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Active Rock Calls 3rd Strike

3rd Strike achleve Most Added honors this week at
~ ] Active Rock with

? ‘Redemption,” the
o J second single from
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R&R Rocks Out!

It's time for R&R’s annual Rock special, covering all
things Rock and Active Rock. Cyndee Maxweil profiles
the big R&R Industry Achievement Award winners on

~od B W Uctting airpiay at ‘ ’ the radio and record sides, finds out what’s hol on the
Bl Alternative and ”l”/” ”[[,”””l’; MP3.com charts and profiles some of Rock radic's

. hottest family cars. The special begins on Page 27.
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management ¢ marketing « sales

With back-to-school season in full
swing, many families are mulling the
purchase of new computers. In fact,
computer sales are hottest between
August and March, which means that
your station has the opportunity to tap
into this lucrative market, which spends
$200 million in network and national
spot advertising. Get all the facts, stats
and background from Jeff Green in this
week’'s Management, Marketing & Sales
section.

Pages 7-9

MAGIC IN THE MOUNTAINS!

The R&R Triple A Summit took over
Boulder, CO last week, providing both
education and entertainment for all
involved. Pictured here are Coldplay,

who gave a spectacular show at
Boulder’s Fox Theatre on Aug. 16. See
Page 106 for more Summit highlights.

+ KXFM/Santa Maria, CA and PD Rick
Anderson are profiled

« Duncan’s American Radio releases
list of top groups

= Christie Banks appointed PD for
WARW/Washington

Page 3

» AVRIL LAVIGNE Complicated (Arista)
CHR/RHYTHMIC

« NELLY/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
URBAN

« NELLY/KELLY ROWLAND Dilemma (Fo' Reel/Universal)
URBAN AC

« RUFF ENDZ Someone To Love You (Epic)
COUNTRY

« KENNY CHESNEY The Good Stuff (BNA)}

AG

« JOSH GROBAN To Where You Are (143/Reprise)
HOT AC

» AVRIL LAVIGNE Complicated (Arista)

SMOOTH JAZZ

+ JOE SAMPLE X Marks The Spot (PRA/GRP/VMG)
ROCK _

« RED HOT CHILI PEPPERS By The Way (Warner Bros.)
ACTIVE ROCK

« RED HOT CHIL! PEPPERS By The Way (Warner Bros.)
ALTERNATIVE

» RED HOT CHILI PEPPERS By The Way (Warner Bros.)
TRIPLE A

 DAVE MATTHEWS BAND Where Are You Going (RCA)

e

THE INDUSTRY’S NEWSPAPER

www. radioandrecords.com

By Anam Jacossox
R&R RADIO LDITOR
ajacobson@radioandrecords.com

John Fullam, a longtime
Clcar Channel exccutive
who most recently sel\ed as
Sr. Regional VP for :
the radio division,
has joined Infinity }
Broadcasting as @&
President/COO. %

Fullam, who re-

E ports to Infinity |3
Chairman/CEO |
John Sykes, will
oversee the day-to-
day operations of
Infinity’s 183 radio
stations. He succeeds Dan
Mason, who exits the Viacom
subsidiary to devote more
time to his family. Mason will
remain a consultant to Infinity.

“John’s managerial and
leadership skills for the past
26 years have made him one
of the radio industry’s most
respected leaders,” Sykes
said. “Hc has enjoyed an un-

o B

Fullam Succeeds Mason As
Infinity President/C00

B Former CC exec to oversee 183 radio stations

“roups of stations in some of

Fullam

varnished track record of suc-
cess. operating multiple

el

the largest markets in
the nation.’

In his most recent
post, Fullam main-
tained oversight of 40
radio stations in New
York; Chicago; Phila-
delphia; Washington,
DC:; Detroit; and Bos-
ton. During his tenure
at Clear Channel, he
also helped in the
consolidation of the com-
pany’s radio, outdoor, music
and theater divisions.

Fullam said, “I’m thrilled
to join John Sykes and the In-
finity team — a world-class
radio group operated by the
industry’s most talented and
experienced executives. This
new assignment affords me

FULLAM/See Page 25
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columhla
Raises Ellis
To SVP Post

Lisa Ellis has been promoted
to the newly created Sr.
2 VP, R&B/
Rhythm-
Crossover
Promotion
post for Co-
lumbia
Records. In
her expanded
! position Ellis
| will lead the
lrecently

merged R&B/
Rhythm-Crossover team, and
she will oversee the street-mar-
keting team and rap mix show
department.

“Lisa is one of the most cre-
ative and innovative music ex-
ecutives [ have ever worked
with,” Columbia Exec. VP/Pro-
motion Charlie Walk said. “She
is uniguely gifted in her ability

Ellis

ELLIS/See Page 11
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Clear Channel Radio Boosts
Hogan To Vacant CEO Post

M News comes a month after Michaels’ transfer

By Jor Howarp
R&R WASHINGTON BUREAU
Jhoward@ radioandrecords.com

After holding Clear Channel
Radio’s President/COO post for
smmmaasm  Channel Sr. VP himself,

almost exactly one year,
20-year radio veteran
John Hogan has as-
cended to the CEO post,
which has been vacant
since Randy Michaels’
surprise transfer Lo
another Clear Channel |
division. Hogan was
identificd as a possible
successor to Michaels al-
most immediately after
the former CEQ’s departure was
announced.

Hogan — who is credited with
assembling the company’s team

Hogan :

of senior and regional VPs —
previously served as a Clear

during which time he
oversaw 15 regions, in-
| cluding Los Angeles,
Atlania, Houston and
Dallas. He and his fam-
i ily will move 1o San
Antonio, where Clear
Channe! Radio will be
based at Clear Channel
Worldwide’s ottices.
Clear Channel Presi-
dent/COO Mark Mays called
Hogan’s sclection an easy choice.

HOGAN/See Page 11
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WNEW/New York Management
Suspended Following Sex Stunt
m Opie & Anthony in best-of mode mdefmltely

By Al Prrierson
R&R NEWS/TALK/SPORTS EDITOR
apeterson@radioundrecords.com

Major fallout came down this
weck at Infinity’s FM Talk
WNEW/New York after last
week’s stunt by WNEW-based
Westwood One-syndicated talk-
ers Opie & Anthony, who en-
couraged a Virginia couple to
engage in sexual intercourse in-
side New York City’s St. Pat-
rick’s Cathedral.

Infinity spokesman Dana
McClintock told R&R on Tues-
day that Opie & Anthony are off
the air indefinitely — they’ve
been running best-of shows
since Monday — and that
WNEW VP/GM Ken Stevens
and PD Jeremy Coleman have

Anthony I) and Opi .

been suspended for an undis-
closed period of time.

The incident began unfolding
last week when the couple were
arrested for public lewdness af-
ter they were caught allegedly

WNEW/See Page 11

By Jerr GREEN

R&R EXECUTIVE EDITOR

Jereen@ radioandrecords.com
June’s radio revenue re-

peated May’s performance by

improving 3% when mea-

sured against the same month

June Radio Revenue Up 3%

2% from last year and nation-
al sales advanced 7%, com-
bining for a 3% improvement.
The quarterly improvement

a year ago. Local
business year-to-
year was up 2%,
while national
dollars surged
7% — national’s
second-best im-
provement of the

Q2 Comparisons
Local: +2%
National: +7%
Combined: +3%
Source: RAB

matched the pre-
diction of UBS
Warburg analyst
Lee Westerfield,
who last month
raised his radio-
advertising fore-

year, behind May's 11%
jump.

On a year-to-date basis, lo-
cai dollars remained flat for
the third straight month. Na-
tional revenue is ahead 5%
for the year — its best posi-
tion thus far in 2002 — keep-
ing combined local and na-
tional radio revenue 1%
ahead of 2001°s first six
months.

Comparing Q2 2002 to Q2
2001, local revenue was up

cast for Q2 from
flat to up 3% — a move he
credited to “the improving ad-
vertising environment.”

So far this year local reve-
nue has been up every month
except February. National
sales have improved every
month, most notably in the
last quarter. “‘Radio’s strength
as an advertising medium is
reflected in the industry’s
steadily improving revenue

RAB/See Page 11
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Quartararo Takes
EVP Post At EMI
North America

Veteran record executive Phil
Quartararo has been lecruued
as Exec. VP
for EMI Re- &
corded Music | ;
North Amer- {
ica. Based in
L.os Angeles.
Quartararo
will oversee
EMI’s sales
and catalog-
marketing di-
visions and
serve as an advisor in other areas
of the company.

The company’s CEO, David
Munns, said, “Sales, marketing
and relationship-building are
critical to EMI as we increase our
presence in North America, and
Phil Q. has those qualities in his
DNA. His experience and repu-
tation will be extremely helpful
in our North American activities.

QUARTARARO/See Page 25

Quartararo
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WARW/Washington
Taps Banks As PD

Christie Banks has been chosen
to succeed Phil Locascio as PD of
Infinity’s Classic Rock WARW/
Washington. Banks joined WARW
in April as Asst. PD/midday host
after serving as PD of co-owned
Classic Hits KPLN/San Diego.

Banks, who reports to GM Me-
lissa Huston, has relinquished her
on-air duties. WARW is presently
seeking to fill Banks" old positions.

I think when you put the best
people in the most important posi-
tions, you win,” Huston told R&R.
“Christie’s track record speaks for
itself. She has high knowledge of
our product and incredible wisdom,
and she’s just a wonderful person.
[t’s neat to have someone who un-
derstands we're in business for the
customer and that the customer is
the radio listener as well as the ad-
vertiser. She gets it.”

Banks’ other experience includes
an Asst. PD stint at WMGK/Phila-
delphia and the Asst. PD/MD post
at WZZR/Ft. Pierce, FL. She has
also worked at WSHE/Miami,
WBZZ/Pittsburgh and WHTQ/Or-
lando.

Horton Heads To
Radio One/Boston
As Station Mgr.

Radio One has hired Bartt Gay-
den Horton as Station Manager for
Urban AC WILD and Urban WBOT
in Boston. He will report to Radio
One/Boston GM Bernadine Nash
and Regional VP Pam Somers.

Before joining Radio One Horton |

was a sales and management con-
sultant and trainer in his own com-
pany, Personal Selling Principles.
He began his broadcasting career
with public radio as a reporter, mov-
ing from his hometown of Washing-
ton. DC to Champaign. IL in 1979
to work as Program Sales Manager
for the National Federation of Com-
munity Broadcasters.

|

Curb recording artists Feel performed during the Industry Achieve-
ment Awards Luncheon at last week’s R&R Tripie A Summit in Boul-
der, CO. The ceremony recognized several outstanding contributors
to the Triple A community, including Station of the Year KBCO/Den-
ver-Boulder, PD of the Year Norm Winer of WXRT/Chicago and MD
of the Year Haley Jones of KFOG/San Francisco. Feel took a break
after their performance to pose for this picture with R&R Fublisher
Erica Farber and Curb Records’ Bob Catania.

| Small-Market Reality

@ Behind the scenes at Clear Channel/Santa Maria, CA

By Apam Jacosson
R&R RADIO EDITOR
Jacobson @ radioandrecords.com

SANTA MARIA, CA

— It’s just past 12pm on a
‘ Wednesday, and Clear
Channel’s Country KSNI
has kicked off another
noontime request show.
But there’s no one in the
studio except Rick Ander-
son, PD of co-owned Clas-
sic Rock KXFM (The
Fox), who is giving me a
tour of his company’s four-
station cluster. That’s because KSNI
midday host Shannon Smith isn’t at
the station. In fact, Smith is the
morning personality at Concord
Media-owned KTPIl/Lancaster-
Palmdale, CA.

Furthermore, Smith is not live,
but voicetracked. The day’s re-
quests will be banked and used for
the next day’s show. “It’s all smoke

Anderson

and mirrors, man,” Ander-
son says. Welcome to
small-market radio in the
N 2Ist century, where hard
“%4 drives and ISDN lines may
be the two most important
and essential components
of a cluster’s entire opera-
tions.

Aside from KSNI and
KXFM, Clear Channel’s
Santa Maria, CA cluster in-
cludes News/Talk KSMA and Hot
AC KSMY (My 106.7), which
dropped Oldies on July I5.
KSMY's liners. positioning state-
ments, logo and music library are
virtually identical to those used by
co-owned Hot AC KMYI (My
94.1)/San Diego.

See Page 17

Horton moved back to DC in |

1994 to begin a sales career with the
Journal suburban newspaper group,
then became an AE at WJFK-FM/
Washington. He moved to a similar
post at crosstown WKYS, which
later upped him to LSM. Horton
then joined Carter Broadcasting

HORTON/See Page 12

?_ﬁﬁ-ﬂhserves
' Labor Day

In obsarvance of the Labor
Day holiday, R&R's Los Ange- |
le=, Mashville and Washington, I
DC offices will be closed Mon- |
| day, Sept. 2. '

= ==

Hill Hired As PD At WIYY/Baltimore

Dave Hill has been selected as

PD of Hearst Corp.’s Active Rock
‘ WIYY (98 Rock)/Baltimore, et-
fective Sept. 9. Hill is currently PD
of WQBJ & WQBK (The Edge)/
Albany. NY. He will succeed Rick
Strauss, who recently accepted the
| programming position at Classic
Hits WMGK/Philadelphia.

“Dave is an experienced, sea-
soned PD who has been associated
with some great personality shows,”
WIYY GM Ed Kiernan told R&R.
“I believe the combination of Dave

| Hill and Asst. PD/MD Rob Heck-

man will be awesome. I look for 98
| Rock to further solidify its position

as Baltimore's dominant Rock sta-
tion.”

Hill said. “T'm excited to work
with Rob Heckman and the whole
crew at 98 Rock. I can’t wait to get
there and start dealing with a big ra-
dio station in a big market.”

Hill has been at WQBJ & WQBK
for two years. Prior to that he spent
five years at WMRQ/Hartford —
the last two as PD, during which he
hired former Twisted Sister vocal-
ist Dee Snider as the station’s morn-
ing talent. Hill also spent two years
as Programming Asst. at WNNX
(99X)/Atlanta. His last day at
WQBJ & WQBK will be Aug. 30.

|
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Total Radio Revenue Fell 5% In 2001

M Duncan says dollars could decline next year

By Jor Howarp
R&R WASHINGTON BUREAU
Jhoward@ radioandrecords.com

The effects of the Internet advertising bust and the Sept. 11 terrorist at-
tacks — as well as a general decline in the overall market — weighed
radio-industry revenue down last year, the first decline in nearly a decade,
according to the latest annual industry report issued by Jim Duncan and
his Duncan’s American Radio. Worse yet, the drop follows three con-
secutive years of double-digit percentage increases.

DUNCAN/See Page 25
America’s Highest-Billing Radio Groups
2001

2000 2001 Group Revenue ’01 Year-End
Rank Rank Owner (in millions)  Station Count

1 1 Clear Channel $3,455.6 1,240

2 2 Infinity $2,160.1 184

& 3 Cox Radio $433.1 77

4 4 ABC $385.6 50

5 5 Entercom $357.6 100 o
"6 6 Citadel $324.2 193

8 7 Radio One $294 4 63

7 8 Emmis $263.2 21

9 9 Hispanic Br. $262.8 51

10 10 Susquehanna $221.8 26

Source: Duncan’s American Radio
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Radio Business

Clear Channel Accused Of Promoting Drug Use

[ Attorney seeks license revocation for four Sunshine State FMs

By Apam Jacosson
R&R RADIO EDITOR
ajacobson @radioandrecords.com

The FCC has been asked to decide whether the licenses of
four Clear Channel Communications stations in Florida should
be revoked because the stations allegedly promote the use of

illegal drugs to teenage listeners.

The claims are the latest against
Clear Channel by Washington, DC-
based attorney Arthur Belendiuk. Act-
ing on behalf of Florida listener Doug-
las Vanderlaan, Belendiuk asserts that
WXTB/Tampa and WRLX/West
Palm Beach, both on the air and
through their websites, promote the
use of marijuana.

Active Rock WXTB sponsors a
“Bong Brigade™ in which listeners can
sign up to win prizes from local “‘smoke
shops,” which Belendiuk claims sell
drug paraphernalia. WXTB also airs
an afternoon feature called the “4:20
Toke of the Day,” while Alternative
WRLX airs a similar feature, “4:20
Pause for the Cause.” 420 is widely used
slang for drug smoking in progress.

Belendiuk also assailed ' XTB-based
morning talent Bubba The Love
Sponge for airing a parody song con-
cerning marijuana use called “The
Devil Went Down to Jamaica.”

Belendiuk backed up his accusation
that drugs are being promoted to teens
with Arbitron data showing that 16.3%
of WXTB’s afternoon audience is made
up of children between the ages of 12
and 17. When Bubba is on the air at
"XTB, the station draws 10.3% of its
audience from teens, who represent
7.7% of the Tampa market.

Belendiuk presented similar ratings
data to support his case for revoking the
license of WPLA/Jacksonville, which
airs Bubba’s program in syndication, and
he’s also seeking revocation for another
Bubba affiliate, WRLR/Ft. Myers.

“By promoting the use of illegal
drugs, Clear Channel is assisting in the
distribution of illegal drugs,” Belen-
diuk said. “Clear Channel is preselling
teenagers on the use of illegal drugs.
Clear Channel has made a mockery of
the government’s campaign against
the use of illegal drugs.”

The new charges against Clear Chan-

nel are the latest move by Belendiuk
in his drive to have the licenses of the
four stations revoked for what he calls
repeated obscenity violations. His ini-
tial complaint, sent to the FCC in April,
involved bits and features that aired
on the Bubba The Love Sponge Morn-
ing Show that Vanderlaan believed to
be indecent.

That complaint also claims that Clear
Channel began a campaign *“‘designed
to harass and intimidate” Vanderlaan.
In an Aug. 5 letter to the FCC — sent
inresponse to a commission request —
Clear Channel said the material
Belendiuk referred to in the April com-
plaint was not indecent or obscene.

Itis possible that the FCC could agree
to a revocation hearing on the matter
rather than issuing a notice of apparent
liability. In that case, Belendiuk said, “If
after the hearing it is determined that
Clear Channel lacks the basic qualifica-
tions to be a licensee, its licenses should
be revoked and its officers and directors
should be forever barred from holding
FCC broadcast licenses.”

It is Clear Channel’s policy not to
comment on ongoing litigation.

Do More of What
You Do Best: Selll

TAPSCAN

T Software Suite
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Will Karmazin Stay At Viacom After '03?

R umors of a rift between Viacom Chairman/CEO Sumner Redstone
and President/COO Mel Karmazin that could lead to Karmazin's de-
parture when his contract expires at the end of 2003 have persisted for
months, but the New York Daily News reported last week that Redstone
implied before a small group of investors at an investment-bank dinner that
progress had been made on negotiations to extend Karmazin's tenure.

Redstone did not provide details to the gathering, but the Los Angeles
Times reported Monday that a special three-person committee of Viacom
board members has been created to work out a new deal for Karmazin.
The newspaper said such a deal would be applauded by Wall Street, which
considers Viacom one of the best-run and most financially sound media
firms — thanks, in part, to Karmazin's no-nonsense management style.

If Karmazin were to leave Viacom, it's the opinion of one analyst that
he could take his pick of other opportunities. Merrill Lynch’s Jessica Reif
Cohen told the Los Angeles Times that Karmazin could go just about
anywhere he wants — including Disney, where speculation is mounting
that CEO Michael Eisner may exit due to the company’s poor stock per-
formance and troubles at the ABC television network. “Mel would get more
power, not less, because he could go anywhere and run the show,” Cohen
said. “If he went to AOL Time Warner, the stock would double or triple.” At
the same time, Cohen said Viacom stock would take a temporary 15%-
20% drop if Karmazin were to leave.

Study Says Regular Streamers Buy More CDs

A ccording to Arbitron and Edison Media Research’s joint study
“Internet 9: The Media and Entertainment World of Online Consum-
ers,” people who have watched or listened to online media in the past
week bought an average of 21 CDs in the past year, compared to 13 CDs
purchased by the average American. The survey also found that home
broadband connections have more than doubled since January 2001,
from 12% to 28% of homes. The complete “Internet 9” survey, which will
be released on Sept. 5, also covers trends in streaming use and online
purchases and consumer perception of the Internet and other media.

Share 0f Time Buys Aimed
At 25-54s Down 11% Since ’95

According to Interep, the proportion of national radio ad dollars tar-
geted to the 25-54 demographic dropped to 44.7% in 2001, com-
pared to 55.5% in 1995 and 48.5% in 2000. The 18-49 demo got the
second-highest share, 19.3%, up from 17.5% in 2000. The 35+ demo
cells attracted nearly 9% of national dollars, compared to 7.7% in 2000.

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since
Get Your Sales in the Fast Lane with v e e _sparom
Diary-Level Data in TAPSCAN® 8.5 R&R Index 245.16 15638  181.62 -26%  +16%
Diary-level data provide a variety of new ways for . Dow Industrials 10,392.52 874545 8,778.06 -15%  +0.3%
salespeople to demonstrate your station's audience S&P 500 1,181.66  908.64 92877 21%  +2%

power to advertisers. This can help your salespeople;:

* Show businesses how your station reaches the
geographic areas where their customers live

* Demonstrate the value of special programs with custom
dayparts

Fcc RedFIags Saga/Jonesboro Deal

By JoE HowaArD
R&R WASHINGTON BUREAU
Jjhoward@ radioandrecords.com

Saga Communications’ proposed acquisition of KDEZ-FM,
KDXY-FM & KIBX-FM/Jonesboro, AR from Pressly Partner-
ship Productions has been delayed by the FCC for further re-
view. This development is not surprising, considering that a pair
of recent deals have led to heavy revenue concentration in the

* Provide a broader view of your station's performance
with multibook averages

New E-mailable Proposals as Easy as “Save, Send and Approve”
Now your salespeople can send proposals to clients without

cramming their pitch into a spreadsheet or leaving their desk to
pick up and fax a printout. Clients will love it too, because they

won't have to check their fax, hunt through their mailbox or wait
for a courier in order to see your proposal.

To learn how the exclusive information in TAPSCAN
can help your station operate more efficiently '
and sell more effectively, contact your Arbitron
representative.

ARBITRON Tapscaneisa registered mark of TAPSCAN Inc., used under license

www.ArbitronRadio.com

WWW.americanradiohistorv.com

Jonesboro market.

The FCC has red-flagged Saga’s
proposed $12 million purchase of
the trio in a deal that would include
$2 million worth of Saga’s class A
common stock because the purchase
would give Saga and Clear Channel
control of 95% of the market’s ad
revenues.

From a practical standpoint, how-
ever, concentration in the market
wouldn’t be appreciably affected.
Clear Channel and Pressly combined
currently control 95% of the market’s
revenues; with this deal, Saga would

simply replace Pressly in the equation.
Despite that, the FCC is going over
the deal with a fine-toothed comb.
Just last month the commission al-
lowed Pressly to take control of KJIBX
(it already owned KDEZ-FM &
KDXY-FM), even though the acqui-
sition gave Pressly and Clear Channel
their high level of revenue control.
Back in June the FCC approved Clear
Channel’s purchase of KNEA-AM &
KKEY-FM from Pollack Broadcast-
ing; that deal gave Clear Channel alone
control of 62% of Jonesboro revenues.
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PERFECT

For Any Female And Family Friendly Radio Station...

— Tommy C, Program Director, Sunny 95.1 KSYU, Albuguerque

“The Kidd Kraddick Show is a HIT with advertisers “Kidd Kraddick is fabulous! Everyday listeners

in Oklahoma City! Kidd's “family-orien=d” content and come up fo me and repeat the show. Not only
entertaining features are a daily reminder of what a does the show sound great, but I'm a HUGE fan!
REAL major-market Radio show sounds like. — Annette Wade, Pogram Diector, 104.7 1S, New Oreans

And our advertisers are loving it!

- ledy Bush, w/Martet Manage:, Clear Channel, K/Y0, Oklahoma Gty
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KRADDICK

Reserve This Show Now ¢ Call 972.239.6220
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DEAL OF THE WEEK 2002 DEALS TO DATE

Dollars to Date:

(Nashville) and WRLG-FM/

Smyrna (Nashville), TN

$5.6 million

Stations Traded This Quarter:

Stations Traded This Year:

$4,567,436,170

{Last Year: $3,868,600,728)

Dollars This Quarter: $137,918,935

(Last Year: $241,694,925)

514

(Last Year: 1,044)

84

(Last Year: 134)

Salem Saddles Up In Music City

[ Adds Tuned-In duo for $5.6 million; NextMedia gets OK cluster from Chuckie

Tennessee

WYYB-FM/Kingston
Springs (Nashville) and
WRLG-FM/Smyrna
(Nashville)

PRICE: $5.6 million

TERMS: Asset sale for cash
BUYER: Salem Communications
Corp., headed by President/CEO Ed
Atsinger IIl. Phone: 805-987-0400.
It owns 82 other stations, including
WBOZ-FM & WVRY-FM/Nashville.
SELLER: Tuned-in Broadcasting,
headed by President and Chairman/
CEO Lester Turner Jr. Phone: 615-
242-5600

FREQUENCY: 93.7 MHz; 94.1 MHz
POWER: 1kw at 755 feet; 4kw at 236
feet

FORMAT: Christian CHR; Christian
CHR

WOCM-FM/Selbyville
(Salisbury-Ocean City,
MD)

PRICE: $1.08 million

TERMS: Asset sale for cash
BUYER: Irie Radio Inc., headed by
President Leighton Moore. Phone:
410-726-1021. It owns no other sta-
tions.

SELLER: Anchor Broadcasting LP,

headed by General Partner Ann |

Stamps. Phone: 302-436-9725
FREQUENCY: 98.1 MHz
POWER: 3kw at 469 feet
FORMAT: Triple A

KVSO-AM & KKAJ-FMW/
Ardmore, KTRX-FM/
Dickson (Ardmore) and
KYNZ-FM/Lone Grove
(Ardmore)

PRICE: $5.5 million
TERMS: Asset sale for cash

BUYER: NextMedia Group, headed |

by President/co-COO Skip Weller.
Phone: 303-694-9118. It owns 52

Sirius Says Bankruptcy Reports Misleading

OJ But one analyst says it’s ‘time to throw in the towel’

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@ radioandrecords.com

Taking aim at a Reuters story that suggested the company
was facing a possible bankruptcy filing, Sirius Satellite Radio
has defended itself against what it described as “misleading” press
coverage. Sirius is also standing its ground in the face of Wall
Street criticism concerning its financing requirements, arguing
that its need for additional funding going forward has never been

a secret.

The satcaster may have been driven
to take the bullish stance after its stock
price hit an all-time low amid a wave
of negative news and fell below a dol-
lar for the first time since the com-
pany went public. While the stock
price has rebounded, it remains to be
seen if Wall Street will once again em-
brace the company.

Sirius said that the Reuters story,
which reported the satcaster’s state-
ment in an SEC filing that it could,
under certain circumstances, be forced
tofile for bankruptcy, gave the impres-
sion that there had been a “new and
troubling development™ at Sirius.
“This is blatantly false,” Sirius said in
its response. The company added that
Reuters claimed its decision to print
the information was based on an as-
sertion that Sirius had never used the
word bankruptcy in previous SEC fil-
ings; Sirius said that assertion is also
“blatantly false.”

Sirius VP/Corporate Communica-
tions Jim Collins told R&R that the
references to potential bankruptcy
were included in the filing as part of
Sirius’ efforts to be a responsible com-
pany. He said, “It’s standard, routine,
cautionary language. Bankruptcy ex-

ists as a possibility for us, just as it
does for any other company out there.
It’s not what we intend, not what we
prefer and not what we want. But all
of these options are ones we have to
consider.”

Collins also said that Sirius’ need
for additional funding has never been
a secret: “Everyone knows both XM
[Satellite Radio] and Sirius need ad-
ditional funding to carry them through.”

About the need to shore up the
company’s finances — Sirius is go-
ing to need $600 million in additional
funding, with $300 million of that in
2003 alone — Exec. VP/CFO John
Scelfo said in the response to the
Reuters story that the satcaster and
its partners are “working toward the
announcement of a transaction that
will put our finances in top shape.”
Sirius President/CEO Joe Clayton
said, “We are making significant
progress in solidifying our balance
sheet, and I remain extremely confi-
dent that we will secure additional
financing shortly.”

Still, the announcement of the need
for funding — coupled with some
negative reaction from Wall Street
analysts to the company’s Q2 finan-

cials, released Aug. 13 —drove Sirius’
stock to an all-time low of 76 cents
per share on Aug. 14. Itrebounded the
next day to close at $1.44 per share as
Sirius announced that BMW will of-
fer the satellite radio service in Mini
cars starting in Q4. SIRI closed at
$1.25 on Tuesday.

But Sirius will probably need todo
more to impress at least one Wall
Street analyst who has lost faith in
the satcaster. Saying it is “time to
throw in the towel,” Salomon Smith
Barney’s Armand Musey cut his rat-
ing on the stock from “market per-
form” to “'sell” and slashed his target
price from $6 to $1.

“Despite the potential for future up-
side if everything goes well,” Musey
said, “in the current environment —
given Sirius’ repeated failure to meet
its target and satellite radio barely hit-
ting industry forecasts — our overrid-
ing concemn is that any future funding
will penalize existing shareholders
with excessive dilution. Simply put,
we recommend that investors look
elsewhere for a play in the satellite
radio sector.” Responding to the criti-
cism, Collins told R&R that Musey
has “always been down on Sirius.”

Musey also lambasted the company
for its inability to meet his subscriber
estimates and its decision to set a full-
year subscriber forecast of 75,000,
below his earlier prediction of between
100,000-150,000. Collins responded
that Sirius believed it was best to “put
astake in the ground” with a solid pre-

WWW.americanradiohistorv.com
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’'s MEDIA Access Pro, Chantilly, VA.

* WOCM-FM/Selbyville, DE (Salisbury-Ocean City, MD)

$1.08 million

® KVSO-AM & KKAJ-FM/Ardmore, KTRX-FM/Dickson (Ardmore)
and KYNZ-FM/Lone Grove (Ardmore), OK $5.5 million

¢ WCVA-AM & WCUL-FM/Culpeper, VA $1.2 million

® WKSH-AM/Sussex (Milwaukee-Racine), W1 $2.6 million

other stations. This represents its en-
try into the market.
SELLER: Chuckie Broadcasting

| Co., headed by President Ken
| Taishoff. Phone: 580-226-0421

FREQUENCY: 1240 kHz; 95.7 MHz;
92.7 MHz; 107.1 MHz

POWER: 1kw; 100kw at 449 feet:
6kw at 341 feet; 25kw at 335 feet
FORMAT: Sports/Talk; Country; Clas-
sic Rock; Hot AC

|

WCVA-AM & WCUL-FMW/
Culpeper
PRICE: $1.2 million

TERMS: Asset sale for cash
BUYER: Joyner Radio Inc., headed

| by President/Treasurer A. Thomas

Joyner. Phone: 919-693-7900. It
owns four other stations. This repre-
sents its entry into the market.

SELLER: Culpeper Broadcasting
Corp., headed by President Eugene

, Sobel. Phone: 301-881-5151
FREQUENCY: 1490 kHz; 103.1 MHz
POWER: 680 watts; 600 watts at
1,027 feet

FORMAT: Adult Standards; Country
BROKER: Zoph Potts and Tom
Snowden of Snowden Associates

[ .
| B |
| WKSH-AM/Sussex

' (Milwaukee-Racine)

| PRICE: $2.6 miltion

TERMS: Asset sale for cash
| BUYER: ABC Radio Inc., headed by
President John Hare. Phone: 972-776-
4648. It owns 64 other stations. This
represents its entry into the market.
SELLER: L&L Pewaukee Ventures
Inc., headed by President Martin
Laufer. Phone: 262-691-1036
FREQUENCY: 1640 kHz
POWER: 10kw day/1kw night
FORMAT: Christian Talk

BuUusINESs BRIEFS

Continued from Page 4

Revenue Down For Big City, TM Century

ig City Radlo’s net loss improved in the second quarter from $7.7
million (52 cents per share) to $7.1 million (46 cents), but revenue
decreased 40%, to $3.4 million. The company has a $9.8 million semian-
nual interest payment due on Sept. 15, and to make the payment it will
need to secure additional debt or equity financing — or seli assets —
because it had only about $4.7 million on hand at the end of Q2. In a
statement similar to those in previous filings, Big City said, “There can be
no assurances that the company will be able to obtain any such financing
or sell assets on acceptable terms or at all. These matters raise substan-
tial doubt about the company’s ability to continue as a going concem.”
TM Century's net revenue dipped 3% in fiscal Q3, to $1.16 million.
The provider of music libraries and jingles to radio blamed the drop on the
aftermath of the Sept. 11, 2001 terrorist attacks, explaining that 50% of its
revenue has historically been derived from barter agreements for its product
lines, and those deals dropped off following 9/11. In fact, barter revenue
fell 25%, to $390,000. Still, the company’s net income increased from
$35.9 million (1 cent per share) to $79.8 million (3 cents).

diction, rather than reacting to fore-
cast ranges originating with analysts.
In fact, the 75,000 figure was Sirius’
first-ever full-year prediction. “We
wanted to give analysts something
they could hang their hat on,” Collins
said.

Ladenburg Thalman analyst John
Stone also commented on Sirius,
pointing out that it may actually ben-
efit from the path blazed by front-run-
ner XM. He said that, as Sirius toils to
catch up with its rival, “It should ben-
efit from a better-educated buying

Continued on Page 12

public that knows what satellite radio
is and greater floor traffic generated
by its competitor.”

Stone further believes that any sales
gains Sirius may enjoy in the future
could come at the expense of XM, be-
cause, in his view, Sirius hasn’t suffi-
ciently stepped up its advertising. “We
believe that the low category aware-
ness, combined with the light adver-
tising load we are seeing for Sirius,
means that Sirius is concentrating on
poaching share from XM rather than
growing the category.”
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_“One thing a computer can do that most
humans can't is be sealed up in a card-
board box and sit in a warehouse.”
— Jack Handey

INDUSTRY X-RAY: COMPUTERS AND THE INTERNET

B New models, fast connections, back-to-school season — need we say more?

By Jeff Green Any parent with kids past tod-
dler age knows that back-to-

school season means more than
new clothes, Trapper Keepers
and mechanical pencils. It's
time to think seriously about
dumping that old computer for
a shiny new 2.5 GHz roadster
loaded with Roxio’s Easy CD
Creator, an 80-gig hard drive,
an LCD monitor and wireless
network capability. While par-
ents can say, “It’s for the kids,”
plenty of single adults and
empty-nesters are in the market
for computers, too, thanks to widely available
broadband service, price breaks, cheaper digital
cameras, Windows XP and the new iMacs.

Executive Editor
Jjgreen@radioandrecords.com

With nearly $200 million in network and national
spot advertising, the fast-growing computer, software
and Internet segment ranks sixth among the top 30 ad-
vertising categories. With computer retailers’ biggest
season starting in August and running through
March, now is the time to pitch computer stores,
office-supply and home stores, electronics retailers,
mass merchandisers, computer-repair and -upgrade
services, cable and phone companies and related
accounts to bring their business to you.

WHO'S IN THE MARKET FOR COMPUTER GEAR?

Media Audit reports that 23% of adults are plan-
ning to buy PCs or computer equipment over the next
12 months. Scarborough Research says 14% will get
new computers, 22% will upgrade hardware, 17% will
upgrade accessories (printers, scanners etc.), and 13%
will upgrade their Internet connections. U.S. house-
hold ownership rates: 59% own desktop computers
(average price new: $900), 56% have color printers,
34% have scanners, 23% own notebook or laptop
computers, 22% have Zip drives or other mass-storage
devices, 14% have palmtop PCs, 11% have flat-panel
monitors, and 10% have set up routers or hubs.
According to Decision Analyst, computers are second
only to vacations as the most likely major purchase for
adults in 2002.

While women slightly outnumber men among
adult computer owners, computer buyers lean de-
cidedly male, with men indexing at 114 and women at
86. Harris Interactive says women are more involved
than men in first computer purchases, but men are
more involved in followup purchases. The demo for
computer buyers runs to 18-54-year-olds, centered in
the 18-34 demo and most focused in the 18-24 cell. It's
not going to be easy to sell many computers to
listeners 55 and beyond, at least until the baby boom
generation gets a little older.

Those planning to buy computers are more likely
than not to own one already, indexing at 112. Most
computer buyers have income of $35,000-plus, and

RADIO-SPENDING PROFILE

Here's how much radio gets of all computer
advertising in 25 selected top 40 markets. No. 13
is the median market.

Median 18.7%
High 32.6%
Mean 17.5%
Low 7.8%

« 2001 all-category overall radio growth rate: -7%

« 2001 computer category overall radio growth
rate: -39%

« Computer category as a percentage of total
radio expenditures: 1.3%

Source: Miller, Kapian, Arase & Co.

they’re likely to be making $50,000 or more, which
goes to show that, although computers are more
affordable than ever, they’re still not blue-collar items.
In fact, Simmons says that nearly 70% of all home PCs
are owned by adults who make at least $50,000 per
year.

Scarborough'’s research shows that, compared to
whites and Asians, black and Hispanic people don’t
spend much time online. That may be because the
latter groups are still in the acquisition market for
computers. But look for that to change: Media Audit
reports that black people index at 128 among those
planning to buy computers, and Hispanics come in at
99. Both figures are well above current activity levels.
Moreover, blacks and Hispanics make up 25% or more
of the population in eight of the 12 markets where
upcoming computer purchases index highest. Addi-
tionally, Urban and Urban AC formats index highest
among radio listeners planning to buy computers and
computer equipment in the coming year.

WHERE COMPUTER BUYERS LIVE

Below are the 12 top-indexing markets for pecple planning to
buy computers or computer equipment in the next year.

% Planning
Metro Area Index To Buy
1 Colorado Springs 11 25.7
2 New York 110 255
3 San Francisco 110 254
4 Washington, DC 109 253
5 Orando 109 25.1
6 Houston 108 25.0
7 Jacksonville 107 248
8 Norfolk 107 247
9 Charleston, SC 105 248
10 Spokane 105 24.4
11 Aibany, NY 105 24.3
(tie) Salt Lake City 105 243

Source: Media Audit

Continued on Page 9

.reaching people who are planning to buy computer

COMPUTER-INDUSTRY SEEDING
AND SELLING POINTS

« Emphasize your clients’ websites in ad copy.
Shopping is among the most popular online activities,
so capitalize on your accounts’ interet presence to
help buiid their businesses. Remember, web traffic can
be measured against the timing of an ad schedule,
which can prove your station delivers results.

* People buy more online than just airline tickets and
computer supplies. Other local retailers losing sales to
the Internet are sellers of CDs, toys, sporting goods,
electronic gear, flowers, jewelry, vitamins and pet
supplies. if your format is strong with Internet users,
these categories could be valuabie prospects.

« NTR initiatives are perfect for bringing in computer
dealers. Running a home show? People planning to
buy a computer in the next year are aiso much more
likely than average to be pianning to buy a home within
the next two years, whether they already own a home
(index: 143) or rent (152). Got a sports show? Com-
puter buyers are avid hunters and fishermen (120),
snow skiers (137) and golfers (116). They also love
boxing, wrestling and hockey. How about a job fair?
Computer buyers index strongly among those who
read the employment classifieds (136). Vacation and
travel shows make sense too: Computer buyers are
frequent fliers and car renters.

» Schedule mobile-phone spots adjacent to com-
puter spots in stopsets. Those planning to buy
computers index at an ear-buzzing 167 among people
pianning to buy cell phones. Pairing commercials for
these product categories makes them work more like
program content than typical spots.

» Radio is more effective at reaching computer
buyers who are heavy media users. Computer buyers
are naturally media-friendly, what with CD burning,
DVDs and web surfing. Indexing at 114, radio is
matched only by outdoor (aiso 114) and leads direct
mail (109), newspapers (99) and television (96) in

gear and who are heavily exposed to other media. The
most efficient dayparts for reaching computer pur-
chasers? Afternoon drive, 7pm-midnight and over-
nights.

« October is Computer Learning Month. Equipment
manufacturers and competing media may use this
promotional hook to draw attention to computers, so be
sure to bring it up in your proposails.

« Suggest including computer tips in ad copy.
Yankelovich Pariners reports that customers spend 23
hours gathering Information before they make a major
computer or home-office purchase. Why not offer a tip
in a retailer's ad copy to make the spot informational
and reinforce the dealer's expertise? Computer tips
could include advice on antivirus software, CD burning,
wireless capability, safe surfing for children and other
hot topics.

* Reinforce positive purchasing factors. Greenfield
Online says the primary motivators for the purchase of
computer-related merchandise are cost (31%), referral
by a friend (25%), independent product reviews (17%)
and brand recognition (13%). The top PC brands in
2001 were Deil (24.5%), Compaq (12.5%), Hewiett-
Packard (10%), Gateway (7.4%) and IBM (5.7%).

WWWwW.americanradiohistorv.com
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Arbitron’s Portable People Meter goes live in
2003! Arbitron answers your questions
about how the PPM works and what it
entails for both panelists and radio stations.

Countdown
To The o

People Meter

Much has been reported about the sim-
mering tension between the radio indus-
try and Arbitron over the impending
rollout of the Portable People Meter. Last
month the Arbitron Radio Advisory Coun-
cil passed a resolution outlining the
industry’s biggest concerns regarding the
PPM, and Arbitron followed up with a
response to the resolution. Below are the
complete texts of the Advisory Council’s
resolution and Arbitron’s response.

Note that neither the resolution nor Arbitron’s
response refers to the issue of the increased rates that
will be paid by radio stations after the PPM is rolled out
— Arbitron has acknowledged that radio will have to
shoulder some of the extra costs involved in electronic
measurement. The radio industry has been unwilling to
support the PPM until it knows the precise amount of
the added costs, but Arbitron has said that it will not
know the extent of the increases until it has a
commitment from Nielsen Media Research to support
the project. The level of support Arbitron receives from
Nielsen will, Arbitron has said, dictate the support the
PPM will need from the radio industry.

Arbitron Radio Advisory Council Resolution

The Radio Advisory Council agrees that Arbitron’s
proposed Portable People Meter methodology holds
significant promise for radio audience measurement.

It is clear, however, that the data made available so
far leaves many important questions unanswered

ADVISORY COUNCIL, ARBITRON SEEK COMMON GROUND

regarding respondent behavior, respondent audience
levels and our industry’s business processes.

The council believes that reported audience levels
and respondent behavior must be fully understood
before any potential benefits to our business can be
discussed and evaluated.

Since Arbitron has already agreed to provide
information about the potential costs of PPM technol-
ogy to the radio industry, the council requests that
Arbitron immediately undertake the following steps
that will allow our industry to potentially evaluate the
PPM implementation. We feel the following steps will
assist us in resolving the presently unresolved issues.

We believe the additional time and commitment by
Arbitron are reasonable, considering the short- and
long-range impact and change this technology brings
to our industry.

1. In order to raise confidence in PPM, we ask that a
parallel PPM study in Philadelphia be conducted to
further validate the PPM and panel methodology. This
panel size to be equal to a full-market complement of
meters in the Philadelphia market.

2. A second market study be conducted recognizing
the significance of the Hispanic population. The market
to represent current language-preference issues and
appropriate population base. These market data results
to be used to further validate the data obtained from
the Philadelphia study. The market for this study to be
determined with input from the PPM subcommittee of
this council.

3. A study to be conducted to further determine the
lifestyle patterns as to listening habits in morning time
periods and to determine how reporting varies between
the PPM and the current diary method.

In conclusion, we respectfully ask that no rollout
schedule be defined until this council has the opportu-
nity to review the above-requested information.

We, as a council, also recognize that the implemen-
tation of new technology will change the current
values on which radio is bought and sold; so, therefore,
feel that these requests and further evaluation will be
necessary for this group and the radio industry to
endorse this particular method of audience-measure-
ment data-gathering.

Arbitron’s Response
Arbitron Inc. announced that it will expand its

Portable People Market trial in the United States.

The company plans to equip a new and separate
panel of approximately 1,000 consumers in the
Philadelphia Radio Metro Survey Area that will allow
direct comparisons to the radio-station audience
estimates being produced by the existing panel of
consumers in the current PPM market trial.

Arbitron also announced that it agrees in principle
with the radio industry’s request for a second Portable
People Meter market trial in one of the top 25 Hispanic
markets. The company noted that fielding this second
PPM trial market would be contingent on the formation
of the proposed joint venture with Nielsen Media
Research.

The company also reaffirmed its commitment to a
thorough examination of radio listening, diarykeeping
behavior and PPM compliance during the morning drive
time period and other radio dayparts.

“Through our Radio Advisory Council and through
the Radio Advertising Bureau, our customers have
asked for expanded market trials to give the industry
the information it needs to embrace the Portable
People Meter as an improved means of measuring radio
audiences,” said Steve Morris, President and Chief
Executive Officer, Arbitron Inc.

“Arbitron welcomes the involvement of our radio
customers in the PPM development process,” contin-
ued Mr. Morris. “We are confident that any expansion
of the trial would further demonstrate the validity of
PPM, paving the way for industrywide acceptance of
our new audience-measurement system. With that
ultimate goal in mind, we intend to deploy this
expansion of the trial while maintaining our overall
financial plan for 2002.”

The company noted that the timing and additional
specifications for the parallel Philadelphia PPM panel
will be decided over the next few weeks.

Nielsen Media Research is providing financial
support as well as its television-survey research
expertise in the U.S. market trial of the Portable People
Meter. Nielsen also has an option to join Arbitron in
the commercial deployment of the Arbitron Portable
People Meter in the United States.

Have a question about Arbitron’s Portable People Meter?
E-mail Jeff Green at jgreen @ radioandrecords.com. )

.
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- COMPETITIVE MEDIA SPENDING ON
WSRO csawone - GCOMPUTERS AND INTERNET SERVIGES

("] Figures in all tables are as of 2001, in thousands of dollars
CONSUMERS USE THE WEB TO MAKE BUYING DECISIONS

Just 43% of people who have Internet access have spent COMPUTER PRODUCTS AND SERVIGES

$100 or more on online purchases in the past year, and only

19% have spent $500 or more online — but don't be fooled by Product Or Service Local Newspapers  Outdoor Spot TV Network Nat] .Nf”
those statistics. What's important for sellers is how consumers ) Radio Spot Radio Radio % Share
rely on the Intemet to help make decisions about their (mostly Computers and systems 41,012 11,109 3,838 0 4,800 1.2
off-line) shopping. Below are the top 10 online activities, Computers, corporate 3,012 0 4,640 2,370 129 1.3
ranked by the number of people with 'Net access who take part Electronic organizers 1,666 17 0 1,014 572 53
in them. | Computer printers 10,461 0 7,235 9,197 7,287 16.3
o % Of Net Users Computer components (excluding printers) 3,631 2,053 1,431 724 4,728 97
1 E-mail " \ Computer games, educational software 34 394 239 1,416 374 44
Other software 17,254 14,467 19,354 229 6,365 0.9
& LRl 42 ISPs, web hosts 28,393 10900 164,355 2,561 38,964 6.0
3 Shopping . Internet business and home-office services 186 207 2.196 408 1,535 9.8
4 News 40 Off-line Internet support 2296 1,141 5273 0 5,151 1.9
5 Work-related activities 32
o oames | "
7 Financial information or services 29 ‘
8 Purchase items or services 26 Manufacturers Local Newspapers  Outdoor Spot TV N;;v;zk o ::a;;dio faci :I;r’ls ore
9 Local information 24 ‘
10 Intemet yellow pages 23 . Apple &Y 8253 645 0 . Y
. Compagq 18,017 61 2,575 0 0 0
Source: Scarborough, 2001 ‘ Gateway 8,809 2 236 0 2,585 6.9
IBM 7,596 902 129 0 1,232 2.1
Paim 90 903 0 0 160 1.0
TOP-INDEXING FORMATS AMONG 'NET Sony 188 0 . Y 5 Y
USERS AND COMPUTER BUYERS Toshiba 45 0 67 0 810 8.5

COMPUTERS: CORPORATE

Twenty-two percent of adults spend 10 or more hours a week

online. Those adults index decidedly male, at 120, vs. female, 82, Manufacturers Local Newspapers  Outdoor Spot TV Network Nat'l Nat'l
andthey index at 113 for household income of $50,000-$75,000. Radio Spot Radio Radio % Share
Other strong-indexing characteristics among Intemnet users: HP 1.091 0 8 9 90 05
Asian, 180; single, 126; college graduate, 141; professional or ’ ' : ’
ge, 125; colege gract : & IBM 313 0 16 0 39 0.1
manager, 145;and white-collar, 132. Withthose demographicsin
Novell 0 0 0 2,279 0 98.0

mind, here is how active web surfers and upcoming buyers index

among selected radio formats, ranked in order of combined | PRINTERS
totals: ) . . .
 Printer manufacturers spending $500,000 or more on national radio.
Scarborough Media Audit Manufacturers Local Newspapers  Outdoor Spot TV Network Nat'l Nat'l

Format Internet index Buyer index ‘ Radio Spot Radio Radio % Share
Alternative 161 133 Canon 2,410 o] 2,986 0 1,559 6.4
Sports 140 126 ‘ Minolta 0 0 0 0 506 36.7
Triple A 146 119 | Seiko Epson 7.212 0 0 9,197 : 5,146 420
Active Flock 136 12| [T
Hot AC 130 12 . - . .
A 8 8 Computer-components manufacturers spending $1 million or more on national radio.

O(_:k i 1_30 LS Manufacturers Local Newspapers  Outdoor Spot TV Network Nat’l Nat’l
CHR/Rhythmic 123 128 Radio Spot Radio Radio % Share
(Sl = ) Advariced Micro Devices 0 0 0 0 1,023 106
Classic Rock 124 126 Intel 1,276 1,372 1,264 0 3,128 27
el s e SOFTWARE
Urban 99 144
Smooth Jazz 113 126 Selected software companies using national radio.

News 120 17 Manufacturers Local Newspapers QOutdoor Spot TV Network Nat’l ' Nat'l

Radio Spot Radio Radio % Share

Classic Hits 105 124 .

Urban AC 94 135 El.ectronlc Arts 34 0 0 0 253 0.2

AC 111 110 Muc,rc?so;ts ‘ 9,389 4,1§6 425 g 2,;;; 13.3

Oldies 106 ) 112 Rational Software - 0 0 ) X
- SAS Institute 0 0 4,085 0 1,483 7.9

Cont. Christian 107 110 Spri A ‘ o o 0 o 240 6.0

. tint Corp, E : = 00,

News/Talk # : ' : ‘

Nows/Ta e 94 Symantec 0 0 11 0 566 6.9

Country 96 97

" Bpanish. . B8 172
TSI e 66 70 Source: Competitive Media Reporting, 2001

www americanradiohistorv. com
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Don’t Give The
People What
They Want

A poster to the broad- [T
cast mailing list on
Broadcast.net recently
threw down a challenge
to online stations and
traditional broadcast
outlets:

“It seems that a lot of
stations are program-
med to impress other
program directors rath-
er than to please audi-
ences. Has anybody done a focus-group study
to see if listeners really want a lot of produc-
tion gimmicks, etc.?”

That observation reminded me that wheth-
er you're an air personality or a programmer
for a station on the Internet. you should not
entertain based on what the audience claims it
wants. Entertainment should be based on what
the entertainer thinks would sound, look or
laugh best, sometimes decided in concert with
an “editor” of some sort, such as an engincer,
producer or program director.

Even with the constant yammering and blus-
tering about the "Net as the last great place to
lind entertainment diversity, there is a huge
gap between what an audience truly hungers
for and what the members of that audience are
willing to say they like. For all the complain-
ing about boring rotations and bland program-
ming, that approach works, and works well, for
the way people really use their radios and the
Internet — a chunk at a time.

But you won’t catch a listener saying out
loud that more eclectic radio would be a bad
thing. Eclectic radio is a popular thing to pro-
mote, all the while trashing tightly formatted
stations. But as long as advertisers pay atten-
tion only to Arbitron and MeasureCast — and
as long as radio and online stations stay in
business because of the advertisers — those
are the rules of the game. Tight formats get rat-
ings, and you either play to win or you don’t.
Building AQH or TTSL is nothing to fecl guil-
ty about or to try to change.

Once you start down the path of giving any
more than cursory attention to what the audi-
enee says it wants, you become a slave to that
approach. You can choose to go down that
path, but the best programmers do not.

That said, there is no doubt that 100 many
PDs, especially in smaller markets, arc cither
unwilling or unable to be anything but sheep.
Wave alter wave of fads in production tech-
niques, programming
approaches, position-
ing statements and
formats have swept
through the industry
— some with great success, some with spec-
lacular flameouts, and some finding their way
online.

4 M,

David Lawrence

Every so often someone pushes hard enough
to do something genuinely new and so quietly
attractive and different that the audience laps
it up. And that starts the sweeping wave of the
newest fad all over again.

p—r— = ———— —

i David Lawrence is heard daily on more than 150 radio stations
on his nationally syndicated shows: Online To-night. a nightly
l high-tech and pop cuiture talk show; the East Coast morning
drive news slot for CNET Radio and XM’s Channe! 130; and gt
Music Countdown, the official countdown for music heard via

' the internet. He is based in Washington, DC and is heard on |

| hundreds of stations, including WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Chariotte. You can reach him at
david@netmusic countdown.com or by calling 800-396-6546.
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CHR/Pop

ARTIST CO/Title

NELLY Neliyvifle/ “Herre,” “Dilemma”

EMINEM The Eminem Show/ “Without,” “Closet”

ASHANTI Ashanti/ “Foolish,” “Happy”

AVRIL LAVIGNE Let Go/ “Complicated”

PINK Missundaztood/ “Pill”

CHAD KROEGER Spider-Man/“Hero”

JOHN MAYER Room For Squares/ "Such”

JIMMY EAT WORLD Biced American/ “Middle”

CREED Weathered/ “Breath”

SHERYL CROW C'mon, C'mon/“Soak”

JENNIFER LDPEZ J. Lo/ “Alright”

IRV GOTTI /rv Gotti Presents The inc./“Down”

OIRTY VEGAS Dirty Vegas/“Days” |

ENRIQUE IGLESIAS £scaps/ “Lights”

SHAKIRA Laundry Service/ "Dbjection” |

VANESSA CARLTON 8e Not Nobody/ “Miles,” “Ordinary”

NICKELBACK Sifver Side Up/ “Bad”

EVE Eve-olution/“Gangsta” ‘
I
\

CAM'RON Come Home With Me/“Bay”
BRANDY full Moon/“Maon"

ARTIST COTitle

TOBY KEITH Unleashed/ “Red”

KENNY CHESNEY No Shoes, No Shirt.,./ “Stuff”

DIXIE CHICKS +Home/ “Gone” ‘
DARRYL WORLEY / Miss My Friend/ “Friend”

KEITH URBAN Somebody Like You/“Somebody”

GARY ALLAN Alright Guy/*One” ‘
ALAN JACKSON Drive/“Work™

STEVE AZAR Waitin’ On Joe/ “Don’t”

PHIL VASSAR American Child/ “Child” ‘
SARA EVANS Born To Fly/“Looking”

GEORGE STRAIT The Road Less Traveled/“Living"
TIM MCGRAW Set This Gircus Down/ “Unbroken”
ANDY GRIGGS Freedom/ “Tonight”

DIAMDND RIO Completely/ “Beautiful”

JOE NICHOLS Man With A Memory/ “Impaossible”
TRACY BYRD Ten Rounds/“Ten”

BLAKE SHELTON Biake Shefton/"Red"

JOHN M. MONTGOMERY Pictures/ “'Til*

JAMES OTTO James Otto/ “Ball”

AARON LINES Aaron Lines/ “Hide”

Hot AC |

ARTIST CD/Title

OAVE MATTHEWS BAND Busted Stuff/“Going”
AVRIL LAVIGNE Let Go/“Complicated”
COUNTING CROWS Hard Candy/“American”
PINK Missundaztood/“Get”

NICKELBACK Sitver Side Up/“Remind,” “Bad”
CREED Weathered/ "Breath”

CHAD KROEGER Spider-Man/“Hero”

NO DOUBT Rock Steady/ “Hella”

BRUCE SPRINGSTEEN The Rising/“Rising”
SHERYL CROW C'mon, C’'mon/“Soak”
PUDDLE OF MUDO Come Clean/“Blurry”
NORAH JONES Come Away With Me/ “Know”
JOHN MAYER Room For Squares/ "Such”
JIMMY EAT WORLD Bleed Americary “Middie”
SHAKIRA Laundry Service/ “Clothes”

JACK JOHNSON Brushfire Fairytales/ “Flake"
ENRIQUE IGLESIAS Escape/“Escape”
VANESSA CARLTON Be Not Nobody/ “Miles”
OIRTY VEGAS Dirty, Vegas/“Days”

GOO GOO DOLLS Gutterflower/ “Machine”
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Urban

ARTIST CO/Title

EMINEM The Eminem Show/ “Without”
ASHANTI Foolish/“Baby,” “Happy”

NELLY Nellyville/ “Herre,” “Dilemma”
DONELL JONES Life Goes On/ “Know”
MUSIQ Juslisen/ “Halfcrazy"

USHER 8701/ “Help"

ANGIE STONE Mahogany Soul/ “Miss”

JOE Better Days/“Woman”

MARID Mario/ “Friend”

RUFF ENDZ Someone To Love Youw “Someone™
LUDACRIS Word Of Mouf/ “Move"
FABOLOUS Barbershop/“Trade”

WYCLEF JEAN Masquerade/ “Wrongs”
MAXWELL Now/“Waork”

LUTHER VANDROSS Luther Vandross/*Rather”
MARY MARY /ncredible/ "Morning”

ALICIA KEYS Songs In A Minor/*Call”

JA RULE Fain Is Love/"Down”

FAITH EVANS Faithfully/“Bumin™

RAPHAEL SAADIQ /nstant Vintage/ “Faithful”

A1 11 777777777077 07777

ARTIST CO/Title

NORAH JONES Come Away With Me/“Why"

BONEY JAMES Ride/ “RPM”

KIM WATERS From The Heart/ “Dawn,” “House™
FOURPLAY Heartfelt/ “Rollin™

BRIAN CULBERTSON Wice & Siow/ "Without”
BRAXTON BROTHERS Both Sides/ “Whenever”

GREG ADAMS Midnight Morning/“Roadhouse”
GERALD ALBRIGHT Groovology/ “Ain't”

NORMAN BROWN Just Chillin7 “Chillin”™

PIECES OF A DREAM Acquainted With The Night/ Vision™
LARRY CARLTON Degp Into It/ “Magic”

WAYMAN TISDALE Face To face/ “Hide”

JONATHAN BUTLER Surrender/ “Wake"

PETER WHITE Glow/ “Bueng”

RUSS FREEMAN 7o Grover With Love/ “East”

THE RIPPINGTONS Life in The Tropics/“Caribbean”
DDWN TO THE BONE Crazy Vibes And Things/ "Glide"
RICHARD ELLIOT Crush/“Shotgun”

GERALD ALBRIGHT To Grover With Love/ Winelight”
GREGG KARUKAS Nightshift/ “Nightshift”

Alternative

ARTIST CO/Title

RED HOT CHILI PEPPERS By The Way/ “Way,” “Zephyr”
EMINEM The Eminem Show/ "Without”

SYSTEM OF A DOWN Toxicity/ “Aerials”

PUDOLE OF MUDD Come Clean/ "Drift," “She”
HIVES Veni Vidi Vicious/ "Hate”

JMMY EAT WORLD Bieed American/ “Sweetness”
INCUBUS Morning View/ “Warning”

DAVE MATTHEWS BAND Busted Stuff/ “Gaing”
PAPA ROACH Lovehatetragedy/“Not"
HOOBASTANK Hoobastank/*Running”

CHAD KROEGER Spider-Man/ “Hero"

VINES Highly Evolved/ “Free”

NEW FOUNO GLORY Sticks And Stones/ " Over
KORN Untouchables/ “Thoughtiess"

CREED Weathered/ “Breath”

JACK JOHNSON Brushfire Farrytales/ "Flake”

OUR LAQY PEACE Gravity/ "Somewhere”

TRUST COMPANY The Lonely Position... /"Downfall”
BOX CAR RACER Box Car Racer/ “Feel”

LINKIN PARK Hybrid Theory/ “Paints”

E-charts are based on weekly rankings of CD sales, downloads and streams of artist$ online compiled
and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com (Frozen),
AT&T.net, B&N Radio, BarnesandNoble.com, BellSouth Radio, bolt Radio, ChoiceRadio.com,

CONow.com, Denver 93.3 Radio, DMX Music, Gracenote.com (Frozen), Launch.yahoo.com,
MusicMatch, Music Choice, NextRadio Solutions, Q104.3 New York, Radio.Beonair.Com, Radio Free
Virgin (Frozen), RealOne, Spinner.com, and Voice Of America-Music Mix — Music Mix. Voice Of
America-Music Mix is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are
ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting formats.
© 2002 R&R inc. © 2002 Online Today, Net Music Countdown.

www americanradiohistorv. com
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Hugo Cole

General Manager/Data Services
www.gracenote.com

charts @gracenote.com

Gracenote has well over 1 million unique daily
users of the CDDB Music Recognition Service.
Each time a consumer inserts an audio CD into
a computer with a CDDB-enabled Intemet con-
nection, track information for that CD is dis-
played on the user’'s computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week;

DiGITAL Top 50

LW TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 14
2 2 NELLY Nellyville 8
3 3 LINKIN PARK Hybrid Theory 90
4 4 RED HOT CHILI PEPPERS By The Way 6
6 5 SYSTEM OF A DOWN Toxicity 50
5 6 LINKIN PARK Reanimation 3
7 7 NORAH JONES Come Away With Me 17
8 8 BEATLES One 83
11 9 CREED Weathered 39
10 10 ENYAA Day Without Rain 76
9 11 BRUCE SPRINGSTEEN The Rising 3
18 12 AVRIL LAVIGNE Let Go 10
12 13 JOHN MAYER Room For Squares 20
13 14 PINK Missundaztood 33
17 15 U2 All That You Can't Leave Behind 96
14 16 ALICIA KEYS Songs In A Minor 60
15 17 ASHANTI Ashanti 20
16 18 NICKELBACK Silver Side Up 49
19 19 CELINE DION A New Day Has Come 21
26 20 JACK JOHNSON Brushfire Fairytales 10
27 21 PUDDLE OF MUDD Come Clean 37
20 22 SHAKIRA Laundry Service 40
32 23 BLINK-182 Take Off Your Pants & Jacket 62
37 24 UTADA HIKARU Deep River 9
24 25 LtMP BIZKIT Chocolate Starfish And... 97
34 26 ORIGINAL SOUNDTRACK Moulin Rouge 42
39 27 TDOL Lateralus 60
25 28 LUDACRIS Word Of Mouf 38
28 29 LENNY KRAVITZ Greatest Hits 97
35 30 ORIGINAL SOUNDTRACK O Brother 36

— 31 DAVE MATTHEWS BAND Everyday 68

47 32 USHER 8701 45
21 33 KYLIE MINOGUE Fever 25
36 34 AEROSMITH O, Yeah! Uttimate Aerosmith Hits 7
30 35 P.0.D.Sateliite 35
23 36 OASIS Heathen Chemistry 7

40 37 KORN Untouchabtes 10
— 38 B'ZGreen 4
29 39 JOSH GROBAN Josh Groban 8
44 40 PINK FLOYD Echoes (The Best Of Pink Floyd) 41
— 41 STROKES Is This It 16
22 42 TOBY KEITH Unleashed 4
— 43 VARIOUS ARTISTS XXX 1
— 44 TENACIOUS D Tenacious D 3
41 45 FLAMING LIPS Yoshimi Battles.. 2
38 46 MUSIQ SOULCHILD Justisen (Just Listen) 3
— 47 INDIA.ARIE Acoustic Soul 5
— 48 ENRIOUE EGLESIAS Escape 31
— 49 RIP SLYME Tekyo Classic 1
43 50 STAIND Break The Cycle 63
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Wilde Resumes PD
Role At WLUM/Mil.

Tommy Wilde has been offi-
cially tapped as PD of WLUM/
= m Milwaukee. He
has been the
acting PD of the
Milwaukee Radio
Alliance Active
Rocker since April,
when Randy
Hawke exited to
become PD at
WJ1JO/Madison.
Wilde was also
WLUM’s web-
master and held a swing shift.

The appointment marks Wilde’s
second stint as PD of "LUM. He
programmed the station from 1996-
98, when WLUM was Alternative.
Wilde joined the station in 1992 but
left for two years (1998-2000) while
he started a web-design company,
Milwaukee Interactive, for radio
websites.

“I'm thrilled to be back,” Wilde
told R&R. *I love working for a
small company and not a big con-
glomerate. It’s nice to be able to
walk into your owner’s office,
rather than wait for a stockholders’
meeting.”

Prior to joining 'LUM, Wilde
worked at CHR/Pop WSNX/
Grand Rapids, where he did nights
and research. He has also worked
at KWK/St. Louis.

Wilde

RAB

Continued from Page 1

figures and bodes well for back-
to-school sales and the upcoming
holiday season,” RAB President/
CEOQ Gary Fries said. “Looking
forward, we see signs that radio’s
growth will outperform the
economy in general, resulting in a
steady and strong recovery in
2002

Rebirth Of The Sweat

R - i e
e
e

Elektra artist Keith Sweat gave a performance at the Highlands in
Hollywood last month to promote his recent release, Rebirth. After the
show he took some time to hang out with Elektra executives and la-
belmates Hustlechild, whose self-titled debut album is due out next
month. Seen here are (I-r) Elektra Sr. VP/Urban Promotion Richard
Nash, Sweat, Hustlechild member Earl, Elektra Exec. VP/GM Greg
Thompson and Hustlechild members Eddie and Trick.

=

Hogan
Continued from Page 1

“He has made his mark as a leader
in the company,” Mays said. “Our
folks in Clear Channel Radio know
John very well. This announcement
will not come as a surprise to them.”

While Mays conducted an exten-
sive search to find Michaels’ suc-
cessor, in the end he based his de-
cision on Hogan’s ability to lead the
company as it transitions from ac-
quisitions to operations. “John
brings the combination of sales
leadership, operating vision and in-
dustry experience that is so impor-
tant to our next phase of growth.”
Mays said. “With much of the ac-
quisition activity behind us, the
overriding operating goal is to grow
our business organically, leveraging
assets now in place. John is both
uniquely suited and qualified to lead
that charge.”

Still, Mays was quick to point out
that Hogan was selected from an

impressive talent pool. “The radio
industry and our company are full
of tremendous talent, and it was a
pleasure to speak with so many
qualified candidates,” he said.

Hogan began his radio career in
1981 as an AE with Jacor Broad-
casting. He became GM of the
company’s Atlanta operations in
1991 and rose to Market Manager
of the Atlanta group three years
later. He was named Sr. VP/Radio
for the company in 1996. After
Clear Channel acquired Jacor in
1999, Hogan continued to rise
through the ranks, taking on the
President/COQ role in August
2001.

“The opportunity to lead the
greatest people and properties in ra-
dio is an extraordinary one,” Hogan

said. “I am honored to work with |
Mark, Lowry and Randall Mays !

and the countless individuals in
Clear Channel stations all over the
country as we continue to reinvent
our business. Being able to work

WNEW

Continued from Page 1

having sex in the famed cathedral as
part of a contest orchestrated by the
WNEW afternoon talk team. Also
arrested and later released was Paul
Mercurio, who was reportedly act-
ing as a lookout for the couple while
providing listeners with a live play-
by-play, via cell phone, of their il-
licit liaison. A church usher who
discovered the couple told the New
York Daily News that the incident
took place just five feet away from
parishioners who were there to pray
on the Feast of the Assumption, a
holy day for Catholics.

The stunt was part of what is re-
ported to be an annual contest in
which Opie & Anthony offer prizes
to couples who agree to have sex in
the riskiest places around the city. A
list that police confiscated from
Mercurio reportedly outlined how
many points would be awarded to
contestants for having sex in vari-
ous locations, including churches
and major tourist landmarks.

The day after the incident Stevens
released a statement that read,
“WNEW regrets the unfortunate in-

cident that took place, we apologize
to anyone who has been offended,
and we have taken measures to en-
sure that this does not happen
again.” But that apology seemed to
fall on deaf ears, as New York’s
Catholic League for Religious &
Civil Rights and other groups re-
peated their calls for the FCC to re-
voke WNEW?’s license over the
stunt.

In fact, FCC Commissioner
Michael Copps said Monday that
he had received many outraged
e-mails and phone calls, which he
has forwarded to the FCC’s En-
forcement Bureau. Copps also
stated that, if press accounts of the
incident are found to be correct, the
FCC should consider the strongest
enforcement action possible, “up to
and including revocation of the
station’s license.”

This incident isn’t the first in
which Opie & Anthony have
caused problems for their em-
ployer, Infinity Broadcasting.
Viacom’s radio division previously
handed over several thousand dol-
lars in fines as the result of two
Opie & Anthony Show broadcasts
that the FCC deemed to be indecent.

Ellis

Continued from Page 1

to seek out, explore and maximize
avenues of exposure for the music
she works with. With Lisa Ellis
heading our new R&B/Rhythm-
Crossover team, Columbia Records
will be able to provide our artists
with even greater opportunities to
excel.”

Ellis was most recently Colum-
bia’s VP/National Promotion (West

Coast) and VP/Crossover Promo-
tion. She joined Columbia in 1995
as a local promotion manager and
was named National Director/
Crossover Promotion in 1998.
From 1990-92 Ellis worked at
the Pepsi-Cola Co. as Marketing
Manager. She was hired in 1992 by
WPGC-FM/Washington as Promo-
tions & Marketing Director, a po-
sition she held until becoming
Sports Marketing Manager for
Reebok International in 1994.

with an incredible team of manag-
ers in radio, as well as in entertain-
ment, outdoor and television, makes
this a truly unique and exciting deal.

I’'m eager to continue the terrific
momentum that Clear Channel Ra-
dio has started for our listeners, ad-
vertisers and communities.”

A listener is calling.

Daypart
Parsonaiities
Py

RadioVoodoo is magic telephone and web technology that answers all your listener calls.

It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.
All without bending an elbow.

estrecmmninnae. | AA1OV00A00

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

Music
Progremming
& Consulting & 7-

24 Hour
Formats News & Talk
Py Py Py
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National Radio

* AMERICAN URBAN RADIO NET-
WORKS offers extensive coverage of
the anniversary of the Sept. 11 terror-
ist attacks, including moming and af-
ternoon “Operation We Remember”
reports, delivered via satellite to news
affiliates nationwide. For more info,
contact Tene Croom at 412-456-4035.

® JONES RADIO NETWORKS offers
the hourlong James Taylor Live in
Concertto AC stations on Sept. 14 on
a market-exclusive basis. For more
info, contact Shawn Smith at 800-426-
9082 or shawn.smith@jrnseattle.
com.

® PREMIERE RADIO NETWORKS, in
conjunction with BMG and the Elvis
Presley Estate, presents the Elvis 30
No. 1 Hits Radio Special, to air from

Newsbreakers

CONDOLENCES

Radio-station owner and
Gainesville Sun founder Charles
Smithgall Jr., 91, Aug. 19.

Drowning Pool singer Dave Wil-
liams, 30, Aug. 14.

WOI-AM/Ames, |A broadcaster
Doug Brown, 66, Aug. 12.

Sept. 20-24. For more info, contact
Amir Forester at Premiere, 818-461-
5404.

® TALK RADIO NETWORK launches
The Veterans Radio Hour, hosted by
Gen. David Grange, live on Sundays,
beginning Sept. 8 at 10pm ET. For more
info, contact Kenneth DeCamp at 630-
322-8000 or kdc @veteransradiohour.
com.

Changes

Adult Standards: KIDD/Monterey
adds a new morning show, AM
Monterey Bay, hosted by Mike
Cleary.

CHR/Pop: KKRZ/Portland, OR
welcomes Rob Ryan as MD.

News/Talk: KIRO-AM/Seattle signs
an exclusive five-year broadcast-
contract with the NFL’s Seattle
Seahawks ... WPTF-AM/Raleigh
announces an exclusive two-year
broadcast agreement with the NFL’s
Washington Redskins.

Rock: WLZX/Springfield, MA adds
Becky Pohotsky as MD.

Radio: Journal Broadcast Group
names Chris Blanding Corporate
Technology Security Administrator.

Records: Universal Records ap-
points Jamie Roberts Sr. Dir./Me-
dia & Artist Relations.

Industry: MTV Networks names
Carole Robinson EVP/Communi-
cations ... Michelle Dunne is upped
to Project Manager at Broadcast Ar-
chitecture ... Disc Makers adds
David Olinsky as Nat’l Dir./Sales
and Healy Peck as Outbound Tele-
sales Manager.

Horton

Continued from Page 3

Group as GSM for KPRT & KPRS/
Kansas City but in 1997 returned to
DC to become Events & Sr. Account
Manager for CBS Radio. He later
joined then-Jacor-owned WOCT/
Baltimore as GSM.

“Bartt has a wealth of radio ex-
perience that spans both large and
small broadcast companies in sev-
eral different markets,” Nash said.
“His professional experience and
accomplishments make him a per-
fect fit for the job. I'm delighted
to have him here, and [ think he
has the ability to help us take our
stations to the next level.”

¢ PromoSuite

PromoSuite® Software Tools
> |istenerSync® Listener Database System
> Contest Tools w/Prize Closet Manager
»- Lliner, PSA & Promo Scheduling

> Event, Remotes & Appearances
Coordination Tools

> Sales Promotion & Affidavit Management

>» Promotional Calendars

I. * Continued from Page 6

BUSINES

FCC Actions

he FCC is seeking comment on the pending merger of Hispanic Broadcasting and Univision. Parties inter-
ested in filing petitions to deny or other comments related to the deal have until Sept. 3. Univision said in June

it would buy Hispanic Broadcasting for $3.5 billion.

® The FCC has fined WLVA/Lynchburg, VA licensee Madison Broadcasting $12,000 for failing to keep a tower
painted to ensure visibility and failing to post its towers’ registration numbers. Madison argued that its president,
who is the only officer and the director of the company, was unaware of the regulations, but the commission re-
sponded that licensees are required to know the rules. The broadcaster also argued that its financial situation
makes it unable to pay the fine and provided a statement to that effect from its accountant. But the FCC, which
typically accepts tax receipts in financial-hardship claims, said the accountant’s statement was not acceptabie proof
of Madison’s inability to pay.

® The FCC has reduced its fine on Sycamore Valley Broadcasting, licensee of WQSV/Ashiand City, TN, from
$25,000 to $4,000. The commission in April proposed the larger fine for a list of violations, including EAS violations,
failure to reduce power after sunset, failure to maintain transmission-system monitoring and control and not repaint-
ing an antenna structure for sufficient visibility. While Sycamore didn't dispute the allegations, it asked the FCC for
leniency based on its subsequent efforts to address the violations, as well as its inability to pay. The FCC responded
that the company’s remedial actions did not support cancellation or reduction of the fine, but a review of Sycamore’s
state tax returns from 1999-2001 provided justification for a smaller penalty.

® FCC Chairman Michael Powell last week launched “FCC University,” a major training and development initia-
tive for commission staff that is part of the larger reform and reorganization efforts Powell has undertaken since
becoming Chairman last year. FCC employees can choose among general courses and classes geared toward
engineers, economists and lawyers. Powell said the commission must be fluent in the language of market analysis,
economics and new technologies if it's going to effectively carry out its mission. “| wanted the FCC University to be
the very best employee-development program that anyone can find in the U.S. government,” Powell said. “As we
launch it today, I'm confident that it is.”

Ginsburg May Appeal Insider-Trading Charges

G Systems Chairman Scott Ginsburg has asked the court that fined him $1 million last month for insider
trading to reverse its decision; if it does not, he may file an appeal with the U.S. Court of Appeals. Ginsburg
was fined after the court ruled he violated securities law by providing information about EZ Communications and

" Katz Media Group to his brother and father, who reportedly profited from the information.

Clear Channel Facing Large Bond Payouts

C lear Channel Communications has two convertible bonds worth nearly $1.6 billion maturing by April 2003,
and Bloomberg reported this week that if Clear Channel is to avoid cash payments on one of those bonds, the
value of the company’s stock will have to nearly quadruple. For the other bond, company value must improve by
about 125% to avoid cash payouts. Clear Channel VP/Investor Relations Randy Palmer said the company plans to
use part of its $3.3 billion bank facility to repay the bonds.

Cumulus Media Repurchases Preferred Stock

sing funds derived from an offering of 11.5 million shares of its class A common stock, Cumulus Media bought

back 14,759 shares of its series A preferred stock for $16.4 million between June 30 and July 31. Cumulus said
it plans to finance its pending acquisitions of 23 stations across nine markets for $111.7 million with cash on hand, the
issuance of common stock and future cash flow. Most of the acquisitions are expected to close during Q3 and Q4.

Cox Enters $150 Million Credit Facility

C ox Radio entered into a $150 million, 364-day senior unsecured revolving credit facility in late June, according
to a recent SEC filing. The new credit agreement replaces a $350 million, 364-day credit facility. Under the
new arrangement, Cox can choose an interest-rate index based on the federal funds rate. The facility also amends
certain financial covenants and provides for a letter of credit facility. In addition to the new credit deal, the company
has a $350 million, five-year credit facility scheduled to mature in 2005. As of June 30 Cox Radio had approximately
$210 million worth of outstanding debt under the five-year facility and no outstanding debt under the new facility.
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SATELLITE
RADIO

(¢)

Lori Parkerson » 202-380-4425

200n20 (XM20)

Kane

ANGIE MARTINEZ If | Could Go
LEANN RIMES Life Goes On
WESTLIFE World Of Our Own

BPM (XM81)

Blake Lawrence

AMBER The Need To Be Naked

GLORIA GAYNOR | Never Knew

RAVEN MAIZE Fascinated

DJ TIESTO & SUZANNE PALMER 643 (Love’s On Fire)

The Boneyard (XM41)
Charlie Logan

DEF LEPPARD Girl Like You

DEF LEPPARD Love Don't Lie
DEF LEPPARD You're So Beautiful
FILTER You Walk Away
LIFEHOUSE Spin

TED NUGENT Crave

The Loft (XM50)

Mike Marrone

BETH DRTON This One’s Gonna Bruise
COUNTING CROWS Big Yellow Taxi
JACKSON BROWNE The Night Inside Me
JAMES TAYLOR Baby Buffalo

JAMES TAYLOR My Traveling Star
JAMES TAYLOR October Road

JAMES TAYLOR Raised Up Family
JAMES TAYLOR September Grass

LUCY KAPLANSKY Broken Things

LUCY KAPLANSKY Every Single Day
LUCY KAPLANSKY Written On The Back Of His Hand

RAW (XMB6)

Leo-G.
N.D.R.E. Full Mode

X Country (XM12)

Jessie Scott

BELLAMY BROTHERS Redneck Girls Forever
BLUE MOUNTAIN Tonight It's Now Or Never
CHARLIE OANIELS BAND Redneck Fiddlin’ Man
DECOYS Shot From The Saddle
HELLCASTERS Essential Listening

KIM RICHEY Rise

PAUL THORN Stand

PETER BRUNTNELL Ends Of The Earth. ..
ROGER WALLACE The Lowdown

WALTER EGAN Apocalypse Now

XM Cafe (XM45)
Bill Evans

AIMEE MANN Lost In Space
BECK Sea Change

The Heart (XM23)

JOSH GROBAN To Where You Are

CALLING Wherever You Will Go

NORAH JONES Don't Know Why

MARC ANTHONY | Need You

JONATHA BROOKE I'll Try

MICHAEL BOLTON Only A Woman Like You
FIVE FOR FIGHTING Superman (it's Not Easy)
SHAKIRA Underneath Your Clothes

BRYAN ADAMS & SARAH MCLACHLAN Don'tLet Go
BRIAN MCKNIGHT Still

CAROLE KING You Will Find Me There
VANESSA CARLTON A Thousand Miles
BRANDY Come A Little Closer

JO DEE MESSINA & TiM MCGRAW Bring On The Rain
SHELBY LYNNE Wall in Your Heart

MARILYN SCOTT Don't Let Love Get Away
CHRIS JANZ Over You

BOYZ Il MEN The Color Of Love

LINDA EDER & CARL ANDERSON How {n The World
MARC ANTHONY She Mends Me

ANASTACIA You'll Never Be Alone

VANESSA CARLTON Pretty Baby

BONNIE RAITT Wounded Heart

ALL-4-ONE & JIM BRICKMAN Beautiful
LUTHER VANDROSS 'd Rather

CELINE DION At Last

INDIA.ARIE Ready For Love

ELTON JOHN Orginal Sin

KENNY G & CHANTE MODRE One More Time
RICK ASTLEY Don't Ask

MATCHBOX 20 If You're Gone

CHRIS BOTT) & SHAWN COLVIN All Would Envy
SHELBY LYNNE Walt In Your Heart
LONESTAR Not A Day Goes By

LEE ANN WOMACK | Hope You Dance

VAN MORRISON Steal My Heart Away
ENRIQUE IGLESIAS Hero

JIM BRICKMAN & JANE KRAKOWSKI You
DIRTY VEGAS Days Go By

LEANN RIMES Life Goes On

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

JIMMY EAT WDRLD Sweetness

LINKIN PARK Enth E Nd

SAMANTHA MUMBA I'm Right Here

WYCLEF JEAN & CLAUDETTE ORTIZ Two Wrongs
UNCLE KRACKER In A Little While

SOFT ROCK

Seth Neiman
JIM BRICKMAN & JANE KRAKOWSKI You

R&B & HIP-HOP

Damon Williams

BLU CANTRELL Breathe

DAVE HOLLISTER Baby Do Those Things
RELL & JAY-Z It's Obvious

RAP

Damon Williams
BLACKALICIOUS It's Going Down
CLIPSE & N.0.R.E. Grindin’
FATLIP Here Comes The Lip
HALF-A-MILL Da Hustle Don't Stop
MOS DEF & DIVERSE Wylin’ Out
PROJECT PAT Show Dem Golds

SMOOTH R&B

Damon Williams

BRANOY He Is

DARIUS RUCKER Wild One

INDIA.ARIE Little Things

REMY SHAND & SMOKEY ROBINSON Rocksteady

ROCK

Gary Susalis

12 STONES The Way | Feel
BON JOVI Everyday

EXIES My Goddess

ALTERNATIVE
Adam Neiman

EXIES My Goddess

SPOON The Way We Get By
$.T.U.N. Boys And Girls

TODAY’S COUNTRY

Liz Opoka

BRAD MARTIN Just Like Love
RADNEY FOSTER Scary Otd World

PROGRESSIVE

Liz Opoka

ANDY STOCHANSKY Stutter

DAVID POE Chiidbearing

FORDHAM tANDIA.ARIE Concrete Love
JOAN DSBORNE Love's In Need Of Love
PETER GABRIEL The Barry Williams Show

130 mitlion mrvisgoss
21.000 movie theatprs

WEST

1. AVRIL LAVIGNE Complicated

2. EVE t/ALICIA KEYS Gangsta Lovin’

3. BEENIE MAN {/JANET JACKSON Feel It Boy
4. BBMAK Out Of My Heart

5. MONICA All Eyez On Me

MIDWEST

S|

10 million homes 180,000 businesses

Rick Gillette  800-494-8863
DMX Specialty Retail

Sam Teplitsky

The hottest tracks at specialty retail, which
includes toy stores, home and office furnish-
ings, kitchen stores, cosmetics, shoe stores,
etc., targeted at 25-54 females.

SHAKIRA Te Aviso, Te Anuncio

MARC ANTHONY Love Won't Get Any Better
ANGELIQUE KIDJD Black Ivory Soul

COLDPLAY In My Place

TREY ANASTASIO Alive Again

NEIL FINN Driving Me Mad

THE CDRRS {/BONO When The Stars Go Blue
CHUCK PROPHET Summertime Thing

VAN MORRISON Down The Road

JOHN MAYER Your Body Is A Wonderland

ThiNs section features this weeK's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
No Adds

CHR/RHYTHMIC

Mark Shands
NELLY Air Force Ones
NAS Rule

SLUM VILLAGE Tainted

URBAN

Jack Patterson
No Adds

ALTERNATIVE

Dave Sloan
DISTILLERS City of Angels

ROCK

Stephanie Mondello

SEETHER Fine Again

MUST Freechild

THEORY OF A DEADMAN Nothing Could Come Between Us
BON JOVI Everyday

ADULT ALTERNATIVE

Stephanie Mondello

SHERYL CROW Steve McQueen
MICHELLE BRANCH Goodbye To You
RED HOT CHILI PEPPERS Zephyr Song
AIMEE MANN Humpty Dumpty

NINE DAYS Good Friend

ADULT CONTEMPORARY

Jason Shiff

JOHN MAYER Your Body s A Wonderland
BERLIN Blink Of An Eye

LEANN RIMES Life Goes On

INTERNATIONAL HITS

Mark Shands
No Adds

COUNTRY

Leanne Flask
No Adds

DANCE

Danielle Ruysschaert

JAOE ANDERSON Sugarhigh (Hex Hector Remix)
BLACKJACK Into The Groove (Club Radio Cut)

CHER A Different Kind Of Love Song (Rosabel Attitude Mix)
SOPHIE ELLIS-BEXTOR Murder On The Dancefioor (Parky...)
LIS FONSI Secret {Tony Moran Club Mix)

ERIN HAMILTON I Got The Music In Me (Solar City Club Mix)
LOVHER How's It Gonna Be (Bastone & Burnz Club Mix)
LUTHER VANDROSS I'd Rather (Mike Rizzo Mix)
YASMEEN Blue Jeans (Remix)

P.0.D. Boom {Crystal Method Remix)

CIRRUS Boomerang {The Light Remix)

GUS GUS Desire (Burns Dirty F*cker Remix)

FELIX DA HOUSECAT Madame Hollywood (Ursulla...)
RALPH MYERZ {/JACK HERREN BAN Nikita (Nordic Mix)
FILTER Where Do We Go From Here (DJ Hyper Mix)

RAP/HIP-HOP
Mark Shands
THE RELATIVEZ Maria
NELLY Air Force Ones
NAS Rule

BIG TYMERS Oh Yeah

1. AVRIL LAVIGNE Complicated

2. EVE {/ALICIA KEYS Gangsta Lovin'

3. BBMAK Out Of My Heart

4. BEENIE MAN f/JANET JACKSON Feel It Boy
5. MONICA All Eyez On Me

SOUTHWEST

1. AVRIL LAVIGNE Complicated

2. EVE {/ALICIA KEYS Gangsta Lovin’

3. BEENIE MAN /JANET JACKSON Feel it Boy
4. BBMAK Out Of My Heart

5. TRACY LYONS Love Hurts

NORTHEAST

©
PBENER
Artist/Tile Total Plays

SIMON AND MILO Get A Clue 77
LMNT Juliet 74
CHRISTINA MILIAN Call Me, Beep ... 74
WILL SMITH Black Suits Comin’ ... 73

RADID NETWDRKS Soft AC
Phil Hall» 972-991-9200 e o WQORE O More T
Touch Mainstream AC
Ron Davis Mike Bettelli
22::[‘;&0\?2;: Fumy LEANN RIMES Life Goes On
- . .. | Delilah
ALTERNATIVE PROGRAMMING Mike Bettelli

Gary Knoll» 800-231-2818

KENNY G t/CHANTE MOORE One More Time

Rock Mainstream Country
BON JOVI Everyday Ray Randall/Hank Aaron
DISTURBED Prayer TAMMY COCHRAN Life Happened
INCUBUS Circles SIXWIRE Look At Me Now
GREENWHEEL Breathe Lia
P.0.D. Satellite .

i _' Ken Moultrie/Hank Aaron
Alternative RASCAL FLATTS These Days

BOWLING FOR SOUP Girl Ail The Bad Guys Want
DISTURBED Prayer

LEE ANN WOMACK Something Worth Leaving Behind

P.0.D. Satellite

Triple A

PETER GABRIEL The Barry Williams Show 34 nglndFo.ngoAérS784_8700
JACK JOHNSON Bubble Toes on ronaay :

SHANNON MCNALLY Now That | Know You Adult Hit Radio

VAN MORRISDN Meet Me {n The Indian Summer

PETER STUART With My Heart in Your Hands JJ McKay

PETER WOLF Nothing But The Wheel
CHR

MICHELLE BRANCH Goodbye To You
VANESSA CARLTON Ordinary Day

BEENIE MAN fJANET Feel It Boy £00 GO DOLLS Big Machine

THE CORRS #/BONO When The Stars Go Blue Adult Contemporary

JIMMY EAT WORLD Sweetness .

MONICA All Eyez On Me Rick Brady

SAMANTHA MUMBA I'm Right Here JIM BRICKMAN t/JANE KRAKOWSKI You
UNCLE KRACKER In A Little While US Country

Mainstream AC Penny Mitchell

JOHN MAYER Your Body Is A Wonderland

TERRI CLARK | Just Wanna Be Mad

Lite AC T g S
MICHAEL BOLTON Dance With Me —— .
\ac WESTWOOD ONE
AL JARREAU 1/JOE COCKER Lost And Found ]

MAYSA Friendly Pressure Charlie Cook « 661-294-9000
NATALIE COLE Tell Me All About It Soft AC

Christian AC Andy Fuller

NICHOLE NORDMAN Holy NORAH JONES Don’t Know Why

POINT OF GRACE Yes, | Believe .

MICHAEL W. SMITH Puriied Bright AC

Z0E GIRL Even If Jim Hays

SHERYL CROW Steve McQueen

Country "
KEVIN DENNEY Cadillac Tears Mainstream Country
FAITH HILL Cry David Felker

AARON LINES You Can't Hide Beautifu!

£ R ST

Music Programming/Consulting
Ken Moultrie » 800-426-9082

BROOKS & DUNN Every River

TDBY KEITH Who's Your Daddy

GEORGE STRAIT She'll Leave You With A Smile
Hot Country

Jim Hays

BROOKS & DUNN Every River

REBECCA LYNN HOWARD Forgive

Young & Elder

Alternative David Felker
Steve Young/Kristopher Jones BROOKS & DUNN Every River
N.E.R.D. Rock Star TOBY KEITH Who's Your Daddy

STONE SDUR Bother
SUGARCULT Pretty Girl (The Way)

Active Rock

Steve Young/Kristopher Jones
P.0.D. Satellite

GAVIN ROSSDALE Adrenaline

Heritage Rock

Steve Young/Kristopher Jones
MARC COPLEY Surprise

Hot AC

Steve Young/Josh Hosler
BBMAK Out Of My Heart

SHERYL CROW Steve McQueen

CHR

Steve Young/Josh Hosler

3LW | Do (Wanna Get Close To You)
WHITNEY HOUSTON Whatchulookinat
LEANN RIMES Life Goes On

GEORGE STRAIT She'll Leave You With A Smile

R

o o

P rE T AR S |

325

After Midnite
FAITH HILL Cry

Alternative

Chris Reeves » 970-949-3339
BOWLING FOR SOUP Girl All The Bad Guys Want
00D CHARLOTTE Lifestyles Of The Rich And Famous
.0K GO Get Over It

1. AVRIL LAVIGNE Complicated

2. EVE {/ALICIA KEYS Gangsta Lovin’

3. BEENIE MAN f/JANET JACKSON Feei It Boy
4. BBMAK Out Of My Heart

5. TRACY LYONS Love Hurts

SOUTHEAST

1. AVRIL LAVIGNE Complicated

2. BBMAK Out Of My Heart

3. EVE t/ALICIA KEYS Gangsta Lovin’

4. BEENIE MAN fAJANET JACKSON Feel It Boy
5. MONICA All Eyez On Me

AVRIL LAVIGNE Complicated 72
A*TEENS Can't Help Falling in Love 70
PLAY I'm Gonna Make You Love Me 54
AARON CARTER Summertime 52
LIL' BOW WOW Take Ya Home 49
'N SYNC Pop 48
HILARY DUFF | Can’t Wait 47
LIL BOW WOW Basketball 45
PINK Get The Party Started 36
MICHELLE BRANCH Everywhere 33
BRITNEY SPEARS Overprotected 33
VANESSA CARLTON A Thousand... 32
NO SECRETS That's What Girls Do~ 32
BAHA MEN Who Let The Dogs Out 32
DREAM STREET It Happens Every... 31

28

PINKVMot Girls

Playlist for the
week ending Aug.17.

www americanradiohistorv com

UNCLE KRACKER In A Little While Country
Rhythmic CHR Jim West
Steve Young/Josh Hosler FAITH HILL Cry
BIG TYMERS Oh Yeah TOBY KEITH Who's Your Daddy
STYLES Goodtimes TRAVIS TRITT Strong Enough To Be Your Man
l a um‘

Avg. Gross . ) .
Pos. Artist (in 000s) Among this week’s new tours:
1 EAGLES $1,169.8
2 CHER $1,076.1 BLUE OCTOBER
3 DAVE MATTHEWS BAND $991.1 CHUCK PROPHET
4 BRITNEY SPEARS $902.4
5 JOHN MELLENCAMP $585.5 LLILIE I
6 RUSH $499.2 ROSE ROYCE/ODYSSEY/
7 GREEN DAY/BLINK-182 $456.7 THE REAL THING
8 TOM PETTY $452.3 SOPHIE B. HAWKINS
9 MARC ANTHONY $413.7
10 ALAN JACKSON $323.6 NANIEESICE
11 BROOKS & DUNN $316.6
12 BARRY MANILOW $303.6 The CONCERT PULSE is courtesy of
13 TOOL $291.8 Polistar, a publication of Promoters’

’ On-Line Listings, 800-344-7383;

HAGRRVROTH $290.6 California 209-271-7900.
15 KENNY CHESNEY $281.0 o —
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72 milliog hausekolds

Tom Calderone
VP/Programming

Paul Marszalek
VPMusic Programming

rys | ADDS

AVRIL LAVIGNE Complicated 35
LUDACRIS #/MYSTIKAL & I-20 Move Bitch 35 MICHELLE BRANCH Goodbye To You
PINK Just Like A Pil 35 JIMMY EAT WORLD Sweetness
EVE WALICIA KEYS Gangsta Lovin’ 34
N.0.R.E. Nothin’ 32 Piays
IRV GOTTI PRESENTS... Down 4 U 31
WEEZER Keep Fishin’ 30 AERDSMITH Girls Of Summer %
EMINEM Cleanin' Out My Closet 28 . i
MARIO Just A Friend 2002 28 PINK Just Like A Pitt %
SHAKIRA Objection (Tango) 24 CREED One Last Breath 24
:IVNSETsEaettnir:enowu Aerials o N Suchlling l
NELLY Hot In Herre 18 NO DOUBT {/LADY SAW Undemeath it All 20
NOD DOUBT #/LADY SAW Underneath it All 18 NORAH JONES Don't K, Wh 20
WYCLEF JEAN /CLAUDETTE ORTIZ Two Wrongs 18 e —
KYLIE MINDGUE Love At First Sight 18 SHAKIRA Objection (Tango) 1
DUR LADY PEACE Somewhere Out There 18 RED HOT CHILI PEPPERS By The Way 19
ELVIS vS. tth i 17
R o ot Less Conversation {7 | SHERYLCROW Steve MoQueen 19
WHITE STRIPES Dead Leaves &The Dirty Ground 17 KYLIE MINOGUE Love At First Sight 18
AMERIE Why Don't We Fall In Love 16 i
RED HOT CHILI PEPPERS By The Way 15 | WEEZERKeep Fishin o
NEW FOUND GLORY My Friends Over You 16 OAVE MATTHEWS BAND Where Are You Going 17
LINKIN PARK Points Of Authority 16 COUNTING CROWS American Girls 17
KDRN Thoughtless 15 . .
MONICA All Eyez On Me 14 GOO GOD DOLLS Big Machine 17
BBMAK Out Of My Heart... 14 OUR LADY PEACE Somewhere Out There 16
VANESSA CARLTON Ordinary Day 14
BEENIE MAN [/JANET JACKSON Fee It Boy 13 AR D oy it
FABOLDUS i/JAGGED EDGE Trade It AL PL.2 13 LENNY KRAVITZ ff | Could Fall In Love 15
STYLES Goodtimes 13 AMERIE W 't We Fall | g
CLIPSE Grindin’ 12 R
ASHANT! Happy 12 BBMAK Out Of My Head... 8
TRICK DADDY {/CEE-LD & BIG BOHin DaWind 12 UNCLE KRACKER In A Little While 8
P. DIDDY #/GINUWINE... | Need A Girl, Pt. 2 11 )
PAPA ROACH She Loves Me Not 1 DARIUS RUCKER Wild One E
JIMMY EAT WORLD Sweetness 1 JENNIFER LOVE HEWITT Barenaked 8
LIL' WAYNE Way Of Life 1
ANGIE MARTINEZ If | Could Go 11 311 Amber .
TRUST COMPANY Downfall 11 DUNCAN SHEIK On A High Note 7
ENRIQUE IGLESIAS Don't Turn Off The Lights 10 MOBY Extreme Ways 5
JENNIFER LDVE HEWITT Barenaked 10
HIVES Hate To Say | Tld You So BEENIE MAN H/JANET JACKSON Feel It Boy 2
BRITNEY SPEARS Boys COLDPLAY In My Place 2
SCARFACE On My Block !
MOBY Extreme Ways VANESSA CARLTON Ordinary Day 2
CAM'RON Hey Ma ASHANTI Happy 2
LENNY KRAVITZ If | Coutd Fall In Love (qinal Si 9
CREED One Last Breath ELTON JOHN Original Sin
3LW | Do (Wanna Get Close To You) THE CORRS {/BONO When The Stars Go Blue 1
EA¥INR fwssm\u AdrenaFIine WYCLEF JEAN {/CLAUDETTE ORTIZ Two Wrongs 1

ILTER Where Do We Go From Here .
AUDIDVENT The Energy NICKELBACK Never Again 1
GLASSJAW Cosmopalitan Bloodloss MUSIQ Halfcrazy 1
MICHELLE BRANCH Goodbye To You JENNIFER LOPEZ /NAS I'm Gonna Be Alright 1

JUSTINCASE Don't Cry For Us
KHIA My Neck, My Back...
B2K Why | Love You

BIG TYMERS Still Fty
SOLUNA For All Time
DEFAULT Deny

EMINEM Without Me
N.E.R.D. Rock Star

ASH Burn Baby Burn

SEAN PAUL Gimme The Light

Video playlist for the week ending Aug. 17.

55 mitlion housabolds |

Peter Cohen
VP/Programming

Rap Adds

PR R R R RN R R RN WS & U U O~~~ ~ 000 WD

No Adds

Pop Adds

No Adds

Urban Adds

No Adds

Rhythmic Adds

No Adds

Rock Adds

No Adds

Playlist frozen.

Video airpiay for Aug. 26- Sept 1.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

P. DIDDY {/GINUWINE... | Need A Girl, Pt. 2
TRICK DADDY /CEE-LO & BIG BOI In Da Wind
NAPPY RDDTS Po’ Folks

STYLES Good Times

AMERIE Why Don’t We Fall In Love

WYCLEF JEAN f/CLAUDETTE DRTIZ Two Wrongs
FABDLOUS t/JAGGED EDGE Trade It All, Pt. 2
IRV GOTTI PRESENTS... Down4 U

EVE {/ALICIA KEYS Gangsta Lovin’

LUOACRIS f/MYSTIKAL & I-20 Move Bitch

RAP CITY TOP 10

SLUM VILLAGE Tainted

N.0.R.E. Nothin"

LUDACRIS {/MYSTIKAL & 1-20 Move Bitch
EMINEM Cieanin’ Out My Cioset

STYLES Goodtimes

TRICK DADDY {/CEE-LD & BIG BOI In Da Wind
LIU WAYNE Way Of Life

EVE t/ALICIA KEYS Gangsta Lovin’

NAPPY ROOTS {/ANTHONY HAMILTON Po' Fotks
IRV GOTT) PRESENTS... Down 4 U

Video playlist for the week ending August 25.

(M1

COUNTRY MmuUsIC TELEVISION

56.8 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

| ADDS |

NICKEL CREEK This Side
LITTLE BIG TOWN Everything Changes

| TOP 20 |
BRODKS & DUNN My Heart Is Lost To You
KENNY CHESNEY The Good Stuft
DARRYL WDRLEY | Miss My Friend
TRACE ADKINS Help Me Understand
BLAKE SHELTON Or Red
DIXIE CHICKS Long Time Gone
LDNESTAR Not A Day Goes By
MARK CHESNUTT She Was
BRAD MARTIN Before | Knew Better
PHIL VASSAR American Child
DIAMOND RID Beautiful Mess
KELLIE COFFEY When You Lie Next To Me
LEE ANN WOMACK Something Worth Leaving Behind
WILLIE NELSDN Maria (Shut Up And Kiss Me)
TDBY KEITH Courtesy Of The Red, White And Blue
ALAN JACKSDN Drive (For Daddy Gene)
STEVE AZAR  Don't Have To Be Me ('Tit Monday)
MARTINA MCBRIDE Where Would You Be...
JOE NICHDLS The Impossible
MONTGOMERY GENTRY My Town

| HEAVY

BLAKE SHELTON OI' Red

BRODKS & DUNN My Heart Is Lost To You

DIXIE CHICKS Long Time Gone

KENNY CHESNEY The Good Stuft

LEE ANN WOMACK Something Worth Leaving Behind
TOBY KEITH Courtesy Of The Red, White And Blue

[ HOT SHOTS ]

NICKEL CREEK This Side
PINMDNKEY Barbed Wire And Roses
WILLIE NELSON Maria (Shut Up And Kiss Me)

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

This week's list is frozen.

GREAT
", ANERICAN

COUNTRY. :

-
'I';:-
it T

Jim Murphy, VP/Programming
19 mitlion households

| ADDS ]

BLACKHAWK | Will
DOLLY PARTON Dagger Through The Heart

EVE #/ALICIA KEYS Gangsta Lovin’
CLIPSE Grindin’

JIMMY EAT WORLD Sweetness
WEEZER Keep Fishin’

REQ HOT CHILI PEPPERS By The Way
COLOPLAY In My Place

LUDACRIS f/MYSTIKAL & 1-20 Move Bitch
VINES Get Free

FAITH EVANS Burnin' Up

LINKIN PARK Foints Of Authority
NELLY Hot In Herre

PHANTOM PLANET Lonety Day
SCARFACE On My Biock

KDRN Thoughtless

NAPPY RODTS Po’ Folks

PAPA RDACH She Loves Me Not
N.O.R.E. Nothin’

David Cohn
General Manager

NEW FOUNO GLORY My Friends Over You
EMINEM Cieanin’ Out My Closet

STROKES Someday

WYCLEF JEAN f/CLAUOETTE ORTIZ Two Wrongs

LI WAYNE Way Of Life
SYSTEM OF A DOWN Aerials

AMERIE Why Don't We Fall In Love
MOBY Extreme Ways

Video playfist for the week of Aug. 12-18.

[TOP 10 |

TOBY KEITH Courtesy Of The Red, White And Blue
KENNY CHESNEY The Good Stuff

QIXIE CHICKS Long Time Gone

RHONOA VINCENT I'm Not Over You

BLAKE SHELTON OF Red

DARRYL WDRLEY | Miss My Friend

GARY ALLAN The One

MONTGDMERY GENTRY My Town

TRACE AOKINS Heip Me Understand

JOE NICHDLS The Impossible

This week's list is frozen.

ioloVislon/kiims
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TOP TEN SHOWS August 12-18
Total Audience Teens
(105.5 miiflion hotsehoids) 1217
1 Everybody Loves Raymond 1 American idol (Wednesday)
2 CS! 2 American Idol (Tuesday)
3 American Idol (Tuesday) 3 MeetMy Folks
4 American idol (Wedi jay) _4 Malco_lmlnTheM:ddle
5 . (tie) The Simpsons
60 Minutes 6 Dog Eat Dog
6 Law&; Order: Criminal Intént (tie) Maicolm In The Middie (9:30pm)
7 Dateline (Tuesday) 8 King Of The Hill
8 Dog Eat Dog 9 30 Seconds To Fame
9 CSI(Sunday, 8:10pm) (Wednesday, 8:30pm)
10 Becker (tie) Bemie Mac
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops.

Ashanti, P. Diddy, Eminem,
Nas, Pink, Shakira and Bruce
Springsteen & The E Street Band
are slated to perform live from New
York City on the 2002 MTV Video
Music Awards (Thursday, 8/29, 8pm
ET/PT).

Friday, 8/23

¢ India.Arie, Live With Regis &
Kelly (check local listings for time
and channel).

* Papa Roach, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

¢ Brian Wilson sits in with the
band on Late Show With David
Letterman (CBS, check local listings
for time).

* Beth Orton, Late Late Show
With Craig Kilbom (CBS, check lo-
cal listings for time).

Saturday, 8/24

* Usher, Mad TV (FOX, check lo-
cal listings for time).

* Sum 41, Saturday Night Live
(NBC, check local listings for time).

* Kirk Franklin, Showtime at the
Apollo (check local listings for time

» Will Smith, Regis & Kelly.

¢ Lyie Lovett, Jay Leno.

* Breeders, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Pet Shop Boys, Craig Kilbom.

* Nappy Roots, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Tuesday, 8/27

* Kylie Minogue, Regis & Kelly.
* Bruce Homnsby, Jay Leno.

« Dixie Chicks, David Letterman.
* Rubyhorse, Conan O'Brien.

* Avril Lavigne, Craig Kilbom.

* Ashanti, Carson Daly.

Wednesday, 8/28

* Shakira, Regis & Kelly.

* Jewel, Jay Leno.

* Nelly, David Letternan.

* Andrew W.K., Conan O'Brien.

* Guided By Voices, Craig Kil-
bom.

* Mest, Carson Daly.

Thursday, 8/29

* Andrea Bocelli, Regis & Kelly.
* Monica, Jay Leno.
* Papa Roach, Carson Daly.

and channel). — Julie Gidlow
BOX OFFICE TOTALS
Aug. 16-18
Title Distributor $ Weekend $ To Date
1 XXX (Sony) $22.11 $83.96
2 Signs (Buena Vista) $19.36 $150.51
3 Biue Crush (Universal)* $14.16 $14.16
4 Spy Kids 2 (Miramax) $11.52 $45.60
5 Austin Powers In Goldmember (New Line) $8.72 $183.89
6 My Big Fat Greek Wedding (IFC) $5.70 $52.77
7 Blood Work (WB) $4.80 $15.31
8 Road To Perdition (DreamWorks) $3.80 $90.30
9 The Master Of Disguise (Sony) $3.16 $30.28
10 The Adventures Of Pluto Nash (WB)* $2.18 $2.18

*First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Undisputed,
starring Wesley Snipes. Look sharp
for recording artist Master P and
WWPR/New York moming co-host
Ed Lover in supporting roles. The
film’s Cash Money/Universal
soundtrack sports the title cut by
Cash Money Millionaires (LIl
Wayne, Big Tymers, Lac &
Mikkey), as well as other tunes by
Trick Daddy, Carl Thomas, Bubba
Sparxx, Teena Marie, Erick Ser-
mon, Petey Pablo and more.

Now playing in limited engage-
ments is 24 Hour Party People, a
biopic on Manchester, U.K.-based
Factory Records co-founder Tony
Wilson and label bands Joy Divi-

sion, New Order and Happy Mon-
days. The movie stars Steve
Coogan as Wilson, features a cameo
appearance by Wilson himseff, as
well as by former Happy Mondays
members Shaun Ryder and Paul
Ryder and ex-Magazine frontman
Howard Devoto, and showcases
archival footage of several artists, in-
cluding Sex Pistols, lggy Pop and
Siouxsie & The Banshees. The
film's ffrr soundtrack contains four
tunes by Joy Division, as well as
three songs each by Happy Mon-
days and New Order; New Order
also collaborate with Moby. Also on
the ST: songs by Sex Pistols, The
Buzzcocks, The Clash and more.
— Julie Gidlow
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Sweet Home Alabama

1 A conversation with WVNN/Huntsville, AL's Peter Thiele

0 ver the years I’ve had the privilege of talking with some of our format’s best and brightest
— minds. Those conversations always confirm for me that more smart, resourceful and talented
individuals work in Talk radio than in any other medium.

This week we travel to
Huntsville, AL — market
No. 116 — for a chat with
WVNN-AM PD and morn-
ing man Peter Thiele.
Thiele presides over pro-
gramming and also hosts
mornings at this locally
owned News/Talker in a
market of just over 385,000
people. His outlet is the
only nonmusic station to
finish’ in the market’s top 10.

“Peter is a bright programmer
who knows how to get the job
done.” says Sabo Media Executive
VP Harry Valentine. who consults
WVNN. “He's smart, dedicated.
good with talent and is one of the
hardest-working PDs | know. Peter
and his boss, [Athens Broadcasting
President] Bill Dunnavant, are real
broadcasters.”

I recently chatted with Thicle
about the challenges of competing
as an independent against clusters
owned by some of the biggest
broadcast companies in the world.
We also discussed the pros and cons
of having the owner only as far
away as the office next door.

Peter Thiele

B R&R: What attracted you
B8 10 u career in Talk radio?

PT: | decided I wanted

to work in Talk radio when
I was in college in Sacra-
mento back in 1984 and |
heard the very first show
| by a new talk host on
KFBK named Rush Lim-
“I baugh.
After listening to one
I said to myself,
“That’s what | want to do.” As a
voung college kid, I was thritled to
actually meet Rush, and. to this day,
I still have my autographed Rush
Limbaugh postcard from KFBK. He
was a great inspiration to me.

R&R: What was your first Tulk
radio gig?

PT: When | went back home to
Minneapolis, | enrolled at Brown
Institute, a broadcasting school.
One day | saw in the paper that
KSTP was looking for part-timers
to be show producers. I went over,
got hired on the spot and quit
Brown. | started out as a part-time
board op and eventually graduated
to doing full-time board op duties
overnight. [ was the gooty, wet-be-

show,

hind-the-ears kid who would work
whenever the station wanted and do
whatever they needed.

I was what every cager kid who

*

“Good jobs and
positions in News/Talk
radio are out there — I
can assure you of that
— but you are going to
have to make your own
road and your own
success story. Nobody's
going to hand it to you.”

Peter Thiele
*

wants to go into broadcasting
should be. | was being paid mini-
mum wage and working all sorts of
crazy hours, but [ didn’t care. | was
just thrilled to be in the building

M:',ﬁ'?_’f..,’sf'“;-ﬁ\, ﬁﬁit?’w% B B e e e e e R
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TRS 2003: Save The Dates Now!

| Here's a quick reminder that R&R’s annuai Talk Radio

als.

With many of you already planning your budgets for
2008, you'll be glad to know that registration costs for TRS
2003 will remain at last year’s rates. That means our early-
bird registration fee will again be just $399! Mark the dates
on your calendar now, and plan to join us for R&R’s Talk
Radio Seminar 2003 in Southern California.

Seminar is shifting back to the West Coast. Next year’s
event takes place Thursday, March 6 through Saturday,
March 8 at the Marina Beach Marriott Hotel in the Marina
Del Rey section of Los Angeles.

In the weeks ahead we’ll have many special announce-
ments for you about the speakers and participants who will
be joining us for Talk radio’s largest annual gathering of
the format’'s best and brightest executives and profession-

whenever they needed me. | was in
that building seven days a week. |
ended up producing Barbara Carl-
son’s show and. eventually, getting
a chance to host my own weekend
talk show.

R&R: Do vou see a lot of that
kind of attitude in young people out
there who want to get into radio to-
day?

PT: No. | have a couple of peo-
ple like that who have come
through our station in recent years.
but 1 don’t see that kind of enthusi-
asm very often. And in the years
since consolidation | have seen a
drop in the talent pool of people in-
terested in starting out in a smaller
market hke Huntsville and working
their way up.

Two and a half years ago, when
we had an opening. | received so
many tapes and resumes that we
could have chosen from at least a
dozen or more people. For our most
recent opening, which was after-
noon drive, [ can honestly say we
had only two people apply whom |
would classity as solid candidates.

That’s not to say that I’m not
thritled with our choice, Darla Jaye.

I'n1 confident we hired the right
person. But, after you hear all the
whining going on in our business
today about how there aren’t any
goad jobs out there, | would've ex-
pected to have heard from many
more applicants.

R&R: v do yvou think that you
didn 1. considering the reputation of
WINN as a springboard to the Tulk-
radio major leagues. so to speak.

PT: 1 think that, partly, there are
very few local talk shows being
done in unrated markets anvmore. |
did not have a single small-town
applicant looking to move up to the
next logical level. a market like
Huntsville. That, I think, is the big-
gest difference between today and
three to tive years ago, when there
werz plenty of those kinds of appli-
cants out there.

R&R: How did a born-and-raised
Midwest boy end up in Alabama?

PT: | took a few months off from
radio and did some TV work with
Garmett. [ woke up one morning and
said, I miss radio, and | want to go
back.” I put a position-wanted ad in

Continued on Page 16
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Sweet Home Alabama
Continued from Page 15

R&R, which resulted in a call from
Bill Dunnevant, owner and GM of
WYVNN. I sent off a package to him,
and three weeks later I was here as
the station’s new PD.

R&R: What was your impression
of the station when you first got
there?

PT: 1t was a great heritage radio
station with lots of tradition, but it
was also a station that needed a
tighter focus and a lot of improve-
ment in its news product. In fact,
when I arrived, the first thing Bill
said to me was, “Find me a news
director and some newspeople.”
Boy, was that a surprise, because
you usually expect to hear the GM
tell you to cut back the news staff
and replace it with a barter news
service. '

Today I am proud to say that
WYVNN boasts a local news staff —
including our own staff meteorologist
—- of seven people. I’ve been told by
insiders at the local TV stations and
newspaper that they actually monitor
us for local news stories. Our News
Director, Marty Broman, has done a
hell of a job of finding good people
and training them to be first-rate ra-
dio newspeople.

R&R: That's an amazing com-
mitment by any station in any size
market in today’s radio world, let
alone in a market the size of Hunts-
ville.

PT: Bill Dunnevant is a local
owner of the old stripe. He’s a third-
generation operator who simply be-
lieves in doing great radio, and he
knows what that is. He’s a good
businessman, he’s a fair guy to
work for, and he believes that we
are here to serve the public. That
means more to him than almost
anything else; that is really what
drives him.

R&R: What are the pros and
cons of having the owner in the of-
fice next door?

PT: The pros are that you can ask
him a question and get an answer
immediately. Bill is a guy who real-
ly knows radio. He has a great pas-
sion for the business — it’s much
more to him than just the bottom line
— and if he thinks you’re right, you
can move ahead with an idea and get
it implemented immediately.

Something that I don’t really see
as a con — but some might — is
that I get immediate feedback from
the guy who owns the radio station.
1 know whether the owner I work
for likes or doesn’t like what I’'m
doing, because he’ll call me up and
tell me. It’s as simple as that.

I don’t have to worry that some-
one from corporate who doesn’t
really know me or our station is go-
ing to show up one day and just rip
me apart. I've talked to many peo-
ple that has happened to: They go
for months and months with no
feedback and no indication that
anything is wrong, and then, sud-
denly, bang — they’re out of a job.
That doesn’t happen here.

R&R: Along with being WVNN s
PD, you also hold down another
Sfull-time job as the morning talk
host. Are you a glutton for punish-
ment, or are you attempting to set
some sort of endurance record?

PT: Sometimes I do ask myself
why 1 didn’t go out and get an av-
erage 9-to-5 job where I could keep
normal hours and live a normal life.
But, like a lot of us in radio, I’m not
content to be a normal human be-
ing. | love doing this so much, |
can’t imagine doing anything else
or giving up any part of it.

R&R: What are some of the
challenges of being both the PD
and the morning guy?

PT: The most important thing is
that I have to set a good example for
everyone else on the air. I can’t get
away with the old “Do as I say, not
as | do” philosophy, because they all
get to listen to me every day, mis-
takes and all. But I love being on the
air, and, in a market like Huntsville,
I’m still able to do it.

While I like to think that I have
the programming skills to be a ma-
jor-market PD one of these days, |
have to be honest with myself and
say that ’'m probably not a major-
market air talent. But I have a great
passion for being on the air, and be-
ing able to do both is one of the
greatest things about working here.

R&R: Who would like listening
to WVNN more, George Bush or
Bill Clinton?

PT: I’d like to think that both of
them would enjoy the station, be-
cause | think that, for the most
part, they would hear us talking
about many things that affect their
daily lives, not just politics. That
said, this is a pretty conservative
area. The Democratic conserva-
tives here could make a lot of con-
servative Republicans look down-
right liberal.

Our aim is to reflect our audi-
ence, so, if your question is about
political ideology, I’d have to say
George Bush would be more com-
fortable with us. But we try to make
sure that all of our discussion is in-
clusive, as well as being interesting
conversation.

R&R: What's the biggest key 1o
the success of the hosts on WVNN?

PT: Their opinions. What’s going
to make our new afternoon host
succeed is her opinion. What’s
made Rush Limbaugh and Sean
Hannity — who began his career
here at WVNN — successful are
their opinions. That’s what makes
any talk show host great.

We’re in the business of stimulat-
ing discussion. Having hosts who
can articulate their opinions clearly
will do that every time, no matter
what market you are in or what po-
litical leaning your station might
have.

R&R: Where do you see yourself
in five years?

PT: I’d like to be programming a
major-market Talk station. 1°d like
to be able to put the skills I’ve
learned to work in a competitive
big-market situation. But it will

—

“I've been told by insiders at the local TV stations
and newspaper that they actually monitor us for
local news stories.”

A T S R S A S T T R R Ui

have to be the right situation and
the right opportunity to get me to
leave here, and, frankly, that has not
come along yet.

R&R: A move like that would
probably mean a big change from
your experience to date in family-
owned operations. Do you realize
how unique your career has been in
today's corporate-dominated radio
business?

PT: Yes, since I've only had two
radio jobs in 15 years. I don’t even
know what it’s like to work for a
big corporation. I worked first for
the Hubbard family — who are
among the classiest people in the
broadcasting business — and went
right from there to working for Bill

Dunnevant, who is also one of the
great broadcasters in America. |
consider myself to have been pret-
ty darn lucky so far.

R&R: Any advice for up-and-
coming Talk PDs or talents?

PT: Get in the door wherever
and however you can, then just
work your butt oft for that station.
Don’t bitch about lousy hours or
bad pay, just get in there and do
whatever it takes to get to your
next move up. Good jobs and po-
sitions in News/Talk radio are out
there — I can assure you of that —
but you are going to have to make
your own road and your own suc-
cess story. Nobody’s going to hand
it to you.

PLEASE SEND YOUR PHOTOS

black & white).

R&R wants your best snapshots (color or

Please include the names and titles of all
pictured and send them to:

News/Talk Photos, R&R
10100 Santa Monica Blivd.,3rd Floor,
Los Angeles, CA 90067
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Live Well

Listeners flock to Clark Howard because he helps them consume and
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Small-Market Reall

Continued from Page 3

Meanwhile, KSMA features Pre-
miere’s syndicated Dr: Laura and Talk
Radio Network’s Savage Nation dur-
ing its midday hours. Back down the
hall at The Fox, Robbie Knight is han-
dling midday duties. But Knight is a
time zone away in Denver, where she
does the midday shift live at KRFX
and voicetracks the day’s show for
The Fox.

These four Clear Channel stations
compete in the crowded Santa Maria-
Lompoc, CA market, rated No. 201
by Arbitron. But den’t let the smali-
market ranking fool you. “This region
is definitely becoming a very desir-
able place to live,” Anderson says.

Santa Maria, once known for its
farm-fresh produce, is now morphing
into a bedroom community for San
Luis Obispo, located 40 minutes to
the north, and Santa Barbara, which
is south of the Santa Maria area. Sta-
tions from San Luis Obispo and San-
ta Barbara regularly rate in the Santa
Maria-Lompoc book, thanks to the
market’s topography.

Diverse Listener Landscape

The market’s 12+ population is
35% Hispanic, and the region’s econ-
omy is typically mixed. Section 8
housing can be found just minutes
away from new $300,000 homes on
land where strawberry patches stood
only a year ago.

KXFM debuted a little more than
a year ago, following Clear Channel's
purchase of the cluster from Mondo-
sphere. In fall 2001 KXFM made a

great first showing in the ratings by
topping the market with a 7.6. How-
ever, The Fox dipped to a 3.7 12+ in
the 'spring 2002 book. Clear Chan-
nel’s other stations remained steady
compared to the previous two Ar-
bitron surveys.

What's a station to do after seeing
a huge debut followed by a sub-par
result in a two-book-per-year market?
“The Fox lost three to four shares of
a Classic Rock audience, but those
shares did not go to the competition,”
Anderson says.

“Qur take is that they must be bi-
lingual and are now listening to Span-
ish radio. Where do three shares of
Classic Rock listeners go? Our Sales
Manager [Vickie Randrow], who
lives on two-book averages, said it
best: *This book isn’t worth the paper
it’s written on.””

Anderson explained that the major-
ity of KXFM’s listeners live in two
distinct geographic areas. In the
spring book 20% of Arbitron’s diaries
fell into a heavily Hispanic area of
Santa Maria. ““‘Out of 422 diaries, 100
landed in one ZIP,” he says. “There
are some buyers who will only take
the spring book numbers because
they’ll get a better deal. It really hurts
us nationally to have such inconsis-
tent Arbitron numbers. Locally, things
are still OK, but this book ruins our
credibility with the national people.”

Eight Santa Maria-based salespeo-
ple sell for the entire four-station clus-
ter. “The male numbers [in the spring
book] are still good enough that we

had something to sell,” Anderson
says.

Up Close At The Fox

Anderson does afternoons at The
Fox himself, while nights are han-
dled by Big Dog, who voicetracks
the shift from Clear Channel’s
KSJO/San Jose. “In mornings, we
had The Early Show, voicetracked
out of KTYD/Santa Barbara,”
Anderson says.

However, Anderson, along with lo-
cal GM Hank Loeser and Operations
Director Keith Royer (who also
serves as KTYD PD and Operations
Director for Clear Channel’s Santa
Barbara and San Luis Obispo sta-
tions), recently decided to stop airing
The Early Show at The Fox because
KTYD is considered competition in
Lompoc. Beginning this week, The
Radiomen — the morning show at
Clear Channel Classic Rocker
KKZX/Spokane — debuts live on
KXFM, making The Fox the first af-
filiate to carry the now-syndicated
program.

Otherwise, Anderson says his sta-
tion’s Block Party Weekends and the
simple addition of a pure Classic
Rocker to California’s Central Coast
have helped make KXFM work. He
says, “In the fail book we had a 10.0

“There are some buyers who will only take the
spring book numbers because they'll get a better
deal. It really hurts us nationally to have such
inconsistent Arbitron numbers.”

*

share during the weekend. This area
never really had a Classic Rock sta-
tion until now.”

One weekend voice is Big Kahu-
na, who hosts the moming shift at co-
owned Oldies KQOL/Las Vegas and
earns $450 per month for his week-
end work at The Fox.

The working-class nature of Santa
Maria and Lompoc also aids The Fox
in getting that all-important at-work
listening. “It may be high-tech or it
may be at the body shop, but our at-
work listening is what we really focus
on,” Anderson says.

“There’s some se-
rious aerospace here.
There are a lot of
smart dudes building
missiles for Vanden-
berg and stuff. God
bless them for listening to The Fox.”
Is it TSL or cume that drives KXFM?
“I don’t know,” Anderson admits. *“]
superserve our core, get listeners and
try to keep “em happy.”

1f Anderson’s name seems familiar,
consider the stations the Washington,
DC native has worked at as an air talent:
WWDC-FM/Washington, WKLX/At-
lanta, WSHE/Miami, KOME/San Jose
and San Francisco’s KMET (as Max
Hunter), KFOG and KRQR, where he
had two stints as a jock. “I’m totally a
major-market jock who got sick of it
and wanted to get into programming,
but 1 couldn’t get anybody to take me
seriously,” he says.

Breaking Into Programming

Anderson finally got his chance to
enter the world of programming when
he took the PD post at KZGL/Flag-

staff-Prescott, AZ. In 1996 he jumped
over to KLSK/Albuquerque, which
he programmed for one year. From
1997 to early 2001 he held the PD
post at Clear Channel Rocker KRQC/
Monterey. The stint was a difficult
one, as KRQC was just two ticks on
the dial away from bigger co-owned
Active Rock KSJO/San Jose.

Then came Anderson’s ultimate
struggle, thanks to a corporate deci-
sion at Clear Channel. The company
put a plan in place that would create
a mini-network for KSJO that in-
volved simulcasting the station in
Monterey — on KRQC. Anderson
lost his station in the process.

“l went through some serious ca-
reer shit back then,” he says. “I was
desperately looking for a radio gig. |
was in sales for [KTOM/Monterey]
for a while — and I didn’t have a sales
background. It was a struggle.”

In August 2001 Clear Channel final-
ly had an opening for Anderson. A de-
cision was made to split the Oldies si-
mulcast of KXFM and KSMY in Santa
Maria by taking *XFM Classic Rock.
The KXFM PD position was his.

A few minutes before 3pm Ander-
son invites me to join him in The
Fox’s studio for his four-hour after-
noon shift. However, Loeser has
called a meeting at the same time in a
conference room. Twenty minutes lat-
er Anderson makes his way to the
meeting. “I just voicetracked the first
90 minutes of my show,” he says.

Following the meeting, Anderson
returns to the studio to finish his shifi.
On this particular day, he opts to
voicetrack the remaining portion of
his shift.

O

WQNQ FM  Asheville NC
WQNS FM  Asheville NC

WRCZ FM  Albany NY

KYGL FM  Texarkana AR
WHDQ FM  Claremont NH
KMOM FM  Colorado Springs CO
WDBN FM Macon GA

WTOS FM  Portland ME

WKLT FM  Traverse City MI
WKLZ FM  Traverse City MI
WGLX FM  Wisconsin Rapids Wi

Guus ' Roses, Aevosmith, Poison,
Scomons Def Leppavd Ratt
Crue, AC/DC, Van Haleun...

“When | think of The Tour Bus listener, | think of the 35 year old man, who makes
a good salary, who is possibly married with a child or two. And that's right where my
demographic needs to be. The Tour Bus has done well in every demo that is important
to WDHA. It has outperformed itself from year to year and | couldn't be more pleased.”

‘ elcome Aboavd

KATS FM Yakima WA
KBRE FM Atwater CA
KZPR FM  Minot ND

KLKK FM  Mason City 1A
WOSC FM  Salisbury MD
WNGZ FM  Elmira NY
WACL FM  Harrisonburg VA
KXLP FM  Mankato MN
KRXL FM  Kirksville MO
KZMT FM  Helena MT

831-429-2050

o
Wi Iburentertainment

Temie Camr
Program Director
WDHA FM 105.5
Marristown, N
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LeX &
Terry

WINNING
GOAST 2 GOAST

#1 12+ for over 6 years
#1 M25-54 tor 8+ years

Now top 5 Men 25-54
88% growth in under a year

Now Top 3 M18-34
Station best ratings ever

Phas

Now Top 10 M18-34
+167% growth in one year

Still #1 Men 18-34
#2 Advults 18-34
Also winning them over in New Orleans, Charlotte,

Springfield, Greenville, Pensacola, Virginia Beach, Ft. Myers
Roanoke, and many more! !

1

Peter Welpton at 214-528-4160,
or peter@lexandterry.com

RADIO'
SYNDICATION

www.coxradiosyndication.com

Sourcs Arbetron Sp 07 ADK shaves, axact hmes , subgect o lnmitnhions proted theren

2100 Frat Boy Scores Pole Position

n the latest of a series of big, stupid, atten-

tion-getting stunts, WHTZ (Z100)/New York

Morning Zoo guinea pig Greg T. The Frat
| Boy on Aug. 14 was arrested — again — for
duct-taping himself to a telephone pole in the
exotic Gotham suburb of Carteret, NJ. Mr. T
strapped himself to the pole six feet off the
ground to draw attention to the plight of longtime
WCBS-TV/New York weatherman Ira Joe
Fisher, whose contract is reportedly not being
renewed. The stunt resulted in Greg'’s fourth
arrest in his six-year tenure at Z100. “The first
time he was arrested in Martha Stewart’s kitchen
— he wasn’t supposed to be in there,” 2100
Director/Marketing Paul Miraldi tells ST. “The
second time was when he was running down the
shoulder of the Long Island Expressway wearing
only his underwear. The last time was when he
challenged the ‘no shirt, no shoes, no service’
policy at a local McDonald’s. He was wearing
the shirt and shoes, but his pants were around
his ankles.” Senor Frat Boy now has a Sept. 18
date with a judge. (Hint: Wear pants.)

Meanwhile, in a dumb stunt that’s par for the
course (insert rim shot here), KDWB/Minneap-
olis is the latest station to discover the hard way
that stuffy private country clubs have no sense
of humor when it comes to being targeted for
wacky morning show stunts. You see, Tiger
Woods and other heavyweight pros were in town
for the PGA Championship. Naturally, KDWB
morning stunt boy T-Bone headed over to the
Hazeltine National Golf Club — armed with a
chainsaw. Hilarity ensued. OK, not really. That's
because, unbeknownst to Mr. Bone, the FBl was
in the house. They were not amused. KDWB PD
Rob Morris explains T-Bone’s actions by saying,
“We’re in the entertainment industry, and the
morning show was just trying to get a laugh. We
acknowledge that the morning show probably
took it a step too far with the whole chainsaw
thing. We have the utmost respect for the
Hazeltine security department, and we apologize
for tying up any unnecessary resources — like
the FBI.” Interestingly, KDWB morning show
producer Jackson once attempted to bring a
cow onto the course at the Memorial Tourna-
ment in Columbus, OH when he worked at
WNCI.

Speaking of cows and other fine farm
animals, WFBQ/Indianapolis last week award-
ed one lucky person a 2002 Chevy Avalanche
SRS | e gL while on location at

i the Indiana State Fair.
WFBQ didn’t make it
easy, however, as six
listeners were forced
: = —SSEEE 1o face their fears in a
\l?ti?eﬂbi‘;';?;ta"t Kenny is 3 «giate Fair Factor”

contest. Aside from

being forced to eat three Madagascar giant
hissing cockroaches, each contestant had to

| survive being buried in bugs and then collect 95

cents while swimming in a giant aquarium. Lucky
listener Jon Hudson ended up with the new
wheels.

}More News About Hoasiers<

Morning duo Julie & Steve last week made
their long-awaited debut at Emmis Hot AC
WENS/Indianapolis, arriving at the station by
way of a police-escorted motorcade that began
at their former station — crosstown WZPL. A
special guest impersonator dressed as former

www americanradiohistorv. com

President Bill Clinton showed up to “pardon” the
pair, thus officially freeing them from their one-
year noncompete agreement. Concurrent with
their arrival, 21-year WENS afternoon legend
Bernie Eagan — who had been handling
wakeups on ’ENS on an interim basis — has
shifted to mornings at co-owned Soft AC WYXB/
indy.

While Julie & Steve were making noise with
their ’'ENS debut, the current 'ZPL airstaff — led
by morning guy Dave Smiley — created their
own headlines by “holding the station hostage”
for eight hours. The crew played nothing but
strange listener requests, offering what Funk and
Wagnalls refers to as “train-wreck radio.” When
contacted by ST, WZPL PD Scott Sands said of
WENS’s new wakeup duo, “Julie & Steve are
very nice people, and | wish them well, but | just
hope their new show is a little more topical than
using an impersonator of the last president to
introduce them. If they want, | can send over my
old copies of the Electric Weenie to use as show

prep.”

XM Satellite Radio Director/Comedy
Programming Mark Parenteau has been placed
on administrative leave after being charged last
week with sexually assaulting a 14-year-old boy
on three occasions at his Washington, DC home.
A DC Superior Court judge released Parenteau
to a halfway house until a court appearance
Sept. 10, the Washington Post reports.

In Madison, police have redirected their vast
crime-fighting resources to investigating WTDY-
AM talk host Chris Krok, who caused a furor by
using the term bitch-slap on the air. Krok
recently suggested that a certain female state
representative be “bitch-slapped” over her
stance on some complex and boring annexation
dispute. With no obvious thought of self-promo-
tion, a Madison mayoral candidate called upon
the police and the D.A.’s office to investigate
Krok for alleged “hate crimes.” Meanwhile, Krok

Continued on Page 20

Rumbles

* Columbia Gorge Broadcasters names Gary
Grossman President/GM. Grossman also be-
comes a partial owner, along with U.S. Con-
gressman Greg Walden and Walden’s wife,
Mylene.

* KITS (Live 105)/San Francisco inks Derek
Madden for nights. He replaces No Name, who
is now morning co-host on sister Hot AC KLLC
(Alice @ 97.3), where Madden remains MD.

* WSSR (Star 95.7)/Tampa morning hosts
Jeff Thomas and Jennifer Jordan exit, along
with producer Ernie Kefly. At sister WXTB (98
Rock)/Tampa, night jock Ricker exits after five
years.

* At KMY{/San Diego, PD Duncan Payton
and MD Mel McKay team for afternoons.

* KMJMY/St. Louis Asst. PD/MD and evening
host Brian Anthony crosses the street for
mornings at Smooth Jazz WSSM.

* WPYO/Orlando afternoon guy Zannie K.
heads home to Chicago to help with the family
business.

* KKPN (102.3 The Planet)/Corpus Chris-
ti, TX segues from CHR/Pop to Hot AC.

* WXLT/Marion-Carbondale, IL flips from
Rock to Alternative.
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Top 20 Rolling Mediabase/BDS ACTIVE ROCK!!!
Active Rock Close Outs: KUPD, KLAQ, WWWX, KFRQ!!

IMPACTING Alternative/Modern Rock THIS WEEK!!

Early @: WZTA, WJRR, KPNT, KRBZ, WRZX. KXTE, KWOD, WBUZ

“Everytime we play Polyamorous we get calls, Breaking Benjamin sounds fat on
the air — why else would we go 8 weeks early?” —WO0O0ODY,KPNT/St. Louis
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Does your brand stick?

Nothing works harder to drive station awareness
than a well designed decal or sticker promotion.
Contact CGl today!

) 29+ YEARS EXPERIENCE IN RADIO

) DURABLE, COLORFUL GRAPHICS

2 HIGHEST QUALITY PRODUCTION

3 AWARD-WINNING DESIGN STUDIO

Decals ~ Bumper Stickers — Coupons
Event Stickers — Statics — Concert Patches
and more!

CeeeeesCommunication
Graphics Inc

WHERE JAUALITY STICKS

(800) 331-4438 (918) 258-6502
www.cgilink.com

§0r an. ' more...

Street Talk.

Continued from Page 18

says that not only have no
advertisers pulled their spots, | #8
two have actually doubled their i
spotloads. Four advertisers r
said they’d pull their schedules

e

should Krok be blown out, and ~t
one local businessman called B 7
Krok's show to ask about d ik
becoming a new advertiser. Chris Krok

Good luck and Godspeed to Immergent
National Director/Promotion Ric Lippincott,
who leaves the radio and record businesses
after 30 years to pursue his childhood dream of
becoming an airline pilot. Lippincott will be
flying for Mesa Airlines and will fly commuter
routes for America West Airlines.

Randy Michaels Now
An Oldies Jock!

That's right — Cox Radio/Houston has
brought Mr. Michaels aboard for the overnight
shift at Oldies KLDE. This Michaels, who may
or may not have been CEO of Ciear Channel
Radio at one time, crosses the hall from sister
station Country KKBQ-FM.

iMonterey Bay es en fuego! No, the region
is not on fire, but a radio station is. Last week

| Wolfhouse Radio Group’s Regional Mexican

KEBV/Monterey-Salinas adopted a Latin-
flavored hip-hop format as “97.9 En Fuego:
Blazin’ Hip Hop Y Mas.” Radio Strategies
President Michael Newman (a former PD of
crosstown CHR/Rhythmic KDON) and Rose
City Radio VP/Programming Mark Adams are
consulting. The station is running jockless under
new PD Alex C., most recently the morning

host at KAJM (Mega 104.3)/Phoenix.

Shirlitta “Trinity” Colon, MD of XM
Satellite’s “Watercolors” Smooth Jazz format, is
upped to PD. She replaces Steve Stiles,
recently named PD of WNUA/Chicago.

In what the New York Daily News calls a
cost-cutting move, WABC/New York drops Lynn
Samuels from the 4-9pm Saturday shift.
Syndicated hosts Bob Brinker and Suze
Orman wilt now air, respectively, from 4-7pm
and 7-9pm Saturdays. Interestingly, Samuels
has been pink-slipped and rehired at WABC
before.

WBXWY/Blacksburg, VA flips to Classic
Country as WWBU: “Bubba 101.7 — Music for
Bubbas & the People Who Love Them.” PD
Jack Douglas remains large and in charge.

McGathy Promotions has created a
unique and innovative way to help radio create
tributes for the one-year anniversary of the

FROM THE HEART OF HIS BOTTOM J

One WKLS (96 Rock)/Atlanta listener is such a
huge fan of the station’s Regular Guys morning
show that he tattooed his posterior with the like-

’ nesses of show hosts Southside Steve, Larry Wachs
and Eric Von Haessler. What an ass!

www.americanradiohistorv.com

» Jeff Ayeroff accepts Creative Director duties
for Warner Bros. Records.

« WEDR/Miami VP/GM Jerry Rushin adds du-
ties at sister WHQT.

¢ Leslie Fram upped to Director/Programming
for Susquehanna/Atlanta.

* Chris Williams promoted to PD of WNNX/At-
lanta.

¢ Spanish AC KOVE/Houston relocates as Re-
gional Mexican KQBU (jQue Buena!) debuts.

v

* Tom Owens advances to Sr. VP/Program-
ming for Jacor.

* Bonneville sets David Ervin as VP/GM of
KZLA/Los Angeles and Kari Winston as Pres:
ident/Washington, DC Radio Division.

¢ Corinne Baldassano becomes GM/Radio for
AP.

* Allan Fee tapped as PD of KPNT/St. Louis.

) 4

+ Jim Swindel appointed President of Qwest
Records.

* Carey Curelop returns as PD of KLOS/Los
Angeles.

¢ Dale Carter chosen as PD of WWYZ/Hartford.

\ 4

* Reprise Records relaunched
with Rich Fitzgerald as VP/Di-
rector of Promotion.

* John Hayes appointed VP/GM
of KIOI/San Francisco.

* Robert W. Morgan rejoins
KMPC/Los Angeles for morn-

‘;‘

ings as Jim Lange goes to af- "o
ternoons.

Robert W. '
Morgan

4

* Gil Rosenwald elevated to
Exec. VP of Malrite Communi-
cations.

¢ Dave Logan selected as PD
of KFOG/San Francisco.

* Craig Scott promoted to PD
v, .4 of WMIU/Milwau- e

Dave Logan kee. 4

24

*Frank Cody lands in the PD §
chair of KLOS/Los Angeles. .

A

Sept. 11 terrorist attacks. Labels, managers and
artists are requested to create generic artist IDs
(no station call letters) that address the tragic
events and the feelings of the nation — especial-
ly positive or patriotic messages. Now through
Sept. 6, Wind-up Records is providing a dedicat-
ed phone line — open 24/7 — that artists may
call to leave recorded messages. That number is
212-895-3117.

Frank Cody

y

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com


www.americanradiohistory.com

“We played One More Minute here before thay got signed and it was instantly
Top 10 phones. We pulled it off the air while wasting for the new mix and now it's
#1 phones. The only thing better than playing them on your station

is seeing them live. WATCH OUT!” - Nancy Stesens PD, KEDJ Phoenix

“Great early reaction. Top 5 phenes after 31 spins!”
- Scott Petibone PD, WPLA Jacksonville

ur AL R - Warped Tour and Epitaph Punk-8-Rama Tour
Produced and mixed by Dave Jerden (Offspring Jane’s Addictien)

D). www.lavarecords.com www.authorityzero.com

© 2002 Lava Records LC for the United States and WEA International Inc. for the world outsde the United States.

WEFNX
WZTA
KEDJ

KWOD

\NJRR

WJSE
WEDG

KGRD
KRBZ

- Boston

. Miami *%®
- Phoenix
# Sacrameffiom

K Orlando

- “Atlantic City
- £uffa|o'

- ‘Grand Réplds
- Keansas Gity
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Sound Decisions.

Filter’s American Anthem

O Richard Patrick embraces his inner mutt on The Amalgamut

By Frank Correia, Music Editor
feorreia@radioandrecords.com

hether he’s being interviewed or is onstage howling into a mike, Filter frontman
Richard Patrick is somewhat of a pit bull when it comes to expressing emotion.
But don’t be afraid to call him a mutt — that’s the whole reason for his band’s
new album. “I’m 13th-generation American,” he boasts. “I love being a mutt. That’s
where the name comes from — The Amalgamut, the whole supermutt. The melting pot

comes to fruition.”

For all the non-lit majors out there,
the album’s odd title comes from
merging amalgam with gamut, and,
true to its moniker, The Amalgamut
shows Filter covering a wide range
of territory, from the industrial blast
of their 1995 debut, Short Bus, to the
subtle moments of 1999’s Platinum-
plus Title of Record. Amalgamut is
also the band’s most focused album
to date.

“If you listen to all three in a row,
you can hear development, which is
good,” Patrick explains. “We’re ex-
ploring our horizons. It’s the next
level. We don’t feel stagnant as a
band. We’re plowing through, and
that’s important — to constantly be
doing something new. We keep be-
ing honest to ourselves and our mu-
sic, and we believe everything will
work out.”

A New Concept

A former touring guitarist for in-
dustrial pioneers Nine Inch Nails,
Patrick formed Filter in the mid-"90s,
when he teamed up with multi-in-
strumentalist and studio knob-
twiddler Brian Liesegang for the en-
tirely Patrick-penned Short Bus,
which yielded the surprise hit “Hey
Man Nice Shot.”

*

“I have to take
advantage of the
creativity within this
band. I don’t want to be
Bruce Springsteen, I
want to be Led
Zeppelin.”

e

Following an acrimonious split
with Liesegang, Patrick assembled a
group that included guitarist Geno
Lenardo, bassist Frank Cavanaugh
and drummer Steve Gillis for Title of
Record. After four years away from
the game, Record brought Filter
away from the brink of one-hit-won-
der status and established a new foot-
hold for the band with the acousti-
cally driven hit “Take a Picture.”

Filter

Furthermore, Record included
contributions from other bandmem-
bers — then a new concept in the
Filter camp, but one that grew sig-
nificantly on The Amalgamut. “Geno
said he didn’t just want to be the gui-
tar player,” Patrick says. “He didn’t
want to sit around and wait for me to
write the record; he wanted to be a
part of it. | told him that I wasn’t go-
ing to lie to the music, so he’d have
to come up to my standards in writ-
ing. He did, and that was great. He
tried so hard. It worked and was re-
ally good. I’'m proud of him.”

If Filter sound more cohesive than
ever, it’s because The Amalgamut is
an amalgam of all the bandmembers’
talents. Lenardo contributes heavily,
including the first single, “Where Do
We Go From Here.” Meanwhile, the
aggressive metal of “So | Quit” and
the shamanistic slam of “It Can
Never Be the Same” are collabora-
tions among all four members.

“l want my bandmates to contrib-
ute,” Patrick says. “I want Steve to
play drums not because he’s our
drummer, but because he’s talented.
We could use a drum machine again,
but the only reason I used a drum
machine on Short Bus was because
1 didn’t know any drummers. | have
to take advantage of the creativity
within this band. 1 don’t want to be
Bruce Springsteen, | want to be Led
Zeppelin.”

Road Rash

Filter were on the road for two
years supporting Record, during
which time the band were able to gel
as a unit. But, as a band that doesn’t
write new material while touring,
Patrick and company had to catch up

after 24 months of creative down-
time. [ronically, it was more time on
the road that served as the catalyst
for The Amalgamut.

“I was feeling a little writer’s
block, so I thought, ‘Let’s just nip
this in the bud and go experience the
country,”” Patrick says. “I write ev-
erything based on experiences. |
went from Chicago to Los Angeles
in 21 days, which is usually a four-
day trip. We went everywhere. A lot
of the trip was spent in the South-
west, trying to avoid the winter.

“We went out to the desert —
Monument Valley, the Grand Can-
yon, Billy The Kid’s grave. We went
to Oklahoma City and saw the me-
morial there, and we went to the Na-
vajo reservation for a while, as much
as we could possibly see.”

Along the way Patrick was struck
with the concept for The Amalgamut.
“It was definitely an epiphany,” he
says. “l asked myself, ‘Within this
homogenized, Subway-Burger King
world, where are the individuals?’
And | realized that the people of
America are so cross-cultured now
that that is where you are going to
find them.

“So, meeting the individuals was
the most important thing. 1 think the
individuality in America is unbeliev-
ably powerful. There are so many dif-
ferent, freethinking people, and that’s
a good thing. Within our homogeny
you find incredible diversity.”

Darkness, Darkness

Within that diversity, there is also
darkness. Patrick has admitted that
Record came out of the personal

T —

“I've had people come
up to me and want to
take a picture with me,
which is fine. But when
they tell me they
downloaded my record, I
say the picture costs
$20."

e —
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# ROOM WITH A VUE

Richard Sanders.

RCA Records’ latest signing, Vue, recently visited the label's Los An-
geles offices to score some free food and discuss strategies for their
major-label debut, set for spring 2003. Pictured here are (l-r) Vue
manager Steve Hutton and keyboardist Jessica Graves; RCA Sr. VP/
A&R Brian Malouf; Vue bassist Jeremy Bringetto, frontman Rex Shelv-
erton and guitarist Jonah Buffa; RCA Chairman/CEO Bob Jamieson;
Vue drummer Rafael Orlin; and RCA VP/A&R Steve Ferrera and GM

gloom of a failed relationship. The
Amalgamut shows him observing the
darkness without rather than within.
“American Cliche” and “Columind”
examine the epidemic of school
shootings, while “The Missing”
finds Patrick questioning his beliefs
in the wake of 9/11.

“Where Do We Go From Here,”
echoes a common American senti-
ment in today’s new world disorder.
“It’s a song about confusion,” Pat-
rick says. “Everybody at some point
gets a little lost, and 1 think, as a
country, we are all pretty much
blown away by the events of 9/11.
You start to feel like nothing matters,
but that’s bullshit.

“The fact is, 1’m still alive, and
I’ve got my health and a future. Why
not praise that? I’m at the upper ech-
elon of freedom. I’m a rock star. |
was watching the /nternational
Space Station IMAX movie, and the
astronauts were talking about want-
ing to be rock stars when they were
younger, but they said it was too
hard, so they became astronauts. As-
tronauts aspire to be rock musicians.
It’s great!”

Traversing the country also seems
to have instilled a sense of patriotism
in Patrick. “My grandfather’s gen-
eration really stuck it out on the line
for us so that we can sit here and
scream profanities into a mike and
run around and be idiots,” he says. “I
am so thankful for that.”

Take A Picture

Patrick feels the need to exercise
his right to freedom of speech when
it comes to people downloading his

music for free. “People need to re--

member, when you get something
for free, someone is getting ripped
off,” he says. Patrick has posted a
message on Filter’s official website
(www.officialfilter.com) telling fans
not to download the album, but go
out and buy it.

“If you were to walk into a
McDonald’s, grab a cheeseburger
and walk out, you’d be arrested,” he
says. “I’ve had people come up to me
and want to take a picture with me,

e

“Within America’s
homogeny, you find
incredible diversity.”

e E——

which is fine. But when they tell me
they downloaded my record, | say
the picture costs $20. It’s bullshit.

“The Internet should be a good
thing, but in many ways it’s ripping
us off. If people want bands to dry
up and die, don’t buy the record —
just download it, because that will
be the last record you download.
I’m completely against it. A kid can
download the record, buy $10 worth
of blank CDs, burn them and sell
them for $5. That’s a horrible thing
todo.”

To help entice fans to buy rather
than burn, The Amalgamut includes
enhanced behind-the-scenes video
footage of the band, as well as a short
film titled Plague of a Thousand
Deceptions. “That will give people
an incentive to buy it,” Patrick says.
“You’re not just getting the music,
you’re getting a short film and other
stuff.”

The music, however, remains the
main ingredient in Filter’s melting
pot. “We are our own worst critics,”
Patrick says. “It’s crazy, because |
don’t plan on topping myself, but 1
really feel like, with this record, we
have moved on to the next level.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1658
or e-mails
feorreia@radioandrecords.com
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/7S Top 50 Albums
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THE INDUSTRY'’S NO. 1 RETAIL CHART August
W TW ARTIST ALBUM LABEL PDWERINDEX CHANGE
2 1 NELLY Nellyville Fo’ Reel/Universal 179,717 -14%
3 2 EMINEM Eminem Show Shady/Aftermathy/interscope 178,483 +4%
1 3 BRUCE SPRINGSTEEN The Rising Columbia 164,355 -33%
— 4 JAMES TAYLOR October Road Columbia 153,459 —
9 5 AVRIL LAVIGNE Let Go Arista 112,761 2%
6 6 NOW VOL. 10 Various Epic 111,827 -15%
5 7 LINKIN PARK Reanimation Warner Bros. 96,564 -27%
8 8 TOBY KEITH Unleashed DreamWorks 90,523 -23%
11 9 XXX : Soundtrack Universal 88,060 +18%
10 10 DAVE MATTHEWS BAND Busted Stuff RCA 79,596 -22%
4 1 SCARFACE Fix Def Jam South/IDJMG 60,333 -56%
15 12 NORAH JONES Come Away With Me Blue Note/Virgin 60,260 +5%
7 13 TRICK DADDY Thug Holiday Slip-N-Slide/Atiantic 59,509 -52%
14 14 PINK M!Ssundaztood Arista 55,986 -3%
13 15 RED HOT CHILI PEPPERS By The Way Warner Bros. 55,263 -9%
16 16 ASHANTI Ashanti Murder Inc./IDJMG 50,530 1%
SR KEITH SWEAT Rebirth Elektra/EEG 49,417 —
17 18 JOHN MAYER Room For Squares Aware/Columbia 48,885 0%
— 19 NICKEL CREEK This Side Sugar Hill 45,704 —
18 20 JOSH GROBAN Josh Groban 143/Reprise 43,938 -4%
26 21 AMERIE All'l Have Columbia 39,468 +10%
19 22 MARIO Mario J 37,382 -8%
— 23 SLUM VILLAGE Trinity (Past, Present & Future) Barak/Priority/Capitol 36,642 —
12 24 PROJECT PAT Layin’ Da Smack Down Loud/Columbia 35,741 -43%
24 25 SHERYL CROW C’mon, C'mon A&M/Interscope 35,572 -3%
21 26 COUNTING CROWS Hard Candy Geffen/Interscope 34,797 -9%
— 27" SNOOP DOGG PRESENTS Doggystyle Ali-Stars Doggystyle/MCA 34,775 —
40 28 VINES Highly Evolved Capitol 34,327 +19%
22 29 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 33,989 -9%
23 30 JACK JOHNSON Brushfire Fairytales Enjoy/Universal 33,727 -9%
30 3 VANESSA CARLTON Be Not Nobody A&M/interscope 32,983 -2%
2 32 KORN Untouchables Epic 31,166 -3%
29 33 TRUSTCOMPANY Lonely Position Of Neutral Geffen/Interscope 30,496 -9%
20 34 LIL WAYNE 500 Degrees Cash Money/Universal 30,004 -24%
42 35 SYSTEM OF ADOWN Toxicity American/Columbia 29,197 +4%
25 36 AEROSMITH 0, Yeah! Ultimate Aerosmith Columbia 28,566 -22%
44 37 NO DOUBT Rock Steady Interscope 28,424 +2%
37 38 0 BROTHER, WHERE ART THOU?  Soundtrack Lost Highway/IDJMG 27,736 -6%
— 3 NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 27,349 —
35 40 CELINE DION A New Day Has Come Epic 27,213 -12%
38 M CREED Weathered Wind-up 26,853 -8%
39 42 JIMMY EAT WORLD Jimmy Eat World DreamWorks 26,692 -8%
— 43 NEW FOUND GLORY Sticks & Stones Drive-Thru/MCA 26,653 ==
34 44 KHIA Thug Misses Dirty Down/Artemis 26,389 -15%
36 45 BIG TYMERS Hood Rich Cash Money/Universal 26,161 -15%
43 46 SHAKIRA Laundry Service Epic 26,114 -7%
31 47 IRV GOTTI PRESENTS... Various Murder Inc./IDJMG 25,247 -23%
27 48 STYLES A Gangster And A Gentleman Ruff Ryders/Interscope 23,954 -32%
— 49 MICHELLE BRANCH Spirit Room Maverick/WB 23,798 =
48 50 P.DIDDY We Invented The Remix Bad Boy/Arista 21,571 -17%

© HITS Magazine Inc.

0} ALBUMS
Rap Vis. Rock Tag-Team Match

This week’s chart battle pits two young rappers
against two rock veterans in a hotly contested
competition.

the top spot right up to the final bell.

In the end, it’s the rappers who win the day,
as the Pride of St. Louis (with all due apologies
to Stan Musial) and Motor City’s hip-hop enfant
terrible beat back the challenge of the boomer
pop rock icons.

Springsteen, whose reign at the top ends af-
ter twe weeks, finishes third, and Taylor, with his
own post-Sept. 11 album, surprises retail pundits

Park remix album (No. 7), DreamWorks/Nash-
ville’s hell-raising patriot Toby Keith (No. 8) and
RCA’s Dave Matthews Band (No. 10) complete
the top 10.

Tust outside the charmed circle, Blue Note/
Virgin's Norah Jones (15-12) goes over the
60,000 mark for the first time as multiformat air-
play continues to grow, and Aware/Columbia
singer-songwriter

week has Fo’ 3
Reel/Universal’s
Nelly. Shady/Af-
termath/Inter- sk

scope’s Eminem, 'v: P

Columbia’s |
Bruce Springs- James Taylor
teen and Colum-

bia’s debuting James Taylor playing leapfrog for

by settimg more-than156,006-for-a-Ne—4-debut:
Arista skate-pop poet Avril Lavigne rounds out
the top five, with “Complicated” remaining No.
1 at CHR/Pop and Hot AC and airplay starting
for “Sk8er Boy.”

Rap and rock are also involved in the other

top 10 newcomer, Universal’s double-CD XXX

soundtrack, which busts in at No. 9 on the
strength of the Vin Diesel box-office champ. Ep-
ic’s Now Vol. 10 (No. 6), Warner Bros." Linkin

John-Mayer (+7——
18) moves anoth-
er 48,000-plus.
Meanwhile, fu-
eled by top five
Urban and top 15
CHR/Rhythmic
play, Columbia’s
Amerie (26-21)
10%

Amerie

enjoys a

sales increase, §
and Capitoel
Aussie sensa- §
tions Vines (40-
28) climb 20%
in sales on a
flurry of radio,
TV and press
breaks.

EEG R&B croon-
er Keith Sweat
(No. 17), Sugar Hill bluegrass band Nickel
Creek (No. 19) and Barak/Priority/Capitol’s
Slum Village (No. 23) all crack the top 50 in their
first weeks.

Next week: Arista’s Neptunes-produced

Clipse have their eye on a chart-topping bow.
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Country Showdown

There are a lot of exciting new titles Going for Adds across all for-
mats next week, but the competition is most fierce at Country. Dixie
Chicks are going for a landslide victory in the Most Added category
with the Stevie Nicks cover “Landslide.” This is the second single
from Home, which is due in stores next Tuesday. The ladies are fea-
tured in the Aug. 26 issue of
Time, and in Dcécember they will
perform at the Kodak Theater in
Los Angeles for a concert special
to be aired on NBC.

However, it doesn’t look like X
anyone will win the Most Added
race at Country by a landslide,
especially since Brooks & Dunn
have a say in what happens. “Ev-
ery River” also officially debuts
next wecek, as the duo’s tour flows
through the country for the next
four weeks. Trick Pony are also
on a mission to win the coveted Most Added honor. “On a Mission”
is the first single from the trio’s upcoming album. George Strait's
“She’ll Leave You With a Smile™ won't get left behind in the race.
The song has already gained New & Active status, just like Brooks
& Dunn’s “River” and Trick Pony’s “Mission.”

They all have to play catch up with Toby Keith though. “Who's

Your Daddy?” climbs from 44-35* at Country with +236 plays and
29 adds, and we're still a week out from the official add date. But,
whatever you do, don’t count out Jameson Clark. The newcomer
has a lot of self-contidence, as evidenced by his song “You Da Man”
from his Oct. 8 debut album, Workin’ on a Groove.
: Though Country may be the
main event. Pop wins the prize
for the most hizarre head-to-head
competition. Operatic singer Josh
Groban already hit No. | at AC
with “To Where You Are,” and
now he brings the first single
from his self-titled album to Pop
2y and Hot AC. Discovered by Da-
¢ vid Foster, Groban rose 1o fame
with appearances on the Rosie
O 'Donnell Show and the televi-
sion series Ally McBeal. Going
up against Groban are none oth-
er than Alternative standouts Kottonmouth Kings. The Orange Coun-
ty, CA natives present “Positive Vibes,” the first single from their up-
coming fourth album, Rollin’ Stoned. The album arrives Oct. 8, and
“Vibes” hits Pop and Alternative airwaves next week.

On the Urban side of things, B2K aim 1o increasc their fame with
“Why I Love You.” The group are currently touring with Lil’ Bow Wow
and IMX as part of the 2002 Scream 2 tour and were nominated for
two MTV Video Music Awards. LL Cool J also brings the love with
the Neptunes-produced track “Luv U Better.” This is the first cut from
LL’s upcoming Oct. 15 release and tenth album, X. The Neptunes are
busy, as usual, as their own Star Trak Entertainment, in conjunction with
Anista, presents Clipse’s “When the Last Time.” Clipse’s debut album,
Lord Willin’, will be out soon, featuring their first hit, “Grindin’.” Ms.
Jade made heads nod with “Big Head,” and now she follows it up with
“Ching, Ching,” featuring Timbaland and Nelly Furtado. Both tracks
can be found on Ms. Jade’s forth- . — -
coming debut. Girl Interrupted. | -
LL’s “Luv” and Ms. Jade’s “Ch- |
ing. Ching” are Going for Adds at
Rhythmic as well.

Avid hunting and gun enthusi-
ast Ted Nugent gocs to Rock and
Active Rock next week with
“Crave.” This is the first peck at
the legendary artist’s upcoming
project Craveman. Joining Nu-
gent at the two formats are the
up-and-coming band Earshot.
The rockers follow up their
breakthrough hit, “Get Away.” with “Not Afraid.” Earshot are also
unafraid to throw their song into the Alternative mix as well next week.

Triple A mixes the new with the tried and true. The band Feel, who
performed at last week’s R&R Triple A Summit 2002, present their
debut single, “Won't Stand in Your Way.” Dave Matthews Band are
a Triple A staple, and they add more food to the table with their lat-
est, “Grace Is Gone.”

Dixie Chicks

Earshot

— Mike Trias

Goinq For Adds
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Week Of 8/26/02

CHR/POP

FURTHERMORE Letter To Myself (Universal)
GAVIN ROSSDALE Adrenaline (Universal)

JACK JOHNSON Flake (Enjoy/Universal)

JOSH GROBAN To Where You Are (143/Reprise)
KOTTONMOUTH KINGS Positive Vibes
(Suburban Noize/Capitol)

STARLESS They Will Not Sing To Me (MGA)
TRICK DADDY f/CEE-LO & BIG BOI in Da Wind
(Slip-N-Slide/Atlantic)

CHR/RHYTHMIC

AMANDA PEREZ Angel (Powerhowse)
BENZINO Rock The Party (Elektra/EEG)
CLIPSE When The Last Time (Star Trak/Arista)
LL COOL J Luv U Better (Def Jam/IDJMG)
MS. JADE Ching, Ching (Beatciub/interscope)

URBAN

B2K Why | Love You (Epic)

BENZINO Rock The Party (Elektra/EEG)
CLIPSE When The Last Time (Star Trak/Arista)
LL COOL J Luv U Better (Def Jam/IDJMG)
MR. CHEEKS Let's Get Wild (MCA)

MS. JADE Ching, Ching (Beatclub/Interscope)

URBAN AC

AL JARREAU Secrets Of Love (GRPVMG)
GLENN JONES | Wonder Why (Peak)

COUNTRY

BROOKS & DUNN Every River (Arista)

DIXIE CHICKS Landslide (Open Wide/Monument)
GEORGE STRAIT She'll Leave You With A Smile
(MCA)

JAMESON CLARK You Da Man (Capitol)

ROBIN ENGLISH Beautiful Today (Columbia)
TERESA FARRIS Naked In The Pourin’ Rain (Xtreme)
TOBY KEITH Who's Your Daddy? (DreamWorks)
TRICK PONY On A Mission (H2E/Warner Bros.)

AC

DAVID LANZ That Smile (Decca)

HOT AC

GAVIN ROSSDALE Adrenaline (Universal)

JOSH GROBAN To Where You Are (143/Reprise)
LAMYA Empires (J)

LAVA BABY | Got You (Liquid 8)

RHETT MILLER Come Around (Elektra/EEG)
SOMETHING CORPORATE | Woke Up In A Car
(Drive-Thru/MCA)

STARLESS They Will Not Sing To Me (MGA)

SMOOTH JAZZ

BOB JAMES Morning, Noon And Night

(Warner Bros.)

OENNY JI0SA Body 2 Body (1201 Music)

GATO BARBIERI Shadow Of The Cat (Peak)
GEORGE DUKE Chillin' (BPM)

JIMMY SOMMERS Falling For You (Higher Octave)
KEN NAVARRO Healing Hands (Shanachie)
NATALIE COLE Tell Me All About It (GRPVMG)

ROCK

EARSHOT Not Afraid (Warner Bros.)
TAPROOT Poem (Velvet Hammer/Atiantic)
TEO NUGENT Crave (Spitfire)

il

ACTIVE ROCK

EARSHOT Not Afraid (Warner Bros.)
TAPROOT Poem (Velvet Hammer/Atiantic)
TED NUGENT Crave (Spitfire)

ALTERNATIVE

BREAKING BENJAMIN Polyamorous (Holfywood)
EARSHOT Not Afraid (Warner Bros.)

JACK JOHNSON Bubble Toes (Enjoy/Universal)
KOTTONMOUTH KINGS Positive Vibes
(Suburban Noize/Capitol)

MIDTOWN Like A Movie (Drive-Thru/MCA)
SR-71 Tomorrow (RCA)

TAPROOT Poem (Velvet Hammer/Atiantic)
THEORY OF A DEADMAN Nothing Could Come
Between Us (Roadrunner/IDJMG)

TRIPLE A

BARRY ADAMSON Black Amour (Mute)
CONJURE ONE f/SINEAD 0'CONNOR

Tears From The Moon (Nettwerk)

COUNTING CROWS Miami (Geffen/Interscope)
DAVE MATTHEWS BAND Grace Is Gone (RCA)
FEEL Won't Stand In Your Way (Curb)

GEOFF TATE Helpless (Sanctuary/SRG)
JIMMY EAT WORLD Sweetness (DreamWorks)
JOSH JOPLIN GROUP (| Am Not The Only)
Cowbay (Artemis)

TREY ANASTASIO Cayman Review (Elektra/EEG)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For mare info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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Duncan
Continued from Page 3

After nine consecutive years of
revenue growth, overall industry rev-
enue was down 4.6% in 2001. from
$17.1 billion in 2000 to $16.7 billion.
Duncan notes that last year's revenue
fallout was deeper in the 173 major
markets it tracks, where revenue ac-
counts for two-thirds of the industry
total. There was a 7% decline in those
markets, from $11.8 billion to $10.9
billion. The figures used by Duncan
are for gross revenue and do not in-
clude trade.

Not surprisingly, Clear Channel
and Infinity dominated Duncan’s list
of the nation’s highest-billing radio
groups. Clear Channel was No. 1 for
the third year in a row, with $3.5 bil-
lion for 2001. Infinity came in sec-
ond for the fourth consecutive year
(after two years at No. 1), with $2.2
billion. Coming in a distant third was
Cox Radio, at $433.1 million, while
ABC Radio ($385.6 million) and

Entercom ($357.6 million) rounded
out the top five.

Finishing off the top 10 were Cita-
del ($324.2 million), Radio One
($294.4 million), Emmis ($263.2
million), Hispanic Broadcasting
($262.8 million) and Susquehanna
($221.8 million). Except for Radio
One and Emmis trading places, the
order was identical to 2000’s. And,
despite being the second-largest com-
pany in terms of stations owned
(208), Cumulus finished 12th, with
$189.3 million. Also of note Regent
rocketed from 27th place in 2000 to
20th in 2001, with $62.1 million; Sa-
lem dropped from 23rd to 27th, at
$36.5 million.

Several major markets hit the skids
last year, as L.os Angeles. New York
and Washington, DC all posted sig-
nificant losses. Duncan reported that
the Big Apple’s radio revenue slid
15%, from $827.2 million in 2000 to
$700 million in '01. Revenue in the
nation’s capital slipped 14%, from
$382.4 million to $328.8 million, and

L.A. stations lost 8%. from $914
million to $838.1 million.

But Duncan sees a turnaround for
the markets this year, predicting L..A.
revenue will grow to $863.2 million
and New York revenue will improve
to $719.2 million — a 3% gain for
each. DC revenue is expected to grow
6%, to $346.9 million.

Duncan’s take on 2002? "My pre-
diction is that we will end the year
with either no revenue growth or a
drop of no more than 3%,” he said.
He also believes that, because ad
rates are dropping rapidly, adding
units is not an option for most sta-
tions. “Recovering from rate-drop-
ping will take some time,” he said.

Still, Duncan chastised radio sta-
tions for not giving listeners suffi-
cient reason to tune in. “My primary
concern is that radio’s listening lev-
els continue to decline, just as they
have for the last 15 years.” he said.
“I see no end to this trend until we
clean up our presentation and offer
listeners reasons to stay with us.”

Fullam
Continued from Page 1
an incredible opportunity to be a part
of a great team and to do what I love
to do.”
Fullam joined Clear Channel fol-

lowing that company’s 2000 merger
with AMFM Inc., where he had been
Market Exec. VP/New York since
November 1999. His tenure at
AMFM was highlighted by the 1996
reintroduction of WKTU to New

York radio listeners. The station
quickly rose to No. 1 and has re-
mained a top competitor in the
nation’s No. I market. It his new post
Fullam will remain based in New
York.

Quartararo
Continued from Page 1

“Specifically, because the sales
function is driven more and more by
marketing and promotion initiatives,
[ will look to Phil to lead an effort to
better integrate our sales division
with our record labels” marketing
activities. Phil will help me and all
our labels improve our artist-devel-
opment performance and build on
EMI’s proven expertise in catalog
marketing.”

Quartararo said, “I'm thrilled to
be working with David Munns and
delighted to be coming back to the
EMI team at a time when the com-
pany is being reinvigorated with
new management and guided by a
clear vision. With its focus solely
on music. | believe EMI is in the
best position to reinvent the busi-
ness and deliver great music to con-

sumers in innovative ways. We
have an exciting opportunity to take
bold steps. fine-tune the organiza-
tion, boost sales and leverage the
industry’s best catalog.”

Quartararo was most recently
President of Warner Bros. Records.
He previously spent 11 years at Vir-
gin USA, the last five as President/
CEO.

Arista recording artist Avril

" It'sNotSo ‘L‘amplica@’

Lavigne was in Los Angeles not too long ago

|
il

to shoot the video for her No. 1 Pop hit “Complicated.” The video was
‘ directed by The Malloys (Blink-182, Foo Fighters) and filmed in L.A.’s
Griffith Park and Eagle Rock Plaza mall. Seen here taking a breather on

\ the set are (I-r) Emmett Malloy, Lavigne and Brendan Malloy.

Columbia Records Group recently presented Columbia/Aware recording artist John Mayer with an RIAA Gold plaque
certifying that his debut album, Room for Squares, sold more than 500,000 copies. Seen here celebrating are (I-r)
Columbia Records SVP/NNideo Promotion & Television Gary Fisher; Columbia Records Group SVP/Pop & Adult Pro-
motion Lee Leipsner; Columbia Records VP/Adult Format Promotion Pete Cosenza and VP/Marketing Greg Linn;
Columbia Records Group President Will Botwin and Chairman Don lenner; Columbia Records SVP/Media & Market-
ing Larry Jenkins; Columbia Records Group EVP/Promotion Charlie Walk; Columbia Records Sr. Dir./Promotion Trina
Tombrink; Mayer; Columbia Records VP/A&R Lee Dannay; Mick Management representative Michael McDonald;
Brick Wall Management representatives Rishon Blumberg and Michael Solomon; Aware Records President Gregg
Latterman, and Columbia Records Group SVP/Sales & Retail Marketing Tom Donnarumma and EVP John Ingrassia.
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“NOT AFRAID"

FROM LETTING GO

GOING FOR
ADDS 8/26!!!

FOLLOW UP
TO THE TOP 5
SINGLE “GETAWAY”

New This Week:
WAAF KRXQ@
KGQRC WNOR
WCMF WNVE
KRZR WLZX
WRXR KDOT
WCPR

Already On:
KUPD WEBN
WXTB WCCC
and KOMP!!!

Headlining Tour
This Fall

Video Completed

Produced by Dawd Katine
Coproduced by Jason Shater
Adurionisl production by Will Martin
Mixed by Andy Waliace

mysarshot com
whi- com
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The most common usage of the word family is to define people
who are related by ancestry or marriage, those who live in the
same house, a social unit consisting of parents and children. For
many people, friendships grow to the point that those
relationships are also considered to be in the vein of family.

Webster’s explains that the classification of the word family also extends to a.group
of things having a common source or similar features — biologically (i.e., class:ficafion
of plants and animals), ecologically {a community of organisms in the same
species), linguistically (a parent language and its dialects), even
mathematically (entities with a shared proparty).

People who have shared interests and goals also tend to lump
themselves into a family grouping, and that's what we've done
for the eighth annual R&R Rock special. We are a group of
people united by a love for our jobs, our music and even for
each other. As with all families, there are spats, and some
members don't get along, but we share the pain when a family
member loses his or her job, faces an illness or experiences G
hardship. We rally around those who are hurting. We celebrate each
other’s successes.

The Rock family is as varied as the pecple who are part of it. On these
pages you'll meet many of them. Celebrate with some of the winners of the 2002 R&R
Industry Achievement Awards: family favorites KXXR/Minneapolis, WHJY/Providence,
Laura Curtin and Ron Cerrito and Mike Rittberg. In “Who's Your Daddy?” we talk to
people who have been cited as mentors. They tell us their motivation for teaching
others and talk about who mentored them The “KISS Extended Family” is an e-mail
newsletter that KISS in San Antonio uses ta help reinforce the family concept with its
listeners.

Every family has a mode of transportation. We wondered what kinds of promotional
vehicles drove the format around town. “The Family Car” shows Rock’s attitude and
creativity when representing itself on the road. Many families have a black sheep. One
could argue that our industry’s black sheep is the illegal downloading of music. But 360
Music, in conjunction with MP3.com, is developing a concept that tries to make the
most of Internet song searches. “Dyeing the Black Sheep White” tells about this
emerging model. “Family Celebrations” takes note of WIYY/Baltimore's 25th anniversary
this year. And what about all those baby pictures? Can you guess who they are?

There are many individuals in the R&R family who contributed to this special, and
I'd like to thank each one: Carol Archer, Josh Bennett, Mark Brower, Paul Cotbert, Frank
Correia, Big Mike Davis, Erica Farber, Missy Haffley, Tim Kummerow, Tanya 0Quinn,
Richard Lange, Brida Connolly, Adam Jacobson, Katy Stephan, Keith Berman, Kristy
Reeves, Delia Rubio and Gary van der Steur. Additionally, honorary family member
Margo Tone assisted me greatly.

Most important, during this difficult economic time several members of the record
community opened their wallets and supported this issue. They reminded me of the
many times my parents sacrificed their own needs to take care of us kids. Thank you to

everyone who advertised and made this issue possible.
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In January of this year two of my
columns were about people discussing
who their mentors were. It seems
appropriate for this “Rock Family”
< special that we take the next step and
find out what motivates these mentors
and who, if anyone, mentored them.

Tom Owens
Sr. VP%Prpgraermg,
Clear Channel

My motivation is the recognition of my
own passion and enthusiasm for the
business in others and a desire to
surround myself with
those individuals.
Recognizing, recruiting,

rewarding and retaining

e,

talent is as important as
having it. I have always
tried to have people

Vs

around me who excel,
understanding early on
; that your professional
- 1 associations define you.

L it 40

One of the more

exciting consequences
of consolidation is the
ability we now have to
rapidly identify and

advance quality talent. However,
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mentoring has always been its own
reward. Helping true talent achieve its
potential is the surest route toward
reaching your own potential. As for me, I
was very fortunate to associate with
individuals who set a high bar and kept
me in a dead run to keep up.

E. Alvin Davis was the first of several
of these people. I was programming in a
small market and called him out of the
blue wanting to tour WSAI/Cincinnati. He
not only graciously took the time to show
me the facility but also spent two hours
with me, talking radio. I left the station
F with an offer to program WSAI's attack on
A crosstown WEBN.

That success led to Frank Wood hiring
me to program WEBN, which led, eventu-
ally, to Jacor and Randy Michaels. Each of
these three individuals dedicated his time,
patience and friendship to helping me
achieve my goals — despite my occasional
best efforts to the contrary. If I have, in
turn, had a positive impact on someone
else’s professional path, T consider it small
repayment for the investment these
individuals made in me.

Bitt McGathy
PresidenEyMc,Gathy
Promotions
I don’t ever consciously think about

being a teacher. I'm very honored that
I'm able to give back to an industry that's
been so amazingly good to me. The

L NPT LS Iy,
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motivation for teaching the kids who

Tom Owens

work for me is obviously to make my
company better. My motivation for
teaching people I work with — well, I
don’t think of myself as a teacher, but if
I can impart some wisdom that makes
things easier for others or helps them
solve a problem, I love giving back. I've
had so many people be really good to me
in this business.

Who mentored me? Absolutely,
unequivocally, Dick Kline. He was GM of
Polydor Records in 1978. He is Steve
Kline’s — head -of Top 40 at J Records —
father. Dick brought me to New York,
protected me until I got
smart enough to stand
on my own two feet and
taught me how to
promote music and how
important promotion is.

He said some very
smart things over the
years that made a big
impact on me. “Loyalty
Dead plastic
has no soul.” “Repeti-
tion is the mother of
hit-dom.” I was going

"o

is key.

to write a book one
time called Kline's
Lines. He had more common sense than
anyone else. He was a practical, hard-
working, great promotion man.

Once, when I told him that a certain
record really sucked, he answered,
“Listen to me! It's not your job to decide
whether or not the record sucks. You get
it played; let the people decide.”

Mare Chase
Head of Glear Channel's
Smart-Ass Tongue-In-Cheek
Division

Up until now I have never revealed the
real secret behind my management
mentoring technique. Let me stress how
much I consider this business practice to
be a real gift. It is not conventional, but
it obviously works, or programmers in
your earlier articte would not have
mentioned me as a mentor.

I am fortunate. Early in my career I
discovered a marvelous motivation for
mentoring others. One day it just hit me
out of the blue. It was a sudden
revelation, a divine inspiration, if you
will: Keep your eyes open, and you will
eventually find a person who, when
promised future career-growth
opportunities, can be convinced to do
their job and yours.

Your offering to be their
mentor makes them want to work their
asses off taking care of all your crap.

And you know what? They do a great
job, and you get all the credit and bonus
points for taking time out of your busy

Who’s Your Daddy?

Industry mentors tell why they do it and who influenced them

schedule to be a mentor. It's simply
amazing.

Those being mentored will have
unyielding passion for and dedication to
the task at hand, which gives you the
perfect opportunity to sneak out of work
to do really important things like bowl,
drink beer or hit on the girlfriend or wife
of the person you are mentoring. These
unsuspecting girls are clueless to the
scam, and you can always count on them
to be pissed that their “little business-
man” works too hard and is never home.
Since you have a ton of free time to
spend with them, they become putty in
your hands.

What a scam! Don't you love it? Please
share this with your readers, and I hope
many, many, many others now benefit
from this practice.

My mentor was my father. He was
a lying, thieving, boozing, womanizing,
gambling, no-good dirtbag, and I
worshiped the ground he walked on.

Jeff Murphy
Media Consultant,
DeMers Programming

I'm lucky to have been mentored by
several people who have taken me under
their wings since [ started as a teenage
disc jockey. Lee Malcolm, then PD of
WIRL/Peoria, IL, once told me that an

hour of my weekend shift was one of
the best he’d ever heard on the

¥

S
“Keep your eyes open, and you will eventually find a person who, when promised

future career-growth opportunities, can be convinced to do their job and yours.”
Marc Chase

.

he wouldn't ask them to do anything he
wouldn't do himself. I could never put in
more hours than GM Rich Fruin, but I
figured I should at least try to copy his
work ethic.

Shortly after I got the PD job at
Classic Rock KKLZ/Las Vegas in ‘87, I
suggested to the GM that our format
wasn't focused. I was nervous about
disagreeing with the consultant, so I
anticipated a pink slip or at least an
Excedrin headache. But the owner flew
Alex DeMers in for a second opinion, and
we hit it off immediately.

Alex encouraged my creativity while
polishing my management skills.

I learned the business of radio by
picking his brain into the wee hours of
the morning on every visit. I later got a
taste of consulting while overseeing our
sister station in Spokane. When I'd fly
back to Vegas, the jocks would note how
obvious it was that I loved working with
multiple staffs and tackling new
challenges. I jumped at the chance to
join DeMers Programming.

Over 10 years later I still get energy
from teaching. My greatest thrill is
seeing the light bulb go on over a PD’s
head when they get how to program a
winning station and have that first great
book. I get a charge out of hearing
a great bit on the air that was born in a
brainstorming session.

Among my rewards are having a PD

R,

station. Real fast, I learned the value
of praise.

Rick Peterson was the first PD [
worked for at WWCT/Peoria, and the guy
had unbelievable integrity. My people
skills came from watching how much
others liked working for him. They knew

AndThe Cradle
Will RoC k

tell me that a jock is looking forward to
having me hear his tape and running
into a former client who couldn’t wait to
get out of aircheck sessions but later
introduced me as the guy who taught
him how to do good radio.

Continued on Page 30

www.americanradiohistorv.com

Do you recognize this
child of rock 'n’ roli?
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Continued from Page 28

Reading that Ray Lytle at WWCT/
Peoria, who wouldn't look me in
the eye the first time we met, cited me as
his mentor was a special thrill too.

I'm horrified when I hear
that some consultants won't let up-and-
coming PDs watch them make software
adjustments or even explain the logic of
their moves. Never once was I not invited
to debate programming logic with my
consultant. I'm stunned to meet jocks
who have never been given the chance to
have a face-to-face critique session with a
consultant. I live for being the guest
speaker at airstaff meetings, knowing
that someone’s light bulb might go on
while I'm teaching.

I hope I never lose my desire to explain
why I believe what I believe to the
programmers and talent I work
with, because I wonder how far I would
have gone if my mentors hadn't taken the
time to see my bulb light up.

Hatry Guscott
Asst. Ditector, WRUF-AM
& FM/Gainesville; Station

Manager/PD WRUF-FM

I am in a situation
where identifying,
recruiting and training
air talent is a
major component of my
job.

Other than the
obvious answer of
wanting to win in a
competitive environ-
ment, my greatest
motivation in teaching
others is the satisfac-
tion of seeing former
employees, many in
positions of responsi-
bility, at other radio stations across the
country and, in general, following their
careers as they grow and develop in the
industry.

Most of my programming and em-
ployee-developmental skills were self-
taught. I grew up listening to Top 40
radio in the 1960s, when WABC/New York
and WLS/Chicago were the standards that
others strived to achieve.

In my early days in radio in the 1970s,
I credit Al Peterson, at the time a PD in
Tampa, and Tommy Hadges at KLOS/Los
Angeles as two programmers I followed
very closely during their tenures.

Harry Guscott

Who's Your Daddy?

Understanding their programming
philosophies helped me develop during
my early years in radio.

Over the past 20 years I also credit Jeff
Pollack and Pat Welsh for their perspec-
tive, guidance, suggestions and input.
They have been a major factor in my
evolution and in the overall success of
WRUF-FM.

Jae Benson
Morning Diive @ Talent,
KCBS/Los Angeles

If someone asks for advice and
actually wants to hear the answer, I'll
help. But I've never had the time or
motivation to seek out people to teach or
mentor. While natural talent is necessary
(the more the better) for meaningful
success in radio, personal motivation is
far more important than the ability to be
glib, clever and the coolest or nastiest
cat in town.

The key is knowing when to shut up
and how to communicate, how to truly
learn from all situations and how to
survive dealing with radio idiots. To
paraphrase Neil Peart, the main cause of
a failed career isn't a failure of talent, it’s

a failure of character. If
someone doesn't want to
hear that, don't waste my
time.

As for my having a
mentor, there was no one
particular person in my
first 29 or 30 years on
the air. However, the
past five have been real

interesting with PD
Tommy Edwards. But
then, he’s the only real
jock I've ever worked

for, and his back-

ground includes
working directly with people like Larry
Lujack and the WLS crew. This is real
fun, and the audience has never been
bigger. Rock on!

Jim Fox-
OM, WBYR, WFWI & WFJZ/Ft.
Wayne, IN
My greatest motivation is purely selfish. I
get no greater satisfaction than that which I
get from planting a seed and then hearing it
grow beyond my own creativity. I've
heard amazing radio from my staffs, and it’s
been the result of creative collaboraticn
between staff members who share a

“I really learn from people who are smarter than me and those who argue with

me and challenge me to prove my theories in a way they can understand.”
Tom Barnes

common direction and have a clear
understanding of the boundaries.

I once interviewed for an on-air
position with a programmer who stated
that he never wanted to be surprised by
what he heard on his own station. I
encourage my staff to surprise me every
day.

My early mentors were guys who were
pioneering radio programming in the
'60s and '70s. I had the good fortune to
cross paths with some of them when I
entered the business in the early "80s.
They were surprised that, as a radio-
listening youth, I had noticed seem-
ingly insignificant elements of their
programming. I was excited to hear the
explanation of the philosophies that
inspired those seemingly insignificant
elements from the guys who were
responsible for them. Many of those
philosophies apply to 21st-century
radio. Many do not.

Towy Barnes
President, Medjathink

My motivation for teaching others is
very selfish: I believe that it’s by
teaching others that I learn. I really
learn from people who are smarter than
me and those who argue with me and
challenge me to prove my
theories in a way they
can understand. It
solidifies my worldview
and makes it more
objective.

If you mentor
somebody, your job is to
show them the ropes. You -
benefit when that person
asks you, “Why are you
doing that? That’s BS,”
because then you have to
stand back and re-
evaluate and consider

Jim Fox

whether the person is
right or whether you have a valid
point. I work best with people who
have a lot of experience in the business
and whose questions don't have pat
answers. I like when you have to apply
a method to the question in order to
solve the problem.

When I got into radio, most program-
ming knowledge was handed down

e
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{AndThe Cradle
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through orat tradition. I like to think
that the one thing I brought to the
table was a willingness to reject oral
tradition and hold programming up to
some sort of scientific scrutiny. Which
of those oral traditions were relevant
and which were not?

You had to be willing to work with
people who had seen enough battle to
know that some of those oral traditions
weren't necessarily true. Examining
these traditions has to be done in a
context that is not disruptive to the
business process. You have to be able
to think them out when you're not
under the gun.

Jon Sinton mentored me for 10 years
and did a really good job. Frank Wood
was a mentor. Michael Hughes has been
a huge mentor, even though he’s been a
client of mine for over 10 years. He has
skills in areas that go so far beyond my
comprehension that it still astounds me
to this day. Bruce Mittman is my
street-fighting mentor.

The hard part about naming my
mentors is not being able to name
everyone. Almost every client of mine
has taught me so much that has been
indispensable. They've all had different
views that rejected the oral tradition,

and all of them have
had a certain bravery
and competency in
different areas that
allowed us to go
beyond what conven-
tional wisdom might
have said to do in a
situation.

Wrap-Up
Barnes is right
about oral tradition
and this business.
Whether conventional
wisdom is used in
programming and research or new
methods and ideas are applied, the
bottom line is still that it's about
people teaching people. It doesn't
matter if you mentor one or 100 people
in the business or in your personal life;
as long as you make a difference in the
life of another person, you are making
a world of difference.
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WAAF
KXXR
KQRC
WLUM
WCCC
WTPT
KRTQ
KRQC
WXQR
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WBYR
WCHZ
WWBN
KDOT
WWWX

WEBN
WBUF
KMOD
WNCD
WHEB

KNCN

Already on at Active Rock radio:

WRIF
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KISS
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WNVE
WQBK
KRZR
WQxA
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KHTQ
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WTKX
WKQZz
KORB

Already on at Rock radio:

KBER
WCMF
KLAQ
WROV
WRQK
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ABC Radio has the perfect Rock
family in Minneapolis. Classi¢ Rock
KQRS has been tops in the market
numerous times in the overall Arbitron
rankings since its inception in 1969,
and Active Rock KXXR (93X) has
grown into a fine, responsible citizen
itself, a model of success for other
stations in the format. Winner of the
2002 R&R Industry Achievement Award
for Active Rock Station of the Year,
93X has won the approval of the entire
industry.

KQRS, KXXR and WGVX & WGVZ/
Minneapolis OM Dave Hamilton explains

L S
“When someone asks me, ‘What does
6L an outstanding radio station sound
| : like? I tell them to fly to Minneapolis
and listen to 93X, This station exudes
attitude, entertainment value,
personality and a Spielberg-esque
quality. It embraces the city and its
local figures and knows them better
than anyone in the market. Dave and
Wade have been making this kind of
sawily marketed, well-tested radio
for years, and I am a fan.”
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Troy Hanson,
: Director/Rock Programming, Clear
Channel South Florida
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how 93X was born: “In the spring of
‘97 we had a cluster that consisted of
KQRS, a Classic Rock with a huge morning
show; KEGE (The Edge 93.7), an Alterna-
'] tive on a big signal; and recently-signed-
on trimulcast of KXXP, KXXU & KXXR
(X105), Active Rock on a suburban
signal. Chancellor flipped one of its
E Country stations to WRQC (Rock 100.3),
g a "Classic Rock That Really Rocks’ format
with Howard Stern in the morning.

“We considered that a direct challenge
3 to KQRS and ABC's ownership of rock
music in this market. It became a win-at-
all-costs battle. We upped the ante by

e S 1 VTR

flipping our full-signal 93.7 to Active
Rock 93X. Rock 100.3 was immediately
caught in a squeeze play with no ratings,
and it was out of the format within 18
months. It's now a low-rated Classic Hits
station.

“A lot of credit has to be given to PD
Wade Linder and his staff, who turned
the battle into a street war. Moment to
moment 93X always sounded better. Rock
100.3’s massive advantage in marketing
resources — big TV and outdoor —
couldn’t overcome the fact that they
were outpositioned and without a true
format.

“Meanwhile, KQ was unscathed, and
93X is a now a Rock franchise. The 105
signals are now ‘Drive 105, the New
Alternative’ with a hybrid Triple A-Hot
AC format. The Drive is targeting the
listeners of Hot AC KSTP (KS95) and
Triple A KTCZ who find these stations
boring and conservative.”

Brand Domination

KXXR has grown into the powerhouse
it is today because it is more than just a
radio station. Its brand extends to a
website generating over a million hits a
month and to 93Xfest, which
launches the summertime
Minnesota concert season on v
Memorial Day weekend. Approach- 1\€
ing its 10th year, the concert was g,
inherited from The Edge, where /5
it was called Edgefest, following
KXXR's flip to Active. 93Xfest
typically draws 20,000 to 30,000
fans with 20 to 30 bands playing
over three days.

Nothing was left to chance in
KXXR’s war to win on all fronts.
No one in the market would
dare say that 93X is lazy. In fact,
anyone considering taking on
93X with an Alternative or Rock format
would have to spend a great deal of
money with only a slim chance of
unseating the entrenched Rock
franchise. Years of battles with wealthy
competitors have produced a tireless
promotion department.

When the fight moves to the street,
Marketing Director Wendy Ellis and her
promotions staff know exactly where to

P “*“#iﬁxﬁ;mém S e W s =y e

go and how to wage guerrilla
warfare against any station.
93X maintains high visibility .
at all rock concerts, lifestyle
events where potential
listeners congregate, music
clubs and bars. Promotion
Director Neil Hinz and
Promotion Administrator
Doug Nelson see to it that
93X logs over a thousand
promotions a year.

The 93X brand is defined
on-air by personalities who
mirror the audience, like afternoon wild
man Remy Maxwell, who arrived in
Minneapolis after leaving KNAC/Los
Angeles. Middayer Tawn Mastrey is also a
Southern California Rock veteran who's
worked at KNAC and KQLZ (Pirate Radio)/
Los Angeles and KUFO/Portland, OR.
Mornings are held down by The Half-
Assed Morning Show, featuring Weasel,
Josh and Nick, whose loyal fan base
tunes in to hear their football banter or
their most recent spoof of former AWA
wrestler-turned-Governor Jesse Ventura.

At night 93X dominates the dial with

The Half-Assed Morning Show

Patrick, resident rocker and Minnesota
Vikings fan known for numerous
Jumbotron appearances in his purple-
and-gold spiked mohawk. Additionally,
93X has a deep bench, with full-time
high-caliber weekenders Dead Eric,
Jessie, The Bone, Adam Tool and TJ.
When MD Pablo is not taking music calls,

o
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- Family Favorite: KXXR/Minneapolis

The lowdown on ABC's headstrong offspring

he rolls up his sleeves to produce killer
station imaging and still finds time to
take on on-air duties.

Letting Your Work Speak

The success of KXXR speaks volumes
about Linder. Not one to boast, his
favorite quote is from Henry Kaiser:
“When your work speaks for itself, don't
interrupt.” In acknowledging the vote of
confidence from the industry, he says,
“I'm both proud and fortunate to have
such a passionate airstaff, an aggressive
promotion department and a smart OM,
Dave Hamilton.

“Back in 1997 Dave made a very
bold decision to switch the then-
successful Alternative 93.7 The
Edge to Active Rock 93X. It caught
Rock 100.3 off-quard. They never
got their balance, and they

eventually fell, because we won

§ the hearts and minds of the Rock
listener. Winning that feisty battle

on the street, on the dial and in the
ratings established 93X as a credible
Rock outlet.

“Today we're much better off,
with improved demos and revenue.,
We are the established Active
Rocker. We're strategically better off

too. KXXR's unique position discourages
direct competition. We occupy the high
ground and can quickly pivot left to
block Alternative or right to block Rock.”

The family that rocks together, stays
together, and this family is set to
continue its dominance in Minneapolis
for generations to come.

“There's no shortage of attitude on 93X, The station is more than just a collection

T

'AndThe Cradle
Will Rock

Do you ;ecognize this
child of rock’n’ roll?

of songs; everyone on the staff is rowing in the right direction. It's really the only
music station in the market that caters 100% to men, but they never phone it
in. And there’s a lot to be said for a stable, local staff. Wade Linder has done one
hell of a job, and, of course, there’s always the steady hand of Dave Hamilton
quiding the operation. 93X doesn't sound like a station that's
only been around for a few years.”

Fred Jacobs, President, Jacobs Media
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POWER after
120 spins!

“Chevelle is far and away the number one phone record for 93X!"

TIM PARKER, MD, WNOR/Norfolk

After 130 spins ... “Top 15 research with 70% famitiarity. Top 5 phones. Chevelle is a fucking smash!”

THE DUDE, MD, WEBN/Cincinnati
“We love Chevelle and their aibum is crammed full of singles. ‘The Red’is being played ALL day long!”
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Family Favorite: WHJY/Providence

Rocker continues to succeed because it meets listener expectations

It’s one thing to tout your own
station as the best in the market; it's
another when your Rock family from
around the country tips its hat and
agrees that your station deserves
recognition. WHJIY/Providence, now
heading into its 21st year, was voted
Rock Station of the Year in the R&R
2002 Industry Achievement Awards.

One of the keys to WHJY's ongoing
success is its continuity. The station has
heritage, the majority of the staff has
been there for years, and, most impor-
tant, the audience is served in many

.

staff as PD, but he admits that it was not
easy to follow in some very big footsteps.
“Bill Weston [see “Father Knows Best,”]
had done a tremendous job here as the
program director,” he says. “He left on a
very positive note to program a station in
New York. I know that people were very
sorry to see him go. There was a seven-to-
eight-month lapse between program
directors here because it was in the
middle of the sale from SFX to Capstar.”
Like all PDs, Bevilacqua had to prove
himself to the airstaff. “I would have felt
the same way in their position,” he says.

“Joe and John have a real feel for what music works at a station that can play
heritage gold and the best of all the current active titles as well. They really
understand Providence — the music and the people.”

Bill Burrs,

different ways. PD Joe Bevilacqua notes,
“How many times have we seen a Rock
station that has been around for a long
time but that doesn’t meet listener
expectations anymore? Our listeners
challenge us to come up with new and
better ideas all the time. We have to
deliver.”

Cream Of The Crop

A longtime admirer of WHJY,
Bevilacqua was excited about joining the

P/Rock, RCA
—_—

“Trust is earned. We get along so well as
a staff now because of our years in the
trenches. You have to walk through fire
and go through battles before people
give you their heart and soul. They don’t
just hand it over.”

While WHJY played ownership
musical chairs for a while before
finally coming under the Clear Channel
umbrella, the staff’'s commitment kept
the station focused, led by the veteran
air talent. Morning team Paul and Al

have been at the station
12 years; middayer Amy
Hagen, 10; and Geoff
Charles is pushing 10.
“I'm the freshman on
this squad at almost five
years now,” says
Bevilacqua. “This has not
been a revolving door for
talent and programming,

sales and marketing
people. These people stay
here. You could brag, you
could say what you want, but when
people don't leave, that tells you
something.”

The engine that drives the station is
the music, and the philosophy behind
that has not changed. “Classic rock is
the head of the monster,” Bevilacqua
says. “The shoulders are built up by
active rock and a pop alternative, new
rock flavor. We have been able to drive
down both sides of that street for a long
time here, and we sell it with imaging.”

One WHIJY promo goes like this: “If it
weren't for [classic artist hook], there
wouldn't be [new artist hook].” One
promo goes from Robert Plant’s voice to
Aaron Lewis'. Another goes from Faith No
More to Linkin Park. “We are trying to

¥ o

others bleed in from Boston. "It leaves
the Classic Rock position open for us,
but we will never give up 18-34, which
we continue to dominate in the
market,” Bevilacqua says. “We still
fight for that. New rock is as important
as classic rock to our listener. Neither
has greater importance over the other.”
Pyramid Of Success

If the music is the engine, the air
talent are the drivers, and WHJY's
marketing and promotion department
keeps the engine finely tuned by
knowing what listeners want. “Our
Marketing Director, Michele Maker, has
been here for 10 years,” Bevilacqua
says. “She started as an intern; she’s
been born and bred at this station.

“WHIY is one of Rock radio’S legendary stations, with a rich history that

Father Knows Best

: B ill Weston, PD of WKLR/Richmond and OM of WDYL/Richmond, was PD at WHJY
: from May 1989 to November 1997 and was instrumental in the station’s success.
He had a few words to say about the station’s recent R&R award.

I’m so pleased to see WHJY finally receive the recognition it deserves. When | was
there, it seemed we were always passed over for 'EBN, 'FBQ, 'DVE, etc. Being in the
shadow of Boston was good in that you could get away with a lot of crazy shit, but we
were easily overlooked.

As Joe Bevilacqua accepted the award from R&R, it was generous of him to thank
me for leaving. He really has done an excellent job with the staff (self-serving com-
ment here: “all of whom [ hired”), and his current ratings bear this out. He has guided
the station through a volatile time (second self-serving comment: “as competitor
WWRX flipped from Classic Rock to an alternative music feed from WFNX").

OK, enough ball-busting. Sincerely, there was no prouder person in the room when
WHJY was presented with the plague for Rock Station of the Year. | know it's not easy
managing morning guys (Paul & Al) who can outsmart the GM and a pm drive talent
{Geoff Charles) who dances daily, frequently naked, on the line between genius and
lunacy.

In Richmond peaple stick their fingers in their ears when they hear the schizo-
phrenic sound of our competitor playing Styx into Papa Roach — yikes! But WHJY
was always able to get away with similar incongruous (and, yes, some train-wreck)
song sequences because of the strength of the station in between the songs, no
matter how disparate. So much depended on the talent, the whacked contests and
promotional stunts and the production, all making for a very fun place to work. |
miss it.

My heartfelt congratulations go out to Joe, Michele, Paul, Al, Jen, Amy, Geoff,
John, Doug, Dr. Metal and Sharon Schifino, wherever you are.

has included some former WPYX/Albany, NY employees. It has always been an
exciting station to [isten to. It is community-oriented, has extremely entertaining
personalities and has had the ability to adapt to the ever-changing rock music
scene. This all adds up to those big numbers. Oh, can't forget:
They also have the remarkable Joe Bevilacqua.”
John Cooper, OM, WPYX/Albany, NY

. - ol e e

drive a correlation between what's
happening with new rock now and the
mainstay of WHJY, classic rock,”
Bevilacqua says.

New rock will always be important to
the station. Along with two younger-
targeted Providence Rock stations, three

“The great part of working here is
that everybody is ultimately a part of
the decisionmaking. As a program
director, you're the one who puts his
butt on the line for making the call.
This is one place that really cares about
Continued on Page 53
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- Dyeing The Black

What music is your audience searching for?

Many families have a black
sheep. One could argue that our
industry’s black sheep is illegal
downloading of music. But 360
Music Group, in conjunction with
MP3.com, is developing a concept
that makes the most of Internet
song searches. Currently in the
development stage, this could be a
new research model for today’s
active music consumers.

What 360 Music Group is creating is a
system that would track what songs
people are searching for through
MP3.com. This
information would (B

\,\

then be broken down

geographically, making
it possible for radie and
record types to see i |
what songs are being |

markets.
Tackling this
challenge are 360 Music

searched for in specific %

Group partners Ken

e

Ornberg and Jake
Walesch, in conjunc-
tion with Rick
Walker, VP and head of
record label promotions at MP3.com.
Walesch came up with the idea after
working with Walker to put together the
label promotion group at MP3.com.

“Jake would help us sell certain
promotional projects, primarily targeted
e-mails to record labels,” Walker says.
“The best thing was when we really
started to see the data capabilities that
would come from all the traffic at
MP3.com.”

Walesch, an artist manager, and promo
veteran Ornberg formed the 360 Music
Group earlier this year. “When Jake

Sl

Ken Ornberg

and radio. It brings everything together,
hence the name of the company.”
The Next Generation
Of Listeners
As the pieces started falling into
place, the black sheep seemed primed for
a dye job. “We realized we could use the
capabilities that Rick has at MP3.com to
develop something that hadn't been
done before,” says Ornberg. “We're
focusing on the next generation of
listeners now.
“Everybody who listens to the radio
has computers, particularly those who
listen to the Rock

i1 ..
V) = formats. This is another

\

tool for the radio and
record communities,

»

because more and more

listeners in the target

{ demographics are
computer-savvy.”

“What we've created

is a Designated Market

Area chart system based
on objectively measured
requests from the 1

million or so people

who come to

MP3.com every day
from all over the world,” Walker
explains. “It's incredibly objective,
because they're doing this in the privacy
of their home or their office.

“It's not a survey. No one is prompting
them. It just tells us what the person is

) “7& ¥

looking for, and that is very powerful,
particularly when you take it down to
the DMA level. The DMA chart system is
updated daily. It's real-time. People can
access our service and see what is
moving up or down in these different
markets.

“I have a log-in system as part of

g g e A

Sheep White

aggregate, not at the DMA level,” Walker
says. The log-in system is not available
on the reqular MP3.com site, but Walker
will provide the link to those who are

“In the case of The Zone in Chicago,
we did a survey and sent it to 150,000
people along with an e-mail encouraging
them to fill it out,” Walker says. “We got

“Rufio have gotten almost 600,000 songs played from the MP3.com site alone.
That's a lot of people — and a lot of peaple in Los Angeles,
especially — looking for this band.”

Rick Walker

i

“If you ask program directors if they would like to know what their audiences
are searching for and downloading, I think that 100% of them would say, "Yes,

that would be very valuable:

n

Ken Ornberg

approached me, he thought it would be a
good idea to add a radio element to what
he was working on,” Ornberg says. "It
would help him to attract more bands
from the management standpoint and
better serve the bands that were already
his clients, as well as further enhancing
what he was working on with Rick.

“He thought that everything would
complement everything else — the
artists, the MP3 consulting relationship

—

phase one that allows people to view
search results in total. We're just
finishing up phase two, which is the
same thing down to the DMA level. Soon
I'll have a log-in system that people will
be able to use to access all the informa-
tion.”

The program is still in the develop-
ment and testing phase. “Right now the
log-in system that I have for viewing
search results is free, because it's

3

interested, along with instructions about 2,000 people who actually filled

regarding the search charts. out the survey and gave Bill some great
Radio Awareness

Ornberg says, “If you ask program
directors if they would like to know
what their audiences are searching for
and downloading, I think that 100% of
them would say, ‘Yes, that would be very
valuable.”

KXXR/Minneapolis PD Wade Linder has
agreed to be the Rock
radio guinea pig,

information about what they liked and
what they didn't like about Chicago
radio. We have those data aspects, as i
well as looking at what people are
searching for.”

Walker cites a band that is currently
the top-searched band in Los Angeles.
“As far as I know, Rufio are not getting a
whole lot of radio
play,” he says. “But,
according to Ornberg. obviously, they're
“He is fascinated by this
and will be involved to
help shape the research

starting to bubble up
in L.A. It would be
interesting to see if
that leads to radio
adds in the future.
“Their music, which

component,” Ornberg
says. “Right now, if he
sees that a certain band 1
is in the top five searches . =
in the Twin Cities, is that &
something that is going ?
to make him play that
record? Will he add it
next week? Probably
not. But it is a good tool
to help him be aware of music that the
audience is looking for that he hasn't
played yet.

“We used Bill Gamble [PD of Alterna-
tive WZZN (The Zone)/Chicago] in the
beginning, and now Wade will get the
benefit of what we did with Bill. We've
learned more, and Rick has continued to

s

is pop punk, emo style,

is on MP3.com, and

they're signed to Nitro.
They've gotten almost
600,000 songs played
from the MP3.com
site alone. That’s a lot

Rick walker

of people — and a lot of people in Los
Angeles, especially — looking for this
band.” .
The key point in this example is that
word of mouth can be incredibly strong
for a band — even more important than
radio. "That’s the culture of the whole
skate-punk thing,” says Ornberg. “I

develop the program with his engineers.” Continued on Page 38
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child of rock 'n’ roll?
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WIIL/Chicago KISW/Seattle KUFO/Portland
KPOI/Honoluls  WYBB/Charleston KHTQ/Spokane
WXQR/Greenville WTPT/Greenville = WROV/Roanoke

o O OR W | 11 KFRQ/McAllen WLZX/Springfield KXFX/Santo Rosa

estrogen oxygen KRQR /Chico WQLZ /Springfield WKLC/Charleston

(aches in the teeth again) WWC(T /Peoria WIXO/Peoria WOTT /Watertown
the debut single from the red rec WCPR /Biloxi WRTT/Huntsville  KFMX/Lubbock

WKQX/Saginaw  KATS /Yakima

produced by george drokoulias
ond loudermilk
mixed by mott hyde

management:
kevin lee for left bank management
akr: michael goldstone

www.loudermilk.net
www killloudermilk.net
www.dreomworksrecords.com

®7002 skg music He.

NEW ADDS:

SPARTA ‘ CUT YOUR RISBON
WQLZ /Springfield KZOZ/San Louis Obispo _

N

ALREADY ON: ]
WQBK /Albany WIIL/Chicago WOTT/Watertown
KISS/San Antonio WAMX /Huntington WYBB/Charleston
KZRQ/Springfield KPOI/Honolulu - KHTQ/Spokane
WIXO0/Peoria
WKLC/Charleston

WZBH/Salisbury  WCPR/Biloxi

KRQR /Chico WPHD /Elmira
KFRQ/McAllen WRTT/Huntsville
i Produced & Mixed

“WIRETAP SCARS” - FIRST WEEK SALES OVER 15,000 ‘ ® | by Jery Finn

A&R: Ron Handler

ON TOUR WITH WEEZER, THE STROKES & - ek i Management:

Blaze James for

DASHBOARD CONFESSIONAL & L] T

Fellowship

________________ ALREADY ON:
............................ WIYY /Baltimore WMMR /Philadelphia  KLOL/Houston WIIL/Chicago WLZR /Milwavkee
_______________________ WHJY/Providence ~ WEGR/Memphis WRAT/Monmouth WNOR /Norfolk WBAB/Long Island
--------------------------- - WIXL/Atlantic CGity WLUM/Milwavkee ~ KOMP/Las Vegas KDKB/Phoenix WBUF /Butfalo
WRXL/Richmond KLPX /Tucson WTPT /Greenville WAQX /Syracuse WROV /Roanoke
KFRQ/McAllen WXOR/Greenville ~ WRTT/Huntsville WRRX /Pensacola WRCQ/Fayetteville
KMOD /Tulsa WLZX/Springfield ~ WZZO/Allentown WYBB/Charleston WCMF /Rochester
KAZR/Des Moines  WIXO0/Peoria WQBK /Albany WKQZ/Saginaw KHTQ/Spokane
KATS /Yakima WHEB/Portsmouth ~ WAMX /Huntington WKZQ/Myrtle Beach WKLL/Charleston
- KCLB/Palm Springs  WKLT/Traverse City  KZOZ/San Louis Obispo  WPHD/Elmira WDHA /Morristown
el WRKR/Kalomazoo  WRXF/Albany GA  WCPR/Biloxi WAPL/Appleton WZBH/Salisbury
F s WLy WXRX/Rockford ~ KORB/Quad Cities ~ WWCT/Peoria KZRK/Amarillo KFZ)./Odessa
e > WRQK/Cantan WXZZ/Lexington ~ WXRC/Charlotte WIOT /Todedo WXWX/Appleton
g e ek WTKX/Pensacola ~ WWBN /Flint WTUE/Dayton WXFX/Montgomery  WOTT/Watertown
= ! | KXFX/Santa Rosa
Mﬁmmmunmmwmswﬁw @ ®@
%

Produced by Ron Aniello. Mixed by Brendan 0'Brien. A&R: Michael Ostin. Management: Jude Cola/Azoffmusic Manogement
www.lifehousemysic.com 92002 SKG Music LLC.
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they're on TRL. Initially, it was

Continued from Page 36

Livad through Blink-182 when I worked
¢t MCA. It wasn't so easy to get airplay.
Mow Blink-182 get CHR airplay and

MP3.com Search Charts

A comparison of Los Angeles vs. national searches

The following is the Los Angeles DMA search chart from MP3.com for the period of July 30 to Aug. 5, 2002. Most people
search for band names, but you'll also see some song titles and genres of music, such as emo. Space considerations require
that we list only the top 50 searches, but the searches through the top 100 are quite interesting.

[n the case of Avril Lavigne, an additional 62 searches for “Avril” and 61 searches for “Complicated” appeared. Added to the
195 searches for her full name, these would have made her the No. 2 searched-for artist, with 318 searches.

amazing to see how passionate these

them.”

kids were. There is a subculture of
these kids, and the word passes among

Los Angeles Searches

Valuable Information
“Ultimately, we also want to imple-
ment a system where people can sign up

and give their opinion on different
songs,” Walker says. “There will be a
handful of songs in probably six or so
formats that people can listen to and
rate. That will be valuable information
for radio as well. All of this information
will eventually be available through a

The Aggregate MP3.com Search Chart

This top 50 fist of search requests from MP3.com
is from the site’s entire database of users from all
over the world. It's based on the same time frame as
the Los Angeles DMA chart, July 30 to Aug. 5. The
number of searches on this list adds up to 159,847.

As on the L.A. chart, Avril Lavigne picked up
additional searches for “Complicated” and “Avril.”
No. 32 search “Without Me” revealed 561 songs in
the system by that title. “Hero,” at No. 37, refers to
the song by Chad Kroeger and Josey Scott.

A similar scenario occurred with Blink-182, who received an additional 41 searches as “Blink182,” without the hyphen, which

subscription system where you can
see the data, whether it's the survey
results, the song testing or the search
charts.”

Ornberg says he gets goose bumps
when he thinks about the possibilities
of this endeavor. “Knowledge is

power,” he says. “Think about all the

Continued on Page 54

|

would have moved the band up to No. 13 with 171 searches. Search No. Of E
The first column shows the search list ranked in order of number of searches. The next two columns show the search term Rank  Term aeagelies = s
and the number of times it was searched for in the time frame above. The last column is information provided by MP3.com’s ! E,m",'em 16,756
. . 2 Linkin Park 8,527
Rick Walker to help clarify the search term. 3 Nelly 8243
[n two cases it was not known what the search term meant: “Sluggo” at No. 23 and “diary” at No. 46. Could Sluggo be the 2 Britney Spears 6’859 l B 3
former night personality at KROQ/Los Angeles? Could “diary” be Diary of a Madman? It's anybody’s guess. Nevertheless, the 5 Shakira 6512 :
top 50 search terms totaled 6,110 searches for the week. 6 Pink 5,285 -
Kudos to indie label Drive-Thru (distributed by MCA), which has seven bands in the top 50. 7] Avril Lavigne 5,278 : E
8 Kom 3,994 % : :
Search No. Of Search No. Of 9 By Artist 3,470 o«
Rank Term Searches Comments Rank Term Searches Comments 10 System Of A Down 3,374 ‘E:
1 Rufio 354 Band on Nitro 28 Ludacris 88 Artist on Def Jam; 11 Metallica 3,273 =
= 12 Red Hot Chili Pepper 3 :
2 Linkin Park 282 Band on Warner Bros. Mayder e 13 Bﬁnkljlféz 11 TEPPers 31283
3 Eminem 268 Artist on Interscope 29 Weezer Ll I 1) [ESEas 14 Ashanti 3,095 > .
4 Nelly 956 Artist on Universal 30 Simple Plan 83 Band on Atlantic; featured 15 Creed 3,021 e
T T on Scooby Doo ST 16 Ja Rule 2,975 l 4
inc and on Drive-Thru ) =
31 Midtown 80 Band on Drive-Thru 17 New Found Glory 2,896 :
6 New Found Glory 217 Band on Drive-Thru " 18 Weezer 2,770 = =
2 AFI 78 B n Nitro - HY
7 Avril Lavigne 195 Artist on Arista CIL R g ;g lJohnbMayer gg;g
i ncubus ]
8 The Starting Line 187 Band on Drive-Thry & Chodibliaile [ Ead'oniEly 5T Vanessa Carfion 2618
9 Taking Back Sunday 182 Band on Victory 34 No Doubt 75 Band on Interscope 22 Madonna 2,577
; 35 Second To Last 75 Unsigned band from 23 Nirvana 2,548
10 Dashhboard Confessional 180 Band on Vagrant
L ' g Los Angeles 24 U2 2,506
11 The Used 170 Band on Reprise i
. P 36 Atreyu 74 Band on Victory ¢ Sllpkngt 2,390 :
12 Thrice 170 Band on Subcity S 5 26 Complicated 2,361
= 37 System Of A Down 74 Band on American/ 27 Beatles 2,299
13 The Early November 144 Band on Drive-Thru Columbia %8 Jennifer Lopez 2.297
14 Thursday 136 Band on Victory 38 Pink 74 Artist on Arista 29 Jimmy Eat World 2,254
i i 30 PO.D. 2,229
15 John Mayer 135 Artist on Columbia 39 Mest 74 Band on Maverick = ST 5es
16 Blink- ‘ gAY
il 7 50 Bar,onIeR 40 Trance 73 Musical genre 32 Without Me 2,160
17 Brand New 126 Unsigned band 33 Qasis 2,114
from New York 41 Hoobastank 72 Band on Island 34 No Doubt 5037
18 Yellowcard 120 Band on Lobster 42 Starting Line 70 Band on Drive-Thru 35 Usher 2,005
: ) il 85
19 Britney Spears 119 Artist on Jive 43 Bluntside 69 Unsigned band §§ ﬁvn 1'371
from Orange County, CA POl ;
20 Saves The Day 117 Band on Vagrant 38 The Calling 1,928
21 Jimmy Eat World 108 Band on DreamWorks ~ — 1€ Ataris 691 BandonKung fy jg Eic"e'b%tchk 133;
. 45 Shakira 69 Artist on Epic erosmi :
22 Incubus 101 Band on Epic . 3 Coldplay _ 1877
23 Sluggo 98 — 46 Diary 67 — 42 NSync 1833
24 Ashanti 91 Artist on Def Jam; 47 Korn 65 Band on Epic 1) U7
Murder Inc . ) 44 Papa Roach 1,771
: 48 DJ Sammy 63 Artist on Robbins 45 Dave Matthews Band 1768
25 Suburban Legends 91 gnsigneg band féoAm Entertainment 46 Bruce Springsteen 1745
D3 Gl 49 JaRule 63 Artist on Def Jam: 47 Pink Floyd 1738
26 Something Corporate 89 Band on Drive-Thru Murder Inc. 48 Ludacris 1,714
27 Dumbstruck 88 Unsigned band from 50 Larger Than Life 63 Unsigned band 49 Michelle Branch 1,663
Los Angeles from San Diego, CA 50 DMX 1,655
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Cyndeeaxwell for the best effort yet!

To show YOUR appreciation for Cyndee, she only asks
you to listen to, and piay these fine artists. Seriously, it
will make all her hard work worthwhile.

Really, it’s all she asks...

SH.VERCRUSH o
R Y <4

“Welcome To Discovery Park” “Stand”
featuring “La La La” featuring “Who Is Me”
and “Shining”

“Tension” “New Earth Mud”
featuring “Get Up” featuring “Silver Car” and
“Could You Really Love Me”

COMING SOON... COMING SOON...

Rt ED L Contact: Sky Daniels (818) 692-6066/Jeffrey Naumann (818) 706-3864
. www.redline-entertainment.com
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A priority of any station is to
keep its listeners happy and make
them feel they are an integral part
of the station’s success. About five
years ago Cox Radio’s KISS/San
Antonio realized what an impact
the Internet could have, as far as
connecting the station to listeners,
and created an e-mail newsletter.

KISS's “Extended Family Newsletter”
has made that connection and then

some. Says PD Kevin Vargas, “When we
started using database technology back
in the old days with our previous owner,

Rusk, we had our own Internet division.
In fact, we were one of the first
companies to have an Internet division.

We were able to put together databases
where listeners could register to be part
of the Extended Family Online.”
Close Connection
That database enabled the station to
send out advance promo announcements

and personalized e-mails every two to
three weeks, depending on what was
going on. The e-mails were informal and

written by individual air talent, who

would alternate. “It would never go out

as being from program-
. ming or promotions; it
4 would go out from C.J.
e Cruz or myself as 'Hi,
£ Extended Family
Member. Just a quick
note to let you know
that the concert we'll
be announcing on

Monday is so and so!”
The Extended Family
moniker came from

morning guy John Lisle,
who has referred to the
station and its listeners
as the Extended Family
for years. “He'd say, ‘We're your extended
family. That's what he’s always said. It’s

a phrase that has been used on the air
g for many years. It was only natural to

' continue to further brand it to the radio
station and have the Extended Family
online.

“We were doing that kind of marketing
to create brand awareness in the Internet
: field and on the web and just servicing
§ certain people and Extended Family

members. Recently, of course, there are
technological advancements that have
= allowed us to do graphics, color logos
& and such. It was a natural evolution and
progression, the constant tweaking and
% refining since we first did it.
: “Cox has also been at the forefront of
: realizing the value of the Internet and of
using websites as brand extensions of

Kevin Vargas

their properties. That was proven with
the initial launch of Cox Interactive
Media and the development of another
extension, CXRi, which is exclusively for
radio-station purposes and website
management. They have always recog-
nized that this new technology is a
source of marketing and brand-exten-
sion.”

Tempting Incentives

KISS's database grew to its estimated
6,000 members by tempting listeners
with incentives that made joining the
Extended Family worth their while. “It’s
always been permission marketing,
where we have invited people and tried
to provide a key benefit for why it was
worth being a part of,” Vargas says.

“We have tied exclusive contests to it,
first-source information, rock-news
information, etc. We promote it on the
air as well. There's a sweeper that runs
once per shift that says, ‘Be a part of the
KISS registered Extended Family. Be in
touch, be the first to get concert
information, and win exclusive contests
not offered on the air at 99.5 KISS!

“We constantly reinforce that. A
recent example is an e-
mail that said, ‘Be
listening on Monday for
{ the 5 o'clock rock
{': blocks. When Kevin
Vargas plays Incubus’
‘Pardon Me, the 25th

caller will win tickets
to the sold-out show
and get to meet the
band. This will not be
presented as an on-air
contest, and only you,
as the registered
Extended Family, are
aware that when that

song comes on, it is your signal to call if
you would like to win this prize!

“The phones were real quiet up to that
point, just the standard requests coming
in. Right as ‘Pardon Me’ started to play,
boom! The phones lit up for the duration
of the song. Everybody was saying, ‘Is
this where you are giving away the
tickets and passes? We've seen many
instances where it’s paid off. It's just
another way to create a reward for
loyalty.

“We like fo reward our Internet
people, our registered people and our
sticker people. We'll do exclusive ‘win it
before you can buy it’ contests where we
incorporate KISS-wear rewards — giving
people who are wearing our T-shirts or
who have a bumper sticker on their car
the new Slipknot CD before it’s in stores,

A e R

Listeners feel a bond through the station’s e-mail newsletter

for example. If they don't
have a bumper sticker, we'll
put one on their car and
give them the CD. It's
another tentacle in that
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form of street marketing.”
Staying Flexible

The marketing and

#’:‘{55 Demppy,

programming offices
pool their resources to
create the bi-weekly e-
mail, although Vargas
says they will release
an extra e-mail if
something big is
happening or
postpone it if they're
waiting on a big

SS and kgq,
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announcement. “We
try to do it on a somewhat regular
schedule, but we remain flexible,” he
says.

“Again, it's permission marketing, so
we have their permission to e-mail them,
but, at the same time, we don’'t want to
be intrusive or come across as spam. It
has to have something of interest. We
don’t do it for the sake of keeping to the
schedule. We'll do it more often if we
have something that listener would
really care about.”

Gauging the impact of the newsletter
is important, but as Vargas points out,
“Sometimes at a live broadcast for a
client, the client will have an exit poll
and ask where the listener heard about
the event. They usually say from KISS on
the air, or you can see results from the
e-mail drop. But that's a tough thing to
quantify unless you come right out and
ask people about it. We usually don't try
to pry too much about where they heard
about it as long as they heard it.”

The station is streaming on the
Internet, further proof of its ongoing
and growing online presence. “As long as
we can afford it, we'll do it,” Vargas
says. “Don’t get me wrong, we do have
budgets and clear goals that we have to
meet, but these goals are realistic.
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They're tied to something that's
measurable. We have revenue goals and
page-view goals that are realistic. We
have our own division that oversees the

project to make sure that everybody is
executing it properly, like everything
else that this company does.

“Each extension of Cox, from
research to Internet, has its own
division and its own people who are
responsible and accountable. I think
that’s important. There’s ownership on
an individual level and a buy-in at
individual radio stations. If the
promotion, marketing and sales
divisions do not see the value of
servicing the listener and their
responsibility to meet the revenue
goals, they are not doing their job.”

KISS has soared to the top in recent
Arbitron ratings. While it would be
naive to suggest that the newsletter
was responsible, one could argue that,
as part of the overall KISS package, it
does contribute to the station’s ratings
successes. It's an accomplishment that
everyone in the extended family, from
corporate to the radio station to the
listener, can celebrate together.

AndThe Cradle
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Do you recognize this
‘child of rock’n’ roll?
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R&R Active Rock @
BDS Active Rock 35* - 31*
BDS Album Rock 37* - 35*

Over 480 spins
on b0+ stations

Already Bleeding At:
Active Rock, Rock, Alternative
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KEGL., WRIF, KUPDO, KXXR, KiOZ, WLZR, WLUM, WBZX, WNOR, WCCC, WNVE, WTPT,
WOBK, KRTQ, WKLO, KRZR, WROC, KRQC. WOXA. WXOR, WRUF, KAZR, KRAB, KILCT,
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KWOoD, WROX, WBLZ, KKNO, WPBZ, WMRQO. WPLA, WZNE, WLRS. WOYL, WGRD, WIBX,
KMBY, KNXX, WXNR, KLEC. WARO, WRZK, KFTE, WZZi, WISE
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i

WWW. THECDL.O IR LY WWW,DIRTYkARTNL}SA_CDPA WWW RCARECOROS COM



www.americanradiohistory.com

e

>
.
‘.
v
L
£
7
it
]
I
-
-
.
"

FFARRNAT RS

AREREIYAR VLANRRRRRYEN

on

RN .

s i

A\ 5

o~
"
3

et
¥ (4

e iphh s o g

42 ® ReR August 23, 2002

ROC

e e TS

o

o e i v
AR o L b QU

e

f’amll\

Family Favorite: Laura Curtin

‘She can walk into any room and turn a funeral into a party’

The 2002 R&R Industry Achieve-
ment Award winner for Rock Label
Executive of the Year was longtime
Rock family member Laura Curtin.
Curtin does rock promotion for
DreamWorks these days but spent
much of her industry career at Epic.
Her no-nonsense personality and
happy-go-lucky attitude have made
her a family favorite
for years.

Born & Raised:
Queens, NY.

A Golden Opportu-
nity: Curtin was
plucked from high
school by CBS during a
one-time job-placement
program. From the first
500 people in New York
City who qualified, 50
were selected and
tested for three
weeks. At 18 years old
she joined the company

and was given the opportunity to work
and learn in different divisions — from
sports to television to records — to see
where she excelled. She had to take
reqular courses, like English, math and
typing, but all in a creative environ-
ment. She feels very fortunate to have
had the experience and to have been
hired by Walter Yetnikoff for the record
division. “I was going to go into
advertising and music anyway,” she says.
“I think that’s how they found me.”

The Best Part Of Her Job: “I love that

'Splain, Lucy

I convinced Interscope/Geffen/A&M's Ron Cerrito to tell a legendary Laura story

Laura Curtin

I have great relationships and met some
great people. I have some dear friends in
promotion whom I really respect and
love.”

Blazing A Trail In Rock Promotion:
Before Curtin made her mark in rock
promotion, she started in CBS's interna-
tional department, then moved to A&R.
Women weren't given many opportuni-
ties at that time, but
she stuck it out, and,
after years as Harvey
Leeds’ assistant, he
gave her a shot at
\'\ promotion. Curtin
¢ rtefused to be intimi-
g dated by the guys who
wanted to go to strip

clubs during conven-

"I was tested
constantly with that. I
just said, ‘OK, fine!
Then everybody started
to realize that men

don't like strip bars

either, because half of the time they'd go
with me to a regular place, and we’'d

tions.

have a great time.”

After A Hard Day At Work....: Curtin
moved to the beach in Santa Monica, CA.
She has a new personal trainer and
considers exercise to be the key to life.

If It Wasn't For....: Curtin credits
Polly Anthony and Harvey Leeds for their
unique qualities, which helped her
become who she is today.

Staying Current: “We're always trying
to come up with different ways to get

from the days when they worked together at Epic.

Partners In Crime

L aura Curtin worked with Harvey Leeds at Epic for years, so he was a natural

source for stories about her. After years of running the promotion department,
Leeds became Epic’s Sr. VP/Artist Development. Here are a few of his recollections

that are fit to print.

We had a woman doing promotion who meant well, but she was awful. Laura was

my assistant, and she'd sit there saying, “

| can do that job, | can do that job,” so we

made her the queen of secondary Rock radio phones. She was amazing. She became ﬂ
the greatest promotion person ever. She can walk into any room and turn a funeral !

into a party.

Every person who works in the record business thinks they have golden ears. She
brought a band to Epic called Blackfish. I'm sure they’re in recurrent at many radio
stations right now. In fact, | think | heard them on XM Radio the other day.

One thing about Laura is that she is Sherlock Holmes. She has a nose for trouble;
she’s like a pig looking for truffles. Stone Gossard's guitar was stolen at a Pearl Jam
show in Florida. | hired a private investigator to find it, but Laura and Heidi Hess, who
was working at WSHE/Miami at the time, were the ones who found the kid who stole
the guitar and got it back. It was stolen in Orlando, and they found it in Gainesville. It
was incredible. Only Laura could find a missing Pearl Jam guitar in the state of Florida.

e

Laura and | were on the road in San Francisco at a Gavin convention. We were
launching Ozzy’s “No More Tears.” When we would travel to conventions, being part-
ners in crime, we'd get adjoining hotel rooms. That way, during the day, when we were
working, we could open the door and yell back and forth at each other. We worked all
day and had a great day on the phones. We were No. 1 Most Added. We had over 100
stations, and, at that time, for Ozzy, that was big. Up to then, he'd never had a record
that was above No. 15 on the chart.

So, we were all excited at the end of the day. We were each in our own room,
getting ready to go to a McGathy dinner, when, suddenly, she knocked on the con-
necting door and came in calling out that she needed my help. She got a mini-vent
brush stuck in her hair. Her hair was short at the time, and | think she was curling the
top of her hair or rolling it under while blow-drying it or something. She ended up
getting the brush rolled so tightly into her hair, with the handie sticking out from her
forehead, that it got stuck.

At the time | had fong hair and the hair products to go with it, so I'm sure that's why
she came to me. | took one look at her and said, “Oh, my God, let me get that out for
you.” Then | said, “Holy shit, you really do have it stuck.” | couldn't get it out. We
finally went to the bathroom, where she could sit down, because my arms were killing
me. She had her hair wrapped around the brush in such a way that you couldn't get to

Continued on Page 53

our records across to kids. There are
so many avenues, but we want to
know which one is right at this point.
Every day somebody comes up with
something new to help reach the core
kids. We have to be very open and
start to think about different ways to
do promotion.”

Now And Then: Curtin says that
bands are more business-minded today
than when she started in the industry.
“Some bands are really planning their
careers, and some of the younger kids
look at it as a quick fix, but they all
know a lot about the business — not
how it all works, but they bring up
things bands never used to talk about:
spins, what station playlists are like,
etc.”

She’s Surprised That....: Baby bands
know her background and say things
like, “Oh, you're the one who broke Rage
Against The Machine,” and, “I heard
about you with Pearl Jam.”

Proud Moments: Making The Spin
Doctors a priority. “I was the little schmuck
who didn't understand what priority was
and wasn't. I just asked radio people to put

'Aﬁ’jT?' e Cradle
Will RoC k

Continued on Page 53

"

“Laura Curtin is the queen for many
reasons: She knows what she’s talking
about and doesn’t take a lick of shit
from anyone; she lives her life by her
own rules and makes no apologies — nor
should she; and she’s a great mentor for
a hardheaded mental patient like me.
Laura Curtin is a riot to hang out with,

and that's what it’s all about!”
Cheryl Valentine
VP/Rock Promotion, Epic
i

T

it on. It started with Jim McGuinn, when
he was at WEQX/Albany, NY. We put the
band into a show up there, and it started
working. Two weeks later I saw 700 kids
show up at a club gig outside of Chicago.
When I went back to work saying, ‘We have
to work this record; they were like, ‘Oh my
God, let’s just shut her up!” Curtin’s
persistence paid off: The album ultimately
sold millions.
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Do you recognize this
child of rock 'n’
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the first song from the debut album Inertia

produced by Mat! Serletic mixed by David Thoener
managed by Jeff Castelaz at Ja

/

S MELISMA
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Family Favorites: Cerrito And Rittberg

Award winners for Active Rock Label Executives of the Year

Mom and Dad were right: Hard

work does pay off. For the label execs

who took home this year’s R&R

Industry Achievement Award, it was

just part of what makes their jobs so
rewarding. This year was the first in
which there was a tie for a Rock or
Active Rock award, and it’s nice that
longtime friends Ron Cerrito and
Mike Rittberg could share the title.
These two are proof that passion,

tenacity and a flat-out love of rock are

enough to succeed.

Ron Cerrito

Interscope/Geffen/A&M

Born And Raised: New Haven, CT

Alma Mater: Southern Connecticut
State University, where U
he majored in economics. % { .;

Music History: No "
ventures in radio, but he
played in metal bands:
Lizzy Borden, Reckless
and others.

It All Started....: At
Billboard, in the chart
research department. He
eventually became Chart

Manager for the rock
chart. Cerrito was
responsible for the first
track-oriented modern
rock chart in Billboard. At
the time, all the alternative charts were
album charts. He crossed to the label side
with his first promotion job, at Enigma in
Los Angeles, where he started in alterna-
tive promotion before adding mainstream
rock to his plate.

Next he landed (briefly) at Metal Blade

Records as VP/Marketing & Promotion. An
opening at Epic in national rock promotion

came up in 1990, and Cerrito got the job.

In 1994 he was promcted to VP/Marketing
& Artist Development. In 1998 he returned

to promotion as VP/Rock Promotion. He
then joined Interscope/Geffen/A&M in
September 2000, where he does rock
promotion.

The Best Part Of His Job: "I have

Ron Cerrito

always liked the promotion job, because
I like talking to people about music and
songs. I like the team aspect of what we
do. I love going out there every week
with our team and winning over the
competition. It’s really exciting and a lot
of fun. Of course, being able to talk to
radio about music is a lot of fun too.”

The Worst Part of His Job: Cerrito
couldn’t think of anything he didn't like.

After A Tough Day At Work: He plays
guitar and records some of his creations
with a home recording setup. He loves to
ski when he has time.

Career Boosters: Some of the people
who got him started in his career in the
record industry were Michael Ellis, Sam
Kaiser, Harvey Leeds and Polly Anthony.

Proud Moments:
When he convinced
Billboard to actually put
a modern rock tracks
chart in the magazine. It
was a big deal for the
magazine, because it
meant adding a page,
which meant that
additional advertising
had to be sold. That was
a victory for Cerrito, as
was getting his first
add at radio when he
started doing

promotion.

Last Word: (Hey, he has to say
something for winning an award.) “It's
an honor to win an award for doing
something you love. When you get
adds, you are exposing music to the
people. That’s the fun side of promo-
tion.” When his old bandmates told him
that he’d sold out when he got into
promotion and should’ve at least gone
into A&R, Cerrito’s response was that he
had the opportunity to give artists a
chance to be heard.

“I like being able to have an influence
on the course of music in my own tiny
way,” he says. “It's exciting to work with
a team who takes a band like Pearl Jam,
Rage Against The Machine, Korn or

“Ron Cerrito gets it — plain and simple. He knows how to promote his artists in a
way that can benefit both the radio station and his label. He understands the
radio business. I really like the pontification we've had about the industry — and
much more important things — over all these years. [Note: No cheesy mentions of

his membership in any rock band were made in this quote.]”
Virgil Thompson

OM, KISS/San Antonio

Puddle Of Mudd to the audience and
introduces a sound or an artist that was
not there before. Watching the audience
embrace a new artist is amazing.”

Mike Rittberg
VP/Rock Promotion,
Warner Bros.

Born And Raised: Born in Mt. Vernon,

NY; raised in South Florida and Marietta,
GA. .
Alma Mater: Florida #=5%

{
\

i

State University, with a
degree in sociology.
Music History:
Rittberg started out in
radio in Tallahassee,
FL, at Rock-Alternative
hybrid WVES, where he
was MD, then PD. After
that he went to the
other side, doing retail /
at Metal Blade as
head of East Coast
because he had once

worked in a record store.

He eventually landed in a promotion
position, where his radio experience
served him well. He started calling metal

“Mike is a great friend. He has the ability to bring all sides together on any issue.
The reasons I don't like Mike are that he is younger than me, smarter than me

and more well-liked than me.”

Ronnie Raphael
Southwest Album Promotions

S ArnericanradiohiStory et

stations and metal specialty shows at
commercial stations.

The Best Part Of His Job: “Getting a
chance to see a baby band succeed and
hearing their song is still what it’s all
about to me.”

The Worst Part Of His Job: “People
who don't have a broad understanding of
how the business works and only see
things from their world.”

Career Mentors: “J.B. Brenner gave

an after work?” Rittberg admits that he

R

me freedom to do what I wanted to do,
and I also adopted a little of his style of
promotion. Ron Cerrito and I worked
together, and he brought things to the
table that he knew and was able to share.
Cheryl Valentine, when we worked
together at Metal Blade.”

After A Tough Day At Work: His wife,
Maria, would probably comment, “There’s

doesn’t unwind, because
he’s dealing with three
formats and marketing
and putting on the
projects. If he does relax,
it’s with his wife and
their dogs. The dogs
don't care who's
charting as long as
they're fed.
Back In The Old Days:

Rittberg's been around
long enough to notice

how bands have

changed. “The biggest
difference is that they are
more educated. They want to know what's
going on and how the process works.
Before, bands just went on the road; they

AndThe Cradle
will Roc k

toured. Now they're like, 'How many spins
did we get? Are the spins in good
dayparts? Hey, I went to the store. Why are
there only two copies, and why aren’t we
on the sales rack?”

Proud Moments: When artists he
started with stand the test of time, like
The Goo Goo Dolls, whom Rittberg first
worked with at Metal Blade. Working with
Jonny Lang and Linkin Park and helping
to establish Static-X.

Do you recognize this
child of rack 'n’ roll?



www.americanradiohistory.com

e AR

%

The Family Car

Sports cars, vans, Harleys, Hummers — what drives the format?

Every family needs transportation,
and whatever vehicle a Rock station
uses, you can be sure the sound
system has been upgraded to rival any
concert arena’s. Tricking out the
station vehicle is standard operating
procedure for those Rockers that want
to make a big splash on their local
highways and byways.

Not every station vehicle works out as
well as intended, however. "Leisure Suit”
Larry Snider, PD/pm drive co-host at
KWHL/Anchorage, AK, wryly tells why
his station had to do away with its cool
ride. “Due to exorbitant costs associated
with it, KWHL got rid of its station
Humvee just a few months ago,” he
says. "That was a station vehicle: big,
black and a force to be reckoned with.

“Unfortunately for my afternoon

partner [Porno Brad] and I, we discovered

all too late that our particular Hummer
was the desert variety, not the amphibi-
ous, hearty, Alaskan variety that it
should've been. We made this discovery
at the end of a busy day out at Jack
Creek, when we ran it into about four

feet of glacial-silt water while attempting

to rescue a stranded motorist.

“The subsequent repair costs — and
further examination of the month-to-
month cost of said Hummer — forced us
to rethink our station vehicle. We're now
using a very functional, comparatively
practical — but much less spectacular —
Dodge Ram Truck.”

Snider recalls another special station
vehicle: “Years ago, in one of my first
radio gigs, doing nights for KREM-FM/
Spokane in 1975, we had a unique

station vehicle: a fully restored Morris
Minor Woody. You don't see these at all
anymore, and they were quite rare even
back then.

“That little vehicle really worked,
because it magically said on four wheels

The Big Red Bastard

what the station said with every
listening experience: This is a quality,
unique ride, unlike anything else on the
road — or airwaves. That little vehicle
was a perfect fit when that station was
free form.”

The Big Red Bastard

KUPD/Phoenix Promotion Director
Mark Randall says that his station’s

R R

vehicle, affectionately called the Big Red
Bastard, is a work in progress. “The
original intention was to put our
guerrilla crew in it and show up to huge
events — other station’s events,
festivals, etc. — with our "U-Crew. Our
crew of up to 10 folks would run around

Amphibious Assault Vehicle

with backpacks, passing out tons of
stuff, and then bail right before we got
caught. The only problem we've had is
that local law enforcement doesn’t much
care for people riding in the back. Plus,
security people get nervous, especially
after 9/11.”

KUPD purchased the bare rig with
just the cab and rear end. “We will own
it outright next year,” says Randall. “We
built the box and put the logo on it.
Then we added the custom exhaust and
the wind spoiler on top. I have inten-
tions of building a ladder inside the back
that leads to the roof and to put in a
cubbyhole with a couple of chairs and
broadcast equipment on all four corners
for NASCAR races and huge events.

“The generator goes under the bed.
It's welded to the frame, with the
exhaust running out the side. It has a
custom PA and stereo in the back of the
cab, behind the seats. The back door
opens nicely to access the system. We
were thinking of making the back into a
lounge of sorts, but it’s really too high
off the ground for most folks to see into,
so we will be building shelves and
making it more of an all-purpose vehicle
with everything for large events.

“We're also putting a big-rig horn on
the roof and a ham radio with a speaker
in the front grill for PA access while
driving. There is still plenty of work to
be done, but it will be excellent once it's
completed. PD J.J. Jeffries and I are
enjoying building this as we go.”

The station added to its vehicular
arsenal with a 2002 Ford Expedition with

R e e T T s e G T W

logos, a custom sound system, a lift kit
and custom wheels and tires. "This thing

exclaims Randall.
Asphalt Assault Vehicle

WEBN/Cincinnati’s famous frog mascot
graces both of the station’s vehicles, a
boat and a Hummer, which allow the
station to be wherever it has to be. PD
Michael “Dolphin” Walter notes that the
Asphalt Assault Vehicle and Amphibious
Assault Vehicle keep the station in
constant view of the public, regardless
of the terrain. “We patrol the land and
sea — the mighty Ohio River — in
search of lunatics all over the Tri-State
area and give them shit. That didn't
come out right, did it?”

2001 Super Pimp XXL

Arizona Lotus Marketing Director Tank
Murdock (with that name, he’s perfect to
oversee the station vehicle) explains
what’s inside KLPX/Tucson’s big, bad
behemoth: “A local RV account gave us
the vehicle in exchange for a boatload of
promotion. We designed the wrap and had
the vinyl applied. Inside is a fully custom
broadcast studio. We also decorated the
interior with photos of musicians who

is rad,”

have spent some time in the RV. It can
run off gas or propane.”

Rocktari

“I am very proud of our vehicle,
because it didn‘t start out special,”
explains KFMX/Lubbock, TX PD Wes
Nessman. “This was a plain old Ford 150

Rocktari
that we managed to fix up to the point
that it looks custom. It is informally
referred to as Rocktari.

Rock ‘N’ Roll Excursion

“We've had the Rock Excursion for two
years,” says PD Shauna Moran of KI0Z/San
Diego. “While we don’t have a ton of crazy
stories about it, it tends to be subject to
attack at large gatherings — but that's to
be expected. We have a four-year lease on
it. People dig the vehicle. It's pretty
tricked out, with oversized tires and a
powerful sound system. We use it daily,
but we also have a couple of vans. Theyre
pretty boring, though, so we try to take
this out as much as possible.
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“The audience reaction is positive.
They know when they see the Rock 'n’
Roll Excursion that it equals prizes. It's a
pretty cool car — flames on sides, huge

Super Pimp XXL

skulls and crossbones on the hood and
the back windows — very rocked out.”

Made For Radio

KLFX/Killeen, TX PD Bob Fonda says
his station ride was made for radio. "We
had the van painted by a local client,”
he says. “Since we do an average of 30
live remote broadcasts a month, we
wanted a vehicle that would stand out.
Our format and position demanded more

than a van with a logo.

KLFX Van

“Building the inside was the challenge.
The van is equipped with rack-mount
Marti systems complete with duel wireless
capability, extension antenna mounts and
— my favorite — external power and
speaker plugs. You just pull up and plug
in. Sweet. We purchased the van about a
year ago, totally stripped and ready for
the engineers. Before we mounted
anything, we hired interior people to
customize it.”

The Fox SWAT Truck

KXFX/Santa Rosa, CA PD Don Harrison
took a cue from ‘70s TV. “Our vehicle is
the Fox SWAT Truck, complete with a
10,000-watt pumpin’ stereo system, '

Fox SWAT Truck

storage galore and bench seats for the
SWAT team,” he says. “Hut, hut, hut,
hut, hut. There’s a hot tub, massage
table, built-in bong, keg-r-ator, disco
Continued on Page 48
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The Family Car

Continued from Page 46

ball and fold-out bed. It's your regular
pimp palace.”

Prize Pig Patrol

KISS hits the streets of San Antonio
with the KISS Prize Pig Patrol, according

the crowd.

% KISS Prize Pig

: to PD Kevin Vargas. “This highly visible
k street marketing campaign is designed
4 to impress the image of 99.5 KISS

citywide, further enhancing the ‘Rocks
San Antonio’ brand in the minds of the
audience,” he says. “Our one-on-one

KISW Miss Rock

- message is communicated with a

¥, ' personal touch by shaking hands and goes.”
. ; o0 it/ & X
- i building relationships throughout the
_ — Rock And Roll
e “The KISS Prize Pig Patrol includes a Living Room

23-foot vehicle painted like a pig,

e KISS Prize Pig Patrol and vehicle are about the way his station is represented
: o staffed and loaded with special KISS

- ¥ Prize Pig Patrol merchandise and

=i ‘g seasonal KISS gear and can be seen all

E' 3 over San Antonio, cruising the streets,

{ visiting neighborhoods and showing up
: i at the city’s biggest events.

1 “KISS continues to strengthen its

‘f_ bond with listeners, clients and the
23 E community as the KISS Prize Pig Patrol

? makes a squealing statement all over
San Antonio.”

4 More Attitude

% WAPL/Appleton, WI PD Joe Calgaro
talks about the station’s 2002 Chevy
Avalanche: “We just purchased it in
April of this year, and we use it every
day. It goes to every station event,

CRTETN L,

remote, appearance, etc. Listener

WAPL Avalanche

unique-looking vehicle that we have during inclement weather.
rocked out in station colors and

. : plastered with our positioning state-

‘Al |

S

to say, the Avalanche has a bit more
attitude.

“There are compartments on both sides
that we call the Secret Prize Vaults. We
keep them stocked full of CDs, can
coolers, T-shirts and other free stuff that
we hand out at remotes. The bed cover
supports up to 300 pounds, so our
announcers will jump up on the back
during the broadcasts to throw stuff to

“We can't wait to take it to all of our
Green Bay Packer pre-game tailgate
broadcasts. The sound system is stock, but
it cranks up nice and loud. It is the
perfect vehicle to haul all of our gear and
give us great visibility at our events.”

“Our station vehicle, Miss Rock, drips
with testosterone and attitude,” says

KISW/Seattle Promotion Director Lisa
Arellano. “She turns heads wherever she

i David Johnson, Promotion Director for
complete with ears, snout and a tail. The WNOR (FM99)/Norfolk is enthusiastic

Rock And Roll Living Room

on the road. “WNOR has owned the Rock
and Roll Living Room since 1995, when
our former Marketing Director, Lisa
Namerow, came up with the idea and had
it custom-built for us,” he says.

“The vehicle is exactly what the name
implies, a Rock and Roll Living Room. We
have a very tricked-out interior with a
reaction has been awesome. It is a really ~ leopard-print couch, a lounge chair and
footstool covered in black fur, multiple
lighting trusses with colored lights and
even a disco ball. The backdrop is a
collage of photos, many of which are of
bands who have been interviewed in our
Rock and Roll Living Room. The sound
system is not built in, which allows us to
take it off the vehicle and into a location

“The FM99 Rock and Roll Living Room
is used almost daily and is taken out to
ments and Bob & Brian logos. It replaced  most FM99 promotions. Audience reaction
a 1990 Chevy Lumina minivan. Needless to the vehicle is great, and the jocks love
being able to lounge on the couch during

live broadcasts. Fully equipped with shore
power and approximately six four-plug
receptacles, the Rock and Roll Living Room
is a fully mobile urban assault vehicle.
Built on a standard van chassis and fully
street legal, the FM99 Rock and Roll Living
Room can be driven to any event and set
up by two people in less than 15 minutes.”

Turning Heads

Results Radio’s KRQR (Z-Rock)/Chico, CA
rolls around town in a 1968 Cadillac S&S
Victoria Hearse Endloader. A 472-cubic-inch

WRXR Hearse

V-8 powers the ride, while 1,000 watts of
power juice the customized sound system.
PD Dain Sandoval notes that the vehicle
comes complete with “original gouge
marks on the back, where the coffins were
dragged out. We paid more for the sound
system than for the car.”

WRXR/Chattanooga, TN PD Boner tells
about his similar vehicle: “I can’t say
enough about the strange looks we get
when listeners see the hearse. It certainly
turns heads. We use it daily; however, we
have just added a second station vehicle,
so the hearse will be used more for special
events. It’s old and doesn't really run well,
but you can't beat a hearse for audience
regetion.”

Bright Lights

WRIF/Detroit Marketing Director Nikki
Van Doran says that when it was time to
upgrade the station van, one of the things
added was a digital LED display on the
roof. “We're on the street so much, and,
while the van stands out with the yellow

AR - o

WRIF Van

flashers, if you were passing by it, you
wouldn't know what the hell the party was
about or what was going on,” she says.
“We use it to promote the party theme
— ‘101 WRIF welcomes you to Joe’s Bar.
There’s a big beach bash going on inside,
and you can win a Sea-Doo! Stop in to
win!" — as well as for imagers when we're

WWW.americanradiohistorv.com

on the street — '101 WRIF, Detroit’s
Home of Rock and Roll Variety, ‘101
WRIF, 'This Station Rocks, etc. We do
anywhere from 40 to 65 events a
month, so it’s a pretty good guarantee
that it’s out almost every day.”

The Big Unit

The Big Unit

WCHZ (95 Rock)/Augusta, GA
Promotions Director Rob Hamilton
describes what he says is the only
radio-station vehicle in the market
that’s not a van: “The Big Unit is a
converted search-and-rescue truck from
Newark, NJ. PD Chuck Williams and I
flew up to New York City, bought it and
drove it 17 hours back to Augusta.
After two years of conversion, it’s
finally almost done.

“It contains a 27-inch TV; a
PlayStation 2; a DVD player; surround
sound; numerous custom speakers;
neon lights underneath, in the back
and in the cab; a complete ambulance
light kit; strobes in the back and
underneath; and much more. The Big
Unit is the pride of 95 Rock and the
envy of every other station in town.”

The Mobile Intensive
Rock Unit
Cy Valanejad, Marketing Director of
KRTQ/Tulsa, tells about the station’s

ambulance: "I got the idea after seeing
a used version last year with my

Mobile Intensive Rock Unit

engineer. The one we were looking at
was a 1990 vehicle that was being used
as a utility truck. It had over 89,000
miles. A typical ambulance has two
batteries; compartments that can be
locked and accessed from the outside,
which are perfect for the station
gazebo and tables; fog lights all
around; a light bar; a built-in PA
system and siren; a hot outlet for
electricity on the outside; and plenty
of room and compartments inside for
equipment and storage. The engineer
and I agreed that this would make a
very practical vehicle for station
remotes, not to mention be very
noticeable and unique.

Continued on Page 53
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% ..Smart, funny, badass,
and deeply heartfelt, filled
with soaring guitars and
boozy songs that testify to
rock & roll salvation...
Revisionist history you
can believe in.”

- ENTERTAINMENT
WEEKLY

“The best Southern

rock album since Lynyrd
Skynyrd's Street
Survivors... Here's a rock
album like they don't make
anymore, but should.”

- CHICAGO TRIBUNE

“Do we really need a two-
disc socio-political concept
album arguing that the rise

and fall of the “Free Bird”

faction mimicked that of
the Oid South?

Hell yeah...”

- DETAILS

“[A] masterpiece...a monu-

mental achievement, one of

the best albums of the year
...constructed with passion,
love and respect for the
sheer majesty of
rock-and-roll.”

- WASHINGTON POST

LET THERE [

IMPACTING

s...0 never saw

Lynyrd Skynyrd but '

I sure saw Molly
Hatchet with 38
Special...but | sure
saw AC/DC with
Bon Scott singing,
LET THERE BE

ROCK TOUR!”

LIVE on-air w/ JOHN BOY
and BILLY Morning Show 8/26-8/30
Playing @ FARMAID 9/21 www.farmaid.org

Top 5 phones KLAQ and WCMF
ON: WEGR, KMOD, WQBK, KFZX, WFXH, KFRQ,
WYBB, KFMX, KZ0Z pius many more...

southern rock opera

featuring

ROCK DQ

ALL ROCK FORMATS NOW

southern rock opera IN STORES NOW

Upcoming tour dates:

8/28 L ouisville

8/30 Indianapolis

9/1 Rockford IL

9/4 Bangor w/ SKYNYRD

For Complete List of Tour Dates Visit
wvavw.drivebytruckers.com or www. losthighwayrecords.com

\ TS it
semert 2Chi Stacey . 0 BETE |
T T : a
= AL . 3 BCOIUNY

8/29 Columbus
8/31 Madison
9,2 Detroit

9/8 Springfield w/ SKYNYRD

LOST HIGHWAY
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98 Rock’s Silver

Celebrating 25 years of rock with WIYY/Baltimore

WIYY/Baltimore is one of the
rocks of the Rock family. Not only
has it maintained its Rock format
foundation for 25 years, but it has
done so under the same ownership,
the Hearst Corp. WIYY has proven
that the family that Rocks together,
stays together.

When WIYY celebrated 25 years of Rock
this past March 28, it meant putting
together a celebration that would pay
tribute to the station’s history, a history
that is rich with memories, thanks to the
musicians, listeners and employees —
past and present — who helped launch
98 Rock with Burkhart-Douglas in 1977.

A Happy Family

“Denise Oliver was the first PD,” recalls
eight-year WIYY PD Rick Strauss, who just
left the station to move to Philadelphia,
where he'll program WMGK. “Sarah
Fleischer, who is our midday person now,
was one of the original 98 Rock jocks. She
has been here the entire time.

“Hearst has owned WIYY and WBAL-
AM/Baltimore for close to 50 years.
WIYY has been the same format for 25
years, which is just about unheard of.
The man we answer to in New York is the
former GM of WBAL and WIYY, so he
knows these stations quite well. He now
runs the entire television division. He
hired a lot of people who are still here.
That’s a real nice relationship to have.
They give us a fair amount of autonomy,
and they understand what we're doing
down here.

“When I started working here, Hearst
owned radio in three markets, an AM &
FM here in Baltimore and also stations in
Pittsburgh and Milwaukee. The Pittsburgh
and Milwaukee stations are gone, so now
it’s just us. We're the only radio presence
in the company.”

Listener Participation

WIYY has celebrated that presence this
year. “We started preparing for this event

last year,” Strauss says. “It’s obvious
to do a big station show for your
station’s birthday. We opted to do a
birthday party, which was a bit
smaller. We really wanted to
concentrate our 25th-birthday
celebration on things that could
include the entire audience, not just
the people who managed to get
tickets for a concert, so we did a
couple of things that were unique.

“One is what we did with our web
page. We decided it would be cool
to create an online museum.”

Jocks began asking listeners to
help out with any memorabilia they
might have to fill the museum. The
station would return these items,
but the goal was to create a
scrapbook on the website. “We got a
fair amount of stuff, “Strauss says.
“The pickings are obviously slimmer
the earlier you go. Kathy Wassil,
our Programming Assistant,
coordinated and organized all of
that.

“We have rolled out a new year
on the page every couple of weeks.

R L

Milestone

THE PUDDLE OF MUDD BIRTHDAY CONCERT — Seen here at WIYY/Baltimore’s
birthday concert are (front, I-r) Puddle Of Mudd’s Greg Upchurch, Doug Ardito, Paul
Phillips and Wes Scantlin and WIYY’s Steve Huber, (center, I-r) Kathy wassil, Alison
Gardner, Jamie Shmidheiser, Deanna Barney, Mickey Cucchiella, Jennifer Wagner,
Asst. PD/MD Rob Heckman, (back, I-r) Rob Martin, John Mathews, GM Ed Kiernan,
Carl Murray, Kerry Plackmeyer and Lori Smyth.

We plan to continue the 25th-
birthday celebration through to the end
of the year, as kind of an umbrella for
the entire year. We got some really great
old pictures from the listeners that I had
never seen, and we also found some
things in the archives.”

The next big project was the creation
of a special radio show that would
capture years gone by. “Our Production
Director, Jamie Shmidheiser, did a
phenomenal job of putting together a
four-hour-plus history of the radio
station,”Strauss says. “Jamie found old
tapes, interviews with former jocks. We
incorporated that into general Baltimore
history and pop culture history. It
essentially goes year by year. It came out
great. We have the whole thing posted

e Kirk McEwen, mornings, 15 years

® Bob Lopez, mornings, 23 years
e Sarah Fleisher, middays, 25 years

a rare two-person 7pm-midnight shift.

Salute To The 98 Rock Airstaff

U nder the programming leadership of PD Rick Strauss and Asst. PD/MD Rob
Heckman, W!YY (98 Rock)/Baltimore has continued to enjoy success and
longevity. Here is a rundown of the station’s air talent, who help inject personality and
make 98 Rock connect with the listeners, aloeng with their positions and the number
of years each has been at the station. New PD Dave Hill will join Sept. 9.

e Mark Ondayko, mornings, seven years

e Stash (Steve Ash), afternoons, 13 years
The night show consists of 'IYY newcomers Jen Wagner and Mickey Cucchiella in

on our website, where you can listen to
it year by year.”
The Big Day

The big birthday event kicked off in
morning drive with The Kirk, Mark and
Lopez Morning Show. Numerous celebri-
ties called in or stopped by to offer their
congratulations to the station, including
Sam Donaldson, Ravens coach Brian
Billick, former Orioles third baseman Cal
Ripken Jr., Baltimore Mayor Martin
0'Malley, County Executive Dutch
Ruppersberger — who proclaimed it 98
Rock Day — and filmmaker and Balti-
more local John Waters.

Strauss recalls, “At 10am, when they
were wrapping up their show, we made a
special presentation to Sarah, singling
her out because not only was it the
station’s 25th birthday, it was her 25th

anniversary too.

“We had a banner made up and gave
her some gifts, including a trip for her
and her family to the Rock and Roll Hall
of Fame. She’s going to be listed in the
radio section at the hall when it’s
updated next time. She was really
touched by the whole thing.”

And what’s a Rock radio celebration
without rock artists? Strauss says an
assortment of rockers called in. Among
those wishing the station and Sarah a
happy 25th were Steven Tyler, Geddy Lee
from Rush, 3 Doors Down, Alice Cooper,
Mark Tremonti of Creed, Phil Collen of
Def Leppard, Ray Manzarek, Dave Grohl
from The Foo Fighters, Sully Erna from
Godsmack, Jesse James Dupree from
Jackyl and Joan Jett, who's a local girl.

Continued on Page 54
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Do you recognize this
child of rock 'n’ roli?
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360 Music Group is an unique, forward thinking company
that encompasses management, radio promotion,
consulting and production. The integration of
our resources garner outstanding results.

Call for a list of clients and prospectus.

P (612} 617-9360 Fax {612) 617-627-9360 Kenny@360musicgroup.com or jake@360musicgroup.com

solving your promotion dllemmas foar 33 vears ...
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enny Promotions
3 31st Street
sama Moniica CA 90405-2021
Phone: 310) 450-€224
fax: (310) 450-8822
email: heawylenny@a_ol.com
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The Family Car

Continued from Page 48

“The challenge was to purchase one for
the station with a pre-established budget.
Ideally, I was looking for a new
ambulance. The mileage on these vehicles

doesn’t necessarily account for the time that

they sit idle and running. After some

research we decided to get a brand-new 2002

cab and chassis and a refurbished compart-
ment for the back — preferably a compart-

ment made from metal, not wood. We
found a vendor and made the deal.

“Now we needed to make it legal. In
Oklahoma we have to replace the red
lens on the light bar with amber and
either replace the siren or dismantle
it. In addition, we permanently installed
a generator for additional power so that
we won't have to leave the vehicle
running for long periods of time or drain
one of the two batteries.

Family Favorite: ‘
WHJY Providence

Continued from Page 34

and asks for the input of its full-time disc
jockeys, marketing people, programming
people and even the younger interns.”
The station alternates its promotions
between older and younger demos, with
the branding aimed at the 25-40-year-cld

problem digesting the humor and the
edginess of WHJY promotions,” he says.
That edginess is based on appealing to
the audience’s emotions. “Emo imaging is
what we preach here,” Bevilacqua says.
“Our Image Director, Asst. PD Doug
Palmieri and I are always thinking about
pulling that cord of emotion — not just

“WHJY is one of the premier Rock stations in the country. ‘HY has done an incredible

job of holding onto its heritage while moving its listeners into the future. With the

musical diversity of the last four decades, it is a balancing act that Joe and his staff

have perfected. I know a number of ‘HJY staffers; they are not only

good broadcasters, but also good people who are proud to bang home the HJY calls.”

Scott Laudini, PD, WLZX/Springfield, MA

lifestyle, which, Bevilacqua notes, is always

edgy. “The 40-year-old may have trouble

digesting the new Linkin Park or System Of

A Down, but he or she doesn’t have a

to have a big-sounding voice say the call
letters, but what can we evoke emotion-
ally? Even for our standard appearances

we ask ourselves what we can do that

“The vehicle is referred to and
branded as the Mobile Intensive Rock
Unit. We reviewed many graphic
options, such as flames, stripes, tattoo
designs, etc. Understanding that the
vehicle itself is out of the ordinary, we
finally decide to go with placing the
logo as large as possible on all four
sides. [ anticipate adding the flames
after a few months. The gazebo will
have flames on it too.

"The vehicle is new to the station, but
it has already made an impact on both
our listeners and our competitors. Being

That usually means emo.

“It has a lot to do with knowing the
patterns and lifestyles of people in New
England. You have to know the language.
"Wicked' is often used in liners here —
that’s part of the vernacular. You have to
know the area and the slang and what
pushes the hot buttons of people
emotionally. Everybody knows the area
well, so when I come up with something
stupid, they say, 'You dumb Midwest-
erner, that’s not the way to go.”

Including Everybody
Bevilacqua also emphasizes the
importance of great talent. “You have to
put your radio station in the hands of
really good, talented people,” he says.

“You have to trust the people on the air.

They know how to speak to your
audience. They know how to make them
laugh, how to entertain them and how

August 23, 2002 R&R ® 53

the first in the market with such a
vehicle is deterring our competitors from
considering a similar vehicle, since
they'd feel that they were copying us.

"Rock 102.3’s M.I.R.U. is very
comfortable, with a separate air-
conditioner in the back and a cushioned
bench for God only knows what. It is
being used as the primary remote
vehicle for the station’s events and
remote broadcasts. It has plenty of
room to house all the necessary
equipment and supplies needed for such
activities.”

to get them to come back tomorrow. At
WHJY, the talent has become part of the
lives of the listeners.”

WHJY targets mid-30 males, although
Bevilacqua says his goal is to win 25-54
and 18-34 adults. The listeners aren’t
just partiers, he emphasizes. “These are
people who like to golf, to go shopping,”
he says. “They spend time in New York
City in fancy hotels or go to soccer
games on the weekend.

“We do a Sopranos premiere; we get our
own store at the mall every Christmas to
do a rock n’ roll auction; we do the
chowder festivals. We go to the high-end
places, not just the low-end places. We
include everybody. We have to totally
reinvent ourselves all the time. You don't
sit on your ass with this radio station,
because somebody will be waiting around
the corner to try and kick it in.”

Partners In Crime

Continued from Page 42

uses the strengths of the WHIJY jocks.

’Splain, Lucy
Continued from Page 42

the ends of the hair. You couldn’t unwrap it, and I'm sure it hurt like heli, because the
brush was tight right to her scalp.

Finally, | pulled out some infusium 23 and sprayed it on her hair, hoping it woutd
make it slippery and detangle it. After about 20-25 minutes of this, 1 finally gave up. |
couldn’t get the brush out. We didn't know what to do. We called down to the hair
salon in the hotel to get some help. They didn't believe us. They thought it was a prank
call and hung up on us. We called back, and they said, “All the stylists have gone
home. There’s nothing we can do.” | don’t think they believed us,

So, | went back and kept trying to get the brush out of her hair. After another 20
minutes of pulling out hair strands one at a time, finaily, | was able to get it out. it was
unbelievable; I've never seen anything like it. 'm sure she lost a lot of hair in the
process. We were an hour late for the dinner. Bill McGathy said, “Where were you
guys?” We just said, “You won't believe it.”

1 used to call her Lucy, and that was a total Lucille Ball moment.

A few weeks later Laura was on the road, and she was going to see Charlie Logan at
WYNF in Tampa. | called Charlie ahead of time and told him the story and that he had
to get a vent brush and roll it into his hair with the handle sticking out, and, when
Laura came into the office, to just say, “It's a new style we heard about.” When she got
there and Charlie and some other people in the office pulled off the prank, they called
me. She was freaking out, “You son of a bitch — you told me you weren't going to tell
anybody!” But it was all in good fun.

Once she and | went to the Howard Stern birthday show. | got back in the office by
11:30am, then the hours ticked by — 12:30, 1:30, 2:30 — and no Laura. | figured she
went out with Howard and the staff, partying, drinking and having lunch. Then it got to
be 6pm, 7pm. | kept calling her house. | couldn’t find her, and | got scared. ! called
Stern and asked about her. They didn't know what | was talking about, so | knew she
wasn’t with them. It got to be 9:30pm, and | was freaking. | called her mother, and
Laura wasn't there. Finally, at 11pm, Laura called me and explained that she was on
the Slim-Fast diet, and while she was at the morning show, she had two Bloody Marys,
which went straight to her head. She got completely wasted and went home and went
to sleep.

Laura was my East Coast person, Ron Cerrito was.my West Coast person. At that
time Ron was a little more quiet — the cerebral type. Laura's the opposite, So | made
her VP/Rock Promo. It bummed Ron out a little, I'm sure. | loved Ron — | hired him
— but you want someone leading the troops who is superaggressive, with a large
personality. If | could have taken Ron’s brains and street smarts and given Laura a
lobotomy, with her personality, you'd have the ultimate promotion person. They were
an unstoppable team.

AndThe Cradle
Wil RocC k

Do you recognize this R/ |
: child of rock ’n’ roll? ?33
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98 Rock’s Silver Milestone

Continued from Page 50

“We had a pretty wide range of
artists — from 1977 up to the new
guys,” Strauss says. “They would call,
we would play one song, then we'd
take another phone call. You didn't
want to turn your radio off, because
you would miss something. We had so
much feedback for weeks afterward,
people saying they loved it and
couldn’t turn it off and congratulating
us. It generated so much goodwill.

“We got a lot of press out of it. We
had a couple of TV stations doing live
shots out of the air studio that
morning. In fact, we repackaged some
of the stuff and did a ‘Best of 98 Rock
25" weekend a week and a half later.

“We also did birthday blocks leading
up to March 28. Every weekday
afternoon at a quarter after six we
would play half an hour of music from
each of our 25 years. We started with
1977 and counted down until we got to
2001, the day before our birthday. It
gave us a chance to go a little deep
and to play some things that were hits
back then but wouldn’t necessarily be
something that we would play
anymore.

Dyeing The

“It was fun to pull them out and get
the "Oh, wow’ effect. That was a real
special day, and, again, it was some-
thing that the entire audience got to
participate in, so it was cool from that
standpoint.”

New Stuff

Because new music is also important
to ‘IYY, Strauss points out that,
although the station was celebrating 25
years, it chose to focus its birthday
party concert on one of the newer hot
bands. “We had Puddle Of Mudd on
March 19 at one of the venues here,” he
says. “The show sold out in 10 minutes.
New music has been and remains an
important part of the 98 Rock identity.”

The venue where the band played
holds about 3,000. It was the culmina-
tion of a string of shows that fell under
the 98 Rock 25 Concert Series umbrella.

“We had Creed, Family Values and a
lot of shows that we put under the
birthday umbrella,” Strauss says. “We
tied in all the major shows as part of
our birthday celebration.”

Rock 98 has always had its name on
the streets in some way, so the silver
anniversary provided the perfect excuse
to create limited-edition wares. “We did

Black Sheep White

Continued from Page 38

A&R executives whose jobs are only as
good as the last big thing they signed.
Rick is sitting on volumes of potential
information that could make their job
a lot easier.”

Walker says that, while it's
interesting to see what is being played

most on MP3.com, the company doesn’t
have every new record on its site. “We
have a good number of them, but it isn't
as complete as looking at the search
results, which is not dictated by what is
on MP3,” he explains.

Fans go to MP3.com because they want
to find a particular band. What matters,
according to Walker, is what they are

Cyndee Maxwell

And The Cradle Will Rock

Here are the names of the industry’s babies who
appeared throughout the pages of “The Rock Family.”

R R T ——— S S ks Yo

a special version of our logo,” Strauss
says. “We made it '98 Rock 25" with a
simple black background, and we made
the letters silver because it's our silver
anniversary.”

“We also did a beer — 98 Rock Silver
Lager — and produced 5,000 cases. We
did it with the big microbrewer in the
area, Clipper City. We had some prior
experience with that when we did a
morning show beer three or four years
ago. That worked pretty well, so we

-y

“We really wanted to concentrate our
25th birthday celebration on things
that could include the entire
audience, not just the people who
managed to get tickets for a
concert.”

— | S—
N

revisited the idea and made 98 Rock
Silver Lager.”

The special lager created the need
for unusual tchotchkes, what Strauss
calls “beernecks.” “It’s kind of a new
thing,” he says. “It’s like a coozie, but
it's for a beer bottle. It has a lanyard
so you can wear it around your neck,
and there’s a bottle opener attached.
It keeps your favorite icy cold

requesting, what they're looking for, and
where they live. “We can track that. We
have about a million people every day
who come to MP3.com looking for music
— primarily new music.

“When we started MP3.com, it was
really a website where people could
discover new music — and, at the time,
it was pretty much all unsigned bands.
But, as time has gone on, the major
labels have embraced it. The site is legal
and free. People can atso buy CDs and
merchandise. It's a promotional site and
includes artist pages where a listener can
learn more about a band while listening
to music.”

=* AndThe Cradie

beverage only inches from your lips at
all times.

“We also gave away a 2002 Silver
Anniversary Harley V-Rod. Listeners
registered, and when we announced
their names on the air, they called in
and won one of 98 keys. We had an
event where all the winners showed up
and tested their keys. The one that
started the Harley was the winner.”

A Final Blowout

With the year more than half over, the
celebration is starting to wind down, but
not entirely. “We're still entertaining a
couple of ideas,” Strauss says. "We may
do a special comeback version of Kirk,
Mark and Lopez-apooza, which we
skipped last year because of 9/11.
Listeners have been asking us to bring it
back, and that might be a good way to
make it a big final blowout.”

The Lopez-apooza comedy festival
was born four years ago. “It helps out
our morning show; we gear a festival
around them,” Strauss says. “We do it
at Merriweather Post Pavilion, one of
the big outdoor amphitheaters here.
We put games and freak shows and
that kind of thing out on the lawn.
The main stage has comedians and,
sometimes, music.”

Whatever event the station decides to
pull together to celebrate the rest of its
25th year, 98 Rock has proven that it
can still rock Baltimore at any age.

in. “When people sign up for MP3.com
the first time, we prompt them with a
little registration information,” Walker
says. “We have the ability to not only
show that a certain song was played
1,000 times, but that it was played, for
the most part, in L.A. by males who are
23 years old.

“And we take out duplicate searches.
So if I came to the site and searched
for Eminem five times in one day, it
would only count as one time. If I
came back the next day, it would start
over again.”

The black sheep of online music is
slowly starting to blend in with the
music industry as an exciting new tool
to expose and launch new music — and
to find out what listeners want.

Do you recognize this a
child of rock 'n’ roll?

1

The most powerful tool for radio and
records is the information that can be
gleaned about the person who is logging
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'Y August 23, 2002

ARTIST TITLE LABEL(S)

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)
NICKELBACK Never Again (Roadrunner/IDJMG)

DEFAULT Deny (TVT)

CREED One Last Breath (Wind-up)

PAPA ROACH She Loves Me Not (DreamWorks)

GODSMACK | Stand Alone (Republic/Universal)

BRUCE SPRINGSTEEN The Rising (Columbia)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDIMG)
DEF LEPPARD Now (/sland/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
SYSTEM OF A DOWN Aerials (American/Columbia)

PUDDLE OF MUDD Blurry (Flawiess/Geffen/Interscope)
AUDIOVENT The Energy (Atlantic)

TOMMY LEE Hold Me Down (MCA)

THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG)
RUSH Secret Touch (Atlantic)

FILTER Where Do We Go From Here (Reprise)

HOOBASTANK Running Away (/sfand/IDJMG)

LIFEHOUSE Spin (DreamWorks)

DISTURBED Prayer (Reprise)

KORN Thoughtless (Immortal/Epic)

TRUSTCOMPANY Downfall (Gefferv/Interscope)

ROBERT PLANT Darkness, Darkness (Universal)

MUST Freechild (Wind-up)

CHEVELLE The Red (Epic)

SEETHER Fine Again (Wind-up)

ROB ZOMBIE Demon Speeding (Geffer/Interscope)

TOOL Parabola (Volcano)

EARSHOT Get Away (Warner Bros.)

Sns
WS PLAYs  meaESSoNs
(00)
730 -4 63819
676  -13 63742
631 456 52485
475 M 38794
449  -26 49469
382 412 26613
380 2 35228
375 +34 37877
351 -h2 37527
338  +10 29775
331 +39 30770
323 +27 28813
305 -23 29640
31 +11 24290
297 17 25199
290 419 23575
280 -34 21101
2716 -14 17582
243 18 20241
241 +47 22086
238 432 19844
228 417 16069
225 -2 17785
190 -29 18566
172 -3 12673
158  +23 13824
151 +6 13453
148  +15 9524
143 +3 13630
141 -18 9913

WEEKS ON TOTAL STATIONS:
CHART ADDS

12
18
6
20
19
14
29
7
18
6
3
10
42
15
23
3
10
8
15
3
2
7
11
1
4
2
4
4
17
20

i

3

GAVIN RCSSDALE Adrenaline (Universal)

Total Plays: 126, Total Stations: 16, Adds: 2

MARC COPELY Surprise (RCA)

Total Plays: 117, Total Stations: 13, Adds: 0

BREAKING BENJAMIN Polyamorous (Hollywood)
Total Plays: 104, Total Stations: 12, Adds: 2

VINES Gef Free (Capitol)

Total Plays: 99, Total Stations: 10, Adds: 1

COLOR RED Sore Throat (RCA)

Total Plays: 97, Total Stations: 13, Adds: 1

New & Active

Songs ranked by total plays

JOE BONAMASSA Unbroken (Medalist)
Total Plays: 92, Total Stations: 10, Adds: 0
INCUBUS Circles (/Immortal/Epic)
Total Plays: 84, Total Stations: 12, Adds: 2
MAD AT GRAVITY Walk Away (ARTISTdirect)
Total Plays: 74, Total Stations: 12, Adds: 2
30 SECONDS TO MARS Capricorn (/mmortal/Virgin)
Total Plays: 71, Total Stations: 9, Adds: 0
BON JOVI Everyday (/sland/IDJMG)
Total Plays: 66, Total Stations: 13, Adds: 10

37 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Sorgs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equats Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitror Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

S—— - aweree SV \-
Most Added-
33/0 www.rradds.com
32/0 ARTISTTITLE LABEL(S) ADDS
34/2 BON JOVI Everyday (/sland/IDJMG) 10
30/0 STONE SOUR Bother (Roadrunner/IDJMG) 9
27/0 LOUDERMILK Estrogen Oxygen Aches In... (DreamWorks) 5
TONIC Take Me As | Am (Universal) 4
24/0 | QUR LADY PEACE Innocent (Columbi) 3
18/0 NICKELBACK Never Again (Roadrunner/IDJMG) 2
20/0 SEETHER Fine Again (Wind-up) 2|
30/0 MUST Freechild (Wind-up) 2
24/0 GAVIN ROSSDALE Adrenaline (Universal) 2
29/0 BREAKING BENJAMIN Polyamorous (Hollywood) 2
INCUBUS Circles (fmmortal/Epic) 2
2011 | mAD AT GRAVITY Walk Away (ARTISTdirect) 2
31/0 P.0.D. Satellite (Atiantic) 2
26/0 BLACK LABEL SOCIETY Bridge To Cross (Spitfire) 2
20/0 3RD STRIKE Redemption (Hollywood) 2
26/0 TOMMY LEE Ashamed (MCA) 2
EARSHOT Not Afraid (Warner Bros.) 2
;;;g TAPROOT Poem (Velvet Hammer/Atiantic) 2
e Most Increased
170 Plays
15/0 LT
19/0 ARTIST TITLE LABEL(S) INCREASE
18/0 NICKELBACK Never Again (Roadrunner/IDJMG) +56
INCUBUS Circles (Immortal/Epic) +56
16/2 | STONE SOUR Bother (Roadrunner/IDJVG) 451
201 BON JOVI Everyday (/siand/IDJMG) +49
17/2 LIFEHOUSE Spin (DreamWorks) +47
16/0 GAVIN ROSSDALE Adrenaline (Universal) +44
14/0 PUDDLE OF MUDD She... (Flawless/Geffer/Interscope) +39
160 BRUCE SPRINGSTEEN The Rising (Columbia) +34
DISTURBED Prayer (Reprise) +32
P.0.D. Satellite (Atlantic) +29
Most Played
Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
NICKELBACK Too Bad (Roadrunner/{DJMG) 259
NICKELBACK How You Remind Me (Roadrunner/IDJMG)248
LINKIN PARK In The End (Warner Bros.) 238
STAIND For You (Flip/Elektra/EEG) 238
DEFAULT Wasting My Time (TVT) 228
CREED My Sacrifice (Wind-up) 200
R&R Station Playlists have moved to the web.

See all of our monitored reporters at
M www.radioandrecords.com.
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WONE/Akron, OH *
OM: Nick Anthony
PD: TK. O'Grady
APD: Tim Daugherty
BON JOV! “Everyday”

KZRR/Albuguerque, NM *
Dir/Prog: Bill May
PD: Phil Mahoney
MD: Rob Brothers
No Agds

KZMZ/Alexandria, LA
PD: Terry Manning
MD: Pat Cloud
STONE SOUR “Bother”
BON JOV! “Everyday”

WZZ0/Allentown, PA *
PD: Robin Lee
MD: Keith Moyer
4 BON JOVI “Everyday"
1 MAD AT GRAVITY “Away"

KWHL/Anchorage, AK
PD: Larry Snider
MD: Kathy Mitchell
GAVIN ROSSDALE “Adrenaline”

WAPL/Appleton, Wi *
PD: Joe Caigaro
APOMD: Cramer
6 TONIC “Take”
TOMMY LEE “Ashamed"

KLBJ/Austin, TX *
OM: Jeft Carrol
MO: Loris Lowe
BLACK LABEL SOCIETY “Bridge’
SEETHER “Fing”

KIOC/Beaumont, TX *
DirfProg: Debbie Wylde
PDMD: Mike Davis

3RD STRIKE *Redemption”
INCUBUS "Circles™
STONE SOUR “Bother”

WKGB/Binghamton, NY
PD: Jim Free
MD: Tim Boland
3RO STRIKE “Redemption”

WBUF/Buifalo, NY *
PD: John Paul
1 SYSTEM OF A DOWN “Aenals
CHEVELLE “Red”
OUR LADY PEACE “Innocent
GAVIN ROSSDALE “Adrenaline”

WRQK/Canton, OH *
PDMD: Todd Downerd
OUR LADY PEACE “Innocent
STONE SOUR "Bother™

WPXC/Cape Cod, MA
OM: Steve Mcvie
PD: Suzanne Tonaire
80N JOVI “Everyday”
GAVIN RDSSOALE “Adrenaline”

WYBB/Charleston, SC *
PDMD: Mike Allen
LOUDERMILK "Aches™
TONIC "Take”

WKLC/Charleston, WV
POMD: Mike Rappaport
TONIC “Take'
LOUDERMILK “Aches”

WEBN/Cincinnati, OH *
OM: Scott Reinhart
PD: Michael Waiter
MD: Rick “The Dude” Vaske

11 EARSHOT “Afraid”

WVRK/Columbus, GA
OM: Brian Waters
STONE SOUR "Bother”

KNCN/Corpus Christi, TX *

PD: Paula Newell

MD: Monte Montana

S STONE SOUR “Bother”
INCUBUS "Circles”

WTUE/Dayton, OH *
PD: Tony Tiiford
APDMD: John Beaulleu

No Adds

KLAQ/EI Paso, TX *
PD: Magic Mike Ramsey
APDMD: Glenn Garza

BON JOV| “Everyday”
BREAKING BENJAMIN “Poly”
PO.D. “Satelite’

WPHO/EImira-Corning, NY

GM: George Harrls

MD: Jay Wulft
LOUDERMILK “Aches”
CUTTING EDGE “Poice”

KLOL/Mouston, TX *
OM/PD: Vince Richards
MD: Steve Fixx

MUST “Freechild”
STONE SOUR “Bother”

WRKR/Kalamazoo, MI
PD: Mike McKelly
APDMD: Jay Deacon
TONIC "Take™

WQBZ/Macon, GA
PD: Erich West
MD: Sarina Scott
1 AUOIOVENT Energy”

KFRQ/MgcAllen, TX *
PD: Aiex Duran
MD: Keith West
BREAXING BENJAMIN “Poly”
LOUERMILK “Aches”

Reporters

WCLG/Morgantown, WV
PD: Jeff Miller
MD: Dave Murdock
No Adds

WOHAMorristown, NJ *
PDMD: Temrie Carr
23 BON JOV! “Everyday”
TAPROOT “Poem

WBAB/Nassau-Sutfolk, NY *
PD: John Olsen
APDMD: John Parise
No Adds

KFZX/Odessa-Midland, TX
PD/MD: Steve Driscoll
6 POD. "Satelite”
5 TONIC "Take”
TED NUGENT "Crave”
CREEPING EYE “Naked

KEZ0/Omaha, NE *
PDMD: Bruce Patrick
1 BON JOVI “Everyday

WRRX/Pensacola, FL *
OM/PD: Dan McClintock
1 STONE SOUR “Bother”
VINES “free”

WWCT/Peoria, IL
PO: Jamie Markley
MO: Debbie Hunter

19 BON JOVI “Everyday”

LOUDERMILK “Aches”

WMMR/Philadelphia, PA *
PD: Sam Milkman
APDMD: Ken Zipeto
Ho Adds

KOKB/Phoenix, AZ *
PD: Joe Bonadonna
MO: Dock Eltis
BON JOVI “Everyday

WHEB/Portsmouth, NH *
PDMD: Alex James
4 BON JOVI “Everyday’
STONE SOUR “Bother”
TONIC *Take"

WHJY/Providence, Rl *
PD: Joe Bevilacqua
APD: Doug Palmieri
MD: John Laurenti
No Adds

WRXL/Richmond, VA *
OM: Bill Cahit
PD: John Lassman
APD/MD: Casey Krukowsk!
1 GAVIN ROSSDALE “Adrenaling”
OEAF PEDESTRIANS "Super”
TAPROOT “Poem”

KCAL/Riverside, CA *
PD: Steve Hotfman
MD: M.J. Matthews
No Adds

WROV/Raanoke-Lynchbuirg. VA *

PO: Aaron Aoberts

MO: Heidi Krummert

7 NICKELBACK “Never™

3 MUST "Freechilg”

3 BLACK L ABEL SOCIETY “Bridge

3 MAD AT GRAVITY “Away

1 STONE SOUR “Bother"
3RD STRIKE “Redemption”
LOUDERMILK "Aches

WCMF/Rochester, NY *
PD: John McCrae
MD: Dave Kane
BRAND NEW SIN “Worid"
EARSHOT “Afrai”
TONIC “Take

WXRX/Rockford, IL
PDMD: Jim Stone
12 DEF LEPPARD "Now"
12 GAVIN ROSSOALE "Adrenaling’
5 TOMMY LEE “Ashamed”
POD. “Satelite”
EARSHOT “Afraid”
TED NUGENT “Crave”

KBER/Satt Lake City, UT *
OM: Bruce Jones
PD: Kelly Hammet
APD/MD: Helen Powers
1 SEETHER “Fine”
OUR LADY PEACE “Innocent™

KSJ0/San Francisco, CA *
OM: Gary Schoenwetter
MD: Zakk Tyler
No Adds

KZ0Z/San Luis Obispo, CA
APD: London Fields
MD: Jordan Black
10 DISTURBED “Prayer”
BON JOVI “Everyday”
SPARTA “Ribbon”
STONE SOUR “Bother”

KXFX/Santa Rosa, CA *
PD: Don Harrison
MO: Howard Freele
1 LOUDERMILK “Aches”
POD. “Satelite”

KISW/Seatile-Tacoma, WA *
PO: Dave Richards
APDMD: Kylee Brooks
2 STONE SOUR “Bother”
2 LOUDERMILK “Aches”

KTUX/Shreveport, LA *
PDMD: Kevin West
No Adds

KXUS/Springfield, MO
PD: Tony Matteo
MD: Mark McClaln
12 DEFAULT "Wasting
NICKELBACK “Never”

WAQX/Syracuse, NY *
PD/MD: Bob O'Deit
APD: Dave Frisina
BON JOVI "Everyday”
TOMMY LEE “Ashamed”

WI0T/Toledo, OH *
OM: Cary Pall
PDMD: Dave Rossi

NICKELBACK "Never"
STONE SOUR "Bother”

WKLT/Traverse City, M|
PDMD: Temi Ray
No Adds

KLPX/Tucson, AZ *
PDMD: Jonas Hunter
APD: Chita
1 BON JOVI “Everyday”

KMOO/Tulsa, OK *
POMO: Rob Hurt
BON JOV! “Everyday”
COLOR RED “Throat

WMZK/Wausau, W
PD/MD: Nick Summers
BON JOV! “Everyday™
EARSHOT "Afraid”
LIFEBQUSE “Spin”
BRAND NEW SIN "World"

WRQR/Wilmington, NC
OM: John Stevens
APDMD: Gregg Stepp
FLIPP “Freak”
STONE SOUR “Bother”

KATS/Yakima, WA
OM: Ron Harris
PO.O. “Satelite”
LOUDERMILK “Aches”

WNCO/Youngstown, OH *
PD: Chris Patrick
No Adds

*Monitored Reporters
57 Total Reporters

37 Total Monitored

20 Total Indicator

19 Current Indicator Playlists

Reported Frozen Playlist (1):
KCLB/Palm Springs, CA

IN’s Shannon Norris.

CONCLAVE THEORY &

Roadrunner’s Theory Of A Deadman hung out at this year's Conclave in Minneapolis and
met with all the radio people. Standing (l-r) in this shot are the band's Tyler Connolly;
McGathy Promotions Steve Nathan; WBYR/Ft. Wayne, IN's Jim Fox; and WFWI/Ft. Wayne,

ANGEL EYES [~
Jerry Cantrell is playing gigs across the country and meeting all the radio people while
he's at it. Here he is shown with some of the staff at WYSP/Philadelphia. Mugging (l-r)
are the station’s Matt & Huggy, Cantrell and WYSP MD Nancy Palumbo.

IN MEMORY
Last month Drowning Pool did a special show in Myrtle Beach, SC, along with Soil, Flaw
and Il Nifio, at the House of Blues. Drowning Pool vocalist Dave Williams stopped by the
studios and hung out with WKZQ afternoon drive talent Splatz and Asst. PD/MD Charley.
Pictured are (l-r) Splatz, Wendell from House of Blues, Williams and Charley.

8 ey

TOMMY'S ALL GOOD -
Tommy Lee made a studio visit to WAAF/Boston recently in support of his latest project.

Seen here are (l-r) WAAF afternoon drive talent Rocco, MD Mike Brangiforte and PD Keith
Hastings and Lee.

L
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Wtk WEEK  ARTIST TITLE LABEL(S) PLAYS PLATS IMP%(EO%STISOMS eV MOS" A dded®
1 1 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 1826 -50 143858 12 600 www.rradds.com
2 €© SYSTEM OF A DOWN Aerials (American/Columbia) 1809 +97 150990 13  58/0 iy — -
3 3 PAPARO Dream -
: 0 DISTURBIE\SI-}IDShe Lof\;es Me Not (DreamWorks) 1635 20 125618 16 600 3RD STRIKE Redemption (Hollywood) 2
LAE (REPIISE) 1475 37 123512 3 591 1apRooT Poem (Velvet Hammer/Atiantic) 17
4 5  PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 1436 -150 107729 21 570 STONE SOUR Bother (Roadrunner/IDJMG) 15
7 @ KORN Thoughtless (/mmortal/Epic) 1349 +38 102461 11 5900 EARSHOT Not Afraid (Warner Bros.) 10
9 @ NICKELBACK Never Again (Roadrunner/iDJMG) 1266  +14 105238 8 57/ ,E";’Ef‘;“Q:;’,‘,f;;;g‘;“,,gxyg"” Aches In... (Dreamiorks) ‘7’
6 8 GODSMACK ! Stand Alone (Republic/Universal) 1257 -58 119491 29 540 | \\euBys Circles (ImmortalEpic) 6
10 0 TRUSTCOMPANY Downfall (Geffen/Interscope) 1206 +24 103489 16 99/1 BLINDSIDE Pitiful (Elektra/EEG) 5
11 10 HOOBASTANK Running Away (/sland/IDJMG) 1102 -45 72010 20 47/0 GAVIN ROSSDALE Adrenaline (Universal) ]
8 1 EARSHOT A Warner Bros. - DRAGPIPE Simple Minded (/nfﬂfSCOpE) 5
. Get Away (Warner Bros.) ) L 243 33929 5 530 OUR LADY PEACE innocent (Columbia) b
12 12 FILTER Where Do We Go From Here (Reprise) 988 -64 65287 9 540
13 13 TOOL Parabola (Volcano) 940 -3 76152 21 48/0 G 0 ss
16 ) ROBZOMBIE Demon Speeding (Geffen/interscope) 896 +15 75393 9  56/0 AVI N R s DALE
19 D PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 876 +147 75344 4 5300 ak Ad renaline 73
14 16 STAIND For You (Flip/Elektra/EEG) 8n -66 68721 35 56/0 g
15 17 AUDIOVENT The Energy (Atiantic) 760 137 60831 17 50/ Dehut 38* BDS Active
18 ) CHEVELLE The Red (Epic) | 748 +15 64051 8 550 @-@ R&R Active
17 19 KORN Here To Stay (/mmortal/Epic) 725 -33 81092 23 50/0 Already on:
23 @ THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG) 616 +62 49174 5 47N KBPI, WRIF, WNOR, KILO, KXXR, KQRC
24 £ BREAKING BENJAMIN Polyamorous (Hollywood) 570 +33 45542 7 522 WNVE, KXTE, KOMP, WBZX, WJJO and more
21 22 SINCH Something More (Roadrunner/IDJMG) 564 -5 45793 10 49/0 CD Top 10 SoundScan UNIVERSAL
33 @ P.0.D. Satellite (Atfantic) 551 +230 45136 2 5211
25 @ VINES Get Free (Capitol) 536 +17 40633 11 443 Most Increased
26 ¢ SEETHER Fine Again (Wind-up) 514 +11 38489 7  45A Plays
27 @ CREED One Last Breath (Wind-up) 462 +2 35151 20 270
22 27  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 452 116 25596 18  34/0 E’LL“VL
_— ARTIST TITLE LABEL(S} INCREASE
32 i@ BLINDSIDE Pitiful (Elektra/EEG) ' ' ‘ ' 430 +47 38084 4 5455 P.0.D. Satelite (Aflantic) 4230
28 29 HIVES Hate To Say | Told You So (Burning/Epitaplv/Sire/Reprise) 427 -3 25971 9 301 STONE SOUR Bother (Roadrunner/|DJMG) +205
30 €D INJECTED Bullet (/sland/IDJMG) 410 49 36128 7 381 | INCUBUS Circles (/mmortal/Epic) +149
43 @ STONE SOUR Bother (Roadrunner/IDJMG) 396 +205 35679 3 4A5 S:JSDTII)JIhEsgg 'F‘J"UDD (3}29---'(F;«aW/955/G€ff€N//nf8f500p€) +}g;
rayer (Reprise +
3¢ @ COLORRED Sore Throat (RCA) o 383 469 24187 6 34 oyerenoF A DOWN Aerials (AmericanColumbia) 97
35 @ 30 SECONDS TO MARS Capricorn (/mman‘a//l//rg/n) 346 +49 29658 4 38/0 GAVIN ROSSDALE Adrenaline (Universal) +80
31 34  EPIDEMIC Walk Away (Elektra/EEG) 331 -53 20810 10 390 DRAGPIPE Simple Minded (/nterscope) +79
47 € INCUBUS Circles (/mmortal/Epic) 328  +149 25487 2 356 | COLORRED Sore Throat (RCA) +69
40 € GAVIN ROSSDALE Adrenaline (Universal) 310 +80 25262 2 3055 | DROWNING POOL Tear Away (Wind-up) L
36 @ MAD AT GRAVITY Walk Away (ARTISTdirect) 288 +i 24557 8 32/0
29 38 P.0.D.Boom (Atlantic) 254  -176 16424 19 330 Most Played
39 € LIFEHOUSE Spin (DreamWorks) 251 A7 12925 4210 Recurrents
37 40  BUZZHORN Ordinary (Atiantic) 234 8 16543 7 260 -
46 @ JIMMY EAT WORLD Sweetness (DreamWorks) 210 +29 12823 8 8 gl i
38 42 JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 204 31 26112 20 180 ;';‘s'ﬁgw’l’g';";ggw;'}gxﬂ'gg’”(jﬁ gﬁa)n T ggf
® DRAGPIPE Simple Minded (/nterscape) 193 +19 17252 1 24/5 DISTURBED Down With The Sickness (Giant/Reprise) 527
48 @ LINKIN PARK Runaway (Warner Bros.) 189 +10 26365 22 80 DEFAULT Deny (TVT) 526
41 45 LOSTPROPHETS Fake Sound Of Progress (Columbia) 186 -23 20240 6 20/0 | NICKELBACK Too Bad (Roadrunner/IDJMG) 515
42 46 STAIND Epiphany (Flip/Elekira/EEG) 184 24 10353 18 170 | DEFAULT Wasting My Time (TV7) | ol
[Debat> @ MUST Freechild (Wind- 177 35 17000 1 14/0 P.0.D. Youth Of The Nation (Atiantic) 491
reechild (Wind-up) B PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 465
@ FLIPP Freak (Artemis) 158 +2 16730 1 190 | HOOBASTANK Crawling In The Dark (Island/iDJMG) 451
- 49  INCUBUS Warning (Immortal/Epic) 146 -5 8112 18 110 TOOL Schism (Volcano) 44;
: . DROWNING POOL Bodies (Wind-up) 44
44 50 OUR LADY PEACE Somewhere Out There (Columbia) 135 52 8757 19 1210 LINKIN PARK Crawling (Warner Bros,) 134
60 Active Rock reporters. Monitored airplay data supplied by»Mediabase Researqh, a divicion of Premiere RaQio Networks, Songs ranked by total plays for the airplay wegk
11817 3l s o s 5 s gt fom et ok 114 sorgs e 01l s s i e o st g0 ¢ | [ g Staton Playists have moved 0 the web. |
reporting station. Songs unreported as adds do not count toward cverall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at '
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Email: hooks @hooks.com
www.hooks.com
FAX: (573)443-4016

On Time. Every Time.

> Custom Production - Callouts & Montages
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> On-Time Delivery

200-0Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes
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(573)443-4155
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UNLIMITED
e P i vt
The World's Premier Music Hook Service

» Digital, Clear, Consistent
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RateTheMusic.com

Artist Title (Label)

* August 23, 2002

BY MEDIABASE™

DISTURBED Prayer (Reprise/WB)
SYSTEM OF A DOWN Aerials (American/Columbia)
TOOL Parabola (Volcano)
ROB ZOMBIE Demon Speeding (GeffervInterscope)
KORN Here To Stay (fmmortal/Epic)

GODSMACK | Stand Alone (Republic/Universal)
TRUSTCOMPANY Downfall (Geffen/Interscope)

KORN Thoughtless (Immortal/Epic)
EARSHOT Get Away (Warner Bros.)
AUDIOVENT The Energy (Atlantic)

HOOBASTANK Running Away (/sland/IDJMG)

DEFAULT Deny (TVT)
STAIND For You (Flip/Elektra/EEG)

NICKELBACK Never Again (Roadrunner/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffer/Interscope)
CHEVELLE The Red (Epic)

FILTER Where Dg We Go From Here {Reprise)

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
PUDDLE OF MUDD Drift & Die (Hawless/Geffer/Interscope)
PAPA ROACH She Loves Me Not (DreamWorks)

CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/IDJMG)

SEETHER Fine Again (Wind-up)

SINCH Something More (Roadrunner/IDJMG)

EPIDEMIC Walk Away (Elektra/EEG)
HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
CREED One Last Breath (Wind-up)
BREAKING BENJAMIN Polyamorous (Hollywood)
VINES Get Free (Capitol)

For The Week Ending 8/23/02.

LW  Familiarity Burn

405 3.98
4.04 4.08
3.96 3.99
3.95 3.96
3.88 3.86
3.88 3.91
3.87 3.86
3.87 3.91
3.82 3.88
3.79 3.78
3.73 3.78
3.68 3.74
3.68 3.72
3.67 3.76
3.65 3.70
3.62 3.M
3.61 3.65
3.59 3.66
3.58 3.66
3.58 3.59
3.53 3.5
3.46 3.45
345 3.4
3.44 3.48
3.28 3.29
3.28 3.28
3.26 -
3.16 3.16

69% 7% 4.06
92% 21% 4.05
88% 23% 3.95
81% 13% 3.95
93% 30% 3.95
97% 42% 3.94
3% 13% 3.81
88% 20% 3.92
79% 24% 3.81
0% 13% 3.69
92% 33% 3.53
84% 24% 3.47
93% 43% 3.53
89% 25% 3.55
80% 18% 3.49
60% 10% 3.51
19% 17% 3.57
96% 34% 3.37
93% 42% 3.43
93% 33% 3.51
9% 52% 3.33
6% 9% 3.35
2% 9% 3.34
46% 7% 3.29
67% 24% 3.13
92% 45% 3.15
0% 8% 3.17
% 27% 2.93

America’s Best Testing Active Rock Songs 12+

TD Familiarity Burn

4% 1%
94% 19%
93% 26%
86% 13%
95% 30%
98% 44%
7% 16%
90% 18%
81% 28%
1% 18%
92% 31%
86% 30%
95% 48%
90% 28%
83% 20%
61% 11%

84% 18%
97% 40%
95% 46%

96% 33%
98% 57%
4% 1%
4% 1%
4% 10%
0% 30%
94% 47%
38% 8%

2% 31%

Total sample size is 612 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much).
Total familiarity represents the percentage of respondents who recognized the song. Tetal burn represents the number of respondents who
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are
screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not
meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data
is pravided by Mediabase Research, A division of Premiere Radio Networks.

§

DEF LEPPARD Now (/sland/IDJMG)

Total Plays: 130, Total Stations: 10, Adds: 1

‘New & Actlve

LINKIN PARK Pts Of Athrty (Remix) (Warner Bros.)

Total Plays: 110, Total Stations: 8, Adds: 1

NEW FOUND GLORY My Friends... (Drive-Thru/MCA)

Total Plays: 95, Total Stations: 5, Adds: 0

GLASSJAW Cosmopolitan Bloodloss (Warner Bros.)

Total Plays: 84, Total Stations: 11, Adds: 2

GREENWHEEL Breathe (/sland/IDJMG)
Total Plays: 80, Total Stations; 8, Adds: 0

DOWN Ghosts Along The Mississippi (Flektra/FEG)

Total Plays: 80, Total Stations: 5, Adds: 0

WHITE STRIPES Dead Leaves And... (Third Man/V2)

Total Plays: 75, Total Stations: 9, Adds: 0

EARSHOT Not Afraid (Warner Bros.)

Total Plays: 69, Total Stations: 18, Adds: 10

BLACK LABEL SOCIETY Demise Of Sanity (Spitfire)

Total Plays: 69, Total Stations: 8, Adds: 1

OUR LADY PEACE Innocent (Columbia)
Total Plays: 66, Total Stations: 13, Adds: 5

Songs ranked by total plays

Indicator
Most Added-

STONE SOUR Bother (Roadrunner/IDJMG)

3RD STRIKE Redemption (Hollywood)
LOUDERMILK Estrogen Oxygen...

P.0.D. Satellite (Atlantic)
TONIC Take Me As | Am (Universal)

PUDDLE OF MUDD She Hates Me
(Flawless/Geffen/Interscope)

" ROB ZOMBIE Demon Speeding (Geffer/Interscope)
BLINDSIDE Pitiful (Flektra/FEG)
SEETHER Fine Again (Wind-up)

(DreamWorks)

WOQBK/Albany, NY *
POMO: Dave Hill
o Adds

KZRK/Amarillo, TX
POMD: Eric Slayter
VINES “Free
BREAKING BENJAMIN “Poly™

WX

PO/MD: Guy Dark

1 OUR LADY PEACE “Innocent™
BREAKING BENJAMIN "Poty”
STONE SOUR “Bother™

WCHZ/Augusta, GA *

OM: Harley Drew

POMD: Chuck Williams
3RD STRIKE “Redemption”

KRAB/Bakersfield, CA *
PDMD: Danny Spanks
19 TOMMYLEE ‘Mg

3AD STRIKE “Redempbon”

4
3 STONE SOUR “Bother”

WIYY Battimore, MD *

By W

WCPR/BlIon-Gqupnn MS*

PD Sccx Fox

MD: Mitch Cry

1 LOUDERMILK "Actes™

1 TONIC Take”
3RD STRIKE “Redempbon
EARSHOT “Arad”

QUR LADY PEACE “Innocent™
STONE SOUR "Bother™

WAAF/Boston, MA *

PD: Keith Hasti
MD: Mike sm;&

BLACK LABEL SOCIETY “Demsse”™
EARSHOT “Afrad”

WRXR/Chattanooga, TN *
PD: Boner

MD: Dave Spain
8 EARSHOT “Afac”

1 DRAGPIPE “Sample”
3RO STRIKE "Redemption™

WMMS/Cleveland, OH *
PD: Jim Trapp
No Ads

KILO/Colorado Springs, CO*
PD: Ross Ford

APD: Matt Gentry

B 3RD STRIKE Recempuon”

5 TAPROOT “Poem”

WBZX/Bqumhus. OH*

APDIMD Ronrl Huntev
1 STONE SOUR
mwunmur *Acrenaire’

KEGL/Dallas-R. Worth, TX *
PD: Max
APD: Chris Ryan
MD: Cindy Scull
3 POD “Saeie”
1 COLOR RED “Throat”
HIVES Hate™

KBP!/Denvef—BouIdel co*

AP[YMD Wllile B.
7 BUNOSIDE P

WRIF/Detroit, MI *

OMPD: Doug Poded

APDMD: Mark Pennington
No Adds

WGBFIEvamvllle IN
Mike Sanders

s Fatboy
3RD STRKE "Redempbon”

WRCO/Fayenemﬂe NC*

lrMmPD Al Field

8 STONE SOUR “Bother”

1 QUR LADY PEACE “Innocent”
VINES Free”

WWBN/Flint, M *

2 LINKIN PARK “PRs”
2 TAPROOT v
STOME SOUR “Bothes™

KRZR/Fresno, CA *

OM/PD: E, Curtis Johnson

MD: Rick Roddam

5 3AD STRIKE "Redemption
EARSHOT "Afra™

WROC/H. Myers, FL*
PDMD: Fritz

TAPROOT "Poem’
3R0 STRIKE "Redempbor™
NONPOINT “Develop™

WEYRR, Wayne, IN *
OM: Jim Fox
GLASSUAW “Blood”

WRUF/Gainesville-Ocala, FL *
PD: Harry Guscott
MD: Ryan North

TAPROQT Poer’

WKLO/Grand Rapids, MI *
PD.

WZOR/Green Bay, Wi
PD: Roxanne Steele
3RD STRIKE “Regemption”
SEETHER e
POD “Satshe”

WXOR/Greeaville, NC *
PD: Brian Rickman
APD: Wes Adams

LOUDERMILK ~Aches™
DRAGPIPE “Sempie”™

WTPT/Greenville, SC *
POMD: Mark Hendrix

LOUOERMILK “Aches™

Reporters

WOAXAMarisburg, PA *
PD: Claudine DeLorenzo
MO: Nixon

P.OD “Satelite’

3AC STRIKE “Redemption’
THEORY OF A DEADMAN "Nathing™

WCCCMartford, CT*

PD: Michael Picozzi

APDMOD: Mike Karolyi
T “Foem

3AD STRIKE "Regemption”

KPGlMonolulu, HI *

Interim PD: Kid Leo

Interim MD: Fil Slash
3RD STRIKE “Redermppon”
INCUBUS “Crcks™
LOUDEAMIK "Aches™
TAPROOT “Poem”

WAMXHuntington, WV
PDMD: Paul Oslund
8 HATEBREED “Heard'

TONE SOUR “Bother”
3RD STRIKE "Recemption”
WRTT/Humsvllle AL*

11 BAUCE SPRINGSTEEN "Resing”
7 DEF LEPPARD “Now"
4 TOMMY LEE “AStiamed”
3RD STRIKE “Recempton™
LOUOERMLK “otes
ONI

KORC/Kansas City, MO *

APDIMD Don antzen
EARSHOT “Afrad”

KLFX/Xilleen-Temple, TX
PO/MD: Bob Fonda
STONE SOUR “Bother”

WJXQAansing, M) *

OM: Bob Oison

MD: Kevin Conrad
Mo Adds

KOMP/Las Vegas, NV *
PD: John Gritfin
MD: Big Marty

No Adds

WXZZA exington-Fayette, KY *
OMPO: Lee Reynolds
MO: Suzy Boe

QUR LADY PEACE “{nnocert
STONE SOUR “Bother

KIBZLincoln, NE

OM: Julle Gade

PD: EJ. Marshall

APD: Sparky

MD: Samantha Knight
BRAND NEW SIN "Workd”™
STONE SOUR “Bother™

WTFX/Louisville, KY *
OM: Michael Lee
MD: Frank Webb
7 3AD STRIKE “Redemgmon
1 TAPROOT “Poem’
P.0D. “Sateiite™
VINES “Free”

KFMX/Lubbock, TX
OM: Wes Nessmann

7 ROBZOMBIE “Demon*
LOUDERMILK “Aches™

W.JJ0/Madison, W1 *
PD: R; Hawke
APDMD: Blake Patton
1 GLASSIAW “Blood

GAVIN ROSSDALE “Adrenatine”
TAPROOT “Poem”

WGIR/Manchester, NH

PD: Vaiorie Knight

MD: Meegan Colller

2 BLINDSIDE “Patur
INCUBLIS "Circles™

WLUM/Mitwaukee, W1 *
POMD: Tommy Wiide
1 DISTURBED “Prayer
1 STROKES “Someday”
1 FINCH “Letters™
TONIC “Take™

WLZRMilwaukee, Wt *
PD: Mike Stemn
MD: Mariiynn Mee

GAVIN ROSSDALE "Adrenaling”

KXXRMinneapolis, MN *
OM: Dave Hamilton
PD: Wade Linder
MD: Pablo
11 PAPAROACH “Time™
INCUBUS “Circies
P.OD “Satelite”
TAPROCT “Poem’

KMR(/Modesto, CA *
POMO: Jack Paper
APD: Matt Foley

3RO STRIKE “Regemplion
DRAGPIPE “Sumpie’

WRATMonmouth-Ocean, NJ *

PO: Cari Craft
APO/MO: Robyn Lane
16 STONE SOUR “Botne
11 REDHOT CHILL. “So
3RD STRIKE “Rederny
BLINDSIDE “Ptitu”

WKZ0/Myrtle Beach, SC

PD: Brian Rickman

APD/MD: Charley
LOUDERMILK “Aches

WNOR/Norfolk, VA *
PD: Harvey Kojan
APDMD: TIm Parker

EARSHOT “Afra”
STONE SOUR "Bother

KATT/Oklahoma City, OK *
OM: Chris Baker
MD: Jake Danlels
‘ TRUSTCOMPNW Dowatal”
T "Poem”

\ ELINDS[K “Prbifur
INJECTED ~Bullet”

KROC/Omaha, NE *
PD: Tim Sheridan
MD: Jon Tenry

3RO STRIKE “Redemption

WTKX/Pensacola, AL *
Dir/Prog: Joel Sampson

APDMD: Mark “The Shark” Dyba

2 STONE SOUR “Bather’
3RD STRIKE “Redemption”

WIX0/Peoria, IL
PD/MD: Matt Bahan

15 STONE SOUR “Bother
LOUDERMILK “Aches™

WYSP/Philadelphia, PA *
OM: Tim Sabean
MD: Nancy Palumbo

o Adas

KUPD/Phoenix, AZ *
PO: J.J. Jeffries
MD: Larry McFeelie

9 BREAKING BERUAMIN “Poly
8 NICKELBACK “Never”

KUFO/Portland, OR *

OM: Dave Numme

APDMD: Al Scott

4 LOUDERMILK “Aches
TAPROQT “Poem”

KORB/Quad Cities, [A-IL *
OM: Danny Sullivan
PD: Darren Pitra

STONE SOUR “Bother
VINES “Free”

WBBB/Raleigh-Ourham, NC *
OM: Andy Meyer
o Adds

KDOT/Reno, NV *
PDMD: Jave Patterson
3D STRIKE “Rederngtion
STONE S0UR “Bother

EARSHOT “Atrad”

WNVE/Rochester, NY *

PD: Erick Anderson

MD: Don Vincent
EARSHOT *Attaxf

POD Satelite”
STONE SOUR “Botner”

KRXQ/Sacramento, CA *
Stn. Mgr.: Curtiss Johnson
PD: Pat Martin
MD: Paul Marshall
18 PULSE ULTRA “Brathe:
4 TAPROQT “Poern”

EARSHOT “Afrait”

WKQZ/Saginaw, M1 *
PD: Hunter Scott
APD/MD Sean Kelly

7 SRD SWIKE Mmmm
{CUDERMILK

W2ZBH/Salisbury, MO

PD: Shawn Murphy

APDMD: Miki Hunter
No Aads

KiSS/San Antonio, TX *
OM: Virgil Thompson
PD: Kevin Vargas
MD: CJ.Cruz
3R0 STRIE Redemm o’
INCUBLIS “Ci
POD. 'Sarellne

KIDZ/San Diego, CA *
Dir/Prog: Jim Richards
PD: Shauna Moran
APD/MD: Shanon Leder
9 TAPROOT “Poem

7 INCUBUS “Ciices’

KURQ/San Luis Obispo, CA
PD/MD: Adam Burnes

STONE SOUR “Bather™

P.OD "Sateilte™

WRBR/South Bend, IN
Interim MD: Eric Meler
PUDDLE OF MUOD “Hates”

JRC STRIKE “Redemption™
T “Afraxd”
STONE SOUR "Bother™

KHTQ/Spokane, WA *
OM: Brew Michaels
PD: Ken Richards
MD: Barry Bennett
3RD STRIKE *Regemption”
LOUDERMIL “Aches™

WQLZ/Springfield, IL
3RD STRIKE “Redemption”
STONF SOUR “Bothes™
PARTS

“Ribbon”
LOUDERMILK “Aches™

WLZX/Springfield, MA *

PD: Scott Laudani

MD: Becky Pohotsky
EARSHOT M@m N

Knows'
G:,\:/!N ROSSDALE “Adrenaime™

KZRQ/Springfield, MO
OM: Dave DeFranzo
MD: George Spankmeister
TONIC “Tak
SOSEV'ONDS TOMARS “Capricom’

WXTB/Tampa, FL*

OM: Brad Hardin

PO: Rick Schmidt

APD: Cart Harrls

MD: Launa Phillips
No Adas.

KRTQ/Tulsa, OK *

PO: Chris Kelly

APD: Kelly Garrett
INCUBUS "Circes”

P.O.D. “Satellte”
STONE SOUR "Bother”

KICT/Wichita, KS *

PD: D.C. Carter

MD: Rick Thomas

1 TAPROOT “Poem”
BLINDSIDE “Ptitur

WBSXWilkes-Barre, PA*
OM: Jules Alley
: Chris Lioyt

1 BLUNOSIDE Pl

*Monitored Reporters
76 Total Reporters

60 Total Monitored

16 Total Indicator

15 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):

KRQR/Chico, CA

www.americanradiohistorv.com
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Active Rock Action

| love every song on the new Filter CD.
Most critics trash Filter, but, to me, Rich-
ard Patrick may have his defining moment
on The Amalgamut. | love the thick guitars,
.~ great melodies and, of all things, brilliant

drumming. | haven't said that since | first
heard Carl Palmer (Emerson, Lake &
Palmer). Richard still has the most con-
i trolled primal scream in the biz. # Also, as | write this I'm

. Jimho Wood :
© pO/MD, WRTTMuntsville, AL

Bl et

listening to the new Tonic single, “Take Me as | Am.” What
' a killer sound from Tonic. # Is it just me, or does the
1 Theory Of A Deadman single sound just like a Nickelback
single? That's not a bad thing; it's just that I’'m going to have
to code it in Selector as a Nickelback song so people don't
think I'm playing a two-fer!

Actﬁve Rock: The Most Added column is

! topped by 3rd Strike’s “Redemption,” |
which picked up 22 adds ... “Poem” by Tap-
root is off to a good start with 17 adds ...
Stone Sour’s “Bother” has been in the Most
Added column for the past two weeks prior o
its official add date. This week’s 15 adds,

coupled with +205 spins, make for a nice

climb on the chart of 43-31 ... The new Ear- .

shot single, “Not Afraid,” shows some depth-and complexity to the band. Watch
your backside for a hook that'll catch you off-guard! Ten adds this week pro-
vide a nice foundation for the followup to the top five “Get Away” ... Tri Cities,
‘WA homies Loudermilk score nine adds ont “Estrogen Oxygen (Aches...),” in-
cluding KHTQ/Spokane; KUFO/Portland, OR; WCPR/Biloxi, MS; and KPOV/
Honolulu ... | heard that P.0.D. wrote a new song tentatively tittled “America”
for Santana’s new record and that Santana laid down his guitar tracks last week
in New York. Meanwhile, “Satellite” picked up the most spins last week, +230,
and the track rises 33-23 on the chart ... Mad At Gravity’s “Walk Away” de-
serves a second chance if you haven’t gotten around to it, as seen by adds
from WAAF/Boston, KUPD/Phoenix, WXTB/Tampa, KQRC/Kansas City and
KISS/San Antonio, among other majors ... Rock: “Everyday” by Bon Jovi leads
the Most Added, thanks to the likes of KDKB/Phoenix, KLPX/Tucson, KMOD/
Tulsa, WZZO/Allentown and a bunch more ... Stone Sour are hot on their heels
in the Most Added column, as “Bother” continues to grow-... Loudermilk take
a handful of adds, as does Tonic’s “Take Me as | Am” ... Theory Of A Dead-
man swung by the world famous Club R&R last week and gave us a preview
of their album, which streets on Sept. 17. They also filled our bellies, so, thanks,
guys! ... Ted Nugent is picking up some early interest. The official add date
for “Crave” is 8/26 ... MAX PIX: EARSHOT “Not Afraid” (Warner Bros.)

— Cyndee Maxwell, Active Rock/Rock Editor

Recoi'd Of The Weék |

Artist: Murderdolls R
Title: Beyond The Valley Of The Murderdolis

Label: Roadrunner/IDJMG

Corey and Jim aren’t the only Slipknot members revealing their 1
faces and outside musical interests. Joey Jordinson, a.k.a. the |
“spooky Kabuki” drummer for the 'Knot, has now hooked up ™*
with Static-X axeman Tripp Eisen and similarly dressed ghouls to form
the glam thrash outfit Murderdolls. Their Roadrunner debut, Beyond the Valley of
the Murderdolls, is a vamped-out update of Alice Cooper’'s old tricks that delivers
I5 tracks of headbanging horror. Lead single “Dead in Hollywood™ is alive and kick-
ing at Rock specialty, and there’s plenty more mayhem to be found here, like the
psycho go-go of “Twist My Sister” and the ever-so-subtle “Slit My Wrist.” Hallow-
een has come early this year.

— Frank Correia

armist: Stone Sour
LageL: Roadrunner/IDIMG

By FRANK CORREIA /ROCK SPECIALTY EDITOR

4 % & % & ® ¥ % 3 & & & B ¥ R 3 8 & & B

rom superheroes to the villains foiled by the

Scooby Doo gang, there have been plenty
of masked men in entertainment (although the
jury’s still out on whether the Doo crew is
actually entertaining). In the rock world, a hydra-
headed entity known as Slipknot have been
trampling everyone underfoot since rising out
of lowa with their 1999 Roadrunner debut.
Dressed in ghoulish masks and boiler suits, the
nine-man wrecking crew made Halloween a
year-round event with a violent new breed of
thrashy metal.

Ah, but every monster has its soft side.
Behind their vomit-stained masks, Slipknot
vocalist Corey Taylor and guitarist Jim Root
know a thing or two about crafting songs with a
little melody. That’s not to say their side project
Stone Sour — named after a drink consisting
of whiskey, orange juice and sour mix — is some
soft-rock experience. This is clearly the work
of Slipknot agents at many points throughout
their self-titled album, as Taylor’s patented
screams and Root’s heavy guitarwork hit like a
jackhammer. But there’s also an underlying
sense of melody to each track. As Taylor himself
puts it, “We are melodic hard rock with content
and initiative.”

That initiative existed well before Slipknot.
Taylor and drummer Joel Ekman formed Stone
Sour in 1992, The group polished their sound

e

Top

La o

= om ;o oA

-t b
-

. DISTURBED (Reprise) “Prayer”
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20 Spe_cialty A(tist

® August 23, 2002

STONE SOUR (Roadrunner/IDJMG) “Get Inside,” “Tumult”

MESHUGGAH (Nuclear Blast) “Rational Gaze,” “Spasm”

MURDERDOLLS (Roadrunner/IDJMG) “Dead In Hollywood,” “Slit My Wrist”

SNOT (Geffen/Interscope) “Stoopid (Live),” “Joyride (Live)”

QUEENS OF THE STONE AGE (/nterscope) “Millionaire,” “No One Knows”

HALFORD (Sanctuary/SRG) “Betrayal,” “Crucible”

GLASSJAW (Warner Bros.) “Tip Your Bartender,” “Cosmopolitan...”

HATEBREED (Universal) “| Will Be Heard,” “Perseverance”

SHADOWS FALL (Century Media) “Thoughts Without...,” “Stepping Outside...”
. PULSE ULTRA (Atlantic} “Big Brother,” “Glass Door”

. BLINDSIDE (Elektra/EEG) “Pitiful,” “Caught A Glimpse”

. OTEP (Capitol) “Blood Pigs,” “Battle Ready”

. KILLSWITCH ENGAGE (Roadrunner/IDJMG) “Numbered Days,” “My Last Serenade”
. SUPERJOINT RITUAL (Sanctuary/SRG) “It Takes No Guts,” “Everyone..."

. SOULFLY (Roadrunner/IDJMG) “Call To Arms,” “Enterfaith”

17. FILTER (Reprise) “Where Do We Go...,” “So | Quit”

18. BREAKING BENJAMIN (Hollywood) “Polyamorous,” “Medicate”

19. DRAGPIPE (/nterscope) “Simple Minded,” “Puller”

20. LOLLIPOP LUST KILL (Artemis) “Father,” “Black All Over”

Ranked by total number of shows reporting the artist, with titles
listed in order of most airplay.
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Stone Sour

when Root joined in '95, but two years later
Taylor was burned out and quit to join Slipknot.
Root followed him a year later, Stone Sour bassist
Shawn Economaki joined the Knot as a stage
manager, and Ekman started a family.

But the Stone got rolling once again in 2000,
when Stone Sour alumnus Josh Rand approached
Taylor with some new songs. After working
together for a year and a half, they reunited with
the old crew and got the band back together. And
the fact that Taylor and Root were now part of
an insanely popular metal act ensured that Stone
Sour would finally see the light of day.

Now unmasked, Taylor certainly let his
emotions bleed through on the lead single,
“Bother,” which also made its way onto the
Spider-Man soundtrack. Although the poignant
melodies of the track would probably make the
average Slipknot fanatic puke up his goat’s
blood, Taylor and company have surprised
programmers and listeners alike with their depth.
A Most Added track at Active Rock, “Bother” is
creating quite the buzz for the decade-old group.
The only problem now is that everyone knows
that the men behind the masks have hearts —
those meddlin’ kids.

RN R

WwWww._americanradiohistorv.com


www.americanradiohistory.com

60 ® R&R August 23, 2002

e SRR

TONY N

R R R ]

- g e S

xIA.

P N

i tnovia@radioandrecords.com

| PART TWO OF A TWO-PART SERIES |

You Program How

Many Radio Stations?

[J Delegation and effective time management are vital

to cluster success

he days of the off-air PD who oversees only one radio station are, for the most part, gone.
Welcome to the new world of brand managers, Sr. VPs/Programming, PDs and MDs who
— program and oversee a cluster of radio stations, all in the name of saving an almighty buck or
two. It’s the new economic reality, and it’s shareholder value.

Like it or not, good or bad, the fact
of the matter is that it’s the reality of
the programming world — both today
and tomorrow. If you love program-
ming, you will either change and rise
to the occasion by successfully pro-
gramming multiple properties, or you
may want to think about heading back
to school to get that real estate license.

At R&R Convention 2002, we
were extremely fortunate to assemble
a panel of very experienced, highly
successful programmers who are
managing and programming clusters,
and we tapped them for some of their
knowledge. The moderators for this
session were R&R Streer Talk Daily
Editor Kevin Carter and Tom Za-
recki, who handles marketing and
public relations for RCS.

Our cluster managers and program-
mers included Clear Channel Rock
Brand Manager and WHJY/Provi-
dence PD Joe Bevilacqua, CHR/Pop
WXSS & Hot AC WMYX/Milwau-
kee PD Brian Kelly, KRXQ &
KSEG/Sacramento Station Manager
Curtiss Johnson and Emmis VP/Pro-
gramming for KPWR (Power 106) &
KZLA/Los Angeles Jimmy Steal.

R&R: How much time do you ac-
tually spend dealing directly with
music and promo reps now?

BK: I try to call back as many peo-
ple as I can. To be honest, my staff
and their needs come first most of the
time. I have great MDs and asst. PDs
at both radio stations. A lot of times
I’ll go to them and say, “Call so-and-
so back.”

CJ: We have PDs and MDs at my
radio stations, yet I’'m still involved in
the day-to-day music process. I’'m on
the phone with record-company peo-
ple a lot less, but I still talk to some
people when | get the chance. At our
music meeting, everyone from each
station comes — including the jocks,
if they like.

The MD and PD act like lawyers.
We all debate each song that we lis-
ten to or songs that we have on our
playlists, and we look at the research

together. We have a quorum, and ev-
erybody presents their opinions and
argues like attorneys. | act as the
judge.

Because I’ve got more of a global
vision of all three radio stations, there
are going to be times when [ say, “You
know what, for this market, this needs
to be on our modern station.” These
occasions are few and far between, but,
occasionally, they do arise. For the
most part, [ let each staff handle it, but
I throw in big-picture comments every
once in a while, if I need to.

*

“Sometimes you just
have to be brutally
honest with people and
tell them, ‘Look, that's
like priority No. 600
for me right now. Come
back later.”

e T e

JS: As far as dealing with record
reps, my goal is to stay out of it, for the
most part. Although there are excellent
record reps, a lot of them are just time-
suckers. Time is the most valuable
commodity you have in improving the
quality of your radio station. If you
give it up, you’re not effectively doing
the job you are paid to do.

Successful record reps understand
my product, and they help my radio
station. They understand who we are
targeting, and, if they are really smart,
they understand what a valuable
weapon it is for their record compa-
ny to spend advertising dollars on our
radio station. If they give us the ben-
efit of the doubt on things, they will
get the benefit of the doubt from us.

If they call up and say, “Hey, buddy,
how was your weekend?” they imme-
diately get transferred to my MD.

JB: A large part of my job as a
brand manager is to talk to and help
other PDs in smaller markets. There
might be a Country guy who now has
a Rock station, and he may rely upon
me to do music. I'm still very in-
volved in day-to-day decisions about
music on a lot of radio stations. How-
ever, | have delegated to and empow-
ered all of our MDs.

[ do not tell my PDs in other mar-
kets not to play a record unless they
are totally, totally wrong. [ let them
program their stations. However, if
the record labels think that you have
speed bumps all around you, they will
never leave you alone. So, you have
to make sure that they know that these
people are decisionmakers. My MD is
a decisionmaker.

Audience question: /'m an Urban
AC PD, but I'm looking to get into
Rock. I understand other genres of
music, but is it more important to live
the lifestyle of that format, or just to
understand it and have your staff ex-
ecute it?

JS: 1 do not fall into the demo of
either Power 106 or KZLA. I'm not
a young Latino male or a mature
white woman, but both stations are
cash-flowing a lot of money. It’s about
having the right people around you —
that’s the name of the game. If you are
in the demo and can live it and enjoy
living it, that’s cool, but it’s really not
important to live it yourself. If you’re
smart enough to have enough people
around you who live it, and you can
draw on them for what is happening,
that’s all you need.

There are certain criteria for suc-
cess for any great radio station, re-
gardless of the format. They are trans-
posable format to format to format. If
you listen to a great radio station, you
can tell that it’s great, regardless of
what the product is there.

You put great personalities in every
slot, you give them enough rope, and,
most importantly, you stay out of their

www.americanradiohistorv.com

Joe Bevilacqua.

CLUSTER EXPERTS
The panel from the cluster session at R&R Convention 2002 provided
important information for everyone who attended. Seen here (l-r) are
RCS's Tom Zarecki, KRXQ & KSEG/Sacramento’s Curtiss Johnson, KPWR
& KZLA/Los Angeles’ Jimmy Steal, Clear Channel's Joe Bevilacqua, WXSS
& WMYX/Milwaukee's Brian Kelly and R&R'’s own Kevin Carter.

Panelists get to the heart of the matter during the cluster session at
R&R Convention 2002. Seen here are KRXQ & KSEG/Sacramento’s Curtiss
Johnson, KPWR & KZLA/Los Angeles” Jimmy Steal and Clear Channel’s

R&R’s Kevin Carter leads the cluster session at R&R Convention 2002.

way. At Power 106, we have unbridled
passion. We have people on our staff
who mix records and produce records,
who are artists, who have shows on
MTYV, who have been in movies and
had shows on HBO. We are blessed
with a staff that is so dynamic.

But without the focus and the strat-
egy, and without understanding the
unified plan, a lot of that energy and
the vibe were not directed at moving
the Arbitron meter. A GM once told
me, “If you’re spending any amount
of time during your day on something
that doesn’t affect ratings or revenue,
you’re wasting your time.” It’s about
focus.

Audience question: Let’s say
you're cruising along, you're pro-
gramming two or three great stations,
and, all of a sudden, you are attacked.
How do you maintain your focus for
the cluster at the same time that you
mobilize the extra effort you need to
defend against the attack?

JS: Hot 97 [WQHT] in New York
and Power 106 in L.A. are highly rat-
ed radio stations. If you don’t wake up
every morning and realize that you
have a target on your back, you’re not
doing your job. So, our question is not
if we're going to have competition, it’s

when we’te going to have competition.

The same basic, simple-but-true
answer to many of these questions is
that you have to have great people
around you so you can shift your at-
tention from one station to another
and give it where it is needed. Power
106 bills close to $50 million per year.
Since it generates more than twice
KZLA's billing numbers, 1’d focus on
Power if we had a problem there. It’s
simply a product of the demograph-
ics of the market, not necessarily the
quality of the two stations.

CJ: This may actually be a little
oversimplistic, but it doesn’t matter
whether [’ve got a competitor or not.
I’m going to go in that building every
single day and try to put the best, most
entertaining and most compelling
product on the air. I think that my
staffs do that as well.

Audience question: / oversee five
stations, and I am PD of another. 1
voicetrack middays on another, and I
have weekly meetings with each PD.
1 try to do my best with programming
and promotions, but there are days
when there's a line of people outside
my office, waiting to talk to me.

Continued on Page 67

~
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DON'T BELIEVE US!

BELIEVE THEM:

“OMB sells so many records and has such an enormous following. ‘Where Are You Going’ is radio friendly and has the
potential to be their biggest Top 40 hit... so we're thrilled to embrace this at 7100.”
-TOM POLEMAN, Z100/NEW YORK

“Where Are You Going’ will be a POWER for us SOON. Huge callout... huge band.” -DAVID COREY, WXKS/BOSTON

“We started playing ‘Where Are You Going’ and it blew us away when it came back familiar and no. 1 it's first round
in callout! That's good for 70+ spins a week!" -ALEX VALENTINE, KRBV/DALLAS

“Where Are You Going’is already a Top 10 callout smash for us after 100 spins! Just moved up to 50 spins a week.”
-JON ZELLNER, KMXV/KANSAS CITY

“We're playing ‘Where Are You Going’ 40x a week. It's no. 7 in callout... monster!”
-DAVE UNIVERSAL, WKSE/BUFFALO

“No. 3 callout across the board. ‘Where Are You Going’ will be the one to go all the way at Top 40.”
-CHRIS EDGE, WDCG/RALEIGH

“We are bangin’ ‘Where Are You Going’ and it will be in power soon! DMB is a major core artist for KC101.”
-DANNY OCEAN, WKCI/NEW HAVEN

AT VTR SR T

« ALREADY OVER 1 100 SPINS AT TOP 40.
e TOP 5 SMASH AT ADULT! (AND HEADED FOR #1)
e 4500+ MULTI-FORMAT SPINS
e 30 MILLION IN AUDIENCE!
e A MILLION ‘BUSTED STUFF’ ALBUMS SCANNED IN 4 WEEKS
« NOW ON 70 POP STATIONS

Produced by Stephen Harris Mixed by John Alagia A&R: Bruce Flohr
DAVE MATTHEWS BAND managed by Coran Capshaw for Red Light Management

www.davematthewsband.com www.rcarecords.com

The RCA Records Label is a Unit of BMG  Tmk(s) ® Registered  Marca(s) Registrada(s) ¢ ® General Electric Co., USA ® BMG logo is a trademark of BMG Music ® © 2002 BMG P . =
Dave Matthews Band ® and DMB ® are registered trademarks of BAMA RAGS, Inc.

www.americanradiohistorv.com
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EXCL USI VE NA TIONAL MUSIC RESEARCH ES TIMA TES August 23, 2002

CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of July 28-August 2.

CHR/POP

HED = Hit Potential ®

% 4
M/“Al?/ry

=

@

=

)
§ WOMEN  WOMEN ~ WOMEN
8

Tony

ARTIST TITLE LABEL(S)

AVRIL LAVIGNE Complicated (Arista) 3.90 400 393 3.88 795 25.9 |{3.99 3.83 3.82 |3.72
EMINEM Cieanin’ Out My... (Shady/Aftermath/Interscope) 3 - - — 68.1 148 [4.08 3.56 3.54 |3.65
NELLY/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 3.73 3.87 3.8 ~— 68.4 21.9 }|4.01 3.41 3.52 |3.52
PINK Just Like A Pilt (Arista) 3.73 375 3.68 3.68 71.5 16.8 |3.76 3.57 3.80 |3.52
JIMMY EAT WORLD The Middie (DreamWorks) 3.69 3.64 356 3.71 758 26.2 }3.92 3.40 3.61 |3.52
CREED One Last Breath (Wind-up) 3.68 3.48 3.54 3.51 536 123 |3.73 3.52 3.73 [3.53
NELLY Hot In Herre (Fo’ Reei/Universal) 3.65 367 3.66 3.47 772 33.0 |3.80 3.34 3.68 |[3.79
VANESSA CARLTON A Thousand Miles (A&M/Interscope) 365 3.75 354 3.56 79.8 30.2 |3.63 3.70 3.64 |3.53
EMINEM Without Me (Shady/Aftermatfyinterscope) 3.64 3.76 3.53 3.52 77.2 33.9 {3.71 3.51 3.64 13.40
HOOBASTANK Running Away (/sland/IDJMG) 364 359 365 3.64 504 11.1 |3.83 3.55 3.38 |3.37
DANIEL BEDINGFIELD Gotta Get Thru This (/slant/IDJMG) 363 35 — — 400 103 [3.64 3.50 3.73 {3.33
ASHANTI Happy (Murder Inc./IDJMG) 3.62 3.59 3.54 — 57.3 16.2 {3.79 3.25 3.65 [3.93
KROEGER & SCOTT Hero (Roadrunner/Golumbia/IDJMG) 361 3.62 371 363 752 282 |3.72 3.42 3.59 |3.43
MARIO Just A Friend 2002 (/) 3.60 3.40 3.62 — 61.3 16.8 |3.94 3.26 3.23 |3.74
IRV GOTTI PRESENTS.. Down 4 U (Murder Inc./IDJMG) 358 3.63 355 -~ 584 191 |3.94 330 3.02 |3.81
JOHN MAYER No Such Thing (Aware/Columbia) 356 3.48 3.63 3.59 615 16.0 |3.78 3.36 3.35 |3.55
P. DIDDY & GINUWINE | Need A Girt Pt. 2 {Bad Boy/Arista) 354 354 356 3.62 59.0 217 {3.71 331 3.43 |3.45
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 352 350 3.45 3.38 764 38.7 [3.63 3.31 3.51 |3.47
EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 347 311 — - 56.1 16.5 ]3.77 3.27 2.95 |3.52
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3.47 356 337 3.56 65.0 22.5 |3.67 3.24 3.29 |3.63
DJ SAMMY & YANOQU Heaven {Robbins) 346 3.54 336 3.31 704 228 |3.68 3.27 3.31 |3.M4
ASHANTI Foolish (Murder Inc./IDJMG) 344 3.52 349 338 724 32.2 |3.59 312 3.47 |3.44
KYLIE MINOGUE Love At First Sight (Capitol} 3.39 3.22 318 3.25 470 12.0 |3.40 3.32 3.42 |3.62
CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 3.34 333 319 3.25 63.5 259 |3.49 3.24 3.11 |3.33
P. DIDDY... | Need A Girl (Bad Boy/Arista) 330 332 3.40 3.46 66.1 313 }3.48 3.05 3.17 |3.44
NO DOUBT Hella Good (/nterscope) 3.29 3.40 3.35 3.30 752 322 |3.07 3.26 3.64 |3.19
DIRTY VEGAS Days Go By (Capitol) 315 3.29 3.39 3.08 786 322 {293 3.15 3.44 |3.32

MID-
12-17 18-24  25-34] EAST SOUTH WEST WEST

417
3.78
3.94
3.96
3.73
3.89
3.74
3.66
3.85
3.93
3.72
3.66
in
3.81
3.55
3.56
3.64
3.60
3.39
3.49
3.64
3.59
3.45
3.54
3.54
3.54
3.11

e ‘g‘”"’“
Hot Scores

By ANTHONY ACAMPORA

3.9 377 vril Lavigne remains at No. | —
394 3.86 not only on R&R’s CHR/Pop
chart, but on Callout America,
3.95 3.56 R&R’s exclusive survey of females
ages 12-34 across the United States.
3.58 3.87 Lavigne’s debut single, “Complicat-
ed,” ranks third with teens and first
LA among women 18-24 and 25-34.
371 358 Eminem debuts at an impressive
No. 2 this week with “Cleanin’ Out My
3.68 3.37 Closet” (Shady/Aftermath/interscope).
The followup to the chart-topping
B e “Without Me” ranks first with teens and
3.67 3.67 fourth 18-24, and it’s top 15 25-34.
Creed make a huge leap on Call-
3.61 3.69 out America, finding their way into
the No. 6 slot with “One Last Breath”
3.79 3.66 (Wind-up). The track ranks sixth with
women 18-24 and, more impressive-

3.33 3.54 . .
ly, ties for third among women 25-34.
3.66 3.63 Hoobastank have been consistent
top 10 performers since they entered
3.45 3.41 Callout America more than a month
353 3.41 ago. “Running Away” (Island/ID-

JMG), a top three hit at Alternative,
3.43 3.67 scores seventh with teens and fifth
among women 18-24.

3.76 3.33 Daniel Bedingfield grabs a second
consecutive week of solid demo results
3.60 3.41 as “Gotta Get Thru This” (Island/ID-
JMG) ranks eighth with women 18-24

Lo and ties for third with women 25-34.

3.56 3.22 Ashanti remains “Happy” (Mur-
der Inc/IDJMG) this week: Her lat-

3.61 3.16 est release ranks ninth among teens
and sixth with women 25-34.

3.33 3.40

Two songs that are top 15 overall
319 3.33 are testing huge with the teen sector:
Marie’s “Just a Friend 2002” (J) and
3.39 3.14 Irv Gotti Presents The Inc.’s “Down
4 U” (Murder Inc./Def Janv/IDIMG)
3.29 295 are both top five with women 12-17.
Speaking of demo domination,
LR Pink’s “Just Like a Pill” (Arista)
296 3.18 ranks third 18-24 and fifth 25-34.

Portland, San Diego, Seattle.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total percentage of
respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, New York, Philadelphia, Pittsburgh, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, Tampa. MIDWEST: Chicago, Cleveland, Detroit, Minneapolis, St. Louis. WEST: Denver, Los Angeles,

CEIUA LTV ooo

C€ Custom Production — Callouts & Montages )
Cé Digital, Clear, Consistent )

<5 60,000+ Song Library )

<€ All Formats & International Titles )

<§ On-Time Delivery ) H KS

UNLIMITED
e N

GoldDiscs' and_}iitDisSs'J The World’s Premier Music Hook Service

Featuring:

Email: hooks @ hooks.com
www.hooks.com
FAX: (573)443-4016

200 OId 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155 y
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LAST THIS TOTAL +/- GROSS WEEKS ON TOTAL STATIONSI
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS LS wpESSONS CHART DS Most Added-
1 1 AVRIL LAVIGNE Complicated (Arista) 9914 270 1095920 14 1340 www.rradds.com
3 ©  NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 8285 +537 989172 7 1282
) ) . ) ARTISTTITLE LABEL(S) ADDS
2 3 PINK Just Like A Pill (Arista) ‘ 8280 -302 914099 11 133/0 BON JOVI Everyday (Island/IDJMG) 3
4 4 DJ SAMMY & YANOU Heaven (Robbins) 7058 -289 794789 13 129/0 AMERIE Why Don’t We Fall In Love (Rise/Columbia) 23
5 5  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 6212 -891 562548 15  130/0 | AVRIL LAVIGNE Sk8er Boi (Arista) 22
6 6  NELLY Hot In Herre (Fo’ Reel/Universal) 6053  -767 667063 18  126/0 | PAUL OAKENFOLD Starry Eved Surprise (Maverick/Reprise) 17
7 @ MARIO Just A Friend 2002 (J) 5678 4314 615315 9 128/ JL:JBSETF:LY#MJ;ES;’L‘AL"(E"ii{(‘fl)Love T ];
10 o DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 5644 +889 625641 7 130/6 | ANGIE MARTINEZ If | Could Go (FastWest/FEG) 15
15 © EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 4959 +7131 499567 5  126/4 | UNCLE KRACKER In A Littie While (Top Dog/Lava/Atlantic)15
9 @ JOHN MAYER No Such Thing (Aware/Columbia) 4916 +132 554274 14 118/0 JI;VIMY EAT WORLD S‘;/\/e‘itﬂe;z%fgijWks) 13
) . . ASHANTI Happy (Murder Inc.
12 @  KYLIE MINOGUE Love At First Sight (Gapito)) 4836 4216 490883 11 30D | e v ou (i TruACH) 13
14 {® CREED One Last Breath (Wind-up) 4812 4483 470223 13 121/
8 13 JENNIFER LOPEZ F/NAS I'm Gonn:& Be Alright (Epic) 4687 -301 499813 18 129/0 BON JOVI W EVERYDAY
16 O EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 4368 +619 504723 7  119/6
11 15  EMINEM Without Me (Shady/Aftermath/Interscope) 3957  -664 388579 16 13000 From the new album ﬂ°”"°e
13 16 JIMMY EAT WORLD The Middle (DreamWorks) 3773 640 349522 23 12700 in stores Oct. 8
18 (@ P.DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista) 3565  +280 464746 7  100/4 #1 Most Added
19 @ VANESSA CARLTON Ordinary Day (A&M/interscope) 326 +372 354235 6 1300 at Pop & Rock!
; 17 ; ?) VANESS(I)\ CI(\)RLTON A TI:ousand Miles (A&M/Interscope) 3342 -276 293143 27 13100 New at KHKS, Q100,
BBMAK Out Of My Heart (Into Your...) (Hollywood) 2728 -9 284189 8 1112 WSTR. WRVW. WNKS
30 @) NODOUBTF/LADY SAW Underneath It All (Interscope) 2570 4454 291258 4 120/8 Over 90 ’ il 'Ib Id
26 @ MICHELLE BRANCH Goodbye To You (Maverick/W8) 2551 4301 254084 5 1157 R IO RIS
25 € BEENIE MAN F/JANET Feel It Boy (Virgin) 2533 4247 273088 5 113/ SO W URIVERSAL MUSIC Coupany
27 @ SHAKIRA Objection (Tango) (Epic) 2468 +263 283997 7 11773
31 @ IRV GOTTI Down 4 U (Murder Inc./IDIMG) 2459  +395 277026 4 815 Most Increased
28 @ OURLADY PEACE Somewhere Out There (Columbia) 2355  +184 222236 7 10155 Plays
37 @ ASHANTI Happy (Murder Inc./IDJMG) 2277 +625 251633 4 102114
23 28  DIRTY VEGAS Days Go By (Capitol) 2066  -380 195200 18 1310 o
24 29  P.DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 2022 -381 186194 21 119 | A e s , e
32 30 KHIAMy Neck, My Back (Lick It) (Dirty Down/Artemis) 1680 260 154067 8 7100 ‘E’n‘)l’l‘:fELN?%‘I’gr‘f";'E(L)ﬁf0‘2,?;%;;?%,’%”51’5;%3 .
36 31 NAUGHTY BY NATURE F/3LW Feels-Good (Don’'t Worry...) (TVT) 1674 -100 171318 9 69/0 ASHANTI Happy (Murder Inc./IDJMG) +625
35 32 BRITNEY SPEARS Boys (Maverick/Reprise) 1622 -158 176675 6 8710 EVE F/ALICIA KEYS Gangsta...(Ruff Ryders/Interscope) +619
33 33  CRAIG DAVID Walking Away (Wildstar/Atlantic) 1551 -348 236620 20 100/0 | LEANN RIMES Life Goes On I(CUTD) ‘ +378
40 €D GO0 GOO DOLLS Big Machine (Warner Bros.) 1537  +158 123440 4 84/ E‘E;LELZ’?]ELLL:SPEB’F‘Q’&“E"(‘;V,DH'ET;& it e mivers) :gg;
42 @ ANGIE MARTINEZ I | Could Go (EaSTWESt/EEG) 1485 +187 125626 3 77115 NO DOUBT F/LADY SAW Underneath It All (Inferscope) +454
43 € HOOBASTANK Running Away (/sland/IDJMG) 1323 +61 109720 5 7072 IRV GOTTI Down 4 U (Murder Inc./IDJMG) +395
45 €D 3Lw Do (Wanna Get Close To You) (Epic) 1313 +163 114272 3 919 VANESSA CARLTON Ordinary Day (A&M/interscope) — +372
46 @ MONICA All Eyez On Me (J) 1309 +217 115006 3 80/5
29 39  SEVEN AND THE SUN Walk With Me (Atlantic) 1162 -955 77034 13 94/0 %OSt Play ted
49 @ DAVE MATTHEWS BAND Where Are You Going (RCA) 1003 +289 122585 3 60/12 ecurrents
44 41 BIG TYMERS Still Fly (Cash Money/Universal) 1090 -137 106159 10 53/0 ARTIST TITLE LABEL(S) TOTAL PLAYS
39 42 GAM’RON Oh Boy (Roc-A-Fella/IDIMG) 1078 -305 100457 1 85/0 FAT JOE F/ASHANTI What's Luv? (Terror Squqd/Atlantic) 2554
38 43 SOLUNA For All Time (DreamWorks) 1045 551 86578 19 1120 x&cgghﬁm;‘ggo‘g' J:tgr‘;vcj)fg:)d LEVBYLE) gjgg
@  LEANN RIMES Life Goes On (Curb) 1041 4578 76175 1 80M2 | psuanTi Foolish (Wurder Inc I0UMG) STl
34 45  ENRIQUE IGLESIAS Don’t Turn Off The Lights (/nterscope) 1026 -780 84046 12 99/0 DEFAULT Wasting My Time (TVT) 2076
41 46  ELVIS VS. JXL A Little Less Conversation (RCA) 97 -346 82112 5 67/0 LINKIN PARK In The End (Warner Bros.) 2062
48 () JENNIFER LOVE HEWITT BareNaked (Jive) 959  +112 97688 2 86/ gl”NE'?;tnc,t“fe‘t’"“ﬂse‘)éitu&g?jff;;;) (A RIS TaE) ]ggg
@  WHITNEY HOUSTON Whatchulookinat (Arista) 751 +191 107643 1 65/ | pypDLE OF MUDD Blurry (Flawless Geffen/nterscope) 1897
@  PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 738 +285 86781 1 60A7 | NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1656
@  EMINEM Hailie’s Song (Shady/Aftermath/Interscope) 679 +21 111746 1 50 CALLING Wherever You Wil Go (RCA) 1606
: : - , — _ : , MARY J. BLIGE Family Affair (MCA) 1482
1;34;/(1)|1-1Fg/i:r;p ée;l)l(;trtse;s. ZAaonno;%d alsrpl:y _data 'supphred by Mgdmftiats? Research, a d|V|sLor?fotf Premiere Ra(:!odl\!.et\:vt:rl:s]Son%; ranked b)t/[]t(::]al Ipla\ys f(or the alr_pla}; wegk
- . bBu ron n min ays or remainin at 1rom previous week. 0 Songs are tied In total plays, the song wi e larger increase In plays Is A A
glaced first. Songs belrz)%v No. 20 a?e r?lovedgtg rz,lcurrent after go weeks 0‘:1 the chart. Mostv/v\dded giJs the total numbe‘: o>f/ new addsgofficially repgort(l,g tro R&R tF))y Zach R&R Station Plavlms h.ave moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
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August 23, 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
LAST THIS TOTAL 4f- GROSS WEEKS ON TOTAL STATIONS/ ARTISTTITLE LABEL(S) AR
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR[EOSO?IONS CHART DDS UNCLE KRACKER In A Little While (Top Dog/Lava/At/antic) 16
21 PINKJustLike APl rists) w28 2 emes 10 sip | o O (s B
1 2 AVRIL LAVIGNE Complicated (Arista) 2980 -101 87158 13 5010 PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)9
3 3 DJ SAMMY & YANOU Heaven (Robbins) 2587 -218 75254 12 50/ SHAKIRA Obiection (Tango) (Epic) 8
4 @ JOHN MAYER No Such Thing (Aware/Columbia) 2571 +129 73627 14 50/ | ASHANTI Happy (Murder inc./IDJMG) 7
8 @ NELLY F/KELLY ROWLAND Dilemma (Fo’ ReelUniversal) 2263  +403 66762 5 450 ILREXF?D?E:VIDEOSWS f;‘g ( M”O’ge(’c’%’wm) !
6 @ CREED One Last Breath (Wind-up) 2161 481 60578 13 50D | juun AT WORLD Sweetness (Dreamiorks :
5 7  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG) ~ 2148 162 63102 14 46/ | SAMANTHA MUMBA 'm Right Here (ASM/nterscope) 5
7 @  KYLIE MINOGUE Love At First Sight (Capitol) 2069  +168 63144 11 490 | WESTLIFE World Of Our Own (RCA) 4
10 @ MARIO Just A Friend 2002 (J) 1880  +207 54887 7  46A :EVB;%%NDFGLOI;*JS’VLV‘;"S"?]S OvefthY?f (ﬁ"'f;”'m/"m) g
13 {D  DANIEL BEDINGFIELD Gotta Get Thru This (Isiand/IDJMG) 1857 433 54364 6 498 |0 BEn.ﬁéFm e Tﬁis ((,’;,jgff/j’g%m) i
14 @  BBMAK Out Of My Heart (Into Your...) (Hollywood) 1562 +99 46319 7 490 P. DIDDY F/GINUWINE | Need A Gir (Part Il) (Bad Boy/Arista) 3
15 @ VANESSA CARLTON Ordinary Day (A&M/Interscope) 1550  +110 44638 6 51/ | JENNIFER LOVE HEWITT BareNaked (Jive) 3
11 13 JIMMY EAT WORLD The Middle (DreamWorks) 1477 202 44368 23 39/ | NAPPYROOTS Po’ Folks (Atiantic) _ 3
9 14 NELLY Hot In Herre (Fo’ Reel/Universal) 1477 231 40707 16 a1 | WICHELLE BRANCH Goodbye To You (Maverick'Ws) 2
, , , DAVE MATTHEWS BAND Where Are You Going (RCA) 2
12 15 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1420 -179 39486 16 3910 ANGIE MARTINEZ If | Could Go (EastWest/EEG) 2
19 { EVEF/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 1302 #1271 38242 5 4571
21 @ MICHELLE BRANCH Goodbye To You (Maverick/WB) 1274  +165 37880 5 4R
16 18 EMINEM Without Me (Shady/Aftermath/Interscope) 1200 117 32972 15 360
25 (D EMINEM Cleanin’ Out My Closet (Shady/Aftermath/interscope) 1180 +260 32867 3 48/1
24 €@ NODOUBT FALADY SAW Underneath It All (interscope) 1152 +175 32968 3 503
20 21 VANESSA CARLTON A Thousand Miles (A&M/interscope) 1094 52 32263 26 380
18 22 DIRTY VEGAS Days Go By (Capitol) 1068  -116 28701 15 350
26 @ GO0 GOO DOLLS Big Machine (Warner Bros.) 989 +108 29751 4 41/ : ;
31 @ P.DIDDY F/GINUWINE | Need A Girt (Part Il) (Bad Boy/Arista) 840  +172 24835 5 333 - Most Increased
32 @ OURLADY PEACE Somewhere Out There (Columbia) 797 441 2516 5 34 Plays
29 @ HOOBASTANK Running Away (/sland//DJMG) 756 +44 20753 7 410 =
33 @ SHAKIRA Objection (Tango) (Epic) 736 4108 18731 T 368 |, LAY
38 @ LEANN RIMES Life Goes On (Curb) 134 +251 20907 2 46/5 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) +403
36 @ ASHANTI Happy (Murder Inc./IDJMG) 697  +164 22825 3 36/7 | DANIEL BEDINGFIELD Gotta Get Thru This (ISand/iDMG) +343
34 € BEENIE MAN F/JANET Feel It Boy (Virgin) 683 405 19185 3 3411 m:rm mgm é’m Rtight HeDre (A&Vf/ﬂ//zrerscope) +§gg
; ; +
22 31 SEVEN AND THE SUN Walk With Me (Atlantic) 586 467 16364 13 200 i omﬁ&lﬁ /{ﬁgf;gm/f/’n’tgsmpe) it
30 32 P.DIDDYF/USHER & LOON | Need AGi (Part One) (Bad Boy/Arists) 538 159 15580 19 20 | pubiecticgooclon ot
39 € DAVE MATTHEWS BAND Where Are You Going (RCA) 533 +119 16747 3 3212 MARIO Just A Friend 2002 () +207
27 34 ELVISVS. JXL A Little Less Conversation (RCA) 523 257 13725 5  22/0 | NODOUBT F/LADY SAW Underneath It All (interscope) +175
28 35 ENRIQUE IGLESIAS Don't Turn Off The Lights (/nterscope) 506  -261 15840 12 21/ | P.DIDDY F/GINUWINE | Need A Gir (Part Il (Bad BoyArisa) +172
23 36 SOLUNAFor All Time (DreamWorks) 506 522 16480 23 2000 '»‘JE'&TEE‘%%‘EEE“E v ff?o { C(aﬂ%sgr/ck/WB) .-
37 37 BRITNEY SPEARS Boys (Maverick/Reprise) 483 21 13217 5 240 | pSuaNTI Hepoy (Murder P ) <164
42 @ IRV GOTTI Down 4 U (Murder Inc./IDJMG) 396 +114 12517 2 2577 DUR LADY PEACE Somewhere Out There (Columbia) +141
43 € ANGIE MARTINEZ If | Could Go (EastWesYEEG) 369 496 9536 2  23/2 | JENNIFER LOVE HEWITT BareNaked (Jive) +130
41 40 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 354 48 9611 9 24p | JOHN MAYER No Such Thing (Aware/Columbia) ~  +129
40 41 CRAIG DAVID Walking Away (Wildstar/Atlantic) 350 54 9829 19 130 | Lo FIALICIAKEYS Gangsta.. (Ruff Ayders/intorscope) - +127
) DAVE MATTHEWS BAND Where Are You Going (RCA) +119
45 @ WHITNEY HOUSTON Whatchulookinat (Arista) 343 +80 12421 2 200 IRV GOTTI Down 4 U (Murder Inc./IDJMG) +114
® SAMANTHA MUMBA I'm Right Here (A&M/Interscope) 326  +285 9144 1 3055 WESTLIFE World Of Our Own (RCA) +114
@ JIMMY EAT WORLD Sweetness (DreamWorks) 322 4273 9368 1  34/5 | VANESSA CARLTON Ordinary Day (A&M/interscope) +110
@  JENNIFER LOVE HEWITT BareNaked (Jive) 305 +130 8395 1 253 | G00GOODOLLS Big Maching (Warner Bros.) 0
_ SHAKIRA Objection (Tango) (Epic) +108
44 46 MONICA All Eyez On Me (J) 239 26 4984 3 151 | pmakout Of My Heart (Into Your.) (Hollywood) 499
46 47  THE CORRS F/BONO When The Stars Go Blue (143/Lava/Atlantic) 224 -14 6927 2 18/0 ANGIE MARTINEZ I | Could Go (EastWest/EEG) +96
[Debut> (P)  PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 221 +89 5127 1 18/9 BEENIE MAN F/JANET Fee! It Boy (Virgin) +95
@  WESTLIFE World Of Our Own (RCA) 219 +114 6022 1 194 [ BONJOWI Evervdays (/s/agd/ijﬂéfMG2 e +§g
48 @ NAUGHTYBY NATURE F/BLW Feels Good (Don'tWorry..) (TVT) 211 +18 5437 2 120 | Fac DAKENFOLD Siry o B I
51 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17. NICKELBACK How You Remind Me_(Roadrqnner//D‘jMG) +81
© 2002, R&R Inc. WHITNEY HOUSTON Whatchulookinat (Arista) +80
The R&R Annual Subscriptinn Pachaye Delivers The Most For Your Money
$§s%|y)5 51 weeks of R&R pPLUS 2 seml-annual R&R Directories
(5330 valve) (S150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
moreinfo.radioandrecords.com 310-788-1625  310-203-8727  www.radioandrecords.com  7uelwousiey's Newsaper
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Santa Rosa, CA is quite removed from
Louisiana, where 1 was before relocating to
the programming chair here at KSXY.

. Northern California, wine country. Not only
is it beautiful, it has quite a distinctive vibe.
* QOur main competitors are AC or AC-lean-
ing, so we are mainstream, but we’re not
afraid to go out early on the reactive
records that they can’t play. Plus, the
rhythmic CHRs in San Francisco influ-
ence our younger end, so we are not afraid to jump on
the crossovers like Eve and Alicia Keys, which is already
in ourtop 10. = Our top songs right now are Pink, Nelly
and Kelly and DJ Sammy, with early reaction on
Ashanti's “Happy,” Leann Rimes, Amy Studt, Irv Gotti
Presents, No Doubt’s “Underneath It All” and the new Avril Lavigne,

| L2 F

i = .: : I

. gy
| Crash Kelley
I PD, KSXY (HOt 987)/

Santa Rosa, CA

g

armist: Oakenfold
waseL: Maverick/Reprise

| 8y TANYA O’QUINN / ASSISTANT EDITOR

=

S

K, on the real, am I being punished? Is
someone at R&R trying to teach me a les-
son? [ receive my assignment late on Wednesday
evening. | don’t have the CD, so [ borrow Oaken-
fold’s Bunkka from R&R Director/Charts An-

Oakenfold

becoming popular with the masses.
Oakenfold hooked up with Steve Osborne, and

“Ordinary Day” really fits.

Make room for four new songs this week.
Giving insanity a pretty name is
Eminem, who debuts at No. 50* with “Hailie’s
Song” (Shady/Aftermath/interscope). One
step above (chart-wise) is Oakenfold with
“Starry Eyed Surprise” (Maverick/Reprise).
Check our Spotlight on him in this week’s is-
sue. Looking through the microscope back at

(Interscope) a home at 21*.

“Ska8terboi.” The new Eminem is also off da hook, and Vanessa Carlton’s

‘cha is Whitney Houston with “Whatchalookinat” (Arista} at 48*. Coming in at
44* is LeAnn Rimes with “Life Goes On” (Curb). | finally heard this song, and
i love it! And, by the look of the +889, I'm not the only one ... Daniel Beding-
field’s “Gotta Get Thru This” (Island/IDJMG) moves from 10-8* this week ...
Wow! A big chart mover is 20-something singer Monica, as “All Eyez on Me”
(J) leaps from 46-38*. But the biggest mover is another 20-something, Ashanti.
“Happy” (Murder Inc./Def Jam/IDJMG) moves from 37-27*. Hmmm, | guess my
pop tune, “Baby You Won’t See Me Again (Until You Have Those Cataracts
Removed)” (Compton Records), wouldn’t budge on the chart, since I'm way
out of my 20s ... The Dave Matthews Band find a new destination this week,
as “Where Are You Going?” (RCA) leaves No. 49 to arrive at No. 40”. No Doubt,
featuring Lady Saw, mimics the nine-step leap to give “Underneath It All”

— Tanya O’ Quinn/Asst. Editor

thony Acampora. | put the CD in the player and
crank it up. Again, am I being punished? The first
track knocks me off-guard, as | had been vibing
to a mellow R&B joint seconds before I pressed
“play.”” With my headset on and the volume on
high, I found the first track rather intimidating, and
[ am not easily intimidated. 1 regrouped (took a
couple of swigs from my “water” bottle), started
the review process over and allowed Oakenfold
to impress me with his latest release.

Paul Oakentold is a DJ-remixer-producer. In
the late "80s he introduced Britain to house mu-
sic. A few years later he was instrumental in the
integration of dance crossover into the charts by
masterminding productions by Happy Mondays
(among others) and created one of the most suc-
cessful dance music labels of the "90s, Perfecto
Records. Oakenfold began his career as a mixer
at age 16, when he and friend Trevor Fung
formed a musical team who would play soul and
rare groove at a basement bar in Covent Garden
in London. During the late *70s he worked for
Arista records in New York and spent time bask-
ing in the disco scene during Larry Levan’s sets
at the Paradise Garage.

In the early "80s he returned to England and
worked as a club promoter and British agent for
The Beastie Boys and Run-D.M.C. In 1987 the
vacation island of lbiza was the place to be. There
Oakenfold, along with Fung and another friend,
lan St. Paul, invented the mix of house, soul, Ital-
ian disco and alternative that was later dubbed the
Balearic style. This style of music was introduced
at several Oakenfold-run clubs, including Future
at the Sound Shaft and Spectrum and Land of Oz
at Heaven, before surfacing above ground and

their production for the Happy Mondays single
“(W.F.L.) Wrote for Luck™ was voted Dance
Record of the Year by NME. Moreover, their pro-
duction of the group’s full-tength Pills 'n’ Thrills
'n" Bellvaches positioned them right where they
needed to be: in the forefront. Soon major labels
solicited the duo to remix some of their biggest
pop stars, including U2, Simply Red, The Cure,
Massive Attack and Arrested Development.

Wow! I'm stealing this joint. Though I'm not
sure where it’s going commercially, residentially
it’s going to Compton. Oakenfold enlists such art-
ists as Ice Cube, Nelly Furtado, Tricky and Grant
Lee Phillips to supply the vocal aspects of his
musical presentations. Track number one is
“Ready Steady Go,” and it leaves no room for a
girl to catch her breath — this track gets vou
started in fourth gear! [f the various sounds were
colors, there would be a firework display of bril-
liant yellows, oranges, violets and fluorescent
greens. Surprisingly, the soft vocals of Carla
Werner complement the active instrumentation of
“Southern Sun.”

“Z00 York,” one of the more mellow tracks, is
like an audio journey through a musically capti-
vating jungle. Under the right circumstances —
volume on high with headset on — you can close
your eyes and picture yourself adventuring
through the rain forest as the elusive yet hypnotic
sounds guide you through wonder and discovery.
Bunkka may even be embraced by some rap fans,
as Ice Cube’s performance on “Get "'Em Up”
maintains its hard edge, even though its diving
board is not a hip-hop track, but the rhythmic
wave of a surfing melody, accentuated with
techno and funky currents.

ProSet.
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| Artist Title (Label)

PINK Just Like A Pill (Arista)

CREED One Last Breath (Wind-up)

SHAKIRA Objection... (Epic)
NO DOUBT Hella Good (/nterscope)

DIRTY VEGAS Days Go By (Capitol)

MARIO Just A Friend (J)

AVRIL LAVIGNE Complicated (Arista)

MICHELLE BRANCH Goodbye To You (Maverick/WB)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

OUR LADY PEACE Somewhere Out There (Columbia)

JOHN MAYER No Such Thing (Aware/Columbia)

CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/IDJMG)
DJ SAMMY & YANOU Heaven (Robbins)

JIMMY EAT WORLD The Middle (DreamWorks)

NO DOUBT Underneath It All (Interscope)

NELLY Hot In Herre (Fo’ Reel/Universal)

KYLIE MINOGUE Love At First Sight (Capitol)

BBMAK Out Of My Heart (Into Your Head) (Hollywood)
EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)
EMINEM Without Me (Shady/Aftermattv/interscope)
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright (Epic)
VANESSA CARLTON A Thousand Miles (A& W/interscope)
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
VANESSA CARLTON Ordinary Day (A&M/Interscope)

DANIEL BEDDINGFIELD Gotta Get Thru This (/sland/IDJMG)
IRV GOTTI PRESENTS THE INC. Down 4 You (Murder Inc./IDJMG)
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)

P. DIDDY F/USHER & LOON | Need A Girl (Part |) (Bac Boy/Arista)

BEENIE MAN F/JANET Feel It Boy (Virgin)
P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)

411
4.08
3.99
3.96
3.93
3.92
3.9
3.90
3.87
3.84
3.83
3.78
3.78
3.78
3.76
3.74
3.73
3N
3.n
3.68
3.67
3.63
3.62
3.58
3.51
3.50
3.50
3.47
3.39
3.37

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 8/23/02.

LW Familiarity Burn

TD Familiarity Burn

Total sample size is 591 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music
test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Netwarks.

496 95% 34% 404 9% 7% | |
394 96% 25% 4.0 95% 27% - AVRIL LAVIGNE Sk8er Boi (Arista)
394 7% 10% 3.98 4% 10% ﬁ Total Plays: 673, Total Stations: 32, Adds: 22
3.98 80% 17°% 4.00 82% 17% ]

- 52% 7% 412 51% 4% .
3.92 81% 219, 3.88 82% 22% e WESTLIFE World Of Qur Own (RCA)
394 91% 37% 3.95 91% 37% § Total Plays: 556, Total Stations: 63, Adds: 10
3.86 82% 27% 3.88 82% 28%
370 81% 19% 3.9 80% 16%
390 92% 41% 3.8 90% 42% Total Plays: 514, Total Stations: 63, Adds: 15

- 68% 10% 3.87 68% 10%
3.88 96% 47°% 3.74 97% 53%
3.62 80% 17% 3.76 78% 15% NAPPY ROOTS Po’ Folks (Atlantic)
383 M% 10% 3.77 73% 9% Total Plays: 483, Total Stations: 49, Adds: 7
3.83 86% 20% 3.72 85% 21%
3.83 97% 49°% 3.84 97%  46% .
3.1 91% 350/: 3.78 92% 340/: WYCLEF JEAN Two Wrongs (CO/Umbla)
3.88 98% 54% 3.63 98% 57% Total Plays: 452, Total Stations: 37, Adds: 1
374 74% 16% 3.75 73% 14%
3.68 77% 18% 3.55 7% 19%

- 1% 14% 361 70% 14% Total Plays: 352, Total Stations: 30, Adds: 3
3.74 96% 47% 3.59 96% 48%
3.78 47% 12% 3.78 49% 11%

- 5% 15% 3.55 47% 14% BON JOVI Everyday (/sland/IDJMG)
3.5 93% H4% 3.49 94% 55% Total Plays: 316, Total Stations: 53, Adds: 43
359 93% 44% 3.63 96% 42%
350 94% 49% 3.46 96% 52% ,

o o o o LIBERTY X Just A Little (V2)
351 78% 24% 3.48 78% 25% _ 1 _
337  41% 9% 3.3 2% 9% Total Plays: 311, Total Stations: 39, Adds: 17
3.38 86% 37% 3.37 88% 39%
JUSTIN TIMBERLAKE Like | Love You (Jive)
Total Plays: 308, Total Stations: 16, Adds: 16

- T TTD— . i

. ' New & Active

AMY STUDT Just A Little Girl (79/Universal)
Total Plays: 678, Total Stations: 61, Adds: 1

UNCLE KRACKER ...Little While (Top Dog/Lava/Atlantic)

NORAH JONES Don’t Know Why (Blue Note/Virgin)

]

s

Songs ranked by total plays

You Program How Many....
Continued from Page 60

I have stuff to do. and I put up a
weekly calendar to let everyone know
what I'm doing, but there are times
when I can't get anvthing done be-
cause I'm trying to answer every-
body's questions. Can you give me
some advice on how to find enough
time for myself and evervbody else?

JB: Daily time management is our
biggest challenge. Some programmers
who oversee multiple stations like to
come into the office early to get a
jump-start on the day. Personally, 1
like to do it late in the day, like be-
tween the hours of 5-9pm.

You have to complete all the tasks
on your list one item at a time. Doing
everything half-assed means that ev-

erything’s going to get done, but it will
be done half-assed. You have the con-
trol to organize yourself. Don’t let
your staft completely control you.
Again, it’s one of those general prin-
ciples of time management.

Don’t let a phone call come in and
disrupt whatever project you are
working on, because not only are you
going to talk for three minutes on the
phone, you’ll also spend additional
time thinking, “OK, where was |
again?” The three-minute phone call
took five to seven minutes out of
your work time.

Let the calls stack up. Dedicate a
time to return those phone calls or say,
“I’ll meet with you guys an hour from
now.” Live in the moment. Focus on
whatever is right in front of you at that
point.

JS: Lead by example. If you don’t

*

“You have to complete all the tasks on your list

one item at a time. Doing everything half-assed

means that everything’s going to get done, but it
will be done half-assed.”

Joe Bevilacqua

*

show them that you’re respecting your
own schedule, there’s no way they’re
going to respect it. | have an open-
door policy, but not all the time.

BK: Sometimes you just have to be
brutally honest with people and tell
them, “Look, that’s like priority No. 600
for me right now. Come back later.”

CJ: Let them know about your
time constraints. Say, “I want to deal
with your problem, but | want to deal
with it 100%. Right now, I’m concen-
trating on this. I’'ll come in, and we’ll
dedicate 100% to your problem at that
point in time.” They appreciate that.

Audience question: flow much is
too much? One station, two stations,
three stations — that's doable. But I'm
hearing job descriptions here that
sound like if you stuck a broom up thar
person’s ass, they could sweep the

Sloor wo.

JB: | feel swamped on occasion.
I’m overseeing nine Rock stations,
including my own. I’m a human be-
ing, and if everybody comes to me at
one time, it’s like, “Oh, Jesus.”

But you have to have a bench.
Those people at the other stations
should be in place, and you have to
trust them. The people coming to you
have to understand that you have other
responsibilities, especially if there’s an
emergency. You tell them, “You deal
with it as best as you can at this point,
and I’ll get to you as soon as [ can.”

JS: You have to delegate every-

wWWW . americanradiohistorv.com

Universal Records celebrates the eight-times-Platinum Nelly and his
sophomore album, Nellyville. Seen here are (l-r) Universal Sr. VP/Pro-
motions Valerie Delong, Sr. VP/Sales Pat Monaco, President Monte
Lipman and Chairman Doug Morris; Nelly; and Universal A&R person
Kevin Law and CEO Mel Lewinter,

thing that can possibly be delegat-
ed. If it’s something that you don’t
have to personally do, just oversee
it. I feel like we are paid to think,
not necessarily do. The irony is that
we spend more and more time do-
ing, and we don’t spend enough time
thinking. Thinking is going to make
you successful, not running up and
down the hall.

CJ: Delegation is the key. The
great thing about delegation is that, a
lot of times, you can adopt the men-
tality of, “Oh, well, I’'m just going to
shove this crap off my desk.” Dele-
gate by giving it to another person and

placing your trust in them. Let them
take that ball and run with it — em-
power them. You’re giving them the
chance to progress and grow.

You’re giving yourselfa chance to
grow too. It’s somewhat self-serving.
Put as much effort as you can into hir-
ing the right people and getting them
in place. If you do this, you will have
a very loyal and functional staff. 1f
you are getting bogged down in the
minutiae of things that you shouldn’t
be doing, you have people there to
take care of that. If you don’t, you’re
never going to grow beyond that, and
neither will your staff.


www.americanradiohistory.com
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CHR/Pop Reporters

Stations and their adds listed alphabetically by market

WFLY/Albany, NY *
VP/Pron Michael Morgan
PD: Donnie Michaels

MD: Eflen Rockwel!
4 AVRIL LAVIGNE “Sker™
AMERIE “Falr

WKKF/Albany, NY *
PD: Rob Dawes

LIBERTY X “Litte”

JUSTIN TIVBERLAKE *Like™

KKSS/Albuquerque, NM *

PD: Tom N; E:r

APD: Jeft “Crash” Jacot
'Allcyh

SAMANTHA MUMBA “Rigitt™

KQID/Alexandria, LA
PO: Ron Roberts
MD: Trin nys%n -
SeRE Mlum Spena-nq'
CHERS “Blony”

WAEB/Allentown, PA *
PD: Brian Check

APD: Laura St. James
MD: Mike Kelly

2 BEENIE MAN FLNET “Fee”

UNCLE KRAC%

KGOT/Anchorage, AK
PD: Bill Stewarl
MD: Moe Rock
10 AVRIL LAVIGNE “Skger”
5 DAGNFDLD “Eyed”

WKSZ/Appleton, Wi *
DM: Greg Gell
PD:Dayton Kang -
APO/MD: Joe Malane
1 CHER “Diferent”
1 NEW FOUND GLORY “Over”
BOWLING FOR SOUP “Bar”
UNCLE KRACKER “Lit"

WSTR/Atlanta, GA *
£D: Dan Bowen
MD: J.R. Ammons

BON JOVI “Everycay™

WWWO0/Atlanta, GA *

DM/PIJ D{‘I}; sMun
ML LAVIGNE "Sicier”
mr‘rr] THBERLA "Lk

1RV GOTTI PRES “Down”
MICHELLE BRANCH “Goodbye™

WAYV/AlIantic Cily, N
5 BON JOVIW“E
3 EMINEM Closer”
UBERTY X "Ue”

WINY/Augusta, GA *
DM: John Shamby
PD: T.J. McKay

: day Cruze
2 ANGIE MARTINEZ “Could”
BON JOVI “Everyoay”

KHFi/Austin, TX *
PD: Jay Shannon

. ie,
20 DANIEL BEDINGFELD “Gotta®
7 UNCLE KRACKER "Litte”
1 JUSTINCASE “Cry"

WFMF/Baton Rouge, LA *
Pg/MD Flash Phill

ATS.. “Down’
8IF KAKED “Tango™
BON JOVI"Everyoay”

3

KQXY/Beaumont, TX *
OM: Jim West
PD: Brandin Shaw
APD: Patrick Sanders
#D: JoJo
BON JOVI "Ever
THE CORRS F/BONO "Bue
ANGIE MARTINEZ “Coukl™

WXYK/Biloxi-Gulfport, MS *
PD/APD Kyle Curley

D: Lucas
1 TRICK DADUV “Wind"
AMANDA MTW “Take"

WMRV/Binghamton, NY
OM: Jim Free
POMD: Glen Turner

BOK JOV1 E

JRV GOTTI PRESE! “Down”
NAPPY ROOTS "Fols™
UNCLE KRACKER “Lite™

WQEN/Birmingham, AL *
OM: Doug Hamond
PD: John Vincent

KSAS/Boise, ID *
PD: Hoss Grlﬁn
APD/MD: Tim Davis
8 msggupum~m-
JINAAY EAT WORLD “Sweet”

KZMG/Boise, 1D *
PDMD: Beau Richards
APD: Scooter 8

3 WESTLIFE “Qwn”
1 'EVHW!Y

KUTI'OMMMHH KINGS “Vibes"
AMANDA LATONA “Take"

WXKS/Boston, MA *
./PD: Cadiltac Jack
: Kid David Corey
14 ELIOT SLOAN "Wart™
1 LEANN RIVES "L

WKSE/Buffalo, NY *

PD: Dave Universal

MD: BvJulB Wilde_
4 LUDACR)
5 oDt FLaDy Saw “Underneath”
1 OURLADY PEACE “There”

WRZE/Cape Cod, MA
OM: Steve McVie
PD: Kevin Matthews
MD: Shane Blus
3 FABOLOUS. “Trade'
DEE ROBERTS “Was™

KZiA/Cedar Rapids, IA
PIJIMIJ Eric Hanson

MARIQ “Frend”
DANIEL BEDINGRELD “Gota” *
OAVE MATTHEWS BAND "Going*

WSSX/Charteston, SC *
DM/PD: Mike Edwarts
4 LEANN RIMES "Lre™
ASHANT! “Haopy™
BON JOV! “Ey "
SAMANTHA MUMBA “Right”

WVSR/Charleston, WV
DM: Jeit Whitehead
PD: Chris Carmichael
MD: Agollo
& JIMAMY EAT WORLD “Sweet”
8 UNCLE KRACKER "Litle
SAMANTHA MUMBA R

OAKENFOLD “Fyed”

WNKS/Chariotte, NC *
IJM/PD John Reynolds
.hwn Meconmck

VI “Everyday” .
NO DDUBT FAADY SAW “Ungemeath
WESTLIFE "Own™

WKXJ/Chattanooga, TN *
PD: Tammy Chuck
APIJIMD Tripper

BDMJOW “Everyday”

A uvm”w
WESTLIFE -Dwr”

oo

WKSC/Chicago, IL *
3 ?odPhllles

it Murray
No Adds

KLRS/Chico, CA

PD/MO: Eric Brown
AMANDA LATONA “Tale™
SHAXIRA "Obyechon”

WKFS/CIncInnalI OH*
.J. Hamris

APD' ion Juckson
MD: Dnnna Dacoster
ITHEY HOUSTON “Whatchy™
ittt el

WAKS/Cleveland, OH *
PD: Dan Mason

APD/MO:

14 AVRIL LAVIGNE “SkBer”

NEW FOUND GLORY “Over”
NIVEA “Man®

KKMG/Cquradu Springs, CO *
OM: Bobby Irwin
PD: Scotty Valentine
1 OAKENFOLD “fyed”
1 AMERIE “Fall”
LW “Wanna”

WNOK/Columbia, SC *
DM: Jonathan Rush

PD: Brad Kullx

APDIMD Kefi Reynolds

ASHANTI
R —
DAVE MATTHEWS BAND “Gouny

WBFA/Columbus, GA
PD/MD: Wes Carroll
APD: Amanda Lister

JIMMY EAT WORLD “Sweet”

WESTLIFE ~Own”

S50 0 T

Vel
UHCLE KRACKER Lte"

WCGO/Columbus, GA

POMD: Al

25 P. DIDDY F/GINUWINE "Need"
DAKENFOLD

“Eyed”
18 MARC ET CLAUDE “Trembie™
12 JOHN MAYER "Booy”

WNCI/Columbus, OH *
PD: Jimmy Stesle
APD/MD: Joe Kell

7 NELLYXELLY ROWLAND “Diemma”
OAKENFOLD “

NO DOUBT F/UDY SAW “Undemeath”
STEREQ FUSE "Everything™
ELIOT SLOAN “Want™

KKPN/Corpus Christi, TX *
PD: Jason Hillery
MD: Derek Lee
1 SPLENDER "Later
BON JOVI “Everyday™

KHKS/Dallas-Ft. Worth, TX *
OM/PD: Todd Shannan
MD: Dave Morales

8 BON JOVI“Everytay”

4 ASHANT)
3 AVRIL LAVIGNE “Siger
GOO GOO DOLLS B’

KRBV/DaIIas Ft. Worth, TX *
OM: John Cook
APD: Aiex Valenting
62 P, DIDDY F/GINUWINE “Need™
MICHELLE BRANCH “Gootye™

WDKF/Dayton, OH *
PD/MO: Dino Robitaille
% AR LAMGHE Sider”

cmrwon vty
S S—

WGTZ/Dayton, OH *
DM: J.D. Kunes

MD: Scatt Sharp
2 DANIEL BEDINGRELD “Gotia"

BON JOVI By 5
New FOUNDW “Over”

WVYB/Daytona Beach, FL *
PD: Kotter

AMERIE “Falr

WHIWEV H(XJSTON “Whatchu™
INA “Taks™

ANGlE MARTINH “Coud™

WESTUFE "Own”

KFMO/Denver-Boulder, CO *
PD: Jim Lawson
MD: Chris Pickett
6 LEANN RIMES “Ltle”
2 CREED reath”
AMERIE “Fall
QAKENFOLD “Eyed™

KKDM/Des Moines, 1A *

WDRQ/Detroit, MI *
PD: Alex Tear
APD: Jay Towers

MD: Keith Curry
18 NORE “Nathm™

wKOiIDelmn M

1 LEANN RIMES e
TS Foiks”
WESTLIFE O

WLVY/Elmira-Corning, NY
PO/MD: Mike Strobel
1
3 mmxmgﬂw
RAPPY RDOTS “Foks™

XHTO/EI Paso, TX *
PD/MD: Frantisco Agulire
1 BEMAK Ou
BOWLING FOR SOUP “Bad”
LIBERTY X Late”

WRTS/Erie, PA

PD: Beth Ann McBride

MD: Karen Black
QAKENFOLD “Eyed

KDUK/Eugene-Springfield, OR
PD: Valerie Steele
MD: Stevs Brown
35 SHAKIAA “Obecton”
CAKAFDLD T

LEANN RIMES “Lrig”
JIMMY EAT WORLD “Sweet”

WSTO/Evansville, IN
PD: Dr. Dave Michaels
APO/MD: Cai Michasls
10 MOMCA “Eyez”
AVRIL LAVIGNE 'smer

UNCLE KRACH R “Uttie”

KMCK/Fayene\nlle AR
Newman

JOVI
P DIDDY F}GWNE
JENNIFER LOVE HEWITT 'ﬂawﬂdmd
SAMANTHA MU

KMXF/Fayetteviile, AR
OM: Tom Travis
: %o D.
6 AVRIL LAVIGNE "Skfer”
5 SHAKIRA “Obyecton”

WQSM/Fayeﬂevnlle NC*
0: Scoft Free
APD Susanna James
MD: Kid Carter
No Adds

WWCK/Flint, Ml *
OM: John Shomby
PD: Scoft Free

10 BON JOV) “Everycay'

4 ANGIE MARTIN "

w.lMX/FIurence SC
2 TRACV LYONGS “Love”
YESTLEL v

IAPEY ROOTS
AVNL LAVIGNE “Skaer”
IRY GOTTI PRESENTS “Down

KSME/FL. Cotlins, CO *
PE/MD: David Carr
1 LEANN RIMES "Lte”
JMMY EAT WORLD “Sweet”

WXKB/Ft. Myers-Naples, FL *
P0: Chris Cue

: Sherwyn
1 DAVE MATTHEWS BAND “Gomg™
SAMANTHA MUMBA ‘Reht”
UNCLE KRACKER “Lite”

KISR/Ft. Smith, AR
DM: Rick Hayes
PD: Fred Baker, Jr.
APD/MD: Mick Ryder

DANIEL BEDINGFIELD "Gota™

SAMAN' A
UNCLE KRACKER “Littie™

KZBB/FL. Smith, AR

APD/MD: Cindy Wilson

APD/mnulm Todd chm
LN

LEANN RIMES "Lite™

WYKSIBalnesvnlle Ocala, FL *
PDIMD
D: Mi
? NAPPY ROOTS “folks™
1 BON JOVI “Everyday”
AMERIE “Fall"
NORAH JONES “Know™
UNCLE KRACKER "Little”

WSNX/Grand Raplds Ml
PD: Jafl An

AMER]
WESTLIFE “0wn”

WIXX/Green Bay, Wi *
OM: Dan Stone
PDIMB Todd Michagls

JM‘”!‘AT W‘smf

WKZL/Greensboro, NC *
PD: Jeft McHugh

APD: Terrle Knight

M? Wandy Gatlin

LIBERTY X
JUSTIN TIMBERLAKE “Lie"

WERO/Greenville, NC *
PD: Gary Btake
MD: Chris Mann

BON JOV1 “F: "
JINBMY EAT m “Sweet”

WRHT/Greenville, NC *
DM/PD: Jon Reilly
A e

i EWEOUND 6O Ot

JENNIFER LOVE HEWITT “BareNaked”

WFBC/Greenville, SC *
PD: Nikki Nite
WD: Tias

3 BON JOV "Everycay”
TRICKDAmmY\d'

WHKF/Harrisburg, PA *
PD: Jason Barsky
AMERIE "Fal”
AVRIL LAVIGNE “Skger”
NO DOURT FAADY SAW "Underneatt™

WKSSHarttord, CT *

PD: Rick Vaughn

MD: Mike McGowan
JUSTIN TIMBERLAKE L™

5
328

LUNN RIMES “Lite"

KRBEMHouston-Galveston, TX *
PD: Trai

WHITNEY HOUSTON “Whatchy
SHAGGY "Sexy”

WKEEHuntington, WV
PD: Jim Davis
APDMD: Gary Milter

UNCLE KRACKER “Lite”

WZYPMHuntsville, AL *
PD: Bill West

3 BON JOV1 eryday
v OBME F/ﬂLlClAWW'
LIBERTY X “Ltie”

WNOU/ndianapolis, IN *
DM: Greg Dunkin
PD: David Edgar

: Chris
MD: Doc Mitter
No Adcs

WDBT/Jackson, MS *
PD/MD: Matt Johnisan
APD: Adam Axe

Ho Adds

WYOY/Jackson, MS *
PO: Nick Vance
APD: Jason Williams

i Figher

SAMANTHA MUMBA “Right™
ELIOT SLOAN “Want”
NEW FOUND GLORY "Over”

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: Tony Mann
1 NODOUBT FLADY SAW "Undemeath”
1 BEENIE MAN FLANET “Fee”
1 SHAKIRA Obection”
1., EVE FALICIA KEYS “Gangsta®

WFKS/Jacksonvilte, FL *
PO/MD: Brent McKay
22 LINKIN PARK “Entn™
LIBERTY X ‘Lu!le
NORE
RDOTS “Folks™
OAKENFOLD “Eved”

WAEZ/Johnson City, TN *
PD: Scott Summars
MO:
4 mwmzuvnuwu.mn "Dieima”
2 DAKENFOLD "
BON JOVI “Everyday™

WGLU/Johnstown, PA
PD: Mitch Edwards
APD/MD:; Jonathan Reed

T SAMMY & YANOU "Heaen”

AVRIL LAVIGNE “SkBer™

BON JOVI “Everyday”

WKFR/Kalamazoo, MI
PD: Woady Houston
W0: Nick Taylor

T BON JOVI “Bverycay”

KCHZ/Kansas City, MO *
OM/PD: Dave Johnson
APD/MD: Mike Austin
43 DANIEL BEDINGFIELD "Gotta™
AW “Wanna™

ASHANT) “Happy™
ANGE MAFTIREZ o
MONICA "Eyez”

KMXV/Kansas City, MO *
OM/PD: Jon Zellner
APD: Panch
MO: Jana Sutter
No Adds

WWSTXnoxville, TN *
DM: Joff Jamigan

PD: Rich Ball

APD/MD: Scott Bohannon

8 BON.JOVI :
3 BEENE Mm “Feel”
ASHANT) “Happy"

KSMB/Lafayette, LA *
PD: Bobby Novosad
MD: hm Santini

ME MAR] %
AMANDA LATONA “Take™

WLAN/Lancaster, PA *
PD: Michael McCoy
APD: J.T. Bosth
MD: Holly Love
00 o0 ™
WESTLIFE “Own®

WHZZ/Lansing, MI *
POMD: Dave B. Goode
2 SHAKIRA “Otyection”

LW “Wanna™
UNGLE KRACKER “Lttle”™

KRRG/Laredo, TX
PO/MD: Michas! J. Lang
BON JOVI “Everyday™

NEW FOUND GLORY “Over”
GREGORY SCOTT “Spark”™

KFM$/Las Vegas NV*
PO: Rik McNail
WD: Pablo Sato

3 JUST\NT(MBERLAKE“L&
JE P

JMSGBJ EOGE “AT"

WLKT/Lexington-Fayette, KY *
DM: Barry Fox

LIBERTY X
JUSTIN TIMBERLAKE “Like

KFRXincoln, NE
PD: Sonny Valentine

Y PEACE *
AT M Tt

KLA{Little Rock, AR *
DM/PD: Randy Cain
APD: Ed Johnson
MD: Sydney T:

80K OV ymy

JRVGOTT PRESENTS “Down”
AMANDA LATONA “Tabe™
EW FOUND GLORY “Orer

KQAR(Little Rock, AR *
PD: Ted Striker
APDMD: Kevin Cruise
oMY T
AT WORCD

weet”
NEW FOUND GLORY “Over”
JUSTIN TIMBERLAKE “Like”

KiiS/Los Angeles, CA *
PD: John Ivey
APD/MD: Michael Steele
91 JUSTIN TIMBERLAKE “Like™
3 NICK CARTER “relg™
1 GOOGOODOUS By
1 ASHANTI “Happy"

WDJX/Louisville, KY *
P0: Shane Callins
APO/MD: Jim Allen

ELIOT SLOAN “Want™

WZKF/Louisville, KY *
PD: Kelly Carls

KZIl/Lubbock, TX
Interim PD/MD: Kidd Carson
16 ANGIE MARTINEZ “Could™

WMGB/Macon, GA

PD/MD: Derek Wright

21 P.DIDDY F/GINUWINE "heed”
BEENIE MAN FUANET “Feel™
SHAKIRA

RSHANTI “Hapoy™

WZEE/Madison, W1 *

PD: Tommy Bodean

#D: Jonathon Reed
ASHANT! “Happy
BON JOVI°E

DAVE MATTHEWS BAND “Gorg™

WJYY/Manchester, NH
PD: Harry Koziowski
APD/MD: A.J. Dukette
6 BON JOVI "Ey "
AMANDA LATONA “Take"
NEW FOUND GLORY “Over”
£LI0T SLOAN “Want™

KEFMNCAlier-Bmwreatie, TX
DM/PD Bitly Santiago
MD: Jett DeWi
2 MICMELLE BRANCH “Goodbye™
IFER LOVE HEWITT “BareNaked™
SAMANTHA MUMBA “Right™
NC DCUST FALADY SAW "ndemnezin”

WAOA/Melbourne, FL*
DM: Ted Tumer
PD/MD: Larry McKay

BON JOV: By 4
ANGIE MARTINEZ “Could™

WHYIMiami, FL *
DM/PD: Rob Roberts
APD: Chris Marino
MD: Michael Yo
e CARTER "Help™

SHAGGY
4 JUSTIN TIMBERLAKE “Like™

WXSS/Milwaukee, Wt *
PD: Brian Kally
APD/MD: Jodo M

2 NEW FOUND GLORY "Over

JIMMY EAT WORLD ‘Sweﬁ’
AMY STUDT “Late™

KDWB/Minneapolis, MN *

PO: Rob Marris

APOMD.
JENNIFER LOVE HEWH'I “BareNaked™
AVRIL LAVIGNE “Skger”

WABB/Mabile, AL *
DM/PD: .lathanmgs
APDIMD

joht wm “Sweet

LIBERTY X “Latle’

WBB0/Monmouth-Ocean, NJ *
PD: Grouinmmas
MD: Kid Xright

No Adds

WVAQ/Morgantown, WV
Die./Prog.: Lacy Neff
MD: Brian Mo

1RV GOTT) PRESENTS “Dawn”

wwwaynle Beach, SC
P\% NKSIE MARTINH‘COM

IRVGOTDPRE ENTS.. “Down”

WQzQ/Nashville, TN *
VP/Prog: Brian Krysz
PD: Marco
[}
AMERIE “Fal
JIMMY EAT WORLD ~Sweet”
JUSTINCASE 'C
UNCLE KRACKER “Litte

WRVW/MNashville, TN *
PD: Rick Davis
APO/MD: Tom Peace
5 BONJOVI “EW"
3 MICHELLE Bf H "Goodbye™
2 P.DIDOY F/GINUWINE “Need™
NEW FOUND GLORY “Over”

WBLI/MNassau-Suffolk, NY *
Interim PD: .l J. Rl:o
APDMD: A

14 AVRILMVIGNE “Skler”™

4 NICK CARTER “Help”

WKCI/New Haven, CT*
PD: Danfy Dcean
MD: Kerry Coltins
27 BON JOV Everyday”
1 LEANN RIMES “Li’
W "Wanna”

WQGN/New London, CT
PD: Kevin Palana

WEZB/New Orfeans, LA *
OM/PD hn Roberts

BIG TYMERS “Yeah"
AVRIL LAVIGNE “SkBer™

WHTZ/New York, NY *
VP/Prag.: Tom Poleman
MO: Paul “Cubby” Bryant
2 NEKCETER ey
N0 DOLBT FILADY SAW “Undemeath”

JENNIFER LOVE HEWITT "BareNaked™

KCRS/Ddessa-Midiand, TX
PD: Kidd Manning
Mn.s Parker
10 L}ANNRJME “Life’
NICK CARTER Hllv'
AMVSTUD " Litie”
ASHANTI “Hapoy™

KJYD/Okiahoma City, OK *
PD: Mike McCay
MD: Joe Frid

2 DAVEMA BAND "Gomg™

KQK0/Omaha, NE *
PD: Tommy Anstln
APD: Nevis

o MGE) mnuaw

BON JOVI "E:
WHITNEY TUN “Whatchw™
SHAGGY "Sexy”

WXXL/Orlando, FL *
OM/PD: Adam Cook
API]/MIJ Pm Doﬁmﬂ

IE *SkBer”
5 JUSWM WMBERLAKE “Like'
LADY PEAGE ‘There™

WJLO/Pensacola, FL *
DM: Dan McClintack
PD: Jonathan Lund

BON JOVI *Everyday™
EMINEM "Closet”

WPPY/Peoria, IL
PD: Mike Stechman

5
5 NO DOUBT%V SAW "Underneath”

MGIE MARTI?E’ “Amemal

WIDQ/Philadeiphia, PA *
PD: Brian Bridgman
APO/MD: Marian Newsome
AMERIE “Fab”
UBERTY X “Lite

WBZZ/Pitisburgh, PA *
DM: Keith Clark
APD: Ryan Mill

15 ANGIE MARTINEZ “Coule™

ROQTS "Fots™
4 DAVE MATTHEWS BAND “Gong™

WKST/Pittsburgh, PA *
PD: Jason Kidd

FABOLOUS  “Trade

WJBQ/Portiand, ME
PD: Tim Moore
MD: Rob Steele

No Adds

KKRZ/Portiand, OR *
PD: Michael Hayes
MD: Rob Ryan
15 AVRIL LAVIGNE “Sker”
7 IRV GOTTI PRESENTS.“Down™

WERZ/Portsmouth, NH *
OM/PD: Mike D'Connell

LEANN RIMES “Lie*

WSPKle:xhkaepsIe NY

WFHN/Providence, MA *
PD: Jim Reitz
APD: Christing Fox
MD: David Fl.‘:)l'{rnan
4
2 LIBERTY e

1 AMERIE “Fal
UNCLE KRACKER "Litie”

WPRO/Providence, Rl *
DM: Ran St. Pierre

PD: Tany Bristol

APIJ/MD Dmy Moris

'Wmm
JINMV EAT WORLD “Sweet”

KBEA/Quad Cities, IA-IL *
PO/MD: Matt Williams
1 ANGIE MARTINEZ “Couls
AVRIL LAVIGNE “Skcer”

WHTS/Quad Cities, IA-IL*
OM/PD: Tany Waitekus
MD: Kevin Walker

WDCG/Raleigh-Durham, NC *
PD: Chris Edge
APDMD: Andie Summers

NINE DAYS "Good™

WRVQ/Richmond, VA *
PD: Billy Surt
MD: Jake Gienn
24 BEENIEMANFMNEI Feel™
ASHANT!
9 (RV GOTT PRESENTS.. °1
8 DAVEMATTHEWSBAM}“GW

W.JJS/Roanoke-Lynchburg, VA *
PD: David Lee Michasls

APD: Melissa Morgan

MD: Rich Minor

‘Lm"

WXLK/Roanoke-Lynchburg, VA *
PD: Kevin Scatt
MD: Travis Dytan

WKGS/Rochester, NY *
PD: Erick Anderson
MO: Don Vincent
28 JUSTIN TIMBERLAKE "Lk
LIBERTY X " ste”
QAKENFOLD “Eyeg™

WPXY/Rochester, NY *
DM/PD: Mike Danger
MO: Busta

SN M Rort

WZ0K/Rockford, 1L
PD: Joe Limardi
APD Todd Chance

KDND/Sacramento, CA *
Station Mgr.: Steve Weed
APD: Heather Lee

“Over
WHITREY HOLISTON “Whatchu™

WI0G/Saginaw, Ml *
Mark Anderson
BBMAX “Out"
OAKENFOLD ‘Egd'
EVE F/ALICIA KEYS “Gangsta™
JUSTINCASE “Cey”
JOV “Everyday”

connB

KSLZ/St. Louis, MO *
PD: Mike Wheeler
APD: Boomer
MD: Jill Devine
AMERIE “Fal”
LIBERTY X “Litle™
JUSTIN TIMBERLAKE "Like™
UNCLE KRACKER, "Litte”

KUDD/Salt Lake City, UT *

DM/PD: Brian Michs!

MD: Rob Dison
-
HODBASTANK *

AVRIL MVIGNEW

I “Frend”
OAVE MATTHEWS BAND “Gong™
LEANN RIMES "Lre”

KZHT/SaI! Lake Cny ut*
PD: Joft M

MD:
%"

E
e
il
§

AVRIL LAVIGNE “SkBer™

KTFM/San Antonio, TX *

K00(M/San Antonio, TX *
PD: Krash Kelly
MO: Kadia Canales

13 JUSTIN TIMBERLAKE “Like”

1 DAVE MATTHEWS BAND “Gorng™
JINMIY EAT WORLD “Sweet'
AVRIL LAVIGNE “SkBer™
MONICA “Eye”

KHTS/San Diego, CA *
PO: Dianl Laird

KSLY/San Luis Chispo, CA
P0: Adam Bumes
MD: Craig Marshall
AVWL LAVIGNE “Skier™
TLUFE “Own™

KSXY/Santa Rosa, CA*
PD: Crash Kalty
1 Bow o 2
1 NEW FOUND m'mr
AMANDA LATONA “Take™
DAVE MATTHEWS BAND “Gong™

WAEV/Savannah, GA
PD: Cnz
LEANK RIMES "t ste”
UNCLE KRACKER “Littie”

WZAT/Savannah, GA
DM/PD: John Thomas

MD: Dylan
10 mmw
BON JOVI Everyday”

KBKS/Seattle-Tacoma, WA *
PD: Mike Preston
MEI: Marcus D.

ASHN[:\WH@ i
i E
LIFEHOUSE “Spin”

NAPPY ROOTS “Foks™
KRUF/Shrevepun LA*

!2 AVRIL LAVIGNE “Skder”
OAKEN “Eyed”

EMIFER me “BareNaked™

WNDV/South Bend, IN
OM/PD: Casey Daniels

MD: Beau Derek

IRY GOTTI PRESENTS “Down”
UNCLE KRACKER “Lte”

KZZU/Spokane, WA *
DM: Brew Michaels
PD: Ken Hapkins
APDMD: Christopher
48 AVRIL LAVIGNE “Skder
13 AW Wanre
7 ANGIE MARTINEZ “Coud”
1 MICHELLE BRANCK “Goodbye™

WOBR/Springfield, IL
PD: Kyle Kimbali
UNCLE KRACKER “Litbe”

KHTOISpnnufleld MO

DM/PD: Dave DeFranzo
NEW FOUND GLORY “Over”
BON JOVI“Everyciy”

UNCLE te”

WNTQ/Syracuse, NY *
OM/PD: Tom Mitchell

WWHT/Syracuse, NY *
PO/MD: Jason Kidd
21 NORE. “Notwn™
1 FABOLOLS . “Trade™
CREED “Breath”

WHTF/Tallahassee, FL
PUIMD Brian 0'Conner
DAVE MATTHEWS BAND “Gowg®

7 JENNIFER LOVE HEWI'IT&?{!NM
2 BON JOW! “Everyday™

WFLZ/Tampa, FL *
DM/PD: Jott Kapugi
APD: Toby Knapp
WD: Stan Pri

10 NORE "Notw™

i

WMGl/Terre Haute, IN
PD: snm Smith

MD: Matt Luy ng[

25 1RV GOTTI PRE! NTS “Down”
11 BON JOV1 “t
" WESTLIFE'ONH

DREW “Shakes’
GREGORY SCOTT “Sparic”

WVKSIToIedo. DH*
D: Bill Michaels

" AVRIL LAVIGNE “SiBer”
IO KNGS Voes

JlEﬂN TIWE “Lke”

WKHQ/Traverse City, Ml
DM: Shawn Sheldon

PD: Ron Pritchard
&NNIFERW(E\MTT “BareNaked"
UNCLE KRACKER “Litte”™

AMY STUDT “Ltte”

o mmm §

WKPK/Traverse City, MI
PD: Rob Weaver
MD: Heather Leigh
SHERYL CROW “Steve”
UNCLE KRACKER "Litte”

WPST/Trenton, NJ *
PD: Dave McKay

APD: Gabriglie Vaughn
31 AVRIL LAVIGNE “Skéer

18 80F
1 AMANDA LATONA Take™

KRQQ/Tucson, AZ *
OM: Steve King
PD: Mark Medina
APD/MD: Ken Carr
1 NICK CARTER “Hely"
DAVE MATTHEWS BAND “Gomg”

KHTT/Tulsa, OK *
DM: Tod Tucker
PD: Carly Rush
MD: Eric Tyler

13 LUIS FONS! “Secret”
2 NORE “Nothin”

LUDACRIS "Move™
YASMEEN “Blue™

KIZS/Tulsa, OK *

PD: C.C. Matthews

MD: Kim Gower
7' DAMIEL BEDINGFIELD “Goti”
1 LEANNRIMES L6

CHER “Difigrent”
JIMMY EAT WORLD “Sweet*

WWKZ/Tupelo, MS
PDMD: Rick Stevens
JIMMY EAT WORLD “Sweet™

KISX/Tyler-Longview, TX
DM: Larry Kent

PO/MD: Josh Reno
3% M) DOUBT FLADY SAW "Underneath™
HANTI “Hapoy”
SHAKIRA Olgecmﬂ

JUS“NCASE {yad’

WSKS/Utica-Rome, NY
DM/PD: Stew Schantz
AVRIL UVIGNE W

UM)LE KRAC

KWTXMWaco, TX
OM: Zack Owen
PD: Jay Charles
APD/MO: John Cakes
BON JOVI “Everyday”

WIHTIWashmmun Dc*

PD: Joft Wyatt

MD: Albio Dee

14 WESTUFE “Own”

!2 DANIEL BEDINGRELD "Gotta™
MONICA "Ever”

WIFC/Wausau, Wl

PD: Denny Louell

APD/MO: Tarty Brueski

77" LEANN AIES L

23 WICHELLE BRANCH “Goortye”

18 DANIEL BEDINGFIELD “Got”

18 HO DOUBT FLADY SAW “Undemeath

WLDI/West Palm Beach, FL *
PD: Jordan Walsh

APD: Dave Vayda
3 MICHELLE BRANCH “Goodbye”
7 N DOUBT FALADY SAW “Undemeath”

KKRO/Wichita, KS *
PD: Jack Oliver
APD/MD: Craig Hubbard
GUR LADY PEACE There"
UMCLIE :mm “Ltte”

OAKEM N Eyed
AVRIL LAVIGNE “SkBer”
NAPPY ROOTS “Foks™

rm~S

WBHT/Wilkes Barre, PA*
PD: Mark Mcxxy
APOMD:

[] DAmEL BEDINGHELD “Gotta”

3 MONI
1 ANG\EE ITINEZ “Coud

WKRZWilkes Barre, PA *
PD: Jorry Padden
MD: Kelly X
BON JOVI “Everyday
SAMANTHA MUMBA Rt
NEW FOUND GLORY “Over”
OAKENFOLD "Fyed”
WESTLIFE “Own”

WSTW/Wilmington, DE *
OM: Bab Mercer
£D: John Wilson
APD/MD: Mike Rossi
EVE FIALICIA KEYS “Gangsta”
AMANTHA MUMBA “Rght”

OAKENFOLD “Eyed”

KFFM/Yakima, WA
;D Dawntown Bluy Brown

D:
8 TRICK DwDV “Wing *

WYCR/York, PA *
PD: Davy Crochett
MD: Saily Vicious

20 ELIOT SLOAN "Want®

AMERIE “f
ANGIE MARTINEZ “Couid”
NAPPY RODTS “Folks™

W Wiamen OH *
POMD:

Jomy M

7 JUSYW ﬂMSERLAKE “ke”
QRE “Nothin™

NIVEA “Man™

WHOTYoungsiown-Warren, OH *
PD: Trout
Int. APD/MD: Jay Kiine
2 EMINEM “Closet”
BON JOVI “Everyday™

*Monitored Reporters
185 Total Reporters

134 Total Monitored

51 Total Indicator

50 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
KPRF/Amarillo, TX

www americanradiohistorv com
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America’s Best Testing CHR/Rhythmic Songs 12+
For The Week Ending 8/23/02.

tist Title (Label) ™w

LW Familiarity Burn TD Familiarity Burn

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 448 449 90% 14% 4.53 81% 13%
EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/interscope) 423 418 92% 1% 4.25 92% 11%
EMINEM Cleanin’ Out My Closet (Shady/Aftermatfy/Interscope) 415 4.08 95% 17% 4.26 95% 15%
IRV GOTTI PRESENTS THE INC. Down 4 You (Murder Inc./IDJMG) 415 420 76% 19% 4.2 76% 18%
NELLY Hot In Herre (Fo’ Reel/Universal) 409 410 98% 48% 4.03 9% 51%
FABOLOUS... Trade It All (Epic) 409 393 52% 6% 4.12 52% 6%
ASHANT! Happy (Murder inc./Def Jam/IDJMG) 405 407 91% 22% 4.10 91% 22%
ANGIE MARTINEZ F/LIL’ MO & SACARIO If | Could Go (FastiWest/FEG) 4.05 4.03  64% 8% 4.10 63% 7%
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 4.02 4.08 45% 4%  4.06 46% 5%
DANIEL BEDDINGFIELD Gotta Get Thru This (/siand/iDJMG) 4.00 - 45% 6% 4.02 48% 6% women once again on this
BEENIE MAN F/JANET Feel It Boy (Virgin) 395 394 57% 7% 3.95 5% 1% Neptunes-produced track on which he promises to love his lady
3LW | Do (Wanna Get Close To You) (Epic) 395 4.08 66% 8% 3.96 65% 7% better.
P.DIDDY F/GINUWINE | Need A Girl (Part I} (Bad Boy/Arista) 395 393 96% 36% 3.97 97% 36% LL Cool J, born James Todd Smith, arrived in "84 with “| Need
N.O.R.E. Nothing (Def Jam/IDJMG) 394 392 65% 14% 3.92 66% 15% a Beat” and in 1985 staked his claim in the rap game with the
MARIO Just A Friend (J) 393 387 96% 26% 3.99 96% 25% classic “Rock the Bells.” His focus shifted more toward the la-
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright (Epic) 3.92 401 97% 37% 390 96% 38% dies with the ballad "I Need Love,” and when his street creden-
EMINEM Without Me (Shady/Aftermath/Interscope) 391 388 98% 52% 3.90 98% 54% | | lials came under fire, he answered with the early '90s smash
ASHANTI Foolish (Murder Inc./IDJMG) 390 392 97% 51% 3.90 97% 52% | | MamaSaid Knock You Out” Since then the Grammy-winning
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 380 396 98% 53% 3.86 98% 55% | | aristhasbecomeheavilyinvolved inpromoting the FUBU cloth-
MONICA All Eyes On Me (J) 387 3.88 59% 6% 3.82 57% 6% ing fine and starred in the television sytcom In the Ho.use.v
. , LL has also made the leap to the big screen, starring in Any
BIG TYMERS Still Fly (Cash Money/Universal) 386 383 83% 27% 3.96 83% 26% Given Sunday and Deep Blue Sea and earning critical acclaim |
NAPPY ROOTS Po’ Folks (Atlant/q) 3.84 379 54% 7% 3.91 53% 6% for his role in /n Too Deep. Upcoming film projects for LL in-
CAM’RON Oh Boy (Roc-A-Fella/Jive/IDJMG) 3.83 387 92% 37% 3.81 93% 3% clude the romantic comedy Deliver Us From Evaand Mindhunters,
LIL” WAYNE Way Of Life (Cash Money/Universal) 381 3.74 53% 9% 3.85 53% 9% with Val Kilmer and Christian Slater. He's also writing a children’s
LUDACRIS Move B***h (Def Jam South/IDJMG) 379 3.74 85% 21% 3.89 86% 18% book called And the Winner Is to promote sportsmanship and
TRICK DADDY... In Da Wind (Slip "N Slide/Atiantic) 3.77 381 51% 8% 3.77 49% 8% self-esteem.
CLIPSE Grindin’ (Star Track/Arista) 375 3711 63% 13% 3.69 64% 15% Whereas his lastalbum, G.0.A.T., focused more on the street,
WYCLEF JEAN F/CLAUDETTE ORTIZ Two Wrongs (Columbia) 3.74 - 13% 17% 3.72 73% 18% you'll find that LL Cool J's aptly titled 10th album, X, is more for
AMERIE Why Don’t We Fall In Love (Rise/Columbia) 3.66 360 7% 16% 362 71% 17% the “Around the Way Girl.” The album drops Oct. 15, and with
TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 3.65 3.61 81% 32% 3.63 80% 32% production b){ Th? ngtunes and Trackmasters, X will Q?t your
Total sample size is 500 respondents. Total average favorability estimates are based on a scale of 1-5_(1=dislike very much, 5=like very much). Total familiarity A,Blg, O‘I‘e‘ Blm, ’ :‘nglmg ,(,Bab.y)” G ){OU ba,ng,,the ,a'b“m nyour
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the ride’s “Boomin’ System.” LL is also “Doin’ It a little differently
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the by geing on tour before the album’s release. The tour, which had
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions

of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling him .Gom BaCK to Cali . earlier this month, visits the Northeast
818/377-5300. Rate TheMusic.com data is provided by Mediabase Research, A division of Premiere Badio Networks. and Canada until month’s end.
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Reporters

ArTIST: LL Cool J
LABeL: Def Jam/1IDJMG

By MIKE TRIAS/ASSISTANT EDITOR

Luv U Better,” doesn't officially
go for adds at Rhythmic and
Urban until next week, but it's al-
ready making its mark on the
charts. LL Cool J serenades the

WBTS/Atlanta, GA -
PO: Saan Phililps
APD/MO: Maverlek

No Adg

WZBZ/Atlantic City, NJ
PD: Rob Garcia
O0h Young

KQ8T/Austin, TX *
PO: Scoofer B. Stevens
MD: Preston Lows
T NIVEA “Man”
B0LOUS. Trad:

XZIBIT “Muitiply”

KXMG/Austin, TX
PD: Jay Michaels
MD: Evan Shipe
15 UNKIN PRRK °E
\RV GOTT! PREsENYs “Down

N
BEEN\EMAN JANET “Feel

KISV/Bakerstield, CA
OM/PO: 8ob Lewls
APD/MD Picazzo
1 CAM'RON “Hey
FLOETRY “Flogtic

KKXX/Bakersfield, CA *
PD: Nick Eliloft

APD- Mingo

MD: Lauren Michaels

‘WERQ/Baltimore, MD *
PD: Dion Summers
APD/MD: Neks Al I m

3 BIG TYMERS

3 ERYKAH BADU FICUMMON Lite"

WXYV/Baltimore, MD *
PD; Thea Milchem
EMINEM “Close!

WJNH/Baten Rouge, LA *
5 WHITNEY HOUSTON “Whatchu
4 YING YANG TWINS “Mysell
WBHJ/BirmIngham, AL *
PD: Mickey Johnson
APDMD: Mary K.
3 DONELL JONES Down’
1
1 FLOETRY Floem:

ERYKAH BADU F/COMMON ife”

LYRIC F/LOON "Youny

WJIMN/Boston, MA -
VP/Prog/PD: Cadillac Jack
APQ: Dennis 0°Heron
MD: Chiris Tyler

B2K “Love

WRVZ/Charleston, WV
PD: Shawn Powers
MD: B Shahan

ah’
SL\JM V\LLAGE “Tainted”

WWBZ/CharIesmn SC

PO.MD: Coray Hill

16 FIELD %08 “Lonely”
FLOETRY “Fioetic”
NOVEL & KOOL G RAP “Can't
TRUTH HURTS “Truth™

WCHH/Charlotte, NC *
PD; Boogie D
mD: 3

WBBM-FM/Chicago, IL *
PD. Todd Cavanah

MD: Erik Bragisy

7 JUSTIN TIMBE e
B SHAGGY "Se

WKIE/Chicago, IL *
PD: Chris Shebal
9 GEORGIE PORGIE "Life”

FRI athe’
AVRIL LAVIGNE "Complicate’

KNDA/Corpus Christl, TX *
OM: Biil Thorman

PO: Aichard Leal

MD: Eddie | Mnmm

10B *Lon
[ OETR elic”
HEATHER HEADLEY He
PRYMARY COLORZ "0«
BONE THUGS. . F/3LW “Get
KILLER MIKE "Akshon

KZFM/Corpus Christi, TX *
PO £g Dcanas
MD: Arlene Madail

NS JADE “Ch

X
FOn BoWh - beak
XZIBIT “Multiply

WDHT/Dayton, OH *
OM/PD: J.D. Kunes
APO/MD- Marce! Thornton
BIG TYMERS “Yeah
FLOETRY “Figenc”
KQKS/Denver-Boulder, CO *
PO: Cat Collins
MO: John E, Kage
No Adds

WBCD/Dothan, AL

PO/MD: Scotl Dwyer

APD: Karson
SHAGGY Sexy

KPRR/EI Pasa, TX *

PD: Bobhy Ramos

APD: Patti Diaz

MO: Gina Lee Fuaniez
SHAGGV Sexy
DONEII JONgS “Down’
ISYSS Res(

MS JADE “C

4TH AVE JONE Move'
BIG TYMERS “Yeah

WBTT/Ft. Myers, FL *
PD: Bo Maithaws
MO0: Bruca The Moose

RELL FAJAY-Z "Obwious’
WJFX/Ft. Wayne, IN *
PO: Phil 8ecker
MD" Waasal

§  AMERIE *Fal
1 BIG TYMERS "Yean

AMANDA PEREY “Angel

KBOS/Fresno, CA *

PO/MD: Pattie Mareno

APD: Greg Hotiman

5 JURASSIC5* umder-

2 BIG TYMERS
STYLES " Gaoutlmes

KSEQ/Fresno, CA *

Pn/mn Tnmmy Ol Rio

7 A “Man
AoErmy: Floatic’
MADDWEST “Ligly"

WJMH/Greenshora, NC *
OM/PD Brian dauglas

MD: Tao Manay

3 EWNEn Closet

Ingy
18 S A! F Lig
IRV GOTTI PRESENTS. "Plege

WHZT/Greanvillg, SC -
PO Fisher
L wan Dawu

'MER!
YNG ANG T\t NS Myself

WQSL/Greenville, NC *

PO: Jack Spade

& KiLLER MIKE “Akshon
L' FLIP *Bal®

WIMXHartford, CT *
OM Steva Salhany
PO- Victor Stars
APD/MO: David Simpso!
NELLY/KEL LYF’D‘ IU\N[ Dilemma’
72 ALIYAR
52 ASHANTI “Baty
BIG TYMERS "Yeah"
B2K “Love’
LYRIC F/LOON “Young’

KDDBMonolulu, HI *
PD; Leo Baldwin
MD: Sam The Man
BIG TYMERS Yean
FLOETRY “Flge!
AMANDA PEREZ ‘Angel
KILLEA MIXE “Aksnon™

KIKlHonolutu, HI *

#D: Fred Rico

MD: Tatl Paiagraen
No Adds

KXMEHonolulu, HE
PD:K.C

MO: Kevin Akitake

2 NIVEA “Man"
BIG TYMERS “Yeah"
OAKENFOLO "Eyed”

KBXX/Hausten-Galveston, TX *
PD: Tom Catococs

"0 Petu

13 YING YANG TWINS “Mysel”

3 8K-Love”

2 NIVEA“Ma
KPTYMHouston-Galveston, TX.*
PO/MD, Humie Marco

0 CAM'ION "Hey”

T LIL'JON... “Give™

BIG TYMERS “Yean"

FIELD MOB *Lonely
KTHTHouston-Galveston, TX *
PO: Jnnnn]y\cnlang

RS “Yeah"
YING 7ANG TWINS “Mysel("

WHHHAndianapolis, IN *
OM:PD: Brian Wallace

MD: Liz Dixson

2 BONE THUGS. F/3LW “Get"
FLOETRY “Floenc’

WJBT/Jacksonville, FL *

PD: Russ Mktn

M G-Wi

% o8 IL\l \UN “Free
FLOETRY

BONE YHUGS F/QLW Get’

WXiS/Johrson City, TN *

PD: Blage Michaeis

MO: Todd Ambrose
FLOETRY "Floetic™
LYRIC FALOON "Young"
YING YANG TWINS “Mysett

KLUC/Las Vegas, NV *
OM/PO: Cat Thamas
APD: Mike Spencer
MD: J B. King.
JUSTIN TIMBERLAKE “Lix

KVEG/Las Vegas, NV *
PD: Sherita Saulsberry
34 g

KHTEAittle Rock, AR ~
OirProg - Larry LeBlanc
MD: Peter Gunn
FLOETRY
MAD"WFST ity
Kii AIKE “Akshor

KPWR/Los Angeles, CA *
VP/Prog: Jimmy Steal
MD: E-Man
7 WC “Sireats’
13 CAM'AON "He
4 JURASSICS Golden™
ummestim

WBLDA ouisville, KY *
PD: Mark Gunn
MO: Gerald Harnson

FLOETRY “Flostic”

ISYSS “Aest”

MS JADE “Ching
KXHT/Memphis, TN *
PO: Bougaloo
15 LIL'JON. ~Give

8 LIL'FLIP "Bal™
FIELD MOB “Lonely
NAAM BRIGADE “Game’

WPDW/Miams, FL *
PO Kid Curry

APD: Tony Tha Tiger
MD: Eddie Mix

KHiA “K-Wan
JUSTIN TIMBER[AKE “Like”

WPYMMiami, FL *
PD/MD: Phil Michaels
No Adds

KTT8/Minneapolis, MN

MER; S
2 FLDETHV "Floetic”™
HEATHER HEADLEY "He"

KHTNMaodesto, CA *
OM/PO: Rene Roberts
APD: me Stona

MAODWEST gy

ES "Goodtimes

KBTU/Monterey-Salinas, CA *

PD. Kenny Allen
MD: Diamond Davu

1 BIG TYMERS “Yeah
nif AVE JDNES Move
FLOETRY "Floet

JUSTIN T\MBERLAKE “Like”

KDON/Monterey-Satinas, CA

PO: Dennis Martinez
MD: Alex Carillio
1 SLUM VILLAGE “Tainted

WHHY/Montgomery, AL
1PD: Karen Rite
SHAKIRA ’)hLecl ion”™

TYMERS "Ye
JUST\NTIMSERLAKE Like™
LUDACRIS “Move™

WJIWZ/Montgomery, AL
PO/MD: D-Rack

WKTU/New York, NY *
VP/0ps.: Frankie Blue
APD/MD; Jofi 2.

No Adds

WOQHT/New York, NY *

VP/Prog. Traty Clonerty

12 RAPHAEL SAADIQ "Sti
AN P

WNVZ/Norfolk, VA *
PD: Don London
MD: Jay West
BIG TYMERS "Yeah"
MS JADE “Ching’

KBAT/Odessa-Midland. TX
PO Leao Caro
MD: DJ Slo-Mation

BIG TYMERS “Yeah

KMRK/Odessa-Midiand, TX
PDMOD: Dana Bnrlez

PAUL WALL “Money

KKWD/Oklahoma City, OK *
PD: Steve English
M: Cisco i

B2K “Love
BONE TH ‘GS F/3LW ~Get’

KQCH/Omaha, NE *
PO, Erlx Johnson
fo Adds

WJHM/Orlando, FL *
Dir/Qps.. John Roberls
PO; Stavie DeMann
APD: Kailh Memoly
MD: Jay Love

3 BIG TYMERS “Yeah'

WPYD/0rlando, FL *
PO Stave Bariat
Intarim MD: fll
SOPHIE ELLIS B[XTOF Floor

5 FLOETRY " Floebc
1 BIG TYMERS "Yeah

KKUU/Palm Springs, CA
P Antdog
L"FT?“ Floetic”

SWLES Goodtlmes

KKFR/Phoenix, AZ *
PO: Bruce St. James
APD: Charlie Huara
MO: I Philla
MO: Joey Boy

No Adgs

KZZP/Phoenix, AZ *

PO: Mm ana

MD: Cor

H JUSTINT\MBERUKE Like”

VEA “Man”
4 LIL FLIP “Bal

KXJM/Partland, OR ~
DirfProg - Mark Adams
APD: Mario Davoe

MD: Alexa

KELLY “wnst

WPKF/Poughkeepsie, NY
0: Jimi jamm
APD/MO: €.J. Mcintyre

UR (E O

WWKX/Providence, RI *
MD: an’ni‘ylﬂ Ryan

Ching

est’

KWN2Z/Reno, NV *

OM: Pat Clarke

PO: BHll Sthulz

MD: Cannve Wray
BIQTVMERS “Yeah”

L
WboWEST Ugly

KWYL/Rano, NV *
PO/MO: Angal Garcia
2 FLOETRY “Floetic’
MACK 10 “Connected”
MS JADE “Ching’
TRICK DADDY “Wind"

WRHH/Richmond, VA *
PO. J.D. Kunes
MO: Big Nat

FLOETRY “Floetic”

WBT.J/Richmond, VA *
PD: Aeron Maxwsl!
MD: Mike Straet

No Adds

KGGI/Riverside, CA *
D; Jesse Duran
APD/MD: DOM

4 XZBIT *Muttiply

1 STYLES “Goodtmes™

KBM8B/Sacramento, CA *
Interim PD/APD/MD: J.R
S in

NOVEL & KOOL G RAP “Can'1”

KSFM/Sacramento, CA *

VP/Prog.: Mark Evans

PD: Byron Kenneﬂy

MO: Tony Tec

13 JUSTIN TtMBERLAKE "Like
SHAGGY

WOCO/SaIisbury. MD
PD: Wookie,
MO: Dasiite

=] F/LOON

FLUETRY F\nem

KUUU/Salt Lake City, UT *
OM/PD: Brian Michel
6 BONE mutsc FI3LW "Ger
2 CAMRON “Hey"

XZIBIT *Muttiply

KBBT/San Antonio, TX *
PD: J.0. Gonzatez
APD Danny B
MD: Romeo
No Adds

XHTZ/San Diego, CA *
OM: Nancy Miller
PO: Rick Thomas
APD: Soany Leto
MD: Siyed
BENZIND “P:
BIG TYMERS Veah

KMEL/San Francisco, CA *
VP/Prog. Michael Martin
APDMO: Jazry Jim Archer

& MOS DEF “Sugar”

FLOETRY "Floguc
HEATHER HEADLEY *He'
WYCLEF JEAN “Wrongs”
KYLO/San Francisco. CA *
VP/Prog.: Michael Martm
APD/MD: Jazzy Jim Archer
7 STYLES “Goodumes
3 BENZINO “Party”
SHAGGY “Sexy”

KWWV/San Luis Qbispa, CA
OM/PO: Lee Cagle
APD/MD Maxwell

LUDACRIS “Movs

SNOHNE: *Stingy
BIG TYMERS “Yeah'

KUBE/Seattle-Tacoma. WA *
DM Shellie Hart

PD: Eric Powers

APD/MD: Julie Pitat

9 FABOLOUS. .. “Trade”

5 DANIELBEBWGFIELD “Gotta”
] SC G

2 SE

ez A SOUTHSTAR “Tei

KBT[/Shrevepurt LA

PO/MO: Quenn Echi

30 WVCLEFJEAN Wronqs

16 B2K“Love”

10 EDNETHJGS FALW " Gel
1SYSS "R

KYWL/Spokane, WA *

PO: Steve Kicklighter

MO: Chuck Wright

& MS_JADE "Ching
FLOETRY "Fogtic”
DONELL JONES “Down
LIL FLIP "Ball

KSPW/Springfield, MO
PIJ/MD cnns Cannon
ITNEY HOUSTON "Whatc
it MS JADE “Ghing
TRICK DADD\ Wind

KWIN/Stackian-Modesto. CA °

VP/Prag. John Christian

PO: Amanda Klnq
E TYMERS “Yeat

8 ,:ml

Y “Fioel
xz-uw ‘Mulhn{’

WLLO/Tampa, FL *

PO: Oriandp

APD: Scantman

MD: Beata

5 SEAN PAUL “Light
LYRIC F .LOON oung
NIVEA "M

KOHT/Tucson, AZ *
OM: Steve King
PD/APD/MD: R Cub!
ERYKAH BADU F/COMMON "Life
MACK 10 “Connected”
STYLES "Goodtimes
XZIBIT “Maltrply

WPGC/Washington, OC *
VP/Prog.:Jay Stevans
MD Sarah 0'Connor
Bl GTVMERS “Yean'
2 B2K
i Mu\hply

WMBX/West Palm Beach, FL *
PD/MO: Mark McCray
7 FABOLOUS rraae

BYie Htoon 'Voung
XZIBIT *Muliply™

KDGS/Wichita, KS *
PD" Greg wiiliams
MO: Jo Jo colllns

CAMBON “Hey’
FLOETRY F\aenc

~o©

5
2
1 EFYKAH BADU F/COMMDN Life’

*Monitored Reporters
96 Total Reporters

83 Total Monitored

13 Total Indicator

12 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
KFAT/Anchorage, AK

Did Not Report for two consecutive
weeks, Data Not Used (1):
KBLZ/Tyler-Longview, TX

www americanradiohistorv com
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Who Says KISV Can’t Do It?

Bob Lewis takes KISV to No. 1 in Bakersfield

ISV/Bakersfield PD Bob Lewis is on cloud nine today, and the reason for his happiness is
the station’s great numbers during Arbitron’s spring 2002 ratings period. For the first time

in close to 20 years, Buck Owens’ Country simulcast KUZZ-AM & FM is not the No. 1

most listened-to broadcast in the market. According to Arbitron, American General Media’s KISV
went 10.1-10.8 12+ while KUZZ went 10.8-10.5, putting KISV on top in Bakersfield.

Not bad, especially for a sta-
tion that last year went through §
a legal battle with Clear Chan-
nel over the “Kiss” moniker.
With the challenges of reposi- :
tioning KISV in the market
from “Kiss 94.1"" to “Hot 94.1”
and of batthing KUZZ for the
No. 1 position, the satisfaction
of finally reaching their goals
brings Lewis and his staffa rea-
son to rejoice. | recently spoke
to Lewis about the success of
the station and how KISV overcame
some of the difficulties it faced while get-
ting to the top.

R&R: First, let me congratulate you
on taking vour station to No. 1 12+ and
beating KUZZ-AM & FM afier they'd
held that position for. what, 19 years?

BL: We can’t quite confirm that it
was 19 years because Arbitron can’t
confirm it, and, obviously, Buck
Owens isn’t returning calls. The best
that we can remember, it’s been almost
two decades since anyone’s bumped
them out of No. | 12+ in a book.

R&R: Before you reached this point,
how was the station doing in the ratings?

BL: We’ve had many different,
smaller wins along the way. We have
also had some losses in head-to-head
battles. When we got here the station
had a 4.2 share 12+, and we didn’t have
a firm position in the market. We did
some tweaking of the station and start-
ed doing well. Then, in 2001, we got out
of that Kiss battle with Clear Channel.

R&R: What kind of tweaking did you
do to get a firm position in the market?

BL: One of the things I think pro-
grammers miss out on is to be brilliant
in the basics. The most important job
inside the radio station, from a pro-
gramming standpoint, is the daily
music log. Some of the basics that we
reinforced were to pay attention to the
currents and to pay attention to the re-
currents. As a programmer, you have
to have that vision and say, “This is
what [ want it to sound like. Let’s work
toward that goal.”

Part of that has to do with making
sure that the jocks have the freedom to
do what they need to do and making
sure that promotions knows what the
goals are. I say, “Plan your work, and
work your plan.” Everybody has to un-
derstand what the goal is.

R&R: When did you start 1o see a

Bob Lewis

turning point in your ratings?
Was it a gradual process?

BL: There were two turn-
ing points. In the first quarter
of 2000 we really began to
brand our product — not just

through contests and promo-
| tions, but by “explaining
without explaining” to the
audience that we were here
for the long haul.

We’re the only station in
the market that’s live 24
hours a day, seven days a week. We're
only here because of our listeners.
We’re out on the streets, and we're
shaking hands. If you’re fighting to get
cume, you've got to be seen and be
heard. Again, that is, in my estimation,
being brilliant in the basics. That was
the first tumning point.

The second turning point for us was
the battle over the name. On Valentine’s
Day of 2001 Ciear Channel sent me a
Valentine’s Day gift: They flipped their
CHR/Pop here to the name “Kiss.”
From then until June of 2001, there
were two Kisses in the market, one at
94.1, which was us, and one at 96.5.

The audience, obviously, called us
on that. They said, *‘Hey, what’s going
on?” Our posture was always that we
didn’t know what Clear Channel was
doing. Obviously, it was a federal le-
gal battle. They believed that they
owned the name. I have a different
opinion in that regard, but who am I to
argue with the federal judge?

In June 2001 the judge said, “They
own it. You have 36 hours to stop us-
ing the name.” What we did in that 36
hours was try to come up with our
game plan. No one in America had
ever had to change the name of their
station when they were dominant in the
market and give their name to a com-
petitor. Who are you going to call? |
can’t call [KPWR PD] Jimmy Steal in
Los Angeles and say, “Jimmy, how do
you flip the name of your station when
you’ve got a 10 share?”” Our consult-
ant, Steve Perun, had never done it.

We did the only thing that we felt
was right, which was to tell the audience
what was going on. So, for a span of
three days, we basically turned the sta-
tion into a Talk station with some music.
We explained what was going on, that
the world’s largest radio company had
come in and believed it owned the
name. We disagreed, and a federal judge

sided with them. We wanted to drill into
people’s heads that we couldn’t use the
name any longer because we were be-
ing forced off our brand name.

R&R: How did vour listeners re-
spond?

BL: Better than I ever thought they
would. They said, “The name doesn’t
matter. We're behind you.” I really felt
positive about that experience, but one
of the things I didn’t know was if Ar-
bitron was going to be able to measure
the change. We did a Name the Station
contest where the person who picked
the name got five grand. There were
many entries, and the No. | entry was
*“Hot.” Out of all those entries, we drew
one name, and that woman won $5,000.

On July 12, 2001, we unveiled the
name of the station and did a 24-hour
sticker stop. We gave out 94 prizes ev-
ery 94 minutes. In that one day we went
from not having a sticker campaign to
having the No. 1 sticker campaign in
town. The ratings have not dipped since.
We never missed a beat. In fact, we’re
a stronger radio station today.

R&R: The coolest thing about what
went down is that you got the listeners
involved. They felt they were a part of
what was going on.

BL: That’s important when anything
big happens. Whether it’s the Septem-
ber 2001 attacks or an earthquake, you
have to get them involved, because they
want to be involved. The listeners felt
the name didn’t mean anything because
we are the station that has brought them
concerts, paid their bills and given them
tickets. They think, “They’re the ones
that | see at the malls and the clubs.
These are the guys who live here.”

They wrapped their arms around us
and have embraced us in a way that we
never would have expected. It’s excit-
ing. It’s been 19 years since anyone has
knocked KUZZ-AM & FM out of the
No. 1 position. It’s exciting to us. We
had been No. 2 12+ and No. 1 18-34
and No. 2 25-54 for over a year, and
then we get this, on July 18, when we
got the numbers. It was almost a year
to the day after we had to flip the name
of the station to Hot. It’s satisfying, and
it can be attributed to the hard work
that everybody puts in at the radio sta-
tion. We’re lucky not just because of
what we’ve been through and the bat-
tle, but because we’ve got great owners
and we’ve got autonomy.

R&R: Do you see yourself being ar
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Ever since it was announced that he was doing a solo
project, radio has been waiting to hear what Justin Tim-
berlake’s first single would sound like. After being leaked
to a handful of radio stations this past Friday, the Neptunes-
produced track “Like | Love You” (Jive), featuring Clipse,
has a good buzz at radio. “It's a blazing record that has a
Michael Jackson sound,” says WLLD/Tampa MD Beata.
“The beat is sick, Clipse rips it, and this white boy can
blow!” Jive VP/Crossover Promotion John Strazza com-
ments, “| know I'm partial, but it's a heater.” With excite-
ment like that at both radio and records, there’s no doubt
that this will be a huge record at the Rhythmic format.

If you're not playing Big Tymers’' “Oh Yeah" (Cash Money/Universal)
or Ms. Jade’s “Ching Ching” {Beat Club/Interscope), what the hell are
you waiting for? If it's a space problem, that's understandable, but as
soon as you get that next opening, you should put both of these records
into rotation immediately. With the success “Still Fly,” The Big Tymers
haven't missed a beat with their off-the-hook followup single. “Oh Yeah”
holds the No. 33 position on the chart, is on MTV & BET and is aiready
getting spins at WPOW/Miami, WBBM/Chicago, KYLD/San Francisco,
KQKS/Denver, WERQ/Baltimore and many more. As for “Ching, Ching,”
add Nelly Furtado’s unigue sound and Timbaland’s rapping and produc-
tion, and you have one of the hottest records for radio.

Cam'ron’s “Hey Ma" (Roc-A-Fella/IDIMG) was not only Most Added
last week, it continues to grow on the Rhythmic chart, gaining an addi-
tional 500+ spins. Here’s a question for you: How does Cam’ron blow up
this time around, when, in my opinion, he’s always had dope material?

If you're looking for a different but dope-sounding record for your sta-
tion — different in the sense that it's not what most Rhythmic radio sta-
tions play these days — check out the hot reggae joint from Sean Paul,
“Gimme the Light” (VP Records). Mixers across the nation are feeling it,
and some programmers as well. It's already in regular rotation at WQHT/
New York, WXMZ/Hartford and WJMN/Boston and in the mix at KPWR/
Los Angeles, WLLD/Tampa, WXYV/Baltimore and many more. For your
copy, hit up John Jr. at 212-584-5406.

Hot joints to look out for are Syleena Johnson featuring Busta Rhymes
and the Flipmode Squad’s “Tonight I'm Gonna Let Go” (Jive), LL Cool
J’s “Luv You Better” (Def Jam/IDJMG) and Benzino's “Rock the Party”
(Elektra/EEG). Shout-outs to Damion Young, The Holla Boyz, Davey Dee,
Haji, Brian “Killa Bee” Gray and everyone who helped Rod Edwards cel-

ebrate his b-day. Holla!

R T SR

KISV and American General for a long
time?

BL: [ get that question from time to
time from the owner. I'm happy with
my life, I'm happy with my job, I'm
happy with the people who support me
every day. | get excited in the middle
of'the night that I get to go in each day
and build a product and help some-
one's career.

Can I get that someplace else? 'm
hopeful that there’s another mecca for
me out there somewhere inside a major
corporation, but I don’t know if | want
to leave and make more money but also
give myself an aneurysm. I can do a lot
of'things to help a radio station, but one
of the things that | don’t want to change
is my degree of excitement for radio.
That can be changed by the headaches
that come from above you.

I’m not in a hurry to leave for the
wrong job, obviously, since I have
been here 3 1/2 years. I’'m lucky, also,
that 1 get to work with a staff that has
endured the battle that we’ve had to
fight here. I'm lucky to have Asst. PD/
MD Picasso at my side. Some guys
have music directors or asst. PDs who
are step-and-fetch guys. This guy is a
program director with the wrong title.
I wish he was the program director
here or somewhere else. I think he’s
waiting for me to get another gig, and
that day hasn’t come. But he’ll defi-

nitely be the PD the minute I step out.
I’ve got a morning guy, Romeo, who
used to be the night guy across the street
and who exceeds my expectations every
day. He’s the most humble morning guy
I’ve ever run across. My afternoon drive
guy, Randy, used to be a part-timer.
When 1 got here, he was the guy you
could plug in to any shift and not worry,
so | promoted him to afternoon drive in
the spring of 2000. He handles all of the
production for the radio station as well.
My night guy, Jay Reed, came from
KHTN/Modesto, CA. He shouldn’t be
in this market; he should be in a ma-
jor market. He knows it and I know it,
and he’s working the bugs out of his
craft. If you are really dedicated to
your craft and you come in and try to
work the station to better yourself in
your career, the station can’t lose.
I've got a part-timer doing the Be-
tween the Sheets show; his name is
Danny Morrison. I have been trying to
fill that position since December 2001.
Every time I get a tape in, [ say, “Is he
better than the guy we have on there?”
I’ve got a bunch of part-timers who want
full-time gigs, but they also see that |
haven’t had to fire a full-time person
since the fall of 2000. So, I'm lucky. I've
got a staff that has been in place and does
all the things that need to be done. I've
got upper management that supports me
but also leaves me alone. Life is good.
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LAST THIS : AugUSt 23, 2002 TOTAL 4/~ GROSS WEEKS ON  TOTAL STATIONS/ i .
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS wpn(eoso?lons CHART ADOS Most Addéd@
rradds.
1 € NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 5666 466 811801 8 55/ o M T e s
2 2 P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 4570 -209 564614 13 810 ARTISTTITLE LABEL(S) AODS
4 3 IRVGOTTI Down 4 U (Murder Inc./IDIMG) 4234 -57 5224719 12 791 FLOETRY Floetic (DreamWorks) . 29
7 @ EVEF/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 4068  +428 584581 8 780 | BIGTYMERS On Yeah (Cash Money/Uniersal) 24
NE i . 038 632815 18 80/0 MS. JADE Ching, Ching (Beatclub/interscope) 13
3 5 LLY Hot In Herre (Fo’ Reel/Universal) 4 -379 1 / NIVEA Don't Mess With My Man (Jive) 8
6 @ ASHANTI Happy (Murder Inc./IDJMG) 3839 +62 518026 15 77/0 XZIBIT Multiply (Loud/Columbia) 8
9 € EMINEM Cleanin’ Out My Closet (Shady/Aftermatt/Interscape) 3670 +379 478792 9 72 CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 7
10 @ N.O.R.E. Nothin' (Def Jan/IDIMG) 3506  +331 602807 13 75/1 gm'g&ﬂ:egfggjuﬂgdf; ?A‘;@/ASJ) ;
5 9  MARIO Just A Friend 2002 (J) 3579 -280 462410 17 70/0 BONE THUGS-N-HARMONY F/3LW Get.. (Rufhless/Epic) 6
8 10 BIG TYMERS Still Fly (Cash Money/Universal) 3020 -357 377996 19 7810 STYLES Goodtimes (/nferscope) 6
12 m ANGIE MARTINEZ If | Could Go (EastWWest/EEG) 2652 +60 386295 13 61/0 LIL’ FLIP The Way We B;Il (Suckafree/Loud/Columbia) 6
13 @ LUDACRIS Move Bitch (Def Jam South/IDJMG) 2042 +334 438065 13 630 | B2KWhylLove You (Epic) 6
14 @ AMERIE Why Don't We Fall In Love (Rise/Columbia) 281 173 25562 14 704 | FELDMOB Sick O Seng Lonel (MCA) ;
y JUSTIN TIMBERLAKE Like | Love You (Jive) 6
11 14 CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 2140 472 21191 20 790
21 @ CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 2107 +570 300785 5 7077
15 € BEENIE MAN F/JANET Feel It Boy (Virgin) 1813 +21 214854 6  69/1 Most ’!;'cre ased
18 @ NAPPYROOTS Po’ Folks (Atiantic) 1684 +81 138046 10 5770 ays
19 @ TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic) 1611 +38 172213 11 56/1 oL
23 ( FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part 1) (Epic) 1595 +105 228669 6 613 ARTIST TITLE LABEL(S) INCREASE
17 20  CLIPSE Grindin’ (Star Trak/Arista) 1516  -165 205300 13 620 ECEWF?AOLTCT:}I/( g‘(as (goc-At-Fe”Z/?/D;ﬂ;G; R ﬂg
, ) , i angsta... (Ruff Ryders/Interscope) +
16 21 JEh!NIFER LOPEZ F/NAS I'm Gonna Be AIn{ght (Epic) 1494 238 184926 20 5710 EMINEM Cleanin’ Out... (Shady/Attermath/interscope) +379
22 22 LI’ WAYNE Way Of Life (Cash Money/Universal) 1470 -49 163402 9 700 LUDACRIS Move Bitch (Def Jam South/IDJMG) +334
25 @  STYLES Goodtimes (/nterscope) 1425 +14 308416 7  54/6 N.0.R.E. Nothin’ (Def Jam/IDJMG) +331
20 24  EMINEM Without Me (Shady/Aftermath/Interscope) 1360 -208 215335 17 6340 BIG TYMERS Oh Yeah (Cash Money/Universal) +297
26 @ 3LWIDo(Wanna Get Close To You) (Epic) 1813 a2 wo 7 s | AT ’('3?]I‘;Z'g;‘,g“;;g;gg%ﬁ;gﬁ;ﬁgzg) i
28 @ BONE THUGS-N-HARMONY F/3LW Get Up And Get It (RUTh/GSS/Ep/C) 1238 +144 134179 4 55/6 AMERIE Why DO;’]’t We Fall In Love (Rise/Columbia) ~ +173
29 @  GINUWINE Stingy (Epic) 1116 +50 172060 9 491 NELLY Stick Qut Ya Wrist (Fo’ Reel/Universal) +161
31 @  DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 1101 +100 127990 8 331
34 @ ASHANTI Baby (Murder Inc./|IDJMG) 990 +60 125244 10 41 L
27 30 MONICA All Eyez On Me (J) 081 176 87853 8 490 New & Active
32 31 YASMEEN Blue Jeans (Magic Johnson/MCA) 955 -6 82186 7 440
36 €D NIVEA Don’t Mess With My Man (Jive) 929 +91 100668 5 538 MASTER P Rock It (No Limit/Universal)
30 33 WYCLEF JEAN Two Wrongs (Columbia) 05 -85 122245 12 3gp | 'l Piays 373 Total Stations: 14, Adds: O
; KYLIE MINOGUE Love At First Sight (Capitol
44 @ BIGTYMERS Oh Yeah (Cash Money/Universal) 827 4207 88050 2 584 | KN N Lo e
37 €D  SLUM VILLAGE Tainted (Barak/Capitol) 806 +28 85543 5 441 ,
) NAUGHTY BY NATURE Swing Swang (TVT)
38 36 DJ SAMMY & YANOU Heaven (HODD/HS) 749 -19 83658 4 15/0 Total Plays: 349, Total Stations: 28, Adds: 0
47 €@ ™S. JADE Ching, Ching (Beatclub/Interscope) 744 +278 86033 2 313 | yzmiT Multiply (Loud/Columbia)
41 38  FAITH EVANS Burnin’ Up (Bad Boy/Arista) 600 -26 192012 6 34/0 Total Plays: 334, Total Stations: 34, Adds: 8
35 39  USHER Can U Help Me (LaFace/Arista) 501 -298 42387 [/ 40/0 ISYSS Single For The Rest Of My Life (Arista)
45 @ AALIYAH | Care 4 U (BlackGround) 577 472 121510 3 2 otallEayseo2y Tatilatation s8R0y
40 41 B2K Gots Ta Be (Epic) 513 242 50600 18  46/0 DONELL JONES Put Me Down (Untouchables/LaFace/Arista)
@  WHITNEY HOUSTON Whatchulookinat (Arista) 502 4285 58660 1  42/1 T°‘a'GP'ayS';65\’NT°t2 a Qlf'(/‘;dds'f*
. - YING YANG TWINS By Myself (Koch)
22 f II;III{A;II-)I;) ghl‘f h\;\/ay \A;Zt?a”t'(ium free/L oud/Columbia) 32; *gg :gzgg 23 ii; g Total Plays: 251, Total Stations: 19, Adds: 5
ull Moon (Atlantic - .
. ; ' SEAN PAUL Gimme The Light (VP
@ PASTOR TROY Are We Cuttin’ (Universal) 473 +75 42989 1 320 Total Plays: 2451?&? Stagonlsg: 12,(Adés: 2
50 @ JENE Get Into Something (Motown) 473 +29 23312 8 18/0 LYRIC F/LOON YounJ & Sexy (J)
49 @ SCARFACE On My Block (Def Jam South/IDJMG) 473 +13 48948 3 340 Total Plays: 239, Total Stations: 35, Adds: 7
42 48  NAS F/AMERIE Rule (Columbia) 456 -159 56795 5 28/0 ERYKAH BADU F/COMMON Love Of... (Magic Johnson/MCA)
@ wmusIQ Dontchange (Def Soul/IDIMG) 446  +134 54443 1 31/p | Total Plays: 195 Total Stations. 15, Adds. 4
@  MACK 10 Connected For Life (Cash Money/Universal) 429 +67 80219 1 182
: ) ‘ - ~r— - - - Songs ranked by total plays
83 CHR/Rhythmic reporters. Monitored alrplay qata supplied by Mgdiabase Researc_h, a division of Premiere RadmlNetworks. Songs rankeq by total plays for the_ airplay 4
e e s s s 5 S 5o s o sy || &R Station lylts e maved e web
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equais Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. —
**** Amanda is an undeniable hit...#1 phones and #1 requests.
A M A N A John Christian, OM KWIN/Stockton, CA.
“ il ***+ Amanda is quickly becomming a core artist for San Antonio.
Her follow up hit “Angel” is another homerun!
J.D. Gonzalez, OM KBBT The BEAT/San Antonio, TX
the new radio release **** This song “Angel” is a BIG ONE! #1 requests week after week!!
Duran, OM KVPA HOT101/Mcallen, TX.
66 29 Py ‘
**** |t's an even bigger song than “Never” and we played that one
A : more than 1,000+ times. “Angel” will be HUGE!
N YOUR DESK NOW! GOING FOR ADDS NOW!! Contact: Mike Q. 310-858-5518 Phit Becker, OM WJFX HOT 107.9/Ft Wayne, IN
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MS. JADE “ching Ching”

f. Timbaland & Nelly Furtado

IMPACTING NOW:!
R&R Rhythmic Chart: €))
Already playing

WPGC / Washington DC KTHT / Houston WPOW / Miami KPRR / El Paso
92Q / Baltimore KZFM / Corpus Christi KZZP / Phoenix KYLZ / Albuquerque
WXYV / Baltimore KXME / Honolulu KQKS / Denver KIKI / Honolulu
Z90 / San Diego KSEQ / Fresno KXJM / Portland KBOS / Fresno
WLLD / Tampa KISV / Bakersfield WWHKX / Providence KKXX / Bakersfield

Video Coming Soon!
Song Being used in Upcoming Hummer Campaign!
Debut Album
GIRL INTERRUPTED

In Stores October 22!

RecoRDs
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August 23, 2002

RANK ARTIST TITLE LABEL
1 N.0.R.E. Nothin’ (Def Jam/IDJMG)
2 LUDACRIS Move Bi**h (Def Jam South/IDJMG)
3 NELLY Hot In Herre (Fo’ Reel/Universal)
4 NELLY f/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
5 EVEf/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
6 P. DIDDY f/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista)
7 ASHANTI Happy (Murder Inc./IDJMG)
8 CAM’RON Hey Ma (Roc-A-Fella/IDJMG)
9 BIG TYMERS Still Fly (Cash Money/Universal)
10 CLIPSE Grindin" (Star Trak/Arista)
11 MARIO Just A Friend 2002 (J)
12 AMERIE Why Don’t We Fall In Love (Rise/Columbia)
13 STYLES Goodtimes (Ruff Ryders/Interscope)

15 IRV GOTTI PRESENTS Down 4 U (Murder Inc./Def Jam/IDJMG)
16 FAITH EVANS f/MISSY ELLIOTT Burnin’ Up (Bad Boy/Arista)

17 ANGIE MARTINEZ If | Could Go (EastWest/EEG)

18 EMINEM Cleanin’ Up My Closet (Shady/Aftermath/Interscope)
19 BIG TYMERS Oh Yeah (Cash Money/Universal)

20 LI WAYNE Way Of Life (Cash Money/Universal)

21 MS. JADE Ching Ching Ching (Beat Club/Interscope)

22 LL COOL J Love You Better (Def Jam/IDJMG)

23 CLIPSE When The Last Time... (Arista)

24 BEENIE MAN f/JANET Feel It Boy (Virgin)

25 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)

26 TWEET Call Me (Gold Mind/Elektra/EEG)

27 BONE THUGS-N-HARMONY {/3LW Get Up And Get It (Ruthless/Epic)
28 MACK 10 Connected (Cash Money/Universal)

29 BENZINO Rock The Party (Elektra/EEG)

30 TRICK DADDY In Da Wind (Slip-N-Slide/Atlantic)

14 FABOLOUS F/P. DIDDY & JAGGED EDGE Trade It All Part |l (Elektra/EEG)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 7/16-7/22/02.
(C) 2002, R&R, Inc.
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CLIPSE When The Last Time (Star Trak/Arista)
WC {/NATE DOGG The Streets (Def Jam/IDJMG)
SEAN PAUL Gimme The Light (VP)

LL COOL J Luv U Better (Def Jam/IDJMG)
BENZINO Rock The Party (Elektra/EEG)

MS. JADE f/TIMBALAND & NELLY FURTADO Ching, Ching (Beatclub/Interscope)

I'm telling you, Amerie’s “Talkin' to Me" (Rise/ !
Columbia) is hot. You don't have to0 many new &&=
artists who can sing for real, ook good and have a solid album.

CORNERSTONE

| My favorite record right now is Ludacris’ “Move
Bitch” (Def Jam South/IDIMG). It just seems like
Ludacris keeps coming out with hits. 've been
thinking about alf his singles that have gone on to become hits, and “Move Bitch” is
one of those records that's been growing really fast for us. We haven't hit LL Cool
{ J's “Luv U Better” (Def Jam/IDJMG) in our mix show yet, but I'm going to keep
pushing for it until it gets on. Xzibit's “Multiply” (Loud/Columbia) is starting to
warm up for us. It's been in mix show for a little over two weeks now, and it's been
getting a positive response. The more we play it, the more popular it gets. | want to
give a shout-out to the FM 102 staff, the Club 102 mixers and the Technitions crew.

Jonas Da Blenda, KSFM (FM 102)/Sacramento & Technitions

My No. 1 R&B banger right now is the remix of “Burnin’ Up” (Bad Boy/Arista) by
Faith Evans. This song is on fire! If you're trying to get the party started, put on |
Benzino’s “Rock the Party” (Elektra/EEG). This is a real hot party joint, and you can't ‘
lose with this mega party rocker. Toward the end of the night, when you wanna put
something on for the ladies, check out B Mello & Mobb Deep’s “The Best Love
Story” (Warner Bros.). | was shocked to hear Mobb Deep come with a lil" R&B
flavor, but they gone blow that s**t up. | like this joint. Also, my underground |

Jonas Da Blenda

&3

record right now and one of my spit records is Joe Budden's “Focus” (Def Jam/ %,79
4ot IDJMG). That song is hat! G L2
- DJ Nappy

DJ Nappy, KXHT (Hot 107.1)/Memphis
&

What else is there to say about DJ Quik's “Trouble”
(Bungalo) remix other than this is a West Coast
banger? Aiso, Clipse’s “When the Last Time” (Star ===

+{ Trak/Arista) is bananas! Once again, Clipse come back with a Neptunes banger. My
favorite joint out by an unsigned group is The Federation's “And It Don't Stop”
(Independent). And, for ail the underground heads, King Tee & Phil Tha Agony's
‘Back Up” (Independent) is a hot joint for you.

DJ Raphiki, KPWR (Power 106)/Los Angeles & Technitions

DJ Raphiki

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and 6' Wide

— Weather-resistant

— Durable

PO. Box 750250 Houston, Texas 77275-0250 ol

Tel 713/507-4200 Fax 713,/507-4295 A *ﬂ ‘
1 "8 00'2 3 1 'G O 74 ri@reefinduéries. com  www.reefindustries.com BANNERS ,
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Tony Tecate

3 MD, KSFM/Sacramenlo

3 Justin Timberlake featuring Clipse’s “The
z Way | Love You™ (Jive): It’s ridiculous. A hot,

etk Py

banging track. We put this in rotation immedi-
ately.

Ms. Jade featuring Timbaland & Nelly
Furtado’s “Ching. Ching” (Beatclub/Inter-
scope): I’m lovin’ this record.

R Dub
‘ PD, KOHT/Tucson
- Sean Paul’s “Gimme the Light” (VP): We
need something different on the air. and this just
might be it. This reggae jam is hot!

i Erykah Badu featuring Common’s “Love
4 of My Life” (Magic Johnson/MCA): The two
E can put it down! I’m feelin’ this one.
: LiP’ Flip’s “The Way We Ball” (Suckalree/
o Loud/Columbia): This joint is blowin" up! Top

five phones — Tucson loves the Flip! At first
. vou're like, “What the hell is this?”" but two lis-
- tens later | guarantee you’ll be singing the hook
F ] around the office.

Da Nutz
MDs, KKFR/Phoenix

4 Big Tymers’ “Oh Yeah” (Cash Money/Uni-

R4

This Week’s Hottest Music

versal): The first single was
a frickin’ smash for us. Da
Nutz are hoping “Oh Yeah”
can do the same. Mannie
Fresh is definitely superhot
right now.

Obie Trice’s “Rap
Name” (Shady/Interscope):
Anything Em touches has been istant for us,
and this Obie record is off the wall. Da Nutz
are looking for big thangs from this record.

Phil Becker
PD, WJFX/Ft. Wayne, IN

Ms. Jade featuring Timbaland & Nelly |

Furtado’s “Ching, Ching™: This song is 3:56
of pure hook.

Big Tymers’ “Oh Yeah”: OK, be honest
were you late on “Still Fly”? Don’t make the
same mistake twice. “Oh Yeah™ is a hit. and The
Big Tymers are not just a Southern group any-
more.

TG4’s “Virginity™ (A&M/Interscope): | am
not sold on them vet, but | wanted to see if Don-
tay would print this quote: “Who doesn’t like

virgins?”
JB King
MD, KLUC/Las Vegas

Bone Thugs-N-Harmony featuring 3LW’s
“Get Up and Get It” (Ruthless/Epic): I’m start-
ing to really dig this.

Usher’s “Can U llelp Me” (LaFace/Arista):
Sounds huge on the air. [ expect this to be a
KLUC smash.

Naughty By Nature featuring Pink’s
“What U Wanna Do?” (TVT): A great album
rack.

Avril Lavigne’s “Complicated” (Arista): The
best track out there that I can’t play.

Victor Starr
PD, WZMX/Hartiord, CT

Blu Cantrell’s “‘Breathe™ (LaFace/Arista): |

Blu's blazin’, baby! Catch your breath!

Ja Rule & Ashanti featuring Nas’ “The
Pledge (Remix)” (Murder Inc./IDIMG): It’s not
Jjust a song, it’s an event. It’s Nas on Murder
Inc.!

Keith Murray’s “He’s Keith Murray” (Def
Jam/IDJMG): An incredible mix-show banger!
Welcome back, Keith!

Ginuwine

Picazzo
Asst. PD/MD, KISV/Bakersfield, CA

Knoc-Turn’al’s “Str8 Westcoast” (L.A.
Confidential/Elektra/EEG): Just added to the
mix show. Somethin’ to ride to.

Ginuwine’s “Stingy” (Epic): Opened it up,
and bam! Top 10 phones immediately.

Toni Braxton featuring Irv Gotti’s “No
More Love™ (Arista): Seeing as no one at Arista
can make the decision to go for this **kin’ great
record, [ suppose I'll be putting in my two weeks’
notice. [t was great working with all of you.

KeKe Luv
PD, KYWL/Spokane

Ms. Jade featuring Timbaland & Nelly
Furtado’s "Ching, Ching™: | get love and hate
calls on this record. It’s really catchy. | have
dudes calling up the station requesting this
record.

Ludacris featuring Mystikal’s “Move
Bitch™ (Def Jam South/IDIMG): This is really
big for us. We put this in power this week.
played this at a club in ldaho, White America,
and everyone knew this record and loved it. You
can’t go wrong with Ludacris.

Big Tymers’ “Oh Yeah”: [ think this record
will stay around longer than “Still Fly.”

Beata
MD, WLLD/Tampa, FL

Clipse’s “When the Last Time” (Star Trak/
Arista): This is another “white girl” dance song.

Big Tymers’ “Oh Yeah”: This is hot to death.
We put it in this week, and it’s already starting
to get phones.

LL Cool J’s “Luv U Better” (Def Jam/ID-

IJMQG): The more | hear this song, the more | like
it. It's gonna be like another “ley Love.”

0DM
MD, KGGIRiverside

Styles’ “Goodtimes™ (Ruff Ryders/Inter-
scope): This song makes me want to get high,
but I don't.

Cam’ron’s “Hey Ma™ (Roc-A-Fell/IDIMG):
Blowing up already after one week of airplay.

Ms. Jade featuring Timbaland & Nelly
Furtadoe’s **Ching, Ching”: Nelly is hot and
makes this record. Turn this record up and
watch your phones ring, ring, ring.

Mark Adams
PD, KXJM/Portiand, OR

WC featuring Nate Dogg’s “The Streets”
(Def Jam/IDIMG): Hot in the mix and cross-
ing into tull-time airplay.

Ms. Jade featuring Timbaland & Nelly
Furtado’s “Ching, Ching”: | keep picking this,
because it’s the hottest thing we’re bangin’ right
now.

Nelly featuring Toya’s “Stick Out Ya Wrist”
(Universal): Hot, hot, hot. From the XXX
soundtrack.

Kevin Akitake
MD, KXME/Honolulu

Ms. Jade featuring Timbaland & Nelly
Furtado’s *“Ching, Ching”: This record is up in
smoke!

Linkin Park’s “Enth E Nd (Remix)” {Wam-
er Bros.): This i1s a hot remix ot “In the End,”
pertect for Rhythmic radio.

Legit Ballers’ “Tattoo” (AMC): [ love it! It’s
kinda kinky.

Ant Dog
PD, KKUU/Palm Springs, CA

Nivea featuring Brian & Brandon of Jagged
Edge’s “Don’t Mess With My Man” (Jive): Ev-
eryone in the Coachella Valley messes around
with someone else’s man or woman. so this is like
the No. 1-requested jam at the station.

WC featuring Nate Dogg’s “The Streets”:
A West Coast heater.

P. Diddy featuring Foxy Brown, G. Dep
& Loon’s “And We” (Bad Boy/Arista): This
is the bomb. If it’s as fat as me, then it will be
the s*it. If the vinyl is bending, it’s overlap-
ping like my belly.

“With this many stations and so many users, we needed a music scheduling system
that was versatile, flexible, and easy to learn. Powergold® has fit in perfectly!”

— Dan Turner, Vice President, Programming Services

—

s SATELLITE
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Designed For Microsoft
Windows 95/98/ME/NT/2000/XP

THE LEADERS IN ADVANCGED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 e Support: 501-821-1123
Download a free trial version at www.powergold.com e email: info@powergold.com
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Ying Yang In This Thang

[ Atlanta hometown heroes take on the world

hen it’s time to for a DJ to get the party crunk, it’s absolutely a must that he throw on
something from The Ying Yang Twins. That’s a sure way to whip the crowd into a
——— frenzy. Atlanta-based D-Roc and Kaine are The Ying Yang Twins. With two albums
under their belts, Thug Walkin’ and Alley: Return of the Ying Yang, this young hip-hop duo from
the South are getting much love across the country. I recently had a chance to talk with D-Roc
about the Twins’ journey down the hip-hop trail.

“Ying Yang in This Thang” and
“Whistle While You Twurk” are
just a couple of the club rockers
that The Ying Yang Twins are
known for. It was the latter song
that really moved them from East
Atlanta hometown heroes to being
known nationwide. These guys
make the kind of music that will
make even wallflowers hit the
dance floor.

D-Roc and Kaine met through
mutual friends six years ago, and
their personalities immediately
clicked. D-Roc has been in the rap
game for over 10 years. He says,
“I went to a Kriss Kross concert,
and I thought to myself, “They’re
the same age as | am. If they can
do it, I can do it.””

The thing D-Roc loves most
about being a hip-hop artist is be-
ing onstage. “Performing for a
crowd has me hooked,” he says.
“Put me onstage and watch what
I do with it.”

What’s That Sound?

The Ying Yang Twins definite-
ly have their own sound. Many
have tried to put a label on it, but
D-Roc feels it is unique. “Our
music is just authentic, period,” he
says. “l don’t see anyone else
making the type of music that we
make. There are a lot of people
who are trying to, but, so far, 1

The Ying Yang Twins

haven’t seen anyone match our
sound.”

An abundance of talent has
come out of Atlanta, including Jer-
maine Dupri, Monica, 112, TLC
and OutKast, and the city supports
its homegrown talent. “Atlanta
crowds like fun songs, something
that will make you get up and
dance,” D-Roc says. “That’s most-
ly what everybody from Atlanta
does; they put that energy into
songs, even if they’re talking
about something serious.”

“Say I Yi Yi,” the first single
from Alley, is a prime example of
one of those songs that makes you

IT'S ALL LOVE
KHHT/Los Angeles’ Theo poses with Columbia recording artist Amerie

dance. The Twins éxperienced
great radio success with it, and
their new single, “By Myself,” is
sure to follow in its footsteps.
The Twins’ music is all over the
radio these days, but the first time
an artist hears his or her music
coming over the airwaves is al-
ways special. D-Roc recalls the
experience: “Hearing my song on
the radio for the very first time
was the best feeling in the world.
1 was very young, probably about
14 years old. The next day in
school was crazy. All my friends
kept coming to me, telling me they
heard my song on the radio.”

Difficult Road

If you haven’t heard by now, the
entertainment industry can be
rough. D-Roc says he knew this
from the beginning, but that didn’t
make things any easier. “I have
had my ups and downs in the mu-
sic industry,” he says. “Before we
released anything as The Ying
Yang Twins, I was feeling like |
didn’t want to rap anymore. |
thought I didn’t want to do this. |
was feeling that way before I met
Kaine. After he and I hooked up,

I started getting back into rap-

ping.”

Even after the Twins released
their first record, D-Roc and Kaine
stili faced challenges. “I’ve been
putting records out since I was about
14, so I've seen a lot of things,” D-
Roc says. “The biggest problem we
have run into is doing shows and
promoters not wanting to pay us the
money they owe us.

“They have ali kinds of excuses
like they didn’t make any money for
the night or they didn’t get the
crowd they expected, etc. We look
at those situations like, no matter
what, that shouldn’t be the group’s
problem. We showed up like we
were supposed to, performed, and
now we should get paid.”

The Ying Yang Twins are signed
to Collipark Records/KOCH Rec-

www americanradiohistorv com

This week we take a look at one of the reasons Def Jam
Records stays so hot in the streets.

Brooklyn native Rob Love has kept one
| foot in the boardrooms of corporate America
| and the other in the streets. It's a balance he
k. | has maintained throughout his 15-year-plus

| career in the music business.

I While attending Norfolk State University in
| Virginia, Love started his own promotion
company, Another Rare Concept. in the mid
'90s Def Jam Records President Kevin Liles
approached him about joining the label.

. Love has been with Def Jam for over five
Roblove  years now. He started out as National Direc-
tor/Street Promotions and is now Sr. Director/Rap Promotions.
Rob oversees 32 street teams nationally and more than 65
street-team members and does promotions to club and radio
DJs around the country.

Love also serves as President of Def Jam’s new imprint |a-
bel, Spit Records. In this position he uses his skill to merge
the underground community and the commercial establish-
ment.

Love credits Def Jam’s grass-roots, organic approach for
its success over the years. “It's all from the street,” he says.
“I am constantly in the streets. | incorporated the relationships
| had on the streets with retail and radio. There’s a whole lot
that goes on at night that you don’t see during the day. You
have to be able to deal with the politics of what goes on in
the office while still being able to handle the unknown ele-
ments that come up from the streets.”

Love has been a major player in various Def Jam cam-
paigns. He’'s worked on the launch of Russell Simmons’
360hip-hop.com website and the alliance of Redman, Method
Man and Mystic, as well as promoting HBO’s Sex and the City,
The Sopranos and The Chris Rock Show to the urban mar-
ketplace via promotional bus tours. “Our whole concept and
philosophy is to take our brands to the community, rather than
the other way around,” says Love. “It's more personal, more
in-your-face, more real.”

e S ¥ N

ords. D-Roc says they ended up on
KOCH after an unsatisfying expe-
rience with a big label. “We were
signed to a major label, and it didn’t
work out, so we took it back to an
independent,” he says. “We like be-
ing on an independent label much
better. You have more leverage and
more say in your career.”

In addition to The Ying Yang
Twins, KOCH Records’ roster in-
cludes Suge Knight’s Da Row
Records, KRS-1, Public Enemy,
Onyx and Collipark’s Kizzy Rock.

D-Roc plans to be in the music

business for a long time. “In 10
years we’ll still be in the game
strong, because we’ll stay in the
streets,” he says. “You have to
know what’s going on if you're
going to talk about it. How are you
going to talk about the streets if
you’re not there?”

As for advice for those aspiring
artists out there, he says, “The best
thing I can say is that you have to
love music. If your love for mu-
sic is not there, it will be difficult
for you to accept some of the neg-
ative things that may come.”

“SBALL & MJG |

Bad Boy Entertainment’s MJG & 8Ball say, “Cheese.”
(1-r) MJG, manager James McMillen and 8Ball.

Seen here are
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- B&1< WHY | LOVE YoU

NOMINATED for 2002 MTV
Music Video Awards
“Viewer’s Choice” and

“Best New Artist”

M the Scream 2 Tour!

THE 3RD SINGLE FROM THE SELF-TITLED DEBUT ALBUM. “Don’t be fate on this new B2K smash. | put the record
SEE THEM ON THE SCREAM 2 TOUR THIS SUMMER in immediately and the request lines at my station are
: WITH LIL BOW WOW —COMING TO AN ARENA KEAR YOU. on fire!” - Jay Alan, PD WPWX Chicage _
“Love it. Love it, Love it, Love it...You're a hater if you
AIRING NOW: B2 ao a=T don’t play this record.”

- Jay Alexander, PD/MD WBTF Lexington
A LBUM IN STORES ND W “Huce Record, early phones, great video. This is a
no brainer. B2K could very well be this generations

Mew Ecition.” - Brian Wallace, PD WHHH Indianapolis

(5) Reasons Why I Love - B2K’s New Smash Why | Love You! “Before | could get the record on, the phones went off
1. If you haven't picked a hit in a long time — you'll redeem yourself - by picking this one. the hock. This is going to be a huge record.”

2. If you want the younger demo and 18-24 demo to enjcy cne song together — this is the one. - Myron Fears, APD KPRS Karisas City
3. If you want to play a track that is infectious — this is the one. “A bonafide hot record from a bonafide hit group.”

4. 1f you want your phones to buzz over one song - this is the ane. - Jamillah Muhammad, PD WKKY Milwaukee

5. if there is one record that | know will be on WGCI “Why | Love” by B2K is the one.
- Elroy Smith, PO/WGCI-Chicago

SINGLE PRODUCED BY THE CHARACTERS: TROY TAYLOR AND CHARLES FARRAR FOR CHARAZTER MUS C CORP, ARD STEVEH RUSSELL. MANAGEMENT: THE ULTIMATE GROUF _I
Shpres TU.6 WWW.B2KLOVESYOU.COM / WWW.EPICRECORDS.COM m “
.. L MM #1onTRL A -‘ #1 0 106 & Park

- “Fpic” and C==>Req. §.5. Pat. & Tm. Off. Marca Registrada./© 2002 Sony Mush: Entertamment fac. —

II1
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WK WeE  ARTIST TITLE LABEL(S) MRS el |Mp‘.§’§§%m T st Most Adaed;, et
1 € NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 2897 +155 530543 6 61 |  Www.rradds.com
2 2 NELLY Hot In Herre (Fo’ Reel/Universal) 2525 81 465903 17 640 | nsrime vens 100S
3 3 N.O.R.E. Nothin’ (Def Jam/IDJMG) 2444 37 401312 11 63/0 DAVE HOLLISTER Baby Do Those Things (Motown) 44
4 4 MARIO Just A Friend 2002 (J) 2383 90 412886 16 63/0 | BONE THUGS-N-HARMONY F/3LW Get... (Ruthless/Epic) 31
7 5  AMERIE Why Don’t We Fall In Love (Rise/Columbia) 2057 -28 331898 14  60/0 | XZBT MU“E"VD(LEOUﬂ) . gg
8 @ LUDACRIS Move Bitch (Def Jam South/IDJNG) 287 4129 IRZ 15 S | R e oo (oA FolaEekats) 2
5 7 IRVGOTTI Down 4 U (Murder Inc./IDJMG) 2032 -139 360302 10 611 FIELD MOB Sick Of Being Lonely (MCA) 18
6 8  P.DIDDY F/GINUWINE | Need A Girl (Part I1) (Bad Boy/Arista) 1941 -220 382285 12 48/0 | CAWRON Hey Ma (Roc-A-Felia/IDJMG) 9
11 @ GINUWINE Stingy (Epic) 1814 +133 292422 9 58/ | ANGIESTONE More Than A Woman () 9
9 10 ASHANTI Happy (Murder Inc./IDJVG) 1799 106 312949 13 63;p | LYRICFLOON Young & Sexy () = |2
DONELL JONES Put Me Down (Untouchables/LaFace/Arista) 1
12 @  ASHANTI Baby (Murder Inc./IDJIMG) 1761 +84 302967 10 50 | FLOETRY Floetic (DreamMorks) 6
13 @ EVEF/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 1683 +174 249993 6 6072
10 13 CLIPSEGrindin (Star Trak/Arista) 1547 -162 245689 14  59/0 R -
17 @  STYLES Goodtimes (/nterscope). 1443  +97 196550 8 44/3 = ms tf l ncreased :
19 D NAPPYROOTS Po’ Folks (Atlantic) 1358 475 180036 10 550 | ¢ "~ Plays
14 16 CAN'RON Oh Boy (Roc-A-Fella/IDJMG) 1342 134 218111 19 510 |. . ‘,
15 17 MUSIQ Halfcrazy (Def Soul/iDIMG) 1290 176 217222 21 6500 Tom
21 @ TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic) 1276  +63 155826 10 §5/2 | aRmisT TILE LABELY INCREASE
22 @ WYCLEF JEAN Two Wrongs (Columbia) 1268  +71 249491 11 55/4 | ERYKAH BADU FCOMMON Love... (Vagic JohnsomMCA) +250
16 20  TWEET Call Me (Gold Mind/Elektra/EEG) 1225 194 207156 17 62/0 | CAM'RON Hey Ma (Roc-A-Fella/IDIMG) +244
18 21 MONICA All Eyez On Me (J) 1197 104 151005 7 570 E'L%mgﬁeg'; ;gf:afg;j:rg)ﬁ’"ey/u"’Vefsa’) :ggj
2 @ TANKOne Man (BlackGround) 123 491 161168 6 SO0 -} gyg piaLcIA KEYS Gangsta... (Ruff Ryders/interscope) +174
20 23 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 1059 -189 187775 19 59/0 MUSIQ Dontchange (Def Soul/IDJMG) +71
24 24  SLUM VILLAGE Tainted (Barak/Capitol) 1057 30 161149 8  54/0 | NELLY F/KELLY ROWLAND Dilemma (Fo’ Ree/Universal) +155
23 25 LI WAYNE Way Of Life (Cash Money/Universal) 1025 72 141724 11 520 | FABOLOUSFA.DIDDY & JAGGED.. Trade Al (Partl) (Epic) +139
29 €D AALIYAH I Care 4 U (BlackGround) 002 A3 26108 B ST | pnuwmesnas gy e
31 €@ FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part I1) (Epic) 927 4139 142068 5 5272
27 @ FAITHEVANS Burnin’ Up (Bad Boy/Arista) 921 +15 169973 6 3400
33 €@ MUSIQ Dontchange (Def SoulIDJMG) 913 +171 165926 3  57/2- -
25 30 R.KELLY Heaven | Need A Hug (Jive) 902 148 124329 8 460 |  New & Active
28 31  BEENIE MAN F/JANET Feel It Boy (Virgin) 893 1 122688 5 510 | . : Sl
35 @ EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 831 +132 99299 3 36/ . .
32 @  SCARFACE On My Block (Def Jam South/IDJMG) 780 440 105038 4 AQ | ey A e ey (ATt
45 @ ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA) 709 +250 112784 2 49/2 BOYZ 1l MEN/FAITH EVANS Relax Your Mind (Arista)
30 35  KHIA My Neck, My Back (Lick t) (Dirty Down/Artemis) 691 171 106974 16 43/0 Total Plays: 419, Total Stations: 32, Adds: 0
48 €D BIG TYMERS Oh Yeah (Cash Money/Universal) 653 +239 82853 2 40/5 LIL FLIP The Way We Ball (Suckafree/Loud/Columbia)
37 € NIVEA Don't Mess With My Man (Jive) 653 +17 74263 O  42/5 | TotalPlays 413 Total Staions:32, Adds:4
| e @ o mmoa o DRSNRALD,
0 (Wannd uetLlose (o You) (epic +
47 @ LLCOOLJ Luv U Better (Def Jam/IDJMG) 576 +131 101829 2 3R |1 Lﬁ!;!”%‘?%ﬂﬁ sﬂgutfgngflﬁéfﬂmmmop "
38 41 AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA) 970 -31 104093 9 39A PASTOR TROY Are We Cuttin' (Universal)
36 42  LILBOW WOW F/JD & FABOLOUS Basketball (So So Def/Columbia) 558  -81 104197 9 37/0 | Total Plays: 382, Total Stations: 23, Adds 1
@® CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 533 +244 65730 1 45/9 | BRANDY He Is (Atlantic)
42 @  KEITH SWEAT One On One (Elektra/EEG) 528 +18 03651 5 380 | '@ Piays: 373, Total Staions: 44, Adds: 4
- . R e
dan eIp Ve (Lardce/Arisia L L )
@  FLOETRY Flostic (DreamiWorks) 180 4204 67300 1 SOB | mepo g sy
@ DONELL JONES Put Me Down (Untouchables/Laface/Arista) 462 +110 73796 1 38/7 GERALD LEVERT Funny (Elektra/EEG)
44 49 YASMEEN Blue Jeans (Magic Johnson/MCA) 456 -5 67895 4 3171 | Total Piays: 292, Totai Stations: 31, Adds 0
40 50  ARCHIE EVERSOLE We Ready (MCA) 435 102 54581 11 360 | )

Songs ranked by total plays
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed f R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting R&R Station Playlms h.ave moved to the weh.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters at ‘

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

R&R’s Year-End Chart Pack
NOW AVAILABLE!

: Includes year-end charts for all R&R formals
s from 1974 through 2001! Call (310) 788-1637,
or email “jbennett@radioandrecords.com”

THE YEARS IN REVIEW
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Stations aﬂd their adds listed alphabetically by ma/kei

August 23, 2002 R&R ® 79

KEDG/Alexandria, LA

DM/PD: Jay Stevens

MD: Wade Hampton
HUSTLECHILD “Cool”
RELL F/UAY-Z “Obvious”
FIELD MOB “Raters™

WHTA/Atlanta, GA *
PD: Jerry Smokin' B
APD: Ryan Cameron
MD: Ramona Debraux

2 FIELD MOB “Lonel”
2 JiM CROW “Wheels”

WVEE/Atlanta, GA *

DM/PD: Tony Brown

APDMOD: Tosha Love

21 BIG TYMERS “Yeah™

10 EVE FALICYA KEYS “Gangsta”

10 DAVE HOLLISTER “Those
CAMRDN "Hey"

WFXA/Augusta, GA *

DM/PD: Ron Thomas

APD: Mojo

3 BONE THUGS. .F/3LW "Get"

1 XZBIT “Multiply”
BRANDY "He"

WPRW/Augusta, GA *

PD: Tim Snell

MD: Nighttrain

2 DAVE HOLLISTER *Those"
BONE THUGS...F3LW “Get’
HEATHER HEADLEY “He’
RELL FAJAY-Z “Obvious”
XZIBIT "Muttiply”

WEMX/Baton Rouge, LA *
DM: James Alexander
PDMD: Adrian Long
15 BONE THUGS. F3LW "Get”
12 SKILLZ “Crew”
3 XZIBT "Mutipty”
HEATHER HEADLEY "He"
DAVE HOLLISTER “Those”

KTCX/Beaumont, TX *
DM: Jim West
PD/MD: Chris Clay

No Adds

WJZD/Biloxi-Gulfport, MS *
DM/PD: Rob Neal
MD: Tabari Daniels
2 TRIN--TEE 5.7 “Holla"
BONE THUGS. .F/3LW “Get”
HEATHER HEADLEY “He'
DAVE HOLLISTER "Those"
RELL FAIAY-Z “Obvious”
XZIBIT “Muttiply”
FIELD MOB “Lonety’

3 DAVE HOLLISTER “Those"
1 BONE THUGS F/3LW "Get™
HEATHER HEADLEY “He"

XZIBIT "Mutiply”

WWW2Z/Charleston, SC *

DM/PD: Terry Base

MD: Yonni D’Donohue

3 DAVE HOLLISTER “Those™

1 RELL FAJAY-Z *Obwious™

1 XZIBIT “Muttiply

1 FIELD MOB "Lonety’
BONE THUGS .F/3LW "Get"
ANGIE STONE “Woman™

WPEG/Charlotte, NC *
PO: Terri Avery
APD/MOD: Nate Quick
16 BIG TYMERS “Yeah"
DAVE HOLLISTER “Those”

WJTT/Chattanooga, TN *

PD: Keith Landecker

MO: Magic

19 KELLY PRICE "Someday”

8 DAVE HOLLISTER "Those"

3 LYRIC F/LOON “Young”

+ FIELD MOB “Lonely”

1 XZIBIT “Multiply”

1 ANG'E STONE "Woman"
BONE THUGS. F/3LW “Get"
HEATHER HEADLEY “He”
RELL FAJAY-Z “Dbvious”

WGCI/Chicago, IL *
DM/PD: Elroy Smith
APD/MD: Tittany Green
B DAVE HOLLISTER “Those”
3 CAMRON “Hey”
2 1L COOL J “Better
1 HEATHER HEADLEY “He"
MALIK YUSEF "Get'
B2K “Love”

WPWX/Chicago, IL *

PO: Jay Alan

MD: Traci Reynolds

44 RV GOTTI PRESENTS.. "Down”

2 STYLES "Goodtimes™

1 BONE THUGS .F/3LW “Get"
DAVE HOLLISTER “Those”
LYRIC FLOON “Young™

WIZF/Cincinnati, OH *
PD: Hurricane Dave
APDMO: Terri Thomas

16 DAVE HOLLISTER "Those
8 CAMRON "Hey"
BRANDY “He"

WENZ/Cleveland, OH *
PD; Sam Sylk

9 EMINEM "Closet”
2 FLOETRY “Fioetic”
2 TRICK DADDY "Wind"

APD: Vernessa Pendergrass

5 HEATHER HEADLEY “He"

4 DAVE HDLLISTER "Those”

3 RELL FAJAY-Z "Dbvious”

2 FELD MOB “Lonely”
54TH PLATOON “Cown™
BONE THUGS..F3LW “Get’
ANGIE STONE "Woman'
XZIBIT “Vuttiply”™

WFXE/Columbus, GA
PD: Michae! Soul

18 TRUTH HURTS *Truth"

12 BONE THUGS...FRLW “5et”
8 DAVE HOLLISTER "Those”
5 FIELD MOB “Lonel”

3 ANGIE STONE "Woman"

3 3RD STOREE “Get”

WCKX/Columbus, OH *

PO: Paul Strong

MD: Warren Stevens

25 ERYKAH BADU F/COMMON “Lfe”

7 CAMROY "Hey'

1 YING YANG TWINS "Myseff”
STYLES "Goodtimes"

KBFB/Dailas-Ft. Worth, TX *
DM/PD: John Candelaria
28 CAMRDN “Hey”
16 SKILLZ "Crew”
FLOETRY “Foetic™

KKDA/Dallas-Ft. Worth, TX *
PD/MD: Skip Cheatham

1 BONE THUGS . FBLW “Set”
© XZIBIT “Mutipl”
DAVE HOLLISTER “Those”
LYRIC FA.0ON “Young"

WROU/Dayton, OH *
PO: Marco Simmons
MD: Theo Smith

5 DAVE HOLLISTER "Those"
TRUTH HURTS "Truth’

WDTJ/Detroit, MI *
PD: Lance Pation
MD: Spudd

No Adds

WJLB/Detroit, MI *

PD: K Holiday

APDMO: Kris Ketiey

4 DAVE HOLLISTER “Those’
BONE THUGS. F/3LW "Get
RELL FAJAY-Z ‘Dbvious™
XZIBIT “Mutipy”

11 HEATHER HEADLEY “He"
11 YING YANG TWINS “Myseff"

10 LL COOL J “Better” WiBB/Macon, GA

PD: Mike Williams
APD: Ava Blaldk

19 PASTOR TROY “Cuttin™
18 AVANT “Say”

13 FELD MOB "Lonely”

9 FLOETRY “Floetic”

WDZZ/Flint, M| *
PD/MD: Chris Reynolds
11 CAMRON “Hey’

DAVE HOLLISTER “Those”

KRRQ/Lafayette, LA *
DM: James Alexander
PO/MD: Darlene Prejean

10 BONE THUGS. .F3LW "Get" XZIBIT "Muttiphy”

. ; . 10 SKILLZ “Crew” DAVE HOLLISTER “Those"
WT;fyGalmnlle{lzlaFL 1 XZBIT “Multgy"
POMD: Qquiney 1 DAVE HOLLISTER “Those”

10 FIELD MOB "Lonely" HEATHER HEADLEY “He"

8 DAVE HOLLISTER "Those”

1 BONE THUGS . F3LW “Get"

1 54TH PLATDON “Down”

1 XZIBIT “Mutiply”

1 RELL FAJAY-Z "Dbvious™
HEATHER HEADLEY "He"
ANGIE STONE "Woman™

WHRK/Memphis, TN *

DM/PD: Nate Bell

APD: Eiteen Collier

MD: Devin Steel

18 PASTDR TROY “Cuttin”
BONE THUGS. .F/3LW "Get”

W0OHH/Lansing, Mi *

PD/MD: Brant Johnson

9 HEATHER HEADLEY “He"

1 RELL FUAY-Z *Obwious”
BONE THUGS. F/3LW “Get’

FIELD MOB "Loney” e
X DAVE L FISTE o) LYRIC FALOON “Young™
WIKS/Greenville, NC ¢ NAAM BRIGADE "Game mszMJEAN "Wrongs”
e

PO/MD: B.K. Kirkland

4 FABOLOUS.. “Trade™

1 XZIBIT “Muttiply”
CAMAON "Hey
FLDETRY "Floetic”
DAVE HOLLISTER "Those"

KVGS/Las Vegas, NV *
PD: Vic Clemons

MD: Adrian Wagers

14 BONE THUGS . F/3LW “Gel”
5 DONELL JONES “Down”

WEDR/Miami, FL “
DM/PD/MD: Cedric Holiywood

o0y 33 AALIVAH “Care”
TECKDAC0N Vg 22 STYLES “Goodrines”
i * 6 DAVE HOLLISTER “Thase™
PWBJNTDZ/D% ’“ege[;'a“’l'iye' SC 3 BONE HUGS PO "G
B . FIELD MDE “Lonely”
HEATHER HEADLEY “He WBTF/Lexingion-Fayete, KY * HEATHER HEADLEY “He
DAVE HOLLISTER "Those™ PD/MD: Jay Alexander XZIBIT “Muttiply”

DONELL JONES “Dowr” 2 HEATHER HEADLEY “He"
FIELD MDB “Lonely”
DAVE HDLLISTER "Those”
RELL FIAY-Z “Opvious”
BT Mulipy” ; :
BONE THUGS,. FALW “Get" WKKV/Milwaukee, Wi

WEUPMuntsville, AL PO: Jamillah Muhammad

PD/MD: Steve Murry

o MO: Doc Love
e ugﬁismmm “He" § DAVE HOLLISTER “Those”
XZIBIT “Mattiphy”™ KIPR/Little Rock, AR * ? ﬁ?ﬂ«wﬁf"”’
DM/PDMD: Joe Booker FELD MOB "Lonely’

8 FIELD MOB “Loney”

6 BONE THUGS...F/3LW “Get"

3 DAVE HOLLISTER "Those™
DIRTY "Cadillac”

BONE THUGS...F/3LW “Get"

WJMI/Jackson, MS *

DM/PDMD: Stan Branson RELL F/JAY-Z “Dbvious”
14 DAVE HOLLISTER “Those” ANGIE STONE “Woman™ )
12 FIELD MOB “Laney” X2BIT “Multply” WBLX/Mobite, AL *
10 HEATHER HEADLEY “He" PD/MD: Myronda Reuben
8 LEGIT BALLAZ “Tattoo™ 5 LIUFUP“Bal”
BONE THUGS..F/3LW “Get" BIG TYMERS “Yeah"
RELL FAY-Z “Obvious” . BONE THUGS. .F/3LW “Get"
ANGIE STONE "Woman" KKBT/Los Angeles, CA * HEATHER HEADLEY “He"
XZIBIT “Mutuply” PO: Rob Scorpio DAVE HOLLISTER "Those"
MO: Dorsey Fuller
27 LL CDOL J “Better”
WRJH/Jackson, MS *
PD: Steve Poston WZHT/Montgomery, AL
MD: Lit Homie PO: Darryl Elliott

WGZB/Louisville, KY *

6 FIELD MOB “Lanely” MO: Michael Long

1 BONE THUGS  Fi3Lw “Get PD: Mark Gunn 31 BONE THUGS. FALW "Gt
1 XZIBIT "Mutiiply” MD: Gerald Harrison 5 HEATHER HEADLEY “He”
HEATHER HEADLEY “He" AVANT “Sa TAUTH HURTS “Truth”

RELL F/JAY-Z "0bwious”
DAVE HOLLISTER “Those™

"
ERYKAH BADU F/COMMON “Lfte”
HEATHER HEADLEY "He"

XZIBIT “Mutiply’
RELL FIJAY-Z “Dbvious”

6 SCARFACE “Block

3 EVE FALICIA KEYS “Gangsta™
FABOLOUS.. “Trade™
WYCLEF JEAN “Wrongs”

WBLS/New York, NY *
PD: Vinny Brown

MD: Deneen Womack

11 HEATHER HEADLEY "He"

2 DAVE HOLLISTER "Those"

WBHH/Norfolk, VA *
PO/MD: Heart Attack
2 YING YANG TWINS “Myself"
MIDWIKID “Like"
XZIBIT "Mutiply”

WOWI/Norfolk, VA *
DM/PD: Daisy Davis
APDMD: Michael Matzone
6 YING YANG TWINS “Mysef”
3 BIG TYMERS “Yeah"
1 XZIBIT "Mullply”
1 RELL FAJAY-Z "Obvious”
BRANDY "He'
DAVE HOLLISTER "Those"

KVSP/Oklahoma City, 0K *
DM/PD: Terry Monday
MD: Eddie Brasco
11 XZIBIT "Muttipy”
8 FIELD MOB “Lonely”
4 DAVE HOLLISTER "Those”
3 HEATHER HEADLEY "He"
1 UL FUP "Bl
RELL F/JAY-Z "Obvious”
SKILLZ “Crew”
ANGIE STONE “Yioman™
BONE THUGS F/3LW “Get"

WPHI/Philadelphia, PA *
PD: Luscious lce
MO: Raphael “Raft" George

ho Adds

WUSL/Philadelphia, PA *
PO: Gienn Cooper
APD: Colby Tyner
MD: Coka Lani
S YASMEEN “Blue”
4 NAAM BRIGADE "Game”
4 DAVE HOLLISTER “Those”
2 XZBIT “Muttiply”
1 FLOETRY “Floetic
TRUTH HURTS “Truth”

WAMO/Pittsburgh, PA *

Interim PO/MD: DJ Boogie

1 DAVE HOLLISTER “Those™

1 BONE THUGS. F/3LW “Get"
HEATHER HEADLEY "He"
XZIBIT “Muttipy”

1 FLOETRY “Fioetic”™

WDKX/Rochester, NY *
DM/PD: Andre Marce
MD: Kala D’Neal

44 NELLY/KELLY ROWLAND “Dilemma”

12 SEAN PAUL “Light"
4 B2K "Love”
DAVE HOLLISTER "Those'
RELL F/JAY-Z “Otwious™

WTLZ/Saginaw, MI *
PO: Eugene Brown

1 YING YANG TWINS “Mysel”
BONE THUGS. .F/3LW “Get”

WEAS/Savannah, GA
PD: Sam Neison
MD: Jewel Carter
DAVE HOLLISTER “Those"
UL FLIP *Ball’
BONE THUGS . F/3LW “Get"

KDKS/Shreveport, LA *

PD/MD: Quenn Echols

13 DAVE HOLLISTER “Those”

11 HEATHER HEADLEY "He”
BONE THUGS. F/3LW Gt
RELL FIJAY-Z "Obvious”
ANGIE STONE “Woman"
XZIBIT “Muttiply”

FIELD MOB "Loney”

KMJJ/Shreveport, LA *
PD: Michael Tee
MD: Kelli Dupree

18 DAVE HOLLISTER “Those™
4 WYCLEF JEAN "Wiongs™
BRANDY “He"

KATZ/St. Louis, MO *
PD: Eric Mychaels
MD: DJ Wrekk Dne,

WAJZ/AIbany, NY * WBOT/Boston, MA * WHXT/Columbia, SC * WJJN/Dothan, AL KPRS/Kansas City, MO * WFXM/Macon, GA WUBT/Nashville, TN * WOOKRaleigh-Durham, NC* | WFUN/St. Louis, MO *
PDMD: Sugar Bear PD: Steve Goushy PO: Chris Connors DM/PD: JR Wilson APD/MD: Myron Fears OM/PD: Ralph Meachum PO/MD: Kiki Henson PO: Cy Young PO: Mo’Shay
APD: Marie Cristal APD: Lamar Robinson APD: Harold Banks MD: Jamar Wilson 9 DONELL JONES “Down” 31 KADALACK BOYZ "Hit" 29 LIt FLIP “Ball” MD: Sean Alexander APD: Craig Black
§ HEATHER HEADLEY “He' MD:T. Clark MD: Shanik Mincie 20 RELL FAJAY-Z “Obvious” 7 DAVE HOLLISTER "Those” 6 LL COOL J “Better” 6 TRUTH HURTS “Truth” 2 CAMRON "Hey" MD: Koa Koa Thai
2 BONE THUGS.. F/3LW “Get 21 NIVEA "Man” 20 RELL FAJAY-Z “Obvious” 10 HEATHER HEADLEY “He" 1 TRUTH HURTS “Truth” 6 CLIPSE “Last 3 BONE THUGS, F/3LW “Get MUSIQ “Dont” No Adds
1B Mutigh” 11 CAMRDN "Hey' 3 FIELD MOB "Lonely” 10 BONE THUGS . F/3LW "Get” LYRIC FLODN “Young 6 BABYD "Al" 2 Musi0“Dont™
1 DONELL JONES “Down’ 4 BIG TYMERS “Yeah" DIRTY “Cadilac” 6 [FABOLOUS, piTrade HEATHERTEEADIEYERS.
RELL FIJAY-Z “Obvious’ 2 FLOETRY “Floetic” DAVE HOLLISTER “Those” 5 gl:UWIglaE0 "St.qu DAVE HOLLISTER "Those
LYRIC FALOON “Young™ I . TN G0 TEC . WCOX/Richmond, VA * WPHR/Syracuse, NY *
' WIFX/Fayetteville, NC * | KlIZ/Killeen-Temple, TX AR PD: Terry Foxx PD: Butch gharles
KBCE/Alexandria, LA WBLK/Bufialo. NY * PD: Rod Cruise PO/MD: Mychal Maguire BIG TYMERS "Yeah" WQUE/New Orleans, LA * | MO:Reggie Baker MD: Kenny Dees
PDMD: Kenny Smoov A-LLEL WWDM;Columbia, SC * APD: Garrett Davis 15 BOYZ Il MENF, EVANS "Relax NORE “Nothin™ DM: Carla Boatner 11 NIVEA "Man” 4 RELL FUAY-Z “Obvious”
APD: Dell Banks PO/MD: Skip Dillard Asolumbia, MD: Taylor Morgan 14 (NDIAARIE "Lt 2 7 YING VANG TWINS “Mysei” DAVE HOLLISTER “Those’
3 HEATHER HEADLEY “He & DONELL JONES "Down” PO/MD: Mike Love No Adds 12 CAMRON "Hey” PD: Angela Watson 4 WYCLEF JEAN ‘Wrongs™ XZIBIT “Mutiply”

WTMP/Tampa, FL

PD: Brian Castle

MD: Big Maney Ced
FIELD MOB “Lonely”
S4TH PLATDON "Down"
HEATHER HEADLEY “He"
GINUWINE “Stingy"
FABOLOUS. . Trade”
BONE THUGS..F/3Lw “Get’
CAMRON “Hey”
STYLES “Goodtimes™

WJUC/Toledo, OH *
PD: Chartie Mack
MD: Nikki G.
18 DONELL JONES “Down”
16 HEATHER HEADLEY "He”
10 DAVE HOLLISTER “Those"
9 LYRIC FALOON “Young”
1 X2IB(T “Multiply”
54TH PLATOON “Down”
BONE THUGS, FALW “Get"
RELL FAJAY-Z *Obvious™

KJMM/Tulsa, 0K *
DM: Bryan Robinson
PD: Terry Monday
APD/MD: Aaron Bemard
18 FIELD MOB “Lonely”
16 XZIBIT "Muttiply”
14 DAVE HDLLISTER “Those”
4 HEATHER HEADLEY “He"
1 ANGIE STONE “Woman®
1 RELL FAJAY-Z "Dbvious”
BONE THUGS. F/3LW "Get”
LI FLIP “Ball
SKILLZ “Crew”

WESE/Tupelo, MS
PD/MD: Pamela Aniese

HEATHER HEADLEY "He”
OIRTY “Cadifiac”™

WKYS/Washington, DC *
PO: Darryl Huckaby

2 DONELL JONES "Down” MD: P-Stew
1 DAVE HOLLISTER “Those™ LYRIC FALOON “Young"
* o
Monitored Reporters

77 Total Reporters

66 Total Monitored

11 Total indicator

SRR ——— SR m——— .
T Most Played Recurrents Indicator
ARTIST TITLE LABEL(S} ;?EIS- Most Added®
BIG TYMERS Stil Fly (Cash Money/Universal) 1048 HEATHER HEADLEY He Is (RCA)
B2K Gots Ta Be (Epic) 756 BONE THUGS-N-HARMONY F/3LW Get Up And Get It (Ruthless/Epic)
USHER U Don’ t Have To Call (LaFace/Arista) 726 RELL F/JAY-Z It's Qbvious (Roc-A-Felia/Elektra/EEG)
RUFF ENDZ Someone To Love You (Epic) 713 FIELD MOB Sick Of Being Lonely (MCA)
ASHANTI Foolish (Murder Inc./IDIMG) 556 'DAVE HOLLISTER Baby Do Those Things (Motown) )
DONE__ITL JONES You Know That | Love You (Untouchab/es/Ar/sta) 494 GINUWINE Stingy (Epic)
JAHEIM Anything (Divine MilyWB) 476 CAM'RON Hey Ma (Roc-A-Fella/|DJMG)
MARY J. BLIGE Rainy Dayz (MCA) 451 DIRTY My Cadlllac (Un/versa/)
AVANT Makin’ Good Love (Magic Johnson/MCA) 373 FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part Il (Epic)
BUSTA RHYMES Pass The Courvoisier (Part Il) () 357 LL COOL J Luv U Better (Def Jam/IDJMG) ' )
P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 327  TRUTH HURTS The Truth (Aftermathvinterscope) )
AALIYAH Rock The Boat (B/ackGround) ‘301 XZIBIT Mult|ply (Loud)
MR. CHEEKS Lights, Camera, Action (Universal) 290 AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA) )
FAITH EVANS | Love You (Bad Boy/Ar/sta) ) 288 N.0.R.E. Nothin’ (Def Jam//DJMG)
TWEET Oops (Oh My) (Gold M/nd/E/ektra/EEG) 275 STYLES Goodtimes (Interscope)
YING YANG TWINS Say | Yi Yi (Koch) 262 BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista)
KEKE WYATT Nothing In This World (MCA) 236 LIL’ FLIP The Way We Bal (Suckafree/Loud/Columb/a)
JENNIFER LOPEZ Ain't It Funny (Epic) 234 BIG TYMERS Oh Yeah (Cash Money/Universal)
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 234 FLOETRY Flostic (DreamWorks)
JOE What If A Woman (Jive) 233 ANGIE MARTINEZ If | Could Go (EastWest/EEG)
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Urban/Urban AC Action

R

moves 45-34" ..

Steve Murray
PD/MD WEUPIHU“‘S\"“
L

us.

but moves back from 26 to 27* ...

“Baby.”
And with Alicia Keys in tow, “Gangsta Lovin
of our most loved songs. # Tank’s “One Man” is growing rather
quickly. His single “Maybe | Deserve” was a favorite with

Straight out of the Murder Inc. camp comes
their first lady, Ashanti. When she appeared
on Ja Rule’s “Always on Time” and Fat Joe’s
: _ “What's Luv?” who would've thought she'd
- blow up like she did? Many times a rapper
sr will use female vocals to make a track more
commercial, to sing a chorus melodically in
order to entice the listeners. But Ashanti’'s
guest performances were just precursors to
the damage she was about to do as a solo artist. “Foolish”
achieved great success, then there was “Happy” and now
# On the rap tip, our listeners love them some Eve!

m

has become one

# On the young end, Mario's “Just a Friend 2002" just

This week Boyz If Men — with the vocal
comfort of Faith Evans — invite you to
“Relax Your Mind” (Arista). The group’s second
single from label debut Full Circle not only be-
comes the third Most Increased song with +62,
it makes its entrance on the Urban AC chart
at No. 24*, and the Boyz are the only act this

week to infiltrate that elite group of artists. The

week’s Most Increased honor goes to Gerald

Levert's “Funny” (Elektra/EEG) ...

won't die, and Lil" Bow Wow's “Basketball” is huge. Lyric featuring Loon’s “Young
& Sexy” is gaining recognition. And, as if he wasn'’t going to return to the top,
Musig’s “Dontchange” is moving up the chart and will be at the top very soon,
if history repeats itself. This young man is filled with talent and does a great
job of sharing it with the masses.

Shanachie uses the “Rock the Boat” melody
to give Streetwize some presence on the chart. The instrumental gains in plays
On the Urban chart, “Hey Ma” by Cam'ron
(Roc-A-Fella/IDJMG), Floetry (DreamWorks) and Donell Jones (Untouchables/
LaFace/Arista) all post debuts this week ... A +250 gives Erykah Badu featur-
ing Common the Most Increased honor at Urban. “Love of My Life” (MJM/MCA)
Speaking of duets, Eve & Alicia Keys rock “Gangsta Lovin
(Ruff Ryder/Interscope) from 13-12*%, and Nelly & Kelly Rowland are making
the No. 1* spot their home with “Dilemma” (Fo’ Reel/Universal) ...
Hollister tops the Most Added column with “Baby Do Those Things” (Motown),
while Bone Thugs-N-Harmony rank second with “Get Up and Get It” (Ruthless/
Epic), featuring 3LW.

Finally, Dave

— Tanya 0’ Quinn/Asst. Editor

armisT: Heather Headley
LageL: RCA

By TANYA O’ QUINN / ASSISTANT EDITOR

- : - P g ‘m b ‘,

he sounds good, but where are they going

to put her?” a record executive (not an RCA
employee) asked. Recently, Heather Headley
performed at the Highlands in Hollywood, CA.
1 wasn’t able to make the show, but I heard that
it was great and that Headley is a very talented
artist. The thought on the minds of some (at least
according to my lunch date, who attended the
show) was, “Yeah she’s black, but her music is
not strictly urban. She is diverse. Where will she
be placed?” As in the case of Macy Gray, an
African-American performer should not be au-
tomatically labeled urban, just as a Caucasian
performer shouldn’t be discounted as a viable
urban entertainer. Isn’t urban. in reference to
music, a genre and not a race? Having said that,
and preparing to spotlight Miss Headley in the
Urban format, [ press “play™ on the CD player
1o review my copy of her debut single, “He 1s.”

Headley possesses such a strong voice that
one can almost visualize the fluctuating waves
of music notes that dance to the melody of'the
song. As co-writer on her atbum, This Is Who /
Am, she is able to express herself both vocally
and lyrically. Some of the industry’s top produc-
ers worked on her joint, including Jimmy Jam
and Terry Lewis, Dallas Austin and Shep
Crawford. Austin was so impressed with her
vocal ability that he called her an exceptional
artist and said that working with her was “truly
an enlightening experience.”

Headley bcgan performing in contests as a
toddler and by the age of 4 was playving concert
ptano. At the age of 15 she and her family
moved from Trinidad to Fort Wayne, IN. After
surviving the culture shock, she graduated from
high school and entered Chicago’s Northwest-
ern University to study communications and
musical theater. In 1997 Headley was offered
the role of Nala, the Lion King's feisty lioness.
After that run ended, Disney asked her to audi-

Heather Headley

tion for the musical Aida, the story of a Nubian
princess. She received the title role and won a
Tony Award for her remarkable performance.

“He Is” is a summary of the perfect being.
This tune takes on a spiritual tone. lts lvrics
are praisetul, worshiping and celebratory.
However, they might also refer to that perfect
someone who enhances your existence, calms
your spirit and soothes your soul. Though the
melody complements Headley’s vocals, it really
is an atterthought, as her vocals stand tall and
seem 1o hover above the music. This young
lady is a vocalist, not simply a singer. Her abil-
ity enables her to turn lyrics into music, into
rhythm, making the actual instrumentation
seem redundant.

Returning to the dilemma that 1 outlined at
the beginning of this feature, I conclude that
the selections Headley performed recently in-
cluded musical styling much difterent from
what I’ve just previewed, for “He Is” does
belong on Urban radio. However, there may
be more selections on her joint (which | have
not heard) that would work at Alternative, Pop
or even Rock. Regardless of what you want
to call her or how you choose to define her
style, Headley sings soulfully, passionately
and powerfully. “He Is™ is the single. She is a
very talented musical spirit.
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10 m DAVE HOLLISTER Keep Lovin’ You (MCA) 539 +25 67140 15 30/0 ; Plays
9 12 MAXWELL Lifetime (Columbia) 511 -7 91258 59 34/0
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What To Gonsider When

GCommemorating 9/11

O Plus, WUSN/Chicago’s elaborate tribute plans

From 60 seconds of silence to morning shows broadcasting from Ground Zero, radio stations
— across the USA are making a wide variety of plans to commemorate the events of Sept. 11, 2001.

To help you with your on-air strate-
gy, this week a few programmers offer
their plans for their 9/11 broadcasts. As
you’ll see, there are a number of dif-
ferent ideas, but the overall tenet is: Be
tasteful, be respectful, and don’t make
the station the centerpiece -— make it
the conduit for your listeners’ thoughts
on the terrible tragedy of one year ago.

Things To Consider As You Plan

Jones Radio Networks Director/
Country Programming Ray Randall
provides an overview of things you
should think about as you plan your
9/11 programming. He suggests ask-
ing your listeners what they would like
to hear on that day.

“There’s nothing better than getting
out among your listeners and listening
to them,” he says. “You may wind up
with an overload of information, but
it’s a great barometer of the feelings of
the folks who tune in to your station
every day. As Sept. 11,2002 approach-
es, talk to people in your community
and ask for their impressions. What
would they like to hear or experience
on that day? It will be up to you to as-
similate all this input and decide what
to do on the air.”

Randall’s top suggestions:

* Be part of your community. “In
addition to talking to the regular folks
in your community, contact your local
city and government officials and
schools to see what they’re planning,”
advises Randall. “Offer the station as
a partner to help in any way you can.

“Unlike other events, which radio
stations tend to fight over, this is one
where ego should be put aside. While
signage and presence are good, the sta-
tion should take a back seat to the
events. Your radio station can help
bring the community together. Offer
people your airwaves and your ideas.”

* Moment of silence. “Many sta-
tions plan to observe a moment of si-
lence at 8:46am ET,” Randall says. “It
would be a good idea to do the same in
your time zone. Some clients have
asked how long to pause for that mo-
ment of silence. Ten to 15 seconds
seems appropriate, but there is no right
Or WIONg answer.

“You may follow the moment of si-
lence with a tasteful montage of sound
clips from Sept. 11 — but be sure to
avoid the War of the Worlds syndrome.
Once again, the way you prepare this

Eric Logan

Ray Randall

montage should reflect the way your
audience wants to remember that
moming. You may also play a song that
captures the emotion of the moment.”

* Talk to listeners. “In the weeks lead-
ing up to Sept. 11, get out on the street
and record comments and observations
from listeners,” Randall suggests. “Ask
them how they felt and reacted when they
heard the news, how it affected them,
what they did that day and how the after-
math has impacted them in the past year.
Get local community leaders, celebrities,
military personnel and others to share
similar thoughts.

“Produce short montages that honor
the day and the lives that were lost.
These montages can be reflective, hope-
ful or inspiring. Don’t be promotional
or commercial with these pieces. They
should be done without commerce in
mind.”

* Select music carefully. “When
you prepare the music logs for the day,
rest any songs from the playlist that
don’t fit emotionally or lyrically,” ad-
vises Randall. ““On the other hand, look
for and play songs that have patriotic
themes or sentiments that fit the mo-
ment. Playing your format-appropriate
version of ‘The Star-Spangled Banner’
at noon is one suggestion. For other
ideas, log onto www.jonesradio.com
and go to the *Music Programming &
Consulting’ section, and you'll find a
link to songs that might fit the theme,
at least loosely.”

¢ Curtail promotions and contests.
“Consider not doing any contesting or
promotions on Sept. 11,” Randall says.
“Focus instead on remembering the
day. Clients should understand if they
don’t get their mention this one time.
You should alert them, though, so they
know how your station is handling the
situation. If you do anything in the way
of promotions, make the listeners’ in-
terests your only goal.”

« Commercial-free — or not. A lot
of stations will be running spot-free
that day, but Randall says that isn't
something you should feel you must
do: “With the majority of Americans
saying we need to get back to normal-
cy, playing commercials probably isn’t
a negative. Trying to cash in on a trag-
edy, however, is. Consider moving out
any truly annoying commercials, espe-
cially if they are scheduled to run a lot
on that day.”

¢ Give the station to the listener.
“Radio shined in the aftermath of the
attacks by letting people share their sto-
ries and emotions on the air,” says Ran-
dall. “If your talent can handle it, let your
listeners share again on the one-year
anniversary. Take calls, share stories,
and be ready with facts about the World
Trade Center, the Pentagon and the
downed Pennsylvania flight. Offer a
wealth of information to your audience.

“Don’t chat for the sake of chatter;
put some thought into content for the
day and let your audience be a part of
the station. It doesn’tall have to be som-
ber and subdued,; it just needs to be per-
sonable and real. Joking around or being
crass, though, should be left out.”

Two Minutes Of Silence

Al 1,200-plus Clear Channel radio
stations will pause at 8:45am in their
respective time zones for a special on-
air sequence that includes a moment of
silence, as well as a two-minute me-
morial titled “Tributes and Triumph:
America’s Day of Remembrance.”
Clear Channel, which plans other spe-
cial programming that day, says it will
make its audio resources available to
other broadcasters as well.

WUSN Mirrors Chicago
And The Nation

WUSN (US99)/Chicago has elabo-
rate plans for commemorating 9/11.
OM Eric Logan says he’ll program
US99 like an FM Talk station. “We’ll
be destination-programming-oriented,”
he explains. “Because we're now
America’s Country Station [US99’s
recently adopted position and slogan],
we’re looking at that day as an oppor-
tunity to touch base with the humanity
of what’s going on in America.

“This day is the defining day for an
entire generation, and the first anniver-

_ sary of a tragedy such as this only hap-

pens once. | suspect that next year will
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the Red Cross.

SatSrvs 26LE&R (stereq).

Lyric Street, Red Cross And
Tippin Team For 9/11 Tribute

Lyric Street and the American Red Cross plan to commemaorate the events
of Sept. 11 by organizing a naticnwite Country-radio similcast of Aaron
Tippin'a "Where the Stars and Siripas and
the Eagla Fly." Plans call for stglions to air
the snong at 8:11am local time on Sept. 11,
followerd by & sho special message from

Tippin wrole 1he song two years prior to
the 9/11 tragedy and recorded it after the
event. He donated proceeds from the sales
of the single to the Dizaster Ralial Fund of
the Amencan Red Cmss’ Nashville-ares
chapter. He says, "This song has been an
opportunity to speak to peopla, inspire them and help owr country heal. f#t
fets 2 vary powarful reaction when | perform it five, and | really appreciate
Cuouritry radio embracing this song and continuing to play .

Lyric Strest will be servicing the song and a special Red Cross an-
nouncement, a thank you from the Red Cross voiced by Tippin, in the
rext week, Reporting stations are being shipped a special CD on Aug. 28,
and the cuts will also be on an upcaming CDX. Siations with Starguide
‘Satelite recalvars can gat the program from: Provider, ABC-NY: Service,

Aaron Tippin

be very different in mood, but, on this
one-year anniversary, we wanted to
stand back, open the tloodgates and re-
flect the thoughts and feelings of this
community.”

WUSN will begin its tribute on 9/11
in a unique manner: Logan plans to air
audio from a year ago. “I’'m not sure
of all the details yet,” he says, “but,
about an hour before the time of the
first crash, we’re going to begin a re-
play of that day in real time. We’ll re-
live what happened on WUSN.”

Though his plans are still sketchy,
Logan thinks he’ll carry the rebroad-
cast up until the point when the sec-
ond plane crashed into the WTC.
“Then we’ll pick it up live from our
moming team, who will be in New
York City broadcasting on Sept.10 and
11,” he says. “They’ll be painting a pic-
ture of what’s happening there on the
first anniversary.”

The Community Speaks

The US99 morning personalities will
also have a gift for New Yorkers: The
station is taking banners to appearanc-
es around Chicago and letting listeners
write personal messages on them.

WUSN will carry the major national
and local tributes live throughout the
day. Interspersed in the programming
will also be numerous special features,
as Logan has a number of experts sched-
uled for interviews. For instance, Dr.
Mark is set for a two-hour stint during
which he’ll discuss the effects of 9/11
on children. “We’ll focus on what to say
to your kids, how to talk to them about
what happened and what kind of guid-
ance you can give them,” says Logan.

Other experts scheduled to appear
include a professor from the Universi-
ty of Chicago who will discuss the eco-
nomic impact of 9/11 — especially
relevant because the Windy City is
home to the Chicago Board of Trade.
Robert Baer, author of the book See No
Evil, will also be a guest. So will momn-
ing personality Trish Biondo’s hus-
band, who is a DEA agent. He’ll offer
his thoughts on how the war on terror-
ism has affected the war on drugs.

Also appearing will be two women
who wrote a book on the women of
9/11.“The goal is to focus on how world

has changed in the last year and how
we’re moving forward,” Logan says.

Logan aiso intends US99 to be a pri-
mary source of information about local

/11-related activities. “We’re working
with the mayor’s office to be the clear-
inghouse for the various events taking
place in Chicago and the suburbs,” he
says. “There are lots of different cuitur-
al things going on, and we’re getting
involved by telling people where and
when those events are being held.”

There will be lots of Chicagoans on
WUSN on 9/11. “US99’s talent will be
serving as hosts for the day,” says Lo-
gan. “They'll talk to a lot of listeners,
getting their thoughts and reflections
on the day. Plus, we’ll have a number
of vignettes on the air from prominent
Chicagoans.”

The night of the 11th, US99 will re-
run fast October’s Country Freedom con-
cert, which aired live from Nashville on
CMT and was broadcast on more than
700 radio stations via Westwood One.

Songs, Not Spots

US99 will be commercial-free on
9/11. Logan says that day’s inventory has
already been reallocated across the rest
of the month. Going commercial-free
was not only a programming decision:
Logan says that the station received re-
quests from a number of advertisers that
their spots not be aired that day.

While there won’t be any commer-
cials, there will be music. “Despite all
the guests, we’re not turning US99 into
a Talk station for a day,” Logan says.
“We’ll play tribute montages, themat-
ic songs of the day, songs from the
Country Freedom concert — anything
that touches the sentiment of the com-
munity. Some of them may not be
country. The music we play will reflect
the mood of the day.

“This isn’t going to be a normal day.
People will be using the station com-
pletely differently. There will be lots
of things going on. This is an opportu-
nity to define US99 in a way it has nev-
er been defined before. We'll turn to
the listeners and give them the chance
to talk about that day, to find answers
and to solve problems with the experts.
It’s part of the healing process, and
US99 can help in that process.”
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| here The Stars and Strns &
~ The E gle Fly” on September 11th
am 1R every time zone...
in cxtlos big and small, to pay
tribute to the enduring strength
of the American people.

The song and a brief recorded Red Cross message from Aaron Tippin will be available on a CD single, CDX, and

stations with Starguide recievers can get both via satellite (Provider: ABC:NY/ Service: Sat srvs 26L&R)

v

“This song has been an
opportunity to speak to
people, inspire them and
to help our country heal’.

Aron T;‘ppin

.wuu‘as.,.,, :
1&,:& T}\‘ﬁ}-w— .

American Red Cross

T
I ._,,‘._.;\,,
B
Together, we can save a life '
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A Different Label

Dualtone’s success is based on keeping things simple

R

AR, e

wo of Dualtone Music Group’s most successful CDs received substantial media attention

last year. “At the end of the year US4 Today listed their top 10 country records of the year
— and their worst country records of the year,” says Dan Herrington just before Scott Robinson
chimes in to exclaim, “And we made both categories! We were really proud.”

The newspaper was referring to
David Ball’s critically acclaimed al-
bum Amigo, which spawned the hit
Country single “Riding With Private
Malone.” The “worst” designation
went to Hayseed Dixie’s 4 Hillbilly
Tribute to AC/DC, which features
bluegrass versions of the hard rock
band’s best-known material.

Herrington and Robinson are co-
founders of Dualtone, not to mention
being 40% of the independent com-
pany’s five-person full-time staff. As
for sales figures for the two albums,
400,000 copies of Bali’s album have
been shipped, and the title has sold al-
most 300,000 copies. “It should be a
Gold record by year’s end,” Herring-
ton notes.

Hayseed Dixie’s album, a combi-
nation of stellar musicianship and a
warped sense of humor, was chosen
as the label’s very first release to prove
that Dualtone was looking at things a
litle differently. The project has now
sold more than 100,000 units. Hay-
seed Dixie even had the honor of pro-
viding the music at a party AC/DC
hosted when they finished their last
string of U.S. dates.

When asked about Dualtone’s pri-
mary objective, Herrington laughs and
says, “To narrow the gap between us
and RCA.”

Robinson adds, “Our goal is to take
RCA from having a 32% ownership
of the charts to maybe a 31.5% own-
ership of the charts.”

Dan Herrington Scott Robinson

Model Business

Robinson and Herrington joke
about their competition with the ma-
jor labels, but both have seen big busi-
ness from the inside during tenures at
Arista. Herrington began his career in
sales and marketing at BMG/Dallas
and later worked in Seattle. Robinson
ran an artist-management company in
Dallas. They met in Nashville, while
working for Arista/Texas and Arista/
Austin, divisions created by former
Arista/Nashville President Tim Du-
Bois.

“Tim had a vision for what he
thought Arista/Austin and Arista/
Texas should be,” Herrington says.
“You couid see it in the first signing
-— Robert Earl Keen. That was the
direction he saw.

“Then a couple of other people came
into the mix, in an A&R sense, and
decided to take it in more of a pop rock
direction. When you’re playing in that
world, the costs of doing business are

FLASHBACK

No. I:“She’s Too Good To Be True” — Exile

* No. |: “Love Will Turn You Around” — Kenny Rogers

@ YEARS AGO

No. 1:Don’t It Make My Brown Eyes Blue” — Crystal Gayle

astronomical compared to what any of
us in Nashville are used to.”

“If you win, you win big,” Robin-
son says. “But if you lose, you lose
big. The vision was suddenly lost.
They were suddenly signing unknown
acts and taking big shots, instead of
signing established acts and helping
nurture their careers.”

During their tenure at Arista/Aus-
tin, Keen’s album sold half as many
copies as that by an Arista mainstream
country act who had a strong track
record at Country radio. However, be-
cause Keen’s album cost less to record
and market, Herrington says, “His
contribution to Arista’s bottom line
was exactly double.”

Perfect Timing

Those numbers were not lost on
Robinson and Herrington. After Du-
Bois left Arista to start a country la-
bel for Gaylord Entertainment, he
contacted the duo about a partnership
in an independent label along the lines
of Dualtone. The day they signed their
contracts, Gaylord’s CEQO resigned. It
soon became apparent to DuBois,
Robinson and Herrington that Gay-
lord’s new leadership had changed
their mind about launching any labels.

Even though the overall climate for
the music business was lukewarm at
best, Robinson says, “More than ever,
we feit like the timing was perfect for
a startup independent label.”

Herrington adds, “We had these art-
ists we’d nurtured and convinced to be
part of what we were going to do in a
more artist-friendly manner at Gaylord.
We had this vision to do this.”

“Consolidations were happening
hourly,” Robinson says. “There was
some great talent falling off the ma-
jors, talent that had been overlooked,
underutilized and undermarketed. The
majors are very good at what they do,
but there was an opportunity that ex-
isted because they were so leveraged
— they needed the big grand slams.”

Building Careers

The Dualtone duo had been fans of
independent labels, but they noticed
that many of those labels were short-
lived, regardless of the quality of mu-
sic they were releasing. “We started
realizing that a lot of these indepen-
dent labels were started by people
who just love music, but they’d never
sold it or gotten it on the radio,”

www americanradiohistorv com
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“We’re not MCA. We're not Sony. We don’t have
all the tools they have to play those games. All
we have are great artists and great records.”

Scott Robinson

R T A S T —

Robinson says. “It’s not special
knowledge, but we had a background
and some relationships that the music
lovers didn’t have.

“We’ve had a great first year. With
the majors, they sign 10 acts. Seven
or eight fail, one or two break even,
and one pays for all 10 and then 10
more. Last year, of all the artists we
signed, one lost, but everybody else
made money. It’s the complete oppo-
site of the majors’ model.

“Granted, we would love to have a
10 million-selling artist, but we’ve got
to be realistic. We’re a small opera-
tion, and we don’t have $200 million
to go play that game. But we’re build-
ing careers. .

“Atany given time, any one of these
artists could pop. In this town every-
body thought David Ball was a super
guy, but they thought he was already
history. Look at what happened.”

Another Dualtone signing, Radney
Foster, i1s another perfect example.
“Here’s a talented career artist,” Rob-
inson says. “At any time, he could
pop. His time is coming sooner, rather
than later. It’s proofto us that this does
work. You just have to be very pru-
dent about how you spend your mon-
ey.

“We're not MCA. We’re not Sony.
We don’t have all the tools they have
to play those games. All we have are
great artists and great records. Hope-
fully, that translates to radio on the
merit of the song.”

Money Matters

With an emphasis on singer-
songwriters, other Dualtone artists in-
clude McBride & The Ride, Chris
Knight, Darden Smith, Jim Lauder-
dale, Mark Olson, Sister 7 and
Victoria Williams. Such acts should
appeal to the same demographic that
bought the Buena Vista Social Club
release, the O Brother, Where Art
Thou? soundtrack and, more recently,
Norah Jones’ current album. “They
don’t want the hard rock or rap rock
stuff,” Herrington says. “They don’t
want the pop country stuff. They want
music that speaks to them.”

All of the Dualtone artists arrived
with established followings that en-
sured that a certain number of CDs
would be sold. “This has been part of
the philosophy we’ve followed so far
in working with artists who have that
fan base,” Herrington says. “You’re
not necessarily starting from scratch.”

“With those kinds of artists, we can
dig in and find areas that have been
underutilized,” Robinson says. “How
do we take their sales from 5,000 to

15,000, or from 15,000 to 30,0007

Recording budgets for Dualtone art-
ists are relatively meager, but Robinson
says even the major labels in Nashville
are reducing studio and production
costs. “People making records for
$150,000 or $250,000 — that’s kind of
crazy,” he says. “Those days are way
over with. Sometimes it might be war-
ranted, but that’s hard to imagine, with
technology being what it is.”

“We've never had a record where
we’ve listened to it and thought, ‘If we’d
had a little bit more money, that would
have been a great record,”” Herrington
says. “A bigger budget wouldn’t have
affected anything at all.”

Satellite Exposure

If it appears that Dualtone’s roster
is extensive for such a small operation,
Robinson explains, “Each project has
its own game plan. We’re not putting
in the same amount of resources or
time on each project.” Independent
companies are hired to handle promo-
tion, publicity and distribution.

In addition to its regular roster, an-
other iabel — Dualtone Vintage —
exists to reissue out-of-print classics
or previously unreleased recordings.
So far the list includes titles by Roy
Acuff, Townes Van Zandt and the
roots rock bands The Reivers and The
Silos.

Arriving Sept. 17 is one of Dual-
tone’s prestige projects, Dressed in
Black: A Tribute to Johnny Cash. Cen-
tering on the rockabilly sound of
Cash’s recordings for Sun Records in
the 1950s, the compilation includes
tracks by Rodney Crowell, Raul
Malo, Bruce Robison & Kelly Willis,
Hank Williams I1I, Robbie Fulks,
Dale Watson, Rosie Flores, The Rev.
Horton Heat, Billy Burnett, James
Intvelt, Mandy Barnett, Chuck Mead,
Earl Poole Ball and guitar master
Redd Volkaert.

While most of the music on the
Cash tribute will be considered too
left-of-center for Country radio, XM
Satellite Radio is already planning to
highlight the album. “Satellite radio is
great, because of the exposure it pro-
vides for the type of stuff we’re do-
ing, stuff that’s not necessarily main-
stream-radio driven,” Herrington says.
“The possibilities are amazing, but it
all depends on how fast that sub-
scriber-listener base grows. I would
love to see it get huge tomorrow.”

“Qver time, | think it’s going to be
as common as cable TV,” Robinson
says. “The question is when it’s go-
ing to get there. For labels like us, it’s
perfect.”
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Most Added.-
www.rradds.com
ARTIST TITLE LABEL(S} ADDS
FAITH HILL Cry (Warner Bros.) 49
TOBY KEITH Who's Your Daddy? (DreamWorks) 29
TERRI CLARK | Just Wanna Be Mad (Mercury) 29
STEVE HOLY I'm Not Breakin’ (Curb) 23
LONESTAR Unusually Unusual (BNA) 22
HOMETOWN NEWS Wheels (VFR) 20
BRAD PAISLEY | Wish You'd Stay (Arista) 19
HOLLY LAMAR These Are The Days (Universal South) 15
RASCAL FLATTS These Days (Lyric Street) 13

GEORGE STRAIT She'll Leave You With A Smile (MCA) 12
CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 11

KELLIE COFFEY At The End Of The Day (BNA) 1
- Most Increased
Points

POINT
ARTIST TITLE LABEL(S) INCREASE
FAITH HILL Cry (Warner Bros.) +2705
TRACY BYRD Ten Rounds With Jose Cuervo (RCA)  +1120
ALAN JACKSON Work In Progress (Arista) +859
KEITH URBAN Somebody Like You (Capitol) +784
TOBY KEITH Who's Your Daddy? (DreamWorks) +7148
REBECCA LYNN HOWARD Forgive (MCA) +122
DARRYL WORLEY | Miss My Friend (DreamWorks) ~ +695
DIAMOND RIO Beautiful Mess (Arista) +632
RASCAL FLATTS These Days (Lyric Street) +576
EMERSON DRIVE Fall Into Me (DreamWorks) +474

Most Increased
Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
FAITH HILL Cry (Warner Bros.) +922
TRACY BYRD Ten Rounds With Jose Cuervo (RCA)  +439
ALAN JACKSON Work In Progress (Arista) +303
REBECCA LYNN HOWARD Forgive (MCA) +255
KEITH URBAN Somebody Like You (Capitol) +2317
TOBY KEITH Who's Your Daddy? (DreamWorks) +236
DIAMOND RIC Beautiful Mess (Arista) +228
RASCAL FLATTS These Days (Lyric Street) +216
BRAD PAISLEY | Wish You'd Stay (Arista) +176
TERRI CLARK | Just Wanna Be Mad (Mercury) +169

Breakers-

No Songs Qualified For Breaker Status
This Week

Songs ranked hy total plays

See all of our monitored reporters at

[
‘ R&R Siallon Playlists have moved to the web.
www.radioandrecords.com.

|

|
|
|
|

B T mer e e B ER e AP OB
1 1 KENNY CHESNEY The Good Stuff (BNA) 17525 -225 6146 -23 18 15100
2 2 DIXIE CHICKS Long Time Gone (Monument) 15527 -128 5517 -69 13  151/0
3 © TIMMCGRAW Unbroken (Curb) 15185 4269 5421 +136 14  151/0
4 @ DARRYL WORLEY | Miss My Friend (DreamWorks) 15052 +655 5356 +149 24 15100
7 © TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 13567 +1120 4880 +439 21 15100
6 o SARA EVANS | Keep Looking (RCA) 12907 <72 4623 +84 25 15100
9 €©  JOE NICHOLS The impossible (Universal South) 11914 +345 4225 +148 23 15100
10 O DIAMOND RIO Beautiful Mess (Arista) 10858 4632 3924 4228 19 150/1
8 9  ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 10810 -1308 4027 -412 31 149/0
5 10 GARY ALLAN The One (MCA) 10370 -3321 3672 -1140 32  150/0
12 @  KEITH URBAN Somebody Like You (Capitol) 10224 +784 3521 4237 9 15072
11 @  MARK CHESNUTT She Was (Columbia) 10151  +471 3610 497 30  149A
13 @ PHIL VASSAR American Child (Arista) 8919 4121 3223 +46 18 1481
16 @ ALANJACKSON Work In Progress (Arista) 8836 +859 3207 +303 10  148/1
14 @  BLAKE SHELTON Ol Red (Warner Bros.) 8605 +96 3306 +16 22 1390
17 (@ MARTINA MCBRIDE Where Would You Be (RCA) 7912 4263 2963 +72 17 1472
15 17 BRAD MARTIN Before | Knew Better (Epic) 7544 621 2975 -216 29  143/0
18 18 LEE ANN WOMACK Something Worth Leaving Behind (MCA) 6346 31 2257 32 14 1421
19 @ GARTHBROOKS Thicker Than Blood (Capitol) 6173 +126 2325 +85 M1 14373
20 @ MONTGOMERY GENTRY My Town (Columbia) 6168 +417 2319 +136 12  137/4
27 @ FAITHHILL Cry (Warner Bros.) 6024 +2705 1890 +922 2  136/49
21 22 PINMONKEY Barbed Wire And Roses (BNA) 5253 -68 2076 2 21 1381
22 @  JO DEE MESSINA Dare To Dream (Curb) 5167 +37 2072 -11 16 134/
23 @ RASCALFLATTS These Days (Lyric Street) 5058 4576 1902 +216 10  138/13
24 € REBECCALYNN HOWARD Forgive (VCA) 4920 +722 1866 +255 15 1325
26 @  ANTHONY SMITH If That Ain't Country (Mercury) 3696 +248 1428 +57 19 111/4
25 @  SIXWIRE Look At Me Now (Warner Bros.) 3673 +34 1350 -3 18 1163
28 @ TAMMY COCHRAN Life Happened (Epic) 3358 +201 1248 +40 12 11172
29 @  SHEDAISY Mine All Mine (Lyric Street) 3019 +52 1134  +18 15 109A
32 €D TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 2821  +374 1142 +151 6  108/10
33 @ EMERSON DRIVE Fall Into Me (DreamWorks) 2766 +474 979 4155 7 10549
31 €D  KEVIN DENNEY Cadillac Tears (Lyric Street) 2612 +26 975 +8 11 910
34 €@  JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.) 1841 +384 732 +143 5 785
35 € CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 1748 +321 720 +123 5 8511
44 € TOBY KEITH Who's Your Daddy? (DreamWorks) 1495 +748 477 +236 4 43/29
36 €D ERICHEATHERLY The Last Man Committed (Dream|/orks) 1321 +34 545 +36 8 7072
40 €@  KELLIE COFFEY At The End Of The Day (BNA) 1276  +245 457 473 3 6511
38 @ GEORGE STRAIT Stars On The Water (MCA) 1224 33 272 +6 6 80
45 € AARON LINES You Can't Hide Beautiful (RCA) 1083 +368 366 +125 2 5919
@ BRAD PAISLEY | Wish You'd Stay (Arista) 1077 +440 430 +176 1 9719
37 41 WILLIE NELSON Maria... (Lost Highway/Mercury) 955 -318 345 -118 8 372
42 @ STEVEAZAR Waitin' On Joe (Mercury) 924 411 409 +22 4 6810
4 43 JAMES OTTO The Bail (Mercury) 911 -45 314 -21 8 50@
43 @ J. MICHAEL HARTER Hard Call To Make (Broken Bow) 877 -0 322 +2 10 430
50 @ JENNIFER HANSON Beautiful Goodbye (Capitol) 856 +214 332 +76 2 559
39 46  LITTLE BIG TOWN Everything Changes (Monument) 816 -264 347 86 7 6210
46 @ SHANNON LAWSON Dream Your Way To e (MCA) 807 +94 338 431 3  59/8
@ TERRICLARK | Just Wanna Be Mad (Mercury) 805 +445 282 +169 1  36/29
43 @ MICHAEL PETERSON Modern Man (Monument) 789 +102 358 +38 3  56/8
49 50  DARYLE SINGLETARY That's Why | Sing This Way (Audium) 641 28 206 16 10 320
151 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of
8/11-8/17. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points. the song with the larger increase in points is
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Points lists the songs with the greatest week-to-
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the
Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
‘ r osetm
e HIGH-IMPACT GRAPHICS ¢ DURABLE CONSTRUCTION
* MAXIMUM PORTABILITY < 10-MINUTE SET-UP

BROADCAST
PRODUCTS

INC OR RATED

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 » USA
(219) 459-1286
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WEEKS ON  TOTAL STATIONS/
CHART ADDS

7500
7400
7410
7210
7410
7410
730
7410
7000
60/0
7500
7500
68/0
72/0
750
73/0
6911
52/0
1472
591
21
721
1A
66/1
63/2
56/2
64/36
611
5110
561
59/4
591
561
49/0
35/3
40/26
3500
361
281
29/5
33/6
220
211
231
15/0
121
203
171
16/0
20110

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

WES& uT/E'ssK ARTIST TITLE LABEL(S) J&L@Ls PONTS  POATS bk
2 @  DIXIE CHICKS Long Time Gone (Monument) 3460 +20 2745 +25 12
3 © TIM MCGRAW Unbroken (Curb) 3458 +100 2724 +79 12
4 © DARRYL WORLEY | Miss My Friend (DreamWorks) 3388 +62 2652 +46 23
1 4 KENNY CHESNEY The Good Stuff (BNA) 3364 -155 2633 -123 17
6 © JOE NICHOLS The Impossible (Universal South) 3250 +120 2574 +98 23
5 O SARAEVANS | Keep Looking (RCA) 3226 +8 2526 +9 27
7 © TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 3055 +87 2423 450 22
10 © DIAMOND RIO Beautiful Mess (Arista) 2784 +228 2198 +196 20
11 9  BLAKE SHELTON OF Red (tVarner Bros.) 2486 -54 1975 49 21
8 10 ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 2437 -397 1887 -329 32
15 @  KEITH URBAN Somebody Like You (Capitol) 2432 +219 1922 +176 8
12 @  ALAN JACKSON Work In Progress (Arista) 2428 467 1919 452 9
13 ® MARK CHESNUTT She Was (Columbia) 2390 +88 1907 +67 3
14 @ PHIL VASSAR American Child (Arista) 2282 +15 1814 49 16
16 (@ MARTINA MCBRIDE Where Would You Be (RCA) 2197 +31 1738 +28 17
17 @ LEE ANN WOMACK Something Worth Leaving Behind (MCA) 2091 +38 1678 +34 12
18 17 GARTH BROOKS Thicker Than Blood (Capitol) 1902 92 1491 -56 10
9 18  GARY ALLAN The One (MCA) 1898 -715 1446 -628 33
21 @ MONTGOMERY GENTRY My Town (Columbia) 1894 +201 1510 +147 10
20 @ BRAD MARTIN Before | Knew Betier (Epic) 1762 +15 1393 -8 29
19 21 JO DEE MESSINA Dare To Dream (Curb) 1744 37 1396 -19 17
22 @  RASCAL FLATTS These Days (Lyric Street) 1659 +107 1295 +65 8
23 € REBECCA LYNN HOWARD Forgive (MCA) 1603 +73 1285 +71 16
24 @  PINMONKEY Barbed Wire And Roses (BNA) 1560 +30 1258 +16 18
25 @  ANTHONY SMITH If That Ain't Cou ntry (Mercury) 1288 +87 1061 +72 20
28 @  KEVIN DENNEY Cadillac Tears (Lyric Street) 1149  +84 922 +72 M
40 @  FAITH HILL Cry (Warner Bros.) 1132 +743 910 +605 2
26 @ TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 1125 +15 898 +21 5
27 29  SIAWIRE Look At Me Now (Warner Bros.) 1040 -48 848 -24 16
29 €) TAMMY COCHRAN Life Happened (Epic) 1005 +55 822 +39 11
34 €@  JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.) 973 +159 777 +131 5
32 @ CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 939 490 773  +65 4
31 € EMERSON DRIVE Fall Into Me (DreamWorks) 936 +83 768 +71 7
30 34 SHEDAISY Mine All Mine (Lyric Street) 916 -7 766 -12 13
36 € BRAD PAISLEY | Wish You'd Stay (Arista) 592 +100 446 +81 2
44 @ TOBY KEITH Who's Your Daddy? (DreamWorks) 527 +260 449 +248 2
37 @  ERIC HEATHERLY The Last Man Committed (DreamWorks) 517 +36 a7+ 8
38 € STEVE AZAR Waitin’ On Joe (Mercury) 505 +69 424 452 4
41 €  WILLIE NELSON Maria... (Lost Highway/Mercury) 362 +16 299 416 6
46 @  KELLIE COFFEY At The End Of The Day (BNA) 362 +106 304 +78 2
42 @ SHANNON LAWSON Dream Your Way To Me (MCA) 355 452 332 +54 3
35 42  TRISHA YEARWOOD | Don’t Paint Myself Into... (MCA) 339 -222 260 -205 7
43 @® JAMES OTTO The Ball (Mercury) 315  +31 282 +21 7
48 @  MICHAEL PETERSON Modern Man (Monument) 296  +62 253 +45 2
39 45 J. MICHAEL HARTER Hard Call To Make (Broken Bow) 284 120 235 96 15
47 @ GEORGE STRAIT Stars On The Water (MCA) 284 +45 219 +31 2
50 (@ AARON LINES You Can't Hide Beautiful (RCA) 260 +48 208 +49 2
49 @ DARYLE SINGLETARY That's Why I Sing This Way (Audium) 258 +36 201 +21 9
45 49  LITTLE BIG TOWN Everything Changes (Monument) 238 24 190 -30 3
@ JOSH TURNER She'll Go On You (MCA) 205 +178 167 +137 1

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17.
© 2002, R&R Inc.

‘Most Added.

ARTIST TITLE LABEL(S) ADDS
FAITH HILL Cry (Warner Bros.) 36
TOBY KEITH Who's Your Daddy? (DreamWorks) 26
TERRI CLARK | Just Wanna Be Mad (Mercury) 13
JOSH TURNER She’ll Go On You (MCA) 10
GEORGE STRAIT She'll Leave You With A Smile (MCA) 10
BROOKS & DUNN Every River (Arista/RLG) 8

SHANNON LAWSON Dream Your Way To Me (MCA) 6
JENNIFER HANSON Beautiful Goodbye (Capitol) 6
KELLIE COFFEY At The End Of The Day (BNA) 5
JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.) 4
LONESTAR Unusually Unusual (BNA) 4
TRICK PONY On A Mission (H2E/WB) 4
HOMETOWN NEWS Wheels (VFR) 4
BRAD PAISLEY | Wish You'd Stay (Arista) 3
AARON LINES You Can't Hide Beautiful (RCA) 3
TANYA TUCKER A Memory Like... (Tucker Time/Capitol) 3
STEVE HOLY I'm Not Breakin’ (Curb) 3
MONTGOMERY GENTRY My Town (Columbia) 2
ANTHONY SMITH f That Ain’t Country (Mercury) 2
KEVIN DENNEY Cadillac Tears (Lyric Street) 2

' Most Increased
; Pomts j
o WPOINT
ARTIST TITLE LABEL(S) INCREASE
FAITH HILL Cry (Warner Bros.) +743
TOBY KEITH Who's Your Daddy? (DreamWorks) +260
DIAMOND RIO Beautiful Mess (Arista) +228
KEITH URBAN Somebody Like You (Capitol) +219
MONTGOMERY GENTRY My Town (Columbia) +201
JOSH TURNER She'll Go On You (MCA) +178
JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Wamer Bros) +159
BROOKS & DUNN Every River (Arista/RLG) +137
JOE NICHOLS The Impossible (Universal South) +120
KENNY CHESNEY Young (BNA) +119
- Most Increased
Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
FAITH HILL Cry (Warner Bros.) +605
TOBY KEITH Who's Your Daddy? (DreamWorks) +248
| DIAMDND RI0 Beautiful Mess (Arista) +196
KEITH URBAN Somebody Like You (Capitol) +176
MONTGOMERY GENTRY My Town (Columbia) +147
JOSH TURNER She'll Go On You (MCA) +137
| JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Wamer Bros,) +131
BROOKS & DUNN Every River (Arista/RLG) +117
JOE NICHOLS The Impossible (Universal South) +98
TERRI CLARK | Just Wanna Be Mad (Mercury) +98
BRAD PAISLEY | Wish You'd Stay (Arista) +81
TIM MCGRAW Unbroken (Curb) +79
GEORGE STRAIT She'll Leave You With A Smile (MCA) +79
KELLIE COFFEY At The End Of The Day (BNA) +18
ANTHONY SMITH If That Ain't Country (Mercury) +12
KEVIN DENNEY Cadillac Tears (Lyric Street) +12
REBECCA LYNN HOWARD Forgive (MCA) +71
EMERSON DRIVE Fall Into Me (DreamWorks) +1
MARK CHESNUTT She Was (Columbia) +67
RASCAL FLATTS These Days (Lyric Street) +65

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The Industry’s Newspaper

* R&R Today: The Industry’s Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

www americanradiohistorv com

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $4450

moreinfo@radiqandrecords.com

310-788-1625

(Regular rate $595.00)

e-mail R&R at: FAX Credit Card Payments To:

310-203-8727

Subscribe online:
www.radioandrecords.com

Call R&R at:
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Bullseye Country Callout,

R T = R e DR P R s
i

=T EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 23, 2002
BuLLsevee Song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 15-21.

ARTIST Title (Labe) UKEALOT  POSTNE  NEUTRAL  FAVILARITY  DISLKE  BURN = U| Iseye
DARRYL WORLEY | Miss My Friend (DreamWorks) 34.0%  75.5% 16.0%  38.0% 50% 1.5% ALLOUT™
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 37.5%  715.3% 16.0% 99.0% 43%  3.5%
MARK CHESNUTT She Was (Columbia) 36.5% 745% 16.5%  38.0% 55% 15% assword of the Week: Bonadies.
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 405%  74.3% 16.3% 98.0% 53% 1.3% Question of the Week: Think
GARY ALLAN The One (MCA) 323% 74.3%  18.3%  38.8%  5.0%  1.3% | “bouvourfavoritc Country radio sta-
tion and how you listen to it. What are
DIAMOND RIO Beautiful Mess (Arista) 28.8%  74.0%  13.8%  36.8%  6.8%  2.3% | the important things your favorite sia-
MARTINA MCBRIDE Where Would You Be (RCA) 35.0% 73.3% 14.8%  38.3% 7.0% 3.3% | tion does? When you listen, which of
KENNY CHESNEY The Good Stuff (BNA) 36.8%  72.0%  145%  38.0%  7.5%  4.0% | e ollowing is moreimportant to
TIM MCGRAW Unbroken (Curb) 33.0% 715%  193%  985%  45%  33% | .| newmusic from new singers
JOE NICHOLS The Impossible (Universal/South) 35.0% 71.3% 18.0%  98.0% 6.5% 2.3% + 2. Older music from current stars
DIXIE CHICKS Long Time Gone (Monument) 370% 69.8%  17.3%  98.3% 70% 4.3% * 3. Fewer interruptions/More music
ALAN JACKSON Work in Progress (Arista) 265% 693%  15.8% 95.3%  8.3%  2.0% ) ‘: ﬁ]‘;g“:;i“i‘;;’]‘]‘fr"mm e
PHIL VASSAR American Child (Arista) 35.5%  68.5% 17.8% 91.3% 8.8% 2.3% | Total
BRAD MARTIN Before | Knew Better (Epic) 30.8%  68.3% 19.5% 97.5% 8.0% 1.8% | 1:19%
SARA EVANS | Keep Looking (RCA) 32.3% 68.0% 19.8% 985%  7.0%  3.8% ; :2;
TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 23.0% 66.3% 18.0% 92.8% 1.0% 1.5% | 4. 59,
'BLAKE SHELTON OF Red (Warner Bros.) 34.5%  65.8% 18.5%  97.3% 8.8% 43% |5:5%
KEITH URBAN Somebody Like You (Capitol) 26.3%  64.8% . 22.8% 95.0% 6.0% 1.5% ']).‘ 179,
SIXWIRE Look At Me Now (Warner Bros.) 245%  62.0% 21.3% 92.8%  7.8% 1.8% [, 5.,
GARTH BROOKS Thicker Than Blood (Capitol) 24.0%  62.0% 17.8% 91.5% 95% 2.3% | 3:43%
RASCAL FLATTS These Days (Lyric Street) 21.8% 61.8% 22.0%  92.8% 8.3% 0.8% |45%
PINMONKEY Barbed Wire And Roses (BNA) 273%  61.0%  18.0% 96.5% 12.8%  4.8% ":24%
TAMMY COCHRAN Life Happened (Fpic) 240%  59.5%  20.8% - 90.8%  10.0%  0.5% | .49
JOHN MICHAEL MONTGOMERY ‘Til Nothin’... (Warner Bros.) 21.3% 58.8% 19.0% 89.3% 9.0% 2.5% | 2:25%
REBECCA LYNN HOWARD Forgive (MCA). 205% 58.5%  16.3%  89.3% 11.0%  3.5% 4 20//
SHEDAISY Mine All Mine (Lyric Street) 18.5%  58.5% 26.0% 95.0% 7.8% 2.8% 5 59
LEE ANN WOMACK Something-Worth Leaving Behind (MCA) 25.0%  58.3% 21.0%  %0% 115% 3.3% | Malke
KEVIN DENNEY Cadillac Tears (Lyric Street) 20.5%  56.0% 15.0% 20.0% 173% 1.8% l ;33’
ANTHONY SMITH f That Ain’t Country (Mercury) 21.8%  55.8% 21.8% %4.0% 125% 4.0% 3 390/::
ERIC HEATHERLY Last Man Committed (DreamWorks) 20.0% 55.8% 21.0% 83.3% 5.0% 15% | 4 7%
CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 18.8%  55.8% 21.0% 87.0% 9.0% 13% | 55%
MONTGOMERY GENTRY My Town (Columbia) 225% 55.0%  23.0% 91.3%  9.5%  3.8% f?;'(‘;/':
JO DEE MESSINA Dare To Dream (Curb) .- . . . 185% 53.3% 26.3% 94.0% 10.8%  3.8% | 579
EMERSON DRIVE Fall Into Me (DreamWorks) 17.5%  51.8% 20.3%  84.8% 9.8% 3.0% | 3:44%
LITTLE BIG TOWN Everything Changes (Monument) . 14.0% 50.0% @ 27.3%  88.8% . . 9.3% . 23% |+
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) I Like
It ¢) It's Okay..Just So-So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It. To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is composed
of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female .. 1/3% gach in the 25-34, 35-44, and 45-54 demos. The sample
is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL.. Charleston, SC., Jackson, MS., MIDWEST: wilwaukee, Cincinnati, Cleveland, Kansas City, Lansing,
ML, Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfield, Spokane,
WA., Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2002 R&R [nc. © 2002 Bullseye Marketing Research Inc.
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Country Action

- BY MEDIABASE™

Artist Title (Label)

KENNY CHESNEY The Good Stuff (BNA) 4.36
TOBY KEITH Courtesy Of The Red... (DreamWorks) 4.35
GARY ALLAN The One (MCA) 4.30
JOE NICHOLS The impaossible (Universal South) 4.29
DIAMOND RIO Beautiful Mess (Arista) 4.26
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 4.26
DARRYL WORLEY { Miss My Friend (DreamWorks) 4.23

MARK CHESNUTT She Was (Columbia) 4.17
TiM MCGRAW Unbroken (Curb) 4.15
RASCAL FLATTS These Days (Lyric Street) 414

MARTINA MCBRIDE Where Would YouBe (RCA) 4.14
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 4.13
BRAD MARTIN Before | Knew Beétter (Epic) 4.12
KEITH URBAN Somebody Like You (Capitol)  4.10
GEORGE STRAIT Living And Living Well (MCA) 4.09

ALAN JACKSON Work In Progress (Arista) 4.08
SARA EVANS | Keep Looking (RCA) 4.05
MONTGOMERY GENTRY My Town (Columbia) 3.99
SIXWIRE Look At Me Now (Warner Bros.)} 3.97
TAMMY COCHRAN Life Happened (Epic) 3.96
BLAKE SHELTON OI' Red (Warner Bros.) 3.93
REBECCA LYNN HOWARD Forgive (MCA) 3.89

ANTHONY SMITH if That Ain't Country (Mercury) 3.87
PHIL VASSAR American Child (Arista) 3.86
LEE ANN WOMACK Something Worth... (MCA) 3.85

DIXIE CHICKS Long Time Gone (Monument)  3.77
PINMONKEY Barbed Wire And Roses (BNA)  3.76
JO DEE MESSINA Dare To Dream (Curb) 3.75
GARTH BROOKS Thicker Than Blood (Capito!) 3.54
SHEDAISY Mine All Mine (Lyric Street) 3.50

LW

4.32
4.42
4.28
4.24
418
4.22
4.19
4.21
4.11
4.01
4.16
4.06
4.13
4.15
4.16
4.07
4.15
4.04
3.89
3.81
3.90
3.91
3.78
3.94
3.86
3.87
3.63
3.75
3.66

Familiarity Burn

99%
99%
96%
90%
93%
99%
97%
93%
94%
79%
95%
99%
92%
85%
99%
92%
92%
84%
70%
69%
97%
66%
75%
93%
86%
97%
88%
86%
87%
75%

20%
27%
20%
16%
15%
22%
22%
17%
18%

6%
19%
24%
14%

9%
30%
11%
20%
13%

8%

9%
30%

9%
1%
24%
18%
35%
22%
20%
25%
18%

America’s Best Testing Country Songs 12+
For The Week Ending 8/23/02.

TD Familiarity Burn

4.34
4.29
4.22
4.14
4.19
4.14
4.05
4.05
4.16
L W4
4.08
3.89
4.05
4.16
3.88
3.85
4.05
4.05
3.98
3.84
3.83
3.90
3.82
3.86
3.9
3.86
3.63
3.73
3.58
3.69

99%
99%
96%
93%
94%
98%
98%
94%
94%
78%
95%
98%
93%
82%
99%
90%
94%
85%
2%
2%
97%
70%
14%
95%
90%
98%
90%
86%
87%
1%

24%
29%
25%
21%
15%
24%
3%
21%
1%

6%
21%
29%
17%

8%
39%
15%
20%
1%

9%
11%
33%
11%
13%
24%
18%
32%
25%
21%
23%
15%

Total sample size is 641 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
slations by calling 818/377-5300. RaleTheMusic.com data is provided by Mediabase Research, A division of

Premiere Radio Networks.

Ngw & Active |

* AARON TIPPIN f Her Lovin'... (Lyric Street)

Total Plays: 221, Total Stations: 29, Adds: 2

LONESTAR Unusually Unusual (BNA)
Total Plays: 194, Total Stations: 31, Adds: 22

RADNEY FOSTER Everyday Angel (Dualtone)
Total Plays: 178, Total Stations: 20, Adds: 2

TRICK PONY On A Mission (H2E/WB)
Total Plays: 178, Total Stations: 11, Adds: 6

DUSTY DRAKE And Then (Warner Bros.)
Total Plays: 154, Total Stations: 23, Adds: 5

TANYA TUCKER A Memory... (Tucker Time/Capitol)
Total Plays: 131, Total Stations: 16, Adds: 5

JOSH TURNER She'll Go On You (MCA)
Total Plays: 125, Total Stations: 17, Adds: 7

STEVE HOLY 'm Not Breakin’ (Curb)
Total Plays: 87, Total Stations: 28, Adds: 23

GEORGE STRAIT She’ll Leave You... (MCA)

Total Plays: 81, Total Stations: 13, Adds: 12

BROOKS & DUNN Every River (Arista/RLG)

Total Plays: 61, Total Stations: 11, Adds: 10

HOMETOWN NEWS Wheels (VFR)

Total Plays: 20, Total Stations: 21, Adds: 20

HOLLY LAMAR These Are... (Universal South)
Total Plays: 17, Total Stations: 16, Adds: 15

Songs ranked by total points.
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The New Album Gallery

BlackHawk

Spirit Dancer (Columbia)
BlackHawk are back, with their Columbia/Nashville de-
but, Spirit Dancer, an album full of emotion and spiritual-
ity that comes on the heels of the death of their partner
and brother-in-arms Van Stephenson and a change in
record labels. The album includes “Days of America,” a
testament to the American spirit; “One Night in New
Orleans,” a zesty, Cajun-flavored romp; “Brothers of the
Southland,” a nod to the Southern rock movement; and the Native American-tinged
title track, a tribute to Stephenson and his spirit. “This record tells you who we’ve
become,” says BlackHawk lead singer Henry Paul. “At this time in our lives, we want
to address some of the issues that go into making us better people — people trying to
make some progress as individuals in the business of living.”

- Dixie Chicks
Home (Open Wide/Monument)

The Dixie Chicks have come home to roost with their lat-
est album, the aptly titled Home. The long-awaited
tollowup to the multi-Platinum F/y was recorded at Ce-
dar Creek Studio in the trio’s hometown of Austin — at a
console that once belonged to Elvis. With lead singer

Natalie Maines” father, Lloyd Maines, at the helm, the

Chicks have created a hybrid collection that celebrates
their musical roots through tunes like the hauntingly stirring “A Home,” written by
Maia Sharp and her father, Randy Sharp, and “I Believe in Love,” a song the Chicks
penned with Marty Stuart and performed on a national telethon after 9/11. The trio
chose several interesting covers for the album as well, among them Radney Foster’s
sweet lullaby to his son, “Godspeed (Sweet Dreams),” the Fleetwood Mac classic
“Landslide” and Patti Griffin’s stirring “Top of the World.”

J. Michael Harter
Unexpected Change (Broken Bow)

Newcomer J. Michael Harter’s first album illustrates his
wide-ranging influences, from George Strait and Garth
Brooks to The Dave Matthews Band, by way of a wide
array of musical styles and textures. From the debut single,
“Hard Call to Make,” about a father and son’s evolving

relationship, to the hard-driving intensity of “Sugar and

Gasoline™ to the introspective “I’m Loving You,” the
songs paint their pictures from a broad palette. And in the autobiographical “Every-
thing in Arizona,” an account of the singer-songwriter’s trip east from his home state
to Tennessee, Harter lays out his life experiences and lays bare his soul.

Montgomery Gentry

My Town (Columbia)
Eddie Montgomery and Troy Gentry chose the Jeffrey
Steele-penned “My Town,” a song about the value of stay-
ing attached to your roots, to anchor their third album.
My Town continues in the vein of Montgomery Gentry’s
earlier collections, shooting straight to the heart of those
hard-working, good-timin’ folks whose grit and soul
make this country run. To crank things up a notch, the
duo recruited some different players for their latest album, bringing Rolling Stones vet
Chuck Leavell, John Mellencamp alum David Grissom and B3 smoker Johnny Neel
on board. Former NRBQ’er Al Anderson steps in to help on the rollicking juke-joint
number “Why Do I Feel Like Running.” Tunes like “Break My Heart Again” and
“Lonesome” are reminiscent of the stone-cold ache that struck a chord with so many
in “Cold One Comin’ On.”

Sixwire
Sixwire (Warner Bros.)
Sixwire’s self-titled debut album is unusual in that it fea-
tures a set of songs written, produced and performed by
the band’s five members, who take their name from an
instrument on which several of them are particularly pro-
ficient, the six-string guitar. Andy Childs, Steve Mandile,
Robb Houston, John Howard and Chuck Tilley logged
plenty of time in bands and working for other artists —
including Phil Vassar, Faith Hill and Randy Travis — before joining forces for a col-
lective project. This album stretches from high-spirited tunes like the debut single,
“Look at Me Now,” to the album’s closer, the poignant and touching “Brave Soul,” a
tribute penned by all five members to the everyday hero in all of us.

www americanradiohistorv com
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Country Reporters

Stations and their adds listed alphabetically by market

KEAN/Abilene, TX

PD/MD: Huny Femandez

9 FAITH HILL *Cry"

5 TERRI CLARK Mad”

4 AARDN LINES “Beautful”

4 JENNIFER HANSON “Goodbye™

WQMX/Akron, OH *
DM/PD/MD: Kevin Mason
2 FAITH HILL “Cry"
1 BRAD PA!SLEY "Stay”
STEVE AZAR “Joe”
MICHAEL PETERSON "Modem’

WGNA/AIbany, NY *
DM/PD: Buzz Brindle
MD: Bill Earley

5 BROOKS & DUNN “River”

KBQI/Albuguergue, NM *

PD: Tommy Carrera

MD: Sammy Cruise
JENNIFER HANSON "Goodbye™
STEVE HOLY "Breakin™
HOMETOWN NEWS "Wheels"
HDLLY LAMAR “These”™

KRST/Albuguerque, NM *
PO: John Richards

9 FAITHHILL “Cry"

3 TOBY KEITH “Daddy”

1 LONESTAR “Unusual”

KRRV/Atexandria, LA
POMD: Steve Casey

4 FAITHHILL"Cry"

4 SHANNON LAWSON “Dream”

WCTO/Allentown, PA *
PD: Chuck Geiger
APD/MD: Botiby Knight
3 STEVE HOLY "Breakin”
1 TERRI CLARK “Mad"
JAMES OTTO "Bal”

KGNC/Amarillo, TX

PD: Tim Butler

APD/MD: Patrick Clark

14 FAITH HILL “Cry"

10 TAMMY COCHRAN “Life"
10 ANTHONY SMITH “Country”

KBRJ/Anchorage, AK
PD: Matt Valley
MD: Justin Case

4 BRAD PAISLEY "Stay”
4 TERRI CLARK "Mad"

WWWW/Ann Arbor, M
PD: Barry Mardit
MD: Tom Baker

4 TOBY KEITH “Daddy”

3 CAROLYN DAWN JOHNSON

WNCY/Appleton, Wi *
OM: Jeff McCarthy
PD: Randy Shannon
MD: Marci Braun

FATH HILL " Cr\éa
JAMES OTTO "Bal”
KELLIE COFFEY “End”
TRAVIS TRITT “Strong’
AARDN TIPPIN “Her™
TERRI CLARK “Mad™

WKHX/Atlanta, GA *
DM/PD: Oene Hallam

MD: Johnny Gray

24 TOMMY SHANE STEINER “Gonng’
21 TOBY KEITH *Daddy”

5 AARON LINES “Beautitul’

1 RASCAL FLATTS “These™

[DRITYS

WYAY/Atlanta, GA *
OM: Dene Hallam
PD: Steve Mitchell
MD: Johnny Gray

4 DIAMOND RIC "Mess”

WPUR/Atlantic City, NJ *

PO/MD: Joe Kelly
1 HOLLY LAMAR “These”
1 HOMETOWN NEWS "Wheels”
TERRI CLARK “Mad"
TOBY KEITH “Oaddy"
TRICK PDNY "Msssion”

WKXC/Augusta, GA *
OM/PD: “T" Gentry
APO/MD: Zach Taylor
£RIC HEATHERLV Commmed
STEVE HOLY “Breakin”
LONESTAR “Unusua”

KASE/Austin, TX *
PO: Jason Kane
MD: Boh Pickett

4 TOBY KEITH “Daddy”
4 ummwmjo%m‘um’
KUZZ/Bakerstield, CA *

PD: Evan Bridwell

MD: Adam Jeffries
2 FAITH HILL "Cry"
GFORGE STRAIT “Leave”

WPOC/Baitimore, MO *
MD: Michael J. Foxx

7 MARTINA MCBRIDE "Where"
2 TERR! CLARK "Mad”

WTGE/Baton Rouge, LA *
PD: Dave Michaels
1 BROOKS & DUNN “River”

WYNK/Baton Rouge, LA *

PO: Paul O

APD/MD: Austin James
JOHNM MONTGOMERY "Not
HOLLY LAMAR "These”
AARON LINES "Beautful”

WNWN/Battle Creek, MI

PD: P.J. Lacey

MD: Phil 0"Reilly

3 TOBY KEITH “Daddy”
KAYO/Beaumont, TX *
OM/PD: Jim West

APDMD: Jay Bernard
4 FAITH HILL *Cry”

WJLS/Beckley, WV

PD: Bill 0'Brien

MD: David Willis

11 GEORGE STRAIT “Leave”

11 FAITH HILL "Cry”

11 TOBY KEITH “Daddy”

11 JOSH TURNER “She'll”

11 JENNIFER HANSON “Goodbye”

4 MONTGOMERY GENTRY “Town”

WKNN/Bitoxi-Gulfport, MS *
PD: Kipp Greggory

MD: DeAnna Lee

2 TRAVIS TRITT "Strong"

2 TAMMY COCHRAN "Life"

2 FAITHHILL “Cry"

WHWK/Binghamton, NY
PO/APD/MD: Ed Walker

10 MONTGOMERY GENTRY “Town”
10 STEVE HOLY “Breakin™

W2ZK/Birmingham, AL *
PO/MD: Brian Oriver

8 MONTGOMERY GENTRY “Town"
5 FAITHHILL "Cry"

4 GARTH BRDOKS "8lood

3 SIXWIRE "Now

1 EMERSON DRIVE "Fall”

1 SHEDAISY *Mrme”

WPSK/Blackshurg, VA
PD: Jack Douglas

MD: Nicale Williams

14 FAITH HILL *C

14 TOBY KEITH " Byand "

14 SHANNDN LAWSON “Dream”
14 BROOKS & OUNN “Rwer”

WBWN/Bloomington, IL
PD: Dan Westhoff
MD: Buck Stevens

10 TDBY KEITH "Daddy”
10 FAITHHILL “Cry”

WHIOUBluefield, WV
PD/MD: Bill Brock
OARYLE SINGLETARY “Sing”
TOBY KEITH "Daddy”

KIZN/Boise, 1D *
OM: Rich Summers
PO/MD: Spencer Burke
2 TERRI CLARK “Mad’
2 LONESTAR “Unusual”
1 BRAD PAISLEY "Stay”
STEVE HOLY "Breakin™

KQFC/Boise, ID *
OM: Rich Summers
PD: Lance Tidwell
MD: Cory Mikhals
3 FAITHHILL “Cry”
1 GEORGE STRAIT “Leave’
1 BRAD PAISLEY “Stay”
STEVE AZAR "Joe"
TERR! CLARK “Mad™
JENNIFER HANSON “Goodbye”
SHANNON LAWSON “Dream”

WKLB/Boston, MA *

PD: Mike Brophey

APD/MD: Ginny Rogers
No Adds

WYRK/Butfalo, NY *
PD: John Paul
APDMO: Chris Keyzer

2 CAROLYN DAWN JOHNSON "Closes”
1 STEVE AZAR "Joe
1 SHANNON LAWSON “Dream”

WIXY/Champaign, IL
PO/MD: R.W. Smilh
T
Al
G%ESE

WEZL/Charleston, SC *
PD: T.J. Phillips
MD: Gary Griffin

No Adds

WNKT/Charleston, SC *

PD: Lloyd ford

MD: Mudttap

10 LONESTAR “Unusuai”
DUSTY DRAKE “Then"
STEVE HOLY “Breakin”
HOMETOWN NEWS “Wheels”
BRAD PAISLEY "Stay”
TRICK PONY “Mission™

WQBE/Charieston, WV
DM/PD: Jeff Whitehead

13 NICKEL CREEK “Sice”

12 TANYA TUCKER "Memory”
9 FATHHILL “Cry"

WKKT/Charlotte, NC *
PD: Kevin King
MD: Keith Todd

3 JOHN M. MONTGOMERY
1 BRAD PAISLEY "Stay”
WSO0C/Charfotte, NC *
OM/PD: Jetf Roper
MD: Rick McCracken

1 BRAD PAISLEY “Stay"

KELLIE COFFEY “End”

STEVE HOLY “Breakn™
WUSY/Chattanooga, TN *
PD: Clay Hunnicutt
MD: Bill Poindexter

2 LEE ANN WOMACK “Something”

1 TERR} CLARK "Mad”
QUSTY DRAKE “Then”
CAROLYN DAWN JOHNSON

WUSN/Chicago, IL *
OM: Eric Logan
PO/MD: Justin Case
23 FATH HILL “Cry"
9 SIXWIRE "Now"
1 TOBY KEITH “Daddy”
1 ANTHONY SMITH “Country"
DIXIE CHICKS “Landslide”

WUBE/incinnati, OH *
OM/PD: Tim Closson
APD: Kathy 0'Connor
MD: Duke Hamilton
2 GARTH BROOKS "Blood”
1 HOMETOWN NEWS "Wheels™
1 ANTHONY SMITH “Country”
TERRI CLARK "Mad”
WYGY/Cincinnati, OH *
PO: Jay Phillips
APD/MD: Dawn Michaels
ANTHONY SMITH “Country”
WGAR/Cleveland, OH *
PO: Meg Stevens
MD: Chuck Collier
3 KELLIE COFFEY “End”
1 STEVE HOLY “Breaian”
SHANNCN LAWSON “Dream”
KCCY/Colorado Springs, €O *
POMO: Travis Daily
4 TERRI CLARK "Mad"
TEVE AZAR “Joe”
HOLLY LAMAR “These"
ANTHONY SMITH “Country”

KKCS/Colorado Springs, CO *
PD: Shannon Stone
MD: Stix Franklin
TERRI CLARK "Mad"
FAITHHILL "Cry"
SHANNON LAWSON "Cream

WCOS/Columbia, SC *
DM/PD: Ron Brooks
MD: Glen Garrett

1 FAITHHILL "Cry”
TOBY KEITH "Daddy™

WCOL/Columbus, OH *
PD: John Crenshaw

MD: Dan E. Zuko
No Adds

WHOK/Columbus, OH *

OM/PD: Charley Lake

APD/MD: George Woll
EMERSON DRIVE “Fall"
BRAD PAISLEY "Stay”
JAMES DTTO "Bal

WGSQ/Cookeville, TN
PD: Gator Harrison
MD: Stewart James

KEVIN OENNEY “Cadillac”
SHANNCN LAWSON “Dream”

KRYS/Corpus Christi, TX *
PD: Clayton Allen
MD: Cactus Lou
2 FAITHHILL “Cry"
TOBY KEITH “Daddy”
LONESTAR "Unusual”
BRAD PAISLEY “Stay”

KPLX/Dallas-Ft. Worth, TX *

PD:-Paul Williams

APD: Smokey Rivers

MD: Cody Alan

35 DERYL DOOO “Champagne”
RADNEY FOSTER "Angel”
RASCAL FLATTS “These”

KSCS/Dallas-Ft.Worth, TX *
OM/Interim PD: Ted Stecker
APDMOD: Chris Huft

7 FATHHILL “Cry”
LONESTAR “Unusual”

WGNE/Daytona Beach, FL *

PD: Jeff Davis
TERRI CLARK "Mad”
DUSTY DRAKE "Then”
HOMETOWN NEWS “Whegls
HOLLY LAMAR “These”
LONESTAR "Unusual”
JOSH TURNER “She'll

KYGO/Denver-Boulder,CO *
PD: Joel Burke

MD: Tad Svendsen
No Adds

KHKI/Des Moines, 1A *

PD: Jack O'Brien

APOMOD: Jim Disen
JENNIFER HANSON "Goodbye™
HOMETOWN NEWS "Wheels”
SHANNCN LAWSON "Cream”
BRAD PAISLEY “Stay”

WYCO/Oetroit, MI *
PD: Mac Daniels
APD/MD: Ron Chatman

SYEVE AZAR “Joe”
STEVE HOLY “Breakin™

WOJR/Dothan, AL
OM: Jerry Broadway

PD: Brett Mason
16 FATHHILL *Cry”

KKCB/Duluth, MN
PD: Tom Bishop
MD: Pat Puchalla
19 FATH HILL “Cry"
mev KEITH "Daddy”
IAMES OTTO "Ball
BRAO PAISLEY “Stay”

WAXX/Eau Claire, WI
PO: George House

MD: Tim Wilson

11 TERRI CLARK “Mad”

8 GEORGE STRAIT “Leave”
8 BROOKS & OUNN "River"
6 JOSH TURNER "Shel”

AARON TIPPIN “Her"

KHEY/El Paso, TX *
FAITH HILL “Cry”
CAROLYN JOHNSON *
AARON LINES “Beautdul”
HOMETOWN NEWS “Wheels”

WRSF/Elizabeth City, NC
PDMD: Randy Gill

12 FATHHILL “Cry”

12 FLATLANDERS “Oreams’

12 TRICK PONY “Mission”

12 SHANNON LAWSON “Chase”
12 TOBY KEITH “Dadty”

WXTA/Erie, PA
PD: Fred Horton

25 FATHHILL “Cry"
5 TOBY KEITH “Daddy”

M tonene-Spmngneid, OR
PD: Jim Davis
MD: Matt James

FAITHHILL "Cry"

GEDRGE STRAIT "Leave”

WKOQ/Evansville, IN

PO: Jon Prell

MD: K.C. Todd
TERRi CLARK “Mad”
TOBY KEITH “Oaddy”
SHANNON LAWSON “Drearn’”
HOMETOWN NEWS “Wheels”

KVOX/Fargo, NO

PD: Eric Heyer

MD: Scott Winston
5 JENNIFER HANSON "Goodbye™
5 KELLIE COFFEY "Eng”
S SHANNCN LAWSON “Cream”

KKIX/Fayetteville, AR

PD: Tom Travis

APDMD: Tone Marconi

2 FAITH HILL “Cry”

2 TRAVIS TRITT * S(mng
2 GEORGE STRAIT “Leave”

WKML/Fayetteville, NC *
DM: Mac Edwards
PD/MD: Andy Brown
3 TRAVIS TRITT “Strong
JENNIFER HANSON “Goodbye”
CARDLYN DAAN JOHNSON "Ccser”

BRAD PAISLEY “Stay”
MICHAEL PETERSON "Modem"

KAFF/Flagstaff, AZ
PO: Chris Halstead
MD: Hugh James

16 GEORGE STRAIT ‘Leave
16 TERRI CLA

16 BROOKS & DUNN vaer
16 FAITHHILL "Cry"

15 BRAD PAISLEY 'Stay

G AARON LINES "Beautiul”
8 TRICK PONY “Mission”

WEFBE/Flint, MI *
POMD: Chip Miller
17 FAITHHILL *Cry"
1 BRAD PAISLEY “Stay”
KELLIE COFFEY “End”
STEVE HOLY “Breakin™
MICHAEL PETERSON “"Modern™

WXFL/Florence, AL

PDMD: Gary Murdock
FAITH HILL *Cry"
AARON TIPPIN “Her"
GEORGE STRAIT “Stars

KUAD/Ft. Collins, CO *

PD: Mark Callaghan

MD: Brian Gary
BROOKS & DUNN “River'
HOMETOWN NEWS "Wheels”
SHANNDN LAWSON “Oream”
MICHAEL PETERSON "Modem’

WCKT/Ft. Myers, FL *

PD: Kerry Babb

MO: Dave Logan
TERRI CLARK “Mad”
KELLIE COFFEY “End”
JOSH TURNER "She'l”

WWGR/Ft. Myers, FL *
PD: Mark Phillips
MD: Steve Hart

TOBY KEITH “Daddy”

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey
MD: Cindy Blake

No Adds

WQHK/Ft. Wayne, IN *
OM/PO: Dean McNeil
APDMD: Mark Allen
2 TERRI CLARK “Mad”
FAITH HILL "Cry”

KSKS/Fresno, CA *
PD: Mike Peterson

MD: Steve Montgomery
30 FAITHHILL "Cry”

WBCT/Grand Rapids, Ml *
OM/PD: Doug Montgomery
APDMD: Dave Taft

4 FAITH HILL “Cry”

TERRI CLARK “Mad"
KID ROCK/SHERYL CROW "Picure”

WTQR/Greensboro, NC *
PD: Bill Dotson
MD: Angie Ward
2 FATHHILL “Cry"
TRAVIS TRITT “Strong”

WRNS/Greenville, NC *
PD: Wayne Cariyle

APO: Mike Fariey

MD: Boomer Lee

2 TOBY KEITH “Daddy”

1 TRICK PONY "Mission’
LONESTAR "Unusual”

WESC/Greenville, SC *
OM/PD: Bruce Logan
APD/MD: John Landrum
6 RASCAL FLATTS "These”

6 JOHN M MONTGOMERY “Nothng”
FAITHHILL "Cry’

WSSL/Greenville, SC *
OM/PD: Bruce Logan
APDMD: Kix Laylon

2 JENNIFER HANSON "Goodbye™

2 DUSTY ORAKE “Then
2 KELLIE COFFEY “End

WAYZ/Hagerstown, MD

PD/MD: Dennis Hughes
14 SHANNON LAWSON “Oream”

WRBTMarisburg, PA *
PD: Shelly Easton
MD: Joey Dean

5 JOHN M. MDNTGOMERY “Nothmg”
t KELLIE COFFEY “End”

WCATMarrisburg, PA *
PD: Sam McGuire
MD: Dandaion,
2 TERRI CLARK "Mad"
STEVE HOLY "Breakin”
HOMETDWN NEWS “Wheels”
LONESTAR “Unusual”

WWYZMartford, CT *
PD: Jay McCarthy

MD: Jay Thomas
No Adds

KIKKHouston-Galveston, TX *
0M/Group PO: Oarren Davis
APDMD: John Trapane
5 MARTINA MCBRIOE “"Where”
DIXIE CHICKS “Landsfide"
EMERSON DRIVE “Fall”
TRAVIS TRITT “Strong”

KILTHouston-Galveston, TX *
Group PD: Darren Davis

APD/MD: John Trapane

KELLIE COFFEY "End”

BRAD PAISLEY “Stay”

TOBY KEITH “Daddy”

AARON LINES “Beauiful”

MICHAEL PETERSON "Moderm”
BECCA LYNN HOWARD "Forgee”

DIXIE CHICKS “Landside”

JENNIFER HANSON “Goodbye™

STEVE HOLY “Breakin™

KKBQMouston, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray

MD: Christt Brooks
No Adds

— oo

WTCR/Muntington, KY
PD: Judy Eaton

MD: Dave Poole

10 FATH HILL *Cry"

5 JOSH TURNER "Stel
5 DAN SEALS "Angel”

WORMMuntsville, AL *
OM/PD: Wes McShay
APD: Stuart Langston
MD: Dan McClain

No Adds

WFMS$/Indianapolis, IN *
PD: Bob Richards

MD: J.D. Cannon
HOMETOWN NEWS “Wheels™

WMSI/Jackson, MS *
PD: Rick Adams
MD: Van Haze
5 REBECCALYNN HOWARD ‘Forgre
5 TOBYKEITH nadg
AL FLATTS "These’
JAMES DTT0 "Ball"

WQIK/Jacksonville, FL *
MD: John Scott

4 FAITHHILL “Cry"
LDNESTAR "Unusual”

WROO/Jacksonville, FL *

MD: Dixie Jones

7 FAITH HILL "Cry”

3 TAMMY COCHAAN “Life”

3 RASCAL FLATTS "These”
TOBY KEITH "Daddy"

WXBQyJohnson City, TN *

PO/MD: Bill Hagy

12 FAITH HILL “Cry”

10 TANYA TUCKER “Memary”
10 NICKEL CREEK “Side”

WMTZ/Johnstown, PA
PD: Steve Walker

MD: Lara Mosby
No Adds

KiXa/Joplin, MO
PO/MD: Cody Carlson
14 MICHAEL PETERSON " Modern
14 JOHN M MONTGOMERY
JOSH TURNER "She'll”

KBEQ/Kansas City, MO *
PD: Mike Kennedy

MD: T.J. McEntire
No Adds

KFKF/Kansas City, MO *
PO: Dale Carter
APDMD: Tony Stevens

1 BROOKS & DUNN "River”
GEORGE STRAIT “Leave”

WDAF Kansas City, MO *
PD/MD: Ted Cramer

5 REBECCALYNN HOWARD “Forpe
4 MICHAEL PETERSON "Modern”
4 TOBY KEITH “Daddy”

3 TANYA TUCKER "Memory”

3 HOMETOWN NEWS “Wheels"

WIVK/Knoxville, TN *
OM/PD: Michae! Hammond

MO: Colleen Addair

1 TERRI CLARK "Mad"
BRAD PAISLEY “Stay”
GEORGE STRAIT "Leave”

KXKC/Lafayette, LA *

PO: Renee Revett

MD: Sean Riley

4 AARON TIPPIN "Her'

4 STEVE HOLY "Breakin™

4 | ONESTAR “Unusual’

3 QUSTY DRAKE “Then"

3 TERAI CLARK "Mad"”
DAMON TROY “Rest’

KMOL AL afayette, LA *
PO: Mike James
MD: T.D. Smith
1 TOBY KEITH "Oaddy”
BROOKS & OUNN “River"
GEORGE STRAIT "Leave”

WKOA/Lafayette, IN

POMD: Charlle Harrigan
5 FAITH HILL “C
5 GEORGE ST

WPCV/Lakeland, FL *
OM: Steve Howard
PD: Dave Wright
MD: Jeni Taylor

No Adds

WI0V/Lancaster, PA *
PD: Jim Radler
MD: Missy Cortright

No Adds

WITLAansing, MI *
PD: Jay J. McCrae
MD: Chris Tyler
5 TERRI CLARK "Mad”
1 STEVE HOLY “Breakn™
BROOKS & DUNN "River"
TANYA TUCKER "Mermory”

KWNR/Las Vegas, NV *
OM/PD: John Marks
APD/MD: Brooks 0'Brian

6§ GARTH BROOKS “Blood”

1 RASCAL FLATTS “These”

1 SIXWIRE “Now"
WHBHLauel-Hatiestum, MS
PO: Larry Blakeney
MD: Allyson Scott

TERRI CLARK “Mad’
WBUL/Lexington-Fayette, KY *
OM: Barry Fox
PO/MD: Ric Larson

1 RASCAL FLATTS “These"
TRAVIS TRITT *Strong”

WVLKAexington-Fayette, KY *
PD: Dale 0’Brian
APD: Kari Shannon
9 FATHHILL*C

STEVE HOLY greakm
KZKX/Lincoln, NE
PD: Brian Jennings

MD: Carol Turner
2 LEANN RIMES “Life"
1 J0 OFE MESSINA “Dare"

T “Leave”

KSSN(Little Rock, AR * ™
5 FAITH HILL “Ci
HOMETOWN KEWS "Wheels

KZ1.ALos Angeles, CA *

OM/PD: R.J. Curtis

APDMD: Tanya Campos
No Adds

WAMZ/Louisville, KY *
PD: Coyote Calhoun
MD: Nightrain Lane

12 FATHHILL "Cry

5 HOLLY LAMAR “These”

KLLL/ALubbock, TX
PD: Jay Richards
MO: Neily Yates

9 FATHHILL "Cry”
§ TOBY KEITH "Daddy’

WOEN/Macon, GA
PD: Gerry Marshall

APO/MD: Laura Starfing
19 FAITHHILL "G

“Daddy”
5 HOMETOWN NEWS "Wheels™
5 STEVE HOLY "Breakin
5 TERRI CLARK "Mad”
5 JOSH TURNER "She'l

WWQMMadison, Wl *
PD: Mark Grantin

MD: Mel McKenzie
TERRI CLARK "Mag"
TOBY KEITH "Daddy”
LONESTAR "Unusual”

KIAl/Mason City, 1A

PD/MD: J. Brooks
5 FAITHHILL “Cry”
4 TRICK PONY "Mission”
JOSH TURNER "She'il”
M MONTGOMERY "Nothng"

KTEX/McAllen, TX *
PD: Jojo
MD: Patches
CAROLYN DAWN JOHNSON
JAMES OTT0 "Bal”
GEORGE STRAIT "Leave
KRWQ/Medtord, OR
PD: Larry Neal

MD: Scott Schuler
11 JOHN M. MONTGOMERY “Nothng'

WGKX{/Memphis, TN *
PD: Greg Mozingo
MD: Mark Billingsley

1 MONTGOMERY GENTRY “Town'

RASCAL FLATTS "These”

WOKK/Meridian, MS
PDMD: Scotty Ray

36 TOBYKEITH" Dad%
WILLIE NELSON "Maria”

WKISMiami, FL *

PD: Bob Bamett

MO: Darlene Evans
No Adds

WMIL/Milwaukee, Wl *
OM/PD: Kerry Wolfe
APO: Scott Oolphin
MD: Mitch Morgan

No Adds

KEEY/Minneapolis, MN *

DM/PD: Gregg Swedberg

APD/MD: Travis Mooa

23 TRICK PONY "Mission”
EMERSON DRIVE "Falf"
AARON LINES “Beautitul”

WKSJ/Mobile, AL *
PD/MD: Bill Btack
APD: Steve Kelley

16 FAITH HILL Cry

2 RADNEY FOSTER AnQEI
1 EMERSON ORIVE “fall”
CAROLYN DAMN JOHNSON -

KATM/Modesto, CA *

PO: Randy Black

APD: D.J. Walker

MD: Joe Roberts

13 LONESTAR “Unusual”

4 JENNIFER HANSON “Goodbye®
TERRI CLARK “Mad”
HOMETOWN NEWS “Wheels”
HOLLY LAMAR "These"

KJLO/Monroe, LA

PD/MD: Mike Blakeney
No Adds

KTOM/Monterey, CA *

DOM/PD: Jim Dorman
No Adds

WLWiMontgomery, AL
PD: Bill Jones

MD: Darlene Dixon
FAITH HILL "Cry”

WKDF/MNashville, TN *
PD: Dave Kelly
MD: Eddie Foxx

1 FATHHILL “Cry’

BRAD PAISLEY “Stay”

JOSH TURNER “Shell
WSIX/Nashville, TN *
PO: Mike Moore
APD/MD: Billy Greenwood

1 TERRI CLARK "Mad"

TRAVIS TRITT “Strang™
WSM/Mashville, TN *
OM: Kyle Cantrell
PD: Kevin 0'Neal
APD: Frank Seres

13 TERRI CLARK “Mad”

8 BILLY RAY CYRUS “There”
BROOKS & DUNN “River"
HOLLY LAMAR “These”
LONESTAR “Unusual”

WCTY/New London, CT
POMD: Jimmy Lehn

30 FATHHILL "Cry"

6 BROOKS & DUNN “Rwer”
WNOE/New Orleans, LA *
PD: Les Acree
MO: Casey Carter

1 TRAVIS TRITT "Strong
FAITH HILL "Cry”

WCMS/Norfolk, VA *
TOBY KEITH "Daddy”

WGH/Norfolk, VA *
TOBY KEITH “Caddy

KNFM/0dessa-Midiand, TX
PD: John Moesch

MD: Dan Travis
18 MONTGOMERY GENTRY “Town™

KT$T/Oklahoma City, OK *
PD: L.J. Smith
APDMD: Crash

24" FAITH HILL "Cry
17 TOBY KEITH “Daddy”
REBECCALYNN HOWARD

EMERSON DRIVE “Fail”
HOLLY LAMAR “These"
AARDN LINES "Beautiful”

KXXY/Oklahoma City, OK *
PD: L.J. Smith
APD/MD: Bill Reed

2 RASCAL FLATTS “These”
HOLLY LAMAR "These”

KXKT/Omaha, NE *
PD: Tom Goodwin
MD: John Glenn
6 TOBY KEITH "Oaddy”
1 LONESTAR "Unusual”
BRAD PAISLEY "Stay"

WWKA/Orlando, FL *
PD: Len Shackelford
MD: Shadow Stevens

6 KE(TH URBAN “Somebody
3 PINMONKEY “Roses

2 FATHHILL “Cry

KHAY/Oxnard, CA *

PD/MD: Mark Hill

2 MICHAEL PETERSON "Modern’

1 STEVE HOLY "Breakin™
FATHHILL"Cry"

KPLM/Palm Springs, CA

PD: Al Gordon

APD/MD: Kory James
FAITHHILL “Cry’

WPAP/Panama City, FL
PD: Bill Young

MD: Shane Collins

25 BRAD MARTIN "Better”

15 HOMETOWN NEWS "Wheels"
15 JOSH TURNER “She'l

WXBM/Pensacola, L *

PD/MD: Lynn West
FAITHHILL *Cry”
LONESTAR “Unusual”

WXCL/Peoria, IL

POMD: Dan Dermody

21 FATH HILL "Cry”

16 AARON LINES “Beautful”

16 TOBY KEITH “Daday”

16 JOSH TURNER "She'l”

16 TANYA TUCKER "Memory'
16 HOMETOWN NEWS “Wheels”
16 TERR! CLARK "Mad"

WXTU/Philadelphia, PA *
PD: Bob McKay
APDMD: Cadillac Jack

5 TERRI CLARK “Mad"
1 LEANN RIMES “Life”

KMLE/Phoenix, AZ *
PD: Jeff Garrison
APD/MD: Chris Loss

4 WILLIE NELSON "Maria”
4 STEVE HOLY "Breakin™
2 GEORGE STRAIT “Leave”

KNIX/Phoenix, AZ *

PD: George King

MD: Gwen Foster

22 FAITH HILL "Cry

§ TOBY KEITH “Oaddy”
BRAD PAISLEY "Stay"

WOSY/Pittshurgh, PA *
OM/PO: Keith Clark

APDMD: Stoney Richards
5 JO DEE MESSINA " “Dare”
5 RASC “Th

AARON LINES “Beautitul”

WPOR/Portiand, ME
PD: Rick Jordan
MD: Gleri Marie

T0BY KEITH "Daddy”
HOLLY LAMAR "These”

KUPL/Portland, OR *
DM: Lee Rogers

PD: Cary Rolfe

MDO: Rick Taylor

3 T0BY KEITH “Oaday”

3 GEORGE STRAIT "Leave”
2 KELLIE COFFEY “End”

KWJJ/Portland, OR *
PO: Ken Boesen
APD/MD: Craig Lockwood
3 FATHHILL "Cry”
1 TOBY KEITH “Daddy”
GEORGE STRAIT "Leave”

WOKQ/Portsmouth, NH *
PD: Mark Jennings
APD/MO: Dan Lunnie

3 FAITH HILL “Cry"

WCTK/Providence, RI *
PO: Rick Everett
MD: Sam Stevens

KELLIE COFFEY "End”

JENNIFER HANSON “Goodbye”
AARON LINES "Beautiful”

WLLR/Quad Cities, JA-IL *
PD: Jim D’Hara
MD: Ron Evans

4 RASCAL FLATTS “These"
1 LONESTAR “Unusual”

‘WODRRakigh-Tuham, NC *
PD: Lisa McKay

MD: Morgan Thomas
1 RASCAL FLATTS “These”

1 CAROLYN DAWN JOHNSON “Closer”
AZAR ",

STEVE 3
MICHAEL PETERSON “Modern”

KDUT/Rapid City, SD
PD/MD: Mark Houston

42 TOBY KEITH “Caddy"
42 FATHHILL “Cry”

KBUL/Reno, NV *

OM/PD: Tom Jordan

APD: JJ Christy

MD: Chuck Reeves

10 KEITH URBAN “Somebody”

4 LONESTAR “Unusual”
STEVE HOLY "Breakin”
JOSH TURNER "She'l

WKHK/Richmond, VA *
PD: Jim Tice
2 REBECCALYNN HOWARD
TOBY KEITH "Oaddy”
KFRG/Riverside, CA *
OM/PD; Ray Massie
MO: Don Jeffrey
3 FAITHHILL "Cry"
STEVE AZAR "Joe
TERRI CLARK "Mad”
JENNIFER HANSON “Goodbye"
STEVE HOLY “Breakin™

HOMETOWN NEWS “Wheels™
LONESTAR "Unusual®

WSLL Fipancee-Lnchium VA *
PD: Brett Sharp
MD: Robin James

TOBY KEITH "Oaddy”

. . M
PD: Chris D'Kelley
15 GEORGE STRAIT “Leave”
14 FAITH HILL “Cry"
HOLLY LAMAR “These"
HOMETOWN NEWS “Wheels™

WBEE/Rochester, NY *

OM: Dave Symonds

POMD: Coyote Collins
STEVE HOLY “Breakin’
HOMETOWN NEWS "Wheels™
JOSH TURNER "Ste'i"™

KNCI/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole

MD: Jennifer Wood

2 RASCAL FLATTS “These”
1 TOBY KEITH *Daddy”

1 BROOKS & OUNN "River’
1 GEORGE STRAIT "Leave”

WKCQ/Saginaw, M1 *
OM/PD: Rick Walker

TERRI GLARK “Mad"
CAROLYN DAAN JOHNSON “Closer”

WICO/Salisbury, MD
PD: EJ Foxx

21 GEORGE STRAIT “Leave”
10 TOBY KEITH “Dadgy”

10 ANTHONY SMITH “Country”

KSD/St. Louis, MO *

MD: Mark Langston

9 PHIL VASSAR “Child"

9 ALAN JACKSON' “Progress”
6 FATHHILL "Cry

4 MARK CHESNUTT "She”

t BRAD PAISLEY “Stay”

WIL/St. Louis, MO *
PD: Russ Schell

APD/MD: Danny Mortana
No Adds

KKAT/Salt Lake City, UT *
PD: Eddie Haskell
No Adds

KSOP/Salt Lake City, UT *
PD: Don Hilton
APD/MD: Debby Turpin

8 BROOKS & DUNN “Ruver”

7 TRICK PONY “Mission”

1 CAROLYN DAWN JOHNSON “Closer™

KUBL/Salt Lake City, UT *
OM/PO: Ed Hill
APO/MO: Pat Garett
2 HDMETOWN NEWS "Wheels"
2 STEVE HOLY “Breain”
BROOKS & DUNN “River”
LONESTAR “Unusual”
TANYA TUCKER “Memary”
HOLLY LAMAR “These”

KGKL/San Angelo, TX

PD/MD: David Hollebeke
2 LELAND MARTIN "Legs”
1 ANDY GRIGGS “Life”

1 REBECCA LYNN HOWARD “Forgive’
1 CONFEDERATE RAILROAD “Trash”

KAJA/San Antonio, TX *
DM/PD: Keith Montgomery
APDMD: Jennie James
7 FAITH HILL “Cry”
4 BRAD PAISLEY "Sta
EMERSON DRIVE "Fall”

KCYY/San Antonio, TX *
DM/PD: Steve Giuttari
No Adds

KSON/San Diego, CA *

OM/PD: John Dimick

APDMOD: Greg Frey
WILLIE NELSON “Maria”

KRTY/San Jose, CA *
PD/MD: Julie Stevens
APD: Nate Deaton

EMERSCN DRIVE “Fall”
TRAVIS TRITT “Strong”

KKJG/San Luis Obispo, CA
Interim PD/MD: Andy Morris
4 FATHHILL "Cry"
TANYA TUCKER "Memory"
RADNEY FOSTER “Angel”
TOBY KEITH "Daddy”
JENNIFER HANSCN "Goodbye”

KRAZ/Santa Barbara, CA

PD/MD: Rick Barker

10 LONESTAR “Unusual™
10 GEORGE STRAIT “Leave”
10 TERR! CLARK "Mad”

10 STEVE HOLY “Breakin™

KSNI/Santa Maria, CA
PDMD: Tim Brown

7 BRODKS & OUNN “River"
7 TDBY KEITH "Daddy”

7 TRICK PONY “Msssion”
5 KEVIN OENNEY “Cadillc”
5 TERRI CLARK "Mad"

WCTQ/Sarasota, FL *
PD/MD: Mark Wilson

APD: Tracy Black
No Adds

WJCL/Savannah, GA

POMD: Bill West
FAITH HILL "Cry”

KMPS/Seattle-Tacoma, WA *
PD: Becky Brenner
MD: Tony Thomas

3 FAITHHILL “Cry’

KRMD/Shreveport, LA *
Acting PD/MD: James Anthony
2 STEVE HOLY "Breakin™
2 FATHHILL"Cry”

KXKS/Shreveport, LA *
OM: Gary McCoy
PD/MD: Russ Winston

1 FAITHHILL " Cr¥
JOANNA JANE'

Steps”
KSUX/Sioux City, tA

PD: Bob Rounds

MD: Tony Michaels

15 TOBY KEITH "Daday”

10 TERRi CLARK "Mad"

7 JOSH TURNER "Shel

5 BROOKS & DUNN "River”

5 JOHNM MONTGOVERY " Nathry
4 JENNIFER HANSON “Goodbye”

WBYT/South Bend, IN

PD: Tom Dakes

APD/MD: Lisa Kosti
FAITH HILL "Cry"
KELLIE COFFEY "Eng”
TOBY KEITH “Daddy™

KDRK/Spokane, WA *

OM/PO: Ray Edwards

APD/MD: Tony Trovato
HOMETOWN NEWS “Wheels”

KIXZ/Spokane, WA *
OM: Scott Rusk
POMD: Paul Neumann
27 TOBY KEITH "Caddy
16 TRICK PONY "Mission”
13 FATHHILL “Cry”
2 JOSHTURNER "Shell"
d"

.
ANNA JANET "Steps’
HOLLY LAMAR “These”

WPKX/Springfield, MA *
MD: Jessica Tyler
1 GEORGE STRAIT “Leave”
STEVE AZAR "Joe”

WFMB/Springfield, IL

PD: Dave Shepel

MD: John Spaulding
TOBY KEITH *Daddy”
GEORGE STRAIT “Leave
BRODKS & DUNN “Rnver"
FAITHHILL "Cry"

KTTS/Springfield, MO
DM/PD: Brad Hansen

MD: Chris Cannon
No Adds

WBBS/Syracuse, NY *
OM/PD: Rich Lauber
APD/MD: Skip Clark
5 MONTGOMERY GENTRY “Town
1 SHANNDN LAWSON “Dream”
1 TRAVIS TRITT *Strang"

WTNT/Tallahassee, FL

PD: Kris Van Dyke

MD: Woody Hayes

28 GARTH BROOKS "Blood”
STEVE AZAR "Joe”
BROOKS & OUNN “River”
TOBY KEITH “Daddy”

WQYK/Tampa, L *
OM: Mike Culotta
PO/APD: Beecher Martin
APD/MD: Jay Roberts
3 TERRI CLARK "Mag"
TOBY KEITH “Oaday”
JOSH TURNER “She'l

WYUU/Tampa, FL *
PD: Eric Logan
MD: Jay Roberts

2 STEVEHOLY "Breakin™
TOBY KEITH "Oaddy”

WTHI/Terre Haute, IN

OM/PD: Barry Kent

MD: Party Marty
FATHHILL “Cry”
TOBY KE(TH "Oaddy”
KELLIE COFFEY “End”
EMERSON ORIVE “Fall”
TERRI CLARK “Mad"”

WTCM/Traverse City, MI

Interim PO/MD: Ryan Dobry-Hun
18 GEORGE STRAIT “Leave”
12 KELLIE COFFEY “End"

KIIM/Tucson, AZ *
PD: Buzz Jackson

MO: John Collins
1 TOBY KEITH "Dad
SHANNON LAWSO!

KV0O/Tulsa, OK *

OM: Moon Mullins

APDMD: Scott Woodson
5 FAITHHILL "Cry

WWZD/Tupelo, MS
Interim PD/APD/MD: Paul Stone
5 FAITHHILL"Cry"

Oveam

KNUE/Tyler-Longview, TX
PO/MD: Larry Kent
FATHHILL “Cry"

WFRG/Utica-Rome, NY

OM: Don Cristi

PO/MD: Matt Raisman
FAITH HILL "Cry”

KJUGNisalia, CA *

PD/MD: Dave Daniels

1 LONESTAR "Unusual”
TERRI CLARK “Mad"
HOMETOWN NEWS "Wheels™
HOLLY LAMAR “These”
TANYA TUCKER "Memory”

WACO/Waco, TX
PD/OM: Zack Dwen
10 PINMONKEY “Roses’
10 KELLIE COFFEY "End”

WMZQ/Washington, OC *
DM/PD: Jeff Wyatt
APD/MD: Jon Anthony

STEVE AZAR “Jog

ERIC HEATHERLY "Commited
YDAV, OHHEON Cese”

KELLIE COFFEY “End"

BRAD PAISLEY “Stay”

WIRK/MWest Palm Beach, AL *
PD: Mitch Mahan
APDMD: J.R. Jackson

TERRI CLARK "Mad"

DIXIE CHICKS “Landslide”
WOVK/Wheeling, WV
PD/MD: Jimmy Elliott

TERRI CLARK "Mad"

LONESTAR “Unusual”

JENNIFER HANSON “Goodbye™
JOSH TURNER "She'l”

KFOIWichita, KS *
PD: Beverlee Brannigan

APDMD: Pat James
5 FAITHHILL"Cry’

KZSNAWichita, KS *
OM/PO: Jack Oliver
MD: Dan Holiday

No Adds

KLUR/Wichita Falls, TX
PD/MD: Brent Warner

10 FAITHHILL "Cry"
2 LONESTAR "Unusual"

WGGY/Wilkes Barre, PA *

PD: Mike Krinik

MD: Jaymie Gordon
KENNY CHESNEY “Things"
DIXIE CHICKS "Landslide™
HOLLY LAMAR “These”

WWQ0/Wilmington, NC
PDMD: Ron Gray

6 FAITHHILL "Cry"
LONESTAR “Unusual”

KXDO/Yakima, WA
PD: Dewey Boynton

MD: Joel Baker
TOBY KEITH “Daddy”

WGTY/York, PA *
OM/PD: John Pellegrini
APDMOD: Brad Austin
2 FATHHILL "Cry
1 LONESTAR "Unusual”
HDMETOWN NEWS “Whaels™
AARON LINES "Beautful”

oH*
PD: Dave Steele
MD: Tim Roberts

9 FATHHILL "Cry"
TS A —

*Monitored Reporters
226 Total Reporters

151 Total Monitored

75 Total Indicator
68 Current Indicator Playlists

Did Not Report, Playlist Frozen'(7):
WKSF/Asheville, NC

KAGG/Bryan, TX

KHAK/Cedar Rapids, |IA
WGTR/Myrtle Beach, SC
WXXQ/Rockford, IL
WIBW/Topeka, KS
WDEZ/Wausau, WI

wwWw americanradiohistorv com
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Adult Contemporary

A Gore Artist, Indicted For A Crime

1 A contingency plan for when things go bad

By Mike McVay

t sounds almost as if it could be the title of a FOX-TV program: When Singers and Songwriters
Go Bad. But it happened. R. Kelly, a world-renowned artist and talented performer, was in-
— dicted on 24 counts of child pornography. In what seemed like moments after law-enforce-
ment officials made that announcement, McVay Media President Mike McVay made his own
announcement: He recommended that his AC clients place all R. Kelly songs in the “hold’ category.

Following that drama,
questions arose. What &
should radio stations do, if B
anything, when an artist they
plav is indicted for a crime?
Does it depend on the tvpe
of crime?

What if the artist does
something not necessarily
criminal, but politically in-
correct — such as Sinead
O'Connor tearing a pictire
of the pope in half on Saturday Night
Live? It s only rock 'n'roll, as they say.
s0 it 5 only a matter of time before this
kind of thing rears its ugly head again
in some way, shape or form. Luckily,
the next time it does, vou 'll know what
to do, thanks to what McVay has to say
in this week s column.

Keep The ‘Family
Safe’ Promise

The R. Kelly situation is one that !
reacted to quickly, mainly because |
was hearing from program directors
who were asking if they should con-
tinue to play his music. My fear was
not that someone would hear an R.
Kelly song and immediately become
embroiled in their own child-pornog-
raphy ring, but, rather, that some air
personality would make an inappro-
priate comment that would devalue
the station’s “family safe” promise.

Many AC stations today tout
themselves on the air as being safe
for the whole family. It is not safe if
a disc jockey is doing jokes about
child pormography, if you're airing
stories about child pornography or if
you say anything that puts a parent
in an embarrassing situation where
a child might ask, “Mommy, what’s
he talking about?” That is the rea-
son we asked stations to put Kelly’s
music on hold.

This is not the first instance in
which we have had programmers pull
asong from the radio because a sing-
er or artist was involved in controver-
sy. When Michael Jackson was
accused of molesting a preteen, we
recommended that AC stations pull
all of Jackson’s music.

Note that in the cases of both Kelly
and Jackson, everythinrg was centered
on AC pulling the songs and placing

Mike McVay

them in a “hold” category.
Our CHR, Pop/Alternative
and Hot AC clients were not
instructed to pull the song —
the difference being that
those stations tend to be more
contemporary and do not car-
ry the same family-values
promise to their audience.

When Jackson worked
out an agreement and all
charges were dropped, his
songs were readded at our radio sta-
tions — without fanfare. The same
will hold true for Kelly. Should this
artist have the charges dropped or
overturned, we will not hesitate to
immediately return his music to our
AC stations’ playlists.

e

Many AC stations today
tout themselves on the
air as being safe for the
whole family. It is not
safe if a disc jockey is
doing jokes about child
pornography.

—— L —

Our recommendation to return the
music to the air would be accompa-
nied by a memo from me to our pro-
grammers asking that they instruct
their talent to avoid making any state-
ment that could be considered lewd
and lascivious. Information as to
charges being dropped or overturned
would air on the station inside the
newscast.

It is important to note that none of
our client stations ever announced
on the air that they had dropped
music by Kelly because of his al-
leged crimes. 1t was suggested to me
by several programmers that we
make such an announcement, but
Kelly’s music was not pulled in or-
der to dishonor the artist, but — as
stated previously — to keep air tal-

ent from making improper state-
ments or comments.

Pro And Con

The statement that | issued to pro-
gram directors instructing them to
place Kelly’s music on hold prompt-
ed telephone calls from both local and
national newspapers, as well as two
different television networks. Obvi-
ously, I also received an irate tele-
phone call or two from the record
label.

We opted to avoid talking to the
press because we were not looking
for publicity for McVay Media. Our
radio stations, however, may have de-
cided to talk to the local TV station
and newspaper. If they did so, they
were instructed in advance to stick to
the facts and to note that the music
would be readded once the artist’s
legal problems were resolved. A rul-
ing of innocent, an overturned ver-
dict, a plea bargain or an out-of-court
settlement would result in the music
being readded to the station.

We did not drop songs by Sinead
O’Connor after she tore up the pic-
ture of the pope. Her action was po-
litically incorrect, but many artists
have made moves that are politically
incorrect. The difference between an
act that is politically incorrect and one
that is legally and morally wrong is
that the latter results in detention and
jail time. The former generates pub-
licity, which makes for content for a
good show.

People may be pro or con when it
comes to tearing the pope’s picture,
but it is tough to be pro on an issue
like child pornography.

Mike McVay is President of McVay
Media. He can be reached ar 440-892-
1910 or via e-mail at mcvaymedia@
aol.com.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

(Call me at 201-836-9333
or e-mail:
kkelly@radioandrecords.com

August 23, 2002 R&R ® 91

A Suggested ‘Punch List

Here, Mike McVay provides a few things to think about
when an artist you play gets into legal trouble. '

Are the artist's songs important to the core of your format?: .

Is the activity that the artist has been accused of something that could
generate inappropriate conversation by your air talent?

Have listeners phoned the radic station to share their negative
reactions when the artist’s music has been played?

Does your radio station have family values that are evident to your
audience?

Do you promote these values on the air by saying that you are safe for
the whole family? :

Upon hearing that an artist has been indicted, make a determination as
to whether or not you should place that artist's music on hold.

Issue a press release to lncal television and newspapers noting that
the artist’s songs have been drgpped. Do not cite moral reasons for the
decision; rather, state that it is in keeping with the “safe for the whole
family” pledge made by the station.

Choose one person at your station to serve as spokespersonto the
press. You get in trouble when people say too much or say things that are
inappropriate. ]

Indicate to the press that the music is “on hold” and that, in fact, it wilt
be readded to the station should the charges be dropped and the artist
cleared.

THERE YOU ARE

Josh Groban celebrated the success of his No. 1 hit “To Where You
Are” with a special performance for 10 lucky winners of a KOST/Los
Angeles contest, The concert took place during a special Mark & Kim
Morning Show breakfast. Seen here after the performance are (L-r) KOST
Asst. PD/MD Stella Schwartz, Groban and Reprise National Director/
Adult Formats Katie Seidel.

F
:
i

5

G

HE LOVES ME, SHE LOVES ME NOT ¢

Michael Bolton recently paid a visit to Jones Radio Network headqua:-
ters to hang with the one.and only Big D — Delilah. From all appear-
ances, it seems that Michael enjoys listening to Delilah’s show just as
much as she enjoys his music.

wwWw americanradiohistorv com
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Ac Top 30

August 23 2002
Ve WEEK  ARTIST TITLE LABEL(S) POAYS pLATs IMP%%%S!SONS e T ope
1 1 JOSH GROBAN To Where You Are (143/Reprise) 2273 -49 268361 21 11470
3 o CELINE DION A New Day Has Come (Eprc) 2216 +26 265334 28 118/0
4 € FIVE FOR FIGHTING Superman (it's Not Easy) (Aware/Columbia) ~ 2168 +54 263180 40 1170
2 4 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) 2161 -72 282033 14 110/0
7 Q VANESSA CARLTON A Thousand Miles (A&MW/Interscope) 2141 +213 300602 17 10473
5 @ BRYAN ADAMS Here | Am (A&M/Interscope) 1989 +19 251812 13 1070
6 7 ENRIQUE IGLESIAS Hero (/nterscope) 1785 170 227450 44 118/0
8 8  MARC ANTHONY | Need You (Columbia) 1619 -86 197863 27 108/0
9 9 JO DEE MESSINA Bring On The Rain (Curb) 1473 65 140977 28 105/0
10 @ CELINE DION 'm Alive (Epic) 1456 +13 242115 10 101A
ik m SHERYL CROW Soak Up The Sun (A&M/Interscope) 1383 0 170159 15 7972
12 12 LONESTAR I'm Already There (BNA) 1226 <72 151513 50 107/0
13 ® JAMES TAYLOR On The 4th Of July (Columbia) 1028 +155 135608 8 851
14 @ JOHN MAYER No Such Thing (Aware/Columbia) 836 +24 116321 13 61/2
16 @ ELTON JOHN Original Sin (Rocket/Universal) 757 A 138174 12 840
21 @ JIMBRICKMAN F/JANE KRAKOWSKI You (Windham Hil/RCA Victor) ~ 651 +146 63660 2 TIN9
17 Q BONNIE RAITT Silver Lining (Capitol) 595 +40 60634 4 81/2
19 @ NORAH JONES Don't Know Why (Blue Note/Virgin) 580 +51 78866 4 62/9
18 @ MARC ANTHONY ['ve Got You (Columbia) 559 +28 109206 9 60/2
20 20  CALLING Wherever You Will Go (RCA) 512 -17 89479 19 30/0
22 21 BRUCE SPRINGSTEEN The Rising (Columbia) 498 -5 77998 6 491
24 22  TAMARA WALKER Angel Eyes (Curb) 408 -17 41726 11 61/0
25 @ KATHY MATTEA They Are The Roses (Narada) 292 +15 21447 6 491
27 @ KENNY G F/CHANTE MOORE One More Time (Arista) 274 +3 27715 2 4455
26 25  BEN GREEN Two To One (ASRC/Artemis) 272 -4 21429 5 43/4
29 @ AVRIL LAVIGNE Complicated (Arista) 267 +26 78024 3 16A
28 @ CHER A Different Kind Of Love Song (Warner Bros.) 261 +17 40607 2 42/3
@  LEANN RIMES Life Goes On (Curb) 229 4134 35864 1  62/36
@  SOLUNA For All Time (DreamWWorks) 228 +21 51790 1 39/6
€  KELLIE COFFEY When You Lie Next To Me (BNA) 222 +113 21619 1 4712
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs between No. 11and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreparted as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
New & Acltive
THE CORRS F/BONO When The Stars Go Blue (743/Lava/Atlantic) ‘ CHRIS EMERSON All Because Of You (Monomoy)
Total Plays: 175, Total Stations: 26, Adds: 4 | Total Plays: 107, Total Stations: 29, Adds: 4
JACK RUSSELL For You (Knight) \ GLORIA GAYNOR | Never Knew (Logic)
Total Plays: 110, Total Stations: 26, Adds: 3 Total Plays: 78, Total Stations: 17, Adds: 3
MICHAEL BOLTON Dance With Me (Jive) SERAH Crazy Love (Great Northern)
Total Plays: 109, Total Stations: 37, Adds: 16 Total Plays: 55, Total Stations: 16, Adds: 4
Songs ranked by total plays

Most Added.:

www.rradds.com

ADDS
36
J. BRICKMAN F/J. KRAKOWSKI You (Windham Hil/RCA Victor) 19

ARTISTTITLE LABEL(S)

LEANN RIMES Life Goes On (Curb)

16
12

MICHAEL BOLTON Dance With Me (Jive)

KELLIE COFFEY When You Lie Next To Me (BNA)
NORAH JONES Don't Know Why (Blue Note/Virgin)
SOLUNA For All Time (DreamWorks)

KENNY G F/CHANTE MOORE One More Time (Arista)
BEN GREEN Two To One (ASRC/Artemis)

CHRIS EMERSON Ail Because Of You (Monomoy)
THE CORRS F/BONOD When The Stars... (143/Lava/Atiantic)
SERAH Crazy Love (Great Northern)

L I - - I -]

Most Increased
Plays

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

VANESSA CARLTON A Thousand Miles (A&M/Interscope) +213
JAMES TAYLOR On The 4th Of July (Columbia) +155
J. BRICKMAN F/J. KRAKOWSKI You (Windham HilyRCA Victor) +146

LIONEL RICHIE Angel (/sland/IDJMG) +134
LEANN RIMES Life Goes On (Curb) +134
KELLIE COFFEY When You Lie Next To Me (BNA) +113
LEANN RIMES | Need You (Curb) +100
MICHAEL BOLTON Dance With Me (Jive) +03
S CLUB 7 Never Had A Dream... (A&M/Interscope) +13
BACKSTREET BOYS More Than That (Jive) +65
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
MATCHBOX TWENTY If You're Gone (Lava/Atlantic) ~ 1348
ENYA Only Time (Reprise) 1200

LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1181

DIDO Thankyou (Arista) 1127
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1036
SAVAGE GARDEN | Knew | Loved You (Columbia) 959
LEANN RIMES | Need You (Curb) 890
‘N SYNC This | Promise You (Jive) 787
FAITH HILL The Way You Love Me (Warner Bros.) 784
FAITH HILL There You'll Be (Warner Bros.) 781
UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) 754
H. LEWIS & G. PALTROW Cruisin’ (Hollywood) 738
MICHAEL BOLTON Only A Woman Like You (Jive) 7

R&R Station Playlists have moved to the web.
See all of our monitored feporters at
www.radioandrecords.com.

% OUT OF MY HEART (INTO YOUR HEAD)

o} -

,‘ EARLY ADDS!!
KKLT Phoenix

WDOK Cleveland
HOT AC Numbers

KLSY Seattle
WMGN Madison

2 IMPACTING MAINSTREAM AC NOW!!!

KBEE Salt Lake City
KMGA Albuquerque

Mediabase: @) - / 797 spins + 132
BDS: 28* - 25* / 681 spins + 87

Television Appearances:

9/15 The View

9/17 The Wayne Brady Show
More TBA N

8/15 Regis & Kelley

8/19 Teen Choice Awards
8/21 MTV TRL Performance
8/27 Access Hollywood

www americanradiohistorv com

oy

muchmusic usa  MUSIC TELEVISION®

L.

MUSIC FIRST



www.americanradiohistory.com

g - =
America’s Best Testing AC Songs 12+ I n d’ cat or
For The Week Ending 8/23/02.

Artist Title (Label) LW Familiarity Burn TD Familiarity Burn M OSt Added@
CELINE DION I'm Alive (Epic) 399 4.03 87% 18% 3.98 87% 19% ::z?;: : QAM:f:oSNN: ;:;et;y E;(;A”?hs Bty
BRYAN ADAMS Here | Am (A&M/Interscope) 398 396 89% 15% 411 91% 13% (&M Interscope) Hsana e
JOSH GROBAN To Where You Are (143/Reprise) 398 3.8 84% 17% 4.20 84% 10% JOSH GROBAN To Where Y 143/Reprise)
CELINE DION A New Day Has Come (Epic) 394 391 9% 28% 3.99 7% 27% O HETA AN S0
CALLING Wherever You Will Go (RCA) 3.88 3.83 84% 22% 4.03 B84% 18% GELINE DION I'm Ative (Epic)
HALL & OATES Do It For Love (BMG Heritage) 3.86 3.93 82% 15% 3.93 84% 13% NORAH JONES Don't Know Why (Blue Note/Virgin)
MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 386 3.84 9% 39% 4.01 9% 37% MARC ANTHONY ['ve Got You (Columbia)
LONESTAR I'm Already There (BNA) 3.84 384 97% 40% 4.04 98% 35% JIM BRICKMAN F/JANE KRAKOWSKI You
*KENNY G F/CHANTE MOORE One More Time (Arista) 3.84 42% 6% 4.03 42% 4% (Windham HilVRCA Victor)
;IVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 3.75 378 9% 39% 381 9% 37% KENNY G F/CHANTE MOORE One More Time (Ar/sta)
ENRIQUE IGLESIAS Hero (/nterscope) 373 369 99% 44% 3.86 98% 39%
JOHN MAYER No Such Thing (Aware/Columbia) 3.72 368 67% 14% 3.80 67% 1% :3:‘ EI:RF:‘ASIT:/BS(;I;Z \l/.\}rr:mgT(Cagltol) o Bl
CHER A Different Kind Of Love Song (Warner Bros ) 3.70 66% 12% 372 66% 12% A o 0 BLe
VANESSA CARLTON A Thousand Miles (A& M/interscope) 369 378 81% 23% 381 T71% 18%
ENRIQUE IGLESIAS Escape (/nterscope) 369 374 84% 24% 391 82% 20% LTS OOy s (IR VS (o5
MARC ANTHONY | Need You (Columbia) 369 373 93% 30% 3.90 93% 23% MICHAEL BOLTON Dance With Me (Jive)
MARC ANTHONY I've Got You (Columbia) 368 370 82% 22% 3.85 80% 17% KELLIE COFFEY When You Lie Next To Me (BNA)
SHERYL CROW Soak Up The Sun (A&M/interscope) 362 375 91% 29% 3.63 88% 28% SERAH Crazy Love (Great Northern)
MICHELLE BRANCH All You Wanted (Maverick/WB) 3.56 361 71% 20% 3.63 67% 1%% LEANN RIMES Life Goes On (Curb)
ELTON JOHN Original Sin (Rocket/Universal) 356 362 70% 18% 3.72 % 16% -
BRUCE SPRINGSTEEN The Rising (Columbia) 356 354 66% 13% 362 65% 12% ey e
JO DEE MESSINA Bring On The Rain (Curb) 355 359 87% 29% 3.62 89% 28%
NORAH JONES Don't Know Why (Blue Note/Virgin) 354 342 45% 1% 357 41% 10%
MICHAEL BOLTON Only A Woman Like You (Jive) 354 356 83% 26% 370 84% 22%
AVRIL LAVIGNE Complicated (Arist) 347 355 5% 22% 344 7% 21% PLEASE SEND
TAMARA WALKER Ange! Eyes (Curb) 343 3.44 51% 13% 345 54% 12% YOUR PHOTOS
JENNIFER LOPEZ Alive (Epic) 329 3.23 72% 23% 3.26 70% 20%
JAMES TAYLOR On The 4th Of July (Columbia) 322 320 58% 18% 3.36 57% 15% R&R wants your best snapshots
KATHY MATTEA They Are The Roses (Narada) 314 328 42% 12% 3.26 43% 12% (color or black & white).
BONNIE RAITT Sitver Lining (Capitol) 3.04 334 47% 16% 3.08 47% 15% Please include the names and titles of all
Total sample size is 316 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity pictured and send them to:
represents the percentage ofvrespondents who recognized the song. Total burn represents the number of respor_;dents who said they are tired of hearing the R&R c/o Mike Davis:
song. Sample composition is based on persons 12+. TD = Target Demo (Females 25-54). Persons are screened via the Internet. Once passed, they can take the ;
music test based on their format/music preference. Rate TheMusic.com resuits are ot meant to replace callout research. The results are intended to show opinions 10100 Santa Monica Bivd., 3rd Floor
of participants on the /nternet'on/y. RateTheMusicisa registergd trademark of RateTtht{siC,com, Thf:HTMsy;tem is available for local radio stations by calling Los Angeles, CA 90067
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Reporters

WYJB/Albany, NY * WYSF/Birmingham, AL * KKBA/Corpus Christi, TX WAFY/Frederick, MO WKYE/Johnstown, PA WRVR/Memphis, TN * | WMGF/Drlando, FL * WRMM/Rochester, NY * KXLY/Spokane, WA * WASH/MWashington, 0C *

OM: Michael Morgan PD: Jeff Tyson OM: Audrey Malkan MD: Norman Henry Schmidt PD: Jack Michaets OM: Jerry Dean PD: Ken Payne OMPD: John McCrae PD: 8eau Tyler PD: Steve Alian
;%: Cc':\”z réo:‘mberg APD/MD: Valerie Vining PD/MD: Jason Reid KELLIE COFFEY “Lie” MD: Brian Wolfe PD/MD: Kay Manley MD: Brenda Matthews MD: Tyrese Taylor MD: Steve Knight No Adds
: Cha ara 8 MICHAEL BOLTON -Dance 9 BRICKMAN FKRAKOWSKI “You . : ) 7 BBMAK "Cut No Adds KELLFE COFFEY “Lie 5 JAMES TAYI OR “July LEANN RIMES " Lde
CHRIS EMERSON ‘Because KENNY G F/C. MOORE “Time 2 KELLIE COFFEY 'Le WKTK/Gainesville, FL (ASEY CHAMBERS "Pr ! X -
* | KXUTBaise, 1D LERIN RS 1 PD: Briton Jon 22 WMGOMiddlesex, NJ * WMEZPensacola, FL* WGFBRocktord, IL WMASSpringfield, A+ | WEATMWest Palm Beach, FL*
(KJ'I\WM(;%/AII(br:‘q:imuE‘ NM ot ;]'_'53, t SERAH ‘Crazy APD: Kevin Ray WOLR/Kalamazao, M PD: Tim Tetft PD/MD: Kevin Peterson PO/MD: Anthony Bannon PD: Paui Cannon APSE’I\“IANE Mi:gngE;"y
: Kris Abrams : Tobin Jeffries . . No Adds OM: Ken Lanphear MD: Lou Russo |3 BRUCE SPRINGSTEEN “Rising” SELINE DION A MD: Rob Anthon g
MD: Jenna James No Adds KL allaS WO i . PD: Brian Wertz BRICKMAN FRRAXOWSK oy, | 1 SOLUNA“Time . bt L o Adds ’ o i
& LEANN RIMES “Lie WX Boston MA* PD;‘:unJohnson WLHT/Grand Rapids, MI SERAH “Crazy BEN GREEN T ! ! WSWTPeoria L KGBY/Sacramento, CA * T JACK RUSSELL “For”
i Ad! PO: Bilt Bailey . ) . POMD: Brad Wald K pringfieid,
WLEV/Allentown, PA * PD: Don Kelley APD/MD: Mary Turner KSRC/Kansas City, MO * WLTQ/Milwaukee, Wi * OMPD: Randy Rundte KELLE ;?;:, de° PD: Paul Keliey WHUO/Westchester, NY *

PD: Chuck Geiger
APD/MD: Sam Malone
Ho Adds

KYMG/Anchorage, AK
. OM/PD: Mark Murphy
APDMD: Dave Flavin

No Adds

WPCH/Atlanta, GA *
PD: Dave Dillon
No Adds

WFPG/Atlantic City, NJ *
PO: Gary Guida

MD: Marlene Aqua

1 BEN GREEN “Two"

LEANN RIMES “Life"
WBBQ/Augusta, GA *
PO: John Patrick

LEANN RIMES "Life"

KKMJ/Austin, TX *

PD: Alex O'Nell

MD: Shelly Knight

3 NORAH JONES “Know'

2 VANESSA CARLTON “Mikes’
BRICKMAN F/KRAKOWSKK “You'
LEANN RIMES “Life™

KGFM/Bakersfield, CA *

OM: Bob Lewis

POMD: Chris Edwards

3 BRICKMAN FKRAKOWSK! “You'
MICHAEL BOLTON “Dance’

KKDJ/Bakersfield, CA *
POMD: Kenn McCloud
No Adds

WLIF/Baltimore, MO *
MD: Mark Thoner
Na Adds

WBBE/Baton Rouge, LA *

PD: Don Gosselin

MD: Michelie Southern
BRICKIMAN F/KRAKOWSKI “You"
MICHAEL BOLTON “Dance”
NORAH JONES "Know™
TRACY LYONS “Love™

WMJY/Biloxi-Guifport. MS *
PO: Walter Brown

10 JOHN MAYER “Such

9 AVRILNIAAVQGNE “Complicate”

MICHAEL BOLTON “Dance’

APD: Candy O'Terry

MD: Mark Lawrence
LEANN RIMES “Life”

WEBE/Bridgepont, CT *

PO. Curtis Hanson
MD: Danny Lyons

10 JOHN MAYER “Such

WEZN/Bridgepont, CT*
PD/MD: Steve Marcus
No Adds

WJYE/Buffalo, NY *
PD: Joe Chilte
Mo Adds.

WHBC/Canton, OH *
PD: Terry Simmons
MD: Kayleigh Kriss
NORAH JONES “Know"
WSUY/Charteston, SC *
PD: Loyd Ford
MD: Randy Wllcox
KELLIE COFFEY
KENNY G F/C MOORE “Time
JACK RUSSELL “Fot”
WOEF/Chattanooga, TN *
PD: Danny Howard
THE CORRS F/BONO “Bive”

WLIT/Chicago, IL*

OM/PD: 8ob Kaake

MD: Eric Richeke
No Adds.

WNND/Chicago, IL *
PD: Mark Hamlin
MD: Haynes Johns

No Adds
WRRMCincinnati, OH *
OM/PD: T.J. Holland
APDMD: Ted Morro

LEANN RIMES "Lite
WOOK/Cleveland, OH *
PD: Scott Miller

LEANN RIMES “Life”

KKLI/Colorado Springs, CO *

PO: Jack Hamllton
MD: Joel Navarro
Ho Adds

WTCB/Columbia, SC *
POMD: Brent Johnson
No Adds

WSNY/Columbus. OH *
PD: Chuck Knight

MO: Steve Cherry

3 BRICKMAN FKRAKOWSKI “You

WLQT/Dayton, OH *
POMD: Sandy Collins
No Adds

KOSI/Denver-Boulder, CO *

APD/MD: Steve Hamliton
CHRIS EMERSON “Toursst’
GLORIA GAVNOR Knew
LEANN RIMES "Ly

KLT/Des Mnmes, A*

OM: Jim Schaeter

PO/MD: Tim White

2 VANESSA CARLTON "Miles

WNIC/Detroit, Wi *
PO: Lori Bennett
No Adds

WOOF/Dothan, AL
GM/PDMD: Leigh Simpson
3 KASEY CHAMBERS “Pretty

KTSM/EI Paso, TX *

POMD: Bill Tole

APD: Sam Cassiano
No Adds

WXKC/Erie, PA
PD: Ron Arlen
MD- Scott Stevens

KENNY G F/C MOORE *Time

LEANN RIMES “Lrie”

VAN MORRISON “Summer™
WIKY/Evansville, IN
PO/MO: Mark Baker

MICHAEL BOLTON "Dance

WCRZ/Flint, Mt *

OM/PD: J. Patrick

MD George Mcintyre

3 BRICKMAN F/KRAKOWSKI “You'
NORAH JONi § "Know’
KATHY MATTEA “Roses
LEANN RIMES “Like

KTRR/Ft. Coliins, CO *

PD/MD: Mark Cailaghan
MICHAEL BOLTON “Dance’
BRICKMAN FAKRAKOWSKI “You
LEANN RIMES "Life”

WGYL/F. Pierce FL *
PD: Mike Fitzgerald
APDMD: Juan O'Reilty
8 NORAH JONES “Know
LEANN RIMES "L’

WAL/Ft. Wayne, IN *

OM: Lee Tobin

PD: Barb Richards

MO: Jim Barron
MICHAEL BOLTON "Dance’
LEANN RIMES “Life"

MICHAEL BOLTON "Dance’

WO000/Grand Rapids, M! *
PD: John Patrick
BENNY MARDONES “Wiracte”

WMAG/Greenshoro, NC *
PO/MD: Nick Alien

£ SHERYL CROW “Soak"

1 KENNY G FC MOORE *Time

WMYI/Greenville, SC *
PD: Greg McKinney
KENNY G F/C MOORE “Time”

WSPA/Greenville, SC*
PD/MD: Brian Taylor

MICHAEL BOLTON Dance”
R\C RAKOWSKI "You

THE CORRSF/BONO “Bive’
LEANN RIMES "Lde”

RAH “Crazy”
WRCH/Hamord, cTe
PD: Allan Camp
MD: Joe Hann

CELINE DIGN “Alrve”

KRTRMHonolulu, HI *
PD: Wayne Maria
MD: Chris Hart
KELLIE COFFEY “Lie
NORAH JONES “Know’
LEANN RIMES “Life”
KSSKHonolulu, HI *
POMD: Paul Witson
1 BRICKMAN F/KHAKOWSKA You'
1 MARC ANTHONY
BONNIE RAITT lmw\q
LEANN RIMES “Life”
WAHRMuntsvilte, AL *
PO: Rob Harder
MD: Bonny O'Brien

24y

MCHEL BOLION D

LEANN RIMES “Lite
WTPiAndianapolis, IN *
PD: Gary Havens
MD: Steve Cooper
11 BRICKMAN FKRAKOWSK! “You
10 LEANN RIMES "Life”
WYXBAndianapolis, IN *
PD: Greg Dunkin
APDMO: Jim Cerone

No Adds

WTFM/Johnson City, TN *

YP/Prog.: Mark E. McKinney
UNCLE KRAGKER “Littie’

OM/PD: Jon Zellner

MD: Jeanne Ashley
KELLIE COFFEY “Lie”

KUOL/Kansas City, M0 *

PO: Dan Hurst
CHAIS EMERSON “Because’
LEANN RIMES "Lite”

WJIXB/Knoxville, TN *

POMD: Vance Dillard
Ho Adds.

KTDY/Lafayette, LA*
PO: C.J. Clements
MD: Steve Wiley
4 BRICKMAN FKRAKOWSKI “You
MICHAEL BOLTON “Dance™
LEANN RIMES "Lte"
WFMK/Lansing, Mt *
PD: Chris Reynolds
No Adds
KMZQ/ as Vegas, NV *
OM/PD: Cat Thomas
Ho Adds

KSNE/Las Vegas, NV *
OM: Cat Thomas
PO: Tom Chase
MD: John Berry
No Adds
KBIG/Los Angeles, CA *
PD: Jhani Kaye
APDMD: Robert Archer
Mo Adds

KOST/Los Angeles, CA*
PD: Jhani Ka
APDMD: Stella Schwartz
KENNY G £/C. MOORE “Time'
WVEZ L ouisville, KY *
APDMD: Joe Fedele
No Adds
WPEZMacon, GA
PD: Laura Worth
10° VANESSA CARLTON “Miles’
2 BRICKMAN F/KRAKOWSKI “You'
WMGNMadison, W1 *
VP/Prog: Pat O'Nelll
APDMD: Mark Van Allen
No Adds
KVLY/McAtlen, TX *
POMD: Alex Duran
"
WLRQMelbourne, FL *
PD: Jeff McKee!
4 LEANN RIMES “Life”
JOE COCKER “Never'

PD/MD: Stan Atkinson
No Adds
WLTEMinneapolis, MN *
PO/MD: Gary Nolan
2 VANESSA CARLTON “Mikes’
THE CORRS F/BONO “Blue"
GLORIA GAYNOR “Knew™
LEANN RIMES “Life"
SOLUNA “Time™
WMXCMobile, AL *
PO: Dan Mason
MD: Mary Booth
LEANN AIMES “! ife’
KJSN/Modesto. CA*
PDMD: Gary Michaels
KELUIE COFFEY “Lie’
CHRIS EMERSON “Because’

WOBMMonmouth-Ocean, NJ *

OMPD: Dan Turi
BEN GREEN “Two

KWAV/Monterey-Salinas, CA *
PD/MD: Bernie Moody
JOE COCKER “Never

WALKNassau-Suffolk, NY *
PDMD: Rob Miller

2 LEANN RIMES 1 de
WKJY/Nassau-Suffolk, NY *
PD: Bl George

MD: Jodi Vale

MICHAEL BOLTON "Dance’

CHER “Different”

LEANN RIMES “Life"

SOLUNA “Time
WLMG/New Orleans, LA*
PD/MD: Steve Suter

MICHAEL BOLTON “Dance

KELLIE COFFEY Lie”
WLTW/New York, NY *
OM: Jim Ryan
8 LEANN AIMES “Lde
5 D SAMMY & YANOU “Heaven'

MICHAEL BOLTON "Dane
WWDENorfolk, VA *
OM/PD: Don London
APDMD: Jeff Moreau

LEANN RIMES “Lde’

SOLUNA “Time
KMGL/Oklahoma City, OK *
PD: Jeff Couch
MD: Steve O'Brien
3 BRICKMAN FKRAKOWSK| “You
KEFM/Dmaha, NE *
PD/MD: Steve Aibertsen
APD: Jeff Larson

No Adds

0 Adds

WBEB/Philadelphia, PA*
PD: Chris Conley
No Add

KESZ/Phoenix. AZ *
PD: Shaun Holly
4 NORAH JONES “Know

KKLT/Phoenix, AZ *

PD: Joel Grey

19 BBMAK “Out”

3 MICHAEL BOLTON "Dance

1 BRICKMAN FKRAKOWSKI “You"

WLTJ/Pittsburgh, PA*

PD: Chuck Stevens
BRICKMAN FKRAKOWSK! “You'
LEANN RIMES “Life

WSHH/Pittsburgh, PA *
PD/MO: Ron Antll
BRICKMAN FIKHAKOWSKI You
3 SOLUNA “Time
KELLIE COFFEY "L
KKCW/Portland, OR *

PD/MD: Blll Minckier
No Adds

WWLI/Providence, Rl *
POMD: Tom Hoft

SHERYL CROW "Soak”™
KELLIE COFFEY "Lie
SERAH “Crazy”

WRAL/Raleigh-Durham, NC *
OMPD: Joe Wade Formicola
MD: Jim Keily

MARC ANTHONY “Got

NORAH JONES “Know’

BONNIE RAITT “Lining

LEANN RIMES “Life

WRSN/Raleigh-Ourham, NC *
PD: Bob Bronson
MD: Dave Hom

4 BRICKMAN FKRAKOWSKI “You'
CHRIS EMERSON “Because”

KRNO/Reno, NV *
PD/MD: Dan Fritz

No Adds
WTVRRichmond, VA *
PD: Bill Cahill
2 LEANN RIMES “Life
WSLORoanoke-| ynchiur, VA*
PO: Don Morrison
MD/APD: Dick Danieis

No Adds

LEANN RIMI § “Lite®

JACK RUSSELL “For
KYMX/Sacramento, CA *
Dir/Prog.: Mark Evans
PD: Bryan Jackson
MD: Dave Diamond

No Adds.

KEZK/St. Louis, MO *
PD: Smokey Rivers
MD: Jim Doyle

No Adds

KBEE/Salt Lake City, UT *
PD: Rusty Keys
HNo Adds

KSFi/Salt Lake City, UT *

OM/PD: Alan Hague

APDMD: Lance Balance
No Adds.

KQXT/San Antanio, TX *
PD: Ed Scarborough
MD: Tom Graye

o Adds.

KBAY/San Jose, CA *
PD: Jim Murphy
MD: Bob Kohtz

No Adds

KSBL/Santa Barhara, CA
MD: Nancy Newcomer
No Adds

PD: Tony Coles
MD: Darla Thomas
No Adds

KRWM/Seattle-Tacom:

APD/MD: Dave Roberts
MARC ANTHONY “Got
NORAH JONES "Know
KJDY/Stockton, CA *
PD: Julle Logan
MICHAEL BOLTON “Darce’
BRICKMAN F/KRAKOWSKI “You'
JACKSON BROWNE “Night
WMTX/Tampa, FL *
PD: Tony Florentino
MD: Bobby Rich
MICHAEL BOLTON “Dance
NORAH JONES “Know"
WRVF/Toledo, OH *
PD: Cary Pall
MD: Mark Andrews
6 BRICKMAN F/KRAKOWSKI "You

KMXZ/Tucson, AZ *
OM: Buddy Van Arsdale
PD: Bobby Rich
APDMD: Leslie Lois

No Adds

WLZW/Utica-Rome, NY
PD: Randy Jay
MOD: Trudy
THE CORRS F/BONO “Blue”
BONNIE RAITT “Lining”

OMPOD: Steve Petrone
MD/APD: Tom Furci
CHER “Diferent
KELLIE COFFEY “Le’

KRBB/Wichita, KS *

PD: Lyman James

MD: Tom Cook
FAITH HILL “Cey

WMGS/Wilkes Barre, PA *
PO/MD: Stan Phillips
No Adds

WJBRMilmington, OF ©
PD: Michael Waite
MD: Katey Hiil

BEN GREEN “Two'

WSRS/Worcester, MA *
PD: Steve Peck
MD: Jackie Brush

No Adds

WARM/York, PA *
PD: Kelly West
MD: Rick Sten

No Adds

KLSY/Seattle-Tacoma, WA *

2, WA *

*Monitored Reporters
137 Total Reporters

120 Total Monitored

PD: Tony Coles
MD: Laura Dane
No Adds

KVKI/Shrevepont, LA *
OM: Gary McCoy

LEANN RIMES “Lte

WNSN/Soulh Bend, IN
POMD: Jim Roberts
9 JOSH GROBAN “Where

KISC/Spokane, WA *
PD: Rob Harder
MD: Dawn Marcel

KELLIE COFFEY “Lie”
LEANN RIMES “Life"

POMD: Stephanie Huffman

17 Total Indicator
14 Current Indicator Playlists

Note: WKTI/Milwaukee, Wl moves
from AC to Hot AC.

Did Not Report, Piaylist Frozen (3):
KEZA/Fayetteville, AR
WHOM/Portland, ME
WGNI/Wilmington, NC

www americanradiohistorv. com
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Our Lady Peace’s “Somewhere Out
There” (Columbia) has totally taken us
and our listeners by storm! It has great

phones from females — and males too.

We jumped on this song early, and we

e Shannon
Pt||) \?IALV (Alive 95)/
Chattanooga, T

= .MW"-MW'
e

§ believe in it. It's going to be a major hit

&

+ and huge for us. # Score another for

-

%

8
]
%

Goo Goo Dolls. They strike gold again
with “Big Machine” (Warner Bros.) And, in my opinion,
Gutterflower is definitely one of the best albums of the
year. # WALV is also receiving a great response for new-
comers Jennifer Love Hewitt's “BareNaked” (Jive) and Hooba-

stank’s “Running Away” (Island/IDJMG). it's great to find and

play records that our listeners can react to on the first spin.

R B B R E E S B .
) i B B 4 e fh 2

fter scoring Most Added honors Jast week, §
A Uncle Kracker debuts at No. 38 on the .
Hot AC chart with “In a Littde Whifé" {LavaiAt-
lantic). The song is second Most Increased and
ties The Calling’s "Cuuidw.lt Be Any Harder”
{RCA) for Most Added this week ... Goo Goo
Dolis' “Big Machine” {Warner Bros.) also con-
| tinues s rapid ascent and jumps 16-13%, up 217 piays . Avrit Lavighe's “Com-
plicated” {Arista) hoids No. 1 status for the fifth consecuﬁve week and repeats
last week's feat by picking up almost 900 plays more than its closest competitor
... AtAC, Jim Brickman's "You" (featuring TV'’s Jane Krakowski) rockets to No. 16
after last week's exceptional debut ... Vanessa Carltar’s “A Thousand Miles”
{H&Wﬂi’re_rs;:chej powers into the top five, up 213 pF&}r:"; ... Josh Groban's “To
- Where You A&a”?l{mameprisel repeats at No. 1 and is No, 1 with females 25-54
" and35:54 on HateTheMusic .. Debuting: LeAnn Rimes' “Life Goes On” (Curb),
which is AC's Most Added this week, with 36; Soluna’s "For All Time”
{DreamWorks): and Keliie Coffey's "When You Lie Next ta Me” (BNA).

— Kid Kelly, AG/Hot AC Editor

‘.

AC/Hot Ac Actlon |

®ER B E 4
o** *

rtis

armist: Soluna
aseL: DreamWorks

By KID KELLY/AC-HOT AC EDITOR

¢ & + & » & B ¢ & @ @ » x B ¢ B s & B &

eet America Olivo, T Lopez, Aurora

Rodriguez and Jessica Castellanos, bet-
ter known as the four-woman musical experi-
ence called Soluna. The Spanish name Soluna
expresses the contrast of the sun and moon, and
Rodriguez says, “The sun is full of fire and
strength, while the moon is romantic, mysteri-
ous and sweet. Our music is like that, alternat-
ing between power and vulnerability.”

Soluna have been hard at work this summer
on the road with Latin AC heartthrobs Marc
Anthony and Enrique lglesias, and their labor
has already paid off on R&R’s CHR/Pop chart.
Their current single is “For All Time,” and many
an AC programmer is beginning to find that
Soluna offer a sound that stands out from the
current sameness.

The quartet formed in the late *90s and signed
with DreamWorks last year, and their debut al-
bum, For All Time — also available in Spanish
— demonstrates their depth and diversity.
Soluna’s music ranges from ballads like the title
track and “I"1l Be Waiting™ to such high-energy
dance songs as “Bring It to Me” and “Don’t
Want to Live My Life.” As Olivo says, “The
heart of our record is pop, flavored with differ-
ent spices, such as Latin music and R&B.” (Par-
don me if 1 jump in here with a “muy caliente.”)
Olivo goes on, “When the four of us are sing-
ing and we’re totally locked in harmony, the
experience is a high in itself. 1t’s a great feeling
to be wrapped in harmony like that.”

The four members of Soluna are all of Latin
American descent, but Latin music is one influ-

ence among many for them, from the sounds of

Ella Fitzgerald and Billie Holiday to The
Beatles, Stevie Wonder and Whitney Houston.
Additionally, Rodriguez brings the inspiration
of her father’s work and his musical back-

Soluna

ground. “My father was a minister for 12 years,”
she says. “He was also in a quintet called The
Kings Five. When my family took road trips, my
dad would assign different parts, and we’d sing
harmony as we drove.”

Soluna began when Rodriguez, then studying
voice at the California Institute of the Arts, met
Olivo. The two became friends, and they stayed
in touch when Olivo later left for New York to
attend Juilliard. At about that time a mutual
friend (who was also a record producer) intro-
duced them to Jessica Castellanos, and the three
hit it off immediately. Then, Olivo says, “It was
kismet, because as soon as we started to look,
we found T.”

Lopez agrees that fate seems to have had a
hand in completing Soluna. She explains, “My
dad was managing a small auto body shop, and
one day this producer stopped in. He saw my
picture on my dad’s desk, and my dad told him
I sang. The producer said I should give him a
call. So I called and sang ‘ Amazing Grace’ over
the phone. When I was done he gave me Jes-
sica’s number, and that was that.”

For all the diversity of their music, Soluna
remain at the heart of today’s sound. Rodriguez
reflects, “*In 10 years we want someone to hear
one of the songs from this album and say, ‘I re-
member singing along to this when | was with
my boyfriend,” and have that feeling again. We
hope our songs have that kind of connection with
people. We want to give them good memories.”

Select the Best.

When it comes to promoting your radio station, select the decal printer
more radio stations have selected over the past 29 years...
Communication Graphics. Call Today.

DECALS / BUMPER STICKERS / STATICS / SIGNAGE / FULL SERVICE DESIGN STUDIO

SINCE 1973
L gt_)mmumcauon
et Graphics Inc
WHERE QUALITY STICKS

1765 N. JUNIPER, BROKEN ARROW, OK 74012
(800) 331-4438 WWW.CGILINK.COM

| 805 and more...
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VB WK ARTIST TITLE LABELS) POATS PLTs |Mpg?§§|so~s e b Most Added.
1 @ AVRIL LAVIGNE Complicated (Arista) 4080  +89 415220 19 g8/ M- Iragas-eon
3 2 JIMMY EAT WORLD The Middie (DreamWorks) 3217 -48 326471 23 83/0 | ARTISTTITLE LABEL(S) ADDS
2 3 SHERYL CROW Soak Up The Sun (A&M/interscope) 3180  -152 307925 26 850 g;‘fbﬁlgﬂé‘c'l‘;’ft 'g AA““':_’{ While /(? ng Dog/Lava/Atlantic) ]g
5 O VANESSA CARLTON A Thqusand Miles (A&M{/nterscope) 3092 +96 318270 25 82/0 | MICHELLE %;Ancneeggdb%d% <(ou ()Maver/‘ck/WB) 10
4 5 JOHN MAYER No Such Thing (Aware/Columbia) 3034 -59 310958 27 81/0 | JOHN MAYER Your Body Is A Wonderland (Avare/Columbia) 10
6 6  C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 2764 <116 253007 15 77/0 | SHERYL CROW Steve McQueen (A&M/interscope) 9
7 € DAVE MATTHEWS BAND Where Are You Going (RCA) 2568 467 258227 14 g2/p | BON JOVIEveryday (Island/IDJMG) 7
§ 8  CALLING Wherever You Will Go (RCA) 2410 37 256004 48  gap | DUNCAN SHEIK On A High (Atiantic) .
. . COLDPLAY In My Place (Capitol) 5
9 o CREED One Last Breath (W/nd-up) 2386 +80 194693 13 76/1 LENNY KRAVITZ If | Could Fall In Love (Virgin) 5
10 10 NO DOUBT Hella Good (/nterscope) 1964 -29 169039 17 97/0 | JACK JOHNSON Flake (Fnjoy/Universal) 4
11 11 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1934 -48 192811 42 79/ | LEANN RIMES Life Goes On (Curb) 4
12 @ JACK JOHNSON Flake (Enjoy/Universal) 1909 456 209767 15  74/4 | SIVERCRUSH Who s Me? (Redine) :
16 @ GO0 GOO DOLLS Big Machine (Warner Bros.) 1665  +217 175028 5 781 Most Increased
13 14 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1643 -110 184581 30 60/1 Plays
15 @  NORAHJONES Don’t Know Why (Blue Note/Virgin) 1600  +149 170206 9  67A —
177 @ BRUCE SPRINGSTEEN The Rising (Columbia) 1456 24 157944 8 68O [, o A
18 17 ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 1241 -123 107669 11 62/0 | SHERYL CROW Steve McQueen (A&M/interscope) ~ +293
20 @ OUR LADY PEACE Somewhere Out There (Columbia) 1162 +56 117852 10 581 UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic) ~ +241
21 19 DIRTY VEGAS Days Go By (Capitol) 1079 26 97277 11 500 | GOOGOO DOLLS Big Machine (Warner Bros) 217
22 @  MICHELLE BRANCH Goodbye To You (Waverick/W8) 1056 4139 77329 5 g5m0 | ol ANES L[')fgn‘?;‘fﬁoev”m(lf]‘;";éwe T o
19 21 PINK Don’t Let Me Get Me (Arista) 1024 -94 03636 18 34/0 MICHELLE BRANCH Goodbye To You (MaverickWB)  +139
28 €D SHERYL CROW Steve McQueen (A&M/interscope) 882  +293 113124 2 57/9 | JOHN MAYER Your Body Is A Wonderiand (AwareColumbia) +138
25 € ELVISVS. JXL A Little Less Conversation (RCA) 872 +718 74805 6 38/0 g?Nl\:'(AJK 2“&&” /’\\ﬂwfzﬂ'(ltn)to Your...) (Hollywood) +}gg
Ust Like | rista +
27 @ AR Oy et (0 Yo ) (oo O e
24 26 DISHWALLA Somewhere In The Middle (immergent) 654  -168 46333 15 3800
29 €@ DUNCAN SHEIK On A High (Atlantic) 619 492 72839 4 50 Most Played
33 €@ PINKJust Like A Pill (Arista) 610  +130 48545 3 19/ Recurrents
23 29 THECORRS F/BONO When The Stars Go Blue (143/Lava/Atiantic) 563  -340 63210 16 4200 ToTAL
36 € JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 555  +138 113820 2 32/g | TTE e . i
) MICHELLE BRANCH All You Wanted (MaverickWB) 1596
31 €@ COLDPLAY In My Place (Capitol) 547 +50 55674 5 4055 | tRaw Orops Of Jupiter (Tel M) (Columbia) 1431
30 €D  SPLENDER Save It For Later (J) 523 +6 36107 b 36/0 | LIFEHOUSE Hanging By A Moment (DreamWorks) 1398
35 €D NINEDAYS Good Friend (Epic) 517 +69 46433 2 36/3 | FIVE FOR FIGHTING Superman... (Auare/Columbia) 1191
34 €D NICKELBACK Too Bad (Roadrunner/IDJMG) 481 +3 3429 15 150 | GOOGOODOLLS Here Is Gone (Wamer Bros.) 1144
38 €  JENNIFER LOVE HEWITT BareNaked (Jive) a1 29 2e00 3 3ap | ot oundne S (e 1056
] y Sacrifice (Wind-up) 914
40 €D STRETCH PRINCESS Freakshow (Wind-up) 410 +63 31965 2 3172 | DEFAULT Wasting My Time (TV7) 815
37 37 JEWEL This Way (Atlantic) 368 -18 33151 4 26/0 | SUGAR RAY When It's Over (Lava/Atlantic) m
39 38 ENRIQUE IGLESIAS Escape (Interscope) 326 -52 63000 15 7/0 | DIDO Thankyou (Aristg) 767
€D  UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic) 288 «241 26693 1 34015 'S"T%fﬁgftggve n( ’A”W”;ﬁm’(’;ﬁp}zekﬁ = ;i?
— 40  SEVEN AND THE SUN Walk With Me (Atiantic) 283 -52 18014 9 13/0 3 DOORS DOS\?N Be Li:e Thgt (Republic/Universal) 709
89 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting .

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our_momtored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

How to score
with women.

Music, Flirting, Fun, Fantasy.

]
8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. [f two songs are tied in total plays, the song with the larger increase in plays is placed R&R Station Playlists have moved to the web. ’

Alan Kabel is a proven Hot AC Talent 7pm to Midnight.
Get info. Get the demo. Get women.
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Artist Title (Label

BY MEBEABASE™

00 GOO DOLLS Big Machine (Warner Bros.)

AVRIL LAVIGNE Complicated (Arista)

QUR LADY PEACE Somewhere Out There (Columbia)
JIMMY EAT WORLD The Middle (DreamWorks)
JOHN MAYER No Such Thing (Aware/Columbia)
CALLING Wherever You Will Go (RCA)

MICHELLE BRANCH Goodbye To You (Maverick/WB)
MICHELLE BRANCH All You Wanted (Maverick/WB)
DAVE MATTHEWS BAND Where Are You Going (RCA)

CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/IDJMG)

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)

CREED One Last Breath (Wind-up)

JACK JOHNSON Flake (Enjoy/Universal)

VANESSA CARLTON A Thousand Miles (A&M/Interscope)

NICKELBACK Too Bad (Roadrunner/IDJMG)

NICKELBACK How You Remind Me (Roadrunner/IDJMG)

DISHWALLA Somewhere In The Middle (immergent)
PINK Just Like A Pill (Arista)
311 Amber (Volcanoj}
COUNTING CROWS American Girls (Geffen/Interscope)
NORAH JONES Don't Know Why (Blue-Note/Virgin}

PINK Don't Let Me Get Me (Arista)
CORRS F/BONO When The Stars Go Blue (143/Lava/Atlantic)

BBMAK Out Of My Heart (Into Your Head) (Hollywood)
SHERYL CROW Soak Up The Sun (A&M/Interscope)
SHERYL CROW Steve McQueen (A&M/interscope)

#0 DOUBT Hella Good (/nterscope)
DIRTY VEGAS Days Go By (Capitol)
ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)

BRUCE SPRINGSTEEN The Rising (Columbia)

America s Best Testmg Hot AC Songs 12+

For The Week Endmg 8/23/02

404 400 60%
4.02 4.06 95%
401 4.00 7%
401 4.00 96%
400 395 88%
391 396 95%
390 3.85 6%%
3.88 3.86 93%
3.87 3.83 89%
3.86 3.87 95%
3.85 3.8 95%
3.82 3.86 89%
3.81 386 57%
380 378 93%
380 3.8 91%
379 381 98%
376 3.80 5%
3.70 - 19%
368 375 64%
365 3.69 74%
356 3.67 54%
355 3.59 90%
353 3.64 0%
350 3.44 55%
346 361 9%
3.46 - 45%
344 349 93%
341 348 85%
3.37 354 74%
3.24 338 55%

LW Familiarity Burn )

10 Fam|||ar1ty Burn
5. 399 62% 4%
33% 396 95% 38%
9% 3.97 69% 8%
39% 392 96% 42%
27% 396 89% 29%
43%  3.97 96% 44%
10% 3.86. 68% 11%
36% 388 92% 3%
22% 3.76 91% 28%
40% 3.88 96% 41%
41% - 3.89 93% 40%
27% 3713 0% 29%
14% 3.82 64% 16%
45% 3.84 9% 43%
30% 381 88% 27%
55% 3.91 98% 55%
10% 3.65 59% 13%
2% 3713 1% 25%
15% 3.63 66% 17%
15% 357 80% 17%
11% 359 61% 1%
45% 3.56 90% 45%
22% 346 75% 28%
13% 3.42 952% 12%
53% 332 98% O57%
9% 335 47% 10%
4% 3.60 94% 43%
37% 343 85% 3%
19% 3.4 75% 2%
16% 3.06 5%5% 17%

Indicator
Most Added-

JOHN MAYER Your Body Is A Wondertand (Aware/Columbia)
UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic)
MICHELLE BRANCH Goodbye To You (Maverick/WB)
CALLING Could It Be Any Harder (RCA)

~ BBMAK Out Of My Hean (Into Your.. ) ([j{g//ywood) B
PINK Just Like A Pill (Arista)

LEANN RIMES Life Goes On (Curb)

KYLIE MINOGUE Love £ At First Sight. (Cap/ v/)

Total sample size is 666 respondents. Tolal average favorahilily estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total lamiliarity
represents the percentage of respondents who recognized the song. Talal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio siations by calling

4818/377-5300. Rate TheMusic.com data is provided by Mediabase Research, A division of Premiere Radia Networks.

 New & Active

DEF LEPPARD Now (/sland/IDJMG)

Total Plays: 267, Total Stations: 21, Adds: 1
LEANN RIMES Life Goes On (Curb)

Total Plays: 255, Total Stations: 28, Adds: 4
HOOBASTANK Running Away (Island/IDJMG)
Total Plays: 241, Total Stations: 10, Adds: 1
ROSEY Afterlife (Island/IDJMG)

Total Plays: 232, Total Stations: 21, Adds: 2
SILVERCRUSH Who Is Me? (Redline)

Total Plays: 198, Total Stations: 22, Adds: 4
LENNY KRAVITZ If | Could Fall In Love (Virgin)
Total Plays: 190, Total Stations: 21, Adds: 5
DANA GLOVER Thinking Over (DreamWWorks)
Total Plays: 178, Total Stations: 22, Adds: 2
SCAPEGOAT WAX Lost Cause (Hollywood)
Total Plays: 168, Total Stations: 12, Adds: 1
BON JOVI Everyday (/sland/IDJMG)

Total Plays: 160, Total Stations: 14, Adds: 7
CALLING Could It Be Any Harder (RCA)

Total Plays: 36, Total Stations: 16, Adds: 15

Songs ranked by total plays

WKDD/Akron, OH *

PD: Keith Kennedy
COLDPLAY “Place”
SHERYL CROW “Steve™

WRVE/Albany, NY *

PD: R: McCarten

MD: Tred Huise
CALLING “Could”

KPEK/AIhuquerque NM*
OM: Blil May
PD Mike Parsons

D: Deeya

APD: Jal imey Barreras
No Adds

KMXS/Anchorage, AK
PD: Roxy Lennox
MD: Monika Thomas
CALLING “Could”
JOHN MAYER “Body™
LEANN RIMES “Lite”
UNCLE KRACKER "Lattle’

KAMX/Austin, TX *

PD: Jim Robinson

MD: Clay Cutver

1 BON JOVI “Everyday

1 CALLING _Covjrdyd
LUCE “Good"

KLLY/Bakersfield, CA *
PDMD: E.JJ. Tyler
APD: Erik Fox
1 CALLING “Could”
JOHN MAYER “Body”
LEANK RIMES "Life"
SOMETHING CORPORATE “Waoke™

WWM)X/Battimore, MO *
VP/Prog: Bill Pasha

PD: Steve Monz

MD: Ryan Sampson

2 JENNIFER LOVE HEWATT “Barehaked”

2 JOHN MAYER “Body”
KYLIE MINOGUE “Sight

WMLBirmingham, AL *

PDMD: Tom Hanrahan
MICHELLE BRANCH “Goodbve™
JACK JOHNSON “Flake™

WBMX/Boston, MA *
VP/Prog.: Greg Strassell
MD: Mike Mulfane

311 “Ampes”

WTSS/Bufalo, NY *

PD: Sue O'Neil

MD: Rob Lucas
ROSEY "Afterfite”

-

WZKL/Canton, OH *
Interim PD: Morgan Taylor

4 SILVERCRUSH "M’
3 DUNCAN SHEIK "High

2 COLDPLAY “Place’
2 SHERYL CROW “Steve”
2 NINE DAYS “Good™

WC00/Cape Cod, MA
OM: Gregg Cassidy
MD: Cheryl Park

31 JOHN MAYER “Body”

12 MICHELLE BRANCH “Goodoye”

WMT/Cedar Rapids, 1A
PD/MD: Erin Bristol

MICHELLE BRANCH “Goodbye™

UNCLE KRACKER "L ittie”

WALC/Charleston, SC *
27 MICHELLE BRANCH “Goodbye
1 BBMAK*Our”

WLNK/Charlotte, NC *

JOHN MAYER “Body”
UNCLE KRACKER “Littie”

WTMX/Chicago, IL *

PD: Mary Ellen Kachinske

Station Mgr.: Barry James
No Adds

WKRQ/Cincinnati, OH *

OM: Chuck Finney

PD: Tommy Frank

APD: Grover Coliins

MD: 8rian Douglas

13 UNCLE KRACKER “Little"

12 BON JOM! “Everyday”
SILVERCRUSH “Me”

WVMX/Cincinnati, OH *

PD Steve Bender
Storm Bennett

m UNCLEKRALKFR “Litle”

1 CREED “Breath”

WMVXEIweIand 0H*
D: Dave vich
MD Jay Hudson

MICHELLE BRANCH “Goodbye™

WOAL/Cleveland, OH *
PD: Allan Fee
MD: Rebecca Wilde

JOHN MAYER “Body”

KVUU/Colorado Springs, CO *

PD: Kevin Cailahan
APDMD: Andy Carllsie
3 SCAPEGOAT WAX “Lost”
1 CALLING “Counf

WBNS/Columbus, OH *

PD: Jeft Ballentine

MD: Robin Cole
DBUNCAN SHEIK “High

KDMX/Dallas-Ft. Worth, TX *
PD: Pat McMahon
MD: Lisa Thomas

No Adds

WOAQ/Danbury, CT
PO: Bill Trotta

MD: Sharon Ketly

10 KYLIE MINOGUE “Sight”
10 CALLING “Could

WMMX/Dayton, OH *

PD: Jeff Stevens

MD: Shaun Vincent

2 BON JOVI “Everyday”
SHERYL CROW “Steve”

KALC/Denver-Boulder, CO *
OM: Mike Stem
PO: Tom Gjerdrum
APDMD: Kozman

No Adds

KIMN/Denver-Boulder, CO *

PD: Ron Harrell

APDMD: Michael Gitford
LENNY KRAVITZ “Coutd”

KSTZ/Des Moines, 1A *
OM/PD: Jim Schaefer
MD: Jimmy Wright

No Adds

WOVO/Detrait, M1 *
Inlerlm PD: Alex Tear
APD: Rob Hazeiton

MD: Ann Delis!
1 NORAH JONES “Know"

WKMX/Dothan. AL
OMMD: Phll Thomas
14 PINK P

UNLLE KRACXER “Lithe”
JOHN MAYER “Body”

KSII/EI Paso, TX*

Courlney Nelson
APDIMD Eli Molano

No Adds

it

et

WINK/F. Myers, FL *
OM/PDMD: Bob Grlssinger
CALLING “Could
SHERYL CROW “Steve”
NINE DAYS "Good™

WMEE/Ft. Wayne, IN *
PD: John O'Rourke
MD: Chris Cage

No Adds

KALZFresno, CA*
OMZPD: E. Curtis Johnson
APD: Laune West

MD: Chris Biood

JIMMY EAT WORLD "Sweet”

KVSR/Fresnn CA*

APD Andy Wefovd
No Aulds

WVTI/Grand Rapids. M1 *
PD/MD: Jeft Andrews
APD: Ken Evans

12 LINKIN PARK “End”

8 NO DQUBT “Baby”

COLDPLAY " Place
SIi VERCRUSH ‘Me”

WOZN/Greensboro, NC*
PD: Steve Williams
MD: Eric Gray

No Adds

WIKZHagerstown. MO
PD: Rick Alexander
MD: Jeft Roteman

No Adds

WNNKMarrisburg, PA *
PD: John O'Dea

MD: Denny Logan

B LEANN RIMES “Life”

WTICHartford, CT*

PD: Steve Salhany

APD/MD:Jeannine Jersey
DANA GLOVER “Over"
LEANN RIMES “Lite"

KHMX/Hnusmn Galveston, X *
D: Marc Sherman
LEANN RIMES “Lite”

WENSAndianapolis, IN*
OM/PO: Greg Dunkin
MD: Jim Cerone
MICHELLE BRANCH Goodbw
JACK JOHNSON “F

WZPL/Indianapolis, IN *

PD: Scott Sands

MD: Dave Decker

28 LIFEHOUSE Spm®

17 REDHOT CHILI. "Wa
60O GOO DOLLS "Big”

KMXB/Las Vegas, NV *
OM: Cat Thomas
APDMD: Charese Fruge’
1 UNCLE KRACKER “Little

1 NODOUBT FLADY SAW “Underneath”

1 MICHELLE BRANCH "Goodbye™

WMXL/Lexington-Fayette, KY *
PD: Jill Meyer
1 JACK JOHNSON “Flake’
BBMAK “Out”
MICHEL!E BRANCH “Goodbye’
ROSEY "Afteride”

KURB/LmIe RDGI( AR*

PD: Randy Ci

APD: Aaron Anmony
CALLING “Could”
COLDPLAY “Ptace’

KYSR/Los Angeles, CA *

TORI AMOS “Sorta”

WMBZMemphis, TN *
OM: Jerry Dean
PDMD: Rramer

No Adds

WMCMemphis, TN *
PD: Chris Taylor
MD: Tonl St James
17 CALLING "CD it

1 BONJOVI" :{
UNC[EKHACK R “Little”

WKTIMilwaukee, W1 *
OM: Rick Belcher

PD: Bob Walker

17 I;UDDLE OF MUDD “Blury”

15
15 NICKELBACK Remmd
8 STAIND “Ax
MICHELLE BRANCH “Goodbye™

WMYXMitwaukee, W1 *

PD: Brian Kelly
APDMD: Mark Richards
No Adds

KSTPMinneapolis, MN *
OM: Leighton Peck

MO: Jill Roen

16 UNCLE KRACKER "Lite”

K0SOModesto, CA*
PD: Max Miller
MD: Donna Milier

CALLING “Could”
DUNCAN SHEIK “High™

WHTG/Monmouth-Ocean, NJ *

PD: Darrin Smith

MD: Brian Zanyor

15 TONIC "Take™

9 GOLDFINGER “Me”

8 DASHBOARD . “Saints™

5 BOWLING FOR SCUP “Bad”
SILVERCRUSH "Me”

WJLKMonmouth-Ocean, NJ *
BON JOVI “Everyday”
UNC!E KRACKER “Litle”

KCOUMonterey-Salinas, CA *
PD/MD: Mike Skott

ELIOT SLOAN Want”
CALLING “Coutd"

WKZN/New Orleans, LA *

OM/PD: John Roberts
MICHELLE BRANCH “Goodtye”
JOHN MAYER “Body”

WPL)New York, NY *

APDIMD Tony Mascavo
1 UNCLE KRACKER "L
MICHELLE BRANCH Gcodbye

WPTE/Norfolk, VA *

PD: Steve McKay

1 BON JOVI “Everyday”
SHERYL CROW “Steve

R “Body
DUN(‘AN smx "Hgh"

KYIS/Oklahoma City, OK *
OM: Chris Baker
PO/MD: Ray Kalusa

No Adds

KSRZ/Omaha, NE *

PD: Erik Johnson

MD: Dave Swan
SHERYL CROW “Steve”
JACK JOHNSON “Flake”

WOMX/Orlando, FL *
Interim PD/APD: Jetf Cushman
MD: Laura Francis

SHERYL CROW "Steve”

UNCLE KRACKER “Litle”

KBBY/Oxnard-Ventura, CA *

OM/PD: Mark Efliott

MD: Mandye Thomas
MICHELLE BRANCH “Goodoye™
SHERYL CROW “Steve”

WMWX/Philadelphia, PA *
PD: Chris Ebbott
Ko Adds

KMXP/Phoenix, AZ *
PD: Ron Price

MD: Trent Edwards

1 LENNY KRAVITZ “Coult™

WZPT/Pitisburgh, PA *

PD: Keith Clark

APD/MD: Jonny Hartwelt
SHERYL CROW "Steve”

WMGX/Portiand, ME

PD: Randi Kurshbaum

APDMD: Ethan Minton
BBMAK “Out”

KRSK/Portland. OR *
PD Dan Persigehl
D: Sheryl Stewart

Ko Adds

WSNE/Providence, RI *
PD: Bill Hess
MD: Gary Trust

CALLING “Could”

WRFY/Reating, PA *
PD/MD: Al Burke

7 JIMMY EAT WORLD “Sweet”
CALLING “Couid”
JUSTINCASE “Cry"

KLCA/Reno, NV *

PD: 5?4

MD: Matt Smith
CALLING Could”
JOHN MAYER “Body"

. KNEV/Reno, NV *

OM/PDMD: Carlos Campos
2 JUSTINCASE “Cry"
JOHN MAYER “Body™
WESTLIFE “Own”

KNVQ/Reno, NV *

PD: Panama

MD: Heather Combs.
DEF LEPPARD “Now"

STRETCH PRINCESS “Freakshow™

. e

WMXB/Richmond, VA * KMHX/Santa Rosa, CA *

PD: Mark Thomas

WR0XMWashington, OC *
PD: Tim Baldwin Dir/Ops: Steve Kosbau
MD: Michelle Prosser

1 LENNY KRAVITZ “Could” OMPD: Kenny King
4 UNCLE KRACKER “Litle” JENNFER LOVEHEMITT MD: Carol Parker
J0HN MAYER “Body™ No Adds
suvmscnmn View'
ELOT SLOAN “Want"
WVOR/Rochester, NY * UNCLE KRACKER “Litle"

WWZZ/Washington, DC *
PD. Mike Edwards
APDMD: Sean Sellers

PD: Dave LeFrols
MD: Joe Bonacci
No Adds

KPLZ/Seattle-Tacoma, WA * UNGLE KRACKER “Litte”

PD: Kent Phillips
Kzz055a cA MD: Alisa Hashimoto
cramento, CA * No Adds
Dir. .: Mark Evans 'WRMFAVest Paim Beach, AL *
PD: Ed Lambert PD: Russ Morle:

APDMO: Jim Matthews
4 HOOBASTANK “Runfing
LENNY KRAVITZ “Could”

APD/MD: Amy Navarro
COLDPLAY “Place’

WHYN/Springfield. MA * “Blace”
DUNCAN SHEIK “High"

OM/PD: Pat McKay
No Adis

KYKY/S!. Louis, MO * KFBZ/Wichita, KS *

PD: Smokey Rivers WSSR/Tampa, FL *
APDMD: Greg Hewitt OM: Jeff Kapugl PD: Barry McK.
No Adds PD: Rick Schmidt MD: Sunny Wyl

APD: Kurt Schreiner 7 BON JOVI *tvervday

MD: Kristy Knight 4 BBMAK Oul”
. SIVERCHAIR “View” 2 LUCE "Good"
WVRV/St. Louis, MO * UNCLE KRACKER “Little” 1 CALLING “Could”

OMPD: Mark Edwards

MD: David J

3 CALLNG “Cou

3 BR LAby PEACE T mmg“'ggg; OH* WXLO/Worcester, MA*
'Ron Fia OMPD: Pete Falconi

APDMD: Becky Nichols

MD: Steve Marshall DUNCAN SHEIK *High

KOMB/Satt Lake City, UT *

OM: Alan Hague LUNCLE KRACKER “Little STRETCH PRINGESS “Freakshow”
PD: Mike Nelson
APDMD: J.J. Riley
o dds KZPT/Tucson, AZ * WY Yeurgstwrren, OH®*
PD: Cal Edwards PD: Dan Ri
APDIMD: Lestie Lois non“r')lf r.%m?f?emvﬁrs
KFMB/San Oiego, CA * 3 DANAGLOVER Over” No Adds

VP/GM/PD; Tracr Johnson
APD: Jen
2 PINK P’

*Monitored Reporters

KMYUSan Diego, CA* 98 Total Reporters

PD: Duncan Pz‘ywn
APDMD: Mel McKay
No Adds

89 Total Monitored

KI01/San Francisco, CA *
PD: Michael Martin
MD: James Baker
10 TOR| AMOS “Sorta®
4 NODOUBTRLADY SAV
NINE DAYS “Good
UNCLE KRACKER “Litle”

9 Total Indicator
7 Current Indicator Playlists

Note: WKTIMilwaukee, Wl moves
from AC to Hot AC.

No Longer A Reporter (1):
WLTB/Binghamton, NY

Did Not Report, Playlist Frozen (2):
WNKI/Elmira-Corning, NY
KRUZ/Santa Barbara, CA

KLLC/San Francisco, CA *
PD: John Peake
MD: Derek Madden
WALLFLOWE RS “Top”
CALLING “Couf

KEZR/San Jose, CA *
PD: Jim Murphy
APDMD: Michael Martinez
23 JOHN MAYER “Body™
LENNY KRAVITZ “Could™
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A Historic Spring Boo

[J Don't call this a niche, because the numbers speak
for themselves

n addition to stunning increases, like those experienced at WNUA/Chicago,

which exploded 3.8-5.1 25-54, WVMV/Detroit’s phenomenal 5.0-7.2 domi-
— nance and numerous other examples, the spring "02 Arbitrons convincingly
illustrate Smooth Jazz’s value to group owners.

KJCD/Denver PD Steve Williams scored one
of the most dramatic turnarounds in his first full
book since joining the Entercom outlet in Feb-
ruary. KJCD went from 3.6-4.2 to rise from
ninth to sixth 12+ and catapulted trom 15th to
fifth 25-54 with a full-share increase. Here are
some other glowing examples.

WNUA/Chicago ]

No. 125-54 (5.1)
No. 135-54 (5.9)
No. 1.35-64 (6.5)

No. 1 women 25-54 (
No. 1 women 35-54 (
No. 1 women 35-64 (
No. 2 men 35-64 (6.3
No.4 12+ (4.8)

No. 4 am drive 35-54 (4.4) and 35-64 (4.9)

No. 1 midday 12+ (6.0} and 25-54 (5.7)

No. 1 midday 35-54 (6.3) and 35-64 (7.4)

No. 1 midday women 25-54 (7.8)

No. 1 pm drive women 25-54 (6.0) and 35-54 (7.3)
No. 1 pm drive women 35-64 (7.3)

No. 1 pm drive men 25-54 (7.0)

No. 2 pm drive 25-54 (4.9) and 35-64 (6.6)

No. 1 nights 25-54 (6.9), 35-54 (8.4) and 35-64 (7.6)
No. 1 nights men 35-54 (9.1) and 35-64 (8.5)

No. 2 nights women 35-54 (7.4) and 35-64 (6.5)

No. 4 nights 12+ (4.8)

No. 1 weekends men 35-54 (6.6) and 35-64 (7.5)

WVMV/Detroit

No. 125-54 (7.2)

No. 1.35-54 (8.5)

No. 1 women 25-54 (7.9)
No. 1 women 35-54 (9.4)
No. 1 men 35-54 (7.7}
No. 2 women 35-64 (8.3)

No.2 12+ (5.9)

No. 2 35-64 (7.9)

No. 2 men 25-54 (6.7)

No. 2 men 35-64 (7.5)

No. 1 midday 25-54 (8.1) and 35-54 (9.3)

No. 1 midday women 25-54 (8.6) and 35-54 (9.9)

No. 1 midday men 35-54 (8.8)

No. 2 midday 12+ (6.7) and 35-64 (8.4)

No. 2 midday men 25-54 (7.7) and 35-64 (8.3)

No. 1 pm drive 12+ (6.3), 25-54 (7.5) and 35-54 (8.7)
No. 1 pm drive 35-64 (8.5)

No. 1 pm drive women 25-54 (8.6) and 35-54 (10.0)

No. 1 pm drive women 35-64 (9.4)

No. 1 pm drive men 35-54 (7.5) and 35-64 (7.7)

No. 2 pm drive men 25-54 (6.5)

No. 1 nights 25-54 (9.2), 35-54 (11.1) and (11.2)

No. 1 nights women 25-54 (10.9) and 35-54 (13.1)

No. 1 nights women 35-64 (12.8)

No. 1 nights men 25-54 (8.0), 35-54 (9.5) and 35-64 (8.5)
No. 3 nights 12+ (6.8}

No. 1 weekends 12+ (6.0), 25-54 (7.9) and 35-54 (9.5)

| KS$SJ/Sacramento ]

No. 3 25-54 (5.7)

No. 1 women 35-54 (7.7)
No. 2 35-54 (6.8)

No. 335-64 (7.2)

No.4 12+ (5.1)

5.9)
6.6)
6.7)
)

No. 2 midday 12+ (6.1)

No. 2 midday women 35-54 (8.2) and 35-64 (8.7)
No. 3 midday 35-54 (7.4) and 35-64 (8.0)

No. 3 midday women 25-54 (6.6)

No. 3 midday men 35-64 (7.4)

No. 1 pm drive women 35-54 (9.4) and 35-64 (8.8)
No. 1 weekends 35-64 (9.1)

No. 1 weekends women 25-54 (7.1) and 35-54 (9.4)
No. 1 weekends women 35-64 (8.8)

No. 1 weekends men 35-54 (9.4} and 35-64 (9.2)

[ WJJZ/Philadelphia ]

No. 4 25-54 (5.6)

No. 3 35-54 (6.9)

No. 3 35-64 (7.2)

No. 2 midday 12+ (6.3)

No. 2 midday 35-54 (7.6) and 35-64 (7.9)

No. 3 midday 25-54 (6.5)

No. 2 pm drive 35-54 (7.7} and 35-64 (8.0)

No. 2 nights 35-54 (8.5) and 35-64 (8.9)

No. 2 nights men 25-54 (7.4), 35-54 (10.0) and 35-64 (3.7)
No. 3 nights 25-54 (6.1)

No. 2 weekends women 35-54 (7.8)

No. 3 weekends 25-54 (6.0), 35-54 (7.6) and 35-64 (7.8)

KWJZ/Seattle ]

No. 4 25-54 (5.6)

No. 2 12+ (5.8)

No. 2 men 35-64 (7.8)

No. 3 35-54 {6.7)

No. 3 35-49 (6.7)

No. 3 men 25-54 (5.8)

No. 3 men 35-54 (7.3)

No. 4 women 25-54 (5.5)

No. 4 women 35-64 (6.5)

No. 3 am drive men 35-64
No. 4 am drive 12+ and 35-49
No. 4 am drive women 35-64
No. 1 midday 12+

No. 2 midday 25-54, 35-49 and 35-54
No. 3 midday women 35-64
No. 3 pm drive 12+ and 35-49
No. 3 nights 25-54

L .~ KTWV/Los Angeles

No. 4 25-54 (3.5) (No. 2 English-language station)
No. 1 35-64 (5.1)

No. 1 women 35-54 (5.5)

No. 2 35-54 (4.7)

No. 2 women 35-64 (5.4)

No. 2 men 35-64 (4.8)

No. 1 midday 35-54 (5.5)

No. 1 midday women 35-54 (6.1)

No. 1 midday men 35-64 (6.1)

No. 1 midday 35-64 (5.9)

No. 1 pm drive 35-54 (5.1)

No. 1 pm drive women 35-54 (6.0)

No. 1 pm drive men 35-64 (4.8)

No. 2 pm drive 25-54 (3.9)

No. 2 pm drive women 35-64 (5.9)

No. 2 nights women 35-64 (5.9)

No. 2 nights men 35-54 (4.4) and 35-64 (4.6) -
No. 3 nights 35-54 (4.8) and 35-64 (4.7)

No. 1 weekends women 35-54 (5.9)

No. 2 weekends 35-54 (4.8) and 35-64 (4.9)

|  WSJT/Tampa |
No. 5 25-54 (5.7)
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25-54

KTWV/Los Angeles 3.3-3.5
WNUA/Chicago 3.8-5.1
WVMV/Detroit 5.0-7.2
KSMJ/Bakerstieid 2.8-4.0
WJZW/Washington 3.4-4.0
WSJT/Tampa 5.4-5.7
KWJZ/Seattle 3.5-5.6
K8SJ/Sacramento 4.9-5.7
KEZL/Fresno 3.5-4.5
WSJT/Tampa 5.4-5.7
WJCD/Norfolk 2.6-3.7
KVJZ/Des Moines 4.0-4.5

Ratings Increases

35-54

WNUA/Chicago 5.1-5.9
WVMV/Detroit 6.1-8.5
KSMJ/Bakersfield 3.7-5.2
WJZW/Washington 4.0-4.9
WSJT/Tampa 6.4-7.0
KWJZ/Seattle 4.2-6.7
KSSJ/Sacramento 6.5-6.8
KEZL/Fresno 4.3-5.9
WSJT/Tampa 6.4-7.0
WJCD/Norfolk 3.8-4.8

e P B e
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35-64

WNUA/Chicago 5.8-6.5
WVMV/Detroit 6.1-7.9
KSMJ/Bakersfield 3.9-4.6
WJZW/Washington 4.3-5.2
WSJT/Tampa 6.7-7.3
KSSJ/Sacramento 6.9-7.2
KEZL/ Fresno 4.6-5.5
WSJT/Tampa 6.7-7.3
WJCD/Norfolk 3.8-4.9
WCJZ/Madison 3.4-3.6

KVJZ/Des Moines 5.6-5.7

WCJZ/Madison 2.4-3.3

WCJZ/Madison 2.7-3.6

No

No

No

.135-54 (7.0)
No.
No.
No.
No.

135-64 (7.3)

1 men 35-54 (7.4)

1 men 35-64 (7.8)
4.women 35-54 (6.6)

.4 men 25-54 (5.6)
No.
No.

1 midday 35-54 (7.5)
2 midday men 35-54 (7.3) and 35-64 (7.8)

. 3 midday 25-54 (5.9) and 35-64 (7.5)
No.
No.
No.
No.
No.

1 pm drive 35-54 (7.2) and 35-64 (8.0)

1 pm drive men 35-54 (8.0) and 35-64 (8.7)
3 pm drive 25-54 (5.8)

1 nights 35-54 (9.8) and 35-64 (10.2)

1 nights men 35-54 (12.9) and 35-64 (13.1)

KKSF/San Francisco

No

No

No

No

No

No

No

.625-54 (3.3)
No.
.435-54 (4.3)
No.

3 women 35-54 (5.0)

4 women 25-54 (3.9)

.4 women 35-64 (4.9)
No.

2 midday women 35-54 (5.8)

. 3 midday women 35-64 (5.7)
No.
No.

4 midday 35-54 (4.7) and 35-64 (4.9)
4 midday women 25-54 (4.4)

. 2 pm drive women 35-54 (5.6)
No.
No.
No.
No.

3 pm drive 35-54 (6.3)

4 pm drive 35-64 (4.8)

4 pm drive women 25-54 {4.3)

1 nights women 25-54 (6.1) and 35-54 (8.2)

. 3 nights 25-54 (4.5) and 35-64 (5.5)
No.
. 2 weekends 25-54 (3.9) and 35-64 (5.2)

1 weekends 35-54 (5.0)

KYOT/Phoenix

No.
23564 (7.9)
No.
No.
No.
No.
. 3 am drive women 35-64 (7.4)
No.
No.
No.

No

No

No

No

No

6 25-54 (4.4)

3 women 35-54 (6.5)
3 women 35-64 (8.0)
4 35-54 (6.1)

4 men 35-64 (7.0)

2 midday 35-54 (6.5)
2 midday 35-64 (7.7)
2 midday women 35-64 (8.7)

. 3 midday men 35-64 (6.8)
No.
No.
No.

3 pm drive 35-54 (5.9)
3 pm drive 35-64 (6.8)
3 nights 35-64 (7.0)

. 3 nights women 25-54 (4.7)
No.
No.
No.
No.
No.
No.
. 3 weekends 25-54 (5.5)
No.
No.

3 nights men 35-64 (7.3)

4 nights 35-54 (6.2)

1 weekends women 35-64 (9.0)
2 weekends 12+ (5.6)

2 weekends 35-54 (7.3)

2 weekends 35-64 (9.6)

3 weekends men 25-54 (5.8)
3 weekends men 35-54 (7.8)

KOAIl/Dallas

No.

No
No

No

72554 (4.0)

.335-64 (5.0)
.535-54 (4.6)
No.
No.

4 midday 35-54 (5.0)
4 midday 35-64 (5.3)

.2 pm drive 35-54 (4.9)
No.
No.

3 pm drive 35-64 (5.2)

1 nights 25-54 (7.0), 35-54 (8.1) and 35-64 (7.9)

KSMJ/Bakersfield

No.
No.

7 2554 (4.0)
335-54 (5.2)

www americanradiohistorv com

No. 3 women 35-54 (7.6)

No. 3 women 35-64 (6.3)

No. 4 35-64 (4.6)

No. 4 women 25-54 (5.7)

No. 3 am drive women 35-54 (5.5)

No. 3 midday women 35-54 (7.8) and 35-64 (6.9)
No. 1 nights 35-54 (10.3)

No. 2 nights 35-64 (10.3)

- KEZL/Fresno l

No. 7 25-54 (4.6)

No. 1 nights 25-54 (5.7)

No. 1 nights 35-54 (12.4)

No. 1 nights 35-64 (11.1)

No. 1 nights men 25-54 {
(
{

13.0)
19.2)
18.1)

No. 1 nights men 35-54
No. 1 nights men 35-64
No. 1 weekends 35-54 (8.4)
No. 1 weekends 35-64 (7.6)

[ WLVE/Miami

No. 825-54 (3.8)

No. 4 35-64 (5.1)

No. 4 women 35-64 (5.8)

No. 3 midday women 35-54 (6.3)
No. 3 midday women 35-64 (7.1)
No. 4 midday 12+ (4.7), 35-54 (4.8) and 35-64 (5.4)
No. 2 pm drive women 35-64 (6.5)
No. 3 pm drive 35-64 (5.4)

No. 2 nights 35-54 (6.5)

No. 3 nights 25-54 (5.2)

No. 5 nights 12+ (4.1)

[ WJZW/Washington a 0E

No. 825-54 (4.0)

No. 3 men 35-64 (5.1)

No. 4 35-64 (5.2)

No. 1 midday 35-64 (6.3)

No. 1 midday men 35-64 (6.0)
No. 2 midday 35-54 {6.0)

No. 1 pm drive men 35-54 (5.6)
No. 2 pm drive 35-54 (5.5)

No. 3 pm drive 35-64 (5.6)

No. 3 nights 35-54 (5.7)

WNWV/Cleveland

No. 10 25-54 (5.8)

No. 4 women 35-54 (7.0)

No. 5 women 35-64 (6.4)

No. 2 midday women 35-54 (9.2)
No. 3 midday 35-54 (6.9)

No. 3 midday women 35-64 (7.9)
No. 4 midday 35-64 (6.3)

No. 4 midday women 25-54 (7.4)
No. 5 midday 12+ (4.7)

No. 2 pm drive women 35-54 (7.8)
No. 3 pm drive women 35-64 (7.5)
No. 4 pm drive 35-54 (6.3)

No. 4 pm drive 35-64 (6.3)

No. 2 nights men 35-54 (9.0)

No. 2 nights mer. 35-64 (7.7)

No. 3 nights 35-54 (7.5)

No. 4 nights 25-54 (6.1)

No. 4 nights 35-64 (6.7)

No. 4 nights women 35-54 (5.8)
No. 4 nights men 25-54 (6.8)

[ o KVJZ/Des Moines

No. 12 25-54 (4.0)

No. 5 men 35-54 (6.7)

No. 1 nights 35-54 (13.9)

No. 1 nights men 35-54 (18.4) and 35-64 (14.3)
No. 2 nights women 35-54 (11.8)



www.americanradiohistory.com

98

W jf@ g{“ Smooth Jazz Top 30

e

T

LALI s pugust 23, 2002
WwEC WS ammsT e LaBELS) PLAYS PLAYS lmpg§0%§%~s Bt Most Added-
1 0 JOE SAMPLE X Marks The Spot (PRA/GRP/VMG) 91 +36 136596 15 42/0 e ’ —
4 0 LARRY CARLTON Morning Magic (Warner Bros.) 800 +99 124963 13 41/0 RICHARD ELLIOT Q.T. (GRPVMG) 6
S o KIM WATERS in The House (Shanachie) 738 +41 109892 16 39A MAYSA Friendly Pressure (N-Coded) 5
3 5  BONEY JAMES RPM (Warner Bros.) 665 -49 104404 20 36/0 STEVE OLIVER HAigh Noon (Native Language) 4
8 6  DOWN TO THE BONE Electra Glide (GRP/VMG) 627 -8 63464 17 360 ;RSUP;* m' \g’gh '(‘)(GRF[’JWG)A TG g
7 7 CRAIG CHAQUICO Luminosa (Higher Octave) s64 91 54223 19 340 | fn Blom"ma"(cg”/‘uenf? b/.;')ve SRR
6 8  JOYCE COOLING Daddy-0 (GRP/VMG) 541 -154 68511 21 32/0 LEE RITENOUR Module 105 (GRP/VMG) 3
10 © NORMAN BROWN Just Chillin’ (Warner Bros.) 540 +21 79816 10 42/0 | BOB BALDWIN She's Single, Ready To Mingle (Narada) 3
11 @ EUGE GROOVE Slam Dunk (Warner Bros.) 501 +34 82177 9 412 PIECES OF A DREAM Turning It Up (Heads Up) 3
14 0 KENNY G F/GHANTE MOORE One More Time (Arista) 496 +52 64371 3 3872
12 @ GERALD ALBRIGHT Ain't No Stoppin’ (GRPVMG) 482 +19 74308 11 3710
9 13 NORAH JONES Don't Know Why (Blue Note/Virgin) 461 73 54116 18 310 Most Increased
16 ) CHUCK LOEB Sarao (Shanachie) 436 438 141 9 3R Plays i
15 15  BRIAN CULBERTSON Without Your Love (Warner Bros.) 423 -18 37559 15 31/0 TPOLLAYL .
18 D FOURPLAY Rollin’ (Bluebird/RCA Victor) 409 +44 58768 1 374 | armsT TITLE LABEL(S) . INCREASE
17 17  JONATHAN BUTLER Wake Up (Warner Bros.) 386 11 51438 9 33/ | LARRY CARLTON Morning Magic (Warner Bros.) +99
19 (D LUTHER VANDROSS I'd Rather (J) 3/ +14 4445 12 230 ;ﬁi@'}“gﬁgﬂg&%ﬁ;‘:ﬁfg’;ﬁ; :;‘;)F"“”d IGERINMEN 22
21 @ JOE MCBRIDE Woke Up This Mornlng (Heads Up) 339 +20 40934 11 32A KENNY G F/CHANTE MOORE One More Time (Arista)  +52
20 @D GREG ADAMS Roadhouse (Ripa) 330 +5 47826 8 31/2 | NATALIE COLE Tell Me All About It (GRPAMG) +45
22 21 DAVID BENOIT Then The Morning Comes (GRP/VMG) 309 -4 70692 5 29/2 FOURPLAY Rollin’ (Bluebira/RCA Victor) +44
23 22  BRAXTON BROTHERS Whenever | See You (Peak) 276 -24 26678 20 25/0 RICHARD ELLIOT Q.T. (GBP/VMG) +43
24 23 SADE Somebody Already Broke My... (Epic) 271 3 26442 10 2171 | JEFFGOLUB CO'(% Duck Time S(GRP/VMG) +:§
28 @ RICHARD ELLIOT Q.T. (GRPVMG) 22 o3 4z 3 a6 | G AATERSR T (g%g;‘zcgigj”“”’e) =
27 @ JEFF GOLUB Cold Duck Time (GRP/VMG) 252 +42 41997 3 241
25 &) JULIA FORDHAM FANDIA.ARIE Concrete Love (Vanguard) 233 +2 8318 6 16/0
26 27  JEFF KASHIWA 3-Day Weekend (Native Language) 219 -2 23465 5 21A
30 @ BOYZIIMEN The Color Of Love (Arista) 199 423 33212 3 130 Most Played
— €@ CHRIS BOTTI Lisa (Columbia) 187  +20 21563 3 1773 Recurrents
29 30 3RD FORCE | Believe In You (Higher Octave) 175 -3 9463 7 191 TOTAL
ARTIST TITLE LABEL(S) PLAYS
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs PETER WHITE Bueno Funk (Columb/a) 382
are tied in total plays, the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new | TEVE COLE So Into You (Atlantic) 187
adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in totaf plays. Gross Impressions equals .
Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The | JIMMY SOMMERS Lowdown (Higher Octave) 171
Arbitron Company). (C) 2002, R&R, inc. ALFONZO BLACKWELL Funky Shuffle (Shanachie) 169
- BOZ SCAGGS Miss Riddle (Virgin) 155
New & Active JEFF GOLUB Cut The Cake (GRPAVMG) 130
ERIC MARIENTHAL Lefty's Lounge (Peak) 99
AL JARREAU & JOE COCKER Lost And Found (GRP/VMG) PAUL HARDCASTLE Desire (Trippin’ ‘n Rhythm) GREGG KARUKAS Night Shift (V-Coded) 89
e e
uter Dri ving You (Prana (bt Vi
Total Plays: 162, Total Stations: 19, Adds: 3 Total Plays: 92, Total Stations: 8, Adds: 0 :litl:ﬁ\ngFEtL?g'Fg':o’t\]g;?JT (\é:\i?lg;lvaiﬂv'gjds Up) ;?
STEVE OLIVER High Noon (Native Language) | RUSS FREEMAN Brighter Day (Peak) CHUCK LOEB Pocket Change (Shanachie) 68
Total Plays: 129, Total Stations: 18, Adds: 4 Total Plays: 76, Total Stations: 8, Adds: 0 DAVID BENOIT Snap! (GR,g/VMG) 64
MARC ANTOINE Cruisin’ (GRP/VMG NESTOR TORRES Rhythm Is Gonna Get You (Shanachie, ’
Total Plays: 126, Total Stations(: 12, Adds: 0) Total Plays: 71, Total Stati)tl)tns: 8, Adds: 1 ( ) ;(é?:g LWOZI:}LELF'!MA" TtryNQg/ggne;SBr;ss‘()) WGold Circl) g;
MAYSA Friendly Pressure (N-Coded) THOM ROTELLA A Day In The Life (Trippin’ ‘n Rhythm in't flobody (oa .
Total Plays: 112, Total Stations: 12, Adds: 5 Total Plays: 70, Total Statons 7, Adds: 0( g S KEVIN TONEY Passion Dance (Shanachie) 44
CHRIS BOTTI Through An Open Window (Columbia) 43
Songs ranked by total plays

Jimmy sommenrs;

the follow-up to the Smooth Jazz Hits
Lowdown & 360 Groove

“Falling For You”

from the Album 3 %

Add Date ST -
urban
8/26 roove
Promotion: All That Jazz
Higher Octave Music el I}
310.589.1515 = “"-@-‘ |

] www.higheroctave.com

www americanradiohistorv com
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Smooth Jazz Action
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| believe that alive says it all about our sta-
tion. | use that adjective because of its con-
trast to the way the format has been per-
ceived by some in the past and because |
think it accurately reflects what we are. Our
music, our personalities, our production and
our promotions are all alive and vibrant.
That is PD Tom Sleeker’s vision fcr us and
¢ likely one of the things that makes us so
. successful. # Our current music list cer-
tainly reflects that. From incredible head-
nodders like Greg Adams’ “Roadhouse” and Kim Waters’ “In

the House” to “grab me a tissue” tunes like Luther Vandross’ “I'd
Rather” and Kenny G & Chanté Moore’s “One More Time,” V98.7 is
all about stirring the emotions. Sometimes we just want to be happy,
and what’s better than the catchy Braxton Brothers ditty “Whenever
I See You” or the beyond-cool “X Marks the Spot,” the latest hit from
living legend Joe Sample? | can honestly say that | like everything
we're playlng right now, from the newest — the just-added, elegant track from
Natalie Cole, “Tell Me All About It” — to the oldest — Boney James’ “See What
I'm Sayin’,” which is hanging in recurrent. (I still turn it up to 11!) So whether
Norman Brown is riveting me with his stellar playing or Luther’s got me biting my lip
again or Jeff Golub’s got me up and dancing, Smooth Jazz V98.7 makes me feel
alive, passionate and truly aware of all of God’s blessings every time | open my
microphone to say the call letters. | think our listeners are enjoying the ride too.

dy Kovach
MD wvmv (V98 7)/Detroi

vwﬁﬁﬁ’&ﬁx'«?w‘ﬁ&m B W ow W g

Starting from the top down: Joe Sample domi-
nates No. 1for the fourth consecutive week
with “X Marks the Spot” (GRP/VMG) ... Special
EFX’'s “Cruise Control” holds at 2*, Larry
Carlton’s “Morning Magic” (Warner Bros.) moves
up to 3* and is Most Increased in plays with +99,
and Kim Waters’ “In the House” (Shanachie)
slides 5-4* ... With 100% airplay on the SJ panel,

Norman Brown'’s “Just Chillin™ (Warner Bros.)

is at 9* and merely waiting for a proper boost in

rotation ... Euge Groove's “Slam Dunk” (Wamer

Bros.) moves to 10* and picks up two new adds, including KJCD/Denver ... Rich-
ard Elliot's “Q.T.” (GRP/VMG) kicks it this week with a four-point move to 24* and
gains six new adds for second Most Added. New believers include Miami, Dallas
and Washington, DC ... Chris Botti's “Lisa” (Columbia) moves to 29, earns three
new adds and is breaking in the Southeast (a new add at WSJT/Tampa just about
closes out that region); it's strong in the Mountain and Pacific regions too.:In power
rotation in Los Angeles, “Lisa” sounds incredible on the radio ... No. 1 Most Added,
with eight, is Natalie Cole’s fabulous, hip-swaying “Tell Me All About It” (GRP/VMG),
produced by Tommy LiPuma. L.A., Detroit, Atlanta, Seattie, Sacramento and more.
Smash! ... Five new adds on Maysa’s “Friendly Pressure” (N-Coded), including Or-
lando and St. Louis ... A credible airplay pattern is building on Michael Manson'’s
“Outer Drve” (A440), with new adds including Miami and Washington, CC. It's up
to 16 plavs on KTWV/L.A. ... Don’'t miss Jimmy Sommers’ evocative “Falling for
You” (Higher Octave) ... And for a surprising, “I can’t believe my ears” experiance,
check out Rick Derringer’s “Hoochie Koo” (Big 3). Think demaos. :

— Carol Archer, Smooth Jazz Editor
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Stations and thelr adds listed alphabetlcally by market

WZMR/Albany, NY

PD/MD: Tim Durkee
LEE RITENOUR “Module™
WARREN HILL “Falien”
SHAKATAK “Under

KRQS/Alhuguergue, NM
PD: Paul Lavaie
MD: Jeff Young

No Adds

KNIK/Anchorage, AK
OM/PD: Aaron Wallender

MD: Jennifer Summers
RICHARD ELLIOT “Q.T
STEVE OLIVER “High”

WJZZ/Atlanta, GA

PD/MD: Nick Francis
2 JEFF GOLUB “Colg”
2 FOURPLAY “Ralin
2 NATALIE COLE “Telf

KSMJ/Bakersfield, CA

PD/MD: Chris Townshend
BOB BALDWIN “Single
EUGE GROOVE “Slam™

WNUA/Chicago, IL
OM: Bob Kaake
PD: Steve Stiles

No Adds

WNWV/Cleveland, OH

PD/MD: Bernie Kimble
5 NATALIE COLE “Ten"

WJZA/Columbus, OH
OM/PD/MD: Bill Harman

APD: Gary Wolter
No Adds

KOAI/Dallas-Ft. Worth, TX
PD: Maxine Todd

APD/MD: Bret Michael
STEVE OLIVER “High
KIM WATERS “House
RICHARD ELLIOT "C.T
JOE MCBRIOE "Keeping

KJCD/Denver-Boulder, CO

PD/MD: Steve Williams
CHUCK LOEB "Sarao’
EUGE GROOVE “Siam
3RD FORCE “Believe’

KVJZ/Des Moines, IA
PD: Mike Biakemore

MD: Becky Taylor
SADE "Somebody

WVMV/Detroit, Mi
PD: Tom Sleeker

MD: Sandy Kovach
JOE MCBRIDE “Morning
NATALIE COLE "Tell”

KUJZ/Eugene, OR

PD: Chris Crowley
GREG ADAMS "Roadhouse

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. Weidenheimer
GROUP 3 “Rall"
STEVE OLIVER “Bigh’

WYJZ/ndianapolis, IN

PD/MD: Carl Frye
No Adds

KCIY/Kansas City, MO
PD: Mark Edwards

MD: Michelle Chase
NESTOR TORRES “Gonna

KOAS/Las Vegas, NV
OM: vic Clemans

PD/MD: Erik Foxx
No Adds

KTWV/Los Angeles, CA
PD: Chris Brodie

APD/MD: Ralph Stewart
NATALIE COLE “Tell
808 JAMES “Noon

WJZN/Memphis, TN
PD: Norm Miller

CAVID BENOIT “Comes”
LEE RITENOUR “Module”

WLVE/Miami, FL

PD: Rich McMillan
MICHAEL MANSON “Drve”
RICHARD ELLIOT "Q.T.

WJZiMilwaukee, Wi

DM/PD: Sleve Scott
RICHARO ELLIOT *Q.T.*

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel

MD: Logan Parris
9 MAYSA“Pressure’
9 ARREAU & COCKER “Lost”
8 MICHAEL MANSON “Drive”
8 HICHARD ELLIOT "Melrose’

KRVR/Modesto, CA
PD: Jim Bryan

MO: Doug Wulff
GROUP 3 “Roll

WQCD/MNew York, NY
OM: John Mulien
PD/MD: Charley Connolly

o Adds

WJCD/Norfolk, VA

DM: Daisy Davis

APD/MD: Larry Hollowell
WO Adds

WL0Q/Orlando, FL
PD: Dave Kosh

MD: Patricia James
10 NATALIE COLE “Tell
5 VAYSA ‘Pressure’
1ECES OF A DREAM "Turning
STEVE OUIVER “High

WJJZ/Philadelphia, PA
OM: Anne Gress
PD: Michael Tozzi

MD: Joe Proke
KENNY G F/C. MGORE “Time"
GROUP 3 "Rall”

KYOT/Phoenix, AZ
PD: Shaun Holly
APD/MOD: Greg Morgan

No Adds

KJZS/MReno, NV
PD: Jay Davis
16 MAYSA “Pressure’
11 CHRIS BOTTI “Lisa”
RICHARD ELLIOTQ T,

WJZVRichmond, VA

OM/PD: Tommy Fieming
LEE RITENQUR “Module
JARREAU & COCKER “Lost™
MAYSA “Pressure”

KSSJ/Sacramento, CA
PD: Lee Hansaon

APD: Ken Jones
DAVIO BENOIT ~Comes ™
CHUCK LOER "Sarao”
NATAL{E COLE “Teil

WSSM/St. Louis, MO
OM: Mark Edwards

PD: David Myers
17 PETER WHITE “Bueno®
1 BOB BALDWIN “Singie
SUNNIE PAXTON “Save™
MAYSA “Pressure”

KBZN/Salt Lake City, UT

PD/MD: Rob Riesen
No Adds

KIFM/San Diego, CA
PD: Mike Vasquez

APD/MD: Kelly Cole
No Adds

KKSF/San Francisco, CA

APD/MD: Samantha Wiedmann
8 RICHARD ELLIOT “Shotgun™

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
No Adds

KJZY/Santa Rosa, CA
PD: Gordon Zlot

APD/MD: Rob Singleton
3 NATALIE COLE “Tel”
2 JEFF KASHIWA "Weekend™
1 CHRIS BOTTI "Lisa™

KWJZ/Seattle-Tacoma, WA
PD: Caroi Handley

MD: Dianna Rose
BOB BALDWIN “Single™
NATALIE COLE “Tell

WEIB/Springfield, MA
PD: Ben Casey

MD: Darrel Cutting
PIECES OF A DREAM "Timing
GROUP 3 “Rall”

WSJT/Tampa, FL
OM/PD: Ross Block
MD: Kathy Curtis
GREG ADAMS "Roadhouse
CHRIS BOTTI “Lisa’
JONATHAN BUTLER “Wake™
KENNY G F/C. MOORE “Time’

WJZW/Washington, DC
OM: Kenny King
PD: Carl Anderson

MICHAEL MANSON "Drive”
RICHARD ELLIOT "Q.T

JRN/(Jones NAC)/MNational
PD: Steve Hibbard

MD: Cheri Marquart
PIECES OF A DREAM “Turning”

42 Total Reporters

If Your Gareer is Programming...

This is Your Next Step

As the radio industry ckanges, you need to change with it

bl

BUDRSELGSSE BE Fordhe Power af Musie

If you're 3 programmer. the Radio Advertising Bureau now offers you the cppartunity to increase your knowledge of the business and your value
to your stetion. With your Gertified Radio Marketing Consuitant Programmers Accreditation (CRMC-PA), you'll combine your expertise in
Programm ng with the vital, career-building knowledge of Sales.

To get a frze copy of e CRMC-PA on CD-ROM, watch for it arriving on your desk soon; call the Radio Advertising Bureau
at 1-800-232-3131 or Iog on at http://www.rab.com.

Get the credit you deserve. Get certified!

www americanradiohistorv com
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| PART TWO OF A TWO-PART SERIES |

Needs, Wants And Fears

More lessons from imaging expert Nick Michaels

L ast week, in Part One of this series, I took you into the brilliant mind of Nick Michaels. This
week I conclude this educational discussion with one of the most creative men in radio.

R&R: You talked about i
speaking in a more human
voice and, specifically,
speaking to peoples needs,
wants and fears. Could you
tell me more about what you
mean?

NM: Let me use the Audi
reference to show you what
| mean by needs, wants and
fears. There’s this wonder-
ful spot for Audi where a
guy is driving the car, and
he looks about 40 to 45 years old.
He has a 9- or 10-year-old daughter
with him. In voiceover he’s talking
to himself as he’s driving down
beautiful country roads on a sunny
day, and he’s saying, “I figure if [
drive real stow and take all the back
roads, maybe [ can hold onto my
daughter a little longer.”

Now, that’s the only message in the
spot, this guy talking about his rela-
tionship with his daughter. What does
that have to do with the car? Absolute-
ly nothing. They spent $10 million on
a campaign where they didn’t talk
about the product. They didn’t talk
about the anti-lock brakes. They
didn’t talk about where you could get
the car. They didn’t talk about the
price. They didn’t tatk about why you
should buy it. They talked about this
man’s relationship with his daughter.

That’s brilliant advertising for the
overcommunicated world, because
the research indicates that Audi driv-
ers are fast-trackers, due to the price
point of the car. Every day when they
shave or put on their makeup, they ask
themselves this question, and it’s one
of their deepest fears: Am I making the
right choice here? Did 1 give up too
much when [ gave up Timmy’s recit-
al in order to be at that meeting to be-
come executive vice president. When

Nick Michaels

Audi comes along and rec-
ognizes that deep fear, the
viewer goes, “Wow, Audi
must be the car that under-
stands me best.”

In an overcommunicated
1 world, it’s not about making
a message that helps your
audience understand the
product; it’s about being the
product that understands
your audience. The audience
doesn’t have enough time to
understand your product. There are
just too many messages.

If I stopped to understand every one
of the 18,000 messages | get a day, |
couldn’t exist. So [ have to treat some
as junk mail. What people do is filter.
1t’s the same thing you do when you
go through your e-mail. Some of it is
spam, and if it’s spam, you're not even
going to open it.

R&R: And the goal is to touch the
listeners at the level of their needs,
wants and fears?

NM: Right. By attaching that Audi
message to the audience’s deepest
fear, we took that message out of the
junk-mail pile and put it at the very
top of the personal-mail pile. By not
talking about the car, by not selling,
the message was received.

R&R: How difficult is that to do?

NM: | do it every single day. It’s
not hard at all. It just requires a com-
pletely different perspective. It re-
quires you to have an open mind.

Let’s face it: You can buy Mc-
Donald’s coffee for 69 cents, or you
could pay $2.69 for Starbucks coffee.
Do you know why Starbucks gets to
charge $2 more for what is essential-
ly the same product? Because they
don’t sell coffee as a beverage, they
sell it as an experience. When it be-
comes an experience, it’s not only

T e i e

“In an overcommunicated world, it's not about
making a message that helps your audience
understand the product; it's about being the

product that understands your audience.”

s . S ——

about the coffee, it’s about the cup,
whether the cup is environmentally
friendly, what the store looks like,
what kind of music is playing in the
store — all kinds of stutt that has noth-
ing to do with the coffee.

R&R: [t sounds like the idea is to
decommoditize what has become a
commodity.

NM: Correct! It was a mistake in
the first place to try to turn the indus-
try into McDonald’s. The theory was,
“If we buy up every radio station and
make a formula for making French
fries and flip a switch, it'll be magic.”
But guess what? Radio is entertain-
ment, and, as such, you can’t tormu-
lize it. You can’t package it. It’s made
up of people — fragile, delicate,
weird, drunk, stoned, dysfunctional
people. It’s not IBM. It’s radio. It’s
entertainment. It’s the circus.

R&R: That reminds me of a peo-
ple-centered campaign that WNNX
(99X)/Atlanta is doing called I am
99X, " where, instead of having artists
and local celebrities say, “'I'm so and
50, and you're listening to 99X, " the
station has them come on and say.
“I'm so and so, and I am 99X." The
whole concept is to define the station
by its people.

NM: They should take it all the
way to its logical conclusion and have
the listeners say it.

R&R: Ir's funny you say that, be-
cause a critical part of the campaign
is involving the listeners, whether it s
on the air in promos or in print mar-
keting.

NM: Then they get it. It’s not about
anything other than the listener. Let
me give you an example of something
that works on that level from a really
scary time for the country. Shortly af-
ter Sept. 11,2001, I put together a top-
of-the-hour spot for KF1/Los Angeles
that went like this: “Cindy Reznik is
afraid. Every day as she drops her kids
offin school, she looks into their eyes.
Cindy wants to know what’s next.
That’s why she listens to KF1.” [t’s that
simple.

When you’re driving in your car
and you’re thinking that you’re afraid
and you hear, “Cindy Reznik is
afraid,” you resonate with that. The
dumb way to do it would be to say
something like, “At a time like this,
when you need to know, turn to blah,
blah, blah, because we have all the in-

www americanradiohistorv com
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Is it me, or has Jack Johnson been on the chart for the entire year?
Actually, it's been six months, but that’s still amazing. It's also making
it hard for me to date this picture, since I generally save photos when
a band is on the chart. That means that this one could have been tak-
en at any point between March and today. Oh, well. Seen here hanging
out sometime over the past six months at WKQX (Q101)/Chicago are
WKQX midday host Nikki, Johnson, Q101 Programming Coordinator Nicole
Claps and PD Tim Richards and Universal's Victor Lentini.

formation you need when you need
it.” That’s the way most radio does it:
telling you what you need and why
you should listen to them, as opposed
to saying that you are afraid, and be-
cause you are afraid, you want to
know what is happening. That’s a lis-
tener benefit. I'm not giving you a
doggy command; I'm telling you why
listening to this radio station will help
your life. Because it’s all about you;
it’s not about the radio station.

R&R: Let s talk about how stations
image themselves.

*

“Speak in a human
voice, empower your
listeners, write
powerfully, and read
humbly. All the power
of a message is vested
in the writing.”

N S R

NM: It’s almost all shit, practically
every single one. Have you heard this
one: “We play more music in the morn-
ing so you can listen longer.” Talk
about a dumb one. Has anyone figured
that one out? I said to my daughter,
“Sweetie, what do you think of that
one?” and she said, “It pisses me off,
Dad. When I get to school in the morn-
ing, 1 have to go in. Can you have the
program director talk to my principal
so 1 can hang out in my car for 20 more
minutes and listen longer?”

That’s nothing more than a program
director writing his desire. That’s the
biggest mistake they make. The GM
came in and said, “We need TSL,” so
the PD practically writes, “Listeners,
give me TSL.” :

R&R: Can you give me an exam-
ple of one that has been done right?

NM: Well, here’s one | created for
AC WNND (Windy 100)/Chicago.

It’s probably one of my favorites, be-
cause it hits on all three: needs, wants
and fears. The station’s audience is
35+ women, so keep that in mind.
What we came up with are the three
words that they care about most: “time
for you.” The radio station isn’t say-
ing, “We play more music in the
morning,” it’s saying: “Windy 100.3
— time for you.”

It’s all about giving that person
what she needs the most, that person
who is very much in need of time dur-
ing the day. It is a person who has to
juggle a job, take care of a family and
be both a mom and a wife. What you
have there is a radio station that is talk-
ing directly to the audience’s needs,
wants and tears.

It’s not about banging home a mes-
sage like “Classic rock that really
rocks™ or “The rock station.” I mean
“The rock station™? What the hell is
that? It’s so generic. You'd laugh if
you saw an advertisement that said:
“Coca-Cola — it’s soda!” But that’s
what radio is doing, and, let me tell
you, your message is competing with
Coca-Cola’s message. All messages
swim in the same ocean. They all
compete with each other, and there are
far too many in the overcommunicat-
ed world.

It comes down to this: Do you want
your message to be received, or do
you want to keep sending junk mail?
Speak in a human voice, empower
your listeners, write powerfully, and
read humbly. All the power of a mes-
sage is vested in the writing. Writing
is the single discipline that matters
most. It doesn’t matter if it is a play,
an essay, a movie or a radio piece, the
power of it is in the writing. No voice
can add power to weak words.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 214-370-5544
or e-mail:
Jkerr@radioandrecords.com
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W WeEX  ARTIST TITLE LABEL(S) s pLATS mpg:éo%s%us Wy TOTAL STaTIONS! MOSt Added@
11 REDHOT CHILI PEPPERS By The Way (Warner Bros.) 2974 61 348091 12 7600 wiw.rradds.com
2 2 JIMMY EAT WORLD Sweetness (Dreami//orks) 2609 -20 284803 17 70/0 . T T
4 € SYSTEM OF A DOWN Aerials (American/Columbia) 2442 +72 301021 13 70/0 USED The Taste Of Ink (Reprise) 23
3 4 HOOBASTANK Running Away (/sland/IDJMG) 2285 125 233687 21 7200 gg;ﬂmmﬁgﬂﬂ?m 'l\/IO(fA%/'/;)nute (Lava/Atiantic) :g
. , ere Is
5 5  INCUBUS Warning (/mmortal/Epic) ' ' ' ' ‘2009 -64 206906 19  66/0 STONE SOUR Bother (Roadrunner/IDJVG) 10
7 6 HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) 1878 -39 237161 16 69/0 TONIC Take Me As | Am (Universal) 10
9 0 TRUSTCOMPANY Downfall (Geffen/Interscope) 1822 +27 212837 14  69/0 3RD STRIKE Redemption (Hollywood) 9
8 8  NEW FOUND GLORY My Friends Over You (Drive-Thru/MCA) 1808 -33 195321 11 70A gl:)EENSS OIF”TtHE(:JUP:F)AGE No One Knows (Interscope) g
: 0.0, oateliite anlic,
10 9 VINES Get Free (Capitol) 1758 14 201525 13 740 OUR LADY PEACE Innocent (Columbia) -
6 10 PAPA ROACH She Loves Me Not (Dreaml/orks) 1736 211 152751 16 7310 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 7
18 (@ DISTURBED Prayer (Reprise) 1581  +345 184190 3 6710
11 12 KORN Thoughtless (/mmortal/Epic) 1561 -8 199656 10  66/0 g re e n W h e e |
15 @ 311 Amber (Volcano) | 1394 +27 205598 26 577 BREATHE
12 14 FILTER Where Do We Go From Here (Reprise) 1385 -5 121773 9 7000 .
16 @ WEEZER Keep Fishin’ (Geffen/Interscope) 1305 +22 169047 8 62 T e i o
14 16  DEFAULT Deny (TV7) 1202 76 121075 20 520 G°°‘:(Ezag£";‘::" el V\)I(’END ol 5
17 O  UNWRITTEN LAW Up All Night (Interscope) 1282 +26 114768 7 67/ A 99x’ KDGE DC’1 01. WZZN
Rt et o oSN GGl | 0, 1, W2 s o
1 1€ (Fiawiess/aerieryinterscope -
23 €@ CHEVELLE The Red (Epic) 997 +87 100304 8 590 NOW ON TOUR
22 € COLDPLAY In My Place (Capitol) 949 +18 130663 8  56/0 RN )
19 22 AUDIOVENT The Energy (Atlantic) 949  -216 70753 16 560
24 @ JACKJOHNSON Flake (Enjoy/Universal) 885 +18 87469 26 3500 Most Increased
21 24 CREED One Last Breath (Wind-up) 878 -87 91605 18  36/0 Plays
25 @ NICKELBACK Never Again (Roadrunner/IDJMG) 876 +18 65737 6  46/0
33 @ GAVINROSSDALE Adrenaline (Universal) 819 4209 123242 3 44/ i
27 27  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 749 79 65441 18 5000 ‘;EU“;;E;BEP”Z o wcnase345
. . ray I +
28 28 STAIND Epiphany (Flip/Elektr/EEG) 01 70 98932 17T 2500 | pypoig oF MUDD She.. (Flawless/Geffen/inerscope) +236
32 @ SEETHER Fine Again (Wind-up) 658 +37 57164 7 4501 GAVIN ROSSDALE Adrenaline (Universal) +209
40 € P.0.D. Satellite (Atiantic) 650  +195 89934 2 5077 P.0.D. Satellite (Atiantic) +195
31 @ LIFEHOUSE Spin (DreamWorks) 647 426 58842 4 38/ gg’:}%“gﬁl‘mﬂ? L(’T*C/t‘y)l R (750 +}‘7’i
ifestyles e Rich And... (Epic) +
30 32 BENKWELLER Wasted And Reaqy (ATO/RCA) 646 -3 50268 8 410 STONE SOUR Bother (Roacrunner/IDJMG) 156
34 €D LINKIN PARK Pts Of Athrty (Remix) (Warner Bros.) 630 +30 126328 6 2800 OUR LADY PEACE Innocent (Columbia) +150
26 34 BOXCAR RACER | Feel So (MCA) 619  -216 63451 17 480 SOMETHING CORPORATE | Woke... (Drive-Thru/MCA) +107
37 €D REDHOT CHILI PEPPERS Zephyr Song (Warner Bros.) 615  +80 129120 4 193 | GREENWHEEL Breathe (Island/IDJMG) +88
29 36 OURLADY PEACE Somewhere Out There (Columbia) 614  -109 49418 20 3200
36 € N.E.R.D.Rock Star (Virgin) | | 578 +10 79610 11 31A Most Played
38 €D WHITE STRIPES Dead Leaves And Dirty Ground (Third Man/V2) 570 +60 86278 6 4273 Recurrents
47 €D STONE SOUR Bother (Roadrunner/IDJMG) 502  +156 77863 2 41110
39 40 DAVE MATTHEWS BAND Where Are You Going (RCA) 467 -2 51901 14 230 T Tt L

- 44 @ OKGO Get Over It (Capitol) 452 +18 41143 2 45/4 | STAIND For You (Flp/Elekra/EEG) -

. 42 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) ~ 449 +48 33866 2  28/3 | SYSTEMOF A DOWN Tolx'C'W (Amf?ffcaf“;‘;/wbg) 339

& | 35 43 EMINEM Without Me (Shady/Aftermativinterscope) W78 Tae 16 360 | B e ) 6s

@ OURLADY PEACE Innocent (Columbia) 402 +150 31978 13 JIMMY EAT WORLD The Middle (DreamWorks) 755

@ STROKES Someday (RCA) 381 +192 76457 1 334 EARSHOT Get Away (Warner Bros.) . 74

X @ SUGARCULT Pretty Girl (The Way) (Ultimatum/Artemis) 381 +81 38246 1 355 LNNng:J%'ExV'Lmu Wf;r; *36;7 ilmmortzjl/fp/c) gg
. .. eein’ Ked (/nterscope,

2 45 @ 30SECONDSTO IMARS' Capricorn (/mmorja//V/rg/n) 375 +19 29760 3 344 LINKIN PARK In The End (Warmer Bros.) 608
43 48 QUARASHI Mr. Jinx (Time Bomb/Columbia) 365 -13 43681 3 321 DEFAULT Wasting My Time (TVT) 602
41 49 P.0.D. Boom (Atlantic) 361 76 29597 20 320 P.0.D. Alive (Atiantic) 589

[Debut> @) GREENWHEEL Breathe (/sland/IDJMG) 358 +88 34714 1 3772 | P.0.D.Youth Of The Nation (Atlantic) 349
KORN Here To Stay (/mmortal/Epic) 541
76 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
Dlaced frst. Songe bl . 20 e moved 1o recurant st 20 woeks e it oot st s i i momat o e e e nease 1 e | | R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

R&R Alternative #1 Most Added!

Over 25 stations including: KRO@ KDGE KTBZ CIMX KPNT WXTM
l . .« I WAQZ KWOD KXRK KXTE WMRQ WPLA WDYL WRAX

“THE TASTE OF INK"

On Ozzfest Now.
Touring This Fall With Box Car Racer Eq~—D

Freeze management

theused.net FrePriSereCordS.COM oo aprue s wme: M Grou. ar A0, e warme compeny
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I've been listening to a mix of new and old
B recently, lots of David Bowie, Wire, Certain
= - Ratio, Spiritualized, The Rapture, Poly-
phomc Spree, Mclusky, Radio 4, Lemon
. Jelly and The Delgados. # I'm really look-

2 g ing forward to hearing the new Richard

Jenn Lﬂ“Cha“ Ashcroft. I'm a huge Verve fan, so anything
Director/Radio Pmm:tmns’ * this man lends his voice to, I'm behind.
Begg}!:ﬁﬁiﬂqu i Also looking forward to working the new

M.N*.&-G:-'o(-!'{-' e R

ﬁfﬁm”“m’ i
Lemon Jelly and Delgados records.

They're brilliant! # | was lucky enough to go to the Glaston-
bury Festival in the U.K. | saw a ton of bands that weekend.
Highlights were Badly Drawn Boy, Elbow, Doves, Coldplay
(the new album is so damn good), Mull Historical Society,
Manu Chao, Orbital, Charlatans, The White Stripes, lan
Brown, Dot Allison and last, but certainly not least, meeting
Joseph Arthur and seeing him play in the new band tent shortly after. He’s
amazing! Who is putting that record out stateside?

his week we see a nice tide of new music.

Up front are Reprise’s The Used, whose §
“The Taste of Ink” scores an impressive 23 sta- |
tions out of the box ... Not far behind are Au-
thority Zero, Lava's first offering to the format.
With 16 adds this week behind “One More
Minute,” the band — and label — are off toa | BLES &
damn good start ... Box Car Racer followup
their great song “ Feel So” with “There Is.” With 14 stations behind it {including
12 adds), it looks like it is on its way up the chart in a similar fashion ... Let’s not
forget Tonic’s “Take Me as | Am,” which returns the band to their hit-song roots
and pulls in 10 adds; 3rd Strike, whose “Redemption” is turning a lot of heads
and grabs 13 stations (nine adds) its first week out; and Queens Of The Stone
Age, who grab 11 stations way early (including eight adds) behind “No One
Knows" ... Did you check out the Riddlin’ Kids’ sales? This one looks like it may
end up being like 311 or Jack Johnson — a project that has the legs for the
long haul, even if radio has to be dragged in kicking and screaming ... Finally, to
my fellow panelists who ridiculed my choice of Stone Sour’s “Bother” at the “Rate-
a-Record” panel at this year's R&R Convention, check out their debut in the top
40 on well over half the Alternative panel (insert Dr. Evil laugh here). RECORD
OF THE WEEK: Theory Of A Deadman “Nothing Can Come Between Us”

— Jim Kerr, Alternative Editar

Alterna tl ve Actlon

armisT: Aimee Allen
waseL: Elekira/EEG

By KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

PO Y -

Aimee Allen, where have you been all our lives?
We’ve been hankering for a kick-ass rock
chick to come along and tear things up for ages.
Somewhere between Joan Jett’s 1982 hit “I
Love Rock ’n’ Roll” and the 2002 version, re-
corded by an overexposed ex-Mouseketeer who
believed it to be a Pat Benetar song, something
went terribly wrong.

Maybe the turning point was when Liz Phair
got married and had a baby. Or maybe it was
when Courtney Love switched from making
hard rock to making life hard for rockers (espe-

s v & % % o4 3 & ¥ @ % & %

cially the surviving members of Nirvana). I'm

not sure how it happened, but we woke up one
day and the music business had been entirely
Lilith-ized. And an eamnest hippic chick with an
acoustic guitar just isn’t going to cut it at Alter-
native radio.

But Aimee Allen is. When you first hear her
razor-edged rasp cutting through the guitar-
heavy track on “Revolution,” it's like sitting
down to a multicourse steak dinner after a month
of nothing but Cheese Pufls.

ler full-length debut, due out on Elektra in
October, features a phalanx of hard-rockers, in-
cluding A Perfect Circle’s Josh Freeze on
drums, The Deftones’ Stephen Carpenter on
bass and Trust Company’s Kevin Palmer on
guitar. Producer Don Gilmore brought the kind
of big guns to the project that previously
rocked Linkin Park, Lit, Pearl Jam and Union
Underground. The lead single, “Revolution,”
is about as far as you can get from whiny, girl-
ish treble and wimpy, cotfeehouse guitar pluck-
ing. Thank God.

You haven’t seen the likes of Aimee Allen in
a long time, but if you think you've seen her
somewhere before, you might be right. Allen
isn’t limited to being rock star in real life; she
also plays one on TV — or she did, for a brief

Aimee Allen

stint a few years ago on MTV's Undlressed. And,
thanks to the always-helpful Google and some
dangerously obsessed fans of daytime televi-
sion, 1 dug up evidence that Ms. Allen also ap-
peared as a musician in a few episodes of The
Bold and the Beautiful. If you're wondering
what a rock chick might be doing on a show
with a name like that, you obviously haven’t
gotten a good look at her.

When you consider the amount of attention
chicks can get just for looking good, imagine the
response of your teenage male listeners when
they hear this gorgeous girl really rock. But
don’t take my word for it: A few weeks ago
Homie of KXTE/Las Vegas® It Hurts When I Pee
reported “massive interest in Aimee Allen ...
Phones were flooded with curiosity.”

Ask the average Alternative listener what life
is all about, and he probably couldn’t sum it up
better than the *70s motto “‘sex., drugs and rock
0’ roll.” Allen has reportedly said, “Rock *n’roll
should never come third on any list,” which is
a good point. And drugs just aren’t as cute as
they were 30 years ago. But, when it comes to
sex and rock 'n’"roll, Allen’s definitely got those
covered.

Showcase Your Brand. Anywhere on the Planet.

Hit a home run with plastic banners that get
your name out — indoors or outdoors! Leading TV
and radio stations, professional sports teams
and non-profits are praising the effectiveness of
Banners On A Roll®. Give us a call. Let us i

help you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com
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- America’s Best Testing Alternative Songs 4 f. Artist
12+ For The Week Ending 8/23/02. . TOP 20 SP ec”alty e
= : T Ea
— o ® August 23, 2002
Artist Title (Label) LW  Familiarity Burn TD Familiarity Burn
HOOBASTANK Running Away (Isiand//DJMG)  4.13 414  96%  28%  4.03 97%  31% 1. QUEENS OF THE STONE AGE (/nterscope) “No One Knows
INCUBUS Warning (Immortal/Epic) 407 405 95% 2%  3.96 95%  28% 2. NERF HERDER (Honest Don’s) “Welcome To My World
TRUSTCOMPANY Downfalt (Geffer/Interscope)  3.99  4.07  71%  10%  3.88 70%  10% 3. CLINIC (Domino/Universal) “Walking With Thee
NEW FDUND GLDRY My Friends... (Drive-Thru/MCA) 3.95  3.93  81%  18%  3.83 80%  18% 4. JULIANA THEORY (£pic) “Do You Believe Me
OUR LADY PEACE Somewhere Out There (Columbia) 3.94 3.96  91%  20%  3.84 91%  22% 9. USED (Reprise) “The Taste Of Ink”
JIMMY EAT WORLD Sweetness (DreamWorks) 3.93 3.5  90%  26%  3.93 88%  25% 6. PULP (Rough Trade) Various
AUDIOVENT The Energy (Atiantic) 390 398 66% 12%  3.81 65%  12% 1. LIARS (Mute) “Mr Your On Fire Mr”
UNWRITTEN LAW Up All Night (/nterscope) ~ 3.88  3.76  66% 8%  3.75 66%  10% 8. SPOON (Merge) “The Way We Get By”
SYSTEM OF A DOWN Aerials (American/Columbia) 3.87  3.87  92%  25%  3.81 94%  27% 9. DAGNASTY (Revelation) “Ghosts”
RED HOT CHILI PEPPERS By The Way (Wamer Br0s) 3.86 3.84  95%  28%  3.74 96%  32% 10. OKGO (Capitol) “Get Over It”
DISTURBED Prayer (Reprise) 3.84 - 59% 8% 376 62% 10% ~11. KENNEDY SOUNDTRACK (/nstant Karma) “Killing Music”
PUDDLE... She Hates Me (Flawiess/Geffeninterscope) 3.82 379  T7%  16% 373 71%  18% 12. GLASSJAW (Warner Bros.) “Ape Dos Mil”
DEFAULT Deny (TV7) 381 3.85 85%  20% 376 88% 22% 13. GUTTERMOUTH (Epitaph) Various
STAIND For You (Flip/Elektra/FEG) 381 3.8 92% 39% 3.77  94%  42% 14. S.T.U.N. (Warner Bros.) “Boys & Girls”
BOX CAR RACER | Feel So (MCA) 3.81 3.87 86% 28% 375 88%  28% 15. BRAD (Rediine) “La, La, La”
PAPA ROACH She Loves Me Not (DreamWorks) 3.80 3.88  95%  28% 373 95%  31% 16. CATO SALSA EXPERIENCE (Emperor Norton) “So The Circus”
WEEZER Keep Fishin' (Geffen/Interscope) 3.76 38 17% 15% 371 76%  16% 17. MIGHTY SIX-NINETY (/ndependent) “Overnights”
KORN Thoughtless (Immortal/Epic) 3.74 378 B82%  18% 377 85%  17% 18. ALABLASTER (Veronica) “The Rave In Sharka Park
PUDDLE... Drift & Die (Flawless/Geffern/nterscope) 3.73  3.77  94%  35% 367 96% 38% 19. PUBLIC ENEMY (Koch) “Son Of A Bush”
FILTER Where Do We Go From Here (Reprise)  3.70  3.69  79%  12% 3.65 80%  12% 20. SPARTA (DreamWorks) “Cut Your Ribbon”
NICKELBACK Never Again (Roadrunner/IDJMG) 3.69 377  81%  20% 3.5 B1% 21% Ranked by total number of shows reporting artist.
GAVIN ROSSDALE Adrenaline (Universal) 3.66 - 46% 6% 3.53 48% 6%
CHEVELLE The Red (Epic) 365 365 50% 7% 360 50% 7% R R T — T
C. KROEGER... Hero (Roadrunner/Columbia/lDJMG)  3.63 359  96%  56%  3.50 97%  57% R ecor d 0 {,‘ Th e we ek G
JACK JOHNSON Flake (Enjoy/Universal) 361 361  53% 16% 3.66 55%  15%
311 Amber (Volcano) 358 363 85% 34% 3.60 87%  33%
CREED th (Wind 8 3.42  93%  39% 3.35  95%  42% gl T UL o)
UEIE! s =3 : g g ° |  Label: HEAVENLY/ASTRALWERKS
VINES Get Free (Capitol) 3.45 358 76%  22% 338 75%  24% If you find folk music boring, one-dimensional and out- |
HIVES Hate To Say... (Burning/Epitaty/Sire/Reprise) 3.45  3.70 7%  27% 336 79% 28% . dated, and you feel exactly the same way about electroni-
COLDPLAY In My Place (Capitol) 345 337  60% 12%  3.44 64%  12% ca, you need to meet Beth Orton. # You might not think
~ these opposites would be so attractive, but on her latest,
Total sample size is 542 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike  Daybreaker, Orton manages to make two seemingly incompatible forces trans-
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the | ~ form each other into something entirely new. It's a total dream date: stylish,
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample ~ spacey electronica meets solid guitar-based folk; listeners fall in love. # If
composition is based on persons 72+. TD = Target Demo (Males 78534). Persons are screenen_i via the Internet. ~ you're still having doubts, collaborators Ryan Adams, The Chemical Brothers,
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are h M Ben W. dE lou Harris will i [ hat D
not meant to replace callout research. The results are intended to show opinions of participants on the Internetonly. | Johnny "arrge=mivvatt Ang Smplieliisarrs Wil Sgslyeonyeeyeu g Zay
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio | ~ breakeris an all-star orgy of gorgeous sound.
Stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of — Katy Stephan, Alternative Speciaity Editor
Premiere Radio Networks. ) y
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Alternative

Stations and their adds listed alpllalzetically by /}Iar/rel

WHRL/Albany, NY *
OM/PO/APD/MD: Lisa Biello

14 AUTHORITY ZERO “Minute”
14 USED "Ink”
OUR LADY PEACE “Innacent”

KTEG/Albuguergue, NM *
PD: Ellen Flaherty
MD: Adam 12

3 QUEENS OF. "Knows"
STROKES “Someday”

WNNX/Atlanta, GA *
PO: Leslie Fram
APD: Chris Williams
MD: Jay Hamen
No Adds

WJSE/Atiantic City, NJ *

OM: Lou Romanini

PD: Al Parinelio

MD: Jason Ulanet
3RD STRIKE “Redemption”
AUTHORITY 2ER0 “Minute”
BOX CAR RACER “There”
LOUDERMILK " Aches™
S.TUN "Boys”
TONIC “Take™
USED “Ink’

KROX/Austin, TX *

PD: Melody Lee

MD: Toby Ryan

1 QUEENS OF.. "Knows
30 SECONDS TO MARS "Capncom’
MIOTOWN “Movie”
QUARASH! “Jinx"

KNXX/Baton Rouge, LA *
PD/MD: Randy Chase
APD: Bilt Jackson

1 STORE SDUR "Bother’
1 EARSHOT “Afraid
OUR LADY PEACE “Innacent

WRAX/Birmingham, AL *

PD: Susan Groves

APD: Hurricane Shane

MD: Mark Lindsey

9 QUEENS OF. “Knows'
DASHBOARD. "Saints”
THEORY OF A DEADMAN “Nething
USED "ink

KQXR/Baise, 10 *

PD: Jacent Jackson

MO: Katlao
SUGARCULT “Pretty

WBCN/Boston, MA *

OM: Tony Berardini

VP/Programming: Oedipus

APD/MD: Steven Strick

1 0K GO "Over”

1 LIFEHOUSE "Spin’
BOWLING FOR SOUP “Bac”

SOMETHING CORPORATE "Woke"

WFNX/Bosten, MA *
PD: Cruze
APD/MD: Kevin Mays
1 GOOD CHARLOTTE “Famous”
1 AUTHORITY ZERQ “Minute”
4 STONE SOUR “Bother”

3RD STRIKE “Redemption

WEDG/Buffalo, NY *
PD: Lenny Diana

MD: Ryan Patrick

1 AUTHORITY ZERD "Minute”

WAVF/Charleston, SC *
PD: Greg Patrick

APD/MD: Danny Viliaiobos

4 TONIC “Take”

WEND/Chariotte, NC *
PD: Jack Daniel

APDMD: Kristen Honeycutt
1 GDLOFINGER “Me

WKQX/Chicago, IL*

PD: Tim Richards

APO/MD: Mary Shuminas

AMD: Nicole Chuminatto
No Adds

WZIN/Chicago, IL *

PD: Bill Gamble

APD: Steve Levy

MD: James VanOsdol

2 AVRIL LAVIGNE "SkBer
NERD. “Star
BOWLING FOR SOUP “Bad”
HOOBASTANK “Remember”
TRUSTCOMPANY "Me

WAQZ/Cincinnati, OH *
PD: John Michael
APD/MD: Shaggy
10 INCUBUS "Are”
5 USED “Ink
600D CHARLOTTE “Fanivus

WXTM/Cieveland, OH *
PD: Kim Monroe
APD: Pete Schiecke
MD: Dom Nardella
30 SECONOS TO MARS “Capricorn
RED HOT CHILI. . “Song
USED ®Ink"

WARQ/Columbia, SC *

0M/PD/MO: Gina Juliano

2 BLINOSIDE “Piitul”

1 WHITE STRIPES | eaves™
AUTHORITY ZERO "Minute’
FINCH “Letters’

POD. “Satelitte’
LOUDERMILK "Aches

WWCD/Columbus, OH *
PD: Andy Davis
MD: Jack DeVoss

BRAD "La’
DASHBOARD... “Saits
QUEENS DF.. "Knows”

SCAPEGOAT WAX “Lost”
JON SPENCER BLUES.. “Said”

KDGE/Dalias-Ft. Worth, TX *
PD: Duane Doherty
APD/MD: Alan Ayo
2 USED*Ink
BOX CAR RACER "There"
PO.D. “Satellte”

WXEG/Dayton, OH *
PD: Steve Kramer

MD: Boomer

1 STONE SOUR “Bother”

KTCL/Denver-Boulder, CO *
PD: Mike D’Connor
MD: Sabrina Saunders

WEEZER "Fishin”

CiMX/Detroit, MI *
PD: Murray Brookshaw
APD: Vince Cannova
MD: Matt Franklin

30 SECONDS TO MARS "Capricorn”
AVRIL LAVIGNE “Skger"

KNRQ/Eugene-Springfield, OR
PD: Chris Crowley
APDMD: Stu Allen

PO.D. “Sateline”

STONE SOUR “Bather”

KXNA/Fayettevilie, AR
PO: Margot Smith
5 AUTHORITY ZERQ “Minute"
5 GODD CHARLOTTE “Famous”
STUN. “Boys
MAD AT GRAVITY "Away”

WJBX/Ft. Myers, FL*
PD: John Rozz
APD: Fitz Madrid
MD: Jeff Zito
1 BLINOSIOE “Pittul
GOOD CHARLOTTE “Famous
STROKES "Someday

KFRR/Fresno, CA *
PD: Chris Squires
MO: Reverend

NEW FOUND GLORY "Over”
FINCH “Letters”

WGRD/Grand Rapids, M1 *
PO: Bobby Duncan
MD: Michae! Grey
1 30 SECONDS TC MARS “Capricom
AUTHORITY ZERO "Minute”
BOX CAR RACER "There"
QUR LADY PEACE “Innocent
STONE SOUR “Bother

WXNR/Greenville, NC *
PD: Jeff Sanders
APD: Turner Watson
GAVIN ROSSOALE "Adrenaine
STONE SOUR “Bother”
WHITE STRIPES “Leaves”

WEEQ/Hagerstown, MD
PD: Brad Hunter
APD: Dave Roberts
OUR LADY PEACE “Innocent”
GOOD CHARLOTTE "Famous’
TONIC “Take™
OK GD “Over”

Reporters

WMRQ/Hartford, CT *

PD: Todd Thomas

MD: Chaz Kelly

10 USED "ink"

7 BLINDSIOE “Pful”
GREENWHEEL “Breathe”
OUR LADY PEACE “Innocent™

KUCD/Honotulu, HI *

PD: Jamie Hyatt

MD: Ryan Sean
BUINDSIDE *Pitiul
SOMETHING CORPORATE “Woke™
USED “ink”

KTBZHouston-Galveston, TX *
PO/MD: Steve Robison

APD: Eric Schmidt

4 USED “Ink”

3 STUN. “Boys'

2 BOX CAR RACER "There”

1 STONE SDUR “Bother”

WRZX/Indianapolis, IN *
PD: Scott Jameson
MD: Michaet Young
2 3RD STRIKE “Redemption”
1 AUTHORITY ZERD "Minute”
SUGARCULT “Pretty”
TONIC “Take

WPLA/Jacksonville, FL *
PD: Scott Petibone
APD/MD: Chad Chumley
9 TAPROOT “Poem
3 USED "Ink’
THEORY OF A DEADMAN “Nathing

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark E. McKinn
GOBO CHARLOTTE “Famous”
TONIC “Take
USED “Ink”

KRBZ/Kansas City, KS *

DM/PD: Mike Kaplan

APD: Andy West

MD: Todd Violette

25 GAVIN ROSSDALE “Adrenaling’

5 GOOD CHARLOTTE “Famous’
AUTHORITY ZERC "Minute”
BREAKING BENJAMIN “Poly”

WNFZ/Knoxville, TN *
PD: Dan Bozyk

APD/MD: Anthony Proffitt
AMD: Opie Hines

1 BLINOSIDE “Pdul"

KFTE/Lafayette, LA *
PD: Rob Summers

MO: Scott Perrin

2 GAVIN ROSSDALE “Adrenaline”

1 POD "Sateline”
TONIC “Take”

WWDX/Lansing, Ml *

PD: Chili Walker

MD: Kelly Brady

1 SCAPEGOAT WAX “Lost
BOWLING FOR SOUP *Bad
DEAF PEDESTRIANS "Super”

KXTE/Las Vegas, NV *
PO: Dave Wellington
APD/MD: Chris Ripley

2 CLOCKWISE "Lay”

1 USED “Ink”

KLEC/Little Rock, AR *

Oir./Prog.: Lary LeBlanc

MD: Peter Gunn

9 USED "Ink’

1 3R0 STRIKE "Redemption”
FINCH “Letters”

STUN. “Boys”
TONIC “Take"
80X CAR RACER “There"

KROG/Los Angeles, CA *
VP/Prog.. Kevin Weatherly
APD: Gene Sandbloom

MO: Lisa Worden

14 SOMETHING CORPORATE ‘Woke
12 PUDDLE OF MUDD “Hates™

11 USED “Ink"

3 TORI AMOS “Sorta’

WLRS/Louisville, KY *
Dir/Prog.: J.D. Kunes
PD: Lance
MD: Annrae Fitzgeraid
1311 “Amber
PO D. “Satelite’
TONIC "Take"

WMAO/Madison, Wi *

PD: Pat Frawley

MD: Amy Hudson

1 WHITE STRIPES "Leaves™

1 GAVIN ROSSDALE “Adrenafine’
SOMETHING CORPORATE “Woke’
SUGARCULT “Pretty
UNWRITTEN LAW “Up

WMFS/Memphis, TN *
PD: Rob Cressman
MD: Mike Killabrew

No Adds

WZTA/Miami, FL *

PD: Troy Hanson

APD/MD: Lee Daniels
AUTHORITY ZERD “Minute’
EARSHOT "Afraid”
PUODLE OF MUOD “Hates
OUR LADY PEACE "Innocent’

KMBY Morerey-Safinas. CA *

OM: Chris White

PD: Kenny Alten

APD/MD: Opie Taylor

13 USED “ink’

5 RED HOT CHIL! . “Song

4 INCUBUS “Are"
NO DOUBT FLADY SAW "Undemeath'
SYSTEM OF A DOWN “Psycho
TRUSTCOMPANY “Hover”

WBUZ/Nashville, TN *
PD: Brian Krysz
3RD STRIKE “Redemption
AUTHORITY ZERD “Minute’
BREAKING BENJAMIN “Poly
QUEENS OF. "Knows’

f

WRRV/Newburgh, NY
POMOD: Andrew Boris

26 JACK JOHNSON “Fiake”
GOOD CHARLOTTE “Fameus™

KKND/New Orleans, LA *
OM/PO: Dave Stewart
MD: Sig

OK GO "Over”

WXRK/New York, NY *

PD: Steve Kingston

MOD: Mike Peer
TRUSTCOMPANY “Me"

WROX/Norfolk, VA *
PO: Michele Diamond
MD: Mike Powers

No Adds

KQRX/0dessa-Midland, TX
PD: Michael Todd Mobley
17 AVRIL LAVIGNE "Sker
17 GAVIN ROSSDALE “Adrenaling’
CLINIC “Thee"
TONIC "Take"
LOUDERMILK “Aches”
STUN “Boys
AUTHORITY ZERO “Minute

WJRR/0rlando, FL *
PD: Pat Lynch
MD: Dickerman

3 GOOD CHARLOTTE “Famaus”

2 QUR LADY PEACE “Innacent”

1 BOX CAR RACER “There”
3RO STRIKE “Redemption”
AUTHORITY ZERO “Minute

WOCL/Orlando, FL *

PO: Afan Amith

APDMD: Bobby Smith
STROKES “Someday

WPLY/Philadelphia, PA *
PD: Jim McGuinn
MO: Dan Fein

POO "Satelite’

STROKES "Someday

KEDJ/Phoenix, AZ *
PD: Nancy Stevens
APD: Dead Air Dave
MD: Robin Nash

30 BOX CAR RACER “There"

29 AUTHORITY ZERD “Minute”
GREENWHEEL “Breathe'
KOTTONMOUTH KINGS "Vibes'

KZON/Phoenix, AZ *
OM/PD: Tim Maranviile
APDMD; Kevin Mannion

ELIOT SLOAN “Want
TONIC “Take

WXDX/Pittsburgh, PA *
PD: John Meschitia
MD: Vinnie

No Adds

WCYY/Portland, ME
PO: Herb Ivy
MD: Brian James

3RO STRIKE *Redemption”
STONE SOUR “Bother”
USED “Ink”

KNRK/Portland, OR *
PD: Mark Hamitton
APOMD: Jayn
2 0K GO “Qwer”

STONE SOUR “Bother”

WBRU/Providence, RI *
PD: Tim Schiavelli
MD: Alicia Mutlin

No Adds

KRZQ/Reno, NV *
DM: Rob Biaze Brooks
APD: Jeremy Smith
MD: Matt Diablo

9 USED “fnk"

3 REQ HOT CHILI... "Song’
1 CLINIC "Thee

WDYL/Richmond, VA *

PD: Mike Murphy

MD: Keith Dakin
LOUOERMILK "Aches”
QUEENS OF... “Knows”
USED “Ink”

KCXX/Riverside, CA *
OM/PD: Kelli Cluque
MO: Daryl James
3 STONE SOUR “Bother”
PO D. "Satellte
SEETHER “Fine

chburg, VA*

PD/MD: Don Watker

3RO STRIKE "Redemption”

AUTHORITY ZERC "Minute”

BOX CAR RACER “There"

STUN. "Boys”

TONIC “Take”

USED “Ink"

WINE/Rochester, NY *
OM/PD: Mike Danger
MO: Viotet

SUGARCULT “Pretty

KWOD/Sacramento, CA *
PD: Ron Bunce
APD: Boomer
1 AUTHORITY ZERD “Minute”
1 AIMEE ALLEN “Revoiution”
3JRD STRIKE “Redemption
STUN “Boys”
TONIC “Take'
USED “Ink"
LOUDERMILK "Aches”

KPNT/SI. Louis, MO *
PD: Tommy Mattern
MD: Jeff Frisse
APD: Jeft “Woody" Fife
1 USED “Ink"
OUR LADY PEACE “Innocent’

KXRK/Salt Lake City, UT *
PD/MO/NP/Ops. & Prog.: Mike S
9 BOX CAR RACER “There”

9 GOOD CHARLOTTE “Famous™

5 STONE SOUR “Bother”

4 USED “Ink"

1 GOLDFINGER ‘Me"

XTRA/San Diego, CA *
PD: Bryan Schack

MD: Chris Muckley

6 QUEENS OF.. "Knows”

2 FISCHERSPOONER “Emerge”

KITS/San Francisco, CA *
PD: Sean Demery
MO: Aaron Axeisen
2 JURASSIC 5 “Golden
2 SPARTA “Ribbon”
2 QUEENS OF . “Knows
PUDOLE OF MUDD "Hates™

KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez
MD: Dakota
17 BOX CAR RACER "There”
16 QUEENS OF . “Knows'
2 NERF HERDER “World"
BLINDSIDE *Pititul”
POD. "Satelite”
OK GO “Over”

KNDO/Seatte- Tacoma, WA *
PD: Phil Manning
APD: Jim Keller
MD: Seth Resler
BOX CAR RACER “There'

KSYR/Shreveport, LA *
PO/MD: Johnny Maze
4 EMINEM “Closet
1 SOMETHING CORPORATE “Woke
BOX CAR RACER “There”
USED "ink"

WKRL/Syracuse, NY *

OM/PD: Mimi Griswold

APD/MD: Athie Weber

1 AUTHORITY ZERO ‘Minite”
3RO STRIKE “Redemption’
DASHBOARD. “Sants”
STONE SOUR "Bother”

WXSR/Tallahassee, FL
PO: Steve King
MD: Meathead

6 CHEVELLE "Red”
USED “Ink”
3RO STRIKE “Redemption”
AUTHORITY ZERD Minute"
CLINIC “Thee

WSUN/Tampa, FL *
DM: Chuck Beck
PD: Shark

No Adds

KFMA/Tucson, AZ *
PD: Libby Carstensen
MD: Matt Spry

16 BOX CAR RACER “There”
1 TAPROOT “Poem”
1 USED “Ink”

KMYZ/Tulsa, 0K *
PD: Lynn Barstow
MD: Corbin Pierce

No Adds

WHFS,Washington, DC *
PO: Robert Benjamin
APD: Bab Waugh
MD: Pat Femise
3 SR-71 “Tomonow
GO “Over"
PO.0 "Satelitte
TAPROQT “Poem”

WWDC/Washington, DC *
PD: Buddy Rizer
MD: LeeAnn Curtis

No Adds

WPBZWest Palm Beach, AL *

0M/PO: John D'Conneti

MD: Eric Kristensen
AIMEE ALLER “Revolution
AUTHORITY ZERC "Minute”
SUGARCULT *Pretty’

WSFM/Wilmington, NC
PD: Knothead

4 BOX CAR RACER "There’
4 LOUDERMILK “Aches

*Monitored Reporters
86 Total Reporters

76 Total Monitored

10 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (1)
WWVV/Savannah, SC

Stroke 9

“100 Girls”
Big Phones:

New & Acltive

EMINEM Cleanin’ Out... (Shady/Aftermath/interscope)

Total Plays: 358, Total Stations: 23, Adds: 1

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)

Total Plays: 345, Total Stations: 33, Adds: 7

Indicator

Most Added.-
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)
AUTHORITY ZERO One More Minute (Lava/Atiantic)
P.0.D. Satellite (Atfantic)

BLINDSIDE Pitiful (Elektra/EEG)
Total Plays: 343, Total Stations: 36, Adds: 5

FINCH Letters To You (Drive-Thru)
Total Plays: 316, Total Stations: 28, Adds: 3

SPARTA Cut Your Ribbon (DreamWorks)
Total Piays: 307, Total Stations: 32, Adds: 1

SOMETHING CORPORATE | Woke Up... (Drive-Thru/MCA)
Total Plays: 256, Total Stations: 22, Adds: 5

STROKE 9 100 Girls (Cherry/Universal)
Total Plays: 240, Total Stations: 19, Adds: 0

GOO GOO DOLLS Big Machine (Warner Bros.)
Total Plays: 182, Total Stations: 10, Adds: 0

BOX CAR RACER There Is (MCA)
Total Plays: 145, Total Stations; 14, Adds: 12

DISTILLERS City Of Angels (Hellcat/Epitaph)

STONE SOUR Bother (Roadrunner/IDJMG)

0K GO Get Over It (Capitol)

USED The Taste Of Ink (Reprise)

3RD STRIKE Redemption (Hollywood)

BOX CAR RACER There Is (MCA)

CLINIC Walking With Thee (Domino/Universal)
LOUDERMILK Estrogen Oxygen... (DreamWorks)
S.T.U.N. Boys And Girls (Warner Bros.)

TONIC Take Me As | Am (Universal)

CHEVELLE The Red (Epic)

; JACK JOHNSON Flake (Enjoy/Universal)

OUR LADY PEACE Innocent (Columbia)
BLINDSIDE Pitiful (Elektra/EEG)

GAVIN ROSSDALE Adrenaline (Universal)

MAD AT GRAVITY Walk Away (ARTISTdirect)
AVRIL LAVIGNE Sk8er Boi (Arista)

NERF HERDER Welcome To My World (Honest Don’s)

KCNL (#1)
wBuUZ (#1) §

WLRS, WMRQ

Already On:
Live105, KTBZ, KDGE,
KZON, WROX and more

Record in stores 10/1
) Total Plays: 138, Total Stations: 8, Adds: 0

cherry Songs ranked by total plays

e o 55
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W WEX ARTIST TTLE LABELS) PLATS
1 1 BRUCE SPRINGSTEEN The Rising (Columbia) 320
2 2 DAVE MATTHEWS BAND Where Are You Going (RCA) 315
3 3 BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 295
4 O CHUCK PROPHET Summertime Thing (New West/Red Ink) 279
5 @ BONNIE RAITT Silver Lining (Capitol) 261
6 @ COUNTING CROWS American Girls (Geffen/Interscape) 259
10 @ COLDPLAY In My Place (Capitol) 254
8 @ SHERYL CROW Steve McQueen (A&MW/interscope) 241
7 9 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 231
12 ) BRUCE HORNSBY Sticks & Stones (RCA) 192
11 11 NEIL FINN Driving Me Mad (Nettwerk) 190
9 12 MAIA SHARP Willing To Burn (Concord) 187
14 @  ELVIS COSTELLO 45 (/sland/IDJMG) 179

30 (@ PETER GABRIEL The Barry Williams Show (Geffen/Interscope) 173

13 15  DAVID BOWIE Slow Burn (/SO/Columbia) 17
17 @ cousTeau Talking To Myself (Palm Pictures) 158

21 @ CHRIS ISAAK One Day (Reprise) 151
19 ) SONIA DADA Baby Woke Up (Cafliope/Razor & Tie) 149

22 @ HOWIE DAY Ghost (Epic) 139

20 @  AIMEE MANN Humpty Dumpty (SuperEgo/United Musicians) 137
15 21 BRYAN FERRY Goddess Of Love (Virgin) 132

16 22 NORAH JONES Don't Know Why (Blue Note/Virgin) 127

23 @ ROBERT PLANT Darkness, Darkness (Universal) 125

29 €@ RHETT MILLER Come Around (Elektra/EEG) 119
18 25  LOS LOBOS Hearts Of Stone (Mammoth) 117

24 26 DAVE PIRNER Never Recover (Ultimatum) 115

— @  EELS Fresh Feeling (DreamWorks) 103

25 28  LUCE Good Day (Nettwerk) 101

@  PETER STUART With My Heart In Your Hands (Vanguard) 99
€ VAN MORRISON Meet Me In The indian Summer (Universal) 91

+{=
PLAYS

+13
+24

il R OGO
8461 7 2010
7446 14 2010
9095 8 2110
7735 16 19/0
6684 5 2110
o098 14 17/0
7123 7 18/0
3662 5 16/0
3826 9 13/0
4715 7 1710
5851 14 16/0
4829 19 16/0
9763 4 170
5056 2 181
9516 11 16/0
5293 6 17/0
2049 12 11/0
4460 4 1712
2894 ] 12/0
9350 3 171
3649 13 12/0
3956 21 12/0
3046 10 12/0
3523 2 151
4946 18 12/0
1831 3 10/0
1096 3 9/0
1973 14 80
2661 1 131
3365 1 10/0

21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17.

© 2002, R&R Inc.
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Most added.

ARTISTTITLE LABEL(S) ADDS

JACKSON BROWNE The Night Inside Me (Elektra/EEG) 15
PATTY GRIFFIN Chief (ATO) 1"
WILCO Jesus, Etc. (Nonesuch) 10
JOHN MAYALL Pride & Faith (Eagle/Red Ink) 3

SONIA DADA Baby Woke Up (Calfiope/Razor & Tie) 2
STEVE EARLE Conspiracy Theory (E-Squared/Artemis) 2
JAMES TAYLOR October Road (Coiumbia) 2
PETER GABRIEL The Barry Williams...(Geffer/Interscope) 1
AIMEE MANN Humpty Dumpty (SuperEgo/United Musicians) 1
RHETT MILLER Come Around (Elektra/EEG) 1
KIM RICHEY This Love (Lost Highway/IDJMG) 1
DAVID BAERWALD Nothing’s... (Lost Highway/IDJMG) 1
PETER STUART With My Heart In Your Hands (Vanguard) 1

Most Increased
Plays

- — el Dl o

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

PETER GABRIEL The Barry Williams...(Geffervinterscope)  +82
JACKSON BROWNE The Night Inside Me (Flektra/EEG)  +61

KIM RICHEY This Love (Lost Highway/|DJMG) +49
NICKEL CREEK This Side (Sugar Hill) +40
COLDPLAY In My Place (Capitol) +39
PATTY GRIFFIN Chief (ATO) +39
WILCO Jesus, Etc. (Nonesuch) +30
RHETT MILLER Come Around (Elektra/EEG) +28

KARL DENSON’S TINY UNIVERSE Because.. (Relaxed/Sc-Fidelty) +27
JOAN OSBORNE Love’s In Need Of Love (Compendia)  +25
VAN MORRISON Meet Me In The Indian Summer (Universal) +24

PETER WOLF Nothing But The Wheel (Artemis) +23
SHERYL CROW Steve McQueen (A&M/interscope) +21
CHRIS ISAAK One Day (Reprise) +19
DAVID POE Echobox (Epic) +19
COUSTEAU Talking To Myself (Paim Pictures) +15
EELS Fresh Feeling (DreamWorks) +15
BECK Lost Cause (Geffen/Interscope) +14

PETER STUART With My Heart In Your Hands (Vanguard) +13

B

WAPS/Akron, DH

PD/MD: Bill Gruber
1 PATTY GRIFFIN “Chief’
FLAMING LIPS “Reaize’

KT20/Albuguerque, NM *
PD: Scott Souhrada
MD: Don Kelley

311 *Amber”
SPLENDER “Later

KGSR/Austin, TX *
OM: Jett Carro!
PD: Jody Denberg
APD: Jyt Hershman-Ross
MD: Susan Castle

10 JOAN OSBORNE "Love's
g KiMRICHEY "Love”

2 BRUCE SPRINGSTEEN “Lonesome’

WRNR/Baltimare, MD
OM: Jon Peterson
PD: Alex Cortright
MD: Bamian Einsteln
JACKSON BROWNE “Nigh
ANDY STOCHANSKY “Wondertu
gmwcnev Love
SROLE PaasTE e

KRVB/Boise. 10 *
OM/PD: Dan McColty
13 kﬁ:&gpu BROWNE “Nigh:

WB0S/Boston, MA *
PO: Chris Herrmann
APD/MD: Michele Williams
JAGKSON BROWNE “Night”

WXRV/Boston, MA *
PD: Joanne Daody
MD: Dana Marshatl

KIMBICHEY "L
DINAH V\.ASHIMSTON Is”

CKEY/Bulfalo, NY *
DM/PD: Rob White

MD: Mike Blakely
DIRTY VEGAS Dy
DAVE MAT"HEWS BAND Grace™

IN MAYES
BRUCESPRINGS EN Rising™

WNCS/Burtington, VT
MD: Mark Abuzzahab
No Adgs

WMVY/Cape Cod, MA
PD/MD: Barbara Dacey

PATTY GRIFFIN “Ctef”

WDOD/Chattanboga, TN *

OM/PD/MD: Danny Howard
ALICE PEACOCK “One”

BRAD “La"
UNCLE KRACKER “Littic”™

WXRT/Chicago, IL *
PO: Norm Winer
APD/MD: John Farneda
8 BRUCE SPRINGSTEEN “Sunny
2 JACKSON BROWNE “Night"
LOSLOBOS “Blue”

KBXR/Columbia, MO
PD/MD: Lana Trezise
No Adds

KBCOD/Denver-Boulder, CO *
PD: Scott Arbough

MD: Keeter
No Adds

WOET/Detroit, Ml
PD: Judy Adams
MD: Martin Bandyke
AMD: Chuck Horn

3 WILCO “Jesus”
3 JOHNMAYALL “Prade’

WVDD/Elizabeth City, NC
PD: Malt Cooper
MD: Tad Abbey
Na Adds

WNCW/Greenville, SC
PD: Mark Keefe
APD/MD: Kim Clark

JACKSON sLl»:(OWNE Night

HOT CLUBUFL UWI ‘Steep’
JOHN P

STEVE FONBEHI “Running’

WTTS/Indianapolis, IN *
PD: Brad Holiz

MO: Todd Berryman
3 JACKSON BROWNE "Night
RHETT MILLER “Come”

WOKI/Knoxvilie, TN *
PD: Shane Cox
MD: Sarah McClune
No Adds

KMTN/Jackson, WY

PO/MD: Mark Fishman
JACKSON BROWNE “Nignt
PATTY GRIFFIN “Cruef
PETER GABRIEL “Barry’

WFPK/Louisville, KY
PD: Dan Reed
APD: Stacy Owen

JACKSON BHOWI\E Night’
NEKO CASE “Velvet”

RHETT MILLER “Come™
PETER STUART "Hands™
WILCO “Jesus'

KTBG/Xansas City, MO
PD: Jon Hart
MD: Byron Johnson
18 JACKSON BROWNE “Night”
19 WILCOJesus™

Jesus’
12 PATTY GRIFFIN “Chie
JAMES YAYLOR “October’

Reporters

WMMM/Madison, W1 * WCLZ/Portland, ME

PD/MD: Tom Teuber PD: Herb lvy
1 WILCO e
JACKSON SRDWNE Nght” MD: Brian James

PETER STUART "Hands A

SONIA DADA "Wose™
DAVID BAERWALD “Bring

WMPS/Memphis. TN * WILCO " Jesus™

PD/MD: Alexandra Inzer

JACKSON BROWNE “Night KINK/Portiand. OR *

" " T PD: Dennis Constantine
KTCZ/Minneapolis, MN MD: Kevin Welch

PD: Lauren MacLeash 31 Amber-
APD/MD: Mike Wolf
No Adds
WOST/Poughkeepsie. NY
DOM/GM: Gary Chetkof
PD: Greg Gattine
APD: Christine Martinez

MD: Roger Menell
.w:xsousnowu[ s

WGVX/Mianeapolis, MN *
DM: Dave Hamilton
PD: Jeff Collins

o Adds

WIEW/Mobile, AL *
PD: Brian Hart

MD: TIm Hallmark
No Adds

A!MEE MANN Humpty
WILLY PORTER "Awrplane’
ALICE PEACGCK “One

KTHX/Reno, NV *
PD: Harry Reynolds
MD: Dave Heroid
JOHN MAYALL *Prige
WILLVPORTER mrplane

P"TERWUU Wheei )
JAGKSON BROWNE "Night

KPIG/Monterey, CA

PIJ/MD Laura Elen Hopper
ROWNE “Nignt™
PAm(,me Chuel

WRLT/Nashville, TN *
OM/PD: David Ha!)
APD/MD Kenm coes

[ .mcxsonanowws Night
AD "La

RH MILLER “Com
ANDY S TOCHANSKV'Wwﬂem"

KENZ/Salt Lake City, UT *
OM/PD: Bruce Jones
MD: Kari Bushman

2 GREENWHEEL “Breathe’
e

WFUV/New York, NY

PO: Chuck Singleton KPRI/San Diego, CA *

PD/MD: Dona Shaieb
3 JACKSONBROWNE “Night

MD: Rita Houston

AMD: Russ Borris

8 WILCO"Jesus™

3 PATTY GRIFFIN“Chvel

3 JAMES TAYLOA “Octoter”
JACKSON BROWNE “Shg

e e KFDG/San Francisco, CA *

PD: Dave Benson

WKOC/Norfolk, VA * APD/mﬁ%ﬂt‘alev Jones

PD: Paul Shugrue
MD: Knslen Croat

KOTR/San Luis Obispo. CA
PD: Drew Ross
MD: Rick Williams
) N\"KELL.FFEK Soe
4 JOHNMAYAL
4 JACKSON BROWNE ‘Night
4 PATTYGRIFFIN "Chief’
4 JACKJOHNSON “Middie’

KBAC/Santa Fe, NM
GM/PQ: Ira Gordon
APD: Sam Ferrara

12 PATTY GRIFFIN “Chuer™
11 JACKSON BROWNE "Night’

KTAD/Santa Fe, NM
PO: Brad Hockmeyer
APD/MD: Michael Dean
KERRY GETZ “Juhanne
JACKSON BROWNE “Night
PATTY GRIFFIN “Chve?”

KAAL DENSON'S... “Because”
WILCO " Jesus™

KRSH/Santa Rosa, CA *
PD: Bill Bowker
MD: Pam Long
JACKSON BROWNE “Nignt’
:mvcmmn “Chie”

“Amazng’
VAN MORRISON ™ Summ‘r’

KMTT/Seatlle-Tacoma. WA~
GM/PO: Chris Mays
APD/MD Shawn Slewan

4 JOSH JOPLIN GROUP “Cowcoy
JAK30N SRONKE. “Nigt
KELLER WILLIAMS *Spéaier

KAEP/Spokane, WA *
PD: Tim Cotter
MO: Kari Bushman

LOUDERMILK "Aches
MCKELEACK Never™

WRNX/Springtield, MA *
GM/PD: Tom Davis
MD: Donnie Moorhouse

5 FETER GABR)EL "Bany”

VES Ry
PRV GAIFN Cher
ALEXLLOYD "Amazing

BRAD “La
PATTYGRIIHN “Chuef

KCTY/Omaha, NE *
PD: Max Bumgardner
MD: Christopher Dean
No Adds

*Monitored Reporters
49 Total Reporters

WXPN/Philadelphia. PA
PD: Bruce Warren
APD/MD: Heten Lelcht

28 Total Monitored

13 JACKSON BROWNE “Neght”
6 PATTYG RFF‘N “Chief”

Lo 21 Total Indicator
20 Current Indicator Playlists

MARY LEE S CORVETTE ~Stom”

WYEP/Pitisburgh, PA
PD: Rosemary Welsch

APD/MD: Chris Grlﬂm

PATTYGRIFFNC Did Not Report, Playlist Frozen (1):

JAC&S)ON Bﬂowus qum
STEVE EARLE “Theory’

KTEE/Monterey-Salinas, CA

National
Programming

P
( W,,)w World Cafe

Ali Castelinni 215-898-6677

FROU FROU Breathe In
THEA GILMORE Fever Beats

Added This Week

Acoustic Cafe

PLRESJIC LRTE

Rob Reinhart 734-761-2043

BECK Guess I'm Doing Fine
MARY GAUTHIER Goodbye
NICKEL CREEK Spit On A Stranger
PETER MURPHY Oliver's Army
PINA The Lady

RYAN ADAMS You'll Always Be

' PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor,
Los Angeles, CA 90067

www americanradiohistorv com
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JOHN SCHOENBERGER

gschoenberger@rad ioandrecords.com

&
Summit Highlights

. For four days, Boulder rocked

Peter Stuart kicked off the Summlt Wednesday mght with a great performance
at the Fox.

Sonia Dada played at the first Summit 10 years ago, and this year they closed
the show on Wednesday night.

KINK/Perttand, OR PD Dennis Constantine led a packed audience at the “Then
& Now” session on Thursday morning. Pictured here are (l-r) WXRT/Chicago's
Norm Winer, KFOG/San Francisco’s Dave Benson, KBCO/Denver's Scott Arbough,
KMTT /Seattle’s Chris Mays, WFUV/New York’s Rita Houston and Constantine.

| CAN YOU HEAR US, JESUS.
The Blind Boys Of Alabama sang the good word to all of us at the Fox.

A i e e SR R R e Eesg T

e e S = b e o TTTE T

On Thursday afternoon Paragon s Mike Henry and his panel discussed how to
attract younger adult listeners. Pictured here are (l-r) WOKI/Knoxville's Shane
Cox, WKOC/Norfolk’s Paul Shugure, WBQS/Boston’s Chris Herrmann, VH1's Paul

1 °d like to take this opportunity to thank everyone who attended the R&R Triple A Summit in . oo “(axr /Columbia, MO's Lana Trezise and Henry.
B Boulder this year. Judging from everyone’s feedback, it would seem we did a pretty good job.
I’d also like to thank the moderators and their panelists, the presenters and all the artists who
shared their vision and talent with us. Last, but not least, I’d like to thank all the sponsors who
supported this event. If you couldn’t make it this year, we’ll see you next year. Please enjoy this
visual review of some of the best moments of the Summit. We have many great pictures, thanks to
our hard-working photographer, Chuck Giorno. Sorry we couldn’t print them all.

| WHERE DO WE FIT IN? |

This and many other questions were answered during the senior executive
panel Thursday afternoon, helmed by SBR’s Dave Rahn. Pictured here are
(L-r) Vanguard's Kevin Welk, ATO’s Michael McDonald, Capitol's Dan Hubbert,
Aware’s Gregg Latterman, Warner Bros! Tom Biery and Rahn.

Beth Orton started off the Fox The-
atre shows on Thursday night.

| PACKED HOUSE &

By the time The Wallflowers hit the stage on Thursday night, the Fox was
filled to the brim.

L LET'S HAVE A DRINK |

ATO Records sponsored the Thursday
cocktail party, which featured a per-
formance by Patty Griffin and the op-
portunity to hear new music by Dav-
id Gray.

" AFTER THE STORM |-

After Arbitron VP Bob Michael's PPM presentation on Friday metning, Alice
Peacock got things started at the luncheon. Yours truly was the first in line
While we all relaxed in our shorts, to take a picture with her afterward.

Josh Joplin offered up some new mu- 3 z
sic during the Thursday luncheon. More Triple A Summit Photos See Pagé 108

www americanradiohistorv com
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WWW.FEELBAND.COM Management: Bill Hons for Carport 310.457.9850 carportmusic@aol.com. Produced by Dusty Wakeman and Scot Sax
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World Café host David Dye chats about the 1 Giant Leap project with (I-r) Jamie Catto, Duncan Bridgeman and Palm
Pictures founder Chris Blackwell.

Kim Richey and producer Bill Bottrell are caught during an intimate moment
at the Fox on Friday night.

~——{ SWISS ARMY KINIFE |—— THE FRONT _INE

On Friday afternoon WRNX/Spring-  KMTT/Seattle’s Shawn Stewart led a great Saturday-afternoon panet on the
field, MA's Tom Davis gave a passion-  New role of the Asst. PD/MD. Pictured here are (l-r) WBOS/Boston's Michele
ate and well-informed presentation Williams, KFOG/San Francisco’s Haley Jones, WRLT/Nashville’s Keith Coes,
on ways to use the Internet for au- WYEP/Fittsburgh’s Chris Griffin, KTCZ/Minneapolis” Mike Wolf and Stewart.

dience research.

Dave Pirner takes Wednesday night off from the Soul Asylum tour to dazzle
the crowd at the Fox.

_ REALIY CHECK
WXPN/FPhiladelphia’s Bruce Warren listens to a comment from a KBCO fisten-
er during the “Rate-a-Record” session.

Even though she was up against Cold-
play, Allison Moorer dazzled the
crowd at Tulagi on Friday night.

Rhett Miller entertains the hard-core
: - late-night attendees at a Club R&R

‘ - 2HE WADE T | ' performance back at the Millennium
Aimee Mann knocked ‘em dead at the Fox on Saturday night. hotel. Howie Day gave an amazing performance on Friday afternoon.

ONE-MAN BAND

www americanradiohistorv com
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WK WEEC  ARTIST TIILE LABEL(S POATS pLAYS .Mp%:éo%s)s.%ns e O pne
1 ﬂ DAVE MATTHEWS BAND Where Are You Going (RCA) 688 +19 40720 14 2710
2 © JACK JOHNSON Flake (Enjoy/Universal) 549 +5 41654 27 2710
4 9 COLDPLAY In My Place (Capitol) 925 +31 32153 i 2710
6 0 JOHN MAYER Your Body s A Wonderland (Aware/Columbia) 498 +13 33333 11 2411
3 5  BRUCE SPRINGSTEEN The Rising (Columbia) 498 -13 31775 8 231
6 @ COUNTING CROWS American Girls (Geffen/Interscope) 464 +4 18611 15 240
9 ©  SHERYL CROW Steve McQueen (A&M/interscope) 453 +63 29758 5 2210
7 8  CHUCK PROPHET Summertime Thing (New West/Red Ink) 430 -13 31582 10 23/0
8 9  NORAH JONES Don't Know Why (Blue Note/Virgin) 408 -21 31902 16 2400
10 10 JIMMY EAT WORLD The Middle (DreamWorks) 375 -1 22420 23 1810
19 @  PETER GABRIEL The Barry Williams Show (Geffen/Interscope) 282 +70 25248 2 2172
15 @ HOWIE DAY Ghost (Epic) 282 +15 18405 8 23/0
12 13 DAVE PIRNER Never Recover (Ultimatum) 282 -15 16088 8 22/0
13 14 CHRIS ISAAK One Day (Reprise) 273 -6 14872 12 2010
14 15 DROPLINE Fly Away From Here (...Day) (143/Reprise) 256 -23 12245 11 15/0
16 @ BONNIE RAITT Silver Lining (Capitol) 243 +12 18982 4 19/0
18 @ RED HOT CHILI PEPPERS By The Way (Warner Bros.) 236 +12 92714 1 10/0
20 @ BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 215 +11 13524 5 170
17 19 LUCE Good Day (Nettwerk) 214 -1 13821 12 14/0
22 @) PETER STUART With My Heart In Your Hands (Vanguard) 197 +24 10166 2 191
25 @ 311 Amber (Volcano) 186 +30 14826 3 10R2
21 @ THE CORRS F/BONO When The Stars Go Blue (143/Lava/Atiantic) 182 +2 14182 18 810
23 @ C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 177 +9 5024 12 6/0
29 @ ELVIS COSTELLO 45 (/siand/IDJMG) 161 +21 10697 2 16/0
27 @  JACK JOHNSON Bubble Toes (Enjoy/Universal) 160 +9 9770 2 14/0
26 €D MOBY Extreme Ways (V2) 159 +6 8852 3 120
30 @ GO0 GOO DOLLS Big Machine (Warner Bros.) 157 +18 5829 2 11/0

@  CREED One Last Breath (Wind-up) 150 +15 4401 1 5/0

@  SONIA DADA Baby Woke Up (Cafliope/Razor & Tie) 129 +5 7305 1 12/0

[Debut> €)  AVRIL LAVIGNE Complicated (Arista) 127 +9 3492 1 5/0

28 Triple A reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

8/11-8/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases

intomlpMys.GrossunpmssmnseQUMSAvemgeOuanerHourPemonsﬂmesnumberofphys(ﬁmes100)ANemgeOuanerHourPemonsusedhemn1wnhpennmsmnfrom

the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

New & Active

BRUCE SPRINGSTEEN Lonesome Day (Columbia) DUNCAN SHEIK On A High (Atlantic)

Total Plays: 115, Total Stations: 3, Adds: 1 Total Plays: 94, Total Stations: 7, Adds: 0

LENNY KRAVITZ If | Could Fall In Love (Virgin) ELVIS VS. JXL A Little Less Conversation (RCA)

Total Plays: 110, Total Stations: 6, Adds: 0 Total Plays: 93, Total Stations: 4, Adds: 0

HOOBASTANK Running Away (/sland/IDJMG) LIFEHOUSE Spin (DreamWWorks)

Total Plays: 110, Total Stations: 4, Adds: 0 Total Plays: 83, Total Stations: 5, Adds: 0

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) | BEN KWELLER Wasted And Ready (ATO/RCA)

Total Plays: 99, Total Stations: 3, Adds: 0 Total Plays: 82, Total Stations: 3, Adds: 0

JACKSON BROWNE The Night Inside Me (Elektra/EEG) ALICE PEACOCK I'll Be The One (Aware/Columbia)

Total Plays: 98, Total Stations: 16, Adds: 12 \ Total Plays: 81, Total Stations: 10, Adds: 2

Songs ranked by total plays

- Most Added.

~ www.rradds.com
ARTISTTITLE L;BEL‘{:S'}\ : - ’ ADDE
JACKSON BROWNE The Night Inside Me (Elektra/EEG) 12
PATTY GRIFFIN Chief (AT0) 4
KIM RICHEY This Love (Lost Highway/IDJMG) 3
BRAO La, La, La (Redline) 3
PETER GABRIEL The Barry Williams... (Geffervinterscope) 2
311 Amber (Volcano) 2
ALICE PEACOCK ['ll Be The One (Aware/Columbia) 2
RHETT MILLER Come Around (Elektra/EEG) 2
ALEX LLOYO Amazing (Nettwerk) 2

Most Increased
! ToTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE

JACKSON BROWNE The Night Inside Me (Elektra/FEG)  +78
PETER GABRIEL The Barry Williams... (Gefferv/interscope) +10
SHERYL CROW Steve McQueen (A&M/interscope) +63

RHETT MILLER Come Around (Elektra/EEG) +39
BRUCE SPRINGSTEEN Lonesome Day (Columbia) +37
KIM RICHEY This Love (Lost Highway/IDJMG) +34
COLDPLAY In My Place (Capitol) +31
311 Amber (Volcano) +30
PETER WOLF Nothing But The Wheel (Artemis) +30
LIFEHOUSE Spin (DreamWorks) +29
NICKEL CREEK This Side (Sugar Hill) +29
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S} PLAYS
JOHN MAYER No Such Thing (Aware/Columbia) 260
SHERYL CROW Soak Up The Sun (A&M/interscope) 243
GOO GOO DOLLS Here Is Gone (Warner Bros.) 209
PETE YORN Strange Condition (Columbia) 163
LIFEHOUSE Hanging By A Moment (DreamWWorks) 161
U2 In A Little While (Interscope) 161
DAVID GRAY Babylon (ATO/RCA) 156
CALLING Wherever You Will Go (RCA) 146
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 143
U2 Beautiful Day (/nterscope) 136
PUDDLE OF MUDD Blurry (Flawfess/Geffen/Interscope) 134
EDDIE VEDDER You've Got To Hide Your... (V2) 131
DISHWALLA Somewhere In The Middle (/mmergent) 131
CHRIS ISAAK Let Me Down Easy (Reprise) 129
DAVE MATTHEWS BAND Everyday (RCA) 126

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

JACKSON BROWNE

‘The premiere single from THE NAK
his first studio album of all new songs i

ALBUM IN STORES SEPTEN

www.elektracom www.elektra.com jacksonbrowne www jacksonbrowne.com
FRODUGED BY JACKSON BROWNE AND KEViN BECORMICK
MEINED BY BOB CIEARMOUNTAIN

TOoM PETTY

O ikt mget Fickita Frcsmioment Cnagy Dnc . Waondf Music Group. An AOL Time Warn
L)

www americanradiohistorv com

OUT OF THE BOX:
WXRT KFOG WBOS
KMTT KBCO WRNR
KPRI KINK WTTS
WFUV. W WYEP
KTBG WRLT WMPS
KGSR WFPK KPIG
WNCW WOKI KRSH
WMMM KRVB KOTR
KTHX KMTN KTAO
WCLZ WMVY KBAC
WDST
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I'm really tough on British rock. Radiohead,
Starsailor, Qasis, etc. Yes, | appreciate the
- art, the work, the craft, but, | must admit, |
_ don’t hear it quickly. Ask Capitol Records.

“Yellow” was interesting, discordant, gritty
and sweet. | didn’t hear it, didn't really like
L it. When “Trouble” was released, I'd had it
: ¢ up to here with Coldplay this, Coldplay that.
: . “It's just the new flavor from Britain,” |
£ Mo, KINKIF’m'“i“‘d OR .+ thought. It's a tough pill to swallow when
s you find out you're an idiot. I'm an idiot. A
s Rush of Blood to the Head is about to land in America, and, judg-
ing from “In My Place,” | have had a change of heart. This is a
good band. What the hell have | been thinking? # Coldplay
could very well be one of those bands that have a long life on
both sides of the pond. It took Parachutes and “In My Place” to
prove to me that this is much more than what | thought. Again,
i'm an idiot. | hear a hard-working band in the music now. | hear
a drive to succeed through quality songwriting and flawless pre-
sentation. The music is solid, inviting, creepy and pretty. | am now the guy who
came to the party late and is drinking as much as he can to catch up. Yes, |
look foolish. I'm just hoping no one notices. # | read recently that the band had
thought about splitting up after Parachutes because they didn't think they’d be
able to release a quality followup. What, are they idiots?

By Kevin vin Welch

R .
i S A I T 5
: PRI RE A e e sy g

. In spite of the fact that most folks are a itie hung
.. R over from the R&R Triple A Summit, we saw

some great first-waek action on a couple of
rojects this weelk! Jackson Browne’s brand-
- pew one takes the lead this week with a total of |
" 27 new stations {No. 1 Most Added on both pan- i
" els), and Patty Griffin’s next song is in second "
_with 15 stations (No. 2 Most Added on both pan-
els) ... Wilco bring in 11 new stations, while’
~John Mayall & The Bluesbreakers are off to
“a.good start ... Brad, Kim Richey, Peter

~ portant hbles ..

'l\,_'at 1* for. the eighth week! ... In addition, Jack Johnson (“Flake”) remains at 2*;
- Coldplay move up o 3*, John Mayer goes to 4", Counting Crows hold at 6*, and
-<Shery! Crow rounds out the top 10, moving 9*-7* ... Peter Gabriel is knacking on

~ 24*) and Johnson’s “Bubble Toes” (27*-25%) ... Creed, Sonia Dada and Avril
.Lavigne debut ... On the Indicator airplay chart, Springsteen holds at No. 1, Chuck
- Prophet hangs tough at4*, Bonnie Raitt remains at 5%, Coldplay move 10*-7%, and
Bruce: ‘Hornsby cracks the top 10 at 10" ... Other movers include Costeilo (14"
'13"), Gabriel (30"-14%) and Miller (29*-24%) ... Stuart and Van Morrison debut ..

Stochansky and Flaming Lips. — John Sclmenberger, _Tnple A Editor

Gabriel, 311, Alim Peacock, Rhett M&ller and Peter Stuart are ciosmg some im- '
. Finally, several tracks are beginning to emerge from Bruce
- .Springsteen’s The RAising ... On the monitored chart, Dave Matthews Band hold

the door with a 19*-11" leap, Howie Day jumps 15*12*, and Beth Orton gains 20*-
- 18*.... Other jumpers include Stuart (22*-20*), 311 (25*-21), Elvis Costello (29°- -

~ Keep an eye on Cousteau, Duncan Shelk Peter Wolf, Wllly Porter, Andy ’

ﬂlple A Actlon

! HRTIST

armist: Peter Stuart
LaseL: Vanguard

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

2 3 & » & ®» & & e & B & B ¥ B ¥ & ¥ & %

orn and raised on Long Island, N, Peter

Stuart knew early on that music was go-
ing to be a big part of his life. When he was 15
a friend turned him onto Cat Stevens’ Tea for
the Tillerman, which proved to be a turning
point for him. After relocating to Chicago dur-
ing college, he hit the acoustic club circuit and
started to make a name for himself. In 1994 he
got a shot to open for Counting Crows just as
their career was beginning to take off and later
toured with Tori Amos and Cracker as a sup-
port act.

Eventually, enough of a buzz had built that
the labels began to take notice, leading to
Stuart’s signing with Columbia and the forma-
tion of the band Dog’s Eye View. The group’s
debut album, Happy Nowhere, came out in
1995 and generated the top-10 hit “Everything
Falls Apart.”

Afier completing one more album for Co-
lumbia, Stuart decided that the best thing to do
was step away from the band and the big-label
deal and get back to his roots. He moved to Los
Angeles and started playing solo again. He was
also given the chance to attend one of Miles
Copeland’s songwriting workshops in France.
This was the starting point of what would be-
come his first solo effort, Propeller.

The album was independently recorded un-
der the guidance of producer Andrew Williams,
who had worked with such artists as Peter Case
and Old 97’s. Williams and Stuart spent a lot
of time mulling over the songs, deciding on the
right approach for each of them. This led to
over 40 musicians contributing to the project,
including Greg Leisz and David Immergluck
on guitar; Dan Rothchild and Davey Farragher
on bass; Curt Bisquera, Denny Fongheiser and
Jay Bellerose on drums; Mark Isham on trum-

Peter Stuart
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pet; DJ Bonebrake on vibes; and Adam Duritz,
Moon Zappa and Boots Ottestad on backing
vocals.

“On this record, it was more like casting a
movie,” explains Stuart. “It’s a lot freer, and we
were able to really think about who would add
the most to each particular sound.”

At the core is the highly emotional, deeply
personal style that is the hallmark of Stuart’s
sound, yet each song is fleshed out in a way to
make it stand apart. There is a clear flow to the
album, as “Take Me Back™ leads to “Inno-
cence,” which leads to “With My Heart in Your
Hand” and “Let’s Get Lost.” There are seven
other tracks on Propeller, including “Bring You
Back,” a lullaby to Stuart’s late father.

The next step was to find the right label to
release the album, and, soon enough, Vanguard
became the natural choice. 1 wanted to seek
out a place where the album would be given a
fair shot at being heard and not just two
months in the marketplace and then gone,”
Stuart says. Considering the great start at
Triple A the project is enjoying, it looks like
his wish is coming true.
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Grandfather Rock Turns 20

[0 Christian rock authority champions the independents

orn at the tail end of the *40s, Chris MacIntosh has been consumed with Christian rock
— music since before most of us knew what it was. Hosting his weekly Rock & Soul Gospel
Show on WCWP/Nassau-Suffolk, NY, he invites listeners to view music with a new perception.

Maclntosh was introduced to mu-
sic during the very beginnings of rock
n’ roll. “I remember the first time [
heard ‘Little Darling’ by The Dia-
monds,” he says. “l knew that { was
hooked on music for good. Living in
and around New York City, I used to
listen to The Good Guys morning
show on WMCA. | also tuned in to
listen to Cousin Brucie on WABC and
Murray the K. on WINS.

“All of these were powerhouse
AM stations at the time and ruled the
airwaves during the late *50s and
throughout most of the *60s. Listen-
ing to these guys gave me a love for
music and the desire to share it with
others. Since I was a klutz at learn-
ing to play an instrument, becoming
a disc jockey seemed the way to go.
[ got my first opportunity when I
joined the Navy back in 1968. 1 ac-
tually got a chance to do a shift on
the station on board the ship 1 was
assigned to.”

The Rock & Soul Gospel Show
originates from C.W. Post Universi-
ty’s radio station. In early September
Maclntosh will celebrate his 20th an-
niversary hosting the show that he
founded. He describes how it all got
started: A friend of mine named Pe-
ter Cresenti was working at the school
in the public relations department and
had been after the university to do a
Christian rock show for a long time.
Since I had been working at a few sta-
tions in the area, he suggested that |
speak to them.

“I went to the station manager and
explained what | wanted to do. [ made
up a demo that he fell in love with,
and he immediately gave me airtime
-— once a week for a year. At the end
of the first year he extended the con-
tract to 10 years.

“The early days were fairly easy,
because the station and staff were
backing me all the way. | already had
all of the contacts | needed in the in-
dustry from working at other stations.
The big job was letting listeners know
that the show was on and letting lo-
cal club owners know what | was do-
ing on the show.”

It’s About The Music

Many Christian rock specialty
shows are music-oriented but can, at
times, go the way of the long-winded
preacher between songs. Macintosh
has made an effort to be real by tak-
ing a different approach. “The show,
as far as I'm concerned, has never
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“My job is to play the
absolute best music that
I can for my listeners.”
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been about proselytizing or direct
evangelism,” he says.

“l am a disc jockey, and my job is
to play the absolute best music that |
can for my listeners. Of course, these
artists happen to also hold to a Chris-
tian worldview.

“] remember one night, during the
Gulf War, 1 got a call from a young
woman whose husband was overseas,
involved in the fighting. She asked me
to play a certain mainstream song and
dedicate it to her man. [ explained that
I didn’t have that particular tune but
would pick out something that [
thought would be just as good.

“] played ‘“Nowhere Else’ by The
77s and did the dedication. As soon as
the song was over, she called back in
tears and said that it was the best song
she had ever heard. She had taped it
and was taping the rest of the program
to send to her husband.”

Magic Moments

Maclntosh is not known for fol-
lowing the tight timelines and pro-
cessed rotations that many radio sta-
tions use. The mood and direction of
his show can change in an instant. He
understands that at times one must go
with the flow. A perfect example of
this s what happened when the Brit-
ish band Yes came through the New
York area years ago.

“l set up an appointment with Rick
Wakeman to do an interview centering
on an album that he had just released
called The Gospels,” Maclntosh says.
“During the first few minutes of our
time together | mentioned that [ was a
huge fan of Strawbs, a band he was in
prior to Yes. My 15-minute interview
turned into a three-hour conversation
that 1 will always treasure. | not only
met one of my musical heroes, but 1
also made a new friend.”

Maclntosh shares what he has in
store on the show over the next few
weeks. “On Sept. 6 all of the music
lovers in the area will be heading to
the Bitter End, New York City’s old-

est rock club,” he says. “It will host
our anniversary concert with Seven
Head Division and Annie Quick &
Stickman Jones. On Sept. 15 we will
celebrate our 20 years by doing an
extended broadcast, which will in-
clude some surprise guests.”

For a station to stay true to one for-
mat for 20 years is a big accomplish-
ment nowadays. A specialty program
lasting for two decades on any station
is an even bigger achievement, no
matter the genre of music. Being on
the air tor such a long period of time,
Maclntosh has had the opportunity to
host a lot of artists.

“We periodically have in-studio
concerts, which are always a blast,”
he says. “Some of the folks who have
graced our humble studio with their
presence have been Moya Stone, Dor-
man, Spinoza, Stickman Jones, Tick-
le Penny Corner, Sarah Lentz and
Mark Giacobbe.”

Insight From Gramps

Being a jock and having been in-
volved in the Christian-music indus-
try for more years than most, Macln-
tosh has a keen perspective on what’s
important, and he offers a little advice:
“To the industry, my heart would say,
‘Always strive to put out the absolute
best product that you can — some-
thing that, down the road, you can
look back on and be proud of.’

“Last night I was on an artist’s
website that had ‘Jesus is the light of
the world’ votive candles and ‘Rock
the Flock’ CD wallets for 20 bucks.
We need to stop dealing with crap like
that and be serious about what we
present to our audience.

“To the show hosts, | would say,
‘Only you know for sure the vision
that God has given you for your pro-
gram. Whether you see yourself as a
jock or as a radio evangelist, stay true
to the vision that you have and don’t
stray from it.’

“As for the industry at large, |
would like the future of Christian
Rock radio to be a bright one. Unlike
20 or 30 years ago, the product that
is being put out by artists who are
Christians — and [ don’t mean only
artists who are in the Christian-music
industry — is phenomenal. It is just
as good as anything being put out by
the mainstream.

“1 am so proud of the artists who
have chosen to go the independent
route. The indie releases that 1 have
gotten so far this year have been ab-
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MEETING MUSICIAL HEROES

One of the great things about being a radio jock is getting the oppor-
tunity to meet your musical heroes. Rock & Soul Gospel Show host Chris
MacIntosh knows all about that. Seen here are (l-r) Rick Altizer, Adrian
Belew and MacIntosh at the Ace of Clubs nightclub in Nashville.

NOT IN KANSAS AMYMORE

Gospel Music Week in Nashville.

Chris MacIntosh, a.k.a. Grandfather Rock (L), enjoys a moment with
the former lead singer of Kansas, Kerry Livgren. The two hooked up at

solutely amazing. The Nashville-
based record companies are putting
out some really good things, but, as
far as I’'m concerned, the independent
bands and artists are forging the future
of great music.

“If we really believe what we claim
to believe, Christian radio needs to be
the leader in all phases of the indus-
try and not the follower.

“As far as the future is concerned,
my Sunday nights are tied up for the

next 10 years. [ plan to be at WCWP
playing the hottest rock around as
long as I am able to. There is a scene
from the film Chariots of Fire that
have always enjoyed. Eric Liddle ex-
plains to his sister that, when he runs,
he teels the pleasure of God.

“After a really good program,
when | am driving home, I can almost
see God with a big grin on his face,
saying, ‘Good job, kid.” That makes
it all worthwhile to me.”

THE KATINAS "REJOICE"

KAD} KGMS KLFF XWOF WBVM WSCF WYLY
m WWwW.gaies.com www.BieHatinas.com

“REJOICE™ on the rise at these great stations, following the success af
“THANK YOU™ and “DRAW ME CLOSE” from the new alium LIFESTYLE.

KAFC KBIG KCVO KFIS XJiL KLOVE KLRC KLTY KOBC KOFR KSLY KTLI KYTY SALEM
WAKW WBIX WBFJ WBEE WRSN WCIC WCOR WCTL WEVK WFHM WEZH WGRC
WIBE WJULE WJTL WLAB WMCU WPSM WOCK WRCM WRXY WICR WEHL WXPZ
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THE STORY BEHIND THE SONG

Paul Colman Trio “Turn”

From their first gig in a smelly zoo to opening
international stadium shows for The Newsboys,
Aussie band Paul Colman Trio carry the gospel
and their anthemic guitar pop anywhere the
road takes them. During the band’s early
travels lead singer, guitarist and temporary
insomniac Paul Colman was stirred one night
to write the song “Turn.” Colman recalls the
genesis of the radio hit: “I was sleep-deprived
from constant travel and beginning to be
inspired to write songs for those inside the
church, especially in America. I got out of
bed....” And the rest is history.

Though written a year before the tragic
events of Sept. 11, 2001, “Turn” has taken
on a new urgency for the trio. “How can we expect non-Christians to look between the
cracks of our relationships and not notice that something is missing?” Colmans asks. “If
Christians are called to lead by example, then we need to be fully reconciled to each
other. Reconciliation begins with God, then our parents, spouses, children, friends and
strangers.”

Colman hopes that “Turn,” whether sung in a zoo or in a stadium, will encourage
people to dig more deeply into the fundamentats found in Matthew 22:37-40 — loving

Jesus and loving others.
— Anthony Barr-Jeffrey

CCM UPDATE GALLERY

!
:

Z_T"WHO'S TH
Pictured at their World Youth Day performance are (l-r) Ceili Rain’s Scott Cleavinger, Bob
Halligan Jr. and Bob “Buff” Harmon.

CCM TRrIVIA

Before Bob Carlisle was known for “Butterfly Kisses,” he was a
session singer for Poison.

— The Encyclopedia of Contemporary Christian Music (Hendrickson, 2002)

SPINWORTHY
More Rockin’ Than The Last Time

Bleach Again For The First Time (Bec)
Fite Under: Pop Rock

For their first release since 1999, Bleach
return with three new members and a new
record label. The album’s title, Again for the
First Time, is fitting, as Bleach's fourth time
around is as raw and fresh as a college rock
band’s debut. The listener is treated to a
live, modern rock ‘n’ roll vibe that equals or
beats any of Bleach’s previous projects. Dave
Baysinger’s vocals are free and inspiring,
even when the lyrics lack imagination.

God's consistent provision is a recurring
theme on the album. This is seen from the
fast-paced opener, “Baseline,” to the more
worshipful “I Will Sing.” “Fell Qut,” the
strongest track on the album, features fun harmonies and a guitar-driven hook akin to a
mellow version of Blur's “Song 2.” It's a story of mankind's repentance and God's
forgiveness (“I am sorry/I know I walked out on you”). “A Song for Jen” is a soft and
simple unplugged love song that brings the tempo down and gives a pleasant epilogue
to the listener’s experience.

— (hris McNeece

e Salem Communications’ KLTY/Dallas recently achieved the highest cume in the
station’s history. Spring ‘02 Arbitron numbers showed a 3.2 share, up from winter's 2.5,
and KLTY's 12+ total survey area cume registered at 425,600 for spring, up from 345,500
the previous fall. “This is a result of our continued effort to deliver precisely what our
listeners want and expect from us,” KLTY GM John Peroyea says. “Extensive market
research and involvement in the surrounding community have been keys to ascertaining
just what those wants and needs are. And I can't fail to mention the great staff of
committed professionals we have here at KLTY.”

Ratings are on the rise for KLTY in morning drive as well, and, in what Peroyea says is
another first for the station, mornings are getting higher ratings than other KLTY
dayparts. Recent numbers show KLTY morning personality Frank Reed third in mornings
among women 35-44, who are "KLTY's bull's-eye target,” according to Peroyea. He
continues, “Frank’s what our listeners deem the quintessential Christian family man,
father, husband and role model. They know his values come across in everything he says
and does on the air, and listeners relate to that. That's why he’s so successful.”

In June KLTY hosted its 12th annual communitywide Celebrate Freedom concert at
South Fork Ranch, with record-setting attendance of nearly 200,000.

Artist Update

e Country singer Randy Travis will release his first album for Word Records, Rise and
Shine, on Oct. 1. The album, produced by Kyle Lehning (Waylon Jennings, Dan Seals,
Bryan White), will feature 13 songs of faith, six of which were co-written by Travis.

¢ On Aug. 20 Warner Home Video released Jerry Jenkin’s family-friendly movie
Hometown Legend on DVD and VHS. The movie features the music of Jars Of Clay and an
original score by Clay lead singer Dan Haseltine. Hometown Legend is available on VHS
for $19.96 and DVD for $24.98.

Inside The Industry

Reunion Records announces the addition of Conor Farley to its radio department as
Radio Promotions Coordinator. Farley will work with Adult Contemporary stations across
the United States.

* Provident Music Distribution announces a partnership with mainstream indepen-
dent label Big 3 Records. Beginning Sept. 17, the debut album by R&B vocal group
Prymary Colorz, If You Only Knew, will be distributed for the first time to the Christian
retail market by Provident.

* The Parabte Group is named the sole retail partner for Christian Music Network, a
national marketing company that introduces youth to new Christian music. In September
Parable Christian Stores will display an endcap to promote the artists and albums
featured in CMN’s monthly mailing. The endcap is Being provided free to Parable stores
and will include 100 copies of CMN’s magazine for consumers. CMN sends a monthly
music CD, magazine and discussion and forum guide to more than 2,000 church youth

leaders nationwide. J
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AC Top 30 Inspo Top 20
WK WEEk  ARTIST TILE LABEL(S) LS pars et WK WEEK  ARTIST TITLE LABEL(S) LS ars ey
2 0 AUDIO ADRENALINE Ocean Floor (Forefront) 1761 +24 14 1 @  MICHAEL W. SMITH Purified (Reunion) 350 +28 9
1 2 STEVEN CURTIS CHAPMAN Magnificent. .. (Sparrow) 1654 -227 18 2 0 NICOLE C. MULLEN Come Unto Me (Word) 332 +16 8
4 ©  NEWSBOYS Million Pieces (Sparrow) 1506 +97 10 3 ©  LINCOLN BREWSTER Al | Really Want (Vertical) 329 +19 9
8 o BIG DADDY WEAVE In Christ (Fervent) 1488 +168 10 4 o REBECCA ST. JAMES Song Of Love (Forefront) 314 +4 10
6 © saLvaDOR Breathing Lite (Word) 1474 +115 16 9 @ FFHwe Sing Alleluia (Essential) 254 +38 5}
3 @ JARS OF CLAY Fly (Essential) 1457 +27 11 7 o SARA GROVES First Song That | Sing (/NO) 253 +20 5
7 @  SHAUN GROVES Move Me (Rocketown) 1368 +17 13 5 7 BOB CARLISLE You're Beautiful (Diadem) 242 -41 12
10 ©  RACHAEL LAMPA I'm All Yours (Word) 1348 +50 8 13 O ALLEN ASBURY All About Grace (Doxology) 236 +51 6
11 © AvALON Undeniably You (Sparrow) 1330 +134 5 8 ©  RONNIE FREEMAN The Only Thing (Rocketown) 230 +5 10
5 10 FFH Fly Away (Essential) 1259 -125 17 10 @  SELAH Timeless (Curb) 221 +12 6
9 1 REBECCA ST. JAMES Song Of Love (Forefront) 1255 -46 13 12 @ POINT OF GRACE Yes, | Believe (Word) 218 +32 4
13 @  CAEDMON’S CALL We Delight (Essential) 1085 +78 8 15 @  LENNY LEBLANC Al For You (Integrity) 190 +18 4
16 ® TRUEVIBE See The Light (Essential) 1021 +118 7 16 ® FERNANDO ORTEGA Sing To Jesus (Word) 175 +11 4
14 @  NICOLE C. MULLEN Come Unto Me (Word) 977 +39 11 1 14 COREY EMERSON | Will Remember (Discovery House) 162 -29 10
12 15 KATINAS Rejoice (Gotee) 972 -38 12 14 15 TIM HUGHES Here ! Am To Worship (Worship Together) 162 -19 11
15 @  LINCOLN BREWSTER All | Really Want (Vertical) 960 +50 8 18 @  MICHELLE TUMES The Light (Sparrow) 157 +9 3
17 @ ) HANSON &S. GROVES Traveling Light (Creative Trust) 895 +79 7 6 17 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 152 -93 12
18 @  SARAGROVES First Song That | Sing (/NO) 813 +69 4 17 18 JASON INGRAM Restore Me (INO) 149 -5 12
23 @  PAUL COLMAN TRIO Filt My Cup (Essential) 681 +187 3 20 @ . HANSON & S. GROVES Traveling Light (Creative Trust) 120 +12 3
21 @  ALLEN ASBURY All About Grace (Doxology) 662 +81 7 @  JOHNTESH Open The Eyes Of My Heart (Garden City) 117 +9 1
26 @  NICHOLE NORDEMAN Holy (Sparrow) 658 +224 2
29 @ POINT OF GRACE Yes, | Believe (Word) 652 +141 3 20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17.
© 2002 Radio & Records.
19 23 THIRD DAY it's Alright (Essential) 568 -125 24
20 24 MARK SCHULTZ Back In His Arms Again (Word) 567 -48 26 >, >, 4
28 @  MICHAEL W. SMITH Purified (Reunion) 443 +43 2 RhythIC Sp eCIalty ngrammlng
@  AARON SPIRO Sing (Sparrow) 388 +14 1 Aak GOVET TUemECHS)
1 GRITS Here We Go (Gotee)
29 27 PLUS ONE Let Me Be The One (Atiantic) n -25 2 2 SOULJAHZ All Around The World (Squint)
28 DAVID CROWDER BAND My Hope (Sixsteps/Sparrow) 365 17 7 3 DJMAJH/DJ FORM 7 Factors (Gotee)
S PG Sl ¢ Ay )
€@  GREG LONG | Won't Take You For Granted (Word) 342 +35 1 6  TOBY MAC Irene (Forefront)
7 WOODY ROCK Believer (Gospo Centric)
8  BK & ASSOCIATES What | Love (Uprok)
61 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17. 9 FREDDIE BRUNO Freddie B-R-U-Know (Uprok)
SIERSEIEEDRs Rocgest 10 KJ-52 Dear Slim (Uprok)

“This album is a songwriter’s dream...reminiscent of the work by
David Gray and John Mayer, Awakening captures the listener’s
heart and doesn’t let go.”

-Matthew Turner, CCM Magazine

“Awakening is a superbly crafted acoustic/piano record of
intimate ’thinking man’s pop’....”

-Michael Ciani, CCM Magazine |
RADIO PROMOTION:

Chris Hauser
HAUSER4@ao0l.com

Kyle Fenton
Kp@comcast.net

Wendell Gafford

creativepromo@earthlink. net Look for Gersh
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Wi Weternnark
and

FOR SERVICING:
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CHR Top 30 Rock Top 30
WEEC  WEEK  ARTIST TITLE LABEL(S) PNV pats  CHART W WS aAmisT TITE LABEL(S) PLAYS pars MR
1 €  JARS OF CLAY Fly (Essential) 1032 +21 12 1 €  KUTLESS Your Touch (BEC) 451 +16 8
Z ©  DAILY PLANET Flying Blind (Reunion) 1030 +49 14 2 2 12 STONES Broken (Wind-up) 394 -13 13
3 ©  NEWSBOYS Million Pieces (Sparrow) 956 +5 9 5 €©  38TH PARALLEL Horizon (Squint) 378 +1 9
7 @O  BENJAMIN GATE The Calling (Forefront) 693 +59 9 4 4  BENJAMIN GATE Do What You Say (Forefront) 333 -45 12
4 5 PAUL COLMAN TRIO Turn (Essential) 692 -101 21 3 5 P.0.D. Boom (Atlantic) 325 -16 18
8 ©  REBECCA ST. JAMES Song Of Love (Forefront) 628 +30 9 8 ©  SKILLET Kill Me, Heal Me (Ardent) 307 +43 4
10 €  SOULJAHZ All Around The World (Squint) 615 +47 5 6 7 TINMAN JONES | Will (Independent) 297 -1 8
14 ©  JENNIFER KNAPP Say Won't You Say (Gotee) 589 +52 20 13 ©  BLEACH We Are Tomorrow (BEC) 291 +80 3
9 9 TOBY MAC irene (Forefront) 563 -14 13 10 €  STRANGE OCCURRENCE Reach (Steelroots) 255 +13 10
12 10 PLUS ONE | Don't Care (Atlantic) 544 -1 7 20 @  ALL TOGETHER SEPARATE I'll Rise (Asteroid) (Ardent) 251 +86 6
6 11 SALVADOR Breathing Lite (Word) 543 -94 12 9 11 LAOS International Mystery Man (Cross Driven) 244 -3 12
5 12 THIRD DAY it's Alright (Essential) 537 117 23 11 @ DALY PLANET Tangled Web (Reunion) 238 +H 9
15 ®  AUDIO ADRENALINE Ocean Floor (Forefront) 533 +66 5 17 ®  MXPX My Mistake (Tooth & Nail) 200 +25 7
13 14 FFH Fly Away (Essential) 478 -59 1 12 14  JOHN REUBEN Hindsight (Goteg) 195 -20 10
16 @  RACHAEL LAMPA I'm All Yours (Word) 469 +13 4 15 15  BY THE TREE Change (Fervent) 189 2 4
18 @  SHAUN GROVES Move Me (Rocketown) 459 +40 7 19 (@  ECHOCAST Ignite {XS) 185 +15 3
1 17  OUT DF EDEN Day Like Today (Gotes) 438 -109 17 14 17 JARS OF CLAY Whatever She Wants (Essential) 182 -11 5
20 @  AARON SPIRO Sing (Sparrow) 430 +70 3 7 18 PAX217 Tonight (Forefront) 179 -87 20
17 19 JEFF DEYO Let It Flow (Gotee) 405 -35 22 16 19  LINCOLN BREWSTER Everybody Praise The Lord (Vertical) 174 -8 9
24 @  AVALON Undeniably You (Sparrow) 391 +69 2 26 @  JUGGERNAUTZ The Reach (Metro One) 157 +27 5
19 21 TRIN-I-TEE 5:7 Holla (Gospo Centric) 373 -10 6 18 21 CR33 Birth Of Detiance (Bettie Rocket) 154 -20 7
21 @  DAVID CROWDER BAND My Hope (Sixsteps/Sparrow) 369 +14 7 24 @  BIG FAT JAM Everything (Absolute) 124 +12 3
€D  SARAH SADLER Beautiful (Essential) 315 +83 1 @  AUDIO ADRENALINE Summertime (Forefront) 139 +39 1
22 24 GINNY OWENS | Am (Rocketown) 302 -34 27 éD  DENISON MARRS What Life Has (Floodgate) 131 +56 1
29 @  DOWNHERE Free Me Up (Word) 295 +26 7 21 25  PLANET SHAKERS Shake The Planet (Crowne) 125 -14 14
26 26  BEBO NORMAN Holy Is Your Name (Essential) 294 -12 20 28 @)  SQUAD FIVE-0 ! Don't Want To Change... (Tooth & Nail) 125 +12 3
28 @  KEVIN MAX You (Forefront) 285 +15 1 30 @  METROPOLIS Lift Your Hands (Absolute) 118 +14 2
27 28  KIRK FRANKLIN He Reigns (Gospo Centric) 266 -38 4 = @  ACE TROUBLESHOOTER But For Grace... (Tooth & Nail) 112 +14 2
23 29  TAIT Bonded (Forefront) 247 -87 2 27 29  SHILOH Shackles (Accidental Sirens) 101 -16 16
€)  LARUE Peace To Shine (Reunion) 238 +29 1 25 30  SLICK SHOES My Ignorance (Tooth & Nail) 101 -31 12
29 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17. 47 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/11-Saturday 8/17.
© 2002 Radio & Records. © 2002 Radio & Records.

Thank you radio, for giving every baby a fighting chance to be born
healthy by joining in on the excitement of the 2001/2002
March of Dimes Achievement in Radio Awards®.

Atlanta, Baltimore, Boston, Chicago, Cleveland, Houston, ]\'\fiami, A.I.R. AWARDS
Milwaukee, Nashville, New York, Philadelphia, Phoenix, San Diego,
St. Louis, Washington

Presented Nationally By: Ford Motor Company
Mar Ch Sponsored Nationally By: Arbitron, Katz Media Group,
. Metro Networks/Shadow and R&R Achievement In Radio,
OfDlmeS p A Broadcast Competition Celtbrating
Co-Sponsored By: CURB Records, Interep, McLeod USA, =, o

Miller Lite and Viejas Casino March of Dimes Birth Defects Foundation

Saving babies, together

For more information, contact the A.I.R. Awards at: eschultz@modimes.org; or call: (312)596-4701.

www americanradiohistorv com
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, B “Change My Name”

GOING FOR ADDS NOW!

For Radio Promotions Contact IHS Promotions - Donna Delsesto: ihsdonnaf@aol.com
For Radio Servicing Contact Emily Orzio: emily@toothandnail.com or Amanda MacKinnon: amandaldtoothandnail.com

| S v ' “We Are Tomorrow
ADDS th.wsuw +80 spins #8 on R&R Rock!

For Radio Promotions ontact IHS Promotions
Donna Delsesto: ihsdonnafdaol.com

For Radio Servicing Cantact
Emily Orzio; emily(dtoothandnail.com
Amanda MacKinnon: amandaldtoothandnail.com

Lo A e e i e A R Sl
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OPENINGS OPENINGS

OPENINGS

OPENINGS

NATIONAL

resumedesien,com
Resume and Web Site Design For Media Professionals

Jack Kratoville 516-909-5150
www.resumedesign.com fax: 801-383-5052

o>

CARSON DALY

- o s T @

| nttp://onairjobtipsheet.com |
LOOKING FOR A WRITER:

With radio experience, (preferably on-arr),
hip, aggressive, edgy, funny,creative,

MTV watcher, concert-goer, Extreme
Sports fan, enjoys the night life.

MIDWEST

No phone calls. Please send resume

and 1 page writing sample to:
Ray De La Garza, Sr. VP Programming
Premiere Radio Networks
15260 Ventura Bivd STE 500

PD opening at CHR/Top 40 WXXB-FM

If you are an aggressive and creative
Sherman QOaks, CA 91403 programmer, and do a solid airshift,
Fax (818) 905-6710 we want to hear from you. We provide
EOQE a stable company that is not for sale, a

great support team and a competitive

facility. Perfect job for a PD who's
“moving up”! APD’s and MD's wel-
come to apply. Send T&R to: GM,
RadioWorks, P.O. Box 7093, Lafayette,
IN 47903. EQE

www.radioandrecords.com

MAJOR MARKET ROCK MORNING SHOW
CASTING NOW

This is a major market and a nationally recognized outstanding station.
Income starts with a six-figure salary plus generous bonuses, a con-
tract, and a commitment to massive promotional support.

We want to build the next legendary morning show.

If you have a partner ... that’s great. If you are willing to be teamed ...
we will take it from there.

We promise absolute confidentiality.

So... if you are witty, clever, laugh a lot and have a slightly off beat
view of life, and will work and prep hard, then send us a tape or CD
and resume. EOE

Send to: Warren Scott
4878 Old Post Court
Bloomfield Hills, M1 48301

GENERAL SALES MANAGER -BOSTON

SPORTSRADIO WEEI / NEWS/TALK
RADIO WRKO

Here's the Qualities we are looking
for in our General Sales Manager:

1. ENERGY - Do you have the Drive
and Will to MAKE IT HAPPEN?

2. EXECUTION — Do you and your team
deliver RESULTS?

3. ENERGIZE - Do you bring a high
level of ENTHUSIASM to your Team?
4. EDGE - Do you make tough, solid
BUSINESS DECISIONS?

If you have a proven track record with
these qualities, your best career move
may be with us, NOW! We're Sports
Radio WEEL, “The #1 Rated Sports
Radio StationinAmerica”, and home
to the Boston Red Sox Radio Network,
the Boston College Athletics Radio
Network, and “Super Bowi Champion
New England ‘Patriots Monday™ Pro-
gramming; News/Talk Radio WRKO,
“America’s Legendary Talk Station
where Bostonian's have been ‘Hear-
ing About It and Talking About It’ for
over 20 years”, and home to Rush
Limbaugh and Howie Carr; and
Entercom Communications, One of
America’s most respected broad-
casting companies.

We've created a General Sales Manager
position to work with BOTH stations
to take us from “good to GREAT.” Ideal
candidates should have at least 3-5
years Sales Management Experience
and proven success in NTR, Business
Development, Sports Sales, and Trans-
actional Business, as well as, proven
success in leading a team of highly
motivated mid to senior level Account
Executives.

Interested candidates please contact
in confidence Jim Rushton, Director of
AM Sales, SportsRadio WEEI/ News/
Talk Radio WRKO at 617-779-3505 or
jrushton@entercom.com. You can
also fax your resume in confidence to
617-779-5483.

Entercom Communications Boston is
an Equal Opportunity Employer.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable sales tax) in the
United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records Inc., at 10100 Santa Monica
BIvd., 3rd Floor, Los Angeles, California 30067. Annual subscription plan includes the weekly newspaper plus two R&R Directories issues and
other special publications. Refunds are prorated based on the actual value of issue received prior to cancellation. Nonrefundabie quarterly rates
available. All reasonable care taken but no responsibility assumed for unsolicited material. R&R reserves all rights in material accepted for

n. All letters add to R&R or Its Editors will be d ded for publication reproduction and may therefore be used for this
purpose. Letters may be edited for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding
the content of the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher.

© Radio & Records, tnc. 2002.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also availabie to Individuals seek-
ing work in the industry under Positions Sought

To appear in the following week's issue, your ad must
be received by Thursday noon (PST), eight days prior
toissue date. Free Opportunities listings should be type-
written or printed on 8 1/2° X 11" company/station let-
terhead and are accepted only by mail or fax: 310-203-
8727. Only free positions sought ads are accepted by
e-mail to: kmumaw®@radioandrecords.com Address all
20-word ads to R&R Free Opportunities, 10100 Santa
Monica Blvd., Third Floor, Los Angeles, CA 90067.

Media Relations Professional

We are a non profit, Christian motivated
organization seeking a Media Relations Pro-
fessional. This person would be responsible
for developing and maintaining relationships
with radio stations, and composing well written
material for newsletters, brochures and pro-
motional publications and events. They
would be able to negotiate contracts, coordinate
logistics, and manage branding programs.
Radio production experience desirable.
For a complete job description go to
www.fh.org . EOE

B Food for
il the Hungry

Imaging Director/Night Host

KIFM/San Diego has a FT opening for
an experienced Imaging Director/
Evening Announcer. You should be a
digital editing expert who sounds
“real” on the air. If you're an intelligent,
creative, hardworking professional &
have more creative ideas than neces-
sary, then you should apply! 5 yrs of im-
aging, production & on-air exp is re-
quired. Rush your resume & tape (w/
imaging, production & on-air samples).
Smooth Jazz exp isn’t required, but a
great attitude is!

Jefferson Pilot Communications
1615 Murray Canyon Road, Suite 710
San Diego, CA 92108

JPCis an EOE

R&R Opportunities Advertising

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch in-
cluding heading). includes generic border. If logo,
custom border or larger heading are required, add 1/
2 inch (860 tor 1x, $50 for 2x). In addition, all ads ap-
pear on R&R's website. (vwww. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates ap-
ply to Blind Box ads, but a $50 service charge is
added for shipping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch

Payable In Advance

Opportunities Advertising orders must be typewrit
ten on company/Station letterhead and accompa-
nied by advance payment. Ads are accepted by fax:
(310-203-8450) or mail. Visa, MC, AmEx or Dis-
cover card accepted. Include card number, name
as it appears on credit card, expiration date and
phane number. Blind box responses are sent to ad-
vertisers every Friday by first-class mail.

To appear in the following week’s issue, your ad
must be received by Thursday noon (PDT) eight
days prior to issue date. Address all ads to:R&R
Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067.

www americanradiohistorv com
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Y OICE _1MAGING
“THE VOICE HEARD ABOVE THE REST 3 FULLY PRODUCED

k DEMO: 1-877-4-YOURVO
www.samoneil.com Yy U8y 4: 5]

broadcaststations4sale.com

Visit our web site and view our [istings for radio stations for sale
and stations wanted to buy. List your stations for sale free on our
web site. Let us help you buy or sell.

Call Ted Gray at 336-570-9133.
We will work for you on a confidential basis.

== AUDIO & VIDEO AIRCHECKS ===

+ CURRENT #267, KQQL/Dan Donovan, WSTR/Steve & Vicki, WDRV/Christine
KMXZ/Bobby & Brad, WKQI/Buckhead, KRBE/Atom Smasher. $10 cassette.

+ CURRENT #266, KDWB/Scotty Davis, WKTU/Baltazar & Goumba, KIIS/Gary Spears-
Valentine WJMK/Dick Biondi, KHMX/Larry & Bridget, KDES/Russ Q' Hara $10 cassette
+PERSONALITY PLUS #PP-175, WOMC/Dick Purtan, WRIF/Dreww & Mike, KDWB/Dave
Ryan & Angi Taylor, KEEY/Donna, Hines & Muss. $10 cassette.

+PERSONALITY PLUS #PP-174, WKQX/Mancow, KRTH/Gary Bryan, WWSW/Merkel &
Dickson. KSTP-FM/Van & Cheryl. Cassette $10, CD $13.

+PERSONALITY PLUS #PP-173, KROQ/Kevin & Bean, WBZZ/John Dave Bubba Shelly.
WFOX/ Randy & Spiff, KSCS/Terry Dorsey. Cassette $10

+ALL COUNTRY #CY-122, WPOC, WKDF, WSM-FM, WSIX. WSM-AM. KPLM. $10.00
+ALL AG #AC-100, WSHH, WZPT, KSTP-FM, WLTE, KYKY. $10.00

+ALL CHR #CHR-92. WERQ. WSTR. WBTS, KSLZ, KKFR. KZZP. $10.00

+ PROFILE #5-466. DETROIT! UC CHR AC AOR Gold Ctry. $10.00

+ PROFILE #5-467, PHOENIX! CHR AC AOR Gold Ctry UC . $10.00

+ PROMO VAULT#PR-49, promo samples - all formats, all market sizes. Cassette, $12.50.
+ SWEEPER VAULT #8V-35, Sweeper & Legal ID samples, all formats. Cassette, $12.50.

E
‘pi mem

\‘LLL L,ul {tL«zm

\& 1‘ "U,_'i‘ 8

. F

v i Q??%%

i

il ITIII

+CHN-31 (CHR NIGHTS). +#0-24 (All Oldies) +MR-9 (Al Rock), +#F-27 (ALL FEMALE). VO GECIVER;
-1 (RHY. OLDIES). +T- . I

i ki www.markdriscoll.com

+ CLASSIC #C-258, WAKY/Gary Burbank-1972, WCFL/Bob Dearbor-1971, KRUX/Bob

Shannon-1967, KHJ/Robert W. Morgan-1968, KRTH/Brian Bierne-1978. $13.50 AR DEISCOLL

VIDEO #90, Mpis' KDWB/Dave Ryan, Houston's KBXX/Mad Hatta, Atlanta's WWWQ/The
Bert Show-Suzy Tavarez, Pittsburgh's WBZZ/John Dave Bubba Shelly, Golumbus’ WBNS/
Mark Dantzer. 2 kifler hours on VHS $30. DVD copy $40.

+ Tapes marked with + may be ordered on CD for $3 additionai

m www.californiaaircheck.com w
CALIFORNIA AIRCHECK y
Box 4408 - San Diego, CA 92164 - (619) 460-6104

COMEDY

A Digital Weenie
The Broadcaster’s Funny Paper
Wazuppaw@aol.com

T Serving up
Comedy
. Since 1970

P.O. Box 1924 Stuart FL. 34995 772-344-6646

ID’S-LINERS-PROMOS
323-464-3500

WWW.JEFFDAVIS.COM

"Wow! Don't know why we even own any editing equipment.
You're obviously the KING!"
- Ken Boesen - KWJJ/Portland

“It's THAT good! They're now the exclusive provider for our group”

- Ken Barlow - VP of Programming
Vox Radio Group

\iﬂ" ‘ V

“Bottom line: They Get It!”
- Ken Wall -Mix 106.5/Sydncy-Australia

LINERS, ID's, AND PROMOS AT A PRICE YOUR GM WILL LOVE!

PRODUCTIONS

MITCH CRAIG B G T

VO IMAGING FOR ALL FORMATS

THE RIGHT VOICE THE FIRST TIME!
E G\t')ice O?IIyIFuIIy';rodulcrsd 865'69 1'8989

WWW.Supersweepers.com

CALL NOW! 901/861-4876 Demos Online: www.mitchcraig.com

Lithographed On Heavy, Semi-Gloss Paper

CAT:L%%Q:ESTS%E{ES! - 1
T || [Mark McKay Media] (mpremrrpyr EAEA
ADVERTISING

5x7 - JOCK CARDS Proud to welcome DRY TRAX or

B&W 1000 — $100.00

ESacsol EAe KFRC/San Francisco [@Z/Td3)

, Payable in advance. Order must be typewritten and ac-
&AL SlNC e as a new client AFFORDABLE! companied by payment. Visa/MC/AMEx/Discover ac-

TYPESETTING & FREIGHT X e it X
cepted. One inch minimum, additional space up to six

. * FAST PROCESSING . _24c.

—— # OTHER SIZES AVAILABLE ITXO';E SDZE 3M SOI. 93345208 inches available in incre-
Sarde e KEBX PRICES SUBJECT TO N ; . ments of one-inch. 1 time $95.00
CHANGE WITHOUT NOTICE WEB DEMO: mckaymedia.net Rates for R&R market- 6 insertions 90.00
place (per inch): 13 insertions 85.00
26 insertions 75.00
Send Bx10 photo, check/M.O. Visa/MC, instructions to: Marketplace 51 insertions 70.00

(310) 553-4330
Fax: (310) 203-8450
e-mail: kmumaw@radioandrecords.com

. 1867 E. Florida Street, Dept. B Spnngfield. MO 85803
TOLL FREE: 1-888-526-5336
PICTURES www.abcpictures.com

ww.radioandrecords.com
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CHR/POP

1 AVRIL LAVIGNE Complicated (Arista)
@ NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

3 PINK Just Like A Pill (Arista)

4 DJ SAMMY & YANOU Heaven (Robbins)

5 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
6 NELLY Hot In Herre (Fo’ Reel/Universal)

MARIO Just A Friend 2002 (J)
10 DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
15 EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)
9 JOHN MAYER No Such Thing (Aware/Columbia)
12 KYLIE MINOGUE Love At First Sight (Capitol)
14 CREED One Last Breath (Wind-up)
8 13 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
16 (D EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope)
11 15 EMINEM Without Me (Shady/Aftermath/Interscope)
13 16 JIMMY EAT WORLD The Middle (DreamWorks)
18 8 P. DIDDY F/GINUWINE | Need A Girl (Part ll) (Bad Boy/Arista)
VANESSA CARLTON Ordinary Day (A&M/Interscope)

17 19 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
21 20 BBMAK Out Of My Heart (Into Your...) (Hollywood)
30 NO DOUBT F/LADY SAW Underneath It All (/nterscope)

26 MICHELLE BRANCH Goodbye To You (Maverick/WB)
25 BEENIE MAN F/JANET Feel It Boy (Virgin)
27 SHAKIRA Objection (Tango) (Epic)
31 IRV GOTTI Down 4 U (Murder Inc./IDJMG)
28 OUR LADY PEACE Somewhere Out There (Columbia)
37 ASHANTI Happy (Murder inc./IDJMG)
DIRTY VEGAS Days Go By (Capitol)
P.DIDDY F/USHER & LOON | Need AGirl (Part One) (Bad Boy/Arista)
KHIA My Neck, My Back (Lick It) (D/rfy Down/Artemis)

#1 MOST ADDED
BON JOVI Everyday (/siand/IDJMG)

#1 MOST INCREASED PLAYS
DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG)

TOP 5 NEW & ACTIVE
AMY STUDT Just A Little Girl (19/Universal)

AVRIL LAVIGNE Sk8er Boi (Arista)
WESTLIFE World Of Our Own (RCA)

UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic)
NAPPY ROOTS Po’ Folks (Atlantic)

CHR/POP begins on Page 60.

™

iw

1 1 JOSH GROBAN To Where.You Are (143/Reprise)

3 8 CELINE DION A New Day Has Come (£pic)

4 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)
2 4 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
7 8 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
5 BRYAN ADAMS Here | Am (A&M/Interscope)

6 7 ENRIQUE IGLESIAS Hero (Interscope)

8 8 MARC ANTHONY | Need You (Columbia)

9 9 JO DEE MESSINA Bring On The Rain (Curb)

10 8 CELINE DION I'm Alive (Epic)

1 SHERYL CROW Soak Up The Sun (A&M/Interscope)

12 12 LONESTAR I'm Already There (BNA)

13 JAMES TAYLOR On The 4th Of July (Columbia)

14 JOHN MAYER No Such Thing (Aware/Columbia)

16 ELTON JOHN Original Sin (Rocket/Universal)

21 J. BRICKMAN F/J. KRAKOWSKI You (Windham Hill/RCA Victor)
17 BONNIE RAITT Silver Lining (Capitol)

19 NORAH JONES Don't Know Why (Blue Note/Virgin)

18 MARC ANTHONY I've Got You (Columbia)

20 20 CALLING Wherever You Will Go (RCA)

22 21 BRUCE SPRINGSTEEN The Rising (Columbia)

24 22 TAMARA WALKER Angel Eyes (Curb)

25 KATHY MATTEA They Are The Roses (Narada)

27 KENNY G F/CHANTE MOORE One More Time (Arista)

26 25 BEN GREEN Two To One (ASRC/Artemnis)

29 @) AVRIL LAVIGNE Complicated (Arista)

28 @) CHER A Different Kind Of Love Song (Warner Bros.)

— @) LEANN RIMES Life Goes On (Curb)

— € SOLUNA For All Time (DreamWorks)

— &) KELLIE COFFEY When You Lie Next To Me (BNA)

The Back Pages.

Monltored Airplay Overview: August 23, 2002

CHR/RHYTHMIC

w ™

1 @ NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

2 2 P.DIDDY F/GINUWINE | Need A Girl (Part I} (Bad Boy/Arista)
4 3 IRV GOTTI Down 4 U (Murder Inc./IDJMG)

7 @ EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

3 5 NELLY Hot In Herre (Fo’ Reel/Universal)

6 ASHANTI Happy (Murder inc./IDJMG)

9 EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)
10 N.0.R.E. Nothin' (Def Jam/IDJMG)

5 9 MARIO Just A Friend 2002 (J)

8 10 BIG TYMERS Still Fly (Cash Money/Universal)

12 ANGIE MARTINEZ If | Could Go (FastWestEEG)

13 LUDACRIS Move Bitch (Def Jam South/IDJMG)

14 AMERIE Why Don’t We Fall In Love (Rise/Columbia)

11 14 CAM’RON Oh Boy (Roc-A-Fella/{DJMG)

21 ) CAM'RON Hey Ma (Roc-A-Fella/IDJMG)

15 9 BEENIE MAN F/JANET Feel It Boy (Virgin)

18 @
19 @
23 @
17 20

NAPPY ROOTS Po’ Folks (Atlantic)

TRICK DADDY !n Da Wind (Slip ‘N Slide/Atlantic)

FABOLOUS F/P. DIDDY & JAGGED.. Trade It Ali (Part I1} (Epic)
CLIPSE Grindin’ (Star Trak/Arista)

16 21 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

22 22 LIL' WAYNE Way Of Life (Cash Money/Universal)

25 @ STYLES Goodtimes (/nterscope)

20 24 EMINEM Without Me (Shady/Aftermath/interscope)

26 3LW | Do (Wanna Get Close To You) (Epic)

28 'BONE THUGS-N-HARMONY F/3LW Get It Up... (Ruthless/Epic)
29 GINUWINE Stingy (Epic)

31 DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
34 ASHANTI Baby (Murder Inc./IDJMG)

27 30 MONICA All Eyez On Me (J)

#1 MDST ADDED
FLOETRY Floetic (DreamWorks)

#1 MOST INCREASED PLAYS
CAM’RON Hey Ma (Roc-A-Fella/IDIMG)

TOP 5 NEW & ACTIVE
MASTER P Rock It (No Limit/Universal)

KYLIE MINOGUE Love At First Sight (Capitol)

NAUGHTY BY NATURE Swing Swang (TVT)
XZIBIT Muttiply (Loud/Columbia)

ISYSS Single For The Rest Of My LifeSingle For...

CHR/RHYTHMIC begins on Page 71.

iw W
€ AVRIL LAVIGNE Complicated (Arista)
2 JIMMY EAT WORLD The Middle (DreamWorks)
3 SHERYL CROW Soak Up The Sun (A&M/Interscope)
@ VANESSA CARLTON A Thousand Miles (A&M/interscope)
5 JOHN MAYER No Such Thing (Aware/Columbia)
6 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG)
€ DAVE MATTHEWS BAND Where Are You Going (RCA)
8 CALLING Wherever You Will Go (RCA)
© CREED One Last Breath (Wind-up)
10 10 NO DOUBT Hella Good (/nterscope)
11 11 NICKELBACK How You Remind Me (Roadrunner/IDJMG)
12 8 JACK JOHNSON Flake (Enjoy/Universal)
GO0 GOO DOLLS Big Machine (Warner Bros.)
13 14 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
15 8 NORAH JONES Don't Know Why (Blue Note/Virgin)
BRUCE SPRINGSTEEN The Rising (Columbia)
18 17 ALANIS MORISSETTE Precious Iitusions (Maverick/Reprise)
20 (D OUR LADY PEACE Somewhere Out There (Columbia)
21 19 DIRTY VEGAS Days Go By (Capitol)
22 @ MICHELLE BRANCH Goodbye To You (Maverick/WB)
19 21 PINK Don't Let Me Get Me (Arista)
28 SHERYL CROW Steve McQueen (A&M/Interscope)
25 ELVIS VS. JXL A Little Less Conversation (RCA)
27 BBMAK Out Of My Heart (Into Your...) (Hollywood)
26 311 Amber (Volcano)
24 26 DISHWALLA Somewhere In The Middle (/mmergent)
29 g DUNCAN SHEIK On A High (Atlantic)
PINK Just Like A Pill (Arista)
23 29 THE CORRS F/BONO When The Stars Go Blue (143/Lava/Atiantic)
36 €D JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)

(Arista)

WO~ PN W —

URBAN

w W
€ NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
2 NELLY Hot in Herre (Fo’ Reel/Universal)
3 N.0.R.E. Nothin’ (Def Jam/IDJMG)
4 MARIO Just A Friend 2002 (J)
5 AMERIE Why Don't We Fall In Love (Rise/Columbia)
@ LUDACRIS Move Bitch (Def Jam South/IDJMG)
7 IRV GOTTI Down 4 U (Murder Inc./IDJMG)
8 P. DIDDY F/GINUWINE | Need A Girl (Part |1} (Bad Boy/Arista)
© GINUWINE Stingy (Epic)
9 10 ASHANTI Happy (Murder Inc./IDJMG)
12 ASHANTI Baby (Murder Inc./IDJMG)
13 EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
10 13 CLIPSE Grindin’ (Star Trak/Arista)
17 8 STYLES Goodtimes (/nterscope)
NAPPY ROOTS Po’ Folks (Atlantic)
14 16 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)
15 17 MUSIQ Halfcrazy (Def Soul/IDIJMG)
21 TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic)
22 WYCLEF JEAN Two Wrongs (Columbia)
16 20 TWEET Call Me (Gold Mind/Elektra/EEG)
18 21 MONICA All Eyez On Me (J)
26 €D TANK One Man (BlackGround)
20 23 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
24 24 SLUM VILLAGE Tainted (Barak/Capitol)
23 25 LIL’ WAYNE Way Of Life (Cash Money/Universal)
29 @) AALIYAH | Care 4 U (BlackGround)
31 €@ FABOLOUSF/P.DIDDY & JAGGED.. Trade It All (Part It} (Epic)
27 @) FAITH EVANS Burnin’ Up (Bad Boy/Arista)
33 € Musla Dontchange (Def Soul/IDJMG)
25 30 R.KELLY Heaven | Need A Hug (J/ve)

# MOST ADDED
DAVE HOLLISTER Baby Do Those Things (Motown)

#1 MOST INCREASED PLAYS
ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)

TOP 5 NEW & ACTIVE
WHITNEY HOUSTON Whatchulookinat (Arista)

BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista)
LIL’ FLIP The Way We Ball (Suckafree/Loud/Columbia)
YING YANG TWINS By Myself (Koch)

TRUTH HURTS The Truth (Aftermath/Interscope)

URBAN bagins on Page 76.

w ™

1 1 RED HOT CHILI PEPPERS By The Way (Warner Bros.)

2 2 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)
3 € NICKELBACK Never Again (Roadrunner/IDJMG)

4 4 DEFAULT Deny (TVT)
5
9
7

DN oo~ B WRN —

—_
—_

5 CREED One Last Breath (Wind-up)
@ PAPA ROACH She Loves Me Not (DreamWorks)
7 GODSMACK | Stand Alone (Republic/Universal)

10 @ BRUCE SPRINGSTEEN The Rising (Columbia)
6 9 C.KROEGERF/J. SCOTT Hero (Roadrunner/Columbia/iDJMG)
12 DEF LEPPARD Now (/sland/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)

SYSTEM OF A DOWN Aerials (American/Columbia)
11 13 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
16 ) AUDIOVENT The Energy (Atlantic)
8 15 TOMMY LEE Hold Me Down (MCA)
18 (D THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG)
13 17 RUSH Secret Touch (Atiantic)
17 18 FILTER Where Do We Go From Here (Reprise)
19 19 HOOBASTANK Running Away (/sland/IDJMG)
24 LIFEHOUSE Spin (DreamWorks)

DISTURBED Prayer (Reprise)

KORN Thoughtless (/mmortal/Epic)
20 23 TRUSTCOMPANY Downfall (Geffen/Interscope)
21 24 ROBERT PLANT Darkness, Darkness (Universal)
25 25 MUST Freechild (Wind-up)
— € CHEVELLE The Red (Epic)
28 €@ SEETHER Fine Again (Wind-up)
— @) ROB ZOMBIE Demon Speeding (Geffen/Interscope)
29 € TOOL Parabola (Voicano)
26 30 EARSHOT Get Away (Warner Bros.)

#1 MOST ADDED
LEANN RIMES Life Goes On (Curb)
#1 MOST INCREASED PLAYS
VANESSA CARLTON A Thousand Miles (A&M/Interscope)

TOP 5 NEW & ACTIVE
THE CORRS F/BONO When The Stars Go Blue (743/Lava/Atlantic)
JACK RUSSELL For You (Knight)
MICHAEL BOLTON Dance With Me (Jive)
CHRIS EMERSON All Because Of You (Monomay)
GLORIA GAYNOR | Never Knew (Logic)

AC bagins on Page 91.

#1 MOST ADDED
UNCLE KRACKER in A Little While (Top Dog/Lava/Atiantic)
#1 MOST INCREASED PLAYS
SHERYL CROW Steve McQueen (A&M/Interscope)

TOP 5 NEW & ACTIVE
DEF LEPPARD Now (/siand/IDJMG)
LEANN RIMES Life Goes On (Curb)
HOOBASTANK Running Away (/sland/IDJMG)
ROSEY Afterlife (/sland/IDJMG)
SILVERCRUSH Who Is Me? (Redline)

AC begins on Page 91.

#1 MOST ADDED
BON JOVI Everyday (/sland/IDJMG)

#1 MOST INCREASED PLAYS
NICKELBACK Never Again (Roadrunner/IDJMG)

TOP 5 NEW & ACTIVE
GAVIN ROSSDALE Adrenaline (Universal)
MARC COPELY Surprise (RCA)
BREAKING BENJAMIN Polyamorous (Hollywood)
VINES Get Free (Capitol)
COLOR RED Sore Throat (RCA)

ROCK begins on Page 27.
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1 RUFF ENDZ Someone To Love You (Epic)

© MUSIQ Halfcrazy (Def Soul/IDJMG)

3 JAHEIM Anything (Divine Mill/WB)

4 JOE What If A Woman (Jive)

5 LUTHER VANDROSS I'd Rather (J)

DONELL JONES You Know That | Love You (Untouchables/Arista)
MARY MARY In The Morning (Columbia)

ANGIE STONE Wish | Didn't Miss You (J)

KEITH SWEAT One On One (Elektra/EEG)

GERALD LEVERT Funny (Flektra/FEG)

DAVE HOLLISTER Keep Lovin' You (MCA)

MAXWELL Lifetime (Columbia)

YOLANDA ADAMS I'm Gonna Be Ready (Flektra/FEG)
14 ASHANTI Foolish (Murder Inc./IDJMG)

15 RL Good Man (J)

16 BOYZ Il MEN The Color Of Love (Arista)

17 YOLANDA ADAMS The Battle Is The Lords (Verity)

18 KIRK FRANKLIN Brighter Days (Gospo Centric/Jive)

19 R. KELLY Heaven | Need A Hug (Jive)

USHER U Don't Have To Call (LaFace/Arista)

TONY TERRY In The Shower (Golden Boy)

BONEY JAMES F/JAHEIM Ride (Warner Bros.)

SIR CHARLES JONES.Is There Anybody Lonely... (independent)
BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista)
WILL DOWNING Don't Talk To Me Like That (GRPVMG)
LATHUN BBQ (Motown) -

STREETWIZE Rock The Boat (Shanachie)

REMY SHAND Rocksteady (Motown)

USHER Can U Help Me (LaFace/Arista)

FOURPLAY Let's Make Love (Bluebird/RCA Victor)
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URBAN begins on Page 76.

W Tw
11 RED HOT CHILI PEPPERS By The Way (Warner Bros.)

2 € SYSTEM OF A DOWN Aerials (American/Columbia)

3 3 PAPAROACH She Loves Me Not (DreamWorks)

5 @ DISTURBED Prayer (Reprise)

4 5 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/interscope)

7 8 KORN Thoughtless (/mmortal/Epic)

9 NICKELBACK Never Again (Roadrunner/IDJMG)

6 8 GODSMACK | Stand Alone (Republic/Universal)

10 € TRUSTCOMPANY Downfall (GeffenvInterscope)

11 10 HOOBASTANK Running Away (/sfand/iIDJMG)

8 11 EARSHOT Get Away (Warner Bros.)

12 12 FILTER Where Do We Go From Hers (Reprise)

13 13 TOOL Parabola (Volcano)

16 8 ROB ZOMBIE Demon Speeding (Geffen/Interscope)

19 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
14 16 STAIND For You (Flip/Elektra/FEG)

15 17 AUDIOVENT The Energy (Atlantic)

18 ) CHEVELLE The Red (Epic)
KORN Here To Stay (Immortai/Epic)
23 THEORY OF A DEADMAN Nothing Could... (Roadrunner/IDJMG)
24 BREAKING BENJAMIN Polyamorous (Hollywood)
SINCH Something More (Roadrunner/IDJMG)
33 P.0.D. Satellite (Atiantic)
25 VINES Get Free (Capitol)
26 SEETHER Fine Again (Wind-up)
27 CREED One Last Breath (Wind-up)
22 27 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG)
32 @ BLINDSIDE Pitiful (Elektra/FFG)
28 29 HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
30 @ INJECTED Bullet (/sland/IDJMG)

ROCK begins on Page 27.

w
1 KENNY CHESNEY The Good Stuff (BNA)

2 DIXIE CHICKS Long Time Gone (Monument)

3 TIM MCGRAW Unbroken (Curb)

4 DARRYL WORLEY | Miss My Friend (DreamWorks)
7 TRACY BYRD Ten Rounds With Jose Cuervo (RCA)
6 SARA EVANS | Keep Looking (RCA)

9 JOE NICHOLS The Impossible (Universal South)

10 DIAMOND RIO Beautifu! Mess (Arista)

8 ANDY GRIGGS Tonight | Wanna Be Your Man (RCA)
5 GARY ALLAN The One (MCA)

12 KEITH URBAN Somebody Like You (Capitol)

11 MARK CHESNUTT She Was (Coiumbia)

13 PHIL VASSAR American Child (Arista)

16 ALAN JACKSON Work In Progress (Arista)

14 BLAKE SHELTON O’ Red (Warner Bros.)

17 MARTINA MCBRIDE Where Would You Be (RCA)

15 BRAD MARTIN Before | Knew Better (Epic)

18 LEE ANN WOMACK Something Worth Leaving Behind (MCA)
19 GARTH BROOKS Thicker Than Blood (Capitol)

20 MONTGOMERY GENTRY My Town (Columbia)

27 FAITH HILL Cry (Warner Bros.)
21 PINMONKEY Barbed Wire And Roses (BNA)
22 JO DEE MESSINA Dare To Dream (Curb)
23 RASCAL FLATTS These Days (Lyric Street)

24 REBECCA LYNN HOWARD Forgive (MCA)
26 ANTHONY SMITH If That Ain't Country (Mercury)
25 SIXWIRE Look At Me Now (Warner Bros.)
28 TAMMY COCHRAN Life Happened (Epic)

29 SHEDAISY Mine All Mine (Lyric Street)
32 TRAVIS TRITT Strong Enough To Be Your Man (Co/umb/a)

#1 )

#1 MOST INCREASED PLAYS

COUNTRY begins on Page 82.

ALTERNATIVE

w W
11 RED HOT CHILI PEPPERS By The Way (Warner Bros.)

2 2 JIMMY EAT WORLD Sweetness (DreamWorks)

4 @ SYSTEM OF A DOWN Aerials (American/Columbia)

3 4 HOOBASTANK Running Away (/sland/IDJMG)

5 5 INCUBUS Warning (/mmortal/Epic)

7 6 HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
9 € TRUSTCOMPANY Downfall (Geffen/Interscape)

8 8 NEW FOUND GLORY My Friends Qver You (Drive-Thru/MCA)
10 9 VINES Get Free (Capitol)

6 10 PAPA ROACH She Loves Me Not (DreamWorks)

18 @ DISTURBED Prayer (Reprise)

1112 KORN Thoughtless (immortal/Epic)

15 311 Amber (Volcano)

12 14 FILTER Where Do We Go From Here (Reprise)

16 ) WEEZER Keep Fishin’ (Geffen/Interscope)

14 16 DEFAULT Deny (TVT)

17 8 UNWRITTEN LAW Up All Night (Inferscope)

20 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
13 19 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)
23 8 CHEVELLE The Red (Epic)

22 COLDPLAY In My Place (Capitol)

19 22 AUDIOVENT The Energy (Atiantic)

24 @ JACK JOHNSON Flake (Enjoy/Universal)

21 24 CREED One Last Breath (Wind-up)

25 8 NICKELBACK Never Again (Roadrunner/iDJMG)

GAVIN ROSSDALE Adrenaline (Universal)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
STAIND Epiphany (Fiip/Elektra/EEG)

SEETHER Fine Again (Wind-up)

P.0.D. Satellite (Atiantic)
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#1

ALTERNATIVE begins on Page 100.

™
1 JOE SAMPLE X Marks The Spot (PRA/GRP/VMG)

2 SPECIAL EFX Cruise Control (Shanachie)

4 LARRY CARLTON Morning Magic (Wamer Bros.)

5 KIM WATERS In The House (Shanachie)

3 5 BONEY JAMES RPM (Warner Bros.)

8 6 DOWN TO THE BONE Electra Glide (GRPVMG)

7 7 CRAIG CHAQUICO Luminosa (Higher Octave)

6 8 JOYCE COOLING Daddy-0 (GRP/VMG)

10 NORMAN BROWN Just Chillin' (Warner Bros.)

11 EUGE GROOVE Slam Dunk (Warner Bros.)

14 KENNY G F/CHANTE MOORE One More Time (Arista)
12 GERALD ALBRIGHT Ain't No Stoppin’ (GRPVYMG)

9 13 NORAH JONES Don't Know Why (Blue Note/Virgin)
16 @ CHUCK LOEB Sarao (Shanachie)

15 15 BRIAN CULBERTSON Without Your Love (Warner Bros.)
18 D FOURPLAY Rollin’ (Bluebird/RCA Victor)

17 17 JONATHAN BUTLER Wake Up (Warner Bros.)

19 @) LUTHER VANDROSS I'd Rather (J)

21 ) JOE MCBRIDE Woke Up This Morning (Heads Up)

20 @) GREG ADAMS Roadhouse (Ripa)

22 DAVID BENOIT Then The Morning Comes (GRPAVMG)
23 BRAXTON BROTHERS Whenever | See You (Peak)

24 SADE Somebody Already Broke My... (Epic)

RICHARD ELLIOT Q.T. (GRPVMG)

JEFF GOLUB Cold Duck Time (GRPA/MG)

JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard)
26 27 JEFF KASHIWA 3-Day Weekend (Native Language)

30 8 BOYZ I MEN The Color Of Love (Arista)

— CHRIS BOTTI Lisa (Columbia)

29 30 3RD FORCE | Believe In You (Higher Octave)

Smooth Jazz begins on Page 97.

TRIPLE A

Lw

1 DAVE MATTHEWS BAND Where Are You Going (RCA)

2 JACK JOHNSON Fiake (Enjoy/Universal)

4 COLDPLAY In My Place (Capitol)

5 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
3 BRUCE SPRINGSTEEN The Rising (Columbia)

6 COUNTING CROWS American Girls (Geffervinterscope)

9 SHERYL CROW Steve McQueen (A& M/Interscope)

7 CHUCK PROPHET Summertime Thing (New West/Red Ink)

8 NORAH JONES Don't Know Why (Blue Note/Virgin)

10 JIMMY EAT WORLD The Middle (DreamWorks)

19 PETER GABRIEL The Barry Williams Show (Geffen/interscope)
15 HOWIE DAY Ghost (Epic)

12 DAVE PIRNER Never Recover (Ultimatum)

13 CHRIS ISAAK One Day (Reprise)

14 DROPLINE Fly Away From Here {...Day) (143/Reprise)

16 BONNIE RAITT Silver Lining (Capitol)

18 RED HOT CHILI PEPPERS By The Way (Warner Bros.)

20 BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol)
17 LUCE Good Day (Nettwerk)

22 PETER STUART With My Heart In Your Hands (Vanguard)

25 311 Amber (Volcano)

21 THE CORRS F/BONO When The Stars Go Blue (143/Lava/Atiantic)
23 C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG)
29 ELVIS COSTELLO 45 (/sland/IDJMG)

27 JACK JOHNSON Bubble Toes (Enjoy/Universal)

26 MOBY Extreme Ways (V2)

30 GO0 GOO DOLLS Big Machine (Warner Bros.)

2 CREED One Last Breath (Wind-up)
SONIA DADA Baby Woke Up (Calliope/Razor & Tie)
AVRIL LAVIGNE Complicated (Arista) i

TRIPLE A begins on Page 105.
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he Recording Industry Association of
America is the trade group representing
the $15 billion U.S. recording industry.
The association’s members are responsible
for creating, manufacturing and
distributing most of the sound recordings
sold in this country. Hilary Rosen has
been at the RIAA’s helm since 1987.

A veteran lobbyist on Capitol Hill,
Rosen has long been respected for her
knowledge of the political and legislative
processes. With the many challenges facing
the recording industry, she has become a guiding force in
developing a legitimate marketplace for digital music and
reinforcing copyright as a core American value.

Getting into the business: "I started as a lobbyist for
several clients, including some songwriters and music
publishers. When the RIAA decided to move from New York
to Washington, DC 15 years ago, a friend of mine, Jay
Berman, was hired to run it, and he convinced me to come
on board full-time. I've always loved music. My first job in
high school was in a record store.”

The RIAA's purpose: “We're the trade association for
America’s record companies. We have several hundred labels
that are members. Obviously, the five majors own many of
those labels, but we also have many independent labels and
small Latin labels. We cover all genres.”

Long-term goals: “For the past several years we have
been laser-focused on creating as good a business
environment for the development of legitimate music online
as possible. The record industry has been somewhat
hamstrung in its business models over the years because of
quirks in copyright laws that your readers are well aware of,
such as there being no performance-right and sound-
recording royalties in the broadcast world. Record
companies have essentially had to make back their
investment in their product and their artists through the
sale of the music.

“What we have tried to do now that we have some new
rights in the digital world is to find ways to maximize those
rights and create multiple revenue streams that serve the
consumer. For the RIAA, that's meant a series of
enforcement hearings and negotiations on issues like
webcasting and Internet radio and lots of public education
on online copyright issues.”

The issue of downloading music: "We did our latest
consumer survey several months ago, and it basically said
that a significant percentage of our heaviest music buyers
would have bought more if they could not have gotten
what they wanted for free. That points to several things. We
have to make sure that what the consumer wants is easily
and readily available. That's the business model that the
record companies have been engaging in. We have to make
sure that the legitimate online services are supported by
strong enforcement efforts. We have a couple of critical
lawsuits in the offing right now against some of the fast-
track systems. And we have to find better ways to educate
consumers about what music is legally available. A failing of
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HILARY ROSEN

Chairman and CEO, Recording Industry Association of America

our industry has been not putting enough money into
driving consumers to legitimate sites.”

Her role: “My role in the business model is quite
limited. The companies are really responsible for meeting
the challenges of serving the consumer. My job is to make
sure that, as companies develop legitimate systems, they
have a chance to work in the marketplace, that theyre not
overrun by the pirate systems. We have a few limited areas
where we have some direct business involvement in
negotiations. For instance, because broadcasters and
webcasters wanted to have a compulsory license fee for
certain kinds of online broadcasts, we agreed to set up a
collective to negotiate rates for those uses.”

State of the recording industry: “The fundamentals
of the record industry are strong. The good news is,
consumption is up. The bad news is, people aren’t paying
for enough of it. We know people still love and want music.
We're seeing more and more cross-licensing and licensing
deals being done every day. I think by the end of the year
you're going to see full-fledged subscription services with
all of the content from all of the companies, and theyll
finally have a shot at really competing.

“Individual companies will, through copy-protected
CDs, try to cut down on some of the bumning that’s
happening but still allow consumers the ability to make
copies for their cars and to burn individual tracks or
compilations. We're going to take some steps in the anti-
piracy area, and theyll be matched by the business
strategies the companies are employing. There will also be
discounts in the stores, Virtually every new release has a
different pricing strategy now, as the companies begin to
experiment with what will entice the consumer to buy.
Over the long term new revenue sources are appearing,
both in licensing and online.”

On labels being prepared for the new technology:
“Tf you look at a graph of the history of the record
industry’s relationship with technology and investment, it
really fell off in the '80s. The way it used to work is that
the electronics industry would come up with the format
and hand it to the record industry to put its music on. The
labels were never consumer-product companies in the
traditional sense; they were about developing artists and
finding ways to market those artists. Shifting their mind-
set to become technology innovators has been a challenge
for them. They've come a long way from where they were,
but it happened a little too slowly, unfortunately. And
catching up is hard. We'll get there, but we're going to
contract some before we do.”

The future of the music retailer: “The consumer is
disappointed with record retailers. If you go into many
stores today that sell video games, music and movies, the
most exciting displays and the most interesting shelf space
are reserved for DVDs and games. Retailers need to expend
more energy on educating their customers and making
their stores destinations. It doesn’t take rocket science to
understand why Borders and Barnes & Noble stores are
doing better at selling music than some other stores.”

State of radio: “I love radio. Radio and the RIAA have
been at odds on several major policy issues, but, as a
consumer and an industry advocate, I certainly know how
dependent we all are on radio, and I totally support that
role. People might think there is a more adversarial feeling
about radio around here than there really is. We ought to
take advantage of the fact that both of our industries are
going through tough times and figure out ways to work
better together.”

The future of the relationship between labels and
radio: “Radio has its own set of problems and competition
in the marketplace. Radio already enjoys favored status. It
already gets its product from the record companies for free.
Radio’s job is to make money in other areas. For the labels,
they're interested in active cooperation on creative
marketing and promotion. Radio constantly says before
Congress and these arbitration panels, ‘We're promoting
music, that's why we don’t have to pay a public-
performance fee or why we have to pay less on the

www americanradiohistorv com

Internet. I think you can understand, then, why the labels
get aggravated about things like independent promotion
costs or restrictive playlists or other things.

“Radio can't have it both ways. It has to be
responsible for playing a broad diversity of music at its
discretion or it can pay for it. I tend to have a much
harder personal line on this than most of the labels. Most
of the labels just want a good relationship and to move on.
That's why they have me out there.”

What she would like to see radio do: “T'd tike to see
the radio chains diversify their playlists more regionally.
I'd like to see radio get more energetically involved in
helping us on our anti-piracy efforts. They've got listeners;
they could help. I'd like to see radio be successful. A
thriving radio industry is to our benefit. I'd like to see less
reliance on sources of money like independent promotion.”

Her role in a possible congressional investigation:
“T don't think there is going to be an ‘investigation. We've
certainly wanted one. We've never claimed that any of the
promotion activities that go on today are illegal; we just
think there should be new rules. We don't think they're
illegal; we think they're unfair. That's an important
distinction. We think the FCC has long had the authority
to requlate more in this area, and it just hasn't.

“ have a lot of friends at radio, and whether theyre
cynical about the idea that record companies feel
vulnerable and that’s why they pay indie promotion
money, the fact is, it's true. If radio wants it stopped and
we want it stopped, we ought to find a way to go hand in
hand to the FCC to create an equitable situation. There are
some — maybe even in the coalition we're working with
— who would take a harder line on that, but that’s
certainly not where the record companies are coming
from.”

Most influential individual: “Jay Berman was my
mentor over many years. Sen. Dianne Feinstein has been a
real role model for me personally.”

Career highlight: “The team I've put together here at
the RIAA feels like the best thing I've ever done, a team of
tremendous professionals dedicated to serving the music
community and doing it well.”

Career disappointment: "I take the piracy
personally. While I understand that it exists for a number
of business reasons and because technology is overcoming
the marketplace, I wish it wasn't so bad.”

Favorite radio format: “I live in DC, so I listen to
WAMU, our local NPR station. Mostly Urban, WHUR. Every
once in a while I have to say that Country WMZQ becomes
my favorite. I'm diverse in my musical tastes.”

Favorite television show: “The Osbournes and The
West Wing.”

Favorite artist: “Stevie Wonder.”

Favorite movie: “The Year of Living Dangerously.”

Favorite book: “Marjorie Morningstar by Herman
Wouk and Jack Welch’s book.”

Favorite restaurant: “Matsuhisa in Los Angeles.”

Beverage of choice: “Diet Coke.”

Hobbies: “I have young children, 3 1/2-year-old
twins. That takes a lot of the hobbies out, particularly my
old golf addiction.”

E-mail address: “webmaster@riaa.com.”

Advice for broadcasters: “Don't just look at record
companies as a source for promotion dollars. Think of
creative ways for partnerships that go beyond the labels
writing you a check. In a broader way, consumers expect
so much more from their media today. If radio found
ways to balance its commercial needs and the music-
information needs of the consumers through things like
back-announcing and diversity in playlists, that would be
good. But I also know that radio is totally research-
driven, so it must have moved this way because the
research pushed it there. It’s an interesting paradox.
Think of new ways to connect with artists and the labels.
The chains obviously have so many more advantages, but
we would all like to see independent radio survive and
thrive.”
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1 1F YOU THOUGHT “GRINDIN™" WAS HOT.....
 WHEN THE LAST TIME YOU HEARD IT LIKE THIS!!

-ns NOw!!

THE NEW SINGLE FROM CLIPSE’S FORTHCOMING ALBUM LORD WILLIN'
BROUGHT TO YOU FROM THE NEPTUNES/STAR TRAK ENTERTAINMENT

STAR TRAK

Www.Startrakmusic.Com  ©2002 avista Records inc., a wit of BMG Entertainment,
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