NEWSSTAND PRICE $6.50
Hall & Oates Do It Again

Daryl Hall & John Oates have had a host of hit songs
over the decades, and this week the duo climb to No. 1
on R&R’s AC chart

1 with “Do It for Love”
| on BMG Heritage. The

il song bypassed

! traditional promotion-
al channels in its 2002; in this week’s
climb to the top, issue of R&R we

making their latest ”ﬂ/ﬂﬁ”f;ﬂﬂ”‘r provide detailed,
accomplishment : ® format-by-fcrmat

ESY especially impressive. www.radioandreccras.com UCalolis: -
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Record Buyers Theme Issue

All of R&R’s music editors this week focus on the
breakthrough “National Reccrd Buyers Study /17
survey of the habits of record buyers commissioned
by R&R anc conducted by Edison Media Research.
Some of the study’s

insights werz unveiled \

at R&R Convention
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management ¢

marketing » sales

NAB Hall of Fame commercial legend Dick
Orkin reminds us of what's really
important in today’s busy world. He takes
time out to pay tribute to a few of his
friends and co-workers who have passed
away recently. Qur Management,
Marketing & Sales section also features
seven tips from consultant Maureen
Bulley on how you can still take advantage
of back-to-school business, and we have a
September promotional calendar that you
can clip'n’ save.

Pages 8-11

Les Garland wasn't thinking about a radio
career when he was growing up in
Springfield, MO, opting instead to hang
with musicians and songwriters. But on a
fateful trip to start college in Dallas,
Garland was bitten by the radio bug, and a
wonderful career in radio programming
ensued. The first part of his career is
detailed in this week’s Legends.

Page 21

= LMiV Internet venture to
shut doors next month

+ L.J. Smith named Regional Dir./
Programming for Clear Channel/
Southwest; Crash Poteet becomes
PD for KTST/Oklahoma City

= Brian Bridgman rises to OM of
WI0Q & WSNLI/Philadelphia; Brian
Check becomes PD of WSNI
Page 3

CHR/POP

« AVRIL LAVIGNE Complicated (Arista)
CHR/RHYTHMIC

« NELLY/KELLY ROWLANO Dilemma (Fo’ Reel/Universal)
URBAN

« NELLY/KELLY ROWLAND Dilemma (Fo’ Feel/Universal}
URBAN AC

« RUFF ENDZ Someone To Love You (Epic)
COUNTRY

« KENNY CHESNEY The Good Stuff (BNA)

AC

« HALL & OATES Do It For Love (BMG/Heritage}

HOT AC

« AVRIL LAVIGNE Complicated (Arista)

SMOOTH JAZZ

« JOE SAMPLE X Marks The Spot (PRA/GRP/VMG}
ROCK

« RED HOT CHILI PEPPERS By The Way (Warner Bros.)
ACTIVE ROCK

« SYSTEM OF A DOWN Aerials (Americar/Columbia)
ALTERNATIVE

« RED HOT CHILI PEPPERS By The Way /Warner Bros.)
TRIPLEA

« DAVE MATTHEWS BAND Where Are Yo Going (RCA)

S
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Piracy Blamed For Another
Steep Decline In CD Sales

B 7% drop in shipments follows 5% loss in '01

By Ron RODRIGUES
R&R EDITOR-IN-CHIFF
ronr @ radioandrecords.com

The recording industry is in
the throes of a second consecu-
tive awful year, and it lays
practically all of its troubles
squarely at the feet of young
file-sharers.

Retail shipments of CDs were

off 7% in the first six months of
2002, according to the RIAA.
It’s the steepest decline in CD
sales on the books, and it follows
a5.3% drop in CD shipments for
full-year 2001 — the first time
CD shipments showed a year-to-
year decline.

RIAA/See Page 20

By A1 PrtErsoN
R&R NEWS/TALK/SPORTS EDITOR
apeterson @ radioandrecords.com

WNEW/New York after-
noon talk hosts Opie & An-
thony (a.k.a. Gregg Hughes
and Anthony Cumia) were
fired Aug. 22 after their em-
ployer, Infinity Broadcast-
ing, became the target of in-
creasing public protests and a
pending FCC investigation
stemming from the pair’s
now-infamous sex stunt at St.
Patrick’s Cathedral. A terse
statement issued by the com-
pany late last week stated
simply, “Based on recent
events, The Opie & Anthony
Show has been canceled and
will be replaced by other pro-
gramming.”

The demise of the contro-
versial talk duo’s daily local
afternoon show — which was
also syndicated to affiliates
nationwide via Infinity and
Westwood One — came less
than a weck after Opie & An-
thony aired a live play-by-
play description of a Virginia
couple allegedly having sex
inside the famed New York
City cathedral. The couple —
who were arrested after being
caught in the act by a church

usher — were participants in a
contest staged by Opie & An-
thony in which people were re-
portedly awarded prize points for
having sex in designated public
venues around the city.

The stunt prompted protests
from various civic and religious

* Opie & Anthony

groups — including New York's
Catholic League for Religious &
Civil Rights, which called for an
immediate investigation by the
FCC and revocation of WNEW’s
broadcast license.

Infinity initially responded to
the furor by suspending WNEW
and WIFK-FM/Washington VP/
GM Ken Stevens and WNEW
PD Jeremy Coleman. WNEW
named Gary Blum acting GM
and Andy Schuon acting PD, and
WIJFK tapped Alan Leinwand as
acting GM.

INFINITY/See Page 20

FCC Opens Investigation Into WNEW, Opie & Anthony

B Talk duo fired after St. Patrick’s Cathedral sex stunt outrages religious groups, listeners

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@radioandrecords.com

The list of people an-
gry with former WNEW/
New York afternoon
hosts Opie & Anthony
— which already includ-
ed their former bosses
at Infinity, Viacom and
Waestwood One, as well
as FCC Chairman
Michael Powell — con-
tinues to grow. Now a
Capitol Hill ieader has expressed
his opinion about the controver-
sial stunt that got the talk duo
fired.
| Sen. Joseph Lieberman
weighed in Aug. 23 on what he
called the “despicable” sex stunt
at St. Patrick's Cathedral, ap-
plauding Infinity and Viacom for
acting “quickly and decisively” by
firing Opie & Anthony and sus-
pending WNEW management.

“What the hosts of The Opie &
Anthony Show did, and what
their superiors at WNEW al-
lowed, was beyond indecent,”
Lieberman said. “it was a dese-

Senator Seeks Re-Examination
0f Standards In Broadcasting

Lieberman

cration, both of 2 great American
sacred place and of our common
American values. With its swift
decision to cancel the
show and suspend the
\1 station supervisors, In-
finity did exactly what 1
and many others have
been asking of the en-
tertainment industry —
they drew a line and
made clear that this kind
of abuse of the public
airwaves is unaccept-
able.”

At the same time Lieberman
called for regulators to take a
closer look at what's going out
over U.S. airwaves. He said, “|
hope {the firing of Opie & Antho-
ny} will not be the final word on
the subject, but the starting point
for a re-examination of broadcast
radio and television standards.”

Meanwhile, the Morality in
Media organization blamed the
FCC for the uproar over Opie &
Anthony. “Radio shock jocks
routinely utter language over the

LIEBERMAN/See Page 20

Radio Ad Spending
Increases 8% In
2002’s First Half

By Jut e Gintow
R&K NEWS EDITOR

Jeidlow@ radioandrecords.com

Providing further proof of a
recovery in ad spending. ad-
tracking firm CMR this week
reported that expenditures for
national radio. as well as local
radio in 30 markets. totaled $4.2
billion in the first half of this
year. an 8% rise from the $3.9

billion spent in the first half of

2001. Radio was the sccond-
highest gainer in the period. be-
hind Spanish-language network
TV’s whopping 27% rise.
Compare those figures to net-
work and spot-TV spending,
which were both up 4%; local

SPENDING/See Page 13

a‘

: He’s The F’n Prince Of Morni
Dees: He’s The F’n Prince ornings!
Clear Channel CHR/Pop powerhcuse KliS/Los Angeles decided to put its own spin on the popular MTV
show The Osbournes by introducing its morning show personalities into the mix as “The Deesbournes.”
MTV has not commented on whether it plans to pick up KHS's version of the program, but rumor has it that
host Rick Dees has started classes on how to speak with an English accent and is looking for a pet bat.
Southern California residents can catch this reality series on billboards around Los Angeles, including a
sign prominently displayed on Sunset Boulevard in Hollywood.

Today’s news today! www.radioandrecords.com
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CC Ups Smith To
Southwest Region
Dir./Programming
B Poteetto’TSTPD

L.J. Smith, Director/Program-
ming for Clear Channel’s Oklaho-
ma City cluster. has added Region-
al Director/Pro-
gramming duties
| for the compa-
ny's Southwest
region.

His new duties
give him pro-
gramming over-
| sight for Clear
| Chunnel stations
in  Oklahoma,
Arkansas. North
Texas and a few
other markets throughout the South-
west. He'll cover about 10 markets
in all and work with all formats.
Smith will also continue as PD of
Country KXXY/Oklahoma City
until later this year, when he expects
10 name a successor.

“[ appreciate Clear Channel giv-
ing me this opportunity.” Smith
told R&R. “As a consultant. ['ve
always done multiple formats,
which I really enjoy, because it
gives me the chance to work with
a lot of really good people.”

Smith joined Clear Channel/Okla-
homa City as Director/Program-
ming in January and added PD du-
ties for the cluster’s Country KTST
(Twister) & KXXY in February. He
previously worked at Broadcast
Programming (now Jones Radio
Networks). where he was Director/
Consulting when he resigned.

One of Smith’s first orders of
business was to promote KTST
Asst. PD/MD/morning personality
Crash Poteet to PD of that station.
Smith said of Poteet. "Crash is a
very knowledgeable programmer
who loves this format and loves this
station. He was the obvious choice
to be PD of Twister.”

Poteet was PD/morning personal-
ity at KCKR/Waco. TX when he
moved to KTST for afternoon drive
in December 1997. He segued to
mornings in 1999 and was upped to
Asst. PD/MD the following year.
His programming experience also
includes stints at KKOW/Pittsburg,
KS and KIXQ-FM/Joplin. MO.

Smith

R&R Ohserves
Labor Day

In observance of the Labor Day
holiday, R&R’s Los Angeles,
Nashvitle and Washington, DC
offices will be closed Monday,
Sept. 2.
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Stars In Universal

Universal Music Group recently held its third annual Star Performers
Awards Dinner in Los Angeles. Universal Music & Video Distribution
President Jim Urie and Universal Manufacturing & Logistics President
Pete Scifres and other Universal employees enjoyed dinner and were
recognized for their excellence and commitment to UMG’s success.

Local Media Internet Venture
To Close Shop By Sept. 30

By Brina ConnoLLy
R&R ASST. MANAGING EDITOR
bconnolly@ radioandrecords.com

Local Media Internet Venture,
the ambitious Internet enterprise
founded and owned by Emmis
Communications. Bonneville Inter-
national, Entercom Communica-
tions, Jefferson-Pilot Communica-
tions and Canadian broadcaster
Corus Entertainment. will cease op-
erations by the end of September.

LMiV President/CEO Jack Swar-
brick said, “Unfortunately. the fun-
damental change in the economic
viability of streaming™ — brought
about by the recent webcast-royal-
ties decisions — “and the recession
in the broadcast advertising market

have conspired to cause many radio
stations to reduce the resources they
are allocating to their interactive ef-
forts. As we continued to encoun-
ter prospective customers who
loved our product but couldn’t find
the funds in the 2003 budget to be-
come affiliates, we knew that it was
time to shut down LMiV.”

The five broadcasters announced
the creation of LMiV at the NAB

Radio Show in September 2000. |

saying the new company’s mission
was to create a network of radio-
station websites and to provide tech-
nology. content and marketing to

LMiV/See Page 13

‘Bridgman Now W10Q & WSNI/Philly OM
B Check checks in to program ‘Sunny 104.5’

Brian Bridgman. PD of Clear
Channel’s CHR/Pop W1OQ/Phila-
delphia. has added OM duties for
that station and gold-based AC
WSNV/Philadelphia. At the same
time. Brian Check — who has
served as PD of WAEB/Allentown
of a decade — has been named PD
for WSNIL

The moves follow the exit of Clear
Channel/Philadelphia VP/Cluster
Operations Dave Alian and come
less than a month after WSNI debut-
ed as “Sunny 104.5.” with a format
that plays hits from such artists as

| ABBA. Neil Diamond, Billy Joel,

310-768-1625
310-788-1699
310-788-1635
310-553-4330

Hall & Oates and James Taylor.
“I"'m honored to step in as OM for
WIOQ & WSNI,” Bridgman said.

“We've heard that WSNI's 104.5
frequency is cursed. and if that's
true. that’s about to change. WSNI
is not only unique. it's completely
Philadelphia. I'm confident that.
with Brian Check in place and ful-
ly understanding the nuances of this
unorthodox approach to adult radio,
the 104.5 frequency will once again
become a dominant force among
women 40+

Check said. “This is a very excit-
ing time. We're building WSNI
from the ground up and exploring
uncharted territory by bringing back
the softer hits of the "60s and *70s.
These are songs that haven't been
heard for a very long time. and the
response has been overwhelming.”

310-203-8727 moreinfo @radioandrecords.com
310-203-9763

310-5563-4056

newsroom@ radioandrecords.com
kmccabe @radioandrecords.com

310-203-8450 hmowry @ radioandrecords.com
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James And The Chicks

As part of CMT’s ongoing Crossroads series, which pairs country art-
ists with musicians from other genres, The Dixie Chicks swapped sto-
ries and performed with James Taylor for an episode that will air on
Sunday, Oct. 20. Pictured here are (I-r) Dixie Chick Natalie Maines,
CMT VP/Music & Talent Chris Parr, the Chicks’ Martie Maguire, CMT
VP/Program Development & Production Kaye Zusmann, VH1 Sr. VP
& Editorial Director Bill Flanagan, Taylor, VH1/CMT COO Ann Sarnoff,
CMT Sr. VP/GM Brian Philips and Dixie Chick Emily Robison.

RCA Music Group Taps Foster As EVP

Neil Foster has been
named Exec. VP of the |
RCA Music Group, re-
porting to company Chair-
man Bob Jamieson.

“This appointment contin-
ues a long-standing partner- |
ship that Neil and I have
had, first at RCA Records
and most recently at BMG
North America,” Jamie-
son said. “T am pleased to

310-553-4330
202-463-0500
615-244-8822

Foster

3 0-203-6727
310-203-9763
202-463-0432
615-248-6655

have him join me again.
and I am confident that he
| will be a driving force in
the development of the
RCA Music Group.™
Foster will work with
Jamieson to oversce the
day-to-day operations at
RCA Music Group. which
includes RCA Records.

FOSTER/See Page 13
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Radio Business

FGC Denies Saga Petition; Changes Rules

By Jor Howarp
R&R WASHINGTON BUREAU
Jhoward@radioandrecords.com

The FCC has ruled that objections raised by Saga Commu-
nications concerning the sale of WYVR/Petersburg, IL are valid,
but it has denied Saga’s request that the commission overturn its
approval of the station’s sale to Long Nine Inc. Instead, the FCC
has changed its rules for the filing of sale applications.

The commission agreed that Long
Nine’s application for the 2001 sale
was falsely certified to be complete,
but it rejected Saga’s contention that
the omissions created an incomplete
filing, saying the information provided
by Long Nine and seller LUJ Inc. was
sufficient to process the deal. The FCC
has now changed its rules to state that

certain information isn’t required in
sale applications.

The commission noted. It has been
longstanding staff practice to accept
assignment and transfer of control ap-
plications containing sales contracts
that omit schedules and exhibits that
are not material to our review.” Long
Nine admitted that certain information

had been left out of its application but
said none of the missing information
was relevant to the deal’s processing.

Until it can prepare new forms, the
FCC has adopted an interim procedure
that requires station-sale applicants
that choose not to include all the in-
formation requested on assignment-of-
license or transfer-of-control forms to
attach exhibits explaining why infor-
mation is being omitted. In particular,
the FCC said that while data regard-
ing employee-benefit plans or vendor-
supply contracts isn’t necessary, appli-
cants must still include sale prices and
other essential information.
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A coﬂectlon of the latest industry analysts’ calis from Wall Street.
Company Company Rating  Target Price
Clear Channel Communications  Jason Helfstein, CIBC World Markets Strong buy $45
Niraj Gupta, Salomon Smith Barney Buy $40
Jessica Reif Cohen, Merrill Lynch Strong buy $35
Michael Russell, Morgan Stanley Overweight $50
Disney Co. Jessica Reif Cohen, Merrill Lynch Hold $17-$18
Entercom Communications Jason Helfstein, CIBC World Markets Buy $47
ANALYSTS/See Page 14
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Call Today to Discuss Your Station’s Brokerage
and Financing Needs
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Hogan Remarks On Michaels’ Style

N ewly minted Ciear Channel Radio CEO John Hogan told Reuters
last week that the flashy public style of his predecessor, Randy
Michaels, “tended to distract a lot of people.” But Hogan was nonethe-
less quick to praise Michaels as a visionary and said that working with
Michaels was like earning a doctorate in “radio engineering, program-
ming and acquisitions.”

Hogan also addressed allegations that Clear Channel abuses its domi-
nant position in the radio and concert-promotion businesses to force art-
ists to play at its venues. “It's absolutely, unequivocally not true,” he said.
“It just doesn’t happen. It's not how we do business. What we do on the
entertainment side does not impact airplay.” Hogan added that he is inter-
ested in improving Clear Channel's relationship with the record industry
and said, “The perception of Clear Channel held by the recording industry
is incorrect and inaccurate. One way to address that is to have better and
open communications.”

In another interview, with the Los Angeles Times, Hogan said Clear
Channel’s radio division will no fonger use Michaels’ jet service, Radioac-
tive. Michaels reportedty billed Clear Channel $447,100 last year for the
use of his privately owned plane.

Librarian Of Congress Asks For
Limit On Royalties Appeals

Librarian of Congress James Billington accepted the Copyright Arbi-
tration Royalty Panel’s webcast performance royaities rates in June,
and the RIAA and about two dozen webcasters last month filed notices of
intent to appeal those rates. But last week RAIN: Radio And Internet
Newsletter reported that Billington has filed a motion with the U.S. Court of
Appeals asking that only those who were parties to the original CARP be
allowed to appeal the rates. According to RAIN, the motion argues that the
word party in the Copyright Law provision saying “any aggrieved party who
would be bound by the determination” may appeal the Librarian's decisions
should be interpreted to mean only parties to an original proceeding — not
any entity affected by a decision. Among those who have said they will
appeal, the RIAA and Live365 took part in the CARP; most of the other
appeliants are smaller webcasters that did not participate in the panel.

Will Bertelsmann Get Napster After All?

he bidding deadline in the creditor-organized Napster auction has come

and gone, and Bertelsmann remains the only party in the running to
take over the bankrupt file-sharing service's assets. The auction had an
opening price of $25 million, and, had another potential buyer material-
ized, the creditors’ committee promoting the sale would have tried to geta
legal ruling that the more than $85 million in loans Bertelsmann has made
to Napster should not be treated as part of Bertelsmann’s bid. That would
reduce Bertelsmann’s offer to the $8 million-$9 miliion it pledged to pay
Napster’s creditors back in May. Even in the absence of another bidder,
some creditors this week submitted sealed objections to the Delaware
bankruptcy court handling the case; those objections reportedly concern
the way Bertelsmann’s Napster funding has been interpreted by the court.
What was to have been the final court hearing was set for Aug. 29, but the
creditors’ objections could still block or delay the deal.

Females Scarce In Clear Channel, Viacom Leadership

Clear Channel Communications has no women on its 11-member
board of directors, and Viacom has only two women on its 18-mem-
ber board, according to a study released this week by the Annenberg
Public Policy Center. The study also found that, among the top 10 enter-
tainment companies, which also include Disney and AOL Time Warner,
women comprise only 13% of the directors and 14% of the executives.
FOX Entertainment and USA Networks have no women among their top
executives, and AMC Entertainment has no women on its board.

“With few exceptions, we have not moved beyond tokenism in the num-
ber of women in top leadership positions,” Annenberg Director/Information
& Society Section and former FCC Commissioner Susan Ness said. Ness
believes that recent corporate scandals may present an opportunity for
women 1o join the ranks of companies looking to add independent board
members — but added that women should not be chosen only to promote
diversity. She said, “Women are ready with the expertise, the commitment
and the talent to provide shareholders and management with knowledge-
able and dedicated service.”

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross eamings from radio advertising.
Change Since

Continued on Page 14

8/23/01 8716/02 &/23/02 8/23/01 8/16/02-8/23/02

R&R Stock Index  239.19 181.62 189.23 -21% +4%
Dow Industrials 10,276.90 8,778.06 887296 -13.6% +1%
S&P 500 1165.31 928.77 940.86 -19% +1.3%

i



www.americanradiohistory.com

SUPERSTAR GUEST §

SPECTACULAR PRODUCTION

100% LISTENER-DRIVEN HITS
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HoMEe ‘MoVIES...or HoLlywoob.....

Give your market a
spectacular, star-studded,
promotable event every
Saturday night! It’s a
giant party blowing up

live in your studio, with

major action and

the biggest stars m

Over-performing on many great staticms!
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the business talking to
your listeners. Find out
why on Saturday night
more young Americans
listen to Open House Party™"
than any other radio
program in the

the world.

Mey, Caen, Pk, JLo, No Dousr, AsianTi, ano
JA RULE PARTIED WITH US 1N THE LAST MONTH!
WE'VE BLASTED OUT AMERICA'S BEST BEAT-MIXING
BY Top mix DJs.

AlL SUMMER LONG WE VE DELIVERED LIVE CALL-INS FROM
THE HOT CONCERTS AND SUMMER FESTIVALS, PRIZE
OOMPUTERS, CASH, AND CONCERT FLYAWAYS. AxND OF
COURSE THE SICNATURE ELECTRIC ENERGY OF LEGENDARY
HOST Jore Garageoian.
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DEAL OF THE WEEK

2002 DEALS TO DATE §
Dollars to Date:  $4,624,369,070

(Last Year: $3,863,600,728)

§ TRANSACTIONS AT A GLANCE [§

All transaction information provided by
BIA’'s MEDIA Access Pro, Chantilly, VA.

Dollars This Quarter: $194,893,935 * KABK-FM/Augusta, AR $2.75 million
b Ba‘-'k.V"_” ‘_’/sabf e Merger (Last Vear: $236,694,925) e KURS-AM/San Diego, CA $8.5 million
$42 million ] . ) * KJDJ-AM/San Luis Obispo, CA $400,000
Stations Traded This Year: . 541 * KKRG-FM/Albuquerque, KIOT-FM/Los Lunas
(st Veargv025) (Albuquerque), KOSZ-FM/Rio Rancho
Stations Traded This lluarter: 112 * (Albuquerque) and KKSS-FM & KRQS-FM/Santa Fe

(Albuquerque), NM $22.5 million
o WCCS-AM/Homer City (Indiana), PA $650,000
® WKWX-FM/Savannah, TN $435,000
® WDBL-FM & AM/Springfield, TN $1.5 million
® KTXC-FM/Lamesa (Odessa-Midland), TX $740,000

(Last Year: 133)

Backyard Expands Turf With Sabre Deal

Purchases 20 stations in three states in $42 million deal 3

Backyard/Sabre Merger
PRICE: $42 million

TERMS: Asset sale for stock
BUYER: Backyard Broadcasting,
headed by President/CEO Barry
Drake. No phone listed. It owns two
other stations. This represents its
entry into these markets.

SELLER: Sabre Communications
Inc., headed by President/COC Paul
Rothfuss. Phone: 570-323-8200

BROKER: Terry Greenwood of
Patrick Communications
COMMENT: Backyard Broadcasting
is purchasing 100% of the outstand-
ing stock of Sabre Communications
for $42 million. There are 20 stations
involved in the deal.

Indiana

WHTI-FM/Alexandria,
WHBU-AM/Anderson,

WURK-FM/Elwood,
WHTY-FM/Hartford City
and WXFN-AM, WERK-
FM & WLBC-FM/Muncie
FREQUENCY: 96.7 MHz: 1240 kHz;
101.7 MHz; 93.5 MHz; 1340 kHz;
104.9 MHz; 104.1 MHz

POWER: 3kw at 351 feet; 700 watts;
3kw at 328 feet; 4kw at 407 feet; 1kw;
3kw at 328 feet; 41kw at 459 feet
FORMAT: Classic Hits; News/Talk;
Oldies; Classic Hits; Sports; Oldies;
AC

* EventTape®

* BunchaBanners™
FlashBags™
BumperStickers
Ponchos
StadiumCups

ML GIERS

( /IE: '

=TIy~
Y
KTGR THE TIGER
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New York

WNKI-FM/Corning
(Elmira), WWLZ-AM &
WPGI-FM/Horseheads,
WNGZ-FM/Montour Falls
(Elmira), WHDL-AM &
WPIG-FM/Olean and
WGMF-AM/Watkins Glen
(Elmira)

FREQUENCY: 106.1 MHz; 820 kHz;
100.9 MHz; 104.9 MHz; 1450 kHz:

95.7 MHz; 1490 kHz
POWER: 40kw at 532 feet; 4kw day/

| 850 watts night; 4kw at 246 feet; 1Tkw
| at 479 feet; 1kw; 43kw at 742 feet;

400 watts

FORMAT: CHR/Pop; News/Talk;
Country; Classic Rock; Oldies; Coun-
try; Country

Pennsylvania

| WCXR-FM/Lewisburg,

WBZD-FM/Muncy, WZXR-
FM/South Williamsport
and WWPA-AM, WILQ-
FM & WSFT-FM/
Williamsport

FREQUENCY: 103.7 MHz; 93.3
MHz; 99.3 MHz; 1340 kHz; 105.1
MHz; 107.9 MHz

POWER: 950 watts at 801 feet; 2kw
at 1,221 feet; 410 watts at 1,237 feet;
1kw; 9kw at 1,135 feet; 360 watts at

¥ 1,289 feet

FORMAT: Classic Rock; Oldies;
Classic Rock; News; Country; Soft
AC

State-By-State
Transactions

KABK-FM/Augusta

PRICE: $2.75 million

TERMS: Asset sale for cash
BUYER: Family Worship Center
Church, headed by Member Jimmy
Swaggart. Phone: 225-768-3688. It
owns 13 other stations. This repre-
sents its entry into the market.
SELLER: Searcy Broadcasting,
headed by owner Ken Madden.
Phone: 501-305-0977
FREQUENCY: 97.7 MHz

POWER: 100kw at 620 feet
FORMAT: AC

BROKER: Wally Tucker of MGMT
Services Inc.

KURS-AM/San Diego
PRICE: $8.5 million

TERMS: Asset sale for cash
BUYER: Hi-Favor Broadcasting
LLC, headed by President Roland
Hinz. Phone: 661-295-1910. It owns
two other stations. This represents its
entry into the market.

SELLER: Pacific Spanish Network,
headed by President Jaime Bonilla.
Phone: 619-426-5645
FREQUENCY: 1040 kHz

POWER: 370 watts day/63 watts
night

FORMAT: Spanish News/Talk

KJDJ-AM/San Luis
Obispo

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Vicente Augirre. Phone:
909-983-4539. He owns no other sta-
tions.

SELLER: Pacific Spanish Network,
headed by President Jaime Bonilla.
Phone: 619-426-5645
FREQUENCY: 1030 kHz

POWER: 3kw day/700 watts night
FORMAT: Regional Mexican

KKRG-FM/Albuquerque,
KIOT-FM/Los Lunas
(Albuquerque), KOSZ-
FM/Rio Rancho
(Albuquerque) and
KKSS-FM & KRQS-FM/
Santa Fe (Albuquerque)
PRICE: $22.5 million

TERMS: Asset sale for cash. The deal
will be financed with cash on hand and
bank borrowings.

BUYER: Hispanic Broadcasting
Corp., headed by President/CEO
McHenry Tichenor Jr. Phone: 214-
525-7700. It owns 57 other stations
and has been purchased by Uni-
vision. That deal is still awaiting final
FCC approval. This represents HBC's
entry into the market.

SELLER: Simmons Media Group,
headed by President David Sim-
mons. Phone: 801-524-2600
FREQUENCY: 101.3 MHz; 102.5
MHz; 101.7 MHz; 97.3 MHz; 1051
MHz

POWER: 3.7kw at 420 feet; 17kw at

Continued on Page 14
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Call Bill Campbell at 800-400-9272

to set up a meeting at the NAB Conference

STATION Cmy RATING/RANK

WCRB-FM  Boston 4.1 (6th in market)
WFCC-FM  Cape Cod 6.9 (4th in market)

KBOQ-FM  Monterey 4 4 (5th in market)

~~=  |WCRI-FM  Rhode Island Major revenue
_ success in an
unrated market

(Adults 12+ Monday through Sunday 6am-midnight Arbitron Spring ‘02 Survey)

“1716 best largeled and most
R effective format I've ever
B been involved with!
| Put It to work for you

Blll Campbell CEO

~ Charles River Broadcasting
Boston, Massachusetts

WWWwW.americanra diohistorv.com
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FALL ARBITRON TUNEUP

M Look back before you leap into the fall book

The fall Arbitron book is upon
us, and now is the time to look
back at the results of your
spring campaign and make
your plans for fall. Below are
some checklists to help you
set your strategy.

LOOK BACK AT SPRING

Analyze the spring ratings,
g then evaluate your goals, deter-
mine your opportunities and
develop your strategies for fall.
Answer these questions with
your management team.

U Where have you been, and where do you need to go
this fall?

U How is your cume trending? If it's down, is more or
better-targeted external marketing needed?

U Are you on track with the programming product?
0 How are your promotions and your listener in-
volvement? How do they compare with your com-
petitors’efforts? Is yours the most visible station locally?
U How'’s your time spent listening? If it’s going south,
check the music, commercial load and promotions.

U How was your P1 listening in the spring? How well
do your core listeners like the station? How can that be
improved this fall?

U Does the morning show outperform other dayparts?
Does it underperform?

U Are you strong with at-work listening? This is
essential to winning 8am-5pm.

U Did you meet all your ratings goals in the spring? In
what areas do you need to improve most in the fall?

U What formatic adjustments are necessary for you to
remain competitive and reach your fall expectations?
U What makes your station unique in the market?
What are your best advantages, and how can they be
enhanced?

U Is anything holding you back? Make a list of per-
sistent problems and come up with a strategy for
solving them. How fast can you get your solutions in
place?

U If you don’t have all the answers or you need an extra
edge to move the station forward, where will you get
help?

By John Lund

LOOK FORWARD T0 FALL

Now that you've reviewed the spring ratings, how
can you improve the station’s programming and
marketing in the fall? Some things to do:

U Plan fall strategies and set the fall budgets. Put it all
in writing, then follow the plan.

U Create a fall marketing plan. Consider value-added
client promotions, and exploit all low-cost or no-cost
marketing media.

U Reserve your TV, outdoor, direct mail and tele-
marketing for fall.

U Become a marketing maven, and give away what
people want most. What will be the hot car, the most
talked-about new TV show and movie, the must-have
electronic item and the biggest concert this fall?

U Plan promotions that connect with your audience,
including ratings-building contests for the sweep.
Consider back-to-school season and the big fall-book
holidays — Halloween, Thanksgiving, Christmas and
New Year’s Day.

U Find new promotional partners that can generate
street buzz with your audience.

U Schedule perceptual research and music testing to
connect with your core listeners. Research how the
station can better choose new directions to enhance
programming.

U Establish a high school or college intern program to
help with the time-consuming details of programming
and marketing.

U Check the allocation of vehicles and remote equip-
ment for station activities. Be sure the station looks great
when it's in the public eye.

Q Conduct your own survey every week this fall to
track promotion, marketing and competitive program-
ming.

0 Make your website memorable; it should be
compelling for both core listeners and non-P1s. Make it
topical and interactive, and commit to a saturation
schedule of fresh and timely promos to drive listeners to
the site. Keep the website up-to-date and exciting to see.

SET YOUR GOALS

Great programming is 50% content and 50% pres-
entation. Programming a successful radio station
requires understanding the target listeners and
delivering to their expectations. It's also about creating a
compelling product that covers the three M’s: music,
mornings and marketing. Concentrate on the following
key elements when you devise your fall strategy.

1. Get more time spent listening. One cannot
emphasize too much the importance of Pls and of
superserving core listeners. Use research to pinpoint
what they want, then deliver it.

2. Work on winning the “usage war” to increase
listening occasions per week. Get listeners to use the
station in other dayparts and on other days. Use live
liners and creatively produced promos to support other
dayparts’ air talent, programming events, features,
informational benchmarks, sweeps and contests.

3.Mommingsare a doorway torepeat-cumeloyalty, so
use the morning show to introduce all major station
benefits and events. Make the show stand out from the
pack; whether it’s the funniest, the most outrageous or
the most topical, it must be the talk of the market. Create
benchmarks that guarantee listener interaction will be
topical and local.

Have a mission statement for mornings thatincludes
a target consistent with the rest of the day. Develop a
plan to lock in topical events, execute stunts, create
memorable bits and make the best use of resources like
the Internet. Talent chemistry is important, as are the
information and humor content. All morning show
players should understand their roles and how they
contribute to the show and its mission. The show must
have the flexibility to jump on timely events and stage
in-your-face stunts.

4. Showcase the talent. Each air talent should
understand the strategic mission and formatics of the
station and contribute beyond his or her own show.
The station name must be constantly and enthusiasti-
cally sold, and all talent should embrace the major
station promotion and promote ahead in compelling
ways.

5. Branding and positioning mustbe sold well on the
air and well-known to the listeners. The station must
have one name and one strong positioning statement,

and that positioner must point to a key station attribute
that benefits listeners, that the station always delivers
on and that differentiates the station from its com-
petition. The station name and positioning statement
should be used in every break and be registered with
Arbitron to assure brand credit.

6. Every feature must advance the strategic mission
of the station. Evaluate informational benchmarks and
special programming to be sure they fit your strategy.
Examine the tags for each feature, special and bench-
mark to be sure they invite the listener back by
promoting the next time the element will air. Perform a
production-sweeper audit and weed out all sweepers
that do not mention the station name or positioning
statement.

7. Stage ongoing marketing warfare. Constantly
monitor your competitors. Plan your promotions and
marketing through fall and into next year — but be
flexible enough to move fast and seize key promotional
opportunities when you need to. Do frequent competi-
tive assessments so you can attack a direct competitor’s
weaknesses.

Defend yourself against your competition witha key
attribute of your station, not a lesser characteristic.
Explore uncontested areas, and look into unconven-
tional marketing ideas. Shore up any weaknesses, and
use your consultant and your brainpower to thwart all
competitive attacks and win decisively.

8. Audio is king, and the signal and processing
should be the best they can be. New engineering tech-
niques should be instituted and new equipment put in
place to improve your audio and keep the station
sounding loud and dynamic. Playback systems and
source material must be the best you can get. .

9. Make certain the music is on the money and every
quarter-hour perfectly represents the station’s musical
universe. Tempo and music style should always match
listeners’ moods and expectations. Music should be as
well-researched as audience perceptions and accurately
reflect both core and potential listeners. The target’s
needs must be being fulfilled — and the station should
be continually tracking market fluctuations and new
opportunities.

10. The PD must be a strategic planner who takes the
time to get out of the office and listen to the station and
its competitors. His or her daily schedule should be
prioritized to accomplish the critical parts of the plan.
Group and individual meetings should be used to
communicate key steps of the plan and to delegate
responsibilities, follow up and critique performance.
Everyone must be keenly aware of pop culture and
other audience influences.

11. Make certain everyone can feel the positive spirit.
By now staff members should know they are part of a
mission and be as bonded as warriors in combat. The
talent understand the station’s mission and how their
contributions help the mission succeed. There’s a back-
up for every key staffer. Now this station sounds and
acts like a winner!

www americanradiohistorv.com



www.americanradiohistory.com

You CAN THANK FIGHTER JACK DEMPSEY FOR YOUR JOB.

1921: Radio set sales were stalled.

The public wasn't interested in radio’s obscure music and clunky equipment.
RCA, the biggest radio maker, had to boost sales or go out of business.

RCA management tried something new.
Prize fighter Jack Dempsey was about to have a match.

_ A first: Put a microphone ringside. Broadcast each blow.
It had never been done before.

Sales of radio sets skyrocketed. Fastest acceptance by the public of a new
product in modern times. By 1928, 95% of Americans owned a radio.

Your success starts with programming. It always has. Claim your legacy.
Discover how Sabo Media builds the value of your franchise.

Ask us what's next. Call CEOQ Walter Sabo, Harry Valentine,
Steve Blatter, Peggy Belden, Tom Tradup or John Ford.
212-681-8181

SABOMEDIA

Ask us what's next.

wWww.americanradiohistorv.com
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'READ BETWEEN THE LINES FOR BACK-T0-SCHOOL BUSINESS

School is beginning, and
everyone is heading
i ~ | back toone thing or another.
Whether they’re getting back
to school, back to business or
simply back to normal, con-

By Maureen Bulley

| sumer behavior is shifting,
. and they’ll need a shopping
list of goods and services to
| facilitate the change. Here
are some ideas to help you
get more of that back-to-
school business.

THE REAL RUSH HOUR

The real rush hour for a

MAUREEN
BULLEY

family with kids begins long before they get in the car,
with the traffic jam in the bathroom. Now is the time to
add a bathroom or replace one sink with two. Run a
Most Dysfunctional Bathroom contest with a local
home-improvement store. Have listeners bring photo-
graphs of their bathrooms to retail locations for the
chance to win a renovation (or just a high-tech shower
head). Set up a makeshift bathroom and hold a chal-
lenge tosee how many people can be crammed intoit at
once.

THE FASHION RETAILER

Have your studentlisteners audition as models for a
fashion show tobe hosted by alocal retailer, and supply
anair personality to MC. Create an event that will draw
traffic and give your client an opportunity to showcase
merchandise. Another idea: Hold a Wall of Fame
promotion with a retail partner. Use an instant camera
to photograph your client’s customers in their new
outfits, and display the pictures with a brief descrip-
tion, including the model’s name and school and details
aboutthe garments. Have customers vote for—and get
a chance to win — their favorite outfits.

And keep in mind that it’s not just the clothes, it’s
how we look in them. It's a new school year, and
students are making resolutions to lose weight and

get fit. Look to weight-management clinics and
gyms that can help them achieve their goals.

BREAKFAST ON THE FLY

Everybody needs a good breakfast, but very few
people eat one. Get a local grocer on board to
advertise fresh fruit that can be grabbed on the way
out the door. Same goes for the local baker: Promote
family packs of muffins or other breakfast foods that
can be bought in bulk and kept ready to go. Get the
input of a nutritionist to create a feature explaining
what constitutes a good breakfast, and sell the feature
to a grocer, baker or dairy.

POINT A TO POINT B

Students get to school in many ways, and they all
represent revenue opportunities. Public transporta-
tion can increase ridership by promoting the sale of
student passes. Bundle a paid schedule with transit
reports to be broadcast when route changes or traffic
jams alter the transit schedule.

Parents who are returning to duty as chauffeurs
will need a new minivan or a second car from vour
local auto dealer, so put a back-to-school slant in your
copy. Also, most auto manufacturers have programs
offering discounts on leases or purchases of new
vehicles to graduating students. Promote those
programs now and at the end of the school year.

HIT THE BOOKS

Kids aren’t the only ones going back to school.
Business schools and colleges have spaces to fill in
recreational and business-oriented evening classes.
October is Computer Learning Month, so use thatas a
hook to cross-promote business schools offering
computer training with retailers that sell computers.

THE BROWN-BAG BLUES

Hit fast-food outlets near large schools. In some
age groups it’s not cool to brown-bag it, so there’s
money to be made by the students’ first choice for
lunch. Becoming that choice requires creating on-

going awareness and the use of loyalty-marketing
programs like frequent-buyer cards.

Even students who start out bringing lunch will
suffer “lunch-bag letdown” after about a month. Sign
up a grocery store and work together to select feature
items that naturally go together. “Wouldn’t you rather
have Black Forest ham and a slice of Swiss on rye?
They re all on sale this week at Grocer’s.”

TIMING IS EVERYTHING

After the first day of school is the second day, with
the need to wake up on time and do it all over again.
Local jewelers will want to sell alarm clocks, wrist-
watches and watch batteries now and leading up to the
end of daylight-saving time on Oct. 27. Banks and
financial planners will want to point out that Sept-
ember is College Savings Month and promote financial
services to help parents prepare for tuition payments,
whether that expense is coming up next year or next
decade.

Don’tforget the stay-at-home parents who survived
the summer with a house full of kids. Your clients can
help them get back to normal and resume their fitness
and beauty routines. Those parents might even enjoy a
part-time job; explore recruitment opportunities as
employers look to fill vacancies left by students who
have returned to school.

And remember, out of sight is not out of mind. If
you're in a college town, students will need ways to
keep in touch with their families via e-mail, cell phones,
pagers and long-distance calls.

Read between the lines, and you'll discover a wealth
of back-to-school prospects that will help you boost
your Q3 revenue.

Maureen Bulley is President of the Radio Store. She con-
ducts live workshops and facilitates distance learning to
help you produce more effective broadcast-advertising
creative. She may be reached at 888-DO-RADIO (888-
367-2346), at doradio @total.netor through www.theradio
store.com.

61% of
radio stations are drastically
under-performing in sales*

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2003 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. « 233 Needham Street « Radio Plaza/5th Floor « Newton, MA 02464

wWww.americanradiohistorv.com

| Trwin |
| Pollack |

Broadcasting's Leader in
Sales and Management
Training.

(617)928-1910
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SEPTEMBER
PROMOTIONAL GALENI]AH

Attention Dsficit Hyperactivity Disorder Month
Baby Safety Month

Chitdhood Cancer. Month

Children’s Eye Health & Safety Month
Children’s Good Manners Month

Over the past two years part
of my professional and per-
sonal family has passed away:

[T

Acting is about the confidence of
Lewis Arquette, Kathleen the director and the producer and Heaithy Aging Month

international Self-Awareness Month.

Freeman, Cathianne Blore and : * tior
Avery Schreiber, They were the writer (and even the client) Leukemis Avareness Month
voiceover performers who ap- that competent actors have the ﬁbfaw CafdASwﬂ'UD M:A"mm
1 1 oge '3 * o 'Y enopause wareness vion
peared in our Radio Ranch  ghjlity to bring an original contri- Natiorial Biscuit Month -
commercials, as well as in b ti . th h [ d National Chicken Month
commercials for many other Ul S L A AL National Cholesterol Education Month
producers. They were not only _ National Coupon Month
skilled at the complex acting National Honey Month :
of ra.dio _VOiCGOVGr, th_ey were  more money left their pockets than filled them (both National Little League Month 7
fasc1:|lat;ng, congeliual, fre-  provided refreshments in abundance and with avun- :at!o“ai 'Tgushfoo}:n M‘J’:ﬁl\;- .t'h £
quently funny and always in- : . ational Organic Harvest Mon
telligent personalities. o lar pleasure). TeaChmlg acting has always been, for National Piano Morth . - -
I miss them beyond my capacity toexpress. lam not the most part, a money-losing proposition. National Potato Month
I ilv affected by thei . t1.1 . Want more proof that these were genuine jour-  National Rice Month
S Felrdsqna y a ITC ¢ d B exrd'pa.sskng, N V(l):ce- neyman professionals? Their names rarely appeared at National School Success Month
over field is critically and sadly diminished by these top of commercial copy as part of stage directions in National- Sewing Month '

journeyman actors” having left us much too soon.
I say “journeyman,” because all four were part of a
tradition that dates back to before Shakespeare. They

National Sickle Gell Month
QOvarian Cancer Awareness Month : - B
Pain Awareness Month

parentheses — as in “(a Famous Name type).” Such
parenthetical directions are an egregious habit of

iters, prod d le who kn i _Improvement:
constantly moved from one part of town to another, writers, procucers an agen.cy people who know zp Sl Emprove_mentMunth i
f tudio to studio and script t ot and plaved about acting and spot-radio theater. Writers and Shameless Promotion Month
om studio to studio and script to Scrpt, and playee: .4y cers have noidea to what extent they betray their Update Your Resume Month
any role they were called upon to play. That's what . : .
. ) . ... inexperience and lack of knowledge of general 1-2 Jerry Lewis Muscular Dystrophy
they did for most of their adult lives, and they did it . . . e e Assaciation Telethon
biv. Thev loved acting. Yes. it i ¢ theatrical practice when they give thisidiotic direction. _ ssociation elethon o _
superbly. they oved acting. fes, It was aiso awayo Capable and experienced theater people know that L e e LD U AL
making a living, but I know with absolute certainty acting is not about the voice or the vocal style; it’s about : 17 . Natlonel Wafﬂe Week .
that they did what they did not because of any 8 ’ 7 Selt University Week :

the confidence of the director and the producer and the Labor Day

aspiration to celebrity status, but because theart wasin
them, and they were in the art.

One or two of the four may have skirted celebrity
status over the years. They appeared on the stage, in

1
2
writer (and even the client) that competent actors have 7 .. Federal Lands Cleanup Day

the ability to bring an original contribution to the whole 8 Rosh Hashanah (starts Sept. 7 at SUHUOWH)
drama, not just the roles they are cast in. Actors are not 8 - International Literacy Day -
able to do that if they are imitating the sound or attitude 8 National Grandparents Day

movies and TV, and their faces may have become o '~ . presumably unavailable petformer 8-14. - . Biscuits & Gravy Week
i1 : S ’ : 8-14 National Assisted Living Week
iamllliarci bn;not their ne;mes. T.hey. d1c.1n t care. :H Irecall one brave actor asking a producer, “Since the 814 - - National Five-a-Day Week - . z
CRIFLETONAT GHELE] S S B TE LIRS S S copy asks for a [fill in the name] type, I take it [ was your 8-14 Protecting Your Home Furnishings Week )
stretched beyond the need to be a famous name. second choice?” 1 can’t describe adequately how 9. . . -ationial Boss-Employee Exchange Day © - ¢ -
Cathianne Blore would have graduated with . . . .. . . 9-14 Substitute Teachers Apprecnatlon Week
. . insulting this habit is and the diminishing effect it has L _ ER
honors in psychology in May 2002. She was deeply ) o G- oo Swap déss Day i -
iied & o st Gl f on performers — how utterly ignorant it is of the ways 11 American Tragedy First Annlversary
co ll Zh 0 soaa ]tus ,,le'. especia ﬁ/, (?r. youkllg of acting. People who do it aren’t interested in creating . 4314/ -~ Bald s Beautiful Conventiof =
Pe('zip € edonee :.vroue, 15 my caling: Juvenlle  an original theatrical moment. They want, likely 14 Celebrate Pregnant Women Day ~
]us;e—zrclhrln{)us 1ce- devoted to teaching i . because of their own shallowness of imagination, to 45 .1 1 Women's Friendship Day -+ - £
. very ciberwas devote ,O eec .ng 1mpr(?v1- clone something they witnessed at some other time. gl s e
sation based on the work and inspiration of Viola To do this is to treat a performer as a commodity C$5-21 o -Bijld 2 Better lmage Week: -
i i TIm ) 15-21 National Farm Animals Awareness Week
Sk el e was al,“,’ ays open to actors who Capable performers are not commodities. They are 15-2% -+ National Farm Safety & Health Week
wanted to expand their abilities. He took everyone in ' aaal ki e
iallv th ho had ) kets. He taught i ’  artists, who, when given space and freedom to call on 15-Oct. 15 National Hispanic Heritage Month )
fjpicla y (c)lse Who i Z empty lpoc € Sth ebaug . ﬁlﬁ their special skills, can make a voiceover spot an artistic 15-21 - . National Singles Week . - .~ :
N orne.an provided every class wi a bounhit experience that may well go beyond whatever that oy GO L . .
and delicious food spread that he paid for out of his d director thought their first choi 1d 15-22 - National Rehabilitation Awareness Celebration
own pocket producer or director thoug eir first choice wou 16 Yom Kippur (Starts Sept. 15 at sundown)
Kathleen Freeman was a wonderful acting teacher have been able to do. 16-22 . Ovarian Cancer Awareness Week -
ho. f i d with disti & . Without exception, the actors we have lost were 17 Citizenship Day
w Of or several years, serve Wlt e es such artists. Fortunately, their work remains to remind 17:23 Constitution Week’ =
President of the Screen Actors Guild. She was also in us of their great ability. Samples of their art will be 20 National POW-MIA Recognition Day _
the business of living. She would come into a session . . . 21-29 Religious Freedom Week - :
o available soon at www.radio-ranch.com. Listen and : ) g ,
loaded down with finds of all sorts — perhaps an old ) 22 American Businesswomen's Day
book f debook st f h you’ll understand why we’ll miss these actors of rare 29 Dear Diary Day
hog rom a used-boo dS l(?re oran unusuaf Owﬁrt; i ability who made unique contributions professionally 22 Elephant Appreciation Day
ad come across or a delicious variety of peach that i, 4} the facets of their lives. 22 National Centenarians Day -
had just come into season and that she had been 22 National Good Neighbor Day
eagerly awaiting. I never recall a day I saw her when 22.28 Deaf Awareness Week =
she didn’t have a broad smile on her face that lit up Longtime broadcast personality, writer and creative 22-28 Minority Enterprise Development Week
every room she entered or when I didn’thear the broad producer Dick Orkin was inducted this year into the 22-28 National Dog Week
laugh that always accompanied her arrival. She NAB Radio Hall of Fame. His radio career included a 25-28 II\:atlonaI!()) LA Gl TS AL
infused us all with a sense of the wonder of life " stint at WCFL/Chicago, where he created the popular 23.97 A“t”fl“é' Iet?m? Week
: ) . . - ngel Celebration Wee
Lewis Arquette, like Schreiber, was an acting (Gl i U R .Faz.iry radio eerxale before 24-28 National Food Service Employees Week i
. - . o _ embarking on an award-winning career in racio adver- . .
teacher in the tradition of Second City and Spolin’s tising. With hi tive pértner. Ghristin Coyle, Orki 25 National One-Hit Wonder Day )
Theater Games. Both men were founders and ISing: LI} [N CTatvG Pariner, LIWisTne Lesii: 27 Ancestor Appréciation Day - : =
¢ 1 th . lished .-go-founded the Famous Radio Ranch in Hollywood, 28 World Tourism Day
operators of small theater companies established S0\ yhere they pioneered their unique storyteling style of - 28 ' National Hunting &Fishing Day -
student actors would have a place to hone their ekllls. - tadio advertising. Reach Orkin at dick @radio-ranch.com. 98-29 Family Health & Fitness Day
And, although they charged a modest fee for training, i : SR : 30-0ct. 4 Teller Appreciation Week e

30-0ct. 5 Nuclear Medicine Week

www americanradiohistorv.com
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Fair Use

It seems as though every time a defender
of the right to share files on the Internet runs
through the litany of reasons that the govern-
ment, media giants and mean old record la-
bels want to limit our choices, the words fair
use come up. To hear [
some promoters of file-
piracy sites talk, fair
use is all about the peo-
ple’s being able to ac-
cess what the horrid
copyright owners want
to control. But that’s
not fair.

Take a look at the
tests for fair use that are
laid out in copyright law; specifically, in Ti-
tle 17, Section 107 of the U.S. Code (a cita-
tion that is freely tossed about, sometimes by
people who should know better). What exact-
ly constitutes fair use is interpreted in the
courts, but the concept is not nearly as hard
to understand as it’s being made out to be.

From the law:

b Lo o
David Lawrence

The fair use of a copyrighted work, includ-
ing such use by reproduction in copies or
phonorecords or by any other means specified
by that section, for purposes such as criticism,
comment, news reporting, teaching (including
multiple copies for classroom use), scholar-
ship, or research, is not an infringement of
copyright. In determining whether the use
made of a work in any particular case is a fair
use, the factors to be considered shall include:

1. the purpose and character of the use,
including whether such use is of a commer-
cial nature or is for nonprofit educational
purposes;

2. the nature of the copyrighted work;

3. the amount and substantiality of the por-
tion used in relation to the copyrighted work
as a whole; and

4. the effect of the use upon the potential
market for or value of the copyrighted work.

The law permits reference to and use of
pieces of a copyrighted work in research, crit-
icism, news stories and the like. The law is
decidedly nor giving permission for commer-
cial exploitation of a work or the replacement
of a potential sale of the original.

Under the fair-use tests outlined in the law,
every single instance of piracy masquerading
as “sharing” fails. Sharing an entire musical
work, as opposed to a clip of it, is not fair use.
You want to let someone know how much
you like that new Em-
inem cut? Fair use
means sharing 30
seconds or so of it,
along the lines of a
callout hook, not an entire track ripped from
The Eminem Show CD.

Sharing an entire single in a format —
128k joint-stereo MP3 or higher — that is
good enough for people to burn to their own
CDs obviously has an “effect on the poten-
tial market for or value of the copyrighted
work.” Free MP3 files, available en masse on
the Internet. are powerful competition to CDs
at any price.

David Lawrence is heard daiy on more than 150 radio stations
on his nationally Syndicated Shows: Oniine To-night, a nightly
high-tech and pop cuiture talk show; the East Coast morning
drive news siot for CNET Radio and XM's Channel 130; and Net |
Music Countdown, the official countdown for music heard via |
the Internet. He is based in Washington, DC and is heard on |
hundreds of stations, including WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Charlotte. You can reach him at
david@netmusic countdown.com or by calling 800-396-6546. ‘

LWTW
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ARTIST COTitle

NELLY Nellyville/ “Herre,” "Dilemma”

EMINEM The Eminem Show/ “Withaut,” “Closet”
ASHANTI Ashanti/ “Foalish,” “Happy”

AVRIL LAVIGNE Let Go/*Complicated”

PINK Missundaztood/ “Pill"

JOHN MAYER Room For Squares/ “Such”

CHAD KROEGER Spider-Man/ “Hera”

JIMMY EAT WORLD Bieed Americary "Middle”
KYLIE MINOGUE Fever/"Sight”

=
2

w0 N W N =
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Urban

ARTIST COTitle

MUSIQ Justisen/ “Halfcrazy,” “Dontchange”
EMINEM The Eminem Show/ “Without,” “Cleanin™
DONELL JONES Life Goes On/“Know”

ASHANTI Foolish/“Baby,” “Happy”

NELLY Neliyville/ “Herre,” “Dilemma”

USHER 8701/ “Help”

ANGIE STONE Mafogany Soul/ "Miss”

JOE Better Days/"Woman”

MARIQ Mario/“Friend”

FIITTTIIIIIIIIIIIIIIII

11 10 JENNIFER LOPEZ J. Lo/ “Alright” 12 10 FABOLOUS Barbershop/“Trade”
— 11 DAVE MATTHEWS BAND Busted Stuft/ "Going” 13 11 WYCLEF JEAN Masquerade/ “Wrongs”
16 12 VANESSA CARLTON Be Not Nobody/ “Miles,” “Ordinary” 16 12 MARY MARY /ncredible/ “Morning”
9 13 CREED Weathered/ “Breath” — 13 KEITH SWEAT Aebirth/“One”
18 14 EVE Eve-olution/*Gangsta” 14 14 MAXWELL Now/ “Work”
13 15 DIRTY VEGAS Dirty Vegas/“Days” 15 15 LUTHER VANDROSS Luther Vandross/ “Rather”
12 16 IRV GOTTI /rv Gotti Presents The Inc./“Down” 11 16 LUDACRIS Word Of Mout/ “Move”
15 17 SHAKIRA Laundry Service/"Objection” 17 17 ALICIA KEYS Songs in A Minor/“Call®
— 18 NO DOUBT Rock Steady/ “Underneath,” “Hella" 19 18 FAITH EVANS Faithfully/ “Burnin™
19 19 CAM’RON Come Home With Me/ “Boy” 10 19 RUFF ENDZ Someone To Love You/“Someone”
— 20 BiG TYMERS Hood Rich/“Fly" — 20 BONEY JAMES Ride/ “Ride"
LWTW ARTIST COfTitle LWTW ARTIST COTitle
1 1 TOBY KEITH Unigashed/ “Red,” “Daddy” 1 1 NORAH JONES Come Away With Me/"Why"
13 2 ANDY GRIGGS Freedom/ “Tonight” 3 2 KIMWATERS From The Heart/"Dawn,” "House"
3 3 DIXIE CHICKS Home/“Gane” 4 3 FDURPLAY Heartfelt/ “Rollin™
2 4 KENNY CHESNEY No Shoes, No Shirt.../ Stuff” 9 4 NORMAN BROWN Just Chiflin/ “Chillin™
4 5 DARRYL WORLEY / Miss My Friend/*Friend” 7 5 GREG ADAMS Midnight Morning/*Roadhouse”
5 6 KEITHURBAN Somebody Like You/ “Somebody” 11 6 LARRY CARLTON Deep into It/ “Magic”
6 7 GARY ALLAN Alright Guy/"One” 10 7 PIECES OF A DREAM Acquainted With... / “Vision”
7 8 ALAN JACKSON Drive/“Work” 13 8 JONATHAN BUTLER Surrender/“Wake"
9 9 PHIL VASSAR American Child/“Child” 17 9 DOWN TO THE BONE Crazy Vibes And Things/ “Glide”
8 10 STEVE AZAR Waitin’ On Joe/“Don't” — 10 EUGE GROOVE Play Date/"Slam”
15 11 JOE NICHOLS Man With A Memory/ “Impaossible” 12 11 WAYMAN TISOALE Face To Face/ “Hide”
10 12 TIM MCGRAW Set This Circus Down/ “Unbroken” 14 12 PETER WHITE Glow/ "Bueno”
11 13 GEORGE STRAIT The Road Less Traveled/ “Living” 2 13 BONEY JAMES Ride/“RPM"
10 14 SARA EVANS Born To Fly/ “Looking” 15 14 RUSS FREEMAN To Grover With Love/ “East”
14 15 DIAMOND RIO Completely/ “Beautiful” 16 15 THE RIPPINGTONS Life /n The Tropics/*Caribbean”
16 16 TRACY BYRD Ten Rounds/“Ten” — 16 JEFF KASHIWA Simple Truth/ “Weekend"
20 17 AARON LINES Aaron Lines/ “Hide" 20 17 GREGG KARUKAS Nighitshift/ “Nightshift”
— 18 MARK CHESNUTT Mark Chesnutt/ “Was” 18 18  RICHARD ELLIOT Crusf/ “Shotgun,” Q"
17 19 BLAKE SHELTON Biake Sheiton/“Red” — 19 CHUCK LOEB A/l There Is/“Sarao”
18 20 JOHN M. MONTGOMERY Pictures/ ' Tit" — 20 JOE MCBRIDE Keepin' it Real/“Woke”
Hot AC Altemative
LWTW ARTIST CO/Title LWTW ARTIST CO/Title
2 1 AVRIL LAVIGNE Let Go/"Complicated” 1 1 REDHOT CHiLi PEPPERS By The Way/"Way," “Zephyr”
1 2 OAVE MATTHEWS BAND Busted Stuft/“Going” 3 2 SYSTEM OF A DOWN Toxicity/ “Aerials”
4 3 PINK Missundaztood/ “Get” 20 3 LINKIN PARK Hybrid Theory/“Paints”
5 4 NICKELBACK Silver Side Up/"Remind,” “Bad” 2 A EMINEM The Eminem Show/ “Without”
3 5 COUNTING CROWS Harg Candy/ “American” 6 5 JIMMY EAT WORLD Bieed American/*Sweetness”
6 6 CREED Weathered/ Breath” 5 & HIVES Veni Vidi Vicious/ “Hate”
11 7 PUDDLE OF MUDD Come Clean/“Blurry” 12 7 VINES Highly Evolved/“Free”
8 8 NODOUBT Rock Steady/ "Heila" 10 8 HOOBASTANK Hoobastank/“Running”
7 9 CHAD KROEGER Spider-Man/ “Hero” 7 9 INCUBUS Morning View/“Warning”
17 10 ENRIQUE IGLESIAS Escape/ “Escape” 9 10 PAPA ROACH Lovehatetragedy/ “Not"
\. 9 11 BRUCE SPRINGSTEEN The Rising/"Rising” 13 11 NEW FOUND GLDRY Sticks And Stones/ " Over”
§ 18 12 VANESSA CARLTON Be Not Nobody/“Miles” 8 12 DAVE MATTHEWS BAND Busted Stuft/“Going”
N 13 13 JOHN MAYER Room For Squares/“Such” 14 13 KORN Untouchables/ "Thoughtless”
§ 12 14 NORAH JONES Come Away With Me/ “Know” 15 14 CREED Weathered/ “Breath”
§ 10 15 SHERYL CROW C'mon, C'mon/“Soak” 4 15 PUDDLE OF MUDD Come Clean/ “Drift,” “She”
N\ 14 16 JIMMY EAT WORLD Bleed American/ “Middle” 16 16 JACK JOHNSON Brushfire Fairytales/ “Fiake”
§ 16 17 JACK JOHNSON Brushfire Fairytales/“Flake™ 11 17 CHAD KROEGER Spider-Man/ “Hera”
§ 19 18 DIRTY VEGAS Dirty Vegas/ “Days” 19 18 BOX CAR RACER Box Car Racer/ “Feel”
N — 19 COLOPLAY A Rush Of Blood To The Head/“Place” 17 19 OUR LAOY PEACE Gravity/ “Somewhere”
§ 20 20 GOO GOO DOLLS Gutterflower/ “Machine” 18 20 TRUST COMPANY The Lonely../ “Downfall”
N
N
N

E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled
and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com, AT&T.net,
B&N Radio, BarnesandNoble.com, BellSouth Radio, bolt Radio, ChoiceRadio.com (Frozen),

CDNow.com, Denver 93.3 Radio, DMX Music, Gracenote.com, Launch.yahoo.com, MusicMatch, Music
Choice, NextRadio Solutions, Q104.3 New York, Radio.Beonair.Com, Radio Free Virgin, RealOne,
Spinner.com, and Voice Of America-Music Mix — Music Mix. Voice Of America-Music Mix is weighted
based ontraffic reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 methodology
of sales data and streaming/airplay data for the six reporting formats. © 2002 R&R Inc. © 2002 Online
Today, Net Music Countdown.
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p—4 gracenote.

Hugo Cole

General Manager/Data Services
www.gracenote.com

charts @gracenote.com

Gracenote has well over 1 million unique daily
Users of the CDDB Music Recognition Service.
Eachtime a consumer inserts an audio CD into
a computer with a CDDB-enabled internet con-
nection, track information for that CD is dis-
played on the user’s computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week:

DIGITAL ToP 507

LW TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 15
3 2 LINKIN PARK Hybrid Theory 91
2 3 NELLY Nellyville ]
7 4 NORAH JONES Come Away With Me 18
5 5 SYSTEM OF A DOWN Toxicity 51
4 6 RED HOT CHILI PEPPERS By The Way 7
6 7 LINKIN PARK Reanimation 4
12 8 AVRIL LAVIGNE Let Go 1
8 9 BEATLES One 84
15 10 U2 All That You Can't Leave Behind 97

A3 11 JOHN MAYER Room For Squares 21
9 12 CREED Weathered 40
16 13 ALICIA KEYS Songs In A Minor 61
10 14 ENYA A Day Without Rain i
14 18 PINK Missundaztood 34
20 16 JACK JOHNSON Brushfire Fairytales 1
18 17 NICKELBACK Sitver Side Up 50
11 18 BRUCE SPRINGSTEEN The Rising 4
17 19 ASHANTI Ashanti 21
19 20 CELINE DION A New Day Has Come 22
23 21 BLINK-182 Take Off Your Pants & Jacket 63
22 22 SHAKIRA Laundry Service 41

47 23 INDIA.ARIE Acoustic Soul 6
26 24 ORIGINAL SOUNDTRACK Moulin Rouge 43
25 25 LIMP BIZKIT Chocolate Starfish And... 98
35 26 P.0.D. Satellite 36
28 27 LUDACRIS Word Of Mout 39
21 28 PUDDLE OF MUDD Come Clean 38
49 29 RIP SLYME Tokyo Classic 2
37 30 KORN Untouchables 11
27 31 TOOL Lateralus 61
40 32 PINK FLOYD Echoes (The Best Of Pink Foyd) 42
33 33 KYLIE MINOGUE Fever 26
34 34 AEROSMITH 0, Yeah! Ultimate Aerosmith Hits 8
32 35 USHER 8701 46
29 36 LENNY KRAVITZ Greatest Hits 98
— 37 BRITNEY SPEARS Britney 36
— 38 RADIOHEAD Kid A 30
42 39 TOBY KEITH Unleashed 5
39 40 JOSH GROBAN Josh Groban 9
30 41 ORIGINAL SOUNDTRACK O Brother... 37
— 42 SADE Lovers Rock 45
31 43 DAVE MATTHEWS BAND Everyday 69
— 44 MARY J. BLIGE No More Drama 9
44 45 TENACIOUS D Tenacious D 4
41 46 STROKES Is This It 17
80 47 STAIND Break The Cycie 64
46 48 MUSIQ SOULCHILD Juslisen 4
36 49 OASIS Heathen Chemistry 8
43 50 VARIOUS ARTISTS XXX 2
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CC/Greenville, SC
Lifts Logan To OM

Bruce Logan has been elevated
to the newly created OM post for
Clear Channel’s
Greenville, SC
cluster. which
consists of Span-
ish Contempo-
rary WGVL,
Rock WBZT,
Country WESC.
AC WMYI and
Country WSSL..

Logan was
most recently
OM of WSSL and WESC and will
continue to program the pair — the
only Country combo in the nation
ranked No. | and No. 2 12+, re-
spectively — while also working
with the PDs of the other stations.

“Over the past 18 months Bruce
and the entire Country team have
successfully grown the ratings for
WSSL & WESC, both individu-
ally and as a format,” Clear Chan-
nel/Greenville Market Manager
Bill McMartin said. “Over the last

LOGAN/See Page 20

Logan

LMiV

Continued from Page 3

make those sites appealing and
profitable.

The first LMiV-powered sites —
including Jefferson-Pilot CHR/Pop
WSTR/Atlanta’s www.star94.com
and Bonneville News simulcast
WTOP-AM & FM/Washington’s
award-winning www.awiop.com —
went online in July 2001. LMiV
soon formed content and technol-
ogy partnerships with. among oth-
ers, Associated Press, AccuWeather,
the Sports Network, RealNetworks
and FirstMediaWorks and ulti-
mately launched 60 websites.

LMiV VP/Affiliate Relations &
Corporate Marketing Kim Graham
Lee told R&R that all 23 full-time
LMiV employees will be laid off in
stages between now and the end of
September. All LMiV-powered
websites will remain online, with
the individual media companies tak-
ing over their operations. Lee said,
“The remaining core of employees
will be focused on ensuring that the

Newsbreakers

| Faithfull Fq[lgwing

Marianne Faithfull recently met with EMI and Virgin executives to cel-
ebrate her first release in almost three years. Kissin' Time, which came
out earlier this month on Virgin, is a collection of collaborations with
and specially commissioned songs from artists including Beck, Billy
Corgan, Dave Stewart and Blur. Seen here are (I-r) Virgin Records
America Chairman/CEO Matt Serletic, EM! Vice Chairman David
Munns, Faithfull and Virgin Records America President/COO Roy Lott.
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EXECUTIVE ACTION

Shomby Takes Barnstahle/Norfolk Prog. Post

ohn Shomby, Operations Director for Cumulus’ Flint, Ml and

Kalamazoo, Mi stations since December 2000, has been named Di-
rector/Programming & Operations for Barnstable Broadcasting’s WFOG,
WGH-AM & FM, WCMS, WWSO & WXEZ/Norfolk, effective Sept. 12.
He will also handle the day-lo-day programming duties for Country WGH-
FM.

Shomby reports to Barnstable/Norfolk President/GM Andy Graham,
who told R&R, “This is a brand-new position. We just felt that it was an
important next step to raise the level of our programming expertise and
raise the bar. John's got great experience. | got some great references
and just felt that he was the best person for the job.”

Shomby said, “| leave Cumulus with mixed emotions. Cumulus has
been very good to me over the past three years, but I'm excited to join a
wonderful company like Barnstable and move to a great radio market
with a top-notch manager like Andy Graham and a great cluster of sta-
tions. All that and the beach too — what more can you ask for?”

Before moving to Michigan Shomby spent a year as OM of Cumulus’
seven-station Augusta, GA cluster. He's also been PD of WZLX/Boston,

o T s3I

Summers Set As OM/PD Of KKND & WXXM

Rob Summers has been named
OM/PD of Wilks Broadcasting’s
Alternative KKND and “Extreme
Talk” WXXM in New Orleans, ef-
fective Sept. 3. Summers comes
from the PD post at Regent’s Alter-
native KFTE and Classic Rock
KRKA in Lafayette, LA.

“I’'m thrilled to be joining Wilks,”
Summers told R&R. “T’ve been a
fan of KKND for a long time, and
I've been a fan of [KKND morning
host] Rod Ryan for a long time.
He's a tremendous morning talent.
I’m also looking forward to con-
tinuing to work with [consultant]
Alan Sneed, who has helped so
much at KFTE. [ couldn’t ask for a
better staff going into that situation.
MD Sig is amazing.”

transition of services goes well, and
we’re nol anticipating any interrup-
tion of service.”

LMiV’s plans from the beginning
included adding affiliate stations
from outside the founding compa-
nies, but Lee told R&R that never
came about. She said, ““This deci-
sion to wind down LMiV for now
is really based on the economic
conditions that, in general, have
lowered the priority for interactive
initiatives, particularly among local
radio stations.”

Spending

Continued from Page 1

newspapers, up 6%; and Internet
expenditures, up 2%. On the decline
were outdoor advertising, down
5%, and national newspapers, off
6%.

All told, overall ad spending de-
creased just 0.2%, to $53.7 billion.
CMR had previously predicted
spending would be down 0.4% for
2002’s first half.

“The health of the market is
steadily improving,” CMR CEO
David Peeler said. “Compared to
the dramatic plummets in spending
throughout the course of 2001, to be
down by less than 1% in expendi-

tures is a positive step in the right
direction for ad recovery.”

GM Still The Big Spender

General Motors spent $1.1 billion
in 2002’s first half, a dip of just
0.1% from the same period in 2001.
But Procter & Gamble is gaining on
the leader: It upped its spending
24%, to $966 million. AOL Time
Warner was third, with $753 million
in spending, an increase of 4%.

The biggest spending increase
among the top 10 was seen from
Verizon Communications, which
paid $541 million for advertising in
2002’s first half — a boost of 38%.
DaimlerChrysler backed off adver-
tising the most, lowering its spend-
ing by 19%, to $583 million.

Summers leaves KFTE with the
at the highest ratings in its history:
It ended the spring book witha 7.8 |
share. With the departure of Sum- |
mers, KFTE has promoted Asst. |
PD/MD Scott Perrin to PD.

www americanradiohistorv.com

KAAM & KAFM/Dallas and WEZB/New Orleans.

Foster

Continued from Page 3
RCA Label Group/Nashville. RCA
Victor, BMG Heritage. BMG Spe-
cial Products and BMG Canada.
Each of these business units will
continue to report directly to Jamie-
son.

Foster was most recently Exec.
VP/Operations for BMG North
America. In that post he oversaw fi-
nance, legal and business affairs,
human resources and production in
BMG’s North American regional
office. Prior to that he served as
GM/Operations, RCA Records.

Do More of What
You Do Best: Selll

Get Your Sales in the Fast Lane with
Diary-Level Data in TAPSCAN® 8.5

Diary-level data provide a variety of new ways for
salespeople to demonstrate your station's audience
power to advertisers. This can help your salespeople:
* Show businesses how your station reaches the
geographic areas where their customers live

¢ Demonstrate the value of special programs with custom

dayparts

* Provide a broader view of your station's performance

with multibook averages

New E-mailable Proposals as Easy as “Save, Send and Approve”
Now your salespeople can send proposals to clients without
cramming their pitch into a spreadsheet or leaving their desk to
pick up and fax a printout. Clients will love it too, because they
won't have to check their fax, hunt through their mailbox or wait
for a courier in order to see your proposal.

To learn how the exclusive information in TAPSCAN _
can help your station operate more efficiently /.
and sell more effectively, contact your Arbitron *
representative.

AA RBITRON Tapscaneis a registered mark of TAPSCAN Inc., used under license.

S

TAPSCAN

oftware Suite

www.ArbitronRadio.com
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National Radio

® ABC RADIO NETWORKS offers the
hourlong Bad News With John Stossel
to its affiliates. For more info, contact
Edie Emery of Goodman Media Inter-
national at 703-837-9500 or edie @
goodmanmedia.com.

® SYNDICATED SOLUTIONS adds
the 60-second cooking feature “The
Radio Kitchen,” set to debut Oct. 7. For
more info, contact Matthew Sullivan at
203-431-0790.

® WESTWOOD ONE will air New York
City and the NFL Present: NFL Kickoff
Live From Times Square on Sept. 5,

Newsbreakers

PROS ON
THE LOOSE

Rich Wood, SVP of Talk
America Radio Network, 212-575-
6775 or richwood @commspec.
com.

from 5-8pm ET, and throughout the
weekend as hourlong format-specific
specials for Hot AC, CHR and Rock
stations. For more info, contact Abby
McDorman of Westwood One at 212-
641-2009 or amcdorman@west
woodone.com.

Transactions
Continued from Page 6

4,160 feet; 5.8kw at 112 feet; 100kw at
1,877 feet; 100kw at 1,936 feet
FORMAT: Country; Classic Rock; Soft
AC; CHR/Pop; Smooth Jazz
BROKER: Peter Handy of Star Me-
dia Group

WCCS-AM/Homer City
(Indiana)

PRICE: $650,000

TERMS: Asset sale for cash

BUYER: Renda Broadcasting Corp.,
headed by President Anthony Renda.
Phone: 412-875-1800. It owns 18 other
stations. This represents its entry into
the market.

SELLER: Raymark Broadcasting
Co., headed by President Mark Harley.
Phone: 814-765-4955

FREQUENCY: 1160 kHz

POWER: 10kw day/1kw night
FORMAT: Full Service
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WKWX-FM/Savannah

PRICE: $435,000

TERMS: Asset sale for cash and note
BUYER: Melco Inc., headed by Presi-
dent Mel Carnal. No phone listed. It
owns no other stations.

SELLER: Tennessee River Broad-
casting Inc., headed by President
Robert Hinton. Phone: 901-925-9600
FREQUENCY: 93.5 MHz

POWER: 25kw at 299 feet

FORMAT: Country

WDBL-AM & FM/
Springfield

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Saga Communications
Inc., headed by President/CEQ Ed-
ward Christian. Phone: 313-886-
7070. It owns 65 other stations. This
represents its entry into the market.
SELLER: Tuned-In Broadcasting
Inc., headed by President/Chairman/
CEO Lester Turner Jr. Phone: 615-
242-5600

FREQUENCY: 1590 kHz; 94.3 MHz
POWER: 710 watts day/30 watts
night; 3kw at 325 feet

FORMAT: Americana/Triple A; Ameri-
cana/Triple A
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KTXC-FM/Lamesa
(Odessa-Midland)

PRICE: $740,000

TERMS: Asset sale for cash and guar-
anteed advertising time. Graham
Brothers will pay $640,000 in cash to
Midessa at closing. The remaining
$100,000 will be paid in the form of
advertising time on KTXC or on
Midessa’s TV station in Odessa-Mid-
land over a three-year period.
BUYER: Midessa Broadcasting LP,
headed by VP Robert Drewery. Phone:
580-248-5098. It owns no other stations.
SELLER: Graham Brothers Commu-
nications LLC, headed by President
Roger Gearhart. Phone: 915-362-0401
FREQUENCY: 104.7 MHz

POWER: 100kw at 794 feet
FORMAT: Regional Mexican

Continued from Page 4

RIAA Drops Suit Over Chinese Site, Demands User Info From ISP

ast week the RIAA filed suit against AT&T Broadband, Sprint, UUNet and Cable & Wireless seeking to force the

Internet service providers to block access to the Tianjin, China-based Listen4Ever.com file-sharing system.
But Listen4Ever has shut down and appears to be gone for good, so the music-industry trade group has withdrawn
the suit. The RIAA said the disappearance of Listen4Ever is “an apparent response to the extensive anti-piracy
efforts of the international music industry” and said it believes Listen4Ever — which was not named in the suit
against the ISPs — was set up in China specifically to avoid U.S. copyright laws. In a separate matter, the RIAA on
Aug. 21 asked a federal court to order Verizon to reveal the name of a subscriber to Verizon's internet service
whom the RIAA believes has illegally made hundreds of copyrighted songs available online. The Digital Miliennium
Copyright Act lets copyright owners subpoena such information from service providers without filing a lawsuit, but
Verizon said a DMCA subpoena is not sufficient in this case.

Reps. Walden, Inslee Set For NAB Radio Show

eps. Greg Walden and Jay Inslee will be featured at the NAB Radio Show’s Congressional Breakfast, set for

Sept. 14 in Seattle. Walden, a Republican from Oregon, owns radio stations in Hood River, OR. inslee, a
Democrat from Washington, is the chief sponsor of the Internet Radio Fairmess Act, which would delay perfor-
mance-royalty payments for small webcasters until after a new Copyright Arbitration Royalty Panel — conducted
under new rules outlined in the bill — is held. A panel of congressional staffers who are involved in the day-to-day
management of telecommunications policy is also set to address Radio Show attendees.

Gabelli Ups Beasley Stake

Gabelli Asset Management bought 49,200 shares of Beasley Broadcasting's class Acommon stock between
June 17 and Aug. 21 for between $10 and $14.24 a share. Gabelli now benefucnally owns 384,100 class A
Beasley shares, more than a 5% stake in the company.

Viacom Ups Fund-Raising Effort, Makes Canadian Outdoor Deal

V iacom is planning to boost a planned note sale from $500 million to $600 million, according to a Dow Jones
report that cited people familiar with the sale. Deutsche Bank is managing the sale of 10-year notes with
assistance from Credit Suisse First Boston and Dresdner Kleinwort Wasserstein Securities. Viacom currently has
$8.8 billion worth of bonds, according to Bloomberg data.

Viacom JC Decaux Canada has been granted a 20-year transit-shelter and street-furniture franchise by the city
of Vancouver, British Columbia, Canada. Under the program Viacom-Decaux will install and sell ads on bus shel-
ters, bike lockers, news racks, map stands, litter bins and other street furniture and will share advertising revenues
with the city, which expects to make more than $47 million Canadian from the deal. Free public service advertising
will appear on 90 of the bus shelters.

Latest Calls From Wall Street

Continued from Page 4

Company Analyst Rating  Target Price
Entravision Communications  Niraj Gupta, Salomon Smith Barney Outperform N/A
Sirius Satellite Radio Marc Nabi, Merrill Lynch Reduce, sell N/A

Armand Musey, Salomon Smith Barney Sell $1

Timothy O'Neil, Wit SoundView Underperform $4
Spanish Broadcasting System Keith Fawcett, Merrill Lynch Strong buy $20
Viacom Jessica Reif Cohen, Merrill Lynch Strongbuy  $60-$€5
Christopher Dixon, UBS Warburg Strong buy $60

Promogute

PromoSuite® Software Tools
> listenerSync® Listener Database System
» Contest Tools w/Prize Closet Manager
> Liner, PSA & Promo Scheduling

> Event, Remotes & Appearances
Coordination Tools

» Sales Promotion & Affidavit Management

>» Promotional Calendars

Now

available
for Cash
or Barter!

Phone:
- 2125096112

ListenerEmail.comr

ListenerEmail.com® Internet Tools

» Colorful HTML Email Newsletters
> Customized Email Club &

Web Contesting Registration Pages
> Automatically Triggered

E-Birthday Cards
> Listeners Polls and Surveys

> "Tell A Friend” Email Capabilities

The One Database System You Need— www.PromoSuite.com

wWww.americanradiohistorv.com
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National Music Formalts

August 30, 2002 R&R @ 15

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

BON JOVI Everyday

BRUCE SPRINGSTEEN The Rising

R&B & HIP-HOP

Damon Williams

FAITH EVANS Burnin' Up

PRYMARY COLORZ If Only You Knew
RUFF ENDZ Will You Be Mine

RAP

Damon Williams
CAMP LO How U Walkin'
CHARLIE BALTIMORE Diary
CLIPSE When The Last Time
NELLY Air Force Ones

SMOOTH R&B

Damon Williams
RUFF ENDZ Will You Be Mine
TANK One Man

ROCK

Gary Susalis
ELEMENTAL Vex

RA Do You Call My Name
SR-71 Tomorrow
TRAPT Headstrong

PROGRESSIVE

Liz Opoka

BECK Lost Cause

CHUCK PROPHET Summertime Thing
FROU FROU It's Good To Be In Love
GREY EYE GLANCES The One
JACKSON BROWNE The Night Inside Me

LITE JAZZ

Gary Susalis

2AZZ1 'm Amazed

GROOVOPOLIS Go Home

PIECES OF A DREAM Love's Silhouette

. 130 million maviegosrs.
21,000 movie theaters

WEST

1. AVRIL LAVIGNE Complicated

2. EVE t/ALICIA KEYS Gangsta Lovin®

3. BEENIE MAN /JANET JACKSON Feet It Boy
4. BBMAK Out Of My Heart...

5. MONICA All Eyez On Me

MIDWEST

1. AVRIL LAVIGNE Complicated

2. EVE {/ALICIA KEYS Gangsta Lovin’

3. BBMAK Out Of My Heart...

4. BEENIE MAN /JANET JACKSON Feel it Boy
5. MONICA Al Eyez On Me

SOUTHWEST

o

L)
S
~
Lori Parkersone 202-380-4425

200n20 (XM20)

Kane

DAVE MATTHEWS BAND Where Are You Going
GO0 GOO DOLLS Big Machine

LINKIN PARK Enth E Nd

SAMANTHA MUMBA I'm Right Hese

BPM (XM81)

Blake Lawrence
ONE-T Music Is The One-T ODC
PETE MOSS /TERRA DEVA After 2

The Boneyard (XM41)

Charlie Logan

BLINDSIDE Pitiful

BON JOVI Everyday

GAVIN ROSSDALE Adrenaline

QUEENS OF THE STONE AGE No One Knows

RAW (XM66)

Leo G.
RELATIVEZ Maria
XZIBIT Multiply

Watercolors (XM71)

Steve Stiles

RUSS FREEMAN Anywhere Near You
RUSS FREEMAN Drive

RUSS FREEMAN Soul Dance

RUSS FREEMAN Villa By The Sea

X Country (XM12)

Jessie Scott

BASTARD SONS OF JOHNNY CASH Distance...
JOHN DOE Dim Stars Bright Sky

NEKO CASE Blacklisted

PETER CASE Bee Line

RUSSELL SMITH The End Is In Sight

TWO DOLLAR PISTOLS You Ruined Everything

XM Cafe (XM45)

Bill Evans
RYAN ADAMS Demolition

The Loft (XM50)

JIMMY BUFFETT Far Side Of The World
BRUCE SPRINGSTEEN You're Missing
BRUCE SPRINGSTEEN The Rising

NICKEL CREEK Spit On A Stranger

NICKEL CREEK This Side

NORAH JONES Come Away With Me
GRAHAM NASH Lost Another One
COUNTING CROWS Hard Candy

COUNTING CROWS Big Yellow Taxi

ANNE MCCUE Always

ANNE MCCUE Angel Inside

JACKSON BROWNE The Night Inside Me
WARREN ZEVON You're A Whole Different...
WARREN ZEVON Genius

WARREN ZEVON My Ride's Here

WARREN ZEVON Macgillicuddy’s Reeks
BETH ORTON Carmella

BETH ORTON This One’s Gonna Bruise
JAMES TAYLOR On The 4th Of July

JAMES TAYLOR Raised Up Family

JAMES TAYLOR My Traveling Star

JAMES TAYLOR Baby Buffalo

JAMES TAYLOR September Grass

JAMES TAYLOR October Road

AIMEE MANN It's Not

AIMEE MANN The Moth

AIMEE MANN This Is How It Goes

HANK DOGS Bed Of Rice

HANK DOGS Rise

HANK DOGS Singers

ELLIOTT MURPHY & IAIN MATTHEWS Close To...
ELLIOTT MURPHY & IAIN MATTHEWS Sad Eyes
ELLIOTT MURPHY & IAIN MATTHEWS She's A...
LUCY KAPLANSKY Written On The Back Of...
LUCY KAPLANSKY Broken Things

LUCY KAPLANSKY Every Single Day

SATELLITE
RADIO

R Mg eaghoe 39 e o g ron e S s e

10miflion homes 180,000 businesses
Rick Gillette « 800-494-8863

DMX Hospitality

Joel Oltyan

The hottest tracks at DMX Hospitality, which
includes restaurants, bars, hotels and cruise
ships, targeted at 25-54 adults.

ALICE PEACOCK Bliss

RHETT MILLER Our Love

FLAMING LIPS Do You Realize?

PSEUDOPQD Intentions

COLDPLAY In My Place

HEATHER HEADLEY Like Ya Used To

AVRIL LAVIGNE Sk8er Boi

JULY FOR KINGS Normal Life

KOTTONMOUTH KINGS Positive Vibes

TONIC Take Me As | Am

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/PDP

Jack Patterson
PAUL OAKENFOLD Starry Eyed Surprise
BON JOVI Everyday

CHR/RHYTHMIC

Mark Shands
OANIEL BEDINGFIELD Gotta Get Thru This

URBAN

Jack Patterson
DEVIN THE QUDE It's A Shame
DONELL JONES Put Me Down

ALTERNATIVE

Dave Sloan
QUEENS OF THE STONE AGE No One Knows
BRAD La, La, La

ROCK

Stephanie Mondello
RED HOT CHILI PEPPERS Zephyr Song
NOISE THERAPY Get Up

ADULT ALTERNATIVE

Stephanie Mondello
LIFEHOUSE Spin

COUSTEAU Talking To Myself
JACK JOHNSON Middle Man
BECK Lost Cause

VANESSA CARLTON Ordinary Day
DEFAULT Deny (Acoustic)

ADULT CONTEMPORARY

Jason Shiff
UNCLE KRACKER In A Little While

INTERNATIONAL HITS

Mark Shands
DANIEL BEDINGFIELD James Dean (| Wanna Know)
BEENIE MAN t/JANET JACKSON Feel it Boy

COUNTRY

Leanne Flask
No Adds

DANCE

Danielle Ruysschaert

AIR All | Need (Rough Diamond Mix)
D-GENE Just You & Me

D-GENE Keep On Lovin®

D-GENE Un Deux Trois

D-GENE Sunrise Cafe

M-FACTOR Mother (Dirty Vegas Vocal Mix)
SUPREME BEINGS OF LEISURE Give Up
APHRODITE Calcutta

LADYTRON True Mathematics
LADYTRON Seventeed

LADYTRON Flick Your Switch
LADYTRON Startup Cafe

RALPH MYERS t/JACK BERRE Nikita

RAP/HIP-HOP

Mark Shands

TDD $HORT Quit Hatin', Pt. 1
MYSTIKAL If It Ain't Live, It Ain’t Me
NELLY Pimp Juice

NELLY Spiurge

50 CENT Wangster

1. AVRIL LAVIGNE Complicated

2. EVE t/ALICIA KEYS Gangsta Lovin'

3. BBMAK Out Of My Heart...

4. BEENIE MAN $/JANET JACKSON Feel It Boy
5. TRACY LYONS Love Hurts

NORTHEAST

1. AVRIL LAVIGNE Complicated

2. EVE t/ALICIA KEYS Gangsta Lovin’

3. BEENIE MAN f/JANET JACKSON Feet It Boy
4. BBMAK Out Of My Heart..

5. TRACY LYONS Love Hurts

SOUTHEAST

1. AVRIL LAVIGNE Complicated

2. BBMAK Out Of My Heart...

3. EVE t/ALICIA KEYS Gangsta Lovin'

4. BEENIE MAN {/JANET JACKSON Fee! It Boy
5. MONICA Alf Eyez On Me

Artist/Tile
LIL' BOW WOW Basketball
AVRIL LAVIGNE Complicated
AARON CARTER Summertime
HILARY DUFF | Can’t Wait

SIMON AND MILO Get A Clue
LMNT Juliet

A*TEENS Can’t Help Falling In Love

CHRISTINA MILIAN Call Me, Beep ...

WILL SMITH Black Suits Comin’ ...
VANESSA CARLTON A Thousand ...
PLAY I'm Gonna Make You Love Me
LIL' BOW WOW Take Ya Home

NO SECRETS That's What Girls Do
PLAY fLIL FIZZM.ASTER. Pt.2
MICHELLE BRANCH Everywhere
BRITNEY SPEARS Overprotected
BAHA MEN Who Let The Dogs Out
"N SYNC Pop

PINK Get The Party Started

PINK Most Girts

Playlist for the week ending Aug. 24.

Total Plays

www americanradiohistorv.com

@RADID NETWORKS

Hot AC

Steve Nichols

SHERYL CROW Steve McQueen
StarStation

Peter Stewart

NDRAH JONES Don't Know Why
JOHN MAYER No Such Thing
LEANN RIMES Life Goes On

ALTERNATIVE PROGRAMMING
Gary Knoll» 800-231-2818

Rock

LOUDERMILK Estrogen Oxygen...
TONIC Take Me As | Am

Alternative
TONIC Take Me As | Am

Triple A

LENNY KRAVITZ It | Could Fall In Love
RHETT MILLER Come Around
NICKEL CREEK This Side

KIM RICHEY This Love
SILVERCRUSH Who Is Me

CHR
BON JOVI Everyday
AVRIL LAVIGNE Sk8er Boi

Mainstream AC

CALLING Could ft Be Any Harder

BON JOVI Everyday

LENNY KRAVITZ If | Could Fall In Love
PINK Just Like A Pill

SILVERCRUSH Who Is Me

Lite AC
LEANN RIMES Lite Goes On

NAC
MICHAEL MANSON Outer Drive
STEVE OLIVER High Noon

Christian AC
AARON SPIRO Sing

uc
ERYKAH BADU 1/COMMON Love Of My Lifs
DAVE HOLLISTER Baby Do Those Things
DONELL JONES Put Me Down
Country
TERRI CLARK | Just Wanna Be Mad
STEVE HOLY I'm Not Breakin
TOBY KEITH Who's Your Daddy
BRAD PAISLEY | Wish You'd Stay
JONES
o

Music Programming/Consulting
Ken Moultrie  800-426-9082

Alternative

Steve Young/Kristopher Jones
BOWLING FOR SOUP Girl Al The Bad Guys Want
GREENWHEEL Breathe

OUR LADY PEACE Innocent

STROKES Someday

Active Rock

Steve Young/Kristopher Jones
30 SECONDS TO MARS Capricorn

MAD AT GRAVITY Walk Away

STONE SOUR Bother

Heritage Rock

Steve Young/Kristopher Jones
JOE BONAMASSA Unbroken

MUST Freechild

CHR

Steve Young/Josh Hosler
BON JOVI Everyday

ANGIE MARTINEZ If | Could Go
JUSTIN TIMBERLAKE Like I Love You

Rhythmic CHR

Steve Young/Josh Hosler
SHAGGY Hey Sexy Lady

JUSTIN TIMBERLAKE Like | Love You
Soft AC

Mike Bettelli

LEANN RIMES Life Goes On
Mainstream AC

Mike Bettelli

MICHAEL BDLTON Dance With Me
Mainstream Country

Ray Randall/Hank Aaron
DIXIE CHICKS Landslide

TOBY KEITH Who's Your Daddy
New Country

Hank Aaron

DIXIE CHICKS Landslide

BLAKE SHELTON Ol Red

GEORGE STRAIT She'll Leave You With A Smile
Lia

Ken Moultrie/Hank Aaron
DIXIE CHICKS Landslide

24 HOUR FORMATS

Jon Holiday » 303-784-8700
Adult Contemporary

Rick Brady

JOHN MAYER No Such Thing

US COUNTRY

Penny Mitchell

BROOKS & DUNN Every River

DIXIE CHICKS Landslide

TOBY KEITH Who's Your Daddy

GEORGE STRAIT She'll Leave You With A Smile

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
TERESA FARRIS Naked In The Pouring Rain
RODNEY REDMAN These Days

KEVIN WELCH Killing Myself

KELLY WILLIS If { Left You

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller

TAMARA WALKER Angel Eyes

Bright AC

Jim Hays

OUR LADY PEACE Somewhere Out There
Mainstream Gountry

David Felker

DIXIE CHICKS Landslide

Hot Country

Jim Hays

ANTHONY SMITH If That Ain't Country
GEORGE STRAIT She'll Leave You With A Smite
Young & Elder

David Felker
DIXIE CHICKS Landslide
LONESTAR Unusually Unusual

After Midnite
TAMMY COCHRAN Life Happened
ANTHONY SMITH If That Ain't Country

Wwryv

WAITY RADID NETWORKS
Alternative

Chris Reeves ® 970-949-3339
QUEENS OF THE STONE AGE No One Knows

D

PRILSIAR

PR ] £ o8 1 W AE 1.

Avg. Gross
Pos. Artist (in 000s)
1 EAGLES $1,169.8
2 DAVE MATTHEWS BAND $1,096.1
3 CHER $1,042.4
4 BRITNEY SPEARS $902.4
5 JOHN MELLENCAMP $568.1
6 ANGER MANAGEMENT TOUR $562.8
7 CREED $540.5
8 RUSH $499.2
9 GREEN DAY/BLINK-182 $467.6
10 TOM PETTY $451.6
11 MARC ANTHONY $413.7
12 BARRY MANILOW $363.0
13 ALAN JACKSON $331.0
14 BROOKS & DUNN $322.2
15 TOOL $289.5

Among this week's new tours

BONNIE RAITT/LYLE LOVETT
DOVES
JERRY CANTRELL
ONESIDEZERO
REEL BIG FISH
STROKES

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters'
On-Line Listings, 800-344-7383;
California 209-271-7900.
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16 © RaR Asgust 3, 2002 | Television/Films

72 milljon hausehalds - 75 million housebalds . i ) v ; I ::' A
Tom Calderone 5 Paul Marszalek s i : ’ i
VP/Programming VP/Music Programming ,} TOP TEN SHOWS August 19-25 ;
Plays ADDS rm m -\ ) Am i
EVE 1/ALICIA KEYS Gangsta Lovin’ 33 BON JOVI Everyd . (105.5 mm ,J‘gaweholds; i 1834
. ryday COUNTRY MUSIC TELEVISION
LUDACRIS /MYSTIKAL & i-20 Move Bitch 2 ! .
N.O.RE. Nothin 2y P. DIDDY {/GINUWINE... | Need A Girl, Pt.2 1 American Idol (Tuesday) 1 American Idol (Tuesday)
e o ::i: J‘LT.'ZiZ'l.fféZ - 56,8 millon households 2 American Idol (Wednesday) 2 American Idol (Wednesday)
JIMMY FALLDN Idiot Boytriend 2 Brian Philips, St. VP/GM 3 Everybody Loves Raymond 3 Meet My Folks
SHAKIRA Objection (Tango) 2 Plays Chris Parr, VPMusic & Talent i
MARID Just A Friend 2002 23 . _ 4 CSl(Monday) 4 The Simpsons
VINES Get Free . 23 CREED One Last Breath 26 [ ADDS : ] 5 Law & Order 5 Big Brother 3 (Wednesday)
AT % | s B [t o Gockr ) bog st
= v PINK Just Like A Pl 2 DIXIE CHICKS Landsiide (tie) Dog Eat Dog
EMINEM Cleanin’ Out My Closet 21 . i R .
ASHANTI Happy 21 JOHN MAYER No Such Thing % { TOP 20 S I 7 Law & Order: Criminal Intent  (tie) Grounded For Life
PINK Just Like A Pill 19 ND DOUBT /LADY SAW Undemeath It Al 21 WAkl 20 o TN - G 8 Meet My Folks 8 Friends
ND DOUBT {/LADY SAW Underneath it All 19 NORAHSONES Dant Kaaw Wh o -
NAPPY ROOTS Po’ Folks 19 Yy , DIXIE CHICKS Long Time Gone 9 NFL Pre-Season (tie) King Of The Hill
WHITE STRIPES Dead Leaves & The Dirty Ground 19 DAVE MATTHEWS BAND Where Are You Going 19 BLAKE SHELTON OI' Red Sa . ,
EMINEM Without Me 19 SHAKIRA Objection (Tango) 19 PHIL VASSAR American Chid (San Francisco vs. Denver) 10 2002 Teen Choice Awards
RED HOT CHILI PEPPERS By The Way 18 RED HOT CHILI PEPPERS By The W 18
OUR LADY PEACE Somewhere Out There T oo e auien 2 8 KENNY CHESNEY The Good Stuff 10 Dog Eat Dog
AMERIE Why Don't We Fall In Love 17 : - Ni 7
MICHELLE BRANCH Goodbye To You 17 GO0 GOO DOLLS Big Machine 18 E;’E":::Dw";;::i“g’“' ::SS T Source: Nielsen Media Research
SYSTEM OF A DOWN Aerials 15 KYLIE MINOGUE Love At First Sight 18 omething Worth Leaving Behin
WYCLEF JEAN {/CLAUDETTE ORTIZ Two Wrongs 14 WEEZER Keep Fishin’ 17 TOBY KEITH Courtesy Of The Red, White And Blue COMING NEXT WEEK
KORN Thoughtless 14 . .
AVRIL w,g,.g Complicated 13 COUNTING CROWS American Girls 17 DARRYL WORLEY | Miss My Friend _
STYLES Goodtimes 13 DUR LADY PEACE Somewhere Out There 16 WILLIE NELSON Maria (Shut Up And Kiss Me) i m m e  Gavin Rossdale, Jay Leno.
TRICK DADDY {/CEE-LD & BIG 80Hin DaWind 13 DEF LEPPARD Now 16 MARK CHESNUTT She Was o * Marianne Faithfull and Billy
ANGIE MARTINEZ If 1 Could Go 13 CMT airs The 40 Greatest . .
P.DIODY UGINUWINE... | Need AGIH. PL2 13 LENNY KRAVITZ If| Could Fall In Love 1 MARTINA MCBRIDE Where Would You Be... We of Country Music. a th Corgan, Late Show With David
SCARFACE On My Block 13 AMERIE Why Don't We Fall In Love g JOE NICHDLS The Impossible omen . ountry ) us;lc, a .ree Letterman (CBS, check local listings
BBMAK Out Of My Heart... 12 UNCLE KRACKER In A Little While g MONTGOMERY GENTRY My Town hour special featuring interviews for time)
CLIPSE Grindin’ 12 i i i -
3 with Lynn Anderson, Vince Gill . . T35
JIMMY EAT WORLO Sweetness 12 BEENIE AN UJANET SAGKSEN Foal iiEiay s BRDOKS & DUNN My Heart Is Lost To You ¥ ) ’ « David Bowie, Conan O'Brien.
LIL’ WAYNE Way Of Lif 12 DUNCAN SHEIK On A High Note 8 , Don Henley, Chris Isaak, Toby
ay Of Life ; PINMONKEY Barbed Wire And Roses . * Apex Theory, Last Call With Car
NELLY Hot In Herre 11 DARIUS RUCKER Wild One 8 e ) - Keith, Loretta Lynn, Reba ’ -
BEENIE MAN 1/JANET JACKSON Feel It Boy 1 311 Amber 8 MESSINA Dare To Dream McEntire, Lorrie Morgan, Jamie 57 Daly (NBC, check local listings
FABOLOUS {JAGGED EDGE Trade it AILPL.2 11 ASHANTI H : BRAD MARTIN Before | Knew Better , ’ ’ for time).
TRUST COMPANY Downal 1 appy . O’Neal, Dolly Parton, Randy
Il ; REBECCA LYNN HOWARO Forgive : e
HIVES Hate To Say | Told You So 1 VANESSA CARLTON Ordinary Day 7 Travis Travis Tritt, Lee Ann Wo- o mem 9/3 .
BRITNEY SPEARS Boys 1 BBMAK Out Of My Head. . 7 KEITH URBAN Somebody Like You mack and others (Friday, 8/30 il LS
JENNIFER LOVE HEWITT Barenaked 10 JENNIFER LOVE HEWITT Barenaked 7 NICKEL CREEK This Side Y. ! * Box Car Racer, Jay Leno.
PUDDLE OF MUDD She Hates Me 10 COLDPLAYIFTM g i i 9pm ET/PT). « Eve. Conan O'Brien
ELVIS VS. JXL A Little Less Conversation 9 My Blace HEAVY _ : ; ’ -
NEW FOUND GLORY My Friends Over You 9 MOBY Extreme Ways 5 :  Friday, 8/30 * Trey Anastasio, Late Late Show
MONICA All Eyez On Me 9 JIMMY EAT WORLD Sweetness 5 X . ) With Craig Kilbom (CBS, check lo-
MOBY Extreme Ways g MICHELLE BRANCH Goodbye To You 2 BLAKE SHELTON OI Red e L g cal listin sg fé( time) .
3LW | Do (Wanna Get Close To You) 9 THE CORRS #/BOND When The Stars Go Bl 9 DIAMOND RID Beautiful Mess Regis & Kelly (check local listings for g r )
[
GLASSJAW Cosmopolitan Bloodloss 9 eniihe starsjaolGlue ) o Audiovent, Carson Daly.
LINKIN PARK Points Of Authority 8 ELTON JOHN Original Sin 2 KEITH URBAN Somebody Like You time and channel).
E:r&?(’:‘;’%'\z"; CoudFal L 5 WYCLEF JEAN /CLAUDETTE ORTIZ Two Wrongs 1 KENNY CHESNEY The Good Stuff : +Jennifer Lopez, The View = Wednesday; 9/4
ould Fali In Love ) . . 4 B . R R
AVRIL LAVIGNE SKkSer Boi 7 NICKELBACK Never Again 1 LEE ANN WOMACK Something Worth Leaving Behind 5 (ABC, check local I|§tlngs for tlme?. « Aimee Mann, Jay Leno,
ENRIQUE IGLESIAS Don't Turn Off The Lights 6 MUSIQ Halfcrazy 1 MARTINA MCBRIDE Where Would You Be... 4 * Tweet, The Tonight Show With * Queens Of The Stone Age
:Hng?'}lg:sTETSe Etr\grgyFo . g JENNIFER LOPEZ /NAS I'm Gonna Be Alright 1 PHIL VASSAR American Child - Jay Leno (NBC, check local listings Devid Lettemmar !
on't Cry For Us ) . d
JOHN MAYER Your Body s A Wonderiand 6 Video aiplay for Segt. 2-6. e ARG TR for t'mpiz'e Se * Midnight Oil, Craig Kilbom.
B2K Why [ Love You 5 ; . et * Belle & Sebastian, Late Night - :
: T ) : Duncan Sheik, Carson Daly.
BRANDY ol on 5 | HOT SHOTS )| Wit Conan O'Brien (NBG, chock o- Y
RUBID Don’t Say Goodbye 5 - ) T ﬁ'l 5‘ P
DANIEL BEDIMGFIELD Gota Gt B This 5 e KEITH URBAN Somebody Like You cal listings for time). - Thursday, 9/5
renaline lion households -  TTTEARS
JENNIFER LOPEZ /NAS I'm Gonna Be Alright 4 L mﬁ i NICKEL CREEK This Side . Saturday, 8/31 O BBMak The View.
P. DIDDY HUSHER... | Need A Girl, Pt. 1 3 Cindy Mahmoud PINMONKEY Barbed Wire And Roses : e * Dixie Chicks, Jay Leno.
NAPPY ROOTS Awnaw 3 VP/Music Programming RASCAL FLATTS These Days : * Method Man guest-stars on .
GOOD CHARLOTTE Lifestles Of The Rich And Famous 3 & Entertainment Ly . Mad TV (FOX, check local listings
PAPA ROACH She Loves Me Not 2 i otor time)
B2K Why [ Love You 2 VIDEO PLAYLIST Heavy rotation songs receive 28 plays per week. i ' " .
BIG TYMERS Still Fly 2 U . i * Ja Rule, Saturday Night Live
DEFAULT Deny 2 P. DIDDY H/GINUWINE... | Need A Girl, Pt. 2 SRR IR © (NBC, check local listings for time).
, , . TRICK DADDY 1/CEE-LD & BIG BOI In Da Wind
Video playlist for the week ending Aug. 24. NAPPY RODTS PO’ Folks Information current as of August 12, 2002 : sw W i
:LYEL:: mmr;r;m‘:;e Falf In Love : Bac Boys lend their
el voices to the cartoon special Arthur
: 'Mff‘”“ﬁé?ﬁ - WYCLEF JEAN /CLAUDETTE ORTIZ Two Wrongs — — Its Only Rock 'n’ Roll (check lo-
2 JnF1208 e FABOLOUS {/JAGGED EDGE Trade It All, Pt, 2 T - y -
Peter Cohen IRV GOTT! PRESENTS... Down 4 U H cal listings for time). . .
VP/Programmin, v Dixie Chicks
g g EVE f/ALICIA KEYS Gangsta Lovin' : T ﬁm" -7/ Ji
Rap Adds LUDACRIS (/MYSTIKAL & I-20 Move Bitch g AMEH“’:AN : . Pa iaNAbd L is 2 quest on the « Doves, David Lefterman.
s Rap City Top 10 - : A e « And You Will Know Us By The
No Adds 2 i premiere of The Caroline Rhea L Conen OB y
Pop Adds FELRYVITTARE T : Show, the successorto the now-de-  17ail Of DeaEd;, “‘I’”:Z A rien. Da
N.0.R.E. Nothin' : funct Rosie O'Donnell Show (check * Jimmy Eat World, Carson Daly
No Adds LUUAC"'S '/MYSTO'K*'\; &C"Z" Move Bitch local listings for time and channel). — Julie Gidlow
EMINEM Cleanin’ Out My Closet . ,
Urban Adds STYLES Goodtimes Jim A;’;”” ZJI::UV,‘;/ng,r’a:;r;m/ng : e : oo S
No Adds TRICK DADDY H/CEE-LO & BIG BOI in Da Wind mition housenoids s
: LIL' WAYNE Way Of Life ——— et R
Rhythmic Adds - L ARt e e
¥ EVE /ALICIA KEYS Gan;]sla Lovin : ADDS . ) ;z;;;;gejigz&éé;;gwégwé A 2
No Adds NAPPY RODTS /ANTHONY HAMILTON Po’ Folks :
RODNEY REDMAN These Days ]
1 :
Rock Adds 'RY GOTT! PRESENTS... Down 4 U KELLY WILLIS If | Left You _ g BOX OFFICE TOTALS
Nanalis e KEVIN WELCH Kiling Myself : Aug. 23-25
TERESA FARRIS Naked In The Pouring Rain . Title Distributor $Weekend  §To Date
T 1 Signs (Buena Vista) $1428  $173.10
’f. TOP 10 2 XXX (Sony) $1325  $106.26
EMINEM Without Me TOBY KEITH Courtesy Of The Red, White And Blue 3 Spy Kids 2 (Miramax) $7.58 $58.57
C)ﬂi[& ;[:'\:IPES Fell In Love With A Girl KENNY CHESNEY The Good Stuff 4 My Big Fat Greek Wedding (IFC) $7.26 $63.69
DMX Who We Be DavidCohn .~ DIXIE CHICKS Long Time Gone 5 Blue Crush (Universal) $6.54 $26.49
LINKIN PARK i T General Manager RHONDA VINCENT I'm Not Over You 6 Serving Sara (Paramount)* $5.75 $5.75
ng Mi , 0 .
MISSY ELLIOTT One Minute Man BLAKE SHELTON OF Red 7 Aust-m Powers [n Goldmember (New Line) $5.54 $193.87
HIVES Hate To Say | Told You So RED HOT CHILI PEPPERS By The Way DARRYL WORLEY | Miss My Friend 8 Undisputed (Miramax)* $4.54 $4.54
PINK Get The Party Started LUDACRIS Saturday... i ineY* 3.81
NETLYLE SYSTEM OF A DOWN Chop Suey GARY ALLAN The One 9 Simone (New Line) $3.81 $3.
COLDPLAY Trouble ASHANTI Foolish MONTGOMERY GENTRY My Town 10 Blood Work (WB) $4.80 $20.20
STROKES Last Nite MUSIQ Halfcrazy TRACE ADKINS Help Me Understand . . L R '
SHAKIRA Whenever. Wherever NO DOUBT Hey Baby ) First week in release. All figures in millions. Source: ACNielsen EDI
DASHBOARD CONFESSIONAL Screaming Infidelities BLINK-182 First Date JOE NICHOLS The Impossible ) ) )
DASHBOARD CONFESSIONAL Saints And Sailors ALICIA KEYS A Woman's Worth COMING ATTRACTIONS: There are no music-related movies opening
NAPPY ROOTS Awnaw Adds are current as of August 27, 2002. this week
USHER U Got It Bad Video playlist for the week of Aug. 19-25. This week’s Top 10 list is frozen. . — Julie Gidlow
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Develop Tomorrow’s
Talk Programmers

7] Consultant advocates more training to ensure
format’'s future success

ne thing that is common in today’s consolidated cluster environment is that nearly every-
one’s job in radio has changed over the past few years. Some have changed in subtle ways,
¥ others much more dramatically, but few would dispute that just about everyone in our busi-
ness has been touched by the seismic activity our industry has experienced over the past six years.

Among those who have
seen their role in the industry
change are independent pro-
gramming consultants. Once
a fixture at stations, years of
consolidation have forced
some consultants to grow
through mergers. others to
scek mutually beneficial alli-
ances, a few to rejoin the cor-
porate ranks as cluster or re-
gional programmers and
many to exit the business al-
together.

Among those consultants in News/
Talk who continue to survive as inde-
pendents is Michael Packer, presi-
dent of Rochester Hills, Ml-based
Packer TalkRadio Consulting. A vet-
eran of the News/Talk consulting
business, Packer says he has seen a
lot of changes in recent years. He be-
lieves that some of those changes
have resulted in a lack of training for
smaller-market programmers, training
that helps them learn how to succeed
at News/Talk.

It’s a problem that Packer is trying

Michael Packer

to combat through special
workshops and e-mail-de-
livered prep designed to
help growing PDs and talk
hosts develop the knowl-
edge and skills they need to
further their careers.

What Happened?

Throughout the 1980s and
most of the "90s maost radio
stations employed any num-
ber of outside consultants
for programming, research, sales and
marketing. While stations are still
likely to seck advice in sales and mar-
keting, Packer says he’s seen a
marked drop in recent years in sta-
tions and companies that make the
training and development of pro-
grammers a priority.

“I"ve heard some suggest that, as
long as a station has the right on-air
talent, they don’t need to invest as
heavily in programmers,” says Pack-

r. “Stations are still putting money
into sales training, but, for the most
part, I have seen very little training

offered or money spent on helping the
PD do his or her job better.”

Packer believes the problem is ex-
acerbated by the fact that. in today’s
cluster environment, programmers
often have minimal experience in the
format they re overseeing. especially

R ESEE ey

“If you're not ready to
become that kind of a
person — one who lives
and breathes current
events — then you
probably aren't going to
make it. It's something
that has to come to you
naturally.”
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station next week.

Remembering Sept. 11, 2001

Next week R&R will join millions of Americans and peopls
from around the world as we remember the terrorist attacks
of 9/11. Many R&R format editors will be focusing their col-
umns on the people and events that made it such a his-
toric day for America and for radio.

Here on our News/Talk/Sports pages; we'll talk with many of those
who were on the front lines in New York City and Washington, DC
that day to find out how day-to-day life has changed in their cities
and how thay’re coping both personally and professionally. We'll also
explore what they learned about their respective operations arid
staffs, what changes they’ve made as a result, and how they are
continuing to cover our couniry’s ongoing war on tefrorism. Be sufe
to grab your copy of this very special issue of R&R, arriving at your

when it comes to News/Talk.

“It’s a sign of something problem-
atic in our business when you see so
many program directors who have
been assigned to program stations in
their market cluster that air a format
they know little or nothing about,” he
says. “I've worked with PDs who
have been assigned to oversee five
different stations, plus they're doing
an on-air shift.”

Packer isn’t blind to the eccnom-
ic realities of our business, but he
suggests that the problem can be
particularly troublesome when it
comes to News/Talk stations. "l un-
derstand the need to have people in
vour operation who can mulitask,
and 1 understand the economic real-
ity, in some markets, of having a PD
who’s also on the air,” he says. “But
when someone who is a music-ra-
dio program director, and who is
maybe also doing an airshift, is sud-
denly handed the programming re-
sponsibilities for a News/Talk sta-
tion, too, that’s just not workable.

“How will that person be able to
credibly offer any input to somebody
who has been in the spoken-word for-
mat for a few vears or to someone

with a news background? [ think that
this is one place where the changes in
our business have created some real
problems, and it’s why I have devel-
oped new types of consulting servic-
es, services that are different from
those | offered when 1 first got into
the business.”

The Need For Training

Packer set out to address the
needs he saw with a new approach
to the consultant’s role at a station.
“With so little of the kind of train-
ing that programmers necd going on
out there, | felt that some new ap-
proaches and tools were needed.”
he says. *I have programmed music
stations, News stations and Talk sta-
tions in my career, and | can tell
you that Talk radio is the most time-
consuming, from my experience.
It’s hard to keep up with what you
need to know to be successful in
Talk if your attentions are being
split up with other stations.”

What advice does Packer have for
managers when choosing who will
oversee programming at their News/

Continued on Page 18
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Continued from Page 17

Talk station? “I would urge managers
who have good music-radio PDs in
their cluster to give at least a second
thought to whether that same person
can also handle the responsibilities of
programming a News/Talk station,”
he suggests.

“If you do decide to go that route,
it's wise to bring in a consultant or
someone else with experience in the
format to help teach that person some
of the basic skill sets they’ll need to
do successtul Talk radio.”

Asked if" he thought that group or
regional programmers now filled that
role, Packer says, “*Sure, to some ex-
tent. But can a PD really leam the ins
and outs of a format like News/Talk
from a visit of a couple of days here
and there with someone who has doz-
ens of stations to look afler? I'm not
sure that's possible.”

Packer says that a music PD who
ends up overseeing a News/Talker in
a cluster needs to understand the dit-
ferent challenge of programming a
Talk station vs. a music format. “To
put it in music terms, in News/Talk
vou don’t get to choose the top hits of’
the week to rotate,” he says. “You
can't just have a meeting once a week
and decide what hits are going to be
in what rotation for the next seven
days.

“In News/Talk you start from
scratch every single day. That’s why
I believe every good News/Talk pro-
grammer also has to be a real current-
events junkie. You have to recognize
each day what the top *hits’ are that
you need to be ‘rotating’ that day.”

What It Takes

Asked to elaborate on what he
means by a programmer who is a
current-events junkie, Packer contin-
ues, “You need someone who under-
stands all of the lifestyle issues that
need to be dealt with on the air along
with the more news-oriented stories
and events. Someone coming from

music radio also needs to realize
that, when you *pick the hits’ each
day and suggest those hits to the pro-
ducer or to a talk host, it’s a little like
handing them sheet music. It really
has nothing to do with the way it’s
going to end up sounding on the air.

“It’s not like giving them a new
Elton John CD and saying, ‘Here,
play this track.” You hand it off'to the
host, and it’s up to them to interpret
whether it will sound like a garage
band or a symphony at Carnegie Hall.
You have to be able to understand that
and do it every day.”

Packer also mentions another skill
set that's sometimes lacking in PDs
who are assigned the job of program-
ming a News/Talk station while si-
multancously programming multiple
stations in a cluster. 1 have too often
found that the person given the job is
sometimes not even really all that in-
terested in the current events-oricnt-
ed content of a News/Talk station,” he
savs. “Because of that. he often doesn't
really understand what fans of Talk
radio expect to hear when they turn
on the radio.

“There is also a lack of true under-
standing of how to halance the con-
tent of the station’s talk shows on a
daily basis so that the hosts and the
station don’t get into a rut. Every talk
host tends to come with some axe to
grind — something they feel comfort-
able with and really enjoy tatking
about on the air
the PD to recognize that and constant-
ly push them to go beyond that com-
fort zone.

“Good Talk radio programmers
know how to identify the hot-button
issues and then effectively translate
those issues to the station’s hosts and
producers in a way that will cause
them to use the issues to attract listen-
ers to their shows and the station.”

When it comes to managing talk
talent, Packer says he sees that as an-
other area that can trip up inexperi-
enced PDs. “If you don’t have a back-
ground in the format, how are you
going to be able to walk up to your
station’s hosts and tell them that this

- and it’s the job of

topic will work, but that one won’t?”
he asks.

“A lack of Talk radio background
means that you will be less likely to
understand how to guide a host on
how to spin a topic or to explain how
they’ve missed an important facet of
a topic and that’s why nobody’s call-
ing in to participate. It’s not really the
fault of a PD put in that position; rath-
er, it’s what I call unconscious incom-
petence.

*As a PD, how can you keep up
with all the current events and news
stories that need to be discussed at
Talk radio and also stay on top of
whether or not to play the new Brit-
ney Spears and in what rotation? Per-
sonally. I don’t think you can.”

Fewer Farm Teams

Packer, like many others, believes
that the dwindling numher of small-
market stations doing live News/Talk
programming has shrunk the farm
system for both talk talents and pro-
grammers considerably in the past
few years. “l recently went through a
search for a client in a relatively small
market,” he says. “We had many peo-
ple apply who didn’t have the depth
or, in fact, any experience at all in the
format.

“We had a lot of people inguire
about it and tell us that they'd done
some Talk. When we asked what that
meant, they'd say, *Well, I've done
some artist interviews and stufl like
that.” It’s because of situations like
this that I've developed series of what
I call SmartTalk workshops.”

The workshops are something
Packer developed over time, based on
what he saw as a growing need in the
industry. *'I spent about six months
putting together a series of workshops
that I initially offered online,” he
says. “The first workshop deals with
how to identify a target audience for
your talk show. A specialty show, for
example, will need to identify and tar-
get a different audience than you
would need for an issues-oriented
show.

“We then move on to how to iden-

“Stations are still putting money into sales training,
but, for the most part, I have seen very little
training offered or money spent on helping the PD
do his or her job better.”

S ———————————— A v SR R AT

tify the hit topics for your specific
type of show and how to put *ear can-
dy" into your show or on your station.
It’s not good cnough today to just be
atalking head as a talk host: vou need
to integrate sound effects, audio clips
and music effectively to make a show
stand out.

“Another workshop deals with
how to properly budget for a success-
ful talk show. and another targets
some of the big mistakes that hosts
and programmers make that can be
real ratings killers. Basically,
downloaded 20 ycars of my experi-
ence on how to create, produce and
host a solid talk show into these
SmartTalk Workshops.

“Whether you are a beginner or
someone who could use a little more
training or a refresher course, the
workshops offer the basics in how to
develop your own operations manu-
al for your show or station. They are
something that can hring a PD with
little or no experience in Talk radio up
to speed pretty quickly.”

Another recent addition to Packer's
services is something called Spin-
Prep, which he says he developed to
assist programmers in learning how to
target topics and how to spin them in
a way that will elicit responses from
listeners. ““SpinPrep evolved as a tool
that can help hosts and programmers
identify emotional hot buttons,” he
says.

"It shows you how to otter the pros
and cons of an issue in order to allow
vou to then give your opinion and so-

['ve

licit responses to that opinion from
the audience. Each Monday morming
we provide you with about 20 differ-
ent issues that have taken place within
the past few days. along with the
background to help you make your
case for or against that topic.”™

From Rock To Talk

Lest someone think that Packer
doesn’t belicve it’s possible tor a pro-
grammer to move from music radio to
Talk radio. he cites himself as an ex-
ample. I was able to go from being
a Rock jock to Talk because | have
always had a passionate interest in
current events and the news of the
day,” he savs. “That is something |
cannot stress enough — you must
have that.

“Some questions | ask when
someone tells me they want to make
the move to program Talk are: What
TV shows do you watch regularly?
What can you tell me ahout a cur-
rent event or issue that’s making
news today? What books have you
read recently? What magazines or
other news and information sourc-
es do you read?

“Too often 1 tind that, when con-
fronted with questions like these, the
person really has no clue. If you're
not ready to become that kind of a
person — one who lives and breathes
current events — then you probably
aren’t going to make it. It’s something
that has to come to you naturally, and
if it doesn’t, then maybe News/Talk
radio isn’t where vour future lies.”
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Infinity

Continued from Page 1

Despite those moves and the sub-
sequent firing of Opie & Anthony. by
the end of last week FCC Chairman
Michael Powell had released this
statement: I am deeply disturbed
about the reports of an incident in-
volving WNEW and a radio contest
involving sex in public places, and I
have directed the FCC’s Enforce-
ment Bureau to proceed immediately
with a thorough investigation of the
matter.”

The bureau followed that up by
delivering a detailed letter of inquiry
to Infinity asking for information re-
garding the show and directing the
company to immediately modify its
document-retention policies, if nec-
essary, “to ensure that no relevant
documents are destroyed.”

Donohue: ‘One Happy Guy’

After learning of Opie & An-
thony’s dismissal, Catholic League
CEO Dr. William Donohue told the
FOX News Channel that he was “one
happy guy.” He also said that, in light
of the firing — an act that Donohue
characterized as the “right thing” for
Infinity to do — he would halt his
campaign to have the FCC revoke
WNEW’s license. But when asked if

*

“I am deeply disturbed about the reports of an
incident involving WNEW and a radio contest involving sex
in public places, and I have directed the FCC's Enforcement

Bureau to proceed immediately with a thorough

investigation of the matter.”

|__FCC Chairman Michael Powell |

s M e,

the firing of the talk duo would have
any impact on the government’s in-
quiry, an FCC representative replied
that cancellation of Opie & An-
thony’s show would not deter the
agency from following through with
its investigation.

Communications lawyer John
Garziglia said last week that he be-
lieves it is unlikely that WNEW will
have its license revoked. “If it was
simply a tasteless description that two
people were in church engaging in
sex, without being patentty offensive,
then the FCC may be hard-pressed to
find an actionable offense for the
broadcast.” he told New York’s Daily
News.

Meanwhile, the sudden cancella-
tion of the show left numerous Infin-
ity O&Os and Westwood One affili-
ates with four hours of primetime

2001

CD 397.9
Cassette 22.0
Vinyl LP 1.1
CD Single 1.7
Cassette Single 0.8
Vinyi Single 3.1
Music Video 4.7
Music DVD 3.0
Total 442.8

- Source: RIAA

First-Half 2002 Music Shipments

Six months ending June 30, in millions of units.

2002 % Change
369.1 7.2
16.7 -24.3
1.2 +15.8
2.2 -81.2
0.4 -49.1
2.3 -26.0
2.0 -57.8
4.6 +59.6
398.1 -10.1

RIAA

Continued from Page 1

While the RIAA gives only a drop
of credence to the idea that the sag-
ging economy is causing soft record
sales, it offers a bucketful of reasons
why it believes file-sharing and CD
piracy are killing the recording indus-
try.

The association released a poll
conducted by Peter D. Hart Research
that concluded that 41% of consum-
ers who say they are downloading
more music in the last six months
also say they are purchasing less mu-
sic. That's more than twice the num-
ber of consumers (19%) who are
downloading more music and pur-
chasing more music. The remaining
consumers (40%) who are download-
ing more music are purchasing the
same amount of music.

The poll was conducted in May

and included 860 music consumers
with Internet access; slightly more
than half of them had high-speed con-
nections.

The survey also found that the pre-
ponderance of music downloading
occurred among younger consumers,
particularly males. For example,
while 35% of 12-18-year-olds down-
loaded music they liked by unfamil-
iar artists, only 11% of 30-39-year-
olds did so.

“Cumulatively, this data should
dispel any notion that illegal file-
sharing helps the music industry,”
RIAA President Cary Sherman said.

Whatever the cause, the record
industry faces severe challenges.
Among those challanges: The amount
of superstar product is down. In the
first half of 2001, 37 CD titles sold
more than a million units. During the
same period in 2002, only 20 titles
have sold more than a million.

programming to fill on very short
notice. WNEW on Aug. 23 aired a
rerun of Westwood One syndicated
talker Tom Leykis in afternoon drive
but has since moved him to a live
clearance on the station from 6-10pm
(see Street Talk, Page 22).

Ironically, WJFK-FM moved lo-
cally based Westwood One talkers
Don Geronimo and Mike O’Meara
— who have had an ongoing and
highly public feud with Opie & An-
thony in recent months — back to af-
ternoon drive. They were displaced
from that slot a year ago by their nem-
eses.

Additional reporting by Adam
Jacobson, Julie Gidlow and Joe
Howard.
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Logan

Continued from Page 13

six months Bruce has been instru-
mental in launching ‘The Buzzard’
[WBZT] and has worked to create
another great potential source of rev-
enue for Clear Channel in Greenville.
I am very confident that Bruce and
the entire programming team will
continue to grow our ratings in the fu-
ture.”

Logan joined WSSL as PD in De-
cember 1996, added PD duties for
WESC in May 2001 and was el-
evated to OM for the pair in late 2001.
His programming background in-
cludes PD posts at WCHY/Savan-
nah, GA and WHKW/Louisville.

Lieberman

- Continued from Page 1
 public airwaves that is indecent, _
while stations that carry these vul-
garians rake in countless milfions
with fittle o fear from the FCC,” the
_organization said last week. it
_ claimed that the commission’s en-
 forcement of indecency rules is
“sporadic ‘at best” and that fines
levied are "too smail to deter future
“violations.” -

MiM beliéves the FCC waited -
too longto issue notices regarding
Opie & Anthony broadcasts in
2000 and 2001 that netied $21,000
in fines just two months ago. “Had
:the FCC been doing its job ali’
“along 1o ensure that WNEW ful-
filled its public interest obligations,”

- the organization said, “there would _
“have been no bamyard sex over
- the airwaves or aﬂagediy in St Pat- .,
" rigk's — because Opie & Anthony -
- would long ago have either
. cléaned up their pmg:am or been

disnﬁssed” i
: Adcfrmm! rspo:ﬂng by ,M:e
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Les Garland, Programming Innovator

Missouri kid parlays his passion for music into a memorable radio career

By Ron Rodrigues

R&R EDITOR-IN-CHIEF
ronr@radioandrecords.com

Les Garland is on the phone from his home in
Miami Beach, as effervescent as ever. 1 squeezed in
a round of golf this afternoon — shot a 79 and
walked all 18 holes,” he says. “So what am |
complaining about? Life is good!” Such is Garland’s
positive outlook on life and his profession.

He’s been a world-famous PD and a record-
industry executive and helped develop MTV,
among other interesting things. The common
thread among those careers has
been Garland's ability to
manage and inspire a wide
variety of talents and personali-
ties.

Growing up in Springfield,
MO, Garland hung out with ail
the local music professionals,
including Wayne Carson
Thompson, the songwriter who
penned “The Letter, ” recorded
by The Box Tops, and the Willie
Nelson-Elvis Presley classic
“Always on My Mind.”

“We were a bunch of long-
haired guys who were passion-
ate about music and wanted to
pursue something in music,”
says Garland. He and his
buddies operated a recording
studio, and he even dabbled in
booking acts.

IN HIS BLOOD

When it was time to go college, Garland had
every intention of enrolling at Southern Methodist
University in Dallas. But on the drive into town, he,
like hundreds of budding radio professionals, was
mesmerized by the legendary KLIF. It turned out
that the night jock, Jimmy Rabbit, had broken his
leg in a skiing accident and needed someone to help
with the board.

“I was that guy,” says Garland. “And radio got in
my blood.”

He took a pass on SMU and enrolled at an FCC
license school. The instructors were so impressed
with his work that they recommended him for a job
in the control room of KERA /Dallas, the education-
al TV station.

In between changing tapes of TV shows, Garland
would scurry into the announce booth to practice.
One day, when the regular announcer called in sick,
a fully prepared Garland subbed with so much
aplomb that he got the chance to do a weekly radio
show on an affiliated radio station.

At this point the radio bug was all-consuming,.
Garland knew he needed full-time radio experi-
ence, so he packed his bags and headed back to
Missouri, this time to KSWM in Aurora (population
5,000). We're talking typical small-town radio, and
Les did it all: signed the thing on at sunrise, read
the farm and stock reports, announced who had
died and even sold advertising.

UP THE LADDER

From there he went to KICK/Springfield, MO
("The station I grew up on — how crazy is that?”).
KICK played ‘60s pop, which wasn’t rockin’
enough for Garland, so he went across town to

Les Garland

5,000-watt KWTO and convinced management to
take it Rock from 4pm-on.

“One night while I was doing the 7pm-midnight
shift, I got a call from a John Steel, who was driving
through town,” Garland says. “He went by the
name of The Real John Steel and was programming
KELI/Tulsa. He asked me if I'd be interested in
making a move.”

Off Garland went to his first medium-market job
and the fateful opportunity to
go up against KAKC, a Bill
Drake-consulted station.
Garland supplemented his

. radio salary with voiceover
work, DJ gigs and TV shows.
In Tulsa he hosted the Satur-
day-afternoon television
program Dance Party, which was
syndicated over a four-state area.
A couple of years later
Garland picked up the phone
and found himself speaking to
legendary consultant Mike
Joseph. “I had heard about
Mike from all his success at
WABC and on the East

Coast,” says Garland. "He

was opening the first FM Pop

Rock station in Milwaukee,

which turned out to be

WZUU (Zoo FM).”

Garland accepted a job as

Asst. PD and D}, and he
spent the first three months with his co-workers,
doing dry runs and learning Joseph’s philosophies.

“As it turns out, the dry runs didn’t have that
much to do with what we did,” says Garland. “We

signed on with 17 records on the playlist. That’s it
— 17 records!

“I respect the hell out of Mike Joseph and 1
understand what he was trying to do, but I was a
hippy who was doing this Pop radio, and it sort of
shattered me. | didn’t last very long playing 17
records, some of which I played three times a day. It
wasn'’t right for me.”

BACK TO DRAWING BOARD

Garland put out his feelers and heard about a job
opening at KYNO/Fresno, a slick Top 40 station
owned by Gene Chenault and consulted by Bill
Drake that was used as an incubator for the RKO
chain, which Drake also consulted.

Amazingly enough, this was the first time that
Garland had ever had to send out an aircheck. He
recalls wrapping the reel in scraps of brown grocery
bag and scrawling his name on it. It didn’t matter
how it looked, though, it got him the job. With
Garland at the PD helm, KYNO screamed into
double-digit ratings, despite fierce competition.

This success earned Garland trips to Drake’s
Beverly Hills mansion on the weekends. “1 would
tell people it was like going to Elvis” house,”
Garland says. “He was king of the world — the
most important guy in Pop radio in the world.”

In the early "70s Drake’s ties with RKO began to
unravel, and he and Chenault bought KIQQ/Los
Angeles to compete with KHJ. The station featured
a jock lineup that included former KH] mainstays
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Robert W. Morgan and The Real Don Steele. The
station’s programming department was filled with
Drake cronies, but Garland coveted the opportunity
to work in L.A.

“One day I was visiting Drake at his house,” he
recalls. “Bill is upstairs, shaving in bathroom. He
calls me up to chat. He invites me to have a seat,
and I take the only available seat — the toilet. While
he’s shaving — and I'm listening to him, sitting on
the toilet — he tells me what a bright guy I am and
how I've got my finger on the pulse and so on. He
then says, ‘l want you to program KIQQ.””

What should have been Garland’s crowning
achievement turned out to be, in his words, a classic
mistake. “Truth be told, | was green, in my 20s and
going to Bill Drake’s first owned radio station,” he
says.

Indeed, the competition was fierce in Los Angeles.
KHJ didn't take things lying down, and there were a
number of bloodthirsty FM competitors. Add to that
the fact that Garland felt that it was unfair that he
received virtually no pay raise to move south. So,
with maybe eight months under his belt and his tail
tucked between his legs, he split.

HEADING EAST

Garland went back to Fresno to regroup, and it
wasn't long before Paul Drew, who became RKO’s
new head of programming, connected Garland to
the PD job at WAVZ /New Haven. The station was
already humming, thanks to the previous work of
John Long and Bobby Rich, and Garland remembers
the experience as one of his most rewarding.

“WAVZ was owned by cool guys who respected
programming,” he says. “The station was ruled by
the programming department, and the sales
department sold what the programmers achieved in
the ratings. It wasn’t the other way around, the way
you hear about these days.”

As he was beginning to fall in love with the East
Coast, Garland got another call from Paul Drew. The
PD job at CKLW/Detroit was open. Prime station,
incredible facility, respected GM.

Garland got on a plane to Detroit and met up
with CKLW GM Herb McCord. He spent three days
at the McCord residence, learning about the station
and the market. He took the job.

Garland will tell you that his relationship with
McCord was special. McCord taught him many
things about managing a major-market station —
one of the most important being the art of writing.

“Herb wrote great letters,” Garland says. “He
taught me how to write great letters. That helped
me become a better writer. ] wrote better memos,
better promos.”

Indeed, Garland is a great writer who would
devote a lot of his time to penning the elements that
were exposed to his audiences. “I would spend all
night writing a promo,” he says. “The next day I'd
read it aloud to myself to hear how it sounded, then
I’d hand it to someone else in the station to read it to
me. If it still sounded good, I'd put it on the air.”

After three years at ‘CKLW Garland began eyeing
the PD job at KFRC/San Francisco. Problem was, it
wasn’t open. It wasn’t long, however, before Paul
Drew was on the phone again, summoning Les for
an open spot in the RKO lineup. Could his dream
job be open?

Tune in next week!

Les Garland can be reached at lgarland@hotmail.com.


www.americanradiohistory.com

22 ® R3R August 30, 2002

#1 12+ for over b years .
A1 M25 54 for 8+ years

Frrustotytn

‘Now top 5 Men 25-54
88% growth in under a year

Now Top 3 MI18-34
Station best ratings ever

"Now Top 10 M18-34
+167% growth in one year

SHll 1 Mon 18-34
#2 Adults 18-34

Also winning them over in New Orleans, Charlotte,
Springfield, Greenville, Pensacola, Virginia Beach, Ft. Myers
Roanoke, and many more! !

7

Peter Welpton at 214-528-4160,
or peter@lexandterry.com

A,

CO

RADIO
SYNDICATION

www.coxradiosyndication.com

3
-
-
-
o
Soutte Arbatron Sp 07 AQH shares exoct bmes  subtect to hmitaions prmtad hees

No Justice, No Gig For Dick & Justice

CXX/Riverside morning hosts Dick &

Justice were all set to take the vacant

morning gig at WFNX/Boston and the
three stations that make up the FNX Radio
Network and had set Aug. 30 as their final day in
California’s Inland Empire. Now
it seems that the duo have
unexpectedly landed on the
beach for Labor Day weekend.
Dick tells ST, “We got the
salaries we wanted, and they
flew us out, and everyone was
happy.” He adds that a memo
outlining their deal with 'FNX
then arrived and that the duo’s
agent was awaiting only the
signed contracts from 'FNX. The
duo gave notice at 'CXX, but on Aug. 27 disaster
struck: WFNX called to tell the
pair that it had decided not to
hire them after all. “I've got
! three-quarters of my house
| packed — and now this,” Dick
says. KCXX is believed to have
afready hired replacements for
Dick & Justice who will start
next week. WFNX has given no
reason for the sudden about-
face. Asked why he thinks 'FNX
reneged on the deal, Dick says,
“I'm not sure, but it would seem that Opie &
Anthony may play a part in this.” Calls to WFNX
PD Cruze were unreturned at press time.

While new rumors involving O&A begin to
percolate, Clear Channel Regional VP Andy
Rosen made it clear this week that the ex-
WNEW/New York and Westwood One-syndicat-
ed afternoon yakkers are not going to pop up on
one of CC’s Gotham properties anytime soon.

Dick

Justice

| Responding to rumors that Opie & Anthony

could resurface at the company’s Classic Rock
WAXQ/New York, Rosen tells the New York Post
that the hosts “don’t fit in with the brands that we
have in New York” and that his company has no
interest in the air talents.

Meanwhite, former O&A flagship WNEW
goes through more changes in the wake of the
duo's dismissal by saying goodbye to morning
sports talker Scott Ferrall. Chris Dimino is
filling in for now. The Best of Ron and Fez now
airs in the 10am-2pm slot, the regular Ron and
Fez Show takes the 2-6pm slot, WW1's Tom
Leykis airs live from Los Angeles in the 6-10pm
slot, and WW1’s Loveline is beamed in from
L.A. for the 10pm-3am time frame. And, in
another move that comes foilowing O&A's
trouble at infinity, Bob “Godfather” Galli takes
afternoons on an interim basis at the compa-
ny’'s WBUF/Buffalo.

And then there’s Boston Beer Co., maker of
Samuel Adams beer, which this week officially
apologized for its role in the now-infamous Opie
& Anthony contest (dubbed “Sex for Sam 3”") that
prompted a Virginia couple to engage in sexual
activities while live on the air from St. Patrick’s
Cathedral. Boston Beer Chairman Jim Koch was
reportedly present at WNEW during the broad-
cast, which raised the ire of a group of bar
owners in Beantown who started a boycott and
refused to sell Koch’s product at their establish-
ments. In his apology, Koch said, “We were not
in control of the program, and it was never our
intention to be part of a radio-station promotion
that crossed the line. My presence on the show
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was a lapse in judgment, a serious mistake, and
| regret it.” Koch tells the Boston Globe that Opie
& Anthony’s show provided great exposure for
his company. “I didn’t want to miss the chance to
reach 5 million beer drinkers,” he said. “In
hindsight, | should have taken a pass.” Indeed,
Koch included this statement in his apology: “We
are re-evaluating our policy on radio-station
appearances.”

Philly radio icon Dave Allan is out as VP/
Operations for Clear Channel's Philadelphia
Trading Area. “They told me my position has
been eliminated,” Allan tells ST. “Unfortunately,
I’'m still occupying it. I'm leaving here almost
exactly 15 years to the day | arrived as PD of
WUSL (Power 99).” Allan later moved up to OM
for EZ Communications’ then-Philly cluster,
which included Power 99, and later rose to GM
of 'USL and co-owned WJJZ/Philly. Allan also

served as Sr. VP/Programming & Marketing for
the six stations in CC’s Philly cluster.
Rock ‘N’ Roll Dreams ‘
Come True

Bon Jovi recently held a private show for
close to 300 invited guests at New York’s
Manhattan Ballroom. In the middle of the set Jon
Bon Jovi turned to Richie Sambora and said,
“Damn, | gotta pee!” We get this right-from-the-
scene report from IDJMG’s Erik Oleson:
“Everyone started laughing. Then, suddenly,
from the front row, WPST/Trenton-Philadelphia
afternoon jock Matt Sneed says, ‘Hey, Ilt fill in
for ya!’ Jon tells him, ‘Matt, you're gonna sing
“Born to Be My Baby.” The band starts playing,
and Jon walks off the stage.” The verdict? “He
nailed it! Matt’s a huge fan anyway, and he sang
every word perfectly. The crowd loved it!”

Ciear Channel Urban AC KHHT (Hot 92.3)/
Los Angeles has a new name. Sort of. PD
Michelle Santosuosso tells ST, “Two years ago
this station swapped frequencies with The Beat
[Radio One Urban KKBT, now at 100.3 FM]. Ever
since then we've had a really serious confusion
issue with many listeners, who are still calling us
‘Hot 92.3 The Beat.” This translates into a major
Arbitron problem.” Therefore, starting Sept. 2,
KHHT will become “Hot 92 JAMZ.” Any pesky,
lingering rumors about any musical alteration at
Hot were quickly laid to rest by Ms. S. “Our music
position has been and will continue to be ‘Forever
Old School and Today’s R&B,” she says.

Continued on Page 24

Rumbles

* WSSR (Star 95.7)/Tampa inks former
WKSC/Chicago and WHTZ/New York staffer
Pyke for mornings, replacing Jeff & Jen.
Down the hall, WMTX/Tampa Asst. Morning
Show Producer Rebecca takes nights, starting
Sept. 3.

e KFMD/Denver and KSME/Ft. Collins, CO
MD Chris Pickett takes PD duties at Midwest
Communications’ CHR/Pop WIFC/Wausau, Wi
Current ‘IFC PD Denny Luell transfers to the
company’s Green Bay, W cluster in a program-
ming capacity, effective Sept. 3.

* KYSR (Star 98.7)/Los Angeles night jock
Skip Kelly is upped to Asst. MD and Opera-
tions Assistant.
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Mort Crim

A daily dose of optimism -
with a dash of humor and
wit — delivered by an award
winning broadcast journalist.

Talk America introduces a new feature:

Mort Crim’s Salute to
“The American Spirit”

This Labor Day, September 2nd, Talk America will
launch a new 90 second feature celebrating the spirit
that exists in each and every American. Suitable for
every format, this feature celebrates the American Spirit.
Some people don't make the news, they just make our
lives better!

Amer ca

R A DI N ETWORKS

visit us at www.talkamerica.com

Aftiliate Sales - Rich Rapiti
richrapiti@talkamerica.com
973-438-3638 fax: 973-438-1100

Street Talk

Continued from Page 22

After observing that actor Jason Priestley’s
career has “totally taken off” since a recent
race-car crash involving the former Beverly Hills
90210 star, WHYI (Y-100)/Miami morning stunt-
boy Nudge decided to try to jump-start his own
so-called career by taking part in a similar
exploit. In an homage to master thespian
Priestley, Nudge sped on over to nearby
Hialeah Speedway, where he proceeded to
crash his Chevy P.0.S. — affectionately known
as “Junker 96" — into a nearby wall. [Editor’s
note — Like the clever jab at crosstown WPOW
{(Power 96)/] Nudge emerged from the wreck
uninjured.

Congrats to WPGC-FM/Washington
morning legend Donnie Simpson, who cele-
brated his 25th year as a DC air personality on
Aug. 23. Among the well-wishers who called in
to offer congrats were Janet Jackson, Jimmy
Jam and Terry Lewis, Smokey Robinson,
Michael Jordan, Gerald Levert and (of course)
Infinity’s Mel Karmazin and John Sykes.
“Imagine, 25 years in radio in the same city!
That's like 200 in dog years,” WPGC VP/
Programming Jay Stevens tells ST.

Meanwhile, Infinity’s latest consolidation
efforts have hit the upper Midwest and the Lone
Star State. In Minneapolis, WLTE PD Gary
Nolan adds similar duties at '80s sister WXPT/
Minneapolis following the departure of Dusty
Hayes. Down in Austin, KJCE & KQBT PD
Scooter B. Stevens adds PD duties at KAMX/
Austin, taking the desk most recently occupied
by Jim Robinson.

To Love Sponge

Shy, animal-loving air talent Bubba The
Love Sponge iands Clear Channel Alternative
WMRQ/Hartford as his latest affiliate, starting
Sept. 3. He succeeds Dee Snider, former
Twisted Sister frontman-turned-air talent whose
program also aired on affiliate WRXL/Rich-
mond. It's not known what 'RXL has planned for
mornings.

The legendary CHUM/Toronto has
returned your musical favorites of yesteryear to
1050 on the AM dial. The station had been part
of The Team national Sports network and was
suffering from abysmally low ratings, the
Toronto Globe and Mail reports. CHUM was
previously Oldies and was perhaps the biggest
Top 40 station in Canada from May 1957
through June 1986.

Paul Palmer, best known for his 22 years
as VP/GM of KFMB-AM & FM/San Diego, is

Station Promo 0’ The Week

The Blazy Show, KXFX/Santa Rosa, CA’s little wake-
up program, decided to be a little creative when
it recently gave away some tickets to a nearby
‘ Ozzfest show. Hence the Lick It For Tickets pro-
motion and several rather disgusting shots of lis-
teners licking various body parts on both humans
and their pets. Here’s a hopeful KXFX listener lick-
’ ing the tongue of a local cow, which was unavail-
‘ able for comment.
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From Twisted Sister 4

NN

* Stu Cohen captures Sr. VP/
Promotion post at Extasy Rec-
ords.

* Bill Macky elevated to VP/Na-
tional Promotion for MCA/
Nashville.

* Dion Summers set as KBFB/
Dallas PD.

* Ron Parker returns to Houston

as KLDE PD.

* Raymond Quinn advances to Sr. VP/COO for
Personal Achievement Radio.

* KOAZ/Phoenix becomes “Wild Country”
KWCY under OM/PD Scott Johnson.

* Rick Stacy named PD of KQKS/Denver.

* Steve Nicholl nails WSRR/Memphis' PD post.

\ 4

* Gannett sets Gerry De-
Francesco as President/Radio
Division, Marc Kaye as Presi-
dent/GM and Jay Cook as Pres-
ident/GM of WDAE & WUSA/
Tampa.

* Gary Fisher bumped up to
VP/GM of WHTZ/New York.
*Tom Langmyer lands in the
PD chair at KMOX/St. Louis.

A\ 4

» Jerry Bobo bounces up to VP/
GM of KViL/Dallas.

* Marc Chase captures WYHY/
Nashville OM duties.

* Randy Brown settles in as
KTKS/Dallas PD.

4

* Susquehanna sets George Hyde as VP/GM
of WQBA-AM & FM/Miami and Gordon Obar-
ski as GM of WRRM/Cincinnati.

* Steve Kingston crowned OM/PD of WBZZ/
Pittsburgh.

* Emmis buys WLOL/Minneapolis for $6 mil-

* Michael St. John named PD of WTIC-FM/
Hartford.

¢ Judy Lebow elevated to National FM Coor-
dinator for Atlantic Records.

* R&R’s The Top 40 Story special comes out.

y

named Exec. Director of Big Brothers & Sisters
of San Diego County.

Bill Macky

Gary Fisher

Marc Chase

Lastly, Premiere’s syndicated Rick Dees
Weekly Top 40 Countdown will debut on English-
language Radio Beijing in October as part of a
multiyear deal between Premiere and American
Business Consulting international.

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com
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‘Sound Decisions.

Bedingfield’s Bedtime Story

U Do-it-yourself dance track takes young singer from the
bedroom to the boardroom

By Frank Correia, Music Editor
fecorreia@radioandrecords.com

dmit it: You’ve acted out your rock-star fantasies in your bedroom — playing a
tennis racket, singing into a hairbrush or, well, let’s not go there. Either way, 22-

year-old Brit Daniel Bedingfield has you beat. Armed with a computer, a

microphone and a keyboard, he turned his bedroom into a home studio and recorded
“Gotta Get Thru This,” which found a home atop the U.K. singles charts.

“There is no excuse for people who
say they need money or this huge stu-
dio,” Bedingfield says. “You don’t;
you need to work hard.”

On The Rise

After writing and recording the
song, which is about a longtime
crush realized, Bedingfield was
turned away by record companies all
over London before pressing his own
copies and selling them through lo-
cal record shops. Local DJ EZ
picked up the single and put it on his
Pure Garage 4 series. Bedingfield’s
star was soon on the rise, as he
landed a record deal and topped the
British charts with his infectious
blend of R&B, pop and dance.

“Stevie Wonder, Michael Jackson
and Sting are the main three musi-
cians who have influenced the sound
of my album the most,” he explains

of his full-length, also called Gorta
Get Thru This. “It kind of sounds like
the three of them jamming in the
basement. I’m not trying to say it
sounds that good, but it has a simi-
lar style.”

Bedingfield admits that he had
low expectations after self-releasing
his work. ““1 just spent 30 pounds to
put ‘Gotta Get Thru This’ on vinyl,
and DJ EZ picks it up, puts it on a
compilation, and everyone starts
playing it on the underground. It gets
signed to a tiny label, then a big la-
bel, and then boom! Now I've got a
record deal, and now I'm over here.”

“Over here” is in the States, where
Bedingtield is making a name for
himself at CHR/Rhythmic and, espe-
cially, CHR/Pop, where “Gotta Get
Thru This” is a top-10 track that re-
cently earned Most Increased Plays.
Armed with looks and hooks, it’s

Daniel Bedingfield

quite possible that Bedingfield could
attain the same star status here that
he has in Britain, where he’s in-
stantly recognized and sometimes
mobbed by fans.

“You don’t get much time to accli-
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“I feel ridiculously overwhelmed and blessed
by what's happened in America. I know how

damn lucky I am.”

—— e

matize on the way up,” he says of his
rapid rise to fame. “I feel like I don’t
deserve the amount of airplay it’s
getting or that 1 haven’t worked for
it. But | have been slavishly dedi-
cated to music since I was 6, per-
forming since 1 was 9 and producing
since 1 was 16. 1 spent all my free
time, night and day, writing, singing
and producing. So, in that way, I've
worked for it.

“But 1 feel ridiculously over-
whelmed and blessed by what’s hap-
pened in America. I know how damn
lucky 1 am. I feel quite small, actu-
ally, because the song’s taken off —
it’s not necessarily me yet. | haven’t
broken in America yet; it’s the song.
I’ve got a lot of work to do.”

Tough Adjustment

As for adjusting to life as a pop star,
Bedingfield describes it as “destruc-
tively tough.” “It changes your life
completely,” he says. “There is noth-
ing remotely similar about this life
and the life I was living, I’ve managed
to keep some friends, because friends
change, and it’s really tough. I've got
really close friends around me now

and a really good family, so | don’t
feel like I’'m going off the rails or any-
thing.

“I get to sing to huge crowds. I get
to do this as a living. I love this job! [
get to travel from city to city. I’'m sin-
gle, and I get to chat up nice girls.”

Despite his star status, Bedingfield
opted for his own name over some
flashy stage moniker. “I was going to
do something like Daniel Dean or
Daniel Bond or something crazy. Ba-
sically, 1 never expected ‘Gotta Get
Thru This’ to take off. I’'m not a dance
artist — I made a dance record, and it
took off without my consent. | named
it Daniel Bedingfield because | was
never going to use that name again.”

Besides a possible collaboration
with Mariah Carey, Bedingfield plans
to head back to the bedroom for his
next album. “I can’t work in clinical
environments,” he says. “It sounds
like everyone else if I work in a stu-
dio, but it sounds like me if' I make it
next door. The next one Id like to get
a bit more original. | want to go a lot
more quiet and a lot more loud.

“Much more naked honesty,” he
adds with a grin.

Wind-up’s Must A Must-Listen

Young rock act’s story grows out of New England

ake an English drummer, a German bassist and a powerful Australian singer whose
last name happens to be Ireland, relocate them to Boston, and build up a campaign
_®  behind the band in the New England area. It may sound more like a game of Risk,
but the tactics have given Wind-up rock act Must a strong foothold in the States to
continue building their impressive story.

Behind the single “Freechild,” Must
have built up an impressive following
in the Northeast, with support from
WHJY/Providence; WCCC/Hartford;
WGIR/Manchester, NH; and WHEB/
Portsmouth, NH. In the group’s home
base of Boston, they’ve been blessed
with spins from the holy trinity of
WBCN, WAAF and WBCN.

On top of that, local sales have been
through the roof, and the band’s live
shows have amassed a following. Un-
derstandably, other markets are now
taking notice, as “Freechild” has wan-
dered onto playlists at Active Rockers
such as KOMP/Las Vegas, mainstream
Rockers such as KBER/Salt Lake City
and Alternatives such as WAVF/
Charleston, SC.

Success Story

“Strategically, we decided to work
them first in the Northeast because
they were based there, and we knew

Must

the record was a little different,” ex-
plains Wind-up’s Alan Galbraith.
“We wanted to get some evidence, if
you like, behind the story to take to
the rest of the country.

“To say that was a success is an
understatement. We have sold over
9,000 records to date, including over

5,000 in Boston and almost 2,000 in
Providence, which were our two key
markets. We put the band out on the
road in the Northeast, and they suc-
cessfully gathered their own fan base
very quickly. We got callout on the
song at WHJY in particular. We took
all that information and rolled it out
nationally about six weeks ago, and
the story continues.”

“We set out to give the record com-
pany a story out of Boston, Provi-
dence and Manchester, NH primarily
— both the sales and callout re-
search,” says Ron Valeri, VP of Paul
Geary Management (Godsmack,
Cold). “We wanted to get that fire
going and let these guys take this
record nationally, which they did back
in July. It’s a tremendous success
story regionally now, and we hope to
replicate this success on a national
level, market by market.”

One person who can attest to the
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power of Must is WHIJY PD Joe
Bevilacqua, who was approached by
Wind-up and PGM in January. As
New England Rock Brand Manager
for Clear Channel, he decided to play
“Freechild” for Alex James, PD/MD
of heritage Rock outlet WHEB, and
Meegan, MD/middayer at Active
Rock WGIR.

“All three of us really liked the
record and decided to come into it as
a group,” Bevilacqua says. “We got
interest calls immediately. They
started playing the market and played
at all of our stations. Everybody was
blown away by how this guy can sing.
By the middle of March we really
started to see some serious phone ac-
tion.

“I threw it into callout starting in
May. After we got to about 200
spins, it just blew up. Since the end
of April it’s been top-five callout for
all of us. To this day there isn’t a time
when we play it — and we’re play-
ing it five or six times a day on ev-
ery one of our radio stations — that
we don’t get a phone call asking
about it.”

Regional Sales

Backing up the radio support is the
regional sales story. “From the minute
this thing went into the store, it’s been
a consistent bestseller at the Newbury
Comics chain,” says Valeri. “Overall,
in Soundscan, it’s been consistently in
the top 150, if not top 100-, selling

records in Boston. That’s keeping pace
or outselling some artists who, quite
frankly, have substantially more air-
play and publicity surrounding them.”

“The proof is in the pudding,” Bev-
ilacqua says. “It’s No. | phones every
week, it’s top-five callout every week,
and it has amazing sales. It’s outselling
the Nickelback, Kid Rock, Jimmy Eat
World, Default and Papa Roach rec-
ords here — major stuff. And it’s con-
sistent.”

With Wind-up taking the Must sto-
ry nationwide, there are also rumors of
apossible tour with Beantown legends
Aerosmith that would begin in Octo-
ber.

So with everyone raving about the
record, what does it sound like? “I cer-
tainly can’t compare them to Led Zep-
pelin, but this is the first British import
I can think of in a long time that's ac-
tually meant something to mainstream
Rock radio,” Bevilacqua says.

“It is probably the single most dif-
ficult band to describe,” Galbraith says.
“It’s a very contemporary-sounding
band, with all of the qualities of rock
bands from the last two decades in
there as well. There are strong, com-
manding vocals. It’s guitar-driven but
with a very current edge to the produc-
tion and the songwriting style.

“It’s really adventurous and really
different. It just kicks ass; that’s how
I"d describe it. It’s just fucking brilliant
— play it, and stop pissing about.
That’s the real answer.”
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Top 50 Albums

THE INDUSTRY'’S NO. 1 RETAIL CHART August 30, 2002

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
2 1 EMINEM Eminem Show Shady/Aftermath/Interscope 173,858 -3%
1 2 NELLY Nellyville Fo’ Reel/Universal 156,409 -13%
5 3 AVRIL LAVIGNE Let Go Arista 131,553 +17%

— 4 CLIPSE Lord Willin’ Arista 121,634 —
3 5 BRUCE SPRINGSTEEN The Rising Columbia 115,218 -30%
4 6 JAMES TAYLOR October Road Columbia 113,398 -26%
6 7 VARIOUS Now Vol. 10 Epic 85,990 -23%
7 8 LINKIN PARK Reanimation Warner Bros. 77,708 -20%
8 9 TOBY KEITH Unleashed DreamWorks 72,772 -20%
12 10 NORAH JONES Come Away With Me Blue NoteNVirgin 71,839 +19%

10 11 DAVE MATTHEWS BAND Busted Stuff RCA 59,939 -25%
9 12 XXX Soundtrack Universal 57,099 -35%
14 13 PINK M!Ssundaztood Arista 52,316 7%

18 14 JOHN MAYER Room For Squares Aware/Columbia 51,361 +5%

11 15 SCARFACE Fix Def Jam South/IDJMG 49,698 -18%

— 16 LEE ANN WOMACK Something Worth Leaving Behind MCA 438,305 o

16 17 ASHANTI Ashanti Murder Inc./IDJMG 48,129 5%

13 18 TRICK DADDY Thug Holiday Slip-N-Slide/Atlantic 47,994 -19%

— 19 ANGIE MARTINEZ Animal House Flekira/EEG 47,276 —
15 20 RED HOT CHILI PEPPERS By The Way Warner Bros. 45,793 17%

— A BEENIE MAN Tropical Storm Virgin 45,461 —_

— 22 DIAMOND RIO Completely Arista 43,238 —

25 23 SHERYL CROW C’'mon, C’'mon A&M/Interscope 40,271 +13%

20 24 JOSH GROBAN Josh Groban 143/Reprise 39,292 1%

3B 2B SYSTEM OF A DOWN Toxicity American/Columbia 36,748 +26%

22 26 MARIO Mario J 33,307 1%

3t 27 VANESSA CARLTON Be Not Nobody A&M/Interscope 33,211 +1%

29 28 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 33,047 -3%

30 29 JACK JOHNSON Brushfire Fairytales Enjoy/Universal 32,590 -3%

— 30 MANA Revolucion De Amor WEA Latina 32,522 —

33 3 TRUSTCOMPANY Lonely Position Of Neutral Geffer/Interscope 3,272 +3%
19 32 NICKEL CREEK This Side Sugar Hill 30,341 -34%

37 33 NO DOUBT “Rock Steady Interscope 29,587 +4%

32 34 KORN Untouchables Epic 28,827 -8%

38 35 SOUNDTRACK 0O Brather Where Art Though Lost Highway/IDJMG 27,985 +1%
36 36 AEROSMITH 0, Yeah! Ultimate Aerosmith Columbia 27,091 -5%

4 37 CREED - Weathered Wind-up 26,688 “1%

— 38 EVA CASSIDY Imagine Rykodisc 26,470 =

40 39 CELINE DION A New Day Has Come Epic 26,409 -3%
39 40 NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 26,292 -4%

46 4 SHAKIRA Laundry Service Epic 26,280 +1%
21 42 AMERIE All | Have Columbia 25,760 -35%

28 43 VINES Highly Evolved Capital 24,992 -27%
26 44 COUNTING CROWS Hard Candy Geffen/Interscope 24,898 -28%

43 45 NEW FOUND GLORY Sticks & Stones Drive-Thru/MCA 24,204 -9%

49 46 MICHELLE BRANCH Spirit Room Maverick/WB 23,594 1%

42 47 JIMMY EAT WORLD Jimmy Eat World DreamWorks 23,035 -14%

— 48 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 22,634 —

45 49 BIG TYMERS Hood Rich Cash Money/Universal 22,120 -15%
17 50 KEITH SWEAT Rebirth Elektra/FEG 21,848 -56%

© HITS Magazine Inc.
the No. 1 spot on the HITS Top 50 chart this | an impressive No. 4 bow. Elsewhere

It Takes Two

Multiple hits make for multi-Platinum sales.
How’s that for a revelation?

With the current “Cleanin’ Out My Clos-
et” and the dura- i
ble “Without Me”
both still on the
charts, “White
America” gaining
and stations start-
ing to spin
“Hailie’s Song,”
Shady/After-
math/Interscope rapper Eminem returns to

B
i

Eminem

week. He leapfrogs over Fo’ Reel/Universal’s
Nelly, who has two hits of his own with “Di-
lemma” and “Hot in Herre.”

Just behind
them, Arista teen
chanteuse Avril
Lavigne climbs
into the No. 3 po-
sition, thanks to
“Complicated” —
with new single
“Sk8er Boi” right
behind it. Label-
mates Clipse,
whose Neptunes-produced album has already
provided the Rhythmic hit “Grindin’,” now
ride the followup, “When the Last Time,” to

Avril Lavigne

Adult records continue to thrive in the
marketplace: Columbia artist Bruce Spring-
steen’s current tour and media saturation
translate to a solid No. 5, while labelmate
James Taylor continues strong at No. 6. Blue
Note/Virgin’s Norah Jones cracks the top 10
and sports an increase of nearly 20%, to
72,000, and Aware/Columbia’s John Mayer
moves 18-14 and breaks 50,000 for the first
time.

Epic’s Now, Vol. 10 (No. 7) Warner Bros.’
Linkin Park (No. 8) and DreamWorks’s
Toby Keith (No. 9) round out the week’s top
10. American/Columbia’s System Of A Down
benefit from retailwide discounts and big play
on “Aerials,” showing a 26% increase in sales
and a 35-25 rise on the chart.

in Radioland,
followup sin- .
gles from 7.4
A&M/Inter-
scope’s Sheryl
Crow and Van-
essa Carlton,
Interscope’s No
Doubt and Ep-
ic’s Shakira are getting early spins.
MCA/Nashville’s Lee Ann Womack
(No. 16), Elektra/EEG’s Angie Martinez
(No. 19), Virgin’s Beenie Man (No. 21),
Arista’s Diamond Rio (No. 22), WEA
Latina’s Mana (No. 30) and Rykedisc’s
Eva Cassidy (No. 38) are the week’s new-
comers.

Clipse
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First Impressions, Again

You may be thinking to yourself, “How can you make more than
one first impression?” Well. for artists in the music industry, the con-
cept is not only possible, it usually determines whether they will stand
the test of time. Artists constant-
ly reinvent themselves, in effect
reintroducing themselves to their
fans. Next week many artists will
deliver brand-new material to the
public from their upcoming
projects, and, for all intents and
purposes, they will be making §
their first impressions again.

Christina Aguilera returns to
the limelight with “Dirrty,” the
first single from her highly antic-
ipated forthcoming CD. The sin-
gle, written by Aguilera, Rock-
wilder and others, features rapper Redman, who will also appear in
the Paul Hunter-directed video. Prepare to be inundated with images
of Aguilera this fall as she appears in upcoming issues of Rolling
Stone, Blender, Maxim, YM and Cosmogirl. “Dirrty” goes for adds at
Pop and Rhythmic next week.

Backstreet’s back, all right! OK, they’re not back, but Backstreet
Boy Nick Carter returns to the Pop world with “Help Me,” the first
look at his upcoming album Now or Never. The video, directed by
Chris Applebaum, will premiere on MTV’s Making the Video on Sept.
16, and the album will be available to the masses on Oct. 29. Carter
will also be a presenter at this year’s Latin Grammy Awards, airing
Sept. 18 on CBS.

After making an impression at Rock, Active Rock and Alternative,
Lifehouse spin into Pop, Hot AC and Triple A with their latest, “Spin.”
This is the first single from the band’s Sept. 17 sophomore release,
Stanley Climbfall, which follows up their double-Platinum debut al-
bum, No Name Face.

Shaggy will be following up his multi-Platinum selling album Hot-
shot with “Hey Sexy Lady,” the first cut from his forthcoming CD.
Shaggy is currently making the rounds, performing in the Midwest

7 and Miami through mid-Septem-
ber and appearing on the Tonight
Show With Jay Leno on Sept. 6.
“Hey Sexy Lady” will be Going
for Adds at Pop, Rhythmic and
Urban.

A pair of beautiful ladies are
impacting Rhythmic. Urban and
Urban AC playlists next week.
Syleena Johnson delivers “To-
night I'm Gonna Let Go,” featur-
ing Busta Rhymes, Rampage and
Sham & Spliff Star of The Flip-
mode Squad. This is the first cut
off her Oct. 22 sophomore release, Chapter 2: The Voice. India.Arie
also gives us new material, with “Little Things,” the first offering from
her upcoming sophomore album, Voyage to India. The single contains
interpolations from Rufus’ 1977 song “Hollywood.” India.Arie has been
nominated in the Best R&B/Soul Single, Solo category at this year’s
Soul Train Lady of Soul Awards for her song “Brown Skin.” The show
airs Sept. 1, and India.Arie will also be presenting an award.

Steve is a popular name next week as Steve Cole and Steve Earle
go for adds with the first singles from their upcoming CDs. Steve
Cole presents “Off Broadway” to Smooth Jazz, from his self-titled
third CD, which will be released
in 2003. The song is also the
lead track on Warner Bros.” Sax-
tember sampler. Steve Earle pro-
poses a “Conspiracy Theory” at
Triple A next week, from his
Sept. 24 release, Jerusalem. Earle
will also be releasing Transcen-
dental Blues Live on DVD on
the same day.

Finally, Hoobastank go for
adds at Rock, Active Rock and
Alternative with “Remember
Me.” Though the song is the third
single from the band’s self-titled debut album, they did make a strong
first impression with their breakthrough hit, “Crawling in the Dark.”
The band will wrap up the Sprite Liquid Mix Tour with Jay-Z and
311 on Sept. 8. Then it’s a two-week break, a few dates here and there
and back to full swing on Oct. 11 as they hit the road with Blindside
and Greenwheel.

Christina Aguilera

% Hey Sexy Lady
[CEHU Hrisn & Tony Gold

Shaggy

Hoobastank

— Mike Trias
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Week Of 9/3/02

CHR/POP

CHRISTINA AGUILERA Dirrty (RCA)
LIFEHOUSE Spin (DreamWorks)
N.O.R.E. Nothin’ (Def Jam/IDJMG)
NICK CARTER Help Me (Jive)
SHAGGY Hey Sexy Lady (MCA)
STROKE 9 100 Girls (Cherry/Universal)
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B2K Why | Love You (Epic)

CHRISTINA AGUILERA Dirrty (RCA)
INDIA.ARIE Little Things (Motown)

KELLY PRICE Someday (Def Soul/IDJMG)
NAAM BRIGADE f/FREEWAY Early In The Game
(ARTISTdirect)

SHAGGY Hey Sexy Lady (MCA)

SYLEENA JOHNSON f/BUSTA RHYMES
Tonight I'm Gonna Let Go (Jive)

URBAN

INDIA.ARIE Little Things (Motown)
KELLY PRICE Someday (Def Soul/\DJMG)

NAAM BRIGADE {/FREEWAY Early In The Game
(ARTISTdirect)

SHAGGY Hey Sexy Lady (MCA)

SYLEENA JOHNSON f/BUSTA RHYMES
Tonight I'm Gonna Let Go (Jive)

INOIA.ARIE Little Things (Motown)
KELLY PRICE Someday (Def Soul/IDJMG)

SYLEENA JOHNSON Tonight I'm Gonna Let Go
(Jive)

* * COUNTRY -

No Adds

AMY STUDT Just A Little Girl (19/Universal)
LIFEHOUSE Spin (DreamWorks)
STROKE 9 100 Girls (Cherry/Universal)

L

" SMOOTH JAZZ

LAMYA Black Mona Lisa (/)
PETER WHITE Who's That Lady? (Columbia)
STEVE COLE Off Broadway (Warner Bros.)

HOOBASTANK Remember Me (/sland/IDJMG)

2T ACTIVEROCK
HOOBASTANK Remember Me (/sland/IDJMG)
L0 ALTERNATIVE

HOOBASTANK Remember Me (/sland/IDJMG)

LR 2R O IR

“TRIPLE A

BIGGER LOVERS Honey In The Hive (Yep Roc)
LIFEHOUSE Spin (DreamWorks)

STEVE EARLE Conspiracy Theory
(E-Squared/Artemis)

I,

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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CHR/Pop

The Real Deal On Music Buyers

7 Revealing results from the ‘National Record Buyers Study II'

cary is the word that first comes to mind when I walk into a music store or the music
section of a large retail store these days. With record sales down, retailers all over America

are pushing CDs to the back of the store or to another floor entirely. Placement for many

retailers is all about DVDs and games for PlayStations and X-Boxes.

The musical cycle may be down,
but it’s not out. 1t’s no secret that la-
bels must develop a consumer-friend-
ly plan for downloading and address
security issues about downloading
and duplication. We covered these
and many other issues facing the mu-
sic industry in R&R’s second annual
national record buyers study, conduct-
ed by Edison Media Research.

This study of 942 persons aged
12+ was conducted by telephone be-
tween May 7 and May 20, 2002. The
goal was to take a closer look at the
thought processes, intfluences and
decisions involved in a music pur-
chase.

Technological Challenge

In this year's study a whopping
34% of the respondents said they had
downloaded music through the Inter-
net for plavback at another time. As
you may have guessed, the most ac-
tive group for downloading music is
people 12-17, 56% of whom said they
had downloaded music. Forty-four
percent of 18-24s also said they had
downloaded music, striking directly at
the record labels” core audience. The
percentage of respondents who down-
load music decreases to 29% for 25-
34s and 19% for 35-44s.

When respondents were asked if
the amount of music they had bought
in the past 12 months was more, less
or about the same as they had pur-
chased in the previous 12 months, the
crux of the labels’ problems truly be-
gan to rear its ugly head: Forty-four
percent of downloaders said they had
bought less music, and 34% of non-
downloaders said they are buying less
music.

According to this year's survey,
7.3% of respondents are considered
“dropouts,” people who have down-
loaded but not purchased any music
in the last 12 months. Projecting this
percentage onto the total U.S. popu-
lation, an estimated 10 million people
12-44 have left the ranks of music
purchasers.

When it comes to burning CDs,
Edison Media Research discovered
that 31% of respondents use their
computers to do so. As with down-
loading, the most active burners are
12-17s. Fifty-three percent of these
people have also burned someone
else’s copy of a CD instead of buying

ES o

When Edison asked CHR
respondents, “Where do
you buy most of your
(Ds?” “At a discount
store such as Wal-Mart
or Target” was the top
answer, at 36%.

e i ea—

their own. In the 18-24 demo, 46%
said they had bumed their own CDs,
The percentage drops to 24% for 25-
3ds and 18% for 35-44ds.

Stop The Bleeding

Since the advent of Napster, the
press and consumers have been buzz-
ing about the issues of downloading
and burning music. 1t's no secret that
the labels got caught with their pants
down and have fought back. using the
RIAA to close down many illegal web-
sites and services.

In the meantime, labels are franti-
cally trying to solve security issues
and develop one-stop services that
consumers will want to use and pay
for, but that seems to be a long way
from becoming a reality. What can
labels do right now to begin to turn
the tide?

According to the results of the Ed-
ison study, the music industry is suf-
fering from devastating public rela-
tions problems. Now that consumers
can buy blank CDs for less than a
buck, they have come to believe that
the “natural” price of a CD is nothing
more than raw-material costs. Con-
sumers, particularly young consum-
ers, have lost the connection between
music and monetary value. The labels
must accept that they can’t stop
technology; they must instead get on-
board and work with it. At the same
time, they need to work to change at-
titudes.

The survey reveals that the music
industry is dangerously close to los-
ing 12-24s, many of whom feel that
music is and should be free. Nearly

three-quarters of teens see no ethi-
cal issue in downloading music
from the Internet. However, when
the issue is framed in terms of art-
ists and labels deserving compensa-
tion for their work, attitudes begin
to change, which could lead to
changes in behavior. This implies
that, through education, the labels
can begin to remind people how
money fits into the equation.

“If the record labels make a con-
certed effort to get their artists to ed-
ucate the public about how download-
ing takes money directly out of the
artists’ pockets, things may change,”
says Edison VP Jayne Charneski.

“Kids have no idea of the amount of

money that labels shell out to make a
record in the first place, but our data
suggests that it’s got to be the artists
who explain this. The RIAA should
consider redoubling its efforts to get
this message out to young consumers
via primetime TV, cable networks and
the Internet.”

Discovering New Music

When it comes to CHR listeners,
let there be no doubt about where they
discover their new music. Eighty-one
percent of CHR listeners in this study
most often discover their new music
on the radio. In rank order after radio,
CHR listeners most often hear about
new music from “Friends™ (50%),
“Watching music video channels™
(40%), “"Hearing a movie soundtrack™
(35%). “Appearances by artists on
television shows™ (34%) and “‘Hear-
ing a compilation CD” (28%).

When Edison asked CHR respon-
dents, “Think about the last CD you
purchased for yourself. How did you
first find out it was available? “Heard
it on the radio™ was the top answer
(19%). followed by “Heard about it
from a friend or relative” (15%) and
— surprising to me — “Saw it adver-
tised on television™ (12%).

Nothing was even close to radio
when respondents were asked,
“Now think about all your music
purchasing in general. When you
buy CDs, which of these items in-
fluences you the most in deciding to
make that purchase?” “Heard it on
the radio” was No. 1 for CHR re-
spondents, at 43%, and the next
closest was “Heard about it from a
friend or relative,” at 15%.
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each statement.

that artist guts out™: 40% agreed

over the Internet”: 28% agfeed
CD": 33% agreed.
instead™ 27% agreed.

the Intemet”: 50% agreed:

Destiny’s Child
Creed

'N Sync

Pink

Celine Dion
‘Madonna
Santana
Backstreet Boys
Britney Spears
Alicia Keys

TRL on MTV?” i
Almost every cay
Several times a week
About once a week
Hardly ever

CHR Music Purchasers Speak

If you want the real deal, go directly to the source. The
following results have been culled from R&R and Edison
Media Research’s second annual “National Record Buyers
Study,” conducted in May 2002. in this section, respon-
dents who favor CHR were asked to agree or disagree with

[ “When you find an artist that you fike, you try to buy every new record

{3 “You won’t buy a new CD unless you have already hea'd afew songs
from that CD that you like 20 the radio™ 79% agreed.

0 "You have purchased a new CD as @ Tesult of seeing a video for a
song on channels ke MTV'VH1 or BET": 56% agreed.

" (3 “You.have purchaseéd a new CD after seeing what an artist or group
looked hke onTVorina magazme” 40% agreed.

Q) "Mussical artists you like sometimes get so much attention on TV and
in magazires that it tums you off of the artist”: 35% agreed.

0 “You have purchased a new CD after reading a réview or article about
an artist or group in a magazine”: 39% agraed

D “You ng longer have to.buy CDs, as you can down!oad music for free
1 “instead of buymg a CC, you've burned someone e!sas copy of the
O “You ars buying tewer CDs Iatery because you are buying more DVDs
Q3 “There is nothing morally wrong about dawnloading music for free from

U “You have purchased @ new CD as & result of heanng that artist's
music streamed aver the Intemet, such as through a web radio station
or an Intemet audio webcast™: 32% agreed.

0 “Have you ever purchasad a CD featuring the soundtrack from a mov-
ie?" Seventy-one percent said they had.

CHR respondents were asked which artists they will definite-
ly buy upcoming albums from. Below are the top 10.

CHR respandents were asked, “How frequently do you waich

31.3%
25.4%
25.3%
23.8%
21.4%
21.1%
20.2%
18.7%
18.2%

18%

7%
10%
13%
65%

Mausic-Buying Habits

Call it the Wal-Marting of Ameri-
ca. When Edison asked CHR respon-

dents. “Where do you buy most of

your CDs?” At a discount store such
as Wal-Mart or Target” was the top
answer, at 36%, followed by “At a
record store in a mall” (20%) and
“Through a record club such as Co-
lumbia House or BMG” (16%).

Overwhelmingly, CHR consumers
are more interested in the “latest CD
from a more established artist™ (61%)
than a “big hit CD from a new artist”
(23%).

The CHR respondents in this study
enjoy CD compilations. When asked,
“Have you ever purchased a compi-
lation CD or tape?” 59% of the par-
ticipants responded yes. When asked,
“Have you ever purchased a CD sin-
gle that featured only one or two
songs?” 62% of CHR respondents re-
sponded positively.

As labels rethink security issues,

they may be interested in this ques-
tion: Edison asked, “Many record la-
bels will be releasing CDs that you
can’t copy or listen to on a computer.
How would that affect your music-
purchasing decision?” Among CHR
respondents, 66% said it would have
no influence on a purchase decision,
but a whopping 32% said they would
not purchase such a CD, which
should make label executives think
long and hard about their next move
in this area.

PD Heads Up

CHR respondents also voiced their
opinions on what they like and don’t
like about radio. Edison asked, “I'm
going to list some of the things that
radio stations do to promote artists
and their new songs. For each, tell me
if you find them to be very effective,
somewhat effective or not at all effec-
tive in informing you about artists and

Continued on Page 34
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 30, 2002
CacLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of August 3-9.

CHR/POP : CaLLour AMERICA®
TOTAL AVERAGE E UEMUEIARHIC Hot Scores

HE)p = Hit Potential ®

FAVORABILITY CSTIMATE (1-5) a 3 WOMEN WOMEN  WOMEN MID-

ARTIST TITLE LABEL(S) 5 IS 12-17 18-24  25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
AVRIL LAVIGNE Complicated {Arista) ) : 400 390 400 393 77.7 231 {421 392 381|415 408 3.70 4.06 n this week’s CHR/Pop column, R&R/
EMINEM Cleanin’ Out My... (Shady/Aftermath/Interscope) 387 381 — — 686 18.0 |4.27 3.83 3.13 [3.76 3.75 3.82 4.13 Edison Media Research’s “National
Record Buyers Study II” shows that
CREED One Last Breath (Wind~up) 3.76 368 348 354 5§77 154 3.73 3.80 3.77 [3.67 3.74 4.15 3.50 Creed (Wind-up) are named second most
often by Pop listeners among artists whose
PINK Just Like A Pill (Arista) 376 373 375 368 686 194 (389 3.35 406 (387 4.04 330 381 | upcoming albums they plan to buy, The
. : passion for this band is clearly still huge
JIMMY EAT WORLD The Middle (DreamWorks) 3.71 369 364 356 74.6 24.6 {3.71 3.63 3.81 |3.81 3.56 3.64 3.81 — something that is also demonstrated by

EMINEM Without Me (Shady/Aftermathy/interscope) 368 364 3.76 3.53 746 317 |[3.71 359 377 |3.83 352 355 3.80 | thisweek’sCallout America results.
“One Last Breath,” the second CHR/
NELLY/KELLY ROWLAND Dilemma (Fo’ Reel/Universal} 3.68 3.73 387 3.83 711 217 |3.98 359 3.28 |3.70 3.67 3.81 3.54 Pop single from Creed’s latest album,
Weathered, vaults into a tie for third place
HOOBASTANK Running Away (/sland//0JMG) 3.67 364 350 365 47.4 106 |3.94 351 343 [3.66 357 3.80 367 | overall with a 376 “Breath it testing

across all demos, taking eighth place with
teens, third with women 18-24 and sev-

P. DIDDY F/GINUWINE | Need A Girl Pt. 2 (Bad Boy/Arista) 3.65 3.54 354 3.56 58.3 19.7 |3.68 3.58 3.69 3.46 322 3.78 4.12 | enth with women 25-34.
Hoobastank have already had two top

VANESSA CARLTON A Thousand Miles (A&M/interscope) 3.66 3.65 3.75 3.54 763 28.3 [3.62 3.51 3.87 |3.53 4.02 3.61 3.51

JOHN MAYER No Such Thing (Aware/Columbia) 3.64 356 3.48 3.63 63.4 16.0 |3.58 3.56 3.81 |3.75 3.80 3.46 3.55 five Alternative hits and significant airplay
at that format. In the six weeks or so
NELLY Hot In Herre (Fo’ Reel/Universal) 362 3.65 3.67 3.66 734 34.0 |3.87 3.44 342 |351 342 3.98 3.58 | “Running Away," the second single from

Hoobastank’s self-titled Island/IDIMG

KROEGER & SCOTT Hero (Roadrunner/Columbia/IDJMG) 3.55 3.61 362 3.711 7.7 27.1 |3.64 3.39 359 {345 3.72 3.72 3.37 debut album, has been in Callont Amerh.
MARIO Just A Friend 2002 (J) 3.54 360 340 362 61.4 203 |3.98 3.30 3.02 [3.55 3.43 3.68 3.50 | ca thesong hasconsistently ranked in the
top 10. This week it’s cighth overall and
DJ SAMMY & YANOU Heaven (Robbins) 3.53 346 3.54 3.36 64.0 19.7 |3.68 3.56 3.31 |3.41 3.71 365 3.41 fifth with teens.
John Mayer remains a big tester
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 3.52 3.52 350 3.45 73.4 31.7 |3.45 3.51 366 [319 357 3.56 3.78 among women 18-24 and 25-34, ranking
. _ eighth and fourth, respectively, in those
BBMAK Out Of My Heart... (Hollywood) 3.50 406 7.4 |3.75 329 3.40 [3.41 364 412 3.03 demos with “No Such Thing” (Aware/Co.
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope) ~ 3.50 3.47 371 — 597 16.0 |3.61 3.41 3.40 |3.28 3.55 3.61 3.60 lumbia).
BBMak enter the survey at No, 17 this
ASHANTI Happy (Murder Inc./IDJMG) 3.49 3.62 3.59 3.54 59.1 22.6 [3.72 332 3.29 |3.33 3.48 3.74 3.47 week with “Out of My Heart (Into Your
Head)” (Hollywood). The track debuts in
IRV GOTTI PRESENTS.. Down 4 U (Murder Inc./IDJMG) 3.46 358 3.63 355 61.7 223 [3.62 3.34 3.20 |3.34 3.34 354 3.62 eighth place among teens and rarks No.
DANIEL BEDINGFIELO Gotta Get Thru This (/siand/IDJMG) 341 363 356 — 407 10.3 |339 3.56 3.24 [3.02 3.74 350 350 | ' "iheMidwestregion
Other demo highlights: Mario’s “Just
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3.37 3.47 356 3.37 66.6 269 [3.44 3.41 320 [3.33 3.33 3.50 3.34 | @Friend 2002” (J) ranks third with teens;
Ashanti’s “Happy” (Murder Inc/IDJMG)
NO DOUBT Hella Good (/nterscope} 3.32 3.29 340 335 711 297 {3.02 3.11 4.03 {316 3.30 3.45 3.40 comes in ninth with 12-17s; and among
women [8-24, we find “Gotta Get Thru
P. DIDDY... | Need A Girl (Bad Boy/Arista) 3.30 3.30 3.32 340 66.0 320 [3.48 317 315 [3.22 3.22 347 359 | i by Daniel Bedingfield (Islznd/ID-
: _A- . JMQG) eighth.
CAM'RON Oh Boy (Roc-A-Fell/IDJMG) 3.29 334 333 3.19 '63.7 26.6 |3.39 3.32 298 {3.03 343 3.41 3.33 Finall, P. Diddy scores in the two up-
KYLIE MINOGUE Love At First Sight (Capitol) 316 3.39 3.22 3.18 477 16.9 (3.21 3.07 3.19 [3.29 3.41 286 3.07 | Perdemos this week, ranking seventh 18-
24 and ninth 25-34 with “1 Need a Girl (Pt.
DIRTY VEGAS Days Go By (Capitol) 3.08 315 3.29 339 78.0 349 [274 305 3.54 |2.86 3.18 2.93 3.34 | 2)" (Bad Boy/Arista).

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=disike very much, 5=like very much). Total familiarity represents the total percentage of
respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, New York, Philadelphia, Pittsburgh, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, Tampa. MIDWEST: Chicago, Cieveland, Detroit, Minneapolis, St. Louis. WEST: Denver, Los Angeles,
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WK WEEX  ARTIST TITLE LASELSS) RATS LTS mp%%ogos?sons e o | Most A dded®
1 1 AVRIL LAVIGNE Complicated (Arista) 9586  -260 1076157 15  133/0 www.rradds.com
2 Q NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 8793 +525 1039201 8 1281
. . . ARTISTTITLE LABEL(S) ADDS
3 3 PINK Just Like A Pill (Arista) | 7874 -361 861813 12 132/0 AVRIL LAVIGNE SkBer Boi (Arista) %
4 4 DJSAMMY & YANOU Heaven (Robbins) 6641 -391 755544 14 128/0 | usTIN TIMBERLAKE Like | Love You (Jive) 44
8 €@ DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 6320  +698 682185 8 13172 | SHAGGY Hey Sexy Lady (MCA) 21
7 @ MARIO JustA Friend 2002 (J) 5898  +237 607605 10  128/1 | JACK JOHNSON Flake (Enjoy/Universal) 20
9 @ EMINEM Cleanin’ Out My Closet (Shady/Aftermath/interscope) 5560  +606 578031 6 1250 L“'\%'BEQ'J;E;‘/PH"[')‘;D“{')? (;/?KGGED e }g
12 € CREED One Last Breath (Wind-up) 5341  +545 511142 14 1222 | {micK DADDY In Da Wind (Slip ‘N Side/Atiantic) 16
5 9  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DJMG) 5261 -014 465940 16 12910 UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic)13
6 10 NELLY Hot In Herre (Fo’ Reel/Universal) 5224 811 573541 19 1250 | KOTTONMOUTH KINGS Postive... (Suburban Noize/Capitol) 13
11 @  KYLIE MINOGUE Love At First Sight (Capitol) 5024 4208 514081 12 1200 | ANGEMERIEL 'ét'afr‘y)”E’;’eS%ﬂfgﬁéﬁvﬁ&’;ﬁgggvﬂepﬂse) 4
14 (@  EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 4938 +579 554021 8 119A BON JOVI Everyday (/sland/IDJVG) 10
10 13 JOHN MAYER No Such Thing (Aware/Columbia) 4813 51 529711 15 117/0 | JIMMY EAT WORLD Sweetness (DreamWorks) 10
13 14  JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 4037 631 458417 19 12710
17 @ P. DIDDY F/GINUWINE ! Need A Girl (Part I) (Bad Boy/Arista) 3958 +394 523538 8 102/2 h@@bOStOnk
18 @ VANESSA CARLTON Ordinary Day (A&M/Interscope) 3667 +257 374007 7 1301
15 17 EMINEM Without Me (Shady/Aftermathinterscope) 3398 545 327516 17 1290 “Running Away”
16 18  JIMMY EAT WORLD The Middle (DreamWorks) 3359 -363 313368 24 124/0
o1 (D NODOUBT F/LADY SAW Underneath It All (/nferscape) 3016 +455 349822 5 12273 €D R&R CHR/Pop
19 20  VANESSA CARLTON A Thousand Miles (A&M/Interscape) 2086  -311 273543 28 1300 34* Top 40 Mainstream Monitor
22 @  MICHELLE BRANCH Goodbye To You (Maverick/W8) LIV RV I T B R LA 5w 4 Modern Rock Monitor
27 €@  ASHANTI Happy (Murder Inc./IDJMG) 2012 +635 314263 5 1108 | [l e
25 €D IRVGOTTI Down 4 U (Murder Inc./IDIMG) 2899  +440 313263 5 86/ W
20 @ BBMAK Out Of My Heart (Into Your...) (Hollywood) 2753 +41 298737 9 111A @12 THE 1SLAND DEF JAM Music crour | (T
23 @ BEENIE MAN F/JANET Feel It Boy (Virgin) 2719 +195 279434 6 1131
24 @ SHAKIRA Objection (Tango) (Epic) 2686 +236 320209 8 1171 Most : lncreased
26 @ OUR LADY PEACE Somewhere Out There (Columbia) 2541 +194 243868 8 10373 ' Pla ys
35 @ ANGIE MARTINEZ If | Could Go (EastWest/EEG) 1972 +487 177877 4 89/12 i
28 29  DIRTY VEGAS Days Go By (Capitol) 1718 -327 172978 19 129/0 i
34 €D GO0 GOO DOLLS Big Machine (Warner Bros.) 1675 +170 146956 5 830 ARTIST TITLE. LABEL(S) INCREASE
37 €@ 3LwWI Do (Wanna Get Close To You) (Epic) 1513 +207 130021 4 934 JUSTIN TIMBERLAKE Likz | Love You (Jive) +863
3% €D HOOBASTANK Running Away (Island/IDJMG) 1466  +153 119887 6 756 R‘S‘H',fh53;’;‘;5'?&32‘;?155‘)33%}‘5 [ BiAAS) Iggg
38 @ MONICAAIEyez On Me () 1453 +151 121800 4 834 | pyygw Cleanin' Out.. (ShadyAftermathinterscope) +606
31 34  NAUGHTY BY NATURE F/3LW Feels Good (Don’'t Worry...) (TVT) 1312 -361 132022 10 66/0 AVRIL LAVIGNE Sk8er Boi (Arista) +585
40 @ DAVE MATTHEWS BAND Where Are You Going (RCA) 1309 +231 128155 4 62/3 EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/interscope) +379
[Debut> A CREED Cne Last Breath (Wind-up) +545
ebut> @ AVRIL LA;’ JGNEISKBauRlg (A1g1) 5 . 1258‘ +985 110322 ; ég/ %1 NeLLy F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) +525
44 €  LEANN RIMES Life Goes On (Curb) 1198 +159 84615 2 191 ANGIE MARTINEZ If | Could Go (EastWest/EEG) +487
@ JUSTIN TIMBERLAKE Like | Love You (Jive) 117 +863 206294 1 60/44 ;A asios o
47 @ JENNIFER LOVE HEWITT BareNaked (Jive) 1099  +142 122036 3 93/8 : Moﬁt Played
41 41  BIGTYMERS Still Fly (Cash Money/Universal) 1082 -8 106067 11 510 Recurrents
49 (@ PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 1070 +334 114385 2 A2 | aamst Tme wees) TOTAL PLAYS
(® UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic) 1025  +513 100662 1 T7M3 | FAT JOE F/ASHANTI What's Luv? (Terror Squac/Atiantic) 2309
32 44  BRITNEY SPEARS Boys (Maverick/Reprise) 945 -661 96512 7 85/0 NO DOUBT Hella Good ( Interscope) ‘ 2258
42 45 CAM'RON OhBoy (Roc-A-Fella/IDIMG) 860 208 83734 12 790 :"S‘ﬁ';ﬂﬁigg";‘c(“Mz‘}de’f/“n‘c’Vj/‘ng%’)"’m”“‘/W ol
48 @ WHITNEY HOUSTON Whatchulookinat (Arista) 7971 +40 97329 2 67/2 LINKIN PARK 1?] The End (Wa.mer Bros.) 1928
43 47  SOLUNA For All Time (DreamWorks) 785 -257 68400 20 1110 | DEFAULT Wasting My Time (TV7) 1922
@  WESTLIFE World Of Our Own (RCA) 757  +202 57966 1 652 | PUDDLE OF MUDD Blurry (Flawless/Geflen/Interscope) 1806
@@  LINKIN PARK Enth E Nd (Remix) (Warner Bros.) 705  +156 150970 1 30 g:‘E‘;s‘me‘R%\‘NMSe G:tUMeTgA”SSfa) P S ];;g
50 @  EMINEM Hailie's Song (Shady/AttermathInterscope) B0 15 OB 2 T | R et ki (3 oy ) 1703
133 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
f 8/18-8/2 ini | ini f f ied i | i | i in plays i N .
115728 Sl e o s guning o gt Fom e w140 ot 5l s s e i st D095 || R Stalion Plaists have moved o e weh.
reporting station. Songs unreporied as adds do not count toward overall total stztions playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
| : ‘ NEW PRODUCTS AVAILABLE! - CALL TOBAY FOR A CATAL06I - '
‘RY | 2ERE | ' FirstFlash
i _ | | | FirstFlash!
s ‘ | gL N _____EE
3 ¥ i
,,,,,, e |} . ' 4% o Eyapi® . | 6528 Constittion Drive
. e | : Fert Wayno, Indiana 46804
; | « * BunchaBanners ™ |,
| . . 4 . Fax: {260) 436-6739
L Z‘ 9 92 9 . ¢+ FlashBags h : :
Wy b w@;‘ i * BumperStickers ! i www firstflash.com
s oo | - 1-800-21 FLASH
Palty Zone Fanty 2Zong Pty 20ne P-)‘t:i Zone §v %:i .
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' CHR/Pop Top 50 Indicator

August 30, 2002

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
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ARTIST TITLE LABEL(S)

AVRIL LAVIGNE Complicated (Arista)

PINK Just Like A Pill (Arista)

JOHN MAYER No Such Thing (Aware/Columbia)
DJ SAMMY & YANOU Heaven (Robbins)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

CREED One Last Breath (Wind-up)
KYLIE MINOGUE Love At First Sight (Capitol)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)

MARIO Just A Friend 2002 (J)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
VANESSA CARLTON Ordinary Day (A&M/interscope)

BBMAK Out Of My Heart (Into Your...) (Hollywood)

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
MICHELLE BRANCH Goodbye To You (Maverick/WB)

NO DOUBT FALADY SAW Underneath It All (/nterscope)
EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)

NELLY Hot In Herre (Fo’ Reel/Universal)
JIMMY EAT WORLD The Middle (DreamWorks)

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
EMINEM Without Me (Shady/Aftermath/Interscope)

GOO GOO DOLLS Big Machine (Warner Bros.)

P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
OUR LADY PEACE Somewhere Out There (Columbia)

ASHANTI Happy (Murder Inc./IDJMG)
LEANN RIMES Life Goes On (Curb)

VANESSA CARLTON A Thousand Miles (A&M/Interscope)

SHAKIRA Objection (Tango) (Epic)

DIRTY VEGAS Days Go By (Capitol)

BEENIE MAN F/JANET Feel It Boy (Virgin)
HOOBASTANK Running Away (/s/and/IDJMG)

DAVE MATTHEWS BAND Where Are You Going (RCA)

IRV GOTTI Down 4 U (Murder Inc./IDJMG)

SAMANTHA MUMBA I'm Right Here (A&M/interscope)

JIMMY EAT WORLD Sweetness (DreamWorks)
ANGIE MARTINEZ If | Could Go (EastWWest/FEG)
JENNIFER LOVE HEWITT BareNaked (Jive)
SOLUNA For All Time (DreamWorks)

BON JOVI Everyday (/sland/IDJMG)

SEVEN AND THE SUN Walk With Me (At/antic)

PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)
UNCLE KRACKER in A Little While (Top Dog/Lava/Atlantic)

WESTLIFE World Of Our Own (RCA)

ELVIS VS. JXL A Little Less Conversation (RCA)
WHITNEY HOUSTON Whatchulookinat (Arista)
MONICA All Eyez On Me (J)

BRITNEY SPEARS Boys (Maverick/Reprise)

KHIA My Neck, My Back (Lick It} (Dirty Down/Artemis)

AVRIL LAVIGNE Sk8er Boi (Arista)

THE CORRS F/BONO When The Stars Go Blue (743/Lava/Atiantic)

AMY STUDT Just A Little Girl (19/Universal)

W e el ERP MRS
27197 -183 81464 14 4900
2768 -200 78648 M1 30/
2573 +2 73143 15 50/0
2524 63 75079 13 50/0
2368 +105 69987 6 461
2321 +160 67952 14 490
2199 +130 66489 12 4910
2187 +330 63306 7 501
2027 +137 57761 8 4610
1928 -221 94857 15 4310
1583 +33 45030 7 50/0
1497 65 43788 8 460
1449 +147 42790 6 450
1408 +134 40745 6 4710
1340 +188 38343 4 o1
1334 +154 37855 4 491
1327 -150 372714 17 4000
1302 -175 37550 24 3910
121 -149 36573 17 371
1019 -188 27737 16 32/0
1009 +20 29953 ] 42N

972 +132 27841 ] 341

968 +111 27372 6 3955

958 +261 29107 4 3in

932 +198 25767 2 45/0

930 -164 24899 27 330

925 +189 25955 8 3112

915 153 22687 16 3310

175 +92 22156 4 31

47 -9 19553 8 391

674  +141 20996 4 33N

644 +248 18679 3 29/4

482 +156 12708 2 34/3

437 +115 12261 2 40/6

404 +35 11076 3 307

364 +39 9647 2 2500

351 155 127176 24 1300

344 +222 13918 1 28110

340 -246 9537 14 1010

338 +117 8403 2 25/1

331 +230 9331 1 29/6

320 +101 8573 2 2112

299 -224 7661 6 120

292 -51 9802 2 211

2n +32 9738 3 18/4

210 -213 7902 6 12/0

255 -99 niz 10 1710

230 +214 7684 1 24114

214 -10 6732 3 1710

206 +17 9657 1 140

51 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturday 8/24.
© 2002, R&R Inc.

- Most Added.
ARTISTTITLE LABEL(S) ADDS
JUSTIN TIMBERLAKE Like | Love You (Jive) 17
AVRIL LAVIGNE Sk8er Boi (Arista) 14
BON JOVI Everyday (/siana/IDJMG) 10
ANGIE MARTINEZ I | Could Go (EastiWest/EEG) 7

PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 1
JACK JOHNSON Flake (Enjoy/Universal)

TRICK DADDY In Da Wind (Siip ‘N Slide/Atlantic)

JIMMY EAT WORLD Sweetness (DreamWorks)

UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic)
OUR LADY PEACE Somewhere Out There (Columbia)
NAPPY ROOTS Po’ Folks (Atlantic)

IRV GOTTI Down 4 U (Murder Inc./IDJMG)

MONICA All Eyez On Me (J)

LIFEHOUSE Spin (DreamWorks)

SAMANTHA MUMBA I'm Right Here (A&M/interscope)
AMERIE Why Don't We Fall In Love (Rise/Columbia)
SHAGGY Hey Sexy Lady (MCA)

SHAKIRA Objection (Tango) (Epic)

WESTLIFE World Of Qur Own (RCA)

3LW | Do (Wanna Get Close To You) (Epic)

NN WWWREBEUIOIO G~ ~J

PLAY
INCREASE |

ARTIST TITLE LABEL(S)

DANIEL BEDINGFIELD Gotta Get Thru This (Island/DJVG) +330

ASHANTI Happy (Murder Inc./IDJMG) +261
IRV GOTTI Down 4 U (Murder inc./IDJMG) +248
UNCLE KRACKER In A Little While (Top Dog/LavaAtiantic) +230
BON JOVI Everyday (/sland/iDJMG) +222
AVRIL LAVIGNE Sk8er Boi (Arista) +214
LEANN RIMES Life Goes On (Curb) +198
SHAKIRA Objection (Tango) (£pic) +189

NO DOUBT F/LADY SAW Undemeath It All (interscope) +188
OUR LADY PEACE Somewhere Out There (Columbia) +171
CREED One Last Breath (Wind-up) +160
SAMANTHA MUMBA I'm Right Here (A&M/interscope) +156
EMINEM Cleanin’ Out... (Shady/Aftermath/interscope) +154
EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/interscope} +147
DAVE MATTHEWS BAND Where Are You Going (RCA) +141
MARIO Just A Friend 2002 (J) +137
MICHELLE BRANCH Goodbye To You (Maverick/WB) +134
P. DIDDY F/GINUWINE | Need A Girl (Part I1) (Bad Boy/Arista) +132
KYLIE MINOGUE Love At First Sight (Capitol) +130
PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) +117
JIMMY EAT WORLD Sweetness (DreamiWorks) +115
NELLY F/KELLY ROWLAND Dilemma (Fo' Reg/Universal) +105

WESTLIFE World Of Our Own (RCA) +101
BEENIE MAN F/JANET Feel It Boy (Virgin) +92
JUSTIN TIMBERLAKE Like | Love You (Jive) +19
NEW FOUND GLORY My Friends... (Drive-Thru/MCA)  +68
ENRIQUE IGLESIAS Escape (Interscope) +67
JENNIFER LOVE HEWITT BareNaked (Jive) +59
JENNIFER LOPEZ Ain't It Funny (£pic) +57
MARY J. BLIGE Family Affair (MCA) +54

R&R’s Year-End Chart Pack

NOW AVAILABLE!

Includes year-end charts for all R&R formalts
from 1974 through 2001/ Call (310) 788-1637,
or email “jbennett@radioandrecords.com”

THE YEARS IN REVIEW
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We are a more Rhythmic-leaning radio sta-
tion, but we're still considered top 40. Al-
. though we share more music with the Rhyth-
mic charts than the Pop charts, that does not
mean we are not a Pop station. | think mu-
sic all over the country has and is continu-
ing to move toward a more R&B feel, espe-
i cially in Cincinnati. Cincinnati has always
been considered a more pop-rock than R&B
place, but, thanks to artists like Mary J.
Bllge Ashanti, Alicia Keys, Usher and Pink — who, by the
way, are all core artists for Kiss — that is quickly changing.
Although, if Alicia Keys comes out with another ballad, | think
she will soon be considered the Lione! Richie of
2002. # Overall, | am happy with the direction the music is
taking right now. I'm not a big fan of the Jimmy Eat World and
Blink-182 records; | like music with a little bit more emotion,
and R&B records are usually where the emotion comes from
— although Eminem certainly has a lot of emotion in his

records, as do other hip-hop artists like Nelly, who is my favorite. | have to say |
am a fan of hip-hop. # | also like artists who don't fit into a category, like No
Doubt. | like the fact that you can always tell it's a No Doubt record but that you
never know what a new single of theirs will sound like. Also, the Latin dance
stuff, like J. Lo, Shakira and Angie Martinez, is pretty cool. 1 also think that Pink
is a great artist and the new Madonna for 2002. (I believe | heard that some-
where before, but | happen to agree.) # Finally, | like the singer-songwriter stuff,
like Michelle Branch, Vanessa Carfton and John Mayer. | hope that trend con-
tinues to come back around. Music trends have raised the bar a bit to be more
creative and different — it's a crazy business.

Yoo F 0 b w oy s oaw g g
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 Iready keeping the No. 1 spot warm with pm

“Complicated,” Avril Lavigne also manages |
o be the highest-debuting act this week. Enter-
ing at No. 36* with “SkBer Bol” {Arista), the singer-
songwriter gets her general stars as she leads
the army of acts set to conquer the Pop chart.
Second in command is Justin Timberlake's
“Like | Love You” (Jive} at No. 39°, Uncle
Kracker's “n a Littie While” (Top Dog/Lava/At-
lantic) marches into the No. 43 spot, while
Westlife's “World of Qur Own” {(RCA) is at No. 48", Bringing up the rear is Linkin
Park’s “Enth E Nd” — the remix of their chart topper “In the End” (Warner Bros.) ...
There's a three-way tie for the biggest chart move. With seven positions skipped,
Oawenfofds “Sia{ry Eyed Surpme” (Mavemloﬂepnse) amazes no one —ifsa good
“BareNaked (Jive) m;o;es smeou% sailing, moving from 4740 And, finally, “If | Could
Go” (EﬁektrafEEG} enables Arggie Martinez to go from 35-28* ... 2LW, | mean 3LW,
gain six extra spaces as their single “f Do (Wanna Get...) (Epic) goes from 37-31".
Meanwhile, LeAnn Rimes‘ “Life Goes On" (Curb) moves from 44-38*. The “Play it

: again Sam” award goes to Justin Timberiake, as his debut solo single gets a +863

armist: Kottonmouth Kings
waseL: Suburban Noize/
Capitol

4 & & ¥ # o » %

8y MIKE DAVIS/ASSISTANT EDITOR
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f you asked me to name my favorite music,
1 would say hip-hop and punk. With the
Kottonmouth Kings, you get both rolled into
one. Brad Daddy X brings a heavy punk influ-
ence to the Kottonmouth clique, while D-Loc
and Johnny Richter spit flows back and forth to
add that hip-hop feel. Bringing in the beat on
the lowrider-bike drum set is Lou Dog,
and the tight and smooth scratching of DJ
Bobby B gives the group a solid hip-hop
foundation. Lastly, visual assassin Pake-
lika brings in the breaking and popping. With
hip-hop in their hearts and punk rock in their
souls, Kottonmouth Kings are a great group
who, many feel, haven’t been given the recog-
nition they deserve. Then again, the new video
for “Full Throttle™ isn’t exactly TRL-friendly.
Carson Daly would be scared to play it, but you
can download it at www.kotfonmouth
kings.com. This is their best video since “Pimp
Twist” — good luck trying to find that one.
Recently, | went to see the Kings play at the
Key Club in Hollywood. As usual, the show
was full of energy. This time the Kings invited
their friends Mix Mob to open the show. The
Mob are currently signed to Suburban Noize
Records, an independent label that the Kings
started. The Kings released their own first two
efforts — the Stoners Reeking Havok EP and

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and
click the Message Boards button.

Kottonmouth Kings

the full-length Hidden Stash — on their own
label. After that, Capitol picked them up, and
in 1998 they released Royal Highness. This al-
bum has some of my all-time favorite songs,
such as “Bump,” “Dog’s Life” and “Pimp
Twist.”

In 2000 Johnny Richter joined the group, and
they subsequently released High Society. In
2001 they released Hidden Stash I, an amaz-
ing album that gave a lot of respect to their fans,
especially on the song “On the Run.” This song
is about being on the road and performing for
those who are down for the krown. Now, dis-
ciples of the Kottonmouth kingdom are waiting
on the new release, Rollin’ Stoned, an 18-track
joint ready to roll on Oct. 8.

Lead single “Positive Vibes” will be impact-
ing both Pop and Alternative radio. This feel-
good song has a hook that can’t be ignored. The
Kings have always promoted enlightenment,
peace and compassion — “Positive Vibes” is
instrumental in accomplishing that goal. I’ve
always felt that a good song is one you can re-
late to. Whether you’re going through tough
times or just a bad day, this song will bring a
smile to your face. As the Kings say, “We need
some positive vibes for these rainy days.”

Callout You Can Count On

from Edison Media Research

=

Contact Lou Patrick (LPatrick@edisonresearch.com) or Larry Rosin (LRosin@edisonresearch.com) at 908.707.4707

Now get dependable, consistent CALLOUT from the
most trusted name in perceptual and music research,
Edison Media Research.
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ateTheMusic.com™

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 8/30/02.

BY MEDEBASE™

Artist Title (Label) ™wW

LW  Famitiarity Burn TD Familiarity Burn
AVRIL LAVIGNE Complicated (Arista) 432 411 9% 35% 434 96% 36%
MICHELLE BRANCH Goodbye To You (Maverick/WB) 412 3.99 79% 8% 423 8% 1%
VANESSA CARLTON A Thousand Miles (A& interscope) 395 371 9% 49% 3.89 97% 50%
JOHN MAYER No Such Thing (Aware/Columbia) 395 392 8% 23% 393 B81% 21%
PINK Just Like A Pill (Arista) 391 408 9% 30% 3.92 97% 33%
CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/IDJMG) 3.90 3.91 92% 40% 4.00 91% 40%
NO DOUBT Underneath It All (/nterscope) 388 383 70% 10% 393 69% 8%
JIMMY EAT WORLD The Middle (DreamWorks) 3.87 3.84 92% 42% 3.83 92% 40%
DJ SAMMY & YANOU Heaven (Robbins) 38 390 85% 27% 3.78 86% 29%
BBMAK Out Of My Heart (Into Your Head) (Holfywood) 385 378 79% 12% 3.93 81% 1%
DANIEL BEDDINGFIELD Gotta Get Thru This (/sfand/IDJMG) 383 362 54% 11% 376 54% 12%
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 380 396 80% 24% 3.80 B0% 26%
KYLIE MINOGUE Love At First Sight (Capitol) 3.78 378 83% 20% 372 84% 21%
CREED One Last Breath (Wind-up) 3.77 387 82% 21% 3.8 83% 21%
VANESSA CARLTON Ordinary Day (A&M/interscope) 376 368 81% 16% 3.77 84% 17%
OUR LADY PEACE Somewhere Qut There (Columbia) 376 3.93 57% 8% 375 58% 7%
EMINEM Without Me (Shady/Aftermath/Interscope) 3.76 3.74 9% 49% 3.84 97% 49%
EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 368 376 86% 21% 3.78 87% 18%
EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 367 3711 77% 18% 3.M 78% 18%
NELLY Hot In Herre (Fo’ Reel/Universal) 356 378 95% 53% 3.63 96% 50%
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright (Epic) 352 373 89% 40% 3.68 91% 38%
SHAKIRA Objection... (Epic) 350 367 78% 19% 3.44 78% 18%
ASHANTI Happy (Murder Inc./IDJMG) 3.42 - 18% 25% 3.43 13% 24%
IRV GOTTI PRESENTS THE INC. Down 4 You (Murder Inc./IDJMG) 339 358 51% 17% 356 47% 13%
MARIO Just A Friend (J) 338 347 79% 27% 3.41 80% 25%
DIRTY VEGAS Days Go By (Capitol) 335 350 9% 48% 3.24 92% 52%
P. DIDDY F/USHER & LOON | Need A Girl (Part |) (Bad Boy/Arista) 331 350 93% 54% 350 94% 51%
BEENIE MAN F/JANET Feel It Boy (Virgin) 329 339 48% 11% 332 471% 9%
P.DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista) 316 3.37 8% 40% 3.32 82% 3I5%

Total sample size is 677 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tetal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music
test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of
participants on the internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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New & Active

NAPPY ROOTS Po’ Folks (Atantic)
Total Plays: 670, Total Stations: 57, Adds: 8

BON JOVI Everyday (/sland/IDJMG)
Total Plays: 641, Total Stations: 59, Adds: 10

SAMANTHA MUMBA I'm Right Here (A&M/interscope)

Total Plays: 560, Total Stations: 57, Adds: 9

LIBERTY X Just A Little (V2)
Total Plays: 444, Total Stations: 44, Adds: 4

AMERIE Why Don’t We Fall In Love (Rise/Columbia)

Total Plays: 423, Total Stations: 42, Adds: 9

JIMMY EAT WORLD Sweetness (DreamWorks)
Total Plays: 390, Total Stations: 44, Adds: 10

JUSTINCASE Don't Cry For Us (Maverick/WB)
Total Plays: 378, Total Stations: 29, Adds: 2

NORAH JONES Don't Know Why (Blue Note/Virgin)

Total Plays: 360, Total Stations: 33, Adds: 3

NICK CARTER Help Me (Jive)
Total Plays: 355, Total Stations: 25, Adds: 19

JACK JOHNSON Flake (Enjoy/Universal)
Total Plays: 267, Total Stations: 33, Adds: 20

S

Songs ranked by total plays

e T

S

The Real Deal On Music Buyers

Continued from Page 29

their new songs.” Below are the choices and the
percentage of respondents who deemed them
“very effective.”

“Shows where the hottest and most request-
ed songs are counted down”: 39%.

“Appearances by the artist live on-air where
they talk to the DJs™: 27%.

“Live performances by the artist on-air™:
38%.

“Performances in your town sponsored by a
local radio station, such as a ‘megashow’ with
multiple artists appearing”™: 28%.

“Contests where you can win new CDs be-
fore you can buy them”: 24%.

“News and information about an artist on a
radio station website”: 20%.

In study after study, listeners say that they
want radio stations to identify the songs they play,
and it’s no different this year. When Edison asked,
“How often do you think radio stations should
announce the name and artist of a song they
play?” 63% responded, “Before or after every
song they play,” and 31% said, “Only before or
afier the new songs they play.” Sixty-five percent
of CHR respondents also said that the radio sta-
tions they listen to do not announce the titles and
artists of the songs they play oficn enough.

IDIMG/Island recording artist Def Leppard stopped by the R&R offices recently and were
kind enough to take some pictures. Seen here (L-r) are R&R Sr. VP/CHR Editor Tony Novia,
Def Leppard’s Phil Collen, Island Def Jam Regional Manager West Coast Alex Garfalo, Def
Leppard’s Vivian Campbell and Joe Elliott, Island Def Jam National Manager/Tour Marketing
Kenny Weagly and R&R Publisher/CEO Erica Farber.

Arista recording group Boyz II Men stopped by WWWQ (Q100)/Atlanta at the same time
that The Bert Show had Amencan Idol judge Randy Jackson on the phone. Bert told Jackson
there was an intern at the station who really wanted Jackson to critique him. Jackson
agreed, and Wanya Morris from Boyz II Men broke out in song, pretending to be the intern.
Jackson was blown away and wanted “the intern” to call him after the show. When the
whole group began to harmonize, Jackson caught on. Seen here are (l-r) Bert Show Pro-
ducer Jeff Dauler, Boyz IT Men's Nate Morris, Bert Show co-host Lindsay Brien, Boyz IT Men's

Sean Stockman and Morris, and Bert Show host Bert Weiss.
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WFLY/Albany, NY *
VP/Prog: Michael Morgan
PD: Donnie Michaels

JACK JOHNSON “Fake™
AMANDA LATONA “Tale™

WKKF/Albany, NY *
PD: Rob Cawes _

CAMRON Tﬁ"
AVRIL LAVIGNE “Skaer™
AMERIE “Fal”

KKSS/Albuguergue, NM *

PD: Tom Na(?’liur
APD: Jeff “Crash” Jacot
MD: Alley Fai

ith
KOTTONMOUTH KINGS “Vibes™
TRICK DADDY "Wind™

KQi0/Alexandria, LA
PD: Ren Roberts
MD: Trinity Scott

ROOTS “Folks™
JUSTINGASE “Cry”

WAEB/Allentown, PA *
PD/APD: Laura St. James
M1 noomrmx “Ruaring”

KPRF/Amarillo, TX
Dir./Prog./PD: Les Montgomery
MD: Marshal Blevins

3 AMERIE “Fal

37 MONICA ‘ez
UNCLE KF&ER "Lite”
AIVRIL LAVIg'fE “Siger”

TRCKDADOY o

IEY HOUSTON “Whatchu™
K CARTER Help”
JUSTIN TIMBERLAKE "Like™
SHAKIRA “Obection

ow s K8

KGOT/Anchorage, AK
PD: Bill Stewart
MD: Moe Rock
14 HMMY EMWORLD Swee!
5 OURLADY
5 JUSTIN TIMBERLAKE " Lke

WKSZ/Ap Iewn Wi
OM: Greg
PD:Da nKana
APOMD: Joe Malore
4 AVR\LLAV\GNE‘Skﬂer
2 SHAGGY “Sery
LIBERTY X "Litte"
VASMEEN “Blu”

WSTR/Atlanta, GA *
PD: Dan Bi mn

MD: J.R. Ammol

VANESSA wuon “Ordinary

WWW(/Atlanta, GA *

DM/PD an Sprague
D{'sslllmm
IE MARTINEZ “Cou”
MOMICA “Eye”

WAYV/Atlantic City, NJ *
PD: Paul Kelly
'Wama

JACK JOHf
DWONMD\ITH KINGS “Vibes™
ANGIE MARTINEZ

WINY/Augusta, GA *
OM: John Shomby
PD: T.J. McKay

WD: Say Cruze
17 P DIDDY FAGINUWINE "Need"

KHFI/Austin, TX *

PD: Jay Shamon

MD

AL CAIGHE it
SOMLNG FGR S0P S

JIMW EAT mymg *Sweet”

WFMF/Ba(on Rouge, LA *

JUSTIN TIMBERLAKE “Loke”

KQXY/Beaumont, TX *
OM: Jim West

PD: Brandin Shaw

aPD' Patrick Sanders

JoJo
1 .msnmwemwf'm
NICK CARTE

WXYK/Biloxi-Gulfport, MS *
PD/APD: Kyla Curley

u FABDLDUS “Trade”
NICK CARTER “Heip*
JAC JGWSO 'F‘a«t

KUTTONWUTH KINGS "Vides

WMRVIBmgham(on NY
OM: Jim Free
PDMD: Glen Turner
AVRIL LAVIGNE “Skier
ANGIE MARTINEZ “Couid™

WQEN/Birmingham, AL *
OM: Doug Hamond
PD: Johnny Vincent
APD/MD: Madison Reeves
7 JUSTIN TIMBERLAKE "Like™
FABOLOUS  “Trade™

KSAS/Boise, ID *

PD: Hoss G
1 JUSTIN TIMBERLAKE “Like”
KOTTONMOUTH KINGS, “Vibes™
AVRIL LAVIGHE “SkBer

KZMG/Boise, 10 *

PD/MD: Beau Richards

: Scooter

AVRIL MVIGNE ’Slﬂm

SAMANTHA MUMBA "Rigit”™
JIABMgN FAT WDRLD “Sweet”

NO DOUBT F/LADV SAW Ungesneath”
TRICK DADO

WXKS/Boston, MA *
VP, /PD: Cadillac Jack
APDM Kid David Corey
SHAGGY “Saxy”
K NOKCARTER iy
JACK JOHNSON “Flake™
ST NS “Rght”

WKSE/Buftalo, NY *
PD: Dave Universal
MD: !snanli Wikde

FABOL[LS “Trade”
NAPFY ROOTS “Fobs’

JUSTIR HWERLME Lie"

AMANDA LATONA “Tate™

WRZE/Cape Cod, MA
OM: Steve McVia

AVRIL LAVIGNE “SkBer’
OAKENFOLD “Eyed”

KZIA/Cedar Rapids, 1A
POM: Eric Hanson

BON JowI 'Ew?day’
UNCLE KRACKER “Litte”

WSSX/Charleston, SC *
DM/PD: Mike B‘Nlm
B ARILATGHE
i

WVSR/Charleston, WV
OM: Jotf Whitehead
PD: Chris Carmichael
MD: Apalla

BNty

STCOHSON Tk
AVRIL LAVIGNE
NELLYELLY ROWLMD “Dlemma

WNKS/Charlotte, NC *
OM/PD: John Reynolds
MD: Jason McCormi

JACK JOHNSON “Flake™
AVRIL LAVIGNE "SkBer™

WIOU/Chattanooga, TN *
PO: Tommy cnu
APDMD: Tr

6 JUSTIN MEERuKE Like”

4 NICK CARTER "}

2 DAVE MATTHEWS BAND “Gong™

WKSC/Chicago, IL *

PD: Rad Phillips

MD: Jett Murray

JUSTIN TIMBERLAKE "Like"
HANTI * 3

NICK CARTER “Help

AVRIL LAVIGNE “SkBer

KLRS/Chico, CA

PDIMD Em: Bmm
JUSTWWMBEHU\KE Like
BAND “Gong
Tk Do

WKFSICmcmnah [
Hani

1 JUSTIN TIMBERLAKE “Liie”
AVRIL _AVIGNE “SkBer”
TRICK JAGDY “Wind"
SHAGEY “Sexy”
FABOLS “Traoe™

WAKS/Cleveland, OH *
PD: Dan Mason

APD/MD:
41 JUSTIM TIMBERLAKE "Like"
22 NICK CARTER “Help"

AMERE “Fa™
FABOLOUS ~Trade™

KKMG/CoIorano Springs, CO *
DM Bobl

D: Scotty Iemme
1 BON JOV “Everyday”

WNOK/Columbia, SC*
OM: Jonathan Rush
PD: Brad Kel
APD/MO: Keli
1 3LW Wanna®
HOOBISTANK Butnng
SAMANTHA MUMBA “Right”

WBFA/Columbus, GA
PDMD: Wes Carroll
APD: Amanda L
JACK JOHNSON “Foke”
AMERIE “Fall*

YASMEEN “Bive”
TRICK DADDY “Wind™

WCGQ/Columbus, GA
PO/MD: Al Haynes
AMERIE Fai™

MONKCA "Eyer”
NORAH JONES “Know’

WNCI/Columbus, OH *
PD: Jimmy Steete
APD/MD; Joe Kelly

MONICA
MGE T\NEZ “Could
JOSN GRDSAN
BV Sy’

KHKS/Dallas-Ft. Worth, TX *
OM/PD: Todd Shannon

MD: Dave Mmbs

14 NICk CARTE

0 Jusnunmmwz Lie”

KRBV/Dallas-Ft. Worth, TX *
om: .lo n Cook

ing
5 " NELYAELLY ROWLAND "

JUSTIN TIMBERLAKE “Like "

38

"Wanna®
AVFI LAVIGNE Sl
lRVGDWIPﬁESENTS “Down™

WDKF/Dayton, OH *
PDMD Dino Robitaitle
JUSAE‘I; YIMBERLAKE "L

NO DOUBT FALADY SAW “Underneatn”
TRICK DADDY "Wind™

WGTZ/Dayton, OH *
OM: J.D. Kunes
MD: Scoft 8!
1 UNCLE KRACKER “Late”
AVRIL LAVIGNE “SkBer™

\:IDVYB/Daymna Beach, FL *

2 NEW FOUND GLORY “Over™
1 TRINDK DAIIEJY “Wind"
LIBERTY X “Litge™

KFMD/Denver-Boulder, CO *
PD: Jim Lawson

un Chris Pickett

AVRIL L.AVIGNE 'Sls&r

|

-5

WDRQ/Detroit, Mi *

PD: Alex Tear

APD: Jay Towsrs

MD:

54 JUSTIN nﬂmmz “Like”
RON

A
HICK CARTER “Help™
SHAGGY “Sexy”

WKQI/Detroit, MI *

PD: Dom Theodore

20 JUSTIN TIMBERLAKE "Like™
3 AVRIL LAVIGNE Skéer”
2 CAMRON ey

WLVY/EImira-Coming, NY
PD/MD: Mike Strobei

APD: Brian Stoll

24 AVRIL LAVIGNE Sh}ev'

4 BONJOVI 'E:
JUSTIN TIMBES

XHTO/EI Paso, TX *
PDMD: Francisco Aguirre
JUSTINCASE
NEW FOURD GLORY “Over”

WRTS/Erie, PA

PO: Beth Ann McBride

MD: Karen Black
TRICK DADDY "Wy
AVRIL LAVIGNE “Sker
BON JOV)"Everyday
OUR LADY PEACE " There

KOUK/Eugene-Springfield, OR

PD: Valerie Steele

MD: Steve Brown

2 IRVGDTUPRESENTS “Down”
HOOBAST

16 “Runnang”
4 AVRIL LAVIGNE 'Skﬂer
9 BOP N

SAMANTHA MUMEA Right™

WSTO/Evansville, IN
PO: Dr. Dave Michaals

TRACY LYONS “Love”

KMCK/Fayetteville, AR
PD: Brad Newman

UNCLE KRACKER “Lite”

IRV GOTT) PRESENTS “Down”
JUSTIN TIMBERLAKE "Like
AVRIL LAVIGNE "SicBer”

KMXF/Fayetteville, AR

OM: Tom Travis

6 JMMY EAT WORLD S

& RV GOTTI PRESENTS “Down
3 BEEME MAN FUJANET “Feel

wOSMIFayemvme NC*
PD: Scott Free

APD: Susanna James

MD: Kid Carter

UNCLE KRACKER
JENNIFER LOVE HE‘MW “BareNaked”
SHAKIRA “Oblction”

—oof

BON
JIMAY EAT WORLD “Sweet!

WWCK/Flint, MI *
OM: John Shomby
PD: Scott Free

No Ades

WJMXIFImnce SC

KSME/Ft. Coltins, CO *
PO/MD: David Carr

1N ORTER T

1 UNCLE KRACKER "Ltte

SAMANTHA MUMBA " RW

WXKB/Ft. Myers-Naples, FL *
PD: Chris Cue

MD: Sherwyn

4 JUSTIN TIMBERLAKE “Like”
JENNIFER LOVE HEWITT “BareNaed
LIBERTY X Lite”

KISR/R. Smith, AR

OM: Rick Hayes

PD: Fred Baker, Jr.

APD/MD: Mick Rydar
No Adds

KZBB/FL. Smith, AR
APO/MD: Cindy Witson
APD, IW Tm Chlse

) DOUBT va SAW “Undereath”

LIFEHOUSE
OUR LADY £ “These”

WYKS/Gameswlla -Ocala, FL *
Pl)/mnIm

JIMMY EAT WORLD “Sweet™
JACK JOHNSON “Fake”

AMANDA LATONA “Take
JUSTIN TIMBERLAKE "Like’

WSNX/GranII Rapids, MI *
Jofl Andrews

APIJMD- Euc D'Brien

“Trade™
E MKZHELLE BRANCH “Goodbye'
JENN‘FER LOVE HEYT’I?B! ‘BareNaked"

WIXX/Green Bay, Wi *
OM: Dan Stone
PO/MO: Todd Michagls

1 HOOBASTANK “Running™
1 JENNIFER LOVE HEWI"?T “BareNaked"
WKZUBmensbom. NC*

9 LREHOLSE Spir
AITH HILL “Cry”
SR o

WERO/Greenville, NC *
PD: Gary Blake

D: Chris Mann
AVRIL LAVIGNE “Skéer
NEW FOUND GLORY "Over”

WRHT/Greenville, NC *
OM/PD: Jon Reilly
APD/MO: Gina Gray
NICK CARTER “;
JACK JOHNSON 2
KOTTONMOGUTH KINGS “Vibes™
TRICK DADOY “Wind™
YASMEEN "Blue”

WFBC/GmemnIIe SC*
PD: Nildd Nita

MD:
k<] AVRIL LAVIGNE "SkBer
10 BBMAK Out”
4 NORE “Nothn™

WHKF/Harrisburg, PA *
PO: Jason Ba
16 NCRE "Nt
6 JUSTIN TIMBERLAKE “Lie’
CREED “Breath™
OAKENFOLD g
OUR LADY E “There”

WKSS/Hartford, CT *
PD Rick Vaughn

NAPPY RDOTS Folks

KRBE/Hous!on-Galves(un ™*

Traty Austin
APD/MU Leslia Whitis

16 AVRIL LAVIGNE “SkBer

13 JUSTIN TIMBERLAKE “Lie’

WKEE/Huntington, WV
PO: Jim Davis
APD/MD: Gary Miiler

BON JOVI “Every

MY EATWORLD e

WZYPHuntsville, AL *
PD Bill West

WNOU/ndianapolis, IN *
OM: Greg Dunikin
PD: Oavid Edgar
APD: Chris Ott
MD: Doc Miller
2 JIMMY EAT WORLD “Sweel”
1 JUSTIN TIMBERLAKE “Uike”
ANGIE MARTINEZ “Coudt”

WOBT/Jackson, MS *
PD/MD: Malt Johnson
APD: Mlm Axe

E) 4
17 AMERlE “Fall’
WHITNEY HOUSTDN "W!ﬂchu
AVRIL LAVIGNE

LUiS FONS! Femu

SHAGGY “Sexy”

WYOY/Jackson, MS *
PD: Nick Vance
D r.zson Willlams

’0 P D‘w\‘ F/GINUWINE “Need”

D “Eyed”
! TRICK DADDV"WM
LATORA “Take™

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds

WFKS/Jacksonville, FL *
PO/MO: Bront McKay
2 JUSTIN TIMBERLAKE “Like”

WAEZ/Johnson City, TN *
PO: Scoft Summers
MD: izy Real

JOHNSON "Fake”
AVRIL LAVIGNE "Sker™

WGLU/Johnstown, PA

PD: Mitch Edwards

APD/MD: Jonathan Reed
NCLE KRACKER *Ltte”

WKFR/Xalamazoo, MI
PO: Woody Houston
MD: Nick Taylor
6 JUSTIN TIMBERLAKE LM
5 JACK JOHNSON “Fiake'

KCHZ/Xansas City, MO *
DM/PD: Dave Johnson
APD/MD: Mike Austin

o Adds

KMXV/Kansas City, MO *
OM/PD: Jon Zetiner
APD: Ponch
MD: Jana Sutter
28 AVRIL LAVIGNE “Skger
11 IRVGQTTI PRESENTS “Down’”

WWST/Knoxville, TN *
OM: Jet! Jamnigan
PD: Rich Bailey
: Scott Bohannon
4 MICHELLE BRANCH “Goodbye™
3 HOOBASTANK “Runnig”

KSMB/Lafayette, LA *
PD: Bobby Novesad
MO: Aaron Santini
1 IRV GOTTI PRESENTS . “Down”
LIBERTY X “Late”

WLANALancaster, PA *
PD: MluTml McCoy

uu Holly Love

7 ASHANTI"
JAANIY EAT WORLD “Sweet
SAMANTHA MUMBA Fight”

wHZZlensmu M-
PO/MD: Dave B. Goode
AVRIL LAVIGNE “SkBer™
LIFEHOUSE “Spe
SAMANTHA MUI

KRRGMmdn ™

KFMS/Las Vegas, NV *
PD: Rik McNell
MD: Pablo Sato
21 AVRIL LAVIGNE "Sider™
CAMRON “Hey"

JACK JOHNSON “Flake™
NAPPY ROOTS “Folis™

\gLKT/Lmnmm—Fayeﬂe Ky*

PDM Iaﬂla HWD
AVRIL LAVIGNE 'Skﬂﬂ

KFRXAincoln, NE
PD: Sonny Valentina
APD: Larry Fraeze
MD: A, Ryd«

MONICA “Evez”

KLALALittle Rock, AR *
OM/PO: Randy Cain
APD: Ed Johnson

MD: Sydney Taylor

2 %dm LAV E “Skfer”
JIMMY EAT WORLD “Sweet

KOWWMOUTH KINGS “Vibes™
I

“Fall”
NORAH JONES “Know"

KOAR/Lttle Rock, AR *
PD: Ted Striker
: Kevin Cruise
AVRIL LAVIGNE “SkBer”
ANGIE MARTINEZ “Couls™
STEREQ RUSE "Evervthing”

KIIS/Los Angeles, CA*

5 AVRIL LAVIGNE “SkBer™

WDJXAouisville, KY *
PD: Shane Collins
APDMD: Jim Allen

JUSTIN TIMBERLAKE “Like™

WZKF/Louisville, KY *
m

PD: K'"s{ Ca
14 YASMEEM "Bl
xononmoum KINGS “Vibes™
AMANDA LATONA Take”
SHAGGY "Sexy”™

KZI|/Lubbock, TX
interim PD/MD: Kidd Carson
19 SHAKRA
NICK CARTER “Help’
T TR I Uk

WMGB/Macon GA
PO/MD: Derek Wright
|vacm PRES NTS “Down’
JACK JOHNSON “Fiake”

JEFF WITZEMAN “Hollywooe™

WZEEMadison, W1 *
PD: Tommy Bodean
MD: Jonathon Reed

9 SHAGGY 'Su‘{‘
1 ANGIE MARTINEZ “Coulg™
AVRt. LAVIGNE “SiBer”

WJYYManchester, NH
PO: Harry Kozlowski
APD/MO: A.). Dukstts

m“ﬂmﬂwm‘ 3
D%NPD BIIN Santiago
M

8 TR'CKDADDY “Wind™

WADAMelbourne, FL *
OM: Ted Turner
POMOD: Larry McKay
2 UNCLE KRACKER "Litte
JIMMY EAT WORLD “Sweet’

WHYIMiami, FL *
OM/PD: Rob Roberts
APD: Chris Marino
MD: Michasi Yo
AL uwems'suaa
TTHEWS BAND “Goig”

WXSSMilwaukee, Wl *
PD: Brian Kelly
APO/MD: JoJo Martinez
11 AVRIL LAVIGNE “SkBer
1 AMERIE "l
OAKENFOLD “Eyed”

KDWB/Minneapolis, MN *
PO: Rob Morris
APDAMD: Derek Moran
9 JUSTIN TIMBERLAKE “Lie”
NAPPY ROOTS "Foks™

WABB/Mobile, AL *
OM/PD: ay Hastngs
APOMD: Pl

NG FOR SOUP “Bad”
SIRTI NBERLARE 1
MONICA “Evez”

—ws

ASHANT! "
NEW FOUND BL0RY O
SHAGGY “Sey”

WBBOMonmouth-Ocean, NJ *
PD: Gragg Thomas
MO: Kid Knight
18 IRV GOTTI PRESENTS “Oown”
v2 AVRIL LAVIGNE SkBer
BON JOV e

KOTTONMOUTH KI
OAKENFOLD “Eved”

WVAQMorgantown, WV
DIr./ng.: Lacy Neft
MO: Brian Mo

JUSTIN TIMBERLAKE “Like™
MLADVPEME'T!I!!

MIE MARTINEZ “Could™
MONICA “fBu'
DAKENFOL

TRICK DADDY

WWmXM/Manu Beach, SC
: Wally B.
m”w TIMBERLAKE “Like”
LIFEHOUSE Son™
SHAGGY “Sexy”

WQZ0/MNashville, TN *
VP/Prog: Brian Krysz
PD: Marco
EINFES LOVEKEWT Do
KOTTONMOUTH KINGS “Vbes™
AVRIL LAVIGNE Skder™
FOLD
TRICK DADDY “Wing™

WRVW/Nashville, TN *
PD: Rick Davis
APD/MO: Tom Peace

ELIOT SLOAN “Want”

WBLI/Nassau-Suffolk, NY *
Interim PD: J.J. Rice
APDMD: Al Levine

HOGBASTANK “Runing”

JACK JOHNSON “Fake™

JTTONMOUTH KINGS “Vibes'
ANGDE MARTINEZ "Could™
SHAGGY "Sexy”

WKCINew Haven, CT *
PD: Danny Ocean
MD: Kerry Cailins

9 ASHANTI “Happy

WOGN/New London, CT

PD: Kevin Paiana

APD/MD: Shawn Murphy
ANGIE MARTINEZ Could”
JUSTIN TIMBERLAKE “Like:

WEZB/New Orleans, LA *

1 AMERIE Fal”

WHTZ/New York, NY *
VP/_qu.i lT:um I:olam:n

2 Paul
24 JUSTIN TIMBERLAKE "L

KCRS/Odessa-Midland, TX
;ll)] Kidd Manning

: Amy
JAMMY EAT WORLD “Sweet’

KJYO/Oklahoma City, OK *
PD: Mike McCoy

Joe Friday
AVRIL LAVIGRE 'S[‘w

UNGLE KRACKER "L ittle”
AMANDA LATONA “Take”

~-oE

KQKQ/Omaha, NE *
PO: Tommy Anstm
APD: Nevi
2 .USTINTIMBERLN(E “Like”
BA“Ryght”

ELIOT SLOAN 'Wlﬂ

WXXL/Orfando, FL *

OM/PD: Adam Gook
APGMD: Pete DeGrafl

2% NICK CARTER "Help”

1 UNCLE KRACKER "Late™

WJLO/Pensacola, FL *
OM: Dan McClintock
PD: Jonathan

: Lund
5 DANIEL BEDINGFIELD Gota™
UNCLE KRACKER "L tte”

WPPY/Peoria, IL
PD: Mike Stechman
JUSTIN TMBERLAKE “Like”

WIDQ/Phitadelphia, PA *
OM/PD: Brian Bridgman
APD/MO: Marian Newsome

16 JISTIN TIMBERLAKE “Like™

1 UNCLE KRACKER "Lt

WBZZ/Pittsburgh, PA *
le) Keith Clark

3 M
17 JUSTIN TIMBERLAKE "L

WKST/Pittsburgh, PA *

PD: Jason Ki
32 JUSTIN TIMBERLAKE “Live”
2 CREED Breath”
1 GAKENFOLD "

WJBQ/Portland, ME

JUSTIN TIVBERLN(E “Lke’
W “Wanna’
MUMBA “Ragit

KKRZ/Portland, OR *
PD: Mighae! Hayes

MO: Rob Ryan
3 JUSTIN TIMBERLAKE “Like’
LLCOOL ) Betier™

WERZ/Portsmouth, NH *
OM/PD: Mike 0'Dormell
APD: Jay Michaels
MO: Sarah Sultivan
ANGIE MARTINEZ “Coud”
UNCLE KRACKER "Lite”

WSPKIPDL;?N(eepsm NY

KATE CEBERANG “Yes™

WFHN/Providence, MA *
PD; Jim Reitz

APD: Christine Fox

MD: David Ouran

WPRO/Providence, RI *
OM: Ron St. Pierre
PD: Tony Bristol
APDMD: ;
2 AVRIL LAVIGNE “SkBes”
B o et
SRAGGY ~Saxy”

KBEA/Quad Cities, IA-IL *
PO/MO: Matt Williams

2 JUSTIN TIMBERLAKE “Like"

1 BONJOVI “Everyday”

WHTS/Quad Cities, 1A-IL *
DM/PD: Tony Waitelass
MD: Kevin Walker

2 AVRIL LAVIGNE "Skder”

WDCG/Raleigh-Ourham, NC *
PD: Chris Edge
APD/MD: Andie Summers

B DANIEL aemu(;ﬂsw “Gotla™

6 EXERF/AUCIAKEVS ‘Gangsta”

WRVQ/Richmond, VA *
PD: Billy Suri
MD: Joke Glonnt

s

W.LIS/Roanoke-L LVA*
PD: David Lee Michaels

G JUSWNTIMSERLN(E Like"

AMERIE “Fai™
JIWY EAT WORLD "Sweet™
AMANDA LATONA "Take™
JACK JOHNSON ¢

WXLK/Roanoke-Lynchturg, VA *
PD: Kevin Scott
MO: Travis Dytan
1 OUR LADY PEACE “Tere”
ENNIFER LOVE HEWITT “BareNakog™
JACK JOHNSON “Fake™

NOR E ‘?ﬁmn"w
RED HOT CHiLI "
TRICK DADDY “Wind™

WKGS/Rochester, NY *
PD: Erick Anderson
MD: Don Vincent

9 FABOLOUS “Trage”
AVRIL LAVIGNE "Skder™

WPXY/Rochester, NY *
DM/PD Mike Danger

SMGG
15 JIMY EAY RLD “Sweet

WZ0K/Rockford, IL
PD: Jos Limardi
APD: Todd Chance
MD: Jenna West

JIMMY EAT WORLD “Sweet™
DANIEL BEDINGRELD "Gotta®

KOND/Sacramento, CA *
Station Mgr.: Steve Wesd
APD: Heather Lee
MD Christopher K.

AVRIL LAVIGNE “Skder”
% ety nmuws k™
17 NICK CARTER

0 Sormson P

IDG/Saumaw M
Mark Anderson

AVRIL LAVIGNE "SkBer™
WESTUFE "Own™

__.0.3

TRICK DADOY “Wid
FABOLOUS . “Trage”
JACK JOHNSON “Fake™

KSLZ/St. Louis, MO *
PD: Mike Wheeler
APD: Boomer
MD: Jill Deving
AVRIL LAVIGNE “Skber™
TRICK DAODY “Wind™

KUODO/Sait Lake City, UT *
OM/PD: Brian Michel
MD: Rob Olson

ASHANTI Tapgy™

BEENIE MAN FLIANET “Foe!

JACK JORNSON Fie™

OAXENFOLD Ex!d
JUSTIN TIMBERLAKE Ltk

KZHT/Salt Lake City, UT *
PD: Jeff McCartney

MD: Ja
15 SMVW .

N\CK CARTEW
NAPPY ROOTS “Folks™

CAKENFOLD "Eyed™

KTFM/San Antonio, TX *
PO: Mark T. Jackson
10 FABOLOUS “Trade™

KXXM/San Antonio, TX *

KMTS/San Oiego, CA *
PD: Diana Laird
APO/MD: Hitman Haze
10 .A)SWNYIWERUXE Lk
1 CAMI

JACK JORNSI
NI IO S
SHAGGY “Sexy”

KSLY/San Luis Obispa, CA
PO: Adam Bumes

MD: Craig Marshall

15 JUSTIN TIMBERLAKE "Like®

KSXY/Santa Rosa, CA*
PO: Crash Kelly
2 FABOLO(B 'Trme
BIF NAKED “Tango
KOTTONMOUTH K)NGS “Vibes™

Y
TRICK D/ “Wind"

KBKS/Seattle-Tacoma, WA *

PD: Mike Preston

MD: Marcus

|5 JUST)NTIMBERLME L
MARTHEZ “Could

NEXCARTER “Help”

KRUF/Shreveport, LA *
PD: Chyis Callaway
MD: Bethany Parks

No Adds

WNDV/South Bend, IN
OM/PD: Casey Daniels
MD: Baau Derek

ANGIE MARTINEZ “Cout™

AVRIL LAVIGN “SkBer”
JUSTIN TIMBEJLAKE “Lske”

KZZU/Spokane, WA *

OM: Brew Michasls

PD: Ken Hopkins

APD/MD: Christopher

2 GAMRON ™ .
wmmwmmw'

WOBR/Springfield, IL
PD: Kyle Kimball
ANGIE MARTIREZ “Could
AVRIL LAVIGNE ~SkBes”

KHTO/Springfield, MO

DM/PD: Dave DeFranzo
AVRIL LAVIGHE “SkBer”
JOSH GROBAN "Where™

WNTQ/Syracuse, NY *
OM/PO: Tom Mitchell

AMANDA LATONA Tale™

WWHT/Syracuse, NY *
Pn/un Jmn Kidd
IN TIMB=RLAKE *Like™
Ly Eyed
TRICK DADOY “Wing'

WHTF/Tallahassee, FL
POMD: Brian D'Conner
49 JUSTIN TIMBERLAKE "Like™
15 UNCLE KRACKER "Litte
7 TRICK DADDY “Wind™
TRACY LYONS “Lowe™
JACK JOHNSON “Frake™

WFLZ/Tampa, FL*
et s
- Tol P
0: Stan
46 JUSTIN TIMBERLAKE “Like”
JENNIFER LCVE HEWITT “BareNaked™
SHAGGY "Sexy™

WMG|/Terre Haute, IN
PD: Steve Smith
MD: Matt Luecking
15 JACK JOHNSON “Flake
LIFEHOUSE T

ez

OAKENFOLD: Eﬂ
ANGIE MAR™INEZ “Could™
ELIOT SLOAN Want™

WVKS/Toledo, OH *

PD: Bill Michasls

MD: Mark Andrews
8 KDAXCKSERR CROW Petre”
2 NCKCRTER

FABOLM Trﬂ

WKHQ/Traverse City, Mi
OM: Shawn Sheldon
: Ron Pritchard

ma\mms
§
255
§
£ 2

OAKE
AVRIL LAVIGNE “SkBer™

WKPK/Traverse City, Ml

PD: Rob Weaver

MD: Heather Le} ?(

DUGAN SHEK g
A “Boty”

,vzmhy

WPST/Trenton, NJ *

n
10 NCK
1 NEW FOUND GLDRV “Over
ANGIE EZ “Could”
DAVE MATTHEWS BAND “Going™
LEANN RIMES "Lre”

KROOITucson Az
1|||

14 JUSTIN TII%?RUKE “Likg
12 AVRIL LAVIGNE “SkBer™

KHTT/Tulsa, OK *
DM' Tod Tucker
Rush

MD Eric

AVRIL LAVI;NE “Sier”

:2 ;US N TIl HLAK( Lke”

1

NAUGN'N BY NATlRE “Wanna"
TRICK DADDY "Wind

EL

—~womon

ERIKA “Relahons™
NICK CARTER “Help"

KIZS/Tuisa, OK *
PD: C.C. Matthews
MD: Kim Gower
T UNCLE KRACKER “Lttl”
AVRIL LAVIGNE “Sicier™

WWKZ/Tupelo, MS
PD/MD: Rick Stevens
No Adds

KISX/Tyler-Longview, TX
OM; Larry Kent
PD/MD: Josh Reno

36 EMINEM "Closet”
JIMMY EAT WORLD “Swest™
NAPPY ROOTS “Foks™

WSKS/Utica-Rome, NY
DM/PD: Stew Schantz
JUSTIN TIMBERLAKE “Like™
NAPPY ROOTS “Folis™

: John Dakes
© DIDDY FGINUMINE “Need”
OAKENFOLD “Eyed”
ANG{E MARTINEZ ~Couid
600500 DOLLS "B

WIHT/Washington, DC *
PO: Jatf Wyatt
MD: Albie Dee

No Adds

WIFC/Wausau, Wi

PD: Denny Lovell

APD/MD: Tony Brueski
o Adcs

WLDI/West Palm Beach, FL *
PD: Jordan Wal

APD: Dave Vam

7 Jusnunwmxiue

1 DAKENFOLD «ggw
AVRIL LAVIGNE “SkBer”

KKRD/MWichita, KS *

PD: Jack Oliver

APD/MD: Craig Hubbard
ANGIE MARTINEZ “Coul”

WBHT/Wilkes Barre, PA *
PD: Mark McKay
APDMD: A.J.

NAPPY ROOTS “Foks™
NO DOLBT FLADY SAW “Undermeath”

WKRZ/Wilkes Barre, PA *
PD: Jerry Padden
MD: Keity K

2 AVRIL LAVIGNE “Sker”

JOSH GROBAN “Where
JACK JOHNSON “Flake™

WSTW/Wilmington, DE *
OM: Bob Mercer
PD: John Wilson
APD/MD: Mike Rossi
3 AVRIL LAVIGNE “Skier”
1 xormumoum KINGS “Vioes™

NI R Lo&m “BareNaked™

EN IFE]
JUSTIN TIMBERLAKE “Lke™

KFFM/Yakima, WA
PD: Downtown Billy Brown
MD: Steve Rocha

2
Z

2

e
JUSTIN TIMBERLAKE “ike”
FABOLOUS

WYCR/York, PA*
PD: Davy Crockett
: Sally Vici
9 JUSTIN TIMBERLAKE “Like”
KOTTONMOUTH KINGS “Vibes™

oH*
Ma
6 NCX CARTER "elp
Us T
AVRIL LAVIGNE “Skger
TRICK DADDY Wind™
WHOT/Youngstown-Warren, OH *
PD: Trout

Int. APD/MD: Jay Kline
UNCLE KRACKER "Lte”

*Monitored Reporters
184 Total Reporters

133 Total Monitored

51 Total Indicator

49 Current Indicator Playlists

Note: KKPN/Corpus Christi, TX
moves from CHR/Pop to Hot AC.

Did Not Report, Playlist Frozen (2):
WAEV/Savannah, GA
WZAT/Savannah, GA

www americanradiohistorv com
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CHR/Rhythmic

Radio’s Influence Still Tops

For Music Buyers

[0 Edison Media Research provides the 411 on rhythmic retail trends

l et’s face it: People aren’t buying music like they used to, and the music industry has had to navigate its
— way through some very difficult times lately. Whom do we blame for this problem? Is it technology, or is

it a lack of quality artists and poor artist development?

We’ve aiready seen some of the effects these difficult times
have had on our industry. Many of our friends have been dis-
placed from their jobs, and record companies no longer have the
budgets they used to. We certainly feel the strain on the record
industry here at R&R. What can we do to generate more album
sales and stop all the downloading and sharing of music? If | had
the answer to that question, I don’t think 1’d be sitting here writ-
ing this piece.

Edison Media Research, which specializes in radio research
that includes callout, music testing, strategic research, perceptu-
al studies and other techniques, has provided us with some
interesting information on the average record buyer. Below, we
compare the responses of the total sample to the responses of
those whose favorite station airs the CHR/Rhythmic format.

One of the most interesting statistics revealed by the study was
how much video channels influence CHR/Rhythmic's P1 listen-
ers. “The Rhythmic audience watches videos twice as much as
the total sample,” said Edison’s Jayne Charneski. “Listeners of
that format share much more audience with the music-video chan-
neis than the other format’s listeners.”

Shown below is the complete survey that Edison conducted. |
hope you'll find some of this information useful when coming
up with solutions to solve the problems of the music industry.

Survey Parameters

Total CHR/
Demographic Sample  Rhythmic P1s

12-17 19% 35%
18-24 21% 3%
25-34 27% 17%
35-44 33% 16%
Male 50% 41%
Female 50% 59%
African American 13% 44%
Asian 2% 3%
Hispanic/Latino 14% 18%
White 66% N%
Other 4% 4%,
No answer/Refused 1% 1%

Questions Posed

Where do you go to find new music? Please answer “Often,”
“Sometimes” or “Almost Never.” (Listed percentage saying “Of-
ten”):

Total CHR/
Sample  Rhythmic P1s

Reading music magazines such as
Rolling Stone, Spin or Vibe 1% 20%
Listening to the radio 7% 82%
Appearances by artists on TV shows 23% 40%
Attending concerts, other live performances  11% 13%
From friends 42% 55%
Watching music-video channels 34% 65%

How did you first find out about the last CD you purchased?
Was it because you....

Total CHR/

Sample  Rhythmic P1
Heard it on the radio 32% 27%
Heard it on a music video channel 9% 19%
Heard about it from a friend or relative 14% 15%

When you buy CDs, which of these items influences you most
in deciding to make that purchase?

Total CHR/

Sample  Rhythmic P1s
Heard it on the radio 48% 41%
Heard it on @ music-video channel 12% 25%

Which are you usually more likely to be interested in: a big,
hit CD by a new artist or the latest CD from a more established
artist?

Total CHR/

Sample  Rhythmic P1s
Big hit CD from a new artist 22% 36%
Latest CD from a more established artist 65% 51%

Based on your music-buying habits, would you agree or dis-
agree with the following statements (Listed percentage saying
“Agree”):

Total CHR/
Sample  Rhythmic P1s

When you find an artist that you like, you
try to buy every new record that artist puts out. 40% 54%
You won't buy a new CD unless you have
already heard a few songs from that CD that
you like on the radio. 77% 80%
You have purchased a new CD as a result
of seeing a video for a song on channels
like MTV, VH1 or BET. 51% 80%
You have purchased a new CD after seeing
what an artist or group looked like on
TV or in a magazine. 25% 39%
You have purchased a new CD after
reading a review of or article about an artist
or group in @ magazine. 33% 37%
There is nothing morally wrong about
downloading music for free from the Internet.  52% 63%
You have purchased a new CD as a result
of hearing that artist's music streamed over
the Internet, such as through a web radio
station or another Internet audio webcast. 31% 43%

Below is a list of things radio stations do to promote artists and
their new songs. For each, tell me if you find them to be very
effective, somewhat effective or ineffective in informing you
about artists and their new songs. (Listed percentage saying “Very
effective”):

Totai CHR/
Sample  Rhythmic P1s

Shows where the hottest and most requested
songs are counted down 34% 50%
Appearances by the artist live on-air,
where they talk to the DJs 29% 37%
Live performances by the artist on air 40% 47%
Performances in your town sponsored
by a focal radio station, such as
“megashows” with multiple artists 37% 47%
Contests where you can win new CDs
before you can buy them 27% 36%
News and information about an artist on
a radio-station website 17% 24%

www americanradiohistorv com

ANGIE MARTINEZ IN TUCSON f:é;

Elektra recording artist Angie Martinez recently took time
out from doing voiceover work and her on-air shift at
WQHT (Hot 97)/New York to promote her new album, Ani-
mal House. This very busy and talented lady made a stop
in Tucson to hang out with another talented individual,
KOHT PD R Dub. Pictured here are (I-r) Martinez and R Dub.

Where do you buy most of your CDs?

Total CHR/
Sample  Rhythmic P1s

At a record store in a mall 21% 30%
At a record store that is not in a mall 20% 22%
At a discount store such as Wal-Mart or Target 26% 19%
At an electronics store such as
Best Buy or Circuit City 14% 15%
Through a record club such as
Columbia House or BMG 10% 6%
Over the Internet, such as Amazon.com or CDNow 4% 3%
Someplace else 6% 5%

Here are a few more questions that were asked (Percentages
are those answering “Yes”):

Total CHR/
Sample  Rhythmic P1s

Have you ever purchased a CD featuring
the soundtrack from a movie? 73% 76%
Have you ever purchased a compilation
CD or tape? 51% 51%
Have you ever purchased a CD single that
features only one or two songs? 41% 54%

Many record labels will be releasing CDs that you can’t copy
or listen to on a computer. Does not being able to copy or listen
to a CD on a computer have any influence on your decision to
purchase that CD?

Total CHR/

Sampie  Rhythmic P1s
No influence on purchase decision 73% 73%
Would not purchase CD 25% 26%

The radio stations that you listen to do not announce the titles
and artists of the songs they play often enough. (Listed percent-
ages saying “Agree”):

Total CHR/
Sample  Rhythmic P1s
64% 58%

Below is a list of cable and satellite television channels. For
each one, please tell us whether you ever watch that channel

Total CHR/

Sampie  Rhythmic P1s
MTV 56% 74%
MTV2 19% 34%
VH1 46% 45%
CMT 24% 14%
BET 29% 67%

How interested would you be in a new service that provides
digital audio from a satellite directly to your car all over the U.S.?
This service would provide about 100 new radio stations with
music, news and talk programming for you to choose from. The
service would have a monthly fee of $10 a month after you in-
stall a new receiver. Would you be very interested in this service,
somewhat interested, not very interested or not at all interested?

Total CHR/

Sample  Rhythmic P1s
Very interested 15% 19%
Somewhat interested 31% 33%
Not very interested 18% 13%
Not at all interested 36% 32%

Please note that, in many cases, “do not know" or “not sure”'
were answer choices but were omitted from this summary. Totals
Jor each question may not always add up to 100%.
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WEEK NEEK  ARTIST TITLE LABEL(S) E‘L’EE PLAYS IMP%%%%ISONS wsmgu TOTALA%EST'ONS/ Most Addech
1 @ NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 5628  +20 843490 9 54/ i 3 ki ki
4 9 EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 4379 +371 635325 9 7810 ARTISTTIT.E LABEL(S) ADDS
2 3 P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 4153 -298 531304 14 7710 LL COOL J Luv U Better (DefJam//DJMG) ‘ 4
7 @ EMINEM Cleanin’ Out My Closet (Shady/Aftermath/interscope) 4094 +381 549794 10 7200 fﬂLs"’ﬁil‘]"E’“gmge CL;j];T;g:éié /(u Séj/fn ,Z,i’Zﬁ,;;j’a’ gg
6 6  ASHANTI Happy (Murder Inc./IDJMG) 3696  -115 508132 16 76/ SHAGGY Hey Sexy Lady (MCA) 1
8 © N.0.R.E. Nothin’ (Def Jam/IDJMG) 3617 +136 590072 14 730 AMANDA PEREZ Angel (Powerfouse) 10
5 8  NELLY Hot In Herre (Fo’ Reel/Universal) 3475  -440 583101 19 780 | B2KWhyl Love You (Epic) g
9 9 MARIOJustA Friend 2002 (J 3147 304 438113 18 670 | HLOCTRY Floetic (DreamiWorks) :
USLA Frien () ; /| BIG TYMERS Oh Yeah (Cash Money/Universal) 7
12 ) LUDACRIS Move Bitch (Def Jam Soutt/IDJMG) 2799 +401 507543 14 6472 JUSTIN TIMBERLAKE Like | Love You (Jive) 7
15 m CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 2631 +533 382470 6 671 SHADE SHEIST F/NATE DOGG Wake Up (MCA) 7
1 12 ANGIE MARTINEZ If | Could Go (EastWest/EEG) 2580 51 411299 14 61A
10 13 BIG TYMERS Still Fly (Cash Money/Universal) 2574 -359 333827 20 76/0
13 14 AMERIE Why Don’t We Fall In Love (Rise/Columbia) 2037 -108 224014 15  66/0 ; :
16 @ BEENIE MAN F/JANET Feel It Boy (Virgin) 1850 +27 220674 1 69/0 MOStPIIZCIs‘eaSEd
14 16 CAM'RON Oh Boy (Roc-A-Fella/IDJMG) 1801 -232 245646 21 750 i 4
17 @ NAPPY ROOTS Po’ Folks (Atiantic) 1788 +124 151991 11 5873 TOTAL
18 @ TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic) 1759 +233 184320 12 573 ARTIST TITLE LABEL(S) INCREASE
19 (@ FABOLOUS F/P. DIDDY & JAGGED.. Trade [t All (Part Il) (Fpic) 1737 +212 255699 7 6073 g:‘GMTm:seyom (’T]"%"%/’DJ"/”?, ) *j?g
. ed as oney/universa +
23 @  STYLES Goodtimes (/nterscope) 4 1620 +185 340069 8 542 LUDACRIS Move Bitch (Def Jam South/IDJMG) 401
25 @ 3LWIDo (Wanna Get Close To You) (Epic) 1383 +50 183779 8  53/2 | EMINEM Cleanin’ Out.. (Shady/Aftermath/interscope) +381
34 @  BIG TYMERS Oh Yeah (Cash Money/Universal) 1263 +418 149513 3 6177 EVE F/ALICIA KEYS Gangsta... (Ruff Rydgrs//nterscope) +3N
26 @ BONE THUGS-N-HARMONY F/3LW Get Up And Get It (Ruthless/Fpic) 1258 +62 132461 5 53/ JUSTIN TIMBERLAKE Like | Love You (Jive) +334
22 24 LI WAYNE Way Of Life (Cash Money/Universal) 1250 163 134461 10 630 | "N JADE Ching, Ching (Becicubinterscope) i
o y ) TRICK DADDY In Da Wind (Slip ‘N Slide/Atiantic) +233
20 25  CLIPSE Grindin’ (Star Trak/Arista) 1247 -168 206959 14 600 FABOLOUS F/P. DIDDY & JAGGED.. Trade It All. (Epic) +212
28 @ DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 1175 +74 137618 9 3572 STYLES Goodtimes (/nterscope) +195
32 @ NIVEA Don’'t Mess With My Man (Jive) 1089 +171 115218 6 5173
27 @ GINUWINE Stingy (Epic) 1064 +54 154597 10 44/
29 @ ASHANTI Baby (Murder Inc./IDIMG) 1009 +37 147914 11 410 : F,
24 30  EMINEM Without Me (Shady/Aftermathinterscope) 991 322 157370 18 5970 New & Active
37 € MS. JADE Ching, Ching (Beatclub/Interscope) 976 +238 97010 3 5520
31 32  YASMEEN Blue Jeans (Magic Johnsor/MCA) 872 -92 75179 8 4500 XZIBIT Mgltiply (LOUU/CO/U.WD/H) .
33 33 WYCLEF JEAN Two Wrongs (Columbia) 810 64 117529 13 320 | 'O Pays 409, TotalStatons: 35, Adds: &
i 3 1 YING YANG TWINS By Myself (Koch)
35 34 SLUM VILLAGE Tainted (Barak/Capitol) 706 65 68314 6 420 Total Plays: 369, Total Stat Og’s: 23 Adds 3
30 35  MONICA Ali Eyez On Me (J) 700 241 61000 9 44/ KYLIE MINOGUE Love At First Sight (Capital)
3 36 DJSAMMY & YANOU Heaven (Robbins) 692 57 66854 5 1500 | Tom blays 366, Tl Satons 12.AGS 0
38 38  FAITH EVANS Burnin’ Up (Bad Boy/Arista) 588 -17 196507 7 331 Total Plays: 345, Total Stations: 40, Adds: 3
43 @ LIL’ FLIP The Way We Ball (Suckafree/Loud/Columbia) 584 +4 46993 3 3472 SEAN PAUL Gimme The Light (VP)
42 @ WHITNEY HOUSTON Whatchulookinat (Arista) 575 +80 63484 2  40/0 | TotalPieys: 325 Total Stations: 15, Adds: 3
45 @ PASTORTROY Are We Cuttin’ (Universal) 503 +1 43078 2 32 | DIRTY VEGAS Days Go By (Capitol)
Total Plays: 323, Total Stations: 28, Adds: 0
47 42  SCARFACE On My Block (Def Jam South/IDJMG) 462 -5 54818 4 30/0 _
@®  LLCOOL J Luv U Better (Def Jam/IDJMG) 53 4100 131632 1 4gja | OONELL JONESPul e Down (Umtoudnablestaface/insty
49 @ MUSIQ Dontchange (Def Soul/IDJMG) 450 +49 56848 2  30A ' - .
CLIPSE When The Last Time... (Star Trak/Arista
39 45  USHER Can U Help Me (LaFace/Arista) M5 153 3210 8 28D | e e
@  JAGGED EDGE All Out Of Love (Hollywood) 434 +32 46237 1 50 BENZINO Rock The Party (Elektra/EG)
@ JUSTIN TIMBERLAKE Like | Love You (Jive) 429 +334 90668 1 137 Total Plays: 221, Total Stations: 27, Adds: 19
50 48  MACK 10 Connected For Life (Cash Money/Universal) 429 -1 73242 2 180 SHAGGY Hey Sexy Lady (MCA)
@ NAUGHTY BY NATURE Swing Swang (TVT) 422 473 28429 1 28[ | TotalPlays:208 Total Stations. 18, Adds: 11
@ 1SYSS Single For The Rest Of My Life (Arista) 413 +#1 31219 1 33A
: ‘ Songs ranked by total plays
81 CHR/Rhythmic reporters. Monitored alrplay Qata supplied by Mgdiabase Researqh, a division of Premiere Ra_dlo.Networks. Songs rankeq by total plays for the.airplay
B o e a1 50 sk o e . Most G4t 15 e 01 mibor of o adis Ol eporie 1o RER by e R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persens times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company}. (C) 2002, R&R, Inc.

A M A N D ; Thank you radio for making us TOP 5 MOST ADDED!

Already On:

PEREZ WPOW KSFM KGGI KBBT KQBT KSEQ KPRR
. KHTE KWIN KDGS WJFX KWNZ KZFM KNDA

the new radio release et ol it Angel or '

- 2 **** Her follow up hit “Angel” is another homerun!

e AN GE L 22 J.D. Gonzalez, OM KBBT The BEAT/San Antonio, TX

~ ON TOUR NOW w/PREEMO

ON YOUR DESK NOW! GOING FOR ADDS NOW!! Contact: Mike Q. 310-858-5518

www americanradiohistorv com
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" August 30, 2002

RANK ARTIST TITLE LABEL
1 N.O.R.E. Nothin’ (Def Jam/IDJMG)
LUDACRIS Move Bi**h (Def Jam South/IDJMG)
EVE {/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope)
P. DIDDY f/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista)
NELLY Hot In Herre (Fo’ Reel/Universal)
CAM’RON Hey Ma (Roc-A-Fella/IDJMG)
STYLES Goodtimes (Ruff Ryders/Interscope)
NELLY {/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
9 ASHANTI Happy (Murder Inc./IDJMG)
10 CLIPSE Grindin’ (Star Trak/Arista)
11 FABOLOUS F/P. DIDDY & JAGGED EDGE Trade It All Part |! (Elektra/EEG)
12 BIG TYMERS Still Fly (Cash Money/Universal)
13 MARIO Just A Friend 2002 (J)
14 FAITH EVANS f/MISSY ELLIOTT Burnin’ Up (Bad Boy/Arista)
15 AMERIE Why Don’t We Fall in Love (Rise/Columbia)
16 EMINEM Cleanin’ Up My Closet (Shady/Aftermath/Interscope)
17 ANGIE MARTINEZ if | Could Go (EastiVest/EEG)
18 CLIPSE When The Last Time... (Arista)
19 IRV GOTTI PRESENTS Down 4 U (Murder Inc./Def Jam/IDJMG)
20 LL COOL J Love U Better (Def Jam/IDJMG)
21 BIG TYMERS Oh Yeah (Cash Money/Universal)
22 BEENIE MAN {/JANET Feel It Boy (Virgin)
23 LIL WAYNE Way Of Life (Cash Money/Universal)
24 MS. JADE Ching Ching Ching (Beat Club/Interscope)
25 TRICK DADDY In Da Wind (Slip-N-Slide/Atlantic)
26 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)
27 BONE THUGS-N-HARMONY {/3LW Get Up And Get It (Ruthless/Epic)
28 WG The Streets (Def Jam/IDJMG)
29 MACK 10 Connected For Life (Cash Money/Universal)
30 BENZINO Rock The Party (Elektra/EEG)

O~ U1 &N

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 7/23-7/29/02.
(C) 2002, R&R, Inc.

1 AW SIX

SYLEENA JOHNSON Tonight I'm Gonna Let Go (Jive)
ERIC SERMON React (J)

BENZINO Rock The Party (Elektra/EEG)

CLIPSE When The Last Time (Star Trak/Arista)

SEAN PAUL Gimme The Light (VP)

LL COOL J Luv U Better (Def Jam/IDJMG)

I'm gonna tell you, a record that's gonna blow up and be real big in the clubs is the
new Angie Martinez and Kelis, “Take You Home” (EastWest/EEG). This song is kill-
ing it! The track is tight, tadies can relate to this record — trust me, man, this record
is gonna be big! All that | can say about Eric Sermon’s new joint, “React” (J), is: hot,
hot, hot! Another record | like is the new Camp Lo record, “How You Walking”
(Diamond Bar). it's another record to watch for in the clubs, and I'm glad these cats
are back. Also, | gotta give you two records that will sneak up on you from the
South. One is “Gangsta” (Slip-N-Slide/Atlantic), a cut off Trick Daddy’s album, and
the other is by Luke Duke from The Iconz. He has a record out called “Sticky, Icky”
(Artemis). Those are two records that will be big. | got to big-up Phatman Promo- M

tion, the 1200 Squad and the WEDR crew. DJ Suicide

DJ Suicide, WEDR/Miami

The new LL record is bananas. Ladies, get ready! LL Cool J is back on the
smash with his new joint, “Luv U Better” (Def Jam/IDJMG). The track on
Ms. Jade's “Ching, Ching” (Beat Club/Interscope) is stupid! Also, there is
a white label out there that I'm feeling. It's by this group called Aaries, and the name of the song is
“Eventhough” — it's on Atlantic Records. This song is straight fire! Be aware and don't sleep, these girls
got heat!

Cyberkid, a.k.a. C Rock, KDGS/Wichita, KSEQ/Fresno

Right now I'm feeling that new Eric Sermon record that Jus Blaze produced. it's
called “React,” and it's real good. It's definitely a record that I'm feeling right now; it
has a beat that | think will work real well. That sound is hot right now. I'm also
feeling Shaggy's “Hey Sexy Lady” (MCA). | like this because it has a hard-pounding  f:
bassline that hits you.

DJ Trauma, WLLD/Tampa

® DJ Trauma

If you're looking for a record that gets instant reaction in the clubs,

put on Nivea's “Don’'t Mess With My Man (Remix)” (Jive). Every

time | put this record on in the clubs, it gets that kind of reaction —

plus, the females love this track. Another record that I'm feeling is

Benzino's “Rock the Party” (Elektra/EEG). This is a soon-to-be club an-

them! Clipse’s new one, “When the Last Time" (Star Trak/Arista), coutd be bigger than “Grindin’” The
Neptunes do it again with this joint.

K Smooth, KiIKi/Honolulu

Invest in Your Future and

Take Your Career in Progr

~ to the Next Level

—

TS RECORES IR For tha Pomat of Muxk

As the radio industry changes, you need to change with it.

If you're a programmer, the Radio Advertising Bureau now offers you
to your station. With your Centified Radio Marketing Consultant Progra
Programming with the vital, career-building knowledge of Sales.

To get a free copy of the CRMC-PA on CD-ROM, watch for it arriving on yol
at 1-800-232-3131 or log on at http://www.rab.com.

Get the credit you deserve. Get certified!

www americanradiohistorv com
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Thls Week’s Hottest Music o

 Slyed
MO, XHTZ/San Giego

Clipse’s “When the First Time™ (Star Trak/
Arista): This s**tis hot! When [ play it in the
clubs. it gets the dance floor packed. It's defi-
nitely a fire record.

Nivea featuring Brandon & Brian Casey’s
“Don’t Mess With My Man™ 1 Jive): It's definite-
ly starting to warm up for us.

Benzino's “Rock the Party™
| gotta say this is a slecper. It has an ill track,
and you need to play this banger.

. Jack Spade
PD, WOSL/Jacksenville, S

Jene's “Phenomenal Weman™ (Motown):

This is one of those songs that gets instant re- ‘ ) . .
‘ (Independent): This is No. 3 phones at KUBE

action when you put it on the air.
Big Tymers™ “Oh Yeah™ (Cash Money/Univer-
sal): Phones are starting to heat up on this one.
Cam’ron’s “Hey Ma" {Roc-A-Fella/ID-
JMG): This song’s hotter than a fat girl wear-
ing spandex in 100-degree weather.

D, Gonzalez
“-PB, KBBT/San Autonio

Cam’ron’s “Hey Ma”
Home-run hit!

Benzino's “Rock the Party’
month. Power-bound.

o 1 really like this one.

* My pick of the

(Elektra/ELG):

Master P’s “Rock 1t" (No
Limit/Universal): This was
No. 1 phones within two
weeks.

Tommy Del Rio
PD/MD, KSEQ/Fresno
Clipse’s “When the Last
Time™: I love this Clipse

| record. | think it will be much more reactive than

“Grindin™.”

Maddwest's “Ugly Friend™ (2K Sounds): A
fun novelty record. Instant phones after a few
plays.

Lil* Flip's “The Way We Ball™ (Loud/SF/
Columbia): | finally had a night slot for this
record. It's catchy.

Big Tymers' “Oh Yeah™ A fun followup,
now in rotation.

Shakedown’s “At Night™ {Independent): A
hot dance track. | needed a hot dance record for
my mix shows, and this one is it.

dJulie Pilat
Assi. PD/MD, KUBE/Seattle

Unexpected Arrival’s “Take Control Remix™

a Seattle artist who's plaving our Global lm-
port Car Show this weekend. Huge buzz here.
Really hot!

Big Tymers’
huge.

Tyrese's “How U Gonna Act Like That™ (I):
My favorite ballad. This already sounds amaz-
ing on the air.

-Greg Williams
P, XDGS/MWichita
Legit Ballaz's “Tatoo™ (AMC): It’s a t**kin’
smash! You've got to put an car to this. Truly a
home-run record.
Shaggy’s “llev Sexy Ladyv™ (MCA): Once
again, Shaggy proves why hc s a star at the for-

“Oh Yeah™: This should be

mat.

Justin Timberlake featuring Clipse’s “Like
1 Love You™ (Jive): It’s a good record.

. Diddy’s “And We™ (Epic): This is on the
Barbershop soundtrack. and all that T can say
about this record is, I'm sure Arista isn’t happy
he's leaving the label.

Tony Tecate
Asst. PB/MD, KSFM/Sacramento

Justin Timberlake featuring Clipse’s “Like
1 Love You™: It's f**king ndiculous!

Shaggy’s “Hey Sexy Lady™: I'm feeling this.

Christina Milian featuring Charli Balti-
more’s “Spending Time™ (Def Soul/IDJIMG):
This record has a lot of potential.

Mark McCray
PD, WMBX/Wes! Palm Beach

Big Tymers™ “Oh Yeah™: Starting to blow up
in request lines.

Amerie’s “Talkin' to Me™ (Rise/Columbia):
I'm really feeling this record.

Fabolous featuring P. Diddy & Jagged

Edge’s “Trade It All (Pt. 2)
1on, this is a hit.

_Dana Cortez
FWHI!I KMRK/Odessa, TX

Ms. Jade featuring Timbaland & Nelly
Furtado's “Ching. Ching” (Beatelub/Inter-
scope): This song is so hot. and it sounds great
on the air!

NB Ridaz’s “Radio Song™ (Upstairs): It’s
getting some great phones. If anyone out there

)" (Epic): In my opin-

is trving to reach Hispanic females. this is the
song —— guaranteed.

Clipse’s “When the Last Time™ A hard, street
record. | love the way it sounds in my car. Makes
me wanna call in sick so 1 can go get my party

Erik Bradiey
MD, WBBM-FM/Chicago
Justin Timberlake featuring Clipse’s “Like
I Love You™ Clipse & ). Timberlake — how

on!

heavy is that”? Hands down. my favorite song of’

2002 thus far.
Shaggy’s “Hey Sexy Lady™ Very hypnotic
and catchy. Welcome back. Shaggy.

Cam’ron’s “Hey Ma™: This will be every bit
as big as "Oh Boy.”

Thalia’s “The Mexican 2002™ (Capitol): It’s
reminiscent of a Jennifer Lopez song. It should
do quite well.

Kelly Rowland’s “*Stole™ (Columbia): Just
killer! I am excited about this project.
Renee Roberts -
“PD, KiTN/Merced, CA

Ms. Jade featuring Timbaland & Nelly
Furtado's “Ching, Ching™: Already getting
those much-needed temale requests.

Justin Timberlake featuring Clipse’s “Like
1 Love You™: I downloaded it and put it on im-
mediately. Calls are pouring in. Yeah, they're
voung-ended, but | know it will cross into up-
per demos. This song totally adds flavor to the
recipe.

Angie Martinez's Animal House (FastWest/
EEG): This atbum is loaded with a ton of good
stuft. You'll be bumpin’ three or four cuts right
off the bat. Angie shoots and scores with this
one!

~ Liz Dixson
m wnﬂﬂﬂndranannlls

Ms. Jade featuring Timbaland & Nelly
Furtado's “Ching, Ching™: 1 think the song is
the bomb! lt was a great idea to bring Nelly Fur-
tado into the mix.

Mario’s “Braid My Hair” (J): The song is a
hit.

Disturbing Tha Peace’s “Growing Pains™
(Det Jam South IDIMG): Another bad creation
from Luda and his crew.

Floetry’s “Floetic™ (DreamWorks): 1t's flow-
in". These females are doin” it.

GQO0D TIMWE OLODIE

E=rii

. |€~H| A ‘"#M

The Classic Rock Station

CUSTOM PRINTED T-SHIRTS in 10 DAYS or LESS!
500

LONG ISLAND'S BCIT VARICTY

YOU WANT LISTENERS?

WHITE
-SHIRTS

RADIO 1050

'!AEEEEII

Lhl

A |
The Rock Station

\_

-Heavy 100% or 50/50
-Printed up to 3 Colors

-No Setup Charges!
-No Art Charges!

WELL THEY WANT

T-SHIRTS!
TuuRT

(800) 34-EMKAY

150

PHONE (516) 681-8075 FAX (516) 681-4726

www.emkaydesigns.com

* =
TE ALTERNATYY

nd
The Beat of New York

info@emkaydesigns.com

0 WHITE
T-SHIRTS

-Heavy 100% or 50/50
-Printed up to 4 Colors
-No Setup Charges!

-No Art Charges!

'2.99..

KZMZ

O 69 ROCKS
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» ¥ CHR/Rhythmic

RateTheMusiz. com

BY MEDIABASE™

TD Fam

Artist Title (Label) LW Familiarity Burn

NELLY F/KELLY ROWLAND Dilemma (Fo” Reel/Universal) 445 449 94% 15% 447  95% 16%
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 430 423 94% 1% 433 94% 12%
IRV GOTTI PRESENTS THE INC. Down 4 You (Murder inc./IDJMG) 418 415 '82% ‘1% _4.22 83% 22%
EMINEM Cleanin’ Out My Closet (Shady/Aftermatt/Interscope) 417 415 98% 19% 423 99% 19%
DANIEL BEDINGFIELD Gotta Get Thru This. (Isfand/iBIMG) 415 4.00  52% 6% 416 52% 6%
NELLY Hot In Herre (Fo' Reel/Universal) 410 409 99% 45% 4.03 99% 48%
ANGIE MARTINEZ F/LIL’ MO & SACARIO It | Could Go (EastWest/EEG) 4.08 4.05 64% 9% 4.09  64% 9%
ASHANTI Happy (Murder Inc./Def Jam/IDJMG ) 404 405 94% 24% 4.05 94% 25%
FABOLOUS... Trade It All (Epic) 4.04 400 58% 6% 410 57% 6%
N.0.R.E. Nothing (Def Jam/IDJMG) 401 394 66% 11% 3.99 66% 12%
P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 398 395 97% 32% 403 98% 32%

STYLES Goodtimes (Interscope) 3.97 - 4% 9% 409 482% 8%

‘CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 3.97 4.02 55% % 4.07 54% 6%
ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 393 390 98% 49% 3.89 98% 51%
- BLW { Do (Wanna Get Close To You)-(Epic) 393 395 7% 8% 397  T1% 8%
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be AIrlght (Epic) 393 392 96% 36% 3.86 97% 39%
‘MARIO.Just A Friend (J) 3.91 393 97% 28% 3.83 ' 98% 30%
CAM'RON Oh Boy (Roc-A-Fella/Jive/IDJMG) 390 383 93% 35% 3.90 93% 38%
BEENIE MAN F/JANET Feel It Boy (Virgin) 388 395 68% 10%° 3.83 67% 11%
EMINEM Without Me (Shady/Aftermath/interscope) 388 391 99% 50% 3.82 99% 53%
NAPPY ROOTS Po’ Falks (Atiantic) 385 384 61% 9% 3.86 60% 9%
MONICA All Eyes On Me (J) 3.81 3.87 65% 9% 3.81 63% 10%
- TRICK DADDY... In'Da Wind (Slip 'N Slide/Atiantic) 381 377 50% 7% 376  49% 8%
BONE THUGS-N-HARMONY F/3LW Get Up And Get It (Epic) 3.80 - 40% 5% 3.84 5% 4%
“BIG TYMERS Still Fly (Cash Money/Universal) 3.80 386 86% 28% . 3.88 87% 27%
WYCLEF JEAN F/CLAUDETTE ORTIZ Two Wrongs (Co/umbla) 373 374 75% 18% 3.70 5% 18%
LUDACRIS Move B***h (Def Jam South/IDJMG) 371 379 8% 21% 381 87% 19%
LIL' WAYNE Way Of Life (Cash Money/Universal) 3.70 381 54% 9% 3.70 52% 10%
AMERIE Why Don't We Fali In Love (Rise/Columbia) 367 366 74% 19% 3.65 3% 20%
CLIPSE Grindin’ (Star Track/Arista) 364 375 64% 15% 3.64 64% 15%

Total sample size is 424 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet onfy. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling

818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

ARTIST: Ms. Jade
LAseL: Beatclub/Interscope
By MIKE TRIAS/ASSISTANT EDITOR
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henever Timbaland, Nelly Fur-

tado and Ms. Jade decide to
work together on a project, you
know you're in for an auditory joy %
ride. The trio first came together °
for the remix of Furtado’s “Turn
Off the Light,” and now they're at it again, pushing the envelope
of rhythmic innovation with Ms. Jade’s “Ching, Ching.” The cut,
Ms. Jade’s personal favorite from her forthcoming CD Girl Inter-
rupted, is currently climbing R&R'’s Rhythmic charts.

Twenty-three-year-old Chevon Young, a.k.a. Ms. Jade, grew
up in Nicetown, PA, a section of Philly that did not live up to its
name. She counts Janet, MG Lyte, Queen Latifah and even Pat
Benatar among her influences and began her own musical ca-
reer doing background vocals for local rappers. Soon after she
began spitting rhymes and named herself after the popular Jade
character in the Morfal Kombat video game and movie.

The young rapper eventually landed an audition with Missy
Elliot, who immediately contacted Timbaland. Timbaland, who
has described Ms. Jade as “a cross between a female B.I.G. and
a harder version of Roxanne Shante,” was as impressed as Elliot
and signed Jade to his new Beatclub imprint in August 2000.
Since then Ms. Jade has appeared on Eiliot's album Miss E...So
Addictive and on Timbaland & Magoo's /ndecent Proposal, as
well as on remixes of Lil’ Mo’s hit “Superwoman” and labelmate
Bubba Spanxx's “Ugly.”

Ms. Jade's debut album, Girl Interrupted, drops in October of
this year, with special guests including Jay-Z and Petey Pablo.
Highlights on the album include “Feel the Girl” and “Big Head,”
both of which enjoyed mix-show airplay on stations throughout
the country earlier this year. The video for “Ching, Ching” is cur-
rently in production and will debut on music-video outlets shortly.
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KFAT/Anchorage, AX

WWKX/Providencs, RI *

KWWV/San Luts Obispo, CA

WLLD/Tampa, FL *

KQBT/Austin, TX *
PD: Scooter B. Stevens
MO: Preston Lows
16 SHAGGY "Sexy”
1 CLIPSE “Last™
BENZING “Party”
FLOETRY “Floetic”

KXMG/Austin, TX *

PD: Jay Michaels

MD: Evan Shige

18  JUSTIN TIMBERLAKE "Like"
H Ti “Happy”

1 SHAGGY "Sexy”

KISV/Bakersfield, CA *
OM/PD: Bob Lewis
APO/MD. Picarzo
3 CLIPSE "Last”
LUDACRIS “Move™
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PD: Nick Elllnﬁ

APD: Mings

MD: Laur-rl Mlcnnll

20 MACDW!

13 JUSTIN T\MBERLAKE “Like”
4 WC“St

treet:
1 BENZINO Pany

WXYV/Baltimore, MO *
PD: Thas Milchem
33 LLCOOL J "Better”
17 SEAN PAIL i
BIG TYMERS -
RAPPY ROOTS “boks”

W.JNH/Baton Rouge, LA *
PD: Randy Chase
28 TOW OOWN “Steak™
15 LUDACRIS “Move”
B2K “Love”
BENZINO “Party”

LL COOL J “Batter™
XZ!BIT “Muttiply™
WBH.Birmingham, AL *

PD: mmy luhuo»

APO/MD:

7 FIELDMOE Lonefy
3 GLIPSE ™

1 SKILLZ Cvuw

JAD|
PRYMARY CUL&‘I “Onty”

WJIMN/Boston, MA *
VP/Prog /PD: Clﬂllllﬁ Juck
APD: Dannis 0°Heron
MD: Chris Tyler
2 LL COOL J "Better™
2 MS. JADE “Ching™
WRVZ/Charlsston, WV
PD: Shawn Powers
MD: BiH Shahan
16 MUSIQ “Dont”
9 LLCOOt J “Batter”
1 CLIPSE “Last
1 MS. JAOE Ching™
1Z/Charteston, SC *
rnmn Coray Hitl
LL GOOL J “Better”
15 BENZINO "Party™
4 CLIPSE "Last™

OM: Bill Thorman
POD. Richarg Leal
MD: Eddie Moreno
7 AMANDA PEREZ "Angel”
BENZING “Party”

KHIA “K-Wang"
LL COOL J *Better”

KZFM/Comus Christi, TX ~

PD. E6 Ocanas

MD: Artene Mad:

3 YING vms rwws “Myself”

BENZINO * Pany
FIELD MOB "L
DONELL JONES. Dowrs
LLCOOL J “Better

KBFB/Dallas-Ft. Warth, TX *
OM/PD: John Candelasia

9 YING YANG TW\%IS “Myself”
B2K “Love

WOHT/Dayton, OH *

OM/PO: J.0. Kunes

APD/MO: Marcel Thornton
2 XZIBIT 'Mumxlg'

BEATHER HEADLEY “He"
KQKS/Derves-Boulder, CO *
PD: Cal Colling
MO John E. Kage

LL GOOL J “Better”

LYRIC FAQON ~Young™

R/El Paso, TX *

PO Bobby Ramos

APD: Patti Disz
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AMANDA PEREZ "Angel”

WBTT/F. Myers, FL *

PD; Bo Matthews

MD: Brice The Mooss

1 JUSTIN TIMBERLAKE “Like™

BENZINO “Party”

CLIPSE “Last”

LL COOL J "Better*
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TRICK DADDY “Wind™
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PD: Blade Michaela
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KLUC/Las Vegas, NV *
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APD: Mike Spancer

:J.h King
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APD: Drew Stone
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NDVEL & KODL G RAP “Can't”
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LI FLIP “Ball”
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No Adds.

29 LL COOL J “Better”
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WKTU/New York, NY *
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No Adds
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Dir/Ops : Jahn Robarts
PD: Stevis DeMann
APD: Keilh Memoly
MO: Jay Love
23 JUSTIN TIMBERLAKE "Like”
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3 CLIPSE “Last”

WPKF/Poughisepsie, NY

PO: Jienl Jamm
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KSFM/Sacramento, CA *
VP/Prog.: Mark Evana
PD: Byron Kunnedy
MD: Tany Tacate
2 I’.‘L 00L J “Better”
1

AMANOA PEREZ "Angel"

wDCO/Sah:bury MO0

nu n m
BIG TYMERS “Yean"

LL COOL J "Better”
KUUU/Salt Lake City, UT ~
nlan Brinn Miche!

TYMERS "Yeal
sm\oe SHEIST/NATE “Wake™

KBBT/San Antonio, TX *
PD.J.0. Gonzalez

APD; Danny B

MD: Romeo

4 B2K“Love”

2 LLCOOL J "Better”

1 MS. JADE “Ching”
XHTZ/3an Disgo, CA *
OM: Nency Millsr
PD: Rick Thomes
APD: Sonmy Loco
MO: Shynd

8 CLIPSE “Last

8  ANGIE MARTINEZ “Could™

KMEL/San Francisco, CA *
V¥P/Prog.. Micheal Martin

APD/MOD: Jazzy Jim Archer
12 TR\CK DADDV “wind™
15 Ll

1PS!
9 LL COOLJ “Bettar™
n
SHADE SHE(ST/!MYE - “Wake"

KYLD/San Francisco, CA *
VP/Prog.: Mickas) Martin
WMD Jllll Mr
MS. JADE “Chn nq
1 MA]

DOWEST ugly"
1 SHADE SHEISTNATE . “Wake™

S. JADE 'Cnlng'
ERYKAH BADU F/COMMON "Life"

OM: Mark Carison Pn Boogta D OM/PD: Brian Douglas Dir/Prog.: Larry LaBlanc PD; Lao Caro A
PG, Manin Nugor 0: Sty MO: Tap Money WD: Pater Gunn WD: DJ Sio-Mution D By A e ot R
CAM RON "Hey” W ape ¢ ning” 38 MS. JADE “Ching’ T LL COOL J “Better” JUSTIN TIMBERLAKE “Like" 5 CLIPSE Last A -
R e 20 LLCOOL J “Better 37 FAITHEVANS "Burnin™ BENZNO Py’ MS. JADE “Ching" KA K Veang™ Ching Mo38eata o
25 LUDACRIS "Move” 7 SEAN PAUL “Ligh’ ) CLIPSE "L N o KUBE/Seattle-Tacoma, WA * 40 BIG TYMERS “Yeal
MS. JADE cmnq i WHZT/Graenviile, SC * S, Kot e KMRK/Odessa-Midiand, TX KWNZ/Rang, NV * OM: Shailie Hart LL COOL J ~Better
CLIPSE " wB'BI:-FCM/Ehmuu, L= PO. Fisher AMANDA PEREZQ “Angel’ ang- nm:’ Cortez OM: Pat Clarke PD: Eric Powers
PD: Todd Cavanah MD: My ANK “One” .
wsrsmtamu GA* MD: Evlk Bradiey e e v T KPWR/Las Angeles, CA * B2K “Love: PO: il Schuiz N ezt KOHT/Tueson, AZ
PO: Saan Philtips 3 DAL BEOMGHELD “Gore VP/Prog: Jimmy Siaat BENZIND Pasty” Mo Connisiube E BIG TYMERS “Vean" OM: Steve King
aromo: Mlvmicl FABOLOLSS... “Tra WOSL/Greenville, NG * MD: E-Man . 5 o] oAty ”EZ Angel® LL COOL J “Beter” POMPOMD. R Dty
CAM RON “Hi XELLY ROWLAND st PD. Jack Spade 20 CLIPSE "Last” KKWD/Dkiahoma City, 0K H ggQZ.L ] KBTT/h LA * 2 CLIP
mcwmsns Veah 4 SEAN PAUL “Light™ 15 SHAQE SHEIST/NATE . “Wake" PO: Stave English °“° reveport, mev Fluehc
g WXIE/Chicago, IL * CLIPSE "Lagt™ 8 ROSCOE “Reacy” MD: Ciseo Kidd e FO/MR e Eclis
wgﬂAéIaTlc City, NJ PD. Chits Shebel LLCOOL I “Betier” 3 WS JADE Ching” 28 SHAGGY "Sexy” e AN oL Ot
- Roh Garcia CHER Music N . BENZINO “Party” Bl - iew, TX
26 FABOLOUS. “Trate” M-FACTOR “Matrer WZMXMartford, CT * WBLO/Louisville. KY CLiPeE Lo KWYL/Reno, NV * KYWUSpokane, WA * KBLLylarLongwiew:
BENZING “Party” WIDE LIFE “Dont” QM: Steve Saihgny PD Mark Gunn FLOETRY “Fioenc® : K PD: Steve Kicklighla: Mi L
CLIPSE “Last’ PD Victor Starr MD: Geraly Haerison s "‘3"‘&.‘;52"&::"' MD: Chuck Wright o ':fbofur'nf ':toeu:
LL COOL J “Better KNDA/Comus Christi, TX APD/MD: Davit Stmpson CLIPSE "Last" KQCHMOmaha, NE Y STVLES “Goodtimes” B2K * KHIA "K-W.

ove”
BENZIND "Party”
CLIPSE “Last™
L2001 ) “Geter”
15¥S5 "R
KSPW/Spnnnﬁeld MO WPGC/Washington, DC
POMD: Chris Cannon VP/Prog Jay Stevens
USHER “Call MO Sarsh 0'Connor
21 1L Co0L 4 Beter

VADDWEST Ut
LLCOOL J “Better”

‘

Raw

NO DOUET “Hetia™

PINK D TANK -0
12 NAKIRA undemea(h ‘5 IND'MR'E "Little”
B\G
1 y'
A@BR?LLEREIGNE c i WMBX/West Palm Beach, FL *
omplicate’ PO/MD: Mark McCray
CUDACRISEMon 2 CLIPSE “Last
KWINISlndnnn-Mndam. CA* 7 LLCOOL J “Batter”
VP/Prog.. John Christian B2K *Love’

PD: Amanda King

59 AMANDA PEREZ “Anget®
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2

*Monitored Reporters
94 Total Reporters

81 Total Monitored

13 Total indicator
12 Current Iindicator Playlists

The following stations move from
CHR/Rhy to Urban (4):
WBTJ/Richmond, VA
WERQ/Baltimore, MD
WJBT/Jacksonville, FL
WRHH/Richmond, VA

The following stations move from
Urban to CHR/Rhy (2):
KBFB/Dallas-Ft. Worth, TX
WPHU/Philadelphia, PA

Did Not Report, Playlist Frozen (1):
WBCD/Dothan, AL
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WAJZ/Albany, NY *
PDMD: Sugar Bear
APD: Marie Cristal
6 MR CHEEKS "Wild"
2 MS. JADE “Ching
2 LL COOL J "Better”
2 CLIPSE "Last”
B2K "Love”
DAVE HOLLISTER “Those

KEDG/Alexandria, LA

OM/PD: Jay Stevens

MD: Wade Hampton

10 FIELD MOB "Lonety’
PRYMARY COLORZ “Only”

WHTA/Atlanta, GA *
PD: Jerry Smokin' B
APD: Ryan Cameron
MD: Ramona Debraux
B2K “Love”
LL COOL J "Better”

WVEE/Atlanta, GA *

OM/PD: Tony Brown

APD/MD: Tosha Love

9 BK "Love”

5 ERYKAH BADU F/COMMON "Life”
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OM/PD: Ron Thomas

APD: Mojo

1 YING YANG TWINS “Myseli”
HEATHER HEADLEY “He"
MS JADE "Ching”

WPRW/Augusta, GA *
PD: Tim Snell
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28 LL COOL J “Better”
13 CLIPSE "Last”
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B2K “Love"
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PD: Dion Summers
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40 LL COOL J “Better”
8 SEAN PAUL “Light”

B2K "Love”
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PDMD: Adrian Long
41 LLCOOL J “Better”
32 MS, JADE “Ching”
2 CLIPSE “Last’

B2K "Love”
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PD: Steve Gousby
APD: Lamar Robinson
MD:T. Clark

16 LL COOL J “Better”

B2K "Love”

HEATHER -EADLEY “He’
WBLK/Buffalo, NY *
PDMD: Skip Dillard
23 82K "Love”

6 LLCOOL J "Better”
5 CLIPSE "Last”

1 MS JADE "Ching”
MR. GHEEXS "Wiid"

WWW2/Charleston, SC*
OM/PD: Terry Base
MD: Yonni 0'Donohue
20 LL COOL . “Betier”
6 MR CHEEKS “Wig"
5 CLIPSE "Last”

B2K “Love”

MS JADE “Ching’

WPEG/Charlotte, NC *

PD: Terri Avery

APD/MD: Nate Quick

26 LL COOL J "Better”

8 B2K “Love”

4 CLIPSE “Last’

4 MS. JADE "Ching”
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LYRIC FLOON “Young"

WJTT/Chattanooga, TN *
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9 LL COOL .S " Better
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CLIPSE “Last”
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MS JADE " Ching"
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WGCl/Chicago, IL*
OM/PD: Elroy Smith
APDMD: Tiftany Green
12 TEEJAY “Windy”
9 R KELLY “Name™
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1 MS. JADE “Ching"
JAHEIM “Fabulous’
RUFF ENDZ "Mine”

WPWX/Chicago, IL *
PD: Jay Alan
MD: Traci Reynolds
19 B2K “Love
18 LL COOL J “Better’
3 ERYKAH BADU F/COMMON "Life”
3 BIG TYMZRS 'Yeah"
1 CLIPSE “Last”
YING YANG TWINS “Mysetf”

WIZF/Cincinnali, DH *
PD: Hurricane Dave
APDMD: Terri Thomas
11 LLCOOL J “Better
7 CLIPSE “Last’

B2K "Love’

HEATHER HEADLEY “He'

WEN2/Cleveland, DH *
4 CAMRON " Hey”

B2K "Love

HEATHER HEADLEY "He

WHXT/Columbia. SC*
PD: Chris Connors
APD: Harald Banks
MD: Shanik Mincie

No Adds

WWOM/Columbia, SC *
PD/MD: Mike Love
APD: Vernessa Pendergrass
12 LLCOOL J *Better”
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3 BENZINO “Party”
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PD/MD: Skip Cheatham
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WDTJ/Detroit, Mi *
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13 82K “Love"

2 LLCOOL J "Better”
CAMRON *Hey
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APDMD: Kris Kelley

30 LL COOL J Better

9 CLIPSE “Last”

1 MS. JADE “Ching”

1 MR CHEEKS "Wild"
82K "Love”
BENZIND “Party

WJJN/Dothan, AL
OM/PD: JR Wilson
MD: Jamar Wilson
10 B2K “Love”

10 BENZINO “Party”
10 CLIPSE "Last”

10 LL COOL J “Better
10 MR. CHEEKS "wild"
10 MS. JADE "Ching”

WZFX/Fayetieville, NC*
PD: Rod Cruise
APD: Garrett Davis
MD: Taylor Morgan
10 TANK "One”
2 CLIPSE “Last’
1 LLCOOL J "Better”
B2K “Love"
DAVE HOLLISTER "Those”
LYRIC FLOON “Young™

WOZZ/Flint, MI *
PD/MD: Chris Reynolds
B2K “Love
LL COOL J ‘Better

WTMG/Gainesville-Ocata, FL*
PD/MOD: Qquincy
18 L1 COOL J “Better”
1 CLIPSE "Last”
B2K “Love’
BENZIND "Party”
MS. JADE “Ching”

WIKS/Greenville, NC *
PD/MD: B.K. Kirkland
No Adds

WJMZ/Greenville, SC *
PDMD: Doug Davis
5 ANGIE STONE “Woman™
4 [SYSS "Rest”

FLOETRY “Floetic”

WEUPHuntsvitle. AL *
PD/MD: Steve Murry
No Adds

WJMI/Jackson, MS *
OM/PD/MD: Stan Branson
11 MS. JADE “Ching"
2 CLIPSE “Last”
2 LLCDOL J “Better”
B2K “Lave”
BENZINO "Party’
MR, CHEEKS "Wild"
PRYMARY CDLORZ ‘Onty"

WRJH/Jackson, MS *

PD: Steve Poston

MO: Lil Homie

3 LLCOOL J “Better”
B2K "Love’
BENZIND “Party’
CUPSE “Last”
MR. CHEEKS “Wiid"
MS. JADE “Ching”

W.JBT/Jacksonville, FL *
PD: Russ Allen
MD: G-Wiz

B2K “Love”

MS JADE “Ching’

KPRS/Kansas City, MO *
APD/MD: Myron Fears

21 LL COOL J "Better”

14 B2K “Love”

9 CLIPSE "Last’

1 MS JADE “Ching"

KllZXilleen-Temple, TX
PD/MD: Mychal Maguire

17 TRUTH HURTS FAQUIK “Looking”
11 PASTOR TROY “Cuttn”

11 OEBORAH COX “Down’

10 B2K “Love”

KRRQ/Lafayette, LA *
OM: James Alexander
PD/MD: Darlene Prejean
31 LL COOL J “Better
13 MS. JADE “Ching”
1 B2K “Love”

CULIPSE “Last

WQHH/Lansing, M| *
PD/MD: Brant Johnson
3 BENZINO "Party”
2 CLIPSE "Last”
1 LL COOL ) Betier"
82K “Love”
MS. JADE “Ching"

KVGS/Las Vegas, NV *
PD: Vic Clemons

MD: Adrian Wagers

28 LL COOL J “Better

13 CLIPSE “Last”

WBTF,  KY*
PDMD: Jay Alexander
No Adds

KIPR/Little Rock, AR *
OM/PDMD: Joe Booker
10 MS. JADE "Ching”

B2K “Love”

BENZINO "Party”

CLIPSE "Last”

HEATHER HEADLEY “He”

LL COOL J “Better”

MR, CHEEKS “Wid"

KKBT/Los Angeles, CA *
PD: Rob Scorpio
MD: Dorsey Fuller

15 MR. CHEEKS “Wild"
4 LYRIC F.00N “Young”

WGZB/Louisville, KY *
PD: Mark Gunn
MD: Gerald Harrison

B2K “Love’
CAMRON “Hey"

WFXM/Macon, GA

OM/PD: Ralph Meachum

15 LUDACRIS “Move"
PRYMARY COLORZ “Only”

WIBBMacon, GA

PD: Mike Williams

APD: Ava Blakk

22 LLCOOL J "Better”
INDIAARIE "Litte”
MR, CHEEKS "Wild"

WHRK/Memphis. TN *
OM/PD: Nate Bell
APD: Eileen Collier
MD: Devin Steel
57 LL COOL J "Better
2 GLIPSE “Last”

B2K “Love”

MR. CHEEKS “Wild™

MS JADE “Ching”

WEDRMiami, FL *
DM/PD/MD: Cedric Hollywood
2 MS JADE "Ching"
2 LLCOOL J "Better”
1 CLIPSE "Last’

B2K “Love”

DONELL JONES “Down’

MR CHEEKS “Wild"

WKKVMilwaukee, Wi *

PD: Jamillah Muhammad

MD: Doc Love

6 B2K "Love’

5 CLIPSE “tast’

2 LLCOOL J “Better

1 TRICK DADDY "Wind"
LYRIC F/LOON *Young'

WBLX/Mobile, AL *
PDMD: Myronda Reuben
12 LL COOL J “Better
4 CLIPSE “Last
3 MS. JADE Ching”
1 YZIBIT"Multiply”
1 BENZINO "Party
B2K “Love"

WZHT/Montgomery, AL

PD: Darryl Elliott

MD: Michael Long

26 B2K “"Love”
MS. JADE ‘Ching”
DONELL JONES “Down
CLIPSE “Last”

WUBT/Nashville. TN *
PO/MD: Kiki Henson
No Adds

i

KNOU/New Orleans, LA *
PD: Michael Knight

57 NELLY “Hot"

53 BIG TYMERS "Fyy’

53 LUDACRIS “Move

52 MUSIQ “Haflcrazy”

51 USHER "Call”

50 MARIO “Friend”

48 CAMRON “Bay

45 ASHANTI “Foolish”

43 LI WAYNE “Lite’

41 P DIODY F/GINUWINE "Need”
41 NORE. “Nothin™

40 P DIDDY... "Need"

40 JA RULE "Down”

40 JOE “Woman”

38 TWEET “Call”

37 ASHANTI “Baby™

36 IRV GOTTI PRESENTS. "Down”
36 MAXWELL ‘Woman's”™

35 FAT JOE F/ASHANT! “Luv'

35 NELLY/KELLY ROWLAND “Dilemma”

33 KHIA "Back™

32 OMX FFAITH EVANS "Miss’
32 MARY J. BLIGE “Rainy
31 CLIPSE "Gringin™

31 B2K "Gots”

29 AALIYAH "Woman"

27 KEKE WYATT “Nothing
27 AMERIE "Fail"

26 JAHE!M “Anything”

25 ASHANTI "Happy”

25 MISSY ELLIOTT *Take’
25 TRUTH HURTS F/RAKIM “Addictive”
24 RUFF ENDZ "Someone”
23 YING YANG TWINS " Say’
23 BUSTA RHYMES “Pass
23 SLUM VILLAGE “Tainted”
23 CHOPPA "Choppa”

22 MR. CHEEKS "Lights”

22 AALIYAH "Boat”

22 FAITH EVANS "Love”

22 JENNIFER LOPEZ "Funny
22 HOT BOY RONALD “"Ronald”
20 MON(CA “Eyez

20 JAGGED EOGE "Party’
19 STYLES “Goodtimes

19 MARY J BLIGE "Family
18 MYSTIKAL “Bouncin

18 GINUWINE "Stingy"

18 TWEET "Onps”

17 BIG TYMERS "Yeah"

17 CITY HIiGH “Carame)”

14 LOVHER "Gonna"

13 AALIYAH “Care”

13 YING YANG TWINS “Mysalf”
13 PETEY PABLO “Told"

12 TRICK DADOY *“Thug

11 LILFLIP "Ball

11 NAAM BRIGADE FREEWAY “Game”
11 BG. "Henne’

11 JENNIFER LOPEZ “Real”
10 MUSIQ "Dont”

10 JUVENILE “Fire’

9 R KELLY "Hug'

8 FAT JOE "Thuggin

7 ALICIA KEYS "fallin

7 NOGOOO 'Balln

7 LIL BOW WOW "Take

7 BUSTA RHYMES "Break
£ NIVEA “Man

4 JARULE "Lvin”

1 LLCOOL J “Better

WOUENew Orleans, LA *
OM: Carla Boatner

PD: Angela Watson

14 LL COOL J “Better

5 B2KLove’

WBLS/New York, NY *
PD: Vinny Brown

MD: Deneen Womack
7 LL COOL J “Better”

1 B2K“Love”

WWPR/New York, NY *
PD: Michael Saunders

78 NELLY/KELLY RDWLAND “Digmma”

63 NELLY "Hot”

61 EVE F/ALICIA KEYS “Gangsa’
59 P DIDDY F/GINUWINE “Need
58 FAITH EVANS “Burnin’

57 AMERIE “Fall”

53 SEAN PAUL “Light"

47 NORE “Nothin™

46 LUDACRIS *Move"

44 WYCLEF JEAN “Wrongs'

37 IRV GOTTI PRESENTS.. “Dowr™
35 DONELL JONES “Know”

34 GINUWINE "Stingy

34 GLIPSE "tast’

34 STYLES "Goodtimes”

32 LL COOL J “Better”

32 MARIO “Friend’

31 MUSIQ “Halfcraz/”

29 TWEET “Call”

29 AVANT “Makin™

29 FOXY BROWN “Stvin™

28 CAMRON “Boy”

28 IRV GOTT! PRESENTS. “Pldge”
27 JAHEIM “Anything”

27 RUFF ENDZ “Someone”

26 CLIPSE “Grindin™

25 TIMBALAND & MAGOO ' AY
25 AALIYAH “Care”

23 ERYKAH BADU F/COMMON “Life”
23 FABOLOUS . "Trade

22 "N SYNC “Gone”

20 AVANT “Say"

18 MAXWELL “Womar's”

18 JAY-Z “Song”

10 DONELL JONES “Down”

9 STYLES & MONCH "Lde”

9 TANK “One”

FLOETRY “Foetic™

CAM'RON "Hey
WBHH/Norfolk. VA *
PD/MD: Heart Attack
49 CLIPSE “Last”

20 MS. JADE “Ching”

4 BENZINO “Party”
WOWI/Nortolk, VA *
OM/PD: Daisy Davis
APD/MD: Michael Mauzone
24 CLIPSE “Last”

11 LLCOOL J “Better”

4 MR CHEEKS “Wild"

B2K “Love”
KVSP/Okiahoma City, 0K *
OM/PD: Terry Monday
MD: Eddie Brasco
17 MS. JADE ‘Ching”

5 DEBORAH COX "Down
1 CLIPSE “Last’

B54TH PLATDON “Down’

B2K "Love’

BENZIND “Party’

LL COOL J "Better

MR. CHEEKS "Wiid"
WUSL/Philadelphia, PA *
PD: Glenn Cooper
APD: Colby Tyner
MD: Coka Lani
28 LL COOL J “Better”

14 MS JADE "Ching
10 CLIPSE “Last’
1 MR CHEEKS “Wilg
1 B2K Love”
WAMO/Pittsburgh. PA *
Interim PD/MD: DJ Boogie
32 LLCOOL J "Better”
2 CLIPSE Last”
1 MS JADE "Ching”
1 B2K“Love”
LYRIC FLOON “Young

WQOK/Raleigh-Durham, NC *
PD: Cy Young
MD: Sean Alexander
6 LL COOL J "Better’
HEATHER HEADLEY "He"
WBTJ/Richmond, VA *
PD: Aaron Maxwell
MD: Mike Street
No Adds

WCDX/Richmond, VA *
PD: Terry Foxx

MD: Reggie Baker

12 HEATHER HEADLEY "He"
WRHH/ichmond, VA *
PD: J.D. Kunes

MD: Big Nat

WDKX/Rochester, NY *
OM/PD: Andre Marcel
MD: Kala O'Neat

17 LLCOOL J "Beiter”
16 ANGIE STONE “Woman
12 CLIPSE “Last”

WTLZ/Saginaw, M| *
PD: Eugene Brawn
2 LLCOOLJ “Bette

WEAS/Savannah, GA
PD: Sam Nelson

MD: Jewel Carter

13 LLCOOL J "Better”

KDKS/Shreveport, LA ¢
PDMD: Quenn Echols
6 DEBORAH COX “Down”

KMJJ/Shreveport, LA *
PD: Michael Tee
MD: Kelli Dupree

23 B2K "Love”
1 LL COOL J “Better”

KATZ/St. Louis, MO *
PD: Eric Mychaels
MD: DJ Wrekk One,

27 LL COOL J “Bater”

7 TRICK DADDY "Wind”

XZ)BIT "Muttiply”

BENZIND “Party”
JIMMIE HIGHSMITH, JR “Somecne”
MR CHEEKS “Wild

FLOETRY “Floetic”
HEATHER HEADLEY "He'

HEATHER HEADLEY "He"
CLIPSE "Last”
B2K "Love”

B2K "Love”
BENZINO “Paryy”
CLIPSE “Last”

LL COOL J “Better”
MR. CHEEKS "Wilg"
MS JADE "Chmg‘
PRYMARY COLORZ “Onty”
LYRIC FLOON "Young™

ISYSS "Rest
GERALD LEVERT “Funny”
LYRIC FA.OON “Young'

WFUN/St. Louis, MO *
PD: Mo’Shay

APD: Craig Black

MD: Koa Koa Thai

22 PASTOR TROY “Cuttn™
20 MS. JADE “Ching"

4 B2K "Love”

2 LLCOOL J “Better”

HEATHER HEADLEY “He"
WPHR/Syracuse, NY *
PD: Butch Charles
MD: Kenny Dees
23 LL COOL J “Better”

4 CLIPSE “Last’
3 MS JADE “Ching’

B2K "Love”
WTMP/Tampa, FL
PD: Brian Castle
MD: Big Money Ced
70 NELLY/KELLY ROWLAND ‘Dremma
7 PRYMARY COLORZ "Ony"
7 XZIBIT "Muttiply”
WJuc/Toledo. OH *
PD: Chartie Mack
MD: Nikki G.

9 LLCOOL J “Better”
5 CLIPSE "Last’

2 MS. JADE "Ching”

1 FIELD MOB “Longly”

B2K "Love”

BENZINO “Party

SKILLZ “Crew”
KJMM/Tulsa, OK *
OM: Bryan Robinson
PO: Terry Monday
APD/MD: Aaron Bemard
20 MS JADE “Ching’

8 DEBORAH COX “Oown’
1 LL COOL J “Better
1 CLIPSE “Last

54TH PLATOON “Down”

B2K "Love”

BENZINO "Party’

MR. CHEEKS “Wild"
WESE/Tupelo, MS
PD/MD: Pamela Aniese

ERYKAH BADU F/COMMON "Lite'
WKYS/Washington, DC *
PD: Darryl Huckaby
MD: P-Stew
10 HEATHER HEADLEY “He'
9 LLCOOL J "Bettar”

81 Total Reporters

5 RV GOTTI PRESENTS " Pledge” 3 XZIBIT "Multiply”
YING YANG TWINS “Myseff" B2K "Love"
* .
Monitored Reporters

70 Total Monitored

11 Total Indicator

10 Current Indicator Playlists

The following stations move from
CHR/Rhy to Urban (4): WBTJ/
Richmond, VA WERQ/Baltimore, MD
WJBT/Jacksonville, FL WRHH/

Richmond, VA

The following stations move from
Urban to CHR/Rhy (2): KBFB/Dallas-
Ft. Worth, TX WPHU/Philadelphia, PA

New Reporters (2): KNOU/New
Orleans, LA WWPR/New York, NY

Did Not Report, Playlist Frozen (1):
KBCE/Alexandria, LA

A

S

Most Played Becunents

ARTIST TITLE LABEL(S}

MUSIQ Halfcrazy (Def Soul/IDIMG)
BIG TYMERS Still Fly (Cash Money/Universal)

RUFF ENDZ Someone To Love You (Epic)

JAHEIM Anything (Divine Mill/WB)
USHER U Don't Have To Call (LaFace/Arista)
B2K Gots Ta Be (Epic)

ASHANTI Foolish (Murder Inc./IDJMG)

MARY J. BLIGE Rainy Dayz (MCA)
AALIYAH Rock The Boat (BlackGround)
BRANDY Full Moon (Atfantic)

DONELL JONES You Know That | Love You (Untouchables/Arista)

AVANT Makin’ Good Love (Magic Johnson/MCA)
BUSTA RHYMES Pass The Gourvoisier (Part l1) (J)
P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista)
MR. CHEEKS Lights, Camera, Action (Universal)
KEKE WYATT Nothing In This World (MCA)
TWEET Oops (Oh I\/Iy)'(Go/d Mind/Elektra/EEG)
AALIYAH More Than A Woman (BlackGround)
JA RULE Down Ass Chick (Murder Inc./IDJMG)
JOE What If A Woman (J/ve)

TOTAL
PLAYS

1315
1066
705
664
661
602
58
456 §
[

448
435
431
409
394
342
321
319
306
299
288
280

B2K Why | Love You (Epic)
LL COOL J Luv U Better (Def Jam/IDJMG)
CLIPSE When The Last Time... (Star Trak/Anisia)
PRYMARY COLORZ If You Only Knew (Big3)
INDIA.ARIE Little Things (Motown)

MR. CHEEKS Let's Get Wild (MCA)

MS. JADE Ching, Ching (Beatclub/Interscope)
HEATHER HEADLEY He Is (RCA)

AALIYAH | Care 4 U (BlackGround)

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)
LUDACRIS Move Bitch (Def Jam South/IDJMEG)
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
DONELL JONES Put Me Down (Untouchables/LaFace/Arista)
PASTOR TROY Are We Cuttin’ (Universal)
ASHANTI Baby (Murder Inc./IDJMG)
FIELD MOB Sick Of Being Lonely (MCA)
NIA I'm Not The One (Koya)

XZIBIT Muttiply (Loud/Columbia)
BENZINO Rock The Party (Elektra/EEG)
DEBORAH COX Up And Down (J)

Indiéator :
Most Added-

WwWWW.americanradiohistorv.com
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HIS NZW SINGLE FROM THE 3AREERSHOP NOT.ON PICTURE SOUNDTRACK.

BARBZRSHOP SOUNDYIACK B STORES AJGUST 27 FILM OPEMNS NATIONWIDE SEPTEMBER 13.
PROD.CED BY RRYAN MICHAEL £0F FOR BLACKZARY. INC /NOONTIME MUSIC. INC. | CO-PECDLJGED BY JASON PERRY

2 NEW ADDS AT:
WWPR New York
KNOU New Orleans

Over 3000 Spins
Audience Increase 4 MILLION
Total Audience 32 Million and Growing!!

R&B Mainstream Monitor g*

_ Ra.Lkban Malnstream 0"
Billboarth '
Smgles

Billboard Hot R&BW

Airplay 13* 5§
Crossover 15*

Taken from the |
&R arbershop Soundtra -;g

=
o SONY MUSIC
EPIC SOUNDTRAX ,@;

T, 3t Regatrega 15 2002 Jony Mysi et ing,
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“Urhan Buyers

] The buying habits of the Urban listener

t’s always very interesting to find out why people do the things they do, especially con-

sumers. A recent study by Edison Media Research for R&R shows why urban consumers
— choose the particular CDs they purchase, what influences their decisions when they purchase
CDs, how they tind out about new music and other factors that impact their buying. Edison
surveyed males and females between the ages ot 12 and 44 for this report.

Here is a demographic break-
down of the people who partici-
pated in the study, as well as
which categories Urban listeners
tell into.

Total
Sample Urban
12-17 19% 19%
18-24 21%  28%
25-34 27%  22%
35-44 33% 31%
Male 50% 22%
Female 50% 78%
African American 13% 54%
Asian American 2% 2%
Hispanic or Latino 14% 13%
White 66%  25%
Other 4% 4%

Radio still rules when it comes
to exposing people to new music.
Eighty-six percent of Urban listen-
ers say they often find out about
new music by tuning in to the ra-
dio. Fifty-seven percent watch
music-video channels for new
music, while 42% find out about
new songs and artists from
friends, and 41% become aware of
it through artist appearances on
television shows.

Thirty-six percent of Urban lis-
teners say they made their last CD
purchase because they found out
from a radio station that the disc
was available. Eleven percent
heard about it from a friend or rel-
ative, 10% saw a song from the
album on a music-video channel,
and 8% saw the artist featured on
a TV show.

Fifty-five percent of Urban lis-
teners say that radio has the great-
est influence on them when it
comes to buying a CD. Twenty
percent say they purchase CDs
because they've heard a song from
the album on a music-video chan-
nel, while 6% say a friend or rel-
ative told them about it, 5% saw
or heard the disc in a store, and
4% saw it advertised on TV.

There are numerous places to
purchase CDs today, all compet-
ing for buyers’ attention. Twenty-
three percent of Urban listeners
buy most of their CDs at record

stores in malls. Twenty-two per-
cent purchase CDs at discount
stores such as Target or Wal-Mart,
20% buy from record stores that
are not in malls, and 15% pur-
chase discs at electronics stores
like Best Buy or Circuit City.

Where And Who To Buy

Listeners are still more apt to go
with familiarity than with some-
thing new. Fifty-five percent of
Urban listeners say they are more
likely to be interested in the latest
CD from a more established artist,
as opposed to an album from a
new artist. Only 27% say they
would be interested in a new art-
ist’s CD.

*

Fifty-three percent of
Urban listeners feel
there is nothing morally
wrong with downloading
music for free from the
Internet.

i

Forty-one percent of Urban lis-
teners try to buy every new record
a performer releases when they
find an artist they like, but 78%
will not buy a new CD unless
they ve already heard a few songs
from that album on the radio. Sev-
enty-six percent say that they've
purchased a new CD as a result of
seeing a song’s video on channels
like MTV, BET or VHI1, with 66%
ot Urban listeners saying they
watch MTV, 66% saying they
watch BET, 54% saying they
watch VHI, and 21% saying they
watch MTV2,

Thirty-seven percent of Urban
listeners say they have purchased

a new CD after seeing what an art-
ist or a group looked like on TV
or in a magazine. Thirty-one per-
cent say that sometimes an artist
they like gets so much attention on
TV and in magazines that it turns
them off, while 34% have pur-
chased a CD after reading a re-
view or article about an artist or
group in a magazine.

Twenty percent of Urban listen-
ers feel they no longer have to buy
CDs because they can download
music for free over the Internet.
Thirty-two percent have burned a
CD from someone else’s copy
rather than purchasing their own,
while 53% feel there is nothing
morally wrong with downloading
music for free from the Internet.

Thirty-six percent say they have
purchased a new CD as a result of
hearing the artist’s music streamed
over the Internet, such as through
an Internet-only radio station or
other webcast. Sixteen percent of
Urban listeners are buying fewer
CDs lately because they say they
are buying more DVDs instead.

Hearing About New Music

Eighty-one percent of Urban
listeners have purchased a movie
soundtrack, 44% have purchased
a compilation CD or tape, and
48% say they have purchased a
CD single that features only one or
two songs. Eighty-one percent say
that if record companies released
('Ds that could not be copied or
listened to on a computer, it would
not influence their purchase deci-
sion, but [7% say they would not
purchase a CD under those cir-
cumstances.

Urban listeners feel the follow-
ing methods radio stations use to
promote artists and their new
songs are very effective:

Most-requested

countdown shows 50%
Live on-air performances
by artists 50%

Multiple artists appearing at a lo-

www americanradiohistorv com

and WUBT/Nashville.

week.

(Jive). Until next week....

August 30, 2002 R&R @ 43
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Killer Mike says, “I want my album to serve as a warning for
those who ain’t really MC'ing: Your jerseys and your big chains
ain’t gonna protect you. It's a new day coming.”

If you love hip-hop, then you know Killer Mike. He’s already
made a cameo appearance on OutKast's “The Whole World.”
But the album he is speaking of is Monster, his debut on
Aguemini/Columbia Records. “Akshon,” the first single, is rough,
¢ rugged and raw, and it definitely keeps your head bouncing. The
i track is already getting early spins on WHAT & WVEE/Atlanta

Can we say “big week”? Dave Hollister's “Baby Do Those
Things” (Motown) was No. 1 Most Added at Urban last week.
Hollister is one of my favorite artists, but this is truly a great
song. Programmers, think about your women listeners when
you're checking this one out. Brandy's husband, Robert “Big
Bert” Smith, produced this single.

Epic had a great week also, as Bone Thugs-N-Harmony came
in at No. 2 at Urban with “Get Up and Get It.” These guys are
staging a huge comeback. Their single features 3LW and is on
Bone's upcoming album Thug World Order.

How much do we love Angie Stone? | think it's safe to say
that Angie has never disappointed us, and she keeps that streak
going with “More Than a Woman,” which features Joe (J
Records) and was the No. 1 Most Added song at Urban AC last

Make sure you’re not sleeping on these: Xzibit's “Multiply” (Co-
lumbia), India.Arie’s “Little Things” (Motown) and Syleena
Johnson featuring Busta Rhymes’ “Tonight I'm Gonna Let Go”

ST ==

Fifty-five percent of
Urban listeners say that
radio has the greatest
influence on them when
it comes to buying a CD.

e

cal performance sponsored by a
radio station 46%

Live on-air appearances by artists
where they talk to DJs 37%

Contests where you can win new
CDs before you can buy them 31%

News and information about artists
on a radio-station website  20%

Sixty-one percent of Urban lis-
teners teel that the radio stations
they listen to do not announce the
titles and artists of the songs
enough, and the same percentage
believe that radio stations should
announce song titles and artists
before or after every song they air.
However, 38% feel stations should
announce titles and artists only
before or after new songs.

Anticipating The New Releases

Here is a percentage breakdown
of how many Urban listeners say
they will definitely buy upcoming
albums from the following artists:
53.0%
41.6%

Alicia Keys
Mary J. Blige

R L R B RS0

36.7%
35.1%
27.7%
26.1%
24.5%
24.4%
23.0%
21.8%

Usher

Lauryn Hill

Ja Rule

Jay-Z

Mariah Carey
Nelly

Destiny’s Child
Busta Rhymes

Twelve percent of Urban lis-
teners say they own a portable
digital music player. Thirty-sev-
en percent say they wouldn’t be
interested at all in a new service
that provided digital audio from
a satellite directly to their car,
15% say they are not very inter-
ested, but 30% say they would be
somewhat interested-in it, and
17% say they would be very in-
terested. )

This study uncovered some is-
sues that are contributing to the
current state of record sales. We
must work harder to decrease the
number of people who think there
is nothing morally wrong with
downloading music from the In-
ternet without paving for it and
increase the number of people
who use downloading as a step-
pingstone to purchasing CDs.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
kpowell@
radioandrecords.com
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»Ip 5 Urban Top 50

- August 30, 2002 W L .
WK Witk ARTIST TITLE LABELIS) PRS i |Mpg?§§|%ns ARt S Most Added® -
1 @ NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 3212 +257 523285 7 10/3 gk -
3 © N.0.R.E. Nothin' (Def Jam/IDIMG) 2564 + 363858 12 67/2 ARTIST THTLE LABELIS ADDS
2 3 NELLY Hot In Herre (Fo’ Reel/Universal) 2445 -203 411455 18 68/2 LL COOL J Luv U Better (Def Jam/IDJMG) 53
4 4 MARIO Just A Friend 2002 (J) 2309 -202 359029 17 65/2 B2K Why | Love You (Epic) . 49
9 @ GINUWINE Stingy (Epic) 2238 +318 329841 10 6472 ;lePﬁmeghggTheCLhalst T}ge? /(Sg;f tTfaWAf'S)fa) g;
. ) ing, Ching (Beatclub/Interscope
12 @ EVEF/ALICIA KEY,S Gangsta Lovin (Rgff Ryders//pterscope) 2193 4450 312967 1 611 MR, CHEEKS Let's Get Wild (VCA) 21
3 7 AMERIE Why Don't We Fall In Love (Rise/Columbia) 2182 -1 313075 15 66/2 BENZINO Rock The Party (Elektra/EEG) 16
6 © LUDACRIS Move Bitch (Def Jam South/IDJMG) 2152 +711 361859 16 54/2 HEATHER HEADLEY He Is (RCA) 13
8 9 P.DIDDY F/GINUWINE | Need A Girl (Part 1l) (Bad Boy/Arista) 2053 -7 326007 13 532 )L(;:*BIICT mﬂ'r Y((Zun%fé Slteva(Jj ;
I ultiply (Loud/Columbia
7 10 IRVGOTTI Down 4 U (Murder Inc./IDJMG) 1940 -243 289615 11 66/2 CAM'RON Hey Ma (Roc-A-FellID.VIG) 1
11 @  ASHANTIBaby (Murder inc/IDJMG) 1864  +85 295017 11 61 DONELL JONES Put Me Down (Untouchables/LaFace/Arista) 4
10 12 ASHANTI Happy (Murder Inc./IDJMG) 1663 -164 239004 14 66/1 YING YANG TWINS By Myself (Koch) 4
14 @®  STYLES Goodtimes (Interscope) 1631 +188 224751 9 48/2 PRYMARY COLORZ If You Only Knew (Big3) B 4
19 @  WYCLEF JEAN Two Wrongs (Co(umb/a) 1530 +211 259654 12 581 Most Increased k9
15 @ NAPPY ROOTS Po’ Folks (Atlantic) 1480 +102 193465 11 56/0 : Pla VS
13 16 CLIPSE Grindin’ (Star Trak/Arista) 1468 -180 190499 15 63/2 . e
18 @ TRICK DADDY In Da Wind (Ship ‘N Slide/Atlantic) 1365 + 153372 11 58/2 Tom.
16 18  CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 1339 -110 174595 20 62/2 ARTIST TITLE LABEL(S) INCREASE
26 @ AALIYAH | Care 4 U (BlackGround) 1338  +246 292355 9 872 EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) +450
22 @  TANK One Man (BlackGround) 1315 +180 176912 7 92/2 CAM’RON Hey Ma (Roc-A-Fella/IDIMG) +363
29 @ MUSIQ Dontchange (Def Soul/IDIMG) 1241 4283 226417 4 61/ a'lfj‘é’l‘a\”ggnf&”fnyg E(,EZ’)?, _— +g;§
D +
20 22 TWEET Call Me (Gold Mind/Elektra/EEG) 1120 -151 168952 18 66/2 BIG TYMERS Oh Yeah (Cash Money/Universal) +271
27 @ FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part 1) (Epic) 1101 +104 140465 6 95/2 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) +257
21 24 MONICA All Eyez On Me (J) 1100 -131 130189 8 581 | ERYKAH BADU F/COMMON Love... (Magic Johnson/MCA) +255
24 25  SLUM VILLAGE Tainted (Barak/Capitol) 1075 17 149665 9  54/1 i‘f%'éé[’l fﬁ;ﬂ S éJe tﬁ/rf*%gffjﬂ)/DJMG) +§gg
: : ; +
34 @ ERYKAH BADU F/COMMON Love Of My Life (Mag/c JOhnSOn/MCA) 982 +255 136106 3 53/3 WYCLEF JEAN Two WrOﬂgS (CO/Umb/&) +211
31 @) BEENIE MAN F/JANET Feel It Boy (Virgin) 955  +72 135277 6 51/0
25 28 LI’ WAYNE Way Of Life (Cash Money/Universal) 950 -132 104666 12 56/1
28 @  FAITHEVANS Burnin’ Up (Bad Boy/Arista) 949  +33 164237 7 341 -
23 30  TRUTH HURTS F/RAKIM Addictive (Aﬂe(math/lnterscope) 945 -163 160746 20 611 £ New & Active
36 €@ BIG TYMERS Oh Yeah (Cash Money/Universal) 906 +271 101400 3 46/2
43 €@ CAM'RON Hey Ma (Roc-A-Fella/IDJMG) 905 +363 100160 2 52/4
. ANGIE Ifl EEG,
32 @ EMINEM Cleanin’ Qut My Closet (Shady/Aftermath/Interscope) 889 +101 93656 4 35/0 Total Plal;ns’:\z?;(;,NTEo%al Sta(t:iggls(:j 2620/@%/ _—
33 @ SCARFACE On My Block (DE'fJam SOUfh//DJMG) 889 +94 101527 5 50/0 E-40 Rep Your City (Sick Wid” Itiive)
40 € LLCOOLJ Luv U Better (Def Jam/IDJMG) 840 4232 141666 3 56/53 | Total Plays: 418, Total Stations: 26, Adds: 0
37 € NIVEA Don't Mess With My Man (Jive) 733 +69 73134 10 43A SKILLZ Crew Degp (Rawkus/MCA)
30 37 R.KELLY Heaven | Need A Hug (Jive) 684 -218 102056 9 44/ | o Plays 357 Total Statons. 27, Adds: 1
i CLIPSE When The Last Time... (Star Trak/Arista)
4@ Lo e W o7 T2 e | SRR
on't Say No, Just Say Yes (Magic Johnson - ,
-N-HARMONY F/3LW Get Up... (Ruthless/E|
44 @  KEITH SWEAT One On One (Elektra/EEG) 555 416 97680 6 3B | boiour o T ooty P (RumesSEDIc)
m TRUTH HURTS The Truth (Aftermath/lnterscope) 547 +149 85212 1 31 GERALD LEVERT Funny (Elektra/EEG)
47 @  FLOETRY Floetic (DreamWorks) 543 461 75970 2 50/3 Total Plays: 333, Totaf Stations: 30, Adds: 1
35 43 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 541 -109 ni21 17 41A DAVE HOLLISTER Baby Do Those Things (Motown)
@  YING YANG TWINS By Myself (Koch) 506 +116 48274 1 37/4 | TotlPlays 314, Totl Stations: 40, Adds 3
39 45 3LWI Do (Wanna Get Close To You) (Epic) 505 -71 62209 5  40/0 %OYgllg'aFy/Sngf mglngtaioi%({{ "
[Debut> @) PASTOR TROY Are We Cuttin’ (Universal) 486 493 41246 1 B | JADE Chi'n e (Bm’/ub/”'msw 5
— @ BOYZII MEN/FAITH EVANS Relax Your Mind (Arista) 479  +60 88162 2 310 Total Plays: 272, Tgo’m Stagons; 34, Adds: 33 E
45 43  RL Good Man (J) 469 -19 87239 15 25/0 MARY MARY in The Morning (Columbia)
@@ BRANDY He Is (Atiantic) 444 456 53977 1 450 | Total Plays: 192, Total Stations: 12, Adds: 0
— @ UL FLIP The Way We Ball (Suckafree/Loud/Columbia) 436  +62 33106 2 36/2 * I
Songs ranked by total plays
70 Urban reporters. Monitored airplay Qata supplied by Mgdiabase Researqh. a division of Premiere Ra_dio. Networks. Songs rankeq by total pla_ys for ths_: airplay_week of
1 32 Sults s o sone g s e o e o songs s St s, oy i i vt ol s | [+ ReR Station Paylists have moved 0 the web
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
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not too far behind

% Rob Neal o i

%WPD,\NQZDIB““FG““ ont, M chart.
e :

over, their own song, “l Do...,”

EA

It’s fact, not fiction: Truth Hurts made waves
with “Addictive,” and now the diva is sefting
the record straight with “The Truth” (Aftermath/
Interscope), which debuts at No. 41*. Follow-
ing three positions behind are Ying Yang
Twins, at No. 44* with “By Myself’ (Koch) ...
Universal artist Pastor Troy asks “Are We
Cuttin” at 46*, and Brandy’s “He Is” (Atlantic)
claims the No. 49* spot — but look for this ro-

mantic praise of a significant other to rise up the chart quickly! ..
ible duo leap 12-6*, Eve and Alicia Keys gain 450 plays this week to make
*Gangsta Lovin™ (Ruff Ryder/interscope) the Most increased. Second Most In-
creased honors belong to Cam’ron, whose “Hey Ma” {Roc-A-Fella/lDJMG) is
+363 ... Welcome backto Boyz Il Men’s “Relax Your Mind” {Arista) and Lil’ Flip’s
“The Way We Ball” (SF/L.oud/Columbia), which both retun to the chart this week
after a one-week hiatus ... More Mahogany Soulis spread on the Urban AC chart
as Angie Stone’s “More Than a Woman® (J) debuts at No. 28" ... From his juslisen
joint, “Dontchange” (Def SoulIDJMG) gives Muslq a second entry (*Halfcrazy”
is at No. 3) on the Uroan AC chart, at No, 27* ... Jahelms “Anything” (Divine
Mills/WB) gains +140 and scoots up one slot to 2*, Stone debuts with +121, and

81 added plays elevate Kirk Franklin’s “Bnghter Days” (Gospocentric/Jive) from -

It seems our listeners are mellowing out ...
just a bit. With Musiqg’s “Halfcrazy” leading
the bunch and Nelly’s “Dilemma” following
, you can see they’re pre-
ferring a slower tempo to ride to. Even
. Eminem’s “Cleanin’ Out My Closet” is

slower in tempo and rising up the
# But that’s enough of that.
Cam’ron’s “Oh Boy” is keeping the listen-
ers’ attention for a while, and Slum Village’s “Tainted” is work-
ing well with us. 3LW are making the most of their careers. The
trio performed on Naughty By Nature's “it Feels Good” and are
now on Bone Thugs-N-Harmony’s “Get Up and Get it.” More-
is holding its own. The teen sen-
sations are beginning to saturate the chart with their smooth vo-
cals, and since they are truly talented, it's a good thing. # In reference to new
artists, one such vocal phenomenon is Heather Headley. This singer is obvi-
ously vocally gifted — no studio tricks with her. A true talent this way comes!

. As the incred-

Slalia)rs and their adds listed alphabetically by market

WALR/A!lama GA 5 WLOV/Chattancoga, TN * WDMK/Detrolt, MI * WTLC/ndianapolis, IN *
OM: Tradia Charmo PO/MD: Jimmy Rush VP/Prog.: Lance Patton DM/PD: Brian Wallace
PD: Ron Davis 1 STREETWIZE “Rock” DMW/PD: Monica Starr MD: Garth Adams
Na Adds . uﬂ?ﬁ«‘éssﬁm- APD Benita “Lady B” Gray BOYZ 1t MENF. EVANS “Relax”
TRIN-I-TEE 5 7 "Lord" MD: Sandy Andorson
MUSIC “Dont”
WWIN/Baltimore, MD * WKxglJaduon MS*
VP/Prog.. Kathy Brown * = PD/MD: Stan Branson
i, S o, eIy
4 GLENN JONES “Wonder” APD Mr;amaugr:;n APD: Dnell Stavans GLE“"&?‘"ES'WW'
BOYZ I MENT. EVANS "Relax” Y e MD: Shella Little
2 DAVE HOLLISTER “Tnose” No Adds
1 GLENN JONES "Wnndef_'
KOXL/Baton Rouge, LA b A !!S(R)UJaduonvulle FL*
, uss Al
%‘M‘g%m":" WUKS/FIYB“W!“E NC* APDMD: K.,
: Mya Vermor No Add
AL JAFREAY “Sacros” WZAK/Cleveland, OH * MLD g-mmpggm )
GLENN JONES “Wonder” PD: Kim Johnson o _
e rEE 3 BOYZIIMENF EVANS *Relax KMJK/Kansas City, MO *
ANGIE STONE "Woman™ ;% l_irm holgn &
: Trey 8
WBHK/Birmingham, AL * WFLM/Ft. Pierce, FL * 11 WHTNEY HOUSTON “Whatons
PD: Jay Dixen WLXC/Columbia, S€ * PO/MD: Michasl James % mmumi e
MD: Danyl dohmson nt. PD: Doug Williams L SCOTT G’ 511 TaNKiOne:
4 GERALD LEVERT “Funny MO: Tre Taylor i 4 ANGIE STONE “Woman™
T DA et SLENNJONES “Wonder" MARILYN SCOTT “Lowing”
AL JARREAU “Secrets’ TRIN I YEE 57 L(;?ds KNEK/L fays'n A
2 e,
WMGL/Charleston, SC * g[')‘/m Jsmncs "Aalcxnpn':tlu
PD: Terry Base : Darlene Prejean
FPOMD. o Pater o 0 s M pamie,
AL JARREAD “Secrets i i
i MD: Ed Lewis No Adds
SLENN JONES “Wonder™
KDKYILmIe Rock, AR *
. PO: Mark Dylan
WBAV/Charlotte, NC * KRNB/DaIIas -Ft. Worth, TX * gm'wﬂm n-Calisstin, T MO: Jamal Guarles
PO/MD: Terri Avary PO: Al Payne | MD: Sam Choice S womerd
AL JARREAL “Secrets” MD: nuﬂy “y HEATHER HEADLEY “He" DEBORAH COX “Down"
GLENN JONES "Wonder™ No Adds ANGIE STONE “Woman® DAVE HOLLISTER Those™
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arTisT: Angie Martinez
LaseL: EastWest/EEG

By TANYA O’ QUINN /ASSISTANT EDITOR

= o & ®» & » & ® e € % & % & P o ® B & B

hat I’m saying, in this day of musical re-

gurgitation, is what the hell? How can
peeps sit and criticize — as if they’re experts —
the creative work of someone else? Creativity, like
love, is in the eye of the beholder. And music is
supposed to be a creative outlet filled with self-
expression. Regardless of the samples used and
the fact that the same topics have been covered
several hundred times over, self-expression can
come in the form of delivery or perhaps in the
way a producer hides, spotlights or intertwines
the chosen sample. | think peeps just like to hate
"cause it’s free to do so and doesn’t require any
energy whatsoever. “Prepared to deal with what-
ever was given/People dissecting what I'm
spittin’ on/Not giving me a chance, listen,” says
Angie Martinez in her rap “A New Day.” From
her album Animal House, this song serves as a
message to those who have taken up the art of
hatin’, as well as a motivator to those in the midst
of some pursuit. As | listen to the joint and ac-
cept what has been delivered, I find myself not
judging Martinez’s style, sound or tracks; T am
simply listening to what she has put her heart and
mind into, and, to be quite honest, I like what I
hear.

Now, I will agree that some rappers who make
guest appearances on joints should stick to “oc
casional visits”; however, Angie Martinez is not
one of them. Her flow contains strength, charac-
ter and conviction. She doesn’t sound like some
female stuck on stupid, spittin’ sex messages or
designer clothing ads while inhaling helium. As
Rolling Stone puts it, “The reason for her ascent
is her voice: throaty and Latin-tinged. It’s the
sexiest thing on radio.” Whether spittin’ tales of
fantasy or tales of the ‘hood, her tone is formi-
dable enough to deliver any message to any au-
dience. Animal House boasts guest appearances
by some of the industry’s most prolific artists,

Angle Marllnez

et A e e s RS e L b

Wow, is this Jay-Z on the title track? No, it’s
newcomer Sacario! With Loon sounding very simi-
lar to Mase, independent rapper Phatzo sounding
much like The Notorious B.I.G and Sacario being
reminiscent of Jay-Z, I’d say we’re getting a whole
new crew of lyricists — not to replace the patri-
ots, just to share the flava. (Now all we need is a
Tupac-ish narrator and a Nas-like messenger.) The
debut single, “If 1 Could Go,” showcases
Martinez’s lyrical skills. She expresses uncondi-
tional love as labelmate Lil” Mo adds loving em-
phasis with her soft yet controlled vocals and
Sacario comments on Martinez’s dedication. OK,
“Never” — I love this track! The beat is good; the
vocals are good. However, what got me were the
peculiar vocals in the chorus: “A criminal mind is
alt I ever I had/And you will never break me till
the day I die.” It offered a scary yet realistic feel
to the concept of mortality. “Take You Home” uses
an island tease to complete its track, “What’s That
Sound” will entice you to a different beat, and
“F***ed Up Situation” will have you trying to “un-
derstand without no Henne.”

Produced by Animal House — Martinez’s new
production team — the album contains some
good beats and showcases Martinez’s blossoming
writing skills. Sounding straight East Coast and
hard, yet exuding femininity, Martinez reminds
the masses of the lyrical talent she possesses. Pro-
ducers Rick Rock, Cool & Dre, Salaam Remi and
Dirty Swift create the tracks that complement the
sound of this beautiful borigua whose beauty can

KHHT/Los Angeles, CA * WDLTIMobi!e AL*

PD: Micheiie Santosuosso PD: Stave Crumbley
20 AMERIE ‘Fa” MD: m:y Blrln!
GLENN JONES W\def’s

TRIN-I-TEE 5:7 “Lord”

KJLH/Los Angeles, CA *
PO/MO: CIiff Winston

SR TN er WOOK/Nashvifle, TN *
GLENN JONES “Wonder PO R Ke
APD: Bruce Lowe
AL JARREAL “Secrets™
WRBV/Macon, GA GLENN JONES “Wander"
PO/MD: Lisa Charies
AL LARRERSacres WYBC/New Haven, CT*
DM: Wayne Schmidt
A e
Wsmm’ T MD: Doc-P
APDMOD: Eileen Collier Ho Adds

No Adds

WYLD/New Orieans, LA *

DM: Carla Boatner

PD/APO/MD: Aaron “A.J." Apple
2 ANGIE STONE “Woman®

WHQT/Mlaml FL*

ick Brown
APIJ/MD Karen Vaughn
No Adds WRKS/New York, NY *
PD: Toya Beaslay
MD: Julie Gustines
WJMR/Milwaukee-Racine, Wi * ==
PD/MD: Lauri J
g WSVYNorlolk, VA *
ANGIE STONE “Woman™ PO/MD: Michasl Mauzone

AL JARREAL "Secrets’
GLENN JONES “Wonder"

'18 to 14*,
e nﬂlﬁ 0’ Quinn/Asst. Editor including Fat Joe, Lil’ Mo, Kelis, Missy Elliott,  be alluring, but whose bite can be comparable to
N.O.R.E. and Petey Pablo. those of the big dogs.
s e s ——
s T S e e e 3 e
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WCFB/Orlando, FL *
OM/PD: Steva Holbrook
MD: Joe Davis

No Adds

KMJM/St. Louis, MO *
DM/PD: Chack Atiins
WYCLEF JEAN “Wrongs™

WILVH/Savannah, GA
PI: Gary Young

WDAS/PhIIaﬂelJ:I':‘ PA* 2 KENNY LATTIMORE * cveable”

Stn. Mgr./PO: Joo
MD: Joann Gamble
1 ANGIE STONE “Women™ WIMX/Toledo, OH *
DM/PD: Rocky Love
MO: Donise Brooks

WFXC/RaIeIuh -Durham, NC * 4 GUEMONES Wonce

DM/PO:
APIND: S

HEATHER HEADLEY "re” .
WHUR/Washington, OC *
PO/MD: David A. Dickinson
WKIS/Richmond, VA * 5 ST e
PD/MEE)KVQ“LI::SQ:EV e SLEONES Worser

WMMJ/Washington, DC *

VP/Prog./PD: Kaf
WVBE/Roanoke-Lynchburg, VA * |  YEProa.i: Kathy Brtun
PO W!" F° AMD: James Pair

GLENN .IONES 'Wuncef E{%&’(&E‘NE”ADELVEC"“‘;{&M”

WMCS/Milwaukee, W1 WVKL/Norfolk, VA *
OM: Steve Scoft OM: Don London
PO/MD: Tyrene Jackson PD/MD: DG

No Adds No Adds

*Monitored Reporters
48 Total Reporters

44 Total Monitored

4 Total Indicator
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» Y p Urban AC Top 30
August 30 2002
Wik WEEK  ARTIST TITLE LABEL(S) PoATS PLATS IMPE%%S%NS e TOaps
1 €@ RUFF ENDZ Someone To Love You (Epic) 1094 +13 177075 24 38/0
3 ©  JAHEIM Anything (Divine Mily/WB) 940 +140 134796 37 33/0
2 3 MUSIQ Halfcrazy (Def Soul/IDJMG) 868 -176 148289 23 4310
5 O LUTHER VANDROSS I'd Rather (J) 831 7 125711 32 39/0
4 © JOE What If A Woman (Jive) 816 +30 124647 25 39/0
6 © DONELL JONES You Know That | Love You (Untouchables/Arista) 701 +15 107951 23 3300
7 € MARY MARY In The Morning (Columbia) 596 +6 71842 14 32/0
10 € GERALD LEVERT Funny (Elektra/EEG) 581 +25 87802 5 351
9 ©  KEITH SWEAT One On One (Elektra/EEG) 561 +3 69706 8 36/0
12 @ MAXWELL Lifetime (Columbia) 536 +25 92073 60 3410
8 11 ANGIE STONE Wish | Didn't Miss You (J) 469 -101 74230 25 M1
" 12 DAVE HOLLISTER Keep Lovin’ You (MCA) a1 -98 49792 16 29/0
14 @ ASHANTI Foolish (Murder Inc./IDJMG) 379 + 68524 2 22/0
18 @ KIRK FRANKLIN Brighter Days (Gospo Centric/Jive) 363 +81 32943 9 28/0
15 15 RL Good Man (J) 353 -7 51323 15 22/0
13 16 YOLANDA ADAMS I'm Gonna Be Ready (Elekira/EEG) 336 -41 51278 18 32/0
177 @ YOLANDA ADAMS The Battle Is The Lords (Verity) 319 +24 48826 19 12/0
24 @ BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista) 282 +2 #3713 2 24/5
16 19 BOYZ Il MEN The Coior Of Love (Arista) 21 -26 33026 20 23/0
21 @ TONY TERRY In The Shower (Golden Boy) 266 +16 12545 12 14/0
25 @ WILL DOWNING Don't Talk To Me Like That (GRE/VMG) 249 +40 30112 3 210
20 22 USHER U Don't Have To Call (LaFace/Arista) 232 -25 57704 20 10/0
19 23 R. KELLY Heaven | Need A Hug (Jive) 228 -43 31115 9 190
22 24 BONEY JAMES F/JAHEIM Ride (Warner Bros.) 209 -16 23136 11 18/0
23 25  SIR CHARLES JONES Is There Anybody Lonely... (Independent) 205 -16 10800 18 14/0
27 €D STREETWIZE Rock The Boat (Shanachie) 198 +22 35905 4 171
@ MUSIQ Dontchange (Def Soul/IDJMG) 181 +37 34684 1 1A
@  ANGIE STONE More Than A Woman (J) 177 +121 19895 1 26/7
28 @ REMY SHAND Rocksteady (Motown) 175 +1 16601 3 1170
30 €D FOURPLAY Let's Make Love (Bluebird/RCA Victor) 170 +10 15687 3 15/0

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/18-8/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is ptaced
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Pfays lists the songs with the greatest week-to-week increases
intotal plays. Gross Impressions equais Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). {C) 2002, R&R, Inc.

New & Active

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA}
Total Plays: 100, Total Stations: 6, Adds: 0

AMERIE Why Don't We Fall In Love (Rise/Columbia)

Total Plays: 100, Total Stations: 4, Adds: 1

KENNY G F/CHANTE MOORE One More Time (Arista)

Total Plays: 97, Total Stations: 12, Adds: 0

TRIN-I-TEE 5:7 Lord (B-Rite/Jive)

Total Plays: 88, Total Stations: 11, Adds: 3

HEATHER HEADLEY He Is (RCA)

Total Plays: 80, Total Stations: 7, Adds: 6

TANK One Man (BlackGround)

Total Plays: 166, Total Stations: 10, Adds: 3

WHITNEY HOUSTON Whatchulookinat (Arista)

Total Plays: 157, Total Stations: 13, Adds: 1

THEO Get Your Groove On (TWP Productions)

Total Plays: 127, Total Stations: 12, Adds: 0

DAVE HOLLISTER Baby Do Those Things (Motown)
Total Plays: 114, Total Stations: 11, Adds: 3

NORMAN BROWN Won't You Stay (Warner Bros.)
Total Plays: 104, Total Stations: 10, Adds: 0

Songs ranked by total plays

www.rradds.com -

ARTIST TITLE LABEL(SJ

GLENN JONES 1 Wonder Why (Peak)

AL JARREAU Secrets Of Love (GRPVMG)

ANGIE STONE More Than A Woman (J}

HEATHER HEADLEY He Is (RCA)

BOYZ Il MEN/FAITH EVANS Refax Your Mind (Arista)
DAVE HOLLISTER Baby Do Those Things (Motown)
TRIN-I-TEE 5:7 Lord (B-Rite/Jive)

TANK One Man (BlackGround)

DEBORAH COX Up And Down (J)

AALIYAH | Care 4 U (BlackGround)

Most Increased
Plays

N WwWwWwwwud

TOTAL
PLAY

ARTIST TITLE LABEL(S)

JAHEIM Anything (Divine Mill/WB)

ANGIE STONE More Than A Woman (J)

KIRK FRANKLIN Brighter Days (Gospo Centric/Jive)
INDIA.ARIE Little Things (Motown)

BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista)
DAVE HOLLISTER Baby Do Those Things (Motown)
WHITNEY HOUSTON Whatchulookinat (Arista)
GERALD LEVERT Made To Love Ya (EastWest/EEG)
JEFF MAJORS Somebody Bigger (/ndependent)
LUTHER VANDROSS I'd Rather (J)

Most Played
Recurrents

ARTIST TITLE LABEL(S)

LUTHER VANDROSS Take You Out (/)

GLENN LEWIS Don't You Forget It (Epic)

MAXWELL This Woman’s Work (Columbia)

GERALD LEVERT Made To Love Ya (EastWest/EEG)
ANGIE STONE Brotha (J)

ANN NESBY F/AL GREEN Put It On Paper (Universal)
MUSIQ Love (Def Soul/iDJMG)

REGINA BELLE F/GLENN JONES From Now On (Peak}
FAITH EVANS | Love You (Bad Boy/Arista)

JILL SCOTT The Way (Hidden Beach/Epic)
GINUWINE Differences (Epic)

MICHAEL JACKSON Butterflies (Epic)

USHER U Got It Bad (LaFace/Arista)

JAHEIM Just In Case (Divine Mill/WB)

ALICIA KEYS A Woman's Worth (J)

INCREASE
+140
+121

+81
+76
+72
+69
+96
+51
+48
+47

TOTAL
PLAYS

362
302
274
270
260
259
242
234
227
224
21
214
210
197
182

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved to the web.

Get your messages
on one

of these

Contemporary
{ porary |

Post-It note pads
with a

custom imprint

wWWwWw.americanradiohistorv.com

[ 3x425 sheet, 1color, Post-1t'pad
1 $.5O ea. {500 pc. minimum}

{800-786-8011

Uwww resultsmarketing.com }
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Perceptions And Realities Of
Music-Buying Behavior

[1 A look into the purchasing psyche of the Country listener

hat drives Country listeners to buy a CD? Where do they buy them? How does radio
——affect buying behavior? What do they think of Country radio?

The answers to these and a num-
ber of other buying-habit-related
questions directed specifically at
Country buyers and listeners have
been culled from the second study
commissioned by R&R for the
R&R Convention and conducted by
Edison Media Research. (The first
was done last year for R&R Con-
vention 2001.)

Titled *“The National Record Buy-
ers Survey I1,” Edison’s findings of-
ter one of the most comprehensive
record-buyer overviews ever. Com-
bined with last year’s data, it cre-
ates profiles of purchasers and tracks
changes in the attitudes of a very
fickle and ever-changing record-buy-
ing public.

Elsewhere in this week’s R&R
you’ll find the survey’s results for
other formats. Here, we have the
results from Country listeners and
buyers.

First, however, there are some
things you should know about the
overall study. From May 7-20, 942
participants aged 12-44 were sur-
veyed. While the total sample was
evenly distributed — 50% male and
50% female — the Country break-
out skewed 57% female and 43%
male.

Respondents included in the
Country sample were those who said
they liked music from such artists
as Toby Keith, Tim McGraw and
The Dixie Chicks most. However,
Edison adds the footnote that, in
many cases, participants answered
“do not know™ or “‘not sure,” and
those who picked those options were
omitted from summaries. In addi-
tion, total responses to each ques-
tion may not always add up to 100%.

Here is the age demographic break-
out of respondents:

Total Sample Country Sample

12-17 19% 7%
18-24 21% 14%
25-34 27% 30%
35-44 33% 49%

Radio Influences Purchases

It should come as no surprise to
learn that radio is the Country lis-
teners’ No. 1 source for learning

about new music. The staggering
aspect of this is how far Country ra-
dio is ahead of the No. 2 source. Also
interesting 1s the disparity in re-
sponses between all listeners and the

Country breakout in a number of

new-music categories.

Edison listed scveral ways that
people find out about new music,
and respondents were asked to re-
ply “often,” “sometimes™ or “al-
most never” for each method they
use. Here are the choices and the
percentages of participants who
replied “often”:

T e

While country music
sales are relatively flat
from a year ago, they are
down dramatically from
past years, especially
the halcyon days of the
early to mid-"90s.

T,

* Listening to the radio: Country,
86%; Total Sample, 77%

* From friends: Country, 28%; To-
tal Sample, 42%

» Watching music videos: Coun-
try, 26%; Total Sample, 34%

 Appearances by artists on TV
shows: Country, 21%,; Total Sample,
23%

* Hearing a movie soundtrack:
Country, 9%, Total Sample, 25%

* Hearing a compilation CD:
Country, 8%; Total Sample, 15%

+ Attending concerts or other live
performances: Country, 5%; Total
Sample, 11%

* Reading music magazines:
Country, 1%; Total Sample, 11%

What Did They Know, And
When Did They Know It?

Delving into buyers’ motivation

for purchasing music, Edison fo-
cused on two areas: how listeners
first found out a CD was available
and their biggest influence when
buying a CD. Radio led both cate-
gories by huge margins, and Coun-
try radio far outdistanced its Pop
sisters in influencing the music-buy-
ing decisions of its listencrs.

The first question was: “Think
about the last CD you purchased for
yourselt. How did you first find out
it was available? Was it because
you....”

* Heard it on the radio: Country,
48%,; Total Sample, 32%

» Heard or saw it in a store: Coun-
try, 13%; Total Sample, 14%

* Heard it on a music-video chan-
nel: Country, 8%,; Total Sample, 9%

+ Heard about it from a friend or
refative: Country, 6%; Total Sample,
14%

+ Saw it in a magazine or news-
paper: Country, 6%; Total Sample,
3%

* Saw it on the Internet: Country,
4%; Total Sample, 5%

+ Saw it advertised on television:
Country, 4%; Total Sample, 4%

* Heard it in a movie or on amov-
ie soundtrack: Country, 3%; Total
Sample, 4%

* Heard it at a concert or live per-
formance: Country, 3%; Total Sam-
ple, 4%

+ Saw something about it through
a record club: Country, 3%, Total
Sample, 3%

« Saw it on an entertainment,
news or information show on tele-
vision: Country, 1%; Total Sample,
3%

The next question asked partici-
pants about general influences on
their music purchases. Here again,
radio was the huge leader. On the
other side of the ledger, it’s amaz-
ing to see how little impact TV ad-
vertising and newspapers have.

The question was: “Now think
about all of your music purchasing
in general. When you buy CDs,
which of these items intluences you
the most in deciding to make that
purchase? Is it because you....”

» Heard it on the radio: Country,

www americanradiohistorv com
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Arista Nashville recording artists Phil Vassar and Carolyn Dawn Johnson
were at the top of their game during a visit to WGNA/Albany, NY. WGNA
MD/middayer Bill Earley played host to the two artists, who were in
town for a show that evening. Both artists performed and put on an
amazing show. Pictured here (l-r) are Vassar, Earley and Johnson.

63%; Total Sample, 48%

* Heard it on a music-video chan-
nel: Country, 10%; Total Sample,
12%

* Heard or saw it in a store: Coun-
try, 7%; Total Samiple, 6%

* Heard about it from a friend or
relative: Country, 6%; Total Sample,
13%

* Heard it at a concert or live per-
formance: Country, 2%; Total Sam-
ple, 4%

- Saw it on an entertainment,
news or information show on TV:
Country, 2%; Total Sample, 2%

» Heard it in a movie or on a mov-

" ie: Country, 2%; Total Sample, 2%

* Saw it advertised on television:
Country, 1%; Total Sample, 2%

* Saw it featured on a TV show:
Country, 1%; Total Sample, 2%

» Saw something about it through
a record club: Country, 1%, Total
Sample, 2%

* Saw it in a magazine or newspa-
per: Country, 1%; Total Sample, 1%

*

Sixty-seven percent of
Country listeners say the
radio stations they listen

to do not announce the
names and artists of the

songs they play often
enough.

o I

What, Where And
How They Buy

While country music sales are rel-
atively flat from a year ago, they are
down dramatically from past years,
especially the halcyon days of the
early to mid-"90s. The study reveals
some interesting quirks about pur-
chasing habits.

A full 50% of country record buy-
ers — compared to 48% of the total

sample — said they make most of
their purchases at a discount store
like Wal-Mart or Target, up from
48% in last year’s survey. The re-
maining 50% buy their music from
a record club, 12% (Total Sample,
10%); a record store not at a mall,
10% (Total Sample, 20%); an elec-
tronics store such as Best Buy or
Circuit City, 10% (Total Sample,
14%); a record store in a mall, 7%
(Total Sample, 21%); over the In-
ternet, 5% (Total Sample, 4%); or
someplace else, 5% (Total Sample,
6%).

Edison also probed buyers’ star-
power preferences, asking. “In gen-
eral, which are you usually more
likely to be interested in, a big hit
CD by a new artist or the latest CD
from a more established artist?” The
answers:

+ Big hit CD from a new artist:
Country, 20%; Total Sample, 22%

+ Latest CD from a more estab-
lished artist: Country, 71%; Total
Sample, 65%

In other queries concerning what
drives their purchases, 69% of
Country respondents (73% of the
total sample) said they had pur-
chased the soundtrack from a mov-
ie. Regarding compilation CDs,
52% of Country respondents said
they had bought one, as opposed to
51% of the total sample. When
asked if they had ever purchased a
CD single that teatures only one or
two songs, 37% of the Country sam-
ple said yes vs. 41% of the total sam-
ple.

Wondering who the “must-buys”
are among country artists, Edison
asked participants which artists’ up-
coming album they would definite-
ly buy. The top five replies were
Alan Jackson, 31.9%; Faith Hill,
31.8%; Shania Twain, 28.7%; Lone-
star, 25.4%; and Lee Ann Womack,
23.3%.

Why They Buy

Delving further into what makes
buyers tick, Edison asked a series
of precise questions, and respondents

Continued on Page 48
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either agreed or disagreed with each
statement. Here are the statements
and the percentages that said they
agreed with each.

* “When you find an artist that you
like, you try to buy every new record
that artist puts out.” Country, 27%;
Total Sample, 40%

* “You won’t buy a new CD un-
less you have already heard a few
songs from that CD on the radio that
you like.” Country, 78%; Total Sam-
ple, 77%

* “You have purchased a new CD
asaresult of seeing a video for a song
on channels like MTV, VHI or
BET.” Country, 46%; Total Sample,
51%

* “You have purchased a new CD
after seeing what an artist or group
looked like on TV or in a magazine.”
Country, 23%; Total Sample, 25%

* “Musical artists you like some-
times get so much attention on TV
and in magazines that it turns you off
of the artist.” Country, 28%; Total
Sample, 38%

* “You have purchased a new CD
after reading a review or article about
an artist or group in a magazine.”
Country, 25%; Total Sample, 33%

* “You no longer have to buy CDs
because you can download music for

free over the Internet.” Country,
18%; Total Sample, 22%

* “Instead of buying a CD, you’ve
burned a copy from someone else’s
CD.” Country, 22%; Total Sample,
30%

* “You are buying fewer CDs late-
ly because you are buying more
DVDs instead.” Country, 7%; Total
Sample, 16%

* “There is nothing morally wrong
about downloading music for free
from the Internet.” Country, 40%;
Total Sample, 52%

* “You have purchased a new CD
as a result of hearing that artist’s mu-
sic streamed over the Internet, such
as through an Internet-only radio sta-
tion or a webcast.” Country, 14%;
Total Sample, 31%

Finally, the Edison researchers
asked our participants whether their
decision to purchase a CD would be
influenced by the fact that record la-
bels are releasing discs that can’t be
copied or listened to on a computer.
Among the Country sample, 84%
said it would not influence their de-
cision (compared to 73% of the to-
tal sample), while 15% of the Coun-
try sample said they would not buy
the CD (compared to 25% of the
total sample).

What Buyers Think Of Radio
Part of the R&R and Edison re-

Counitry

search project targeted record buy-
ers’ perceptions about radio. Partic-
ipants were read a list of things that
radio stations do to promote artists
and new songs and asked if they
found these devices “very effec-
tive,” “somewhat effective” or “not
effective at all.” Here are the options
and the percentage of respondents
who answered that they found these
promotional tactics to be very effec-
tive:

+ Countdown shows with the hot-
test and most requested songs:
Country, 34%; Total Sample, 34%

* Live on-air appearances by art-
ists where they talk to DJs: Coun-
try, 31%,; Total Sample, 29%

» Live on-air performances by the
artist: Country, 38%; Total Sample,
40%

* Local performances sponsored
by a radio station, such as “mega-
shows” where multiple artists appear:
Country, 35%; Total Sample, 37%

+ Contests where you can win new
CDs before you can buy them:
Country, 33%; Total Sample, 27%

+» News and information about an
artist on a radio-station website:
Country, 9%; Total Sample, 17%

Edison also addressed the age-old
question of song identification. Ap-
parently, it’s only a question among
programmers, since listeners over-
whelmingly say that stations should

name their tunes. Of the Country
sample, 67% say the radio stations
they listen to do not announce the
titles and artists of the songs they
play often enough, as compared to
64% of the total sample.

When asked how often radio sta-
tions should announce the title and
artist of a song being played, 72%
of the Country sample and 61% of
the total sample say it should be
done before or after every song
aired. Twenty-five percent of Coun-
try and 34% of the total sample an-
swered that identification information
should be given only before or after
new songs.

They Also Asked....

Edison researchers also asked a
few wild card questions. Among
them:

“I’m going to list several cable or
satellite television channels. For
each one, please tell me whether you
ever watch that channel. Do you
ever watch....” (Percentages are re-
spondents who answered yes.)

* MTV: Country, 44%; Total
Sample, 56%

* MTV2: Country, 8%; Total

Sample, 19%
* VH1: Country, 45%; Total Sam-
ple, 46%

* CMT: Country, 68%; Total Sam-
ple, 24%

* BET: Country, 18%; Total Sam-
ple, 29%

“Do you own a personal digital
assistant that enables you to play
music portably, such as an Apple
iPod?” Three percent of Country
participants responded positively;
8% of the total sample said yes.

“How interested would you be in
a new service that provides digital
audio from a satellite directly to your
car all over the country? This ser-
vice would provide about 100 new
radio stations with music, News and
Talk programming for you to choose
from. The service would have a fee
of $10 a month after you install a
new receiver. Would you be very in-
terested, somewhat interested, not
very interested or not at all interest-
ed in this service?”

* Very interested: Country, 8%;
Total Sample, 15%

» Somewhat interested: Country,
33%; Total Sample, 31%

+ Not very interested: Country,
16%; Total Sample, 18%

* Not at all interested: Country,
41%; Total Sample, 36%

If you would like to take a closer
look at the total sample responses
or if you’d like to see the presenta-
tion Edison Media Research Presi-
dent Larry Rosin made at R&R
Convention 2002, go to www.edison
mediaresearch.com.

Mercury recording artist Steve Azar stopped by WPCV/Lakeland to hang out in the studio
and take a few calls from listeners. Pictured here are (l-r) Azar and WPCV MD Jeni Taylor.

1 I MULLETS AND MOTORCYCLES |

Monument recording artist Billy Ray Cyrus was the Grand Marshal of the WMZQ/Washington
March of Dimes Motorcycle Ride. The ride started in Tyson’s Corner, VA and ended at Six Flags
America, where Cyrus performed. Pictured here are (l-r) WMZQ MD Jon Anthony and Cyrus.

RACKING UP THE HITS AND A BIRTHDAY i

KSON/San Diego’s Tony and Kris morning show welcomed MCA recording artist Lee Ann
Womack to the studio on her birthday. There were a few surprise phone calls — one was
from Lee Ann’s good friend Harry Connick Jr. — and Tony and Kris also surprised Lee Ann
with a big — ahem — cake.

DONT PAINT Y!

RSELF INTO A CORNER |

MCA recording artist Trisha Yearwood recently visited WCTO/Allentown for an on-air inter-
view. She stuck around to take a few pictures with the staff. Seen here are (L-r) WCTO
weekender Dave Dillon and evening jock Big Cat Daddy, Yearwood and WCTO GM John
Hutchison and PD/afternooner Chuck Geiger.
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WK WEE  ARTIST TITLE LABELES) PO eowts  es  pows o ane
1 1 KENNY CHESNEY The Good Stuff (BNA) 16948 577 5916 -230 19 1510 | ekl s
3 e TIM MCGRAW Unbroken (Curb) 15568 +383 5527 +106 15 15170 ARTISTTITLE. LABEL(S) ADDS
4 €© DARRYL WORLEY | Miss My Friend (DreamWorks) 15516  +464 5565 +209 25 1510 | pixiE CHICKS Landslide (Monument) 69
S 0 TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 14600 +1033 5241 +361 22 1510 GEORGE STRAIT She'll Leave You With A Smile (MCA) 59
6 9 SARA EVANS | Keep Looking (RCA) 13575 +668 4873 +250 26 15110 TOBY KEITH Who's Your Daddy? (DreamWorks) 55
2 6  DIXIE CHICKS Long Time Gone (Monument) 13379 -2148 4905 -612 14 1510 | TRICKPONYOn AMission (H2EMWE) ol
7 @ JOENICHOLS The Impossible (Universal South) 1308 41181 4651 4426 20 15D | oo et oty i
8 0 DIAMOND RIQ Beautiful Mess (Arista) 12276 +1419 4417 +493 20 1500 | TERRI CLARK | Just Wanna Be Mad (Mercury) 18
1 0 KEITH URBAN Somebody Like You (Capitol) 11673 +1449 3966 +445 10 1517 LONESTAR Unusually Unusual (BNA) 15
12 @ MARKCHESNUTT She Was (Columbia) 10561 +430 3743 +133 31 1490 | FATHHILL Cry (Warrer Bros) 13
14 @  ALAN JACKSON Work In Progress (Arista) 9559 4723 3413 +206 11 149 | BRADPAISLEY|Wish Youd Stay (Aristy 13
13 @ PHIL VASSAR American Child (Arista) 9246 +327 3307 +84 19 1491
15 @ BLAKE SHELTON OF Red (Warner Bros.) 8737 +132 3327 +21 23 1401
16 @ MARTINA MCBRIDE Where Would You Be (RCA) 8389 +476 3091 +128 18 14710
21 @ FAITH HILL Cry (Warner Bros.) 7602 +1578 2536 +646 3 14813
9 16 ANDY GRIGGS Tonight | Wanna Be Your Man {RCA) 7486 -3325 2786 -1241 32 14710 .
18 8 LEE ANN WOMACK Something Worth Leaving Behind (MCA) 7162  +816 2549 +292 15 1420 [, .. . o JONT
20 MONTGOMERY GENTRY My Town (Columbia) 6581 . +413 2498 +179 13 14710 .
24 @ RASCAL FLATTS These Days (Lyric Street) G501 +1444 2415 513 11 WZA | i co tommoos) e
19 @ GARTHBROOKS Thicker Than Blood (Capitol) 6322 +149 2432 +107 12 1430 | KEITH URBAN Somebody Like You (Capitol) +1449
17 21 BRAD MARTIN Before | Knew Better (Epic) 5671 -1873 2177 -798 30 14110 gfgéh;'ﬁgg Thfiellijllys ( %f /:ct.S‘)treet) +::‘143
i eautitul Viess (Ansia, +
B S0 ot s 1o 1 | JENCHIS e imosie ke So) e
GEORGE STRAIT She’ll Leave You With A Smile (MCA)  +1109
23 24 JODEE MESSINA Dare To Dream (Curb) 5062 -105 2042 30 17 1351 | TRAGY BYRD Ten Rounds With Jose Cuervo (RCA)  +1033
26 @ ANTHONY SMITH If That Ain’t Country (Mercury) 4215 +519 1619 +191 20 1110 TOBY KEITH Who's Your Daddy? (DreamWorks) +054
28 @) TAMMY COCHRAN Life Happened (Epic) 3637 +279 1378 +130 13 116/ | LEEANN WOMACK Something Worth... (MCA) +816
27 27  SIXWIRE Look At Me Now (Warner Bros.) 3477 <196 1252 98 19 1140
@ DIXIE CHICKS Landslide (Monument) 3474 +3436 867 +862 1 74/69
29 @ SHEDAISY Mine Al Mine (Lyric Street) 3201 +182 1202 +68 16 112
30 @ TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 2993 +172 1228 +86 7 1125
31 @ EMERSON DRIVE Fall Into Me (DreamWorks) 2856 +91 1004 +25 8 1116
32 €D  KEVIN DENNEY Cadillac Tears (Lyric Street) 2806 +193 1045 470 12 9473
Breaker € TOBY KEITH Who's Your Daddy? (DreamWorks) 2048 4954 848 +371 5  99/55 A
33 €D JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.) 2283  +442 889 +157 6 867 | *™ ¢ “el BCREASE
34 €D CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 1929 +181 804 +84 6 8612 EAT}E'E'*:{CLKS L?w;r';f; g‘rﬂof;")umem) :g%
37 @ KELLIE COFFEY At The End Of The Day (BNA) 1583 +307 556 +99 4 69/5 RASCAL FLATr};S These Days (Lyric Street) +513
36 @ ERIC HEATHERLY The Last Man Committed (DreamWorks) 1458 +137 588 +43 9 75/4 DIAMOND RIO Beautiful Mess (Arista) +493
39 @ AARON LINES You Can't Hide Beautiful (RCA) 1403 +320 466 +100 3 64/6 KEITH URBAN Somebody Like You (Capitol) +445
40 @ BRAD PAISLEY | Wish You'd Stay (Arista) 1382 +306 581 +151 2 6913 JOE NICHOLS The Impossible (Universal South) +426
@ GEORGE STRAIT She’ll Leave You With A Smile (VCA) 1311 +1100 503 +422 1 71559 | GEORGE STRAIT She'l Leave You With A Smile (MCA) +422
38 41 GEORGE STRAIT Stars On The Water (MCA) 1217 7 267 5 7 g7 | 10BY KEITH Who' vour Daddy? (Dreamiorks) 4371
| TRACY BYRD Ten Rounds With Jose Cuervo (RCA)  +361
42 @ STEVE AZAR Wiaitin’ On Joe (Mercury) 1110 +186 481 +72 5 7073 LEE ANN WOMACK Something Worth... (MCA) +292
48 @ TERRI CLARK | Just Wanna Be Mad (Mercury) 1053 +248 385 +103 2 54/18
44 @ J. MICHAEL HARTER Hard Call To Make (Broken Bow) 1023 +146 357 +35 1 390
45 @ JENNIFER HANSON Beautiful Goodbye (Capitol) 1009 +153 415 483 3 6277
49 @ MICHAEL PETERSON Modern Man (Monument) 970 +181 422 +64 4 59/4
41 47  WILLIE NELSON Maria... (Lost Highway/Mercury) 901 54 317 28 9 39/4
47 @ SHANNON LAWSON Dream Your Way To Me (MCA) 895 +88 373 435 4 63/4 TOBY KEITH
@ LONESTAR Unusually Unusual (BNA) 878 +440 370 +176 1 46/15 Who’s Your Daddy? (DreamWorks)
43 @ JAMES OTTO The Ball (Mercury) 866 -4 374 0 9 522 55 Adds * Moves 35-33
151 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked by total plays
8/18-8/24. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is
By ach rsporig staion Songs unreperied s a4 1o Sount1oward bvral o4l tatons piayin a ong. Most ncreased Pt s the sangs with tnegeatostweekcto. | | &R Station Playlists have moved to the web.
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10} divided See all of our monitored reporters at
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Gompany {(copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
(] L]
Callout You Can Count On from Edison Media Research
Now get dependable, consistent CALLOUT from the most trusted name
= in perceptual and music research, Edison Media Research.
Contact Lou Patrick (LPatrick @ edisonresearch.com) or Larry Rosin (LRosin @edisonresearch.com) at 908.707.4707
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY ; Most Added-
LAST THIS TOTAL +/- TOTAL +- WEEKS ON  TOTAL STATIONS/ ARTIST TITLE LABEL(S) ADDS
WEEK WEEK  ARTIST TITLE LABEL(S) POINTS POINTS PLAYS PLAYS CHART ADDS ,
2 € TIMMCGRAW Unbroken (Curb) 3516 458 2770 +46 13 7410 g&?g%ﬁfc{g“g rf’d“jig:%@%gg) T
3 @ DARRYLWORLEY | Miss My Friend (DreamWorks) 3409 +22 2664 +12 24 750 | ropy ETH Who's Your Daddy? (Dreamiorks) 19
6 9 SARA EVANS | Keep Looking (RCA) 3337 +1MN1 2608 +82 28 7300 BROOKS & DUNN Every River (Arista/RLG) 17
5 ©  JOE NICHOLS The Impossible (Universal South) 3300 459 2609 +35 24 740 TRICK PONY On A Mission (H2E/WB) 16
7 @ TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 3236 +182 2568 +145 23  72/0 | BRAD PAISLEY | Wish You'd Stay (Arista) 12
8 O DIAMOND RIO Beautiful Mess (Arista) 3131 +347 2467 +269 21 7400 TERRI CLARK | Just Wanna Be Mad (Mercury) 12
1 7 DIXIE CHICKS Long Time Gone (Monument) 3100 -351 2453 292 13 69/0 | FAITHHILL Cry (Warner Bros.) 9
4 8  KENNY GHESNEY The Good Stuff (BNA) 3077 -287 2382 -251 18 71/0 | LONESTAR Unusually Unusual (BNA) 9
11 @  KEITH URBAN Somebody Like You (Capitol 2608 +176 2078 +156 9 750 | HOMETOWN NEWS Wheels (VFF) i
12 @  ALAN JACKSON Work In Progress (Arista) 2588 +160 2048 +120 10 750 ﬁEE‘L’IEE”C%LF’;S‘A':’%Srgﬁg"(‘)f(ﬁ]”g ’ga o g
13 @ MARK CHESNUTT She Was (Columbia) 2473 +83 1977 470 32 680 | pamoN LINES You Can't Hide Beaumuy, (RCA) 5
9 12 BLAKE SHELTON OF Red (Warner Bros.) 2396 -90 1892 -83 22 690 AARON TIPPIN If Her Lovin’ Don't Kill Me (Lyric Street) &
14 @ PHIL VASSAR American Child (Arista) 2363 +80 1876 +62 17 720 | ANDY GRIGGS Practice Life (RCA) 5
15 @ MARTINA MCBRIDE Where Would You Be (RCA) 2353 +156 1867 +129 18 750 | STEVE AZAR Waitin' On Joe (Mercury) 4
19 @ MONTGOMERY GENTRY My Town (Columbia) 2123 +229 1691 +181 11 74/0 | JENNIFER HANSON Beautiful Goodbye (Capito) 4
16 @ LEE ANN WOMACK Something Worth Leaving Behind (MCA) 2105 +14 1692 +14 13 71/0 | JOHN MICHAEL MONTGOMERY Til Nothing... (Wamer Bros) 3
22 @ RASCALFLATTS These Days (Lyric Street) 1871 +211 1478 +183 9 720 — ,
17 18  GARTH BROOKS Thicker Than Blood (Capitol) 1791 111 1420 -1 11 662 Most Increased
27 @  FAITH HILL Cry (Warner Bros.) 1780 +648 1399 +480 2 719 | Points
23 @) REBECCA LYNN HOWARD Forgive (MCA) 1766 +163 1414 +129 17 72 -
21 21 JO DEE MESSINA Dare To Dream (Curb) 1732 12 1367 -29 18 B8/0 | ARTST TME Lasey INCREASE
10 22 ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 1411 -1027 1037 -850 33 390 FAITH HILL Cry (Warner Bros.) +648
25 €@ ANTHONY SMITH If That Ain't Country (Mercury) 1410 +122 1144 +83 21 6471 | TOBY KEITH Who's Your Daddy? (DreamWorks) +504
24 24 PINMONKEY Barbed Wire And Roses (BIA) 1357 -204 1090 -168 19 56/ | GEORGE STRAIT Shel Leave... (MCA) 163
28 @ TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 1230 +106 969 471 6 631 g:ﬁm%’:{?&? é‘?;“;l'fé‘é '}’mﬁn’ ;ff;) :g‘g
26 @ KEVIN DENNEY Gadillac Tears (Lyric Stree) 190 +41 966 +44 12 540 | onreoMERY GENTRY My Town (Columbia) 4229
30 €@ TAMMY COCHRAN Life Happened (Epic) 1122 +117 912 +90 12 512 BROOKS & DUNN Every River (Arist/RLG) +215
20 28 BRAD MARTIN Before | Knew Better (Epic) 1107 -655 907 -486 30 420 | RASCAL FLATTS These Days (Lyric Strest) +211
31 € JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros) 1088 +115 870 +93 6  62/3 | TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +182
33 € EMERSON DRIVE Fall Into Me (DreamWorks) 1044 +107 849 +81 8 581 | KEITHURBAN Somebody Like You (Capitol) ~ +176
36 €D TOBY KEITH Who's Your Daddy? (DreamWorks) 1032 +504 853 +404 2 50/19 - _—
32 @ CAROLYN DAWN JOHNSON One Day Closer To You (drista) 963 424 792 +19 5 50 Most Increased
34 33 SHEDAISY Mine All Mine (Lyric Street) 911 5 758 -8 14 4971 Plays
29 34  SIXWIRE Look At Me Now (Warner Bros.) 887 -154 734 -114 17 4371
35 € BRAD PAISLEY | Wish You'd Stay (Arista) 715 +123 562 +116 3 4712 R LAY
€  GEORGE STRAIT She'll Leave You With A Smile (MCA) 594 +463 483 +368 1  53/42 “F‘X;S’TTH”::LLLAEE: e ‘":Z:;
38 €)  STEVE AZAR Waitin' On Joe (Mercury) ' 569 +64 478 +54 5 40/4 TOBY KEITH Who's Your Daddy? (Dreamiorks) +404
37 €D ERIC HEATHERLY The Last Man Committed (DreamWorks) 9021 49 425 +8 9 30 GEORGE STRAIT She'll Leave You... (MCA) +368
40 €  KELLIE COFFEY At The End Of The Day (BNA) 439 +77 362 +58 2 335 | DIAMOND RIO Beautiful Mess (Arista) +269
@ BROOKS & DUNN Every River (Arista/RLG) 409 +215 331 +161 1 34717 | DIXIE CHICKS Landslide (Monument) +257
41 @ SHANNON LAWSON Dream Your Way To Me (MCA) 300 +36 359 +27 4 347 | RASCAL FLATTS These Days (Lyric Street) +183
@  DIXIE CHICKS Landslide (Monument) 328 +328 257 +257 1 2525 | MONTGOMERY GENTRY My Town (Columbia) ~ +181
47 @ AARON LINES You Can't Hide Beautiful (RCA) 323 463 265 457 2 255 | BROOKS & DUNN Every River (Arist/RLG) — +161
5@ e ey 0 i om a oo | Lo G
@ TRICK PONY On A Mission (H2E/WB) 309 +143 226 +120 1 24716 |\ an ACKSON Work I Progress (Arist2) 129
44 @ MICHAEL PETERSON Modern Man (Monument) 308 +12 264 +11 3 252 MARTINA MCBRIDE Where Would You Be (RCA) +129
@ LONESTAR Unusually Unusual (BNA) 298 +98 224 4T 1 269 REBECCA LYNN HOWARD Forgive (MCA) +129
46 @ GEORGE STRAIT Stars On The Water (MCA) 287 42 228 49 3 1n TERRI CLARK | Just Wanna Be Mad (Mercury)  +123
@  JENNIFER HANSON Beautiful Goodbye (Capitol) 260 495 224 +72 1 21/4 | TRICK PONY On A Mission (H2E/WB) +120
39 50  WILLIE NELSON Maria... (Lost Highway/Mercury) 212 90 214 -85 7 221 BRAD PAISLEY | Wish You'd Stay (Arista) +116
JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Wamer Bros,) +93
75 Country indicator reports. Songs ranked bggtg(l)glagzéomge airplay week of Sunday 8/18-Saturday 8/24. TAMMY COCHRAN Life Happened (Epic) +90

R&R Packages The Reach & Frequency You Need!

Complete ¥ Classified Advertising

R&R Today: The leading management daily fax

radioandrecords.com: Radio’s premier website
R&R: The Industry’s Newspaper with the largest help wanted section

Contact Karen Mumaw at kmumaw@radioandrecords.com or (310)788-1621 for information.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 30, 2002
ButLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 22-28.

ARTIST Title (Label) LIKE A LOT PIJ%ITTﬁﬁ\L/E NEUTRAL FAMILIARITY DISLIKE BURN

MARK CHESNUTT She Was (Columbia) 42.8% 76.3% 14.5%  97.5% 5.5% 1.3%

MARTINA MCBRIDE Where Would You Be (RCA) 36.5%  76.3% 14.3%  98.5% 5.0% 3.0%

DIAMOND RIO Beautiful Mess (Arista) S 30.0% 75.5% 14.0%  98.5% 6.5% 2.5% assword of the Week: Rhodes
DARRYL WORLEY | Miss My Friend (DreamWorks) 42.0%  75.3% 15.0%  98.8% 5.3%  3.3% Question of the Week: With

ANDY GRIGGS Tonight | Wanna Be Your Man (RCA): 423% 75.8% 155% 98.3%  5.5%  2.3% | the anniversary of Sept. 11 ap-
GARY ALLAN The One (MCA) 3B3%  T50%  155% 90.%  6.8% 18% | PO What;‘ ! af‘-“hcf”g" do
TIM MCGRAW Unbroken (Curb) | /A%  TAN% TL0% GO  SE% 28 | e
JOE NICHOLS Thg Impossible (Universal/South) 36.0% 73.3% 17.0%  99.5% 6.3% 3.l°/o S——

BRAD MARTIN Before | Knew Better (Epic) 36.0% 72.5% 16.5%  98.8% 6.8% 2.3% Be commercial free: 11%

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 403% T18%  195% 99.3%  5.0%  3.0% | Nommal programming: 26%
DIXIE CHICKS Long Time Gone (Monument) 35.5% 71.8% 16.8%  98.5% 5.8% 4.3% | Play all patriotic songs: 36%
KENNY GHESNEY The Good Stuff (BNA) 36.8%  71.5% 16.5%  98.8% 7.0%  3.8% | Play only music/no talk: 19%
PHIL VASSAR American Child (Arista) 36.3% 71.5%  17.0% 97.5%  6.5%  2.5% | Carry live memorial services: 8%
SARA EVANS | Keep Looking (RCA) 35.8% 70.0% 17.8%  98.8% 6.8% 43% | PI
ALAN JACKSON Work In Progress (Arista) 313% 70.8%  17.0%  97.0% 8.0%  2.8% | Becommercial free: 8%

BLAKE SHELTON OF Red (Warner Bros.) 38.0%  68.3%  17.0% 98.3%  8.8%  4.3% [ Nomalprogramming: 28%
KEITH URBAN Somebody Like You (Capital) 303% 66.8%  22.5% 96.W%  53%  15% |0 nPeioucsones 30
5 ay only music/no talk: 21%

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 205% 66.8%  19.0% 93.3%  6.0%  15% | Camy live memorial services: 7%
PINMONKEY Barbed Wire And Roses (BNA) 29.0%  64.8% 19.0% 98.3% 10.0%  4.5% P2
LEE ANN WOMACK Something Worth Leaving Behind (MCA) ~ 30.5%  64.5%  21.8% 95.8%  65% 2.3% | e commercial free: 16%

GARTH BROOKS Thicker Than Blood (Capitol) 26.3%  64.3% 16.5%  93.0% 9.8%  2.5% | Normal programming: 22%
SHEDAISY Mine All Mine (Lyric Street) 22.5%  64.3% 22.3%  97.9% 8.5%  2.8% | Play all patriotic songs: 37%
TOBY KEITH Who's Your Daddy (DreamWorks) 28.5% 64.0% 9.5% 650% 11.5%  0.8% | Play only music/no talk: 15%
SIXWIRE Look At Me Now (Warner Bros.) 25.0% 62.5%  19.0%  92.3%  8.5%  2.3% | Carmy livememorial services: 10%
RASCAL FLATTS These Days (Lyric Street) 28.0% 62.0% 24.0% 95.3% 75%  1.8% | Male
JOHN MICHAEL MONTGOMERY *Til Nothin... (Warner Bros.) 22.8% 615%  21.0% 90.8%  6.0%  1.5% | DB¢commercial free: 14%

. 3 - ; Normal programming: 22%
REBECCA LYNN HOWARD Forgive (MCA) 220%  61.5% 18.0%  90.8% 8.5% 2.8% Play all patriotic songs: 35%
TAMMY COCHRAN Life Happened (Epic) 235%  61.8%  228% 935%  8.8%  1.8% | pponly musicino talk: 17%

ANTHONY SMITH If That Ain't Country (Mercury) 248% 60.8% 21.8% 95.3% 11.0%  1.8% | Carry live memorial services: 12%
FAITH HILL Cry (Warner Bros.) 24.5%  58.0% 23.0%  89.0% 70%  1.0% | female

"CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 225% 56.8% - 22.3% = 89.5% 8.8%  1.8% | Becommercial free: 7%

KEVIN DENNEY Cadillac Tears (Lyric Street) 22.8%  56.5% 17.3%  93.8%  16.8%  2.5% | Normal programming: 30%

- J0 DEE MESSINA Dare To Dream (Curb) .~ - C o 225% .. 56.5%  23.3%  97.8% - 12.3%  5.8% | Playall patriotic songs: 37%
MONTGOMERY GENTRY My Town (Columbia) 235% 55.5%  24.0% 91.3%  85%  3.3% | [layonly music/no talk:21%
EMERSON DRIVE Fall Into Me (DreamWorks) = - - .~ 248%  53.8% - 21.0% < B87.8%  9.0% ~4.8% | Con live memorialservices: 5%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers sonducting the interview with each respondent. Scores are: a) / Like it A Lot, In Fact It's One Of My Favorites b) I Like
It ¢)it's Okay..Just So-So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is composed
of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3%gach in the 25-34, 35-44, and 45-54 demos. The sample
is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattancoga, Mobile. AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing,
M., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antorio. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfield, Spokane,
WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2002 R&R Inc. © 2002 Buliseye Marketing Research Inc.

Showcase Your Brand. Anywhere on the Planet.

Hit a home run with plastic banners that get
your name out — indoors or outdoors! Leading TV
and radio stations, professional sports teams
and non-profits are praising the effectiveness of

Banners On A Roll®. Give us a call. Let us R
help you stand out at your next event. ‘

s

W2

1-800-786-7411

www.bannersonaroll.com
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America’s Best Testing Country Songs 12+
RY MEDIARASE™ For The Week Ending 8/30/02.

Artist Title (Label) LW  Familiarity Burn TD Familiarity Burn

TOBY KEITH Courtesy Of The Red... (DreamWorks) 4.43  4.12  99%  25% 429 99% 30%

GARY ALLAN The One (MCA) 440 430 98% 18% 4.32 98% 22%
KENNY CHESNEY The Good Stuff (BNA) 439 426 99% 23% 439 99% 25%
JOE NICHOLS The Impossible (Universal South) 4.29 429  94%  15% 418 95%  20%
DIAMOND RI0 Beautiful Mess (Arista) 428 376 96% 11% 4.23 95% 13%
MARK CHESNUTT She Was (Columbia) 426 393 96% 15% 420 97% 1%%

KEITH URBAN Somebody Like You (Capitol}  4.26 417  B7% 5% 4.26 B84% 5%
DARRYL WORLEY | Miss My Friend (DreamWorks) 4.25 4.05  99%  24% 409 99% 29%
MARTINA MCBRIDE Where Would You Be (RCA) 4.25 4.14 96%  16% 413 95% 19%

WGAR/Cleveland was on hand for Columbia recording artists Montgomery Gentry’s
_ performance at the Lorain County Fair. Pictured here (l-r) are Eddie Montgomery,
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 4.24  3.85  98%  21%  4.10 98%  26% WGAR Assistant Promotions Director Candyce Skeen and PD/evening jock Meg

SARA EVANS | Keep Looking (RCA) 421 389 95% 17% 413 95%  19% Stevens and Troy Gentry.

BRAD MARTIN Before | Knew Better (Epic) 418 426 95% 14% 411 95%  17%

R S

GEORGE STRAIT Living And Living Well (MCA) 4.18 3.96  99%  29% 3.95 99%  36% ] o R S PR TR 5= :
TIM MCGRAW Unbroken (Curb) 418 415  96% 15% 415 95%  16% Most Played Recurrents ,
ALAN JACKSON Work In Progress (Arista) 416 4.08 93% 14% 3.91  92% 18% . ,
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 4.13  4.13  99%  25%  3.96 98%  29% TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 3907
RASCAL FLATTS These Days (Lyric Street) 412 414 82% 8% 419 82% 8% GEORGE STRAIT Living And Living Well (MCA) 2703
REBECCA LYNN HOWARD Forgive (MCA) 411 375 74% 7%  4.03 T76%  10% ~ GARY ALLAN The One (MCA) 2678
MONTGOMERY GENTRY My Town (Columbia) 4.06 3.50 88% 11%  4.06 8% 11% ALAN JACKSON Drive (For Daddy Gene) (Arista) 2473 3
SIXWIRE Look At Me Now (Warner Bros.) 3.99 377 71% 1% 3.96 77% 1% TOBY KEITH My List (DreamWorks) 2151 %
BLAKE SHELTON OV Red (Warner Bros.) 3.98 399 97% 31% 3.88 97%  35% STEVE AZAR | Don't Have To Be (Till...) (Mercury) 2147 ?
LEE ANN WOMACK Something Worth.. (MC4) 3.98 410 91%  14% 3.97 92%  15% BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista) 2064 g
PHIL VASSAR American Child (Arista) 395 436 96% 25% 3.89 96%  26% ~ LONESTAR Not A Day Goes By (BNA) 1751
TAMMY COCHRAN Life Happened (Epic) 3.94 387 5% 1% 3.85 75% 14% TOMMY SHANE STEINER What If She’s An Angel (RCA) 1584
DIXIE CHICKS Long Time Gone (Monument)  3.86  4.89 100%  29% 3.83 99%  32% STEVE HOLY Good Morning Beautiful (Curb) 1546 (
JO DEE MESSINA Dare To Dream (Curb) 3.82 435 88% 18% 3.74 88% 20% PHIL VASSAR Thbat’s When | Love You (Arista) 1424
ANTHONY SMITH If That Ain't Country (Mercury) 3.81  4.23  77%  14% 3.75 78%  16% g MARTINA MCBRIDE Blessed (RCA) 1354 ;
PINMONKEY Barbed Wire And Roses (BNA)  3.74 3.86  B89%  22% 3.61 90% 25% j EMERSON DRIVE | Should Be Sleeping (DreamWWorks) 1296
SHEDAISY Mine All Mine (Lyric Street) 372 397 83% 15%  3.73 83% 17% KENNY CHESNEY Young (BNA) 1262 5
GARTH BROOKS Thicker Than Blood (Capitol) 3.70 3.54  89%  23% 3.63 89% 23% . CHRIS CAGLE | Breathe In, | Breathe Out (Capitol) 1231

Total sample size is 724 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike . KELLIE COFFEY When You Lie Next To Me (BNA) 1222

very much. 5=like very much). Total familiarity represents the percentage of respondents who recognized the . ] -

song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample BROOKS & DUNN Only In America (Arista) 1137

composion s ised o perars 12110 gl e persons 260 Pesors o sceened v e el | | AARON TIPPIN Where Stars And Stripes.. (Lyri Street) 1057

not meant to replace cal{out research. The results are /ntenqedto show opinions of participants on the Interneton/y. BROOKS & DUNN My Heart Is Lost To You (Arista) 1039 :

RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio :

stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of . TOBY KEITH | Wanna Talk About Me (DreamWorks) 1023

Premiere Radio Networks. .L R _ E

New & Active

%

T R Y
TRICK PONY On A Mission (H2E/WB)
\ Total Plays: 277, Total Stations: 41, Adds: 30

AARON TIPPIN If Her Lovin’ Don't Kill Me (Lyric Street)

Total Plays: 251, Total Stations: 31, Adds: 2

S A S0 T RADNEY FOSTER Everyday Angel (Dualtone)

* No. |: “Austin” Blake Shelton (fou rth eek) Total Plays: 234, Total Stations: 25, Adds: 5
N H -_— w
YEARS AGO BROOKS & DUNN Every River (Arista/RLG)
e A AL A D S e S s Total Plays: 207, Total Stations: 36, Adds: 26

* No. |:“We Were In Love” — Toby Keith STEVE HOLY I'm Not Breakin’ (Curb)
Total Plays: 204, Total Stations: 46, Adds: 19

DUSTY DRAKE And Then (Warner Bros.)
Total Plays: 180, Total Stations: 23, Adds: 0

HOLLY LAMAR These Are The Days (Universal South)
Total Plays: 163, Total Stations: 17, Adds: 2

TANYA TUCKER A Memory Like I'm Gonna Be (Tucker Time/Capitol)
Total Plays: 149, Totat Stations: 19, Adds: 4

HOMETOWN NEWS Wheels (VFR)
Total Plays: 116, Total Stations: 25, Adds: 4

JOSH TURNER She'll Go On You (MCA)
Total Plays: 102, Total Stations: 23, Adds: 7

c o0 - U - N -

YEARS AGO

* No. 1:“l $till Believe In You” — Vince Gill

Songs ranked by total points.
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country Reporters

Statians and their adds listed alphabetically by market

August 30, 2002 R&R @ 53

KEAN/Abilene, TX

PD/MD: Rudy Femandez
RADNEY FOSTER .. "Texas"
TRICK PONY *Mission”
AARON TIPPIN “Her”

DIXIE CHII})\‘KS “Landshde™

TERESA FARRIS “Pourin™
PAT GREEN "Threg”
WOMX/Akron, DH *
DM/PDMD: Kevin Mason
JAMESON CLARK “Da”
EMERSON DRIVE “Fall”
WGNA/Albany, NY *
0M/PD: Buzz Brindle
MO: Bill Earley
5 GEORGE STRAIT “Leave”
4 QIXIE CHICKS "Landsiide”
3 REBECCALYNN
2 TOBY KEITH “Daddy”

KBQI/Albuguergue, NM *
PD: Tommy Carrera
MD: Sammy Cruise
BROOKS & DUNN “River”
FATHHILL “Cry”
KRST/Albuquergue, NM *
PD: John Richards
GEORGE STRAIT “Leave”
JOHN M MONTGOMERY

DIXIE CHICKS “Landsiide”
JENNIFER HANSON "Goodbye™
STEVE HOLY “Breakin™
BROCKS & OUNN "River”
HOMETOWN NEWS 'Wheeis™

WCTD/Allentown, PA *
PO: Chuck Geiger
APO/MD: Bobby Knight

32 DIXIE CHICKS "Landslide”

4 TOBY KEITH "Dacdy”

1 GEORGE STRAIT “Leave”
HOMETOWN NEWS "Wheels”
TANYA TUCKER "Memory

KGNC/Amarillo, TX
PD: Tim Butler
APD/MD: Patrick Clark

11 RADNEY FOSTER “Angel”

10 TOBY KEITH "Oaddy”

KBRJ/Anchorage, AK
PD: Mati Valley

MD: Justin Case
6 GEORGE STRAIT "Leave’

WWWW/Ann Arbor, MI
PD: Barry Mardit
MD: Tom Baker

6 GEORGE STRAIT "Leave”

JOHN M MONTGOMERY
4 SHEDAISY "Mine”

WNCY/Appieton, WI *
DM: Jeff McCarthy

PD: Randy Shannon
MO: Marti Braun

1 GEORGE STRAIT "Leave”

1 TOBY KEITH "Caddy”

1 LONESTAR "Unusual”
WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Andy Woods
18 DIXIE CHICKS "Landsiide”

TOBY KEITH “Daddy”
WKHX/Atlanta, GA *
OM/PD: Dene Hallam
MD: Johnny Gray
12 DIXIE GHICKS “Landsiide”

2 REBECCALYNN HOWARD ‘Forgpe

[SERYRPRPFPFPEFIIY
)
=
@

. m o

WYAY/Atlanta, GA *
DM: Dene Hallam
PD: Steve Mitchell
MD: Johnay Gray
6 KEITH URBAN "Somebady

WPUR/Atfantic City, NJ *
PD/MD: Joe Kelly

2 JAMESON CLARK "0a'

2 DIXJE CHICKS “Landshde”

1 STEVE HOLY "Breakin’
LONESTAR "Unusual™
GEORGE STRAIT “Leave”
BROOKS & DUNN “River’

WKXC/Augusta, GA *
OM/PD: “T" Gentry
APD/MD: Zach Taylor
5 GEORGE STRAIT "Leave™
3 TOBY KEITH “Daddy”
TRICK PONY “Mission”
KASE/Austin, TX *
PD: Jason Kane

MD: Bob Pickett

13 DIXJECHICKS "Landsiide”
6 FAITH HILL

4 RADNEY FOST%/R “Angel”

KUZZ/Bakersfield, CA *
PD: Evan Bridwell

MO: Adam Jefiries
1 BROOKS & DUNN “Rrver”

WPOC/Baltimore, MD *
MD: Michael J. Foxx
5 DIXIE CHICKS "Landslde”

5 MONTGOMERY GENTRY "Town™

WTGE/Baton Rouge, LA *
PD: Dave Michaels
TERRI CLARK “Mad”
OIXIE CHICKS “Landshide™
STEVE HOLY “Breakin™
TOBY KEITH “Daddy”
WYNK/Baton Rouge, LA *
PD: Paul Drr
APO/MD: Austin James
DIXIE CHICKS “Landslide”
SHANNON LAWSON “Dream”
LONESTAR “Unusual®
STEVE HOLY "Ereakin”
WNWN/Battle Creek, MI
PD: P.J. Lacey
MD: Phil D'Reilly
3 GEQRGE STRAIT "Leave”
1 AARON LINES "Beautfuf
1 KELLIE COFFEY “Eng”
KAYD/Beaumont, TX *
OM/PO: Jim West
APD/MD: Jay Bemard
BRAD PAISLEY ‘Stay”
GEORGE STRAIT "L eave”
STEVE HOLY “Breakin"
WJLS/Beckley, WV
PD: Bill D'Brien
MD: David Willis
11 TERRI CLARK "Mad™
11 KELLIE COFFEY "End"
11 TANYA TUCKER "Memory”

WKNN/Biloxi-Gulfport, MS *
PD: Kipp Greggory

MD: DeAnna Lee

3 STEVE AZAR “Joe"

1 TOBY KEITH “Daddy’

WHWK/Binghamton, NY
PD/APD/MD: Ed Walker
39 DIXIE CHICKS “Landslide”

WZZK/Birmingham, AL *
POMD: Brian Driver
1 TOBY KEITH “Daddy”

WPSK/Biackshurg, VA
PD: Jack Douglas

MD: Nicole Williams

14 QIXIE CHICKS “Landslide”

WBWN/Bloomington, IL
PD: Dan Westhoff

MD: Buck Stevens
10 BRAD PAISLEY "Stay”

WHKX/Bluetield, WV
PO/MD: Bill Brock
No Adds

KIZN/Boise, ID *
DM: Rich Summers
PDMD: Spencer Burke
2 WILLIE NELSON “Mara”
2 TOBY KEITH “Daddy”
BRODKS & DUNN “Rrver”
GEORGE STRAIT "Leave”

KQFC/Boise, ID *

DM: Rich Summers

PD: Lance Tidwell

MD: Cory Mikhals

4 DIXIE CHICKS “Landside”

BROCKS & DUNN “Rver”
TANYA TUCKER "Memory”

WKLB/Boston, MA *
PO: Mike Brophey
APDMD: Ginny Rogers
2 QIXIE CHICKS “Landslide”
2 BROOKS & CUNN “Rwver”
1 TOBY KEITH "Oacdy”
TERRI CLARK “Mad”
JENNIFER HANSON “Goodbye™

KAGG/Bryan. TX
PO/MD: Jenniter Allen
34 GEORGE STRAIT “Stars”
34 TOBY KEITH “Daddy”
20 TAMMY COCHRAN “Life”

WYRK/Buffalo, NY *
PD: John Paul
APD/MD: Chris Keyzer
2 MONTGOMERY GENTRY “Town™
TOBY KEITH “Caddy”
LONESTAR *Unusuar™

KHAK/Cedar Rapids, 1A
PD: Jeff Winfield
MD: Dawn Johnson

6 FAITH HILL Cg
6 STEVE HOLY “Breakin™

WIXY/Champaign, IL
POMD: R.W. Smith

DIXIE CHICKS “Landsiide™
GEORGE STRAIT "Leave”

WEZL/Charteston, SC *
PD: T.J. Phillips
MD: Gary Gritfin
4 GEQRGE STRAIT “Leave"
1 ERIC HEATHERLY “Committed”
AARON LINES "Beautru”

WNKT/Charteston, SC *

PO: Lloye Ford

MD: Mudflap

20 TOBY KEITH *Daddy”
9 GEORGE STRAIT "Leave”
JAMESON CLARK “Da”
ROBIN ENGLISH “Today”

WOBE/Charleston, WV

OM/PD: Jeff Whitehead
14 STEVE HOLY “Breakn™
9 TOBY KEITH "Daddy’

WKKT/Charlotte, NC *
PD: Kevin King
MD: Keith Todd

No Adds

WSOC/Charlotte, NC *
OM/PD: Jeff Roper
MD: Rick McCracken
5 DIXIE CHICKS "Landsiide”
3 GEORGE STRAIT "Leave”
TERRI CLARK "Mad"
TOBY KEITH "Daddy
AARON TIPPIN "Her”

WUSY/Chattancoga, TN *
PO: Clay Hunnicutt
MD: Bill Poindexter
T0BY KEITH “Daddy”
BRAD PAISLEY "Stay”
GEORGE STRAIT "Leave™

WUSN/Chicage, IL *
DM: Eric Logan
PDMD: Justin Case

10 MONTGOMERY GENTRV “Town”
6 TERRI CLARK "Mad”

5 CROW&M&INES “Abilene”

5 LONESTAR “Unusual”

4 JOSH TURNER "She'l"

STEVE HOLY "Breakin™

WUBE/Cincinnati, OH *
OM/PD: Tim Closson
APD: Kathy 0°Connor
MD: Duke Hamitton

2 LONESTAR “Unusual”

2 TRAVIS TRITT “Strong”

1 TOBY KEITH "Daddy”

1 TRICK PONY "Mission”

WYGY/Cincinnati, DH *
Acting PD: T.J. Holland

APD/MD: Dawn Michaels
3 DIXIE CHICKS “Landsie”

WGAR/Cleveland, OH *
PD: Meg Stevens
MO: Chuck Collier
6 RASCAL FLATTS “These”
TERRI CLARK "Mag'
WILLIE NELSON "Mana”
GEORGE STRAIT “Stars™

KCCY/Colorade Springs, CO *
POMD: Travis Daity

52 GEORGE STRAIT "Leave”

21 DIXIE CHICKS "Landslide”

KKCS/Cotorado Springs, CO *
PD: Shannon Stone
MD: Stix Franklin
16 KENNY CHESNEY “Star”
8  DIXIE CHICKS Landsnde
4 STEVE HOLY "Break
2 TRICK PONY Mssson
HOLLY LAMAR "These"

WCOS/Columbia, SC *
DM/PD: Ron Bropks
MD: Glen Garrett

4 DIXIE CHICKS "Landslide”
1 JOHN M MONTGOMERY "

WCOL/Columbus, DH *
PD: John Crenshaw

MD: Dan E. Zuko
JOHN M MONTGOMERY “Nothng”

WHDK/Columbus, OH *

DM/PD: Chartey Lake

APD/MD: George Wolf

9 TOBY KEITH “Daddy”

4 DIXIE CHICKS “Landshce"
GEORGE STRAIT “Leave”

WGSQ/Cookeville, TN

PD: Gator Harrison

MD: Stewar James
DIXIE CHICKS “Landslide"
TOBY KEITH "Oaddy”
GEORGE STRAIT “Leave”

KRYS/Corpus Christi, TX *
PD: Clayton Allen
MD: Cactus Lou

1 GEORGE STRAIT “Leave”

KPLX/Dallas-Ft. Worth, TX *
PD: Paul Williams

APD: Smokey Rivers

MD: Cody Alan

5 PHILVASSAR ‘Chiig”

3 TOBY KEITH “Caddy”
1 MONTGOMERV GENTRY “Town"

KSCS/Dallas-Ft.Worth, TX *
OM/interim PD: Ted Stecker
APDMD: Chris Huff

7 DIXIE CHICKS "Landshde™

7 BROOKS & DUNN "Rwver”

7 TOBY KEITH "Daddy”

6 GEORGE STRAIT "Leave”

WGNE/Daytona Beach, FL *

PD: Jeff Davis
& DIXIE CHICKS " Landsl»de
1 TRICK PONY "Mission"

addy”
GEORGE STRAIT "Leave”

KYGO/Denver-Boulder,CD *
PD: Joel Burke

MD: Tad Svendsen
19 DIXIE CHICKS “Landsiide™

KHKi/Des Moines, IA "
PD: Jack O'Brien
APO/MD: Jim Disen
DIXIE CHICKS “Landslide”
TOBY KEITH “Daddy”
TRICK PONY "Mission”

WYCD/Detroit, MI *
PD: Mac Daniels
APDMD: Ron Chatman
5 RASCAL FLATTS “These”
1 MONTGOMERY GENTRY "Town™
GEORGE STRAIT "Leave™

WO.JR/Dothan, AL
DM: Jerry Broadway
PD: Brett Mason

17 TOBY KEITH “Daddy”

16 GEORGE STRAIT "Leave”
6 KELLIE COFFEY "Eng”

5 RAONEY FOSTER "Angel”
4 LONESTAR "Unusual

4 TRICK PONY "Mission’

KKCB/Duluth, MN
PD: Tom Bishop
MD: Pat Puchalla

KELLIE COFFEY "End”
TERRI CLARK ‘Mad™

WAXX/Eau Claire, Wl
PO: George House
MD: Tim Wilson

20 DIXIE CHICKS "Landsiide’
7 ANDY GRIGGS "Lre”

KHEY/EI Paso, TX *
PO: Steve Gramzay
No Adds

WRSF/Elizabeth City, NC
POMD: Randy Giil

12 LELAND MARTIN “Legs”

12 TERRI CLARK "Mad”

12 CONFEDERATE RAILROAD “Trash”
12 STEVE AZAR “Joe™

WXTA/Erie, PA
PD: Fred Horton
25 GEORGE STRAIT "Leave”
15 BROOKS & DUNN “River™
5 LONESTAR "Unusual™
5 TRICK PONY “Mission”

WKDQ/Evansville, IN

PD: Jon Prell

MD: K.C. Todd
GEORGE STRAIT "Leave™
ANDY GRIGGS “Life”
TRICK PONY "Mission”
STEVE HOLY "Breatan™
AARON TIPPIN “Her"
LONESTAR "Unusuat”

KVOX/Fargo, ND

PO: Eric Heyer

MD: Scott Winston

32 GEORGE STRAIT “Leave”
14  TRICK PONY "Msssion”
14 AAROR LINES “Bautdul’
5 DIXIE CHICKS "Landshde”

KKiX/Fayetteville, AR
P0: Tom Travis

APD/MD: Tone Marcani
2 ANTHONY SMITH "Country”

WKML/Fayetteville, NC *
OM: Mac Edwards
PD/MD: Andy Brown

3 DIXIE CHICKS “Landshde”

2 GEORGE STRAIT "Leave”

SHANNON LAWSON “Cream”

KAFF/Flagstaff, AZ

PD: Chris Halstead

MD: Hugh James

10 HOMETOWN NEWS ‘Wheels™
8 DIXIE CHICKS "Landsiide™

7 TOBY KEITH "Caddy”

7 JENNIFER HANSUNV "Goodbye™
7 ANDY GRIGGS "Lre"

WFBE/Fiint, MI *
PD/MD: Chip Miller
3 DIXIE CHICKS “Landslice”
1 TRICK PONY “Mission™
TANYA TUCKER "Memory”

WXFL/Fiorence, AL

PD/MD: Gary Murdock

18 DIXIE CHICKS “Landside”

10 GEORGE STRAIT "Leave”
JOSH TLIRNER “Shell”
TOBY KEITH “Daddy”
AARON LINES "Beautiul”

KUAD/FL. Collins, CO *
PD: Mark Callaghan
MO: Brian Gary
TOBY KEITH “Daddy”
MtM(l\ITGE(l)FyIE{ b
GEORGE STRAIT “Leave”
TRICK FONY “Mission”

WCKT/Fi. Myers, FL *
PO: Kerry Babb
MD: Dave Logan
1 HOMETOWN NEWS “Wheels”
1 MICHAEL PETERSON “Modem”
1 ANOY GRIGGS "Life"
BROOKS & DUNN “River”

WWGR/FL. Myers, FL *
PD: Mark Phillips
MD: Steve Hart
6 GEORGE STRAIT "Leave”
1 DIXIE CHICKS “Landslide”
JAMESON CLARK "02"

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey

MD: Cindy Blake

9 T0BY KEITH "Daddy”

8 GEORGE STRAIT “Leave”

8 JOHN M MONTGOMERY "

8 DIXIE CHICKS “Landside”

3 OARON NORWCOO “Trust"

WOHK/Ft. Wayne, IN *
OM/PD: Dean McNeil
APD/MD: Mark Allen
3 GEORGE STRAIT “Leave”
2 BRODKS & DUNN “River”
2 DIXIE CHICKS “Landshde”
1 TOBY KEITH "Daddy”

KSKS/Fresno, CA *
PD: Mike Peterson
MD: Steve Montgomery

9 DIXIE CHICKS “Landsiide”
STEVE HOLY “Breakin™

WBCT/Grand Rapids, MI *
OM/PD: Doug Montgomery
APD/MD: Dave Taft

KELLIE COFFEY "Eng”

STEVE HDLY "Breakn™

LONESTAR "Unusual”

TRICK PONY “Mission

WTOR/Greenshoro, NC *

PD: Bill Dotson

MD: Angie Ward
EMERSON DRIVE “Fall"
LONESTAR “Unusual”
BRAD PAISLEY "Stay

WRNS/Greenville, NC *
POD: Wayne Carlyle

APD: Mike Farley

MD: Boomer Lee

1 AARDN LINES “Beautful
1 BRAD PAISLEY "Stay”

WESC/Greenville, SC *
DM/PD: Bruce Logan

APO/MO: John Landrum
No Adds

WSSL/Greenville, SC *
DM/PD: Bruce Logan
APDMD: Kix Layton
6 DIXIE CHICKS “Landslide”
2 TOBY KEITH "Daddy”
2 BROOKS & DUNN “River”
1 TRICK PONY “Mission”

WAYZ/Hagerstown, MD

PDMD: Dennis Hughes
21 BRAD PAISLEY "Stay"
21 AARON LINES "Beautuf
21 GEORGE STRAIT "Leave’
15 TRICK PONY Mission’
15 BROOKS & DUNN "River’
15 TERRI CLARK "Mad

WRBT/MHarrisburg, PA *
PD: Shelly Easton

MD: Joey Dean
1 TOBY KEITH "Daddy”

WCATHarvishurg, PA *
PD: Sam McGuire
MD: Dandalion,
2 T0BY KEITH "Oaddy
1 GEORGE STRAIT "Leave”
BROOKS & OUNN "River”
JAMESON CLARK 'Da"

WWYZMHartford, CT *
PD: Jay McCarthy

MD: Jay Thomas
10 DIX\EGHICKS Lanushde

STEVE

JENNJFFH HANSON "Goodbye™
TOBY KEITH "Daddy”
WILUE NELSON “Mana”

KIKKHouston-Galveston, TX *
DM/Group PD: Darren Davis
APD/MD: John Trapane

TERRI CLARK “Mad"
TRICK PONY "Missron™

KILTHouston-Galvesion, TX *
Group PD: Darren Davis
APO/MO: John Trapane

1 JOHN M MONTGOMERY “Nothig”™

KKBQ/Houston, TX *
DM/PD: Michael Cruise
APD: Johnnie Ray

MD: Christi Brooks
30 FAITHHILL "Gry"
14 BLAKE SHELTON *Red”

WTCRMuntington, KY
PO: Judy Eaton

MD: Dave Poole

10 TOBY KEITH "Oaddy™

10 DIXIE CHICKS “Landshde”

10 GEORGE STRAIT "Leave”

10 BROOKS & DUNN "River”

5 TRICK PONY "Mission”™

5 STEVE HOLY "Breakin™

5 LONESTAR "Unusual”

5 HOLLY LAMAR “These’

5 HOMETOWN NEWS "Wheels”

WDRMMuntsville, AL *
OM/PD: Wes McShay
APD: Stuart Langston

MD: Dan McClain
9 DIXIE CHICKS “Landslide”
3 TOBY KEITH “Oaddy™

WFMS/Indianapolis, IN
PD: Bob Richards

MD: J.0. Cannon

3 DIXJE CHICKS “Landslde”

1 GEORGE STRAIT “Leave”

1 TRICK PONY "Mission”
TOBY KEITH “Daddy”

WMSI/Jackson, MS *
PD: Rick Adams

MD: Van Haze
HOMETOWN NEWS "Wheels"

WOQIK/Jacksonville, FL *
MD: John Scott

2 GEORGE STRAIT Leave™

1 TRICK PONY "Mission”
WRDO/Jacksonville, FL *
MD: Dixie Jones

1 MONTGOMERY GENTRY “Town™

TRICK PONY "Mission™

WXBQ/Johnson City, TN *

POMD: Bill Hagy
13 STEVE HOLY “Breakin”
5 TOBY KEITH "Daddy”

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Moshy
2 GEORGE STRAIT “Leave”
1 TOBY KEITH " Daddy
WILLIE NELSON "Maria”
STEVE AZAR "Jog

KIXQ/Joplin, MD
PDMD: Cody Carlson

24 GARTH BROOKS "Blood”
24 TOBY KEITH “Caddy”
14 BRAD PAISLEY "Stay"
14 FAITHHILL “Cry”

5 TERRI CLARK "Mag”

KBEQ/Kansas City, MD *
PD: Mike Kennedy

MD: T.J. McEntire

11 OIXIE CHICKS "Landslde”
4 TOBY KEITH "Daddy”

3 GEORGE STRAIT "Leave”

2 TRICK PONY "Mission”

KFKF/Kansas City, MO *
PO: Dale Carter
APD/MD: Tony Stevens
1 DIXIE CHICKS “Landslide”
TERRI CLARK "Mad"
ANOY GRIGGS "Le"
TRICK PONY "Mission”

WDAF/Kansas City, MO *
PO/MOD: Ted Cramer
No Adds

WIVK/Knoxville, TN *
DM/PD: Michael Hammond

MD: Colleen Addair
1 LONESTAR “Unusual”

KXKC/Lafayette, LA *

PD: Renee Revett

MD: Sean Riley

15 TOBY KEITH "Oaddy”

15 DIXIE CHICKS “Landshide”
12 GEORGE STRAIT "Leave”
10 BROCKS & DUNN “Rrver”
9 TRICK PONY "Mission™

KMDL Lafayette, LA -
PD: Mike James
MD: T.D. Smith
5 DIXIE CHICKS "Landslide"
2 TRICK PONY "Mission”
1 EMERSON DRIVE “fall”
AARON LINES Beautiful”

WKOAAafayette, IN
PO/MO: Charlie Harrigan
5 JAMESON CLARK "Da"
5 TRICK PONY “Mission’
5 AARON TIPPIN "Her

5 DIXIE CHICKS " Landshde'
5 ANDY GRIGGS “Life”

WPCV/Lakeland, FL *
OM: Steve Howard
PD: Dave Wright

MD: Jeni Taylor

1 GEORGE STRAIT ‘Leave”
KELLIE COFFEY “End’

WIOV/Lancaster, PA *
PD: Jim Radler
MD: Missy Cortright

19 FAITH HILL “Cry”

1 TERRI CLARK ‘Mad”
BROCKS & DUNN "Rwer”
OIXIE CHICKS "Landslde”
ROBIN ENGLISH “Today"
STEVE HOLY "Breakin™
TOBY KEITH "Daddy”
LONESTAR “Unusual”
GEORGE STRAIT “Leave”

WiTULansing, M| *
PO: Jay J. McCrae
MO: Chris Tyler

16 DIXIE CHICKS “Landslide”
11 GEORGE STRAIT "Leave™

1 ROBIN ENGLISH "Today"

KWNR/Las Vegas, NV *
OM/PD: John Marks
APD/MD: Brooks 0'Brian

5 REBECGA LYNN HOWARD “Forgre”

2 FAITHHILL "Cry"
1 TRAVIS TRITT "Strong”

,MS
PO: Lamry Biakeney
MD: Allyson Scatt
GECRGE STRAIT "Leave”
TRAVIS TRITT "Strong™
FAITHHILL "Cry”

WBULAexington-Fayette, KY *
DM: Barry Fox
PO/MD: Ric Larson

No Adds

WVLKAexington- LKY *
PO: Dale D'Brian
APD: Karl Shannon
1 GEORGE STRAIT "Leave”
BRAD PAISLEY "Stay"

KZKX/Lincoln, NE

PD: Brian Jennings

MD: Carol Tumer

1 GEORGE STRAI “Leave"

1 NICKEL CREEK “Side”
TERRI CLARK "Mad"

KSSNALittle Rock, AR *
4 GEORGE STRNT Leave’
1 SHEDAIS!

EMERSON ORNE "Fall”

KZLAMLos Angeles, CA *
OM/PD: R.J. Curtis
APD/MD: Tanya Campos
29 DIXIE CHICKS "Landslide”

WAMZ/Louisville, KY *
PD: Coyote Calhoun
MD: Nightrain Lane

8 TOBY KEITH "Daddy”

KLLLLubbock, TX

PD: Jay Richards

MD: Neily Yates

21 DIXIE CHICKS "Landshde”™
11 GEORGE STRAIT “Leave”

WOENMacon, GA

PD: Gerry Marshall
APO/MD: Laura Starling
11 AARON LINES “Beautiful”
11 TRICK PONY "Mission™
11 GEORGE STRAIT "Leave”
11 BROOKS & DUNN "River”

WWQM/Madison, WI *
PD: Mark Grantin
MD: Mel McKenzie
1 DIXIE CHICKS “Landslide”
TRICK PONY “Mission”
JOSH TURNER "She'll”

KIAI/Mason City, 1A
PD/MD: J. Braoks
3 TOBY KEITH "Daddy”
GEORGE STRAIT “Leave”
TERR CLARK "Mad”
MICHAEL PETERSON "Modem"

KTEX/McAllen, TX *
PD: Jojo
MD: Patches

2 FATHHILL Cry'
JOSH TURNER "She'll”

WGKX/Memphis, TN *
PD: Greg Mozingo
MD: Mark Billingsley

11 DIXIE CHICKS “Landshde "
STEVE HOLY ‘Breakin™

WOKK/Meridian, MS

PDMD: Scatty Ray

22 GEORGE STRAIT "Leave”

18 GARTH BROOKS “Blood”
BROOKS & DUNN ‘River”

WKIS/Miami, FL *
PO: Bob Barnett
#0: Darlene Evans
No Adds
WMILMilwaukee, Wl *
OM/PO: Kerry Wolfe
APD: Scott Oolphin
MD: Mitch Morgan
GEORGE STRAIT "Leave

TAMMY COCHRAN "Lde"
SHEDAISY “Mine”

ERIC HEATHERLY “Committed”
MICHAEL PETERSON "Modern”
AARON LINES “Beautful”

KEEY/Minneapolis, MN *

OM/PD: Gregg Swedkerg

APD/MD: Travis Moon

23 DIXIE CHICKS “Landslide”
1 GEORGE STRAIT "Leave”

WKSJ/Mobile, AL *

PO/MD: Bill Black

APD: Steve Kelley

13 OIXIE CHICKS "Landshde

TOBY KEITH " Daddy

KATM/Modesto, CA *
PO: Randy Black

APD: D.J. Walker

MD: Joe Roberts

15 TOBY KEITH “Oaddy”

11 BRODKS & DUNN River”
11 GEORGE STRAIT “Leave”
11 DIXIE CHICKS "Landslde”

TRICK PONY "Mission’
KJLD/Monroe, LA

PD/MD: Mike Blakeney
25 DIXE CHICKS Landsllde
25 GEORGE STRAIT “Leave
15 BRAD PAISLEV "Stay”
HOMETOWN NEWS “Wheels™
BROOKS & DUNN "River’
TRAVIS TRITT “Strong”

KTOM/Monterey, CA *
DM/PD: Jim Dorman
3 GEORGE STRAIT "Leave”

WILLIE NELSON “Mana”
BROOKS & DUNN" River”
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WLWI/Momgomery, AL

PO: Bill Jones

MD: Dariene Dixon
GEORGE STRAIT "Leave”
LONESTAR “Unusual”
BROOKS & DUNN “River”

WGTR/Myrtie Beach, SC

PD: Johnny Walker

MD: Joey D.

10 TERRI CLARK "Mad”
DIXIE CHICKS “Landshide”
LONESTAR “Unusual”
GEORGE STRAIT "Leave”

WKDF/Nashville, TN =

PD: Dave Kelly

MD: Eddie Foxx

1 UIXIECHICKS “Landside’
TERRI CLARK “Mad”
TOBY KEITH Dad
MICHAEL PETERSON “Modern”
TRICK PONY "Mission™

WSIX/Nashville, TN =

PD: Mike Moore

APD/MO: Billy Greenwood

27 TOBY KEITH “Daddy”

3 omEcmcxs “Landshde”

2 GEORGE STRAIT "Leave”

1 STEVE HOLV “Breakin™
TRICK PONY "Mission®

WSM/Nashville, TN *

OM: Kyle Cantrell

PD: Kevin O'Neal

APD: Frank Seres

4 DIXJE CHICKS “Landstde”
GEORGE STRAIT “Leave”

WCTY/New London, CT

PDMD: Jimmy Lehn
15 GEDRGE STRAIT "Leave”
6 STEVE AZAR “Joe"

WNOE/New Orleans, LA *
PD: Les Acree
MD: Casey Carter

No Adds

WCMS/MNorfolk, VA *

4 FATHHILL "Cry"

4 GEORGE STRAIT “Leave”
1 LONESTAR "Unusual”

WGH/Norfolk, VA *
13 DIXIE CHICKS "Landshde”

KNFM/Odessa-Midland, TX
PD: John Moesch
MD: Dan Travis

GEQRGE STRAIT "Leave”
FAITHHILL “Cry”

KTST/Oklahoma City, DK *
PD: L.J. Smith

APD/MD: Crash
7' DIXIE CHICKS “Landside”

JAMES OTTO “Bal”

KXXY/Oklahoma City, DK *
PD: L.J. Smith
APDMD: Bill Reed
7 DIXIE CHICKS “Landslide”
KELLIE COFFEY "End”
BRAD PAISLEY “Stay"

KXKT/Omaha, NE *
PD: Tom Goodwin

MD: John Glenn
No Adds

WWKA/Orlando, FL *
PD: Len Shackelford
MD: Shadow Stevens
6 MONTGOMERY GENTRY “Town"
1 TRICK PONY "Mission”
AARON TIPPIN "Her"

KHAY/Oxnard, CA *

PD/MD: Mark Hill

2 GEORGE STRAIT "Leave”
BRAD PAISLEY “Stay"

KPLM/Palm Springs, CA

PD: Al Gordon

APD/MD: Kory James
BRODKS & DUNN “Rwver”
ANDY GRIGGS “Life”
GEORGE STRAIT "Leave”
TRICK PONY "Mission”

WXBM/Pensacola, FL *

PO/MD: Lynn West

1 GEORGE STRAIT "Leave”
BROOKS & DUNN “Rrver"
JENNIFER HANSON “Goodbye™

A
JOHNM MONTGDMERV“MIhmg“

TOBY KEITH "Daddy”

WXCL/Peoria, 1L

POMD: Dan Dermody

21 SIXWIRE "Now"

16 BRAD PAISLEY *Stay”
16 AARON TIPPIN “Her”

16 LONESTAR “Unusual”
16 TRICK PONY "Missian”
16 GEORGE STRAIT “Leave”
16 BRODKS & DUNN “River”

WXTU/Philadelphia, PA *

PO: Bob McKay

APD/MD: Cadillac Jack

13 QIXIE CHICKS "Landside”
STEVE HOLY "Breakin™
TOBY KEITH “Daddy”

KMLE/Phoenix, AZ *
PD: Jeff Garrison
APD/MD: Chris Loss

31 DIXIE CHICKS “Landslide™
11 LEANN RIMES “Lie"

KNIX/Phoenix, AZ *
PD: George King
MD: Gwen Foster
11 DIXIE CHICKS "Landside"
5 GEORGE STRAIT "Leave”
4 MONTGOMERY GENTRY “Town'
KELLIE COFFEY "Eng”

WOSY/Pittsburgh, PA *

OM/PD: Keith Clark

APD/MD: Stoney Richarts
TOBY KEITH "Daddy”

WPOR/Portland, ME
PO: Rick Jordan
MD: Glori Marie

6 DIXIE CHICKS “Lands)de”

KUPL/Portland, DR *
DM: Lee Rogers

PO: Cary Rolfe

MD: Rick Taylor

4 FATHHILL “Cry”

2 TAMMY COCHRAN "Life”

1 DIXIE CHICKS "Landsfide”
MICHAEL PETERSDN "Modern”

KwJJ/Portland, OR *
PD: Ken Boesen
APD/MD: Craig Lockwood
31 BROOKS & DUNN “River™

WOKQ/Portsmouth, NH *
PO: Mark Jennings
APDMD: Dan Lunnie
2 CARDLYN DAWN JOHNSON
2 TOBY KEITH “Daddy”
2 TERRI CLARK “Mad"
1 SHANNON LAWSON "Dream”

WCTK/Providence, Rl *

PD: Rick Everett

MD: Sam Stevens

4 GEORGE STRAIT “Leave”

1 BRAD PAISLEY "Stay’
TOBY KEITH "Caddy”
LONESTAR "Unusual®

WLLR/Quad Cities, JA-IL *
PO: Jim 0'Hara
MD: Ron Evans

3 TAMMY COCHRAN "Life™
3 TOBY KEITH “Daddy”

“Closer’

WQDR/Raleigh-Durham, NC *
PD: Lisa McKay

MD: Morgan Thomas

2 MONTGOMERY GENTRY "Town"

KDBUT/Rapid City, SD
PD/MD: Mark Houston

22 GEORGE STRAIT “Leave’
10 BROOKS & DUNN “River"

KBUL/Reno, NV *
DM/PD: Tom Jordan
APD: JJ Christy

MD: Chuck Reeves
12 FAITH HILL “Cry

WKHK/Richmond, VA *
PO: Jim Tice

5 OIXIE CHICKS “Landside™

3 RASCAL FLATTS “These™

1 GEORGE STRAIT "Leave”
KFRG/Riverside, CA *
DM/PD: Ray Massie
MD: Don Jeffrey

1 GEORGE STRAIT "Leave”

BROOKS & DUNN "Rwver"
-

PD: Brett Sharp

MO: Robin James
OIXIE CHICKS "Landshde”

W
PD: Chris 0'Kelley
EMERSON ORIVE “Fall”

RADNEY FOSTER “Angel”
TOBY KEITH “Daddy”

WBEE/Rochester, NY *

DM: Dave Symonds

PD/MD: Coyote Collins

9 DIXE CHICKS “Landshce”
RADNEY FOSTER “Angal”
T08Y KEITH "Daddy”

WXXQ/Rockford, IL

DM/PD: Jesse Garcia

MD: Kathy Hess

11 FATHHILL "Cry”
GEORGE STRAIT “Leave”
BRAO PAISLEY “Stay”

KNCI/Sacramento, CA *
0Oir./Prog.: Mark Evans
APO: Greg Cole

MD: Jenniter Wood
6 DIXIE CHICKS “Landshide”

WKCQ/Saginaw, M| *
DM/PD: Rick Walker

2 MONTGOMERY GENTRY "Town™

DIXIE CHICKS “Landslide"

WICD/Salisbury, MD
PD/MD: EJ Foxx

10 STEVE HOLY "Breakin™

10 JOSH TURNER "She'i”

10 JENNIFER HANSON "Goadbye”

KSD/St. Louis, MO *

MD: Mark Langston
8§ RASCAL FLATTS "These”

WIL/St. Louis, MO *

PD: Russ Schell

APD/MD Danny Montana
KEVIN DENNEY “Cadilac”
GEORGE STRAIT “Leave”
TOBY KEITH "Daddy™

TRAVIS TRITT “Strong”

TERRI CLARK "Mad"

ERIC HEATHERLY “Committed”
BRAD PAISLEY “Stay"

KKAT/Salt Lake City, UT *
PO: Eddie Haskell
19 TERRI CLARK "Mad'
4 FATHHILL Cry"
1 JO DEE MESSINA "Dare”
TAMMY COCHRAN “Life”
KEVIN DENNEY “Cadillac™

KSDP/Salt Lake City, UT *
PD: Don Hilton

APD/MD: Debby Turpin

16 DIXJE CHICKS “Landslide”

13 GEORGE STRAIT "Leave”

KUBL/Salt Lake City, UT *
DM/PD: Ed Hill
APDMO: Pat Garrett
2 GEORGE STRAIT "Leave”
2 DIXIE CHICKS "Landshde”
TO8Y KEITH "Daddy "
TRICK PONY "Mission”
JOSH TURNER “Shel

KGKL/San Angelo, TX
PD/MD: David Hollebeke
TERESA FARRIS “Pounn™
TOBY KEITH " Daddy"
KENNY CHESNEY “Things™
GEORGE STRAIT "Leave”
JIM PILOT “Woman”
FAITHHILL CW

DIXIE CHICKS “Landslide™

KAJA/San Antonio, TX *
DM/PD: Keith Montgomery
APDMD: Jennie James

5 GEORGE STRAIT “Leave”

4 TERR! CLARK “Mad"

2 TOBY KEITH “Daddy”

1 RADNEY FOSTER "Angel”

KCYY/San Antonic, TX *
DM/PD: Steve Giuttari

1 DIXIE CHICKS "Landshde”
GEORGE STRAIT "eave”

KSON/San Diego, CA *
OM/PD: John Dimick
APDMD: Greg Frey

No Adds

KRTY/San Jose, CA *
PO/MD: Julie Stevens
APD: Nate Deaton
3 TERRI CLARK "Mad"
1 FAITH HILL “Cry”
TRICK PONY “Mission™

KKJG/San Luis Bbispo, CA
POMD: Andy Morris
AARON TIPPIN “Her"
HOMETOWN NEWS "Wheels™
OIXIE CHICKS "Landsiide”
TERRI CLARK "Mad™

KRAZ/Santa Barbara, CA
PO/MD: Rick Barker
5 BRUUKS&DUNN “River”
RICK PONY "Mission”
s msv KEITH "Oaddy”
6 HOLLY LAMAR These”

KSNi/Santa Maria, CA
PD/MO: Tim Brown
10 UIXIE CHICKS "Landslide”
R HANSON “Goadbye"
GEORGE STRAIT "Leave”

——ros s

o s

WCTQ/Sarasofa, FL *
PO/MD: Mark Wilson
APD: Tracy Black
9 DIXIE CHICKS "Landside’
3 GEORGE STRATT "Leave”
2 TRICK PONY “Mission”
TOBY KEITH “Daddy’

WJCL/Savannah, GA
PD/MD: Bill West
GEDRGE STRAIT “Leave™

KMPS/Seattie-Tacoma, WA *
PD: Becky Brenner
MD: Tory Thomas

11 DIXIE CHICKS “Landslide”
5 GEORGE STRAIT “Leave”

KRMD/Shreveport, LA *

Acting POMO: James Anthory

2 GEORGE STRAIT "Leave”

1 JAMESON CLARK Da”
BRAD PAISLEY "Stay”

KXKS/Shreveport, LA *

DM: Gary McCoy

POMD: Russ Winston
AARDN LINES “Beautful”

KSUX/Sioux City, IA
PD: Bob Rounds
APOMD: Tony Michaels
15 GEORGE STRAIT “Leave”
12 TRICK PONY “Mission”

5 OIXIE CHICKS “Landshide”

KDRK/Spokane, WA *

DM/PD: Ray Edwards

APDMO: Tony Trovato

1 BROOKS & DUNN "Ruver”

TERRI CLARK "Mag”
STEVE HOLY “Breakin™
HOLLY LAMAR "These"
TRICK PONY “Mission”
TANYA TUCKER ‘Memory"

KIXZ/Spokane, WA *
DM: Scoft Rusk
PD/MD: Paul Neumann

15 BROOKS & QUNN River”
5 DIXIE CHICKS "Landslide™

WPKX/Springfield, MA *
MD: Jessica Tyler

AARON LINES "Beautityl”
DIXIE CHICKS "Landshide”
KELLIE COFFEY “End"
KEVIN CENNEY “Cadilac”

LW

JENNIFER HANSCN “Goodbye™

TOBY KEITH “Daddy”
JAMES OTTO "8al”
WFMB/Springfield, IL

PD: Dave Shepel
MD: John Spaulding

MICHAEL PETERSON "Modern”

KELLIE COFFEY "End”
TERRI CLARK “Mad”
BRAD PAISLEY “Stay"

KTTS/Springfield, MO

DM/PD: Brad Hansen

25 GEORGE STRAIT "Leave”
25 DIXIE CHICKS "Landside™
25 BROOKS & DUNN “River

WBBS/Syracuse, NY *
DM/PD: Rich Lauber
APD/MD: Skip Clark

2 TRICK PONY "Mission”
TOBY KEITH "Daddy”

WTNT/Tallahassee, FL

PD: Kris Van Dyke

MD: Woody Hayes

10 BRAD PAISLEY "Stay’
GEORGE STRAIT "Leave”

WQYK/Tampa, FL *
OM: Mike Culotta
PO/APD: Beecher Martin
APD/MOD: Jay Roberts

18 DIXIE CHICKS “Landslide”
1 LDNESTAR “Unusual”

WYUU/Tampa, FL *
PD: Eric Logan

MO: Jay Roberts

20 DIXE CHICKS "Landshde”
2 TERRI CLARK “Mad”

WTHI/Terre Haute, IN
0M/PD: Barry Kent
MD: Party Marty
BROOKS & DUNN “Rrver
SHANNON LAWSON “Dream”

WIBW/Topeka, KS
PD: Trey Cooler

MD: Patti Cheek

23 FATHHILL Cry”

16 TOBY KEITH “Daddy'

10 BROOKS & DUNN “River”
9 GEDRGE STRAIT “Leave”
7 TRICK PONY "Mission”
6 TAMMY COCHRAN “Lite’
6 EMERSON DRIVE “Fali”

WTCM/Traverse City, MI
DM/PD: Jack 0'Malley

APD/MO: Ryan Dobry-Hunt
10 STEVE AZAR “Joe™

10 TERRI CLARK "Mad”

10 DIXIE CHICKS “Landslide”

10 JENNIFER HANSON “Goadbye”

10 HOMETOWN NEWS “Wheels”™

KiM/Tucson, AZ *
PD: Buzz Jackson

MD: John Collins
8 GEORGE STRAIT “Leave”
7 DIXIE CHICKS “Landslide”
1 STEVE HOLY “Breakin™
STEVE AZAR "Joe”
BROOKS & DUNN “River™
TERRI CLARK "Mad"

JENNIFER HANSON “Goodbye™

KV0O/Tulsa, OK *
DM: Moon Mullins
APD/MD: Scott Woodson
6 GEORGE STRAIT "Leave”
5 TRICK PONY "Mission”
5 LONESTAR “Unusual”

4 BRAD PAISLEY "Stay”

2 JOSH TURNER "She'l”

WW2ZD/Tupelo, MS
Interim PD/APD/MD: Paul Stone
GEORGE STRAT "Leave™

KNUE/Tyler-Longview, TX
PDMD: Lamry Kent
TOBY KEI™H “Oaddy”
TERAI CLARK “Mad"
TANYA TUCKER “Memory”
HOMETOWN NEWS “Wheels™
LONESTAR “Unusual”
BRAD PAISLEY "Stay”

WFRG/Utica-Rome, NY

OM: Don Cristi

PD/MD: Matt Raisman
GEQRGE STRAIT “Leave™
TOBY KEIH “Daddy”
BRODKS & DUNN “River"
BRAD PAISLEY "Stay”

KJUGNVisalia, CA *
PDMD: Dave Daniels

* GEORGE STRAIT "Leave”
* OIXIE CHICKS “Landslice"

TOBY KEITH “Oaddy”
TRICK PONY “Mission”

WACO/Waco, TX

PD/OM: Zack Dwen
1) FATHHIL. "Cry"
12 LONESTAR "Unusual”

WMZQ/Washington, DC *
OM/PD: Jeff Wyatt
APD/MOD: Jon Anthony

2 TOBY KEiH “Daddy”
* TRAVIS TRITT "Strong”

WOEZ/Wausau, W!

PD: Denny Louell

MD: TK. Michaels

15 JOHVM. mmsom&nv “Nothing”
13 FATH HIL_ "0

3 BROOKS & DUNN “River”

3 DIXJE CHICKS “Landslide”

3 TOBY KEI'H “Daddy”

3 TRICK PONY "Mission”

WIRK/MWest Paim Beach, AL *
PD: Mitch Mahan
APDMD: J R. Jackson
T TRAVIS TRITT “Strong”
N mmwmﬂ%‘mw
* EMERSON ORIVE “Fall"
SHANNON LAWSON “Dream”

WOVK/MWheeling, WV
PO/MD: Jimmy Elliott

3 GEORGE STRAIT "Leave”
3 TRIGK PONY "Mission”
3 STEVEHOLY "Breakun™
3 OIXIE CHICKS "Landshde™

KFDI/Wichita, KS *
PD: Beveriee Brannigan

APDMD: Pat James
TRICK PONY "Mission”

KZSN/Wichita, KS *
OM/PD: Jack Dliver
MD: Dan Holiday
& DIXJE CHICKS "Landslide”
4 GEDRGE STRAIT "Leave”
1 LONESTAR "Unusual”
* TOBY KEI™H "Daddy’
ERIC HEATHERLY “Committed”
JOSH TURNER “She'l"

KLUR/Wichita Falls, TX

PO/MD: Brent Warner

10 GEORGE STRAIT "Leave”
2 BRAD PAISLEY "Stay"

WGGY/Wilkes Barre, PA *
PO: Mike Krinik
MD: Jaymie Gordon
1 TAMMY COCHRAN “Life
I JOHN M NONTGOMERY "
ROBIN ENGLISH "Today”
RADNEY FOSTER “Angel
BRAD PAISLEY *Stay”
STEVE HCLY “Breakin™

WWQQ/Wilmingten. NC
PD/MD: Ron Gray

GEORGE STRAIT “Leave”
BRAD PAISLEY "Stay”

KX0D/Yakima, WA
PD: Dewey Boynton
NO: Joel Baker

GEDRGE STRAIT "Leave’
BROOKS & DUNN “River”

WGTY/York, PA *

OM/PD: John Pellegrini

APD/MD: Brad Austin
JENNIFER HANSON “Goodbye”™
BRAD PAISLEY "Stay"
GEORGE STRAIT “Leave”

,0H*
PD: Dave Steele
MD: Tim Roberts

STEVE HOLY "Breakin”™
GEORGE STRAIT “Leave”

*Monitored Reporters
226 Total Reporters

151 Total Monitored

75 Total Indicator
70 Current Indicator Playlists

Reported Frozen Playlist (1):
WPAP/Panama City, FL

Did Not Report, Playlist Frozen (4):
KRRV/Alexandria, LA
KKNU/Eugene-Springfield, OR
KRWQ/Medford, OR

WBYT/South Bend, IN
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Adult Contemporary

Meet Ryan Seacrest

J Hot AC's American Idol

yan Seacrest is the co-host of one of today’s hottest TV shows, American Idol on FOX.
He can also be heard daily, co-hosting afternoon drive on Hot AC KYSR (Star 98.7)/Los

hind-the-scenes look at American Idol.

Seacrest’s radio career began in
Atlanta. One night while he was still
in juntor high, he got on the air at a
local radio station as a guest
DJ on a“Top 5 at 9 Count-
down.” He announced the E
title and chart position of a
song over the phone!

By age 15, remembering
the exhilaration of his guest-
D1J stint and being inspired
by high-profile Atlanta DJs
like Steve McCoy and Elvis
Duran, Seacrest decided to
take his career a step further
and begged his way into a
producer/intern position at WSTR.
Each night, after going to school all
day, he would head to the station to
pull music, answer phones — any-
thing to be in the studio. Eventually,
he learned to run the board.

One night Seacrest showed up at
the station, and the DJ he’d been in-
terning for, Tom Sullivan, said he was
sick and unable to do his shift. Sulli-
van suggested that Seacrest go on-air
and fill in for him, seeing as the boss
was out of town. Seacrest did as Sul-
livan suggested, but, in reality, the
boss, current R&R Sr. VP/CHR Edi-
tor Tony Novia, was in town — and
listening.

“The next day I thought ! was go-
ing to be kicked to the curb.” Seacrest
says. “But Tony was willing to work
with me, and eventually he put me on
the weekend schedule. By age 16 1
had the best job in the world.”

R&R: How did you get involved
in American Idol?

RS: American Idol was looking for
someone who could run a live show,
someone who loved music and had
some live programming experience,
Fortunately, | had done a little TV and
a ton of live radio by then. | audi-
tioned in front of the suits at FOX
and, later that afternoon, got hired.
Two days later we were on the road,
looking for the next American Idol.

R&R: You 're very natural on TV.
Did you have any special truining?

RS: I have hosted about six kids
game shows, most of which no one
has seen — which, as | look back, is
a good thing. Game shows allowed
me to develop a comfort zone ad-lib-

Ryan Seacrest

bing and controlling a show on TV. ]
think that TV is easier than radio. In
radio we have to paint pictures with
=3 words, stories, inflection and
characters. On TV an ex-
pression can say a million
o words.
| R&R: How do you find
the time to host American
il 1dol while hosting after-
noons on KYSR and doing
your svadicated radio show.
Live From the Lounge?”

RS: Finding time was a
pretty big challenge. I decid-
ed years ago that radio is in
my heart. I love doing a radio show
every day: [ want to continue to do a
radio show for many years. Hopeful-
lv, 1 can balance radio and TV in the
future. Once we got a production
schedule, both Clear Channel and
FOX were very understanding of my
goals and made incredible efforts to
work it all out.

I'll work as many hours a day as 1
have to in order to get it all in. Some
days we start taping TV at 4:30am,
so we are done by the time | do after-
noons at Star. | also have a hell of a
team working with me each day. They
keep me on track and pointed in the
right direction.

R&R: Did your interview experi-
ence on Live From the Lounge pre-
pare you for interviewing the
American ldol contestants?

RS: Live From the Lounge, in
many ways, is similar to American
Idol from a host’s point of view. First,
they are both live: second, both shows
have a balance ot audience involve-
ment, performance and interviews.
Most of all, when you have all of
these moving parts, anything can hap-
pen, and that’s a great rush.

R&R: Has your radio experience
prepared vou at dll for hosting a TV
show?

RS: Radio has certainly factored in
to my comfort zone while hosting TV.
1 don’t know that I'm great at either,
but | feel at home running these
shows. There is nothing better than
radio when it comes to spontaneity.
We have the opportunity to play off
so many different elements on the ra-
dio — co-hosts, songs, callers — and
we still have to attempt to stay on

Angeles. Read on for the skinny on how Seacrest broke into the radio business and a be-

track. Radio has been the best coach.

R&R: You have done TV before,
but it was taped. What was the dif-
Serence between being on tape and
live?

RS: Live means anything goes,
even Simon Cowell flipping me the
bird.

R&R: Tell us the truth about Tami-
ka. Was she for real?

RS: Everything about Tamika was
real. We cracked up the first time we
saw her. The producers wanted to
work her in, and what better way than
to give her a bit that came naturally
— talking down each contestant.

R&R: Whar was with the large
woman singing “Genie in a Bottle”
with not a single note on key?

RS: Just another person who
thought she was the American Idol.
We saw plenty like her.

R&R: Whats it like to work with
Paula Abdul?

RS: Paula is one of the sweetest
people I've ever met. | had always
liked her music. Believe it or not, ]
remember talking up the intro to
“Rush Rush™ when | played DJ with
my Radio Shack mixer as a kid.

R&R: Is Simon Cowell as mean as
he seems on the show?

RS: Simon in person is exactly
how he is on the show. He's been very
successful as an A&R executive in
the U.K. His label, BMG/RCA, will
sign the winner and be responsible for
the singles and album. Of course, he
foves the spotlight, but he certainly
stands by any comment he makes on
the show, even the most abrasive.

R&R: Is it true that an angry mob
with bats waited for him outside the
studio in New York?

RS: Yes. He has two bodyguards.

R&R: Are vou surprised at how
the viewers vote?

RS: I'm thrilled that people have
become so invested in this show. The
viewers determine who the next big
artist in pop music will be. They have
all of the power. That’s the best part
of American Idol.

R&R: Will there be an American
Idol 22

RS: There will be an American
Idol 2, as far as | know. As to when
and who will be back, we still haven't
heard.

www americanradiohistorv com

‘Whatlt TakesTo
Be An American Idol

- | asked American Idol co-host Ryan Seacrest for his take

on what makes an American Idol. Here’s his response.

It takes dedecatmn, oonftdenc:e and passion, but it also takes
‘something else, something that's hard to put into words. We ve heard otir
sometimes abrasive friend Simon call it the “X factor.” Remember the first
time you had a crush on someone? You could describe some of the fraits
you were attracted to, but there was also probably something else — that
thing. That thing that makés someone stand out. lthmk most :mportant

our judges are looking for that thing. o

I watched thousands of guys and girls gothrough the audmon process
‘Some were thrilled when they found out they had made it to the next round;
others wers frustrated, Jot down and discou raged when things didn'tgoas
planned. Regardiess of what happened in that audition room, | give
everyone a lot of credit for having the courage to face our ifiree jucges.
Auditions aren’t easy, and those for American Idof were no exception. |
look forward to seeing who America thinks will be the next big music
superstar. To those of you who have made it this far, congratulations and
good luck.

GET THE HOOK

Seen here are (l-r) American Idol contestant Tamyra Gray, co-host Ryan
Seacrest, co-host Brian Dunkleman and contestants Ryan Starr and Jim
Verraros.

| HERE COME THE JUDGES

American Idol's Simon Cowell, Paula Abdul and Randy Jackson discuss
a contestant. Question: Do you think Ryan Seacrest will ever get Pau-
la to sing “Rush Rush” on the set?

BBMAK ATTACK!

Talk about bringing down the house. BBMAK did just that at a recent
performance that included their latest single, “Out of My Heart (Into

Your Head).” Seen here soaking up the positive vibes are (back, l-r)
Hollywood Records East Coast VP/Promotion Tony Smith; BB's Mark Bar-
ry; WPL]/New York MD Tony Mascaro; BB's Ste McNally; Hollywood's
Senior Dir./Promo, Adult Formats David Perl; (front, l-r) BB's Christian
Burns; and R&R Hot AC/AC Editor Kid Kelly
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Daryl Hall & John Oates
Do It for Love”

Featured on “VHI Behind the Music” “THE DARYL HALE JOHN OATES COLLECTION” on BMG Heritage

Thank you AC Radio for making

this NO. 1 from the duo that has
brought the world 30 Years of
music, 17 albums and the hits:
“Sara Smile,” “She’s Gone,” “Say
It Isn’t So,” “Maneater,” “Rich
Girl,” “Kiss On My List,” “Private
Eyes,” and “I Can’t Go For That”

R&R AC @ #1 Most Increased Plays +247
AC Monitor 1* #1 Most Increased Spins +223

We would like to thank everyone
involved in making this song No. 1 !

(You know who you are)

Jack Ashton Brian Doyle
Ashton Consulting Doyle - Kos Entertainment

ON TOUR NOW:

9/24 Saratoga, CA 10/2 Santa Rosa, CA 11/16 Lakeland, FL 11/26 New Brunswick, NJ
9/25 Anaheim, CA 10/4-5 Lake Tahoe, NV  11/17 Birmingham, AL  11/27 Stamford, CT

9/27 Phoenix, AZ 10/7 Fresno, CA 11/19 Columbia, SC 11/29-30 Atlantic City, NJ
9/28 Las Vegas, NV 11/11 Sarasota, FL 11/20 Spartanburg, SC

9/29 San Diego, CA 11/12 Clearwater, FL 11/23 Mashantucket, CT

10/1 Lancaster, CA 11/15 Pompano, FL 11/24 Portland, ME

 National Promotion: Ashton Consulting (805) 564-8335 Ashtonconsults@aol.com

e Management: Doyle « Kos Entertainment (646) 674-1500 A4

 Produced by Sheppard & Kenny Gioia for Sheppard Music, Inc. NCDITANE
(www.sheppardmusic.com) HERITAGE
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A ® August 30, 2002 I S———
WK WER ARTIST TITLE LABEL(S) AoAS PLAYS |Mp3%%s|sous e A Most Added- _
: . rradds.com
4 o DARYL HALL & JOHN QATES Do It For Love (BMG/Heritage) 2408 +247 311147 15 1112 a8 ol
5 © VANESSA CARLTON A Thousand Miles (A&M/Interscope) 2357 +216 328099 18  107/3 | ammsTiiE LaBeLs) ADDS
1 @ JOSH GROBAN To Where You Are (143/Reprise) 2298 +25 267230 22 114/0 | FATHHILL Cry (Wamer Bros,) o 25
2 4 CELINEDION A New Day Has Come (Epic) 2085 131 250377 20 11 | KENNY G FITHAMTE MOOKE (82;3"“”" Ineramel
3 5 FIVE FOR FIGHTING SUperman (|t’S Not Easy) (AWH’E/CO/Umb/H) 2067 -101 249779 41 117/0 BBMAK Out Of My Heart (|mo YOU(.,.) (Hollywood) 8
7 @ ENRIQUE IGLESIAS Hero (Interscope) 1920 +135 245333 45  118/0 | MICHAEL BOLTON Dance With Me (Jive) 7
6 7  BRYAN ADAMS Here | Am (A&M/interscope) 1897 02 238046 14  106/0 | KELLIE COFFEY When You Lie Next To Me (BNA) 6
8 8  MARC ANTHONY | Need You (Columbia) 1515 -104 174046 28 107/0 | THE CORRS F/BONO When The Star;... ( 743/L3V3/A{/3ﬂf/0) 5
10 @  CELINE DION 'm Alive (Epic) 1505  +49 237641 11 1010 JC-HB;*I'?‘E%AE"RZJ]-NKX{""B"WSK' Y%“f (YW’"‘”}\;"? HIlIRCA Victor) 2
11 ) SHERYLCROW Soak Up The Sun (A&M/nterscope) 1426 +43 195001 16 81R2 e
9 11 JO DEE MESSINA Bring On The Rain (Curb) 1383 -90 133809 29 104/0 A
13 12 JAMES TAYLOR On The 4th Of July (Columbia) 1008 20 131756 9 883 Most Increased
14 ® JOHN MAYER No Such Thing (Aware/Columbia) 920 +84 137709 14 63/2 P. ’ay S
16 @ J. BRICKMAN F/J. KRAKOWSKI You (Windham Hill/RCA Victor) 792 +141 77219 3 81/4 fop
15 15 ELTON JOHN Original Sin (Rocket/Universal) 147 10 135425 13 841 ARTIST TITLE LABEL(S) . INCREASE
18 @ NORAH JONES Don't Know Why (Blue Note/Virgin) 700 +129 96399 5 6372 3A ”ASLSL &J. U‘g ES Do It For Love (Bf]”fn/”*f”’age) 24
17 (@ BONNIE RAITT Silver Lining (Capitol) 625 430 65912 5 8o | [AASALARLTON é‘oys“’gﬁa?gu“r’l‘;fs (et S
20 D CALLING Wherever You Will Go (RCA) 514 +2 81269 20 31/2 | J. BRICKMAN F/J. KRAKOWSKI You (Windham Hil/RCA Victor) +141
21 @ BRUCE SPRINGSTEEN The Rising (Columbia) 504 +6 76767 7 5172 ENRIQUE IGLESIAS Hero (Interscope) +135
28 @ LEANN RIMES Life Goes On (Curb) 420 +101 72277 2 12112 NORAH JONES Don't Know Why (5/116’ Note/Virgin) 4 +129
24 €D KENNY G F/CHANTE MOORE One More Time (Arista) 325 451 38420 3 5713 | - BRICKMANREBECCAL. HOWARD Simpe..(Winoham Hil) +127
) . CELINE DION That's The Way It Is (Epic) +103
26 @  AVRIL LAVIGNE Complicated (Arista) 317 +50 82199 4 183 | gow Jovi Thank You For Loving Me (and/iDJMG)  +89
27 @ CHER A Different Kind Of Love Song (Warner Bros.) 304 +43 53123 3 4210
30 @ KELLIE COFFEY When You Lie Next To Me (BNA) 280 +b8 26416 2 51/6 o ST B R s
29 @  SOLUNA For All Time (DreamWorks) 217 49 61694 2 423 - Most Played
22 27  TAMARA WALKER Angel Eyes (Curb) 215 133 26788 12 510 | Recurrents
23 28  KATHY MATTEA They Are The Roses (Narada) 274 18 20435 7 512 | B o
@  MICHAEL BOLTON Dance With Me (Jive) 266  +157 37789 1 4477 "‘;:;;;:;xﬁ‘;”‘ S S W :LZ“;
3 . ou're Gone (Lava/Atlantic
25 30  BEN GREEN Two To One (ASRC/Artemis) 252 20 20445 6 46/3 LEE ANN WOMACK | Hope You Dance (MCAUniversal) 1235
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a dwision of Premiere Radio Networks. Songs ranked by total plays for the airplay week of LONESTAR I'm Already There (BNA) 1230
8/18-8/24. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. | ENYA Only Time (Reprise) 1159
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 1
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays lists the DIDO Thankyou (Ansta) 1
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour | TRAIN Drops Of Jupiter (Telt Me) (Columbia) 1019
Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, inc. SAVAGE GARDEN | Knew | Loved You (Columbia) 944
e & - = e i | LEANN RIMES | Need You (Curb) 841
, New & Active e ‘N SYNC This | Promise You (Jive) 840
S “ | FAITH HILL The Way You Love Me (Warner Bros. 831
THE CORRS F/BONO When The Stars Go Blue ( 143/L ava/Atlantic) ‘ FAITH HILL Cry (Warner Bros.) FAITH HILL There Y)(/)u'll Be (Warneﬁ Bros.) : 826
Total Plays: 195, Total Stations: 30, Adds: 5 Total Plays: 97, Total Stations: 28, Adds: 25 CELINE DION Thats The Way It Is (Epic) 804
MICHELLE BRANCH All You Wanted (Maverick/WB) ’ GLORIA GAYNOR | Never Knew (Logic) H. LEWIS & G. PALTROW Cruisin’ (Hollywood) 798
Total Plays: 193, Total Stations: 13, Adds: 0 Total Plays: 91, Total Stations: 17, Adds: 1 UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) ~ 749
CHR!S EMERSON All Because Of You (Monomoy) KASEY CHAMBERS Not Pretty Enough (Warner Bros.) DIAMOND RIO One More Day (Arista) 719
Total Plays: 129, Totat Stations: 31, Adds: 4 Total Plays: 76, Total Stations: 12, Adds: 1
JACK RUSSELL For You (Knight) | SERAH Crazy Love (Great Northern) 7 "
Total Plays: 124, Total Stations: 30, Adds: 3 | Total Plays: 70, Total Stations: 19, Adds: 3 R&RsSetgt:J"n oﬁIzzrmmfe'x:;g;grtshgtweb'
BBMAK Out Of My Heart (Into Your...) (Hollywood) | - o - B www._radioandrecords.com.
Total Plays: 109, Total Stations: 14, Adds: 8 | Songs ranked by total plays
) “Crazy Love”
From the album “Late Harvest”
/ new adds:
=
y/ KJSN/Mod vt
Ashton Consulting .
Jack Ashton (805) 564-8335 already on:
ht lts@aol.
e Aams  WWLI WSPA KRTR KVLY KWAV WBBE
W SRrRz00m KJOY KISC WTFM WLRQ WAHR WGYL
Smith Management Group WFMK KVKI KKBA WMJY and more
212) 431-7709

www americanradiohistorv com
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Artist Title (Label)

" August 30,

e

2002

BRYAN ADAMS Here { Am (A& Myinterscope)
HALL & OATES Do It For Love (BMG Heritage)
JOSH GROBAN To Where You Are (143/Reprise)
CELINE DION I'm Alive (Epic)
MATCHBOX TWENTY If Yots're Gone (Lava/Atlantic)

JIM BRICKMAN F/JANE KRAKOWSKI You (Windham Hill/RCA Victor)

CELINE DION A New Day Has Come (Epic)

CALLING Wherever You Will Go (RCA)

JBHN MAYER No Such Thing (Aware/Columbia)
KENNY G F/CHANTE MOORE One More Time (Arista)

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)

LONESTAR I'm Already There (BNA)

VANESSA CARLTON A Thousand Miles (A&M/Interscdpe)

MARC ANTHONY I've Got You (Columbia)
MARC ANTHONY | Need You (Columbia)
CHER A Different Kind Of Love Song (Warner Bros.)

AVRIL LAVIGNE Complicated (Arista)
ENRIQUE IGLESIAS Hero (/aterscope)

MICHELLE BRANCH All You Wanted (Maverick/WB)
SHERYL CROW Soak Up The Sun (A&M/interscope)
ELTON JOHN Qriginal Sin (Rocket/Universal)

JO DEE MESSINA Bring On The Rain (Curb)

NORAH JONES Don't Know Why (Blue Note/Virgin)
BRUCE SPRINGSTEEN The Rising (Columbia)

TAMARA WALKER Angel Eyes (Curb)

JAMES TAYLOR On The 4th Of July (Columbia)

‘BONNIE RAITT Silver Lining (Capitol)

KATHY MATTEA They Are The Roses (Narada)

America’s Best Testing AC Songs 12+
For The Week Ending 8/30/02.

™w

4.05
4.03
3.92
3.91
3.89
3.89
3.84
3.84
3.81
3.79

3.78
3.77
3.77
3.74
3.70
3.68
3.66
3.65
3.63
3.54
3.52
3.50
3.49
3.48
3.38
327
3.26

3.79

3.98
3.86
3.98
3.99
3.86
3.94
3.88
3.72
3.84
3.75
3.84
3.69
3.69
3.69
3.70
3.47
3.73
3.56
3.62
3.56
3.55
3.54
3.56
3.43
3.22
3.04
3.14

89%
86%
86%
92%
98%
42%
98%
90%
2%
49%
96%
97%
84%
86%
96%
70%
18%
98%
76%
95%
75%
88%
53%
75%
54%
65%
55%
43%

LW Familiarity Burn

i
TD Familiarity Burn

14% 408 91% 14%
12% 402 89% 11%
19% 403 88% 16%
25% 391 91% 25%
40% 3.99 97% 38%

4% 394 39% 4%
33% 3.80 98% 35%
31% 3.92 89% 28%
15% 3.88 T70% 1%

7% 391 50% 5%
8% 380 96% 38%
39% 394 98% 3%
5% 381 81% 22%
21% 3.87 8% 18%
31% 3.87 96% 28%
14% 3.69 7% 13%
20% 3.64 74% 19%
43% 3.70 98% M%
2% 372 MN% 2%
31% 359 93% 3%
18% 362 71% 17%
31%  3.57 90% 29%
12%  3.57 50% 10%
15% 344 75% 15%
13% 343 56% 14%
19% 340 66% 18%
16% 3.35 55% 16%
15% 335 43% 13%

lndicatof

Most Added-

LEANN RIMES Life Goes On (Curb)

JIM BRICKMAN F/JANE KRAKOWSKI
You ( Windham Hill/RCA Victor)

BBMAK QOut Of My Heart (Into Your...) (Hollywood)
KELLIE COFFEY When You Lie Next To Me (BNA)

DARYL HALL & JOHN OATES
Do It For Lave (BMG/Heritage)

NORAH JONES Don't Know Why (Blue Note/Virgin)
KENNY G F/CHANTE MOORE One More Time (Arista)
BONNIE RAITT Silver Lining (Cap/'to/)_

JACK RUSSELL For You (Knight)

MICHAEL BOLTON Dance With Me (Jive)

2 Angel. (Independent)

CHER A Different Kind Of Love S_ong (Warner Bros.)
JOE COCKER Never Tear Us Apart (Eagle/Red Ink)
GLORIA GAYNOB | Never Knew (Logic)

FAITH HILL Cry (Warner Bros.)

Total sample size is 300 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 25-54). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R c/o0 Mike Davis:
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067

WYJB/Albany, NY *

MD: Chad O'Hara
LEANN RIMES “Ufe”
JACK RUSSELL “For"

KMGA/AIbuquerque, NM *
OM/PD: Kris Abrams
MD: Jenna James

No Adds

WLEV/Allentown, PA *
PD: Chuck Gelger
APDMD: Sam ﬁalone

LEANN RIMES “Life”

THE CORRS F/BONC “Blue”
KYMG/Anchorage, AK
OM/PD: Mark Murphy

APDMD: Dave Flavin
No Adds

WPCH/Atlanta, GA
PD: Dave Dillon
1 CALLING “Wherever”

WFPG/Atlantic City, NJ *
PD: Gary Guida
MD: Mariene Aqua

KENNY G F/C MOORE “Time”

WBBQ/Augusta, GA *
PD: John Patrick
No Adds

KKMJ/Austin, TX *
PD: Alex O'Neil
MD: Sheliy Knight

BBMAK “Out”

FAITH HILL “Cry”

SERAH Crazy”
KGFM/Bakersfield, CA *
OM: Bob Lewis
PDMD: Chris Edwards

NORAH JONES "Know
JACK RUSSELL “For”

KK0J/Bakerstield, CA *

PDMBD: Kenn McCloud
No Adds

WLIF/Baltimore, MO *
MD: Mark Thoner
No Adds

WBBE/Baton Rouge, LA *
PD: Don Gosselin
MD: Michelle Southern

2 “Ange”
GLORIA GAYNOR “Krew”

WMJY/Biloxi-Guifport, MS *
PD: Walter Brown
BENNY MARDONES “Mirace”

WYSF/Birmingham, AL *

PD: Jeff Tyson

APD/MD: Vaterie Vining
No Adds.

KXLT/Boise, 10 *

PD: Tobin Jefiries
KENNY G FC. MOORE “Time
AVRIL LAVIGNE “Compiicate”

WMJX/Boston, MA *
PD: Don Kelley
APD: Candy O'Terry
MD: Mark Lawrence
1 FAITHHILL “Cry”

BEN GREEN “Two”

WEBE/Bridgeport, CT *
PD: Curtis Hanson
MD: Danny Lyons

No Adds

WEZN/Bridgeport, CT *
PO/MD: Steve Marcus
3 JOHN MAYER "Such”

WJYE/Buffalo, NY *
PD: Joe Chille
MICHAEL BOLTON “Dance”

WHBC/Canton, OH *

PD: Terry Simmons

MD: Kayleigh Kriss
No Adds

WSUY/Charteston, SC*
PD: Loyd Ford
MD: Randy Wilcox

ho Adds

WOEF/Chattanooga, TN *
PD: Danny Howard
2 FAITHHILL "Cry”

KASEY CHAMBERS ~Prefty”

WLITChicago, IL *

OM/PD: Bob Kaake

MD: Eric Richeke
No Adds

WNND/Chicago, IL *

PD: Mark Hamiin

MD: Haynes Johns.
FAITHHILL “Cry"

WRRM/Cincinnati, OH *
OM/PD: TJ. Holland
APDMD: Ted Morro
7 FAITHHILL Cry”

KENNY G F/C. MOCRE “Time’

WODOK/Cleveland, OH *
PD: Scott Miller
3 CHRIS EMERSON "Because”
3 BEN GREEN *Two”
1 FAITHHILL “Try”

KENNY G FIC HOORE “Tre”

KKLI/Colorado Springs, CO *
OM/PD: Kevin Callahan

MD: Joei Navarro

9 JAMES TAYLOR “July

WTCB/Columbia, SC *

PD/MD: Brent Johnson
MICHAEL BOLTON “Dance
CHRIS EMERSON “Because”
NORAH JONES “Know™

WSNY/Columbus, OH *
PD: Chuck Knighl
MD: Steve Cherry
KENNY G F/C MOORE “Time”
AVRIL LAVIGNE “Compicate™

KKBA/Corpuss Christi, TX *
OM: Audrey Malkan
PDMD: Jason Reld

No Adds

KVIL/Dallas-Ft. Worth, TX *
PO: Kurt Johnson

FAITHHILL “Cry’

KENNY G F/C MOORE "Time"

WLAT/Dayton, OH *

POMD: Sandy Collins
SHERYL CROW “Soak
KENNY G F/C. MOORE “Time”

KOSI/Denver-Boulder, CO *

APD/MD: Steve Hamitton

1 CHRIS EMERSON Because™
FAITHHILL “Cry”

KLT/Des Moines. 1A *
OM: Jim Schaefer
PDMD: Tim White

4 JAMES TAYLOR “July”

WNIC/Delroit, M1 *
PD: Lori Bennett
1 ELTON JOHN “Sin”

WOOF/Dathan, AL
GM/PDMD: Leigh Simpson

BBMAK “Out”

FAITH HILL “Cry

JOE COCKER "Never

GLORIA GAYNDR “Knew
KTSM/El Paso, TX *
PDMD: Bt Tole
APD: Sam Cassiano

KELLIE COFFEY “Lie™

WXKC/Erie, PA
PD: Ron Arien
MD: Scott Stevens

KELLIE COFFEY “Lie
CHER “Diferent”
2" Angel

WIKY/Evansville, IN

PD/MD: Mark Baker

5 BRICKMAN FXHAKOWSKI “You
BONNIE RATTT “Liung”

KEZAfFayetteville, AR
PD: Chip Arledge
13 HALL & DATES “Love™

WCRZFlint, Mt *

OM/PD: J. Patrick

MD: George Mcintyre
No Adds

KTRR/H. Collins, CO *
PD/MD: Mark Callaghan
No Adds

B i

Reporters

T R AR

S R s

Ea S G

WGYLF1. Pierce,FL *
PD: Mike Fitzgerald
APDMO: Juan O'Reilty
13 JOHN MAYER “Such™

THE CORRS F/BONG “Blue”

WAJI/Ft. Wayne, IN *
OM: Lee Tobin
PO: Barb Richards
MD: Jim Barron
BBMAK “Out”
KELLIE COFFEY “Lie”
SERAH “Crazy”

WAFY/Frederick, MD

MD: Norman Henry Schmidt
KENNY G FC MOORE “Time™
LEANN RIMES “Lite"
MICHAEL BOLTOR “Dance

WKTK/Gainesville. FL *
PD: Briton Jon
APD: Kevin Ray

LEANN RIMES “Life”

WLHT/Grand Rapids. M1 *

PD: Bill Bailey

APD/MD: Mary Turner
LEANN RIMES "Lie"

WO000/Grand Rapids, Ml *
PD: John Patrick
T KELUE COFFEY "Lig"

KENNY G F/C. MOORE “Time"

WMAG/Greenshoro, NC *
PD/MOD: Nick Allen
No Adds

WMYl/Greenville, SC *
PD. Greg McKinney
LEANN RIMES “Le”

WSPA/Greenville, SC *
PD/MD: Brian Taylor
No Adds

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

No Adds

KRTRMHonolulu, Hi *
PD: Wayne Maria
MD: Chris Hart
THE CORRS F/BONO “Biue
KATHY MATTEA “Rases”

KSSKMonolulu, HI *
PDMD: Paul Wilson
No Adds

WAHRHuntsvilie, AL *
PD: Rob Harder
MD: Bonny O'Brien

No Adds

WTPl/Indianapolis. IN *
PD: Gary Havens

MD: Steve Cooper

1 BRUCE SPRINGSTEEN “Rising™

WYXB/Indianapolis. IN *
PD: Greg Dunkin
APDMD: Jim Cerone

No Adds

WTFM/Jonnson City, TN *

VP/Prog.: Mark E. McKinney

3 BAICKMAN FKRAKOWSKI “You"
KENNY G F/C. MODRE “Time:

WKYE/Johnstown, PA

PO: Jack Michaels

MD: Brian Wotte
LEANN RIMES “Lite"

WALR/Kalamazoo, M|

OM: Ken Lanphear

PD: Brian Wertz
NORAH JONES “Know™
LEANN RIMES “Life”

KSRC/Kansas City, MO *
OM/PD: Jon Zellner

MD: Jeanne Ashley

1 FAITHHILL “Cry"

KUDL/Xansas City, MO *
PD. Dan Hurst
Ho Adds

WJXBXKnoxville, TN *
PDMD: Vance Dillard
Ro Adds

KTOY/Lafayette, LA *
PD: C.J. Clements
MD: Steve Wiley

No Adds

WFM¥K/Lansing, MI *
PD: Chris Reynolds
BBMAK “Out”
FAITH HILL “Cry

KMZ0Aas Vegas, NV *
OM/PD: Cat Thomas
No Adds.

KSNE/Las Vegas, NV *
OM: Cat Thomas
PD: Tom Chase
MD: John Berry
No Adds

KBIG/Los Angeles, CA *

PD: Jhani Kaye

APDMD: Robert Archer
No Adds

KOSTALos Angeles, CA *

PD: Jhan Kaye

APDMD: Stella Schwartz
No Adds

WVEZLouisville, KY *
APDMD: Joe Fedele
No Adds

WPEZMacon, GA
PO: Laura Worth
No Adds

WMGN/Madison, Wi *

VP/Prog: Pat O'Neill

APD/MD: Mark Van Aflen
AVRIL LAVIGNE “Complicate”

KVLYMcAlien, TX *
PD/MD: Alex Duran
BEN GREEN “Two™

WLRQMelbourne, FL *
PD: Jeff McKeel

BBMAK “0ut”
FATHHILL 'Cry™

WRVRMemphis, TN *
OM: Jerry Dean

PD/MD: Kay Manley

9 MICHAEL BOLTON "Dance”
1 BBMAK “Our"

WMGQ/Middiesex, NJ *
PD: Tim Tefft
MD: Lou Russo

LEANN RIMES "Lite”

WLTOMilwaukee, Wl -
PD/MD: Stan Atkinson
5 VANESSA CARLTON “Mikes

BBMAK “Out
FAITHHILL “Cry”

WLTEMinneapolis, MN *
PD/MD: Gary holan

& SHERYL CROW ‘Soak
FAITHHILL "Crv”

WMXC/Mobile. AL *
PD: Dan Mason
MD: Mary Booth
KENNY G F/C MOORE “Time’

KJSN/Modesto, CA *
PDMD: Gary Michaeis

6 BONNIE RAITT “Lining™

1 FAITHHILL “Cry
BENNY MARDONES “Miracie
SERAH “Crazv”

WOBMMonmouth-Ocean, NJ *

OMWPD: Dan Tur
No Adds

KWAV/Manterey-Salinas, CA *
POMD: Bernie Moody

BBMAK “Out
FATHHILL ‘Coy”
WALK/Nassau-Suffolk, NY *

PD/MD: Rob Milier
17 FATHHILL Cry

WKJY/Nassat-Suffolk, NY *
PD: Bl George

MD: Jodi Vale

5 FAITHHILL “Cry”

WLMG/New Orteans, LA *
PD/MD: Steve Suter

LEANN RIMES “Life”
WLTW/MNew York, NY *
OM: Jim Ryan
23 FITHHILL 0y

WWDENorfolk, VA *

OM/PD: Don London

APD/MD; Jeit Moreau
No Adds

KMGL/Oklahoma City, 0K *
PD: Jett Couch
MD: Steve O'Brien
MICHAEL BOLTON “Dance
KENNY G F/C MOORE “Time"

KEFM/Omana, NE *

PD/MD: Steve Albertsen

APD: Jeff Larson
MICHAEL BOLTON "Dance”

WMGF/Ortando, FL *

PD: Ken Payne

MD: Brenda Matthews.
No Adds

WMEZ/Pensacola, FL *
POMD: Kevin Peterson
o Adds

WBEB/Philadelphia, PA*
PD: Chris Conley
No Adds

KESZ/Phoenix. AZ *
PD: Shaun Holly
No Adds

KKLT/Phoenix, AZ *
PD: Joel Grey
2 SDLUNA “Time

WLTJ/Pitisburgh, PA *
PD: Chuck Stevens

FATH HILL “Cry
KENNY G F/C_MOORE “Time
TRACY LYONS “Love”

WSHH/Pittshurgh, PA *

PD/MD. Ron Antitf

7 HAL| & OATES “Love"

5 VANFSSA CARLTON “Mies™
LEANN RIMES “Lite”

WHOM/Portiand, ME
PD. Tim Moore
KELLIE COFFEY “Lie"

KKCW/Portland, OR *
PDMD. Bill Minckler
hio Adds.

WWLIProvidence. Rl *
PDMD: Tom Holt
| KATHY MATTEA ‘Roses

THE CORRS F/BONO “Blue

KENNY G F/C. MOORE “Time”
WRAL/Raleigh-Ourham, NC *
OMPD: Joe Wade Formicola
MD: Jim Keily

SAMES TAYLOR “July
WRSN/Raleigh-Durham, NC *
PD: Bob Bronson
MD: Dave Hom
7 CALLING "Wherever”

6 SMASH MOUTH *Bebever
CEANN RIMES “Life”

KRNO/Reno, NV *
PO/MD: Dan Fritz
Ne Adds

WTVRMRichmond, VA *
PD: Bill Cahlit
FAITHHILL “Cry

WSL0Roanoke-Lynchburg, VA *
PD: Don Momrison
MOD/APD: Dick Daniels

No Adds.

WRMM/Rochester, NY *
OMPD: John McCrae
MD: Tyrese Taylor
17 VANESSA CARLTON "Mikes™
KELLIE COFFEY “Le”
HALL & OATES “Love”

WGFB/Rockiord, IL
PDMD: Anthony Bannon
11 BRIGKMAN F/KRAKOWSKI “You™

KGBY/Sacramento, CA *
PDMD: Brad Waldo
No Adds

KYMX/Sacramento, CA *
Dir/Prog.: Mark Evans
PD: Bryan Jackson
MD: Dave Diamond
5 MICHAEL B1LTON “Dance”
KEZK/St. Louis, MO *
PD: Smokey Rivers
MD: Jim Doyle

No Adds

KBEE/Salt Lake City, UT *
PD: Rusty Keys
KELLIE COFEY “Lie”
KSFI/Salt Lake City, UT *
OM/PD: Alan Hague
APDMD: Lance Balance
FAITH HILL “Cry

KQXT/San Antonio, TX *
PD: Ed Scanborough
MD: Tom Graye
3 MICHAEL BDLTON "Dance’
1 FAITHHILL “Cry

LEANN RIMES " Life"
KBAY/San Jose, CA *
PD: Jim Murphy
MD: Bob Kaohtz
6 SOLUNA “Time”

KLSY/Seattie-Tacoma, WA *
PD: Tony Cales
MD: Darla Thomas
FATHHILL “Cry"
KRWM/Seattle-Tacoma, WA *
PD: Tony Coles
MD: Laura Dane
No Adds
KVKI/Shrevaport, LA *
OM: Gary McCoy
PD/MD: Stephanle Huffman
THE CORR:3 F/BONG “Blue”
CHRIS EMERSON “Because™

WNSN/South Bend, IN

POMD: Jim Roberts
JACK RUSSELL "For®
BEMAK "Out”

KISC/Spokane, WA *
PD: Rob Harder
MD: Dawn Marcel

No Adds

KXLY/Spokane, WA *

PC: Beau Tyler

MD: Steve Knight
DAVID LANZ “Smile”
JACK RUSSELL “For

WMAS/Springfield, MA *
PD: Paul Cannon
MD: Rob Anthony

LEANN RIMES "Life”

KGBX/Springfieid, MO

PD: Paul Kelley

APDMD: Dave Roberts
No Adds

KJOY/Stockton, CA *
PD: Julie Logan

2 “Angef
DAVID LANZ “Smie”
WMTX/Tampa, FL *

PD: Tony Florentino

MD: Bobby Rich
BRICKMAN FXRAKOWSKI “You ™
SOLUNA ‘Time™

WRVF/Toledo, OH *

PO: Cary Pall

MD: Mark Andrews
JACKSON BROWNE “Night”
KOE COCKER “Never™

KMXZ/Tucson, AZ *

OM: Buddy Van Arsdale

PD: Bobby Rich

APD/MD: Leslie Lois

10 BRICKMAN FKRAKOWSKI “You™

WLZW/Utica-Rome, NY
PC: Randy Jay
MD: Trudy
BRICKMAN FKRAKOWSKL “You"
LEANN RIMES “Lite”
WASH/Washington, OC *
POD: Steve Allan
1 FAITHHILL “Cry

WEATMWest PaimBeach, L *
APDMD: Chad Perry
No Adds

WHUDMestehester, NY *
OM/PD: Steve Petrone
MD/APD: Tom Furci

FAITH HILL “Crv"

KRBB/Wichita, KS *
PO: Lyman James
MD: Tom Cook

No Adds

WMGS/Wilkes Barre, PA *
PD/MD: Stan Philiips

5 BBMAK “Qu

BRICKMAN FKRAKOWSK] "You"
WJBR/Wilmington, DE *
PD: Michael Waite
MD: Katey Hili

4 BRUCE SPRINGSTEEN “Rsing’
1 KELLIE COFFY L™

WGNIWilmiagton, NC
PD: Mike Far-ow
MD: Cralg Thomas
LEANN RIMES "Life”
WSRS/Worcester, MA *
PD: Steve Pack
MD: Jackle Brush
No Adds
WARM/York, PA *
PD: Kelly West
MD: Rick Sten
LEANN RIMES "Lrfe”

*Monitored Reporters
137 Total Reporters

120 Total Monitored

17 Total Indicator
15 Current Indicator Playlists

Did Not Report, Playlist Frozen (2):

WSWT/Peoria, IL

KSBL/Santa Barbara, CA

WwWWwW.americanradiohistorv.com
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We were early to add “All You Wanted”
by Michelle Branch at Mix 104.7. The song
has proven successful, and it comple-
L ments our 9-t0-5 at-work listening. We re-
| ceive many requests during the workday

With . forit, and that is the main reason we have
Bruce Murry - | heldthe song over in our power current cate-
§ P&D&WSGL(W“MWHV gory. # | will say itis great to see Bruce
o :v v Springsteen out with a new album. His

new hit “The Rising” has taken off on our station. And

7 look at the sales of the album! it’s refreshing to see an

"WSGL-FM | artist like Springsteen making a comeback. # | spoke

to a good friend, WCVQ/Clarksville, TN PD Chad Rufer,

about the new LeAnn Rimes single, “Life Goes On,” and

he was telling me to pop the single in and take a listen as soon as | got it.

That same afternoon | got the single and thought, “What an awesome

record!” | immediately added it to our playlist and called the record rep, Todd

Eimore at Wiley Music, to tell him | thought the song was awesome and

that | was adding it. What a great followup to “Can’t Fight the Moonlight.”
I'll be very excited to hear the rest of Twisted Angel.

Hall & Qates’ “Do It for Love” grabs the cov-
| eted No. 1 spot on the AC chart — with- |
out the benefit of crossover exposure or a label,
but simply with distribution through BMG! Ma- §
jor accolades to AC format consultant and quar-
terback Jack Ashton and Hall & Oates Manager
Brian Doyle on achieving this incredible feat ...
Meanwhile, Vanessa Carlton’s “A Thousand
Miles” (A&M/Interscope) leapfrogs to No. 2,
picking up an additional 200-plus plays for a second consecutive week ... After
last week’s debut, LeAnn Rimes’ “Life Goes On” (Curb) shows large gains and
jumps to No. 21 (up 191 plays) — and it grabs another double-digit add week.
Rimes also debuts at Hot AC ... Debuting with a buzz on: Michael Bolton’s
“Dance With Me” (Jive) ... At Hot AC, Uncle Kracker's “In a Little While” (Top
Dog/L.ava/Atlantic) gains 351 plays and zooms 10 positions to No. 29 ... Sheryl
Crow’s “Steve McQueen” (A&M/interscope) continues upward, grabbing 241
more plays and moving to No. 20 ... John Mayer's “Your Body Isa Wonderland”
(Aware/Columbia) jumps to No. 24, up 217 plays ... Jack Johnson’s “Flake” (En-

~ ACHot AC

; N

Away” (Island/IDIJMG).

joy/Universal) snags top-10 status ... Also debuting: Hoobastank’s “Running

: . —KidRslly, AGMHot AC Editor

AC/Hot AC Action

arTisT: LeAnn Rimes
waeL: Curb

By KID KELLY/AC-HOT AC EDITOR

= B

etore Shania and before Faith, there was a

little girl with a huge voice who smashed
through format barriers, crossing over from the
country and Christian genres to the mainstrcam
pop music side. Her name? LeAnn Rimes.
Imagine being just 13 and sclling miilions of
albums. Over the next few years she climbed to
the top of the CHRPop chart with her smash
“How Do I Live,” which hit No. I when LeAnn
was just 15.

Now 19, LeAnn Rimes is a woman with
something to say, and, as the title of” her new
album implies, it won’t be the same old thing.
Twisted Angel represents what Curb promotion
reps are calling a major stylistic change for
Rimes. Rimes says, “All the songs on this record
have a relationship to my life because | had in-
put into all of them, even the ones | didn’t spe-
cifically write. 1 went in, spilled my guts and
told the songwriters, *This is what I've gone
through, and this is what [ want to sing about.”
1 was involved in every part of the process,
which turned out to be an amazing experience.
This is the first time 've been allowed to com-
pletely explore and do the things 1 wanted to do
musically.”

Hearing Rimes” latest single, “Life Goes On,”
is a little like watching VH1's Behind the Mu-
sic episode on her life. It’s a snapshot of what
it’s like to grow up in an industry where artists
can be made or destroyed. song by song. Vo-
cally, it’s classic Rimes, but with a decidedly
different twist. Rimes says, “To anyone who's
encountered challenge in life and overcome it,
it’s an anthem.”™ And for this very talented art-
ist, it’s autobiographical: “I wrote it about many
relationships in my life,” she says. “It’s hard be-
ing in this business, so, for me, this song repre-
sents the cycles we go through in life and how

LeAnn Rimes

everything, the high points and the low points,
make us who we are. I've come to a really good
place in my life now, and it's because af all the
things 1 have experienced.”

Twisted Angel covers all the musical bases,
from arena rock to dance-floor techno, and it's
a complete departure from Rimes" earlier style.
The album is edgy and experimental, so fans
who expect to hear the twang that made the
singer famous will be surprised, but in a good
way. She's hired new songwriters and even at-
tended a writers” boot camp herselt, and, for the
first time in Rimes’ career, an album is all her
own. Twisted Angel is being described by many
as optimistic, sensual, sexy and contident.

About her professional growth, Rimes says,
“I'm very happy with the way things ended up.
Everything [ got was worth fighting for. I have
my independence, but I’ve had to become very
strong to attain it. I know what [ want, and I’'m
not afraid to give it a try.”

Of course, Rimes is already a proven winner
whose last few singles have had great success
in many formats and with many different types
of fans. “Life Goes On” promises to be a smash
for the older and wiser LeAnn Rimes.
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Steve Allan uses Dave Wingert to give his
station personality Midnight 'til morning drive.

"l want my station to sound great at all times. The beauty of
Dave Wingert is that he provides a high quality personality laden
music show at an extremely attractive price."
Steve Allan, PD, WASH-FM
Washington, D.C.

AC'S Solution
Music
P.E,! .I’I.l'::les EsmeZZ’; News & Talk Z"‘?J:&?Efg R?::gh
- . - -
Seattle
RADIO
800.426.9082 JONES RADIO NETWORKS wmwore.

www.americanradiohistorv.com


www.americanradiohistory.com

LAST
WEEK

O OO~ w AN —

03[\)0—70—7030)0)[\)[\)l\)l\)@—*l\)—‘l\)l\)l\)—t—*—*—‘—‘—‘—*—*co
O OO BN WA O WO N0 O WEE NN = OO0 &O01w =2 Oro

35
29
38

pi Hot AC Top 40

THIS Aug‘ISt 30’ 2002 TOTAL +/- GROSS WEEKS ON TOTAL STATIONSI| 71"+ By TR
WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS mpm(zoso?ons CHART ADDS N Mo;sst« Added
@  AVRIL LAVIGNE Complicated (Arista) 4167 419 414864 20 gop | Www.rradds.com
2 JIMMY EAT WORLD The Middle (DreamWorks) 3190 -18 3223719 24 83/0 | AmmsTTILE LaBELS) . ~ ADDS
©  VANESSA CARLTON A Thousand Miles (A&M/Interscope) 3180  +43 317368 26 810 fs‘:’:ﬁmg"fgﬂ'gg d'“-ltltsIeAv\‘;\?(l)'e d(e 7:" g"g/fg/(f{f/’am : }Z
4 SHERYL CROW Soak Up The Sun (A&M/Interscope) 3123 102 308065 27 85D | gl NG coud o any e ety g
©  JOHN MAYER No Such Thing (Aware/Columbia) 3048 -38 281881 28 82/0 | SOMETHING CORPORATE | Woke Up... (Drive-Thru/MCA) 8
0 DAVE MATTHEWS BAND Where Are You Going (RCA) 2763 +180 285834 15 83/0 | JIMMY EAT WORLD Swestness (DreamWorks) 7
7 C. KROEGER FA). SCOTT Hero (Roadrunner/Columbia/i[DJMG) 2621~ -180 251671 16 77/0 | RHETT MILLER Come Around (Elektra/EEG) 7
© ' CREED One Last Breath (Wind-up) 2625 4123 219039 14 TIA gﬂfmnc,“mcsgesvgm“’e'ﬁﬁ:frgnoﬁ‘:ﬁﬁ”e’g";gfjﬁﬁfg/a ) :
9 CALLING Wherever You Will Go (RCA) 2389 41 247987 49 85/0 | BBMAK Out Of My Heart (Into Your..) (Hollywood) 5
g JACK JOHNSON Flake (Enjoy/Universal) 2111 +190 219907 16 75/0 | LEANN RIMES Life Goes On (Curb) 5
NO OOUBT Hella Good (/nterscope) 1968 -15 175436 18 581 — . —— ——
12 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1919 39 183135 43 800 | MOSt lncteased L
® G0O GO0 DOLLS Big Machine (Warner Bros.) 1850 +153 19391 6 & | Plays
@  NORAH JONES Don't Know Why (Blue Note/Virgin) 1672 +50 173060 10 694 | o ' TP@.LT:Y’L
15 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1548 -114 161767 31 60/0 | aRmsT TTLE LaBEL(S) INCREASE
(O BRUCE SPRINGSTEEN The Rising (Columbia) 1461 -11 160870 9 69/0 | UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic) +351
@ OUR LADY PEACE Somewhere Out There (Columbia) 1286  +116 125141 11 64/5 fgﬁ:wgﬂoxuf‘g;g “QCE\U/SSQ dgﬁ;ﬁ”ﬁfﬂ%gﬂ ” :g;‘;
@  MICHELLE BRANCH Goodbye To You (Maverick/W8) 1207 #1335 99059 6 685 | yack JorNSON ke (ErioyLniversa) +190
@ PINK Don't Let Me Get Me (Arista) 1147 +108 108179 19 350 | DAVE MATTHEWS BAND Where Are You Going (RCA) +180
@@  SHERYL CROW Steve McQueen (4&M/interscope) 1123 +241 133392 3 64/6 | GOO GOO DOLLS Big Machine (Warner Bros.) +153
21 ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 950  -291 76458 12 5900 M'“:E“E BRANCH Goodbye To You (Maverick/WB) 123
@ BBMAK Out Of My Heart (Into Your. ) (Hollywood) B4 T 916 B A5 | e o s ) it
23 DIRTY VEGAS Days Go By (Capitol) 850 -250 73560 12 46/0 | DUNCAN SHEIK On A High (Atlantic) +118
@  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 172 +217 132532 3 46/14 )
@  PINK Just Like A Pill (Arista) 768 4113 61491 4 234 Most Played
@ DUNCAN SHEIK On A High (Atfantic) 137 +118 82009 5 52/2 i Recu”ents
27 311 Amber (Volcano) 689 -67 76757 9 371 . SR
28  ELVIS VS. JXL A Little Less Conversation (RCA) 664 217 58477 7 382 | wamst T wseLs) i
@  UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic) 641 +351 69099 2 52117 | MICHELLE BRANCH All You Wanted (Maverick'WB) 1598
@ COLDPLAY In My Place (Capitol) 596 +9 58862 6 41A TRAIN Drops Of Jupiter (Teli Me) (Columbia) 1452
@  NINE DAYS Good Friend (Epic) 576 +59 52800 3 40/4 | LIFEHOUSE Hanging By A Moment (DreamWorks) 1370
32 SPLENDER Save It For Later (J) 488  -3% 37809 7 350 E'E“’;EFL”S“[;]'g:;';ﬁI 3(/“152’"”;;” ARgetiingdl S
33  NICKELBACK Too Bad (Roadrunner/IDJMG) 480 -7 31314 16 13/0 00 GOO DOLLS Here Is Gone (Warner Bros.) 959
34 DISHWALLA Somewhere In The Middle (/mmergent) 474 -180 36530 16 30/0 | DEFAULT Wasting My Time (TVT) 878
@ STRETCH PRINCESS Freakshow (Wind-up) 448 +38 34752 3 3473 CREED M/ Sacrifice (1 W/ﬂd'%lp) 853
€D  JENNIFER LOVE HEWITT BareNaked (Jive) M5 432 31462 4 36/ g&'ﬂg F';;YB\;’V";‘ AVIVt'J”% ( ”P/f”%ffg ‘7’;3
37 THE CORRS F/BONO When The Stars Go Blue (143/ava/Atantic) 413 150 43645 17 290 | ot 11V D (Laahents 708
€D  LEANN RIMES Life Goes On (Curb) 388 +131 21070 1 345 | INCUBUS Drive (immortalfpic) 710
39  ENRIQUE IGLESIAS Escape (Interscope) 320 -1 63879 16 10 UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 707
@ HOOBASTANK Running Away (/sland//DJMG) 310  +59 28691 1 100 | 3 DOORS DOWN Be Like That (Republic/Universal) 698
90 Hot AC reporters. Monitored airpla_y ‘data supplied by_Mediabase Researgh‘ a division of Premiere Rgdio_ Networks. Songs ranke‘d by total pIays for the airplay_ week cf
s e 1 g 0 o i e s s o e || R Staion Playlits ve moved 0 the web
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases all of our'momtored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
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How to score
with women.

Music, Flirting, Fun, Fantasy.

Alan Kabel is a proven Hot AC Talent 7pm to Midnight.
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_ LEANN RIMES Life Goes On (Curb)

" CALLING Could It Be Any Harder (RCA)

Most Addéd®

JACK JOHNSON Flake (Enjoy/Universal)

DANIEL BEDINGFIELD t Thr

D. HALL & J. OATES D or Love (BMG/Her/tage)
JOSH GROBAN To Where You Are (143/Reprise)

t Thru This (/s/and//DJMG)

‘Good Day (Nettwerk)
ILLER Come Around (E/ektra/EEGL

( RateloeMysiccom o e e o
BY MEDEAB \SF"‘ : For The wm Endlng 8/30/02.
LW Famillamy Bum TD Familiarity Burn
OUR LADY PEACE Somewhere Out There (Columbia) 406 401 7% 13% 403 72% 14%
GO0 GOO DOLLS Big Machine (Warner Bros.) 404 4.04 69% 5% 4.00 70% 7%
JIMMY EAT WORLD The Middle (DreamWorks) 401 401 95% 39% 396 97% 41%
AVRIL LAVIGNE Complicated (Arista) 399 402 95% 36% 397 97% 41%
JOHN MAYER No Such Thing (Aware/Columbia) 3.95 4.00 86% 30% - 3.94 88% 3%
CALLING Wherever You Will Go (RCA) 394 391 97% 44% 400 97% 45%
MICHELLE BRANCH All You Wanted (Maverick/WB) 391 388 - 92% 37% 380 95% 4%
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 3.90 - 48% 9% 3.97 53% 10%
CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/iDJMG) 3.88 3.86 93% 41% 3.97  94% 40%
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 388 385 9% 44% 3.92 95% 44%
CREED One Last Breath (Wind-up) 3.88 382 90% 27% . 3.84 92% 28%
NICKELBACK Too Bad (Roadrunner/IDJMG) 388 380 89% 29% 3.97 9% 21%
MICKELBACK How You Remind Me (Roadrunner/{DJMG) 385 379 98% 54% 3.97 100% 55%
MICHELLE BRANCH Goodbye To You (Maverick/WB) 384 390 74% 15% 3.79 T1% 16%
DAVE MATTHEWS BAND Where Are You Going (RCA) 384 387 90% 25% - 3.86 94% - 28%
DISHWALLA Somewhere In The Middle (/mmergent) 382 376 61% 10% 3.80 65% 11%
JACK JOHNSON Flake (Enjoy/Universal) 3.80 3.81 60% < 15% 3.88 62% 17%
VANESSA CARLTON A Thousand Miles (A&M/interscope) 379 380 93% 44% 3.78 94% 50%
811 Amber (Volcano) 3.70 368 67% 18% 375 70% 18%
NORAH JONES Don't Know Why (Blue Note/Virgin) 360 356 57% 12% 3.60 61% 13%
PINK Don't L.et Me Get Me (Arista) 356 355 980% 4% 356 91% 44%
PINK Just Like A Pill (Arista) 355 370 83% 27% 356 85% 31%
SHERYL CROW Soak Lip The Sun fA&M/nterscope) 3.47 346 97%  50% 3.33 98% 59%
CORRS F/BONG When The Stars Go Blue (143/Lava/Atlantic) 345 353 70% 24% 340 74% 25%
ALANIS MORISSETTE Precious lllusions {Maverick/Reprise) 344 337 75% 20% 857 79% 17%
SHERYL CROW Steve McQueen (A&M/Interscope) 344 346 52% 10% 3.35 53% 12%
NODOUBT Hella Good (fnterscope) 342 34 9% 4% 349 95% 45%
DIRTY VEGAS Days Go By (Capitol) 341 341 8% 371% 345 86% 36%
BBMAK Out Of My Heart (Into Your Head) (Hollywood) 339 350 61% 4% 3.37 60% 14%
BRUCE SPRINGSTEEN The Rising (Columbia) 338 324 61% 14% 333 62% 15%
Total sample size is 718 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+, TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
4818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

DEF LEPPARD Now (/sland/IDJMG)

Total Plays: 291, Total Stations: 21, Adds: 1
SEVEN AND THE SUN Walk With Me (Atlantic)
Total Plays: 284, Total Stations: 10, Adds: 0
DANA GLOVER Thinking Over (DreamWorks)
Total Plays: 269, Total Stations: 26, Adds: 4
LENNY KRAVITZ f | Could Fall in Love (Virgin)
Total Plays: 246, Total Stations: 23, Adds: 2
SILVERCRUSH Who Is Me? (Redline)

Total Plays: 241, Total Stations: 24, Adds: 2

BON JOVI Everyday (/sland/IDJMG)

Total Plays: 214, Total Stations: 18, Adds: 4
SCAPEGOAT WAX Lost Cause (Hollywood)
Total Plays: 188, Total Stations: 14, Adds: 2
JIMMY EAT WORLD Sweetness (Dreamliorks)
Total Plays: 145, Total Stations: 14, Adds: 7
LUCE Good Day (Nettwerk)

Total Plays: 139, Total Stations: 9, Adds: 2
CALLING Could It Be Any Harder (RCA)

Total Plays: 119, Total Stations: 24, Adds: 8

Songs ranked by total plays

Reporters
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WKDD/Akron, OH *

WRVE/Albany, NY *
PD: Randy McCarten

KPEKIAIhuquemue Nm*

APD Jal mey Barreras

CGALLING “Coul
UNCLE KRACKEF( “Little”

VPIProg Bill Pasha

MD Ryan Sampson
No Adds

WML Birmingham, AL *

2 GAVIN ROSSDALE “Adrenaline”

WIKL/Canton, OH *

2 FAITHHILL Crz
2 UNCLE KRACKER “Little”

WMT/Cedar Rapids, 1A

WALC/Charleston, SC *

WVMX/Cincinnati, OH *
PD: Steve Bender

MO: Storm Bennett

4 QUR LADY PEACE ‘There”
3 BBMAK "Out”

WBNS/Lolumbus, OH *

KKPN/Corpus Christi, TX *
PD: Jason Hillery
MD: Derek Lee

KDMX/DaIlas -Ft. Worth, TX *

BON JOVI "Everyday”

UNCLE KRACKER "Littie”

KSTZ/Des Moines, IA *

OM/PD: Jim Schaefer

MD: Jimmy Wright
UNCLE KRACKER “Litle”

KSIIE! Paso, TX *

1 KYLIE MINOGUE “Sight
1 DANA GLOVER “Qver”
1 UNCLE KRACKER “Lirile"

WMEE/F. Wayne, IN*

INRI
UNCLE KRACKER “Ltie”

QUR LADV PEACE “There”

WIKZMagerstown, MD
PD: Rick Alexander
MD: Jeff Rotenan

JACK JOHNSON “Flake”

WENS/Indianapolis, IN *

WZPUlndlanapolls IN®

LEANN
SOMFTHING CORPORATE “Woke™

1 STRETCH PRINCESS “Freakshow”

WMCMemphis, TN *
PD: Chris Taylor
MD: Toni St James

BBMAK “Out’
LENNY KRAVITZ “Could”

K0S0Modesto. CA *

PD: Keith Kennedy Interim PD: Morgan Taylor PD: Jeff Ballentine OM/PD: Courtney Neison OMPD: Greg Dunkin PD: Max Miller
1 JOHN MAYER “Body” 3 BONJOVI Ever,/day MD: Robin Cole APDMD:; Eli Molam MD: Jim Cerone MD: Donna Milter
UNCLE KRACKER “1 {m 3 DANA GLOVE No Adds 2 ASHANTI “Happy" No Adds 5 LU

ICE “Good”
SOMETHING CORPORATE ‘Woke"

MD: Tred Hulse WC0D/Cape Cod, MA . MD: Dave Decker PD: Darrin Smith

1 BEMAK Out’ OM: Gregq Cassidy CLARKS “Hey” WINK/F. Myers. FL JIMMY EAT WORLD “Sweet” MD: Brian Zanyor
SHERYL CROW “Steve™ MD: Chel suvmcnﬁ?u e’ OM/PDMD: Bob Grissinger LENNY KRAWZ Comd 7 600D CHARLOTIE “Famous”
NINE DAYS "Good” 15 UNCLE KRACKER “Litle" No Adds 3 POD "Satel

3 STONE SOUR Bomer

PD Mlk PO/MD: Erin Bristol MD: Lisa Thomas PD: John %’Roume KMXB/LasVegas NV* gld}PKéMEnmgmh-Ocean,NJ'
eParsons JOSH GROBAN “Where™ LEANN RIMES “Life MD: Chris Cage at Thomas : Lou Russo
CALLING “Could” QUR LADY PEAGE * There LEANN RIMES "L fe” APD/MD Charese Fruge' MD: Debbie Mazelia

NINE DAYS “Good"

No Adds WDAQ/Danbury, CT KALZ/Fresno, CA* WMXL/Lexington-Fayette, KY * KCDUMonterey-Salinas, CA *
ry. y
PR %hIITrmh.a( - (A)%P:L)aﬁ nguv?!s Johnson PD: Jill Meyer PDMD: Mike Skott
: Sharon Kel 24 EIVISVS. IXL Litle* NODOUBT FIADY SAW “Undemeat™
KMXS/Anchorage, AK WUNKCharlotie, NG 10 UNCLE KRACKER ‘Litte MD: Chris Blood SHERYL CROW “Steve”
P% m kf"m"g:u J WLNK gr e, 10 DANIEL BEDINGFIELD “Gotta” ggh% il SO o
lackson Hil R “Woke"
No Adds PD: Neal Sha 6 e WKZN/New Orleans, LA ¢
APD Chils Al KURBALttle Rock, AR * OM/PD: John Roberts
D: Derek James WMMX/Dayton, OH * . D: Randy Cain No Adds
| KAM o Adds PD: Jeff Stevens KVSR/Fresno, CA APD: Aaron ‘Anthony
X/Austin, TX * MD: Shaun Vincent PD: Mike Ye 6 JOSH GROBAN “Where”
P m 5. Stevens UNCLE KRAGKE "Litte” APD: Andy Winford 2 UNCLE KRAGKER Lt WPLINew York, NY *
R WIMXChicago, IL* CALLING “Could 1 SCAPEGOAT WAX “Lost memg AL
gg:ﬂMa Elleg Kac?jlnske D: Scott Shannon
lon Mgr.: Barry James B APDIMD Tony Mascal
o COLOPLAY Pt KALC/Denver-Boulder, CO* | WVTUGrand Rapids. MI * KYSRLos Angels, CA* USRS
KLLY/Bakersfield, CA OM: Mike Stem PDMD: Jeff Andrews D: John Ivey
:Bg‘%ni"fi Tyler :gbm Gjerdrum APD: Ken Evans APDIMD Chrls Patyk
. OX el " : Kozman 1 T
1 JIMMY EAT WORLD “Sweer” WKRQ/Cincinnati, OH * DANA GLOVER “Over O wmwy RO WPTENorfolk, VA *
CLARKS "Hey" OM: Chuck Flnney JOHN MAYER “Body” TR Somer PD: Steve McKay
SHERYL CROW “Steve™ PD: Tommy Fran 10 PINK “Pil"
ELIOT SLOAN “Want” APDDB?"W Co:llns WMBZ/Memphis, TN * JUSTINCASE “Cry"
Douglas OM: Dean 4 X
o3 SRR e KIMN/Denver-Boulder, CO* | WOZN/Greenshoro, NC * POMD: Rramer SR i
RHETT MILLER “Come PD: Ron Harrell PD: SteveWIIlIams N SHEIK “High™
WWMXBaltimore, MD * SOMETHING CORPORATE "Woke” | APDVMID: Michaei Gifford MD: Eric ] Waﬁﬂ&bﬁ?sm

KYIS/Oklahoma City, OK *

OM: Chris Baker

PO/MD: Ray Kalusa

17 MICHELLE BRANCH “Goodtye”
UNCLE KRACKER “Little”

PO/MD: Tom Hanrshan KSRZ/Omaha, NE *
No Adds PD Erthohnson
WIVXCleveland O | WOVD/Deroi MI* WNNKHanisurg, PA * WKTVMilwaukee, W1 * v i
MD = Hm‘eh In'%im PD: Alex Tear PD: Jlgwnn OPea glp)a- ;lokék mu
3 4 n T
vwgnl,dX/Boslon MA* SHERYL CROW “Steve” MO: Ann Detlst JOHN Mrz\yVERO“gB-;)dy" 1 GOOGOO DOLLS "Big”
1 SHERYL CROW "Steve” UNCLE KRACKER [ dtfe”
MD: Wike Mul WOALCleveland, OH- o WOMX/Driando, FL *
: "
SRS S PO: AlenFee WTICHartford, CT * WMYKMivauice, W1 T o ErogacT! Cushman
VANESSA CARLTON “Ortinary” AT ooy WKMX/Dathan, AL PD: Stave Saihany Kelly JOHN MAYER “Body™
NINE DAYS “Good” OMMD: Phil Thomas APDMD:Jeannine Jersey prp Mark Richards
LEANN RIMES “Lite” RHETT MILLER “Come” 7 JOHN MAYER "Body"
VWU Gaorado Srings, O KHMXHouston-G:
WTSS/B alveston, TX *
PD: Sue ‘;!mi sl ﬁn'l(m Andy Carlisle WNKIElmira, NY PD: Marc Sherman KSTP/MlnneapoIis MN* KBBYIDan:r‘(d-EVenmm, CA*
MD: Rob Lucas 5 UNCLE KO e OMPD: Bob Guick TNORA JCRES rou O Lo e choake
Jroboss R A— phosdds 1 DUR LADY PEACE “There” 8 CREED “Breath” 3 JOHN MAYER "Body”

WHTG/Monmouth-Ocean, NJ *

WMWX/Philadelphia, PA *
PD: Chris Ebbott
No Adds

KMXP/Phoenix, AZ *
PD: Ron Price

MD: Trent Edwards
15 BON JOVI 'Eve%ﬂa\'
€ DEF LEPPARD “Now

WZPT/Pittsburgh, PA*

PD: Keith Clark

APD/MD: Jonny Hartwell
DUNCAN SHEIK “High”
UNCLE KRACKER “Little”

WMGX/Portland, ME
PD: Randl Kirshbaum
APD/MD: Ethan Minton
RHETT MILLER *Come”
LUCE “Good

KRSK/Portland, OR *

2 LIPEHOUSE ‘Spin”
1 NCLEKHACKER "L ttie”

SHERVL CROW “Steve”

WSNE/Providence, Rl ©
PD: Bill Hess
MD: Gary Trust

JOHN MAYER “Body”

WRFY/Reading, PA *
PDMD: Al Bume
8 JOHN MAYER “Body”

GAVIN ROSSDALE “Adrenaline”

KLCNReno NV

f Smith
1 SCAPEGOAY WAXLost”

JIMMV EF\T WORL[) “Sweet”

KNEV/Reno, NV *
OMPDMD: Carlos Campos
5 AVAIL LAVIGNE “SkBer™

BON J(NI Everynzy

Cculd
SIL\/ERC USH ™
SOMETHING CDRPOHATE “Woke™

KNVQReno, NV *

PD: Panama

MD: Heather Combs

12 ELVISVS. JXL “Little”
RHETT MILLER “Come”

- » :
o i

WMXBRichmond, VA *

KEZR/San Jose, CA*

KZPT/Tucson. AZ *

LAVA BABY “Got™
SOMETHING CORPORATE “Woke

PD: Tim Baldwin PD: Jim Murphy PD: Carey Edwards

MD: Micheile Prosser APDMD: Mlchael Martinez APDMD: Leslie Lois

2 CALLING "Could™ 6 JIMMY EAT WORLD “Sweet” 12 JIMMY EAT WORLD “Sweet”
JIMMY EAT WORLD “Sweet” 1 TORI AMOS “Sorta” 1 NINE DAYS “Gooc”
RHETT MILLER “Come™ PINK “Pill"

WRQX/Washington, DC *

WVOR/Rochester. NY * KRUZ/Santa Bartiara, CA DIrJO Steve Kosbau
PD: Dave LeFrols MD: Mandye Thomas BsKenn King
MD: Joe Bonacci 15 HALL & OATES “Love™ MD Carol Parker

5 LIFEHOUSE “Spin” 15 LEANN RIMES “Lite™ No Adds

KMHX/Santa Rosa, CA *
PD Thomas

WWZZ/Washington. DC*
PD: Mike Edwards
APDMD: Sean Sellers

No Agds

KZZ0/Sacramento, CA *
Dir. .. Mark Evans
PD: Ed Lambert
APD/MD: Jim Matthews
13 AVRIL LAVIGNE “SkBer”
2 NODOUBT FLADY SAW “Undermeath”

“Eyed
STRETCH PRINCESS “Freakshow™
RHETT MILLER “Come "

WRIMFWes Paim Beach, AL *
KPL2/Seattle-Tacoma, WA* | pp: R
KYKY/St. Louis, MO * PD: Kent Phill APD/I;IJBsAmy Navaro
PD: Smokey Rivers MD: Alisa Hashimoto No Adds.

APDMD: Greg Hewitt
37 JOHN MAYER “Body"
BBMAK “Qut”
PINK “PIlI"

UNCLE KRACKER "Littie”

WHYN/Springfield, MA
OM/PD: Pat McKay

LEANN RIMES ‘Lite

SOMETHING CORPORATE "Woke"

KEBZBIthna KS*
P M
D: Sy Wotde

WVRV/St. Louis, MO *
OMPD: No Adds

CONJURE ONE/O CONNOR “Tears™
WSSR/Tamna FL

PD: HIckSc m
APD Kun &hgm

WXLOMWorcester, MA *
KOMB/Satt Lake City, UT * ﬁmn”aﬁciy"?@ﬁm

OM: Alan Hague

PD:
APDIMD JJ Rlle'y
CALLING "Could”
JENNIFER LOVE HEWITT “Barehiabe™
OUR LADY PEACE “There”

OHN MAYER “Body”
SOMETHING CORPORATE Woke
UNCLE KRACKER “Littie”

19 LIFEHOUSE “Spin”
6 GAVIN ROSSDALE “Adrenaiine”
4 AVRIL LAVIGNE "Skger”

WWWM/Toledo, OH * WIVEXY Youngstown- Wearren, OH
KFMB/San Diego. CA * OM: Tim Roberts OMPD: Dan Rivers
n Uiego, PD: Steve Marshall MD Ma,* French

VP/IGM/PD; Tracy Johnson APDMD: Jeff OVER "Over”
APD: Jen Sewel No Adds UNCLE KRACKEF “Littie”

M}CHELLE BRANCH “Goodbye”

LFANN RIMES Lite”
KMY\/San Diego, CA* *
PD: Duncan Payton i
D %Kav Monitored Reporters )

99 Total Reporters

9 NODOUBT FAADY SAW “Undemeath”
MICHELLE BRANCH “Goodbye™

KIOUSan Francisco, CA * 90 Total Monitored

G0O GOO 0OL i
500500 00LS 89° 9 Total Indicator

TRACY CHAPMAN “One”

Note: KKPN/Corpus Christi, TX

KLLCISBH Francisco, CA * moves from CHR/Pop to Hot AC.

MD Dﬂlandd.n
No Adds
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dison’s Study Reflects
rave Ghallenges

The good news is that adults are less likely to
download, rip and burn — at least for now

F or a second year, R&R commissioned Edison Media Research to conduct a
— comprehensive study of music consumers’ habits, and “The Ultimate Music
Buyers Study II” was presented during R&R Convention 2002 in June.

Unless you’ve been living off-planet recent-
ly, you’re well aware that consumers 12 to 17
feel empowered to download free music with no
compunction. This year Edison included con-
sumers up to age 44 in its study — a first — and
a component reflecting the music-buying hab-
its of Smooth Jazz fans. Special thanks to Edi-
son’s Jayne Charmeski for expanding the sam-
ple to include the younger segment of the SJ
audience.

The Demos

The survey consisted of 942 telephone inter-
views with participants ages 12 to 44 between
May 7 and May 20, 2002. The following shows
the total sample’s demographic breakdown,
compared to the Smooth Jazz listeners’ demos.

Total Smooth

Sample Jazz
12-17 19% 8%
18-24 21% 16%
25-43 27% 35%
35-44 33% 41%
Male 50% 37%
Female 50% 64%
African American 13% 13%
Asian American 2% 3%
Hispanic or Latino 14% 15%
White 66% 63%
Other ethnicity 4% 6%
No answer/refused 1% 1%

New Music

The percentage of respondents who answered
that they’re exposed to new music “often”
through the following sources is listed below.
This confirms radio’s dominance, especially in
Smooth Jazz.

Total Smooth

Sample Jazz
Music magazines 1% 9%
Radio listening 7% 81%
Artist seenon TV 23% 27%
Concerts and live shows 1% 9%
Friends 42% 38%
Music-video channels 34% 27%
Movie soundtracks 25% 26%
Compilation CDs 15% 19%

Initial Motivation For
Last CD Purchase

Radio scores well again when it comes to be-
ing an initial motivation to purchase music —
followed, notably, by hearing or seeing music
in a store. Other factors appear to be almost in-
significant.

Total Smooth
Sample Jazz
Heard on radio 32% 32%
Music-video channel 9% 3%

Magazine or newspaper 3% 3%
TV entertainment, news

or information show 3% 2%
Advertised on TV 4% 6%
Featured on TV 4% 4%
Concert or live show 4% 4%

Heard about from

friend or relative 14% 8%
Saw on Internet 5% 3%
Heard or saw in store 14% 18%
Record club 3% 8%
Heard in movie or

on movie soundtrack 4% 6%

Single Most Influential
Factor In Buying CDs

Radio’s influence on the decision to buy
CDs is so overwhelming — it’s the strongest
motivation for 48% of the total sample and
55% of Smooth Jazz fans — that, of the numer-
ous other factors mentioned, I"ll list only the
four next-highest. Although the figures drop
into single digits, the information is for your
edification on where best to invest precious
marketing resources (as well as for your
amusement).

Total Smooth
Sample Jazz
Radio airplay 48% 55%
Heard or saw in store 6% 9%
Friend or relative 13% 7%
Music-video channel 12% 7%

Record club 2% 6%
Where Do You Buy Most CDs?

Other sources, among them Rolling Stone,
indicate that about half of adults buy CDs
through online retailers, such as Amazon.com or
CDNOW. Here’s Edison’s breakdown.

Total Smooth

Sample Jazz
Record store in mall 21% 22%
Record store not in mall 20% 15%
Discount store
(Wal-Mart, Target, etc.) 26% 28%
Electronics store
(Best Buy, Circuit City, etc.) 14% 9%
Record club 10% 16%
Internet 4% 3%
Someplace else 6% 5%

New Artists Or Old Faves?

The Edison study also addressed the extreme-
ly divisive issue of the importance of new art-
ists — to the vitality of radio formats and the
music industry’s future and in listeners’ lives —
with the question “In general, which are you
usually more likely to be interested in, a big hit
CD by a new artist or the latest CD from a more
established artist?”

Jazz_
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WNUA WELCOMES T

igij

URNING POINT

Culp and A440 Pres. Kent Anderson.

A440 Music Group artists Turning Point performed recently for WNUA/Chicago’s “Smooth
Jazz Thursdays” at the Chicago Historical Society. Pictured grooving here are (I-r) A440
Exec. VP Suzy LeClair, bandmembers Dimitri Sahnas and John Herrera, WNUA evening host
Danae Alexander, WNUA & WLIT OM Bob Kaake, bandmembers Thano Sahnas and Steve

Total Smooth
Sample Jazz
Big hit from new artist 22% 17%
Latest CD from a more
established artist 65% 68%
Consumer Attitudes

A wide variety of questions were posed to the
sample base. The percentages below represent
those who agreed with the following statements.

Total Smooth
Sample Jazz
When you find an artist you like, you try to buy every
new record that artist puts out.
40% 43%

You won’t buy a new CD unless you have aiready heard
a few songs from that CD you like on the radio.

77% 70%

You have purchased a new CD after seeing a video for
a song on channels like MTV, VH1 or BET.

51% 45%

You have purchased a new CD after seeing what an
artist or group looks like on TV or in a magazine.
25% 34%

Artists you like sometimes get so much attention on
TV and in magazines that it turns you off the artists.
38% 37%

You have purchased a new CD after reading a review
or article about an artist or group in a magazine.
33% 36%

You no longer buy CDs, as you can download music
for free over the Internet.

22% 13%
Instead of buying a CD, you've burned someone else’s
copy. 30% 25%

You are buying fewer CDs lately because you are buy-
ing more DVDs instead. 16% 12%
There is nothing morally wrong about downloading
music for free from the Internet.

52% 46%
You have purchased a new CD as a result of hearing
the artist’s music streamed over the Internet, such as
through a web radio station or an audio webcast.

31% 31%

More Agreement

The percentage of respondents who answered
yes to the following questions:

Total Smooth
Sample Jazz
Have you gver purchased a CD featuring the sound-
track from a movie? 73% 84%
Have you ever purchased a compilation CD or tape?
51% 52%

Have you ever purchased a CD single that features only
one or two songs? 41% 48%

What Consumers Find Informative

Edison asked about some of the things radio
stations do to promote artists and music. It’s in-

wWww.americanradiohistorv.com

teresting that scores for what respondents con-
sider to be very effective at informing them
about artists and music are similar for the total
sample and the Smooth Jazz sample.

Total Smooth
Sample Jazz

Shows where the hottest and most-requested songs

are counted down 34% 30%
Appearances by the artist live on-air, talking to DJs

29% 33%
Live on-air performances 40% 40%

Radio-sponsored shows, such as “megashows” with
multiple artists appearing 37% 34%
Contests where you can win new CDs before you can
buy them 27% 24%

Artist news and info on a radio-station website
17% 18%

Radio listeners want more basic artist and
song information on the air;

Total Smooth
Sample Jazz

Radio stations should announce the name and artist
of a song they play before or after every song.

61% 65%
Radio stations should announce the name and artist
of a song they play only before or after new songs.

34% 33%
Radio stations do not announce the names and art-
ists of the songs they play often enough.

64% 63%

Some other stats: Eight percent of the people
in each sample own personal digital assistants
that enable them to play music portably. Given
a brief description of digital satellite-audio ser-
vices, such as Sirius and XM, including the $10
monthly service fee, respondents reflected the
following levels of interest:

Total Smooth
Sample Jazz
Very interested 15% 13%
Somewhat interested 31% 34%
Not very interested 18% 8%
Not at all interested 36% 43%

The Core Question?

Edison asked the sample base: “Many record
labels will be releasing CDs that you can’t copy
or listen to on your computer. Does not being
able to copy or listen to a CD on a computer
have any influence on your decision to purchase
that CD? Would you say it does not influence
your purchase decision at all and you would
purchase that CD anyway or that you would not
buy a CD you couldn’t play or copy on your
computer?”

Total Smooth
Sample Jazz
No influence on
purchase decision 73% 77%
Would not purchase CD 25% 22%
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s TOTAL ‘- GROSS  WEEKSON TOTALSTATIONS/] % “isem
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSO?IONS CHART ADDS T
1 1 JOE SAMPLE X Marks The Spot (PRA/GRP/VMG) 889 -32 139072 16 oo | o .
. . ARTISTTITLE LABEL(S) ADDS
4 €@  KIM WATERS In The House (Shanachie) 824 +86 122822 17 39/0 | BoB JAMES Morning, Noon & Night (Warner Bros.) 6
3 @ LARRY CARLTON Morning Magic (Warner Bros.) 824 +24 128107 14 41/0 | KEN NAVARRO Healing Hands (Shanachie) 5
9 0 NORMAN BROWN Just Chillin’ (Warner Bros.) 625 +85 82233 1 42/0 | JEFF GOLUB Cold Duck Time (GRP/VMG) 4
5 6 BONEYJAMES RPM (Warner Bros.) 607 58 99188 21 360 |AL éARROEFA‘A‘ SRJEOAEMCECK,E“ lLOST A';Id F;“Zd (GRP/VME) g
10 @ EUGEGROOVE Slam Dunk (Warner Bros) S5 457 G106 10 4t | PECSBEL AR g e ) 3
11 0 KENNY G F/GCHANTE MOORE One More Time (Arista) 553 +57 82655 4 391 GREG ADAMS Roadhouse (Ripa) 2
6 9  DOWN TO THE BONE Electra Glide (GRP/VMG) 54 -86 58420 18 3410 RICHARD ELLIOT Q.T. (GRP/VMG) 2
8 10  JOYCE COOLING Daddy-0 (GRPYMG) 511 -30 70562 22 32/0 | MICHAEL MANSON Outer Drive (A440 Music Group) 2
12 @ GERALD ALBRIGHT Ain't No Stoppin’ (GRPVMG) 503 +21 72409 12 37/0 | LEE RITENOUR Module 105 (GRP/VMG) 2
3 GRGUP 3 Roll With It (GRPVMG) 2
14 @ CHUCK LOEB Sarao (Shanachie) 469 +33 80735 10 3710 MARILYN SCOTT Loving You (Prana) ?
15 {®  BRIAN CULBERTSON Without Your Love (Warner Bros.) 452 429 3985 16 3471 | oo s 2
13 14 NORAH JONES Don't Know Why (Blue Note/Virgin) 446 -15 56939 19 310 | yiMMY SOMMERS Falllng For You (Higher Octave) 2
7 15 CRAIG CHAQUICO Luminosa (Higher Octave) 435 -129 46749 20 310 ; .
16 @ FOURPLAY Rollin’ (Bluebird/RCA Victor) 431 +22 59808 8 38A
17 Q JONATHAN BUTLER Wake Up (Warner Bros.) 402 +16 50658 10 330
19 (D JOE MCBRIDE Woke Up This Morning (Heads Up) 361  +22 40943 12 33 : —
20 ) GREG ADAMS Roadhouse (Ripa) 3/8 428 50719 9 B2 | A
21 @  DAVID BENOIT Then The Morning Comes (GRPVMG) M +32 70270 6 29/1 | NATALIE COLE Tell Me All About It (GRPVMG) +115
18 21 LUTHER VANDROSS I'd Rather (J) 328 -23 39821 13 22/0 | KIM WATERS In The House (Shanachie) +86
24 @) RICHARD ELLIOT Q.T. (GRPVMG) 323 +71 57086 4  30/2 | NORMAN BROWN Just Chillin' (Warner Bros.) +85
23 €D SADE Somebody Already Broke My... (Epic) 209 428 29113 11 210 chE*éf:L“EEFLX“COT_O‘TC ( Gt””l/‘/g’,’f) " +;;
25 @ JEFF GOLUB Cold Duck Time (GRPVMG) 21 419 39002 4 284 | oo - D"u':];"(v(l/a”fgfgrg | i
26 25  JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 227 - 9056 7 16/0 | KENNY G F/CHANTE MOORE One More e (Arista) 457
27 @ JEFF KASHIWA 3-Day Weekend (Native Language) 226 +7 22054 5 22A1 MAYSA Friendly Pressure (N-Coded) +36
@ AL JARREAU & JOE COCKER Lost And Found (GRPVYMG) 198 +29 18099 1 18/3 | CHUCK LOEB Sarao (Shanach/g) +33
28 28 BOYZ I MEN The Color Of Love (Arista) 198 1 32261 4  13/0 | DAVID BENOIT Then The Moming Comes (GRPVMG)  +32
29 @ CHRIS BOTTI Lisa (Columbia) 188 4 22823 4 18A1 e
€) MICHAEL MANSON Outer Drive (4440 Music Group) 183 21 29187 1 212
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 8/18-8/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs -
are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number TOTAL
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions | ARTIST TITLE LABEL(S) PLAYS
equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, )
The Arbitron Company). (C) 2002, R&R, Inc. PETER WHITE Bueno Funk (Columbia) 243
; ” . | BRAXTON BROTHERS Whenever | See You (Peak) 216
STEVE COLE So Into You (Atlantic) 156
e LA NN EE o R AR " wow s | ALFONZO BLACKWELL Funky Shuffle (Shanachie) 143
NATALIE COLE Tell Me All About It (GRPVMG) MARILYN SCOTT Loving You (Prana) JIMMY SOMMERS Lowdown (Higher Octave) 142
Total Plays: 167, Total Stations: 21, Adds: 10 ‘ Total Plays: 105, Total Stations: 10, Adds: 2 BOZ SCAGGS Miss Riddle (Virgin) 137
STEVE OLIVER High Noon (Native Language) PAUL HARDCASTLE Desire (Trippin’ ‘n Rhythm) JEFF GOLUB Cut The Cake (GRP/VMG) 123
Total Plays: 149, Total Stations: 19, Adds: 1 Total Plays: 101, Total Stations: 7, Adds: 1 ERIC MARIENTHAL Lefty’s Lounge (Peak) 102
MAYSA Friendly Pressure (N-Coded) NESTOR TORRES Rhythm Is Gonna Get You (Shanachie) DAVID BENOIT Snap! (GRPVMG) 89
Total Plays: 148, Total Stations: 13, Adds: 1 Total Plays: 82, Total Stations: 9, Adds: 1 CELINE DION A New Day Has Come (Epic) 87
MARC ANTOINE Cruisin’ (GRP/VMG) LEE RITENOUR Module 105 (GRP/VMG) JEFF LORBER Ain't Nobody (Samson/Gold Circle) 74
Total Plays: 129, Total Stations: 11, Adds: 0 Total Plays: 78, Total Stations: 11, Adds: 2 GREGG KARUKAS Night Shift (N-Coded) 72
MIKE PHILLIPS Will You Stick With Me (Hidden Beach) THOM ROTELLA A Day In The Life (Trippin’ 'n Rhythm) KIRK WHALUM | Try (Warner Bros.) "
Total Plays: 105, Total Stations: 11, Adds: 1 Total Plays: 73, Total Stations: 7, Adds: 0 PIECES OF A DREAM Night Vision ‘(Hea ds Up) 52

Songs ranked by total plays
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Smooth Jazz Action
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It's easy to stay excited about the music when
~ you're programming Smooth Jazz. The River's
. Music Director, Doug Wulff, and | love the way
the format has evolved. We remember when
most of the songs were medium- or slow-
tempo and artists would never do a cover

&

% song. Our listeners love the current upbeat,
: Jlm BrVa“ ¢ jazzy tunes and appreciate all the variety
’ PD, KRVR (The River)/ ¢ packed into each hour. On The River we still
| Modesto CA @w«g play the format vocals that set us apart —

songs by Michael Franks, Randy Crawford,
1 Chris Rea, Slim Man and Julia Fordham. They work well in the same
hour with current hottizs like Norah Jones, Brian McKnight, India.Arie
and Victor Fields. # The right traditional jazz cuts flow nicely with
the new stuff, so we fove putting in songs by Wes Montgomery, Stan
Getz, Vince Guaraldi. Kenny Burrell and, of course, Dave Brubeck
(an alumnus of University of the Pacific here in Stockton). # Our
i | current playlist is longer than most, and we showcase local artists so
hsteners know the great jazz is grown here in the San Joaquin Valley too. We still
play tasty guitar from Jesse Cook, Willie & Lobo and Ottmar Liebert to add more
spice. Our need for variety and an interesting flow was greatly influenced by years
of Steve Feinstein’s programming of KKSF/San Francisco, as Doug and | are from
the Bay Area. # We believe Smocth Jazz is the best contemporary music being
produced today, and we love hearing new music on The River as much as our lis-
teners do. Having no consultants — and owning the station — gives us the free-
dom to take more chances and to follow our hearts.

E:

or the second consecutive week, Natalie

Cole’s seductive ‘Tell Me Alf About it" (GRP/
VMG) is No. 1 Most Added. This tim= it picks up
eight adds, including crucial major-market sta-
tions like WQCD/MNew York and WNUA/Chicago,
along with WSSM/St. Louis, JRN and KCiY/Kan-
sas City. Programmers’ confidencz in Cole’s
GRP/Verve debut runs high; for example, KKSF/
San Francisco moves “Tell Me” from seven-26
plays, WNWV/Cleveland bumps it aod-17 plays,
and KWJZ/Seattle increases the track add-16 ~
all of which go toward qualifying it as No. 1 Most increased by +115 plays. You get
the picture — hit! ... Speaking of WHUA, credit R&R’s five-time Smooth Jazz Sta-
tion of the Year for being first to chamoion Kirk Whalum’s “Playing With Fire” (Wamer
Bros.) ... At 24*, Jeff Golub’s “Cold Duck Time” (GRP/VMG) earns four new adds,
including WNUA and WLVE (Love 94)/Miami ... Ken Navarro's “Healing Hands”
(Shanachie) is second Most Added, with five new adds, including WQCD ... Warner
Bros. gains momentum on two of our top 10. Norman Brown'’s “Just Chillin™ aces
a four-position gain, 9-5%, and Euge Groove’s “Slam Dunk” hurtles 10-7* ... Al
Jarreau’s “Lost and Found” debuts at 27* and earns three new adds ... Michael
Manson’s “Outer Drive” (A440) detuts at 30* and picks up two new adds, includ-
ing WJZI/Milwaukee. it's up to 18 plays on KTWV/Los Angeles ... Some new tunes
merit your repeated attention: Gato Barbieri's “Shadow of the Cat” (Peak/Concord),
which earns three early adds; Peter White's “Who's That Lady" (Columbia), which
is added at KIFM/San Diego; and George Duke’s “Chillin™ (BPM).

~— Carol Archer, Smooth Jazz Editor

Reporters

Stations and their adds listed alphabétically by market

WZMR/Albany, NY
PO/MD: Tim Durkee
NA

GATO BAR
MM MME

KRQS/Albuquergue, NM
PD: Paul Lavoie
MD: Jeff Young

KEN NAVARRO "Healing

Ni COLE “Tel

JARREAU & COCKER “Los

MA e
08 JAMES “No
ECES OF A DREAM "Turning

MO0

KNIK/Anchorage, AK
OM/PD: Aaron Wallender
MD: Jennifer Summers

Nc Adus

WJZZ/Atianta, GA

PO/MD: Nick Francis
o Ad

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend

WNUA/Chicago, IL
OM: Bob Kaake
PD: Steve Stiles

WHALIM FWHITE “Fire
NA

WNWV/Cleveland, DH
PD/MD: Bernie Kimble

WJZA/Columbus, DH
DM/PD/MD: Bill Harman
APD: Gary Woiter

\K N W,

A

KOAi/Dallas-Ft. Worth, TX
PD: Maxine Todd
APD/MD: Bret Michael

KJCD/Benver-Boulder, CD
PD/MD: Steve Williams
VARRE| 12
MS

KVJZ/Des Moines, 1A
PD: Mike Blakemore
MD: Becky Taylor

Al

WVMV/Detroit, Mi

PD: Tom Sleeker

MD: Sandy Kovach
ey

KUJZ/Eugene, OR
PD: Chris Crowtey

KASHIW/

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. We'denhelmer
2 KEN NAVARRO "Healing
JARRIAL & KE

WYJZ/ndianapolis, IN

PO/MD: Carl Frye
MICHAEL MANSON “Drve
Hes

KClIY/Kansas City, MO
PD: Mark Edwards

MD: Michelle Chase
MIKE PmLura Shc
NATAL LE

KOAS/Las Vegas, NV
OM: Vic Clemons

PD/MD: Erik Foxx
GATO BARBIERI “Shadvis

A LE “Tell
WARREN HILL “Falien

KTWV/Los Angeles, CA
PD: Chris Brodie
APD/MD: Ralph Stewart

) A

WJZN/Memphis, TN
PD: Norm Miller

JARREAU & COCKER “Lost
TURNING POINT "Wig

WLVEMiami, FL
PD: Rich McMillan

JEFF GO Cold

WJZIMilwaukee, Wi
OM/PD Sleve Scun

KSBR/Mission Viejo, CA
QOM/PD: Terry Wedet

MD: Logan Parris
AL IMUS Mc
A

KRVR/Modesto, CA
PD: Jim Bryan
MD: Dqu Wultf

WOCD/New York, NY
OM: John Mullen
PD/MD: Charley Cornolly

WJCD/MNorfolk, VA

OM: Daisy Davis

APD/MD: Larry Hollawell
PLAY R

N SCC g
ENNY G Time
ATALIE o

WLOQ/Orlando, AL
PD: Dave Kosh

MD: Patricia James
BRICKMAN RAK W3KI
AA HARDCASTLE

WJJZ/Philadelphia, PA
OM: Anne Gress
PD: Michael Tozzi

MD: Joe Proke
No Ac

KYOT/Phoenix, AZ
PD: Shaun Holly
APD/MD: Greg Morgan

No Adds

KJZS/Reno, NV
PD: Jay Davis
No Adds

WJZV/Richmond, VA

OM/PD: Tommy Fleming
PIEC DREAM * ng’

KSSJ/Sacramento, CA
PD: Lee Hanson
APD: Ken Jones

E igh

WSSM/St. Louis, MO
OM: Mark Edwards
PD: Dawd Myers

NATALIE COLE "Te

KBZN/Salt Lake City, UT
PD/MD Rob Riesen

ITENOUR “Module
JAN’ N

KIFM/San Diego, CA
PD: Mike Vasquez
APD/MD: Kelly Cole

BRIAN RTSON \Nrﬂ out
R

570
RWHITE “Lacy"

KKSF/San Francisco, CA
APD/MD: Samantha Wiedmann
No Adgds

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
MARILYN SCOTT Ing

KJZY/Santa Rosa, CA

PD: Gordon Zlot

APD/MD: Rob Singtetan
No Ad

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley
MD: Dianna Rose

WEIB/Springfield, MA
PD: Ben Casey
MD: Darre! Cutting

MY F

A
A

WSJT/Tampa, FL
OM/PD: Ress Block
MD: Kathy Curtis

WJZW/Washington, DC
OM: Kenny King
PD: Carl Anderson

Add

JRN/(Jones NAC)/National
PD: Steve Hibbard
MD: Cheri Marquart

4 NATAL T

JAME

42 Total Reporters

Family friendly radio featuring travel, financial, health
and entertainment segments as well as MasterControl’s
LifeHelps and Thought for the Week.
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Powerline
Adult Contemporary Music

Country Crossroads
Country Hits and Interviews

On Track

Contemporary Christian Music
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Contemporary Christian Music

.60 Features
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Fort Worth, TX 76116-4511
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Smooth Jazz Playlists

WOCD/New York 9,”,% Tnre KTWV/Los Angetes WNUA/Chicago KKSF/San Francisco A KOAl/Dallas-Ft. Worth
Emmis Infinity Clear Channel m ,5-5 Clear Channel : Infinity
(212) 3521019 (310 840-7180 (312) 6459550 (415) 975:5555 KK F 103 7 (214 526-9870 *@A\S| S 1075
Connolty Y Brodie/Stewart Stiles da:zf— Wiedmann g . Todd/Michael S frie—
12+ Cume 1,871,200 Al s 12+ Cume 946,000 947 KTWV 12+ Cume 871,100 = 12+ Cume 577,000 woo N iaiz 12+ Cume 351,600
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE 6! (000) LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE Gl (000} LW TW  ARTIST/TITLE G (000}
2% 27  SPECIAL EFX/Cruise Control 30996 24 25 CHRIS BOTTIAisa 16350 26 26 KIMWATERS/In The House 13450 6 28  KENNY G F/C. MOORE/One More Time 8176 19 28  JOE SAMPLE/X Marks The Spot 6467
2 21 DAVID BENOIT/Then The Moming. 30996 22 25 BONEY JAMES/RPM 16350 23 25  EUGE GROOVE/Slam Dunk 13450 18 28  JOE SAMPLE/X Marks The Spot 8176 17 28 JOYCE COOLING/Daddy-O 6244
24 26  KIMWATERS/In The House 29848 27 25  JOE SAMPLE/X Marks The Spot 16350 25 25  DOWN TO THE BONE/Electra Glide 13450 7 26  DIDO/Thankyou 7592 27 28  STEVE COLESSo Into You 6244
22 25  JOE SAMPLE/X Marks The Spot 28700 26 25 EUGE GROOVE/Slam Dunk 16350 26 25  LARRY CARLTON/Morning Magic 13450 26 26  PETER WHITE/Bueno Funk 7592 28 28 JIMMY SOMMERSLowdown 6244
27 25 BONEY JAMES/RPM 28700 26 24  LAARY CARLTONMorning Magic 15696 19 20 SPECIAL EFX/Cruise Gontrol 10760 27 26  LARRY CARLTDN/Morning Magic 7592 28 27 PETER WHiTE/Bueno Funk 6021
22 24  LARRY CARLTONMorning Magic 27552 15 18  CHRIS STANORING/Through.. 11772 21 20 JOE SAMPLE/X Marks The Spot 10760 7 26 NATALIE COLE/Teil Me All About It 7592 29 27 JEFF GOLUB/Cut The Cake 6021
20 24 CHUCK LOEB/Sarao 27552 17 18  GREG ADAMS/Roadhouse 1772 19 18 NORMAN BROWN/Just Chillin’ 10222 27 26  JOYCECOOLING/Daddy-0 7592 17 18 KENNY G F/C. MOORE/One More Time 4014
20 17 GERALD ALBRIGHT/Am't No Stoppin’ 19516 16 18  MICHAEL MANSON/Outer Drive 1772 21 18 JOE MCBRIDE/Woke Up This Morning 9684 27 25  CHUCK LOEB/Sarao 7300 17 18  SAOE/Somebody Already. 4014
7 17 WARREN HiLL/Fallen 19516 20 18  DAVID BENOIT/Then The Morning.. 11772 19 18  FOURPLAY/Rollin' 9684 6 25  SADE/Lovers Rock 7300 14 17 GERALD ALBRIGHT/Ain't No Stoppin’ 3791
21 17 RICHARDELLIOT/AQT. 19516 18 17 JOYCE COOLING/Daddy-O 11118 11 13 BOZ SCAGGSMiss Riddie 6994 7 25  NORAH JONES/Don't Know Why 7300 17 17 NORAH JONES/Don't Know Why 3791
7 16 MARC ANTOINE/Cruisin’ 18368 20 17 KIM WATERS/In The House 11118 13 12 REMY SHAND/Take A Message 6456 27 25  RICK BRAUN/Middle Of The Night 7300 18 17 LUTHER VANDRDSS/'d Rather 37N
18 16 NESTOR TORRES/Rhythm Is Gonna . 18368 17 17 GERALO ALBRIGHT/AIn't No Stoppin’ 11118 9 12 KENNY G F/C. MOORE/One More Time 6456 7 24 DIANAKRALL/The Look Of Love 7008 14 17 EUGE GROOVE/Slam Dunk 3791
9 7  JEFF KASHIWA/Z3-Day Weekend 8036 16 17 CHUCK LOEB/Sarao 11118 7 11 RICHARDELLIOTAQ.T. 5918 15 17 BRAXTON BROTHERSWhenever | SeeYou 4964 14 17 NORMAN BROWN/Just Chillin’ 3791
7 7 JONATHAN BUTLERMake Up 8036 17 17 FOURPLAY/Rolliin’ 11118 10 10 CHUCK LOEBSarao 5380 11 16 EUGE GROOVE/Slam Dunk 4672 17 17 BOYZ Il MEN/The Color Of Love 3791
8 7  FOURPLAY/Rollin’ 8036 18 16  JONATHAN BUTLERMake Up 10464 11 10 NORAH JONES/Don’t Know Why 5380 8 16  RICHARD ELLAOT/Shotgun 4672 15 17 SPECIAL EFX/Cruise Control 37N
8 7 GREGADAMS/Roadhouse 8036 16 16 NORMAN BROWNAJust Chillin 10464 13 10 JARREAU & COCKER/Lost And Found 5380 12 16 NORMAN BROWN/Just Chillin’ 4672 23 17 BONEY JAMES/RPM 379N
7 7 KENNYG F/C. MOORE/One More Time 8036 17 16 DOWN TO THE BONE/Eiectra Giide 10464 9 10 DAVID BENOIT/Then The Morning. 5380 12 16  CRA!G CHAQUICO/Luminosa 4672 15 17 CHUCK LOEB/Pocket Change 3791
7 7 BOBBALOWIN/She's Single. . 8036 15 15  NORAH JONES/Don't Know Why 9810 8 10  GREG AOAMS/Roadhouse 5380 13 15  GREG ADAMS/Roadhouse 4380 14 16 DOWN TO THE BONE/Electra Glide 3568
7 7 MIKE PHILLIPS/WIH You Stick 8036 13 15  KENNY G F/C MOORE/One More Time 9810 1 8 MICHAEL MANSON/Outer Orive 4842 11 14 WALTER BEASLEY/Good Times 4088 15 16  PIECES OF A DREAM/Night Vision 3568
8 6  JEFFGOLUB/Coid Duck Time 6888 18 14  JEFF GOLUB/Coid Duck Time 9156 11 9 JONATHAN BUTLER/Wake Up 4842 10 14 DAVID BENOIT/Then The Morning 4088 9 15 JOSEPH VINCELLI/Stop Six 3345
9 6 NORMANBROWNAust Chilin’ 6888 16 13 SADE/Lovers Rock 8502 10 8  STEVE OLIVERMHigh Noan 4304 11 13 JIMMY SOMMERS/Lowdown 3796 5 B LARRY CARLTON/Morning Magic 1784
7 6 MAYSAfFriendly Pressure 6888 12 13 SPECIAL EFX/Cruise Control 8502 = - a JEFF GOLUB/Cold Duck Time 0 10 12 FOURPLAY/Rollin’ 3504 2 RICHARD ELLIOT/QT. 446
8 6 EUGE GROOVE/Slam Dunk 6888 4 6 ENYAOnly Time 3924 - a WHALUM FAWHITE/Playing With Fire 0 8 10  BONEY JAMESRPM 2920 2 STEVE OLIVER/MHigh Noon 446
8 6 JOE MCBRIDE/Woke Up This Morning 6888 - 6 NATALIE COLE/Tell Me All About It 3924 - @ NATALIE COLE/Te!l Me All About It 0 - 2 KIMWATERS/In The House 446
- a NATALIE COLE/Tetl Me All About It 0 - 5 BOBJAMESMoming, Noon. 3270 2 JOE MCBRIDE/XKeeping I Real 446
- -8 KEN NAVARRO/Healing Hands 0
Fﬂ_ ™47
WJJZ/Philadelphia WJZW/Washington. DC WVMV/Detroit WJZ2/Atianta _ WLVE/Miami
Clear Channe! ABC M Infinity Radio One 07 sd“ W_JZZ Clear Channel 40[/694 ~
(215) 5081200 / (202) 8952300 (248) 855-5100 {404) 765-9750 & {954) 862-2000 ST TTT0
TozzvProke W 5";‘;'6’%“1 Anderson 105'9 Steeker/Kovach Francis e McMillan
12+ Cume 667,800 il ) 12+ Cume 408.200 12+ Cume 464.700 12+ Cume 282,200 12+ Cume 348,800
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE 6l (000) LW TW  ARTIST/TITLE G {000) LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE 61 {000)
15 28  RICHARDELLIOT/QT 12628 28 28  PAUL HARDGASTLE/Desire 7000 19 22 JOYCE COOLING/Daddy-O 6996 28 28 EUGE GROOVE/Slam Dunk 4452 26 27 LARRY CARLTON/Morning Magic 5886
28 28  PETER WHITE/Bueno Funk 12628 27 28 JOYCE COOLINGDaddy-O 7000 19 20  CRAIG CHAQUICOA uminosa 6360 2/ 28 GERALD ALBRIGHT/Ain't No Stoppin' 1452 27 27 SPECIAL EFX/Cruise Controt 5886
28 28  STEVE COLE/So Into You 12628 28 28  JOE SAMPLE/X Marks The Spot 7000 20 20 BRAXTON BROTHERS/Whenever | See You 6360 14 28  LARRY CARLTON/Morning Magic 4452 27 27 BONEY JAMES/RPM 5886
28 28 SPECIAL EFX/Cruise Control 12628 28 28  ALFONZO BLACKWEL LFunky Shutfie 7000 19 19 JOE SAMPLE/X Marks The Spot 6042 14 27 SPECIAL EFX/Cruise Control 4293 27 26 JOE SAMPLE/X Marks The Spot 5668
28 28  JEFF GOLUB/Cold Duck Time 12628 27 27 PETER WHITE/Bueno Funk 6750 19 19 KIMWATERS/In The House 6042 28 27 KIMWATERS/In The House 47293 26 26 CRAIG CHAQUICO/Lummnosa 5668
12 28 KIMWATERS/In The House 12628 28 27 CRAIG CHAQUICO/Luminosa 6750 13 12 ALFONZO BLACKWELL/Funky Shuffie 3816 28 26  PAUL HARDCASTLE/Desire 4134 10 24 KIM WATERS/In The House 5232
20 20  BOYZ Il MEN/The Color Of Love 9020 17 17 BOZ SCAGGSMrss Riddle 4250 12 12 GREG ADAMS/Roadhouse 3816 2 16 NATALIE COLE/Tell Me Alt About It 2544 15 16 NORAH JONES/Oon't Know Why 3488
18 20 LUTHERVANDROSS/I'd Rather 9020 16 17 SADE/Somebody Already. 4250 15 12 tUTHER VANDROSS/I'd Rather 3816 16 16 NORAH JONES/Don't Know Why 2544 15 16 KENNY G F/C. MOORE/One More Time 3488
18 KENNY G F/C. MOORE/One More Time 8118 16 17 KENNY G F/C MOORE/One More Time 4250 12 JOE MCBRIOE/Woke Up This Morning 3816 16 16 KENNY G F/C. MOORE/One More Time 2544 16 15 JARREAU & COCKER/Lost And Found 3270
12 14 CLUB 1600/Tease 6314 16 16 NORAH JONES/Don't Know Why 4000 11 12 GERALD ALBRIGHT/Ain't No Stoppin’ 3816 16 16 LUTHER VANDROSS/I'd Rathe 2544 16 15 BOYZ il MEN/The Color Of Love 3270
14 14 BRIAN CULBERTSON/Without Your Love 6314 17 16  LUTHER VANDROSS/I'd Rather 4000 12 12 PETER WHITE/Bueno Funk 3816 15 15 BOYZ Il MEN/The Coior Of Love 2385 15 45 LUTHER VANDROSS/I'd Rather 3270
13 14 LARRY CARLTON/Morning Magic 6314 9 12 SPLCIAL EFX/Cruise Controt 3000 12 12 JEFF GOLUB/Cut The Cake 3816 25 12 CRAIG CHAQUICO/Luminosa 1908 11 12 CHUCK LOEB/Sarao 2616
12 14 WARREN HILL/September Morning 6314 10 11 FOURPLAY/Rofin' 2750 10 12 LARRY CARLTONMoming Magic 3816 11 12 JOE SAMPLE/X Marks The Spot 1908 10 11 GERALD ALBRIGHT/AIn't No Stoppin’ 2398
15 14 NORMAN BROWN/Just Chillin’ 6314 9 11 THOM ROTELLA/A Day In The Life 2750 13 12 CHUCK LOE8/Sarao 3816 11 12 RICHARDELLIOT/AQ.T. 1908 10 11 EUGE GROOVE/Slam Dunk 2398
12 13 JOE SAMPLE/X Marks The Spot 5863 10 11 KEN NAVARRO/MHealing Hands 2750 10 12 JIMMY SOMMERS/Lowdown 3816 11 12 DOWN TQ THE BONE/Electra Giide 1908 11 11 JONATHAN BUTLER/Wake Up 2398
13 13 WARRENHILLFallen 5863 11 11 LARRY CARLTON/Morning Magic 2750 12 1 ERIC MARIENTHAL/Lefty's Lounge 3498 12z n BRAXTON BROTHERSWhenever | See You 1749 9 10 DAVID 8ENOIT/Then The Morning 2180
12 13 MARC ANTOINE/Cruisin® 5863 11 11 KIMWATERS/In The House 2750 n 1 JONATHAN BUTLERWake Up 3498 1mn NESTOR TORRES/Rhvthm Is Gonna 1749 10 10  NESTOR TORRES/Rhythm (s Gonna 2180
12 13 JEFF KASHIWA/3-Day Weekend 5863 10 11 BONEY JAMES/RPM 2750 g i BONEY JAMES/See What I'm Sayin 3498 11 11 OAVID BENO(T/Then The Morning 1749 11 19 JOE MCBRIDE/Woke Up This Morning 2180
13 12 GERALO ALBRIGHT/AI't No Stoppin’ 5412 10 11 EUGE GROOVE/Slam Qunk 2750 111 EUGE GROOVE/Slam Dunk 3498 10 1 GREG ADAMS/Roadhouse 1749 10 g GREG ADAMS/Roadhouse 1962
8 10  RICHAROELLIOT/Shotgun 4510 10 10 GERALD ALBRIGHT/AIn't No Stoppin’ 2500 21 GREGG KARUKASNight Shift 3498 10 11 CHRISBOTTI/Lisa 1749 9 g FOURPLAY/Rolin' 1962
10 GROUP 3/Roll Wiih It 4510 10 10 NORMAN BROWN/Just Chiilin’ 2500 21 BRIAN CULBERTSON/Without Your Love 3498 n 1 NORMAN BROWN/Just Chillin' 1749 10 g NORMAN BROWN/Just Chillin® 1962
- 10 RICHARDELLIOT/Q.T. 2500 1mn DAVID BENOIT/Snapt 3498 10 11 MIKE PHILLIPSMWIll You Stick. 1749 - g9 RICHARDELLIOT/AQT. 1962
12 10 BRAXTON BROTHERS/Whenever | See You 2500 12 1 DOWN TO THE BONE/Ekectia Glide 3498 2 10 JEFF GOLUB/Cold Duck Time 1590 10 g BRIAN CULBERTSONWithout Your Love 1962
118 WHALUM F/WHITE/Playing With Fire 2250 -1 NATALIE COLE/Telt Me All About It 3498 24 10 BONEY JAMES/RPM 1590 10 g DOWN TO THE BONE/Electra Glide 1962
-9 MICHAEL MANSON/Quter Drive 2250 8 10 SADE/Somebody Already 3180 2 10 FOURPLAY/Rollin® 1590 -9 MICHAEL MANSON/Outer Drive 1962
9 9 BRIAN CULBERTSONWithout Your Love 2250 9 10 BONEY JAMES/APM 3180 11 10 BRIAN CULBERTSONWithoist Your Love 1590 - JEFF GOLUB/Cold Duck Time 0
129 CHUCK LOEB/Saran 2250 13 10 KENNY G F/C. MOORE/One More Time 3180
9 STEVE COLE/From The Start 2250 11 10 NORMAN BROWN/Just Chillin' 3180
-8 MARC ANTOINE/On The Strip 2250 12 10 SPECIAL EFX/Cruise Control 3180
i1 8 WAYMAN TISDALE/Can't Hide Love 2250 14 8 BOYZIIMEN/The Color O! Love 2862

KWJZ2/Seattle-Tacoma
Sandusky

(425) 373-5536
Handley/Rose

f 989 ]
Smooth Jazz
AW[Z

KYOT/Phoenix
Clear Channel
(480) 966-6236

12+ Cume 227,300

PLAYS

LW TW  ARTIST/TITLE

26 28  LARRY CARLTON/Morning Magic
28 27 BONEY JAMES/APM

10 27 NORMAN BROWN/AJust Chilfin'
26 26 JONATHAN BUTLER/Wake Up

26 26  KEVIN TONEY/Passion Dance

27 25  JOYCE COOLING/Oaddy-0

14 17 SADE/Somebody Already.

16 NATALIE COLE/Tell Me All About it

15 16 ENYA/Only Time
16 15  NORAH JONES/Don't Know Why
16 14 BROWN & MCDONALD/I Stili Believe
10 12 MICHAEL MANSON/Outer Drive

11 BOB BALDWIN/She’s Single.
11 11 EUGE GROOVE/Slam Dunk
11 11 BRIAN CULBERTSON/Without Your Love
11 11 WARREN HiLL/September Morning
11 11 PAUL HARDCASTLE/Desire
9 11 JEFF GOLUB/Coid Duck Time
10 11 RICHARDELLIOT/QT
10 19 OOWN TO THE BONE/Electra Glide
11 10 TONY GUERRERO/If | Could Have.
11 10 CRAIG CHAQUICOAuminosa
9 10 FOURPLAY/Rollin'
11 10 OAVID BENOIT/Then The Morning
9 10 JEFF LORBER/AIn't Nobody
11§ RICK BRAUN/Grover's Groove
9 8 BOBJAMES/Brighton By The Sea
8 8  PAUL TAYLOR/Palisades
8 9 MARC ANTOINE/On The Strip
8 9  PIECES OF A OREAM/Night Vision

&1 {000)
4592
4428
4428
4264
4264
4100
2788
2624
2624
2460
2296
1968
1804
1804
1804
1804
1804
1804
1804
1804
1640
1640
1640
1640
1640
1476
1476
1476
1476
1476

yMorg
12+ Cume 300,400

ARTIST/TITLE

JOYCE COOLING/Daddy-0

SPECIAL EFX/Cruise Control

BONEY JAMES/RPM

EUGE GROOVE/Slam Dunk

LARRY CARLTON/Morning Magic
JOE SAMPLE/X Marks The Spot
SADE/Somebody Already.

NORAH JONES.Don't Know Why
PRINCE/She Loves Me 4 Me

LUTHER VANDROSS/!'d Rather
KENNY G F/C. MOORE/One More Time
FOURPLAY/Railin’

CHRIS BOTTL/Through An Open.
STEVE COLE/S0 Into You

CRAIG CHAQUICOAuMInosa

JEFF KASHIWA/3-Day Wegkend

3RD FORCE/) Believe In You
NORMAN BROWN/Just Chillin’

JOE MCBRIDE/Woke Up This Morning
CHUCK LOEB/Sarao

BRIAN CULBERTSON/Without Your Love
DAVID BENOIT/Snap!

ERIC MARIENTHAL/Lefty's Lounge
KIM WATERS/In The House

STEVE OLIVER/MHigh Noon

RICHARD ELLIOT/Shotgun

05 59/ kYT

(7‘-212'

Gi (000)
5049
5049
4675
4675
4488
4488
3553
3179
2992
2805
2431
2244
2244
2244
2244
2057
2057
2057
2057
2057
2057
1870
1870
1870
1870
1683

KIFM/San Diego
Jefferson-Pilot

(619) 297-3698 Shiogt 9 8]
Vasquez/Cole azz
12+ Cume 275,700 R A
PLAYS
LW TW  ARTIST/TITLE 61 {000)
17 18 PAUL TAYLOR/Hypnotic 2520
15 17 CHRIS STANORING/Through.. 2380
18 17 GREGG KARUKAS/MNight Shift 2380
17 17 KEIKO MATSUV/Across The Sun 2380
17 16 KIM WATERS/in The House 2240
17 16 BONA FIDE:Club Chailes 2240
18 16 ERIC MARIENTHAU/Lefty's Lounge 2240
14 16 SADE/Somebody Already. 2240
17 15 STEVE COLE/So Into You 2100
15 14 NORAH JONES/Don't Know Why 1960
17 13 JiM BRICKMAN/Serenade 1820
16 13 BOZ SCAGGSMiss Riddle 1820
9 12 KENNY G F/C. MDORE/One More Time 1680
14 11 HUNTER FAJONESMore Than This 1540
8 10 GERALD ALBRIGHT/AIn't No Stoppin’ 1400
11 10 NORMAN BROWNAJust Chillin’ 1400
9 10 GREG ADAMS/Roadhouse 1400
9 10 EUGE GROOVE/Slam Dunk 1400
10 9  FOURPLAY/Roliin' 1260
9 9 JOE SAMPLE/X Marks The Spot 1260
9 9 LARRY CARLTON/Morning Magic 1260
7 9 SPECIAL EFX/Crurse Control 1260
9 9 DOWN TO THE BONE/Electra Glide 1260
8 9 CHRIS BOTTI/Through An Open... 1260
8 9  KENNAVARRO/So Fine 1260
9 9 JOYCE COOLING/Daddy-O 1260
7 8 CRAIG CHAQUICOA uminosa 1260
9 B BONEY JAMES/RPM 1120
8 8 3RO FORCEN Believe In You 1120
9 8 JARREAL & COCKER/Lost And Found 1120

WSSM/St. Lovis

Bonneville

(314) 781-9600

Myers

12+ Cume 332,600

! Listen, Rl

PLAYS
LW TW  ARTIST/TITLE Gl
22 22 KIMWATERS/In The House

21 JOE SAMPLE/X Marks The Spot
21 ACOUST!C ALCHEMY/Tutt Puzzle
21 LARRY CARLTON/Morning Magic
19 BRIAN CULBERTSON/Without Your Love
18 SPECIAL EFX/Cruise Controt
17 JOYCE COOLING/Daddy-0
16 MARILYN SCOTTAoving You
16 JARREAU & COCKER/Lost And Found
16 FORDHAM F/INDIA ARIE/Concrete Love
16 KENNY G F/C MOORE/One More Time
15 BOYZ Il MEN.The Color 01 Love
14 MIKE PHILLIPS/WiIll You Stick
12 NORMAN BROWN/Just Chilin®
11 JONATHAN BUTLER/Wake Up
11 CHUCK LOEB/Sarao
10 DOWN TO THE BONE/Electra Glide
9 GREG ADAMS/Roadhouse
9 PETER WHITE/Bueno Funk
8 EUGE GROOVE/Slam Dunk
9 RICHAROELLIOT/AQT.
9 GERALD ALBRIGHT/AIn't No Stoppin’
8 JiIMWILSON F/E. HARP/River
8 PAMELA WILLIAMS/The Dance
8  FOURPLAY/Rolhn’
8  STEVE OLIVERMigh Noon
7 JOE MCBRIDE/Woke Up This Morning
6  SUNNIE PAXTON/Save it For Me
6  REMY SHAND/Take A Message
6  BOB BALDWIN/She's Single. .

(000)
5236
4998
4998
4998
4522
4284
4046
3808
3808
3808
3808
3570
3332
2856
2618
2618
2380
2142
2142
2142
2142
2142
1904
1904
1904
1904
1666
1428
1428
1428

WSJT/Tampa
Infinity

(727) 568-0941
Block/Curtis

12+ Cume 321,300

ARTIST/TITLE

JOYCE COOLING/Daddy-0

SPECIAL EFX/Cruise Control

JOE SAMPLE/X Marks The Spat
BONEY JAMES/RPM

DOWN TO THE BONE/Electra Glide
CRAIG CHAQUICO/Luminosa

PETER WHITE/Bueno Funk

REMY SHAND/Take A Message

BOZ SCAGGSMiss Riddle

CELINE DION‘A New Day Has Come
NORAH JONES/Don't Know Why
LARRY CARLTONMorning Magic
KEN NAVARRO/So Fine

EUGE GROOVE/Slam Dunk

BRIAN CULBERTSON/Without Your Love
JOE MCBRIDE/Woke Up This Morning
NORMAN BROWN/Just Chillin'
FOURPLAY/Railin’

KiM WATERS/In The House

JIM WILSON/Can't Find My..

CHRiS BOTTI/Through An Open.
GERALD ALBRIGHT/AIn't No Stoppin’
3RD FORCE/| Beleve In You
BRAXTON BROTHERS/MWhenever | See You
CHUCK LOEB/Sarao

KENNY G F/C. MOORE/One More Time
GREG ADAMS/Roadhouse
JONATHAN BUTLER/Wake Up

CHRIS BOTTIALisa

61 (000)
4800
4800
4600
4600
4600
4400
3800
3600
3400
3400
3000
2600
2000
2000
2000
2000
2000
2000
2000
2000
1800
1800
1800
1800
1800

800
600
400
400

KJCD/Denver-Boulder
Jefferson-Pilot
(303) 3210950
Williams

12+ Cume 148,800

PLAYS

LW TW  ARTIST/TITLE

19 20  ERIC MARIENTHAL/Lefty's Lounge

18 18 KIRK WHALUMA Try

19 18 NORMAN BROWN/Just Chillin’
19 18 GERALD ALBRIGHT/Ain't No Stoppin'
16 18 BONEY JAMES/Grand Central
14 16 FORDHAM F/INOIA ARTE/Concrete Love
15 15 TAKE 6/Takin' % To...
17 15 JIMWILSON/Can't Find My..
15 14 CRAIG CHAQUICO/Luminosa
14 14 NORAH JONES/Don't Know Why

9 14  SPECIAL EFX/Cruise Control

16 13 KENNY G F/C. MOORE/One More Time
10 12 MICHAEL MANSON/Outer Drive

10 11 JOE MCBRIDE/Woke Up This Morning
11 10 CHRISBOTTVLisa

9 10  RUSS FREEMAN/Brighter Day

9 10 LEE RITENOUR/Module 105

12 10 OOTSERO/Staring At..

9 MIKE PHILLIPS/Wiil You Stick

9 DAVID LANZ/That Smile

9  RICHARDELLIOTAQT

9 CLUB 1600/Tease

9 FOURPLAY/Rollin’

9 JONATHAN BUTLER/Wake Up

8 ALFONZO BLACKWELL/Funky Shuffle
8 BRAXTON BROTHERS/Whenever | See You
8 DOWN TO THE BONE/Electra Glide

8 JOE SAMPLE/X Marks The Spot

8 KEVIN TONEY/Passion Oance

7 NESTOR TORRES/Rhythm is Gonna.

61 (000)
1580
1422
1422
1422
1422
1264
1185
1185
1106
1106
1106
1027

948
869
790
790
790
790
711
7
711
711
711
m
632
632
632
632
632
553

WNWV/Cleveland
Elyria-Lorain
(440) 236-9283
Kimbie
12+ Cume 275,800

ARTIST/TITLE

KIM WATERS/In The House

LARRY CARLTON/Mormng Magic
SPECIAL EFX/Cruise Conlrol

JOE SAMPLE/X Marks The Spot
DAVID BENOFT/Then The Morning..
BONEY JAMES/RPM

KENNY G F/C. MOORE/Gne Mote Time
LUTHER VANDROSS/I'd Rather
NATALIE COLE/Tell Me All About It
B0YZ 1) MEN/The Color Of Love

JOE MCBRIDE/Woke Up This Morning
JONATHAN BUTLER/Wake Up

KEVIN TONEY/Passion Darnce

GREG ADAMS/Roadhouse

JOYCE COOLING/Daddy-O

GERALD ALBRIGHT/Ain't No Stoppin’
CRAIG CHAQUICO/Luminosa

EUGE GROQVE/Slam Dunk

MICHAEL MANSON/Outer Orive
RIPPINGTONS/Caribbean Breeze
NORMAN BROWN/Just Chilin’
RICHARD ELLIOT/Q.T.

TURNING POINT/Wide Open Spaces
BROWN & MCDONALD/ Still Believe
FOURPLAY/Rolhn'

CHUCK LOEB/Sarao

BRAXTON BROTHERS/Whenever | See You

PAUL HARDCASTLE/Desite
NORAH JONES/Den't Know Why
ALFONZO BLACKWELL/Funky Shuffle

Gorm 1Azt v

G1 (000)
5236
5049
5049
4862
4862
4488
3366
3179
3179
2992
2244
2244
2244
2057
2057
2057
2057
2057
2057
2057
1870
1870
1870
1870
1870
1870
1870
1870
1870
1870

KSSJ/Sacramento
Entercom

{916) 334-7777
Hanson/Jones

12+ Cume 192,000

94

ARTIST/TITLE
26 27 ALFONZO BLACKWELL/Funky Shutfle

10 27 BRIAN CULBERTSON/Without Your Love
28 26 BONEY JAMES/RPM
2 26  JOE SAMPLE/X Marks The Spot
26 26  SPECIAL EPX/Cruise Control
11 26 KIMWATERS/In The House
16 16  SADE/Somebody Already.
- 16 NATALIE COLE/Tell Me All About K
19 16 KENNY G F/C. MOORE/One More Time
16 15  BROWN & MCDONALD/ Still Believe
7 12 ERIC MARIENTHAL/Letty's Lounge
10 12 JONATHAN BUTLER/Wake Up
16 12 JOE MCBRIDE/Woke Up This Morning
11 11 GERALD ALBRIGHT/Aln't No Stoppin'
27 11 DOWN TO THE BONE/Electra Glide
11 11 FOURPLAY/Roliin’
12 11 NORMAN BROWN/Just Chitfin®
WARREN HiLt/September Morning

11 CHUCK LOEB/Sarao

7 10 SHILTS/Your Place Or Mine
1t 10 JOYCE COOLING/Daddy-0
11 10 EUGE GROOVE/Slam Dunk
26 10 LARRY CARLTON/Morning Magic

10 DAVID BENOIT/Then The Morning
9 RICHARDELLIOT/Crush

9  FREDDIE RAVEL/Sunny Side Up

9 JIMMY SOMMERS/Lowdown

9 JEFF GOLUB/Cut The Cake

8 WAYMAN TISDALE/Cant Hide Love
8  DAVE KOZ/ ove Is On The Way

R\ Svacotin Janzz

SJ

61 (000)
3537
3537
3406

3406

3406

3406

2096

2096

2096

1965

1572

1572

1572

1441

1441

1441

1441

1441

1441

1310

1310

1310

1310

1310

179

1179

1179

1179

1048

1048

MARKET #29

KC1Y/Kansas City ~
Entercom w
(913) 677-8998 106.5 )/ TheaT¥
Edwards/Chase =)/
12+ Cume 136,600 -
PLAYS
LW TW  ARTIST/TITLE 61 {000)
27 21 NORMAN BROWN/ust Chiltin’ 1998
2 21 JONATHAN BUTLER/Wake Up 1998
26 27 KIMWATERS/In The House 1998
25 27 JOYCECOOLING/Daddy-O 1998
19 26  SPECIAL EFX/Cruise Conlrot 1924
28 26 JOE SAMPLE/X Marks The Spot 1924
17 18 BOYZ | MEN/The Color Of Love 1332
17 17 MAYSAfFriendly Pressure 1258
17 17 LUTHER VANDROSS/I'd Rather 1258
16 17 CELINE DION/A New Day Has Come 1258
16 13 KENNY G F/C. MOORE/One More Time 962
9 10 GREG ADAMS/Roadhouse 740
9 10 BRIAN CULBERTSONMWithout Your Love 740
9 10 DOWN TO THE BONE/EIectra Glide 740
9 10 PETER WHITE/Bueno Funk 740
4 9 JEFF GOLUB/Cold Ouck Time 666
8 JEFF KASHIWA/3-Day Weekend 666
9 9 RICHARDELLIOT/QT 666
9 9 DAVID BENOIT/Then The Morning . 666
10 8 CHUCK LOEB/Sarao 666
9 9 FOURPLAY/Rolin’ 666
10 8 EUGE GROOVE/Siam Dunk 666
9 9 GERALDALBRIGHT/Ain't No Stoppis’ 666
10 9 BRAXTON BROTHERSMhenever | See You 666
5 8  MICHAEL MANSON/Outer Drive 592
9 8 LARRY CARLTON/Morning Magic 592
7 8  ALFONZO BLACKWELL/Funky Shutile 592
6 8  KIRKWHALUMATry 592
5 8  PIECES OF ADREAM/Night Vision 592
3 8  FATTBURGER/Evil Ways 592

WJZI/Milwaukee-Racine
Milwaukee

(414) 7781933 ) _

Scott SMOOt it

12+ Cume 104,000 93-}35322
PLAYS
LW TW  ARTIST/TITLE 61 (000)
28 28 JOE SAMPLE/X Marks The Spot 1680
27 28 KIMWATERS/In The House 1680
28 28 SPECIAL EFX/Cruise Control 1680
27 21 LARRY CARLTON/Momning Magic 1620
21 27 NORMAN BROWN/AJust Chillin’ 1620
27 21 BONEY JAMES/RPM 1620
23 24 CHUCK LOEB/Sarao 1440
21 23 JOYCE COOLING/Daddy-O 1380
20 20 GERALD ALBRIGHT/AIn't No Stappin’ 1200
20 20 EUGE GROOVE/Stam Dunk 1200
20 20 DOWN TO THE BONE/Electra Gide 1200
19 19 FOURPLAY/Rolin’ 1140
17 18 JONATHAN BUTLER/Wake Up 1080
15 18 JEFF GOLUB/Cold Duck Time 1080
16 18 JARREAU & COCKER/Lost And Found 1080
19 18 NDRAH JONES/Don't Know Why 1080
16 17 DAVID BENOIT/Then The Moming. 1020
16 17 KENNY G F/C. MOORE/One More Time 1020
14 16 GREG ADAMS/Roadhouse 960
17 16 BRIAN CULBERTSONWithout Your Love 960
15 16 LUTHER VANDROSS/I'd Rather 960
16 16 BOYZ It MEN/The Color Of Love 960

- 16 RICHARDELLIOT/Q.T 960

3 a JOE MCBRIDEMoke Up This Morning 180
- a MICHAEL MANSON/Quter Drive 0
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Ultimate Record Buyer Study II

Edison Media survey of Active Rock consumers

A t the R&R Convention this year, Edison Media was once again commissioned by R&R and Mediabase
— to perform a research project regarding music consumers. With the severe decline in music sales in

recent years, this study came at a pivotal time.

The most dramatic point that arose from the research was
that the majority of people who download music from the In-
ternet do not think there is anything wrong with doing so. That
does not bode well for the music industry, including radio.
Before a course of action can be planned, however, it’s im-
portant to know the attitudes and perceptions of the target au-
dience. Thus, this week we present the results of the Edison
survey.

The Active Rock consumer was identified as one who lis-
tens to artists like Linkin Park, Limp Bizkit and Korn the
most. The responses from both the total sample and the
Active Rock group are given below for comparison’s sake.
First, here are the demographic breakouts of those who
were surveyed.

Total Sample Actlve Rock
Age 12-17 8% EOBT%
Age 18-24 21% 23%
Age 25-34. % - I 2T%
Age 35-44 33% 13%
Male 50% ° P 71%
Female 50% 29%

Radio And Friends Rule

Edison asked how respondents find out about new music.
Radio rules the roost in this regard, at 80%, and friends came
in next, at 55%. Several different ways that people find out
about new music were listed, and respendents were asked to
say whether they use these methods “often,” “‘sometimes” or
“almost never.” These are the results for “otten.”

Total Sample Active Rock

Listening to the radio- 7% ' 80%
From friends 42% 55%
Watching music-video channels 34% " 45%
Hearing a movie soundtrack - 25% 28%
Aopearances by artists on television shows  © 23%. 27%
Reading music magazines such as

Rolling Stone, Spin or Vibe 1% 24%
Attending soncerts-or otfier live performances © 11% 1%
Hearing a compilation CD 15% 16%

The next question was designed to determine typical buy-
ing patterns: “Now think about all your music purchasing in
general. When you buy CDs, which of these items inﬂuences

you the most in deciding to make that purchase? Is it...
Total Sample Acuve Rock

Heard it onthe radio . - 4% - 47%
Heard about it from a friend or relative 13% 23%
Heard it o a music-vides channel 12% - 10%
Heard it at a concert or live performance 4% 8%
Heard or saw it in a store - : L 6% ~ 3%
Saw it in a magazine or newspaper 1% 2%
Heard it in 2 movie or on.a movie soundtrack 2% L%
Saw it on an entertainment, news or

informatioh show on television 2% 1%
Saw it on the Internet 2% 1%
Saw it advertised on television’ % . —
Saw it featured on a TV show 2% —
Saw something about it through a record club® 2% =

Brick And Mortar Still Sells

The majority of CDs purchased by the Active Rock con-
sumer are bought at record stores, discount stores and elec-
tronics stores.

Total Sample Acuve Rock

Record storé in a mail 8 NMN% :28%

Record store not in a mall 20% 26%
Discount stofe; steh as Wal:Mart or Target -~ 26% 1%
Electronics store, such as Best Buy or Circuit City  14% 17%
Record elub, such.as Columbia House or BMG . -10% %k
Over the Internet, such as Amazon com or CD Now 4% 4%
Someplaceelse™ - o 6% 2%

The format’s propensity for artist development is exactly
what the majority of the Active Rock — as well as the gener-
al — audience wants. Look at these figures for the question,
“In general, which are you more likely to be interested in —
a big hit CD by a new artist or the latest CD from a more es-
tablished artist?”

Total Sample Active Rock
Big.hit CD from a new artist 22% . 29% -
Latest CD from a more established artist 65% 57%

Several statements about music-buying habits were present-
ed, and respondents were asked to state whether they agreed
or disagreed. The percentages below reflect those who agreed
with the statements.

* When you find an artist that you like, you try to buy every new
record that artist puts out.

Total Sample: 40% . Aetive Rock: 43%: a7 dad o

* You won’t buy a new CD unless you have already heard a few
songs from it that you like on the radio.

Total Sample: 77%  Active Rock: 77% :

* You have purchased a new CD as a result of seeing a v1deo
for a song on channels like MTV, VHI or BET.

Total'Sample: 51%  Active Rock: 73% o

* You have purchased a new CD after seeing what an amst or
group looked like on TV or in a magazine.

Total Sampte: 25%  Active Rack: 20% - :

* Musical artists you like sometimes get so much attention on
TV and in magazines that it turns you off of the artist.

Total Sample: 38%  Astive Rock: 50% :

* You have purchased a new CD after reading a review of oran
article about an artist or group in a magazine.
Total Sample: 33% .. Active Rock: 36%

* You no longer have to buy CDs, as you can download music
for free over the Internet.

Totat Sampile: 22%. . Active Rock: 27% a =

* Instead of buying a CD, you’ve bumed someone else s oopy
of the CD.

Total Samipte: 30%  Active Roek: 39% :

* You are buying fewer CDs lately because you are buylng more
DVDs instead.

Totat Sample: 16% - Active Rack: 16% :

» There is nothing morally wrong about downloading music for
free from the Internet.

Total Sample: 52% - Active Rock: 59% :

* You have purchased a new CD as a result of hearlng that art-
ist’s music streamed over the Internet, such as through a web ra-

dio station or an Internet audio webcast.
Total Sample: 31% - Active Rock: 43%

In an effort to gauge the effectiveness of some of the meth-
ods that radio stations use to promote artists and their new
songs, Edison Media asked respondents whether those meth-
ods are very effective, somewhat effective or not at all effec-
tive. The percentages listed below are for the methods
respondents called “very effective.”

Total Sample Active Rock
Live performances by.the artist on-air " 40% - 46%

Performances in your town sponsored by a

www americanradiohistorv.com
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ARTISTdirect’s Mad At Gravity recently finished the
Locobazooka tour and are now hitting the road with Creed.
The band visited recently with WQBK & WQBJ/Albany, NY
PD Dave Hill (who will soon be on his way to WIYY/Bal-
timore). Seen here are (l-r) MAG drummer Jake Fowler, vo-
calist J. Lynn Johnson and bassist Ben Froehlich; Hill (in
hat); and ARTISTdirect NE Regional Aimee Saiger.

local radio station, such as “megashows” with

multiple artists appearing 37% 45%
Appearances by the artist Ilve on-air, where

they talkto the Dds * : 2% 0P 8T%
Contests whereyouca : nn.ewg Dsbefore... M T
you can buy them 27% 29%
Shows where the hottest and most requested

songs are counted down. ©°: i 34% 2 2%
News and information abuut an amst ona A
radio-station website 17% 19%

Can’t Pre-Sell Or Back-Sell Enough

Respondents were asked, “How often do you think radio sta-
tions should announce the name and artist of a song they play?”
Total Sample Active Rock
Before or after every song they play 61% 56%
Only before or aftér the new songSthey play - "34% ~ . £ 38%-
Furthermore, 64% of the total sample and 68% of the Active
Rock sample said that the radio stations they listen to do not an-
nounce the names and artists of the songs they play often enough.
Several cable or satellite TV channels were listed, and respon-
dents were asked to state whether they ever watch those channels.
The percentages shown reflect those who answered ves.

Total Sample Active Rock
MTV 56% 61%
CUVHE e - 48% A4%
MTV2 19% 30%

"Who éould resist doing an Ozzy Osbourne study, especial-
ly with a Rock audience? Edison Media asked, “How frequent-
ly do you watch The Osbournes on MTV?” The answers were
surprising.

Total Sample Active Rock

Never watched 57% 36%
Watched mast episodes 17% 2 28%
Watched only once 16% 22%
Watchied every episade. 8% - E 14%

What’s Next

Lastly, respondents were asked “How interested would you
be in a new service that provides digital audio from a satellite
directly to your car all over the USA? This service would pro-
vide about 100 new radio stations with music, news and talk
programming for you to choose from. The service would have
a monthly fee of $10 after you install a new receiver. Would
you be very interested in this service, somewhat interested, not

very interested or not at all interested?”
Total Sample Active Rock

Somewhat interested 31% 34%
Very interested = . 15% 1.27%.
Not at all interested 36% 22%
Not very interested 18% 2 7%

As we move forward, it will be important to educate the
music consumer. Who will rise to the challenge? Edison
Media’s Jayne Charneski concludes with some thoughts
for radio. “Learn all you can about your audience,” she
says. “You’ll be a better Active Rock programmer for it.
Thanks to R&R, you don’t need to take a Jane Goodall
approach to understanding your audience — we’ve done
much of the work for you. This ‘Record Buyers Study’ cov-
ered the most relevant and talked-about issues affecting our
industry in 2002. Use it as your resource.”

In many cases, “"Do not know " or “Not sure” were answer
choices but were omitted from this summary; totals for each
question may not always add up to 100%.
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T THIS TOTAL 4] GROSS  WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(E&?IONS CHART ADDS
1 1 RED HOT CHILI PEPPERS By The Way (Warner Bros.) n2 -18 63639 13 311 P !
2 2 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 672 -4 64503 19 33A ARTISTTITLE LABEL(S) ADDS
3 0 NICKELBACK Never Again (Roadrunner/IDJMG) 663 +32 54786 7 KTVl TAPROOT Poem (l(e/vet Hammer/Atlantic) 9
5 @ CREED One Last Breath (Wind-up) 472 +23 48361 20  26/0 | EARSHOT Not Afraid (Warner Bros.) 7
4 5  DEFAULT Deny (TVT) 97 3 095 21 2ap | BN By ?’ssl’jt’},‘f/e’)w"”‘” :
6 6 PAPA ROACH She Loves Me NOt (Dreaqurks) 388 +b 27867 15 2410 STONE SOUR Bother (Roadrunner/IDJMG) 3
8 7  BRUCE SPRINGSTEEN The Rising (Columbia) /1 14 36492 8 200 30 SECONDS TO MARS Capricorn (immortal/Virgin) 3
10 0 DEF LEPPARD Now (/siana/IDJMG) 31 +3 28566 7 220 TONIC Take Me As | Am (Universal) 3
11 @ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 337 46 29450 4 301 QUEENS OF THE STONE AGE No One Knows (Interscope) 3
12 D SYSTEM OF A DOWN Aerials (American/Columbia) 334 +11 29033 11 211 g*;f‘éﬂsﬁt me Rjg ( fP’C) g
13 ) PUDDLE OF MUDD Blurry (Flawless/Geffe/Interscope) [+ A2 43 3P| e B D
i ) ed (Lourdens) 2
7 12 GODSMACK | Stand Alone (Republic/Universal) 332 -48 32540 30 18/0
16 @ THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG) 02 412 23621 4 211
9 14  C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 297 54 34044 19 28/0
15 15  TOMMY LEE Hold Me Down (MCA) 266 -31 228371 24 19/0 o _ .
21 D DISTURBED Prayer (Reprise) 261 423 21610 3 18A T TCP°L1‘YLSE
: ARTIST LABEL, INCREA!
19 () HOOBASTANK Running Away (/s/and//DJMG) 252 +9 21084 16 190 BON JOVI Everyday (Island//DJMG) w01
18 18  FILTER Where Do We Go From Here (Repflse) 248 -28 16353 9 22/0 STONE SOUR Bother (Roadrunner/IDJMG) +92
14 19 AUDIQVENT The Energy (Atlantic) 241 -60 20762 16 240 BREAKING BENJAMIN Polyamorous (Hollywood) +39
23 @ TRUSTCOMPANY Downfall (Geffen/Interscope) 235 +10 17491 12 20 NICKELBACK Never Again (Roadrunner/IDJMG) +32
20 21 LIFEHOUSE Spin (DreamWorks) 220 12 22898 4 24/ | PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) +21
22 22 KORN Thoughtless (Immoral/Epic) 225 3 16505 8 150 | OURLADY PEACE Innocent (Columbia) +2
17 23 RUSH Secret Touch (Atlantic) 193 -87 14996 11 18;m | SDOORS DOWN Loser (Reoubic/Uniersa) i
_ ) CREED One Last Breath (Wind-up) +23
25 @ MUST Freechild (Wind-up) 183  +11 14990 5 160 DISTURBED Prayer (Reprise) +23
26 @ CHEVELLE The Red (Epic) 180 +22 15099 3 222 P.0.D. Satellite (Atlantic) +23
@ BON JOVI Everyday (/sland/IDJMG) 167 +101 20835 1 17/
@  STONE SOUR Bother (Roadrunner/IDJMG) 157 492 13570 1 193
27 @ SEETHER Fine Again (Wind-up) 153 +2 13138 5 170
@  GAVIN ROSSDALE Adrenaline (Universal) 147 +21 15009 {1 11 L L
24 30 ROBERT PLANT Darkness, Darkness (Universal) 145 45 13774 12 180 | ener rme wems ToTAL
. : : . - . ) . NICKELBACK Too Bad (Roadrunner/IDJMG) 265
37 Rock .M | lied by M R , f Radio N 25 | h | f
e e oo oot wask 1 i s e 64 01611 e, he song wih i rger ncrease  laye s paced | NICKELBACK How You Remind Me (Roacfunner/IDJMG) 253
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | STAIND For You (Flip/Efektra/EEG) 239
§tation. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases LINKIN PARK In The End (W B 295
intotal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from n Ihe tn ( arner Bros.)
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. DEFAULT Wasting My Time (TVT) 209
T w2 STAIND It's Been Awhile (Flip/Elektra/EEG) 197
- CREED My Sacrifice (Wind-up) 194
. axsy - ik ‘ : S a— — s 3 DOORS DOWN Kryptonite (Republic/Universal) 164
BREAKING BENJAMIN Polyamorous (Hoilywood) VINES Get Free (Capitol) PUDDLE OF MUDD Control (Flawless/Geffen/interscope) 161
Total Plays: 143, Total Stations: 12, Adds: 0 Total Plays: 101, Total Stations: 9, Adds: 0 DISTURBED Down With The Sickness (Giant/Reprise) 159
MARC COPELY Surprise (RCA) P.0.D. Satellite (Atlantic) CUBUS | Wi Were Here (1. VEpi P
Total Plays: 128, Total Stations: 13, Adds: 0 Total Plays: 88, Total Stations: 13, Adds: 2 'II":JOLBgcshismls('ll/oYlgsno)ere ere (Immortal/Epic) }gg
COLOR RED Sore Throat (RCA MAD AT GRAVITY Walk Away (ARTISTdirect) - -
Total Plays: 107, Total Stations: 13, l{dds: 0 Totat Plays: 85, Total Stations: 13, Adds: 1 PRIMUS W/0ZZY N.I.B. (D’Wne/P flo”f)’) 147
INCUBUS Circles (Immortal/Epic) INJECTED Bullet (/sland/IDJMG) 3 DOORS DOWN Loser (Republic/Universal) 143
Total Plays: 105, Total Stations: 12, Adds: 0 Total Plays: 75, Total Stations: 9, Adds: 0 R&R Station Playlists have moved to the web
JOE BONAMASSA Unbroken (Medalist 30 SECONDS TO MARS Capricorn (/mmortal/Virgin) . :
Total Plays: 101, Total Stations: 10, Adds: 0 ) Total Plays: 74, Total Stations: 12, Adds: 3 See all of our_momlored reporters at
_ www.radioandrecords.com.
Songs ranked by total plays

o
i ?%V%‘%

WONE/Akron, OH * WKGB/Binghamton, NY WTUE/Dayton, OH * WDHAMorristown, NJ * KDKB/Phoenix, AZ * WXRX/Rocidord, IL Wi0T/Toledo, OH * KMOD/Tulsa, OK *
OM: Nick Arthony PD: Jim Free PD: Toryy Titford PDMO: Torrie Carr PD: Jos Bonadonna PO/MD: Jim Stone Oat. Cary Pall POMD: Rob Hurt
PD: T.K. O'Grady MOD: Tim Botand APDMD: John Besulieu 2 QUEENS OF.. "Knows™ MD: Dock Elis 'STONE SOUR “Bother™ POMD: Dave Rosst ‘STONE S0UR “Bather”
AP: Tim Daugherty § TAPROOT “Poem” No Adds 1 STONE SOUR “Bother” PUDDLE OF MUDO *Hates" 18 JOHN MAYER “Wind™ TONIC “Take”
5 TEDNUGENT “Crave” ) KBER/Salt Lake City, UT * TONIC “Take” -
BRSO Al WBUF/Bulfalo, NY * KLAQ/EI Paso, TX * WBAB/Nassau-Suftotk, NY * WHEB/Portsmouth, NH * M Bruce dorwa WRQR MWilminglon, NG
POD: John Paul PD: ic Mike Ramsey PD- John Olsen PD/MD: Alex James PO Kelly Mammer . p Stevens
KZRR/Albugquerque, NM * R o e Gar APOMD: John Parise 1 CHEVELLE "Red” APO/MO: Helen Powers WKLT/Traverse City, Mt APD/MD: Gregg Stepp
m: Bl May TAPROOT “Poem™ Ko Adds 7 BONJOV Everyday” PDAAD: Temi Ray No Aads
Pt By WROQK/Canton, OH * i . ) WHJY/Providence, Rl * . STONE SOUR ‘Bane” )
el POMD: Tord Downerd WPHD/Etmira-Coming, NY KFIX/Odessa-Midland, TX Pl e K$JO/San Francisco, CA * oA KATS/Yakima, WA
1 EARSHOT ‘Ao am: Harris POMD: Steve Driscol APD: Doug Palmert OM: Gary Schosnwetiar e OM: Ron Harris
XM ia LA QUEENS OF, “Koows M. Jay Wuitt BON JOV1“Everycay” MD: John Laurenti MD' Zakk Tyler No Adds
Z/Alexandria, TAPROOT “Poer TED NUGENT “Crave” MARC COPELY “Surprse” 8 BON OV Everyay” CHEVELLE "Red”
PO: Torry Manning T0DO SHARP “Believe” TAPROOT “Poem” 3 TOMMY LEE “Astameq” WNCD/Youngstown, OH *
M D WPXC/Cape Cod, MA EARSHOT i TSl A K202/San Luis Obispo, CA KLPX/Tucson, AZ * Po: Crvis Paics
TONIC “Take O S OUR LADY PEACE “Innopent” MAD AT GRAVITY “Auy ot s i et Ll e
INCUBUS "Crcles™ DS AL KLOLMouston, TX * TEDRUGENT *Crave” MD: Jordan Bleck APD: Chia STone SUURS?B'(;mev‘
No Adds OWPD: Vinos Richerds KEZO/Omaha, NE * SR LA PEACE tnocer? TAPAOOT “Poer’ 1 TED NUGENT ‘Craw’ TAPROOT “Poem’
WZZ0/Allentown, PA * MO: Stave Fixx PDAD: Bruce Patrick b
Ty WYBB/Charleston, SC * hokoss . WRXL/Richmond, VA * KXFX/Santa Rosa, CA *
No Ak ] WRKR/Katamazoo, MI KCLB/Patm Springs, CA ouBincai] P o Bl
¥ PO: Mike McKelly POAD: Tish Lacy " . : -
TAPROOT P APDMD: Krukowski TAPROOT “Poem
KWHL/Anchorage, AK oo 3‘?:&' G"E"Z'T’?;'“’" EARSHOT “Atraid” o Addsc'-y = BLINDSIDE “Par
PD: Lanry Srider rave ORAGPIPE "Smpe” p
V- et WKLC/Charleston, WV T 50000 T iy KISW/Seattle-Tacoma, WA * “Monitored Reporters
5 STONE SOUR “Botne m&“};;}:‘fw WQBZMacen, GA MARC COPELY “Surpise KCAL/Riverside, CA * o 0
EARSHOT Mol “Poe acon, PD: Steve Hoffman APOMO: Kylow Brooks
LERRY CANTRELL g B e P Erkn Wt WRRX/Pensacofa, FL * WO . Matthows R ool 57 Total Reporters
- 9 : Sarna OM/PD: Dan McClintock P.OD “Satedte SYSTEM OF A DOWN "Aermais”
WAPL/Appleton, WI * 08 BOVAMASSA Urbcoen STONE SOUR “Btrer” 1 EARSHOT At THEORY OF A DEADMAN “Notrurg ! ! .
e doaCigao WEBN/Cincinnati, OH * 1 GATN ROSSALE e KTUX/Shreveport, LA * 37 Total Monitored
: Cramer ’ TAPROOT " i
e M Sco R KFRQ/McAllen, TX * o | WROV/Roanoke-Lynchburg, VA * PR fai Mot
9 - PO Agpugy WWCT/Peoria, IL PD: Aaron Roberts :
" MD: Rick “The Duds™ Vaske ) r
KLBJ/Austin, TX * 30 SECONDS T0 MARS T.:pmun' mac.Rm: g Nl PD: Jamis Markdey Mw{;w o 20 Total Indlca.tor i
ol an Care BRSO Ay WO Db iy TAPRODT P KXUS/Springfield, MO 19 Current Indicator Playlists
deniey WVRK/Columbus, GA TED NUGENT “Crave” TAPROOT “Poer P Tony Matteo
L OM: BrianWaters TAPROQT “Poem” BRANDNEVY SN Wik WMD: Mark McClain
TONIC “Take™ . . MF/Roch NY * No Adgs - - -
KIOC/Beaumont, TX * i WMMR/Philadeiphia, PA * WOME Hochegter, Did Not Report, Playlist Frozen (1):
DirfProg: Oebbie Wyide isti . PO: Sam Miunan :
POM: Mike Davis K.,f,,",{ff,,'}’_‘ﬁ hristizTX WCLGMorgantown, WV APDMO. Kan Zipeto |zM ?,Um mw o WAQX/Syracuse, NY * WMZK/Wausau, Wi
BON JOV! “Everyday” MD: Moriie Montana PO: Jat Miller 30 SECONDS TO MARS “Capricom™ BON JOVI “Everyday” POMD: Bob O'Del
SEAND NEWSIN Word 1 POD “Salie” MODews Murdok BRAD “La" i LOUDERMILK “Actes APD:DaveFrisina
EARSHOT *Afrax 30 SECONDS TO MARS “Capocorn” No Adds QUEENS OF . Knows TAPROOT “Poem 1 3AD STRIKE "Recemption
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'“ August 30, 2002
ARTIST TITLE LABEL(S)

SYSTEM OF A DOWN Aerials (American/Columbia)

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
DISTURBED Prayer (Reprise)

PAPA ROACH She Loves Me Not (DreamWorks)

KORN Thoughtless (/mmortal/Epic)

PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)
NICKELBACK Never Again (Roadrunner/IDJMG)
TRUSTCOMPANY Downfall (Geffen/Interscope)
GODSMACK | Stand Alone (Republic/Universal)
HOOBASTANK Running Away (/sland/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
ROB ZOMBIE Demon Speeding (Geffen/Interscope)
EARSHOT Get Away (Warner Bros.)

FILTER Where Do We Go From Here (Reprise)

TOOL Parahola (Volcano)

STAIND For You (Flip/Elektra/EEG)
CHEVELLE The Red (Epic)

THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG)
P.0.D. Sateliite (Atiantic)

KORN Here To Stay (/Immortal/Epic)

BREAKING BENJAMIN Polyamorous (Hollywood)

STONE SOUR Bother (Roadrunner/IDJMG)

AUDIOVENT The Energy (Atiantic)

VINES Get Free (Capitol)

SEETHER Fine Again (#ind-up)

BLINDSIDE Pitiful (Elektra/EEG)

SINCH Something More (Roadrunner/IDJMG)

INJECTED Bullet (/siand/IDJMG)

GAVIN ROSSDALE Adrenaline (Universal)

HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
INCUBUS Circles (/mmortal/Epic)

30 SECONDS TO MARS Capricorn (/mmortai/Virgin)
COLOR RED Sore Throat (RCA)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
MAD AT GRAVITY Walk Away (ARTISTdirect)

EPIDEMIC Walk Away (Elektra/EEG)

JIMMY EAT WORLD Sweetness (DreamWorks)

DRAGPIPE Simple Minded (/nterscope)

3RD STRIKE Redemption (Hollywood)

BUZZHORN Ordinary (Atlantic)

P.0.D. Boom (Atlantic)

MUST Freechild (Wind-up)

LIFEHOUSE Spin (DreamWorks)

FLIPP Freak (Artemis)

STAIND Epiphany (Flip/Elektra/EEG)

EARSHOT Not Afraid (Warner Bros.)

TAPROOT Poem (Velvet Hammer/Atiantic)
LOSTPROPHETS Fake Sound Of Progress (Columbia)
LINKIN PARK Pts Of Athrty (Remix) (Warner Bros.)

STEPA Aquarium (Locomotive)

TOTAL
PLAYS

1860
1831
1656
1584
1401
1356
1343
1275
1175
1071
944
909
881
879
828
816
810
ni
670
665
660
654
645
578
532
530
503
425
a7
411
409
401
389
372
314
240
229
222
199
195
191
188
178
176
170
165
163
159
144
129

+f=
PLAYS

+51
+9
+181
-51
+52
-80
+17
+69
-82
-3
+68
+13
-134
-109
-112

+62
+101
+119
-60
+90
+258
-115
+42
+18
+100
-61
+15
+107
-16
+81
+95

-80
+26

+19
+29
+133
-39
-63
+11
-13
+18
-14
+96
+109
-27
+34
-3

GROSS
IMPRESSIONS
(00)

156544
145353
136360
120451
104022
104932
112821
107220
1171123
70455
81404
17179
83791
60906
68686
62740
69661
57363
56238
75129
52990
54312
52027
45303
39234
47206
42543
36459
34467
22203
33351
35141
24971
20279
27959
14760
14902
17907
11395
14624
13101
18602
9838
19263
10502
14132
16689
13264
8652
9724

WEEKS ON  TOTAL STATIONS/
A

CHART

14
13
4
17
12
22
9
17
30
21
5
10
27
10
22
36
9
6
3
24
8
4
18
12
8
9
1
8
3
10
3
]
7
19
9
11
9
2
1
8

(AN ]
[—]

—h
—_ oy =S 2O NG N

ADDS

59/1
59/0
60/1
5970
5970
57/0
570
5970
54/0
a7
55/1
56/0
50/0
54/
48/0
54/0
56/
52/4
55/3
5010
5412
a7/6
450
440
a9/
55/1
46/0
37N
31
300
3873
M3
3672
321
353
340
on
26/2
311
23/
2110
15
200
190
140
a0/22
43/25
19/0
on
130

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airptay week
of 8/18-8/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week
increases in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
TAPROOT Poem (Velvet Hammer/Atlantic) 25
EARSHOT Not Afraid (Warner Bros.) 22
GAVIN ROSSDALE Adrenaline (Universal) 7

JRD STRIKE Redemption (Hollywood)

STONE SOQUR Bother (Roadrunner/IDJMG)

OUR LADY PEAGE Innocent (Columbia)

LOUDERMILK Estrogen Oxygen Aches In... (DreamWorks)
THEORY OF A DEADMAN Nothing... (Roadrunner/ICIMG)
P.0.D. Satellite (Atlantic)

30 SECONDS TO MARS Capricorn (immortal/Virgin)
INCUBUS Circles (Immortal/Epic)

MAD AT GRAVITY Walk Away (ARTISTdirect)

NONPOINT Devetopment (MCA)

RED HOT CHILI PEPPERS Zephyr Song (Warner Brcs.)
FILTER American Cliche (Reprise)

LWWWWow Www & o~

“Do You Call My Name

Already on:
WAAF (#1 Phones)
KRXQ, WHJY

Starting 9/10...we call your name

RECORDS

Most Increased

Plays :
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
STONE SOUR Bother (Roadrunner/IDJMG) +258
DISTURBED Prayer (Reprise) +181
3RD STRIKE Redemption (Hollywood) +133
P.0.D. Satellite (Atiantic) +119
TAPROOQT Poem (Velvet Hammer/Atlantic) +109
GAVIN ROSSDALE Adrenaline (Universal) +107

THEORY OF A DEADMAN Nothing... (Roadrunner/IDJMG) +101

BLINDSIDE Pitiful (Elektra/EEG) +100

EARSHOT Not Afraid (Warner Bros.) +96

BREAKING BENJAMIN Polyamorous (Hollywood) +90
Most Played
Recurrents

TOTAL

ARTIST TITLE LABEL(S) PLAYS

LINKIN PARK In The End (Warner Bros.) 564

SYSTEM OF A DOWN Toxicity (American/Columbia) 555

DEFAULT Wasting My Time (TV7) 508

DEFAULT Deny (TVT) 506

DISTURBED Down With The Sickness (Giant/Bepris} 499
PUDDLE OF MUDD Blurry (Flawless/Geffen/Intersccps) 480
P.0.D. Yeuth Of The Nation (Atiantic) 475
CREED One Last Breath (Wind-up) 467

R&R Station Playlists have moved to the web. l
See all of our monitored reporters at
www.radioandrecords.com.

e
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Active Rock

August 30, 2002

“HateTheMusic. com

I 4 o Amenca 's Best fést?ngActive Rock $ongs -12+ .
BY MEDIABASE: . ForThe H{eék Endingw
RS = s R OUR LADY PEACE Innocent (Columbla)

Artist Title (Label) LW Fammanty Burn  TD Fam|l|ar|ty Burn Total Plays; 122, Total Stations: 18, Adds: 5

DISTURBED Prayer (Reprise} 410 405 75% 8% 400 83% 13% L e ]

SYSTEM OF A DOWN Aerials (American/Columbia) 404 4.04 92% 21% 3.99 94% 21% SPARTA CUI ,YOUF Ribbon rDreamWorks)

KORN Here To Stay (/mmortal/Epic) 398 3.88 90% 28% 3.92 93% 32% GLASSJAW (‘;osmo it ’B|(,)0leS.S (Warner Bros,)

KORN Thoughtless (/mmortal/Epic) 394 387 8% 18% 3.79 88% 22% - o '

GODSMACK | Stand Alone (Republic/Universal) 390 388 6% 4% 388 OT% 4T% e CemgenDxygen/acties n.. (Db

TRUSTCOMPANY Downfall (Geffen/Interscope) 385 387 74% 15% 3.68 77% 20% ) ) '

EARSHOT Get Away (Warner 8ros. 380 382 7% 2% 366 86% 3% et g

NICKELBACK Never Again (Roadrunner/IDJMG) 378 367 88% 24% 3.64 90% 29% ’ ’

AUDIOVENT The Energy (Atlantic) 378 379 69% 12% 364 T75% 18% Songs ranked by total plays

HOOBASTANK Running Away (/sland/IDJMG) 376 373 93% 34% 348 94% 42%

STAIND For You (Flip/Elektra/EEG) 3.73 368 94% 40% 354 96% 49%

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 369 365 83% 20% 3.41 87% 28%

GHEVELLE The Red (Epic) 368 362 61% 11% 358 68% 15% ol . S

FILTER Where Do We Go From Here (Reprise) 364 361 81% 18% 346 82% 21%

‘PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 363 358 93% 41% - 3.42 95% 46% TAPROOTPMOemo(VseIf(;t /-ﬁn%r;dm/emgc)‘a

SEETHER Fine Again (Wind-up) 363 346 49% 8% 3N 56% 13% EARSHOT N t Afraid (W. B

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 360 3.59 96% 7% 341 97% 42% Qg are: 2oy

3RD STRIKE Redemptron (Hollywood)

PAPA ROACH She Loves Me Not (DreamWorks) 350 358 93% 33% 342  96% 38%
INJECTED Bullet (/slan//DJMG) 358 - 50% 9% 3.46 55% 13% _ STONE SOUR Bother (Roacrunner/[DJVG)

CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/iDJMG) 353 3.53 9% 54% 3.26 97% 60% L’gfh?,?g"c%f”ﬁ B(E)Ir:rgMB:xveen Us (Roadrunner/IDIMG)
SINCH Something More (Roadrunner/IDJMG) 348 345 42% 8% 325 48% 12% * GAVIN ROSSDALE Adrerline (Universl)

EPIDEMIC Walk Away (Elektra/EEG) 347 344 13% 8% 3.24 47% 12% SRAND NEW SIN My Workd (indopender)
P.0.D. Satellite (Atiantic) ' 338 - 73% 21% 320 8% 28% 0.0 Saits (i

BREAKING BENJAMIN Polyamorous (Hollywood) 329 326 40% 1% 317 41% 12% -

CREED One Last Breath (Wind-up) 3.26 328 91% 44% 298 9% 54% ‘30 SECONDS T0 MARS Capricor (immortal/Virgin)
HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) 323 328 68% 25% 298 70% 31%  BREAKING BENJAMIN Polyamorous (Hollywood)

33% * INJECTED Bullet (Island/lDJMG)
DRAGPIPE Simple Minded (Interscope)
MAD AT GRAVITY Walk Away (ARTISTdrrect)
SPARTA Cut Your R R| | (DreamWorks)
LOUDERMILK Estrogen 0xygen Aches In.. (DreamWorks)
DEF LEPPARD Now (Island/lDJMG)
LINKIN PARK Pts Of  Athrty (Remix) (Warner Bros)

VINES Get Free (Capitol) 318 346 7% 2% 295  73%

Total sample size is 638 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who
said they are tired of hearing the song. Sample composition is based on persons 12+, TD = Target Demo (Males 18-34). Persons are screened
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523-7272. Rate TheMusic.com data
is provided by Mediabase Research, A division of Premiere Radio Networks.
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Active Rock Action

Correct me if I'm wrong, but Active Rock
radio started because Alternative radio was
stealing ratings from mainstream Rock. It
was the birth of a format that wouldn’t play
just the tried-and-true records, but also

take chances to venture into the unknown

i
. and break the newer acts that Alternative
! Maﬂ(ﬂ Bahmea? . | was taking credit for. Active Rock radio
" president, MJB Promotions ¢ i
% % Managemeﬂ‘ g has been based on the activity of the
%& — “  music — meaning, if a song reacts, play

it more. This leads to my soapbox of the week:
| Stepa. # In the past nine weeks I've watched 10 stations
put “Aquarium” into overnights and, after two weeks, pick
up top 10 phones. As the dayparts spread, it went into top
@ five requests. This week | had a station tell me that Stepa
showed in its sales report, and there is no one in the mar-
ket playing them. # This format has grown by taking
chances. Call it what you will, Stepa’s “Aquarium” has re-
acted in every market where it's been played. Where would
this format be if it hadn’t taken chances? Last time | checked, Active Rock
radio was about reaction. That's exactly what this song will do for you. If you
question the lyrics or the repetition in the hook, it's time to rethink it. & Here's
an unsolicited quote: “I'm still trying to figure out if I'm deep and the song is
simple or the song is deep and I'm simple.” From Day One, programmers
questioned the lyrics. But the lyrics are the reason the song works. | dare
you to be adventurous.

# A

aproot and Earshot took the No, 1 and

No. 2 Most Added spots, respectively, at
both formats this week. “Poem” took home 34
adds between the two formats, while “Not
Afraid” garnered 29, Both tracks also debuted
on the chart ... Other chart debuts came from
3rd Strike’s “Redemption,” Linkin Park’s “Pts
of Athrty” and Stepa’s “Aquarium,” the latter
with sales breaking out in Wichita ... Author-
ity Zero came and knocked our socks off at Club R&R Iast week ... Stone Sour's
“Bother” busted a nice move up the chart ... “Prayer” by Disturbed i is closing in -
on No. 1 ... The Color Red keep their momentum going on “Sore Throat” with
adds from KQRG/Kansas City and WTFX/Louisville. MAX PIX: Hoobastank “Re-
member Me” (Island/IDIMG)

— Cyndee Maxwell, Active Rock/Rock Editar

Record Of The Week
_ ARTIST: Meshuggah
. TITLE: Nothing
LABEL: Nuclear Blast
Mention death metal and brains in the same sentence, and you'll |
have a handful of particularly gruesome titles. Swedish prog-thrash-
ers Meshuggah, however, prefer to keep their brains inside their
respective domes as they churn out mind-boggling rhythms with a
dark-as-night subtext. Whatever they're doing, it'’s resonating within the metal commu-
nity. Meshuggah were handpicked by Jack Osbourne for second-stage duties at this year’s
Ozzfest, where, judging by the e-mails | get from rock specialty shows, the group is com-
manding some major pit action. Currently supporting their fourth full-length album, Noth-
ing, Meshuggah have now been tapped by Tool as an opening act, proving that good things
can happen to scary metal bands if they use their brains as more than props.

— Frank Correia

' PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 90067

e-mail: mdavis @radioandrecords.com
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artist: Mad At Gravity
tase: ARTISTdirect

By FRANK CORREIA /ROCK SPECIALTY EDITOR

¢ ¥ ® & » s B e & 2 s B s B o ¥ 5 & » 0

‘'m not sure, but I think it was my high-school
physics teacher who constantly made some
joke about gravity — something about it
bringing him down. When [ heard the group
name Mad At Gravity, | immediately thought
that they were in that same damn class. As it
turns out, the name comes from a poem written
by Mad At Gravity singer J. Lynn Johnston.

Whether or not physics was his inspiration,
Johnston and crew have managed to defy gravity
on the Active Rock chart as their lead single,
“Walk Away,” consistently floats upward in spin
count. One listen to their debut album, Reso-
nance, and it’s no wonder they continue to soar.
Mad At Gravity are able to bring a different edge
to the mainstream rock sound throughout the
album, delivering catchy, lyric-driven hooks
backed by music that actually creates atmo-
sphere — something lacking in most groups
trying to follow in Creed and Nickelback’s
footsteps.

Perhaps Mad At Gravity’s biggest asset is J.
Lynn Johnston, whose clarion tones make him
stand out from the herd of frontmen currently
mooing their way through midtempo, radio-
triendly rockers. Case in point, “Walk Away,”
where Johnston powers the infectious chorus
with his impressive pipes. Musically, the group
deliver a potent mix of melody to their hard rock
with accomplished playing. They're good

©E NS o s NS

. DISTURBED (Reprise) “Prayer”

. XXX (Universal) “Before | Die”

. TAPROOT (Atlantic) “Poem”

Top 20 Speclalty Artlsts

® August 30, 2002

STONE SOUR (Roadrunner/IDJMG) “Get Inside,” “Orchids”
MESHUGGAH (Nuclear Blast) “Perpetual Black...,” “Rational Gaze”
SHADOWS FALL (Century Media) “Stepping Outsids...,
GLASSJAW (Warner Bros.) “Tip Your Bartender,” “Cosmopolitan...”
BLINDSIDE (Elektra) “Pitiful,” “Caught A Glimpse”

MURDERDOLLS (Roadrunner/IDJMG) “Dead In Hollywood,” “Slit My Wrist”
HATEBREED (Universal) “I Will Be Heard,” “Perseverance”

DRAGPIPE (interscope) “Puller,” “Simple Minded”

PULSE ULTRA (Atlantic) “Big Brother,” “Glass Door”

. SOULFLY (Roadrunner/IDJMG) “Call To Arms,” “Enterfaith”

FEAR FACTORY (Roadrunner/IDJMG) “Big God...,
. SUPERJOINT RITUAL (Sanctuary/SRG} “It Takes No Guts.” “Ozena”
IN FLAMES (Nuclear Blast) “Reroute To Main,” “Cloud Connected”

. HALFORD (Sanctuary/SRG) “Crucible,” “Betrayal”

. KORN (/mmortal/Epic) “Thoughtless,” “Blame”
. CHEVELLE (Epic) “The Red,” “Wonder What's Next”
. SNOT (Geffen/Interscope) “Call To Arms,” “Enterfaith”

Ranked by total number of shows reporting the artist, with titles
listed in order of most airplay.

Mad At Gravity

s e ST R B et £ e RS T

enough to throw in an odd time signature without
losing a beat or your average Creed fan. On
track’s like “Bum,” Ben Froehlich lays down a
bassline that sounds like Tool-lite. The band also
heat things up with “Kerosene.”

As tor the band itself, Mad At Gravity features
a cast of characters as diverse as their sound.
With a biology degree and a head for business,
Jake Fowler shatters the typical drummer-idiot
stereotype. Then there’s rhythm guitarist
Anthony “Bosco™ Boscarini, a former place-
kicker for USC’s tootbali team who holds a
degree in economics (trivia: his uncle is Italy’s
Commissioner of Finance). Selt-taught bassist
Froehlich has a degree in art, while guitarist
James Lee Barlow is a former sound engineer
for Alien Ant Farm. Johnson, the poet, happens
to be a former college radio MD with a degree
in media studies. Guess they all have something
to fall back on if this whole music thing doesn’t
work out. With strong sounds throughout
Resonance, however, it seems like it’ll be a while
before gravity brings them down.

” “Thoughts Without...”

” &

Concrete”

www americanradiohistorv.com
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Alternative

The Potential For Gatastrophe

L] In the file-sharing world, radio looks OK ... not so the

record industry

T he record industry is currently fighting a pitched battle against companies that facili-
— tate the illegal downloading of music, but it has a much more important battle ahead, one
in which it is already losing major ground.

It is a battle for no less than the
hearts and minds of consumers. As the
recent record-buyers study commis-
sioned by R&R and conducted by
Edison Media found, consumers are
increasingly feeling that the record
industry is out of touch with their at-
titudes toward downloading. Nowhere
is this more evident than in the Alter-
native format.

The Study

This was the second national record-
buyers study done by R&R and Edi-
son, and the methodology used was
very similar to that used in the first. The
sample size was 942 persons 12+ who
were contacted via telephone. The ra-
cial and sex breakdowns mirrored
those of the national population.

In terms of those who described
themselves as Alternative radio fans,
the breakdown closely mirrored the
demographic figures you see for most
Alternative stations: 61% male and
39% female. The Alternative sample
was also made up of more Caucasians
than the general population (78% vs.
66%) and fewer African Americans
(1% vs. 13%).

Studies from as far back as 1995
have shown that the Alternative for-
mat is surprisingly strong with His-
panic listeners, and this study reinforc-
es that. There are slightly more His-
panic listeners among Alternative fans
than in the population as a whole
(17% vs. 14%).

The Radio-Internet Paradox

The first part of the record-buyers
study looks at various places that
record buyers find out about music
and the kinds of things that influence
their buying behavior. Interestingly,
radio scores higher with Alternative
fans than with the sample as a whole.
While the active nature of Alternative
radio would suggest this, there is an-
other factor: An Edison Internet study
showed us that Alternative fans are the

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 214-370-5544
or e-mail:
Jkerr@radioandrecords.com

*

Radio and record people
alike, take note: Clearly,
Alternative fans are
acutely sensitive to
overexposure.

e e

most Internet-savvy and that they use
digital media much more often than
the average consumer.

This presents us with a paradox:
Alternative fans use the Internet for
music much more than the average
person does, but this activity does not
come at the expense of radio, which
also has a higher level of importance
for Alternative fans than for the aver-
age persorn.

Let’s look at the radio aspect of this
as revealed in the record-buyers sur-
vey. The first question listed several
ways a person could find out about
new music, and the respondent could
answer “often,” “sometimes” or “nev-
er” to describe how frequently they
find out about music from the various
sources.

Among Alternative fans, radio
scored higher than average, with 80%
saying that they often find out about
new music this way. Seventy-seven
percent of the total sample agreed.
Friends also scored higher with Alter-
native fans, with 51% of them men-
tioning that they often hear about
music from friends, compared to only
42% of the total sample.

The next question asked how the
respondents first heard about their
most recently purchased CD. Again,
radio did better among Alternative
fans than among the total sample, with
39% of Alternative fans crediting ra-
dio, compared to the total-sample re-
sponse of 32%. Friends did better here
as well, with 18% of Alternative fans
saying friends, compared to 14% of
the total sample.

The next question was probably
the most important in the eyes of
record companies looking to reach
the consumer: “Think about your
music purchasing in general. When
you buy CDs, which of these items

influences you the most in deciding
what to purchase?” Fifty-one percent
of Alternative fans chose “Heard it
on the radio.” This was higher than
the total sample: Forty-eight percent
of them chose radio.

The Mind Of The Consumer

So radio is still a vital source for
exposing new music. That’s good
news for our radio friends, but what
about consumers’ attitudes toward
downloading digital music and file
sharing? To be frank, as | mentioned
in my introduction, the results are dis-
turbing and show that record labels are
losing ground in the battle to convince
consumers that recorded music is
worth paying for.

The first shot across the record-
company bow comes by way of a sim-
ple statement that the respondent
could either agree or disagree with:
“There is nothing morally wrong
about downloading music for free
from the Internet.” Over half(52%) of
the total sample agreed. As if that

weren’t bad enough for the labels, al- .

most two-thirds (60%) of Alternative
fans agreed.

This question is important because
it reveals the mind-set of the consum-
er. Because not every consumer has a
CD burner yet or has bothered to log
on to KaZaa or use Gnutella, the ac-
tual behavioral results are much low-
er. For example, 30% of the total sam-
ple agreed with the statement “Instead
of buying a CD, you’ve burned some-
one else’s copy of the CD.” Alterna-
tive fans were again more active in
this area, with 34% saying they have
burned a friend’s CD.

These results are disturbing, for
sure, but as the mind-set question re-
veals, things are probably going to get
worse. Much worse.

Let’s look at a statement that could
be considered a record company’s
worst-case scenario. Respondents
were asked to agree or disagree with
the following: “You no longer have to
buy CDs, because you can download
music for free over the Internet.” A
whopping 22% of the total sample
agreed with this statement.

Note that the wording of the ques-
tion doesn’t mean that this 22% will
stop buying CDs, just that they don’t
have to if they don’t want to. How-
ever, when you combine this result
with the one above that showed that

wWww.americanradiohistorv.com

You know a band is crazy when they make that nutty KITS/San Fran-
cisco PD Sean Demery look sane. That's the case here. Pictured are (l-r)
Sugarcult's Marko 72, Demery, Sugarcult’s Tim Pagnotta and Artemis
Records Northwest Regional Manny Simon.

60% of people don’t have a moral
problem with downloading music for
free, the potential for a catastrophic
decrease in record sales due to file
sharing is clear.

Artists In A File-
Sharing World

An interesting section of the record-
buyers study dealt with how radio ex-
poses its artists. The first question was
another agree/disagree statement and
a good place to start in our world of
multiple media choices and over-
whelming exposure: “Musical artists
you like sometimes get so much atten-
tion on TV and in magazines that it
turns you off of the artist.”

Exactly half the Alternative fans
agreed with this statement, a much high-
er percentage than the total sample
(38%). Radio and record people alike,
take note: Clearly, Alternative fans are
acutely sensitive to overexposure.

e

The results are
disturbing and show that
record labels are losing
ground in the battle to
convince consumers that
recorded music is worth
paying for.

e ———

One response that surprised me
quite a bit dealt with the effectiveness
of radio in promoting new music and
artists. | had expected that radio festi-
val shows were starting to wear out
their welcome, but, as is so often the
case, what is tired for industry profes-
sionals is still sparkling and new for
consumers.

Edison’s pollsters said, “1’m going
to list some things that radio stations
do to promote artists and their new
songs. For each, tell me if you find
them to be very effective, somewhat
effective or not at all effective in in-
forming you about artists and their

new songs.” Surprise: Festival shows
were No. |, with 40% of Alternative
respondents describing them as very
effective.

Actually, anything directly involv-
ing artists was considered very effec-
tive by the respondents. Live perfor-
mances on the air were slightly behind
festival shows, with 39% finding them
very effective. A little bit behind that
were live appearances where an artist
talks to the DJs but doesn’t perform
live on the air, with 31%.

Perhaps surprisingly, considering
the 'Net-savvy nature of the Alterna-
tive radio listener, “News and informa-
tion about an artist on a radio station
website” was considered very effective
by a mere 18% of respondents.

Front-Sell Or Back-Sell?

One of the most common com-
plaints about radio is that it doesn’t
identify its artists often enough. The
Edison survey addressed this, and the
results confirmed that listeners still
find this to be a problem. Edison
asked: “How often do you think ra-
dio stations should announce the ti-
tle and artist of a song they play?” A
majority (54%) of Alternative fans
answered, “Before or after every
song they play.” Interestingly, this
was much lower than the total sam-
ple, 61% of which wanted a song
identified before or after it was
played.

The level of dissatisfaction among
Alternative fans is high, however.
Edison asked the respondents to agree
or disagree with this statement: “The
radio stations that you listen to do not
announce the names and artists of the
songs they play often enough.” Alter-
native fans agreed to the tune of 71%
— oddly enough, higher than the to-
tal-sample response of 64%.

So, while roughly half of the audi-
ence feels that you don’t need to iden-
tify every song before or after it’s
played, almost three-quarters feels
that you aren’t identifying the songs
often enough. The answer is that ra-
dio may not have to identify the songs
all the time, but it should definitely do
so more than it does currently. Even a
little bit of artist identification could
go a long way.
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ARTIST TITLE LABEL(S)

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
SYSTEM OF A DOWN Aerials (American/Columbia)
JIMMY EAT WORLD Sweetness (DreamWorks)
HOOBASTANK Running Away (/sland/IDJMG)
TRUSTCOMPANY Downfall (Geffen/Interscope)
INCUBUS Warning (/mmortal/Epic)

NEW FOUND GLORY My Friends Over You (Drive-Thru/MCA)
HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)

DISTURBED Prayer (Reprise)

VINES Get Free (Capitol)

KORN Thoughtless (f/mmortal/Epic)

PAPA ROACH She Loves Me Not (DreamWorks)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)

311 Amber (Volcano)

UNWRITTEN LAW Up All Night (/nterscope)
WEEZER Keep Fishin' (Geffen/Interscope)
DEFAULT Deny (TVT)

FILTER Where Do We Go From Here (Reprise)

PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)

CHEVELLE The Red (Epic)

COLDPLAY In My Place (Capitol)

GAVIN ROSSDALE Adrenaline (Universal)
NICKELBACK Never Again (Roadrunner/IDJMG)
P.0.D. Satellite (Atlantic)

CREED One Last Breath (Wind-up)

AUDIOVENT The Energy (Atlantic)

LINKIN PARK Pts Of Athrty (Remix) (Warner Bros.)
RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
SEETHER Fine Again (Wind-up)

STONE SOUR Bother (Roadrunner/IDJMG)
LIFEHOUSE Spin (DreamWorks)

STAIND Epiphany (Flip/Elektra/EEG)

OUR LADY PEACE Innocent (Columbia)

WHITE STRIPES Dead Leaves And Dirty Ground (Third Man/V2)

OK GO Get Over It (Capitol)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)

N.E.R.D. Rock Star (Virgin)
BEN KWELLER Wasted And Ready (ATO/RCA)
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)

BOWLING FOR SQUP Girl All The Bad Guys Want (Silvertone/Jive)

BOX CAR RACER | Feel So (MCA)

SUGARCULT Pretty Girl (The Way) (Ultimatum/Artemis)
STROKES Someday (RCA)

DAVE MATTHEWS BAND Where Are You Going (RCA)
30 SECONDS TO MARS Capricorn (/mmortal/Virgin)
BLINDSIDE Pitiful (Elektra/EEG)

GREENWHEEL Breathe (/sland/IDJMG)

EMINEM Cleanin’ Out My Closet (Shady/Aftermattyinterscope)

EMINEM Without Me (Shady/Aftermath/Interscope)
FINCH Letters To You (Drive-Thru)

TOTAL
PLAYS

2947
2606
2603
2157
1960
1947
1872
1868
1816
1696
1636
1608
1467
1432
1376
1263
1237
1115
1075
1016
1013
964
936
818
798
795
752
749
738
734
686
653
622
600
586
982
961
950
540
937
470
460
455
a1
414
13
402
387
369
350

+/-
YS

27
+164

-128
+138
62

-10
+235
-62
+15
-128
+209
+38
+94
-42
55
-2170
-143
+19
+64
+145
+60
+168
-80
-194
+122
+134
+80
+232
+39
-43
+220
+30
+134
-167
-17
-96
+195
+88
-149
+79
+14
-46
+39
+70
+44
+29
-68
+34

GROSS
IMPRESSIONS
(00)

349306
321657
275278
226445
225124
202096
201435
232619
210650
196491
208170
161490
172981
209722
124033
150329
116839
93465
92015
101014
135694
123881
68296
109464
78812
53616
141606
141987
64455
95957
66300
76700
53558
89192
94897
91577
78077
42378
53907
41260
91382
48433
85517
46088
36338
42891
37359
99436
69089
41715

WEEKSON  TOTAL STATIONS/
H DS

CHART

13
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18
22
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20
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4
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1
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76/0
7N
7N
720
69/0
650
700
68/0
670
730
66/0
N
68/4
570
67/0
620
480
69/0
54/0
59/
57/
45/1
460
54/4
33/
491
303
2172
494
46/5
380
24/
43/
46/4
483
490
210
390
4512
3072
320
3772
41
22/
340
a0/4
403
241
320
270

76 Aiternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/18-8/24. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds otficially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total pfays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, inc.

ARTISTTITLE LABEL(S)

ADDS

TAPROOT Poem (Velvet Hammer/Atlantic) 25
SR-71 Tomorrow (RCA) 21
EARSHOT Not Afraid (Warner Bros.) 21
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 12
STROKES Someday (RCA) 9
USED The Taste Of Ink (Reprise) 9
QUEENS OF THE STONE AGE No One Knows (Interscope) 8
THEORY OF A DEADMAN Nothirg... (Roadrunner/IDJMG) 6
STONE SOUR Bother (Roadrunner/IDJMG) 5
BOX CAR RACER There Is (MCA) 5
BREAKING BENJAMIN Palyamorous (Hollywood) 5

greenwheel

BREATHE

New this week: KROQ and 89X!!!
Already on over 40 Alternative stations including:
LIVE 105 99X
KZON

KDGE KKND KTBZ
WZIN WFNX KKEDJ WMRQ
WEND WZTA KRBZ 'WBUZ WEDG
and many more

NOW ON TOUR

ARTIST TITLE LABEL(S} INCREASE
DISTURBED Prayer (Reprise) +235
STONE SOUR Bother (Roadrunner/iDJMG) +232
OUR LADY PEACE Innocent (Cotumbia) +220

PUDDLE OF MUDD She... (Flawkess/Geffen/Interscope) +209
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) +195

P.0.D. Satellite (Atlantic) +168
SYSTEM OF A DOWN Aerials (American/Columbia) ~ +164
USED The Taste Of Ink (Reprise) +164
GAVIN ROSSDALE Adrenaline (Universal) +145
TRUSTCOMPANY Downfall (Gefen/interscope) +138

L

TOTAL
PLAYS

STAIND For You (Flip/Elektra/EE&) 901
JACK JOHNSON Flake (Enjoy/Uriversal) 833
HOOBASTANK Crawling In The Cark (/sland/DJMG} 831
SYSTEM OF A DDWN Toxicity (American/Columbia) 157
PUDDLE OF MUDD Blurry (Flawfess/Geffen/Interscope) 121

ARTIST TITLE LABEL(S)

JIMMY EAT WORLD The Middle (DreamWorks) 4
INCUBUS | Wish You Were Here (Immortal/Epic) 683
EARSHDT Get Away (Warner Bres.) 650
LINKIN PARK In The End (Warner Bros.) 626
UNWRITTEN LAW Seein’ Red (interscope) 601
P.0.D. Youth Of The Nation (Atiantic) 595
DEFAULT Wasting My Time (7V7) 575

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandracords.com.

Callout You Can Count On from Edison Media Research

Now get dependable, consistent CALLOUT from the most trusted name

in perceptual and music research, Edison Media Research.

Contact Lou Patrick (LPatrick@edisonresearch.com) or Larry Rosin (LRosin@edisonresearch.com) at 908.707.4707

www.americanradiohistorv.com
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~ When you share an office with someone
for some eight-odd years, you had better
. have similar tastes in music. If not, you can
___._-———-——' t  either brawl daily over who gets to listen to
E@@R ~ what or learn to adapt to your officemate’s
- | taste. # When John Perrone and | de-
il lg cided to bunk up, we had us some pretty
Gar\l Jav T | solid throw-downs over the community
Alternative Pl‘l)ml)tlﬁ;;;,.,,;,AM-«»''-"'-é stereo. Usually it was a Pixies vs. Re-
‘ placements situation (I'm the Pixies fan,
sometimes to excess, and John’s always been down for the
'Mats, whom | can't stand). # As the years went by (yikes,
do we sound like a dysfunctional married couple now, or
what?) we developed some common ground. There was al-
ways room for Powerman 5000, The Pretenders, The De-
scendents or Notorious B.I.G. in our house. # We've had
fun turning one another on to newer artists as well. The vol-
ume tends to increase substantially whenever the Breaking Benjamin, Paci-
fier, Good Charlotte, Queens Of The Stone Age and Taproot albums are on
the “wheels of steel,” and we get our crunk on from time to time with the new
N.O.R.E., Camp-Lo and Lil' Jon & Tha Eastside Boyz joints, as well. & The
advent of the iPod and iTunes programs have allowed us to have more of a
constantly shuffling jukebox flavor in our office, as opposed to listening to CDs
in their entirety. This is good for John, as | no longer need to torture him with
all 13 tracks of the Shakira CD at one time. Lucky him, huh?

First off, let's take a look at the top of the

chart. Yep, The Red Hot Chili Peppers |

are stiil No. 1 ... It was a very busy week for
new music, with no less than three bands puli-
ing in 20-plus adds. At the top were Taproot,
whose song “Poem” looks like it will be the
breakout song the band has deserved for
some time now. SR-71’s “Tomorrow” and
Earshot's “Not Afraid” tie with 21 new stations
each. Both bands have the kind of traction that only a solid past performance
can give. All three bands are certainly destined for long stays on the chart ... Lots
of solid followup weeks out there, too, inciuding two that debut on the chart this
week: Good Charlotte’s “Lifestyles...” at No. 39 and Blindside’s “Pitiful” at No. 46
... Don't forget Greenwheel's “Breathe,” which picks up KROQ/Los Angeles as
it heads for the top 40, and OK Go's “Get Over It,” which picks up WNNX/At-
lanta as it enters the top 40 ... Finally, ook for the new U2 single, “Electrical Storm,”
which will be in your hands Thursday (8/29) via overnight. It's 4:28 long and is
from U2's Greatest Hits {1990-2000) album out Nov. 5. RECORD OF THE
WEEK: Hoobastank “Remember Me” '

— Jim Kerr, Alternative Editor

Alternative Action

armist: Used
LaseL: Reprise

By KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

oooooooooooooooooo

hat's really going on in Orem, UT? Well,

a stereo was stolen last Sunday night

from a car parked in the area of 1000 Orem Blvd.
Three weeks ago a 33-year-old woman

jumped out of her Jeep with no shirt or bra on

and was reportedly darting around in traffic.
When police officers arrived, she was running
through the sprinklers at RC Willey’s.

Police cited four juvenile boys from Orem for
disorderly conduct late last Monday night tor
driving around town and throwing mashed po-
tatoes. After the boys threw a mashed potato ball
at one car, people in two other cars started chas-
ing them. The boys had a bowl full of mashed
potatoes in the back seat.

And four guys in a band called The Used
channeled vears of small-tlown frustration into
a brutal, 12-track aural assault also known as
their self-titled debut CD. Do you see a theme
here? About what happens when people are re-
pressed and restricted and living in Utah?

“You're held down so long and told what to
do.” savs drummer Branden Steineckert of how
life in Orem inspired The Used. “You're sup-
posed to fit in this fuckin® mold all the time.
Music is vour one place to break out and just
say. "Fuck it all. Do what you want. Be the per-
son you are with no fuckin® rules.™

Mayvbe those boys driving around town with
mashed potatoes should learn how to play in-
struments. Fortunately for us, Branden and
bandmates Bert McCracken. Jeph Howard and

TELL US WHAT
YOU THINK!
Share your opinion

about this column — go to
www.radioandrecords.com and click

the Message Boards button.
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Quinn Allman have already mastered theirs.
They ve made music their weapon against bore-
dom, frustration and teenage angst.

Is it any surprise that kids everywhere have
attached themselves to The Used with ferocious
devotion? When vou add to the mix the fact that
a tvpical Used show contains all the blood and
vomit vou could cver ask for in live entertain-
ment, what you have is arock 'n’ roll gold mine.

Radio scems to recognize this. After “A Box
FFull of Sharp Objects™ took specialty radio by
storm last month, Reprise released the band’s
first oftficial single, A Taste of Ink.” Alternative
stations started adding it faster than you can say
... um, faster than you can say, “Gee, that's a lot
of blood and vomit, even for a rock show.”

CIMX/Detroit added it four weeks early.
WIIRL/Albany, NY added it with 14 spins.
KJEE/Santa Barbara. CA gave it 23 spins last
week — right up there with Puddle Of Mudd.
“A Taste of Ink™ got 23 adds total last week.
making it the Most Added track tor the format.
When's the last time vou saw a brand-new band
do that?

1t doesn’t happen very often, kids. Probably
about as frequently as hali-naked women decide
to run around the streets of Orem, all hopped up
on diet pills and Red Bull. Come to think of it,
maybe she was just listening to The Used.
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America’s Best Testing Alternative Songs =
12+ For The Week Ending 8/30/02. 1
= ~ L “‘@ August30 20

Artist Title (Label) , LW Familiarity Burn TD Familiarity Burn

TRUSTCOMPANY Downfall (Geffervinterscope)  4.09 3.9  72% 9%  4.07 T1% 8% 1. QUEENS OF THE STONE AGE (/nterscope) “No One Knows

HOOBASTANK Running Away (Isiand//[DJMG) ~ 4.08 413  95%  29%  4.03 95%  30% 2. BECK (Geffen/Interscope) “Lost Cause

JIMMY EAT WORLD Sweetness (DreamWorks)  4.03  3.93 8%  22%  4.03 90%  21% 3. MUDHONEY (Sub Pop) “Sonic Infusion

INCUBUS Warning (Immortal/Epic) 3.96 4.07 93% 29%  3.91 93% 31% 4. SPOON (Merge) “The Way We Get By

SYSTEM OF A DOWN Aerials (American/Columbia) 3.92 3.87  92%  24%  3.92 02%  24% 5. LIARS (Mute) “Mr Your On Fire Mr”

AUDIOVENT The Energy (Atiantic) 3.92 390 65% 10%  3.88 67%  11% 6. USED (Reprise) “The Taste Of Ink”

BAVIN ROSSDALE Adrenaline (Universal) 389 366 46% 3%  3.86 49% 4% 7. S.T.U.N. (Independent) “Boys & Giris”

STAIND Epiphany (Flip/Elektra/FEG) 388 3.82 89% 29%  3.84 90%  30% 8. NERF HERDER (Honest Don’s) “Welcome To My World”

DISTURBED Prayer (Reprise) 388 384 59% 8%  3.86 59% 7% 9. EXIES (Virgin) “My Goddess”

DEFAULT Deny (TV7) 385 381 84% 20% 381 85%  22% 10. JULIANA THEORY (£pic) “Do You Believe Me”

NEW FOUND GLORY My Friends... (Drive ThuMCA) 3.85 395  80%  19% 379 78%  20% 11. DJ SHADOW (MCA) “Six Days”

RED HOT CHILI PEPPERS By The Way (Wamer Bros) 3.84 3.86  95%  33% 377 9%6%  35% 12. STARTING LINE (Drive-Thru/MCA) “The Best Of Me”

UNWRITTEN LAW Up Ali Night (interscope) 3.84 388 61% 8% 3713 61% 9% 13. CLINIC (Domino/Universal) “Walking With Thez”

WEEZER Keep Fishin' (Geffen/Interscope) 3.80 376 76% 15% 378 1%  16% 14. PUBLIC ENEMY (Koch) “Son Of A Bush”

PUDDLE... She Hates Me (Flawless/Geffervinterscope) 3.80  3.82  77%  14% 374 78%  16% 15. OURS (DreamWorks) “Leaves”

FILTER Where Do We Go From Here (Reprise)  3.80 3.70  78%  13% 378 81%  13% 16. KENNEDY SOUNDTRACK (/nstant Karma) “Killing Music”

NICKELBACK Never Again (Roadrunner/iIDJMG)  3.714 3.69 80%  21% 367 82% 24% 17. LUCKY 7 (Omega) “Come Monday”

CHEVELLE The Red (Epic) 3.714 365 49% 7% 3.69 49% 1% 18. DAGNASTY (Revelation) “Ghosts”

PAPA ROACH She Loves Me Not (DreamWorks) 3.73 3.80 94%  31% 3.69 94% 32% 19. PULP (Rough Trade) Various

KORN Thoughtless (/mmortal/Epic) 3.73 374  82%  18% 3.74  82%  18% 20. ALABLASTER (Veronica) “The Rave In Sharka Park”

PUDDLE... Drift & Die (Flawless/Geffervinterscope) 3.72  3.73  94%  38% 365 9% 40% Ranked by total number of shows reporting artist.

JACK JOHNSON Flake (Enjoy/Universal) 37 361 56% 16% 3.80 59% 15%

311 Amber (Volcano) 3.64 3.58 87% 32% 3.66 88% 3% =

C. KROEGER... Hero (Roadrunner/Columbia/iDJMG) 3.61 3.63  98%  57%  3.53 98%  60% Re cor d O{‘ Th e we ek

HIVES Hate To Say... (Burning/Epitah/Sire/Reprise) 3.58  3.45 80% 26% 3.54 81% 27%

COLDPLAY In My Place (Capitol) 356 3.45 61% 13% 3.6t 62% 11%

P.0.D. Satellite (Atianti 3.54 T4% 18% 3.51  74% 19% Artist: BECK :

RN ANNG) : g ; g% : : Label: GEFFEN/INTERSCOPE ‘
VINES Get Free (Capitol) 352 3.45 78% 22% 3.50 80% 23% . . ) i | :
When someone puts out a record that is unique, inno- /4
CREED One Last Breath (Wind-ug} 335 348 92% 43%  3.28 93%  46% T e T —
10 year's-best list. # When they get a dramatic yet suc- "-_.. ™
oo ful mak le of 3 d tart t

Total sample size is 878 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike cessiul ma eover‘ every cotpie of years an y?u s 0, '
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the | - SUsPect that they've made some sort of deal with the devil, you put them on a :
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample | - top 100 legends of rock list. # But when an artist makes a career of rein-
composition is based on persons 12+.TD = Target Demo (Persons 18-34). Persons are screened via the internet. | = venting music in astounding ways, you simply call him Beck.You put Sea Change
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are in the CD pl d “Hol les i ible — he’s d it again!”
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. DAL player.an 'you 53y, Holy crap: 1ts impossible €s done it again:
RateTheMusic is a registered trademark of RateTheMusic.com. The BTM system is available for local radio and shake your head in amazement. .
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of — Katy Stephan, Alternative Specialty Editor
Premiere Radio Networks. -

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
r e R&R: The Industry’s Newspaper
R&R s IN DUSTRY VIP PAC I(AGE * R&R Today: The Industry's Leadirg Daily Fax
- * R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource gide available

SAVE OVER 25%!

s R&R'S INDUSTRY VIP PACKAGE IS $44500
& (Regular rate $595.00)

e-mail R&R at: FAX Credit Card Payments To:

moreinfo@radioandrecords.com 310-:203-8727
’ Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com
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Alternative
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ted a/p/)allellcally lly mar/rel

-Reporte)s

WHRL/Albany, NY *
DM/PD/APD/MD: Lisa Biello
1 EARSHOT “Afraid”™
1 TAPROOT “Poem’
GOOD CHARLOTTE “Famous™
SA-71 “Tomormow”

KTEG/Albuguerque, NM *

PO: Ellen Flaherty
MD: Adam 12
No Adds

WNNX/Atlanta, GA *
PD: Leslie Fram
APD: Chris Williams
MO: Jay Hamen
2 TAPROCT “Poem”
1 QUEENSOF “Knows"
1 EARSHOT “Afraid”
0K GO "Over”
TONIC "Take"

W.JSE/Atlantic City, NJ *
OM: Lou Romanini
PO: Al Parinello
MO: Jason Ulanet

EARSHOT *Afraid”

GOLOFINGER "Me”

MIDTOWN "Move”

TAPROOT “Poem”

OF A DEADMAN "Nothng'

KROX/Austin, TX *

PD: Melody Lee

MD: Toby Ryan

6 AUTHORITY ZERQ *Mincte”
BLINDSIDE "Pitrul”
SEETHER "Fine”

KNXX/Baton Rouge, LA *

PDMD: Randy Chase

APD: Bill Jackson

12 SUM 41 “fat”

10 TOOL “Schism”

9 PUDDLE OF MUDD *Contral”
AUTHORITY ZERQ “Minite”
BREAKING BENJAMIN “Poly”
SR-71 "Tomorrow™
USED *ink"

WRAX/Birmingham, AL *
PO: Susan Groves
APD: Hurricane Shane
MD: Mark Lindsey
SPARTA “Ribbon”
SR-71 “Tomormow™
STROKES “Someday”
TONIC “Take™

KQOXR/Boise, 1D *

PO: Jacent Jackson

APD/MD: Kaliao

2 EARSHOT “Araud”
SEETHER “Fine”
TAPROOT “Poem”

WBCN/Boston, MA *
OM: Tosty Berardini
VP/Programming: Oedipus
APD/MD: Steven Strick
1 TAPROOT "Poem”

SR-71 “Tomorrow”

WFNX/Boston, MA *
PD: Cruze
APD/MD: Kevin Mays
3 USED "Ink"
BREAKING BENJAMIN "Paly”
EARSHOT "Atraid”
STROKES “Someday”

WEDG/Buttalo, NY *
PD: Lenny Diana
MD: Ryan Patrick
16 EMINEM “Closet”
12 GOOD CHARLOTTE "Famous™
8 USED “ink”
+ TAPROQT “Poem”
EARSHOT "Afraid

WAVF/Charleston, SC *

PD: Greg Patrick

APD/MD: Danny Villaiobos
SR-71 “Tomorrow"

THEQRY OF A DEADMAN “Nothing™

WEND/Charlotte, NC *
PD: Jack Daniel
APOMOD: Kristen Honeycutt
1 AIMEE ALLEN “Revolution”
1 SUGARCLLT “Pretty”
1 SR-71 “Tomomow”

BUTCH WALKER "If"

LINKIN PARK "Pts”

WKQX/Chicago, IL *
PO: Tim Richards
APD/MD: Mary Shuminas
AMD: Nicale Chuminatto
22 LINKIN PARK “Pts”
1 SR-71 "Tomorrow”
GOOD CHARLDTTE “Famous™
SEETHER “Fine"

WZIN/Chicago, IL *

PD: Bill Gamble

APD: Steve Levy

MD: James VanQsdol

1 JURASSIC 5 “Golden”
3RD STRIKE “Redemption”
OAXENFOLD “Eyed”
USED "Ink’

WAQZ/Cincinnati, OH *

PO: John Michael

APD/MD: Shaggy

26 RED HOT CHILI  “Song”

16 QUEENS OF. “Knows"
PUDCLE OF MUDO “Hates”

WXTM/Cleveland, OH *
PO: Kim Monroe
APO: Pete Schiecke
MD: Dom Nardella
No Adds

WARQ/Columbia, SC *

DM/PD: Gina Juliano

MD: Dave Farra

21 SR-71 “Tomormow"

1 BREAKING BENJAMIN “Poly”
BOX CAR RACER “There”
EARSHOT “Atraid”

WWCD/Columbus, OH *
PD: Andy Davis
MD: Jack Devess
1 PETER GABRIEL "Barry”
0K GO "Over”

KDGEDallas-R. Worth, TX *
PD: Duane Doherty
APD/MD: Alan Ayo
1 STROKES “Someday”
GOOD GHARLOTTE “Famous™

WXEG/Dayton, OH *
PO: Steve Kramer
MO: Boomer

9 QUEENS OF . "Knows™

7 TAPROOT "Poem”

7 SR-71"Tomorrow”

4 QUR LAQY PEACE “Innocent”
4 BLINDSIDE “Pitful

KTCL/Denver-Boulder, CO *
PD: Mike 0"Connor
MD: Sabrina Saunders

USED “Ink"

CIMX/Detroit, M1 *
POD: Murray Brookshaw
APD: Vince Cannova
MD: Matt Franklin
GREENWHEEL "Breathe”
TAPRODT “Poem”

KNRQEugene-Springfield, OR
PD: Chris Crawley
APO/MD: Stu Allen

TAPROOT "Poem”

KXNA/Fayetteville, AR
PD: Margot Smith
5 TAPROOT "Poem”
5 THEQRY OF A DEADMAN "Nothing”
5 EARSHOT "Atra”

SR-71 “Tomormow”

USED "Ink"

WJBX/Ft. Myers, FL *

PO: John Rozz

APD: Fitz Madrid

MO: Jeft Zito

4 3RD STRIKE “Redemption”

1 EARSHOT “Afraid”
BREAKING BENJAMIN “Poly”

KFRR/Fresno, CA *

PO: Chris Squires

MD: Reverend

9 TOMMY LEE "Ashamed”

1 STONE SOUR “Bother”

1 KOTTONMOUTH KINGS “Vibes™
POD “Satelite”
BLINOSIDE “Pittul®

WGRD/Grand Rapids, Mi *
PO: Babby Duncan
MD: Michaet Grey

No Adds

WXNR/Greenville, NC *
PD: Jeff Sanders
APD: Tumer Watson
3R0 STRIKE “Regemption”
OUR LADY PEACE “Innocent”

WEED/Hagerstown, MD

PD: Brad Hurter

APD: Dave Roberts
THEORY DF A DEADMAN "Nathing”
BOX CAR RACER "There”
BREAKING BENJAMIN “Poty"
EARSHOT “Afrad”

WMRQ/Martford, CT *
PD: Todd Thomas
MD: Chaz Kelly

No Adds

KUCD/Monolulu, HI *

PD: Jamie Hyatt

MO: Ryan Sean

61 AVRIL LAVIGNE “Skger

16 CREED “Breath”

14 LINKIN PARK “Pts’

8 UNCLE KRACKER “Litle"
EARSHOT “Atrand”

Gaivesion, TX *
PD/MD: Steve Robison
APD: Eric Schmidt
PO D. "Satelite”
QUEENS CF. "Knows"
SR-71 “Tomomow”
TAPROOT “Poem”

WRZX/Indianapolis, IN *
PD: Scott Jameson
MO: Michael Young

EARSHOT “Afraxd”

WPLA/Jacksonville, FL *
PD: Scoft Petibone

APOMOD: Chad Chumley

5 QUEENS OF. “Knows™

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark €. McKinn
QUEENS OF.. “Knows™
SR-71 “Tomorrow”
THEORY OF A DEADMAN "Nothing”

KRBZ/Kansas City, KS *

DM/PD: Mike Kaplan

APD: Andy West

MD: Todd Violette

2 USED “Iink"

1 OUR LADY PEACE “Innocent”
TORI AMCS “Sorta”
QUEENS OF “Knows™

WNFZ/Knoxville, TN *
PD: Dan Bozyk
APO/MO: Anthony Proffitt
AMD: Dpie Hines
6 SR-71 Tomorrow"
3RD STRIKE "Redemption”
RED HOT CHILI "Song’

KFTE/Lafayette, LA *
PO: Rob Summers
MO: Scott Perrin
10K 60 "Over”
STONE SOUR "Bother”
STROKES "Someday”

WWDX/Lansing, MI *
PD: Chili Walker
MD: Kelly Brady

TAPROQT “Poem”

THEQRY OF A DEADMAN “Nothung”

KXTE/Las Vegas, NV *
PD: Dave Wellington
APD/MD: Chris Ripley

3 HOOBASTANK "Remember”

KLEC/Little Rock, AR *
Dir./Prog.: Lany LeBlanc
MD: Peter Gunn
3 TAPROOT ~Poem”
2 EARSHOT "Afraid”
SPARTA “Ribbon”
SR-71 *Tomorrow™
DISTILLERS “Cty”

KROQ/Los Angeles, CA *
VP/Prog.: Kevin Weatherly
APO: Gene Sandbloom
MD: Lisa Worden
1 TAPROOT *Poem”
1 JURASSIC 5 "Golden”
JIMMY EAT WORLD "Praise”
GREENWHEEL “Breathe”

WLRS/Louisville, KY *
Dir/Prog.: J.D. Kunes

PD: Lance

MD: Annrae Fitzgerald

1 GOOD CHARLOTTE “Famous”

WMAD/Madison, Wi *

PO: Pat Frawley

MD: Amy Hudson

4 LOUDERMILK "Aches”

1 AIMEE ALLEN “Revolution™
GOOD CHARLOTTE “Famous™

WMFS/Memphis, TN *

PO: Rob Cressman

MDO: Mike Kitlabrew

8 GREENWHEEL “Breatne”
EARSHOT “Afraid”
STONE SOUR “Bather”
SUGARCLLT “Pretty”

WZTA/Miami, FL *

PO: Troy Hanson

APD/MD: Lee Daniels
TAPROOT “Poem”

KVIBY/Monterey-Salinas, CA *
0OM: Chris White
PD: Kenny Atlen
APD/MD: Opie Taylor
1 BOX CAR RACER “There"
1 SR-71 Tomorrow"
EARSHOT “Afraid”
TAPROOT “Poem”

WBUZ/Nashville, TN *
PO: Brian Krysz
BOWLING FOR SOUP "Bad™
GOOO CHARLOTTE “Famous”
TAPROOT *Poem”

WRRV/Newburgh, NY
PD/MD: Andrew Boris
No Adds

KKND/New Orleans, LA *
OM/PD: Rob Summers
MD: Sig
4 EARSHOT “Mraid”
JIMMY EAT WORLD "Swegt™
STROKES “Someday”

WXRK/New York, NY *
PD: Steve Kingston
MD: Mike Peer

TAPROQT “Poem”

SR-71 Tomarrow”

WROX/Nortolk, VA *

PD: Michele Diamond

MO: Mike Powers

1 DISTILLERS "Cty"
EARSHOT "Afraid”
QUEENS OF. “Knows”
SOMETHING CORPORATE "Woke"
USED “ink”

KQRX/0dessa-Midland, TX
PD: Michael Todd Mobley
EARSHOT “Afraid”
THEORY OF A DEADMAN “Nothing”
TAPROOT “Poem”
OISTILLERS "Cty"
MAD AT GRAVITY “Away"
CREEPING EYE “Bom”
MATTHEW “Down”
JOHN MAYER “Body”
RED HOT CHILI "Sang”
GREEN DAY “Desens”

WJRR/Orlando, FL *
PD: Pat Lynch
MO: Dickerman
4 COLOPLAY “Place”
3 GAVIN ROSSDALE “Adrenaline”
EARSHOT "Afraid”
SR-71 "Tomorrow"

WOCL/Orlando, FL *
PO: Alan Amith

APD/MD: Bobhy Smith

10 GOOD CHARLOTTE “Famous”
9 ALTHORITY ZERO “Minute”
8 BOX CAR RACER “There”

WPLY/Philadeiphia, PA *
PO: Jim McGuinn
MD: Dan Fein

No Adds

KEDJ/Phoenix, AZ *

PO: Nancy Stevens

APD: Dead Air Dave

MO: Robin Nash

1 GOLDFINGER "Me”

1 SEETHER "Fine”
STROKES “Someday”
TAPROOT “Poem”
WHITE STRIPES “Leaves™

KZON/Phoenix, AZ *
OM/PO: Tim Maranville
APD/MD: Kevin Mannion
BEFORE BRAILLE "24"
PO.0 Satetite”
SR-71 Tomorrow”
STONE SOUR “Bother”

WXDX/Pittsburgh, PA *
PD: John Moschitta
MD: Vinnie

No Adds

KNRK/Portiand, DR *

PD: Mark Hamilton

APD/MD: Jayn

1 EARSHOT "Afrad”
STROKES “Someday”

WBRU/Providence, Rl *
PO: Tim Schiavelli
MDO: Alicia Mullin
4 TORI AMOS “Sorta”
2 GOOD CHARLOTTE ‘Famous™
1 STONE SOUR “Bother”

POD “Satelite”

STROKES ' Someday"

KRZQ/Reno, NV *
DM: Rob Blaze Braoks
APD: Jeremy Smith
MD: Matt Diablo
1 OUR LADY PEACE “Innocent”
TAPROOT "Poem”
WHITE STRIPES “Leaves”

WDYL/Richmond, VA *
PD: Mike Murphy
MD: Keith Dakin
BOX CAR RACER “There”
DASHBOARD. "Saints”
TAPROOT “Poem™
WHITE STRIPES "Leaves’

KCXX/Riverside, CA *

DM/PO: Kelli Clugue

MD: Daryl James

1 BOX CAR RACER “There”
PUDDLE OF MUOD “Hates”

L VA*
PD/MD: Don Walker
BREAKING BENJAMIN “Poly”
KOTTONMOUTH KINGS "Vibes”
MIDTOWN “Movie”
SR-71 “Tomormow”
TAPROQT “Poem”

THEQRY OF A DEADMAN “Nathing”

WINE/Rochester, NY *
OM/PD: Mike Danger
MD: Violet
1 WHITE STRIPES “Leaves”
SR-71 *Tomorrow”
TAPROCT “Poem”

KWO0D/Sacramento, CA *
PO: Ron Bunce
APD: Boomer

EARSHOT "Afra”

LUCKY 7 "Monday”

SR-71 *Tomormow”

TAPROOT “Pgem”

THEQRY OF A DEADMAN “Nothing*

KPNT/St. Louis, MO *

PD:Tommy Mattern

MD: Jeff Frisse

APD: Jeff “Woody” Fife

3 GOOD CHARLOTTE “Famous™
EARSHOT “Afrad”

KXRK/Salt Lake City, UT *
PDMDAP/Ops. & Prog.: Mike S
No Adds

XTRA/San Diego, CA *
PD: Bryan Schock
MD: Chris Muckley

No Adds

KITS/San Francisco, CA *
PD: Sean Oemery
MD: Aaron Axelsen

DASHBOARD ~ “Samts”
TAPROQT “Poem”

KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez
MD: Dakota
SR-71 “Tomorrow”
SEETHER “Fine”
SOMETHING CORPORATE “Woke™
EARSHOT "Afrad”

WWVV/Savannah, GA

POMO: B.J. Kinard

19 PUDOLE OF MUOD “Hates™

13 SOMETHING CORPORATE “Woke™
OUR LADY PEACE “Innocent”
GAVIN ROSSDALE “Adrenaline”
SR-71 *Tomarrow"
0K GO “Qver”

KNDD/Seattle-Tacoma, WA *
PD: Phil Manning
APD: Jim Keller
MO: Seth Resler
DASHBOARD . "Saints”

KSYR/Shreveport, LA *
PO/MD: Johnny Maze
1 AUTHORITY ZERD "Minute"
EARSHOT “Afraid”
TAPROOT “Poem”

WKRL/Syracuse, NY *
OM/PD: Mimi Griswold
APDMD: Abbie Weber
LOUDERMILK “Aches”
TAPROOT “Poem”
USED “ink”
MAD AT GRAVITY “Away”

WXSR/Tallahassee, FL
PD: Steve King
MD: Meathead
SR-71 “Tomarrow”
LOUDERMILK “Aches”
THEQRY OF A DEADMAN “Nothing”

WSUN/Tampa, FL *
OM: Chuck Beck
PD: Shark

5 PUODLE OF MUQO "Hates™

2 EARSHOT “Afrad”

1 BOWLING FOR SOLP "Bad"
USED "Ink"

KFMA/Tucson, AZ *

PD: Libby Carstensen

MD: Matt Spry

1 GOOD CHARLOTTE "Famous™
BLINSIOE "Pul”

KMYZ/Tulsa, OK *

PD: Lynn Barstow

MD: Corbin Pierce

1 GOOD CHARLDTTE *Famous™
1 PUDDLE OF MUDO "Hates™

WHFS/Washington, DC *
PD: Robert Benjamin
APD: Bob Waugh
MD: Pat Fermise
No Adds

WWDC/Washington, DC *
PO: Buddy Rizer

MO: LeeAnn Curtis

1 STRDKES “Someday”

1 SYSTEM OF A DOWN “Aerials”

1 SR-71 "Tomorrow”

WPBZAVest Paim Beach, FL *
OM/PD: John 0'Connell
MBD: Eric Kristensen

No Adds

WSFM/Wilmington, NC
PD: Knothead

3 3RD STRIKE Reoempnon

3 0KGO

2 TAPROOT Poem

2 THEORY OF A CEADMAN “Nothing™

*Monitored Reporters
86 Total Reporters

76 Total Monitored

10 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
WCYY/Portland, ME

TONIC |

“Take Me As | Am”
New this week:

99X, WRAX
Already on:

KZON, WLRS,
WRZX, KCNL,

SPARTA Cut Your Ribbon (DreamWorks) :
Total Plays: 314, Total Stations: 34, Adds: 2

SOMETHING CORPORATE | Woke... (Drive-Thru/MCA)
Total Plays: 308, Total Stations: 24, Adds: 1

USED The Taste Of Ink (Reprise)
Total Plays: 281, Total Stations: 33, Adds: 9

BOX CAR RACER There Is (MCA)
Total Plays: 235, Total Stations: 19, Adds: 5

QUEENS OF THE STONE AGE No Cne Knows (Interscape)
Total Plays: 202, Total Stations: 19, Adds: 8

DASHBOARD CONFESSIONAL Saints And Sailors (TVT)
Total Plays: 192, Total Stations: 20, Adds: 3

GO0 GOO DOLLS Big Machine (Warner Bros.)
Total Plays: 184, Total Stations: 10, Adds: 0

' SR- 7 Tomorrow (RCA)
TAPROOT Poem (Velvet Hammer/Atlant/c)
OK GO Get Over It (Capitol)

'SOMETHING CORPORATE | Woke Up... (Drive-Thru/MCA)

PUDDLE 0F MubD She Hates Me(Hawless/Geffen/lnterscope)

_OUR LADY PEACE Innocent (Columbia)

GAVIN ROSSDALE Adrenalme (Umversal)

SEETHER Fine Agaln ( W/nd-up)

RED HOT CHILI PEPPERS Zephyr Song (Warner Bms)
BOX CAR RACER There Is (MCA)

Most Added.-

THEQORY OF A DEADMAN
Nothing Could Come Between Us (Roadrunner/IDJMG)

EARSHOT Not Afraid ( Warner Bros. )

W AVF WRZK TAPROOT Poem (Velvet Hammer/Atiantic) DISTILLERS City Of Angels (Hellcat/Epitaph)
3 ’ Total Plays: 179, Total Stations: 36, Adds: 25 § LOUDERMlLK Estrogen Oxygen Aches In... (DreamWorks)
) . i MAD AT GRAVITY Walk A ARTISTdirect
AUTHORITY ZERO One More Minute (LavaAtlantc) | | i ot 1) Hlele At (ARTISTAec)
KFTE an d maore . Total Plays: 165, Total Stations: 20, Adds: 4 i D The Taste Of Ink (Reprise)
L . ) - | 3RD STRIKE Redemption (Hollywood)
) . . DISTILLERS City Of Angels (Hellcat/Epitaph) JOHN MAYER Your Body Is A... (Aware/Columbi
Take a hit for what it is . Total Plays: 155, Total Stations: 10, Adds: 2 our Body Is A... (Aware/Columbia)
| | BREAKING BENJAMIN Polyamorous (Hollywood)
REconss f Songs ranked by total plays % CREEPING EYE Born Star (Lourdens)
Bttt :
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lﬁ Most Added

WK WEEK  ARTST TITLE LABEL(S) Bt PAs  weRcssons ot ane
{00) ARTISTTITLE LABEL(S) ADDS
3 € BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 336 +41 9610 9 2110 JOSH JOPLIN GROUP (I Am Not The Only)... (Artemis) 14
1 @ BRUCE SPRINGSTEEN The Rising (Columbia) 323 +3 8685 8 200 | TREY ANASTASIO Cayman Review (Elekra/EEG) 13
4 3 CHUCK PROPHET Summertime Thing (New West/Red ink) 268 -1 7001 17 190 ggsgmﬁrf";"w‘gssmmérﬁi”li”gg;i“’(%’gg ‘g
2 4 DAVE MATTHEWS BAND Where Are You Going (RCA) 260 5 6075 15 180 | Feg wont Stand In Your Way (Curd) 4
5 5 BONNIE RAITT Silver Lining (Capitol) 259 -2 6591 6 210 | JACKSON BROWNE The Night luside Me (Elektra/EEG) 3
8 @ SHERYL CROW Steve McQueen (A&M/lInterscope) 249 +8 3736 6 16/0 JOAN OSBORNE Love's In Need Of Love (Compendia) 3
7 7 COLDPLAY In My Place (Capitol) 249 5 7204 8  18@ | JOHNMAYALL Pride & Faith (Eagie/Red ink) 3
9 @ JOHNMAYER Your Body Is A Wonderiand (Aware/Columbia) 242 +11 3014 10 130 | DELBERT MCCLINTON Same Kind.. (New WestRed ink) 3
KIM RICHEY This Love (Lost Highway/IDJMG) 2
14 ©  PETER GABRIEL The Barry Williams Show (Gefferv/Interscope) 217 +44 7485 3 191 WILCO Jesus, Etc. (Nonesuch) 2
6 10 COUNTING CROWS American Girls (Geffen/Interscope) 202 -57 4096 15 14/0 ALICE PEACOCK I'll Be The One (Aware/Columbia) 2
13 @  ELVIS COSTELLO 45 (/siand/IDJVG) 190 +11 6157 5 1841 | TORIAMOS A Sorta Fairytale (Epic) 2
10 12 BRUCE HORNSBY Sticks & Stones (RCA) 190 2 4835 8 10 e ——
16 @ COUSTEAU Talking To Myself (Paim Pictures) 184 26 6183 7 10 | Most Increaset
20 @  AIMEE MANN Humpty Dumpty (SuperEgo/United Musicians) 176 +39 6329 4 1700 , Plays
18 @ SONIA DADA Baby Woke Up (Calliope/Razor & Tie) 172 +23 7403 5 16/0 '
11 16 NEIL FINN Driving Me Mad (Nettwerk) 159 -31 5050 15 O | IN}:J:‘}LSE
15 17 DAVID BOWIE Slow Burn (/SO/Columbia) 145 2% 4755 12 150 | eveon BROWNE The Night Inside Me (Eekta/EES) sb1
24 D RHETT MILLER Come Around (Elektra/EEG) 137 +18 3880 3 150 | wiLCO Jesus, Eic. (Nonesuch) +60
12 19 MAIA SHARP Willing To Burn (Concord) 133 -54 3933 20 14/0 PETER GABRIEL The Barry Williams... (Geffervinterscope)  +44
19 20 HOWIE DAY Ghost (Epic) 132 7 3239 7 11/0 BETH ORTON Concrete Sky (Astr_a/werks/Heaven/y/Capito/) +41
17 21 CHRIS ISAAK One Day (Reprise) 27 20 966 13 gp | TRl AVASIO Cavmen Reviw (B EEG) i
) i umpty... (Superfgo/United Musicians)  +39
@  KIM RICHEY This Love (Lost Highway/IDJMG) 123 +33 3947 1 17/2 PATTY GRIFFIN Chief (ATO) +39
@  JACKSON BROWNE The Night Inside Me (Elektra/EEG) 122 +61 3830 1 18/3 | JOSH JOPLIN GROUP (I Am Not The Only)... (Artemis) +35
25 €@ LOSLOBOS Hearts Of Stone (Mammoth) 119 #2 3989 19 11/0 | KIMRICHEY This Love (Lost Highway/IDJMG) +33
23 25  ROBERT PLANT Darkness, Darkness (Universal) 117 8 2328 11 10 283.3,15‘)\%{%”;'83 ‘L% xyj;” (g; Z//Z; nggf{g i) :gg
26 26 DAVE PIRNER Never Recover (Ultimatum) 112 3 AT 4 100 | counTING CROWS Miam (Gefien/interscope) 21
29 @) PETER STUART With My Heart In Your Hands (Vanguard) 110 +11 3152 2 13/0 DAVE MATTHEWS BAND Grace Is Gone (RCA) +19
22 28  NORAH JONES Don’t Know Why (Blue Note/Virgin) 107 -20 2865 22 10/0 STEVE EARLE Conspiracy Theory (E-Squared/Arternis)  +19
[Debut> @)  WILLY PORTER If Love Were An Airplane (Six Degrees) 102 #15 3401 1 12/p | RHETTMILLER Come Around (elektra/EEG) +18
21 30 BRYAN FERRY Goddess Of Love (Virgin) 11 31 3111 14 1o | HOTCLUB OF COWTOWN Sieep (rightone) il

WILLY PORTER If Love Were Ar Airplane (Six Degrees) +15
KARL DENSON'S TINY UNIVERSE Beeause. . (Relaxed/Sci-Fielity) +14
JOHN MAYALL Pride & Faith (Ezgle/Red Ink) +14

21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturday 8/24.
© 2002, R&R Inc.
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*Monitored Reporters
49 Total Reporters
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Reported Frozen Playlist (1):
WCLZ/Portland, ME

Programming

LA
< et ,) World Cafe

Ali Castelinni 215-898-6677

CHUCK PROPHET | Bow Down And Pray ..
RYAN ADAMS Nuclear

TORI AMOS A Sorta Fairytale

TREY ANASTASIO Cayman Review

WILCO jesus Etc.

Added This Week

_ Acoustic Cafe | &
B AC0ustin il )

Rob Reinhart 734-761-2043

BOBBY BARE JR. Dig Down
JAMES TAYLOR October Rozd
KIM RICHEY This Love

VARIOUS ARTISTS Going Driftless

' PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor,
Los Angeles, CA 90067
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You're All Winners To Me

1 Recapping the Triple A Achievement Award winners for 2002

s I look back on the first R&R Triple A Summit, one of the highlights was having the
opportunity to present this year’s Industry Achievement Awards in front of an audience of

nity, and that gave the awards that much more impact.

Anyone who was nominated
should be proud of the fact that their
peers thought enough of them to en-
ter their name in the initial balloting,
And, although they may have been a
bit disappointed when someone else
won, I’'m sure they quickly realized
that, in the current state of the radio
and record industries, we are all win-
ners just to still be around.

I would like to note that we will
likely expand the categories next year,
and we are also talking about narrow-
ing down the nomination process and
voting to the Triple A community
only. This year the winners were vot-
ed on by all R&R subscribers, and
the votes were tabulated and certified
by the accounting firm of Miller, Ka-
plan, Arase and Co.

Program Director Of The
Year: Norm Winer,
WXRT/Chicago

It seems like
Norm Winer has
been with WXRT
since he was in
diapers, but, in
fact, his major-
market career
started at WBCN/
Boston in the late
'60s. From there
he moved to the
legendary KSAN/
San Francisco before joining WXRT
in 1979. Since then, Norm, his staff
and the station have won countless
awards, confirming that WXRT is one
of the best stations in the country.

“It would be misleading for any-
one to assume that my efforts are any
more admirable or creative or profit-
able than those of my counterparts
and fellow nominees,” Winer says.
“These industry trendsetters are re-
sponsible for our current state: The
format is thriving in several markets,
and format-specific artists have be-
come retail success stories. They are
truly remarkable competitors.

“In some ways I’d like to think that
we are still making it up as we go
along — and I like that. I am grateful
for a the acknowledgment of my work
at "XRT, with a staff that makes me
look awful good, and the rewarding

Norm Winer

collaborations with the sales, market-
ing and promotion departments that
keep us consistent in our vision. [ am
also grateful for a patient wife and
GM!”

Music Director Of The Year:
Haley Jones,
KFOG/San Francisco

Since the team of Haley Jones and
Dave Benson took
over the program-
ming reins at
KFOQG the station |
has enjoyed its
most consistent
and best ratings in
its 20-year histo-
ry. Prior to one
joining KFOG
three years ago
Jones was PD of
KAEP/Spokane for five years.

“Thank you very much for the
honor,” says Jones. “Luckily for me,
I work with some of the best peo-
ple in Triple A and in the industry
as a whole. Dave Benson, Rosalie
Howarth, Jude Heller and Dwight
Walker make it easy for me to shine
here at KFOG. | love what | do and
will wear my crown proudly. It
means a lot.”

Personality Of The Year:
Lin Brehmer, WXRT/Chicago

Lin Brehmer served as WXRT’s
highly praised MD from 1984 to
1991, before leaving the station to
program KTCZ/Minneapolis. In 1992
he was wooed
back to do momn-
ings for "XRT,
and he has en-
joyed consistent
numbers in his
daypart since al-
most the day he
returned to the air.

His show dis-
plays a winning
combination of

Haley Jones

Lin Brehmer

‘wit, human-interest stories and intel-

ligent news; along with a healthy dose
of music to round it out. Why does
"XRT do well in the market? Well,
Chicagoans start their day off listen-
ing to Brehmer and his sidekick, Mary

my peers. Everyone in attendance was a member or a supporter of the Triple A commu-

Dixon, and they keep the station tuned
in all day. .

“This is my fifth consecutive award
from R&R,” says Brehmer. “And
while I am personally enriched by any
acknowledgment, | can almost guar-
antee that I do not deserve this award
— justask my GM! My parents aren’t
sure what a Triple A Personality of
the Year is, but they’re fairly certain
it has something to do with a 12-step
program.”

Radio Station Of The Year:
KBCO/Denver-Boulder

This summer KBCO is celebrating
its 25th year of delivering unique and
creative radio to the listeners of Den-
ver and Boulder. Over the years it has
spawned some of
the brightest and
most successful
programmers in
the format, in-
cluding Dennis
Constantine, John
Bradley, Doug
Clifion and Dave
Benson. Current
PD Scot Ar-
bough has been
with the station for 17-plus years and
has been guiding the station’s pro-
gramming efforts for the past two.

As we celebrated the 10th anniver-
sary of the Triple A Summit in Boul-
der this year, it was only fitting that
our host station would be the recipi-
ent of the award for Triple A Radio
Station of the Year.

“] am in awe of my incredible
staff,” says Arbough. “KBCO ranks
No. 1 25-54 from the minute Bret
Saunders hits the air, through Ginger
Havlat’s midday shift and Oz Medi-
na’s afternoon drive home. My MD,
Keefer, skillfully executes my vision
of how the station should sound. Iam
grateful to have learned from the best
over the years, including Mike
O’Connor and Dave Benson. | am a
lucky man.”

Platinum Label Of The Year:
Lost Highway

Scott Arbough

Since its inception a little less than
two years ago, Lost Highway has
made itself a labe! to be reckoned

wWwWw.americanradiohistorv.com
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with. Inits first year the label received
16 Grammy nominations, taking

home four trophies. With the multi--

Platinum sales of O Brother, Where
Art Thou, as well as successful
projects by Willie Nelson, Lucinda
Williams, Ryan Adams and more, the
label is already in the black. Since
Lost Highway is a joint venture be-
tween Mercury Nashville and ID-
IJMG, it qualified for the Platinum
label category and went up against
some very stiff competition.

“I have to give credit to our artists,
first and foremost,” says Lost High-
way National Promotion Director
Glenn Noblit. “They create the magic
that we have the honor to display.
Credit also goes to our fearless lead-
er, Luke Lewis, for his vision and re-
lentless commitment to artistry, and
to the Triple A format for its support.
It’s a beautiful format to be a part of,
and to receive this award is such a
thrill.”

Gold Label Of The Year:
DreamWorks

Although
DreamWorks has
established itself
in the industry, it
has only recently
started to make a
concerted effort
to promote its art-
ists to Triple A.
Rather than going
out and buying
big names, the la-
bel is creating a reputation for itself
by finding new talent and by display-
ing long-term commitment to artist
development.

“As a label, DreamWorks is more
committed than ever to the Triple A
format,” says Adult Formats Promo-
tion Director Marc Ratner. “Al-
though we’ve charted a bunch of
artists in this past year — Jimmy Eat
World and Lifehouse on the commer-
cial side and Citizen Cope, Eels and
Rufus Wainwright on the noncom
side — | feel like we’re just begin-
ning to hit our stride, and 1 look for-
ward to where we are going together.

“So, from myself, Norma Manza-
nares, Mark Kargol and everyone else
at DreamWorks — most importantly

Marc Ratner

Glenn Noblit

Ray Gmeiner

the artists — thanks for the vote of
confidence and the support. We will
do our best to live up to your expec-
tations.”

Label Executive Of The Year:
Ray Gmeiner, Virgin

Ray Gmeiner is a 25-year veter-
an of the music industry. He joined
Virgin about five years ago as VP/
Promotion and in that period has over-
seen the label’s efforts at Rock and
Triple A radio.

“In this difficult time for our indus-
try, in particular, and our country, in
general, it is especially gratifying to
be recognized by my peers for my ef-
forts on behalf of Virgin’s great art-
ists, who make our jobs easier with
their musical vision and creativity,”
says Gmeiner.

“I want to thank everyone in the
radio and record communities in the
Triple A format and the R&R sub-
scribers and friends who voted for me.
Together, this past year, we have prov-
en how valuable our format is to the
success of our industry. Many thanks
to Erica Farber, John Schoenberger,
Missy Haffley and the entire R&R
staff for this honor. | would especial-
ly like to thank the Virgin regional
promotion staff and our assistants for
their hard work, which made this
award possible for me.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1666
or e-mail:
Jjschoenberger@
radioandrecords.com
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A collection of 13 ALL-NEW

SONGS recorded over FIVE DEMO

z

e DEMOLITION IN STORES 9/24 e GAP TV/Print Ads with Willie
Nelson RUNNING NOW

- LOST HIGHWAY
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WK WEK  ARTIST TITLE LABEL(S) pLAYS PLAYS |Mp%‘(é§§%ns Ve apbs
1 1 DAVE MATTHEWS BAND Where Are You Going (RCA) 663 -25 41294 15 2710
3 © COLDPLAY In My Place (Capitol) 547 +22 33851 8 270
2 3 JACK JOHNSON Flake (Enjoy/Universal) 540 -9 39948 28 2716
4 @) JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 536 +38 37612 12 2400
5 @ BRUCE SPRINGSTEEN The Rising (Columbia) 502 +4 32418 9 23/0
7 @ SHERYL CROW Steve McQueen (A&M/Interscope) 488 +35 31638 6 23A1
8 @ CHUCK PROPHET Summertime Thing (New West/Red Ink) M +11 33595 11 23/0
9 8  NORAH JONES Don't Know Why (Blue Note/Virgin) 405 -3 32795 17 230
6 9  COUNTING CROWS American Girls (Geffen/Interscope) 390 -74 14041 16 24/0
10 10 JIMMY EAT WORLD The Middle (DreamWorks) 355 -20 22034 24 18/0
11 @ PETER GABRIEL The Barry Williams Show (Geffen/Interscope) 322 +40 26078 3 2312
12 @ HOWIE DAY Ghost (Epic) 300 +18 20521 9 2310
13 13 DAVE PIRNER Never Recover (Ultimatum) 274 -8 16079 9 2200
16 ) BONNIE RAITT Silver Lining (Capitol) 253 +10 20668 5 19/0
14 15 CHRIS ISAAK One Day (Reprise) 239 -34 11192 13 18/0
15 16 DROPLINE Fly Away From Here (...Day) (743/Reprise) 233 -23 12639 12 15/0
21 @ 311 Amber (Volcano) 227 +41 17482 4 100
17 18  RED HOT CHILI PEPPERS By The Way (Warner Bros.) 227 -9 8064 12 10/0
18 () BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 226 +11 14604 6 1710
20 @ PETER STUART With My Heart In Your Hands (Vanguard) 210 +13 10261 3 19/0
19 21 LUCE Good Day (Nettwerk) 198 -16 14291 13 130
23 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DIMG) 194 +17 5313 13 6/0
22 23 THE CORRS F/BONO When The Stars Go Blue (143/Lava/Atlantic) 178 -4 13779 19 8/0
27 @ GO0 GOO DOLLS Big Machine (Warner Bros.) 174 +17 5886 3 1110
24 @ ELVIS COSTELLO 45 (/sland/IDJMG) 174 +13 12124 3 16/0
@ JACKSON BROWNE The Night Inside Me (Elektra/EEG) 173 +79 14600 1 193
28 €@ CREED One Last Breath (Wind-up) 168 +18 4954 2 5/0
25 D JACK JOHNSON Bubble Toes (Enjoy/Universal) 166 + 10846 3 15A
@  AIMEE MANN Humpty Dumpty (SuperEgo/United Musicians) 149 +28 7800 1 1A
29 @ SONIA DADA Baby Woke Up (Calliope/Razor & Tie) 142 +13 9136 2 12/0

28 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/18-8/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

,,,,, R New & Active

HOOBASTANK Running Away (/s/and//DJMG)

Total Plays: 131, Total Stations: 4, Adds: 0

BRUCE SPRINGSTEEN Lonesome Day (Columbia)

Total Plays: 130, Total Stations: 4, Adds; 1

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
Total Plays: 124, Total Stations: 4, Adds: 1

LENNY KRAVITZ If | Could Fall In Love (Virgin)

Total Plays: 114, Total Stations: 7, Adds: 1

RHETT MILLER Come Around (Elektra/EEG)
Total Plays: 104, Total Stations: 9, Adds: 1

LIFEHOUSE Spin (DreamWorks)

Total Plays: 102, Total Stations: 5, Adds: 0

ALICE PEACOCK I'll Be The One (Aware/Columbia)
Totai Plays: 99, Total Stations: 11, Adds: 0

DUNCAN SHEIK On A High (Atfantic)

Total Plays: 90, Total Stations: 8, Adds: 1

SILVERCRUSH Who |s Me? (Redline)

Total Plays: 90, Total Stations: 8, Adds: 1

KIM RICHEY This Love (Lost Highway/IDJMG)
Total Plays: 88, Total Stations: 10, Adds: 2

Songs ranked by total plays

Most Added

www.rradds com

ARTIST TITLE LABEL(S)

COUNTING CROWS Miami (Geffen/Interscope)
JOSH JOPLIN GROUP (I Am Not The Only)... (Artemis) 9
TREY ANASTASIO Cayman Review (Elektra/EEG) 9
FEEL Won't Stand In Your Way (Curb) 8
WILCO Jesus, Etc. (Nonesuch) 4
TORI AMOS A Sorta Fairytale (Epic) 4
JACKSON BROWNE The Night inside Me (Elektra/EEG) 3
DAVE MATTHEWS BANO Grace Is Gone (RCA) 3
CONJURE ONE F/SINEAD O’CONNOR Tears... (Nettwerk) 3

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE

JACKSON BROWNE The Night Inside Me (Elektra/EEG)  +75
KIM RICHEY This Love (Lost Highway/IDJMG) +45
RHETT MILLER Come Around (Elektra/EEG) +42
311 Amber (Voicano) +41

PETER GABRIEL The Barry Williams... (Geffen/intgrscope) +40
JOHN MAYER Your Body Is A Wondertand (Aware/Columbia) +38

SHERYL CROW Steve McQueen (A&M/Interscope) +35
AIMEE MANN Humpty... (SuperEgo/United Musicians)  +28
PATTY GRIFFIN Chief (ATO) +21
TORI AMOS A Sorta Fairytale (Epic) +26

H’ecun'eints

ARTIST TITLE LABEL(S)

Vi
TOTAL
PLAYS

JOHN MAYER No Such Thing (Aware/Columbia) 255
SHERYL CROW Soak Up The Sun (A&M/interscope) 232
GOO GOO DOLLS Here Is Gone (Warner Bros.) 184
LIFEHOUSE Hanging By A Moment (DreamWorks) 161
DAVID GRAY Babylon (ATO/RCA) 159
PETE YORN Strange Condition (Columbia) 157
CALLING Wherever You Will Go (RCA) 143
U2 In A Little While (fnterscope) 111
EDDIE VEDDER You've Got To Hide Your... (V2) 139
U2 Beautiful Day (/nterscope) 136
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 132
CHRIS ISAAK Let Me Down Easy (Reprise) 123

NICKELBACK How You Remind Me (Roadrunner/IDJMG) 122
PETE YORN Life On A Chain (Columbia) 121
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 117

See all of our monitored reporters at

R&R Statior; Playlists have moved to the web.
www.radioandrecords.com.

COUNTING CROWS
*MIAMIxX

MOST ADDED EVERYWHERE!

KTCZ KINK WXPN KPRI
WXRV WTTS WMMM WKOC
WNCS WRLT WRNR & many more

Words and Music by Adam E. Duritz
Produced by Steve Lillywhite/Recorded by Carl Glandville
Console Mixes by Jack Joseph Puig

Featuring Sheryl Crow/Courtesy of A&M Records
Executive Producers Gary Gersh and Jordan Schur

On tour this Fall

g2g management

www.countingcrows.com  www.geffen.com

www.americanradiohistorv.com
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- When Howard Leon from Universal came
~ to The River to play the new Robert Plant
| album for us, he was absolutely giddy. It
was a trivia contest for all of us in the room.
Five seconds in, it was, “What song is
this?” “Who did it?” “What year was it
- recorded?” % |was unable to play aiong,
¢ because all | could hear was Robert Plant’s
ana MaTShaluosm - voice, this amazing instrument that I'd en-
é’WMD WXRV (The Rl\'er) «s=w=  joyed hearing for years. His covers of

Dylan, The Grateful Dead and Jesse Colin
Young were stunning. It was a few months after that first lis-
ten, that | was able to get tickets to The Who, with Robert Plant
openirg. The songs were anthemic, and Plant was mesmeriz-
ing. (I had been given a heads up about this from Counting
Crows singer Adam Duritz. During an interview about his new
record, he kept talking about Robert Plant!) # Not disappoint-
ing the crowd, Plant offered up many of the Zeppelin standards.
What was most impressive, though, were the new songs from Dreamland. |
knew the song “Darkness, Darkness” was getting lots of reaction from our lis-
teners — there actually seemed to be lots of interest in this project — but there
were some who said Plant’s voice is not what it used to be, that he couldn’t hit
the high notes in concert. Well, Robert Plant proved them all wrong. Live, he
was dramatic, speilbinding and sonically right on. # Dreamland pays hom-
age to many great songs from early rock and folk with that very unique Robert
Plant style.

s
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; As we cloae in on Labor Day weekend sev-
3 eral new songs were in “he Most Adced
 limelight this week: The new ‘Counting Crows
track pulls in 26 adds overall (No. 1 Most Added
by the monitored panel and No. 2 on the Indi-
* cator side), The Josh Joplin Group grab 23
total adds (Nc 2 on the monitored panel axd
~No.t mmeln&catorpenei) ‘and Trey Anastasio
~ has 22 total adds (No. 2 on the manitored and
Indicator panels) ‘Feel bring in 12 adds the
- first week, the new Dave Matthews Band song
- has nine early adds, Conlure One see five early supporters, and Tori Amos gets
 six before-the-box adcs ... Jackson Browne, Kim Richey, Wilco, Patty Griffin
. and Andy Stochansky close soms holes ... On the monitored airplay chart, DMB
remain at No. 1 for the ninth week (1), Coldplay slide up to 2*, John Mayer holds
at4*, Bruce Springsteen remains at 5*, Sheryl Crow increases to 6*, and Chuck
Prophet climbs to 7* ... Peter Gabriel and Howie Day hang tough at 11* and 12*,
* respectively ... 311 jump 21*-17%, Beth Orton is 19, and Peter Stuart is 20* ..
~ Browne and Aimee Mann de:aut .« On the Indicator airplay chart, Orton climbs
~ to 1%, Springsteen dips to 2%, Sabriel jumps 14*-9*, Elvis Costello moves 13*
_ 11*, Cousteau increase 16*-12*, a1d Mann leaps 20*-14* ... Other gainers include
Sonia Dada (18*-15* and Hiett Miller 22*-16") ... Richey, Browne and Willy
| Porterdebut ... Projects showing good progress mclude The Red Hot Chili Pep-
- pers (“Zephyr Song”) Alloe Peacock and Flaming Lips.

~ Jahn Scmwa:qa; mme A Editor

arTisT: Sonia Dada
LaseL: Calliope

By JOHN SCHOENBERGER / TRIPLE A EDITOR

® % 4 o ¥ € 3 € B H & 2 8 B * % & & & o

Il all began about 12 years ago, when
songwriter-guitarist Dan Pritzker stepped out
of a commuter train in Chicago and was con-
fronted with the near-perfect a cappella harmo-
nies of Paris Delane, Michael Scott and Sam
Hogan on the station platform. Prtizker had a
four-piece band comprising himself, guitarist
Dave Resnik, drummer Hank Guagliannone and
bassist Erik Scott. They were looking for a
singer to help flesh out their material. Well, all
three singers joined the outfit, and Sonia Dada
was born. Not long after, keyboardist Chris
Cameron also joined the band. And, no, there
was never anyone named Sonia in the band.
By 1992 Sonia Dada were ready to spread
their hybrid sound of R&B and rock to a wider
audience. They released their self-titled debut
via indie label Chameleon to rave reviews. Un-
fortunately, just as things were getting started,
the label folded. Not long after, the group signed
with Capricorn, and the album was rereleased.
The track “You Don’t Treat Me No Good™ en-

Jjoyed tremendous play from Triple A radio, and

support tor Sonia continued with the release of
A Dav at the Beach, which contained “Lay My
Body Down™ and “*Lester’s Methadone Clinic.”

Shortly thereafter Capricorn shuttered its
doors, so the band decided it was time set up
their own operation. They relocated from Chi-
cago to Connecticut, where they set up Calliope
Records. Their first independent release was
1998’s My Secrer Life, which continued their
exploration of blending various musical styles.
By this time, Sonia Dada were not only a suc-
cessful touring act in North America, they were
also enjoying popularity throughout the world.
This led to 1999°s Lay Down & Love It Live,
which documented their rousing and passionate
live show.

! IMRTIST

OF THE WEEK

Sonia Dada

e 2 s i

Since then singer Sam Hogan has left the
band’s official linenup due to personal reasons
and has been replaced by Shawn Christopher,
who has added a feminine touch to the group’s
sound. For the recording of their latest aibum,
barefootsoul, the current members were joined
by many other players who’ve been part of the
extended Sonia Dada family in one form or an-
other, including Hogan, Debra Donkin (percus-
sion) and Phil Miller (guitar). The album was
produced by Dan Prtizker and Erik Scott and
recorded and mixed by Ed Cherney.

Once again the band bridge the gap be-
tween the Stax/Volt stylings of the 60s and
today’s neo-soul groove while maintaining a
highly original sound of their own. Whether
it’s the smooth groove of “*Better Brains,” the
uptempo harmonizing in “Baby Woke Up,”
the understated beauty of “Raise the
Roofbeam™ or the moody “Angel,” Sonia
Dada continue to demonstrate their genius as
songwriters, genre interpreters and tastetul
musicians

The band will be doing a select group of dates
this fall and are in the midst of booking an ex-
tensive tour as you read this. In the meantime,
you can get Sonia Cada all the time on their new
24/7 live365.com radio channel.

~ New video for “Concrete Sky"added to

BETH ORTON “Concrete Sky”
R&R INDICATOR TOP 30 CHART:

R&R MEDIABASE TOP 30 CHART:

Fall tour dates coming soon!

from the new album DAYBREAKER
60,000 scanned in 3 weeks!

®| 2 this week!

www.americanradiohistorv.com
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Christian-Music Buyers Survey

[l Edison Media Research study reveals great information

hristian music is riding the trend of another year of double-digit growth in
— album sales, but sales for the music industry as a whole are down over the

same time period.

To offset the potential ramifications for Chris-
tian music of the overall downward trend. we
need to understand today’s music buyer. A re-
cent in-depth study by Edison Media Research
reveals some important developments that we,
as an industry, need to pay attention to.

Downloading

Seventy-four percent of all teenagers sur-
veyed do not have an ethical problem with
downloading music from the Internet, and 10%
of all 12-to-17-year-olds who have download-
ed music have not purchased a single CD or cas-
sette in the past 12 months. Some Christian-
music buyers’ responses about downloading:

« Thirteen percent feel they no longer have to
buy CDs because they can download music for
free over the Internet.

« Twenty-eight percent feel there is nothing
morally wrong with downloading music for free
from the Internet.

« Fourteen percent have burned someone
else’s copy of a CD rather than buying their
own.

Across the board, the numbers for Christian-
music buyers in this area are about half those for
mainstream buyers. The trend, however, is to the
negative, and more and more Christian-music
buyers are lowering their standards for how they
receive their music. Downloading and burning
are just as much of a problem for Christian mu-
sic as they are for other formats.

Favorite Artists

Edison’s survey shows that the musical tastes
of people who buy Christian music are rapidly
changing. When a similar survey was conduct-

ed last year, Christian artists were barely a blip
on the radar. But. with more and better informa-
tion being made available to the general music-
buying public, Christian music is showing up on
more and more shopping lists. All music buy-
ers in the survey were asked what three artists’
next CD or cassette they’d be most likely to pur-
chase. Here’s a breakout of the replies in two
key age demos:
25-34

1. Celine Dion

2. NOW, That’s What | Call Music compilation

3. Dave Matthews Band

4. Creed

5. Michael W. Smith

35-44

1. Creed

2. Celine Dion

3. Faith Hill

4. Sting

5. Yolanda Adams

As you can see, Michael W. Smith and Yolan-
da Adams each appear in a demo’s top five. In
2001 Smith was mentioned by only 2% of all
respondents, and when music buyers were asked
last year what artist’s upcoming album they
would definitely purchase, not one Christian
artist showed up on the list.

This year Christian-music buyers were asked
what artist’s upcoming album they’li definitely buy:

1.P0.D. 9%
2.’N Sync 6%
3. Celine Dion 6%
4. Creed 6%
5. Enya 5%

P.O.D.’s breakout over the past two years has
moved them ahead of all mainstream acts in
Christian-music buyers” purchasing plans.
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and information over the next several weeks.

Pick A Chica Contest Goes National

This week Word Labet Group invaded nine markets to.look for the perfect “Chica.” Going
from Los Angeles to Dallas to Miami and cities in between, a team of judges — including
R&R Christian Editor Rick Welke — went looking for the perfect addition to Chica, Squint
Entertainment’s new Latin pop girl group. In a contest resembling the popular American Idol
TV series, teams of judges listened to hundreds of young ladies who could be the next musi-

Chica’s current lineup is Emille Gandara of Puerto Rico, Jessica Matos of Miami and Mo-
nique Ximenez of Sacramento. The contest winner will be given the opportunity to become
the fourth member of the group. After the competition wraps up, Chica are poised to impact
the U.S. and international music communities in early 2003,

R&R is the exclusive publication partner for the Pick a Chica talent search. Look to the
-Christian Format Room at the R&R website (www.radioandrecords.com) for exclusive news

New Music

How do Christian-music and mainstream
buyers find out about new music? The chart be-
low shows the percentages of Christian buyers
and buyers from the total sample who say they
“often™ find out about new music from these
sources.

Total
Sample Christian

Listening to the radio 7% 66%
From friends 42% 32%
Hearing a movie soundtrack 25% 17%
Appearance by artist on TV show  23% 10%
Reading music magazines 1% 9%
Hearing a compilation CD 15% 8%
Watching music-video channels  34% 8%
Attending concerts or

other live performances 1% 7%

A growing number of Christian artists have
had songs on the soundtracks of major motion
pictures, so more Christian-music buyers are
hearing about new music through that avenue.
Mainstream buyers tend to find out about mu-
sic more often from music-video channels.

All music buyers surveyed were asked to
think about the last CD they purchased for them-
selves and how they found out it was available.
Their responses:

Total
Sample Christian
Heard it on the radio 32% 32%
Heard about it from
a friend or relative 14% 19%
Heard or saw it in a store 14% 17%
Heard it at a concert or
other live performance 4% 8%
Saw it on the Internet 5% 5%
Saw something about it
through a record club 3% 4%
Saw it in a magazine or newspaper 3% 4%
Heard it in a movie or
on a movie soundtrack 4% 3%
Saw it featured on a TV show 4% 2%
Heard it on a music-video channel 9% 1%
Saw it advertised on TV 4% 1%
Buying Habits

Where do music buyers go to purchase their
music? Here’s the breakdown:

Total
Sample Christian

Christian bookstore/outiet not listed 6% 26%
Discount store (Target, Wal-Mart)  26% 23%
Record club 10% 18%
Record store in a mall 21% 14%
Record store not in a mall 20% 14%
Electronics store

(Best Buy, Gircuit City) 14% 5%

Over the Internet 4% 2%

Edison also asked mainstream and Christian-
music buyers if they'd ever purchased a CD as
a result of having heard an artist’s music over
the Internet and if they’d ever purchased a mov-
ie soundtrack or compilation CD.

. Total
Sample Christian
Music heard over the Internet 31% 18%
Movie soundtrack 73% 70%
Compilation CD 51% 59%

Additionally. Christian-music buyers were
asked if they agreed or disagreed with these

wWww.americanradiohistorv.com

statements about their buying habits. The per-
centages below are those who agreed.

When you find an artist you like, you try to buy every
project that artist puts out. 35%
You won't buy a new CD uniess you have afready heard

a few songs that you like from the project on the ra-
dio. 78%

You have purchased a new CD as a result of seeing a
video for a song. 14%

You have purchased a new CD after seeing what an
artist looks like on TV or in a magazine. 15%

Music artists you like sometimes get so much atten-
tion on TV and in magazines that it turns you off.
30%
You have purchased a new CD after reading a review
or article about a specific artist in a magazine.
31%

The Influence Of Radio

Radio remains the top way to get the word out
about new music and new artists. Below are the
best ways to promote music to radio listeners,
according to mainstream and Christian-music
buyers.

Total
Sample Christian
Performances in town sponsored by a local radio sta-
tion, especially “megashows” with multiple artists

37% 34%
Live on-air performance by an artist 40% 31%
Countdown show 34% 27%
Contests to win CDs before you can buy them

27% 23%
Artist tatking to DJs live on the air  29% 20%

News and information about an artist on a station's
website 17% 17%

All survey respondents were asked how of-
ten radio stations should announce the titles and
artists of the songs they play. Fifty-eight percent
say stations should give the information before
or after every song, and 39% say before or at-
ter a new song. Sixty-one percent say stations
don’t announce titles and artists often enough.

Some stations are beginning to get better at
front-selling their music on the air and are keep-
ing in mind that, while they know the music, the
average or new listencr may not. Front-selling
increases name recognition and helps build the
pool of core artists for tomorrow.

Overview

Record labels need to remember that radio is
still the best method for reaching the public with
new music and new artists. Partnering with ra-
dio stations should be the labels’ first priority.
As shown above, getting artists in front of peo-
ple at station-sponsored concerts is a very effec-
tive way to inform listeners about the artists’
music.

Radio stations can also learn a lot from the
information above. First. you need to realize that
vou are the vital link between the artist and the
listener and potential music buyer. You should
take advantage of that by working closely with
record representatives to maximize your in-
volvement in special promotions and contests.
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OPENING ACTS CCM UPDATE GALLERY
12 Stones: Already Rolling

Band 411: 12 Stones are Paul McCoy (vocals), Eric Weaver
(guitar), Kevin Dorr (bass) and Aaron Gainer (drums).

R
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New album: 12 Stones (Wind-up), released April 23. McCoy,
the group’s primary songwriter, says, “We want to play hard
but also have substance. We're doing this in front of general
audiences that may not have had a spiritual upbringing, so we
try to be sensitive and realize that not everybody believes in
the same things we do.”

Influences: Finger Eleven, Staind and Silverchair, although
McCoy notes that a lot of listeners compare 12 Stones to Creed.

Favorite cut: “Open Your Eyes” tops McCoy's list. The song speaks to listeners who are
feeling down on themselves, saying that getting to know God on a more personal level is
the first step toward change.

JUMPS5 FCR JOY

Jump5 released their sophomore album, All the Time in the World, on Aug. 13 and promptly
captured the No. 1 position on SoundScan’s Christian Album Chart with first-week sales
of more than 13,000 units. Additionally, Jump5's self-titled DVD/VHS video was recently
certified Gold by the RIAA. Above, Jump5 prasent Radio Disney 5r. Director/Operations
On the road: The group is currently on tour with Creed. Robin Jones with a plaque celebrating the Gaold honors. Pictured are (L-r) Jump5's Chris
Fedun, Libby Hodges and Lesley Moore; Jones; and Jump5’s Brittany and Brandon Hargest.

Back story: 12 Stones put together a three-song demo and sent it to radio stations
throughout New Orleans, and one PD liked the cuts so much that he offered to manage
the band and shop their project to major record labels. He did just that, and, just 15
months after forming, 12 Stones inked a deal with Wind-up.

Role models: “My parents have meant the mos:, and they are stoked with the band's
direction,” says McCoy. “They call us on the road every day, which a lot of people may
think would get frustrating. But I'd rather have that communication in the long run,
because I know they care.”

Goal: "We want to bring a positive light back to rock,” says McCoy. “We want teens to
look to us as positive role models.”

— Andy Argyrakis

ch Tmm * Word Label Group, Creative Artists Agency and Mitchell Entertainment Group

have partnered to create the Pure Pop campaign, focusing on the pcsitive aspects of pop
Lincoln Brewster played lead guitar and helped write songs for former culture. A nationwide Pure Pop talent search wll take place in September; solicitations for

; . . music are in progress on the Pure Pop website 1www.pure-pap.com). The 25-city search wilt
Journey frontman Steve Perry's For the Love of Strange Medicine solo narrow the competition to three contestants, who may earn trips to Nashville to showcase

project. Brewster also participated in Perry's tour supporting the album. their abilities. The overall winner will record a three-song demo and will receive 100

— (CM Magazine copies of the (D, complete with album packaging. The Pure Pop tou- hits the road in
October and November and will target the same cities as the talent search. The lineup
inctudes Phat Chance, Plus One, Souljahz, True vibe and others to be announced, and each

SPINWORTHY show will be opened by the talent search’s loca. winner. Additionally, a Pure Pop album

featuring, among others, Stacie Orrico, Out Of Eden, True Vibe, Jaci Velasquez and Zoegirl,

will be released on Squint next month.
A sunemem nenut * Word artist Amy Gramt takes to the road rext month for a 20-pus-city tour in

Daily Planet Hero (Reunion) support of her newest studio project, Legacy ... Hymns & Faith. Gran- will be joined by
labelmate Fernando Ortega on the tour, which ctarts Sept. 6 in Atlamta and wraps up in
Houston on Oct. 10.

File Under: Pop Rock
Southern California foursome Daily Planet are already immersing themselves in the

Christian-music scene. Their debut project, Hero, produced by Regie Hamm, makes it clear _ * Bill Gaither and more than a dozen of his HPmecoming Friends will visit 29 cities
that these friends from Azusa Pacific University are fun, creative and pretty darmn good at with a fall concert tour. The shows will be a live, in-the-round versian of Gaither's
rock ‘n’ roll. Homecoming video series. Friends joining Gaithar on the tour includ2 Jake Hess, The
Gaither Vocal Band, Vestal Goodman, The Tailey Trio, The Isaacs, Bea Speer, The Eastsrs,
Lead singer Jesse Butterworth’s vocal stylings reflect the influences of Eli and Third Lynda Randle, Ivan Parker. Jessy Dixon, Taylor Mason, Janet Pascha, Kevin Williams,
Day’s Mac Powell. The band's acoustic and electric energy, with a few strings subtly woven Anthony Burger, The Hopgers, Mike Allen and The Booth Brothers.

in, creates a texture not found in the work of wimpier Christian bands. : £
P ® Rocketown Records artists Watermark anc Ginny Owens head out for a string of co-

Cuts include the image-laden “Lost and Found,” which notes how there is so much we headlining dates in September and November im partnership with Ccmpassion Intemation-
cannot answer. “Questioning the Notion” echoes with themes of suffering and injustice and al. Spring Hill recording artist Gersh (Mark Gersmehl, formerly of White Heart) will be a
the ultimate decision to trust God. Butterworth croons dramatically, “Questioning the notion special guest on all dates.

that God is full of love/Is a tempting road to take when you forget about His blood.” o Sparrow/sixstepsrecords artists David Crowder Band will be featured on the Circa

“Six String Rocketeer” will resonate with children of divorce. The song is the singer’s 2002 20-city tour with Bebo Norman this fall a%ter they compiete the Worship Together
reflection on God's providing the gift of music around the time Butterworth’s parents split CityWide tour. The Circa tour begins Sept. 8 in t. Vernon, OH and zlso features Essential
up. Threading through the song are musical references to artists including The Beatles, artist Sarah Sadler.

Sting, Simon & Garfunkel and Billy Joel. * Sparrow/sixstepsrecords’ Chris Tomlin em3arks on the WorshipGod 2002 tour with

Named after the newspaper for which Superman alter ego Clark Kent was a reporter, Rebecca St. James, beginring Sept. 8 — two days before the refease of Tomlin's sopho-
this young band have tremendous potential to share the good news through Hero. more recording, Not to Us. Also featured on select tour dates are Tomlin's labelmate

— John De Marco \ Charlie Hall, Fusebox, Charmaine and Rivertribe.
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CHR Top 30 Rock Top 30

W WK ARTIST TITLE LABEL(S) PLAYS PAYS  CART ek WEEC  ARTIST TITLE LABEL(S) PLAYS PLIS " CHART
1 €  JARS DF CLAY Fly (Essential) 1070 +38 13 1 €  KUTLESS Your Touch (BEC) 507 +56 9
3 ©  NEWSBOYS Miltion Pieces (Sparrow) 1066 +110 10 3 ©  38TH PARALLEL Horizon (Sguint) 421 +43 10
2 €© DALY PLANET Flying Blind (Reunion) 1054 +24 15 2 3 12 STONES Broken (Wind-up) 355 -39 14
4 @  BENJAMIN GATE The Calling (Forefront) 747 +54 10 6 O  SKILLETKill Me, Heal Me (Ardent) 335 +28 5
) ©  REBECCA ST. JAMES Song Of Love (Forefront) 681 +53 10 8 ©  BLEACH We Are Tomorrow (BEC) 32 +21 4
7 ©  SOULJAHZ All Around The World (Squint) 664 +49 6 4 6 BENJAMIN GATE Do What You Say (Forefront) 308 -25 13
13 €  AUDIO ADRENALINE Ocean Ficor (Forefront) 595 +62 6 7 ©  TINMAN JONES | Will (Independent) 297 0 9
5 8 PAUL COLMAN TRIO Turn (Essential) 589 -103 22 15 O BY THE TREE Change (Fervent) 251 +62 5
10 €  PLUS ONE | Don't Care (Atfantic) 588 +44 8 9 9 STRANGE OCCURRENCE Reach (Steelroots) 251 -4 1
11 D SALVADOR Breathing Life (Word) 560 +17 13 5 10 P.0.0. Boom (Atlantic) 249 -76 19
8 11 JENNIFER KNAPP Say Won't You Say (Gotes) 558 -31 21 17 @  JARS OF CLAY Whatever She Wants (Essential) 220 +38 6
5 RACHAEL LAMPA I'm All Yours (Word) 507 +38 5 16 @ ECHOCAST Ignite (XS) 218 +33 4

12 13 THIRD DAY It's Alright (Essential) 493 -44 24 12 13 DAILY PLANET Tangled Web (Reunion) 215 -23 10
16 @  SHAUN GROVES Move Me (Rocketown) 474 +15 8 13 14 MXPX My Mistake (Tooth & Nail) 191 -9 8
14 15  FFH Fly Away (Essential} 474 -4 12 11 15  LADS International Mystery Man (Cross Driven) 188 -56 13
9 16 TOBY MAC lrene (Forefront) 470 -93 14 20 O JUGGERNAUTZ The Reach (Metro One) 187 +30 6
18 D  AARON SPIRO Sing (Sparrow) 458 +28 4 D  PILLAR Echelon (Flicker) 185 +84 1
21 @  TRIN-I-TEE 5:7 Holla (Gospo Centric) 419 +46 7 14 18  JOHN REUBEN Hindsight (Gotee) 183 -12 11
20 @ AVALON Undeniably You (Sparrow} 418 +27 3 23 @  AUDIO ADRENALINE Summertime (Forefront) i +32 2
17 20 OUT OF EDEN Day Like Today (Gotee) 413 -25 18 10 90 ALL TOGETHER SEPARATE !'ll Rise (Asteroid) (Ardent) 165 -86 7
22 21 DAVID CROWDER BAND My Hope. (Sixsteps/Sparrow) 358 -1 8 18 21 PAX217 Tonight (Forefront) 162 -17 21
23 @  SARAH SADLER Beautiful (Essential) 353 +38 2 24 @  DENISON MARRS What Life Has (Floodgate) 162 +31 2

@  BIG DADDY WEAVE In Christ (Fervent) 326 192 1 22 @  BIG FAT JAM Everything (Absolute) 153 +9 4
25 @  DOWNHERE Free Me Up (Word) 32 +26 8 19 24 LINCOLN BREWSTER Everybody Praise The Lord (Verticalj 151 -23 10
26 @  BEBO NORMAN Holy Is Your Name (Essential) 310 +16 21 [Debut> €  SQUIRT It's You (Absolute) 138 +75 1
28 &  KIRK FRANKLIN He Reigns (Gospo Centric) 297 +31 5 27 @  METROPOLIS Lift Your Hands (Absolute) 133 +15 3
30 @)  LARUE Peace To Shine (Reunion) 293 +55 2 26 27  SQUAD FIVE-0 | Don't Want To Change... (Tooth & Nail) 121 -4 4
24 28  GINNY OWENS | Am (Rocketown) 270 -32 28 28 @ ACE TROUBLESHOOTER But For Grace... (Tooth & Nail} 119 +7 3
27 .23 KEVINMAX You (Forefront) 266 -19 12 21 29 CR33 Birth Of Defiance (Bettie Rocket) 114 -40 8
29 €) TAIT Bonded (Forefront) 258 +11 22 25 30 - PLANET SHAKERS Shake The Planet (Crowne) 106 -19 15

29 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturday 8/24. 47 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturcay 8/24.
© 2002 Radio & Records. © 2002 Radio & Records.

We salute our Achievement in Radio Awards® winners and finalists, and give thanks
to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,
Pittsburgh, San Dlego, St. Louis and Washmgton.
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will see

_vSponsoxed auonally By: Arbm‘on, Katz Medm Gmup, Metra Networks a i)
"5'=Shadow Broadcast Semcestcstwood One and R&R e de g she March

Co-Sponsoréd:By' API AT&T Broadband Bonnevllle Internatxonal CURB Records,.

Achievement In Radio : :
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. Evecined a Radi o Benefithe ofDimes .

R an&Vie;as Casmo Sl et g e N | Saving babies, together

For more mformatlon, contactthe Al R Awards at: eschultz@modlmes.org, or call (312) 596-4701.
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August 30, 2002

LAST THIS TOTAL 4 )= WEEKS ON LAST THIS _ TOTAL 4/ WEEKS ON
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART WEEK WEEK  ARTIST TITLZ LABEL(S) PLAYS PLAYS CHART

1 1 AUDIO ADRENALINE Qcean Fioor (Forefront) 1684 -77 15 1 @  MICHAEL W. SMITH Purified (Reunion) 379 +29 10

3 ©  NEWSBOYS Million Pieces (Sparrow) 1664 +158 1 3 ©  LINCOLN BREWSTER Alf | R'eally Want (Vertical) 337 - +8 10

4 ©  BIG DADDY WEAVE In Christ (Fervent) 1534 +46 11 2 3 NICOLE C. MULLEN Come Unto Me (Word) 321 -1 9
2 4 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1510 -144 19 4 @  REBECCA ST. JAMES Song Of Love (Forefront) - 318 +4 11
6 ©  JARS OF CLAY Fly (Essential) 1508 +51 12 6 ©  SARA GROVES First Song That | Sing (INO) 287 +34 6
8 @  RACHAEL LAMPA I'm All Yours (Word) 1506 +158 9 5 @  FFH We Sing Alleluia (Essential) 263 +9 6
9 0 AVALON Undeniably You (Sparrow) 1444 +114 6 11 ©  POINT OF GRACE Yes, | Believe (Word) 259 +41 5
7 @  SHAUN GROVES Move Me (Rocketown) 1383 +15 14 8 ©  ALLEN ASBURY All About Grace (Doxology) 253 +17 7
11 9 REBECCA ST. JAMES Song Of Love (Forefront) 1223 -32 14 10 ©  SELAH Timeless (Curb) 233 +12 7
12 @  CAEDMON'S CALL We Delight (Essential) 1184 +99 9 9 10 RONNIE FREEMAN The Only Thing : (Rocketown) 219 -1 1
10 11 FFH Fly Away- (Essential) 1159 -~ -100 - 18 12 @  LENNY LEBLANC All For You (/ntegrity) 217 +27 5
13 @  TRUE VIBE See The Light (Essential) 1099 +78 8 16 @  MICHELLE TUMES The Light (Sparrow) 209 +52 4
b 13 SALVAOGR Breathing Life (Word) 1065 -409 17 7 13 BOB CARLISLE You're Beautiful (Diadem) 201 -41 13
14 @  NICOLE C. MULLEN Come Unto Me (Word) 1004 +27 12 13 @  FERNANDO ORTEGA Sing To Jesus (Word) 193 +18 9
17 @  J HANSON & S. GROVES Traveling Light (Creative Trust) 957 -~ +62 8 14 @  COREY EMERSON | Will Remember (Discovery Fouse) 187 +25 11
16 16 LINCOLN BREWSTER Ali | Really Want (Vertical) 952 -8 9 20 @  JOHN TESH Open The Eyes Of My Heart (Garden City) 145 +28 2
15 17 KATINAS Rejoice (Gotee) 930 -42 13 @  WATERMARK Friend For Life (Rocketown) 134 +63 1
18 @  SARA GROVES First Song That | Sing (INO) 865 +52 5 15 18 TIM HUGHES Here | Am To Worstip (Worship Together)-128 -34 12
21~ )  NICHOLE NORDEMAN Holy (Sparrow) 811 +153 3 18 19 JASON INGRAM Restore Me (ING) 117 -32 13
19 @  PAUL COLMAN TRIO Fill My Cup (Essential) 805 +124 4 @ STEVE GREEN If We Answer (Sparrow) 109 +16 1
22 @  POINT OF GRACE Yes, | Believe (Word) 700 +48 4

20 @  ALLEN ASBURY All About Grace (Doxology) 672 +10 8 20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturday 8/24.

. © 2002 Radio & Records.
24 23 © MARK SCHULTZ Back In His Arms Again (Word) 482 -85 27
25 @  MICHAEL W. SMITH Furified (Reunion) 463 +20 3 - > H -
\ Rhythmic Specialty Programming

23 25 - . THIRD DAY it's Alright (Essential) ) 443 125 .- 25 - R

26 @  AARON SPIRO Sing (Sparrow) M7 +29 2 RANK  ARTIST TITLE LABEL(S)

, ey . : ” , 1 GRITS Here We Go (Gotee)

27 ‘@  PLUS ONE Let Me Be The One (Atiantic) - 405 . +34 3 2 SOULJAHZ All Around The World (Squint)

30 @  GREG LONG | Won't Take You For Granted (Word) 375 +33 2 3 TRIN-I-TEE 5:7 Holla (Gospo Centric)

: a . _ 4 JOHN REUBEN Hindsight (Gotee)
[Debut> @) BEBO NORMAN Great Light Of The World (Essential) 366 +66 1 5 WOODY ROCK Believer (Gospo Centric)
28 30  DAVID CROWDER BAND My Hope (Sixsteps/Sparrow) 331 -34 8 6  DJMAJI/DJ FORM 7 Factors (Gotee)
—= 7 FREDDIE BRUNG Freddie B-R-U-Know (Uprok)
8  BK & ASSOCIATES What | Love (Uprck)
61 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/18-Saturday 8/24. 9 KJ-52 Dear Slim (Uprok)
BIEDOIRTnEIRECRIS. 10 TOBY MAC Irene (Forefront)

Showcase Your Brand. Anywhere on the Planet.

Grab attention fast with Banners On A Roll®.
It’'s so easy to use these lightweight plastic
banners. Just pull what you need off the roll,
cut, and tape. Put up 10...100...even 1,000
feet in minutes! Call today. Let us help s

jauz

you stand out at your next event.

1-800-786-7411 S
www.bannersonaroll.com ““ A nml
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OPENINGS

OPENINGS

Opportunities

OPENINGS

PosiTions SOUGHT

Major-market CHR production whiz/comic actor,
creating skits, mock commercials, character voices,
parody songs; announcing. Poalay-Leket Corp.
hotjob3 @israelnationalnews.com. EOE (08/30)

Radio Promotion Director for York, PA market.
Sales savvy. Strategic thinker. Radio/agency
experience preferred. www.wgty.com/jobs by 9/
12/02. EOE (08/30)

SOUTH

KLBJ-AM NEWS DIRECTOR

LBJS Broadcasting seeks the next
great leader to direct the news
department serving its six (6)
stations in Austin, Texas. Primary
responsibility is the direction of the
award winning 24/7 news operation
of KLBJ-AM. Management experi-
ence is extremely important. Must
be a great coach and motivator who
knows how to achieve winning
ratings. If you know how to continue
our 60-year tradition of excellence,
contact us immediately. Interested
persons should send your resume
to: EOE Coordinator,News Director
Position, 8309 N. IH 35, Austin, TX
78753 Via e-mail: eeo@Ibjs.com (MS
Word format). No phone calls.

classic rock...

WIND-FM

428 658 104

Our PD took us to #1 12+ in mar-
ket #86 Gainesville/Ocala, FL and
decided to move his family back
home. We need a PD who can
handle middays, production and
work with Scott Studios. Good
people skills are a must. We are
privately owned and offer a stable
place to work with a good salary
and benefits. T&R to: Jim
Robertson, VP/GM, 3602 NE 20™
Place, Ocala, FL 34470. No calls
or MP3’s. EOE M/F.

SALES MANAGER

Clear Channel Radio-Austin is seeking
a seasoned Sales Manager to build
and lead a sales team for one of
Austin’s top radio stations.lf youare
a results oriented coach who can
teach and motivate, we want you on
our team. Send all inquiries to Lise
Hudson via fax 512-495-9423 EOE,
Women & minorities encouraged to

apply.

SOUTH

POSITIONS SOUGHT

COX ATLANTA - MORNING
NEWS ANCHOR

BY8.5FM is looking for a fulltime morning,
show news anchor.

Looking for someone who can deliver
flawless newscasts and is able to become
part of the morning show.

Send tape and resume to: Tom Paleveda.
PD, BY8.SFM 1601 W. Peachtree St.
NE, Atlanta, GA, 30309. EOE

MIDWEST

WHOT HOT 101
Midday Opening. T&R or CD’s to:
John Trout, PD WHOT-HOT101,
4040 Simon Road, Youngstown,
OH 44512. Cumulus is an EQOE.

WGN -Radio, Chicago's #1 station, needs an ex-
perienced morning show producer for our award
winning morning show. Must know news,
newsmakers, pop culture, the Chicago market and
have a track record directing talent. Qualified pro-
fessionals may send resume and salary require-
ment to: tmanley @tribune.com EOE

Operations Director

Educational Media Foundation has an
immediate need for an Operations
Director for Christian Music Planet in
our Sacramento network headquarters.
This position is responsible for the
programming content and related
content of the website for Christian
Music Planet. Qualified candidates must
have a minimum of three vears experience
as adirector of operations or programming
in broadcasting and have knowledge of
wehsite design and function. It vou are
interested in working for a Christian
organization, please fax yvour resume,
references and salary requirements (No
Phone Calls) to: Human Resources,
ICLOVE Radio Neuwwvork, Attention:
Operations Director 916-282-1491 . You
may also e-mail your resume, references
and salary requirements in “Word”
format to jobst klove.com, Attention:
Operations Director. K-LOVE Radio is
an Equal Opportunity Emplover.

KSON/FM, Today’s Best Country
Radio, is seeking a full-time Morn-
ing Show Producer. Applicants must
be able to book and schedule talent,
audio edit and have creative writing
skills. Must possess abilities to orga-
nize, multi-task, work in fast-paced
environment, and have leadership
qualities. If you have a passion for
radio and enjoy working early and
long hours, thensend your resume to:

Jefferson Pilot Communications -
HR KSON

1615 Murray Canyon Road, Suite 710
San Diego, CA 92108

JPC is an EOE

Music Director/Producer

Educational Media Foundation has an
immediate need for a Music Director/
Producer for Christian Music Planet in our
Sacramento network headguarters.
Qualified candidates must have a minimum
of three years experience as a Music
Director/Producer in broadcasting and
knowledgeable in all styles of CCM music
with an understanding of their unique
characteristics and target audience. f you
are interested in working for a Christian
organization, please fax your resume,
references and salary regquirements
(No Phone Calls) to: Human Resources,
K-LOVE Radio Network, Attention: Music
Director/Producer 916-282-1491 . You may
also e-mail your resume, references and
salary reguirements in “Word” format to
jobs@klove.com, Attention: Music Director/
Producer. K-LOVE Radio is an

Equal Opportunity Employer.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are availabie for $325.00 per year (plus applicable sales tax) in the
United States, $320.00 in Canada and Mexico. and $495 00 overseas (U.S. funds only) from Radio & Records Inc.. at 10100 Santa Monica
Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription ptan includes the weekly newspaper plus two R&R Directories issues and
other special publications, Refunds are prorated based on the actual value of issue received prior to canceliation. Nonrefundable quarterly rates
available. All reasonable care taken but no responsibility assumed for unsolicited material. R&R reserves all rights in material accepted for
publication. All letters addressed to R&R or its Editors will be assumed intended for publication reproduction and may therefore be used for this
purpose. Letters may be edited for space and clarity and may appear i the electronic versions of R&R. The writer assumes all liabihity regarding
the content of the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher

© Radio & Records, Inc. 2002
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Fioor. Los Angeles. California 90067

7 years traffic seeking managernial level in radio, TV or sports
franchise Radio Sports/TV trafhic. 201-656-5202. NY/NJ only.
(08/30)

Talk Show Host looking for top 30 market, afternoons. Voted
#1 host In San Antonio. ntertaining, funny, smart. conservative.
ADAM McMANUS: 210-481-9400, adam816@hotmail.com,
www.takeastand.net. (08/30)

Attention: San Diego Programmers! Platinum pipes & person-
ality pius! Former KCBQ'er & Planeteer seeking next upbeat
gig. AMY: 760-744-4771 Amy0910@aol.com. {08/30}

Looking for On-Air gig: Experience in various formats (Urban,
top 40) great voice work, Sports and Talk will relocate:
RAYMOND: 516 721-8874

Production/On-air sought by a dedicated and determined fe-
male. Radio Geek willing to work for ramen noodles. Contact
me at BdApl22@aol.com. (08/30}

My name is DAN, | have aiways loved to play and listen to mu-
sic. | need a western NY job. VFW49@aol.com. (08/30)

Looking to boost ratings? ABS graduate, 4.0 GPA, 1-1/2 years
on-air experience. Excellent digital production skills. Work any-
where, many formats. MATT: 405-924-2943. (08/30)

R&R Opportunities Advertising

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch in-
cluding heading) Includes generic border. If logo.
custom border or larger heading are required. add 1/
2 inch ($60 for 1x, $50 for 2x). In addition, ail ads ap-
pear on R&R's website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates ap-
ply to Blind Box ads, but a $50 service charge is
added for shipping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch

Payable In Advance

Opportunities Advertising orders must be typewrit-
ten on company/station letterhead and accompa
nied by advance payment. Ads are accepted by fax:
(310-203-8450) or mail. Visa, MC, AmEx or Dis-
cover card accepted. Include card number. name
as it appears on credit card, expiration date and
phone number. Blind box responses are sent to ad-
vertisers every Friday by first-class mail

To appear in the following week’s issue, your ad
must be received by Thursday noon (PDT) eight
days prior to issue date. Address all ads to:R&R
Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought,

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PST), eight days prior
to issue date. Free Opportunities listings should be type-
written or printed on 8 1/2" X 11" company/station let-
terhead and are accepted only by mail or fax: 310-203-
8727. Only free positions sought ads are accepted by
e-mail to; kmumaw@radioandrecords.com Address all
20-word ads to R&R Free Opportunities, 10100 Santa
Monica Blvd., Third Floor, Los Angeles, CA 90067

www americanradiohistorv.com
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COMEDY

A Digital Weenie
The Broadcaster’s Funny Paper
”-I y Wazuppaw@aol.com

= g» Serving up
s Comedy

Since 1970 e S
= =3 888. 766.2049 a1%. 388 8701
P.O. Box 1924 Stuart, FL. 31995  772-344-6646 ISIIN&MP3 mel llellvl‘.'tv

MARK DRISCOLL

y falr8 - (e ‘ e

www.markdriscoll.com

MO'"E“- DRYXI?IGE

| voic: IMASING
“THE voIcE Hear ABovETHE 2-sTe LMD

L DEMO: 1-877-4-YOURVO
www. samoneil.com (877-496-8786)

ww:Mike Carta

UNDISPUTED AR DBISEOLL
VO IMAGING FOR ALL FORMATS

Interviews with with Wesley Snipes and 1 -31 0-229-8970
865-691-8989

Ving Rhames
“ 'T c “ c n AI G WWWwW.Supersweepers.com

i 1
Voice Only/Fully Produced ’ -
MABKETING & PBOMO TIUN THE RIGHT VOICE THE FIRST TIME
NOW PLAYING ON GREAT RADIO STATIONS AROUND THE WORLD
CALL NOW! 901/861-4876 Demos Online: www.mitchcraig.com

www, Car’rerDavns com-

Contact Lori Lerner at (310)457-5358 &
O%L (310)457-9869(Fax) radiolnks @aol.com {e-mail) &’
% www.radiolinkshollywood.com N

Less Is More!

;41 £} . !
EA R ADI One Earphone!

One Frequency! 2. . gthelvoicelthat
Your Frequency! = \ ¥ LA CHTENDIERIGN ]I 901.681.0650
frequency. sports
The EARADIO is a small radio, pre-tuned iiskilia ey
Mark McKay Media| |JEFF DAVIS

to a specific frequency that fits comfortably on it
either ear. The only control on the EARADIO'is

| ID’S-LINERS-PROMOS
Proud to welcome DRY TRAX or 323-464-3500

and more!
a small rotating ON/OFF/VOLUME dial. When
WWW.JEFFDAVIS.COM

not in use, the EARADIO hangs around the neck,
suspended by its lanyard through which the
antenna is threaded. The small battery inside the
EARADIO'is easily rep/aceable.

The EARADIC is a perfect promotional tool for
radio stations as it guarantees a captive audience,
locked to one frequency, your frequency!! A

There's room on the outer surface of the earpiece as well as the K Rc S
box for branding. While the EARADIO can be used as a giveaway F / an FranClsco PRODUCED
or contest prize, it can also be sold at sporting events, allowing

the station to recoup its costs. Be the first station in your market to as a new client AFFORDABLE!

introduce the EARADIO to all those listeners you don't have!
Check our web site for more information or contact us directly for PHONE DEMO: 913-345-2381 |
prices and delivery time. FAX 345-2351

2016 Geist Road, P.O. 134, Butler, Maryland 21023 WEB DEMO: mckaymedia.net

Phone (410) 785-2639 Fax (410) 785-1969 www.earadio net - info@earadio.net

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

New! 5th Edition Green Book Of Songs By Subject: ga

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects _
All music formats | =
100 years of music

MARKETPLACE R;S
ADVEF NG

Payable in aduance. Order must be typewsitten and accompanied by pay-
ment. Visa/MG/AMEx/Discover accepted. One inch minimum, additional
space up to six inches available in in-

s 1 time 95.00
Order via R&R: Save 20% and get free UPS shipping!* (*on US. orders) ™ e f,;z;l:?;,sa:; :Dn:r ::E:j;ﬂates for Red 6 insertions ssﬂ.ﬂﬂ
Discounted price: $51.96 softcover/$63.96 hardcover Marketplace ;g :mg::::: gg%
(CA residents add sales tax) (B10) 3595380 51 insertions  70.00
Charge by phone: 310.788.1621 or send a check to: Fax: (310} 203-8450
R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067 e-mail: kmumaw@radioandrecords.com
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The Back Pages

CHR/POP

W TW

1 1 AVRIL LAVIGNE Complicated (Arista)

2 6 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

3 3 PINK Just Like A Pill (Arista)

4 4 DJSAMMY & YANOU Heaven (Robbins)

8 DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
7 MARIO Just A Friend 2002 (J)

9 EMINEM Cleanin’ Qut My Closet (Shady/Aftermath/Interscope)
12 CREED One Last Breath (Wind-up)

5 9 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
6 10 NELLY Hot In Herre (Fo’ Reel/Universal)

1 3 KYLIE MINOGUE Love At First Sight (Capitol)

14 EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope)
10 13 JOHN MAYER No Such Thing (Aware/Columbia)

13 14 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

17 8 P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
18 VANESSA CARLTON Ordinary Day (A& M/interscope)

15 17 EMINEM Without Me (Shady/Aftermath/Interscope)

16 18 JIMMY EAT WORLD The Middle (DreamWorks)

21 O NO DOUBT FALADY SAW Undemeath It All (interscope)

19 20 VANESSA CARLTON A Thousand Miles (A&M/interscope)
22 MICHELLE BRANCH Goodbye To You (Maverick/WB)

27 ASHANTI Happy (Murder Inc./IDJMG)

25 IRV GOTTI Down 4 U (Murder Inc./IDJMG)

20 BBMAK Out Of My Heart (Into Your...) (Hollywood)
23 BEENIE MAN F/JANET Feel It Boy (Virgin)

24 SHAKIRA Objection (Tango) (Epic)

26 OUR LADY PEACE Somewhere Out There (Columbia)

35 ANGIE MARTINEZ If | Could Go (EastWest/EEG)
28 DIRTY VEGAS Days Go By (Capitol)
34 @ G600 GOO DDLLS Big Machine (Warner Bros)

#1 MOST ADDED
AVRIL LAVIGNE Sk8er Boi (Arista)

#1 MOST INCREASED PLAYS
JUSTIN TIMBERLAKE Like | Love You (Jive)

TOP 5 NEW & ACTIVE
NAPPY ROOTS Po’ Folks (Atlantic)

BON JOVI Everyday (/sland/IDJMG)
SAMANTHA MUMBA 'm Right Here (A&M/Interscope)
LIBERTY X Just A Little (V2)

AMERIE Why Don't We Fall In Love (Rise/Columbia)
CHR/POP begins an Page 29.

W W

4 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
5 VANESSA CARLTON A Thousand Miles (A&M/Interscope)

1 JOSH GROBAN To Where You Are (143/Reprise)

2 4 CELINE DION A New Day Has Come (Epic)

3 5 FIVEFORFIGHTING Superman (It's Not Easy) (Aware/Columbia)
7 @ ENRIQUE IGLESIAS Hero (/nterscope)

6 7 BRYANADAMS Here | Am (A&M/interscope)

8 8 MARC ANTHONY | Need You (Columbia)

10 8 CELINE DION I'm Alive (Epic)

1 SHERYL CROW Soak Up The Sun (A&M/interscope)

9 11 JO DEE MESSINA Bring On The Rain (Curb)

13 12 JAMES TAYLOR On The 4th Of July (Columbia)

14 8 JOHN MAYER No Such Thing (Aware/Columbia)

16 JIMBRICKMAN F/JANE KRAKOWSKI You (Windham HilyRCA Victor)

ELTON JOHN Original Sin (Rocket/Universal)
NORAH JONES Don't Know Why (Blue Note/Virgin)
BONNIE RAITT Silver Lining (Capitol)

MARC ANTHONY I've Got You (Columbia)

CALLING Wherever You Will Go (RCA)

BRUCE SPRINGSTEEN The Rising (Columbia)
LEANN RIMES Life Goes On (Curb)

KENNY G F/CHANTE MOORE One More Time (Arista)
AVRIL LAVIGNE Complicated (Arista)

CHER A Different Kind Of Love Song (Warner Bros.)
KELLIE COFFEY When You Lie Next To Me (BNA)
SOLUNA For All Time (DreamWorks)

TAMARA WALKER Angel Eyes (Curb)

KATHY MATTEA They Are The Roses (Narada)
MICHAEL BOLTON Dance With Me (Jive)

BEN GREEN Two To One (ASRC/Artemis)

#1 MOST ADDED
FAITH HILL Cry (Warner Bros.)

#1 MOST INCREASED PLAYS
DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)

TOP 5 NEW & ACTIVE
THE CORRS F/BONO When The Stars Go Blue (743/Lava/Atlantic)
MICHELLE BRANCH All You Wanted (MaverickWB)
CHRIS EMERSON All Because Of You (Monomoy)
JACK RUSSELL For You (Knight)
BBMAK Out Of My Heart (Into Your...)Out Of My Heart... (Hollywood)

AC begins on Page 54.

Monltored Alrplay Overwe w: August 30, 2002

CHR/RHYTHMIC

W TW
1 8 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
4 EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

2 3 P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
7 @ EMINEM Cleanin’ Out My Closet (Shady/Aftermath/interscope)
3 5 IRV GOTTI Down 4 U (Murder Inc./IDJMG)

6 6 ASHANTIHappy (Murder Inc./IDJMG)

8 @ N.O.R.E. Nothin' (Def Jam/IDJMG)

5 8 NELLY Hot In Herre (Fo' Reel/Universal)

9 9 MARIO Just A Friend 2002 (J)

12 8 LUDACRIS Move Bitch (Def Jam South/IDJMG)

15 CAM'RON Hey Ma (Roc-A-Fella/IDJMG)

11 12 ANGIE MARTINEZ If | Could Go (FastWest/EEG)

10 13 BIG TYMERS Still Fly (Cash Money/Universal)

13 14 AMERIE Why Don’t We Fall In Love (Rise/Columbia)

16 (B BEENIE MAN F/JANET Feel It Boy (Virgin)

CAM’RON Oh Boy (Roc-A-Fella/IDIMG)

NAPPY ROOTS Po’ Folks (Atfantic)

TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic)

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part 1) (Epic)
STYLES Goodtimes (/nterscope)

3LW | Do (Wanna Get Close To You) (Epic)

BIG TYMERS Oh Yeah (Cash Money/Universal)

BONE THUGS-N-HARMONY F/3LW Get It Up... (Ruthless/Epic)
LIL’ WAYNE Way Of Life (Cash Money/Universal)

CLIPSE Grindin’ (Star Trak/Arista)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
NIVEA Don’t Mess With My Man (Jive)

GINUWINE Stingy (Epic)

ASHANTI Baby (Murder Inc./IDJMG)

EMINEM Without Me (Shady/Aﬂermam//nterscope)

#1 MOST ADDED
LL COOL J Luv U Better (Def Jam/IDJMG)

#1 MOST INCREASED PLAYS
CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

TOP 5 NEW & ACTIVE
XZIBIT Multiply (Loud/Columbia)
YING YANG TWINS By Myself (Koch)
KYLIE MINOGUE Love At First Sight (Capitol)
LYRIC F/LOON Young & Sexy (J)
SEAN PAUL Gimme The Light (VP)
CHR/RHYTHMIC begins on Page 37.

HOT AC
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1 @ AVRIL LAVIGNE Complicated (Arista)

2 2 JIMMY EAT WORLD The Middle (DreamWorks)

4 € VANESSA CARLTON A Thousand Miles (A&M/interscope)

3 4 SHERYL CROW Soak Up The Sun (A&M/interscope)

5 JOHN MAYER No Such Thing (Aware/Columbia)

7 DAVE MATTHEWS BAND Where Are You Going (RCA)

6 7 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
9 @ CREED One Last Breath (Wind-up)

8 9 CALLING Wherever You Will Go (RCA)

12 8 JACK JOHNSON Flake (Enjoy/Universal)

10 NO DOUBT Hella Good (/nterscope)

11 12 NICKELBACK How You Remind Me (Roadrunner/IDJMG)
13 8 GO0 GOO DOLLS Big Machine (Warner Bros.)

15 NORAH JONES Don't Know Why (Blue Note/Virgin)

14 15 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope)

16 9 BRUCE SPRINGSTEEN The Rising (Columbia)

18 1) OUR LADY PEACE Somewhere Out There (Columbia)

20 ) MICHELLE BRANCH Goodbye To You (Maverick/WB)

21 @) PINK Don't Let Me Get Me (Arista)

22 €) SHERYL CROW Steve McQueen (A&M/Interscope)

17 21 ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
24 €D BBMAK Out Of My Heart (Into Your...) (Hollywood)

19 23 DIRTY VEGAS Days Go By (Capitol)

30 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
28 PINK Just Like A Pill (Arista)

27 DUNCAN SHEIK On A High (Atfantic)

25 27 311 Amber (Volcano)

23 28 ELVIS VS. JXL A Littte Less Conversation (RCA)

39 UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic)

COLDPLAY In My Place (Capitol)

URBAN

W W
; 8
3
2 3 NELLY Hot In Herre (Fo’ Reel/Universal)
4 4 MARIO Just A Friend 2002 (J)
9 GINUWINE Stingy (Epic)

EVE F/ALICIA KEYS Gangsta Lovin® (Ruff Ryders/interscope)

5 7 AMERIEWhy Don't We Fall In Love (Rise/Columbia)
6 @ LUDACRIS Move Bitch (Def Jam South/IDJMG)
8
7

NELLY F/KELLY ROWLAND Ditemma (Fo’ Reel/Universal)
N.0.R.E. Nothin’ (Def Jam/IDJMG)

9 P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
10 IRV GOTTI Down 4 U (Murder Inc./IDJMG)
11 D ASHANTI Baby (Murder inc /IDJMG)
12 ASHANTI Happy (Murder Inc./IDJMG)
STYLES Goodtimes (/nterscope)
WYCLEF JEAN Two Wrongs (Columbia)
NAPPY ROOTS Po’ Folks (Atlantic)
16 CLIPSE Grindin’ (Star Trak/Arista)
Q TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic)
18 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)
AALIYAH | Care 4 U (BlackGround)
TANK One Man (BiackGround)
MUSIQ Dontchange (Def Soul/IDJMG)
22 TWEET Call Me (Gold Mind/Elektra/EEG)
@ FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part Il) (Epic)
21 24 MONICA Al Eyez On Me (J)
25 SLUM VILLAGE Tainted (Barak/Capitol)
8 ERYKAH BADU F/COMMON Love Of My Life (Magic JohnsoryMCA)
3 BEENIE MAN F/JANET Feel It Boy (Virgin)
28 LIL’ WAYNE Way Of Life (Cash Money/Universal)

@ FAITH EVANS Burnin' Up (Bad Boy/Arista)
30 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)

#1 MOST ADDED
LL COOL J Luv U Better (Def Jam/IDJMG)

#1 MOST INCREASED PLAYS
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

TOP 5 NEW & ACTIVE
ANGIE MARTINEZ If | Could Go (EastWest/EEG)
E-40 Rep Your City (Sick Wid' It/Jive)
SKILLZ Crew Deep (Rawkus/MCA)
CLIPSE When The Last Time... (Star Trak/Arista)
BONE THUGS-N-HARMONY F/3LW Get Up And Get It (Ruthless/Epic)

URBAN begins on Page 41.

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
PUDDLE OF MUD® Drift & Die (Flawless/Geffen/Interscope)
NICKELBACK Never Again (Roadrunner/IDJMG)

CREED One Last Breath (Wind-up)

DEFAULT Deny (TVT)

PAPA ROACH She Loves Me Not (DreamWorks)

BRUCE SPRINGSTEEN The Rising (Columbia)

DEF LEPPARD Now (/sland/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
SYSTEM OF A DOWN Aerials (American/Columbia)

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
GODSMACK | Stand Alone (Republic/Universal)

THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG)
C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/lDJMG)
TOMMY LEE Hold Me Down (MCA)

DISTURBED Prayer (Reprise)

HOOBASTANK Running Away (/sland/IDJMG)

18 FILTER Where Do We Go From Here (Reprise)

19 AUDIOVENT The Energy (Atlantic)

@ TRUSTCOMPANY Downfall (Geffen/Interscope)

20 21 LIFEHOUSE Spin (DreamWorks)

22 KORN Thoughtless (/mmortal/Epic)

RUSH Secret Touch (Atlantic)

MUST Freechild (Wind-up)

CHEVELLE The Red (Epic)

BON JOVI Everyday (/sland/IDJMG)

STONE SOUR Bother (Roadrunner/IDJMG)

SEETHER Fine Again (Wind-up)

GAVIN ROSSDALE Adrenaline (Universal)

ROBERT PLANT Darkness, Darkness (Universal)
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#1 MOST ADDED
UNCLE KRACKER In A Little While (Top Dog/Lava/Atfantic)
#1 MOST INCREASED PLAYS
UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic)

TOP 5 NEW & ACTIVE
DEF LEPPARD Now (/sland/IDJMG)
SEVEN AND THE SUN Walk With Me (Atlantic)
DANA GLOVER Thinking Over (DreamWorks)
LENNY KRAVITZ If | Could Fall In Love (Virgin)
SILVERCRUSH Who Is Me? (Redline)

AC begins on Page 54.

#1 MOST ADDED
TAPROOT Poem (Velvet Hammer/Atlantic)

#1 MOST INCREASED PLAYS
BON JOVI Everyday (/sland/IDJMG)

TOP 5 NEW & ACTIVE
BREAKING BENJAMIN Polyamorous (Hollywood)
MARC COPELY Surprise (RCA)

COLOR RED Sore Throat (RCA)
INCUBUS Circles (/mmortal/Epic)

JOE BONAMASSA Unbroken (Medalist)

ROCK begins on Page 65.
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URBAN AC
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1 8 RUFF ENDZ Someone To Love You (Epic)

3 JAHEIM Anything (Divine Mill/WB)

3 MUSIQ Halfcrazy (Def Soul/iDJMG)

® LUTHER VANDROSS I'd Rather (J)

) JOE What If A Woman (Jive)

() DONELL JONES You Know That | Love You (Untouchables/Arista)
(9 MARY MARY In The Morning (Columbia)

) GERALD LEVERT Funny (Elektra/EEG)

) KEITH SWEAT One On One (Elektra/EEG)

MAXWELL Lifetime (Columbia)

ANGIE STONE Wish | Didn’t Miss You (J)

DAVE HOLLISTER Keep Lovin’ You (MCA)

ASHANTI Foolish (Murder Inc./IDJMG)

KIRK FRANKLIN Brighter Days (Gospo Centric/Jive)

RL Good Man (J)

YOLANDA ADAMS I'm Gonna Be Ready (Elektra/FEG)
YOLANDA ADAMS The Battle Is The Lords (Verity)
BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista)
BOYZ il MEN The Color Of Love (Arista)

21 8 TONY TERRY In The Shower (Golden Boy)

25 WILL DOWNING Don't Talk To Me Like That (GRPVMG)
USHER U Don't Have To Call (LaFace/Arista)

R. KELLY Heaven | Need A Hug (Jive)

BONEY JAMES F/JAHEIM Ride (Warner Bros.)

SIR CHARLES JONES Is There Anybody Lonely... (Independent)
STREETWIZE Rock The Boat (Shanachie)

MUSIQ Dontchange (Def Soul/iDJMG)

ANGIE STONE More Than A Woman (J)

REMY SHAND Rocksteady (Motown)

FOURPLAY Let's Make Love (Bluebird/RCA Victor)

NORMAN BROWN Won't You Stay (Warner Bros.)
URBAN begins on Page 41.

ACTIVE ROCK

§ SYSTEM OF A DOWN Aerials (American/Columbia)

£
2

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
DISTURBED Prayer (Reprise)

4 PAPA ROACH She Loves Me Not (DreamWorks)

© KORN Thoughtless (/mmortal/Epic)

6 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)

8 NICKELBACK Never Again (Roadrunner/IDJMG)
TRUSTCOMPANY Downfall (Geffen/Interscope)

9 GODSMACK | Stand Alone (Republic/Universal)

10 10 HOOBASTANK Running Away (/sland/IDJMG)

15 8 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)

14 ROB ZOMBIE Demon Speeding (Geffen/Interscope)

11 13 EARSHOT Get Away (Warner Bros.)

12 14 FILTER Where Do We Go From Here (Reprise)

13 15 TOOL Parabola (Volcano)

16 16 STAIND For You (Flip/Elektra/EEG)

CHEVELLE The Red (Epic)

THEORY OF ADEADMAN Nothing Could .. (Roadrunner/|DJMG)

P.0.D. Satellite (Atiantic)

KORN Here To Stay (/mmortal/Epic)

BREAKING BENJAMIN Polyamorous (Hollywood)

STONE SOUR Bother (Roadrunner/IDJMG)

AUDIOVENT The Energy (Atiantic)

VINES Get Free (Capitol)

SEETHER Fine Again (Wind-up)

BLINDSIDE Pitiful (Elektra/EEG)

SINCH Something More (Roadrunner/IDJMG)

30 INJECTED Bullet (/sland/IDJMG)

36 GAVIN ROSSDALE Adrenaline (Universal)

HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)

OO N W =N

wW N

a3
N ~No N
~ w o

N
[{=]
w
(=)

ROCK begins on Page 65.

Monitored Allplay Overview: August 30, 2002

COUNTRY

11 KENNY CHESNEY The Good Stuff (BNA)

3 TIM MCGRAW Unbroken (Curb)

4 DARRYL WORLEY | Miss My Friend (DreamWorks)
5 TRACY BYRD Ten Rounds With Jose Cuervo (RCA)
6 SARA EVANS | Keep Looking (RCA)

2 DIXIE CHICKS Long Time Gone (Monument)

7 JOE NICHOLS The Impossible (Universal South)
DIAMOND RIO Beautiful Mess (Arista)

KEITH URBAN Somebody Like You (Capitol)

MARK CHESNUTT She Was (Columbia)

ALAN JACKSON Work In Progress (Arista)

PHIL VASSAR American Child (Arista)

BLAKE SHELTON Or Red (Warner Bros.)

MARTINA MCBRIDE Where Would You Be (RCA)
FAITH HILL Cry (Warner Bros.)

ANDY GRIGGS Tonight f Wanna Be Your Man (RCA)
LEE ANN WOMACK Something Worth Leaving Behind (MCA)
MONTGOMERY GENTRY My Town (Columbia)
RASCAL FLATTS These Days (Lyric Street)

GARTH BROOKS Thicker Than Blood (Capitol)
BRAD MARTIN Before | Knew Better (Epic)
PINMONKEY Barbed Wire And Roses (BNA)
REBECCA LYNN HOWARD Forgive (MCA)

JO DEE MESSINA Dare To Dream (Curb)

26 % ANTHONY SMITH If That Ain't Country (Mercury)
28 TAMMY COCHRAN Life Happened (Epic)

SIXWIRE Look At Me Now (Warner Bros.)

DIXIE CHICKS Landslide (Monument)

SHEDAISY Mine All Mine (Lyric Street)

TRAVIS TRITT Strong Enough To Be Your Man (Columbia)

30 &

VI 151

STEVE HOLY I'm Not Breakin' (Curb)
COUNTRY begins on Page 47.

ALTERNATIVE

w T
11 RED HOT CHILI PEPPERS By The Way (Warner Bros.)
3 @ SYSTEM OF A DOWN Aerials (American/Columbia)

2 3 JIMMY EAT WORLD Sweetness (DreamWorks)

4 4 HOOBASTANK Running Away (/sfand/IDJMG)

7 @ TRUSTCOMPANY Downfall (Geffen/Interscope)
5

8

6

1

6 INCUBUS Warning (Immortal/Epic)
€© NEW FOUND GLORY My Friends Over You (Drive-Thru/MCA)
8  HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
© DISTURBED Prayer (Reprise)
9 10 VINES Get Free (Capitol)
12 Q KORN Thoughtless (/mmortal/Epic)
10 12 PAPA ROACH She Loves Me Not (DreamWorks)
18 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
13 311 Amber (Voicano)
17 UNWRITTEN LAW Up All Night (/nterscope)
15 16 WEEZER Keep Fishin’ (Geffen/Interscope)
16 17 DEFAULT Deny (TVT)
14 18 FILTER Where Do We Go From Here (Reprise)
19 19 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)

20 CHEVELLE The Red (Epic)

21 COLDPLAY In My Place (Capitol)

26 GAVIN ROSSDALE Adrenaline (Universal)

25 NICKELBACK Never Again (Roadrunner/IDJMG)
30 P.0.D. Satellite (Atfantic)

CREED One Last Breath (Wind-up)

AUDIOVENT The Energy (Atlantic)

LINKIN PARK Pts Of Athrty (Remix) (Warner Bros.)
RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
SEETHER Fine Again (Wind-up)

STONE SOUR Bother (Roadrunner/IDJMG)

Hantir)

ALTERNATIVE begins on Page 70.

SMOOTH JAZZ

=
2

11 JOE SAMPLE X Marks The Spot {PRA/GRPAVMG)

2 SPECIAL EFX Cruise Control (Skanachie)

4 KIM WATERS In The House (Shanachie)

3 LARRY CARLTON Morning Magic (Warner Bros.)

9 NORMAN BROWN Just Chillin’ (Warner Bros.)

5 6 BONEY JAMES RPM (Warner Bros.)

10 8 EUGE GROOVE Slam Dunk (Wamer Bros.)

11 KENNY G F/CHANTE MOORE One More Time (Arista)
6 9 DOWN TD THE BONE Electra Glide (GRPVMG)

8 10 JOYCE CDOLING Daddy-O (GRPAVMG)

12 GERALD ALBRIGHT Ain't No Stoppin' (GRP/VMG)

14 CHUCK LOEB Sarao (Shanachie}

15 BRIAN CULBERTSON Without Your Love (Warner Bros.)
13 14 NORAH JONES Don't Know Why (Blue Note/Virgin)

7 15 CRAIG CHAQUICO Luminosa (Higher Octave)

16 &) FOURPLAY Rollin’ (Bluebird/RCA Victor)

17 ) JONATHAN BUTLER Wake Up (Warner Bros.)

19 @) JOE MCERIDE Woke Up This Morning (Heads Up)
20 @) GREG ADAMS Roadhouse (Ripa)

21 €Y DAVID BENOIT Then The Morning Comes (GRPVMG)
18 21 LUTHER VANDROSS I'd Rather {J)

24 RICHARD ELLIOT Q.T. (GRPAVMG)
23 SADE Somebody Already Broke #ly... (Epic)
25 JEFF GOLUB Cold Duck Time (GRPVYMG)
26 25 JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard)
27 8 JEFF KASHIWA 3-Day Weekend (Native Language)
AL JARREAU & JOE COCKER Lost And Found (GRP/VMG)
BOYZ Il MEN The Color Of Love {Arista)
CHRIS BOTTI Lisa (Columbia)
MICHAEL MANSON Outer Drive {A440 Music Group)

28 28

g

MAF

MIKE PHILLIPS Will You Stick With Me (Hidden Beach)

Smooth Jazz begins on Page 61.

W
1 DAVE MATTHEWS BAND Where Are You Going (RCA)

3 COLDPLAY in My Place (Capitol!

2 JACK JOHNSON Flake (Enjoy/Universal)

4 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
5 BRUCE SPRINGSTEEN The Risirg (Columbia)

7 SHERYL CROW Steve McQueen (A&M/Interscope)

8 CHUCK PROPHET Summertime Thing (New West/Red Ink)

9 NORAH JONES Don't Know Why (Blue Note/Virgin)

6 COUNTIRG CROWS American Girls (Geffen/Interscope)

10 JIMMY EAT WORLD The Middle (DreamWorks)

11 PETER GABRIEL The Barry Williams Show (Geffen/Interscope)
12 HOWIE DAY Ghost (Epic)

13 DAVE PIRNER Never Recover (Litimatum)

16 BONNIE RAITT Silver Lining (Cagitol)

14 CHRIS ISAAK One Day (Reprise)

15 DROPLINE Fly Away From Here {...Day) (143/Reprise)

21 311 Amber (Voicano)

17 RED HO™ CHILI PEPPERS By The Way (Warner Bros.)

18 BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol)
20 PETER STUART With My Heart in Your Hands (Vanguard)

19 LUCE Gcod Day (Nettwerk)

23 C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG)
22 THE CORRS F/BONO When The Swars Go Blue (143/Lava/Atlantic)
27 GO0 GOO DOLLS Big Machine ¢Warner Bros.)

24 ELVIS COSTELLO 45 (/sland/IDIMG)

— JACKSON BROWNE The Night Inside Me (Elektra/EEG)

28 CREED Qne Last Breath (Wind-up)

25 JACK JOHNSON Bubble Toes (Enjoy/Universal)

o AIMEE NIANN Humpty Dumpty ;SuperEgo/United Musicians)
29 SONIA CADA Baby Woke Up (Ca/'/ope/Razor & T/e)

#1 MOST ADDED

~r ADMIC R

Nt

TRIPLE A begins on Page 75.
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By Erica Farber

onald Thurston has been living and
breathing radio since 1949. He has worked
practically every job there is in the
industry, from the ground up. In addition
to his daily responsibilities as owner of
Berkshire Broadcasting since 1966, he has
played a very active role in many industry
organizations. Thurston is a former
Chairman of the NAB, a past President of
the Massachusetts Broadcasters
Association and a Director and former
Chairman of BMI, just to name a few.

Earlier this year Thurston announced
that he was retiring. Today, he actually refers to it as
“practicing retirement.” Still in love with radio, he
continues to go in to the office as often as his son will
allow him to, and the business is better for all of his
effforts.

Getting into the business: “I'd just received my FCC
license and was sitting in the Massachusetts Radio &
Telegraph School’s placement director’s office. The
telephone rang. It was a broadcaster in Vermont looking
for an engineer for his newly built station. The director
said, Tm talking with a brand-new licensed technician
right now! I talked with the man, and, that day, took a
bus to St. Johnsbury, VT to interview in person and got
the job.”

Getting into ownership: “We were a young group,
building stations. This was 1949. We built a second
station about two years later. I was given the
opportunity to build it and program it. I was the Chief
Ergineer and PD. By the time it was ready to go on the
air, the boss was a little nervous. He said, ‘Well, you've
dorme all this so far; why don't you manage it as well?' I
had just turned 22. That station, WIKE-AM/Derby, VT,
wil be celebrating its 50th anniversary on Oct. 12. We
named it for Dwight Eisenhower.

“As part of my incentive to do all this work, the
owner gave me a few shares of stock in the company.
That's what started me in ownership. Ironically, that's
why I left Vermont, because I couldn’t buy any more
stations and was already taking out as much cash as the
station could afford. One thing led to another, and I was
with Dean Finney, the boss of what we called the North
Country stations. I wound up in North Adams, MA in
1960 and have been here ever since. Shortly after I
arrived, the newspaper that owned a controlling interest
in this station decided to sell out. Because I'd done such
a good job, they helped me arrange the acquisition. That
was the beginning of Berkshire Broadcasting.”

Thoughts on the business today: "I wish things
would happen a little faster. I get frustrated when the

DONALD THURSTON

Owner, Berkshire Broadcasting

current ownership rules are not complete or are
uncertain. It's hurting small stations. I wish they would
give us some assurances. I'm not an advocate of changing
the rules on radio. I wish they would finish the radio
certainties so that all of the advantages don't go just to
the large groups.”

The role of an independent owner: “I'm a strong
advocate of independent ownership; I've had such a
wonderful life because of it. We still have great audiences,
and I'm certain that what we've built here is going to be
as fine for my son’s family as it has been for mine. I'm
concerned about the costs of doing business and what has
happened with centralized programming. I can see some
real advantages in the regional clusters. I'm not sure we
need a whole lot of networks.

“I don't think there should be any limits on radio
ownership. I don't think there should be prohibition of
joint ownership of cable systems and newspapers. They
ought to fulfill their promise of lifting or eliminating
ownership rules as they pertain to radio. Unfortunately,
there are still questions. If I wanted to sell out, I'd worry
about the costs of defending a proposed anti-trust action.
The cost of pursuing those things is reason enough to shy
away from it.”

Biggest challenge: “Staff. We program our stations
separately. We still have full-time radio news reporters
and pretty sizeable staffs for markets this size. We do a
lot of our own talk shows. The only automation we use
are library services for music, and we belong to the
Associated Press, our only network. The rest is originated
in-house. We find it very difficult to hire talented staff,
especially newspeople. The more stations that drop news,
the more difficult it gets to find people.

“It’s also difficult to get and hold a sales staff. The
people we sell advertising to get to be farther and farther
away from the centers of our markets because the
merchant class has been subjected to buyouts and
consolidation. Instead of having clients who are
independent businesspeople making their own advertising
decisions, in most cases they're chain stores where
advertising decisions can be made thousands of miles
away. You then begin to rely not on the personality of
the station, but on the numbers in surveys where our
markets are not rated that makes it much more difficult.”

Why it's important for broadcasters to get
involved in industry organizations: "I don't know what
it was that got me turned on in the beginning, but a
community radio station can be a joy and provide a great
life for people. When we do a program today, I don’t have
to wait six months or a year for a ratings service to tell
me if it worked or not; all I have to do is go to the post
office. You quickly learn that responding to the audience
is key. The station has to mean something to the
community. I didn't need a set of rules to tell me that;
it's just sound business sense. Take care of your audience,
and they'll take care of you.

“In terms of my industry involvement, most of the
stations I've been involved with have been small, single-
station facilities. One of the ways I could learn more
about the business was to be involved in state
associations — the RAB, the NAB and things like that. It
broadened my education and experience. Then I had some
opportunities to give back to the industry what it had
given to me. That's one of the things I worry about in
consolidation. There’s a whole new breed of talent coming
aboard. You don’t have as many chances to make
mistakes.”

Most influential individual: “Almost everybody I've
ever met has had an influence of one kind or another. In
my NAB experience I had the opportunity to deal with
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some really terrific people. I was chosen to fill so
many important seats in its structure over the years. It
was the quality of the American broadcasters that
helped me achieve what little bit of success I've had.
I'm certainly proud of the life I've led, and I'm trying
to pass it on.

“My son joined Berkshire Broadcasting the day he
graduated from college, also as an electrical engineer. He
was not a person who hung around the station as a
teenager. Just before his graduation, he sent me an
application and resume. We had never talked about it. He
found out he really liked the radio business, loved the
people contact, and, all of a sudden, there’s another
Thurston who's a broadcaster. He's very able and has just
assumed the presidency of Berkshire Broadcasting. Now I
am a Director and Treasurer. Somebody said, You still
own it? I said, Yes.”

Career highlight: “During my chairmanship of the
NAB I was involved in the creation of, then served as
Chairman of, the BROADCAP minority investment fund,
the first one that was fostered by the NAB. I'm very
proud of what it's been able to do. Currently, I'm very
proud of my relationship with BMI. I've been a Director
since 1991 and served for three years as its Chairman.
The BMI story is a wonderful story of broadcaster
responsibility and activity. It refused to lie down when
faced with monopolistic pressure from the other
performing-rights society. What it's done to broaden the
base of American music is just wonderful.”

Career disappointment: “I ran for the U.S.
Congress in 1991 and was defeated in the primary. I'm
not sorry I lost; I'm sorry to have learned how naive I
am when it comes to political workings. The
Republican party of Massachusetts disappointed me
with its lack of evenhandedness. I've since learned that
it depends on who's controlling the party mechanism. I
guess I should have known that before 1991, but I
didn't.”

Favorite radio format: “I like all kinds of music and
intelligent discussion, and I want to be informed, so I'm a
news hawk. I like what we used to call the Standard
format of music and news, but it really has to fit the
community. I want to tune in to a station that can tell
me about the market I'm in.”

Favorite television show: “The West Wing."

Favorite book: “I like spy stories — Robert Ludlum,
Tom Clancy.”

Favorite song: “I like popular standards.”

Favorite restaurant: “Auberge du Soleil in Napa
Valley, CA.”

Beverage of choice: “California wine.”

Hobbies: “I have a lot of them, none of which are
pursued very aggressively, because, as my wife says, Il
never retire. I like to fly fish, golf and woodworking.”

E-mail address: "“don.thurston@wnaw.com.”

Advice for broadcasters: “Be proud of the business
and its service to the country. I never had any difficulty
understanding what the public’s interest, convenience
and necessity meant, but I know there are a lot of people
who would like to replace that with a dollar sign, with
some kind of purchase or auction of the spectrum. They
are, and will be in the future, if it keeps on increasing,
responsible for destroying that kind of attitude. I would
rather have more discussion about the public-interest
standard than about the next increase in licensing fees,
which I call taxation without representation. There’s no
control, discussion or debate. The FCC says at the end of
the year, ‘This is what we're going to charge, whether
you've had to use any of their services or not. It's just
terrible.”
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""-

Coleman’s New FACT with TSI. Max"

Solves Radio’s Biggest Programming Issue

Most radio stations already know that library music testing is
essential if they want to stay on top of the music tastes of their
audience. But, as many have discovered, music testing has the
potential to backfire - to hurt rather than help the ratings. How?
"Hyper focus” is most often the culprit. You know the symptoms.
You drill down on your P1 listeners to the point that you get a
library that is overly focused. The station sounds exactly like what
your P1s want, but you've ignored the Cume. It's fine if you have
no competition, but when you do, watch out.

With any level of competition "hyper focus” feeds on itself driving
the station in a downward spiral. P1 focus backfires. At first your

Cume erodes. Then you get so narrow that your TSL falls apart.
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative — every
format has fallen victim. In the search for TSL, stations who over
focus lose the balance between maximizing Cume and TSL.

Some stations do the opposite. Their test is too broad. Cume
oriented or “montage” screened studies yield a list of songs that are
liked in the market, but is too broad for “reining in” or "focusing”
the sound of the station.

You get people to Cume the station only to find that you've
produced a TSL nightmare. Without TSL, radio stations simply
cannot achieve strong ratings.

e FACT with TSL Max is a
revolutionary, patent-pending way of
measuring your audience’s music tastes.

e FACT with TSL Max is the first and
only library music testing method that
identifies the exact songs that drive Cume
and those that drive TSL. Now you can
find those Cume songs that simply would not fest in the “hyper
focused” old approach to music testing.

» FACT with TSL Max is the only library testing method that
ensures that your station will not sacrifice Cume for TSL or TSL for
Cume. FACT with TSL Max provides powerful insight that yields
music optimally balanced for both Cume and TSL delivery.

Maximize TSI without killing your Cume.

Learn more about FACT with TSL Max from (left
to right} Warren Kurtzman, John Ménninghoff,

Jon Coleman and Chris Ackerman at
(219) 571-0000 or info@Colemanlnsights.com.

WWW.COLEMANINSIGHTS.COM

Proven Strategic Insight
from Coleman

FACT with TSL Max also includes
the proven Fit and Compatibility
measures made famous by
Coleman’s original FACT music
testing methodology. Fit and
Compatibility are the best way to focus your music mix on songs
listeners expect on your station and songs compatible with your
Core sound.

All of these tools, plus our state-of-the-art pcFACT software, allow
Coleman to give you the extra insight you need to win.

COLE!

MusiC. TRENDS. BRANDING,

RESEARCH TRIANGLE PARK  LOS ANGELES HAMBURG
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THE FIRST SINGLE
FROM NICK'S
SOLO DEBUT ALBUM

NOW OR NEVER

IN STORES ON

OCTOBER 29™

EARLY ADDS &
MOST REQUESTED AT:

Z100 #1 KDND
KIS KBKS -
Y100 KFMD
WFL2Z WAKS
WBLI KHKS
KRQQ XL106
WXKS KZHT

RADIO DISNEY

' GET MORE INFO ABOUT ¢
NICK CARTER ON HIS OWN AT

Emaaae o\ \WNea M@ticanradiohistory com
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