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3 Doors Down, Six Formats Charted

3 Doors Down’s “When I'm Gone” is on the chart at
no fewer than six R&R formats this week. The song

'@

is No. 1 at Rock, No.
2 at Alternative and
No. 3 at Active Rock

B — and, for good

|

measure, it's rising

at CHR/Pop and Hot
AC. Finally, “Gone”

debuts this week at

Triple A.

V4
RADID & RECORDS

www.radioandrecords.com

L£om

FEBRUARY 21, 2003
Music Is No. 1 Country Essential

R&R'’s annual Country Radio Seminar special is
called The 7 Essentials of Successful Country Radio.
While it's true that marketing matters and produc-
tion is powerful, it's the right music that drives
successful Country radio. R&R Country Editor Lon
Helton and

Assoc. Editor
Angela King pull §
it all together,
beginning on

the next page

FROM THE
FORTHCOMING ALBUM

“There’s More

To Me
Than You”
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TAKEN FROM THE FORTHCOMING ALBUM

. KGSR WFUV WXRT
WXPN WTTS WXRV
WNCS WCLZ KINK
KMTT KFOG WRNR
WMPS WRLT WKOC

 KCTY And Many Others!
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Produced by Mark Howard & lucinda Williams
Executive Producer: (iu.:v Brigys
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NTR GAINS MOMENTUM

This week's Management, Marketing &
Sales section contains complete results
from the RAB's fourth annual NTR Survey.
And, in conjunction with this week’s
Country special, the GM Spotlight shines
on Kristine Foate, who oversees CMA
Small Market Station of the Year WIXY/
Champaign, IL. There's also a feature on
24-year-old KMEL/San Francisco AE
Regan Richardson, winner of the RAB
Training Academy’s “Top Gun" award and
graduate of the RAB/BMI FastStart to
Radio Sales Success Minority Scholarship
Program. You'll also find some season-
ending football philosophy in Tim Moore’s
motivational column.

Pages 8-12

A DIFFERENT KIND OF WAR

That's the theory of Holland Cooke, McVay
Media’s News/Talk specialist. In this
week’s R&R News/Talk/Sports column,
Cooke offers helpful advice on how to
prepare for war reporting and offers his
opinion on why radio remains the best
medium for wall-to-wall coverage.

Page 21

CHR/POP

* AVRIL LAVIGNE I'm With You {Arista)

CHR/RHYTHMIC
* 50 CENT In Da Club (Shady/Aftermath/interscope)

URBAN
50 CENT In Da Club (Shady/Aftermath/interscope)

URBAN AC
* JAHEIM Fabulous (Divine Mill/Warner Bros.)

COUNTRY
* MARK WILLS Nineteen Somethin’ (Mercury)

AC
« DIXIE CHICKS Landslide (M ¢Columbia)

HOT AC
+ AVRIL LAVIGNE I'm With You (Arista)

SMOOTH JALZ
» BONEY JAMES Grand Central (Warner Bros.)

ROCK
+ 3 DOORS DOWN When I'm Gone {Republic/Universal)

ACTIVE ROCK
* SALIVA Always (/sland/IDJMG)

ALTERNATIVE
* QUEENS OF THE STONE AGE No One Knows (/nterscope)

TRIPLE A
« COLDPLAY Clocks (Capitol)

CHRISTIAN AC
« STEVEN CURTIS CHAPMAN All About Love (Sparrow)

CHRISTIAN CHR
* JEREMY CAMP Understand (BEC)

CHRISTIAN ROCK
* KUTLESS Run (BEC)

CHRISTIAN INSPO
« MICHAEL W. SMITH Lord Have Mercy (Reunion)

SPANISH CONTEMPORARY
» SHAKIRA Que Me Quedes Tt (Sony Discos)

TEJANO
* KUMBIA KINGS... No Tengo Dinero (EMI Latin)

REGIONAL MEXICAN
= LIMITIE Papacite (Universal)

TROPICAL
« INDIA Sediceme (Sony Discos)
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Infinity Rebounds In Q4

Karmazin commits to turnaround of VIA stock

By Joe Howard

R&R Washington Bureau
thoward@radioandrecords.com

While Viacom’s Q4 and 2002
earnings were
ahead of Wall l ﬁ"’"
Street fore- /I/”””I"" i
casts, its finan-
cial results were nearly over-
shadowed by President/COO
Mel Karmazin’s ongoing em-
ployment-contract negotia-
tions.

“Mel and I understand and
are very sensitive to the fact
that a timely resolu-

tion is desirable,”

Viacom Chair-

man/CEO Sum-

ner Redstone said during the
company’s conference call with
investors last week. “But we be-
lieve that it is better to get it

EARNINGS - See Page 23

By Adam Jacobsen

R&R Radio Editor
ajacobson@radioandrecords.com

Katz Media Group has
unveiled its final analysis of
the response rates seen by
Arbitron during the fall
2002 survey period, and the
results are far from —

Final Katz analysis shows steep dip in fall,
resulting in second-lowest survey period ever

rates are alarming and mirror
research trends in other indus-
tries,” said Katz Radio Group
VP/Director of Research
Shaunagh Guinness. “Like
other market research compa-
nies, Arbitron has experienced
increasing difficulty

| the programming

| ries of industry re-

encouraging, Response Rates in getting potential

After looking . respondents to par-
at all 286 Ar. |BY MarketSize| oo the diary
bitron-rated mar- | 1-10: down 3% | survey. Our analysis
kets, Katz con- . ® clearly shows that
cluded that fall fisa s significantly lower
response rates | 26-50: down 5% | consent rates appear
were down 4.4%. | §1-100: off 3% | to be the driving
That puts the av- ) 5 force in lower re-
erage market’s re- Rl sponse performance

sponse rate at
34.4, down from fall 2001s
359. The fall 2002 response
rate comes in far below any
previous fall survey and
ranks as the second-lowest of
any season. It's exceeded
only by summer 2002.
“These most recent de-
clines in Arbitron response

this period.”

The top 10 markets experi-
enced the smallest decline in re-
sponse rates during fall 2002,
coming in at 28.9, down 3%
from the 29.8 seen in fall 2001.
Markets 11-25 fell 4%, from 33
to 31.7; markets 26-50 dropped
5%, from 32.3 to 30.6; markets

RESPONSE » See Page 18

Response Rates Continue To Plague Arbitron

They may not consent to keep diaries, but
listeners are satisfied with radio programming

By Kevin McCabe

R&R Sr. VPMusic Operations
kmccabe@radioandrecords.com

A new study conducted by
Arbitron, based on telephone
interviews with more than
2,000 diarykeepers for fall 2002,
suggests that radio
listeners are gener-
ally satisfied with

choices available to
them. The analysis
is the latest in a se-

search reports seek-
ing to determine
whether listeners
are dissatisfied with
radio, particularly
in the post-consoli-
dation era.

Perhaps the most
telling statistic is that 79% of
listeners feel they get more or
the same amount of program-
ming choices from their local
radio stations compared to five
years ago. To break it down

following

“Contrary to the

concern that some
observers have
expressed, more
variety in

programming — not
less — is available
to radio listeners

consolidation.”
Arbitron’s Scott Musgrave

even further, one-third of re-
spondents say their choices
are greater now than five
years ago. Some 69% indi-
cate that their favorite sta-
tions do a very good or good
job of providing a
wide variety of
programming,.
“Contrary to
the concern that
some observers
have expressed,
more variety in
programming —
not less — is avail-
able to radio lis-
teners following
the consolidation
that has taken
place in the radio
industry in recent
years,” Arbitron Radio Sr.
VP/GM Scott Musgrave said.
The Arbitron study reports
that 80% of respondents lis-
ten to local radio stations for

STUDY - See Page 18

The Right Music

Seek the unique; be careful of repetition

By Lon Helton
R&R Country Editor

Ihelton@radioandrecords.com

Music is the engine that
runs 99% of the Country ra-
dio stations in the US.A. Sure,
the other six essentials that
we’'re focusing on in this
year’s Country Radio Semi-
nar special are critical to your
station’s success, but you can
get everything else right and
still not win if the music is
wrong.

Plus, playing the right
music can make up for defi-
ciencies in a lot of other ar-

eas. As Clear Channel Re-
gional VP/Programming for
Minnesota and the Dakotas
and KEEY/Minneapolis PD
Gregg Swedberg notes, “You
don’t have to have the
market’s funniest morning
show or the largest market-
ing budget to win, but you
absolutely have to play the
right music.”

We can all agree on that,
but deciding what music is
right is a little bit trickier. Af-
ter all, one must choose a
current/recurrent/gold mix
that’s right, and the eras

Is A Must For Success

must be balanced as well.

Once upon a time — actu-
ally, not very long ago —
most Country stations were
very similar in their music
mixes. When times were
good, stations were 65% cur-
rent/recurrent and 35%
gold. When times got
tougher, it was just the op-
posite. As we take a look at
today’s musical quandaries,
we'll wax philosophic with a
few programmers and get
down to the nuts and bolts
with others.

MUSIC » See Page 51

Infinity Boosts
Four To SVP

Infinity has expanded its
roster of Sr. VPs/Market Man-
agers by promoting Dave
McDonald in Portland, OR and
Tom Humm in Las Vegas. They
report to Phoenix-based Infinity
Sr. VP/Western Region Clancy
Woods.

A 30-year radio-industry vet-
eran, McDonald has spent the
last 18 vears in the Portland
market. He most recently man-
aged KUPL-AM (formerly
KUFO-AM), KUPL-FM &
KLTH-FM/Portland. He will
continue to directly manage
KUPL-AM & FM & KLTH/
Portland while gaining oversight
of KINK, KUFO & KVMX,

Mark Walen, who will con-
tinue as GM of KUFO &
KVMX, has added Sr. VP /Sales
duties for the entire Portland
cluster. Stan Mak will continue

INFINITY » See Page 18

The industry’s No. 1 daily fax: R&R TODAY

wWwWw americanradiohistorv com


www.americanradiohistory.com

From Gutterflower

the"SYMPATHY”
googoodolls

PRODUCED BY ROB CAVALLO AND THE GOO GOO DOLLS
MIXED BY TOM LORD-ALGE

Majors Include:

KIS, KFMB, WSSR, WPRO, WWZZ, WMYX, WSSX, WABB, KYIS, WXKS,
WNKS, WLNK, KDND, WTMX, KYSR, KMXB, WINK, WKZN, WTIC, G105,
WIXX, WSNE, KPEK, WRVE, WMAD, KVUU, KYKY, WGTZ, WZYP, WFLY

On Tour With Bon Jovi

O Management: Pat Magnarella for Atlas/Third Rail Management
googoodolls.com wbr.com/googoodolls AOL Keyword: Goo Goo Dolls
Lot e e e P G s o et Sl
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HBC Enters Puerto Rico
With Deal For El Mundo

By Adam Jacobson

R&R Radio Editor
RSSO AC T COm

For weeks, rumors floated
throughout Puerto Rico that El
Mundo Broadcasting Corp. —
owner of Puerto Rico's first radio
station, WKAQ-AM (Radio Reloj)/
San Juan — had agreed to sell its
two AMs and two FMs on the is-
land to Hispanic Broadcasting
Corp.

On Feb. 13 HBC made it official.
For $32 million, it has acquired the
stock of El Mundo from Fundacion
Angel Ramos Inc,, a philanthropic
organization created by El Mundo
founder Angel Ramos that oversees
the corporation.

HBC will own and operate Span-
ish News/Talk WKAQ-AM, which
debuted in December 1922 and has
been controlled by El Mundo since
October 1949; heritage CHR/Span-
ish Contemporary hybrid WKAQ-
FM (KQ105)/San Juan, which was
consulted by Mike Joseph for many
years and to this day features a
Tropical twist to the “hot hits” con-
cept developed by Joseph; and
those stations’ respective simulcast
partners, WUKQ-AM/Ponce and
WUKQ-FM/Mayaguez.

The deal, which is expected to
close in Q2, gives HBC the ability
to compete against rival Spanish
Broadcasting System in Arbitron’s |
13th-ranked market. Thanks to an
overwhelming amount of consoli-
dation in the last decade — as San |
Juan-based stations have created
cadenas, or networks, by acquiring |
properties in such cities as Ponce
and Mayaguez — Miami-based SBS
has emerged as a major player in
the U.S. commonwealth: It operates
five networks airing on 11 stations
across the island. |

HBC will also compete against
powerful local group Arso Media,
owner of 14 stations — including
top-rated WPRM, part of the |
“Cadena Salsoul” network.

HBC's deal for ElMundo's stations
received major headlines in EI Nuevo
Dia, Puerto Rico’s biggest daily news-
paper. But the deal had been met with |
outrage before an official announce- |
ment was even made.

In late January popular Spanish- |
language singer Ednita Nazario, a
Puerto Rico native, joined members
of Puerto Rico’s House of Represen-
tatives to protest the then-rumored |

EL MUNDO - See Page 18 |

Renier Rejoins WNNX/Atlanta

Mark Renier has returned to the
day-to-day GM post at Al-
ternative WNNX (99X)/At-
lanta. He replaces Tom
Holiday, who resigned.

Renier retains his corpo-
rate responsibilities as Sr.
VP/Regional Manager for
Susquehanna — in which
he oversees the company’s
Atlanta, Cincinnati and In-
dianapolis stations — but
relinquishes day-to-day
GM duties at CHR/Pop WWWQ
(Q100)/ Atlanta. Renier launched
99X in 1992 and Q100 in 2001.

Renier

When asked if he has a new per-

told R&R, “l have not
been involved with 99X
day to day while we've
been building Q100, so 1
am enjoying 99X with new
ears. The benchmarks are
known throughout the
marketplace, with station |
B events such as Freeloaders, |

Live X, Big Day Out and

free summer concerts. The
air talent is extraordinary, and OM
Leslie Fram and PD Chris Williams
are on task.”

KMOX Ups Langmyer To GM

Tom Langmyer has been
promoted from Director/
Operations to VP/GM at In-
finity’s News /Talk KMOX/
St. Louis. Langmyer re-
places Karen Carroll, who
stepped down last month,
and reports to recently ap-
pointed Infinity/St. Louis
Sr. VP/Market Manager
Beth Davis.

“We have an excellent
team and an incredible cluster,”
Langmyer told R&R. “Having the
opportunity to work under the
leadership of Beth Davis and in-
coming Director/Sales Susan
Kretschmar is very exciting.

“KMOX is a very product-inten-
sive and community-oriented sta-

Langmyer

tion. Times have changed,
but the foundation upon
which KMOX was built
B still applies. We have a |
| strong commitment of ser-
vice to our listeners, clients
and the community. KMOX
is truly the ‘Voice of St.
Louis.””

A 20-year broadcasting
veteran, Langmyer joined
KMOX in 1992 as PD. Be-
fore that he spent 1986-92 as Opera-
tions Director for NewCity’s WSYR
& WYYY/Syracuse. He has also
worked for WGR-AM & FM and
WBEN-AM & FM in Buffalo, as
well as WTAE/Pittsburgh, and has
been a consultant to WNEW-AM/
New York.

i a similar post at Sports

X News

 ——————— e =

'| Zapin Heads Rock Promo
| At DreamWorks Records

Ross Zapin has been tapped to
head DreamWorks Records’
combined rock and modern rock
promotion departments while
continuing to oversee the
label’s video promotion.
He formerly spearheaded
the company’s modern
rock promotion and is
based in New York, re-
porting to DreamWorks
executive Johnny Barbis.

“Ross has done an out-
standing job of raising
awareness of our artists
at radio,” Barbis said.
“He's shown real leadership in
not only getting songs played, but
in looking after the overall devel-
opment of artists’ careers. Ross
has worn two hats at Dream-
Works for a while now, getting
impressive results in both the ra-
dio and video arenas, so we have
no doubt he will excel in his in-
creased responsibilities as head of
our recently combined rock and
modern rock promotion efforts.”

Zapin remarked, “1 must
thank Johnny Barbis for this tre-

Zapin

s

mendous opportunity to grow in
my career at DreamWorks. He
has shown the kind of support
and creativity that you dream of
in a boss. At most labels
1'd never have the free-
dom to do all the things
1've done on Johnny's
watch. I'm also ex-
tremely grateful to my
team members in the de-
partment, Matt Smith
and Jeff Gillis, and
[DreamWorks principal
executive]  Michael
Ostin, who has shown
great faith in my abilities from
Day One.”

Zapin began his career as Pro-
motion Director at the former
WAPP/New York, then segued
into concert promotion at Ron
Delsener Enterprises. He joined
Geffen Records in 1990 and while
there held the titles New York
Regional Promotion Manager,
East Coast Modern Rock Promo-
tion Director and head of mod-
ern rock promotion. He joined
DreamWorks in 1999.

February 21, 2003 R&R @ 3
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Catlin Returns To Dallas

Susquehanna has trans- |
ferred KCMO-AM/Kansas |
City PD Jeff Catlin back to

KTCK (The Ticket)/Dallas.
He succeeds Bruce Gilbert,
who last week was named |
GM for the ESPN Radio
Network.

Catlin is returning to
KTCK, where he worked
from its inception in 1994 — first as
a producer and ultimately as PD.
He moved to KCMO in 2000.

Catlin

spective on 99X, Renier | TO Pl'ogl'am ‘The TiCket’

“l can’t think of a position
in recent years where we
saw as much interest as this
one,” said Susquehanna/
Dallas VP/Market Man-
ager Dan Bennett, to
whom Catlin reports.
“While the biggest names
in the industry came for-
ward, Jeff's history with
the station, tremendous
work ethic and creativity con-
vinced me he is the perfect person
for the job”

LETTER TO THE EDITOR

time we'd seen a war televised™

Mary, you are either young, stupid or both to negate the tens of thou-
sands of young lives that were lost right in front of our eyes daily on the
nightly news during the Vietnam War. Your ignorance is disheartening.

Director/Radio Programming & Operations

Reader Recalls First ‘TV War’

In response to Radio One COO Mary Catherine Sneed’s statement in
the Feb. 14 issue of R&R conceming eamings estimates vis-a-vis a pos-
sible war in Iraq, wherein she said 1991’s Persian Gulf War was the “first

Pam Miller

Dick Clark Productions

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsibie for the content. R&R reserves the

right to edit lefters.

wWwWw americanradiohistorv com

Cambino Now
OM Of WBLI

Nancy Cambino has added OM
duties at Cox Radio’s CHR/Pop
WBLI/Nassau-Suffolk. She retains
her post as Promotion & Marketing
Director.

“Nancy is a total star,” Cox Top
40 Format Coordinator and WBLI
PD Jeremy Rice told R&R. “With
[VP/GM] Kim Guthrie and 1 now
doing all these regional duties,
we’re more than likely to be on a
plane on any given day. 1 need
someone like Nancy, with her take-
charge attitude, who's qualified to
handle a lot of the day-to-day ac-
tivities with Asst. PD/MD Al
Levine and Music Coordinator LJ.”

Cambino, who has been with
WBLI for four years, told R&R of

CAMBINO » See Page 23

WPGC-FM/DC
Elevates Rouse
To Ops Mgr.

Reggie Rouse has been pro-
moted to OM of Infinity’s CHR/
Rhythmic WPGC-FM/Washington.
He was previously Asst. PD and re-
tains his duties as producer of The
Donnie Simpson Morning Show.

“Reggie is the man because of his
‘make it happen’ attitude,” said In-
finity VP/Programming Jay Ste-
vens, to whom Rouse reports. “His
passion has allowed him to grow

ROUSE » See Page 17
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SBS Tries Again Vs. Clear Channel, HBC

Asks that lawsuit dismissal be reconsidered
By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

panish Broadcasting System’s crusade against Clear
Channel and Hispanic Broadcasting was dealt a blow
when the SBS lawsuit alleging anti-competitive practices
by the other two broadcasters was dismissed by a Dis-
trict Court judge, but SBS came out swinging late last
week when it requested a reversal of that action, saying
it has new information it wants to share with the court.

In a Feb. 14 filing SBS not only  ond suit. The latest complaint is
asked Florida’s Southern District  sealed because it reportedly con-
Court to reconsider the dismissal,  tains new information gained in
itasked for permission to fileasec-  discovery-phase depositions from

Clear Channel Chairman/CEO
Lowry Mays and CFO Randall
Mays and Hispanic Broadcasting
CFO Jeff Hinson.

Meanwhile, the National His-
panic Policy Institute is imploring
the FCC to fully investigate the
claims made in SBS’s original suit.
“The facts alleged in the complaint,
if proven, would show that Clear
Channel has exercised significant

SBS ' See Page 6

Report: Women Slowly Gaining In GSM Posts

he latest report released by the Most Influential
Women in Radio shows that the proportion of female
general sales managers in the radio industry is now
31%, up from 26% in 1995. That figure, MIW spokes-
woman Joan Gerberding said, indicates that the radio
industry is “inching its ways toward gender parity.”

Among radio groups with 50 or  43%.It's followed by Cumulus, with
more stations, Entravision leadsthe  39%; Radio One and ABC, with 37%
pack with the most female G5Ms, each; Entercom and Hispanic

Broadcasting, with 35% each; Clear
Channel, Citadel and Regent, with
33% each; and Cox Radio, with 29%.

Companies the MIW group
calls “below the norm” for wom-
en in GSM positions are Infinity,
with 23%; NextMedia, with 17%;
and Marathon Media and Salem,
each with 14%.

MIW - See Page 6

Training to Help You G

ow Your Business

You Need |t

Web Convenience Plus Personal Guidance

Get the interaction and flexibility of on-site training with
the convenience of a Web training session—check out
the new live interactive training at ArbitronTraining.com.

¢ See demonstrations in real time

o Ask questions and interact with Arbitron’s
professional trainers

o New sessions every week

\ ARBITRON
%

Live Training When

Boost Your Skills with

Sessions On:

o Taking dollars from newspo,
w:!hnhghximiSQr' e

« Adding power o your
presentations

o Prospecting with qualifative dase

o Positioning your shation to fhe
best advantage

© How %o break out the book—for

No waiting for trainer visits, no juggling schedules—just PDs only
information to help you tell your story to advertisers and o And a lot morel
make more money. To check out this week's live sessions !
go to Live Web Training at www.ArbitronTraining.com! 52002 Atitron Inc, MeximiSer® is o
(qm
www.Arbitronlraining.com

BUSINESS BRIEFS

CNN, ABC News Drop Merger Talks

alk of a merger between CNN and ABC News surfaced in Sep-

tember, but now the companies have decided not to join forces.
CNN parent AOL Time Wamner said last week, “After careful review, it
was determined that, although there are great merits and possibilities
to a merger, the potential problems associated with the completion of
such a transaction and the integration of these two distinct and great
cultures was more than we wanted to pursue at this time.”

Is EMI Looking At Warner Music Group Buy?

he New York Post reported last week that EMI is in early discus-

sions with AOL Time Wamer about a possible purchase of Warner
Music Group. The Post’s unnamed sources said no deal is imminent,
but analyst estimates put the potential purchase price of WMG at about
$3.5 billion. Representatives of EMI and AOLTW would not comment
to the paper, but some industry execs told the Post that, although
AOLTW wants to lessen its $26 billion debt load, it's unlikely to sell
WMG at the current low valuation. Another insider said, however, “Des-
perate people will do desperate things.”

Analysts’ Outlook On Radio One, Viacom

errill Lynch analyst Marc Nabi has set Q1 estimates of $65 mil-

lion in revenue, $29.5 million in broadcast cash flow and $26 mil-
lion in EBITDA for Radio One — slightly higher than the company’s
own forecast. Radio One management expects revenue of $64.6 mil-
lion, BCF of $29.1 million and EBITDA of $25.7 million. At the same
time, Nabi lowered his full-year 2003 revenue forecast on the com-
pany to $321 million — an 8.5% increase from 2001 — and reiterated
his “neutral” rating on ROIA shares.

Meanwhile, Merrill Lynch analyst Jessica Reif Cohen lowered her
forecast for Viacom, saying that the Q4 performance from the
company's “more important” divisions, such as cable, were below ex-
pectations, while results from what she called the “less critical” enter-
tainment division were ahead of estimates. Cohen lowered her 2003
EBITDA estimate for Viacom from $6.3 billion to $6.1 billion and
dropped her target price on the company's stock from $55 to $50.

“While this represents a more easily achievable estimate,” she said,
“in light of Q4 trends we are taking a more conservative approach to
our outlook.” Cohen wamed that her estimates are based on contin-
ued advertising strength in 2003 and said, “A falloff in the advertising
market could cause our price target to be aggressive.” While she iow-
ered her EBITDA estimate for Infinity from $1.7 billion to $1.6 billion,
she forecast that the division’s revenue will grow 6%, to $4 billion, and
predicted that radio revenue will grow 8%.

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Continued on Page 6

Change Since
214m2 2703 21413 21402 2/7M3-2/14P03
R&R Index 24246 200.46 189.74 -22% 5%
Dow Industrials 10,001.99 7,864.23 7,90880 -21% +0.6%
S&P 560 1,116.48 829.69 83489 -25% +0.6%

Lender Forecldses
On NBG Radio Networks

Holmes exits as Crystal Net assumes NBG shows

i fter analyzing the company’s viability and its abil-
ity to satisfy its obligations to its senior secured credi-
tor — and after considering earlier consultations with
legal and valuation counsel — the board of directors
of NBG Radio Networks has determined that a fore-
closure on most, if not all, of the company’s assets is
the most appropriate course for the beleaguered Port-
land, OR-based program supplier.

WWW americanradiohistorv com

The decision to have Arlington,  self took place Feb. 12, and with
VA-based Crystal Media Net- it NBG has been absorbed by
work foreclose on NBG, original- CMN, headed by CEO Nick

ly known as Nostalgia Broadcast-
ing, came following the Jan. 29 res-
ignation of NBG President/CEO
John Holmes. The foreclosure it-

Krawczyk. The move has led
CMN to launch a radio-syndica-
tion arm, Crystal Net, which will

NBG > See Page 6
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Untouchable!

WGY KFYl KTRH WIOD KRMG

Albany Phoenix Houston Miami Tulsa

KMOX WLS WCBS WSB WRKO

St. Louis - Chicago New York Atlanta Boston

Noii o over 400)Stations!

-|m—lmtouchable? You had better believe it! She’s
L Kim Komando, America’s Digital Goddess.® The One |

' -.'wllo makes sense ofa confusk g-:wonld inhabited by, geeks

and nerds, Your core. audien ':ll»Iine,J and oniy

602-381-8200 27, casierm stations
I/Iésﬂtar

10 R Network |
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BUSINESS BRIEFS

Continued from Page 4

Gingrich Now Clear Channel Radio Controller

atie Gingrich has been named Controller for Clear Channel Radio. She has spent the last four years as
Market Controller for Clear Channel’s eight-station Phoenix cluster and before that was Accounting Man-
ager for CitadelV/Phoenix. Gingrich reports to Clear Channel Radio VP/Finance Jeff Rice.

Rich Democrats Seek To Launch Liberal Talk Network

A group of wealthy Democrats headed by Chicago venture capitalists Sheldon and Anita Drobny plans to
launch a liberal-leaning Talk network, according to a report in the Feb. 17 New York Times. Longtime
Atlanta-based radio programmer and executive Jon Sinton is reportedly the new network’s chief executive,
and the paper said the group is in talks with Saturday Night Live personality and author of Rush Limbaugh Is
a Big Fat Idiot Al Franken about hosting a show. The Times acknowledged that considerable hurdies will need
to be overcome to make such a venture a success but called the idea “the most ambitious undertaking yet to
come from liberal Democrats who believe they are overshadowed in the political propaganda wars by conser-
vative radio and television personalities.”

Goldman Sachs Raises Its Stake In Univision

oldman Sachs Asset Management, already Univision's largest shareholder, has increased its stake in

the broadcast company to 12.7%, or 20.3 million shares, from 9.9%, or 15.8 million shares, in Septem-
ber 2002. It was not reported when the additional shares were purchased or at what price. Univision is in the
process of completing a $2.09 billion merger acquisition of Hispanic Broadcasting.

Tribune January Radio Revenue Declines

Revenue for Tribune Co.'s radio operations slid 10% in January, due primarily to the sale of two of the
company's three Denver radio stations, but revenue for the broadcasting division rose 10%, to $107 mil-
lion, buoyed by TV revenue that increased 12%. For the company as a whole, revenue increased 5%, to
$467 million. Tribune’s publishing revenue improved 3%, to $353 million, while national advertising for its pub-
lishing operations grew 13% and retail advertising improved 3%.

Wisconsin Board To Help Amigo Expand In Texas

migo Broadcasting hopes to add to the 17 stations it owns throughout Texas after inking a financing

deal with the State of Wisconsin Investment Board that gives Amigo immediate capital for operations
and growth. Details were not released, but Amigo salid it approved the deal, which “contemplates further eq-
uity from Wisconsin,” on Feb. 6, and the arrangement is now pending FCC approval. Before expanding, Amigo
plans to complete the construction of a new tower for KXEB/Dallas and close on the stations it is already in
the process of purchasing. The State of Wisconsin Investment Board has a track record of success: It was a
founding member of Cumulus Media in 1997.

Reese, Liansa Join NAB Radio Board

onneville President/CEO Bruce Reese and Spanish Broadcasting System VP/East Coast Sales Maria

Elena Llansa have been named to the NAB Radio Board. Reese served on the NAB board of directors
from 1996-2000 and will begin his two-year term on the Radio Board at the upcoming June board meeting.
Liansa, who is also GM of SBS's WCMQ, WRMA & WXDJ/Miami, began her two-year term in January. Both
were appointed to at-large seats by Radio Board Chairwoman Ginny Morris.

Awards Set For Katz Women’s Career Summit

wards presentations will be part of the first Katz Women’s Career Summit, set for March 19 at the Grand

Hyatt Hotel in New York. At the gathering, geared toward women in the advertising and media industries,
ABC Radio Networks' The Satellite Sisters will receive an award for programming excellence. Additionally,
Ciear Channel CEO John Hogan will present awards of excellence to the New York Times Co. and Pfizer for
their commitment to advancing women through their management ranks, and to Radio Ink Publisher Eric Rhoads
for creating the platform for the Most Influential Women in Radio. The complete agenda for the summit, in-
cluding an updated list of panetists and presenters, is available at www.katzwomenscareersummit.com.

RTNDA Releases Resources For War Coverage

he Radio-Television News Directors Association has released three new resource guides to help jour-
nalists prepare for crisis coverage. The Bioterrorism Guide explains what bioterrorism is and how an attack
might unfoid, the Terrorism Resources Guide offers tips on preparing a newsroom to cover a terror-related crisis,
and War Coverage Resources offers articles on planning to report a war, including information on war-zone training
and preparedness. More information on all the RTNDA's war-related resource guides is available at www.rtnda.org.

FCC ACT/IONS

Report: FCC Commissioners Clash Over Deregulation

he New York Post reported this week that the FCC is at odds over the possibility of more media deregu-

lation, saying the “normally staid government agency has turned into a battleground” as a quarrel be-
tween Chairman Michael Powell and Commissioner Kevin Martin over the overhaul of telecommunications
rules has reached a boiling point. The Post said the rift “has exploded in recent weeks" and cited unnamed
sources who said Martin and Powell are also engaged in a clash of egos: “You've got a chairman and a
wannabe chairman,” a OC insider told the newspaper.

Neither Martin nor Powell would comment to the Post on the reported falling-out, which the newspaper
said began when Martin sided with the FCC's two Democratic commissioners, Michael Copps and Jonathan
Adelstein, over deregulation. “Clearly, there's a clash of wills right now,” said Ken Johnson, spokesman for
Rep. Billy Tauzin. “We have serious concerns about the FCC's future effectiveness, given some of the pos-
turing going on right now. With the economy stumbling along, this is no time for the FCC to be bumbling
along. If Commissioner Martin aligns himself with two Democrats, we'll have a new majority at the FCC, and

that's not what Republicans had in mind. Continued on Page 18
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$1.3 million

www.radioandrecords.com.

PRICE: $32 million

BROKER: Kalil & Co. Inc.

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WZLM-FM/Dadeville, AL $1.3 million
® KTME-AM/Lompoc and KUHL-AM/Santa Maria, CA

o KEBR-FM/North Highlands (Sacramento), CA $3 million
* WTSE-FM/Cypress Quarters, FL $1 million

o KIKX-FM/Ketchum and KTFI-AM/Twin Falis, ID $2 million
© WYRN-AM & WHLQ-FM/Louisburg, NC $2.8 million

o WKRE-AM/Monroe, NC $425,000

® WZCM-AM/Young Harris, GA $120,000

o WLLM-AM/Lincoln, IL $275,000

* WYRN-AM & WHLQ-FM/Louisburg, NC Undisclosed

* WQSE-AM/White Bluff, TN $85,000

Full transactions listings, posted daily, can be found at

DEAL OF THE WEEK

© WUKQ-FM/Mayaguez, WUKQ-AM/Ponce and
WKAQ-AM & FM/San Juan, PR

BUYER: Hispanic Broadcasting Corp.

SELLER: El Mundo Broadcasting Corp., a business entity run
under the auspices of the Fundacion Angel Ramos philan-
thropic organization. Phone: 787-758-5800

2003 DEALS T0 DATE

Due to this week’s blizzard in Washington, DC, 2003 Deals
to Date information was unavaiiabie at press time. Updated
figures wiil appear in next week’s issue of R&R.

MIW

Continued from Page 4

Among companies with few-
er than 50 stations, 33-station
Zimmer Broadcasting leads: Fif-
ty-six percent of its G5SMs are
women. Half the GSMs at Willis
Broadcasting’s 39 stations are wom-
en, while 46% of the GSMs at Great-
er Medla, 43% at Fisher and 38% at

Root Communications are female.
Despite the gains, Gerberding
said, “Too many radio groups con-
tinue to undervalue the expertise
and experience of female sales
managers. There continues to be
the perception that the issue of
gender diversity no longer exists.
I’'mhereto tell you that these num-
bers don’t lie.”
—Joe Howard

SBS

Continued from Page 4

influence over the operations of
HBC,” the NHPI told the FCC in
a recent letter. “The commission

should carefully examine the al-
legations to determine whether
Clear Channel, despite its repre-
sentations to the contrary, holds
an attributable interest in HBC.”

NBG

Continued from Page 4
produce, distribute and seil net-
work programming to national
advertisers.

Among the programs and fea-
tures to which CMN has acquired
the rights are The Dave Koz Radio
Show, Hollywood Hamilton's Week-
end Top 30, Wireless Flash and The
Dr. Don Prepsheet. Krawczyk has
formed an advisory board for
CMN and will be assisted by such
notable media executives as Em-
pire Media Chairman/co-CEO
Peter Bordes Jr. and AMFM Radio
Network founder David Kantor.

NBG shares, which trade on the
Over-the-Counter Bulletin Board,
dropped on Feb. 13 to close at a
paltry 4 cents a share, and the
stock, which is traded only spo-
radically, has seen no activity
since. NBG’s market capitalization
is just $583,000; by way of compar-
ison, Westwood One’s capitaliza-
tion is reported at $51 million.

The acquisition of NBG's assets
has made CMN the target of
NBG'’s creditors. ProStar Enter-
tainment Group President Bob
Dane told R&R that he plans to
file suit against Crystal Media be-
cause NBG has now defaulted on
payments due for its representa-
tion of ProStar s The Movie Show.

Dane said NBG is now delin-
quent in more than $10,000 in pay-
ments, adding that the last six
months’ worth of checks the com-
pany sent to ProStar included no
advertiser itemization and were
substantially lower than guaran-
teed. Dane told R&R that he is re-
questing an audit of 12 months’
worth of payments to ProStar and
said his calls to NBG executives
and to Krawczyk have gone unre-
turned.

It is not known who is present-
ly overseeing NBG’s business af-
fairs, and calls to the company by
R&R were not returned by press
time.
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America’s hottest and fastest growing oldies show!
Each weekend Steve Goddard spotlights an artist
or one of the Supergroups who made the
Soundtrack of a Generation. Programming oldies?
Your weekends definitely need Goddard’s Gold!

Now on over 125 stations coast to coast!

3 great hours!
Air Saturdays or Sundays!
Customization makes it sound local!

Call for a demo today!

t !' ﬂ 9 .,;: '3 .; '.“r "j Uf ) ext 201 eastern stations

4 ext. 211 western stations

www.weststar.com www.goddardsgold.com

“Steve Goddard is great!
He goes above and beyond
to make Goddard’s Gold fit
on KQOL. That translates
into superior ratings
results!”

Marty Thompson, PD

KQOL 93.1 FM Las Vegas
Director Oldies Programming,
Clear Channel.

“Goddard’s Gold is a great
fit for our fun KOMA
personality image! Steve
puts energy and fun into
his show and listeners are

energized.”

Kent Jones, PD
KOMA 92.5 Oklahoma City

“Fresh, Fun, Informative
and LOTS of Music!
Goddard’s Gold is an
exciting addition to
KODJ’s weekend.
Thumbs up!!!”

Dickie Shannon, PD
KODJ 94.1 Salt Lake City

“A perfect compliment to
the weekend line-up at
KOOL-106.1! The features,
interviews, & music make it
happen! Goddard’s Gold is
a weekend winner for
KooL!”

Paul Langston, PD
KQLL 106.1 FM Tulsa

“Exactly what we were
looking for! 60’s based,

and attractive to our P-2’s
as well as our P-1’s. Sunday
Morning’s in Green Bay
now require a cup of
coffee, the sports section

and Goddard’s Gold!”

Dan Markus, PD
WOGB 103.1 Green Bay

“The only syndicated
program good enough for
our air! So good, we air it
twice! An added bonus,
Steve and his staff are
very cooperative and
accommodating.

Thanks!”

Matt Cooper, PD
Oldies 106.3 KKSB
Santa Barbara

WesiSiar
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JEFF GREEN

NTR Gains Ground

Jjgreen@radioandrecords.com

MANAGEMENT MARKETING SALES _

Despite Economy Concerns

Event marketing continues to lead

Radio just enjoyed its second-best year ever in ad-
vertising dollars, and the contribution of nontradi-
tional revenue to radio’s bottom line looks like it will
continue to grow in 2003, despite the tough economy.

A record 85% of the 650-plus re-
spondents to the RAB’s just-released
fourth annual NTR survey say they
plan to increase their NTR activity
over the next year. More than 70%
intend to have more involvement
with event marketing, the No. 1 NTR
category, followed by cause-related
efforts and then the Internet, which
has passed recruitment as the third-
leading NTR segment.

More than two-thirds of the broad-
casters surveyed say they’ve been
doing NTR for at least three years,
and most believe they’re doing a
good job of planning further ahead.
But many respondents are still strug-
gling with time management and a
shortage of resources.

Radio has quickly adapted to the
new advertising landscape and incor-
porated more NTR programs into its

revenue-generating efforts,” says
RAB President Gary Fries. “Radio
has traditionally delivered results
with events in the local marketplace,
and the acceleration we are seeing in
that direction is a natural progression
that will be of benefit to the industry
and its clients.”

Here are the results of the RAB’s
2003 NTR survey.

What market size is your station in?
2001 2002 2003
17% 10% 1%
30% 26% 25%
18% 16% 16%
1% 13% 12%

Below 50,000
50,000-200,000
200,000-500,000
500,000-1 million

www americanradiohistorv com
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transactional business.

0-10%

11-20%
21-30%

More than 30%

NTR’s Real Revenue Contribution

In the RAB's just-released fourth annuai NTR survey, the per-
centage of stations reporting that nontraditional revenue brings
in at least 11% of their overall revenue is 34%. That's down slight-
ly from 2002's 36% — not surprising, given the uncertain-at-best
business climate — but in 2001 just 23% of surveyed stations
made 11% or more of their annual revenue from NTR. NTR is
clearly becoming a bulwark for radio against the turbulence of

Of your total revenue, what percentage is from NTR?

Despite the gains from 2001, the drop in the 21%-plus range
suggests that the economy is limiting the ability of stations to maximize

2001 2002 2003
% 64% -66%
18% 26% 27%

3% 6% 5%
2% 4% 2%

their NTR opportunities.
1 million-plus 24% 35% 36%  Recruitment 36% 36%
More major-market stations are  Dealer group 2% 3%
QOther 19% 19%

continuing to turn toward NTR,
though activity is not accelerating the
way it did last year, when respon-
dents in the 1 million-plus markets
increased by 11% over the 2001 sur-
vey. It is notable, however, that only
52% of the respondents are in mar-

| kets of 500,000 or less, a significant

decline from 2001’s 65%.
How long has your station/group been
pursuing NTR opportunities?

2001 2002 2003
Lessthanayear  24% 16% 10%
One-two years 23% 24% 22%
Three-five years 25% 29% 32%
More than five years 28% 31% 36%

The continuing rapid decline in
the “less than a year” category shows
how NTR is becoming a fixture cate-
gory for 90% of respondents, with
68% reporting at least three years of
activity.

Which of the following NTR areas are
you now pursuing? (More than one an-
swer allowed.)

2001 2002 2003
Event marketing 91% 92% 91%
Cause-related mkting 67% 70% 70%
Internet 54% 55% 55%
Recruitment 72% 58% 51%
Manufacturer direct 40% 44% 39%
Dealer group 35% 40% 39%
QOther 10% 27% 24%

The deteriorating economy seems
to be reflected in these numbers. No
category except the Internet showed
any growth, recruitment fell again,
and cause-related marketing stalled
at 70%.

For 2003, will your station....

2002 2003
Increase the level of
NTR sefling?
Maintain the same level
as in the previous year?
Decrease the leve! of
NTR selling? 3% 3%

If you plan to increase your NTR ef-
forts for 2003, which area are you plan-
ning to increase? (More than one answer
allowed.)

84% 85%

14% 12%

2002 20603
Event marketing 2% 12%
Cause-reiated marketing ~ 54% 53%
Internet 47% 48%
Manufacturer direct 40% 37%

In the two years the RAB has
asked this question, the replies have
been remarkably similar. But the de-
cline in manufacturer-direct business
appears likely to continue — the per-
centage of respondents planning to
step up their efforts in that area is also
slipping. The RAB says, however,
“By targeting the right prospects,
manufacturer direct could be a great
NTR segment for 2003.”

When training a new sales rep, what
topics do you include? (More than one
answer allowed.)

2001 2002 2003
Event selling 7% 68% 71%
Cooperative advert  79% 64% 63%
NTR 60% 62% 63%
Cause-related mrkting 52% 47% 47%
Internet 42% 41% 45%
Recruitment 59% 41% 41%
Other 1% 26% 25%

NTR training has now tied co-op
advertising as a training topic, and
the slight increase in planned Inter-
net NTR is reflected in the uptick in
Internet training. Just as event selling
remains the No. 1 NTR category, it
continues to lead here as well.

If you offer cause-related marketing,
how many different causes have you sup-

ported in the last two years?

2001 2002 2003
Three to five 36% 40% 38%
One to two 45% 35% 37%
More than five 21% 25% 25%

Two percentage points in the
“three to five” and “one to two” cat-
egories is not a big change, but the
RAB believes the decreases could re-
flect a return to the cause-related en-
vironment as it was before stations
began working overtime to respond
to the 9/11 tragedies.

Do several departments create and
implement NTR campaigns?

2001 2002 2003
Yes 3%%  50% 53%
No 61% 50% 47%

Thanks to station training and expe-
rience with NTR, the majority of NTR
campaigns are now organized jointly
among the sales, NTR, programming

Continued on Page 12
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Congratulations!

on the launch of America's first iSelector station

from WOR Radio New York

ﬂwmfoff"”yﬂw

Tony Bennett
and Billy Joel

Get your station back on
the web. Contact RCS at
914-428-4600

~ www.iselector.com
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DON'T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO!

LOOK WHO’S COMING TO TRS 2003!

LOOK WHO’S CON

MIIM”/” '”M/M” SANDY KENYON SEAN HANNITY PAUL HARVEY GARY HART TIM SANDERS
’r
c}ﬁﬂj “R&R’s Talk Radio Seminar is the most productive and beneficial management and

programmer’s event we attend in any given year.”
— Mickey Luckoff, Pres/GM and Jack Swanson, OM KGO-KSFO/San Francisco

REGISTER NOW AT

WWW.RADIOANDRECORDS.COM “I left with five pages of notes about things | will use to make my station better. Maybe you

OR FOR MORE INFORMATION, CALL should change the name of the convention - it’s not just for talk stations.”
THE TRS HOTLINE AT 310/788-1696 — Jim Farley, VP News/Programming, WTOP AM & FM/Washington, DC

“TRS is still the most valuable thing | go to each year and R&R works hard to make it so.”
MARINA BEACH MARRIOTT — Phil Boyce, OM/PD WABC/New York

4100 ADMIRALTY WAY
MARINA DEL REY, CA 90292 “By far the best and most productive broadcast seminar available today. TRS has always
310/301-3000 attracted the industry’s best and brightest.”
— Ken Kohl, OM/KFBK-KSTE/Sacramento and Clear Channel Regional Brand Mgr.

SEMINAR FEES

registration

°
B e g TP W VI WPV VYV — VY- Y. .
DLfVUNE FCONUANT §, £UU0 P09 There Is a $50.00

FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 8 - FEBRUARY 28, 2003 $450 “ml SI 'ﬁ!

OR MAIL TO: Please print carefully or type in the form below. AFTER FEBRUARY 28, 2003 qugm Z

R&R Taltk Radio Seminar 2003 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500
P.O. Box 515408 form. Please include separate forms for each

Los Angeles, CA 90051-6708 registration. Photocopies are acceptable.
OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Name Dvisa D MasterCard D American Express U Discover D Check

Account Number |

Title

Expiration Date
Call Letters/Company Name | j 1 j

Street Month  Date Signature

City Print Cardholder Name Here

Jeteprioner Call the R&R Talk Radio Seminar 2003
?
QUESTIONS? Hotline at 310-788-1696

Marina Beach Marriott, Los Angeles, CA

- -

TYPE OF ROOM TALK RADIO SEMINAR RATE

Thank you for requesting reservations at the
| Marina Beach Marriott. Our staff would like to take the opportunity to extend Single / Double $179/night
| awarm welcome to you during your upcoming meeting.

| * To confirm your reservation, your arrival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:
| nights deposit to a major credit card, or you may send payment by mail. Deposits 310-301-3000 or 800-228-9290

I will be refunded only if reservation is cancelled at least 14 days prior to arrival. Or mail to:

I » Reservations requested after February 10, 2003 or after the room block has been Marina Beach Marriott

I filied are subject to avaifability and may not be available at the Seminar rate. 4100 Admiralty Way, Marina del Rey, CA 90292

| * Check in time is 3:00 pm; check out time is 12noon. www.marriotthotels.com/laxmb (Group Code radrada)
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MANAGEMENT MARKETING-SALES

GM Spotlight: Kristine Foate

VP/GM, WIXY, WLIO & WLRW/Champaign, IL (Saga)

Friends told her she’d lost her mind when, after put-
ting herself through college and law school, Kris Foate
gave up her four-year career as an attorney to start all
over again as an $18,000-a-year salesperson at WLVE/
Madison. But Foate wasn’t having fun being a lawyer,
and, as someone who needs to be committed heart and
soul to what she does, she was attracted to the fast pace
and challenges of radio and to the ability it gave her
to make a difference in the market.

Leveraging knowledge gained ~ woman to get to GM, partly because
from her degrees in economics and men act more familiar and comfort-
law, Foate steadily ad- [~ == able with other men.

vanced through the ranks As women, we can let
at Shamrock Communi- that be a barrier, or we

cations to GM of WQFM/
Milwaukee. She moved
on to Journal Broadcast
Group, where she was i
VP/GM of WKTI-FM/ |
Milwaukee and, later, {§
KTNV-TV/Las Vegas. To-
day she leads Saga Com-
munications’ lllini Radio Group, in-
cluding WIXY/Champaign, IL, the
Country Music Association’s Small
Market Station of the Year. Congrat-
ulations!

Ré&R: So getting into radio was love
at first sight for you?

KEF: Yes, but it was not easy. I think
we need to stop sending the mes-
sage to people that radio sales is an
easy way to make a lot of money,
because it's not. Like anything else,
it'’s a career and takes dedication,
great skill, talent, investment and
continuous improvement.

R&R: What do you think is keeping
more women from advancing to
senior management?

KF: We are not
good at network-
ing, and that’s

Knslme Foale

can be tenacious and con-
tinue to prove ourselves,
day inand day out. Those
individuals who are
smart about business hire
a diverse group of indi-
viduals who reflect the
community in which

they work and serve, because that’ s

the best business model. And
the people who recognize
that are the ones you want
to work with anyway.

R&R: Who are your
mentors?

KF: There are three sets.
First, family — my parents,

do anything and that there

are no limits if you're willing to
work for it. My spouse grounds me;
he’s brilliant. My sister Kate
Trewick, whois an educator, is an in-
spiration. She’s one of the smartest
and most talented individuals I've
ever met.

Next, there's
my Saga family
— President Ed
Christian and Sr.

important. Wealso - ropay’s BEST Musicy VF/Programming

have to do a better

job of managing our careers. I know
many of those in the Most Influen-
tial Women organization have a lot
to balance in their lives.

They've done it, but they've also
learned the networking skills, how
to manage up and about tooting
your own horn — making sure you
let people know what you do—and
there’s nothing wrong with that.
Those are things that most women
haven’t been mentored on. I'd en-
courage women to apply for the
three annual mentee positions at the
MIW. I believe in paying it forward
and would be happy to help any-
body.

R&R: But not to the point where it
would bias your personnel decisions.

KF: I've always been gender- and
colorblind and have never viewed
things as “I’'m a woman doing this,”
or “I'm going to hire another wom-
an.” I've just looked to hire the best
people. I do think it's harder for a

Steve Goldstein and
their group. They’ve contributed to
my growth as a leader, and I'm
learning things every day from
them. Third, ! would say the MIW.
1t's been a phenomenal opportuni-
ty to have unlimited access to the
best and the brightest in our indus-
try.

R&R: Atare-
cent RAB board
meeting, a key
stock strategist gave high marks to your
company. What is Saga doing different-
ly from its competitors?

KF: We pay attention to and try
to be brilliant at the basics. The oth-
er key thing is slow and continuous
growth. Obviously, we’d love to hit
home runs and have double-digit
growth every year, but we want to
make sure we're investing in our
properties and our people while
we're growing profits.

We're not looking to take every
penny that we bring in the door and

p TI
who taught me that I could g,?so}\'r OLDIES! people?

WIXY 100.3M
Today's Country Favorites

put it in the bank. We work at giv-
ing a return to our investors while
protecting the people and products
and preparing them for the long
term. It's a company built on a
strong foundation.

R&R: What's the best part of your
Job?

KF: Working with the people,
both inside and out. You won't find
amore diverse, interesting, energet-
ic group of people than those in our
business. We get to go out every day
and meet different people and real-
ly have an impact in the communi-
ty. You can feel that here. People love
coming in to work every day.

R&R: And one of the hardest parts?

KEF: I don't know anybody who
doesn’t have recruitment issues —
hiring, training and retaining the
best people. All that has to do with
time management, balance and fo-
cus, because we need to be looking

for that gold all the time to bring
into our business, mak-
B ing time to grow our-
selves and our staffs.
| We have that obliga-
tion. It's not unique to
our industry. Every-
body’s feeling it.
MES--- Ré&R: Where do you find
KF: In the banks, retail
stores, teaching in schools, running
charitable organizations — you have
to keep your eyes and ears open. But
they are there.

R&R: What advice would you give
those facing the responsibility of cluster
management for the first time?

KF: I would concentrate on the
“Three P’s.” First and foremost, it's
strong people. You can't do a clus-
ter yourself, so | always attempt to
surround myself with leaders who
are smarter and more talented than
lam.

Second is the plan. You've got to
get together with your folks and
come up with a battle plan, strate-
gic plan, a plan for growth — what-
ever you want to call it — that out-
lines where you are, where you
want to be and
how you're go-
ing to get there.
Then you have
to be merciless in focusing on that
plan. You have to be flexible as op-
portunities come up or as they hap-
pen, but, basically, you have to stick
toit.

Finally, it's putting the processes
in place. If somebody skips the pro-
cesses, you find yourself fixing prob-
lems, because it's those processes
and procedures that keep everyone
involved and information flowing
easily.

R&R: What's the best advice you've
received in your career?

www americanradiohistorv. com

A Collision
With Reality

By Tim Moore

In 1970 Lou Holtz was a fledging football coach at Will-
iam & Mary. On opening day he traveled with his team from
beautiful Williamsburg, VA to Morgantown, WV to meet the
heavily favored West Virginia University Mountaineers,
coached by his close friend Bobby Bowden. In his book
Winning Every Day, Holtz remembers it as an exciting day.
He'd grown up in nearby Liverpool, OH, and he got tick-

of my family and friends?”

schedule.”

live in.

one team, and that's yours.

ets to the game for everyone he knew, including aunts,
uncles and grandparents. Holtz’s friends and family came
from everywhere to be at that game.

Holtz must have been thrilled to see them all there when his team
took the field. The William & Mary team was outmanned, but Holtz felt
his players were much improved and hoped they wouidn't be embar-
rassed by Bowden's Mountaineers. Even when West Virginia, with two
NFL-bound backs, scored on its first possession, Holtz was confident
that his friend wouldn't let the game get out of hand. Holtz says of that
day, “Bobby was a close friend of mine. | knew he had too much class
to leave his starters in and run up the score.”

Holtz’s Tribe played their hearts out, and with about a minute left in
the game, W&M was down — but respectably, 34-7. Then one of West
Virginia's big backs broke away, making the final score 41-7. Holtz was
humbled in front of his friends and family.

When he met Bowden at midfield after the game, Holtz, piqued that
his friend had run up the score, said, “Bobby, | thought we were friends.
How could you leave your starters in and keep piling up points in front

Bowden'’s reply was calm, sincere and classically Southem.
According to Holtz, it went something like this: “Lou, it's your job to
keep the score down, not mine. You can only coach one football team
at a time, and that's yours. You can't coach mine. If you don’t want to
get beat badly, get better athletes, coach better or change the

It sounded harsh, but it was reality. Holtz recounts the story as a
valuable lesson for dealing with problems. Simply put, if you have a
problem, it's your problem. Solve it. Holtz reminds us, “Don’t blame
other people. Ninety percent of the people you meet don'’t care about
your problems, and the other 10% are glad you have them.”

Business these days is a lot like coaching: People want instant
gratification, and there’s always the old “But what have you done this
season?” syndrome. Wins sometimes seem spaced further apart these
days, and their sweetness is diminished by the Wall Street world we

So, as you're trying to solve a problem and feel tempted to play the
“If it weren't for X" game, remember Lou Holtz meeting Bobby Bowden
at midfield in Morgantown some 30 autumns ago. You can only coach

Tim Moore is Managing Partner of Audience Development Group,
programming consultants to radio stations in multiple formats. Reach
him at 100 Granaville SW, Suite 602, Grand Rapids, Ml 49503; 616-
940-8309; ortim@ goodratings.com.

KF: Always operate with the
highest ethical standards. Never
compromise your integrity, because
it’s the only thing you really have.
That has served me well. Also, you
have to genuinely care about the
success of those around you before
you can succeed, and | truly believe
in that.

Another thing: One time I walked
into a building and was told, “These
people are all owners. They are all

your boss, from the person who
cleans out the garbage can to the
CEOQ in the corner office to the cus-
tomer. So make sure you show re-
spect and treat everyone — inside
and outside the organization — as
if they were the owner, and you'll
succeed.”

R&R: What would people be sur-
prised to know about you?

KF: Maybe that I don’t remember
anything about the ‘60s?
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MANAGEMENT-MARKETING - SALES

Last Call For RAB/BMI
Minority Scholarship Apps

Will your team help develop radio’s next ‘Top Gun’?

Feb. 28 is a red-letter day for broadcasters wishing
to submit candidates for the RAB/BMI FastStart to Ra-
dio Sales Success Minority Scholarship Program. The
original Jan. 17 deadline for applications was extended
to ensure as many entries as possible for the popular
initiative, which awards 25 $1,200 scholarships to the
five-day RAB Training Academy in Dallas each year.

BMI, which played a central role
inthe program’s 2002 debut by fund-
ing tuition for selected candidates, is
again footing the bill this year to en-
sure that these developing salespeo-
ple gain essential training.

BMI Sr. VP/Licensing John Shak-
er says, “The goal of the RAB/BMI
FastStart Program is to
open doors forradio’s next
generation of salespeople
and add to the diversity of
the industry’s sales force.
The first year of the pro-
gram exceeded everyone’s
expectations. BMI is
pleased to help increase
the quality of radin’s sales
force, because when radio
succeeds, BMI and its affiliated song-
writers and publishers succeed.”

Success Story

While stations that send scholar-
ship winners need to cover airfare,
hotel and some other expenses, the
payoff for the broadcaster can be al-
most immediate, as it was in the case
of KMEL/San Francisco and AE
Regan Richardson. Richardson de-
livered a 249% increase in sales with-
in 90 days of graduating from the
academy, earning him "Top Gun”
honors among the year’s graduates.

"It was definitely worth our in-
vestment to send Regan,” says Clear
Channel San Francisco Exec. VP/
Market Manager Ed Krampf. “It's
obvious that the academy training
Regan received had a direct impact
on his subsequent sales success.”

“Regan is truly a wonderful suc-
cess story,” says RAB Exec. VP /Ser-
vices Mike Mahone. “The fact that
Regan attended the academy under
the auspices of the Minority Scholar-
ship Program makes his achievement
even more rewarding.”

Taking Up The Cause

Richardson, who got into radio af-
ter attending a Clear Channel job fair
he heard about on KMEL, has a back-
ground in nonprofits and has fo-
cused on cause marketing to achieve
his impressive results.

“I wanted to use radio in order to
do positive community things in
Qakland, CA, which is where I'm
from,” Richardson says. “I closed a
deal with Alameda County on devel-
oping an awareness program around
AIDS, as there’s been an alarming

Regan Richardson

increase in the number of African-
Americans and Latinos being infect-
ed by HIV, especially among young
people. That was the majority of the
money reflected in the increase [ gen-
erated.

“I also got about $14,000 for a one-
month program from the Oakland
Police Department to help
reduce the activity
around street-racing
‘sideshows,” where cars
are shown off, driven at
high speeds and spun
around on public streets;
there’s a lot of drinking
involved. It’s been hap-
pening since [ was real
young, and police have
never been able to stop it. [ told the
police thata friend of mine, U’kendra
Johnson, died from a car speeding
away from the police out of one of
these things. A law in her name deal-
ing with these sideshows was passed
shortly after that.

“I was heartfelt about what hap-
pened to U’kendra and was trying to
provide solutions, seeing as how I
worked at a station that I knew
served the population they were try-
ing to reach. [did a lot of research and
found the police were spending
$35,000 a week in overtime pay try-
ing to lock down the streets. I told
them that if they gave me half of that
amount to get a message out to peo-
ple about the consequences of their
actions, they might see a decrease
and reduce the tension.

"I was really emotional in my meet-
ing with them. In fact, [ actually yelled
at them — it wasn't one of those RAB
training tactics! They could see on my
face that I knew what was going on,
and they called me back to say they
were going ahead with it. We created
a campaign that aired every hour on
the hour from Thursday nights to Sun-
day. The copy was written as 'In mem-
ory of my friend.’ The Oakland police
said the sideshows definitely had a
dramatic decrease.”

The payoff from Richardson’s
cause marketing is continuing. He
says, "I understand the funding pro-
cess, and now new dollars from two
different grants from the Office of
Traffic Safety have come down from
the Oakland Police Department to do
a radio program in the upcoming
summer months.”

KMEL GSM Scott Bastable says
Richardson was the first station sell-
er to attend the RAB program and
adds, “What makes Regan special is
that he combines his will to close
business, hit his goals and succeed
with a desire to do the right thing for
the Bay Area. His community-based
programs, events and public-aware-
ness campaigns channel funds intoa
greater cause.”

Building On A
Foundation Of
Confidence

Asked what was the most impor-
tant lesson he learned at the RAB
Academy, Richardson says, “It’s that
it's not about us and the dollars, it’s
about our clients’ needs and just be-
ing honest with them. You really can't
sell something that’s not going to
work, or you won’t maintain the re-
lationship. You have to understand
all the opportunities, different ave-
nues and promotional tools you're
working with. As a result, you're able
to generate the dollars based on the
expertise you've gained in the area
you focus on. Mine just happened to
be cause marketing.”

Richardson, who has ambitions to
receive his Certified Radio Marketing
Consultant credential and eventual-
ly pursue station ownership, is par-
ticularly grateful for the support he’s
received from Bastable, LSM Aaron
Jones, KKSF/San Francisco LSM
Reza Hariri and veteran KMEL AE
Christine Gaston, who was respon-
sible for setting him up with his first
account, which sparked his excite-
ment about radio.

Richardson says, "With costs
being cut for a lot of businesses, this
program provides an opportunity
for a few to come out and learn how
to do this job in what is one of the
toughest times in our industry and
the American economy. It really
gave us the confidence and a much
stronger shot and foundation to
build from so we could be successful.
As far as I know, all but one of the
25 [scholarship recipients] is still in
radio.”

Asked if he has any advice to oth-
ers considering whether to apply for
a scholarship, Richardson says,
“When you come back, they’ll see a
change. You'll know the language
and what the objectives are and feel
comfortable doing a client-needs
analysis. You'll be very confident in
the basics. The relationships that you
build will be your own, because ev-
eryone needs to find their own style,
but at least this gives you the foun-
dation to go out and build yourself
as a strong salesperson in this indus-

try.

www americanradiohistorv com

‘ i .y

THANKS FOR A GOLDEN OPPORTUNITY 8mi presented the RAB
with a plaque commemorating the organizations' partnership on the FastStart to
Radio Sales Success Scholarship program. Seen here are (I-r) scholarship
recipients Kimberly Brandt of Battle Creek Radio Stations, Angela Tabb of Urban
Radio Broadcasting and Gayle Hobson of Radio Richmond; BM! Sr. VP/
Licensing John Shaker; RAB Sr. VP/Training Lynn Anderson; scholarship
recipients Keva Woods of Clear Channel/Memphis and Jamila Joy of WREJ/
Richmond; and BM! Asst. VP/Marketing Mark Barron.

NTR Gains Ground

Continued from Page 8
and marketing and promotion de-
partments. However, the workload
appears to be managed primarily by
the sales team: Forty-two percent of
respondents say that the sales staff
handles most of the NTR responsibil-
ities, up from 37% last year. Only 21%
say the NTR department is the driv-
ing force, down from 24% in 2002.
What is the biggest challenge you have
with NTR selling? (More than one an-
swer allowed)

2001 2002 2003
Time management  75% 67% 65%
Lack of resources  34% 37% 37%
Training issues 40% 38% 34%
Lack of leads 2% 25% 27%

Communication with other station

departments 21% 26% 26%
AE turnover 24% 26% 24%
Other 13% 18% 21%

Station consolidation 6% 8% 8%

Because NTR is time-intensive and
requires so much lead work, time
management will likely remain the
leading challenge for broadcasters
for the foreseeable future, especially
with continuing pressure to deliver
transactional business. The RAB can
take credit for its numerous new and
ongoing educational initiatives,
which have helped steadily make
training less of a problem in devel-
oping NTR.

How many combined events were re-
sponsible for 80% of your station's event
NTR revenue?

2001 2002 2003

One to two 36% 35% 25%
Three to five 37% 40% 46%
Six or more 21% 25% 24%
None 6% 5% 5%
Seventy percent of respondents are

now conducting at least three events
per year. While in most cases it's now
taking more than a couple of initia-
tives to generate the majority of rev-
enue, it’s still difficult for stations to
stage more than five events that bring
in significant income.

When selling an cvent, what do yout
offer? (More than one answer allowed.)

2001 2002 2003
Sponsorships 95% 94% 92%
Signage 87% 88% 88%
Booth space 87% 86% 84%
Sampling 70% 74% 75%
Couponing 63% 64% 65%
Hospitality 50% 49% 51%
Other 13% 32% 33%

Not much change here in the past
year, except small decreases in spon-
sorships and booth space, no doubt
influenced by the economy, and a
bump up in sampling and coupon-
ing. The RAB maintains that “hospi-
tality is one of the most underused
marketing elements” in the event cat-
egory.

When starting to sell an NTR cam-
paign, how much lead time do you allow?

2001 2002 2003
Three to six months 44% 50% 47%
Less than three mos 43% 31% 31%
Sixto12months  10% 17% 20%
Morethan 12mos 3% 2% 2%

The continuing increase in the six-
to-12-month segment underscores
the comments made after last year’s
survey by RAB VP/Co-Op & NTR
Services Bill Barr, who said, “More
sellers clearly understand the impor-
tance of selling well in advance. Sell-
ers are seeing past the short-term
sales and are looking to develop in
the long term.”

How often do you plan NTR cam-
paigns that do not incorporate radio
advertising?

2001 2002 2003
Seldom, less than
50% of thetime ~ 33% 48% 50%
Never 50% 30% 30%

Frequently, more

than 50% of the time 7%

Regularty, more

than 75% of the time 10% 10% 7%
Here the unstable economy also

appears to be playing a role, as

broadcasters are using additional

available inventory to support NTR

projects.

12% 13%

Y
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2003
FastStart

Selection
Committee

Thomas Broiles
WTMG-FM, Gainsville, FL

Anita Parker-Brown
American Urban Radio Networks

Debbie Bryant
Emmis Communications

Michael Carter
Carter Broadcasting Group

Michael Davis
WRBO-FM, Memphis

John Douglas
Information Network Radio

Angela Gee
KMLT-FM, Thousand Oaks, CA

Joan Gerberding
Nassau Media Partners

Tami Honesty
ABC Radio Networks

Sherman Kizart
Interep

Elicio Leal
Hispanic Broadcasting Corp.

Joe Pagan
Joe Pagan Consulting

Ron Rodrigues
Radio & Records

Allison Ro
WBAP-AM,

ers
rlington, TX

John Shaker
BMI

Mike Shu
Clear Channel

Alex Snife
WFMV/WLII/WTGH, West Columbia, SC

Gary Stone
Hispanic Broadcasting Corp.

Al Vicente
Archway Broadcasting Group

Mary Ware
Katz Urban Dimension

Anthony Washington
Radio One Inc.

Tiffiney Wyatt
RAB

Investing
in the
Future of Radio

RAB Sales Training Academy Scholarship

FastSt

Presented mn Partnershlp with...

®

BMI and the Radio Advertising Bureau have teamed up to
produce the FastStart program. Now in its second year,
the FastStart program awards scholarships to the RAB
Sales Academy’s Certified Radio Marketing Professional
course to qualified Hispanic, African American, Asian,
Native American, Alaskan Native and multi-racial

candidates.

FastStart is administered by a volunteer advisory board
of leaders in the radio industry who are committed to

increasing diversity in radio’s local sales force.
Applications are now being accepted for the 2003

program. For more information click on the FastStart

link at www.rab.com

BM] ® RRADIO ADVERTISING | BUREAU
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Arbitron To Charge
For Webcast Ratings

Will add AQH numbers in next phase of long-term plan

By Brida Connolly
Associate Managing Editor

Arbitron’s MeasureCast Ratings will begin charg-  In probably the second or third
ing webcasters to be included in its service next month,
after four years of measuring and publishing the fig-
ures for free. To create a subscription service has been
part of Arbitron’s strategy from the beginning, but
Arbitron Internet Broadcast Services VP/GM Bill Rose
says several factors have delayed the move until now.

R&R: So, this decision to charge to
be included has been part of the plan all
along?

BR: It's been part of the plan since
Arbitron began looking at online au-
dio and video. When we launched
what at the time was the Arbitron
Webcast Ratings, we decided to
make the data available to custom-
ers and the press for free to demon-
strate the size and value of the au-
dience and to demonstrate what
we're capable of doing. But the in-
tent the whole time has really been
to create a ratings service for Inter-
net broadcasters, We're finally at the
point that we thought we’d be at a
number of years ago.

R&R: What's made the difference
now? Was it licensing MeasurcCast's
technology?

BR: That was certainly part of it.
In November 2002 Arbitron ac-
quired a license to use the Mea-
sureCast audience-measurement
technology, and, quite frankly,
they had a pretty darn robust man-
ner of collecting and producing
the data that we were very im-
pressed with.

The other part was that the econ-
omy and the Internet marketplace
have gone through quite a few

changes over the last several years.
The economy slowed, the Internet
bubble burst, and there were a lot of
digital-rights issues with Internet
broadcasting. Now the economy
seems to have leveled out a little bit,
and the issues having to do with
digital rights are known now. I'm
not going to get into describing or
characterizing that as a good or bad
resolution; it's just that it is resolved.

R&R: When will this begin?

BR: We don't have a precise date
yet, but the date when we will pub-
lish in our press releases only those
webcasters that subscribe is going to
be sometime in March.

There are a lot of Internet broad-
casters who probably want to know
how to get started, so let me walk
through that process for you. If
somebody is interested in subscrib-
ing, we will provide them with a
four-week test period. During that
test period, once we determine that
we are able to collect their data and
run it through the system, they will
be able to see, between them and
Arbitron, their audience. It won't be
published, but we'll give them ac-
cess to the Arbitron MeasureCast
reporting system so they can see
their numbers.

lost to piracy worldwide in 2002,

« In a bid to attract more subscribers, independent digital-music
subscription service Listen.com has temporarily cut the CD-burn fee
on its Rhapsody service from 99 cents to 49 cents. Listen.com, which
was the first service to get streaming licenses from all five major label
groups, began offering bums just a few months ago and now has bumn
rights to at least some of the catalog of all the majors except Sony, as
well as tracks from about 30 independent labels.

* The International Intellectual Property Alliance has
submitted its annual report on global copyright infringement to the
U.S. Trade Representative. The group, which includes the RIAA, the
Motion Picture Association of America, the Business Software
Alliance and other entertainment- and publishing-industry groups,
says piracy in China is causing the most economic damage,
astimating that criminal infringement in that country was responsible
for nearly $2 billion of the $9.2 billion it believes copyright owners

week of the test, we'll give them a
proposal for a subscription, based
on the audience size we measure
during that test period, and they will
have the option to continue or not.
If they choose to wait, however, they
need to understand that there’s a
waiting list and that to come back in
for another free test at some point
they're going to need to wait a bit.

R&R: | see that you will now be pro-
viding AQH numbers.

BR: Our vision for Internet broad-
cast is that it needs to be planned
and bought and sold much like the
network marketplace is today. Ad-
vertisers are used to seeing more tra-
ditional metrics and ratings, includ-
ing average quarter-hour and cume.
In order to move forward, our cli-
entsare going to need those metrics,
and we're going to provide them.

And if there is a home for the
things we're talking about, which is
running commercials on audio and
video, it really is the network ap-
proach. For that reason, it's going to
be important to be able to speak that
language to the people you're sell-
ing to.

We believe strongly that in order
to be able to combine an audience
size that's big enough to draw the
attention of advertisers and to make
it easier to plan and buy, Internet
broadcasters are going to need to
band together in sales networks.

Sales networks are a very com-
mon idea in the traditional business.
Think about Katz and Interep and
other rep firms — they have un-
wired networks. This would be kind
of like a “wired unwired” network,
where you have separate owners
combining their inventory to make
it easier to plan and buy, so, at the
end of the day, instead of having to
work with contacts from potential-
ly hundreds of different Internet
broadcasters, you'd have one bill,
one invoice and one point of contact.
That makes it easier for the agency
and the advertiser to plan and buy,
and it will ultimately make it a more
attractive proposition for them.

R&R: Some of the big-name stream-
ers don't seem to have been rated on any
service — say Radio@AOL or Yahoo's
Launch. Do you have anything in the
works with them?

BR: We certainly would love to
have their business, and we are
working to make that happen.
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> gracenote.

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DIGITAL Top 50

LW TW ARTIST Album Title Weeks On
1 1 50 CENT Get Rich Or Die Tryin’ 2
3 2 NORAH JONES Come Away With Me 43
2 3 EMINEM The Eminem Show 40
4 4 COLDPLAY A Rush Of Blood To The Head 25
5 5 VARIOUS ARTISTS 8 Mile Soundtrack 16
8 6 REDHOT CHILI PEPPERS By The Way 32
6 7 AVRILLAVIGNE Let Go 36
7 8 CHRISTINA AGUILERA Stripped 15
9 9 JUSTIN TIMBERLAKE Justified 15
— 10 MASSIVE ATTACK 100th Window 1
11 11 SHANIA TWAIN Up! 13
12 12 ROLLING STONES Forty Licks 20
13 13 CHEMISTRY Second To None 5
10 14 NELLY Nellyville 34
26 15 ZWAN Mary Star Of The Sea 3
15 16 JOHN MAYER No Room For Squares 46
16 17 U2 The Best Of 1990-2000 15
18 18 ELVIS PRESLEY Elvis 30 #1 Hits 21
17 19 SYSTEM OF A DOWN Toxicity 76

25 20 VARIOUS ARTISTS Daredevil Soundtrack 2
29 21 VARIOUS ARTISTS Chicago: Music From The Motion Picture 5
23 22 JAY-Z The Blueprint 2: The Gift & The Curse 14
22 23 PINK Missundaztood 59
30 24 ELTON JOHN Greatest Hits 1970-2002 9
14 25 NAS God's Son 9
20 26 JENNIFER LOPEZ This Is Me ... Then 12
32 27 DIXIE CHICKS Home 20
35 28 CREED Weathered 65
19 29 NIRVANA Nirvana 16
24 30 JOSH GROBAN Josh Groban 33
39 31 SUM 41 Does This Look Infected? 8
44 32 MARIAH CAREY Charmbracelet n
27 33 AUDIOSLAVE Audioslave 13
28 34 2PAC Better Dayz 12
33 35 NICKELBACK Silver Side Up 1L}
34 36 PINKFLOYD Echoes (The Best Of Pink Foyd) 67
50 37 KID ROCK Cocky 5
31 38 SHAKIRA Laundry Service 65
41 39 PUDDLE OF MUDD Come Clean 63
21 40 SANTANA Shaman 17
— 41 INCUBUS Moming View 38
— 42 ROD STEWART It Had To Be You... 6
37 43 ROBBIE WILLIAMS Escapology 13
— 44 FLAMING LIPS Yoshimi Battles The Pink Robots 3
46 45 ASHANTI Ashanti 42
40 46 ALICIA KEYS Songs In A Minor 82
— 47 TA.T.U. 200 Kn/H in The Wrong Lane 1
— 48 TIM MCGRAW And The Dancehall Ooctors 9
38 49 JA RULE The Last Temptation 12
— 50 SEAN PAUL Dutty Rock 1

L e . e Sl
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It’s a no-brainerv.

Move up to the new Media Market X-Ray
and get deeper into the minds of your market.

X-Ray 3.0 is smarter, faster and more flexible. EE.": .. WM

Now you can make custom graphic charts. Export data into spreadsheets

Quickly identify new advertisers by the month and see the advertisers you've lost

View additional cluster queries and even redefine your cluster. Plus, trends are

easier to spot. It's easier to use, more intuitive and gives you more control

Get even smarter with X-Ray Opportunity.
The powerful new Opportunity module helps you better focus in on potential

revenue and intelligently manage your prospecting. It features a state-of-the-art

Customer Relationship Management system that allows you to easily build

databases on current and prospective clients. You'll have the inside story

who the decision makers are. How much they're spending on newspaper ‘Road Map to the Decision Maker" includes total agency

television and radio. And even where your station ranks on the buy expenditures and account list

Media Market X-Ray 3.0 - a wise move.

Heads will spin as you use the power of X-Ray 3.0 to cut into the media buy

You'll make more accurate and better targeted presentations. Tap into more

newspaper and television advertising budgets. And positively impact your MEDIA MARKET X-RAY
bottom line. To learn more, just visit www.millerkaplan.com, or call George Nadel From Miller Kaplan Arase & Co,,

Rivin, CPA or Donaid Garrett, CPA at 818-769-2010. They'll show why moving www.millerkaplan.com

up with Media Market X-Ray is a real no-brainer Ne elev ) prov y CMR/TNS Media Intelli
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You gotta network. You gotta learn. You gotta see. You gotta NAB.

Let's face it, time is money — now more than ever. For the most
comprehensive electronic media industry experience available, you'd be
wise to invest your time in an event with global returns.

NAB2003 is the only truly worldwide event for electronic media, offering
professional networking opportunities with industry leaders from more

than 137 different countries. The Radio Management Conference is

guaranteed to leave you with the wisdom you need to succeed well into the
future. And there’s no bigger or more complete showcase of broadcast
and multimedia products on the planet.

Make plans to attend NAB2003, The World’s Largest Electronic Media
Show and the Radio Opening Reception on Sunday, April 6. Because if
you wanna know, You Gotta Go!

' NA\\\B

THE WORLD’S LARGEST
ELECTRONIC MEDIA SHOW

April 5-10, 20083 - Las Vegas, NV

Conferences: April 5-10, 2003 ¢« Exhibits: April 7-10 « www.nab.org/conventions/nab2003
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Edwards Now
KQRC/K.C. PD

Bob Edwards has been named
PD at Entercom’s Active Rock
KQRC (The Rock)/Kansas City, ef-
fective March 10. He has been OM
of Clear Channel’s CHR/Pop
WDCG and Classic Rock WRDU in
Raleigh since June 2000 and re-
places Neal Mirsky, who resigned
in mid-January.

“The Rock is a world-class Rock
station, and we were looking for a
world-class program director,”
Entercom/Kansas City Market
Manager Bob Zuroweste said. “We
found one in Bob Edwards.”

Edwards was Clear Channel’s
Rock Format Brand Manager from
September 2000 to January 2002,
overseeing WOSC /Salisbury, MD;
WRFQ/Charleston, SC; WRKW/
Poughkeepsie, NY; WSTZ/Jackson,
MS; and WVBZ/Greensboro.

Rankin Named
KVGS/Vegas PD

Tony Rankin has been named
PD at Desert Sky Media Urban AC
KVGS/Las Vegas. He previously
spent a year as afternoon personal-
ity at WGPR/Detroit.

"KVGS is the best of the old
school and today’s R&B, as well as
the home of The Tom Joyner Morning
Show,” Rankin told R&R. “This sta-
tion definitely has a welcome and
refreshing sound in Las Vegas, and
it's doing very well. I'm excited to
be a part of this station, and [ have
a very experienced and enthusias-
tic airstaff. We have big plans to do
big things here in Vegas.”

Rankin’s resume includes stints
as WIMX/Toledo Asst. PD, WIZF/
Cincinnati PD and OM at WGOK &
WYOK/Mobile. Rankin has also
been MD/afternoon personality at
WMXD/ Detroit.

NEWS.
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Entravision has launched “Oye
97.5 — La Cumbia Caliente” (in
English, “Listen 97.5 — Hot Cum-
bia"), a cumbia-based Tropical for-
mat, on KLYY/Riverside-Los An-
geles, ending the station’s simul-
cast with KSSE (Super Estrella)/
L.A. Cumbia is the traditional music
of Northwest Colombia that in the
mid-1960s became the dance music
of choice for Latin America, and
KLYY — which will feature music
by Angeles Azules, Sonora Dina-
mita and Rayito Colombiano — be-
comes the first U.S. station to be
devoted to the genre.

“The creation and launch of La
Cumbia Caliente is in line with En-
travision's overall operating strategy
oftargeting the fastest-growing and
underserved segments of the U.S.

KLYY/Riverside Heats Up
As ‘La Cumbia Caliente’

Hispanic market,” Entravision
Chairman/CEQ Watter Ulloa said.
“We see this new format as a nice
complement to Entravision’s broad
range of radio formats.”

Entravision VP/Programming
Haz Montana, who is overseeing
KLYY's launch, said, “The addition
of La Cumbia Caliente’s rhythmic
Mexican/cumbia sound reinforces
the company’s dedication to provid-
ing the best and broadest Hispanic-
targeted music on the dial.”

Cumbia music is wildly popular
throughout Central America, and it
has also become popular through-
out Mexico. In fact, all-cumbia sta-
tions in Monterrey regularly piace
near the top of the ratings, and Mex-
ico City’s top-rated FM features
cumbia music.

Cipolla Joins Jacobs Media

Ralph Cipolla has been named Programming Consultant at Jacobs Me-
dia. He will exit the OM/PD post at Greater Media’s Classic Rock WCSX/
Detroit on March 7 after more than 10 years and begin working with the
consultancy’s Classic Rock and Active Rock clients on March 17.

“We've worked with Ralph for years, and we're excited about what he
brings to the table,” Jacobs Media President Fred Jacobs said. “He's a great
idea guy who has been on the front lines in one of the nation’s most com-
petitive markets. He will be a great resource to our clients. Our business
continues to grow, and we're committed to attracting the most talented
programmers to work with our clients.”

Cipolla, who will be based in Jacobs Media’s home office in the Detroit
suburb of Southfield, MI, was previously PD at WFYV /Jacksonville,
WUFX/Buffalo and the former WIOI/Jacksonville. He has also been Sr.
Consultant/Programmer for Radio Computing Services.

Rouse
Continued from Page 3

and be promoted in Infinity. He is
more than deserving of his new po-
sition.”

Rouse’s first programming job
came in 1991, at WQKS-AM/
Hopkinsville, KY, and in 1995 he
began a one-year stint as PD at

WAEG & WAE]/Augusta, GA.
From 1996-97 he was Asst. PD at
WBLS/New York, and in 1998 he
joined WPGC as morning producer;
he added Asst. PD duties in 1999.

“I'm very excited about my pro-
motion,” Rouse said. “This is what
I've been working for. Success is my
only option; failure’s not.”

EXECUTIVE ACTION

Nenni Signs On As AOL Radio Dir./Programming

R:n Nenni has been named Director/Programming for AOL Radio
etwork. He will oversee programming for all of AOL's Internet-ra-
dio initiatives, including Radio@AOL, BroadbandRadio@AOL,
Radio @Netscape and Spinner.

Nenni was previously VP/Programming at XACT Radio Network, a now-
defunct webcaster that operated 85 music channels. He was also OM of
Infinity’s KITS (Live 105)/San Francisco and KOME/San Jose.

Nenni reports to AOL Radio Network GM Jim Van Huysse, who told
R&R, “Ron brings a terrestrial sensibility to our online offering. The fact
that he was at XACT Radio Network means that he has an online aware-
ness and knows how the terrestrial world translates online. | think Ron
brings to the tabie a combination of those things — in terms of tight play-
lists for specific audiences, as well as some of the more niche things that
online allows you to do — and that, | think, will help us take our network to
the next level.”

CC Ups Carlson To Sarasota VP/Market Manager

herri Carlson has been promoted to VP/Market Manager for Clear

Channel’s Sarasota cluster, which comprises WAMR-AM, WCTQ,
WDDV, WSPB, WSRQ & WSRZ. She was GSM and, later, Director/
Sales tor the company’s Ft. Myers cluster and has spent 21 years in Ft.
Myers radio, 18 as an AE.

“Sherri has been working toward becoming a Market Manager for a
number of years by constantly educating herseit,” Clear Channel Radio
Sr. VP Peter Ferrara said. “ am both pleased and proud of her accom-
plishments and look forward to her continued success in Sarasota.”

Clear Channel Regional VP/Florida Gulf Coast Dave Reinhart said,
“Sherri did a dynamite job as Director/Sales for our Ft. Myers radio sta-
tions. She is most deserving of this promotion, and | ook forward to work-
ing with her for years to come. Her depth of experience as a radio profes-
sional will make her a tremendous asset to the market.”

N

Radio Disney Set For Salt Lake
KALLs Talk format will relocate to crosstown AM

ABC Inc. will place its Radio
Disney Children’s format on Talk
KALL-AM/Salt Lake City, which
Radio Disney spokeswoman Mel-
issa Gorup told R&R is being pur-
chased from Mercury Broadcasting
for an undisclosed price.

KALL boasts a 5Skw daytime sig-
nal that covers the entire Wasatch
Front. The station broadcasts at tkw
at night, losing some of its northern
coverage after sundown.

Clear Channel, which has been
operating KALL via an LMA with

Mercury, will obtain the station’s
current intellectual property and call
letters and place them on one of its
existing AMs in Salt Lake City.
Speculation had Clear Channel plac-
ing KALL on KWLW, which airs a
Country Oldies format.

Meanwhile, Radio Disney on
Monday debuted in Portland, OR,
as Religious KP’BC became KDZR.
The station operates in the ex-
panded AM band at 1640 kHz.

Radio Disney now airs on 53 ra-
dio stations nationwide.

an
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How to score
with women.
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Seattle 800.426.9082
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® Weststar announces the following
promotions:

KRISTEN
BECHTOLD rises
to VP/Affiliate Rela-
tions. She was pre-
viously Manager/
Affiliate Relations.

Bechtold

SANDRA i :
GUSTAFSON is [ #

5
upped to VP/Busi- | o
ok »
ness & Finance from —
Business Manager.

Gustafson

® VH1 RADIO NETWORK & WEST-
WOOD ONE present a simulcast of the
TV special The VH1 2003 Rock and
Roll Hall of Fame Induction Ceremony,
airing March 19 at 9pm ET. Scheduled
to perform are inductees AC/DC, Elvis
Costello & The Attractions and, per-
forming together for the first time in 20
years, The Police. For more informa-
tion, contact Abby Krasny at 212-641-
2009 or abby_krasny @ westwoodone.
com.

* WESTWOOD ONE will simulcast the
CBS-TV special Bruce Springsteen &
The E Street Band on Friday, Feb. 28
at 9pm ET. The band’s first-ever na-
tional TV special will feature live per-
formances of songs from The Rising
and other classic albums. For more
information, contact Abby Krasny at
212-641-2009 or abby_krasny @ west
woodone.com.

® FOX SPORTS debuts Race Day,
hosted by Rob D’Amico and Michele
Rahal and featuring auto-racing news
and interviews. The program airs Sun-
days from 7-9am ET, for more informa-
tion, contact Amir Forester at 818-461-
5404,

® SIRIUS offers special programming
leading up to the Grammy awards on
a number of its music channels, includ-
ing “New Country Goes to the
Grammys” on the New Country chan-
nel; “Hip-Hop’s Greatest Grammy Win-
ners” on CHR/Rhythmic Backspin; and
“Grammy Preview Weekend on Spirit”
on the Spirit Gospel channel. Addi-
tionally, the satellite broadcaster will
air live coverage of the Grammys on
channel 135 on Feb. 23, 7-11pm ET.
For more information, contact Van
Holmes at 310-578-5371 or
van.holmes@pr21.com.

Records

® WEA Corp. makes the following ap-
pointments:

JOHN MADISON becomes Sr. VP/
Sales. His most recent post was as
CEO of online venture Click Radio.

ROSE POLIDORO is named Sr.
VP/Marketing. She arrives from
America Online, where she was Sr. VP/
Promotional Marketing.

MICHAEL COHEN segues to WEA
VP/Marketing from Warner Music
Group VP/Commercial Marketing.

HELEN LITTLE joins as VP/R&B
Marketing. She was most recently co-
Chairman of management and consult-
ing company Dangerous Entertain-
ment Group.

ADAM MIRABELLA is tapped as
VPI/Lifestyles, moving over from WMG
VP/Sales, Online Retail Development.

RON PHILLIPS becomes VP/Cata-
log Sales. He was most recently Sr.
Manager/Music & Video for Amazon.
com.

RON SPAULDING becomes VP/
Sales. He was most recently Sr. VP/
Sales for WMG's Elektra Entertainment
Group.

Infinity
Continued from Page 1
as KINK's VP/GM.

“Each of these managers has a
distinguished record of achieve-
ment with Infinity Radio in Port-
land,” Woods said. “These new re-
sponsibilities represent our recogni-
tion of their past contributions and
our commitment to finding new
ways to serve our listeners, adver-
tisers and employees.”

In Las Vegas Humm will oversee
KLUC, KMXB, KMZQ, KSFN,
KXNT & KXTE while continuing as
on-site GM for KMXB & KMZQ. A
Las Vegas native, Humm began his
radio career there in 1978, as an AE
at KLUC. He later rose to the VP/
GM slot for American Radio Sys-
tems’ Las Vegas cluster, a position
he held until ARS was acquired by
Infinity in 1998.

Marty Basch, who has been el-
evated to Sr. VP/Sales for Infinity’s
six Las Vegas stations, remains the
on-site GM and GSM for KLUC,
KSFN, KXNT & KXTE.

“These promotions not only rec-
ognize the past contributions of
both Tom and Marty,” Woods said,

“they are also an indication of
Infinity’s commitment to providing
leadership opportunities to those
employees who have distinguished
themselves by serving their local
communities.”

— Adam Jacobson

NE WSBREAKERS

FCC ACTIONS

Continved from Page 6

Former Capitol Hill Staffer Joins FCC Media Office

ichard Diamond has been named the FCC'’s Deputy Director/Media Relations, replacing the recently retired

Maureen Peratino. Diamond has previously served as House Majority Leader Dick Armey’s spokesman on
technology and privacy issues and as Press Secretary for the House Select Committee on Homeland Security. He
began his congressional career in Armey’s Texas office in 1994, then moved to Washington, DC in 1996 to become
Press Secretary for Rep. Robert Doman. He returned to Texas as Armey's Press Secretary in 1997,

Response
Continued from Page 1

51-100 dipped 3%, from 33.5 to 32.5;
and markets 100+ decreased 5%,
from 37.7 to 35.9.

One big reason for the decline in
response rates is the decrease in con-
sent rates. For fall 2002 Katz has de-
termined that the average market’s
consent rate slumped more than 6%,
or greater than four points, from fall
2001. The dip offset the higher re-
turn rates seen by Arbitron in the
survey period. “In other words,
people are still sending the diaries
back once they agree to participate,
but fewer and fewer people will
agree to participate at all,” Guinness
said.

While consent rates have drop-
ped in all markets, Guinness said
that larger markets and those with
both black and Hispanic weight-
ing have shown bigger declines in
consent and the lowest overall
response. “In fact, markets in the
top 10 would have fared even
worse if not for the increases in re-
turn rate driven by the promised
incentive program for ethnic
sample,” Guinness noted.

Katz also took the time to issue a
format report based on fall 2002
Arbitron shares, and Spanish-lan-
guage and Urban stations continue
to attract strong 12+ audience
shares. Of particular note was the
strength of Spanish-language radio
formats in the 18-34 age group,
given the attention being paid to
Arbitron’s measurement of Spanish-
language stations and the overall
growth of the U.S. Hispanic popu-
lation.

Meanwhile, Country’s perfor-
mance in the 25-54 age group was
particularly strong, besting last fall’s
results, as well as those seen in
spring 2002. But Rock-based formats
— including Alternative and Classic

Up," the second single from their platinum album 3D. The duo worked with famed
photographer Matthew Rolston for the video, which was filmed in Los Angeles.
Seen here enjoying a moment in front of the camera are (I-r) TLC member Tionne
"T-Boz" Watkins, Rolston and bandmember Rozonda "Chilli” Thomas.

www americanradiohistorv com

Rock — finished lower than at any
point in the past year.

CHR/Pop has also seen some
erosion, especially in the smaller
markets. “Gains in CHR/Rhythmic,
Spanish-Language and Urban for-
mats, along with shifts in the U.S.
population, may be affecting CHR
trends,” said Katz Dimensions VP/
Director of Research Lisa Chiljean,
who conducted the format study for
Katz.

This week’s CHR/Pop column
continues to examine the fall book,
while the Rock column takes a
closer look at the fall ratings for Ac-
tive Rock. Next week’s R&R is
slated to feature a Classic Rock col-
umn on the difficult fall for stations
in that format.

Network Radio Concerned

The Network Radio Research
Council had no need to wait for
Katz's final report on the fall 2002 to
voice its extreme disappointment
and concern regarding Arbitron di-
ary response rates that are consis-
tently dropping — thereby impact-
ing the RADAR surveys used by
network radio.

The NRRC is following the lead
of the NAB’s Committee on Local
Radio Audience Measurement,
which has already announced its
displeasure over the plunging re-
sponse rates.

The NRRC’s comments came
during the group’s meeting this
month, and Chairman Len Klatt,
who serves as Sr. VP/Director of
Research at Premiere Radio Net-
works, has challenged Arbitron to

El Mundo

Continued from Page 3
sale of El Mundo’s stations to HBC,
saying that the stations should re-
main in Puerto Rican hands.

Local concert promoter Empresas
Angelo Medina, who also works
with several recording artists, had
also offered to purchase El Mundo
for an unknown price. Robi Draco
Rosa, a recording artist represented
by Medina, told El Nuevo Dia, “1 am
totally against the sale of these sta-
tions to HBC and hope that every-
one in Puerto Rico sees this the
same way. We shouldn't sell that
which belongs to us.”

Nazario added that HBC could
use the stations to promote
Regional Mexican music and other
styles of music popular on the
U.S.’'s West Coast. However, con-
ventional wisdom holds that no
programming changes will likely
be made to Radio Reloj or KQ105:
Both are heritage radio stations
and continue to enjoy strong rat-
ings.

undertake an aggressive plan to im-
prove its diary response rates.

" As radio researchers, we have all
been troubled for a long while over
the impact that sagging response
rates have had on Arbitron’s nation-
wide and local-market products,” he
said. "This concern is compounded
now for the NRRC, as this problem
now extends to the RADAR service,
which, in the past, under the tele-
phone methodology of previous
ownership, sported response rates
that were almost 15 to 20 percentage
points higher.”

Beginning with RADAR 76, due
in March, the network-radio sur-
vey will be solely dependent on a
diary-respondent base of audience
listening.

Study

Continued from Page 1
information on news, weather, traf-
fic, sports and community activities
at least once per week. Some 85% of
respondents say radio plays an im-
portant role in providing such infor-
mation,

“Through the million-plus radio
diaries we tabulate throughout the
year, listeners tell us what stations
they listen to every day,” Musgrave
said. “Clearly, this new study indi-
cates they like what they are hear-
ing.”

In December 2002 R&R reported
the results of an NAB-commis-
sioned study that also stated listen-
ers were satisfied. That study found
that a majority (56%) of the 1,000 re-
spondents said their favorite radio
station played music they liked at
least most of the time, with 18% say-
ing their favorite station “always”
played music they liked.

Meanwhile, 29% of respondents
believed that radio was actually pro-
viding more variety than it did five
years ago, while 21% said radio was
providing the same amount of vari-
ety.
tyln addition, 78% of Americans
believed local radio stations
played a “very important or some-
what important” role in providing
valuable news and information
they considered relevant to their
communities.

Both the Arbitron and NAB lis-
tener studies seem to clash with
widespread industry speculation
that consolidation has reduced pro-
gramming choices and that listeners
are dissatisfied with radio program-
ming. The nonprofit Future of Mu-
sic Coalition in November 2002 re-
leased a study that examined how
“radical consolidation” of the radio
industry has “damaged the public’s
radio airwaves and stifled localism,
competition, innovation and diver-
sity across the country.”
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PSRULSIAR

CONCERT PULSE

Avg. Gross
Pos. Artist {in 000s)
1 BRUCE SPRINGSTEEN $1.104.5
2 PETER GABRIEL $6828.2
3 CHER $7496
4 THE OTHER ONES $7406
5 SHAKIRA $704.3
6 AEROSMITH $665.6
7 TOM PETTY $586.1
8 NEIL DIAMOND $549.6
9 CREED $408.5
10 NO DOUBT $380.3
11 GUNS N’ ROSES $372.8
12 TONY HAWK $347.6
13 MANNHEIM STEAMROLLER $326.9
14 DAVID COPPERFIELD $321.9
15 TOBY KEITH $300.3

Among this week's new tours

ANI DIFRANCO
EVANESCENCE
NORAH JONES

RED HOT CHILI PEPPERS

THE VINES

The CONCERT PULSE s courtesy of
Polistar. a publication of Promoters'
On-Line Listings. 800-344-7383;
Caiitornia 209-271-7900.

SIX FEET UNOER Double Dead Redux

BPM (XM81)

LAURA PAUSINI Surrender

ROCKELL Tears

OIVINE INSPIRATION The Way
OANNLI MINOGUE Put The Needie Dn It
110 At The End

FOGGY Come Into My Dream

J.C.A. | Begin To Wonder

LANGE 1/SKYE Drifting Away

HAKAN LIOBO Bad Girls Go To Hell
NEJA Back 4 The Marning

OANIEL BEOINGFIELO James Dean
CASSIUS The Sound Of Violence
SUZY K Circle

AMBER Anyway

LA BOUCHE In Your Life

JAN VAN DAHL Try

ERASURE Solisbury Hill

LASGO Pray

JOCELYN ENRIQUEZ No Way No How
KYLIE MINOGUE Come Into My World
OSCAR G & AALPH FALCON Dark Beat
COOLER KIOS All Around The World
BOOMKAT The Wreckoning

THALIA The Mexican

OALLAS SUPERSTARS Helium
HEATHER HEAOLEY He Is

JUSTIN TIMBERLAKE Cry Me A River
BLU CANTRELL Breathe

FUNKY GREEN 00GS Rise Up

NOEMI In My Dreams

MADELYNE Beautiful Child

CONJURE ONE ¢/SINEAD 0'CONNOR Tears From The Moon
SUPERCHUMBO Irresistadle

21,000 movip heaters

WEST

1. FAITH HILL Cry

2. SHANIA TWAIN Up!

3 DONNAS Take It Oft

4. TYRESE How You Gonna Act Like That
5. VANESSA CARLTON Pretty Baby

MIDWEST

1. VANESSA CARLTON Pretty Baby

2. FAITH HILL Cry

3. TYRESE How You Gonna Act Like That
4. DONNAS Take It Oft

5. TIM MCGRAW Tiny Dancer

SOUTHWEST

1. FAITH HILL Cry

2. VANESSA CARLTON Pretty Baby
3. SHANIA TWAIN Up!

4. DONNAS Take It Off

5. TIM MCGRAW Tiny Dancer

NORTHEAST

1. VANESSA CARLTON Pretty Baby

2. FAITH HILL Cry

3. OONNAS Take it Oft

4. TYRESE How You Gonna Act Like That
§ SHANIA TWAIN Up!

SOUTHEAST

1. FAITH HILL Cry

2. SHANIA TWAIN Up!

3. VANESSA CARLTON Pretty Baby

4. TYRESE How You Gonna Act Like That
5. DONNAS Take it Oft
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Phil Hall » 972-991-9200

Hot AC

Steve Nichols

COLOPLAY Clocks

MATCHBOX TWENTY Unwell

SIXPENCE NONE THE RICHER Don't Dream It's Over

StarStation

Peter Stewart
CELINE OION | Drove All Night

Tom Joyner Morning Show

Vern Catron
TYRESE How You Gonna Act Like That

Country Coast To Coast

Kris Wilson
SAMMY KEASHAW | Want My Money Back
JO OEE MESSINA Was That My Life

[yl
'
|

RADIO
NETWORKS.

Music Programming/Consulting
Ken Moultrie  800-426-9082

Alternative

Steve Young/Kristopher Jones
WHITE STRIPES Seven Naticn Army

- L]
Music | |= SIRIUSR/ | e
CHOICE. ;& srn Lori Parkerson - Steve Young/Kristopher Jones
s . - - . = . e, K FINCH What It Is To Burn
-~ BB 10million homes 180,000 businesses ALY OUTSPOKEN Farther
23 million homes Rick Gillette + 800-494-8663 Planet Dance
27,000 businesses 200n20 (XM20) Swedish Egil Heritage Rock .
Available on digital cable and DirecTV Kane DMX Fashion Retail AOB DOUGAN Clubbed To Death Steve }foung/ Kr l§f0pher Jones
Adam Neiman e 646-459-3300 OF 0UB Country Gir Julie Herrera ERLAND OYE Sudden Rush SIONanng Felniine
MATCHBOX TWENTY Unwell SUSH) Earthshaker
— ) ! WEEKEND PLAYERS I'l Be There Hot AC
The hottest tracks at DMX fashion retail, Younaflosh
Squizz (XM48) targeted at 18-34 adults. R .f{‘?c”.f ! :Tm%" %s {I-/osler
HIT LIST Charlie Logan Bl ; g mwe
Seth Neiman KAZZER Pedal To The Metal TWEET Boogie 2 Nite (DB Boulevard Remix) oulma f.mfg Than The Rest
BLU CANTRELL /SEAN PAUL Breathe PUZZTOWNSHEN Fshion By Fashin Gr(ew k) etter Than The Res CHR
MISSY ELLIOTT {LUDACRIS Gossip Folks The Heart (XM23) CHAISTINA AGUILERA Bsautiful (A1 B. Rich Mix) e ;Steve &?lﬂgfosflll;/‘as’ef
Johnny Williams THE SUN Rock Stop Ken Spellman Trt.‘llr)iazmage'; HSTAR Tell Me
SOFT ROCK OANA GLOVER Thinking Over GD:“’:::""'MT“"* cr'lj'ﬂ“""g" et c’in e
. KAUSH But M
Seth Neiman MICHAEL BUBLE How Can You Mend A Broken Heart ‘s Nemro:iks e World Moves On Rhythmic CHR
AVRIL LAVIGNE I'm With You ™ " . " Hip Hop Nation Steve Young/Josh Hosler
CELINE DION | Drove All Night The Loft (XMW) MOLOKO Familiar FeeImFs (Timo Maas Mix) p nop SPAC Syl Bal _g
aon . OANNII MINOGUE | Begin To Wonder Ken Speliman ill Ballin
OANA GLOVER Thinking Over Mike Marrone } A BUSTARHYMES UMARIAH CAREY. . Know What You Want
i ) JUSTIN TIMBERLAKE Last Night REDMAN Ride
GEORGE HARRISON Stuck Inside A Cloud OAR WILLIAMS Beauty Of The Rain e
JOSH GROBAN You're Still You MACY GRAY When | See You
REGIE HAMM Bables L DL LT CAGL D COSMO VITELLI Party Day New Country Mainstream AC
u OAR WILLIAMS The World's Not Falling Apart ; Mike Bettelli/Teresa Cook
JAYHAWKS Save It For A Rainy Day Jim é(fGSS/euf — e A .
. MONTGOMERY GENTRY
R&B & HIP-HOP T [ peoo b This section features this week's new adds RASCAL FLATTS Love You Dut Loud
Damon Williams KATHLEEN EDWARDS Sweet Little Duck on DMX MUSIC channels available via digi-
e R KATHLEEN EDWARDS The Lane Wolf tal cable and direct broadcast satellite.
d You Tonig MARK KNOPFLER Coyote Octane 24 HOUR FORMATS
WNEA Lo B e CHRRHYTHMIC Bl Jon Holiday » 303-784-8700
NIVEA Laundromat MARK KNOPFLER You Don't Know You're Born SALIVA Rest In Pieces alucucay
SNOOP DOGG Beautiful Mark Shands SUM 41 Hell Song
NAS | Can UNLOCO Failure Adult Hit Radio
RAP 'L‘:: gMSG) MARQUES HOUSTON That Girl WHITE STRIPES Seven Nation Army JJ McKay
Damon Williams . 50 CENT UNOTORIOUS.... Realest Ni* “as JENNIFER LOPEZ (LL COOL J All1 Have
snacm What l.lpaGanusta ,’,“G“:Jnt;ﬁ'o“ﬁf,",';. JUSTIN TIMBERLAKE (/50 CENT Cry Me A River (Remix) The Beat J.C. CHASEZ Blowin' Me Up (With Her Love)
LIL KIM The Jump O KEITH MURRAY Yeah Yeah You Know It Geronimo ' STONE SOUR Bother
AOB SWIFT The Ghetto ALTERNATIVE :::mu;'umlm Beautiful ——
TONY TOUCH G’z Up Watercolors (XM71 Dave Sloan " uit Contemporary
Trinity ({ ) WHITE STRIPES Seven Nation Aimy JURGEN VRIES /CMC The Dpera Song Rick Bra dy
DANA GLOVER Thinking Over
ROCK ) CRUSADERS Rural Renewal ROCK Heat & Soul UNCLE KRACKER Drift Away
Gary Susalis CRUSADERS Viva De Funk ) B.J. Stone
STONE SOUR Inhale Stephanie Mondello FLOETRY Say Yes US COUNTRY
' X Country (XM12) OLEANDER Hands Off The Whee! WHITNEY HOUSTON YBOBBY BROWN My Love Penny Mitchell
an“ UL AL Jessie Scott ADULT ALTERNATIVE MARK WILLS When You Think Of Me
Liz Opoka OEKE DICKERSON It Would Be A Doggone Lie - R d io@ k
JESSICA ANOREWS There's More To Me Than You FREOA & FIREOOGS E2 Rider Stephanie Mondello AOL Radio NetWO‘r
KENNY CHESNEY Big Star HIGH OR BELLWATER The Good Lie JOHNNY MARR & THE HEALERS Down On The Corner Ron Nenni 415-934-2790
MONTGOWER YGENTRY/Speed JON LANGFORD & SADIES Last King Of The Road SISTER HAZEL Your Mistake GREAT AMERICAN COUNTRY
LEE ROCKER Bullstproof :
PROGRESSIVE SHELLEY KING Texas Style Zydeco RAP/HIP-HOP Top Alternative :'1‘1:1“ mﬁ’.’.fz;ﬁui&’ 8700
Liz Opoka Mark Shands Gameo .
808 DYLAN 'C XM Café (XM45) GOOSMACK Straight Qut Of Line
foss)ThelGreenMcurian) ; HAS | Can MARDON 5 Harder To Breathe T
BRUCE SPRINGSTEEN Waitin' On 'A Sunny Day Bill Evans 50 CENT /NOTORIOUS. .. Realest Ni* *25 DR e O T, f Wfsrbvgﬂﬂ HNE |
JASONMIAZTheRspec[(INeHbWenY) JAYHAWKS Rainy Day Music JUSTIN TIMBERLAKE Y50 CENT Cry Me A iver (Remi) : =
EATSYICARKIN XterentiWorkd JESSE MALIN The Fine Art Of Se... KILLER MIKE AD.LDAS. Ton 4
WILCO I'm The Man Who Loves You SOMETHING FOR KATE Echolalia [;lﬂ anll)s Charlie Cook ® 661-294-9000
avey
SMO0TH JAZZ XMLM (xm42) FAB He's SII:!:
Gary Susali - GRAPH Soldier Soft AC
y Susalis J Scott
RANOY SCOTT Lost In AMament CER) T LILIKIM)The JumplOH Andy Fuller
: CALIBAN Shadow Hearts TS MURS God's Work J0SH GROBAN You're Stil You
IN FLAMES Reroute To Remain PHAROAH MONCH Ghetto REGIE HAMM Babies

Mainstream Country

David Felker
JEFF BATES The Love Song
GARTH BROOKS Why Ain't | Running

Hot Country

Jim Hays

GARTH BROOKS Why Ain't | Running
MONTGOMERY GENTRY Speed

Young & Elder

David Felker
MONTGOMERY GENTRY Speed

EEELAEES
After Midnite

MONTGOMERY GENTRY Speed
RANOY TRAVIS Three Wooden Crosses

v

WAsTT RADID NE TWORKS

Alternative

Chris Reeves * 402-952-7600
PEARL JAM Get Right

Country

John Glenn
STEVE BOLY Rock-A-Bye Heart
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T2 mitiea Dovse halils

Torn Calderone
VP/Programming
Prapr
50 CENT In Da Club 29
JENNIFER LOPEZ (ALL COOL J All | Have 25
MISSY ELLIOTT 1LUOACRIS Gossip Folks 25
GOOO CHARLOTTE The Anthem 25
AVRIL LAVIGNE I'm With You 24
JA RULE /ASHANTI Mesmerize 24
JUSTIN TIMBERLAKE Cry Me A River 23
82K 1/P. 0100Y Bump, Bump, Bump 23
CHRISTINA AGUILERA Beautiful 2
2 PAC Thugz Mansion 20
SMILEZ & SOUTHSTAR Tell Me 18
T.A.T.U. All The Things She Said 18
OMX X Gon' Give It To Ya 16
QUEENS OF THE STONE AGE No One Knows 14
NAS Made You Look 14
JAY-Z Excuse Me Miss 14
OONNAS Take It Off 13
SHAKIRA The One 13
TYRESE How You Gonna Act Like That 13
NEW FOUNO GLORY Head On Collision 13
FAT JOE I/TONY SUNSHINE All | Need 22
BUSTA RHYMES Make It Clap 20
MARIAH CAREY Boy (1 Need You) 18
IWAN Honestly 18

Video playlist for the week ending Feb. 17.

David Cohn

General Manager 2

50 CENT in Da Club
MISSY ELLIOTT LUDACRIS Gossip Folks
COLOPLAY Clocks
FAT JOE /TONY SUNSHINE All | Need
TWAN Honestly
2 PAC Thugz Mansion
OMX X Gon' Give It To Ya
GOOO CHARLOTTE The Anthem
FIELD MOB Sick Of Being Lonely
ALL-AMERICAN REJECTS Swing Swing
NEW FOUNO GLORY Head On Collision
REO HOT CHILI PEPPERS Can't Stop
0ISTURBED Remember
EXIES My Goddess
OONNAS Take It Off
USED Buried Myself Alive
JENNIFER LOPEZ 1AL COOL J All | Have
AUODIOSLAVE Like A Stone
JA RULE 1/ASHANTI Mesmerize
GANG STARR Skills

Video playkist for the week of Feb. 17.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to:

R&R, c/o Mike Davis:
mdavis@radioandrecords.com

75 illing dousahoidy

Paul Marszalek
VPMusic Programming
ADDS
No adds
Pays

JENNIFER LOPEZ 1L COOL J All | Have 28
KIO ROCK I/SHERYL-CROW Picture 24
AVRIL LAVIGNE I'm With You 24
DIXIE CHICKS Landslide <)
CATHERINE ZETA-JONES And All That Jazz 22
REO HOT CHILI PEPPERS Can't Stop 2
MATCHBOX TWENTY Disease 18
JOHNNY CASH Hurt 17
3 000RS 0OWN When I'm Gone 17
JOHN MAYER Your Body Is A Wonderland 17
JUSTIN TIMBERLAKE Cry Me A River 17
BON JOVI Misunderstood 16
MARIAH CAREY Through The Rain 14
FAITH HILL Cry 14
AALIYAH | Miss You 10
CHRISTINA AGUILERA Beautitul 10

COUNTING CROWS V. CARLTON Big Yellow Taxi 10
NORAH JONES Come Away With Me 10
IWAN Honesty 9
AUDIDSLAVE Like A Stone 8

JOHN MAYER Why Georgia

BRUCE SPRINGSTEEN Lonesome Day
MOBY In This World

CRAIG DAVIO Hidden Agenda
EVERCLEAR Vovo Driving Soccer Mom
TORI AMOS A Sorta Fairytale
INDIA.ARIE Can | Walk With You
COLOPLAY Clocks

P S I I Y

FROU FROU Breathe In

TELEPOPMUSIK Breathe

ERYKAH BAOU {/COMMON Love Of My Life
MISSY ELLIOTT Work It

o

KELLY ROWLANO Can't Nobody
COMMON 1/MARY J. BLIGE Come Close

NN W W W

VIVIAN GREEN Emotional Rollercoaster

BECK Lost Cause
SEETHER Fine Again 1

Video airplay for Feb. 17-24.

36 miltion households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEOQ PLAYLIST

50 CENT Wanksta

MISSY ELLIOTT (/LUDACRIS Gossip Folks
ORU HILL | Should Be

JA RULE /ASHANTI Mesmerize

R. KELLY Ignition

JENNIFER LOPEZ {/LL COOL J All | Have
FIELO MOB Sick Of Being Lonely

BABY /CLIPSE What Happened To That Boy
TYRESE How You Gonna Act Like That
AALIYAH Miss You

RAP CITY TOP 10

50 CENT In Da Club

FIELO MOB Sick Of Being Lonely

JA RULE /ASHANTI Mesmerize

LIL KIM I/MR. CHEEKS The Jump Off

JAY-Z Excuse Me Miss

BABY {/CLIPSE What Happened To That Boy

NAS | Can

FAT JOE (/TONY SUNSHINE All | Need

KILLER MIKE {/BIG BO) & SLEEPY BROWN A.0.1.O.AS.
EMINEM Sing For The Moment

Video playlist for the week ending Feb. 23.

TE!.E VISION

(ML

COUNTRY MUSIC TELEVIEION

65.9 miliion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

KATHLEEN EOWARDS Six O'Clock News

TOP 20

AARON LINES You Can't Hide Beautitul
TIM MCGRAW She's My Kind Of Rain
MARK WILLS Nineteen Somethin®
JENNIFER HANSON Beautiful Goodbye
JOE NICHOLS Brokenheartsville
MARTINA MCBRIOE Concrete Angel
TRACE AOKINS Chrome

BLAKE SHELTON The Baby

BRAD PAISLEY | Wish You'd Stay
KENNY CHESNEY Big Star

STEVE AZAR Waitin' On Joe

OIXIE CHICKS Travelin® Soldier
ALISON KRAUSS & UNION STATION New Favorite
TERRI CLARK | Just Wanna Be Mad
OEANA CARTER There's No Limit
KEITH URBAN Raining On Sunday
SHANIA TWAIN Up!

KI0 ROCK 1/SHERYL CROW Picture
ALAN JACKSON That'd Be Alright
FAITH HILL When The Lights Go Down

HEAVY

ALAN JACKSON That'd Be Alright
BLAKE SHELTON The Baby

DIXIE CHICKS Travelin® Soldier

FAITH HILL When The Lights Go Oown
JOE NICHOLS Brokenheartsville
TERRI CLARK | Just Wanna Be Mad
TIM MCGRAW She's My Kind Of Rain
VINCE GILL Next Big Thing

HOT SHOTS

JOHNNY CASH Hurt

KEITH URBAN Raining On Sunday
KENNY CHESNEY Big Star

KIO ROCK {/SHERYL CROW Picture
SHANIA TWAIN Up!

Heavy rotation songs receive 28 plays per week.
Hot Shots recewve 21 plays per week.

information current as of Feb. 18

" AMERICAN
* COUNTRY.

Jim Murphy. VP/Programming
19 milfion households

ADDS

BRIAN MCCOMAS 99.9% Sure (I've Never Been...)

TOP 10

KEITH URBAN Raining On Sunday

BLAKE SHELTON The Baby

SHANIA TWAIN Up!

OIXIE CHICKS Travelin® Soldier

MARTINA MCBRIOE Concrete Angel

TRACE AOKINS Chrome

TERRI CLARK | Just Wanna Be Mad

FAITH HILL When The Lights Go Down

MARK WILLS Nineteen Somethin'

JOE NICHOLS Brokenheartsville
Information current as of Feb. 18.

TELEVISION

Due to the President’'s Day holiday, Nieisen TV ratings were
delayed and not available at press time. TV ratings will return

next week.
COMING NEXT WEEK
Tube Tops Saturday, 2/22

The 45th annual Grammy Awards * Foo Fighters, Saturday Night
telecast on CBS is slated to feature  Live (NBC, 11:30pm ET/PT).
performances by Ashanti, Vanessa ¢ India.Arie, Showtime at the
Carlton, Coldplay, The Dixie Apolio (check local listings for time
Chicks, Eminem, Faith Hill, Norah  and channel).

Jones, Avril Lavigne, Yo-Yo Ma,
John Mayer, No Doubt, Bruce
Springsteen & The E Street Band
and James Taylor, as well as coliab-
orations between Sheryl Crow and
Lenny Kravitz, and Nelly and Kelly
Rowland. The show is also set to
showcase a special presentation of
the Legend Award to The Bee Gees
that will include a performance by 'N
Syne, along with a tribute to Joe
Strummer and The Clash that is
scheduled to include Elvis Costello,
Bruce Springsteen, Steve Van
Zandt and No Doubt's Tony Kanal
(Sunday, 2/23, 8pm ET/PT).

Friday, 221

* Solomon Burke sits in with the
band on Late Show With David
Letterman (CBS, check local listings
for time).

¢ Ashanti and The D4, Last Call
With Carson Daly (NBC, check lo-
cal listings for time).

*Kelly Rowland, The Caroline
Rhea Show (check local listings for
time and channel).

Kelly Rowland

Monday, 2/2

* Kelly Osbourne, Live With
Regis & Kelly (check local listings for
time and channel).

* American Idol finalist Tamyra
Gray guest-stars on Fox's Boston
Public (8pn ET/PT).

*Good Charlotte, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

 Apples In Stereo, Carson Daly.

* Sean Paul, The Wayne Brady
Show (check local listings for time
and channel).

Toesday, 225

*TA.TU,, Jay Leno.

* Norah Jones, David Letterman.

 Kelly Osboume and The Chief-
tains, Late Night With Conan O'Brien
{NBC, check local listings for time).

* Papa Roach, Jimmy Kimmel
Live (ABC, check local listings for
time).

* Hall & Oates, Wayne Brady.

Wednesday, 2/26
 Lyle Lovett, Jay Leno.
« John Hammond sits in with the
band on David Letterman.
« Ted Nugent, Conan O'Brien.
¢ Flacherspoaner, Carson Daly.

Thursday, 2/27

« DMX, Jay Leno.

*The Pretenders, Late Late
Show With Craig Kilborn (CBS,
check local listings for time). -

« Kasey Chambers, Conan
O'Brien.

« Ben Lee, Carson Daly.

« Kelly Rowland, Wayne Brady.

— Julie Gidlow

FiLMS

BOX OFFICE TOTALS
Feb. 14-17
Title Distributor $ Weekend $ To Date
1 Daredevil (Fox)* $45.03 $45.03
2 How To Lose A Guy In 10 Days (Paramount) $20.70 $49.41
3 Chicago (Miramax) $14.50 $82.60
4 The Jungle Book 2 (Buena Vista)* $14.10 $14.10
5 Shanghai Knights (Buena Vista) $12.79 $35.94
6 The Recruit (Buena Vista) $7.27 $39.41
7 Final Destination 2 (New Line) $6.24 $36.13
8 Kangaroo Jack (WB) $5.03 $58.95
9 Deliver Us From Eva (Focus) $4.41 $12.28
10 The Hours (Paramount) $3.85 $26.53

“First week in release. Al figures in
milions. Source: ACNieisen EDI

COMING ATTRACTIONS: This
week's openers include Dark Blue,
starring Kurt Russell. Look sharp for
recording artists Kurupt and Mas-
ter P in supporting roles.

Also opening this week is Gods
and Generals, starring Jeff Daniels.

The film's Sony Classical sound-
track contains Bob Dylan's “Cross
the Green Mountain” and former Oc-
tober Project singer Mary Fahl's
“Going Home.”

-— Julie Gidiow
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apeterson@radioandrecords.com

How Radio’s War Will
Be Different This Time

Will the plan you designed last year still work?

l’m typing as fast as I can, fretting that this ink won't
be dry before the things we're fearing will happen
happen. However woeful the reasons, these are days
of great opportunity for Talk radio and cable news
channels. And here are some points to ponder before

all hell breaks loose.

* Brainstorm what-ifs now. That
way you won't hesitate when the
stuff hits the fan. It's less meaning-
ful why terrorist creepos hate us than
itis that they do. After Sept. 11,2001,
shame on any station that's unpre-
pared. Brief everybody.

breaks, discontinue everything but
coverage and traffic reports.

* Err on the side of too much
coverage. | was in New Orleans at
the RAB Convention when the
space-shuttle disaster occurred. It

was a Saturday, and my

Programming, sales, pro-
motion, engineering, week-
end people, the guy who
snowplows the parking
lot, everybody. More on
sales in a minute.

¢ Be car radio. I am
comfortable that it doesn’t
trivialize radio to differ-
entiate our coverage mis-
sion from television’s
coverage mission by venue: Radio is
in-car and wherever else people
can't see television. How to be rele-
vant car radio? Follow the sugges-
tions below. When the Big Story

A

Holland Cooke

and, wisely, WWL had gone to CBS
Radio’s wall-to-wall coverage of the
Columbia disaster. Imagine how ir-
relevant it would have sounded air-
ing even an excellent automotive

radio listening had begun
early that momning with a
very well done fishing
program on heritage
News/Talker WWL. Like
many nonmusic AMs,
this successful station
programs ask-the-experts
shows on the weekend.
When the sky fell on
Texas, 1 checked back,

By Holland Cooke

show, no matter how often special
reports were interspersed. This was
another not-so-gentle reminder of
how useful and compelling radio is
when the Big Story breaks and how
stations that don’t step up are as
conspicuous as those that do. Ac-
cordingly....

News/Talk stations
will get back to
airing spots sooner
this time.

¢ Choose repetition over specu-
lation. Doing so is one way radio
coverage can be more informative
than continuous TV coverage. Tele-
vision viewers are sitting still while
many radio listeners are in motion.
TV has a love-hate relationship with
big, breaking stories. Without them,
cable channels lose their rudders.
And when hell’s-a-poppin’, CNN,
MSNBC and Fox News Channel rat-
ings spike.

Five Sisters, Four Cities,

N

ABC Radio Networks February 2003!

@RADID NETWORKS

Coming to the

212-735-1700

www americanradiohistorv com

Of Listeners

available audience today.

10 of this issue.

Beyond Politics: Talk
Radio For The Other 90%

Political topics remain Talk radio’s most common fare,
despite much research recommending otherwise.

In a special session at the upcoming R&R Talk Radio Seminar.
McVay Media News/Talk Specialist Holland
Cooke will moderate a group of panelists
who will share their success with nonpolitical
programming. The group. including Sirius’ Jay
Clark, Westwood One's Tom Leykis, KIRO/ y{[ lﬂ/ﬂ [”/I I
Seattle’s Kris Olinger and KFGO/Fargo, ND's T st
Ed Shultz, will brainstorm the kind of non-
political topics that can really connect with the vast majority of

Register now for TRS 2003 by logging on to www.radioand
records.com and clicking on “Conventions/Summits.” There you'll
find secure and easy online registration, a complete TRS 2003
agenda and all the latest news about the 2003 R&R Talk Radio
Seminar, March 6-8 at the Marina Beach Marriott Hotel in Los
Angeles. Or you can fill out the registration form you'll find on Page

2003

Why Radio Is Best For
Wall-To-Wall Coverage

Where wall-to-wall TV coverage
falls down is in the vamping. A joke
at the time of the Lewinsky scandal
was that MSNBC should stand for
“Monica Should Never Be Conclud-
ed.” As a story unfolds, it’s feast or
famine. At times the editing process
can’t keep up with the velocity of
developments. Then the story
doesn’t move fora while, but it’s too
important to discontinue continu-
ous coverage, so the talent start ad-
libbing.

Which is not to say that News ra-
dio can’t fall into the same trap. On
Sept. 12, 2001, | heard a newscaster
on a New York News station won-
der aloud, “Maybe they won't let
women carry purses on airplanes
anymore.” In the way that listeners
half-hear radio, someone could have
heard that ad lib as fact, only later

to find out that what the station told
her was untrue.

Talk stations generallv don’t have
that problem. They can keep repeat-
ing what is known for the benefit of
listeners who are just tuning in and
keep programming fresh when they
open up the phone lines. More than
ever, News/ Talk stations are listen-
ers’ info buttons, But we're also their
chat room — a place to vent.

Work listeners’ left and right
brains; emotion can be powerful. For
example, even after President Bush’s
speech-of-a-lifetime State of the
Union address, poll numbers and
statements by other heads of state in-
dicated that he still had some selling
to do about striking Iraqg. I recom-
mended that the talk hosts I coach
ask Vietnam veterans to call in and
tell how it felt to fight an unpopular
war. These shows were riveting radio

Continued on Page 22

Two Continents.

f‘ Stirring It Up.

(/’{//({f/ (Q//f)/‘/}
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How Radio’s War Will Be....

Continued from Page 22

— sit-in-the-parked-car-with-the-
key-in-the-ignition stuff.
How News/Talkers Can
Benefit From Music FMs

Though several major group
owners mandate that sister sta-
tions cross-promote, few owners
seem to be telling stations how to
do it. Everywhere I go, I hear it
done differently, but seldom does
it effectively communicate a listen-
er benefit. I recently heard an Old-
ies FM invite me to cross-cume its
Country FM sister “because we
know that sometimes you like

NEwS/

The Talk radio corollary: News/
Talk stations will get back to airing
spots sooner this time. We heard the
power of radio advertising in the
days following 9/11. Advertisers,
some of which were not previously
radio users, used radio to do what
no other medium can: to tell every-
one something quickly. Spots gave
consumers useful information and
told them how to play by the new
rules.

And here’s how that AM/FM
cross-promotion synergy can im-
prove: Rather than airing updates,
cluster music stations should air
promos for sister AM stations’ con-
tinuing coverage. That's a much
more meaningful benefit statement
than the dysfunctional Oldies-

* There was “pantry loading”:
Food-aisle sales shot up 20%, with
bottled water and canned goods the
hottest items.

* TV sales rose 70%.

* Rooftop TV-antenna sales rose
400%, because people thought
they’d lose cable.

More than ever,
News/Talk
stations are
listeners’ info
buttons. But

something different.” Huh? One : ’ .
silver lining in the war clouds now 32%2?\?5::;2;;3?&22; we’re also their
thering is that we’ll get better at !
f:oss-r;::gr:\itign,we gLt t(; advertissersl abo;;t cluster clout. chat room—a
- mart Sales Departments
Are Ready place to vent.

Radio’s traditional
strengths are worth
even more in
troubled times, when
everyone listens.

For FMs, stopping the music will
be a no-brainer. It will be obvious
when it's time to simulcast sister
AMs or take a network. But resum-
ing the music is one way that radio’s
next big story will be different from
9/11. Life changed forever on 9/11.
Even another domestic terrorist
event just as horrible won't be as
shocking. One way music stations
can be helpful is by getting back to
music as a harbinger of the return
to normality President Bush recom-
mends.

Speaking with reporters at the
RAB Convention, RAB President/
CEO Gary Fries predicted, “It'll be
amore casual war. People willgo on
with their lives.” He thinks the im-
pact on radio revenue will be “less
than a long-term negative” and sur-
mised that “unless there is a domes-
tic retaliation incident, fighting
abroad is prolonged or there’s action
with North Korea, the market has
already factored [what seemed at
the time to be] the inevitable Iragi
war.”

Radio’s traditional strengths are
worth even more in troubled times,
when everyone listens. According to
Arbitron and the RAB, 96% of peo-
ple listen to radio every week, 78%
listen every day, and 63% of 25-54
consumers listen to radio within one
hour of their biggest purchase of the
day. Look, for example, at what hap-
pened after 9/11:

* Gas-can sales rose 895%.

* Gun sales rose 70%, and ammu-
nition sales rose 140%.

When terrorists struck on 9/11,
radio pulled spots for a while, some
advertisers canceled, and radio’s
revenue stream took a big hit. But
now my client stations are working
ahead of the next big story. Rather
than waiting for advertisers to tank,
we're being proactive, telling them
how we will handle the next round
of coverage.

We're telling advertisers that
we'll postpone their spots when we
go wall-to-wall, and, during con-
tinuous coverage, we'll say so:
“Rather than airing our usual com-
mercials, Fred’s Furniture is giving
back the next 60 seconds so that
WVUU'’s coverage can continue.”

Here's something else salespeo-
ple noticed last time: pent-up de-
mand. Disney, which yanked
theme park advertising nation-
wide after 9/11, later came back
strong — the cure for cabin fever
is a trip to the Magic Kingdom.

TALK/SPORTS ___ e

Who Says There’s No Balance
At Talk Radio?

At the upcoming TRS 2003 in Los Angeles, attendees will
be treated to a session that's brand-new this year, R&R
Talk Radio Seminar Face-Off 2003. This special general
session, to be held Saturday moming, March 8, will fea-
ture a panel of some of America’s hottest Talk radio hosts
debating the issues of the day from the right and the left
in a no-holds-barred hour that is sure to be both enlight-
ening and entertaining.

Moderating the discussion will be veteran newsman, commentator
and onetime nationally syndicated talk host Gil Gross. A joumalist for
more than three decades, Gross distin- :
guished himself early in his career as the
youngest anchorman in ABC News history,
when, at the age of 23, he anchored
newscasts from the network’s Chicago
bureau while also serving as moming news
anchor at WLS/Chicago.

His resume includes on-air stints at some
of America’s great radio stations, including

WABC, WOR, WCBS and WHBC Mew Yark
and WWDB/Philadelphia. An award-winning
joumalist, Gross has also served as a news
correspondent for ABC, CBS, NBC and RKO and as a regular fil-in
for such network legends as ABC's Paul Harvey and CBS'’s Charles
Osgood.

Joining Gross on the right will be WSB/Atlanta talk host and Jones
Radio Networks/Cox Radio Syndication personality Neal Boortz,
KABC/Los Angeles afternoon driver and ABC Radio Networks
syndicated host Larry Elder and WCBM/Baltimore host and WOR
Radio Network syndicated personality Tom Marr. Balancing our TRS
Face-Off 2003 on the left will be WMAL/Washington’s Bill Press,
WLIE/Long Island’s Ed Tyll and Rex Broadcasting syndicated talker
Lionel.

Don't miss this special session, where the opinions and sparks will
fly fast and furious as our panelists offer up their thoughts on
everything from Iraq and North Korea to Michael Jackson and media
bias. It's a must-see general session, and you will only see it at the
R&R Talk Radio Seminar, March 6-8 at the Marina Beach Marriott in
Los Angeles.

Gil Gross

Which local advertisers are can-
didates for pent-up demand? What
will listeners run out of or find they
need? You'll seem credible present-
ing advertisers with a marketing
strategy, even if the strategy is sim-
ply an “advertise later” plan, and

topical spot copy will sound infor-
mative to consumers.

Holland Cooke is McVay Media's
News/Talk Specialist. Reach him
through www.hollandcooke.com or
at cookeh@aol.com.

Prepiared by Steve Blatter

trends news thal impacts you.
Sign up now: “What's Next” data sheet.

SABO vEDIA
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A Perry Capital Corporation

Earnings
Continued from Page 1

right. Mel and [ are working coop-
eratively — indeed, very coopera-
tively — with a committee of inde-
pendent Viacom directors to reach a
resolution as soon as possible. In the
meantime, we will continue to work
together, as we always have, for the
benefit of Viacom and its sharehold-
ers, while not losing sight of our
mutual desire to resolve any possible
issues quickly.”

For his part, Karmazin sounded
like he wanted to stick around after
a year in which he said Viacom'’s
stock performance was a big disap-
pointment. “Others will tell you that
we sucked less than everyone else,”
he said, noting that Viacom’s stock
was down 7% while the S&P lost
23% and the Nasdaq slipped 31%.
But, he said, “Viacom shouldn’t be
interested in that. You bought our
stock for only one reason — to have
it go up. We disappointed you in ‘02.
Ihope we will make up foritin ‘03.”

Karmazin added that he and
Redstone are committed to turning
around the stock’s performance,
even though it hasn't soared yet this
year. “We're not starting the year off
well, but we're confident that we will
deliver in 2003,” he said.

At the same time, Karmazin an-
nounced that he'll sell about $10 mil-
lion worth of Viacom stock — or 2%
of his holdings — at month’s end,
because some 10-year-old options
are due to expire. He explained that
he'll only sell enough to satisfy tax
obligations and said he announced
the sale early to prevent investor
panic.

“l don't like to do it at this price,
but there is no alternative,” he said.
“1 didn’t want you to be surprised,
and | didn't want you to think there
was anything else going on.”

Meanwhile, Infinity Broadcast-
ing's New York and Los Angeles sta-
tions helped radio revenue grow 8%.
Excluding Westwood One transac-
tions, Infinity’s radio revenue would
have increased 11%.

Revenue for Infinity Broadcasting
as a whole, including outdoor,
climbed 6%, to $998.3 million, and
accounted for 15% of Viacom's rev-
enue overall, down from 16% in Q4
2001. EBITDA increased 3%, to
$398.2 million.

For the full year, radio revenue
grew 5%, but was partially offset by
higher programming costs associated
with sports rights. Outdoor’s revenue
slid, bringing Infinity’s overall 2002
revenue up 2%, to $3.8 billion. Full-
year EBITDA slipped 4%, to $1.5 bil-
lion.

Viacom’s Q4 earnings beat Wall
Street forecasts; the company earned
37 cents per share in Q4, ahead of the
34-centestimate of Thomson First Call
analysts. And it rebounded from Q4
2001’s loss of $42.5 million (2 cents) by
turning a $652.4 million profit.

For the year, Viacom went from a
loss of $224 million (13 cents) to net
income of $725.7 million (41 cents).
Minus the effect of an accounting
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change, Viacom earned $1.24 per
share for the year, beating Thomson
First Call’s forecast of $1.21.

Karmazin is bullish about
Viacom's ability to grow should the
FCC further deregulate the media
industry. “We think that there will be
new acquisition opportunities avail-
able to us as the FCC completes its
deregulatory review in the spring of
this year,” he said. “We hope that in
local ownership, as well as national
ownership, we will have opportuni-
ties to expand.”

And Karmazin believes the
company’s acquisitive bent has so far
served it well, noting that in 1999 —
the year before the CBS-Viacom
merger — Viacom earned free cash
flow of 8 cents per share, but in 2002
that figure shot up to $1.46. “This
may have been the best merger of all
time,” he said.

Cumulus Beats The Street

For Cumulus, Q4 net losses nar-
rowed while revenue soared. The
company’s Q4 loss of 3 cents per
share was a penny better than the
consensus estimate of analysts
polled by Thomson First Call, while
quarterly revenue on an as-reported
basis shot up 39%, to $70.8 million —
at the high end of analysts’ forecasts
— thanks to revenue from recently
acquired stations and solid local and
national ad sales.

Free cash flow rebounded from a
loss of $800,000 in Q4 2001 to $11.4
million, while broadcast cash flow
rose 28%, to $43.9 million. EBITDA
jumped 80%, to $23.4 million. On a
pro forma basis, net revenue im-
proved 9%, t0 $70.3 million; BCF grew
18%, to $26.8 million; and EBITDA
improved 20%, to $23.5 million.

For the full year, as-reported net
revenue grew 25%, to $252.6 million;
BCF increased 55%, to $92.8 million;
and EBITDA grew 78%, to $79.1 mil-
lion. On a pro forma basis, 2002 net
revenue increased 7%, to $269.8 mil-
lion, while BCF increased 19%, to
$99.7 million. However,duetoa$41.7
million onetime charge and the effect
of taxes, Cumulus’ full-year loss wid-
ened from $48.3 million ($1.37 per
share) to $120.1 million ($2.20).

Cumulus provided conservative
guidance for Q1 2003, predicting rev-
enue growth of 2%-4% and EBITDA
growth of 5%-10%. In a conference
call, CEO Lew Dickey said revenue
grew 3% in January and 5% in Feb-
ruary but noted that it's too early to
forecast for March.

But Dickey warned that the threat
of war is giving ad vertisers thejitters.
“The pending business is out there,”
he said, “but we're not getting an-
swers as quickly as normal. We're
seeing people sitting on business
longer.”

While Dickey said a possible con-
flict with Iraq wasn't the reason his
company issued conservative guid-
ance, he noted that advertiser’s cau-
tion is limiting visibility into March.

“We ultimately hope things are
going to proceed and that we’re go-
ing to end up getting all this busi-
ness,” he said, “but we need to leave

a little bit of cushion in case the con-
flict leads a lot of people tosit on their
wallets. We really don’t know what
in the world is going to happen, and
there’s no way to forecast that. If war
does strike, and it’s much worse than
any of us think, and it has adverse
consequences, all bets are off.”

Fisher Rebounds, Restructures

The sale of Seattle real estate
helped Fisher Communications re-
bound from Q4 2001 losses of $1.8
million (20 cents per share) to Q4
2002 net income of $3.2 million (37
cents). For the year, Fisher’s net loss
narrowed from $8.3 million (96
cents) in 2001 to $2 million (23 cents),
including after-tax gains on real es-
tate sales of $10.9 million and
$500,000 in costs relating to its mill-
ing shutdown.

In related news, after a four-
month review of its strategic alterna-
tives, Fisher Communications’
board turned down several acquisi-
tion offers and instead directed its
managers to continue executing the
company’s restructuring plan. Presi-
dent/CEO William Krippachne said
the proposals “did not represent the
best means to create shareholder
value” and said the restructuring “is
in the best interest of the company
and its shareholders.”

Fisher s restructuring plan directs
management to focus on core busi-
nesses, streamline operations and
look for ways to reduce operating
expenses and increase revenue. In
other Fisher news, John Mangels has
retired from the board and has
stepped down from the board’s au-
dit committee, which will now be
chaired by board member James
Cannon.

DG Sets Record In Q4

DG Systems’ Q4 consolidated rev-
enue grew 9%, to a record $18.8 mil-
lion, while EBITDA jumped to $5.5
million. DG credits its revenue
growth to a 14% gain in its ad-distri-
bution division, which offset a 6% rev-
enue decline in DG’s StarGuide divi-
sion. Q4 net income improved from
a $2.3 million net loss (3 cents per
share) to a profit of $3.2 million (5
cents).

For 2002, consolidated revenue
dipped 6%, to $66.3 million, al-
though DG’s ad-distribution divi-
sion delivered a 5% revenue gain in
2002 and brought in approximately
80% of DG's total revenue. 2002
EBITDA grew 32%, to a record $14.4
million. DG's 2002 net income before
the cumulative effect of an account-
ing change was $4.7 million (7 cents),
compared toa $9 million net loss (13
cents) in 2001.

Cambino
Continued from Page 3

her new position, “Itjust seemed like
a natural progression. ['ve always
loved working with the program-
ming side, and [ believe my promo-
tions background will be very valu-
able, especially when dealing with
the record companies.”
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He Thought The Red Light Meant S—iop

Iways looking for a way to right an injustice, socially
conscious Clear Channel Rocker KRZR/Fresno pointed a
finger at the questionable activities of local State Assembly-
man Steve Samuelian, who was recently pulled over by
police and accused of loitering for the intent of soliciting a
prostitute (allegedly his second offense). Obviously feeling
sorry for the beleaguered assemblyman, whose office is con-
veniently located right next door to the KRZR studios, a sta-
tion intern and a photographer delivered an inflatable love
doll, valued at $32.95, to Samuelian’s office. KRZR MD Rick
Roddam picks up the story: “Less than 10 minutes later,
seven California Highway ]
Patrol officers showed up
at the station. If | had
called 91 |, | wouldn't have I'
gotten a response that
quickly. | don’t know why Mama's got a squeezebox....
Samuelian was so ungrateful. The doll was cheaper than the
trick he was trying to buy.”

The Fresno Bee reported that police had ordered that all
photos of the stunt be deleted from a station’s digital cam-
era — a claim that a CHP spokesman denied. However,
through the magic of photo-recovery software (which is
available at winutils.net), the station retrieved the deleted pic-
tures. The photos, including the one above, can be found
at www.krzr.com and are easily accessible by clicking on “The

o

Samuelian Episode.”

WKQX (Q101)/Chicago morning mouth Mancow Muller
married 24-year-old Sandy Ferrando on Valentine's Day.
Ferrando and Muller met when she used to screen his calls
as “Phone Girl.” The happy bride and extremely lucky
groom were hitched in front of a motley assortment of about
500 friends, family and various gate-crashers, including Wil-
liam Shatner; “Grandpa” Al Lewis; Barry “Greg Brady” Wil-
liams; Talk Radio Network-syndicated KOH/Reno, NV talk
host Rusty Humphries; Clear Channel/Los Angeles VP/Mar-
keting Von Freeman; and porn stars Ron Jeremy and Sunset
Thomas.

Humphries flashes back to the special day by sharing this
poignant wedding memory with ST: “As the beautiful bride
was walking down the aisle in her flowing white dress, look-
ing at the man she was about to marry, ‘Grandpa’ Al Lewis

suddenly stands up, cigar clamped in his mouth, and starts

barking at her in appreciation: ‘Woof, woof, woof!

Muller planned the recep-
tion himself. It included a pha-
lanx of Star Wars storm troop-
ers (pictured) welcoming the
guests as they walked in. Will-
iams, whose character on The
Brady Bunch attemped a sing-
ing career as “Johnny Bravo,” o
sang the first song. The leg- The Force is strong in this bride.
endary Kinks — minus
founder Ray Davies — served as the wedding band. The lo-
cal Fox-TV affiliate even carried part of the reception live
on the air. No arrests or injuries were reported.

The Dark Underbelly Of Valentine’s Day

We now present for your dining and dancing pleasure this
great Valentine's promotion, brought to you by WPXY/
Rochester, NY: Screw Over Your Ex. "All | can tell you is
that it involves a woman scorned, her ex-boyfriend's house,
and an airplane,” PD Mike Danger tells ST. In short, the
scorned woman's new boyfriend agrees to participate in
some mile-high activities with the lady. Of course, this oc-
curs while the plane circles over her ex’s house.

Not to be outdone in the bitter blackheart department,
KKMG/Colorado Springs gave away a divorce for
Valentine's Day. There were a few stipulations: No kids could
be involved, there could be no spousal abuse or restraining
orders involved, and both parties had to reside in Colorado.

In a transparent effort to ride the wave of publicity fol-
lowing the recent Michael Jackson exposé on ABC-TV,
WRVW/Nashville turned the long Presidents’ Day week-
end into a Michael Jackson Sleepover Weekend. “When lis-
teners heard the Michael Jackson touch-tones, they called
in to win the qualifying prize pack, which consisted of a fake
nose, a mask for the kids, a copy of Michael's greatest hits
on CD ... and a sleeping bag,” PD Rich Davis tells ST. The
grand prize was a night's stay at a swanky local hotel that
came equipped with a balcony suitable for dangling stuff.

Continued on Page 26
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* Bryan Switzer named Sr. VP/Promotion of Universal
South.

« Michael Johnson appointed VP/Marketing & Promotion
for Motown Records.

» J Records taps Cynthia Johnson as VP/Urban Promotion.

« Kelly Carls named Director/Operations for Clear Chan-
nel/Louisville.

R T A T,

* Mike Rittberg named VP/Rock Promo-
tion at Warner Bros. Records.

« John Grady elevated to Sr. VP/Sales,
Marketing & Promotion at Mercury/Nash-
ville.

« WWJ-AM/Detroit VP/GM Rich Hom-
berg adds GM duties at sister WXYT-
AM.

« Jacqueline Saturn upped to VP/Alter-
native Radio Promotion at Epic Records.

Sy £4RS AGO

* Steve Carver named VP/GM of all-News WBBM-AM/Chi-
cago.
* Bob Buziak heads Tri-Star Music Group as President.

Vi TV,

Yoy 455 G0
« Nick Marnell promoted to VP/GM at K101/San Francisco.
* WHDH & WBOS/Boston GSM Dave Recher promoted to

GM.
* Dana Horner named President/GM at WWPR/New York.

Jacqueline
Saturn

« Jeff Hunter named PD at KITS/San
Francisco.

» Greg Solk promoted to PD at WLUP/
Chicago.

* Tex Meyer promoted to VP/GM at
WWKX/Nashville.

Tex Meyer

« George Taylor Morris named PD of WPIX/New York.

« Alan Goodman appointed Corporate Director of Sales at
Doubleday Broadcasting.

« KLZ/Denver changes format from Pop/Adutt to Country,
with Ron Jones as PD.
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Meanwhile, KXTE/Las Vegas is looking for the Xtreme
Idol. Before you get all excited, thinking this is some short-
cut to a recording contract, it isn't. "We're looking for our
next $8-an-hour Xtreme Radio DJ'” PD Dave Wellington
says. Open auditions recently took place at the Hard Rock
Hotel. Impartial Xtreme judges Chris Ripley, Hardy and Carly
Brown selected 10 finalists. Here's where it gets scary: The
listeners will be in charge of choosing the Xtreme Idol by
voting online at www.xtremeradio.fm.

KDWB/Minneapolis morning guy Dave Ryan recently
presided over a little promotion called My Big Fat, Fat Wed-
ding, which featured
none other than special ||
guest Jared Fogle, who
nas lost a lot of weight
by eating almost exclu-
sively at Subway. .
KDWB auditioned lo- |f
cal couples to win a
free wedding at,
where else, a local
Subway. There was
just one catch: Only the heaviest couple would win. “We
held a weigh-in to see, uh, whose love was largest,” Pro-
motion Director Kris Cegla says. The winning couple was
Lora and Michael, who tipped the scales at a combined 565
pounds. Not only did they win the wedding at Subway —
plus rings, dresses, tuxes, flowers, cake and a honeymoon
— they also scored a one-year gym membership and a year's
supply of Subway sandwiches. - -

Baby Poop

Congrats and much love to the Lambert family on their
newest addition: Universal Sr. VP/Promotion Val Delong
and husband Craig Lambert, who is interim President of
MCA Records, welcomed son Jack Lambert (no relation
to the Pittsburgh Steelers great) into the world at | [:36am
on Feb 7. Jack weighs in at 8 Ibs., | oz. Everyone involved
is happy and healthy, and big sister Sarah is thrilled to have
a little brother to take care of.

5
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Programming Dept

Bob Quick is now OM for Archway Broadcasting’s Co-
lumbus, GA cluster. He had previously been the PD for a
really long time at WNKI (Wink 106)/Elmira, NY. Back on
New York’s Southern Tier, WPGI/Eimira PD Jim Poteat and
WNGZ/Elmira PD Joe Munroe will share interim PD du-
ties at WNKI until Quick’s successor is quickly found.

WKFS/Cincinnati MD/midday personality Donna
DeCoster becomes interim PD. She replaces B.J. Harris,
who exited last month.

Bakersfield Gets A Paint Job

Buckley's KKBB/Bakersfield flips from Classic Rock to
Rhythmic Oldies as "Groove 99.3" under the direction of
Tommy Del Rio, PD of co-owned KSEQ/Visalia-Fresno.
Across town, Clear Channel CHR/Rhythmic KKXX/
Bakersfield rotates its tires by adopting a new slogan: “The
New 96.5 Kiss-FM — No. | For Hip Hop & R&B." It's not
aformat flip, it's just a tweak. Mingo Lopez moves up from
nights to mornings as the station’s simulcast of Jamie & Danny
from KYSR/Los Angeles ends.

And while we're still doing 99 mph on Route 99, ST sends
out its congrats to KKDJ/Bakersfield PD/morning guy Kenn
McCloud, who will appear on the March 4 edition of The
Price Is Right. Cover your eyes if you don't want to know in
advance how he did ... McCloud scored a new couch and a
portable sauna.

Condolences

St. Louis authorities on Tuesday evening found KMOX/St.
Louis morning co-host Nan Wyatt murdered in her sub-
urban home. According to the St. Louis Post-Dispatch, Wyatt
— a six-year station veteran who had won several report-
ing awards — was shot to death. Police have taken Wyatt's
husband in for questioning, but at press time it was not
known if he would be charged with any crime.

Longtime WYYD/Roanoke, VA Promotions Director Nan
Richards died Feb. |3 after suffering a stroke. She was 48.

Richards is survived by her husband, Eric Hollandsworth.

Jim Gordon, a former News Director for WINS &

IT'S A LISA MARIE SANDWICH .... At k101 (Star
101.3)/San Francisco. Capitol recording artist Lisa Marie Presley
(c) recently stopped by to talk about her new Single, “Lights
Out.” That attracted the attention of Regional VP/Programming
Michael Martin (1} and Capitol Sr. VP/Promotion Dan Hubbert.

WNEW/New York and play-by-play announcer for the New
York Giants, died Monday at age 76. He's survived by his
wife, Jeanne, two daughters and three sons.

Rumbles

Riki Rachtman returns to the
scene of the crime. In September 1997
Rachtman was fired from KLSX/Los
Angeles after getting into a fistfight
with fellow personality Doug Steckler.
He's now returned to KLSX and will
host a metal/punk show called The Ball, |
starting just before 12:01am Sundays. | §

Rachtman hosted nights at KLSX in his g ready to rock!
last go-around.

Syndicated morning guy Russ Parr taps KTXQ/Dallas
midday talent Alfreda as his new co-host. The move re-
unites the two, who used to work together in Dallas. She
replaces Parr's former co-host, Olivia Fox.

Veteran Milwaukee broadcaster Jack Lee will be honored
with a Lifetime Achievement Award at this year’s March of
Dimes Achievement in Radio Awards reception, set for Feb.27.

B AY

MARCH 13

The Pierre Hotel
New York City
g For Tickets Call:
831.655.5229
www.baylissfoundation.org

Final Course at Bayliss Radio Roast:

John Hare

Veteran radio industry executive John Hare will be served
as the last course on the menu at the 17th Annual Bayliss
Radio Roast. Reserve your tickets now to attend an evening
of good food, good fun, good company and good deeds!

Roasters:
Don Bouloukos ............New Canaan, CT
Mitch Dolan . ... ABC Radio Station Group
HalJay ......... R WBAP Radio
Stu Olds ...........Katz Media Group, Inc.

Master of Ceremonies:

Bill Stakelin ... .Regent Communications, Inc.

Your generosity funds

the Bayliss Radio Scholarship Program.

Roastee:

John Hare
ABC Radio Division

Please R.S.V.P. by
February 28
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Roll out the banners
and make your company center stage
with Roll-A-Sign” Plastic Banners

Roll-A-Sign disposable plastic banners _

are a cost effective way to promote your station, company or special event. Each banner is printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36" in height for large sizes and 6” to
12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off
the degired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions regarding quantities, sizes,
imprints and/or colors available, please call us.

See us
at the CRS Reef Industries, Inc.
BOOTH #206 9209 Almeda Genoa
Houston, Texas 77075
Toll Free: 1-800-231-6074
PLASTIC : 713-507-4_200_ Fax: 713-50-7-4295
BANNERS E-mail: ri@reefindustries.com
www.reefindustries.com
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3 Doors Down Shine
With Away From The Sun

Frontman Brad Arnold talks troops, radio support

and free beer

One thing they never prepare you for in rock-star
camp is extreme climates. Not some hostile competi-
tive situation between crosstown stations, but the very
worst Mother Nature can throw at you. Just before the
holidays 3 Doors Down singer Brad Arnold and his
band were sweating their asses off in Bahrain, enter-
taining U.S. troops stationed in the Middle East. Today
Brad confesses via phone that he’s freezing that same

ass off in Grand Rapids.

While Away From the Sun may
seem like an appropriate album ti-
tle for touring the tundra, the skies
for 3 Doors Down nowadays are ab-
solutely sunny. Away From the Sun’s
lead single, “When 1'm Gone,” is
charting high at five R&R formats
and has picked up two Grammy
nominations. On top of that, Sun is
shining platinum-bright, with more
than 1 million in sales since its re-
lease in November 2002.

Strong Support

The video for “When 1'm Gone”
is picking up strong support at MTV,
not to mention positive and passion-
ate feedback for its depiction of
American troops. Filmed during the
band’s performance aboard the
U.5.5. George Washington aircraft car-
rier, the live performance is juxta-
posed with images of military per-
sonnel saying goodbye to their fam-
ilies as they head off to active duty.

“It totally brought a whole new
meaning to us for the song as well,”
Arnold says. "1t really brings home
the fact that the U.S. Armed Forces
aren’t robots. They leave their fami-
lies. You see the scenes of the fami-
lies hugging goodbye, then you see
the scenes of the military doing
what they do, and it really puts a
human spin on the whole thing.”

While the video has been a home
run for the group and their fans, in-
cluding new fans from military fam-
ilies, it wasn’t what the group origi-
nally had in mind. “The original vid-
eo was us basically being buried
alive, standing in our graves,” Ar-
nold says. “It was shot in Mississip-
piduring the last hurricane we had.
Two days later we were out on the
Navy tour. We brought a camera-
man, who filmed us during the day

and playing at night.

3 Doors Down

“Two days before we were sup-
posed to deliver the original video
to MTV, the president of our label
came in saying that he had some-
thing we had to see. He brought this
new video in and showed it to us
once, and we were like, ‘Screw that
old video; this is the video for this
song.’

“The other one isn't a complete
waste. It'll still be shown in Europe
and places where the Navy video
just wouldn’t apply.”

All Bands On Deck

Playing on the deck of an aircraft
carrier was definitely a once-in-a-
lifetime opportunity for the young
band. “It was killer sitting on the
deck; there were 25 F-14s over here,
25 F-18s over there — it was awe-
some,” enthuses Arnold, sounding
like a kid opening a new G.I. Joe on
Christmas. “It was a great experi-
ence going over there and getting to
see those things and see what those
guys do for us.”

Despite the grave situation facing
the troops, Arnold says spirits were
high during 3 Doors Down'’s visit.
“It was an overwhelming response,”
he says. “All we heard the whole
time we were there was thank you
for this and that.

“We were the ones saying thanks
for being over there. Those guys
give up so much more than we do.
We gave up two weeks; those guys

are giving up four or six years of
their lives to be over there, defend
us and keep us free.

“I know that life over there proba-
bly gets somewhat monotonous af-
ter a while, and | hope that we broke
up that monotony for a day or so. It
was all worthwhile going over there.
They were in good spirits.

“Even then they were starting to
get a little busy for this thing that
we're about to go though. They were
getting prepared for what they have
to do, and we were glad to be there.
1 definitely got to stand in some
places that | would have otherwise
never been standing.”

Format Supermen

One battle 3 Doors Down had to
fight on their own was the whole
sophomore-slump notion following
their breakout year in 2000. “Kryp-
tonite,” a.k.a. “that Superman
song,” was a huge smash for the
band, propelling The Better Life to
more than 5 million copies sold.

On R&R'’s year-end charts for
2000, “Kryptonite” was the No. 1
song of the year at Rock, Active
Rock and Alternative; No. 2 on Call-
out America; and No. 6 at CHR/
Pop. The second single, “Loser,”
was a top 10 year-end finisher at
Active Rock and Rock.

“This tour has made us realize
just how big a song ‘Kryptonite’
was,” Arnold says. “It's one of those
songs that maybe comes along once
or twice in your career. That’s fine.
We'll see if we can replicate the suc-
cess of it.”

As befits a member of a band
that gained its initial momentum at
hometown Rock station WCPR/
Biloxi, MS, Arold is effusive in his
praise for radio. “Radio is every-
thing tous,” he says. “It’s been our
lifeblood and the driving force be-
hind the success of this band. If [
had to pick one or the other — to
be only on radio or to be only on
TV — I'd pick radio any day of the
week.

“Some people come home and
watch the music networks and this
and that, but there aren’t many peo-
ple who get in their car without
tuming on the radio and turning it
to their favorite genre of music. It's
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HOPE WE DON’T BOMB 3 Doors Down check out some heavy metal
during their visit to the U.S.S. George Washington aircraft carrier. Rumors that
the group covered The Gap Band's “You Dropped a Bomb on Me” during their
on-deck performance were unsubstantiated.

been so critical in the success of this
band.”

Having toured extensively in
support of The Better Life, 3 Doors
Down reflect distance, both figura-
tively and literally, with Away From
the Sun titles like “When I'm Gone,”
“The Road I'm On" and “Here With-
out You.”

“Radio has heen our
lifeblood and the
driving force behind
the success of this
band. If | had to
pick one or the
other — to be only
on radio or to be
onlyon TV—1I'd
pick radio any day
of the week.”

“The whole record, except for a
few older songs, is about emotions
that we went through on tour — the
things we've seen and done,” Ar-
nold says. ”At the same time we
wanted to leave the lyrics open-end-
ed so people who don’t do what we
do every day can identify with the
songs and relate them to their own
lives.”

This Bud’s For You

With the group’s present tour
sponsored by Bud Light, Arnold
addresses the sometimes controver-
sial subject of corporate sponsor-
ships. “We've done sponsorships in
the past that were just nightmares,”
he says. “The Bud Light guys have
been great.

“Some people look at the whole
corporate tour as selling out, or
whatever you want to call it, but it’s
actually been beneficial to every-

body. They gave us money to come
out on tour, and, yeah, they gave us
free beer. But what they did, most
importantly, is finance a lot of pro-
motion for this tour. It helps us keep
the ticket prices down, which trans-
lates directly to the fans.

“No tickets right now are dirt
cheap, but ours are lower than most
tours, and it’s all because Bud Light
is helping us finance the promotion
of these tours.”

What kinds of problems have
past sponsorships presented?
“Sometimes the sponsors almost
try to get you out of the picture,”
Arnold says. “All they’re worried
about is how much promotion
they can get for their product out
of you, and they don’t really care
what you have to do to accomplish
that. One in particular that we
dealt with was real low-class. It
wasn’t fun to do it.”

When asked what advice he'd
give to new acts going through the
same things 3 Doors Down did back
in 2000, Arnold keeps it simple: “Be
honest, be confident and just be real
to the fans. | know that’s kind of a
cliche thing, butit really is true. This
is la-la land, but it’s also the great-
est job in the world, and the fans
give you all of it.

“The best advice I can give to a
band is, don't bitch, don’t fight
amongst yourselves, and practice
your ass off. Just because you're
signed doesn’t mean you're great.

“People’s perception of you
makes you who you are. Always
keep those people in mind — they
are a gift to you.”

TALKBACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1658
E-mail:
feorreia@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.
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w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1% soCcENT Gat Rich Or Die Tryin' Shady/Aftarmathylnterscope 81,291 1%
2 2 DIXIE CHICKS Home Monument/Columbia 161,115 +49%
4 3 NORAH JONES Come Away With Me Blve NoteVirgin 135,656 +39%
3 4 KID ROCK Cocky Atlantic 124,988 +23%
6 5 SOUNDTRACK Chicago Epic 121,871 +55%
= 6 GEORGE STRAIT Live MeA 98,047 -
5 7 AVRIL LAVIGNE Let Go Arista 97,353 +22%
12 8 SHANIA TWAIN Up Mercury/IDJMG 83,926 +57%
7 9 JENNIFER LOPEZ This Is Me Then Epic 82,526 +5%
9 10 MISSY ELLIOTT Under Construction Gold Mind/Flektra/EEG 68,939 1%
o 1" ROD STEWART Great American Songbook J 65,192 +79%
31 12 JOSH GROBAN Josh Groban 143/Reprise 64,914 +90%
= 13 VINCE GILL Next Big Thing MCA 64,860 -
- 14 JOHN MAYER Any Given Thursday Aware/Columbia 64,470 -
21 15 AALIYAH ICare 4 You BlackGround/Universal 63,270 +48%
13 16 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 62,184 +17%
6 17 EMINEM Eminem Show Aftermathilnterscope 59,060 +26%
" 18 SOUNDTRACK Daredevil Wind-up 58,998 -3%
- 18 VARIDUS Grammy Nominees 2003 WsM 56,754 -
2% 20 COLDPLAY Rush Of Blood To The Head Capitol 55,922 +3%%
14 21 NELLY Nellyville Fo’ ReelfUniversal 55,190 +7%
23 22 LIONEL RICHIE The Definitive Collection ury 53,804 +29%
- 23 YANNI Ethnicity Virgin 53,044 -
18 24 TYRESE | Wanna Go There J 51,714 +15%
39 25 TIM MCGRAW Tim McGraw & The Dancehall... Curh 51,031 +712%
27 26 TATU. 200 KM/H In The Wrong Way Interscape 49,778 +25%
0 27 LLCDOLJ 10 Def Jam/IOJMG 49,542 21%
22 28 CHRISTINA AGUILERA Stripped RCA 49,438 +18%
28 29 JOHN MAYER Room For Sgquares Aware/Columbia 49,354 +26%
17 30 SOUNDTRACK 8 Mile Shady/Interscope 49,064 +9%
19 3 JARULE Last Temptation Murder Inc./IDJMG 41,829 +10%
46 32 ELTDON JOHN Greatest Hits 1970-2002 ury 46,769 +93%
29 33 AUDIOSLAVE Audioslave Interscope/Fpic 46,677 +21%
33 34 SEAN PAUL Dutty Rock VP/Atlantic 45,664 +3%
48 35 FAITH HILL Cry Warner Bros. 44,970 +92%
24 36 JUSTIN TIMBERLAKE Justified Jive 44,146 +6%
- 37 VARIOUS We're A Happy Family: Ramones Columbia 41,801 -
34 38 SANTANA Shaman Arista 39,900 +22%
32 39 3 DDORS DOWN Away From The Sun Universal 39,127 +15%
8 40 BLAKE SHELTON Dreamer Warner Bros. 38,931 -41%
= 4 KENNY LATTIMORE Things That Lovers Do Arista 36,877 -
- 42 RUSH Spirit Of Radio: Greatest Hits 1 Mercury/IDJMG 36,666 -
- 43 MANNHEIM STEAMROLLER Romantic Melodies American Gramaphone 34,686 -
43 44 JAY-Z Blueprint Vol.2 :The Gift... Roc-A-Fella/iDJMG 34,069 +23%
2% 45 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 33,453 -18%
- 46 BON JOVI Bounce Island/iDJMG 33,438 -
44 47 CHEVELLE Waonder What's Next Epic 32,985 +21%
- 48 VIVIAN GREEN A Love Story Columbia 31,587 -
32 46 B2K Pandemonium Epic 31,565 +1%
38 50 ROLLING STONES Forty Licks Virgin 31,218 +1%
© HITS Magazine Inc.
(;J' J"-J ALE u M S blowing up the competition. Just outside the top 10, ] Records’ Rod Stewart (11) | (15, +48%), Capitol's Coldplay (20, +39%), Curb’s Tim
- Shady/Aftermath/Interscope rap sensation 50 Cent | and 143/Reprise boy crooner Josh Groban (12) show | McGraw (25, +72%), UTV's Elton John best-of (32,
shot an arrow in the air, and it lands at No. 1 and remark- | the effect of hearts and +93%), Atlantic’s ;e
G“ns And noses able second-week sales of 801,000, drop of less than 1% | flowers as they register Sean Paul (34,
from his huge opening. That gives hip-hop’s newest su- | impressive sales gains +39%) and
He loves me. He loves me not. He shoots me. He | perstar 1.6 million units moved in less than two weeks. | of 79% and 90%, re- Warner Bros.’
shoots me not. Can you say humongous? spectively. Faith Hill (35,
While this Monument/Columbia’s Dixie Chicks stay at No. MCA Nashville's +92%).
week’s HITS Al- 2 with 161,000 and a 49% increase. Blue Note/Virgin’s | Vince Gill (13) and And that
bum Chart is Norah Jones (No. 3, +39%), Lava/Atlantic’s Kid Rock | Aware/Columbia doesn’t even in-
filled with sales (No. 4, +23%) and Epic/SMS's Chicago (No.5, +55%) | Grammy nominee clude chart new-
prompted by all top 100,000, collectively replacing chocolate, roses | John Mayer (14) owe comers  like
Valentine's Da_y, and Hallmark cards as this year’s fave Valentine’s | their high chart debuts WSM's Gram- Vlnc; Gill
| the top slot is _Day gifts. o _ __| in_part to Cupid as E my-nominees
once again re- Rounding out the top 10 are debuting MCA | well, with Gill also Norah Jones CD (19), Virgin's Yanni (23), Columbia’s Ramenes
served for a guy Nashville cowboy George Strait (6), Arista’s Avril | feeding off Country tribute album (37), Arista’s Kenny Lattimore (41)
-l who expresses Lavigne (7, +22%), Mercury/IDJMG’s Shania Twain | play for the title track of his new album. and Mercury /IDJMG'’s Rush greatest hits (42).
his love the hip- (8, +57%), Epic’s Jennifer Lopez (9) and Elektra/ In all, 36 of the top 50 boast sales increases of more Here’s looking forward to Mother’s Day, Fa-
hop way: by EEG’s Missy Elliott (10). than 35%, including Blackground /Universal’s Aaliyah | ther’s Day and Secretary’s Day.
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Meteora!

After months of anticipation, we will finally get a glimpse of the
meteor whose impact is bound to wreak havoc on record stores
across the country as Linkin Park unleash “Somewhere [ Belong”
on Rock, Active Rock and Alternative outlets next week. It's the first
single from their eagerly anticipated sophomore album, Meteora. Don
Gilmore, who produced the band’s first album, Hybrid Theory, pro-
duced the CD. Meteora hits stores March 25. This summer, Linkin

Park will join Metallica, Limp Biz-
kit, Mudvayne and The Deftones
on the Summer Sanitarium 2003 &
tour.

Linkin Park aren’t the only big
things coming to the Rock, Active
Rock and Alternative next week.
Radio is currently drooling over
Saliva’s “Always,” and next
week “Rest in Pieces” will debut
at the three formats. "Pieces” is
the second single from the band’s
sophomore CD, Back Into Your
System. Lead vocalist Josey Scott is up for three Grammys this year
for “Hero,” his duet with Nickelback’s Chad Kroeger. Saliva are also
preparing to hit the road with Breaking Benjamin, (Hed) Planet
Earth, Stereomud and Systematic as part of the Jagermeister tour,
kicking off March 6 in Philadelphia.

India.Arie is Going for Adds next week with not one, but two
singles from her latest CD, Voyage to India. She’ll be keeping Pop,
AC and Hot AC company with “Can I Walk With You” and at the
same time will bare her soul to Rhythmic and Urban AC with “The
Truth.” The R&B soul diva recently appeared on Showtime at the Apol-
lo and NBC's American Dreams, portraying a young Nina Simone.
Up next are performancs on Weekend Today on Feb. 22 and The Bernie
Mac Show on Feb. 26, where she’ll be playing herself. India.Arie has
also been nominated for four awards at this year’s Grammys, air-
ing live on CBS on Feb. 23.

Linkin Park

Dana Owens, otherwise known
as Newark, NJ native Queen Lat-
ifah, is also up for an award —
an Academy Award. Owens has
been nominated for Best Support-
| ing Actress for her role as the
prison matron in the film Chica-
g0, which received a total of 13
Oscar nominations. On the music
side, she is Going for Adds at
Pop, Rhythmic and Urban with
"Better Than the Rest,” the lead
single from the soundtrack to the
upcoming film Bringing Down the House. The comedy stars Steve
Martin and Queen Latifah and opens in theaters March 7.

Fellow Newark native Whitney Houston is also introducing new
material to radio this week as "My Love” goes for adds at Urban
AC. The single features Houston’s hubby, Bobby Brown, and fol-
lows hot on the heels of “Try It on My Own,” which earned a huge
number of adds at AC last week and debuts at No. 23* this week
on R&R's AC chart.

Next week must be “Diva Week” at radio, as Mariah Carey joins
Busta Rhymes on his latest, “I Know What You Want.” The cut,
which also features Flipmode Squad, is Going for Adds at Urban
and Rhythmic. Busta will also be making an appearance on The
Wayne Brady Show on Feb. 21,
where he’ll perform his current
hit single, “Make It Clap.” There’s
already early demand for “I
Know What You Want” — the
song debuted at No. 48* this
week on R&R’s CHR/Rhythmic
chart and sits at No. 45* on
R&R'’s Urban chart.

Many artists are taking their
acts to new formats next week.
The Donnas are enjoying success

Steve Martin & Queen Latifah

The Donnas

/I
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Week Of 2/24/03

CHR/POP

ANASTACIA Love Is A Crime Epic/

COLDPLAY Clocks (Capitol)

DONNAS Take It Off (Atlantic/

FIELD MOB Sick Of Being Lonely /4C4/

INDIA.ARIE Can | Walk With You (Motown/Universall
SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis/
QUEEN LATIFAH Better Than The Rest (Hollywood)
TLC Damaged (Arista)

CHR/RHYTHMIC

702 1 Still Love You (Motown/Universal)

BUSTA RHYMES f/MARIAH CAREY AND FLIPMODE
SQUAD | Know What You Want (MonarC/J)

INDIA.ARIE The Truth (Motown/Universal)

JAHEIM Put That Weman First (Divine MillWarner Bros.)
QUEEN LATIFAH Better Than The Rest (Hollywood)
TLC Damaged (Arista)

URBAN

7021 Still Love You (Motown/

BUSTA RHYMES fIMARIAH CAREY AND FLIPMODE
SQUAD | Know What You Want (J)

CRAIG DAVID Personal (Wildstar/Atlantic)

JAHEIM Put That Woman First (Divine MilfWarner Bros.)
QUEEN LATIFAH Better Than The Rest (Hollywood)
STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect)

URBAN AC

INDIA.ARIE The Truth (Motown/
KINDRED THE FAMILY SODUL Far Away (£pic/

TOM SCOTT f/ANN NESBY You Are My Everything
{Higher Octave)

WHITNEY HOUSTON f/BOBBY BROWN My Love (4rista/

COUNTRY

No adds

AC

BONNIE RAITT Time Of Our Lives (Capitol)

BRUCE SPRINGSTEEN Waitin' On A Sunny Oay {Columbia)
INDIA.ARIE Can | Walk With You (Motown/Universall
NATALIE GRANT No Sign Of It (Curb/

PHIL COLLINS Come With Me {Lutlaby) (Atiantic/

HOT AC

ANASTACIA Love Is A Crime (Epic/

BOOMKAT The Wreckoning (Oream Works/

BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia/
DONNAS Take It Off (Atlantic)

INDIA.ARIE Can | Walk With You (Motown/Universal)
JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG)

SMOOTH JAZZ

DOC CITY 1257 (Doc City)
JEFF LORBER Gigabyte (Narada/

ROCK

BRUCE SPRINGSTEEN Waitin’ On A Sunny Day (Columbia)
LINKIN PARK Somewhere | Belong (Warner Bros.)
SALIVA Rest In Pieces {island//0JMG)

ACTIVE ROCK

FROM ZEROQ Sorry (Arista)
LINKIN PARK Somewhere | Belong (Warner Bros.)
SALIVA Rest In Pieces (/sland//{DJMG)

ALTERNATIVE

BREAKING BENJAMIN Skin (Hollywood)

LINKIN PARK Somewhere | Belong (Warner Bros.)
SALIVA Rest In Pieces fisland/i0JMG)

SIMPLE PLAN Addicted [ava/

WALKMEN We've Been Had (Star Time/Red Ink/

TRIPLE A

BRUCE SPRINGSTEEN Waitin’ On A Sunny Day (Columbia)
DOYLE BRAMHALL SR. Life By The Drop (Yep Roc/
FEEL Got Your Name On it {Curb}

KRISTIN HERSH The Grotto (440/Beggars/
LUCINDA WILLIAMS Righteously fLast Highway/
LYLE LOVETT Smile (MCA/

MBONGENI MGEMA Lizobuya (AT0/

MINUS 5 Retrieval Of You (Yep Roc/

THROWING MUSES Throwing Muses /440/Beggars/
VESICA PISCES No Easy Way Out (Big 3/

VIENNA TENG The Tower (Virt/

VIl

at Rock, Active Rock and Alterna- — )
R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

tive with “Take It Off,” and they hope their hit takes off at Pop and
Hot AC. Coldplay hold on to the No. 1* spot at Triple A with
“Clocks,” and they figure it's time to go for adds at Pop.

— Mike Trias

gmaffei@radioandrecords.com.
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Tony Novia

CHR/PopP

tnovia@radioandrecords.com

PART Two Or A Two-PART SERIES

Up, Up And Away

R&R February 21, 2003

Programmers reveal what was behind their fall

ratings increases

Last week we spoke with some CHR PDs whose rat-
ings went down in the fall book, looking for reasons
why things weren’t so great for their stations, and the
format in general, this book. This week we look at pro-
grammers whose numbers actually went up and try to
discover what they did right.

Many of the stations
that were able to move
the needle were heritage
CHRs. The common trait
among their program-
mers was a focus on the
three M's: music, market-
ing and moming shows.
For these stations, con-
centrating on the basics
paid off in increased rat-
ings and revenues in the crucial fall
Arbitron.

Jett McHugh
PD, WKZL/Greensboro

Summer ‘0212+: 5.8
Fall '02 12+: 6.2

Guy Zapoleon really nailed it
with his theory of the CHR music
cycle. We're in the Doldrums now,
and CHR music is just not happen-
ing like it was four years ago when
we launched WKZL as a CHR. The
usual tough competitors notwith-
standing (Rhythmic WJMH and Hot
AC WOZN), we knew the format
alone was not going to get it done
for WKZL this year, so we made
three crucial product adjustments.

“The music has been
a lot less ‘center
lane’ for mainstream
CHR in the past few
years, and it
certainly has been a
lot more of a
challenge to program
a CHR station.”

Rob Morris

Jeff McHugh

The Murphy in the
Morning Show: We have
an outstanding team of
diverse players in major-
market vet Jack Murphy;
Britt Whitmire, who pre-
viously hosted his own
show; and 21-year-old
college student Josie.
We've focused
almost all our
effort and resources on
making them feel com-
fortable, encouraging
them to have fun and
coaching them when ap-
propriate, with the help
of consultants Randy
Lane and Stan Main.

Murphy, Britt and
Josie got some major
press exposure with dramatic pro-
motions and events like their ver-
sion of Jeff & Jer’s Breaking-and-
Entering Christmas, Dog-O-Ween
(a costume contest for dogs) and
Waffle House Idol, which is Amer-
ican Idol performed amid the din-
ers at Waffle House restaurants.
Plus, Jack recently lost both his
mother and his beloved golden re-
triever, Jake, and he allowed the
emotion those times triggered to
be evident on the air.

Promotions as Drama: We creat-
ed an odd little contest called The Say
My Name Free Money Game (we
stole the name from Dale O'Brien). In
this contest you enter with your
name and a friend’s name. We an-
nounce both names, and if either per-
son calls, they both win.

Qur Production Director, Mat-
thewz, did a great job with promos
that told the story of famous friends
whoentered the Say My Name Free
Money Game together and how
they won (Barbie and Ken, George
W. and Colin Powell, Emie and Bert,
etc.).

According to Faith Popcorn,
women adopt brands in pairs or
groups, and this contest allowed lis-

Rob Morris

teners to remind each other to listen
for the contest. We did the contest
in both spring and fall and saw in-
creases both times.

Music: Ever noticed how most
CHR programmers are men? Let
me tell you my secret weapon:
women. Terrie Knight is our 13-
year veteran afternoon drive talent
and Asst. PD, and Wendy Gatlin is
our MD. They are incredible at
sniffing out stiffs and hunting
down hits. With the music coming
from the standard channels being
of such spotty appeal these days,
they’ve encouraged me to go early
on album cuts from mega-artists
like Avril Lavigne, Em-
inem and Shania Twain.

Why wait for the sin-
gle? There’s no single in
the stores anyway, and
the consumer doesn‘t
care about add dates. Ter-
rie and Wendy have also
been effective at looking
past the national picture
and avoiding the hype
records that became prevalent in the
fourth quarter of last year.

Rob Monis
PD, KDWB/Minneapolis

Summer ‘02 12+: 5.5
Fall ‘02 12+: 6.3

In the fall 2002 survey we saw
our numbers return to the same
ranks we had in the spring book. |
credit our great book to a strong
staff, which has been able to stay
focused on presenting a great
product. Our cume stayed consis-
tent from the summer 2002 book,
but the difference was in time
spent listening. Our TSL in the
summer book was soft, but we
saw it return to the levels that we
had in the spring 2002 book in this
fall survey.

I'still firmly believe that the sum-
mer book has always been unique in
the Twin Cities because of what I be-
lieve is a change in listening patterns,
especially in momings. The young
end doesn’t have the same listening
patterns then that it does in the other
surveys, and that can have an effect
on the family (Mom, especially) and
cause a noticeable change in TSL.

Plus, in Minnesota a good num-

WwwWw americanradiohistorv com

ber of families go out of town on the
weekend, which could also result in
less TSL.

Bottom line: KDWB has beenable
to continue to lead in the market, es-
pecially with women (No. 1 18-49,
18-34, 12-17, etc.), even
with a more fragmented
marketplace (i.e., the ad-
dition of an Urban com-
petitor in the last three |
years). Combine that | ¥
with music that has been
alot less “center lane” for
mainstream CHR in the
past few years, and it cer-
tainly has beena lot more
of a challenge to program a CHR
station.

In KDWB's case, it has been our
ability to put out a consistent, en-
tertaining product that has helped
us continue to dominate. To some
extent we have had to adapt to the
available product out there and re-
spond to what the “customers”
want with less of the center lane
to drive in. But it is our attention
to the details that | believe allows
us to continue to win, Focusing on
music, marketing and the morning
show and paying attention to the
details that encompass those
things have helped us stay on top.

Boomer
PD/afternoon driver,
KSLZ (Z107-7)/St. Louis

Summer ‘02 12+: 4.8
Fall ‘02 12+: 5.3

We have long had the “fall book
curse” at KSLZ. It appears that
we've finally turned that corner, as
we're once again No. 1 18-34 (9.0-
10.1) and up to No. 4 12+ (4.85.3).
Going into the fall book, we really
tightened up our playlist, making
extra sure that every song we were
playing was a hit in some form or
fashion.

St. Louis is a difficult market to
take the pulse of, but through our
experience we deemed that songs
by acts like John Mayer, Santana,
Matchbox Twenty, Goo Goo Dolls,
Bon Jovi and Lifehouse, though rel-
ative hits at other major CHRs,
would not work for us.

Instead, we plowed the rhyth-
mic road, really pounding acts like
Nappy Roots, Cam’Ron and, of
course, Nelly. The spice in that
music stew was provided by acts
like Avril Lavigne, Eminem and
No Doubt, while the no-brainers
were Pink, Justin, J. Lo and Chris-
tina.

Just about equally as important
has been the growing success of our
morning show. We customize M]
from WFLZ/Tampa to fit our needs
at KSLZ, and while Howard Stem
(on KPNT) has been on the decline
since spring ‘02 (15.4-12.9-12.3),
M]J’s been on the rise (8.3-9.6-10.0)
and is now No. 2 18-34.

We've really made it a point (no
pun intended) to overpromote the
morning show around the clock,
and | believe this is the result.
We've had the same success in af-

Steve

ternoon drive. We're back to No.
118-34 (9.7-10.5) and up to No. 3
12+ (5.7-6.2). Our night show is
also a monster, climbing t09.1-13.9
to become No.1 18-34.

I don’t know that there’s any
real secret to our suc-
| cess. We played the hits,
we hyped the morning
show, we did compel-
ling contesting, we
pumped the website,
we were all over the
streets, and we've got a
jock lineup that’s second
to none.

And we had zero mar-
keting dollars — no billboards, no
TV, no direct mail, nothing. What's
more, we're presently revamping
our listener club to better farm our
database. That's one area we've yet
to really exploit. When we do that,
look out. I guess CHR does work in
St. Louis.

ing

OM, KOHT &
KRQQ/Tucson

Summer ‘02 12+: 6.3
Fall 02 12+: 7.3

KRQQ had been on a slow
down-ward slide over the past
three books. We changed how we
made music choices, changed our
lack of focus in marketing and cre-
ated unity between the KRQQ
staff and the Clear Channel Tuc-
son staff.

“Going into the fall
book, we really
tightened up our
playlist, making
extra sure that every
song we were
playing was a hit in
some form or
fashion.”

Boomer

KRQQ is 26 years young this year,
and there was a feeling that the sta-
tion needed to act its age. I don't
know any 26-year-old who wants to
be told they are old and not hip, so
we decided to listen to what our au-
dience is telling us to listen to and
to go with the music that is research-
ing the best for us.

Previously, the station had been
forcing music that wasn't testing
and reacting as well. We changed
our 10-year-old positioner that said
nothing to “Tucson’s Hit Music Sta-
tion.” Simple radio: Tell people what
you do, and doit.

Continued on Page 38
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CHR/POP CALLOUT AMERICA. By @Bullseye

't
C/

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 21, 2003

CavLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of January 27-February 2.

HEp = Hit Potential ®

ARTIST TITLE LABEL(S)

JARULEIASHANTI Mesmerize (Murder Inc.A0JMG)
JENNIFER LOPEZILL COOL J AllY Have (Epic/

JUSTIN TIMBERLAKE Cry Me A River Lfive/

NIVEA Don’t Mess With My Man (ive/

AMANDA PEREZ Ange! (Powerhowse/Virgin)

B2K and P. DIDDY Bump, Bump, Bump {Epic/

SMILEZ AND SOUTHSTAR Tell Me (ARTIST direct/
CHRISTINA AGUILERA Beautiful (RCA/

50 CENT in Da Club (Amaru/Death Rowi/lInterscope)

R. KELLY Ignition (/ive)

NELLY Air Force Ones (Fo’ Reel/ Universal)

AVRIL LAVIGNE I'm With You {Arista)

EMINEM Lose Yourself (Shady/interscope)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

PINK Family Portrait {Arista)

EMINEM Superman (Shady/interscopel

JAY-Z fIBEYONCE' 03 Bonnie and Clyde {Aoc-A-Fella/IDIMG)
JENNIFER LOPEZ Jenny From The Block /Epic/

3 DOORS DOWN When I'm Gone {Republic/Universal)
SANTANA fIMICHELLE BRANCHThe Game Of Love (Arista/
DIXIE CHICKS Landslide (Monument/Columbial

KID ROCK fISHERYL CROW Picture /Atiantic/

GOOD CHARLOTTE Lifestyles Of The Rich And Famous (Epic/
JOHN MAYER Your Body Is A Wonderland (Aware / Columbial
LASGO Something (Robbins)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
VANESSA CARLTON Pretty Baby (A&M/interscape/
T.A.T.U. Ali The Things She Said finterscope/

JC CHASEZ Blowin’ Me Up... Lfive)

OF DUB Country Girl (Columbia)

. | s
(TY ESTIMATE {1-5) E % WOMEN WOMEN WOMEN MID-

2w £ & | 1217 1824 2534 EAST SOUTH WEST WEST
400 403 407 399 963 237 {417 398 385 |392 395 413 am
391 399 398 384 969 246 [407 386 379 [395 371 39 401
382 381 380 379 934 277 [387 381 378 |39%4 382 31 372
382 391 397 39 943 331 389 378 378 [379 371 389 389
382 38 - -~ 783 206 |372 38 38 [371 379 383 391
381 386 389 396 969 323 (410 366 365 [380 373 393 378
319 3716 - - 889 229 |39 377 360 |[386 349 375 405
379 38 385 372 971 280 |381 372 385 {369 377 387 3.83
316 - - - 914 211 |398 361 369 [385 368 383 359
316 - - - 823 183 378 379 372 |379 381 395 345
375 385 381 385 946 408 404 369 350 [378 369 371 383
375 375 369 360 866 248 360 392 372 [376 367 387 370
374 38 399 409 994 451 [382 373 356 |376 350 389 381
372 375 381 379 971 423 [398 371 350 |380 372 367 368
371 385 389 378 931 243 (378 363 372 |369 362 384 368
369 380 395 - 840 229 |392 365 347 |378 352 386 36
364 384 381 379 960 354 [389 379 321 |364 352 358 3.82
363 380 387 382 977 445 376 353 359 [370 359 353 3.69
358 361 376 377 789 214 [355 357 362 [328 354 383 362
358 358 365 356 909 303 334 356 385 |348 361 361 363
353 367 363 358 837 260 {320 370 366 [347 333 352 375
351 344 351 350 671 211 (313 357 371 |330 336 387 342
349 354 335 329 803 254 [372 336 341 [343 329 346 380
345 344 337 332 757 263 [328 343 361 |35 346 334 345
332 345 337 311 708 289 |325 343 330 {312 355 332 331
329 341 328 324 863 297 [321 331 337 [322 313 351 331
327 330 328 314 671 231 |336 319 327 [310 319 350 33t
327 332 331 325 757 263 {335 313 335 [319 311 360 312
321 314 3313 314 654 257 |318 340 303 |326 307 324 328
38 - - - 549 231 |338 302 318 |326 300 320 3.6

CALLOUT AMERICA>

HOT SCORES

By ANTHONY ACAMPORA

a Rule rules Callout America
again with “Mesmerize,” featuring
Ashanti (Murder Inc./IDJMG). The
song ranks No. 1 overall, with teens
and with women 18-24. And it’s No.
2 with women 25-34 — an across-the-
board hit.

Jennifer Lopez rises to No. 2 with
“AllT Have” (Epic), featuring LL Cool
J. “All” ranks third with teens and
women 18-24 and fifth with women
25-34.

Justin Timberlake’s callout rank
continues to rise as “Cry Me a River”
is up to No. 3 overall. The multifor-
mat hit is also No. 5 with women 18-
24 and 25-34.

After debuting top five last week,
Amanda Perez holds steady with
“Angel” (Powerhowse/Virgin). The
song is third with women 18-24 and
No. I with women 25-34.

Smilez And Southstar are sev-
enth with “Tell Me” (ARTISTdirect).
“Tell” is sinth with teens and ninth
with women 18-24.

Two tracks make strong debuts: 50
Cent comes in at No. 9 with “In da
Club” (Shady/Aftermath/Inter-
scope), which also scores a fifth-place
ranking with teens. Tied for ninth
overall is R. Kelly’s “lgnition” (Jive),
which debuts in sixth place with
women 18-24 and fifth with women
25-34. The chart-topping Urban hit is
set to cross as Kelly’s new album hits
the streets.

You can now view detailed Call-
out America information — free to all
R&R newspaper subscribers — on the
web, thanks to our partnership with
Bullseye Marketing Research. Check
it out at wew.bullsi.com. This week’s
password: mcfadien.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portiand, Sacramento, Salt Lake City, San Diego, Seattle.

" R&R’s Year-End Chart Pack

NOW AVAILABLE!

Includes year-end charts for all R&R
formats from 1974 through 2002!

Call (310)788-1625 or email
moreinfo@radioandrecords.com
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WK WX ARTIST TITLE LABELIS) s sUATS mpg?;s%sous T e | Most Added”
Y o
1 1 AVRIL LAVIGNE I'm With You (4rista) 8291 338 940826 11 1300 | wrawirradds.com
; ? :;:NI;ER lOI;EZ FiLL COOL J Alll;zlave (Epic) 8028 +633 896763 18 12:’; IR LA A0S
BULLIA M BT 7573 651 814331 3 260 | e BebiNGRELDIf You'te Not The One dskdiBME) 30
5 6 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 6641 +350 767377 9 126/1 | TLC Damaged Arista) 22
9 e JA RULE F/ASHANTI Mesmerize (Murder Inc./IDJMG) 6265 +767 749377 7 121/3 | GINUWINE Hel Ye;h {Epic) W B1os) fg
: p GOO GOD DOLLS Sympathy (Warner Bros.
7 o KID ROCK ’NISHERY.l CROW Plcll‘ll'e {Lava/Atlantic) 6190 +423 555421 15 1203 SIXPENCE NONE THE RICHER Dor't rean.. CurtSquintRenrisel 16
" e T.A.T.U. All The Things She Said (/aterscope} 5429 +270 562318 10 129/1 | PRYMARY COLORZ If | Could Change Big) 13
8 10 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 4775 767 577981 12 119/0 | AALIYAH Mi§§ You (Wﬂf/fﬁ/wﬂl/ﬂivmﬂ// 1
14 @  EMINEM Superman (Shady/Aftermathiinterscope) 4438 4426 472088 6  n7jp | N KELLY lgition Uive , i
K | . AMANDA PEREZ Angel (Powerhowse/Virgin) 10
10 12 GOOD CHARLOTTE Lifestyles Of The Rich And... (pic/ 431 -924 564596 13 125/0
15 @ JC CHASEZ Blowin" Me Up (With Her Love) (/ive/ 4142 +191 481013 7 119/0
16 @ DIXIE CHICKS Landslide (Monument/Columbia) 4081 +210 435748 9 105/0 Most
12 15  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscape) 3883 -423 426381 16 122/0 J d P, I
20 @ 3DDORS DOWN When 'm Gone (Republic/Universal /a2 +513 306 9 wep | Jcreasedriays
13 17 PINK Family Portrait (Arista/ 3376 746 400193 20 12810 o
22 @ SIMPLEPLAN I'd Do Anything (Lava/Atiantic) 3136 +330 376830 9 1143 ;’;;‘f ;‘”‘é‘f’h Stodytomotitesops ""“““sna
nDa Clu ermathyinterscop +
k3 @ 50 CENT In Da Club (Shady/Aftermath/interscape) 3065 +1508 387971 2 109/23 JA RULE FIASHANT! Mesmerize (Marder rc.JIDIMG) +I67
18 20 EMINEM Lose Yourself (Shady/lnterscope) 2991 -508 281397 20 125/0 | jENNIFER LOPEZ FILL COOL J Alll Have (Epic/ +633
25 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 2988 +483 312835 4 109/10 | 3 DOORS DOWN When I'm Gone (Repubiic/Universall +513
17 22 NELLY Air Force Ones (Fo’ Reel/Universal) 2876 -650 263053 13 113/0 :L:C;;:?,T::zs;ucklllﬁmerzrmrg’l y +:::
. ngel (Powerhowse/Virgin, +
19 23 JOHNMAYER Yoyr Body Is A Wonderland /Aware/Columbia) 2869 -296 336606 19 98/0 EMINEM Superman (Stady/Attermath/nterscope) +4%6
24 @ DFDUB Country Girl (Columbia) 2819 +265 241292 5 104/1 KID ROCK WISHERYL CROW Picture Lava/Atiantic/ +423
27 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 2603 +406 280367 4 945 AALIYAH Miss You (BlackGround/Universal) +a1
21 26 VANESSA CARLTON Pretty Baby /4&M/interscope) 2439 375 206027 8 1150 | MISSY ELLIOTT Gossip Folks (Gok! Mind/ElektralEEG) +406
26 27  SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 2172 -144 198692 19 115/0 Most
33 @ SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 2166 +365 233654 7 7715 Pl.
ayed Recurren
23 29 JENNIFER LOPEZ Jenny From The Block (Epic/ 2162 565 204548 18 126/ ye ecurrents
32 @ BOOMKAT The Wreckoning (OreamWorks) 2158 +322 216823 4 106/3 | ARmST TITLE LABEL(S) TOTAL PLAYS
30 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 2144 +274 239642 5 994 NO DOUBT FILADY SAW Underneath It All finterscape) 2335
31 €D CRAIG DAVID Hidden Agenda (Wildstar/Atiantic) 1976 +130 194628 5 104/ g:;[;;:ﬁ:"";”;” T'F;%JT:;}WS (IsiandliD.IMG) ::;:
. . ey Ma (Roc-A-
35 @ AALIYAH Miss You (BlackGround/Universal) 1960 +411 247591 5 88/11 NELLY FIKELLY ROWLAND Dilemma (Fs" ReellUniversal 1884
38 @ NO DOUBT Running (/nterscape) 1778 +324 184419 3 111/6 CREED One Last Breath (Wind-up) 1392
28 35  MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 1774 353 172244 20 111)0 | AVRILLAVIGNE Complicated (4rista) 1242
37 @  CELINEDIONI Drove All Night (Epic/ 1742 +240 179107 3 974 :&i};":";:f"xe*: ;";; ' l°ve;°" 5J"9/ :f::
. . n The End (Warner Bros.
29 37 LASGO Something (Robbins) 1446 672 223316 " 7810 NELLY ot In Herre (o’ ReelUniversal m2
41 @ BON JOVI Misunderstood (/s/and/IDJMG) 1341 +129 141916 4 8113 DJ SAMMY & YANOU Heaven /Robbins) 1073
39 39  VONRAY Inside Out (Elektra/EEG) 1337 113 94623 8 71N AVRIL LAVIGNE Sk8er Boi (Arista/ 1069
36 40  MARIO C'mon i) 1209 .305 108854 7 82/0 NICKELBACK How You Remind Me (Roadrumner/(DJMG) 1050
. PINK Just Like A Pill fArista) 1042
@  STACIE ORRICO Stuck /Fare‘fmnt/l’”y//f/ 992  +498 74685 1 781 | GIE MARTINEZ | Coud Go [EastWestEES) 993
45 @ LUCY WOODWARD Dumb Girls (At/antic/ 981 +182 122726 2 69/4 KELLY ROWLAND Stole /Columbia) 837
40 43  TELEPOPMUSIK Breathe (Capitol) 977 -261 97376 5 72i0 JIMMY EAT WORLD The Middle (DreamWorks/ 833
43 44 MATCHBOX TWENTY Disease (Atiantic) 946 103 73487 18 59/0 m;lJ:l':;;m Affzamwgzﬁ ol } :;:
- E OF urry effen/Interscope,
47 @ VI3 Eyes Ciosed So Tight (MC4) N 940 +207 82678 2 GO | o \pnrnen i SCOTT Hero RosdhumerCoumbialoMG) 788
44 46 NORAH JONES Don't Know Whv (Blve NﬂfB/VIIyIIl/ 919 -4 116308 15 34/0 MICHELLE BRANCH All You Wanted (Maverick/W8) 767
@  XILLER MIKE A.D.1.D.A.S. Aquemini/Columbia) 840  +227 78388 1 3214 | VANESSA CARLTON A Thousand Miles /A&Minterscope) 762
@  BLU CANTRELL Breathe (Arista) 812 +329 67710 1 555 ENE:ST[I;NA AGUILERA Ui"tsv ”;fg} ;2:
q . ALLING Wherever You Will Go /
46 @  STEREO FUSE Everything (E0/Windp) 810 +16 63201 10 280 o o HANTI What's Lv? (Teror SquadAdantic) 732
49 @ OTOWNI Showed Her i/ 804  +146 84086 2 7919 | pyERALICIA KEYS GangstaLovin' (Ruff Aydersinterscope) 688
t?gI(éIHZR/Pso;:3 reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
-2/15. Bullets appear o s gaining pl. emaining flat f i K. If t tied in total plays. i larger i in plays i . :
o 2,21l ppar n songs Sl s of T o rvos w1 s e o s, e o wih e g st 010 5| R&R Staion Playlisshave maved t he we.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times t00). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R. Inc.
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s M9 CHR/IPOP TOP 50 INDICATOR

R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

LAST THIS
WEEK WEEK
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ARTIST TITLE LABEL(S)

AVRIL LAVIGNE I'm With You (Arista)

CHRISTINA AGUILERA Beautiful (RCA/

JUSTIN TIMBERLAKE Cry Me A River (/ive/

KID ROCK W/SHERYL CROW Picture {Lava/Atiantic}
JENNIFER LOPEZ F/LL COOL J All | Have (Epic/

T.A.T.U. All The Things She Said //nterscope/

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/
NIVEA Don’t Mess With My Man (Jive/

B2K AND P. DIDDY Bumg, Bump, Bump (Epic/

3 DOORS DOWN When I'm Gone (Republic/Universal)

JA RULE FJASHANTI Mesmerize (Murder Inc./IDJMG)
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
JC CHASEZ Blowin’ Me Up (With Her Love) (ive/

DIXIE CHICKS Landslide (Monument/Columbia)

VANESSA CARLTON Pretty Baby /A&M/interscope)

JAY-Z FIBEYONCE’ ‘03 Bonnie & Clyde (Roc-A-Fella/iDJMG)
JOHN MAYER Your Body Is A Wonderland /Aware/Columbia)
PINK Family Portrait (Arista)

EMINEM Superman (Shady/Aftermath/Interscope)

SIMPLE PLAN Id Do Anything (Lava/Atlantic)

NO DOUBT Running finterscope)

EMINEM Lose Yourself (Shady/interscope)

CRAIG DAVID Hidden Agenda (Wildstar/Atlantic)
SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
BOOMKAT The Wreckoning (Dreamorks)

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive)
AMANDA PEREZ Angel (Powerhowse/Virgin)

NELLY Air Force Ones Fo’ ReelfUniversal)

DFDUB Country Girl (Columbia)

JENNIFER LOPEZ Jenny From The Block (Epic/

CELINE DION | Drove All Night (Epic/

50 CENT In Da Club (Shady/Aftermath/Interscope)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)

BON JOVI Misunderstood //sland/iDJMG)

MATCHBOX TWENTY Unwell (Melisma/Atlantic)

LASGO Something (Robbins)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
MATCHBOX TWENTY Disease /Atlantic)

LUCY WOODWARD Dumb Girls (At/antic)

VONRAY Inside Out (Elektra/EEG)

STEREQ FUSE Everything (£0/Wind-up)

AALIYAH Miss You (BlackGround/Universal)

COUNTING CROWS Big Yellow Taxi (Geffen/interscope)
STACIE ORRICO Stuck fForefront/Virgin)

STONE SOUR Bother (Roadrunner/IDJMG)

NORAH JONES Don't Know Why (Blue Note/Virgin)
SMILEZ AND SOUTHSTAR Tell Me (AR7ISTdirect)

MARIO C'mon /)

COOLER KIDS All Around The World (OreamWorks/
0-TOWN [ Showed Her (J/

TOTAL
PLAYS

s
Jo1s
2994
2929
2604
2273
2257
1950
1860
1858
1734
1632
1464
1463
1436
1427
13717
13717
1336
1149
1078
1075
1065
1030
978
937
877
873
870
ns
m
681
653
645
637
561
535
526
492
451
370
37
n
316
306
300
294
283
270
220

TS
47
-15

+24
+2

+70
+107

131
-88

+169
+201
+262

-216

+124
+181

212

210

-162

-245

+191
+40
+176

-175

+65

-149

+100
+230
+216

2717

+138
210
+108
+385
+172

+54
+206

-446
12

-115

+59
-20
-50

+90
+90
+193

-17

+35
+7
-32

+184
+43

WPRESSONS
{00)
87983
84758
84977
83216
74894
65158
62058
58129
47825
50553
48381
43780
35980
39733
37426
40846
42934
41339
36775
J2om
28726
30025
32116
32242
26253
24265
21746
21717
23358
19769
18542
20856
17038
19146
17620
16403
13909
17795
13177
12838
9453
1222
9110
ni
9149
6161
8543
5429
9030
4481

WEEKSON  TOTAL STANONS/
CHART ADDS

n
12
9
15
6
13
12
13
17
10
5
16
6
8
8
10
19
19

-
- e N W =N = NN

52/0
51/0
510
52/0
51/0
52/0
47/0
4210
48/0
492
50/0
43/0
a3n
42/0
46/0
44/0
390
40/0
501.
38/3
49/0
390
42i0
36/0
48)2
382
3712
2710
392
3o0/0
3an
a3n1
3214
342
38/3
210
2310
19/0
34j2
240
14j0
20/5
2012
2013
14j0
10/0
2013
15/0
2316
15/0

© 2003, R&R inc.

53 CHR/Pop indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15.

®
Most Added............
www.rrindicator.com
ARTISTTITLE LABEL(S) ADDS
60O GOO DOLLS Sympathy /Warner Bros. 19
50 CENT In Da Club /Shady/Aftermath/interscope) 17

DANIEL BEDINGFIELD !f You're Not The One f/siand//i0JMG/ 15
KACI I'm Not Anybody's Girl (Curby

COOLER KIDS All Around The World (DreamWorks/

AALIYAH Miss You (BlackGround/Universall

DONNAS Take [t Off Lookout/Atlantic)

GINUWINE Hell Yeah /Epic/

MISSY ELLIOTT Gossip Folks (Gokf Mind/Elektra/EEG)

BLU CANTRELL Breathe {Aristal

STACIA Angel (Raystone)

CHRIS EMERSON Broken Heart (Monomay/

KELLY ROWLAND Can't Nobody (Columbia/

SIXPENCE NONE THE RICHER Don't Dream... {Curby/Squint/Reprise/
PRYMARY COLORZ If | Could Change /8ig3/

MATCHBOX TWENTY Unwell (Melisma/Atiantic/

SIMPLE PLAN I'd 0o Anything /Lava/Atlantic]

STACIE ORRICO Stuck (Forefront/Virgin/

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect)

CALLING For You (Wind-up/

-~

W W W W AR AE,EALEOL WU

Most
IncreasedPlays ——

TOTAL

PLAY
ARTISTTITLE LABEL(S) INCREASE
50 CENT In Da Club (Shady/Aftermath/interscope) +385
JA RULE FIASHANTI Mesmerize (Murder Inc./I0JMG) +262

BOWLING FOR SOUP Girl Al The Bad Guys Want /Sivertone/Jive/ +230

AMANDA PEREZ Ange! (Powerhowse/Virgin) +216
MATCHBOX TWENTY Unwell (Melisma/Atiantic/ +206
3 DDORS DOWN When I'm Gone (Republic/Universall +201
STACIE ORRICO Stuck (Forefront/Virgin/ +193
EMINEM Superman /Shady/Aftermath/interscope/ +191
COOLER KIDS AN Around The World (DreamWorks/ +184
DIXIE CHICKS Landslide iMonument/Columbia) +181
NO DOUBT Running //nterscope/ +176
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) +172
B2K AND P. DIDDY Bump, Bump, Bump (£pic/ +169
CALLING For You (Wind-up/ +147
DFDUB Country Girl (Columbial +138
JC CHASEZ Blowin’ Me Up (With Her Love) Uive/ +124
CELINE DION | Drove All Night /£pic/ +108
DANIEL BEDINGFIELD If You're Not The One /lsiand//0JMG/  +108
T.A.T.U. All The Things She Said finterscope/ +107
BOOMKAT The Wreckoning (DreamWorks/ +100
AALIYAH Miss You (BlackGround/Universal) +90
COUNTING CROWS Big Yellow Taxi (Geffen/Interscape/ +90
JENNIFER LOPEZ FiLL COOL J All | Have (Epic/ +70
LISA MARIE PRESLEY Lights Out {Capitol/ +66
CRAIG DAVID Hidden Agenda (Wikdstar/Atlantic/ +65
VANESSA CARLTON Ordinary Oay /A&M/lnterscape/ +63
GOO GOO DOLLS Sympathy (Warner Bros. +61
LUCY WOODWARD Oumb Girls /Atéantic/ +59
BON JOVI Misunderstood (Is/and//DJMG) +54
STACIA Angel (Raystone/ +51
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We’ve been making huge strides in
Kansas City over the years, both in
the record community and in ratings.
| I'm happy to be celebrating my fifth
anniversary here at KCHZ (Z95.7)

¢ this month! It's been a blast, and
Dave JOhI'ISOI'I . the music that's out right now is to-
PD, KCHZ/Kansas City | )1y up our alley. “In da Club” from

P D

50 Cent could not be a bigger record,
and we are pounding it down our competition’s
throat. ¢ The biggest thing Top 40 radio needs
to survive is superstars. We’ve had a run of
great music from stars like Eminem, Justin
Timberlake, Pink, Ja Rule and others who have
given us the sound that no other station
' One of the biggest surprises for us lately has been “Coun-

has.
try Girl” by DF Dub. We’re a national leader on spinning that one,
and it's been a huge phone record for us. Eminem’s “Superman”
is also huge, of course, and JC Chasez’s “Blowin’ Me Up (With Her

Love)” we pounced on early, predicting that it was a hit. We don’t
always guess right though. We definitely lean a little Rhythmic, and
the product that’s out these days has helped us tremendously.

It’s a hat trick for Avril Lavigne on
this week’s R&R CHR/Pop chart, as
“I’'m With You” (Arista) holds on to the
No. 1 spot for the third week in a row.
Jennifer Lopez edges closer to the
crown as “All | Have” (Epic) gains 633
plays for a total of 8,028 this week ...
T.A.T.U. crack the top 10 with “All the
Things She Said” (Interscope), which speaks loudly with a 11-9*
move ... Ja Rule and Ashanti are putting a spell on programmers,
as “Mesmerize” (Murder Inc./IDJMG) jumps 9-6 ... 50 Cent is the
newest member of the top 20 group with “In da Club” (Shady/After-
math/Interscope), which vaults 34-19* with an astounding 1,512-play
increase this week ... Missy Elliott inches up 27-25* with “Gossip
Folks” (Gold Mind/Elektra/EEG) ... Smilez & Southstar break 2,000
plays as “Tell Me” (ARTIST direct) moves 33-28* ... Stacie Orrico
keeps things together as “Stuck” (ForeFront/Virgin) debuts this week
at No. 41 ... Most Added honors go to Daniel Bedingfield as “If You're
Not the One” (Island/IDJMG) gets 30 new adds ... Killer Mike
(Aquemini/Columbia) and Blu Cantrell (Arista) also debut.

— Keith Berman, Radio Editor
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armst: Lisa Marie Presley

taseL: Gapitol
By MIKE TRIAS/ASSISTANT EDITOR

s the only child of Elvis and Priscilla

Presley, Lisa Marie Presley has
been a celebrity since the day she was
born. She became the sole heir to
Graceland after her father’s death, and
is currently Chariman of the Board of
Elvis Presley Enterprises. Lisa Marie
has always been one of the tabloids’ fa-
vorite targets. due in large part to her
marriages and divorces — especially
those with Michael Jackson and, more
recently. Nicholas Cage. Now the 35-
vear-old Presley is out to become a pop
icon in her own right with “Lights Out,”
the debut single from her forthcoming
Capitol records release, To Whom It May
Concern.

“Lights Out,” produced by Andy Slater
(Fiona Apple. Macy Gray, Wallflowers), is
a midtempo song featuring a mixture of
influences, including blues and rock.
Presley's husky voice adds depth to the
lvrics, and the chorus refers to her heri-
tage in a somewhat haunting manner.
“Someone turned the hghts out there in
Memphis/That’s where my family's bur-
ied and gone/Last time | was there | no-
ticed a space left/Next to them there in
Memphis in the damn back lawn.”

Presley says, “l never wanted to write
a song, ever, about anything indicating
my genetic code or my background. But
if | had to do it, then ‘Lights Out’ would
be that song. It’s kind of a darker, odd
take on it. It’s not like. ‘Woo! I'm from
Memphis and look at my life and it’s so
wonderful.™

Presley wrote almost all the lyrics on
To Whom It May Concern. which arrives
in stores on April 8 “This is me,” she
says. “This record is me. Every song is
me. You're going to see who I really am

¥ //
e

and not what the tabloids say — or what-
ever anyone has to say about me.”

Presley collaborated with many people
to create the album, including primary
producer Eric Rosse (Tori Amos), Glenn
Ballard, songwriter-musician Danny
Keough (her first husband, the father of
her two children and the person whom
she credits with inspiring her to write
and sing) and Billy Corgan of Smashing
Pumpkins and Zwan. On working with
Corgan, Presley says, “He's good at dark.
This is dark, but the two of us combined
with the dark writing thing — it was like
‘OK. somebody just shoot me right in the
head.’ So it had to be taken up a bit so it
would not make you want to kill yourself
if you heard it.”

Presley was actually offered a record
deal as a teenager, before she'd ever given
a performance in public or even sung in
front of anyone else (she didn’t sing for
another person until she was 20 years
old). Explains Presley, “I didn’t want to
do anything just based on who I am. ]
mean, | was asked to do a bloody movie
with Vanilla Ice! The stuff I've been of-
fered in my life is insane, and I didn’t do
any of it because I didn’t care. | was do-
ing this because my heart’s in this. This
is what I'm good at doing. I'm good at put-
ting myself in a song. That’s it.”

Prepared by Steve Blattep

Free! New! Discover what's next.
Pop trends news that impacts you.
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America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 2/21/03

Artist Title (Label) ™w LW Familiarity Burn TD Familiarity Burn

3 DOORS DOWN When I'm Gone (Republic/Universall 410 4.08 75% 1% 4.13 82% 12%
AVRIL LAVIGNE I'm With You /Arista/ 405 4.17 97% 30% 403 96% 31% |
GOOD CHARLOTTE Lifestyles Of The Rich And Famous (Epic/ 402 4.04 94% 30% 397 9% 31%
SIMPLE PLAN I'd Do Anything {Lava/ 401 4.02 76% 12% 3.92 4% 12%
EMINEM Lose Yourself (Shady/interscaope) 400 3.87 98% 51% 4.07 98% 51%
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 399 394 94% 33% 4.05 9% 33% ‘
CHRISTINA AGUILERA Beautiful (RCA) 388 386 98% 41% 4.02 98% 41%
JUSTIN TIMBERLAKE Cry Me A River (Jive/ 388 373 97% 31% 411 98% 33% |
EMINEM Superman (Shady/Interscope/interscope/ 385 364 88% 18% 381 86% 18% |
JC CHASEZ Blowin’ Me Up (With Her Love) (Jive/ 382 359 80% 16% 4.04 82% 12%
T. A. T. U. Alt The Things She Said /interscape/ 381 372 82% 19%  3.67 86% 22%
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 3.78 391 95% 38% 3.75 96% 37%
NIVEA Don't Mess With My Man (/ive/ 376 354 86% 34%  3.83 86% 33%
DIXIE CHICKS FISHERYL CROW Landslide (Monument/Columbia/ 376 381 84% 27% 3.76 90% 27%
JENNIFER LOPEZ FILL COOL J All | Have (£pic/ 374 363 90% 27%  3.67 91% 30%
CRAIG DAVID Hidden Agenda (Wildstar/Atantic) 3.74 . 48% % 3.77 53% 7%
KID ROCK FISHERYL CROW Picture /L ava/Atlantic) 371 3.88 85% 26% 3.73 87% 24%
JA RULE FIASHANTI Mesmerize (Murder inc./IDJMG) 368 344 85% 24% 369 87% 29%
PINK Family Portrait (Arista) 367 363 97% 46%  3.69 98% 46%
LASGO Something (Robbins/ 366 3.71 54% 19% 3.63 55% 21%
B2K AND P. DIDDY Bump, Bump, Bump /Epic/ 363 344 92% 37% 365 94% 38%
MISSY ELLIOTT FILUDACRIS Gossip Folks (Elektra/ 3.63 - M%  17%  3.66 1% 16%
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 360 372 93% 38%  3.67 9% 37%
VANESSA CARLTON Pretty Baby /A&M/interscope/ 359 366 71% 15%  3.58 3% 14%
NELLY Air Force Ones (Fo’ ReelfUniversal) 357 336 92% 33%  3.59 92% 30%
JAY-Z FIBEYONCE’ ‘03 Bonnie & Clyde (Roc-A-Fella/lDJMG) 356 343 90% 35% 358 93% 36% |
JENNIFER LOPEZ Jenny From The Block /Epic/ 348 334 98% 56%  3.46 98% 58% |
MISSY ELLIOTT Work It (Gold Mind/ElektrafEEG) 346 3.29 95% 55% 3.55 95% 54%
AMANDA PEREZ Angel (Powerhowse/Virgin) 3.39 343 48% 13% 337 49% 14%

Total sample size is 578 responde Total

ility

are based on a scale of 1-5. ( 1=distike very much. 5=ltke very much). Total lamiliarity

répresents the percentage of respondents who recognized the song. Tolat burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions I
of participants on the internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for focaf radio stations by calling
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks.

-

-

New & Active .

MATCHBOX TWENTY Unwell (Melisma/Atlantic)
Total Plays: 774, Total Stations: 58, Adds: 9

DANIEL BEDINGFIELD If You're Not The One f/s/anc//D.JMG)
Total Plays: 677, Total Stations: 69, Adds: 30

GINUWINE Hell Yeah (Epic/
Total Plays: 609, Total Stations: 56, Adds: 20

COUNTING CROWS Big Yellow Taxi (Geffen/lnterscape)
Total Plays: 542, Total Stations: 27, Adds: 4

FAITH HILL Cry (Warner Bros.)
Total Plays: 475, Total Stations: 27, Adds: 1

DK GO Get Over It (Capital)
Total Plays: 430, Total Stations: 41, Adds: 0

LISA MARIE PRESLEY Lights Out (Capitoll
Total Plays: 352, Total Stations: 51, Adds: 7

KELLY ROWLAND Can't Nobody (Columbial
Total Plays: 331, Total Stations: 45, Adds: 14

R. KELLY Ignition (ive/
Total Plays: 305, Total Stations: 23, Adds: 11

WAYNE WONOER No Letting Go (VP/Atlantic)
Total Plays: 294, Total Stations: 16, Adds: 4

Songs ranked by total plays

_

Up, Up And Away

Continued from Page 32

[ am fortunate to work with
some very smart people, and | have
empowered the KRQQ staff to make
certain decisions. Though | have fi-
nal say, the staff has equity in the
success of the station. It is nice to see
a staff that wants to win and has
new ideas for success every day.

Asst. PD/MD/afternoon driver
Ken Carr and | have been the pro-
motional idea people since our mar-
keting person left in October. We
have tried to create new and fresh
promotions for KRQQ. Ken is also
one of the best people at trans-
lating our promotional ideas into
fun and humorous imaging.

We also have a new GM, Kent
Cooper (formerly of Clear Channel/
Corpus Christi), who is totally in
support of what we are doing on
KRQQ, and that helps. The Arbitron
gods also smiled on us with good
book placement.

Reach the progranumers spotlighted
in this colummn at the following e-mail
addresses: Jeff McHugh, jeffm@1075
kzl.com; Rob Morris, robmorris@
clearchannel.com; Boomer, boomer@
z1077.com; Steve King, steveking@
clearchannel.com.

1

ALL HIT VI-3 MCA recording artists Vi-3 visited WHTS/Quad Cities, IA-IL to
take calls from listeners and hang out with the All Hit 98.9 crew. Seen here (I-r)
are Vi-3 manager Erik Bradley, Vi-3's Lucas, WHTS afternoon jock Red Hot
Brian Scott, Vi-3's Justin and Jackie and WHTS PD Tony Waitekus.

PICTURE interscope/A&M recording artist Sheryl Crow performed at the

NHL All-Star game on Feb. 2. Seen here at the game are (I-r) Interscope’s Chris
Lopes and James Bishop. Crow and Clear Channel/South Florida’s Rob Roberts

and his son, Austin Roberts.

www americanradiohistorv com

LUCY AT DMX atiantic recording artist Lucy Woodward visited DMX

Music's Los Angeles studio to promote her upcoming debut CO, While You Can.
which will be released March 18. Seen here (I-r) are DMX Music MD Danielle
Ruysschaert. Woodward and DMX Music VP/Music Entertainment Rick Gillette. ‘|

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured
and send them to:

R&R, c/o Mike Davis:
mdavis@radioandrecords.com
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DONTA Y TH OMPSON

drecords.com

dthomp @radio

DanceStar USA

CHRIRHYTHMI

Founder/CEO Andy Ruffell on the world’s biggest

dance music awards

DanceStar, an organization established in London
in 2000, was created to recognize the significant role
dance music plays around the world and those artists,
DJs and record companies that make this genre of

music so essential.

Hoping to expand awareness of
dance music culture, Andy Ruffell,
developer of the U.K.'s renowned
MasterCard MOBQ Awards, began
pursuing his vision of DanceStar in
1998. “The main idea behind it when
it was launched was to build the
world’s first global media platform for
dance,” he says.

Ruffell and his group of organizers
started with the goal of developing
DanceStar through three televised
awards shows on three continents:
North America, Europe and Asia. Af-
ter building DanceStar ‘s foundation in
London via the World Dance Music
Awards, first held in 2000, Ruffell went
on to develop DanceStar USA: The
American Dance Music Awards, which
made its debut last year in Miami at the
Jackie Gleason Theater. He is also set
to premiere DanceStar Asia in Hong
Kong toward the end of this year.

Phenomenal Success

In 2002 DanceStar USA proved to be
aphenomenal success. It was hosted by
Roger Sanchez and Kelis and includ-
ed appearances and performances by
Jennifer Lopez, Lenny Kravitz, Fatboy
Slim, The Crystal Method, Paul Oak-
enfold, Basement Jaxx and many more.

The show was televised on MTV2
and MTV Europe and on the Star TV
Network across Asia, drawing some-
where near 1 billion viewers. Ruffell
believes that, over time, DanceStar
USA will be bigger than DanceStar in
Europe — if a few key things happen.

“You have this whole radio scenar-

io, where dance music has been played
all over Europe for years, and that's
what really made that scene,” he says.

“Some of the dance music became
virtually pop music in Europe. The
difference in America is that, besides
the fact that it isn't played on the ra-
dio, there is no media platform for
dance music. There aren’t that many
radio stations that play primarily
dance music here, which is amazing.

“One of the things we set out to do
is to provide a platform and to reach
the consumer who may not have ac-
cess to dance music. One thing we
hope to achieve with DanceStar is to
umbrella America and be the focal
point for dance music.

“We achieved a lot at last year’s
show because we had DJs — proba-
bly for the first time — from Los An-
geles, Chicago and New York, as well
as everyone else in the world, in one
place, at one time, at one event.

“It really worked from a media stand-
point as well — not only in terms of
music media, but mainstream media as
well. People got a fairly good cross sec-
tion of what’s happening in dance.”

A Million Votes

The nominees for the awards are
chosen by an executive committee
made up of some of the key figures in

Intemational DJ award.

one in Spain.

DanceStar Facts

* Fatboy Slim holds the record for the most DanceStar awards: a
staggering four awards in three years. DJ Spiller follows him with three.

+ Renowned DJ Paul Oakenfold was the winner of the very first
Best DJ award at DanceStar 2000 in the U.K. He repeated this feat at
the inaugural ceremony in the U.S. last year by winning the first Best

* There are currently 31 DanceStar trophies residing in the U.K., 21
in the U.S., four in Germany, three in Italy, two in the Netherlands and

* Two hundred thousand free copies of the official DanceStar USA
souvenir magazine featuring exclusive coverage of the winners will be
distributed across the U.S. through Borders outlets in June.

* The official compilation double CD, DanceStar — The Album,
features the very best in dance music each year.

the dance music scene, including art-
ist managers, label heads, journalists
and general industry players. From
there the winners are decided by the
public via DanceStar’s official website,
at www.dancestar.com, which is heavi-
ly promoted through media channels.

“We announce the nominees, and
the idea is that we communicate the
info to as much of the record-buying
public as we can,” says Ruffell. “We
tell them to hit up our website and
vote. Currently, we're getting about
5,000-6,000 votes a day. Our goal is to
reach a million consumer votes.”

DanceStar USA 2003 is set to take
place March 19 on the sands of South
Beach in Miami. Miami Mayor Dav-
id Dermer says, “The city of Miami
Beach is pleased to welcome back
DanceStar USA and is privileged to be
the chosen city of this unique global
music awards ceremony.

“Miami Beach is the epicenter of
dance music and electrifying night life
and has suitably become the home of
this event.”

Approval has been given to stage
the show live on the beach in Lummus
Park, steps away from South Beach’s
Ocean Drive, making this year’s
awards ceremony the first of its kind
inthe U.S. There are 26 award catego-
ries in this year‘s show, compared to 16
at last year’s inaugural event, high-
lighting the expansion and increased
recognition of dance music in the U.S.

New Categories

The new categories include Best
Use of Music in a Commercial, Best

New Artist Album and Best Celebri-

ty DJ, for which Wesley Snipes has
received a nomination. Madonna, J.
Lo and Justin Timberlake are just a
few of the artist who are up for
awards this year, all having been
nominated for both Best Chart Act
and Best Remix.

Dirty Vegas, Paul Oakenfold and
DJ Sammy are also set to dominate
this year’s show, all having been nom-
inated for multiple awards. Dirty Ve-
gas have five nominations, including
Record of the Year and Best Album.
Oakenfold has been nominated in
four categories, including Best Inter-
national DJ and Best Act. Spain’s DJ
Sammy cops three nominations.

Just like last year’s show, this one
will be broadcast on MTV2, MTV Eu-
rope and, in Asia, Star TV. To build
awareness for the awards, DanceStar
uses various street-level and under-
ground marketing campaigns target-
ed to 16-34-year-olds in some of the

Continued on Page 42
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And The Nominees Are....

Here are a few of the categories and nominees for the
2003 DanceStar USA awards.

Best International Act (Non-U.S. Artists)

Dirty Vegas Paul Dakenfold
0J Sammy Underworld
Kylie Minogue 2002 Winner: Fatboy Slim

WPYM (The Party)/Miami Award For
Best Remix (U.S. Remixes)

Angie Stone “Wish | Didn't Miss You (Hex Hector & Mac Quayle Remix)” (Arista)
Jennifer Lopez “Alive (Thunderpuss Remix)" (Epic)

Madenna “Die Another Day (Deepsky Remix)” (Warner Bros.)

Kylie Minogue “Come Into My World (Fischerspooner Remix)” (Capitol)

No Doubt “Hella Good (Roger Sanchez Remix)” (/nterscope)

Justin Timberlake “Like | Love You (Deep Dish Remix)” (Jive)

Best Album (Worldwide Artists)

Chemical Brothers Come With Us (Freestyle Dust/Astralwerks)
Dirty Vegas Dirty Vegas (Credence/Capitol)

0J Sammy Heaven (Robbins)

Moby 18 (V2)

Paul Dakentold Bunkka (Maverick/Warner Bros.)

Best Act (U.S. Artists)

Crystal Method Moby
0J Shadow Thievery Corporation
Fischerspooner

Best Chart Act (U.S. Artists)
Mariah Carey Angie Stone
Jennifer Lopez Justin Timberlake
Madenna

Record Of The Year (Worldwide Artists)

Daniel Bedingfield “Gotta Get Thru This™ (/sland/IDJMG)

Dirty Vegas “Days Go By” (Credence/Capitol)

11D “Rapture (Tastes So Sweet)” (Universal)

Lasge “Something” (Robbins)

Dscar G & Ralph Falcon “Dark Beat (Addicted to Drums)” (Twisted)
DJ Sammy & Yanou {/Do “Heaven” (Robbins)

Kylie Minogue “Can’t Get You out of My Head” (Capitol)

Narcotic Thrust f/Yvonne John Lewis “Safe From Harm” (Yoshitoshi)
Paul Dakenfold “Starry Eyed Surprise” (Maverick/Warner Bros.)
Underwerld “Two Months Off" (V2)

Best Video (Worldwide Artists)

Dirty Vegas “Days Go By” (Capitol)

Felix Da Housecat “Madame Hollywood” (Emperor Norton)

Kylie Minogue “Love at First Sight™ (Capitol)

Missy Elliott “4 My People (Basement Jaxx Remix)" (GoldMind/EEG)
Moby “We Are All Made of Stars” (V2)

Best Use Of Music In A
Commercial (U.S. Commercials)

Basement Jaxx “Where’s Your Head At" (Astralwerks) — Pringles

Crystal Method “Name of the Game™ (Outpost/Geffen) — Powerade/Coca-Cola
Dirty Vegas “Days Go By" (Credence/Capitol) — Mitsubishi

Ming & FS “Sounds” (OM Records) — Nissan

Telepopmusik “Breathe” (Capitol) — Mitsubishi

Best New Artist Album (U.S. Releases)

Metro Area Metro Area (Environ)

Morel Queen of the Highway (Yoshitoshi)

Royksopp Melody AM (Astralwerks)

The Streets Original Pirate Material (Vice/Warners)

Thievery Corporation The Richest Man in Babylon (18th St. Lounge)

Best Radio DJ (U.S. DJs)

Jason Bentley (KCRW/Los Angeles)

Liquid Todd (KROQ/Los Angeles)

DJ Merritt (KDGE/Dallas)

Al B Rich a.k.a. The Riddler (WKTU/New York)

Swedish Egil & Richard “Humpty” Vission (KPWR/Los Angeles)

Best Celebrity DJ (U.S. Celebrities)

Perry Farrell (singer, Jane's Addiction)
Jason Lee (actor, A Guy Thing)

Brittany Murphy (actress, 8 Mile)

Wesley Snipes (actor, Blade 2)

Shannyn Sossamon (actress, A Knight's Tale)

The Smint Award For Best Club Venue (U.S. Clubs)

Lunatarium (New York)
Dpium (Miami)

Avalon (Boston)
Centro-Fly (New York)
Ciub Space (Miami}
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Ve WEEK  ARTIST TTLE LABEL(S) i pUATS mrg%sosous e TSN MOS t Added}”""“'“‘”’""""‘“‘“"‘
1 o 50 CENT In Da Club /Shady/Aftermath/interscope) 6055 +529 904481 7 7910 www.rradds.com
2 e JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 5221 +123 648543 9 7710 ARTISTTITLE LABEL(S) ADDS
3 €@ JENNIFERLOPEZ FILL COOL J Attt Have (Epic/ 5094 +54 687649 9 760 | B2KGirliriend Epic/ . 39
5 @ MISSYELLIOTT Gossip Folks (Gokd Mind/Elektra/EEG) 4222 +15 517130 8 760 fl':!"d"o':fr':';'grguss";“é“‘ ‘;;/“:/i"z/g;;"’a el gf
4 5 AAUYAH Miss You (BlackGround/Universal 4101 72 G0635 13 T4 | gpaceTRIOKDADDY Sl Gt comorleth owintesis 5
7 o EMINEM Superman (Shady/Aftermath/interscope) 3759 +98 363196 7 70/0 R. KELLY gnition {/ive/ 1"
6 7 B2KAND P.DIDDY Bump, Bump, Bump (Epic/ 3666 392 494803 13 790 | NAS!Can/Cohmbia) _ 9
9 @ 50 CENT Wanksta (Shady/interscope) 3551  +125 521372 11 580 222‘,1?»'1?, l";‘:’:‘“ "':,2““9 Mgz :
8 ] NELLY Air Force Ones (Fo’ Reel/Universall 2882 605 315925 17 76/0 MARQUES “oi,s:;y"/mlal Girl dnterscape) 6
10 10 2PAC Thugz Mansion (Amaru/Death Row/Interscope) 2420 499 339356 12 65/0 BUSTA RHYMES & MARIAH CAREY | Know What YouWant{) 6
12 @) FIELD MOB Sick Of Being Lonely (MCA/ 2403  +259 315527 17 67j2 | CLIPSEFIFAITH EVANS Ma, | Don't Love Her (Star Trakidrista) 5
16 @  TYRESE How You Gonna Act Like That &) 2308 +303 281223 11 703 | FATJOEANI Need (Terror Squad/Atiantic) g
17 @  R.KELLY ignition Live/ 2193 +227 351088 10 5711
14 @ KILLER MIKE A.D.L.D.A.S. (Aquemini/Columbia) 2188 +106 226131 4 332
n 15  JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/lDJMG) 2153 563 240575 17 7310 Most
13 16 JUSTIN TIMBERLAKE Cry Me A River Uive/ 2057 -63 288946 9 52 Increased P[ays
18 m SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 1988 +126 269173 5 12i14 TOTAL
26 @  JAY-ZExcuse Me Miss (Roc-A-Fella/IDIMG) 1746 +482 247252 3 6912 | aamsr nme s WCRENSE
15 19 BABY FiP. DIDDY Do That... (Cash Money/Universal) 1721 354 180963 15  65/0 | 50 CENTInDa Club/Shady/Aftermathiinterscope) +529
23 20 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 1624 50 204324 20 601 | JAY-ZExcuse Me Mhiss fRoc.4 ela/IDIMG) AL
24 € GINUWINE Hell Yeah oic 1582  +51 177192 5  BIR2 ;‘A';“Ilc"a‘r’]sm'ﬂ’;';br/" RO e ::‘::
22 22 TRINA F/LUDACRIS B R Right /Slip ‘N Shide/Atlantic) 1567 420 173726 14 5201 SEAN PAUL Get Busy V) +304
21 23 LLCOOL J FIAMERIE Paradise (Def Jam/IDJMG) 1510 -190 170809 9 5511 BABY FICLIPSE What Happened To... (Cash Meney/Universall  +321
19 24 EVE Satisfaction (Ruff Ryders/interscope) 1435 351 196292 15  58)0 TY[‘ESE How You Gonna Act Like That 4/ +303
29 €D UL KIM The Jump Off (Queen Bee/Atlantic) 1806 +288 240141 4 G54 ;"}Az'xrﬂ:;:'ﬁ"nm’s”t’ﬁ'; :mmm S :ggg
25 26 AMANDA PEREZ Angel (Powerhowse/Virgin) 1242 121 128693 19 4500 | pipipmoB Sick Of Being Lonely MCA) 4259
33 €D NAS!Can(Columbia) 1219 +419 242306 2 509
36 @ FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 1196  +449 149876 2 613
27 29  EMINEM Lose Yourself (Shady/Interscope) 1084 177 145527 20 66/0 .
40 @ BABY FICLIPSE What Happened To That Boy? (Cash MoneylUniversa) 1008 +321 173151 3 58 | New & Active,
28 31 CHRISTINA AGUILERA Beautiful (CA/ 947 202 121527 12 3200
46 €D SEAN PAUL Get Busy (VP 915  +344 182724 2 51/8 | KELLY ROWLAND Can't Nobody (Columbia/
32 33 DMXXGonGive it To Ya /Auff Ryders/iDIMG) 889 26 122051 4 g | ool TSt A0
30 34 BLUCANTRELL Breathe (Arista/ 859 154 62839 10 451 | APk lobas e o
43 €D CLIPSE FIFAITH EVANS Ma, I'Don't Love Her (Star Trak/Arista) BI3  +200 95260 . 4 4B | L AMRON Boy  Neod Youl MarCUOIMG)
41 @ MARQUES HOUSTON That Girl finterscaope/ 742 +69 92633 2 3716 Total Plays: 413, Total Stations: 32, Adds: 0
35 37 COMMON FIMARY J. BLIGE Come Clase To Me (MC4/ 729 25 96390 6 34/ MR CHEEKS Crush On You (Universal
37 38  WAYNE WONOER No Letting Go (VP/Atiantic) 726 A4 94927 10 3771 | TotaiPlays: 332, Total Stations: 22, Adds: 0
€D  2PAC FITRICK DADDY Stilt Batlin' (Amaru/Death Row/interscope) 694  +285 108159 1 4725 | TAT..AIThe Things She Said interscape)
34 40  DRU HILL | Should Be... (Def Soul/lDJMG) 655 117 108031 8  28)0 | TotPlays: 319, Total Statons:, Adds: 1
31 41 NAS Made You Look [Columbia) 619 345 153136 11 480 | ROOTS FIMUSIQ Break You OIf MCA)
] Total Plays: 313, Total Stations: 15, Adds: 2
50 @ NIVEA Laundromat (ive) 582 +87 56522 2 352 o
42 43 JENNIFER LOPEZ Jenny From The Block (£pic/ 569 42 74007 18 48D | AN tae e e a0
@  STAGGA LEE Roll Wit M.V.P. (ART/S Tdirect) 566  +131 55412 U 33| o 0F A Neod Toror Saditnti
38 45  BUSTA RHYMES Make It Clap 4/ 562 -130 95044 13 40/0 Total Plays: 246, Total Stations: 23, Adds: 5
48 @ CHOPPA Choppa Style (No Limit/Universal) 559 +13 39478 5 1911 UL JON & THE EASTSIDE BOYZ | Don't Give A @4$% (7V7)
33 47  ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 552 432 89476 15  20j0 | Total Plays: 244, Totai Stations: 13, Adds: 0
@ BUSTA RHYMES & MARIAH CAREY | Know What You Want &/ 521  +220 83305 1 30/6 | LI MO FIFABOLOUS 4 Ever (Elektra/EEG)
@  B2K Girfriend (£pic/ 518 +181 69581 1  4g/3g | 1ot Plavs 160, Tota Statons: 31, Adds: 3
47 50  NAAM BRIGADE What You Doin’ Wit Dat (ARTISTdirect) 505 60 35165 4 290
- Songs ranked by total plays
82 CHR/Rhythmic reporters. Monitored airplgy‘data supplied by_ Mediabase Researph, a division of Premiere Rgdiq Networks. Songs rankeq by total plays for thg airplay
e e e e e Ny bt oy ety e R i A e RRR Station Playlsts have moved to the weh.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
] ] =
brian mcknight “shoulda, woulda, coulda” e
from the forthcoming album &J TURN IN STORES MARCH 25, 2003
MOST ADDED This Week at: kMEL KYLD WPOW KKFR KGGI KUBE XHTZ KSFM KBMB
KXJM KBBT WWKX KLUC KOBT WBHJ KSEQD KCAQD KDON KHTE KWIN KYWE1 WKPOD
“Brian's new single ‘Shoulda, Woulda, Coulda' is a smash!!l"  -Diana Laird, PD-XHTZ/San Diego BOTAT G
“Another timeless hit from Brian McKnight.| love this record already!”  -Brian Michel, PD-KULL/ Salt Lake City

www americanradiohistorv.com

)


www.americanradiohistory.com

THE 2ND SINGLE FROM THE BLUEPRINT b= *
THE 4x PLATINUM ALBUM _

THE BLUEPRINT

THE GIET & THE CURSE
IN STORES NOW

OVER 1.4 MILEION SCANNED!!!

#1 Greatest Gainer at Hip Hop/R&B!!"!

On 148 Stations at Urban & Rhythm Combined!!!
2 New Rhythm Stations including: KBBT, KPTY
BDS 3367x +663 Combined!!!
Follow-up to #1 smash hit “03 Bonnie and Clyde”

The Second single off “Blueprint 2” e

WWW.ROCAFELLA.COM
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RHYTHMIC MIX SHOW TOP 30 _

RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermath/interscope/
LIL' KIM The Jump Off (Queen Bee/Undeas/Atlantic)
50 CENT Wanksta (Shady/Aftermath/interscope)
BABY What Happened To That Boy? [Cash Money/Universal)
JA RULE f/ASHANTI Mesmerize (Murder Inc./IDJMG)
JAY-Z Excuse Me Miss (Rac-A-Fella/IDJMG)
NAS | Can (Columbia)
JENNIFER LOPEZ f/LL COOL J All | Have /£pic/
9 B2K f/P. 0IDDY Bump, Bump, Bump (£pic/
10 SEAN PAUL Get Busy (VP/Atlantic)
11 SNOPP DOGG Beautiful (Doggy Style/Priority/Capitol)
12 FIELD MOB Sick Of Being Lonely (#MC4)
13 MISSY ELLIOTT f/LUDACRIS Gossip Folks (Gold Mind/Elektra/EEG)
14 KILLER MIKE A.D..D.A.S. (Aguemini/Columbia)
15 NAS Made You Look (Columbia)
16 BABY fIP. DIDDY Do That (Cash Money/Universal)
17 2PAC Stili Ballin’ /Amaru/Tha Row/Interscape)
18 R. KELLY Ignition (ive/
19 GINUWINE Hell Yeah /£pic/
20 BUSTA RHYMES Make It Clap 4/
21 NELLY Air Force Ones (Fo’ ReelfUniversal)
22 DMX X Gon’ Give It To Ya fRuff Ryders/IDJMG)
23 LLCOOL J f/AMERIE Paradise (Def Jam/IDJMG)
24 2PAC Thugz Mansion (Amaru/Tha RowyInterscope)
25 EVE Satisfaction (Ruff Ryders/Interscope)
26 EMINEN Superman (Shady/Aftermath/interscope)
27 CLIPSE fIFAITH EVANS Ma, | Don’t Lover Her (Star Trak/Arista)
28 50 CENT f/NOTORIOUS B.1.6. & EMINEM Realist Nigga (Shady/Aftermath/interscope)
23 WAYNE WONDER No Letting Go (VP/Atlantic)
30 BENZINO Rock The Party (Flektra/FEG)
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FABOLOUS f/LIL MO & MIKE SHOREY Can't Let Go (£/ektra/EED)

JOE BUDDEN Pump It Up (Spit/iDJMG)

KAY SLAY fINAS, BABY, FOXY & AMERIE Too Much (Columbia)

SEAN PAUL Get Busy (VP/Atlantic)

MR. CHEEKS f/IMARIO WINANS Crush On You (Universal)

BABY FEATURING CLIPSE What Happened To That Boy (Cash Money/Universal

Marques Houston's “That Girl” (Interscope) has a smooth track and
his vocals complement the sound. The jocks at the radio station are
really into it, and | believe our listeners will follow. Another record
that's going places and will work at radio is Fabolous featuring Lil
Mo & Mike Shorey's “Can’t Let Go” (Elektra/EEG). It will be huge!
And | can honestly say that | never thought | would love a B2K
record until | heard “Girlfriend” (Epic). This is a hot track from these

guys!

— Mark Mac, KXJM/Portland, OR

There are three hot joints I'm feeling right now in the mix. First is
Busta Rhymes & Mariah Carey’s “I Know What You Want” (J). This
song is hot and I'm feeling it a lot. Nas' “I Can” (Columbia) is get-
ting requests at the station and is working for us in the clubs. Sean
Paul's “Get Busy” (VP/Atlantic) has been huge for us. It's weird,
because | was unsure about this one, but whenever | play the record,
it works. It also blends well with Wayne Wonder's “No Letting Go”

(VP/Atlantic). Other big requests we're getting are R. Kelly’s “ignition” (Jive) and
50 Cent's “In da Club” (Shady/Aftermath/Interscope).

— DJ Buck, WWKX/Providence

DanceStar USA

Continued from Page 39

major cities in the U.S. that are known to embrace
dance music, including New York, San Francisco
and Chicago.

The DanceStar USA interactive promotional
and marketing campaign will also utilize print
and broadcast media to help create the buzz
prior to the show, and the organizers have also
collaborated with Microsoft for a live webcast
onwuwwavindowsmedia.com. An official magazine
with national distribution across America will
support the DanceStar USA broadcast, and a

DanceStar USA compilation CD will be re-
leased in 2003 as well.

“We're working toward a five-vear initial
development plan, and our aim is to make it
one of the biggest music awards shows in
America,” says Ruffell. “I think we will achieve
that, because I believe we are the X Games of
modern music.

"Most other awards shows follow a very
standard format, and most of them feature
names that are seen year after year. With
DanceStar USA, we're bringing a whole new
look, with fresh new acts and fresh names and
fresh music, to American television.”
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-Jo Jo Collins =
WD, KDGS/Wichild

Marques Houston’s “That Girl” (Inter-
scope): [ like this a lot. Marques Houston is
the real soul of IMX.

Fat Joe featuring Tony Sunshine’s “All
I Need” (Terror Squad/Atlantic): This is
growing on me,

Brian McKnight's “Shoulda, Woulda,
Coulda” (Motown/Universal): This will
blow everyone away on the first listen.
Classic Brian!

Nas’ 1 Can” (Columbia): [ love this! Nas
has literally helped himself out with the
Beethoven sample.

2Pac featuring Trick Daddy’s “Still Ball-
in’” (Amaru/Tha Row/Interscope): Even
though he’s not with us anymore, 2Pac does
his thing with Trick Daddy on this track.

RO ==

PO, NOHT/Mucsen ™~~~

B2K'’s “Girlfriend” (Epic): This is a natu-
ral for us! Tucson’s screamin’ for more
B2K!

2Pac featuring Trick Daddy’s “Still Ball-
in"”: How can you be a West Coast hip-hop
station and not play a 2Pac joint?!

Busta Rhymes featuring Mariah Carey’s
I Know What You Want” (J): This mofo is
dope! Instant phones the second we put it
on. )’s on fire!

Karen Wild
e WO, KUBE/Seattle

B2K's “Girlfriend": The first time I heard
this, [ couldn’t stop singing it. It clicked
right away.

Nelly’s “Pimp Juice” (Fo’ Reel/Univer-
sal): It's a good phone record. This track
seems to stand out on the album.

2Pac featuring Trick Daddy’s “Still Ball-
in’”": This has been winning 10-to-1's “The
Showdown.” It may be big for the station.

Ao

This Week’s Hottest Music Picks

RR.cHriRHYTHMIC

Felix “The Cal”
Santos

WD, KSEQ/Fresne

50 Cent’s “In da Club”
(Shady/ Aftermath/In-
terscope): No. 1 on the
phones!

Naam Brigade featuring
Juvenile’s “What'chu
Doin’” (ARTISTdirect):
This is “Back That Azz Up” Part 2.

Fabolous featuring Lil Mo and Mike
Shorey’s “Can’t Let You Go” (Elektra/
EEG): The females are loving it.

Marques Houston’s “That Girl”: Once
you hear it, you'll be singing along with it.

Mathan Reed ..
FO/MD, WRCLFlint, M-

Kelly Rowland’s “Can’t Nobody” (Co-
lumbia): This sounds good on-air. Energy
and balance. The remix with Lil Flip adds
some edge.

Fabolous featuring Lil Mo and Mike
Shorey’s “Can’t Let You Go” (Elektra/
EEG): The ladies started requesting
it immediately! This one’s the hit!

E-Man
WD, KPWR/Las Angeles

Da Brat’s “I'm In Love With You” (So So
Def/ Arista): Been bangin’ for two weeks
now, and it’s making noise.

Westside Connection featuring Knoctur-
nal’s “Lights Out” (Independent): Blowing up!

R. Kelly featuring Fat Joe’s “Who's
That?” (Jive): This is some party shit!

38 King _
MD, KLEC/Lag Vegas ™

Santana featuring Musiq’s “Nothing at
All” (Arista): If “Maria, Maria” worked for
you, this should as well.

Nas’ “I Can": Great mass-appeal sound
from Nas while keeping it street.

Demo’s “Bang, Bang” (Independent):
Got this off the Internet. Great Latin party
sound.

Frankie J's “Don’t Wanna Try” (Indepen-
dent): Already top five phones.

o David Simpson
WD, WZMXHartord, CT ~
Sean Paul’s “Get Busy” (VP/ Atlantic):
No. 1 phones.
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Fabolous featuring Lil Mo and Mike Sho-
rey’s “Can’t Let You Go”: Top five phones.

Lil Mo featuring Fabolous’ “Forever”
(Elektra/EEG): Great daytime record for us.

50 Cent featuring Eminem’s “Patiently
Waiting” (Shady/ Aftermath/Interscope):
Top five phones.

)
g, WIMNBeston ==

Busta Rhymes featuring Mariah
Carey’s "I Know What You Want": Thank
God ] got single rights! I've been a fan of
this song since the album came out. It
should be a big hit!

Sarai’s “Pack Ya Bags” (Epic): We
should have a video around the second
week of March, which I think will help.
This is such a good song. Great hook!
Chick anthem!

50 Cent'’s “Patiently Waiting” and “If [
Can’t” (Shady/Aftermath/Interscope):
Besides “Club” and “Wanksta,” these
are my two favorite tracks on the album,
I'm hearing rumors that “If [ Can’t” will be
the next single. You know WJMN will be all
over this one!

Mark Rdams —
PO, KXJMPsriiand, OR

Xzibit featuring Eminem and Nate
Dogg's “My Name” (Loud/Columbia):
Hot cut on X’s CD. Already getting huge
calls at night.

Fabolous featuring Lil Mo and Mike
Shorey’s “Can’t Let Go”: Not completely
obvious, but I think it’s hot.

Stagga Lee’s “Roll Wit' MVP” (ARTIST-
direct): Blowin’ up from the mix and into
full-time rotation.

Nas’ "I Can": No.1 phones. 50 Cent'’s “In
da Club” and “Wanksta” are both huge and
in powers — this is gonna be bigger.

Busta Rhymes featuring Mariah Carey’s
"1 Know What You Want": Top five in call-
out; top 10 phones.

— )
MD, WiYB/reen Bay-Anoleton, Wi

Fabolous’ “Damn” (Elektra/EEG): When
1 put it on the radio, our listeners were like,
“Damn!”

R. Kelly featuring Fat Joe’s "Who's
That”: It's R. Kelly! He’s a god in Green Bay.
He's huge! He may outsell 50 Cent!

L

Brian McKnight's “Shoulda, Woulda,
Coulda”: You need to play this. Don’t work
it in slow jams. Brian McKnight is at his
best.

~ Puerto Rico
ME, KOKT/Tucson

Marques Houston's “That Girl”: It's one
of the hottest R&B songs [ have heard in a
long time.

Busta Rhymes featuring Mariah Carey’s
“I Know What You Want": Nice! I'm ex-
pecting a good response from the females.

W.C. featuring Case’s “Flirt” (Def Jam/
IDJMG): It'll be in your head all damn day
— it’s hot.

Jiml Jamm
PD, WPRF/Ponghkeepsie. NY

Nas’ “I Can”: Already getting phones.
Who wouldn’t want to put a positive mes-
sage out on the airwaves?

Busta Rhymes featuring Mariah Carey’s
1 Know What You Want”: Busta drops one
for the ladies. Nice to see Mariah continue
to make the journey back to the radio.

Fabolous featuring Lil Mo and Mike
Shorey’s “Can’t Let You Go": His most
mainstream track to date is heating up the
phones.

£

Kevin Akitake
WD, KXMEMHonaluly

2Pac featuring Trick Daddy’s “Still Ball-
in’”: It took me a while to feel this one, but
[ think it'll be bigger than "Thugz Man-
sion.”

Da Brat’s “"I'm In Love With You”: Hot
joint for the ladies. Props to E-Man for tip-
ping me off to this one.

50 Cent’s "Patiently Waiting”: Another
radio-active reactor!

Frankie J's “Don’t Wanna Try”: Heard
this song on WPOW and the lyrics just
stuck out of the radio like a pimple ready
to pop! Girls will love it!

L BRI A
D, KOBT/Austin

B2K'’s “Girlfriend”: B2K will continue
their roll with this one.

Stagga Lee’s "Roll Wit’ MVP”: Great
record to kick the door in with.

Santana featuring Musiq’s “Nothing at
All”: Great combination. Great song!

“AEVVER" teaturingFABOLOUS

THE PREMIERE SINGLE FROM THE NEW ALBUM
MEET THE GIRL NEXT DOOR

new this week at:

WXYV KXJM  WWKX KMEL
KBMB KUUU KVEG WZMX
WBHJ KPRR WMBX KBMB

PRODUCED BY BRYAN MICHAEL COX FOR BLACKBABY ENTERTAINMENT

CO-PRODUCED BY CRAIG LOVE FOR C'MORE MUSIC INC.
EXECUTIVE PRODUCERS: LIL'MO FOR HONEYCHILD ENTERTAINMENT, INC, MERLIN BOBB & JAY BROWN
CO-EXECUTIVE PRODUCER: A.L."GEE"STONE + MANAGEMENT:VIOLATOR MANAGEMENT
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America’s Best Testing CHR/Rhythmic Songs 12+
For The Week Ending 2/21/03

Eﬁfﬁf heMusic. z‘r'ﬂ'.r?f

Y MERIIBLE ™

9 anant
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn
AALIYAH Miss You (BlackGround/Universal 399 395 75% 14% 406  74% 1a% | | ARTIST: Dru Hill
50 CENT In Da Club (Shady/interscope) 396 381 74% 15% 416 76% 13% ageL: Def Soul/IDJMG
JA RULE FIASHANTI Mesmerize (Murder Inc./IOJMG) 389 391  91% 20% 405  92% 21% | | B MIKE TRIAS/ASSISTANT EDITOR
SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 389 373 56% M% 395  65% 10% | |ttt
EMINEM Lose Yourself (Shadiinierscaps) 387 402 98% 57% 386  98% 62% ru Hill made a statement with
JENNIFER LOPEZ FILL COOL J Ali | Have (Epic) 386 383 94% 27% 391  95% 28% their comeback hit “I Should
NIVEA Don't Mess With My Man (/ive) 383 383 90% 34% 384 9% 37% | | Be’andnowSisqo, Nokio, Jazz
JAY-Z FIBEYONCE' *03 Bonnie & Clyde (Roc-A-Fella//DJMG) 382 382 94% 3% 391  95% 3B% and W°°d}j strike again with |
EMINEM Superman (Shady/Aftermattyiterscape) 382 383 89% 22% 394  8g% 20% | | Love You' WPGCMashington ~TEEEEEEEEEE
JUSTIN TIMBERLAKE Cry Me A River (ive/ 379 394 99% 37% 384  9g% 37% | | Sanearlybelieverinthe ballad, which isn't officially going for
CLIPSE When The Last Time (Star Trakidnistal 376 372 62% 23% 385  o4% 23% | | Addsuntinextmonth. bark comolex i the
CHRISTINA AGUILERA Beautiful (RCA/ 375 384 e w377 a a | | Remedaerine B HE byl e’;g‘gtgi;]’emmfmwg
MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gok/ Mind/Elektra/EEG) 375 368 78% 1% 386  80% 20% | | O - !mors Bru i lormec i tShe. In Y release

their breakthrough single, “Tell Me," paving the way for their

B2K ANI.) P. DIDDY Bum!l, Bump, 'Bump {Epic/ 372 368 96% 3% 377 96% 38% self-titled debut album. The CD spawned huge hits, including
NELLY I.\lr Fof.oe Dnes {Fo’ Reel/Universal) 370 3.66 94% 7% 31 95% 38% “In My Bed” and “Never Make a Promise.” Dru Hill quickly
EVE Satisfaction (Ruff Ryders/interscope) 370 3.69 MN% 20% 3.68 1% 2% followed up with their multiplatinum sophomore effort, Enter
50 CENT Wanksta (Shady/Aftermathfinterscope) 366 345 % 2% 382 76% 24% the Dru, featuring the hits “How Deep Is Your Love” and “These
GINUWINE Hell Yeah (Epic/ 3.64 - A% 6%  3.69 2% 6% Are the Times.”

BABY FiP. DIDDY Do That... (Cash Money/Universal) 362 357 58% 15% 3.69 58% 13% Then came the solo projects. Each of the members cut a
LL COOL J FIAMERIE Paradise (Def Jam/ 361 364 2% 17% 358 2% 20% solo album (most notable among them was Sisqo's Unfeash
2 PAC Thugz Mansion (Amaru/Death Row/interscope) 361 362 62% 16%  3.66 4% 15% the Dragon and its unforgettable hit, “Thong Song"), except
FIELD MOB Sick Of Being Lonely /#CA/ 360 345 37% 8%  3.62 37% 9% Nokio, who focused on writing and producing for others.
MISSY ELLIOTT Work It (Gokd Mind/Elektra/EEG) 358 357 97% 54%  3.48 97%  60% In 2001 Dru Hill decided to return to the studio, this time
TYRESE How You Gonna Act Like That (.} 357 356 53% 9% 364 52% 7% with longtime friend and collaborator Scola. “We were always
AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) 353 354 58% 16% 358  54% 15% tight,” says Scola, who couldn't join the group in its infant
TRINA FILUDACRIS B R Right (Slp ‘N Skide/Atlantic) 353 339 52% 13% 366 53% 12% stages because of his own contractual obligations. “In many
SNOOP DOGG FT. PHARRELL & UNCLE C. WILSON Beautiful (Priority/Capito) 347 358  36% 8% 353  34% 7% ways | was always there; | was the ghost fifth member.”
JAY-Z Excuse Me Miss (Roc-A-Felia/IDJMG) 3.24 - 34% 9% 335 33% 8% Late last year, after a four-year hiatus, the group finally re-
KILLER MIKE FIBIG BOI A.D.1.D.A.S. (AqueminiColumbial 323 345 4% 9% 322 33% 9% | | leased DruWorld Order Featuring production and songwriting
R. KELLY Ignition Live) 321 293 46% 15% 325  46% 15% | | Dy Case TQ, Everyday and Dru Hill themselves (Nokio pro-

duced most of the album), DWO has Dru Hill doing what they
do best — delivering emotional songs with tight harmonies.
According to Jazz, there’s only one difference this time around:
“We've learned how to deal with and respect each other. We

Total sample size is 515 respondents. Tolal g ility are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions

ND:D J L

D Jazzy N
11 gt e, 6«
FAT

of participants on the Internet only. Rate TheMusic is a regi d tradi k of RateTheMusic.com. The RTM system is available for local radio sialions by calling each had our chance to shine, and now, coming back together,
818-377-5300. RateTheMusic.com daita is provided by Mediabase Research, A division of Premiere Radio Networks. i "
it's made us that much stronger.
g /X %
e B
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A ey 3.:'% :«'-" A KELLY “fgnition POMO PN Micksels ’KHK_UUIPIIm Springs. CA vrm Mork Evans UBsater SRUAN MCKNIGHT oot
u u
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he Godfather Of
Urban Radio

How Hal Jackson broke radio’s many barriers

Hal Jackson is not only one of the most respected
men in radio, he is most definitely a man of many firsts.
He has been a big inspiration for many African-Ameri-
can broadcasters, executives and artists. Jackson is,
without a doubt, a very important part of radio history
and certainly must be recognized during Black History

Month.

With more than 60 vears” experi-
ence in the broadcast industry, Jack-
son, while paving the way for those
following him, was the first African-
American radio announcer in net-
work radio and the first minority in-
ductee into the National Association
of Broadcasters Hall of Fame.

He was also the first African-Amer-
ican host of a jazz show on the ABC
network, the first person to broadcast
live from a theater and the first Afri-
can-American radio sports announc-
er. Now he is set to receive the first-
ever Special Recognition Pioneer
Award for Broadcasting at the
Rhythm & Blues Foundation’s 13th
annual Pioneer Awards.

Overcoming Prejudice

Jackson recalls his youth and his
start in radio, saying, “Both of my par-
ents passed away when [ was 8, and |
moved to Washington, DC with an
aunt. At the age of 15 [ was working
two jobs. [ worked at the railroad sta-
tion, and | was a busboy at a restau-
rant, plus going to school at the same
time. But I had made up my mind that
I wanted to be involved with radio,
somehow or some way.”

After high school Jackson attended
Howard University and found his
first fame as a broadcaster at WOOK/
Washington, calling Howard’s home
baseball games and the local Ameri-
can Negro Baseball League games.
That would prove to be just the begin-
ning of his career.

He says, “I went to WINX/Wash-
ington, which was owned by the
Washington Post, and proposed the
idea of a radio show that | wanted to
do. I'told them that | already had my
sponsors.

“Washington, DC was segregated
at the time, and WINX had no Afri-
can Americans on the air. | remember
the GM calling in the entire staff while
I was there and asking them if they
could believe that a black man — al-
though he didn’t to refer to me as nice-
ly — wanted to go on the station. He

told me, ‘That will never happen.
Goodbye, sir.”” 4
Not one to be stopped,
Jackson purchased airtime
on WINX through a whole-
sale radio buyer. “At that
time you could buy air-
time and you didn’t have
to reveal what the show
was, as long as it had a
major advertiser,” he says.
“So, a few weeks later |
bought time, and | went to
the station 10 minutes before it was
time to go on the air. At that point it
was too late for the station to stop

”

us.

“Most stations just
want to make sure to
get to their
commercials; they’re
not interested in the
talent using the
whole afternoon to
prove their
personalities.”

Among his first guests were Dr.
Mary McLeod Bethune and Dr.
Charles Drew, who developed the
process of blood transfusion and pio-
neered long-term blood storage.

“This show was formatted to in-
troduce and showcase the achieve-
ments of African Americans,” Jack-
son says. "It was so successful that,
within three weeks, it was broadcast
on two additional stations, WSID/
Baltimore and WANN/ Annapolis,
MD. A short time after that WINX
became WOOK.

Hal Jackson

Harlem Shuffle

In 1954 Jackson left Washington,
DC to work at WLIB/New York, the
city’s big R&B station. “The minute |
got to New York, another station,
WMCA, and the ABC network both
wanted me to do shows,” he says.

“I had no exclusive contract, so
did 3-7pm on WLIB, playing R&B
music, and from 8-10pm [ was on
1 WMCA, playing pop mu-
o sic. At midnight | hosted
| the jazz show Live From
Birdland on ABC. People
| like Charlie Parker, Sinatra,
* | Ava Gardner and others
| would drop by the show.
| Thefirst hour was live, and
1 then we went to a studio.
It was a wonderful thing.”

Jackson says he was able
to break many barriers be-
cause he developed relationships with
both the performers and the advertis-
ers. He was able to successfully sell
the advertisers’ product by not only
doing the commercials on the air, but
by making appearances as well.

For example, Jackson helped Parks
Sausage, the country’s first African-
American-owned consumer product
company, become successful. He sug-
gested that Parks go directly to the
people by hiring attractive women to
stand in front of local stores with plat-
ters of Parks sausage on toothpicks,
offering free samples. Jackson would
then do a live remote and interview
the consumers. It was a very success-
ful campaign, and Parks soon had
contracts with every major East Coast
supermarket chain.

Jackson eventually worked for
many other New York radio stations,
including WWRL, WNJR and WBLS.
He was also given a chance to do tele-
vision ata time when TV was off-lim-
its to African Americans, when he was
approached about doing a local Sun-
day-morning children’s show.

Jackson immediately accepted
and became the host of Uncle Hal's
Kiddy Show, which was a chance for
children of all races to showcase
their talent. He went on to host Fron-
tiers of Faith, a religious program, on
WNBC-TV.

In the 1970s Jackson established
and was involved in many programs
to support and encourage young Af-
rican-American women. Hal Jack-
son’s Talented Teens International
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The Rhythm & Blues
Foundation

Hal Jackson will soon receive the first-ever Special Rec-
ognition Pioneer Award for Broadcasting from the Rhythm
& Blues Foundation. The R&B Foundation is a nonprofit
organization whose mission is to save America’s soul mu-
sic. The group works diligently to preserve black history
as it pertains to rhythm and blues.

Cecelia Carter, Executive Director of the R&B foundation, says, “At
the Rhythm & Blues Foundation we promote and preserve the legacy
of R&B music. We were founded n 1988 through a generous donation

from Atlantic Records.

ways we help preserve the music.

coverage, rent, etc.

coverage.

that absolutely must be done.”

“Through the foundation, record companies — which are huge
supporters of the foundation — are able to get money to those
performers who didn’t get royalties in their peak performing years or are
no longer receiving royalties. So many of them have fallen on hard
times or don't have things like health insurance. That's one of the main

“We provide medical and financial assistance made possible by
incredible endowments from friends of the foundation, such as Berry
Gordy. He donated almost $1 million in his sister's name. And we
receive generous donations from Motown/Universal Records that help
to provide funds and grants to the artists as they show need. It's all
confidential. An artist can call and ask for help with their medical

“We're finding that a lot of calls are coming in for long-term care, as
some of these artists are aging and have issues with heart disease and
diabetes. We have given away over $3 million in the history of the
foundation. We serve artists who recorded from the 1940s through the
'70s. The R&B Foundation is the only organization that is solely
dedicated to helping R&B artists. It's a mission of love.

“The foundation also recognizes artists as pioneers of their art form.
We do this through the Pioneer Awards, which is the recognition that
Hal Jackson is receiving this year. He will be the first-ever recipient
outside of the performance category.

“Hal was basically the first person to play R&B music on the radio.
He's so steeped in R&B history and legend that we must recognize the
man who is really responsible for getting these artists airtime and

“Hal understands what it's about. He has, at one point, touched all of
the greats. He understands the mission of the foundation because he
understands the artists. Honoring him is a treat, as well as something

Scholarship Competition was formed
for exactly that purpose. Some former
participants include Jada Pinkett-
Smith, Sheryl Lee Ralph, CeCe Penis-
ton and the late Michelle Thomas. The
program has awarded thousands of
dollars in scholarships and prizes.

Many Changes

Jackson feels that radio has
changed tremendously since he start-
ed out. “Personality radio has
dropped alot,” he says. “It used to be
about bringing forth the personalities;
now it’s more or less like a routine or
a machine.

“Most stations just want to make
sure to get to their commercials;
they’re not interested in the talent us-
ing the whole afternoon to prove their
personalities. The talent of today don’t
have a chance to shine as they did in
years past.”

Despite the ever-changing world of
radio, Jackson, who is now in his late
80s, has some sound advice for young
broadcasters. “First of all, those inter-

ested in broadcasting should get into
school and study,” he says. “We are
blessed these days with many train-
ing schools, and there are many areas
where you can get scholarships.
“Don’t let yourself believe it can’t
be done. If you think that you can,
vou will. It’s all in your state of
mind. I live by one motto: If you
want to be a big star, be one. But al-
ways remember one thing while
vou're climbing the ladder: It's nice
to be important, but it’s important
to be nice. Keep your feet on the
ground and work very hard.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
kpowell@

radioandrecords.com
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WK WeEX  ARTIST TITLE LABEL(S) NS el .upﬁ:éo%sf%us i
1 o 50 CENT In Da Club /Shady/Aftermath/interscope) 3867 +245 624183 7 66/0
2 2 R.KELLY Ignition (ive/ 3316 -25 520640 17 G66/0
3 € AALIYAH Miss You (BlackGround/Universal) 3096 +38 520919 13 1300
4 @) JENNIFER LOPEZ FILL COOL J Al | Have (Epic/ 2765 +238 365507 8 630
6 @ MISSY ELLIOTT Gossip Folks /Gold Mind/Flektra/EEG) 2578 +240 370564 8 680
7 @ TYRESE How You Gonna Act Like That &/} 2567 +241 438403 14 65/0
5 7 JARULE FIASHANTI Mesmerize (Murder Inc./iDJMG) 2347 130 299412 8 600
10 @  FIELD MOB Sick Of Being Lonely (MCA) 1964 +73 263442 18 53
9 9 50 CENT Wanksta /Shady/Interscope) 1914 -90 291945 13 56/0
15 ) JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 1808 +352 286643 4 650
16 @ JUSTIN TIMBERLAKE Cry Me A River (ive/ 1651 +195 271030 6 612
8 12 B2K AND P. BIDDY Bump, Bump, Bump £pic) 1615 489 216453 13 640
17 @  NIVEA Laundromat Wive) 1612 +162 249033 7 61
13 14 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 1572 185 286922 26  64/0
1 15 DRU HILL | Should Be... (Def SoullDJMG) 1514 367 215884 17 600
12 16 NELLY Air Force Ones (Fo’ ReelUniversal) 1481 311 182255 18  58j0
18 17 SMILEZ AND SOUTHSTAR Telt Me (4RTIS Tdirect) 1336 77 160958 14  59j0
14 18 JAHEIM Fabulous [Divine MilyWB) 1282 198 217068 19  55/0

28 SNOOP DOGG Beautifut /Doggy Stylel/Priority/Capitol 1208 +256 201756 4 591

21 20 COMMON FIMARY J. BLIGE Come Close To Me /MCA) 1201 -24 168901 1 48/0

33 @ LIL" KIM The Jump Off (Queen Bee/Atlantic) 1163  +314 187230 3 61/4

3 @ BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal) 1157 +226 163643 7 55/12

22 23 MARQUES HOUSTON That Girl finterscope) 1112 .89 179827 5 563

20 24 BUSTA RHYMES Make it Clap &) 1082 152 157119 15 580

29 @  GINUWINE Hell Yeah /Epic/ 1061 +122 155436 4 560

30 @ VIVIAN GREEN Emotional Rollercoaster (Columbia/ 978  +45 135407 12 38/0

24 27 2PAC Thugz Mansion /Amaru/Death Row/interscope) 946 -187 121537 12 50/0

27 28 BLACKSTREET Deep [Dreamiorks) 904 .63 110880 10 540

23 29  BABY FIP.DIDDY Do That... [Cash Money/Universall 879 270 106746 14  §3j0

38 €@ WAYNE WONOER No Letting Go (VP/Atlantic) 861 +29 97204 g a0

25 31 NAS Made You Look (Columbia) 795 225 116256 11 50/0

37 € CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 757  +60 89758 6 4710

26 33 LLCOOLJ FIAMERIE Paradise (Jef Jam/IDJMG) 717 293 116579 10 51j0

50 € NASICan/Colmbia) 695 +246 90356 2 498

42 € SYLEENA JOHNSON Guess What (ive/ 685 +113 60197 5 391

35 36  EVE Satisfaction (Ruff Ryders/Interscope) 661  -160 94084 14 4210

47 €D MARIOC'mon ) 653 +190 75351 2 a2

32 38 JAY-Z FBEYONCE ‘03 Bonnie & Clyde (Roc-A-Fella/\DJMG) 648 264 78170 17 5§5)0

48 €D  SEAN PAUL Get Busy (VP 647 +189 91294 2 3955

41 @ FLOETRY Say Yes (DreamWorks/ 644 +49 86618 3 aspo

38 41 K-Cl&J0JO This Very Moment /MCA) 627 40 66929 8 a4

@  KILLER MIKE A.D.LD.A.S. (Aquemini/Columbia) 622 +180 67238 1 445
39 43 UL’ JON & THE EASTSIDE BOYZ | Don't Give A @#$% (TVT) 592 .68 84354 10 2200
36 44  TRICK BADDY Thug Holiday /Siip ‘W Slide/Atlantic) 586 120 56893 12 29/0
— (D BUSTARHYMES & MARIAH CAREY | Know What You Want &) 584 +140 133975 2 1514
43 @ CHOPPA Choppa Style (No Limit/Universal) 566 +24 63703 5 23/0
@ FABOLOUS FILIL' MO Can't Let You Go (Elektra/FEG) 540 +252 43148 1 403

44 48  FAT JOE All{ Need (Terror Squac/Atiantic) 492 26 45404 4 330
@  MR. CHEEKS Crush On You (Universal) 479  +65 72614 1 313
@  TLC Hands Up Arista) 467 +147 40078 1 313

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/9-2/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R. inc.
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ARTIST TITLE LABEL(S)

B2K Girlfriend /Epic/

KELLY PRICE He Proposed (Def Soul/!DJMG)

LIL’ MO FIFABOLOUS 4 Ever (Elektra/EEG)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Matown/

BUSTA RHYMES & MARIAH CAREY | Know What You Want

AODS

42
29
28
24
14
BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal 12

NAS I Can (Columbia) 8
KILLER MIKE A.D.1.0.A.S. (Aquemini/Columbial 5
SEAN PAUL Get Busy (VP 5
LIL' KIM The Jump Off (Queen Bee/Atlantic) 4
MARQUES HOUSTON That Girl f/nterscope/ 3
FABOLOUS F{LIL' MO Can't Let You Go /Elektra/EEG) 3
MR. CHEEKS Crush On You fUniversall 3
TLC Hands Up (4rista) 3
Most
IncreasedPlays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
JAY-Z Excuse Me Miss {Roc-A-Fella/IDJMG) +352
LIL" KIM The Jump Off /Queen Bee/Atlantic/ +314
SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol} +256
FABOLOUS FILIL' MO Can't Let You Go (Elektra/tEG) +252
NAS | Can (Columbia) +246
50 CENT In Da Club (Shadly/Aftermath/interscope/ +245
TYRESE How You Gonna Act Like That [/ +241
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) +240
JENNIFER LOPEZ FILL COOL J All| Have /Epic) +238
BABY FICLIPSE What Happened To That Boy? (Cash Maney/Universa) +226

New & Active

B2K Girlfriend (Epic/
Total Plays: 446, Total Stations: 43, Adds: 42

MARIAH CAREY FICAM'RON Boy {l Need You) (MonarC/IDJMG)
Total Plays: 391, Total Stations: 28, Adds: 0

NAAM BRIGADE What You Doin’ Wit Dat (ARTISTdirect)
Total Plays: 381, Total Stations: 39, Adds: 1

TRINA FILUDACRIS B R Right (Skip ‘N Siide/Atlantic)
Total Plays: 375, Total Stations: 21, Adds: 1

ERICK SERMON Love Iz
Total Plays: 337, Total Stations: 31, Adds: 2

ROOTS F/MUSIQ Break You Dif (MCA)
Total Plays: 322, Total Stations: 15, Adds: 0

8.G. Hottest Of The Hot fin The Paint/Koch/
Total Plays: 258, Total Stations: 21, Adds: 2

BEENIE MAN FILADY SAW... Bossman (Virgin/
Total Plays: 189, Total Stations: 26, Adds: 2

LIL MO FIFABOLOUS 4 Ever (Flektra/EEG)
Total Plays: 185, Total Stations: 33, Adds: 28

FREEWAY IALLEN ANTHONY Alright /Roc-A-Fella/i{DJMG)
Total Plays: 150, Total Stations: 21, Adds: 1

Songs ranked by total plays

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved fo the web.

ARTISTdirect Records and featuring the hit 5ing|e

M.V.P. Entertainment proudly introduce

Over 4 million combined audience.
CHR/Rhythmic R&R debut ()

www. stagga-lee.com * www.artistdirectrecords.com » www.artistdirect.com
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m ¢ Stations and their adds listed alphabetically by market
eporters..
WAIZ/AIbay, NY * WJZDAiloxi-Gultport, MS * VIElIllBInllnl. oH* WAIN/Dothan, AL WUBT/Lacksomville, FL * WEXM/Macon, GA WBLSNew York, NY * WRHHRichmond, VA WFUN/SE. Lowis, MO *
POMD: Sugar Bear OM/PD: Rob Neal MO: Lexx OMPD: JR Wiison PO: Miks Wiliams OMPD: Ralph Meachum PO: Vinay Brown PD: 4.0, Kunes PO: Mo'Shay
APD: Marie Cristal MD: Tabari Danisis 1 xmvmz “Prapos MD: Jamar Wilson MO: 6-Wi 6 BUSTA RHYNESMARIAH “Know™ MD: Doneon Womack MO: Alvin “Big Nat” Smalke APD: Craig Black
19 82K "Garfriond™ B LU KM “Jumg” 5 B2X “Gatinend™ 6 BABY F/CLIPSE "Happened™ 6 LI MO FFABOLOUS Ever” No Adds 2 BABY FICLIPSE "Happened™ MD: Koa Koa Thai
1 LU N FFABOLOUS “Ever™ BRIAN MCKNIGHT “Woulda S UL MO FAABOLOUS “Ever™ 2 d LU 1OM " Jump™ No Adds
BUSTA RHYMESMARIAH “Know™ 5 BRIAN MCKNIGHT “Woulda™ T NAS “Can
KELLY PRICE “Proposed” 5 KELLY PRICE “Proposed” JUSTIN TIMBERLAXE Rver™
UL MO FRABOLOUS Ever
WHKT/Columbia, SC WIBB/Macon, GA WWPR/New York, NY *
Sl mote e
m?ﬂ'&m N o MO: Shanik Mincle :‘.}'E"‘“"“"'“c : mmuo : 2 N Car 1 L]:":MO\SW O: Kaa O'Nea) MD: Keany Does
BUSTA “Hnow' PD: Sieve G L' 2 82K G APD w““m“' e N FABOLOUS FALIL MO “Cant” f g:alz‘rm&w 35 BUSTA RHYMES/MARIAH "Xnow™
APD: Lamar Robiszn UL MO FRABOLOLS et MO: Tayior Morgan S KELLY PRIGE Proposed 2 H i -
v 5 LY PRGE Pt 7 b Fman ot WHRKMemghis, TN * st * R oG Woss
KEDG/Alezandria, LA fososs el BTA RAMESMARIA YW | o, Yate ol WBHHMNorfol, VA *
OM/PD: Jay Stevens WWDM/Columbia, SC * l KILLER WMKE “ADID" APD: Eiloen Coltier PO/MD: Heart Attack
W0; Wade Hamplon POMD: Mike Love SSEamEsati MO: Devin Sieel No Adts WTLZ/Saginaw, MI*
10 BUSTA PKVAESMARU Hoow” |y ol Wy - APD. Yemessa Penderyrass 1 AN MOHGHT o PO: Exgene Brown WIMP/Tampa, FL
POMO.Ci oot ] LY s KIZ/Xillson-Temple, TX KELLY PRIE -Proosed D o ey ot
5 J * POMD: i . > = .
!n?ﬁ:‘mln' ! MO FHOOLS B Eﬂl}lzg.rl':‘t':im 0 semmumuvw "‘:osmm‘ g%w;::'lm %m 10 BAIAN MCKNIGHT “Woulsa
7 WMIJPS( “Happened”™ %Zf:::'"::n 5 WEXE/Columbus. GA 5 LI 1OM m mmm’“‘w “0 mi%‘:;&?gs e WJlchTo_loﬂo, [
2 WSt MD: Yonni O'Donohue PD: Michae! Soul 3 MR CHEERS st T BUSTA SN oow” | WA, Charie Mack
14 B2 Gelnond” “Chopp” KRRQ/Latayette. LA * BRIAN MOIGHT Woulds™ BRIAN MCKNIGHT “Woulds Son Nuton MD: Nikki G.
Y & Koy Pt o § Lot Pt b it e WD vl G B LR e
UMD Toa Love b Taca | 3 RN WAL ponar | WTHCGSanesite-Ocaia P | SRS s o s LT
29 BUSTA RRYMESMARIAN “Yoow a3 KELLY PRICE “Proposed” WKKVMilwaukee. W * KVSP/Okiahoma City, 0K
21 BX w* A JULWHFAH_X&SW PD: Ronn Scott OM/PD; Temry aﬁmmﬂm
KILLER MIKE "AD 1D 3 ;L(Lvma Proposed” MD: Doc Love MD: Eddie Brasco SEAN PAL “Busy™ Wi .
WPEG/Chariotte, NC * WCKX/Columbus, OH * BRIAN MCKNIGHT “Woulga! b<] wnﬁfm s %wmmw U'f um
PO: Tom Avery PO Paul v e WOHH/Lansing, M * 12 ey rauese BAAN MOIHGHT W PO: Torry Monday
o APDMD: Nate Ouick MO: Wasron Stavens POMD: Brant Johrison 9 KILLER MIKE “ADID" KELLY PRICE “Proposed” KOKS/Shreveport, LA * APD/MD: Aaron Bemard
DAPD: T Sk o T oo N BRIy POMD: Quean Echals n
APD: Woia a0y o | R PO P ‘h‘m"{’m}fm o 7 R MG ot
it Ae— B o :’,}%‘ﬂ"&f ’ MGG st WUSL/Philadeiphia, PA * ALY PR Propsa?
No Adds _ . PO: Glenn Cooper
WBLX/Mobile, AL MO: Coka Lani .
KKDA/Dallas-F1. Worth, TX * 0: ] e e mmm. A
WPRW/Augusta, GA * WJTT/Chattanaoga, TN * m xu;hm WBTFLexington-Fayete. KY M e UL e = 14 SLEHA KRNSO Wt mfé‘mh":m
PO: Tim Snell PO: Keith Landecker Getrend” POMO: Jay Nexander BRAN MOGUGHT “Woula™ e e X Grrmnd” W2 Buse”
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TOTAL Most Added
ARTIST TITLE LABEL(S) PLAYS
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 935 CLCLIL AL Sl t bk, GO (A0
MUSIO Domchange (Del Sou///DJMG) _ N . &89 NAS | Can (Columbia)
L COOL J Luv U Better (Def Jam//DJMG) 621 B2K Girlfriend (Epic)
SEAN PAUL Gimme The Light (VP/Atiantic) 520  BUSTA RHYMES & MARIAH CAREY | Know What You Want (J)
_GINUWINE Stingy (Epic) _ s s
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)_ a8 '-"-’ M° F/F“EU_'-_UPE_‘?_%{ jflekff{€f€L - -
AALIYAH | Care 4 U (BlackGround) 390 BEENIE MAN F/LADY SAW... Bossman (Virgin)
CLIPSE When The Last Time... (Star Trak/Arista) L 378 SEAN PAUL Get Busy (VP)
NAPPY ROOTS Po’ Folks (Atlantic) 369 ““_"“EM S—
N.0.R.E. Nothin' (Def Jam/IDJMG) 363 (577 LN it (B0 A Tt )
LUDACRIS Move Bitch (Def Jam South/IDJMG) 335 _KELLY PRICE He Proposed (Def Soul/lDJMG) o
ASHANTI Baby (Murder Inc./IDJMG) 324 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)
AN RONU NICow] (00, Aghra D MG) 3 WAYNE WONDER No Letting Go (VP/Atiantic)
BIG TYMERS Still Fly (Cash Money/Universal) 293
MUSIQ Halfcrazy (Def SOUI//DJMG) ................ 270 JAY-Z Excuse Me Miss (ROC'A‘FG//&//DJMG)
MARIO Just A Friend 2002 (J) 268 MARQUES HOUSTON That Girl (/nterscope)
ASHANTI Foolish (Murder Inc./IDJMG) 240 BIG C Holl 1s A Fi independant
NELLY Hot in Herre (Fo’ Reel/Universal) 226 U 8 0 i
AALIYAH Rock The Boat (BlackGround) 225 FABOLOUS F/LIL' MO Can't Let You Go (Flektra/EEG)
- J U _/
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There are a lot of things bangin’ here
in the Dirty. The minute | put on Key
Ptayers’ “This |s for My” it took off, and
it has not slowed down since. It's eas-
ily my most requested record here. |

R E@@R would definitely recommend program-
! . & mers get their hands on this — they'll

= see the phones light up. It recentl
i J. Tweezy J P S Y

passed 50 Cent's “In da Club.” | love the
L PD, WEMyBam“ Rouge way this record uses the Pac Man beat.

Traditionally, Baton Rouge has not been
receptive to a lot of Houston artists, but they are defi-
nitely feelin’ this joint. # Another record that | feel really
good about is Amanda Perez. | started playing that early,
and | have been seeing a huge female response. One
record | think is definitely going to blow is Lil Kim’s “The
i Jump Off.” It has such a swinging-ass beat! To my sur-
prise, “Cry Me a River” is doing very well. The more | lis-
ten to it, the more | believe that Jon B had better hurry
up and drop a new single, because Justin Timberlake is
blowin’ up. David Banner’s “Get Down Like a Pimp” is also doing well.
Of course ESG & Slim Thug'’s “Get Your Hands Up” is on fire. # | think
a lot of radio stations are becoming jukeboxes, so I've decided that I'm
going to give my listeners more variety. | went deep into Mariah Carey's
album to open up “Irresistible,” and we're already getting calls on it. |
started playing “Take It From Here" off the Justin Timberlake album, and
it's definitely one of the hottest records on the station. We're currently
playing at least five 50 Cent records, and they're all doing well.

After debuting last week with the No. 1
album — selling more than
870,000 units — 50 Cent remains on top
at Urban with “In da Club” (Aftermath/
Interscope) ... R. Kelly’s “Iignition” (Jive)
is not far behind with 3,314 plays. Kelly’s
album hit stores this week ... Rounding
out a strong top three is Aaliyah's “Miss
You” (BlackGround/Universal) ... Reign-
ing king of hip-hop Jay-Z's “Excuse Me
Miss” (Roc-A-Fella/IDJMG) moves 15-10* and grabs Most Increased
honors, up 352 plays ... Taking a big jump, from 33-21*, is Lil Kim's
“The Jump Off” (Atlantic) ... Snoop Dogg’s “Beautiful” (Doggy Style/
Priority/Capitol) surges 28-19* ... Also making nice moves: Field Mob’s
“Sick of Being Lonely” (MCA), which goes 10-8*; Justin Timberlake’s
“Cry Me a River” (Jive), up 16-11*; and Nivea’'s “Laundromat” (Jive),
which rises 17-13* ... Over at Urban AC, Jaheim's “Fabulous” (Warner
Bros.) holds at No. 1 ... Syleena Johnson's “Guess What" (Jive) is
coming right up with 1,018 plays, just 25 behind Jaheim ... Ron Isley
& R. Kelly’s “What Would You Do” (DreamWorks) debuts this week at
an impressive No. 23 and is No. 1 Most Increased ... Floetry’s “Say
Yes” (DreamWorks) shows no signs of stopping as it moves 18-14" ...
Gerald Levert has two songs in the top 10 as “Closure” (Elektra/EEG)
moves 12-9%, and “Funny” holds at No. 10.

— Kashon Powell, Urban Editor
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arnist: Lil Kim

waseL: Atlantic
8y KASHON POWELL /URBAN EDITOR

he Queen Bee is back, and I'm quite

sure I'm not the only person who's
excited. Lil Kim, known in her native
Brooklyn Bed-Stuy, NY neighborhood as
Kim Jones, lived on the same block as the
Notorious B.I.G. In the mid-'90s a friend
told Biggie that Kim knew how to rap,
and that was all it took to get the ball roll-
ing for her future.

The hip-hop community was soon
blessed with a new rap diva from Biggie's
group Junior M.A.F.I.A. Kim was the
only female member, but there’s no ques-
tion that she held her own. Hot club and
radio hits “Player’s Anthem” and “Get
Money” helped take the group’s debut al-
bum, Conspiracy, to gold status.

In 1996 Kim showed us what she could
do on the solo tip when she released Hard
Core, a P. Diddy-produced smash that al-
lowed Kim to break new ground for fe-
male rappers. Her work with Biggie and
Junior M.A.F.I.A. helped her establish a
fan base quickly, and her debut album
was eagerly anticipated. The single “No
Time” was a huge hit, and Hard Core
quickly rose up the charts, earning
double-platinum status.

In 2001 it was definitely the ladies’
turn. Kim teamed up with Christina
Aguilera, Mya, Pink and Missy Elliott on
a remake of “Lady Marmalade” for the
Moulin Rouge soundtrack. Few were sur-
prised when this song climbed the charts
and Kim won her first Grammy award,
for Best Pop Collaboration With Vocals.

It has been almost three years since
she released The Notorious K.I.M., and
the Queen of Hip-Hop is finally ready to
drop some more hits on us. La Bella Ma-
fia is due in early March, and the first
single, “The Jump Off,” cannot be denied.

This song has all the ingredients of a hit:
It is a truly hot record, it was produced
by the man with the Midas touch —
Timbaland — and it features Mr. Cheeks.
And that’s just a taste of what’s to come
on the rest of the album.

La Bella Mafia pairs Kim with Elliott,
Twista and Styles P from The Lox, and
the contributions from Timbaland, DJ
Twinz, Havoc and Swizz Beatz will have
your head bouncin’.

Kim has not been idle during the time
between albums. She has been the
spokesperson for MAC’s Viva Glam Lip-
stick and has taken on the position of
CEO at her record label, Queen Bee. Jun-
ior M.A.F.I.LA. member Lil Cease’s solo
effort was released by Queen Bee.

Ever the well-rounded entertainer,
Kim has also dabbled in the Hollywood
scene. A few years ago, she made her big-
screen debut in the movie She’s All That,
and in 2002 she appeared in Juwanna
Mann. Despite her other endeavors,
members of Kim’s loyal fan base are an-
ticipating the chance to hear what they
really love — her lyrical skills.

4 N\
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il WAGWCMIImIm GA HMI) lvun acison ,n %’ m,"v "%t‘ L h?ﬁm-- CHICO DEBARGE “Together™ O SLEY FR KELLY “What
MD: g"u.'"; VITLC_/IMIImpnIh. iN© KHHTALos ‘W““ CA*
0 WP brize Walaca PD: Michelle Sanotoits
WMGL/Charleston, SC BRUAN MORNIGHT “Woulds™ o ey WVKLNorfolk, VA *
PO Tony Base . v
APUMD. Soads Pata il L U I o WOLTMobie AL* OM: Don London qrery
Y Jackson, LHLos o Steve Crambley PO/MD. ored Reporters
il o POMD: Stan Branson ﬂmm s Ko dai . Yodass 48 Total Reporters
o Aags BRIAN MCKMGHT Woulds™ BRAS MR G Ep WOy
WMXD/Detroit, MI * 44 Total Monitored
B : Mehammad cksonvil WCFB/Orlando, FL *
m’fxw s o mum W’hm Tl WRBV/Macon, GA wmwwme ™* OM/PD; Steve Holbrook 4 Total Indicator
2 KELLY PRICE “Progosed” WD Sheila Littie :KJ. PD/MO; Lisa Charles POMI MO: Joo Davis
1 BRIAN MCKNIGHT “Woulga™ BRUAN MCKNIGHT “Wouda' o Adds No Ags 1 Mw«mmm Mo Adds. )

www.americanradiohistorv.com


www.americanradiohistory.com

) ¥

g 3;& "URBAN ACTOP 30 _

zt% %i!’/“ e February 21, 2003

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
New & Active

KIM WATERS You Know That | Love You /Shanachse/
Total Plays: 152, Total Stations: 17, Adds: 0

SANTANA FIMUSIO Nothing At Al (Arista/

Total Plays: 113, Total Stations: 14, Adds:

MUL-TY Looking For Love (Universal)

Total Plays: 97, Total Stations: 6, Adds: 0

REMY SHAND The Way | Feel (Motown/

Total Plays: 81, Total Stations; 11, Adds: 0

QUESTION I'm Feeling You (Independent/
| Total Plays: 71, Total Stations: 9, Adds: 0

Songs ranked by total plays

VK WEE  ARTIST TITLE LABEL(S) s pLivS lupgggsfl%ns b i
1 1 JAHEIM Fabulous [Divine Mil/WB) 1043 -7 155621 17 40/0
2 0 SYLEENA JOHNSON Guess What (ive/ 1018 +47 137703 13 4010
3 o MUSIQ Dontchange /Def Soul/IDJMG) 989 +36 173365 24 410
4 o WHITNEY HOUSTON One Of Those Days {Arista) 907 +28 123630 14 410
5 6 VIVIAN GREEN Emotional Rollercoaster (Co/umbia) 876 +13 125121 15 391
7 e TYRESE How You Gonna Act Like That £// 857 +82 145216 14 aun
6 7 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 792 22 125185 21 26/0
8 0 HEATHER HEADLEY He Is (RCA) 754 +5 102088 19 4110
12 o GERALD LEVERT Closure (Elektra/EEG) 573 +10 84359 5 4110
10 10  GERALD LEVERT Funny (Elektra/EEG) 534 -63 77087 28 38/0
9 11 RUFF ENDZ Someone To Love You (£pic/ 530 -18 89738 47 36/0
n 12 LUTHER VANDROSS I'd Rather L/} 519 -29 88616 55 34/0
15 @ K-Cl & JOJO This Very Moment (MCA/ 464 +51 62173 261
18 @ FLOETRY Say Yes (OreamWorks) 407 +57 66980 3 3312
14 15  INDIA.ARIE Little Things (Motown/ 395 -64 65531 23 3810
16 16  DRU HILL I Should Be... (Def SouliDJMG) 381 -16 50500 15 28/0
17 17 DEBORAH COX The Morning After L/ 348 -41 40468 1" 29/0
19 @ BLACKSTREET Deep (DreamWorks) 304 +3 34620 9 190

22 @ AALIYAH Miss You (BlackGround/Universal) 280 +43 63211 5 8/0
21 @ AL JARREAU Secrets Of Love (GRF/VMG)/ 269 +17 24986 20 18/0
20 21  KENNY LATTIMORE/CHANTE' MOORE Loveable {From Your Head...) (Arista) 260 -4 25462 16 2010
23 @ KEM Love Calls (Motown/Universal) 259 +21 40577 4 210

@ RONISLEY FIR. KELLY What Would You Do? (DreamWorks/ 219 +85 52099 1 an

28 @ TONY TERRY In My Heart (Golden Boy/) 194 +13 7990 5 13/0
24 25 TONIBRAXTON A Better Man /Arista/ 194 -36 16588 1 1710
26 26  SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness) 189 1 12062 12 1210
25 27  JEFF MAJORS Somebody Bigger (Music One) 188 27 23529 6 12/0
30 @ JOE FIMR. CHEEKS That Girl (Motown/Universal) 168 +17 33532 2 1710
29 29  THEO Get Your Groove On (TWP Productions) 160 -4 9130 17 90
27 30  NEXT Imagine That &/} 155 -36 10027 1" 10

44 Urban AC reporters. Monitored airplay data supplied by Mediabase R h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

2/9-2/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in totat plays, the song with the farger increase in ptays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from

ROME Do it (/T

Total Plays: 59, Total Stations: 11, Adds: 1

CHICO DEBARGE Not Together /in The Paint/Kech/
Total Plays: 57, Total Stations: 13, Adds: 2

KELLY PRICE He Proposed /Def Soul/DJMG/

Tota! Plays: 56, Total Stations: 6, Adds: 6

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/
Total Plays: 54, Total Stations: 20, Adds: 20

KENNY G F/BRIAN MCKNIGHT All The Way /Arista)
Total Plays: 37, Total Stations: 7, Adds: 0

 Pouerea oy |0
en

Most Added’

www.rradds.com

ARTISTTITLE LABEL(S) A00S
BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown/ 20
KELLY PRICE He Proposed /Def SouliDJMG/ 6
FLOETRY Say Yes [DreamWorks/

CHICO DEBARGE Not Together in The Paint/Koch/ 2
KINDRED THE FAMILY SOUL Far Away (Epic/ 2
TLC Hands Up fArista) 2
Most

IncreasedPlays

ARTIST TITLE LABEL(S) INCREASE

RON ISLEY F/R. KELLY What Would You Do? [DreamWorks/ +85
TYRESE How You Gonna Act Like That L/ +82
GERALD LEVERT Closure (Elektra/EEG/ +70
USHER Can U Help Me /LaFace/Arista) +65
AMERIE Takin' To Me (Aise/Columbia) +62
FLOETRY Say Yes DreamWorks/ +57
BRIAN MCKNIGHT Shoulda, Woulda, Coulda Matown/ +54
K-Cl & JOJO This Very Moment (MCA/ +51
SYLEENA JOHNSON Guess What (ive/ +47
AALIYAH Miss You /BlackGround/Universall +43
Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
AAUYAH | Care 4 U /BlackGround 390
DONELL JONES You Know That | Love You (Untouchables/Arista) 339
MAXWELL Lifetime [Coumbia) 306
LUTHER VANDROSS Take You Dut 4/ 285
YOLANDA ADAMS The Battle Is The Lords (Verity/ 249
MARY MARY In The Moming /Columbia/ 238
MUSIQ Hatfcrazy [Def SouliDJMG) 206
GERALD LEVERT Made To Love Ya Eastiest/EEG) 192
YOLANDA ADAMS Dpen My Heart (Elektra/EEG) 190
JOE What If A Woman (ive/ 186
JILL SCOTT The Way fHidden Beach/Epic/ 185
ANGIE STONE Wish | Didn't Miss You ) 179
JAHEIM Anything Divine MiyWB/ 174
ANGIE STOKE More Than A Woman £/} 174
YOLANDA ADAMS I'm Gonna Be Ready /Elektra/EEG) 150

ANGIE STONE Brotha (// 14 l

R&R Station Playlists have moved to the web. |
See all of our monitored reporters at
www.radioandrecords.com. ‘

1-800-231-6074

ri@reefindustries.com

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use.

— Up to 3' High and 6' Wide
— Weather-resistant
— Durable

PO. Box 750250 Houston, Texas 77275-0250
Tel 713/507-4200 Fax 713/507-4295

www. reefindustries.com
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Album in stores March 25.

Produced by Richard Landis.
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sammy's hack with another hit and
listeners couldn't agree more!!!

Rah: 9% In just 3 WEEKS! OVER 70 STATIONS ALREADY ONI!

Sign up NOW with What A Trip! for the Official CMA Six Day/Five Night Fan Fair Luxury Package
that includes dinner at Hot Chickens.com and a performance hy Sammy.
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Music.
Personalities.
Marketing.

Promotion. Production.
Information. Creating a
winning environment. These are the
building biocks upon which every radio

station is built. The great stations excel at all
levels; others struggle to get some of them right.

For this year’s Country Radio Seminar issue, we
talked to more than 20 of Country’s most prominent \.
PDs to get their views on the “Seven Essentials of

Successful Country Radio.” Also in this week’s issue is the 27th Annual R&R
Readers’ Poll, where once again Country radio programmers and personalities
make their selections for Country’s top artist honors.

Centinued from Page 1

* More Musical Choices

Today, the percentages are all over the map.
A look at Mediabase 24/7 Shows a huge range.
The station with the highest current percentage
of all monitored stations, 55%,
has 22% recurrents and 23%
gold. The station with the
highest percentage of
recurrents, 58%, is playing
16% current and 26% gold. On
the other end of the spectrum
is a station playing 13%
currents, 10% recurrents and
77% gold.

One size no longer fits all in
the Country format. That
means a programmer has
more choices to make than
ever before. And that’s before
we even get to the “pop vs. traditional” argument
that has raged since the first country record was
played.

“It's in a very confusing place right now,”
says Swedberg. “Country has struggled for so
long to embrace some sort of crossover platform
— Pop or AC or whatever — but now | think
Country’s roots are tugging back, and tugging
back hard.”

0f concern to Swedberg is the fact that this
struggle has been rather
public, which may have
damaged the format with some
listeners. “There was a very
public flap over Country radic’s
not playing the Oh Brother
soundtrack that permeated
listeners' minds,” he says.

“Those kinds of industry
spats usually don't make it into
their consciousness, but this
was a very visible argument

Gregswedery

may well have reached the outer limits of
crossover, and we now may be headed to where
the roots of this format are. The essence of that
is guys and girls with guitars, singing good
songs.”

Swedberg points to a
number of artists who are
selling records without aiming
to cross over as proof the
pendulum may be swinging
back. “Look at Toby Keith and
Kenny Chesney,” he says.
“They're elevating themselves
while not straying too far from
the roots of the format.

“And, look at Alan
Jackson. He's never strayed,
and he's Entertainer of the
Year. | think it's a good sign
when you see a guy like Keith Urban, who couid
get as pop as he wanted, get back to basics with
his music.”

~ Seek The Unique

Swedberg says that he feels a back-to-the-
roots movement is a good thing, because it
would give this format something it has lost in
recent years. “That sound makes Country
unique, and uniqueness is something we
haven't had in a few years,” he
says. “Hopefully, the audience
will embrace it.

“The best news for all of
us is that there are a lot of
good country songs
underneath all this. | just hope
producers cut themin a
stripped-down, traditional
style instead of worrying
about what the pop remix is
going to sound like. They've
done a lot of that lately.

that brought it into their realm.
And it came at a time when the
active part of our audience
wanted to embrace a traditional sound — part of
which was certainly fueled by The Dixie Chicks’
album Home.

“While all this was going on, however,
Nashville has — and, | might add,
righttully so — chased and tried to
embrace the crossover sound. But we

18 yeparmy

“I'm not saying it was
necessarily wrong —
they went down that road to make money
— but as they've chased crossover, trying
to broaden horizons, they've taken away
the charm that
was uniquely

R&R/Nashville would like to thank all of the programmers who took time to
field our questions. And, we also owe a debt of gratitude to our L.A. office,
especially Managing Editor Richard Lange and the entire production department.

LUV (8 1g p Must For Success

ours and watered it down and then spread it to
other stations.

“As that's happened, we have presented an
inferior product on our Country stations while
other formats have co-opted only the best of
what worked for us. That has made us less
unique.”

The idea of being unique is certainly
enticing, but how does a PO transfer that notion
to his or her playlist? “That's the hardest part
about all of this,” says Swedberg. “It's always
easiest to take the route that you already know
is going to work because it's worked in past.

“But if you look at the real
success stories — especially
the ones that no one could
predict — they have tended to
be unique acts. Part of the
danger is that the audience is
slow to embrace things that
are new and different.
Sometimes they do right away,
but most times they don't.”

« Callout Conundrums

A heavy user of research,
Swedberg has some interest-
ing thoughts on the relation-
ship between research and unique music. “A lot
of the big breakthroughs came when callout
research was not as prevalent as it has been the
last few years,” he says.

“I'm not sure Garth Brooks woutd ever have
happened if callout had been as prevalent in the
early '90s as it is now. He was so different, and
he was embracing a lot of different things in his
music at that time.

“I'm also not sure he would happen today,
with the way we're doing things now, because

f”lo'l”,"”
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everybody's looking for that instant gratification
once they put a record on.

“| do think, though, that some of that is
being tempered. CHR has learned to work its
callout and to sit tight and wait and get enough
plays in to make sure if a record is a hit, and
we're starting to figure that out too.

“We're starting to leave on the reaction-type
records that maybe don't research as well
initialty. We're holding on to those records as
long as they continue to sell and get requests.
In general, | think we're being smarter about
that.”

= Outside The Country Box

One of the music debates raging of late is
whether to look outside the Country format for
music to play. When Infinity VP/Programming
Eric Logan was redesigning WUSN/Chicago
when he was OM, he initiated
some forays into music
beyond country. For instance,
he played Sheryl Crow's
“Abilene” with harmony from
The Dixie Chicks’ Natalie
Maines.

“If you're defining your
own category, you have the
ability to broaden the spectrum
of what country is,” Logan
says. “AC continues to find
ways to take our artists, and |
think we now have to look at
that as a two-way street.

“I'm looking for music that touches base
with 35-44 adults, and that may mean piaying
records that aren’t necessarily considered

.
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How to get the most out of each break and your jocks

Sometimes the words you use
to describe a job can make a
big difference. I’d much rather
be called a nurse’s aide than a
bedpan scrubber. WPOC/
Baltimore OM Scott Lindy
understands this. He says,
“When you call the studio a
stage and you say, ‘It’s not a
shift, it’s a show,’ you start
thinking differently about where
you are and what you are doing.
This is not the entertainment
business. The woman who
answers the phone at a
Hollywood movie studio is in the
entertainment business; this is
show business.”

Thinking differently about the job is more
involved than simply changing the language
you use, however. Experienced Country
programmers who work with high-caliber
talent agree that PDs must do several things in
order to get the best from their people,
including spending time with the jocks,
understanding what motivates each individual
and allowing talent to be creative.

Lindy, WUSY/Chattanooga, TN OM Clay
Hunnicutt and KILT-FM/Houston PD Jetf
Garrison believe that each personality must be
allowed just enough rope to make their show
shine but not enough that they hang themselves
— or the station.

“| believe in giving them the opportunity to
talk,” Garrison says. “I like to make everyone

responsible for their show. I'm not into liner
cards. | try to empower the

you listen to their ideas from time to time. A ot
of PDs miss that their DJs are creative. it kills
me when PDs say, 'l want you to shut up and
play the music.’ These guys are creative
people.”

“If you open up the parameters, it's not
gonna sound the same every day," Lindy says.

= Creative, Within Limits

When you give personalities free rein to
create their shows, there is the danger that you
will start hearing things that you don't want to
hear on the air. Hunnicutt allows jocks to break
format or deviate from the planned structure of
the station, but only within reason.

“If it's a funny, entertaining, spontaneous
bit, I'lf let it go,” he says. “If it's vulgar, that
doesn't make me happy, and I'll have to say,
‘Hey, man, that was very inappropriate.” We
have to have those conversations from time to
time.

“| also give them a little bit of leeway to fit
the song to their phone call or their bit.
Sometimes a jock will slot music out and it'll get
real unfamiliar real quick. I'll have to say, 'l don't
have a problem with you playing that, but not
three in a row. We need to make sure we're
staying on track and playing the hits.”

Like most PDs, Lindy has a “No Surprises”
rule. “I don't want to find out about it on the
air,” he says. "I tell jocks, ‘If you're ever gonna
do something on the station that we haven't
discussed, it better blow me away."”

The Unexpected

Sometimes, though, even when there are
problems with an unexpected bit, Lindy says it
can still work to the station's advantage. “The
other day, {afternoon jock] Michaet J. and his
producer, Jennifer Phoenix, went on the air and
started complaining that there were no pens in
the studio,” he says.

“They told people to send in pens with their
company name on them. They said, ‘If we read
your company’s name off that pen, we're gonna
bring you lunch on Friday." |

talent to produce their own
show.”

"In essence, | have four
program directors who do four
hours of programming for their
shows,” Lindy says. “They are
educated, creative, intelligent
people. If | let them help, we
have up to six people designing
the sound of the station.”

That's a philosophy that
Hunnicutt follows as well, even

heard this and said, ‘Who's
buying lunch, and who said
you can advertise these
businesses for free?’

“They broke format, put a
contest on the air we didn't
agree to and spent money.
It's my job to worry about alt
the potential problems: There
are no rules for this contest.
You're giving free advertis-
ing. What if there are a

when it comes to designing
contests or coming up with new
imaging for the station. “One individual can't
come up with 50 contests a year,” he says. “I'll
get as many of the jocks as f can in a room and
say, 'Let’s throw around some ideas.’

“It helps the jocks; they feel they have
helped conceptualize something from the
beginning. The jocks will sell it better on air if
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hundred people in the
winning office? But it
sounded so good and so funny.

“We got 120 pens that day. Right now
there’s one of those big U.S. Postal Service bins
in our office filled with pens. Our Promotion
Director, Sheila Silverstein, said, ‘That's great.
Let's get a sponsor and get a client on it." It's
making money now, and it's another way to

touch listeners. We didn't plan it, but it took on
a life of its own.”

Having said that, Lindy believes that
instances where jocks have to do something
“right now” are rare. “If you think it's good now,
think how much better it will be after we spend
a few hours working on it,” he says.

Garrison says he gives his personalities the
guidelines, but also plenty of room to play
between them. “The No. 1 job | have as a PD is
that | have to set boundaries,”

short bursts. Once you expound, you lose
interest.”

 The Right Delivery
Lindy maintains that having the right delivery

can make a big difference in TSL. “At the
beginning of every jock meeting we go over the
two jobs of a disc jockey: Make a connection to
the listener and make them listen longer. We
look for examples of how we can tweak it and
get them to listen just four minutes longer one

he says. “Here’s the target, }'
here are the filters; it can’t go
outside that.

“In Country you wouldn't
want to be doing a Snoop
Dogg bit. I might be a littie
freaked out by that. A great
radio station is when you turn
it on 24/7 and it's got the
same unique feeling about it.
People want to hear consis-
tent product.”

* Better Than Strait?

PDs generally get paranoid when it takes
too long to get back into music from a break,
mainly because the chief complaint about any
radio station is that the jocks talk too much.

Hunnicutt, however, doesn’t necessarily
believe that's really a problem. “When
somebody says you're talking too much, it's
because you're talking about things they don't
care about," he says.

“If you talk about stuff that impacts them
directly and what they are going to be talking
about at work today, you can relate to them on
that level. A lot of jocks talk and it gets to be ‘The
Wonder of Me.’ There are times when we leave
listeners completely out of our conversations.”

To prevent that, Hunnicutt says he insists
that his jocks “draw an emotion.” “I don't care
which one it is, but draw one, because that's
what you'll be remembered for,” he says.

Scoltyygy

time a day.

“When | meet with a jock
and they want to change things
on the show, the first thing we
think about is the most
important part of the daypart.
In middays you can't go on at
length; you must play a lot of
music, and then let's get
creative.”

Sometimes, Hunnicutt
says, the problem is not a bit
that goes too long, but where
that bit should go in the
program. “I'll say, ‘You picked
a bad place to do that, going into news.’

“If you've got a five-minute stopset, a five-
minute bit, then news, that's 12 minutes
without music. That's a lot of the reminding |
do. I'll tell them, ‘I really liked it, but | wish
you'd saved it for the next break or condensed
it to get a song in.™

Motivationaitly Speaking

These PDs agree that, in order to get the best
out of people, you need to motivate them, and
that it is a programmer’s job to discover the best
way of going about that. Lindy says, "The real
key to having good talent become great talent, or
having great talent stick around, is to spend time
with them.

“It doesn't have to always be an aircheck
session. Go to a football game together, go to
dinner. Drop everything and just catch up. Itis

“That's what Howard Stern is
famous for. It may be a hateful
reaction, but he's remem-
bered.”

Garrison, however, always
keeps one eye on the second
hand of his watch, and he has
an important rule he holds his
jocks to: “If what they are
doing is better than a George
Strait record, they better do it.”

Garrison makes sure his
jocks are well aware that being
better than a Strait song is a
tatl order in his Houston market. “A break better
be good if it's longer than 30 seconds,” he says.
“| believe in content only if it's good content. If
you are doing a nice, relatable bit at 45
seconds, that's OK, but we are stitl a music-
based format.

“In all deliveries, you need to be concise.
One thought per break. The audience is like the
readers of USA Today; they want information in
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busy as shit, but find time for
the talent. | came in on a
vacation day, and | knew |
couldn’t stay long or I'd end up
working, but | hung out in the
break room and ate a sandwich
and talked to people. If you
want to have good, happy talent
and want to know how to direct
them, be around them as much
as possible.”

That is important,
Hunnicutt believes, because
what spurs people to do their
best work is different for
everyone. “Some people are motivated by
money, some by praise, just telling them they do
a good job, and some by fear, which is my feast
favorite,” he says. There are individuals who are
all about their families, so sometimes giving
them a few days off as a reward for doing a
good job is important.”

Continued on Page 66
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The secrets to putting together great marketing campaigns aren’t so secret after all

~ early every PD has a story
~ about the good old days of
marketing, when money was
actually budgeted for a
comprehensive television
campaign, hillboards and
direct mail.

These days, when it's rare even for stations
in the largest markets to have much money in
their marketing budgets, how you spend the
few dollars you do have can make all the
difference. WSIX/Nashville
PD Mike Moore, KZLA/Los
Angeles PD R.J. Curtis and
KYGO/Denver PD Joel Burke
all believe in marketing
heavily, and all have
designed unique campaigns
for their stations.

These programmers are
all trying to accomplish the
seemingly impossible with
their campaigns: They want
their message to be heard
and remembered. "There's
S0 much noise out there,
whether it's radio noise or noise period.” Burke
says. “There are messages coming at people
from so many directions. You've got to keep
your station in the forefront and use old-
fashioned two-by-four marketing to accom-
plish that.”

Moore agrees. “We're in a top-of-mind
game with Arbitron,” he says. "Whoever has
the foudest voice and the best product is going
to win. You really need to find creative ways to
do that.”

No market has more noise — or flash —
than Curtis’. Los Angeles audiences are
always searching for what's new. “We have to
constantly be making noise and be in your
face,” he says. "We have to be loud, but not in
an obnoxious way. We have 10 Create Sizzle."

Curtis is well aware of how to create that
noise, because he’s got top-notch competition
from stations like Alternative KROQ. “I'm a
huge KROQ fan,” he says. “I'll listen for the
music, but even if they are playing a song |
don't get, | hang in there, because | don't want
to miss what's gonna come next. That's on-air
marketing.”

= Qutside Marketing

Aside from marketing your product on your
own airwaves, these PDs are all believers in
the need to do outside marketing. “! wish we
did more of it,” Curtis says. “We have done a
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lot of outside marketing since Emmis took over
the station in the summer of 2000, and we've
been fortunate to have the resources we do.

“We did a big project in the fall of 2000 that
carried over to winter. We did some more in
2001, and in the spring of 2002 we did a major,
major campaign. Every time we've gotten out
there and done a combination of television or
direct mail, it works. Every time. That
reinforces the belief that if we could consis-
tently reach out to diarykeepers, our numbers
would continue to go up.”

Moore also knows the power of marketing.
“We still have a marketing budget, because the
company realizes, particularly in the competi-
tive situation we're in, that we
have to do that.” he says.

“We've done a lot of different
things. In these days of
reduced budgets we maybe
don't have the luxury of doing
TV, direct mail and billboards at
the same time. There was a
time when WSIX did that. Now
we look for the best way to
communicate our message
from a cost standpoint.”

Burke is in a bit of a
different situation, as KYGO
has done either television or
billboards during three out of the last four
books. “There are not many of us out there
with budgets anymore, but it goes back to the
basics of being a consistently successful radio
station,” he says. “You have
to have the music right, you
have to make sure you're
developing a morning Show.
and you have to market. The
odds decrease if you're only
doing one or two of these
things.

“You can't put a value on
what marketing means to a
radio station. It's such a huge
factor. We can’t be dependent
on people coming to the
station just because we play
country music. We've got to
have multiple fayers of brand and give people
a reason to tune in.”

“ What’s In Your Spot?

One of the reasons Burke is giving people
to tune in to KYGO right now is the birthday
game contest, which is supported with a
television spot made with Filmhouse in
Nashville and featuring the station’s morning
show.

The station also used a strategic commer-
cial last spring that was made through 1Q in
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Atlanta. That spot featured Tim McGraw. “We
ran that last spring, which resulted in us having
the largest cume the station has had in 10
years,” Burke says. “You're going back to the
pinnacle of Country radio success when you go
back 10 years.” Burke followed the commercial
up with a biliboard campaign featuring McGraw
in the summer.

Moore also opted to use a big star in his TV
spot: WSIX morning host Gerry House.
"Because what we have in the morning is
unique from any other station in the market-
place, we decided to play 2
to our strength,” Moore
says.

“The idea behind it
was for the spots to
come off as a behind-
the-scenes look at what

“We did a big campaign for the CMA
Awards to give away a truck the day after the
awards show, and we tied in two sponsors
with a vested interest in the audience that
would watch the show: Logan's Restaurants
and local truck dealer Beeman Automotive. We
try to tie in a third party whenever possible to
defer costs.”

Burke also recommends relationship
marketing. “I wouldn't run television these
days unless you have a ton of money,” he <
says. “Direct marketing is very cost effective.
It's a good long-term investment.

“Develop a database of your
primary users. We send out
broadcast e-mails once a week.
You start spoon-feeding them.
You do everything but go over
and wash their car for them on

goes on in that show. It - Saturday.”

was certainly a ratings = - Coming up with ways to
magnet for us.” WSIX ligs mnarket your station without much
also did a similar = money is difficult, Curtis
campaign in the fall of ‘ ‘ acknowledges. “That takes a lot
2001. “We have a Rl Curtis of creativity.” he says. “We've

compelling morning
show, and we remind people why it's a great
show,” Moore says.

Curtis has unique challenges in Los Angeles,
s0 he takes a more basic approach 1o his
campaigns. (n 2000 and 2001 KZLA worked on
overcoming a core problem. “When | got to the
station three years ago. we had just done a
study showing that, of the people who preferred
country music in this area,
less than 50% could identify
KZLA as a source for it. The
station had fallen off the radar
screen.”

To overcome that, Curtis
used television to pound the
station’s brand as Country.
After overcoming that
problem, Curtis used his
spring campaign to reinforce
positive messages about the
format. "It was a custom spot
with 1Q in Atlanta.

“It was little kids lip-
synching to country songs. but it had a
contemporary, Gap sort of look. We wanted
something that was easy to 100k at and that at
the same time would get the message across
that we espouse family values.”

The Money Drought

While these PDs have budgets for television
campaigns, they also know how to make their
stations top-of-mind when there is a money
drought. “You really need to find creative ways
to do marketing,” Moore says.

done a couple of things where
we've partnered with a TV station. We also do
event marketing with our KZLA Country Bash.

“You can stunt to make noise in your
market. If you can think of one thing a month
that gets people to notice your station, do it. A
couple of years ago we had a Faith Hill
billboard up on Wilshire Boulevard, and
somebody ripped it off.

“We did a press release for the business
wire that said, ‘Faith Hill Missing in L.A."
Beneath that we offered a reward if someone
returned it. It made national wires; there was a
blurb in USA Today. It didn't cost us anything,
but it was priceless advertising.”

i One Simple Thing

For those stations that do have marketing
money available, there are some common
traps that people fall into. The programmers
we spoke to believe that the two biggest
missteps are trying to convey 100 many
messages and not coming up with the right
message.

“If you're talking about a morning show or
a radio station as a whole, you want people to
come away and be abie to explain to you the
one thing you're trying to say,” Curtis says.
“People try to do too many things.

“With TV, you're buying 30 seconds, but
people aren’t going to watch the whole 30
seconds. People have remotes. You have to
get it focused with one simple thing that
people can take away from it.

Centinued on Page 67



www.americanradiohistory.com

Breacthe I

back into your weekends!

Take your
listeners
on...

Two hours of the
greatest themes.
sounds and
Stories from
Country Music. \

Call Chris (212) 735-1133 www.abcradio.com @h _ y N
amer/ca listens to abc

www.americanradiohistorv.com


www.americanradiohistory.com

How to make run-of-the-mill ticket giveaways a big deal

Everybody talks about being
bigger than life in their
presentations, but only a handful
of stations actually achieve that
goal when it come to their
promotions. What makes the
difference? Sometimes, it’s a
matter of trying harder;
sometimes, it’s a matter of being
smarter; and sometimes, it is
just plain having more fun.

When it comes to great promotions, WBCT/
Grand Rapids OM Doug Montgomery wants to
sound bigger by thinking smaller. His station
participates in Clear Channel’s collective
contests, which Montgomery believes are highly
effective because “nobody is going to have a
bigger contest than the one we have as part of
the biggest broadcasting company there is.”

Electric Toilet Seats

When those big contests are over, however,
Montgomery opts for the smaller, quirkier
approach. "You can't be a pitcher who throws
fastballs all day,” he says. “Sometimes, you
have to throw some change-ups. That means
doing crazy stuff.

“I can't often come up with a fancy car to
give away, but | can come up with a blaze-
orange 1972 El Camino. You can get a lot of
goats for $1,000. Giving away small farm
animals can stretch your promotion dollars a
long way.”

Farm animals is not the only offbeat prize
Montgomery has given away. “We gave away
electric toilet seats,” he says. “You think it's
funny, but the winter gets really cold in
Michigan.” Right now WBCT is giving away a
dream vacation to Baghdad — Baghdad, AZ,

huge deal,” Montgomery says. “We took 15,000
entries on our website alone. And we're getting
people involved right from the start of the year
in winning something they can't buy. It's the
biggest contest we do each year, and it costs us
26r0."

Keep It Simple

Station promos for WBCT's contests add an
element of fun. They say, “You're gonna listen
anyway. You'll know your name when you hear
it. Just call us back.” This approach is
deliberate. “We keep it simple,” Montgomery
says. "It's not ‘Pull out your secret decoder ring
and figure out the phrase that pays'; it's simple.”

Also simple is Montgomery’s schedule for
station appearances. “l know it’s weird for
people when we say that we only do two sales
remotes a week, but we only do two a week,
maximum,” he says. “That's why they are
successful. | try to keep things super-clean.”

The station will also only do one major
promotion on the air at any one time. “The
promotions shine because we
don't let them get on top of
each other,” Montgomery says.
And major promotions and
contests get major on-air
pushes. “When we're doing
major contesting, we have a
goal to mention it no less than
10 times an hour.”

Those mentions include
recorded promos, jock talk and
taking phoners with listeners.
“We keep the promotions

Promotions

also reaffirmed a big NTR
event for us. The promotion
on the air was giving away
farm animals, but it was also
another way to mention that
we were sponsoring the West
Michigan Farm Show.

"We also got the
obligatory letters from PETA,
which makes for fun on-air.”

Everything’s

Wolf-alicious

KPLX (The Wolf)/Dallas
PD Paul Williams is looking to
own the world — well, maybe not the whole
world, but at least his Texas-sized share of it.
Williams says his primary goal in promotions is
taking something that doesn’t belong to him.

Last October the station was a promotional
partner with the state fair and the Texas
Stampede, two events that brought in eight
huge country shows that month, including Alan
Jackson, The Dixie Chicks,
Brooks & Dunn and Toby Keith.

“We had kicked around
someday doing a
Wolftoberfest, so it was perfect
to call all of these shows
Wolftoberfest,” Williams says.
“The voice guy did a great
German read on the promos.”

To incorporate the George
Strait show, which fell on Nov. 1,
the station did a tongue-in-cheek

streamlined and ciean, and we
bang the daylights out of
them,” Montgomery says.

Don’t Play [t Safe
Montgomery believes that some stations fall
into the trap of playing everything safe and not
making sales promotions work for programming
t00. “It has to be a win-win for the client and
us,” he says. “It's trouble when PDs can't
differentiate between a

that is. |

As odd as these giveaways
may sound, there is a method
to Montgomery’s madness.
“How do you get the fistener's
attention?” he asks. “Try to
get things that are unique. The
bottom fine is that you have to
be as compelling as possible.”

Even something as routine
as concert ticket giveaways |
don't have to be routine. Every |
January WBCT conducts its
“B93 Is Gonna Get Me in Free”
contest, with one winner being selected to
receive front-row seats and backstage passes
for every station-sponsored show for the entire
year.

“Itisn’t difficult, in the natural course of our
business, to get listeners front-row seats and
backstage, but to win it for every show is a
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promotion to raise awareness
of the station and one that the
sales rep has promised.”
Montgomery also worries
that some stations don't try to
be compelling promotionally.
“All they talk about is how they
don't have any negatives —
‘less talk, fewer commercials’
— but they don't have any
positives, and they don’t sell
' promotions with enthusiasm,”
he says.

"Some PDs have spent too
much time under a consultant who tells them
what songs to play and what contests to do.
They are getting all the parts, but they don’t
know how to assemble them properly.”

And doing goat giveaways is doing things
right? For Montgomery it is. “It's fun, and yet it
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promo, talking about Strait's
appearance on “Wolftober”
32nd. “We used sound bites of
people on the street,” Williams says. “'When is
George Strait? Well, Wolftober 32nd."”

And that wasn't the only time that KPLX has
taken possession of a Strait show. “Back when
George Strait was doing his festival stadium
tours, we called it Wolfapolooza,” Williams
says.

Being that aggressive about taking ownership
of events can mean stepping on some toes, but
Wiltiams believes in doing something first and
asking for forgiveness later. He says, “The only
time we get grief is when the competition
whines to the promoter, but as long as we're
selling tickets, the promoter doesn’t care.

“Sometimes there is a push back from one
of the beer sponsors of one of the events.
Sometimes we make adjustments on the
website.”

Leave Your Mark

The Wolf has been so successful at taking
over concert events that the large Memorial Day
weekend concert event that used to be called
Robert Earl Keen's Texas Uprising is now known
far and wide as Wolf Dance. “Even the
newspapers refer to it now as Wolf Dance,”
Williams says.

“Another great example is our radiothon for
St. Jude Children's Research Hospital. We have
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our own name for it: The
Wolf’s Hunt for a Cure. One of
the reasons we renamed it is
that we use the credo of the
wolf in our imaging, which
goes, ‘Hunt when you must,
play when you can, and leave
your mark.’

“We take audio from the
St. Jude kids that fits into a
line from the credo. Qur first
year after being re-branded
The Wolf, we sat down and
talked about the radiothon and
how we could make it a part of
the station’s fiber the next year.”

In his quest to own every event, Williams
takes a much different approach to remotes
than Montgomery, who limits his sales remotes
to two per week. Whether or not they are sales-
related, Williams says, "Remotes are a huge
pillar of everything we do. We're out twice a day
Monday through Friday, three to four times on
Saturday and two to three times on Sunday.

“We have country shows to promote every
weekend of the year, on top of big shows. We
do our own event marketing."

Despite all that activity, Williams says,
“We're constantly looking to make sure we're
not overextending. Sales used to do remote
appearances on the St. Jude date. We don't do
that now. We hit our sales budgets but leave
some inventory on the table, so I'm not charged
with having to create new things for sales to go
out and sell.”

Loyal Listeners

With all of those appearances, it might seem
that it would be difficult to do all of them well,
but Williams says, “I'm very fortunate to have
personalities who want to do the gigs. Every
appearance is show business. We have signs on
the street and happy people to greet listeners,
even if it is just another car dealer.”

To help drive people to sales remotes,
Williams has created a Wolf Free for Alf Card.
“Card-carrying Wolf fans get something free
when they come to an appearance,” he says. “If
they don't have a card, we tell them, 'Sign up.’
We've built that database to where it's now
150,000 people, and 50,000 are e-mail-able.

“I send out a weekly e-mail. Usually it's
about a big event, and it says, 'Don't forget to
come this Saturday and register to win a trip to
Disney World.”

While it isn’t always easy to get people to
sign up for cards, Williams has ways to
overcome any objections. “The main way we
built the database is that every fall we have a
Wolf Free for All Concert with Clint Black and
whoever else is hot,” he says. “The only way to
get in is if you have that card.”

Much of what Williams does promotionally
is fitting things to his station. He recommends
that other PDs make promotions bigger than

Continned on Page §7
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Make your station jump out of the speakers

are charged with making

their radio stations stand
apart from the crowd, a crowd
that is becoming bigger by the
day as stations compete for
people’s time and attention not
just with other stations, but with
the Internet, satellite services,
videogames and must-see TV.

One of the key ways some pragrammers
stand apart and grab listeners’ attention is with
the production elements of their stations.
Production also allows programmers to
provide continuity on their stations when the
sound of each personality's show is so
different.

= Forward Momentum

KMPS/Seattle PD Becky Brenner calls the
production on her station an essential part of
what the station does. “Since we promote each
talent as being unique and individual, the
imaging is what helps us tie the whole package
together,” she says.

WAMZ/Louisville PD Coyote Calhoun says
his Production Director, Dave
Lee, brings life to his station.
"You can have a station that
either sounds like a vanilla ice
cream cone or a raspberry
sundae,” he says.

“I don't want our station to
be background. Just running a
few sweepers over and over
again will get your message
across, but it won't get across
that you are any fun. If you
can get someone to put
pizzazz into the imaging,
listeners will gravitate to you
and feel that you're the guys who are having a
good time.”

WIXY/Champaign, IL PD R.W. Smith
agrees that production is as important as the
song selections you make. “It's all about
forward momentum,” he says. “| want what
happens between the records to sound as
good as the records or to at least enhance
what we do. The voice talent of your station
really becomes the identity. We've all got a
logo, but the voice guy is the audio logo.”

= Simple And Entertaining

Relying on production to create that much
sizzle for your radio station can be difficult,
especially in a time when most listeners aren't
looking for hype as a part of their entertain-
ment. SO how do these PDs draw the fine
between being memorable and being in your
face? :

W spin

“You have the ability to hear it, or you
don't,” Brenner says. “If the voice sounds
pukey or unnatural, that’s not good. If the music
beds are too high-tech or over the top, that's
not good.

“In the '80s radio was boring and liner-
driven. In the '90s we went back to more of a
CHR delivery. Now it's all about keeping the
message simple and the presentation
entertaining. You have to get a feel for what's
happening with Country at the moment. Right
now it's stripped-down conversation. Too
much hype, t00 much in your face, is not
good.”

Smith, who changed voice talent when he
opted to change his on-air presentation several
years ago, says, “It made us more warm and
friendly. It's all about what you're trying to do.
Some voices aren't going to be right for a 40-
year heritage station, but they’ll be OK for an
upstart. You have to deliver what's in your
imaging. It's like parnography — you know it
when you see it.”

Tailoring the delivery to the station is vital,
according to Smith. “We're blessed, because we
have a great production director who under-
stands how our stations are different,” he says.

“We have an Oldies and an adult CHR in the
building, and he understands what all three
stations are about. He's able
to make sure the commer-
cials that go on our station
aren't going to be too much
for us.”

® FunVs. Odd

While Calhoun looks to
his production director to
create a major component of
his fun-sounding radio
station, he is wary about
going too far with humor.

He says, “In your
sweepers and positioning
statements you can add a little humor and
excitement and accentuate the fun sound you
are trying to portray to the listeners, but some
people's positioning is ‘Our station is yadda,
yadda, yadda, and our candy machine has
Snickers." It doesn’t make any sense.

“I would rather have a dull positioning
statement than something that makes no
sense to anybody. It's a little more of a
sophomoric type of presentation.”

Brenner agrees that using humor can
actually distract from the central message.
“You can be too clever, too inside, and it
doesn't make sense to listeners,” she says. “If
you use a joke and refer to something that is
unique to one personality on the air and the
listener never listens to their show, they won't
know what it meant.

“Or if you use a joke to get a message
across, then deliver the core message, it'll be

lost because the listener is focusing on the
joke.”

w» Too Cute

Smith believes there is a time and place for
funny. “I'll hear imaging that
doesn’t reinforce the brand,”
he says. "We’re all guilty of
that once in a while. It's easy
to get too cute; it's easier to
come up with cute. ‘While
they're yankin' it, we're
crankin' it." You can use
them, but it doesn’t reinforce
what you do.

“If we do something cute,
we |00k at the language of the
sweeper and ask, ‘Does that
reinforce who we are and
what we do?™

S0 how can stations still use humor?
Smith says, “We've got a real basic one that
certainly isn't going to overwhelm anyone: We
do 20 in a row here, and we say, ‘We've got
another WIXY 20 in a row here. Hey, that's
longer than Alan Jackson's legs.’ It reinforces
what we do, and it might get a chuckle out of a
listener or two.”

Calhoun says he tries to drive at-work
listening with “97 WAMZ, the station to listen
to while you are working. And if your boss
won't let you, quit.”

Smith's “WIXY while you work” campaign
also uses humor in its approach. "We use a
song from The Muppet Movie: ‘Happy feet/Oh,
I've got happy feet' interwoven into the ‘WIXY
while you work’ promo,” he says. "It reinforces
that we’ll keep your toes tapping and help your
day go faster.”

= From Sizzle To Burn

It's vital to continually update production
elements, Brenner explains. "It will burn faster
for us than it will for the listeners because we
hear it s0 much, but we always try to freshen it
up,” she says. "We revamp
everything as often as we can.
It's a constant evolution.”

Smith believes that some
things will naturally have a
quicker burn time. “Generic
strategic sweepers will last
longer than the cute ones,” he
says. “The more produced
and novelty they are, the
shorter shelf life they're
gonna have.

“When you're getting sick
of it, listeners are just starting
to hear it, but you can let imaging burn like you
can music. Always ook for new ways to do it.
Don't let it sit too long without keeping it fresh.”

Central messages and campaigns can go
on forever, however, if they are updated.
“We've had two campaigns that we've done for

Beckygranper

Coyote pgspoun

years that we will probably never give up,”
Brenner says. “if it's country, it's 94.1 KMPS'
and ‘How do you spell country? KMPS.™”

Now that her station no longer does a dry
segue, Brenner has updated
the call-letter drops using
children’s voices. She also
added another central
message this year. “If's
‘country on,’ like ‘rock on’ or
‘party on,”” she says

“We recorded artists at the
CMA Awards saying, ‘Hey,
we're Emerson Drive. Country
on, 94.1 KMPS.' We wanted
something we could own, like
‘Got milk’ — that generic —
to work into everyday
conversation.”

While the new campaign has helped update
the sound and the production values of the
station, Brenner was still cautious. “Jaye Albright,
our consultant, would freak out: ‘You're getting
too many things on the air,” she says.

“But we're not ‘The Frog’ or whatever; we've
always been KMPS. I've drawn the line with
those three elements. Every theme we have, we
have the listeners and the artists carrying it out,
and we use our voice talent to tie it all together.”

= Steal This Idea

The pressure for brilliant local production
continues to grow, according to Calhoun.
“Whatever you do to get peaple’s attention,
whatever inflections, drops or sound effects
you use, you're gonna have to get that
attention in less than 30 seconds,” he says.

S0 what's the key to finding a brilliant
production director? “| would look for
somebody creative, so [ can give that person
an idea and they can go with it,” Calhoun says.
Being able to paint a picture with words is
really a way to set your station apart.

“The advantage | have is a guy with a great
background in production
who is very innovative, uses a
creative mix of every kind of
verbiage to get your point
across and can use a lot of
elements to make a spot
sound bigger than life. Either
they have that or they don't.
It's very hard to teach.”

Smith recommends
resorting to thievery. “When
you hear something you like,
steal the idea,” he says. “Get
back home and figure out a
way to make it work for you.
There are very few totally original ideas in our
business anymore. It can be the way
something is done, the way something is said
or the way it's produced. The best ideas are
stolen.”
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How to be a music-intensive station and a great source of information

|n every aspect of the business,
it’s important for programmers
to fully understand their markets
and the needs of the listeners,
but having your finger on the
pulse of your community is
probably most vital when it
comes to news and information.

Three Country PDs who have helped their
stations be top-of-mind for information in their
communities — WIVK/Knoxvitle PD Mike
Hammond; WSOC/Charlotte PD Jeff Roper; and
WGH & WCMS/Norfolk Director/Programming &
Operations John Shomby — haven't sacrificed
the music to do so.

True Commitment

It's not a coincidence that WIVK/Knoxville is
so information-oriented, given that Hammond
started at the station as a news reporter in 1973.
Later, as News Director, he helped build the
cluster's news department, and it now consists
of four full-time news reporters, two traffic
people and three sports staffers.

“Our philosophy has always been that we're
a radio station that happens to play country
music,” Hammond says. “We
have a lot of other elements on
the station that will bring
people to it. We have people
who feel that country music
isn’t their first choice, but they
still enjoy listening to the
station.”

That became even more
evident to Hammond after a
recent snowstorm. “l was in
the dentist’s office a few days
ago, and the receptionist told
me that she rarely listens to the
station,” he says. “But when
the snowstorm hit, she knew she could turn to
WIVK for information. She said the station that
she normally listens to was just playing music.”

The storm hit in the middle of afternoon
drive, and WIVK stopped playing music from 2
to 7pm. “We had people stuck in traffic for four
hours,” Hammond says. “At that point they
didn't want to hear the latest country song:; they
wanted information.”

Hammond believes that having the image of
being the first source for news can only be built
over time. “The key word is consistency,” he
says. “You have to be there when these events
happen. If people turn on the radio and you're
not there, they will question whether you have a
true commitment to news.”

Smoke Signals

Having a news commitment also means
being able to tap into what people are going to

NIk yommond

be talking about that day. “The other day a plane
went down at the Charlotte airport,” Roper says.
“We were the first station on the air with it. A lot
of people know us as the FM news station in
Charlotte, and sometimes people bring us the
news.

“We had an airline pilot call us from the
runway and give us an eyewitness report of
what was going on at the airport. Up above, our
own traffic plane was trying to land. Among alt
the syndicated morning shows, we were the
only station to get on the information. That
keeps us top-of-mind when
people want to know ‘Where is
that smoke coming from?
Let's flip on WSOC."™"

It can be as basic as
watching the skies overhead,
according to Hammond, who
says, “1 tell our people that if
there is a big cloud of smoke
over Knoxville, people have to
talk about it on the air.”

That awareness is also
important on the roadways in
Shomby's market. “I can drive
an hour and a half and still be
in the metro,” he says. “There are lots of
interstates, so traffic is important. We have
formed our own traffic network in-house so we
can make money on it, first of
all, and for information.”

Those traffic reports are
done three times an hour
during both morning and
afternoon drive. Shomby
believes that many PDs don't
put enough emphasis on this
basic feature. “The biggest
mistake is when you set up a
service element because you're
told you need more service
elements,” he says. "It will
sound like a service element.

“You're not realizing that a
good portion of your audience is stuck in traffic
and that a traffic report is something that people
really listen for. How many times have you been
stuck in a traffic jam and been mad because you
didn't hear anything about it?”

Roper agrees, saying, “We have air
personalities who pay attention to what’s
important to listeners. Radio is not that difficult;
just pay attention.”

And pay attention while you are out in the
community. “Some stations do research, but |
think research is just listening to what people
are saying and being out and talking to people,”
Hammond says. “You go to any lunch counter,
and people will be talking about the weather.”

News and information must be done outside

of the structured newsbreaks, these PDs believe.

Shomby says that he makes sure his pérsonali-
ties are not just doing song intros, but also
relating to the listeners.

1

1ol goper

“Last week we got snow here, so it was a
major topic of discussion,” he says. “Every time
the jocks opened their mouths, they were telling
people to watch out for this road or that this
business was opening late. If it’s a hot topic, we
have to address it. We don't confine it to three
times an hour.”

Market Focus

Each of these stations caters to its market by
providing elements beyond basic news, weather
and traffic updates. WIVK is the flagship station
of the local Tennessee State Volunteers football

1 team, and that means more to
Hammond than simply carrying
the games and wearing the

“People are so in tune with
this team — males and
females.” he says. “Most
football towns are like that. We
have females who are just as
interested in what's going on
with that football team — just
as interested in the recruits or if
there is going to be some kind
of change with the team — as
men. And carrying football in
the fall doesn't hurt us in the ratings.”

Outside of the actual games, the station finds
other ways to appeal to Volunteers fans. On Feb.
5, which is a big recruiting day, WIVK did updates
throughout the day. “We talked about who the
recruits were, where they were from and how fast
they run the 40,” Hammond says.

“The key is to keep those updates quick and
get back to music. | tell our people to get to the
point. Tell me about the
recruit in 30 seconds, not
three minutes. We work
constantly on not becoming a
chatterbox.”

Shomby’s two Country
outlets, WCMS and WGH,
also cater to the unique focus
of their community. “The
market is made up of a lot of
service people,” Shomby
says. “There's a huge Navy
population, an Army base

stations are careful to support the military
families. “We’re a bit more patriotic here,” he
says. “We're gonna talk about the fact that our
hearts are with the service people.”

While Shomby's market may be more
attuned to military developments than other
areas of the nation, Roper's is more aware of
NASCAR news, because many of the drivers and
their families are based in Charlotte. WSOC
broadcasts the races live and recently staged a
charity concert in late Winston Cup Champion
Dale Earnhardt's garage.

“I just had lunch with the Rookie of the Year
today, and we had listeners racing him in go-
carts,” says Roper. “We talked about the 2003
season and how Sports lllustrated has predicted
that he'll be the Winston Cup winner this year.”

The Ted Baxter Rule

Simply because information is important does
not mean that its delivery must be dry. “We're in
this race to keep people’s attention as long as
possibie,” Roper says. “You have to make suré
your information is entertaining and that you have
the right personalities delivering it.

“| have a veteran newsman at our station,
Frank Laseter, who has been on WSOC for a
decade. He's the most trusted voice on the radio
in Charlotte. He's the guy | turn to for the facts.
We also talk about the good news, and we talk
about people’s neighborhoods. WSOC stands for
‘We Serve Qur Community.’

Serving the community also means taking
topical news stories and finding some human
interest fun in them. Last summer Charlotte
had a drought, and the mayor of the city
imposed water restrictions.
Roper got in touch with the
mayor and arranged to call
him one morning while the
mayor was in the shower to
time him and make sure he
was following his own rules.

Hammond also recognizes
the importance of the
entertainment factor. “There's
nothing more boring than a
boring newscast,” he says.
“This is something | hear

nearby, an airbase at Langley
and a Naval airbase. We have
a lot of service people who come from out of
town, so there's not a lot of demand for local
news, but national news is very important.

“The deployment of various carrier groups
has been real important here lately, because
you have a lot of displaced families. Also, the
economy is based on how many of these
service people are here. When they come
home, it's a huge event. We make sure we have
live broadcasts and as much involvement as
possible with carrier groups when they come
home.”

Along with reporting when carrier groups are
deploying or returning, Shomby makes sure his

Johaspompy

continually, even on my own
station, whether it is things that
are not written well or tape that is not edited
well.

“Programmers don't really pay as much
attention to news as they do to the music.
They're very in tune to the music and the
rotations. News takes two or three minutes, as
much as one song, so they don't treat it as a
high priority. Here, however, we do treat it as a
priority.”

Roper believes that it's a common mistake
for PDs to take news and information too
seriously. “The days of Ted Baxter, the big-voice

Continuod on Page 67
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Making magic through recognition, respect, trust and achievement

hus far we’ve presented six

very tangible elements key to
building a successful Country
radio station. But there is a
seventh area that we wanted to
explore — one that, in some
ways, is more intangible than the
others and yet is just as
essential to true success. While
the other essentials of success
are directed outward from the
radio station, this key has more
of an inward focus. It has to do
with creating a winning
environment.

We've all walked into a radio station and
felt “it” — that very special magic that
permeates a successful station. You may not
be able to put your finger on it, but you know
when you go through the front door that
you've entered a special place where the
people love their work.

That may sound like an easy atmosphere

to create, but we all know it's not. We've all
been in radio stations that were No. 1 12+ but

“Once you've assembled the
right group and got ‘em in
the right seats, you have to
trust they'll do the right
thing — and celebrate like
hell when they do.”
Charlie Mergan

didn't have “it." No magic; no special vibe.
And while we all want that magic, it's not
something that just happens. Like everything

else, you have to work at creating a winning
environment.

The Magic 0f WFMS

WFMS/Indianapolis has long been one of
this format's most successful radio stations.
in addition to being admired for its perennially
lofty Arbitron ratings, WFMS has long been

looked up to as one of this format's special
stations. Anyone who has ever walked
through its front doors knows that it has that
magical vibe.

As difficult as it is to create the magic, it's
even harder to explain. And
that goes for WFMS, WGLD
& WGRL VP/GM Charlie
Morgan, who says, “l don't
know what it is. I'm always
amazed by that feeling you
get when you go into a
station that has it. Maybe
it's the lack of tension in the
air. Maybe what we're really
noticing is @ machine that's
really humming along, and
that is different enough that
you notice it.

“I'can't explain it, but 1
know it's not choreographed. While some
things are strategized and planned, that vibe
is not. But it is real, and it's not something
you can falsely create. It's a byproduct of
something that you can’t put your finger on.”

While he may find it hard to explain,
Morgan is sure that creating a winning
atmosphere is important to the continued
success of the station and the cluster. "For
me, it's critical,” he says. "Having it doesn’t
ensure success, and not having it doesn't
ensure failure, but even if it is not necessarily
a directly causal relationship, it is the most
important thing for coming to work every
day.

“We have group of people who feel the
same way about the cutture within our group
of stations, so maybe it's more about the
culture of the collection of people you have.
And those are the kinds of people | want to
work with.”

Chicken Or The Egg?

That raises one of the more intrinsic
questions about creating a winning environ-
ment. It's kind of a “chicken or the egg” or
“nature vs. nurture” paradox: Is creating a
winning environment a matter of assembling
a group of people with a certain mind-set, or
is it a possible to instill the desired winning
attitude in anybody?

Morgan feels that it's more a question of
assembling the right folks than it is teaching a
learnable skill. “I've become more convinced
of that in recent years,” he says. “| recently
read Jim Collins’ Good to Great. One of his
key concepts is that you have to have the
right people on the bus and have them in the

Corypeste

right seats before you can ever figure out
where you're going. | subscribe to that theory.

“The first part is easy. Everyone will agree
that it's about having the right people, and
every manager aspires to do that. But getting
the right people in the right
seats is a little trickier.
Sometimes they're on the
bus, but they're in the wrong
seats, and moving them
around can feel awkward and
uncomfortable.

“But if you've recruited the
right people, those who have
that sense of whatever you
want to call it — esprit de
corps, or, as hokey as it
sounds, we in Indiana
verbalize it as ‘family’ — you
can work with them to get
them into the right seats.”

As hokey as Morgan thinks the term
“family” sounds in this context, he says that's
the real key to his cluster's ultra-positive
environment. "‘Family” isn't just how we
verbalize it in the building,” he explains. “As
you stand back and observe it, it's how the
people who work here live it.

“With family comes ‘I'm honest enough to
tell you when you're =
screwing up and will
probably pick on you for
your most glaring weak-
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comes in, there is a period when everyone
seems to be checking your hiring process.”

Hiring people into a winning environment
of close-knit people presents its own
challenges, and Morgan and his team have a
system in place that works in at least one
area. He says, “We haven't found a way to
apply this to every aspect of the station, but
on the sales side we have a sales manager
who does the recruiting and takes it right up
to the final hiring step for all three of the
stations in our building.

“He's a naturally gifted recruiter. We've
put him in charge of finding people for each
station and have equipped him with some
tools, like a written screening test with a
battery of questions, that help him identify
people who have the qualities important in a
salesperson. It helps him find people with
high work intensity, high command skills or
high problem-solving skills.”

Play Hard

Morgan has pretty much outlined the first
couple of steps to creating a winning
environment. “Step one is assembling the
right group,” he recaps. “Step two is making
sure they're in the right seats, which means
making sure you have people in jobs that
truly match where their talents are.”

But now he adds an
important third step: “Step
three is getting the heck
out of the way. That's an

nesses, but, by God, if :i‘ easy thing to say, but a
anyone else should do so, 1% — ! hard thing to do. Getting
I'll stand beside you to the out of the way is a matter
nth degree.’ That is the 1 r of trust. Once you've
essence of how tight and - \- assembled the right group
close people are here.” .. and got them in the right
High Standards seats, you have to trust
Morgan points to they'll do the right thing —
another aspect of having a Charlleygryan and celebrate like hell

tight-knit group of people in

a building: It can be rough for newcomers. “It
can be a tough nut to crack for an outsider
coming in,” he says. “You almost have to
pass a certain muster to be let in. Once you're
in, though, you're golden.

“It's the group that sets pretty high
standards for itself about who they want to be
part of that group. They look at it as having a
lot of success at a place that is also a good
place to work. They want to make sure we're
hiring the right people, too, because their
livelihood and well-being are entangled in it.

"We certainly don’t take a group poli on
who should be hired, but when someone new

when they do.”

It sounds like an odd concept, but
Morgan believes that you have to work as
hard at celebrating as you do at working.
“We've recently made a real point of
playing hard more often,” he says. “For a
long time we've been really good at
working hard, but we didn't always take
time to recognize that these are the years
that someday we'll look back on as the
good old days.

“WFMS, in particular, has been blessed
with such great talent and has accrued so
many successes. We've been forcing
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ourselves to make sure that we step back and
savor the moment.”

One example of playing harder was an 18-
hour airstaff road trip to Las Vegas shortly
after WFMS won the CMA's Station of the
Year honor. “We didn’t even tell them where
we were going,” recalls Morgan. “We got
them to the airport, handed each of them a
$100 bill and said, ‘Get on the plane to Vegas
and have fun.””

= Recognition & Respect

Recognition for a job well-done plays a key
role in Morgan's plans for creating a winning
environment. For instance, parent company
Susquehanna’s logo incorporates a Greek
column. Playing off that theme, the indianapo-
lis cluster has Columns of Excellence awards.
“We make big deals of them, and people
display them proudly,” says Morgan.

“We're constantly coming up with ways to
recognize people who demonstrate the
passion we're looking for. For instance, during
a rough spot in last year's economy, we fan a
quarter-long Wizard of Oz-themed promotion.

“We told everyone it was going to take
heart, brains and courage to get through the
quarter. We had 'heart,’ ‘brains’ and ‘courage’
badges made up and had people nominate
their peers whenever someone demonstrated
one of those skills.

“Every day [WGLD Manager] Jennifer
Scott and | would walk around and hand them
out to people we had gotten an e-mail about.

“While we're a nice group
of people and we like
liking each other, we aiso
find it's a lot easier to like
each other when we're all
successful.”

We would relate who nominated them and
what those people said they did.

“Pretty soon people had the badges up on
their bulletin boards. For every one they got,
they also got a slip with their name on it
entered into a weekly drawing for prizes. We
had a little rah rah at the end of each week.

“The whole thing is about being recognized
and respected for achievement. We not only
want to say that we appreciate everyone’s hard
work, we also want to recognize special
results. We want to highlight specific results.

AT environment

“While we're a nice group of people and
we like liking each other, we also find that it's
a lot easier to like each other when we're all
successful. If we're not successful, it doesn't
matter how much people want to stay around
to enjoy the atmosphere, because no one will
be around for long. The key is striking that
balance.”

‘Team’ Is Key To KUPL

Another station noted for its magical vibe
is KUPL/Portland, OR. You often find staffers
in a group, usually laughing. When you're
around them, you're aware there's a special
bond. Just be careful not to get too close —
you're liable to end up in the middle of a
range war.

As PD Cary Rolfe points out, “We believe
in that old adage ‘What happens in the
hallways gets on the air.’ We live by that in
this building. You might come here and find
us having water fights in the hallway or
setting off stink bombs in people’s offices —
although that one got me close to being
fired, | think. We do that kind of practical
joking in the hallways.

“I'm not a PD who has a bunch of air
personalities working for me; I'm a member of
a team, and everything we do, we do as a
team. We get together once a month at
somebody’s house and have a potluck dinner.
We hang and party. We hang out with one
another because we truly like each other. And
that's hard to find. It really is magic.”

Asked whether he feels that a team like his
is created or assembled, Rolfe says, "I think
assembly has a major part in this. It's picking
the right people who fit in with what you're
trying to create on the air. But with that said,
the environment has to exist in the hallways
before you can bring someone into it and
create that for them.”

= Get Everyone On Board

Rolfe’'s comments on creating a winning
environment center around the airstaff. Asked
about the inclusion of all the other people at
the radio station on the team, Rolfe says, "To
a great degree, the programming department
is the core of what the station is. A large part
of our attitude is that we go to work to play. In
fact, our motto in the programming depart-
ment is ‘It beats a job.’

"The on-air presentation and what emits
from us can set the tone for the entire radio
station. What happens in programming spills
over. Of course, the GM plays a large part in
all of this; he or she must buy in to what
programming is doing along this line.

"We make sure that everyone in the station
knows they are included and welcome at
everything and anything the station does.
Anyone who wants to come to our monthly
get-togethers is welcome.

“We work very hard at making sure there

are no barriers or walls between programming
and sales or programming and any other
department. We work very hard at making it
one big team.

“0f course,” Rolfe adds with a laugh, “a lot
of things KUPL does to solidify the team spirit
happen after business hours.”

In addition to including station staffers in
various activities, Rolfe says that some of the
team-building efforts extend even to the

“'mnota PD who has a
bunch of air personalities
working for me.I'ma
member of a team and
everything we do, we do
as ateam.’

Cary Relle

listeners. As an example, he points to KUPL's
annual campout.

“We invite the entire station team to join
us as we take 500 listeners camping,” he
says. "Everybody hangs out as a family. it's
real casual, and all the barriers come down.”
Another of the all-inclusive events is Bowling
With Bubba, an event with KUPL MD Rick
Taylor.

Offering his reasoning for putting staffers
other than those in programming together
with listeners, Rolfe says, “As much as
possible we want to make other departments
part of the ‘stardom’ of the radio station that
the listener sees. That helps them better
understand it more from programming’s
perspective.

“While a lot of the emotion emanates from
programming, we want to make sure that we
take the fun to the rest of station so it doesn't
look as if the folks in programming and
promotions are the only ones who get to have
fun.”

# The Alchemy Of Atmosphere

While there are lots of things that can be
put in motion in an attempt to build a winning
environment, it all starts with the people. And,
for Rolfe, that starts with hiring. "It's a lot of
chemistry,” he says. “About 70% of the
equation is the person doing the hiring —
identifying and hiring compatible people. The
other 30% is the person you hire being willing
to get on the fun train. Around these hallways
you can't take yourself too seriously of you'll
get chewed up and spit out.”

If 70% of creating a winning environment
is finding the right people, what kinds of

attributes does Rolfe look for in the folks he
hopes are going to be willing to get on the
“fun train"? “It's a gut feel,” he says. "A lot
comes from that first meeting, when you're
getting a feel about a person and a sense of
what their personality is.

“I look for people who aren't too serious
about themselves, who are open and
easygoing and who have a good, competitive
nature. It's like putting together the pieces of
a puzzle. When it clicks, it's incredible. And
having a great environment like we do here
helps keep the team together. | haven't had to
hire a new full-time jock in over four years.”

Like Morgan, Rolfe feels that trust is a
huge factor in creating a winning environ-
ment. “I'd go to the wall for any of the people
here,” he says. “And | feel they'd do the same
for me. There’s a rapport around here where
there's nothing hidden; everything’s always on
the table. That goes back to trust.”

For Rolfe, integrating new station staffers
into KUPL's winning atmosphere also means
removing any fears they may have. “There’s no
way to be comfortable in any situation where
there's any amount of fear,” he says. “To make
sure that's not part of the equation, when | hire
someone, | will have a very casual conversation
with them and try to remove any fear they may
have right away. And then we’ll quickly line up
a practical joke to pull on them.

“Every new hire experiences some
awkwardness in the first few days on a new
job. They're trying to learn everything and fit
in, but they're not sure what all the personality

“I look for peopie who
aren’t too serious about
themselves, who are open
and easy going and who
have a good, competitive
nature.”

Cary Relle

types are around them. The more | can do to

make them comfortable and to let them know
how fun and relaxed our environment is, the

better it will be for them and the better it will

be for us.

“We work very hard at making new people
feel at home right away. In fact, | think that's
my responsibility. | mean, come on, is it really
going out of one’s way to make new people
feel welcome and accepted and good about
being here? In the long run it pays back 10-
fold.”



www.americanradiohistory.com

L BIg HIlS “'_LLLf_l EVEn
' shnaungs?

KEEY, Minneapolis 4.4 10 51 UP
WCOL, Golumbus 5.6 10 10.2 UP
WKKT, charlotte 23139 UP

KWNR, 1as Vegas 3.116.9 ’

WWYZ, Hartford 8.2 10 10.5 UP

KCCY, Colorado Springs 4.6 10 6.8 UP

WEEKENDS « 3 HOURS

~X - AT ="


www.americanradiohistory.com

LR TTINGTR By 0 Must For Success

Continuod from Page 51

country. That might mean playing nontraditional
country artists or growing nontraditional
country talent.

“We have to look at all genres of music to
see what fits. You have to be very careful if you
go down that road. There are a lot of adult
artists who connect with Country P1s. The wider
we grow Country as a format, the better the
opportunity we will have for success.”

0ff The Beaten Path

One programmer who has no problem at all
raiding other formats for music is Jay McCarthy,
PD of WWYZ/Hartford, where you can hear music
by Bruce Springsteen, The Corrs, John
Mellencamp and Jimmy Buffett, among other pop
and rock artists. "l won't say that | actively look
elsewhere,” he says. "It seems those other
records just find me.

“That’s because I'm a fan of music and don't
try to constrain it by formatic boundaries. It's
either good or it's not. The other side of what
Logan said is that when you're the only Country
station in a market, you have the opportunity to
have the audience define to you what country is.
My job is not to teach people what country is but
to educate myself about what they think it is —
and to give them that.”

Is McCarthy suggesting that Country
programmers should actively seek music from
other formats that fits their sound and meets
audience expectations? "| take exception to the
way that question was phrased,” says McCarthy.
”| think we've always been at the point in this
format where we should have looked for it.

“It's not like we're resigning ourselves to
'Well, we have to play this stuff if we want any
audience’; it's about we ought to be playing it,
because our job is to put on a great radio
station that happens to play country music —
not put on a great Country radio station.

“People get too wound up in ‘This is
country’ and 'This isn't country.’ Programmers
have to look for music that appeals to their
audience. And it's not just about recruiting other
people: Part of my job is to hold listeners as
long as | can. If the people who listen to my
station most use other forms of music that are
slightly off the beaten path of what we play, why
not play it so they don't have to leave?”

© The Best Shet

Before blindly jumping on the wider-

boundary bandwagon, understand that
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Garrison believes that the key is investing time
in your people. “When you invest years with some
people, you know what makes people tick and you
learn their strengths and weaknesses,” he says.

“The way you manage your morning show
is different from the way you manage the seven
to midnight guy on Saturday night. My job is to
maximize the strengths of my people, and how
| do that is different, depending on the person.
My job is to figure out what tools they need to
be the best they can be."

Negative reinforcement doesn’t work,
according to Hunnicutt. “I've never run across

McCarthy has some very specific reasons for
what he does. He says, "We have a smaller
cume than many Country stations in markets
our size, so we have to provide the broadest
selection of music we can while remaining true
to the format and continuing to serve our heavy
users and making sure we don’t do anything to
drive them away.

"This helps us give people who used to be
P1s — and who are now P2s or P3s who may

“As we've chased crossover,
we've taken away the charm
that was uniquely ours and
put an inferior product on our
Country stations while other
formats have co-opted only
the best of what
worked for us.”
Gregy Swedbery

have left — a reason to come back and stay.
Other programmers may have to narrow the
focus of what they're playing because they need
to superserve a large audience who are
dedicated product users.”

Back in the Great White North, Swedberg
acknowledges that a hit is a hit is a hit,
regardless of format, but he wishes he didn't
have to go outside of Country for music. “| wish
we were getting enough good, unique-sounding
songs we could take a chance on,” he says.

“} wonder if any mainstream country artist
would have cut the Kid Rock and Sheryl Crow
song. 1 also wonder if any label head would have
been gutsy enough to allow a major country star
to cut a record like that.

“But, if looking for hits to put on the air
ultimately means looking outside of our format, |
don't know why we wouldn't. Heck, other formats
raid our stuff all the time. it's not a question of if
we have enough talented artists however — we
have plenty of them.

anybody who responds to being put down or
told they never do anything right,” he says. “I'm
motivated by praise and being told | do a good
job.

“'ve had bosses who ruled with an iron fist,
and nobody was motivated, nobody wanted to
give 115%, because they knew they weren't
going to get a thank you. It takes just as much
energy to be a jerk as it takes to be supportive
and firm at the same time.”

Hunnicutt advocates giving positive
feedback while still coaching someone on how
to do something better next time.

“) wish labels could believe in something so
much they could just put it out there and not
worry whether radio was going to love it. If it's a
great piece of music and a statement the artist
wants to make, I'm all for the artist being allowed
to make it. If it flies, it flies; if it doesn't, it doesn't.
But at least they're taking their best shot.”

The Real Hits

Earlier, Swedberg proposed that labels and
stations more actively seek unique music. But
he says that stepping out without the proper
tools is potentially harmful. "We'd all feel
better about taking chances if we had a better
feedback system,” he says.

“It's easier to take a chance if you know
that you'll be proved either right or wrong and
that it will happen quickly. Then people
wouldn't play a record for 16 weeks before
realizing that there was no passion it.

“The worst news is, most programmers are
operating with nothing when it comes to
accurate feedback — they're just guessing.
That's very dangerous at a time when people
are holding on to records longer than ever. You
have to know when to take them off.

“There's a lot of junk getting left on
people’s playlists that mucks up the chart.
Then the labels play that 'I've got to get it to
10’ game. People wonder why the national
charts don't move; it's because we're so afraid
to let go of records that aren't real hits.

“There's nothing wrong with playing a real
hit for 26 weeks, but there is something wrong
with playing a stiff or even a mediocre ‘B’
record for that long when we'd all be better
served by moving on to another single. | think
even the audience would prefer we moved on
to another single.”

Among McCarthy's concerns is a feeling
that we've left half our audience. “Some
stations have gone for women to the exclusion
of men,” he says. “You have to work at it to
maintain a balance. That's the great challenge
of what we do. We have to work hard to be
mass-appeal.

“It cracks me up to hear people say they're
an adult 25-54 radio station and in same
breath talk about how they didn’t play a certain
record because it was too male-leaning. They
need to realize that women will stay through a
male-leaning song, because that’s the way
people listen.

“People don't sit around all day at work
with the radio cranked to 5, and as soon as
something comes on that's not directly

» BePrepared

While spontaneity and spur-of-the-moment
ideas can create magic for a show, most PDs
insist on rigorous show prep, including
Garrison, who says, “Show prep is very
important. One of the big analogies | always
use is television news. Television has tons of
people preparing things for them, writing for
them, and they are only on for 30 minutes.
We're on for four hours, and it's tough to be
entertaining and compelling for that long.

“| believe that the key is to take an interest in
what your audience is interested in, no matter the
market. Think of your show from the outside in
and find out what's hot for that day. A basic filter
is that you are talking about what your family and
friends are talking about. Awareness is the key,
awareness of what's going on around you.”

targeted at them, they don't turn it off. One of
the great things about country music is that it
appeals to all walks of life. If you play five
songs, there's something in there for
everybody.”

Lessen Up

Swedberg is concerned that Country is
damaging itself by repetition. “One of the
reasons we've hurt ourselves is, we've chopped
the gold list down to 250-300 and cut our
current list to 20,” he says.

“| think our mix is right and our era is about
right, but | don’t think we're deep enough into
either. We have a lot of great records; there are
only a few records that are really terrible. We
have to play the great ones a lot and avoid the
terrible ones. Everything else — that great 80%
in the middle — deserves airplay too.

“Most records in this format research really
well. People outside this format tell me they
can't believe how many good records are
available to us to play. There are only a few that
people really hate.

"And then there’s a few they love that you
can play forever and ever, and they’re never
going to burn out. Then there’s that giant chunk
of records in the middle, on both the gold and
recurrent lists, that you can play, and they're
not going to hurt you.

“|t's arguable that we have taken some of the
variety out of our format by repeating the same
songs over and over and by not playing songs
from that vast middle, which, in many cases, has
led to some great TSL. | think there's now an
opportunity for everyone to loosen up a little bit.

“|'ve seen enough research to believe
people aren’t going to-get hurt by increasing
their total libraries from 300 records to a few
hundred more. In most of the research projects
I've seen, the difference between record No.
200 and record No. 500 is minimal.”

Swedberg says his research is also making
him wary of some of this format’s biggest hits
from the early '90s. “Especially in competitive
situations I've seen some ugly burn on some of
the early '90s music,” he says.

“When 250 stations play essentially the
same records for five years, those records are
charred and have lost a lot of their luster. And
people wonder why this format has lost some
of its luster. Well, folks, we've done it to
ourselves. We've chopped and narrowed it
down to 250 records, and when you do that,
you wear them out — and listeners go
somewhere else.”

bt - ——— | e

Garrison believes that awareness includes
knowing the country lifestyle and values. “in
country, it's family, moms and kids, community
and patriotism that make up the heart of this
nation.”

Lindy, who emphasizes the show business
part of his station, is particularly emphatic
about show prep. “There are no lay-down
breaks,” he says. “I got on a part-timer
yesterday. She came in, and | said, ‘Where's
your show prep?’ She said, ‘| was gonna look at
this and this.’

“She had a plan for a plan, but she wasn't
ready. 1 said, ‘I'm gonna have to send you
home. It's not to get on you, but it takes a lot of
work for all your breaks to get the same
attention. You can't wing it; you're not good
enough to wing it.""enough to wing it.”
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life. “Put your own spin on them,” he says.
“Don’t just say, ‘Here's another concert.’ How
can you surprise your listeners with something
really cool? Don't just take it as it's presented.
It's about taking the little things and making
them better.”

The Art 0f The Giveaway

WQYK-AM & FM & WYUU/Tampa OM Mike
Culotta likes to give his listeners six-packs to get
their attention. No, this isn’t a beer sponsor
promotion — it’s a clever way to incorporate fun
into concert-ticket giveaways. Culotta packages

“How do you get the listener's
attention? Try to get things
that are unigue. The bottom
line is that you have to be as

compelling as possible.”

Deuy Mentgemery

his promotions to help listener recall.

“It's gotta be ditferent to make it stand out,’
he says. “If it's bigger than life, it will stick out,
and when it comes to the book, they'll remem-
ber it. Everybody expects you to give away
concert tickets. That's just natural. When you
make it slightly bigger than life, they have the
potential to start living it.”

Centinued frem Page 60

newsman, are gone,” he says. “it is truly
infotainment — even local news. Sometimes it
frustrates me when peopie take it too seriously.
You have to make it feel like that Saturday pair
of blue jeans — comfortable.”

The local news also leads to great morning
show bits for Roper, who hosts the morning

“Our philosophy has always
been that we're a radio station
that happens to play country
music. We have a lot of other
elements on the station that
will bring people to it.”

show and reads headlines from the local paper
once an hour outside of news. “The governor
was on the other day, and we were joking about

In his giveaway, Culotta gives the best
tickets to the morning show to give away, and
then he gets tickets for the worst seats in the
house free from promoters. Otten these seats
have obstructed views and the venue would not
have sold them anyway. Culotta takes these
seats and packages them into groups of six for
the afternoon team to give away.

“If you're gonna give away the worst seats,
you Qive away six-packs, so people can bring
five friends to suffer with them,” he says. “They
all get station T-shirts, and we ask the people
who attend the show as part of a six-pack to
stay together. If a jock sees you wearing the
shirts while you are walking around, you may
win backstage passes for all six of you.”

Culotta says this giveaway was created
because the normal ticket winner isn't recogniz-
able. "With the six-packs, everyone knows who
the winners are,” he explains. “’Hey, you're one
of the six-packs. You're in the worst seats.’ We
also recognize them from the stage. We found a
way to make it an experience promotion.”

The promotion also became an opportunity
to promote the personalities on the station by
having the afternoon team complain that the
morning show gets all the good prizes. “A lot of
times programmers say. ‘I'm in a small market;
| couldn’t do that,” Culotta says. “But there are
bad seats in any market; market size is
irrelevant.”

A New Twist
Another example that Culotta uses to
illustrate doing something difterent with

the fact that South Carolina has the lottery and
there is a law in North Carolina making it illegal
for people to come into North Carolina with a
lottery ticket,” he says.

“I had my stunt guy go to South Carolina,
buy lottery tickets and put them on the dash of
the car. We issued a challenge to state

troopers, offering a hundred bucks and
concert tickets to the trooper who could pull
him over first. We took a local news story and
turned it into an event.”

The 9/11Legacy

News and information have become

increasingly important to radio stations,
especially following the terrorist attacks of
Sept. 11, 2001. “With what this country has
been through in the last year and a half,
people want to wake up in the morning and
make sure everything is OK,” Roper says.

“I'think Sept. 11 changed things,” Shomby

says. “It woke us all up to the fact that people
want to know what is going to happen and that
they will turn to the radio for it. They still use
local radio tor on-the-spot, up-to-the-minute
information because they can't get to a
television.”

Sk
L

promotions is his tour bus ride to

the show giveaway. “How many times

have you heard a station give away

seats, a limo ride and dinner?” he asks. “For
about the same amount of money, we do a tour
bus.

“Forget dinner; you can cater food on the
bus from whatever client you want. Not many
people have been in a limo, but even fewer
have been on a tour bus. We can take 12
people to the show. The station teases the
giveaway by asking, 'Wanna feel like Tim
McGraw?'

“We've been lucky enough a lot of times to
get the tour bus parked right next to the star's
bus. We don't hang around backstage, but the
winners get to say, 'We're parked right next to
Tim McGraw.’ It's taking the resources that you
would have had anyway and doing something
different.”

Adding a new twist can also provide new
avenues of revenue. The station's six-pack
promotion was an easy sell, according to
Culotta. “There is generally a beer sponsor,” he
says. “Bud Light was doing Tim McGraw's tour,
so it became ‘The worst seats in the house,
brought to you by the best beer in the house.” It
was a win for programming, a win for the
listener and a win for sales.”

Adaptit

Culotta uses this philosophy in all his
promaotions, especially since his promotion
budget is minimal. “We’'ll do T-shirt stops at a
client, giving away T-shirts to the first 99
people who get there within the hour,” he says.
“The client oftsets the cost of the T-shirt and
gets his name on the back of the shirt with the
logo. It's a great tool to tease and tantalize

According to these programmers, focusing on
news — even stopping music for a period of time
— won't necessarily hurt the ratings. “Sept. 11,
2001 was an extreme example, but we went to the
network and our own local Coverage, and that
didn’t hurt us in the ratings,” Hammond says.
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“I remember seeing a statistic that the most
Tivo-ed commercial during the Super Bowl was
the office linebacker spot, but only 30% of
people knew what the product was. People
loved the Joe Isuzu spots, but they didn’t sell
cars. We've got to sell cars.”

Moore takes aim at his competitor, WSM-
FM/Nashville and its billboard campaign. The
white billboards had simple black lettering that
said “Live 95." “Just adding a simple ‘FM’
would have made it better,” Moore says.

“People were saying, ‘Is that a Bible verse?'
What a tremendous waste of money. If an
outsider looks at a message and doesn't get it
right away, the message isn't right.”

In designing their campaigns, people can
actually be too creative. Burke says, “You can
have one straightforward message, but if it's too
wrapped up in being overly creative, the call to
action is lost. People get confused.”

clients. They find out that | can get 99 people
out for a T-shirt. It proves that the signal works
and that people will come, and it's easier to go
back and sell them a remote.”

While he always keeps sales in mind,
Culotta says, “The biggest promotional mistake

“Every appearance is show
business. We have signs on the
street and happy people to
greet listeners, even if it is just
another car dealer.”

Paul Williams

people make is that they will take whatever the
client is giving them and force it into their on-air
presence instead of adapting it so it works in
their system.

“It needs to be a win for the client and a win
for the listener. We almost always accomplish
those two things. The third thing, a win for
programming, is tougher to accomplish.

“Many times people will say, ‘We don't turn
anything down for revenue.” But if you accept it
the way it is, it isn't going to benefit the clients
as much either. tnstead of doing a boilerplate
promotion, adapt it, move it, ask questions.”

Nonetheless, he says, it's just as important to
emphasize news only when it’s important: “If
you come in on a day when you don't have those
major news events and you're doing a lot of
news and information that people are not
attuned to, that's a negative.”

Marketing Moments

Being simple and straightforward doesn’t
always convey fun to people, but Curtis
believes it's more important to let people know

“If an outsider looks at a
message and doesn’t get it
right away, the message
isn't right.”

Nike Meore

who you are. “It's nice to have campaigns that
win Clios, but what we really need is to get
people to listen to the radio station,” he says.
“It might not be as satisfying creatively, but it's
more important.”
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R&R's annual Country Radio Readers’ Poll, now in its 27th year, features the only slate of
award winners selected solely by programmers and air personalities at our Country
reporting stations. They were asked to list their choices in eight categories of excellence.
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Performer 0f The Year (BNA)

Kenny Chesney

double-platinum, and his Greatest Hits
release has sold 3 million units.
e Chesney's success did not go unnoticed

While much has been made of the dominance of Alan Jackson and Toby Keith over the last
year, Kenny Chesney not-so-quietly made his mark on country music in 2002. Radio airplay,
album sales, successful touring and a media blitz combined for perhaps his most successful year yet.

e Chesney has had four singles in the R&R Country Top 50 in the last year, including “The
Good Stuff,” which spent seven weeks at No. 1. “Young” peaked at No. 2 and “A Lot of Things
Different” made it into the top 15. “Big Star" is currently in the top 15 and climbing.

e Chesney had a breakthrough year at the turnstile thanks to the over-the-top success of his
No Shoes, No Shirt, No Problems tour. Grossing more than $24 million and playing to over 1.8
million fans, it was the highest-grossing country tour of 2002. The followup, his Margaritas 'n’
Senoritas tour, has already kicked off with Montgomery Gentry and Kellie Coffey in tow.

® On the album front, Chesney’s No Shoes, No Shirt, No Problems was recently certified

by the awards shows. CMT's Flameworthy

Awards gave him the award for Male Video of the Year and Video
of the Year for “Young.” He also picked up nominations in three
categories from the CMA and one from the ACM.

® The Tennessee native had his share of media exposure.
Peopie named Chesney one of the magazine’s Ten Sexiest Men. He
shared the honor with the likes of Mel Gibson, Tom Cruise and
George Clooney. He also appeared on NBC's Today Show, where
he proclaimed his fondness for host Katie Couric as he serenaded her with “Me and You.”

He was also seen on Conan O'Brien and The Wayne Brady Show. Chesney recently shot
episodes of the Discovery Channel's Celebrity Workout, which chronicled his daily workout routine,
and A Day in the Life of a Superstar.

Male Vocalist (arista)

Alan Jackson

Male Vocalist, Song of the Year and Single of the Year. The CMAs brought more
hardware, as he tied the record for most wins in one night by picking up Single of the

Alan Jackson has had many great years in his career, but 2002
has to rank as one of the biggest. On the heels of his anthem
“Where Were You (When the World Stopped Turning),” Jackson
has garnered lots of airplay, sold records and tickets, grabbed
numerous awards and caught the attention of media across the
nation.

® Jackson spent a total of eight weeks atop the R&R Country
Top 50 chart last year. “Where Were You" spent three weeks at
No. 1, and “Drive (For Daddy Gene)" spent another five weeks in
the top spot. “Work in Progress” made it to No. 2, and "That'd Be
Alright” is currently in the top 10.

e The Georgia native picked up awards galore last year. Jackson won three ACM awards: Top

Year, Song of the Year, Album of the Year, Male Vocalist and Entertainer trophies.

ASCAP honored Jackson's songwriting with the prestigious Golden Note award, which put him
in the company of Elton John, Stevie Wonder and Quincy Jones. Along the way he also nabbed
kudos from CMT's Flameworthy Awards, the Christian Country Music Association and the
Nashville Songwriters Association International.

© The media also took note of Jackson’s outstanding year. USA Today called Drive the best
country album of 2002. He dominated the Country Weekly Fan Favorite Awards with wins in five
categories. He appeared in concert on NBC's Today Show and ABC's Good Morning, America and,
on a more personal note, was recognized as a country "Chart Throb" by US Weekly. He performed,
along with Placido Domingo, Gloria Estefan and Aretha Franklin, on NBC's Concert for America on
the anniversary of 9/11.

e Jackson released two albums in 2002: the triple-platinum Drive and his most recent holiday
collection, Let It Be Christmas. The latter spawned a CMT holiday special.

Female Vocalist (rca)

ﬁamna McBride

son for USA Weekend's Make a Difference Day, an annual volunteer event that took
place in October. She also participated, along with Eiton John, Dennis Miller, Robin
Williams and others, in the Grand Slam for Children. The event raises money for the

0 ne of country’s steadiest performers, Martina McBride put together another solid outing in
2002. She enjoyed radio airplay, media attention and across-the-board awards and, probably
most importantly to her, was able to use it all to turn the spotlight on her favorite charitable causes.

® McBride’s “Blessed” spent two weeks at No. 1 in March, making her the only female artist to
have a No. 1 single in 2002. “Where Would You Be” peaked at No. 3 in October, and her current
single, “Concrete Angel,” is in R&R's top 20. The album that spawned the three singles, her
Greatest Hits collection, has sold over a million copies.

e The country award shows were unanimous in selecting McBride as Female Vocalist of the
year in 2002. The ACM gave her the nod in May, and the CMA followed suit in November. in
addition, McBride recently took home the American Music Award for Favorite Female Artist in
Country Music. CMT's Flameworthy Awards acknowledged her with its Female Video of the Year
trophy for “Blessed.” She is up for a Grammy for Best Female Country Vocal Performance.

o McBride’s social consciousness was very evident last year. She was the national spokesper-

Group 01 The Year [Dixie Chicks

Andre Agassi Charitable Foundation, which benefits at-risk chiidren.

Her own annual YWCA celebrity auction raised a record-breaking
$62,000 during Fan Fair. She recently added a tag to her “Concrete
Angel” video that provides a phone number for a national child-
abuse hotline.

® McBride picked up her share of TV time with appearances on
NBC's Weekend Today and during the Rose Parade, where she sang
“God Bless America.” In November she was profiled on Lifetime
Television's /ntimate Portrait. Her biographers included Loretta Lynn,
Reba, Faith Hill, Garth Brooks and Tim McGraw. She was also
featured in Ladies’ Home Journal, Rosie, Vogue, InStyle and Oprah.

 |n addition to her normal touring, McBride put together a 17-
city Joy of Christmas tour that was inspired by Christmas produc-
tions at Radio City Music Hall.

— “L.ong Time Gone” in August and “Landslide” in November. A third
single, “Travelin’ Soldier,” is in R&R's top 10. The country trio also
experienced crossover success with a recent trip to the top of R&R's

Best Alhum: Home 10pen Wide/Monument)

AC chart with a version of “Landslide” produced by Shery! Crow.
e After a relatively quiet first half of 2002, the Chicks were
appropriately lauded in the second half. They picked up their fourth

e A year that started out with The Dixie Chicks feuding
with their record label turned out prétty good for
everyone involved. Album sales, television appear-
ances and radio airplay are just a few of the highlights.
| On the baby front, Emily Robison and her artist
husband, Charlie, welcomed Charles Augustus Robison
into the world on Aug. 23.

o The Chicks had four singles in the R&R Top 50 in
the last year. “Some Days You Gotta Dance,” from their
Fly album, peaked at No. 7 in February. The first two
singles from their Home album both pea at No. 2.

Group of the Year honor from the CMA in November. The trio won two trophies at this year's
American Music Awards: Favorite Country Group and Favorite Country Album. They won Favorite
Music Group at the Peopie’s Choice Awards.

Earlier in the year CMT's Flameworthy Awards recognized them with the Video Visionary award.
They are nominated for four Grammy awards: Album of the Year, Best Country Album, Best
Country Instrumental Performance and Best Country Performance by a Duo or Group With Vocals.

o TV played a big part in the Chicks' success last year. Not only did they have ratings success
with their NBC special An Evening With The Dixie Chicks, they also teamed up for CMT's Cross-
roads with their hero James Taylor. In May the trio shared the stage with Cher, Celine Dion and

Centinued on Page 70
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Shakira during VH1's Divas Las Vegas. A highlight of the evening was when the Chicks were
joined onstage by Stevie Nicks for the Fleetwood Mac classic “Landslide.”

They also performed or were featured on The Today Show, The Tonight Show, 20/20. The Early
Show, The Late Show With David Letterman and Entertainment Tonight, just to name a few. More

recently, the trio sang the national anthem at this year's Super Bowl and appeared as musical
guests on Saturday Night Live.

o Their current album, Home, has been certified triple-platinum by the RIAA, and their previous
effort, Fly, was certified at 10-times platinum in June of 2002. A DVD and video have been released
of their NBC special featuring seven tracks not seen in the original broadcast.

® The Chicks will return to the concert trail this year with a soon-to-be-announced tour that will
include European and Australian dates this fall.

Vocal Duo 0f The Year (Arista)

The American Music Awards tapped them as Favorite
Band, Duo and Group in 2002, and the CMT
Flameworthy Awards gave them the nod for Group/Duo

P erhaps the fact that they started out 2002 by
winning an American Music Award and being honored
by the Country Radio Broadcasters as Humanitarians of
the Year should have been a tip-off that it was going to be
another stellar year for Brooks & Dunn.

 “The Long Goodbye.” the duo’s third single from Steers
& Stripes, peaked at No. 2 on the R&R Country chart, while
“My Heart Is Lost to You™ reached the top five. “Every
River,” their most recent hit, made it to No. 12.

® Brooks & Dunn picked up a truckload of trophies in
2002. The duo took top honors at last spring’s ACM
awards, winning Entertainer of the Year, Top Vocal Duo and Country Video (for “Only in America”).
The wins pushed them ahead of Merle Haggard for most ACM awards won. They also picked up the
CMA award for Vocal Duo in November. It was their tenth CMA award in that category.

Video of the Year. They recently accepted the inaugural
Elvis Presley Patriotic Song Award for their “Only in America” single. That was part of the American
Veterans Awards, which aired on the History Channel.

* The heavy metal continued to pile up for the duo as Brand New Man was certified six-times
platinum, Hard Workin’ Man was certified for 5 million in sales, and their current effort, Steers &
Stripes, was certified platinum. In October they released /t Won't Be Christmas Without You, their
first Christmas collection.

® The second edition of the popular Neon Circus & Wild West Show, which also featured
Dwight Yoakam, Gary Allan, Trick Pony and Chris Cagle, was once again one of the top-grossing
tours of the year.

o Their TV appearances in 2002 included The Tonight Show, TNT's Christmas in Washington
and an episode of CMT Crossroads, which they did with ZZ Top. They were also the subject of a
profile on CBS's Sunday Morning.

o Brooks & Dunn are currently in the Studio working on a new album — their ninth — for late
summer release.

single 0f The Year (capitol) “Somehody Like You™

The success of Keith Urban's eponymous Capitol release made him a fan and radio favorite over
the past few years. With his hit “Somebody Like You” — the first single from his new album —
as an appetizer, it appears more good things are on his plate.

 “Somebody Like You" spent eight weeks atop the R&R Country chart. the longest stay for any
country single last year. The song is the title track for the new movie How to Lose a Guy in Ten
Days and is being worked to Pop radio by the soundtrack’s label, Virgin. As if that weren't enough,
“Somebody Like You" can be downloaded as a ring tone for your Nokia phone. Urban’s current
single, “Raining on Sunday,” has already broken into the top 20.

© With Urban’s success came multiple media opportunities. He made appearances on The Today
Show, The Tonight Show, Access Hollywood, CNN, The Viewand The Wayne Brady Show. He was
also set to appear on The Caroline Rhea show and Good Morning, America when voice problems
dictated six weeks of voice rest. The same problems will cause him to miss CRS. On the print side
of things, Urban was covered by People and Country Weekly, among others.

H
Keith Urban

® Urban also made the award show circuit. He was nomi-
nated for CMT Flameworthy Awards for Fashion Plate Video of
the Year and Breakthrough Video of the Year. Back home in
Australia he was awarded an outstanding achievement award by
ARIA, the Australian equivalent of NARAS. He also picked up a
Golden Guitar award for Video of the Year down under.

o Urban, who spent last year hitting fairs and festivals,
including Farm Aid 2002, will join Kenny Chesney's Margaritas
'n’ Senoritas tour beginning in April. He is also set to appear at
Fan Fair this year.

© The title of his most recent album, Golden Road, proved to
be prophetic, as it was certified gold in November. It has also
reached that status in Canada and Australia.

With a Memory. Nichots played the Opry a few nights later and performed

New Artist (Universal South)

his father’s favorite song, “Footlights,” as a tribute to his dad.
o 0On a lighter note, Nichols recently made Opry history when a female

s ometimes the things you think could never happen, happen
just like that.” For Joe Nichols, the song “The Impossible”
was a fitting introduction for both him and the new label behind
him. Nichols defied all odds in 2002 as his Universal South
debut single climbed all the way to No. 1. In addition to this
honor, Nichots’ airplay last year made him one of R&R's New
Artist MVPs.

© e Nichols made his Grand Ole Opry debut on March 29 of
last year. The date was moved up so that his terminally ill father
could fulfill his dream of seeing Nichols perform on the Opry
stage before he was too ilt to travel. Mike Nichols passed away
July 16, one week before the release of his son’s album, Man

fan tossed her bra onstage during his performance of his current Top 10
hit, “Brokenheartsville.” It's believed to be the first piece of underclothing to hit the venerated
stage.

o Nichols is up for two Grammys — one for Best Country Album and one for Best Country
Male Voca! Performance. In addition, “The Impossible” is up for Best Country Song. He is this
year's third most nominated country artist, behind Alan Jackson and The Dixie Chicks.

o Nichols’ success brought with it a slot on the tour of one of his idols, Alan Jackson, in
September of last year. He will continue on the road with Jackson this year, as well as doing fair
and club dates. And, of course, he is one of the performers at this year's CRS New Faces show.

® The Arkansas native will be spotlighted in upcoming features on Access Hollywood, CNN's
Daily News From Entertainment Weekly, CBS Entertainment News and the TV Guide Channel. He
will also appear, along with Ricky Skaggs and Brenda Lee, on a celebrity episode of Whee! of
Fortune.
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Voted BEST NEW ARTIST in this year's
R&R Country Radio Reader's Poll!
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Country RAadio's #1 Overnight Program

YOU TNE MAN
Blair Garer hangs out with singer Toby Keith on After MidNite
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36 €D PINMONKEY | Drove All Night BN4/ 504 +10 419 +14 13 294 ::‘: J’éﬁ'éiﬂl?&"g Be g;:l;l {Anista) +:;:
5 g Star +
38 @ SAMMY KERSHAW | Want My Maney Back /Audium/ 462 +109 390 +97 2 3718 RASCAL FLATTS Love You Out Loud yric Sreet 153
44 @ JIMMY WAYNE Stay Gone [DreamWorks) 321 +142 300 +138 2 38/16 | JEFF BATES The Love Song (RC4/ +137
35 38 DARRYL WORLEY Family Tree (DreamWorks) 293 348 250 313 20  1G/D [ JESSICAANDREWS Ther's More ToMe Thon You Drsamhrts) +112
42 CRAIG MORGAN Almost Home (Broken Bow) 290 +58 243 +41 7 1956 m;‘f;‘:mssﬁ;wlﬂw;mgmm y ::g:
39 40 DARON NORWOOD In God We Trust /H2E/Lofton Creek) 260 A7 223 6 12 130 | yyancwiLLS When You Think Of Me Mercuy 106
45 @ STEVE HOLY Rock-A-Bye Heart (Curt) 249 +M 199 +44 2 20/4 SAMMY KERSHAW | Want My Money Back /Audium) +97
41 42 CHARLIE DANIELS/TRAVIS TRITT Southern Boy /Blve Hat/Audium/ 215  -23 185 28 9 140 | DIXIECHICKS Traveln Solder (Homument +90
46 € KD ROCK F/ALLISON MOORER Picture (Lava/Universal South) 192 +28 161 +28 10 9. -c':':gfc'::fgm‘l"fs:"::.:‘{;'e Im’w +‘;;
. . autiful Day +
@ KID ROCK W/SHERYL CROW Picture /L ava/Atfantic) 179 +7 145 +49 U TR | e Country Thang Warmer Bros) +78
@  MARK CHESNUTT I'm In Love With A Married... Columbia) 164 +80 136 +57 1 1706 | TOBY KEITH Rock You Baby DreamMarks/ +70
47 46 JAMIE LEE THURSTON It Can All Be Gone (View2/H2E) 152 8 133 8 3 12/0 | ANTHONY SMITH Halt A Man Mercury) +68
48 €O HOLLY LAMAR Unkissed [Universal South) 17«1 130 +1 2 140 ;’:ﬁﬁg‘:"‘;:f g::"T: {Fsaﬂ”:”m ” +::
pee: I +
49 48 RADNEY FOSTER Scary Oid World (Duaftane) 131 6 127 6 2 9o ST Jpes
50 @ TEBEY We Shook Hands (Man To Man) /BNA) 129 +15 17 +9 3 1001 PHIL VASSAR This Is God /Arista) +65
6D  BRETT JAMES After ANl (Arista) 125 +74 107 +59 1 15/10 | TRAVIS TRITT Country Ain't Country (Columbia/ +62
MARTINA MCBRIDE Concrete Angel (RC4) +60
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15. BRETT JAMES After All (Arista) +58
© 2003, R&R Inc. MARK CHESNUTT I'm In Love With A Married... Cobmbia) ~ +57

If no one can see your signs, do they know who staged the event? Make sure you claim
b ———— mmmwmmmm wmbmmbmmm

— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a rolf and easy to use. — Up to 3" High and 6° Wide
— Weather-resistant — Durable

ﬁuhmmmmm * Tel 713,/507-4200 mnwm %
Fidraofindustries, reefindustries. com

GO WAL
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1 ¥ 'P COUNTRY CALLOUT AMERICA. sy @Bullseye

y

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 21, 2003
CaLLouT AwERiCAe SONQ Selection is based on the top 35 tities from the R&R Country chart for the airplay week of January 27-February 2

TOTAL
ARTIST Tille (Label) LKEALOT  POSITVE  NEUTRAL  FAMILARITY  DisLke  Bury | CALLOUT AMERICAe
EMERSON DRIVE Fal Into Me (DreamWorks) ao%  737%  183% 98w 4% 2% | FMOT SCORES
JOE NICHOLS Brokenheartsville (Universal South) 36.6% 712.3% 19.7% 98.3% 5.1% 1.1%
q .y 0, 0,
MARK WILLS Nineteen Somethin’ (Mercury) 43.4% 70.6% 16.9% 96.9% 5.1% 4.3% stor d of the Week: Garrison
TERRI CLARK | Just Want To Be Mad (Mercury) 34.6% 70.3% 17.7% 96.9% 5.4% 3.4% Question of the Week: Think of
DIXIE CHICKS Travelin’ Soldier /Monument) 40.3%  69.4% 15.1%  91.7% 5.1%  2.0% tih}’ recent HColun;biid spncc; shuttle
. , . ) disaster. How did your favorite
BRAD PAISLEY | Wish You'd Stay /Arista/ 33.1% 66.6% 22.0% 96.9% 6.3% 2.0% radio station do in keeping you
BLAKE SHELTON The Baby (Warner Bros.) 34.0% 63.4% 17.7% 94.9% 9.4% 4.3% informed and up to date about the
TRICK PONY On A Mission /H2E/WB) 331%  61.7% 206%  96.0% 86%  5.1% iisasl'wr?
0 . 5 otal
ALAN JACKSON That'd Be Alright (Arista) 21.4% 59.4% 20.6% 89.4% 1.7% 1.7% They did an awesome job: 34%
KEITH URBAN Raining On Sunday /Capitol) 27.1% 59.4% 21.8% 90.3% 6.6% 2.9% They did a good job: 31%
SHANIA TWAIN Up (Mercury) 357%  58.9% 2.1%  94.9% 8.0%  6.9% Qey (:K: so-s0: 23% -
. . ey did way too much: 7%
JENNIFER HANSON Beautiful Goodbye (Capitol) 30.6% 58.6% 25.7% 96.0% 8.3% 3.4% Then didn’t do nearly enough: 5%
TRACE ADKINS Chrome (Capitol) 33.4% 58.3% 16.0% 90.6% 8.9% 1.4% P1
GARY ALLAN Man To Man (MCA/ 33.4%  574%  240%  92.6% 9.1%  2.0% | TIheydidanawesomejob: 38%
. They did a good job: 33%
KENNY CHESNEY Big Star /844) 28.0%  56.9%  263%  90.0%  6.0%  0.9% [ Thodidsose:20%
MARTINA MCBRIDE Concrete Angel /RCA/ 28.0% 55.7% 20.9% 90.0% 9.1% 4.3% They did way too much: 7%
VINCE GILL Next Big Thing (MCA) 21.1%  54.9% 223%  92.6%  12.0%  3.4% Ezwn didn’t do nearly enough: 2%
TOBY KEITH Rock You Baby (DreamWorks) 19.7% 52.9% 21.7% 90.6% 1.7% 2.3% They did an awesome job: 26%
DARRYL WORLEY Family Tree (DreamWorks) 26.0% 52.3% 23.4% 91.4% 12.0% 37% They did a good job: 28%
AARDN LINES You Cant Hide Beautiful (3C4) 23.0%  523%  29.1%  94.0%  11.7%  09% | Iheydidsosoidd
, . . o They did way too much: 8%
TIM MCGRAW She's My Kind Of Rain (Curb/ 22.9% 50.6% 26.9% 90.9% 10.3% 3.1% Then didn’t do nearly enough: 1%
DEANA CARTER There's No Limit (Arista) 16.9% 50.6% 32.6% 93.1% 1.1% 2.9% Male
CRAIG MDRGAN Almost Home (Broken Bow) 19.1%  50.3%  306%  91.1%  86%  17% | [Iheydidanawesomejob: 25%
R . They did a good job: 35%
TRAVIS TRITT Country Ain't Country (Columbia) 18.6% 49.4% 27.1% 92.0% 12.9% 2.6% They did so-so: 26%
RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Bros.) 23.4% 48.6% 21.7% 88.9% 9.7% 2.9% They did way too much: 8%
MONTGOMERY GENTRY Speed (Columbia) 16.9%  47.4%  306%  889%  97%  1.1% :L‘;“a;*efd“ B AT B
FAITH HILL When The Lights Go Down (Warner Bros.) 18.9% 47.1% 29.1% 90.9% 9.7% 4.9% They did an awesome job: 42%
JEFF BATES The Love Song /RCA/ 13.4% 39.7% 32.9% 82.9% 8.0% 2.3% They did a good job: 28%
PHIL VASSAR This is God (Arista) 146%  30.1%  266%  83.1%  146%  29% | reydidsose22%
They did way toe much: 4%
JESSICA ANDREWS There’s More To Me Than You (DreamWorks/ 14.3% 38.0% 31.7% 85.1% 12.3% 3.1% Then didn’t do nearly enough: 4%
JO DEE MESSINA Was That My Life [Curb) 11.1% 37.1% 32.3% 83.4% 11.1% 2.9% 25-34 ) )
DIAMOND RI0 | Believe (Arista/ 149%  36.0%  28.9%  78.9%  100%  40% | Lneydidanawesomejob: 6%
They did a good job: 35%
CHRIS CAGLE What A Beautiful Day /Capitol) 12.9% 33.1% 34.9% 85.1% 13.4% 3.7% They did so-so: 22%
PINMONKEY Orove All Night (BMG) 8.6% 31.4% 30.9% 75.4% 11.4% 1.7% They did way too much: 3%
RASCAL FLATTS Love You Out Loud Lyric Street) 83%  271%  207%  T.1%  18.0%  23% | [hendidntdonearlyenough: 4%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring 1s done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot. In Fact It's One Of My Favorites b)1
Like It c) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3° each in the 25-34. 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bufiseye Callout is conducted in these regionsand markets. Market selection is determined by Bullseye. NORTHEAST: Washington. DC.. Harrisburg. PA.. Providence.
Rochester, NY. Springfield. MA, Hartford. Portland, ME, Portsmouth. NH. SOUTHEAST: Charlotte. Atlanta. Tampa. Nashville. Chattanooga. Mobite. AL, Charleston. SC. Jackson. MS. MIDWEST: Milwaukee. Cincinnati. Cleveland. Kansas
City. Lansing. M, Ft Wayne. IN. Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson. Albuguerque. Oklahoma City. Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portiand. OR, Salt Lake City, Fresno.
Bakersfield. Spokane. WA, Riverside-San Bernardino, Boise. Denver. Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.

Country. Overnight.
The Danny Wright.

Now get Danny Wright in your local market, midnight to six. Danny is the Award Winning
Country radio personality who plays the proven hits. Keep your local sound and
get the budget break you need.

Call Seattlie 800.426.9082.

COUNTRY’S MIDNIGHT TO 6 SOLUTION

e by MR

jerm e w0 o z i
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75
I «  COUNTRY B
~ « February 21, 2003
( - e N 7 N\
3 & 2 ., . -
America’s Best Testing Country Songs 12+ New & Active
; Hm‘m’“ﬁ{ﬁfg’? For The Week Ending 2/21/03.
i RADNEY FOSTER Scary 0d World (Dualtone/
| antistTitie (Lave) TW LW Familiarity Burn 7D Familiarity Burn T EIRTEs [ T s 2
; MARK WILLS 19 Somethin’ (Mercury/ 438 449 98% 27% 430 98% 28% SARA EVANS Backseat Of A Greyhound Bus /RCA/
- JOE NICHOLS Brokenheartsville {Universal South) 435 430 93% 9% 430 94% 12% Total Plays: 88, Total Stations: 12, Adds: 11
DIAMOND RIO [ Believe (Arista) 435 419 87% 8% 4.22 85% 11%
d RANDY TRAVIS Three Wooden Crosses (Word/Curb/WB) 4.29 - 61% 4% 424  55% 5% KELLIE COFFEY Whatever It Takes (BN4/
= DIXIE CHICKS Travelin’ Soldier (Monument/ 428 425 97% 21% 419 97% 22% Total Plays: 85, Total Stations: 33, Adds: 27
N BRAD PAISLEY | Wish You'd Stay /Arista) 426 4.19 96% 16% 4.14 96% 21%
v TERR! CLARK | Just Wanna Be Mad (Mercury/ 425 419 9% 26% 4.2 98% 29% GARTH BROOKS Why Ain’t | Running (Capitol/
i GARY ALLAN Man To Man (MCA) 421 428 95% 18% 412  94% 20% Total Plays: 75, Total Stations: 17, Adds: 15
BLAKE SHELTON The Baby (Warner Bros.) 419 403 97% 29% 3.98 97% 34%
EMERSON DRIVE Fall Into Me (DreamWorks) 417 412  95% 26% 414  96% 27% TANYA TUCKER Old Weakness... Tuckertime/Capitol)
KEITH URBAN Raining On Sunday (Capitol) 417 415  87% 12% 410  8%% 14% Total Plays: 50, Total Stations: 10, Adds: §
TOBY KEITH Rock You Baby (DreamWorks) 416 407 77% 8% 4.03 78% 10%
AARON LINES You Can‘t Hide Beautiful (RCA/ 412 414 9% 22% 408 87% 25% Songs ranked by total plays
RASCAL FLATTS Love You Out Loud (Lyric Street/ 4.12 - 70% 6% 421 70% 5% \. J
CHRIS CAGLE What A Beautiful Day (Capitol) 410 406 81% 10% 4.16 9% 9%
ALAN JACKSON That'd Be Alright /Arista) 408 4.13 92% 13% 3.83 91% 18%
MARTINA MCBRIDE Concrete Angsl (RCA/ 407 409 93% 17% 4N 82% 16%
TIM MCGRAW She's My Kind Of Rain (Curt/ 398 388  91% 18% 395  92% 18% Please Send Your Photos
KENNY CHESNEY Big Star /8NA4/ 396 401 88% 17% 4.00 83% 16%
JEFF BATES The Love Song /RCA/ 396 3.86 49% 5% 3.87 52% %
TRICK PONY On A Mission (H2E/W8) 394 396 94% 29% 377 9% 31%
PHIL VASSAR This Is God 4rista) 392 3.78 70% 1% 3.86 70% 12% R&R wants Sultls bes't snapshots
LONESTAR Unusually Unusual (BN4) 382 385 96% 30% 381  95% 30% (color or black & white).
JENNIFER HANSON Beautiful Goodbye (Capitol) 382 391 90% 23% 3.65 90% 28%
JESSICA ANDREWS There's More To Me Than You (OreamWorks) 3.82 - 58% 5% 378 59% 7% Please include the names and titles of
TRACE ADKINS Chrome (Capitol) 378 389 95% 26%  3.67 95% 30% A d o
DEANA CARTER There's No Limit /Arista) 377 378 8% 15% 373 82% 17% all pictured and send them to:
VINCE GILL Next Big Thing /MCA/ 374 374 91% 20% 354 89% 25% N g
FAITH HILL When The Lights Go Down (Warner Bras.) 358 347 94% 3% 355  94% 31% R&R, c/o Mike Davis:
SHANIA TWAIN Up! (Mercury) 336 328 96% 39% 336 97% 39% 10100 Santa Monica Blvd., 3rd Floor,
Tolal sample size is 638 respondents. Total average favorabilily estimatgs are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity LOS Ange]es’ C A 90067
represents the percentage of respondi who recognized the song. Total bura rep the ber of respond who said they are tired of hearing the
song. Sample composition is based on persons 12+. TO = Target Demo (Females 18-34). Persons are screened via the internet. Once passed, they can take the
ic test based on their for usic preference. Rate TheMusic.com results are not meant to replace callout h. The results are intended to show opini i ; i
Zz:lfri;;an?:ingge Is;;metonly. RateTheMusic is aar:gistered d ,Ef‘:ﬂsk.:tir? fvzea_n rz::p;;c:g;:ys:;a;: anllil,;;:‘;orfolg;ln r:Zi: snollsonosvllﬁty,ilanll;;gﬂ Emall‘ mdaVls@radloandreCO rdS.Com
818-377-5300. RateTheMusic.com data is provided by Mediabase Re , A division of Premiere Radio Ni
N
( N N\
Most Played Recurrents
C-0 - U -N_.-T_ R Y 4
— = . ARTIST TITLE LABELIS) PLAYS
F E A g H BKC K EMERSON DRIVE Fall Into Me (DreamWorks) 3401
] - GEORGE STRAIT She'll Leave You With A Smile (MCA) 317
KEITH URBAN Somebody Like You (Capitol) 2922
@ YEAR AGO . RASCAL FLATTS These Dayg (Lyric Street) 2883
' - TOBY KEITH Who's Your Daddy? (DreamWorks) 2746
* No. I: “Good Morning Beautiful” — Steve Holy (fifth week) DIAMOND RIO Beautiful Mess (Arista) 2486
_ @yzms Aco KENNY CHESNEY The Good Stuff (BNA) 1844
DIXIE CHICKS Landslide (Monument) 1817
* No. I: “What If| Said ...” — A. Cochran & S. Wariner (second week) TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1583
Y s
k=i iied JOE NICHOLS The Impossible (Universal South) 147
* No. I: “All These Years” — Sawyer Brown KENNY CHESNEY A Lot Of Things Different (BNA) 1426
@ DARRYL WORLEY | Miss My Friend (DreamWorks) 1335
YEARS AGO _
S ) ) TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1328
* No. I: “Too Gone Too Long” — Randy Travis (second week) GEORGE STRAIT Living And Living Well (MCA) 1326
@gga_ns AGo _ _— TIM MCGRAW Red Ragtop (Curb) 1307
' STEVE AZAR | Don't Have To Be (Till...) (Mercury) 1203
* No. I: “If Hollywood Don’t Need You” — Don Willi
rhams ALAN JACKSON Drive (For Daddy Gene) (Arista) 1167
@’m’“‘s voasacnar MARTINA MCBRIDE Where Would You Be (RCA) 1117
* No. I: “Mamas Don't Let Your Babies ... " — W. Jennings & W. Nelson OBQRE TR fiia ) 1k
L TIM MCGRAW Unbroken (Curb) 1072
/L J
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Jﬂ? Ci OULV TRY EIEPORTERS

P ——————
®

. . o . 5N . FM/Odessa-Midiand, TX | KBULRReno, NV * WCTQ/Sarasota, FL * KVOO/Tulsa, OK *
KEAN/Ailene, TX WZZK/Bimingham. AL* | KCCY/Colorado Springs, CO* | WKMUFayetteville, NC* | WFMS/Indianapolis, IN * | KZLA%Los Angeles. CA KN Midiand : : :
PO: Marisa Bailey POMD: Brisn Driver POMD: Travis Dally OM: Mac Edwards PD: Bob Richards OM/PD: R.J. Curtis PD: John Moesch OM/PD: Tom Jordan POMD: Mark Wikson DM: Moon s‘::.m
4 KELLIE COPFEY “Tahes” 2 TIM MCERAN “Far 2 MARK CHESNUTT ‘Mamed™ | PO/M: Andy Brown MO: J.0. Camon APD/MD: Tanya Campas MO:DanTravss APD: 4 Christy w0 Iy Back PN Scot
4 MARK mmm ] STHE W et KELLIE COFFEY “Takes' HIDROCKSHERYL CROW Paare™ | 1 AVRONTHEA TIPPN “omorow” %V;%?m 21 CHRIS CAGLE Day MD: Chuck Reeves e e 3 BRETT JRES M,
3 TANYA TUCKES ! unmvsmimnqw o 2 mmlgf WR_S":Y S ANTHONY SMITH “Hai
WOMX/Aron, OH * 406K MONTGOMERY “T1%"| by Shannon Slone Ipsaasn, MS SAEws Tamer | TORSION B WKHKRichmond, VA+ | 1MPSSestie Boma WA+ | WWZO/Tupelo, M
OM/PD/MD: Kevin Mason MO St Frankdin KAFF Flagstaft, AZ e A WO Aty e P Jim Tice PD: Becky Branner POIAPOMD PauiStone
1 TOBY KEITH “Rock” VA o Adds PD: Chris Halstead ) i Ky * 1 GARTH BRI No Ads MD: Toy Thomas 7 JEFF BATES "Song
CHESHEY ~Sur” WPSIK/Blacksburg, 3 No Adds WAMZ/Louisville, it mmﬂ){m ‘GARTH BROOKS unmy
WARK GHESNUTT Marre™ | PD: Jack Douglas MO g s PD: Coyote Calhoun 0 DEE MESSINA 1 KNUE/Tyler-Longview, TX
APD/MD: Nicale Williams " . - . . MD: Nightrain Lane » . ler-Longview.
APOMD els Wiks WCOS/Columbia, SC 8 BRET AMES WOIK/Jacksonvilke. FL Ll KFRGRiverside, CA KANI/Shvoveport LA® | POD: Lary ke
WGNA/Albany, NY * 15 MY WAYNE Gone DM/PO; Ron Brooks b K T Stmer | MO: Joha Scot JOOXY/Dklahoma City, OK + | OM/PD: Ray Massie P0: Bob Shannon 13 RASCAL FLATTS "Loud”
DM/PD: Buzz Brindle s ELLIE COPFevallaes MO Glen Gamrett BROCK U 9 SHANIATWAN Up"™ L Smith MD: Don Jeftrey 11 RARDY TRAVIS Crosses”™
MO: Bil 13 A SAVARY KERSHAN Worey VNS KLLLAubbock, TX EOLI Sy KELLE COREY Tas” MO: James Arthony 9 FATMLL Y
: Bill Earley . 15 TANYA TUCKER “0kd" TANYA TUCKER OM/PD: Jay Richards APDMD: Bill Reed MARK CHESNUTT “Mamed” BRETT JAVES “After” JIMMY WAYNE “Gone™
i WEOLColumtu, OH- RCOLagoanle. £ | el S oo os
WEBWN/Bloomington. IL umbus, WFBEFlint, M1 * MD: Dixie Jones 13 MARKWILLS “Thak” 1 JESSICA ANDREWS “More” W’ WFRG/tica-Rome. NY
PD: John Crenshaw 5 2 AARON LINES “Beaubfur - v ™ “Runng” . pomey
NEQUAIbuguerque, NM = | PD: Dan Westhott % M"E i POMD: Sleve Duncan 0 G 12 SARA EVANS “Greyhound GARTH BROOKS “Runneg’ oD et Sharp RUKS Shreveport, LA Pt
pm Camers MO: Buck Stevens T PHIL VASSAR “Got” 1 KELLIE COFFEY Takes™ MD: Robin James OM: Gary McCoy POMD; Matt Raisman
s | 1 S DR | RS et |G- | WOEMaEon GA | XK maba, N S o | FON s e st
MONTGOMERY GENTRY ~Speed” nson City, TN * g 3 ) y TAMMY COCHAAN “Let™
Jnmwmzm 10 SARA EVANS “Greynound” e —— POMD: Bill agy e Gumm‘hs;:m ;%;Eﬂ?:},m" AT E T, E
o WHOKColumbus, OH = | POMD: Gary Murdock ol ) TANYA TUGKER "D 3 KELLE COEY Thes” @ | KsuNSiouCiy, it L
WHIUBluefield. WY OM/PD: Charley Lake 7 JMMY WAYNE Gone T - | Po:Cwvis D'etiey PD: Bob Rounds pred
KRST/Albuguerque, N « | POMO: Doug Dillen APDMD: George Woit 3 RENEE MCCRARY'Age”™ | wivTZ/Johnstown, PA . 1 GARTH BROOKS Funneg’ No Aods APOMD: Tony Michaeks KELLIE COFFEY “Taes”
KRST Ay Mo Aads M e PO: Sleve Walker WWaMMadison. Wi 1 TANYA TUGGER "0 5 WARK WILLS
3 ichards y PD: Mark Grantin JINMY WAYNE “Gone™ 4 KELLIE COFFEY “Tahes™
Mo Adds KUAD/Ft. Collins, €D * MD: Lara Mosby MeXerzie CASH ochest . 2 STEVEHOLY
KiZNBois, 10 WGSQookevitle, TN | PD: Mark Callghan T S 9900 Ty OM: Do Syt POIOM 136 Oven
KRRV Alandra, LA | O AL Summers PD; Gator Hamison MD:Brian Gary e WWKA/Drlando. FL * PD: Chis Koyt WEYT/South Beod, N | 1) AN Sl var
3 : 1 AMY DALLEY " MARK CHESNUTT
FOMD.Siom Lecey] MY WAYNE “Gone” D S oty M KIXQ/Joplin, MO PO: Len Shackettord ANTHONY SHITH ot PD; Tom Dakes 10 STEVE HOLY Heart”
3 NG e e e WOKT/FL Myers, FL* PO/MD: Cody Carison KIAMazson City, 1A Mﬂn m xm s APOMD: Lisa Kost
Sl 5 TEBEY s POMD. J. Brooks el ! SRABARS Gt | 70/ Washington, OC
KRYS/Corpus Christi, TX + | PD: Kerry Bath 5 J0 DEE MESSINA ‘L R PATS S DM/PD: Joft Wyatt
WCTO/Alentown. PA* | yqf¢/Boise. 10 * PD: Claylon Allen BO-Ove Loat Lo TAMMY COCHRAN Ler” WIXXQ/Rocktord, IL KDRKSpokane, WA * | APMD: Jon Anhony
PD: Chuck Geiger OM: Rich Summers MO:Cacts Lou LS KBEQ/Xansas Ciy, OMPD: Jesse Garcia el Bt
2 ) PD: Mike Kennedy KHAY/Oxniard. CA * 8 OM/PD: Ray Edwards 4 TRAVIS “Cr
APD/MD: Sam Malone PD: Lance Tidwell WARK CHESNUTT “Marmed™ ! . : MO: Kathy Hess - Tomy Trovals 2 JFF BATES “Song
7 RANDY TRAVIS Trosses o fLe MDY Mcintre KTEXMcAllen, TX POMO: Mark Hill Sl APOMO: Tory Trovalo 1 GARTH BROOKS “Rurnng
3 INBIY WAYNE Gone MD: Cory Mikkiats WWGR/FL. Myers, 2 MARKWILLS Thel P0: Jojo THVA TUGKER 0k 8 KELLIE COFEY “Takes
£ MESSHA Lie™ 3 CROSSCANADUN “1T" « | PD: Mark Priliips TRIT Courty” 3% TANYA TUCKER "0
TANYA TUCKER -0W” 2 MARK “Thk” KPLX/Dallas-Ft. Worth, TX 180: Steve Hart SARA EVAKS “Greyhound” MD: Patches . -
1 ALISON KRAUSS "Lucky’ PD: Paul Williams 5 1 JEFF BATES “Song KIXZ/Spokane, WA * WIRKWex Paim Beach,
1 KELLIE COFFEY “Takes™ APD: Smokey Rive 2 RANDY TRAVIS "Crosses’ KPLM/Paim Springs. CA KNCI/Sacramento, CA * . b PD: Mitch Mahan
; 1 LEANA RIVES “Suddeny : Smokey Rivers 1 JEFF BATES Song . PD: Al Gordon ! OM: Scoft Rusk -
KGNC/Amarillo, TX SRANVAS Groion | MD: Cody Alan KEKF/Kangas City, MD : Dir /Prog.. Mak Evans el APOMD; J.R. fackson
PD: Tim Buter o Aot PD: Dale Carter ERWOMedil08 APOMD: Kory James APD: Greg Cole 0-basl Neuross} 2 MARKWALS “The
APD/MD: Pairick Clark WYZB/Ft. Watton Beach, FL | xpnMp; Tony Stevens PD: Lamry Neal 1 GEORGE STRAT e WD: Jonnifer Wood ZRELLECH R
10 BRETT ANES “Aer WKLB/Boston, MA * . | PO Laura Hussey KELLIE COFFEY “Takes™ MO: Seolt Schuier | 7 oy e TABHAY COCHRAN Let” WOVK/Wheeli
10 JBAMY WAYNE Gone™ PD: Mike Brophey KSCS/Dallas-Ft.Worth, TX * | yp. Cindy Biake DARRYL WORLEY "Forgotten WPIOUSpringfieid, MA * v ng,
10 MARK CHESNUTT "Mame | oty D Gy Ragers DM/nterim PD: Ted Stecker | 'y canig MORGAN “Aimost” . MOD: Jessica Tyler PO/MO: Jimmy Elfiot
APDMD:; Chris Hult 7 JEFF BATES “Song™ WDAF/Kansas City. MO © | o XX\Memphis. TN * WPAP/Panama City, FL WKCQ/Saginaw, MI mmm ] g‘nﬂ'r"ms ‘Aer
MARK WILLS “Thek™ PO/MO:Ted Cramer e PD: Bill Young OM/PD: Rick Walker 4 CRAG MORGAW
ANrWiang rboc Ml 3 OIS CAGLE POZChIp MM MO: Skane Col 1 RASCALFLATTS “Lood™ ELLIE COFFEY “Takes
PD: Barry Mardit KAG! n, TX WOHIFL. Wayne, IN * 3 JESSICA ANDAI % “More” MD: Mark Billingsiey . s ANTHONY SMITH “Har™ WFM ingfield. IL MARK WILLS “Thaw™
G/Bryan, Mo Acts - B/Springfi
MO: Tom Baker POMD: Jennifes Alln WGNE/Daylona Beach, FL | 0M/PD: Dean McNeil 3 MAMOESWT Vorer | 1 WK CRESWTT Vs WEITAERTR PD: Dave Shepel
3 CRMGMORGAN Mcs”™ | 70 i MONTGOUERY oy | PD: Jevis APOMD; Mark Alken 3 T fou PR MO: John Spaukding KFDUWichita, KS *
3 SAMMY KERSHAW "Money™ KELLJE COFFEY “Takes’ 3 m:&ug‘%mw“ vamu::m'ou‘ WX!Mwla.FL' . .M 24 KIDROOKSHERYL CROW Prase’ PD: Beverles I'innniuan
WYRK/Buttalo, NY | PeorTRANS Doses WIVKKnoxville. TN * UMD Lo e ;%:'ww.us AP P s
WNCY/Agpleton. Wi * £0: Joha Paul KYGo/Denver-Boulder.CO OMPD: Michael Hammond | Lo e YELLIE COFFEY Takes™ Doslie} WBBS/Syracuse, NY * 3 MOTENER! T S
: APD/MD: Wendy Lyna PD: Joe! Burke . ‘Addair ian. MARK CHESKUTT “Mamed "M g OM/PO; Rich Lauber
OM: Jeff McCarthy - y KSKS/Fresno, CA MO: Colleen POMD: MARK WILLS “Thwk LIL'KIM “Jum i
PD: Randy Shannon 1 TRASTRIT County B Sk PD: Mike Pelerson EsSCAREwS o™ | POMD:ScotyBay LIL MO FFABOLOUS “Ever APOMD: Skip Clark
MD: Marci Brasn MD: Steve Monigomery NELIECER e NoAds KZSNMWichita, KS *
9 STEVEHOLY Hear” _ N haes pexcrpeoria;1C WICOSashury, WD OM/PD: Jack Oiver
1 KELUIE COFFEY Takes KHAX/Codar Rapids, IA | KHKU/Des Maines, 1A * KXKCA atayette, LA = WKISMiami. L ¢ POMD. T [SToty POMD: WINT/Tallzhassee, FL | MO:DanHoligay
PD: Bob James PD: Jack D'Brien WBCT/Grand Rapids, M1 + | P0: Rence Revet R0:Buk Bamett o Gt ot PD: Kris Van Dyke [SfRIRAS e
WKSF/Asheville, NC MO: Bawn Johnson APDMD: Jim Disen 3 MO: Sean Riley MD: Darlene Evans 10 JIMMY WAYNE Gone™ MD: Woody Hayes STEVE HOLY Heatt
. YK MEsS Lie OM/PD: Doug Monigomery . - "IMMY WAYNE “Gone’ ' one | 10 MARKWILLS Thew" .
OM/PD: Jeft Davis > A TR O fo s APDMD: Dave Taht 2 SARAEVANS “Greyhound it WXTU/Phitadelphia, PA 3 JINY WAYNE “Gone
MO: Andy Woods No Adds PD: Bob McKay ;
MARK WILLS “Thk” M- . APD/MD: Cadiltac Jack KSD/SL. Louis. MO * . KLURAWichita Falls. TX
WEZUCharteston, SC+ | VeTonroetron. Wi KMOL/Latayetle. LA WMILMibcaukee. W™ |4 um NS Somy MO: Mk Langston WaYK/Tampa. FL POMD: Brent Wamer
PO: T.J. Phitli vt WTQR/Greensboro, NC + | PD: Mike James OM/PD; Kerry Wotfe MY WAYNE “Gone 1 J0E NCHOLS Broken OM: Mike Culotia TANYA TUCKER O
WKHX/Allanta, GA * MO Car ol APD/MO: Ron Chatman PD: Bill Dotson MD: T.0. Smith APD: Seot Dolphin 4 MARTINAMCBRIDE Concee | PD/APD: Beecher Martin
OM/PD: Mark Richards % MWARXWLLS Tork ot MO: Angie Ward S wontcouery Tang'| O e ] APOMD: Say Roberts i .
MD: RETT JAES At ; WARK WILLS Thk MO: Mitch Morgan KMLEPhoenix, AZ * ) Ty Rl | WGGY/Wilkes Barre, PA
Johnny Gray BRETT JAMES After’ No Adds RADNEY FOSTER Scary JIMMY WAYNE Gone i . : Mil
2 RASCAL FLATTS Lowd™ i3 ) b . .
MARK CHESNUTT “Marned” WOJR/Dothan. AL SARA EVANS Gréyhou! No Adds WIL/St. Louis. MD PD: Mike Krinik
SAMMY KERSHAW “Money™ o Jen: Bm:dvny PD: Greg Mozingo wour an'ilo:ym Gordon
3 " . N . 9 ampa * Adds.
WNKT(Charieston. SC* | PD: Bret Mason RIS Giesnile NC RN (WKONTatsysteIN KEEVMinneapiis, MN - | KNUPhoenis, &2 CEATmn || el
WYAYjAtlanta, GA * PD: Lioyd Fors APO: The Frogman Roaie e POMO: Calc Harrigan e PD: Shan Holly APD: Wil Robi
: o ’ APD: Mike Farley 5 AMY DALLEY “Afttuge” OM/PD; Gregg Swedberg 3 : Will Robinson T
OM: Mark Richards MD: Mudfiap 8 JESSICA ANDREWS “More " Lee 5 SARA EVANS "Greynound APOMD: Travis Moon MD; Gwen Foster MD: Jay Roberts A ningt
PD: Steve Mitchell 3 AUISON KRAUSS Lucky i SRSUNNTE RS Mo/ MO: Bormes S 3 TOBY KETH ook KKAT/Salt Lake City, UT * [ 0800 e Inkeri PD: Bridgel Barks
MD: Johany Gray BRETT JAMES “Aer” " 0 = GARTH BROOKS “Runnng™ PO: Eddie Haskell 1 SAMMY KERSHAW “Maoney™ BRETT JAMES “Ae
4 KENNY CHESNEY “Saar™ 4%}%’;&5&* MY WAYNE “Gone WPCV/Lakeland, L * WOSY/Pitisburgh. PA * ANTHONY SMITH +ar TANYA TUCKER 0™
4 SAMMY KERSHAW “Money” KKCB/Duluth. MN DM: Steve Howard o Lhad hm“c'z"& BRETT JAMES “Aher Vo Haute,
T WESCGreomile. SC° | Mo gt poma: BBk APMD: Sioney Richards OMPD: By ket KX00/{akima WA
WPUR/Atlantic City, NJ + | WOBE/Chariesion, WV MO Pat Puchalla T MO:JeniTaios PO/MD: Bill Bla 8 MARTIACBRIDE Coreew” | KSOP/Sa Lake City, U~ | oo Y PD: Dewey Boynton
POMD: Joe Kelly OM/PD: Jeft Whitehead MARK WILLS “Thek” Wﬂd. ce Logan 1 JODEE MESSIA Lée W&mnlm PD: Don Hitton <l R&m wr | MO:Joel Baker
10 WEKWLS Tork O ‘f"mL vmw WPORPortand, ME APOMD:Debby Tupin | 1 MARKGSIIT Hare” MY WAYNE Gone™
ReLL Oy o BRACYERIge WAX(Eau Claire, Wi WIDVLancaster. PA * . Ll ST 19 KD FOCKF A MOORER Ponee’| 1 STEVE MO Pt
PD: George House WSSL/Greenville. SC * PD: Dick Raymond “W'“ M- Glori Marie 7 MARKWILLS “Tha” _ WGTY/York, PA *
WXKT/Charlotie, NC * MD: Tom Witson reenvite. MO: M:ssycmm PD: Randy Black A 2 KELLIE COFEY “Takes’ WTCM/Traverse City. Mi | DM/PD: John Pellegrini
O huguea. SR | oot Aobers 5 MONTGOMERY Gy e | ORUECE BUCE OB IO ST AP0 Wy RANDY TRAPS Gromes OMPD: Jack U'Malley | AP/MD: Brad Austin
DD gIgeny 3 HARKCHESHYTT Ve e é’r‘%wm"-mf' A0 e Aokt KUBL/SaltLake City,UT - | APOMD:RyanDobryHont | MARKCHESUTY M
APD/MD: Zach Taylor 3 CHAIS CAGLE Doy . KELLIE COFFEY “Takes Ho Adgs " ' 10 SAMNIY KERSHAW “Money”
1 SAMNY KERSHAW "Money” | 1 CRAIG MORGAN “Aimost™ KHEY/Ei Paso, TX KUPL/Portiand, OR * OM/PD: E:nﬂll‘:m 10 STEVE HOLY ~Heart” 5
|| T A e WAYZMHagersiown, MD | WITL/Lansing. 4+ KTOMMorterey, CA+ | O 20 Rogers VLR P T PO
MD: Stacie Kave POMD: Don Brake P0: lay J. McCrae OM/PD: Jim Dorman PO: Cary Rolfe KiiM/Tucson, AZ * ) :
2 Vo s e 2 GRETT S e MO Cos Trir 1 P TLLS oog M ck T PD: Bz Jacson MO: Tim oberts
KASE/Austn, TX * WSOG/Chartotte, NC * Sk ot | 5 CATH OO Ty | " kv T R L okas KGKL/San Angeto, TX PO Bz ks 2 oRSGE Dy
PD: Jason Kane DM/PD: Jelt Roper SAMMY KERSHAW “Money™ KELLIE COFFEY “Tabes™ POMD: Cavid Hollebeke TRAVIS TRITT “Country” SAMMY KERSHAW “Money™
MD: Bob Pickett MO: Rick McCracken . o . . . 7 AMY DALLEY “Attude” TANYA TUCKER "0
g I o ) WRBTMHarrishurg. PA W WKDF/Nashille, TN KW.Poriand. OR L s Sy
3 PHIL VASSAR “Goo™ KELLIE COFFEY “Takes™ WRSF/Elizabeth City, NC PD: Shelty Easton KWNR/Las Vegas, PO: Dave Kelly DM: Bruce Agler 7 SARA EVANS “Greyhound
2 JIMMY WAYNE TGone™ POMD: Randy Giti MO: Joey Dean OM/PO: John Marks MD: Eddie Foxx PD: Ken Boesen
CORY MORROW 21" 12 ANTHONY SMITH “Ha™ 1 JMAY WA oo APDMD: Brooks D'Brian o Adds APDMD: Craig Lockwood o *
WUSY/Chattanooga, TN * | 12 GEORGE STRAT Real CRAG MORGIA “Hivst 3 TOBY KEITH ook No Adds KAIA/San Aonia, TX Monitored Reporters
KUZZBakerssiolo, CA* | PD: Clay Hunmicu T SR o WSlNashville, TN * 0D Jomie s
PD: Evan Bridwel Mo: Bl Ponderter | wacTwverie, P WCATMarrisburg, PA * TRAVS TRITT Coury” Ll WOKQPOTmOTt, NH* | e o 224 Total Reporters
MD: Adam Jeftries PD: Fred Horton PD: Sam McGuire e PO: Mark Jennings —
§ WL o A A W5 | S ks | APOMO:Con L ’ e e —
AT EROOKS Tomrg- glmus;u/cn:h?o. L 2 GARTH SRO0GS Rurw” | by ary Blakaney 3 MY WAYNE Gone™ :D ymmwm. 149 Total Monitore:
. Tom i3 - Mw
P0: Justin Case op | (ELLECOREY s '.‘l? iy Scie I WSMMashille, TN * X No Ads
WPOC/Battimore. M0 * | Appymp: Evan Kron PD; Jim Davis WWYZMartiond, CT * AONKEY “Orone” OM: Kyle Cantrel WCTIProvidence, Rl 75 Total Indicator
MD: Mictaal ). Fox § KDRINIEMTON P | Mg Wkt Jomes PD; Jay McCarty R R o | 7 ko O FO Rt EAeel KSON/San Diego. CA * 63 Current Indicator Playlists
No Adds 3 PHIL VASSAR “God™ ‘Mo Adds 5 MD: Sam Stevens ,
MOD: Jay Thomas APD; Frank Seres ‘STEVE HOLY Heart” OM/PD: John Dimick
9 BRI E RS e g wfwgw APDMD: Greg Frey q " .
WT_EWM Rouge. LA | wugg/Cincinnati, DH * WKDQ/Evansvilie. IN 0 mvmm1 . | OM:Bamy Fox YELLIE COFFEY “Tahes™ No Adds Did Not Report, Playlist Frozen (12):
PO: Randy Chase .| OM/PD: Tim Closson PD: Jon Preli STEVE HOLY THea” POMO: Ric Larson WLLRA/Quad Cities, IA-IL * WJLS/Beckley, WV
4 GARTH BROOKS Runnwy ! - ) 1 TRATS TRIT owry o . 4
4 MARK WILLS “Thik” APD: Kathy 0'Connor MD:K.C. Todd 5 F BATES ~Song” WNOEMNew Orleans, LA = | PD: Jim D'Hara KRTY/San Jose. CA K/Binghamton, NY
MD: Duke Harmifion CRAG NORGMY A JOLT Houston-Gaiveston, TX e SATES oy e S R ST WHWK/Binghamton,
WYNK,Baton Rouge, LA * | & TIMMOGRAW Ran : APD/MD: John Trapane Al No Adds APD: Nate Deaton WIXY/Champaign, IL
ue § GARTH BROOKS “Rumng 3 KELLIE COPFEY “Takes APOMD: Casey Carter
PD: PI:OWA MARK WILLS “Thek JIMMAY WAYNE “Gone™ ; KYe | 1 RASCAURATTS Loue AE WTCR/Huntington, KY
\PDMD: Austin James PD: Dale D'Brian : NC* KJLOM
KELLIE COFFEY “Takes' . ) KKJG/Sa onroe, LA
STEVE HOLY WYGY/Cincinnati. OH * KKBQHouston. TX APOMD: Karl Shamnon VA* PO: Lisa McKay AL '
PD: Dave Stewan KVOXfFargo, ND OM/PD; Michael Cruise 3 GG WORGA Aost WCMSMNortolk, APOND: Mike Biddie P mmn%‘ WLWI/Montgomery, AL
WU Satte Croek. Mi | APOMD: own oo iy b i s M lotm Sho b 1 TH g et WGTR/Myrtle Beach, SC
:Pd. 5 CRAIG MORGAN “Aumost” : o : Cheisti Brooks : o T EHTh Sod”
Z'é;ﬁlb% 2 MARK WILLS “Thrk” § Gl r AETiT . KZIO(Lincoln, NE e e faey Db e XRAZ/Santa Barbara, CA WCTY/New London, CT
15 ANTHONY SMITH “Ha” 3 JMY WAYNE Gone™ R v | po: " PO/MD: Rick Barket
1 T o o 3 MATVRNE oo 15 JENNIFER HANSON “Goodbye’ %_mmm h e v%?m WJCL/Savannah, GA
ES Ao WGARCieveland, OH * WDRMMuntsville, AL * 2 NARK WILLS “Thei” WGHMNorlotk, VA * KDUT/Rapid City, SO KTTS/Springfield, MO
WGl Gulpon, Ms * | PD: Me Stevens KKIXFayetteville, AR OM/PD: Wes McShay X OM: John Shomby PO/MD: Mark Houston KSNU/Santa Maria, CA WIBW/Topeka, KS
PD: Kipp Greggory ﬂn'mwmw E0:{lomTraviy %n::m Langston mm e MO Mok Mcray ek il ?ﬁfm’ﬂm, WDEZ/Wausau, Wi
' & % : Dan McClain : Chad Heritage 13 SARA EVANS A '
B e Tt s e e No Ao No Aot 7 WARTINA Conree® | 14 MARKWALLS Thek 5 SAMMY KERSHAW “Money”
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= Al )
R America’s Best Testing AC Songs 12+ Indicator
eMusic. ? bbbl .
: Ralelh “{ .'E lJE!EﬁF For The Week Ending 2/21/03 Most Added
- - SIXPENCE NONE THE RICHER Don't Dream It's Over
. o i {Curb/Squint/Reprise)
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn OIXIE CHICKS Landstide iMonu
" CHRISTINA AGUILERA Beaut
DARYL HALL & JOHN OATES Forever For You (U-Watch 406 396 76% % 13 78 = == o
orever For You ("Rt %4 e SHERYL CROW Soak Up The Sun (4&M/nterscapel
PHIL COLLINS Can’t Stop Loving You (Atlantic) 4.04 409 93% 22% 4.04 95% 25% CELINE DION | Drove All Night (£pic/ e
. AVRIL LAVIGNE I'm With You /Arista) o
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 397 397 95% 29% 390 95% 29% " COUNTING CROWS Big Yelow Taxi Gelfaniinterscope)
JOSH GROBAN You're Still You (743/Reprise) 393 397 66% 13% 403 66% 12%
CELINE DION A New Day Has Come (£pic/ 384 383 9% 39% 380 9B% 31% Recurre’_z_t.",_s/
CELINE DION | Drove All Night (£pic/ 381 382 70% 14% 384 6e% 14% | | ENRIQUE IGLESIAS Hero (interscope) 1228
MATCHBOX TWENTY If You're Gone {Lava/Atlantic) 1157
FAITH HILL Cry /Warner Bros.) 376 380 99% 36% 375  99% 38% LEE ANN WOMACK ) Hope You Dance (MCA/Universall 1128
JOHN MAYER No Such Thing (Aware/Columbia) 315 - 8% 2% 368 81% 29% | | CELINEDION ANew DayHas Comeffpic) 1110
_ENYA Only Time (Reprise) . 910
PAUL SIMON Father And Daughter (Nick/Jive/ 374 3713 56% 9% 368 61% 10% LONESTAR I'm Aiready There (8N4 887
Of Jupiter (Tell M bi 862
SHERYL CROW Soak Up The Sun (4&Miinterscape) 368 361  95%  46% 363 95% 47% ;'::;"n?;:::w (j';fs';:; (el Cotmia =
VANESSA CARLTON A Thousand Miles (4&Minterscope) 366 364  93% 41% 369 93% 41% “SAVAGE GARDEN | Knew | Loved You (Columbia) 808
H. LEWIS & G. PALTROW Cruisin’ (Hollywood 764
CELINE DION At Last (Epic/ 366 361 7% 20% 372 81% 20% i Emﬁ?mss |~ Neéd”{i&u"ié;:)!' e Bt
SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/I0JMG) 364 372 92% 30% 364 81% 33% | | _AVRILLAVIGNE Complicated (Arista) a2
X JOSH GROBAN To Where You Are //43/Reprise/ 736
FIVE FOR FIGHTING Superman {It's Not Easy) {Aware/Columbia) 360 357 96% 4% 358  97% 49% "NORAH JONES Don't Know Why (6lue Néié/l/i/y/’/r) 797
DIXIE CHICKS FISHERYL CROW Landsiide (Monument/Columbia) 356 355 93% 3% 360 95% 34% D. HALL & J. OATES Do It For Love (BMG/Heritage) __ T17_
. . UNCLE KRACKER Follow Me (7op Dog/Lava/Atlantic) 712
ROD STEWART These Foolish Things /) 352 362 72% 16% 355 75% 16% FAITH HILL The Way You Love M;7Wame/ Bros) 533
DANA GLOVER Thinking Over (DreamWorks) 3.38 . 2% 5% 330 25% 7% . "N'SYNC This | Promise You /ive/ o 624
CELINE DION That's The Way It Is £pic/ 607
CHRISTINA AGUILERA Beautiful (RCA/ 332 342 89% 31% 337 81% 36% “MARC ANTHONY You §ang To Me (Columbia) 547
REGGIE HAMM Babies (Refuges/Universal South) 315 338 30% 8% 323 3% 7% CALLING Wherever You Wil Go/8C4) =~ 524
E— 0 . o . Y " T DIAMOND RI0 Cne More Day (Arista) 487
otal sample size is 310 responad Tota ge /. b il are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiari TP T NManr Ued & omne e o0 Sy
represents the percentage of respondents who r ized the song. Total burn represents the number of respondents who said they are tired of hearing the S CLUB 7 Never Had A Dream... (A&M/interscope) 485
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Dnce passed, they can take the JO DEE MESSINA Bring On The Rain (Curb/ 476
music test based on their format/music preference. RateTheMusic.com resuilts are not meant to replace callout research. The results are intended to show opinions :
of participants on the Internet only. Rate TheMusic is a registered trad k of RateTheMusic.com. The RTM system is available for local radio stations by calling MARC ANTHONY | Need You (Columbia) 459
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. s ked by total pla
_ J \_ ongs ranked by total plays
f ™\
Rew
SEMLL |t | mImesr | ifmees | tsonss | MG | Wemest | Wi | Gibea | e
e LB il e K B S| PR | S | 2
LT DR oo ) . . WOOGandRapits M1* | capns sy MO el e . e oiSen ey | MERNSPAn B AL
TONOR SEPRRD Hany WEBE/Bridgeport, CT ,C0 PD: John Patrick MO: Joanne Ashioy OHRIS EMERSON “Brolen” WMEZPensacold, FL MoAdds APDMD: Ched Perry
PD: Curtls Henson PO: Mark Edwards No Asds SIXPENCE  “Droam’ JAMES TAYLOR Grass™ POMO: Kevin Peterson 2 JOSH GROBAN “Sar”
. D: Daswy Lyons APDAMD: Stove Hemilton Droam SIXPENCE “Droarw KGBX/Springfieid, MO 1 WHITNEY HOUSTON “Own’
Wm"" NoAdss SOPENCE . Drown” ne WOEXnaxvitie, TH* R OM: Bich Backer
o . ; OBt Tim Sumarttd POND, Varcs Db WLTOMilwaukee-Racine, W1 * . acament), CA PD: Poul Koty WHUDWesicheatsr, NY *
NATALE GRANT “Sgr .CT KLTVDes Moines. 1A POAD: ck Allon pry o POND: Stan ABinson m De/Prog. Merk Evans APOAD: Dove Robarts
POMD: Stove Uarcus OM: m Schester 1 CHRISTINA AGURERA Bemshr . DANA GLOVER Diar” P: Chee Gorly WO: Dove Dismond EH T MO/APD: Tom Fordl
WLEV/Aliontown, PA * Mokt O T Wi . KTOYA2txyete. LA . WHTIEY HOUSTON “Owe B snr K b
o WUYEBualo, NY * PD: Greg McXinney 0w Whdy| PO: Dan Mason LAZ° Lo Jrl e
20: Joe CHB WNIC/Derok, MI* WoAass e o ey Boot PR Crasg Jeckaon KEZK/S!. Lovis, MO * 5, e oy
KYMG/Anchorage, AK SRS PO: Lori Bennett ¢ 5 PO D [ 32.“'""'"‘ Nodass WMGH Dk Bare PR
e o o | Ao | MG | W Koot 0 —_ o | TR
0 Ry Shramood) 5 ACSAMDLER Lot O POD: Gary #ichesle KNI AL 10Y/Siockion,CA * "
WPCH/Manta, GA* T il 900k S e i - KBEE/SaR Lake Cly, UT * 2 66N GAEEN Wieur” WUBRWiminglon, DE *
o Mok S .CT* KMZOALas Vegas, NV * S RO D o PO; Pusty Kays PO: Michesl Wole
. PO: Atan Camgp OWPD: Cat Thomes 1 WHITNEY HOUSTON “Dn WLTAPiisburgh, PA 3 SUXPENCE. “Dream’ MD: Koty Ht
mng:u,,m- ggg‘: $C w-m“. mmzm oo, SR LAVIGNE ',ngm WHITNEY HOUSTON Own GARFUNKEL/SHARP . “Bounce oA
: ! KSFUSak we WNTX/Tompa, FL*
| echm e | B we | S| YOSMen o no | mmhemel | BRiee | e
gL £D: ey s 12 oo o Asts POMO; Aon Arel Nohats WoAdes 10 SE Chow o
”WM.GA WIKY/Evansvilie, N CHRES EMERSON “Brche 1 CHAISTINA AGULERA Bossats™ R HOOTE “nccance’ !
: John Patrick KChatiancoga, TN POMO: Mark Bar RIC SANDLER SUPEMCE. v KWAV/Monterey-Salisas, CA XQXT/Sn Avtonio, TX WRVE/Tolodo, OH xs*
Wamer | mom— e : e, | Mt e | B | e
WoAsts Kllljlhl:m e YDA CURG o POMD: B Mincider APOMD: Tom Greys MO Merk Andrews e e
O Y WO vy L~ o S - St | TmemAY | amepedee | e e o
B o 7 oo | 2 S WALKMasem Sohok WY * |t providsns, i KBAY/Son Joe, CA* O gy | NSRS Moreser WA
LA EReT —— WAHRHuntsville, AL KOSTALos Angeles, CA * o PD: Tony Brisol e PD: Boboy Fch P
KGFWBakersfield, CA * OH* otm;n-'-ﬂ O Bonny O'tiren prevvg ] s T s o AR a0 o SPENCE R Ui
OM: Bob Lewls OWPD: T.J. Hollend MO: George Mcintyre VONOA SHEPRRD “Pasny” 8 UNCLE KRACKER "Dt WIGY/Massau-Suffolk, NY OANA GLOVER Over .
m:‘:-m ”Z‘:;!“""‘ ? ﬁw‘w“m WVEZALouigville, XY * WD: Jodi Vale' KSBL/Santa Barhara, CA WLIW/tica-Rome, NY !'v"w&',".."
VONDA SHEPRRD “Rasy !IDTPMME [N APDAD: Jos Feddle =N o WRALRa n* AFDII:BWM -o;’;:m APDAD: Rick Swn
KKD./Bakersfield, CA * WDOK/Cleveland. OH * o e, o Ades DAMA GLOVER “Dir OMWPD: Joo Wade Formicols Wodds
POND: Keon MeCioud P: Scot mr KTRR/R. Colles. CO 2 00T o o ron KLSY/Seatte-Tacoma, WA
o o P " indaon D Sgnns WLIG Mo Oricams, LA 20 o com
WLIFRaltimore, MO * KXLUColorado Springs, C0* | WGYLF, Pierce. AL PO, Grog Dunidn .. RYCLN DO A0 ety Se WRSHRaleigir Durham, NC Hohdds
ko Bt vt PO, Ml Pragersd G g el 0 Deve Hom . *Monitored Reporters
P D ¥ ot acan ot WHGHMadisan, W1 e T W HOSION Do KRWSeatte Tacoma, WA po
m&mu WICBCuumia, C L AR e AT S e ?ﬁfﬁﬁ“‘" o4 s : Ko, 0y g':%cg;_ 136 Total Reporters
Southen : Brent Johnson " .
CHIS EMERSON e TR D | WANRL W, ° 'g ?ﬁgﬁ«iﬁ‘:ﬂ T WWDE ook, v PSR 1 . KSirerepor, LA+ 119 Total Monitored
WY Bilaxi-Gulport, MS * . 0, o e SUPENCE  Dream” m.ﬁ::"mm" - Rrona, s v wm . PO L Hotvman
PD: Wattoe Brown mm‘ H 1 WHTHEY HOUSTON “Own YN OUSION O et . HOOTE “omotcs” NoAdds 17 Total Indicator
1 BEN GREEN Waout uo:Swws Coemy w0 WITE dobrsiown, PA WLRQMelbourne, FL* - o — 14 Current Indicator Playlists
WYSF Birmingham, AL * | WaRYFrederich, 1O, Brien Wotle OWFD. Jofi ckowl WGLOGshoma Chy. 0K® | WSLQRoancks-ynchturg, WA* | WNS \South bend,
PR | ST "’M"‘""“s:'"“‘ ks EespaT & ST B S e P Did Not Report Paylst Frazen (3
| e | SIMERN | e | oo | egosor | St | VCRIOPA
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, HAMM

“BABIES”

SWEET 16" IN 6 WEEKS!

)

MOST INCREASED PLAYS

MOST ADDED

“OFFICIAL” ADD ON DELILAH
“OFFICIAL” ADD ON DAVE ‘TIL DAWN

“Watch the phones go crazy when

you spin this song™ — SCOTT MILLER,

PD, WDOK, CLEVELAND

'''''

“‘Babies’ defines what AC Radio is all
about” — MIKE BETTELLI, JONES

RADIO NETWORKS

“I knew this song could be a hit from
the moment I first heard it. After
playing ‘Babies’ just a few times, it
became one of the most requested
songs on my show.”

— DELILAH, SYNDICATED RADIO

PERSONALITY

Regie Hamm’s American Dreams

In-Stores March 18.

)
el
® 2003 Rofiiger Revords _
2003 Universal South Records, LLC T UNIVERSAL 3 d ;.
www.universal-south.com ‘-h " ’Rf‘fugs(:
Cof
T

wavwregichamnmi.com


www.americanradiohistory.com

I

KEVIN CARTER _

Environmentally

Unconscious In

Market tangled in holiday light scam

Entercom Hot AC KALC (Alice 106)/Denver mormn-
ing guys Greg & Bo really care about conserving elec-
tricity — at least that’s what we were foolishly led to
believe. Recently, Alice enjoyed the best kind of fun
any radio station can have: the kind you get at your lis-

teners’ expense.

For three days the station ran
spots purportedly from
the “Rocky Mountain |
1 Power Cooperative,”
'r'r|.'|]'|'||'|'|'" citirens that &
q new state law going into

, effect after Jan. 1 would
i + levy stiff fines on anyone
{ whostill had their Christ-

mas lights up. “This was
pretty serious — they
would be fined on a per-
bulb basis,” says KALC
{ PD Tom Gjerdrum.
S The spots directed listeners to a
i website, wuww lightsoutcolorado.com,
that gave detailed instructions on
1how to either a) turn in your lazy-
ass neighbor, or b) apply for an ex-
tension for yourself. Asin any decent
5 scam, there was just enough truth
! buried in the tissue of lies to main-
{ tain some basic level of plausibility.
The response was incredible.
zPhone calls and e-mails poured in
‘from concerned listeners. The bit
also rated three minutes of prime

Sratmlone s

| 4news time on the local Fox affiliate.

i 1several directions at near-

: their lights up. He want-

Mission accomplished
j‘ Promotional Radar

Interestingly, the gene-
sis of the bit came from

:ly the same instant. It
Was quiet; we had noth- |
mg really going on,” Gjer-
jdrum says. “Greg had
lbeen complaining that
stons of people still had

| ed to do something sim-

iple, like grab a bullhorn, drive

| jaround and yell at people.”

©  With that germ of an idea, the sta-
tion contacted its promotional con-
sultant, a twisted individual named

 Paige Nienaber, VP/Fun ‘N Games
far Clifton Radio and Clifton Promo

Ranch, who, coincidentally, had

! Ibeen driving around his neighbor-

| ‘'hood in suburban Minneapolis and

b

Tom Gjerdrum

-

Scott Rodgers

noticed the same phenomenon.

“These guys called me
and wanted to do some-
thing with the Christmas
says. “l immediately be-
came more angry at my-
self for not noticing it
earlier.

“Usually, my promo-
tional radar dish is always
twirling and would have
picked up something this
good. Once we discussed it, we all
realized this was a timeless theme,
and that really got my juices flow-
ing.”

Danger: Vowel
Movement Ahead

Nienaber repaired to his base-
ment laboratory, turned on his com-
puter and was overcome by what he
describes as a massive “vowel move-
ment,” directing his stream of con-
sciousness onto the printed page.

“Anytime you do a fake website,
you need to write a really great spot
that will drive the traffic,” he says.
“The best bits always have a legit-
sounding spot behind
them to really sell the con-
cept.”

This from the guy
whose twisted brain came
8 up with such classic April
&8l Fools’ websites as Tattoo-
YourTot.com and Select-
# YourSperm.com. Nienab-
=2 er wrote the spot, using
fictitious state spokesman
John O'Connell, a name he
took the liberty of borrowing from
the Marketing Director for one of his
other clients, KDWB/Minneapolis.

The next step was to design a de-
cidedly unflashy, legit-looking web-
site that had just enough of an offi-
cial, Department of Motor Vehicles
quality. That’s where KALC web
dude Scott Rodgers came in,

“Gjerdrum had the copy for the

Denver

spot, which we would then post on
the website,” Rodgers says. “As
soon as he read the rough draft, we
were all laughing pretty
hard. Then he asked if |
could get the site up and
running in a day or
“ The laughing
stopped — temporarily.
“l must admit that |
was pretty inspired by
the concept, so I got to

o

who bought the domain ‘John O’Connell’

name lightsoutcolorado.

com on Thursday Jan. 30 for $35. “1
started working on the site about
3pm that day.”

Rodgers scoured the ‘Net for ge-
neric pictures of power plants. On
an obscure Australian website he
found a picture of an elderly guy
who would unwittingly play the
role of gruff-but-goodhearted John
O’Connell. “I made up the RMPC
logo for the Rocky Mountain Pow-
er Cooperative and used one of my
vacation photos from Vail, CO as
the background art,” Rodgers re-
veals.

By Friday morning at 10am the
site was done. “The biggest barrier
was the 24-to-36-hour waiting time
to get the new site linked to the sta-
tion's site,” Rodgers says.

Let The Fun Begin

On Saturday morning the spots
started running. The role of RMPC
Director John O’Connell was played
by Gjerdrum himself, with his voice
altered just enough to disguise it.
The basis for the spot was that a new
state law would go into effect on Feb.
5at 6pm.

In his message O'Connell said,
“While holiday lights are a won-
derful way to bring joy and cele-
brate the season, we must ask that,
beginning Feb. 5 at 6pm, you turn
them off until Nov. 27. Random
neighborhood checks have been
authorized, and businesses and
residences displaying holiday
lights will be fined on a per-bulb
basis, with current electrical use
and past power bills factored in.
Coloradans wishing to file a free
extension or report a neighbor or
business that is in violation of this

code o do so by going to our
website.”

“None of the other jocks were
told about this in advance,” says
Gjerdrum. “The only people who
knew were Greg & Bo,
Scott Rodgers, and our
production director and
traffic director. | made
sure that we ran the
spots through the traffic
department so that they
would be officially
scheduled and legiti-
mately appear on the
log.”

The spots began to have their
desired effect over the weekend:
Calls started coming in from con-
cerned deadbeats, er, listeners,
wanting more information about
the “per-bulb fine.”

“A few of the local TV
stations started calling the
local power company to
get their take on this new
ban,” says Gjerdrum. 1
felt bad for the poor
schmuck that some
assignment editor sent out
to interview someone at
Exel Energy.”

Theater Of The Absurd

It was when you visited the web-
site, however, that things got really
bizarre. If you clicked on “file an ex-
tension,” you were greeted with a se-
ries of increasingly ridiculous que-
ries about your lighting display:

¢ How many lights (round off to
the nearest 100)?

¢ Is there a theme to the display?

* How many outlets are used?

® Are the lights stored in balls or
neatly coiled when not in use?

¢ Is there one color that is pre-
dominant in the string?

¢ Twinkle or non-twinkle?

* Was a ladder used to assist in the
displaying of the lights?

* Any Santa, reindeer or elves in
the display?

“It’s amazing how many people
actually filled the whole thing out,”
says Rodgers. The punch line was
delivered when, after filling out the
questionnaire and hitting “submit,”
you were forwarded to the Alice
website, where a grinning Greg & Bo
had a message: “We gotcha! Now
take your lights down!”

Each time a person was “got,” an
e-mail was automatically sent to
Greg & Bo. Rodgers estimates the
two received upward of 1,600 mes-
sages.

The Bottom Line: TV
Rules

By the following Tuesday the lo-
cal Fox affiliate came sniffing
around. “Your little stunt came up
in our assignment meeting today,”
Gjerdrum was told. Although they
had already figured out that it was
a wacky radio bit, they were
amused enough to give the station

www americanradiohistorv com
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a three-minute chunk of prime air-
time that night during the evening
news, even giving the website a
nice close-up.

“At one point they zoomed in on
my RMPC logo, and |
| thought, ‘Damn, if I had
known you were going to
get in that close, | would
have spent more time
making it look better,””
Rodgers says.

“When you figure that
b the website cost us only
$35, which, in turn, trans-
lated into three minutes of
prime-time TV — that’s what |
would call a good return on our in-
vestment, and I think [Entercom
honcho] David Field would agree,”
Gjerdrum says.

And isn’t that what it’s all about
at the end of the day? Indeed, it’s a
quest as old as the medium itself.
Radio is always focused on one goal:
to somehow, some way, get its face
onTV.

“At one point
they zoomed in on
my RMPC logo,
and | thought,
‘Damn, if | had
known you were
going to get in
that close, |
would have spent
more time making
it look better.””

Scott Rodgers

Proving that point emphatically,
last week Nienaber was at another
one of his client stations, teaching
“Street School” to the station’s street
team. He says, “During these ses-
sions I always pose the rhetorical
question to them ‘Why do we doall
this stuff?’ The answer was, natural-
ly, "To meet girls’ — but, when there
aren’t any girls around, we do it to
geton TV.”

FOR THE RECORD
In the Jan. 17 AC column it
was inadvertently omitted that
Guy Zapoleon has a financial
stake in Promosquad Hit
Predictor and Pinnacle Media
Management, whose services
were discussed in his guest
column.
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Wk WEE aRTIST TITLE LABELIS) S PLATS mr%?o%s?lsons b At
1 € DIXIE CHICKS Landslide (Monument/Columbia) 2665 +122 367205 14 11711
3 @ PHIL COLLINS Can't Stop Loving You (Atiantic) 2486  +113 329117 20 1130
4 3 SANTANA FIMICHELLE BRANCH The Game Of Love fArista) 2302 46 316951 19 106/0
5 o VANESSA CARLTON A Thousand Miles (A&M/interscope/ 2174 +78 266747 4 110/0
2 5  FAITH HILL Cry (Warner Bros,) 2107 329 306092 23 11200
7 @ DARYLHALL & JOHN OATES Forever For You /U-Watch) 1584 +34 162433 15  102/0
6 7 KELLY CLARKSON A Moment Like This (RCA/ 1525 A15 178245 22 9410
10 € CHRISTINA AGUILERA Beautiful (3C4) 1494 +59 243005 9 93/8
8 9  SHERYL CROW Soak Up The Sun /A&M/interscope/ 1468 62 197650 39 99/0
9 10 FIVE FOR FIGHTING Superman {It's Not Easy) (Aware/Columbia) 1426 81 175083 64  111/0
11 11 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/IDJMG) 1255 65 148682 14 96/0
12 12 ROD STEWART These Foolish Things &/ 1156 31 147636 12 9113
13 CELINE DION | Drove All Night (Epic/ 1005 +120 178872 6§ 85/0
14 @ JOSH GROBAN You're Still You (743/Reprise) 1042  +162 100760 4  91j2
15 15  JOHN MAYER No Such Thing [Aware/Columbia) 781 30 114356 36 66/0
16 (D REGIE HAMM Babies (Refugee/Universal South) 764 +97 79603 6 59/1
18 (D  DANA GLOVER Thinking Over (DreamWorks) 582 +68 45207 4 788
20 @ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 468 +41 82132 1" 321
17 19 CELINE DION At Last (Epic) 440 480 64517 11 4700
19 20 PAUL SIMON Father And Daughter Vick/Jive) 385 41 39328 12 52/0
24 @ AVRILLAVIGNE I'm With You (Arista) 356 +120 82250 3 266
21 22 TAMARA WALKER If Only (Curty 328 73 26981 13 5910
@  WHITNEY HOUSTON Try It On My Own (Arista) 282 +202 63915 1  58/16
22 24  DJSAMMY & YANOU Heaven {Candielight) (Robbins) m 2 66207 16 2710
26 @ KD ROCK WISHERYL CROW Picture (L ava/Atlantic) 253 +28 59041 4 1710
23 26 GEORGE HARRISON Stuck Inside A Cloud (Capitol) 245 A7 22799 4 4500
27 @) UNCLE KRACKER In A Little While (Lava/ 229 +13 58880 9 14/0
25 28 GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan) 215 8 19188 9 441
29 @ VONDA SHEPARD Rainy Days (acket/ 160 +34 10688 2 32/6
€ N0 DOUBT FILADY SAW Undemeath It Al (interscope) 130 +14 30283 1 40

New & Active

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/9-2/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the Song with the larger increase in plays is placed first.
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

GLORIA GAYNOR | Never Knew fLogrc/
Total Plays: 119, Total Stations: 21, Adds: 0

KEITH URBAN Somebody Like You (Virgin/
Total Plays: 93, Total Stations: 16, Adds: 1

SIXPENCE NONE THE RICHER Don't Dream It's Over (CurtySquint/Reprise)
Total Plays: 89, Total Stations: 41, Adds: 31

HOOTIE & THE BLOWFISH Innacence (At/antic)
Total Plays: 83, Total Stations: 28, Adds: 11

JAMES TAYLOR September Grass (Columbia)
Total Plays: 70, Total Stations: 24, Adds: 7

BEN GREEN Without You (ASAC)

Total Plays: 65, Total Stations: 14, Adds: 3
CHARLOTTE CHURCH Would | Know (Columbia)
Total Plays: 53, Total Stations: 12, Adds: 2

CHRIS EMERSON Broken Heart (Monomoy/
Total Plays: 39, Total Stations: 21, Adds: 8

RIC SANDLER I'll Let Ya Know (Rich /D)

Total Plays: 27, Total Stations: 12, Adds: 4

Songs ranked by total plays

f Powered By

<
~

Most Added o

www.rradds.com
ARTISTTITLE LABEL(S) A00S
SIXPENCE NONE THE RICHER Don't Dream... (Curty/Squint/Reprise) 31

WHITNEY HOUSTON Try it On My Own (Arista) 16
HOOTIE & THE BLOWFISH Innocence (Atiantic/ "
CHRISTINA AGUILERA Beautiful /RCA/ 8

DANA GLOVER Thinking Over [DreamWorks/

CHRIS EMERSON Broken Heart (Monomoy/

JAMES TAYLOR September Grass /Columbial
VONDA SHEPARD Rainy Days /acket/

AVRIL LAVIGNE I'm With You /Aristal

RIC SANDLER {'ll Let Ya Know fRich 10/

UNCLE KRACKER Drift Away (Tap Dog/Lava/Atiantic)
ROD STEWART These Foolish Things 4/

BEN GREEN Without You /ASAC/

w W oo~ oo o

DAMIEL MEDWGRIELD

"IF VOD'HE BT, TG Q"

ON YOUR DESK NOW!

Debut at #1 on the UK Singles chart
and still a Top 10 SMASH after 3 weeks!

D1 THE ISLAND DEF JAW WS GROUP « & UNIVERSR! MIUSIC COMPRNY

Most
IncreasedPlays , —
TFT'AAVL
ARTIST TITLE LABEL(S) INCREASE
WHITNEY HOUSTON Try It On My Own fArista/ +202
JOSH GROBAN You're Still You (743/Reprise) +162
DIXIE CHICKS Landslide (Monument/Columbial +122
CELINE DION | Drove AN Night /Epic/ +120
AVRIL LAVIGNE I'm With You /Aristal +120
PHIL COLLINS Can't Stop Loving You fAtlantic/ +113
REGIE HAMM Babies (Refugee/Universal South) +97
VANESSA CARLTON A Thousand Miles (A&Miinterscape) +78
LIONEL RICHIE Angel fisland//DJMG/ +75
DANA GLOVER Thinking Over [DreamWorks/ +68

R&R Statien Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

JON SECADA

is back with an edge

'

National Label Promotion: losvany Castillo
(305) 695-7077 « icastillo@crescentmoonrecords.com

CRESCENT MOON RECORDS, LLC

West Coast Promotion: Laffite Benitez
(323) 481-3793 -Laffitebenitez@sbcglobal.net

Texas Promotion: Walter Velasquez

(281) 879-4191 - Waltervelasquez@hotmail.com

wwWw americanradiohistorv com
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ON THE]

: ment/Columbia). The Chicks narrowly
, miss being No. 1 on both charts ... Kid
: Rock paints his own “Picture” with Crow
i and climbs to No. 3 (Atlantic) ... Chris-

Hot AC is alive and well on Cape

RECORD

With

Cheryl Park
MD, WCOD/Cape Cod, MA

¢ We |ove playing pop music for the

to appreciate a Kid Rock/Sheryl Crow

Cod. A little more than a year after be- |
coming tighter, brighter and way more
fun, WCOD is still developing a clear :
picture of just who's out there listening.

grown-ups — those of us cool enough -

duet like “Picture” but mellow enough

to enjoy “Landslide” by The Dixie .

Chicks. We're the ones who remember the '80s
and love that Bon Jovi are still around, with “Mis-
understood,” but who also sing along with the kids
to Pink's “Don’t Let Me Get Me.” & New and

106
cob

promising on our list are the latest tracks from No

Doubt and Matchbox Twenty, neither of whom can do any wrong as
far as we can see. “Running” and “Unwell” sound great on the air and
have gotten us great phone response too. And we love Sixpence None
The Richer’s take on “Don’t Dream It's Over.” ® What's on our wish
list for beach music this Cape Cod summer? Let’s keep our fingers

! crossed for another “Game of Love” or “Complicated.” Hey, they don’t

call us “Hot” for nothing.

Avril Lavigne retains the top spot on
the Hot AC chart with “I’'m With
You,” finishing a close 19 plays ahead of
“Landslide” by The Dixie Chicks with
some help from Sheryl Crow (Monu-

tina Aguilera is now top 10 on both charts as “Beautiful” (RCA) moves
. 11-10* — without the help of Sheryl Crow ... 3 Doors Down are just
one door away from the top 10 as “When I'm Gone” (Republic/Univer- :

sal) moves 12-11* ... There’s a nice battle of cover songs going on:
Counting Crows f/Vanessa Cariton move 16-13* with their rendition

of Joni Mitchell’s “Big Yellow Taxi” (Geffen/Interscope), and right be-

" hind them are Sixpence None The Richer performing Crowded

House's “Don’t Dream It's Over” (Curb/Reprise). Sixpence move 17-
14* and lead the AC add list. Meanwhile, Uncle Kracker climbs 21-
18" with “Drift Away” (Lava), featuring the song’s origina!l performer,
Dobie Gray ... Lucy Woodward moves 33-27* with “Big Dumb Girls”
(Atiantic) ... No Doubt debut at No. 34 with “Running” (Interscope) ...

The AC chart is relatively quiet this week, with the exception of a stellar

debut for Whitney Houston's “Try It On My Own” (Arista), at No. 23.

— Anthony Acampora, Director/Charts |

RR ac/HorAC

artist

arTist: Sixpence None The Richer
LABEL: Curb/Squint/Reprise

By MIKE TRIAS/ASSISTANT EDITOR

SL\:penw None The Richer came into ex-
istence when lead vocalist Leigh Nash
and chief songwriter, producer and multi-
instrumentalist Matt Slocum met at a
church retreat. The two put together the
band in the early '90s, taking their name
from a passage in C.S. Lewis’ Mere Chris-
tianity. Although they had their roots in
Christian music and members of the band
are Christian, they no longer record tra-
ditional Christian music nor consider
themselves a Christian band. However.
their faith still plays a role in their music.
Explains Slocum. “There’s spiritual con-
tent in a lot of my songs. It comes from try-
ing to be honest about issues of life. But it
also comes more in the form of asking
questions than giving answers.”

It wasn't until 1997 that the band broke
through to the mainstream with their self-
titled major-label debut. The album
spawned the Grammy-nominated hit
“Kiss Me.” which was featured promi-
nently in the third season of the WB's hit
series Dawson’s Creek. and the single
“There She Goes.” But the group hit a snag
in 2000 when they decided to go back into
the studio to record their followup.

Contractual issues brought production
of the album to a halt. Sixpence None The
Richer bounced around to three different
labels before ending up at their current
home, Reprise. This was nothing new for
the band. who experienced a similar situ-
ation early in their career. Fortunately,
they had learned from that mishap and
the downtime was far from unproductive.
Nash guested on Delerium’s “Innocente
(Falling in Love).” a song that took the
dance world by storm in 2001, and re-

February 21, 2003 R&R ® 81

corded a song for the Gwyneth Paltrow-
Ben Affleck movie Bounce. Slocum
founded the East Nashville Center for the
Creative Arts, a community venue that
gives music lessons to young, local talent.
Sixpence continued to work on music, and
the original quartet, including guitarist
Sean Kelly and bassist Justin Cary, grew
to six members with the addition of new
drummer Rob Mitchell and keyboardist
Jerry Dale McFadden.

Divine Discontent reached the public in
2002. five years after Sixpence None The
Richer's major-label debut. The album fea-
tures production by Slocum and Paul Fox
(XTC. 10.000 Maniacs. Wallflowers) and
mixing by Tom Lord-Alge. It contains
mainly ballads, and flows extremely well.
Each track showcases Sixpence’s signa-
ture feel, due in large part to Nash’s dis-
tinct voice — angelically wispy, yet pow-
erfully hypnotic at the same time. Says
Slocum of the album’s creation, “We were
going for more of a band feel. The six of us
played together in the studio. and we kept
the overdubs to a minimum. Even later,
when we added the string sections. we
wanted to maintain a live sound. It was a
very organic process.”

“Don’t Dream It's Over” is the second
single from the Divine Discontent. The
song is a cover of the Crowded House clas-
sic, and it also appears on the soundtrack
to TV's Smallville. Sixpence None The
Richer will perform the single on the WB’s
Sabrina the Teenage Witch on Feb. 21.

Extend your on-air image!

Quick SE

- Dress up your events - Durable Construction
- Maximum Portability - Set up in 30 seconds

Inventory Reduction Sale!

Save $100

“Thanks. We love using the QuickSETs.

'77

Send us another one
— Radio One/Columbus

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USA ® (260) 459-1286

www americanradiohistorv com
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®
BB st e uses W e wiihe S muges| Most Added
1 ©  AVRIL LAVIGNE I'm With You {Arista) 3445  +107 348124 12 ggin | www.rradds.com
2 e DIXIE CHICKS Landslide (Monument/Columbia) 3426 +115 316380 15 78]1 | ARTISTTIILE LABELIS) s ADDS
" . 60O 60O DOLLS Sympathy (Warner Bros.) 16
5 o KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 3029 +125 284683 13 8ai1
. JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) ]
3 4  SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 2920 248 299883 20 8410 | RoBBIE WILLIAMS Feel Virgin/ o
4 5  JOHN MAYER Your Body s A Wonderland (Aware/Columbia) 2174 133 260627 26 82/0 MATCHBOX TWENTY Unwell (Melisma/Atlantic) 8
6 6 NO DOUBT F/LADY SAW Underneath It All finterscope/ 2622 261 265564 20 81/0 UNCLE KRACKER Drift Away (Tap Dog/Lava/Atlantic) 8
7 7 MATCHBOX TWENTY Disease (Atlantic) 2244 196 199814 19 7200 f.';ﬁ",}.:;.’é",f;’;:f;’&‘ :{' :hisoli'e’ éfﬂff'”/;’"a/ :
. " ights Qut {Capito
8 8  UNCLE KRACKER In,A Little While (Lava/ N 2156 182 184584 25 6810 | Egr o Your Name On It 1Curt) 3
9 9 NORAH JONES Don't Know Why {Blue /VOIE/VI/gIﬂ/ 2082 -26 228477 33 62/0 COUNTING CROWS Big Yellow Taxi (Geffen/interscope) [
11 ) CHRISTINA AGUILERA Beautiful (RCA/ 2048  +226 202393 9 58/0 | COLDPLAY Clocks (Capitol 5
12 D 3 DOORS DOWN When I'm Gone (Republic/Universal 1847  +138 139535 11 69/3 | JOHN MAYER Why Georgia (Aware/Columbic) 5
10 12 CREED One Last Breath (Wind-up) 1782 116 143063 37 720 | MACY GRAY When| See You (5pic) , 5
X . HOOTIE & THE BLOWFISH Innocence (At/antic) 5
16 ) COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1672  +146 178979 11 725
17 @ SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb/Squint/Reprise) 1630 +291 165449 4 84/3
14 15 AVRIL LAVIGNE Complicated (Arista) 1595 55 148840 43 87/0
. . -
13 16 TORI AMOS A Sorta Fairytate (fpll.‘/. 1486 186 135074 18 63/0 Bo“ -+ J uv I"HISUNDEHSTU 0D*
24 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) 1289  +489 151014 2 78/8 -
21 (D UNCLE KRACKER Drift Away (Top Dog/l ava/Atiantic) 1243  +261 126241 5  G6/B 2003 Grammy Nominee
1 co Capi 12 A
g O cowprLay Clocks (Capita) 08 +144 162423 6  G6IS 99* at Monitor Modern Adult
20 @ BON JOVI Misunderstood fisland/IDJMG) 1081 +94 118544 8 59)1 20* at Monitor Top 40 Adult
18 21 FAITHHILL Cry (Warmer Bros.) 942 205 82862 19 5000 at Monitor Top u
25 @D  JOHN MAYER Why Georgia (Aware/Columbia) 878  +126 112596 4 505 Top 5 Phones at KMXB/Las Vegas
22 23 DAVE MATTHEWS BAND Grey Street (RCA/ 798 178 87193 12 3910 Sales Double This Week
23 24 JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood) 700 180 73763 17 39/0 1 00 to 30
27 25  PAY THE GIRL Freeze (TVT) 685 15 54839 7 3910 O i ’n, el ,___m_,,_,,,’uuu 1
26 26  STEREO FUSE Everything (E0/Wind-up) 654 95 64713 16 41j0 — Sl
33 @) LUCY WOODWARD Dumb Girls (Atiantic/ 550 +9 54873 5 a2
29 28  STONE SOUR Bother (Roadrunner/\DJMG) 536 59 46593 8 2910
31 29  CELINE DION | Drove Al Night (Eic/ 524 a0 32 3 o | Most
30 30 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 488 73 39764 6 o |INncreas ed Plays
34 31 VONRAY Inside Out (Elektra/EEG) an 51 34459 7 3210 Tom.
32 32 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 457 95 50694 16 23]0 | ARTIST TITLE LABEL(S) INCREASE
37 €@ MACY GRAY When 1 See You (Epic/ 445 +87 57905 2 35/5 m:g:gﬂx ;WE"TY ‘,’"ge" ’M*-’/"-;'"ab//‘;/a'f"f; . *‘2";9
[Debut> q E NONE... Don’t Dream... [Curly/Squint/Reprise/ +281
[bebut> @ N0 DOUBT R“"“'“'% e , 419 +143 53680 1 334 e, o cRACKER it Away (Tap DogllavalAtantic)  +261
36 35  PHIL COLLINS Can't Stop Loving You {Atlantic/ 377 -24 32226 9 15/0 CHRISTINA AGUILERA Beautiful (RCA/ +226
35 36 FROU FROU Breathe In (MCA) 345 11 28439 9 19{0 LISA MARIE PRESLEY Lights Qut (Caprtol) +151
€D  JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 335 +111 31420 1 26/9 | COUNTING CROWS Big Yellow Taxi (Geffen/interscope) +146
38 38 JACK JOHNSON Bubble Toes (Enjoy/Universal) 334 A5 67383 13 1400 :glggbg g:f:;:: ;‘;;’;’gs”c - :m
€ 600D CHARLOTTE Lifestyles Of The Rich And... (pic/ 327 +26 21952 1 610 | 3 0OORS DOWN When ' Gone /Reuublic/Universa)  +138
28 40  CREED Don't Stop Dancing (Wind-up/ 325 -293 27831 10 30i0 | JOHN MAYER Why Georgia fAware/Columbia) +126
90 Hot AC reporters. Monitored airplay data lied by Mediabase R a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/9-2/15. Bullet gaini | r ining flat f previ k. If t tied in total plays, the so ith the | i in plays is placed £ i
215215, Gt apea on sngs gaung oy of eaing a rompevios week  wosngs r ety hs i wi e s crosse RS S || R&R Station Paylsts fave moved o the we.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Seeallo our'mom ored reporiers a
in total ptays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarier Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (© 2003, The Arbitron Company). © 2003. R&R, Inc.
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i ; America’s Best Testing Hot AC Songs 12+ Indica tor
(ﬁ}fﬂﬂfﬂﬁ%{ﬁﬁi{m For The Week Ending 2/21/03. Most Added’
- MATCHBOX TWENTY Unwell (Melisma/Atiantic/
' o o CHRISTINA AGUILERA Beautiful (RC4/

Atist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn NORAH JONES Dor't Know Why (Blue Note/Virgin)
MATCHBOX TWENTY Unwel (Atiantic) 429 . 88% % a3 49% 2% NO DOUBT Running (nterscope/

3 DOORS DOWN When I'm Gone (Repubiic/Universal 406 407 87% 19% 411 90% 25% UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic)
STEREQ FUSE Everything (E0/Wind-up/ 403 402 52% 6% 403 63% 8% JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)
MATCHBOX TWENTY Disease /Atiantic/ 399 387  91% 24% 408 96% 24% KID ROCK WISHERYL CROW Picture (Lava/Atiantic)

STONE SOUR Bother /fnadtrommar i MG/ 399 400 60% 12% 388  61% 16% DAVE MATTHEWS BAND Grey Street (RCA/

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood) 398 388 75%  16% 392  80% 20% C. KROEGER F|J. SCOTT Hero (Roadrunner/Columbia/lDJMG)
AVRIL LAVIGNE I'm With You (Arista/ 392 393 93% 29% 406 96% 27% CREED Don't Stop Dancing (Wind-up/

COLDPLAY Clocks (Capitol) 392 395 60% 11% 395  64% 13% RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
JOHN MAYER Why Georgia (Aware/Columibia) 391 . 50% 8% 383 53% 10% TORI AMOS Taxi Ride (Epic/

SANTANA FIMICHELLE BRANCH The Game Of Love /Arista/ 372 314 97% 40% 3.75 99% 45% BECK Lost Cause (Geffen/Interscope)

DAVE MATTHEWS BAND Grey Street /RCA/ 3712 372 61% 1% 378 13%  19%

SIXPENCE NONE THE RICHER Don’t Dream It's Over (CurtyReprise) 372 358 60% 9% 380 67% 12% New & Active

PAY THE GIRL Freeze (TV7) 366 379 2% 3% 337 8% &%

BON JOVI Misunderstood /isiand/iDJMG) 363 353 T74%  15% 362 74% 16% SISTER HAZEL Your Mistake (Sixth Man)

COUNTING CROWS FIVANESSA CARLTON Big Yellow Taxi (Geffeninierscopel 363 374 67%  13% 347 73%  16% Total Plays: 324, Total Stations: 18, Adds: 1

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 361 367 97% 42% 372 99% 43% BOWLING FOR SOUP Girl All The Bad Guys Want (Sitvertone/Jive)
VANESSA CARLTON A Thousand Miles (4&Mi/interscope) 360 360 9% 55% 356 99% 62% Total Plays: 291, Total Stations: 16, Adds: 0

DIXIE CHICKS FISHERYL CROW Landslide /Monument/Columbia) 360 361 9%  35% 370 95% 3% DAVID GRAY Be Mine (ATO/RCA)

TORI AMOS A Sorta Fairytale (Epic/ 359 365 64% 19% 358 0% 21% Total Plays: 242, Total Stations: 25, Adds: 1

NORAH JONES Don’t Know Why /Blue Note/Virgin) 357 368 89% 37% 362 9% 40% LISA MARIE PRESLEY Lights Out (Capitol)

AVRIL LAVIGNE Comgplicated /4nsta/ 354 360 99%% 60% 361 100% 64% Total Plays: 226, Total Stations: 32, Adds: 6

UNCLE KRACKER Orift Away /Lava/Atiantic) 354 349 51% 1% 359 54% 12% LUCE Good Oay (Nettwerk)

CREED One Last Breath (Wind-up/ 352 356 93% 47% 345  94% 56% Total Plays: 206, Total Stations: 10, Adds; 1

KID ROCK FISHERYL CROW Picture fLava/Atlantic) 350 355 86% 28% 352 9% 30% CHANTAL KREVIAZUK In This Life (Columbia)

CREED Don't Stop Dancing (Wind-up/ 350 352 70% 20% 355 7% 2% Total Plays: 188, Total Stations: 21, Adds: 8

CHRISTINA AGUILERA Beautiful /RCA/ 349 345 93% 42% 368 94% 39% GO0 GOO DOLLS Sympathy (Warner Bros.)

NO DOUBT Underneath It All f/nterscope/ 348 341 97%  54% 374 98% 54% Total Plays: 167, Total Stations: 29, Adds: 16

REO HOT CHILI PEPPERS Zephyr Song /Warner Bros.) 346 349 85% 32% 348 85% 36% SUSAN TEDESCHI Alone (Tone-Cool/Artemis)

UNCLE KRACKER In A Little While (Lava/ 345 340  84%  33% 351 8% 32% Total Plays: 148, Total Stations: 16, Adds: 1

FAITH HILL Cry (Warner Bros.) 337 341 0%  31% 342 96% 39% CALLING For You (Wind-up/

Total sample size is 620 respondents. Total average favorability estimates are based on  scale of 1-5. (1=dislike very much, 5=like very much). Total famitiarity

Total Plays: 132, Total Stations: 13, Adds: 4

P the p ge of respondents who recognized the song. Total burn rep ts the ber of respondents who said they are tired of hearing the HOOTIE & THE BLOWFISH Innocence {Atlantic)
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the Total Plays: 121, Total Stations: 20, Adds: 5
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are i to show opini i T iy
of participants on the Internet only. RateTheMusic is a registered tr k of RateTheMusic.com. The RTM system is available lor local radio stations by calling Songs ranked by total plays
818-377-5300. RataTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. _ 9 y totalp
4 ™
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CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ

The Man In The Trenches

A chat with Broadcast Architecture’s Rad Messick

Broadcast Architecture VP/Programming Rad
Messick has been an integral part of the firm's success
since 1997. Before joining BA he programmed former
Smooth Jazz outlet WVAE/Cincinnati and enjoyed a
successful run in Rock radio, programming WQXM/
Tampa, WDIZ/Orlando, WFYV/Jacksonville and
WKGR & WPBZ/West Palm Beach.

In addition to consult-
ing Smooth Jazz Net-
work clients, Messick has
overseen sign-ons and
headed BA research |§
projects worldwide. He
oversees continued de-
velopment of BA's Ana-
lyst music-sorting soft-
ware and Mix-Master
software and is heard
each weekend on Tokyo's J-WAVE
as the voice of AZ Beat, a global pop
music show produced by BA.

Yet, for all his accomplishments,
Messick generally keeps a low pro-
file, preferring to concentrate on the
many projects he tackles at once. |
spoke with him to get deeper insight
into the “man in the trenches” for
many of the most successful stations
in Smooth Jazz.

RD: What attracted you to the
WVAE job?

RM: I had been listening to
WLVE (Love 94)/Miami and
WLOQ/Orlando, both stations

Renee DePuy

evolving from AC pre-
sentations toward instru-
mental presentations. |
had always been a fan of
the music and had played
| smooth jazz shows on
| Rock radio, like David
Sanborn’s show. We got
as many phone calls
about what was played on
those shows as we did
about current rock records.

| was a personal fan of Pat Meth-
eny and Weather Report. I actually
heard fusion sounds incorporated on
WLOQ. At first I didn’t realize what
a component of the mix AC music
was for the actual format, but then |
realized that it was an integral part
of what was going on.

RD: How do vocals fit in the
Smooth Jazz mix?

RM: 1 see vocals as the real an-
chors for the format, where people
are able to latch on. They’re songs
that both cumers and partisans agree
on, important songs in the format.
They act as lightning rods for both

FRIENDS FOR LIFE Tris photo, snapped at a party in Princeton, NJ in
June, 2001, perfectly captures the good feelings between Broadcast Architec-
ture’s staffers. Seen here are (I-r) a blissed-out Rad Messick, Renee DePuy and
former BA CEO Frank Cody.

By Renee DePuy

OM, Broadcast Architecture

groups. Everybody agrees on them,
everybody knows them. They give
us a solid base to spring the instru-
mental music from.

RD: Is programming Smooth
Jazz any different from program-
ming other formats?

RM: A couple of its sensibilities
differ in terms of feel, texture and
flow, but, for the most part, Smooth
Jazz is about playing the hits and
presenting 2 music mix that gives a
feeling, in a quarter-hour period of
time, of what the radio station is all
about, just like any other format.

RD: What was the transition from
programmer 1o consultant like?

RM: Enlightening, because ev-
erything I learned in Cincinnati
was magnified 100 times. Remem-
ber, first | was a satisfied custom-
er. During my career in program-
ming I had the opportunity to work
with just about every company
that offered research. And when |
saw Mix-Master for the first time,
I considered it to be cheating. How
come | hadn’t had this tool before?

Being able to implement the
data the next day was unheard of.
Combine that with the ability to
see as many music tests national-
ly as I got to see and to be involved
with as many stations as I've come
to be involved with, and it was a
huge learning experience that con-
tinues to this day.

Also, having worked with so
many consultants over the years, |
know that it’s important for us at BA
to strive to provide clients with the
kind of information I'd want to hear
on the other side of the desk.

One of the things I enjoy most
about my work with BA is that
there’s no preconceived agenda go-
ing into a music test — let’s see
what rhey say — and being able to
reflect that on the radio. Listeners
dig the hits, from a vocal standpoint,
and they love melodic instrumental
music, songs they can hum to.

RD: What's the role of the re-
searcher or consultant at a station?

RM: It's important to be consid-
ered a part of the team, the radio-
station mind-trust, and not a vendor.
We have as much of a vested inter-
est in the success of the stations as
the stations themselves. I don’t think
you'll find any bigger cheerleader
than our office on the days when
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numbers come out or anyone quick-
er to get on the telephone when they
don’t have those exciting stories.

We're also a strong resource. We
can come in and hear things that
people don’t hear on a day-to-day
basis. We act as a real consumer. We
sit down and listen for 24 hours and
see if we're able to capture the es-
sence of what the station’s all about.

RD: So. in some respects. the
consultant plays the role of the lis-
tener.

RM: Literally, that’s what we get
paid to do. If the station’s hitting on
all cylinders, if we hear that its most
important messages are managed
well and cut through and we get a
good musical representation of what
the station’s about, then the listen-
ers can surely hear it.

RD: Many listeners must be get-
ting the messages: 2002 was the best
ratings year in Smooth Jazz histo-
ry.

RM: The spring book was the
one where three great radio stations
made it to the No. 1 12+ music po-
sition. WNUA/Chicago, WVMV/
Detroit and KWIJZ/Seattle all had
spectacular spring books and led the
spring sweep, but I think the sweep
of the year was actually summer,
which nobody really paid attention
to. The summer sweep was as suc-
cessful, if not more so, than the
spring.

RD: A4 lot of attention has been
given to the “growing pains " of the

Sformat. including the lack of new
artists. Is it radio s chuty to break new

music?

RM: The new-music
issue is interesting. It
takes time to build name
value. I don’t care what
format it is, it takes expo-
sure and great music to
get the listeners to con-
nect with it — and the
good stuff always sticks.
It's like making a Wall
Street-type assessment. Find the
great songs, invest in them, and div-
idends will pay off down the road.
Not all new music will work, and it’s
our job to find the songs that doand
bang them home.

Some people put new artists on
the radio and expect them to con-
nect immediately. They expect lis-
teners to feel the same passion and
excitement for them that we do. It’s
our job to get people excited. We
want to see new artists happen, be-
cause it means the format's alive,
vibrant and working.

RD: What are the key ingredients
to continue and expand the success
of Smooth Jazz radio?

RM: I'll steal a line from Oak-
land Raiders owner Al Davis and
say that it’s a three-pronged commit-
ment to excellence: Great program-
ming, great marketing and great
sales are what make a successful
radio station. It’s being in touch with
the listeners and playing the songs
they want to hear as often as they
want to hear them. Making a station
sound as compelling and inviting

Rad Messick
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and as big as other formats and hav-
ing great promotions can’t do any
harm either.

And if we don’t have sales, we’ll
be out of business. It’s up to pro-
grammers to make sure that sales
has the cooperation it needs to get
the word out. They need to talk
about the product and all the tools
that make us as successful as we are
on the programming side. Radio
needs to think like such companies
as Nike and Microsoft that embrace
the same basic goals. The amount
of R&D that Microsoft uses to im-
prove its product is massive. Nike
is.always finding new and creative
ways to market to people and bond
itself more closely with consumers.
And they both have great, great
sales.

RD: What are BA's goals for
2003?

RM: Our goal is to maintain the
consistently high level of success of
our client roster and to spread the
word and grow the format into mar-
kets where it’s currently not avail-
able.

RD: Last September BA helped
launch CIQX (The Breeze)/Calgary.
It’s not your typical Smooth Jazz ra-
dio station.

RM: We're really proud of that,
because sometimes we get a bad rep
for cookie-cutter stamping —
“Here’s the format, and here’s how
it’s gonna work.” We went to Cal-
gary with no agenda other than to
learn how to make Smooth Jazz
grow and prosper in a market where
there was no ethnic pop-
ulation and no history of
instrumental music.

Broadcast rules in
Canada are different and
have to include Canadian
content, so we had to look
for people who would ba-
sically be different from
what we'd see on an
American Smooth Jazz
station. If we’d just plugged in what
successful stations here do, it would
have been a flop. Instead, CIQX
debuted top five 35-54. A strong
showing like that, coming out of the
box and playing 60%-70% unfamil-
jar music, is a pretty outstanding
achievement for Paul Larsen, Bob
Templeton and NewCap Broadcast-
ing.

RD: You're a Miami Dolphins
fan. How does a team poised to win
the division fail to make the play-
offs?

RM: You know, it comes down
to playing a full 60-minute game.
Radio stations sometimes do exact-
ly the same thing as the Dolphins.
They give 95% effort, but they fall
about 5% short, and that’s why they
don’t win. It’s a full game every
day, and if you only do 95%, you're
only going to get 95% of the results.
People want to take a shortcut on
some points — on the program-
ming, marketing or sales side —and
that’s the difference between being
moderately successful and being tre-
mendously successful.
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LAST THIS TOTAL 4= GROSS WEEKS ON  TOTAL STATIONS/ dd d°
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS mpn(Eoso?lons CHART ADDS M oS t A e
3 € BONEY JAMES Grand Central (Warner Bros.) 812 +53 117656 17 400 mm';g"“fof-“m ot
1 2 BDB JAMES Morning, Noon & Night (Warner Bros.) 795 222 114815 20 36/0 NATALIE COLE FIDIANA KRALL Better Than Anything (GREVMG) 10
4 o STEVE COLE 0ff Broadwav (Warner Bros.) 748 +11 111934 21 38/0 EUGE GROOVE Rewind (Warner Bros.) 8
2 4 BWB Groovin' (Warner Bros.) 743 -44 97412 19 370 CRUSADERS Viva De Funk [GRP/VMG) bl
5 5  PETER WHITE Who's That Lady? {Columbia) 7127 -3 110204 21 38/0 CHIEL! MINUCCI Kickin"ll Hard /.S"llanatlllb/ 3
6 6  STEVE OLIVER High Noon (Native Language) 669 30 97749 23 36/0 FD':::%; ;:JE" W%’Z’A Victor) ;
X uropa
7 0 DAVE KOZ & JEFF’KOZ Blackbird (Rendezvous/WB) 629 +51 94865 12 40/0 BOB BALDWIN The Way She Looked At Me arad/ 2
8 © MINDIABAIR Lucy's (GRPAVMG) 610 +47 103337 5 420 | coeco yARUKAS You Sweel Snie Codsd 2
12 0 KENNY G Paradise (Arista) 500 +31 77863 14 36/0 | SPYRO GYRA Getaway Heads Up/ 2
10 10 MICHAEL LINGTON Still Thinking Of You (3 Keys/ 491 4 69846 13 36/0 MICHAEL MANSON Keys To My Heart (4440 Music Groug) 2
9 11 DIANA KRALL Just The Way You Are (Verve/VYMG) 472 -29 62004 16 32/0
14 @ BOB BALDWIN The Way She Looked At Me (Varada) 432 +17 64298 8 352
13 13 RICHARD ELLIOT Q.T. (GRAVMG) 421 28 34 2 un | Most
1" 14 JEFF GOLUB Cold Duck Time (GRP/VMG) 413 61 50791 21 30/0 Incr eaSEd Plawm
17 @ CRAIG CHAQUICO Afterglow (Higher Octave) 361 +10 17301 14 28/0 Tgw.
20 @ KIM WATERS Waterfall (Shanachie) 352 +31 56016 4 3311 | ammst TmeE caseLs INCREASE
18 17 MARION MEADOWS Tales Of A Gypsy (Heads Up/ 349 -1 31538 19 3on NATALIE CULE.HDWM KRALL Better Than Anything (GRP/VMG) +18
16 18  N.BROWN & M. MCDONALD I Still Believe (Warner Bros.) 346 25 30156 15 230 ﬁ';:m‘::[‘gvg De F:"* ’ﬁfmﬁfm . *g:
1 2 ome Away Wil e e ote/virgin, +
19 19 JOAN OSBORN’E Il Bfa Around /Lfompendla/ 335 -1 29938 17 2510 BONEY JAMES Grand Central (Warmer Bros) +53
23 @ GREGG KARUKAS Your Sweet Smile (A-Coded) 285 +8 24732 1" 25/2 | MINDI ABAIR Lucy's (GRP/VMG) +417
22 22 DONNA GARDIER How Sweet It Is (Dome Records Limited) 274 -8 12432 9 180 SPYRD GYRA Getaway (Head's Up/ +86
25 €D  ALJARREAU Random Act Of Love (GRP/VMG) mn +36 21111 4 18j0 | J. THOMPSON Tell Me The Truth /AMH) +45
24 24 JEFF LORBER Chopsticks (GRP/VMG) 269 3 3638 10 210 ;:'l’[“l'l"':""‘ 'j'éé:' ;fc”;”m""l"”ﬁ’; ;’S’m i ::‘;
27 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 267 +59 17811 6 231
26 @ NESTOR TORRES Watermelon Man (Shanachie) 239 +13 31487 5 18/0
28 @ CHIELI MINUCCI Kickin It Hard (Shanachie) 237 +43 39426 3 243 M St
D (o)
30 SPYRD GYRA Getaway (Heads Up) 215 +46 20713 2 2112 PI a ye d Recurre nts
29 @ JONATHAN BUTLER Pata Pata (Warner Bros.) 191 +3 14261 4 1611 ronL
€D  PIECES OF A DREAM Loves Sithouette (Head's U/ 170 +2 15529 1 16/1 | anmst T Laserss) PLAYS
125mouth s S ; | 299155 NATALIE COLE Tell Me All About It (GRP/VMG) 318
mooth Jazz reporters. Songs ranked by total plays for the airplay week of 2/3-2/15. Bullets appear on songs gaining plays or remaining flat f ious week. If tw S g 9
tied in total playsr. the song wm?th,e larger )i/n:r:age i)r{m plays is':)llace)é first. Songs below l:ljo. 15 are moved t: recurrelntgane): 2‘[)) weeks on thea cl:aorrtr.] :Ar::; Audsdtd is the to‘;aslo:ugm:;? MICHAEL MANSON Outer D ’ n{e (A440 Music Group) 45
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions NORMAN BROWN Just Chillin' (Warner Bros.) 187
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The | EUGE GROOVE Siam Dunk /Wamer Bros) 180
AT T RIS LD (G, KENNY G FICHANTE MOORE Ore More Time /Arista/ 173
- FOURPLAY Rollin’ (Bluebird/RCA Victor) 170
New & Active CHUCK LOEB Sarao (Shanachie) 147
NATALIE COLE FIDIANA KRALL Better Than Anything (GRP/VMG) GERALD ALBRIGHT 0id School Jam (GRP/YMG) [‘::::‘:ﬂ:ﬁsng”;' Kf“’wa".y %’” ”"ﬁ/ V”f’”’ m
Total Plays: 149, Total Stations: 20, Adds: 10 Total Plays: 92, Total Stations: S, Adds: 1 i istan °c’"'"l90| ;;’;:M;I',’y s 06
CRUSADERS Viva De Funk (GRA/VMG) RUSS FREEMAN Soul Dance /Peak/ e Lonue (otaraal
Total Plays: 128, Total Stations: 18, Adds: 7 Total Plays: 78, Total Stations: 8, Adds: 0 EE'E“SLADM‘:}&")'(GST :'"T'h”"ss"’%‘/’/’ggg “//ﬁ"”g :;
PAUL HARDCASTLE Desire (Triggin’ 7 Rhythm) J. THOMPSON Tell Me The Truth (AMH) arks The Spol
Total Plays: 111, Total Stations: 11, Adds: 1 Total Plays: 75, Total Stations: 8, Adds: 0 DAVID BENOIT Then The Morning Comes /GRP/VMG) 60
BLAKE AARON One Moment With You (inervision) PAUL HARDCASTLE First Light (Triggin’ n Rbythm) LUTHER VANDROSS (d Rather () 58
Total Plays: 108, Total Stations: 10, Adds: Total Plays: 73, Total Stations: 4, Adds: 0 KIM WATERS In The House (Shanachie) 48
DAVID LANZ Romantica (Decca/ LIQUID SOUL Sun Ra (Shanachie) JEFF KASHIWA 3-Day Weekend (Vative Language/ 37
Total Plays: 93, Total Stations: 9, Adds: 0 Total Plays: 61, Total Stations: 5, Adds: 0 DIDO Thankyou (Aristal 35
— CRAIG CHAQUICO Luminosa fHigher Octave) k] ]
Songs ranked by total plays
* HIGH-IMPACT GRAPHICS e s e
- DURABLE CONSTRUCTION BRO ADC "I"
| « MAXIMUM PORTABILITY
IN?EN;‘JFI‘I' HED;CTIDN SALE} | N CORPORATED
AVE $600
6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286
1-800-433-8460
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ON THE

Shaun Holly and | have music meetings
once a week, and when we listen to songs,
we try to pick the hits. We always keep in
mind what the listeners like and, espe-
cially, what they might love. We love origi-

R E@@R nality, but we know that hit songs need a
“With

. strong hook to stand out in some way; fa-
miliarity is always a big plus. | stay away
from pretty wallpaper songs with no hooks
and songs that just don't fit. If a listener
was driving, would this song be strong
enough to make them listen to it all the way through? We also
look at what other stations are adding, what our consultants say
about the song and how our programming team feels, because
even though we have the best intentions, we aren’'t always
right. ¢ Songs that are familiar to our audience but seems to
have a new and refreshing twist to them include BWB's
B “Groovin™ and Joan Osborne’s “I'll Be Around.” Both sound great.
and response has been very positive. They are not just covers — they're great
songs that stand on their own. The fact that they add familiarity is a big plus.
too. Others that sound fresh include “Lucy’s” by Mindi Abair, Bob Baldwin's
“The Way She Looked” and Greg Adams’ “"Sup With That.” Although they
have some familiar elements, each brings a fresh sound to the station that
helps make us stand out. They have great hooks, plus they sound really cool.
We do play it on the safe side, because we have so many great songs in
our library already; we don't need to go out on a limb. But if we hear a hit —
especially if all the other elements come together — it's an add!

Smooth Janz

Angie Handa
fLﬂ MD, KYOT/Phoenix

R T T T AT R R

oA

Natalie Cole featuring Diana Krall's
“Better Than Anything” (GRP/VMG)
earns No. 1 Most Added honors again this
week with 10 new adds, including KJCD/
Denver and WNWYV/Cleveland. This sensa-
tional track is already up to 20 plays on
KKSF/San Francisco ... Congratulations to
saxophonist Boney James, whose “Grand
Central" (Warner Bros.) reaches No. 1; this
is just the latest in a series of such triumphs
for James that are now literally too numer-
ous to list ... As it did last week, Warner Bros. Jazz continues to dominate our
top four chart positions, plus Dave Koz & Jeff Koz's “Blackbird” (Rendezvous/
Warner Bros.), at 7*, earns a spot among the Most Increased. Euge Groove's
“Rewind” is No. 2 Most Added with eight new adds. including trendsetters KTWV
(The Wave)/Los Angeles, WJZW/Washington and WNUA/Chicago ... The Cru-
saders’ “Viva de Funk” (GRP/VMG) continues to be greeted with genuine en-
thusiasm by programmers, who make the track third Most Added with seven
adds, including KKSF, KOAI/Dallas, WJZZ/Atlanta and WLOQ/Orlando

Fourplay's “Ju-Ju” (Bluebird/RCA) is off and running, especially now that it's
garnered an influential new add, one of four nationaily this week, at The Wave
.. In keeping with the station’s tradition of breaking records (and being right
when it does), KWJZ/Seattle didn't bother to wait for next week'’s official add
date on Jeff Lorber's “Gigabyte” (Narada) ... To the "A” stack: Among releases
that merit your attention are the remixed version of Donna Gardier’s “How
Sweet It Is” (Dome), Nelson Rangell's “Look Again” (A440) and Les Sabler’s
“Reasons” (Music Force). — Carol Archer, Smooth Jazz Editor
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WZMR/Albany, NY KCIY/Kansas City, MO KSSJ/Sacramento, CA
PD/MO: Tim Dwkee PD: Mark Edwards PD: Lee Hanson
i MD: Michelle Chase APD: Ken Jones
MICHAEL MANSCH "ea CAUSADERS V™ S Azgs
COUE FARALL “Better KIV WATERS “Watertai
WSSM/St. Louis, MO
KAJZ/Albuguergue, NM KOAS/Las Vegas, NV PD: David Myers
PD: Paul Lavoie OM: Vic Clemons HIEL) MINUCC! *Kicks
MD: Jett Young PD/MO: Erik Foxx GREGG KARLIKAS "Swert
No A No Aogs.
KBZN/Salt Lake City, UT
PD/MD: Rob Riesen
KNIK/Anchorage, AK KTWV/Los Angeles, CA No Ras
DM/PD: Aaron Wallender | PD: Paui Goldstein
. [ KIEM/San Diego, CA
FIET‘DI A;A\t‘l Conversa PD: Mike Vasquez
WJZZ/Atlanta, GA JEFF GOLUB "Mercy APDME;”“ Cole
PD/MD: Nick Francis
- WJZNMemphis, TN
IS, P
pe PD: Norm Miller L(I'J(s:lis:’hfm;‘:':“' CA
MJ/Bakersfield. CA 8 CAUSACERS Vi : Stev :
PD/MD: Chris Townshend | 3 ant S EAMAOLLER “Tearcons APD/&E;&:“?I:["Z Wiedmann
UGE GROOVE “Rewnd | DENNY JI08A "Euross e
SPYRO GYAA “Getanay Gzn:;:( AR S
' KMGQ/Santa Barbara, CA
. PD: Mark De Anda
S WLVEMiami, FL T T
¢ LR PD: Rich McMillan JONATnAN BUTLER Pata
PD: Steve Stiles No Adds COLE #KRALL “Sefte
WJZIMilwaukee, WI KJZY/Santa Rosa, CA
WNW\_I/CIeyqund. OH DM/PD: Steve Scott PD: Gordon Zlot
PD/MD: Bernie Kimble e APD/MD: Rob Singleton
COLE"IRM‘. Sester Ho Adas
NELSON RANGELL “Look’
KSBR/Mission Viejo, CA KWJZ/Seattle-Tacoma, WA
WJZA/Columbus, OH DM/PD: Terry Wedel PD: Carol Handley
OM/PD/MD: Bill Harman MD: Susan Koshbay MD: Dianna Rose
APD: Gary Wolter TSI 9
ML MINUCE) "N
£ FKRALL "Bette
KRVR/Maodesta, CA | WEIB/Springfield, MA
PD: Jim Bryan PD: Ben €
KOAI/Dalias-Ft. Worth, TX MD: Doug Wultf ghen asgv ,
DM/PD: Kurl Johnson cous L s MDD arrellluing)
APD/MIﬁJ‘;'“Br:LM‘i’&r‘laeI ‘ MICHAEL WARSON exr GEMOSiti
] |
| WO_CD/New York, NY I WSJT/Tampa, FL
KJCO/Denver-Boulder, CO DM: John Mullen DM/PD: Ross Bluck
PD/MD: Michael Fischer | PD/MD: Chariey Connolly MD: Kathy Curtis
¥ kRALL B L0P | Vo Adas
|
| | ) |
. |
KVJZ/Des Moines. IA WJCONertelk, VA [ WJ_ZW/Washmgmn, oc
S | 0aisy Dadi ©M: Kenny King
PD: Mike Blakemore OM: Daisy Davis PD: Carl Anderson |
MD: Becky Taylor | APD/MD: Larry Hollowell | ECaTL
5 1
p | JRN/(Jenes NAC)/National
WLO0Q/Orlande. FL PD: Sieve Hibbard
PD: Brian Morgan MD: Cheri Mavqua:-t
WVYMV/Detroit, MI MD: Palricia James -
PD: Tom Sleeker 380/ § B
MD: Sandy Kovach A
N MEAL | |
; | 42 Total Report
KEZLF CA KYOT/Phoenix, AZ | CLSHER
resng, PD: Shaun Holly 39C t Playlist
Om: Scotl Keith . APO/MD: Angie Handa SENtlaRyasis
PD/MD: J. Weidenheimer s Reported Frozen Playlist {1):
‘ WJ2ZV/Richmond. VA
. . Did Not Report, Playlist Frozen (2):
WYJZndianapolis, IN KJZS/MReno, NV KUJZ/Eugene-Springfieid. OR
PD/MD: Car! Frye Aclingo F:g: Harry Reynolds | WJJZ/Philadelphia, PA x
i | :
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CYNDEE MAXWELL

cmaxwell@radioandrecords.com

TheGlassIs Half-Full

Not all markets experienced gloom and doom in

the fall Arbitron

While there has been much ado about what a horrible fall book
it was for the Rock genre, there were quite a few places on the Ac-
tive side where ratings actually went up. WCCC/Hartford trended 3.3-
4.7 12+, and its ranking went up from ninth to seventh. In men 18-34
WCCC went from 7.8-17.5, and its rank soared to No. 1 from No. 4.
WNVE/Rochester, NY was flat 12+ at 3.7, ranking No. 9. But in men
18-34 its share increased 10.1-14.3, retaining its No. 1 rank in that

demo.

Other stations with increased 12+ AQH in-
cluded WYSP/Philadelphia; WAAF/Boston;
KUPD/Phoenix; WIYY/Baltimore; KBPl/Den-
ver; WLZR/Milwaukee; KOMP/Las Vegas;
WTFX/Louisville; WQBJ & WQBK/ Albany,
NY; KPOI/Honolulu; KRTQ/Tulsa; WBSX &
WCWQ/ Wilkes Barre; KRZR /Fresno; KRQC/
Omaha; KAZR/Des Moines; and KICT/Wich-
ita. See, things aren’t bad everyiwhere!

Additionally, I compared the men 18-34
demo for the stations with both summer and
fall books. In the summer 60% of the stations
were No. 1 men 18-34. In the fall 70% of the
same stations were No. 1 men 18-34! Whileit’s
true that, historically, the fall book is always
down for Rock stations, is it any worse this
year than in years past? I don’t know; I'm not
a researcher.

Arbitron admits that seasonal variations ex-
ist for different formats, so whether it’s fair to

compare summer to fall books is up for de-
bate. It’s equally questionable to compare fall
to fall books because many different things can
happen in a marketplace in a year. One can
make a case for comparison either way.

While we're on the topic of methodology,
it seems as good a time as any to make some
changes in the data [ typically present. While
the 12+ information remains, I've made
changes to the demos. Previously, the demos
shown were men 18-34 and men 25-54 for both
Rock and Active Rock stations. This time I've
opted to show men 18-49 and persons 18-49
for Active Rock, and next week you'll see men
25-54 and persons 25-54 for Rock.

Here's a look at how the Active Rock for-
mat ranked overall in our new and improved
demographic cells. (As an example of how to
read this chart, 1% of Active Rock stations
ranked No. 112+.)

12+ Men 18-49 Persons 18-49

No. 1 1% 41% 14%

No. 2 7% 29% 19%

No. 3 10% 8% 17%

Active Rock
Midt. Calis/City 12+ AQH Share (Rank) M18-49 AQH Share P18-49 AQH Share
AGH Persons (00) (Rank) (Rank)

3 WLLUChicago 0.4 (381) 51 0.9 (27 0.6 (34)
5 KEGL/Dallas 2.2 (181) 147 40(8) 28(17)
6 WYSP/Philadelphia 45(7)308 107Q 6.8(3)
9  WAAF/Boston 22(17 124 5.3(5) 3.3(11)
10 WRIF/Detroit 4.2 (8) 245 103@ 5@
14  KFNK/Seattle 15(22) 65 30(121) 2.1(20)
15  KUPD/Phoenix 3.6 (12) 144 7303) 4.9 (51)
16 KXXR/Minneapolis 5.8 (5t 210 11.0() 76(2)
17 KiOZ/San Diego 3.5(91) 120 7.1 5221
19 WIYY/Baltimore 46 (6) 153 11@Q 7303)
21 WXTB/Tampa 43(T)135 11@Q 72(3)
22 KBPUDenver 4.4(7)135 0@ 6.0(3)
24 KUFOfPortland, OR 4.1(6) 101 92@Q 57(2)
25 WMMS/Cleveland 4.3(10) 110 82(2) 6.4 (5)
27 KRXQ/Sacramento 3.6 (101) 83 72(@) 5531
29 KQRC/Kansas Clty 7.2(2) 158 151 @ 2.9@
31 KISS/San Antonio 70(2) 154 141 @ 91 @
33 WLZR/Milwaukee 5.7 (3 122 142@Q 9.0 2)
35 WAZU/Columbus, OH 10 (21918 1.3 (201) 1.2 20t)
35 WBZX/Columbus, OH 46(8)84 2.1 @ 6.5 (51)
40 WNOR/Morfolk 58 (3t) 104 133Q 8.1(2

RocK

February 21, 2003 R&R ® 87

Mit.

59
61
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69
74
79

282

87
87

92

97

100
103
105
109
118
120
122
125
124
128
130
134
136
137
141
143
144
155
152
148
157
164
163
17
167
170
176
182
180
187
186
193
195
206
211
220
220
222
202
232
240
237

Calta/City 12+ AQH Share (Rank)
AQH Persons (00)
KOMP/Las Vegas 4.6 (7t) AN
WBBB/Raleigh 3.5(9) 47
WCCCMartford 49(7)74
WRATMonmouth-Ccean 1.9(19t) 27
WNVE/Rochester, NY 3.7(9) 48
KATT/Oklahoma City 54(7)70
WTFX/Louisville 4.7 (7) 56
WTPT/Greenvilie, SC 3.6 (91) 38
KPOIHonolulu 3.4 (15) 36
WQBK & WQBJ/Albany, NY 6.2 (4) 67
KRTQ/Tulsa 2.9 (14)27
WKLQ/Grand Rapids 4.7 (8) 45
KRZR/Fresno 5.6 (3t) 57
WRQC/Ft. Myers 1.4(19) 14
WBSX & WCWQ/Wilkes Barre 5.3 (5) 50
KRQC/Omaha 4.8(8) 38
WQXA/Harrisburg 4.9 (7t) 36
WLZX/Springfield, MA 2.8 (10) 20
WXQR/Greenville, NC 35(9)25
WRUF/Gainesviile 6.1(3)41
KAZR/Des Moines 7.1 (4t) a1
KRAB/Bakersfield 4.1(7)29
KRFR/Bakersfield 3.1 (12) 22
KICT/Wichita 6.2 (6) 37
KHTQ/Spokane 6.8 (2) 43
KILO/Colorado Springs 5.8 (6) 36
WJJO/Madison 48(7)29
KRXE/Lafayette, LA 1.5(17t) 10
WBYR/Ft. Wayne, IN 6.0 (8) 37
WRXR/Chattanooga, TN 4.3 (8Y) 24
WCHZ/Augusta, GA 6.3(3) 35
WRTT/Huntsville, AL 6.3 (6) 33
WJXQ/Lansing, MI 7.3(4)38
KMRO/'Modesto, CA 6.6 (3) 34
WWBN/Flint, MI 46(7)25
WTHX/Pensacala, FL 5.0 (5t) 23
KDOT/Reno, NV 32(17)16
WKQZ/Saginaw, M| 8.0 (5) 39
KCCG/Corpus Christi, TX 3.1 (120 15
WCPR/Biloxi, MS 5.6 (6t) 25
WWWX & WXWX/Appleton, Wl 56 (7) 23
KORB/Quad Cities, IA-IL 6.1 (5) 24
WIXO/Peoria, IL 5.0(8)19
KZRQ/Springfield, MO 25(12H9
KLFX/Killeen, TX 6.5 (5) 22
WAMXHuntington, WV 7.4 (4)23
WzZBH/Salisbury, MD 5.8(4)23
WGBF/Evansville, IN 6.0 (5) 21
WRPL/Erie, PA 7.2(6) 23
WRKW/Poughkeepsie, NY 22(12)8
WRBR/South Bend, IN 5.6(6) 17
WKZQ/Myrtle Beach, SC 5.5 (6t) 19
KURQ/San Luis Obispo, CA 4.1 (71) 12
KiBZ/ALincoin, NE 7.7 (3) 24
WZUU/Kalamazoo, M! 1.6 (15 4
KFMXLubbock, TX 8.3 (3t) 25
WZOR/Green Bay, Wi 3.0(12)8
WGIRManchester, NH 9.0 (2) 25
KZRK/Amarilio, TX 93@ 126
KRQR/Chico, CA 4.2 (5t 10
WQLZ/Springfield, IL 6.7 (7) 16
KXRX/Tri-Cities, WA 5.6 (6t) 12
KQWB/Fargo, ND 8.2(4)19
KDAM/Fargo, ND* 0.9 (15) 2
WHMH/St. Cloud, MN 6.2 (4t) 14
KRBR/Duluth, MN 8.8 (3) 21
KEYJ/Abilene, TX 5.4 (7t) 10
KFMW/Waterioo, 1A 9.9(2) 17
WYYX/Panama City, FL 7.1 (212

*Signed on Nov. 7, 2002

M18-49 AQH Share
(Renk)
102 (2)
62 (4)
15Q
4.5 (6)
9.1(2)
116(2)
105 (2)
79(2)
5.4 (9)
134Q
70(2)
92(2)
14Q
39@8)
1.2(2)
85(3)
12,0 (2)
63(2)
7.8(4)
18@
150
4.7 (8Y)
47 (61)
100 (2)
151 (2)
1.2(3)
9.0 (2)
3.0 (1Y)
130
10.1 (3)
129Q
9.8(2)
169Q
129@
100 (2)
9.1 (4)
7.1(3)
193¢
48 (5Y)
107
122(2)
12.3(2)
104 2)
4.3(81)
157
140€Q
128Q
123Q

14.7 21
6.1 (3
124@Q

124 @t
69(3)
135@
3851
157Q
7.0(7)
169Q
16.7Q)
76 @Y
137@Q
95@t
132 (2)
130121
128 Q)
208 €
7.1 (a1
216 @
12.32)

P18-49 AQH Share
(Rank)
6.9(2)
43(7Y)
7.6 (4)
33(9)
58(7)
8.0(3)
6.8 (3)
49(8)

4.4 (109
9.9 (2)
43(11)
6.4 (5)
77Q
2.7 (101)
82 (5)
6.1(5)
8.1(4)
4.4 (61)
53 (5)
88 @
104 (2)
4.8 (8Y)
3.8 (10)
7.93)
104 (2)
75(3)
6.2(8)
2.0 (149
89(2)
6.0(7)
9.4 (2)
8.3(4)
108@1
9.1@
6.2(6)
6.5(4)
47 (100
109 (2)
38 (1Y
773
8.8 (5
8.9 (3Y)
7.4 3
3.1 (1Y)
8.6 (3N
113@3)
9.3(3)
8.3(4)
108 (4)
3.3 (101
76 (5)
8.3 (2
5.3 (50
109@Q
2.4 (111
1.1 @Y
40(11)
132(2)
124@Q
5.6 (5)
100 (2)
8.0(4)
126 @
1.4(13)
ss @
137Q@Q
6.5 (50

140@Q

9.5 (2)

Ties are noted with a t. © Arbitron. May not be quoted or reproduced without prior written
permission from Arbitron. Data is Monday-Sunday, 6am-midnight, from Maximiser.
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)ROCK TOP30

o February 21, 2003

Wk WEE  ARTIST TITLE LABELIS) s s |np%?§%ns VeS| Most Added’
A W
1 1 3 DODRS DOWN When |'m Gone (Republic/Universal) 914 -25 84625 19 3710 www.rradds.com
2 © SALIVA Always (Isiand/iDIMG) 725 +8 67960 19  30/0 ARTIST TITLE LABELS) ADDS
4 3 SEETHER Fine Again (Wind-up/ 502 -19 41376 28 250 TOM PETTY &... Have Love Wil Trave! (Warner Bros.] 7
3 4  CREED Weathered (Wind-up) 465 58 33161 12 25/0 | UNLOCOFaiure MoverickiReprise) 7
8 @ GDOSMACK Straight Out O Line (Republic/Universaly 463 +85 39175 3 280 | REVISCaughtinTheRaniEp) 2
7 0 UDIDS . . 425 9 8 4 30 CHEVELLE Send The Pain Below (£pic/ 4
AUDIDSLAVE Like A Stane (Interscope/Epic/ +3 38455 0 BREAKING BENJAMIN Skin (Holywood) 3
5 7  STONE SDUR Bather (Roadrunner/IDJMG/ 419 .27 36097 24 30/0 QUEENS OF THE STONE AGE No One Knows (/nterscape/ 2
12 e FOO FIGHTERS Times Like These (Roswell/RCA/ 405 +42 32822 4 30/0 STONE SOUR Inhale (Roadrunner/IDIMG) 2
6 9 AUDIDSLAVE Cochise finterscope/Epic) 388 .30 35463 18  26/0 PEARL JAM Get Right (£pic/ . 2
13 @ QUEENS OF THE STONE AGE No One Knows fInterscope/ 383 +25 32174 16 23j2 (:I]Elnl: ::”:E;:‘;g/“:;;:zu; /Vﬂ/caf;tJ/J/ve/ :
upid Gi effen/Interscope
14 0 SOCIALBURN Down (Elektra/EEG) . 382 +34 32339 10 2810 EVANESCENCE Bring Me To Lie (Windp) 2
10 @ THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) n 0 29683 5 30n
9 13 PUDOLE OF MUDD She Hates Me (Flawless/Geffen/Interscope/ 363 14 31293 27 26/0 Most
11 14  CHEVELLE The Red (pic/ W o s 2% up |IncreasedPlays. ...
16 @ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 343 +2 26525 7 281 T&TAAVL
17 16 DISTURBED Remember (Reprise/ 260 -15 19640 7 2411 ARTIST TITLE LABEL(S) INCREASE
19 17  FUEL Won't Back Down (Wind-up/ 218 -3 12574 6 211 | GODSMACK Suraight Out Of Line (Repubiic/Universal +85
23 TRAPT Headstrong (Warner Bros.) 205 +25 16657 6  20/0 | PEARLJAMGetRigntfp) +58
18 19 NIRVANA You Know You're Right (Geffen/ 204 56 16714 18 23jp | CHEVELLE Send ThePen Boow i 152
A You Know You're Right (Geffen/Interscope) 4 | STONE SOUR Inhale (Roackunner/JMG) +52
20 20  TAPROOT Paem (Velvet Hammer/Atlantic) 198 25 13115 20 1710 FOO FIGHTERS Times Like These (Roswed/ACA/ +42
27 @ BON JOVI Bounce (/sland/{DJMG) 188 +19 14223 2 19/0 AUDIOSLAVE Like A Stone interscape/Epic) +39
@  CHEVELLE Send The Pain Below (Epic/ 179  +52 13368 1 23)4 | SOCIALBURN Down (Elekua/EEs) +34
24 23 DUTSPOKEN Farther (Lava/ 175 2 12269 4 201 3" Gir s['l“F"‘Tng ”;'“'"mﬂo ] +2:
29 @ MUDVAYNE Not Falling (£pic/ M7 1288 8 130 [ RS dm:gTﬂz‘m‘:,;m‘; e foows erscope) e
21 25  OEF LEPPARD Four Letter Word //sland/IDJMG/ 166 -19 17820 10 14)0 M
30 @ DONNAS Take It Off {Lookout/Atlantic) 158 +11 14155 4 14/0 ost
28 @ OLEANDER Hands Off The Wheel (Sanctuary/SRG) w5 o s 2 1 |Played Recurrents,
25 28  ZWAN Honestly (Reprise) 141 -34 11074 8 13j0 ARTST TTLE LAGELES) ;?E's'
22 29 GOVT M!l!.E Drivin Ran'n (ATO) 138 -45 9331 13 13i0 NICKELBACK Never Again (Rosckunrer/I0JMG) 28
[Debut> @ STYX Waiting For Our Time (CMC/SRG/ 134 +1 11122 1 141 FOO FIGHTERS All My Life (Roswel/SCA) 292
37 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of SYSTEM OF A DOWN Ae.n b &
2/9-2/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed DISTURBED Prayer (Reprise/ 244
first. Soggs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting NICKELBACK How You Remind Me (Roadrunner//DJMG) 216
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases : .
in total plays. Gross Impressions :quoals Aver:ge Ouar’ter ;our Persons tlimess number of plays (times 10?)?.e Average Ousaner Hour Pelrsons used herein with permislsion from PUDDLE OF MUDD Drift & Die (Fawless/Geffen/interscape) 194
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope/ 193
= GODSMACK ! Stand Alone (Republic/Universall 185
New & Active RED HDT CHILI PEPPERS By The Way (Wamer Bros) 179
PUDDLE OF MUDD Control (Flawless/Geffer/interscope) 162
PACIFIER Bullitproof (Arista/ LEISUREWDRLD I'm Dead (47/ARTiSTdirect/ STAIND IU's Been Awhile (Flip/Elektra/EEG) 153
Total Plays: 95, Total Stations: 13, Adds: 0 Total Plays: 48, Total S(a(ior!s: 6, Adds:' 0 NICKELBACK Too Bad (Roadrunnen/OJMG) 149
STD!:E SPUH Inhale //{oad{ur;ner//D:/MG/ PHDJECT. 86 Hollow Agaln.(ﬂtlantl.c/ STAIND For You (Fig/Elektra/EEG) 143
T i e )
et Rigl irl's Not Grey (DreamWorks, -
Total Plays: 58, Total Stations: 10, Adds: 2 Total Plays: 43, Total Stations: 8, Adds: 1 g:::ﬂg‘ Wl;asslil Br::mrﬂ% ::g
CINDER Soul Creation (Geffennterscopel REVIS Caught In The Rain (Epic/ M
Total Plays: !’?2, Total S(a(it?ns: 5, Addsz 0 Total Plays: 37, Total S(a'(ions: 10, Adds: 5 R&R Station Playlists have moved to the web.
STAGE ) Will Be Something (Maverick/WB) BLINDSIDE Sleepwalking {Elektra/EEG) See all of our monitored reporters at
Total Plays: 52, Total Stations: 5, Adds: 0 Total Plays: 36, Total Stations: 5, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays
Reporters .
WONE/Akron, DH * WKGB/Binghamton, NY WTUE/Dayton, OH * WDHAMoristown, NJ © WMMR/Philadelphia, PA * WXRX/Rockford, IL WAQX/Syracuse, NY * KMOD/Tulsa, 0K *
ON Mach Anthory PO: Am Fren PO: Tory Thiorg POAKD: Turrie Carr PO Sem Miloven POAKD Sm Slons POAID Bob O'Ded POAMD: fiob Hurt
PO: TAL O'Grady O: Tim Bolend APOMO: John Bosuleu 1 DISTURBED Fewmembe” APOAID: ¥an Zipeto No Ao APD- Deve Frisina 00U “Gar
- it e - PR e snsmon T | | e e
. Fuver REVE T L, Ut * TOMFETIY £ 18 o
KRR/ Guergu WM * | o RY - Al il ) WMZKWausau, Wi
s fried oty e e WRABNassau-Suftalk, NY * | KDKB/Phoenix, AZ e WIOT/Toledo, OH * POVD Nk Sumrars
R B S o B SR " "
KZMZ/Alexandria, LA .- Rty eite: NG - s ) KSJ0San Franciscn, CA e WRQRMWilmingion, NC
5 s Caner gl el WFZOdessa-Midiand, TX | WHEB/Portsmauth, KH o i WKLT/Traverse Cty, MI ae=L
1w 4 STOME SOUR ‘o™ MLOCD Fadre” 1 STONE SOUR o’ Nodas P:Q.::.-M 8 L3RR
SRR — KLOLMouston, TX == WHIY Providence, Rl * L T T e WA
. WYBB/Charleston, SC * RPN . %0 s e D L KLP az* o
et e e LT iy I o WACD/ongeown, OH-
SREANG BENAMN Sk UMOCO fare” ,;,‘-’ * g ) Mo Acs. Bt
WRKR/Kalamazoo, MI - KCALRiverside, CA * o
KWHL/Anchorage, AK WKLC/Charieston, WV POMD ey Onscon KCLB/Palm Springs, CA PO Stve Hofiman KXFX/Santa Rosa, CA *
T vy e 000 GI0DOLS Sy ool ac IS et o e oy it *Moni R
s B WOBZMacon, GA | ma s RS e
PO Eronwem g el 57 Total Reporters
WAPL/Appleton, Wi * WEBN/Cincinnati, OH * 0: Serivn Scott Hrrcieeiing we mﬁ!‘%ﬂam. WA*
% soecawrs m?hm-. Nolas S e 10 waRS oMot APORD e 37 Total Monitored
fokes Mo sos KFRQ/McAllen, TX * . o TOMPETTY 418 Yow"
kLB Austin, TX * WVRK Columbs. GA SEns el e KTUXSiraveport, LA* 20 Total Indicator
o cars e e G I ACTENCOP o T e PERRG s e & o es 18 Total Playlists
T g v PEARL A Mo MO0 o
KNCN/Corpdus Chrigtl, TX *| ™7 WWCT/Pouria, IL B KXUSSpringfisid, MO Did Not Report, Playlist Frozen (2):
KIOC/Beaummont, TX * o e s WOLE/Morgandown, WV o " oetee 0 Tyt WPHD/Elmira-Cormning, NY
'?;"'M ! mmwwam-w l;n:nn- m;\'. %“m’i’.m S”T‘“"‘,'_"',‘” WPXCJCape Cod, MA
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"7 ACTIVE ROCK TOP50 i

k » February 21, 2003
LAST THIS TOTAL +f- GROSS WEEKSON  TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLIYS NS weRisSos  CouaT  aoos Most Added:
1 1 SALIVA Aiways (/sland/IDJMG) 1840 -87 156545 21 57/0 e
3 e SEETHER Fine Again (Wind-up) 1772 +75 156543 31 56/0
Lo ARTISTTITLE LABEL(S) ADDS |
2 3 3 DOORS DOWN When 'm Gene (Republic/Universal) 1702 -3 141649 20 570 REVIS Caughtfn The Rain (i %
6 o GODSMACK Straight Out Of Line /ﬁeﬂllbliC/UIliVEISH” 1590 +121 132315 3 57’0 UNLOCO Failure /MﬂVE/Il‘k/ﬁEﬂliSE/ 19 |
4 5  CHEVELLE The Red /£pic/ 1558 93 138597 32 57/0 COLD Stupid Girl (Flig/Geffen/Interscape) 18 l
5 6  TAPROOT Poem (Velvet Hammer/Atlantic) 1464 74 114442 24 5500 BREAKING BENJAMIN Skin (Hollywood) 12
7 @ QUEENS OF THE STONE AGE No One Knows f/nterscape/ 1356  +40 123821 20 540 :#;"“’E“ s“;:"ﬂ";n'::z’,‘ ;;’%Z%GJ’M o ;
8 G DISTURBED Remember (Reprise) 1259 +38 104341 12 56/0 HOT ACTION COP Fever For The Flava /Lava/ 6
9 0 MUDVAYNE Not Falling /Epic/ 1249 +83 110888 19 58/0 EVANESCENCE Bring Me To Life (Wind-up/ 4
10 @ TRAPT Headstrong (Warner Bros.) 1248 +105 101819 19 55/0 SUM 41 The Hell Song (/sland/IDJMG) _ 4
15 @) AUDIOSLAVE Like A Stone nterscape/Epic/ 1119  +170 96072 6  55/1 | (HED)PLANETEARTH Blackout (VolcanalJivel 3
@  SOCIALBURN Down (Elcktra/kEG) 1095 475 94926 13 540 | o IVOSIOE Seepwaling (EbkiralES) 3
- own Ettr * OLEANDER Hands Off The Wheel (Sanctuary/SAG) 3
1" 13 RA Do You Call My Name (Republic/Universal) 1059 -1 86992 21 52/0 PROJECT 86 Hollow Again /Atiantic) 3
12 14 DISTURBED Prayer (Reprise) 1022 9 88078 27 58/0
17 @ FOO FIGHTERS Times Like These (RoswellRCA) 951 +129 81050 6 561
14 16 FOO FIGHTERS All My Life (Roswell/RCA) 922 -41 74218 23 51/0 Most
18 17 RED HOT CHIL) PEPPERS Can’t Stop (Warner Bros.) 814 -3 64497 10 490
16 18  AUDIOSLAVE Cochise /interscope/Epic) 732 -149 61277 19  46/0 Increasedplay s o
AL
23 @ THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 709 +63 67465 5 480 PLAY
, - I 8 45,0 ARTIST TITLE LABEL(S! INCREASE
21 20  FUEL Won't Back Down /Wind-up) 655 34 48994 STONE SOUR Inhale (Baadrunner/iDJMG) +185
25 @ CHEVELLE Send The Pain Below /Epic) 653 +91 52797 5 5111 AUDIDSLAVE Like A Stone finterscape/Enic/ +170
19 22 ZWAN Honestly (Reprise) 556 218 42234 1 4710 FOO FIGHTERS Times Like These /Roswell/RCA/ +129
26 € PACIFIER Bullitproof Arists) 554 +27 45069 15  43)0 (‘::;%?rlkkc"lgtggh; :',',', UL Line’zizwbg/cj{ln;wfsall +m
5 ackout (Voicana/Jive, +
22 24 EXIES My Goddess /Vlryllll/ . 537 -149 35733 17 49/0 BREAKING BENJAMIN Skin (Holywood) +108
24 25  NIRVANA You Know You're Right (Geffen/Interscope/ 514 62 39979 19 420 TRAPT Headstrong (Warner Bros.) +105
29 @ (HED) PLANET EARTH Blackout (Volcano/Jive) 512 +114 44706 5 5013 CHEVELLE Send The Pain Below (&pic/ +91
20 27 SYSTEM OF A DOWN Inner Vision (American/Columbia) 473 289 35096 14 44)0 ;ﬂn"gm:::;' Fa'ﬁ;lfg /fﬂ{://m/ +7ﬂg
own (Elekir: +
37 @ STONE SOUR Inhale (Roadrunner/{0JMG) 445 +185 37167 4 456 SEETHER Fine Again (Windup/ +75
28 @ OUTSPOKEN Farther fLava) 430 +24 36339 8 380
32 @ OLEANDER Hands Off The Wheel (Sanctuary/SRG) 382 +66 32765 5 35/3
31 @ STEREOMUD Breathing (Columbia) 372 +28 29378 8 3m m " [
34 @ BLINDSIDE Sleepwalking (Elektra/FEG) 342 +51 27945 6 3913 I Os
27 33 CREED Weathered (Windup/ s az 1w 1w zp | Played Recurrents
38 €D  FINCH What It Is To Burn (Drive-Thru/MCA) 268 +21 20884 5 28/ ARTIST TITLE LABELLS) T
39 @ PROJECT 86 Hollow Again (Atlantic) 249 +12 18439 5 3213 SYSTEM OF A DOWN Aerials (Amenican/Columbia) 79 l
35 36  DONNAS Take It Off fLookout/Atlantic) 248 -32 17700 10 240 STONE SOUR Bother (Roadrunner//DJME) 605
40 €D LEISUREWORLD I'm Dead (47/ARTISTdirect) 234 +21 2170 7 250 Eﬂﬂgﬁ"&ﬁ‘é’f’?ﬂf "a;mw.’e‘”s’””'/’m”ﬂ”’ :45:
. . and Alone Inivers.
36 38  BLANK THEORY Middle Of Nowhere (New Line) 228 -33 16857 9 240 NICKELBACK Never Again (Boadrunner/IBJMG) a5
30 39  CINDER Soul Creation /Geffen/Interscope) 201 77 14580 16 31/0 PUDOLE OF MUDD Orift & Die (Flawiess/Geffeninterscape/ a4
43 @ 30 SECONDS TO MARS Edge Of The Earth fimmortai/Virgin) 167 +25 10510 3 2001 KORN Here To Stay fimmortal/Epic/ 413
33 41 NOISE THERAPY Get Up (Redline) 158 140 8750 13 210 ﬁ;‘ng‘l';;: qu mﬂeﬂ%ﬁ; ofotscoe ;gg
" urry Interscope)
44 @ LOUDERMILK Rock ‘N’ Ro!l & The Teenage... (OreamWorks) 137 +5 7896 5 1510 LINKIN PARK in The End (Warner ras.) 186
4 43  KORN Alone | Break (immortal/Epic) 137 -23 15820 17 120 KORN Thoughtless fimmortalpic) 382
50 @ AF Girl's Not Grey (OreamWorks) 131 +57 10253 2 1 SYSTEM OF A DOWN Toxicity (Amenican/Columbial 315
@ BREAKING BENJAMIN Skin (Hollywood) 130 +108 7793 1 3112 m‘:(ll:ﬁm’gdﬁs'f’ I gzg
. . ne otep Lioser /warner 5ros.,
@ REvIS Caughtin The Rain (Epc/ 124 461 0913 1 3822 | e i The Siknes GantReprse 15
42 47 SUM 41 Stilt Waiting (Island/IDJMG) 122 -24 1mn 14 10 P.0.D. Youth Of The Nation (Atiantic) 320
| 48 @ DROWNING POOL F/ROB ZOMBIE The Man Without Fear (Wind-up/ 120 +24 17524 2 52 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 315
46 @ EVANESCENCE Bring Me To Life (Wind-un) 109 +1 9311 3 114 :&m";ﬁ“’;mfé P / :gg
1 q 9 ontrol wess/oel interscape)
| - @ SEETHER Driven Under (Wind-up) 93 +32 6536 3 101 TRUSTCOMPANY Oowntall Geffennterscope) 03 |
| 5:3 2A;;ti;e Rgck reporters. Monitored airplay dalta supplied by Mediab'ase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/2-2/8. Bullets appear on § ini s ining flat fro i k. If 1 tied in total plays, th ith the larger i in plays i . .
s s S o o S0 1 L o e e s, e ol w45 s 1919 5| [ R Saton Plalists have moved tothe web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of piays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
— S —J

LUMLILCED "FAILUAR"

Catch them this spring on Music As A Weapon! Just confirmed... Ozzfest!....

becoming i in stores March 11th! m
www.unloco.com Video coming soon!... Lo
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ACTIVE ROCK -

o February 21, 2003

' o \ ' W
d}m TheMu America’s Best Testing Active Rock Songs 12+ New & Active
B EBLIB1E ™ For The Week Ending 2/21/03
: : - HOT ACTION COP Fever For The Fiava (Lava/
. ? W w . o Fami 8 Total Plays: 93, Total Stations: 11, Adds: 6
ist Ti b L Familiarit iliarit .
Artist Title (Label) amiliarity Burn amiliarity Burn SALIVA Rest In Pieces (Isand/0IMG)
DISTURBED Remember (Rgarise) 417 411 86% 13% 414 87% 13% Total Plays: 85, Total Stations: 14, Adds: 7
DISTURBED Prayer (Reprise/ 415 410 94% 27% 410 96% 32% . . .
| Will Be Something (Maverick/Wl
MUDVAYNE Not Fallng _ Epic (4.14) 406 8000 13% 422 8200 15% 4 mﬁ:ays-' 28 ot St;“t?n(“s. 54 ﬁs_f]/
TAPROOT Poem (Velvet Hammer/Atlantic] 406 402 89% 24% 396 90% 28% T ) ) o ’
GODSMACK Straight Out Of Line WUniversal 404 398 73% 8% 391  76% 9% PEARL JAM Get Right (Eaic/
TRAPT Headstrong (Warner Bros.) 400 386 72% 12% 386  73% 15% Total Plays: 51, Total Stations: 7, Adds: 0
CHEVELLE Send The Pain Below (Epic/ 400 380 58% 6% 3.97 60% 6% COLD Stupid Girl (Flip/Geffen/interscope)
SEETHER Fine Again (Wind-up/ 399 397 86% 23% 394 89%  26% Total Plays: 44, Total Stations: 18, Adds: 18
SALIVA Always (Isiand/I0JMG) 393 393 93% % 37 95% 42% UNLOCO Failure (Maverick/Reprise!
SYSTEM OF A DOWN Inner Vision (Americary/Columbia) 385 375 91% 21% 386  95% 29% Totel Plays: 6, Total Stations: 20, Adds: 19
AUDIDSLAVE Like A Stone (Epic/Interscope) 385 393 75% 1% 397 80% 10%
RA Do You Cali My Name (Republic/Universal) 385 388 63% 15% 378 66% 19% Songs ranked by total ptays
SOCIAL BURN Down (Flektra/EEG) 384 381 86% 10% 3.63 70% 16% g
3 DOORS DOWN When I'm Gone (Republic/Universal) 383 395 95% 35% 3.69 96% 40% ﬂw Most Added’
FDO FIGHTERS AH My Life (Roswel/RCA) 378 384 94% I8% 392 95% 40% UNLOCO Failure (Maverick/Reprise)
CINDER Soul Creation (Geffen/lnterscape) 378 370 5% 10% 370 63% 12% COLD Stupid Girl (Flip/Gefferv/Interscope) -
QUEENS OF THE STONE AGE No One Knows (/nterscape) 376 381 92% 37% 380  95% 41% | | “REvIS Caught In The Rain (Fpic) T T T
FUEL Won't Back Down (Wind-up) 372 372 0% 13% 353 71% 17% | | “STONE SOUR inhale (Roadrunner/iDJMG)
AUDIOSLAVE Cochise (Interscape/Epic) 367 385 92% 37% 386  96% 41% | | " EyANESCENCE Bring Me To Life (Wind-up) -
FOO FIGHTERS Times Like These (Roswel/RCA) 367 366 75% 15% 373 8% 13% WRQWPT&%?E/&W/E JMWE) o e
{HED) PLANET EARTH Blackeut (Volcana/Jive) 3.67 - 3% 5% 346 38% 8% ”ﬁoﬁ"s'”ﬁ“ﬁﬁ“Tﬁe”ﬁ Ogid Tmon ?R WW
NIRVANA You Know You're Right (Geffen/Interscape) 366 359 95% 46%  3.69 98% 47% ”Bﬁﬁ“ﬁii”n"ﬁ"lvﬁmﬁnf{tﬂ(n o drunﬁér//D JMG) —
THEORY OF A DEAD MAN Make Up Your Mind (Roadrunner//IDJMG) 363 365 56% 11% 346 8% 13% SUM a1 The Hell Song (7;/ é;lwd/rﬁ:/A"/IMG)M
OUTSPOKEN Farther (Lava/ 356 345 29% 5% 345 30% 5% - Tﬁﬁﬁ]F A DEADM AN I\Xak;l]ﬁ'YOl]‘rmﬁiaF o
EXIES My Goddess (Virgin/ 344 381  72% 19% 329 74% 25% (Roadrunner/IDJMG)
PACIFER Bulitproof (Arista) 344 340 50% 12% 338 51% 16% | | g ANK THEORY Middle Of Nowhere (New Line)
RED HOT CHILI PEPPERS Can't Stop (Warmer Bros. 335 343 8% 0% 334 91% 3% | | AR Ginls NotGrey (DreamWorks)
ZWAN Honestly (Reprise/ 323 319 7% 21% 3.3t 84% 28% "BREAKING BENJAMIN él}inm(Po/WcI) T
CREED Weathered (Wind-up/ 305 316 90% 45% 3.00 94% 4% ST AGWE ITNiIIWBe S“()m;thi—ﬂg V(Maverick/wWET ————
™30 SECONDS TO MARS Edge Of The Earth (immortaliVigin)
Total sample size is 584 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. S=like very much). DROWNING POOL F/ROB ZOMBIE
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who _The Man Without Fear (Wind-up) .
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened MUSIC Take The Long Road And Walk It (Capitol}
via the internet. Once passed. they can take the music test based on their format/music preference. RateTheMusic.com results are not meant PEARL J Aiﬁ Get Rigﬁt (Epic) - e
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered o T i 9 VT e e
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407-523-7272. RateTheMusic.com data HOT ACTION COP Fever For T.he Flava (Lava) S
QS provided by Mediabase Research, A division of Premiere Radio Networks. Y LJA!S'NG BACK SUNDAY Cute Without The € (Cut...) (Victory) )
G )
Reporters -
KRQA/Chico, CA WWBNFlint, MI WOXAHarisburg, PA WIXZZ/Laxinglon-Fayetis, KY * | KMRQ/Modesio, CA N WIZBH/Salisbury, MO WOLLSpringte
P gu e o e o e o oy cabrty " e [y vl iyt 03 Cary MicFoohe s+t A2 The Biscn
TAVING BACK SUNDAY “Tu BENJAON ~SKn 4 BREAKNG BENAMIN S Parr HOT ACTION COP “Fover SIGAL TO WOISE Fnd” D Tat MO: Rocky
el R T
WECCHarord, CT KBz ncolo, NE WRATMonmouth-Ocean, NJ SS/San Artoni, TX )
KZRK/Amarillo, TX gﬁm o KizRFresao, CA APONG: e Ko 20 S50 oo Lare KUFO/Portand, OR e N e
mi‘r LMCSIOE Sneowa wg:; Posiey K %&?éﬂww« ‘Ssi’f-"mnm e PO A1 5000 : C1. e S B e
3 DA T SR e § TR S son e it tond
E - s | RS
KPO H 3
e WROCR. Myers, FL "‘““‘,‘."LI WiFXAouisville, KY A o SR
Wie [ APD: Mt Gentry POND. Fiz oo r 0 P e A0 ok KORB/Quad Cies, WL KI0Z/San Diego, CA il
e SRS s e T o o Eﬁf ms;:",',‘,‘"“'m o | M0: Lo Prmos
e o - e
WCHZ/Augusta, WBYRR. Wayne, IN * WAND(Huntingion, WV )3 3
e, . i G ) e | i ey
g e = e R e el e
A : Erke 3 STEREOMUD
WRUFGainessille-Ocala, FL - ﬁ%m ?ﬁ%:;“ ReT
KEGLBallas-Pt. Worth, TX inesyil WFLY WJJ0Madison, W1 \TT/Okiahoma City, OK - S e
e T oy e | SR | HES | e
T R B | e R | i g
o i B |mmme |
d Richards
TRt s L P WGIRManchestar, NH e e e b
e RooRD: Wie D e o S XORGKansas City, MO PD: Valore Kright I Ty PN o P0: Crwts Lioyd
1 DROWSNGPODL o e IR APOMD: Don Jantzen MOD: Colfer o iy WNVERochester, NY oD Tare ll)mendd-
il 1 B Seak "} g S o Reo0D raaee PD; Erck Andarson
S - o B |
PD. Scot Fox : i WZ0R/Groen Bay, W b o s Monitored Reporters
e B oo, POAR: Ko e i i e DN i 74 Total Reporters
INOCD Tase 1 WY ACTON COP Fewr™ 18 SLCNS TO WS s WLZRMilwavkee, W smmm o
PD: Mike Stem R n
WRIF Detrot, M) %wmm. NC* M0 e bee _ gnxww:cm “EA“ 58 Total Monitored
WANE Buson, WA owee: ougPouet iy WX arsio, M " POy vt B 02 s et i
PO: Kekth Hastogs AFONO: St BB ROTACTEHL? fom Ou7BcE Olson Il st o 16 Total Indicator )
o MOD Toket 1 T T D A 14 Current Indicator Playlists
e YOO Minneagolis, MN *
WRXR/Chattanooga, TN * ) WIPTfGresnwille, SC 5 L - o Did Not Report, Playlist Frozen (2):
oy S iy o e | B WP Pataia, A sy KURQ/San Luls Obispo, CA
B B g o Saiuey ‘s | e | G KZRQ/Springfield, MO )
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@ Back when | was working Seven-

ON THE

dust | became aware of a band on .
another label with a loose connection 1
to the 'Dust who | thought were just
a solid, great rock band. They put a

record out and had a single worked

RECORD|

P With ;
f | Mark Abramson but then seemed to fade away. :
! VP/Promotions, & Fast-forward a few years to when

cords | heard a demo of their second disc.
_— | was blown away by one song in par- .
ticular. When | found out the band was available, | |
went nuts to convince the powers that be here at .
Roadrunner that we needed to sign them. Who are the
band? DoubleDrive. ® I've always thought they
were a great band who didn’t get the recognition they |
deserved, and now they have truly delivered a won-
dertful record. Going back to that standout song, “Im-
print”: Wow. | knew it was special immediately, even
" before | heard the story behind it. # You see, the band had been
. embraced by WJRR/Orlando and forged a real relationship with them. .

While the late, great and much loved Dick Sheetz was sick with can-
. cer, DoubleDrive lead singer Donnie Hamby went to visit him. Dur- .
" ing their time together they wrote “Imprint.” [ think there is a magic '
" that comes out of it, and | just know this song is a hit. | feel it in my
? bones and can’t wait till we find out. ¢ Some people include their .
* guilty pleasures here, but my not-guilty pleasure is my metal roots!

4 Roadrunner Re
| n=-

s -

. It was a competitive add week de-
spite the holiday weekend and the
frigid East Coast weather. Revis (Epic) N

' pick up 22 adds on the Active Rock
. side to take Most Added honors.
"~ Unloco (Maverick/Reprise) are a close
' second with 19 on “Failure.” Cold (how
} most of the East was feeling) come in
"'with 18 with “Stupid Girl” (Flawless/
Geffen/Interscope) ... Our friends at Hollywood pick up another
! dozen for Breaking Benjamin, and Saliva (Island/IDJMG) double |
’ their station total to 14 ... At Rock there’s a tie between Tom Petty :
& The Heartbreakers (Warner Bros.) and Unloco for Most Added
at seven apiece. Revis chime in with five ... On the chart, Stone |
Sour (Roadrunner/IDJMG) had a great week as “Inhale” climbed 37- ;

Hm:kmcti Rock

N

[N

armst: (Hed) Planet Earth

tageL: Volcano/Jive
By FRANK CORREIA /ROCK SPECIALTY EDITOR

hen was the last time vou were

Jagermeistered?” That slogan
pretty much says it all for the dark elixir
that hits like Ny-Quil. When. indeed —
and where? And with whom? And where
the hell is my wallet? Not only is the
mind-erasing liquor a favorite shot
among rockers, it also has its own tour —
the creatively named Jagermeister Mu-
sic tour. With their new single. “Black-
out.” floating up the Active Rock charts,
it's only appropriate that (Hed) Planet
Earth are co-headlining the Jager tour
with Saliva.

The oddly branded six-piece from Hun-
tington Beach. CA have been slowly mak-
ing a name for themselves on the So Cal
scene for nearly a decade. Fusing punk
metal and G-funk-inspired hip-hop — a
style they dub “G-punk™ — (Hed) P.E.
were among the first to turn heads with
that whole rap-rock thing that's sold, oh.
let’s say a whole Escalade full o' records.
While they command a respectable fan
base. they have remained an under-
ground attraction while other bands blew
up on the sound (Hed) P.E. helped incor-
porate.

Their last album, Broke, cracked over
250,000 in sales, and they hit the road,
touring with everyone from Metallica and
Linkin Park to Slayer and Slipknot. Fol-
lowing the recording of their new album,
Blackout, the group's longtime guitarist

February 21, 2003 R&R ® 91

%

Chad Benekos split, but (Hed) P.E. kept
rolling, picking up former Amen and Snot
guitarist Sonny Mayo. Now a reanimated
(Hed) P.E. — consisting of frontman
Jahred. guitarists Westyle and Sonny.
bassist Mawk, drummer BC and turn-
tablist D.J Product — are picking up ma-
jor spins on the title track with strong
support from Active Rockers like KRAB/
Bakersfield;: WBYR/Ft. Wayne, IN:
WdJJO/Madison: and KXXR/Minneapolis.
While most rap-rockers figure a D.J and
dunderheaded riffs will bring street cred.
Blackout proves (Hed) P.E. are masters
of the game. “Suck It Up"” opens the al-
bum with a roundhouse to the gut, while
tracks like “Crazy Life” pulse with the
beat from the street. Pay special attention
to the Sublime-ated “Other Side” and ear-
mark it for a future summer anthem. Its
sly. laid-back groove and hip-hop accents
are like a cold Corona on a hot day — just
don’t tell the Jager people I said that.

28" at Active — making Dave Loncao very happy ... Audioslave’s , 4 I
“Like a Stone” (Interscope/Epic) is edging toward the top 10 with I TOP 20 SPECIALTY ARTISTS
+170 new plays this week ... Continued growth for The Foo Fight- : - =
' i o
; ers’ “Times Like These” (RCA) as it fights its way up 17-15* at Ac-
" tive. A different kind of competition on the Rock side enables the : 1. GRADE 8 fLava/ “Brick By Brick”
~track to rise 12-8" ... Godsmack’s “Straight out of Line” (Republic/ : 2. MACHINE HEAD (Roadrunner/IDJMG) “The Blood, The Sweat... {Live)"
Universal) flies to the top of the charts. In only three weeks it's top j 3. MINISTRY (Sanctuary/SRG) “Piss”
' five at both Active and Rock and is ready to contend for No. 1. MAX ; 4. STRAPPING YOUNG LAD (Century Medis) “Aftermath”
PIX: LINKIN PARK “Somewhere | Belong” (Warner Bros.) . 5. AMON AMARTH /Metal Blade) “Death In Fire®
— Cyndee Maxwell, Active Rock/Rock Editor - 6. MUDVAYNE (Epic) “Not Falling"
7. SWORN ENEMY (Elektra/EEG) “As Real As It Gets”
- ~ 8. SYSTEMATIC Flektra/FEG) “Not Like You”
Reco I'd Of The Week 9, SIX FEET UNDER (Metal Blade/ “Revenge Of The Zombies (Live)”
10.  RAUNCHY (Century Media) “Twelve Feet Tall”
ARTIST: Grade 8 1 g ol “Berricne”
TITLE: Grade 8 11. UNLOCO /Manlzenc/:/ﬁe/f//se/ E"Brmses
LABEL: Lava 12.  PACIFIER {Arista) “Bullitproof
It didn’t take long for Lava rockers Grade 8 to graduate 13. POINT BREAK, VOL. | (SideCho) "Deadworld"
to the top of Rock Specialty, and one listen to their self- 14. SINAI BEACH (Facedown/ “Candice”
titled debut reveals why. “Brick by Brick” brings the tonnage 15. A STATIC LULLABY (Ferret/ “Lipgloss & Letdown”
right away, rolling out of the ironworks like an |8-wheeler N .
packed with rebar. Growling vocals, thudding double-bass 1 WL i) .Sc.rea:n Fro'm The. Abyss. .
kicks and gritty guitar allow Grade 8 to plow through the clutter. And while vo- 17. PISSING RAZORS (Spitfire) “Burning Bridges (Live)
calist Ryan Tooker displays some rap-rock tendencies on a few tracks, don't ex- 18. ELECTRIC HELLFIRE CLUB (Cleopatra/ “Hypochristian”
pect anything cute or contrived.This is full-on aggro rock noisier than a neglected 19.  A-18 (Victory) “With Kind Regards”
diesel engine. Check out the amped-up “Headcase™ or the gritty groove of “One e o
Wish™ This is Grade A rock. . . 20.  GRAVE (Century Media) “Behold The Flame .
L — Frank Correia, Rock Specialty Editor RS Ranked by total number of shows reporting artist. )
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MAXx TOLKOFF

mtolkoff@radioandrecords.com

ALTERNATIVE

Turn That Frown
Upside Down

All the format needs is some aromatherapy and

a little John Tesh

Coming in mid-March will be an Alternative spe-
cial containing roughly 10 trillion words on the theme
“Winds of Change.” I thought of this theme approxi-
mately three seconds after I entered the building at the
beginning of this year. It was one second after I entered
the building that I was informed I needed 10 trillion
words for an Alternative special in mid-March.

But I had been mulling the state
of the format for some time before
coming to R&R. Being inherently
bullish on Alternative (see my col-
umn in the Jan 17 issue), I've always
tried to ignore the grumblers who
whine about the poor quality of the
music (not true), the poor quality of
diary returns (somewhat true), the
horrible effects of consolidation
(very true) and the death of the mu-
sic industry as we know it (so true I
drive to work in a coffin these days).

Despite this attitude (or maybe
because of it), | have a fervent belief
that the winds of change are blow-
ing in this format. Change in this in-
dustry always occurs at the begin-
ning of a new decade. Pinning it
down is a slippery task, but I'm get-
ting a sense that 2003 may be the
place where our “never lost” on-
board GPS navigation system
screeches, “Tumn here now, idiot!”

So, I started the year with a vow
to be amusing, glib, upbeat and not
negative about ratings or anything
else. Or so I thought. The fall book
for both Rock and Alternative was
so bad that it cast a pall over the
fledgling circus I’ve been building
in my backyard.

“Max, you're an ass.”
Rob Brooks

Still, I've resisted doing a deep
analysis of the fall ratings because
there’s only so much grim news one
can take. PDs in every market al-
ready get their own ledgers of doom
to pore over endlessly until the next
trend release. Let’s not beat it into the
ground.

Besides, it was only one book. I
have as much belief that WNNX
(99X) in Atlanta lost almost 25% of
its audience in one book as I do that
the dot-com bubble will reinflate in

the next 12 months and we'll all get
our money back.

Letter Bomb

Which brings me to last week,
when I tried, in an amusing way, to
point out that there were still quite a
few winners in last fall's Arbitron
popularity contest. And then, like an
innocent tourist walking on the
wrong side of the tracks, I got
mugged — deservedly so—byaPD
wielding a baseball bat. Here's the
letter from Rob Summers of KKND
(The End)/New Orleans:

1 know that we here at The End in
New Orleans are not privy to the secret
password that will allow us access to the
programming insiders club of which you
seemt to be the Grand Poobah; however,
we woudd like to state our case on the is-
stee of the continued accentuation of the
negative that is going on in our format.

Yes, the Alternative format was down
as a whole this book. Why, though, do
you feel it's necessary to constantly bring
this up? It the latest Hotfax you had the
opportunity to focus on the positive, and
you did touch on a handful of stations
that did have up fall books. But why not
doalittle more research and discover that
there were in fact more than six stations
that had up books? KKND/New Orleans
was one of these stations. Why didn't you
notice this?

Are we victims of our own egos? Feel-
ing slighted because we were left out?
Stuure, we're in radio! R&R has a history
of negative reporting in the format. We
believe that you should be writing about
all those stations that have performed
well, not just us. Why did some stations
have an up book when most of the for-
mat did not? Sounds like interesting con-
tent to me.

Thanks for the time. I hope you will
take the point into consideration.

In a return e-mail in which I
gave Summers the password and
informed him that, while I may be
the “"Grand Pooh Bear,” I am cer-
tainly not the “Poobah,” I told him

“A lot of times
programmers try to
make our format too
cool for the room,
musically. We still
believe that we are
programming to a
mass audience.”

Rob Summers

he made a good point and then
asked for reasons why KKND had
a good book.

He was quick to point out that,
while there is no Active Rock com-
petitor in the Big Easy, it does have
a Hot AC station that was allowed
to take pop-leaning artists away
from KKND. KKND doesn't allow
that anymore. “We have been more
careful to embrace the records that
will cross over while maintaining
our Rock station image,” says Sum-
mers.

He was also much more careful
about the music that went in this
past autumn. “I am a conservative
programmer and by no means a pro-
gramming genius,” he says. “What
1do feelis thatalot of times program-
mers try to make our format too cool
for the room, musically. We still be-
lieve that we are programming to a
mass audience.

“My excellent Asst. PD/MD, Sig,
and I take a lot of care, thought and
time in picking adds each week.
Imagine that — you play hits and
you get ratings! It sounds crazy, I
know.”

Summers also credits a back-to-
basics approach that helped lift
KKND to a 4.1 from 3.7 12+.

South Rises Again

Interestingly, many of the good
books came from the South this fall,
especially Florida. Jacksonville, Or-
lando and that perennial South
Florida favorite, West Palm Beach,
all had up books. WPBZ (The
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COME OVER HERE, AND I'LL KICK YOUR BUTT Tne Burning
Brides visit KNRK/Portiand, OR. That's KNRK PD Mark Hamilton on the extreme
right, looking like he needs a new set of teeth.

Buzz)/West Palm Beach PD John
“Fred Ward” O’Connell also gave
me a scolding for leaving him out
of the Good Fall Ratings Club. In
12+ The Buzz went 2.7-3.4, and it's
No. 3 among adults 18 -34. Best of
all, both cume and TSL are way up
for The Buzz.

O'Connell, usually a thoughtful
speaker not prone to hyperbole, be-
came very animated when discuss-
ing the reasons for his success. It
pretty much all boiled down to one
explanation: Musically, the station
moved back to the middle from the
hard place it had been in. He points
to bands like Maroon 5, Coldplay,
Evanescence and The D4 as exam-
ples of a more balanced playlist.

O'Connell says the station began
this move almost a year ago. “Even
further back than that people were
coming up to me at events and say-
ing, ‘Hey, we love your station and
always have, but the music is sooo
hard and so00 loud right now, it's
hard to listen to,”” he says. “I knew
we had to balance out the sound.

Go Away

1 polled a few other up-bookers to
see if they would reveal the secrets
of their success for fall 2002. Not sur-
prisingly, some said they didn’t want
to give out state secrets for fear of
waking their competition from its
deep slumber. KRZQ/Reno, NV's
Rob “Blaze” Brooks finally relented,
realizing that this was his chance to
pass along valuable knowledge and
experience to help future genera-
tions of programmers become icons
like himself.

I think his actual quote was, “Max,
you're an ass, but I'll tell you any-
way. We took our current playlist
from 40 to 28 songs to compensate
for our six hours of nonmusic broad-
casting and yet get the spins up.

“Our promotional calendar —
which is the true secret to our success
— was finished five weeks before the
survey started. We only added bands
we all believed in, did a show or pro-
motion with them and sold units.

“We answered the fucking
phones and talked to the audience;
we listened to them and used our in-
stinct. Lastly, but most important, we
defined the personality of our station
with our jocks by spending every
spare moment in our day talking
to them as a team.

“We talked about anything and
everything, but it always came back
to what the competition was doing
and playing. They started paying
more attention and became more
passionate, and that's when the au-
dience started to respond and when
we knew the station was healthy.

“And, oh, yeah, Mat is willing to
sleep with everyone in the audi-
ence if need be.” Blaze is referring,
of course, to MD Mat Diablo. But,
hey, KRZQ's ratings went from 3.7
to 4.5 12+.

The Last Word

In closing, I'll let Summers sum
up the sentiment many of you are
feeling: “Programmers and on-air
people are not the only ones who
read R&R. Sales managers, GMs and
owners do as well.

“People were

coming up to me at
events and saying,
‘Hey, we love your
station and always
have, but the music
is sooo hard and
s000 loud right now,
it’s hard to listen to.””’

John O’Connell

“1f we harp on the damage in the
format, we will only put a bad taste ;
in owners’ mouths. In a lot of mar-{
kets these stations struggle to make
budgets. I know, because I pro-
grammed a smaller-market station
that struggled for years before it!
found its niche. We were constantly.;
in danger of a format change.

“R&R needs to be an advocate for
the format, not give owners and
GMs an excuse to jump ship. I've
said my piece. I feel better now.
Thanks!”

You bet, Rob.

Next week: In-depth analysis of
the sucko fall ratings.
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White Stripes
tLEPHANT

Record in stores on April 1st!!!
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o J MY ALTERNATIVE TOP50 :

e February 21, 2003
W W ARTIST TITLE LBELE) BHH s mpg?o%s?smus YEe T | Most Added}........m
1 1 QUEENS OF THE STONE AGE No One Knows finterscope/ 2893 55 329907 22 7700 www.rradds.com
2 2 3 DOORS DOWN When V'm Gone (Republic/Universal) 2121 63 260849 19 660 | ammsrrme wees 2005
4 @ REDHOT CHILI PEPPERS Can't Stop (Warner Bros.) 2659  +228 318065 11  78/0 | WHITE STRIPES Seven Nation Ay (Third Man/V2/ 8
3 4 SALIVA Always (Island/IDJMG) 2397 232 261420 21 720 | SUMA1 TheHell Song island/iD/MG) 2%
5 5  CHEVELLE The Red £pic) 2056 149 250274 32 6910 :ﬁ‘:;gj:“r':;“um';;;%’z "
10 @  AUDIOSLAVE Like A Stone finterscope/Epic/ 2054  +192 227850 7 7600 COLD Stupid Girl (FiGeffer/interscope) 8
1 0 FOO FIGHTERS Times Like These (Roswel/RCA) 2025 +235 214659 6 76J2 TAKING BACK SUNDAY Cute Without The E (Cut...) Victory) 6
7 8  SEETHER Fine Again (Wind-up) 2019 122 208961 31 710 | EVANESCENCE Biing Me ToLife indup/ 5
B9 SUMASiil Waiting isnd/DIMG) 1940 110 240570 17 7210 ﬂ’os:ﬂ:\':':m ;‘ﬁ,“,ﬁ,’;ﬁﬁiﬁ% Highway/IDIMG) :
6 10 FOO FIGHTERS Ali My Life (Roswel/ACA) 1831 312 226461 23 740 | cHEVELLE Send The Pain Below (Epic 2
16 @ EVANESCENCE Bring Me To Life (Wind-up) 1808  +321 193795 7  69/5 | MUDVAYNE Not Faling (Epic/ a
14 @ ALLAMERICAN REJECTS Swing Swing (DreamWorks) 1791  +131 194955 10 680 | STONESOURInhale Roadrunner/IDIME) 4
9 13 ZWAN Honestly (Reprise) 1708 476 194417 10 740
12 14 TAPROOT Poem (Velvet Hammer/Atlantic) 1701 66 152507 22 610
13 15  COLDPLAY Clocks (Capitol 1673 22 237285 13 630
15 (D GOODCHARLOTTE The Anthem (Epic/ 1607 +82 201674 6  68i0
24 @ GODSMACK Straight Out Of Line (Republic/Universal) 1484 +259 153860 3 6911 Most
19 @ DONNAS Take It Off (Lookout/Atlantic) w51 1ssse 1 s | /MEreasedP lay 'S e
22 ) TRAPT Headstrong (Warner Bros.) 1377 +113 107732 16 611 s
18 20 SOCIALBURN Oown (Elektra/EEG) 1358 41 109129 10 670 ‘E’;':; E*;;::ifﬁ I '”fa‘;
17 21 NIRVANA You Know You're Right (Geffen/Interscape/ 1348 -138 208047 19 6810 WHITE STRIPES Se"\?en Nation Army (Third Man/V2) +276
20 22 UNWRITTEN LAW Rest Of My Life [Lava/ 1317 30 117975 8 62/0 GODSMACK Straight Out Of Line (Republic/Universal +259
21 23 DISTURBED Remember (Regrise) 1279 5 114916 7  62/0 | FOOFIGHTERS Times Like These /Roswel/ACA/ +235
23 24 TRANSPLANTS Oiamonds & Guns (Egitaph) 1140 103 128953 12 550 | PEP "‘"I CHIL "_""’Ec"s “’T"I' Stop Warer Bros) +228
27 @  AFIGil's Not Grey DreamMorks/ 1138 4179 168278 & B33 | hunoothve s Sume imascopsbsi e
28 @ CHEVELLE Send The Pain Below (Epic/ 1003  +191 114574 4 654 CHEVELLE Send The Pain Below /Epic/ +191
26 27 EXIES My Goddess (Virgin/ 989 9 79381 15 570 | AFGir's Not Grey (Dreamiorks) +179
25 28 SYSTEM OF A DOWN inner Vision (American/Columbia) 922 182 89641 14 620 | MED)PLANET EARTH Blackout Volcanalive +148
29 @  USED Buried Myself Alive (Reprise) 849 +89 120136 4 575
31 €D  FINCH What it Is To Burn (Drive- Thru/MCA) 785 +98 94534 5 532
32 € MUDVAYNE Not Falling (Epic/ 666 +2 51601 15 434
35 32 MAROON 5 Harder To Breathe (Octone) 635 12 41552 1 350
34 33 JIMMY EAT WORLD A Praise Chorus (DreamWorks/ 607 54 71588 18 29/0
36 €D  AMERICAN HI-FI The Art Ot Losing isiand/iDJMG) 597 +15 47682 5 4500 Most
33 35  EVERCLEAR Volvo Oriving Soccer Mom (Capitol) 588 -4 48778 6 380 Pla yed Recurrents
41 €@ ATARIS n This Oiary (Columbia) 578  +201 82341 2 50110 o
30 37  AUDIOSLAVE Cochise fInterscope/Epic) 543 -148 83945 19 44)0 ARTIST TITLE LABEL(S) PLAYS
38 €D PACIFIER Bullitproof (Arista) 533 +11 51687 12 430 P"'ST"“B;":J Prayer g’;eﬂ”‘” P 1041
a0 € BURNING BRIDES Arctc Snow (12 483 425 494D 3 22 | ek ORI S e e g
39 40  EMINEM Lose Yourself (Shady/Interscope/ 447 -52 61523 19 38/0 STONE SOUR Bother Roadrunner/!DJMG) 909
37 41  FUEL Won't Back Down (Wind-up/ 396 A51 27809 7  32/0 | REDHOTCHILI PEPPERS By The Way (Warer Bros) 126
@  WHITE STRIPES Seven Nation Army (Third Man/V2) 394 +276 70846 1  46/a | HOOBASTANKRuming Away fisiand/DMG) 648
43 (D THEORY OF A DEADMAN MakeUp Your Mind Mosdhumer/DUMG) 368 +24 30218 3 342 | utoonany ot Gowivescpe e
44 @ D4 Get Loose (Flying Nun/Hollywood) 362 +48 30848 3 3412 JIMMY EAT WORLD Sweetness (DreamWorks) 601
@  (HED) PLANET EARTH Blackout (Volcano/Jive) 352  +148 28125 1 353 | INCUBUS | Wish You Were Here fimmortal/Epic) 588
@  JOHNNY CASH Hurt (American/Lost Highway/IDJMG) 303 +131 41288 1 25(5 | HOOBASTANK Crawiing In The Dark fsland/LIMG) 513
43 (@ HOTACTION COP Fever For The Flava Laval 303 +30 20454 2 2472 ;'TMA:‘N‘:JEF‘J::f;;;/;,:;m;,’”’”’”w”’“’ o
42 48  BREAKING BENJAMIN Polyamorous (Hollywood) 297 -60 28895 16 20/0 PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 501
50 @ BECK Lost Cause (Geffen/interscope) 294 +27 46318 2 19/2 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 468
46 @ N.ER.D. Lapdance Virgin) 280 +1 20211 3 261 | SYSTEMOF A DOWN Chop Suey iAmerican/Columbia/ 461
78 Alternative reporters. Monitored qirplay data supplieq .by Mediabase Rqsearch, a division of Premiqre Badio Networks. Songs (anked by tol:gl plays lpr the aiyplay weel; of
25275, Tl o o0 g g gt o v ek o g e e g | | &R Station Playlsshave moved {0 e web.
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross See all of our monitored reporters at
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www, radioandrecords.com.
2003. The Arbitron Company). © 2003, R&R. Inc.

New This Week: WZTA WBUZ KCDA WXNR HEADLINE TOUR STARTS IN APRIL

(CPX WEEC 'RAX #
BCPX EEO WRAX From their self-titled debut album

o Jh r 4 2 RLT i .
% N ﬁ | # g Already on 30 stations including: Moments from Gold

BZ WXTM WJRR KKND WPBZ WNFZ :
KFTE KTEG KTZO and many more IN STORES NOW

STONESOLR InhalLe o
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=y n }  it's friggin’ cold in Buffalo! Please YR » f ) (g
i @N ii M E ¢ come and get Cold with us. We love [: U m | I “ G '
the Cold song “Stupid Girl.” WEDG S itpi? § S § Sl L Woun® § |

{' has a long history of worshiping Coid. 2342040 ==l
| ) (Get it? Cold ... Buffalo ... heh heh .. R l G H : T \

With, anyone ... hullo?) One day we hope to

Lenny Diana, PD & ' erecta statue of the band somewnere |
Rvan Patrick, MD downtown so people can drive by and
WEDG/Buffalo pay proper respect to the big rock at- ARTIST: Stage
B 20 tack that is Cold. We also hope that .
\/ you can join us in the cult of Cold. In the E LABEL: MaveﬂCk/WB
I meantime, here is what we currently have | By FRANK CORREIA /ROCK SPECIALTY EDITOR
I on the fire to keep us warm: anything with
s P the name Audiosiave, Chevelie, Disturbed, ¢ - higl Ll
Good Charlotte or Sum 41. Also. we oW many oI vour ]lngChOO chums

have you kept in touch with? What-
ever happened to your study hall buddy?
Where is that prom queen who treated
vou like the court jester? Ever wonder
where the varsity linebacker, Tiny, is

want to plug The Juliana Theory. | know that WEDG talking about The
Juliana Theory might seem odd, but this one is just for our format. The
thieves in Top 40 and other lesser Rock formats can't take this away
from Alternative. The band has the potential to be huge. We are

about 270 spins in, and it's doing well. They sell a ton of tickets here working nowadays? How about that

and, chances are, many tickets in your city. Don’t take our word for asshole quarterback?

it — go to one of the band’s many sold-out shows. They had a great Well, times have changed; maybe you ] ) o —

sales story in the album’s first week of release. Can you say that about should get in touch. Or maybe you W“‘}A‘.‘he lead single, “1 Will Be Some-
(insert band name here) in this downloadable world? should take a cue from the band Stage, thing." it sounds like the boys may have

something to prove to those old high
school doubters. The track is definitely
proving Stage are something. with New
& Active status at Alternative and
double-digit support from stations like
WARQ/Columbus. OH; WHRI/Albany,
NY: WZTA/Miami: and WIEDG/Buffalo,
among others.

The rest of the album proves that
Stage are wise beyond their years when
it comes to crafting powerful pop songs.

'ynamics are intportant to music, and
lately they're too often overlooked,” says
bassist Petr Anselmo. “There’s nothing
wrong with putting it up to 10 and just
going for it. but when you come from two

who've stuck together since their high
school days. Back then they covered
Screaming Trees and Soundgarden
songs in a talent show. but something
clicked. They landed some gigs at the leg-
endary CBGB’s around the time they
released their independent debut, His-
torical Underdosing.

Then the big time: Stage found them-
selves onstage opening for Bon Jovi in
front of 15.000 people. As if that wasn't
enough, how about opening for Kiss in
Prague? But after Maverick picked them
up in 2000, the band’s major-labe! debut
got off to a rocky start. Hooking up with
producer Gregg Wattenberg (Five For

Q ueens Of The Stone Age reign as |
kings of the chart for another week

Red Hot Chili Peppers continue their
sneak attack on the top slot, moving 4-
3. No, they “Can’'t Stop” ... Audioslave
move 10-6, proving that this song not
only has legs, it has staying power
Foo Fighters’ “Times Like These” takes
over the chart climb from “All My Life,
and notice where Evanescence now sit:
16-11 ... All-American Rejects regain their bullet and go back to 12
from 14 ... Good Charlotte, Godsmack, The Donnas and Trapt are
all battling in the midteens, while AFI, Chevelle’s “Send the Pain Be-

Alternative

low” and The Used are all making a run in the 20s ... Also note those Fighting. Dishwalla) a vear later was the 21d €0 t0 10, it's a different feeling than
who hang tough, like Burning Brides, Maroon 5 and The Exies, and | catalyst needed, and their self-titled al. JuS! beingon 10 the whole time. '
do not touch Mudvayne unless you want your hand slapped by Ms. bum is now hitting shelves. Stage also aren’t afraid to venture into

softer musical territory, which they ac-
complish without losing their edge.
“Sometimes the softest song makes you
wanna jump higher than a loud rock
song,” vocalist Ryan Stahr explains. “It's
kind of easy to stomp on a distortion

Saturn; they are still rising at 31 ... Look for The White Stripes to plow - e
through everyone on their way up ... Watch the sprouts grow: (Hed) [ TELL US WHAT
Planet Earth, N.E.R.D., Beck, Johnny Cash and Hot Action Cop | L YOU THINK!

- Most Added this week: The White Stripes, Sum 41, Revis, Ataris, = =
Cold, Taking Back Sunday ... Check the mess on your desk for: Sim- Share your opinion
ian, Divit, Unloco, Ben Kweller and Interpol — and why don’t you I about this column —go to edal®
get Soundtrack Of Our Lives? — Marx Tolkott, Alternative Editor | Wwwradioandrecords.com and cml b :

N S

the Message Boards button. With the way things are going, that
- L == S S 10-year reunion is gonna be sweeeeeet.

Active Rock Over 80%  Already on:
of panel closed! WHFS 12x KEDJ 12x KPNT 14x WXTM 13x KRBZ 20x

m:}“@ég%, WRZX 16x KXTE10x KROX 12x WPBZ 12x WXEG 18x
WHRL 16x WNFZ 19x KTEG 20x WKRL12x WARQ 21x
WAVF 13x WZZI12x and many more

Debut R&R (D) +148
Most Increased!
Monitor Chart Bound!
Most Increased!

New this week:

KNRK WJRR KSYR WCYY ‘B

Closing in on 40 stations! hegins March 6

_ ( ¢ instores March 18
had ¢ produced by Machine
Top Phones!!
PLANET]

Fr WARQ WXEG WNFZ WXTM KXTE WIBX @ b4

ELFACEDLUT featured on new EA Triple Play in stores March —
www.hedpe.com Rick Sales & Kristen Muldering for Sancturary Artist Management www.jiverecords.com
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Y ( )
America’s Best Testing Alternative Songs 12+ r ToP20 SPECIALTY ARTISTS
For The Week Ending 2/21/03 o B
E { ]
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 1. MASSIVE ATTACK (Virgin) “Special Cases”
2. TED LED & THE PHARMACISTS /Lookout) “Where Have All The Rudeboys Gone?”
SEETHER Fine Again (Wind.up) 403 397  85%  27% 407 8%  28% 3. DATSUNS V2)"In Love"
. v
TAPROOT Poem (Velver Hammer/Atlantic) 4.09 403 83% 21% a0 85% 23% 4. SUPERGRASS /Island/lDJMG) “Rush Hour Soul”
: u u
ALL-AMERICAN REJECTS Swing Swing (DreamWorks/ ~ 4.08 4.06 69% 8% 3.90 2% 10% 5. ATARIS (Columbia) “In This Diary"
. n This Diary
CHEVELLE The Red (£pic/ 407 407 91%  34% 397 92%  36% 6. FLASHLIGHT BROWN (Hollwood) “Ready To Ral
b w
EVANESCENCE Bring Me To Life (Wind-up/ 4.04 393 44% % 399 48% 9% 7. WHITE LIGHT MOTORCADE (Uctone) “it's H o
. ctone) “it's Happenin
UNWRITTEN LAW Rest Of My Lite dava) agn 398  63% 9% 3B 0% 1% 8. ECHOBOY (Mote)"Automatic Eyes” ppening
b ute) " Automatic Eyes
GOOD CHARLOTTE The Anthem (Epic/ 399 391 86% 19% 382 85% 21%
. 7 9. ELECTRIC SIX (Xi/Beggars Banquet) “Danger! High Voltage”
SALIVA Always (Island/|DJMG) 3.96 384 92% % 392 9% 32% 10. PRIMAL SCREAM (Esic) D R
5 c) “Detroit Rise”
TRAPT Headstrong (Warner Bros.) 3.96 3.90 59% 8% 3.78 59% 10% A1 (0 W (Epic) G s
. reamWorks) " Girl’ "
3 DODRS DOWN When ¥'m Gone (Republic/Universall 3.95 394 96% 33% 390 98% 37% 0 ! SR TELT Tey
SUM a1 Still Waiting (/sland//DJMG) 393 3.98 92% 25% 3.86 93% 28% U LI /Sanctua/y/Sﬁ[;‘/ Piss
CHEVELLE Send The Pain Below (Epic) 393 5% 5% 381 M T% 13. FURTHER SEEMS FOREVER (Tooth & Nai) "Pride War"
AFI Girfs Not Grey (Dreamiorks) Aok R ™ 373 3% ™ 14. MELLOWDRONE (ARTISTdirect) "Fashionably Umnvneltll
DISTURBED Remember (Aeprise) 391 382 6%  13% 378 76%  15% 15. REGGIE & THE FULL EFFECT (Vagrant) “Happy V-Day
SOCIALBURN Down (Elektra/EEG) 389 383 60% 9% 382 62% 1% 16. SWITCHFOOT (Columbia) “Meant To Live
FOO FIGHTERS All My Lite (Raswell/RCA) 386 400  95%  A47% 382 91%  a4%% 17 SELLY PLANET (Pirate/Sony Germany) "Anyway
USED Buried Myselt Alive (Reprise) 186 . s0% % 164 a9% % 18. JOHNNY CASH (American/l ost Highway/Columbia) "Hurt
QUEENS OF THE STONE AGE No Ore Knows finterscope/ 384 392 90%  36% 376  92%  37% 19. STARING BACK (Labster) "Note To Selt...”
FOO FIGHTERS Times Like These (Raswel/ACA) 384 390 73% 12% 377 18% 18% 20. WERE A HAPPY FAMILY: A TRIBUTE TO RAMONES (DV8/Columbia) "Blitzkrieg Bop”
EXIES My Goddess (Virgin/ 383 385  60% % 373 6% 8% L Ranked by total number of shows reporting artist. y
NIRVANA You Know You're Right (Geffen/Interscape) 3716 382 93% 41% 362 94% 46%
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) i 367 88% 26% 3.64 89% 2% ( )
AUDIOSLAVE Like A Stone (Epic/Interscope) 361 3.66 63% 14% 354 66% 15% R ecor d Of rh e W eek
SYSTEM OF A DOWN Inner Vision (American/Columbia)  3.59 3.56 80% 28% 355 B1% 30% i =
) ARTIST: Electric Six
DONNAS Take kt Off (Atiantic/ 357 3.59 86% 26% 351 88% 28% TITLE: Danger! High Voltage
TRANSPLANTS Diamonds And Guns (£pitaph) 367 369 57% 15% 331 57% 18% LABEL: XL Recordings/Beggars Banquet
ZWAN Honestly (Reprise/ 355  3.61 74% 2% 353 7% 21% After releasing three albums as The Wildbunch, The Elec-
COLDPLAY Clocks (Capital 364 359 79% 26% 365  81% 2% tric Six come rolling outta Detroit with a new name and
. . o the ass-shakin' dirt disco track "Danger! High Voltage.” Take |
GODSMACK Straight Out Of Line (Republic/Universal) 352 357 56% 12% 344 58% 13% the roller disco scene in Austin Powers: Goldmember, re-
AUDIOSLAVE Cochise flnterscape/Epic) 344 350 83% 36% 335  86% 38% place Beyoncé with the Muppets’ Dr.Teeth & The Electric . ]
Total sample size is 576 respondents. Total average favorability estimates are based on a scale of 1-5 (1=dislike b e cxorie dim SEmesells Gy retro-rockin’ speed freaks. and you
ize is ndents. imates ar -5. (1=disli . R 9 .
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the might get a.se;\se °.f Wh:‘ts going on heref’ So,u"d WhaCkedB'xve”j consider the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample fact that Fh's VESRIECERNAVERT P.enc.ha"‘ or irreverence (Bill Clinton Suppos-
composition is based on persons 12+. TD = Target Demo (Persons 18-34). Persons are screened via the Internet. edly provides the sax) and a guitarist by the name of Rock And Roll Indian.
Once passed, they can take the music test based on their format/music preference. Rate TheMusic.com results are And, while they may deny it. those backing vocals are none other than Jack
not meant to replace caflout research. The results are intended 10 show opinions of participants on the Internet only. White of The White Stripes. Believe these Motor City motherfunkers when
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio they proclaim, “Fire in the disco!" Electrifying!
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of . . .
\Premie/e Radio Networks. S — Frank Correia, Rock Specialty Editor

on Ti m e. E ve"y Ti m e. Email: hooks@hooks.com

www.hooks.com

FAX: (573)443-4016

> Custom Production - Callouts & Montages

o o . 200 Old 63 SGHH?, #103
> Digital, Clear, Consistent Colurbie. MO SEE01.0081

> 65,000+ Song Library

For The Best Auditorium
Test Hook Tapes

> All Formats & International Titles
> On-Time Delivery Hﬁks Michael Pelaia

' UNLIMITED (573)443-4155
@ GoldDiscs and HitDiscs The World'’s Premier Music Hook Service

www americanradiohistorv.com


www.americanradiohistory.com

IRX ALrerna TIVE ____

February 21, 2003 R&R ® 97

L]
4 . . . . N\
Reporters Stations and their adds listed alphabetically by market
W
WHRL/Albany, NY * WEDG/Buffalo, NY * wxEGlDaylon 04 * WMRQMartford, CT * KLECALittle Rock, AR * WRRV/Newburgh, NY WCYY/Portland, ME KPNT/S1. Louis, MO * WXSR/Tallahassee, FL
OMPO/APOMD; LisaBiello |  PD: Lonny Diana PD: Sieve Kramer PD: Todd Thomas OM: Pefet Gunn POMO: Andrew Boris PO Herb vy PD:Tomeny Matiemn PD: Steve King
REVIS “Ran™ MO; Ryan Patrick MO: Boomer MD: Chaz Kally PD: Marty m g coosr;o;m “Sympathy” MO: Brian h:::um T%Jﬂ F“rrﬁm" - MO: Mmots
3 - 4 13 WHITE STRI " 4 1 BURNI “Snow
o - EREEL | o Mo | "R | o | | S5
KTEG/Atbuquerque, NM * JOHRY CASH Hhat e o ] REVIS “Ran” 2 0D Gt 1 SAVA-Rest
Flaherty . STREETS “Forvard™ v TAPROCT
%:Emmlz WAVF/Charleston, SC * .00 * ?v”sr&??m A xmn‘m" Orleans, LA WHITE STRIPES “Seven 10 Mo
ity %m.mwm D 0 0 oo KUCOMonaluly, H1 * YHTE STRIPES S m&;
L6 ONND rsen 5 TAGNG BAK SURDAY “Cut” 18 EVAMESCENCE " PL: Jamie Hyat I IWHTESTREE S S g,'.}f’s'".“"‘ Cuitly' é’:,.,. WSUN/Tampa, FL *
1 SUMa1 Song” BECKLost” MO: Ryan Sean KROO/Los Angeles, CA « | | MOV Tokno KNRK/Portland, OR * g e X OM: Chuck Bock
0 ESEF BN A e : PD: Mark Hamilon pri o PD: Shack
. F00 FIGHTERS “Times VP/Prog.: Kevin Weatherty Bt AMD: Corey 0'Brien &
gzg:,m“m“' NM o SUM 41 “Song” APD: Gene Sandbloom WXRK/New York, NY * m..g?pmy EARTH “Backour™ '§ WW hadd :mmpf‘tﬁms “Seven
), Souhrada [y * 12 ATNRIS "
AL WENO/Charlotie, N * | oy oy Srdksiaw Lttt WO Wi P g = S s
o POk Do O ot ot KTzt Cabesn, X+ | e R Some e
APD/MD: Kristen Honeycut 20 WHITE STRIPES Sever PU:Vinca Richarts. mm‘un'
. Ho Adds : . S
%lellnh GA ' g“"""‘??‘s}';v ”gooa;smw gﬂ:‘gm Ky WROX/Norfolk, VA * wsRulevldonu. RI* :mm“&m KFMA/Tucson, AZ *
APD: Chis Wiliams . USED Wysel” LR PD: Michels Diamond VAR Doy PD: Loy Carsiensen
MO: tay Hamen WKQXChicago, IL VA STRPES S WE: e Figerai MO: Mike Powers "D,b”; Mutln bt S
20 WHITE STRIPES “Seven™ PO: Tim Richards 1 mms-uur 9 BUNDSIDE “Siegwak_
con DeeLE o KITS/San Francisco, CA* | Shidr g
AMD: Nicole Churninatio IWR/Eugane Springlield, OR 1 . Wysol STREETS “Forward™ PI Sean
WJSE/Atlantic City, NJ * | AT STRPES Sewr PO: Chis m %meo U T e MD: mm
OM: Lou Romanini 3 APOMD: MO: Michael Yi . 34 WHITE STRIPES “Seven’
PL: Al Parineto e 0cmoous S | 1o el LU KQRX/Ddessa-Midiand, TX | OM: b B Brosks e KMYZ/Tuisa, OK *
MO; fason Litanet SRRTT WHITE STRIPES “Expectng” :| PD: Michae! Todd Mobley APD: Joromy Smith PO: Lyma
HEAS oy WZZN/Chicago, IL * W SRes See O, Mika Kiabrew 17 COUNTING CROWS “Tar” MO: Mat Disbio MD: Corbin Plerce
mwwm PIX: Bill Gamble ’ ?ggﬂimkg‘?}:g [TAPRO0 e gmﬁﬁm KJEE/Santa Barbara, CA 2JNARS Dar/g
TSRS et WO Vool KXNAFayetieville, AR | wpLAUacksomille, FL* | o sos g 7 S Sare WAITE STRPES S D s T S S
’ : PD: Dave Jackson PD: Bo Matihews REVS Rart s
KROX/Austin, TX * 3'5&'5‘57&’:5 = H %%"‘1&'3 e LTS WJRR/Orlando, FL * mnmwmm Ss= | wHFS/MWashington, DC *
£ Meloéy Loe s %«%Amm M . PO:Patlmch WOYLRichmond, VA * WHTE STRIPES S’ ashington
MO: Toby Ryan LA L ND: ickerman P: Mike Hurphy RS 0 b
o . iroy N .
’ &%‘%"J‘;;...- WAQZ/Cincinnati, OH * WUBX/FL. Myers, FL * APD/MO: Ryan Castie e ar v'anmu":nn;(mwm el
PD: Joho Michsel b WRZK/Johnson City, TN * | s SToNE SOUR “iae” d il 1 WHITE STRIPES Sovon™ o | 2 WHIE STRIPES “Soven
APOMD: Shaggy 0 e Aoz VP/Prog, Ops.;MarkE. McKinn | & WHITE STRRES “Sowr o s e B
ﬁm%s,m :;’;:zt“ WHITE STRIPES Seven™ 3%%}”""{ Arir.mw A OF SRS
KNXX/Baton Rouge, LA Ryl i 1 USED Wyser KCXX/Riverside, CA * ME: Soth Resler
PD/MO: Randy Chase 1 WHITE STRIPES “Seven” . WOCL/Orlando, FL * OM/PD: Ketti Clugue Mo Adds
APD: Bl lackaon KRBZKansas City, kS * |y umMilwavkee, wi * | PO:Ain Avie APOMD; 03y Jomes
BB RT WXTM/Cleveland, OH * ) o ko PD: Tomeny Wikde APOMD: Bobby Smith 1 WAIE STRIPES S WWDC/Washington, DC
FEVS a ’ b KFRR/Fresno, CA * M0: Todd Violetls MO: Kenny Newraon 11 WHITE STRIPES “Soven” LEISUREWORLD “Dead KSYR/Shreveporl, LA * | PD: Buddy Rizer
K 0K Moo g PD: s Squies 20 WM STRIPES Seve 3 REVS R ARGy Acting PD: Rod The HumanTrip |  MID: LeoAm Curs
g B No Adds
. un‘:ﬁ P::_mm unmmwm ol 1 mw ] e nn
WRAX/Birmingham, AL ATARIS Dary” LIWHTE STRRES Saed WPLY/Philadelphia, PA * W ~OHANY CASH Tt
T e EVANESCENCE “Lte” '!‘D"gf“a:&“"“- ™e el PD: Jim McGuinn GM/P: Bob Travis EFT WPEZMWest Pam Beach, L*
: Hurricane SO 41 “Song” : Dan MO: Dan Fein W0: Greg Travis i ON/PD: John 0'Connelt
Gl WGRO/Grand Rapids, M1 + | AT ArtomyPofin Mo | SRS S TN TR | R Syrasuet, Y N Erc Knsen
1 WHITE STRPES Sev YR (0. otk Deren Ho o PD: Do Smith GHEVELE o’ S S CWPD: Mo Cripwoid 1 WATE STRPES Semr
S W e Wane 7oy pcsoserce | ke |
MO: Dave Fa SUM41 Song” 10 600 600 DOLLS Sympathy” . ¢ Roa” t TAGNG BACK SURDAY “Cute”
XOXR/Boise, ID * 1 BTG BADES Srow ) ! KFTE/Latayette, LA * JEIEEHY] gﬁ"’“mu U o WSFM/Milmington, NC
mae | B A S e |
APOMD: Kallao " WXNR/Greenville, NC * MUDVAYYE ol MO: Robin Kash 5 =
2 WHITE STRIPES Seven” PD: Joft Sanders WHITE STRIPES ever Y CAY " o e mﬁ_/::l‘l;ﬁ:. NY
APD: Tumer Waison PO: Kenay Allen o Po:
waD/Columbus OH* o’ /MD: Opie T UM S0y MRS MD: Vioiel i
WBCN/Boston, MA * PD: Andy Davis TONE S0k ol WWDX/Lansing, Ml * ms!m?:? ;ww FHITESTRIPES “Seven PSR .
O o et R LB e STAPSS S KZONPhoenix, AZ * ; Monitored Reporters
m,un Steven Strick NERD -Lapdance” OM/PD: Tim Maranville
16 WHITE STRIPES Seven” WEEOMagerstown, MD e . t?nmo;m;mr 87 Total Reporters
KOGEDallzs L Worh, TX | [ Bsatoter .| wBuZMashvine, TH * AL M Rt KWOD/Sacramenta, CA* | 78 Total Monitored
. PD: Duane Doherty KXTEALas Vegas, NV ' 5
WFNX/Boston, MA " 22 LINKIN PARK “Dsmbr b OM: Jim Patrick PD: Alon Bunce
PD: Crze APOMO: Aan Ayo 2 SUM41 Song” PO Dave weilngen PO/MD: Russ Schenck XP pae | APD:Boomes )
wOMCieann | DRSS | e | WWLOSY | Cewomse | DOUSIRAT e 9 TotalIndicator
il AL 1 WTE STRPES S R — Reon o e | TR S0 LA G ’
. )
4 N ( )
New & Active Indicator,
- Most Added’
TREBLE CHARGER Hundred Million (Virgin/ STAGE | Will Be Something (Maverick/WB/
Total lays: 273, Total Stations: 22, Adds: 0 Total Plays: 166, Total Stations: 18, Ads: 1 SO He Lo s e
WHITE STRIPES Seven Nation Army (Third Man/V2)
SOUNDTRACK OF OUR LIVES Sister Suround (Repubiic/Universal) OFF BY ONE Change /LMC) ’
TotalPiays: 266, Total Stations: 26, Adgs: TotalPlays: 150, Total Statios: 12, Adds: e TRLANETIERRTHIE scxou of e e
MUSIC Take The Long Road And Walk It {Capitol)
- SYSTEM OF A DOWN I-E-A--A--0 fAmerican/Columbia) MUSIC Take The Long Road And Walk it (Capitol) 8
Total Plays: 2189, Total Stations: 12, Adds: 2 Total Plays: 145, Total Stations: 19, Adds: 3 LI LS L S )
__REVIS Caught In The Rain (£pic/ B
PEARL JAM Get Right I€ﬂ$/ STONE SOUR Inhale Iﬁoadmmer/ll]./MG/ STREETS Let's Push Things Forward /Atiantic)
Total Plays: 181, Total Stations: 15, Adds: 3 Total Plays: 138, Total Stations: 20, Adds: 4 = -
TAPROOT Mine (Velvet Hammer/Atlantic)
L L =R AR
otal Plays: 173, Total Stations: 21, Adds: t : 127, Total Stations: 12, Adds:
Y L ol stations TRAPT Headstrang (Warner Bros.)
STONE SOUR Inhale (Roadrunner/IDJMG)
L AL )| _PACIFIER Bulitproot srista
PEARL JAM Get Right /£pic/
BURNING BRIDES Arctic Snow (V2/
Please Send Your Photos AUDYATNE NotFaliog 00
. OLEANDER Hands Off The Whee! (Sanctuary/SRG)
R&R wants your best snapshot_s (color or black & white). STAGE | Wik Be Something (Maverick W8)
Please include the names and titles of all pictured and send them to: SOUNDTRACK OF OUR LIVES Sister Suround (RegubicUniversal
R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 COLD Stugid Girl (Flg/Geffen/interscope)
Email: mdavis@radioandrecords.com COUNTING CROWS Big Yellow Taxi (Gerfen/Interscope)
J
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R&R February 21, 2003

TRIPLE A

—
jschoenberger@radioandrecords.com

Rain Or Shine,
The Show Went On

Highlights of the sixth annual Michele Clark
Promotions Sunset Sessions

}‘ he sixth annual Michele Clark Promotions Sunset Sessions, which took place
at the Fairmont Orchid Hotel on the beautiful big island of Hawaii, were a rousing
success. The vibe was relaxing and fun and, for some people, very romantic. In fact,
KTBG/Kansas City PD Jon Hart and his girlfriend, Leslie, spontaneously decided
to get married on Saturday morning!

Evening one featured great perfor-
mances by Big 3's Vesica Pisces, Ar-
temis’ Jesse Malin, Connoisseur En-
tertainment’s Colin Blades, Aware/
Columbia’s The Thorns and Colum-
bia’s Pete Yorn.

On evening two we had to move
inside due to heavy rains, but that
didn’t dampen sets by Maverick/
Warner Bros.” Wil Seabrook, Rubin The
Cat’s Jennie DeVoe, ATC/Red Ink's
Edwin McCain, Lost Highway's John

Eddie and Universal's Jack Johnson.

The final evening — back outside
‘neath the moon and stars — we were
entertained by Curb's Feel, 98 Pound-
er's Steve Poltz, Capitol's Rosanne Cash
and Private Music’s Ziggy Marley.

GIRLS RULE! it it weren't for the amazing efforts of Michele Clark and her staff, the Sunset Sessions wouldn't be as successful
as they are. Pictured here are our hostesses (I-r) Meg MacDonald. Crystal Ann Lea. Clark and Christy Stevens

o~ : ()

LOOK AT THAT! kPRi/San Diego’s Dona Shaieb (I} and Warner
Bros.” Julie Muncy were checkin’ out the whales offshore when they

posed for this shot.

Louisville’s Dan Reed?

YEAH! WE PARTY They say a picture says a
thousand words. Need | say more about this photo of
WNCS/Burlington, VT's Mark Abuzzahab (1) and WFPK/

& Rl

GOOD BUDS they must be, since KBCO/Denver's Keefer
(1) grabbed KBXR/Columbia, MO's Lana Trezise and pulied

her onto his lap with his wife sitting right beside him!

IT’S ALL GOOD vou can't look much more content than these three guys!
Pictured here are (I-r) Capitol's Steve Nice, Media Postioning’s Keith Cunningham
and WOKI/Knoxville’s Shane Cox

www americanradiohistorv com

HELL YEAH! That was the attitude of these three guys as the sun was begimning to
set along the Kona shore. Seen here are (I-r) New West's Jeff Cook. RCA Victor Group’s
Dave Einstein and consultant David Leach.

BEFORE AND AFTER Former Lost
Highway promo head Chris Stacey (now
with Vector Promotion) was sharing his
insight with Lost Highway's current VP/
Promotion Patty Morris (r) when they
paused for this shot.

Records president Gregg Latterman (i)
was so blown away by The Thorns
performance, he needed Columbia’s Trina
Tombrink to support him.

o '

IT’S ALL GOOD These four guys were feeling no pain as they took a break
between sets on Friday night. Pictured here are (I-r) consultant extraorgdinaire Keith
Cunningham, KTAO/Taos, NM's Michael Dean; WKOC/Norfolk's Paul Shugrue; and
Epic’s Jo Hodge.

e e e

WHAT! NO MORE BANDS
TONIGHT? kTHX/Reno, NV's Harry
Reynolds (1) and WXRV/Boston's Dana
Marshall were still ready to party after the
last act finished their performance on
opening night

MMMM ... FOOD kicz
Minneapolis' Mike Wolf (i) tells WMMM/
Madison’s Tom Teuber how good the beef
sticks are.

NOT A BAD VIEW tnis was the view from my window.
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WK WG ARTIST TITLE LABEL) S PLATS mp%?o%fsnsous weson s | oSt Added
1 @  COLDPLAY Clocks (Capital 651 +33 44819 12 250 | wwwrradds.com
3 e DAVE MATTHEWS BAND Grey Street (RCA/ 505 +15 25188 8 1610 | armstminie wagewrs) ADDS
2 3 TORI AMOS A Sorta Fairytale Epic/ 482 -36 29832 22 2210 | JAYHAWKS Save It For A Rainy Day /Amenicanlast Highway/IDJMG) 12
5 € WALLFLOWERS How Good it Can Get finterscope/ 457 +35 29234 7 25/0 | TORI AMOS Taxi Ride tEpic/ n
6 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 420 +17 31558 6 2201 $"0;":E'#$§"‘ Lm‘:i e‘%’: fa/’v’:’ /%Mm / j
4 6  BECK Lost Cause (Geffen/interscope) o 419 12 24785 12 24/0 DELBERT MCCLINTON Blues About You Baby (Wew West/Red ink! 4
7 o PAUL SIMON Father And Qaughter (Nick/Jive) 396 +14 33664 9 18/0 | NICKEL CREEK Spit On A Stranger (Sugar Hilf 3
8 0 SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 386 +7 31415 13 20/0 | BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) 3
9 0 RHETT MILLER Come Around (Flektra/FEG) 358 +10 21180 8 19/1 | JASON MRAZ The Remen_iy I Won't Worry) (Elektra/EEG) 2
10 ) DAVID GRAY Be Mine (ATO/RCA) 384 438 22355 4 230 :‘m’l‘f&:gm‘gm“ E:;c\*ﬂ"ewsl fz:/”il{";”"es';ﬁ . :
. . ! a... (Palm Pictures/Reprise)
1 0 JOHN MAYER Why Georgia (Aware/Columbia) 327 +38 21764 3 23/0 PETER WOLF Never Like This Before frtemis) 2
16 @ JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG) 286 +30 19690 3 2312
17 @ SHERYL CROW C’mon, C'mon (A&M/Interscope) 217 +34 20623 7 1911
19 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 213 +46 2ms5 15 2n | Most
15 @ SOUNDTRACK OF QUR LIVES Sister Surround (Republic/Universal) 269 +10 16694 6 180 Incr eaSEd Plays
13 16 MATCHBOX TWENTY Qisease (At/antic) 234 -32 12807 18 1710 oTaL
18 17 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 230 -5 15151 19 11J0 | ARTIST TITLE LABEL(S) INCREASE
22 @ MAROON 5 Harder To Breathe (Octone/ 193 +14 6529 7 110 | JOHNNY CASH Hurt (America/Lost Highway/l0JME) +63
12 19 BRAD Shinin’ (Redline/ 188 -86 10804 13 220 | MATCHBOX TWENTY Unwell (Mefisma/Atlantic) +54
20 20  STONE SOUR Bother (Roadrunner/IDJMG) 186 13 7919 9 9/0 ( JOE JACKSON Awkward Age (Rykodisc/ +54
@  MATCHBOX TWENTY Unwell (Mefisma/Atlantic) 175  +54 10716 1 12j0 | JAYHAWKS Save It For A Rainy Day (AmercanLast HighwayIRIMG! +52
21 22 PRETENDERS Complex Person /Artemis) 167 26 9155 14 16/ | NORAH JONES Come Away With Me (Ble Note/Vigin o)
4 23 AN R 1 LUCINDA WILLIAMS Righteously Lost Highway/ +43
2 ZWAN Honestly (Reprise/ 152 . 4639 5 810 | pAvID GRAY Be Mine (ATO/RCA! +38
23 24 DAVE MATTHEWS BAND Grace Is Gone (RCA/ 134 -20 9581 19 1110 | JoHN MAYER Why Georgia Aware/Columbia) +38
29 @ SISTER HAZEL Your Mistake (Sixth Man/ 132 +7 4674 3 5/0 | WALLFLOWERS How Good It Can Get //nterscape) +35
@ 3 D0ORS DOWN When 'm Gone (Republic/Universal) 128 +10 3923 1 51 | SHERYL CROW C'mon, C'mon (48Mnterscaope) o+
26 27  BRUCE SPRINGSTEEN Lonesome Oay (Columbia) 114 24 5457 20  14j0 | "GIANTLEAPFiM. STIPE.. The Way.. fPalm Pictures/Repriss) +34
25 28  BIG HEAD TODD & THE MONSTERS Julianna (Big/ 12 -33 5445 4 13/0
@  KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) 11 +4 101 1 132 | Most
30 NO DOUBT FILADY SAW Underneath it All finterscape) 108 6 5904 1 ao | Pla yed Recurrents
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
2/9-2/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed | ARTIST TITLE 14BEL(S) PLAYS
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting JOHN MAYER Your Body Is A Wonderland Aware/Columbia) 276
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases 5 X
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from | JACK JOHNSON Flake (Erjoy/Universall 240
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. NORAH JONES Don‘t Know Why (Blue Note/Virgin/ 238
1 JACK JOHNSON Bubble Toes /Enjoy/Universall 233
New & Active TRACY CHAPMAN You're The One (Elpktra/EEG) 231
hyr S .
DAR WILLIAMS | Saw A Bird Fly Away (Razar & Tiel TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros. RED HOT CHILI PEPPERS Zephyr Sung Warner Bros) 2
1 ) o . . T ! DAVE MATTHEWS BAND Where Are You Going /ACA/ 184
otal Plays: 107, Total Stations; 13, Adds: 1 Total Plays: 87, Total Stations: 8, Adds: 4 N 1
JAYHAWKS Save It For A Rainy Day (American/Last Highway/I0JMG) SONNY LANDRETH Hell At Home (Sugar HillVanguard) BT 7L ) A
Total Plays: 104, Total Stations: 13, Adds: 12 Total Plays: 85, Total Stations: 9, Adds: 0 JIMMY EAT WORLD The Middie (reamWorks/ 139
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) JEFFREY GAINES Dver & Over (Artemis/ JOHN MAYER No Such Thing (Aware/Columbia) 136
Total Plays: 101, Total Stations: 6, Adds: 1 Total Plays: 77, Total Stations: 7, Adds: 0 PETE YORN Strange Condition (Columbia) 17
BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) JOHNNY CASH Hurt (American/Lost Highway//DJMG) U2 Beautiful Day finterscape) 102
Total Plays: 99, Total Stations: 8, Adds: 3 Total Plays: 68, Total Stations: 8, Adds: 0
JOHNNY MARR Down On The Corner /ifusic/ NICKEL CREEK Spit On A Stranger (Sugar Hil) R&R Station Playlists have moved to the web.
Total Plays: 89, Total Stations: 9, Adds: 1 Total Plays: 66, Total Stations: 10, Adds: 3 See all of our monitored reporters at
www.radioandrecords.com.
Songs ranked by total plays
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added ... .
www.rrindicator.com
LAST THI TOTAL f- GROSS WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IIPRFSIONS CHART ADDS ARTISTTITLE LABEL(S) ADDS
i JAYHAWKS Save 't For A Rainy Day (Americanlost Highway/DJMG) 16
3 € DAVID GRAY Be Mine (ATO/RCA) 281 +27 7810 5 1910 | yom AMOS Taxi Ride (Eni 9
1 2 SUSAN TEDESCHI Alone (Tane-Cool/Artemis) 276 2 6968 14 19/0 | JOE JACKSON Awkward Age (Rykodisc) 7
2 0 COLDPLAY Clocks (Capitol) 272 0 5918 2 18/0 | TOMPETTY &... Have Love Will Travel (Warner Bros.) 6
6 € DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) 245 +33 9586 4  19j0 | EOWINMCCAINIWent it AR ATC/Red k) o8
4 @ WALLFLOWERS How Good It Can et finterscope/ 280 +21 5687 7 18jp | "CIANTLEAP EM.STIPE.. The Way.. (Pain PcturesRersal - 2
7 @ KATHLEEN EDWARDS Six O'Clock News (Zog/Rounder) 220 +18 6672 5 gy | CHNAYCASHHunt mercantost HgwayIDUMG 2
DELBERT MCCLINTON Bives About You Baby (New West/Red ink/ 2
5 7 BECK Lost Cause (Geffen/interscope) m 3 3361 15 1410 | wiLL HOGE Be The One (Atiantic/ 2
10 0 JOHNNY MARR Down On The Corner (iMusic) 191 +7 5462 5 16/0 | BEN HARPER With My Own Two Hands (Virgin/ 2
9 9 PHISH 46 Days (Flektra/EEG) 177 K] g 7 15/0 | NADA SURF Inside Of Love (Barsub/ 2
15 @ JASON MRAZ The Remedy | Won't Warry) (Elektra/EEG) 173 +21 4508 3 150 gg::’:":m::;‘;‘ﬁ“; T'“'i:/cz;;c””” i :
16 () SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universal) 167 +19 3354 6 130 EIELNE T
! ALICE PEACOCK Bliss (Awars/Columbia) 1
21 (@ SONNY LANDRETH Hell At Home (Sugar Hill Vanguard) 151 +23 4795 2 1810 | BRyCE SPRINGSTEEN Waitn’ On A Sunny Oay (Columbia 1
13 13 PRETENDERS Complex Person (Artemis) 149 -1 3346 15 12/0 | CROSS CANADIAN RAGWEED Don't Need You (Universal Southl 1
19 @ JOHN MAYER Why Georgia (Aware/Columbi) 148 +12 2636 3 12/0 | WICK CAVE & THE BAD SEEDS Bring It On (AntilEpitaph) 1
24 PATTY LARKIN Different World (Vanguard) 195  +26 5648 2 13j0 | DEUCEPROUECT Stone Cold Maverick/Rpprise) !
11 16 KIM RICHEY Circus Song (Can't Let Ga) (Lot Highway/IDJME) 142 23 3724 8 150 ﬁiiﬁﬁi"ff.fﬂgiﬁ"ﬁﬁ"ﬁf ’c“::?"”f”mm :
17 (D COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1M +1 2554 4 90 )
14 18 SHERYL CROW C'mon, C'mon (A&M/interscape) 140 14 2572 13 % | Most
22 19 PAUL SIMON Father And Daughter (Nick/Jive/ 123 -5 3046 13 120 Increase d PI ays
8 20 GEORGE HARRISON Stuck Inside A Cloud (Capital) 122 70 3442 13 1300 e * o
25 @ JOAN O0SBORNE Only You Know & | Know (Compendia) 121 +4 4544 4 120 | 4aner e wees o
28 @ JESSE MALIN Queen Of The Underwarld (Artemis/ 118 +7 4040 2 120 | JOHNNY CASH Hurt (American/Lost Highway/IDJMG) +17
26 @ BOB DYLAN Cross The Green Mountain [Columbia) 116 +2 4036 2 13]0 | JOE JACKSON Awkward Age (Rykodisc) +14
18 24  TORIAMOS A Sorta Fairytale (Epic/ 107 32 906 22 8I0 J";YHAWKSS;vethtR&z{Da; Mm/i;ﬂwl;@vlvayﬂﬂw +2g
[Debut> RO c § Cani 106 22 2 1 13;1 | TOMPETTY &.. Have Love ill Travel (Warner Bros. +
% W ::nt:iz A:ISE: r;:':es OWT';M ) Z’”‘Z/ 13 q * - ::ga : : 1:0 1 GIANT LEAP FIM. STIPE... The Way... (Pain Pictures/Reprise) +44
ere We Began (uaitone) * PETER WOLF Never Lke This Before (4remis +40
20 27  PETER GABRIEL More Than This (Geffen/interscape) 104 31 153 1 810 | ToRI AMDS Taxi Ride (Epi) +35
27 28 RHETT MILLER Come Around (Elektra/EEG) 103 1 2076 26 8/0 | DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) +33
- @ DAVEMATTHEWS BAND Grey Street (RCA/ 102 +11 902 2 5/0 | DELBERT MCCLINTON Blues About You Baby (Vew West/Aed nk) +32
30  RICHARD ASHCROFT Science Of Silence (Hut/Viigin) 102 A M1 1 11j0 | WILL HOGE Be The One (Atiantic) +30
PEARL JAM Thumbing My Way (Epic/ +29
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15. DAVID GRAY Be Mine (ATO/RCA) +2]
©2003, R&R Inc. JOHN HAMMOND Sfick Crown Vic (Backporch/Virgin) +21
Re \ [Wats
eporters . National
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Peter Wolf's “Nothin’ but the Wheel”
. was the sleeper hit of the year at WRNR.
Initially, | feared that our audience viewed
Wolf and The J. Geils Band as hope-
lessly tainted by the 1980s hits from their
synth-heavy Freeze Frame album.
Thank God | was wrong, and we gave it

t a shot on the air. “Nothin™ was No. 1
Jon Pemrsp“ most requested in December, and also
OM, WRNR/Baltimore No. 1 with curiosity calls. Featuring Mick

Jagger on harmony (and lead vocals on
the last verse), the song seemed like it could have been
an outtake from the Stones’ legendary Beggars Banquet
album — totally organic roots rock with great singing, a
fantastic hook and incredibly passionate performances.

| was prompted to take the full-length CD, Sleepless,
home, and | couldn’t stop playing it. Every track seemed
to be perfectly written, arranged and performed in a vari-
ety of American roots rock settings. * The second single,
1 - <4 “Never Like This Before,” sounds like early J.Geils at its
best — fun, bluesy, party rock. A reworking of an old Memphis R&B tune

i originally recorded by William Bell, this track features punchy Stax-flavored
horns and a great sing-along chorus. # These days a lot of Triple A sta-
tions are reaching for the younger audience with bands like Nickelback,
Lifehouse and The Calling, but | say don’t forget your upper demos. With a
hooky toe-tapper like this one, you've got yourself a perfect balance record.

There was lots of action in the Most
Added category this week: The
Jayhawks come in No. 1 overall with 28
total adds (No. 1 on both panels), while the
new track by Tori Amos wasn't far behind
with 20 total adds (No. 2 on both panels)
... Also having a good first week are Tom
Petty & The Heartbreakers and Edwin
McCain with 10 total adds each, Joe
Jackson with seven total and Delbert
McClinton with six total ... Nada Surf, 1 Giant Leap, Johnny Cash, Will
Hoge, Nickel Creek, Jason Mraz, Kathleen Edwards and Peter Wolf
close some important holes ... On the monitored chan, Coldplay hang
tough at 1* for the seventh week (!), Dave Matthews Band inch up to 2*,
Wallflowers climb to 4%, and Counting Crows increase to 5° ... Paul
Simon holds at 7, Susan Tedeschi at 8%, Rhett Miller at 9*, David Gray
at 10" and John Mayer at 11* ... Big jumpers this week include Mraz (16"-
| 127), Sheryl Crow (17°-13"), Norah Jones (19"-14"), Maroon 5 (22*-18")
| and Sister Hazel (29*-25") ... The new Matchbox Twenty, 3 Doors Down,
Edwards and No Doubt debut ... On the Indicator chart, Gray jumps up
to the top slot, Coldplay maintain their bullet at 3*, Dar Williams climbs
1 6"-4, Wallflowers are at 5*, Edwards gains 7*-6*, Johnny Marr increases
| 10°-8", Mraz cracks the top 10 at 10", and Soundtrack Of Our Lives are
i knocking on the door with a 16*-11* move ... Other gainers include Sonny
i

Landreth (21*-12*!), Mayer (19*-14*), Patty Larkin (24*-15*) and Jesse
Malin (28*-22%) ...
Ashcroft debut.

Rosanne Cash, Warren Zanes, DMB and Richard

— John Schoenberger, Triple A Editor

B
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A Armist

armist: Warren Zanes
waseL: Dualtone

By JOHN SCHOENBERGER / TRIPLE A EDITOR

‘ N ’ hen vou hear the name Zanes. vou
probably think of Dan Zanes. not
Warren. But it turns out the two are broth-
ers who, in the mid-'80s, were core members
of the Boston-based band The Del Fuegos.
who had a run of cult and critical success
on Slash Records before disbanding in 1990.
Finding himself in New Orleans shortly
after that breakup, Warren Zanes was
prompted by another breakup — this time
with a girlfriend — to go to college. He says
he found college a way to "wash the whole
band experience through me.” Evidently,
academic life suited him: He ended up at-
tending school for close to a decade, special-
izing in history. art theory and cultural
studies and earning two master's degrees
and a Ph.D.

Through it all. Zanes kept the musical
embers glowing. He'd pick up his guitar and
work on songs whenever he had a chance.
Eventually, he started to put them on tape
in his bedroom studio. Zanes remembered
concepts he learned from producer Mitchell
Froom during his Del Fuegos days and ap-
plied them to his own recordings. “Working
with him was like my first philosophy
class,” says Zanes. “You don't fully get what
you're being taught, but it sits in your head,
and you access it later.”

Ultimately. musician friends along
with his wife, Francophile lead singer April
March — encouraged Zanes to get a little
more serious about his music. He hooked a
studio in Nashville and, with help from
drummers Billy Conway and Billy Beard.
guitarist Kenny Vaughan. multi-instrumen-
talist Daniel Tashian. singers Patty Griffin
and Emmylou Harris and multi-instrumen-

talist/co-producer Angelo. began to flesh out
the album that he eventually called Memory
Girls.

“It was a really exciting time for me mu-
sically, because I'd been on ice for so long,”
says Zanes. “The Nashville of the stereotype

Robert Altman’s Nashville — is only one
part of it. The Nashville I was using was
guys who love pop music, who come from
roots music and go home and listen to hip-
hop. To work with all these people at the top
of thenr game was an incredible way to re-
enter.

The songs — inspired largely by his wife,
whom Zanes dated while they were in their
teens and reunited with when they were in
their 30s — have a strong pop sensibility
while remaining loose and experimental
enough to be adventurous and fun. Accord-
ing to Zanes. “The pop song tends to be to
be a nostalgic form to begin with. and I
think if you marry somebody whom you
dated seriously 15 vears before. vou're do-
ing a lot of memory stuff.”

As you listen to “Evervbody Loves You,”
“First on the Moon,” “World of Concrete,”
“Where We Began” and “Main Street.” it's not
hard to imagine yourself giving this artist an
A+ on his first solo musical dissertation.

“One of the best things about getting a
Ph.D. was that | got some really good
songwriting done,” Zanes says. “I sat in
front of the computer for so long that the
guitar looked like the greenest pasture
available to escape.”
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First Things First

Excel in the fundamentals of radio and pave

the way to winning

Wnning in the radio game should not be a station’s
goal, but a byproduct of handling the fundamentals
with excellence. I spoke with KTLI/Wichita PD Todd
Taylor on this subject and found that his station takes
that idea very seriously in every aspect of what it does.

Keeping the music in the spotlight
and making the listener the star —
that is what the staff and management
of KTLI strive for eachand
every day. "Our goal is to
get as much Christian mu-
Sic in as many ears as pos-
sible, so we don’t jump
into the spotlight,” Taylor
says. “We've developed a
great relationship with lis-
teners because the focus is
on them, as real people
with real lives.”

The station doesn’t put
itself in the spotlight? That's what he
said. I had to do a double take on that
one, but Taylor has a very good point:
What would happen to Christian ra-
dio if the music, artists and message
were lifted above everything else?
Even above the stations themselves?

“Ifeel like the music and the station
are just the loaves and fishes Jesus
uses for His purposes,” Taylor says.
“Simply put, the station is a tool in the
hands of an amazing God. What's
really cool is that all of us at the sta-
tion roll up our sleeves and pitch in
as a team all the time. Most come from

Todd Taylor

mainstream radio backgrounds.
We've worn all kinds of hats and are
able to take on multiple challenges.
We refuse to give in to the
‘We've never done that be-
fore’ mind-set.

“Plus, our GM of 11
years, John Pohlman, has
every known contact in the
1 city that can help with
whatever we need. We
even provided a chiroprac-
tor to a touring artist dur-
ing the course of a local
show.

“Wehave wonderful clients and lis-
teners who support so much of what
we do. Some have told us that we're
really considered a part of their fami-
ly. Our staff is learning that we are re-
sponsible for the listeners the Lord has
given us. If we don't care for them,
why would He give us any more?”

Firm Foundation

KTLI is fortunate to have had a
good foundation in place for many
years. “All we've done is tweak it,”
Taylor says. “We're working to exe-
cute the basics to keep the sound tight,

A SHAME

mpacting rodk radio now

Early Believers
WMSJ, WZZD,

organized and uncluttered. Our staff’s
individual backgrounds have given
us exposure to great radio and access
to programming skills and ideas. We
just apply the best of what we know
to what we do.

“There are systems in place for
playlist rotation and contests. The
whole staff is focused on bringing re-
sults to our advertisers, so everybody
works on making commercials effec-
tive instead of a tune-out.”

Focusing on the foundations of ra-
dio is what has allowed KTLI to ex-
cel. Taylor shares an old sports story
to get his point across: “Nebraska foot-
ball coach Tom Osborne had his teams
focus not on winning, but on the fun-
damentals: black, tackle, run, pass and
catch. Striving for excellence is the ba-
sics, Winning is the result, not the goal.
Know the fundamentals, practice un-
til you excel in them, then execute.
Winning will follow.”

“Give your audience
what they want by
getting to know
them. Find out why
and how they use
radio and what they
like or don’t like, and
don’t be afraid of
their answers.”

Taking ita step further, Taylor gives
some good advice: “Copy what great
stations do. Take the best that’s out
there — but don’t mimic — and make
it your own. Also, give your audience
what they want by getting to know
them. Find out why and how they use
radio and what they like or don't like,
and don’t be afraid of their answers.”

Serious, But Positive

One interesting example of KTLI's
philosophy is that it never airs a news
story from a negative point of view.
Surveys have shown that its listeners
don't like hearing words like dead or
killed on the air, so KTLI uses other
terms that are less harsh but still com-
municate the seriousness of a story.

www americanradiohistorv.com
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Who: Anne Verebely
What: GM for 12 years
Where: WODC/Norfolk

The Other Side

This week we continue our series spotlighting employees
and volunteers who go beyond the call of duty each week
at Christian radio. If you have someone you'd like to
nominate, send the information to rwelke @ radioand
records.com. Weekly winners receive a special gift from
Rocketown Records and Chris Rice.

There are many unique characters who work diligently behind the
scenes to make Christian radio the best it can be all across America. In
Norfolk-Virginia Beach there is a fiery redhead named Anne Verebely,
who has worked at WODC since 1989. As GM 73
since 1991 of the first and only all-volunteer
Christian music radio station in the Hampton
Roads area, she has been the key to the
station's success. Although she has seen
hundreds of jocks come and go over the past
12 years, she has remained the steady and
constant leader behind the scenes.

Anne's leadership has enabled WODC to
grow from a minimum-watt frequency without
a mission into a station that exalts the name of
Jesus not only in the Virginia Beach and
Norfolk area, but now to the entire world via
the Internet. Anne is quick to give God and the DJs credit for making
the station what it is today; however, | can honestly say that WODC
would not be the same if it had not been for its true silent hero.

We love and thank you, Anne, for your years of commitment and
dedication — on the other side of the radio.

By Jimmy Moore

Anne Verebely

Jimmy Moore is a former WODC air talent.

“We want to be encouraging, edi-
fying and helpful,” Taylor says. “We
credit Jim Marbles at KXOJ/Tulsa for
teaching us that negative stories are
available anywhere, so listeners don't
necessarily have to hear it from us.

“Facts are facts, but we strive to
present stories so Mom is comfortable
while staying informed. Basically, we
ask ourselves how we would tell our
own kids about something.”

Of course, even the most well oiled
stations have to scrambie at times, es-
pecially when a record label comes
calling, But last year, even with very
short notice, KTLI ended up putting
on a remarkable event.

“We hosted an Amy Grant show,
and we had only three weeks to pro-
mote it,” Taylor says. “People who
bought CDs at a local bookstore got
two free tickets to the show. When the
SoundScan numbers came in, Wichi-
ta had the most first-week sales in the
country. The whole staff worked tre-
mendously hard, and we received
plenty of praise e-mail from listeners
about our staff and that event.”

Good Counsel

Although Christian radio is striv-
ing to get better every day, all pro-
grammers have their own angles on
how we can improve on what we do.
Taylor offers his philosophy on where
the format is and where it could go in
the future.

He says, “I'd like to see us lighten
up a bit, have funand enjoy our abun-
dant life. | appreciate the preaching
and teaching stations, so the music
stations don’t have todo that. Instead,
we get to play great songs, inform and
entertain in a real and relevant way.

“We seem to feel this expectation

that we're supposed to sound spiritu-
al or holy. Well, KTLI never gets ac-
cused of that. We can laugh and joke
without being irreverent and still
serve the church and the community.

“lalways see radio trying to create
events and activities for the listener,
but | believe it’s also effective if we
spend energy getting on board with
what is already going on in the com-
munity. If we come alongside to
support whatever bandwagon is
happening at the time, we get credit
for being involved in what's already
important to our listeners.

“We could also broaden our musical
horizons. There is such a variety avail-
able to Christian radio now, with so
many amazing artists and wonderful
songs. It's too bad we can’t play them
all. Our mainstream counterparts’
playlists have a greater diversity of
styles than ours do. 1 think our audience
would accept certain songs that don’t
necessarily fit the norm as some now
see it.”

Finishing Up

To finish up, Taylor gives us a
glimpse of one of the best experiences
for those who work in Christian radio:
“1just finished up a phone call from a
listener who went out of her way to tell
me how much our station has made a
difference for her and her family.

“They didn't listen much to Chris-
tian music when they first moved to
Wichita, but her husband’s favorite
song had just played on the radio.
They love our concerts, and her
kids actually think we're fun.

“She is encouraged by KTLI con-
stantly and just wanted to say thank
you. That is exactly what we strive for.
And God allows us to be a part of that.”
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Artists Take The

Solo Spotlight

New releases on the way from Caedmon’s

Call’s Webb and NewSong’s Lee

This week Tne CCM Uppare spotlights two unique
solo artists, both with deep roots in highly successful
bands: Russ Lee of NewSong and Derek Webb of

Caedmon’s Call.

Lee has one earlier solo project,
while Webb's announcement that he
is leaving Caedmon’s after a decade
to pursue a solo career came just this
week. While the men differ in style,
they share a heart for ministry that
is evident in both the subtleties and
the bold candor of their music and
lyrics.

A Living Room
Near You

Webb's first solo project, She Must
and Shall Go Free, is set for release
March 25 on INO Records. Here's
what he has to say about the
project and his decision to go
solo.

His inspiration: “This al-
bum and the new direction
for me were really born out
of my observations of the
church and my own heart.
Something about being at a
Christian bookstore conven-
tionin Atlanta a year ago really start-
ed to show me where the church’s
affections lie — in certain books, au-
thors, movements.

Derek Webb

"Seeing it so obviously there, 1
started seeing the subtleties in my
own heart. I realized that I don't be-
lieve the gospel is sufficient and that
1, just like the church, go elsewhere
to get my needs met. In that moment
I realized that what 1 needed to do
was to go into the church and preach
the gospel.”

On going solo: “I'm really proud
of what Caedmon’s Call have done
over the years, but I've always
looked forward to doing my own
project. For this record, the word |
kept coming back to was
unsophisticated, in every-
W | thing from the packaging to
Jl the way we play our parts.
| “This record is about com-
| municating to the church,
and I believe people can re-
late more to something that
isn’t completely polished.
We recorded a lot of the
songs live. It's a roots record, so we
wanted to make sure we captured
the little imperfections.”

Tour beat: “I'm really not satisfied

withjust hoping people get the mes-
sage of these songs. So, instead of
doing a big spring tour, we're going
into people’s houses to play shows.

“Im really proud of
what Caedmon’s Call
have done over the
years, but I've
always looked
forward to doing my
own project.

Russ Lee

We want churches or colleges to
sponsor concerts; we'll sell 75 tick-
ets and go to someone’s house with
a guitar, play some songs and open
up the room for discussion and Bi-
ble study. I want to explore every-
thing I'm saying in community.”
His future with Caedmon’s Call:
“I just finished the new studio
record with Caedmon'’s Call, Back
Home.1do have new responsibilities

Movers, SHAKERS & NEWSMAKERS

® Nina Williams of Essential Records rises to VP/Marketing from Sr. Director/Marketing for the label.

® Jackie Marushka Smith of Provident Music Group is promoted from Sr. Director/Public Relations to VP/Public
Relations for the Christian-music company.

® Provident Music Distribution’s Mike Newman is raised from Director/Distribution Services to VP/Distribution
Services for Provident’s Distribution Center.

® Superchick are featured in the spring issue of Tiger Beat magazine. Additionally, the Inpop band's lead guitarist
and vocalist, Melissa Brock, will be featured in an upcoming issue of Marie Claire magazine; she's set to head to New
York in two weeks for a photo shoot with the magazine.

® Dove Award-winning Essential artists Third Day are in the studio finishing their followup to the gold-certified
Offferings: A Worship Album. The new recording, Offerings II: All I Have to Give, is set to be released on March 4 and is
being produced by Third Day and Monroe Jones (Chris Rice, Shaun Groves, Paul Colman Trio).

® Essential Records’ FFH look ahead to the April 15 release of their fourth full-length project for the label, Ready to Fly.

® Furious? Records’ Delirious? will release their first live double CD, Access:d: live worship in the key of D, on April 8.

® American Music Award-winning and Grammy-nominated vocal group Avalon on March 25 debut Testify to Love:
The Very Best of Avalon on Sparrow Records. The greatest-hits package contains 12 of the group’s No. 1 radio hits,
along with three new songs. The first single, “Everything to Me,” introducing new Avalon member Melissa Greene, was
immediately added on radio stations nationwide.
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Essentials’ Jars Of Clay.

EVERYBODY CELEBRATE! Nashville-based nominees for the 45th
annual Grammy awards gathered last week at the Loew’s Vanderbilt Plaza
Hotel for a reception in their honot, sponsored by the Nashville chapter of
the Recording Academy. Pictured after interviews with local media are
Essential Records act Third Day's Mark Lee, Brad Avery and Tai Anderson;
ForeFront artist tobyMac, Third Day's David Carr; and Matt Odmark of

this year, but the band is really sup-
portive of what I'm doing. I
wouldn't be able to do this if
I didn'’t feel their support.”

A Second Solo Flight

Russ Lee’s sophomore
solo album, The Second Mile,
is set for release next month
on Christian Records. Here
he talks about how his ap-
proach to recording has
changed and what he’s learned
along the way.

His own way: “For the first time,
inthe recording process I madea con-
scious decision not to try to impress
anyone. | wanted to make sure I was
working with and writing with the
people I connected with— guys who
had some experience and were mak-
ing an impact. I really drew from ex-
perience in my own writing, but also
from other artists.

On knowing himself: “I feel like
there are some critical, know-what-
I'm-about moments on this record.
The song ‘We Belong to Christ’ is
such a statement of how Christ
changes our lives — how He
changed my life when I came into
relationship with Him.

“The Prodigal’ is another signif-
icant cut. I don't ever want to forget
what it was like to be lost, what it
felt like to be really lonely in my soul
and what it feels like to be rescued.”

Tour beat: “I'm really excited
about the tour we’re planning. We're
going to make our live shows a vi-

Russ Lee

sual event. I don't see anyone tak-
ing that on as their personal chal-
lenge, so we've got some
stuff in the works for some
new things onstage. ] wrote
this record to do some band
stuff onstage, like the songs
‘Second Mile’ and ‘Guiding
Light.”

What's coming up: “I'm
looking for an opportunity
to go back out to the mis-
sion field with World Vision. On last
year’s Left Behind tour, 600 kids
were sponsored. | really want to
spend my time on the things | know
I'm supposed to be about. In the
past, before | was a Christian, | fa-
cilitated a lot of drug addiction, so |
love working with Teen Challenge
now.

“I'just finished a new record with
Greg Long, Bob Carlisle and Scott
Krippayne called The David Project.
I also hope to continue to write
songs for the Left Behind movie
soundtracks.”

— Lindy Warren

| TALK BACK TO CCM!

Do you have questions,
comments or feedback regarding
this column or pther issues?
E-mail:
leornor&ccmeom. com
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WX WEBC  ARTIST TITLE LABELS) pns PLATS YERT sk Most Added’
m
1 o STEVEN CURTIS CHAPMAN Al About Love (Sparrow) 1803 +38 17 57/0 Ty 7 sl e e
4 0 NEWSBOYS He Reigns (Sparrow/ 1529 +133 5 56/1 ARTISTTITLE LABEL(S) ADDS
2 3 MERCY ME Spoken For (iNO) 1516 122 21 46/0 REBECCA ST. JAMES | Thank You {Forefront/ 1"
3 4 CHRIS RICE The Other Side 0f The Radio (Rocketown/ 1486 -62 14 511 FEH You Found Me Essentia) 10
8 @ NATALIEGRANT | Wil Be (Curt) 1306 +169 8 4714 iegt;:“:v;’y“t‘:ﬁ‘°“;:‘;:‘,S’SZ’”Z”IC"””W”""’”""-’ ‘7’
oW/
5 6  THIRD DAY Nothing Compares (Essential 143 103 19 400 | cAromoN'S CALL OnyHope Essental 5
12 o JACI VELASQUEZ You're My God (Word/Curb/Warner Bros.) 1214 +198 3 57/4 STACIE DRRICO Strong Enough (ForeFront) 5
6 8  JANNA LONG Greater Is He (Sparrow/ 1198 .99 17 39/0 ANDREW PETERSON Just As | Am (Watershed/Essentiall L)
10 @ CAEDMON'S CALL Only Hope (Essential 178 +128 7 46/5 :ﬁﬁfgg‘:‘:‘ﬁ 37.7. ;’fg G:/" TR i ey :
i
1" @ JARS OF CLAY The Valley Song Essentiall 1097 +80 17 46j2 PHILLIPS, CRAIG & DEAN My Praise /Sparmow) 4
9 11 MICHAEL W. SMITH Lord Have Mercy (Reunion/ 1039 -62 13 39/0 RELIENT K Getting Intc You (Gotes/ [
7 12 4HIM | Know You Now (Word/Curlb/Warner Bros.) 991 -184 19 34/0
16 @ BIG DADDY WEAVE Audience Of One (Fervent) 981 +2 1" 3501 Most
17 @ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 91 +110 6 41/4 J
ncreasedPlays ...
22 FFH YouFound Me (Essential 854  +198 2 42110 L TOTAL
14 16 MIARK SCH:;TZ Think 0f Me /Word/Curb/Warner Bros.) :33 1:: 1: :;:Ig ARTIST TITLE LABELS) e
B W LI L) A5 _ , 2 1 2 ' AVALON Everything To Me (Sparrow/ w214
13 18 SIXPENCE NONE THE RICHER Breathe Your Name /Squint/Curb/Reprise/ 793 214 14 290 FFH You Found Me (Essential +198
19 19 JOY WILLIAMS Surrender (Reunion/ 1o 61 20 24/0 JACI VELASQUEZ You're My God (Word/Curb/Warner Bros)  +198
20 20  JODY MCBRAYER To Ever Live Without Me (Sparron/ 691 -61 21 24(0 NATALIE GRANT | Will Be /Curt) +167
. NEWSBOYS He Reigns /Sparrow/ +133
29 @ AVALON Ev?rythmg To Me /S/-zarmw/ 650 +214 2 3n CAEDMON'S CALL Oriy Hope (Essentia) 128
21 22 KARA Beautiful Moment /Veftlfﬁll 646 -50 1" 25“ REBECCA ST. JAMES | Thank You (ForeFrant/ +113
24 @ RACHAEL LAMPA Brand New Life (Word/Curb/Warner Bros.) 622 +64 4 2613 PHILLIPS, CRAIG & DEAN My Praise /Sparrow/ +110
23 @ AUDIO ADRENALINE Pierced (ForeFront) 618 +32 4 24/0 SOULJAHZ True Love Waits (Squint/Curt/Warner Bros.) +102
18 25 BEBONORMAN Great Light Of The World (Essential 606 231 2 2210 | STACIEORRICO Strong Enough Favefiont) ol
25 26  20EGIRL Plain (Sparrow) 532 -24 17 20/0
27 € DAILY PLANET I Live (Reunion) 483 +9 4 wn | Christian ACﬁViterm
26 28 FREDDIE COLLDCA You Chose My Heart (One Voice) 474 -6 8 20/0 by Rick Welke
28 29 PHIL JOEL | Adore You finpap/ 401 -43 13 18/0 .
3 € TRUEVIBE Pray Essential 398 +26 3 2n | A Big Week At AC
Big movement this week at AC, with seven tunes
60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15. increasing more than 100 plays each. Avalon’s “Everything
© 2003 Radio & Records. to Me” heads up the bunch, rising 29-21 and taking Most
. Increased. Not to be outdone, Jaci Velasquez and FFH
New & Active each rise +198 plays, leaping five and seven positions,
respectively. Velasquez shoots up to No. 7 after only three
SONICFLOOD Famous One (iV0/ REBECCA ST. JAMES | Thank You fForefFront/ short weeks on the chart, and an unheard of 57 stations
Total Plays: 357, Total Stations: 16, Adds: 0 Total Plays: 198, Total Statiens: 14, Adds: 11 are spinning “You're My God.”
AVALON Undeniably You (Sparrow/ AARON SPIRO You Are The One (Sparrow) Steven Curtis Chapman remains at the top of the fist,
Total Plays: 337, Total Stations: 14, Adds: 1 Total Plays: 195, Total Stations: 8, Adds: 0 solidifying his No. 1 spot with a modest gain in plays.
SALVADOR Worthy (Word/Curb/Warner Bros.) SWITCHFOOT More Than Fine (Sparrow/ Newsboys' “He Reigns” rises 4-2, waiting it out for
Total Plays: 333, Total Stations: 13, Adds: 0 Total Plays: 173, Total Stations: 7, Adds: 0 abelmate Chapman to fall from the top perch — but don’t
JOEL HANSON Broken /ndependent/ STACIE ORRICO Strong Enough fForefront/ look for that to happen for at least three or four weeks
Total Plays: 309, Total Stations: 12, Adds: 1 Total Plays: 164, Total Stations: 11, Adds: 5 Look for debuts from the likes of Rebecca St Jamés
GO FISH Ask (lnpop) GLASSBYRD | Stand Amazed (Word/CurtyWarner Bros.) Joe! Hanson and Sonicflood in the next two weeks as
Total Plays: 206, Total Stations: 8, Adds: 0 Total Plays: 163, Total Stations: 8, Adds: 1 ) . . sl
stations begin to pick up on these artists’ new efforts.
Songs ranked by totaf plays

www americanradiohistorv com
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' T
CHRTOP30 ROCK TOP 30 _
WK WeBC  ARTIST TITLE LABEL(S) s rhis GAr sTaons WK WS ARTIST TILE LABEL(S) v s TERRM sioioks
2 “ JEREMY CAMP Understand (BEC) 882 +7 17 240 1 1 KUTLESS Run (BEC/ 337 -23 14 3m
1 2 PAUL COLMAN TRIO Run (Essential) 850 -45 16 2310 3 e 38TH PARALLEL Hear... (Squsint/CurtyWarner Bros.) 310 +51 5 36/6
a4 €@  SWITCHFDOT More Than Fine (Sparmow) 809 479 6 260 5 € POOROLD LY Revolve (Tooth & Nail %7 42 7 280
3 o JARS OF CLAY Revolution (Essential) 788 +26 9 24(0 4 . 4  JARS OF CLAY Revolution (Essential) 251 -5 10 210
5 6 NEWSBOYS He Reigns /Sparrow/ 730 +11 5 250 2 5 JUSTIFIDE To Live (Ardent/ 245 -15 13 3113
8 0 MERCY ME Spoken For (N0} 124 +50 15 191 23 0 EVANESCENCE Bring Me To Life (Wind-up/ 240 +89 2 26/7
6 7 DELIRIOUS? Touch (Furious?) 709 -1 " 2110 12 o PIVITPLEX You Know (Sonic Fish) 240 +16 4 2613
12 o PLUMB Sink-n-Swim (Curb) 645 +36 5 23/0 6 8 PAX217 I'll See You (Forefront/ 234 -18 18 2210
18 9 STEVEN CURTIS CHAPMAN All About Love (Sparow/ 628  +119 4 2113 16 SWITCHFOOT Meant To Live (Sparrow/ 228 +56 2 2816
9 10 NICHOLE NORDEMAN Holy (Sparrow) 627 -25 22 1510 7 10 SANCTUS REAL Say it Loud (Sparrow/ 225 -25 14 292
10 11 TREES3 No Words /lnpop/ 600 -36 15 18/0 13 11 BILLIONS Never Felt This Way Before (Northern/ 221 -3 6 21)2
1 12 KUTLESS Run (BEC/ 598 17 8 1810 g 12 LIFEHOUSE Spin (Sparrow/DreamWorks) 216 -24 20 2400
7 13 JOY WILLIAMS Surrender (Reunion/ 583 121 21 16/0 8 13 BENJAMIN GATE Lift Me Up fForefront) 214 -28 16 2310
16 @ SHAUN GROVES Shouid | Tel Them? (Rocketown) 570 +46 ] 1710 10 14 12 STONES The Way | Feel (Wind-up/ 210 -28 16 2110
19 @ SWIFT Under The Sun (Flicker/ 535 +34 ] 1911 n 15 LAST TUESDAY Right Here (0UG/ 199 -28 7 2212
13 16 THIRD DAY 40 Days (Essential 514 -60 21 140 14 @ HOLLAND I'm Not Backing Down /Tooth & Nad) 195 +1 2 2405
17 17 UFERDUSE Sgin (Sparrow/DreamWorks} 496 -18 22 14/0 Q 12 STONES Crash (Wind-up/ 193 +89 1 1918
15 18 DAILY PLANET Everything Revolves (Reunion/ 487 47 7 1m @ SEVENTH DAY SLUMBER 1 Know /Crowne/ 186 +64 1 2177
14 18 SIXPENCE NONE ... Breathe... ‘SpwiniCurkRennse! 439 125 20 13/0 15 @ STAVESACRE If Not Now {Nitro/ 176 +3 10 1611
22 @ BIG DADDY WEAVE Audience Of One (Fervent/ 429 +8 ] 140 17 @ DELIRIOUS? Fire (Furious?) 172 +1 ] 22]2
21 21 BEBD NDRMAN Great Light Of The World (Essentia) 422 -20 22 10/0 @ RELIENT K | Am Understood? (Gotee/ 161 +97 1 19/8
25 @ AUDIO ADRENALINE Dirty (Forefront! 419 +58 2 1912 @ DEMDN HUNTER My Throat Is An... (Sokid State/ 160 +34 1 80
20 23 TRUE VIBE Supernatural (Fssential} 417 -26 4 16/1 22 @ BLINDSIDE Pititul (Elektra/EEG) 158 +4 16 141
24 24 BENJAMIN GATE Lift Me Up (FareFront/ 384 - 7 1310 19 24 DC SUPERTONES Superfly (Tooth & Nai) 154 -10 13 2501
27 @ SANCTUS REAL Say It Loud /Sparrow/ 354 +13 7 1312 21 25  CURBSQUIRRELS Dependence Day [DUG/ 151 -9 8 191
28 @ CHRIS RICE The Other Side Of The Radio (Rocketown/ 353 +17 6 1312 27 @ TDO BAD EUGENE Scli Deo Gloria (Tooth & Nad) 147 +12 3 143
26 21 ALL STAR UNITED Sweet Jesus (Furious?) 320 -23 8 1110 24 27 STRANGE OCCURRENCE Sunrise /Steelroots/ 147 -3 3 17/4
23 28 EVERYDAY SUNDAY Stand Up (Flicker/ 315 -105 23 9/0 26 @ VEEKR Everyone (Thin King/ 144 +3 ] 00
28 28 RELIENT K Less Is More (Gotee/ 310 -29 16 1110 29 @ ACQUIRE THE FIRE Lift /ingop/ 141 +7 9 191
@ STACIE ORRICO Security (Farefront/ 298 +102 1 134 28 @ SKILLET Wil You Be Theve /Ardent/ 135 0 § 16/1
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15. 44 Rbck'rebb'ﬁé}-s. Songs rar;kedmt-ly total blay§ for the “:;irpﬁy week of Sunday 2/§-Saturday 215,
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active New & Active,
12 STONES The Way | Feel (Wind-up) Z0EGIRL Plain (Sparrow) 238 Modern Day Prayer (Tooth & Nail) FURTHERMORE Letter To Myself (Universal)
Total Plays: 298, Total Stations: 9, Adds: ¢ Total Piays: 166. Total Stations: 5, Adds: 0 Total Plays: 134, Total Stations: 15, Adds: 1 Total Plays: 101, Total Stations: 5, Adds: 1
LARUE Tonight (Reunion) NATALIE GRANT | Will Be (Curb) JEREMY CAMP Understand (BEC) MIKE STAND Bound To The Unknown (Galaxy 21)
Total Plays: 277, Total Stations: 15, Adds: 4 Total Plays: 157, Total Stations: 6, Adds: 0 Total Plays: 128, Total Stations: 8, Adds: 1 Total Plays: 100, Total Stations: 12, Adds: 1
RACHAEL LAMPA Brand... (Word/Curb/Warner Bros.)  ACQUIRE THE FIRE Lift (inpop) PLANKEYE Down To The Altar (BEC) PILLAR A Shame (Flicker)
Total Plays: 243, Total Stations: 10, Adds: 3 Total Plays: 149, Total Stations: 6, Adds: 1 Total Plays: 123, Total Stations: 11, Adds: 4 Total Plays: 85, Total Stations: 15, Adds: 8
DC TALK The Hardway (Revisited) (Forefront) AARON SPIRO Thrill (Sparrow) DENISON MARRS Send Me An Angel (Fioodgate) DOGWOOD Faith (BEC)
Total Plays: 225, Total Stations: 6, Adds: 0 Total Plays: 147, Total Stations: 8, Adds: 1 Total Plays: 117, Total Stations: 10, Adds: 2 Total Plays: 85, Total Stations: 7, Adds: 1
SARAH SADLER Running Into You (Essential) JOHN REUBEN Doin’ (Gotee) RE:ZOUND Breathe (Independent) BIG FAT JAM What Can | Do (Absolute)
\Tctal Plays: 189, Total Stations: 9, Adds: 2 Total Plays: 141, Total Stations: 5, Adds: 0 Total Plays: 106, Total Stations: 10. Adds: 1 Total Piays: 56, Total Stations: 4, Adds: 0 J
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“THREE YEARS AND OUR
DECALS STILL LOOK NEW.”

Choose the decal printer more radio
stations have relied on for 30 years.

Call Today! <GCommunication

800.331.4438  °% Graphics Inc
www.cgilink.com
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(
INSPO TOP20 CHR Most Added )
LAST THIS TOTAL 4/ WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
ARTIST TITLE LABEL(S) ADOS
1 1 MICHAEL W. SMITH Lord Have Mercy (Reunion/ 356 2 12 20/0 STACIE ORRICO Security (Forefront) 4
. LARVE Tonight (Reunion/ [
3 GO FISH Savior // 34 23 7 20
O  corish swi iop * | HOLLAND Fm Not Backing Down (oot & 3
4 3 AL DENSON Holy Is The Lord/He Is Exalted /Spring Hill) 287 -23 10 16/0 RACHAEL LAMPA Brand New Life (Word/Curby/Warner Bros.) 3
(TR AUDIO ADRENALINE Dirty (Forefront/ 2
2 4 KATINAS Eagle's Wings (Gotee, 2 4 16 18/0
B LT " 2 CHRIS RICE The Other Side Of The Radio /Rocketown/ 2
6 e ALLEN ASBURY In The Light Of That City Doxology) 261 +14 9 1710 JUSTIN FOX BAND Can't Bring Me Down findependent/ 2
- RELIENT K Getting Into You (Gotee/ 2
8 SHANNON WEXELBERG From The Ri ] 259 26 5 17 0
° rom The Risig Dorckogy) 269+ B | SANCTUS REAL Say It Loud (Sparow 2
" o PHILLIPS, CRAIG & OEAN My Praise (Sparrow/ 250 +41 5 181
9 €  RAYBOLTZ In Your Name (Spindust 233 43 1
10 9 BRODKLYN TABERNACLE CHOIR This Is How... (M2.0) 214 12 12 150
7 10 MERCY ME Spoken For (INO] 198 41 19 148
12 m WAYNE WATSON Cry Of My Heart (Spring Hilll 193 0 6 15/0
13 @  CHRIS RICE The Other Side Of The Radio (Rocketown) 190 +2 1w | Rock Most Added
5 13 4HIM Who You Are (Word/Curb/Warner Bros.) 181 12 17 13/0 www.rrindicator.com
ARTIST TITLE LABEL(S} ADDS
14 TWILA PARIS We Bow Down (Sparrow/ 158 +5 3 15(1
o ¢ " | piLLaR A shame Ficker 8
@ AVALDN Everything To Me (Sparrow/ 124 +47 1 1416 12 STONES Crash /Wind-up/ 8
RELIENT K | Am Understood? (Gotes/ 8
18 16 NICHOLE NORDEMAN ow) 124 4 19 9
Holy (Spar | EVANESCENCE Bring Me To Lite Mindap 7
17 17 RONNIE FREEMAN Satisfied (Rocketown/ 122 -16 3 130 SEVENTH DAY SLUMBER | Know /Crowne/ 7
CAEDMON'S CALL Only H - 10 20 1 8 EVERYDAY SUNDAY Wait fFiicker/ 6
o CALL Orly Hope Essantial 5o | SWITCHFOOT Meant T Lve Sparrow 6
@ SANDI PATTY Fields Of Mercy /Word/CurtyWarmer Bros.) 104 +2 1 9 38TH PARALLEL Hear My Cry (Squint/CurtyWarner Bros.) 5
: HOLLANO I'm Not Backing Down (Tooth & Nai) 5
1 20 REY EMERSON Turn Your Eyes... () House) 100 -18 4 [
I co SRR b B | SUPERCHICK ero inpo) 5
20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/9-Saturday 2/15.
© 2003 Radio & Records.
Rhythmic Specialty Programming ..
— Inspo Most Added
RANK  ARTIST TITLE LABEL(S) B "
1 JOHN REUBEN Doin’ (Gotee/ O A AT
. ) ARTIST TITLE LABEL(S) ADDS
2 T-BONE Blazing Microphones (Flicker/ AVALON Everythng To Me /Sparrow 6
verything To Me /Sparrow)
J OO s e GREG LONG | Cannat Hide From You Independent) s
4 KJ52 Dear Stim (Uprol/ JACI VELASOUEZ You're My God (Wordd/CurtyWarmer Bras.) 8
5 DJ MAJ Street Credibility (Gotee/ MICHAEL CARD | Left Everything To Follow You /#2.0/ 4
6 ROYAL RUCKUS A Wink And A Nudge fFlicker/ SCOTT KRIPPAYNE Live To Worship (Spring Hil) 3
7 KNDWDAVERBS What You Rock Now (Gotee/ BEST OF FRIENOS Even Greater Independent) 2
n g . B/ [ CAEOMON'S CALL Only Hope (Essential) 2
8  TRIN-I-TEE 57 D'ance. Like Sunday (B-RitelJive) GERON DAVIS & KINORED SOULS Flow Vital 2
9 PEACE 586 Love's Still There lUp/o/(/ SELAH Hold On Curt/ 2
L 10 RIGHTEOUS RIDERS Me & You (Tyscot/ )

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

RE&R’s INDUSTRY VIP PACKAGE ;5 e, v oy et

* R&R's Today's News
E-mail updates of breaking stories

* The R&R Directory

The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&ER at: FAX Credit Card Payments To:

moreinfo@radioandrecords.com  310-203-8727
Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com
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How Record Pools
Work Records

An alternative promotional avenue for labels

For many years Radio y Misica was the avenue by
which record pools and record companies communi-
cated with each other. Through their reports to RyM
and, now, R&R, the labels service the pools, and, in
return, their music is played at the hottest clubs.

What exactly are record pools?
They're music clubs that supply

dience needs to have heard the
song. It's a cycle that doesn’t make

their members, mostly club DJs, much sense.

with the latest material
that the record labels are
seeking to promote. It's
an alternative way to
promote a song or an
artist — especially a
new artist radio isn’t
touching — and most
labels work closely with
the many record pools
that exist across the
country.

The Research Cycle

This type of alternative promo-
tion is particularly important, be-
cause radio’s playlists are very
tight and most stations don’t pro-
gram songs that have not done
well in research. But to be includ-
ed in the research, a song has to
have been requested by the audi-
ence. For that to happen, the au-

Mauricio Corea

“Radio is very limit-
ed, musically speaking,”
says L.A. Latin pool Di-
rector Mauricio Corea.
“A record pool is the
bridge between the DJs
at the nightclubs and the
record labels. We are the
only option the record
labels have to get their
music out to those peo-
ple who won't listen to it on the
radio.”

In return for a monthly fee,
record pools provide their mem-
bers with all the product they
need. “The record labels give us
promotional material, especially
remixes, that radio doesn't play,”
Corea says. “That's the music we
work with, and we promote all
genres: regional Mexican, bachata,
reggaeton, salsa, pop, etc.”

REACHING OUT kxouLos Angeles DJ Rafa Miramontes (1) takes time to
make a fan happy and give her a hug.

NJ Latinos Unidos pool owner
William Otero explains that, for
many labels, promotion through
the record pools is their only
means of survival. For those la-
bels, he says, “It's basically free
promotion.”

Pietro Carlos, +108 Records
President, says the pools
are important to his la-
bel’s efforts. “When we
go to a market and radio
is not supporting the
artist, the only choice is
record pools,” he ex- |
plains. “Through their
DJs and clubs, the mar- |
ket supports your
track.”

Labels get support when a
record pool knows it has a good
track on its hands, the DJs play it,
and people like it. As Corea notes,
“Clubs have made some of the
big-name acts, like Mana. Once
they were a hit at the nightclubs,
radio stations started paying at-
tention and playing them. They
realized the influence this band
had on young kids.”

A Growing Role

The role of the record pools in
promoting music has steadily in-
creased; in fact, the time when the
pools limited themselves to pass-
ing out promotional material is
over. VIP pool Director Héctor
Vargas says, “Over the years some
pools have gotten involved in oth-
er things, like street promotions
and marketing, dealing with retail
stores and doing a little extra foot-
work to present the product to the
record buyers.”

Corea agrees, saying the record
pools aren’t going to make any-
one rich by themselves but have
become an avenue to other ac-
counts, such as paid promotions
with the labels. But the primary
job of a pool is still to distribute
material to D]s and get it played
at the clubs.

Pietro explains that labels often
find there’s an advantage in hav-
ing record pools do grass-roots

www americanradiohistorv com

Héctor Vargas

promotions, because the pools
know the market and the streets.
Although some labels don’t
want to spend money on pools,
he believes they are a great alter-
native. “They are one of the best
choices to get to the grass roots,
to get to the people who buy
your CDs,” he says.

Record pools keep their ears to
the ground and stay up to date on
what's going on at the clubs and
on radio, and all that extra atten-
tion contributes to the promotion
of the records.

“That’s what we are: many pro-
motional companies, each located
in a part of the city where it’s of-
ten difficult for the labels to get to
all the time,” says Vargas. “The
record pools act like independent
reps for each of the labels. At the
same time, the labels have the op-
tion to hire us to do even more
than distribute the product to the
main DJs in the city.”

Vargas says the pools’ increased
role has actually turned into a
great blessing for the la-
bels, because it is help-
ing to increase product
awareness. As Corea
notes, “Instead of pay-
ing the cost of doing
promotion on the
streets, the labels send
us the material for free,
and we take it to the
clubs through our mem-

bers.”

But membership in record pools
isn’t limited to club DJs: Radio per-
sonalities can, and do, join pools as
well. “We actually have
radio DJs who are mem-
bers, which has proven to
be an advantage for the
record labels,” says Var-
gas, who adds that even
some radio music direc-
tors like to stop by pool
offices to check out the
latest releases. “They're
taking advantage of the
fact that we know what the kids are
going crazy over,” he says.

The NRPDA

About three months ago in Mi-
ami a group of record pools
formed the National Record Pool
Directors Association, whose pur-
pose is to help artists and labels by
monitoring the pools and keeping
them legitimate. “We're trying to
cut the fat off the meat and give
the labels the record pools that
work for each region, so they can
save money and get the promotion
they want,” Ortero, who serves as
VP of the organization, explains.

Some pools, he points out, aren’t
doing their job: “To use radio as
an example, if you're a record la-
bel and only have a few CDs to
send out, you don't want to send
them to the one-hour radio show;

= cheaply. “You can getany

Pietro Carlos
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you'd rather send them to stations
that are on 24/7 and get better re-
sults.”

Some record pools have chosen
not to join the new organization,
but Otero says_those pools
shouldn’t worry. The NRPDA
doesn’t dictate who gets serviced
by the record labels — the labels
have the final say on that.

As a member of the record com-
munity, Pietro says he feels that la-
bels shouldn't stop servicing pools
that are not NRPDA members. “Ev-
ery little promotion you get from
any source helps your artist and
your label,” he explains. “If there’s
an organization and it’s helping ev-
eryone equally, all the pools should
join, but it’s an individual decision
to be part of it or not.

“Record labels are here to pro-
mote. You have to serve everyone,
because labels are after sales, and
promotion helps accomplish that.”

Piracy And The Pools

As good a promotional tool as
the record pools are, they are fac-
ing troubled times. Even the pools
have to contend with download-
ing, file-sharing and piracy.
“Downloading from the Internet
has really hurt us, because if DJs
are getting their music from the
‘Net, they don’t need us,” Corea
says. He hopes things will get bet-
ter once the authorities find a way
to curb piracy.

Additionally, in Los Angeles,
Corea has found that flea markets
have become the place to go to pur-
chase the latest — pirated — music

| song you want, including
the latest stuff,” he says.
“They’l sell you 32 songs
for $7. That's been going
4 on for years.”

Just as important —
not only to combat pira-
il cy,buttogetbetter results

for the music — is good

communication between
the labels and the pools. “It’s impor-
tant that the labels listen to the pools
and pay attention to what we are re-
porting,” Vargas says. “We do re-
views, and we let them know what's
going on in our markets. It's up to
them to take that information into
consideration.

“We're the labels’ ears in our par-
ticular market. That's the way it
should be. That's why it's important
the labels get to know the pools and
communicate with them.”

TALK BACK TO R&R!

Do you have questions, comments

or feedback regarding this column
or other issues?

Phone: 310-788-1670
E-mail:
jmadrigal@radioandrecords.com
Fax: 310-203-9763
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This Week Iguaue Music

o Legendary master of salsa Oscar D’Ledn has just released his latest
work. D'Leon has more than 30 years of success under his belt, and his
69th album, Infinito, promises to be pure energy. The first single from
the Venezuelan superstar’s latest is “Cémo Olvidarte,” which appears as
a bolero track and a salsa track.

e Another great, Mexico'’s José José, has just
released José José Presenta El Principe Con Trio,
Vol. 1. Known for his love songs and his romanti-
cism, “EL Principe de la Cancién” is celebrating 40 years in the business
with this CD, which brings together some of his greatest hits in trio
arrangements by Chamin Correa. Classics like “Almohada,” “La Nave Del
Olvido,” “EL Amor Acaba” and "Payaso” are included in this production.
Two more volumes of £l Principe Con Trio will follow: Vol. 2 will be out in
May, in time for Mother's Day, and Vol. 3 will be released during the
Mexican Independence celebrations in September as a present to José's
native land.

Oscar D'Le6n

"~ José José

e After an announcement that she was leaving the business and two
years without a new recording, Noetia is back to savor the success of
songs like “Ta" and “Candela.” Her new album, Natural, is set to be
released at the end of this month, while the single “Clivame Tu Amor”
is already on radio. Hitmaker Kike Santander produced the album.

Noelia

POVEDA AT THE RECORDING STUDIO ponato Poveda is not only nominated for a
Grammy in the Best Latin Pop Album category for Bohemio Enamorado, he's a sought-after producer.
Poveda is currently working with executive producer Adrian Posse on Patricia Manterola’s next album.
Seen here (I-r) are BMG's Miguel Garracho, engineer A. Tahan, Poveda, Manterola and KBUA & KBUE
(La Qué Buena)/Los Angeles PD Pepe Garza.

..SPANISH LANGUAGE

7
See Them Live
Fetnan g
21 Enanitos Verdes, New York
21 Caramelos De Cianuro, Machu Picchu-Isla Verde, PR
22 Caramelos De Clanuro, Villalba, PR
22  Enanitos Verdes, New Jersey
22 Mario Gomez & Vilma Palma, Billboard Live, Miami : _ )
23  Enanitos Verdes, Boston Enanitos Verdes
26 Cuchara & Locos Por Juana, Macarena, Miami
27 Amigos Invisibles, SOB's, New York
27 Caramelos De Clanuro, Mayagliez, PR
28 Enanitos Verdes, Los Angeles
L =4 o JeTiE B i
— .
-

R&R And Radio Y Miisica Adjust Spanish-
Language Station Reporting Guidelines

After receiving feedback from the radio and record communities, R&R and
Radio Y Mdsica will be adjusting their reporting guidelines for Spanish-
Language stations effective immediately.

Reporters are now invited to submit their top 20 songs, ranked from 1 to 20,
as they previously reported them to the Radio y Mdsica magazine. Songs ranked
at No. 1 will be assigned a point value of 20, songs at No. 2 will be assigned a
point value of 19 and so on, down to one point for the song at No. 20. Stations
may report more than 20 songs; however, those songs will receive one point
each.

Charts will then be ranked by total points and not plays. This will apply to all
formats, including Record Pool and Rock-Alternative.

Stations will be asked to continue to report their playlists via the web at
www. rrindicator.com, but they still have the option to fax or e-mail them. When
asked to submit plays, enter 20 for your No. 1 song, 19 for No. 2, and so on.

We appreciate all your support.

15  MANA Eres Mi Religion (Warner M.L)

-
Rock/Alternative . Record Pool
TW  ARTIST Title Labeis) TW  ARTIST Tite Labeks)
1 MOLOTOV Frijolero (Universal) 1 SON DE CALI Tan Buena (Univision/
2 ATERCIOPELADOS Mi Vida Brilla (BMG) 2 INDIA Sediceme (Sony Discos)
3 JAGUARES Te Lo Pido Por Favor (BMG) 3 NUEVOS SABROSOS Me Voy De Party (Mds Music/
4 CAFE TACUBA Déjate Caer (MCA/ 4  TITO ROJAS Después De Dios, Las Mujeres (MF)
5  RESORTE Alcohol (Wammer M.L) 5 ILLEGALES Siento {EMI Latin)
6  ENANITOS VERDES Cuénto Poder (Universal) 6  JON SECADA SiNo Fuera Por Ti (Crescent Moon)
7 CATUPECU MACHU Origen Extremo (EM/ Latin) 7 THALIA A Quién Le Importa (EM/ Latin)
8  GUSTAVO CERATI Cosas Imposibles (BMG/ 8  CHARLIE VALENS Disco Malo (MF/
9 VOLUMEN CERO Tortugas Y Sumos (Warmer M.LJ 9 TITO NIEVES La Salsa Vive (Warner M.L.)
10 PANTEON ROCOCO Esta Noche (BMG/ 10 LIMI-T 21 Arranca En Fa (EMI Latin)
11 ENRIQUE BUNBURY Si (EM/ Latin/ 11 VICTOR MANUELLE El Tonto Que No Te Olvid (Sony Discos)
12 ENANITOS VERDES Amores Lejanos (Universal) 12 CABAS Tu Boca (EMI Latin)
13 MANU CHAO Bienvenido A Tijuana (EM/ Latin) 13 EL GENERAL La Mecedora (Mock & Roll/
14 JUANES Es Por Ti (Universal) 14 KINITO MENDEZ Tirame Tii Oue Yo Devuelvo /&)

15 TAINO Festival (MP)

Songs ranked by total number of points. 14 Rock/Altemnative reporters.

Songs ranked by total number of points. 21 Record Pool reporters.

www americanradiohistorv. com
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I CONTEMPORARY TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

—_

SHAKIRA Que Me Quedes Tu (Sony Discos/
RICARDO ARJONA El Problema (Sony Discos/
ENRIQUE IGLESIAS Quizds (Universal)

OLGA TANON Asi Es La Vida (Warner M.L)
JUANES Es Por Ti Universal)

MANA Eres Mi Religion (Warner M.L)

CHAYANNE Y T Te Vas (Sony Discos/

THALIA No Me Ensefiaste (EM/ Latin)

INDIA Sediiceme (Sony Discos)

MARCO A. SOLIS Donde Estar Mi Primavera (Fonovisal
JUANES A Dios Le Pido (Universal)

12 SIN BANDERA Entra En Mi Vida (Sony Discos/

13 AMBEL LOPEZ Elegiste Perder (Sony Discos)

14 LAS KETCHUP Aserejé (Sony Discos/

15 JORDI Té No Sospechas (Sony Discos/

16 GISSELLE Marchate (BMG/

17 CRISTIAN Cuando Ma Miras Asi (BMG/

18 JUANES Mala Gente (Universall

19 ALESANDRO MONTANER Dimelo (Sony Discos/

20 RICARDO MONTANER Si Tuviera Que Elegir (Warner M.L)
21 SIN BANDERA Kilémetro [Sony Discos)

22 LUIS MIGUEL Hasta Que Vuelvas (Warner M.L.)

23 AREA 305 Si No Estas (Univision)

24 JENNIFER PENA Ei Dolor De Tu Presencia (Univision/
25  PAULINA RUBIO Todo Mi Amor (Universall

WO 0 N OO B W N

—_— =
-

© 2003 Radio & Records.

Data is compiled from the airplay week of February 9-15.

TOTAL
PLAYS

602
513
505
419
412
383
355
334
300
265
260
258
244
232
226
217
216
195
194
174
168
163
155
152
139

TROPICAL TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

1 INDIA Seduceme (Sony Discos)
2 OLGA TANON Asi Es La Vida (Warner M.L
3 GILBERTO S. ROSA Un Montén De Estrellas (Sony Discos/
4 JERRY RIVERA Herida Mortal (BMG)
5 VICTOR MANUELLE El Tonto Que No Te Olvidé (Sony Discos)
6  DOMINGO QUINONEZ A Que No Te Atreves (Universal)
7 BACILOS Mi Primer Millon (Warner M.L/
8  SON DE CALI Tan Buena (Univision/
9 EL GRAN COMBO Se Nos Perdio El Amor (Combo/
10 VICTOR MANUELLE En Nombre De Los Dos (Sony Déscos/

—_
Py

TITO NIEVES Dime Que Si (Warner M.L.)

12 MARC ANTHONY Barca A La Deriva (Sony Discos/
13 NUEVA ERA Amor Eterno (/&N/

14 JERRY RIVERA Vuela Muy Alto (BMG)

15 GRUPO MANIA Tu Mania Y La Mia (Universal)

16 DANIEL RENE Mo Ma Tortures Univision)

17 MANNY MANUEL Mal De Amores (Universall

18 AREA 305 Si No Estés Univision)

19 TITO ROJAS Después De Dios, Las Mujeres (MP/
20  DAVID BISBAL Digale {Universal)

21 GISSELLE Mérchate (BMG/

22 RICARDO ARJONA Ei Protlema (Sony Discos/

23 MARC ANTHONY Viviendo (Sony Discos/

24 ALEX BUENO Pideme /&N

25 JUAN LUIS GUERRA Y RUBEN BLADES Qué Bonita Luna (Karen/

Data is compiled from the airplay week of February 9-15.

© 2003 Radio & Records.

TOTAL
PLAYS

§07
420
306
299
285
266
231
228
213
210
191
184
175
165
163
130
125
123
123
120
1s
13
13
m
110

Going For Add's

RICARDO MONTANER Suma (Warner M.L.}
ILEGALES Siento (EM/ Latin/
RABANES Bam Bam (Crescent Moon/
NICOLE Viaje Infinito (Maverick Misica)
VILMA PALMA Vuelve A Comenzar (Balboa/
CABAS Tu Boca (EM! Latin)
TIZIANO FERRO Alucinando (EM/ Latin)

L BACILOS Mi Primer Millon (Warner M.L.)

Going For Add's

~

LIMI-T 21 Perdoname (EM/ Latin)
FRANKIE NEGRON Mi Mulata (Warner M.L.)
ILEGALES Siento (EM/ Latin)

TONO ROSARIO Yerba Mala (Warner M.L)

AR AWARDS

Ackirremend 1o Radio

A Bensdcost vmpatisrm Calibating
Exerfience vu Bl b Bonrf¥ the

March of Divnes Blrth L Frmsiarioes a,nd \-"ielas Casino

We salute our Achievement in Radio Awards® winners and finalists, and give thanks
to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,
Pittsburgh, San Diego, St. Louis and Washington.

With your help, we will see the day when every baby is born healthy.

Sponsored Nationally By: Arbitron, Katz Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

Co-Sponsored By: API, AT&T Broadband, Bonneville International, CURB Records,
Ford, Interep, Miller Lite, Pittsburgh Radio Organization, Potawatomi Bingo Casino

WwWwWw americanradiohistorv com

The March of Dimes and Radio — A Partnership of History and Accomplishment
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REGIONAL MEEXICAN TOP25 TEJANO TOPZ25
WEEK  ARTIST TITLE LABEL(S) 03 WEEX  ARTIST TITLE LABEL(S) PO
1 LIMITE Papacito (Universal) 808 1 KUMBIA KINGS f/ JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero /EM/ Latin) 768
2 INTOCABLE Sueiia (EM/ Latin) 787 2 LIMITE Papacito (Universal) 765
3 JOAN SEBASTIAN Afortunado (Balbea) 713 3 INTOCABLE Sueiia (EM/ Latin) 559
4 PALOMO De Uno Y De Todo Los Modos (J/sa/ 700 4  CONTROL Carita De Angel (EMI Latin) 517
5  TEMERARIOS Comer A Besos (Fonovisa) 596 5  BIG CIRCO La Maquinita (EM/ Latin) 512
6 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin/ 578 6 JIMMY GONZALEZ Y GRUPO MAZZ Yo Te Voy A Amar (Freddis/ 491
7 BANDA EL RECODO Las Vias Del Amor (Fonoviss) 536 7 JIMMY GONZALEZ Y GRUPO MAZZ Dame Un Minuto (Freddie/ 450
8 GERMAN LIZARRAGA Donde Vayas (Disa/ 478 8 IMAN Oué Mala Onda (Univision/ 430
9 CONJUNTO PRIMAVERA Una Vez Més (Fonoviss/ 443 9 PALOMO De Uno Y De Todos Los Modos (Disa/ 389
10 CONJUNTO PRIMAVERA Perddname Mi Amor (Fonovisa) 415 10 INTOCABLE Muy A Tu Manera (EM Latin) 368
n CUISILLOS Eres Imposible De Otvidar (Bafboa) 398 " MARCOS OR0ZCO Ei Parrandero (Catalina) 363
12 TUCANES DE TIJUANA La Chica Sexy (Universal) 357 12 JENRIFER PENA Entre Ei Delirio Y La Locura (Univision) n
13 TRINI Y LA LEYENDA El Amor De Mi Vida (Universal) 343 13 DUELO El Amor No Acaba (Univision) 291
14 JOEL HIGUERA Ei Baile De La Toallita (Disa/ 309 14 JENNIFER PENA E) Oclor De Tu Presencia (Unision/ 284
15 PESADO No Valgo Nada (Warner M.L.) 286 15 DUELD Qué Hubiera Sido (Univision/ 282
16 LA ONDA Aserejé (EM/ Latin/ 258 16 SIGGNO Es Que Te Quiero (Crown/ 268
17 CONTROL Carita De Anget (EM/ Latin) 255 17 RAMON AYALA Quedo Triste El Jacal (Freddie/ 262
18 LIBERACION Niria Y Mujer (Disa/ 237 18 FRIJOLES ROMANTICOS No Me Asustan (R/o Grande/ 250
19 PODER DEL NORTE Enamérate De Alguien (Diss/ 237 19 IMAN Me Has Robado Ei Corazdn (Univision) 222
20 TIGRES DEL NORTE La Reina Del Sur (Fonovisa/ 228 20 DINORA Y LA JUVENTUD Quién Eres Ta (Fonovisa/ 196
2 BANDA MACHOS La Suegra (Warner M.L) 207 21 KUMBIA KINGS La Cucaracha (EM/ Latin) 190
22 RIELEROS DEL NORTE Capricho Maldito (Fonovisa) 199 22 LA ONDA Aserejé (EM/ Latin) 180
23 TIGRES DEL NORTE Mi Soldade (Fanovisa/ 196 23 JAY PEREZ Quiero Ser Vigjo (Sony Discos/ 182
24 PANCHO BARRAZA Una Oracion (Balboa/ 190 24 EMILIO NAVAIRA A Medias De La Noche (BMG/ 177
25  ANGELES DE CHARLY Por Un Minusto De Tu Amor (Fonovisa) 177 25  PODER DEL NORTE Enamérate De Alguien (Jisa/ 175

Data is compiled from the airplay week of February 9-15.
© 2003 Radio & Records.

Data is compiled from the airplay week of February 9-15.
© 2003 Radio & Records.

Going ForAdds,

MARCDS OROZCO El Parrandero (Catalkina)

RAMON AYALA/PEDRO INFANTE Mira Nada Més (Warner M.L.)
LA BANDA PIRINOLA Con Mis Propias Manos /Balboa/
BANDA CANA VERDE Una Flecha (Freddie)

JUAN ACUNA Ay Qué Cruz (Freddie)

Going For Adds ...

GRUPO TRUENO Cuando Vas Al Baile (Seven Rivers/
DEYA Prueba Con Un Beso (Catalina)
CLAUDIA LOPEZ Abrazame (MP)
ATRAPADO Hay Que Olvidaria (Freddie/
ESENCIA Duele Querer (Freddie/

JODY Tributo Al Rey (Ramén Ayala) (Freddie/ J

PORTABLE
DISPLAYS

HIGH-IMPACT GRAPHICS

DURABLE CONSTRUCTION

« MAXIMUM PORTABILITY
+ 10-MINUTE SET-UP

ProSet.

PORT:,BLE DIS ~LAYS

ProSet. =

INVENTORY
REDUCTION SALE

SAVE $600

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286

1-800-433-8460

www.americanradiohistorv.com
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#1 Station in Top 50 Market seck-
ing various announcers tor com-
mercial voice-overs. Candidates
must have own studio and ability
to send material MP3 or WAVE
files. Budgeted for $50.00 per
spot. Call 616 771-9673,

EAST

East Coast, Top 50 AC
station seeks experienced female
morning co-host. Half our well-
established moming teamis leaving
the business and we are looking
for the best of the best to
replace her. 1deal candidate will be
able to relate to an AC audience,
keep up with lifestyle news, be
active in the local community and
be able to successfully represent
our station in all facets. Minimum
two years radio experience, prefer-
ably with proven talent and ability
in morning drive. Send tape and
resume to Radio & Records, 10100
Santa Monica Blvd., 3" Floor, #
1074, Los Angles CA, 90067. EOE.

Infinity in Pittsburgh

WBZZ-FM, B94 has an immediate opening
for an Announcer to be part of a
legendary Top 40 station. If you have a
minimum of two years CHR on-air expe-
rience; have good production and people
skills; possess creativity and great interview
skills, rush your T&R to Announcer
Search, Infinity Broadcasting. 651 Holiday
Drive, Pittsburgh, PA 15220. Infinity
Radio is an equal opportunity employer.

SOUTH

KHMX Morning
Show Producer

The search is on for o positive,
orgonized, supportive, team-playing
producer who knows how to make the
show look good, sound good and can
be in tune with what the hosts and mon-
agement  want. Send  your
material to me os soon as possible! No
calls pleose.

Morc Sherman Operations Monager
KHMX / MIX 96.5

Cleor Chonnel Houston

3050 Post Ock

Suite 1200

Houston, Texos 77056

Cleor Chonnel Communications, Inc. is
on equol opportunity employer

OfPOR TUNITIES

MIDWEST

Sales Manager Opening at
a Clear Channel Radio
property
Open: 2/3/2003 - 2/21/03
Fabulous medium market cluster
searching for the "poster child” of sales
managers: an exemplary leader who
possesses the ability to make tough
decisions in the interest of achieving /
exceeding monthly budgets, 1s an
effective inventory/rate manager, has
a track record of success with clients
and staff. Past managers have failed to
come close to delivering the revenue
potential of this stations tremendous
ratngs and market performance. If this
opportunity makes you say. ‘bring it
on” - send your winning resume to:
Radio & Records, 10100 Santa Monica
Bivd., 3 Floor, #1075. Los Angeles, CA

90067. EOE.

WKKG seeks morning show host.
Contact Scott at 812-372-4448 or
scottmichaels@wkkg.com. (2/21)

WKKG seeks on-air host. Contact Scott
at 812-372-4448 or scottmichaels@
wkkg.com. (2/21)

West Coast Oldies station is look-
ing for Drive-Time Personalities!
Must have knowledge of the
format/music, basic production
skills, a love for personal appear-
ances and know how torelate to
the audience. If you dig Oldies
and are a team player who wants
to work for a great company in a
market with a great climate and
quality of life... send your tapes
and resumes to Radio & Records
at 10100 Santa Monica Blvd., 3
Floor, #1077, Los Angeles, CA
90067 now! EOE.

Opportunity
Knocks

in the pages of
R&R every Friday

Call: 310-553-4330

POSITIONS SOUGHT

Bill Elliott Hot new format available. 3DSJ
Request & Dedication Radio. Listen:
www.3DSJ.com BILL ELLIOTT: (813) 920-
7102, billelliott@3DSJ.com. (2/21)

Classic country AT. Cool edit skills. Music director
experience. Program director aspirations. Con-
tact Dave Martin : martin@abcs.com. (2/21)

Radio Personality will voice track all times
slots for your Radio Station, and send them
to your server. for info visit www.
donsteel.com 403-548-3230. (2/21)

Female talent with 17+ years in biz seeks
perfect PT/swing San Diego, Orange, or LA.
Amy4771@aol (760)744-4771. (2/21)

Voiceovers, Voicetrack, Imaging, Promos, Etc.
by NYC Pro! Call: J. Carr (212)844-9045. (2/21)

12 Year Rock/Alternative pro. Top40 market
programming experience. | live the life! Scott
(Tez) 775-379-0544 HireThisDJ@aol.com. (2/21)

Voicetracking Pro! Help me stay home with
mykid. Quality commercials and copywriting
too! Steve Knight 509-233-2329. (2/21)

Looking for someone who knows how to
get it done right. Your station play classic
Soul & R&B? | got your back. Kenny D
(310)676-4398 or e-mail djones0963@
aol.com. (2/21)

Detroit, Michigan 13 yrs in radio looking for
a change- Asst. PD,music dir. Small market
would be great! e-mail me: djmartin88@
hotmail.com. Bags are packed and ready to
be #1. (2/21)

Seeking Sports Director/PBP/Sales Posi-
tion - Joe 1-888-327-4996. (2/21)

Smooth voice, hard worker. ISO AAA/AC/
Classic Rock gig in AZ, NV or CA. No market
too small! Darryl D. Brown (505) 243-6307
http://www.geocities.com/ddbonair/
radio.html. (2/21)

Successful GM/DOS available 20+ years
experience as GM, Group/Market DOS, GSM
in Major, Medium, Small markets. Bob 903-
553-1116. E-mail strczk@aol.com. | know
how to win! (2/21)

Looking for a full-time on-air position in a
mid-size or small market. County, rock, or
classic rock preferred. Chollybombz@
hotmail.com for more. (2/21)

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewntten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles. CA 90067

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border If logo. custom
border of larger heading are required. add 1/2 inch ($60
for 1x, $50 for 2x). In addition. all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads. but a $50 service charge is added for ship-
ping and handiing

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewntten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa. MC, AmEx or Discover card ac-
cepted. Include card number, name as # appears on
credit card. expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

To appear in the foowing week's issue. your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads t0:R&R Opportunities,
10100 Santa Monica Bivd.. Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Pubhsher

R&R is published weekly. except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States. $320.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) from Radio & Records
Inc_ at 10100 Santa Monica Bivd.. 3rd Floor. Los Angeles. California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other spectal publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed tntended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and s publication in R&R. Nothing may be reproduced in whole or in part without written pesmission from the

© Radio & Records. Inc. 2003
POSTMASTER: Send address changes to R&R. 10100 Santa Monica Bivd . Third Floor. Los Angeles. California 90067

HOW TO REACH US raDIO & RECORDS INC. { 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 50067

CIRCULATION: 310-788-1625
== B

NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1635

ADVERTISING/SALES: 310-553-4330

310-203-8727  moreinfo @radioandrecords.com

310-203-9763
310-553-4056

newsroom @radioandrecords.com

kmccabe @ radioandrecords.com

310-203-8450  hmowry @radioandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727  llinares @ radioandrecords.com

EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

www americanradiohistorv com

615-244-8822 615-248-6655

310-553-4330 310-203-9763 mailroom @ radioandrecords.com
301-951-9050 301-951-9051

rrdc @radioandrecords.com

thelton @ radioandrecords.com
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brian kelseyeom
voiCe-over and production.
Howard Stern :

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE New York City
CATALOG AND SAMPLES!
B/W - 8x10's
500 — $90.00
1000 — $120.00 Vancouver

ISDN * MP3*CD
website download

Pittsburgh
Ottawa

5x7 - JOCK CARDS

B&W 1000 — $100.00

Color 2000 — $408.00 Toronto

Sacramento.
Seattle

DC
Cincinatti

jok productions

PRICES INCLUDE
TYPESETTING & FREIGHT
FAST PROCESSING
OTHER SIZES AVAILABLE

ph: 203.938.9516
‘briankelsey.com

PRICES SUBJECT 10
CHANGE WITHOUT NOTICE

get the sound.

Send 8x10 photo. check/M.O. ViIsa/MC, 1 1
1867 E. Florida Street. Dept. R Springfieid, MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

PICTURES

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
¢ ALL FORMATS & MARKET SIZES
¢ CLUSTER & GROUP RATES

VOICEOVER SERVICES

BILLY MOORE

LOG ON FOR DEMOS AND INFORMATION
317.513.4853 www.blllymoore.com

AFFORDABLE!

[www radloandrecords com

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

?T "’6 DAVE PACKER

VOICEOVERS

Inm- ging that brings ont your station's personality!

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Your sonnd on vonr budget.

packer.com 609-290-3333

Need songs for St. Patrick's ﬂﬂv?

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) e
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone:310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067
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éSiewio

1-877-4-YOURVO
(877-496-8786)
Big Market Voice,

' 4 ?\h
Small Market Price h ;
(5}

Station Imaging and More| A

"Give us your production problems."

GANGSTAD PRODUCTIONS

www.creativeoasis.com

"A truly brilliant idea”
"Groundbreaking"

"It works"
Any Station. Any Market.
Any Budget.
www.PromoVvoice.com

Where talent meets technology

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- 1 time $95.00
place (per inch): 6 insertions 90.00
13 insertions 85.00
26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 788-1622
Fax: (318) 203-8727
e-mail: llinares@radioandrecords.com

o — R

cost-effective, dosposable plastic banners.

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.

< Up to 3' High and 6' Wide
Durable = Weather-resistant

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with

713/507-4200 713/507-4295 FAX

P.0. Box 750250 Houston,
Texas 77275-0250

1-800-231-6074

ri@reefindustries.com
www.reefindustries.com

s 8
Bares s,

WWW americanradiohistorv com
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THE BACK PAGES

e National Airplay Overview: February 21, 2003

CHR/POP

™

1 AVRIL LAVIGNE I'm With You (Arista/

€ JENNIFER LOPEZ FILL COOL J Al ! Have (Eic/
3 CHRISTINA AGUILERA Beautiful (7CA/

4  JUSTIN TIMBERLAKE Cry Me A River ive/

B2K AND P. DIDDY Bump, Bump, Bump (Epic/
JARULE FIASHANTI Mesmerize (Murder inc./IDJMG)
KID ROCK WISHERYL CROW Picture (Lava/Atiantic)
NIVEA Don't Mess With My Man (/ive/

0 T.A.T.U. AU The Things She Said /ntarscope/
10 JAY-Z F/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fela/IDJME)
14 ) EMINEM Superman (Shady/Aftermatiinterscope)

DO WwN e =

-
@ =

10 12 GOOD CHARLOTTE Litestyles Of The Rich And... (Epic/

15 8 JC CHASEZ Blowin’ Me Up {With Her Love) Liive/

16 DIXIE CHICKS Landslide (Monument/Columbia)

12 15 PUDDLE OF MUDD She Hates Me (Fawless/Geffen/Interscope)
20 @ 3 DOORS DOWN When 'm Gone (Republic/Universal)

13 17 PINK Family Portrait (Anista/

22 8 SIMPLE PLAN I'd Do Anything /L ave/Atiantic/

k.| 50 CENT In Da Club /Shady/Aftermath/interscope)

18 20 EMINEM Lose Yourselt (Shady/Interscope/

25 @ AMANDA PEREZ Ange! (Powerhowse/Virgin)

17 22 NELLY Air Force Ones (Fo’ ReeyUniversal)

19 23 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
2 DFDUB Country Girl (Columbva)

2 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)

21 26 VANESSA CARLTON Pretty Baby /A&M/interscape/

26 27 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/
33 € SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect)

23 29 JENNIFER LOPEZ Jenny From The Block /Epic/

2 @ BOOMKAT The Wreckoning (Dreamorks)

# ~#1 MOST ADDED
DANIEL BEDINGFIELO !f You're Not The One fisiand/i0JMG/
#1 MOST INCREASED PLAYS
50 CENT in Da Ctub /Shady/Aftermatiinterscape/
TOP 5 NEW & ACTIVE
MATCHBOX TWENTY Unwell Medsma/Atiantic/
DANIEL BEDINGFIELD it You're Not The One fisland/10JMG)
GINUWINE Hell Yeah [Epic/
COUNTING CROWS Big Yellow Taxi (Geffen/interscope/
FAITH HILL Cry (Warner Bros.)

CHR/POP begins on Page 31.

w W

1 8 DIXIE CHICKS Landskde (Monument/Columbia)

3 PHIL COLLINS Can't Stop Loving You /Atlentic/

4 3 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista
5 @) VANESSA CARLTON A Thousand Miles (A&M/interscape/
2 5 FAITHHILL Cry (Warner Bros.)

7 0 DARYL HALL & JOHN DATES Forever For You (- Watch/

6 7 KELLY CLARKSON A Moment Like This (RCA/

10 € CHRISTINA AGUILERA Beautiful /9CA)

8 9 SHERYL CROW Soak Up The Sun (A&M/interscope)

9 10 FIVE FOR FIGHTING Superman (it's Not Easy) /Aware/Columbia)
11 11 SHANIA TWAIN 'm Gonna Getcha Good! (Mercuryl0JMG/
12 12 ROD STEWART These Foolish Things 4/

13 8 CELINE DION | Drove Al Night (Epic/

14 JOSH GROBAN You're Still You (743/Reprise)

15 15 JOHN MAYER No Such Thing /Aware/Columbial

16 REGIE HAMM Babies (Refugee/Universal South)

18 DANA GLOVER Thinking Over [DreamWorks/
20 JOHN MAYER Your Body Is A Wonderland /Aware/Columbia)
17 19 CELINE DION At Last (Epic/

19 20 PAUL SIMON Father And Daughter iNick/Jive/
24 €D AVRIL LAVIGNE Y'm With You AArista)

21 22 TAMARA WALKER it Only (Curb)

— € WHITNEY HOUSTON Try ft On My Own (Arista)

22 24 DJ SAMMY & YANOU Heaven (Candiebight} (Robbins/

26 €D KID ROCK WISHERYL CROW Picture /lava/Atiantic)
23 26 GEORGE HARRISON Stuck inside A Cloud /Capitol/

27 @ UNCLE KRACKER In A Little While (Lava/
25 28 GARFUNKELISHARP/MONDLOCK Bounce (Manhattan)
29 8 VONDA SHEPARD Rainy Days Wacket/

NO DOUIT FllAlJV SAW Underneath it AN Illl!ﬂscm/ )
#1 MOST ADDED
SIXPEMCE NONE THE RICHER Don't Dream it's Over (Curly/Squint/Repnise)
#1 MOST INCREASED PLAYS
WHITNEY HOUSTON Try It On My Own (4rista/

TOP NEW & ACTIVE
GLORIA GAYNOR | Never Knew (Logic/
KEITH URBAN Somebody Like You (Virgin/
SIXPENCE NONE THE RICHER Don't Dream tt's Over (CurySquint/Reprise)
HOOTIE & THE BLOWFISH Innocence Athantic/
JAMES TAYLOR September Grass (Cokmbia)

AC bogins on Page 77.

CHR/RHYTHMIC

W
50 CENT in Da Club (Shady/Aftermath/interscope)

JA RULE FJASHANT! Mesmerize (Murder Inc./I0JMG)
JENNIFER LOPEZ F/LL COOL J All | Have Epic/
MISSY ELLIOTT Gossip Folks (Gokd Mind/Elektre/EEG)
AALIYAH Miss You (BlackGround/Universal)

EMINEM Superman /Shady/Aftermath/interscope)
B2K AND P. DIDDY Bump, Bump, Bumg (£pic/

50 CENT Wanksta (Shady/Interscope)

NELLY Air Force Ones (Fo’ ReelUniversall

2PAC Thugz Mansion (Amarw/Death Row/interscape)
12 FIELD MOB Sick 0t Being Lonely (MCA/

16 TYRESE How You Gonna Act Like That 4/

17 R. KELLY Ignition (ive/

14 KILLER MIKE A.D.\.0.A.S. (Aquemini/Columbia)
JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//{DJMG)
JUSTIN TIMBERLAKE Cry Me A River (ive/

SNOOP DOGG Beautitut (Daggy Style/Priority/Capitol)
JAY-2 Excuse Me Miss (Roc-A-Fella/IDJMG)

BABY FIP. DIDDY Do That... [Cash Money/Universal)
SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect)
@ GINUWINE Hell Yeah (£pic/

TRINA FILUDACRIS B R Right (Skp ‘N Siide/Atlentic/
LL COOL J FJAMERIE Paradise (Def Jam/IDJMG)

EVE Satistaction /Ruff Ryders/interscope)

LIL* KIM The Jump Otf (Queen Bee/Atlantic/
AMANDA PEREZ Ange! (Powerhowse/Virgin)

NAS t Can (Columbia)

FABOLOUS FILIL’ MO Can't Let You Go (Elektra/EEG)
EMINEM Lose Yowsslt (Shady/Interscope)

BABY FIClIPSE What Happened To That Boy? (Cash MMey/Umm#

~ #1 MOST A ADDED
B2K Girtfriend [Epic/
#1 MOST INCREASED PLAYS
50 CENT in Da Club (Shady/Aftermatiinterscope/

TOP 5 NEW & ACTIVE
KELLY ROWLANO Can't Nobody (Columbia)
SARAI Pack Ya Bags /Epic/
MARIAH CAREY FICAM'RON Boy (t Need Youl (MonarC/IDJMG)
MR. CHEEKS C n You /L
T.A.T.U_ All The Things She Said finterscope/

CHR/RHYTHMIC begins on Page 39.

DWW DB WN =

5-Q~0-000Q =

w W
1 AVRIL LAVIGNE I'm With You (Anista)
2 DIXIE CHICKS Landslide (Manument/Columbia)
5 KID ROCK WISHERYL CROW Picture (Lava/Atiantic/
3 4 SANTANA FIMICHELLE BRANCH The Game 0l Love (Arista)
4 5 JOHM MAYER Your Body Is A Wonderland (Aware/Columbia)
6 6 NODOUBT FILADY SAW Underneath it Al linterscope/
7 7 MATCHBOX TWENTY Oisease /Atiantic)
8 8 UNCLE KRACKER tn ALittle While /Lava)
9 9 NORAH JONES Don't Know Why (Blue Note/Virgin)
n 8 CHRISTINA AGUILERA Beautitul (RCA/
12 3 DOORS DOWN When I'm Gone (Republic/Universal)
10 12 CREED One Last Breath (Wind-up/
16 COUNTING CROWS Big Yetlow Taxi (Geffen/interscope/
17 SIXPENCE NONE THE RICHER Don't Dream... [Curb/Squint/Reprise)
14 15 AVRIL LAVIGNE Compficated /Arista)
13 16 TORI AMOS A Sorta Fairytale (Epic/
24 () MATCHBOX TWENTY Unwelt (Melisma/Atlentic)
21 ) UNCLE KRACKER Dritt Away (Top Dog/Lava/Atlentic/
19 (B) COLDPLAY Clocks (Capitol)
20 @) BON JOVI Misunderstood (/sland/IOJMG)
18 21 FAITH HILL Cry (Warner Bros.)
25 @ JOHN MAYER Why Georgia /Aware/Columbia)
22 23 DAVE MATTHEWS BAND Grey Street (RCA/
23 24 JOHN RZEZNIK I'm Stili Here im’s Theme) (Wait Disney/Holiywood)
27 25 PAY THE GIRL Freeze (T¥7)
26 26 STEREO FUSE Everything (£0/Wind-up)
3 @ LUCY WODDWARD Dumb Girls /Atkantic/
29 28 STONE SOUR Bother (Roadrunner/[DJMG)
31 29 CELINE DION { Drove AH Night /Epic/
30 30 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
#1 MOST ADDED
600 GOO DOLLS Sympathy (Warner Bros.)
#1 MOST INCREASED PLAYS
MATCHBOX TWENTY Unwell (Meksma/Atisntic/
TOP 5 NEW & ACTIVE
SISTER HAZEL Yo Mistake (Sixth Man)
BOWLING FOR SOUP Girl AN The Bad Guys Want (Sivertone/l/ive/
DAVID GRAY Be Mine /ATO/RCA)
S LISA MARIE PRESLEY Lights Out Capital/
LUCE Good Day /Nettwerk)
AC bogins on Page 77.

www americanradiohistorv com
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50 CENT tn Da Club (Shady/Aftermathyinterscope/

2 R. KELLY Ignition Lfive/

AALIYAH Miss You (BleckGround/Universal)

JENNIFER LOPEZ FiLL CODL J AN} Have fEpic/

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)

TYRESE How You Gonna Act Like That 4/

JA RULE FIASHANTI Mesmerize (Murder Inc./I0JMG)

FIELD MOB Sick Ot Being Lonely (MCA/

50 CENT Wanksta /Shady/interscope)

JAY-2Z Excuse Me Miss (Roc-A-Felle/IDJMG)

JUSTIN TIMBERLAKE Cry Me A River A/ive/

12 82K AND P. DIDDY Bump, Bump, Bump (£pic/

NIVEA Laundromat (five/

ERYKAH BADU F/COMMON Love Of My Lite (Magic Johnson/MCA)

DRU HILL | Should Be... (Def SoutIDJMG)

NELLY Air Force Ones (Fo’ ReellUniversal)

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect/

JAHEIM Fabulous (Divine MiyW8)

@ SNOOP DOGG Beautitul (Doggy Style/Priority/Capitol)

COMMON F/MARY J. BLIGE Come Close To Me (MCA/

LIL' KIM The Jump Off (Queen Bee/Atlantic)

N BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal)

22 23 MARQUES HOUSTON That Girt finterscope/

20 24 BUSTA RHYMES Make It Clap (/)

GINUWINE Heh Yeah (Epic/

VIVIAN GREEN Emotional Roliercoaster (Columbia)

2PAC Thugz Mansion (Amaru/Death Row/interscape/

28 BLACKSTREET Deep (DreamWorks/

23 29 BABY F/P. DIDDY Do That... (Cash Money/Universall
@ WAYNE WONDER No Letting Go (VP/A!IM!IL‘/

#1 MOST ADDED
B2K Girtfriend (Enc/
#1 MOST INCREASED PLAYS
JAY-Z Excuse Me Miss (oc-A-FebI0MG)

TOP 5 NEW & ACTIVE
B2K Girtiriend (Epic)

MARIAH CAREY FICAM'RON Boy {| Need You) (MonarC/0MG)
NAAM BRIGADE What You Doin’ Wit Dat (ARTISTdect)
TRINA FILUOACRIS B R Right (Skr  Skde/Atlantic)
ERICK SERMON Love 12 &/

URBAN begins on Page 45.

o

N~ DWW —
06000000
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24 27

W TW

1 1 3 DOORS DOWN WhenV'm Gone (Regublic/Universal)

2 @ SALIVA Atways Isiand/IiDIMG)

4 3 SEETHER Fine Again (Wind-up/

3 4 CREED Weathered (Wind-up/

8 8 GODSMACK Straight Out Ot Line (Repubkic/Universal)

7 AUDIOSLAVE Like A Stone finterscape/Epic/

5 7 STONE SOUR Bother (Roadrunner/IDJMG)

12 € F00 FIGHTERS Times Like These (Roswell/ACA)

6 9 AUDIOSLAVE Cochise finterscope/Epic/

13 QUEENS OF THE STONE AGE No One Knows finterscape/
14 SOCIALBURN Down (Elektra/EEG)

10 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/iDJMG)
9 13 PUDDLE OF MUDD She Hates Me (Flawiess/Geffen/interscope/
11 14 CHEVELLE The Red /Epic/

16 @ RED HOT CHIL) PEPPERS Can't Stop (Warner Bros.)

17 16 DISTURBED Remember (Reprise/

19 17 FUEL Won't Back Down (Wind-up/

23 ) TRAPT Headstrong Warner Bros.)

18 19 NIRVANA You Know You're Right (Geffen/interscope)

20 20 TAPROOT Poem (Velvet Hammer/Atlantic)

27 BON JOVI Bounce f/siand//0JMG)

- CHEVELLE Send The Pain Below /Epic/

24 23 OUTSPOKEN Farther (Lavs)

29 €D MUDVAYNE Not Falling Epic/

DEF LEPPARD Four Letter Word (/sland//0JMG)
DONNAS Take It Off (Lookout/Atiantic)
OLEANDER Hands Off The Wheel (Sanctuary/SRG/
ZWAN Honestly (Repriss)

GOV'T MULE Drivin’ Rain (AT0)

= @ STYX Waiting For Our Time (CMC/SRG)

#1 MOST ADDED
TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bras.)
#1 MOST INCREASED PLAYS
GODSMACK Straight Out Of Line (Republic/Universal

TOP 5 NEW & ACTIVE
PACIFIER Bulitproof (Arista)
STONE SOUR Inhale (Roadrumer/I0JMG)
PEARL JAM Get Right (Epic/
CINDER Soul Creation (Geffeninterscape/
STAGE | Wil Be Something (Maverick/ W)

ROCK begins on Page 87.
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JAHEIM Fabulous (Divine M#/WB)

SYLEENA JOHNSON Guess What (Jive/

MUSIQ Dontchange (Def SouliDJMG)

WHITNEY HOUSTON One Of Those Days (4rista)

VIVIAN GREEN Emotional Rollercoaster (Columbxa/
TYRESE How You Gonna Act Like That L/}

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA/
HEATHER HEADLEY He Is (RCA4/

GERALD LEVERT Closure (Elektra/EEG)

GERALD LEVERT Funny /Elektra/EEG)

RUFF ENDZ Someone To Love You /Epic/

LUTHER VANDROSS I'd Rather ()

K-Cl & JOJO This Very Moment /MCA/

FLOETRY Say Yes [OreamWorks)

INDIA.ARIE Little Things Motown/

DRU HILL | Should Be... (Def SouliDJMG)

DEBORAH COX The Morning After £/}

BLACKSTREET Oeep [Dream Works)

AALIYAH Miss You (BlackGround/Universal)

AL JARREAU Secrets Of Love (GRP/YMG)

KENNY LATTIMORE/ICHANTE' MOORE Loveable... /Arista)
KEM Love Calls (Motown/Universal)

RON ISLEY FIR. KELLY What Would You Oo? (DreamWorks/
TONY TERRY In My Heart (Golden Boy/

TONi BRAXTON A Better Man (Arista)

SOUNDS OF BLACKNESS Don’t You Ever Give Up [Sounds Of Blackness/
JEFF MAJORS Somebody Bigger Music One)

@ JOE FIMR. CHEEKS That Girl (Motown/Universal)

THEO Get Your Groove On /TWP Productions)
NEXT Imagine That (J/

#1 MOST ADDED
BRIAN MCKNIGHT Shouida, Woulda, Couida (Hotown/

#1 MOST INCREASED PLAYS
RON ISLEY FIR. KELLY What Would You Do? Dresmiborks/

TOP 5 NEW & ACTIVE
KIM WATERS You Know That | Love You /Shanacive/
SANTANA FIMUSIQ Nothing At All (Arista)
MUL-TY Looking For Love [Universal)
REMY SHAND The Way | Feel (Motown/
QUESTION I'm Feeling You findependent)
URBAN begins on Page 45.

SALIVA Always (Island/IDJMG)

SEETHER Fine Again (Wind-up/

3 DOORS DOWN When I'm Gone (Republic/Universal)
GODSMACK Straight Out Of Line (Republic/Universal)
CHEVELLE The Red /£pic/

TAPROOT Poem (Velvet Hammer/Atlantic/

QUEENS OF THE STONE AGE No One Knows f/nterscope)
DISTURBED Remember (Reprise/

MUDVAYNE Not Falling (Epic/

TRAPT Headstrong (Warner Bros.)

AUDIOSLAVE Like A Stone /interscope/Epic/
SOCIALBURN Down (Ekektra/EEG)

RA Do You Call My Name (Republic/Universal)
DISTURBED Prayer (Reprise/

® FOO FIGHTERS Times Like These (Raswel/ACA/

FOO FIGHTERS ANl My Life (Roswel/RCA/

RED HOT CHiLI PEPPERS Can't Stop (Warner Bros.)
AUDIDSLAVE Cochise (interscape/Epic)

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG)
FUEL Won't Back Down (Wind-up/

@ CHEVELLE Send The Pain Below {Epic/

ZWAN Honestly (Reprise)

PACIFIER Bullitproof (Arista)

EXIES My Goddess (Virgin/

NIRVANA You Know You're Right (Geffen/interscope)
(HED) PLANET EARTH Blackout (Volcana/Jive)
SYSTEM OF A DOWN Inner Vision (American/Columbis)
STONE SOUR inhale (Rasdrunner/|DJMG/
OUTSPOKEN Farther Lave/

DLEANDER Hands Off The Wheel [Sanctuary/SRG)

#1 MOST ADDED
REVIS Caught In The Rain (Epic/

#1 MOST INCREASED PLAYS

TOP 5 NEW & ACTIVE

ROCK bogins on Page 87.
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SMOOTH JAZZ

2 BLAKE SHELTON The Baby (Warner Bros.)
3 TERRI CLARK | Just Wanna Be Mad (Mercury/
GARY ALLAN Man To Man /MCA)
AARON LINES You Can't Hide Beautiful (RC4)
DIXIE CHICKS Travelin’ Soldier (Monument)
JOE NICHOLS Brokenheartsville (Universal South/
8  BRAD PAISLEY | Wish You'd Stay (Arista)
ALAN JACKSON That'd Be Alright (4rista)
KENNY CHESNEY Big Star /BNA4/
SHANIA TWAIN Up! (Mercury)
TRACE ADKINS Chrome (Capitol)
KEITH URBAN Raining On Sunday (Capitol)
JENNIFER HANSON Beautiful Goodbye /Capital)
VINCE GILL Next Big Thing /MCA/
MARTINA MCBRIDE Concrete Angel /RCA/
TIM MCGRAW She's My Kind Of Rain (Curt)
DIAMOND RIO | Believe /Arista/
TOBY KEITH Rock You Baby (DresmWorks)
[0 FAITH HILL When The Lights Go Down (Warner Bros.)
DEANA CARTER There's No Limit /Arista)

4 CHRIS CAGLE What A Beautiful Day (Capitol)

5} PHIL VASSAR This Is God /Arista)
RASCAL FLATTS Love You Out Loud /Lyric Street)
£E) JEFF BATES The Love Song (RCA/
i} RANDY TRAVIS Three Wooden Crosses (Word/CurtyWarner Christian)
MONTGOMERY GENTRY Speed (Columbia/
JESSICA ANDREWS There’s More To Me Than You (DreamWorks/
CRAIG MORGAN Aimost Home (Broken Bow)
El) JO DEE MESSINA Was That My Life [Curt)

#1 MOST ADDED
KELLIE COFFEY Whatever It Takes /BVA/

#1 MOST INCREASED PLAYS
DIXIE CHICKS Travehin’ Soidier (Honument)

TOP NEW & ACTIVE
RADNEY FOSTER Scary Oid World (Dusitone/
SARA EVANS Backssat Of A Greyhound Bus /ACA/
KELLIE COFFEY Whatever It Takes /BNA/
GARTH BROOKS Why Ain't | Running (Capitol)
TANYA TUCKER Oid Weakness (Coming On...) (Tuckertime/Capital)
COUNTRY begins on Page 51.

QUEENS OF THE STONE AGE No One Knows finterscope)
3 DOORS DOWN When I'm Gone (Republic/Universa))
RED HOT CHILI PEPPERS Can’t Stop (Warner Bros.)
SALIVA Atways (Island/IDJMG)
CHEVELLE The Red Epic/
AUDIOSLAVE Like A Stone //nterscope/Epic/
FOO FIGHTERS Times Like These (Roswel/ACA)
SEETHER Fine Again (Wind-up/
SUM a1 Still Waiting (/siand/IDJMG)
FOO FIGHTERS All My Life (Roswell/RCA)
EVANESCENCE Bring Me To Life (Wind'up/
ALL-AMERICAN REJECTS Swing Swing (DresmWorks/
13 ZWAN Honestly (Reprise/
14 TAPROOT Poem (Velvet Hammer/Atiantic)
15 COLDPLAY Clocks (Capita)
) GOOD CHARLOTTE The Anthem (Epic/
Q) GODSMACK Straight Out Of Line (Republic/Universal)
) DONNAS Take It Off (Lookout/Atlentic)
&) TRAPT Headstrong /Warner Bros.)
20 SOCIALBURN Down (Elektra/EEG)
21 NIRVANA You Know You're Right (Geffer/Interscape)
22 UNWRITTEN LAW Rest Of My Life /ava/
23  DISTURBED Remember /Reprise/
24 TRANSPLANTS Diamonds & Guns /Epitaph/

AFI Girl's Not Grey (DresmWorks)

CHEVELLE Send The Pain Below /Epic/
27 EXIES My Goddess (Vagin/
28 SYSTEM OF A DDWN lnner Vision /American/Columbia)
USED Buried Myself Alive (Reprise/
FINCH What it Is To Burn (Drive- 77W/ML‘A/

~ #1 MOST ADDED
WHITE STRIPES Seven Nation Army (Third Man/V2)

#1 MOST INCREASED PLAYS
EVANESCENCE Bring Me To Lite (Wind-up)

TOP 5 NEW & ACTIVE

ALTERNATIVE begins on Page 92.
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3 € BONEY JAMES Grand Central (Warmer Bros.)

1 2 BOB JAMES Morning, Noon & Night (Warner Bros.)
4 o STEVE COLE Otf Broadway (Warner Bros.)

2 4 BWB Groovin' (Warner Bros.)

5 5 PETER WHITE Who's That Lady? (Columiva)

6 6 STEVE OLIVER High Noon ative Language)

7 DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/W8)
8 MINDI ABAIR Lucy's (GRPIVMG)

12 KENNY G Paradise (Arista/

10 10 MICHAEL LINGTON St Thinking Of You (7 Keys/
9 11 DIANA KRALL Just The Way You Are Verve/VMG)
14 @ BOB BALDWIN The Way She Looked At Me (Narads/
13 13 RICHARD ELUIOT Q.T. (GRP/YMG)

11 14 JEFF GOLUB Cold Ouck Time (GRP/VYMG)

17 8 CRAIG CHAQUICO Afterglow (Higher Octave)
20 KIM WATERS Waterfall (Shanachie)

MARION MEADOWS Tales Of A Gypsy (Heads Up)

N. BROWN & M. MCDONALD | Stilt Believe (Werner Bros.)
JOAN DSBORNE I'll Be Around /Compendia)

GREG ADAMS "Sup With That /Ripa/Blve Note/

GREGG KARUKAS Your Sweet Smile (A-Coded/

DONNA GARDIER How Sweet It Is {Dome Records Limited)
@ AL JARREAU Random Act Of Love (GAP/VMG)

JEFF LORBER Chopsticks (GRP/YMG)

NORAH JONES Come Away With Me (Blue Note/Virgin)
NESTOR TORRES Watermelon Man (Shanachie)

EX)  CHIELI MINUCCI Kickin It Hard (Shanachie/

(1) SPYRO GYRA Getaway (Heads Up)

) JONATHAN BUTLER Pata Pata (Warner Bros.)

PIECES OF A IJIIEAM Loves Silhouette (Heads Up/

115

#1 MOST ADDED

NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG)

#1 MOST INCREASED PLAYS

NATALIE COLE F/OIANA KRALL Better Than Anything (GRP/VMG)

TOP 5 NEW & ACTIVE

NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG)

CRUSADERS Viva De Funk (GRP/VMG)
PAUL HARDCASTLE Desire (Trippin’ ‘n Rhythm)
BLAKE AARON Gne Moment With You flmervision/
DAVID LANZ Romantica (Decca/

Smooth Jazz begins on Page 84.

TRIPLE A

W W

1 8 COLDPLAY Clacks (Capitol

3 DAVE MATTHEWS BAND Grey Street /RCA/

2 3 TORIAMOS A Sorta Fairytale /Epic/

5 8 WALLFLOWERS How Good It Can Get finterscope)

6 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)
4 6 BECK Lost Cause /Geffen/interscope)

7 PAUL SIMON Father And Oaughter (Aick/Jive/

8 SUSAN TEDESCHI Alone (Tone-Cool/Artemis/

9 RHETT MILLER Come Around /Elektra/EEG)

10 DAVID GRAY Be Mine (4T0/RCA}

n JOHN MAYER Why Georgia (Aware/Columbia)

16 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
17 SHERYL CROW C'mon, C’'mon (A&M/interscope)

19 NORAH JONES Come Away With Me (Bive Note/Virgin)

15 SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universsl)

13 16
18 17
2 @O
12 19
2 20
- @
n 2
2 2
x I

'

MATCHBOX TWENTY Disease (Atiantic/

SANTANA FIMICHELLE BRANCH The Game Of Love /Anista/
MAROON 5 Harder To Breathe (Octone/

BRAD Shinin’ (Redkine/

STONE SOUR Bother (Roadrunner/IDJMG)

MATCHBOX TWENTY Unwell (Mekisma/Atiantic)
PRETENDERS Complex Person (Artemis/

ZWAN Honestly (Reprise)

DAVE MATTHEWS BAND Grace Is Gone /RCA/
SISTER HAZEL Your Mistake /Sirth Man/

3 DOORS DOWN When I'm Gone (Republic/Universal)

26 27 BRUCE SPRINGSTEEN Lonesome Day /(Columbia)

25 28 BIG HEAD TODD & THE MONSTERS Jukianna /Big/

- @ KATHLEEN EDWARDS Six 0°Clock News (Zoe/Raunder)
- 3 ND DOUBT FILADY SAW Underneath It All /lmmm/

- " MOST ADDED
JAYHAWKS Save It For A Rainy Day (American/Lost Highwey)

#1 MOST INCREASED PLAYS

Je : /
TOP 5 NEW & ACTIVE

RS

£ itin )

TRIPLE A bogins on Page 88.
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.. By Erica Farber

his week more than 2,000 executives
representing both the radio and record
industries will meet in Nashville to
participate in this year's Country Radio
Seminar. There to personally welcome
everyone will be Gary Krantz, President of
the Country Radio Broadcasters.

Krantz's day job is as Sr. VP/Operations for
Premiere Radio Networks. Premiere is a
subsidiary of Clear Channel Communications
and syndicates more than 100 radio programs
and services to more than 7,800 radio affiliates reaching
over 180 million listeners weekly.

Getting into the business: “I got into the business
before I graduated from Emerson College in Boston. I
knew somebody who worked in network syndication, Bob
Kaminsky, who produced the Silver Eagle Concert Series.
In my last year in college I spent the summer hanging
around D.LR., which produced that program, thinking, of
course, that I would get hired there immediately.

“I didn’t get hired, but one of the other people I
knew there, Josh Feigenbaum, left D.I.R. to start a
company called MJ1. I went to work for him as one of the
first two or three employees. I took that job thinking it
would get me into New York and that I would have a desk
and telephone and could find a real job. Sixteen years
later I was still there.

“I left MJI in 1997 to work with David Kantor when
they had the idea of starting the first new major radio
network in about 20 years, AMFM Radio Networks. I went
over there as VP/Programming and worked there until
about the fall of 2000, when Clear Channel bought it.”

His responsibilities at Premiere: “I'm involved in
the traditional network side of the business of operations
programming and programming and advertising sales. I'm
also responsible for our information services and
advertising networks targeting the music industry,
including Music Information Systems, which is the single
portal for the music industry, and for Mediabase airplay,
R&R Music Tracking, RateTheMusic, Critical Mass Research
and the various information services associated with the
Network Radio Group, Hits, etc.

“Beyond that, my responsibilities include working
with Clear Channel format directors to identify marketing,
programming and branding opportunities within Premiere
and the Clear Channel platform.”

Biggest challenge: “As it relates to the information
products and advertising programs targeting the music
industry, the biggest challenge is the music industry and
the state of it. One of my goals is to show how we can help
the music industry by providing better information
services, as well as by identifying shared priorities in
relation to upcoming projects and unleashing the
programming and marketing platforms of Premiere, as well
as Clear Channel, to create success for them and for us.”

How it’s going: “I would say very well. I look at
where we are right now as an opportunity. In the
challenging times we're experiencing in the music
industry, the ability to show what you have in terms of
products, in terms of your ability to perform in a more
impactful way and to provide the best customer service is
even more valuable, in a way.

“At the same time, if business models are being
reviewed and new ones are being created, what better
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Sr. VP/Operations, Premiere Radio Networks

time to really show all the superior assets that we have to
do a better job for our clients? I might be really crazy,
but I'm excited about 2003, and I think we're perfectly
positioned to succeed over the next year.”

His involvement with the Country Radio
Broadcasters: “I've been attending the CRS since about
1983 or ‘84. I began on the Agenda Committee, then
ended up being the Agenda Chair two years in a row. In
2002 1 was elected to serve as President. I preside over a
board and Agenda Committee of over 50 individuals, who,
in my mind, are a who's who of important industry
professionals dedicated to the growth and success of the
Country format and the entertainment industry.”

What someone will miss by not attending the
CRS: “They miss the opportunity to attend the single
largest format convention in the country. Over 2,000
attendees are expected. We've got panels and sessions
running the gamut from sales to programming to talent
development. There are going to be great performances.

“A group heads panel will kick off the seminar, with
John Hogan from Clear Channel, Andy Schuon from
Infinity, Lew Dickey from Cumulus and Rick Cummings
from Emmis. Dr. Laura will be the keynote speaker. And,
last but not least, attendees will have the opportunity to
network with just about every major stakeholder in not
only the Country radio business, but, I would say, the
entire radio business.”

State of the industry: “I'm more excited about radio
today than ever. Consolidation has created many
challenges and opportunities, but in my mind it's created
more opportunities for innovative programming,
sophisticated marketing and advertising and career
opportunities that weren't even imaginable when I got into
this business in 1981.

”Even with consolidation, we have to superserve our
markets. We have a responsibility to satisfy our listeners
and advertisers with the best product and marketing
solutions. And because many of us now work for public
companies, we have to walk that fine line and perform
effectively for our stockholders.

“T also think, as broadcasters, programmers and
marketers, we have a responsibility to the music industry
to help align our priorities with theirs to build superstars,
break new artists and help sell music.”

Specific examples of innovation: “There were two
events in November and December of 2002 where
Premiere and Clear Channel partnered with two major
adult-oriented releases, Phil Collins and Rod Stewart,
both clearly targeting AC as the primary format. We
worked with Jim Ryan at WLTW/New York, as well as in
his role as VP/AC Programming for Clear Channel, to
identify releases that could be staged on several platforms
within Clear Channel.

"It was a live broadcast syndicated to over 100
stations. The performance itself was populated by winners
of a limited Clear Channel group contest on our AC
stations. In the case of Phil Collins, there was exclusive
content available only on Clear Channel websites leading
up to the event. That initiative significantly supported
the sale of both of those releases, specifically in New
York, as well as across the country. It was a good example
of how several areas of Clear Channel could get together
and provide a multilevel programming and branding
initiative for a particular release.”

State of country: “It's looking pretty good. Certainly
from a sales point of view, country is one of the brighter
spots in the music industry. You see that several of our
biggest artists, like Shania Twain, The Dixie Chicks, Faith
Hill and Lonestar, are not only superstars in country, but
are bona fide superstars across all genres and appear on
their own network television specials, as well as at all of
the major awards shows.

“The other interesting good side is that even a
relatively new artist, like a Joe Nichols, can get nominated
for a Grammy in the country area. From a radio
perspective, we have stabilized, but we have to look
beyond where we are and figure out how to reach younger
listeners and get them passionate about the format.”

Something about Premiere that might surprise

www americanradiohistorv com

our readers: “This is a company that, essentialty, has
been created by merging the most successful executives
and entrepreneurs in the radio and the network
businesses. There are very few ‘career’ employees here,
resting on their laurels. Every one of us has grown up in
an environment of innovation and risk and has had some
level of success. It's a very different culture from that of
our competitors. It's a culture best suited to the times
we live and work in right now.”

Something about the CRB that might surprise
our readers: “The fact that it's celebrating its 34th year
as the organization that stages the seminar. In 1969,
when it was founded, there were 600 stations
programming Country full-time. Sixty-five people
attended, 57 paid, and only a few artists were considered
superstars in country. In 2003 Country is now the most
programmed format, with over 2,000 full-time stations
and over 2,000 attendees to the CRS.

“"As | mentioned earlier, country music sales is one
of the brighter spots in the industry. The CRB has played
an integral part in that growth. Many of the biggest
stars in the world were launched at the CRS, including
Garth Brooks, Lonestar and Martina McBride. In addition,
some of the most influential executives in our business
cite CRS as the place where they started.”

Most influential individual: “I worked with a guy
named John McGhan, who consulted MJI as we started
to develop our first long-form programming. He was a
former programmer at WDVE/Pittsburgh, the head of
programming for NBC's The Source and later launched a
competitive music channel to MTV with Ted Turner. He
taught me that the radio business is show business. He
taught me the importance of breaking through on every
level, from the way you conduct business to the products
you create. He taught me the need for passion and
excellence in everything you do.

“Josh Feigenbaum taught me the clear advantage
of entrepreneurial thinking. David Kantor taught me
the value of analytical thinking and the importance of
focus and execution. Kraig Kitchin, at Premiere, taught
me the invaluable skill of working with and managing
a diverse group of people within a large organization.

“On a personal note, my wife, kids and extended
family, especially my mother, who's supported me in my
drive for success every day. My late father, Jack, taught
me to maintain a high level of honesty and integrity in
everything I do.”

Career highlight: “Seeing MJI grow from three
quys and a coffee cup to one of the leading syndication
companies in the world. Being a part of the team that
launched AMFM Radio Networks in 1997. Joining
Premiere and working with Kraig Kitchin, Rich Meyer
and others to create Music Information System, which is
now used by almost every important person at every
major label in the music industry.”

Career disappointment: “Not being hired as the
second quitarist of The E Street Band.”

Favorite radio format: “Country, CHR and Triple A.”

Favorite television show: “Sunday nights on HBO.”

Favorite song: “Land of Hope and Dreams; by Bruce
Springsteen.”

Favorite movie: “Godfather and Godfather I1.”

Favorite book: “Making Tracks: The History of
Atlantic Records. It's a great American business success
story about the early days of Atlantic Records, from the
late 50s to the early ‘70s.”

Favorite restaurant: “Le Bec Fin in Philadelphia.”

Beverage of choice: “Gray Goose martini, up with
olives.”

Hobbies: “Skiing, hanging with my family, playing
guitar and taking mandolin lessons from my good friend
GE Smith.”

E-mail address: “gkrantz@premiereradio.com.”

Advice for broadcasters: “Grow your skill sets
outside of your comfort zone. Success in these times
requires people who can perform in many areas, whether
it be programming, sales or operations. Find the passion
for what you do and then perform with excellence. If
you can't find the fun in this, get out.”
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“I've been anxiously
waiting for Brett to release
‘After All’ since

he performed it at

“WCRS live’ last year.

It’s a song [ think every
woman wishes was
written just for her...

great lyrics, great song!

Jessica Tyler (MD,

WPKX Springfield

“One spin brought a HUGE
phone reaction. I had
non-stop calls for

30 minutes... just one spin.
wWOow!”

Tony Thomas (MD)
KMPS-Seattle

“A phenomeal love song
that will slow dance with
your listeners’ hearts”

Jayme Gordon (APD)

WGGY Wilkes-Barre

“This song will be huge,
Huge, HUGE! Amazing
power ballad!”

Kix Layton (PD)

WSSL
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