me Biwe Note/Virgin 50,905 14%
8 14 LUTHER VANDROSS Dance With My Father J 50,825 -15%
12 5 LINKIN PARK Meteara Warner Bros. 45,897 +7%
- 16 THRICE The Artist In The Ambulance Island/IDIMG 45,527 -
- 17 KISS Symphomy/Alive V Kizs 43,009 =
10 18 MICHELLE BRANCH Hotel Paper Maverick/Regrise 40,072 7%
- 19 EVE 6 It's All In Your Head A4 36,434 -
14 2 CHER Very Best Of Cher WsM 35,822 1%
20 2 TOBY KEITH Unleashed BreamWorks 35,361 +6%
23 22 COLDPLAY Rush Of Blood To The Head Capitol 35,097 +9%
410 » 233  KELLY CLARKSON Thankful RCA 34,677 -10%
13 24 METALLICA St. Anger ElektralFEG 34,640 -18%
18 _ 25 SEAN PAUL Dutty Rock V¥ Atlantic 34,478 8%
18 26 STAIND 14 Shades Of Grey Flip/Elektra/EEG 34,244 +1%
26 2 AUOIOSLAVE Audioslave Epic/interscope 34,152 +10%
25 28 BLACK EYED PEAS Elephunk A&Miinterscope 33,833 +9%
24 29 LONESTAR From Here To There: G. Hits RCA 32,001 +1%
27 30 GOOD CHARLGTTE Young & Hopeless Daylight/Epic 31,196 +2%
19 3 SOUNDTRACK Lizzie McGuire Movie Walt Disney 30,499 8%
37 32 CHRISTINA AGUILERA Stripped RCA 30,074 +9%
21 33 WHITE STRIPES Elephant 74 78,688 12%
43 34 SHANIA TWAIN Up Mercury/IDJMG 21,600 +5%
38 35 TRAIN My Private Nation Lolumbia 21,469 0%
39 36 BEACH BOYS Sounds Of Summer: Very Best 0 Lapitol 26,536 -3%
- 37 SUPERJOINT RITUAL A Lethal Dose Of American Hatred Sanctuary/SRG 26,284 -
3B 38 JIMMY BUFFETT Meet Me In Margaritaville urv 26,210 7%
- 39 QUEENSRYCHE Tribe anctuary/SRG 25,193 -
31 40 FABOLOUS Street Dreams Desert Storm/Elektra/EEG 24,657 -14%
28 M ANNIE LENNOX Bare J 24,510 -18%
48 42 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 24,283 0%
a1 43 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 23,618 -10%
2 4 RADIOHEAD Hail To The Thief Capitol 22,584 -14%
36 45 JEWEL 0304 Atlantic 22,428 -20%
29 46 THREE 6 MAFIA 0a Unbreakables Hypnotize Minds/Columbia 22,336 -24%
46 47 R.KELLY Chocolate Factory Jive 22,113 -10%
30 48 SOUNDTRACK 2 Fast 2 Furious Def Jam SouthlDJME 22,100 -25%
1 49 PAT GREEN Wave On Wave Republic/Univarsal 22,028 -53%
40 50 MATCHBOX TWENTY More Than You Think You Are Atlantic 21,630 -18%
© HITS Magazine Inc.
:r_,.! | | A‘.L B U M S receipts in its sec- The five newcomers join Columbia’s Beyon- | termath/Inter-

scope’s 50 Cent (No.
11) and Blue Note’s
Norah Jones (No.
13) — into the teens,
for this week at least.

If you're keeping
score, UMG notches
three of the top five I\
and four of the top U
10, while BMG has
three top 10 entries.
Capitol is the lone la-
bel with two top 10 finishers.

Next week: The only release with a real shot
tobow in the top 10 is Elektra/EEG’s LSG, but
we could be wrong — we usually are.

www americanradiohistorv com
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Shapes, Colors & Sizes

it's as if we're visiting the set of a children’s show for next week’s
Going For Adds. You'll have many tracks to choose from, in a variety
of shapes, colors and sizes.

Supergroup A Perfect Circle reunite to bring Rock, Active Rock
and Alternative “Weak and Powerless,” the first single from their
upcoming second album, Thirteenth Step. The band was formed by
Tool vocalist Maynard James Keenan and guitarist Billy Howerdel,
and this time around there are a
few changes in the lineup. Jeordie
White, ex-bassist for Marilyn
Manson, enters the fold, replacing
Paz Lenchantin, who left to join
Billy Corgan’s Zwan.

Also, as fate would have it,
former Smashing Pumpkins guitar-
ist James [ha recently joined APC,
though he does not appear on Thir-
teenth Step. However, he is already
playing with the band, whose tour
takes them into the East and Mid-
west through mid-August. Then APC will help kick off Loliapalooza
‘03 in Phoenix on Aug. 15. Thirteenth Step hits stores Sept. 16.

V Shape Mind make their debut to Active Rock next week, pre-
senting “Monsters” to the format. The band got their start thanks to
longtime friend and Mudvayne vocalist Chad Gray, who introduced
them to his band’s manager, Chuck Toler, who signed VSM to Anger
Management. Since then, V Shape Mind have recorded their debut
album, Cul-De-Sac, due in September: David Bottrill, who has collab-
orated with Mudvayne in the past, contributed production and mix-
ing. And the Mudvayne connection doesn’t end there: Gray appears
as a guest on “Mensters,” and
VSM will open for Mudvayne
during their fall tour.

Sawyer Brown have been
around since they formed in
Nashville back in 1981, and next
week the onetime Star Search win-
ners deliver “I'll Be Around” to
Country. Their debut release for
Lyric Street is scheduled to drop in
stores Nov. 18. Upcoming shows
" for the band will include markets

in Montana, Missouri and Penn-

sylvania in early August.

Blue October will be hoping listeners call in to request “Calling
You" on Pop and Hot AC stations — it’s the lead single from Blue
October’s upcoming Aug. 5 album, History for Safe. “Calling You” will
also be featured on the soundtrack for American Wedding, opening in
theaters nationwide on Aug. 1. Other artists on the soundtrack include
Foo Fighters, All-American Rejects and Avril Lavigne.

Andy Warhol was a great artist who employed many shapes and
colors to create his paintings, and next week the band that was named
as sort of an homage to him, Dandy Warhols, go for adds with “We
Used to Be Friends.” The boys are finishing up shows in Australia,
and then they’ll travel to the States for shows starting Aug. 24 in Los
Angeles. Beginning Oct. 7 in
Copenhagen, Dandy Warhols join
David Bowie for his 2003 A Reali-
ty Tour. The band’s forthcoming
album, Welcome to the Monkey
House, will be released Aug. 19.

Speaking of monkeys, rap icon
Too Short goes for adds at radio
next week with “Shake That Mon-
key” The Oakland, CA artist who
came up in the ‘805 hopes to shake §
his way to the top of the Urban chart
with his latest project from Jive.

While Too Short hopes it’s a short journey to the top of the charts,
a couple of DreamWorks artists will do their best to hit the charts in
a big way starting next week. Floetry had a big hit with “Floetic,”
the title track from their latest album, and next week they go for adds
at Urban and Urban AC with “Getting Late.” The duo of Marsha Am-
brosius and Natalie Stewart were recently nominated for two MTV
Video Music Awards and four Lady of Soul Awards.

Meanwhile, newcomer Maria goes for adds at Pop and Hot AC
with “I Give, You Take,” the lead single from her CD My Soul. Last
week Maria stopped by R&R's offices to give the gift of song, per-
forming the Soulshock & Karlin-produced “1 Give, You Take,” as well
as an additional track from her album. — Mike Trias

A Perfect Circle

Sawyer Brown

Maria

11IHTHITTITTTTT T

0000060000000 0000000

...o-o-----o-----------o...

Week Of 8/4/03

CHR/POP HOT AC
50 CENT P.I.M.P. (Shady/Aftermath/interscope) BLUE OCTOBER Calling You (Universall
BEYONCE /SEAN PAUL Baby Boy (Columbia) HOLLY PALMER Just Sa You Know (Warner Bros.)
BLUE OCTOBER Calling You (Universal) KELLY CLARKSON Low /RCA/
DONNAS Too Bad About Your Girt (Atiantic/ LUCY WOODWARD Trouble With Me (At/antic/
HOLLY PALMER Just So You Know (Warner Bros.) MARIA | Give, You Take (DreamWorks)
JENNIFER LOPEZ Baby | Love U Epic/ | SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
KELLY CLARKSON Low (RCA/ |
MARIA | Give, You Take (DreamWorks/ SMOOTH JAZZ

PHARRELL f|JAY-2 Frontin’ (Star Trak/Arista)

SHANIA TWAIN Forever And For Always (Mercury/IDJMG/ DOC POWELL What's Going On (Heads Ug)

GENE DUNLAP Hey Na Na (Rhythm & Groove/Liguid 8)
CHR/RHYTHMIC | JONATHAN BUTLER Surrender (Warner Bros.)
STEELY DAN Things | Miss The Most {Reprise/
BEYONCE f/SEAN PAUL Baby Boy (Columbial
ERYKAH BADU Danger (Motown/Universall

M.V.P. fISTAGGA LEE Roc Ya Body Mic Check 1, 2
{Casablanca)

THA' RAYNE Didn't You Know (Divine Mill Arista)

i

| ROCK

A PERFECT CIRCLE Weak And Powerless (Virgin/
IRON MAIDEN Wildest Dreams Columbia)
| POWERMAN 5000 Action (DreamiWorks/
URBAN

ERYKAH BADU Danger (Motown/ ACTIVE ROCK

FLOETRY Getting Late (DreamWorks/

LENNY WILLIAMS Somebody's Lying On Me (Dofiyhood)
ROE Cldihed Braflonmbiiipa] IRON MAIDEN Widest Dreams /Columbia)
THA’ RAYNE Didn't You Know (Divine MiljArista)

T00 SHORT f/LIL JON & THE EASTSIDE BOYZ N I ande)
Shake That Monkey ive/ V SHAPE MIND Mensters (Republic/Universal)

A PERFECT CIRCLE Weak And Powerless (Virgin/
CAVE IN inspire (RCA)

URBAN AC ALTERNATIVE

A PERFECT CIRCLE Weak And Pawerless (Virgin/
CAVE IN Inspire (RCA/
DONNAS Too Bad Abaut Your Girl {Atlantic)

FLOETRY Getting Late (Dream Works)
JESSE POWELL By The Way 03/
LENNY WILLIAMS Somebady’s Lying On Me (Dollyhood)

COUNTRY TRIPLE A

DANDY WARHOLS We Used To Be Friends (Capitol)
DEREX TRUCKS BAND Drown In My Own Tears (Cofumbia)
JOE FIRSTMAN Breaking All The Ground /Atiantic/
MINIBAR It Is What It Is fFoodchain)

NEW AMSTERDAMS Warse Far The Wear (Vagrant/

REGIE HAMM Infidels (Refugee/Universal South}

HANK WILLIAMS JR. I'm One Of You fAsylum/Curb)
JIMMY WAYNE | Lave You This Much [Dreamiorks/
LONESTAR Walking In Memphis /B/4/

SAWYER BROWN I'll Be Around /Lyric Street)

AC | SIXTEEN HORSEPOWER Olden (album) (Jet Set/
WEEN Quebec {album) (Sanctuary/SRG)
PAUL CARRACK Happy To See You Again (SLG/ ! WIDESPREAD PANIC Fishing (Sanctuary/SRG/

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record exécutives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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Continued from Page 1

station’s service contour. As part of
its June 2 vote on new media-own-
ership regulations, the agency
adopted Arbitron’s market-defini-
tion methodology as its new stan-
dard.

The NAB has retained Jenner &
Block attorney Donald Verrilli to
handle the appeal, which will be
filed in Washington, DC. The NAB's
board of directors voted to take the
action during a special meeting held
on July 28, during which the board
also gave a unanimous vote of sup-
port to NAB President/CEO Eddie
Fritts.

The NAB board also decided to
take on some of the FCC's new TV
regulations, voting during the meet-
ing to oppose the FCC’s new local
TV multiple-ownership, or “duo-
poly,” rule. “They didn't think the
relief granted went far enough,”
Wharton told R&R. However, the
NAB won't take the lead in chal-
lenging the TV duopoly rule. That
fight will be led by the Network
Affiliated Stations Alliance — a
group of TV-station ownersnot con-
trolled by the networks.

House Votes To Restore
35% Cap

Wharton said the NAB board also
reiterated its previous policy to sup-
port “clean, standalone legislation”
to restore the national TV audience-
reach cap to 35%. In fact, legislation
to do just that was recently ap-
proved by the U.S. House of Repre-
sentatives.

By a sweeping 400-21 vote, the
House on July 23 passed a spend-
ing bill that included a provision to
return the national TV audience-
reach cap to 35%. Rep. David Obey
— who sponsored the House pro-
vision — said, “Thope the adminis-
tration is listening and will fix its
flawed policy so citizens can get ac-
curate, free-flowing information —
the lifeblood of democracy.”

Obey was referring to the Bush
administration’s stated policy to
veto any legislation to roll back the
FCC’s new media-ownership rules,
a stance that was announced the
day before the lopsided House vote.
But despite the support in the
House, White House spokesman

. NEws
—————"

Powell

Continued from Page 1

on programming issues, which the
commission does not regulate.
“Much of the pressure to restrict
ownership, | fear, is motivated not
by worries about concentration,
but by a desire to affect content”
he said. “Is television news cover-
age too liberal, as the National
Rifle Assn. maintains, or too con-
servative, as critics of networks
like Fox say? Others claim that
ownership limits are necessary
because TV has too much sex or
too much violence, is too bland or
oo provocative.”

Powell added that since many
cable networks already reach
more than 80% of the nation’s
viewing audience, raising the cap
to 45% will help broadcast net-
works compete more effectively
with cable.

Politics Vs. The Law

In the paper's July 24 edition,
New York Times columnist Jenni-
fer Lee argued that the FCC

Chairman’s focus on legal, rather
than political, concerns when
drawing up the agency’s new
ownership rules has contributed to
the firestorm of debate that's oc-
curred since the rules were re-
leased.

“Powell has approached his
position like the antitrust lawyer he
is — with subtle legalistic argu-
ments that fail to stick with the
public mind,” Lee wrote. “What Mr.
Powell failed to understand is that
given a choice between big gov-
emment and big media, the public
often sides with the govemment.”

However, when the rules
were adopted, Powell said he
hadn't ignored the cries from av-
erage citizens to control media
consolidation. “I have heard the
concems expressed by the public
about excessive conesiidation,”
Powedl said. “Though such gener-
alized worries do nat cleary sug-
gest spacific answers 1o 1he spe-
iz B5ues the commission must
addrgss, thay have introduced a
nole of caution in the choices we
hawe maga.”

moved us one step closer to stop-
ping the FCC from easing the own-
ership caps for television stations.
There is widespread conceminCon-
gress about the impact of these new
rules on the diversity of media avail-
able in our country.”

And while Wharton said that the
NAB supports the House legisla-
tion, it could withdraw its support
if the bill becomes "loaded down”
withamendments. "We supportit to
the extent that other deregulatory
gains we've made won't be jeopar-
dized,” he said.

Thebill still has to pass muster on
the Senate side, but Senate Appro-
priations Committee Chairman Ted
Stevens supports the 35% cap, asdo
fellow Republicans Trent Lott and
Senate Commerce Committee
Chairman John McCain. Commerce
Committee Ranking Member Emest
Hollings also supports restoring the
previous cap.

Congressional Veto Plans

Sen. Byron Dorgan said ata Capi-
tol Hill press conference Tuesday
morning that he believes there are

enough votes in the Senate to over-
turn the FCC’s new media-owner-

the press conference to announce
plansand timetables for moving the
"congressional veto” of the FCC's
new regulations through the Senate.
Dorgan, Lott and Feingold — all
members of the Senate Commerce
Committee — have taken the lead in
the effort, which proposes to restore
all of the FCC'’s previous media-
ownership rules through passage of
ararely used congressional “Resolu-
tion of Disapproval.”

“The Senate Commerce Com-
mittee has already debated many
of these issues,” Dorgan said, “and
we have sufficient signatures to
bring it directly to the floor.”
Dorgan also said McCain has
agreed to the process for the reso-
lution and said he’s spoken to Sen-
ate Majority Leader Bill Frist and
Minority Leader Tom Daschle
about setting a date for bringing
the measure to the floor.

"We are moving to roll back one
of the most complete cave-ins to cor-
porate interests I've ever seen by
what is supposed to be a federal
regulatory agency,” Dorgan said.
“The FCC’s decision on June 2 ad-
vanced big corporate interests, and
did so at the expense of the public

Scott McClellan said that theadmin-  ship rules, and he’s optimistic that  interest. They chose concentration
istration is “going to work with the ~ the resolution of disapprovalheand  over competition.”
Congress to try to fix thatin confer- ~ a bipartisan group of 19 senators Once the resolution reaches the
ence.” sponsored earlier this month will ~ Senate floor, it will be a privileged
Sen. Russ Feingold supported the ~ reach the Senate floor for a vote by  resolution that will receive 10 hours
action from his colleagues on the early September. of debate and cannot be filibustered
House side, saying, “The House has Dorgan and Sen. Trent Lott held  or amended.
Bainwol consumer-electronics and music-  tionships that this industry needsas
Continued fromPage 1 publishing businesses to help us  we enter an extremely pivotal time.

Reacting to Bainwol’s appoint-
ment, Warner Music Group Chair-
man/CEO Roger Ames said,
"Mitch brings to the RIAA the
consummate insider’s under-
standing of political nuance in
Washington. I'm confident he has
the ability to clearly communicate
the issues and challenges the mu-
sic industry faces and to partner
effectively with the computer,

address those issues in all appro-

He has proven leadership abilities,

priate forums.” having guided some extremely suc-
EMI Music North America CEO  cessful legislative and policy initia-
David Munns commented, “Mitch  tives in recent years.”
has the skills, leadership and rela- — Joe Howard
Howard
Continuedfrom Page 1 ing Infinity, Howard was GSM, then

Radio) and for then-Shamrock-
owned KLAC & KZLA. Before join-
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GM, for Big City Radio’s KLYY
(Y107).
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Part Two Or A Two-PART SERIES

The Greatest CHR

Story Ever Told!

More of Scott Shannon and Tom Poleman

n Friday, June 20, at R&R Convention 2003, WHTZ
(Z100)/New York architect Scott Shannon and current
7100 VP/Programming Tom Poleman discussed the
past and present of the legendary CHR station. Island
Def Jam Music Group Sr. VP/Promotion Ken Lane and
Infinity/Kansas City VP/Programming Jon Zellner
moderated the session. Last week we presented the
first part of the dialogue, and we continue it this week.

JZ: Scott, it's the summer of 1983,
and you havean 18 share. You're run-
ning the WRBQ (Q105)/ Tampa Morn-
ing Zoo, and you get a phone call.
You‘ve been to New York maybe two
or three times in your life. Tell us
about that phone call, and telt us
about all of those secret meetings in
the pentiouse suite at the Hilton in
Secaucus, NJ.

SS: I really did not intend to leave
Tampa. | was single. | had a beautiful
home with a pool in the back and big
ratings. | would go home, and I had a
great assistant, which I always loved
to do. [Laughter.] No, you misunder-
stood that. [ had a very effective per-
son whe ran the radio station — Ma-
son Dixon —nota beautiful assistant.
I'm sorry. i

KL: You mean you |
didn’t do Mason?

S$8: I didn’t do Mason,
believe me. But he ran the
radio station. [ never en-
joyed being the Program
Director. | became the Pro- |
gram Director because |
didn’t want somebody
screwing up my job as a
disc jockey. I didn’t want
somebody telling me what to do. So
said, “I tell you what, why don't [ just
be the PD, and then I can tell myself
what to do?” That's the only reason |
became a PD. I hate paperwork. I hate
meetings. [ hate files. I hate those five-
year plans that stations do. I always
hired somebody and trained them to
do all that. I get to be the DJ and the
PD, and they do all the work. They
learn how to do whatever they learn
how to do under me. f had aguy who
did a great job in Tampa.

was lying by the poo! in the after-
noon. [ left at 3 o’clock and floated out
there on one of those rafts, and I had
a little raft behind me with my cell
phone on it. [ had my little dog out
there running around. All of a sudden
the phone rang, and somebody from

A

Scott Shannon

Cleveland calls and says, “You want
to come to New York?” I said, “Leave
methe Falone.” [ hung up. As the sto-
ry goes, John Lander went to inter-
view for the job, and he called me and
said, “Why don’t you cail them? They
want you up there. I asked them why
they didn't call you. They said, ‘We
tried to call Scott, but he wouldn't call
us back.”” So, | went there to interview
with them, and it worked out. I came
to New York and said, “Oh my God,
whatdid 1 get myself into?” This may
sound crazy, but back then Z100
couldn’t getanybody to apply fora DJ
job.

TP: I'm familiar with that. The
same thing happened in 1996.

§S: Nobody wanted to work there.

First of all — and Ken will
I back this up — back then
| the record reps didn’teven
know how to get Secaucus.
Madonna would come
| over though. She had this
weird look back then, had
| her teethall messed up. She
never looked very clean.
She would always say, “I'm
Madonna,” and the only
reason Irecognized her was
that Jellybean was with her. He was
her boyfriend at the time. She was
slick enough to figure out where Z100
was, and she came over every music
day and said, “"Would you play my
record?” We finally said, “Shut the hell
up. We'll play your record. Don't
come back.” But we only had three or
four record people a week who would
come over, because they didn’t know
how to get over there without a cab.

KL: You had torenta car to get over
there. I remember Arthur Field and
Valerie Goodman would come over.

SS: We only had a few people who
could even get over there. That, once
again, shows you how people who
care and are passionate get ahead in
the business.

JZ: Scott, you did a lot more than

-

sign on this radio station. To your
credit, you built it from absolutely
nothing. You say you don't like to look
at paperwork, but you designed the
studios, you designed the
processing, and you took
care of the jocks, the con-
tests, the marketing and
the direct mail — every-
thing — from scratch.

§S: Back then it was a
different world. We had a
staff of about 25 people.
Think about that. Our
Sales Manager, Gary Fish-
er, would say, “Scott Shan-
non came up here witha radio station
in a briefcase.” | had all the drops of
the morning show on a reel to reel. |
had all the jingles in my head, and |
would sing them into a cassette play-
er. | had the DJ lineup, which didn't
come to fruition. We needed a logo, so
we called over to the Secaucus Mall

“I never enjoyed
being the Program
Director. | became
the Program Director
because | didn’t want
somebody screwing
up my job as a disc
jockey. | didn’t want
somehody telling me
what to do.”

Scott Shannon

and found a print shop. We said,
“Could you do a logo for us?” They
said, “What the hell is a logo?” I said,
“Well, it's like a letter with a couple
numbers after it.”

The guy did it and brought it to us
and said, “Can you take me back to
my print shop in the mall?” I said,
“Yeah I'll take you.” On the way there
I said about the logo, “This thing
sucks. It's horrible. | can’t use this.” He
said, “Well, what do you want?” I'm

Tom Poleman

looking up, and there’s a Zenith mall
outlet, and | said, "Why don't we
make it like that?” That was the very
first Z100 logo. Unfortunately, it was
alittle too close to the Zenith logo for
their comfort. We got a nice letter from
them that said, “Dear Mr. Shannon,
unless you alter your logo, we're go-
ing to sue your ass off.”

As I sit there and talk to Tom Cud-
dy at WPLJ now, I say, “This station
is so sophisticated. All you have to do
isgeta few things right.” I think about
all the things that | was particular
about at Z100 back then, and you
know, a lot of it was bullshit. All you
have to do is get a couple of things
right, and that's what makes a great
radio station. You have to have some
sort of vision. | would say, “This needs
to be this way, and this way needs to
be that way,” then hire good people
and let it go. We were No. 113 out of
15 Arbitron books in New York, which
is incredible. You can say, “Right time,
right place,” but, nevertheless, no-
body got off their ass to stop us.

We had an incredible
‘, bunch of people who went
k| on to do great things, like
the guy on my left and
some of the people in the
audience today. To Tom's
credit, he realized that we
were only doing a few
things right. He said, “Let
me identify those few
things and do them again.”

TP: Play the hits and
have great personalities and big pro-
motions — that's the original blue-
print, and we just keep doing it.

§S: That was it. Inmy own DNA, |
have Z100. In fact, to this day, when
I'm in a meeting in my own building,
I'll start to say, “Z100.” It drives Cud-
dy crazy: “What do you mean? You've
worked here for 12 years.” I say, "I
can’t help it; it's just in me.” But I'll
never forget the day that the torch was
passed. There was a Teen People pro-
motion across the street from the sta-
tion at the Hotel Pennsylvania. There
was a whole big line of people trying
to get into this thing. | walked by and
said, “Watch this: I'm going to walk
back through there, and they’ll recog-
nize me.” Nobody had any idea who
1was. I realized that Z100 was a brand,
not a person, not a DJ, not a morning
show. It's a brand. By the time I got
across the street, | had figured that out.

KL: So, Tom, most people have no
idea how bad the future looked for
Z100 when you interviewed for the job
in‘96. Z100 was a few titles away from
going “Modern Rock.” Talk about
those first few days. You had research
proving that you should not go Top 40
and all these elements telling you to go
in one direction, and yet you said,
“Nope, I'm going with my gut.”

TP: The tough thing about research
is that sometimes you’ll get a study
that just tells you what songs kind of
belong together. We really get into a
lot of clustering. That works for a lot
of radio stations, but the one thing we
always have to remember in this in-
dustry is that Top 40 is a concept and
abrand. That is a hard thing to really
research properly. It's something that
people can‘talways put their finger on
when you're sitting there doing a
phone test. Before we got there, I re-
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“We realized that the
more we tried to
pretend we were
something other than
a hit radio station,
the more people
wouldn’t believe us.
We could never get
anybody to buy into
that.”

Tom Poleman

member going over the study. | was
on the phone in Houston, and the
writing on the wall was “OK, we have
a station here that’s gone Dance, we
have a station in ‘PL] that's playing all
the mainstream hits, and we have
WXRK. We need to kind of be more
into this Adult Alternative vibe.”
That's the way it was going.

We got up there and got a chance
to listen to the market. We were kind
of digesting that for a while. We end-
ed up doing another study, because
we were like, “I'm not sure this is the
right thing to do. How can it be that
we need to change the call letters?”
That was one of the things that we
talked about. In order for the station
to really live in a new sound, we
would have to blow it up and start all
over again. [ remember we were this
close to actually blowing up the whole
thing, because at that point the station
was down to a 1.6 million cume and
a 2.6 share. Jeff Dinetz and I talked
about it a lot, and he and [ were very
passionate about the old brand. We ul-
timately said, “Forget the research.
This radio station is something special
in this town.”

Once people learn a brand, they
never forgetit. If you introduce a con-
cept and tell them it's going to be a
Rock radio station, it will forever be a
Rock radio station. If it's a Pop radio
station, it will forever be a Pop radio
station. We realized that the more we
tried to pretend we were something
other than a hit radio station, the more
people wouldn't believe us. We could
never get anybody to buy into that.
We knew our only chance of survival
was to go back to that hit position.

So, the old became new again. Ev-
erything that we had hidden from as
an Alternative-leaning station, we
brought back. We brought back old
DJs. We had John Bell come back on
the morning show. We had Mr. Le-
onard come back. We embraced the
fact that we were just a mainstream
Pop radio station. We loved playing
whatever was selling and embracing
the whole variety. We brought back
thejingles. We got the fun promotions
back on the air, and we had a good
time again. I remember it was the
most liberating feeling when we could
just be ourselves.
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ARTIST TITLE LABEL(S)

BEYONCE' Fj JAY-Z Crazy In Love {Columbia)
SEAN PAUL Get Busy (V/P/Atlantic/

50 CENT 21 Questions (Shady/Aftermatt/interscope/

R. KELLY Ignition (five/

LIL’ KIM Fj 50 CENT Magic Stick (Queen Beg/Atlantic/
3 DOORS DOWN When |'m Gone (Republic/Universal)
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (/)

FRANKIE J. Dont Wanna Try (Columbia/
WAYNE WONDER No Letting Go /VP/Atlantic)
CHINGY Right Thurr (07P/Capitoll

ASHANTI Rock Wit U (Awww Baby} iMurder Inc/IDJME)
LUMIDEE Never Leave You - Uh Ooh, Uh Qooh! (Universal
NELLY Ff P. DIDDY & M. LEE Shake Ya... (Bad Boy/Universal)

CHRISTINA AGUILERA Fighter (RC4/
KELLY CLARKSON Miss Independent /RCA/
EVANESCENCE Bring Me To Life (Wind-up/

BLACK EYED PEAS Where Is The Love? (A&M/interscope/

MATCHBOX TWENTY Unwell /At/antic/
DA BRAT In Love Wit Chu (So So Def/Aristal

THALIA Fi FAT JOE | Want You (EM! Latin/Virgin)

JEWEL Intuition (At/antic)
SIMPLE PLAN Addicted /Lava/

UNCLE KRACKER F) DDBIE GRAY Orift Away /Lava/
JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)

JUSTIN TIMBERLAKE Rock Your Body (Jive/

CHR/POP

TOTAL AVERAGE
FAVORABILITY ESTIMATE (1-5)

™

387
186
386
182
3.80
379
378
376
376
376
3
n

an
370
368
367
365
152
360
355
354
353
350
347
347

ALL-AMERICAN REJECTS Swing, Swing (Doghouse/OreamWorks/ 3.43
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3.42

PINK F] WILLIAM ORBIT Feet Good Time /Columbia)

322

w

3.78
3.89
3191
387
3.80
3.79
383
383
3.82
382
3.80
319
3.65
3.80
3.66
363
361
364
362
3.53
3.58
351
3.46
3.56
361
344
317

2w

3.57
3.86
40
389
3.80
3.70
378
382
3.76
379
in

370
387
3.60
3.62
354
370
3.68
3.59
3.60
3.60
347
3.70
3.65
3.69
3.39

3w

3.61
4.01
4.10
4.01
394
379
384
3.90
3.69
387
3.63

370
3.69
349
368
3.66
3.76
376
361
379
379
370
mn
n
3.29

Tora s
i3 "AM/L n iy

914
95.1
96.6
949
903
923
96.0
94.6
88.0
92.9
96.3
83.7
83.7
94.9
96.0
87.7
186
86.9
93.7
80.9
88:3
183
85.7
163
96.9
123
na
726

=
s
&
=
2

263
40.6
380
40.6
317
3
374
24.6
303
28.6
331
220
22.6
340
371
28.6
18.9
334
317
21.7
309
28.6
211
300
371
294
231
343

WOMEN  WOMEN  WOMEN

12-17 18-24 25-34

382
397
378
381
385
359
363
n
in
382
388
3.91
3.75
3
369
3.55
3.75
343
3.60
364
353
3.66
3.10
3.36
3.55
3.65
357
3.09

3.80
3.78
3.90
N
384
383
3.80
3.75
3.86
382
3.56
3.69
an
358
3.61
3.70

3.54

3.66
3.58
353
338
3.67
348
349
332
337
3.39
3.29

388
384
3.89
3.94
N
3.94
392
376
3.69
3.64
i80
357
3.66
380
3.75
n
3.66
in
363
349

3|

34
3.88
355
356
329
331
328

MID-
EAST SOUTH WEST WEST

399
9
397
383
3.67
390
385
380
389
3.76
389
39
384
374
in
3.67
3.61
3.56
3.48
364
3.65
357
355
343
3.67
351
354
3.26

4.01
379
382
i3
313
380
363
38
372
3.68

364

3.69
361
3.66
357
383
3.58
3.46
3.64
353
3.57
359
353
381
354
3.30
3.58
32

370
384
381
37
3.85
3.66
3.69
n
372
3.80
372
343
354
3.65
351
3.61
n
387
364
3.56
343
354
3.62
348
322
347
3.28
327

3.76
39
3.83
394
395
379
385
3.65
in
3.81
373
380
384
3.76
3.88
357
367
3.60
3.66
349
353
340
3.25
315
341
344
3.26
3a2

CALLOUT AMERICAs
HOT SCORES

By ANTHONY ACAMPORA

Yesides topping the R&R CHR/
Pop chart this week, Beyoncé ascends
to the top of the Callout America sur-
vey with “Crazy in Love” (Columbia).
The song ranks second with teens,
sixth with women 18-24 and fifth with
women 25-34.

Ranking two through four are re-
currents: Sean Paul’s “Get Busy”
{VP/ Atlantic), 50 Cent’'s “21 Ques-
tions” (Shady/ Aftermath/Interscope)
and R. Kelly’s “Ignition” (Jive).

Meanwhile, Lil Kim moves up to
No. 5 with “Magic Stick” (Queen
Bee/Atlantic). The song ranks fifth
with teens and third with women 18-
24,

Chingy is in a tie for eighth place
overall with “Right Thurr” (DTP/
Capitol). “Right” is testing best with
women 18-24, where it ranks fifth.

Lumidee ranks No. 12 overall
with “Never Leave You — Uh Ooh,
Uh Oooh” (Universal), but she scores
a top three ranking with teens this
week.

Nelly enters the survey in 13th
place with “Shake Ya Tailfeather”
(Bad Boy/Universal). The song, tak-
en from the top-selling soundtrack to
Bad Boys 2, ranks ninth with teens and
10th with women 18-24.

Three songs not in the top 15 over-
all are scoring solid results with wom-
en 25-34: Evanescence (Wind-up) and
Matchbox Twenty (Atlantic) rank
10th in the cell, while Uncle Krack-
er's “Drift Away” (Lava) comes in
fifth 25-34.

You can view Callout America
online each week at www.bullsi.com.
This week’s password is marella.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST. Denver, Fresno, Los
Angeles, Portiand, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.
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W Wik ARTIST TITLE LAELSS) i s A%‘nlcs B ™ | Most Added”
2 €  BEYONCE F/ JAY-Z Crazy In Love (Columbia) 8344  +477 697970 10 1250 | pyvvrradds.com
3 ©  BLACK EYED PEAS Where Is The Love? (A&M/nterscape) B281  +484 657175 11 1230 | e aoos
1 3 KELLY CLARKSON Miss Independent (RCA/ 7674 698 615438 15 12210 | 30000 noWN Here Without Yoo Republtinversal 5
6 o MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 5958 +355 453561 1 125/0 | mya My Love s Like..\Whoa (4&Miinterscape) 36
5 5  MATCHBOX TWENTY Unwell (Atiantic) 5911 200 485098 23 1121 | STAIND SoFar Away (FiglektralEEG) 3
4 6  EVANESCENCE Bring Me To Life (Winc-up/ 5704 539 456853 22 122)0 g'E"A':““",';‘:l"‘ll:“éﬁ:%"; A’fll;’zid f;
9 €  ASHANTI Rock Wit U (Awww Baby) (Murder fnc./IDJMG) 5614 +633 411639 12 121 | uucen: 00e7 Baby lLoveU s D
7 © UL KIM F/ 50 CENT Magic Stick (Queen Bee/Atiantic) 5454  +235 419111 10 110/1 | SYACIE ORRICO (There's Gotta Bel More To Life (ForeFrant/Vigin) 16
8 9 JEWEL intuition (Atlantic) 4913 87 326503 16  124/0 | ATARIS The Boys Of Summer /Cokumbia) 14
: i 4591 118 353245 13 106/0 LIZ PHAIR Why Can't 1? (Capitoll 13
10 3 AL U S D'['" f‘“,’f.y / g 813 I 122;2 HILARY DUFF So Yesterday fBuena Vista/Hollywood) 12
13 THALIA F| FAT JOE | Want You (EMi Latin/Virgin) + 50 CENT PAM.P. (Shady/Aftermathintescapel 2
n 12 SIMPLE PLAN Addicted {Lava/ 4105 309 346281 14 111)0
17 @  NELLYFIP.DIDDY & MURPHY LEE Shake Ya Talfeather (Bad BoyUnversa) 4074  +544 272920 7 109/6
15 14 JUSTIN TIMBERLAKE Rock Your Body (/ive) 3835 4178 299909 21 127/0 Most
19 ) GOODCHARLOTTE Girls & Boys (Daylight/Epic) 37115 +349 246608 & 192 | Increased Plays
24 D JUSTIN TIMBERLAKE Senorita (ive/ 3489  +635 273520 4 1200 o
16 17 R.KELLY Ignition (Jive) 3063 408 253215 22 11810 | smer e eme -
14 18 SEAN PAUL Get Busy (VP/Atlantic) 3450 576 271155 17 1180 | CHRISTINA AGUILERA F{LIL' KIM Can't Hold Us Down /RCA) +726
26 @ CHINGY Right Thurr (OTPCapital) 3300 +636 200618 7  100/6 g:'s"r‘:"‘fn'::;g::: '{gzﬂlffﬂz e +:§:
nonta +
12 20  BUSTA RHYMES F/ MARIAH CAREY | Know What You Want ) 3300 15 25220 16 T2 [ e il Baby) Murder heJOUME) +633
27 €3 CHRISTINA AGUILERA F/ LIL’ KIM Can't Hold Us Down (RCA/ 3245  +726 246157 3 11313 | LUMIDEE NeverLeave You- Uh Och, Un Oooh! Universall  +617
18 22 ALL-AMERICAN REJECTS Swing, Swing (Daghouse/DreamWorks) 3132 392 223214 16 114/0 | S.ORRICO {There's Gotta Be) More To Life fforeFron/Virgin)  +588
21 @  JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 321 +83 230295 15 1011 ;‘;L;;gszlgsvﬂ'}f:”“vm :EvE s','}’:”;,,ﬁ"mw +:3:
. ere Without You (Republic/Uni +
29 @D  LUMIDEE Never Leave You - U Ooh, Uh Dooh! [Universal 2962  +617 322604 7 8617 BEVONCE'F1JAYZ Crazy nLove Columbia e
23 25 WAYNE WONDER No Letting Go /VP/Atlantic) 2834 62 254339 19 106/0 | sANTANA Ff ALEX BAND Why Don't You & | /Arista/ +445
20 26 50 CENT 21 Questions (Shady/Aftermath/interscope) 2802 548 204580 14 110/0
28 @@ SARAI Ladies (Sweat/Enic/ 2699  +339 166913 71022
25 28 CHRISTINA AGUILERA Fighter (RC4) 2556 292 237556 20 1160 | JMOSE
22 29  FRANKIE J. Don't Wanna Try (Columbia) 2450 465 210261 16 111/0 Played Recurrents
30 €)  TRAIN Calling All Angels (Columbia) 2385  +117 150645 11 88/0 |
, 3 ARTIST TITLE LABEL(S) TOTAL PLAYS
35 €D SANTANA Fl ALEX BAND Why Don't You & | (Arista) 2065  +445 142277 6 895 3 DOORS DOWN When ' Gone FepubicUniversal -
37 @ MAROON 5 Harder To Breathe (Octonel) 1889 +401 97340 6 948 50.CENT In Oa Club /Shady/Aftermattiinterscope) 2313
32 €D MERCYME | Can Only Imagine (NG/Curb) 1867  +117 108963 10  62/5 DANIEL BEDINGFIELD If You're Not The One fisland/i0/ME) 1306
31 34 DABRAT InLove Wit Chu (So So Def/drista) 1660 11 102180 9 62/0 :m:nl,:";g:é';" W':h/;w g:zgy y :;;:
ngel [Powe, g
33 €D FABOLOUS Fi TAMIA nto You lﬂesen. Storm/Elektra/FEG) 1616 +374 101776 3 61m7 JENNIFER LOPEZ FILL CODL J ANl Have (E3i e
4 @ ATARIS The Boys Of Summer (Columbia) 1336 +193 97326 4 80114 | GINUWINE Hell Yeah /Eoic/ 1009
36 37 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 1318 2251 94455 20  110/0 | STACIE ORRICO Stuck (Forefront/Virgin) 77
38 38  DREAMF/LOON Crazy (Bad Boy/Universal) 1274 66 70493 7 760 :"IJ‘;'E"A'#VE;V"";[BTL Is ': Wozieﬂ/aﬂd {Aware/Columbia] :;!2'
, on’t Mess With My Man {ive,
33 39 FABOLOUS Can't Let You Go (Desert Stormy/Elektra/EEG) 1264 -363 103381 13 70/0 EMINEM Lose Youtsell (Stad/terscape) o
42 @ SMASH MOUTH You Are MY Number One l/ﬂtersmpe/ 1115 +109 48713 3 702 DANIEL BEDINGFIELD Gotta Get Thru This fislandi0MG) 882
aa @ BOWLING FOR SOUP Punk Rock 101 (SivertanelJive) 1086 +96 38882 6 822 BLUCANTRELL FI SEAN PAUL Breathe /drista/ 845
47 (B 50 CENT P..M.P. (Shacy/Aftermattyinterscape) 1035 +272 67144 2 3912 :ﬁ:‘ AJL‘:(';:::S; ml:];u;w Bum;; /lfm'f// :g:
. . R \ icture {Atlantic,
40 43 STAGGA LEE 'Roll Wit M.V.P. (ARTIS Tdirect) 1033 112 47013 8 430 T T [ T T
50 () SEAN PAUL Like Glue (VP/Atlantic) 994  +342 114732 2 62118 | LINKIN PARK InTheEnd Wamer Bras. 785
@  STACIE ORRICO {There's Gotta Be} More To Life (FareFront/Vigin) 993  +588 53558 1 80/16 | AVRIL LAVIGNE Complicated {drists/ m
43 46  JUNIOR SENIOR Move Your Feet (Crunchy Frog/Atlantic) 926 76 54661 6 620 :: l:g;’:m :ﬂ:ﬂ Un‘!;?e;;zt/ Al finterscope/ ;:g
R eauti
48 @ TRAPT Headstrong (Warner Bros.) . 842 +105 40509 2 51110 NELLY FI KELLY ROWLANG Diletna fFo” ReelUniversal 715
@ HILARY DUFF So Yesterday /BIIEIIH V/sta/l-/a/lywaad/ 802 +324 66224 1 89“ 2 DJ SAMMY & YANOU Heaven /Robbins/ 598
34 49  PINKF/ WILLIAM ORBIT Feel Good Time (Columbia) 799 8271 33739 9 116l0 | NELLY HotInHeme (fo‘ ReellUniversall 614
€D  JESSICA SIMPSON Sweetest Sin (Columbia) 731 +362 48955 1 628 JA RULE Ff ASHANT! Mesmerize (Murder inc/I0JME) 590
BOWLING FORSOUP Girl AN The Bad Guys Want (Sivertonellive) 568
127 CHR/Pop reporters. Monitored airplay data lied by Mediabase R h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/2C-7/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is R&R Station Playlists have moved to the web.
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaily reported to R&R by each See all of our monitored reporters at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the sangs with the greatest week-to-week . P
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. T
Sf Contemporary teaching that offers hope for today and encouragement
'f' en for life with an appealing blend of current and traditional worship songs
or
& C Also Available:
POWERLINE / Adult Contemporary Music FamlIYNet
e WEEKLY PROGRAM MASTERCONTROL / Magazine Style Interviews d|o
o ON TRACK / Contemporary Christian Music
 PROVIDED ON COMPACT DISC .p ¢ - R www.FamllyNeIRadw.com
STRENGTH FOR LIVING / Contemporary Teaching & Traditional Music  g.mail: info@FamilyNetRadio.com
e VOICE OUT 23 00 < FREE AT A GLANCE / Variety of Topics 800.266.1837
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2
¢ August 1, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
o . . , " www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) l&#é p’u\?& At}%;ics w%ﬁ?n?" mu‘gr;smw ARTISTTITLE LABELIS) 4008
2 @ BLACKEYED PEAS Where Is The Love? (A&Mynterscope) 3013 +118 72894 10 5100 ;“;30’:\;1;;;3; LLke-qu'f'":;fg”//;'ﬁfmml g
. ere Without You i
1 2 KELLY CLARKSON Miss Independent (RCA/ . 2931 150 65724 14 5300 STAIND So Far Away /FiElektalEG) .
5 ©  MICHELLE BRANCH Are You Happy Now? Maverick/Warner Bros.) 2906 +255 67848 10 540 HILARY DUFF So Yesterday /Buena VistalHollywood) 6
4 o BEYONCE' F| JAY-Z Crazy In Love (Columbia) 2894 +160 71557 9 51/0 CHRISTINA AGUILERA Ff LIL' KIM Can't Hold Us Down /RC4/ &
7 6 JEWEL Intuition (Atfantic) 2569 +180 60469 15 53/0 STACIE ORRICO (There's Gotta Be} More To Life (Forefront/Virgin) 5
6§ 6  MATCHBOX TWENTY Unwell /Atlantic 2470 144 53209 24 agjg | UZPHAR thy Cant? Copto) :
X . ) GINUWINE In Those Jeans (£pic/ 5
3 7 EVANESCENCE Bring Me To Life (Wind-up/ 2457 -282 49861 18 5110 CHINGY Right Thurr (0TR/Capital Il
8 8  UNCLE KRACKER F/ DOBIE GRAY Drift Away Lava/ 1995 115 48380 12 4200 MAROON 5 Harder To Breathe (OctonelJ) 4
9 @  ASHANTI Rock Wit U (Awww Baby) (Murder Inc/IBJMG) 1900 +195 47327 10 500 :E:;‘l'l’ﬂ; L.ikeT e ’:’74/'/*"""’ :
. . 0ia Thoing ive,
10 10  SIMPLE PLAN Addicted /L.ava/. ' 1619 5 36174 13 46j0 PHABRELL F) JAY.2 Front St Tkt .
16 m LIL’ KIM Ff 50 CENT Magic Stick (Queen Bee/Atlantic) 1558 +130 39455 8 4713 JENNIFER LOPEZ Baby | Love U Epic) 4
14 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 1518 +67 35531 15 4310 LIL' KIM FJ 50 CENT Magic Stick /Queen Bee/Atiantic/ 3
17 ® TRAIN Caling Al Angels (Columbia) 1421 +72 32058 11 a4 :;"‘:';':TT: zozs;’sfhj;%r W%ﬁa/ - ;
0 . LM.P. rermathfintersc
20 @ THALIAFIFAT JOE | Want \ruu~ /EM/L..atm/Wrym/ 1395  +184 37696 9 8612 | pocich SIMPSON Sweetet Sin Cokumb 3
" 15 ALL-AMERICAN REJECTS Swing, Swing (Doghouse/DreamWorks/ 1336 202 3053t 18 4400 MARIA | Give, You Take (DreamWorks) 3
12 16 R.KELLY Ignition (Jive/ 133t 140 30319 19 40/0 | THALIAFIFAT JOE | Want You /EM/ Latin/Vigin/ 2
13 17 BUSTA RHYMES F} MARIAH CAREY | Know What You Want (/) 1284 180 28106 12 37)0 ga:;:’;:m'v& 'Tm\fnﬁme Y;} fﬂad:;y/l/rw :
q . . ou ly Nul ng {intersc
21 @ G0OD CHARLOTTE Girls & Bnys'/Day//ght/Epn:/ 1257 +121 30770 6 43 SANTANA F{ ALEX BAND Why Dort You & | 4rty ,
15 19 SEAN PAUL Get Busy (VP/Atlantic) 1202 243 27688 17 3810 | sl Ladies (Sweataic 2
24 @ NELLYF/P.DIDDY & MURPHY LEE Shake Ya Taifeather (Bad Boy/Universal) 1187 +141 29871 5 432 LUMIDEE Never Leave You - Uh Ooh, U Oooh! (Universaf 2
19 21 50 CENT 21 Questions (Shady/Aftermath/interscope) 1181 106 25576 12 37/0 g:g:::;x%f::::;:gmgf Iﬁmve Wﬂ ;
. . et o It flndependent
18 22 JUSTIN TIMBERLAKE Rock ‘Your gody (Jive) 1150 190 23251 20  37)0 N TR EXSTSOE BUTZ B o V7] )
28 @ JUSTIN TIMBERLAKE Senorita (J/ive/ 117 +304 28509 3 46/0 MATCHBOX TWENTY Bright Lights (Atfantic/ 2
27 @ SANTANAF/ ALEX BAND Why Don't You & | (Arista/ 1008 +167 26436 6  37/2 | BT Simply Being Loved (Somnambulist} MVetrwerk/Capital 2
29 @ CHRISTINA AGUILERA Ff LIL' KIM Can't Hold Us Down /RC4) 995  +316 25027 3 a5 Most
25 @ MERCYME | Can Only Imagine INO/Curty 970 +40 21485 10  36/0 / oS dPi.
2 27 FRANKIE.J. Don't Wanna Try (Columbis) a1 243 19577 15 g0 |FOACrease AYS e
38 @ CHINGY Right Thurr (DTPLapitol 812  +238 19386 4 394 o
33 @ MAROON 5 Harder To Breathe (OctonelJ) 708 +109 15462 4 35/4 ARTISTTITLE LABEL(S) INCREASE
26 30  CHRISTINA AGUILERA Fighter (RC4/ 681 181 15862 19 25/0 CHRISTINA AGUILERA F/ LIL' KIM Can't Hold Us Down /2C4/ +316
31 @ SMASH MOUTH You Are My Number One finterscope/ 659 +47 15928 5 42]2 JUSTIN TIMBERLAKE Senorita /ive/ +304
35 €D  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 652 +132 23084 4 232 ;"::::c'::’:\'"vﬂﬂz W"'W;t V:ﬂ/ﬂ@ﬂﬂ’{’%”mg ) +§g:
. . 5 re You Happy Now? (Maverick/Warner Bros.)  +
31 €  SARAILadies (Sweat/Enic) 538 +84 17237 4 2502 CHINGY Right Thur (07PCapital ST
30 34 WAYNE WONDER No Letting Go (¥P/Atlantic/ 530 133 12008 15 18j0 5. ORRICO {There’s Gotta Be) More To Life (FrefrantVimgi)  +204
39 @ JUNIOR SENIOR Move Your Feet (Crunchy Frog/Atlantic) 486 +41 12145 4 2710 ASHANTI Rock Wit U {Awww Baby) /Mufder/nc/ll]./MG} +195
23 36 PINKF/WILLIAM ORBIT Feel Good Time (Columbis) 463 589 8618 9 150 | THALIAFIFATJOE |Want You (M LatidVirgin +184
€ 3 DOORS DOWN Here Without You (Republic/Universal) 424 4285 9805 1 3gjyp | JEWELIntition Atlantc +180
P ] . SANTANA F/ ALEX BAND Why Don‘t You & I (Anista) +167
@ STACIE ORRICO (There’s Gotta Be) More To Life (ForeFront/Virgin) 420 +204 10650 1 29/5 BEYONCE' F/ JAY-Z Crazy In Love (Columbia) +160
36 39  SUGAR RAY Is She Really Going Out With Him? /At/antic) 388 127 7773 5 19/0 SEAN PAUL Like Glue (VP/Atiantic) +154
41 40  TRAPT Headstrong (Warner Bros.) 387 3 10374 5 21 :lsl&s:,g";;:: mﬂmﬁw s‘:'::acﬁvﬂ/rﬂwa:w’/ ) +m
. a... [Bad Boy/Universal +
32 41 BOOMKAT Wh.at U Do 2 Me (DreamWorks) 379 232 8467 7 230 YA My Love s L. Whoa 4&MI s
40 42 SUZYK. Teaching Vellum) n 65 6473 8 10 LUMIDEE Never Leave You - U Ooh, U Ooch! (Universal  +132
@®  ATARIS The Boys Of Summer [Columbia) 351 +106 6443 1 2113 LIL' KIM F{ 50 GENT Magic Stick (Oueen Bee/Atiantic) +130
@ MICHAEL MCGLONE The Moment Of Goodbye findependent) 350 +65 6283 1 162 gf:gxc:v“z%lgg: m&lﬂi}v: /fﬂrﬁglzm — +::;
e . els Ihe Love? intersc +
@  SEAN PAUL Like Glue (¥P/Atlantic) 338 +154 11528 1 2 o s Nordr To Breate il e
38 46  JULIE WOOD Open My EYES //ndependent/ 334 -138 8991 9 14/0 ATARIS The Boys Of Summer (Columbia) +106
43 47  STACIA Angel (Raystone) 329 -14 5866 2t 100 JESSICA SIMPSON Sweetest Sin (Calumbia/ +85
48 @ FABOLOUS FI TAMIA Into You (Desert Storm/Elektra/EEG) 325 +39 11079 2 161 fl‘m‘\l&dﬁ hzsgwm - +$
. an't 17 (Cgy +
50 @ SALIVARestln Plfeces '//sland//DJME/ 315 +30 7754 2 191 TRAIN Colig Al el Coben o
@ LIVE Heaven /ﬁadmact/ve/ﬁeffen/ 311 +66 7615 1 18’ 1 JASON MRAZ The Rmy {I Won't won.y) (Eloktra/EEG) +67
- LIVE Heaven (Radioactive/Geffen) +66
54 CHR/Pop reporters. Songs ranked bé tgt&l) glg\;% if:gl;‘eez:)r?g week of Sunday 7/20 - Saturday 7/26. MICHAEL MCGLONE The Moment Of Goodbye findpendent)  +65
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It's Christmas in July! But it's not
merry for music programmers, since
everyone knows there are no good
new music releases in December. It's
been kinda Christmasy lately, with a
blizzard of songs that struggle up the
charts by one slot or so each week.
The technical name for this type of
single is “stiff” As in “lifeless, stagnant,
decaying.” (You may know it as the “work record.”) Like
Christmas morning, we rush to open the new releases
with wondrous anticipation, but stagger backward at the
- stench of the unredeemable carcasses inside. * De-
} spite the music drought, we've been playing some valu-

able, hidden little hits. In the Christmas spirit, I'll share:
“Headstrong” by Trapt is hard but melodic and reacts in a big way.
Evanescence's next single is “Going Under,” and it's kicking ass for
us. To hear Avril Lavigne’s “I Don’t Give,” you'll have to find a copy of
the American Wedding soundtrack, and you should. Politics might hold
this single back, but we got reaction on it right away. Finally, if you're
not playing MercyMe, you're a grinch. Merry Christmas.

With
Jeff McHugh
PD, WKZL/Greenshoro, NC

After six weeks, there’s a new No. 1
on R&R's CHR/Pop chart. Be-
yoncé featuring Jay-2Z's “Crazy In
Love” (Columbia) takes over the top
spot, moving 2-1". Right behind them
is Black Eyed Peas’ “Where Is the
Love?” (A&M/Interscope), which re-
bounds 3-2*. Kelly Clarkson’s “Miss
Independent” (RCA) falls to No. 3 ...
Ashanti’'s “Rock Wit U (Awww Baby)” (Murder Inc./IDJMG) rises 9-
7* ... Good Charlotte’s “Girls & Boys” (Daylight/Epic) gains 19-15*
.. Chingy scores second Most Iincreased Plays this week as “Right
Thurr” (Capitol/DTP) jumps 26-19* and picks up 636 plays ... There's
no stopping Christina Aguilera featuring Lil Kim; “Can’t Hold Us
Down” (RCA) vaults 27-21* and grabs the Most Increased Plays
crown, with 726 additional plays ... Lumidee’s “Never Leave You -
Uh Ooh, Uh Oooh!” (Universal) racks up a 29-24" gain ... Maroon 5
can breathe easier: “Harder to Breathe” (Octone/J) rises 37-32" ...
Sean Paul is on his way back up the chart with “Like Glue” (VP/At-
lantic), which moves 50-44* ... 3 Doors Down score Most Added
honors for the second week in a row — “Here Without You” (Repub-
lic/Universal) gets 45 adds this week ... Chart debuts come from
Stacie Orrico, Hilary Duff and Jessica Simpson.

— Keith Berman, Radio Editor
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armist: Blue October
weeL: Brando/Universal

By MIKE TRIAS /ASSISTANT EDITOR

People call us bipolar rock all the time,”
jokes Justin Furstenfeld, Blue Octo-
ber's singer-songwriter. I recently had the
pleasure of talking to the charismatic
frontman of the Texas-based band, which
includes Ryan Delahoussaye on violin,
C.B. Hudson on guitar and Furstenfeld’s
brother, Jeremy, on drums. Blue October
have recently reunited with Universal and
are set to release their second major-label
album, History for Sale, on Aug. 5. “It's the
right place to be. They know me and un-
derstand me, and I don't want to spend
years explaining who and what we are to
a new label,” says Furstenfeld about the
renewed label arrangement. “We hugged,
kissed, made amends, and now we're hav-
ing the best sex ever.”

Furstenfeld co-produced History for Sale
with Blue Miller (India.Arie, Aaron
Neville, Tanya Tucker) and David Castell
(The Buck Pets, Cottonmouth Texas), and
the diverse styles of each producer might
explain the eclectic mix of sweet love songs
and rock anthems found on the album.
Driven by lyrics and feel, History unabash-
edly tackles issues from depression and
child abuse to love and religion. And how
exactly does Furstenfeld decide what to
write about? “The subject takes a baseball
bat and slams it in my gut,” he explains.
“It consumes me, and nothing else around
me matters until I finish that thought and
get that emotion out.”

Such was the case with “Calling You,”
the lead single from History and a feature
track in the upcoming film American Wed-
ding. Short on funds, Furstenfeld needed
a birthday present for a special lady and
stayed up all night to create “Calling You.”
The track has just debuted on R&R's Al-
ternative chart this week at No. 50*.

While “Calling You” is a straightforward
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love song complete with a beautiful melody
and cavity-sweet lyrics, many cuts found on
History have an edge too intense to ignore.
According to Furstenfeld, the first verse of
the song “Razorblade” discusses comparing
your first love to every love that follows,
while the second talks about “how love and
trust can turn into something putrid and
disgusting, as is the case with religion
sometimes these days.” When asked to sum
up the song’s message, Furstenfeld an-
swered by asking a question himself.
“When you're weak-hearted and weak-
willed, what would take you to the point of
getting in a fight with a razor blade?”

For Blue October the month of August
will be spent touring and touring some
more, They will headline shows at the be-
ginning of the month in their home state
and will then travel to California, Nevada
and Arizona from Aug. 17 to Aug. 25 to do
shows with Vertical Horizon. Then it's
back to Texas to play separate shows with
Big Head Todd And The Monsters and
Spin Doctors, all in an effort to strengthen
their already solid Southwestern fan base.

But don't look for the growing attention
to change Blue October. “We've never re-
ally seen ourselves as huge or popular,”
Furstenfeld admits. “That was never the
point. The fact that people are actually lis-
tening to us means more than album sales
— we just don't believe this is happening.
T'd like to thank Universal and Rainmaker
Management for giving me this second
chance, because we've got so many more
albums to make.”
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( 7 = America’s Best Testing CHR/Pop S ) ( )
: - merica’s Best Testing op Songs 12 + 1
Eﬂfﬂr‘?ﬂfﬁ-ﬁ'ﬁ. E:'[-‘F For The Week Ending 8/1/03 y New&Active
rd Women Women Women | | 3 DOORS DOWN Here Without You (Regubkic/Universalj
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 725, Total Stations: 82, Adds: 45
BLACK EYED PEAS Where Is The Love? (A&M/interscape) 419 416 88% 12% 439 418 430
KELLY CLARKSON Miss Independent (RCA/ 417 400 97% 30% 424 428 419 LIVE Heaven (Radioactive/Geffen)
MATCHBOX TWENTY Unwell (tiantic/ 407 404 9% 27% 390 397 434 Total Plays: 704, Total Stations: 40, Adds: 4
EVANESCENCE Bring Me To Life (Wind-up/ 405 411 97% 40% 401 394 413
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 404 404 9% 20% 405 411 393
SIMPLE PLAN Addicted (Lava/ 400 399 8% 23% 418 396 3.90 | | LIZPHAIR Why Can't I? Capito)
3 DOORS DOWN When I'm Gone (Republic/Universal) 396 391 96% 35% 384 378 414 Total Plays: 617, Total Stations: 53, Adds: 13
CHRISTINA AGUILERA Fighter (RC4/ 393 392 99% 35% 409 418 366
GOOD CHARLOTTYE Girls & Boys (Daylight/Epic) 389 398 79% 15% 426 375 3.67
JASON WRAZ The Remedy (| Won't Worry) (Elektra/EEG/ 388 406 76% 17% 384 375 396 | | JUSTIN GUARINI Sorry (AL)
ALL-AMERICAN REJECTS Swing, Swing (Doghausa/DreamMorks) 387 399 86% 21% 434 360 363 | | o0 Pays: 582, Total Stations: 48, Adds: 4
JEWEL Intuition {At/antic/ 386 3.76 96% 28% 3.76 369 396
UNCLE KRACKER Fj DOBIE GRAY Drift Away (Lava/ 385 373 93% 28% 379 372 400 .
CHRISTINA AGUILERA F/ LIL’ KIM Can’t Hold Us Down (RCA/ 3.84 - 13% 12% 411 426 370 m:l mzylsovse;us LTI:i’alvs‘P;?o{]i&gfj rzﬁagg}
BEYONCE' Ff JAY-Z Crazy In Love (Columbial 377 369 91% 29% 393 379 370 ) '
TRAIN Calfing AR Angels (Columbial 377 385 7% 17% 354 361 394
JUSTIN TIMBERLAKE Rock Your Body (ive/ 370 362 98% 47% 359 391 380 SALIVA Rest In Pieces flsiand/iDJMG)
SEAN PAUL Get Busy (VP/Atlantic/ 359 345 93% 43% 367 354 381 Total Plays: 483, Total Stations: 40, Adds: 7
FRANKIE J. Don't Wanna Try (Columbia) 359 363 91% 3% 387 366 377
NELLY £} P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall 359  3.60 75% 20% 3.73 369 3.56
JUSTIN TIMBERLAKE Senorita (/ive/ 3.58 - 69% 168% 383 3.78 361 AMANDA PEREZ Never (Powerhowse/Virgin/
WAYNE WONDER No Letting Go (¥P/Atlantic/ 364 337 7% 32% 337 360 383 Total Plays: 477, Total Stations: 34, Adds: 1
THALIA F{ FAT JOE | Want You (EM/ Latin/Virgin/ 346 348 77% 23% 348 343 373
LIL" KIM Ff 50 CENT Magic Stick (Queen Bee/Atlantic) 342 336 81% 34% 343 347 354
R. KELLY fynition (ive/ 338 337 95% 52% 352 325 379 LIL’ JON & THE EASTSIDE BOYZ Get Low (TV7)
CHINGY Right Thurr (OTP/Capitol) 333 311 61% 21% 378 333 324 Total Plays: 475, Total Stations: 30, Adds: 11
SARAI Ladies /Sweat/Epic) 333 330 4% 4% 366 369 311
ASHANTI Rock Wit U (Awww Baby) (Murder lnc./iDJMG) 331 333 92% 36% 323 324 352 o
50 CENT 21 Questions (Shady/Aftermath/interscope) 321 318 9% 50% 350 320 324 | | P-KELLY Thoia Thoing tiie/
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want 4/ 327 313 93% 4% 311 322 344 | | TotalPlays: 463, Total Stations: 33, Adds: 11
Total sample size is 393 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents GINUWINE In Those Jeans /Epic/
who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Intemnet. Once passed, Total Plays: 391, Total Stations: 46, Adds: 25
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The
resuits are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com.
The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Songs ranked by total plays
\Heseamh, 3 division of Premiere Radio Nelworks. JAN ),

Lachey and Jessica Simpson, come to Orlando, they enjoy hanging out with WXXL Asst. PO/MD Pete
deGraaf in his disco-themed basement. Seen here bustin’ a move are (I-r) Lachey, deGraaf and

Simpson.

. I!|.l||.IJJ|

L LI

WE PREFER ‘EXPLODING FELINE’ the brother-and-sister team known as Boomkat
stopped by WPRO (92PRO-FM)/Providence to wreak some pop-laden havoc. Seén here before
stealing some CDs from the siation's music library are (I-r) DreamWorks' Jamie Willis, WPRO MD
Davey Morris, bandmembers Kellin and Taryn Manning and WPRO PD Tony Bristol.

MORE MRAZ Eiektra recording artist Jason Mraz recently spent some time hanging out with Rick
Dees at KIIS-FM/Los Angeles. During a commercial break, Dees (1), Mraz (¢) and Elektra's Tom Starr
took a moment to get uncomfortably close to the camera.

Please Send Your Photos

R&R wants your best snapshots

{color or black & white).

Please include the names and titles of all pictured and send
them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com
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DONTAY THOMPSON

dthompson@radioandrecords.com

CHR/RHYTHMIC

R&R August 1, 2003

Are You Having Fun?

A few simple ways to make yourself smile

There’s an old saying that goes, “Find pleasure in
your work, or you will find no pleasure.” If you're like
most adults, you spend more time working than doing
any other activity in your life. If you're not happy with
your job, that bleeds into your personal life and makes

it unfulfilling.

lhave a great gig as a consultant.
In addition to being a fun line of
work (1love to travel and teach), it’s
also a great business if
you like studying peo-
ple, which I happen to
enjoy. My job has given
me a unique view of the
radio industry. Since [ no
longer work for a radio
company as an employ-
ee, I'm not involved in
the day-to-day hustle
and grind of a typical
radio operation.

Nowadays, instead of looking at
the business from inside the eye of
the storm, I am more of an outsid-
er looking in. I no longer see just the
trees, [ see big chunks of the whole
forest. [ can sometimes see the
fuzzy outline of certain issues on a
big-picture level. And there’s some-
thing going on in our business right
now that alarms me. Let me tell
you what itis.

The Thousand-Yard Stare

[ see an industry of walking
wounded: men and women who
look tired and defeated. It seems
as if radio professionals are so
multitasked today and under such
pressure to perform that their goal
is usually just to make it through
another day. How many co-work-
ers can you identify who have that
thousand-yard stare?

It’s the same look people have
when they get out of jail, that pasty
look that comes from hours under
fluorescent lights, bad food and
stress. You poke your head into
their office or cubicle to say hello,
and they just look at you like
”What do you want?”

That’s sad. We got into radio be-
cause it’s fun, right? I'm no guru
of happiness; I'm an ordinary per-
son who has spent 19 years in the
radio business as a jock, promo
and marketing director and, now-
adays, consultant. I, like most peo-
ple who have done this long
enough, have been through some
rather intense emotional highs and
lows during my career.

I"'mone of the lucky ones though.
['ve been up, down, back up, all
around, and [ still enjoy the busi-

Doug Parker

ness and have managed to contin-
ue to scratch out a living. Right
now ['m pretty fortunate. I'm do-
ing my own thing and
having the time of my life.
All those years of hard
work, occasional hard-
ships, meltdowns and
other drama prepared me
for something after all. [
hope your career is also
fulfilling and amazing.
Allow me to humbly
share some lessons I
leamed along the way.

Bring The Fun

Everybody has his or her own
concept of fun. Whatever yours is,
find ways to work it into the work-
place. This means you have to take
charge. Don’t leave it to manage-
ment, the company or any other
invisible force to make your work-
place fun. If you wait for things to
change, it will never happen. You
will have to make it happen, but
it's worth it.

Some of my greatest memories
of my career are the parties and
travel junkets I organized for my
station. [ loved to use my connec-
tions to entertain the staff as often
as possible. Everybody was al-
ways welcome and encouraged to
be part of the fun. Airstaff, week-
enders, sales, administration, en-
gineering — the whole salad.

[t wasn't like these stations were
any different from yours. There
were your usual cat fights, ego
battles, petty conspirators and an-
noying workplace politicking. But
[ ultimately observed that if you
turn people on to a good time,
they will respond.

My favorite thing to do was (and
still is) to organize radio station
“come-along” cruise adventures,
the kind where you negotiate with
a cruise line to get a lowball deal
for listeners who choose to be part
of your station-hosted cruise.

For every 10 to 15 cruises you
sell, you get a comp. These comps
add up, and, next thing you know,
half of your key staff members and
their guests are cruising with a
boatload of listeners, clients and co-
workers. It's a bonding experience,

By Doug Parker

and if you’ve never organized
something like this for your staff,
you're missing an opportunity to
make the workplace fun.

Make It Happen

Of course, it doesn’t have to be
something as extravagant as a
cruise. You can do something as
simple and elegant as organizing
a”’spaday,” where the staff spends
a day at a spa getting pampered
with massages, manicures and fa-
cials. It's an experience that girls
and guys alike will love.

Don’t be afraid to plan cheap,
silly activities that might help you
get to know your market better.
For example, take the entire staff
outand spend the day pub crawl-
ing. But here’s the catch: You ride
around on city buses. You'll really
get to know each other after a day
of barhopping on public buses.
You might even get a peek into
the neighborhoods where your
listeners live — the real world.

Thad a GM years back wholiked
to host poker games in the confer-
ence room. Once a month he got
everyone together to gamble, drink
beer, smoke cigars, laugh and just
basically goof on each other. Every-
body was invited to attend and of-
fend one another with booze,
smoke, bad jokes and foul lan-
guage —guys and girls alike. How
come nobody does this anymore?
(Oh, that's right: Can’t drink, gam-
ble, smoke or use foul language on
the job anymore. Damn!)

There are many other ways to
stoke the fun machine at work. Use
your imagination. The key thing to
understand is that you have to
make it happen. That's you the
morning jock, you the promotion
director, you the night jock.

[f you sit and wait for some-
thing magical to turn things
around and make your job more
entertaining, you’ll be waiting for
a long, frustrating time. If the fish
stinks from the head down and
upper management ain’t doing it,
somebody’s gotta take the ball and
run with it. Why can’t it be you?

Go Fish

I'm going to refer you to a book
on the subject of fun in the work-
place that lays it right out in front
of you in the simplest of terms. It's
called Fish, and it’s a simple exam-
ination of Seattle’s famous Pike
Place Fish Market.

This book reveals the amazing
ways that people who work in a

BEYONCE VISITS THE BOX Back in her hometown, Beyoncé stopped
by KBXX (The Box)/Houston for an on-air interview and to promote her new
album, Dangerously In Love. After the interview Beyoncé paused to take
snapshot with PD Tom Calococci.

simple fish market have made
having fun on the job and custom-
er service not only a way of life,
but also an actual art form so
unique that people come from all
over the world to observe it.

The book is described as A
powerful parable that will help you
love the work youdo—evenif you
can’t always do work that you
love.” It’s just over 100 pages long
— short enough to read in one day
— and has been enthusiastically
recommended by the CEOs of sev-
eral successful corporations.

[t’s much more than the story of
afish market. There are fundamen-
tal lessons to be learned from this
book that apply to radio, records
and life itself. This book is brilliant,
and it will change the entire way
you look at your job and probably
even the way you live your life. If
these folks can have such a great
time working in a fish market,
imagine the possibilities if you
could adapt that same philosophy
to your radio or record gig.

Time Off

Few people are impressed with
somebody who works an 80-hour
week. Many poor souls think
they’re scoring points with the
company through their obsessive
"dedication” to the job.

The problem is, your managers
are probably not all that impressed.
In fact, your attempts to come off
as a real “killer” or team player by
never leaving the job or taking va-
cations might be backfiring. You
may be quietly dismissed as some-
one who is not a good time man-
ager and, therefore, not a candidate
for bigger things.

Sure, you're reliable. And no-
body questions your dedication.
But upwardly mobile? Not neces-
sarily. If the company perceives
you as somebody not ready to take
on new chores since it already
takes you 100 hours a week to do
what you’re already doing, you're
killing yourself for nothing.

Not only are your efforts not
paying off on the job, you're rob-
bing yourself and your family of
your life. When you're taking your
final breaths, I doubt you'll be ly-
ing there thinking, “Shit, I really
should have worked more hours
on the job.”

Iremember one particularly gru-
eling summer when it occurred to

www americanradiohistorv com

me that [ hadn’t had a day off for
probably three months. It started to
eat me up, all this responsibility [
had, so I went to my GM (and sta-
tion owner) to complain.

He listened to me, smiled and
simply said, “You don’t get it, do
you?” He went on to explain that
he had no inclination whatsoever
to worry about how I got the job
done or how long it took. Basical-
ly, if I wanted time off, he said,
“Don’tbe an idiot, take some time
off.” Period. He was right. [ didn’t
get it until that day.

Hit The Beach

Wow — a vacation. Now there’s
a concept! When is the last time
you took a truly quality vacation,
the kind where you get away from
itall and just exist without think-
ing about work? Even if you're
convinced that there is no way to
take a week or two of vacation
time without the station burning
down or being sold, taken over or
demolished while you're away,
take regular three and four-day
weekends.

Evena quickie three-day weekend
jaunt out of town to visit relatives,
g0 to a spa resort or just drive on
country roads will free your mind
and spirit. Whatever it takes to get
your mojo, go and do it, and do it
regularly. You have a cell phone,
and you know good and well that
if something hits the fan while
you're away, they’ll call.

I started my broadcasting career
with the Armed Forces Radio Ser-
vice in Spain. During my time
overseas [ observed that Europe-
ans take four weeks of vacation
every year. During the month of
August Spain’s beach resorts swell
with hundreds of thousands of
sunburned northern Europeans,
down for their monthlong Span-
ish holiday. Everybody in Europe
takes vacation. They don’t under-
stand how we Americans can go
without them. But we do.

Take a hint from the U.S. Armed
Forces, whose hundreds of thou-
sands of members get a mandato-
ry four weeks of paid vacation, or
”leave,” per year. The military doc-
trine is clear: Troops must be given
ample time off to decompress, or
they will not perform at peak effi-
ciency. There is a phenomenon

Continued on Page 40
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Y & CHR/RHYTHMIC TOP 50

88 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
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19 21 MONICA SoGone () 1620 366 192469 16 5610 | 40N & THE EASTSIOE BOYE Getlow VT a0t
27 @ BUSTA RHYMES Light Your Ass On Fire (Star TrakiArista) 1597  +353 152638 3 G6B/2 | R.KELLY Thoia Thoing Wive/ +404
22 23 THALIAFIFAT JOE | Want You (EM/ Latin/Virgin) 1506 344 130951 12 60j0 | BUSTARHYMES Light Your Ass OnFire (Star liakidrists)  +353
25 @  YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1436 +102 137689 6  54/4 Z?J&'f.?f!.ﬁ?ﬁﬁﬂ'i:::“ ,;C,:;”"M ::g:
24 25  DAVID BANNER F/ LIL’ FLIP Like A Pimp {Universa) 1434 95 135750 18 520 | ryonce FJAYZ Gty n Love Cobmbi i
28 € BABY BASH Suga Suga [Universal) 1366  +230 92922 8  46/9 | MOSTVALUABLEPLAYAS FIS. LEE Roc YaBody.. Casabianca) +312
30 @ ROSCOE Smooth Sailin’ (Priority/Capitol 1097  +73 85408 6 453
33 @ CHRISTINA AGUILERA F/ LI KIM Can't Hold Us Down (RC4/ 1094  +234 60807 2  46[7
2% 3 BONE CRUSHER Never Scared (Arista) 1065 244 104699 18  57/0
32 JS lce Cream (DreamWorks) 1010 +84 56247 5 50/0 -
29 31 JUSTIN TIMBERLAKE Rock Your Body v/ 953 116 87380 20 430 New & Active
31 32 JOEBUDDEN Pump it Up (Def Jam/IDIMG) 934 81 82688 17 6400 | 112FISUPERCAT Na, Na, Na, Na Dlef SoullIMG)
35 €D NICK CANNON F/ B2K Feclin' Freaky Mickelodeon/ive) 750 46 5368 4 gop | o Pl 441, TotalStaons:35 Adis: 13
40 € YOUNGBLODDZF/LIL' JON Dam! (Arista) 695 +83 oassz 3 233 | LISttt s
34 35 R.KELLY F/BIG TIGGER Snake (el 619 128 64643 16 BBID | oo oiiclo e know }lmt;pmdmr/
46 @ LYRIC Hot & Tipsy &/ 598 +91 31054 8 2812 Total Plays: 428, Total Stations: 15, Adds: 1
43 @ JOE BUDDEN F{BUSTA RHYMES Fire (Yes, Yes Y'all) (Def Jam/IDJMG) 596 +47 53445 2 381 M. RONSON F/ GHOSTFACE & N. DOGG Ooh Wee (FlektraFEG)
€D BUBBA SPARXXX Deliverance (Beatclub/interscope) 590 +244 34962 1 4710 | Total Plays: 377, Total Stations: 41, Adds: 16
42 €D TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal 569  +19 41148 3 40j3 | BEYONCE'F| SEAN PAUL Baby Boy (Columbia)
38 40  JAHEWM Put That Woman First (Dliine Milf Warner Bros.) 548 19 4609 17 g | Yot Plays: 377, Tota Stations:9, Adds: 6
@  CHERISHF{ DA BRAT Miss P. (Warer Bros) B3 150 20520 1 403 | N A o - (Casalnca
@®  FRANKIE J. We Stil (Columbia) 530 4250 AMMBB 1 UM | e e
@ JUSTIN TIMBERLAKE Senorita (ive/ 527 +147 36672 1 28/4 Total Plays: 282, Total Stations: 14, Adds: 0
@ NAPPY ROOTS Roun'The Globe /Atiantic) 524 +215 22951 1 42/0 UL’ KIM FfMISSY ELLIOTT (When Kim Say)... {uean Bee/Atiantic/
49 @ 50 CENT If | Can't (Shady/Aftermath/interscope) 519 +57 153462 3 50 Total Plays: 204, Total Stations: 32, Adds: 13
47 @ JAY-ZLaLaLa (Excuse Me Again) (Bad Boy/Universal) 518 +16 61472 8 410 | YING YANG TWINS Naggin' 7V7)
28 @ TYRESE Signs Of Love Makin' &/ 502 +31 46585 6 321 _Total Plays: 202, Tota.l Stat.lons: 15, Adds: 3 '
36 48 LOONFIKELIS How You Want That (Bad Boy/Universal 493 78 333 12 30 | Je O e e et
41 49 DREAM F| LOON Crazy (Bad Boy/Universal 490 69 17706 5 3100
37 50 DABRAT InLove Wit Chu (So So Defidrista) 456 118 43987 19 4410

Songs ranked by total plays

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each s
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week ee
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

week of 7/20-7/26. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays R&R Station Playlists have moved to the web.

all of our monitored reporters at
www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Own Your Events <

e wa TR T e e T T WL T S e e

If no one can see your signs, do they know who staged the eveni? Make sure you claim ownership at
all your events with cost-effective, disposable plastic banners.

<We print your logo using up to four spot colors. = Perfect for concerts, events and giveaways.
< Packaged on a roll and easy to use. = Weather-resistant S W Wi B ars [
= Up to 3' High and 6' Wide = Durable e " 713/507-4200  713/507-4295 FAX W
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d-  With his NEW STREET ANTHEM

“WHERE THE HOOD AT ?°

From the new album GRAND CHAMP

A Couldn’t Wait!
A KPWR, KHTE, WQHT,
. wxis, kFaT .
=4 Already over 7:
_[,

500 spins! iy
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1 (_RHYTHMIC MIIX SHOW TOP 30

RANK ARTIST TITLE LABEL

1 BEYONCE' Crazy In Love (Columbia)
CHINGY Right Thurr (Priority/Capitol)
LUMIDEE Never Leave You (Strajght Face)
LIL’ JON & EASTSIDE BOYZ Get Low (TV7)

PHARRELL f|JAY-Z Frontin' (Star Trak/Arista)
MARY J. BLIGE Love @ 1st Sight (Geffen/
SEAN PAUL Like Glue (/P/Atiantic)
9 LIL' KIM /50 CENT Magic Stick (Queen Bee/Atiantic)
10 ASHANTI Rock Wit U... (Murder Inc./DIMG)
11 FABOLOUS Into You (Flektra/EEG)
12 BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
13 R. KELLY Thoia Thoing (/ive/
14 SEAN PAUL Get Busy (VP/Atlantic)

O~ hHh o £ wWwMN

15 NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal)

16 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
17 DAVID BANNER Like A Pimp (Universal)

18 JOE BUDDEN Pump it Up (Def Jam/IDJMG)

19 JAY-Z L3, La, La (Excuse Me Again) (Roc-A-Fella/lDJMG)
20 50 CENT 21 Questions (Shady/Aftermath/interscope/
21 BOW WOW Let’s Get Down (Columbia)

22 BDNE CRUSHER Never Scared (So So Def/Arista/

23 YOUNGBLOODZ f/LIL* JON Damn! (Arista)

24 MARK RONSON f/GHOSTFACE/NATE DDGG Ooh Wee (Elektra/FEG)

25 112 f/SUPERCAT Na, Na, Na, Na (Def Soul//DJMG)

26 LOON f/KELIS How You Want This (Bad Boy/Universal)

27 TIMBALAND & MAGOO Cop That Shit (BlackGround/Universall
28 R.KELLY f/BIG TIGGER Snake (Jive/

29 ROSCOE Smooth Sailin’ (Capitol)

30 FREEWAY Flipside (Roc-A-Felia/lDJMG)

50 CENT fINOTORIOUS B.1.G. P.I.M.P. (Shady/Aftermath/interscope)

The new Montell Jordan track, “I'm Goin’ Krazy"
(Koch), is a hot record. It samples the old Ed 0G
joint “I Got to Have It.” The new Loon and Snoop
joint, “Gangsta S**t" (Bad Boy/Universal), is a good reaction record. It's a dia- |
mond on the album. | like it, and I'm banging it. The biggest record right now |
for me is Spliff Star featuring Biggie's “Put Your Hands in the Air" (Flipmode). |

It's an anthem out here — a guaranteed crazy record for the clubs. Also, I've

been spinning Carl Thomas' “She Is” (Bad Boy/Universal) in the mix. It samples

Surface’s “Happy” and is a nice R&B record.

— DJ Geespin, WJMN/Boston

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

Networks. Songs ranked by total plays for the airplay week of 7/27-8/2/03.
©2003, R&R, inc.
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YOUNGBLOOOZ fiLIL JON Damn (Arista)

112 f/SUPERCAT Na, Na, Na (Def Jam/IDJMG)

BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
CARL THOMAS She Is (Bad Boy/Universal)

LiL JON & THE EASTSIOE BOYZ Get Low {7V
OUTKAST She Lives In My Lap (4rista)

Lo B
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Are You Having Fun?
Continued from Page 36

called battlefield fatigue that must be
avoided.

Your Greatest Hits

Keep an ongoing, updated file of your
“greatest hits,” whether you're a jock, PD
or marketing director. The simple way do
this is to maintain an archive box. Get one
of those plastic file boxes.

Did you have a particularly outstand-
ing show today? Drop the aircheck in the
box. Did you get a nice write-up in R&R
or the local paper? Put a copy of it in the
box. Whenever you get TV news cover-
age, immediately get the video burned to
aDVD and drop itin.

This is a comprehensive and complete
war chest of your most recent accomplish-
ments. As you know so well, usually, when
you try to find these things weeks or
months later when you really need them,
they’re long gone and never to be found.

How many greatairchecks can you not
locate anywhere? Your archive box will
solve this problem. It will also come in
handy if you ever find yourself forced to
do the next thing I'm about to bring up.

Don’t Be Miserable

Just as you would if you were in a bad
marriage, if you’re in a workplace situa-
tion where you feel you're being mis-
treated, get the situation resolved. If you
can’t, get out. Don't relegate yourself to

a situation where you work all day, ev-
ery day, and are miserable because you
are not appreciated but are forced towork
because you need to make a living.

That's the modern version of indentured
servitude. Don't accept that in your life.
Get out, and try to do so on your terms
first. Let me repeat what Ijust said: Get out.
Do not be dumped on by anybody.

Discreetly evaluate your options, draw
up an escape plan, and get with the pro-
gram. Grab that archive box of yours and
put together a DVD presentation that has
photos and audio of all your great stuff.
That's your ticket to ride out of the hell-
hole you're in.

Get Fit

Adirty little secret is out: Stress kills. This
industry can be very stressful, and therefore
deadly. Don't let this or any other occupa-
tion kill you. Give some serious thought to
getting into a fitness program, if you're not
already. It will change your entire life.

Not only will you be more up to your
day-to-day tasks and decisions because
you have more energy and the ability to
think clearly, but you’ll also look great if
the day comes that you find yourself hav-
ing to interview for another job.

Doug Parker is President of Parker Media
Services, a radio promotion and marketing con-
sulting service e founded in December of 2000.
Need a promotional jump start? Reach out at
916-402-6348 or pmediaservices@ aol.com.

R&R’s Year-End Chart Pack

5565)

NOW AVAILABLE!

Includes year-end charts for all R&R
formats from 1974 through 2002!

Call (310)788-1625 or email
moreinfo@radioandrecords.com
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This Week’s Hottest Music Picks

Lucas
MD, WWKL/Harrishurg

Bubba Sparxxx’s “Deliverance” (Beat-
club/Interscope): An amazing record with
& distinct sound. Immediate phones on it.
Joe Budden featuring Busta Rhymes’
“Fire” (Def Jam/IDJMG): Joe Budden has
what it takes to be core for our station. I
was hooked when | heard the first note.

Roscoe’s “Smooth Sailin’” (Capitol):
Earth, Wind & Fire meet Warren G.

BT's “Simply Being Loved” (Nettwerk/
Capitol): This is a great balance record for
us. Could be the next Daniel Bedingfield.

MVP featuring Stagga Lee “Rock Your
Body” (Casablanca/Universal): A smash
hit! Best use of an air horn in a song.

Cherish featuring Da Brat’s “Miss P.”
(Warner Bros.): We are watching this one
closely. Has all the right elements to be a
hit. Reprise is back in the game with a
good project.

Rob Tyler
MD, WQSX/Boston

Beyoncé featuring Sean Paul’s “Baby
Boy” (Columbia): A smash! Adding Sean
Paul makes an already great song even
better!

QED's “Love Bites” (Independent): Get-
ting top five phones already. Amazing ear-
ly reaction for this Def Leppard cover!

Mark Adams
PD, KXJW/Portiand, OR

Busta Rhymes’ “Light Your Ass on Fire”
(Star Trak/ Arista): In a word, insane. Hot as
hell on the air and already pulling phones.

Beyoncé featuring Sean Paul’s “Baby
Boy”: Next single — definitely heat. Per-
fect timing with the dance-hall influence.

Beyoncé’s “Summertime” (Columbia):
MP3, baby. It's not on the album, but it's a
great cut.

.CHR/RHYTHMIC
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DMX’s “Where the
Hood At” (Ruff Ryders/
IDJMG): Big, immediate
reaction. Hot on the air,
already reacting in the
clubs.

50 Cent’s “If | Can't”
(Shady/Aftermath/In-
terscope): As “PLM.P.”
starts to peak, this one is
going to jump right up and take its place.

Jill Strada
MD, WPYO/Ortando

Lil Jon & The Eastside Boys featuring
Ying Yang Twins’ “Get Low” (TVT): This
song is so hot that no matter what you are
doing, you stop and party to it!

Ashanti’s “Rock Wit U (Awww Baby)”
(Murder Inc./IDJMG): Still growing on the
radio station!

Paul Van Dyke’s “Nothing But You”
(Mute/EMC): This song is amazing — no
vocals, just a great vibe!

OutKast’s “Ghetto Musick” (Arista):
Another hot joint from OutKast!

Picazzo
Asst. PD/MD, KISV/Bakerstield
Wayne Wonder’s “Friend Like Me”
(VP/ Atlantic): Great vibe. Straight-up
R&B radio hit! We're all over it.
Marques Houston featuring Joe Bud-
den’s “Clubbin’” (TUG): Great followup to
“That Girl.” Smooth track.

DMX'’s "Where the Hood At”: Got that |

anthem feel. We stepped outon it.

Bobby Ramos
PD, KPRR/EI Pase

Lumidee’s “Never Leave You” (Univer-
sal): If you're sleeping on this, wake the
f*%k up! It's testing as a power rotation
with females 18-34.

Busta Rhymes’ “Light Your Ass on
Fire”: Lighting up the phones and killing
the clubs.

R. Kelly’s “Thoia Thoing” (Jive). Crazy-
mad requests! Once it gets in your head,
ya hooked!

Baby Bash’s “Suga Suga” (Universal):
The No. 1 song on this station! No. 1 fe-
males, No. 1 phones!

Pharrell featuring Jay-Z’s “Frontin™”
(Star Trak/ Arista): Smooth and catchy, and
the women are requesting it.

TechNINE's “Imma Tell” (Strange Mag-
ic): Instant phone reaction at night!

Karen Wild
WD, KUBE/Seatlle

Roscoe’s “Smooth Sailin™: | am really

| really loving this record. We have it on as

a full-time power new! With the familiar
hook it sounds like a summer song.

OutKast featuring Jay-Z & Killer
Mike’s “Flip Flop Rock” (Arista): I know

| this is not one of the singles they shipped,
but we jumped on it and it’s top five
phones — big names, big interest.

Bubba Sparxxx’s “Deliverance”: I have
loved this track from jump. With the vid-
eo, and the more I play it for people, the
response gets bigger and bigger!

Lee L'Heurenx
| 10, WRED/Portiand, ME

Bubba Sparxxx’s “Deliverance”: We
powered this last week. With his market
appearance, the strength of the record and
video play, this one has amazing phones.

Tamia featuring Talib Kweli’s “Official-
ly Missing You (Remix)” (Elektra/EEG):
The remix has added new life to that
record. This is definitely top 10 and scor-
ing very high with our female audience as
they make it “their song.” One of our mix-
ers also remixed it with a little rock-lean-
ing sound, and the listeners love it.

D Rock
PD, KXHT/Memphis

Three 6 Mafia featuring Baby’s “Testin’
My Gangsta (Remix)” (Universal): It's
what Memphis is, in terms of a hit song.

OutKast featuring Jay-Z & Killer
Mike’s “Flip Flop Rock”: A banger for
Memphis.

Beyoncé featuring Missy Elliott’s “Cra-
zy in Love” (Remix I} (Columbia): The
song is hot as hell!

Mya’s "My Love Is Like...Whoa”
| (A&M/Interscope): Working for us in

more ways than one — give it a shot!

Sarah 0°Connor
MO, WPEC/Washington
. Ying Yang Twins’ “Naggin' (TVT): The
| Southiis on fire this summer, and this will
| be another club banger.

Felix “The Cat” Santos
MD, KSEQ/Fresno

DMX’s “Where the Hood At”: The Dog
is back with another smash. I guess retire-
ment is out of the question.

Mark Ronson featuring Sean Paul &
Tweet's “International Affair” (Elektra/

| EEG): Mr. Ronson's got some serious beats.
It doesn’t hurt to have Sean Paul on the
| joint too.

Lil Jon & The Eastside Boys featuring
Ying Yang Twins’ “Get Low”: Serious

| heat! [ ain’t talkin’ ‘bout Central Cali
weather, either. Top five phones here again.

A listener is calling.

All without bending an elbow.

esteamesamnae, FACIOV00000

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

Daypart
Personalities

24 Hour
Formats

News & Talk

RadioVoodoo is magic telephone and web technology that answers all your listener calls.
It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.

Music

og! Q
& Consulung

—JONES RADIO NETWORK
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 8/1/03

Persons Persons Persons

Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 425 419 91% 15% 434 407 433
NELLY F{ P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal/l 398 3.87  85%  15% 4.18 393 403
FABOLOUS Can’t Let You Go (Desert Storm/Elektra/EEG) 394 392 84% % 410 3B1 386
FABOLOUS F] TAMIA Into You (Desert Storm/Elektra/EEG) 393 380 65% 15% 3.95 399 396
BEYONCE' Ff JAY-Z Crazy In Love (Columbia) 383 405 96% 40% 387 383 383
SEAN PAUL Get Busy (VP/Atiantic/ 379 372 95% 49% 3.78 377 377
LU’ KIM F} 50 CENT Magic Stick (Queen Bee/Atlantic) 378 390 91% 39% 414 367 375
50 CENT P..M.P. (Skady/Aftermatl/interscope) 373 373 7%  26% 3.96 374 360
JUSTIN TIMBERLAKE Rock Your Body {ive/ 370 396 98%  48% 3.49 367 388
SEAN PAUL Like Glue /VP/Atlantic) 370 355 80% 27% 381 366 374
THALIA Ff FAT JOE | Want You (EM Latin/Virgin) 369 370 84%  20% 355 360 397
PHARRELL F{ JAY-Z Frontin’ (Star Trak/Arista) 369 362 58% 12% 333 373 385
MYA My Love Is Like...Whoa (4&M/interscope/ 365 373 78% 20% 3.82 3.66 3.51
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG) 364 376 9%  36% 3.56 371 385
BOW WOW Let’s Get Down (Columbia) 363 354 56% 12% 3.87 349 363
LUMIDEE Never Leave You - Uh Och, Uh Qooh! ({Universal) 358 360 76% 29% 3.58 354 359
MONICA So Gone (// 357 3.58 4% 21% 355 339 380
MARY J. BLIGE Love @ 1st Sight (Geffen) 357 3.62 53% 10% 3.02 364 4.02
50 CENT 21 Questions (Shady/Aftermath/interscope) 355 376 95%  55% 3.66 345 359
CHINGY Right Thurr (DTF/Capitol) 352 366 77% 29% 381 350 325
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (J/ 351 364 95% 52% 342 333 375
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 348 336 32% % 314 377 346
LUDACRIS Act A Fool (Def Jam South/IDJMG) 342 34 82% 30% 387 342 353
GINUWINE In Those Jeans (Epic/ 341 348 67% 24% 3.52 333 354
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 340 - 3% 1% 270 352 39
LIL' JON & THE EASTSIDE BOY2 Get Low (T¥7/ 332 333 45% 16% 360 319 33
BABY BASH Suga Suga (Universal) 319 - 2% 6% 308 329 315
DAVID BANNER Ff LIL' FUIP Like A Pimp (Universall 318 327 61% 26% 345 321 302
R. KELLY Thoia Theing (iive/ 316 312 S51%  18% 328 317 310
BONE CRUSHER Never Scared (Arista) 295 312 62% 33% 308 294 288

Total sample size is 337 respondents. Total average favorablilty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity

p the p ge of respondents who the song. Total bum rep the number of who said they are tired of hearing the song. Sample
composition is based on persons 12+, Persons are screensd via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout h. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic

is a registered trademark of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. RateTheMusic.com dafa Is provided

ArTiST: DMX
LaseL: Ruff Ryders/iIDJMG
By MIKE TRIAS/Assistant Editor

LR R I I N R

i ITEWDTH

ould the rumors and reports

be true? Could DMX, a.k.a.
DarkManX,aka. The Dog, aka.
Earl Simmons — who took the
moniker from the DMX digital
drum machine — be retiring from the rap game for good?
After bursting on the scene in the late "90s on LL Cool J's “4,
3, 2, 1" and effectively changing the face of rap, could the
embattled MC really be hanging up his gloves for good?

| stifl don’t believe it, but then again, perhaps he’s making
a play to definitively establish himseif in the movie industry.
After hitting the big screen in Romeo Must Die with Jet Li,
starring in Exit Wounds with Steven Seagal and teaming up
with Li again for Cradle 2 the Grave, DMX is set to appear in
more films in the coming months. Never Die Aloneis sched-
uled for release this December, while filming on Werewolf
begins early next year. Add to these films the revenue he will
generate with the clothing line he reportedly has in the works,
and there’s no need to worry about his financial future if he
does retire.

And what befter way to go out than on top? On Sept. 9,
DMX s declaring himself Grand Champ. The lead single from
The Dog's fifth album is “Where the Hood At?” and it contin-
ues the tradition of his hard-banging street anthems. Syn-
thesized horns, bass and handclaps drive the aggressive
cut, with DMX barking his rhymes much fike his many dogs
would if they could talk. 50 Cent will also make an appear-
ance on Grand Champ, rapping on the cut “Shot Down.”

\_ by Mediabase Research, a division of Premigre Radlo Networks. J
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r = o h . )
: g America's Best Testing Urban Songs 12 + Indicator
RaleTheMusie. com For The Week Ending 8/1/03 Most Added'
- il LL* KIM F{ MISSY “MISDEMEANGR” ELLIOTT {When Kim Say]
e Persons Persons Persons Can You Hear Me Now? (ueen Bee/Atiantic/
Artist Title (Label} ™ LW Familiarity Burn  12-17 18-24 25-34 E.40 F/ CLIPSE Quarterbackin’ (Sick Wi ive)
NELLY F/ P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universaj 418 404  94%  12% 408 414 390 LJ Throw It Up (Cool Joe!
e B T || s
nto You (Dese, 7 1 3 X . I 8
HOUSTON F| JOE BUDDEN & PIED PIPER Clubbin’ (7.0.6.)
LIL’ KIM FI 50 CENT Magic Stick (Qusen Bee/Atiantic) 405 406 99% 40% 405 408 397 LD ! . u
FABOLOUS Can't Let You Go (Desert Storm/ElektralEEG) 401 404 94% 36% 390 401 359 JAGGED EDGE Walked Otta Heaven {Columbia)
50 CENT 21 Questions (Shady/Aftermathfinterscopel 393 388 99% 56% 3.98 4.02 384 ROSCOE Smooth Sailin’ (Priority/Capitoll
BOW WOW Let’s Get Down (Columbia) 398 380 76% 1% 378 399 324 LUTHER VANDROSS Dance With My Father 4/
AALIYAH F’ TANK Come Over lﬂ/acltﬁmu/ld/llnivelsall 394 3.96 78% 18% 391 4.01 3.58 THREE 6 MAFIA H LIL FLIP Ridin® su'nners IIWCD/UMM/
LUMIDEE 'Never Leave You - UI? Och, Uh Oooh! (Universall 393 388 89% 2% 399 405 3.81 112 FI SUPERCAT Na, N, Na, Na (ef SoullME)
CHINGY Right Thurr [0TP/Capitol) 392 389 93% 23% 3.75 3.88 338 BIG GIPP Steopin’ ut Koch/
PHARRELL F! JAY-Z Frontin' (Star Trak/Aristal 391 390 79% 17% 3.89 3.94 3.76 eppin
SEAN PAUL Like Glue (VP/Atiantic) 390 385 94% 28% 381 382 379 POETRY Alll Wanna Do (Beat force/
MYA My Love Is Like... Whoa (A&M/interscope) 380 384 0% 16%  3.86 3.99 3.47 SILK Silktime (Liguid)
LIL* JON & THE EASTSIDE BOYZ Get Low (7V7) 385 380 72% 20% 373 380 356 Sangs ranked by lotal plays
{ LUDACRIS Act A Fool {Def Jam South/iDJMG/ 384 3177 97% 3% 376 372 3.87
| BEYONCE' F| JAY-Z Crazy In Love (Columbia) 381 400 9% 42% 374 382 352 Recurrents
: JAHEIM Put That Woman First (Divine Mill/Warner Bros.) 381 384 % 23% 378 3.91 3.37 )
ASHANTI Rock Wit U {Awww Baby} (Murder inc/IDJMG) 377 389 97% 38% 370 378 344 BONE CRUSHER Never Scared (Aristal 1212
TYRESE Signs Of Love Makin’ (J/ 375 3174 68% 14%  3.66 3.82 3.20 JAHEIM Put That Woman First (Divine MilWamer Bros.) 1045
LIL* MO F| FABOLDUS 4 Ever (Gold Mind/Elektra/EEG) 3.74 382 82% 24%  3.66 3713 3.42 FABOLOUS Can't Let You Go (Desert Storm/Elektra/EEG) 983
YOUNG GUNZ Can't Stop, Won't Stop (Def Jamy/IDJMG) n - A% 9% 352 377 303 SEAN PAUL Get Busy (VP/Athantic) 821
MONICA So Gone /// 369 388 87% 29%  3.63 375 325 50 CENT 21 Questions /Shady/Aftermathiinterscopel 784
GINUWINE In Those Jeans (Epic/ 368 374 89% 28% 365 373 343 BUSTA RHYMES fIMARIAH CAREY | Know What You Want & 749
S A o W | ennens e s O
- BLIGE Love @ 1t Sioht faften sl . . ; FLOETRY Say Yes (CreamMorks) 616
YOUNGBLOODZ Ff LIL’ JON Damn! (Aristal 3.65 - 36% 9% 3.57 3.61 3.50 RON ISLEY FI . KELLY What Would You Do? GreamWorks! 618
R. KELLY Thoia Thoing Give) 361 -  63% 16% 361 360  3.66 - RELLT That Would Tou Dot ream o
BONE CRUSHER Never Scared Arista/ 356 340 85% 38% 348 345 355 SNOOP 00GG Beauiiful (Doggystyte/Pronty/Lapito) 582
R. KELLY F! BIG TIGGER Snake Live/ 353 362 91% 38% 347 352 334 50 CENT In Da Club (Shady/Aftermathnterscope) 422
T.\. 24's (Grand Hustle/Atiantic) 349 343 A% 1% 340 339 342 LIL" KIM /MR, CHEEKS The Jump Off (Queen BeeUndeas/Atiantic] 438
Total saple ize s 415 respondents. Total average favorability estimates are based on 2 Scale o 1-5. 1=dislke very much, 5 = ke very much). Total familiarity W SEL AT RWER (1) 38
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Song. AALIVAH Miss You (BlackGround/Universal 381
| Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. R. KELLY (gnition (/ive/ 348
1 RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic JAY-Z Excuse Me Miss (Roc-A-Fela/DJME) 318
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is 9 o
provided by Mediabase Research, a division of Premiere Radio Networks. J WAYNE WONDER No Letting Go (VP/Atantic 309 )
4 )
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DANA HALL

dhall@radioandrecords.com

- URBAN__

The Mathematics
Of Playing Music

The Urban stations that play the most music

Programming is a combination of science and gut. In recent years
the scientific aspect of programming — using research in program-
ming decisions and tools like Selector to help implement those de-
cisions — has resulted in tighter playlists overall. This week R&R
takes a look at the actual numbers as they relate to the science and
mathematics of programming music.

The chart on this page is a list of all R&R
reporting stations to the Urban panel, their
market numbers and owners, the total num-
ber of spins they gave in a one-week period
(July 16-22) and the number of unique titles
they played in that week.

Interestingly, the first thing you see on the
list is that the station with the highest spin
count for the week, Radio One’s WRHH/
Richmond, also had one of the lowest num-
bers for unique titles. Having a low unique-
title number most likely indicates a station that
is very current-driven. Two other stations had
similar low unique-title numbers: Clear Chan-
nel’s WUBT{The Beat)/Nashville (170 unique
titles) and powerhouse WHRK (K97)/Mem-
phis (167 unique titles).

However, when you look at Clear Channel
as a comparty (with 17 stations on the Urban
panel), its stations average 319 unique titles
each, which is not far from Radio One’s aver-
age of 332 unique titles per station (with 14
stations reporting). Stations with higher
unique-title numbers likely have more gold in

their rotation and library, or they may play
more current titles.

Of the 12 stations with unique-title numbers
over 500, six are owned by independent
broadcasting companies, and six are owned
by larger broadcast corporations. The station
with the highest unique-title number, 665, is
independently owned Monroe Broadcasting’s
heritage WDKX/Rochester, NY.

In general, we can also see that stations with
high spin counts for the week are getting in
more music per hour on average. For exam-
ple, WRHH/Richmond, with 2,301 spins for
the week, averages about 13.6 records per
hour. It's interesting to note that this current-
driven, hip-hop-intensive station also runs
without jocks in some dayparts.

Stations at the low end of the spin count
average between eight and 9.7 records per
hour. The station with the lowest spin count
(761) is AM daytimer KVSP/Oklahoma City.
Taking KVSP out of the equation, of the 11 sta-
tions with the lowest weekly spin counts, six
are in the top 11 markets.

RADIO ROYALTY At the recent Minority Media and Telecommunications Council megtings in
Washington, DC, Radio One President/CEQ Alfred Liggins was inducted into the Hall of Fame. Pictured
here are (I-r) Interep VP/Director of Urban Radio Sherman Kizart, Radio One Chairperson/Founder
Cathy Hughes and Liggins.

R&R August 1, 2003

R&R Urban Reporters

Total Unlque
Market Spins Titles
Rank  Station/Market Owner July 16-22

56 WRHH/Richmond Radio One 2,301 171
12 WMIB/Miami Clear Channel 2,161 302
122  WRJH/Jackson, MS Extreme 2,106 225
44 KNOU/New Orleans on Top 2,068 248
%417  WEUP/Huntsville, AL Batts, H. & Caples, V. 2,018 467
109  WPRW/Augusta, GA Clear Channel 2,013 330
9 WBOT/Boston Radio One 2,011 345
44 WQUE/New Orleans Clear Channel 1,985 218
76 WJKS/Wilmington, DE Qc 1,973 546
98 KRRQ/Lafayette Citadel 1,971 422
88 WSSP/Charleston, SC Clear Channel 1,970 232
119  WQHH/Lansing, M| Mid-Michigan FM 1,967 524
BE  WTMG/Gainesvlile Pamal 1,956 367
23 WAMO/Pittsburgh Sheridan 1,949 405
k1] WHXT/Calumbia, SC Inner City 1,936 515
56 WCDX/Richmond Radio One 1,935 387
1 WWPRMNew York Clear Channel 1,927 467
47 WHRK/Memphis Clear Channel 1,925 167
83" WEMX/Baton Rouge Citadel 1925 512
103  WBTF/Lexington, KY L M. 1,913 292
81 WJUC/Toledo Welch 1,911 218
109  WFXA/Augusta, GA Radio One 1,905 264
11 WHTA/Atlanta Radio One 1,890 307
61 WAJZ/Albany, NY Pamal 1,890 424
14  WJTT/Chattanooga, TN Brewer 1,885 507
19 KATZ/St. Louis Clear Channel 1,881 283
54 WDKX/Rochester, NY Monroe County 1,879 665
122 WJMUWackson, MS Inner City 1,874 197
WQOK/Raleigh Radio One 1,872 276
35 WCKX/Columbus, OH Radio One 1,854 276
65 KJMM/Tulsa Perry 1,845 569
12 WEDR/Miami Cox 1,839 524
85 KIPR/Little Ragk, + ~ Citadel 1,831 344
25 WENZ/Cleveland Radio One 1,830 274
129  WTLZ/Saginaw, Ml Wilks 1,826 494
45 WNPL/Nashville Cumulus 1,818 325
52 WJBT/Jacksonville Clear Channel 1,816 238
56 WBTJ/Richmond Clear Channel 1,813 279
126  WZFX/Fayetteville, NC Beasley 1,803 481
79 WPHR/Syracuse Clear Channel 1,798 385
38 WBHH/MNorfolk Clear Channel 1,795 394
92 WBLX/Mobile Cumulus 1,792 484
3 WPWX/Chlcago Crawford 1,783 375
55 WGZB/Louisville Radio One 1,779 335
18 WFUNEL Louis Radio One 1,760 235
90 WWDM/Columbia, SC Inner City 1,757 564
# 10+ + WDTJ/Detroit Radio One 1,755 318
131 KMJJ/Shreveport, LA Cumulus 1,731 365
37 WPEG/Charlotte Infinity 1,721 353
26 WIZF/Cincinnati Radio One 1,715 415
59  WJMZIiGreenville, 5C Cox 1,715 501
2 KKBT/Los Angeles Radio One 1,700 312
38 WOWINorfolk Claar Channe 1,700 443
33 WKKV/Milwaukee Clear Channel 1,699 329
132 KTCX/Beaumant, TX Cumulus 1,690 583
84 WIKS/Greenville, NC Beasley 1,684 397
45  WUBT/Mashvilie Clear Chanmna| 1,679 170
10 WJLB/Detroit Clear Channel 1,664 358
88 WWWZ/Charleston, SC Citadel 1,660 346
8 WKYS/Washington Radio One 1,635 357
3 WGCVChicago Clear Channet 1,632 388
20 WERQ/Baltimore Radio One 1,580 388
6 WUSL/Phlladeiphla Clear Channel 1,549 446
131  KDKS/Shreveport, LA Access. 1 1,517 468
50  WBLK/Buffalo Infinity 1,509 426
11 WVEE/Atianta Infinity 1,497 327
1 WBLS/New York Inner City 1,480 518
KKDA-FM/Dallas Service 1,478 274
29 KPRS/Kansas City Carter 1,462 393
135  WJZD/Biloxi, MS WJZD Inc. 1,411 449
53 KVSP/Oklahoma City Perry 761 288

Market ranks based on fall 2002 Arbitron
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THE 11TH ANNUAL

LIVING |[EGENDS

AWARDS DINNER

| Chairman’s Award

7:00 PM
Thursday
August 7, 2003

Roney Palace Resort
Miami Beach, Florida

For further information
contact
Cynthia Badie Associates
212.222.9400
Jerry Rushin or Terri Avery Charles Warfield
Seneral Manager & VP cynbad@acninc.net Operations Manager President & COO
WEDR/WHQT Radio WPEG/WBAV/WGIV ICBC Broadcast Holdings

C.C. McClendon Vernon Slaughter
VP, R&B Promotion Vernon L. Slaughter PC
Arista Records The Artist Factory LLC

Robert Johnson Terri Rossi
Delicious Records Terri Rossi Associates
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' URBAN TOP 50

o August 1, 2003
ARTIST TITLE LABEL(S)

CHINGY Right Thurr (OTP/Capitol)

GINUWINE In Those Jeans (Epic/

BEYONCE' Ff JAY-2 Crazy In Love (Columbia/

MONICA So Gone &/

LIl JON & THE EASTSIDE BOY2 Get Low (7V7)

50 CENT P.LM.P. (Shady/Aftermath/interscope)
ASHANTI Rock Wit U (Awww Baby) (Murder inc./IDJMG)
PHARRELL F| JAY-2 Frontin’ (Star Trak/Arista)

MARY J. BLIGE Love @ 1st Sight (Geffen/

LUMIDEE Never Leave You - Uh Och, Uh Oooh! (Universall
AALIYAH Fi TANK Come Over (BlackGround/Universal)
DAVID BANNER Ff LIL* FLIP Like A Pimp (Universall
TYRESE Signs 0f Love Makin’ &/

LIL" KIM F} 50 CENT Magic Stick (Queen Bee/Atlantic)

FABOLOUS F{ TAMIA Into You /Desert Storm/Elektra/FEG)

SEAN PAUL Like Glue /VP/Atiantic/

NELLY F/ P. DIDDY & MURPHY LEE Shake Ya Tailteather (Bad Boy/Universal) 1761

BOW WOW Let's Get Down (Columbia)

MYA My Love Is Like...Whoa (A&M/interscope/

R. KELLY Thoia Theing (ive/

LUDACRIS Act A Fool (Def Jam South/IDJMG)

YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)
YOUNGBLOODZ F{ LIL' JON Damn! {Arista)

T.\. 24’s (Grand Hustle/Atlantic)

JS Ice Cream (OreamWorks/

RUBEN STUDDARD Superstar J/

JAY-Z La-La-La (Excuse Me Again) (Bad Boy/Universal)
NICK CANNON F| B2K Feelin’ Freaky (Nickelodeon/Jive)
HEATHER HEADLEY | Wish | Wasn't /RCA/

BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
TAMIA Officially Missing You (Elektra/EEG)

TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal)

R. KELLY F/ BIG TIGGER Snake (/ive/
R. KELLY F'lt Never Leave (Jive/
112 F/ SUPERCAT Na, Na, Na, Na (Def Soul/iDJMG/

THREE 6 MAFIA Ff LIL’ FLIP Ridin’ Spinners (Loud/Columbia)

JOE BUDDEN Pump it Up [Def Jam/IDJMG)
NAPPY ROOTS Roun'The Globe /4t/antic/

JOE BUDDEN F/ BUSTA RHYMES Fire (Ves, Yes Y'all) (Def Jam/IDJMG)

YING YANG TWINS Naggin' (7V7)

ISLEY BROTHERS F/ RON ISLEY Busted [DreamWorks/
DRU HILL | Love You [Def Soul/iDJMG)

JAVIER Crazy (Capitol)

LUTHER VANDROSS Dance With My Father (/

ATL Calling All Girls (Epic/

R. KELLY Step In The Name Of Love (Jive/

NIVEA 25 Reasons (ive/

MARQUES HOUSTON F/ JOE BUDDEN & PIED PIPER C
FREEWAY Flipside (Roc-A-Fella/IDJMG/

LOON F/ KELIS How You Want That (Bad Boy/Universall

S LA AUOENGE
(00}

3383 +137 393031
3326 +71 447174
3294 -128 434268
3198 312 441531
3047 +131 356984
2843 +333 335888
2496 314 237917
2433 +310 345582
2268 +159 246214
2230 +76 259525
2197 +28 321718
1983 96 174114
1862 +78 204817
1845 434 211234
1799 +182 230728
1795 +71 253127
+265 181097

1621 +58 170458
1557 +135 140011
1512 +351 197598
1484 -289 110207
1142 +89 102294
1085 +139 101774
1058 +67 85551
861 +29 56866
858 +72 95161
847 -70 105426
777 +144 63016
762 +37 113816
760 +77 89345
746 +9 50284
740 +59 62080
732 297 81335
705 34 113309
689 +228 69185
622 +21 41122
593 -78 65638
584 +281 37311
534 +25 42598
465 +151 38057
444 +184 32182
420 -63 65561
416 -32 30965
414 +49 25927
409 +186 26682
390 +52 104581
382 94 22532
lubbin’ (T.U.6.) 353 +164 56374
339 6 41507
325 -87 26166

WEEKS ON  TOTAL STATIONS/
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671
60/0
69/0
68/0
56/1
6710

"69/0

6511
69/0
5611
55/0
58/0
60/0
100
641
63/0
60/0
64/0
5711
68/5
59/0
4N

"48j0

4312
39/0
43[6
48/0
4712
43/0
48/3
an
an
55/0
5[0
6217
26/0
48/0
46/4
4210
n
3601
22j0
34/0
321
40/10
2/0
21jo
33133
16/0
3310

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/20-7/26. Bullets appear on songs gaining plays or remaining flat from previous week. Iftwo songs aretied intotal plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays fists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Artitron Company). © 2003, R&R, Inc.

Most Added

www.rradds.com

ARTISTTITLE LABEL{S} ADDS

JAGGED EDGE Walked Otta Heaven (Columbia) LX]
LIL" KIM Ff MISSY ELLIOTT (When Kim Say)... (Queen Bee/Atiantic) 43
M. HOUSTOK F/ J. BUDDEN & PIED PIPER Clubbin' 7.L.6/ 33

E40 FI CLIPSE Quarterbackin' (Sick Wid" itlJive) 25
ATL Calfing Alt Girls Epie/ 10
112 F| SUPERCAT Na, Na, Na, Na [Def SoullDJMG) 7
RUBEN STUDDARD Superstar (J/ 6
BIG GIPP Steppin’ Out Koch/ 6
R.KELLY Thoia Thoing (ive/ 5
KAPPY ROOTS Roun'The Glabe (Atfantic/ 4

Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
112 F| SUPERCAT Na, Na, Na, Na (Def SouliDJMG) +683
R. KELLY Thoia Thoing {/ive/ +351
50 CENT P..M.P. (Shady/Aftermath/interscope/ +333
PHARRELL F{ JAY-Z Frontin’ (Star TrakiAnista) +310
NAPPY ROOTS Roun'The Globe (Atlantic/ +281
ERYKAH BADU Danger...Block On Lock (Motown/Universall  +275

NELLY F{P. DADDY & MURPHY LEE Shake Ya... Bad BoyUversall +265

ATL Calling AN Girls (Eic/ +186
ISLEY BROTHERS Fi RON ISLEY Busted (Dreamiorks/ +184
FABOLOUS F{ TAMIA Into You (Desert Storm/Elektra/EEG)  +182

New & Active —

ZANE Tonite, I'm Yours {Capitol)
Total Plays: 296, Total Stations: 25, Adds: 1

BONE CRUSHER Grippin’ The Grain /Arista/
Total Plays: 284, Total Stations: 18, Adds: 0

JUSTIN TIMBERLAKE Still On My Brain Live!
Total Plays: 281, Total Stations: 27, Adds: 3

DWELE Find A Way (Vigin/
Total Plays: 261, Total Stations: 25, Adds: 1

BIG GIPP Steppin’ Out Kock/
Total Plays: 256, Total Stations: 27, Adds: 6

B2K What A Girl Wants (Epic/
Total Plays: 242, Total Stations: 8, Adds: 1

KEM Love Calls (Motown/Universall
Total Plays: 212, Total Stations: 22, Adds: 2

KELIS Popular Thug (Star Trak/Arista)
Total Plays: 156, Total Stations: 15, Adds: 0

JAGGED EDGE Walked Otta Heaven [Columbis/
Total Plays: 147, Total Stations: 44, Adds: 43

JUELZ SANTANA Dipset (Santana's Town} fRoc-A-Fella/IDJMG/
Total Plays: 139, Total Stations; 13, Adds: 0

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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-UP

BROADCAST
PRODUCTS

1 N A ORATED

6528 CONSTITUTION FIFH'JF
FORT WAYNE, IM 4

1-800-433-8460

www.americanradiohistorv.com



www.americanradiohistory.com

.URBAN

August 1, 2003 R&R ® 47

We just started to host something
called “Third Fridays,” a club event on
the third Friday of every month. We're
piggybacking on an event with some
local promoters who do “First Fridays,”
but ours caters specifically to the 25-
and-older crowd — strictly grown-folks’
night. We've also been hosting a series
of artist showcases with live perfor-
mances. So tar we've held events with
Heather Headley, George Duke and Syleena Johnson.
The most recent one, with Motown’s Kem, we did in
conjunction with our Third Friday event. Kem is origi-
nally from Nashville, and we had a huge turnout — over
700 people came to see him perform. He was incred-
ible. | almost thought he was lip-synching to his own
songs! Whenever feasible, we hope to do the artist
showcase and the Third Friday together. I think
we've been able to get some really great artists in Nashville because
I've been able to cultivate good relationships with the labels. We can’t
always provide for a whole backing band, which so many groups want
to use, but we make sure they have the setup to put on a great show.
The people in Nashville just want to see folks perform — it doesn’t mat-
ter if there is a whole live band or not. © Musically, I'm very excited
about a couple of projects. The Anthony Hamilton album coming out
on Arista is one. He's a homeboy from my days back in Charlotte, where
we're both from. He's been around for years — first on Uptown, later
on Atlantic — and now he’s finally coming out on Arista. His voice is remi-
niscent of Bill Withers, with that soulful, old-school sound. | also like the
LSG project. People forget, but these are three of the top male R&B sing-
ers of the '80s and '90s, so you know your audience will love them.

ION THE
RECORD

With

Derrick “D.C.” Corbett
PD, WQQK/Nashville

Af(er eight weeks at No. 1, Monica’s
“So Gone” (J) is knocked out of the
| box by Chingy’s “Right Thurr” (DTP/
Capitol), which jumps 3-1. But the J team
still holds it down on the Urban AC chart
as Heather Headley's “| Wish | Wasn't”
(RCA) remains at No. 1 for the seventh
week. Luther Vandross’ “Dance With
My Father” (J) is coming up behind her
at No. 2, but Headley is still strong, with +112 plays. That makes “I Wish”
| the only record to see an increase of over 100 for the week at Urban AC
t ... Back on the Urban chart, last week's Most Added, 112 featuring Su-
per Cat’s “Na, Na, Na” (Def Soul/IDJMG), has a huge week, with an in-
i crease of 686 plays and a 43-35* move ... But the biggest jump on the
| chart goes to Nick Cannon featuring B2K's “Feelin’ Freaky” (Nickel-
odeon/Jive) which moves up 10 spots, from 38-28*, with +144 plays.

~ Anthony Acampora, Director/Charts |

PHUN
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arnist: Anthony Hamilton

LaseL: Arista
By DANA HALL/ URBAN EDITOR

f the voice sounds familiar, that’s be-

cause it is. Anthony Hamilton is the
voice heard on the catchy hooks of hits
such as 2Pac’s “Thugz Mansion,” Eve's
“Ride Away” and the 2003 Grammy-
nominated Nappy Roots song, “Po’ Folks.”
His gritty, soulful sound is also reminis-
cent of "70s master Bill Withers.

But unlike other singers who have
made a name for themselves singing on
the hooks of hip-hop records, Hamilton
has a long history in the industry as a
singer-songwriter in his own right. A na-
tive of Charlotte, Hamilton came up with
his hometown crew, which included mem-
bers of Jodeci and Horace Brown.

With those connections, he was signed
to Uptown Records in 1993, but soon af-
ter completing his first album the label
folded. He was moved over to MCA,
where his debut album, XTC, was re-
leased in 1996. Unfortunately, the criti-
cally acclaimed album was overlooked by
radio. Hamilton briefly hooked up once
again with Uptown founder Andre
Harrell at Harrell Entertainment, but no
deal emerged.

By 1999, Hamilton hooked up with two
more Charlotte natives, Mark Sparks and
Chris Dawley, the producing team behind
Soulife Records, who found a distribution
deal with Atlantic Records. While com-
pleting an entire new album’s worth of
material for Soulife, Hamilton also
penned several songs for other artists,
including “Last Night” for labelmate Sun-
shine Anderson and the smash “U Know
What's Up” for Donnell Jones.

In 2000, while waiting his turn at
Soulife, he was asked to join D’Angelo on
his worldwide VooDoo tour as a backup
singer. Unfortunately, once again, bad
timing hit the singer, and Soulife crumbled

before he could return to release his
sophomore set.

Not one to give up, Hamilton’s appear-
ance on the Nappy Roots single “Po’ Folks”
led him to a performance at a post-2003
Grammy Awards party, where he caught
the eye of industry veteran Michael
Mauldin, father of Jermaine Dupri. Soon
after, Hamilton found himself signed to So
So Def/Arista. Just a few months later, we
have his new album, Where I Come From,
due in stores Aug. 26.

Hamilton’s gospel-inspired vocals com-
bine with the essence of "70s-style instru-
mentation on “Where I'm Coming From”
with wah-wah guitar licks, thumping
slap-bass and church-inspired organs. He
recruited several producers whom he has
worked with over the past 10 years, in-
cluding Mark Babson, Cebb Solo and
James Poyser of the Soulquarians. He
even takes the producer’s chair on the
inspired “My First Love,” on which he
performs a duet with newcomer LaToiya
Williams; the song is reminiscent of the
classic Rene and Angela record of the
same name, but Hamilton takes the reins
in making the song unique yet still an
homage to the original.

Set to hit the road on an extensive ra.
dio promo tour, Hamilton has already
performed showcases in New York and
Atlanta. He’s set to perform at BMI's
2003 Urban Awards, scheduled for Aug.
5 in Miami. Along with Floetry, Bilal and
others, Hamilton will honor BMI icon
Isaac Hayes.

a N
Urban AC Reporters
Stalions and their adds Ilisted alphabetically by market
WWIN/Baltimore, MO WZAK/Cleveland, DH* int, MI* KMIK/Xansas 0* KJMS/Memphis, TN* WYLDMNew Orleans. LA* SRichmond, VA* WIMX/Te
#0: Tim Wotts DD Kim o, PO: Grey Love P o o TH gl w g b o) m.m"‘m o
APO/N: Yaith Fishor MO: Bobby Rezh FSLEY BROTNERS F/ AOW ISLEY 10: Trey Mickaels APO/RD: Elieen Coliier POA Mo Adds. ‘SOMMERS F/ FAHSAAN PATTERSOY
NoAdds o Adds No ddds No Adds i o i
rarre s
) POMO: Tony Ser WVBEMoanoke, VA
lumbia, SC* . o WA York, NY
Kw Rouge, LA !’.,”F.f.’f" ia, SC 1 SR SCABERS F RASAMN PATTERSON %u WM:TL FL b ﬁMW AND: ot Ford
oty No Aods [ VK WS APOMD: Sares Vaupe PO: Toya Beasiey WHUR/Washingion, OC*
TERENCE TRENT ARG 0 Ry Acut S WLVW/Savannah. GA POMO: David 4.
WBHK/Birmingham, AL* KVGSRas Vegas, NV* OO Brad
PO O escn WWOWColmbia, SC* WOMG/Breenstoro, NC* ROnSC: Tom e WIMAMitwaukes, WI* i
No Ao s P ecion ot P el Jones WSVYMortolk, VA*
PUMD: ek KMUNSL. Louis, MD! WMMYWashh
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KOKYAitde Rack, AR® WMCSMitwaukee, Wi OM: Chack Aulas PO Kay Brown
Mcgeen s HGHsgurs i Rl i S Lo =
APD: WD: Sam Choics 3 L VA* 1
AP talads P | FanrD Do e e 5 ot s A e o Diatema
[ FITRIG ] 5 JY SOVNERS F/ RAMSAAK PATTERSON | POVAD: Do Loades
1 JEFFREY OSB0AI
WBAYCharlotte* | KANE/Dallzs. TX
] " KHHTALos Angeles, CA* . .
FUMD. i OWPL: Som Wetver WTLCAdlanapols, " %%S&m :nlr:g/v'-h e %cgnmﬁm . *Monftored Reporters
L APO/MO: Garth Adams Ho Adds ol o Adds
48 Total Reporters
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WLOVDhatianooga. TN g 44 Total Montored
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MD: tkaia LFS PIVD: Auadrae Russell PO/MD: Derrick Corbett OM: Thaa Niichem 4 Total Indicator
No Adds OMPOMD: Stan Branson § No Adds PO joe Tamberro U
VICKE W RALS APO/MO: Jo Gamble
e [ 3 RIEEN STUDOMRD Note: WWDMColumbia, SC
. 'WRBV/Macon, moves from Urban to Urban AC.
= e e B WUKS Fayetevile, NG WSOL/acksonville, FL* o ﬂmm: E WYBC/Mew Haven, CT* WFXC/Raleigh, NC*
R £0:Garel Dar PD: Mika Wikams POMD: Lisa Charies OM: Wayne Schenidh PO: Oy ¥
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s | ¥ URBAN AC TOP 30 ;
o August 1, 2003 .
WM WK ARMST TTLE LABEL(S) MBS E ke EGO WM Most Added
1 @ HEATHER HEADLEY | Wish | Wasn't (RC4/ 1317 112 156500 20 gpp |“wwrradds.com
2 @ LUTHER VANDROSS Dance With My Father £/ 1z +1 116558 13 41j0 | ARTSTTLE WS Apos
33 JAHEIM Put That Woman First (Divine MillWamer Bros,) 103 71 95537 21 30 ‘;:";'E"LEEV;:‘:"; S"/“;" ;‘;ﬂvae/ :
4 4 KEM Love Calls (Motown/Universal, - ' Ll
7 @ TAMA Uff[i:ciall; Missin;VYou /E/e"a/(ira/EEG/ :;; +:: 12::;: f; :::g ISLEY BAOTHERS FIRDR ISLEY Busted (ream ks :
J. SOMMERS F/ R. PATTERSON What Am L... (Higher Octave) 3
5 6  FLOETRY Say Yes (JreamWorks) 794 -47 91470 26 3710 JEFFREY OSBORNE Rest Of Our Lives #/ay0z/Koch) 2
9 o ARETHA FRANKLIN Only Thing Missing Is You fArista/ 757 +75 76838 7 40N RUBEN STUDDARD Superstar 4/} 2
8 € KINDRED THE FAMILY SOUL Far Away /Hidden Beach) 721 +2 77955 21 360 | JAVIER Crary (Capita) 2
6 9 RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 656 124 61430 24 410 ’c‘:‘l“‘l'l‘"":::i';nss’;:? : F;“' L‘ﬁfﬁ’ - :
14 (D RUBEN STUDDARD Superstar () 590 +49 49085 B 3612 | peowpovodeswBed ’
n 11 R.KELLY I'll Never Leave (/ive/ 576 -19 57699 14 2610
12 12 JAVIER Crazy (Capitol) 544 17 50239 1" 2
13 13 JEFFREY OSBORNE Rest Of Qur Lives {fay0z/Koch) 541 4 44860 14 3612
10 14 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 493 -108 50573 23 310 Most
15 15  VIVIAN GREEN Fanatic (Columbia) 488 -26 44858 10 2410 Increa sed P[ays
18 O RKELLY Step In The Name Of Love (ive) 352 +69 59119 13 3¢ e
16 17  SYLEENA JOHNSON Faithful To You (ive/ 351 -18 30701 9 28/0 ARTIST TITLE LABEL(S) ,Ng;;‘XSE
19 @ TYRESE Signs 0f Love Makin' £/} 334 +62 28495 8 211 HEATHER HEADLEY 1 Wish | Wasn't (RCA) R
21 @ MONICA So Gone /J/ 306 +93 39847 7 2/0 MONICA So Gone &/ +93
17 20 EARTH, WIND & FIRE All In The Way (Kalimba) 303 -58 16941 15 280 ISLEY BROTHERS F{ RON ISLEY Busted (Dreamiorks) +82
20 @ SMOKIE NORFUL | Need You Now (EM/ Gospel) 267 +53 28641 17 161 RHIAN BENSON Say How | Feel (0K6/ +17
23 €D RHIAN BENSON Say How | Feel (OKG) 266  +77 19902 3 25[2 | ARETHAFRANKLIN Only Thing Missing s You idrista/ +75
22 €D DWELE Find A Way (Virgin) 260  +69 30598 4 2ap [ LELYSS 'v';:";;""”'j L. o
25 @ CALVIN RICHARDSON Keep On Pushin’ (Hollywood) 226 +50 20552 3 1912 BEVONCE' ! .IAYYZ Csz In Love (Columbia) +67
- @ ISLEY BROTHERS F{ RON ISLEY Busted [DreamWorks) 188 +82 11015 1 20/3 TYRESE Signs Of Love Makin' £/ +62
26 @ ASHANTI Rock Wit U {Awww Baby) (Murder Inc./IDJMG) 158 +5 9606 6 6/0 MAXWELL Lifetime (Columbial +54
28 @ DEITRICK HADDON Sinner's Prayer (Verity/ 152 +9 7531 3 181
27 @ LUTHER VANDROSS F{ BEYONCE' Closer | Get To You 4/ 152 +2 18638 3 2/0
@ BEYONCE' F{ JAY-Z Crazy In Love [Columbia) 151 +67 28499 1 2/0 Mo st
30 @ ANN NESBY Make Me Better (/TR Music Group/ 129 +13 5724 2 1310 P I d R t
45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week ay e ecurrents
of 7/20-7/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | SYLEENA JOHNSON Guess What (iive/ 45
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. TYRESE How You Gonna Act Like That {4/ 365
New & Active VIVIAN GREEN Emotional Rollercoaster (Columbial 360
JAHEIM Fabulous (Divine MiljWarner Bros.) 313
. : i MUSIQ Dontchange (Def SoullDJME) 294
DONNIE Cloud 9 Universal TERENCE TRENT D'ARBY Designated Fool (Campendia) LUTHER VANOROSS Take You Out (/) m
Total Plays: 64, Total Stations: 7, Adds: 0 Total Plays: 51, Total Stations: 8, Adds: 1 MAXWELL Listine (Columbia/ 270
LUTHER VANDROSS 1'd Rather // 204
J. SOMMERS F/ R. PATTERSON What Am | Gonna Do (Higher Dctave/ IMPROMP 2 Mocha Soul B3/ RUFF ENDZ Someone To Love You £pic/ 204

Total Plays: 57, Total Stations: 14, Adds: 3

LJ Fortunately (Cool Joe/
Totat Plays: 54, Total Stations: 10, Adds: 1

Total Plays: 47, Total Stations: 8, Adds: 2

VICKIE WINANS Shook (Verity/Jive)
Total Plays: 0, Total Stations: 9, Adds: 9

E. BADU F/ COMMON Love Of My Life Magic JohnsoMCA) 201

R&R Station Playlists have moved to the web.
See all of our monitored reporters at

Songs ranked by total plays

www.radioandrecords.com.
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> Custom Production - Callouts, Montages & Video Hooks

> Digital, Clear, Consistent
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Atlanta, GA 30341-1324
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Test Hook Tapes

Michael Pelaia
(770) 452-HOOK (4665)
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WGNA/Albany, NY*
PD: Buzz Brindle
ND; Bill Earley

2 W WLLS

KBQU/Albuquerque, NM*
PD: Tommy Carrera
ND: Cruse

DAMOND
SCOTTY FMEREC
RYAKTILER

KRST/Albuquerque, NM*
PD: John Richzrds
MD; Paul Iﬂlﬂ

DARRYL WORL

RSTY DRAKE

KRHV/llcnrﬂla LA

WCTO/Allentown, PA®
APD/MD: Sam Malone
0 WA LS

CRAKG MORGAN

SAMBY IR
JODEE MESSIA
KGNC/Amarillo, TX

KBRJ/Anchorzge, AK
PD: Matl Valley
MD: Juslin Case

10 GEORGE STRATT

4 RANDY TRAVIS

4 JODEE MESSIPA.
WWWW/Ana Arbor, Mi
PD: Barry Mordh
MD:

: Tom Baker
& PAT GREEN
4 DIAMOND Rt

WNCY/Appleton, WI*
DM: Jeft McCartiy
PD: Randy Shannon
MO; Marei Bravn
T SCOTTY [MERCK

AR LS

FEBECCA LYNN MOWARD
WKSF/Asheville, NC
su Diane Alpm

WPUR/Atlantic City, NJ*
PD/MD: Joe Melly
s
) DUSTY DK
CAAG MORGAA
RS TRIT

WIO(C/Augusta, GA®
PD:T
MO Zach Taylor

pxl? e
RN TLER

JENNFER HAECH
VN TGOMERY GENTR

3 ot

KUZZBakersfield, CA*
PD: Evan Bridweil
M0: Adam

Jefiries
HENIEOUE DY Gonine

WPOC/Baltimore, MD*
PO

Scolt Lisdy
MD: Michael J. foxx
$ e

WYNK/Baton Rouge, LA*

OM: Bob Murply

PD: Paul Or

APD/MD: Austin James
CAAG MORGAN

WYPY/Baton Rouge, LA®
OMPD: Rascy Chase
MOD: Jay Bemard

No Adds

OM: Waltee

WDXB/Birmingham, AL*

KCCY/Colorado Springs, CO*

PO: Tom Hanrahan PO: Travis Daily
MD: oy Ca MO: Valerie Hart
st o Adds
WZZW/Birmingham, AL* co*
PD/MD: Brian Driver mlﬂ(l:s‘. mﬁdﬂaﬂnm&‘w.
R MO: Stix Frankdin
No Adds
WPSK/Blacksburg, VA
OMPD: e
nD:A::- Sumner PD: flon Brooks
i) #0:Gien Garret
2 MONTGOMERY GENTRY
WBWH ington, IL L .
DML Dan Weskhot e
T T APD.MD: Dan . Zuko
W0 BULLY CURRSIG TN RAGEL PROCTOR.
WHIOUBluefield, WV WHOK/Columbus, OH*
3 Crosier (OM: Dave Cooper
s P/MD: Gesrge Woll
1 vl Camy
CRAIG NORGAN
KIZNBoise, ID* Sk
DM/PD: Rich Summers
APOMO: Spencer Burke WESO/Cookeville, TH
R v DM: Marty McFy
AARTRER PD: Gator Harison
KOFC/Boise, ID* e
PD: Lance Tidwell CARRYL WORLEY
APD: Jim Miller Folp il Ll
: Cary Mikhaks
k] E;%.vﬂm KRYS/Corpus Christi, TX*
R PD; Frank Edwards
DUSY DRAE WO Louis Ramirez
SLARE SHELTON
WKLB/Bosion, MA* e
PD: Mike Brophey KPLX/Dallas, TX*
APO/MD: Giony Rogers PD: Paul Wilkiams
s BAE Sl TOn APD: Smokey Rivers
3 PATGREEN
3 VENTOMRY CEMTRY MO: Coty Alzn
2 PATTYLOVELESS FHLATTS
AODNEY ATGRS SANYER BROWN
KAGC/Bryan, TX KSCS/allas, TX*
20 NOHTCOME w#’?" a‘;i "l uﬂi
2 (RS CAGLI .
3 R e
WYRK/Butalo, NY* WONE/Daylona Beach, FL*
PD: John Paul POMD: JelDavis
2 PAT GREEN AR WS
T ARTY STWART
e KYGO/Denver, €C0°
WOKO/Burlington* POMD: Joel Burke
PD: Steve Pelkey Ho Adds
MO: Margol . Jobn
R Ao KHKDes Moines, A*
OM: Jack D'Brien
KHACetar Rapids, A | posi; MO Sy Osen
OM: Dick Stadten | et
PD: Bob James
MO: Dan Johwson WYCD/Detroit, Mi*
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Do You Have
Enough Women?

PDs ponder that point; plus, top gold and

recurrent charts

Is the ratio of male to female artists one of the factors you control in
creating your station’s music mix? Even if it isn’t, are you concerned
when the musical pendulum swings too far in one direction or the other?

Those questions came up during a conver-
sation with WUSN/Chicago OM Tom Rivers.
He told me he was looking at his moming
music logs one day and noticed that one hour
had seven songs by male singets and only one
by a female artist. He felt it was too lopsided
and wondered if that hour was an aberration
or whether heavily male-skewed music hours
were permeating his playlist.

Tom Rivers

Dale Carter

In search of the answer, he asked Asst. PD/
MD Evan Kroft to do an analysis of WUSN's
current, recurrent and gold libraries. What
Rivers found was surprising to him — and
raised a question. He said, “Evan told me that
our gold was about 65% male and 35% female.
I expected it to be more balanced than that,
but 65-35 was livable. Then he told me that
the current-recurrent ratio was 88% male to
12% female, and that seemed way out of

whack. That put our overall male-female ra-
tio at about 73%-27%.

“Quite honestly, I'm not sure what to make
of it. | wondered how our mix compares to
other stations’. Is what we’re doing an anom-
aly, or are other stations experiencing the same
ratios of male to female music? And I'm won-
dering if it's cause for concern for Country
radio or the industry overall.”

The National Male-
Female Music Ratio

My chat with Rivers raised two questions
for me. First, what is the national male-female
ratio of music being played at Country sta-
tions today? Second, is a particular male-fe-
male ratio even an issue for programmers?
Does it matter who sings the hits, as long as
it’s hits you're playing?

For the first answer ] went to Mediabase 24/7
and ran the national top 150 recurrents and
gold songs for the week ended July 19. T used
R&R'’s top 50 Country chart for the same
week. The results:

* Twelve of the top 50 currents were by fe-
males.

* Forty-two of the top 150 recurrents last
week were by females.

¢ Thirty-nine of the top 150 gold songs last
week were by females.

That means that 26% of all the top-testing

and June 2002 are also listed.

14, 8 14
15. 17 15
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Top 15 Morning Drive Gold

Here are the 15 most played gold-library songs in morning drive, according
to Mediabase 24/7. The songs’ overall ranks for July 2003, November 2002

Daypart Rank Rank  Rank
Rank 7/03 1102 602 Artist Title
1 3 5 5 JO DEE MESSINA Bye Bye
2 7 1 3 TIM MCGRAW Something Like That
3 5 10 10 GEORGE STRAIT Check Yes Or No
4. 1" 12 19 GARTH BROOKS Friends In Low Places
5. 1 4 7 JO DEE MESSINA Lesson In Leavin'
6 16 16 21 KENNY CHESNEY How Forever Feels
7 6 3 2 SAMMY KERSHAW She Don't Know She’s Beautiful
8 18 " 22 TIM MCGRAW | Like It, | Love It
9. 4 8 " TRISHA YEARWOOD She’s In Love With The Boy
10. 2 6 6 JOHN M. MONTGOMERY Sold
11. 10 2 13 BROOKS & DUNN My Maria
12. 9 25 TOBY KEITH How Do You Like Me Now
13. 28 30 FAITH HILL Breathe

TIM MCGRAW Where The Green Grass Grows
JO DEE MESSINA I'm Alright

and June 2002 are also provided.

Rank Rank  Rank
7/03 11/02 6/02 Artist  Title
1 4 7
2 6 6
3 5 5
4 8 11
5 10 10
6 3 2
7 1 3
8 14 9
9 25 4
10 2 13

Country’s Top 50 Power Gold

According to Mediabase 24/7, these are the most-played gold tunes on
Country stations. Rank comparisons for these songs from November 2002

JO DEE MESSINA Lesson In Leavin’

JOHN M. MONTGOMERY Soid

JO DEE MESSINA Bye Bye

TRISHA YEARWOOD She’s In Love With The Boy
GEORGE STRAIT Check Yes Or No

SAMMY KERSHAW She Don't Know She’s Beautiful
TIM MCGRAW Something Like That

TIM MCGRAW Where The Green Grass Grows
TOBY KEITH How Do You Like Me Now
BROOKS & DUNN My Maria

GARTH BROOKS Friends In Low Places
GEORGE STRAIT Write This Down

BROOKS & DUNN Boot Scootin’ Boogie
FAITH HILL This Kiss

TOBY KEITH Should've Been A Cowboy
KENNY CHESNEY How Forever Feels

JO DEE MESSINA I'm Alright

TIM MCGRAW | Like It, | Love It

GARTH BROOKS Ain't Going Down Til The...
DAVID LEE MURPHY Dust On The Bottie
LONESTAR What About Now

GARTH BROOKS The Dance

JOHN M. MONTGOMERY Be My Baby Tonight
TRISHA YEARWOOD XXX's And OOO’s

TIM MCGRAW My Next Thirty Years

26 28 37 WYNONNA No One Eise On Earth
27 19 34 ALAN JACKSON Chattahoochee
28 30 35 FAITH HILL Breathe

29 32 45 ALAN JACKSON Gone Country
30 48 49 ALAN JACKSON Livin' On Love
31 38 42 GARTH BROOKS Rodeo

32 27 26 LONESTAR Amazed

GARTH BROOKS Two Of A Kind, Workin'...
FAITH HILL Wild One

Continued on Page 57

songs you have available to play areby female
artists. One thing to note: [ used a very liberal
definition for a “female” song. By that I mean
[ counted duets as female songs, since they
place a female voice on the radio.

A Hit Is A Hit

On to the second point: The real question
is, does it matter? For the answer, [ turned to
a few programmers to get their views on the
question of male-female music ratio.

For KIZN & KQFC/Boise, ID OM Rich
Summers it really isn’t much of an issue. “Our
philosophy is, if it's a hit, it's a hit,” he says.
“Play it. That's all the listener knows. I don’t
think they sit there and consciously think,
"Wow, they sure play a lot of male artists.” It
would be real easy to overthink this. The fact
is, a hit is a hit.”

Does that mean he’s not concerned with
creating a balance of male and female music
on his stations? “All we do is try to mix the
flow and the “attitude’ of the songs,” he says.
“Not too many slow songs in a row, not too
many ‘somebody done somebody wrong’
songs in a row, etc. We may juggle songs and
throw in some male artists if Selector throws
us five or six female songs in a row, but it's
just to keep the perception of variety.”

KFKF/Kansas City PD Dale Carter says he
does keep an eye on the male-female balance
but adds, “While it is a factor, it's but one of
many in the balancing act. I did notice this
week that we're light on females — especial-
ly in power. This week the only female record
I have testing for power is the Shania Twain.
The rest are guys.

“I remember in the late '70s and early ‘80s

www americanradiohistorv com

the rule was to never play two female records
back to back because they sounded too simi-
lar — at least, that was the male-chauvinist-
pig view of the day. Today we're just looking
for balance among many factors, including
tempo, male-female, groups, new, old, con-
temporary, traditional and — newest on the
factor list — religious overtone.

“But, again, it's cyclical. There was a time
we were female-heavy and wondering if there
were any male acts coming up or not. I think
when it becomes as disparate as it is, you use
the gold library to supplement.”

Rich Summers

Greg Frey

Pop Backlash

KSON/San Diego Asst. PD/MD Greg Frey
says that WUSN's experience is very much
what has been happening at KSON and notes,
“It is somewhat of a concemn for [KSON PD]
John Dimick and me. But, ultimately, we feel
we're playing what our listeners want to hear.
It just happens to be more male and more tra-
ditional these days.

“There is definitely a smaller number of fe-
male artists in current rotation at KSON,

Continued on Page 53
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Do You Have Enough Women?
Continued from Page 50

especially compared to a couple of years ago.
That was the heyday of Shania, Faith, The
Dixie Chicks and newer acts like SheDaisy, Lee
Ann Womack and Cyndi Thomson.

"With the exception of the Chicks, the rise
of female artists seemed to coincide with the
rise of a more pop-flavored sound in country
music. Since then the listeners’ tastes have
shifted back to a more traditional country
sound, which has helped male artists like Toby
Keith, Kenny Chesney, Randy Travis and Bud-
dy Jewell, to name a few.

“I don’t think there were many female art-
ists prepared for the pop backlash. Faith,
Shania, Lee Ann and SheDaisy have not been
able to maintain the momentum they had two
or three years ago. | do think we’'ll start see-
ing more females with a more traditional
sound — like Patty Loveless — storming back
onto the Country charts.”

Watch That Skew

As Carter noted, programmers everywhere
balance their station’s musical sound by tap-
ping all three categories — current, gold and
recurrent — and using more of one to fill a
deficit in another.

While Rivers agrees, he adds, “That’s al-
ways a good short-term answer —and I'm not
overly concerned about the short term. But in
the long term, | have to wonder if it could af-
fect the health of this format. Part of my con-
cemn centers around where it puts us in the
spectrum of other formats and stations. Are
we skewing too hard one way?”

That’s a legitimate question, especially
when you figure that we might just be on the
leading edge of the male-oriented skew. If, as
seems to be the case right now, we're not hav-
ing many hits by women, it will eventually
mean fewer hits going to recurrent in the next
few months. A couple of years down the road
that will mean even fewer songs by women
migrating to the gold library.

While Rivers agrees with the basic tenet of
playing the hits, he’s a bit concerned that
music that leans too far in one direction pro-
duces a sound that doesn't satisfy another lis-
tener need. “Listeners want variety from their
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favorite station in both songs and artists,” he
says. “Country has always been very good at
providing a wide variety of hit songs for both
the male and female audiences.

“And, of course, Country radio’s audience
has always been balanced in terms of male-
female composition. If we're going to have this
imbalance for a while, it seems to me that we
should identify a strategy now to deal with it
—or perhaps evendecide if it's something we
have to deal with.”

Environmentally Unfit

“Every song that goes to gold has been test-
ed twice,” Rivers continues. “It’s tested first
asarecurrent to confirm its strength. Later, it's
tested to make sure it should be moved to
gold. I'm concerned about what will happen
to the gold library when the songs we’re test-
ing are already heavily skewed to one side. If
we don’t have many female gold songs, will
we have the female current songs to balance
them with?

“The thing is, any time [ see a percentage
heavily weighted to one side, [ get concerned.
To borrow a line from Rick Torcasso, I don't
want to wake up one day and find the format
is ‘environmentally unfit for our lifegroup.” It's
a programmer s job to know what this means
and what effect it might have on the format
down the road.

“I'm really not sure what could or would
happen if things get more lopsided and stay
that way for a while. If it can’t be said with
assurance that the format is safe as this hap-
pens, it’s something that needs to be watched
and considered. I'm just not sure at this point
if there’s reason for concern — which is why
I'm asking the questions.”

Tothat end, we're here to serve. If you have
any thoughts on this issue, please pass them
along, and I'll share them in future columns.
It may be much ado about nothing, but it is
an interesting cycle Country is going through.

ForThe Record

The July 18, 2003 Country column incorrectly
listed WYSH/Knoxville and WWOJ/Sebring,
FL as being owned by Clear Channel. WYSH
is owned by Clinton Broadcasters, and WWO.
is owned by the Cohan Radio Group.

Top 50 Recurrents

JEFF BATES The Love Song

3
4. DIAMOND RIO | Believe

5. RASCAL FLATTS Love You Out Loud
6. CRAIG MORGAN Almost Home
7
8,
9

JOE NICHOLS Brokenheartsville

. MARK WILLS Nineteen Somethin’
10. KENNY CHESNEY Big Star
11. RASCAL FLATTS These Days
12. KEITH URBAN Somebody Like You
13. DIAMOND RIO Beautiful Mess
14.  ALAN JACKSON That'd Be Alright
15. MARTINA MCBRIDE Concrete Angel
16. KEITH URBAN Raining On Sunday
17. CHRIS CAGLE What A Beautiful Day
18. EMERSON DRIVE Fall Into Me
19. TOBY KEITH Who's Your Daddy?
20. GARY ALLAN Man To Man

According to Mediabase 24/7, these are the 50 most-played recurrents at
Country radio for the week ending July 19.

1. GEORGE STRAIT Tell Me Something Bad About Tulsa

RANDY TRAVIS Three Wooden Crosses

DARRYL WORLEY Have You Forgotten?

Continued on Page 57
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Top 15 Midday Gold

Here are the 15 most played gold-library songs in middays, according to
Mediabase 24/7. The songs’ overall ranks for July 2003, November 2002
and June 2002 are also listed.

Daypart Rank

Rank  7/03
1. 1
2. 5
3. 17
4. 1
&, 2
6.

Uo
8.
9.

- o
> WM =0

- - -
D H@®O NN D 0w

-
o

Rank
11/02

4
10
15
12
6
18
5
2
8
22
1
25
14
33
3

Rank
6/02

7
10
30
19

6
32

5

13
1"
47
3
4
9
20
2

Artist Title

JO DEE MESSINA Lesson In Leavin'

GEORGE STRAIT Check Yes Or No

JO DEE MESSINA I'm Alright

GARTH BROOKS Friends In Low Places

JOHN M. MONTGOMERY Sold

BROOKS & DUNN Boot Scootin’ Boogie

JO DEE MESSINA Bye Bye

BROOKS & DUNN My Maria

TRISHA YEARWOOD She’s In Love With The Boy
GARTH BROOKS The Dance

TIM MCGRAW Something Like That

TOBY KEITH How Do You Like Me Now

TIM MCGRAW Where The Green Grass Grows
TOBY KEITH Should've Been A Cowboy

SAMMY KERSHAW She Don’t Know She’s Beautiful

Top 15 PM Drive Gold

Here are the 15 most played gold-library songs in afternoon drive, accord-
ing to Mediabase 24/7. The songs’ overall ranks for July 2003, November
2002 and June 2002 are also listed.

Daypart Rank
Rank  7/03
1 3
2. 9
3. 1
4. 7
5. 4
6. 5
Ua 8
8. 6
9. 17
10. 1
1 16
12. 18
13. 2
14 23
15, 20

Rank
11/02

5
25
4
1
8
10
14
3
15
12
16
1
6
17
13

Rank
6/02

5
4
7
3
1
10

Artist Title

JO DEE MESSINA Bye Bye

TOBY KEITH How Do You Like Me Now

JO DEE MESSINA Lesson In Leavin’

TIM MCGRAW Something Like That

TRISHA YEARWOOD She's In Love With The Boy
GEORGE STRAIT Check Yes Or No

TIM MCGRAW Where The Green Grass Grows
SAMMY KERSHAW She Don't Know She's Beautiful
JO DEE MESSINA I'm Alright

GARTH BROOKS Friends In Low Places

KENNY CHESNEY How Forever Feels

TIM MCGRAW | Like It, | Love It

JOHN M. MONTGOMERY Sold

JOHN M. MONTGOMERY Be My Baby Tonight
DAVID LEE MURPHY Dust On The Bottle

Top 15 Evening Gold

Here are the 15 most-played gold-library songs in evenings, according to
Mediabase 24/7. The songs’ overall ranks for July 2003, November 2002
and June 2002 are also listed.

Daypart Rank

Rank  7/03
1 3
2. 1
3. 7
4. 8
5. 10
6. 2
o 32
8. 6
9. 9
10. 1
1. 19
12. 36
13. 4
14, 22
15 18

Rank
11/02

5
4
1
14
2

27
3
25
12
23
46

Rank
6/02

Artist Title

JO DEE MESSINA Bye Bye

JO DEE MESSINA Lesson In Leavin'

TIM MCGRAW Something Like That

TIM MCGRAW Where The Green Grass Grows
BROOKS & DUNN My Maria

JOHN M. MONTGOMERY Sold

LONESTAR Amazed

SAMMY KERSHAW She Don't Know She's Beautiful
TOBY KEITH How Do You Like Me Now

GARTH BROOKS Friends In Low Places

GARTH BROOKS Ain't Going Down Til The...
JOHN M. MONTGOMERY | Swear

TRISHA YEARWOOD She's In Love With The Boy
GARTH BROOKS The Dance

TIM MCGRAW | Like It, | Love It
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s | P COUNTRY TOP50_ | [ Powered 8y

3 e August 1, 2003
WX WX ARTST TIME LABELS) s ks ds s Tae ;e 'S W | Most Added:
3 €D A JACKSON ANDJ. BUFFETT I's Five O'Clock Somewhere (Arsta) 17737 1503 6326 +595 526590 35177 8 153i0
1 2 BROOKS & DUNN Red Dirt Road (Arista) 1739 64 6153 31 502097 ae60 17 1530 | VMYWerradds.com
4 € BRAD PAISLEY Celebrity (Arsta/ 16331 593 5985 +201 466708 17238 20 1530 | e 008
o i . MARK WILLS And The Crowd Goss Wid Mercury) n
] KENNY CHESNEY No Shoes, No Shirt, No... (BNA4/ 16193 1581 5951 +722 453843 38741 9 153D | cpa\G MORGAN Every Friday Altemoon (BH) 20
2 5 LONESTAR My Front Porch Looking In (BNA/ 15344 922 5482 387 447434 -33268 22 15210 | RYAN TYLER Run, Run, Run /Arists) 3
8 @ SHANIATWAIN Forever And For Always Mercury) 13959 1240 5116 +406 394825 37131 18 152/0 | MONTGOMERY GENTRY Hell Vesh (Calumbia/ 23
DUSTY DRAKE Smaller Pieces (Warer Bros.) 2
9 TIM MCGRAW Real Good Man (Curd 11850 967 4214 +395 344154 31617 13 1510
8 eal Goud Man (Corl) 3 * 101 SAMMY KERSHAW I've Never Besn Anywhere Auciny 15
10 DIERKS BENTLEY What Was | Thinkin'? (Capital) 11673 811 4108 4332 328212 28848 17 1521 | pascaL FLATTS IMelt fyric Steet 12
11 € BRIAN MCCOMAS 99.9% Sure (Never..) (Lyric Straet) 10715 438 4073 +210 297152 12305 22 150/0 | PAT GREEN Wave On Wave Repubic/Universal South) 12
12 () TRACE ADKINS Then They Do (Capital 10027 458 3852 +288 276182 11515 21 151/0 | JO DEE MESSINA | Wish Curt/ 12
15 €§) BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Calumbia) 8296 650 3455 +295 255192 10367 12 1520 | PATTY LOVELESS Lovin® Al Night Epic/ n
14 (D WYNONNA What The Warld Needs (dsylum/Curby 8949 5 3406 +75 235360 -1606 14 151j0
18 (E) MARTINA MCBRIDE This One's For The Girls (RCA) 8669 1102 3081 +406 232967 19823 8 149;2
17 ) CLAY WALKER A Few Questions (RCA/ 8175 579 3043 +215 218227 20513 15 152/0 yY
16 ) SARAEVANS Backseat Of A Greyhound Bus (ACA) 7831 339 2930 +9 196521 -1646 23 151j0 P ost d Poi.
20 D KEITHURBAN Who Wouldn't Wanna Be Me (Capital 7503 680 2765 +283 203129 1570 8 1503 | AINEr€ase oints
21 @) JOENICHOLS She Only Smakes When She Drinks (Universal South) 7002 443 2524 +138 187797 11183 14 1435 Pourt
22 (D GARY ALLAN ToughLittle Bays /MCA4) 5429 816 2196 +356 135670 23841 7 14206 |l e e WeREASE
0 i * KENHY CHESNEY No Shoes, Ne Shit, No... 844/ +1581
23 @ PAT GREEN Wave On Wave (Republic/Universal South) 4300 595 1637 +253 130086 11558 11 10912 | p jAcKSONANDJ.BUFFETT I'sFive 'Clock Somewhere istal  +1509
29 €D RASCALFLATTS IMelt fLyric Street) 4364 1385 1752 +487 118215 39378 5 131/12 | RASCALFLATTS | Melt fyni Street/ +1385
25 € EMERSON DRIVE Dnly God (Could Stop Me...) (DresmWarks/ 4225 683 1639 +240 108977 19687 18 124/6 ;‘:‘;’:‘I"“mg‘;‘ufsm:ﬁg“ For FA'WT;VS G/’g”%:/ +:f:'21
. . is One's For The Girls +
24 €D BILLY CURRINGTON Walk A Little Straighter (Mercury) 468 520 1619 4226 Q7RIS 11132 M4 N200 | e Mon Curt e
27 €D PATTY LOVELESS Lovin® A Night Epic/ 3671 638 1439 +242 83582 16326 9 13311 | pypRKS BENTLEY What Was | Thinkin? (Capital a1
26 € RACHEL PROCTOR Days Like This (G84) 3597 397 1356 +104 84743 13473 13 121/5 | GARY ALLAN ToughdLittle Boys MCA/ +816
30 ) RUSHLOW I Can't Be Your Friend dyric Street) 3033 232 1262 +104 73242 4837 13 10aiq | EMERSON DRIVE Only God (Could StopMe..) Dreamirks/  +683
Broaker @) CHRIS CAGLE Chicks Dig It (Capita) 2896 555 1163 4230 72519 13868 G  gsyg | "E'" URBAN Who Wouid't Wama Be Me Capitol —
28 27 FAITHHILL You're Still Here (Warner Bros.) 2815 208 1068 83 67908 -2665 14 104)0
32 @ SHERRIE AUSTIN Streets Of Heaven (C4/B5R) 2764 497 1045 +215 7088 8943 8 88/
Broaker €@) RODNEY ATKINS Honesty Write Me A List) (Curty 2655 458 1076 +204 59428 7956 7 976
34 €D JAMIEO'NEAL Every Little Thing (Mercury/ 2181 393 833 +131 50270 317 10 7193 | SMOSE
35 @) BLAKESHELTON Playboys Of The Southwestem World (amer Sros) 2057 406 808 +122 44468 11110 5 7807 | fmereased Pla YS e
37 @ DARRYL WORLEY Tennessee River Run (Dream Works) 1760 308 31 +122 42847 7965 4  68/4 T;Jm.
36 @ JOSH TURNER Long Black Train (MCA/ 1570 117 616  +33 35019 2655 8  B63f2 | aAmsT TmE LaBEL(S) INCREASE
33 € SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 1499 373 483 +142 37011 11462 3 49/6 | KENNYCHESNEY No Shoes, No Shirt No... BA4) L
42 €D MONTGOMERY GENTRY Hell Yeah (Columbis) 1882 555 523 4209 33907 10353 3 7923 | AJACKSONANDLBUFFETT K'sFve OThck Somewhere Aty +535
. RASCAL FLATTS |Melt 2yric Street/ +487
38 €]) ASHLEY GEARING Can YouHear MeWhen | Talk ToYou? lyric Street/ 1439 128 587  +19 32323 .10 8 582 SHANIA TWAIN Forever And For Always (Mercuy) 406
46 €D DIAMOND RID Wrinkles /Arista) 1363 640 534 +242 33368 14891 2  GO/4 | MARTINA MCBRIDE This One's For The Girls (AC4) +406
43 € Jo DEEMESSINA | Wish (Curts 1253 624 483 +203 33076 16437 3 65/12 | TIMMCGRAW Real Good Man (Curt/ +385
) GARY ALLAN Tough Little 8oys (MCA/ +356
47 MARK And Th wild 1208 448 +225 29837 8425 2 39133
% LALRGILUL ITTT  f 574 * 3 DIERKS BENTLEY What Was | Thinkin? (Capitol 4332
a DERIC RUTTAN When You Come Around fLyric Strast) 1102 83 370 423 25391 2135 3 4712 | pyppy JEwELL Hep Pour Out The Rain.. Columtia +295
40 @ RICKTREVINO In My Dreams Warner Bras.) 1042 54 339  +1 24767 704 4  50/3 | TRACEADKINS Then They Do Canitol +288
40 () MARTY STUART If There Ain't There Ought'a Be (Columbia) 1D40 270 458  +99 20287 5210 3 677
43 43 PHIL VASSAR Ultimate Love (Arista) 949 32 414 11 2119 1111 3 5511
a5 (@ REBECCA LYNN HOWARD What A Shame (MC4) 846 104 322 +45 17564 1569 2 477
50 €B) JESSICA ANDREWS Good Time (Breamiborks) 791 260 290 +108 15883 3247 2 316 | Breakers
@ GEORGE STRAIT Cowboys Like Us (MCA/ 727 452 148 +90 20838 12841 1 10/4 CHRIS CAGLE
@ TRACY BYRD Drinkin’ Bone /ACA) 661 551 136 +107 18415 14859 1 97 Chicks Dig It (Capital)
@) JENNIFER HANSON Half A Heart Tattoo (Capital 577 205 260 +91 12168 1687 1 41/10 6 Adds * Mov;s 31-26
) RODNEY ATKINS
49 49 JEFF CARSON | Can OnlyImagine (Asylum/Curb) 520 87 199 13 9874 5008 5 2503 Honesty (Write Me A List (Curt/
@ oWIGHT YOAKAM The Late Great Golden State Audium) 500 56 228 +16 11336 1875 1 355 6 Adds ® Moves 33-29
154 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week Songs ranked by total plays
of 7/20-7/26. Bullets appear on songs gaining points and/or plays or remaining fiat from previous week. If two songs are tied in total points, the song with the Iarge;
increase in points is placed first. Songs below No.  and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number o : :
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points B&Bss;:'::r 0';':3:,'%::;:;:?:;3;2: :'web.
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average dioand rd
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company}). © 2003, R&R, Inc.
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KD COUNTRY TOP 50 INDICATOR

o
75/0
7400
7400
7510
73i0
7500
75/0
1210
74i0
1411
7510
75/0
7500
1210
7213
1214
6812
611
652
5913
59/3
63/3
63/8
55/9
4610
54i2
a9
54/5
45/3
46/2
m
318
330
3611
30/6
28/4
2115
2716
29/9
26/0
18/0
194
20/3
20/5
19/6
2012
19/5
20/4
148
1014

e August 1, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
#E%TK w"s'g( ARTIST TITLE LABEL(S) l‘T&rIATLS rotns p\’}% n‘.tvs m(# . *(\)Amw' 'gl“
2 a A.JACKSON AND J. BUFFETT It's Five 0'Clock Somewhere (Arista) 3567 151 2824 +105 63591 2457 7
1 o BRAD PAISLEY Celebrity (Arista) 3508 13 3 +51 62894 1622 21
[} o BROOKS & DUNN Red Dirt Road (Arista/ 3487 116 2766  +92 62744 2780 16
3 o KENNY CHESNEY No Shoes, No Shirt, No... (BV4/ 3472 68 2740 453 61985 1016 11
5 6 SHANIA TWAIN Forever And For Always (Mercury/ 3170 89 2490 +60 57799 1308 17
8 o TIMMCGRAW Real Good Man (Curd/ 2956 278 2354 +207 52468 5194 10
6 o BRIAN MCCOMAS 99.9% Sure (Never...) L yric Street/ 2915 94 2306 +75 52349 1323 22
n 0 TRACE ADKINS Then They Do (Capitol/ 2805 242 2232 +213 49359 3970 22
1D o DIERKS BENTLEY What Was | Thinkin'? (Capitol/ 2803 228 2251 +206 50247 3721 15
13 @ BUDDY JEWELL Help Pour Out The Rain {Lacey’s Song) (Columbia) 2533 158 1999 +116 45883 3551 10
12 m WYNONNA What The World Needs (Asyfum/Curbj 2445 39 1919 +19 43584 691 12
14 @ MARTINA MCBRIDE This One's For The Girls /ACA/ 2267 132 1803 +106 40466 2484 7
15 @ KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/ 2184 100 1727 +86 38451 1245 7
16 @ CLAY WALKER A Few Questions (RCA/ 2115 86 1688  +65 37413 1493 13
17 @ JOE NICHOLS She Only Smokes When She Drinks [Universal South) 2088 161 1669 +107 36369 2350 15
19 @ GARY ALLAN Tough Little Boys (MCA/ 1920 322 1545 +244 33867 65629 6
18 @ SARA EVANS Backseat 0f A Greyhound Bus (RC4/ 1909 90 1534  +63 32854 1720 24
9 18 JIMMY WAYNE Stay Gone (Dreamiorks/ 1872 -846 1456 625 32920 -14412 26
21 @ RASCAL FLATTS | Melt fyric Street/ 1535 243 1219 +158 27936 4535 5
20 @ EMERSON DRIVE Only God (Could Stop Me...) (DreamWorks) 1502 80 1192 +71 26703 1434 20
22 @ PAT GREEN Wave On Wave (Republic/Universal South) 1453 174 1173 +128 24982 2519 9
23 @ PATTY LOVELESS Lovin’ All Night (£pic/ 1435 208 1130 +158 25349 3407 7
24 @ CHRIS CAGLE Chicks Dig It (Capitoll 1237 149 995 +112 227371 2573 6
25 @ BILLY CURRINGTON Walk A Little Straighter (Mercury) 1088 141 886 +121 20990 2960 13
26 @ RUSHLOW [ Can't Be Your Friend (yric Street) 988 4 790 +34 18265 748 13
27 @ DARRYL WORLEY Tennessee River Run (DreamWorks) 978 72 799 +59 17343 1311 6
28 @ BLAKE SHELTON Playboys Df The Southwestem World (Warner Bros.) 955 88 767  +64 17685 1928 5
32 @ DIAMOND RIO Wrinkles {Arista) 896 248 732 +193 16628 4659 3
kil @ RACHEL PROCTOR Days Like This (BVA/ 877 162 700 +130 16055 2662 8
29 @ JAMIE 0'NEAL Every Little Thing (Mercury/ 738 5 635 +3 12877 221 10
30 31 FAITHHILL You're Still Here (Warner Bros.) 684 43 530 -44 12627 697 11
35 @ RODNEY ATKINS Honesty (Write Me A List) (Curd/ 627 128 484  +83 11991 2216 §
33 @ ASHLEY GEARING Can You Hear Me When | Talk To You? fLyric Street/ 601 29 495 +24 11653 53 6
34 @ PHIL VASSAR Uttimate Love (Arista) 570 1" 468 +6 11081 30 4
38 @ JO DEE MESSINA | Wish [Curt/ 453 153 363 +120 9027 3211 2
36 @ SHERRIE AUSTIN Streets Of Heaven (C4/85A) 450 67 386 +46 8137 1430 6
39 @ MARTY STUART If There Ain't There Ought'a Be (Columbia) 430 148 326 +109 7156 2337 3
40 @ SCOTTY EMERICK | Can't Take You Anywhere (OreamWorks/ 364 86 302 +59 6864 1745 3
43 @ MONTGOMERY GENTRY Hell Yeah (Columbia) 359 127 290 +113 6596 2220 2
37 JOSH TURNER Long Black Train (MCA/ 348 22 320 +16 6055 a6 4
4 m RICK TREVINO In My Dreams (Warner Bros.) 301 46 236 +23 4891 607 3
42 @ TRAVIS TRITT Lonesome, On'ry And Mean (RCA/Columbial 295 a7 256  +46 5116 %1 2
45 @ JESSICA ANDREWS Good Time (OreamWorks) 287 79 231 +58 4982 1258 2
a7 @ REBECCA LYNN HOWARD What A Shame (MCA/ 283 98 228 +18 5509 1977 2
@ RANDY TRAVIS Pray For The Fish (Warner Bros.) 265 149 191 +97 5347 3209 1
44 @ DERIC RUTTAN When You Come Around (L yric Street/ 265 LY 20 +40 4467 759 4
48 @ DWIGHT YOAKAM The Late Great Golden State /Audium/ 255 75 217 457 4538 1436 2
50 @ JENNIFER HANSON Half A Heart Tattoo (Capitol 223 64 197  +50 3728 1240 2
@ CRAIG MORGAN Every Friday Atternoon (B8R) 163 97 153 +90 2828 1656 1
@ LONESTAR Walking In Memphis /BNVA/ 148 50 112 +41 2552 949 1
75 Country reporters. Songs ranked by total plays for the airplay week of Sunday 7/20 - Saturday 7/26.
© 2003 Radio & Records.

55
Most Added o
www.rrindicator.com
ARTIST TITLE LABEL(S) AODS
MARK WILLS And The Crowd Goes Wild (Mercury) 13
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 9
MONTGOMERY GENTRY Hell Yeah (Columbia/ 9
TRACY BYRD Drinkin’ Bone (RCA/ 9
CHRIS CAGLE Chicks Dig It {Capitol/ 8
CRAIG MORGAN Every Friday Afternoon (BBR/ 8
RYAN TYLER Run, Run, Run (Arista/ 71
JO DEE MESSINA | Wish {Curly [
SCDTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 6
RANDY TRAVIS Pray For The Fish (Wamer Bros) [
Most
Increased Points
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
GARY ALLAN Tough Litte Boys (MC4) +322
TIMMCGRAW Real Good Man (Curdy) +278
DIAMOND RID Wrinkles (Arista) +248
RASCAL FLATTS | Mett Lyric Street/ +243
TRACE ADKINS Then They Do (Capitol +242
DIERKS BENTLEY What Was | Thinkin'? (Capital) +228
PATTY LOVELESS Lovin’ All Night (£pic/ +208
PAT GREEN Wave On Wave (Regublic/Universal South) +174
RACHEL PROCTOR Days Like This (BVA/ +162
J. NICHOLS She Only Smokes When She Drinks (Universal South/ + 161
Most
IncreasedPlays . .
TPOL'I’:'L
ARTIST TITLE LABEL(S) INCREASE
GARY ALLAN Tough Little Boys (MCA/ +244
TRACE ADKINS Then They Do (Capitol +213
TIM MCGRAW Real Good Man [Curty +207
DIERKS BENTLEY What Was | Thinkin'? (Capitol/ +206
DIAMOND RID Wrinkles (Arista/ +193
RASCAL FLATTS | Melt /Lyric Street) +158
PATTY LOVELESS Lovin’ Al Night (Epic/ +158
RACHEL PROCTOR Oays Like This BVA) +130
PAT GREEN Wave On Wave (Republic/Universal South/ +128
BILLY CURRINGTON Walk A Little Straighter (Mercury/ +121

COWVVINI Y OULI

WENTS

If no one ean see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3’ High and 6" Wide
— Weather-resistant — Durable
- - D, Box 750250 Houston, Texas 77275-0850 » Tal 713/507-4200 Fax 713/507-4285 6040
1-800-231-6074 rifrasfindustriescom W com o 6]
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s ¥ 'Y COUNTRY CALLOUT AMERICA. sy @Bullseve

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 1, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 6-12.

TOTAL

ARTIST Title (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN | CALLOUT AMERICAs
TOBY KEITH Beer For My Horses (OreamWorks) 46.0% 70.9% 11.7% 98.8% 5.7% 8.3% Hor SCORES
SHANIA TWAIN Forever And For Always (Mercury/ 37.4% 68.9% 19.4% 97.1% 5.7% 3.1%
TRACY BYRD The Truth About Men (RCA/ 37.1% 61.1% 22.3% 948% ~ 89% 2.6% sta,d of the Week: Baldrica

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere /Arista)  34.6% 70.6% 21.1% 97.1% 4.3% 1.1% | Question of the Week: Do you listen to

your favorite Country station in the mom-

BRAD PAISLEY Celebrity /,4rista/ 34-0% 71.4% ns% M&&' 29% 29% ingS, between 6 and 10am? When you lis-
JIMMY WAYNE Stay Gone (DreamWorks/ 32.0% 64.6% 26.0% 98.6% 6.6% 1.4% ten in the momings, what is the most im-
. portant thing your favorite station can do?
LONESTAR My Front Porch Looking In (BN4) 31.4% 65.1% 25.1% 98.0% 4.6% 3% | (Note: Thisis phase two of the question, bring-
BROOKS & DUNN Red Dirt Road (Arista) 31.1% 69.4% 21.1% 96.0% 37% 1.7% | ing the total sample to 400 persons.)
TRACE ADKINS Then They Do (Capitol/ 30.6% 63.7% 25.1% 95.1% 4.0% 2.3% Total
BUDDY JEWELL Help Pour Qut The Rain {Lacey’s Song) [Columbia) 25.7% 54.9% 24.9% 89.1% 1.4% 2.0% | Don'tlisten in mornings: 45%
. Play more music: 33%
BRIAN MCCOMAS 99.9% Sure {Never...) Lyric Street/ 25.4% 53.7% 31.7% 96.0% 8.9% 1.7% Cut up, be funny and have fun: 11%
KENNY CHESNEY No Shoes, No Shirt, No... (BNV4/ 24.6% 65.1% 24.9% 96.0% 4.0% 2.0% Give weather, traffic info a lot: 6%
| & Keep me updated on news: 3%
SARA EVANS Backseat Df A Greyhound Bus (RCA/ 4.0% B3.7%.: 26.9% 96.3% 48% 1% Play a lotof contests: 0%
CLAY WALKER A Few Questions (RCA/ 22.6% 65.1% 25.1% 94.3% 3.4% 0.6%
BILLY CURRINGTON Walk A Little Straighter (Mercury) 21.0% 52.68% 27.4% 87.4% 6.6% 0.9% ! R .
Don’t listen in momings: 42%
WYNONNA What The World Needs (Asylum/Curly 20.0% 57.4% 23.7% 92.0% 8.0% 2.9% Play more music: 37%
TIM MCGRAW Real Good Man (Curty 194%  511%  237%  81.4% 149%  1.7% | Cutup,befunnyand have fun: 10%
Give weather, traffic info a lot: 7%
DIERKS BENTLEY What Was | Thinkin'? (Capito) 19.1% 49.1% 34.6% 92.3% 8.3% 0.3% Keep me updated on news: 3%
JOE NICHOLS She Only Smokes When She Drinks (Universal South) 8%  526%  309%  949% 9.0%  23% [ Playalotofcontestsii%
SHERRIE AUSTIN Streets Of Heaven [C4/88A) 18.3% 45.7% 28.9% 83.4% 8.3% 0.6% P2
PATTY LOVELESS Lovin’ All Night (Epic/ 17.% #29%  297% 488.0% 103%  3.1% l?l‘;"" listen i"us','c“’;']‘f;gsi B5%
more music: o
RUSHLOW | Can't Be Your Friend {Lyric Street/ 16.3% 53.7% 30.9% 89.7% 4.3% 0.9% Cu(y up, be funny and have fun: 11%
MARTINA MCBRIDE This One's For The Girls (3C4/ 157%  46.0%  26.8% 84.0% 8.7%  14% | Giveweather irafficinfoalot: 8%
Keep me updated on news: 4%
EMERSON DRIVE Dnly God (Could Stop Me...) (OreamWorks) 15.4% 49.4% 21.71% 88.0% 8.3% 26% | Playalot of contests: 1%
FAITH HILL You're Still Here (Warner Bros.) 12.3% 35.4% 26.3% 85.1% 183% 5.1% M
GARY ALLAN Tough Little Boys /#MCA/ 120%  39.1%  263%  78.0% 106%  20% | Don'tlistenin momings:51%
CHRIS CAGLE Chicks Dig It (Capita) 11.7% 43.7% 26.6% 81.4% 9.4% 1.7% Play more music: 26%

C , be furny and have fun: 12%
ASHLEY GEARING Can You Hear Me When | Talk To You? fyric Stree) ~ 10.9%  37.0%  303%  743%  63%  08% | Coeborver ot iis o 8

KEITH URBAN Who Wouldn't Wanna Be Me (Capital) 103%  40.9%  357%  823%  46%  1.1% | Keepmeupdated onnews:2%
JAMIE O'NEAL Every Little Thing (Mercury) 100%  389%  300%  80.0%  13.7% 14y | [oy@lrofcntessi%
JOSH TURNER Long Black Train (MCA) 97%  366%  268%  777%  13.0%  1.1% | Women

PAT GREEN Wave Dn Wave (Republic/Universal South) 94%  354%  309%  769%  86%  20% | ontlisteninmomings:dl%

Play more music: 39%

RODNEY ATKINS Honesty (Write Me A List) Curt) 88%  348%  346%  769%  66%  1.1% | Cutupbefunnyandhavefun 9%
RACHEL PROCTOR Days Like This (834) BO0% 4% 6% A% Q% 2% | et iefenballs
RASCAL FLATTS | Melt yric Street 7% 3P 323%  766%  114%  17% | Playalotofeontests0%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) | Like It ¢} It's Okay..Just So-So d) | Don't Like It &) 'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3% each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M1, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. ©® 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..

Pl

BLAIR GARNER
Country Radio’s #1 Overnight Program

w BLAIR GETS WILD WITH BRDGKS & DUNN
. Marcom Award nomines Bisi Gamer hangs out with the CMA end ACM st winning Brooks 8 Ounn on the ‘Red Dirt Road.*
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4 11 Srie America’s Best Testing Country Songs 12 + w New & Active
RaleTheMusic.com For The Week Ending 8/1/03
T HFMAEISE™
Persons Women  Men TRAVIS TRITT Lonesome, On'ry And Mean /RCA/Columbia)
Artist Title (Label) TW LW Familiarity Burn 25-54 25-54 25-54 Total Plays: 241, Total Stations: 21, Adds: 2
LONESTAR My Front Porch Looking In (B4 425 428 100% 28% 442 439 449 RANDY TRAVIS Pray For The i) M"’”‘f’ Bros)
bl . Total Plays: 168, Total Stations: 21, Adds: 4
DIERKS BENTLEY What Was | Thinkin'? (Capitol) 420 42 8% 11% 418 415 426
ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (drists) 418 421  87%  20% 432 435 425 DusTY D"“g Sma“efsP'eFes /VZ/-;’H:’ 5’”;-4
GARY ALLAN Tough Litte Bays (MCA/ 418 413  64% 6% 432 439 415 Total Plays: 123, Total Stations: 23, Adds:
JIMMY WAYNE Stay Gone (DreamWorks/ 416 407 9% 2% 424 426 419 CRAIG MORGAN Every Friday Afternoon /B8R)
BRAD PAISLEY Celebrity (Arista/ a15 419 9%  20% 433 434 450 Total Plays: 96, Total Stations: 39, Adds: 30
BROOKS & DUNN Red Dirt Road (Arista/ 414 419 99%  20% 420 414 435 HANK WILLIAMS, JR. I'm One Of You fAsylum/Curb)
CLAY WALKER A Few Questions /ACA/ a1 418 82% 9% 407 410 400 Total Plays: 96, Total Stations: 11, Adds: &
KENNY CHESNEY No Shoes, No Shirt, No... (BV4/ 409 4.14 98% 23% 4N 414 4.03 DEAN MILLER The Gun Ain't Loaded (Universal Soutt)
TOBY KEITH Beer For My Horses (Oreamiorks) 408 415 100% 39% 432 435 42 Total Plays: 83, Total Stations: 10, Adds: 0
BUDDY JEWELL Help Pour Out The Rain (I.ace.y s Song) (Columbia) 407 411 93% 19% 418 420 415 RYAN TYLER Run, Run, Run frista/
BRIAN MCCOMAS 99.9% Sure (Never..) Lyric Street) 406 398 97% 20% 416 410 436 Total Plays: 52, Total Stations: 32, Adds: 28
TRACE ADKINS Then They Do (Capital) 404 405 95% 19% 428 430 422
SAMMY KERSHAW ['ve Never Been Anywhere (Audium/
TIM MCGRAW Real Good Man (Curt/ 404 410 94% 18% 422 424 417 TotalPlays: 5, Total Statons: 17, Adds: 15
JEFF BATES The Love Song (AC4) 401 377 9% 23% 419 411 44
8 . Songs ranked by total plays )
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 399 409  70% 8% 389 401 359 -
BILLY CURRINGTON Walk A Little Straighter (Mercury) 398 394 66% 10% 402 402 404
MARTINA MCBRIOE This One’s For The Girls (RC4) 396 398 88% 15% 391 394 382
EMERSON DRIVE Only God {Could Stop Me...) (OreamWorks) 396 387 7% 14% 399 396 408 Please Send Your Photos
MONTGOMERY GENTRY Speed (Columbia) 394 405 98% 36% 401 391 430
JOE NICHOLS She Only Smokes When She Brinks (Universal South) 387 385 95% 18% 374 364 403
TRACY BYRD The Truth About Men 264/ 383 392 9% 29% 404 402 4N R&R wants your best snapshots
SHANIA TWAIN Forever And For Always (Mercury) 372 363 98% 35% 393 391 419 (color or black & white).
SARA EVANS Backseat Of A Greyhound Bus /ACA/ 372 362 95% 27% 366 356 395
RACHEL PROCTOR Days Like This (B44) 3.60 — 4% % 311 367 3Im Please include the names and titles of
WYNONNA What The World Needs /Asy/um/Curb) 359 355 92% 28% 371 365 386 .
PAT GREEN Wave On Wave (Republic/Universal South) 352 372 53% 14% 363 352 387 all pictured and send them to:
GEORGE STRAIT Tell Me Something Bad About Tulsa (MC4/ 349 343  95% 32% 373 367 389
FAITH HILL You're Still Here (Warner Bros.) 336 335 72% 21% 349 343 363 R&R, c/o Mike Davis:
Total sample size is 422 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total famitiarity 10100 Santa Monica Blvd., 3rd Floor,
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Los Angeles, CA 90067
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheusic.com results are not meant to replace callout research. The results are intended to show Opinions of participants on the the Internet only. RateTheMusic . . .
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is Email: mdavis@radioandrecords.com
provided by Mediabase Research, a division of Premiere Radio Networks.
e J
Country’s Top 50 Power Gold Top 50 Recurrents
Continued from Page 50 Continued from Page 53
) 21. TERRICLARK | Just Wanna Be Mad
35 — — TIM MCGRAW Don't Take The Girl
s w  _ JOHN%‘ MONT((;?)MEaReYI S:S;r 22. TIM MCGRAW She’s My Kind of Rain
a7 43 48 TRAVIS TRITT Take I Easy 23. GEORGE STRAIT She'll Leave You With A Smite
8 - — TIM MCGRAW Just To See You Smile 24. KENNY CHESNEY The Good Stuff
39 39 40 GARTH BROOKS The Thunder Rolls 25. TOBY KEITH Courtesy Of The Red, White & Blue
40 37 27 MARK CHESNUTT it's A Little Too Late 26. TRACY BYRD Ten Rounds With Jose Cuervo
41 24 36 ALAN JACKSON Little Bitty 27. AARON TIPPIN Where the Stars & Stripes
42 — — TRACY BYRD I'm From The Country 28. BLAKE SHELTON The Baby
43 — 43 GARTH BROOKS Shameless 29. STEVE AZAR | Don't Have To Be Me (Till Monday)
7 S — GARTH BROOKS Two Pina Coladas 30. KID ROCK Picture
45 — 38 KENNY CHESNEY She's Got It Al 31. ALAN JACKSON Drive (For Daddy Gene)
46 47 41 GEORGE STRAIT Love Without End, Amen 32. FAITHHILL The Way You Love Me
47 = = GARTH BROOKS Unanswered Prayers 33. MONTGOMERY GENTRY My Town
48 — — TIM MCGRAW Down On The Farm 34. STEVE HOLY Good Moming Beautiful
49 — — GARTH BROOKS That Summer 35. BROOKS & DUNN Ain’t Nothing 'Bout You
50 — — ALABAMA Mountain Music 36. TRAVIS TRITT it's A Great Day To Be Alive
: ) 37. JOE NICHOLS The Impossible
s t :
ongs not in the July 2003 power gold top 50 that were in the November 2002 top 50: 38. TOBY KEITH My List
S GO Ll o 39. TOBY KEITH | Wanna Talk About Me
103 7 1 THE DIXIE CHICKS Wide Open Spaces 40. LEE ANN WOMACK | Hope You Dance
51 20 — BROOKS & DUNN Neon Moon 41. MARTINA MCBRIDE Blessed
58 31 33 RANDY TRAVIS Forever And Ever, Amen 42. BROOKS & DUNN Only In America
63 36 — SHANIA TWAIN You're Still The One 43. PHIL VASSAR Just Another Day In Paradise
122 40 15 THE DIXIE CHICKS Cowboy Take Me Away 44. GEORGE STRAIT Living And Living Well
157 41 24 THE DIXIE CHICKS There's Your Trouble 45. KENNY CHESNEY A Lot Of Things Different
56 42 31 MARTINA MCBRIDE | Love You 46. LONESTAR I'm Already There
69 44 — ALISON KRAUSS When You Say Nothing At All 47. BRAD PAISLEY I'm Gonna Miss Her
82 45 — GARTH BROOKS The River 48. EMERSON DRIVE | Should Be Sleeping
86 49 — TOBY KEITH A Little Less Talk 49. KENNY CHESNEY Young
80 50 — GARTH BROOKS If Tomorrow Never Comes 50. JESSICA ANDREWS Who | Am
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Programming In A PPM World

An examination of Arbitron’s Portable People Meter

Close to 12 months ago Arbitron began releasing
the initial results from the Portable People Meter
tests being conducted in the Philadelphia market. At
that time, leading radio consultant Mike McVay and
I began reviewing the information in order to gain a
clearer understanding of what future impact elec-
tronic audience measurement would have on radio
programming. It was clear from our initial overview
in 2002 that the approach and thinking applied to pro-
gramming radio stations in the future may need a

thorough review.

At that time, the radio industry’s
thought processes tended to be focused
on how the ratings game was played,
bound by the rules overlaid by a dia-
ry-based system. Radio imposed rules
upon itself, like placing highest-appeal
songs or strong news issues of the day
in the first quarter- hour. Reinforcing
the call letters and frequency after ev-
ery song so diarykeepers would recall
it whenever they filled out the diary
had also been paramount in radio pro-
grammers’ minds.

Less emphasis had been placed on
the importance of cume and reach,
particularly with cuts to marketing
budgets, which limited the availabil-
ity of external media advertising re-
sources. Part of the problem was the
age-old lament, "I know half of my
marketing budget works, but I'm not
quite sure which half!”

With these initial observations in
mind, McVay and [ wrote an article in
May 2002 that was the first heads-up
view of what programmers, marketers
and management could expecttoseeon
the horizon of electronic measurement
for radio. The article broke new ground
by taking an in-depth look at the impact
PPM audience-measurement method-
ology and continuous measurement
might have on the radio industry glo-
bally. The article also touched on impli-
cations fer radio’s associated industries.
With the assistance of Arbitron, we kept
a close eye and ear on the information
coming from the market as the Philadel-
phia trials continued into 2003.

With 12 months of PPM listener in-
formation now under our belts, we've
been able to compare our predictions
to what has been discovered about lis-
teners’ habits.

The PPM is asimple, pager-like de-
vice. It clips on your belt or goes into
your pocket or purse and works pas-
sively. In other words, none of the pen-
cils and paper of the diary system. An
inaudible code is embedded into the

>

audio of radio and TV stations, cable
channels, Internet audio and any oth-
er audio media that participate. Re-
spondents simply dock their PPMs at
the end of the day. The data is then au-
tomatically downloaded overnight to
Arbitron’s computers.

Radio Cume Up

PPM numbers suggest that cume is
up significantly for radio. The initial
results showed an average daily cumu-
lative audience reach of 75.9%, vs.
66.0% from the diary. The PPM s pick-
ing up increased listening occasions, as
well as the number of stations PPM
carriers tune to. It's something pro-
grammers have suspected and experi-
enced for some time in real life, but
before 2002 they had nothing to back
up the anecdotal evidence. PPM listen-
ers tunein an average of 44 timesa day
to radio, as opposed to an average of
three occasions by diarykeepers. The
number of stations PPM carriers listen
to is close to twice as many as diary-
keepers, a figure consistent throughout
the various stages of data released from
Arbitron’s Philadelphia trials.

Our closer examination of Ar-
bitron’s PPM data has shown that the
number of listening occasions — the
number of times on an average day a
listener turns the radio off and back
on — is significantly higher under
PPM measurement than diary meth-

Since PPM carriers are showing equal
listening-commencement times around the
hour, all quarter-hours are important.

By David Rogerson

odology. Across all age groups, mea-
surement of listening occasions under
PPM methodology doubles.

The great thing is that this positive-
ly influences all radio stations. In late
2002, Arbitron released its audience
reach comparisons of April PPM vs.
winter 2002 diary data. This informa-
tion revealed that — regardless of for-
mat — every station received in-
creased levels of listening reach under
the PPM measurement methodology.

We've seen examples of this where
Arbitron has released station data out-
lining the impact contests have on sta-
tion audience levels. In one situation,
a Rock radio station experienced sig-
nificant spikes in its week-by-week
audience levels during those hours in
which Rolling Stones concert tickets
were given away. Among its 25-54
male target, the spikes were even
more profound. These spikes were
less apparent in diary data for the cor-
responding period.

This suggests that diarykeepers
may not report finite levels of dial
surfing, while, due to the passive na-
ture of the device, all of PPM users’
listening is being captured down to
the minute-by-minute level. A word
of caution, though — contests are not
the panacea to provide increased lis-
tening levels some may have thought.
While the Rolling Stones-ticket exam-
ple was a success for this station, we
have seen examples where stations
have invested in contests that had lit-
tle or no effect on listening levels.

Equivalent Audiences

PPM numbers show equivalent au-
diences for radio, but there’s a notable
methodology difference here. With the
PPM a radio station is credited with
one quarter-hour of listening when the
respondent has listened for five non-
continuous minutes within a quarter-
hour. Buta diarykeeper must listen for
five continuous minutes in a quarter-
hour to credit a station with one quar-
ter-hour of listening.

Furthermore, current program-
ming assumptions about the value of
the first and third quarter-hours vir-
tually go out the window. Our investi-
gation showed that PPM carriers
reveal almost equal percentages of lis-
tening start times around the quarter-
hours. On average, 25% of start times
occurred in the first, second, third and
fourth quarter-hours. These contrast
dramatically to the diary start times,
where 48% of listening start times
were noted in the first quarter-hour
and 28% in the third quarter-hour.

Programmers will have to concen-
trate even more on product develop-
ment. We want to keep those listeners
with us as long as possible to drive up
TSL and, consequently, station share.
Butit’s more than just playing the right
songs — it’s also about horizontal and
vertical promotion: horizontal promo-
tion of what's coming up tomorrow in
your show to create day-to-day tune-

Another feature of the PPM is that measure-
ment can be continuous. There’s no rest for
the wicked. You’ll be on your toes 52 weeks a
year, 24 hours a day, seven days a week.

in, and vertical promotion of what is
happening later that hour on your
show and in the rest of the day.

Since PPM carriers are showing
equal listening-commencement times
around the hour, all quarter-hours are
important. Programmers cannot hide
songs with less appeal. All songs need
to have immediate appeal. And the
same goes for News/Talk stations —
the topics and issues you cover require
a careful balance around the hour.

We also see a need to balance and
report time-sensitive information.
PPM data has revealed this repeated-
ly in examples of extreme weather
conditions, the space shuttle Columbia
tragedy and the war in Iraq. People do
tune to radio for immediate informa-
tion. The Iraq conflict has enabled us
toview daily listening levels via over-
night downloads only possible with
the PPM.

Across the period of the Iraq war,
radio’s listening levels have been above
average, almost regardless of format.
News/Talk, Rock, Adult Contempo-
rary, Classic Hits and more are seeing
increased listening. People have been
tuning in for the latest updates from the
News and Talk stations, and there’s
anecdotal evidence of them escaping to
their favorite music stations when
they’ve had their fill of information.
The driving factor is that listeners have
a demand for information services.
They understand that they will get
what they need to know. However, that
information will not always come from
the traditional radio news sources such
as News or Talk stations. Now listen-
ers can get their news fix from their fa-
vorite music station.

Immediate, International
And Continuous

Immediacy of research is critical.
You'll want to get information back as
soon as possible to effect the changes
you need for a positive movement in
ratings. New forms of research like
Groups On Line will gain cur-
rency over larger attitudinal and per-
ceptual studies. Answers will be
entered at the test for immediate results.

Additionally, this is an interna-
tional rollout. Countries like Canada,
France and Belgium have joined the
growing number of those committed
to PPM measurement or assessment
in some form. The U K. has just com-
pleted its initial evaluation of PPM
measurement with a view to moving
away from diaries to electronic mea-
surement in the near future.

Another feature of the PPM is that
measurement can be continuous.
There’s no rest for the wicked. You'll
be on your toes 52 weeks a year, 24
hours a day, seven days a week. Re-
member, what we're now measuring
is how individuals divide the time
they can commit to being entertained
or informed. Also keep in mind that
the PPM measures both radio and TV.

People who are part of a panel car-
ry PPMs. This is much the same way
TV set-top meter respondents are re-
cruited — unlike the diary, which isa
new sample each week. This means
that the numbers should be more sta-
ble under PPM, and, more important-
ly, any measured shifts in listening
over time are real. Radio station con-
sistency pays off.

Continued on Page 61

Contact:
Jon Konjoyan 818-980-9217
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WE Wik ARTIST TITLE LABEL(S) RS ks d&:ﬁlcs T Y | Most Added®
1 1 UNCLE KRACKER F} DOBIE GRAY Drift Away fLava/ 2637 76 227617 22 10710 | wawwirradds.com
l 2 2 CELINE DION Have You Ever Been In Love (£pic/ 2431 -14 193536 15 12000 | agvisTTme wees) A0DS
3 3 DANIEL BEDINGFIELD If You're Not The One I/ﬂandﬂWMW 2096 -1 160288 17 11000 | 61 opiA ESTEFAN Wrapped (Egic 1
4 4  SANTANA F/ MICHELLE BRANCH The Game Of Love Arista/ 1844 113 154052 42 109{0 | ;M BRICKMAN Peace (Where The Heart Is) 441/ 13
8 o EAGLES Hole In The World /£RC) 1704  +106 118816 10  104)1 | CLAY AIKEN This Is The Night /4C4/ 8
5 6  PHIL COLLINS Can't Stop Loving You fAtiantic/ 1695 .58 137154 43 110/0 | TRAIN Caling All Angels /6_‘0/41{"/'/6/ 8
7 @ NORAH JONES Don't Know Why (Ble Note/Virgin) 1662  +10 125341 42 117jp | KENNYLOGGINS With This Ring (A/ The Best 8
9 @ MATCHBOX TWENTY Unwell Ariantic) 1618 +122 161650 12 876 | ChReThR LMIRIORES  Hrow fouBy et taphonts T
6 9 CHRISTINA AGUILERA Beautiful /RCA4/ 1560 -128 108007 32 85[0 MERCYME ! Can Onfy Imagine (0/Cars) 5|
10 @ SHANIA TWAIN Forever And For Always (Mercury) 1551 +80 103287 14 88/0 SIMPLY RED Sunrise /sinplyred.com) 5
13 m LUTHER VANDROSS Dance With My Father L/ 1481 +128 124122 8 913 DARYL HALL Cab Driver fRhythm & Groove/Liquid 8/ 5
| 12 ® COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1475 +55 127227 13 8513 ANY GRANT Sirgle Things (Word/Curt/A&M/interscope) 5
" 13 FAITH HILL One (Warner Bros.) 1438 223 103346 17 1010
17 @  CLAY AIKEN This Is The Night (RC4) 1042 +180 86543 7 6718
14 @  FAITHHILL Cry Warner Bros 1038 +6 74628 46 1070
| 15 D MERCYME ! Can Only Imagine (NO/Curt) 1008  +60 47152 13 75/ c:_) ' /T"' '
18 (@ FLEETWOOD MAC Say You Will (Reprise/ 882  +100 51661 5 862 dU\l A A | F\
16 18 HALL & OATES Man On A Mission /U-Watch) L] -158 41831 12 820 “Forev And For Alwavs”
20 (D LEANNRIMES We Can (sylum/Curt) 698  +103 28278 5 853 OreYer Ana ror Always
21 @  TRAIN Caling All Angels (Columbie) 623 +138 53414 5 618 Impacting Hot AC & Pop 8/4!
19 21 MICHAEL MCDONALD ! Heard it Through The Grapevine (Motown/Universal) 561 45 30151 8 1N x !
22 22 FRANKIE J. Don't Wanna Try (Columbia) 425 16 13488 10 500 DR&RAC 11 AC Moniter
23 @  SIMPLY RED Sunrise /simplyred.com) 424 +63 16218 4 54f5 On over 110 AC Stations!
24 24 EARTH, WIND & FIRE All In The Way (Kalimba) 352 -9 9487 7 440 The lalest single ofi her 4X PLATINUM album w7
26 @  DARYL HALL Cab Driver (Rbyttm & Groove/liquid 8) 335 +50 20369 3 546 e
€  AMY GRANT Simple Things (Word/Curb/A&M/interscape) 305 +186 16047 0 415
25 27  RUBEN STUDDARD Flying Without Wings (// 289 -6 20317 7 3000
30 @ K. CARLSON F{ B. MARDONES | Know You By Heart (Kataphonic) 255 +25 9291 2 3317
27 29 MICHAEL BUBLE Kissing A Fool /743/Reprise) 240 -29 18832 6 3411 Most
28 30  MARIAH CAREY Bringin' On The Heartbreak (MonarC/IDJMG) 224 -34 7728 5 401
IncreasedPlays
122 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
7/20-7/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is | yaner mme waseus) e
placed first. Songs below No. 15 are moved to recurrent after 20 weeks o the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. | AMY GRANT Simple Things (Word/Curb/A&M/interscope) +186
Total Audience equals Average Quarter Hour Persons times number of plays (times 100}, Each daypart on each station is assigned an AQH number. Average Quarter Hour CLAY AIKEN This Is The Night /8C4/ +180
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. . 3
. TRAIN Calling All Angels (Columbia/ +139
New & Active LUTHER VANDROSS Dance With My Father 4/ +129
MATCHBOX TWENTY Unwell (Atiantic/ +122
STEVEN CURTIS CHAPMAN How Do | Love Her /Sparrow) KENNY LOGGINS With This Ring /4# The Best) JIM BRICKMAN Peace {Where The Heart ls) (440 +122
Total Plays: 206, Total Stations: 37, Adds: 3 Total Plays: 135, Total Stations: 27, Adds: 8 EAGLES Hole In The World /£RC) +108
LEANN RIMES We Can (Asylum/Curt) +103
ANNIE LENNOX Pavement Cracks /) CHRIS EMERSON Baby's Gone Monomoy) FLEETWOOD MAC Say You Wil (Reprise) +100
Total Plays: 177, Total Stations: 29, Adds: 0 Total Plays: 57, Total Stations: 15, Adds: 4 SHANIA TWAIN Forever And For Ahways (Mercury) +80
JIM BRICKMAN Peace (Where The Heart Is) /AAL/ GLORIA ESTEFAN Wrapped /£pic/ &R Station Playlists h d 1o the web.
Total Plays: 175, Total Stations: 46, Adds: 13 Total Plays: 29, Total Stations: 35, Adds: 34 R ns;:t;‘;lno' ::r':::ni::;:'? :; m:rs :twa .
~ _ S - 2 www.radioandrecords.com.
Songs ranked by total plays

HIGH-IMPACT GRAPHICS

i oesiend BROADCAST
ProsetTM - 10-MINUTE SET-UP PRO DUCTS

PORTABLE DISPLAYS pryswmmps INCORPORATED
SAVE $600

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286
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America’s Best Testing AC Songs 12 +
For The Week Ending 8/1/03

Women Women Women

Artist Title (Label) W LW Familiarity Burn  25-54 25-34 35-54
MATCHBOX TWENTY Unwell (Atlantic/ 412 410 9% 19% 417 414 418
CLAY AIKEN This Is The Night (ACA/ 404 407 7% 10% 421 441 414
PHIL COLLINS Can't Stop Loving You (At/antic/ 400 397 96% 29% 399 376 4.05
CELINE DION Have You Ever Been In Love (Epic/ 398 388 96%  26% 402 412 399
LUTHER VANDROSS Dance With My Father (J/ 397 385 7% 13% 401 416 3.96
DANIEL BEDINGFIELD If You're Not The One f/s/and//DJMG) 393 395 88% 21% 397 400 3.96
EAGLES Hole In The World (£RC/ 380 374 81% 18% 387 371 391
HALL & DATES Man On A Mission (U-Watch/ 380 394 73% 13% 379 352 384
UNCLE KRACKER F/ DDBIE GRAY Drift Away Lava/ 375 368 9% 31% 378 369 381
FAITH HILL One (Warner Bros.) 375 377 85% 28% 373 373 313
SHANIA TWAIN Forever And For Always (Mercury) 372 369 85% 22% 372 357 377
FAITH HILL Cry (Warner Bros.) 370 360 97% 41% 365 356 3.68
SANTANA F| MICHELLE BRANCH The Game Of Love (Arista/ 369 377 9% 43% 369 354 374
FLEETWDOO MAC Say You Will (Reprise/ 355 359 4% 17% 346 323 351
MICHAEL MCDONALD | Heard It Through The Grapevine (Motown/Universal) 353 355 87% 21% 357 3.62 356
LEANN RIMES We Can (Asylum/Curb/ 3.52 - 43% 10% 352 335 355
NORAH JONES Don't Know Why (Blue Note/Virgin 341 343 95% 471% 342 34 342
CHRISTINA AGUILERA Beautiful (RCA/ 320 3.09 98% 56% 318 34 309

Total sample size is 358 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic
is a registered lrademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is

Programming In A PPM World
Continued from Page 59

PPM Programming Points

* Music: The PPM will enable you to see how your long mu-
sic sets and ad-break placement are affecting audience listening
levels. With less emphasis on quarter-hours, every song has to
be a winner. There’s no room for marginal tracks.

¢ Information: Critical event coverage and timely informa-
tion is important during drive-listening peaks on Talk and News
stations. Music-based formats can meet listener expectations by
updating them on the latest information. However, this is less
important for CHR formats.

* Personality: Personality-based Talk stations can drive lis-
tening levels as listeners tune in to contrast their views and be-
liefs with those of the host personality and other callers. Morning
shows on music stations are important; however, the power of
music personalities in other dayparts can deliver extended pe-
riods of TSL across the day.

* Promotion/marketing: Contests have the ability to drive
TSL and cume, but some contests have the effect of driving lis-
tening primarily from P1s. Cross-media data enables us to look
at the move back and forth between radio listening and TV view-
ing to help maximize marketing dollars.

* Research: Immediacy of research and the ability to imple-
ment the findings in a quick and timely fashion will be critical
to adjusting to the changing world of continuous PPM measure-
ment. The flexibility of PPM measurement enables the report-
ing of daily data. However, monthly reports for radio are
expected to be the norm.

We would say that the future is here, but it's clear that the
future isn’t what it used to be.

David Rogerson is Managing Director of Strategic Media Solutions
in Sydney, Australia. He has been involved in nearly every facet of the
radio industry, from air personality to group program director to na-
tional marketing manager, all in a variety of capital city and regional
markets around Australia. Past and present clients include ABC
Radio, Austereo, DMG, Music Country Cable TV and the ABA. He
can be contacted at smspacific@aol.com or in his Sydney office at
+61-2-9532-1299.

\_ provided by Mediabase Research, a division of Premiere Radio Networks. Y,
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2 . HOTACTOP40 _ el

® August 1, 2003
WM st e wass s e i uges| Most Added®
1 @  MATCHBOX TWENTY Unwell (Atlantic/ 4276 +24 301299 25 950 |wwwwrradds.com
2 e TRAIN Calling All Angels (Columbia) 3911 +81 254864 17 92/0 ARTISTTITLE LABEL(S) ADDS
3 3 UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava) 3360 100 227707 28 86/0 | MATCHBOX TWENTY Bright Lights (Ariantic) 30
5 ©  MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3038 +162 177533 1 920 3DOORS DOWN Here Without You (Republic/Universal) 26
4 @ EVANESCENCE Bring Me To Life (Windup/ 2936 +5 203112 20 760 | VERTICALHORIZON Fm il Here (RLA) 12
7 @  JEWEL intition Atianticy 2760 +3 172008 16 820 g%ﬁ"‘s‘: if,“A’fv;’f‘;F’,WMmm/ X
8 @ JASON MRAZ The Remedy | Won't Worry) (Elektra/EEG) 2753 +24 177695 24 B3f0 | KATYROSE Overdrive (V2 9
6 8 3 DOORS DOWN When I'm Gone (Republic/Universal) 2731 -78 187268 34 74{0 GUSTER Amsterdam {Gonna Write You A Letter) (Palm/Reprise) 6
10 € SANTANAFIALEX BAND Why Don't You & | Arista/ 2394 +228 150032 8  8g/1 | LEPHARWhyCant?Capio) , 5
9 10 COUNTING CROWS Big Yellow Taxi fGeffen/interscope/ 2218 -193 142203 34 760 ;‘:fs“'n :E“;p':cisa';elg:/a”m‘;'ﬂu Out With Him? (Arenic) i
1" m JOSH KELLEY Amazing (Hollywood) 1960 +133 119044 17 811 MERCYME | Can Only Imagine (N0/Curb) 4
15 B  LIVE Heaven (Radioactive/Geffen) 1800  +103 104372 12 763
12 13 AVRILLAVIGNE I'm With You (rista/ 1748 46 99926 35 820
13 14 COLDPLAY Clocks (Capital) 1667 16 111536 29 7208
16 ) LIz PHAIR Why Can't1? (Capital 1655  +132 102357 11 825
17 D KELLY CLARKSON Miss Independent /AC4) 1498  +104 115327 11 44)1
19 ) DIDO White Flag (Arista) 1337  +278 87404 3 6919
18 18  MAROON 5 Harder To Breathe (Octoneld) 1030 133 52751 20 47[0 66 : [ 1)
24 @ SUGARRAY Is She Really Going Out With Him? (Atlantic) 785 +13 3611 5 515 ReSt I n Pleces
23 € FLEETWOOD MAC Say You Wil (Reprise/ 763 +49 41455 5 48)3 28] 5 @* R&R Hot AC g
28 €@  SALIVA Rest In Pieces fisiand/DIMG) 730 +196 31676 3 43)2 gg,:gg, % °d2['l"A’(‘i‘l’j‘l’t"M'V["?l'i't';‘:'
26 @ WILSHIRE Special (Columbia) 723 +133 25456 4 48/4 #4 Greate sth ainer
20 23 NORAH JONES Come Away With Me (Blue Note/Virgin) 678 85 50399 20 270 2
21 24 DANIEL BEDINGFIELD If You're Not The One fistand/{0JMG) 651 77 40813 18 310 ) e .SL':'N?,"L':,E\;AK&,EE é?f,:,wefglz E‘
25 25  JUSTIN TIMBERLAKE Rock Your Body (el 601 69 29087 14 25 S5 S NVESE NS S A=
30 €D ATARIS The Boys Of Summer (Columbia) 594  +136 26153 5 261
32 €D FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) : 566  +118 26624 3 36/
29 @ SMASH MOUTH You Are My Number One (/nterscope) 548 +49 22780 5 3510
37 @ GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 531 +155 22735 2 4716 M ost
36 € COLDPLAY The Scientist (Capital) w6  +a9 2088 3 o |IMcreasedPlays
39 € 0.AR HeyGillava) an +61 13126 2 392 fora
27 32 AUDIOSLAVE Like A Stone finterscope/Epic) a 124 19364 14 270 ARISTAITLEfoAserS) JHcRETSE
- ) DIDO White Flag /4rista) +278
31 33 PETE YORN Crystal Village (Colsmbia) 404 51 19270 PR s kS —— oz
38 @ GAVIN DEGRAW Follow Through (J/ 397 +31 16113 4 3212 SANTANA F| ALEX BAND Why Don't You & | Aristal +228
33 35  PLUMB Real (Curty 381 31 9870 12 25/0 | SALIVA Rest in Pieces fsiand/iD M5! +196
40 € MERCYME | Can Only Imagine (NO/Curty 370 +12 19298 2 194 M. BRANCH Are You Happy Now? (Maverick/Warmer Bros)  +162
3 37 CHRISTINA AGUILERA Fighter (RCA) 359 49 22131 ) 9/0 GUSTER Amsterdam (Gonna Write You .A Letter} fPaim/Reprise/ +155
X ATARIS The Boys Of Summer [Columbia) +136
22 33 THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG) 343 375 7187 16 4M0 | 3)00RS DOWN Here Without You ResublicUniversal £135
€D  VERTICAL HORIZON I'm Still Here /RC4) 302 +272 15003 1 38112 | JOSH KELLEY Amazing (Hellywood) 133
@  SISTER HAZEL Life Got In The Way (Sixth Man/ 290 +20 11923 1 18/0 | WILSHIRE Special (Cotumbis) +133
95 Hot AC reporters. Monitored airplay data supplied by Mecﬁgbase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week )
o 15, Songs o o 8 % moved 1o et o 3 o o i Mot A ot et of o a6 ol reponed 1o &R by B B L oo TR |
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times .
number of plays (times 100). Each daypart on each statlon is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron www.radioandrecords.com.
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

KIMN/DENVER
SI I I I pL\l) Re D “THE REACTION AROUND THE RADIO

STATION GOT ME INTERESTED. THE

R I S€ AUDIENCE REACTION MADE ME PLAY (T
BYRON HARRFLL

NOT JUST A COMEBACK, A SOULFUL WMMX[DAYTON, OH

RETURN TO FORM. ALREADY A HIT “SUNRISE 1S THE BEST SUMMER POP

AROUND THE WORLD SONG OF 20031 IT°S INSTANTLY FAMILIAR
AND WHEN IT COMES ON THE RADIOIT

IMPACTS HOT AC AUGUST 4 MAKES YOU WANT TO DROP YOUR

" B23 RER AJC CHART - MOST ADDED CONVERTIBLE TOP AND JUST DRIVE!"
FOR STH WEEK

> MOST INCREASED PLAYS
> #24 BILLBOARD MONITOR DEBUT

SHAUN VINCINT, MUSIC DIRECTOR

TAKEN FROM THE N:W ALBUM "HOME
SIMPLY RED USA TCUR: OCTOBER 2003
FOR MORE INFORMATION CONTACT:

CLAIRE, PARR AT NAVKLATOR

ISA BARBARIS AT SO WHAT MANAGEMENT
S 12 877.9631
2y
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K| New This Week:
. KMXP/Phoenix WGAL/Cleveland
. WVRV/St. Louis WKSZ/Greenbay

+
e

]

i

#

WINK WJLK KALC WTIC
WSNE KALZ KQGIS WCDA
KMHX KHOP KLLY KRSK

“Summer Days Never Looked Better”
campaign featuring clips from Seinfeld, |

Dawson’s 