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PROVING YOUR ADS DO WORK

Is your station getting credit for increasing
your clients’ business? Dan 0'Day offers a
case study on this challenge, as well as
advice on how client referrals can help
attract new accounts. Walt Sabo tells how
to motivate management to think like
entrepreneurs, John Lund provides a
station security checklist, and Steve
Stockman discusses getting listeners to
care about radio. Plus there’s more on our
story below about Arbitron’s response to
radio’s concerns regarding the new
Station Information Packet process.
Pages 10-12

HISPANICS, RADIO & WAR

Spanish-language News/Talk radio and
24-hour TV news channels are not widely
available in the U.S., so music radio
serves as a sourze of news for Spanish-
speaking Hispanics. With the threat of war
looming, Jackie Madrigal talks to
Spanish-language radio programmers
about the level of information their
stations are providing to listeners.

Page 88
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CHR/POP
«J. LOPEZ {/LL COOL J All | Have (Epic)

CHR/RHYTHMIC
50 CENT In Da Club "Shady/Aftermath/Interscope)

URBAN

« 50 CENT In Da Club "Shady/Aftermath/interscope)

URBAN AC
* SYLEENA JOHNSON Guess What (Jive)

1 COUNTRY
* BLAKE SHELTON The Baby (Warner Bros.)

AC

« QIXIE CHICKS Lands ide (Monument/Columbia)
HOT AC

 AVRIL LAVIGNE I'm With You (Arista)

SMOOTH JAZZ
* BONEY JAMES Granc Central (Warner Bros.)

ROCK
+ 3 00ORS DOWN When I'm Gone (Republic/Universal)

ACTIVE ROCK
« SALIVA Always (/slard/IDIMG)

ALTERNATIVE
» RED HOT CHILI PEPFERS Can't Stop (Warner Bros.)

TRIPLE A
» COLDPLAY Clocks (Capitol)

CHRISTIAN AC
« STEVEN CURTIS CHAPMAN All About Love (Sparrow)

CHRISTIAN CHR
* JEREMY CAMP Understand (BEC)

CHRISTIAN ROEX
« KUTLESS Run (BEC)

CHRISTIAN INSPO
GO FISH Savior (Inpcp)

SPANISH CONTEMPORARY
* RICHARG ARJONA £l Problema (Sony Discos)

TEJANO
* KUMBIA KINGS... No Tengo Dinero (EM/ Latin)

REGIONAL MEXICAN
* PALOMO De Uno Y D2 Todos Los Modos (Disa)

TROPICAL
« INDIA Seduceme (So.ry Discos)
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By Joe Howard
R&R Washington Bureau

jhoward@radioandrecords.com

Clear Channel reassured
investors on Tuesday that,
despite the advertiser skit-
tishness that many radio
companies are
lamenting, its
clients aren't let-
ting a looming
war derail their

company reported its Q4
and 2002 earnings. “Adver-
tisers are placing dollars not
only in radio, but in out-
door, from Q2 forward, and
that continues into Q3 and
Q4. People are laying down
dollars for their long-term
advertising strategies. That
is a very good indicator for

“People are laying
down dollars for their
long-term advertising

Pacings Healthy For CC
Despite Threat Of War

the year 2003.”

Mays said Q1 started off
good, and he believes adver-
tiser hesitancy won'’t last.
“The slowdown seems to be
very short-term in nature,
directly related to when the
war is going to
be,” he said. “I'm
not sure that ad-
vertisers aren’t
going to spend

long-term spend- toward the end
ing plans. A CHEREE ISR of February and
“The pacings io into early March.
for Q2 across all Fetyy000 mdlcatT I think they’re
of our businesses [RUISUTET FAUIXE waiting to see
look very ro- WYV GTEMY what happens.”
bust,” COO Mark As for Q4,
Mays said as his Clear Channel

Radio’s Q4 revenue —
which accounted for 44%
of the company’s overall
revenue — improved 10%,
to $979 million, while
EBITDA grew 43%, to
$428.2 million. On a pro
forma basis, radio revenue

EARNINGS -~ See Page 29
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Fanning The Flames
Of Spanish Rock

WZTA/Miami says, ‘Now that’s Alternative!’

By Max Tolkott

R&R Atternative Editor
miolkoff@radioandrecords.com

Right now I'm getting a
crash course in Spanish music
from Jackie Madrigal, R&R’s
Spanish Language Editor.

We are at my

desk, and she is

sitting across from

me, explaining the

genres, subgenres and
nuances of a very large and
diverse universe.

As Jackie speaks, I stare at
the four — yes, four — Span-
ish-language music charts in a
recent issue of R&R. (Just a re-
minder here: There’s only one
Alternative chart and two Rock
charts.) My eyes begin to water,
and a mighty throbbing makes
its presence felt just above my
eyebrows.

I need to pay close attention,
because it’s very necessary that
I, and then you, understand
how exciting, unusual, wonder-
ful and extremely important it
is that WZTA {(Zeta)/Miami

- \
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launched a new specialty
show three Sundays ago. En
Fuego, masterminded by PD
Troy Hanson and hosted by
Nicole Alverez, who already
does a normal 7pm-midnight
airshift on the station Monday
through Friday, is a true alter-
native programming curveball.
It’s also a Spanish-language
rock double whammy of epic

proportions.
See Page 74

party in New York.

GRAMMYS: GIRLS NIGHT OUT! it was a big night for women
at the Grammys on Sunday, as Blue Note/Virgin artist Norah Jones took
home the trophies for Record and Album of the Year, Best New Artist,
Best Pop Vocal Performance and Best Pop Vocal Album, anc Monument
act The Dixie Chicks won three awards in the Country categorv: Best
Performance by a Duo or Group With Vocal, Best Album ana Best
Instrumental Performance. Here, Columbia Records Group Chairman
Don lenner helps the Chicks — (I-r) Natalie Maines, Emily Robison and
Martie Maguire — celebrate their victories at Sony Music’s post-Grammy

Infinity Resets
Chicago Mgmt.

By Lon Helton and Adam Jacobson

R&R Format Editors
newsroom@radioandrecords.com

Infinity has realigned the
management at several of its

Robbins

Chicago radio stations in what
Sr. VP/Market Manager Rod
Zimmerman called “an effort
to better manage our business,
serve our community and pro-
vide unmatched service to our
customers.”

As a result, Dave Robbins
has been named VP/GM of
WBBM-FM & WJMK, Harvey

CHICAGO - See Page 15

By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

When Arbitron an-
nounced in November 2002
that, beginning with the win-
ter 2003 book, it will rely on
diarykeepers and its own re-
search to determine the
proper crediting of radio

ties, the rat-
ings firm be-
gan hearing considerable
concern from stations wor-
ried about losing control
over their information.
Arbitron says its reasons
for moving to diarykeeper
and internal data are two-
fold: First, research showed
that stations were not sub-
mitting complete informa-
tion updates to their quar-

Arbitron Responds To
Concerns Over Info Changes

programming signed to help
and personali-AA RBITRON reduce errors

terly Station Information
Packets — a surprising 40%
of outlets have incomplete
data on file. Arbitron hopes
the change will let stations
eliminate the time-consum-
ing task of listing each air
talent and airshift.

Second, and more impor-
tant, the change was de-

and inaccura-
cies in SIPs. Arbitron Man-
ager/Diary Analysis &
Communications Claudine
Knisley says, “Over the last
several years we've had some
challenges not only with
what the stations have been
submitting as programming
and personality information,
but also, sometimes, with

~ See Page 10

www americanradiohistorvy com

Register for R&R’s Talk Radio Seminar, March 6-8 in L.A.

Americana
Airplay Chart

Beginning with the March 14
issue, R&R will publish the
Americana Airplay Chart, the

Americana Music Assn.’s chart
for album airplay. The 70-sta-
tion reporting parel is made up
of terrestrial radio stations, na-
tionally syndicated radio
shows, satellite radio channels
and Internet staticns that sub-
mit weekly play counts.

The AMA, a Nashville-based
professional trade association
with more than 800 members,
will provide the top 30 chart to

AMERICANA = See Page 14
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Appearing
on Oprah 3/24

~ Behind The Scenes
~Las Vegas Special
on CBS 3/25
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HER NEW EINGLE IS PRCUDLY FEATURED IN THE 2003 CHRYSLER CANPAIGN

35*-31* Top 40 Mainstream Monitor
30*-26* Top 40 Adult Monitor
14*-12* Adult Mainstream Monitor

“Celine Dion’s ‘I Drove All Night’ sounds instantly familiar on KIIS-FM...What a greal fit!”
- Johm Ivey, PD/KIIS

“My women love Celine...great outside media exposure for this song makes it a big plus!”
- Rob Roberts, PD/Y100

L R
LIRS R O L

3

)
JaTRLE
i !-,3'_.

g' 'when Cyndi Lauper did it years ago! Sounds great on the air - just what we needed from Celine!”
- Tracy Austin, PD/KRBE
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“1 Bﬁve All Night’ definitely proves Celine’s versatility...it’s familiarity and fit make it a “PRO-FM’ record bound for power®
5 - Tony Bristol, PD/WPRO

ONE HEART THE NEW ALBUM AVAILABLE MARCH 22
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’Net Access Grows,
‘Digital Divide’ Narrows

Arbitron-Edison ‘Internet 10’ study shows progress

By B_rida Connolly

R&R Associate Managing Editor
beonnolly@radioandrecords.com

Arbitron and Edison Media Re-
search on Tuesday released the
findings of “Internet and Multime-
dia 10: The Emerging Digital Con-
sumer,” the latest in their series of
twice-yearly studies of trends in
streaming media, Internet use and
consumer perceptions of media.

Among the key findings pre-
sented by Arbitron Internet Broad-
cast Services VP /GM Bill Rose and
Edison Exec. VP Joe Lenski at the
morning’s webcast and conference
call: The number of Americans who
have tried online audio or video is
now at 44%, or about 103 million
people, up from 25% of Americans
in January 2000 Seventy-five per-
cent of Americans now have access
to the Internet, up from 50% in
January 1999, and home broadband
access — critical to the growth of
Internet broadcasting — is now at
17%, up from just 7% in January
2001.

“Internet 10,” which surveyed
2,005 fall 2002 Arbitron diarykeepers

between Jan. 6 and Jan. 16, also
shows that the “digital divide” be-
tween white and minority Ameri-
cans is narrowing rapidly. Seventy-
four percent of African Americans

now have Internet access at home, '

work or elsewhere, up from 51% in
January ‘01 and nearly even with
white Americans, 76% of whom are
able to go online. Among Hispan-
ics, ‘Net access is up to 65% from
43% two years ago.

Of Interest To Advertisers

The study includes some inter-
esting news for those who are op-
erating ad-supported websites and
online programming,. First, by ap-
plying what Rose called some
“ Arbitron-Edison math,” the com-
panies figure that the audience for
Internet audio has the potential to
generate as much as $54 million per
year in annual revenue. That’s
based on an approximate weekly
cume of 20 million people listening
an average of 5 1/2 hours for an
AQH of 655,000 people, with ads

See Page 13

MSNBC’s McDonough-Taub

Leads WNEW Programming

Schuon acting PD as new station readies debut

As Infinity tries as quietly as pos-
sible to put a plan together for
WNEW/New York’s new format,
rumors that the company plans to
debut a “VHI on the radio” concept
later this spring may become real-
ity. Last week company spokesman
Dana McClinteck confirmed to
R&R that Gloria McDonough-
Taub — a former senior broadcast
producer at MSNBC who is be-
lieved to have ne professional radio
experience — has been hired to lead
WNEW as Exec. Producer/Head of
Programming,

But McClintock explained that
McDonough-Taub is “not the PD.”
In fact, Infinity President/Program-
ming Andy Schuon is now serving
as WNEW's acting PD and is work-
ing with McDonough-Taub in put-
ting together a sizable staff for the
station.

WNEW GM Ken Stevens and PD
Jeremy Coleman officially exited
their respective positions last week
after having been suspended last
fall following a stunt in which two
listeners allegedly had sex inside St.

Patrick’s Cathedral as part of a con- |

test conducted by now-former
WNEW afternoon hosts Opie &
Anthony. “We have come to a mu-
tually amicable separation,”
McClintock told R&R.

Opie & Anthony, meanwhile, on
Feb. 19 conducted a spur-of-the-
moment memorabilia giveaway in
front of WNEW’s West 57th Street
studios. “We will be back,” Opie &
Anthony declared, with Anthony
adding, “All I can really say is we
love the medium, we love doing the
show, we have the greatest fans

WNEW  See Page 15

Stedman To WCSX/Detroit OM

Bill Stedman, a veteran programmer who has been PD of Oldies
WOMC /Detroit since 1993, has been named OM of Greater Media’s cross-

town WCSX, effective March 10. He replaces Ralph Cipolla, who recently |

announced he will join Jacobs Media on March 17 as a consultant.
Stedman rose to national prominence more than two decades ago as PD

of WRNO/New Orleans. He later programmed WKQX/Chicago, served

as OM of WLW /Cincinnati and, in April 1983, became PD of WHK/Cleve-

land.

He later served as OM of KNEW & KSAN/San Francisco and was PD
of WMX]/Miami and KEZR/San Jose before joining WOMC.

e K RNEWS

By Lon Helton

R&R Country Editor
Ihefton@radioandrecords.com

NASHVILLE — Sporting a pro-
gram that ranged from keynoter
Dr. Laura Schlessinger to an in-
timate conversation with coun-
try superstar Toby Keith, the
34th Country Radio Seminar at-
tracted 2,210 radio and record
professionals here last week.
Country radio managers, pro-

-

CRS’s Group Head Panel offered insight into the inner workings of some of
today’s most influential radio companies. Pictured after the session with
moderator R&R Publisher/CEO Erica Farber are (I-r) CRB Board President Gary
Krantz, Clear Channel Radio CEQ John Hogan, Emmis President/Radio Division
Rick Cummings and Cumulus Chairman/CEQ Lew Dickey.

Radio Group Heads Talk
Consolidation At CRS-34

grammers, music directors, ex-
hibitors, sponsors and press
gathered in downtown Music
City for 2 1/2 days and more
than 30 panels, presentations
and roundtables. Plus, country
music was very much on dis-
play, with more than 100 perfor-
mances in CRS-related activities
and label-sponsored events.

CRS  See Page 14

| Infinity’s Maduri, Hasty

Now SVPs/Market Mgrs.

Chris Maduri and Herndon
Hasty have been added to
Infinity’s growing roster of Sr.
VPs/Market Managers. They will
oversee Cleveland and Kansas City,
respectively, and report to Sr. VP
Brian Ongaro.

Maduri, who has been GM of
WDOK/Cleveland since 1992 and is
a 20-year market veteran, will add
Classic Rock WNCX, Hot AC
WQAL and Alternative WXTM to
his responsibilities.

Hasty, five-year GM of KMXV &
KSRC/Kansas City, will now over-
see Country pair KFKF & KBEQ as
well. Hasty has been in Kansas City
since 1979, when he joined KYYS as
an AE. He was upped to Sales Man-

ager in 1981 and was GM from 1985
to 1992, when he moved across
town to manage WDAF for then-
owner Citicasters. He shifted to
KMXV and KSRC (the former
home of KYYS) in 1997.

Hasty’s first order of business
was to promote KMXV & KSRC
GSM John Sheehan to the cluster-
wide Director/Sales post. Sheehan
has overseen the stations’ sales ef-
forts since 1998. While Hasty re-
frained from commenting on his
own promotion, he had much
praise for Sheehan. “John is one of
the finest radio professionals to
ever join the ranks of radio in Kan-
sas City,” he told R&R. “I love
talking about him.”

Summers Set As PD At WMIB

Dion Summers has been named
PD of Clear Channel’s Urban
WMIB/Miami. He has spent nine
years at Radio One’s WERQ/Balti-
more, the last four as PD.

“We looked all over the country
for the very best, and Dion really
stood out as someone with experi-
ence, knowledge and desire,” Clear
Channel Regional VP/Miami Rob
Roberts told R&R. “But, most im-
portant, he won the lightning
round in the interview.”

Summers joined WERQ as a
part-time announcer in 1994 and a
year later became the stations’s

www americanradiohistorv com

overnighter. In 1996 he was pro-
moted to Asst. PD and host of the
station’s Love Zone show. Three
years later he was elevated to PD.

“I need to thank Cathy Hughes
and the Radio One family for giv-
ing me the opportunity to begin
my dream,” Summers told R&R.
“Tlook forward to taking what I've
leamed here with me to my new
home at Clear Channel. I also have
to give much love out to Rob Rob-
erts and [Clear Channel program-
ming exec] Doc Wynter for this
new opportunity, and I look for-
ward to getting to Miami.”

February 28, 2003 R&R ® 3
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Miller To GM
For Salem/S.F.

Ken Miller has beeri named GM
at Salem’s San Francisco cluster,
which comprises KFAX & KSFB-
AM & FM. He was most recently
Exec. VP for MC Media Radio
Group, which operates WENO &
WGSO/New Orleans. Before that
he was VP/GM for then-Sinclair-
owned WEZB, WLMG & WLTS/
New Orleans.

“Ken is the kind of market man-
ager for whom Salem is a great fit,”
Salem Exec. VP/Radio Joe Davis
told R&R. “He brings years of suc-
cessful experience in broadcast sales
and management, ccmbined with
an understanding of the values we
communicate daily through our ra-
dio stations. He'll provide the lead-
ership that will help take our San
Francisco properties to the next
level.”

Miller said, “It is a tremendous
opportunity for me to be able to use
my radio experience m serving the
Lord’s purposes in one of America’s
landmark Christian facilities. I look
forward to serving lisieners in the
Bay Area with extraordinary Chris-
tian radio programmirg.”

Miller replaces Ron Walters, who
had been GM in S.F. since 1994.
Walters becomes Salem’s VP/
Church Relations, overseeing pas-
toral and congregatianal strategies
to help strengthen communication

MILLER » See Page 14
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Could Hatch Join Feingold
On Payola Bill?

Senator latest to focus on payola; hearings planned

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

“aying he’d like to hold hearings on the issue in the next
few months, Sen. Orrin Hatch told R&R at Monday
night's NAB State Leadership Conference dinner that he’s
very troubled by allegations of anti-competitive behav-
ior in the radio and recording industries. Hatch did not
rule out the possibility of co-sponsoring a bill with Sen.
Russ Feingold, who has already proposed legislation that
would tighten the reins on both industries.

“I'd be very interested in seeing
what he has to say,” Hatch told
R&R when asked about the pos-
sibility of co-sponsorship. “I like
Feingold. He’s a very bright guy,
a good person and a serious leg-
islator.”

Hatch took a few lighthearted
shots at Clear Channel at the
event, saying, “How many of you
are here from — what is it called,

Clear Channel? What problems
you cause us up there on Capitol
Hill.” But the senator got serious
when he said he’s hearing “an in-
creasingly loud chorus of com-
plaints” that radio airplay is being
tied to advertising purchases and
concert-venue bookings. “Radio
airplay should reflect local tastes,”
he said, “not distortions from
competitive abuses.”

Hatch, who is Chairman of the
Senate Judiciary Committee,
made similar statements when he
spoke to the Recording Academy
at its annual Entertainment Law
Luncheon on Feb. 21. He said,
“Smaller competitors in the con-
cert-venue, promotion or radio or
record businesses should not be
disadvantaged by abuses of mar-
ket power or prohibitive pay-
ments that distort the market’s
natural direction.”

He continued, “While I am a
strong believer in free markets, 1
am also a strong believer in the
antitrust laws and vigorous com-
petition policy. These allegations
raise serious competition issues,
which my committee will investigate

HATCH ~ See Page 6
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Web Convenience Plus Personal Guidance

Get the interaction and flexibility of on-site training with
the convenience of a Web training session—check out
the new live interactive training at ArbitronTraining.com.

* See demonstrations in real time

® Ask questions and interact with Arbitron's

¢ New sessions every week

No waiting for trainer visits, no juggling schedules—just
information to help you tell your story to advertisers and
make more money. To check out this week's live sessions
go to Live Web Training at www.ArbitronTraining.com!
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Sessions On:
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Pamal Gets WYNY/Westchester From Nassau

N assau Broadcast Partners will spin off WYNY/Westchester, part
of the four-station New York City-area synchrocast it purchased
from Big City Radio in December 2002, to Pamal Broadcasting for
an undisclosed price. When Nassau made the deal with Big City, most
observers believed it would spin off one or two of the stations that com-
prise Tropical “Rumba 107.1,” and R&R has learned that WYNY is
set to be sold once Nassau has closed on the Big City purchase.
Pamal's CHR/Pop WSPK/Poughkeepsie, NY will begin simulcasting
on WYNY via an LMA with Nassau within a couple of weeks, after the
format announcement of the deal with Pamal has been made. With
the combined WSPK and WYNY, to be known as “K104 and K107,”
Pamal enhances its ability to market to lucrative New York City sub-
urbs, including parts of Nassau-Suffolk. WSPK enjoys a city-grade sig-
nal over the Poughkeepsie and Newburgh, NY markets, as well as
Rockiand County, NY and parts of northern New Jersey.

With its addition of WYNY, Pamal will soon have the attention of
the New York City-based broadcasters who have been attracting lis-
teners in such communities as White Plains, New Rochelle, Peekskill
and Armonk, NY. Pamal already owns AC WHUD/Westchester, that
market's top-rated music station; it bought WHUD and its AM sister,
WLNA/Westchester, in August 1996, then added WSPK and WBNR/
Newburgh, NY in July 1997. Those stations are complemented in Up-
state New York by eight properties operated by Pamal subsidiary Al-
bany Broadcasting in the Albany, NY market.

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
2/21/02 2/14/03 2/21/03 2/21/02  2/14/03-2/21/03
R&R Index 232,72 189.74 195.07 -16% +3%
Dow Industrials 9,834.68 7,908.80 8,018.11 -18% +1.4%
S&P 500 1,080.95 834.89 848.17 -22% +1.6%

FCC Rules ‘Revolution’
Not IndECent

Rescinds $7,000 fine against Portland, OR noncomm

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

g

- he FCC has reversed its May 2001 decision to fine
noncommercial KBOO/Portland, OR $7,000 for its
primetime airing of a song by performance artist Sa-
rah Jones. The commission has ruled that Jones’ “Your
Revolution,” a feminist critique of the derogatory por-
trayal of women in popular music, is not indecent.

The initial fine for the airing of
“Your Revolution” on communi-
ty-run KBOO was met with a
mountain of protest from station
supporters and free-speech activ-
ists throughout the U.S. who ral-
lied around Jones. “Your Revolu-
tion,” which KBOO aired between
the hours of 7-9pm, includes the
lyrics “Your revolution will not
happenbetween these thighs/The
real revolution ain’t about booty
size/And though we’ve lost Big-
gie Smalls/ Your Notorious revo-
lution will never allow you to lace
no lyrical douche in my bush.”

The lyrics, along with the song’s
having been aired outside the FCC’s
“safe harbor” overnight hours,
prompted the commission to issue
anotice of apparent liability.

KBOO'’s owners challenged the
fine, asserting that, based on its
complete content, “Your Revolu-
tion” is not actionably indecent

and saying KBOO had a right to
air the song under First Amend-
ment free-speech protections. The
FCC then began the internal re-
view that yielded the positive out-
come for KBOO and Jones.

“Freedom of expression is not
dead,” said KBOO Station Manag-
er Dennise Kowalczyk. “We had
no doubt that we would ultimate-
ly prevail, because this song
makes a powerful feminist state-
ment.”

The FCC said it is “undisputed”
that the song describes sexual ac-
tivity but added that, based on its
review, the material is not patently
offensive and, therefore, not inde-
cent when taking contemporary
community standards into ac-
count. “While this was a very
close case,” said FCC Enforcement
Bureau Chief David Solomon, “we
now conclude that the broadcast

FCC » See Page 6
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i-Se-lect-or (1 ss-lek'tsr), n. 1. a fully branded
Internet player for radio stations in the
United States. 2. listeners can customize the
station’s format. 3. a way for stations to get

back on the web legally and economically.
Synonym: VALUE ADDED
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Entercom, Arbitron Not Talking Trends

Responding to reports published elsewhere that Arbitron and Entercom are in contract negotiations and
that Entercom has not received winter 2003 trend information, Arbitron spokesman Thom Mocarsky told
R&R this week that if there is anything going on between the companies — which he would not confim — it
doesn't involve the trends. “Entercom is still a subscriber to Arbitron’s quarterly service in its markets,” he
said. Mocarsky would not address Entercom’s contract status with Arbitron.

Sirius Attacks Radio, Record Industries In ‘Manifesto’

M usic shouldn’t fade out at state borders; a song shouidn’t be repeated over and over until you can’t take
it anymore. When was the last time someone spun a song just because they believed in its ideas?”
Those words are from an 11-page Sirius “manifesto” that appeared last week in newspapers in Los Angeles,
New York and Detroit. The document takes aim at terrestrial radio and the record labels while touting the
satcaster's own nationwide coverage and striving to position it as an artist- and music-friendly company. The
manifesto continues, “Corporate sponsors want music that appeals to their demographic. Broadcasting com-
panies want to keep the corporate sponsors happy, and program directors just want to keep their jobs. Real
music gets fed into this marketing meat grinder, and the next American ido! comes out the other side.” Sirius
handed out the credo at the Grammy awards and plans to distribute copies in magazines and in clubs, movie
theaters and other public places.

Sirius VP/Programming & Market Development Larry Rebich told R&R that the manifesto is “much less
about being against anything and more about what we're for.” He continued, “There are things that prevent
the discovery of new music, and our philosophy as a company is to be a new and significant source of new
music.”

Crystal Media Says It’s Not Responsible For NBG Debts

C rystal Media CEO Nick Krawczyk told R&R this week that while his company has, through foreclosure,
obtained all of NBG Radio Network's assets, NBG's liabilities remain its own. NBG, he said, is in the
process of filing for Chapter 7 bankruptcy protection. Crystal Media is a creation of MCG Capital, which made
a loan to NBG in July 2001 as NBG sought to stay in business. Crystal foreclosed on NBG's assets to repay
MCG, but Krawczyk said the debt remains partly unpaid. “We are first in line,” he said. “if we don’t get our
money back, nobody else gets their money back.” NBG's offices in Portland, OR remain open, but R&R's
repeated calls to the company have not been returned.

Maryland Lawmakers Block Bill To Outlaw Noncompetes

FTRA Washington/Baltimore Exec. Director Pat O’'Donnell told R&R that a bill that would have prevented

Maryland employers from including noncompete clauses in employee contracts has been voted down 6-
5 by the Maryland State Finance Committee, preventing it from being considered by the state’s full legislature.
However, O’'Donnell said AFTRA, a leading supporter of the bill, plans to spend the time between now and
the legislature’s next session educating lawmakers about the issue of noncompetes in the hope of getting the
bill passed. “We intend to keep up the good fight,” she said, “because this is a workingman’s bill. To help
broadcast employees live and work in Marytand should be everybody’s priority.”

Comedy Central Encodes Signal For PPM; Golumbia PPM Data Released

able television’s Comedy Central has agreed to encode its signal for Arbitron’s Portable People Meter

market trial in Philadeiphia. Additionally, as part of its ongoing attempts to build support for the PPM,
Arbitron revealed that as the Columbia space-shuttle disaster unfolded on Feb. 1, radio audiences built to a
midday total-listening plateau of more than a 25 ratings level for persons 18-49. Total persons using radio,
Arbitron said, hovered around the 20 level between 10:30am and 3pm ET, and another spike in audience
appeared at 4pm, substantially surpassing listening levels seen on other Saturdays. By comparison, viewing
of CNN, CNN Headline News and MSNBC peaked at 10am ET and gradually declined throughout the day.

Clear Channel Division Wins Brazilian Contract

dshel, Clear Channel Worldwide’s street-furniture division, has scored a 20-year contract with the city of

Curitiba, Brazil, that nation’s third-largest and most affluent city. Adshel will spend about $10 million for
8,500 bus shelters, clocks, advertising panels, kiosks and free-standing information units in Curitiba and will
share ad revenue from the structures with the city. Adshel already has a deal with the city of Rio de Janeiro.

Salem Renews Most Block-Programming Deals For 03

Salem Communications has renewed 95% of its block-programming contracts for 2003 and says it ex-
pects block-programming revenue to improve 5% this year. Additionally, the company projects that rev-
enue from block programming will represent approximately 35% of its total broadcasting revenue for the year.
“Many of our block programmers have been customers for over 25 years,” Salem CEO Ed Atsinger said. “The
combination of a national station ptatform and focused programming strategy provides us with the ability to
consistently offer block programmers hoth scale and targeting efficiencies.” He added that block-programming
revenue provides Salem with “a reliable stream of revenue and cash flow that grows steadily and consis-
tently.” Salem will release its Q4 and 2002 earnings on March 5.

Schieffer To Keynote NAB Radio Luncheon

BS News' chief Washington, DC correspondent, Bob Schieffer, will keynote the NAB Radio Luncheon,

set for April 8 at NAB2003 in Las Vegas. Schieffer launched his broadcast career in radio at KXOL-AM/
Ft. Worth while a student at Texas Christian University and has spent more than 30 years covering Washing-
ton for CBS. The author of the newly released book This Just In: What | Couldn’t Tell You on TV has served
as anchor and moderator of CBS News' Face the Nation since May 1991.

AP Radio Goes Bilingual With HBC/Dallas

ispanic Broadcasting’s Tejano KHCK-AM & FM/Daltas has made a deal to receive English-language

feeds from AP Radio via NewsPower. With the deal it gets access to current and archival audio actuali-
ties by way of AP’s SoundBank and PrimeCuts. HBC's four other Dallas stations, KESS, KDXT, KDXX & KLNO
will use NewsPower, as well as AP’s Lat Am service, which offers news and information in Spanish with an
emphasis on Mexico and Latin America.

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KRVS-FM/Lafayette, LA and KVRS-FM/Lawton, OK $10 and
$800 monthly payment to the trust of Dorothy Wilson during her
lifetime

e KCDI-FM/Bryant (Little Rock), AR $3.6 million

® WJEZ-FM/Pontiac and WLDC-FM/Dwight, IL $5.5 million

e KQLO-AM/Sun Valley (Reno), NV $140,000

* WBPM-FM/Kingston (Poughkeepsie), NY $3.5 miliion

® KWCO-FM/Chickasha, OK $114,400

e WYNS-AM/Lehighton, PA $375,000

® WQIZ-AM/St. George (Charleston), SC $200,000

o KALL-AM/Salt Lake City, UT $3.7 million

o WWBR-FM/West Point, VA $1.8 million

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WSOX-FM/Red Lion (York), PA
PRICE: $9 million
BUYER: Lancaster-York Broadcasting, headed by President
Alan Brill
SELLER: Pioneer Broadcasting Corp., headed by President
Thomas Moffit Sr.
COMMENT: Upon the close of this deal, Brill's Lancaster-
York Broadcasting will sell WSOX to Susquehanna Radio
Corp. for an undisclosed price. Susquehanna owns 32 other
stations, including WSBA-AM & WARM-FM/York, PA.

2003 DEALS TO DATE

wWwWwW americanradiohistorv com

Dollars to Date:

' Dollars This Quarter:

Stations Traded This Year: 124

Stations Traded This Quarter: 124

$363,160,005

(Last Year: $5,400,913,106)
$363,160,005
(Last Year: $379,520,626)

(Last Year: 819)

(Last Year: 156)

FCC

Continued from Page 4

was not indecent, because, on bal-
ance and in context, the sexual de-
scriptions in the song are not suf-
ficiently graphic to warrant sanc-
tion.”

He added that the most graph-
ic phrase — “six-foot blow-job ma-
chine” —is not repeated in the lyr-
ics and noted that Jones has been
asked to perform the song at high
school assemblies.

“I am pleased that the FCC has
admitted its error and removed
the gag order against “Your Revo-
lution,”” Jones said. “But I am still
bothered that, because the FCC
has no timeline or process it has to
follow, my work was effectively
censored by the federal govern-
ment for almost two years without
me having any role in their delib-
erations. I'm free for now, but
who’s next?”

John Crigler, KBOO's legal
counsel, said that while the FCC
should be commended for revers-
ing its earlier decision, artists can
take little comfort, because the

commission said it found the mat-
ter a “close case.”

With the assistance of New York-
based media law firm Frankfurt,
Kurnit, Klein & Selz and lobbying
group People for the American
Way, Jones sued the FCC over the
fine in January 2002, saying the
song is not indecent and is thus
covered by free-speech protections.

"We are excited for Sarah Jones
and for all the people who might
now have a chance to hear “Your
Revolution’ for the first time,”
People For the American Way
Foundation President Ralph Neas
said. “This is an important victo-
ry for one artist, but it leaves in
place a deeply flawed process that
gives artists no way to challenge
an FCC indecency finding during
the years the agency can take to
reach a final conclusion. The pro-
cess must be fixed.”

Meanwhile, Jones is preparing
for a five-week run of her solo
show Surface Transit (which in-
cludes “Your Revolution”) that
begins April 18 at the Berkeley
Theater in Berkeley, CA.

Hatch
Continued from Page 4
and deal with appropriately.”
InJanuary Clear Channel Chair-
man/CEO Lowry Mays faced in-

tense questioning from Sen. John
McCain and others at a hearing
before the Senate Judiciary Com-
mittee held to address media-in-
dustry consolidation.
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By choosing to stay with The Barclay, you now have the: opportunity to support the T.J. Martell Foundation in a unique way.
When you check out, simply round up your bill and your gift will go straight to the music industrys #1 charity. Join us in our
fight to treat and cure leukemia, cancer and AIDS. It's not just a fight, it's a fight for life. We know what it takes:™

‘I support the TJ. Martel Foundation, and hope you

will too. The ‘Round Up’ program with The Barclay INTERCONTINENTAL.
is an innovative way to make a donation and it really THE BARCLAY
couldn'’t be easier - all you have to do is sign your name.” NEW YORK

- Tony Bennett

T.J. Martell Foundation

for Leukemia, Cancer
and AIDS Research fﬁﬁ

The T.J. Martell Foundation is the music industry’s premier charity,

funding innovative research to treat leukemia, cancer and AIDS. Foundzd by the Music Industry ' ey
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Arbitron Responds To
Concerns Over Info Changes

Continued from Page 1

how we've credited the program or
personality entries.

“There have been cases in the past
where somebody has submitted in
the programming file a personality
they weren't really broadcasting.
Then someone from the station that
is broadcasting that particular per-
sonality comes in, looks at the dia-
ries and finds out that he has to
share credit with the competitor
down the street. There have been
conflicts over that, because we’ve
taken the information in good faith
and given credit according to what
the information was.”

Knisley explains that now, if a
personality is identified by diary-
keepers as being on two different
stations, Arbitron will contact the
PD, OM or GM at both stations to
ensure accurate crediting. “Those
are the ones we are going to be ei-
ther getting an e-mail from verify-
ing the broadcast or speaking to per-
sonally over the phone to get the
verification,” she says.

Website searches will be used as a
research tool, but Knisley addresses
rumors that Arbitron will depend
heavily on station websites. She ex-
plains, “We are going to use websites
in an attempt to search for leads, if
you will, on stations we should be

D

calling, but credit is not going to be
assigned off of websites.”

Listeners Are
Better Reporters

Knisley admits she needed to be
persuaded that diarykeepers are
more accurate reporters of person-
ality and programming information
than stations themselves. “It’s a 180-

“We now
recognize that
diarykeepers

are really a better
source of
information than
the stations.”

degree paradigm shitt,” she says.
“Eighteen months ago | was having
trouble swallowing that. [ was try-
ing to be open-minded about t, and
in the last four or five months ['ve
been looking exhaustively at differ-
ent scenarios.

“For 15 years I've said, “You have

to turn in your programming infor-
mation because we need it." But be-
cause of the new toois we have here
in diary processing — being able to
do queries and looking at the entire
database very quickly — we now
recognize that diarykeepers are
really a better source of information
than the stations.”

Knisley encourages PDs and GMs

to use PD Advantage Report No. 14
as soon as the data comes out to mon-
itor the information that’s being
keyed:; that is, to see entries as written
by diarykeepers and how credit has
been assigned. “Are there going to be
one or two entries where we mightnot
have it exactly right?” she says. “Yes,
but we had that before. Is it perfect?
No, it’s not. Is it better? Yes.”

The Lone Entry

Another key issue Arbitron has
been dealing with involves what it
calls “lone entries,” in which a bit of
program or other information in a
diary isn't combined with other sta-
tion descriptors. Though Arbitron
reports that only 0.5% of entries
from its five-market winter 2002
comparison study fell into the lone
category, Knisley says, “There’s a lot
of concern out there about what's
going to happen — that you're go-
ing to increase ascription and that
data is going to go unidentified.

“What we are doing in the cases

R&R February 28, 2003

driver Kyle Miller.

HEARTS OF GOLD stafers at Camdenton, MO-based Contemporary
Christian Spirit FM Radio Network collected and packed up 45 boxes — more
than 1,300 pounds — of Valentine's cards, candy, toiletries and much more to
send by way of the American Red Cross to U.S. troops deployed throughout the
Middle East. Congratulations to the team at Spirit affiliates KCVO/Columbus,
OH; KCVQ/Clarksville, T; and KCV.J/Osceola, KCVK/Ottervillle and KCVZ/Dixon,
MO for delivering such much-appreciated items as envelopes, Slim Jims,
shampoo, books and the all-important sunscreen. Seen here packing up the
goodies fo go are (I-r) Spirit midday personality Caryn Coose and MD/afternoon

of these lone entries is looking at
other diaries in the market where
that lone entry appears and defin-
ing enough identification to nail
down the station.” She doesn't see
ascription increasing at all: “I believe
it will stay flat because we're not
changing our edit procedures.”

Who's Doing The Work?

Kinsley also notes that another
concern Arbitron is hearing is about
the personnel who will be crediting
the entries. She says, however, that
stations shouldn’t worry. “We have
a huge staff of very experienced
market and policy analysts in diary
processing who are going to be
working with this throughout the
winter survey; it’s not a key-entry
type person,” she explains.

Nonetheless, Knisley recognizes
that programmers are wary about

WGVOHK'I

DIRECT MAIL
TELEMARKETING
E-MARKETING

the change. “The reaction so far from
some of the PDs has been very hes-
itant,” she says. “I get on the phone
with them and walk them through
scenarios and old survey data.
They're apprehensive, just as I was.
They say openly, ‘I've lost control
over being able to provide program-
ming information.’

“I can certainly sympathize with
that and understand it, which is one
of the reasons we have a whole staff
here in Columbia, MD who will
walk anyone who's concerned
through the winter survey. We can't
give detailed specifics during the
survey, but we can certainly provide
top-level information to PDs.

“The anxiety’s going to be high,
but once you get used to it and go
through the process, you'll see that
it is going to be better than what
we've been doing in the past.”

PoOINT,]|

WWW.POINTTOPOINTMARKETING.COM

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866
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Does Your Station Get Credit
For Increasing Client Business?

A reader challenge: natural-foods retailer

A reader writes: We've been working with XYZ Whole
Foods, a natural foods store, for about a year. We create
their radio commercials and oversee the print ads to
make sure that print and broadcast are transmitting the
same messages at the same time. They're using three
commercial radio stations and sponsorships on one pub-
lic radio station, plus full-page ads in a regional

monthly paper.

Their business has been growing each
year, riding the wave of [
growth in the organic-food |
business. The result: Their
business has grown even
more this year. The staff, %
owners and stations love the |
spots; peaple comment to the |
owners and staff weekly on |
the spots; and pecple stopme |
in the street to tell me they
like the spots.

So, what's the problem? The store
does a telephone survey a couple of times
a year to customers to get feedback on
its marketing. The vast majority of re-
spondents say they were referred to the
store by a friend. Hardly anyone even
mentions the radio.

There are three owners. One of them
knows the spots are bringing in busi-
ness. The other t=vo think they'd do just
as well without the advertising. How
can the telephone survey questions be
improved to shaw what I think is the
case — that people actually respond to
the spots?

Here are the marketing-oriented
questions they ask on the phone:

1. How did you hear about XYZ?
Was it a referral (friend/relative/health
professional)? If yes, what did they say?

2. Have you ever seen or heard any
ads about XYZ? If yes, what medium
(radio/TV lnewspaper)?

3. What do you remember about it?

Dar’s Reply

You say, “There are three owners.
One of them knows the spots are
bringing in business.” How does he
know? Can you transfer his knowl-
edge to the others?

You say, “The vast majority of re-
spondents say they were referred to
the store by a friend. Hardly anyone
even mentions the radio.” The oth-
er two partners need to understand:

1. Respondents give either their
most recent or their most personal
reasons. Example: They’ve heard
the spots for months, and then a
friend recommended the store. The
friend’s recommendation pushed
them to act on the sales message that
had already entered their conscious-
ness. Without the strength of that re-
peated sales message, they might

Dan O’Day

not have acted on the friend’s rec-
| ommendation.

It’s the difference be-
tween “You recommend
XYZ Whole Foods?
What's that? A wholesal-
er? A supermarket ware-
house store?” and “You
recommend XYZ Whole
Foods? I've heard of
them; they’re supposed
to have a huge line of or-
ganic foods, but at prices that are
more like supermarket prices.”
Many people are reluctant to credit
advertising as the motivation that
drove them to act; they don't like to

Many people are
reluctant to credit
advertising as the
motivation that drove
them to act.

admit they can be influenced by
such “manipulative” means.

2. The respondents don't tell the
surveyors where their friends heard
about XYZ Whole Foods. Maybe the
friend isn't even a customer but has
heard the commercials. Or maybe
the friend first heard the commer-
cials and then became a customer.
But when the friend is recommend-
ing XYZ Whole Foods, there’s no
way that person is going to say, “You
should try XYZ Whole Foods, be-
cause I heard a commercial and then
went there and then became a regu-
lar customer.”

Let’s say the average new cus-
tomer refers five friends during the
first year. This means that when a
commercial delivers one new cus-
tomer to XYZ Whole Foods, it real-
ly delivers six new customers, who,
in turn, each deliver six new custom-
ers, ad infinitum.

But now for a tough question.
You say, “I think people actually

By Dan O’Day

respond to the spots.” Why? Is it
because you have faith in the
medium and in your own selling
abilities? Or are the spots created in
a manner that allows for some sort
of measurement of results? If
they’re just institutional spots,
there’s no way to objectively mea-
sure their effectiveness, especially
because other media are being used
simultaneously.

Specific Offers
Demonstrate Your
Influence

Have you tried a campaign that
focuses on a single, targeted prod-
uct line — say, their wheat grass
juice or their private line of canned
goods? Is there a single day (or half-
day) during the week that draws too
few customers? If so, how about a
radio campaign that offers an incen-
tive to customers who shop during
that time? You simply explain the
problem in your own interesting,
compelling way:

XYZ Whole Foods is a very popular
gathering place for active people with
healthy lifestyles, except on Wednesday
evenings. All week long, customers de-
pend on XYZ Whole Foods for their
cheerful, expert advice on organic foods,
vitamin supplements — even homeo-
pathic remedies. In other words, our
employees feel popular! You like them,
you really like them, except on Wednes-
day nights, when you avoid them like
an L.R.S. agent with halitosis — which
makes them feel unwanted.

So weve come up with a nifty solu-
tion. Come to XYZ Whole Foods this
Wednesday night, any time from 5:00
until we close at 10. Ask one of our re-
ally smart employees a question —
about anything, even if you don't real-
Iy need to know — and we'll reward you
with a fresh, hot cup of Yuppie Java and
some of our heavenly freshly baked oat-
meal raisin cookies, at no charge. And
we'll give you a 10% discount on any-
thing and everything you buy while
you'te here. Sure, that'll cost us a bit.
But it’s cheaper than sending all of our
employees to therapy.

If you can convert the store’s slow
time into prime time using only ra-
dio, I suspect those other two part-
ners will see the light. But if your
commercials for XYZ Whole Foods
don’t make a specific offer, then no
one knows for sure if the partners
are getting their money’s worth.

You ask, “How can the telephone
survey questions be improved to
show what I think is the case — that
people actually respond to the
spots?” How about running spots

www.americanradiohistorv.com
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. restaurant, a website you love or a movie that enthralled you? if you're

'~ son for Steve Arbuckle, please.” The gatekeeper replies, “May | ask

F Yellow Pages. It's your choice.

“ This column is excerpted from The Dan O’Day Radio Advetising
. Letter. For your free e-mail subscription, send your request to
. danoday@danoday.com with “R&R Ad Request” in the subject line, or
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Can Grow Your Business °

By Dan O'Day

Which would you rather do to acquire new clients?

A. Prospect and cold call.

B. Have them contact you, already predisposed to advertise with you?

No sane human would possibly select “A” over “B.”

But how do you get business owners with whom you'vehad no
previous contact to call you? By way of referrals. Business owners and
entrepreneurs have friends who are also business owners and
entrepreneurs. They talk to each other. When they find a good supplier,
vendor or professional resource, they recommend it to others. .

Recently, a friend called to ask my advice. He was looking for a ¢
local hotel at which to hold a professional event. Knowing I've produced
quite a few such events over the years, he thought I might have some
suggestions. | recommended a hotel 've used several times — the
Doubletree in L.A.’s Westwood neighborhood. | gave him the name of
the sales manager and told him to tell her | suggested he call.

This was not a big event. | doubt it would have meant more than a
few hundred dollars to the hotel. But a week later | received a package
from the hotel's sales manager: a gift tin of the Doubletree’s famous
chocolate chip cookies, along with a thank-you note for referring my
friend.

Three Points To Consider .

1. My friend had not yet become a customer. The thank-you gift
was sent simply for my referring a potential customer, not necessarily
for helping the hotel make a sale.

2. Do you have a system in place that automatically kicks in
whenever one of your clients recommends you? If not, why not?

3. You do not have to wait for a referral to come floating into your
office. As a matter of habit, you should ask every satisfied client for
referrals. The wrong way: “Say, uh, do you know anybody else who
might want to advertise with us?” The right way: “John, would you
please do me a big favor and write down the names and phone
numbers of three people you know who also could use my help in
growing their businesses?”

“But | could never do that,” you say. “That would seem so pushy.”
No, it wouldn’t. Not if you make the request of a satisfied cEent.

Think about your experiences: When you discover something that
adds to your life or your business success, don’t you readity recom-
mend it to friends? What about when you discover a great new

.

like most people, you regularly and cheerfully give unsolicited referrals ~ ;
to all sorts of people and businesses.
Yes, at first you will be uncomfortable asking for referrals. No, the
satisfied client will not mind being asked and, in fact, might be flattered.
Note the wording of my suggested request: “Write down the names
and phone numbers of three people...." If you ask for “some” or “any,”
you might get one. If you ask for three, you'll probably get th:ree. When
the client gives you three names, you say, “l promise I'll call each of
them right away.”
Let's say the client's name is Stan Ameche, and Stan has
suggested that you call Steve Arbuckle. As to how you begin your cold
call (which is no longer cold; it's been warmed up for you), start by
saying, “Steve? My name is Ed Salesperson, and | promised Stan
Ameche I'd give you a call today.”
And how do you get past the gatekeeper? You say, “Ed Salesper-

what this is regarding?” or, “Who are you with?” You say, “Just tell
Steve that Stan Ameche wanted me to call him today.”
Or, of course, you can go back to cold-calling businesses out of the

subscribe online at www.danoday.com.
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that say, “If someone calls and asks
why you shop at XYZ Whole Foods,
be sure to say it’s because of these
commercials!”

Actually, I'm joking. My point is
simply that a telephone survey, un-

less it’s a controlled test of the gen-
eral population to measure a cam-
paign’s effectiveness in building
brand awareness, is not the best way
to judge whether a commercial is
working.
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MANAGEMENT MARKETING-SALES

How To Solve Everything

One financial fix to improve billing

1. Total radio revenues for the past 30 years have
been averaging 8% of all advertising,.

2. Radio usually fails to
command rates commen-
surate with audience size. |
3. Most radio execs are :
fearful, a little confused |
and afraid to take any
risks.

These problems would
be solved with one coura-
geous, honest act, one
simple change in com-
pensation. But first, some brief back-
ground:

Most major-market GMs are
smart. [ would happily give most of
themn $2,000 of my money to invest.
Unfortunately, their employers
don’tshare my confidence. Very few
GMs can spend more than $1,500
without getting approval from
above. The money may be in the
budget, but they can’t spend it with-
out an OK from the boss.

The Biggest Lie

It's a big lie when companies say,
“We want entrepreneurial manag-
ers.” In fact, no big corporation
wants them.

Let me tell you what an entrepre-
neur is: I'm an entrepreneur. I left as
VP/GM of the ABC Radio Net-
works to start my own consulting
company. When I sense my business
will grow through investment, I in-
vest. When | sense there is no mon-
ey in the market, 1 go to other mar-
kets. If I get it right, I take home
more money. If I get it wrong, my
mortgage is at risk.

The money is mine to spend, the
timing is mine to control, and the re-
sults are mine to enjoy or regret.
That's an entrepreneur: total control
over costs that impact income. First
the expense, then the income.

When corporations say they want
managers with the “entrepreneurial
spirit,” it’s code for “cheap.” But
successful entrepreneurs are not
cheap. They make investments that
generate income. They will work
out of a garage rather than pay fool-
ishrent, but they will spend as much
money as they can on the product
and marketing.

Since almost no GMs are allowed
to freely spend the income they gen-
erate, why are they bonused on the
bottom line? It's not fair. if GMs have
to delay a needed research project to
the next quarter, if they can’t buy a
critical ad campaign because of cor-
porate, if they have to exhaust their
air talent because of a dictate that
says five-hour airshifts, they are not
in charge of their P&L. So don’t bo-
nus them on the profit line. It's a lie.

Even in the rare situations where

Pl s, &
Walter Sabo

1 GMs have real autonomy,
the financial needs of the
corporation may super-
sede local investment; for
example, trouble in the
TV division may mean
that all the cash has to be
scooped from the radio
division. Again, it isn’t
right to bonus that GM
on profits under those cir-
cumstances.

Give Local GMs Control

Here’s the solution: Bonus GMs
honestly. Reward them exclusively
ona formula based on average unit-
rate increase and gross billing in-
crease. The combination of better
rates and higher gross rewards
something GMs can control while
preventing spotload increases. Local
GMs have absolute control of key
top-line components: They can con-
trol rates, manage a sales staff and
deploy their intimate knowledge of
their city. Reward that.

What would the results be?

* Rates would increase.

¢ Overall dollars for the medium
would increase.

* New ways would be found to

By Walter Sabo

take money from other media, rath-
er than just other radio companies.

* GMs would refocus on pro-
gramming. Better programming
means better ratings, which means
more gross billing.

* GMs would be highly motivat-
ed, because they would finally be
rewarded for something they can
control.

Corporate GMs can control gross
billing. Bonus them on just that.

Yes, it’s a simple solution. The
good thing is that it will work.

{Bonus management tip: When
you tell an account executive he’s
doing a greatjob, he expects a raise.
When you tell an air talent he’s do-
ing a great job, he just got one.)

- Walter Sabo has fed COr{SUIting 4
firm Sabo Media since 1984.
His team includes a number of
major media companies, s
Inluging Millannium Broadcast-
ing and Standard Broadcasting,
and afl 100 channels of Sifus.
Before starting fiis own
“company Sabo was VP/GM of
ABC Radio Metworks and Exec.’
-, MPin charge of NBC-owned  ©
. FM stations. Reach him at 202-
" 681-8181 or wailter@sabomedia.
\cOmf{.iM?' b . T "Z : \:f

i4 . o a4

Ay

Is Your Radio
Station Really Secure?

By John Lund

tocking up on duct tape and plastic sheeting may

give the general public some sense of safety in their
homes, but radio managers need to do a lot better than
that to protect their staff, systems and signal. If there
was ever a good time to check the security of your sta-
tion and facilities, now is it. Consider these questions:

1. Can anyone walk in
and tour the building
without an appointment?

2. Do you keep a list of
people who come in? Do
you have control of sta-
tion keys or, better yet, a
card system that tracks
comings and goings?

3. Are all doors and
windows in the building
locked at night?

4. Are visitors under tight control
and always escorted?

5. Are sensitive station records
backed up and stored in an outside
location?

6. Is your website secure?

7. Is there a memo explaining
what to do and who to call in all sit-

John Lund

uations — including a
flood, power outage, fire,
earthquake or weather
problem? How about if a
staff member has an acci-
dent? This information
should include not only
contact information for
key staff, but hospitals,
insurance agents, utility
companies and outside
engineers.

8. Are your building and automo-
bile insurance coverage up to date?
Does your insurance cover every
possible problem?

9.1s your tower site secure? Could
someone be hurt on a charged tow-
er? Can anyone climb the tower, or
is there a fence around it? Are there

wWww.americanradiohistorv.com
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shoes.”

about radio.”

of Jimmy Choo designer pumps.

excuse for not bothering to try.

ks

ness!”

3

. ultimately, passion.

broadcasters to address.

| remember the first time | heard that one.

. What the consultant who said it then meant was
that people don’'t spend all day thinking, “What
can | do for radio today?” He meant that to make
a real impression, we had to bash people over
the head with a two-by-four. But, years later,
what the consultant meant in the post-focus-
group meeting was, “Of course nobody knew
about our station. You can't get people to care

' Nobody Cares About
‘Radio ... Or Do They?

By Steve Stockman

[ was sitting in a meeting the morning after watching some
horrible focus groups in a major market. | say horrible be-
. cause the participants knew nothing about the radio sta-
tion we were researching. After about half an hour spent :
bemoaning that fact, the programming consultant in the
room summed it up: “Well, the truth is,” he said, “people -
think about radio about as often as they think about their

Steve Stockman

Is he right? s it impossible to get people to love, talk about, care
about radio? In a word, no. It's true that nobody thinks much about
shoes — unless it's time to buy new Nikes or they see those
slipperlike Merrells for the first time or decide to spend $500 on a pair

Nobody thought much about chicken until Frank Perdue started
feeding the birds marigold petals to make their skin yellow and stuck
. those pop-up thermometers in their breasts. Nobody thought much
about coffee before Starbucks. Nobody cares much about most
products until some smart marketer gives them a reason to.
“Nobody cares about radio” was intended as a caution to ensure
that we would work hard to get the customers’ attention. Now it's an

How do we undo this self-fulfilling prophecy? First, go back to your
own passion: What excited you about radio so much that you
dreamed of going into it? What experiences have you had —
however long ago — where you said, “Damn, this is a great busi-

Second, when listeners talk at focus groups, listen. What are they
disappointed by? What are they angry about? Fixing those things and
telling them about it are key to regaining their interest, trust and,

Editor’s note; Paragon Media Strategies’ recent survey indicated
that listeners are adamant that they want radio to identify the artists
and titles of songs played (R&R 1/24). That's one obvious area for
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Steve Stockman is President of Custom Productions, a Santa
Monica, CA-based company that creates marketing strategies and
television campaigns for entertainment-based clients. Reach him at
310-393-4144 or steve @ customproductions.tv.
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warning signs around the tower and
transmitter sites?

10. Are station vehicles protected
at night? How are vehicles protect-
ed at remotes?

11. Does the fire extinguisher in
the studio work? How about the
smoke detectors?

12. Is there a written action plan
that outlines the information above
and contingency for every emergen-
cy situation? Have you rehearsed
these scenarios?

" John Lund is President of The
i Lund Consultants fo
7 Broadcast Management and
+* Lund Media Research, a full-
-service, multiformat eadio
consulting and research firm
in 5an Francisco. Raach him
al B50-692-7777. For a free
¢+ copy of the monthly Lund
Lettar, send an e-mail to
- jofn @ iundradio.com or visit
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DIGITAL MEDIA

’Net Access Grows,

‘Digital Divide’ Narrows

Continued from Page 3

at a typical network-radio CPM of
$2.50 and an average of five units per
hour.

Also, regular users of streaming
media are an attractive audience for
advertisers. Twenty-nine percent
are in households with $75,000 or
more in annual income, compared
to 17% of the total 18+ U.S. popu-
lation, and 26% are college gradu-
ates, compared to 18% of 18+
adults. They’re more than twice as
likely to have broadband as the
general population — 39% vs. 17%
— and 51% have two or more com-
puters in the home.

Finally, access to commercial-free
programming is not the first priority
for users of streaming audio. Asked
what would make them willing pay
a small fee to hear their favorite on-
line programming, 46% said they’d
pay for “content or programming
you could not get elsewhere.” Audio
quality was next in line, at 34%, while
30% said a cormercial-free stream
would be most likely to inspire them
to pay. A noticeably smaller spotload
would be an incentive to pay for just
15% of respondents.

‘Net Audio Grows,
Video Down

According to “Internet 10,” the
percentage of Americans who have
listened to online audio in the past
month continues to grow, reaching
an all-time high of 17% in January
2003. That's up from 12% a year be-
fore and 5% in 2000. Online video’s
growth has dipped, however; 7% of
Americans have viewed online vid-

eo in the last month, down from 9%
a year ago and even with 2000.

Says the study, “As of today, it ap-
pears that consumers derive growing
value from Internet audio broadcasts,
but tuning to Internet video has not
yet become a regular habit.” Arbitron
and Edison don't speculate as to why
that is, but it likely has something to
do with the fact that online video,
with small screen sizes and poor res-
olution, isn’t yet comparable to
watching TV the way 'Net audio is
to broadcast radio. That should
change as broadband use grows and
streaming-video technology im-
proves.

Thirty-four percent of Americans
have tried listening to a radio sta-
tion’s online simulcast, up from 25%
a year ago. Twelve percent have lis-
tened to such a simulcast in the last
month, and 6% have listened in the
last week.

Radio-station simulcasts continue
to lead Internet listening overall, but
more listeners are looking out of
town for programming: Forty-six
percent of Internet-audio listeners
say they listen most often to the si-
mulcasts of their local stations, down
from 56% in January 2001, and the
number who listen most often to si-
mulcasts of out-of-market radio is up
from 34% to 40%. Digital rights and
royalty issues have taken many sta-
tion simulcasts offline temporarily or
permanently, and the researchers
suggest that listeners may be substi-
tuting out-of-market simulcasts for
local streams that have gone away.

Internet-only audio, which has
also struggled with rights and royal-
ties, is growing again after a lull.

of listening.

* Subscription 'Net-only streamer MusicMatch in January took the
top network slot in Arbitron’s MeasureCast Ratings for the first time.
A corporate policy change took most of Clear Channel Worldwide's
200-plus streams offline in the first half of the month, so CC fell out of
the No. 1 network spot for the first time since it's been rated — all the
way to No. 12, with 1.5 million hours streamed, down from 5.6 million
hours in December. A pair of broadcast aggregators followed Music-
Match in the network spots: StreamAudio was No. 2 for the month, with
4.2 million hours, while WarpRadio was in third, with 2.7 million hours.
Topping the individual channel ratings was RadiolO's Triple A
radioioEclectic stream, which picked up 1.03 million hours, followed by
MusicMatch’s ArtistMatch, with 1.29 million hours. In third for channels
was U.K. Hot AC broadcast stream Virgin Radio, with 1.2 million hours

¢ According to the latest Ipsos-Reid “Tempo: Keeping Pace With
Digital Music: Behavior” report, about one-fifth of Americans and half of
all teens had downloaded at least one file from an unlicensed peer-to-
peer network as of the end of 2002. Interestingly, 26% of men say
they’ve downloaded a file, compared to only 12% of women. About 40
million Americans overall have tried downloading. The only good news:
The figures are almost unchanged since the April “Tempo” study, which
could mean illegal file-trading’s explosive growth is slowing a bit.

Nineteen percent of Americans have
now tried an Internet-only stream, up
from 12% in January 2002 after a dip
from 12% in 2000 to 9% in 2001.

Media Perception

Arbitron and Edison also asked re-
spondents about Sirius and XM Sat-
ellite Radio, and aided awareness of
both satcasters is up. XM awareness
rose from 17% in January 2002 to 37%
in January ‘03; for Sirius, awareness is
up from 8% in ‘02 to 18% in January
of this year. Fifteen percent of active
Internet-audio users are very interest-
ed in satellite radio, compared to 9%
of Americans overall.

When it comes to perceptions of
local radio overall, Arbitron and Ed-
ison find that most people are
pleased by what they're hearing. Six-
ty-nine percent say radio does a good
job of providing a variety of pro-
gramming, while 73% say it does a
good job of playing the music they
like.

With broadcast indecency so much
in the news, Arbitron and Edison
asked consumers what media most
often airs programming “too dirty
and explicit” for their tastes. Twen-
ty-five percent say cable TV crosses
that line most often. Network TV is
next, with 19% of consumers saying
it’s too often explicit, followed by the
World Wide Web, at 14%, and Inter-
net video, at 13%. Only 8% report
that radio is the medium they find
offensive most often.

Recommendations

As always, Arbitron and Edison
provide recommendations based on
their study’s findings, and this time
out they say, “Internet broadcasters
should get serious about ad sales.”
They recommend that streamers with
smaller audiences aggregate as net-
works to offer enough audience size
to be attractive to advertisers and say
webcasters should get started on
building professional ad-sales orga-
nizations and promoting the medi-
um to consumers and the advertising
community.

Since more consumers care about
unique content than commercial-free
programming, the researchers say
content is what subscription stream-
ers should emphasize when they
make their pitch to consumers. They
also suggest that a cable-TV-style
blend of ad-driven and premium
paid, commercial-free content could
be a useful model for online enter-
tainment.

Finally, because they find that
most people are reasonably happy
with local radio, the researchers say
webcasters shouldn’t count on dissat-
isfaction with radio to drive their
businesses.

The complete results of “Internet
10" are available at www.arbitron.com
and wuww.edisonresearch.com.
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If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’'s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-

note’s charts. Below are last week's 50 most played CDs.
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ARTIST Album Title Weeks On
50 CENT Get Rich Or Die Tryin’ 3
EMINEM The Eminem Show 4
NORAH JONES Come Away With Me 44
COLDPLAY A Rush Of Blood To The Head 26
VARIOUS ARTISTS 8 Mile 17
AVRIL LAVIGNE Let Go 37
CHRISTINA AGUILERA Stripped 16
RED HOT CHILI PEPPERS By The Way 33
VARICUS ARTISTS Daredevil Soundtrack 3
JUSTIN TIMBERLAKE Justified 16
R KELLY Chocolate Factory 1
SHANIA TWAIN Up! 14
JOHN MAYER Room For Squares a7
THE ROLLING STONES Forty Licks 21
NELLY Nellyville 35
MASSIVE ATTACK 100th Window 2
SYSTEM OF A DOWN Toxicity 77
U2 The Best Of 1990-2000 16
ZWAN Mary Star Of The Sea 4
PINK Missundaztood 60
VARIOUS ARTISTS Chicago — Music From The Motion Picture 6
CHEMISTRY Second To None 6
AUDIOSLAVE Audioslave 14
JAY-Z The Blueprint 2: The Gift & The Curse 15
ELVIS PRESLEY Elvis 30 #1 Hits 22
JENNIFER LOPEZ This Is Me ... Then 13
PINK FLOYD Echoes {The Best Of Pink Fioyd} 68
ELTON JOHN Greatest Hits 1970-2002 10
CREED Weathered 66
DIXIE CHICKS Home 21
NICKELBACK Silver Side Up 75
NAS God's Son 10
FLAMING LIPS Yoshimi Battles The Pink Robots 4
JOSH GROBAN Josh Groban 34
ALICIA KEYS Songs In A Minor 83
SEAN PAUL Dutty Rock 2
NIRVANA Nirvana 17
PUDDLE OF MUDD Come Clean 64
KID ROCK Cocky 6
SHAKIRA Laundry Service 66
T.A.T.U. 200 KmfH In The Wrong Lane 2
SANTANA Shaman 18
SUM 41 Does This Look Infected? 9
ROBBIE WILLIAMS Escapology 14
2PAC Better Dayz 13
KYLIE MINOGUE Fever 40
TOOL Lateralus 77
INCUBUS Morning View 39
600D CHARLOTTE The Young And The Hopeless 3
QUEENS OF THE STONE AGE Songs For The Deaf 10
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Johnson Adds PD
Duties At WENZ

Kim Johnson has added PD du-
tles at Radio One’s Urban WENZ/
e | Cleveland. She is
also PD of Urban
AC sister WZAK/
Cleveland.

“I am enjoying
the challenge and
excited about pro-
gramming a win-
ning station,” John-
son told R&R. “I
am also really ex-
cited about programming an
R&B /hip-hop station. I have a
wonderful and talented airstaff,
and we’re going to serve the
Cleveland market with the best in
music and talent.”

Johnson joined WZAK 18 years
ago as an overnight talent. She has
also been morning show host and
is currently WZAK’s middayer, as
well as host of Urban Spotlight and
Woman to Woman, two weekend
public-affairs programs.

Johnson

WJZI/Milwaukee
Names Scott PD

WJjZl/Milwaukee MDY/ after-
noon drive personality Steve Scott
has officially been
given the PD title
at the Smooth Jazz
station. He has
been interim PD at
the Milwaukee Ra-
dio Alliance outlet
for 11 months.

Scott once worked
at the market’s now-
defunct Smooth Jazz
WBZN. He has also worked at Clas-
sic Rockers WZMF and WQFM in
Milwaukee.

“I'm excited to be back in
Smooth Jazz after 12 years in Clas-
sic Rock,” Scott told R&R. “This a
different format than the one I got
into many years ago, and its evolu-
tion presents quite a few challenges
for me, which I look forward to. I
love working with this music, and
jazz artists are the best and most
humble in the world to work with.”

Scott

Americana
Continued from Page 1

R&R on a weekly basis and will con-
tinue to oversee and manage it. The
chart page will include a weekly artist
review and pertinent Americana news
as reported by R&R Triple A Editor
John Schoenberger.

“R&R has always felt it was im-
portant to provide to our readers the
most up-to-date information for all
current-based formats,” R&R Pub-
lisher/CEQ Erica Farber said. “We
are so pleased with our new relation-
ship with the Americana Music
Assn. and look forward to including
the weekly Americana chart in the
pages of R&R.”
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KCMO Combo Ups Hoffman

Chris Hoffman has been promoted to OM for Susquehanna’s KCMO-
AM & FM/Kansas City. PD of Oldies KCMO-FM for four years, Hoffman
also adds programming duties at Talk KCMO-AM to replace Jeff Catlin,
who will segue on March 1 to the company’s KTCK/Dallas as PD.

Before joining KCMO-FM Hoffman served from 1988-99 in a variety of
off-air positions, including PD, at KXKL-AM & FM/Denver.

“I am incredibly excited about this new opportunity to expand my ca-
reer,” Hoffman told R&R. “Jeff has done a tremendous job at KCMO over
the past two years, and I am inheriting a great staff of people who are in-
credibly passionate about this radio station. I intend to raise my passion
level to meet theirs as together we meet the challenges of the future with
a well positioned Talk station and a great staff of players.”

In related news, KCMO-AM News Director/ morning news anchor Scott
Mayman has added Asst. PD duties.

UPDATE

WWCC/Greenshoro Flips To CHR/Rhythmic

lear Channel’s Classic Country WWCC/Greensboro on Monday

flipped to CHR/Rhythmic as “94.5, the all-new Beat.” The station —
which is playing 10,000 “joints” in row, commercial-free — features such
artists as 50 Cent, Ashanti, Christina Aguilera, Eminem, Jay-Z, Missy
Elliott, Nelly, P. Diddy and Justin Timberlake.

“Our research has indicated that there is a strong core group of 18-34-
year-old listeners disenfranchised from their radio choices in this mar-
ket,” Clear Channel/Greensboro Market Manager Morgan Bohannon said.
“Our plan is to offer them a new radio station that is fresh, contemporary
and active, just like this lifegroup.”

WWCC is positioned between Entercom’s heritage CHR/Rhythmic
WJMH and Dick Broadcasting’s CHR/Pop WKZL.

“Greensboro finally has a station making WJMH keep it real and mak-
ing it real clear how lame [WKZL moming man Uncle] Murphy and the
WKZL crew are,” said WWCC OM Tim Satterfield , who is searching for a
new PD, as well as air personalities for all dayparts. “WWCC is a relat-
able and hip music-intensive station that plays music for all people.”

SR SRS

Frugé Upped To KMXB/Vegas PD

KMXB (Mix 94.1)/Las Vegas has elevated Charese Frugé to PD. She had
been Asst. PD/MD of the Infinity Hot AC for two years and replaces Cat
Thomas, who remains PD of Infinity’s CHR/Rhythmic KLUC and AC
KMZQ in Las Vegas.

“I only have two stations now — I'm so excited,” Thomas told R&R.
“Seriously, this is a great move for all of us, and 1 know that Charese will
do a great job.”

First-time PD Frugg said, “Mix has always been my baby. I want to es-
pecially thank Cat Thomas and [Sr. VP/Market Manager] Tom Humm.
I'm thrilled that they have faith in me, and I look forward to the future
here at Mix.”

Frugé was previously MD of WKZN and morning personality at WEZB,
both in New Orleans.

In related news, KMXB & KMZQ) Asst. Marketing Director Kate Tussing
rises to Marketing Director. She replaces Vanessa Thill, who exits after 13

CRS

Continued from Page 3

CRS-34 got underway with the
Group Heads panel, which featured
Clear Channel CEO John Hogan,
Cumulus CEO Lew Dickey and
Emmis President Rick Cummings
and was moderated by R&R Pub-
lisher/CEO Erica Farber. Infinity
President/Programming Andy
Schuon was scheduled but unable
to attend.

Whenever radio group heads get
together, the discussion inevitably
turns to consolidation — and this

panel was no exception. The three
executives agreed there is more con-
solidation in radio’s future and that
it will most likely occur in the next
three years.

“We will be a much more con-
solidated business than today,”
Hogan told the crowd. “There are
still 3,800 owners out there. While
there has been an enormous
amount of change over the last
seven years, radio is far from a con-
solidated business.”

Dickey said he wouldn't be sur-
prised to see another billion-dollar ra-
dio company emerge. He added that,
when it comes to operating today’s

AMA Exec. Director ].D. May re-
marked, “This is an amazing oppor-
tunity for Americana that will most
certainly continue to raise the pro-
file of our music and our industry.
We're thrilled that a leading publi-
cation like R&R sees the potential
for our music and industry as we
do and that they’re willing to invest
their resources in our format.”

The Americana radio format is
American roots music based on
the traditions of country. While
the musical model can be traced
back to the Elvis Presley mar-
riage of hillbilly and Ré&B that
birthed rock ‘n’ roll, Americana
as a radio format developed dur-
ing the 1990s as a reaction to
the highly polished sound that

defined the mainstream music of
that decade. By also including in-
fluences ranging from folk to
bluegrass to blues and beyond,
Americana handily bridges the
gap between Triple A and main-
stream Country.

Miller

Continued from Page 3

between the church and Salem’s lo-
cal stations. A former pastor,
Walters joined Salem in 1991 as GM
of KPRZ/San Diego.

In other Salem news, 19-year
Rockwell International exec Curtis
Johnson is hired as Corporate VP/
Human Resources.

wWww.americanradiohistorv.com

years.

consolidated giants, “Clear Channel
is the model. We all must take advan-
tage of scale in order to compete ef-
fectively in this economy.”

Offering his thoughts on today’s
radio business, Cummings said,
“"We like the business. It’s not as fun
as it was five or 10 years ago. That's
just the nature of the beast. But I
think that's probably true in almost
any business. There is probably
more uncertainty in the world,
more uncertainty in our industry
and more uncertainty at home than
there has ever been.”

Hogan said, “Radio is a great
business. It’s a great time for radio.
We have the opportunity to change
our position in the media busi-
nesses.”

Cummings also acknowledged
that, while business is better today
than it was a year ago, the future is
uncertain because of the prospect of
war. He said, “It’s business as usual
until it isn’t,” and noted that sales
reps were writing business with
“cancel if war breaks out” caveats.

Hogan took issue with Washing-
ton, DC’s view that consolidation
might stifle programming diversity:
“They say that radio has become ho-
mogenized, and I beg very strongly
to differ. There are more formats to-
day than there were in 1996. There
are more unique artists and more
unique songs being played on radio.

“What has happened is that a
relatively small but very vocal
group of people has focused on a
medium that has had a unique re-
lationship with America over the
years. It's very personal, it’s very
intimate, and changes have oc-
curred. And there are some people
who are upset about that.”

Cummings agreed, adding, “We
want creativity, we want diversity
in formats, we want more talent, we
want to do all those things that
make this medium dynamic. But
it's also a business, and it has to be
mass-appeal. There isn't a zydeco
outlet because there are 14 people
in America who care about it. At
some point it gets absurd.”

Delving into another situation
under Capitol Hill scrutiny, Hogan
commented on the record indus-
try’s high cost of doing radio busi-
ness. He said, “If indie promotion
goes away, it will be because labels
stop paying them. It’s a system they
created.”

When the subject of a Country
station in New York City came up,
all three execs agreed that Infinity’s
WNEW would probably not go
Country. Explained Cummings,
“New York will eventually get a
Country station, but it won’t be on
a $300 million stick ... because the
format reaches 35+, 75% female and
is not accessible to non-whites.”
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. National Radio -
® WESTWOOD ONE & THE GRAND
OLE OPRY present Grand Ole Opry
Weekend. The two-hour weekly pro-
gram, set to debut in April, features per-
formances recorded live at the Grand
Ole Opry in Nashville. Affiliates also
receive the daily one-minute feature
“Backstage at the Opry.” For more in-
formation, contact Abby Krasny at 212-
641-2009 or abby_krasny @westwood
one.com.

e WW1 & NBC NEWS form NBC
News Radio, one-minute reports fed
hourly each weekday from 6am-1pm
ET and anchored by NBC-TV and
MSNBC personalities Tom Brokaw,

TR T

NEWSBREAKERS
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Birtis .

KIOA/Des Moines PD Tim
Fox, wife Leisa, daughter Chloe
Mackenzie, Jan. 13

CONDOLENCES ..
Former Tom Petty & The Heart-
breakers bassist Howie Epstein,
47, Feb. 23.
Johnny Paycheck, 64, Feb
19.

Brian Williams and others. For more
information, contact Peggy Panosh at
212-641-5052 or papanosh@west
woodone.com.

~Changes -

Classic Rock: WAXQ/New York
adds the weekly Q104.3s Friday
Night Rocks With Eddie Trunk.

News/Talk/Sports: Jim Haller joins
Sports USA Radic Network as color

analyst for the Phillips 66 Big 12
Men'’s Basketball Tournament ...
WLW /Cincinnati renews its agree-
ment to broadcast University of Cin-
cinnati Bearcats football.

Industry: Mimi James is named Sr.
VP/Talent & Creative Development
for VH1 ... Benjamin Trust becomes
GM of Megatrax Music.

Chicago

Continued from Page 1

Wells has added VP/GM duties at
WUSN, and Michael Damsky and
Drew Hayes have added Station
Manager duties at WXRT and
WSCR, respectively.

Robbins has been VP/GM of
Infinity’s three-station Columbus,
OH cluster since 1997. He rose to na-
tional prominence in 1982 as CHR/
Rhythmic WBBM-FM's Asst. PD/
MD. In his new position he replaces
Don Marion at WBBM-FM and
Mike Fowler at Gldies WIMK, both
of whom officially exited the com-
pany on Tuesday.

“Dave’s experience and leader-
ship skills will benefit both stations
as we look forward to building on
their heritage and excellent brands,”
Zimmerman said.

Robbins also served as Opera-
tions Director for KMOX-AM &
KHTR-FM/St. Louis from 1985-88;
PD for WNCI/Columbus, OH from
1988-90; and Group PD for WNCI
parent Nationwide Communica-
tions from 1990-95. He spent three
years as GM of WNCI and sister
WCOL/Columbus before moving
across town to Infinity’s WAZU,
WHOK & WLVQ.

Wells, who retains his VP/GM
titles at Infinity/Chicago’s Triple A
WXRT and FM Talker WCKG, spent
the early part of his career on the
programming side of the business
and was a personality at WKQX/
Chicago in the mid-1970s. He suc-
ceeds 20-year Infinity vet Steve
Ennen, who recently became Presi-
dent/COQO of Country WUSN sub-
sidiary Spark Network Services.

“Steve Ennen helped to build
WUSN into America’s most lis-
tened-to Country station,” Wells
told R&R. “My goal is simply to
keep the station focused on serving
its loyal listeners and sponsors.
WUSN is a great station; it’s a heri-
tage Country station and one of
America’s most respected Country
stations. [ look forward to working

with [new OM] Tom Rivers to keep
the programming focused.”

Wells has been involved with
WXRT since 1979, when he became
an AE. He was elevated to GSM in
1981 and became Station Manager
in 1987.

Damsky’s new duties as WXRT
Station Manager, on top of his cur-
rent responsibilities as GSM, will give
Wells “more time to spend down-
town with WUSN and WCKG,”
Zimmerman said. Damsky will
continue to report to Infinity /Chi-
cago Sr. VP/Director of Sales Paul
Agase.

Hayes, who will continue as Op-
erations Director for News WBBM-
AM and Sports WSCR, will now be
responsible for all programming,
marketing, technical and financial
issues concerning WSCR, Zimmer-
man said. Hayes will continue to re-
port to Zimmerman.

In related news, WJMK has
tapped WCKG GSM Terry Hardin
for GSM duties, replacing outgoing
GSM Todd Wegner. Ron Suber is
named Market Controller.

Meanwhile, Infinity spokesman
Dana McClintock told R&R that,
contrary to reports published else-
where, Exec. VP/Eastern Region
Ken O’Keefe has not been given the
title of Sr. VP/Market Manager for
Infinity’s Boston stations. O’Keefe

FCC ACTIONS

FCC Bustling With Ownership-Rules Review

CC Commissioner Kathieen Abernathy told reporters last week that she’s been meeting with the Media

Bureau as it pores over the volumes of comments filed in the FCC's ongoing media-ownership rules review.
She added that she’s met with representatives from just about every comer of the media industry on the issue and
quipped, “Ask me who’s not coming in; that would probably be better.” Abernathy noted, however, that extensive
information-gathering is a necessary part of the decisionmaking process: “Until | have a better appreciation of the
data, as far as how consumers receive information, the business models, the economics and where tris market is
headed, it's hard for me to say what is the right answer for a regufatory framework.”

NAB Files Opposition To IBOC Petitions

he NAB has asked the FCC not to consider an October 2002 petition filed by Amherst Alliance asking for a

rehearing of the commission’s approvai of iBiguity’s HD Radio in-band, on-channel digital technology. Amherst
called the FCC’s decision on IBOC “procedurally premature,” given the ongoing testing and evaluation of 1IBOC
and competing technologies, but the NAB said Amherst “presents no basis for reconsideration” and provided
“virtually no substance or support for its complaints.” The NAB has also asked the FCC not to consider a request
by Glen Clark, a communications engineer, that the commission to stop prohibiting the use of IBOC on the AM
band at night. Clark said in his petition that the prohibition is unnecessary because the concerns that led to the ban
“can be addressed fully in other ways.” While the NAB believes Clark's work is important and said it will be
“extremely useful in consideration of AM IBOC nighttime operations,” it told the FCC that his data alone is insuffi-
cient to justify immediate authorization of AM IBOC at night.

FCC Red-Flags Citadel-Silverado Deal

he FCC has set aside for further review Citadel's $25.5 million cash purchase of Silverado’s KJOY-FM &

KWIN-FM/Stockton; KWIN simulcast partner KWNN-FM/Modesto, CA; and KNVQ-FM/Reno, NV, citing con-
cerns over revenue and ownership concentration. The deal would give Citadel five stations in Reno, where it
already owns KBUL, KKOH, KNEV & KNHK, and six in Modesto, where it owns KATM, KDJK, KESP, KHOP &
KHKK.

Twenty-One New Low-Power FMs Authorized
he FCC has granted construction permits for 21 new low-power FM stations in Missouri, New Mexico, North
Carolina, Oregon, Pennsylvania and Washington. So far, nearly 600 LPFM permits have been issued and
more than 70 LPFMs have been issued permanent licenses to operate.

Del Duca Now FCC Enforcement Bureau Chief

aureen Del Duca has been named a Chief of the FCC Enforcement Bureau, overseeing the Investigations &

Hearings Division. She rises from Deputy Chief, a post that will be assumed by William Freedman, a partner
in the law firm of Morrison & Foerster. Investigations & Hearings Division attorney Mark Stone becomes Del
Duca's legal adviser on common-carrier issues, while Rebecca Dorch rises from Deputy Regional Director to
Regional Director of the Enforcement Bureau’s Western Region.

FCC Orders WDEF/Chattanooga, TN To Change Class

DEF/Chattanooga, TN, owned by Bahakel Communications subsidiary Jackson Telecasters, has been

ordered by the FCC to modify its facility from class C to class CO in order to allow SSR Communications to
provide Tallapoosa, GA with its first local FM service. SSR seeks a class Afacility for Tallapoosa, west cf metropoli-
tan Atlanta, at 92.5 MHz. WDEF operates at 92.3 MHz with 100kw at 1,181 feet, 295 feet below the minimum
height requirement for a class C station. WDEF now has 30 days to explain why SSR should not be allowed to
construct the new station. If its owner seeks to retain the WDEF's class C status, it must submit plans te construct
a tower that meets the height requirement within 180 days. If the plans are satisfactory, SSR's petition-would then
be dismissed. WDEF's signal is located 96 miles from Tallapoosa.

FCC Upholds KBKC Fine For Main Studio Violation

he FCC has denied American Family Association’s petition for reconsideration of the $5,000 penalty it

imposed on AFA's KBKC-FM/Moberly, MO for failing to maintain a main studio. AFA was operating KBKC as a
satellite station and argued that the violation was minor, pointing to the FCC’s having granted 59 waivers of the
main-studio rule for AFA's other satellite stations and saying alf the conditions required for those waivers were in
place at KBKC when the fine was levied. But the FCC said AFA's compliance in those cases doesn't absolve it of
guilt in the case of KBKC and pointed out that AFA did not, in fact, meet the requirement that it provide a toll-free
number for Moberly residents to reach the station. The FCC also rejected AFA’s plea to reduce the fine to $500 due
to financial hardship, saying that AFA supplied no data to support the hardship claim.

has been overseeing the market’s
stations since obtaining his current
position in December 2002 and will
continue to do so.

WNEW

Continued from Page 3

ever, and we'll be back.” The duo’s
show was syndicated by both Infin-
ity and Westwood One and was
canceled by Infinity in August 2002,
following the St. Patrick’s Cathedral
stunt.

WNEW continued with its Talk
format until mid-January, when it
began stunting with a jockless
CHR/Pop presentation run by
KMXV /Kansas City PD Jon Zellner.
While many predicted that WNEW

was exploring a move to Triple A or
AC — or even a permanent shift to
CHR/Pop — the appointment of
McDonough-Taub confirms that In-
finity is ready to make a bold
statement by unveiling something
radio hasn’t seen since the early
1950, before Top 40 slowly killed off
the highly successful radio networks
of the 1930s and 1940s.

Among the jobs currently avail-
able at WNEW are those for report-
ers, bookers, show producers, senior
broadcast producers, librarians, a
bureau chief and a music producer.
WNEW is also seeking a GSM.

wwWw.americanradiohistorv.com

BARRIS BANGS THE GONG Domo Records recently put cut a
soundtrack to complement the release of Confessions of 2 Dangerous Mind,
which is based on the autobiography of TV game show producer and host
Chuck Barris. The disc contains the hit "Palisades Park,” which Barris wrote,
along with “The Game Show Confessions Remix,” a song that contains the
Barris-penned themes of The Dating Game, The Newlywed Game and The Gong
Show. Seen here celebrating the album’s release are (I-r) Domo Records
President Eiichi Naito and SVP/Business & Legal Affairs Howard Sapper, Barris
and Domo Records VP/A&R and Operations Dino Malito.
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Music
CHOICE’

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

50 CENT In Da Club

GOD GDD DOLLS Sympathy
JOHN MAYER Why Georgia
KELLY ROWLAND Can’t Nobody
MACY GRAY When | See You
MATCHBOX TWENTY Unwell
D-TOWN | Showed Her

R. KELLY Ignition

STEREO FUSE Everything
VI-3 Eyes Closed So Tight

SOFT ROCK

Seth Neiman

CHRIS EMERSON Broken Heart

KID ROCK #/SHERYL CROW Picture
UNCLE KRACKER In A Little While
WHITNEY HOUSTON Try It On My Own

R&B & HIP-HOP

Damon Williams

BUSTA RHYMES | Know You Want It
LIL MO /FABOLOUS 4 Ever
R.KELLY #/FAT JOE Who's That

RAP

Damon Williams

CRAIG G. | Get Support Regardless
FREEWAY Alright

GANGSTAR Skillz

ROCK

Gary Susalis

40 FOOT ECHO Save Me
BREAKING BENJAMIN Skin
SEETHER Driven Under

SYSTEM OF A DOWN I-E-A-I-A-1-0

ALTERNATIVE

Adam Neiman
AFI Sing The Sorrow
FISHERSPOONER #1

TODAY’S COUNTRY

Liz Opoka

RASCAL FLATTS Love You Out Loud
TRAVIS TRITT Country Ain't Country

PROGRESSIVE

Liz Opoka

1 GIANT LEAP... The Way You Dream

BEN TAYLOR BANO Island

JOHNNY CASH Hurt

NICK CAVE Bring It On

LOU REED Who Am I?

LUCINOA WILLIAMS Righteously

PETER GABRIEL No Way Out

SIXPENCE NONE THE RICHER Don't Dream It's Over

SMOOTH JAZZ

Gary Susalis

ABOVE THE CLOUDS Crusade
CHIEL! MINUCCI Mr. Shady Eyes
LES SABLER Midnight Reflections
SPYRO GYRA Handheld

866-MVTUNES

{g 21,000 movie Meaters

WEST

1. FAITH HILL Cry

2. SHANIA TWAIN Up!

3. VANESSA CARLTON Pretty Baby

4. DDNNAS Take It Off

5. TYRESE How You Gonna Act Like That

MIDWEST

1. VANESSA CARLTON Pretty Baby

2. FAITHHILL Cry

3. DDNNAS Take It Off

4. TYRESE How You Gonna Act Like That
5. DEAN JUSTIN Carry The Flag

SOUTHWEST

1. FAITH HILL Cry

2. VANESSA CARLTON Pretty Baby
3. SHANIA TWAIN Up!

4. SOCHI When | Hold You

5. DONNAS Take It Off

NORTHEAST

1. FAITH HILL Cry

2. DONNAS Take It Off

3. VANESSA CARLTON Pretty Baby
4. SHANIA TWAIN Up!

5. SOCHI When | Hold You

SOUTHEAST
1. FAITH HILL Cry
2. VANESSA CARLTON Pretty Baby
3. SHANIA TWAIN Up!
4. TYRESE How You Gonna Act Like That
5. DEAN JUSTIN Carry The Flag

=

MM :A;sulrf Lori Parkerson
~,6 " o 202-380-4425
<~

200020 (XM20)

Kane

CELINE DION | Drove All Night
KELLY ROWLAND Can't Nobody

BPM (XM81)

Blake Lawrence

MILKY Just The Way You Are

MDONY Acrobats

STERBINSZKY & TRANZIDENT Gates of Mind
VIVIAN GREEN Emotional Rollercoaster

The Heart (XM23)

Johnny Williams
NORAH JONES Come Away With Me
WHITNEY HOUSTON Try It On My Own

The Loft (XM50)

Mike Marrone

JESSE MALIN The Fine Art Of Self Destruction
JESSE MALIN Cigarettes & Violets

JESSE MALIN Brooklyn

JESSE MALIN Almost Grown

JOE JACKSON Still Alive

JOE JACKSON Love At First Sight

Watercolors (XM71)
Trinity

BOBBY LYLE Midnight
BOBBY LYLE Spankin
FOURPLAY Ju Ju

JEFF LORBER Gigabyte

X Country (XM12)

Jessie Scott

HAYSEED DIXIE Heaven's On Fire
JAYHAWKS Save It For A Rainy Day
OAN BAIRD Whiskey Bent & Hell Bound

XM Café (XM45)

Bill Evans

KATHLEEN EDWARDS Failer

LUCINDA WILLIAMS World Without Tears
JOE JACKSON Volume 4

RICHARD ASHCROFT Human Conditions

Squizz (XM48)

PACIFIER Bulletproof

RA Do You Call My Name

EXIES My Goddess

CINDER Soul Creation

SOCIALBURN Down

ADEMA Immortal

ZWAN Honestly

DOWN Stained Glass Cross

BLANK THEORY The Middle Of Nowhere
STONE SOUR Inhale

KORN Alone | Break

TAPROOT Poem

FUEL Won't Back Down

SEETHER Driven Under
STEREOMUD Breathing

FOD FIGHTERS Times Like These
AUDIOSLAVE Like A Stone

SALIVA Always

OISTURBED Remember

THEORY OF A DEADMAN Make Up Your Mind
CHEVELLE Send The Pain Below
MUDVAYNE Not Falling

PEARL JAM Save You

30 SECONDS TO MARS Edge Of The Earth
PROJECT 86 Hollow Again

TREBLE CHARGER Hundred Million
HEADSTRONG Swing Harder

NOISE THERAPY Get Up

VINES Qutta The Way

BLINDSIDE Sleepwalking
ORDWNING POOL /ROB ZOMBIE Man Without Fear
GOOSMACK Straight Out Of Line
VEX RED Can't Smile

JULIANA THEORY Congratutations
12 STONES The Way | Feel

SLUR Who | Am

AUDIOVENT Looking Down
OLEANDER Hands Off The Wheel
EDDIE VEODER AND ZEKE Believe In Miracles
ORAGPIPE Glyde Burroughs

ROB ZOMBIE Blitzkrieg Bop

TRUST COMPANY Running From Me
CRAZY TOWN Candy Coated

3RD STRIKE Redemption

TRUST COMPANY Falling Apart
SHADOWS FALL Casting Shade
LOUDERMILK Rock 'N' Roll...

D4 Get Loose

TRAPT Made Of Glass

{HED) PLANET EARTH Blackout
KAZZER Pedal To The Medal

l.:ll
10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX fash-
fon retail video, targeted at 18-34 adults.
JUSTIN TIMBERLAKE Cry Me A River

GOOD CHARLOTTE The Anthem

ZWAN Honestly

WALKMEN We've Been Had

KELLY ROWLAND Can't Nobody

AUDIOSLAVE Like A Stone

RED HOT CHILI PEPPERS Can't Stop
ALL-AMERICAN REJECTS Swing Swing
MARQUES HOUSTON That Girl

JOHN MAYER Why Georgia

LUCY WOODWARD Dumb Girls

DJ SAMMY The Boys Of Summer

{NDIA.ARIE Can | Walk With You

BEN KWELLER Commerce, TX

BIF NAKED Choking On The Truth

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
60 CENT in Da Club
SIXPENCE NONE THE RICHER Don’t Dream It's Over

CHR/RHYTHMIC

Mark Shands
WANDA DEE Love Like Mine
TYRESE How You Gonna Act Like That

URBAN

Jack Patterson
HEATHER HEADLEY | Wish | Wasn't
B2K Girlfriend

ALTERNATIVE

Dave Sloan

LINKIN PARK Somewhere | Belong

QUEENS OF THE STONE AGE Go With The Flow
PETE YORN Come Back Home

RAVEONETTES Attack Of The Ghost Riders

ROCK

Stephanie Mondello
STAGE [ Will Be Something
UNLOCO Failure

BREAKING BENJAMIN Skin

ADULT ALTERNATIVE

Stephanie Mondello

PAUL WELLER Going Places

LISA MARIE PRESLEY Lights Out

TORI AMOS Taxi Ride

G0OO GOO DOLLS Sympathy

HOOTIE & THE BLOWF{SH Innocence
DUNCAN SHEIK Half-Life

BRUCE SPRINGSTEEN Waitin' On A Sunny Day
JAYHAWKS Save It For A Rainy Day

LUCY WOODWARD Dumb Gitls

ADULT CONTEMPORARY

Jason Shiff

GO0 GOO OOLLS Sympathy
CHANTAL KREVIAZUK In This Life
ROBBIE WILLIAMS Feel

COUNTRY

Leanne Flask

PHIL VASSAR This Is God

JEFF BATES The Love Song

AARON LINES You Can't Hide Beautiful

DANCE

Danielle Ruysschaert
NIGHTCLUBBING High Maintenance Girl
K-KLASS Talk To Me

INGO VS. BEN KAYE Body Burn

KREO Burn For You

RAP/HIP-HOP

Mark Shands

DMX X Gon’ Give It To Ya

EMINEM {/DMX Go To Sleep

50 CENT /G UNIT Follow Me Gangster
FOXY BROWN /ALTHEA My Lite
DRAG-DN Fireman

CLIPSE I'm Serious

BABY Won't Be Coming Back

FAT JOE C2G

KASHMIR Focus

JINX DA JUVY Off The Hook

OMX /BIG STAN Getting Down

BIG STAN Hand That Rocks The Cradle
DK That's My Boy

0J KAY SLAY Too Much For Me

SIRIUSH/

SIRIUS RADIO
212-584-5100
Planet Dance
Swedish Egil

A SPLIT SECOND Flesh

BK & EJ DOUBELL Butterflies
TOSCA Wonderful

The Pulse

Haneen Arafat
COUNTING CROWS Big Yellow Taxi

Hot Jamz

Ken Spellman

BUSTA RHYMES /MARIAH CAREY | Know What...
NAS | Can

Hip Hop Nation

Ken Spellman

BAZAAR ROYALE What's It All For

KEITH MURRAY Yeah Yeah You Know It

New Country

Jim Kressler

JESSICA ANDREWS There's More To Me Than You
TRAVIS TRITT Country Ain't Country

Octane

Don Kaye

COLD Stupid Girl

DOUBLEDRIVE Imprint

LINKIN PARK Somewnhere | Belong

PEARL JAM Get Right

The Beat
Geronimo

4 STRINGS Diving

NEJA Back 4 The Morning

Heat & Soul

B.J. Stone
.IAHEIM Put That Woman Flrst

....... Lt g a3 s P e

aoL Radio @ Network
Ron Nenni 415-934-2790
Top Country

Lawrence Kay

STEVE HOLY Rock-A-Bye Heart

WILLIE NELSON #/NORAH JONES Lonestar
ANTHONY SMITH Half A Man

Top Pop

Mark Hamilton

AALIYAH Miss You

JC CHASEZ Blowin' Me Up (With Her Love)
EMINEM Superman

JAY-Z {/BEYONCE 03 Bonnie & Clyde
MISSY ELLIOTT Gossip Folks

SIMPLE PLAN I'd Do Anything

SMILEZ & SOUTHSTAR Tell Me

TLC Damaged

Top Alternative

Cameo

COLD Stupid Girl

LINKIN PARK Somewhere | Belong
WHITE STRIPES Seven Nation Army
Smooth Jazz

Stan Dunn
CRUSAOERS Viva De Funk
NATALIE COLE {/DIANA KRALL Better Than Anything

SPYRO GYRA Getaway

o R

PRALSTAR.

Avg. Gross
Pos. Artist (in 000s) Among this week's new tours
1 BRUCE SPRINGSTEEN $1,104.5
2 THE OTHER ONES $740.6
3 CHER $740.0 DIXIE CHICKS
4 SHAKIRA $700.8 JUSTIN TIMBERLAKE &
5 AEROSMITH $665.6 CHRISTINA AGUILERA
6 NEIL DIAMOND $549.6
7 CREED $413.8 LES CLAYPOOL FROG BRIGADE
8 KENNY CHESNEY 405.5 OZZFEST 2003
9 NODOUBT $380.3
10 GUNS N’ ROSES $372.8 SUMMER SANITARIUM TOUR
11 TOBY KEITH $343.9
12 DAVID COPPERFIELD $333.7 The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
:i TANNHE\%LSJFE‘AMROLLER $2§g: On-Line Listings, 800-344-7383;
AMES : California 209-271-7900.
15 KORN 216.2
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RADIO NETWORKS

Phil Hall» 972-991-9200
StarStation

Peter Stewart

DARYL HALL & JOHN OATES Forever For You
Touch

Vern Catron

ERYKAH BADU Love Of My Life

Tom Joyner Morning Show

Vern Catron

K-Cl & .ID.IO ThIS Very Momem

nAnlu
NETWORKS.

Music Programming/Consulting
Ken Moultrie « 800-426-9082
Alternative

Steve Young/Kristopher Jones
TREBLE CHARGER Hundred Million

Active Rock

Steve Young/Kristopher Jones
OROWNING POOL {/ROB ZOMBIE Man Without Fear
STEREOMUD Breathing

Heritage Rock

Steve Young/Kristopher Jones
BON JOVI Bounce

Hot AC

Steve Young/Josh Hosler
COLDPLAY Clocks

CHR

Steve Young/Josh Hosler

GOOD CHARLOTTE The Anthem

STACIE ORRICO Stuck

MATCHBOX TWENTY Unwell

Rhythmic CHR

Steve Young/Josh Hosler

B2K Girlfriend

NELLY Pimp Juice

TLC Damaged

Soft AC

Mike Bettelli/Teresa Cook

WHITNEY HOUSTON Try It On My Own
Mainstream AC

Mike Bettelli/Teresa Cook

SIXPENCE NONE THE RICHER Don't Dream It's Over
Delilah

Mike Bettelli

JGSH GROBAN You're Still You

Dave Wingert Show

Mike Bettelli/Teresa Cook

SIXPENCE NONE THE RICHER Don't Dream It's Over
Mainstream Country

Ray Randall/Hank Aaron

JEFF BATES The Love Song

Lia

Ken Moultrie/Hank Aaron

CHRIS CAGLE What A Beautiful Day

TOBY KEITH Rock You Baby
PHIL VASSAR This Is God

24 HOUR FOHMATS

Jon Holiday » 303-784-8700
Adult Hit Radio

JJ McKay

SIMPLE PLAN ['d Do Anything
UNCLE KRACKER Drift Away

US COUNTRY

Penny Mitchell

TRACY BYRD The Truth About Men
TERRI CLARK Three Mississippi
DARRYL WORLEY Have You Forgotten?

st o AR W 00 MR Jp - ot

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
SUE FABISCH The Mom (Of Constant Sorrow)
ALAN JACKSON That'd Be Alright

JIMMY WAYNE Stay Gone )

o va——

Charlie Cook » 661-294-9000
Mainstream Country

David Felker
MONTGOMERY GENTRY Speed

Hot Country

Jim Hays

JEFF BATES The Love Song
Young & Elder

David Felker
GARTH BROOKS Why Aln t 1 Running

s S ———

s i“—'fi“ﬂ‘[

1 NO |‘<s
After Mldmte
JESSICA ANDREWS There's More To Me Than You
JO DEE MESSINA Was That My Life

*WI?/V

Alternative

Chris Reeves » 402-952-7600
LIMP BIZKIT Just Drop Dead

LINKIN PARK Somewhere | Belong

SALIVA Rest In Pieces

TAKING BACK SUNDAY Cute Without The E...
Country

John Glenn

SARA EVANS Back Seat Of A Greyhound Bus
BRIAN MCCOMAS 99.9% Sure
MARK WILLS When You Think Of Me

Artist/Title Total Piays
AVRIL LAVIGNE Complicated 7
JENNIFER LOPEZ Jenny From The Block 76
HILARY DUFF | Can't Wait 76
LMNT Juliet 74
AARON CARTER America A O 73

HAMPTON THE HAMPSTER Hampster... n
KELLY CLARKSON A Moment Like This 70

LIL BOW WOW Basketball 69
CHRISTIAN AGUILERA Beautiful 52
BAHA MEN Who Let The Dogs Out 51
NO SECRETS That's What Giris Do 36
CHRISTINA MILIAN Call Mg, Beep Me 35
PINK Get The Party Started 34
SMASH MOUTH f'm A Believer 34
JUMP 5 All | Can Do 33
LAS KETCHUP The Ketchup Song kil
PLAY Us Against The World kil
BAHA MEN Move It Like This 30
HAMPTON THE HAMPSTER Sing A ... 20
SIMON AND MILO Get A Clue 27

Playlist for the

week ending March 3.
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s 7Rmillion househotds . |

75 miliian housaholds

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
SOCENTICE : o MARIAH CAREY #/CAM'RON Boy (I Need You)
CELINE DION | Drove Al Night
MISSY ELLIOTT tLUDACRIS Gossip Folks 3 ""g
SNDOP DOGG Beautiful
JENNIFER LOPEZ #/LL COOL J All | Have 35
CHANTAL KREVIAZUK In This Lite
T.A.T.U. All The Things She Said 34
LIL KIM f/MR. CHEEKS The Jump Off
GDOD CHARLOTTE The Anthem 3
NO 0OUBT Running
CHRISTINA AGLILERA BeautTul Y BRUCE SPRINGSTEEN Waitin' On A Sunny Day
JA RULE H/ASHANTI Mesmerize 30
AVRIL LAVIGNE I'm With You 30 el
TYRESE How You Gonna Act Like Thaf 29 ERYKAH BADU #/COMMON Love Of My Life 22
B2K & P. DID0Y Bump, Bumg, Bump 28 BON JOVI Misunderstood 15
SIMPLE PLAN Addicted 97 BRUCE SPRINGSTEEN Lonesome Day 14
SMILEZ & SDUTHSTAR Tell e 2 COMMON (/MARY J. BLIGE Come Close 12
TSP o DIXIE CHICKS Landslide 11
MATCHBOX TWENTY Disease 11
JUSTIN TIMBERLAKE Cry Me A River 19
COUNTING CROWS t/V. CARLTON Big Yellow Taxi 8
JAY-Z Excuse Me Miss 19
AVRIL LAVIGNE I'm With You 6
MARIAH CAREY Boy (I Need ou) 18
CRAIG DAVID Hidden Agenda 6
FAT JDE f/TONY SUNSHINE &ll | Need 18
JOHNNY CASH Hurt 5
AUDIDSLAVE Like A Stane L RED HOT CHILI PEPPERS Can't Stop 5
NORAH JONES Don't Know Why 7 KID ROCK {/SHERYL CROW Picture 4
ALL-AMERICAN REJECTS Swing Swing 15 CATHERINE ZETA-JONES And All That Jazz 4
Video piaylist for the veeek ending Feb. 24. 3 DOORS DOWN When I'm Gone 4
AUDIDSLAVE Like A Stone 4
NORAH JONES Come Away With Me 4
David Cohy FROU FROU Breathe In 4
General Manager U
KELLY ROWLAND Can't Nobody 4
AALIYAH Miss You 3
50 CENT In Da Club INDIA. ARIE Can | Walk With You 3
MISSY ELLIDTT {/LUDACRIS Gossip Folks EVERCLEAR Volvo Driving Soccer Mom 3
ALL-AMERICAN REJECTS Swing Swing SEETHER Fine Again 3
COLOPLAY Clocks TELEPDPMUSIK Breathe 3
JAY-Z Excuse Me Miss JENNIFER LOPEZ f/LL CDOL J Al | Have 2
FAT JOE #/TONY SUNSHINE All | Need EATHHIEECH .
! ) CHRISTINA AGUILERA Beautitul 2
FIELD MOB Sick Of Being Lorely
VIVIAN GREEN Emotional Rollercoaster 2
G0DOD CHARLDTTE The Anthem
Video airplay for Feb. 24 - March 3.
INTERPOL PDA

SNOOP DOGG Beautiful

AUDIDSLAVE Like A Stone

JENNIFER LOPEZ fiLL COOL.J All | Have

NEW FOUND GLDRY Head Gn Collision

DMX X Gon' Give It To Ya

DISTURBED Remember

RED HOT CHILI PEPPERS Can't Stop

FREEWAY f/JAY-Z & BEANIE SIGEL What We Do

EMINEM Lose Yourselt

ZWAN Honestly

EXIES My Goddess

Video playlist for the week of Feb 24.

R ST 5 OSSN Vrasc a9 35

Please Send Your Photos

gy

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to:

R&R, c/o Mike Davis:

mdavis@ radioandrecords.com

‘36 mitlion hpuseholds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

LIL KIM f/ MR. CHEEKS The Jump Off
MISSY ELLIOTT f/ LUBACRIS Gossip Folks
DRU HILL | Should Be...

JA RULE t/ASHANTI Mesmerize

R. KELLY Ignition

JENNIFER LOPEZ f/ LL COODL J All | Have
FIELD MOB Sick Of Being Lonely

BABY {/CLIPSE What Happened To That Boy
TYRESE How You Gonna Act Like That
AALIYAH Miss You

RAP CITY TOP 10

February 28, 2003 R&R @ 17
¥ L R, L R ¢

TELEVISION

(M1

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

JIMMY WAYNE Stay Gone
NICKEL CREEK Speak

TOP 20

TIM MCGRAW She's My Kind Of Rain
JOE NICHOLS Brokenheartsville
JENNIFER HANSON Beautitul Goodbye
MARTINA MCBRIDE Concrete Angel
TRACE ADKINS Chrome

BLAKE SHELTON The Baby

KENNY CHESNEY Big Star

AARDN LINES You Can't Hide Beautiful
DIXIE CHICKS Travelin’ Soldier

MARK WILLS Nineteen Somethin’
ALISDN KRAUSS & UNION STATION New Favorite
BRAD PAISLEY | Wish You'd Stay
DEANA CARTER There's No Limit
KEITH URBAN Raining On Sunday
SHANIA TWAIN Up!

KIO ROCK f/SHERYL CROW Picture
ALAN JACKSDN That'd Be Alright
TERRI CLARK | Just Wanna Be Mad
FAITH HILL When The Lights Go Down
JOHNNY CASH Hurt

HEAVY

ALAN JACKSON That'd Be Alright
BLAKE SHELTON The Baby

DIXIE CHICKS Travelin’ Soldier

JOE NICHOLS Brokenheartsville
KENNY CHESNEY Big Star

MARTINA MCBRIDE Concrete Angel
MONTGOMERY GENTRY Speed
SHANIA TWAIN Up!

TIM MCGRAW She’s My Kind Of Rain
VINCE GILL Next Big Thing

HOT SHOTS

JOHNNY CASH Hurt
KID ROCK {/SHERYL CROW Picture
NICKEL CREEK Speak

TELEVISION

TOP TEN SHOWS February 17-22
Total Audience Adults
(105.5 million households) 18-34
1 Joe Millionaire 1 Joe Millionaire
2 Joe Millionaire (8pm) 2 Joe Millionaire (8pm)
3 ¢Sl 3 45th Annual Grammy Awards
4 45th Annual Grammy Awards 4 Friends
5 American Idol — Bsst Of,
5 E.R.
s Worst Of
6 The Bachelo 6 American idol (Tuesday)
7 Survivor: Amazon 7 The Bachelorette
8 Law & Order 8 ER
9 American Idol (Tuesday) (tie) Friends 20/20
10 Friends 10 CSi
Source: Nielsen Media Research
COMING NEXT WEEK

Friday, 2/28

* Patti Labelie, Live With Regis &
Kelly (check local listings for time
and channel).

« Jennifer Hanson, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

e Jason Mraz, Late Show With
David Letterman (CBS, check local
listings for time).

* The Coral, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* The Walkmen, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Saturday, 31
* The Donnas, Saturday Night
Live (NBC, 11:30pm ET/PT).
Monday, 33

* Hootie & The Blowfish, Jay
Leno.

» Beck, Conan O'Brien
» Fabolous, Jmmy Kimmel Live
(ABC, check local listings for time).

Tuesday, V4

* The Roots, Jay Leno

¢ The Soundtrack Of Cur Lives,
David Letterman.

* The Donnas, Conan G'Brien.

* American Hi-Fi, Carson Daly.

Wednesday, 35

* Missy Elliott, Jay Leno.

* Tyrese, Late Late Show With
Craig Kilbom (CBS, check local list-
ings for time).

Thursday, 3/6

* Tori Amos, Regis & Kelly.

¢ Evanescence, Jay Leno.

* Beck, David Letterman.

* Queen Latifah, Conan O'Brien.

* The Wallfiowers, Craig Kilborn.

s Jack & Kelly Osbourne and
Lou Reed, Carson Daly.

50 CENT In Da Club

FIELD MDB Sick Of Being Lonely

JA RULE t/ASHANT| Mesmerize

LIL KIM #/MR. CHEEKS The Jump Off

JAY-Z Excuse Me Miss

BABY f/CLIPSE What Happened To That Boy

NAS | Can

FAT JOE f/TONY SUNSHINE All | Need

KILLER MIKE {/BIG BOI & SLEEPY BROWN A.D.I.D.AS.
EMINEM Sing For The Moment

Video playlist for the week ending March 3.

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of Feb. 25.

GREAT

", AMERICAN

i eat
Jim Murphy. VP/Programming
19 million households

ADDS

ALAN JACKSON That'd Be Alright
JIMMY WAYNE Stay Gone
SUE FABISCH The Mom (Of Constant Sorrow)

TOP 10

KEITH URBAN Raining On Sunday

MARTINA MCBRIDE Concrete Angel

DIXIE CHICKS Travelin' Soldier

TRACE ADKINS Chrome

JOE NICHOLS Brokenheartsville

TIM MCGRAW She’s My Kind Of Rain

BLAKE SHELTON The Baby

KENNY CHESNEY Big Star

SHANIA TWAIN Up!

MARK WILLS Nineteen Somethin’
Information current as of Feb. 25.

» The Soundtrack Of Our Lives,
Carson Daly. — Jufie Gidlow
FiLMS
BOX OFFICE TOTALS
Feb. 21-23
Title Distributor $ Weekend $ To Date
1 Daredevil (Fox) $18.09 $69.47
2 0Id School (DreamWorks)* $17.45 $17.45
3 How To Lose A Guy In 10 Days (Paramount) $11.59 $64.62
4 The Jungle Book 2 (Buena Vista) $8.70 $25.16
5 Chicago (Miramax) $8.24 $94.09
6 The Life Of David Gale (Universal)” $7.11 $7.11
7 Shanghai Knights (Buena Vista) $6.50 $44.50
8 Gods And Generals (WB)* $4.67 $4.67
9 Dark Blue (MGM/UA)* $3.88 $3.88
10 The Recruit (Buena Vista) $3.41 $44.33

*First week in release. All figures in
millions. Source: ACNielsen ED/

COMING ATTRACTIONS: This
week's openers include Cradle 2
the Grave, starring Jet Li and re-
cording artist DMX. DMX contrib-
utes three songs to the film's Def
Jam/IDJMG soundtrack: “X Gon’
Give It to Ya,” “RightWrong” and,
with Eminem and Obie Trice, “Go
to Sleep.” Also on the ST: 50 Cent
& The G-Unit's “Foliow Me Gang-
ster,” Foxy Brown f/Althea’s “My
Life (Cradle 2 the Grave),” Clipse’s
“I'm Serious,” Fat Joe f/Youngn’
Restless’ “C2G,” Joe Budden's
“Drop Drop,” Big Stan’s “Hand That

Rocks the Cradle,” Baby’s “Won't Be
Coming Back,” Bazaar Royale's
“What's it All For?” C.N.N. ¥ M.O.P.’s
“Stompdash**outu,” Camp’s “Do
Sumptin,” Jinx & Loose’s “It's Gon’
Be What it's Gon’ Be,” Kashmir's
“Focus,” Profit's “Slangin’ Dem
Thangs,” Jinx Da Juvy’s “Off the
Hook” and “Fireman” by Drag-On,
who also appears on-screen. DMX,
Big Stan, Kashmir and Bazaar per-
form together as The Bloodline
Records Kennel on the ST's bonus
track, “Getting Down.”

— Julie Gidlow

www americanradiohistorv com
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A L PE TERSON

apeterson@radloandrecords com

_INEWS/TALKISPORTS

R&R February 28, 2003

Michael Savage Conquers

The Book World

Nationally syndicated talker pens a No. 1 best-seller

ke most controversial, opinionated and successful

talk show hosts, Talk Radio Network’s Michael Sav-
age has his avid fans and critics from both the left and
the right. And his latest best-selling book is not likely

to change that.

Following in the footsteps of a
number of other talk hosts in recent
years, Savage decided that

of Savage’s San Francisco-based na-
tional radio show, including, “The al-
Qaida network is not

although his daily radio
show — now heard on a
reported 300-plus stations
— gives him a substantial
platform from which to
speak to millions of listen-
ers each day, he also want-
ed to commit his beliefs
and philosophies to paper.

His latest writing effort
has produced The Savage
Nation: Saving America Fron: the Liber-
al Assault on Our Borders, Language and
Culture (WND Books/ Thomas Nelson
Inc.). The book, which recently hit No.
1 on the New York Times best-seller list,
is pure, vintage Savage.

On the one hand, the book presents
Savage’s introspective side, as he
writes about how growing up as the
son of immigrant parents shaped his
beliefs: “It gave me a work ethic and
values and a love for America that no-
body’s ever been able to take away
from me.”

On the other hand, there are plen-
ty of the rants so familiar to listeners

Michael Savage

America’s most dangerous
enemy. To fightonly theal-
Qaida enemy is to miss the
terrorist network operat-
ing within our own bor-
ders. Who are these trai-
| tors? Every rotten, radical
| left-winger in this country,
that’s who!”

I recently chatted with
the controversial radio
talker, author and soon-to-be host of
a weekly MSNBC show about what
compelled him to write this book, as
well as why he believes so passionate-
ly that America’s borders, language
and culture are being threatened. As
you might expect, the unpredictable
Savage pulls no punches in this exclu-
sive conversation.

R&R: With the radio showw, book and
TV show, you are about to enter an ex-
clusive club of multimedia talk hosts.
What's driving you?

MS: When the opportunities arise,
it's very hard to walk away from them
after a lifetime of braying in the wil-

derness. Although I had really want-
ed to work less by this point in my life,
I actually have ended up working
more and harder than ever. There is a
war on. There’s great dissension in
America over that, and I think I have
an obligation to ensure that my opin-
ion is heard for whatever influence it
may or may not have.

R&R: How does a guy like Michael
Savage fit into a ratings-challenged net-
work that recently staked its fortuies on
a yet-to-be-realized comeback by the post-

“More compassion
will destroy our
nation. We are way
past the point of
more compassion.
We are the most
compassionate
nation on this earth,
and all we got for it
is 9M11.”

! PhilHendrieLive And
| Uncensored At TRS 2003

i Premiere Radio Networks host and comedian Phil Hend-
[ rie will make a special, live stand-up

appearance at the upcoming R&R Talk
Radio Seminar, March 6-8 in Los An-
geles. “The PD Monologues With Phil
Hendrie” will feature the Phil Hendrie
Players lampooning some of the big-
gest names in Talk radio programming.
Among those scheduied to be target- |
ed are WABC/New York’s Phil Boyce,

VN~

KGO & KSFO/San rrancisco’'s Jack
Swanson, Entercom’s Ken Beck, Clear
Channel's Gabe Hobbs, R&R's Erica @
Farber and Al Peterson and many |
other Talk radio industry notables. W
This promises to be one hilarious &
night you will not want to miss!

| Hendrie will appear Friday, March 7 at
9:30pm during the annual R&R Talk Radio Seminar Friday

Night Party, hosted by Premiere Radio Networks. After-dinner
cordials and cigars will be served during this special appearance.
TRS 2003 registration is now available only at the Marina Beach
Marriott Hotel; on-site registration begins March 6 at noon. Log on to
www.radioandrecords.com and click on “Conventions/Summits” for
a look at the complete TRS 2003 agenda.

-

Phil Hendrie

er boy for liberals, Phil Donahue?

MS: I chose MSNBC, to be honest
with you. I like working with the un-
derdog. Look at my radio show, for
example. When Isigned with Talk Ra-
dio Network it was not exactly Pre-
miere or Westwood One, but look at
how far we have come together with
the show. 1 enjoy being like those
salmon that swim upstream against
all the odds.

T also think that MSNBC recogniz-
es some of the errors in the choices it's
made, and they recognize that the
only way to survive is to move more
in the direction that our country is
moving.

Trrespective of the big liberal media,
everyone knows that this country has
moved to the right of center rapidly

and will continue to swing even more
to theright in the months ahead when
the bombs start falling. I think adding
me to their lineup with the built-in
radio audience I can bring to them is
a pretty pragmatic decision, if you
think about it.

R&R: Can you really be the same guy
on TV that you are on the radio and in
your book?

MS: 1 have total editorial control.
Anyone who thinks I'm going to do
some watered-down version of my
show for TV is wrong. The content is
going to be like my radio show, and I
have total control of that — as long as
I don't say the f word.

It's not going to be the same as the

Continued on Page 22

Five Sisters, Four Cities, Two Continents.

(;1(// f\/%ﬁ

Coming to the

ABC Radio Networks February 2003!

@RADI 0O NETWORKS

212-735-1700

wwWw americanradiohistorv com

Stirring It Up.
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THE TALK

MONILOCUES

WIiTH

PHIL HENDRIE

Il RSR TALK SEMINAR

FRIDAY, MARCH 7
9:30PM « PENTHOUSE
MARRIOTT « MARINA DEL REY

§L

Phil takes on the BIGGEST names in talk programming

Jack Swanson Ken Kohl
Al Petersen Erica Faroer
Ken Beck Phil Boyce
Gabe Hobbs | and more..,

The Ph11 Hendrle Show

PFIE?V‘HEH: E\/EN'T'S
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REGISTER NOW AT
WWW.RADIOANDRECORDS. COM

OR FOR MORE INFORMATION, CALL » =27

THETRS HOTLINE AT 310/788-1696 = 4

Marina Beach Marriott
4100 Admiralty Way
Marina del Rey, CA 90292

™

310/301-3000 SANDY KENYON SEAN HANNITY PAUL HARVEY GARY HART TIM SANDERS

Thursday, March 6, 2003
3:30-5:00PM ANNUAL TALK RADIO ROUNDTABLE

Featured Guest Moderator:
SANDY KENYON, PARADE Radio Senior Correspondent

The Line...And Just Where Is It?

An all-star panel of industry executives discusses just how far is too far. Sure to cause a

heated debate. This is a highly controversial and important subject for News/Talk
broadcasters.

5:30-7:30PM OPENING NIGHT TALKTAIL RECEPTION

8: 30 9: 00AM CONTINENTAL BREAKFAST

9:00-10:15AM GENERAL SESSION
Featured Speaker: TIM SANDERS, Yahoo! Inc.

10:30-11:45AM (CONCURRENT SESSIONS)

e News/Talk Radio's Best Managers Il
A candid conversation with five of News and Talk radio’s most successful managers.

e How To Give Your National Stars A ‘Home Court’ Advantage
Use your national stars to enhance your local image by making them part of your
station's home team.

e Holding Their Feet To The Fire!

Featured Guest Panelist: GARY HART, former U.S. Senator

Our special guest panelist details what he has learned about America's hometand
security as the co-Chairman of the United States Commission on National
Security/Homeland. He'll report on our readiness and what he thinks Americans really
need to know.

12:00-1:30PM LUNCHEON
Featured Speaker: SEAN HANNITY, ABC Radio Networks

2:00-3:15PM (CONCURRENT SESSIONS)
¢ News/Talk Radio's Big Dogs Speak

The head honchos of News/Talk programming for some of radio's most successful
companies discuss challenges the format faces in the year ahead, opportunities for
growth and the overall state of Talk radio in 2003.

¢ How To Maximize And Monetize Your Station Events

Learn how to turn your station's promotional and visibility opportunities into listener
events that can produce new streams of nontraditional revenue while raising your
station's community profile.

e Are You Ready For The Big One?

Develop resources and train your news staff to be ready for the inevitable big event.
Whether it's a terrorist attack, an earthquake, a major weather event or other breaking
news, you cannot be too prepared.

Friday Continued

3:30-4:45PM (CONCURRENT SESSIONS)
e Beyond Politics: Talk Radio For The Other 90% Of Listeners

Panelists and attendees share their success with nonpolitical programming and
brainstorm the kind of nonpolitical topics that will connect with the vast majority of
available audience.

e Why Talent Management Is Job No. 1

Learn from some of the best talent managers in the business and from those behind the
mike about why dealing with talent is so important to your station's success.

e Why Content Is Still King

This panel will teach you ways to keep listeners tuning in even on a slow news day and
how to target younger demos without sacrificing credibility.

5:00-6:00PM R&R TALK RADIO HAPPY HOUR
9:00-11:00PM R&R TALK RADIO FRIDAY NIGHT PARTY

8:30-9:00AM CONTINENTAL BREAKFAST

9:00-9:45AM GENERAL SESSION
R&R Talk Radio Seminar Face-0ff 2003

10:15-11:15AM GENERAL SESSION
Annual Arbitron Update

Learn more about all the latest Portable People Meter developments and get an insider's
look at some brand-new research from Arbitron.

11:30AM -12:30PM GENERAL SESSION
News/Talk Radio's 10 Most Important People

Want to know what real listeners think about News/Talk radio? Veteran researcher Jon
Coleman will conduct a live focus group exclusively for TRS 2003 attendees. Find out
what listeners love and loathe about News/Talk radio and what they really think about
some of the national personalities your station carries.

1:00-2:30PM

R&R’S ANNUAL NEWS/TALK
INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON

2003 Lifetime Achievement

Award Honoree:

PAUL HARVEY,

ABC News Radio

Agenda Subject To Change
© 2003 R&R Inc.

I A0 SR
2003
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 SEMINAR

MARINA BEACH MARRIOTT
LOS ANGELES, CA

REGISTE

DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most productive and
beneficial management and programmer’s event we atlend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSFO/San Francisco

“| left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention - it’s not just for talk stations.” — Jim Farley, VP
News/Programming, WTOP AM & FM/Washington, DC

“TRS is still the most valuable thing | go to each year and
R&R works hard to make it so.” — Phil Boyce, OM/PD
WABC/New York

“By far the best and most productive broadcast seminar
available today. TRS has always attracted the industry’s best
and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
Clear Channel Regional Brand Mgr.

SEMINAR FEES

registration

FAX THIS FORM BACK TO 310-203-8450
OR MAIL TO:

R&F Tak Radio Seminar 2003
P.O. Box 515408

Los AnJzles, CA 90051-67(:8

Please int carefully or type in the form below.
Full 2zyment must accompany regictration
forn. Fease include separate forms “or each
r2gisration. Photocopies are accertable.

FEBRUARY 8 - FEBRUARY 28,2003 $450

AFTER FEBRUARY 28, 2003
ON-SITE REGISTRATION ONLY

3 There is a $58.00
cancellation “ee.
No refunds a‘ter

February 14, 2003

$500

METHOD OF PAYMENT

OR REGISTER ONLINE AT www.radioandrecords.com

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILINSG ABDRESS

Amount Enclosed: $
D Visa

Account Number |

Mame

Title

Call Lattzre/Corpany Name [

D MasterCard D American Express, D Discover D Check

Expiration Date

f |

Street

Month

Date Signature

City

Telephcas #

Print Cardholder Name Here

QUESTIONS? Call the R&R Talk Radio Seminar 2003

Hotline at 310-788-1696

registration
g Thank you for requesting reservations at the

Marir a 3each Marriott. Qur staff would like to take the opportunity to extend
awarm velcome to you Jdaring your upcoming meeting.

e To oosfirm your reservalion, your arrival must be guaranteed by charging two
nighz3 deposit to a major credit card, or vou may send payment bv mail. Deposits
will be refunded only if “eservation is cancelled at least 14 days prior to arrival.

» Resenvaticas requested after February 10, 2003 or after the rocm block has been
filled are s Jbject to avai ability and may nat be available at the Seminar rate.

» Chec< in time is 3:00 pm; 1eck out time is 12noon.

TYPE OF ROOM TALK RADIO SEMINAR RATE

$1 79/n|ght

Single / Double

FOR HOTEL RESERVATIONS, PLEASE CALL:
310-301-3000 or 800-228-9290

Or mail to:

Marina Beach Marriott

4100 Admiralty Way, Marina del Rey, CA 90292
www.marriotthotels.com/laxmb (Group Code radrada)
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Michael Savage Conquers....

Continued from Page 18

radio show because it’s television, and
TV is, of course, different than radio.
But it will be hotter than most of the
other issues-driven TV shows I cur-
rently see out there. And this is not just
a simulcast where people can watch
me do my radio show; it’s a totally
separate weekly show produced just
for television.

R&R: With the rapid rise of your ra-
dio show, followed by the best-selling book
and, now, a TV show, do you worry that
America might get too much Michael Sav-
age?

MS: That's a great question, and,
quite honestly, 1 don’t have an answer
for you. When it comes to the book, 1
have not yet absorbed all the success
it's had, partly because of difficulties
I have had working with the publish-
ers. | have written other books and |
have never encountered a situation
where the company has an author
who has written what has become a
No. 1 best-selling book and they treat
me as if | am a problem for them.

Sure, | have done a lot of the vari-
ous TV shows talking about the book,
but it's my daily radio show that has
been the primary fountain from which
the listeners have bought this book —
period, end of story. Talk radio drives
book sales like no other medium in the
world. And the publishing industry
doesn't yet really understand or ap-
preciate the power of Talk radio.

R&R: If it's the radio audience that is
driving sales, are you concerned you may
be preaching to the choir rather than find-
ing new fans?

MS: The No. 1 message | hear when
my radio show opens in a new mar-
ket is, “Gee, I'm glad to hear you. |
thought | was alone and that 1 was the
only one who thought this way.” Now
they can also go out and buy the book,
and that gives them confirmation in
print that they re not crazy and they’re
not alone.

It's one thing to hear it intermittent-
ly on the radio, but it's another thing
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to read it. The book captures it perma-
nently for them in print. It empowers
them with arguments to make to their
friends, and they become, in essence,
missionaries.

R&R: While you criticize both sides
of the aisle, you are toughest on the left
and liberals. Why?

MS: I'm not a revolutionary, and
I'm not a politician. I never intend to
run for office. However, 1 think our
country is in dreadful social shape,
and | don’t think any sane person
would argue that point. We have lost
our way. There’s no grounding, no
weather vane, so to speak, that points
us north, south, east or west.

The result of the liberal cultural rev-
olution of the 1960s in America is that
the left made us into a country of "If
it feels good do it.” Bang a dog, screw
a kangaroo — whatever you want to
do, it’s OK; it doesn’t matter. And just
look where that has taken us as a so-
ciety.

Today’s colleges aren’t institutions
of higher learning, they are institu-
tions of lower living. The radical left
has taken over America’s universities,
the print media by and large, and
most of network television. Radio is
the last bastion they have not taken
control of, and what's finally happen-
ing is that, instead of trying to crush
Talk radio, they are now recognizing
that 20% or more of Americans are
actually getting their news from Talk
radio.

R&R: Not long ago radio looked to TV
for its talk stars, but it seems that today
that trend is reversing. Would you agree?

MS: Yes, and it’s not because we're
better looking. It's because we bring
an audience from radio over to TV
with us. The question is, is it a convert-
ible audience? Personally, I think it is.

R&R: | know you've written books on
other subjects in your life, but what made
you want to write this book? You already
have the radio show on which to speak
your mind. Why the need to put it down
on paper?

MS: | think mainly, as | said before,
it's because it gives people a chance
to see a lot of what I talk about in print.

It makes it real, and they can take time
to absorb it at their own pace. Make
no mistake — the book is really a dis-
tillation of many of the ideas that 1
developed on The Savage Nation radio
show, interspersed with a family sto-
ry of an imumigrant’s son who worked
his way up in the world.

“The result of the
liberal cultural
revolution of the
1960s in America is
that the left made us
into a country of ‘If it
feels, good do it.’
Bang a dog, screw a
kangaroo —
whatever you want to
do, it’s OK; it doesn’t
matter. And just look
where that has taken
us as a society.”

Not to say that | was desperately
poor, but I grew up in the South Bronx
section of New York. My dad died
when | was very young, and | have
been on my own for a long time. It's
been quite a struggle, and | think it's
an interesting story of the odyssey of
one man’s life so far.

R&R: Did theattacks of 9/11 influence
your personal need to write this book?

MS: Not at all. Frankly, | saw it
coming. | have been a screaming voice
in the wilderness since 1994, asking,

“How long can you have trickle-down
immorality in this country before a
disaster occurs?” Why would this rag-
tag bunch of seventh-century pirates
— which is what the al-Qaida are —
have the nerve to strike at the heart of
the monster?

They had the nerve because for
eight straight years this country was
turned into a laughingstock by Bill
Clinton and his cohorts. These guys
saw that the last time they did some-
thing we lobbed a few Tomahawk
missiles into an aspirin factory. CNN
then turned that into something to
make the U.S. look like fascists.

I can’t tell you how many times 1
asked on my radio show before 9/11,
“If you were a terrorist waiting in a
sleeper cell in America and you
turned on the TV, what would you
see?” You'd see the Jerry Springer
Americans, the Oprah morons, the
CNN Talk Back Live idiots. Looking at
all that, you'd say, “America is fin-
ished.”

The American media shows us as
submorons everywhere you turn.
What else could they think but, “Let’s
take a shot at this fallen giant.” What
these guys didn’t see on American
media were the shaved heads of the
U.S. Rangers or the determined
strength of the 101st Airborne or the
muscled necks and the staring eyes of
our Naval aviators. But they are go-
ing to see all of that very soon. That's
the America that I'm talking to.

R&R: You call the liberal left in Amer-
ica more dangerous than al-Qaida in your
book. Can you expand on that statement?

MS: Sure. They are the Trojan horse
within. They say they are merely ex-
pressing their constitutional right to
dissent. Make no mistake, 1 totally
support the First Amendment and the
right to dissent, or else | wouldn't be
in business. But there’s a huge chasm
between expressing legitimate dissent
against governmental policies and
sedition. | believe much of that has
been crossed by the radical left.

1 don’t mean the legitimate left
wing — every bird needs two wings
to fly, a left one and a right one — 1

am talking about the radical left wing
in this country that is very powerful,
including groups like the ACLU, the
National Lawyer’s Guild and the
American Trial Lawyer’s Association.

R&R: You have been criticized by some
as preaching "hate radio” because of your
stance that our American culture is being
lost because we aren’t defending our bor-
ders. How do you respond to that?

MS: Bullshit. There’s a difference
between legal immigrants who are
welcomed to a nation that needs them
and immigrants who break the law
and enter the country illegally — who
have no jobs and no plans to become
part of American society. Thirty per-
cent of the prisoners in this country
are illegal aliens. They didn’t come
here to work, they came here to work
the system.

Everyone reading this article, if
they own a house or property, knows
that property is defined by property
lines. John Doe owns a house, and his
front yard and backyard are defined
as being separate and apart from his
neighbor’s by the property line. When
you no longer have a defined proper-
ty line you have, by definition, lost
your property rights. It's the same
thing on a global scale — if we've lost
our borders, then we’ve lost our na-
tion.

R&R: In the end, what do you hope the
reader of your book will take away from
it?

MS: That only a more savage na-
tion will survive. More compassion
will destroy our nation. We are way
past the point of more compassion.
We are the most compassionate nation
on this earth, and all we got for it is
9/11.

It's not our foreign policy that has
provoked radical Islamic fundamen-
talists, it is the social pollution that we
export to that part of the world. If you
export pornography and violence to
a traditional Muslim who doesn’t
want his daughter to take off her
burkha and put on a pair of jeans that
outlines her crotch, only then can you
even begin to understand where he is
coming from.

Pregared iy Steve Blater

SABO vEDIA
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Plunge, Stumble And Dive

Classic Rock staggers through another fall funk

February in Southern California: It’s 70 degrees,
there’s not a cloud in the sky, and I really should be
out enjoying the weather. After all, it’s snowing back
in my hometown of Woodstock, NY. Instead, I'm sit-
ting at the computer, sifting through the fall 2002
Arbitron. After looking at the results, I should have
gone hiking. It would have left me in better spirits.

Here's the skinnv on just
how poorly Classic Rock
stations fared in fall 2002:
Of the 80 stations R&R has
tracked since summer 2001,
30 saw increases from fall
2001 to fall 2002. Thirty-
nine stations saw ratings
decreases from year to year,
while 11 stations held their
ground. Wait, it gets worse:
When you compare sum-
mer 2002 to fall 2002, just 23 stations
saw increases while 55 lost ground and
two held steady in the ratings.

So, it was a pretiy lousy fall for the
majority of Classic Rockers in markets
1-50. (Stations in markets 50-101 fared
a bit better.) I could bore you with a
page full of statistics and up and
down arrows, but I won't. Instead, 1
decided to ask several programmers
why they believe so many stations
suffered during the fall. It must be a
sore subject: Only two of the program-
mers | contacted responded by my
deadline.

Sacramento Slide

Entercom/Sacramento’s Curtiss
Johnson was less than thrilled with
the fall results for the Classic Rock
station he oversees, KSEG. In fact, fall
proved to be a dcuble whammy for
Johnson, as the Active Rocker he pro-
grams, KRXQ, also suffered from a
bad book. Johnsen places much of
the blame on bad sampling, some-
thing he says has been an ongoing
problem in Sacramento.

“Arbitron is having a real hard time
getting hold of men,” Johnson says.
"First, we saw it with men 25-34 with
KRXQ. Now we're seeing it with both
25-34-year-olds and 35-44-year-olds.

“Index levels were chronically
low in this market, and we saw this
happen throughaout the mid-"90s. In
1999 or 2000 more diaries were add-
ed to the sample, and that stabilized
it a bit, so you didn’t see much of a
roller-coaster ride with your sta-
tion’s ratings.”

Johnson says that the implementa-
tion of new census data has brought
back the same old problems for
KRXQ, and now KSEG. “We're back

Curtiss Johnson

to where we used to be,
other than the fact that the
age group has gotten old-
er,” he says.

“Now it's affecting my
Active Rock and Classic
Rock stations. We'll roll out
months where normally I'll
see a trend with a seven
share and we'll see a 15 or
16 share for the month. A
few months later I'll be get-
ting a four or five share in men 25-54.”

So where did the listeners go? They
didn't just disappear. The question is
even more perplexing for KSEG when
you consider that the station airs San
Francisco 49ers football games. “Even
KHTK'’s month-to-month numbers
were scattered,” Johnson says of Infin-
ity’s crosstown Sports/Talk station,
which serves as the flagship for the
NBA's Sacramento Kings.

Arbitron Antiquated

While Johnson says the census fig-
ures may represent a new reality for
Sacramento, he believes that Arbitron
response rates and the company’s
methods of tabulating ratings may be
one reason for KSEG's wobbly perfor-
mance. When asked if Arbitron has
done a good job of tackling those is-
sues, he says, “No. They seem to ac-
knowledge a lot of it, but they have
been very slow to move.

“To some extent, that's a good
thing, since it takes time to make a
change or look into what to do. But
now they’ve been at this for so long
that they're so far behind. We have
such an antiquated system, it’s ap-
palling.”

Arbitron’s falling response rates
received much attention earlier this
month when Katz Media Group re-
leased its final analysis of all fall
2002 Arbitron results. Katz called
the most recent declines “alarm-
ing” and blamed the falloff on sig-
nificantly lower consent rates.

While the top 10 markets saw the
smallest decline in response rates,
markets 26-50 had the biggest dip. The
fall 2002 dip was the largest ever seen
for autumn and was surpassed only
by summer 2002’s dismal figures.

Katz's analysis only puts an excla-
mation point on another typical fall
season for Johnson’s Rock stations.
“Fall has always been a tough time
for Rock stations in this market,”
Johnson says.

“December has always been bad;
everybody is distracted. You can't get
a guy to go out and get a Christmas
present before Christmas Eve, let
alone get him to fill out a diary. It's
always been bad for Rock radio.”

Noted consultant Fred Jacobs, of
Jacobs Media, spent several days
combing through the fall ratings for
both Classic Rock and Rock stations.
“Typically, every fall is crummy,” he
says. Why? “I've spent the last three
or four weeks trying to figure that
out.” He hopes to present his find-
ings shortly.

Sly Fox Sees Fall Growth

It wasn't all bad for Classic Rock
during the fall. In fact, WOFX/Cin-
cinnati PD Tony Tolliver is a pretty
happy guy: His station scored a 5.1
12+ in the fall, a big improvement
from the 3.5 seen in summer 2001,
when the station started a growth
trend.

“December has
always been had;
everybody is
distracted. You
can’t get a guy to
go out and get
their Christmas
present hefore
Christmas Eve, let
alone get himto
fill out a diary.”

— CGurtiss Johnson

WHTQ/Orlando PD Bruce McGre-
gor also has much to boast about. The
Cox station saw its highest ratings in
more than a year, not only in Orlan-
do, but in nearby Daytona Beach and
Melbourne.

PD Todd Little, at KPLN/San Di-
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" to impact radio on March 3.
: Ringo Rama, which is being
“ released by Koch Records, arrives
in stores March 25. To promote
- the album, Starr will appear on
.. The Tonight Show With Jay
s Leno, CNN Morning With Paula
Zahn, Last Call With Carson
Daly, Late Night With Conan
O'Brien and even MTV's TRL!
* Meanwhile, Good Moming
.2 America will air a two-part
interview with the former Beatle
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Get Ready For

* Once in a while Classic Rock has the ability to own great
» new material from core artists known for their time-tested
catalogs. This time around, Ringo Starr has gone over
the top and put together an impressive album that is set

Ringo Rama!

? on March 17 and 18, and VH1 Classic will
. air a “Ringo Rama Weekend” on March 22 and 23.
. “Never Without You,” written shortly after the November 2001 death
- of George Harrison, has been chosen as the first single off Ringo
* Rama. The track features a guitar solo by Eric Clapton. Other highlights
" include two tracks featuring the guitar work of David Gilmour: I Think ¢
" Therefore | Rock 'n’ Roll” and “Instant Amnesia,” a track reminiscent of
some of the material found on The Beatles’ White Album.

For further information, contact Koch VP/Promotion Chuck Oliner at
x, 212-228-8866 or Rent-A-Label's Barry Lyons at 310-397-8520.
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ego, has taken significant steps toward
making his station more competitive.
KPLN received its highest ratings in
more than a year this fall and is now
just half a ratings point behind peren-
nial Classic Rock leader KGB. WCSX/
Detroit PD Ralph Cipolla, who is leav-
ing next month for a job at Jacobs Me-
dia, can also be commended for keep-
ing his station at its highest ratings
level in more than a year.

“We had 25-54 shares above an 8.0
for three out of the past four months,
and we are top three 25-54,” Tolliver
says of WOFX. What are the reasons
for his success? “The first thing is
[Premiere-syndicated morning hosts]
Bob & Tom. The second thing is Ben-
gals football.”

He's joking, right? ”As bad as the
Bengals are, there is still a great
ground swell of people who hope
they’ll turn it around and get it go-
ing,” Tolliver says. “We saw positive
results this fall after having them for
three years. They are also on WLW,
our sister News/Talk station, but
we're finally getting some credit for
carrying the Bengals.”

The third, and perhaps most impor-
tant, thing WOFX did during the fall
was maintain consistency in its pro-
gramming,. “There was no knee-jerk-
ing,” Tolliver says. “Whenever we
questioned something, we said, ‘Stay
the course.” That's what we did over
the last part of the year, and it paid off.”

The Nature Of The Game

When asked why so many Classic
Rock stations dipped during the fall,
Tolliver says, “We actually had de-
clines in our main demos, but that’s
because they just weren't represented.
I think the listeners disappeared from
Arbitron’s methodology.”

On a positive note, the latest Ar-
bitron results affirmed what Tolliver
learned firsthand over the past 12
months. “We realized that we had a
lot more female listeners,” he says. “1

Of the 80 stations
R&R has tracked
since summer 2001,
39 saw ratings
decreases from fall
2001 to fall 2002.
When you compare
summer 2002 to fall
2002, just 23
stations saw
increases, while 55
lost ground.

was taking a lot of phone calls for the
station from a lot of women, and
that’s finally coming through with
our ratings.

“T also found that that there are
many more younger listeners than 1
thought we had. We saw that in the
fall book as well.”

While Tolliver considers fall 2002 a
success for WOFX, he also stresses that
Active Rock sister WEBN/Cincinnati
is still strong, despite a 7.4-5.7 stum-
ble 12+. He says that the Cincinnati
radio market has remained relatively
stable, aside from a recent format ad-
justment at crosstown Oldies WGRR
that has incorporated more 1970s hits
into the mix.

“Frankly, I think we just lucked
out,” he says. “A lot of it has to do
with the nature of the game.”
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* hose are the words of WHJY/Providence PD joe
Bevilacqua, moments after receiving confirmation that sta-
tion personality The Doctor, a.k.a. Mike Gonsalves, had
perished in the Feb. 20 fire at the Station nightclub.
Gonsalves lost his life along with Great White guitarist Ty
Longley and 35 others. On March | WHJY will hold a
candlelight vigi! in memory of all 97 victims, followed by a
broadcast of the final Metal Zone, a program regularly hosted
by The Doctor. The show will feature art-
ist interviews and recollections of The
Doctor. It is being produced by Hard Drive
personality (and former WHJY jock) Lou
Brutus. “Remember, this not just about
The Doctor,” Bevilacqua says. “While this
feels like we lost a relative, we are also
deeply affected by the other 96 people
who horribly lost their lives and would like
their families and friends to grieve along with us.”

In a related story, AP reports that the surviving members
of Great White, led by Jack Russell, have been subpoenaed
to testify before a grand jury investigating the cause of the
fire.

R.L.P, Doc
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Amantes Peligrosos

Or, in English, Dangerous Lovers ... Sounds like the perfect
title for this telenovela, brought to you by none other than
Mari Alarcon, wife of Spanish Broadcasting System President/
CEO Raul Alarcon Jr. The Mrs. has filed for divorce, and
it seems that a Jan. 18 story in the Miami
Herald (which ST later reported on) may
have been the catalyst. The Herald article
=2 detailed a lawsuit filed by Alarcon’s long-
time chauffeur, Benito Santiago (not the
former major league baseball player), that
alleged he was unjustly fired for refusing
to tell Alarcon’s girlfriend, Morena

Raul: ;Quien es
mas macho?

Monge, about another womnan that Alarcon was seeing. Stay
tuned, as this one should get interesting.

Meanwhile, the streets of Miami have been buzzing since
the recent arrest of WEDR (99 Jamz)/Miami personality
Terry Alexander on drug charges. Alexander was accused
of being the middleman in a 500-pill Ecstasy deal that hap-
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pened two years ago. Sensing a great pro-
motional opportunity, WEDR’s new cross-
town Urban rival, Clear Channel's WMIB
(The Beat), launched a “Free Terry
Alexander Weekend.” The hook: Be caller
No. 500 when The Beat plays Barry White's
“Ecstasy” to win “‘a semi-desirable airshift on
a competing station that just became avail-
able,” a station source tells ST. Of course,
WMIB never played the Barry White joint.

Bad Boy Of
Miami Radio

After nine years as GM of Radio One’s Urban KKBT (The
Beat)/Los Angeles, Nancy Leichter has resigned. She and
her husband will be moving to California’s Central Coast to
enjoy some well deserved downtime.

Wyatt Hubby Asks For The Chair

Thomas Erbland, the husband of murdered KMOX/St.
Louis personality Nan Wyatt, has publicly admitted to her
killing. In a bizarre interview, Erbland told the St. Louis Post-
Dispatch that he decided to kill his wife after reading about
their failing marriage in her diary. “She was a good person,
a good wife; she didn’t deserve this,” he said. “She just
wanted to be happy, and | stole that from her. And | stole
that from her son. | deserve the death penalty for this.”
Meanwhile, a memorial fund has been set up for Wyatt's 7-
year-old son, Drake. Donations may be sent to the Nan
Wyatt Memorial Fund, c/o Jefferson Bank, 2301 Market
Street, St. Louis, MO 63103.
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Urban AC WRKS/New York makes it local in mornings
by teaming afternoon host Jeff Foxx and midday talent
Shaila for an all-new version of an old favorite: The Wake-
Up Club. As a result, ABC Radio Networks syndicated star
Tom Joyner loses his radio home in market No. |.

e e e s

g
o sin o e Ep
(RN PR

s e
[ - ST

Las Vegas Weather: WetAnd Mild

At right about the same time that Infinity CHR/Rhythmic
KLUC/Las Vegas debuted its new bumper sticker cam-
paign, other mysterious bumper stickers began circulating
around town.

Continued on Page 26

« Farid Suleman resigns as Infinity President/CEO to be-
come CEO of Citadel Communications.
» Benny Pough becomes Sr. VP/Promotion for MCA
Records.
« Jay Coffey named KRTH/Los Angeles PD.
W,

DY /£4RS AU

» Capstar Broadcasting and Chancellor Broadcasting an-
nounce plans to divide the assets of SFX Broadcasting.
» Elektra Entertainment Group ups Mike Kelly to VP/Urban

Promotion.
* Bruce Shindler named head of promotion for Dream-
Works/Nashville.

{70

« Infinity Broadcasting takes over management of Unistar
Communications Group. Mel Karmazin
takes over as CEQ; Bill Hogan remains
President; Nick Verbitsky selis his stake
in the company and resigns as CEO.

» Steve Candullo becomes VP/GM of
WYNY/New York.

* Vicki Leben and Joe Riccitelli named
VPs/CHR Promotion for PolyGram La-
bel Group.

* R.J. Curtis named PD of KZLA/Los An-
geles

%J VEARS AGCD

. NBC exits the radio business by selling
five properties to Emmis for $121.5 mil-
lion.

» Ernie Singleton named Sr. VP/Black
Music Marketing & Promotion for Warn-  fie
er Bros.

* Roy Wunsch named Sr. VP/Nashville
Operations for CBS/Nashville.

o 5.
1)V EIRS AGO
« Jim Murphy named PD of WHDH/Boston.
. Jerry Boulding tapped as OM of WCHB & WJZZ/Detroit.

1V LARS AGO

* Freddie Haayen appointed President of Polydor.
« Tony Scotti named President of new Atlantic-Scotti record

L label. D

VEARS AGO
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Continued from Page 25

They read, “The New Mild | ...
0 ... Who?” Obviously, it was a
swipe at KLUC's crosstown CHR/
Rhythmic competitor, Clear
Channel's KWID (Wild 102),

which recently debuted. The Available in regular or
extra mild.

stickers directed people to visit
the website www.mild /02.com, which features animated like-
nesses of Barry Manilow (in a superhero uniform), Richard
Simmons and “Golden Girl” Estelle Getty.

Who's responsible for the “mild” campaign? KLUC PD
Cat Thomas claims to have no firsthand knowledge of the
stickers but tells ST, “Tell me you don't love radio wars!”

Across the Las Vegas Strip, at Active Rock KOMP, morn-
ing guys Andy Kaye, Craig Williams and Sweet Al Miller,
along with producer Doug Marsh, have been named hon-
orary police officers for their ongoing efforts to help the lo-
cal cops recover stolen cars. The guys have been airing the
descriptions of stolen vehicles on their show — and getting
results. In 2002 the crime-fighting quartet helped police lo-

cate |5 missing cars.

Local heros: Las Vegas Mayor Oscar Goodman (1), Williams, Kaye,
Miller and Marsh.

Ken Lane’s Radio Mall

Way back when he was with SBK Records, label ace Ken
Lane came up with the idea of inviting a bunch of radio jocks
to New York whenever the Grammys were in town to camp
out in his office and broadcast live. These star-studded, on-
air parties continued through his tenure at Arista and now
take place at Island Def Jam. With the Grammys back in New
York this year, the magic was back in Laneland. “It was like
‘W-I-D-J (Island Def Jam)’ up here last Friday,” Def Jam Sr.

Coordinator/National Promotion Cathy Donovan tells ST. i

STREETTALK

Spread throughout the IDJMG offices were jocks from sta-
tions across America and as far away as Germany and Aus-
tralia. “This thing just keeps getting bigger and better every
year,” Donovan says. “This is radio at its best!”

Longtime KLOS/Los Angeles morning hosts Mark &
Brian will hold their third annual charity Celebrity Golf Tour-
nament on March 23 in Fullerton, CA. Over 30 celebs have
signed up to play, including Martin Sheen, George Lopez, joe
Mantegna, Judd Nelson, Ryan Stiles, Kevin Dobson, Reggie
Smith, Tim “Otter” Matheson and Ken “The White Shadow”
Howard.

People ‘N’ Stuff

Raechel Donahue (pictured), who, with her late hus-
{ band, Tom Donahue, helped pioneer FM rock
radio at the legendary KSAN/San Francisco and
KMET/Los Angeles, has returned to radio.
8 Donahue has joined Entercom’s electic Classic
Rocker KQMT (The Mountain)/Denver for
the 7pm-midnight slot. “I can’t believe I'll have a
chance to do real radio again,” she says. “I listened to The
Mountain for one day and knew it was for me.”

After 10 years on the John-Dave-Bubba-Shelley morning
show at WBZZ/Pittsburgh, John Cline crosses the hall for
mornings at co-owned Hot AC WZPT, joining J.R. Randall
and Kate Harris. He will not be replaced at WBZZ, which
we remind you is no longer “B94” but “93-7 BZZ.”

Hot AC KCDU/Monterey-Salinas trades dial positions
with KBTU (101.7 The Bomb). PD Mike Skot and the
KCDU airstaff remain in place, although the station is now
calling itself “The Beach.”

With Backyard Broadcasting closing on Sabre Radio in
Elmira-Corning, NY, GM Ed Ryan exits, replaced by Kevin
White. Ryan, a former Radio Ink editor, can be reached at
239-225-0079 or edryan@radioink.com.

Michael Savage and Talk Radio Network extend
Savage's syndication deal. TRN's Mark Masters tells ST that

Savage's new deal is “long term and big bucks.”

Former Gavin AC & Hot AC Editor Annette Lai becomes

Westwood One invited 32 radio stations to broadcast live from
New York as part of its two-day Backstage at the Grammys event,
One of those stations was Clear Channel’s KYSR (Star 98.7)/L.A.,
which was represented by afternoon hosts Ryan Seacrest and Lisa
Foxx. Here, feeling the love, are (I-r) Columbia VP/Promo Pete
Cosenza, WW1 President/CEO Joel Hollander, Seacrest, Grammy
winner John Mayer, Foxx and WW1 VP/Entertainment Affiliate
Sales Max Krasny.

Exec. Asst. to San Francisco-based classical artist manager
Mariedi Anders.

PD U-Haul Update

* Former WSSR/Tampa PD John Stewart becomes PD/
afternoons at CHR/Pop WZKL/Canton, OH.

* PD Bruce McGregor exits Cox Classic Rocker
WHTQ/Orlando. OM Fleetwood Gruver, who also is PD
of WMMO/Orlando, is running both stations until
McGregor’s successor is found.

* Cumulus/Eugene, OR inks Kevin Barrett as PD of
News/Talker KUGN-AM and Sports/Talk KSCR (The Score).

* Clear Channel Rocker WQBZ/Macon, GA PD Erich
West adds similar duties at Hot Talk sister WYNF (Real Ra-
dio 96.5)/Macon.

Rumbles

* Hip-hop pioneer Kurtis Blow joins Sirius as host of
Backspin (stream 43), the satellite radio company’s classic
rap channel. He'll be on weeknights from 6pm-midnight ET.

e KZHT/Salt Lake City night jock Mike “Jagger” Tho-
mas rises to afternoons. He replaces Scott Tyler, now do-
ing afternoons at sister WKSC/Chicago.

* KVGS (V108)/Las Vegas pm driver Jes Wes exits March
[5 to become the full-time Choir Director at his church.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music product, on-air. Powergold’s features are flexihle, user-friendly and the
product support is awesome! I’'m glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group
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Here’s your chance to celebrate excellence in the radio and record industries! Nominate your favorite radio
stations, as well as radio and record professionals, for R&R’s sixth annual Industry Achievement Awards. Your
nominations will help our awards committee determine final nominations for each category. The final results will

be announced at R&R Convention 2003, June 19-21 in Beverly Hills, CA.
Here is the nomination process:

1. Nominations are being accepted for the following formats only: CHR/Pop, CHR/Rhythmic, Urban,
Urban AC, Country, Smooth Jazz, AC, Hot AC, Rock, Active Rock, Alternative, Spanish Contemporary,
Tejano, Regional Mexican, and Tropical.

2. Nominations should be based on the highest standards of industry excellence and professionalism.

3. Any commercial, U.S.-licensed station, regardless of market size or Arbitron status, is eligible for

nomination.

4. Nominees must have been employed at the company for which they were nominated between
March 1, 2002 and February 28, 2003.
5. You can nominate yourself, your co-workers and your station. A
6. Only one form per person will be accepted. Copies not acceptable. You must indicate your name and
affiliation on the nomination form. All responses will remain confidential.
7. You do NOT have to make nominations in every category.

8. Deadline: March 10, 2003!

RADIO AWARDS

Station/Affiliation:

|
|
' GROUP EXECUTIVE OF THE YEAR: Name: Company:
| (Programming, Saies or Management at the group level)
l RADIO STATION OF THE YEAR: Calls: Format: _Market:
: MARKET MANAGER/GENERAL MANAGER OF THE YEAR: Name: Format: Station/Market:

PROGRAM DIRECTOR OF THE YEAR: Name: Format; __Station/Market:
|
| PROMOTION/MARKETING DIRECTOR OF THE YEAR: Name: Format: Station/Market:
' MUSIC DIRECTOR OF THE YEAR: Name: Format: ... Station/Market: _____
: LOCAL AIR PERSONALITY OF THE YEAR: Name: Format: . . . Station/Market:
' SYNDICATED/MULTIMARKET PERSONALITY OF THE YEAR: Name: Program/Network:
| RECORD AWARDS
I RECORD LABEL OF THE YEAR:
' SENIOR PROMOTION EXECUTIVE OF THE YEAR: Name: Label:
| (Sr. VP or above)
| PROMOTION EXECUTIVE FOR A FORMAT OF THE YEAR: Name: Label:
| (VP or Director level)
' LOCAL PROMOTION EXECUTIVE OF THE YEAR: Name: Label/Market:
l INDEPENDENT RECORD PROMOTION:
l THIS FORM MUST BE RECEIVED BY
' MARCH 10, 2003!
| FILL IN BELOW TO VALIDATE BALLOT: i Please mail or fax to:

/ R&R INDUSTRY AWARDS NOMINATIONS
Your Name: : 10100 Santa Monica Bivd., 3rd Floor
1
4 Los Angeles, CA 90067

I Tite: % ' 310:208-8450 fax
| : i
|
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Meet Nashville’s
New Faces

Attraditional CRS showcase, five new acts carry

Country’s torch

One thing a newcomer notices when attending the
Country Radio Seminar for the first time is that music
takes center stage. Whether it’s a lunchtime perfor-
mance by an established star or a new-artist showcase,
attendees lend their ears to what’s going on.

While every other musical genre
was down in 2002, country sales ac-
tually rose by 9.8 million units, or
12.2%, from 2001. Although major
artists fuel the format’s fire, it’s
equally vital to look to the newcom-
ers who are ready to carry the torch.
The CRS’s New Faces Show, a tra-
ditional showcase for such up-and-
comers, last week provided five
more reasons for country to keep
shining.

Steve Azar

Although he was a New Faces
Show performer, Steve Azar isn't
trying his hand at the Nashville
game for the first time. Azar first
made a splash with 1996's Heartbreak
Town on PolyGram. Unfortunately,
the label folded soon after.

Steve Azar

Fast forward to 2003, and Azar is
opening CRS 34's New Faces Show
with — appropriately enough —
“The Underdog,” a track from his
2002 Mercury release Waiting on Joe.
Decked out in custom denim and a
plaid shirt — which he jokingly de-
nied was a Pizza Hut tablecloth —
Azar brought his blue-collar lyrics to
the audience with a polished coun-
try sound underscored by working-
class rock heroics. As he counted off
for his band, you couldn’t help but
notice a hint of Springsteen under
Azar’s country licks.

If Azar seems particularly sincere
in the lyrics he’s singing, consider
the fact that he wrote everything,
either alone or in collaboration, on

his Mercury debut. He followed up
“The Underdog” with the shuffling
beats of “One Good Reason Why”
and the pensive, ballad-tempo
“Waiting on Joe” before launching
into his biggest hit, ”I Don't Have to
Be Me (‘Til Monday),” which
peaked on R&R’s Country chart at
No. 2and wound up at No. 5 on the
2002 year-end chart.

With confident and honest music,
this underdog from the Mississippi
Delta region is sailing into the main-
stream.

Kellie Coffey

Taking the stage with “The Simple
Truth,” BNA’s Kellie Coffey instant-
ly proved that her voice is as eye-
opening as a double shot of espres-
50. Small wonder, given that she
made her stage debut at the Oklaho-
ma Opry when she was only 9 years
old. Coffey, who attended the same
high school as country heavyweight
Toby Keith, got even more serious
about music while attending the
University of Oklahoma, where she
performed in musicals.

The young star took the long road
to Nashville, however. She first re-
located to Los Angeles to pursue her
dream of singing. In L.A. she found
work on demos, sessions for TV and
films and providing Disney theme
parks with audio tracks. She trav-
eled to Nashville on occasion and
eventually landed a deal with Warn-
er-Chappell. That was followed by
a deal with BNA.

Working with famed producer
Dan Huff, Coffey cut her debut,
When You Lie Next to Me, the title
track of which peaked at No. 8 on
R&R’s Country chart. Onstage at
CRS, Coffey demonstrated her tal-
ent for conveying both heartache
and inner strength with “Whatever
It Takes.” Following up her top 15
song “At the End of the Day,” Cof-
fey sang the title track from her de-
but, showing her vocal range with-
out getting mired in pop histrionics.

Kellie Coffey

Emerson Drive

Although it seemed that Alberta,
Canada’s Emerson Drive brought
the cold weather with them to Nash-
ville, the DreamWorks six-piece pro-
vided a set that was as hot as the
past year they’ve had at Country
radio. Among newcomers, Emerson
Drive led in total points on R&R'’s
Country chart and were named
New Artist MVPs for 2002. They
were also the only artists that year
to place two songs in the top 15.

While their Music City break-
through is new, the group are not.
For six years Emerson Drive have
been polishing their chops north of
the border, gaining not only confi-
dence in their own abilities, but a
loyal Canadian fan base as well.
When the group finally hit Music
City, they wowed DreamWorks and
landed a deal.

Emerson Drive

Watching the group perform, it's
easy to see why 2002 was such a big
year for them. Opening with their
top 10 track “Fall Into Me,” a poised
and confident Emerson Drive fol-
lowed up with their highest-chart-
ing song, “I Should Be Sleeping.”
The group then presented their new
single, the inspirational “Only God
(Could Stop Me Loving You),” to
great response.
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Emerson Drive really got to show
off their musical prowess as they
wrapped up their set with a cover
of the Charlie Daniels Band classic
“Devil Went Down to Georgia” that
allowed fiddle player Pat Allingham
to show off the skills he’s been per-
fecting since the age of 3.

Joe Nichols

Of all the newcomers in 2002,
only Joe Nichols managed to reach
the top of the Country charts. The
road, however, was certainly not
short. Nichols originally hit the
Nashville scene back in 1996, when
he was marketed as a country pop
star by Intersound Records. While
“Six of One, Half Dozen (Of the Oth-
er)” became a hit, subsequent sin-
gles failed to catch fire, and Nichols
was soon without a deal.

Working odd jobs while continu-
ing to perform, Nichols got his shot
atredemption in 2000, when session
guitarist Brent Rowan began work-
ing with him at the insistence of a
mutual friend. The two hit it off and
spent the next two years writing the
album they wanted to make, Man
Witha Memory. Nichols scored a deal
with Universal South, defied the
odds and went to No. 1 with his
debut single, “The Impossible.”

JoeNichols

Last year was certainly a roller-
coaster ride for the Arkansas native.
His Grand Ole Opry debut was
moved up to March 2002 so that his
terminally ill father, Mike, could ful-
fill his dream of seeing his son play
there. Mike Nichols passed away
that June, one week before Man With
a Memory hit stores. Nichols” album
picked up Grammy nominations for
Best Country Album and Best Coun-
try Male Vocal Performance, and
“The Impossible” also got a nod for
Best Country Song,

Onstage at CRS, Nichols’ star
power was tangible. With shoulder-
length hair and a dark gray suit, he
looked like he’d stepped out of a
Guess ad as he opened his set with
the ornery “Brokenheartsville.” “She
Only Smokes When She Drinks”
showed Nichols updating the old
tear-in-your-beer ballad, while “Im-
possible” reminded everyone why
he went to No. 1. Nichols closed out
his set with a heartfelt cover of Gene
Watson’s “Farewell Party,” prompt-
ing emcee Charlie Monk to note that
it’s obvious who will fill the shoes of
the old country greats.
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Tammy Cochran

Backed by an all-star band of
some of Nashville’s most respected
session players, Tammy Cochran
proved that her vocals can soar
above anything life throws in her
way. This was demonstrated most
effectively with her heartfelt show
closer, “ Angels in Waiting,” a ballad
dedicated to older brothers Shawn

Tammy Cochran

and Alan, both of whom died of cys-
tic fibrosis. While sadness underlies
Cochran’s music, her steadfast
strength is stirring,

Raised in a rural Ohio town, Co-
chran moved to Nashville with her
supportive parents in 1991, the same
year that brother Shawn passed
away. The family read up on the in-
dustry before jumping headlong
into the fray, but Cochran still
couldn’t break through after years of
trying. Married in 1996, she was di-
vorced two years later — an event
that refocused her songwriting ef-
forts.

Following a performance, Co-
chran was introduced to Shane
Decker, who worked as a songwrit-
er for Warner-Chappell. Decker
helped her with a demo and landed
her a songwriting gig at Warner-
Chappell, and Cochran soon had
her own deal with Sony.

Cochran'’s honesty and dedica-
tion clearly showed onstage at CRS
as she opened with “I Cry” from her
2001 self-titled debut. Singing “Life
Happened” from her 2002 album of
the same name, Cochran showed
that she could tap into the emotion
behind broken dreams while living
her own dream in the spotlight. Her
uptempo new single, “Love Won't
Let Me,” proved why it's currently
charting, and “Angels in Waiting”
showed that this young talent has
wings at the format.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1658
E-mail:
feorreia@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.
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rose 9%, and EBITDA increased 42%.

For 2002, radio revenue improved
8%, to $3.7 billion, and EBITDA was
up 18%, to $1.6 billion. The company
overall beat Thomson First Call ana-
lysts’ earnings-per-share estimates by
3 cents in Q4, as net income re-
bounded from a $366 million (61
cents) loss to a $184 million (30 cents)
profit. Minus goodwill amortization
costs, Clear Channel’s Q4 2001 loss
was $691,000.

Q4 net revenue for the company
grew 19%, to $2.21 billion; EBITDA
improved 68%, to $579 million; and
FCF increased 67%, to $273.5 million.
Pro forma, net revenue improved
13%, to $2.17 billion, and EBITDA
grew 63%, to $574 million.

For 2002, Clear Channel’s overall
revenue rose 6%, to $8.4 billion;
EBITDA climbed 14%, to $2.2 billion;
and FCF was up 54%, to $1.2 billion.
Pro forma, 2002 revenue was ahead
2%, and EBITDA increased 12%.

Net income for the year swung
from a loss of $1.1 billion ($1.93) to a
gain of $725 million ($1.18), which in-
cluded $49.1 million (5 cents) worth
of pre-tax gains from a TV-station sale,
long-term debt extinguishment, secu-
rity and asset sales and a litigation
settlement. Excluding those gains,
2002 EPS was $1.13. Minus the effect
of an accounting change, Clear Chan-
nel would have reported net income
of $249 million (41 cents) in 2001.

For Q1 2003, Clear Channel pre-
dicts EBITDA in the $370 million-$390
million range and forecasts pro forma
radio revenue will grow in the low- to
mid-single-digit range.

CFO Randall Mays believes that
the company’s financial results make
astrong case for Standard & Poor’s to
rethink the “negative” rating it as-
signed to Clear Channel’s outstand-
ing debt.

"We have been in contact with the
ratings agencies,” he said. "It is my
hope that I will be able to get together
with S&P in the very near future. I
would certainly think that I have a
very compelling case for them to re-
move the negative outlook.”

While he described the events as
tragic, Mark Mays doesn’t believe the
recent nightclub tragedies in Rhode Is-
land and Chicago will have a negative
financial impact on Clear Channel’s
concertbusiness. “We’renot seeing any
impact on our club business at this
point,” he said, but noted that the en-
tertainment division also schedules
fewer events in Q1 than it does during
its peak summer months.

As for later this year, Mays be-
lieves a war with Iraq would
threaten summer attendance more
than the recent nightclub tragedies.
“We don't anticipate them having
any impact, because they are far
enough out,” he said. “If there’s a
war going on at that time, we'll have
to address it at that time.”

Cox Raises Profit
In Q4, Full Year

Cox Radio beat Wall Street fore-
casts, reporting Q4 net income that
improved from $13.6 million (14 cents
per share) to $17.3 million (17 cents),
a penny ahead of the EPS consensus
estimate of Thomson First Call ana-
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lysts. Net revenue increased 6%, to
$108 million; BCF grew 20%, to $44.8
million; and FCF was up 33%, to $24.7
million.

For 2002, net income jumped from
$20.7 million (21 cents) to $45.9 mil-
lion (46 cents). Net revenue grew 6%,
to $420.6 million; BCF rose 12%, to
$166.3 million; and FCF climbed 39%,
to $84.6 million.

Cox CEO Bob Neil, discussing the
implications of war, said that busi-
nesses must simply be ready if adver-
tisers shy away from spending. “You
have to be nimble, you have to be
smart, and you have to be able to get
through it,” he told investors during
a conference call. "If you're a
businessperson, you do the things
you can control. We can watch our
expenses, and we can operate our
businesses tightly. We have always
done that.”

Neil also noted that he understands
why advertisers are skittish, since he’s
an advertiser himself. Noting that Cox
is planning promotional campaigns
for some of its stations, Neil said, “The
uncertainty has affected some of our
planning in terms of just when we are
going to deploy the advertising. And
I suspect that as long as this goes on
unresolved, we'll probably see a con-
tinuation of what we’ve seen over the
past several months — late placement
of business.”

Regent Q4 Beats The Street

Subtracting the effect of some ac-
counting charges, Regent delivered
Q4 results ahead of Street estimates.

Excluding goodwill and the effect
of a tax-valuation allowance, Regent
reported Q4 netincome of $2.3 million
(5 cents per share); the per-share
amount is a penny ahead of the con-
sensus estimate of analysts polled by
Thomson First Call.

Including the $7.3 million in
charges, Regent posted a net loss of
$3.9 million (8 cents), vs. a $2.2 million
(6 cents) Q4 2001 net loss.

(4 net revenue improved 56%, to
$21.4 million; BCF skyrocketed 97%,
to $6.6 million; and FCF improved
from $800,000 in Q4 2001 to $4.5 mil-
lion.

For the year, Regent’s net revenue
increased 31%, to $70.4 million, while
BCF improved 41%, to $21.4 million.
Net loss before accounting changes
was $342,000 (1 cent), compared to
last year’s net loss of $1.7 million (5
cents). Factoring in a $6.1 million ac-
counting charge, the company’s 2002
net loss totaled $6.5 million (15 cents).

CEO Terry Jacobs said during a
Feb. 19 conference call that Regent
would — “in the interests of protect-
ing shareholder value” — use cash to
fund the $62 million purchase of 12
Brill Media stations. That deal closed
on Tuesday.

Jacobs also said during the call that
“there may be one or more comple-
mentary transactions announced in
the near term that will further en-
hance the value of the overall Brill
transaction” and that he’d consider
some sort of station swap that
wouldn't require a lot of cash. “In the
past,” he said, “we've been able to do
exchanges of properties that enhance
our position. That would be one way
of significant improvement without a
large outlay of cash.”

Jacobs echoed other group heads’
sentiments that there is “clearly anxi-
ety about the geopolitical situation.”
And Regent COO Bill Stakelin noted
that, while advertisers aren’t pulling
out, they are returning to last-minute
buying. “The general worry about the
state of the economy and the fear of
war is certainly having an effect on
spending habits,” he said.

Jacobs noted that this uncertainty
contributed to Regent’s conservative
Q1 2003 guidance. Regent expects net
revenue of $17.4 million-$17.6 million
and BCF of $3.4 million-$3.6 million;
on a same-station basis, revenue
should rise 5%-7%, and BCF should
be flat to up 4%. Earnings per share is
expected to break even.

“Given the current uncertain envi-
ronment,” Jacobs said, “it is not only
necessary but prudent to remain cau-
tious in our near-term outlook.”

Beasley Swings From
Loss To Profit

Beasley reported {4 net income of
$3.2 million (13 cents per share), com-
pared to a net loss of $3.5 million (15
cents) in Q4 2001. Analysts polled by
Thomson First Call had forecast earn-
ings per share of 9 cents.

Q4 consolidated net revenue rose
to $32.7 million, and BCF improved to
$10.6 million — an &% jump for both
— while ATCF rose 27%, to $5.4 mil-
lion (22 cents). On a same-station ba-
sis, net revenue rose 10%, and BCF
increased 8%.

For the year, net revenue declined
less than 1%, to $114.7 million, but that
included $4.4 million in revenue from
the two New Orleans stations the com-
pany sold and $2.1 million in barter-
related Internet revenue. Beasley’s full-
year net loss narrowed from $22.1 mil-
lion (91 cents) to $3.7 million (15 cents).

Full-year BCF rose 12%, to $36.8
million, while ATCF increased 34%, to
$18.5 million (76 cents). On a same-
station basis, 2002 net revenue in-
creased 2%, and BCF rose 15%. Free
cash flow was $5.3 million (22 cents)
for the quarter and $14.1 million (58
cents) for the year.

Looking ahead to Q1, Beasley fore-
casts revenue of $24 million and BCF
of $6.5 million and expects to break
even on FCF per diluted share. Same-
station revenue and BCF should be
down 3% and 5%, respectively.

Meanwhile, Beasley announced
that its auditors advised it to restate
its 2000, 2001 and 1 2002 earnings
after the auditors noticed some ac-
counting irregularities.

Following the advice of its accoun-
tants at the time, in Q1 2002 the com-
pany recorded a $705,823 adjustment
to its deferred tax assets and deferred
income tax expense on its 2001 income
tax returns. However, its new auditors
determined during Q4 2002 that the
adjustment should have been recorded
earlier— thus affecting Beasley’s finan-
cial results for 2000-2002.

The adjustment narrowed Beas-
ley’s 2000 net loss from $29.5 million
($1.26 per share) to $28.6 million
($1.21) but expanded the 2001 net loss
per share from 90 cents to 91 cents and
the Q1 2002 net loss from 12 cents to
15 cents. The changes have no impact
on Beasley’s previously reported rev-
enue, BCE, EBITDA or ATCF for 2000,
2001 and Q1 2002.
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ARTIST ALBUM LABEL POWERINDEX CHANGE
RKELLY ¥5%5. 5 .4 4 “Chocolate Factory 1% > 2 L oFF T e ¢ L &y s, 582,70% e Egmame
50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 503,982 -37%
NORAH JONES " * < .5 ComeAwayWithMe . . . “. J 77" BleNoteMigin  * *#5° .0 "“iqis s 138436 - | My
4 DIXIE CHICKS Home Monument/Columbia 111,268 31%
5 KIDROCK % . =% . . . Cocky ¥ % & - %, 2™ Atgtic > .. . %u F.atw 95596 TN Ty
6 SOUNDTRACK Chicago Epic 83,857 -31%
W7 T CAVRILLAVIGNE Tt 0 omm o letGet - v v RO T e et T otk 0 The L 834860 Tt 14%
- 8 SOUNDTRACK Cradle 2 The Grave Bloodine/Def Jam/IDJMG 79,028 -
18 ~ 9, SOUNDTRACK. ' ;- #  Daredevil ¢ ° es  Windup,, s D L 73,694 $25%
19 10 VARIOUS Grammy Nominees 2003 wsM 62,670 +10%
J19 1% MISSYELLOTT © - " . & Under Construction s« % Gold Mind/Elektra/FE6 - ¢ . . ¥ .+ 51,697 s 16%
9 12 JENNIFER LOPEZ This Is Me Then Epic 55,437 33%
2 13 TATU™.. ¥, T g # 200 KM In The Wrong Way . Interscope B S < f 7 53,381 LY
1E§ 14 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 49414 21%
~34 15 ' - SEANPAUL . % " DuttyRock + * 5 U < VP/Atlantic o S <%, 45057, Y A%
17 16 EMINEM Eminem Show Aftermath/Interscope 44,723 -24%
24 1777 JYRESE' * . 1 Wanna Go There . N . 4885527 . < 4%
29 18 JOHN MAYER Room For Squares Aware/Columbia 42,429 -14%
L21 195 NELLY i Nellyvile . Fo’ ReefUniversal =~ ¥ - "42,008 w  -24%
28 20 CHRISTINA AGUILERA Stripped RCA 39,192 21%
21, 21 v slCOOLJ.. 10 L Def Jam/IDJMG “ o T+ 38997 5 ¢ -21%
20 22 COLDPLAY Rush Of Blood To The Head Capitol 38,829 31%
33" 23 'AUDIOSLAVE : " Audioslave U R Interscope/Epic . = . 738325 oo -18%
8 24 SHANIA TWAIN Up Mercury 37,627 55%
31 25" |, JARULE « _ Last Temptation “ Y Murder Inc/IDJME » .Y 36723 s 23%,
15 26 AALIYAH |Care 4 U BlackGround/Universal 35711 -44%
3 27 SOUNDTRACK * . ~ .~ BMie ‘ Shady/Interscope. @ ' . 34654 - “29%
36 28 JUSTIN TIMBERLAKE Justified Jive - 34,138 23%
— 29 . SIMPLE PLAN No Pads No Helmets... Just Balls v lava L : “ 34,012, PR
6 30 GEORGE STRAIT Live MCA 33,814 66%
“11 . 31 ROD STEWART Great American Songbaok ) J. . 33120 , . -49%
14 32 JOHN MAYER Any Given Thursday Aware/Columbia 32,216 -50%
‘44 33 Jayz ¢ . Blueprint Vol.2 :The Gift... _ Roc-A-Fella/lDIMG o - . 3058 ¢ .. 0%
39 34 3 DOGRS DOWN Away From The Sun Universal 29,516 -25%
47 35 . ,CHEVELLE- . *° . © \Wonder What's Next * S o “Epic e ¥ W ¢ J1A62° .. ¢ v 1T%
45 36 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 26,304 21%
. 12" 37 “JOSHGROBAN, ~~ “* Josh Groban % o 143/Reprise [ S 26008 -60%
37 38 VARIOUS We're A Happy Family: Ramones Columbia 25,468 -39%
= 22 39~ . LIONEL RICHIE ’ The Definitive Collection T Uty fol . ;o 25421 . T oL 53%
38 40 SANTANA Shaman Arista 24,123 -40%
49° "4 . BK ‘. -, ., Pandemonium e . Epic, o < o 20037 * < s -24%
%5 42 TIM MCGRAW Tim McGraw & The Dancehall... Curb 23,864 53%
- 43, TPINKs. ;. MiSsundaztood - C T sty / . 21655 . “udt
- a4 JAHEIM Still Ghetto Warner Bros. 21,653 -
< 45“"]" RED HOT CHILI PEPPERS -+ * = “By The Way Ceo T “Warner Bros. coE T T 1605, -
- 46 JOHNNY CASH American IV:Man Comes Around.. American 20,794 -
32 47 ELTON JOHN® R Greatest Hits 1970-2002 ~ - /) 1 - 20,561 ® 56%
- 48 SNOOP DOGG Paid Tha Cost To Be Da Boss Priority/Capitol 20,338 -
- 49 VARIOUS Now 11: @ /1 20,158 « —
- 50 NAS God's Son Columbia/CRG 19,948 —

© HITS Magazine Inc.

* Uy ALBUMS
One Plus Two Equals 1.47 Million

The gloom and doom pervading the record

industry in re- g B T;W £i
cent months let Sl
up this week as :

retail welcomes ;
a pair of half-
million sellers
to the top of the
charts.

Jive artist

His Chocolate Factory makes an impressive chart-
topping bow, with 543,000 sold.

Right behind is Shady/Aftermath/Inter-
scope rap sensation 50 Cent, whose Get Rich or
Die Tryin" continues to live up to its name. 50
shows a drop-off of 37% but a total of 504,000,
giving him more than 2.1 million in sales in less
than three weeks.

Blue Note Grammy phenom Norah Jones
is off just a single percentage point and comes
in third with 134,000 in sales, but early reports
from retail suggest that she could sell four or
even five times that total next week as her elec-
trifying, award-winning evening starts to pay
off in the marketplace.

R. Kelly defies
the experts who
thought his al-

R. Kelly
leged sexual escapades would turn off fans:

The rest of the top 10 includes Monument/
Columbia’s triple-Grammy trio The Dixie
Chicks (No. 4), Lava/Atlantic’s Kid Rock (No.
5), Epic/Sony Music Soundtrack’s Chicago (No.

6), Arista’s Avril Lavigne (No. 7), Bloodline/
Def Jam/IDJMG’s DMX-starring Cradle 2 the
Grave soundtrack
(No. 8) — the 4
week’s second-high-
estdebut, after Kelly 8
— Wind-up’s Dare- [§
devil soundtrack
(No. 9, +25%), fea- [
turing the smash
“Bring Me to Life”
from Evanescence;
and WSM's Gram-
my Nominees 2003
compilation (No. 10,
+10%).
Double-digit chart jumps are registered by
Interscope’s T.A.T.U. (26-13), VP/Atlantic’s Sean
Paul (34-15), Aware/Columbia Grammy winner

Norah Jones

John Mayer (29-18), Epic/Interscope’s Audi-

oslave (33-23), Roc-A-Fella/IDJMG’s Jay-Z

(44-33) and Ep- i

ic’s Chevelle o

(47-35).

Simple
Plan, Red Hot
Chili Peppers,
Snoop Dogg  &F.
and Nas all re-
enter the top mmses=—
50, fueled by %
hot singles at i
radio.

TATU.

Next week: We'll find out just how dramati-
cally this year’s Grammy telecast, which had a
31% jump in viewers over 2002, impacted record
buyers.

wWWWwW americanradiohistorv.com
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Keeping Up
With Jones

OK, there was no keeping up with Norah Jones at the 45th
annual Grammy Awards, where she swept everything from Al-
bum of the Year to Best Polka Performance. So what better time
to play some more-ah Norah?

“Come Away With Me” is the wm“ Jous

title track from her multiplati- J

num debut for Blue Note, and
it's sure to keep those curiosity f,»_‘"
calls coming as Norah enters
the mainstream. The song hits
the Hot AC format this week,
and Jones kicks off her summer
tour in Ft. Myers, FL.

Norah not your style? Look-
ing for something with a little
more kick? Ann Arbor, Ml rockers Taproot dig deep with their lat-
est single, “Mine.” Besides a killer hook, the boys have a kick-ass
video, directed by none other than System Of A Down bassist Sha-
vo Odadjian. If that weren't
enough, they hit the road with
platinum metalheads Disturbed
4 | starting in early March. Alterna-

4 tive, Active and Rock add the
new track this week.

Another rock act on the rise
are Wind-up’s Seether. Hailing
from South Africa, this four-
piece made impressive inroads

Taproot in the U.S. rock market with

their debut single, “Fine Again.”

Now “Driven Under” will keep things rolling for the young group

as they contirue to tour throughout March. They're also featured

on the soundtrack to the No. 1 movie in America, Daredevil, with

the track “Hang On.” This week, “Driven Under” swings into ac-
tion at Rock, Active Rock and Alternative.

It's no secret that whatever Nickelback frontman Chad Kroeger
touches musically turns not only to gold, but platinum. Now with
his own imprint, 604 Records,
Kroeger brings fellow Canadian
rockers Theory Of A Deadman |
to the Pop warld with their lat- |
est single, “Make Up Your 8
Mind.” It won't take long for ra-
dio to make up its mind that this |4
is a hit. |

At Country and Triple A, it's
all about the ladies. Tennessee i Lk
native Amy Dalley brings her ~ Theery Of A Deadman
sound to Country radio with
“Love’s Got an Attitude (It Is What It Is).” The single is from her
self-titled Curb debut, set for release in late May. She’ll also be
opening for format star Toby Keith in the next few weeks. Mean-
while, native Brit Beth Orton takes her unique electro-folk to Tri-
ple A with “Thinking About Tomorrow,” the latest single from her
excellent Astralwerks album, Daybreaker.

If legendary performers are what you're looking for, Smooth
Jazz and the Urban formats are where you need to be. Guitarist
and composer Larry Carlton has worked with everyone from
Steely Dan and Quincy Jones to Michael Jackson and Dolly Par-
ton. “Put It Where You Want It” is the third single from his Gram-
my-nominated album, Deep Iinto It. Fans will soon be able to get
deep into Carlton’s groove, as he kicks off his tour April 10 in Se-
attle. At Urban, the legendary Isley Brothers ask “What Would You
Do” with the new single from their upcoming album, Body Kiss,
which is due in early May. The track was written and produced
by R. Kelly, who also provides backing vocals.

Norah Jones

4

st

— Frank Correia
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Week 0f 3/3/03
CHR/POP HOT AC
BRIAN MCKNIGHT Shoulda, Woulda, Coulda | BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motown/Universall
(Motown/Universal) JOSH KELLEY Amazing (Hollywood)

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)
GOOD CHARLOTTE The Anthem (Epic/

JOHN MAYER Why Georgia (Aware/Columbia)

KELLY OSBOURNE Come Dig Me Out (Epic |

LIFEHOUSE Take Me Away (DreamWorks/

MICHELLE MARIE Garden Party {Raison 0'Etre/EMI)
NORAH JONES Come Away With Me (Blue Note/Virgin)
THEORY OF A DEADMAN Make Up Your Mind

QUEEN LATIFAH Better Than The Rest Hollywood) | (Roadrunner/IDJMG)
THEORY OF A DEADMAN Make Up Your Mind TOR! AMOS Taxi Ride (Epic/
{Roadrunner/IDJMG)
TYRESE How You Gonna Act Like That (J/ L SMOOTH JAZZ
LARRY CARLTON Put It Where You Want It (Warner Bros.)
CHR/RHYTHMIC

LYLE LOVETT Gee Bahy, Ain't | Good To You (MCA/Curb)
RICK DERRINGER Hot & Cool (Big3)
WALTER BEASLEY Precious Moments (V-Coded)

504 BOYZ Get Back (New No Limit/Universal)
702 1 Still Love You (Matown/Universall

KEITH MURRAY f/DEF SQUAD Yeah, Yeah You Know It
{Def Jam/IDJMG)

QUEEN LATIFAH Better Than The Rest (Hollywood)

g,

ROCK

ALLMAN BROTHERS BAND Firing Line (Sanctuary/SRG)
DOUBLEDRIVE Imprint (Roadrunner/IDJMG}
URBAN SEETHER Driven Under (Wind-up)

TAPROOT Mine {Velvet Hammer/Atlantic)
504 BOYZ Get Back (New No Limit/Universal)

702 1 Still Love You (Motown/Universal) ACTIVE ROCK
2PAC f[TRICK DADDY Still Ballin’
(Amaru/Death Row/Interscope/ DOUBLEDRIVE imprint {Roadrunner/IDJMG}
BONE THUGS-N-HARMONY Home /£pic/ FROM ZERO Sorry (Arista)
ISLEY BROTHERS What Would You Do (DreamiWorks) SEETHER Driven Under (Wind-up/
KEITH MURRAY f/DEF SQUAD Yeah, Yeah You Know It ‘ TAPROOT Mine (Velvet Hammer/Atlantic)
(Def Jam/ADJMG)
QUEEN LATIFAH Better Than The Rest (Hollywood)
ALTERNATIVE
URBAN AC SEETHER Driven Under (Wind-up/

TAPROOT Mine (Velvet Hammer/Atlantic)

DAVE HOLLISTER Tell Me Why (Motown/Universal)
TOM SCOTT f/ANN NESBY You Are My Everything | TRIPLE A

{Higher Octave) \ o
ALLMAN BROTHERS BAND Firing Line (Sanctuary/SRG)
BETH ORTON Thinking About Tomorrow (Astralwerks/Capito))
COUNTRY CLAY DUBOIS Love Me Two Times fLazy River)
! JAY FARRAR Gather (Bloodshot)
AMY DALLEY Love’s Got An Attitude (It Is What 1t Is) {Curty JOSH KELLY Amazing {Hollywood)
CHAD BROCK That Was Us [Braken Bow) MARCUS EATON AND THE LOBBY Top Of The World Uninhibitee)
LELAND MARTIN Hey Lave, No Fair /G0) MARK KNOPFLER Devil Baby (Warner Bros.)

MUGGS Dust (Anti/Epitaph)
[ RINGO STARR Never Without You [Koch/
‘ THORNS | Can't Remember (Aware/Columbia)
BRIAN MCKNIGHT Shoulda, Woulda, Coulda VARIOUS ARTISTS Cover The World (Putsmayo)
(Motown/Universal) 'VARIOUS ARTISTS African Playground (Putumayo)

AC

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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Tony NoviA

tnovia@radioandrecords.com

Where’s The
Talent? HereItIs!

A letter from the beach

];'mmy Steal, Emmis VP/Programming for KPWR &
KZILA/Los Angeles, called me with an idea. He said, “1
think it’s great that R&R runs the names and contact in-
formation for people out of work, but what about choos-
ing a person from the radio or record industry who is out
of work and letting them write about their personal ex-

perience on the beach?”

L let Steal, who I believe is
one of the very brightest peo-
ple in our business, know
that I was going to steal his
idea. But next came the hard
part. The list of people out of
work is frighteningly long. I
began to think about an an-
gle, and it hit me: Rick Sta-
cy, former PD of such pow-
erhouses as KFYI/Phoenix,
WXXL/Orlando, WAPW (Power 99)/
Atlanta, WHYI (Y100)/Miami, KQKS
(KS104)/Denver and WNNX (99X)/
Atlanta; onetime afternoon driver at
KYSR (Star 98.7)/Los Angeles; and,
most recently, morning driver at
WMWX/Philadelphia, stood out.

He doesn’t need it, but 1 want to offer
my personal recommendation of Stacy.
Talk about multitasking — he is a prov-
en programming winner and one of the
most creative writers and station imag-
ers you could ever find. He can do morn-
ings or high-personality afternoons, and
throughout his career has been an Ar-
bitron ratings winner. More important,
Stacy is a loving father with two chil-
dren to support.

While this may be Stacy’s personal
story, he also speaks for and offers ad-
vice to our brothers and sisters in the
radio and record businesses who are cur-
rently out of work and pondering their
futures. I urge you to please take the time
to read this. Wherever and whenever you
can, reach out, lend a hand or some mor-
al support, return phone calls and e-
mail, offer advice and do your part, and
I promise it will come back to you in
spades.

In too many radio corrversations today,
the topic of “Where's the talent?” comes up.
As you will read, here it is.

The Abyss — Again

I got up this morning, checked
the e-mail: the usual porno and
mortgage offers —no GMs, PDs or
consultants begging me to be their
next morning show or program-

Rick Stacy

7 ming hero. Nothing on
& the caller ID, no returned
1 calls. E-mail status says
they read it but didn’t re-
spond. Why wouldn’t
they write back? Incon-
siderate rat bastards.

Wait a minute — ['ve
been guilty of that too. I'l
never do that again. But
don’t they realize Rick
Stacy is now available to
conquer their competition? “There’s
no talent out there!” is the cry I've
constantly heard. Well, here [ am.
Where are the openings?

Looking out my den window, I
can see everyone else is going to

As had as things may
seem for you right
now, remember,
you're still
breathing, and you
will get a job.

work. Why aren’t they dressed in
black, mourning my departure from
“Happy Hits 105.1, the best mix of
stressed-out sales reps, insecure DJs
and frightened management”? Hey,
why aren't they protesting in front
of the station? Hello! Don’t they
miss my funny bits and me? How
can they go on without me?

I'm sad and hurt. It's an isolat-
ed, frightening and lonely feeling.
Self-doubt sets in quickly. Then the
ruminating begins. You run a con-
tinuous loop in your mind of what
happened. Who is to blame? What

By Rick Stacy

did I do wrong? I have visions of
losing everything, including my
self-respect. And then what's next?
Perhaps impotence? Welcome to
the abyss of radio unemployment
— again.

Better check the accounts to see
how much time [ have left until my
family has to move into a refrigera-
tor box and have dinner at the Jesus
Saves shelter. As usual, I don’t have
enough money saved, since it was
supposed to be the job of a lifetime.
("This one will be different. This
company does great radio, and I'm
all about great radio!”)

Fast-forward 14 months: unem-
ployment at $300 a week. Is this for
real? I can’t buy more gadgets, and
[ love gadgets. OK, I can live off the
credit cards for four more weeks,
and I'll cash out my fourth 401(k),
which was supposed to provide for
my family’s future, and that'll buy
me two more months.

What's the worst that can hap-
pen, anyway? So, [ have to tell the
kids we’re moving again (my 15th
time, their sixth). Hey, those inven-
tory numbers are still on the fur-
niture; maybe the movers can re-
use them.

Learning The Hard Way

Y100/Miami, Star 98.7/L.A,,
KKFR and KFY1 in Phoenix, KQKS/
Denver, WHLY (Y106)/Orlando,
Power 99 and 99X in Atlanta. [ pro-
grammed, imaged and did morn-
ings on these and many more sta-
tions for over 20 years. At one point
I bought an AM/FM combo in
Gainesville with 10 grand out of my
personal checking account.

I'm really good at this radio thing,
but here I am, on the beach again,
and no pifia colada. I'm looking
around, and under all the other
umbrellas are other great radio pro-
fessionals. Why? God has blessed
me with extraordinary talent in all
aspects of this business. [ know how
to make a station sparkle. [ know
how to create that unbeatable vibe.
I could run a radio company if giv-
en the opportunity; it's in my blood.

['still have the passion to succeed
and the imagination to accomplish
the mission. But, oops! I missed out
on that all-important life- and ca-

WwWWW.americanradiohistorv.com

reer-management class, without
which success and financial stabili-
ty arenot feasible. Believe me, I have
found that out the hard way.

I've been doing things the same
way for 20 years and getting the
same results for 20 years, so I think
it’s time for a change. Now, for the
first time in my life, I'm studying
how to manage my finances, my
profession and myself. Here is what
[have learned so far: Building a suc-
cessful career and life are all about
having quality connections to other
people. Period.

You have to build a fortress of
friends and associates who will be
there to help you when you need
them, and vice versa. That is the
single most important thing we
creative, rebellious radio types
have to internalize. Our lot does
not rush to discipline and its ac-
coutrements with great fervor.
We're artists, entertainers and
gods of charisma, not business-
men. [rresponsibility and flighti-
ness are part of our free spirits.

[ don’t mean to say that we have
to rush over to the Men’s Wear-
house, take an Excel class and stiff-
en up. [ simply mean dump your
unproductive habits; learn new, pro-
ductive habits; and make yourself so
valuable that you become fireproof.
The best thing you can do is focus
and strengthen your brilliance,
whatever that might be. If you're a
great DJ or PD, become an even bet-
ter DJ or PD.

Bonus Lessons

['ve also discovered a few bonus
lessons during my unemployment.

1. You'll find out who your real
friends are.

2. You'll learn how to have confi-
dence at the height of your fear.

3. Did you know that the movie
theaters are empty at 11:20am on
Tuesdays?

Look at this time in your life as a
great opportunity. Stop worrying, 1
know that’s easier said than done,
but do it. Worrying never got any-
one a job, paid a bill or made a prob-
lem go away.

Organize your weekdays. Begin

R&R February 28, 2003

by showering and having a hearty
breakfast. Trick your body into
thinking you're still employed. Prep
each day with a balanced attack on
your desired outcomes. Don't just
make a list of people to call,
airchecks to edit or things to do.
Think big. Have a vision of what
you want your life to look like in 60
days, six months and one, two and
five years.

Become a skilled life manager.
Don't just put together an aircheck;
produce a mind-blowing audio rep-
resentation of your brilliance.

Even though it may feel inappro-

Building a successful
career and life are
all about having
quality connections
to other people.
Period.

priate, take time to enjoy yourself,
your kids and your significant oth-
ers without guilt or worry. Life is too
short not to look at this unfortunate
state of affairs as a moment to step
back, take a breath and see what's
really important in your life. What
is the other option? Cry, beat your-
self up, and vent your anger and bit-
terness at some GM, company or
programmer.

Instead, regroup, rearm, replan
and make another run at it. Get up
and get ready for the next great
thing. Believe me, I've cried, blamed
and begged God to fix my life and
career, and then I've realized that
I've been walking around with the
keys in my pocket the whole time.

Regaining Focus

[ have been very successful in ra-
dio. [ have not been as successful in

Continued on Page 38

w’

GOT CHANGE interscope recording artist 50 Cent recently stopped by the
WHTZ (Z100) studios in New York to promote his new song “In da Club.” Seen
here are (I-r) Clear Channel VP/Programming Tom Poleman, WHTZ MD/air
personality Paul “Cubby” Bryant, 50 Cent and WHTZ air personality Axi Nemetz.
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o EXCLUSIVE NATIONAL MUSIC hESEARCH ESTIMATES February 28, 2003
CavLout Americas Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of February 3-9.

"o . CHRIPOP CALLOUT AMERICA. sy @Bullseye

IS
HE = Hit Poteial © CHR/POP : S—— CALLOUT AMERICAs
- TOTAL AVERAGE g § DEMOGRAPHICS REGIONS
FAMORABILITY ESTIMATE (1-5) a 3? WOMEN WOMEN  WOMEN MID- Hor SCORES
ARTIST TITLE LABEL(S) ™ W oW W F  § | 1217 1824 2534| EAST SOUTH WEST WwEST By ANTHONY AcAMPORA
HF AAUYAH Miss You (BlackGroumdlUniversaly " < 411 489 487 402 7863, 12.08pany 420« 383 Ja28 395 ‘431 394 A Pk e (O e e
50 CENT In Da Club (Shady/Aftermathy/interscope) 400 376 - - 943 200 |430 393 376 {423 392 398 3.89 on Callout America this week with
o o 5 - ) 5 = R "Miss You” (BlackGround/Univer-
82K and P. 0IDDY Bump, Bump, Bump {£pic/ % 389,381, 386 389 971 JAY |40 284 3720|386 383 410 I8 | ) Ty song ranks second with
NELLY Air Force Ones (Fo’ Reel/Universall 387 375 385 381 957 380 [418 389 352 [404 360 408 3.78 teens, first 18-24 and No. 1 with wom-
3 ) B} . . en 25-34, showing its strength across
JENNIFER LOPEZ f/LL COOL J All ! Have Epic/, 385 391 398 398977 263|385, 378 383391 367 401 383 " | yopoad It also moves 33-26* on this
EMINEM Lose Yourself (Shady/interscape) 384 374 386 399 100.0 386 |391 387 374 |3.86 370 388 393 | week’s R&R CHR/Pop chart.
. N . . - ‘ 50 Cent surges to No. 2 with “In
JA RULE fIASHANTI Mesmefizé (Murder ine./I0JMG) © ' 384 4o 403 407 974 257 | 399 385 3066|385 375 38 385 | 4, Clup” (Shady/ Aftermath/Inter-
JUSTIN TIMBERLAKE Cry Me A River (ive) 383 382 381 380 957 269 |403 380 365 (390 402 377 360 | Scope). Over2million album sales lat-
. . . N N er, the song ranks first with teens and
NIVEA Don’t Mess With My Man (ive/ ’ 382 "3.82-.381 397 866 314 /399 374 373 [389 365 392 382 second 18-24 — and it's even No. 3
HE) SMILEZ AND SOUTHSTAR Tell Me (4RTIS Tdirect) 381 379 376 — 957 231 |404 374 364 (384 346 389 404 | Withwomen2534
L B2K & P. Diddy climb to No. 3
HF) AMANOA PEREZ Angel (PowertowsalVirgin) 381 382, 388 - 803 226 | 386 383 376{/397 3817 369 378 | with “Bump, Bump, Bump” (Epic).
EMINEM Superman (Shady/interscope) 376 369 3.80 395 863 226 (404 387 337 [381 357 388 3.79 The track ranks fourth with teens, sev-
L g enth with women 18-24 and 10th
FIELD MOB Sick Of Being Lonely (MC4/ . TR — = e o 811 206 | 408 365 3@1 388 “383 386 368 | among women 25-34.
CHRISTINA AGUILERA Beautiful (RC4) 372 379 386 385 943 289 |383 360 3.74 |349 385 382 3.73 Smilez And Southstar are top 10
) . on Callout America this week with
PINK Family Portrsit (Arista) 367 371 385 3.89. 949 2804|372 364 365 [372 370 .3.76 350 | “Tell Me” (ARTISTdirect). Teens rank
i the song sixth.
3 OWN g ! ! ' 76 786 197 |3. : 69 (361 351 379 3.
DOORS D When I'm Gone (Republic/Universal) 365 358 361 3 19.7 | 352 374 3 3.51 3.68 Amanda Perez's “Angel” (Power-
JAY-Z H/BEYONCE'03 Bonnie and Clyde (Roc-A-Fella/IDJMG) 363 364 384 381 969 3295388 365 334 371 336 371" 373 | howse/Virgin) continues to test ex-
i 18+, rank-
AVRIL LAVIGNE 'm With You (Arista) 361 375 375 369 900 257 359 370 355 359 359 368 358 | cremely well with women I8+, rank
ing eighth 18-24, and it’s an even
JENNIFER LOPEZ Jenny From The Block (pic/ . 361 363 380 387 986 409 [3.70 352 361 {371 342 374 357 | stronger third with women 25-34.
) . Scoring well in the 25-34 cell this
DIXIE CHICKS Landslide (Monument/Columbia) 357 353 367 363 826 260 |329 364 373 |359 345 365 388 | o O by The Dixie
JOHN MAYER Your Body Is A Wonderland {Aware { Coumbia) 355 345 344 337 786 257 [345 356 23.63 |351 354 352 364 | Chicks f/Sheryl Crow (No. 8), Chris-
. . tina Aguilera’s “Beautiful” (No. 5)
KID ROCK f/SHERYL CROW Picture (Lava/Atlantic/ 354 351 344 351 717 183 |338 365 357 (344 338 382 342 | G0N O en I'm
SANTANA f{MICHELLE BRANCH The Game Of Love fArista/ 350 358 358 3.65 874 349 1330 346 374 |344 358 347 351 | Gone” (Republic/Universal) (No. 11).
. This month we celebrate Callout
GOOD CHARLOTTE Lifestyles Of The Rich And Famous (Epic/ 341 349 3504 335 831 286 | 366 3.40 347 (337 314 342 367 | 4o cighth year. We'd like to
SIMPLE PLAN Y'd Do Anything (Lava/ § 335 -, =, — 717 240 349 334 322 {333 325 ?334 347 | thankeveryone who has helped make
it the largest national callout study of
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscape) 335 329 341 329 880 329 |337 337 331 346 310 354 325 | jopiqg
T.A.T.U. Al Thé Things She Said nersedpe) 328 327 332 331 780 286 [338 330 3.8 [322 3267 340 3.24 If you haven't already tried it al-
ready, be sure to check out the de-
VANESSA CARLTON Pretty Baby (4&Miinterscope) 327 327 330 328 680 249 |334 328 320 (299 321 356 333 | ailed Callout America data online
DF DUB Country Girl (Columbis) ,a ‘322,318 - k.. ‘586 246 [335 £3.36 296 (348 300 316 323 | eachweekatwwwbullsicom, thanks to
: o our partners at Bullseye Research.
JC CHASEZ Blowin' Me Up... (ive/ 317 321 314 313 634 251|333 336 280 |340 308 308 342 | This week's password is romano.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.

Own Your Events -

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

= We print your logo using up to four spot colors.

= Perfect for concerts, events and giveaways.

< Packaged on a roll and easy to use.

= U191 S lallth € (0 eSS P.0. Box 750250 Houston, Texas 77275-0250 ... 2
= Durable 713/507-4200 713/507-4295 FAX - 5> ~\:

= Weather-resistant ri@reefindustries.com www.reefindustries.com STERN
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e February 28, 2003
LAST THIS TOTAL +]- GROSS WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EO%S;IONS CHART ADDS
2 o JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 8546 +459 968478 9 129/0 www. rraddsfcom
1 2 AVRIL LAVIGNE I'm With You (Arista/ 8130 -228 878775 12 131)0
ARTIST TITLE LABEL(S) ADDS
5 o B2K AND P. DIDDY Bump, Bump, Bump (Eprc/ 7108 +458 822504 10 1270 TL Damaged (rita) 57
3 4  CHRISTINA AGUILERA Beautiful (RC4/ 6980 -668 691239 14 1270 DANIEL BEDINGEIELD If You're Not The One fistandd0MG) 95
] o JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 6938 +673 841053 8 123)2 COLDPLAY Clocks (Capitol) 16
4 6  JUSTIN TIMBERLAKE Cry Me A River (Jive/ 6593 -648 775988 1" 1300 FIELD MOB Sick (ZBEi"g Lonely (MCA/ :g
. . R. KELLY Ignition (Jive/
7 o KID ROCK WISHEBY[ CRUW.Plcture {Lava/Atiantic) 6437 +200 589346 16 121j0 DONNAS Take It Off (Lookout/Atantic) 15
9 0 T.AT.U. All The Things She Said (/nterscope/ 5580 +151 596100 1 13011 STACIE ORRICO Stuck (Forefront/Virgin) 14
8 9 NIVEA Don’'t Mess With My Man (Uive/ 5255 -387 568863 17 1250 3 DOORS DDWN When I'm Gone (Republic/Universal 12
" @ EMINEM Superman (Shady/Aftermath/interscope) 4853 +419 514094 7 12013 TYRESE How You Gonna Act Like That &/ 1:
LUCY WOODWARD Dumb Girls (Atlantic/ 1
19 0 50 CENT In Da Club (.?'llady/Aftermat/l//nterscope} 4688 +1623 580477 3 1178 SUGARCULT Bouncing Off The W (Utimatumy/Aremis) 1
14 @ DIXIE CHICKS Landslide (Monument) 4273 +154 446780 10 105/0 JUSTIN TIMBERLAKE Rock Your Body (ive/ 10
16 @ 3 DOORS DOWN When I'm Gone (Republic/Universall 4182 +496 364274 10 115/12
13 14 JC CHASEZ Blowin’ Me Up (With Her Love) (Jive/ 4160 -2 493383 8 119/0 Most
10 15 JAY-Z F/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 3944 831 494971 13 118/0 I d P I
12 16 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 3599 -835 448675 14 1230 ncre?ie . //a-Ksa«s‘““”"m B
21 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 3591 +569 378192 5 1m Tg}@"
15 18  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 3468 484 368917 17 11900 ;:“‘:EET Lsaﬂéls’h I “T?:;
; , . n Da Club (Shady/Aftermath/interscape, +
18 @ SIMPLE PLAN | d.Do Anythlr.\g {Lava) 3380 +203 398301 10 1161 JA RULE FIASHANTI Mesmerize (Murder Inc.I0JME) +673
24 @ DFDUB Country Girl (Columbia) 3149 +330 260325 6 106/2 AMANDA PEREZ Ange! (Powerhowse/Virgin) +569
25 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 3017 +414 328325 5 99/5 3 DOORS DOWN When I'm Gone (Republic/Universal; +496
23 22  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 2684 -209 307523 20 99/0 ;ill\l(ul:;iRPm[:lE]f)?;l COOBL J AﬂBl Havn; E/E{er/ +:g:
. , . : ump, Bump, Bump (Epic +
22 23 NELLY Air Force Ones (Fo’ ReelfUniversal) ' 2548 -328 240729 14 110/0 AALIYAH Miss You (BlackGroundUniversal) 4429
28 @ SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 2521 +355 265464 8 80/3 DANIEL BEDINGFIELD If You're Not The One AslandiDUMG)  +427
30 @ BOOMKAT The Wreckoning (DreamWorks) ' 2437 +239 254279 5 112/5 | EMINEM Superman (Shady/Aftermath/interscope) +419
33 @  AALIYAH Miss You (BlackGround/Universal) 2393 +429 301640 6 956 | MISSY ELLIOTT Gossip Folks (Gold Mind/Elektre/EES) +414
31 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 2365 +179 264991 6 103/4 Mo st
32 @ CRAIG DAVID Hidden Agenda (Wildstar/Atlantic) 2061 +44 210853 6 104/0 PI
ayed Recurrents . ..
34 @ NO DOUBT Running (/nterscope/ 2059 +252 228962 4 1175 e ;y g@m P
36 @ CELINE DION | Drove All Night (Epic/ 2008 +266 220132 4 1014 | ARTIST TITLE LABEL(S) TOTAL PLAYS
27 31  SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 1900 309 174194 20 1150 PINK Family Portrait (Arista/ 2930
29 32 JENNIFER LOPEZ Jenny From The Block (Epic/ 1874 309 177315 19 123)0 ;"g'g;l"]"BLT°;7L:°S;S§; ﬁhﬂdﬂ//ﬂmﬁ”ﬁ/“| . } iggi
nderneath It All finterscope)
26 33  VANESSA CARLTON Pretty Baby (A&M/lnterscape) 1646 -813 130045 9 112/0 DANIEL BEDINGFIELD Gotta Get Thru This (standZBMG) 1641
38 @ BON JOVI Misunderstood (/s/and//DJMG) 1455 +86 151405 5 8N MISSY ELLIOTT Work it (Gald Mind/Elektra/EEG) 1597
4 @ STACIE ORRICO Stuck (Forefront/Virgin) 1354 +351 108622 2 94/14 | NELLY FIKELLY ROWLAND Dilemma (Fo’ ReefUniversal) 1457
45 € VI3 Eyes Closed So Tight (MCA) 1131 +191 102235 3 655 CAM'R%N Hey Ma (Roc-A-FellaIDJMG) :4:4
42 € LUCY WODDWARD Dumb Girls /Atiantic/ 1130 +140 137480 3 81N ﬁ:‘,;flnl oo i’f{:“;"g"'g’;’ der// » o
DANIEL BEDINGFIELD I You're Not The One (Isiand/IDJMG) 1104  +427 110528 1 95125 | JuSTIN TIMBERLAKE Like ! Love You (ive) 1233
€D MATCHBOX TWENTY Unwell (Melisma/Atlantic) 1094  +292 91101 1 667 | LINKIN PARK in The End (Warmer Bros.) 1159
37 40 LASGO Something (Robbins) 1076 -393 201855 12 760 ::LSL“‘{T{M‘: &HYA"(‘;U 293/7; /ﬁ"””;}'f'sl ::if
. ot In Here fFo’ ReelfUniversal
48 @ BLU CANTRELL Breathe (4rista/ . 1010 +198 86377 2 59/4 NICKELBACK How You Remind Me (Roadrumner/I0JMG) 1075
47 @ KILLER MIKE A.D.I.D.A.S. (Aquemini/Columbia) 956 +116 88390 2 38/6 PINK Just Like A Pill (rista) 1022
39 43  VONRAY Inside Qut (Elektra/EEG) 943 -401 62554 9 77)0 AVRIL LAVIGNE Sk8er Boi fArista/ 1022
50 @ 0-TOWN | Showed Her () 933 +129 96807 3 854 ANGIE MARTINEZ 1f | Could Go (EastWest/EEG) 946
. . JIMMY EAT WORLD The Middle (DreamWorks/ 898
46 @ NORAH JONES Don’t Kn.ow Why (Blue Note/Virgin) 926 0 142588 16 36/1 C. KROEGER FIJ. SCOTT Hero (Roadrumer/Colmbia/lDJMG) 833
GINUWINE Hell Yeah (Epic/ 860 +251 85793 1 6318 | yaNESSA CARLTON A Thousand Mies /A&Minierscope) 830
44 47  MATCHBOX TWENTY Disease (Atlantic/ 822 -156 61147 19 5710 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscape) 820
49 43  STEREO FUSE Everything (E0/Wind-up) 798 24 61465 11 2712 ::MCHEL(:EW?]RANCH A"vmuswm (Maverick/W8/ ;%
[Debut> , . ALLING Wherever You Will Go (RC4/
[Debut> (P  KELLY mllwumn Can’t Nobody (Columbia) 681  +350 64136 1 538 MARY J. BLIGE Fariy Afaih MCA m
40 50  MARIO C'mon (/) 652 -558 58357 8 76/0 CHRISTINA AGUILERA Dirrty (RCA) 765
1;312 CHRZ/F;op reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/16-2/22. B illets appear on s ini lays ining flat f i k. If t tied in total plays, th ith the | i in plays i : :
placed first. Songs bel%%v No. 2002?: %%cggjgtg recuorrrerr?tm :fltrelzlrn go ?Neerzi[sn oi:lri;flist\:vr:eMostVZ%;gg g|: ?t:: tftallr:]u?n::)e[r) ::));Snewe:t?dnsg c\;:flicia\ll;/3 r?z;)g;r;e;rt}ctrga;g;]gyagzclﬁ R&R Station Pmylms h.ave moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
F f H I N s Email; hooks@hooks.com
i www. hooks.com
as oo s. o0 o nags FAX: (573)443-4016
200 Old 62 South, #103
. j Columbla, MO 65201-6081
> Custom Production - Callouts & Montages : F =
e or The Best Auditorium
o L] ) | ) i r H k Y o
» Digital, Clear, Consistent > 65,000+ Song Library | ]ﬁs S, bk
> All Formats & International Titles * On-Time Delive T Michael Pelaia
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3 ... " CHR/IPOPTOP 50 INDICATOR _
[ % i 5 TR T & :
Y 8 Yo February 28, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
LAST THIS TOTAL +/- GROSS WEEKS ON  TOTAL STATIONS/ wwvv.rrindicator: com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IIPH(EO%?IONS CHART ADDS ARTISTTITLE LABEL(S) ADDS
1 1 AVRIL LAVIGNE I'm With You /Arista/ 3096 A9 87127 12 510 | TLC Damaged /rists 16
4 @ KD ROCK W/SHERYL CROW Picture /Lava/Atiantic) 2943 +14 83454 16 52/0 | DAMIEL BEDINGFIELD if You're Not The One fslnd/DMG) 10
2 3 CHRISTINA AGUILERA Beautiful (3C4) 2871 147 78869 13 510 gg[‘:ﬁ;ag;c';f%;;‘;;"”’/””"””” "
5 @ JENNIFER LOPEZ FILL COOL J All | Have /Enic) 2822 +218 80434 7 5100 | KaCirm Not Anybody's Git (Cu/ §
3 5 JUSTIN TIMBERLAKE Cry Me A River (ive/ 2795 199 77719 10 51/0 | TEMMORA Try'n To Play A Playa findspendent §
6 @ T.AT.U. Al The Things She Said finterscope/ 2366 +93 67750 14 520 | AMANDA PEREZ Angel (Powerhowse/Virgin 5
11 @  JARULE FIASHANTI Mesmerize Murder fnc. I0JME) 2036  +302 58920 6 50D | oo oos g’v':;’::tgm‘j;':,gji’/”w"”‘s’ :
9 ©  B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 2017  +157 51352 8 48/0 | SMILEZ AND SOUTHSTAR Tell Me /4RTISTdiect 5
10 € 3 DOORS DOWN When I'm Gone (Republic/Universal) 1963  +105 54433 11 49/0 | FIELD MOB Sick Of Being Lonely MC4/ 5
7 10  GOOD CHARLOTTE Lifestyles Of The Rich And... Epic/ 1900 357 52853 13 440 | 50 CENT InDa Club /Shackyftermathnterscope) 4
8 11 NIVEA Don't Mess With My Man (iie) 1701 249 50336 14 3900 Q:k'c'l:':];",;7;;“;‘4‘:’?%5;’2‘%’;;’/”” :
12 12 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 1571 61 41935 17 4200 | v13 yes Closed So Tight MCA) 4
13 @  JCCHASEZ Blowin’ Me Up (With Her Love) (ive) 1563  +99 38980 7  43/0 | KELLY ROWLAND Can't Nobody Columbia 4
14 D  DIXIE CHICKS Landsiide Monument) 1524  +61 41082 9 4371 | GOOD CHARLOTTE The Anthem (pic/ 4
19 ®  EMINEM Superman (Shady/Aftermath/interscope) 1455  +119 40012 5 500 :F:f,;“gﬂ:'t‘r';’"ﬁﬁ”z b :
16 16  JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//0JMG) 1313 114 35022 11 400 | SpLE PLAN Fd Do Anyting fava) 3
20 @ SIMPLE PLAN I'd Do Anything Lava) 1294  +145 38691 8  40/3
17 18 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 1247 130 40385 20  36/0
21 @ NO DOUBT Running finterscope/ 1N +93 32512 6  49)0
32 € 50 CENT In Da Club (Shady/Aftermath/interscape) 1150  +469 34149 2 464
25 € BOOMKAT The Wreckoning (DreamWorks) 1099  +121 29957 5 49N
27 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 1062 +185 27399 4 425
26 @ BOWLING FOR SOUP Girl All The Bad Guys Want /Sivertone/Jive) 1013 +76 27468 5 40N
15 24 VANESSA CARLTON Pretty Baby (A&M/interscope) 998 438 26842 9 U0 | o
24 25 SANTANA FIMICHELLE BRANCH The Game Of Love /Arists) 986 44 31861 20 340
29 € DFDUB Country Girl (Columbia) 918  +48 24363 4 423 IncreasedPlays
23 27 CRAIG DAVID Hidden Agenda (Wildstar/Atiantic) 906 159 28178 6  37)0 ToTAL
35 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) 862  +225 23528 2 3Bj0 | ARTSTIME Ly INCREASE
31 @  CELINE DION | Drove All Night /Eic/ 777 +66 20982 3 3501 3“A :ﬁ’:z L’;&ﬁ;‘;fﬁﬁﬁ:’ﬁ%gﬁfc‘% - :gﬁg
33 €D MISSY “MISDEMEANOR" ELLIOTT Gossip Folks (Gold MindElektrs/EE6G) 747 +94 18344 3 3201 MATCHBOX TWENTY Unwell Melisma/Atanti s
28 31 NELLY Air Force Ones (Fo’ Reel/Universal) 19 -154 17909 13 22|0 JENNIFER LOPEZ FILL COOL J All | Have (Epic) +218
34 32 BON JOVI Misunderstood /Island//D0JMG) 621 24 18502 6  32/0 | DANIEL BEDINGFIELD If You'e Not The One fsiand/UMG)  +215
30 33  JENNIFER LOPEZ Jenny From The Block /Znic/ 579 140 15091 17 27/ | GO0 GOO DOLLS Sympathy Wamer Bros, +190
. . AMANDA PEREZ Angel (Powerhowse/Virgin) +185
39 € LUCY WOODWARD Dumb Girls /Atlantic) 564 72 15236 4 362 | gy snp. IODY Bump, B, Bump i e
42 @ AALIYAH Miss You (BlackGround/Universal) 445 +118 10432 2 24/4 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) +150
47 €D SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 484 +150 12042 4 255 | SIMPLE PLAN I'd Do Anything /ava/ +145
36 37 LASGO Something (Robbins/ 431 130 13543 9 160 ‘E’;‘l’m‘TSJhemV:;e“/';;':;ﬁ/;”ffe:,’;‘;’h%m / I:f;
38 38 MATCHBOX TWENTY Disease Atiantic) 418 108 12400 18 1710 | puivan bieva BickSroumitinionsal e s
44 @ STACIE ORRICO Stuck (Forefront/Virgin) 406 +90 9921 2 244 3 DOORS DOWN When I'm Gone (Republic/Universal) +105
41 @ STEREO FUSE Everything (E0/Wind-up) 389 +19 9915 15 140 | JC CHASEZ Blowin’ Me Up (With Her Love) ilive/ +99
43 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 384 467 10912 2 222 ;"Lsf‘l'l E:I:'fh‘grﬁ;’sss“’s::";sa s/d% e’f;’zd/fs’“’a/ff”/ :g:
@D  DANIEL BEDINGFIELD If You're Not The One fisland//0JMG) 380 4215 12054 1 3310 | wo'DoueT Running"glntemape/ ks e
49 @ COOLER KIDS All Around The World /[DreamWorks) 361 +91 11313 2 285 COOLER KIDS All Around The World (Dream#¥orks) 01
46 @ NORAH JONES Don't Know Why (Blue Note/Virgin) 335  +35 6894 12 13{3 | STACIE ORRICO Stuck farefrantWVirgin +90
45 45 STONE SOUR Bother (Roadrumner/IDJMG) 279 27 753 7 11jo | BOWLINGFOR SOUP Gir Al The Bad Guys Want Siertoneiive) +76
@  BLU CANTRELL Breathe Arista) 26 75 969 1 2212 | g b e e o
@ 00 GOO DOLLS Sympathy Warner Bros.) 275  +190 8403 1 25/5 | Lucy WOODWARD Dumb Girls /Atantic) 72
@ CALLING For You Windup/ 251 +33 5879 1 171 | SIXPENCE NONE THE RICHER Don't Dream... {CutySquintovisel  +68
50 @ 0-TOWN | Showed Her (J} 227 +7 4762 2 1611 COUNTING CROWS Big Yfallow T?Xi {Geffen/Interscape) +67
40 50 VONRAY nside Out (Floktra/EEs) 20 21 eess 8 o | gl e e o
53 CHR/Pop Indicator reports. Songs ranked bél tzcz;ggplgésnfcl)rr] (t:he airplay week of Sunday 2/16-Saturday 2/22. ::f::ncmﬁés Ala[]n?BIIdAeS/M/ZIII/IZ:IIII;/ML‘ olumbia) :g;

The R&R Annual Subscription Package Delivers The Most For Your Money
Ty STESERIEE and SAVE
(5. Oty 51 weeks of R&R PLUS 2 semi-annual R&R Directories

(5330 valve) (S150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
moreinfo.radioandrecords.com 310-788:1625 310-203-8727 www.radioandrecords.com 7w /oustRr's Newspaper
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WKZL/Greensboro’s playlist is de-
.| veloped using our patented “Hits Ain’t
; Hard to Spot” theory. If we have to
| search for evidence that a song is a
3 : hit, it generally ain’t a hit. Hits will roll
Jeft Hugh . righteously through. the front door
g PD WKZL/Greenshoro : and dope-slap you in the face. Ex-
s=wet. ample: Kid Rock and Sheryl Crow’s

“Picture.” We ached with longing and
sadness from the very first listen, and the street re-
sponse was immediate. # Hits don’t care about for-

e R R R S e

calls we've had from listeners saying, “Hey, Dixie
Chicks don't fit your format”? Zero. Hits aren’t de-
termined by release dates, either. Avril Lavigne’s
) “Losing Grip” is a gigantic, huge, gargantuan, 1,500-
spin-in-power-rotation smash. It'll be a hit on impact day, and it’s a
hit now. | checked with accounting, and we’re paid up on ASCAP/
BMI. Why wait?

or gt T 5 e B

N S PR S AR it i B S g o0 R

Jennifer Lopez reigns supreme
over this week’'s R&R CHR/Pop
chart as “Ali | Have” (Epic) adds 518
plays to kick Avril Lavigne’s “I'm With
You” (Arista) to No. 2. Lopez tops out
with 8,546 plays ... B2K & P. Diddy
are set to spike the chart as “Bump,

Bump, Bump” (Epic) shuffles up 5-3*

.. Eminem adds another top 10 song to his collection as “Super-
man” (Shady/Interscope) moves 11-10” ... 50 Cent is still making
big waves with “In da Club” (Shady/Aftermath/Interscope), which
grabs the Most increased crown for the second week in a row and
has the biggest move on the chart: 19-11* ... Amanda Perez’s “An-
gel” (Powerhowse/Virgin) cracks the top 20, climbing 21-17* ... The
highest debut this week is Daniel Bedingfield’s “If You’re Not the
One” (Island/IDJMG), which was Most Added last week and begins
its chart run at No. 38 ... Ginuwine (Epic) and Kelly Rowland (Co-
lumbia) also debut ... TLC score Most Added honors this week with

“Damaged” (Arista), which gets 57 adds.
— Keith Berman, Radio Editor

at: “Landslide,” by The Dixie Chicks, is the biggest
hit we’ve had this quarter. And you know how many
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arist: 50 Cent
LaBeL: Shady/Aftermath/Interscope

By MIKE TRIAS/ASSISTANT EDITOR
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Twenty-six-year-old Curtis Jackson,
a.k.a. 50 Cent, is undoubtedly the
hottest rapper out there right now. His
crossover appeal has made him one of
MTV’s favorites — quite a feat, consider-
ing that he still has street credibility.
Many liken the buzz around 50 to the
buzz around the Notorious B.I.G. and
2Pac back in the day. Eerily, aspects of
his life seem to mirror those of the fallen
hip-hop legends.

Born and raised in Queens, NY, 50’s
life was mired in the drug trade. His fa-
ther was a dealer killed before 50 got a
chance to know him. His mother — also
a dealer — was killed when 50 was only
8 years old. By age 12, 50 himself had
become a drug dealer.

It wasn’t until the late '90s that he be-
gan considering a hip-hop career. and he
was soon learning the ropes from the late
Jam Master Jay of Run-D.M.C. He cred-
its Jay with teaching him how to count
bars and structure songs — the funda-
mentals that helped get 50 where he is
today. By 1999 he was signed to Colum-
bia Records, where he recorded the album
Power of a Dollar. Although the CD was
never released, tracks such as “How to
Rob,” a song in which 50 daydreams of
robbing famous rappers, managed to flow
into the underground and elicit a re-
sponse from other rappers.

50’s career almost didn’t happen. In
April 2000 he was the target of violence
in front of his grandmother’s house,
where he had been raised after his
mother’s death. He was shot nine times,
including once in the mouth, which has
had a small yet permanent effect on his
voice. During his many months of recov-
ery, 50 was dropped by Columbia. How-
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ever, surviving the incident seems to have
given him both a mystique and undeni-
able street credentials, and the physical
therapy he received laid the groundwork
for his current chiseled physique.

50 continued to hone his skills and
flood the mix-tape market with his
rhymes. He released bootleg CDs, rap-
ping over other artists’ beats. One of
these CDs ended up in the hands of
Eminem, who couldn’t get enough of 50.
Eminem and his mentor, Dr. Dre, soon
signed the rapper. The public couldn’t
wait. “Wanksta,” one of the tracks from
50's bootleg CD No Mercy, No Fear,
landed on the 8 Mile soundtrack and per-
meated the airwaves late last year.

50, who has been “Patiently Waiting”
for a track to explode on, has received
what he’s been looking for. His album Get
Rich or Die Tryin’ features many omi-
nous-sounding songs by Dr. Dre and
Eminem — hot beats that complement
50’s dark lyrical content. Eminem guests
on a few tracks, as do members of 50
Cent’s crew, G-Unit.

“In da Club,” the first song that Dre
and 50 recorded, has topped both R&R’s
CHR/Rhythmic and Urban charts and is
quickly climbing the CHR/Pop chart. And
as for the clubs, DJs around the country
have reported spinning the record up to
five times a night, packing the dance floor
each time. Either the club contains many
petite female birthday celebrants who
feel the song’s intro was meant specifi-
cally for them, or 50 has the hottest
record in the country.

BAYLISS

Radio Scholarships

Criteria:

Broadcast Communications or Journalism Major
Junior, Senior or Graduate-level student

GPA 3.0 or better

Extensive radio-related activities

You provide:
e College transcript
e Letters of recommendation
e Descriptive essay

Submit application packet by April 30th.
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America’s Best Testing CHR/Pop Songs 12+ ( New & Acti = —
For The Week Endmg 2/28/03 e - .
. _ . s, s SR R s O BT LB G 6 e R A A0 S M T e LISA MARIE PRESLEY Lights Dut /Cap/'toll
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 604, Total Stations: 54, Adds: 3
3'DOORS DOWN When I'm Gone (Republic/Universalj 407 410 - 78% 13% .. 405  -84% 13% . _
AVRIL LAVIGNE I'm With You Arista) 405 405 98% 32% 408  97% 34% | | COUNTING CROWS Big Yellow Taxi (Geffen/interscape)
EMINEM Lose Yourself (Shady/nterscapé) ~ .397.400 * 98%  48% 387 - 98% . 4a% | | TotalPlays: 601, Total Stations: 30, Adds: 2
GOOD CHARLOTTE Llfestyles 0f The Rich And Famous /Ep/c/ 393 402 93% 32% 385 9% 3%
- SIMPLE PLAN I'd 90 Aoything dlava) - -~ - Lo 389 4m 78% - 15% T390 - 71% T 14% R. KELLY Ignition ive)
PUDDLE OF MUDD She Hates Me /F/aW/ess/[ieffen//nw/scope/ 386 399 96% 39%“ 3.83 9%6% 42% Total Plays: 592, Total Stations: 38, Adds: 15
BOWLING FOR SQUP Girj All The Bad Guys Want (dive) . - . - -.382 - v . 58% 12% .. 368 . 54% 1%
CHRISTINA AGUILERA Beautiful (RCA/ 380 388 97% 42% 3.91 98% 40%
EMINEM Superman {Shady/Interscope/interscape) .-3.78. 385 .B8% .. 22% 7. 371 - "87% ‘-23% | | FIELD MOB Sick Df Being Lonely (MCA/
50 CENT In Da Club (Shady/interscope) 378 66% 15%  3.68 64% 14% Total Plays: 539, Total Stations: 42, Adds: 15
SANTANA FIMICHELLE BRANCH The Game Of Love /Arista/ © 0377378 ¢ C91% o 42% - 3.87 . »98% .. 40%
KiD ROCK F/SHERYL CROW Picture (Lava/Atlantic/ 376 3N 88% 26% 3.80 9% 2% .
T, A.T.U. Al The Things She Said finterscope) - "0 375 38T 86%. 2% . 364. -86% " 24% | | JUCDamaged Mrista)
JC CHASEZ Blowin’ Me Up (With Her Love) ive/ 369 382 81% 21% 388  80% 15% | | 1otalPlays: 537, Total Stations: 86, Adds: 57
*JUSTIN TIMBERLAKE Cry M A River (Jive) ° P 368388 ©97% ..42% - 386 - 98% 37%.
DIXIE CHICKS F/SHERYL CROW La_ndslide /Mon_ument/Co/um[l/a} ‘ 3.64 '3.7_6 _ 90% 32% 3.65 A 91% 34%_ OK GO Get Dver It (Capital)
"JOHN-MAYER Your Body Is A Wonderland {AwarefColumbia) : - - - -~ <3.63¢7 3,60; "92%. 36% . 3.68~-96% .. 38%. Total Plays: 514, Total Stations: 45, Adds: 2
JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 3.61 3.68 85% 30% 3.54 85% 32%
VANESSA CARLTON Pretty Baby (A&M/interscope) ;~ "~ <.~ % " ~Fve . 3617 3597 7°79% “21% 355 5 79% 0 22%
PINK Family Portrait (Arista) 360 367 97% 49% 360 98% 50% GOOD CHARLOTTE The Anthem (Epic/
MISSY ELLIOTT FILUDACRIS Gossip Folks (Gokt Mind/Flektra/FEG) 357 363 ,'“'\58'% CUA8% 0 3617 67% 16%. Total Plays: 360, Total Stations: 25, Adds: 9
NIVEA Den’t Mess With My Man (Jive/ 352 3.76 85% 37% 3.50 85% 37%
JENNIFER LOPEZ FiLL €OOL J AR | Have /Epic/ 3490 3747 -90% - -38% . 343 T93% 1 3T% , . :
BOOMKAT Wreckoning (OreamWorks) 147 27% 5% 327 6% 5% SIXPENCE NONE THE RIFHER Don’t Dream... (CurlySquint/Reprise/
AMANDA PEREZ Angel -PowerhowseNirgin3.46) * - ~ ~ © >~ * “"3.30° 5000 15% 3.34 <5000 18% 26 | | 1ot Pays:391, Totel Stations: 30, Adds: §
DF DUB Country Girl (Columbia) 345 3 39% 10% da 8% 1%
{B2K ANDP. DIDDY Bumyp, Bump, Bump” (Epit/ . oz 34303637 <92% . 41% 034577 94% < 42% | | WAYNE WONDER No Letting Go (VP/Atiantic)
NELLY Air Force Ones (fo’ Reel/Universal) . 342 357 90% 8% 339 92%. . 43% Total Plays: 345, Total Stations: 19, Adds: 3
:JENNIFER LOPEZ Jeriny From The Block /Epic/ - »+:3.38" -'3.48% <. 97% . 58% - 3.36 - -98% - -59%"
Total sample size is 509 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity G00 G0O DOLLS Sympathy (Warner Bros,)
represents the percentagfa of.respondents who recognized the song. Total burn represents the number of respor.rdents who said they are tired of hearing the Total Plays: 300, Total Stations: 30, Adds: 8
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the ! !
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Where’s The Talent?

Continued from Page 32

managing my life, and that's what |
am committed to doing now. The
main reason | have struggled profes-
sionally is simply a lack of focus. I've
allowed myself to be easily distract-
ed, interrupted and lulled into a
false sense of security.

Unemployment at
$300 a week. Is this
for real?

With this time to reflect, [ have
accepted that I brought this on my-
self through years of making bad
choices. I could have run those two
stations I bought back in the ‘80s in
Florida, but how could I pass up
being the PD of Y100/Miami? My
ego led me to a bad choice.

I had a highly successful after-
noon show in Los Angeles, but I left
for Denver just because it paid a lit-
tle bit more. Brilliant move, huh?
Money and ego, what else? I've also
been guilty of running away from a
bad job and taking what turned out
to be an even worse job.

Here is what I'm doing now (you
can too). Make a list of everyone you
know - everyone, whether they're
in this business or not. Leave no one
out. Your connections are the key to
opening the door to your next big
opportunity.

Making contact through e-mail is
the most efficient and easiest way to
stay top-of-mind. Remember, just
because you are out of work doesn’t
mean everyone you know jumped
to their feet this morning and said,
“Oh, my God, Rick’s out of work!I'd
better drop my regular schedule and
help him right now!”

Prepare the best audio presenta-
tion possible. If you're not good at
thatand objectivity is a problem, get
someone else to do it. I'll do it for
you for a hundred bucks.

References are the most impor-
tant part of your resume. Make sure
you get the person’s permission and
support before you use their name.

Make your resume short and
simplebut attractive. Use your mar-
keting skills to make it an exciting
advertising piece. You're selling a
very important product: you.

Don'’tlook at market size, look at
the quality of the opportunity.
Please don't wait 20 years to come
to that realization. There is still noth-
ing wrong with being a bigger fish
in a smaller pond.

Write a thank-you note or e-mail

to all the people who take the time
to talk to you on the phone, meet
with you or give you a referral.

Help other people who are on
the beach get a job. You'll feel better
for it, you'll make new friends, and
who knows? Someday they may
turn around and help you. But don't
do it with expectations.

Diversify. Buy a dog-grooming
business.

Spell-check your shit.

As bad as things may seem for
you right now, remember, you're
still breathing, and you will get a job.
In the radio business, the beach is
full. We're not alone; we're just ro-
tating blankets.

When youdo get your job, please
be kind and leave your blanket be-
hind. The next person will need it.

Reach Rick Stacy at 610-223-7538,
610-917-9807 or rstacy98@aol.com.

Next week: We hear from a former
record executive.

:.,_'TALK BACK TO R&R!

Do you have questlons comments
- or feedback regardmg this column -
) °?7. ,‘ or other issues? -

Call me at 31 0-788 1663
v Ore-mail; <o

"tr.mwa@radfuandm rds com

HULLYWU 0D C OMES TU CHARLUTI'E Hollywood Records’
newest recording artist, Josh Kelley, visited WNKS/Charlotte. Kelley was
promoting his upcoming album, which will be released in May. Seen here (I-r)
are Hollywood's Matt Duffy, WNKS Asst. PD/MD Keli Reynolds, Kelley and his
road manager, Theo Vonkurnatowski,

AVR’L AT Y-100 Recent/y Arista recording artist Avril Lavigne stopped by
WHYI/Miami to take calls from listeners and hang out with the Y-100 crew.
Seen here (I-r) are Arista’s Deidre Poyner, WHY! MD Michael Yo and midday
jock Nikki Nite, Lavigne and WHY! PD Rob Roberts and Asst. PD Chris Marino.

www americanradiohistorv. com
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America’s Best Testing CHR/Rhythmic Songs 12+
For The Week Ending 2/28/03

e N B PSP S L

TN

ARTIST: Stagga Lee
LaseL: ARTISTdirect

By MIKE TRIAS/ASSISTANT EDITOR

€ 2 ¥ & e & & s & ¥ & & %

37% Newcomer Stagga Lee is al-
ready climbing R&R’s CHR/

18% Rhythmic chart with “Roll Wit

M.V.P." the lead single from his
ming -debui-atbum,
Game of Breath. The New York native spits his rhymes in a
definitive, aggressive manner on the midtempo cut, which
employs elements of Minnie Riperton’s “Lovin’ You.” But

Lee took his moniker from Lloyd Price’s 1957 hit, “Stag-
ger Lee.” In the classic song, Stagger Lee is a man cheated
out of money while gambling who exacts revenge by taking
the cheat’s life.

3% Though his name suggests violence, it doesn't reflect the

way Lee lives his life. Robert Clivilles, co-producer of the
album, comments that Lee wouldn't instigate a fight, but he
wouldn’t hesitate to defend himself if necessary. He adds

6% that Lee would always be the first to try to cool down a

heated situation. “That's why | call him the Gentleman of

2% Lee’s status as a gentleman even seeps into his lyrics.
- “It's not like I'm trying to be G-rated,” he explains, “but |
65%

Total sample size is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

“Artist Title (Label) TW LW Familiarity Bum  TD Familiarity Burn

50 CENT In Da Club (Shady/Interscope)”. g 416 3.96 81% .713%"  4.33.7 85% . 12%

AALIYAH Miss You (BlackGround/Universal) 407 399 8% 17% 413  86% 15%

+ JA RULE FIASHANT! Mesmerize (Murder Inc.//\DJMG) N 401 389 95% 27% . 412  96% 25%

JUSTIN TIMBERLAKE Cry Me A River (ive) 394 379 99% 36% 4.01 100%

“ EMINEM Lose Yourself (Shady/interscope) " Lt 3.93 -3.87° 98%-. 58%". 385 ~ 9%  67%

MISSY ELLIOTT FT. LUDACRIS Gossip Folks /Go/ded/E/e/rtra/EEG/ 391 375 83% 19% 407  84%

* SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect) <& ™ o+ < " 3917388 60%: 13%%, 3.99 + -62% - 14%

.| JENNIEER LOPEZ FILL COOL J Alll Have /Fpic) 390 386 98% 29% 382  99% 32%-{ | forthco

~BZK AND:P. DIDDY Bump, Bump, Bump /Epig) -~ .- < 3 T 386 593.72 0 98% Y 41% . 3.95. ° 99% «.42%

EVE Satisfaction (Ruff Ryders/Interscape) 384 370 74% 17% 3.83 74% 18%

FIELD MOB Sick OF Being Lonely M4/~ " 3.60 43% - .8% .. 4.00°: 45% 7% :
EMINEM Superman (Shady/Interscape) 381 382 93% 23% 388  96% 22% | | Whoishe?
~LL COOL'J FIAMERIE Paridise {Def JaH/IDIMGI.BT] 5. - . +361777.00 ... 17% 3.68 -76.00 i, 19% 14

JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde /ﬁocAFe//a//ﬂJMG/ 376 3.82 9% 4% 383  96% 44%

STYRESE How You Gonna Act Like That (4 * Coion 3785 35700 §8% ¢ 10%: % 3.85 0 53% . 8%

FABOLOUS FT. MIKE SHOREY & LIL' MO CantLet You Go /E/ektra/ 3.74 32% 4% 3.80  30%

“NELLY Air Force Ones (Fo" ReeflUniversal) S~ 5.+ v 7= s % 3732370, “95% 1, “39% % 3.74 °.-96% * 4%

2 PAC Thugz Mansion (Amaru/Death How//nterscope/ 371 361 63% 16%  3.67 66% 17%

;,50 CENT Wanksta (Shady/Aftermath/interscape) - < " -~ "= 369 .3.66 ' 74% . 22% > 3.83 .- 78% . 21%

GINUWINE Hell Yeah (£pic) 368 3.64 46% 9% 3.80  46%

BABY FP. DIDDY Do That... (Cash Money/Universal) . 367 3.62°- 65% . 18% "~ 3.84  65% . 17%"

SNOOP DOGG FIPHARRELL & UNCLE CHARLIE WILSON Beautiful (Joggy/ 3.60 3.47 45% 9% 350 41% 9% Rap,” says Clivilles.
LIL’ KIM FIMR. CHEEKS The Jump Bff (Atfantic) : ~ 360 . - 371% 8% _3.86 - .34%"

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 357 358 97% 59% 355  98%

JAY:Z Excuse Me Miss /Roc-A-Fella/IDJMG) S 357 3.24 - 45% * 8% - 366 .44% 6%

TRINA FILUDACRIS B R Right (Siip ‘N Shide/Atlantic) 352 353 51% 15% 370  54% 12%

KILLER MIKE FIBIG BO! A.D.1.D.A.S (Aguemini/Columbia} - 341 323 36% 9% 347 3% 7%

R. KELLY Ignition (Jive) 331 321 51% 16% 349  50% 16%

love words. In that space where I might be throwing a curse,
| could be using a word that says it better.”

Ironically, Lee escaped street life as a teen by moving to
the South and joining the Army, where one of the goals is to
become a highly trained fighting machine. Ironies seemto be
arunning theme in his life: He’s that rare rapper who doesn’t
boast about violence or overindulge in life’s finer things.

“Y'm still dead broke,” says the MC, who lives in the house
he grew up in. “But | feel good about where I'm heading. All 1
ask is that you close your eyes and listen to what I'm doing.”
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GetIn Where You FitIn

Tips on finding talent to fit your station

Most jocks can remember the very first time they
did an airshift. Sweaty palms, butterflies in the stom-
ach and second thoughts about why they’re even at-
tempting this are some of the many things an indi-
vidual goes through during his or her first few times

on the air.

Although most jocks make their
debut in overnights, it's still nerve-
racking keeping the formatics of the
station in mind while F TV
working the board, talk- g
ing over the intro of a |
song, trying to hit the }
post and getting out all |,
the vital information on §
the liner sheet. §

Once a jock gets com-
fortable with running
things, how their sound
and personality comple-
ment the station comes
into play. In the Rhythmic format you
have a diverse group of stations that
reflect their markets, and jocks must
mirror the image of the station. So
what happens when you have a
great-sounding jock whose sound
just doesn’t fit?

Programmers have less time to
develop great air talent than ever,
and there’s a real shortage of avail-
able on-air jobs. For an air talent,
finding a job can be almost impos-
sible. So what do jocks in other for-
mats need to kniow about landing a
job on a CHR/Rhythmic? For in-
sight on what Rhythmic stations are
looking for, I reached out to KUBE/
Seattle PD and afternoon jock Eric
Powers for some tips.

i

R&R: Do you think it's important to
find a jock who mirrors the sound of your
station?

EP: It's very important. We ask
jocks applying for a job at KUBE,
“How are you going to fit what
we're doing? How are you going to
explain to the audience what this
format is all about?”

We talk to sc many different au-
diences throughout the day. We
have our five branding wars: We go
young, fun, hip, sexy and now. We
try to image key dayparts. In morn-
ings you have T-Man, who is edgy
and aggressive. We've found that
less music works for us in the
mornings.

In middays we need somebody
who is mature. Middays are not

Eric Powers

only a place for music; we do the
“Old School Lunch,” and we need
somebody who can talk to the youth
and, more importantly,
talk to an older audience.

We turn the heat up
§ and get a little more ag-
gressive in the afternoon,
{ when we start mixing
and get a little more edgy
{ with our content. At
¢ nights 1 wouldn't say
" we're BET; I would say

we’re more MTV. There

really is no ‘hood in Seat-
tle. A lot of jocks get on the air and
feel they’ve got to be a certain way
because we're a hip-hop station.

R&R: There's a shortage of good air
talent, and a lot of programimers are find-
ing themselves looking outside the for-
mat. Have you been in that situation
when you've looked for air talent for
KUBE?

EP: It happened with our mom-
ing show. T Man was actually on our
sister Sports station [KJR/Seattle].
We were taking a huge risk. There
was a little fear factor, but he’s
young and hip to music. More im-
portant, moving to KUBE could set
him up to be a great jock. He had the
attitude we were looking for. We
have no bias in where we look; we
just know what we want. %

Nighttime Playas’ Eddie Francis
was a great example of a nontradi-
tional way to find air talent. We
didn’t go to radio, and we didn’t get
any airchecks. We did an I Wanna Be
a DJ contest, and we found one of
the best members of our entire staff.
He is probably one of the best tal-
ents we've had in the history of
KUBE. We had a huge audition, ba-

sically. In that case, it worked out"

really well.

I have to be honest: I usually don't
find new talent through airchecks
that are sent to me. It always hap-
pens to be word-of-mouth or some-
one else influences the idea. Our
promotions assistant Damon Knight
ended up turning into our overnight
guy. Then we changed that up, and

now he’s one of the jocks on our
Nighttime Playas show.

R&R: One of the most frustrating
things for jocks nowadays is that they
have experience, but when they go to in-
terview at a different kind of station, the
programmer likes their tape but says,
“You sound too this or too that,” or, “You
don't quite fit the sound of the station.”

EP: I can hear myself saying, “You
have this vibe, and here’s what
KUBE is about. I'm trying to figure
out if your sound can fit or if it has
potential.” To me, as long as you're
a good jock, you are as important to
me off the air as you are on the air.
What else do you have to bring to
the table besides being a jock? What
else can you offer?

R&R: Is there any advice you can
give jocks who are looking to change to
Rhythmic but know they may not ini-
tially have the proper sound?

EP: Put an aircheck together, and,
more important, come up with a city
and figure out what the needs are.
think that’s true with any gig. A lot
of people get so caught up in sell-
ing themselves and blanketing all
these markets with airchecks, but
they never really put together what
a station is looking for.

Like a good record person, they
should understand the city, under-
stand the market and understand
where they fit in it. Figure out what
perspectives the radio station needs,
how you can help build them and
why. Learn about the station.

R&R: Not only are you the PD,
you've been doing afternoons at KUBE
for years now. While you were growing
in your career, particularly as an air per-
sonality, did a PD ever say to you that
you didn't quite fit or that you sounded
too much a certain way?

EP: Yeah, many times, especially
in this market. Before I came to
KUBE I was working on my craft
doing high school radio, and 1 had
a pirate station. Then I went over to
an Alternative station.

I was sending out tapes to differ-
ent stations, and they ended up say-
ing, for whatever reason, “You're too
young,” and, “You didn’t have the
vibe of the station.” I have had oth-
er PDs say I'm too aggressive or too
loud or too obnoxious.

R&R: Doyou think it's important for
a jock to have an understanding of the
format itself and to understand the mu-
sic a station plays?

WWW.americanradiohistorv.com

February 28, 2003 R&R @ 41

#

¥

Scavenjaz, call 323-965-9803.

Valentine’s Day Sucks!

KBOS/Fresno held a concert called Valentine’s Day
Sucks that featured MCA recording artists Field Mobb
along with The Scavenjaz, a new hip-hop group from Los
Angeles, and Mistah F.A.B., an up-and-coming artist from
the San Francisco Bay Area. KBOS PD Pattie Moreno
commented on the incredible performances of all the
groups, noting that The Scavenjaz rocked the mike and
had the Fresno crowd going wild. “l am so impressed with
their live performance,” she said. “No one does it right
off the turntables anymore.”

CAN YOU HEAR ME NOW? Here is the KBOS/Fresno staff (PD Pattie
Moreno is the one on the phone) hanging with Field Mobb.

OFF THE HOOK Here are The Scavenjaz performing live during KBOS/
Fresno’s Valentine's Day Sucks concert. For more information on Fhe

“A lot of jocks get
on the air and feel
they’ve got to be a
certain way
because we’re a
hip-hop station.”

EP: It's good to have a real fine
grasp on the format, but I think, es-
pecially in this market, that it's good
to be versatile first. This format
crosses so much. In Seattle we serve
our listeners with the Alternative
station, the Pop station — you
should have some insight on what's
going on.

That's what I think Julie Pilat
[former KUBE MD, now at KIIS-
FM/Los Angeles] did for KUBE. She
was great. She knew everything

about everything. She understood
the underground and the colleges.

R&R: Any closing remarks?

EP: In any Rhythmic interview,
you have to give shout-outs, right?
Tjust want to give a shout-out to my
entire staff. T can’t thank them
enough.

Tjust want to let them know how
great they are. In particular, Karen
Wild; Shellie Hart; our Nighttime Pla-
yas, Damon, Tiffany and Eddie; Bob-
by O; T-Man; Dirty Harry; Lil
Mikey; Keisha; Drea; Supasam;
Tony; Mike Schubert; Anna Lee; Al-
lison Hesse; and Keith Roades. 1
hope 1 got everybody.

TALK BACK TO R&R!

Do you have gaestions,
comments or feedback
regarding this column
or other issues?
Call me at 201-459-0750
or o-mall;
dthompsonGradicandrecords.com
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ARTIST TITLE LABEL(S)

50 CENT in Da Club (Shady/Aftermatlyinterscope)

JENNIFER LOPEZ F/LL COOL J Alt| Have (Epic)

JA RULE FJASHANTI Mesmerize (Murder Inc./(0JMG)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
AALIYAH Miss You (BlackGround/Universal)

EMINEM Superman (Shady/Aftermath/interscope)

50 CENT Wanksta (Shady/Interscope)

B2K AND P. DIDDY Bump, Bump, Bump (Epic/

TYRESE How You Gonna Act Like That (/)

FIELD MOB Sick Of Being Lonely (MCA/

NELLY Air Force Ones (Fo’ Reel/Universal)

R. KELLY Ignition (Jive/

SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)

JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG)

KILLER MIKE A.D.1.D.A.S. (Aguemini/Columbia)

2PAC Thugz Mansion (Amaru/Death Row/Interscope)

JUSTIN TIMBERLAKE Cry Me A River (/ive/

JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/iDJMG)
GINUWINE Hell Yeah (Epic/

LIL* KIM The Jump Off (Queen Bee/Atlantic)

TRINA FILUDACRIS B R Right (Siip ‘N Slide/Atlantic)

NAS | Can (Columbia)

FABOLOUS FLIL' MO Can't Let You Go (Flektra/FEG)

BABY F/P. DIDDY Do That... (Cash Money/Universal)

LL COOL J FJAMERIE Paradise (Def Jam/IDJMG)

SEAN PAUL Get Busy (VP

BABY F/CLIPSE What Happened To That Boy? (Cash Money/Universal)
EVE Satisfaction (Ruff Ryders/interscope)

2PAC FITRICK DADDY Still Ballin’ /Amaru/Death Row/Interscope)
AMANDA PEREZ Angel (Powerhowse/Virgin/

DMX X Gon Give It To Ya (Ruff Ryders/IDJMG)

BUSTA RHYMES & MARIAH CAREY | Know What You Want (/)
CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista)
MARQUES HOUSTON That Girl (interscaope/

B2K Girlfriend (Epic)

CHRISTINA AGUILERA Beautiful (RCA)

WAYNE WONDER No Letting Go (VP/Atlantic)

STAGGA LEE Rolt Wit M.V.P. (ARTISTdirect)

COMMON F/MARY J. BLIGE Come Close To Me (MCA)

NIVEA Laundromat (/ive/

BLU CANTRELL Breathe (Arista/

CHOPPA Choppa Style (No Limit/Universal)

DRU HILL | Should Be... (Def Soul/iDJMG)

NAS Made You Look (Columbia/

JENNIFER LOPEZ Jenny From The Block (£pic/

MARIAH CAREY FICAM'RON Boy (I Need You) (MonarC/IDJMG)
FRANKIE J. Don‘t Wanna Try fIndependent/

BUSTA RHYMES Make It Clap (J/

SARAI Pack Ya Bags /Epic/

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnsor/MCA)

e

TOTAL
PLAYS

6421
5176
5163
4428
3974
3786
3719
3324
2686
2641
2638
2496
2193
2184
2124
2072
1995
1952
1766
1734
1647
1632
1574
1444
1362
1304
1242
197
1074
1061
1051
918
905
900
883
124
690
688
664
654
624
608
548
522
520
513
504
495
480
an
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pLAYS
+366
+82
-58
+206
-127
+217
+168
-342
+378
+238
-244
+303
+205
+438
-64
-348
-62
-201
+174
+328
+80
+413
+378
277
-148
+389
+238
-238
+380
-181
+162
+397
+92
+158
+365
-223
-36
+122
-65
+72
-235
+49
-107
-97
-49
+100
+196
-67
+48
-81

WPRLSSIONS
(00)
929768
676726
648574
529835
588651
358787
536882
471688
318900
368273
275259
371545
301095
308405
216438
311290

2783907

228945
188955
295511
189490
307816
212635
156224
154497
242269
194153
150981
143221
114965
153783
166823
102234
104417
98627
101709
100358
65888
102739
68952
52985
43570
108091
162201
60153
71268
9431
85273
41734
76540

permission from the

Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

82 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with

"wa M Most Added’
8 79/0 www.rradds.com
10 76/0 ARTISTTITLE LABEL(S) ADDS
10 77i0 BUSTA RHYMES & MARIAH CAREY | Know What You Want /29
g 76/0 TLC Damaged (Arista) 17
JAHEIM Put That Woman First (Divine MilyWB) 12
14 7410 | g KELLY igrition wive/ 1
8 70/0 SEAN PAUL Get Busy P/ 10
12 57/0 BABY FICLIPSE What Happened To That Boy? (Cash Money/Universa) 8
14 7900 NAS | Can (Columbia) 8
2PAC F[TRICK DADDY Still Ballin’ (Amaru/Death Row/Interscope) 8
12 7000 | \ARQUES HOUSTON That Gir fterscope/ 8
18 6711 STAGGA LEE Roll Wit M.V.P. (ARTIS Tdlirect/ 8
18 75/0 LIL" MO F/FABDLOUS 4 Ever (Elektra/EEG) 8
6 2201 FRANKIE J. Don’t Wanna Try (Independent) 8
q 7213
5 30 | Most
13 630 IncreasedPIays i
10 56/ TOTAL
PLAY
18 720 ARTIST TITLE LABEL(S) INCREASE
6 63/2 JAY-Z Excuse Me Miss (Roc-A-Fella/{DJMG) +438
5 726 NAS | Can {Columbia) +413
15 50/0 BUSTA RHYMES & MARIAH CAREY | Know What You Want (/) +397
SEAN PAUL Get Busy (/7 +389
3 571 | 2pACHTRICK DADDY Stil Bali (Amaru/Death Rowilnterscape)+380
3 72/6 FABDLOUS FiLIL' MO Can't Let You Go (Elektra/EEG) +378
16 63/0 TYRESE How You Gonna Act Like That (/) +378
10 51/0 50 CENT In Da Club (Shady/Aftermath/Interscope) +366
B2K Girlfriend (Epic) +365
3 62110 |\’ i The Jump Off (Gueen Bea/Atiantic +328
q 63/8
16 52/0
2 53/8
20 4400 New&Actlve J——
5  46/1
2 69/29 | KELLY ROWLAND Can't Nobody (Columbia)
Total Plays: 427, Total Stations: 25, Adds: 1
5 a1
3 45/8 LIL" MO FIFABDLOUS 4 Ever (Elektra/EEG)
Total Plays: 361, Total Stations: 35, Adds: 8
2 53/5 . .
T.A.T.U. All The Things She Said finterscope)
13 2710 Total Plays: 353, Total Stations: 10, Adds: 1
1 3500 | EnT JOE AN I Need (Terror Spuad/Atiantic)
2 40/8 Total Plays: 342, Total Stations: 22, Adds: 2
) 3100 ROOTS FIMUSIQ Break You Off (MCA)
3 340 Total Plays: 340, Total Stations: 14, Adds: 0
1 40/0 MR. CHEEKS Crush On You (Universal
Total Plays: 331, Total Stations: 24, Adds: 1
6 2011 i
9 28/0 AKIA California Universal)
Total Plays: 286, Total Stations: 22, Adds: 3
12 46/0 LIl JON & THE EASTSIDE BOYZ | Don't Give A @#$% (TVT)
19 450 Total Plays: 275, Total Stations: 13, Adds: D
1 3an BEENIE MAN FILADY SAW... Bossman (Virgin/
1 12/8 Total Plays: 182, Total Stations: 14, Adds: 2
14 3810 VIVIAN GREEN Emotional Rollercoaster (Columbia)
1 342 Total Plays: 161, Total Stations: 9, Adds: 0
16 20/0
Songs ranked by total plays
R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermathfinterscope/
LIL* KIM The Jump Off (Queen Bee/lndeas/Atlantic)
SEAN PAUL Get Busy (VP/Atlantic)
BABY What Happened To That Bay? (Cash Money/Universal)
50 CENT Wanksta (Shady/Aftermath/interscope)
JA RULE fJASHANTI Mesmerize (Murder Inc./I0JMG)
JAY-Z Excuse Me Miss (Roc-A-Fella/lDJMG)
NAS | Can (Columbia)
9 FIELD MOB Sick Of Being Lenely (MCA)
10 BZK {/P. DIDDY Bump, Bump, Bump (Epic/
11 SNOPP DOGG Beautiful (Doggy Style/Priority/Capitol)
12 JENNIFER LOPEZ f{LL COOL J All | Have (Epic)
13 KILLER MIKE A.D.L.D.A.S. (Aquemini/Columbia)
14 DMX X Gon’ Give It To Ya (Ruff Ryders/(DJMG)
15 BABY f/P. DIDDY Do That {Cash Money/Universal
16 2PAC Still Ballin’ (Amaru/Tha Row/Interscope)
17 R. KELLY lgnition (Jive/
18 NAS Made You Look /Columbia)
19 GINUWINE Hell Yeah (Epic/
20 MISSY ELLIOTT f/LUDACRIS Gossip Folks (Gold Mind/Flektra/FEG)
21 CLIPSE f/FAITH EVANS Ma, | Dont Lover Her (Star Trak/Arista)
22 2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
23 NELLY Air Force Ones fFo’ Reel/Universal)
24 WAYNE WONDER No Letting Go (VP/Atlantic)
25 FABOLOUS fILIL' MO Can't Let You Go /Elektra/FEG)
26 AALIYAH Miss You (BlackGround/Universal)
27 EMINEN Superman (Shady/Aftermath/interscopel
28 BUSTA RHYMES f/MARIAH CAREY... | Know What You Want (J/
29 BUSTA RHYMES Make It Clap [/}
30 50 CENT 21 Questions (Shady/Aftermath/interscope)

O ~N OO N & wWwN

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 2/16-2/22/03.
©2003, R&R, Inc.

PH AW 51X

BRAVEHEARTS f/NAS Situations (Columbia)

KEITH MURRAY f/DEF SQUAD Yeah Yeah You Know |t (Def Jam/IDJMG)
DJ KAY SLAY f{NAS, BABY, FOXY & AMERIE Too Much (Columbia)
SEAN PAUL Get Busy (VP/Atlantic)

JOE BUDDEN Pump It Up (Spit/IDJMG)

BEENIE MAN f/LADY SAW & SEAN PAUL Bossman (Virgin)

There are three joints out that I'm feeling. From the Biker Boyz soundtrack,
Redman’s “Ride” (Def Jam/IDJMG}) is hot! You should check for that track |
when you get the album. Da Brat came with another hot jam on “I'm in |
Love With You" (So So Def/Arista). | got to say, Toni Braxton is friggin’ frof!
Her song “Let Me Show You the Way” (LaFace/Arista) is great! And she
will be mine! Oh, yes ... she will be mine, (Hahahaha!)

— DJ Speed, WBBM/Chicago

I’'ve been rocking 50 Cent’s “21 Questions”
; (Shady/Aftermath/Interscope), and it's been
getting crazy reaction in the club. The crowd

goes crazy when | drop it. I've been surprised how much the ladies love
§ Fabolous’ new joint, “Can't Let You Go” (Elektra/EEG), even though he’s

dissin’ them. Stagga Lee's “Roll Wit M.V.P.” (ARTISTdirect) has been get-
ting some reaction and is doing well in the mix. For some reason that
corny old school stuff works out in Fresno. They love it. | also gotta give
props to B2K, because their new joint, “Girlfriend”(Epic), is fire!

— DJ Cyberkid, KSEQ/Fresno and KDGS/Wichita

DOGGY STYLE Doggy Style/Priority/Capitol artist Snoop Dogg stopped by the KLUC/Las Vegas
studios after an awesome performance at Ra nightclub at the Luxor Hotel hosted by KLUC's Mr. Bob
and Warren Peace. Pictured here are (I-r) Snoop and KLUC weekender Tim “Rayne” Rainey.
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Tommy Del Rio
PD, KSEQ/Fresno

DJ Kay Slay featuring Nas & Foxy
Brown’s “Too Much” (Columbia): This is
my new record of the week!

B2K’s “Girlfriend” (Epic): Another |
smash from these boys. “Girlfriend” will
definitely be around for some time.

Xzibit featuring Eminem & Nate Dogg's
“My Name” (Loud/Columbia): This is a
hit!

Marques Houston's “That Girl” (Inter-
scope): We just put this in.

Fabolous featuring Lil Mo & Mike Sho-
rey’s “Can’t Let You Go” (Elektra/EEG):
Every time I hear this, I think more and
more it’s a hit.

Erik Bradley
MD, WBBM/Chicago ‘

TLC's “Damaged” (Arista): One of my |
favorite tracks off the album! |

R. Kelly featuring Big Tigger’s “Snake” |
(Jive): This is a hot song!

Daniel Bedingfield’s “If You're Not the
One” (Island/IDJMG): This is a smash. |
Should be huge for us!

i

!

This Week’s Hottest Music Picks

Mark Medina
PD, KZZP/Tucson

Drunken Monkey’s
“E” (Independent): Cra-
zy-ass house track, if
you're a station that
plays dance.

Frankie J's “Don’t
Wanna Try” (Indepen-
dent): I get it. It's gonna be for real.

Nelly featuring Justin Timberlake's
“Work It” (Fo Reel/Universal): Hot record.

Nelly’s “Pimp Juice” (Fo Reel/Univer-
sal): The PHX has KZZP turned up loud,

| and they’re all screaming “Pimp Juice!”

Orlando
PD, WLLD/Tampa
Lil Kim’s “The Jump Off” (Atlantic):
Make a Sprite can disappear in her mouth?

| Damn! That's the Iyric of the year!

50 Cent’s “21 Questions” (Shady/ After-
math /Interscope): This sounds very good
on the air. It's gonna be a single some time,
but we had to blaze another one.

Keysha's “Love” (Interscope): She’s a
new artist, and the song is probably gonna
be the huge female ballad of the summer.
hate to compare artists, but combine Aman-
da Perez’s success with Frankie J's buzz and
you got half of the heat that this joint’s
bringing.

Puerto Rico
MD, KOHT/Tucson

Frankie J's “Don’t Wanna Try”: I feel this
one is gonna be huge for us. I'm expecting
a big response from the ladies.

B2K's “Girlfriend”: Already getting phones!

50 Cent’s “Patiently Waiting”(Shady /Af-
termath/Interscope): An album cut [ can’t
getout of my head. It’s perfection; they tore
that s**t up.

Nathan Reed
PD, WRCL/Flint, MI

2 Pac featuring Trick Daddy’s “Still Ball-
in’” (Amaru/Tha Row/Interscope): Sounds
large on the air! People are starting to re-
quest it.

Busta Rhymes featuring Mariah Carey’s
“I Know What You Want” (J): Hot track! May-
be Busta will save Mariah’s image/career?

Pattie Morens
PD, KBOS/Fresno

WC featuring Case’s “Flirt” (Def Jam/
IDJMG): This record is the perfect followup
to “The Streets.” [ advise you to jump on it
early. All the Latinas feel it.

Scavenjaz's “Yo Girl” (Independent):
This song rose straight out of mix show for
us. The ladies love it, and I am so impressed
with Scavenjaz’s live performance. Fresno
is feelin’ these boys!

Stagga Lee’s “Roll Wit MVP” (ARTIST-
direct): This record is top five phones al-
ready! The old school hook makes it hot.

| Picasso
Asst. PD/MD, KISV/Bakersfield, CA

Frankie J’s “Don’t Wanna Try”: Immedi-

ate reaction with the ladies!

Mr. Capone-E’s “Take a Chance on Me” | y

February 28, 2003 R&R @ 45

| (Independent): Hispanic markets don’t |

sleep! Top five phones within days!
Da Brat’s “I'm In Love With You” (So So
Def/Columbia): Gonna be a banger!

Jack Spade
PD, WOSL/Jacksonville, SC
Busta Rhymes featuring Mariah Carey’s
“T Know What You Want”: This is hot. It’s
something that’s so different for Busta.
50 Cent’s “Patiently Waiting”: One of my
| favorites on the album.

Raphael George
MD, WPHUPhiladelphia

702’'s “I Still Love You” (Motown/Uni-
versal): The Neptunes did their thing on
this, and I can’t get the hook out of my
head. 702 are back!

Jaheim’s “Put That Woman First” (Divine

Mill/WB): This will be bigger than “Fabulous.” |

PD/MB, WWBZ/ McClelanville, SC

50 Cent’s “21 Questions”: We are getting
ready to put this in. It's a real hot record!

Nick Elliot
PB, KKXX/Bakersfield
Xzibit featuring Eminem & Nate Dogg's
“My Name”(Loud/Columbia): We are go-
| ing to start pounding it! With these names,
| you can’t go wrong on the West Coast.

Mo Thugs’ “All Life Lang” (Koch):
Should work fine out here in Bakersfieid.

Nas’ “I Can” (Columbia): This song has
everyone in the station motivated.

Victor Star
PD, WZMX/Hartiord

[ Busta Rhymes featuring Mariah Carey's
“I Know What You Want”: Another Busta
smash!

Jaheim’s “Put That Woman First”: Ja-
hiem gives Hartford nothing but hits! He's

‘ been very strong for the station.

Sean Paul’s “Get Busy” (VP/Atlantic):

| No. 1 phones. Beating out 50 Cent’s “In da

Club” and R. Kelly’s “Ignition.” This song
is on fire!

Angel Garcia-
' PO/MD, KWYL/Reno, NV
| Nas’ “I Can”: We're probably one of the
| few stations that has over 70(! spins on this.
| 50 Cent’s “21 Questions”: Top two
| phones. It switches between No. 1 and No.
2 in requests.
I Fabolous featuring Lil Me & Mile Sho-
rey’s “Can’t Let You Go™: I hope radio never
| lets this go.

Grouch’s “Paint a Perfect Picture” (Inde-
pendent): This is hip-hop at its finest. Hip-
hop needs this artist. If you're really inter-

| ested, hit me at (775) 789-6700.

=

WJMN 50x
KYLD 45x

s

THE PREMIERE SINGLE FROM THE NEW ALBUM STREET DREAMS

Rhythmic Monitor: 28*-22* +191
R&B/Hip Hop Monitor: D 31* +278
Mediabase Rhythmic: Q) - &) +378

WZMX 65x - Top 5 Phones & Callout

KPWR 35x
KKFR 35x

www americanradiohistorvy com

KQKS 40x
XHTZ 45x

e
i E

S

i
i
i

Top 5 Phones at:
KXJM 35x
WWKX 55x

KKFR 35x - Top 10 Callout

(ILIELTE
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Queen Latifah
B

E S tfrom the original soundtrack

Bri ging

“THE QUEEN RULES!” Academy Award

nomination, all over TV and film- It's a perfect time for
this fresh track. Great to have her back.”

— Brian Michel/KUUU

4 N ATy
e 184698 e

‘.
"‘

Academy Award Nominated for
Best Supporting Actress — “Chicago!”

3/1 Hosting Soul Train Awards

3/4 Good Morning America

3/4 Soundtrack In Stores

3/6 Late Night with Conan O'Brien
3/7 Movie In Theaters

3/8 Hosting Saturday Night Live
3/23 Academy Awards

Soundtrack In Stores 3/4 with tracks also from
Eve & Jadakiss, Foxy Brown, Calvin Richardson, and more’

Produced by D/R Period for Next Level Entertainment. Queen Latifah appears courtesy of Flavor Unit Records.

HOLLYWOOD
RECO hollywoodrecords.com

RDS © 2003 Hollywood Records, Inc. Motion Picture Artwork, Photos, TM & Copyright ©2003 Touchstone Pictures Inc.

WwWWwWWwW.americanradiohistorv.com
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Behind The Music

Epic’s Max Gousse tells us how he gets it done

Despite what many may think, hit records and su-
perstar groups do not just magically appear. There is
someone behind the scenes working day and night to
make things happen. That’s precisely what Max

Gousse’s job as VP/A&R at Epic Records entails.

Gousse began his ca-
reer in music at the Vid- | -
eo Jukebox Network in
Miami. “I'm originally |
from New York, but I |-

duction company, Mecca
Dom Entertainment, and
signed Adina Howard. Af-
ter producing her platinum
debut album, Gousse sold

moved to Miami to at- | his interest in the company

tend school,” he says. to Elektra and relocated to

“One day 1 was flipping Los Angeles to work for

channels and saw the |, @& MCA /Universal Publish-
—Video Jukeboxcharmet T ™ ing.

really wanted to work ~ Max Gousse Epic lured Gousse

there. away from publishing by

“Treached out, had a couple of in-
terviews, and, finally, something
opened up, and [ was hired asa cus-
tomer-service representative. At the
time I thought that offering music
fans an opportunity to order their
favorite videos was the most bril-
liant idea.”

Moving On Up

During his time at the Video Juke-
box Network Gousse also did tech-
nical support, and he eventually
worked his way up to the program-
ming department and became Pro-
gramming Relations Liaison, which
gave him the opportunity to meet
many record-company executives.

“When you’re
dealing with a group
like B2K, you wear
many hats.”

“I built relationships with people
like Russell Simmons and Andre
Harrell,” he says. “I also developed
arelationship with Cassandra Mills,
who was at Giant Records at the
time. She introduced me to the com-
pany president, Irving Azoff, and
they offered me a position in A&R
in New York.”

After Gousse’s stintat Giant, Sylvia
Rhone offered him an A&R opportu-
nity at Elektra. He also formed a pro-

offering him a chance to head up its
West Coast A&R division. One of
his major projects is the mega-suc-
cessful group B2K. He's currently
working Jaene, a 14-year-old vocal-
ist from the B2K camp who is go-
ing to be the opening act for the
group’s summer tour.

The Working Life

Gousse talks about the job re-
sponsibilities of an A&R person:
“You do whatever it takes to break
your artist. It can be anything from
finding records to dealing with the
day-to-day things with manage-

ment. You're an ally with manage-

ment inside the label.

“The main responsibility of the
job is simply looking out for your
group. You are involved in all as-
pects, from marketing and promo-
tions to helping with tours. When
you're dealing with a group like
B2K, you wear many hats. I'm in-
volved in the videos — selecting
the video director, writing the vid-
eo treatment, working on the im-
aging, etc.”

A typical day for Gousse begins
at 7am. Throughout the day he’s on
the phone with the New York office
on conference calls. He also attends
label meetings, has sessions with the
artists, listens to demos and helps
out with video and photo shoots.

“It's never the same thing; every
day is different,” he says. “The only
thing that remains the same is that
every day is full.”

When it comes to demos, Gousse
says he listens for many different
things. “Even if I don't necessarily
like the artist, I'm listening for the

“Before we sign
anything, the artist is
showcased within
the department and
then for the entire
company. Iit's
important to get
everyone on hoard
and hehind the
project.”

producer,” he explains. “I'm also lis-
tening for the songwriter. If it's a
group, I may notlove the group, but
there may be astandout vocalist that
[ hear.

“I really take my time and listen
carefully. I'm very methodical about
it, because you never know what
you're going to discover. The excit-
ing part of this job is trying to find
that diamond in the rough among
everything that you get.”

When sending in demos, artists
need to take into consideration that
they're being listened to differently
now, because the music industry has
changed so much. “Today most la-
bels are looking for the artist to al-
ready have the semblance of a hit,”
Gousse says.

“The days of having an ultra-raw
demo where the songs are horrible
are gone. You hope that the artist has
done his or her own development
and really only needs the finishing
touches and the extra push from a
major label. You have to really be
selective about what you put your
money behind.”

Breaking An Artist

The next step after Gousse finds
a demo he likes is getting the com-
pany interested. “Breaking an artist
is a team effort, so you definitely
need to have the key players on
board,” he says. “Before we sign

wWww.americanradiohistorv.com

anything, the artist is showcased
within the department and then for
the entire company. It's important to
get everyone on board and behind
the project.”

The showcase serves two pur-
poses. The first is to see if the staff
is really exited about the act. The
second is to get the company moti-
vated to get behind the artist from
the beginning. “We like to sign acts
who can really put on a show,”
Gousse says.

“It's radio and it's records, but at
the end of the day it’s still show
business. Ultimately, records are
sold when the artist can sell tickets
toa show. If everyone is on the same
page, we set up a plan. We start
working on a marketing plan as
soon as the artist is signed.”

Although many singers are song-
writers as well, Gousse doesn’t nec-
essarily think it's important for an
artist to have writing skills. He be-
lieves that if artists are truly talent-
ed, they will eventually get to the
point where they're writing their
own records. He looks for other
things in an artist.

“I'look more at the marketability
of the group and at the group’s man-
agement team,” he says. “The man-
agement team is really important,
because they become your partner
when you sign the group. You want
someone who understands the
record business and someone who
is going to have a certain amount of
control over the situation. If the art-
ist has a record that blows up, there
are a lot of things that the artist will
have to do to support that record,
and you want to make sure the man-
agement team understands that.

“T also look for artist dedication.
They have to first and foremost be
dedicated to themselves. If an artist
is not willing to put in the time and
effort required, that’s a problem.
They have to want it more than [ do.
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Using B2K as an example, their hun-
ger and desire assured me that they
were going to work hard to get to
the top.”

Build Relationships

Artists who are trying to get the
attention of someone in A&R should
definitely be aggressive. “They
should also try to network with pro-
ducers who are getting song place-
ments,” Gousse says. “It helps them
get heard by the right people and
helps them get to A&R people.

“Today most labels
are looking for the
artist to already
have the
semblance of a
hit.”

“Artists should also try to build
relationships with music publishers.
Many don't realize the value of mu-
sic publishers. Singers who are also
songwriters can sometimes get a
break through their songs. Publish-
ers tend to be more open to demos
than some labels.”

To those interested in doing what
he does, Gousse says, “There is no
formula to becoming an A&R per-
son. The most consistent way that
I've seen is to try to get an intern-
ship at a record company. A lot of
companies tend to promote from
within, and if you show desire and
dedication, you will be noticed.

“It's not simple. It takes effort. Set
your goals, make a plan for how
you're going to attain those goals,
then do whatever you have to do.”

ht

SO METHODICAL Def Jam’s Method Man (1) tock a minute to hang with
Clear Channel/New York Market Manager Andy Rosen at the recent WWPR/NY
Powerhouse show.
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WEEK WTElEK ARTIST TITLE LABEL(S) E‘L’E& p]'.l/&s mpg%%%sons w%ﬁﬁ?" TOTALA%TDAST'ONSI M OS t Ad d ed ° -
1 @ 50 CENT In Da Club (Shady/Aftermath/interscape) 4012 +145 649989 8 G660 |www.rradds.com
2 @ R KELLY Ignition (ive/ 3326 +10 517748 18 B6I0 | sunsroe e A0DS
3 3 AALIYAH Miss You (BlackGround/Universal) 3083 13 515377 14 14/0 BUSTA RHYMES & MARIAH CAREY | Know What You Want &) 24
4 @ JENNIFER LOPEZ FILL COOL J Alll Have (Enic) 2891 +126 400647 8 63/0 | JAHEIM Put That Woman First (iiine MillWB) 13
5 @ MISSY ELLIOTT Gossip Folks /Gold Mind/Elektra/EEG) 2850 +272 406127 9  68/0 (S:;AIGGA LEE Roll Wit M.V.P. (ARTiSTdirect a2
6 @ TYRESEHow You Gonna Act Like That (/) 2712 +145 448667 15 650 sE:NGP%"L'g;"g"s’;&;‘g”"”"’/””"”"" o
10 o JAY-Z Excuse Me Miss /ﬁﬂL‘-A-FE//H//UJMG/ 2151 +343 342543 5 64’0 KELLY PRICE He Prupused /DefSau///DJMG} 8
7 8  JA RULE FJASHANTI Mesmerize (Murder Inc./IDJMG) 2120 227 262533 9 58/0 | NAS!Can/Colmbia 7
8 8 FIELD MOB Sick Of Being Lonely (MCA/ 1904 60 261728 19 53[0 g'z‘:(AN ':'CKN'g“TIShw'dal Woulda, Coulda (Motown/ 2
. . Girlfriend (£pic;
11 @  JUSTIN TIMBERLAKE Cry Me A River (ive/ 1824 4173 280324 7 B | Qe ey SylPrii Copa) ;
9 " 50 CENT Wanksta (Shady/Interscape) 1698 -216 262235 14 56/0 LIL' MO FIFABOLOUS 4 Ever (Elektra/FEG) 5
13 @  NIVEA Laundromat (Jive/ 1646 +34 248645 8 642
21 @ LI KIM The Jump Off (Queen Bee/Atlantic) 1496 +333 210878 4 662
22 @ BABYFICLIPSE What Happened To That Boy? (Cash Money/Universal) 1446  +289 210006 8  58)3
12 15  B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 1422 193 176760 14 630 | /MMOSTE
16 16 NELLY Air Force Ones (Fo’ Reel/Universal) 1389 .92 187470 19  58j0 [ncreased Plays e
19 ) SNOOP DOGG Beautiful (Doggy Style/Priority/Capital 1388 +179 206748 5  B4f5 | e o oL
23 @ MARQUES HOUSTON That Girl fnterscape/ . 1356 +244 212599 6 582 |, oo et
14 19 ERYKAH BADU FICOMMON Love Of My Life Magic Johnsom/MCA) 1300 232 24906 27 BAID | o R AFelalIMG) 33
15 20 DRU HILL Should Be... (Def SoulliDJMG) 1253 261 180908 18 580 | i’ M The Jump Off (Cueen BeelAtiantic 4133
25 @ GINUWINE Hell Yeah (Hpic/ 1197 +136 172253 5 582 | NASICan/Columbis +313
18 22 JAHEIM Fabulous (Divine MilyWB) 1161 121 186803 20 550 | BABY FICLIPSE What Happene.. Cash MoreyUniversa)  +28
20 23 COMMON FIMARY J. BLIGE Come Close To Me MCA/ 1090 111 153050 12 470 ;"E'izvpmg g::ys';’yf,j"‘s L Dl e 377 12
17 24 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 1077 259 146737 15 570 | yapoues HOUSTON That Gil ferscape) 204
26 @ VIVIAN GREEN Emotional Rollercoaster (Columbia/ 1015  +37 147250 13 3710 SNOOP DOGG Beautiful (Daggy Style/Priority/Capital) +179
38 @ NAS|Can(Columbia) 1008 +313 146764 3 57/7 | JUSTIN TIMBERLAKE Cry Me A River (ive/ +173
20 27 BUSTARHYMES Moke It Clap 0 969 113 142747 16  55p | BUSTARHYMES & MARIAH CAREY [Know What You Want U/ +173
30 @ WAYNE WONDER No Letting Go (VP/Atlantic) 951  +90 123844 10  41)0
39 @ SEANPAUL Get Busy (VP 918 +271 140641 3 5213
35 € SYLEENA JOHNSON Guess What Live) 855 +170 74299 6 423
27 31 2PAC Thugz Mansion (Amaru/Death Row/interscope) 799 147 101860 13 46/0 MSW &%WA;MFI {Zf T
28 32 BLACKSTREET Deep (DreamWorks) 78 26 9165 A1 AU | o S Y Sl
[ i i it
32 €D CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 768 411 94813 7 881 | 1yt lays: 25, ot Staine 20, A0
45 €D BUSTA RHYMES & MARIAH CAREY | Know What You Want /J/ 757 +173 152472 3 58/44 | Total Plays: 407, Total Stations: 27, Adds: 0
20 36 BABY FIP.DIDDY Do That... (Cash Money/Universal) 728 151 94637 15  51/0 | NAAMBRIGADE What You Doin' Wit Dat (ARTISTdrect
40 €D FLOETRY Say Yes (DreamiWorks/ 7115 +71 101991 g3 | Total Plays: 382 Total Stations: 35, Adds: 0
. : ERICK SERMON Love 12 4/
D R A o0 150 w2 s e o
mon () o -t B it MO FIFABOLOUS 4 Ever Ekrals)
a6 @ CHOPPA Choppa Style (No Limit/Universal) 672 +106 79890 6 2502 | Ty plays: 356, Totl tatans: 38, Adds:5
31 41  NAS Made You Lok (Columbia/ 609 186 87052 12 SO0 | g ottest Of The Hot /i The Paingach
@  B2K Girlfriend (Epic/ 608 +162 97972 1 48/6 | Total Plays: 332, Total Stations: 23, Adds: 3
48 (® FAT JOE Alll Need (Terror Squad/Atiantic) 586 +94 56967 5 3210 | BEENIEMAN FILADY SAW..Bossman (Vigin
44 44 TRICK DADDY Thug Holiday (Slip W Shide/Atlantic) 568 18 59558 13 27jp [ °talPlays: 322 Total Stations: 28, Adds: 2
43 45 LI JON & THE EASTSIDE BOYZ | Don’t Give A @4$% (TV7) 567 25 87249 11 21jp | JAHEIM Put That Woman First (Divine Mil/WE)
36 46  EVE Satisfaction (Auff Ryders/interscope/ 565 96 78853 15 4D | o oo Tl Statns 44, Al 43
. FREEWAY Alright (Roc-A-Fella/iDJMG)
41 47  K-Cl&J0JO This Very Moment /MCA/ 563 64 71464 9 3810 | 1o plays: 270, Totl Statins: 2, Adds:
33 48  LLCOOLJ FIAMERIE Paradise (Def Jam/IDJMG) 538 179 88903 11 480 | poors EMUSIO Bresk You Of MCH)
R0 @ TLC Hands Up {Arista) 510 +43 40174 2 381 Total Plays: 269, Total Stations: 16, Adds: 1
38 50  JAY-ZF/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 509 139 63030 18 530

Songs ranked by total plays

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed . .

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting R&R Station Playlists h.ave moved to the weh.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our.mommfed reporters at

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

ProSet.

PORTABLE DISPLAYS

« HIGH-IMPACT GRAPHICS « DURABLE CONSTRUCTION
« MAXIMUM PORTABILITY -+ 10-MINUTE SET-UP

BROADCAST
PRODUCTS

INCORPORATED

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286

1-800-433-8460
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‘ st P
WAJZ/Albany, NY * KTCX/Beaumont, TX * WIZF/Cincinnati, OH * WJLB/Detroit, MI * WJBT/Jacksonville, FL * WFXM/Macon, GA WQUE/New Orleans, LA * WCDX/Richmond, VA * KATZ/3{. Louis, MD *
POMO: Sugar Bear DM: Jim West POMD: Terri Thomas PD: KJ Hotiday PD: Mike Williams 0M/PD: Ralph Meachum DM: Carla Boatner PD: Terry Foxx PD: Eric Mychaels
APD: Marie Cristal PD: Al Payne 22 BUSTA RHYMES/MARIAH “Know™ APD/MO: Kris Kelley D: G-Wiz & CRAIG DAVID “Personal” PO: Angela Watson MO: Reggie Baker 21 BG. ‘Hotest”
16 SYLEENA JOHNSON "What" 4 JAHEIM “Woman™ 1 JAHEIM “Woman™ 24 BUSTA RHYMESMARIAH “Know” | 6 BUSTA RHYMESMARIAH “Krow” 7 SNODP DOGG “Beautiu” 20 702 St 7 SEAMPAUL B
16 BUSTA RHYMESMARIZH *Know™ | 3 BUSTA RHYMESMARIAH “Know" 7 SYLEENA JOHNSON “What" 2 SNOOP DOGG "Beautul 5 BUSTARHYMESMARIAH "Know” | 6 SEAN PAUL "Busy” 3 STABGA LEE "Rol"
1 JAHEIM “Woman® 1 CLIPSE FFAITH EVANS “Ma® CRAIG DAVID *Personal JAHEIM "Woman" 1 B2K “Giftrend” 2 BUSTARHYMESMARIAH Know” | 3 JAHEN “Woman
STAGGA LEE “Roll* JAHEIM "Woman" JAHEIM “Woman" BUSTRRHYMESMARIAH “Kriow”
WIBBMacon, GA
\g)ﬂ:({/c.llemnn, DH* PD: Chris Williams
: Kim Johnson : A
) WJZO/Biloxi-Gultport, MS * MD: Eddie Bauer KPRS/Kansas City, M0 * ﬁpinsﬁmw is, MD *
KBCE/Alexandria, LA DM/PO: Rob Neal 14 FABOLOUS EAIL' MO "Can* WJJN/Dothan, AL APOMD: Myron Fears R WBLS/New York, NY * WRHH/Richmond, VA * WFUN/BL, Louis, MO
APD/MD: Dell Banks MD: Tabari Daniels § NAS “Can” DM/PD: JR Wilson 4 CRAIG DAVID “Personal” PO: Vinny Brown PD: J.D. Kunes PD: Mo Shay
CRAIG DAVIO *Personar 4 JAHEM “Woman® 1 UL MO FFABOLOUS “Ever” MO: Jamar Wilson JAHEIM *Woman" MO: Oeneen Womack MDO: Alvin “Big Nat" Smalls APD: Cenig Black
CRAIG DAVID *Persaral” 5 CRAIG DAVID "Personal 27 JAHEIM "Woman” 13 EMINEM “Supermar” MD: Koa Koa Thai
STAGGA LEE “Roll 20 KELLY PRICE “Proposed” 1 NAS "Car” 47 CHINGY “Right”
2 QUEEN LATIFAH "Rest” 3 BUSTA RHYMESMARIAH “Know”
WHR his, TN * 2 BUSTA RHYMESMARIAH “Know" “Woman"
KEDG/Atexandria, LA WHXT/Columbia, SC * : DM,p'é”m':,e‘,f
OM/PD: Jay Stevens PO: Chris Connors WZFX/Fayetteville, NC * KilZ/Killeen- Temple, IX APD: Eileen Caltier
MO: Wade Hampton WaDTBoson WA APO: Harold Banks PO: eff Anderson o MO: Devin Steel WOKNRochester, NY
5 CRAIG DAVID “Personaf : Steve Y MD: Shanik Mincie APD: Garrett Davis cipich) B . ochester, NY * R
™ APD: Lamar Robinson TR MO: Taylor Morgan O Grlren” }Sfﬁﬂ’éﬂm Busy’ WWPR/New York, NY DOM/PD: Andre Marcel WPHR Syracuse, NY
MO: T. Clark JAHEIM “Wormar” “Cmon” e o BUSTA AHYMESMARI oow” | FD; Michael Saunders MO: Kala D'Neal OB 1 ClixieS
mar MARID "Crman 12 EMINEM “Superman A RHYMESMARIAH Ko™ | D Mara Melendez MO: Kenny Dees
20 GINUWINE “Hell" STAGGA LEE "Rol 9 STAGGA LEE “RoH" STAGGA LEE “Roif g 25 JAHEIM “Woman” y
8 NAS “Can” 7 SNOOP DOGG “Beautiful” 2 BUSTA RHYMES/MARIAH “Know™ 11 JAHEM “Woman™
WHTA/Atlanta, GA * 3 BUSTA RHYMESMARIAH “Know" 5 BUSTA RHYMES/MARIAH “Know” FREEWAY “Alnght™
PD: Jerry Smokin' B 3 MARID "C'mon” KELLY PRICE “Proposed”
APD: Ryan Cameron X WOZZ/Flint, M1 *
- WWOM/Columbia, SC * - Chri
i POMD: Mike Love et KRRQAatayette, LA* WEORMiami, FL * WBHHNorfol, VA * WIMP Tampa, FL
BUSTA RHYMESMARIAH "Know" . APD: Vernessa Pendergrass PD/MO: John Kinnit DM/POMD:; Cedric Holtywood PD/MD: Heart Atack MO: Big Money Ced
NIVEA “Laundromal WBLK/Buffalo, NY 11 JAHEIM “Woman” 21 STAGGA LEE "Rol” 4 JAHEIM “Woman” No Adds 24 700
PO/MD: Chris Reymolds 2 BUSTA RHYMESMARIAH “Know" 10 NAS *Can” STAGGA LEE “Ralr WTLZ/Saginaw, M1 * 2 JAHEIN “Woman™
g G e s o o e
USTA RHYMESMARIAH “Know” JAMIE LEE “Dance” inesville-Deala, FL* joukda" o . CHEEKS
1 BRIAN MOKNIGHT Wouds™ QUEEN LATIFAH “Rest” gﬁfé&?gﬂ: Ocala, FL CRAIG DAVID “Persona” WOW!/Norfolk, VA * ! g‘ﬂ}:mg}“m“ Koo | isMASTar
WVEE/Atlana, GA * JAHEM “Worman” STAGGA LEE "Rol” 14 STAGGA LEE "Ror” e OM/PO: Daisy Davis bt 10 STAEES LEE “Rol
OM/PD: Tony Brown 3 JAHEIM "Worar” WKKV/Milwaukee, W1 * APD/MD: Michael Mauzone 82K “Girtfriend”
APD/MD: Tosha Love CRAIG OAVIO "Persona” PD: Ronn Scott 2 SNOOP DOGG "Beautil” TLC “Hand”
1 SEAN PAUL “Busy” KEITH MURRAY “Keow™ MD: Doc Love KELLY PRICE “Proposed”
WWW2Charleston, SC * WFXE/Columbus, GA BUSTA RHYMESMARIAH Know” | wiHH/Lansing, MI * 28 BUSTA RHYMESMARIAH "Know™ WJUC/Taledo, OH *
OM/PD: Terry Base PD: Michael Soul POMO: Brant Johnson o e ot PO: Chadlie Mack
MD: Yonni 0’Donohue 19 TLC "Hand” 1 JCMHGM Dx«ﬂo[;nan' | 2 STAGGA LEE "Roll KVSP/Dkiahoma City, DK * MD: Niki G.
. 8 - 17 JAHEIM "Womar” RA “Personal” KM " : 29 BUSTR RHYMESMARIAH “Know”
L Jo L) N 12 BUSTA RHYMESMARH oow' | WIKS/Greenville, NC * KELLY PRICE “Proposed” e :"'g{‘;"“{:m""ﬂv WEAS/Savannah, GA i ow
OM/PD: Aon Thomas CRAIG DAVID “Persoral 4 STAGGA LEE "Rol" POMD: B K. Kirkland STAGGA LEE “Rol” g a PO: Sam Neison STAGA LEE "Roll
APD: Mojo STAGGA LEE “Rol” 3 CRAIG DAVID “Personal” R EADL Y e L FHEM S MD: Jewel Carter CRAG DAVID “Persoral
11 FABOLOUS FILIL' MD"Gant” 15 HEATHER HEADLEY "He CRAIG DAVID “Personal TN T T
e o 1 BABY FCLIPSE “Happened™ BUSTA RHYMESMARIAH “Know™ LIl
8 LILKIM “Jump h “a o STAGGA LEE “Rol” JAHEM “Woman
& BABY FICLIPSE “Happesw” 1 St A B ’ KIMNTalsa, DK
4 . . f . wisa, DK *
WPEG/Charlotte, NG * WCKX/Columbus, DH * M WBTF/Lexington-Fayette, KY :ﬁ%’dm:&a‘lﬁwm OM: Bryan Roinson
PO: Tem Avery PO: Paul Strong T WUSL/Philadelphia, PA * PO Tesry Monday
APD/MO: Nate Quick MD:; Warren Stevens ?%’ﬂéﬂwﬂm'm L 2 BUSTA RHYMESMARIAH “Know” | PD: Glenn Cooper APD/MD: Aaron Bemard
WPRW/Augusta, GA - 34 CHOPPA “Choppa” 7 BUSTA RHYMESMARIAH “Know™ TR DAV -Personal JAHEIM "Woman” WO: Coka Lani KDKS/Shreveport, LA * 1 STAGEA LEE “Rolf
PO: Tim Sngll ! 25 BUSETA RHYMESMARIAH “Know" 6 gi?mm%sm‘w o WJMZ/Greenville, SC * KELLY PRICE “Proposed” AMD: Cosmic Kev PD/MO: Quenn Echols gHABDAVID “Personal” oo
- Tim Snell 14 JAHEIM “Woman” ou D: Doug Davi “Woman" . U™ RHYMESMARIAH “Know"
MO: Nightrain 3 FLOETRY e el —— No ks 54 AN WERMIGHT o WM Woran"
21 BUSTA HYMESMARIAA “oow’ 24 JAHEIM "Woman®
At .
| Py KKDA/Daltas-Ft. Worth, TX PO Daniclan s WESEffupelo, MS
alias-Ft, Worth, TX * i . I i . B2K “Girlinend” upelo,
KELLY PRICE Proposed WITTChattanooga, TH * POMOD: Skip Cheatham WEUPMuntsville, AL * KIPRAitte Rack, AR MO: Michael Long WAMOAitburgh, PA . CRAIG DAVD Perord” PO/MD Pamela Aniese
e . untsville, DM/POMO: Joe Booker 67 MISSY ELLIOTT "Gossip™ Interim PDMO: DJ Boogie LIt MO EFABOLOUS "Ever”
PD: Keith Landecker 23 BUSTA RHYMESMARIAH “Know PO/MD: Steve Murry No Adds 30 JAHEIM Woran" 28 BLISTA RHYMESMARIAH “Know™ ABOL CRAES DAVID “Persanal
MD: Magic 12 BABY F/CLIPSE “Happened™ 35 SEAN PAUL "Busy” 19 BRIAN MCKNIGHT Woa” 3 JAHEIM "Woran” JAHEIM “Woman”
20 BUSTA RHYMES/MARIAH “Know" g e 5 19 KILLER MIKE "AD 10" 9 BUSTA RHYMESMARIAH “Know" 3 KEITH MURRAY "Know™
11 AN o JAHEIM “Wornan AARIES “Lovers”
. 5 STABBA LEE “Rol
:ﬂmﬁm"ém R C DA g:)aJLJn/snmepon, A WKYSMashinm:yn. oc*
i . . : Long John PD: Darmyl Hucka!
APDMO: Neke At Night . WiMI/dackson, MS * KKBT/Los Aneles, CA _ WOOKRaleigh-Ourham, NG * | 14 BUSTA RHYMESMARAH Yrow™ |  MD: P-Stew
23 BUSTA RHYMESMARLH “Know™ WROU/Dayton, OH OM/POMO: Stan Bra : iy WUBTNashville, TN * PD: Cy Young 1" SEAN PAUL "Busy” 10 BUS* RHYMESMARIAH “Know™
18 B2K “Gifiend” PD: Marco Simmons - Stan Branson MD: Dorsey Futler PO/MD: Kik Henson JAD: Sean Alexande JAHEIM “Woman” 9 RODTS FMUSIC “Break”
12 KELLY PRICE “Proposes” WGCI/Chicago, IL * MO: Theo Smith 11 STAGGA LEE Rol” 44 X21BIT “Choke™ ARG e A &
3 FLOETRY “Yes” OM/PD: Eiry Simith A CRAIG DAVID “Personal 20 702 S8 Bus | 23 LI MDFFABOLOUS Eer
s 5 mar JAHEIM “Woman" e BUSTA RHYMESMARIAH “Know %1 BK Gitrend
APDMD: Tiffany Green 2 SEAN PAUL "Busy” BUSTA RHYMESMARIAH "Know” FLOETRY "Yes 8 MARQUES HOUSTON “That"
1 BEENIE MAN FALADY... “Bossman” 2 STAGGA LEE *Roll" FABOLOLS FILIL' MO “Cant” JAHEIM "Woman” *
pree BUSTA RHYMES/MARIAH “Kniow™ U LIL' MO FFABOLOUS “Ever” Monitored Reporters
SNOOP DOGG “Beauthu™ CHOPPA “Choppa”
. . WBTJ/Richmond, VA * 80 Total Reporters
WEMX/Baton Rouge, LA * :lﬂmsbt‘e”am' Ms PD: Aaron Maxwell
OM: Don Gosselin : Steve Poston - MO: Mike Street .
P0: J-Tweezy WPWX/Chicago. IL * WOTJ/Detroit, M1 * MD: Lil Homie WGZB/Louisville, KY * KNOUMNew Drleans, LA * bt M:ERWMEW,AH e 69 Total Monitored
9 STAGGA LEE “Rol’ P : Lance Pation 2 STAGGA LEE “Rol” PO: Mark Gunn_ PD: Lamonda Williams 25 SYLEENA JOHNSON “Wha'
BRIAN MCKNIGHT “Walda™ : Jay Alan MD: Soudd BUSTA RHYMESMARIAH “Know” | MO: Gerald Harrison T T 24 MARGUES HOUSTON “That" .
CRAIG DAVID “Persora” MD: Traci Reynolds - Spu JAHEIM Woran” 4 SEANPALL Busy” AL 22 UL MD FFABOLOUS v’ 11 Total Indicator
JAHEIM “Woman” 20 JAHEIM “Woman” 19 BUSTA RHYMESMARIAH "Know™ FREEWAY “What" BUSTA RHYMESMARIAH “Know™ MARID “Cimon” 10 JAHEM Woman™
. J
N 7 .
Most Pla yed Recurrents ... . .. ... Indicator ... ... e e
T o R S R S o [P R ®
i ' TOTAL e Most Added
ARTIST TITLE LABEL(S) PLAYS
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 823 B i
MUS T onteanngl Derlsou O R A . 20  CRAIG DAVID Personal (Widstar/Alantc)
SEAN PAUL Glmme The nght /VP/At/ant/L‘/ 620 T T ST S S e
I.I. COOI. J I.dV U BE"ET /DEfJHIII//UJMG/ 565 BUSTA R“YMES & MAR'A“ CAREY | Knnw What YDU Want /J/
_GINUWINE Stingy (Epic) 851 STAGGA LEE Rall Wit M.V.P. ARTISTdirect
NELLY F/KELLY ROWLAND Dllemma /Fo ﬁee//l/n/versa// 410 | | e T T T T e
A T e e T e BRIAN MCKNIGHT Shoulda, Woulda Motown
ARLIYAH | Care 4 U (BlackGround) _ 357  BRIAN MCKNIGHT Sho e
__NAPPY ROOTS Po Folks /ftlr’_{ﬂ{/v/ . .. MlSSY EllIDTT Gossip Folks (Gold Mind/lekira/EEG)
ASHANTl Balby /Ml/lder /m: //DJMG/ 353 T T S S S e s ey
e e S A NAS | Can (Columbia)
N 0 R E Nothln lﬂefJam/lﬂJMG/ 346 et it st o e+ st o I e e U S
CLIPSE Wheﬂ The Last_]_'lme /.S‘tar Tra/r/Ansta} 322 TlC Hands Up /Ar/sta/
P DIDDY FIGINUWINE | Need A G|r| {Part Il /BadBoy/Ansta} 308 oo e o T .
= B2K Girlfriend /Ep/c/
CAM RON []h Boy /ﬁot‘A Fe//a//DJMG‘/ 307 o+ i st v . e e s e e
I.UDACRIS Move Bitch {0 fJam Sal/t/I/IDJMG/ 285 Lll' MO FIFABOLOUS 4 Ever /E/e/rtra/EEG‘/
BIG TYMERS sml Fly /L‘as/r Money/l/n/versa// 274 o o
e S T MR. CHEEKS Crush On You (Universal)
MUSID Halfu:razy /Def .S‘ou///DJM[;‘/ 269 . .
ASHANTI Foolish /Ml/rder /nc //DJMG‘/ 257 702 1 Stil! Love You /Motown/
NELLY Hot ln Herre /Fo ﬁee//l/n/versa// 243 S U . e
e+ e e . e e e DAVID BANNER Get Down //ndependent/
MARIO Just A Frlend 2002 /J/ e B DD s 2= el I
EVE FALICIA KEYS Gangsta Lovin' (Ruff ﬁyders//nterscope} EMINEM Superman /S/'ﬂdy//’ffé'ffﬂr’”/'//mfswﬂe/
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50 @ R&R February 28, 2003

At KMJQ/Houston we continue to
. offer a variety of R&B hits to our lis-
. teners. Right now Syleena Johnson’s
“Guess What,” Jaheim’s “Fabulous”
and Gerald Levert's “Closure” are
;'; among several songs that are doing
sam ChOICE £ extremely well for the station. How-
-— M&ﬂf’!‘{?ﬂf_}f‘ﬂ“ ,M.,.m,;‘;' ever, | cannot forget Vivian Green
and Whitney Houston. # We just
came off a huge Valentine’s Day Promotion with
Gerald Levert and Keith Sweat. The first show sold
out so fast that a second show had to be added. |
guess it's safe to say that the return of LSG will be
hotand in demand. # Another great record that is
| working well for the station — and is definitely keep-
ing the phones hot — is Floetry’s “Say Yes.” There
are several winners that everyone should look out for, including the
new one by Ron Isley, “What Would You Do,” and Heather
Headley’s “l Wish | Wasn't.” She is definitely the next diva!

A, 7 R G R L R o ot P PR et e

T o no one’s surprise, 50 Cent’s “In
da Club” (Shady/Aftermath/Inter-

scope) is No. 1 this week with 4,012
plays, a gain of 145 ... Jay-Z’s “Excuse
Me Miss” (Roc-A-Fella/IDJMG) is
quickly blowin’ up, moving 10-7 ... Lil
Kim’s “The Jump Off” (Atlantic) and
Baby’s “What Happened to That Boy”
(Cash Money/Universal) each make eight-point jumps to land at 13*
and 14*, respectively ... “l Can” by Nas is also up eight, moving 34-

* ... Sean Paul makes a double-digit jump, rising 39-29* with “Get
Busy” (VP/Atlantic) ... B2K’s “Girlfriend” (Epic) debuts this week at
42* ... No more guessing for Syleena Johnson, whose “Guess
What” (Jive) moves to No. 1 at Urban AC ... Brian McKnight’s
“Shoulda, Woulda, Coulda” (Motown/Universal) debuts on the chart
this week at 24*, nabbing Most Increased honors and tying for Most
Added ... K-Ci & JodJo’s “This Very Moment” (MCA) isn’t going any-
where but up, moving 13-10* and +50 to 514 plays ... Ron Isley’s
“What Would You Do” (DreamWorks) makes a nice move this week,
23-17* ... Tying McKnight for Most Added at Urban AC is “Far Away”
by Kindred The Family Soul (Epic).

— Kashon Powell, Urban Editor
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ARTIST. Brlan McKnight

LaseL: Motown
sy KASHON PUWEI.I./ URBAN EDITOR

o e s
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rian McKnight makes one think of ro-

mance and great love songs. Since he
hit the scene in the early "90s, McKnight
has constantly contributed great music.
He’s a singer, songwriter, producer and
musician, and he’s proven that real talent
can stand the test of time.

McKnight was born in Buffalo, where he
was known as the younger brother of
Claude McKnight, a member of the gospel
group Take 6. Brian began his own music
career by performing songs he had written
with his band. Mercury Records took no-
tice of this multitalented young man,
signed him and released his self-titled de-
but, which included the unforgettable “One
Last Cry.” It also spawned “Love Is,” a duet
with Vanessa Williams that was featured
on the hit TV show Beverly Hills 90210.

I Remember You was McKnight’s sopho-
more album, which sold more than half a
million copies. “On the Down Low,” “Crazy
Love” and “Still in Love” were the hits this
album produced. His followup, Anytime,
was the album that really put him on the
map. The single “Anytime” exploded at
radio and made nonbelievers take notice
of a young singer who could do so much
more than just sing.

McKnight then moved from Mercury
Records to Motown, releasing a Christmas
album, Bethlehem, and then Back at One.
He says, “T think of that album as a marker.
If Anytime was black and white, Back at
One was like color. The tours got bigger, the
audiences more diverse. I went from play-
ing Radio City Music Hall to Madison
Square Garden. I remember what a trip it
was for my father, who's a New York na-
tive, to see my nane up at the Garden.”

This album was followed by Superhero,
which featured radio hits “Still” and “Love
of My Life.” McKnight says, “Making that
record was like another reinvention for me

o R

— like my sound was evolving again. I had
a tremendous amount of fun making this
album, and I didn’t get all caught up in the
notion of trying to duplicate past hits or
necessarily sticking to ‘my sound.” This
time I said, ‘OK, what can I do to make
things more fun?”

The greatest hits package From There
to Here followed, and included everything
from his very first single, “The Way Love
Goes,” to “Love of My Life” to two previ-
ously unreleased tracks: “Let Me Love
You” and “How I Do.” Also included is
“Crazy Love,” the Van Morrison cover fea-
tured on I Remember You and the Jason’s
Lyric soundtrack.

U Turn is McKnight's upcoming album,
and the first single is “Shoulda, Woulda,
Coulda.” This is a classic Brian McKnight
song. “Shoulda been a better man/The
kinda man that you needed/Woulda been
better off if I'd done right by youw!1I coulda
done this, I coulda done that/But I know I
can’t go back,” he sings. This takes me back
to when I first heard McKnight. I am re-
minded why women fell in love with him
from the beginning. Some of the things that
have catapulted McKnight to the top are
the realness of his lyrics and people’s abil-
ity to relate to what he is singing about.

McKnight says, “Because of some of the
songs I write, people tend to think of me a
particular way — this gentle, sensitive
man. I may be that, but the concept is that
I am the same guy in person who I am in
the music I write. In reality, there is a dif-
ference between the two.”

S R
Stations and their adds listed alphabetically by market
WALR/Allanta, GA * WLOV/Chattancoga, TN * WMXD/Detrait, Ml * WSOL/Jacksonville, FL * WRBV/Macan, GA WOQOKNashville, TN * WCFB/Orlando, FL * KMJM/St. Lovis, MO *
DM: Tradia Charmant PO/MD: Sam Terry PD: Jamillah Muhammad PD: Mike Williams PDMD: Lisa Charles POMD:D.C. DM/PD: Steve Holbrook DM/PD: Chuck Atkins
PD: Ron Davis No Adds APD: Dneil Slevens APD/MD: K.J. KINDRED _“Far” & KINDRED . “Far* MD: Joe Davis KINDRED “Far”
No Adds MD: Sheila Little BRIAN MCKNIGHT “Wouida™ 5 KELLY PRICE "Proposed™ Na Adds
No Adds
WVAZ/Chicage, IL * § . . . . WLVH/Savannah, GA
WWIN/Baltimore, MD * PO: Elroy Smith ) KMJK/Kansas City, MO * T WYBC/New Haven, CT WDAS/Philadelphia, PA PD: G,,{,Syn....,
VP/Prog.: Kathy Brown APD: Armando Rivera WUKS Fayetieville, NC * PD: Greg Love KIMS/Memphis, TN On: Wayne Schmidt Stn. Mgt./PD; Joe Tamburro el
PD: Tim Watts 2 KCI& JOJO "Moment” PO/APD: Garrett Davis MD: Trey Michaels OMPD: Nate Bell PD: Juan Castillo MD: Joann Gamble
. Keith Fisher MD: Calvin Pee APD/MD: Eileen Collier APD: Steven Richardson 4 BRIAN MCKNIGHT “Woulda™
MD: Ke No Adds
FLOETAY “Yes™ No Adds No Adds MD: Doc-P 3 FLOETRY “Yes'
No Adds
WIMX/Toledo, OH *
rJDZAKICIeveIanﬂ, OH* KNEK/Lafavelte. LA * DMIPIﬂncEyd Love
: Kim Johnson N s * D: Deni
MD: Bobby Rush WFLM/Ft. Pierce, FL * PD/MD: Jnhnvl(innil WYLDNew Orl 1A* g’ﬁg’?amgh Durham, NC " BR'\‘;:?MT:T«:?HT “Woulda"
KQXL/Baton Rouge, LA * No Ados PO/MD: Michae) James BRIAN MCKNIGHT “Would' WHQT/Miami, FL * Lk %:'m:'ea"s' APDIMD: zm‘:";:ny
- . No Adds
BRIAN MCKNIGHT “Woulda” No Adds WHUR/MWashington, DC *
KINDRED "Far’ WLXC/Columbia, SC * KVGS/Las Vegas, NV * WKIS/Ri . PO/MD: David A. Dgid(insnn
Int, PTIJ: I%nnlg Wiiliams WOMG/Greensboro, NC * PD/MD: Tony Rankin PDMD@;&;"(!::‘:EIVA 20 KINDRED “Far"
MD: Tre Taylor PD: Alvin Slowe ! TONY TERRY “Heart” . -
WBHIGBirmingham, AL * Ko e Hoss e VMR Mitwaukee-Racine, Wi+ | HRICETEER Tork. NY .
P oy Dn POMY: L Jones MD: Jule Gusines WMMJ/Washington, DC *
MD: Darryl Johnson g & . . % AALIVAH “Mss WVBE/Roancke-Lynchburg, VA * | p: Kathy B
WL.J WAGH/Columbus, GA 5.5“‘0'2,{%‘3,',‘,2? S 53%’:3:;,?“‘*' G 5 B o PD: Walt ford MD: m“k': Chase
PD: Rasheeda MD: Sam Choice MD: Jamal Quarles KINDRED.. “Far™ BRIAN MCKNIGHT “Wouida”
MD: Ed Lowis o Adds 26 BRIAN MCKNIGHT “Woulda® WMCSMilwaukee, Wi
WMGL/Charleston, SC * D et DM:Steve Scot
PD: Te GIJChar eston, rkoem; e E n:h WTLCAnd lis, IN ] chmn %ISMVI.‘JY,:?EDIIRI'AVA , M red Report
TERRY STEELE “Everything” ndianapolis, IN * BRIAN MCKNIGHT “Woulda™ : Michasl Mauzone *Monitol ers
‘PDMDA»B:AIICW Pu:m:):m OM/PD: Brian w-'l)laee KHHTALos Angeles, CA * KNDRED “Far” RS epo
KNORED: r'.-?r MD: Garth Adams PD: Michelle Santosuosso 48 Total Reporters
No Adds 2 FLOETRY “Yes"
KRNB/Dallas-Ft. Worth, TX * 44 Total Monitored
OMED Sam st WDLTMabile, AL * .
MD: Rudy V WIX}/Jacksan, MS * KJLH/Los Angeles, CA * . e, WVKL/Norfolk, VA -
WBAV/Charfotte, NC * 1 OROEmYYer PD/MD: Stan Branson PD/MD: Andrae Rassell i L] M Don London 4 Total Indicator
PO/MD: Terri Avery | IR BAIAN MCKNIGHT “Woulda" 5 KNDRED.. ‘Far ”'x“ G POMD: BC 3
4 KINDRED..“Far* & 00 Mormant TLE “Hang™ T KIMWATERS “Know" Wo BRIAN MCKNIGHT “Wouda
\_ J
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CHICO DEBARGE Not Together fn The Paint/Koch)
Total Plays: 89, Total Stations: 14, Adds: 0

KELLY PRICE He Proposed (Def SoullDJMG)
Total Plays: 85, Total Stations: 7, Adds: 1

MIDNIGHT STAR 15th Avenue f/ndependent)
Total Plays: 75, Total Stations: 8, Adds: 0

MARIAH CAREY Through The Rain (MonarC/IDJMG)
Total Plays: 63, Total Stations: 4, Adds: 0

Songs ranked by total piays

it S URBANACTOP30_ o ——
e il i ween ) s e e -
B W e February 28, 2003
WEEK Wk ARTIST TITLE LABEL(S) i3 PLvS |up§?o%§%us wEEKS N ToraL oS! AT OS t Add Ed °
2 0 SYLEENA JOHNSON Guess What (/ive/ 1083 +65 148381 14 40/0 www.rradds.com
1 2 JAHEIM Fabulous (Divine MilyWB) 1026 A7 149793 18 8000 | jemstrmee el ADDS
3 3 MUSIQ Dontchange (Def Soul/iDJMG) 924 65 162647 25 41/0 | BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/ 10
5 @  VIVIAN GREEN Emotional Rollercoaster (Columbia) 902 +26 132393 16 39/0 | KINDRED THE FAMILY SOUL Far Away (Epic/ 10
6 @ TYRESE How You Gonna Act Like That 894  +37 145048 15  41J0 :lgf&T“J‘Li;VTYh‘?S CU’BH$W”’*”MUA :
4 6  WHITNEY HOUSTON One Of Thase Days Arista/ 799 08 113655 15 4y | sl e Y Mol ¢uu — X
7 7 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnso/MCA) 726 66 112542 22 26/0
8 8  HEATHER HEADLEY He Is (RCA) 618 136 84986 20 s | Most
9 ©  GERALD LEVERT Closure (Elektra/FEG) 610 +37 85434 6 2n | tncreasedPla 'S o
13 @ K-Cl & J0JO This Very Moment (MCA) 514 +50 71686 7 28/2 ToTAL
10 11 GERALD LEVERT Funny (Elektra/EEG) 503 31 76058 29 30 | st e wisELs i
12 12 LUTHER VANDROSS I'd Rather (/) 475 44 83226 56 34/0 | BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) +145
14 @ FLOETRY Say Yes (DreamWorks) 445 +38 67978 4 3718 | CRAIG DAVID What's Your Flava? (Wildstar/Atlantic/ +12
11 14 RUFF ENDZ Someone To Love You (Epic) 427 103 74861 48 36/0 | RONISLEY F/R. KELLY What Would You Do? (DreamWorks)  +11
16 DRUHILL | Should Be... (Def SoullDJMG) 393 +12 50526 16 270 ;‘;'L*:x:j‘o Lh;‘sn’:fga" ﬁf;" h’”"”"jf’ Mibwe +g:
18 16  BLACKSTREET Deep (DreamWorks) 297 T amae | oy o
23 D RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 290 +71 66244 2 80 | CHICO DEBARGE Not Together fr The Paint/Koct) 42
17 18 DEBORAH COX The Morning After (J/ 290 -58 33049 12 26/0 | MUSIQ Halfcrazy (Def SoutiDJME) +39
19 19 AALIYAH Miss You (BlackGround/Universal) 276 -4 58284 6 8 FLOETRY Say Yes (DreamiWorks) +38
22 @ KEM Love Calls (Motown/Universal) 275 +16 43577 5 23/1 | GERALD LEVERT Closure (Elektra/£EG) +31
20 21 AL JARREAU Secrets Of Love (GRA/VMG) 244 25 24858 20  17/0 | YYRESEHow YouGomna Act Like That £ el
24 @ TONY TERRY In My Heart (Golden Boy) 210 +16 9033 6 141
21 23 KENNY LATTIMORE/CHANTE MOORE Loveable (From Your Head...) (Arista) 202 58 20496 17 18/0 Most
@  BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motows/ 199 +145 36308 1 29/10 Played 6 ecurrents,....
27 @  JEFF MAJORS Somehody Bigger (Music One) 191 +3 25131 1 e | ToTaL
26 26 SOUNDS OF BLACKNESS Don’t You Ever Give Up (Sounds Of Blackness) 182 7 1033 13 12/0 | ARTIST TITLE LABEL(S) PLAYS
28 @) JOEFIMR. CHEEKS That Girl (Motown/Universal) 1m +3 30172 3 17/0 | IWDIAARIE Little Things Motown/ 318
25 28 TONIBRAXTON A Better Man Arista) 169 25 12013 8 15 | gl e DB 346
. XWELL Lifetime [Columbia) 334
29 @ THEO Get Your Groove On (TWP Productions) 164 +4 9488 18 810 | LUTHER VANDROSS Take You Out & 279
€@ R KELLY Ignition Live/ 159 +1 31205 1 2/0 | DONELL JONES You Know That | Love You (Untouchables/Arista) 263
. ; ” . — ) - ) MARY MARY In The Morning (Columbia) 247
216-22 Bullts appeat o1 SOmGS GaINng olayS o Tomalning fat ot previoss week 11w SOngS e b n 1 i, 100 soma it oot oaroace iy ls i | MUSIC Halfrazy (D SoullBuMG) 245
first'. Songs below No. 15 are moved to recurrent after 20 weeks on thg chart. Most Added is the total number of'new adds officiglly reported to R&R by each 'reporting YOLANDA ADAMS The Battle Is The Lords fVerity/ 235
T L o oV ol ors Py or, Mot e v s sons i s it s ook TEases | GERALDLEVERT Mot Tolow o Gstht ) 201
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. JOE What If A Woman (ive/ 194
JAHEIM Anything (Divine MilyWB) 183
New  ACHIVE ..............oseevsironrs e | ANGIE STONE More Than A Woman 4/ 175
o et ANGIE STONE Wish | Didn't Miss You 173
KIM WATERS You Know That | Lave You (Shanachie) REMY SHAND The Way | Feel (Motown/) JILL SCOTT The Way (Hidden Beact/Epic/ 164
Total Plays: 158, Total Stations: 19, Adds: 2 Total Plays: 84, Total Stations: 10, Adds: 0 YOLANDA ADAMS Open My Heart (Elektra/EEG) 153
DONNIE MCCLURKIN FY. ADAMS The Prayer (Verity/ UNWRAPPED VOL. 2 Hot In Herre (Hidden Beact/ YOLANDA ADAMS I'm Gonna Be Ready (lektra/FEG) 149
Total Plays: 133, Total Stations: 14, Adds: 0 Total Plays: 80, Total Stations: 8, Adds: 0 GINUWINE Differences (Epic/ 148
JAHEIM Put That Woman First (Divine Mil/W8) KINDRED THE FAMILY SOUL Far Away (Epic/ ANGIE STONE Brotha &/ 146
Total Plays: 123, Total Stations: 4, Adds: 1 Total Plays: 75, Total Stations: 13, Adds: 10 MAXWELL This Woman's Work (Columbia) 1M

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved to the web.

The March of Dimes and Radio — A Partnership of History and Accomplishment
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ﬁm your help, we will see th;: day when every baby is born hea.[thyﬁ

Sponsored Nationally By: ﬁu_'bumn, Katz_ Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

Co .Spunsured By: API, AT&T Broadband, Bonneville International, CURB Records,
Ford, Interep, Miller Lite, Plttsbu.rgh Radio Organization, Potawatomi Bingo Casino

We salute our Achievement in Radio Awards® winners and finalists, and give thanks
to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Housten, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,
Pittsburgh, San Diego, St. Louis and Washington.
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For more information, contact the A.I.R. Awards at: eschultz@modimes.org; or call: (312)596-4701.
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*....RS 34 brought together more than 2,100 radio and record professionals last week
for educational sessions and dozens of musical interludes showcasing the format'’s
stars and new acts. Here’s a look at last week’s events in Nashville during one of
Country radio’s biggest weeks.

MUNCHING MUSIC the RCA Label Group co-sponsored the annual ASCAP luncheon on Thursday and offered fantastic
performances by Aaron Lines and Diamond Rio and an acoustic set from Brad Paisley that brought down the house. Pictured after
the show are (back, I-r) Diamond Rio’s Brian Prout, Dana Williams, Jimmy Olander, Gene Johnson, Dan Truman and Marty Roe;
(front, I-r) ASCAP VP/Membership John Briggs, RLG Executive VP Butch Waugh; ASCAP Sr. VP/Licensing Vincent Candilora, Paisley;
Lines; CRB President Gary Krantz; and RLG Chairman Joe Galante.

{ | il a1l |

ROCKIN’ THE HOUSE wartina McBride gave a rousing performance at Wednesday night's Super Faces Show, sponsored by
the Academy of Country Music and the United Stations Radio Networks, which had Crook and Chase Countdown hosts Lorianne
Crook and Charlie Chase emcee. Gathered after the show are (I-r) RLG Executive VP Butch Waugh, United Stations VP/Affiliate
Relations Rob Pierce, Chase, McBride, Grook, CRB President Gary Krantz, United Stations Regional Manager/Affiliate Refations Ralph
Riley, United Stations Executive VP/Programming Andy Denemark and RLG Chairman Joe Galante.

L3 - $ 3 s

SAYING HEY TO MICKEY Lyric Street hosted a lunch for Cumulus radio folks during GRS and brought in the men from
Rascal Fiatts to sing for them. Shown after dessert are (I-r) Lyric Street VP/National Promotion Kevin Herring, Rascal Flatts’ Joe Don
Rooney, Lyric Street Director/National Promotion Renee Leymon, Cumulus VP/Programming Bob Raleigh and Rascal Flatts’ Gary
Levox and Jay DeMarcus.

www.americanradiohistorv.com

T

WCRS LIVE AND UNPLUGGED artists and songwriters joined once

again for the annual WCRS Live! session, which always produces great laughs to
go along with the great songs. Hosting this year's event was Lonestar’s Richie
McDonald, filling in for an ailing Keith Urban. Pictured behind Deana Carter are
(back, I-r) songwriter Craig Wiseman, Jeffrey Steele and McDonald.

THE 6 MILLION MAN DreamWorks celebrated the muiltiplatinum success of
Toby Keith during a party in.his honor. Keith was presented with a custom-made pool
table, and he gave label president James Stroud a 100th-anniversary Harley-Davidson
motorcycle. Artist Huey Lewis was also on hand to congratulate Keith, who received
double-platinum plaques for Pull My Chain and Unleashed and a huge plague
commemorating 6 million sold for DreamWorks in three years. On hand to help Keith
celebrate were (I-r) DreamWorks Sr. Executive/Promotion & Artist Development Scott
Borchetta and Sr. Executive/Sales & Marketing Johnny Rose, Keith, Stroud and TK
Kimbrell of TKO Artist Management.

ﬁ,."" \'

HANGIN’ WITH THE BIG BOYS columbia/Nashville held a shindig for radio
folks at Merchants Restaurant in downtown Nashville during CRS, and their biggest
stars turned out for the fun. Pictured preparing to chow down are (I-r) Columbia’s
Mark Janese; Mark Chesnutt; KXKC/Lafayette, LA MD Sean Riley; Troy Gentry; Travis
Tritt; and Eddie Montgomery.

ALL MY ROWDY FRIENDS american Country Countdown s Bob Kingsley
hosted his annual Songwriters in the Round show during CRS, featuring Craig
Wiseman, Delbert McClinton, Al Anderson, Bob DiPiero, Leslie Satcher, Jeffrey Steele
and Gary Nichoison. Seen here are (I-r) KHAY Ventura, CA PD Mark Hill; Kingsley; and

WXXQ/Rockford, IL PD Jesse Garcia.
Continued on Page 54
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performances by:
arista nashville
Brooks & Dunn
Deana Carter
Brett James
Carolyn Dawn Johnson
Brad Paisley
Diamond Rio
Phil Vassar

bna records
Kellie Coffey
Kenny Chesney
Lonestar
Pinmonkey
Rachel Proctor
Tebey

rca records

Jeft Bates

Tracy Byrd
Andy Griggs
Aaron Lines
Martina McBride

Clay Walker

Thanks to
you for
making
CRS a

huge success/

SIMPLY
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BEST
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RCA LABEL GROUP RLG/NASHVILLE
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Continued from Page 52

PLAQUE ATTACK 1he BuA family took great pride in presenting Kenny Chesney with a plague commemo-
rating his multiplatinum success in seiing 10 million records. The presentafion took place during the RLG party.
Holging the hardware are (I-r} ENA VP/Promrotior Tom Baldrica, LG Executive VP Buich Waugh and Sr. VP/ALR
Renee Bell, Chesney, manager Clint Higham, RLG Chairman Joe Galante and BNA Sr. Director/Artist Development
Debbie Linn.

TRUTH TELLING the RCA Label Group's annual boat show during CRS had a different twist this year,
as the event had to dock on dry land for the first time. Recent rains in Nashville made the Cumberiand River
foo high fo navigate, but the label quickly found a warehouse for ite party. It was truly a who’s who onstage
as Diamond Rio, Brad Paisley, Deana Carter, Kenny Chesney, Carolyn Dawn Johnson, Martina McBride and
Brooks & Dunn were among the Arista, BNA and RCA artists who entertained. This show always features a
surprise, and this year it was Huey Lewis joinirg Phd Vassar to sing “Workin’ for a Livin”.” Ancther crowd-
pleaser was Tracy Byrd's new song “The Truth About Men.” which mcluded guest vocals by Andy Griggs,
Jeff Bates and W/B's Blake Shelton. Enjoying the night ar= {I-r) Bates, RLG Chairman Joe Galante, Griggs,
Byrd, Shefton and RCA VP/Promotion Mike Wilson.

BISCO INFERNO the Ateritidnite Disco Party
has become an annual mest-do for CRS @tendees
and artists. Performances included songs from
Sawyer Brown, who featured Mark Mifer with a
bionde wig; Terri Clark, wia got in the groove with

VI

FRESH NEW FACES Stunning new talert was displayed in full force during the Friday night New i ‘ '

Faces Show, featuring performances by Steve Azar, Ketlie Coffey, Emerson Drive, Joe Nichols and Tammy | WANT A NEW DRUG! it may have been big glasses and a funky hat; Caroiyn Dawn
Cochran. Seen here backstage after the show are {back. I-r) Emerscn Drive's Danick Dupelle, Pat Allingham, raifming outside, but there was a fiood of applause inside  Jehnson, who sported Iruge hair extensions; and
Brad Mates, Patrick Bourque, Mike Melancon and Chris Hartman; (tront, I-r) R&R’s Angela King. host Charlie  during the RLG paity where Phil Yassar (r) and Huey Joe Nichols (pictured), who played “Honky Tonk
Monk; Coffey; Nichols; R&R’s Erica Farber; Azar;, R&R’s Jessica Harrell; Coctiran, and Bill Mayne. Lewis wowed the crowd Women” for the crowd.

ISR
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A TALE OF TWO ANDERSONS cRs brougtt people together T el L e
' — - — from: all walks of life and all parts of the U.S., and the Andersons, from THE BREAKFAST CLUE Warner Bros. anist Faith Hill hosted a bruneh for

HEAVY METAL MOMEN TCapitol/Nasﬁville WS TH/Columbus, GA, couldn’t help but mingle with the crowd during the seminar attendees at one of her favarite Nashville eateries, Monelle’s. While folks
President Mike Dungan (r) presents Trace Adkkis with Columbia/Nashville party at Merchants Restaurant. Gathered here are (I-r) chowed down on camfort food ke fried chicken and cheese grits, Faith wandered
a plaque to commemorate the gold sales status of Adkins WSTH MD Dave “Gerbil” Anderson, new Columbia artist Colt Prather, from table to table, signing autographs. Cauglwt between bites are Hit and American
£D Chrome onstage during CRS. Columbia rep Matt Corbin and WSTH PD Kevin Andersorn. Country Countdown hast Bob Kingsley.

www.americanradiohistorv.com
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& B e February 28, 2003
WK WK ARTIST TITLE LABEL(S) rows  eors s s o o | JMost Added ©
i 1 BLAKE SHELTON The Baby (Warner Bros.) 15232 450 5623 .96 17 1490 s
www.rradds.com
3 2 TERRI CLARK | Just Wanna Be Mad (Mercury) 15215 287 5260 -174 26 1490
6 €©  DIXIE CHICKS Travelin’ Soldier (Monument) 15156 +1724 5411 +612 19  149j0 | ARTISTTMLE LABELS) ADDS
1 4 MARK WILLS 19 Somethin’ (Mercury) 14935 849 5163 296 21 1490 :::::ls‘:g:kgvmi.muu F;u’gr‘:‘;;’; c’g;;‘;’zw"”“’ gg
|
4 @ GARY ALLAN Man To Man (MCA4)/ 14830 +1079 6393 +343 21 14911 | gpps evans Backseat Of A Greyhound Bus (ACA) 2
7 e JOE NICHOLS Brokenheartsville (Universal South) 13680 +719 4848 +224 17 14611 MARK WILLS When You Think Of Me (Mercury/ 14
5 7 AARON LINES You Can't Hide Beautiful (RC4) 13302 362 4883 134 27 149/0 | JIMMY WAYNE Stay Gone (DreamWorks) B
9 @ ALANJACKSON That'd Be Alright (Arista) 11488 +1087 4001 +389 9  148)2 l“g:g;’TTA“:;'SFT"’?PW"':"E" i’_“‘slesg/’v";;’/”””’/wa’""’”””s”a”/ ';
. , . y Front Porch Looking In
8 9  BRAD PAISLEY | Wish You'd Stay (Arista) 10180 856 3724 346 26 14610 | pycorr'h AT Love You Out oud dyic Strees :
10 @ KENNY CHESNEY Big Star (BV4/ 10154 +874 3511 +318 8 14710 | KELLIE COFFEY Whatever It Takes (BNA/ 8
11 @ SHANIA TWAIN Up! (Mercury) 9518 +554 3305 +154 11  141/1 | BRETT JAMES After All Arista/ 7
12 P TRACE ADKINS Chrome (Capital) 8806 +158 3437 +27 21 140{0 IQFNFY:AT#(;KTE: [L”d W;akne(;s[: g)/ommg On...) Tuckertime/Capitol ;
, . . e Love Song
17 )  TIMMCGRAW She's My Kind Of Rain (Curty B611 +1303 3128 +469 8 14512 |l ctoere it Country Cobimbi :
13 @  KEITH URBAN Raining On Sunday (Capitol 8299 +370 2976 +117 11 14500
16 ) MARTINA MCBRIDE Concrete Angel (RCA/ 8297 +698 2995 +240 14 1411 | MoOST
15 )  VINCE GILL Next Big Thing (MCA)/ 8124 +495 3028 +174 15  143[0 Increased POIn ts s
14 ) JENNIFER HANSON Beautiful Goodbye (Capital) 7985 +232 2979 +69 27 1311 ' oL
18 D) DIAMOND RIO | Befieve (Arista/ 7515  +488 2811 +179 12 13811 | aamsv 1mie wases) P
19 @ TOBY KEITH Rock You Baby (DreamWorks) 7216 +774 2456 +265 7 144/3 DINIE CHICKS Travei' Soie Homamend -
' .. . ravelin ooldier (vionumen +
21 @) DEANA CARTER There's No .lelt /Ar/sta/. 6506 +442 2632 +153 17 N300 | quiueen o e Kind Of Rin Cut T
22 @ CHRIS CAGLE What A Beautiful Day (Capitol) 6214 +365 2155 +126 14 131/4 DARRYL WORLEY Have You Forgotten (DreamWorks/ +1293
20 22 FAITH HILL When The Lights Go Down (Warner Bros.) 5901 -277 2092 13 14  128/0 | RASCALFLATTS Love You Out Loud (yric Street) +1123
24 @ RASCAL FLATTS Love You Out Loud (Lyric Street) 5680 +1123 2053 +376 6  135/8 ém :tm?w" T';a‘;a Be (IAMIE‘?;/“ (Arista) +:g%
. . an 1o van +
23 @ PHIL VASSAR This Is God (Arista/ 5384 +437 1980 +137 8 1213 | ol o reae Bi Star B Jpoiy
25 @  JEFF BATES The Love Song (RCA/ 4544 +535 1735 +213 8 1316 | 1oRy KEITH Rock You Baby Dreamiorks 4778
Breaker @ RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 4021  +493 1344 +181 11 92/12 | JOE NICHOLS Brokenheartsville (Universal South/ +119
27 @) MONTGOMERY GENTRY Speed (Columbia) 3567 +319 1414 +140 8  120/5 | MARTINA MCBRIDE Concrete Angel (AC4/ +698
28 @ JESSICA ANDREWS There's More To Me Than You (DreamWorks) 3499 +391 1366 +151 8  117/3 Most
30 @ JoDEE MESSINA Was That My Life (Curty 3185 +444 1105 +120 7 1063 In creased Plays R
29 30 CRAIG MORGAN Almost Home (Braken Bow) 2947 38 1286 9 17 953 i oL
Breaker €) TRAVIS TRITT Country Ain't Country /Co@nb/b/ 2523 +204 895 +76 6 936 ARTIST TILE LABELS) s
33 €D TAMMY COCHRAN Love Won't Let Me (Gpic/ 2165 +313 899 +116 7 9972 DIXIE CHICKS Travelin’ Sodier (Monument) 612
32 33  PINMONKEY | Drove All Night (BNA/ 1979 180 784 -82 12 8511 TIM MCGRAW She’s My Kind Of Rain (Curty +469
Breaker @ JIMMY WAYNE Stay Gone (DreamWorks) 1875 +478 659 +162 3 90/13 | DARRYL WORLEY Have You Forgotten (Dreamiorks) +456
35 €D  KID ROCK WISHERYL CROW Picture (Lava/Atlantic) 1870 +294 527 +54 19 2213 :kg:‘: AJLA'SLKASTUTNSTL"G“:{ Be 3""9["‘ /:ZS’?/ st +g'73:
. 0ve You vut Loua (Lyric olree +
38 €D SAMMY KERSHAW ! Want My Money Back (udium) | 1776 +177 715 +67 4 153 GARY ALLAN Man To Man MEA o
36 @ A. TIPPIN F[T. TIPPIN Love Like There's No Tomorrow (Lyric Street/) 1526 +59 618 +25 7 75/5 KENNY CHESNEY Big Star (BV4/ +318
38 @ STEVE HOLY Rock-A-Bye Heart (Curby) 1297 +208 522 +62 3 7442 TOBY KEITH Rock You Baby (DreamWorks/ +265
€@ DARRYL WORLEY Have You Forgotten (DreamWorks) 1293 +1293 456 +456 1 56/55 | MARTINAMCBRIDE Concrete Angel (3C4) +240
39 (@) ANTHONY SMITH Half A Man Mercury) 1139 495 479 446 4 o2 | CARTHBROOKS Why Ain'tl Ruming Capita) +240
[Debut> @) GARTH BROOKS Why Ain't | Running (Capitol 954 4635 315 4200 1 M8 | praslars
41 @D JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 909 +131 402 +57 3 470
44 @ BRETT JAMES After All Arista) 896 +277 389 +117 2  &5)7 TRAVIS TRITT
42 44 TOBY KEITH Beer For My Horses (DreamWorks) 669 63 114 1 N 1/0 Country Ain't Country (Columbia)
43 @ ALISON KRAUSS The Lucky One /Rounder/ 654 9 207 +20 4 1800 6 Adds * Moves 31-31
47 @ MARKCHESNUTT 'mIn Love With A Married... Columbia) 564 +158 273 +71 2 384 RANDY TRAVIS o
50 @) AMY DALLEY Love's Got An Attitude (It..) (Curt) 563 +213 188 +80 1 30 Three Wooden Crosses (Word/Curb/Warner Christian)
12 Adds ® Moves 26-26
[Debut> ()  KELLIE COFFEY Whatever It Takes (BVA/ 554 +307 227 +142 1 36/8 JIMMY WAYNE
46 (@ GEORGE STRAIT The Real Thing (MCA) 533 +35 72 +13 3 200 Stay Gone (DreamWorks)
45 50  TEBEY We Shook Hands (Man To Man) (BNV4/ 529 51 232 40 7 340 13 Adds * Moves 37-34
149 Country reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked by total plays
2/16-2/22. Bullets appear on songs gaining in points or remaining flat from previous week. If twa songs are tied in total points, the song with the larger increase in points is
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R R&R Station Playlists have moved to the web.

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week-to- -
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided See all of our.momtored reporters at
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.

Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc.
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. - COUNTRY TOP 50 INDICATOR

6 Sy
A AN February 28, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
Wk WeEK  ARTST TILE LABEL(S) PONTS pohts s s Temer g
2 @ GARY ALLAN Man To Man (MC4) 3381 +64 2664 +43 23 73[0
3 @ DIXIE CHICKS Travelin’ Soldier (Monument) 3309 +192 2625 +158 10 740
1 3 BLAKE SHELTON The Baby (Warner Bros.) 3231 216 2522 193 17 710
5 o JOE NICHOLS Brokenheartsville (Universal South) 3009 -1 2413 +3 18 66/0
7 €@ ALAN JACKSON That'd Be Alright (Arista) 2998 +143 2381 +122 10 74/
4 6  AARON LINES You Can't Hide Beautiful (RCA/ 2892 166 2344 105 29 670
8 7 TRACE ADKINS Chrome (Capitol) 2807 12 2244 21 22 720
11 €@ KENNY CHESNEY Big Star (BNA/ 2611 +199 2065 +170 7 750
6 9 TERRICLARK | Just Wanna Be Mad (Mercury/ 2539 334 1987 263 26 63/
9 10 MARK WILLS 19 Somethin’ (Mercury) 2432 2712 1911 227 21 6N
15 @  KEITH URBAN Raining On Sunday (Capitol) 2265 +104 1817 +85 12 75[0
13 (O SHANIA TWAIN Up! Mercury) 2260 +53 1809 +47 10 730
16 ) MARTINA MCBRIDE Concrete Angel (RCA/ 2238 +95 1780 +78 13 74/
12 14 VINCE GILL Next Big Thing (MCA) 2233 54 1758 45 15 70/
10 15  BRAD PAISLEY | Wish You'd Stay (Arista) 2229 196 1769 175 30 59/
14 D JENNIFER HANSON Beautiful Goodbye (Capitol 2200 +10 1749 +2 21 7200
18 @ TIMMCGRAW She's My Kind Of Rain /Curty 2169 +202 1696 +162 5 750
17 @ DIAMOND RID | Believe (Arista/ 2128 +71 1719 +61 14 740
19 @ TOBY KEITH Rock You Baby (DreamWorks) 2092 +131 1675 +102 7 74/
20 @D DEANA CARTER There's No Limit fArista/ 1784 +31 1452 +29 18 71j0
22 @ CHRIS CAGLE What A Beautiful Day (Capito) 1769 +119 1417 +93 13 T/
21 @  PHIL VASSAR This Is God /Arista) 1725 +56 1375 +55 7 7120
23 @ RASCAL FLATTS Love You Out Loud Lyric Street) 1661 +181 1341 +151 &  73/0
24 €@  JEFF BATES The Love Song (RCA/ 1475 +117 1165 +98 6 672
25 € JESSICA ANDREWS There's More To Me Than You (DreamWorks) 1348  +89 1067 +58 9 6601
26 @  FAITH HILL When The Lights Go Down (Warner Bros.) 1299 +42 1028 +35 13 56/0
27 @) MONTGOMERY GENTRY Speed (Columbia) 1233 +95 971 +81 7 6401
28 @ RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 1221 +129 985 +114 11 61/8
29 @ J0DEE MESSINA Was That My Life (Curty 932 +36 748 +36 6 550
30 @ TRAVIS TRITT Country Ain’t Country (Columbia/ 906 +54 704 +54 6 4511
31 @ A. TIPPIN F/T. TIPPIN Love Like There's No Tomorrow (Lyric Street/ 831 +33 682 +28 1 4501
32 €D TAMMY COCHRAN Love Won't Let Me (Epic/ 824 +51 679 +44 7 4500
33 € JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 620 +55 494 +35 4 31
37 € JIMMY WAYNE Stay Gone (DreamWorks) 611 +289 531 +231 2 49/10
38 € PINMONKEY I Drove All Night /BNA/ 533 +30 446 +27 14 290
35 € SAMMY KERSHAW | Want My Money Back (Audium) 522 +60 435 +45 4 380
36 € ANTHONY SMITH Half A Man (Mercury) 389 +33 321 +21 3 283
39 € CRAIG MORGAN Almost Home /Broken Bow) 357  +67 288 +45 8 2112
41 €D  STEVE HOLY Rock-A-Bye Heart (Curt) 304 +56 239 +40 2 233
44 @ KD ROCK WISHERYL CROW Picture (Lava/Atlantic) 299 +120 217 +72 31212
45 @ MARK CHESNUTT I'm In Love With A Married... (Columbia) 247 +83 199 +63 2 1912
@  KELLIE COFFEY Whatever It Takes (BNA/ 218 +133 185 +98 1 2012
@  MARK WILLS When You Think 0f Me (Mercury) 217 +103 202 +87 1 238
40 44 DARON NORWOOD In God We Trust (H2E/Lofton Creek) 215 45 182 41 13 10/
50 €D BRETT JAMES After Al (Arista) 196 +M1 166 +59 2 194
43 46  KID ROCK FIALLISON MOORER Picture (Lava/Universal South) 188 4 159 2 11 80
@ SARA EVANS Backseat Of A Greyhound Bus /RCA/ 180 +142 146 +111 1 1712
@ TANYA TUCKER OId Weakness (Coming On...) (Tuckertime/Capitol) 179 +112 135 +73 1153
— (D ALISON KRAUSS The Lucky One /Rounder/ 157  +36 120 +30 3 92
48 €D RADNEY FOSTER Scary Old World (Dualtone) 154 +22 146 +19 2 101

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/16-Saturday 2/22.
© 2003, R&R Inc.

Most Added’
www.rrindicator.com
ARTIST TITLE LABEL(S) ADDS
KELLIE COFFEY Whatever It Takes (BV4/ 12
SARA EVANS Backseat Of A Greyhound Bus (RC4/ 12
GARTH BROOKS Why Ain't | Running (Capitol) 12
JIMMY WAYNE Stay Gone (DreamWorks) 10
RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 8
MARK WILLS When You Think Of Me (Mercury/ 8
DARRYL WORLEY Have You Forgotten (DreamWorks) 7
LONESTAR My Front Porch Locking in (BA4) 7
BRETT JAMES After All (Arista) 1
ANTHONY SMITH Half A Man Mercury/) 3
STEVE HOLY Rock-A-Bye Heart (Curb) 3
TANYA TUCKER 0Id Weakness (Coming On...} (Tuckertime/Capitol) 3
JEFF BATES The Love Song (RC4) 2
CRAIG MORGAN Almost Home (Broken Bow/ 2
MARK CHESNUTT I'm In Love With A Married... (Columbia) 2
KID ROCK WISHERYL CROW Picture (Lava/Atlantic) 2
TRACY BYRD Ten Rounds With Jose Cuervo (RC4/ 2
ALISON KRAUSS The Lucky One (Rounder) 2
BRIAN MCCOMAS 99.9% Sure (I've Never...} fLyric Street) 2
TOBY KEITH Rock You Baby (DreamWorks) 1
Most
Increased Points
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
JIMMY WAYNE Stay Gone (OreamWorks) +289
TIM MCGRAW She's My Kind Of Rain (Carb) +202
KENNY CHESNEY Big Star (BV4) +199
DIXIE CHICKS Travelin' Soldier (Momument) +192
RASCAL FLATTS Love You Out Loud (Lyric Street) +181
ALAN JACKSON That'd Be Alright (Arista) +143
SARA EVANS Backseat Of A Greyhound Bus (RCA/ +142
KELLIE COFFEY Whatever It Takes (BV4) +133
TOBY KEITH Rock You Baby (DreamiWorks) +131
RANDY TRAVIS Three Wooden Crosses (Wordf/CurlyWamer Chnstian) +129
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
JIMMY WAYNE Stay Gone (OreamWorks/ +23
KENNY CHESNEY Big Star (BV4) +170
TIM MCGRAW She’s My Kind Of Rain (Curb) +162
DIXIE CHICKS Travelin' Soldier (Monument) +158
RASCAL FLATTS Love You Out Loud fLyric Street) +151
ALAN JACKSON That'd Be Alright /Arista/ +122
RANDY TRAVIS Three Wooden Crosses (WordCurlyWamer Chistian) +114
SARA EVANS Backseat Of A Greyhound Bus (RC4/ +111
TOBY KEITH Rock You Baby (DreamiWorks) +102
JEFF BATES The Love Song (RC4) +98
KELLIE COFFEY Whatever It Takes (BNA/ +98
KEITH URBAN Raining On Sunday (Capitol) +95
CHRIS CAGLE What A Beautiful Day (Capitol +93
MARK WILLS When You Think Of Me (Mercury) +87
GARTH BROOKS Why Ain't | Running (Capitol) +82
MONTGOMERY GENTRY Speed (Columbia) +81
MARTINA MCBRIDE Concrete Angel (RCA) +78
TANYA TUCKER Old Weakness (Coming On...} (Tuckertime/Capito) +13
KID ROCK WISHERYL CROW Picture (Lava/Atlantic) +72
DARRYL WORLEY Have You Forgotten (DreamWorks) +64
MARK CHESNUTT i'm In Love With A Married... (Columbia) +63
DIAMOND RIO | Believe {Arista) +61
JESSICA ANDREWS There's More To Me Than You (DreamiVorks) +59
BRETT JAMES After All (Arista) +59

Extend your on-air image!

Quick SET’

Inventory Reduction Sale!

Save $100

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

T e 6528 Constitution Drive
“Thanks. We love using the QuickSETs. Send us another one!” - Dress up your events - Durable Construction Fort Wayne, IN 46804
— Radio One/Columbus - Maximum Portability . Setup in 30 seconds USA e (260) 459-1286
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« COUNTRY CALLOUT AMERICA. sy @Buliseye

*ﬁ.@ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 28, 2003

CawLout AMericae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 3-9.

TOTAL

ARTIST Titls (Latel) LKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLKE ~ BURN CALLOUT AMERICA»
JOE NICHDLS Brokenieartsville (Universal Soutf . /<127 " 36.0%;% + 10.0%° .~ 186% [, 91.1% .- a0% .~ 1.1% | FAOT SCORES
MARK WILLS Nineteen Somethin’ (Mercury/ 42.9% 713.7% 15.1% 96.6% 4.6% 3.1%
DIXIE CHICKS Travelin Soldier Momument) <37 2 7 o b Rogg g GO0 " % 15,4% 9 NNQ14% T A8% R LT% stmd of the Week: Cruise
TERRI CLARK | Just Want To Be Mad (Mercury/ 34.9% 69.1% 16.9% 97.7% 6.3% 5.4% Question of the Week: Think of the
£ D L%, ¢ 2 4’9%‘- recent Columbia space shuttle disas-

Ty e 36.3%

&‘\‘s.& 5

BLAKE SHELTON The Baliy (Warner Bros.) . :: =0 * 54.9%% . 15, 4% . o 592, 9%;% S . . .

: ’ i ter. How did your favorite radio sta-
BRAOD PAISLEY | Wish You'd Stay (Arista) 31.7% 64.9% 19.7% 91.7% A.ﬁ% ﬁ% tion do in keeping you informed
JENNIFER RANSON Beautiful Goodbye (Capita) * - BN B26% T S A% 030% A% and up to date about the disaster?

ALAN JACKSON That'd Be Alright (Arista) 260%  62.3% 18.6%  89.1% 6.9% (e G U b i
e oy total sample to 350 persons.)

‘GARY ALCAN MaiTo Man'MCA) 7% * ¢ LR 3NT% Y, 60.9%, 58 L 21.7% 1T 82.9% 41 F18.3% . Total
VINCE GILL Next Big Thing (MCA/ 254% 58, % M ss o% 10.6% %ey 3%3 an awesome ;’gb: 28%
- TRACEADKINS Chrome (Capitoll .~ =77 IR i 2 T ey did a good job: 33%

They did so-so: 25%

They did way too much: 7%

Then didn't do nearly enough: 5%
P1

They did an awesome jot: 32%
They did a good job: 35%

They did so-so: 23%

They did way too much: 5%

Then didn’t do nearly enough: 4%
P2

They did an awesome jokr: 18%
They did a good job: 35%

KENNY CHESNE Blg Star /B/I/A/ 27%  58.3%
3 8.7% % BT.A% . T2 20 87.4% 7
57.4% 229% 81, %
SHANIA TWAIN.Up! Mercury):. B YO8 EH \ o o 18.9% 4% i
TOBY KEITH Rock You Baby (DreamWorks) 208%  56.6% 6%  92.0%
AARON LINES You Can't Hide Beautiful (RG4S 2 *¢,° 258%: .5 53.1% 57 . 26.3% bo-2.90.6%
RANOY TRAVIS Three Wooden Crosses /Ward/L‘urb/Wamer L‘llr/st/an/ 25 7% 52.9% 20.9% 84.0%
CRAIG MGRGAN Aimost Home (Broken Bow) *s.% ;. S L1T% L 51.4% 26.6% R 980.1%

MONTGOMERY GENTRY Speed (Columbia) 20.0% 49.7% 26.0% 85.7% §.1%

: ’ They did so-so: 30%
- OEANKGARTER There's No Limit Mrista/ -~ 5 © 74 0 1 30 oo < 18.0% 5 09.4% " - 30.9% = "83.4% 5 " 4.0% They did way too much: 11%
FAITH HILL When The Lights Go Down (Warner Bms/ 174%  47.7%  263%  894%  10.3% Then didn’t do nearly enough: 6%

Male

“TIM MCGRAW She's My Kind Of Rain (Curty >~ .. ¢ i1 707 . 229% 27 46.8% 7 26.1% ° "'84.9% % 180% * ¥2.9%. | They did an awesome job: 21%
TRAVIS TRITT Country Ain't Country /L‘a/umb/a/ 16.6% 46.6% 26.0% 85.4% 8.7% 3.1% They did a good job: 37%

. . R IR e o - _ N ;5% t g e . They did so-so: 26%

JEFF BATES The Lové Song (BCA) -~ e T LR A% T 200% BT s 3tk | T
AARDN TIPPIN Love Like There’s No Tomorrow /[ yr/c Street) 22.3% 41.7% 24.6% 74.9% 8.0% 0.6% Then didn't do nearly enough: 9%
SAMMY KERSHAW | Want My Money Back udium/. . - = . ~1000% = 40.3% ~ 25.4%°  B2.0% 0 »A3,7% »>V2.6% ?;ma‘;. 4 VD
PHIL VASSAR This I God Arista) - T60% 3BO0%  20%  T63% 0% 3% | oo 2 god obr 0%
DIAMOND RIO | Believe (rista) . ., i #%y g 5 %0 0P - C15.4% 0 7 38.0% 0 24.6% 2 T1%FE 193% % 2.9%: | They did so-so: 24%

TAMMY COCHRAN Love Won't Let Me (Epic/ 134%  31.7% 329%  80.9% 9.1%  1.1% | Theydidway toomuch:6%

Then didn't do nearly enough: 3%

JO'DEE MESSINA Was That My Life (Curty = i< 50 weroes, oo oo - 108% 0 36.6% © 7 S300%" 1 810% *7 A0.8% 8 ¥ 28% | 5544

JESSICA ANOREWS There's More To Me Than You (Oreamiorks 134%  349%  266%  79.4%  146%  34% | They did anawesome job: 28%
CHRIS CAGLE What A Beautitul Day (Capital) - e o 1Z0%% U 33T% D 32.3% L -704% K 1| SR S I b ions sl
PINMONKEY | Drove All Night (BM5) 94%  331%  287%  T1T% 1A% L% | They did way too much: %
RASCAL FLATTS Love You Out Loud yric Street) " »+ =0, « "10.6%... = 30.0% * -+ 24.9% .. 746%. % mﬁ 9% 7 .:2.8%. | Thendidn’tdo nearly enough: 7%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each resporident. Scores are: a) / Like It A Lot, In Fact It's One Of My ravorites b) |
Like It ¢) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 3544, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA , Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mabile, AL, Charleston. SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Clexeland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Buliseye Marketing Research Inc.

¥

R 2 " W e 7 . IT TAKES TWO T8 TANGO ) .
v L : Reba McEntire and Blair Garner take time out to tango on After MidNite
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i o February 28, 2003
~
America’s Best Testing Country Songs 12+ New & Active I
. . : STEVE WARINER Snowfall On The Sand (Selectane)
Artist Title (Label) LW Familiarity Burn  TD Familiarity Burn Total Plays: 205, Total Stations: 17, Adds: 1
B o o MARK WILLS When You Think Of Me (Mercury)
MABKWK@ Nm‘m smﬂuﬂ mfy} 4.9 4’-38 23,’? 99%* ZB%Q%E ,@423 oA - Total Plays: 200’ Total Stations: 35, Adds: 14
JOE NICHOLS Brokenheartsville (Universal South/ 4 29 435 96% 10% 4.26 95% 13%
“DIKMOND RIO'| Beieve Aristd/: PR g R SA26 FUA38 ORI T, U9 00T 08% 8%, RADNEY FOSTER Scary Old World (Duaftone/
4.23 421 95% 19% 417 96% 20% Total Plays: 194, Total Stations: 26, Adds: 0
8277428 T 8% N 20% ) 541650 98% i 26% SARA EVANS Backseat Of A Greyhound Bus (RCA)
422 417 90% 9% 410 9% 13% Total Plays: 139, Total Stations: 32, Adds: 20
TERRLELARK I Just Wanna Be May 418 4257 5799% 0012 1% 5% 40855 - 99% 510 20%: . .
_mq P_A_nsm | Wish an’_d Stay /Arista/ 417 426 97% 20% 409  97% 22% m:‘,my?;:sxE?tglgt:::;?ﬁsXdﬂﬁkemme/mm
RANDY:TRAVIS Thret Wootlert Grosses Word Cart/Wl/ -+ 888 % o 0 L BT 020 50 60% . 6% 013, 61% M g%? T S
AARON LINES You Can't Hide Beautitul (3C4) 96% 24% 407  97% 25% LONESTAR My Front Porch Looking In (B4/
gAtAHJABﬁSﬂHThM BnAlnghtmﬂsiaf&%“*@f@‘ ki LRy L4127 4 yaz% *&43%%}392% 92%':\; :;_:-,17'%‘-54 Total Plays: 58, Total Stations: 10, Adds: 9
MARTINA MCBRIDE Concrete Angel (RCA/ 412 407 92% 19% 409  93%  19%
YTOBY KEITH Rock Yoii Baby DraamWorks) < 87 g g 4127 416 T R% 8% 401 79% [ 10% Songs ranked by total plays
RASCAL FLATTS Love You Out Loud (Lyric Street) 411 412 6% 9% 416  71% 7%
SEMERSON DRIVE Falf Info:-Ni8 (0785 Works),. AN+ X3 TR.08 AT 96% T 0% 811 197%™+ 21%’
CRAIG MORGAN Aimost Home (Broken Bow/ 4.06 51% 4% 396 47% 5%
S CHRIS CAGLE What A Bealititil Day iCapita) . 357 007 0 e 405 -, 810 ~81% 210% 7811 57 80% = > 10%
KENNY CHESNEY Big Star (BNA/ 399 396 89% 17% 399  91% 18% Please Send Your Photos
YBLAKE SHELTON The Baby Warper Bris:l. 515878 5y v o0 V0 45 3198 0 819 17087%: 5 38% - 3,79 000, 98% . ,40%.
JEFF BATES The Love Song (RCA4/ 392 396 59% 7% 38 60% 8%
; MONTGOMERY GENTRY Spied (Colinbia) =+ % 8% P sl wuce, 0 53,80 wiitng - 02% 0, 8%.2, » 38950 61% 0 8%
TIM MCGRAW She’s My Kind Of Rain (Curt/ 387 398 91% 21% 389 93% 21% R&R wants your bes.t snapshots
STRACE ADKINS Chromm [Capiths 3% B0 L2000 it 38 398 596%™, 0 29%°,3.64° < 97% $932% (color or black & white).
VINCE GILL Next Big Thing (#C4) _ 376 374 92% 22% 361  91% 23%
. JENNIFERHANSON Bsautiful Goodbye (Capitol) ., Sy, 378 £3.82 7580% .328% . 36557 89% B 2T% Please include the names and titles of
DEANA CARTER There’s No Limit /Ar/sta/ 376 377 80% 13% 367 81% 17% : .
) o Bts L e L all pictured and send them to:
SPHIL VASSAR This IS'GBd (drista) w07 = = Lo He w1 § 374,382 50004% 5 1% 503679 L 1A% 16%. Il pictured ¢ €
JESSICA ANDREWS There's More To Me Thgn You (DreamWorks) 372 382 59% 8% 376  61% 8% . .
“FAUTH HILL When Thé Lights G6'Dowh Warier Bras) ™ 5. B8 s, o w50 59850 381~ 358 5 +92% 40 34%380 3.433.7 93% 75 34% R&R, c/o Mike Davis:
SHANIA TWAIN Up! Mercury) 337 336 97% 40% 331  98% 4% 10100 Santa Monica Bivd., 3rd Floor,

Total sample size is 535 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM sysiem is available for local radio stations by calling

818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks.

Los Angeles, CA 80067

Email: mdavis@radioandrecords.

com
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* No. I: “She’s Gonna Make It” — Garth Brooks

* No. I: “The Rose” — Conway Twitty

* No. |: “Mamas Don't Let ...”

— W, Jennings & W. Nelson (second week)

MARTINA MCBRIDE Where Would You Be (RCA)

Most Played Recurrents ............
ARTIST TITLE LABEL(S) ;EATC;
_EMERSON DRIVE Fall Into Me (DreamWorks) 3001
 GEORGE STRAIT She'll Leave You With A Smile (MCA) 2000

KEITH URBAN Somebody Like You (Capitol) 2886
RASCAL FLATTS These Days (Lyric Street) 252
TOBY KEITH Who's Your Daddy? (DreamWorks) 2703
DIAMOND RIO Beautiful Mess (Arista) 2311
KENNY CHESNEY The Good Stuff (BNA) 1836
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1700
DIXIE CHICKS Landslide (Monument) . _1§81
JOE NICHOLS The Impossible (Universal South) 1513
_KENNY CHESNEY A Lot Of Things Different (BVA) 1219
DARRYL WORLEY | Miss My Friend (DreamWorks) 1275 V
TIM MCGRAW Red Ragtop (Curb) 1273
TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1236
GEORGE STRAIT Living And Living Well (MCA) 1208
STEVE AZAR | Don't Have To Be (Till..) (Mercury) 1n
ALAN JACKSON Drive (For Daddy Gene) (Arista) 1131

M BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arlsta) WWM1081
" TOBY KEITH My List (DreamWorks) 1065

1015

N J
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COUNTRY REPORTERS

February 28, 2003 R&R ® 59

-

KEAN/Abilene, TX
PD: Marisa Bailey
No Adds

WQMX/Akron, OH *
OM/POMD: Kevin Mason

WGNA/Albany, NY *
OM/PD: Buzz Brindle
MD: Bilt Earley

No Adds

KBQY/Albuguerque, NM *
PD: Tommy Carrera
MD: Sammy Cruise
1 MARCEL "Tennessee™
BRIAN MCCOMAS “Sure”

MARK WILLS “Think"

KRST/Albuguerque, Nl *
PD: John Richards
MD: Paul Bailey

No Adds

KRRV/Alexandria, LA

PD/MD: Steve Casey
2 CHRIS CAGLE "Day”

WCTO/Allentown, PA ~
PD: Chuck Geiger
APDMD: Sam Malone

SARA EVANS “Greyhoun”

KGNC/Amarilio, TX
PD: Tim Butier
APD/MD: Patrick Clark
10 CHAD BROCK “Us

WWWW/Ann Arbor, Wi
PO: Barry Mardit
MD: Tom Baker

No Adds

WNCY/Appieton, W *
OM: Jetf McCarthy
PD: Randy Shannon
MD: Marci Braun

1 MaR ink"

1 DARRYL WORLEY "Forgetten”

DARRYL WORLEY "Forgutten”

28 DARRYL WORLEY “Forguitten”

WZZK/Birmingham, AL *
PD/MD: Brian Drives
No Adds

WPSK/Blacksburg, VA

PD: Jack Douglas

APDMD: Nicole Witliams
No Adds

WBWN/Bloomington, IL
PO: Dan Westhofi
APD/MD: Buck Stevens

10 BRETT JAMES “Atter™

WHKX/Bluefield, Wv
POMD: Doug Dilion
19 GARTH BRDOKS “Running”

KIZN/Baise, 10 *

OM: Rich Summers

PD/MD: Spencer Burke
No Adds

KQFC/Boise, 1D *

OM: Rich Summers

PO: Lance Tidwell

MD: Cory Mikhals
No Adds

WKLB/Boston, MA *

PO: Mike Brophey

APD/MD: Ginny Rogers
No Adds

KAGG/Bryan, TX
PD/MD: Jennifer Allen

20 JIMMY WAYNE “Gone™
20 RANDY TRAVIS “Crosses™

WYRK/Buffalo, NY *
PO: John Paul
APDMD: Wendy Lynn
2 JEFF BATES "Song"
JIMMY WAYNE “Gone”
KID ROCK/SHERYL CROW

KHAK/Cedar Rapids, IA
PD: Bob James

MD: Dawn Johnson
Na Adds

KKCS/Colorado Springs, CO *
PD: Shannon Stone
MD: Stix Franklin

34 DARRYL WORLEY “Forgotten”
10 TANYA TUCKER “0ld”

8 KELLIE COFFEY "Takes"

1 SARA EVANS “Greyhound”

WCO0S/Columbia, SC *
OM/PD: Ron Brooks
MD: Glen Garvett

1 KELLIE COFFEY “Takes"
TRAVIS TRITT “Country”

WCOL/Columbus, OH *
PD: John Crenshaw
MD: Dan E. Zuko

No Adds

WHOK/Columbus, OH *
OM/PD: Chartey Lake
APD/MD: George Wolf
1 TRAVIS TRITT “Country”
GARTH BROOKS “Running”
SAMMY KERSHAW “Money”

WGSQ/Cookeville, TN
PD: Gator Harrison

MD: Stewart James
CRAIG MDRGAN "Almost”

KRYS/Corpus Christi, TX *
PO: Clayton Alien
MD: Cactus Lou
4 CHRIS CAGLE “Day”
3 JO DEE MESSINA "Life”
JIMMY WAYNE “Gone”
SARA EVANS "Greyhound”

KPLX/Dallas-Ft. Worth, TX *
PO: Paul Williams
APD: Smokey Rivers
MD: Cody Alan
OARRYL WORLEY “Forgotten”
KEVIN FOWLER BANO “Senorta”
LONESTAR “Front"
TIM MCGRAW “Rai”

KSCS/Dallas-Ft.Worth, TX *
OMAnterim PD: Ted Stecker
APOMD: Chris Huff

OARRYL WORLEY “Forgotten”

WGNE/Daytona Beach, FL *

WKML/Fayetteville, NC *
OM: Mac Edwards
POMD: Andy Brown

Ne Adds

WFBE/Flint, M1 *
PO/MD: Steve Duncan

4 AARON/THEA TIPPIN "Tomormow™

GARTH BROOKS "Running™
MARK WHLLS "Think”

WXFL/Florence, AL
POMD: Gary Murdock
No Adds

KUAD/Ft. Collins, CO *
PD: Mark Callaghan
MD: Brian Gary
CRAIG MORGAN "Almost”
DARRYL WORLEY “Forgotten”
LONESTAR "Front”
MARK WILLS *Think”
SARA EVANS “Greyhound”

WCKT/Ft. Myers, FL*
PD: Kerry Babb
MO: Dave Logan

2 TIM MOGRAW “Rain”

WWGR/Ft. Myers, FL *
PO: Mark Phillips
MD: Steve Hart
7 PINMONKEY “Orove”
DARRYL WORLEY “Forgotten”

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey
MD: Cindy Blake

No Adds

WOHK/Ft. Wayne, IN *
OM/PD: Dean McNeil
APO/MD: Mark Allen

1 DARRYL WORLEY "Forgotien”

KSKS/Fresno, CA*
PD: Mike Peterson

MD: Steve Montgomery
41 DARRYL WORLEY “Forgotten”

WBCT/Grand Rapids, Ml *
OM/PD: Doug Montgomery

WMSI/Jackson, MS *
PO: Rick Adams

MD: Van Haze
No Adds

WQIK/Jacksonville, FL *
MO: John Scott

5 JEFF BATES Son(gc
JIMMY WAYNE “Gone

WROO/Jacksonville, FL *

MD: Dixie Jones
RANDY TRAVIS “Crosses™

WXBQ/Johnson City, TN *

PD/MD: Bill Hagy
16 KID ROCKSHERYL CROW “Pichre”
5 AARONTHEA TIPPIN "Tomomow”

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Mosby

No Adds

KIXQ/Joplin, MO
PD/MO: Cody Cartson
No Adds

KBEQO/Kansas City, MO *
P: Mike Kennedy

MD: T.J. McEntire
DARRYL WORLEY “Forgatten”
GARTH BROOKS “Running”
TRICK PONY "Boy"

KFKF/Xansas City, MO *
PD: Dale Carter
APDMD: Tony Stevens

No Adds

WDAF/Xansas City, MO *
PD/MO:Ted Cramer
No Adds

WIVK/Knoxville, TN *
OM/PD: Michael Hammond

MD Colleen Addair
2 TANYA TUCKER “0ld”
2 DARRVLWURLEY “Forgatten”
IRA EVANS "Greyhound”

KXKC/Lafayette, LA *

KLLL/Lubbock, TX
OM/PO: Jay Richards
MD: Kelly Greene

10 JIMMY WAYNE “Gone”

WDEN/Macon, GA
PD: Gerry Marshali
APD/MD: Laura Starting

1 BRETT JAMES "After”
1 RANOY TRAVIS "Crosses”

WWOM/Madison, W1 *
PO: Mark Grantin
MD: Me! McKenzie

24 DARRYL WORLEY “Forgatten”
KELLIE COFFEY “Takes™

KIAI/Mason City, 1A
PO/MD: J. Brooks
SARA EVANS "Greyhound”

KTEX/McAllen, TX *
PD: Jojo
MD: Patches

4 JENNIFER HANSON “Good
2 DIAMOND RIO “Believe”

KRWO/Medford, OR
PD: Larry Neal
MD: Scott Schuler

6 MARK CHESNUTT “Marmed”
6 SARA EVANS “Greyhound"

WGKX/Memphis, TN *

PD: Chip Miller

MD: Mark Billingsiey
JIMMY WAYNE “Gone"
SAMMY KERSHAW “Maney”
TOBY KEITH “Rock™

WOKKMeridian, MS
PDMO: Scotty Ray

20’ DARRYL WORLEY “Forgotien”
7 GARTH BRODKS “Runring”

WKISMiami, FL *
Pi): Bob Bamett

MD: Dartene Evans
DARRYL WORLEY "Forgatten”

WMiLMitwaukee, Wl *
DM/PD: Kerry Wolfe

KNFM/Odessa-Midland, TX
PD; John Moesch
MD: Dan Travis
19 JESSICA ANOREWS “More"
18 TANYA TUCKER "0ld"
17 TOBY KEITH “Rock”
JEFF BATES “Song”
RANDY TRAVIS “Crosses”

KTST/Oktahoma City, OK *
PD/APD/MD: Crash
Asst. MD: Anthony Allen
3 DARRYL WORLEY “Forgotten™
SARA EVANS *Greyhound”
TRACE ADKINS

KXXY/Oktahoma City, OK *
PO: L.J. Smith
APD/MD: Bill Reed

1 JO DEE MESSINA “Life"
TRAVIS TRITT “Country”

KXKT/Dmaha, NE *
PO: Tom Goodwin
MD: Craig Allen

No Adds

WWKA/Orlando, FL *
PD: Len Shackeltord

MD: Shadow Stevens
3 JEFF BATES "Song"

KHAY/Oxnard, CA *

PD/MO: Mark Hill
1 RANDY TRAVIS "Crosses"
1 BRETT JAMES " After

KPLM/Paim Springs, CA
PO: Al Gordon

APD/MD: Kory James
7 LONESTAR “Front”

WXBM/Pensacola, FL *
PD/MD: Lynn West
No Adds

WXCL/Peoria, IL

PD/MD: Dan Dermody

18 ALISON KRAUSS “Lucky”
18 BERING STRAIT "Bearing”
18 KELLIE COFFEY “Takes"

18 MARK CHESNUTT “Married”
18 MARK WILLS “Think"

18 RADNEY FOSTER “Scary"
18 SARA EVANS “Greyhound"

WKHK/Richmond, VA *
PD: Jim Tice
QARRYL WORLEY “Forgotten”
GARTH BROOKS “Running”
KELLIE COFFEY “Takes™

KFRG/Riverside, CA *
OM/PD: Ray Massie
MO: Don Jefirey

GARTH BRODKS “Running”

WL VA*
PD: Brett Sharp
MD: Robin James
No Adds
ar
PO: Chris 0'Kelley

25 GARTH BROOKS “Running”

15 RANDY TRAVIS "Crosses”

3 BRETT JAMES “After"
RASCAL FLATTS “Loud”

WBEE/Rochester, NY *
OM: Dave Symonds

PD: Chris Keyzer

17 DARRYL WORLEY "Forgotten”

WXXQ/Rockford, IL
OM/PD: Jesse Garcia
MD: Kathy Hess

No Adds

KNCi/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole
MD: Jennifer Wood

1 DARTRHYL WORLEY "Fovqonen

GARTH BROOKS “Ri nnmq
SARA EVANS “Greyhound

WKCQ/Saginaw, Mi *
DM/PD: Rick Walker
9 DARRYL WORLEY “Forgotten”
JIMMY WAYNE "Gone”
MARK WILLS “Think™
STEVE HOLY "Heart”

WICO/Salisbury, MD
PD/MD: EJ Foxx

10 ANTHONY SMITH “Half”
10 KELLIE COFFEY “Takes™
10 RANDY TRAVIS “Crosses™

WCTQ/Sarasota, FL *
PD/MD: Mark Wilson

APD: Tracy Black
No Adds

WJCL/Savannah, GA
PO/MD: Bill West
7 TANYA TUCKER “0id"
JEFF CARSON “Fai”

KMPS/Sealie-Tacoma, WA *

PO: Becky Brenner

MD: Tony Thomas
DARRYL WORLEY "Forgotten”
JIMMY WAYNE “Gone”
LONESTAR “Front”

KRMO/Shreveport, LA *
PD: Bob Shannon

MD: James Anthony
2 RANDY TRAVS "Crosses”

KXKS/Shreveport, LA *
OM: Gary McCoy
PDMD: Russ Winston
13 KENNY CHESNEY “There"
2 CHRIS CAGLE “0ay"
KELLIE COFFEY "Takes™

KSUX/Sioux City, 1A
PO: Bob Rounds
APDMD: Tony Michaels

5 SARA EVANS “Greyhound™

WBYT/South Bend, IN
PD: Tom Dakes
APDMD: Lisa Kosti
4 DARRYL WORLEY “Forgotten”

KDRK/Spokane, WA *

DM/PD: Ray Edwards

APO/MD: Tony Trovato
No Adds

KiXZ/Spokane, WA *
OM: Scott Rusk

PO/MD: Paul Neumann
1 DARRYL WORLEY “Forgotten”
1 MARK WILLS “Think”
ANTHONY SMITH “Half"
MARCEL “Tennessee”
SARA EVANS *Gr

DARRYL WORLEY “River”

WTCM/Traverse City, Ml

OM/PD: Jack O"Malley
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WKSF/Asheville, NC 13 RANOY TRAVS Crosses” L WDaLEY oot | A1 GROGES Funarg NoAds 7 OARRYLWORLEY gt | WITU/Philadelphia, PA + | M7 SR MD: Jessica Tyier APOMD: J.R. Jackson
" 13 TRACY BYRO “Ten GARTH BROOKS “Running LONESTAR “Front” PD: Bob McKay 2 RANDY TRAVIS "Crosses”

OM/PD: Jeff Davis 6 JEFF BATES “Song” SARA EVANS “Greyhound _ _ « | APOMD: Cai OARRYL WORLEY “Forgotten” DARRYL WORLEY ’;Forgoﬂe
MD: Andy Woods © MNTGOUEY G S KMDLAafayette, LA * KEEYMinneapolis, MN - Cadillac Jack i< MO * GARTH BROOKS “Running” GARTH BROOKS “Running
atid WTQR/Greenstioro, NC * i ' OM/PD: Gregg Swedberg TRAVS TRITT “Country WIL/St. Louis, MO it JIMMY WAYNE “Gone”

WEZLCharieston. SC KYGO/Denver-Bouider,CO * PD: Bill Dotson J PD: Mike James il /Mfl' o PD: Greg Mozingo ARONTHEA TIPPN “Rromon” LEARN FIMES “Seddenty
arieston, SC * : g : 1.0, Smi g A i : 9
WKHXAllanta, GA* | PO T, Phills | D Tot vt MD: Angie Ward N EL L S e MCL T | WENBSpnghea L bl
OM/PD: Mark Richards | MD: Gary Geffn DARRYL WORLEY “Forgoter | 1 TOBY KETH “ock LRI A T N 4 MR e 1 JODEE MESSINA e PD: Dave Shepel o
MO: Johnny Gray 2 DARRVLWORIEY “Forqman WKSJ/Mobile, AL 3 KELLIE COFFEY ‘Takes" MD: John Spaulding 2 DARRYL WORLEY “Tree”
o Accs " NS Gt | KHKVDes Moines, 1A * WRNS/Greenville, NC* | WKOALatayette, IN PO/MO: Bill Black 3 SARAEVANS “Greyhourd o Adds 2 GARTH BROOKS "Runnng”
A WANE o PO: Jack D'Brien PD: Wayne Cartyle POMO: Charie Harrigan APD: Seve Kelley KKAT/Salt Lake City, UT * KFD/Wichita, KS *
WYAY/Atlanta, GA * APDMD: Jim Disen APD: Mike Fariey e S et & e WA oot KNIX/Phoenix, AZ * PD: Eddie Haskell KTTS/Springfield, MO PL: Beverles Brannigan
OM: Mark Richards WNKT/Charleston, SC * 1 KELLIE COFFEY “Takes” MO: Boomer Lee S Ceonce oA 1 RANDY TRAVIS “Crosses” PD: Shaun Holly No Adds DM/PD: Brad Hansen AFDMD: Pt James
PD: Steve Mitcheli PO: L ' JMMY WAYNE "Gone™ DARRYL WORLEY *Forgatten” TANYA TUCKER “Okd” MO: Gwen Foster 10 SARA EVANS "Greyhound” e e
e - Lioyd Ford STEVE HOLY “Heart” TRAVIS TRITT “Gountry” 4 GHRIS GAGLE Day” o § GARTH BROOKS “Runsing” CARRYL WORLEY ~Forgogen”
ki MD:Mudtgp e E WPCV/Lakeland, FL * 2 CARRYL WORLEY “Fogotier | KSOP/Salt Lake City, UT
10 DARRYL WORLEY "Forgotten e e . enville, OM: Steve Howard 1 JIMMY WAYNE “Gone’ PD: Don Hilton . KZSN/Wichita, KS *
i OM/PD: Bruce Logan PD: Dave Wright 5 APD/MD: Debby Turpin L [T OPYPD: Jack Dliver
WPUR/Allantic City, NJ* | WQBE/Charleston, WV PO: Mac Daniels APD/MD: John Landrum Sk, KATM/Modesto, CA - 3 20 GARTH BROOKS “Running” OM/PO: Rich Lauber Wiisietios
y ’ arleston, APD/MD: Ron Chatman 5 JEFF BATES “Song" MD: Jeni Taylor . PO: Randy Black WOSY/Pitisburgh, PA 9 DARRYL WORLEY “Fogeter” | APD/MD: Skip Clark MD: Dan Holiday
POMD:JoeKelly = | DMPD: Jefl Whitehead 2 JESSICA ANDREWS "More” 4 CHRIS CAGLE *Day" ISR APD: D.J. Walker OM/PD: Keith Clark 4 SARR EVANS “Greyhourd” 1 DARRYLWORLEY "Forgoter” | 2 Soncoms Foort™
2 GARTH BRODKS *R “Attitude” . WOl o SARA EVANS *Greyhound
1 SARA EVANS G nl?.fr? }g %v ol A“c% } EE"L VATSESSA%;G‘)?” MD: Joe Roberts APD/MD: Stoney Richards GARTH BROOKS "Runring” eyho
DARRYLWORLEY "Forgdten” | 10 MARTINA MCBRIDE “Blessed” RASGAL FLATS ou” WSSUGreenville, SC* | WIOV/Lancaster, PA* 3 SARA EVANS “Greytound”™ H A LT ST AL ]
by OM/PD: Bruce Logan PO: Dick Raymond G {‘:’!"‘Eﬂs',’:ﬁ% sﬂv - toud KUBL/Salt Lake City, UT * KLUR/Wichita Falls, TX
ONTHEATIPPN o : ( 0 i ] ;
WKXC/Augusta, GA * 7 STEVEAZAR Dot WDJR/Dothan, AL APD/MO: Kix Layton MD: Missy Cortright 1 MARK WILLS “Th OM/PO: Ed Hill WTNT/Tallahassee, FL f””&ﬂé?éﬁﬂ‘ y]lhamgr
OMO: "T" Gentry . ] 4 L ONESTAR “Fron” BRETT JAMES "Ater’ MARCE, o WPOR/Portiand, ME APD/MO: Pat Ganrett PD: Kris Van Dyke e Oy
APDMD: Zach Tapor R OM: Jerry Broadway 3 GARTH BROOKS "Running” g‘m‘g‘&"l{g wh’g;d“’s‘ PD: Rick Jordan GARTH BRODKS “Runing” MD: Woody Hayes 2 RANDY TRAVIS “Crosses™
GARTH BROOKS "Runng” WKKT/Charlotte, NC PD: Brett Mason 2 MARK WILLS “Think MD: Glori Marie SARA EVANS “Greyhound 5 LONESTAR “Front”
MARK WILLS “Think” PD: John Roberts _ APD: The Frogman oMM A No Adds 5 OARRYL WORLEY “Forgotten” ) .
GARTH BROOKS “Runring” No Adds WITL/Lansing, Mi * KTOM/Monterey, WBGY/Wilkes Barre, PA
LONESTAR Front WAVZiHagerstown, MO | o - SELER DM/PO: Jim Dorman 5 PEs: Mike Krinik
KASE/Austin, TX * POMD: Don Brake D s e o Adds KGKL/San Angelo, TX WaYK/Tampa, FL MB: Jaymie Gordon
| wcoae o |G| DR GOt R LS CCTOMI e
MD: Bob Pickett J PO: Tom Bishop 2 LORESTAR “Front —_— OM: Lee Rogers 10" ROYAL WADE/G BROOKS' PO/APD: Beecher Martin | 13 MARKWILLS “Thini"
. OM/PD: Jeff Roper MD: Pat Puchalt o . 10 NANCI GRIFFITH “Liner” APD/MD: Jay Robe 1° ALAN JACKSON “Alright”
No Adds : ichalia PD: Cary Rolfe o d : Jay Roberts b .
MD: Rick McCracken DARRYL “Forgotten” . WGTR/Myrtle Beach, SC ¢ 7 MEMARIE “C 1 RANDY TRAVIS "Crosses
: WORLEY. Forgote ) KWNR/Las Vegas, NV MD: Rick Taylor 4 TRICK PONY “Boy” LU RONTHEA TIPP “Tnorow”
16 DARRYL WORLEY Forqo«en GARTH BROOKS “Running WRBT/Harmisburg, PA * : PD: Johnny Walker e "
" N RETT JAMES "Al LONESTAR *Front OM/PD: John Marks DARRYL WORLEY “Forgotien 3 GARTH BROOKS “Runving"
KUZZ/Bakersfield, CA: B e on KEITH “Horses” PD: Shelly Easton 3 'Bri MD: Joey D. JIMMY WAYNE “Gone" 2 LOVESTAR Font” .
PO: Evan Brdweli o TOBY KEITH “Horses’ D e o APOMD: Brooks D'Brian JIMMY WAYNE “Gone™ LONESTAR “Frar” i MCCOMAS “Sure WYUU/Tampa WW0QWilmington, NC
MD: Adam Jeffries 4 'Momynoenv GENTRY “Speed No Adds MARK WILLS "Thik” 1 EhR TGS CONLEY“Crazy" OM/PD: Mike Culotta PC: Paul Johnson.
DARRYL WORLEY “Forgaten” | WUSY/Chattancoga, TN* | WAXOUEau Claire, Wi AL R . APD: Will Robinson 3 RANDY TRAVS “Crosses”
PD: Clay Hunnicutt PO: George House 73 U I U MD: Jay Roberts
——— e MD Bill Poindexter MD: Tim Wilson WCATHarrisburg, PA * PD: Lany Blakeney OW: Bruce Agler KAJA/San Antenio, TX * No Adds KX0D/Yakima, WA
b KDROKSHERYL CROW P’ | 8 DARRYLWORLEY ‘Forgoner” | PD: Sam MeGuire MD: Alyson Scatt WKOFMNashille, TN * D K OM/PO: Keith Montgomery PD: Dewey Boynton
: Michael J. Foxx T DR WoRLey “Forgotten” | 6 MDROCKSHERYL CROW Peare” | MO: Dandalion, "No Adds PD: Dave Kell APDMO: Craig Lockwood | ApD/MD: Jennie James MB: Joel Baker
N y ’
0 Adds 1 TAMMY COCHRAN “Let 4 JMMY WAYNE “Gone No Adds L JESSICAANDREWS *More et R
1 ﬁi%l(c\'}v I;\Lrﬂ(s)g%wsk “More” 1 KELLIE COFFEY “Takes™ MD:Nidmg Foxx WTHI/Terre Haute, IN
. i . « s OM/PD: Banry Kent WEGTY York, PA *
WTGE/Baton Rouge, LA - WWYZMarttord, CT * WBL)L Lexingion-Fayetie, KY KCYY/San Antonio, TX * MD: Party Mary OMPD: John Peliearini
PD: Randy Chase ’ KHEY/EI Paso, PO: DM: Barry Fox WOKQ/Portsmouth, NH * . . : John Pellegrini
WUSN/Chicago, IL * PO: Steve Gramza : Jay McCarthy PO/MD: Ric La outh, PD: Gearge King 1 ANTHONY SMITH *Hatf APO/MD: Brad Austin
to s DM: Tom Rivers i MD: Jay Thomas e | WSIXNashuille, TN * PD: Mark Jennings 7" A0 NCHOLS Brofen” st
PD: Justin Case MD: Stacie Kaye DARRYL WORLEY “Forgonen” PD: Milke Moore. APD/MD: Dan Lunnie 4 SHANIATWAN'UpR
WYNK/Baton Rouge, LA * APbll:D' Eenen No Adds TANYA TUCKER “0d” APD MID?BHI:O['.;;(; oot No Adds 3 MARTINA MCBRIDE “Congrete
PD: Paul DI 3 JEFF BATES "Song” ) ) WHLKLen LKY ™ |51 DARRYL WORLEY “Forgotten” ) WIBW/Tapeka, KS . -
APD/MD: Austin James WR”:F/Ehzaheih City, NC | KiLTHousion-Gatvesion, TX* | PD: Dale O'Brian 1 GARTH BROOKS “Runing” KSON/San Diego, CA * ;DD- gmv';emmiez ;l;]. q_ave Steele
4 TRACE ADKINS “They” PD/MD: Randy Gl APD/MD: John Trapane APD/MO: Kari Shannan 1 LONESTAR “Front” WCTK/Providence, Rl * OM/PD: John Dimick - Stephanie Lynn : Tim Roberts
GARTH BROOKS “Runnng” A, 12 STEVE HOLY “Hear” Forgotten” TRACE ADKINS 'They” : nce, 27 JIMMY WAYNE “Gone" No Adds
AARONTHEA PN - oo ‘(',’UBE/C:_"'?"(';:':S"S-O OH 12 SMMY WAVNE “Gone” G A tohass ;DD: 2':" Everett Azgoé';g?ﬁvf worfEY “Forgoten” "
M/PD: Tim a ) ; . : Sam Stevens 9 ALAN JACKSON "Airight
WNWN Batie Creek | APD: Kathy 0 Connor A KKBQ/Houston, TX * KZKXLincoln, NE WSMNashville, TN No Adds 3 AASCL A Aot
) rie, PA - Mi i PD: Brian Jenni OM: Kyle Cantrell * N
POPIIT MD: Duke Hamilton ) OM/PO: Michael Cruise : Brian Jennings Mo Monitored Reporters
V. POy | oo | APDJtiERay | MO ol e . kS Ll JCR
Gitetiiee 3 TRACE ADKINS “They 5 CRAGMORGAN ‘Amost | MD: Chriti Brooks GO A heres togoter” | WLLR/Duad Cities, 1AL * | PO/MO: Jule Stovens 224 Total Reporters
3 MRS e tohads GARTH BROOKS "Running” | 2 RANDY TRAVS Crosses” | PD: Jim 0’Hara APD: Nate Deaton
WYGY/Cincinnali. OH * L HIGH CALIRER “Doubt” GARTH BROOKS “Rumming” | MD: Ron Evans et o -
WJLSIBecifley_ wv Y/Cincinnati, OH C . MARK WILLS “Think” No Adds KELLIE COFFEY “Takes” 149 Total Monitorad
PIYMD: Qavid Wil PD: Dave Stewarl on | WTCRMuntington, KY TANVA TUCKER *04 PAMTILLIS “Wrong”
18 TRAGY BYRD “Ten” APD/MO: Dawn Michaels PD: Jim Davis ' PD: Judy Eaton KSSN/Littie Rock, AR *
11 LONESTAR *Front" ) ~ g - MO: Dave Poole PO: Chad Heritage 5 . f .
P, | MRS we | Pulase |Vugguiee  |WUetU mlaewe o | WOSmussemo | 2008 OO
: S— . Crosses” h : : : N .
11 JIVMY WAYNE “Gone” WA cong™ 3 RENEE HCCRARY hoger e APD/MD: Casey Carter APD/MD: Mike Biddle m'm:s' Ranee 69 Current Indicator Playlists
11 KELLIE COFEY Takes™ KELLIE CORFEY “Takes” § SARA EVANS "Greyhound” A e N Adds
11 SARA EVANS “Greyhound” WGAR/Cleveland, OH * 5 TANYATUCKER "0k RANDY TRAVIS “Crggses' : H
PD: Mep Stevens WKDQEvansville, IN KZLA/Los Angeles, CA * KOUTRapid Ciy, S0 KRAZ/Santa Barbara, CA Did Not Report, Playlist Frozen (6):
WANN/Bikod-Gutport, NS * | M: Chuck Collier PD: Jon Prell WORMMHuntsville, AL+ | OM/PD: R.J. Curtis 5 PD/MD: Mark Houston e ey KKiX/Fayetteville, AR
PD: Kipp G T DARRIL WORLEY Forgten " OM/PD: Wes McShay APD/MD: Tanya Campos WCMS/MNorfolk, VA d Al § SARAEVANS “Greyhound” ’ .
: Kipp Greggory gotten” | MD: K.C. Todd : : . ! 20 GARTH BROOKS *Running 5 LDNESTAR “Front KAFF/Flagstaff, AZ
" 1 TRAVIS TRITT : DARRYL WORLEY "Forgatten’ OM: John Shomby agstatt,
MD: DeAnna Lee MARK CHESNUTT “Moyriod™ ANTHONY SMITH “Ha” APD: Stuart Langston MONTGOMERY GENTRY “Speed” | P): Jack Prater
1 CRAIG MDRGAN "Almast® BRETT JAMES “After” 5’“"‘“ WORLEY “Forgotten” | MD; Dan McClain RANDY TRAVIS “Crosses”™ DA CARIER T KBUL/Reno, NV * KJLO/Monroe, LA
IMMHRANESone) 4 MONTGOMERY GENTRY "Spee H L bl KSNI/Santa Maria, CA WLWUMont AL
WHWI(Binghamon, NY 2%"% Tom ;1':“"" POMO: Tim Brown ontgomery,
. KVOX/Fargo, N : 9 J0 DEE MESSINA “Lie"
B KCCY/Colorado Springs, 00+ | pp: E",’,ﬁ.’ﬂye, 0 WFMS/Indianapoiis, IN* | WAMZALouisville, KY * | WGH/Nortolk, VA * MD: Chuck Reeves 9 TRAVISTRITT Gounty" AP L UCIE LS
18 ST S POMD: Travis Daily D e W PD: Bob Richards PD: Coyate Calhoun OM: John Shomby 11 DMRYLWORLEY gy | 9 LIS O s WPAP/Panama City, FL
5 MONTGOMERY GENTRY Towr” | 13 DARRVLWORLEYTomme 5 GARTH BROOKS Ru,,,,m MO: J.0. Cannon MD: Nighirain Lane MD: Mark McKay 2 PHIL VASSAR “Gmom 4 CROSS CANAD)
Q GEORGE STRAIT “Living™ GARTH BROOKS “Running™ 3 KELLIE COFFEY T No Adds 11 SARA EVANS “Greyhound” DARRYL WORLEY *Forgotten” GARTH BROOKS “Running™ 4 KELLIE COFFEY 'Tam

WwWWwWWw.americanradiohistorv.com



www.americanradiohistory.com

KEvIN CARTER

kcarter@radioandrecords.com

ADULT CONTEMPORARY

America Speaks: ‘More
Tesh, More Often!’

Musician and media entrepreneur launches daily radio show

I’ve always been a huge radio fan,” says John Tesh.
And it’s a darn good thing, too, because Tesh is about
to embark on a rigorous, full-time radio adventure: a
five-hour daily version of his weekly syndicated John

Tesh Radio Show.

The radio bug bit Tesh back when
he was attending North Carolina Stat

University. Already a seri- § T

ous music student, Tesh !
was also studying such |
never-use-them-in-real-life |
subjects as chemistry and |
physics, and the dryness |
was catching up with him.
“I wanted to keep a hand
in music, so I got a job at
the campus radio station,

after, Westwood One asked John if he
would fill in for Casey.” They gingerly
; explained that Casey might
be out for a few weeks (turns
out he may have been in
contract negotiations).

Tesh says he got hooked
on radio all over again
while filling in for Kasem.
“Ijust loved the stories and
the format,” he says. Two
weeks later, Westwood

spinning Emerson, Lake & John Tesh One offered him his own

Palmer and King Crimson show.

records,” he says. (Black light sold ]

separately.) Count This Down
Shortly thereafter Tesh scored a Westwood One wanted Tesh to do

weekend news gig at a commercial ra-
dio station, WKIX, where Rick Dees
was doing mornings. “At that time ev-
eryone was doing that really serious
’20/20 News.” Bom, bom, bom [an-
nouncer voice]: ‘It's 20 minutes past
three. This is John Tesh, WKIX 20/20
News!"” he says, laughing at reliving
that shtick.

Tesh soon made the glamorous
transition to television — he got a job
developing film. But not long after, in
a plot twist that could only have been
cribbed from some Hollywood B
movie, fate suddenly smiled on him.
“One day our anchorman left for a gig
in Las Vegas, and there was nobody
left at the station under the age of 65

a countdown show. “But our whole in-
house philosophy was ‘Show me a 34-
year-old female who really cares what's
No. 19 onthe chart,” says Meyers. Lat-
er, Tesh brought the show under his
own roof. “Around the same time, be-
cause I couldn’t get a record deal after
ET, Iwas literally selling CDs out of my
garage, calling radio stations and
requesting my own songs under as-
sumed names,” says Tesh.

“My vision,
musically, is that we

other than me, a 19-year-old kid,” he
says. “It was one of those classic mo-
ments where some guy says, ‘OK, kid
—you'reon!’ [ didn’t even own ajack-
et and tie.”

Fast-forward: By 23, Tesh was with
CBS News in New York. He later
transferred to CBS Sports, covering
the Olympics before moving to Los
Angeles for the gig that would prove
to be his biggest platform: Entertain-
ment Tonight. More on that in a mo-
ment, but first let’s reconnect to the
radio portion of our show. After all,
this ain’t Television & Records.

Tesh affiliate-relations guru Scotty
Meyers picks up the story: “About four
years ago, shortly after he left ET, John
did an interview with Casey Kasem to
promote his single ‘Give Me Forever,
featuring James Ingram. Shortly there-

ed world, thanks to ET. He counts
those years as valuable, real-world ex-
perience that prepared him for the
grass-roots marketing of his radio
show. “ET was not always a big hit,”
he says. “Mary Hart and I used to
have to travel around the country and
schmooze the affiliates, asking them
to please take us out of the midnight
hour.

“That show would have been dead
many times if it had been a network
show. The fact that it was syndicated
really helped us. In the syndicated
world you find out that every station
has its own issues, and you live and
die by what the individual GM and
promotions manager and all those
people want from the show. You then
have to take a general consensus on
what the show is supposed to look
like, and I believe that experience
really prepared me for this.”

Differentiate ... Or Else

One of Tesh'’s favorite books is Dif-
ferentiate or Die by Jack Trout. "It teach-
es you that if you want to do anything
successfully, you need to be different
and stay true to that. Youneed to own
abrand, and we realized early on that
we couldn’t own the countdown
brand,” he says.

OK, so what is the John
Tesh Radio Show's brand?
“Obviously, it’s about mu-
sic, butit’s also for someone
like my wife, who is look-
ing for some intelligence for
her life,” says Tesh. “That’s
why we call it "Music and
intelligence for your life.’

want like
most mainstream
ACs sound the rest of

the time.”
— Scotty Meyers

“That’s how our record company
was formed. Scotty was promoting
our songs, and when we brought the
radio show in-house I called him and
said, “You're now the affiliate-relations
guy.” Meyers’ response: “Great.
What's that?” That was 2 1/2 years
ago, when the show had about 40 af-
filiates; it now has more than 150.

Tesh is no stranger to the syndicat-

Under that umbrella, along
with the music, we'll ex-
cerpt interesting facts from magazines
like Prevention, Men’s Health and Wom-
en’s Fitness. We'll also have some spiri-
tual content — all kinds of things that
people can really use.”

Which brings us to the show’s bus-
length mission statement: “Intelli-
gence for your life; all the information
you need to live your life a whole lot
better — or just to impress your
friends at the water cooler on Mon-
day.” (Exhale.)

So far, listeners to the weekly ver-
sion of the show have absorbed such
interesting, off-the-beaten-path info as
this: “People shouldn’t have surgery
in June, because that’s when interns

. become residents and residents be-
come doctors, so it’s everybody’s first
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gam

" programming.

PAUL DAVIS | Go Crazy
SEALKiss From A Rose
DIXIE CHICKS Landslide

FIREFALL You Are The Woman

-

Typical Tesh

. Below is a representative hour of John Tesh Radio Show

BACKSTREET BOYS | Want It That Way 2o
LEE ANN WOMACK | Hope You Dance

.. CHICAGO Hard To Say {'m Sonry

" SANTANA f/MICHELLE BRANCH Game Of Love
EDWIN MCCAIN | Could Not Ask For More

CELINE DION That's The Way It Is
- BOB SEGER Against The Wind -

.. PAULA COLE I.Don’t Want To Wait S

i

“Radio is much more
difficult than TV. You
have to think on your
feet, and you can’t

communicate just by

raising an eyebrow.”
— John Tesh

day on the job,” says Tesh. “They’ve
also heard us tell them that three serv-
ings of salmon per week gives you
enough omega threes to protect your
heart and that the stall closest to the
door has the cleanest toilet.”

The Elephant In The
Living Room

Let's cut to the chase. By launching
this five-hour daily show, ostensibly
ready to roll from 7pm-midnight (al-
though one affiliate may run it in af-
ternoons), there’s no ignor-
ing the elephant in the liv-
ing room any longer: You
know that Tesh’s show is
an alternative to the one
name already entrenched
as the big game in syndi-
cated adult radio shows:
Delilah.

“Delilah is a friend of
mine, and [ have great re-
spect for her; we're not pro-
gramming against her,” says Tesh. “This
show is less about relationships, and
moreabout 'Here’s the armor, here’s the
weapon, here's the intelligence you need
to make your relationship better,” while
also being music-intensive, which is
what all the stations want.”

Tesh and Meyers are working
with consultant Mike McVay to craft
the music mix. “It's all very famil-
iar, well researched music, running
about two currents an hour —much
to the chagrin of my record-rep
friends,” jokes Meyers. As for the
overall musical vibe, he says, "We're
not doing a love-songs show. Will
we play love songs? Sure, but we're
also going to play cool, uptempo
stuff. My vision, musically, is that

we want to sound like most main-
stream ACs sound the rest of the time.”

The show’s not-so-secret weapon is
producer Betsy Chase. “She’s the one
who keeps Scotty and me alive, and
holds it all together,” says Tesh, who
has suggested that he will also bring his
personal life experiences into the pro-
ceedings, including appearances by his
wife, Connie Selleca, whenever appro-
priate. “Ialso have a great Rolodex that
I developed at ET,” he says.

Painting Pictures
On The Radio

To accommodate his first love, mu-
sic, Tesh is having a keyboard in-
stalled in his new studio. “It'll give me
a chance to goof around, plus I'll in-
vite artists to come in and play live,”
he says. And while artists are always
welcome on the show, Tesh adds, “To
be honest, I think that anybody can get
them. I also want newsmakers.”

Meyers is his usual understated self
when predicting the show’s immedi-
ate future: “My goal is to have 400 af-
filiates in the first three months,” he
says. "John is being very modest
about this, but I know how excited he
is. I get e-mails from him at 4:30am,
and I'm thinking, ‘Go to sleep al-
ready!”

"I'm doing this because I love ra-
dio,” says Tesh. “I feel that it's so much
easier to communicate with people
using radio than with TV, whenyou're
on for 30 minutes a day and you're
wearing a suit. And here’s another
bulletin: Radio is much more difficult
than TV. You have to think on your
feet, and you can’t communicate just
by raising an eyebrow. Television is
much more scripted. Ask Al Michaels
about radio; he’ll tell you that radio
taught him to be a great television an-
nouncer.”

Tesh acknowledges that he’s still
living in the calm before the storm
(the daily show is scheduled to
launch April 28). He's also well
aware of the huge commitment that
lies ahead — so much so that he’s put
the next year of his life on hold to
make this show work. “And that’s
OK,” he says. “Besides, my family’s
dying for me to get out of the house.”

For more information about The John
Tesh Radio Show, please call Scotty
Meyers at 888-548-8637. Or wait 10 min-
utes, and he'll find you. I'm serious.
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LAST THIS TOTAL +f- GROSS  WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(ES?IONS CHART ADDS
1 1 DIXIE CHICKS Landslide (Monument/Columbia) 2588 -17 366650 15 11710 www.rradds.com
2 2 PHIL COLLINS Can’t Stop Loving You (Atlantic) 2319 -167 303826 21 1130 ARTIST TITLE LABEL(S} ADDS
5 € FAITH HILL Cry (Warner Bros,) 2307  +200 306977 24  112/0 | BONNIE RAITT Time Of Our Lives (Capitol . 2%
3 4 SANTANA FIMICHELLE BRANCH The Game Of Love Arista/ 2298 4 320177 20 106/0 ;:'TLACL:’ELE'::NCT":I‘: :f‘: gf'e"‘m’/v’ (Al L fg
4 5 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 2034 -140 255120 42 110/0 SIXPENCE NONE THE IglCHEH Don't Dream.. (CurtSquint/Reorise) 18
8 o CHRISTINA AGUILERA Beautiful (RCA) 1807 +313 271588 10 96/3 | WHITNEY HOUSTON Try It On My Own Arista/ 15
6 0 DARYL HALL & JOHN OATES Forever For You (U-Watch) 1609 +25 166962 16 102/0 JAMES TAYLOR September Grass (Columbia) 1"
10 o FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 1565 +139 194538 65 111j0 HOOTIE & THE B'-OWHS'! !nnncence {Atlantic) ' 1
9 @ SHERYL CROW Soak Up The Sun (A&Minterscope) 1489 +21 197417 40  99/0 ggﬂﬁi f)'l’:r""lGDSTEE;‘“V:I?':;‘;",j‘ Sunny Day (Calambie) ;
. . rove All Night pic,
7 10 KELLY CLARKSON A Mom.ent lee. This (RCA) 1486 -39 172505 23 940 DANA GLOVER Thinking Over (Drzamiorks/ 5
13 m CELINE DION | Drove All Night (Epic) 1195 +100 181298 6 90/5 VONDA SHEPARD Rainy Days (Jacket 4
12 @ ROD STEWART These Foolish Things (/) 1187 +31 149342 13 90/0 | cHRIS EMERSON Broken Heart (Monomoy/ 4
" 13 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/I0JMG) 1177 -18 142150 15 9210 UNCLE KRACKER Drift Away (Top Dog/Lava/Atiantie; 4
14 @ JOSH GROBAN You're Still You (743/Reprise) 1096 +54 108458 5 an
15 @ JOHN MAYER No Such Thing (Aware/Columbia) 835 +54 124894 37 66/0
16 16 REGIE HAMM Babies (Refugee/Universal South) 681 -83 68633 1 59/0
17 @ DANA GLOVER Thinking Over (OreamWorks) 654 +12 51903 5 82/5 [:‘ WHFE' BF il w !'Fﬂl
18 @ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 486 +18 88515 12 34/2 - L-.- t
21 @ AVRIL LAVIGNE I'm With You (Arista) 429 +73 94872 4 2712 UFH|F WUEUEF WU Tl HF MF“
23 @ WHITNEY HOUSTON Try It On My Qwn (Arista/ 405 +123 718124 2 7115 Hlu i E 3] i Ul i '1 .' HL
20 21 PAUL SIMON Father And Daughter (Nick/Jive) 323 -62 30656 13 43j0
19 22  CELINE DION At Last (Epic/ 304 -136 45980 12 35/0 0 N YU u H D ESI{ " DW!
25 @ KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 290 +37 64215 5 20/3 I]Hhilt at #1 on the UK S||'|g|g: Ehﬂrt
24 24 DJ SAMMY & YANOU Heaven {Candlelight} (Robbins) 256 -15 60620 17 26/0 and still a Tl]|] 10 SMASH aftgr! waehs[
@  SIXPENCE NONE THE RICHER Don’t Dream It's Over (CurtySquint/Reprise) 251 +162 25738 1 51118
22 26 TAMARA WALKER f Unly /Cllfb/ 222 -106 17855 14 44’0 ISUARTS  THE {6140 DEE JAM MUSIC SROUP « & UNIVERSSS MUSH COMPANY
27 27  UNCLE KRACKER In A Littie While {Lava/ 221 -8 57385 10 13/0
28 28 GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan) 213 -2 19893 10 42/0
26 29  GEORGE HARRISON Stuck Inside A Cloud (Capitol) 213 -32 19251 5 430
€D HOOTIE & THE BLOWFISH Innocence (Atiantic) ' 185  +102 15865 1 357 | Most
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a divisicn of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Increasedplays ORI B WO e
2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. i TOTAL
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number ARTIST TITLE LABEL(S) IN:;‘E‘XSE
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the .
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour | CHRISTINA AGUILERA Beautiful (RC4/ +313
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. FAITH HILL Cry (Warmer Bros.) +200
= SIXPENCE NONE THE RICHER Don't Dream... (i Samsinifawize! +162
New %.” lgw g{ V€ e i e S e it s sy i v s s o | DIDO Thankyou (Aristal +159
. FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) +139
VONDA SHEPARD Rainy Days (Jacket/ BEN GREEN Without You (ASRC)
Total Plays: 185, Total Stations: 37, Adds: 4 Total Plays: 84, Total Stations: 16, Adds: 2 LEANN RIMES | Need You (Cur ‘ 135
UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) RIC SANDLER I'll Let Ya Know (Rich /0) WHITNEY HOUSTON Try 1t On My Own iArista) 123
Total Plays: 169, Tatal Stations: 12, Adds: 4 Total Plays: 61, Total Stations: 17, Adds: 3 HOOTIE & THE BLOWFISH Innocence (Atlantic/ +102
JAMES TAYLCR September Grass (Cofumbia) CHARLOTTE CHURCH Would | Know (Columbia) UNCLE KRACKER Drift Away (Tap Dog/Lava/Atianties +102
Total Plays: 141, Tutal Stations: 35, Adds: 11 Total Plays: 53, Total Stations: 14, Adds: 2 CELINE DION | Drove All Night Epic/ +100
KEITH URBAN Somebody Like You (Virgin/ PHIL COLLINS Come With Me (Lullaby} (Face Value/Atiantic)
Total Plays: 109, Tetal Stations: 18, Adds: 1 Total Plays: 16, Total Stations: 26, Adds: 26 : -
CHRIS EMERSON Broken Heart (Monomay) BONNIE RAITT Time Of Our Lives (Capito) R&R Station Playlists have moved to the web.
Total Plays: 94, Total Stations: 24, Adds: 4 Total Plays: 12, Total Stations: 27, Adds: 26 See all of our monitored reporters at
www.radioandrecords.com.
Songs ranked by total plays
)
Incjudes year-end charts for all R&R
e e B Y
formats from 1974 through 2002!
3 3 s o £
% .2 -
Call (310) 788-1625 or email
i B
- - 4
moreinfo@radioandrecords.com
A -1
#
¥ -
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N 7 W
America’s Best Testing AC Songs 12+ Ind,cato r .
For The Week Ending 2/2 /"
Rﬂfffﬂfﬂﬁ'ﬂﬁ hﬁ{{m’ r The Week Ending 2/28/03 — D Most Added
o S, A S WHITNEY HOUSTON Try It On My Own (Arista)
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn NORAH JONES Don't Know Why (Blue Note/Virgin)
- ] . SIXPENCE.NONE THE RICHER Don't Dream It's Over
SANTANA FIMICHELLE BRANCH The Game Of Love Arista) 411 397 95% 4% 407 95%  26% (Curb/Squint/Reprise)
. PHIL COLLINS Come With Me... (Face Value/Atlantic)
PHIL COLLINS Can't Stop L (Atlantic 411 404 94% 22% 4.08 9%5% 24 - -
e % || TCELINE DION | Drove AVl Night (Epic)
DARYL HALL & JOHN OATES Forever For Yoy /U-Watch/ 407 4.06 80% 11% 410 82% - 1% FIVE FOR FIGHTING Superman... (Aware/Columbia)
JOSH GROBAN You're Stil You /743/Reprise) 392 393 T1% 14% 386 70% 15% AVRIL LAVIGNE I'm With You (Arista)
. TRAIN Drops Of Jupiter (Tell Me) (Columbia)
JOHN MAYER No Such Thing (Aware/Columbia) 380 375 83% 29% 379 81% 30% HOOTIE & THE BLOWFISH Innocence (Atlantic)
FAITH HILL Cry /Warner Bros.) 378 376 98% 37% 711 98% 42% LEE ANN WOMACK | Hope You Dance (MCAUniversal)
CELINE DION | Drove Al Night /£zic/ 377 381 82% 18% 366  77%  20% NO DOUBT F/LADY SAW Underneath It All (Inerscope)
JAMES TAYLOR September Grass (Columbia)
SHANIA TWAIN I'm Gonna Getcha Good! Mercury/IDJMG) 372 364 94% 33% 3.72 94% 35% BEN GREEN Without You (ASRC)
FI‘!E FOR FIGHTING Superman (It's Not Easy} /Aware/Columbia) 367 360 97% 48% 3.70 96% 49% NATALIE GRANT No Sign Of It (Curb)
i ?
SHERYL CROW Soak Up The Sun /A&Minterscope) 365 368 98% 49% 351 98%  55% SNDIFSARIECan] eIkt onl (iotouT)
. CHANTAL KREVIAZUK In This Life (Columbia)
VANESSA CARLTON A Thousand Miles (A&M/interscope) : 3.64 3.66 97%« 42% 3.69 95% . 43% JOHN MAYER Why Georgia (Aware/Columbia)
PAUL SIMON Father And Daughter /Nick/Jive) 361 374 65% 15% 357 65% 17% BONNIE RAITT Time Of Our Lives (Capitol)
DIXIE CHICKS FISHERYL CROW Landslide (Monument/Columbia) 359 356 95% 34% 362 95% 34% Recurrents .................. .
CELINE DION At Last /Ep/d 359 3.66 83% 25% 3.62 83% 25% /ENI\“OUE IGLESIAS Hero (/nterscope) 1264
I}(;D STEWART These Foolish Things £/} 3.55 3.62 76% 18% 3.60 77% 18% MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 1198
KELLY CLARKSON A Moment Like This (RCA/ 353 354 O7% 46% 358  97%  46% CELINE DION A New Day Has Gome (Epic) __ 1150
LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1029
JOHN MAYER Your Body Is A Wonderland /Aware/Columbia) 345 - 1T%  26% 338 75% 26% DIDO Thankyou (Arista) 1020
DANA GLOVER Thinking Over (OreamWorks) 345 338 33% 6% 340 3% T% LONESTAR I'm Already There (BNA) 936
LEANN RIMES | Need You (Curb 894
CHRISTINA AGUILERA Beautiful /RCA/ 342 332 90% 33% 3.42 0% 33% TRAIN Drops Of Jupiter (#eil Me)) (Columbia) 873
REGGIE HAMM Babies /Refugee/Universal South) 307 315  33% 12% 298 36%  14% SAVAGE GARDEN | Knew | Loved You (Columbia) 854
Total sample size is 252 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tatal familiarity NORAH JONES Don't Know Why (Blue Note/Virgin) 806
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the i
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the JOSH GROB.AN To Whe.:re You Are (143/Rep nse) 804
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions ENYA Only Time (Reprise) 802
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
\_ Songs ranked by total plays J

Ka18-377-5300. RateTheMusic.com data Is provided by Mediabase Research, A division of Premiere Radio Networks. Y,
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WYJB/Albany, NY *
OM: Michael Morgan
PD: Chris Holmbery
MD: Ched OMHara
1 BRUCE SPRINGSTEEN “Sunsy”
L COLLNS Come
EY HOUSTON
KMGA/AIhuquerque NM*

Wmu.l-m
No Adds.

WLEV/Allentown, PA *
PO: Bod:y Knight
KYMG/Anchorage, AK
PD: Dave Flavin
No Adds.
WPCH/Allanta, GA *
SIXPENCE... "Oream”
WHITNEY HOUSTON “Own”
WFPG/Alantic City, NJ *
PO: Gary Guids
MD: Marlene Aqua
BRUCE SPRINGSTEEN “Sunny”
VONOA SHEPARD "Rainy™
WBBQ/Augusta, GA *

PD: John Patrick
PHIL COLLINS “Come”

KGFM/Bakersfield, CA *
OM: Bob Lewis

PDMO: Chris Edwards
AVRIL LAVIGNE Wit

WHITNEY HOUSTON “Own”

WLIF/Battimore, MD *
MD: Mark Thoner
No Adds.
WBBE/Baton Rouge, LA *
OWPD: Don Gosselin
MD: Michelle Southem
BEN GREEN Wml"
BONNIE RAI
NATALIE GHANT 'S'm"
WMJY/Biloxi-Gultport, MS *
PD: Walter Brown
1 VONDA SHEPARD *Rainy™
KD ROCK/SHERYL GROW

WYSF/Birmingham, AL *

100T/Boise, ID *
PD: Tobin Jeffries
No Adds

-

WEBE/Bridgeport, CT*
PD: Curtis Hanson
MD: Dannry Lyons

No Adds
WEZN/Bridgeport, CT *
POMD: Steve Marcus

No Adds
WJYEBuitalo, NY *
PD: Joe Chilla

No Adds
WHBC/Canton, OH *
PD: Torry Simmons
MD: Kayleigh Kriss

BEN GREEN "Without”

VONDA SHEPARD “Rasmy”
WSUY/Charleston, SC*
PD: Ford
MD:

BONNIE RAITT “Time™

INDI:UAEEE ”WID(SW

PHIL COLLINS "Come”
WDEFChattanooga, TN *
PD: Denvty Howard

BONNIE RAITT “Tume”

CHARLOTTE CHURCH “Know"

NATALIE GRANT “Sign”

NORAH JONES “Came”

PHIL COLLINS “Come™
WLIT/ChIl:aW L

g

WDOK/CIeveland OH*

1 Jmiswwnm
oken”

KVILDallas, TX*
OMPD: Kurt Johnson
1 DANA GLOVER "Over”
SIXPENCE... “Dream”
JAMES TAYLOR “Grass"
WLQT/Dayton, OH *
OM: Mary Flesnor
PDMD/Promo Dir.: Sandy Colli
No Adds
KOSl/Denver, CO *
PD: Mark Ecwards
APDMD: Steve Hamifton
BONNIE RAITT “Time"
NATALIE GRANT "Sign™
PHIL COLLINS "Come"
KLTi/Des Moines, IA *
OM: Jim Schaefer
PDMD: Tim White
No Adds
WNIC/Detroit, MI *
PD: Lori Bannett
No Adds

WOOF/Dothan, AL
GMPDMD: Loigh Si
1 INDIAARIE “Wal™

1 JOHN MAYER '

1 “\ﬁu'

GHANTAL KREV!
BONNIE RAITT “Time™
NO DOUBT FLADY SAW "
NATALIE GRANT “Sign™
PHIL COLLINS “Come™
KTSMJE| Paso, TX *
PDMD Bill Tole
APD: Sam Cassianc

PHIL COLLING “Come™

JAMES TAYLOR “Grass”
\MKY/EvanswlIe N

1" LE WOMACK “Dance’
AVRIL LAVIGNE “With™

WCRZ/FIInl Ml

HOOTIE.. “Innocence™

NATALIE GRANT “Sign”
WAJI/R. Wayne, IN *
OM: Lea

WAFY/Frederick, MO
MD; Norman Hmy Schmidt
11 BENGREEN

11 WHITNEY HOUSTON “Own”

WKTK/Gainesville, FL *
POMD: Les Howard Jacoby

WLHT/Grand Rapids, MI *

PD: Bil Balley

APOMD: Mary Tumer

2 NODOUBT HLADY SAW “UndemestT
CHRISEMERSON Broer”

WUOOIGI'amI Rapids, MI *

John Patrick
CLARKSON & GUARIN “Timeless™

WMAG/Greenshoro, NC *
OM: Tim Satterfield
POAMD: Nick Alien
JAMES TAVLOR “Grass”
WHITNEY HOUSTON “Own’"

WMYU/Greenville, SC *
PD:

JAMES TAYLOR “Grass”
WSPAGreenville, SC *
POVMD: Brian Taylor

BONNE RATT “Tine"
CHRIS EVERSON “Brokan”

STON. 'OM!"
WRCHHartord, CT *

PO: Allan Camp
MD: Joe Hann

“Come’
BONNIE RAITT “Time"
KHTR/HonquIu HI*

KSSKHonolulu, H1*
PDMD: Paul Wilson
7 GELINE DION “Nght”

WAHR/HumsvHIe ALt

Lee Reynolds
un Bonny O'Brien
BONNIE IWTI' “Twme”
HOOTIE... “Innocence™

WTPVindianapolis, IN *
PD: Gary Havens

MD: Steve Cooper

3 JAMES TAYLOR “Grass™

2 SIXPENCE .. “Dream”
WYXBAndianapolis, IN *
PD; Greg Dunkin

APDMD: JSim Cerone
UNCLE KRACKER “Orit"
JAMES TAYLOR “Grass”
JOHN MAYER “Body”

McKinnay
8 CHRISTINA AGUILERA “Beautiful”

WTFM/Johnson City, TN *
VP/Prog.: Mark E. McKinney
No Adds

WKYE/Johnstown, PA
PD: Jack Michaols
MD: Brian Wolle
SIXPENCE .. *Oream"
WHITNEY HOUSTON “Own”
WOLR/Xalamazoo, MI
OMPD: Ken
APOMD: a.i-l}fmr
1 HOQTIE... “Innocence”
1 PHIL COLLINS "Come”
KUDL/Xansas City, KS *
PD: Dan Hurst
No Adds

KSRC/Kansas City, MO *
OMPD: Jon Zetiner
MD: Jeanne

1 CHRISTINA AGUILERA “Beautrful”

WJXBAXnoxville, TN *
PO/MD: Vance Diflard
WHITNEY HOUSTON “Own®

KTDYAatayetie, LA *

WFMK/Lansing Mt
Chris Reynolds
Bumne RAITT “Time"

KSNEALas Vegas. NV*
PD: T

JAMES TAYLOR “Grass™
VONDA SHEPARD “Rainy”

KBIG/Las Angolos CA*

APD/MI)WM
No Adds

KOSTAs Angeles, CA *
No Adds
WVEZA oulsville, KY *

APO/MD: Joe Fedele
Ko Adds

WPEZMacon, GA
POMD: Hank Brigmond
No Adds
WMGN/Madison, W1 *
: Pat O'Nel
: Mark Van Alon
1 BRUCE SPRINGSTEEN “Sunny”
KVLY/MecAllen, TX *
POMD: Alex Duran
BONNIE RAITT “Time"

WLRQ/Melboume, FL *

WLTEMinneapolis, MN *
POMD: Gary Nolan

BONNIE RATTT “Tie™
WLTOMilwaukee-Racine, W1 *
POMD: Stan Atkinson

BONNIE RAITT “Time”

WMXC/MohIIo ALY

WoBMMoamath-Ocean, N *
OMPD: Dan Turl
BRUCE SPRINGSTEEN “Sunny”

KWAV/Monterey-Salinas, CA *
POMMD: Bermie Moody

2 K
KEITH UREAN S Sometoty”

RATALE GRANT S
WALK/Nmu-SMolk NY*
POMO: flob

7 PHIL l)OLLIIS "Come
UNCLE KRACKER ™

WI(JY/Nassau-Suﬂolk NY*

o oo
No Adds
WLMGNew Orleans, LA *
PDMD: Steve Suter
APD: Johnny Scott
NoAdds

WLTW/New York, NY *
OM: Jim Ryan

WWDEMorfolk, VA *
OWPD: Don London
APOMD: Jeft Moreau
No Adds
KMGUthhmna City, OK*
PD: Joif Couch
MD: Siave O'Brien

WMGF/(lr!ando FL*

WMEZ/Pensacola, FL *
POMOD: Kevin Petrson
PHIL COLLINS “Come”
WHITNEY HOUSTON “Own
WSWT/Peoria, IL
OMPD: Randy Rundie
No Adds
WBEB/Philadeiphia, PA *
PD: Chris Conley
No Adds
KESZ/Phoenix, AZ *
PD: Shaun Holty
APDMD: Craig Jackson
4 AVRIL UMG'E Wi
3 SIXPENCE...“Dream
3 WHITNEY HOUSTON “Own”
KKLT/Phoenix, AZ *
PD: Joel Grey
4 PHILCOLLINS “Come”
3 WHITNEY HOUSTON “Own™
WLTJPittsburgh, PA *
PD: Chuck Swevens
BONNIE RAITT “Time”
JOHN MAYER “Body”
NATALIE GRANT "Sign’
WSHH/Pittshurgh, PA *
POMD: Ron Antil
DANA GLOVER “Over”

KKCW/Portland, OR *
PO/MD: Bil Mincider

10 SIXPENCE... “Dream”
1 CELINE DION “Nght™

JAMES TAYLOR “Grass™
WRAUHaIelnh—Dumam NC*
OM/PD: Joe Wade Formicola

MD: Jim Kely

g}g aowsuem gaow “Picture”

WRSN/RaIemh -Durham, NC *

MD D'vo Hom
12 MIS'HNAAGUIIE(A “Beautrul”
6 NELLY FURT/ “Brd”

BN R
KRNO/Reno, NV *
POMD: Dan Fritz

BONNIE RAITT “Time”

SIXPENCE.. “Dream”
WTVR/Richmond, VA *
OMPD: Bl Cahil

Mo Adds

WRMM/Rochester, NY * KXLY/Spokane, WA * WEAT/Wesi Palm Beach, FL *
OMPD: John McCrae PD: Beau Tylor PO: Rick
Mm Terese T: ND: Steve APDIMD Chad Peny

1 JAMES TAYLOR “Grass™ BONME RAITT “Time” NoAdds
1 CELRE OON A PHIL COLLINS "Come”

KGB i MO WHUD/Westchester, NY *
WGFBRockdord, IL XSoringfiel. OMPO: Sive Perone
POMD: Anthony Bannon PD Pa.l Kalhy MIVAPD: Tom Fusci

No Adds APD/MD: Dave Roberts BONNIE RAITT “Time"
KGBY/Sacramero, CA * ot el
POMD: Brad Waldo WMASISpnngﬂeld MA* BRUCE SPRINGSTEEN “Sunny”
4 CELINE DION

DANA GLOVER MD Rob Ammny *

RATALE GhAT S Mo Adds WME A GES/:LI‘kesP Barre, PA
KYMX/Sacramento, CA * KJOY/Stockton, CA * No Adds
DiuProg: Mak Evans Po/agm W .
MD: Dave Diemond RCSANDLER Lo :l&lmmmon .

CHARLOTTE CHURCH “Know” WMT T, FL° D Kooy 1o
KEZKB! Lums Mo* : Tony Floresti BONNE RAITT “Time"

Pl b SIXPENCE... “Dream
05 o th DA GLOVER “Oer

No Adds PHIL COLLINS “Come WGNIWilmington, NC
KBEE/Salt Lake City, UT * WRVF/Toledo, OH * 123, Craa Tromas
PD: Rusty Kaya PD: Beth Michaels 11 TRAIN “Drops”

NATALIE GRANT “Sign" MD: Mark Andrews 9 NORAH JONES “Know™
KSFUSatLake City, UT * ot SHPEGE.
OMPD; Alan H-%:“m KMXZ/Tucson, AZ * KRBB/Wichita, KS *
APDAD: Lance OM: Buddy Van Arsdale PD: Lyman James

i G
5&XTBan Antonio, TX* NORAH JONES “Koow” WSRSICJ n:est WA

: Ed Scarborough ol er, .
‘mceun:srnm Graye WLZWIUllca -Rome, NY PD: s::‘:. P:kw

" Peter Naughton MD: J
P CoALNS e 10 FI\IEFORFIGHI'ING S NATALIE GRANT “Sign”
KBAY/San Juse, CA* VHITNEY HOUSTON WARMYork, PA *
PD: Jim Murphy WASH/Washington, DC * PO: Kelly West
MD: Bob Komtz PD: Steve Alan APDMD: Rick Sten
No Adds No Adds WHITNEY HOUSTON "Own™

KSBUSama Barbara, CA

KLSY/Seattie-Tacoma, WA *
PD: Tony Coles
MD: Darta Thomas

B L. *Monitored Reporters
KRWM/Seattie-Tacoma, WA* | 136 Total Reporters
PD: Toay Coles
MD: Laura Dens

R o o 119 Total Monitored
KVKi/Shreveport, LA *
BB, S iran 17 Total Indicator

ot 15 Current Indicator Playlists

Did Not Report, Playlist Frozen (2):
KEZA/Fayetteville, AR
WHOM/Portland, ME
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February 28, 2003 R&R ® 63

Who says the format is struggling
right now? KMXB (Mix 94.1)/Las Ve-
. gas is toughing out an ongoing battle
& - for No. 1 phones between two core art-
f E@@ R | ists. Bon Jovi’s “Misunderstood” was
i Wit . No. 1 phones for eight weeks in a row,

Charese Fruge # but it got a run for the top spot the day
PD. KMXB/Las Vegas | we put Matchbox Twenty’s “Unwell” on
TETT——=_he station. The songs trade places
frequently, but they are not giving up the top two
H ';." spots. ® Also blowing up the phones (and already top
+| five in callouts) is core artist John Mayer’s “Why Geor-
# gia’” It's the best song on Room for Squares, and | an-
ticipate its presence on Mix 94.1's playlist for a long
| time. ® Kid Rock’s “Picture” is still testing like a No. 1
record and has absolutely no burn on it. Mayer’s “Your
: Body Is a Wonderland” is still very strong, as are The Dixie Chicks’
“Landslide” and Creed’s “One Last Breath.” ® Records that | think
have a great chance for success on KMXB are Everclear’s “Volvo Driv-
ing Soccer Mom,” which has a great phone buzz and is perfect for
Vegas; Chantal Kreviazuk’s “In this Life,” which is perfect for the for-
mat; and Coldplay’s “Clocks.” | think this is the one for them.

FrTEEEE.

R T T
i

It’s status quo at AC this week as “I'm
- B with You” by Avril Lavigne (Arista)
. and “Landslide” by The Dixie Chicks
(Monument/Columbia) retain their top
spots at Hot AC and AC, respectively.
The Chicks, however, are within 50
5 plays of No. 1 at Hot AC ... 3 Doors
Down knock down three more doors
. and move 11-8" with “When I'm Gone”
| (Republic/Universal) ... Sixpence None The Richer are closing in on
the top 10 with “Don’t Dream It's Over” (Squint/Curb/Reprise), moving
1 14-12* ... “Unwell” by Matchbox Twenty (Atlantic) is at No. 16 after
just three weeks on the chart ... Macy Gray takes a nice five-point
| jump, from 33-28*, with “When | See You” (Epic) ... Newcomer Jason
Mraz moves 37-31* with “The Remedy” (Elektra/EEG); he’s also Most
Added ... Lisa Marie Presley debuts at No. 38 with “Lights Out” (Capi-
tol) ... On the AC chart, all is relatively quiet once again — except in
the Most Added column, where Phil Collins and “Come With Me” (At-
lantic) ties Bonnie Raitt's “Time of Our Lives” (Capitol) with 26. Also
' getting a large number of adds is Natalie Grant’s “No Sign of It” (Curb).

(Mluﬂﬂutnﬁ “

— Anthony Acampora, Director/Charts
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armist: Feel

waeeL: Curb
By MIKE TRIAS/ASSISTANT EDITOR

he word just popped into my head,”

says Scot Sax — singer, songwriter
and frontman of Curb Records’ Feel — of
his band’s name. “It was appropriate be-
cause ‘feel’ was all that we had. [t wasn’t
about trying to write a hit or fit into some-
one else’s ideas of what we should do.
What Feel says to me is that if you go on
your own instinct, you can’t go wrong.
There’s just no way. Nothing else can pos-
sibly be right.”

To really understand how Feel got their
name, one need only look at Sax’s artis-
tic career. In the late '90s he decided to
form a band, and his first recruit was
Mark Getten, whom he found through a
newspaper ad. Says Sax, “I handed him
a tape of my songs, we shook hands, and
I got this vibe that he was one of the nic-
est guys I'd ever met. Today he’s my best
friend in the world. It’s really great to
have a friend like that, but it’s even bet-
ter that he’s a killer bass player.” The two
created Wanderlust, but just when the
band was building a following in Philadel-
phia and New York, Sax decided to call
it quits. It just didn't feel right to him.

He moved to Los Angeles and earned
a songwriting deal with Warner/
Chappell. He gained recognition for his
talent, but after a while that job didn't
feel right either. He convinced Getten to
come to L.A., and the two began play-
ing gigs together again. Out of nowhere,
“I Am the Summertime,” an old Wan-
derlust song the pair rerecorded, was
placed on the American Pie soundtrack.
Just like that, the band Sax and Getten
called Bachelor Number One came into
existence — and provided an escape

from a day job that Sax was simply not
feeling anymore.

Between late 2000 and mid-2001, BNO
took shape. Drummer Dave Shaffer
joined the fold, as well as guitarist Billy
Alexander. “When Billy joined, it just
seemed like we had finally come together
as a real band,” recalls Sax, who decided
the band’s name didn’t feel right. “We
couldn’t think of anything else, so we just
used my name for a while”

By September 2001 Sax and company
were prepared to tour the East Coast.
Then Sept. 11 happened. The band still
went to New York to do their shows, and
in the process they not only inspired New
Yorkers, they inspired themselves. “It
wasn’t about trying to be a success,” says
Sax. “It was about playing and seeing
that people needed something and trying
to give it to them. It wasn’t about getting
a record deal; it was about music. It
brought us back to why we were doing
this in the first place.”

After they returned to Los Angeles, ev-
erything felt right. The band renamed
themselves Feel, found a home with Curb
and released their self-titled debut late
last year. Dusty Wakeman and Sax pro-
duced the album, and Sax wrote all the
songs. It's apparent that artists such as
The Beatles and Tom Petty were influen-
tial in his work. He even kept the song
lyrics, which were written stream-of-con-
sciousness style, in their criginal, unpol-
ished and unedited form in the liner
notes. It just felt right.

Get the word out anywhere with rugged,
weather-proof Banners On A Roll®. These plastic
bariners work where other signage won't. They
keep promoting your brand — no matter what!
Give us a call today and let us help

you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com
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W st e e B i wiihe E e Most Added.. ... .
1 Q) AVRILLAVIGNE I'm With You (Arista) 3475 +97 348019 13 g0 |Www.rradds.com
2 @ DIXIE CHICKS Landslide (Monument/Columbia) 3425 +37 322282 16 7710 | ARTISTTITLE LABELS) ADDS
3 € KD ROCK W/SHERYL CROW Picture (Lava/Atlantic) 3118 +136 300376 14 8300 J‘(‘f"" M“‘:)Z T;“’s“e'“"d: { V‘y""" “‘;""V’ (ElektralEEG) ‘:
4 @ SANTANA FIMICHELLE BRANCH The Game Of Love (Arists) 2003 +20 298408 21 BUD | yotoust focne eeme) o/ 5
5 9 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 2836 +86 274311 27 7710 | HOOTIE & THE BLOWFISH Innocence (Atfantic/ 5
6 6  NO DOUBT F/LADY SAW Underneath It All finterscope/ 2532 61 275178 21 79/0 | DEUCE PROJECT Stone Cold (Maverick/Reprise) 5
7 7 MATCHBOX TWENTY Disease (Atiantic/ 2119 93 187157 20  G9j0 | BRUCE SPRINGSTEEN Waitin' On A Sumny Day (Cobmbia 5
11 @ 3 DOORS DOWN When I'm Gone (Republic/Universal) 2000 +291 159723 12 70%2 g"(fJ::ﬁgxc;‘g‘fv"sT;ig“$:I‘:L’”T’jﬁi";’g"ff’fﬁ;’/;’zrswpe} :
8 9  UNCLE KRACKER In A Little While (Lava) 2062 90 179878 26 B6/0 | CHANTAL KREVIAZUK In This Life /Columtia) 4
9 10 NORAH JONES Don't Know Why (Blue Note/Virgin) 2056 19 228455 34 60/0 | CALLING For You (Windup) 4
10 € CHRISTINA AGUILERA Beautiful (RCA/ 2053 +74 211795 10 58/1 | ROBBIE WILLIAMS Feel (Virgin/ 4
14 (D  SIXPENCE NONE THE RICHER Dor't Dream It's Over (CurtySquint/Reprise) 1821~ +199 185514 5 83N
13 ) COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1726 +79 178519 12 7314
12 14  CREED One Last Breath (Wind-up/ 1649 92 129837 38 70/0
15 15  AVRIL LAVIGNE Complicated (4rista/ 1576 15 152563 44 85/0 B J 1. i
17 ) MATCHBOX TWENTY Unwell (Melisma/Atiantic) 1556  +295 178921 3 81/4 0 n x nv' MISUNDERSTO0D
19 @ COLDPLAY Clocks (Capitol) 1469  +261 194935 7 6711 @ at R&R Hot AC
18 () UNCLE KRACKER Drift Away (7op Dog/Lava/Atlantic) 1466  +231 143817 6 65/1 22+.20* at Monitor Modern Adult
16 19  TORI AMOS A Sorta Fairytale (£pic/ 1252 233 114765 19 60/0 20*-18* at Monitor Top 40 Adult
20 g BON JOVI Mésunderstood (Island/IDJMG) 1147 +94 122676 9 2:!12 New at: KPLZ & KSI
21 FAITH HILL Cry (Warner Bros.) 941 0 83079 20 0 :
22 €D JOHN MAYER Why Georgia (Aware/Columbia) 932 +80 120710 5 52/3 sala,lssdggglte in one “"'Eﬂk
23 23 DAVE MATTHEWS BAND Grey Street (RCA/ 698 100 76061 13 31/0 ’ 0 30,000!
25 @  PAY THE GIRL Freeze (7V7) 688  +3 54309 8 3812 e
26 25  STEREO FUSE Everything (FO/Wind-up) 619 23 60505 17 320 i o R e
27 € LUCY WOODWARD Dumb Girls (Atiantic) 605 +64 61108 6 4212
24 27  JOHN RZEZNIK I'm Still Here (Jim's Theme) /Walt Disney/Hollywood) 569 -103 62849 18 36/0
33 @ MACY GRAY When I See You (£pic/ 544 +99 65046 3 38/3
29 €@ CELINE DION | Drove All Night (£pic/ 542 +18 42675 4 a0 | MoOst
38 €) NO DOUBT Running /interscope) 526 +136 63035 2 s | Increased PIaysf s e
37 € JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 479  +144 49078 2 4spe | TR Tona
28 32 STONE SOUR Bother (Roadrunner/IDJMG) 452 84 37029 9 23/0 | ARmsT TILE LABEL(S) INCREASE
35  €P  PHIL COLLINS Can't Stop Loving You /Atiantic) 412 +35 34534 10 16/0 | MATCHBOX TWENTY Unwell ielsmadriantic) +295
31 34  VONRAY Inside Out (Elektra/EEG) a07 57 30617 8 280 g:g:,’:i?gm:s"m ,:;)‘ Gone Fepubfciniersa) e
30 35 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 402 17 40098 7 1110 | yNCLE KRACKER Drift Away (Tap Dog/lavaiAtiantic) +27
32 36  RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 393 64 44314 17 18/0 | SIXPENCE NONE THE RICHER Don't Dream. (CurtySquint/Reprise/ +139
— €D SISTER HAZEL Your Mistake (Sixth Man/ 356 +33 35911 2 18/0 | 60O GOO DOLLS Sympathy (Warner Bros.) +178
€  LISA MARIE PRESLEY Lights Out (Capital 350  +124 51370 1 34j2 | JASONMRAZ The Remedy (| Won't Womy) ElekraltG)  +134
@ 600 GOO DOLLS Sympathy (Warner Bros.) 385  +178 37461 1 35g | D ROCK WISHERYL CROW Fcture Lava/dtentis +136
X NO DOUBT Running (Interscope) +136
38 40 JACK JOHNSON Bubble Toes (Enjoy/Universal) 293 41 52275 14 13/0 | LISA MARIE PRESLEY Lights Out (Capita) +124
89 Hot AC reporters. Monitored airpla_y .data supplied by'Mediabase Researgh, a division of Premiere Rgdiq Networks. Songs rankeq by total plays for thg airplay'week of
21222 Bullds spout o songs G s o oot o o sk f o soas e e 1 B sy oonng || PR Sttion Playlss havs movai {0 he wep
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases ee all of our_monltored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
Prepared by Steve Blatter - SABO VEDIA
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K818-377-53M. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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4 N 7 N
HEEEMEHESIE Eﬂm America’s Best Testing Hot AC Songs 12+ Indlcator S
W ]Ilmm'ah . For The Week Ending 2/28/03. e Most Added
e e o o e - MATCHBOX TWENTY Unwell (Melisma/Atiantic)
e ey T e e - - VANESSA CARLTON A Thousand Miles (A&M/Interscope)
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn KID ROCK W/SHERYL CROW Picture (Lava/Atiantic)
MATCHBOX TWENTY Unwell (At/antic) 422 429 59% 4% 4.38 63% 2% 3 DOORS DOWN When I'm Gone (Republic/Universal)
3 DOORS DO'WN When I'm Gone (Republic/Universal) 408 4.06 91% 21% 413 89% 20% SIXPENCE NONE THE RICHER Don’t Dream It's Over
STEREOQ FUSE Everything (£0/Wind-up) 398 403 54% 7% 3% 58% 7% (Curb/Squint/Reprise)
MATCHBOX TWENTY Disease /Atlantic) 394 399 94% 28% 398 9%  26% JOHN MAYER Why Georgia (Aware/Columbia)
COLBPLAY Ciocks (Capitol) 383 392 64% 12% 413 61% 9% MACY GRAY When | See You (Epic)
JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywaod) 391 398 76% 15% 3.96 8% 16% UNCLE KRACKER Foliow Me (Top Dog/Lava/Atiantic)
AVRIL LAVIGNE I'm With You (Anista) 388 3.92 96% 31% 4.00 9% 24% HOOTIE & THE BLOWFISH Innocence (Atiantic)
STONE SOUR Bother /ﬁﬂaﬂ'fﬂﬂﬂb’f/lDJMG/ 388 3.99 55% 13;: 3.99 58% 10% JASON MRAZ The Remedy (I WOI'I"[ WO"y) (E/ektfa/EEG)
DAVE MATTHEWS BAND Grey Street (RCA/ 382 372 13% 17 3.82 2% 20% : - oy
SANTANA FIMICHELLE BRANCH The Game Of Love Arista/ 319 372 9% 45% 379 9T%  42% g::f# lei]nﬁw:zvm?noﬁriz [‘i'fvé”(dcgfu)m 5
JOHN MAYER Why Georgia (Aware/Columbia) 375 391 57% 12% in 8% 14%
BON JOVI Misunderstood (/sland//0JMG) 369 3.63 76% 13% 3.82 7% 13% Ne w & A Ctl Ve e S it e
PAY THE GIRL Freeze (TVT) 368 3.66 30% 5% 3.67 25% 3%
BIXIE CHICKS FISHERYL CROW Landslide (Monument/Columbia) 367 360 93% 36% 378 95% 31% DAVID GRAY Be Mine (4 TU/HCA}
SIXPENCE NONE THE RICHER Don’t Dream It's Over (Sparrow/CurtyReprise) 365 372 72% 13% 364 75% 15% Total Plays: 275, Total Stations: 28, Adds: 3
VANESSA CARLTON A Thousand Miles (A&Myinterscape) 364 360 98% 57% 357 98% 57% CHANTAL KREVIAZUK In This Life (Columtia)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 364 3.61 97%  43% 376 96% 41% Total Plays: 263, Total Stations: 25, Adds: 4
COUNTING CROWS F/VANESSA CARLTON Big Yellow Taxi /Geffen//nterswpe/ 362 363 71%  15% 365 68% 11% LUCE Good Day (Nettwerk)
AVRIL LAVIGNE Complicated /Arista/ 361 354 99% 62% 369 99%% 5% Total Plays: 238, Total Stations: 12, Adds: 2
TORI AMOS A Sorta Fairytale (pic/ 358 359 69% 20% 368 1%  17% BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive)
NORAH JONES Don’t Know Why (Blve Note/Virgin) 357 357 92% 39% 3.68 91% 38% Total Plays: 233, Total Stations: 17, Adds: 1
CREED One Last Breath (Wind-up/ 352 352 94% 52% 336 94% 56% HOOTIE & THE BLOWFISH Innocence /Atlantic)
LUCY WOOBWARD Dumb Girls (At/antic) 351 - 3% 5% 3N 2% 6% Total Plays: 201, Total Stations: 24, Adds: 5
UNCLE KRACKER Drift Away (Lava/Atlantic) a4 354 62% 16% 3.65 61% 13% CALLING For You (Wind-up)
NO DOUBT Underneath It All finterscape/ 342 348 97% 58% 3.61 98% 55% Total Plays: 180, Total Stations: 16, Adds: 4
KID ROCK FISHERYL CROW Picture (Lava/Atiantic/ 342 350 87% 33% 3.55 87% 28% FEEL Got Your Name On It (Curb/
FAITH HiLL Cry (Warner Bros.] 337 337 W% 3% 346 91% 34% Total Plays: 173, Total Stations: 19, Adds: 2
CHRISTINA AGUILERA Beautiful (RCA/ 334 349 92% 44% M 0% 39% SUSAN TEDESCHI Alone (Tone-CoolfArtemis)
UNCLE KRACKER In A Little While /Lava/ 330 345 89%  36% ian 86% 32% Total Plays: 154, Total Stations: 17, Adds: 1
CELINE DION  Drove Ail Night (pic/ 3.10 56%  18% 312 53% 17% DEUCE PROJECT Stone Cold (Maverick/Reprise)
Total sample size is 532 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Total Plays: 145, Total Stations: 19, Adds: 5
represents the parcentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the KELLIE COFFEY When You Lie Next To Me (BNA)
song. Sample compOSI_t/on is based_on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once_passed they can tal_(e_ the Total Plays: 131, Total Stations: 10, Adds: 2
music test basea on their format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays )
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WKDD/Akron, OH * WMT/Cedar Rapids, IA KDMX/DaIlas-Fl Worth, TX* | KALZFresno, CA*
mmmw Pmmnsm 3 Lsamm g%PDEwwhéMm
1 COUNTING CROWS “Tad” ’ 8 COUNTING CROWS “Ta” LA mw ot
C/Chard e oA 0
WALC/Charleston, SC * b
!giVEleany, NY * PD: Brent McKay Wﬁpmry T NORAH JORES “Corne!
MD: m e MD: Sharon Kelly
No hds NoAdds WVTGrand Rapids, M *
KPEK/Alhuquerque, NM * WLNKCharite, NC WM Dayo, OH PD; Jeft Androws
OM_: Bill May Tom Jackson 600 GO0 DOLLS n
D e bemons At D, St PR
APD: Barreras MD: Derek James 2 HOOTEE .. “{nnocence”
1 o i JASON MRAZ “Remedy”
o T e WTMX/Chi L KALG/Denver-Boulder, CO WOZN/Gnmsbnm ne:
icago, IL * ver- er,CO* Steve Wiliams
Wg%“ PD: Eueanxmm OM: Mike Stem MDEricGuv
MD: M;Ywnm swm Barry James PD: Tom ('Zeem'um CALLING “for"
? E CALLING For” JOHN MAYER Georgia™
MATCHBOK TWENTY “Unvell” 3 PAY THE GIRL “Freezs”
KAMX/Austin, TX * WKRQ/Cincinnati, OH * WKz Hagersiown, MD
e s evens OM: Chuck Finney KIMN Do Bouider,C0 Fick Alexander
600 GO0 DOLLS “Sympatty APD: Grover Cotkns WD, et Seron
ASON VAL emety M- B Do st Haonael Giford No Adds
JOHN MAYER “George DAVID GRAY “Wine" WL
600 600 DOLLS "Sympatty’
- KSTZ/D M " WHNK/Hamsbum PA*
KLLY/Bakersfield, CA * es Moines, 14 *
D: £.0. Ty . Jim Schaefer W Demy l-ogan
i HEJFO xvler WVMX/Cmcmnﬁl OH MO Jm"y Wiight
BRUCE SPRINGSTEEN "Surmy” D S e
No Adds
X/Balt WOVD/Detroit, MI !luﬂ(;n::‘rﬂg;d o
WWMX/Baltimore, MD ~ ,MI* hany
VPProg: Bill Pasha WMVXICIeveIand OH* \nterim PD: Alex Tear APDMD m Jorsey
MD: Ryan Sampson MD: Ann Delisi usnmuf PRESLEY “Lights™
Nohar MDM;’:“ MATCHBOX TWENTY “Uinwel
" e mmmm—uaMn. ™*
WMI/Binmingham, AL * 0AL/CH . WKMX/Dothan, PD: Shemen
POMD: Tom Harvahan e O OMMD: Phi Thomas FEEL “Name”
No Adds MD: Rebecca Wilde i 3H&ED55AWCA71110M g
1500 500 DOLLS “Sympatry 17 UNCLE KRACKER “Follow”
WENS/Indianapolis, IN *
WBMX/Boston, MA * mﬁ'ﬁs Dunkin
Mo ks ' KWUYColorado Spings, G0+ | KSWE) Pasa, T * COUNTHG CROWS "o
3 TATU. “Thi PD: Kevin Caltahan OMPD: Cowrtney Nelson LWUCE"Good®
TEucE POy ",m,g AP A atisie MD: cmsTmon LUCY WOODWARD Gir’
ON MRAZ “Remedy HOOTIE... “lanocence” ? WM W‘d‘m -
i e me WIPLAndianapolis, IN
WTSS/Butt Sl L l';%m Decker
il i WENS/Columbus, OH* JASON MRAZ “Romady’
MD: Rob Lucas MD: Robin Cole WINKFL. Myers, FL * 5
L 5 CHRSTAAAULERA St | OWPIMD: Bob Grigsinger XMXELas Vegas., NV
| Vg | S
WEOEEp Cot, WA -
m c,w KKPWCorpus Chisti, TX *
MATCHBOX TWENTY “Unwel PD; Jason mm.rx WMEE/Ft. Wayne, IN * WML A rxinghon-Fayatis, KY *
za nonmmv_tcnowm' MD: Derek Lee PD: John O'Rourke PD: Sl Meyer
19 MACY GRAY “Sea” DEUCE PROUECT “Stane’ : Chrig HOCTEE. . “Innogancs™
Qi 3DOORS DOWN “Gone’ JASON MRAZ “Remedy 2 SIXPENCE..."Drear PAY THE GIRL “Froeze”

KUHB/Uﬂla Rock, AR *

WMBZMemphis, TN *
OM: Dean

COLDPLAY “Chocks”

600 600 DOLLS "Sympathy”

WMC/Memphis, TN *
PO:

WMY)UMllwat#ee w*
AR o art! Richards

KSTPIermeapuhs MN*

MD‘JII
No Adds

K0S0/Modesto, CA *
PD: Max Miller
MD: Donna Miler

No Adds

WJLKMonmouth-Ocean, NJ *
OMPD: Lou Russo
MD: Debbie Mazella
BRUCE SPRINGSTEEN “Sunny”
CALLING "For™

JASON MRAZ “Remedy”
NO DOUBT “Running™

KCOUMonterey-Salinas, CA *
POMD: Mike Skot
INDIAARIE “Wak™

WIZN/New Orleans, LA *
OMPD: Roberts

VWPHJ/NW York, NY *
IPrng. Tom Cuddy

APDIMD Tony Mascaro
3 DOORS DOWN "Gone™

WFTE/NoHuII( VA*
Steve McKay

1 .IASDNMRAIﬂemsg
1 LUCY WOODWARD “(
MACY GRAY “See”

KYIS/OI(Iahoma cny oK*
PWMI} Huy Kalusa
No Adds

KSRZ/Omaha, NE *
PD: Erik Johnson
No Adds

KBBY/Omam Veniura, CA*
4 GOO 6500 DOLLS “Sympaity”

WJLOPensacola, FL *
OM: Jim
PD; Steve Wall
APDMD: Blake @ Night
No Adds
WMWX/Philadelphia, PA *
DeFrancesco

OMPOD: Geny
APDMD: Joe Proke
Ko Adds

KMXP/Phoenix, AZ *
PD: Ron Price

s S SOGERE inoent PRGOS NIAUY RN NEVE RS SEEER Sy

W sGESER BR HEONS L 4B AT R SR UPNEROUNEE e . B s

KRSK/Purﬂand OR* WVRVISt Louls MO* ngSﬂampa e WWZZ/Washlwlon Dc*
" smwmg o ﬁ)ﬁsgmsmm PO, o ers
20 DAVID GRAY “Mine" JASON MRAZ ‘Remedy™ e e Ho Adds
Ho Adds
WRFYIH:‘ading, PA* &Mﬁﬂ Lake City, UT *
Burke 3
POMD: . ! WWWM/Toledo, OH *
T SPAMCSTEEN “Sumny RPONS: 23 ey OM: Tim Roberts
ASON MRAL “Remedy LA mmwm PD: Russ
No Adds : Ay Ravarmo
KELLIE COFFEY "
WSNE/valdelm RI* KFMBlSan Dlegu GA N Pt
m Gary Trust Am Sem WKPK/Tmense cny, M
HOOTE . LISA MARIE PRESLEY “Ughts® MD M\' '-Mw
CHANTAL KREVIAZUK L™
JAHOS.& MRAZ “Rerm;y"
KL LNV .
m%m y KNV i, CA.
Connie : Duncan PO:
lUCE “Good” = APDMOD: Wm A MD: %”m
N0 DOUET “Runnng” 1 ST006S DOWN one %”Tc/;'ﬁm"” NoAgts
ROBBIE WILLIAMS “Fear USON MR Rty PD: Carny Edwerds
MATCHBOX TWENTY “Urwal” No Adds
g%em, NV
: CHfl Trodway A
KIOUSan Francisco, CA * KIZS/Tulsa, OK *
fo ats PD: Michael Martin Interim POVAPDMD: Kim APOMD: Becky Nichols
MO: Jomes Baker BRUCE SPRINGSTEEN “Sumy|
UNCLE KRAGKER “Drf 8 CALUNG For NN ey
KNVQ/Reno, NV * 8 ALLAERCAN FEIETS Sy
WD: Heather Combs bt
L & GOOD CHARLOTTE “Anthem”
s ore KLLG/San Francisz, CA*
G KREnae i W Borok M
3 WRQX/Washingten, DC *
MATCHBOX TWENTY “Unwel™ CATHERINE ZETA-JONES “Jazz" Do s‘mﬂ‘
WD: Cars Paar wmm
WMXBRictmond, VA * KEZWSan.Inse CA* No Adds RSO Ay erady
PD: Tim Baldwin im Murphy
Micheie Prosser RPN L) Mastinez
BRUCE SPRINGSTEEN “Sunny® No Adds W
JASON MRAZ “Reedy”
*
nta Barhara, Monitored Reporters 4
WVOR Rochesler, NY * e - &
PO: Dave LoFrois 15 SUPENCE. “Dream” 100 Total Reporters
JASON MRAZ "Romedy”
KMHX/Santa Rosa, CA * 89 Total Monitored
KZ20/Sacramento, CA PD: Mark Thomas
: 7 KELLIE COFFEY “Le” .
P Lo e MARGON 5 Breae” 11 Total Indicator
APDAMD: Jim Matthews ROBBIE WILLIAMS Fear . .
ROBBIE WILLIAMS ‘oot 9 Current Indicator Playlists
WWVVSavannah. GA Wﬂw&%mma WA* | Did Not Report, Playlist Frozen (2):
RGO .S T WNKVEImira-Corning, NY
WMGX/Portland, ME
KYKY/St. Louis, MO * m’,‘,’sﬂ“&ﬁﬁfy L Note: KNEV/Reno, NV moves from
APDMD: Grog Hewin Sl ol Hot AC to CHR/Pop.
NO DOUBT “Running’ MACY GRAY “See”
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CAROL ARCHER _SMOOTH JAZZ

carcher@radioandrecords.com

R&R February 28, 2003

Sweet 16
Yearbook _

Can you put names to these faces?

o complete our “Sweet 16” birthday celebration, here is a
page to add to the Smooth Jazz family photo album. It's a
nostalgic look back at some format figures as they appeared
at age 16. Can you can recognize the future PDs, air person-
alities, consultants and indies shown on this page without
having to peek at the identities listed below?

11005314 1ed Aueuossad Bujwiol $9136uy SOUAMIA

* A o

A ey Ayeuosiad 035U VESHS fingag aauay 1o aimoanyory jseapeoig

|
1
|

" A

350y euuelq QN AHBIS/ZIAA

b mem——

posiapuy peg ad uoYBUIYSeAVMZIMN

h =

ydasor uAlesoy g aanelyoy 1seapeo.g

e RS-

\ : .
A0J08) 10 JBPISaId 278 1RUL IV s019n6l1} eAefe; Aufeuossad sajabuy SOYAM LY

WWW.americanradiohistorv.com


www.americanradiohistory.com

67

' SMOOTH JAZZ TOP30._

RN ENT e S ey REETE e

‘e February 28, 2003

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs
are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 20083, The
Arbitron Company). © 2003, R&R, Inc.

New &ACctive., ......... . ... o o oo oo s
CRUSADERS Viva De Funk (GRP/VMG) GERALD ALBRIGHT DId School Jam (GRP/VMG)
Total Plays: 185, Totd Stations: 22, Adds: 4 Total Plays: 96, Total Stations: 9, Adds: 0

PAUL HARDCASTLE Desire (Trigpin’ n Rhythm/ J. THOMPSON Tell Me The Truth (AMH)

Total Plays: 147, Total Stations: 12, Adds; 1 Total Plays: 89, Total Stations: 8, Adds: 0

BLAKE AARON Dne Moment With You flnnervision) EUGE GROOVE Rewind (Warner Bros.)

Total Plays: 110, Total Stations: 10, Adds: 0 Total Plays: 87, Total Stations: 19, Adds: 9

JOE MCBRIDE Keeping It Real {Heads Up/ RUSS FREEMAN Soul Dance (Peak/

Total Plays: 108, Total Stations: 10, Adds: 0 Total Plays: 82, Total Stations: 8, Adds: 0

DAVID LANZ Romantica [Decca/ PAUL HARDCASTLE First Light (Trjppin’ 'n Rhythm)
Total Plays: 102, Totat Stations: 11, Adds: 1 Total Plays: 74, Total Stations: 4, Adds: 0

Songs ranked by total plays

BB e me e -
1 o BONEY JAMES Grand Central (Warner Bros.) 849 +37 94497 18 39/0
2 2 BOB JAMES Morning, Noon & Night (Warner Bros.) 748 -47 109631 21 35/0
3 3 STEVE COLE Off Broadway (Warner Bros.) 726 22 111628 22 38/0
4 4 BWB Groovin' (Warner Bros.) 691 -52 94081 20 35/0
5 5  PETER WHITE Who's That Lady? (Columbia) 687 -40 94657 22 3710
7 o DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB/ 660 +31 105596 13 40/0
8 0 MINDI ABAIR Lucy's (GRP/VMG) 652 +42 102648 6 42/0
6 8  STEVE OLIVER High Noon (Native Language/ 643 26 102540 24 35/0
10 o MICHAEL LINGTON Still Thinking Of You (3 Keys/ 545 +54 74698 14 36/0
9 @ KENNY G Paradise (Arista/ 530 +30 83631 15 36/0
12 m BOB BALDWIN The Way She Looked At Me Narada) 461 +29 66186 9 35/0
11 12 DIANA KRALL Just The Way You Are Verve/VMG) 444 -28 56624 17 31/0
16 @ KIM WATERS Waterfall (Shanachie/ 417 +65 68248 5 3613
17 @ MARION MEADOWS Tales Of A Gypsy (Heads Up/ 367 +18 36604 20 30/0
14 15 JEFF GOLUB Cold Duck Time (GRP/VMG) 352 -61 38439 28 2710
15 16 CRAIG CHAQUICO Afterglow (Higher Octave) 351 -10 16711 15 28/0
19 @ JOAN OSBORNE I'll Be Around [Compendia) 348 +13 29548 18 25/0
18 18  N.BROWN & M. MCDONALD | Still Believe (Warner Bros.) 337 -9 25846 16 22/0
25 @ NORAH JONES Come Away With Me (Blue Note/Virgin/ 333 +66 27286 7 23/0
20 @ GREG ADAMS Sup With That (Rjpa/Blue Note/ 312 +17 40020 8 26/0
21 @ GREGG KARUKAS Your Sweet Smile (V-Coded) 299 +14 23942 12 25/0

@ NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG) 293 +144 29321 1 212
23 @ AL JARREAU Random Act Of Love (GRP/VMG) 279 +1 20347 5 18/0
28 @ SPYRO GYRA Getaway (Heads Up/ 272 +57 24884 3 28/5
27 @ CHIEL! MINUCCI Kickin' It Hard (Shanachie/ 268 +31 41019 4 2501
22 26  DONNA GARDIER How Sweet It Is (Jome Records Limited) 256 -18 9170 10 16/0
24 27  JEFF LORBER Chopsticks (GRP/VMG) 242 21 35965 1 20/0
26 28  NESTOR TORRES Watermelon Man (Shanachie/ 215 -24 27187 6 20/3
29 @ JONATHAN BUTLER Pata Pata (Warmner Bros.) 192 +1 14097 5 16/1
30 @ PIECES OF A DREAM Loves Silhouette (Heads Ujp) 187 +17 17046 2 1812

MostAdded'..............

www.rrindicator.com
ARTIST TITLE LABEL(S) ADDS

EUGE GROOVE Rewind (Warner Bros.)

SPYRO GYRA Getaway (Heads Ljp/

JEFF LORBER Gigabyte Varaca)

CRUSADERS Viva De Funk (GREVMEG)

NELSON RANGELL Look Again (4440 Music Groug)
KIM WATERS Waterfall (Shanachie)

NESTOR TORRES Watermelon Man (Shanachic)
NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG)
PIECES OF A DREAM Loves Silhouette Heads Up/
FOURPLAY Ju-Ju (Bluebird/RCA Victor)

LES SABLER Reasons /Sin-Orome/

Most
IncreasedPlays .. .....

RO 4 505 F 4
TOTAL

PLAY

NN NN DWW EaEa W

ARTIST TITLE LABEL(S) INCREASE
N. COLE F/D. KRALL Better Than Anything (GRP/VME) +144
EUGE GROOVE Rewind (Warner Bros.) +69
NORAH JONES Come Away With Me (Blwe Note/Virgin) +66
KIM WATERS Waterfall (Shanachie) +65
SPYRO GYRA Getaway (Head's Ujp/ +57
CRUSADERS Viva De Funk (GRPVMG) +57
MICHAEL LINGTON Still Thinking Of You /3 Keys/ +54
NORAH JONES Don't Know Why (Blue Note/Virgin) +49
MINDI ABAIR Lucy's (GRP/VMG) +42
BONEY JAMES Grand Central (Warner Bros.) +37
Most
Played Recurrents .
T s o L OTAL
ARTIST TITLE LABEL(S) PLAYS
RICHARD ELLIOT Q.T. (GRPVMG) 212
NATALIE COLE Tell Me All About It (GRP/VMG) 243
MICHAEL MANSON Quter Drive (4440 Music Groug) 183
NORMAN BROWN Just Chillin’ (Warner Bros.) 182
NORAH JONES Don't Know Why (Blue Note/Virgin) 180
KENNY G FICHANTE MOORE One More Time (Arista/ 150
FOURPLAY Rollin’ (Bluebird/RCA Victor) 145
CHUCK LOEB Sarao (Shanachie) 122
EUGE GROOVE Slam Dunk (Warner Bros.) 19
LARRY CARLTON Morning Magic (Warner Bros.) 102
SPECIAL EFX Cruise Control (Shanachie/ 101
MAYSA Friendly Pressure (V-Coded) 96
JOE SAMPLE X Marks The Spot (PRA/GRP/YMG) 75
GERALD ALBRIGHT Ain't No Stoppin’ /GRP/VMG) 66
LUTHER VANDROSS I'd Rather 4/ 57
DAVID BENOIT Then The Morning Comes (GRP/VMG! a4
KIM WATERS In The House /Shanachie/ 38
CRAIG CHAQUICO Luminosa fHigher Octave) 36

Showcase Your Brand. Anywhere on the Planet.

Grab attention fast with Banners On A Roll®.
It's so easy to use these lightweight plastic
banners. Just pull what you need off the roll,
cut, and tape. Put up 10...100...even 1,000
feet in minutes! Call today. Let us help -

you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com
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This brand-new year is off to a great
" start when it comes to new music. It's
my favorite time of year, because |
. can’t wait to see who’s working on
| what, and with whom! When | got the
. new Crusaders tune, “Viva da Funk,’
| thought, “Here we go!” It's vintage
i Crusaders, and everything | had
MD, KVJZ/Des Moines i hoped it would be. @ It's all about
B e msences. - QUANTLY. I’'m happy to see the veterans

who continue to amaze me, like
Gerald Albright and his “Old School Jam,” Kim Waters’
“Waterfall” and Spyro Gyra’s “Getaway.” Natalie Cole and
Diana Krall's “Better Than Anything” is a perfect vocal for
Smooth Jazz. It's catchy, smooth and fun. ® My biggest
problem right now is having room for everything (not a bad
problem to have), because there’s a lot of great music to
be excited about! | have what | call my “Who is that?” cat-
egory — the songs that | know will light up the phones — and | put in
both Mindi Abair's “Lucy’s” and J. Thompson’s “Tell Me the Truth.” They
are both intriguing and will definitely add a fresh vibe to the sound of
the station. ® Euge Groove sure has a distinctive sound, which is
what makes “Rewind” so sweet. And | love Pieces Of A Dream’s “Love’s
Silhouette.” Beautiful!

irst things first: Hats off to KIFM/San

Diego PD Mike Vasquez for craft-
ing a spectacular showing in the winter
Phase 1 Arbitrend — No. 1 12+, 25-54
and 35-64. Whew! Is it hot in here, or
is it just me? ... Euge Groove’s “Re-
wind” (Warner Bros.) tops Most Added
this week, along with No. 2 Most In-
creased. Groove earns nine new adds,
including KOAIl/Dallas, WJZZ/Atlanta
and KSSJ/Sacramento, and gains 69 plays ... Natalie Cole and Diana
Krall's “Better Than Anything” (GRP/VMG) debuts impressively at 22*
and is No. 1 Most Increased with +144 plays. The track moved into
power — 32 plays — at KMGQ/Santa Barbara after only one week.
Incidentally, KMGQ is giving four other vocals the same rotation ... Jeff
Lorber’s “Gigabyte” (Narada) is No. 2 Most Added and off to a strong
start with six new adds, including WJZZ and JRN ... With five new adds,
Spyro Gyra’'s “Getaway” (Heads Up) continues to build. New believ-
ers this week include WQCD/New York, KKSF/San Francisco and
WVMV/Detroit ... Speaking of KKSF: With 19 currents, the station runs
Smooth Jazz’s tightest playlist, but KTWV/Los Angeles is hot on its
heels with 20 currents ... Two tracks tie with four adds each — Cru-
saders’ “Viva de Funk” (GRP/VMG) and Nelson Rangell's “Look
Again” (A440), which counts WNUA/Chicago among its early support-
ers ... Smash alert: Walter Beasley's “Precious Moments” (N-Coded).
This track has it all: fantastic melody, irresistible hook, incredible ar-
rangement and an absolutely phenomenal performance by Beasley.

— Carol Archer, Smooth Jazz Editor
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Reporters

WZMR/Albany, NY

PD/MD: Tim Durkee
No Adds

KAJZ/Albuquerque, NM
PD: Paui Lavoie

MD: Jetf Young
EUGE GROOVE *Rewing™
NESTOR TORRES “Watermelon™

KNIK/Anchorage, AK
OM/PD: Aaron Wallender
9 KIM WATERS “Watertall™

WJZZ/Atlanta, GA

PD/MD: Nick Francis
2 EUGE GROOVE "Rewsnd”
1 FOURPLAY “Ju”
1 JEFF LORBER “Gigabyte”

KSMJ/Bakersfield, CA

PD/MD: Chris Townshend
No Adds

WNUA/Chicago, IL
OM: Bob Kaake

PD: Steve Stiles
NELSON RANGELL “Look™

WNWV/Cleveland, OH

PD/MD: Bernie Kimble
& PIECES DF A DREAM “Turmng®
CRUSADERS “Viva™

WJZA/Columbus, OH
OM/PD/MD: Bill Harman

APD: Gary Wolter
No Adds

KOAl/Dallas-Ft. Worth, TX
OM/PD: Kurt Johnson

APD/MD: Bret Michael
EUGE GROOVE “Rewind”

KJCD/Denver-Boulder, CO

PD/MD: Michael Fischer
No Adds

KVJZ/Des Maines, 1A
PD: Mike Blakemore

MD: Becky Taylor
CRUSADERS “Viva"

WVMV/Detroit, MI
PD: Tom Sieeker

MD: Sandy Kovach
NESTOR TORRES “Watermedon®
SPYRO GYRA "Getaway”

KUJZ/Eugene, OR
PD: Chris Crowley
CRUSADERS "Viva™

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. Weidenheimer
No Adds

WYJZAndianapolis, IN
PD/MD: Carl Frye

NESTOR TORRES "Watermeion®
SPYRO GYRA “Getaway”

o

N A

KC1Y/Xansas City, MO
PD: Mark Edwards

MD: Michelle Chase
PHIL COLLINS *Come™

KOAS/Las Vegas, NV
OM: Vic Clemons

PD/MD: Erik Foxx
DAVID LANZ “Romantica”
EUGE GROOVE “Rewind™

KTWV/Los Angeles, CA
PD: Paul Goldstein

APD/MD: Ralph Stewart
No Adds

WJZN/Memphis, TN
PD: Norm Miiler
EUGE GRODVE "Rewind™
JEFF LORBER “Gigabyte™
LES SABLER “Reasons”
MICHAEL MANSON "Heart®

WJZIMitwaukee, Wi

OM/PD: Steve Scott
12 COLE FIKRALL "Better”
10 PIECES OF A DREAM “Suhpuette”
5 CHIELI MINUCCI "Kicksn™

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel

MD: Susan Koshbay
10 COLE F/KRALL “Batter™
JEFF LORBER "Gigabyte™
NELSON RANGELL “Look”

KRVR/Modesto, CA
PD: Jim Bryan
MD: Doug Wultt

3 FOURPLAY “Ju™
3 LARRY GITTENS/MEOIA “Sample”

WOCD/MNew York, NY
OM: John Mullen

PD/MD: Charley Connolly
JONATHAN BUTLER “Pala”
SPYRO GYRA “Getaway™

WJCD/Norfolk, VA
DM: Daisy Davis
APD/MD: Larry Hollowell

4 EUGE GROQVE “Rewnnd”
4 KIM WATERS “Waterfai™

WLO0Q/Orlando, FL
PD: Brian Morgan

MD: Patricia James
No Adds

KYOT/Phoenix, AZ

PD: Shaun Holly

APD/MD: Angie Handa
No Adds

KJZS/Reno, NV

Acting PD: Harry Reynolds
No Adds

WJZVRichmond, VA

PD: Reid Snider
13 NORAH JONES “Know”
7 SPYRQ GYRA Getaway"
EUGE GROOVE "Rewind™

L R TR T S IR

KSSJ/Sacramento, CA
PD: Lee Hanson

APD: Ken Jones
EUGE GROOVE “Rewind”

WSSM/St. Louis, MO

PD: David Myers
PIECES OF A DREAM ~Silhouette”

KBZN/Salt Lake City, UT

PD/MD: Rob Riesen
CRUSADERS "Viva"
EUGE GROOVE “Rewrod”
SANTANA F/BRANCH "Game™

KIFM/San Diego, CA
PD: Mike Vasquez

APD/MD: Kelly Cole
No Adds

KKSF/San Francisco, CA
PD: Steve Williams

APD/MD: Samantha Wiedmann
4 SPYRO GYRA “Getaway™

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
KIM WATERS “Watertall™
LES SABLER "Reasons™

KJZY/Santa Rosa, CA
PD: Gordon Ziot

APD/MD: Rob Singleton
No Adds

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley

MD: Dianna Rose
11 NORMAN BROWN "Just”
10 BRIAN CULBERTSON “Without"
10 PAUL HARDCASTLE “Desire”
& RICK BRAUN “Groove”

WEIB/Springfield, MA
PD: Ben Casey

MD: Darrei Cutting
JEFF LORBER “Gigabyte™
NELSON RANGELL “Look®

WSJT/Tampa, FL
OM/PD: Ross Block

MD: Kathy Curtis
o Adds

WJZW/Washington, DC
OM: Kenny King
PD: Carl Anderson

No Adds

JRN/(Jones NAC)/MNational
PD: Steve Hibbard

MD: Cheri Marquart
1 JEFF LORBER “Gigabyte™
NELSON RANGELL “Look™

~

42 Total Reporters
40 Current Playlists

Dict Not Report, Playlist Frozen (2):
WLVEMiami, FL
WJJZ/Philadelphia, PA

J

Don't Miss The One Great Industry Event Of 2003!
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Rock’s Fall Gauge

Make the most of the situation

This week we put the thermometer in the Rock side of the format
to see how the stations fared in the fall 2002 book. Considering the
heavy discussion in the industry about how terrible the fall Arbitron
was for the format, it’s interesting to note that 39% of Rock stations
were No. 1 men 25-54 last summer, and 43% of those same stations

took home that honor in the fall.

The stations that increased 12+ from the
summer book were KFJO & KSJO/San Fran-
cisco, KLOL/Houston; KISW/Seattle;
KDKB/Phoenix; KBER /Salt Lake City; KLB]/
Austin; WCMF/Rochester, NY; KLPX/Tuc-
son; WZZO/Allentown; KEZO/Omaha; and
WRXW/Jackson, MS.

It’s noteworthy that several of these mar-
kets are considered heavily Hispanic and that
the new census data reflecting the increase in
minorities didn’t hurt the Rock stations in
those cities. But Rockers did fall off in other
Hispanic-heavy markets — notably Riverside,
Albuquerque and El Paso. And what's to ex-
plain the hefty drop at WEBN/Cincinnati,
which fell 7.4-5.72

As in every book, there is some good news
and some bad news. As I mentioned with last
week’s Active Rock numbers, Arbitron admits
that fall books have historically shown lower
ratings for Rock genres. Therefore, it is increas-
ingly critical for sales departments to know
how to sell around this phenomenon.

The old adage “Live by the book, die by the

book” remains as true today as itever was. The
bottom line is revenue, and if Rock listeners
are passionate about their stations and re-
spond to the sales messages on them, it won't
matter whether the numbers are up or down.
The happy clients are those whose cash regis-
ters are ringing loud and clear.

Additionally, congratulations to the four
stations that ranked No. 1 12+: KATS/Yaki-
ma, WA; WWWV/Charlottesville, VA;
KSEZ/Sioux City, IA; and KJK]J/Grand Forks,
ND.

As I explained last week, the demos for
which ratings are being presented have been
changed. We've previously listed men 18-24
and men 25-54 for both Rock and Active Rock
stations, but in last week’s Active Rock anal-
ysis we displayed demos for men 18-49 and
persons 1849, For Rock, we're showing num-
bers for men 25-54 and persons 25-54.

Here's a look at how the Rock format ranked
overall in our new and improved demograph-
ic cells. (As an example of how to read this
chart, 5% of Rock stations were No. 1 12+.)

_Rock
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12+ Men 25-54 Persons 25-54
No. 1 5% 48% 19%
No. 2 13% 21% 16%
No. 3 12% 13% 17%
Active Rock
Mkt. Calls/City 12+ AQH Share (Rank} M25-54 AQH Share P25-54 AQH Share
AQH Persons (00} (Rank) (Rank)
KFJO & KSJO/San Francisco 1.6 (20) 129 2.8 (10) 1.9 (20)
WMMB/Philadelphia 2.8 (15) 189 5.4 (5) 3.7 (12)
7  KLOL/Houston 3.0 (10) 193 5.3 (4) 5 (7t)
11 WKLS/Atlanta 6 (10) 193 6.6 (3) 4.2 (71)
14 KISW/Seattle ( ot) 137 5.6 (3t) 2 (6t)
15 KDKB/Phoenix 9 (8) 155 7.4 (2) 5.7 (4)
18 WBAB & WHFM/Nassau-SuffolkS 8 (7t) 141 8.9 o ' 2 (3)
26 .WEBN/Cincinnati .7 (4) 131 9.1 (3) 6.1 (6)
28 KCALMRiverside 3.5 (6) 80 4.8 (4t) 3.6 (6)
32 KBER/Salt Lake City 3.3 (10t) 57 6.6 (3) 4.4 (6t)
34 WHJY/Providence 5.9 (3) 126 115@ 87 Q
* 42 KLBJ/Austin 4.5 (6) 70 7.8 (2) " 62(4)
, 51 WBUF/Buffalo 2.3(13) 36 5.7 (6Y) 3.6 (10)
54  WCMF/Rochester, NY 6.4 (5) 83 142 @ 9.2 (21)
58 WTUEDayton 6.9 (4) 78 136 @ 9.3 @)
62 KLPX/Tuéson 4.1(8) 42 .92@t ~6.4 (3)
63 KFRQIMcAIIen 5.3 (7) 56 86(3) 5.7 (5)
64« WPYX/Albany, NY 47851 9.2 (3) 6.4(5) ¢
65 KMOD/Tuisa 6.9 (3) 64 141 @ 102@Q

SR, R~ T
Mkt. Calis/City 12+ AQH Share (Rank} M25-54 AQH Share P25-54 AQH Share
AQH Persons (00) (Rank} (Rank)
70 WZZO/Allentown 9.5 (4) 91 205 @ 136 (2)
71 KZRR/Albuquerque 46 (4) 40 102Q 6.5 (2)
73 WONE/Akron 27 (17) 22 456 (8t) 3.4 (12)
74 KEZO/Omaha 6.8 (4) 53 135Q 9.1 Q
78 KLAQJEI Paso 6.9 (3t) 62 141 @ 8.6 (2)
80 WAQX/Syracuse 7.5 (4) 59 152 @ 10.4 (3)
82 WIOT/Toledo 5.8 (5) 42 1.3 (2) 8.1 (3
83 KOOJ/Baton Rouge 2.3 (14) 16 4.3 (4) 2.6 (121)
89 WYBB/Charleston, SC 3.5 (111) 24 7.5 (3t) 4.8(7)
107 KXFX/Santa Rosa, CA 3.0 (10) 17 4.5 (4t) 2.9 (8t)
110 WROV/Roanoke, VA 9.3(2) 53 214 @ 12.8 (2)
112 WNCD/Youngstown, OH 6.7 (6) 42 11.8 (2) 0 (5)
113 WDHA/Morristown, NJ 4.6 (7t) 27 8.8 (2) ( 1)
116 WHEB/Portsmouth, NH 6.4 (2) 35 101 @ 8.1 (2)
123 WRXW/Jackson, MS 3(4)28 102 (2) 73)
124 WRRX/Pensacola, FL 0 (5t) 23 7.9 (3 5.6 (4)
127 WRCQ/Fayetteville, NC 3(5) 29 11.2 (21) 6.6 (5)
129 WRQK/Canton, OH 7.0 (3) 35 131 @ 8.6 (2)
131 KIOC/Beaumont, TX 1(4) 34 11.1Q 7.9 (41)
132 KTUX/Shreveport, LA 2.3 (13t) 10 4.3 (8Y) 2.6 (13t)
134 KNCN/Corpus Christi, TX 6.9 (3t) 33 126 @ 6.8 (3)
137 WAPL/Appleton, Wi 5.8 (5t) 24 114 (2) 7.9 (5)
143 WWCT/Peoria, IL 4.4(9)17 8.7 (2 6.2 (5)
144 KXUS/Springfield, MO 5.6 (7) 20 11.0 (2) 7.4 (6)
145 KFLY/Eugene, OR 48(7)18 9.6 (21) 6.1 (5)
153 WXRX/Rockford, IL 8.2 (3) 31 162 @ 10.6 (4)
154 WQBZ/Macon, GA 5.3 (6t) 17 129 @1t 7.7 (4t)
162 KCLB/Palm Springs, CA 6.5 (4) 25 15.6 (2) 102 (3)
165 WTOS/Portland, ME 0.6 (18t) 2 2.0 (121) 1.1 (15t)
168 WMZK/Wausau, Wi 4.4 (6t) 15 8.4 (21) 5.2 (6t)
169 WQCM/Hagerstown, MD 3.8(8) 12 5.3 (3t) 5.3 (5t)
170 KZOZ/San Luis Obispo, CA 7.8 (2) 23 120 @ 98 @
175 KWHUAnchorage, AK 3.1 (12) 10 3.9 (8t) 3.0 (16)
177 WKLC/Charleston, WV 7.4 (6t) 22 136 (2) 9.9 (3)
178 WRQR/Wilmington, NC 6.0 (21) 17 138 Q 8.9@
179 WKGB/Binghamton, NY 8.9 (21) 26 190 @ 1.8 (2)
181 WVRK/Columbus, GA 6.3 (5) 18 153 @ 7.8 (51)
182 WRKR/Kalamazoo, Mi 10.5 (2) 27 214 @ 147Q
183 WPXC/Cape Cod, MA 2(6)15 139Q 80 @t
188 KFZX/Odessa, TX (2t) 20 144 Q 102 @
194 KBRQ/Waco, TX A(5) 17 17.6 @1t 11.1 (20
195 WCLG/Morgantown, WV 3(3) 18 136 (2) 10.0 (3)
198 KATS/Yakima, WA 10.1@ 25 164 @ 11.8Q
213 WPHD/Elmira, NY 4.7 (51) 1 8.7 @t 6.3 (3t)
217 KzMzZ/Alexandria, LA 7.4 (41) 16 154 Q 116 Q
219 WKSM/Ft. Walton Beach, FL  11.2 (2) 21 167 @ -11.4(2)
224 WWWV/Charlottesville, VA 87@ 13 190Q 116 @
227 KRRX/Redding, CA 5.6 (5t) 11 140 @ 7.3 (5)
231 WTAO/Marion, IL 8.8 (3) 15 9.1 (21 7.9 (31)
235 WKHY/Lafayette, IN 10.7 (2) 15 162 @t 132 @t
236 WIHN/Bloomington, IL 46(7)7 4.4 (6Y) 3.7 (71)
237 WFBX/Panama City, FL* 42(10) 7 7.5 (6) 6.1 (1)
238 WEGW/Wheeling, WV 12.8 (2) 22 229 @ 180Q
241 WHBR/Parkersburg, WV 8.3 (4t) 13 16.7 @'t 108 2)
261 KSEZ/Sioux City, 1A 154 @ 20 25.6 @ 19.5 @
276 KJKJ/Grand Forks, ND 15.8 @ 19 28.6 @ 20Q
279 KDEZ/Jonesboro, AR 121 (3) 11 10.3 (3) 10.0 (3t)

*Used calls WPPT until October 2002

WKLT & WKLZ/Traverse City, MI is not listed because the book was embargoed by

Arbitron at press time. °

Ties are noted with a t. © Arbitron. May not be quoted or reproduced withaut prior
written permission from Arbitron. Data is Monday-Sunggy, 6am-midnight, from Maximiser.

"For The Record . # p
Last week the wrong ratmgs info for WJJO/Madnson appeared Here’s the correcl data: ¢
Calls/City oyt 1. 12+ AQH Share (Rank)  M218-49 AQH Share . mm Share
- AGH Persons (00) % ¥ (Rank) :  (Rank)
WJJO/Madison 5.4 (7) 30 114 (2) 7.0 (5)

wWwWw.americanradiohistorv.com
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L

WK WK ARTIST TITLE LABEL(S) BNS  eLATS IMP(F;!(ED%?SISONS YERT o
1 1 3 DOORS DOWN When I'm Gone (Republic/Universal) 912 2 87549 20  37/0
2 @ SALIVA Aways (Island/iDJMG) 731 +6 67425 20 3111
3 €  SEETHER Fine Again (Wind-up) 527 +25 45670 29  24)0
5 @ GODSMACK Straight Out Of Line /Republic/Universal) 506 +43 42381 4 28/0
6 @ AUDIOSLAVE Like A Stone finterscope/Epic) 471  +52 43131 5 3000
4 6  CREED Weathered (Wind.up) 454 -1 32487 13 240
8 @ FOO FIGHTERS Times Like These (Roswell/RCA) 446 +41 35439 5 300
10 €) QUEENS OF THE STONE AGE No One Knows fInterscape/ 421 +44 36268 17 2411
12 € THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 409 +38 327117 6 3000
11 ) SOCIALBURN Down (Elektra/EEG) 391 +9 31723 11 280
7 11 STONE SOUR Bother (Roadrunner/IDJMG) 356 63 29564 25 290
14 12 CHEVELLE The Red (Epic) 355 3 33723 271 1900
15 @ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 343 0 26773 8 270

13 14  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 330 33 29299 28 25/0
9 15  AUDIOSLAVE Cochise finterscope/Epic) 328 .61 30189 19 26/0
16 (D DISTURBED Remember (Reprise) 282 +22 21493 8 240
18 @ TRAPT Headstrong (Warner Bros,) 254  +49 20932 7 2012
17 ) FUEL Won't Back Down (Wind'up) 219 +1 12577 71 190
22 D CHEVELLE Send The Pain Below (Epic/ 212 +33 18691 2 274
21 @) BON JOVI Bounce Isiand/IDJMG) 200 +12 16141 3 1900
23 @) OUTSPOKEN Farther (Lava) 188  +13 13730 5 222
24 @ MUDVAYNE Not Falling (Epic/ 179  +8 125 9 13)0
27 @ OLEANDER Hands Off The Wheel (Sanctuary/SRG) 162 +7 12096 3 1811
19 24 NIRVANA You Know You're Right (Geffen/Interscape) 157 47 13398 19 21/0
26 25 DONNAS Take It Off (Lookout/Atiantic) 148 .10 13856 5  14)0
— €D RA Do You Call My Name (Republic/Universal) 143 +12 10958 2 12)0
30 €  STYX Waiting For Our Time (CMC/SRG) 137 +3 11793 2 14)0
25 28  DEF LEPPARD Four Letter Word f/sland/iDJMG) 137 .29 14168 11 11)0
@)  STONE SOUR Inhale (Roadrunner/lDJMG) 122 +45 6259 1 141
€)  PEARL JAM Get Right (Epic) 101 +43 10247 1 1)1

0+ ROCKTOP30

o February 28j 2003

_.f,‘ iy e
e W
=2 mwé'\-’;-h

Most Added’

e REROREE 0 e ARG Eii

37 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active .. ... .. . .

REVIS Caught in The Rain (Epic/
Total Plays: 68, Total Stations: 16, Adds: 6

AF! Girl's Not Grey (DreamWorks/
Total Plays: 57, Total Stations: 9, Adds: 1

BREAKING BENJAMIN Skin (Hollywood)
Total Plays: 56, Total Stations: 7, Adds: 0

(HED) PLANET EARTH Blackout Vo/cano/Jive)
Total Plays: 56, Total Stations: B, Adds: 0

TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.)

Total Plays: 55, Total Stations: 10, Adds: 3

Mo woaE HERE B W B S g 8 S ek 3

LEISUREWORLD I'm Dead /47/
Total Plays: 55, Total Stations: 6, Adds: 0

STEREOMUD Breathing (Columbia)

Total Plays: 53, Total Stations: 6, Adds: 0
CINDER Soul Creation (Geffen/interscope)
Total Plays: 52, Total Stations: 4, Adds: 0
PROJECT 86 Hoflow Again /Atlantic/
Total Plays: 48, Total Stations: 6, Adds: 0

BLINDSIDE Sleepwalking (Elektra/EEG)
Total Plays: 44, Total Stations: 7, Adds: 2

Songs ranked by total plays

s G e

www.rradds.com
ARTIST TITLE LABEL(S) ADDS
LINKIN PARK Somewhere | Belong (Warner Bros.) 17
SALIVA Rest In Pieces (Island/i0JMG) 12
REVIS Caught In The Rain Epic) 6
CHEVELLE Send The Pain Below (Epic/ 1q
TOM PETTY &... Have Love Will Travel (Warner Bros.) 3
SEETHER Driven Under (Wind'up) 3
ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 3
TAPROOT Mine (Velvet Hammer/Atlantic/ 3
OUTSPOKEN Farther {Lava) 2
TRAPT Headstrong (Wamer Bros.) 2
UNLOCO Failure (Maverick/Reprise) 2
BLINDSIDE Sleepwalking (Elektra/EEG) 2
Most
IncreasedPlays.... ..
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BOB & TOM BAND Camel Toe f/ndependent/ +82
AUDIOSLAVE Like A Stone finterscope/Epic) +52
TRAPT Headstrong (Warner Bros.) +49
STONE SOUR Inhale (Roadrunner/IDJMG) +45

QUEENS OF THE STONE AGE No One Knows (/nterscape) +44

GODSMACK Straight Out Of Line (Republic/Universal) +43
PEARL JAM Get Right (Epic) +43
FOO FIGHTERS Times Like These (Roswel/RCA) +#1
TOM PETTY &... Have Love Will Travel (Warner Bros.) +40

THEORY OF A DEADMAN Make Up... (Roadrumer//DJME) +38

Most

Played Recurrents, ..
o T T om
ARTIST TITLE LABEL(S) PLAYS
NICKELBACK Never Again (Roadrunner//DJMG) kK]
FOO FIGHTERS All My Life fRoswellRCA) 295
DISTURBED Prayer (Reprise) 242
NICKELBACK How You Remind Me fRoadrunner/iDJMG) 225
SYSTEM OF A DOWN Aerials (American/Columbia) 223

PUDDLE OF MUDD Drift & Die fFlawless/Geffen/Interscape) 205

TAPROOT Poem (Velvet Hammer/Atlantic) 197
PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 189
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 185
GODSMACK ! Stand Alone (Republic/Universal) 180
PUDDLE OF MUDD Control (Flawless/Geffen/interscope) 155
NICKELBACK Too Bad (Roadrunner/IDJMG) 155
LINKIN PARK in The End (Warner Bros.) 152
STAIND it's Been Awhile (Fijp/Elektra/EEG) 150
CREED One Last Breath (Wind'up) 147

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Reporters,....... v oo

5 RS AR 2 e

WONE/Akron, OH * KIOC/Beaumont, TX *
ety e
APD: Tim Deugherty HOT mm
SALIVA “Aways* OUTSPOKEN “Father”
HRUCE SPRINGSTEEN “Sunny™ SALIVA “Rest™
TOM PETTY & HB "Hawe' SEETHER “Urder”
TAPROOT “Mine’
KZRA/ARuquerue, NH WKGB/Binghamion, NY
PO: Phil Mahoney PD: Jim Free
MD: Rob Brothers MO: Tim Botend
No Adds LINKIN PARK “Somewhere™
KZMZ/Alexandria, LA WBUFBuffalo, NY *
PO: Steve Cessy PO: John Paut
MD: P Cloud APDAMD: Jos Russo
5 SALIVA “Rest” 1 REVIS “Aan”
LINKIN PARK “Somewhere™
il WROK/Canton, OH *
ND; Keith Moyer PO/MD: Todd Downerd
2 REVIS Ran” 2 SALIVA Rest”
2 COLD “Gar™ LINKIN PARK “Somewhere”™
2 OUTSPOKEN “Farther”
WP, , MA
KWHL/Anchorage, AK ou:xsEvl.c 2'35 Cod
PO: Larry Snider POAND: Suzanne Toneire
MD: Kathy Mitchell AIDIOSLAVE “Stone”
{HED) PLANET EARTH “Blackaut™ EVANESCENCE "Lie™
e
WAPL/Appleton, Wi * STONE SOUR “ide”
PD; Jos Calgaro
[OMD. G WYBB/Charfeston, SC *
4 SALIVA “Fest” POAD: Milce Aller:
4 UNLOCO “Fallure' 1 ALLMAN BROTHERS "Faring’
QUEENS OF.. “Knows’ PEARL JAM Right”
SALIVA Rest”
Uhh PA St
KLBJ/Austin, TX *
ity WKLC/Charleston, WY
ERIC JOHNSON “Go' PIVMO: Mike Rappaport
TRest” BRUCE SPRINGSTEEN "Suny”™
STONE SOUR “inhale’ SALIVA “Rest”

WEBN/Cincinnati, OH *
OM/PD: Scott Reinhart
MD: Rick “The Dude™ Vaske
18 SEETHER “Under"
LINKIN PARK “Somewhere®
WVRK/Columbus, GA

OM: Brian Waters
LINKIN PARK “Somewtere™
REVIS "Ram®

KNCN/Corpus Christi, TX *
PD: Pacta Newsil

WTUE/Dayton, OH *
PO: Tony Tiord
APD/MD: Jotv: Besulieu

No Adds

R ) e g BAWRS W R NS

S o SR

ROy SRR i

WRKR/Kalamazoo, M| KCLB/Palm Springs, CA WROV/Roanoke-Lynchburg, VA * | KISW/Seattle-Tacoma, WA * | KMOD/Tulsa, OK *
OM: Mike McKedly POMD: Tish Lacy PD: Asron Roberts PD: Dave Richarde POMD: Rob Hurt
POVMD. Jay Deacon 2 FROM ZER0 Sony” MD: Heid Krumment-Tete APD/MD: Kyles Brookes ALLMAN BROTHERS “Fring”
ALLMAN BROTHERS “Finng™ 2 LINKIN PARK “Somewhere™ LINKN PARK “Somewhers™ CHEVELLE “Pam” SALIVA "Rest"
LN PARK “Somewhere &l;éom LINKIN PARK “Somewhers”™
w -
WOBZMacon, GA it oo LS WCMF Rochester, NY * KTUX/Shreveport, LA * WMZK/Wausau, Wi
PO: Erich West LINKIN PARK “Somewhers” PD: John McCras PD: Kevin Woat POAMD: Nick Sumimers
MD: Sarina Scott 5 " MD: Dave Kane MD: Fiynt Stons mu)w‘
14 SALVA “Aays™ SALVA Rest” SEETHER “Under™ w PARK “Sorewere” SUR “Who
" : WXRX/Rockford, IL
bl e coria. 1L POMO:m Sore WAQXSyracuse, NY * WRQRMilminglon, NC
d ;- 9 SALIVA “Fest” . OM: Johey
MD: Keith Woat MD: Debble Hunser 4+ OUTSPOKEN “Farther POMD: Bob 0'Dell B
No Adcs wawa e Someve LINKIN PARK “Somewhere” B2 ,Tmm?w
UNLOCO Fadure' s T WI0T/Toledo, OH * UINKIN PARK “Somewtere”
WCLG/Morgantown, WV . . POMD: Dave Rossi
PO; Joft Misor WMMR/Philadelphia, PA * KBER/Salt Lake Clty, ur No Adds
MO: Dave Murdock p Hladelpia, OM; Bruce Jones WKLT, City, MI KATS/Yakima, WA
ok o Scenter APOIMO; Ken Zipeta Ao, toanPoers mlrr.l:,a::m i, OMRonkoms
REVIS Rain" LINKIN PARK Somewhere” CHEVELLE Pan” 2 ALLMAN BROTHERS Fein” 20 ROD FGHTERS “Times”
KDKB/Phoenix, AZ * Fev | ST B Fen et S
WDHAMorristown, NJ * s KLPX/Tucson, AZ * UKIN PARK "Somewhece”
FOMC:TerioCur ooy acaa KSJO/San Francisco, CA * m%_m
it Yo ds S0 s T i WNCD/Youngstown, OH *
.  Etetiid TP 16 o T
WBABMassau-Sufiotk, NY * | WHEB/Portsmouth, NH R -
PD: John Otsen -
APDAD: John Parise 4 SALVA Rest
CHEVELLE “Port o) KZ02/San Luis Obispo, CA )
e WHJY/Providence, Rl * o ey *Monitored Reporters
R0 Boug i T 57 Total Reporters
KF2X/Odessa-Midland, TX MO: John Laueent 10 38U FRNGSTEN Ty’ po
PO/MD: Sheva Driscol fosaE 1 WEBS O ows' —_—
Yo it Wkt 'SR 37 Total Monitored
LINKIN P?!( m m Rosa cA .
e ol O oD S 20 Total Indicator
MD: Jessica Dol MD: MJ. Matthows LRGN PARK Somewhere”
No Adds No Adds TAPROOT “Wine™

www americanradiohistorv com
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e % ey

“ .. February 28, 2003
W WK ARTST TILE LABELIS) it LTS xupg%%%%ns M e Most Adde‘”
1 1 SALIVA Always (Island/IDJMG) 1773 67 151586 22 570 | o n t o dds.com
2 2 SEETHER Fine Again (Wind-up) 1764 8 155267 32 se0 | o -
3 3 3 DOORS DOWN When I'm Gone (Rapublic/Universal) 1679 23 142334 50 ey 5
. . 3 . m .
4 o GODSMACK Straight Out Of Line (Republic/Universal) 1596 +6 131698 4 5710 SALIVA Rest In Pieces (isiand/0JMG) 21
5 5  CHEVELLE The Red /£pic) 1504 64 138836 33 57/0 | COLD Stupid Girl (Flg/Geffen/interscape) 10
7 @ QUEENS OF THE STONE AGE No One Knows finterscope) 1453 +97 134593 21 54/0 | TAPROOT Mine (Valvet Hammer/Atiantic 7
6 7 TAPROOT Poem (Velvet Hammer/Atiantic) 1406 58 111564 25  53)0 3:%?(;“? ? EN‘/’/;:MIN'CSk/k,;Ie;}ZgWM/ g
o atlure {Maveri i
8 @ DISTURBED Remember (Reprise) 1368 +109 116668 13 5610 | gy Tye ol Song dandiUMG) 8
10 € TRAPT Headstrong (Warmer Bros.) 1344 +96 111782 20 550 | FROM ZERO Sorry Mrista/ 5
9 ) MUDVAYNE Not Falling (Epic/ 1280 +31 110217 20  58/0 | REVIS Caught In The Rain /£aic/ 4
11 Q) AUDIOSLAVE Like A Stone (interscape/Epic) 1212 +93 101195 7 550 :;‘;"fc;‘:]‘:"‘c'g';f': ’”""F”’”’;’I’f’/F’f’JMZL ; :
ever ror Ihe Flava Ve
12 @ SOCIALBURN Down (Flektra/EEG) 1117 +22 95299 14 S0 | gperuenncen Under Mindu .
14 @ DISTURBED Prayer (Reprise/ 1026 +4 90751 28  58/0
13 14 RA Do You Call My Name (Republic/Universal) 1021 -38 78292 22 50/0
15 @ FOO FIGHTERS Times Like These (Roswelf/RCA/ 1008 +57 87305 7 511
16 16 FOO FIGHTERS All My Life (RoswelfRCA) 846 76 73379 24 500 Most
17 17 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 810 4 60476 11 470
19 @ THEORY OF A DEADMAN Make Up Your Mind (Roadrunner//DJMG) 724 +15 67448 6 49N !5,’ creas edPl ays **“W;‘z“’
TOT)
21 @  CHEVELLE Send The Pain Below /Epic/ 713 +60 55069 6 510 s e e S
18 20  AUDIOSLAVE Cochise (/nterscope/Epic) _ 632 100 52320 20 A4S0 | g The R - e
26 @) (HED) PLANET EARTH Blackout (Volcano/Jive) 592 +80 53183 6 511 BREAKING BENJAMIN Skin Holywood) +134
20 22 FUEL Won't Back Down /Wind-up/ 589 -66 437121 9 43/0 LIMP BIZKIT Just Drop Dead Fljp/interscope) +132
28 @ STONE SOUR Inhale (Roadrunner/IDJMG) 563  +118 47221 5 4813 gg;:l .f‘;’:‘,'ﬂ :ilﬂ ':F:/ll//zeffjﬂ//mer/.;;(f;/w *}fi
nhale {f1oaarunner +
29 @ OUTSPOKEN fanher (la'va/ 503 +73 40110 9 3810 | [iSTURBED Remomber Hoprise) 108
23 25  PACIFIER Bullitproof (4rista) 482 12 40854 16 40/0 UNLOCO Failure (Maverick/Reprise) +99
25 26  NIRVANA You Know You're Right (Geffen/Interscope) 466 48 37212 20  42/0 | QUEENS OF THE STONE AGE No One Knows fnterscape) +97
30 @) OLEANDER Hands Off The Wheel (Sanctuary/SRG) 436 +54 34756 6 350 | TRAPT Headstrong Wamer Bros) , +96
31 @  STEREOMUD Breathing (Columbia) 383  +11 31389 g 3gq | AUDIOSLAVE Like A Stone finterscape/Epic) +93
32 @ BLINDSIDE Sleepwalking (Elektra/EEG) 374 +32 29087 7 4012
24 30 EXIES My Goddess (Virgin/ 344 193 23750 18 4200
22 31 ZWAN Honestly (Reprise) 339 217 27828 12 36/0 Most
27 32 SYSTEM OF A DOWN Inner Vision American/Columbia) 337 136 25828 15  33/0 Y; os
34 €D FINCH What It s To Bum (Drive- Thru/MCA) w  +2 n s o |PlayedRecurrents,.. .
35 €D  PROJECT 86 Hollow Again (Atlantic) 283 +34 21058 6 320 | ans e v ToraL
45 €D BREAKING BENJAMIN Skin (Hollywood) 264  +134 17295 2 3716 | SYSTEM OF A DOWN Aerials merican/Columbia) 709
46 € REVIS Caught In The Rain /Eic) 261  +137 20909 2 38/4 | STONE SOUR Bother (Roadrumer/iDJMG/ 546
37 € LEISUREWORLD I'm Dead 47/ 243 +#9 20744 3 g5p | PROLDMIOD S e s sfniencops 8
. an one (epui NIversal
33 38 CREED Weathered (Wind-ug/ 242 T3 1428215 A0 | o o You ke o0
36 39 DONNAS Take It Off (Lookout/Atlantic) 202 -46 14541 " 19/0 NICKELBACK Never Again Roadrunner/IDJMG) 416
38 40 BLANK THEORY Middle Of Nowhere New Line) 186 42 12704 10 22/0 | KORN Here To Stay fmmortalEpic) 415
40 @ 30 SECONDS TO MARS Edge Of The Earth flmmortal/Virgin) 183  +16 11080 4 2000 'T’ggflsfc:‘ ":I‘/"/’" ”;'“ & Die (Flowless/Geftenlnterscope) ;g:’
a 0 2 ISM {¥Y0ICang,

@  coLD Stupid Girl (Flig/Geffen/interscope) 167  +123 17275 T 2810 | cyorem OF A DOWN Tosicity AmerianColumbis 391
49 @ EVANESCENCE Bring Me To Life Windu) 161 +52 11993 4 121 LINKIN PARK In The End (Wamer Bros,) 390
48 (@ DROWNING POOL F/ROB ZOMBIE The Man Without Fear (Wind-up) 146 +26 19008 3 50 PUDDLE OF MUDD Blurry (Flawless/Geffen/interscape) 388
50 €D  SEETHER Driven Under (Wind-up) 140 +47 1413 4 133 g%ﬂg Th°"9'g:e$ //'"'"f’”aﬁf//"”/, :2‘7‘
a4 @ AFIGi's Not Grey (DreamMWorks) 140 #1203 3 sz |00 Iﬂ:;hm " ”';fd"'a“"“/ Lo o

@ HOT ACTION COP Fever For The Flava (Lava/ 139 +46 9163 1 1803 | UNKIN PARK One Step Closer (Warner Bros 340
42 48  LOUDERMILK Rock ‘N' Roll & The Teenage... DreamWorks) 133 4 8464 6  14/0 | DISTURBED Down With The Sickness (Giant/Reprises 339

@  LIMP BIZKIT Just Drop Dead (Flig/interscope) 132 +132 18991 1 22 EEN?(:'NUIT,::;[; PE'}"“}; By T'; ij (Warner Bras.) :gg

Debut H rawling /Warner Bros.

[Debut> @)  SALIVA Rest In Pieces (Island/l0JMG) M7 +32 10374 1 3521 | 0 STCOMPANY Downfal (Geffent pterscape) =

5f8 Active/Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of 2/16-2/22. Bullets appear gs gaini | ining flat f i k. If t tied in total plays, th ith the | i in pl i . -

placed first. Sol:lgs beﬂ)‘:ﬂ N(;).nzsoogre r?:gc::igtg ::)ézuorrr;:tm :fltr:rn go %éﬁ? oe'fr%fléixeMostv;\%g:; ?: ?r:: tftallr:lu?n?)e‘: gsneweas;dnsgmiciau; rz;)g:rrt;gc{:aszgl t?yazzclﬁ R&R Station Plav'ISts h?VB moved to the web.

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at

increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com:.

permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

“Girl’s Not Grey” ‘POWEEI\"AIH

({4 ’
R&R Active Rock: Debut €9 140x (+9 . ; VT
Dreamworks Records debut Sing The Sorrow igares Marc(h 112h! ‘5 e'e-e.! PREE

This Week: WAAF WJJO WAQX KLFX _ :
On: From the forthcoming Dreamworks Records album TRANSFORM
KUPD KXXR WIYY WNOR  WIIL WCMF  WOXa (LB WTPT KFRO

WZZ0 KROUC WYBB KAZR KXFX  KHTQ WRXR WROV  KFMX ON YOUR DESK SOON!
WOBK KPOI  WOTT  WAMX KINZ WKOLZ  WIXD  WWCT

WGIR WKLC KROR Wa ._ /RA .. X WRXW and many 'TII:"'I; GOING FOR ADDS MARCH 25TH!

[ www.americanradiohistorv.com
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a ~ A
America’s Best Testing Active Rock Songs 12+ w New & Active .
HEFETHEMESIE L‘ﬂm For The Week Ending 2/28/03 e - g
B MR o e UNLOCO Failure (Maverick/Reprise/
- ) R Total Plays: 105, Total Stations: 26, Adds: 6
Artlsl Tltle (Label) W LW Familiarity Burn TD Familiarity Burn STAGE | Will Be Something (Maveric/ W)
DISTURBED Prayer (Reprise/ 417 415  94% 3% 414 9% 35% Total Plays: 85, Total Stations: 8, Adds: 0
DISTURBED Remember (Rgprise/ 417 417 86% 13% 414 89% 14% : .
PEARL JAM Get Right (Epic,
TAPROOT Poem (Velvet Hammer/Atlantic) 413 4.06 88% 23% 4.05 9% 27% TotAa | PIayAS' 76 Totgl S{a,t]iO{lS' 7. Adds: 0
MUDVAYNE Not Falling (Epic/ 412 414  82% 15% AN 88% 19% o e
CHEVELLE The Red (£pic/ 408 408  94%  36% 393  94% 43% SUM 41 The Hell Song (isiand/l0JMG)
SEETHER Fine Again (Wind-up) 406 399 89% 24% 391  91% 30% Total Plays: 27, Total Stations: 10, Adds: &
GODSMACK Straight Out Of Line {Universal) 406 4.04 18% 10% 4.00 82% 11% TAPROOT Mine (Velvet Hammer/Atlantic)
TRAPT Headstrong (Warner Bros.) 4.02 - 1% 13% 387 79% 18% Total Plays: 25, Total Stations: 7, Adds: 7
SALIVA Always (Island/IDJMG) 398 393 94% 3% 374 9% 44% FROM ZERO Sorry (Arista/
CHEVELLE Send The Pain Below (Epic/ 397 400 63% 7% 382  68% 10% Total Plays: 13, Total Stations: 7, Adds: 5
AUDIOSLAVE Like A Stone (Epic/interscope) 392 385 7% 12% 3.78 82% 15%
RA Do You Call My Name (Republic/Universal) 392 385 67% 16% 378 % 22% #L“t':'::g_“;( ?2::"'3":‘;:;:88?;“%‘;?’ ol L
STONE SOUR Inhale (Roadrunner/IDJMG) 3.90 . 54% 1% 3.78 56% 9% A o )
SOCIALBURN Down (Elektra/EEG) 389 384 74% 10% 3.67 4% 12% Songs ranked by total plays
3 DOORS DOWN When I'm Gone (Republic/Universal) 387 3.83 96% 36% 3.66 9%6% 42%
FUEL Won't Back Down (Wind-up/ 385 372 T5%  11% 374 80%  14% !m’gmdm: cator,. e
FOO FIGHTERS Al My Life /Roswell/RCAJ 383 378  95% 41% 387  96%  44% R e ”%gff Added’
QUEENS OF THE STONE AGE No One Knows (Interscape) 3.77 376 91% 39% 3717 9% 44% SALIVA Rest In Pieces (sland/IDJMG)
AUDIOSLAVE Cochise (Interscope/Epic) 3.77  3.67 91% 40% 374 93% 42% UNLOCO Fail d Maveri -
SYSTEM OF A DOWN Innervision (American/Columbia) 374 385 88% 31% 371 89% 33% COCOIRakiel e eirc Regice)
FOO FIGHTERS Times Like These (RoswellRCAJ 369 367 76% 17% 361 7% 16% COLD Stupid Gir HFi/Geffoninterscape)
THEORY OF A DEAD MAN Make Up Your Mind (Roadrunner/IDJMG) 369 363 58% 10% 344  63% 13% REVIS Caught In The Rain (£pic)
OUTSPOKEN Farther /Lava/ 364 3.56 34% 5% 342 34% 6% OLEANDER Hands O0ff The Wheel (Sanctuary/SRG)
NIRVANA You Know You're Right (Geffen/Interscape) 362 366 97% 47%  3.56 9%6% 50% FROM ZERO Sorry (Arista)
OLEANDER Hands Off The Wheel (Sanctuary/SRC) 3.56 - 36% % 329 3% 9% TAPROOT Mine (Velvet Hammer/Atlantic)
EXIES My Goddess (Virgin/ 351 3M 2% 21% 3.36 7% 26% FOO FIGHTERS Times Like These /RosweljRCA)
{HED) PLANET EARTH Blackout (Volcano/Jive) 351 367 38% 7% 348 3% 9% AUDIOSLAVE Like A Stone finterscape/Epic)
PACIFER BU“itpfOOf /Af/sta/ 342 M 60% 15% 3.27 63% 20% CHEVELLE Send The Pain Below /[:p”:/
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 336 3.35 89% 34% 3.20 88% 34% STONE SOUR inhale (Roadrunner/l0JMG)
ZWAN Honestly (Reprise/ 317 323 78% 28%  3.09 82% 30% AF] Gif's Not Grey (OreamWorks)
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There’s a wealth of great new mu-
 sic that has arrived, or is about to.
Metallica, Linkin Park, Godsmack
. and Staind top an expanding list, so
. make sure you are prepared. I'm not
'f talking about ensuring the production

< I

§ Keith Has“ngs ; director can pull down the DGS file
f P,E;WWA‘:E/EQSTI‘E,,;» and the music director gets it into the

computer with the correct codes; I'm :

talking about making it special. I'm talking about tak-

series months in advance to create anticipation and
heighten demand. In the process, HBO makes itself
unique and indispensable. # We can and should do
the same with our stations. If we’re not running
promos and teases way in advance of this stuff,
we're throwing away golden opportunities to harness great music
and make ourselves more valuable to our listeners. If we're not think-

ing in Technicolor, how can we expect our audience to hear us that

way? If you just wait for the new releases to arrive and add them
into your system next to the third track from a CD that may or may
not go gold, you’re missing the point. # Don't let the brave new
world of entertainment choices steal one more bit of radio’s thun-
der. Don’t let your radio station become a simple jukebox waiting
to be prcgrammed with the great artists who will be topping the
charts this summer. Be the unique conduit for your listeners to em-
brace these bands and get truly passionate about the music.

SR LR i g h 0t LD LAV b Beewesei e N SRR . mnie tAe h e B DG . mbeeed A s, e e o o

u\kin Park are naturally the big win-
ners as this week’s Most Added,
with 70 adds (53 Active, 17 Rock).
“Somewhere | Belong” is sure to
please the millions of LP fans, and |
love Warner Bros. and the band’s §
smart pre-promotion tactics. First day
airplay shows the song as the most :
played on Monday at Active Rock and Alternative, according to
Mediabase 24/7 ... Saliva score 33 adds (21 Active, 12 Rock) on
“Rest in Pieces,” the followup to “Always.” Meanwhile, “Always” is
in its seventh week at No. 1 at Active ... Cold clock in with 10 Actives
on “Stupid Girl” ... Taproot’'s “Mine” gains seven Actives ... Revis’
“Caught in the Rain” finds a home with six Rockers and four Actives
... Chevelle’s “Send the Pain Below” eases onto four Rock stations
... Check it out — WAAF/Boston adds The Music’s “Take the Long
Road...,” joining WQBK/Albany, NY and WXQR/Greenville, NC!
MAX PIX: FROM ZERO I'm Sorry (Arista)

— Cyndee Maxwell, Active Rock/Rock Editor

Rock/Active Rock

HE

ing a cue from HBO, which runs promos for its hit !

ecord Of TheWeek . ... .. ... .. ...

B e e SRRSO ¢ Tk

ARTIST: Ministry
TITLE: Animositisomina
LABEL: Sanctuary/SRG

Ministry. What else do you have to say, really?
They defined the industrial metal scene in the late
’80s and early '90s — pioneers, if you will. Not to
mention that frontman and founder Al Jourgensen’s
personal style would later be resurrected by Rob
Zombie. Well, after a series of ups and downs and bad label situa-
tions, Ministry come back with their Sanctuary debut, Animositisomina,
a furious throwback to their Psa/m 69 days. The aptly titled “Animos-
ity” opens the album with a hail of shrapnel-sharp riffs, and Ministry's
trademark drill-press guitars and diesel-drum beats are intact through-
out the affair. Get ready to rage with the machine again.

— Frank Correia, Rock Specialty Editor

~
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armist: Unloco
Lase: Maverick/Reprise

By FRANK CORREIA /ROCK SPECIALTY EDITOR

B M RERGE ot 1

h, the umlaut — two little dots that
toughen up any image. The umlaut
allowed Matley Criie to dress up as girls
on 1985’s Theatre of Pain without any
fans raising a plucked eyebrow. It made
Blue Oyster Cult so bad they didn’t even
fear the Reaper. And Motérhead.... Well,
Motérhead really didn’t need it.

Now Austin rockers Unloco can be
added to the umlaut guild, although their
use of the little symbol is actually to
change the pronunciation (that’s “oon-lo-
ko” to you, mister!). Not that the group
needed to be toughened up, mind you.
Take Unloco frontman Joey Duenas, who
stuck out 2001 as his romantic relation-
ship unraveled, depression reared its ugly
head and his band’s major-label debut,
Healing, failed to live up to label and per-
sonal expectations. On top of that, his
voice was being destroyed by cigarettes
and alcohol.

But what didn’t kill him made him
stronger, as they say. Even when guitar-
ist Bryan Arthur left the Unloco camp to
join Goldfinger, Duenas and company

e RSSO & ST S TN TR A,

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click

the Message Boards button.

kept on truckin’ — right down to Dallas,
in this case — to find guitarist Marc
Serrano. After a few sessions together,
the new Unloco lineup hit the road for
over eight months to rebuild their sound
and confidence.

Persistence paid off with their sopho-
more effort for Maverick, Becoming 1.
Admittedly a do-or-die album for the
group, it showcases a leaner, meaner
Unloco exploring a wider range of sounds
without all the sludgy riffage that many
of their nu-metal contemporaries are
mired in. “Neurotic” lives up to its title
with subtle, whispered melodies and wa-
tery guitar textures soaking up the
verses, while the chorus opens the flood-
gates with soaring vocals and edgy gui-
tars. On “Bruises,” Duenas is sure to en-
dear himself to the mosh-happy Ozzfest
masses as he challenges, “C’'mon, get up,
let me see your bruises.”

The lead single, “Failure,” seems to
sum up everything Duenas and his group
have been through in the past few years.
He asks, “So what if I lost everything/
Would you want me if I was a failure?”
With a polished sound that hits hard
while going down smooth, Unloco, umlaut
and all, have proven they’re tough enough
to rise to the challenge.

TOP 20 SPECIALTY ARTIST.

GRADE 8 (Lava/ "Brick By Brick”
MINISTRY (Sanctuary/SRG/ " Animosity”

| NSO RWwN =

DATSUNS (//2) “Sittin’ Pretty”
VOIVOD (Chophouse) “Gasmask Revival”

and  and
- = 2

. RAUNCHY (Century Media) “Tonight”
. A18 (Victory) "With Kind Regards”

and emd  end
ETIEN

MUDVAYNE (£pic) “Not Falling”

and anbd anb
N oo,

. CALIBAN (Metal Blade) "Prosthetic”

AN emd  emd

MACHINE HEAD (Roadrunner//l0JMG) "The Blood, The Sweat... (Live)”
SWORN ENEMY (Flektra/EFG) “As Real As It Gets”

AMON AMARTH (Metal Blade) "Death In Fire”
STRAPPING YOUNG LAD (Century Media) “Devour”
E-TOWN CONCRETE (Razor & Tie) "Baptism”

. SYSTEMATIC (Music Co./Elektra/EEG) “Breakable”

GRAVE (Century Media) “Behold The Flames”

BLOOD BROTHERS /ARTISTdirect/ “Ambulance Vs. Ambulance”
SIX FEET UNDER (Metal Blade) “4:20 (Live)”

ELECTRIC HELLFIRE CLUB (Cleopatra) “Hypochristian”
DAREDEVIL (Wind-up) “Bring Me To Life”

. GODSMACK (Republic/Universal) “Straight Qut Of Line”
Ranked by total number of shows reporting artist. J
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Fanning The Flames
Of Spanish Rock

Continued from Page 1

Now, I can already hear you ac-
cusing me of hyperbole: “Why are
you making such a big deal out of a
specialty show?” Well, for starters,
no othgr Rock, Active Rock or Alter-
native station in the country is do-
ing a show of this type. That alone
gets Troy Hanson this month’s True
Pioneer of Alternative award.

Second, we Americans all learned
an interesting statistic a few weeks
ago: Hispanics are now the No. 1
minority group in the U.S. And
guess what? No matter what mar-
ket you program to, a large part of
your audience is Hispanic. Which
brings me back to Ms. Madrigal’s
music lesson.

({Quien Es Mas Macho?

Here’s what I'm learning about
Spanish music: The four divisions
of this format are Contemporary,
Tropical, Regional Mexican and Te-
jano (go take a look at the charts on
Pages 89-91). However, as Jackie ex-
plains it, there’s a lot of diversity
within each category.

For instance, under Contempo-
rary you will find not just main-
stream pop, but also ballads, remix-
es of ballads, balladas ranchera and
boleros, just to name a few of the
subgenres. The Tropical category
contains salsa, meringue, reggaeton
and bachata. Within Regional Mexi-
can you will find groupero, conjun-
to ranchera, nortefio and corridos.

And under Tejano, which is mostly
found in and around Texas, you
have a lot of music similar to nortefio
but with more keyboards and a big-
ger accordion sound.

Got all that? Please don’t ask me
to explain all these genres, or we'll
never get through this. What I'm try-
ing to do is impress upon you a very
simple but important point: None of
the above contains rock, or what we
are calling Spanish-language rock.
Hispanic radio in this country draws
exclusively from these four broad
categories of music.

In fact, out of hundreds of His-
panic stations in the Unit-
ed States, there are only
a handful that are even
programming a Spanish-
language rock specialty
show (Radio Y Musica,
R&R’s former stand-
alone Spanish-language
magazine tracked 24
rock/alternative special-
ty shows).

So here’s where the Zeta “double
whammy” comes in: Not only is a
Spanish-language rock specialty
show unusual for an English-lan-
guage Rock station, it's unusual for
Hispanic radio.

The connection to the Alternative
format gets even more interesting.
Spanish-language rock today is
roughly at the point where gringo
alternative music was in the early
’80s. The music is out there, people

Troy Hanson

are flocking to concerts and buying
albums, but Hispanic radio is not
coming to the party except with a
few paltry specialty shows.

When will someone devote 24-
hour-a-day programming to the rock
wing of Spanish-language music?
No one seems to know.

Even More Diversity

So, what exactly is Spanish-lan-
guage rock? A proper answer to that
question would take up an entire
column all by itself. Luckily, Jackie
wrote about this very topic in the
Dec. 6, 2002 issue of R&R. Go dig
that up, or go to the Alter-
native room on the R&R
website and see the col-
umn there.

A somewhat shorter
answer can be found in
the words of En Fuego host
Nicole Alvarez when I
asked about the different
styles of rock within the
format: “The genres are
many. The one thing I really want-
ed to get across to everyone who
was being exposed to this music
for the first time was that in Latin
rock, you will hear a lot of fusion.
There are definite characteristics of
Latin American sounds or, like I
like to say, flavor.

“When I first sat down with Troy,
I explained that there is a Latin ver-
sion of Metallica with some salsa
rhythms. That’s not to say that
there’s not straight-up rock and al-
ternative though. There is the nu
metal sound, there is plenty of ska,
and there are also bands that are a
throwback to the New Wave days
of the ‘80s and even alterna-gods
The Cure.

“If you need an example, a band
like Volumen Cero or Cafe Tacuba or
Kinky is what I consider truly alter-
native, where [ would consider
AN.LM.AL. and Resorte ‘rawwk.’
On our show we have a very healthy
mixture of both, like we would dur-
ing our regular hours.

“As for guitar rock, what would
the world be without Latin freedom
rock? The only difference — and I
stress only difference — between
English-language rock and Spanish-
language rock, is just that: It's in
Spanish. Different language, same
concept.”

When I told Nicole that my new
favorite song is “Frijolero” from
Molotov, she said, “T know you were
jamming out to Molotov just like you
would to Linkin Park, right?” Yes,
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iVolumen Cero “Holiywood”; - .
Mana “Angel Del Amor”

¢ «‘Rabanes “My Commanding Wife”

“  Resorte “Alcohol”

* 4 CaBas®Juancho” . 7 “UIE Y,

%  Caifanes “Viento”

‘Required Listening
For Gringos

These are the bands being played on En Fuego and also

Ta good first list for those of you interested in getting the
+ flavor of Spanish-language rock.

Enanitos Yerdes “Cuanto Poder” | &5l e i
Other bands for your player include: Los Fabulosos Cadillacs, %]
Aterciopelados, Charly Garcia, Bunbury, Catupecu Machu, Puya, :
- Heroes Del Silencio, Manu Chao, EI Tri, Los Prisioneros, Jaguares,

j Attaque 77, ILL Nino, Garaje H, Soda Stereo and Kinky. 35

T

. Molotov“Frijolero” /- » . %
Jovanotti “Salvame”

< Julifies ;Mala Gente” i 4 4
Lucybell “Arrepentimiento

. LaLey ‘Fue@ DeMP s <

A.N.LLM.A.L. “Represion” :

B

right. Which causes your left eye-
brow to go up and you to ask, “Who
is this audience?”

All My Friends

I can't help but think “Low Rid-
er” from War was way ahead of its
time. This is a song that came out
in the '70s, had its brief day in the
sun and was revived for the first
time in the movie Colors, then again
in numerous TV commercials over
the last decade, and now once more
for the George Lopez sitcom on
ABC. Watch that show and you'll
get an idea of the core Spanish-lan-
guage rock listener.

According to Thomas Cookman,
owner of Cookman International,
a company based in Los Angeles
that not only manages many Latin
rock bands, but owns and operates
the yearly Latin Alternative Music
Conference, the audience is bilin-
gual, bicultural Latinos, many of
whom were born in the U.S.

In fact, some of the tar-
get audience doesn’t ’I (
speak Spanish atall. And,
yes, it's that fabulous 18-
24 demo, kids who want
the link to their Latino §
heritage but also want to
rock. Also, you can guess
the natural markets for
this music: Miami, Los
Angeles, Dallas, Houston,
San Antonio and the rest of the
Southwest.

Cookman, however, says you'd be
surprised at some of the cities where
Spanish Rock bands are selling out
in a big way. Cities like Detroit, Min-
neapolis, Seattle and Portland, OR.

And where are these bands com-
ing from? Let’s go back to Ms. Al-
verez for an answer: “Colombia,
Panama, Peruy, Texas and even from
right here in South Florida. [ would,
however, venture to say that most
are from Latin America. A huge
amount come from the hotbed that
is Mexico.

“Some examples are, from Mexi-
co: Mana, Cafe Tacuba, Molotov and
El Gran Silencio; from Colombia:
Juanes and Aterciopelados; from Ar-
gentina: Attaque 77, Los Fabulosos
Cadillacs and Soda Stereo; and Mi-

Nicole Alverez

ami even has a few bands to its cred-
it: Volumen Cero and Garaje H.

“I could go on and on about the
cultural diversity. We are just
scratching the surface.”

Q&A

Yes, “just scratching the surface”
is correct. It's time now for a little
overview about En Fuego with Troy
Hanson.

R&R: Who was the brain trust behind
the idea?

TH: The show came about as an
idea I had to reach the huge Latin
market here in Miami. As you point-
ed out, the Hispanic minority is now
the largest minority in the country.
The Miami market is 60% Hispanic
— 50% Cuban-American and the
other 10% being Mexican-American
and South American.

I brought the idea up to my Pro-
motions Director, Steve Brancik,
and then to our host, Nicole Alva-
rez, both of whom not
¢/ only thought it was a
great idea, but embraced
it. This is the toughest
: rock market in the coun-

tm try, period. We needed to
find a way to affect and
move the Latin radio
.| user. When you break out
! Arbitron, WZTA has a
37% share of Latin audi-
ence who are already listening to
Zeta for Zeta. We looked at that and
said, “What if?”

R&R: What's the format of the show?

TH: The show is mostly music,
with a smattering of interviews either
via phone or live in studio. We try to
let the music be the master though.

R&R: How are the Hispanic stations
in Miami responding? Or are they?

TH: Ironically, a Spanish-Lan-
guage station in town here decided
to launch a Latin rock show after
they heard we were doing this, and,
wouldn't you know, they decided to
call it Fuego Rock. I think it's funny,
because they are a Latin station al-
ready, and they are “stepping out”
to play Latin rock. What does that
mean? They are a Hispanic station;
they should already be playing Latin

Continued on Page 76
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W W et e e Wk whBhe VEEY TME
3 0 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 2908 +249 344297 12 78/0
1 e QUEENS OF THE STONE AGE No One Knows (Interscope/ 2900 +7 336986 23 7710
2 3 3 DOORS DOWN When I'm Gone (Republic/Universal) 2515 -206 250161 20 66/0
7 0 FOO FIGHTERS Times Like These (Roswell/RCA) 2222 +197 238332 7 m
6 6 AUDIDSLAVE Like A Stone (Interscope/Epic) 222 +167 249839 8 782
11 e EVANESCENCE Bring Me To Life /Wind-up/ 2186 +378 231690 8 101
4 7 SALIVA Always (Island/iDJMG) 2144 -253 247436 22 70/0
5 8  CHEVELLE The Red /Fpic/ 2024 -32 253614 33 68/0
8 9  SEETHER Fine Again (Wind-up/ 1940 -719 201422 32 7110
12 @ ALL-AMERICAN REJECTS Swing Swing (JreamWorks) 1849 +58 212568 1" 691
9 11 SUM 41 Still Waiting /Island/IDJMG) 1800 -140 235275 18 11/0
15 @ COLDPLAY Clocks (Capitol) 1682 +9 237914 14 6411
10 13 FOO FIGHTERS All My Life (Roswel/RCA/ 1647 -184 211549 24 74)0
16 @ GOOD CHARLOTTE The Anthem (Fpic/ 1640 +33 199547 7 68/0
17 @ GODSMACK Straight Out Of Line (Republic/Universal) 1583 +99 157802 4 690
14 16  TAPROOT Poem (Velvet Hammer/Atlantic) 1573 128 154524 23 59/0
18 @ TRAPT Headstrong (Warner Bros.) 1516 +139 126152 17 61)2
18 @ DONNAS Take It Off (Lookout/Atlantic) 1415 +7 165066 12 68/0
20 @ SOCIALBURN Down (Flektra/FEG) 1406 +48 118818 11 66/0

13 20  ZWAN Honestly (Reprise/ 131 -337 175768 11 npe
25 @ AFI Girl's Not Grey (OreamWorks/ 1297 +159 198022 5 65/2
23 @ DISTURBED Remember (Reprise/ 1295 +16 119018 8 6311

21 23 NIRVANA You Know You're Right (Geffen/Interscape) 1276 12 179346 20 66/0
22 24 UNWRITTEN LAW Rest Of My Life /Lava/ 1142 -175 104142 9 61/0
26 @ CHEVELLE Send The Pain Below (£pic/ 1136 +133 135154 5 69/4
29 @ USED Buried Myself Alive (Reprise/ 967 +118 129007 5 65/8
24 27  TRANSPLANTS Diamonds & Guns (Epitaph/ 933 -207 100474 13 50/0
30 @ FINCH What It Is To Burn (Orive-Thru/MCA) 880 +95 109590 6 52/0
27 29  EXIES My Goddess (Virgin/ 857 -132 65694 16 56/0
28 30  SYSTEM OF A DOWN Inner Vision (American/Columbia) 780 -142 70735 15 58/0
42 @ WHITE STRIPES Seven Nation Army (Third Man/V2) 137 +343 107929 2 55/9
3 @ MUDVAYNE Not Falling /£pic/ 134 +68 54611 16 4202
36 @ ATARIS In This Diary (Columbia) 696 +118 96773 3 54/4
34 @ AMERICAN HI-FI The Art Of Losing (/sland/IDJMG) 617 +20 46981 6 450
32 35  MAROON 5 Harder To Breathe (Octone/ 569 -66 42218 8 361
38 @ PACIFIER Bullitproof /Arista/ 546 +13 55361 13 43j0
39 @ BURNING BRIDES Arctic Snow (V2) 538 +55 54842 4 an
33 38  JIMMY EAT WORLD A Praise Chorus (OreamWorks) 520 -87 65844 19 27/0
37 39  AUDIOSLAVE Cochise Interscope/Epic) 487 -56 72033 20  40/0
35 40  EVERCLEAR Volvo Driving Soccer Mom (Capitol) 453 135 39607 7 34/0
46 @ JOHNNY CASH Hurt (American/Lost Highway/IDJMG) 443 +140 50744 2 30/5
45 @ (HED) PLANET EARTH Blackout (Volcano/Jive) 439 +87 31781 2 36/1
43 @ THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/l[DJMG) 407 +43 35731 4 340
44 @ D4 Get Loose (Flying Nun/Hollywood) 394 +32 32541 4 ELT]]
47 @ HOT ACTION COP Fever For The Flava [Lava/ 350 +41 22939 3 28/5
40 46  EMINEM Lose Yourself (Shady/Interscape) 322 -125 51155 20 27/10
49 @ BECK Lost Cause (Geffen/Interscope/ 319 +25 48124 3 2213
50 @ N.E.R.D. Lapdance (Virgin/ 300 +20 20762 4  26/0
48  RA Do You Call My Name (Republic/Universal) 266 -1 21982 3 14/0
m @  STONE SOUR Inhale (Roadrunner/iDJMG) 263 +125 18574 1 22)2

78 Alternative reportars. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Sengs
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (©
2003, The Arbitron Company). © 2003, R&R, Inc.

Most A dded :
www rradds. com
ARTISTTITLE LABEL(S) ADDS
LINKIN PARK Somewhere | Belong (Warner Bros.) 76
SALIVA Rest In Pieces (/sland/I0JMG) 26
BREAKING BENJAMIN Skin (Hollywood) 14
REVIS Caught In The Rain (Epic/ 13
COLD Stupid Girl (Fijp/Geffen/interscope) 13
SIMPLE PLAN Addicted (Lava/ 12
SUM 41 The Hell Song f/sland/i0JMG) 10
WHITE STRIPES Seven Nation Army (Third Mar/V2) 9
USED Buried Myself Alive (Reprise/ 8
JOHNNY CASH Hurt (American/Lost Highway/|DJMG) 5
HOT ACTION COP Fever For The Flava flava/ 5
LIAM LYNCH United States 0f Whatever (stralwerks} 5
Most
IncreasedPlays.........
B s S m

PLAY
ARTIST TNLE LABEL/S) NCREASE
EVANESCENCE Bring Me To Life (Wind-up/ +378
WHITE STRIPES Seven Nation Army (Third Man/V2) +343
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) +249
LIMP BIZKIT Just Drop Dead (Flip/Interscape) +242
FOO FIGHTERS Times Like These Roswel/RCA) +197
SUM 41 The Hell Song fisland/IDJMG) +181
AUDIOSLAVE Like A Stone finterscope/Epic) +167
AFI Girl's Not Grey (OreamWorks) +159
JOHNNY CASH Hurt /American/Lost Highway/IDJMG) +140
TRAPT Headstrong (Warner Bros.) +139

Most

Played Recurrents .

TOTAL
ARTIST TITLE LABEL(S) PLAYS
DISTURBED Prayer (Reprise/ 1061
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Intarscope) 945
SYSTEM OF A DOWN Aerials (American/Columbia) 888
STONE SOUR Bother (Roadrunner/IDJMG) 858
RED HOT CHILI PEPPERS By The Way (Warner Bros.} na
LINKIN PARK in The End (Warner Bros./ 638
HOOBASTANK Running Away fIsland/IDJMG) 601
JIMMY EAT WORLD Sweetness (Dreamiforks/ 598
JIMMY EAT WORLD The Middle (Dreamiorks/ 573
INCUBUS | Wish You Were Here fimmortal/Epic) 571
TRUSTCOMPANY Downfall (Geffen/Interscape) 571
HOOBASTANK Crawling n The Dark (/sland//DJMG) 563
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope/ 527
STAIND For You (Fijp/Flektra/EEG) 510
GOOD CHARLOTTE Lifestyles Of The Rich And... Epic 478
SYSTEM OF A DOWN Chop Suey (American/Columbia; 474

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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Hey, kids, look who slipped into first
place: The Red Hot Chili Peppers!
But Queens Of The Stone Age won't go
quietly, moving to No. 2 but keeping a bul-
let ... Foo Fighters and Audioslave con-
tinue to emulate the Chili Peppers and slip
silently into the upper echelons of the chart
... And check out Evanescence — you like
- them, you really like them! Understand
this: Wind-up was totally committed from
the very start. They knew they had a hit and never let up for a moment.
Now that “Bring Me to Life” is top 10, moving 11-6, you have no choice
but to spin harder ... Two weeks after regaining their bullet, All-American
Rejects climb again, to No. 10. “Swing Swing” is, in fact, for real ...
Coldplay continue to defy gravity and the skeptics, proving that the for-
mat does embrace diversity. They rise 15-12 ... Good Charlotte (16-14)
¢ and Godsmack (17-15) are jumping up side by side, followed closely by
" Trapt, The Donnas, and Socialburn ... The Used go 29-26, meaning you
need to pay closer attention ... And | warned you about Finch early on —
this week 30-28 ... In two weeks The White Stripes storm the charts at
31 ... And here come the challengers: Johnny Cash 46-41, (Hed) Planet
Earth 45-42, Theory Of A Deadman 43 and holding, The D4 44 and hold-
ing (why wait?), Beck 49-47 and N.E.R.D. 50-48 ... After going Most Added
only two weeks ago, Stone Sour check in at No. 50. With the efforts of

e

Elias Chios they will rise swiftly to stardom.

— Max Tolkoff, Alternative Editor

RS = s SRR

Spanish Rock....

Continued from Page 32

rock. The fact that they are doing it now
really isn’t that special.

Now, an Anglo station stepping out
and playing Latin rock — there’s a state-
ment. | wish them all the best. It only
means more exposure for the product and
the artists.

R&R: Do you think your status as an Alter-
native station, rather tan a mainstrean: or Ac-
tive Rock station, makes it easier to program this
kind of show?

TH: Not necessarily. But, as we have
seen for years now, the Alternative audi-
ence has a more open mind to various
types of music — except for us industry
elitists who love to pooh-pooh every type
of music once it becomes popular. You
know who you are: “Man, I used to listen
to Nirvana before anybody did.” Kiss my
ass, you jerk-off.

R&R: How has the sales department re-
sponded?

TH: The sales staff is extremely excited
about the show. I just got out of a meeting
with a representative of the various liquor
companies down here that handle every-
thing from Crown Royal and Jose Cuervo to
Smirnoff and Captain Morgan’s. We already
have a title sponsor, and various Latin clubs
are jumping at the chance to have us do the
show from their venue.

We did not hire anyone specifically to sell
this show, because we already have a very
culturally diverse sales staff that is bilingual.
This show gave them something to walk in
with to a prospective Latin client and say,
“Have I got just the thing for you.”

R&R: Are you doing promo evenis of any
kind yet? Live broadcasts? Club nights?

TH: We are planning to take this show
out on the road to clubs and live Latin con-
certs. In fact, this year we are going to have
an En Fuego Village and stage at Bonzai,
our annual spring concert that we do.

We'll be keeping a close eye on the fire
started by Zela.

armist: Walkmen
LageL: Star Time/Red Ink

By FRANK GORREIA /ROCK SPECIALTY EDITOR

ho the hell are The Walkmen, and
why do I want to buy a Saturn
when I hear them?

Let’s address the second question first.
I don’t know if you're aware of this, but
apparently ad execs are the new A&R
guys. Those Mitsubishi folks — specifi-
cally the Deutsch LA advertising firm —
made everyone crave “Days Go By” by
Dirty Vegas and “Breathe” by Telepop-
musik. Now Saturn is getting all hip and
breaking music as well. Their ad depicts
several young adults riding through a
neighborhood full of children on swing-
sets and eventually exiting their own
childhood. If you've seen the ad, you've
heard “We've Been Had,” by — you guess-
ed it — The Walkmen.

While the buzz on this mysterious New
York City group is starting to grow, it's
not the first time they’ve been around the
block, so to speak. Three Walkmen are
former members of Jonathan Fire Eater,
one of the “It” bands from the '90s who
were supposed to be the next big thing.
Well, that didn’t happen, and JFE spon-
taneously combusted in '98. From there,
organ player Walter Martin, guitarist and
pianist Paul Maroon and drummer Matt
Barick hooked up with former Recoys vo-
calist Hamilton Leithauser and bassist

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

Peter Bauer. It was no random meeting,
however: All five grew up in the DC area,
attending the same high school and play-
ing in a host of local bands.

With the remainder of JFE’s Dream-
Works funding, the group created Mar-
cata Studios. The Harlem rehearsal space
is loaded with vintage equipment and
doubles as a 24-track studio. Marcata 1t-
self is considered a virtual sixth member
of the group. The band spent many late
nights there recording and experimenting
with different sounds.

Different is certainly what you get on
their full-length debut, Everyone Who
Pretended to Like Me Is Gone. In an era
of pitch-perfect production and Pro-Tools,
The Walkmen’s disjointed style is a wel-
come scribble outside the lines. Off-kilter
beats erupt suddenly into furious pound-
ing, songs are left wide open to breathe,
and piano and percussion allow Leith-
auser to drift over the music with swoon-
ing falsettos or simple, nearly spoken
melodies.

With the album opener, “Theyre Win-
ning,” The Walkmen take a subway to the
Velvet Underground and space out from
there. The strangely sparse “Wake Up”
has a beat all its own, with odd piano ac-
cents and staccato guitar strumming.
Meanwhile, “The Blizzard of '96" plays
like its own demented music box. In all,
the album is a delirious and wonderful
trip outside the mainstream.

L

“Band of the Month !

- RollingStone

" Hooked "

available in this weeks R&R

Bubblegum feel good rock of the year
- Y100, Philadelphia
Jim Beam’s Emerging Artist of the Year

Fresh off the Van’s Warped Tour...

Sophmore release "Just Like Me"

4

In Stores Now

poptantin

Sl ot s

glanagement 570.759.1071 ;
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America’s Best Testing Alternative Songs 12+
For The Week Ending 2/28/03 e

R A I Yo e PR R =

A

) TOP 20 SPECIALTY ARTISTS

” BaeTHeMisicom

I

AdistTitle (Labe)) TW LW Familiarty Burn  TD Familiarity Burn 1. MASSIVE ATTACK (Vigin) “Special Cases”
T _ 2. TED LEO & THE PHARMACISTS /Lookaut) “Where Have All The Rude Boys Gone?”
CHEVELLE T ed (Epic) 4.1 4.07 85%  35% 4.03 5 % ) .
HEVELLE The Red (£pic/ / 23 " 3. REGGIE & THE FULL EFFECT (Vagrant) "Congratulations Smack & Katy”
EVANESCENCE Ering Me To Lite (Wind- 4.07 4.04 63 7% 4,08 66 8
tbvier "“g_wed° _/' iy , ,9,3: e 93: 302 4. MINISTRY (Sanctuary/SRG) "The Light Pours Out Of Me”
SE ine Agai - 4.06 4.08 ) -39 ]
W Fe Al (Wi ap) - ' ' e 5. WHITE LIGHT MOTORCADE (Octone) “It's Happening”
TAPROOT Poem tVelvet Hammer/Atlantic) 4.06 4.09 88% 20% 3.98 87% 22% .
, \ o 6. TAKING BACK SUNDAY (Victory) “Cute Without the E*
F0O0 FIGHTERS Al My Life /Roswell/RCA} 4.02 3.86 96% 38% 4.0% 95% 36%
' 7. STARING BACK (Lobster) “Note To Self: Don’t Feel Dead”
TRAPT Headstrorg /Warner Bros.) 398 3.96 73% 10% 3.88 74% 1%
. S , , , 8. SOMETHING FOR KATE (Red /nk) “Monsters”
ALL-AMERICAN REJECTS Swing, Swing (DreamWorks)  3.96 4.08 . 74% 11% 3.81 70% 13%
. 9. DATSUNS (V2 “In Love”
SUM 41 Still Waiting (Isfand/{0JMG) 3.94 393 96% 27% 3.85 95% 30%

o . . : ! v . ‘ : 10. SUPERGRASS (/siand/IDJMG) "Rush Hour Sout”
F00 FIGHTERS Times Like These (Roswell/RCA) 394 384 7% - 1% 392 78% 11% , . .
QUEENS OF THE STONE AGE No Ore Knows fnterscope/ 3.93  3.84  95%  35% 393 95%  36% 1. SWINGIN'UTTERS (Fat Wreck Chords) "AR That | Can Give

3 DDORS DOWN When I'm Gone (Republic/Universal)  3.92  3.95  87%  36% 388  98%  39% 12. RAVEONETTES (Red Ink/Columbia) “Attack Of The Ghost Riders
13. FLASHLIGHT BROWN (Hollywood) “Ready To Roli”

CHEVELLE Send The Pain Below (Epic) 390 393 61% 6% 381 60% 8%
SOCIALBURN Down Elektra/EEG) 389 388 74% 1% 385 4%  12% UL LS T AL LU
SALIVA Always isfand/iDJMG) 388 396  96%  35% 384  96%  37% 15. SWITCHFOOT (Columbia) “Meant To Live”
DISTURBED Remember (Aeprise) 388 3.91 ;79% 1a% 379 8%  16% 16. ELECTRIC SIX /XL/Beggars Banquet) "Danger! High Voitage”
UNWRITTEN LAW Rest Of My Life /Lava/ 386 400  75%  13% 375 74%  14% 17. ECHOBOY (Mute) “Automatic Eyes”
AFI Girl's Not Grey (DreamWorks} 384 393 48% 6% 170 45% 6% 18. FURTHER SEEMS FOREVER (7ooth & Nail) “"How To Start A Fire”
FINCH What It Is To Burn (Drive- Thru/MCA) 3.80 . B1% 8% 365 45% 7% 18. RUFIO fitro) “Why Wait?"
RED HOT CHILI FEPPERS Can't Stop (Warner Bros.) 378 373 82%  24% 374  91%  25% 20. COUNT THE STARS (Victory) “Taking It All Back”
NIRVANA You Know You're Right (Geffen/interscope) 378 376  86%  43% 373 96%  44% Ranked by folal number of shows reporting artist.
AUDIOSLAVE Like A Stone finterscope/Epic) 377 361 76% 15% 3N 18% 16% N -
600D CHARLOTTE The Anthem (£nic/ 375 399  90%  23% 362 88%  22% N
USED Buried Mysslf Alive (Reprise) 3.75 386  56% 8% 356  51% 9% (F ecor d Of Th e W _eek - ' o
EXIES My Goddess (Virgin/ 367 383  64%  10% 363  64% 9% )
ZWAN Honestly (Aeprise/ 361 355  BA%  21% 359 89%  24% ARTIST: Staring Back
TITLE: On
COLDPLAY Clocks (Capital) 357 354 87%  29% 360 86%  28% LABEL: Lobster
GODSMACK Straight Out Of Line (Republic/Universal) 3.56 ~ 3.52 63% 12% 3.51 63% 12% Leave it to a small Santa Barbara, CA-based label by the
TRANSPLANTS Diamonds And Guns (Epitaph/ 353 357  70%  20% 338 M% 1% name of Lobster Records to bring you the tastiest Warped
DONNAS Take It Off (Adlantic) 352 357  88%  27% 351  @7%  26% tour fare this side of Tony Hawk’s half-pipe. A Goleta, CA }

five-piece known as Staring Back blast out 12 tracks more |
appetizing than surf 'n’ turf on their sophomore effort, On.

Total sample size is 532 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike Sure the label’s small, but the hooks are big enough to snag a swordfish. Check
very much, 5=like very much). Total familiarily represents the percentage of respondents who recognized the out album opener “Version 2.0” for its ass-kickin’ guitar leads and melodies
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample m 5 3
composition is based on persons 12+. TD = Target Demo (Persons 18-34). Persons are screened via the Internet. AL e LU e X'O_Ut' (ULl RIS e
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are duced demo sounds here — this outing was heimed by producer Cameron
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. Webb (Lit, Tenacious D). Give 'em a shot, and Staring Back could have less
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio inventive pop-punkers walking the plank in no time.

slations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of
\Premiere Radio Nelworks. )

SYSTEM OF A DOWN Innervision (dmerican/Columbial 3.51 3.59 86% 28% 348 88% 31%

— Frank Correia, Rock Specialty Editor )

~ NEW SINGLE
* iSLUPESA A1IAAIM IMTEAUACIOMAL!

A MUST ADD!

www americanradiohistorv com
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4 N
Slallans am/ t/le/r ao’n’s //stet/ a/p/labet/ca//y by mar/ret
Reporters o e . e
WHRL/Albany, NY * WFNX/Boston, MA * KDGE/Dallas-R. Worth, TX * WEEQ/Hagerstown, MD WWDX/Lansing, MI * WBUZ/Nashville, TN * WXDX/Pittsburgh, PA * KWOD/Sacramento, CA * | WKRL/Syracuse, NY *
DM/PD/APD/MD: Lisa Biello PD: Cruze PD: Duane Doherty PD: Brad Hunter PD: John Bayle OM: Jim Patrick PD: John Moschitta PD: Ron Bunce OM/PD: Mimi Griswold
22 COLD “Gi" APD/MD: Kevin Mays APD/MD; Alan Ayo APD: Dave Roberts MD: Kelly Bradley PD/MD: Russ Schenck MD: Vinnie APD: Boomer APD/MD: Abbie Weber
1 WHITE STRIPES “Seven” 8 CHEVELLE “Pan” LINKIN PARK “Somewhere” 1 BREAKING BENJAMIN “SKin" 4 WHITE STRIPES “Seven" BECK “Lost 1 COLD “GT" 8 SALIVA *Rest’ 1 TAPROOT "Ming”
HOT ACTION COP “Fever” 8 JOHNNY CASH “Hur” TAKING BACK SUNDAY “Cute” 1 LINKIN PARK “Somewhere” LINKIN PARK “Somewhese™ ATARIS Diary” LINKIN PARK “Somewhers™ 1 LIAM LYNCH “Whatever” BREAKING BENJAMIN "SKin”™
LINKIN PARK “Somewhere” BREAKING BENJAMIN "SKin™ RIDDLIN' KIDS “Agam” 1 REVIS “Ran” €OLD "Gir” SUM 41 “Song” SIMPLE PLAN “Addicted” LINKIN PARK “Somewhere”
LINKIN PARK “Somewhere” 1 SALIVA “Rest” INTERPOL “PDA” TAPROQT "Mine” SALIVA “Rest”
SALIVA "Rest” KXT E/LES Vegas NV * LINKIN PARK “Somewhere” ggLK[I)Ng:FRK “Somewhere”
KTEG/Albuguerque, NM * WXEG/Daylon, OH * ; inaton WCYY/Portiand, ME
PD: Eilen Flahery . o amarion WMRQ/Harttord, CT * ) POD:Herb by WXSR/Tallahassee, FL
MD: Adam 12 WEDG/Buffalo, NY MD: Boomer PD: Todd Thomas 2 COD-Gt WRRV/Newburgh, NY MD: Brian fames KPNT, . . PD: Steve King
f : i : PO/MD: Andrew Boris g /8t. Louis, MO :
LINKIN PARK “Somehere PD: Lenny Diana 7 COLD "G MD: Chaz Kelly 1 SALIVA Rest” ROCKTOPOS *Firce T MD: Meathead
MD: Ryan Patrick 7 Al Gy 1 MUDVAYNE Faling” LINKIN PARK “Someshere” LINKIN PARK “Somewere” HOT ACTION COP “Fever PD: Tommy Mattem 7 SUM 41 “Song’
1 COLD “Gi” 6 STONE SOUR “Inhake” 1 SALVA Rest” Headstrong LIAM LYNCH “Whatever" MD: Jeft Frisse 1 BREAKING BENJAMIN "Skn™
* 1 BREAKING BENJAMIN "SKin™ 4 ATARIS “Diary” HOT ACTION COP "Fever” LINKIN PARK “Somewhere” APD: Jeff "Wooﬂy Fife 1 LINKIN PARK “Somewhere”
KTZ0/Afbuguerque, NM LINKIN PARK "Someshere” 2 REVIS R DI E AN St N SALIVA “Rest” CHEVELLE “Pain” 1 TAKING BACK SUNDAY “Cate”
PD: Scott Soubrada SALIVA “Rest” LINKIN PARK “Somewhers” LINKIN PARK "Somewhere” KLEC/Litlle Rock, AR KKND/New Ol LA* SUM41 "Song” LINKIN PARK “Somewhere”
MD: Don Kelley DM: Peter Gunn OMPD: Re:lSu iU, SWITCHFOOT “Live”
19 WHITE STRIPES “Seven” PD; Marty Oghihof APIMID: gig e WSUN/Tampa, FL*
e % ;:‘ B WAVF/Charleston, SC * KTCL Desmvr-Buulder, CO * KUCD/Honolutu, HI * :«?Eﬁ:::u le LINKI PARK “Somewter” KNRK/Portland, DR * KXRK/Salt Lake City, UT * | OM: Chuck Beck
1 SIMPLE PLAN "Addicted” PD: Greg Patrick PD: Mike D'Connor PD: Jamie Hyatt . . IVA “Rest” ) ’ PDVP/Ops. & Prog.: Mike Summ | PD: Shark
1 USED "Mysef® APD/MD: Danny Villaiobos MD: Sabrina Saunders MD: Ryan Sean &g{sngﬁpiwmm S PD: Mark Hamifion APD/MD: Ariie Fufkin APD: Pat Largo
LINKIN PARK “Somewhere” LINKIN PARK *Somewhere” SIMPLE PLAN "Anything™ 7 A “Grey" LINKIN PARK “Somewhere” APDMD: Jayn AMD: Corey 0'Brien 4 H(JT N:TION COP “Fever”
USED "Myt AUDIOSLAVE “Stone” REVIS “Ra” WXRK/New York, NY * A By LN PARK “Sometere” R FEVE
LINKII PARK “Somewhere” SALIVA “Rest” . : ' 4 SMdtSong” LINKIN PARK “Somewhere”
o REVIS "Rain” S— PD: Steve Kingston 1 SIMPLE PLAN “Addicted MAROON § “Breathe”
WNNX/Atlanta, GA I TRAPT “teadstong” EVERMORE “Slipping’ MD: Mike Peer LINKIN PARK “Somewhere” SUM 41 *Song”
PD: Leslie Fram WEND/Charlotte, NC * CIMX/Detroit, MI ST SEETHER “Undet” XTRA/San Diego, CA *
APD: Ciiis Williams PD: Jack Daniel PD: Murray Brookshaw LINKIN PARK “Somewhere” PD: Bryan Schock
MD: Jay Hamen APDMD: Kristen Honeycutt APD: Vince Cannova ™ KROQ/Los Angeles, CA * MD: Chris Muckley KFMA/Tucson, AZ *
ATARIS “Diary” 1 SUM 41 *Song” MD: Matt Franklin LR h VP/Prog.: Kevin Weatherly WBRU/Providence, Rl * 31 JACK JOHNSON “Defeated” L iy
EMINEM “Moment” 1 REVIS “Ran” 1 FOO FIGHTERS “Times” PD: Vince Richards APD: Gene Sandbloom WROX/Nortolk, VA * PD:Tim Schiavelli AUDICSLAVE Store” PD: Libby Carstensen
LINKIN PARK “Somawhere” 1 PEARL JAM “Right” 1 TAPROCT ‘Mine” APD: Eri¢ Schmidt MD: Lisa Worden g O, 1< Aiicia Muli LINKIN PARK “Somewhers” MD: Matt Spry
1 WHITE STRIPES “Seven” LINKIN PARK “Somewhere” BREAKING BENJAMIN “SKin™ JACK JOHNSON “Defeaed” PD: Michete Diamond MD: Alicia Mullin . LINKIN PARK “Somewhere”
e e LINKIN PARK “Somewhere” SM 4 Sang” MD:Miko Prwers 2 VANTE STRPES S
WJSE/Atiantic City, NJ * LN mehers LINKIN PARK “Somewhers” il TOHRRY CASH “Hur®” KITS/San Francisco, CA *
QM Low Romarini O | wRZXindianapolis, IN * LM PA oo PO:Soan Demery e S
PD: Al Parinetlo 5 Ser s | PARK "Som 5 PD: Lyn Barstow
oo e IPON: R D Metaenfoog WLRSAuisville, KY* | opxodessa-Midland, TX | AT e M orin Pere
ARG BN AN S0 APOMD: Mary Shuminas 10 HOOBASTANK "Running™ 1" BREAKING BENJAMIN “SKir” E.',”P'“" :4.0. Kunes PD: Michae! Todd Mobiey R 2 e DR -Somentere”
LINKIN PARK “Somewhere” AMD: Nicole Chuminatto e Nl 1 USED ™ MD: Annrae Fitzgerald 174FO0 HCHTERS Simes} KRZO/Reno, NV *
SALIVA “Rest” LINKIN PARK “Somewhere” TN PAR o EVERMORE *Sigoing” 0T ACTION COp o 7 BREAKING BENJAMIN Sk OM: Rob Blaze Brooks
SIMPLE PLAN "Addicted” LINKIN PARK “Somewhere p . 7 D4 "Gat” . . "~
STREETS “Forward” UNLOCO “Failre” LINGN PARK "Somewhere 7 600 GO0 DOLLS “Sympatfy” APD: Jeremy Smith KJEE/Santa Barhara, CA WHFS/Washington, DC
WEZNhicap, . - R lmie e | WOWOBE | GNP | P et
KROX/Austin, TX * PO:Bilt Gamble. KX.NNan“'"e' AR ; . ERVHITESTRIES \Seveny REVISyflan] : z'gnorgsm :ew r%npi:h Fev:rai:eoh
oD el : PD: Dave Jackson WPLA/Jacksonville, FL TN * SALIVA “Rest Pt :
: Melody Lee APD: Steve Levy 31 OFFSPRING “Sedated” B0 WMFS/Memphis, TN 22 JACK JOHNSON “Defeated” LINKIN PARK “Somewhere”
MD: Toby Ryan MD: James VanOsdol 25 LIMP BIZKIT “Dead” PD: Ba Matthews PD: Rob Cressman 10 JOHNNY CASH “Hurt” TRAPT “Headstrong”
PARK . e . APD/MD: Chad Chumiey Wb » 4 LINKIN PARK “Somewhere"
LINKIN PARK "Somewhere 7 00LD "Git 8 LINKIN PARK “Somewhers MD: Mike Kiliarew WJRR/Orlando, FL
m’}lg SOl{gé@g:;l ) LINKIN PARK "Somewhere” 2 ﬁ”&"ﬂ'&% Hurt' 2 USED “Myself PD: Pat Lynch WOYL/Richmond, VA * ﬁﬁww
STR GISTURBED “Remember” LINKIN PARK “Somewhere™ MD: Dickerman PD: Mike Murphy WWOC/Washington, DC *
N LINKIN PARK “Somewhere" 4 HOT ACTION COP “Fever” MD: Keith Dakin PD: Buddy Rizer
KNXX/Baton Rouge, LA * | WAQZ/Cincinnati, OH * WJBX/F1. Myers, FL SUM 41 “Song” 3 SIMPLE PLAN“Addito” _ 13 SALIVA “Rest” . MD: LeeAnn Curtis
POVMD: Rantly Chase PD: John ichael i0-Jomn oz} WZTAMiami, FL * i e o KNOD/Seate-Tacoma, WA* | ™ cornetay iocs”
APD: Bill Jackson APDMD: Shaggy APD: itz Mo PD: Troy Hanson SIMPLE PLAN-Additec PD: Phil Manning LINKIN PARK “Somewhere”
BREAKING BENJAMIN “SKn” 21 LIAM LYNCH “Whatever™ MD: Jeft Ztto WRZK/Johnson City, TN * | APOMD: Ryan Castie . APD: Jim Keller
LINKIN PARK “Somewhere” INTERPOL “PDA™ 1 MUDVAYNE *Falling™ VP/Prog. Ops.: Mark E. McKinn 1 USED "Mysai” WOCL/Orlando, FL MD: Seth Resler
SALIVA “Rest” LINKIN PARK “Somewhere” LINKIN PARK *Somewhere" A . LINKIN PARK “Sor - PD: Alan Amith o " . .
SIMPLE PLAN "Addicted” REVIS “Rain™ g&'f's".mm'f “Somewhere REVIS “Rair® L APD/MD: Bobby Smith KCXX/Riverside, CA * %3 mgﬁm%’e{” WWP"IIM,H.
Liliiibefe SALIVA ‘est SALVA “Rest _ CHEVELLE “Pait OM/PD: Kelli Cluque 7 QUEENS DF..Fow” ON/ED: ol 0 Connel
WXTM/Cleveland, DH * SOUNDTRACK OF OUR..."Sister” LINKIN PARK “Somewhere™ APD/MD: Daryl James 6 SUM 41 “Song” WD Eric Kristenssn
i o | Po:KmMowe KFRR/Fresno, CA * ) FIODLIN KIS e s NN PARK Somever 1 SANARee
WRAX/Birmingham, AL * | app: bom Nardella P:CoisSquies KRBZ/Kansas City, KS * | WLUM/Milwaukee, WH* | oo o0e | Sonoorve HOT ROD CRCUIT “Pramagst
PD: Susan Groves MD: Pete Schiacke MD: Reverend DM/PD: Mike Kaptan PD: Tommy Wilde Y/Philadelphia, LINKIN PARK “Somewbere”
APD: Hurricane Shane LINKIN PARK “Somehere” i ; MD: Todd Violette MD: Kenny Neurnann PD: Jim McGuinn .
MD: Mark Lindsey REVIS "Rain” 5 to&mw_;”glm, 26 LIAM LYNCH “Whatever” 2 SEETHER “Under” MD: Dan Fein 'y KSYR/Shreveport, LA
1 COLD"GT* SALIVA "Rest” & BREAKING BENJAMIN “SKin™ 1 600 GO0 0OLLS “Sympatry” LINKIN PARK “Somewhere” WEZl - nchiag, Acting PD: Rod The Human 79 | \wecar wikmington, NC
1 BLINDSIDE “Sleepwak” LINKIN PARK “Somewhere” 1 SIMPLE PLAN “Addiced” PEARL JAM “Right" GM/PD: Bob Travis 3 USED “Mysell mington,
BREAKING BENJAMIN "Skin* SIMPLE PLAN “Addicted” BREAKING BENJAMIN “SKin® QUEENS OF. “Flow” MD: Greg Travis BREAKING BENJAMIN “SKin" PD: Knothead
LINKIN PARK *Somewhere” ) LINKIN PARK “Somewhere” ATARIS “Dary LINKIN PARK “Somewhere” 15 LINKIN PARK *Somewtiere”
SALIVA “Rest” . . WGRD/Grand Rapids, M * KEDJ/Phoenix, AZ * BECK “Lost” SEETHER “Under” 4 TAPROOT “Mine"
LYNAM *Disco” glp::nm(go“ﬂl:m' SC PD: Babby Duncan WNFZKnowville, TN * W PO ey nix, SREAUNG BENAMIN S SOUNDTRACK OF DUR.."Sister” | 3 COLD "G
Bl : : ’ WHTG Monmoudh-Ocean, N * : Nancy Stevens “Gi
KQXR/Boise, 1D * MO:DaveFar 5‘2"9'35?.';'" PD: Bon Boagk PD: Darrin Smith ' APD: Dead Alr Dave SALIVA st
XR/Boise, 10 R A e APD/MD: Anthony Proffitt MD: Brian Zanyor MD: Robin Nash SIMPLE PLAN “Addicted”
PD; Jacent Jackson oD DG AMD: Opie Hines ; Yo 3 BURNING BRIES “Sow” LINKIN PARK “Somewhere” * i
APD/MD: Kallao INTERPOL “POA" LINKIN PARK “Somashers” LINKIN PARK “Somewhere” LININ PARK “Samewhere LINKIN PARK “Somewhere™ Monitored Reporters
LINKIN PARK "Samewhere™ LINGIN PARK “Somewhere™ SYSTEM OF A DOWN "-E-A-1-A” W2ZNE/Rochester, NY * 87 T
REVIS “Rain” ) " g otal Reporters
KIMBY/Monlerey-Salinas, CA * ) DM/PD: Mike Danger
WBCN/Boston, MA * ) KFTE/Lafayelte, LA * PO: Kenny Allen KZON/Phoenix, AZ * MD: Vet )
OM: Tony Berardini WXNR/Greenville, NC * PD: Scott Perrin APDMD: Opie Taylor OM/PD: Tim Maranville 11 STREETS “irony” 78 Total Monitored
VP/Programming: Oedipus WWCD/Columbus, OH * PD: Jeff Sanders MD: Chris Diivier + REVIS Rain” APD/MD: Kevin Manaion e w
APD/MD: Steven Strick m]: m g::’h APD: Tuner Watson 2 USED “ysa WJ%K I ﬁl'.‘LK fmsxg';(m REJECTS “Swing” LIAM LYNGH “Whateve:™ 9 Total Indicator
] 1 EVANESCENCE "Lis" . . 5 F Somewhere”
() PLET EAFTH Bt s oss s AR SALIVA “Rest” SALIVA "Rest” Ak e Y,
4 N 7 I
New & ACtiVe ... e || INClicator
Most Added’
:EAI':}I JM;ls[f]ie; Ri?'g (Epic) 7 hdis 2 lTil"IIgSIDE] g{'lﬂ;pwillsl:inq /Ele/;;raﬁﬁ/z LINKIN PARK Somewhere | Belong (Warner Bros.)
otal Plays: 260, Total Stations: 17, Adds: otal Plays: 190, Total Stations: 23, Adds:
! ’ SUM &1 The Hell Song (siandI0JME)
SYSTEM OF A DOWN I-E-A-I-A-1-O (American/Columbia) STAGE | Will Be Something (Maverick/W8) BREAKING BENJAMIN Skin (Holywood)
Total Plays: 255, Total Stations: 14, Adds: 2 Total Plays: 178, Total Stations: 18, Adds: 0 -
i / SALIVA Rest n Pieces (Isiand/0JMG)
SOUNDTRACK OF OUR LIVES Sister Surround (Repube/Uinversal SEETHER Driven Under (Wind-up/ OFFSPRING | Wanna Be Sedated (Columbia)
Total Plays: 263, Total Stations: 28, Adds: 2 Plays: 166, Total Stations: 9, Adds: 3 T
y Total Flay fons FOO FIGHTERS Times Lie These (RoswellACAJ
SUM 41 The Hell Song (Is/and/I0JMG) REVIS Caught In The Rain (Epic/ TRAPT Headstrong (Warner Bros.)
Total Piays: 246, Total Stations: 39, Adds: 10 Total Plays: 157, Total Stations: 31, Adds: 13 ATARIS In This Diary (Columbia)
MUSIC Take The Long Road And Walk It (Capital) OFF BY ONE Change (LML) WHITE STRIPES Seven Nation Army (Third Man/V2)
Total Plays: 196, Total Stations: 19, Adds: 0 Total Plays: 157, Total Stations: 12, Adds: 0 BLINDSIDE Sleepwaking (Elktra/EEG)
D4 Get Loose (Fiying Nun/Hollywood)
L Songs ranked by total plays ) GO0 GOO DOLLS Sympathy (Warner Bros.)
REVIS Caught In The Rain (Epic/
TAPROOT Mine (Velvet Hammer/Atiantic)
Please Send Your Photos JOHNNY CASH Hurt (American/Lost Highway/I0JMG)
COLD Stupid Girl (Flip/Geffen/Interscope)
R&R wants your best snapshots (color or black & white). HOOBASTANK Running Away (iséand/0JMG)
Please include the names and titles of all pictured and send them to: HOT ACTION COP Fever For The Flava (Lava/
R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor Los Angeles, CA 90067 INCUBUS | Wish You Were Here fimmortal/Epic)
Email: mdavis@radioandrecords.com JACK JOHNSON The Horizon Has Been... (Moanshine Canspiracy/Universal
\ J
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The Little Station
That Could

WNCW may be in Spindale, NC, but it covers parts

of several states

WNCW is truly a regional radio station. It is li-
censed in Spindale, which is in western North Caro-
lina, but it serves several markets: Charlotte and
Asheville in its home state, Greenville and
Spartanburg in neighboring South Carolina, and even

as far west as Knoxville.

The station’s story begins in the
mid-"80s, when the North Carolina
state legislature secured two licens-
es to establish a public radio service
in the eastern and western parts of
the state. At the time there
weren’t many public ra-
dio stations in North | %
Carolina, and several &
smaller markets were not
being served at all. Iso-
thermal Community
College stepped up and
offered to operate the §
western signal.

When WNCW signed
on in 1989, most of the larger mar-
kets already had public stations in
place that were very traditional in
their programming. WNCW ran
many of the tent-pole NPR news
and information shows, such as
Morning Edition and All Things Con-
sidered, but it also focused on what
would eventually be called Triple A
and Americana music to differenti-
ate itself.

WNCW has gradually dropped
most of its news and information
programming because it determined
that people were listening for the
music, not the news. PD Mark
Keefe is the man guiding the station
in this direction. Not long ago he
and I talked about the unique as-
pects of WNCW.

Regional Flavors

For all intents and purposes, this
little station in Spindale is really a
mega-station. It serves a tremen-
dous geographical area with a di-
verse population. The main Spin-
dale signal comes from a tower atop
the second-highest peak in the East-
ern U.S. (6,680 feet), giving it tre-
mendous reach, and there are four
more signals to augment the sta-
tion’s coverage of the region.

“We are in a transition period for
both Knoxville and Charlotte,” says
Keefe. “The Knoxville signal is go-

Mark Keefe

ing away the quickest, because it
wasjust sold by the guy who owned
it. He ran our programming for
many years. When we heard he was
selling the signal, we made an offer
=7y for it, but a higher bidder
7 ended up getting it.
il “We have also had to
{ deal with a problem in
Charlotte due to a dial-
proximity situation. A
| station is in the midst of
| a move-in, and its signal
i is just one position away
* from ours. But the FCC
has opened a window to
file for new translators, so we are
going to petition for one in the
Knoxville area and for the chance to
change frequencies in the Charlotte
area.”

WNCW presents a mix of Triple
A and Americana programming
with an emphasis on what Keefe
feels are regional flavors. Now that
the station has all but eliminated
news and information program-
ming — except for top-of-the-hour
news briefs during key dayparts —
it has been able to establish a regu-
lar flow of music.

The station must be doing some-
thing right: In its first four years
WNCW had a listening audience of
about 25,000. By 1997 it was up to
about 50,000, and as of the fall book
ithad a combined listening audience
of 110,000 in the rated markets it
serves. Additionally, the station’s
fund-drive revenues are continual-
ly increasing, as is its underwriting.

Serving The Public

WNCW, like so many other pub-
lic Triple A stations, has had to ad-
just its programming approach
with the times, but there are core
listeners who don’t want it to
change. They don’t ever want to
hear the same song twice, for exam-
ple. They think of their public sta-
tion as something that should re-

main pure and are unaware, or sim-
ply won't acknowledge, that the
station has to succeed like any oth-
er business.

“As a nonprofit, we have to turn
all the money we
make back into the
operation of the sta-
tion, but we also have
to be fiscally respon-
sible with the money
we receive from our
listeners and our un-
derwriters,” says
Keefe. “In today’s *
competitive world,
we have had to learn to accept that
we may alienate and even lose some
of those hard-core listeners as a
trade-off for gaining a broader au-
dience.”

Yet, by and large, WNCW's audi-
ence considers the station to be a ref-
uge, an oasis from what is offered on
the commercial side of the dial.
Though the station has had to
evolve and has even adopted some
of commercial radio’s tenets, it
hasn’t compromised its mission or
core values.

“The region we
serve is an amazing
place to live, and
the folks who call
WNCW their own
are truly interesting
and supportive
people.”

“What we try to portray at the sta-
tion is something for everyone,”
says Keefe. “We serve both urban
and rural communities, and we
have to keep that in mind when we
open the mike. Our focus is the
music, and, more importantly, we
try to convey a pride in the music
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that is a tradition in this area. Not
only bluegrass and acoustic music,
but also genres like the blues — the
Piedmont blues style — that have a
long history here.

“We have also found that our au-
dience wants to hear about new mu-
sicand the latest artists, so we strive
to have a nice balance of old and
new in our mix. We certainly give
preference to North Carolina-based
artists, but that isby no means a lim-
iting factor. We are into exciting new
music from people no matter where
they hail from.”

Regional Radio

Keefe and his staff may have
found musical common ground for
the markets they serve, but when it
comes to the station’s personality
and presentation, they are careful to
represent WNCW as a local station.

“Forexample, when
we do the weather, we

Knoxville at 9 this
morning, and then it
started in Asheville
around noon. That

e
.| coverall of these areas,”
tracking snow in

Live

——— cans i< llsce it here

an hour or two later.
Of course, everybody freaks about
whether schools will be closed, and
that gets a little demanding for us,
because that means we have to gath-
er information for about 48 coun-
ties.”

One of the most challenging situ-
ations occurs when the station gets
involved with bands who are doing
multiple shows in the area. Keefe
says he and his staff have to make
sure the concert announcements
aren’t confusing on the air.

“A band could be in Knoxville
Thursday night, Asheville Friday
night, Greenville Saturday night and
then in Charlotte the following
night,” he says. “Because of our
reach, the promoters for certain
kinds of bands know we're the best
place to use to get the word out.”

WNCW's reach also makes it
popular with its underwriters.
“Our two biggest sales markets are
Asheville and Charlotte,” Keefe
says. “Asheville’s layout — it’s
been called the San Francisco of the
South — and its lifestyle fit very
well with what we do. It’s an envi-
ronmentally conscious area, it has
strong arts institutions, and it’s
very active musically. Much of our
underwriting comes from that mar-
ket.”

In addition, the station gets quite
abit of support from Charlotte busi-
nesses that want to reach out to
Asheville, since there is sharing be-
tween the two markets. There are
also numerous businesses that have
a presence in many, if not all, of the
markets WNCW serves, so getting
involved via underwriting is smart
marketing.
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“Whatwe try to
portray at the
station is
something for
everyone. We
serve hoth urban
and rural
communities, and
we have to keep
that in mind when
we open the
mike.”

The Great Qutdoors

Besides its rich cultural and mu-
sical heritage, the region served by
WNCW is also one of the most beau-
tiful areas of the country. The Smok-
ey Mountains offer a variety of ac-
tivities year-round.

"The Appalachian Trail runs right
through our listening area,” Keefe
says. “They have a thing called Trail
Days, and one of the big stops along
the trail is at a place in North Caro-
lina called Hot Springs. Probably
half the town of Hot Springs are
members of WNCW, and vacation-
ing folks who enter most of the busi-
nesses end up hearing our station.

“In addition, the national and
state parks offer fishing, hiking, ca-
noeing, rafting and sightseeing.
Many of the tour companies under-
write with us. And the fall draws a
lot of people because of the change
of color in the leaves, not to mention
that there are quite a few winter ski
resorts around.”

Keefe feels that his station appeals
to those who are drawn to these out-
door activities and that this is one of
the many reasons for WNCW's in-
credible word-of-mouth not only in
the region, but nationally, which has
translated into strong listenership
via the web.

“Allin all, WNCW is an exciting
radio station to work at,” Keefe says.
“The region we serve is an amazing
place to live, and the folks who call
WNCW their own are truly interest-
ing and supportive people. Any-
body who listens to us imagines that
we're their radio station. After all,
Spindale, where we are licensed and
have our studios, really doesn’t
mean anything to them.”

If you'd like to talk more with Mark
Keefe, he can be reached at 828-287-
8000. Be sure to check out the station’s
website at www.wncw.org.
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W aamst e wse W i e "HEM SIS MoOST Added...........
1 @ COLDPLAY Clocks (Capital) 651 0 44298 13 25)0 | www.rradds.com
4 o WALLFLOWERS How Good It Can Get fInterscope) 503 +46 33843 8 250 | armsT TIMLE LABEL(S) ADDS
2 3 DAVE MATTHEWS BAND Grey Street (RCA) 493 12 22126 9 16/0 | LUCINDA WILLIAMS Righteously (Lost Highway/ 14
5 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 485 +65 36782 7 23/1 | FEEL Got Your Name Dn It (Curt) ' , 1
3 5 TORI AMOS A Sorta Fairytale (Epic/ 419 63 27880 23 2200 ;:;'é:‘g::l:zv;; FE';; ?u ::::v [[]l:vA /gmaﬂfyafc' :m;y//wm/ :
7 G PAUL SIMON Father And Daughter Nick/Jive) 404 +8 34654 10 1810 | ;ACK JOHNSON Horizon Has Been Defeated Moarshie Coghlbiasd 4
6 7 BECK Lost Cause (Geffen/Interscaope) 397 -22 22545 13 240 | BEN HARPER With My Own Two Hands Vigin/ 3
8 8  SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 384 -2 29555 14 20/0 | JOHNNY MARR Down On The Corner (iMusic/ 2
9 9 RHETT MILLER Come Around (Elektra/EEG) 367 +9 22829 9 20/1 | TOMPETTY &... Have Love Will Travel (Warner Bros.) 2
12 ) JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 364 +78 24846 4 24j1 | VESICAPISCES No Easy Way Out (Big3) 2
10 m DAVID GRAY Be Mine (ATO/RCA) 353 +9 23630 5 24
1" @ JOHN MAYER Why Georgia (Aware/Columbia) 351 +24 23434 4 23/0
14 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 301 +28 22761 16 20/0 Most
15 ) SOUNDTRACK OF DUR LIVES Sister Surround (Republic/Universal) 280  +11 17683 7 18/0 Increased Plays
13 15 SHERYL CROW C'mon, C'mon (4&M/interscape) 258 -19 16638 8 19/0 o ot Tﬁ'I’AAvL
16 16 MATCHBOX TWENTY Disease (Atlantic/ 213 21 12586 19 1710 | ARTIST TITLE LABEL(S) INCREASE
17 17  SANTANA F/MICHELLE BRANCH The Game Qf Love (Arista) 211 19 12409 20 11j0 JASON MRAZ The Remedy (| Won't Worry) Elktra/EEG) +18
21 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic/ 195 +20 12464 2 1210 | 5K JOHNSON Horzon Hs Been Defeated Moorstie Conaoythierss) +70
18 @ MAROON 5 Harder To Breathe (Octone/ 193 0 6580 8 1110 | TORI AMOS Taxi Ride (Eaic) +68
20 20  STONE SOUR Bother (Roadrunner/IDJMG) 159 27 6437 10 9j0 | COUNTING CROWS Big Yellow Taxi fGeffen/interscope) +65
@  JAYHAWKS Save It For A Rainy Day (American/Lost Highway/iDJMG) 151 +47 9128 1 16/4 | LUCINDA WILLIAMS Righteously (Lost Highway/ +55
25 @D SISTER HAZEL Your Mistake (Sixth Man/ 150 +18 5082 4 6/ | JAYHAWKS Save It For A Rainy Day (Ameican/Lost HighwayIDIMG) +41
2 23 ZWAN Honestly (Reprise/ 141 1 1822 6 9/0 WAllFlOWERS' How Good !t Can Get //n!ejrsFape/ +46
BEN HARPER With My Own Two Hands (Virgin/ +42
24 € DAVEMATTHEWS BAND Grace s Gone (RC4) 139 +5 12781 20 110 | 1 GIANT LEAP FIM. STIPE... The Way... (Palm Pictures/Reprise) +30
29 @ KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder/ 134 +23 8709 2 13/0 | NORAH JONES Come Away With Me (Blue Note/Virgin/ +28
@  BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbis) 127 +28 14312 1 12/ | BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Cobimbia)  +28
26 27 3 DOORS DOWN When I'm Gone (Republic/Universall 126 -2 3919 2 5/0
@ DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) 124 +17 3732 1 13/0
22 29  PRETENDERS Complex Person (Artemis/ 122 -45 4595 15 11)0 Most
19 30  BRAD Shinin’ (Redline) 117 bE 8451 14 14/0 PIa yed Recurrents
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of R e TOTAL
2/16-2/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsisplaced | ARTIST TITLE LABEL(S) PLAYS
e i T e e e o | DO MAER I BN (R U
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from JACK JOHNSON Flake (Moonshine Conspiracy/Universal) 253
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. NORAH JONES Don’t Know Why (Blue Note/Virgin) 245
JACK JOHNSON Bubble Toes (Moonshine Conspiracy/Universall 221
{"i"gﬁ ACt’VWe R I M ey e foy e 70| RED HOT CHILI PEPPERS Zephyr Song /Wamefarai/ 215
. . . . TRACY CHAPMAN You're The One (Flektra/EEG) 205
iy N [l
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) NICKEL CREEK Spit On A Stranger (Sugar Hil) COLDPLAY In My Place (Capitol , L
Total Plays: 105, Total Stations: 6, Adds: 0 Total Plays: 86, Total Stations: 10, Adds: 1 JOHN MAYER No Such Thing (Aware/Columbia) 153
TORI AMOS Taxi Ride (Epic/ SONNY LANDRETH Hell At Home (Sugar HilfVanguard) JIMMY EAT WORLD The Middle (DreamWorks) 136
Total Plays: 104, Total Stations: 13, Adds: 1 Total Plays: 88, Total Stations: 9, Adds: 0 LUCE Good Day /Nettwerk/ 116
TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.) JOAN OSBORNE Only You Know & | Know {Compendia) U2 Beautiful Day (/nterscape) 105
Total Plays: 104, Total Stations: 10, Adds: 2 Total Plays: 87, Total Stations: 8, Adds: 0
JOHNNY MARR Down On The Corner (iMusic/ JACK JOHNSON Horizon Has Been Defeated (Moonshine Conspiracy/Universal) R&R Station Playlists have moved to the web.
Total Plays: 100, Total Stations: 11, Adds: 2 Total Plays: 75, Total Stations: 4, Adds: 4 See all of our monitored reporters at
www.radioandrecords.com.

Songs ranked by total plays
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KGSR/Austin, TX *

DM: Jett Carrol

PD: .Iudr Denberg

APD: Jyl Hershman-Ross
D Susan astle

COUNTING CROWS “Tax"

WRNR/Baltimore, Ml
DM: Jon Peterson
PD: Alex Cortright
MO Damlan Emsteln

DEBB}E DAVIES “Fuse”
KS *Save”

NICKEL CREEK “Spit
INY LANGRET! Hmn
WH.L HOGE “One”

KRVB/Boise, ID *
DM/PD: Dan McColly
1GIANTLEAP “Oreann’

WBO0S/Boston, MA *
PD: Chris Herrmann
APD/MD: Michele Wiltinms
No Adds

WXRV/Boston, MA *
PD: Joanne l]uudy
MD: Dana Marshall

1 JAYHAWKS *
1 WOKEL CREEK Son

WNCS/Burlington, VT
PD/MD Mark Abuzzahal

4

4

JOAN OSBORNE Orw
TOMPETTY & HB "H:

WMVY/Cape Cod, MA
PD/MO: Barbara Dacey
RNo Adas

DM/PD/MD: Danny Howard
DAVID GRAY "Mine"

JASON MRAZ "Rem
LINKIN PARK “Somewhere

WXRT/Chicago, It *
PD: Norm Winer
APD/MD John Farneda

JACK JOHNSON “Defeated
WHITE STRIPES *

BEN s
RHETT MILLER “Come"

N

LUCINDAWILLIAMS “Rig teous”

LUC\NDAW\LL]AMS “Righteous”

WKS “Save™
LucmDAO\gMUAMS “Pigheous”

WDOD/Chattanooga, TN *

LUCINDA WILLIAMS “Righteous™

2 “Seven”
2 LUCINDA WILLIAMS “Righteous™
2 HARPER

PD: Scett Arbough
MD: Keefer
No Adds

WDET/Detroit, Mi
PD: Judy Adams
MD: Martin Bandyke
AMD: Chuck Horn
3 LUCINDA WILLIAMS ‘Righteous™

WVOD/Elizabeth City, NC
PD: Matt Cooper
MD: Tad Abbey
WILL HOGE “One”
LUCINDA WILLIAMS "Righteous’
TOM PETTY & HB “Have™

WNCW/Greenville, SC

land”
LUC!NDA WLUAMS Rmmeous
WILL HOGE “One

WTTS/Indianapolis, IN *
PD: Brad Holtz
MD: Tudd Barr man
4
? Hoceo SPWNGSTEEN
JOMRRY MARRUEAL RS Crer

WOKi/Knoxville, TN *
PD: Shane Cox
MD: Sarah McCiune
JAYHAWKS "Save”
LUCINDAWILLIAMS “Righteous™
TOM PETTY & HB “Have’
TORIAMOS “Rige

KMTN/Jackson, WY
PD/MF?ELMavk Fishman

1 LUCINDA WILLIAMS “fighteous™
1 NICKEL CREEK “Spr

1 TORIAMOS "Ride’

1 VESICAPISCES' Easy”

WFPK/Louisville, KY

PD: Dan Reed

APD: Stacy Dwen
DAVID GRAY “Water"
EDWIN MCCAIN “Want™
MIADOITODD “Ways*
SUPERGRASS “Rush”
BEN HARPER “Hands™

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byren Johnson
19 BRUCE SPRINGSTEEN “Sunny”
n LUCINDAWILUAMS“Rlumews
IKER' MO “Stines”
?Ué;l)(lﬂ TANYAS “Happening™

wiL SEABROOK‘SAND “Life”

WMPS/Memphis, TN *
PD: Steve Richards
MD: Alexandra Izner
10 BRUCE SPRINGSTEEN “Sunny”
3 LUCINDA WILLIAMS "Righieous”

KTCZ/Minneapolis, MN *
PD: Lauren MacLeash

| “Mistake”
LUC!NDA WILLIAMS “Rightegus”

WGVX/Minneapolis, MN *
DM: Dave Hamilton
PD: Jett Collins
13 LUCINDA WILLIAMS “Jighteous™

WZEW/Mobile, AL -
PD: Brian Hart
MD: Lee Ann Konik
OELAERT MCCLINTON ‘Blues™

KPIG/Monterey, CA
PD/MD: Laura Ellen Kopper
3 LUCINDAWILLIAMS “Righteous’
JEFFBLACK “Rver”

WRLT/Nashville, TN *

) LUCINDAWILLMMS Reghteous™
JOEJACKSDN Age”

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston
AMD: Russ Borris

THORNS “Remembear™

WKOC/Norfolk, VA *
PD: Paul Shugrue
MD: Kristen Croot
14 LUCINDAWILLIAMS “Righieous™
VESICA PISCES “Easy”

KCTY/Omaha, NE *
PD Brian B'ams
umgl\wnmms “ighteous™
B He Namg™

JOHNNY MARR/HEALERS "Cornigr™

WXPN/Phitadelphia, PA
PD: Bruce Warren
APD/MD: Helen Leich!

14 LUCINDA WILLIAMS "Rightsous™
5 BECK “Fme”

5 BRUCE sPﬂINGSYEEN Sumy
1 ALLMANBRO Finng”
: BENTAVLOR oo Island

1 NADASURF “Inside™

RHETT MILLER "P

PD: Herb Ivy

PP

UNCLE KRAC|

1 FEELN

1

5 BEN HARPER

2 NI MGEMA “Lt
1 BRUCE SPRINGSTEEN “Sunny”
1
1 DAMNWELLS” Sleeo

WCLZ/Portiand, ME

MD: Brian James

TONY MCNABOE *Dest™

PAUL SIMON “Father”

DEUCE PROJECT “Stone™

LUCINDA WILLIAMS “Righteous™
‘Dreany

JOHNNV MARWHEALEHS “Comer”

KINK/Portland, OR *
PD: Dennis Constanting
MD: Kevin Welch

BAAT HERGUSON Tomarrow™

PEARL JAM Thumbmu

KENZ/Salt Lake City, UT *
DM/PD: Bruce Jones
MD: Kari Bushman
ALL-AMERICAN REJECTS "Swing™

KPRI/San Diego, CA *
PD/MD: Dona Shaieb
3 JACKJOHNSON “Defeated”
JAYHAWKS “Save”

BRUCE SPRINGS'IEEN “Sunny”

WDST/Poughkeepsie, NY
PD: Greg Gattine
APD: Christine Martinez
MD: Ruqar Manell

LUCINDA WILLIAMS “Righteous™

KTHX/Reno, NV *
PD: Harry Reynolds
MD: Dave Herold
3 LUCINDAWILLIAMS *Rghteous™
“Name™

KFOG/San Francisco, CA *
PD: Dave Benson
APD/MD: Haley Jones
12 BCKIOMNSON Deesed”
9 RICHARD ASHCR

LUCINDA WILLIAMS ™t Righteous”
PEARL JAM “Thumbirig’

KBAC/Santa Fe, NM
GM/PD: Ira Gordon
APD: Sam Ferrara
LuncnquwwLums “Righteaus™

VESICAPISCES "Easy”

KTAO/Santa Fe, NM
PD: Brad Hockmeyer
APD/MD Mlchael Dean

00 E
LUC!NDAW!LLIAMS Rnameous

6
5 TOMPETTY & HB "Have
5  VESICAPISCES "} Easy

KRSH/Santa Rosa, CA *
PD: Dean Kattari
MD: Pam LungL
14 LUCINDAWILLIAMS “Righteous”
BRUCE SPAINGSTEEN “Sunny”
1" Name”

KMTT/Seattie-Tacoma,WA *

GM/PD: Chris Mags
APD/MD: Shawn Stewart
7 JACK JOHNSON "Deteated”
1 BENHARPER "Hands™

KAEP/Spokane, WA *
PD: Tim Cotter
MD: Kari Bushman
ALICE PEACOCK "Bitss"™
FEEL “Name™

WRNX/Springfield, MA *
GM/PD: Tom Davis
APD: Donnie Moorhouse
MD: Lesa Withanee
FEEL'Name"

HOOTIE.
LISAMARIE PRES EV ‘Lights”
LUCINDA WILLIAMS " Rymmus
RDSANNE CASHT: ravel”

MPETTY & HB

VESICA PISCES "Easy™
WIL SEABROOK BAND “Life™

*Monitored Reporters
46 Total Reporters

26 Total Monitored

20 Total Indicator

Ali Castelmm 215-898-6677

ALLMAN BROTHERS BAND Firing Line

BE GOOD TANYAS Waiting Around
BEN TAYLOR BAND Island
CALEXICO Quattro

DAMIEN RICE Volcano

JOE JACKSON Awkward Age

S —

" TR

Acoustic Cafe }

Y AN
EREI )

LR

Rob Reinhart 734-761-2043

JAYHAWKS Save It For A Rainy Da
JEFF BLACK Holy Roller

JOE JACKSON Love A First Light
ROSANNE CASH September When

y

It Comes

vaESEI( VIE{ESK ARTIST TITLE LABEL(S) ;ﬂvAg pL(fs mpggggl?ms w%ﬁﬁ?" mruigégony ARTISTTITLE LABEL(S) ADDS
. o LUCINDA WILLIAMS Righteously (Last Highway) 17
1 @ DAVID GRAY Be Mine (ATO/RCA) 283 +2 7683 6 1910 | FEEL Got Your Name On It (Cur) 5
2 2 SUSAN TEDESCHI Alone (Tone-CoolfArtemis) 214 -2 7243 15 19/0 | TOM PETTY &... Have Love Will Travel (Warner Bros.) 4
3 3 COLDPLAY Clocks (Capitol 264 8 5742 13 1710 | WILL HOGE Be The One /Atlantic/ 4
5 @  WALLFLOWERS How Good It Can Get finterscape/ 257 +17 5924 8 18/0 | BRUCE SPRINGSTEEN Witin' On A Sunny Day (Calumbia) 4
4 5 DAR WILLIAMS | Saw A Bird Fly Away (Razor & Tie) 232 A3 7182 5 190 55;;‘:':)‘:’SEEE";",\'I'D"@V“%WV’;;";‘L:‘;{‘;53}/ Virgin :
6 @ KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) 223 +3 7159 6 190 | YHAWKS Seve It For A it Dy drericanlast iy BUMG) 2
8 @ JOHNNY MARR Down On The Corner /Music) 203 +12 5739 6 1812 | JOHNNY MARR Down On The Comer (b 2
7 8  BECK Lost Cause (Geffen/Interscope) 200 -1 2299 16 13/0 | TORI AMOS Taxi Ride (£pic/ 2
10 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 196 +23 4589 4 15/0 | NICKEL CREEK Spit On A Stranger (Sugar Hilf 2
11 ) SOUNDTRACK OF OUR LIVES Sister Surround (Regublic/Universal) 189 +22 3768 7 13/0 | NADASURF nside Of Love (Barsut/ 2
9 D PHISH 46 Days (Elektra/EEG) 179 2 4125 8 150 gi:gg%‘;";:;'};sﬁ'“‘ Happening (Kettwerl) :
14 @  JOHN MAYER Why Georgia (Aware/Columbia) 17 +23 2800 4 1210 | 400TIE & THE BLOWFISH Inmocence (Atntic 2
12 @ SONNY LANDRETH Hell At Home (Sugar Hill/Vanguard) 159 +8 7503 3 15/1 | 1 GIANT LEAP FIM. STIPE... The Way... (Palm Pictures/Reprise) 1
@ JAYHAWKS Save It For A Rainy Day (American/Lost Highway/(DJMG) 146 +86 5802 1 18/2 | SONNY LANDRETH Hell At Home (Sugar HilfVanguard) 1
18 @ SHERYL CROW C'mon, C'mon (A&M/interscape) 140 0 2561 14 8/0 | JOE JACKSON Awkward Age (Rykodisc) !
17 16 COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 140 1 233 5 gjg | JOAN OSBORNE Only You Know & | Know (Compendie) )
21 @ JOAN 0SBORNE Only You Know & | Know (Compentia) 137 +16 5072 5  qayn | "RULSIMON Father And Daughter ckliive/ !
15 18  PATTY LARKIN Different World (Vanguard) 137 8 5292 3 130 | Most
O Joe JACKSOI\! Awkward Age (Rykodisc) ‘ 127 +45 5777 1 B | yncreased Plays -
16 20  KIM RICHEY Circus Song (Can't Let Go) (Lost Highway/IDJMG) 122 -20 2951 9 12/0 i STy o
@  JOHNNY CASH Hurt (American/Lost Highway/IDJMG) Mg 422 4408 1 140 | o e .
23 @ BOB DYLAN Cross The Green Mountain (Columbia) 119 +3 3694 3 1310 | JAYHAWKS Save It For A Rainy Day /Amenicanlost Highway/OUMG)  +86
22 @ JESSE MALIN Queen Of The Underworld (4rtemis) 119 +1 3963 3 12/0 | LUCINDA WILLIAMS Righteously /Lost Highway) +18
25 €D ROSANNE CASH Rules Of Travel (Capitol 115 +9 4699 2 13/0 | JOE JACKSON Awkward Age (ykodisc/ +45
19 25  PAUL SIMON Father And Daughter (Vick/Jive) 114 9 2320 14 11j1 | TORIAMOS Taxi Ride fEpic/ - o
26 @ WARREN ZANES Where We Began (Dualtone) 113 +9 3532 2 1o | BRUCESPRINGSTEEN Waitin' On A Sunny Day Loumbia)  +34
o . JASON MRAZ The Remedy (1 Won't Worry) (Elektra/EEG) +23
@  TORI AMOS TaxiRide (Epic N2 +43 3750 1 1312 | ouN MAYER Why Georgia (Aware/Columic) +23
30 @ RICHARD ASHCROFT Science Of Silence (Hut/Virgin) 1 +9 3217 2 11/0 | 1GIANT LEAP FIM. STIPE... The Way... (Paim Pictures/Reprise) +22
28 €@ RHETT MILLER Come Around (Flektra/EEG) 108 +5 1933 27 8/0 | JOHNNY CASH Hurt (American/Lost Highway/IDJMG) +22
€D 1 GIANT LEAP FIM. STIPE... The Way You Dream (Palm Pictures/Reprise) 104 +22 3284 1 16/1 | SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universa) +22
NICKEL CREEK Spit On A Stranger (Sugar Hill +21
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 2/16-Saturday 2/22. NADA SURF Inside Of Love (Barsuk/ +20
© 2003, R&R Inc. PETER WOLF Never Like This Before (Artemis/ +18
e ™
: ggﬁ%gé%ﬁ% KBCO/Denver-Boulder, CO * 3 t%&’{%‘}!‘#ﬁé‘é‘zc‘ e { e § ﬂ?&‘;@;ﬁ;ﬁﬁ%ﬁg “comer Added This Week

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all
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R&R c/0 Mike Davis:

10100 Santa Monica Blvd., 3rd Floor,

Los Angeles, CA 90067
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When you realize that it's been al-
most 10 years since Rosanne Cash’s
last proper release — 1996’s Demos
aside — and you think about the great
- body of music she has released
| throughout her brilliant career, includ-
o L ing albums like Seven Year Ache, the
g i ¢ unbelievably classic Interiors and her
f BI’UC arren g_ almost-as-good followup, The Wheel,

Witk

o

g
%m-m’;?--' WXPN/PhiIadelpl_!ia i it's probably incomprehensible that
¢ o s she’d be able to deliver another land-
mark album. # Yet, she’s done it again with Rules of
Travel. The woman is a genius. The title track is leap-
ing off the dial here at WXPN/Philadelphia, and our lis-
teners are all clamoring for a huge taste of the full
album. # Cash’s vocal prowess is undeniable; her
songwriting and attention to lyrical and musical detail
are wondrous and graceful. From the aching “44 Sto-
ries” and the sexy Steve Earle duet “I'll Change for You”
- to the Joe Henry and Jakob Dylan co-written “Hope
Against Hope” and the duet with her dad — you may remember him —
“September When It Comes,” Rules of Travel is a great return to form
by one of America’s most important singers and songwriters.

ost Highway continues its hot streak
this week with Lucinda Williams
coming in as No. 1 Most Added with a
total of 31 stations (No. 1 on both pan-
els), in addition to the handful of stations
already on the new song ... Feel’s follow-
up track grabs 12 total adds the first
week out (No. 2 on both panels) ...
Bruce Springsteen & The E-Street
Band add another eight to their 13 before-
the-box stations, and newcomers Vesica Pisces bring in six adds this
week ... Tom Petty & The Heartbreakers, Wiil Hoge, Johnny Marr,
Tori Amos and Nickel Creek close some important holes ... Keep an
eye on the new songs by Jack Johnson and Ben Harper, as they are
already building an impressive story before their official run dates to
radio ... On the monitored chart, Coldplay hold at 1* for their eighth
week (1), The Waliflowers inch up to 2*, Counting Crows increase to
4* Paul Simon rises to 6, Rhett Miller remains at 9, and Jason Mraz
hits the top 10 at 10* ... David Gray, John Mayer, Norah Jones and
The Soundtrack Of Our Lives are knockin’ on the door in the top 15
... In addition, Matchbox Twenty’s new song increases 21*-18", Ma-
roon 5 are at 19*, Sister Hazel climb 25*-22*, and Kathleen Edwards
jumps 29*-25* ... The Jayhawks, Springsteen and Dar Williams de-
but ... On the Indicator chart, Gray holds at 1*, The Wallflowers increase
to 4*, Kathieen Edwards remains at 6*, Marr is up to 7*, Mraz is now 97,
and Soundtrack are 10* ... Other gainers this week include Mayer (14*-
12*), Sonny Landreth (13*), Shery! Crow (18*-15"), Joan Osborne
(21*-17*) and Richard Ashcroft (30*-28%) ... Jayhawks, Joe Jackson,
Johnny Cash, Amos and 1 Giant Leap debut ... Projects building a

good story include Nada Surf, Be Good Tanyas and Patty Larkin.
— John Schoenberger, Triple A Editor

1y /

RTIST

OF THE WEEK

armist: Jesse Malin
wageL: Artemis

By JOHN SCHOENBERGER / TRIPLE A EDITOR

t’s funny how fate works sometimes.

Who knew the mid-'90s introduction of
DGeneration lead singer Jesse Malin to
Ryan Adams, then frontman of Whiskey-
town, would blossom into a friendship
and ultimately lead to Adams producing
Malin’s debut solo effort, The Fine Art of
Self-Destruction?

But when you really think about it,
these guys are cut from the same cloth.
Their early musical influences leaned
more toward the angry, anti-social side,
which led them to join bands that emu-
lated that raucous style. Yet, deep inside,
both were more interested in songs with
feeling and insight, not external fanfare.
These kindred spirits were probably
bound to find each other.

After spending most of the '90s in
DGeneration, Malin found himself listen-
ing more and more to artists like Neil
Young, Johnny Cash and The Replace-
ments. He also found that the new songs
he was writing were leaning more in that
direction. It was time to move on, but he
was hesitant to step out on his own.

When Adams decided to go solo, he
moved to New York, where he and Malin
became good friends. When Adams
heard some of Malin's new material, he
encouraged Malin to record it. In fact,
Adams even offered to produce the
project.

“When we had finished, I thought the
album was too raw,” says Malin. “We re-
corded it in six days and mixed it in 10
minutes. [Adams] suggested I bring a
copy to Niagra [a bar Malin co-owns] to
play back, and then I knew we had it.
Ryan wouldn’t let me redo the vocals and

insisted on first takes. I hated that, be-
cause I thought I could do better. But
after hearing it in the bar, I realized he’d
captured the moment. It was something
special.”

During that short but productive week
in the studio Malin was joined by
keyboardist Joe McGinty, bassist Johnny
Pisano, drummer Paul Garisto and per-
cussionist Toby Dammit. Along with gui-
tarist Johnny Rocket, they comprise
Malin’s touring band. Adams contributed
guitar and backing vocals, and former
Hole bassist Melissa Auf der Maur lent
her voice to a few songs.

These contributors helped Malin flesh
out songs about his native New York —
life on the streets and in the subways,
people who depend on each other a bit too
much, girls loved and lost and the ten-
dency toward hard living in the lonely big
city. “I am proud of him; Jesse’s a genius,”
says Adams. “He scares me, he’s so good.
I first heard these songs around the time
I was making Heartbreaker, so this
album’s been a long time coming.”

Malin writes about emotions and situ-
ations we've all experienced. As you lis-
ten to “Queen of the Underworld,” “TKO,”
“Downliner,” “Brooklyn” and “High Lone-
some,” you'll get the feeling you've heard
these songs before — that you've lived
with this album all your life.

Call Today! ot
800.331.4438 %
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Holy Toledo!

CHRISTIA

Christian CHR/Rock hybrid celebrates 10th anniversary

WYSZ (YES-FM)/Toledo is still going strong after noncommercial station is now doing

y ir, and

ma €a a lone- research-for the-first time

gun Christian CHR. This week YES-FM PD Jeff Howe
shares a bit of the past, as well as a bit of his plans for
the future, as he delights in what the station has accom-

plished.

More than 10 years ago Jim Oedy, a
local businessman, felt the call to start
a Christian radio station. Problem was,
he knew nothing about ra- -
dio. But after a year and a
half of work on getting a
station up — and then suf-
fering through a horrible
car accident — Oedy saw
his dream become reality as
YES-FM signed on, broad-
casting from inside a music
store he owned.

Howe continues the his-
tory: “From there, the store
eventually became a Family Christian
Store, with a cafe where mini concerts
were held. Three frequencies have been
added since our inception. The first is
in Wauseon, OH, which takes our sig-
nal into Michigan and over to the In-
diana line. Then a translator was add-
ed in Fremont, OH, and just two years
ago we added a station in Lima, OH.”

Necessity, not consolidation, has led
YES-FMbe very creative in addressing
its staffing needs. Part-time employees
and multiple hats have become the sta-
tion’s trademarks. “GM Todd Hostetler
co-hosts the morning show,” Howe
says. “Our production director doubles
as our evening show host, while our
midday announcer handles traffic and
assists with production. Our morning
show producer also serves as produc-
tion assistant, research coordinator and
late-night voicetracker.

“We also sport a part-time promo-
tions director doubling as our concert
coordinator, and several part-time an-
nouncers. Qur office is made up of
three part-time people and three un-
derwriter representatives. [ am the PD
and the MD, help out with promo-
tions and hold down the afternoon
drive slot.”

A Younger Demo

The main struggle within Christian
CHR is finding what seems to be the
true demographic of the format. Many
stations tend to skew to the older end
of the pop-listening population, but
others, like YES-FM, are trying to stay
true to their calling and reach out to
the community with a younger ap-
proach to programming.

Howe says, “There is no doubt that
we have been called to reach the 12-
24 demo. We need to be obedient to

Jeff Howe

that to the best of our ability, striving
toward excellence. We believe in be-
ing obedient to that call and being
good stewards of what
God has entrusted to us. It
hasn’t always been easy,
but He has always provid-
ed in miraculous ways.

“Our format has not
been a big moneymaker to
= | this point, but people stand

| behind what we are doing,
because they see the impact
we have on the youth of
our community.”

Toledo is known as a true blue-col-
lar, rock ‘n’ roll kind of town, and
YES-FM programs with that in mind
every day. “This format would not
work in every city,” Howe admits.
“Truthfully, we are doing better fi-
nancially today than we have for
most of the 10 years the station has
existed. Sure, there are those who
don't like what we do and express it.
That we're playing too much rap or
too much harder rock are comments
we get often. But those comments are
from a vocal few and normally come
from outside our demo.”

An issue many smaller markets like
Toledo are facing right now has to do
with the habits of the concert indus-
try. Once music is seen to work in a
market, promoters tend to gravitate
toward it and begin inundating the
market with similar tours and events.
That can transform a small market like
Toledo from a certain moneymaker
into a bank breaker.

“Before YES-FM came on the air
Toledo hardly had any Christian con-
certs to speak of,” Howe recalls.
“When they did happen, you heard
about them a week after the fact. Now
we are on the other side of the spec-
trum. Promoters are bringing too
many concerts to the area, causing sat-
uration and mediocre attendance.

“Lately, the most successful shows
have been those landing around 1,000.
Also, shows from more adult-driven
artists have not done well here, but
artists like TobyMac, Relient K and
Skillet have been pretty successful.”

The Toledo Hookup

YES-FM does weekly callout and
Internet research to keep the playlist
where it needs to be. Additionally, the

“Wejust finished up our first audito-
rium test, with 300 attendees between
the Toledo and Lima markets,” says
Howe. “We are still tabulating the re-
sults; we'll know more in the next cou-
ple of weeks. We are also looking into
improving our research, as well as devel-
oping a street team and focus group.
Plans are alsoin the works for a big school
outreach to help promote our station.”

One unique aspect of how WYSZ
operates is that it is not fixed inside
an office complex or based in a studio
in some small building on the out-
skirts of town. Howe explains, “For 2
1/2 years now we have been located
inayouth center called the Mill. It was
started in part by the same person
who began YES-FM. The move al-
lowed us to double our space with an
awesome studio that our engineer
personally designed, with two addi-
tional production rooms.

“The youth center has a game area,
lounge, snack bar with Internet access,
meeting rooms and a large event area
that can hold over a thousand people.
With special broadcast hookups, we
are able to simulcast concerts and do
remotes from the lounge area. Every
Friday our morning show broadcasts
from there. Past events have includ-
ed artist autograph-signing parties,
station promotions and our share-a-
thon fundraisers.”

Being able to house small, medium
and large events in-house sets YES-
FM apart. Howe shares one of the
memorable events that has taken
place since the move into the new stu-
dio home: “One of the first concerts
we did at the new place was with Sev-
enth Day Slumber. Attendance wasn't
as great as we had expected, but we
broadcast the event live on-air. Short-
ly after, the band received a note from
a girl who was listening to the concert
on the radio. The band connected with
her, and she recommitted her life to
Christ. God took a not-so-successful
event in terms of numbers and used
it for something great.”

Stay True

Many CHR frequencies share air-
space in their markets with Christian
AC or Inspirational stations, and that’s
forcing some CHRSs to look at the val-
ue of distancing themselves from their
ACbrothers. Howe explains YES-FM’s
philosophy: “We are basically a CHR/
Rock hybrid taking the best songs from
the CHR, rock and rhythmic genres.
We focus on 12-24 males and females
and look to bring in the non-Christian
as well as the Christian listener. We try

TV
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" Records and Chris Rice.
Who: Bart Mazzarella
What: Morning show host

second to none.

TheOther Side Of The Radio

" We continue with selection No. 3 in our weekly spotlight
on Christian-radio employees who deserve some extra
props. Winners receive cool stuff from Rocketown

Where: WSCF/Vero Beach, FL
Bart has been in the music business for more
. than 30 years and now serves as our morning
show host. We call him The Bart-Man on the air,
. and he and his co-host, Bruce Douglas, have -
. built a morning show for Christian radio that is

By Paul Tipton °

¥ He has been here ever since.

& other side of the radio.

: Bart Mazzarella came to us from Hartford,
where he worked at WDRC. He was known there

as Bob Marks, a.k.a. The Italian Teddy Bear. He's also worked at ESPN

Radio, as well as doing TV commercials.

M After 20 years in Hartford Bart moved to South Florida for a change

of pace. Shortly after arriving he was introduced to our station when he

was part of a focus group. After we heard of his background, he was

. offered and accepted a position at the station as our new moming man.

! consider Bart one of the hardest-working men in radio today. He
never seems to get complacent in his role and is always looking to
- make things better. His relationship with the listener is unbelievable. His
* desire to know God is refreshing. Bart Mazzarella is our man — on the

Bart Mazzarella

B
H

B

Paul Tipton is PD of WSCF/Vero Beach, FL.
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to model our music mix to what a
mainstream CHR station with the same
target sounds like.

“What we do is not a moneymaker
and can be perceived as risky. Many
stations need to program to the older
end of the CHR demo simply to sur-
vive. There are certainly different
opinions on what a CHR frequency
should sound like, and I'm not saying
every CHR station should be like us.
I see us on the hotter end of the CHR
spectrum. But the bottom line is, we
need to seek God for His direction and
be obedient to that.”

So what's a Christian CHR station
to do to stand out in the marketplace?
Howe advises, “No. 1, pray and do
what God tells you to. If that is what
He has called you to do, He'll provide
the means. Do your research; get to

know what your listeners want to
hear. It will be tough, because there are
so many variables, and tastes change
ina heartbeat. Go to the youth pastors
and youth groups and talk with them.
Weed out the extremities of those who
say you should play all hard-core or
all rap music.

“Don’t make decisions based on
requests. Some of our most requested
songs do lousy in callout research. You
need to find those songs and artists
most people will agree on. Then, get
ready for the backlash from adults
who might turn against you and those
who say they will pull their support.

“You won't get incredibly rich fi-
nancially doing this type of radio, but
one of the most beautiful sights in the
world is seeing a teenager on fire for
Jesus, due in part to your efforts.”

AUDIO ADRENALINE

IMPACTING RADIO NOW

"Pierced" jumps 6 spots to #18 at AC this week!
"Dirty" jumps 8 spots to #14 at CHR this week!

-.and introducing "Church Punks” the new
ROCK single impacting NOW.
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Christian Retail,

A CCM Urpate Exclusive

Jaci Velasquez

CHRISTIAN

Goes To Hollywoo

Word artist experiences another side
of the entertainment business

§aci Velasquez is getting ready to make a big splash
in Hollywood. Sure, she has a new single, “You're My
God,” moving up at Christian AC, and her new album,
Unspoken, bows on March 25, but the thing she is most
proud of, she says, is her starring role as Patricia in the
20th Century Fox movie Chasing Papi, hitting theaters
in April. CCM Magcazine Editor Matt Turner recently
sat down with Velasquez to discuss her foray from the

stage to the silver screen.

CCM: Was it your decision to try
to conquer Hollywood?

JV: Yes. It was funny, because
when [ was in L.A., my agent from
William Morris says, “You [ 3
have to get adapted, Jaci.” |
was like, “T don’t know how
to act.” She goes, “It’s no dif- |
ferent from music. You’re an
entertainer. If you come out
here, I will get you the read-
ings. I’ll get you every meet-
ing with every executive here
intown.” She believed in me,
I guess.

I went out there, and I was going
to readings every day. Last year,
during GMA Week, I got the phone
call: “Jaci Velasquez is being cast as
the new lead in this movie by For-
est Whitaker.” 1 was like, “It
worked!” I never thought in a mil-
lion years that I'd get this far. Ev-
erything like this is like a four-leaf-
clover blessing from God.

CCM: Tell us about the acting
experience. How does it compare to
making a record, in your view?

JV: 1t was the hardest thing I've
ever done. Making a record is easy.

e

FOR THE RECORD

Last week’s pull quote attrib-
uted to Russ Lee was actually
from Derek Webb

Jaci Velasquez

Traveling and touring are easy. Act-
ing is hard work. It’s the most re-
warding, though, at the end of the
day. You walk away, and you're like,
“I’m glad that’s done. I’m
£ halfway done with this

.| movie. 1 did a good job to-
day. I made everybody on
the camera laugh.” It’s like,
“Wow, I can do this!” and
« .~ | inadifferent way from mu-
it e

| sic.

Music is all about feeling
the vibes. In acting, every-
thing is based on whether you can
take that line and just make it your
own, make it your own personality,
make it who you are. It’s not easy,
but it was the greatest feeling.

CCM: Can you identify with the
character you are playing?

JV: In this movie I’'m acting. I’'m
not Patricia. I don’t go to In Style
parties every weekend. [ don’tknow
Paris and Allison Hilton. I’'m not a
diplomat’s daughter, and [ don’t
have a boyfriend who looks like that
— but I wouldn’t mind it if I did!

In this movie I’m acting, and |
play a girl who is in love with a guy.
He defines who she is. It’s a very
powertul woman’s story.

CCM: How so?

JV: The story empowers women
to realize that it is a patriarchal so-
ciety, but a man cannot define who
his wife or his girlfriend is. We
women define our self-worth. That’s

By Matt Turner

been the basis of my whole life for
the past three years, so I really felt
comfortable playing this character,
because she doesn’t know who she
is yet, but she does at the movie’s
end.

CCM: s this a gamble for you,
careerwise?

JV: It’s a total gamble.

CCM: Will you pursue other
roles?

JV: 1don’t know. | want to con-
tinue acting.

CCM: Any regrets or apprehen-
sion as you consider the filming pro-
cess and the movie s upcoming de-
but?

JV: No regrets. It will be worth
it, because I accomplished all the
goals I set out to. This character,
Patricia, was basically based on
me. There was this scene where we
were all supposed to be in our
nighties, and my nightie’s covered
from here to here. It’s like the pro-
ducers based my character on who
I am and the morality clauses that
I have in my life.

CCM: Are you worried that
you'll get flak for that from some
people?

JV: T know I’ll get in trouble, but
you know what? After this is all
over, if T don’t want to do this any-
more, if I can’t do this anymore, I'm
not going to try to hold on. I'll get
married and have kids then. I'll set
another goal.

TALK BACK TO CCM!
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A FIRST FOR THIRD DAY Essential recording artists Third Day were
honored with their first Grammy, taking Best Rock Gospel Album for Come
Together at the 45th annual awards, held at Madison Square Garden in New York
on Feb. 23. Seen here accepting at the pre-telecast ceremonies are (I-r) Third
Day’s Brad Avery, David Carr, Mac Powell, Mark Lee and Tai Anderson.

AND THEY CARE.... pictured at the annual MusiCares Foundation
dinner (I-r) are Third Day’s Mark Lee, recording artist and host of the syndicated
Little Steven’s Underground Garage Steven Van Zant and Third Day’s Tai
Anderson and Brad Avery.

DEEPER LIVING IN COLORADO curb recording artist Natalie Grant
recently visited Colorado Springs to promote her brand-new album, Deeper
Life, which hit stores Feb. 11. Pictured in the studio at KBIQ/Colorado Springs
are (I-r) KBIQ morning co-hast Joy Thompson and PD and morning co-host
Steve Etheridge and Grant.

READY FOR A BREAK FrH are just wrapping production on their April
15 release, Ready to Fly, and here they pause for a pic. Seen here are (back, I-r)
FFH's Michael Boggs, Brian Smith and Jeromy and Jennifer Deibler and (front,
I-r) Ready to Fly producer Scott Williamson and engineer Shane Wilson.
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I » CHRIS TIAN AC TOP 30 a, _
M\f ko z“ ST TR R B e B ¥ TR o
& W Y February 28, 2003
W WES ARTIST TITLE LABEL(S) POATS dis  'Gwr swos | SMost Added”.
. o
1 0 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 1858 +55 8 5811 P PP
2 6 NEWSBOYS He Reigns (Sparrow) 1671 +142 6 5711 ARTISTTITLE LABEL(S) ADDS
3 3 MERCY ME Spoken For (INO/ 1446 70 22 45/0 AVALON Everything To Me (Sparrow) 8
5 o NATALIE GRANT | Will Be (Curb) 1424 +118 9 49j2 AUDIO ADRENALINE Pierced (Forefront) 5
4 5  CHRIS RICE The Other Side Of The Radio (Rocketown) 1420 66 15 g1p | STACIEORRICO Strong Enough (arefront 5
, FFH You Found Me (Essential) 4
7 e JACI VELASQUEZ You're My God (Warner Bros.) 1351 +137 4 59/2 JEREMY CAMP | Still Believe BEC) 4
9 € CAEDMON'S CALL Only Hope Essential 1291 +113 8 an PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 4
10 0 JARS OF CLAY The Valley Song /Essential) 1202 +105 8 46/0 SALVADOR Worthy (Warner Bros.) 4
; SARA GROVES Less Like Scars /V0) 4
; 19 45/4
14 o PHILLIPS, CRAIG & DEAN My Praise /Sparm.w/ 1090 +1 7 | REBECCA ST. JAMES | Thank You (Farefront) 3
1 10 MICHAEL W. SMITH Lord Have Merey (Reunion) 1023 -16 14 Im RUSS LEE Love Is A Cross (Christian) 3
8 11 JANNA LONG Greater Is He (Sparrow) 1016 -182 18 35/0
6 12 THIRD DAY Nothing Compares (Essential) 996 -247 20 32/0
15 @ FFH You Found Me (Essential) 982 +128 3 44/4 Most
13 14 BIG DADDY WEAVE Audience Of One (Fervent) 974 7 12 34j0 IncreasedPIays
12 15 4HIM | Know You Now (Warner Bros.) 853 138 20 2900 | . e T "T(;T':‘:”‘
21 @ AVALON Everything To Me (Sparrow) 837 +187 3 39/8 iR e N
16 17 MARK SCHULTZ Thmk.Of Me (Warner Bros.) 750 -85 19 29/0 AVALON Everything To Me /Sgarrow) 187
24 @ AUDIO ADRENALINE Pierced /FD/EF/D”U 735 +117 5 29’5 NEWSBOYS He Reigns (Spa/mw/ +142
17 19 NICHOLE NORDEMAN Holy (Sparrow) 730 -97 21 25/0 FFH You Found Me (Essential) +140
23 @ RACHAEL LAMPA Brand New Life (Warner Bros.) 689 +67 5 2812 JACI VELASQUEZ You're My God (Warner Bros.) +136
; . STACIE ORRICO Strong Enough (Forefront) +129
18 21 SIXPENCE NONE THE RICHFR Br.eathe Your Name (Reprise/ 612 181 15 25/0 PHILLIPS, CRAIG & OEAN My Prise (Szaron/ 18
20 22 JODY MCBRAYER To Ever Live Without Me (Sparrow) 602 -89 22 22/0 NATALIE GRANT | Wil Be (Curty +118
19 23 JOY WILLIAMS Surrender (Reunion/ 600 -110 21 21/0 AUDIO ADRENALINE Pierced (ForeFront) +117
22 24 KARA Beautiful Moment (Vertical) 561 -85 12 22/0 CAEDMON’S CALL Only Hope (Essential) +113
25 25 BEBONORMAN Great Light Of The World (Essential 539 67 25 20/0 | REBECCAST.JAMES | Thank You (Forefront) +m
26 26 ZOEGIRL Plain (Sparrow) 521 -1 8 211
27 @) DAILY PLANET | Live (Reunion) 485 +2 5 190 Christian AC thltym o
28 28  FREDDIE COLLOCA You'Chose My Heart (One Voice) a1 -33 9 19/0 by Rlﬁ‘:‘m é‘;‘;‘“e . v
30 @ TRUE VIBE Pray (Essential) 419 +25 4 221
€  SALVADOR Worthy (Warner Bros.) 383 +50 1 17 | Tight At The Top
While Steven Curtis Chapman holds on for a third
60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/16-Saturday 2/22. week at No. 1, Newsboys, Natalie Grant and Jaci
© 2003 Radio & Records. Velasquez are all positioning themselves to attempt a
takeover of the perch inthe next few weeks. All contenders
New & Acti ve . ot et e e o v+ oo er—— o1 s rise 100 or more spins over fast week to inch closer to the
e S SR PRI R B R top.
SONICFLDDO Fameus One (I40) SOULJAHZ True Love Waits (Warner Bros.) Audio Adrenaline hails as the biggest mover this week,
Total Plays: 349, Total Stations: 17, Adds: 1 Total Plays: 187, Total Stations: 8, Adds: 0 vaulting six spots to No. 18 with “Pierced.” Salvador’s
JOEL HANSON Broken (Independent) SCOTT KRIPPAYNE Long Before The Sun (Spring Hil) “Worthy” is the lone debut this week, gaining four new
Total Plays: 330, Total Stations: 13, Adds: 1 Total Plays: 185, Total Stations; 10, Adds: 2 adds. Avalon hails eight new adds to bump their greatest-
REBECCA ST. JAMES | Thank You (Forefront/ PAUL COLMAN TRIO Run (Essential) hits release “Everything to Me” up to No. 16 after only
Total Plays: 309, Total Stations: 17, Adds: 3 Total Plays: 183, Total Stations: 8, Adds: 1 g
STACIE ORRICD Styong Enough (ForeFront) SWITCHFODT More Than Fine /5 ) three weeks on e st
vong Enough (ForeFron ore Than Fine (Sparrow, i i
Total Plays: 293, Total Stations: 16, Adds: 5 Total Plays: 175, Total Stations; 7, Adds: 0 SO uljahz and Scot? K"Ppayne are the most recent
» additions to New & Active this week. Look for lots of new
DEREK WEBB She Must And Shall Go Free /iV0) OC TALK The Hardway (Revisited} (ForeFrant) blood to make its way north in the next two weeks. as the
Total Plays: 204, Total Stations: 9, Adds: 1 Total Plays: 159, Total Stations: 7, Adds: 0 . y . . ’
bottom third of the chart is packed with down movers.
Songs ranked by total plays

.....
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f HY available March 4th)
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RUN THE EARTH... WATCH THE SRY-
featuring the future radio favorites:
"Jmile’, "Untitled Hymn (Come to
Jerus) and "Everything's OK*

Rocketown Records and Chrir Rice |
congratulate R&R's "The Other Sfide | &
of the Radio” spotlight winners!

‘Rocketown Radio Promotiony: %

Derek Joner e
#615.503.9904 w24 ®
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CHR rop3__0 iiio.......| ROCKTOP30..__

LAST THIS TOTAL +f- WEEKS ON  TOTAL LAST THIS TOTAL IS WEEKS ON  TOQTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PIAYS CHART  STATIONS

@  KuTLESS Run BELY

O

JAHS OF CLAY Revnlutlnn /Essentla//

4 PLUMB Sk Swith fEurt)
KUTLESS Run (BEL/
< OELHIDUS? Toih s 5 8.
10 MERCY ME Spnken Fnr (ING) . :
m S SHA(N GROVES. Should | Tell | Thetin? (Rocketown) - g 0 1 " BILLIONS Never Felt Tis Way Before //Vort/zem/
12 NICHOLE NORDEMAN Holy (Sparrow) 1372 (D VBENJAMIN GATE Lift Me Un feovefny -

Bagals o 13 I Unor The Son lcker) <7 2= 4, 57 B30 928 5+ 7 7% 1800 | 4 13 JARS OF CLAY Revolution (Essential 2 3N
22 14 AUDID ADRENALINE Dity ForeFrony 484 +65 3 2 | 3670 @D HOLLANE rmNot Backing Down (Tooh & Nai) < 198 .2 345, % 73775

§ 4 5% DAILY.PUANET Everything Revoives Reunion)” ¥ * 46052

RS T DSt 1 O D) 15 LIFEHOUSE Spin Sparow) 9 2 n
\20_ @ ‘BIG DADDY WEAVE Ausince O One (Farven) M2 413 7 13 2155 < 167 LAST.TUESDAY. Right Here 1006/ 5 "

Py L b o0

A3 5577 oY WILLIAMS Sufbder Raimionfit 55 T ageliy 1dgeh 22 Y 1210 1017 SANCTUS REAL Say ftLoud (Sparmw/ 18 -39 15
11 18 TREEG3 NoWords ipop) 420 180 16 120 85718 SIPAXNT 1S Yol Porefrantf T e o 50 185 HRCAG LA gl
Sz 10 LIFEROUSE Spi (Saaroi s e et i 83t 2l v T - @ PILLAR A Shame Ficker) 179 +94 1 o
23 20 TRUE VIBE Supernatural (Essential 408 9 5 1500 307600 © DELIRIOUST FdiFmous i 5% - 8 RVLIBE T
¢ 064 @)~ CHRIS RICE Tho Othor Sils Of The Radio /Aasketown) 371 - +18-. - ¥14 14w 29 @ ACQUIRE THE FIRE Lift /inpop/ 55 14 10 190
30 €D STACIE ORRICO Security Farefrony 383 +55 2 163 | 2ratE - STRANGE GCCURRENCE Sinvie TStearoots)” #1883 w1 |75 4 %7 14j0®

. BEBONDRMAN Great Light OF The World Essentil ~342% 780 157923 g, | 19 23 STAVESACRE If Not Now Mitrg 148
SANCTUS REAL Say It Loud (Sparrow) 332 812w 9855 98" iy BUNDSIDE Piiful (EEG) < SEE 4y
.

 BENJAMIN GATE LftMe Up Farefron). .2 5032072760 1 5~8a7 1215 | 25 25 CURBSQUIRRELS Dependence Day (0UG/ 144 .__7 " _1_7/0
 RELIENT K Less Is More Gotee L e 7 e | e DENISINMARRS Séid Me K Angsl (oodgare 1520 . S

S ALCSTAR UNITED Swest Jesus (Furious7 - " 31980 g
TH_IHD DAY 4[] Days (Essentiall n
G LARUE Toright (eunion) &5 N
Bz 30 12 STONES The Way | el (Windup) 294

JEHEMY CAMP Understand (BEC)

-\@\

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/16-Saturday 2/22. 44 Rock reporters. Songs ranked by total plays for the alrplay week of Sunday 2/16- Saturday 2/22.
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active S —— ... | New & Active,........ S e
RACHAEL LAMPA Brand New Life (Warner Bros.) RELIENT K Getting Into You (Gotee) SUPERCHICK Hero (/npop) FURTHERMORE Letter To Myself (Universal)
Total Plays: 266, Total Stations: 10, Adds: 0 Total Plays: 157, Total Stations: 7, Adds: 1 Total Plays: 118, Total Stations: 19, Adds: 10 Total Plays: 96, Total Stations: 6, Adds: 1
SARAH SADLER Running Into You (Essential) CHRIS TOMLIN Not To Us (Sparrow) RE:ZOUND Breathe (Independent) BLEACH Baseline (BEC)
Total Plays: 253, Total Stations: 10, Adds: 1 Total Plays: 140, Total Stations: 6, Adds: 0 Total Plays: 118, Total Stations: 10, Adds: 0 Total Plays: 88, Total Stations: 5, Adds: 2
ZOEGIRL Plain (Sparrow) JENNIFER KNAPP By And By (Gotee) MIKE STAND Bound To The Unknown (Galaxy 21) EVERYONE Everyone (Furious?)
Total Plays: 205, Total Stations: 6, Adds: 1 Total Plays: 118, Total Stations: 8, Adds: 7 Total Plays: 107, Total Stations: 15, Adds: 3 Total Plays: 77, Total Stations: 7, Adds: 2
AARON SPIRO Thrill (Sparrow) INSIDE THE OUTSIDE The Least That You... (Aluminum) DEMON HUNTER My Throat Is An... (Solid State) KEVIN MAX Just An lllusion (Maranatha)
Total Plays: 184, Tota! Stations: 8, Adds: 0 Total Plays: 117, Total Stations: 3, Adds: 0 Total Plays: 107, Total Stations: 12, Adds: 4 Total Plays: 63, Total Stations: 4, Adds: 0
NATALIE GRANT | Will Be (Curb) SONICFLOOD Famous One (INO) DOGWOOD Faith (BEC) AUDIO ADRENALINE Dirty (Forefront)
Total Plays: 180, Total Stations: 7, Adds: 1 Total Plays: 115, Total Stations: 6, Adds: 0 Total Plays: 104, Total Stations: 8, Adds: 1 Total Plays: 60, Total Stations: 5, Adds: 2

R&R Packages The Reach & Frequency You Need!

Complete RARUVECEYR

The leading management daily fax

Radio’'s Premiere Web Site

e R&R:
CIaSSIfI_eq The Industry’'s Newspaper with the
Advertising largest help wanted section

L~ Contact LISA LINARES at llinares@radioandrecords.com or 310.788.1622 for information.
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o ﬁ;ﬁ(#ﬁ_ ‘ﬁgﬁ CHRISTIAN D AR RN RE T S e A 2 TR T R T T T R T o T T T e T R T R TR T I L T e o 3 P YRR
TR f“ <§:_“_.- gosas T votihe
i T Lo February 28, 2003
Y
INSPO TOoP20 . e | CHR MOSt Addled . S
LAST o TS TOTAL +/-  WEEKSON TOTAL www. rrlndlcator com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS ~ PLAYS  CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
2 “ GO FISH Savior (Inpop) 362 +18 8 20/0 JENNIFER KNAPP By And By /Gotee) 7
¢ . 5 SR nOT T SOULJAHZ True Love Waits (Warner Bros.) 5
1 5§ MIGHAE WS ITH LadHaveMerc (Reamoﬂl B 35 P X 3. =200
e !QRA l’ M 4 v 8 ) Za, Sy BEBO NORMAN Faliing Down (Essential) 3
3 0 AL DENSON Holy Is The Lord/He Is Exalted /Spring H/// 295 +8 1" 17N PLUMB Sink-n-Swim (Cur) 3
"5 <€) . ALLEN ASBURY In The Light Of That City (Dovolgy/* 280 32937 10° . a7y, | REBECCAST. JAMES | Thank You (Frefrony 3
- STACIE ORRICO Security (Forefront) 3
6 9 SHANNON WEXELBERG From The Rlsung (Doxo/oyy} 284 +25 6 1710 GINNY OWENS Something More (Rocketown) 2
47,249 PHILLIPS, CRATG & DEAN My Praise /Sparrow - - 265 65, 180 | SUPERCHICK Hero fipop) 2
4 7 KATINAS Eagle's Wings (Gotee)
Rock Most Added e
www. rrmdlcator com
ARTIST TITLE LABEL(S) ADDS
SUPERCHICK Hero (/ngap/ 10
PILLAR A Shame (Flicker) 9
DISCIPLE Back Again (Rugged) 7
) RELIENT K | Am Understood? (Gotee/ 1
'y T HEH’C‘l’ ME ng : AUDIO ADRENALINE Church Punks (Forefront/ 6
e SEVENTH DAY SLUMBER | Know (Crowne) 6
15 BRUUKI.YN TABERNACI.E CHUIR Thls Is HOW (MZ 17/ 148 SLINGSHOTS? Better Idea (independent) 5
Lo i : 12 STONES Crash (Wind-up) 4
COOL HAND LUKE Heroes Will Be Heroes (Floodgate) q
DEMON HUNTER My Throat s An Open Grave (Sofid State) q
DENISON MARRS Send Me An Angel (Floadgate) 4
EAST WEST Blame (Floadgate/ q
EVERYDAY SUNDAY Wait (Ficker/ 4
JENNIFER KNAPP By And By (Gotee/ 4
JUSTIN FOX BAND Can't Bring Me Oown (/ndependent) )
KEN TAMPLIN The Man With The Plan (Sang Haus/ 4
20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/16-Saturday 2/22. |  POOR OLD LU Revolve (Tooth & Nail )
© 2003 Radio & Records. TREEG3 It's All About To Change (lapag/ 4
Rhythmic Specialty Programming ..
TR e BRI A1 20 D SR ARG b B T R L UGB g A R WO v S St padion ST
Inspo MostAdded e e
RANK ARTIST TITLE LABEL(S) S N e e ST SRR SR W
1 JOHNREUBEN Doin’ (Gotee/ www.rrindicator.com
2 T-BONE Blazing Microphones (Flicker/ ARTISTTITLE LABELES) roes
3 PLAYDOUGH Seeds Of Abraham (lsrok) SCOTT KRIPPAYNE Live To Worship (Spring Hill) 5
. . AVALON Everything To Me (Sparrow) )
g UL OO G GREG LONG | Cannot Hide From You (Discovery House/ 4
e e BELIEF Do You Remember Me (Independent) 3
6  PEACE 586 Love's Still There Uprok/ PARACHUTE BAND All The Earth (Worship Extreme) 3
7 KNOWDAVERBS What You Rock Now (Gotee/ SANDI PATTY Fields Of Mercy (Warner Bros.) 3
8  TRIN-I-TEE 5:7 Dance Like Sunday (/ive/ 4HIM Walk On (Warner Bros.) 2
9 KJ-52 Dear Siim (Uprok/ GINNY OWENS This Road (Racketown) 2
10 RIGHTEOUS RIDERS Me & You /T}’SL‘DU SARA GROVES Remember Surrender (/lVU} 2 J

-
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SPANISH LANGUAGE

Hispanics, Radio & War .

How Hispanics and Spanish-language radio are reacting
to the possible war with Iraq

Every day, in every newscast, we hear about the pos-
sible war with Irag. Some people are protesting against
it — not only in the U.S,, but all over the world — and
others are making their case for a U.S. invasion. But
how well are Hispanics informed, and are they for or

against a war?

For Spanish-speaking Hispan-
ics, 24/7 Spanish-language TV
news coverage is not available in
the U.S. TV news coverage in
Spanish is limited to twice a day
on weekdays and once a day on
the weekends on the two major
networks, Univision and Tele-
mundo. News/Talk radio in Span-
ish is also not w1dely popular or
available, so music radio becomes
a source of news information.

Every Hispanic-populated city
in the U.S. is different because of
their ethnic makeups, and not all
have the same opinions about a
possible war. For example, the
East Coast is usually more Carib-
bean; Miami is heavily Cuban, fol-
lowed by Colombian; New York is
heavily Puerto Rican, followed by
Dominican, Colombian and a
growing Mexican population; and
Tampa’s Hispanic population is
Caribbean, South American and
Mexican. Chicago is mostly Mexi-
can, followed by Puerto Rican, and
Texas and California are heavily
Mexican.

To get a closer look at the level
of information radio is providing
to Hispanics in the different mar-
kets and their thoughts on the pos-
sibility of war, I spoke to several
programmers from across the
country.

. Rudng{: Montes *
~<PD, ‘XLTN/San Diego

“Radlo Latina” is taking a
stance for peace, and we're run-
ning a campaign to get the mes-
sage across. Throughout the day,
as the intro to the song that’s about
to come on, there’s a message from
a child, something that comes
from their heart: “If there’s a war,
we won't get a chance to grow
up,” “If there’s a war, will we
live?” “1f there’s a war, will we get
to go to school?” The response has

been great. The cam-
paign for peace is really
getting to people’s hearts.
Last week, our morn-
ing show was dedicated
to children, our greatest
treasure, as part of our [
effort to say no to war |
and yes to peace. A good

stand they’re there to defend this
nation; however, Hispanics in San
Diego don’t want war.

We keep our audience informed
through a segment called Noti-minu-
to ("news by the minute”), and we
give local, regional and national
news every hour. If needed, we in-
terrupt our programming
to inform our audience of
new developments. So,
I'd say people are very
aware of the delicate sit-
uation we find ourselves
in and are taking precau-
tions. They understand
how serious this is and

example of a child’s
mind and heart at work
is a little girl who is president of
her class and who sent a letter to
President Bush asking to end this
situation that can bring war. She
told him she understands what
he’s going through being presi-
dent, since she holds the same po-
sition in her class, but that there
had to be a better way.

“If we chose this
country to live in, the
least we can do is
participate in what’s
affecting it. We have
to be united — not
only as Hispanics,
but as a country.”

— Alfredo Rodriguez

We're running this campaign
because, as adults, we forget what’s
going on around us and how chil-
dren are being affected by what
they watch on the news. I'd have
to say the majority of our audience
supports peace. Those who sup-
port war are at a minimum. They
see all the young men and women
being sent out, and they under-

Herndn Ddvila

how close to war we are.
That’s why they are par-
ticipating in the peace effort.

i {’é‘vsr:‘ «»f xHEl"ﬂén Dﬁvila . *‘}Qi
) P?, WXYX/Tuerto Rico,
~ D« P G Rt TS e

Puerto Ricans are very aware of
the situation with Iraq, and we
have a responsibility to keep them
informed, although our program-
ming is music-based. We keep up
with the news, and we inform our
audience the minute there’s some-
thing new.

I think Puerto Ricans want to be
informed on the possible war with
Iraq because many of their children
or relatives have been sent to Iraq.
Most have someone or know some-
one who is already there. Our role
is to inform, to give our audience
the information they need to un-
derstand what a war with Iraq im-
plies and to have an educated opinion.
It won't be about going in there,
bombing and coming back. We'll be
there for a while.

Puerto Ricans are very divided
on whether the U.S. should go to
war with Iraq. I would say most
don’t want war. They're worried
about their loved ones who were
sent to fight.

In case of a war, radio’s role will
be critical. People will be looking
to radio to update them, because
not everyone has access to a 24-
hour news channel like CNN.
We'll be at their jobs, on the street
or in their cars to give them up-
dates, as was the case during the
war in Kuwait.

¢
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If we talk about how the busi-
ness of radio will be affected, it
won't look too good for us. War
creates uncertainty in the econo-
my, and our sponsors are keeping
up with every little situation to
then adjust their budgets.

5 Alfredo Rodriguez - =
FD KH]fLas Anﬂgelea

T

Not many people call us with
questions or comments about the
possible war with Iraq- However,
the ones who do say they're
against it. They feel this is a polit-
ical ploy, Bush’s personal vendet-
ta, and that he wants to finish
what his father couldn’t. 5

Most feel that to justify war, the
U.S. has to have United Nations
support. If most nations support
the war, they support it. But a uni-
lateral strike by the U.S. isinot
something they want. .. s

I think most Hispanics want tq be,
and are, well informed, because
we're all affected by a war. Yet there is
a percentage of Hispanics, especially
those with a lower educational and
economic status, that chooses not
to be as informed or as involved. If

‘we chose this country to live in, the

least we can do is participate in
what's affecting it. We have to be
united — not only as Hispanics,
but as a country.

Not only does our station in-
form the public on the war situa-
tion, but I think radio has as much
responsibility to inform as any
other media.

If the war happens, radio will
play a very important role at a}l
times, because it repre- [7
sents an immediate |
source of information. |-
Unlike TV, radio can re- |
port the news live much |
more easily, even using a
cell phone if necessary.
Not to mention that radio
keeps people on top of the
news wherever they may
be.

..:'Carlos José Peralta -~
P " MD/News Dlrectur, .
<WLCC & WMGGITampi

The Hispanic population in Tam-
pa is very diverse. We have Puerto
Ricans, Cubans, Mexicans, Domin-
icans and Colombians, and I'd say
they're all very interested in the
war situation, especially because
we have one of the central military
control centers in the area. There
are many Hispanics in the military.

I don't think we are as informed
as we should be. People in Florida
are always prepared for hurricanes;
they know what to do. I think the
same thing is happening with the
war. They're getting prepared, but
I think they need to be better in-
formed of every new development.

Hispanics in Tampa definitely
have opinions, and they are very
divided. I'd say 51% don’t support
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the war with Iraq and 49% do. Al-
though they know and understand
President Bush is trying to protect
the country, especially after Sept. 11,
they also know that war can bring
more terrorism to this country.

If this war happens, our role
will be to keep our audience up to
date on any new developments,
minute by minute, with special
bulletins. If need be, we'll inter-
rupt our programming — like we
did on Sept. 11 — and possibly join
with some of the other company
stations in special transmissions to
give our audience better coverage.

“As for the business
of radio, just as the
rest of the economy,
we will be affected.
When there’s a war,
we all become much
more conservative,
and we spend and
invest less.”

— César Canales

César Canales

&‘v

&= César Canales \“"
s PE WVIV}CMcagp

Hispanics in Chicago are very
interested and are well
informed because their
children are in the mili-
tary. War affects all of us
as citizens of this coun-
try, and we do our best
to keep our audience up
to date. Through our
station WIND, which is
heavily news-based in
the morning, we give
the latest local, national and inter-
national news as it happens. If
something happens that merits it,
we interrupt the music program-
ming on our other stations and
give news updates.

Hispanics in Chicago are very
divided. In fact, we were looking
at the statistics in Mexico, where
84% of the population is against
the war. Opinions are divided
here, with 53% against the war
and 46% in favor. However, those
numbers change every week.

In case of war, all our stations

£ . .
become a source of information,

and we interrupt our music pro-
gramming every hour or two for
special reports. As for the business
of radio, just as the rest of the
economy, we will be affected.
When there’s a war, we all become
much more conservative, and we
spend and invest less.
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* Sony Discos has signed an exclusive distribution agreement with Z Records, which is N e ¢ e.s( . en X
owned by Grupo Empresarial Prajin. Z Records and its CEQ, George Prajin, have developed [ s~2;%~".""::“})83__dl°§;;'..“‘\_e Edge; Palg Alto, €A™
artists such as Jessie Morales, “El Original de la Sierra”; Chuy Vega; and Jorge Morales, “EL 2 Kinky, House of Blues, Las Vegas ig:
Jilguero.” “It’s an honor to incorporate Z Records into the Sony Discos _ %
£ family,” Sony Discos Chairman Oscar Llord says. “It gives Sony an E;‘ 3“"* Baatos The Glass Két Sag Framqu)* 2

| additional source of product and the opportunity for our artists to N 4 Klnky, Canes Bar & Gnll, San Diego *;

count on George on their future pl’OdUCﬁOﬂS.” . M§ > :’2\, IR ‘_.\\%&5{\.;&» Fo e € G TR R g S %‘

. ¥5™"Bacilos; The Belly Up Tavern, Solana Beach, (A :x m E f

® Omer Pardillo, Celia Cruz's manager, announces the creation of the
Celia Cruz Foundation, which will offer scholarships to underprivileged . o o
students to study music and will support several cancer charities. The ~ 5. Kinky, House of Blues, Los Angeles T
foundation will be initially funded through several events in which Cruz y i
and her music friends will participate. The upcoming Telemundo production Celia Cruz: N ) . B o '
;Azdcar! will be the first to support the foundation. 6 En%nigos Vert;les,» Houston ! EE R R

5 Enanitos Verdes, Dallas

i

Celia Cruz
6 Bacilos, Conga Room, Los Angeles

R&R And Radm YMusma Ad]ust Spamsh-
Language Statmn Repomng Guldelmes

After receiving feedback from the radio and record communities, R&R and Radio Y Misica -
will be adjusting their reporting guidelines for Spanish-Language stations effective immediately.

Reporters are now invited to submit their top 20 songs, ranked from 1 to 20, as they
previously reported them to the Radio y Misica magazine. Songs ranked at No. 1 will be
assigned a point value of 20, songs at No. 2 will be assigned a point value of 19 and so on,
down to one point for the song at No. 20. Stations may report more than 20 songs; however,
those songs will receive one point each.

Charts will then be ranked by total points and not plays. This will apply to all formats,
including Record Pool and Rock-Alternative. ¥
Stations will be asked to continue to report their playlists via the web at
www.rrindicator.com, but they still have the option to fax it or e-mail it. When asked to

THE DOTTED LINE Here's a photo of the signing of the new deal between Sony Discos and Z submit plays, enter 20 for your No. 1 song, 19 for No. 2, and so on.
Records. Seen here are (I-r) Sony Discos Sr. VP/Regional Mexican Division Rubén Espinosa and We appreciate all your support.
Chairman Oscar Llord, Z Records CEO George Prajin and attorney Anthony Ldpez.
e "
Rock/AIternatlve T RecordPool ... .. ... . ... . .con. .
ARTIST Title Labels) TW  ARTIST Title Labsl(s)
1 MOLOTOY Frijolero (Universal) 1 SON OE CALI Tan Buena (Univision)
2 VOLUMEN CERO Tortugas Y Sumos (Warner M.L.) 2 THALIA A Quién Le importa (EM/ Latin)
3 RESORTE Aicohol (Warner M.L.) 3 TITO ROJAS Después De Dies, Las Mujeres (MP/
4  ATERCIOPELAOOS Mi Vida Brilla (BMG) 4 NUEVOS SABROSOS Me Voy De Party (Mds Music)
5  CAFE TACUBA Dgjate Caer (MCA) 5  INOIA Sediiceme (Sony Discos/
6  JAGUARES Te Lo Pido Por Faver (BMG/ 6  WEGALES Siento (EM/ Latin/
7 GUSTAVO CERATI Cosas Imposibles (BMG) 7 JON SECAOA Si No Fuera Por Ti (Crescent Moon)
8  ENANITOS VEROES Cuante Poder (Universal) 8  TAINO Festival (MP/
9 CATUPECU MACHU Origen Extremo (EM/ Latin) 9 CHARLIE VALENS Disco Malo (MP/
10 CARAMELOS OE CIANURD Sanitarios (Latin World Entertainment) 10 LIMIT 21 Perdéname (EM/ Latin)
11 VICENTICO Se Despierta La Ciudad (BMG/ 11 KINITO MENOEZ Tirame Ti Que Yo Devuelve /&)
12 JUANES Mala Gente (Universal) 12 TITO NIEVES La Salsa Vive (Warner M.L.)
13 MANU CHAO Rumba De Barcelona (EM/ Latin/ 13 PENA SUAZO La Cura (RCL)
14 ENANITOS VERDES Amores Lejanos (Universal) 14 LIMI-T 21 Arranca En Fa (EM/ Latin)
15 JUANES Es Por Ti {Universal) 15 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos/
Songs ranked by total number of points. 14 Rock/Alternative reporters. Songs ranked by total number of points. 21 Record Pool reporters.
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CONTEMPORARY TOP25 .

THIS
WEEK  ARTIST TITLE LABEL(S)

I”Z '\ INDIA St;.duc;Ine /SImy D/scos/
13 JUANES A Dios Le Pido (Universal :
14 ALEJANDRIJ FERNANDEZ Nifia Amada Mla /Sony D/scos/
15 UMTEPapacho toversal
16 TEMERARIOS Comer A Besos /Fonovisa/
A7 WILLIE CORRETJER En Gusrpo Y Alma 8G) - .
18 CIJNJUNTIJ PRIMAVERA Perdéname MI Amor /Fonowsa/

+13 PALOMO e Uno Y D Todos Los Mpdos (Disa/
20 ALBERTIJ Y RIJBERTO Tu Forma De Ser (Disa/

2% cmsmu Cuando e Miras Asi (M
. k3 Vﬂq« ?’5% o

25% a{'.IDAN SEBASTIAN Oue Bomta Pareja lﬂ'awaa} L AR

a3 'S

and based on a point system.
© 2003 Radio & Records.

" Data is compiled from the airplay week of February 16-22,

s SO B S e o R

TOTAL
POINTS

GomgForAdds e e

LR G o g e

RICARDO MONTANER Suma (Warner M.L)
LOS ILEGALES Siento /EM/ Latin)
RABANES Bam Bam (Crescent Moan)
NICOLE Viaje Infinito (Maverick Misica)
VILMA PALMA Vuelve A Comenzar (Balboa)
CABAS Tu Boca [EM/ Latin)
TIZIANO FERRO Alucinando /EM/ Latin/
BACILOS Mi Primer Milion (Warner M.L.)

e

~
TROPICAL TOP 25 e

THIS ) TOTAL
WEEK ARTIST TITLE LABEL(S} POINTS
_ 1 { INIIIASedL'lceme /Sony.l]i._scos/ o N \ 7 180

3 BACILOS M| P_nmer Mlllén /Wamer M L) A 116

JERRY RIVERA Henda Monal /BMG/

TITO WIEVES Dire e Si (Worner ML) . by

VICTOR MANUELLE El Tonto Que No Te Olvidd (Sony Discos/

_GILBERTD S, ROSA Un Montdn De Estrelas /Sony iscos) 4
EL GRAN COMBO Se Nos Perdié EI Amor /L‘omlm/

" TORD ROSARID Yarka Mala (Warner ML)

" DANIEL RENE No MeJortures {Univision) _

42 TITO ROJAS Despuss Do Dios, Las Mjores (MP)
SON DE CALI Tan Buena /Unlwsmn/

P AR A

ZAmgre. (niversah \ 5 e XP
25 MANA Mariposa Traicionera /Wamer ML) 37

2 SANDY FE

i

" Data is compiled from the airplay week of February 16-22,
and based on a point system.
© 2003 Radio & Records.

GomgForAdds e

LIMI-T 21 Perddname (EM/ Latin)
FRANKIE NEGRON Mi Mulata (Warmer M.L.)
ILEGALES Siento (EM/ Latin)

N\

OWKYS KOMC WXTU WBT WQLZ KEES WEDR Radio Alegria WNVZ WKIX WKXP KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN KOKU

_—

]
6528 Constitution Drive
Fort Wayne, IN 46804 « USA

When you’re ready to take it to the streets, the
Thunder Truck™ is a great, customized remote
vehicle. Built-in remote studio, custom graphics, LED
message signs ...
vehicle pulls up to a remote! Call for more Informatnon
because the vehicle can be
completely customized
for you.

. create an impact when your station

(260) 459-1286

1-800-433-8460

BROADCAST
PRODUCTS

INCORPO

Baly olpey ¥a3Im S3IA Z10M LaM NLXM DWOX SAIM

ORATED

KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN K

ANON NN3M NODM SNUSA OIpeY N3dM TINM W4-100S GASH dXOIM XIDIM ZANM elIG8IY OIpey 3a3M S33) ZTOM L8M NLXM OINOX SAIM
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URBAN AC

SYLEENA JOHNSON Guess What (Jive/
JAHEIM Fabulous (Divine MiljW8)
MUSIQ Dontchange (Def SouliDJMG)
VIVIAN GREEN Emotional Rollercoaster (Columbia)

TYRESE How You Gonna Act Like That 4/

WHITNEY HOUSTON One Of Those Days /Arista)

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)
HEATHER HEAOLEY He s (RCA)

GERALD LEVERT Closure /Elektra/FEG)

K-Cl & JOJO This Very Moment /MCA/

GERALD LEVERT Funny (Elektra/EEG)

LUTHER VANOROSS I'd Rather J/

FLOETRY Say Yes (Dream Works)

RUFF ENDZ Someone To Love You /£pic/

DRU HILL | Should Be... (Def Soul/iDJMG)

BLACKSTREET Deep /DreamWorks)

RON ISLEY F/R. KELLY What Would You Do? (DreamWorks)
DEBORAH COX The Morning After 4/)

AALIYAH Miss You (BlackGround/Universal)

KEM Love Calls (Motown/Universal)

AL JARREAU Secrets Of Love (GRA/VMG)

TONY TERRY In My Heart (Golden Boy/

KENNY LATTIMORE/CHANTE' MOORE Loveable... /Arista/

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/

JEFF MAJORS Somebody Bigger (Music One/

SOUNDS OF BLACKNESS Don't You Ever Give Up /Sounds Of Blackness)
JOE FIMR CHEEKS That Girl (Motown/Universal)

TONI BRAXTON A Better Man /Arista/

THEO Get Your Groove On (TWP Productions)

R. KELLY lgnition (/ive/

#1 MOST ADDED
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/

#1 MOST INCREASED PLAYS
BRIAN MICKNIGHT Shoulda, Woulda, Coulda (Morown)

TOP 5 NEW & ACTIVE
KIM WATERS You Know That | Love You (Shanachue)
DONNIE MCCLURKIN FIY. AOAMS The Prayer (Verty
JAHEIM Put That Woman First (Dfvine MillWB)
CHICO DEBARGE Not Together //n The Pamnt/Koch)
KELLY PRICE He Proposed (Def Soul/liDJMG)

URBAN begins an Page 47.

CoNbDOW N
00- ~ - 00-~O=

RGN
N —

00:0:00:020z:060=0

™
1 SALIVA Always (/sland/|DJMG)

2 SEETHER Fine Again /Wind-up/

3 3 DOORS DOWN When |'m Gone (Republic/Universal)
o GODSMACK Straight Out Of Line (Republic/Universall
5 CHEVELLE The Red (£pic/

o QUEENS OF THE STONE AGE No One Knows flnterscaope)
7 TAPROOT Poem (Velvet Hammer/Atiantic)

.} DISTURBED Remember (Reprise/

D TRAPT Headstrong (Warner Bros.)

MUDVAYNE Not Falling (£pic/

LI} AUDIOSLAVE Like A Stone /interscope/Epic/

Fd SOCIALBURN Down (Elektra/EEG)

Rk} DISTURBED Prayer (Reprise/

14 RA 0o You Call My Name (Republic/Universal)

@ FOO FIGHTERS Times Like These (Roswely/RCA/

16 FOO FIGHTERS All My Life (RoswelyRCA}

17 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/|DJMG/
CHEVELLE Send The Pain Below £pic/
AUOQIOSLAVE Cochise finterscope/Epic)

(HEQ) PLANET EARTH Blackout Volcano/Jive)

FUEL Won't Back Down (Wind-ug/

STONE SOUR Inhale (Roadrunner/IDJMG)
OUTSPOKEN Farther fLava/

PACIFIER Bullitproof /Arista/

NIRVANA You Know You're Right (Geffen/Interscape/
30 OLEANDER Hands Off The Wheel (Sanctuary/SRG)
i STEREOMUD Breathing (Columbia)

32 BLINDSIDE Sleepwalking (Eletra/EEG)

EXIES My Goddess (Virgin/

#1 MOST ADDED
LINKIN PARK Somewhese | Belong (Warner Bros.)

#1 MOST INCREASED PLAYS
REVIS Caught In The Rain (£prc/

TOP 5 NEW & ACTIVE
UNLOCO Failure (Maverick/Reprise)
STAGE | Will Be Something (Maverick/W8/
PEARL JAM Get Right (£pic/

SUM 41 The Hell Song //s/and’/DJM[z'/

s FoERCeamo~wamwNn =5
-
=

ROCK begins on Page 69.
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2 BLAKE SHELTON The Baby /Warner Bros.)

3 TERRI CLARK | Just Wanna Be Mad Mercury/

6 DIXIE CHICKS Travelin’ Soldier (Monument)

1 MARK WILLS 19 Somethin’ (Mercury)

4 GARY ALLAN Man To Man MCA/

7 JOE NICHOLS Brokenheartsville (Universal South)
5 AARON LINES You Can't Hide Beautiful /7C4/

9 ALAN JACKSON That'd Be Alright (Arista/

8 BRAD PAISLEY | Wish You'd Stay /Arista)

10 KENNY CHESNEY Big Star /BNA/

n SHANIA TWAIN Up! (Mercury)

12 TRACE ADKINS Chrome (Capitol/

17 TIM MCGRAW She’s My Kind Of Rain /Curb/

13 KEITH URBAN Raining On Sunday /Capitol)

16 MARTINA MCBRIDE Concrete Angel /RCA/

15 VINCE GILL Next Big Thing (MCA/

14 JENNIFER HANSON Beautiful Goodbye (Capitol)
18 DIAMOND RIO | Believe /Arista/

19 TOBY KEITH Rock You Baby (OreamWorks)
21 DEANA CARTER There’s No Limit /Arista/
22 CHRIS CAGLE What A Beautiful Day (Capitol)
20 FAITH HILL When The Lights Go Down (Warmer Bros./
24 RASCAL FLATTS Love You Out Loud /L yric Street)
23 PHIL VASSAR This Is God /Arista/
25 JEFF BATES The Love Song (RCA/
26 RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian)
27 MONTGOMERY GENTRY Speed (Columbia)
28 JESSICA ANDREWS There's More To Me Than You (OreamWorks)
30 JO DEE MESSINA Was That My Life (Curb)
29 CRAIG MORGAN Almost Home (Broken Bow/

#1 MOST ADDED
DARRYL WORLEY Have You Forgotien (OreamWorks)

#1 MOST INCREASED PLAYS
DIXIE CHICKS Travelin' Soldier (Monument)

TOP NEW & ACTIVE
STEVE WARINER Snowfall On The Sand /Selectone)
MARK WILLS When You Think 0f Me (Mercury)
RAONEY FOSTER Scary 0ld World (Dualtone!
SARA EVANS Backseat Of A Greyhound Bus (RCA/
TANY A TUCKER 0Id Weakness (Coming On...} (Tuckertume/Capitol)

COUNTRY begins on Page 52.

TRANSPLANTS Diamonds & Guns (Epitaph/

30 FINCH What It Is To Butn (Drive-Thru/MCA)

27 29 EXIES My Goddess (Virgin/

28 30 SYSTEM OF A DOWN Inner Vision (American/Columbia)

#1 MOST ADDED
LINKIN PARK Somewhere | Belong /Warner Bros.)
#1 MOST INCREASED PLAYS
EVANESCENCE Bring Me To Lile (Wind-up/

TOP 5 NEW & ACTIVE
PEARL JAM Get Right /£pic/
SYSTEM OF A 00WN I-E-A-1-A-1-0 (American/Columbia)
SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Umversal)
SUM 41 The Hell Song /is/ana/0JMG)

w W
3 8 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
1 QUEENS OF THE STONE AGE No One Knows //nterscope/
2 3 3DOORS DOWN When I'm Gone (Republic/Universal)
7 FOO FIGHTERS Times Like These (Roswel/RCA)
6 AUDIOSLAVE Like A Stone {Interscope/Epic)
1 EVANESCENCE Bring Me To Life (Wind-up/
4 7 SALIVA Always (Island/IDJMG)
5 8 CHEVELLE The Red (£pic/
8 9 SEETHER Fine Again (Wind-up/
12 @ ALL-AMERICAN REJECTS Swing Swing (OreamWorks)
9 11 SUM 41 Still Waiting (/sland/IDJMG}
15 @ COLDPLAY Clocks (Capitol)
10 13 FOO FIGHTERS All My Life (RoswelyRCA}
16 8 G000 CHARLOTTE The Anthem (Epic/
17 GODSMACK Straight Out Of Line (Republic/Universal)
14 16 TAPROOT Poem (Velver Hammer/Atlantic)
19 TRAPT Headstrong (Warner Bros.)
18 DONNAS Take t Off (Lookout/Atlantic/
20 SOCIALBURN Down (Elektra/EEG)
13 20 ZWAN Honestly (Reprise)
25 g AFI Girl's Not Grey (DreamWorks)
23 DISTURBED Remember (Reprise)
21 23 NIRVANA You Know You're Right (Geffen/Interscope/
22 24 UNWRITTEN LAW Rest Of My Life /Lava/
26 8 CHEVELLE Send The Pain Below (£pic/
29 USED BuriedMyself Alive (Reprise/
27
28

ALTERNATIVE begins on Page 74.

www americanradiohistorvy com

THE BACK PAGES.

National Almla )4 Overwe ws February 28, 2003

W ™

1 ” BONEY JAMES Grand Central (Warner Bros.)

2 BOB JAMES Morning, Noon & Night /Warner Bros.)

3 STEVE COLE 0ff Broadway (Warner Bros.)

4 BWB Groovin’ (Warner Bros.)

5 PETER WHITE Who's That Lady? /Columbia)

7 DAVE KOZ & JEFF KOZ Blackhird (Rendezvous/WB/

8 MINDI ABAIR Lucy's (GRP/VMG)

6 STEVE OLIVER High Noon (Native Language/

10 MICHAEL LINGTON Still Thinking Of You (3 Keys/

9 KENNY G Paradise (Arista/

12 BOB BALDWIN The Way She Looked At Me (Varad#/

n DIANA KRALL Just The Way You Are (Verve/VMG)

16 KIM WATERS Waterfall (Shanachie/

17 MARION MEADOWS Tales Of A Gypsy (Heads Up/

14 JEFF GOLUB Cold Duck Time (GRP/VMG/

15 CRAIG CHAQUICO Afterglow (Higher Octave)

19 JOAN OSBORNE {'ll Be Around (Compendia/

18 N. BROWN & M. MCDONALD ! Still Believe (Warmer Bros.)
25 NORAH JONES Come Away With Me (Blue Note/Virgia/
20 GREG ADAMS ‘Sup With That (Rjpa/Blue Note/
21 GREGG KARUKAS Your Sweet Smile (V-Coded/

- NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG/
23 AL JARREAU Random Act Of Love (GRP/VMG)
28 SPYRO GYRA Getaway (Heads Up/
27 CHIELI MINUCCI Kickin' it Hard (Shanachie/
22 DONNA GARDIER How Sweet It Is (Dome Records Limited)
24 JEFF LORBER Chopsticks (GRP/VMG)
26 NESTOR TORRES Watermelon Man (Shanachie/

JONATHAN BUTLER Pata Pata (Warner Bros.)
PIECES OF A DREAM Loves Sithouette (Heads Up/

- #1 MOST ADDED
EUGE GROOVE Rewind (Warner Bros.)

#1 MOST INCREASED PLAYS
NATALIE COLE FIOIANA KRALL Better Than Anything (ZRP/VMG)

TOP 5 NEW & ACTIVE
CRUSAOERS Viva De Funk (GRP/VMG)
PAUL HARDCASTLE Oesire (Trippin” 'n Rhythm)
BLAKE AARON One Moment With You (innervisicay
JOE MCBRIDE Keeping It Real (Heads Up/
DAVID LANZ Romantica (Decca/

Smooth Jazz begins on Page 66.

TRIPLE A

29
30

w ™

1 8 COLDPLAY Clocks (Capitol

4 WALLFLOWERS How Good It Can Get {/nterscope)

2 3 DAVEMATTHEWS BAND Grey Street (RCA/

5 o COUNTING CROWS Big Yellow Taxi (Geffen/Interscoge/

3 5 TORIAMOS A Sorta Fairytale (£pic/

7 @ PAUL SIMON Father And Daughter (Nick/ive)

6 7 BECK Lost Cause (Geffen/Interscope)

8 8 SUSAN TEDESCHI Alone (Tone-CoolfArtemis/

9 RHETT MILLER Come Around (Elektra/EEG)

12 JASON MRAZ The Remedy (f Won't Worry) (Elektra/FEG)
10 DAVID GRAY Be Mine (ATO/RCA)

1" JOHN MAYER Why Georgia /Aware/Columbia)

14 NORAH JONES Come Away With Me (Blue Note/Virgm

15 SOUNOTRACK OF OUR LIVES Sister Surround (Reputiic/Universal)
13 15 SHERYL CROW C'mon, C'mon /A&M/interscope)

16 16 MATCHBOX TWENTY Disease /Atlantic/

17 17 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/
21 8 MATCHBOX TWENTY Unwell (Melisma/Atiantic)

18 MAROON 5 Harder To Breathe /Octone/

20 20 STONE SOUR Bother (Roadrunner//{DJMG)

- 8 JAYHAWKS Save It For A Rainy Oay (American/Lost Highway/[DJMG)
25 SISTER HAZEL Your Mistake (Sixth Man)

23 23 ZWAN Honestly (Reprise/

24 DAVE MATTHEWS BAND Grace Is Gone (RC4/

29 KATHLEEN EDWARDS Six 0’Clock News (Zoe/Rounder/

- BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia)
26 27 3 DOORS DOWN When I'm Gone (Republic/Universal)

- @ DAR WILLIAMS | Saw A Bird Fly Away (Razor & Tie}

22 29 PRETENDERS Complex Person fArtemis/

19 30 BRAD Shinin’ /ﬁed/me/

# MOST ADDED
LUCINDA WILLIAMS Righteously (Lost Highway!
#1 MOST INCREASED PLAYS
JASON MRAZ The Remedy (I Won't Worry) (Elektra/cE6)

TOP 5 NEW & ACTIVE
LUCINOA WILLIAMS Righteously /L ast Highway!
REQ HOT CHILI PEPPERS Can't Stop (Warmner Bros..
TORI AMOS Taxi Ride (£pic/
TOM PETTY & THE HEARTBREAKERS Have Love Will Travel A¥arner Bros.)
JOHNNY MARR Down On The Corner (iMusic)

TRIPLE A begins on Page 79.
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By Erica Farber

hose who say that radio is not experimenting
with new formats these days may change
their minds when they hear what Jim Duncan
is up to. Many of us are familiar with Duncan
as the former President of Duncan’s American
Radio Company, which published a series of
books and reports that provided a range of
data and analysis for the commercial radio
industry.
Duncan closed that company early this
year and bought in to a radio group located
in Santa Fe, NM. On or around March 1 Duncan and his
partners will be signing on a new station called
“Enchantment FM” (KENC). Duncan will program an entire
station for the first time in his life and also do the 5-9pm
airshift.

Getting into the business: "I graduated from
college, and my first job was working for a small FM in
Kalamazoo, MI owned by Stephen Trivers and Bill Wertz. I
was a salesman. They had a music syndication service
called KalaMusic. They received all the Arbitron books for
each market. To educate myself, I took the books home at
night and made lists of who was the top 10 in this and the
top 20 in that and who owned what. I put it all into a
spiral notebook and gave it to Steve, thinking maybe it
could be useful.

“Steve was an officer of the NAFMB at that time, and
he took the notebook to one of their conventions. Eight or
10 people saw it and asked if they could have copies of it. I
made the copies, and it dawned on me that, perhaps, there
was a market here. I called Arbitron, run by Bill McClenegan
at that time, and asked for the rights to do a summary
digest of their data. Bill said, ‘No way, pal’ He's a wonderful
gruff gquy with a heart of gold. About six or eight months
later I got this phone call out of the blue from Bill. He said,
‘Go ahead and do it! The next day he resigned as President.
It was ‘Give the kid a break’ time.

"By that time I'd taken a position as Media Director of
an advertising agency. I did digests called American Radio
at night. The first edition sold 265 copies at $19 apiece.
In 1981 I left the agency and started doing this full-time.
We came up with various ways of analyzing radio that I
think were valuable. About three years ago I could see the
data that I provided was not quite as valuable after
consolidation. We limped along for the last couple of years
and finally decided to close down altogether.

“T had another goal in mind: to take some of the
theories and philosophies I've developed and try them at
an individual radio station. I bought in to a group in
Santa Fe, and we're going on the air with a single FM
station in March.”

How he picked Santa Fe: “My wife and I have been
coming here for about 20 years. We bought a piece of land
and sat on it for years. It is the perfect piece of land, and
we built a house on it. We just finished in September. I
love Santa Fe — the diversity, the multiculturalism, the
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JIM DUNCAN

Programming Partner, KENC-FM Radio

pure culture of the market and the history. And it's a
beautiful place to live. I'm here about 80% of the time.
My wife is still with Emmis in Indianapolis as their
Market Manager. It's very difficult.”

His vision for Enchantment: “What I wanted was
music that has not been played on commercial radio but
that is good music, no matter what the genre. I've gone
through something like 5,000 albums over the last five
years and selected about 1,200 cuts. In Santa Fe there are
so many signals that if you can get a two or three share,
you're doing really well. We estimate that about 90% of
our playlist has never been played by any commercial
station in Albuquerque or Santa Fe. Our goal is to apply
certain disciplines in our programming that might be
lacking in public radio.

“It’s going to be about 30% jazz-based — not
smooth jazz, but contemporary and traditional jazz.
There will also be elements of classical, world music —
primarily from Mexico, the Caribbean, Brazil and Africa,
and Celtic — blues, folk, bluegrass, some Triple A, a few
oldies and a lot of cabaret. About 10% of our active
playlist will be local Santa Fe artists. We'll be more
uptempo and aggressive during the day and quite laid-
back in the evenings. The first cut we play will be Take 5
by Dave Brubeck.”

Biggest challenge: “Trying to carve out an identity
when you have a market with only 80,000 people and 40
serviceable signals, almost all from Albuquerque. Also,
getting the word out early. We have a little bit of
marketing money, so we'll have a chance. Itl be 102.9,
KENC, Enchantment FM. The motto for the state of New
Mexico is the Land of Enchantment; we're picking up on
that.”

State of the industry: "I have mixed feelings and a
lot of concerns. There are four main constituencies of
radio: the owners, the listening public, the advertisers
and the future. Anybody who owned stations during the
'90s had financial windfalls because of consolidation. The
consolidators have had the same. Perhaps the overall
presentation — not necessarily the music, but the
presentation — has improved some since 1996, at least
in the medium and small markets. I don’t think
consolidation has meant much to the overall sound of
stations in the larger markets.

“For the listening public, there have been no
important format developments. Everything we hear are
subsets of established formats. I don't see a whole lot of
innovation. Our listeners are telling us they're not very
happy with the medium. Back in 1989, at any one time an
average of 17.5% of the 12+ population was listening to
radio. Now it's 14.5%. That's a 17% drop in a period of 10-
12 years. The listening levels are the lowest since 1975.

“There are a lot of reasons for that — competing
media, the Internet — but I think other factors hurt us.
One would be increasing spotloads. Another is that radio
managed to chase away most listeners over 50. There's no
music format for older people that I can see. For
advertisers, I see consolidation as purely a negative. The
stations, when they got into clusters, got pricing power.
They were able to raise rates. More important, they were
able to get a lot more power over advertisers by offering
package deals and marrying the weak with the strong.

“For the final constituency, which I call the future
— let me define that as future entrepreneurs and future
young people seeking jobs in our industry —
consolidation has been a pure disaster. There aren’t
stations for entrepreneurs to buy in the top 200 markets
anymore. If you're going to put together a group, you
have to go to rural or unrated markets to have a chance.
Secondly, for the young people coming in, particularly in
programming and as air talent, there are maybe half as
many jobs available now as there were in 1990 — maybe
not even that many. Some of those jobs would have been
lost because of new technology, but consolidation made
it worse.”

Something about him that might surprise our
readers: “I spent my career trying to look for national
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trends and national conditions, and here I am trying to
take a little radio station and make it successful. That's
the biggest change. I've had to learn to compromise and
to develop some people skills that I didn't have before.
Most of my work was done in a home office, in a den or
library or someplace, and I really didn't have to develop
people skills. Now I do.”

Most influential individual: “First, Steve Trivers,
who gave me encouragement when I was a young man
who knew nothing about the industry. Second, Jeff
Smulyan. He gave me a lot of encouragement, but, most
of all, he makes me laugh. That's so valuable. He's such a
bright guy. Finally, Tom Stoner, who taught me
humanitarianism and philanthropy. Tom is one of the
most admirable people in the industry.”

Career highlight: “Helping people new to the
industry, spending time with them and trying to teach
them how to use my materials so they could become
knowledgeable about the industry and execute their
dreams. I really appreciate that. My wife, Christine, was
just elected to the NAB board, and I'm really proud of her.
My daughter Erica, who, with her husband, Dave, just
announced they're pregnant. My daughter Becky, who
just became the first member of the family to graduate
Phi Beta Kappa; I'm proud of that. And my stepson,
David, who graduates in May from Purdue.”

Career disappointment: “In 1997 Steve Dodge of
American Radio Systems decided he wanted to sell. I was
an active member of the board and thought it was going
to be the perfect consolidator — one with a conscience.
We had great people: Steve as the dealmaker and finance
guy; super managers in David Peariman, John Gehron and
Don Boloukos. We had a wonderful board of radio people.
One day, out of the blue, Steve said he wanted to sell. I
was crushed.

“The handwriting was on the wall that there were
going to be three or four really large radio companies, and
I thought ARS was going to be one of them. When ARS
went up for sale, there were only two bidders. One was Mel
Karmazin of CBS with cash, and the other was Jacor, Randy
Michaels and Sam Zell with stock. Steve made the decision
that he wanted the cash, but I often thought that Jacor
and ARS would have been a superb radio company. It didn't
happen, and I was disappointed.”

Favorite radio format: “There are four stations that
I admire most. One is WJR/Detroit, particularly when JP
McCarthy was on the air. WGN/Chicago would be the
second one, Bob Collins in particular. I also like KBCO/
Denver. Above all is WLOQ/Orlando, a small class A
independent that's been a Jazz station since the middle
'70s. I like full-service Triple A and Jazz.”

Favorite television show: “Six Feet Under, CNBC and
the Weather Channel.”

Favorite book: “A Soldier of the Great War, by Mark
Helprin; Cold Mountain, by Charles Frazier; and Island, by
Alistair MacLeod.”

Favorite movie: “Night of the Hunter, directed by
Charles Laughton.”

Favorite restaurant: “Geronimo's in Santa Fe.”

Beverage of choice: “Any single malt scotch.”

Hobbies: “Meteorology. I love studying weather. I
have a wonderful mineral collection. It's one of the best
private collections in the country. Reading contemporary
fiction and hiking.”

E-mail address: “jimradio23@aol.com.”

Advice for broadcasters: “I'd love to see radio
become more of an art form and less of a science. We
need to give individual programmers more license to
execute their personal visions. We've become too
cookie-cutter, too standardized, too homogenized. I
would love to see those who control major clusters take
just one station and do something experimental.
Finally, try to lead the audience instead of following
them. Try programming the audience hasn't been
exposed to before. Try to become a leader instead of a
follower. We've become overresearched. We play music
that's too safe.”
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For More Information Please Contact:

Greg Maffei (310) 738-1656  Jessica Harrell (615) 244-8822
gmaffei@radioandrecords.com

(Country) (Christian) (Urban)

Amy Snyder (615) 244-8822 Ern Llamado (310) 788-1655

jharrell@radioandrecords.com asnyder@radioandrecords.com ellamado@radioandrecords.com
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FLEETWOOD MAC
PEACEKEEPER

The new sing|e from one of the greatest bands of all time

On Your Desk March 5th

Going For Adds
Everywhere
March 10th

— . e e o _ .

from SAY YOU WILL the new album in stores April 15th
World tour begins in the U.S. on May 7th

Sing|e produced |:>y Lianey Bu\ckingham and John Shanks
Album produced by L-mdsey Bucl(ingham
fleetwnodmac.com  AOL Keyword: Heetwood Mac repriserecochs.com
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