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Collins Sets AC Record

Phil Collins proves he’s still the guy at AC: “You'll Be
in My Heart” sets a new
R&R AC record for most
adds (101) in a single week.
Congratulations to the staff
of Hollywood Records for an
explosive first week for the
first single from the Disney
motion picture Tarzan.
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Among the exciting content in R&R'’s fourth annual

Alternative special: A series of music meetings at

the format’s leading stations, a discussion of the

Tender

Fun Lovin’ Criminals
Big Night Out

Gomez
Bring It On

Furslide

Love Song

On tour with Mojave 3:
April 10 Washington DC 11 Philedelphia PA 13 Cambridge MA

Lenny Kravitz

Manic Street
Preachers

If You Tolerate This
Your Children Will Be Next

Placebo
Every You Every Me

14 Hoboken NJ 15 New York NY 17 Toronto ONT 18 Detroit M|
20 Chicago IL 21 Minneapolis MN 23 Boulder CO 25 Phoenix AZ
27 Los Angeles CA 28 San Francisco CA 30 Portland OR

May 1 Vancouver BC 2 Seattle WA

| On Tour Now!
“More passionate, more powerful, more angry, more intelligent
B L T and more relevant that any other band on the planet”
MANIC STREEY PREACHENS Esquire
et | "That it uitimately stands as a huge achievement and a record
. = | that could well appeal to the masses is not only testament to
Ry their tenacity, bu: near-confirmation of their regular claim to
| being the most important band of the decade’” Q

On tour with Stabbing Westward:

l| April 11 Vancouver BC 12 Seattle WA 13 Portland OR
15 San Francisco CA 16 Los Angeles CA

Skunk Anansie
Charlie Big Potato

1999 Vi Rocords Arerca, fe

On tour with Rammstein:
= Sanil June 1 Washington DC 2 Philadelphia PA

4 New York NY 5 Boston MA 6 Montreal QUE
7 Toronto ONT 8 Detroit Ml 10 Cleveland OH
11 Chicago IL 12 San Francisco CA* 14 Los Angeles CA*

* Solo dates

® role of hip-hop in the Alternative world and a

TH[ INDUS"R yfs N[WSPAPER conversa.tion with Reprise President Howie Klein.

It all begins on Page 33.

thrill
seekers

from the new album
13

from the new album
100% Colombian

from the debut album
Adventure

the debut album featuring

78 Stone Wobble
and

Get Myself Arrested

from the platinum album
5

from the #1 UK album
This Is My Truth
Tell Me Yours
In stores June 8

from the new album
Without You
I'm Nothing

Also featured on

Music From The Original
Motion Picture Soundtrack

Cruel Intentions

Enhanced CD single in stores
everywhere April 20
Includes music video

Look for the new album
Post Orgasmic Chill
this August.

Yt

www.wirginrecords.com
AOL Keyword: Virgin Records
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“almost doesn’t count’

The follow-up to her
3 consecutive smash hits

the #1 Grammy-winning

“The Boy Is Mine,”

“Top of the World”

& the #1 smash
“Have You Ever?”

From the album
NEVER SAY NEVER

Over 6 million sold worldwide

Produced by Fred Jerkins, llI
for F.J. Productions, Inc.
and Guy Roche

' Impactmg At Pop Radio Now!!!

’ Already On:
\ } WKTU 790
WFLZ KUBE

KSLZ WWKX Almost

WJMN KBMB . 3 PLATINUM

@ = @RB&R CHRIRhythmicG% : : °"""9 SU"f’F’Y?
31* - 24* BDS Rhythmic by May 16th. -
D33* BDS Crossover : e - o

Tune in to VH-1‘s DIVAS LIVE April 13th!!!
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management + marketing : sales

Depression is so common that it’s often
called “the common cold of mental
ilinesses.” But employee assistance
provider Linda Madonna says depression
often goes undetected until the
symptoms are severe. Madonna offers
tips on how to recognize the disease and
steps to treat it. Also this week,
management expert Dick Kazan has an
inspiring account of a man who took
himself from the depths of poverty to the
top of his field, and includes four sales
tips that you can use.

Pages 10-14

CHANCELLOR S O’KEEFE

8 When Chancellor Media
[ purchased Pyramid
B Broadcasting a few

B vears back, one of its
|| prized assets was in the
| form of one Ken
.| O’Keefe, a former

i investment banker-
turned-radio
broadcaster. O'Keefeg,
now the No. 2 man in
the Chancellor radio hierarchy, is the
subject of Erica Farber's Publisher’s
Profile.

Page 160

= Radio legend Jay Cook mourned

= Westwood One ceases
Mutual operations

« Peter Connolly appointed GM
for WMXD/Detroit

= Pat Paxton OM, Ron Valeri PD as
WEGQ/Boston adopts Rhythmic AC

Page 3

{ CHR/POP

* SUGAR RAY Every Morning (Lava/Atlantic)

CHR/RHYTHMIC

*TLC No Scrubs (LaFace/Arista)

URBAN

« ROOTS {/ERYKAH BADU You Got Me (MCA)

URBAN AC

» TYRESE Sweet Lady (RCA)

COUNTRY

« LEE ANN WOMACK I'll Think Of A Reason Later (MCA)

AC

* SARAH MCcLACHLAN Ange! (Warner Sunset/Reprise)

HOT AC

* SUGAR RAY Every Morning (Lava/Atlantic)

NAC/SMOOTH JAZZ

* BONEY JAMES Into The Blue (Warner Bros.)

ROCK

» COLLECTIVE SOUL Heavy (Atlantic)

ACTIVE ROCK

* COLLECTIVE SOUL Heavy (Atlantic)

ALTERNATIVE

« LIT My Own Worst Enemy (RCA)

ADULT ALTERNATIVE

» COLLECTIVE SOUL Run (Hoflywood/Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Chancellor Assumes Top
Post On BIA Group List

m Chancellor-Capstar, Jacor-Clear Channel Merger

accounted for on new list; Citadel joins ranks

Including all 1998 revenues for Capstar and other pending
acquisitions, the Chancellor Radio Group brought in $1.9 bil-
lion last year, $200 million more than No. 2 CBS. Clear Chan-
nel placed third: Its $1.2 biilion includes "98 Jacor revenue.
The lone new addition to the top 10 is Citadel. Together, the
top 10 groups accounted for 62%, or $6.2 billion, of the $10.2

billion all commercial radio stations pulled in last year.

Rank Owner Revs Stations  '97 Rank*
1 Chancellor Media Corp. 1,868 469 2
2 CBSCorp. 1,661 163 1
3 Clear Channel Communications 1,209 456 5
4 ABCinc. 3549 43 6
5 CoxRadiolInc. 285.2 58 7
6 Entercom 199.3 43 N/A
7  Heftel Broadcasting Corp. 183.5 41 9
8 Susquehanna Radio Corp. 162.6 23 10
9 Emmis Broadcasting Corp. 1585 16 8

10  Citadel Communictions Corp. 156.1 106 N/A
Revenue estimated in millions  *Estimated '97 revenues  Source: BIA

Riccitelli Rises
To Jive SVP/Promo

lee Records has tapped Joe
p Riccitelli as
its new Sr.
VP/Promo-
tion. Based in
.8 New York, he
* ] will oversee
N promotion at
the CHR/Pop,
CHR/Rhyth-
mic, Rock
and AC for-
mats for Jive
and the Zom-
ba Group of labels. He reports
to Jive President Barry Weiss.

Commenting on Riccitel-
li’s appointment, Weiss said,
“It’s a great pleasure to have
this seasoned promotion ex-
ecutive aboard as the newest
member of our rapidly ex-
panding company.”

Riccitelli added, “Joining Jive
at this time is extremely exciting.

RICCITELLI/See Page 16

Riccitelli
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Radio Stocks Enjoy
Sunny Side of Wall Street

M R&R/Bloomberg index returns to record levels

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorkedial@aol.com

If Don Imus were a man of his
word, he would have pulled the
plug on his syndicated /mus in
the Morning about two weeks
ago. That’s when CBS’ stock hit
the magic number, $40 per share
— a point at which Imus had
long told listeners to the 100-
plus stations that carry his show
that the veteran talker would
pack it in. But, like a lot of Wall
Street players who have come to
know and love radio stocks,
Imus has grabbed on for a long-
er, tighter hold on the sharehold-
er’s skyrocket.

Recently, Imus has said his
new magic number is $50 per
share, and it’s understandable
why anyone would want to en-
joy the ride longer. Over the
past two weeks, the R&R/
Bloomberg Radio Stock index
has risen 16%, matching or ex-
ceeding performance across
broader exchanges.

The radio index is nearly dou-
ble its 52-week low point last
fall, when concerns about the
economy and consumer spend-
ing slowed the entire market. But
because of robust revenues and
a proven track record of surviv-
ing scares, Wall Street investors

STOCK/See Page 23

Yahoo! Links To
Broadcast.Com

BY MATT SPANGLER
R&R WASKINGTON BUREAU
spangler@rronline.com

Last week, Internet audio and
video leader Broadcast.com
was snared by the giant of the
World Wide Web, Yahoo!, in a
deal initially valued at $5.7 billion.
For the 385-plus radio stations
with links on Broadcast.com’s
site, the marriage of the two
companies may potentially at-
tract millions of new listeners
and 'Net surfers.

“It means a lot more hits on
my site,” said Ray Templin, pro-
motions Coordinator and Web-
site Manager for Sports WDFN-
AM/Detroit, whose site is only
accessibie via Broadcast.com.

Templin told R&R that WDFN's
site averages about 20,000 hits
per day, but that may increase

YAHOO!/See Page 23

It’s ABird, It's A
Plane, It’s ... Splat!

Oldies KJR-FM/Seattle told listeners that morning team member
Chris Cruz (waving, upper left) would attempt to break a world record
for the world's highest trampoline jump last Thursday. To the shock
and horror of those who showed up for the leap, he missed! Luckily, it
was only a dummy ... and an elaborate April Fool's joke. For more

foolish behavior, see Street Talk on Page 24.

You've Got Mel!
Is AOL buying CBS?

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
jshweder@rronline.com

What do you get when you com-
bine CBS and AOL? A little more
than alphabet soup. A wild and fast-
moving rumor that the top-ranked
online service company would pos-
sibly buy the TV and radio broadcast-
er catapulted CBS stock on Tuesday,
as investors reacted rapidly on the
word that a buyout or a combination
of two entities may occur.

The rumor was started by a San
Jose Mercury News columnist,
who wrote an article appearing in
last Sunday’s (4/4) editions that,
quoting unnamed sources, said a
purchase of CBS by America On-
line was imminent.

A CBS spokesman declined to
comment on the story, but a source
within CBS laughed off the idea as

AOL/See Page 23

chancellor Resets
SF Exec. Lineup

B Cunningham, Haight
Take KYLD, KMEL Posts

By Tony Novia
R&R CHR EDITOR
tmovia@rronline.com

Chancellor
Media has
made three |
significant |
management
appointments
at its San
Francisco ra-
dio stations:
Joe Cunning-
ham, GSM of
CHR/Rhyth-
mic KYLD-
FM (Wild 94.9), has been ele-
vated to GM. Concurrently,
CHR/Rhythmic KMEL-FM
GSM Dan Haight has ascended
to Station Manager. Cunningham
has been GSM at KYLD since
1995. Before that, he served as

CUNNINGHAM/See Page 16

Haight

RADIO’S BEST VALUE IN A DAILY FAX — JUST $10 PER MONTH! Call (310) 788-1625.
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Most Added!

KIIS KRBE KHKS
KDWB KZQZ WBMX
KKRZ WHYI KBKS
KLLC WKRQ WSSR
KZHT KDMX WXSS
KHTS WPST KCHZ
KBBT KFMB WSHE

“I have seen the future
of pop music and it goes
by the name of Robbie

Williams.”
—Dan Kieley,

KIIS-FM, Los Angeles

“l couldn't add this quick

enough! Guaranteed #1!”
—Rob Roberts,
PD/Y100, Miami

“One of the freshest
purest talents to emerge
in quite some time.
Robbie Williams is going
to blow up in 1999!”
—Eric Bradley,
B96, Chicago

e gl

“Hands down Robbie
Williams will be one of
the biggest artists of

the year.”
—Jay Michaels &
John Peake, KRBE

robbie williams Walll[Zalal i i

The first single from the debut album
(landing May 4)

Produced by Guy Chambers and Steve Power
Mixes by Steve Power and Jack Joseph-Puig

Management: ie Music Ltd.
www.robbiewilliams.co.uk hollywoodandvine.com

©1999 Capitol Records, Inc.
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WW1 Signals

Mutual’s Demise

I NBC News feeds also
trimmed in consolidation

BY JEREMY SHWEDER
R&R WASRINGTON BUREAU
Jjshweder@ rronline.com

Westwood One, admittedly
“overextended” in its branded news
operations, has decided to cease
operations of the historic Mutual
News service in addition to limit-
ing feeds of the NBC News net-
work to weekday mornings.

The changes, effective April 18.
will affect close to 700 affiliates
that carry both news services.
More than 300 affiliates carry the
Mutual News network. Already 12
people, including six news an-
chors, have been let go from CBS
Radio News, which produces the
Mutual feeds.

The once-proud Mutual network,
which began in the mid-1930s as
the Mutual Broadcasting System,
had fallen on hard times recently, as
subscribers turned to more well-
known news brands and the cus-
tomer base increasingly became
small-market stations, WW1 Sr.
VP/Affiliate Relations Nick Kier-
nan said.

“The Mutual brand name was a
great name in the 30s, *40s and
’50s for radio, but the dynamics
and economics of the news busi-
ness have made the value of that
brand diminish,” he said.

MUTUAL/See Page 23

Connolly Now VP/GM
At WMXD/Detroit

Peter Connolly, who has served
as VP/GM of Chancellor Media’s
WDFN-AM & WWWW-FM/De-
troit, has added additional duties
at Urban AC WMXD-FM. He
succeeds Verna Green, who will
continue to serve full-time as VP/
GM of Urban sister WILB-FM.

“As we continue to enhance
WILB’s position as the leader of
the Detroit radio market, Verna’s
skill. experience and enthusiasm
are needed more than ever at the
station,” Chancellor Sr. VP/
Regional Operations John Ful-
lam commented. “This move
will make both stations stronger
and improve our opportunity for
growth in the Detroit market.”

Connolly joined Chancellor’s
Detroit stable — which also in-
cludes WKQI-FM & WNIC-FM
— in sales at WKQI, where he
rose to GSM in 1992 under then-
owner Broadcast Partners. He be-
gan his career as an AE in New l
York. working at such stations as |
WPLJ, WOR and WPAT. |

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

KFWB-AM/Los Angeles recently picked up the syndicated simulcast of
CNN’s Larry King Live, which will air weeknights from 8-9pm on the News
staton. KFWB morning anchors Dan Avey (1) and Kathleen Sullivan (r) came
out o greet King in Hollywood last week and welcome him to the lineup.

Radio Legend Jay Cook Dles At 61

Jay Cook, a longtime radio industry 777
veteran who at one time served as Presi- 4”4
dent of Gannett’s radio division, died last
Friday (4/2) after a long battle with lung
cancer. He was 61. ba

Cook began his career in his hometown of |}
Memphis, at then-RKO-owned WHBQ-
AM. It was at WHBQ that he rose to prom-
inence as a radio personality. From there,
Cook relocated to the City of Brotherly
Love, spending 14 years at WFIL/Philadel-
phia. Ten of those years were as the legend-
ary Top 40 station’s PD.

His performance at WFIL earned Cook a promotion, and then he took
over national programming duties for parent Combined Communications.
Shortly thereafter, the company became Gannett Radio.

In 1980, Cook became Station Manager for KSD-FM/St Louis, and
in 1983 he was promoted to President/GM at WIQI/Tampa. In 1986,
Cook joined KKBQ/Houston as President/GM and was promoted soon
after to President of Gannett’s radio division, based out of KIIS/Los
Angeles. In 1992, Cook became President/GM at WUSA/Tampa. He
retired in 1994,

Funeral services were held Tuesday in Clearwater, FL.. Cook is survived
by his wife Carolyn, his daughter Susan and his son John.

Sands Stars As KFMB-FM/SD PD

Scott Sands, who previously served as Tralyn Broadcasting Corporate
VP/Programming & Operations as well as PD/mornings at the compa-
ny's CHR/Pop WLNF/Biloxi-Gulfport, MS, has joined Midwest Televi-
sion’s Fop/Alternative KFMB-FM (Star 100.7)/San Diego as PD. He
succeeds Tracy Johnson, who was elevated to VP/GM in May 1998.

Johnson told R&R, “Scott’s background as a tremendous air personali-
ty and his strong programming ability make him a perfect fit for our
personality-oriented station. I've known Scott for almost 10 years and al-
ways hoped to work with him; we can finally make that happen.”

Sands added, “One visit to San Diego made it clear to me why so many
people immediately fall in love with this city. It’s a dream come true to
be able to work with moming talents Jeff and Jer. When you add in [Star
personalities| Jagger & Kristi, Anita Rush, Jen Sewell and the rest. you
realize this is a very special place.”

Before joining Tralyn, Sands held the OM position at WABB/Mobile.
He has also programmed WXLT/Baton Rouge; WNSL/Laurel, MS; and
WZBQ/Tuscaloosa. AL.

Cook

310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-553-4056

moreinfo @ rronline.com
newsroom @ rronline.com
310-788-1675 jil@rronline.com

310-553-4330 310-203-8450 hmowry @ rronline.com
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Entercom’s WEGQ-FM/Boston
jettisoned its Classic Hits presema-
tion and “Eagle 93.7” mon-
iker last Thursday (4/1) at |-
3pm, becoming “The §
Rhythm of Boston — Star |
93.7 Zapoleon Media
Strategies consultant Pat
Paxton will serve as the
station’s OM, as well as be- | -
coming Entercom’s Direc- [
tor/AC & CHR Program-
ming. Ron Valeri, who has
been Marketing Dir. of Ac-
tive Rock sister WAAF-
FM, transfers to Star as PD. WEGQ
is now playing rhythmic AC titles
from the *70s, "80s and 90s by such
artists as Mariah Carey, Whitney
Houston and Madonna. It’s also
seeking new calls WQSX-FM.

Entercom President/COO David
J. Field said of Paxton, “We’'re

Paxton

Eagle Flies As Star Shines At WEGQ/Boston

thrilled to be able to recruit Pat to

join our company. He’s achieved an
2 =3 enormous amount of indus-
try success, building strong
i radio brands. His contribu-
tions within our company
will be great.”

VP/GM Bruce Mittman
added. “Through multiple
extensive research studies,
we've identified a fantastic
opportunity to fill a market
void for rhythmic-based hit
music targeted at adults.
We've built an outstanding
team to develop and execute the
format. This will be a highly enter-
taining, exciting and fun station.”

Paxton told R&R, “1 really en-
joyed consulting. With the corpo-
rate duties and being ‘hands-on’

PAXTON/See Page 16 .
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Christian Captures KXL/Portland PD Post

HOW TO REACH US AADIO & HECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES; CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON,

NASHVILLE BUREAU:

KWIN/Stockton PD John Christian has been appointed PD at new
CHR/Rhythmic KXL-FM (Jammin’ 95.5)/Portland. He replaces Carl
Widing, who exits the station, which was recently purchased by billion-
aire Paul Allen.

Christian told R&R, “I am thrilled to be moving to the Rose City, and I'm
looking forward to dominating the Top 40 market for years to come in Port-
land. We have our work cut out for us, because there is a heritage station here
that is very strong and very solid. Jammin’ 95.5’s format has been embraced
by the market thus far. and indications are that we are going to win."

Prior to joining KWIN, Christian ran his own company, Pick Hits
Entertainment. He has also served as PD/MD of the former KQHT/
| San Jose, moming show co-host at KQMQ/Honolulu and on-air tal-
| ent at KSMJ/Sacramento. '

WEBSITE: www.rronline.com

<D G

310-203-8727  kmumaw @ rronline.com
310-203-9763

GED

310-553-4330
202-463-0500

maitroom @ rronline.com

DC BUREAU: 202-463-0432 rrdc @ rronline.com

615-244-8822 615-248-6655 thelton @ rronline.com
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Microradio Licenses
May Be Delayed Until 2000

By JerRey YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Hopeful microbroadcasters who think they may get licenses
as early as this summer should take a seat: It’s going to be a long
wait. Officials at the FCC told R&R this week that requests to
extend the comment period on the proposal — filed by such groups
as the Walt Disney Co., the NAB, National Public Radio and 49
state broadcaster associations, among others — raise the question
of whether the FCC can sort through the questions, comments
and objections in a timely manner.

When the FCC proposed the ser-
vice in January, Mass Media Bureau
Chief Roy Stewart said that the first
licenses might be made available this
summer. But several weeks ago. the
commission set June | as the com-
ment deadline and July 1 as the dead-
line for responses. The commission
now unofficially acknowledges that
there will likely be many obstacles
to meeting that response deadline.

While one official told R&R that
in the “best-case scenario.” the first
low-power FM (LPFM) licenses
would be issued in the middle of next
year, some on Capitol Hill suspect
that objections from legislators have
gotten through to the bureaucrats.

“It’s pretty clear that Chairman
Kennard has gotten our message.”
Ken Johnson, spokesman for micro-
broadcasting critic Rep. Billy Tauzin,

_RADIO BUSINESS

told R&R. "Before the FCC proceeds
with this new policy. the agency
should first consult with Congress.
There has been a prohibition against
these kinds of licenses for 20 years,
and to reverse course is a huge poli-
cy decision. The last time I looked,
policy is determined by Congress and
carried out by the FCC. not the other
way around.”

Johnson added that “Billy has had
a number of conversations with Ken-
nard on this topic. A recent conver-
sation lasted more than an hour”
Johnson seemed pleased that the pro-
posed issuance of low-power licens-
es could be delayed until mid-2000.

“We get the distinct impression
that Bill Kennard had drawn a line in
the sand on this subject. By mid-2000

MICRORADIO/See Page 8

New Radio Group Goes Public

[ RadioWorld plans to buy struggling FMs in major markets

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

RadioWorld Corp., a group that owns no radio stations and
has directors who have almost no radio experience, joined the
ranks of Infinity, Emmis, Cox and other publicly traded radio
companies last week when it declared an IPO.

With little fanfare, RadioWorld
began trading on the OTC bulletin
board under the symbol “RAWOQO"
after it merged with an existing pub-
lic company. Intercom Technologies
Corp., a maker of public address sys-
tems.

While RadioWorld has little his-
tory. it does have grand goals. Al-
though it is controlled by American
investors, the New York City-based
group is run by Swiss citizens Marc
Deschenaux, Philippe Schaerrer and

Frederic Carbonnier, all of whom
have financial or technical back-
grounds. RadioWorld’s strategy is to
build a network of FM radio stations
all connected to a single program-
ming studio.

The group expects to own about 10
EM stations within a year. mostly big-
miarket properties on the East and West
coasts that are struggling financially,
said Carbonnier. VP/Treasurer for
RadioWorld. **We hope to build some-
thing larger over the years.” he added.

The company is building a central
studio in Los Angeles from which it
will broadcast a mix of business and
technology news. as well as a music
format. Individual stations will also
have some local programming. Car-
bonnier said.

RadioWorld raised about $25 mil-
lion in its IPO and has another $50
million in capital that it can use to
purchase stations. RadioWorld
founder Deschenaux also started CD
World. which is RadioWorld's larg-
est single investor, with a 25% stake.
CD World, a maker of systems that
create personalized CDs, said this
week that it would invest another $2
million in the company.

Bloomberg “Zz72zs*

FCC Expected To Thaw “Frozen” Licenses

. FCC officials told R&R last week that an order resolving the roughly

160 cases halted by the Supreme Court's 1994 Bechtel decision (those
that haven't since been settled) is on the *fast track.” The Bechtel ruling
froze applications for broadcast licenses that had been partially processed
by the FCC, including several that had gone through some stages of com-
parative hearings. Once the new order is released, the FCC will release a
series of public notices detailing broadcast auction proceedings, includ-
ing when applications should be filed, what documents must be filed, and
auction methodologies.

Kennard Backs Disabled Center Initiatives

CC Chairman Bill Kennard told the nonprofit Radio Center for People

with Disabilities late last month that the commission will“provide what-
ever support we possibly can”for the center’s efforts to boost radio station
ownership and employment opportunities for disabled people. The Chicago-
based center — which recently received financial backing from Arbitron, and
whose annual budget s estimated at $600,000-$700,000 — is currently seek-
ing funding from groups such as Emmis, Clear Channel and others, and from
advertisers such as JC Penney. The center also hopes to take advantage of
state laws favoring businesses owned by the disabled in order to set up
incubator companies in which disabled sales forces would sell time on group-
owned stations. Another goal of the center is to train the disabled for sales,
traffic, production and other jobs. Kennard has also agreed 1o appear as a
guest on On a Roll, a program hosted by Greg Smith (who has muscular
dystrophy). On a Rollwill soon be syndicated by the center on more than 20
stations nationwide.

CBS Reportedly Talking With GM
about $50-Million Ad Deal

General Motors is in talks with CBS Plus regarding an ad deal worth
more than $50 million, according to this week’s Advertising Age. The
deal would include time onTV and radio, and on syndicated programming
such as that produced by King World, acquired by CBS last week. CBS
declined to comment on the story, while GM could not be reached.

FCC Grants Waivers For ABC Radio-TV Ownership

he FCC approved ABC'’s purchase of Chancellor Media's WMVP-AM/
Chicagoand illinois Lotus’ WDDZ-AM &WRDZ-AM/Chicago, and grant-
ed one-to-a-market waivers for WMVP and WRDZ last week, ruling that a

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  3/26/99 One Year Ago One Week Ago

Radio Index 233.65 270.66 261.39 +15.84% +3.55%
Dow Industrials 8994.86 9832.51 9822.24 +931% +.10%
S&P 500 1110.67 1293.72 1282.80 +16.48% +85%

That's right. You can broadcast live
from Comedy Central’s RadioActive
Studios in N.Y.C. We'll provide you with
top quality comedy guests, ISDN hook-up
and equipment, an on-site engineer, tickets
to Comedy Central's The Daily Show with
Jon Stewart, and all the coffee you can drink!

Over the last three years we've had visits

from WHFS, KLOL, WNNX,
KSHE, WIYY, WHJY, ./
WKSS, WMRQ i

and many more.
> vy
ComE

For more information contact
Joe Lyons,
212-767-8750

jlyons@comcentral.com

www.americanradiohistorv.com
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THESE RADIO STATIONS A
TREMENDOUS WINNERS.

Why has an A.C. station like 99.9 KESZ in Phoenix moved from the #4 ranked station 25-54 Adults
to a strong #1 rank since we began working with them just 16 months ago? Why has an alternative
station like 107.7 WRAX (The “X”) in Birmingham more than doubled its ratings since we became
their partners and is now the #1 non-ethnic station among 18-49 Adults? Why does a long-time
country leader like WIVK in Knoxville, despite tough competitive attacks, retain the largest 25-54
adult share (23.1 share) of any country station in the top 90 U.S. markets?*

A common thread is in their strategic thinking. And the company that these stations — and dozens
of others in the 1op American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it’s our sole focus.

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
early on, and, if we think it’s not a good fit, we’ll tell you so and why...and we encourage you to do
the same with us. If you’d like to discuss your situation to see if we can be of help, just call and ask to
speak with either Bill Moyes, Mike Shepard, or Don Gilmore. We'll be happy to talk with you.

*All ranks and shares are from Fall 1998 Arbitron, Mon-Sun, 6AM-Mid.

s,

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA'S LEADING STRATEGIC ADVISORS

I BLvD.

205 EastT CHEYENNE Mou AIN
80906

N
CorLorRADO SPRINGS, CO
719.540.0100

T
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RADIO BUSINESS

o WBIZ-AM & FM, WMEQ-AM Dollars This Week: $32,767,500

g %Bgﬁm.pm Claire. WI (Last Year: $5,380,250)
-FM/Eau Claire, , , ]

$14.8 million Stations Traded This Year: Lt r.?g.;:)’

TRANSACTIONS

DEAL OF THE WEEK

1999 DEALS TO DATE

Dollars To Date: $1,076,519,745.38

Stations Traded This Week:

(Last Year: $1,676,639,803)

20

(Last Year: 12)

GCumulus Gollects A Six-Pack In Eau Glaire

LI Phillips sells Wisconsin cluster for $14.8 million

TR e R e i
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WBIZ-AM & FM/Eau
Claire, WMEQ-AM & FM/
Menomonie, WATQ-FM/
Chetek & WQRB-FM/
Bloomer (Eau Claire), WI

PRICE: $14.8 million

TERMS: Asset sale for cash

BUYER: Cumulus Media Inc., head-
ed by Executive Chairman Richard
Weening. It owns 221 other stations.
Phone: (414) 615-2800

SELLER: Phillips Broadcasting Co.,
headed by PresidentMichael Phillips.
Phone: (715) 235-2112
FREQUENCY: 1,400 kHz; 100.7 MHz;
880 kHz; 92.1 MHz; 106.7 MHz; 95.1
MHz

POWER: 1kw; 100kw at 482 feet; 10kw
day/250 watts night; 5.3kw at 712 feet;
35kw at 584 feet; 7.8kw at 581 feet
FORMAT: Sports; CHR; Talk/Country;
Classic Hits; Country; Country

e 3 f
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KSFS-AM/Sioux Falls, SD
& KCGN-FM/Ortonville,
MN

PRICE: No cash consideration
TERMS: Donation of stock

BUYER: Praise Broadcasting Inc.,
headed by Chairman Witlis Wubben.
Phone: (320) 859-3000

SELLER: CGN Corp., headed by Rog-
er Kuhimann. Phone: (320) 269-6308
FREQUENCY: 1,520 kHz; 101.5 MHz
POWER: 500 watts; 100kw at 1,001 feet
FORMAT: Sports; Religious
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WAHR-FM/Huntsville

PRICE: $11,247,500

TERMS: Stock purchase agreement:
Hornbuckle sells 59% of company for
$9 million, Lane sells 40% of company
for $2.25 million

BUYER: STG Acquisition Services
Inc., headed by President Steve Shel-
ton. Phone: (256) 534-2376
SELLER: Arnold Hornbuckle & Will-
iam Lane, shareholders of W.A.H.R.
Inc. Phone: (256) 534-1666
FREQUENCY: 99.1 MHz

POWER: 100kw at 984 feet
FORMAT: AC

-
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KVNA-AM & FM/Flagstaff
& KZGL-FM/Cottonwood

(Flagstaff)
PRICE: $2.45 million

TERMS: Letter of intent to purchase
BUYER: The Guyann Corp., headed
by President Guy Christian. It also
owns KAFF-AM & FM/Flagstaff. Phone:
(520) 774-5231

SELLER: Regent Communications
Inc., headed by CEO Terry Jacobs. It
owns 32 other stations. Phone: (606)
292-0030

FREQUENCY: 600 kHz; 97.5 MHz;
95.9 MHz

POWER: 1kw day/48 watts night;
100kw at 1,510 feet; 9kw at 2,493 feet
FORMAT: Talk-Sports; AC; Rock
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WEKY-AM/Richmond &
WKXO-AM & FM/Berea

PRICE: $765,000

TERMS: Asset sale for cash

BUYER: Wallingford Communica-
tions LLC, headed by Kelly Walling-
ford. It owns two other stations-Phone:
(606) 723-5138 .

SELLER: Commonwealth Broad-
casting Corporation Inc., headed by
President Steven Newberry. It owns
20 other stations. Phone: (502) 659-
2002

FREQUENCY: 1,340 kHz; 1,500 kHz;
106.7 MHz

POWER: 1kw; 250 watts; 850 watts
FORMAT: AC; AC; AC

No cash consideration

(Flagstaff), AZ $2.45 million

$765,000

TRANSACTIONS AT A GLANCE

® KSFS-AM/Sioux Falls, SD & KCGN-FM/Ortonville, MN

® WAHR-FM/Huntsville, AL $11,247,500

® WEKY-AM/Richmond &WKXO-AM & FM/Berea, KY

& WBZY-AM/New Castle, PA $800,000

® KQLO-AM/Reno, NV $170,000

& WELP-AM/Easley (Greenville-Spartanburg), SC $150,000
 KRIL-AM/Odessa (Midland), TX $110,000

® KUYO-AM/Evansville (Casper), WY $75,000

® KVNA-AM & FM/Flagstaff & KZGL-FM/Cottonwood

& WSNO-AM &WORK-FM/Barre (Montpelier),VT $2.2 million
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WBZY-AM/New Castle

PRICE: $800,000

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels. it
owns 241 other stations, including
WNIO-AM,WKBN-AM & FM &8 WNCD-
FM/Youngstown-Warren. Phone: (606)
655-9345

SELLER: WBZY Radio Sam, headed
by Bob McCracken. Phone: (724) 658-
3587

FREQUENCY: 1,200 kHz

POWER: Skw day/1kw night
FORMAT: Oldies

T
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WELP-AM/Easley
(Greenville-Spartanburg)

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Upstate Radio Inc., headed
by President RobertWilkins. He owns
two other stations. Phone: (864) 585-
1885

SELLER: Associated Broadcasting
Corp., headed by President Thomas
Lewis. Phone: (864) 573-1400
FREQUENCY: 1,360 kHz

POWER: 1kw day/36 watts night
FORMAT: Classic Country
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KQLO-AM/Reno

PRICE:$170,000

TERMS: Asset sale for cash

BUYER: Thomas Aquinas School,
headed by President Douglas Sher-
man. It also owns KIHM-AM/Sun Val-
ley. Phone: (530) 525-1833

SELLER: Universal Broadcasting
Inc. Phone: (702) 322-0847
FREQUENCY: 920 kHz

POWER: S5kw day/1kw night
FORMAT: Regional Mexican

332-6870

B

KRIL-AM/Odessa
(Midland)

PRICE: $110,000

TERMS: Asset sale for cash

BUYER: Cumulus Media Inc., head-
ed by Executive Chairman Richard
Weening. It owns 220 other stations,
inciuding KMND-AM, KBAT-FM, KGEE-
FM, KNFM-FM & KODM-FM/Odessa-
Midland. Phone: (414) 615-2800
SELLER: Clyde Butter. Phone: (915)

Continued on Page 8
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The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available

nowhere else. From the folks

www americanradiohistorv com

who brought you the Breakfast of
Champions comes the daily radio

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time to a local sponsor
and pocket the cash.

feature of champion stations—
The Wheaties Sports Report.

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

Get off the bench and get

game! Call 1-800-334-5800

to put your station on
the lineup for the Wheaties

Sports Report.
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“Everytime you
g0 away,
you take a
piece of me
with you...”

“Hit the road Jack (il
and don’t you
come back
no more...”

Just add music and perceptions are altered. Emotions are heightened.

And, most importantly, yOur r BVBHUBS are hOOS‘th That's because nothing eise has music’s power to make your programming hit home,
" enhance your station’s identity and increase your market share. Put the power of music to
work for your business, and you'll see the picture change in the best possible way.

S

®

For the power of music.s»

BMI operates as a non-profit-making organization of songwriters, composers and music publishers that licenses songs for public use.-
Your BMI license fees are distributed to songwriters, composers and music publishers to support the craft of songwriting.

“Everytime You Go Away" Writer: Daryl F. Hall. Publishers: Hot Cha Music Co., Unichappell Music Inc. “Hit The Road Jack” Writer: Percy Mayfield. Publisher: Tangerine Music Corp. Used by permission. All rights reserved.

www.americanradiohistorv.com


www.americanradiohistory.com

8¢ RaR April 9, 1998

EARNINGS

Emmis Q4 Revenues Rise 83%,
Interep Up Despite SFX Loss
W Children’s Broadcasting reports M—qw profit

or the quarter ended Feb. 28, Emmis Communications Corp. (Nas-

daq: EMMS) had broadcast revenues of $49.7 million, compared to
$27.2 mitlion in the same quarter a year earlier, Broadcast cash flow rose
64% to $16.8 million. On a same-station basis in just the domestic radio
division, net revenue for the quarter was up 17%. For the year, net revenue
climbed 55% to $195 million, up from $125.8 million in 1997. BCF rose 44%
to $83.9 million.

Commission revenues for interep National Radio Sales increased
slightly in 1998 — to $87.7 million from $87.1 million the year before —
even though Interep lost SFX’s business to Katz in 1997. Total '98 revenues
for the rep firm rose 10%, to $125 million from $113.7 million, while EBITDA
grew to $51.4 million last year from $38 million in *97.“The addition of new
clients, including the ABC stations, promises continued strong growth into
the new miflennium,” said Interep CEO Ralph Guild.

hildren’s Broadcasting Corp. reported net income for the quarter
ended Dec. 31 of $19.3 million ($2.91 per share), compared to a net

loss of $5.8 million (88 cents) for Q4 '97. The company said net income
resulted from the sale of its 14 radio stations. But Q4 revenues decreased
from $1.6 million in 1997 to $595,399 in 1998. CBC discontinued operation
of Aahs World Radio, its 24-hour children's radio network and the primary
source of the company's broadcast revenue, on Jan. 30, 1998. Netincome
for fiscal year 1998 was $7.6 miition ($1.03), compared to a net loss of
$14.6 million ($2.33) in FY '97.FY revenues fell from $5.9 million in '97 to
.$2.6 million in '98. The company said the sale of CBC radio stations was
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“significant” to the bottom line decrease for 1998.

Microradio
Continued from Page 4

.. we could have a whole new re-
gime at the FCC.”

In Rep. John Dingell’s office,
staffer Andy Levin said that the
ranking House Commerce Com-
mittee member supports the idea
of creating added diversity and
competition in the marketplace
with microbroadcasting, but not at
the cost of causing interference
with already-licensed broadcasters.
And Dingell has little faith in the
FCC’s ability to determine the
technical issues, Levin said. “Rep.
Dingell is concerned about wheth-
er the FCC can do its job right. He
wants to be extremely confident
that the FCC can do this without
interference, but he is not interest-
ed in protecting existing broadcast-
ers from competition.”

At the NAB, the possible delay
was greeted with caution.

“Given our serious concerns relat-
ef to interference and the impact on
the digital radio transition, we hope
the FCC’s ill-conceived low-power
radio plan quickly disappears,” NAB
spokesman Dennis Wharton told
R&R.

There are a lot of thorny issues fac-
ing the commission before any new
service can even be considered for
launching, points out Bruce Romano,
Deputy Chief of the Mass Media
Bureau.

“We are talking about a potential-
ly brand-new radio service. We need
to resolve not only the technical is-
sues, but also the legal issues and the
practical issues,” Romano told R&R.
It’s also a matter of resolving and
reaching a consensus within the com-
mission on a wide range of issues if
this service is adopted. And we are
not convinced that it needs to be.”

R&R Washington Associate Editor
Matt Spangler contributed to this re-
port.

TRANSACTIONS

Continued from Page 6

FREQUENCY: 1,410 kHz
POWER: 1kw
FORMAT: News/Talk

o

WSNO-AM & WORK-FMW/
Barre (Montpelier)

PRICE: $2.2 million

TERMS: Asset sale for cash
BUYER: Vox Media Corp., headed by
President Bruce Danziger. Phone:
(617)641-2909

SELLER: Bull Moose Broadcasting
LLC, headed by Roland Devost.
Phone: (802) 476-4168

FREQUENCY: 1,450 kHz; 107.1 MHz

POWER: 1kw; 1.5kw at 410 feet
FORMAT: Talk; CHR

KUYO-AM/Evansville
(Casper)

PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Wyoming Christian Broad-
casting Co., headed by President

Stephen Stumbo. Phone: (307) 577-

5896

SELLER: NorthVvalley Broadcasting
Enterprises Inc., headed by Bruce
Erickson. Phone: (406) 837-5955
FREQUENCY: 830 kHz

POWER: 10kw

FORMAT: Religious

RADIO BUSINESS
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Continued from Page 4

waiver was not needed for WDDZ, since it is outside the Chicago market for TV. ABC now owns one TV station and
four radio stations in the market, including WMVP and WRDZ. One-to-a-market waivers are generally granted in the
top 25 markets, but FCC Commissioner Gloria Tristani recently opposed several waivers. ABC's waiver requests
were voted on by the Mass Media Bureau, not by the commissioners themselves.

Don And Mike Show Nets Fines At Two Stations

he FCC fined two stations $4,000 each for an incident on The Don and Mike Show, when a caller's comments were

allegedly played on the air without her knowledge. In January of 1998, Don and Mike told a caller that she was
being put on hold when what she was revealing about her sex life was, in fact, being broadcast. The event led to a civil
lawsuit that was eventually settled, but the commission has fined Infinity-owned WJFK-FM/Washington, DC, where
the broadcast originated, and EZ Sacramento-owned KHTK-AM/Sacramento, which rebroadcast the show, for not
telling the caller she would be on the air. The commission said in its ruling that once the caller was told she was on
hold, she had a right to believe that what she said would not be broadcast. Infinity’s lawyer for FCC matters, Steve
Lerman, told R&R that WJFK-FM will challenge the decision. Interestingly, the FCC pursued this case even after the
caller removed her complaint against the stations.

FCC Issues Transmitter, Tower, Pirate Fines

he FCC this week upheld a $4,000 penalty againstWLMA-AM/Greenwood, SC for moving a transmitter, despite

an appeal by station owner Morradio. The lawyer for Morradio argued that the licensee was financially unable to
pay the fine, and that the penalty would threaten Morradio’s “very existence” The FCC said that Morradio failed to
show financial hardship, since it did not provide tax returns or other financial statements.

The FCC last week fined Orlando pirate Andres Santos $6,000. Santos was warned repeatedly between February
1997 and July 1998 to cease his unlicensed transmissions at 97.1 MHz. Agents from the commission’s Tampa field
office seized Santos’ equipment in September.

Also last week, the FCC fined KJTT-AM/Oak Harbor, WA $19,000 after an August 1998 inspection of its tower
showed that the tower’s lights weren't working, its paint was chipped and faded, and the station had not installed EAS
equipment. KITT told the FCC it was unable to pay the fine, but the commission said the station provided no evidence
of financial problems.

New York Pirate Appeals Injunction

On Monday, lawyers for “Steal This Radio” appealed to the federal appeals court in New York to reverse last month's
decision by a federal court in Manhattan shutting down the unlicensed station. The pirate station also asked the
appellate court to stay the injunction so that it could resume broadcasting.

FCC Clears Capstar Radio-TV Combo In Austin

efore it cleared the deal last week, the FCC told Capstar Broadcasting that the assignment of KFMK-FM/
Round Rock, TX from Steve Hicks to Capstar would create a new radio/TV combination, due to Hicks, Muse's
majority stake in LIN Television, according to a source close to the deal. LIN owns KXAN-TV/Austin. According to the
source, Hicks’name was used on the application last year because he “is not as attributable to LIN as Capstar;’ and

the deal principals were concerned that the radio/TV combo would hold up the settlement.

NPR To Base New Affiliate Fees On Ratings

B eginning Oct. 1, fees for National Public Radio affiliates will be based on the *97 and '98 spring and fall Arbitron
numbers for Morning Edition and All Things Considered, as provided to the pubcaster by Radio Research Con-
sortium. Affiliates were formerly charged based on their total revenues (from corporate underwriting, member dona-
tions, merchandise sales, etc.). NPR spokeswoman Siriol Evans told R&R this week that “it is hard to tell” which
stations will see fee hikes or cuts, but the New York Times reported Monday that dues for large stations like WNYC-
FM/New York “are certain to rise,” while payments for stations in rural areas are likely to decline. Evans said those
affiliates paying a certain amount above or below their former fees will be phased into the new plan.

ABC Refinances Bond Issue

BC swapped its 8.75% coupon due August 2021 for a 9.65% note due February 2009 this week in order to
take advantage of the favorable interest rate market, according to Disney spokesman Tom Deegan. Holders of
the 8.75% issue will receive a 1.5% premium. ABC issued the debt in 1991, before it was acquired by Disney.

Sinclair Sells $81 Million In TV Stations

inclair Broadcast Group said last week that it will sell three TV outlets in Champaign-Springfield, IL and Cedar

Rapids, A to Hicks, Muse affiliate Sunrise Television. The deal is part of Sinclair's promise to divest $500 million
in broadcast properties. The company is currently seeking buyers for three Norfolk-Virginia Beach-Newport News
radio stations it is holding in trust.

CBS Buys King World Productions For $2.5 billion

BS purchased KingWorld Productions for $2.5 billion in stock last week, buiking up CBS'television programming
arm and giving CBS distribution control of the weli-known TV shows The Oprah Winfrey Show, Wheel of Fortune
and Jeopardy! KingWorld has been struggling recently as its programs age.

CD Radio Signs Deals With Car Stereo Makers

CD Radio made deals with car stereo makers Recoton Corp. and Delphi Delco Electronics last week, with both
companies agreeing to make stereos that are able to broadcast CD Radio’s satellite broadcasts. Delphi Delco
agreed to design, market and sell a factory-installed car radio with AM, FM and CD Radio receivers. Recoton will
design and develop a plug-and-play adapter for current car stereos, and will also develop and market an AM, FM and
CD Radio receiver for aftermarket sale. No price was announced on the deals. Late last year satellite broadcasting
competitor XM Satellite Radio signed a similar deal with two receiver manufacturers.

Meanwhile, XM said this week that it will carry financial network CNNfn, sports news network CNNSI and Hispanic
news network CNN en Espanol on three channels of its DARS service, rolling out next year. XM also said on March
27 that Boeing had launched a demo payload into orbit from Sea Launch, its floating platform in the Pacific Ocean.

Cox Radio Signs Exclusive Transmitter Deal With Harris

H arris Corp.s broadcast systems division will provide analog and digital transmitters — as well as antennas,
accessories and options — on an “as-needed basis” for Cox Radio's stations. Terms of the deal were not dis-
closed.
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(‘\//y cloor is always
open, and my mind
IS never closed”...

Wi at baiter invitation eculd vou offer
you~ kate ners? Espociadly i it's coming
froe th 2 gunaratar who's been called
the Country Fan's best friend! Premiere
Raoe e wcerks 18 proud 1o present
Heasot to Heart with Naomi Judd.

Ava able via satellite every Sunday

nig~- from Spm until 12 midnight EST.

Thiz hea er cf hearts wil' draw your
aud ence in and make them feel right
at hame. 3She’ll share personal stortes,
offe~acvice, and play yaur listeners
favcriie recussts and dedications.
Plus wh al the inends and family
Neeri 7as r Nashville, you just never
knaw wh'll be dropping by for a visit!

To cck it up for your market, contact
yo.r Premiere Radio Networks
Ma--eting representative at

(813) 377-5300 today!
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= 90X /Atlanta’s interactive boxed set, Page 14

* RAB: Burger King promo gets whopping sales, Page 14

* ‘TOP spins a website worth watching, Page 12

{SALES |

The income tax has made more liars out of the
American people than golf has.
— Will Rogers

RECOGNIZING SIGNS OF
DEPRESSION IN THE WORKPLACE

As we recover from a
particularly harsh cold
and flu season, most of
us are all too familiar with the warning signs of
the common cold — the sniffling nose, sore throat,
chills or fever. At the first sign of illness, most of
us are smart enough to slow down or seek medi-
cal care before the symptoms escalate. Yet one ram-
pant malady, sometimes called “the common cold
of mental illness,” often goes undetected until the
symptoms are unnecessarily severe. It is depres-
sion, and its effects can be much more devastating
— and its price much more costly — than most
people realize.

By Linda Madenna

Depression is very common. At least one of every
six people will suffer from a major
depressive episode during their
lifetime. And
perspective, depression costs the
$43 billion a year in
medication, professional care and
lost workdavs.

Yet, as with many forms of i
mental illness, there arc a host of |
myths surrounding this disease. |
One fallacy that it is particularly
important for employers and man- |
agers to discard is that depressed |
people cannot function: A de-
pressed person may be standing
right next to you at the copier every
day or commuting on your train. In
fact, 7 out of 10 depressed people
are actively employed. Some may

from a business

nation

LINUDA MADONNA

specific event. And while the causes are unclear, we
know it involves a chemical imbalance in the brain
that could be influenced by genetics, family
upbringing, disruptions in the sleep cycle, early lite
losses or years of poor self-esteem. High-risk groups
for depression include (but are certainly not limited
to) those with a family history of depression,
women, the elderly, teens, drug or alcohol abusers
and those diagnosed with a chronic illness.
Workplace pressures can also contribute to
depression. Especially in the radio business, with
consolidation constantly knocking at our door,
many feel pressure to work harder, yet receive less
peace of mind. It is also interesting that baby
boomers seem to have a higher than average
incidence of depression. One hypothesis:  As
boomers approach middle age,
the high
privileged generation have not
necessarily been met. Another is

expectations of this

that those who have achieved
financial = success through
workaholic tendencies are now
spiritually unfulfilled.

So how do you recognize the
signs of clinical depression? The
American Psychiatric Association
defines major depression as at
least two weeks of deep despair
and at least four of the following:

* Sleep problems (insomnia or
sleeping all the time)

* Appetite problems (loss of
appetite or major weight gain)

* Lack of energy (apathy, leth-

be taking medication or undergo-

ing other forms of therapy to control their depression,
yet many are not receiving any treatment. Some may
not have even acknowledged the problem.

Ironically, the workplace offers one of the best
opportunities to spot depression. Since many
depressed individuals try to isolate themselves from
friends and family, co-workers may be the first to
notice a change in behavior. Depression affects all
aspects of a person’s life, and job performance will
surely begin to suffer if the depression is prolonged
and severe. You may also notice other changes in the
person’s personality, attitude or appearance. By
recognizing the signs of depression, you can help that
person receive the necessary treatment.

Of course, we all become depressed from time to
time. So-called “normal” depression is the natural
reaction to a loss. If yvou or a co-worker have
experienced a loss, it's natural and healthy to go
through a period of mourning and sadness. People
eventually recover, the length of time usualhy
corresponding to the depth of the loss. Losing a
promotion mav take a few davs to get over; losing a
job, a few months. Divorce or the death of a spouse or
parent could take as long as a vear. But if the period of
sadness seems out of proportion to the loss, or does
not seem to come to an end, the condition is referred to
as clinical depression.

In most cases, clinical depression is not linked to a

argy, no interest in anything)

* Feelings of worthlessness, hopelessness or
terrible guilt

* Difficulty concentrating or unusual indecisive-
ness

* Suicidal thoughts or suicide attempts.

In addition, a person experiencing major
depression may suffer from inexplicable physical
symptoms such as headaches, backaches, hot and
cold flashes and muscle or joint pain. As stated
earlier, they may also pull away from normal social
interaction (both inside and outside the workplace)
and show a propensity for risky behavior, including
drug or alcohol use.

What should you do if a co-worker or someone
else close to vou is experiencing depression beyond
the normal reaction to an outside event? First,
suggest in a caring manner that he/she seek outside
help from the companv’s emplovee assistance
program, a mental health professionals doctor or
clergvman. But also know that vour personal
support can be a great comfort and aid to recovery

Be aware, however, that vou may have a
challenging road ahead. When a co-worker, friend
or family member is suffering from depression, it
can be very difficult on those around them. The

Continued on Page 12
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PERSISTENCE AND
PREPARATION BUILD SALES

You think closing business is
hard? The prospecting, getting
appointments, responding to
competition, convincing your management to support you,
and then persuading your prospect to buy?

If so, I've got some advice from a man who overcame
these and far greater obstacles to accumulate incredible
wealth. His name is John Johnson, and he founded and built
the largest black-owned publishing company in the world.
His firm also owns and markets cosmetics and other beauty
products.

Born into poverty in rural Arkansas in 1918, at 15 he
moved with his family to Chicago. This was during the Great
Depression — his mother and half-sister lost their jobs, and
his stepfather couldn't find work. The family was forced to
go on welfare. “I'd decided | was never going down that road
again — never. | was

willing to go anywhere. |

was willing to do

anything, or almost

anything, to get some of

the good things of this

. life. 1 had decided, once and
for all, | was going to make it or die.”

Harnessing this intensity, he borrowed $500 — using his
mother’s furniture as collateral — to start Negro Digest in
1942. Three years later, he launched Ebony, which became
the foundation of his publishing empire.

To succeed in 1940s, '50s and '60s America, Johnson
had to overcome extensive racial prejudice to convince
sponsors and their advertising agencies that black people
had substantial buying power and that his publications could
reach them. The key was persistence. "I refused to give up. |
refused to take no for an answer, and | refused to let others
take no for an answer.”

He also instituted these four sales tips that you'll find
invaluable:

1. Preparation. He'd ask prospects for just five minutes
of their time, after which they’d insist he stay. Why?
Because he'd spent weeks learning all about them. “I knew
more about him — more about his interests, passions and
desires — than most members of his family.” Preparation is
much easier today, because many companies have websites
with extensive information. Combine that with what you can
learn from your prospect’s staff, and you'll make a favorable
impression.

2. Immediately get the client’s attention. As the
meeting would start, he’d express “a fact or an emotional
statement that hits him where he lives or does business.” To
do this, say something extraordinary about how your station
could make money for them. Not boilerplate, but profound.

3. “Find the vulnerable spot. Everybody has something
that will make him or her move or say yes.” It's something
they’re passionate about — career, family, a cause, hobby
or goal. Observe what they display in their office or cubicle,
ask about it, and then be a good listener.

4. Find what unites you. What are your mutual interests?
Sports? Music? Movies? Literature? Restaurants? Travel?
Investments? Be friendly, take an interest, and let them
speak. You'll soon find common ground.

These are some of the secrets that helped John Johnson
overcome poverty and bigotry to become “the most
successful black businessman in American history.” Apply
them, and watch the wondrous difference they’ll make in
your career

Sources: Succeeding Against the 0ads. John H. Johnson with Lerone
Bennett Jr.. 1889 and The Book of Business Wisdom. Peter Krass. 1997

By Dick Kazan

SR

' TH E RDAD 10

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success. the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@jx.netcom.com.
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1999 Scarborough Radio Marketing Conference

The Scarborough
Radio Marketing
Conference:

Increase Your Knowledge, Boost Your Revenuel

Are you sure you're getting everything you can out of your qualitative
data? The first-ever Scarborough Radio Marketing Conference, geared
specifically for Scarborough subscribers, can help you understand how
to uncover your stations unique demographic profile and communicate
it to marketers more effectively. The conference includes how-

to sessions, expert panel discussions and networking

opportunities.

Come to this informative conference and you'll:

1 Find out how to make money on the Internet

2 Find out what buyers really want and look
for in qualitative proposals

3 Learn how to sell more effectively to
automotive

4 Energize your NTR

Learn how to make an effective seven-
' minute qualitative presentation

The conference will be held in Marina del Rey, CA,
on May 18-19. Conference registration fee

is $345. For more information or to register,

visit our Web site at www.scarborough.com or
call (212) 789-3561.
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Continued from Page 10

person suffering may pull away, never return
phone calls, miss appointments, and let you
down in a host of other ways. During this time, it
is very important to recognize that this person has
an illness and cannot help it. It may also be
frustrating when your best efforts to shake away
his/her sadness do not work. But again, remember
he/she is not fighting a normal case of the blues.
The person’s condition may require professional
care and, often, medication.

On the other hand, recognize that your support
is doing the person good, even if he/she cannot
acknowledge it right now. Social support has been
found to improve the treatment of manv physical
ilinesses; depression is no exception. Keep reaching
out and follow these guidelines:

* Encourage the person to get professional
treatment. If the person is a family member or very
close friend, offer to make the appointment or
accompany him/her to the appointment.

* Keep extending invitations, calling to chat and
showing you care, even if vour hospitality is not
acknowledged in the usual way.

* Don’t apologize for the person to others.

RECOGNIZING SIGNS OF DEPRESSION IN THE WORKPLACE

Briefly explain he/she is currently suffering from
depression and is not him/herself.

* Don’t fall into depression yourself. Seek
professional counseling for yourself if vou feel you
need additional support.

If you are the one experiencing signs of
depression, treat yourselt with the same care vou
would give a friend. Again, visit your company’s
emplovee assistance program or other trained
professional. It is best to take positive action
against this disecase as soon as possible, both for
your benetit and for others in vour life.

The happy news about this common illness is

that depression is highly treatable. There is
virtuallv no one who cannot be helped. Whether
someone is recovering from an understandable
loss or battling a case of clinical depression, know
that, with proper treatment, it's only a matter of
time before that person returns to a rewarding,
productive life.
Linda Madonna, CSW, is Director of Corporate Family
Network, a New York-based independent employee-
assistance provider specializing in the media and advertising
industries. She can be reached at (212) 309-9361

r
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FINGER-CLICKIN’

GOOD!
KEEPING ON 'TOP OF THINGS

When a snowstorm hit

Washington, DC last
month, all-News WTOP-
AM & FM/Washington’s
website received nearly
300,000 hits. The heavy
traffic illustrates one of the
web’s great advantages as
a complement to radio.

While the station was |}
able to focus on breaking
news during the storm, it was able to refer people to its website
for information about things like school closings and detailed
traffic updates.

When listeners arrived at www.wtopnews.com, they found a
clean, easy-to-use homepage that lays out the basics in an inter-
esting way that reinforces the station’s audio content. Without
spelling it out in a sea of text, the graphics inviting web surfers
to view news, traffic, sports, financial and special reports are
accompanied by a clock that visually points out when each of
these reports airs on the station.

With scrolling headlines and streaming audio, the site works
well in conjunction with the station to keep listeners, well, on
top of things.

What makes your website “finger-clickin’ good"? E-mail a short explanation and/or
screen shot along with an active URL to MMS Editor Jeff Axelrod at
jaxelrod@rronline.com with “FCG Site” in the subject line.

SFO RWARD _sales & PromiofioH Planning Calendar

May 2-8: Be Kind To Animals Week, National Family Week, National Volunteer Week, National Bathroom Reading Week

May 2-8

12 © (4 (5 0] o O—

Fire Day Sun Day Movie Day World Environment Day International No Diet Experience The World Red Cross Day

National Truffles Day World Press Freedom First all-professional Folly Festival Day Awesome, No Socks Day

Opening of Citizen Kane Day baseball game (1871) National Chocolate National Crepes Suzette Stomach-Churning National Coconut

(1941) Dismal Day Relationship Renewal Custard Day Day Wonder Of A Thrill Cream Pie Day
Lumpy Rug Day Day Damn Yankees opens in Birthday of Sigmund Ride Day First Coca-Cola sold in
First comic book New York (1955) Freud (1856) Homespun History New York (1886)
published (1934) Explosion of The Day

Hindenburg (1937)

Next level radio solutions:
Harris Broadcast Systems

From source 1o {ransmitter, Harris has taken steps to offer
complete radio solutions to its customers around the globe
Whether you need one component in the air chain or a
completely integrated studio, Harris is ready to bring your radio

station to the next level

SARRIS

Communications

1-800-622-0022 www.harris.com/communications

www americanradiohistorvy com


www.americanradiohistory.com

Cash Cube
Money Machine

MR tveng

A

A g NO SET UP

PUSH IT i .
ANYWHERE 1 Voo A

. [l sl FITS
A THROUGH

ANY 35"
FITS EASILY
INTO VAN BOORWAY

OR PICKUP

The Most Portable Money Machine Ever!

Cali Toll-Free 1-800-747-1144 (U.S. only)
Local {309) 755-5021 or Fax {309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@@netexpress.net

FAX (309)(55-1684

933

Frer BPOCHE Grartion

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212 FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

e T e W e 4'\“-?!

pusuc:Tv PRINTS §

L/thographa;l On Heab'y Gloss S!ou'k

* REQU.ST FRFE
CATALOG AND SAMPtES‘

B/W - 8x10’s
500 — $80.00
1000 — $108.00 |||

4x6 - JOCK CARDS

1000 — s91.00|}
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

+ OTHER SIZES & COLOR

- . PRINTS AVAILABLE

PlCTURES%

1867 E. Florida St. » Dept. R ;
Springfield, MO 65803 -

(417) 869-3456  FAX (417) 869-9185
http://www.abcpictures.com 4 *{

Wody and Jawt
| w

_ W
' Registration”

and

Contest Boxes

[ SAVE MONEY!
USE YOUR STICKER
| ONABLANK BOX. 3

Our blank Registration Boxes are perfect for
contests. They will enable you to build your
mailing list and determine demographics
from the entries received. All boxes are
made of sturdy, white corrugated board.

CHOOSE FROM 2 POPULAR SIZES:

14"

- ALL THE SAME LOW PRICE!

. |1-24BOXES 495
- YOUR 25-49 BOXES  4.25
STICKER | 150-99 BOXES  3.95
HERE 100-249 BOXES 3.75

| 250+ BOXES  3.50
1 e

Call for our FREE 52 page catalog!

| ADOBECRABHICSTEIDESIC

1-800-7-CEB8YOTE)

I 800 726 9683 _

do your
promotions rock?

www.linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

LARGE 1" w. 1374, I5h - SMAIL 8" w. 10717}

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroil.com

Powerful * Affordable ¢ Dramatic

Display Your Wares In

PRODUCT
"SHOWCASE

Call Dawn Garrett

THE INDUSTRY'S NEWSPARER

310-788-1622

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

ancmmmmmrwwmmMi“
_ EventTape® s Flashﬂas@
BANNERS

6209 Constitution Drive » Fort Wayne, IN 46804
Fax: (219) 436-6739 » www.firstilash.com

1-800-21-FLASH

www.americanradiohistorv.com
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PROJECT X: THE ULTIMATE BOXED SET

When it comes to NTR mar-
keting, some stations are
content to do calendars ev-
ery year. Others produce
CDs. But when it came time for WNNX (99X)/At-
lanta to work on something new for 99, those tra-
ditional ideas were shot down. “Our GM would
say, “You thought of that in pus

five minutes. Give me §
something more,”” recalls [i#
99X Direct Marketing Man- §
ager Lea Deason.

By Jeff Axelrod

MMS Editor
jaxelrod@rronline.com

Deason and her team
came up with just the right
thing to please GM Mark
Renier: a boxed set that in-
cluded not only a calendar
and a music CD, but also an
interactive CD-ROM that
constantly updates itself via
web links. The result: the
most ambitious use of inter-
active technology by any ra-
dio station to date. That it
would come from 99X — the
first station to bill $1 million
of Internet revenue — is no surprise whatsoever.

Retailing for $29.95, with proceeds going to ben-
efit a local charity, the Project X box has exceeded
expectations, Deason says, with more than 7,000 units
being sold in roughly its first month on the street.

What is Project X? The music CD features art-
ists like R.E.M., U2, Sarah McLachlan and Count-
ing Crows. The calendar, which runs all the way
from April 1999 through January 2001, also gives
buyers contest clues on certain days (“Go to Web
X,” “Listen to the Morning X between 8-9am to
win....”), in addition to its artist photos, birthdays

99X/Atlanta goes interactive for NTR venture

and station tidbits. And then there’s the CD-ROM.

Project X’s interactive disc welcomes you with a
barrage of artist images and a millennium countdown
clock. Once you reach the main menu, choose from
four destinations:

* "Broken Record” leads you to either the “Juke
Box” or the “Virtual Stage.” Juke Box features music,
videos and interactive biogra-
phies of 19 99X artists. The
Virtual Stage plays videos
and/or mini-documentaries
from a dozen others.

* "Web X" is a customized
99X Internet browser (vou’ve
got to have "Net access to run
it) that gives you exclusive
access to audio and video
from the 99X archives. You
can listen to the station live
with the browser, and there’s
also a section in which they’ve
sold ads to sponsors.

* “99Xpress” is an exclu-
sive online edition of the
station’s magazine. It also re-
quires a web connection, be-
cause it’s constantly updated
with concert listings and other events.

* “Xamination” is a pop culture trivia game, com-
plete with cameo appearances by 99X artists, who show
up to ask questions about themselves.

Deason, who's also Project Manager for the set,
stresses this is a long-term project. “We're totally com-
mitted to continue the project through at least January
2001,” she says, adding that a “smaller, scaled-down”
version of the interactive disc should be available in
May or June. “There will be a few more bells and
whistles,” she promises. “Plus a few surprises.” As if
this weren’t impressive enough....

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Radio Puts Wheels On Whoppers

Situation: Two Ton Inc. owns 38 Burger King franchises in Pennsylva-
nia and Maryland. Burger King was preparing for the launch of their
“Racer” toy to promote their Kids’ Value Meals. McDonald's stores in
the area were also promoting kids' meals at the time, so the five Burger
King stores in the York County area were looking for a way to make
their “Racer” promotion stand out.

Objective: Enhance sales of Kids' Value Meals at five Burger King
stores in the York County area, using the “Racer” theme.

Campaign: The five-week schedule on WSBA-AM included adjacencies
and sponsorships in the NASCAR Racing Review program, Sports Talk
programming and morning drive (20 :30 commercials per week). The
commercials included a special offer on Whopper value meals for
aduits who displayed their WSBA Gold Radio Card at the time of
purchase. The card is a loyalty-marketing tool used in a wide variety of
WSBA promotions. There are approximately 100,000 WSBA Gold
Radio Card holders.

Results: During the promotion, Two Ton’s five York County area stores
led in sales. The WSBA Gold Radio Card — and the manner in which
Burger King's “Racer” theme and station programming were tied
together — made for an outstanding success story!

———RAB TOOLBOX——

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Forty-two percent of consumers who ate at fast food restaurants more than
15 times in the past three months earn in excess of $50,000 per year, and
29% are college graduates. Nearly three-fourths of heavy fast food users
(73%) own their own homes, and 41% have children living at home. This
group spends an average of 53% of its daily media time with radio.

INSTANT BACKGROUND - FAST FOOD

A survey by the National Restaurant Association determined that 65% of
consumers feel that fast food meets or exceeds their expectations in
terms of value received for price paid. Fifty-seven percent of the time,
when consumers order carryout, they.are pressed for time or do not have
the energy to prepare a meal themselves. Forty percent of consumers
feel that cooking at home is a hassle. (Supermarket News)

RAB CATEGORY FILES

Is Burger King telling us a Whopper? Commercials that broke recently
announced that the chain’s flagship Whopper sandwich has attained the
venerable status of “America’s Favorite Burger.” What's the basis of the
boast? Notsales data — Burger King acknowledges that McDonalds’ Big
Mac is tops in unit sales. But Burger King says it is on solid footing
nonetheless. Ithas a consumer survey (showing the Whopper in the top
spot). (The Wall Street Journal, 3/23/99)

Formore information, call RAB's Member Service HelpLine at (800) 232-3131
or log on to RadioLink at www.rab.com.

Coming April 23rd!

omplete

Classified Advertising

R&R packages The Reach & Frequency You Need!

R&R Today: the leading management daily fax
l]g rronline.com: twice daily update

R&R: the industry’s newspaper with the largest help wanted section

Contact Karen Mumaw at kmumaw@rronline.com or (310)788-1621 for information.

www.americanradiohistorv.com
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Young Lands WKKV/
Milwaukee PD Post

Gary Young — most recently
PD/afternoons at WJIKS-FM/
Wilmington and the Philadelphia
76ers public address announcer
— has accepted similar duties at
Clear Channel’s Urban WKKV-
FM (V100). effective April 12.
He succeeds Nate Bell, who re-
cently became PD at WDTIJ/De-
troit (R&R 3/12).

Clear Channel/Milwaukee VP/
GM Terry Wood told R&R. “I’'m
real happy I was able to replace
Nate as quick as 1 could. I antici-
pated that it was going to be a
much harder search. since he has
done such a great job here and he’s
a quality guy. But his career is on
the way up, and he got this oppor-
tunity in Detroit, and that’s great for
him. Then Gary came along, and he
is, in my view, the perfect candi-
date. He knows the market because
he was here before. He's a major-
market talent, having programmed
WUSL/Philadelphia. I've gone
from a great PD to a great PD.”

YOUNG/See Page 16

‘Buzz’ Brings
Alternative Back
To Nashville

On April |, WKDF-FM/Nashville
ended its long heritage as Music
City’s place to hear rock music. In
a move that was far from an April
Fool’s prank, the station dropped its
Alternative format in favor of Coun-
try (R&R 4/2). At 12:30pm the next
day, WZPC-FM — which had been
stunting as “All Garth [Brooks], All
The Time” for 36 hours — dropped
its Country format to become *“102.9
The Buzz.” The rock-influenced Al-
ternative station is being overseen by
Cromwell Group corporate consult-
ant Brian Krysz and WIXO/Peoria,
IL PD Russ Schenck, who is han-
dling interim PD duties for "ZPC.

Interestingly, the actual format
switch to Alternative wasn’t official
until the moment the station played
its first song. Cromwell wanted to
make sure that two other stations ru-
mored to be flipping formats didn’t
beat them to it, Krysz told R&R.
“We had to wait until 10am to see
if WGFX or WJZZ were going to
switch. When they didn’t, we did.”

APD Jim Patrick will remain at
WZPC in his current position.
Aside from the syndicated Bob &
Tom Show in morning drive, the
station will remain jockless until at
least May 1.

Good Mornings

WKYS/Washington, DC’s top-rated Russ Parr Morning Show, thanks
to an agreement between Superadio and Radio One, will be syndicat-
ed via satellite — it's already airing on Radio One’s WPHI/Philadelphia
and WDTJ/Detroit. Joining Parr (third from right) to celebrate his suc-
cess are (I-r) Producer Ted Carter, Superadio Pres./Radio Programs
Gary Bernstein, Superadio CEO John Garabedian, Radio One CEO

Star Set To Shine As Talk America President

eteran New England broadcaster Tom Star has been named acting

President of Talk America Radio Networks. He will hold those duties
until May 20, when it's expected he’ll be confirmed as President at the
company’s upcoming board of directors meeting. Talk America operates
two 24-hour talk show services in tandem with the World Web News Net-
work, the Internet carrier of Talk America’s network radio programs.

Star, currently the networks’ VP, succeeds John Crohan, who recently
departed for personal reasons. A former talk host, Star has spent most of
his broadcast career in New England, holding a variety of positions at such
stations as WHIM/Providence; WPOR/Portland, ME and WCOP/Boston.
He’s also been ar assignment editor at WHDH-TV/Boston and WLNE-TV/
Providence.

De Groot Now GM At Radio Disney/Seattle

oseph de Groot has joined Radio Disney affiliate KKDZ-AM/Seattle-
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Alfred Liggins, Olivia Fox and Supa Ken.

Reynolds Appointed 'NKS/Charlotte PD

KHKS/Dallas APD/
MD John Reynolds has
been mamed PD of Infini-
ty’s CHR/Pop WNKS-
FM (Kiss)/Charlotte. He
succeeds Brian Bridg-
man. who recently be-
came PD for WIOQ/Phil-
adelphia. Reynolds’ first
day at Kiss is April 19.

WNKS VP/GM Bill
Shoening commented,
“John helped KHKS be the
No. I-rated station in Dallas for the
past two years. It is my hope that,
under John’s leadership, Kiss will
continue to grow and become the
No. | most-listened-to station in
Charlotte.”

"‘,?’sgx":__“-
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Reynolds

Reynolds told R&R,
‘One of the things that
was most important to me
#| was going to work for the
| right GM. who was going
to provide a great envi-
ronment to work in. [
=5 | knew after our first meet-
3% ing that Bill Shoening
was the guy and WNKS
4 was the station.”

Before joining KHKS,

Reynolds was APD/Pro-
motion Mgr. at WKTI/Milwau-
kee: APD/middays at WZEE/
Madison, WI; Asst. Promotion
Dir. at WHTZ/New York; and
APD/Marketing Dir. at KDWZ/
Des Moines.

WOCL/Orlando Warms Up To ‘Jammin’ Oldies’

Chancellor Media has revamped
Oldies WOCL-FM/Orlando by
converting it into the company’s lat-
est “Jammin’ Oldies” outlet. The
new sound was set to debut Thurs-
day evening (4/8) at Gpm at a kick-
off party featuring the Trammps
(“Disco Inferno”) at Orlando’s
Have a Nice Day Cafe. WOCL had
been simulcasting other Chancellor
“Jammin’ Oldies” stations from
across the country since Tuesday
afternoon in anticipation of the of-
ficial format flip.

Chancellor Sr. VP/Regional Op-
erations George Toulas said, “Our
strength has always been develop-
ing new and innovative program-
ming to capitalize on untapped de-

mand for great music, and [Chief
Programming Officer] Steve Riv-
ers has again succeeded in crafting
a sound that fills a gap not served
by existing formats. Although our
Orlando cluster is a revenue lead-
er, we want to further build our plat-
form in this growing and youthful
market. Consolidation has given us
the flexibility to serve listeners, and
at the same time provide our adver-
tisers a platform to reach an ever-
changing listener base.”

Rivers added, “Jammin’ Oldies
represents a natural evolution of the
traditional Oldies format, updated
to reflect the beat of *70s soul. dis-
co and Motown. The sound we’ve

WOCL/See Page 16

Tacoma as GM. An industry veteran, de Groot most recently helped
launch PAX-TV's Boston affiliate. Prior to that, he served as Dir./Sales for
the Green Group, overseeing five Atlantic City, NJ stations and two in EIm-
ira, NY. De Groot has also been Dir/Marketing for the Beasley Broadcast
Group, President/GM of WGBZ & WGBU/Youngstown-Warren and Sales
Manager of WYSP/Philadelphia.

De Groot told R&R, “A very dear friend of mine | had trained in South
Jersey had joined Radio Disney, and | was pitched about this job. 'm so
excited — this is like manna from heaven! I'm doing something for kids, and
what a way to leave a legacy. This, to me, is the greatest thing I've ever had
happen to me. Radio Disney is about looking at and exploring new revenue
sources. It's all qualitative selling, which | love’”

Owen New OM For Centennial/New Orleans

Jim Owen, most recently a consultant with DeMers Programming. has
been named Operations Manager for Centennial Broadcasting’s three
New Orleans facilities: Nostalgia WBYU-AM, Urban Oldies KMEZ-FM
and Classic Rock WRNO-FM.

“DeMers is the best in the business. and I learned a lot there, but GM
Tom Kennedy presented too interesting a scenario — an offer I couldn’t
refuse,” Owen told R&R. *‘Centennial is small enough that you know ev-
erybody, and it has a very friendly, family-like vibe. It's a lot of fun. The
thing that most intrigued me about taking this job is the interesting com-
bination of stations and their across-the-board adult spread. WRNO is a
heritage Rock station that is now all Classic Rock. KMEZ has been on
for about six months and is growing by leaps and bounds; it’s just a fas-
cinating format. Somewhere down the road, we might even simulcast
WBYU on an FM signal.”

Before joining DeMers, Owen served as OM at KSHE/St. Louis. He
has also been OM at WKLQ/Grand Rapids and once programmed WFB(Q/
Indianapolis.

It's ‘Only The Oldies’ At WRXQ/Memphis

In another April 1 format flip that wasn’t intended to be an April Fool’s
prank, Clear Channel Communications switched WRXQ/Memphis from
Alternative to Oldies. The station is specializing in music from the late
’50s to the mid "60s and is awaiting FCC approval to change its call let-
ters to WOTO to reflect its new slogan, “Oldies 95.7 — Only the Old-
ies.” A search is on for a new program director, and Sawyer is in the pro-
cess of finalizing WOTQO’s new airstaff.

Explaining the reasons for the flip, Clear Channel/Memphis VP/GM
Sherri Sawyer told R&R, “With any product, you have to build loyalty
and brand identity. With the Alternative music of today, whenever a record
breaks, it moves to another format.” Seeing an Oldies niche that could be
filled in Memphis, Sawyer added, *‘It seemed like an obvious choice.”

WRXQ signed on the air in January 1994 as an Alternative in the 46th-
largesi market. It received a 1.2 12+ in the fall "98 Arbitrons.

brings back the radio star.

VHI's new daily half-hour show brings America’s best radio personalities to TV,

Music First”

If you’re cn top of today’s hot topics and you think you’re funny enough to be one of
the regularly featured teams on our show, send a VHS tape of your team by April 19 to:

If you have any questions, contact Jana Morgan at (310) 444-6300 X223

L
)

C
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% International Inc. Al rights reserved. vh1.com AOL keyword: vh1
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Jana Morgan

In-Finn-Ity Productions

11400 W. Olympic Blvd., 16th Floor
Los Angeles, CA goob4
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Radio

* ED QUAGLIARIELLO is named Mgr/
Entertainment Sales forWestwood One.
He joined WW1’s sales department in
1991.

® STEVE JASON, most recently Dir./
Sales for Sinclair Communications’ four
Norfolk, VA stations, becomes GM of
WCOO-FM & WYBB-FM/Charieston,
SC. PD Charlie Kendall is upped to
OM of the two stations.

e MARK BASTIN is appointed GM/
GSM of Knight Quality Stations WVJZ
&WWKS-FM &WVWI-AM/St. Thomas,
VI.He was previously Dir./Mktg. for the
West indies Corporation.

¢ OMAR THOMP-
SON, most recent-
{ ly Dir./Sales Pro-
1 motions for Service
Broadcasting, be-
comes Dir./Mktg.
for AMFM Radio
Networks.

2 =L
Thompson

¢ DON SCHULTZ
steps up asVP/GM
of AgriTalk. He has
been SMand Mgr/
Affiliate Relations
for the company.

Schuitz

National Radio

o WESTWOOD ONE announces its
new toll-free helpline, (888) WEST-
WOOD, which will debut Apr. 5 for affil-
iate relations and sales assistance. In
other WW1 news, CBS Radio News
presents Eye onY2K; a 45-second dai-
ly news feature on potentiai year 2000
computer problems and solutions. Craig
Kilborn’s Five Questions debuted last
week for weekday morning drive broad-
casts, featuring questions excerpted
from CBS TV’s new Late Late Show
With Craig Kilborn.

o AMFM RADIO NETWORKS and
Host Communications announce that
sponsorship of the 125th Kentucky Der-
by, which will air May 1 at 5pm ET, is
sold out.

e SHADOW BROADCAST SERVIC-
ES and Smartroute Systems have
joined their traffic operations to pro-
vide sophisticated travel information
for radio, TV and new media; (212)
641-2057.

Records

® MICHELLE MUNZ joins the Jerry
Brenner Group, acting as a liaison for
independent labels, publishing compa-
nies and management firms at all ra-
dio formats. She was most recently
Nat'l Dir/Rock Promotion at Geffen
Records.

BirTHS

Arista Dir/Artist Dev. Tony Ward,
wife Manhattan Assistant D.A. Tr-
ish, daughter Sophia Emily, Mar. 31

CONDOLENCES

Ida Mae Alexander, 57, mother
of Power 106 personality Big Boy,
Mar. 31,

e MIA RECORDS has expanded its
staff and moved its office. Steve Sin-
clair is the label’s new GM; John Cari-
aso becomes Retail Dir.; Rob Fienberg
is VP/Promotion; Gordon Conrad is
named Press Dir.; and Jack Ball takes
Prod. Mgr. duties. The new location is:
315 Church St., 2nd fir., NY, NY 10013;
(212) 966-9664, fax (212) 966-1287.In
other MIA news, the company enters a
joint venture with Tee Pee Records to
manufacture, distribute and marketTee
Pee products and records. MIA has also
inked an exclusive distribution deal with
Caroline Distribution.

Products & Services

e PREMIERE RADIO NETWORKS
is now distributingthecomedy and re-
search prep service The Shipper Re-
port in a nine-page daily fax; (818)
461-5418.

Cunningham

Continued from Page 1
Sales Manager for the former
KQHT/San Jose. Haight has been
KMEL's GSM since April 1993,
and began his radio broadcasting
career as an AE at crosstown
KFOG-FM.

Chancellor Media Sr. VP/Re-
gional Ops. John Madison com-
mented, “Today’s appointments
will provide our San Francisco
cluster with a fresh infusion of lead-
ership. It’s a luxury to have such
wonderfully talented station exec-

utives growing with the Chancellor
organization and eager to accept
new challenges.”

KMEL & KYLD Sr. VP & GM
Dick Kelley added, “I am delight-
ed to appoint both Joe and Dan to
management positions with added
responsibility. Each has proven
leadership ability, time-tested
knowledge of the Bay Area radio
market and understanding of what
it takes to guide a station to even
higher levels of success.”

In related news, Patrick Amsbry
has joined Chancellor to serve in

the newly created Director/Sales
position for its San Francisco sta-
tions, which also include KABL-
AM, KNEW-AM, KKSF-FM,
KIOI-FM & KISQ-FM. He previ-
ously served as Dir./National Sales
for CBS Radio’s seven Sacramen-
to stations.

Madison said of Amsbry,
“Patrick’s successful track record
in national sales and ability to mo-
tivate a sales team will be a valu-
able asset to the entire station
group, and we look forward to his
contribution.”

Paxton

Continued from Page 3

here, I have the best of both
worlds. It’s a unique opportunity.
Star is a song-driven station. It
isn’t ‘Jammin’ Oldies’ because it
doesn’t go back to the *60s and
early ’70s. Our currents will be
like crosstown CHR/Pop WXKS-

FM’s recurrents. We're certainly
not going to be out-of-the-box on
anything, but there’s a bunch of
product not being exposed in this
market right now.”

Before joining Zapoleon Media
Strategies two years ago, Paxton
programmed Hot ACs KHMX/
Houston and WOMX/Orlando, as
well as WXLR/LaCrosse, WI and

wocL

Continued from Page 15

created for Orlando is truly mass-
appeal, and will appeal to a wide
variety of ages and demographic
groups.”

WOCL GM Dan Wachs re-
mains, but a new air staff will be
unveiled at a later date. Wachs
said, “In reformatting WOCL, we

are giving Orlando listeners what
they’ve demanded: a fun, rhyth-
mic alternative to existing radio
formats. Orlando is a city on the
move, and we’re determined to
stay ahead of the curve by chang-
ing with Orlando’s ever-evolving
listener audience.”

Chancellor’s Orlando properties
include Hot AC WOMX, CHR/
Pop WXXL and Urban WJHM.

KGLISioux City, IA. His back-

ground also includes Group PD
stints for Nationwide and Adven-
ture Communications.

Valeri formerly programmed
WAXQ/New York and has been
WKTU/NY's Marketing Director.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock

Chris Miller
TOM PETTY & THE HEARTBREAKERS Room At The Top

Hot AC

Steve Nichols
No adds

Starstation

Peter Stewart
No adds

Touch

Ron Davis
No adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

FINGER ELEVEN Above

MONSTER MAGNET Temple Of Your Dreams
GEORGE THOROGOOD & THE DESTROYERS | Don't ...
TRAIN Meet Virginia

Alternative

CITIZEN KING Better Days (And The Bottom Drops Out)
CRANBERRIES Promises

HOLE Awtul

MY FRIEND STEVE Charmed

OFFSPRING Why Don't You Get A Job?

CHR/Hot AC

BLESSIO UNION OF SOULS Hey Leonardo...
OFFSPRING Why Don't You Get A Job?
BUSTA RHYMES f/JANET What's It Gonna Be

Mainstream AC

98 OEGREES The Hardest Thing
TAL BACHMAN She’s So High

Lite AC

JOHN MELLENCAMP 'm Not Running Anymore
SAVAGE GARDEN The Animal Song

NAC

JEFF LORBER The Simple Life

TOM SCOTT t/L.A. EXPRESS Smokin™ Section
ROGER SMITH Off The Hook

SMOKE 'N FUNCTION Smokee

uc

BRANDY Almost Doesn't Count
BONEY JAMES f/SHAI I'll Always Love You

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

CHR

Mike Anthony
BON JOVI Real Life
’N SYNC | Drive Myself Crazy

* BETH ORTON Stolen Car

Mainstream AC
BACKSTREET BOYS All | Have To Give

Hot AC

NATAULIE MERCHANT Life s Sweet
BRITNEY SPEARS Baby One More Time
Digital Soft AC

Mike Bettelli
PHIL COLLINS You'il Be In My Heart

Delilah
PHIL COLLINS You'll Be In My Heart

Alternative
DANGERMAN Let's Make A Deal

Urban

DIVINE One More Try
JT MONEY Who Dat

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Rock Classics

Rich Bryan
No adds

Adult Hit Radio

JJ McKay
BON JOVi Real Life
SHANIA TWAIN That Don't Impress Me Much

Soft Hits

Rick Brady
BAZ LUHRMANN Everybody's Free (To Wear Sunscreen)

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day

EAGLE-EYE CHERRY Falling In Love Again
New Rock

Steve Leigh

BEN FOLDS FIVE Army

MIKE NESS Don't Think Twice
SHAOES APART Valentine

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

TOM PETTY & THE HEARTBREAKERS Room At The Top
Soft AC

Andy Fuller

SIXPENCE NONE THE RICHER Kiss Me

Bright AC

Jim Hays
JEWEL Down So Long

Young
Continued from Page 15

When asked what WKKYV listen-
ers can expect from Young’s arriv-
al, he said, “You’ll see a lot of com-
munity activities. I like to work the

streets and with a lot of organiza-
tions and make my radio station a
part of the city I’'m working in. I'm
looking forward to going back into
Milwaukee, having a great time,
and working hard. I met my wife
on the request line up there!”

Young is a 23-year vet who be-
gan his career at the first incar-
nation of WDRQ/Detroit. He’s
also been PD at WUSL/Phila-
delphia, WJBT/Jacksonville,
WHIX/Jacksonville and WCDX/
Richmond.

Riccitelli
Continued from Page 1

They are enjoying a most suc-
cessful time. I'm looking forward
to the challenge of helping keep

www americanradiohistorv com

- the company in the form they

have already achieved and, at the
same time, taking the Pop Promo
department to the next level.”

Riccitelli, a record industry-

promotion veteran, previously
served as Sr. VP/Promotion at Is-
land Records. Before that, he
spent 14 years in various capaci-
ties at PolyGram.
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CYBERSPACE

Hot new music-related

CURRENT

VIbe devotes its cover and fea-
ture article to the comeback la-
dies of TLC. The story profiles the
trio’s rise, their bankruptcy issues
with LaFace Records and their cur-
rent re-emergence with the hot new
album FanMail. Tionne “T-Boz”
Watkins explains the album as“one
big fan letter’ to TLC'’s audience,
which stuck with the group through
the rough times.

“We're not just three girls thrown
together,” explains Rozonda “Chil-
li” Thomas."in my opinion, if one of
us is gone, it's over — until that per-
son comes back. Nobody can take
Lisa's place, or mine, orT-Boz’s”

But Lisa“Left Eye” Lopes may
have her sights sel on new horizons.
She offers a vague hint that leaves
the 'zine speculating on TLC’s fu-
ture:“I've graduated from this era. |
cannot stand 100% behind thisTLC
project and the music that is sup-
posed to represent me. This will be
my last interview until | can speak
freely about the truth and present
myself on my solc project.”

Use The Force, Geek

The Sci-Fi Channel is hoping to
transform its geeky image into
something hip with new commer-
cials featuring sci-fi fans like Busta
Rhymes and Everlast. According
to Sci-Fi's Rick Austin, “That’s what
makes them cool — they've em-
braced their inner geek and done
something new with it" (Entertain-
mentWeekly).

Shedding Their
Celebrity Skin

Star chronicles the “100 Dirtiest
Celebrity Divorces,” leading off the
feature with Madonna & Sean
Penn.The 'zine profiles other rela-
tionships that hit sour notes, includ-
ing John & Cynthia Lennon, Mick
Jagger & Jerry Hall, and Tommy
Lee’s failed stints with Heather
Locklear and Pamela Lee. And who
can forget Rod Stewart & Britt
Ekiand & Alana Hamilton & Kelly
Emberg & Rachel Hunter?

Cher is apparently on the hunt for
a new Sonny Bono, and she may
have found one in Mariah Carey’s
ex, Tommy Mottola, the Star re-
ports. Incidentally, alt four made the
aforementioned divorce list.

No Free Ride
For OQutKast

Time's “Feud of the Week” goes
to Atlanta rappers OutKast and
civil rights pioneer Rosa Parks.
Parks is asking that her name be
removed from Qutkast's current
single, “Rosa Parks,” while the duo
claims it is an homage to the ac-
tivist. Declaring Parks the winner,
Time does its own freestyling with
the inspired line, “Yo, bro, you
shouldn’t diss Ro/Everybody know
that’s a no go”

A DAY !N THE LIFE — “When
you dream, it releases a lot of
electrical garbage and flushes
your mind. And if people are de-
nied the ability to dream, they be-
come paranoid schizophrenics.
So that's what songwriting is to a
songwriter. If I'm denied the op-
portunity to get this shit out, I'll be
talking to a lampshade” — R&B
crooner Eric Benet sheds some
light on the purging power of
songwriting (Vibe).

The Good, The Bad,
The Bitchy

The National Enquirer sees Will '

Smith and Bobby Brown as oppo-
site sides of the same coin. Smith's
pants apparently split wide open
while he was getting jiggy at a Hol-
lywood party, but the good-natured
singer just laughed and continued
dancing. On the flip side (literally),
Brown was dancing with a big-
breasted beauty at a Miami bash
when she slipped and bashed her
head on the marble deck. Ever the
gentleman, Brown kept on dancing
despite the unconscious woman.

Brandy may have starred in Cin-
derella, but insiders call her a bitchy
stepsister on the Moesha set. Bran-
dy's apparently jealous that cast-
mate Countess Vaughn is getting
her own series spinoff next season.
The two traded blows in a vicious
catfight, and each actress taped the
last episade of Moesha separately
(National Enquirer).

Cranberries And Nuts

Us locks into the return of the
Cranberiies. Frontwoman Dolores
O’Riordan is taking her husband,
son and mother on the new tour and
explains ~hy she won’t succumb to
the pressures that caused the band's
three-year hiatus: “The band is my
career, but it's not my life. We know
not to take ourselves that seriously
again. At the end of the day, | can
turn around and be a big baby, and
my mum will pat me on the head. |
don't think P'll go nuts this time”

- Two Turntables
And A Midol

“Once amonth, | get cramps, and
it's hard to rolt a mix — that’s the
only difference between myself and
the guys” — London’s hottest female
DJ, Charissa Saverio (a.k.a. DJ
Rap), offers a different view on gen-
der issues in music (Jane).

World Wide Web sites, cool
cyberchats and other points of
interest along the information
superhighway.

¢ Count your blue cars and
pet your friends while chat-
ting with Dishwalla Tuesday
at 9pm ET/6pm PT (www.
sonicnet.com).

* Ask away with former New
Kid On The Block Joey Mclintyre
Wednesday evening (4/14) at
8pm ET/5pm PT (www.asylum.
com or www.joeymcintyre.comy.

OnTheWeb

* Check out a live fancast
featuring Fountains Of Wayne
and tunes from the group’s lat-
est release, Utopia Parkway,
on Monday (4/12) at 7pm ET/
4pm PT (www.twec.com).

e

] -

¢ Enjoy a live webcast fea-
turing Sebadoh on Wednes-
day (4/14) at 8pm ET/5pm PT
(www.jamtv.com).

e THE MATRIX (Maverick/Nothing/Interscope)
Single: Rock Is Dead/Marilyn Manson
Featured Artists: Prodigy, Rob Zombie, Rage Against The Machine

* EDTV (Reprise)
Single: Real Life/Bon Jovi

Other Featured Artists. Cornershop, Meredith Brooks, Ozomatli

+ THE MOD SQUAD (Elekira/EEG)

Featured Artists: Breeders, Bjork, Curtis Mayfield

+ CRUEL INTENTIONS (Virgin)

Single: Praise You/Fatboy Slim (Skint/Astralwerks/Caroline)
Other Featured Artists: Verve, Placebo, Counting Crows

+ THE CORRUPTOR (Jive)

Single: More Money, More Cash, More.../Jay-Z
Other Featured Artists: Mystikal, Too Short, Mobb Deep

* THE OTHER SISTER (Hollywood)

Singles: Loving You Is All | Know/Pretenders
The Animal Song/Savage Garden (Hollywood/Columbia)
Other Featured Artists: Joan Osborne, Pauia Cole, Fastball

* PATCH ADAMS (Universal)

Other Featured Artists: Rascals, Rod Stewart, The Band
* MESSAGE IN A BOTTLE (143/Atlantic)

Single: Only Lonely/Hootie & The Blowfish

Featured Artists: Faith Hill, Sheryl Crow, Edwin McCain

* SHE'S ALL THAT

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

* VARSITY BLUES (Hollywood)

Single: Run/Collective Soul (Hollywood/Atlantic)
Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

* BLAST FROM THE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalla

* 200 CIGARETTES (Mercury)

Single: Save It For Later/Harvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

* OFFICE SPACE (Interscope)

Featured Artists: Geto Boys, Ice Cube, Scarface

* JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

» THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

It's Over Now/Neve

Other Featured Artists: Offspring, Garbage

* PLAYING BY HEART (Capitol)
Single: Lover’s Will/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC DATEBOOK

MONDAY, APRIL 19

1980/Brian Johnson replaces the late Bon
Scott as AC/DC’s lead vocalist.

1982/Simon & Garfunkel re-form.

1995/The Cult disband.

Born: Alan Price (Animals) 1942

Releases: Patti Smith’s “Because the Night”
1978

TUESDAY, APRIL 20

1968/\n Denmark, Deep Purple make their
debut.

~ 1981/The Mamas & The Papas' John Phil-

lips is imprisoned in California after
pleading guilty to drug-possession
charges.

1990/Janet Jackson receives a star on the
Hollywood Watk of Fame.

1992/Madonna signs a $60 mitlion multi-
media contract with Time-Warner.
Also .. Elton John, David Bowie, U2,
George Michael, Robert Plant, Rog-
er Daltrey, Metallica and Annie Len-
nox perform at a tribute concert for
the late Freddie Mercury at London’s
Wembley Stadium.

Born: Luther Vandross 1951

Releases: Dolly Parton’s “Puppy Love”

1959

3§  WEDNESDAY, APRIL 21

1982/The Clash’s Joe Strummer forces the
band to cancel its UK tour when he
inexplicably leaves the group for
three weeks.

1993/Former Rolling Stones bassist Bill

Wyman marries Suzanne Accosta.

1995/Marky Mark (a.k.a. Mark Wahlberg)

makes his film debut in The Basket-
ball Diaries.

www.americanradiohistorv.com

Born: lggy Pop 1947. Robert Smith (Cure)
1959

Joe Strummer answers the
question, “Should | stay or
should | go?”

THURSDAY, APRIL 22

1969/\n England, the Who perform their
rock opera Tormmy for the first time.

1979/Rolling Stones guitarist Keith Rich-
ards performs a benefit concert in
Ottawa as part of his sentence for a
1977 Canadian drug bust.

1981/Eric Clapton is hospitalized following
a Seattle car crash. Clapton was re-
leased from a Minnesota hospital
five days earlier after a month-long
stay for internal bleeding.

1996/Stone Temple Pilots frontman Scott
Weiland is arrested in L.A. for at-
tempting to purchase narcotics.

Born: Glen Campbell 1936, Peter Frampton
1950, Paul Carrack 1951, Regina
1961

FRIDAY, APRIL 23

1956/Elvis Presley’s Las Vegas debut per-
formance is not well-received. He
won't play there again until 1969.

e gt 21 e st

1975/Badfinger guitarist/songwriter Peter
Ham, 27, hangs himself in his Lon-
don home.

1995/John Mellencamp and wife Elaine be-
come parents to son Speck Wild-
horse.

1996/Bohby Brown is arrested in Atlanta
and charged with drunk driving.

Bom: the late Roy Orbison 1936, the late
Steve Ciark (Def Leppard) 1960

SATURDAY, APRIL 24

1984/The film Stop Making Sense, featur-
ing the Talking Heads, opens.

1989The Who launch a 25-city 25th anni-
versary tour.

1990/An active World War Il bomb is dis-
covered during the set construction
for Roger Waters’ The Wall concert.

1991/Garth Brooks wins six awards at the
American Country Music Awards.

Born: Barbra Streisand 1942

Releases: David Bowie's Diamond Dogs
1974

SUNDAY, APRIL 25 '

1968/The Beatles refuse to perform at a -
benefit for the Queen of England, cit-
ing, “We don't do benefits.” }

1979/The film Rock 'n’ Roll High School, fea-
turing the Ramones, premieres in LA.

1990/The guitar Jimi Hendrix used to per- |
form the “Star Spangled Banner” at .
Woodstock is auctioned off for -
$295,000 in London.

1993/Neil Young, Ringo Starr, John Mellen-
camp, Bryan Adams and Willie Nel- :
son perform at Farm Aid VI in lowa.  ©

Born: the late Ella Fitzgerald 1918, Andy
Bell (Erasure) 1964

— Mark Solavicos -

et e
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- Ty, TOP TEN SHOWS WEEKEND BOX OFFICE

69,7 millon households Isaak MARCH 29-APRIL 4 - ' APRIL 2-4
. Cltlzen King, Late nght
: y , i
| SPANKIN' NEW ADDS J | ADDS I . Total Audience g:’é’gklco”??sﬁlss’ e th:)c, 1 The Matrix $27.78
BUCKCHERRY Lit Up (DreamWorks) BUCKCHERRY LitUp (DreamWorks) (95.9 million households) ocallistings for ime). (wB)*

MAXWELL Fortunate (Rock Land/interscope/Columbia)
JESSEPOWELL You (Sifas’MCA)

R.E.M. At My Most Beautiful (Warner Bros.)
SILVERCHAIR Anther For The Year 2000 (Epic)

| BUZWORTHY |

RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
FATBOY SLIM Praise You (Skint/Astralwerks/Caroling)
GODSMACK Whatever (Republic/Universal)

LO FIOELITY ALLSTARS Battleflag (Skint/Sub Pop/Columbia)
BAZ LUHRMANN Everybody's Free (To .) (Capitol)

| EXCLUSIVE ]

CHER Strong Enough (Warner Bros.)
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
R.E.M. At My Most Beautiful (Warner Bros.)

| INSIDE TRACKS |

RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

XL |
CHER Believe (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

LENNY KRAVITZ Fty Away (Virgin}

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atlantic)

OFFSPRING Why Don't You Get A Job? (Columbia)

| DAYTIME |

BLACKSTREET {/JANET Girtfriend... (L' Man/Interscope)
BRANDY Have You Ever? (Atlantic)

BUCKCHERRY Lit Up (DreamWorks)

CAKE Sheep Go To Heaven (Capricorn/Mercury)
CITIZEN KING Better Days (And...) (Warner Bros.)

OMX Slippin' (Def Jam/Mercury)

EMINEM My Name Is (Web/Aftermath/Interscope)
FATBOY SLIM Praise You (Skint/Astraiwerks/Caroline)
GARBAGE Special (Aimo Sounds/Interscope)
GINUWINE What's So Different? (550 Music/ERG)
GODSMACK Whatever (Republic/Universal)

GOO GOO OOLLS Stide (Wamer Bros.)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def Jam/Mercury)
JAY-Z More Money, More Cash, More Hoes (Jive)
JEWEL Down So Long (Atlantic)

JT MONEY Who Dat (Tony Mercedes/Freeworit/Priority)
JUVENILE Ha! (Cash Money/Universal)

KID ROCK (Top Dog/L ic)

KORN Freak On A Leash (immortal/Epic)

LENNY KRAVITZ Fty Away (Virgin)

LIT My Own Worst Enemy (RCA)

LO FIOELITY ALLSTARS Battiefiag (Skint/Sub Pop/Columbia)
BAZ LUHRMANN Everybody's Free (To...) (Capitol)
MARILYN MANSON Rock Is... (MaverickNothing/Interscape)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
MASTER P{/MOB. DICK & MAJIC Foolish (No Limit/Priority)
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
METALLICA Whiskey In The Jar (Elektra/EEG)

MONICA Ange! Of Mine (Arista)

MYA My First Night With You (University/Interscope)

'N SYNC | Drive Myself Crazy (RCA)

NODOUBT New (Work/ERG)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Flementree/Reprise)

JESSE POWELL You (Silas/MCA)

REDMAN I/BUSTA RHYMES Da Goodness (DefJamvMercury)
R.E.M. At My Most Beautiful (Warner Bros.}

BUSTA RHYMES Gimme Some More (Flektra/EEG)
RAPHAEL SAADIQ {0-TIP Get [nvolved (Holywood Motowr)
SILKK THE SHOCKER t/MYA Somebody... (University/Interscope)
SILVERCHAIR Anthem For The Year 2000 (£Epic)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atlantic)

TAXIRIOE Get Set (Sire)

TLC No Serubs (Laface/Arista)

2PAC Changes (Amarw/Death Row/Interscope)

SHANIA TWAIN That Don't Impress Me Much (Mercury)
TYRESE Sweet Lady (RCA)

ROB ZOMBIE Living Dead Girl (Gellen)

|SHOWTIME |
BLACKSTREET f/JANET Girtfriend... (Li' Manvinterscope)
BRANDY Almost Doesn't Count (Atlantic)

MARIAH CAREY | Still Believe (Columbia)

OMYX Slippin’ (Def Jarm/Mercury)

EMINEM My Name |s (WebvAftermathvinterscope)
GINUWINE What's So Different? (550 Music/ERG)

GOO GOOOOLLS Dizzy (Wamer Bros.)

LAURY N HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z Jigga Who Jigga What (Roc-A-Felia/Def Jam/Mercury)
JAY-Z More Money, More Cash, More Hoes (Jive)
JEWEL Down So Long (Atlantic)

JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JUVENILE Ha! (Cash Money/Universal)

JORDAN KNIGHT Give It To You (Fiyte Tyme/Interscope)
KORN Freak On A Leash (/mmortal/Epic)

MARILYN MANSON Rock Is... (Maverick/Nothing/Interscope)
RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
MARVELOUS 3 Freak Of The Week (HifvElektra/EEG)
MASTER P{/MOB. DICK & MAJIC Foolish (No Limit/Priorty)
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
JOEY MCINTYRE Stay The Same (C2/Columbia)
MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/interscope)

NO OOUBT New (Work’ERG)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Flementree/Reprise)

RAPHAEL SAADIQ Y0-TIP Get Involved (Hollywood/Motown)
SILKK THE SHOCKER #/MYA Somebody... (University/Interscope)
TLC No Scrubs (Laface/Arista)

TYRESE Sweet Lady (RCA)

Video airplay from April 5-12

| NEW | |

BAZ LUHRMANN Everybody's Free (To... ) (Capitol)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
R.E.M. At My Most Beautiful (Warner Bros.)

| LARGE |

BLONOIE Maria (Beyona)

BRANDY Have You Ever? (Atlantic)

SHERYL CROW Anything But Down (A4M)

EVERLAST What It's Like (Tommy Boy)

GOO GOO DOLLS Stide (Wamer Bros.)

JEWEL Down So Long (Atlantic)

ELTON JOHN & LEANN RIMES Written... (CurtvRocket/Isiand)
MATCHBOX 20 Back 2 Good (Lava/Atlantic)

JOHN MELLENCAMP I'm Not Running... (Columbia)

| MEDIUM

BLACK CROWES Only A Fool (American/Coiumbia)

BON JOVI Real Life (Reprise)

CHER Believe (Wamer Bros.)

EAGLE-EYE CHERRY Falling In Love Again (Work/ERG)
GARBAGE Special (Aimo Sounds/Interscope)

GO0 GOO OOLLS Stide (Wamner Bros.)

MADONNA Nothing Really Matters (Warner Bros.}
SHAWN MULLINS Shimmer (Columbia)

SHANIA TWAIN That Don't Impress Me Much (Mercury)

| CUSTOM

1 NCAA Basketball
Championship
(Duke vs. Connecticut)
2 Movie (Sunday)
(The Secret Path)
3 Frasier
(tie) Friends
(te) Touched By An Angel
6 Jesse
7 ER
8 The Drew Carey Show
9 Dateline NBC (Tuesday)
10 NCAA Basketball
Pregame Show
(te) Veronica’s Closet

Adults.18-49

—b

NCAA Basketball
Championship
Friends

Jesse

Frasier

The Drew Carey Show
Veronica’s Closet
Dharma & Greg
ER

(te) The Norm Show
10 It's Like, You Know

NSO A LN

-}

Source: Nielsen Media Research

ERIC BENET Georgy Porgy (Warner Bros.)

BRANDY Almost Doesn't Count (Atiantic)
BUCKCHERRY Lit Up (DreamWorks)

MARIAH CAREY | Still Believe (Columbia)

COLLECTIVE SOUL Run (Hollywood/Atlantic)
OEBORAH COX Nobody's Supposed To Be Here (Ansta)
CRANBERRIES Promises (/siand)

OAVE MATTHEWS BAND Crush (RCA)

DRU HILL These Are The Times (University/isiand)
FATBOY SLIM Praise You (Skint/Astratwerks/Caroline)
KIRK FRANKLIN Revolution (Gospo Centric/interscope)
FUEL Shimmer (550 Music/ERG)

SAMMY HAGAR Mas Tequila (MCA)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Malibu (DGC/Geffen)

WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
K-Cl & J0JO Life (Rock Land/Interscope}

JULIAN LENNON Day After Day (Fuel 2000)

MAXWELL Fortunate (Rock Land/Interscope/Columbia)
METALLICATurn The Page (Elektra/EEG)

METALLICA Whiskey In The Jar (Elektra/EEG)
MONICAAngel Of Mine (Arista)

BETH ORTON Stolen Car (Arista)

TYRESE Sweet Lady (RCA)

Video airplay from April 13-19

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Mary J. Bllge, Brandy, Cher,
Whitney Houston, LeAnn
Rimes, TLC and Tina Turner
perform from NYC’s Beacon
Theater on VH1'’s Divas Live
’99. Westwood One is present-
ing the radio simulcast (Tues-
day, 4/13, 9pm).

* Shawn Mullins, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

Saturday a0

-Tom Petty & The Heart-
breakers, Saturday Night Live
(NBC 11 30pm)

s Cher lsthls week’s subje&c.m
VH1 's Behind the Music (9pm)

* Andy Griggs and Neal Mc-
Coy, Prime Time Country (TNN,
9pm).

*'N Sync, The Tonight Show
With Jay Leno (NBC, check lo-
cal listings for time).

* Tuesday, 413
* Billy Dean, Prime Time
Country.
* Andrea Bocelli, Jay Leno.
* Tom Petty, Late Show With

David Letterman (CBS, check
local Instlngs fortlme)

J David Kersh and Brady
Seals, Prime Time Country.

* Mandy Barnett, David Let-
terman.

¢ Juvenile, Conan O'Brien.

“Thursday, 4/1!

* Mavericks' Raul Malo, Prime
Time Country.

¢ TLC and Cher, Jay Leno.

* Eagle-Eye Cherry, David
Letterman.

¢ Latin Playboys, Conan
O’Brien.

36 million households
Cindy Mahmoud
) IA = VP/Music Programming

& Entertainment

| Video Playlist

WHITNEY HOUSTON Heartbreak Hotel (Arista)

LAURYN HILL Ex-Factor (Rufthouse/Columbia)

MONICA Angel Of Mine (Arista)

FAITH EVANS All Night Long (Bad Boy/Arista)

TYRESE Sweet Lady (RCA)

ROOTS VERYKAH BAOU You Got Me (MCA)

GINUWINE What's So Different (550 MusiERG)
BLACKSTREET Y/JANET Girffriend... (Li' MarvInterscope)
BUSTA RHYMES I/JANET Whats It Gonna Be? (Elekira/EEG)

| RapCty |

BLACKSTAR Respiration (Rawkus)

NAS NAS Is Like (Columbia)

BUSTARHYMES 1/JANET What's It Gonna Be? (Flektra/EEG)
ROOTS {/ERYKAH BADU You Got Me (MCA)

DUTKAST Da Art Of Storytellin' (LaFace/Arista)

KRS-ONE Five Boroughs (Jive)

JT MONEY Who Dat (FreeWortd/Priority)

REDMAN {/BUSTA RHYMES Da Goodness (Def am/AAL Merury)
REDMAN 'll Be That (Def Jam/RALMercury)

JAY-Z More Money, More Cash, More Hoes (Jive)

This week's chart is frozen.

7 M g
55 million households
Peter Cohen,
VP/Programming

music network

[ NationalTop 20 |

TLC No Scrubs (Laface/Arista)

JORDAN KNIGHT Give It To You (Flyte Tyme/Interscope)
DEBORAH COX It's Over Now (Arista)

BUSTA RHYMES f/JANET What's |t Gonna Be (Flektra/EEG)
VENGABOYS We Like To Party (Groovilicious/Strictly Rhythm)
SILKK THE SHOCKER f/MYA Somebady... (No Limit/Priorty)
112 /LI’ ZAN Anywhere (Bad Boy/Arista)

USHER Bedtime (Laface/Arista)

KORN Freak On A Leash (Immortal/Epic)

EMINEM My Name Is (Web/Aftermathvinterscope)
BLACKSTREET Y/JANET Girtfriend... (Lil’ Man/interscope)
FIVE Slam Dunk (Arista)

RUFF RYDERS Ryde Or Die (Ruff Ryder/Interscope)
KRAYZIE BONE Thug Mentality (Relativity)

2PAC Changes (Amarw/Death Row/Interscope)

K-Ci & J0JO Life (Rock Land/Interscope)

KHALEEL No Mercy (Hollywood)

BRITNEY SPEARS.. Baby One More Time (ive)

*N SYNC | Drive Myself Crazy (RCA}

R. KELLY When A Woman's Fed Up (Jive)

Most requested from the week ending April 4

PRLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2,468.1
2 BILLY JOEL $1,058.5
3 BLACK SABBATH $768.1
4 NEIL DIAMOND $583.2
5 DAVE MATTHEWS BAND $559.4
6 SHANIA TWAIN $505.0
7 KISS $458.9
8 DEPECHE MODE $456.6
9 ROD STEWART $452.7
10 AEROSMITH $401.8
11 JAY-Z/DMX $356.7
12 MANNHEIM STEAMROLLER  $318.0
13 AMY GRANT $307.4
14 ALANIS MORISSETTE $245.5
15 KORN/ROB ZOMBIE $244.5

Among this week's new tours:

2 SKINEE J'S
AL JARREAU
CRANBERRIES
LIZ PHAIR
LOVERBOY
OUTFIELD
SAMMY HAGAR
SMASHING PUMPKINS
TOM PETTY & THE HEARTBREAKERS
TOOTS & THE MAYTALS
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (208) 271-7900.

2 10 Things | Hate $8.33
About You (BuenaVista)*

3 The Out-Of-Towners $8.22
(Paramount)*

4 AnalyzeThis
(wB)

§ Forces Of Nature
(DreamWorks)

6 EDtv
(Universal)

7 ShakespeareinLove $3.11
(Miramax)

8 Doug’s 1st Movie
(Buena Vista)

9 Life Is Beautiful
(Miramax)

10 The Mod Squad

(MGM/UA)

$6.33
$6.20
$4.44

$3.07
$2.66

$2.56

All figures in millions
* First week in release
Source: ACNielsen ED/

COMING ATTRACTIONS:
This week’s openers include
Never Been Kissed, starring
Drew Barrymore. The film’s Cap-
itol soundtrack showcases
Semisonic’s “Never You Mind,”
Jimmy EatWorld’s “Lucky Den-
ver Mint,” Remy Zero’s “Prob-
lem,” the Cardigans’“Erase/Re-
wind,” R.E.M.’s “At My Most
Beautiful” Swirl 360’s “Candy in
the Sun,” the Smiths’ “Please,
Please, Please, Let Me GetWhat
| Want,” John Lennon & Yoko
Ono’s “Watching the Wheels,
Sonichrome’s “Innocent Jour-
ney” and the Beach Boys’“Don’t
Worry Baby.” Cuts by Willis,
Kendall Payne, Block, the Mof-
fatts, Ozomatli and Jeremy
Jordan complete the ST.

Recording artist Master P
stars in Foolish, which also opens
this week. The film’s No Limit/
Priority soundtrack features var-
ious collaborations by Master P,
Snoop Dogg, Daz, Kurupt, C-
Murder, Silkk The Shocker,
Mystikal, Magic, Mo B. Dick,
Fiend, Porsha, Steady Mobb’n,
Mia X, Kane & Abel, Lil’ Sol-
diers and Ghetto Commission.

Also opening this week is Go,
starring Taye Diggs and Katie
Holmes. The film's Work sound-
track sports No Doubt’s “New,’
Natalie Imbruglia’s “Troubled By
the Way We CameTogether,” Fat-
boy Slim’s “Gangster Tripping,”
Eagle-Eye Cherry’s “Shooting Up
inVain (T-Ray Remix),” Lionrock’s
“Fire Up the Shoesaw,” Leftfield
f/NicoleWillis’“Swords” and Phil-
ip Steir f/Steppenwolf’'s “Magic
Carpet Ride (Steir's Mix),” as well
as tunes by Len, Esthero w/
Danny Saber, Goldo, DJ Rap,
BT, the Air French Band and
Jimmy Luxury & The Tommy
Rome Orchestra.

Limited engagements of
Metroland, starring Christian
Bale and Emily Watson, round
out this week’s openers. The
film’s Warner Bros. soundtrack
is mostly made up of cuts by
Mark Knopfler, along with his
band Dire Straits’ “Sultans of
Swing,” Elvis Costello’s “Ali-
son,” Hot Chocolate's “So You
Win Again” and the Stranglers’
“Peaches,” among others.
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AL PETERSON

alpeterson@aol.com

The Next Dimension In Talk Radio

1 Interep study indicates strong growth and quality demos for FM stations

Recently, Interep’s Research Division completed a study on
FM Talk stations. Attendees at R&R’s Talk Radio Seminar this
year got an exclusive sneak preview of the report, *'FM Talk: The
Next Dimensior in Talk Radio.” The results offer good news for
this growing group of Talk radio stations.

Interep Research Director Kris-
ten Santoro. who headed the
project. says the -
results clearly in-
dicate the poten-
tial for Talk to be-
come a major
force on the FM
dial in the near fu- §
ture. “Interep un-
dertook  this
project because
we sensed that
FM Talk is really
emerging as a hot
format.” Santoro
said. “"Since we represent the Infinity-
owned FM Talk stations. we have
had the opportunity to watch as
many of them have evolved from
doing a mixture of talk and music
to becoming full-fledged Talk sta-
tions seven days a week. Interep rec-
ognizes that FM Talk is becoming
an extremely viable format of the
future. and this study was done to
give us all a head start at getting a
good look at it from the inside out.”

Comparative daza in I[nterep’s re-
port came from Arbitron and Scar-
borough. according to Santoro. “The
comparison of AM vs. FM Talk
comes from Arbitron.” she says.

Kristen Santoro

“and the qualitative profile informa-
tion came trom a compilation of
Scarborough data from FM Talk sta-
tions in the top 50 markets.”

Largely Untapped Market

According to Interep’s report. it
would certainly appear that the FM
band offers significant opportunities
for the Talk format. FM generally
attracts an overall younger cume and
a slightly larger share of radio lis-
teners than does AM. and its recep-
tion is cften clearer in areas or build-
ings where AM reception has limi-
tations.And while you’'ll find a high-
ly competitive music battle going on
across the FM band. in most mar-
kets there is an untapped market for
Talk radio.

Most AM Talk stations are posi-
tioned to serve as a forum for infor-
mation and debate on issues. FM
Talkers. on the other hand. tend to
lean toward more entertainment-
focused topics with little or no po-
litical ar news focus. “And FM Talk
stations tend to lean a bit more male
overall.” says Santoro. “whereas
AM Talk stations are a little bit more
gender-balanced.” Interep’s study
shows that the FM Talk audience is
made up of about 63% male to 37%

temale. vs. a 53% male to 47% te-
male audience for AM Talk stations.

There are several major players
already enjoying significant success
with this new breed of talk on FM,
most notably KLSX/Los Angeles.
WCKG/Chicago. WIFK/Washing-
ton. WTKS/Orlando. KIRO/Seattle
and WKXW/Monmouth. And al-
though there are only a few promi-
nent success stories. FM Talk is ex-

66

Interep recognizes
that FM Talk is
becoming an
extremely viable
format of the future,
and this study was
done to give us all a
head start at getting a
good look at it from
the inside out.
—Kristen Santoro

33

pected to grow into a major force in
the coming decade. Just recently.
Infinity’'s WKRK/Detroit flipped
formats from Active Rock to Talk.
and rumors of FM Talk stations

5 RICK SCOIT & msSOCIATES

® Sikis Prig f %
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Scott Masteller.

GOOD SPORTS — Qver 100 Sports
ed to Phoenix recently for the annual Rick Scott and Associates Sports
Radio Conference. Pausing between sessions for a photo are (I-r) KNBR/
San Francisco OM/PD Bob Agnew, Rick Scott and KFXX/Portland PD

radio programmers and execs head-

signing on soon in New York and
several other top 20 markets are
rampant. [t would seem today that
the comments made by KLSX VP/
GM Bob Moore in an R&R inter-
view last year (6/12) were prophet-
ic: "I believe FM Talk is a format
that should be. and will be. in every
top 50 market in America within
three or four years.”

Not Stealing From AM

So are these new FM Talk outlets
just AM Tulk stations on the other
side of the dial? No. since most of
the new breed of FM Talkers play
more to the lifestyle and younger
demographic preferences of those
who are already primarily FM ra-
dio listeners. And most who are en-
joying success in FM Talk agree that
the audience is not coming from
theirAM Talk counterparts. *It’s not
about AM vs. FM.” said Clear Chan-
nel/Orlando Dir./Programming
Chris Kampmeier in a recent in-
terview (R&R 2/19}. “The biggest
success stories in younger-targeted
Talk are coming from new stations
with no heritage to deal with.”

KLSX PD Jack Silver agrees. “It
programmed correctly, an FM Talk

" station will perform like a Rock sta-

tion without the music.” he said

(R&R 2/19). "The FM Talk audi-
ence is coming from music listen-
ers in their 20s and 30s who are find-
ing the FM Talk station after punch-
ing out from a Rock. Classic Rock
or Alternative station. They're not
suddenly turning off Rush Lim-
baugh and tuning to the FM Talk
station.”

Indeed, Interep’s report seems to
confirm that idea, at least from a
demographic standpoint. WhileAM
Talk stations tend to skew primarily
to a 35-plus audience. FM talkers
get their biggest shares from 18-44-
year-olds, the same primary demos
for contemporary music FMs.
Here's a look at how the demos for
AM vs. FM Talk listening break out
in Interep’s report:

M AM
Persons 12-17 3.6% 1.6%
Adults 18-24 11.7% 2.3%
Adults 25-34 34.8% 10.5%
Adults 35-44 27.2% 17.9%
Adults 45-54 15.1% 19.7%
Adults 55-64 4.5% 17.1%

Continued on Page 20

Winm'ng at Life, Love
and The Money Gawe®

Monday - Friday, 1p.m. - 4p.m. CST
SATCOM C-5

www.financialpeace.com

For syndication information call Anne Marshall at 888-22PEACE, ext. 114

Johnny Randolph

Consistently beating Rush in the 18-34 and 25-54 demos. prgrum Director WWTN
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Continued from Page 19

Qualitative Profile

The overall news included in In-
terep’s FM Talk study should come
as good news for those already in
the format as well as those who may
be considering a move to it. Based
on Scarborough cume data of FM
Talkers in the top 50 markets, FM
Talk radio listeners score above av-
erage in virtually every category that
was surveyed. Here are some facts
guaranteed to make FM Talk station
account executives ecstatic.

Education: FM Talk listeners are
highly educated. In fact, 41% of
adults 25-54 who listen to the for-
mat have a college degree or better.
That figure is a whopping 30%
above the U.S. norm.

Income: FM Talk listeners are
highly aftluent, with 7 out of 10 of
those who are 25-54 earning an an-
nual household income above
$50,000. That figure represents
numbers that are nearly one-third
above the U.S. norm.

Occupation: Once again, FM
Talk listeners score well, with more
than one third of adults 25-54 em-
ployed in professional/managerial
positions. Interep notes that is 23%
above the U.S. norm. And the for-
mat scores even higher in those who
are the decision-makers for their
companies. Forty percent of 25-54
adult FM Talk listeners are in charge
at the office, which is 18% above the
U.S. norm. And 70% of them are

@

FM Talk stations tend
to lean a bit more
male overall, whereas
AM talk stations are a
little bit more gender-
balanced.
—Kristen Santoro

Angeles and WCKG-FM/Chicago.

HEEERE’S JONNY! — Sweepstakes pitchman and former Tonight Show
sidekick Ed McMahon (r) seems to have found a new favorite “Jonny;,” Jona-
thon Brandmeier. The two posed together during McMahon's recent ap-
pearance on Jonny B’s Radio Showgram, which airs daily on KLSX/Los

employed in white-collar occupa-
tions, 15% above U.S. norms.

Home Ownership: If you want
to hit homeowners with advertis-
ing, the FM Talk station in town
offers an attractive target. More
than 6 out of 10 adults 25-54
(62.8%) who listen to FM Talk own
their own homes.

Frequent Flyers: According to
Interep’s report, more than half of the
25-54 adults tuning to FM Talk take
to the friendly skies domestically one
or more times annually. And 48.1%
have taken a trip to a foreign desti-
nation in the past year for business
or personal reasons.

Grocery Buyers: Even though
the FM Talk format skews toward
men overall, 43% of them are the
principal food shoppers in their
households. And nearly 7 out of
10 spend $75-plus on groceries per
week.

Cellular Users: Obviously many
of FMTalk’s 25-54 listeners are call-
ing their favorite station from their
cellular phones. Fifty-five percent of
them own cellular phones, which is
13% above the U.S. norm.

Wall Street Watchers: More than
one-fourth of FM Talk listeners 25-
54 (26.7%) maintain an active ac-
count with a stockbroker, which plac-
es them 21% above the U.S. norm.
And a whopping 68% of them have
investment portfolios, or 15% above
the U.S. norm.

Computers: As one would ex-
pect, this is a strong qualitative cate-
gory, with 7 out of every 10 25-54
adult FM Talk listeners owning their
own computers. More than half of
them use an online service, which is
17% above the U.S. norm.

Internet Savvy: 25-54 FM Talk
listeners score well above national
averages in usage of Internet servic-
es, including financial services;
games; accessing of news, sports and
newspapers; research and education;
and online shopping.

News/Talk Continues To Shine

hether it's on FM or AM, Talk continues to reign as

America’s most-listened-to format, according to Ar-
bitron’s most recent National Format Share Trends and
Persons Using Radio Report.

Coast-to-coast, News/Talk bests its music competition
in overall listenership and key buying demos. Here are some
of the highlights from Arbitron’s report based on fall '98
News, Talk and Sports numbers from the 94 Continuous
Measurement Markets.

* News/Talk is No. 1 in persons 12+ with a 15.3 share
overall.

* News/Talk is No. 1 in six of eight geographic regions,
and a close No. 2 in two regions.

* News/Talk is No. 1 in morning drive, 6-10am/Mon-
day through Friday (18.1).

* News/Talk is No. 1 in middays, 10am-3pm/Monday
through Friday (16.4).

* News/Talk is No. 1 in afternoon drive, 3-7pm/Mon-
day through Friday (14.6).

* News/Talk is No. 1 in evenings, 7pm-midnight/Mon-
day through Friday (11.9).

* News/Talk is No. 1 on weekends, 6am-midnight/Sat-
urday and Sunday.

In key buying demos, News, Talk and Sports contin-
ues to fare extremely well. Here are some highilights.

* Adults 25-54: Classic Rock/Oldies No. 1 (13.0),
News/Talk No. 2 (12.5)

* Adults 35-64: News/Talk/Sports No. 1 (17.1), Clas-
sic Rock/Oldies No. 2 (14.1)

Audience demographic composition held fairly steady
from previous reports, with more than half of the for-
mat’s listeners in the 25-64 demographics. Here's how it
breaks out:

* Adults 25-34/11%
* Adults 34-44/18%
* Adults 45-54/19%
* Adults 55-64/17%
* Adults 65+/32%

¥ Finally, as expected, gender balance for the format
continues to lean male. However, for overall male/female
reach, News, Talk and Sports is tough to beat, with a bal-
ance of 57% males vs. 43% females.

YOU FOUND IT!

Service like you'd expect.

W
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RESULTS MARKETING

CREATIVE PROMODTIOHNS

800-786-8011 * FAX 407-786-5661
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"Promo Cnly is my #1 tool in
keeping up with the hits of
tommorrow. If you want to heaxr
what's going to be in the Top 10
tomorrow listen to Promo Only
today.”

Guy Zapoleon, _
Zapolcon Media Sirategies

"Two great ways to be exposed
to new music’

Danny Ocean, APD/MD
WIMN/Boston

"Exc=llent CD's, don't leave

~home without them”

Dave Eubanks. PD
WZIM/Cleveland

"I can't live _wi’c’houi; either

of them!"

OQ/Philadelphia

Jav Towers, MD
Wi

"Two more najor tools I use
to help me with my deeision’

Kid Curry, PD
WP OW/ Miarni

"When I'm flyinz through space;

I ne=2d to shut out the noise

ani bedlam arcand ge, so I
reach for my Promo Only. To
have & compilation CD-where al>
the hits are, xreally helps e
gez oy Job donel" .

Bil Richards :

Bil Richards R adio Consulting

- *Promo Only CD's make my life

easier when I'n loocking for

“hits”

Eriic Powers, PD
KOBE/Scal?ls

Promo Only, Inc. ® 231 Live Oaks Blvd. « (n‘Ssererry, FL 32707
407-331-3600 » Fux 407-331-6400 ¢ www.promoonly.com * prome@promoonly.com
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tomorrow. Details are coming soon.

THE LAST GREAT CONVENTION OF THE CENTURY!
The best is back! Join us June 10-12 for R&R
Convention ’99 at the Century Plaza Hotel in
Los Angeles. Get in touch with the technological
future of the radio and record industries. L.earn
how to better manage yourself through these
challenging times. Meet the leaders of today and

INFORMATION

FAX this form to: (310)203-8450

Or MAIL ro:

R&R CONVENTION °99

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE registration at: www.rronline.com

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS

Name

Title

Call Letters/Company Name Format

Street

City State Zip

Telephone #

E-mail

CENTURY PLAZA HOTEL and TOWER

WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION °99.
Thank you for requesting reservations at the Century Plaza Hotel.
Our staff would like to take the opportunity to extend a warm
welcome to you during your upcoming meeting.

* In order to confirm your reservation, please guarantee your arrival
with a major credit card, or you may send a one night’s deposit.
Deposits will be refunded only if reservation is cancelled 48 hours
prior to arrival.

* Reservations requested after May 14, 1999 or after the room
block has been filled are subject to availability and may not be
available at the convention rate.

e Check in time is 3:00 pm; check out time is 1:00 pm.
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HOTEL REGISTRATION
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EARLY BIRD
REGISTRATION FEES
EXTENDED TO

APRIL 30th!
REGISTRATION FEES

3 OR MORE BEFORE APRIL 30, 1999 $375 EACH
SINGLE BEFORE APRIL 30, 1999 $425 EACH
3 OR MORE AFTER MAY 1, 1999 $450 EACH
SINGLE AFTER MAY 1, 1999 $475 EACH
EXTRA COCKTAIL TICKETS (THURS) $ 85 EACH
EXTRA SUPERSTAR SHOW (SAT) $100 EACH
DAY PASSES $225 EACH
ON-SITE REGISTRATION $550 EACH

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D Discover [:I Check [:I

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 2, 1999. Cancellations received between April 3
and May 14, 1999 will be subject to a $150.00 cancellation fee. No refund will be
issued for cancellations after May 14, 1999 or for “'no shows.”

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $195.00
SINGLE (1 PERSON) TOWER $250.00
DOUBLE (2 PEOPLE) PLAZA $220.00
DOUBLE (2 PEOPLE) TOWER $270.00
SUITES PLAZA $475.00 and up
SUITES TOWER $700.00 and up

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.
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Mutual

Continued from Page 3

The quality of the Mutual News
service also dissipated in recent
years, particularly after Mutual’s ac-
quisition by Westwood One in 1985,
several affiliates said. One major-
market PD who recently canceled his
subscription said that the network
had become “sensationalist” in re-
cent years.

However, the main issue for West-
wood was that it owned too many
news brands, Kieman said. In addi-
tion to Mutual, Westwood owns the
distribution rights to the CBS Radio
Network, CNNRadio, the FOX Ra-
dio network and the NBC Radio
News network, for which it paid
General Electric $50 million in
1987. With fewer stations in a mar-
ket covering news, sustaining five

PusLisHEr/CEQ: Erica Farber
GENEraL Manager: Sky Daniels
Senior VP/ResearcH & DeveLopment. Dan Cole
OPERATIONS ManaceR: Page Beaver

ENTORIAL

Eoimor-iN-Cuier: Ron Rodrigues
DiRecTOR/CHARTS & FORMATS: Kevin McCabe
Manacing EoiTor: Richard Lange
Formar Eormors: AC: Mike Kinosian
Aurernarive: Jim Kerr CHR: Tony Novia
Country: Lon Helton NAC: Carol Archer
News/Tak: Al Peterson
Rock: Cyndee Maxwell Urean: Walt Love
CHARTS & Music M : Anthony A p

Music EoiTor: Steve Wonsiewicz
AssisTaNT Managing Eonor: Jeff Axelrod
News Eoitor: Julie Gidlow

DIReCTOR OF RESEARCH SERVICES: Hurricane Heeran
EpiToriAL AND CHARTS COORDINATOR: Mark Solovicos
Associate Epmors: Brida Connolly,

Adam Jacob: E!on Schoenh
AssisTaNT EDITORS: Renee Bell,
Frank Correia, Diane Fredrickson,
Rich Michalowski, Tanya O'Quinn, Robert Pau

INFORMATION SERVICES

Sates & Markening DiRecToR: Jeff Gelb
Manager: Jill Bauhs
CusToMER SERVICE: Jackie Young
Tecw SupporT: Gloria Guzman, Marv Kubota
DistriBution Manager: John Ernenputsch

DATA PROCESSING

DP/Communications DiRecTor: Mike Onufer
Computer SeRvices: Jonald Cruz,
Mary Lou Downing, Dan Holcombe,
Saeld Irvanl, Diane Manukian,
Cecil Philtips, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER:
Kelley Schieffelin
CircuLaTion CooRoINATORS: Jire Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Horeax PropucTion: Jeft Steiman
Designer: Carl Harmon

PRQDUCTION

PropucTion DIRECTOR: Kent Thomas
PRoOUCTION ManaGER: Roger Zumwalt
Desicn DIRecTOR: Gary van der Steur
D Tim K  E C. Narido Il
GrapHICS: Lucie Renée Morris, Derek Cornett,
Renu K. Ahluwalia

ADMINISTRATION

CoNTROLLER: Michael Schroepfer
LecaL CounseL: Lise Deary
DIRECTOR OF HuMAN RESOUFCES & ADMINISTRATION:
Caren Antler
DIRECTOR OF CONVENTIONS & SEMINARS:
Jacqueline Lennon
AccounTiNg MANAGER: Maria Abuiysa
AccounTing: Nalini Khan, Magda Lizardo
RECEPTION: Juan ta Newton
Man Services: Rob Sparago, Tim Waiters

BUREALS

Washmaton, DC: 20204630500, FAX: 202046340432
Bureau CHier: Jedfrey Yorke
AssocuTe Epiors: Matt Spangler, Jeremy Shi
LecaL CounseL: Jason Shrinsky

NasuvILLE: 6159244+8822, FAX: 6152486655
Bureau CHiEF: Lon Helton
Associte Eoror: Calvin Giibert

ADVERTISING

Los ANGELES: 310553+433C:, FAX: 310-20348450
SaLes Manacer: Henry Mowry
AoverTisiNg Coorpinarr: Nancy Hoff
Saces REPRESENTATIVES: Paul Colbert, Missy Haffley,
Lanetta Kimmons, Kristy Reeves
NoNTRaDITIONAL SALES: Gary Nuell
SaLES AssisTANT. Deborah Gardner
AOMINISTRATIVE ASSISTANY: Ted Kozlowski
MARKETPLACE SALES: Jawn Garrett

i

OPPORTUNITIES SaLEs: Karen Mumaw
INT. DiR./Music MARKETING SERVICES: Jay Levy
WASHINGTON: 202046320500, FAX: 2020463+0432
Vice PResioent/ SaLes: Barry O'Brien
Sates RePRESENTATIVE: Beverly Swan
AOMINISTRATIVE ASSISTANT: Shannon Welner

NASHVILLE: 61502448822, FAX: 6152486655
DIRECTOR/SALES: Jennifer Scruggs

A Perry Capital Corp.

brand names under one roof became
wasteful, Kiernan said. “We were
trying to maintain too many brands.
Some of our resources we were put-
ting into branding we can now put
into news-gathering.”

CBS Radio, which had been pro-
ducing news feeds for the Mutual
network since late last year, report-
edly cut six well-known anchors last
week as Westwood slashed its oper-
ating budget for news. While the net-
work would not verify specific
names, the anchors to be let go af-
ter their contracts expire were report-
ed as Bill Lynch, Lisa Meyer, Ed
Crane, Claudia Marshall, Paul James
and David Jackson.

Mutual Name
Up For Grabs?

With the elimination of the Mu-
tual brand name, some in the indus-
try have speculated that another pro-
gram supplier could try to pry the
long-standing name from Westwood.
ABC Radio, the AMFM Radio Net-
work and Premiere Radio Networks
could all be interested in bulking up
their news coverage. Neither AMFM
nor Premiere currently carries a news
network, but Premiere 1s about a year
away from unveiling one, company
President/CQO Kraig Kitchin said.
Premiere would not be interested in
buying the Mutual name, a compa-
ny executive said.

The vacuum created by the elim-
ination of Mutual and the cutback of
the NBC Radio feeds could benefit
ABC the most, one competitor who
wished to remain umdentified spec-
ulated. ABC could use a branded
news network under a different name
to increase their offerings to affili-
ates, he said. “If anybody is looking
for an epening right now to take a
branded name, it would probably be
ABC, so that they could get more
affiliates.”

But ABC already offers three sep-
arate news services under the ABC
banner. The company is in no rush
to control a second brand name and
possibly overextend itself, ABC
News Radio VP Bernard Gershon
said. “Who knows what the situation
will be in the long term? But I think
that one of the keys to successful
marketing is focus.” ABC has re-
ceived calls from Mutual affiliates
interested in picking up ABC feeds
to replace their news, Gershon said.

Hypothetically, Westwood could
sell the Mutual name, Kiernan said,
but he doesn’t expect that anyone
would be interested in buying it, as
its reputation has fallen somewhat in
recent years. Some speculated that a
network like CNNRadio would be in
hot demand by Westwood competi-
tors when its contract comes up for
renegotiation.

Subscriber Options
Westwood notified Mutual affili-
ates about the change in a March 29
letter written by Kiernan. Westwood
offered subscribers a choice of CNN,
CBS News or FOX in the Mutual

time slct. g
The letter also notified subscrib-
ers about the NBC Radio changes.
NBC News will now be broadcast
only from 5am to 1lam ET. The
NBC changes were made because
stations were using NBC Radio
broadcasts mostly in the morning,
then moving to other news program-
ming in the afternoon, Kiernan said.
Many affiliates had been using

Yahoo!
Continued from Page 1

exponentially after the deal is con-
summated and Broadcast.com’s con-
tent is made available on Yahoo's In-
ternet portal. Broadcast.com says it
is visited by more than 800,000
“unique users” per day, while Santa
Clara, CA-based Yahoo! receives
about 50 million hits per month.
Yahoo spokeswoman Diane Hunt
told R&R that on April 7 the
company would report even higher
usage in conjunction with the
release of its first-quarter earnings.
(Broadcast.com was slated to
report its first-quarter numbers
on April 12.)

On top of the increased traffic for
Broadcast.com, the deal is likely to
create new and exciting venues for
radio programming. Hunt said that
Yahoo’s News, Finance and Sports
sections would be “logical places” to
add links to Broadcast.com radio and
TV programming. Currently Yahoo
contains links to National Public
Radio news coverage and
Broadcast.com sportscasts, among
other content providers. This could
mean, for example, that Yahoo's 50-
million-strong audience might have
front-row seats to WDFN’s coverage
of next year’s Super Bowl or NCAA
basketball tournament.

A Match Made In
Cyberspace

Wall Street began speculating that
the two companies were in talks
about a deal last month. The mar-
riage was a natural progression, since
Yahoo sank $1.35 million into Au-
dioNet, Broadcast.com’s predeces-
sor, in January 1998.

The Dallas-based Broadcast.com
will be renamed *“Yahoo! Broadcast
Services,” and will operate as a sep-
arate unit. Yahoo will issue 0.7722
per share of its common stock for
each share of Broadcast.com com-

Mutual as a backup news service to
one or two other news networks. De-
spite the erosion of quality at Mutu-
al in recent years, the elimination of
the Mutual banner gives stations
fewer news options, Joe Izbrand,
News Director for KTRH-AM/Hous-
ton, told R&R. “It’s about economy
of scale. Look what’s going on at
CBS, where they’re told, ‘Do more
with less,” which is kind of the way
of the world.”

Mutual affiliates might have seen
the change coming, however. Last
August, Westwood trimmed back the
newsroom staff in the NBC/Mutual
headquarters in Crystal City, VA,
where a single reporter had cut
broadcasts for both networks. While
the current spate of staff cutbacks
took place at CBS Radio, which pro-
duces the news feeds for Mutual and
NBC, Kiemnan said he didn’t expect
any more cutbacks.

Kiernan also said that NBC Radio
is in no danger of being eliminated,
as the NBC brand name 1s still quite
strong. The opposite can be said for
Mutual, which seemed to disappear
from the public consciousness in the
face of other networks. “In this world
of media brand names, there’s so
much synergy that’s involved, and
Mutual had to hang out there by it-
self,” Kiernan said. “It was very hard
to support it.” .

www.americanradiohistorv.com

mon stock. In addition, Yahoo will
convert about 7.1 million
Broadcast.com stock options into 5.5
million Yahoo options.

The merger, which is subject to
SEC reporting conditions, is expect-
ed to close in the third quarter. Ya-
hoo will likely record a one-time
charge for the transaction during that
quarter.

On Monday, Broadcast.com rose
$27 to $157, a 20% gain, while Ya-
hoo climbed $39.38 to $219.13, a
21% increase.

Hunt said the deal was designed
“to provide even richer multimedia
content and services to Yahoo’s us-
ers” and to give Broadcast.com “a
larger distribution platform and ac-
cess to a larger group of clients to
put through their business services
group.”

That group, which provides video-
conferencing and other services to
companies like AT&T and Mi-
crosoft, accounted for 62% of
Broadcast.com’s 1998 revenues of
$22.4 million. The company also lost
$16.4 million last year. Yahoo
doesn’t expect Broadcast.com to add
to its earnings until the third quarter
of 2000.

Still, Templin expects his station
to reap thousands of dollars per

month from sales of banner ads on
its website, and he anticipates more
gains thanks to the Yahoo deal. Ad-
vertisers will look at the numbers of
hits WDFN is getting, said Templin,
“and say, ‘It’s foolish not to adver-
tise on this site.”” Clients that have
placed banner ads have also bought
airtime on WDFN,Templin added.
In addition to hundreds of individ-
ual station contracts, Broadcast.com
streams the audio for all stations
owned by Susquehanna Radio Corp.,
Greater Media, the former SFX
Broadcasting and Paxson Communi-
cations stations ‘and 40-plus TV sta-
tions and cable networks.
Broadcast.com Chairman Mark
Cuban and CEO Todd Wagner —
whose shares in the company are es-
timated at $1.28 billion and $682.9
million, respectively — founded the
company in 1995 in the bedroom of
Cuban’s Dallas home so the Univer-
sity of Indiana grads could hear Hoo-
sier basketball games on the ’Net.
Soon afterward, they added webcasts
of KLIF-AM/Dallas. In early 1997
the company added its business ser-
vices group. A $45-million IPO
came last July. Morgan Stanley Dean
Witter & Co. advised Broadcast.com
on the deal, while Yahoo was repre-
sented by Goldman Sachs & Co.

Stock

Continued from Page 1

saw that radio has moved into a rel-
ative safety zone and has been given
some unusual respect that it has
longed for.

For instance, CBS shares opened
at $42 Tuesday morning, dipped to
$41.75 shortly thereafter, shot up to
$45.562 by mid-afternoon, and then
drifted down to close at $43.75 —
good for 4.48% for the day.

While most radio issues have
bounced up, they can all point to one
company that caused the market to
sputter — Chancellor Media — and
its failed bid for respect. At least
that’s the opinion of First Union
Capital Market’s Bishop Cheen.
“What was dragging them down is
the same thing that is pushing them
up. Two weeks ago, it was the wake
for the failed marriage of Chancellor
to Clear Channel. That dragged
stocks down. Now, it’s the opposite.
Radio’s phenomenal growth — the
benefits of consclidation three years
after the Telecom Act — are now be-
ginning to be realized. These things
have driven up stock.”

Cheen also noted that “big expec-
tations can bring big disappoint-
ments,” but said that when Chancel-
lor went south, Clear Channel also de-

clined for a brief period before recov-
ering. Clear Channel was at $61.375
on March 19, and on Tuesday (4/6)
reached a high of $73.75 before clos-
ing at $73.375. For its part, Chancel-
lor has also rebounded from its March
19 price of $42.375, closing Tuesday
at $47.187.

. Of course, the release of radio’s rev-
enue numbers two weeks ago touting
18% revenue growth in Februrary
didn’t hurt either. Prudential Securities
analyst James Marsh believes that
some investors have a renewed faith in
radio. “The group got weak in Octo-
ber on concerns about the economy
and about slower consumer spending.
But much of that was focused on TV,
and they thought it was contagious.
That’s throwing the baby out with the
bath water. It’s been clear that it is a
TV-only problem, and TV has not been
able to escape that funk.” Marsh said
that he and other analysts have been
impressed that radio has outscored
their projections of growing revenues
by 8% to 9% by jumping as high as
15% and 18%, while cash flow has
been as high as 25%, nearly 10%
higher than anticipated.

“The cash flow numbers have
been fabulous,” Marsh told R&R.
“Advertisers have always loved
radio, but they are now willing to
pay up for it.”

AOL

Continued from Page 1

silly. Then on Tuesday, a day the
broader stock indexes dropped, CBS
stock went through the roof, hitting
$45.562 — a record high — before
dropping to $43.687, a nearly 4.5%
rise for the day.

Some media analysts think the com-
bination of the Vienna, VA-based AOL
and CBS makes sense. Why wouldn’t a
well-known Intemet provider want to
expand its reach into the living room?
asked First Union Capital Markets ana-
lyst Bishop Cheen. “AOL will eventu-
ally untether itself from the narrow
bandwidth and get involved with some-
one who can reach 190 million homes.”

Cheen believes that it is *“absolute-
ly” feasible that AOL could buy a net-
work such as CBS, because the on-
line service would like to tie togeth-
er the wireless broadcast and cable
spectrums. “AOL wants to be in the
living room, too, and doesn’t want to
be confined to only the desktop. It
wants to take advantage of impulse
buying on the couch. There is a lot of
potential there. [Home Shopping Net-
work founder] Bud Paxson proved
that 13 years ago.”

CBS chief Mel Karmazin only
weeks ago pledged that CBS would
become a leader in the Internet. CBS
already has a deal with AOL to pro-
vide news for the online network.
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“What’s it Gonna Be?!”

€3 Billboard
Hot 100

m

MUSIC TELEVISION

31 Plays
#3 Most Played #1 Most Requested

SALES

#2 SoundScan Singles Chart
(over 128,000 scanned)

31*-23* SoundScan Album Chart
Platinum Album

" RADIO ’

R&R CHR/Rhythmic () — @

) — € Monitor Crossover Airplay
#2 Greatest Gainer
@ — @ Monitor Rhythmic
Top 40 Airplay
% #1 Greatest Gainer %
OVER 50 MILLION IN AUDIENCE

SPIN LEADERS

HOT 97 45x WJMN 37x WUSL 39x
B36 48x KOKS 63x WJLB 39x
KUBE 70x KMEL 40x KBXX 45x

= H

music network

Pop Radio
Adds This Week:

Y100/Miami
B97/New Orleans WKSE/Buffalo
KSLZ/St. Louis

“SHE’S A BITCH”

#1 MOST PLAYED AT
HOT 97/NEW YORK

2

Etekira Enlerialoment

KDWB/Minneapolis

April 1 Pranks At Fool Blast

s usual, radio stations had plenty of

fun preying on the gullible natures of

their faithful listeners ... here are but
a few of the stunts that crossed the ST desk:

* What? CDs aren’t Y2K-compatible?
That's what KFRC/SF morning drivers Ron
Parker & Cammy Blackstone were trying to
put over on an unsuspecting audience. They
had listeners convinced that CDs had a Y2K
glitch that would render them unplayable in
the year 2000. The station got panicked calls
from music retailers who bought into the
hoax, and from concerned consumers who'd
been planning on buying CDs as Easter gifts.

* WZOO/Ashtabula, OH “moved its
studios” to a Canadian Island in Lake Erie
and revived the legendary CKLW, complete
with jingles and drops from CKLW jocks of
the past, including Dick Purtan, Pat St. John,
Frank Brodie and others.

* Spanish Contemporary KSSE/L.A. was
bought by the rock group Mana and flipped
to “97.5 Mana FM”

* WKPE/Cape Cod, MA’s Dene & Jeff
reported the Russians had allied with the
Serbians and Irag against NATO, causing
some listeners to believe World War (Il had
broken out.

* Talk WWLO/Gainesville, FL brought in
a “Princeton University professor” to reveal
the findings of a study proving that avid
sports fans are “closet homosexuals,
motivated by their innate desire to view virile

| men in tight uniforms.” Judging by phone

reaction, male listeners were, uh, upset.

e KALF/Chico’s morning crew
announced that Garth Brooks had been cut
by the San Diego Padres and cited an
“unconfirmed report” that he would be
signed by the local minor league team, the
Chico Heat. After announcing an April 1
press conference, the team owner (who was
in on the stunt) pulled the plug after folks
eager for season tickets overloaded the
phone system.

¢ Hot AC WMC-FM/Memphis once again
became all-Disco “Polyester 100,” but
morning hosts Steve Conley & Ron Olson
fanned the flames of foolishness when they
announced that Tennessee was one of 13
states with a new “no smoking in your car”

Todd Thibaud

(Prongunced “TEE-bo”)
“Little Mystery”

The title track from
the new album.

ADULT ALTERNATIVE
Adds 4/20

© 1999 doolittle records, inc. All rights reserved. vox: (888) 472-4209 e-mail:
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ordinance, prompting a flood of calls to local
police.

* KLOU/St. Louis morning man Rick
Sanborn convinced listeners that the builder
of the St. Louis Arena had established a
trust fund for all city residents in the event
the building was ever torn down (as it was
last month). Before Sanborn disclosed the
joke, City Hall said callers tied up lines for
two hours seeking their stash o’ cash.

* WYNK/Baton Rouge’s Scott & Bob
morning team announced that George Lucas
had given them exclusive rights to a
screening of his new Star Wars: The
Phantom Menace. However, some listeners
didn’t notice that the screening was
scheduled for April Fool's Day — at noon at
a nonexistent drive-in movie theater. When
listeners showed up at the station to collect
their passes, they were given a card that
read, “Congratulations! You fell for the Scott
& Bob Star Wars April Fool's joke. George
Lucas wouldn't let Scott & Bob preview
anything” The “winners” walked away with a
free pizza.

* KHOW/Denver had planned an
elaborate stunt, with a celebrity
impersonator — as President Clinton —
announcing that the military draft had been
reinstated. But the capture of three
American servicemen the night before
forced PD Jeff Hillery to reconsider and
scrap the stunt at the last minute.

This is no April Fool's gag: Look for
Craig Lambert to land the coveted Sr. VP
post at MCA Records. Plenty of industry A-
listers were considered following Nancy
Levin’s exit last week, and although rumors

Continued on Page 26

Rumors

¢ Is former WBIX/NY morning driver Danny
Bonaduce headed westto L.A.?

* Is Atlantic searching for a NY-based Nat'l Al-
ternative promo person?

» Could Howard Stern’s pre-Private Parts movie
project, The Adventures of Fartman, finally be on
the Hollywood fast track?

p@doolittle.com  http://www.doolittle.com
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We get into all your

.that’s the difference.

Why should you care about that difference? Here’s an L‘
example. In the latest Arbitrend in Phoenix, the #1 and #2 |\t~ |
stations were our clients KESZ-Adult Contemporary and
KNIX-Country (Dec-Jan-Feb Arbitrend, 12+ Share, Mon-Sun,
6AM-Mid). They each have about 27 “Hot Zips” spread here
and there all over the 111 zip code metro, many at extreme
ends of the 51 by 62 mile MSA. In both cases, their Hot Zips
deliver 70% of all their AQH listening, so they think that’s _

pretty important because they Kind of like high ratings. gl | = |

L PHOENIX, AZ ‘

[ T 2IP CODES

- T

(T

aﬂﬂﬂ

Now, if they were doing their music tests the old way - in a hotel auditorium - they’d
never get people randomly from all those Hot Zips. Most people just aren’t willing to drive
long distances at night to take a test. The fact is, auditorium tests draw people mostly from
a few zip codes around the hotel test site. And, after all, you couldn’t very well conduct an
auditorium test in 27 different hotels, could you?

With Music-Tec’s Interactive tests, KESZ and KNIX reach all of their 27 Hot Zips just
the way Arbitron reaches them - with completely random sample distribution. How about
your stations? At Music-Tec, we get into all your Hot Zips...that’s the difference.

Music-Iec

Interactive

719.579.9558

America’s #1 Music Testing Company

www.americanradiohistorv.com
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TOM WAITS

# 2 Adult Alternative

Most Added Including:

WXPN
WRNR
KGSR
KPIG
KRSH

Over 35 Adds
Out-of-the-Box

WMMM
KTHX
KOTR
WMVY
KBAC

‘GET BEHIND
THE MULE

IN STORES APRIL 27

Tom Waits VH1 Storytellers
premiering soon

WWW.OFFICIALTOMWAITS.COM

STREET TALK-

Continued from Page 24

had Lambert headed to Priority, at press
time the move to MCA appeared to be a
done deal.

»OK, Now Who’ll Be Yoda?<

KKRW/Houston is offering $1,000 to a
listener who will legally change his or her
name to Obi Wan Kenobi in time for the May
19 premiere of the latest Star Wars movie.
The winner, chosen through an essay
contest, will be hired by the station for
promotional appearances over the summer.

» Dr. Laura: Another <
Try At TV Talk?

Dr. Laura Schlessinger is reportedly in
serious negotiations with Paramount TV for a
new daytime talk show, which would be
taunched in fall 2000. Schlessinger had been
talking with CBS' Eyemark Entertainment
about a syndicated show last year, but
balked when she learned the company was
planning to syndicate a Howard Stern TV
show.

Fisher Entertainment replaces outgoing
syndicated afternoon talkers John & Ken,
who are on their way to mornings at KABC/
L.A., with The Rick Emerson Show.
Emerson, currently midday host at KOTK-
AM/Portland, will originate the show from
new studios in Portland. While John & Ken'’s
last show will air on May 21, Emerson will
debut in early May, and affiliates will have
the choice of either program during the
transition. Fisher CEO Glenn Fisher points
out that, unlike John & Ken’s show, which
was a local show repackaged for
syndication, Emerson’s show will be
exclusively for network syndication.

’ The Jock Who <
Wouldn’t Leave!
Just-arrived KDWB/Minneapolis

nighttimer Scotty Davis really wanted to get

to know his new co-workers, so he stayed in

the studio with all of them Monday (4/5) — a
total of 28 straight hours on the air!

This year's American Heart Association
Goilf Classic in Omaha is being dedicated to
the memory of former Journal Broadcast

Rumbles, Pt. 1

* KZZP/Phoenix completes its evoiution from
Hot AC to CHR/Pop. Meanwhile, suburban Oldies
KBZG-FM adopts the “Jammin’ Oldies” format set
to disappear from Heftel's newly acquired KHOT.

* ABC’s WPLT-FM/Detroit completes its transi-
tion to Pop/Alternative, a process that began in Feb-
ruary. At crosstown CIMX, Phat Matt is named MD.

* Also in Detroit, Greater Media’s WXDG pulled
the plug on its Alternative format on Easter Sunday,
becoming “Classic Soul 105.1." The entire airstaff
has left the building, minus PD Amy Doyle. Before
becoming WXDG in the fall of '97, it was the mar-
ket's longtime Classical station, WQRS.

* Another Alternative defection: WRXR/Augus-
ta, GA flips to Urban Oldies.

* Saga anoints WKLH/Milwaukee PD Robert
Bellini with the additional title of Format Specialist.
He'll work with the other five Classic Rock stations
in the chain.

* WJFX/Ft. Wayne, IN segues from Urban to
CHR/Rhythmic.

* Longtime CHR WJET/Erie, PA flips to Pop/Al-
ternative, with the syndicated Bob & Sheri in morn-
ing drive.

* WLNF/Biloxi, MS OM Dave Dallow adds PD
duties.

* KWTX/Waco, TX PD Flash Phillips resigns to
become PD atWLSS/Baton Rouge, LA.

* KEFM/Omaha transitions from*Lite 96” to“Mix
96.1”

¢ Hot AC WBAM-FM/Montgomery, AL appoints
Robert Elfman PD.

* WCMS/Norfolk PD/MD Mike Meehan exits to
embark on a new career as a financial planner.

* KTOZ/Springfield, MO signs an on-air, sales
and marketing agreement with Chancellor Media to
use the“Alice” handle.

* WKRO/Daytona Beach, FL PD Fitz Madrid
exits. MD Rosy Acevedo adds programming du-
ties.

* Ex-WHEB/Portsmouth, NH MD Scott Laudani
is named PD of crosstown Classic Rock WXDB.
Former ’HEB middayer Lori D. joins 'XDB for simi-
lar duties.

« WWWX/Appleton &WEZR/Green Bay, Wi flip
to a Rock simulcast as “The Fox."

» Active Rock WZMT (The Bear)/Wilkes Barre
picks up new calls WXBE. Expect simulcast part-
ner WKQV to get new calls once its acquisition by
Citadel is complete.

» WYNK/Baton Rouge personality Austin James
is serving as interim PD following Ralph Cherry’s
return toWBYT/South Bend as PD.

Group/Omaha OM Doug Sorenson, who
died last July of a heart attack. The E
tournament will be played May 24. For entry
or sponsorship info, contact KEZO’s Allison
Steele at (402) 898-5319.

Our condolences to the family and :
friends of 56-year radio veteran Bob Ardrey, °
who died of cancer last Friday (4/2). Ardrey,
who ran Merv Griffin’s first broadcast group

Continued on Page 28

8anta Baby

v One of America’s most lobed Christmas Songs

e v v e e

Recorded by Eartha Kitt & Madonna

www.americanradiohistorv.com
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STREET TALK-

Continued from Page 26

and was a founder of the Nat’l| Association

of FM Broadcasters, spent the past three
decades working with syndicated radio
companies.

Congrats to R&R Music Editor Steve

Wonsiewicz and Warner-Reprise/Nashville

Sr. VP/A&R Paige Levy — they tied the

nuptial knot while on vacation in St. Thomas

on April 1 ... no foolin’!

Rumbles, Pt. 2

¢ Adult Alternative WBOS/Boston is currently
running jockless and reacting to WEGQ’s recent
format flip by adding more '70s gold.

* Talk KIRO-FM/Seattle adds the syndicated
Mark & Brian Show for mornings and former MTV
VJ Kennedy for the 10am-1pm shift. Former morn-
ing man Pat Cashman will remain with the station
in a role to be determined.

= WBTT/Dayton APD/MD Raye Kimberlin exits.

* KZHT/Salt Lake City MD Jeff McCartney adds
APD stripes. WBBO/Monmouth-Ocean middayer
JessicaTaylor joins KZHT for similar duties, and
WKRQ/Cincinnati nighttimer Jeff Coles comes
aboard for nights.

* KFFM/Yakima,” WA morning driver Kramer
adds APD stripes.

* KSJO/San Jose MD/middayer Laurie Free
resigns; she’s moving to Seattle with her fiancé.

* KQBT/Austin MD Alex C. exits.

* WYAV/Myrtle Beach, SC welcomes Mike
Gagliano as MD/PM driver."YAV PD and Pinnacle/
Myrtle Beach Dir./Prog. Dave Priest goes off-air.

* WNOK/Columbia, SC OM Scott Summers
adds MD duties as interim MD/nighttimer Jeff Ryan
exits.

* WBYR/Ft. Wayne, IN PM driver Matt Talluto
is named MD.

* WKTU/NY recruits Linda Lopez — sister of
movie star and Epic recording artist Jennifer Lo-
pez — for late-nights.

* Veteran KUFX/San Jose nighttimer M. Dung exits.

* Former KMGQ/Santa Barbara, CA PD Nancy
Newcomer joins crosstown KSBL in afternoon
drive; PD Peter Bie segues to middays, and Steve
Crowley exits.

* WTEM/DC has extended its contract with ex-
Georgetown coach John Thompson — whose
one-hour daily show was originally set to run just
through the NCAA basketball tournament —
through the end of April.1s a long-term deal in the
works?

Records

* Red Ant Nat'l Dir./Alternative Promo Chris-
topher “The Minister” Allen exits.

* Mammoth hires Todd Sievers for national
promotion duties. He'll be based on the West
Coast.

* Mel Karmazin elevated to Pres./COQ of CBS Corp.
= Evelyn Shriver appointed Pres./Asylum Records.
Roy Lott tapped as Deputy President of EMI
Recorded Music North America.

Karen Carroll boosted to KMOX/St. Louis VP/GM.
Carey Curelop recruited as KZOK/Seattle PD.

v

Sam Cerami namedVP/Promo for Patriot
Records.

Bill Cahill chosen as WFOX/Atlanta PD.

Lorna Gladstone joins WWWW-AM/Detroit as
Station Manager.

Famous Lost Words: “Sooner or later, the Rolling
Stones, Eric Clapton and ZZ Top are going to
retire. We have to find — and support — the
future of rock 'n’ roll or be squeezed out of the
picture” — WSTZ/Jackson, MS PD Pam Rivers

4

Don lenner appointed Pres./Columbia Records.
Steve Kingston promoted to VP/Dir., Ops and
Programming for WHTZ/NY.

Al Cafaro named VP/GM of A&M Records.

Ray Boyd wings it to WBLS/NY as PD.

Jimm (a.k.a. Elroy) Smith set as PD at WGCI-

FM/Chicago.

Jim Foglesong appointed Pres./Country &
Western Division for Capitol/EMI America Records.
Roy Sampson raised to PD of WXYV/Baltimore.
Jon Kirksey boosted to Dir./Album Promo at Epic/
Portrait/Associated Labels.

Neal Mirsky recruited asWCKO/Ft. Lauderdaie PD.
Dave Numme named MD of KZEL/Eugene, OR.

)4

Stuart Levy appointed VP/GM of KLAC/L.A.
Rock Allen Dibble named Atlantic/L.A. local pop

promo rep.

Wally Clark namedVP/GM of WIL & KFMS/St. Louis.
Dayton’s April Fools: Country WONE and Rock
WTUE-FM switch staffs for a day.

A Legend Is Hatched: To better promote the
differences between its Top 40 AM and AOR FM,
KGB/San Diego produces the Chicken and a pair
of different eggs.

A y

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod@rronline.com

.To. All Programming readers of Radio & Records 1

' From: Lindsay Wood Davis - Sr. VP/Sales - Central Star Communications!
Re. The Best Salespeople You Ever Met '

l In every market, there are one or two Account Executives who have earned the

1 (sometimes grudging) respect of people in programming. These are the types of

: Account Execs we’re looking for at Central Star Communications, the midwest

|

|

1

1

|

1

1 operating division of Capstar. We have great positions in Wisconsin, lllinois, lowa,
: Michigan, Nebraska, Kansas, Oklahoma and Arkansas. :
1 Tear out this ad, or copy it, and give it to the Account Exec you respect i
: most. They’ll thank you, and I thank you. Tell them to e-mail me at :
1

! daV|s703@aoI com. We’ll all be glad when they do.

CEN'I'RAI. S‘I‘AR

COMMUNICATIONS % INC

E.O.E

—————————————————— "Tear out and give to your friends.” = = = = = @ o - - - - -- - - -

www americanradiohistorv com
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urgen t/y in love
featuring nona hendlyx v )

Top Spinners

43x - KSLZ/St. Louis
32x - KHTS/San Diego
31x - WRVW/Nashville
30x - WKSL/Memphis
26x -  WVKS/Toledo
35x - WAOA/Melbourne
24x - WAEB/Allentown
26x - WWCK/Flint

25x - WNOK/Columbia
25x - WAYV/Atlantic City
23x - WFHN/New Bedford
31x - KQID/Alexandria
23x - WYCR/York

20x - WNNK/Harrisburg
35x - WXIS/Johnson City

25x - WKEE/Huntington Major Musicland

nEURGIVIdI

Single in-stores April 27th May and June

- e g
I - ] ’: h,;rj___‘ A&?ﬁ’ «

.....
.....

The first single from the forthcoming album

walking off the buzz

Produced by Emosia and C.P. Roth

Management: Mark Liggett
for Legend Entertainment Corp.

in stores April 27th, 1999
PUSH Wi

“This is almost a POWER
for us now. It's TESTING IN ALL DEMOS
and it's in the TOP 10 with phones, too.
We are spinning it 48x this week.

The callout is very good!”

-Mike Marino/Q102-Cincinnati

“Every time we play this song we get calls
from adult women asking about the lyrics.
This record is HOT on the phones, ranking
TOP 10. They are huge in the market!”

-Dave Decker/WZPL-Indianapolis

adiohistorv.com
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SOUND DECISIONS.

SXSW: Indies, Internet
Take Center Stage

L1 Panelists say the record industry business model is beginning to change

Perhaps it’s fitting that the latest edition of the annual Austin
music confab, South By Southwest, concluded on the eve of the
first Academy Awards in which independent filmmakers shut out
the big Hollywood studios in all major award categories. In the
movie biz, the buzz in Tinseltown is that it’s a great time for in-
dies, thanks to their incredible showing at the latest Oscar cere-
mony. There’s finally a chink in the big studio armor.

“ A similar feeling — one pertain-
ing to the indie record business —
consumed SXSW attendees. You
could sense it in the halls of the Aus-
tin Convention Center, the lobby of
the Four Seasons and the multitude
of clubs where hundreds of bands
showcased their talents. After all, this
was the first SXSW gathering held
in the brave new post-consolidation
and Internet world, and, well, if in-
die execs were feeling their oats, so
be it.

But the giddiness deep in the
south of Texas wasn’t limited to in-
die record company owners, artists
and displaced major-label senior ex-
ecs. It was also coming from heavy-
weight New York lawyers and (gasp)
Wall Street itself.

The Quest For Profits

As former A&M Records Presi-
dent/CEO Al Cafaro noted during
the opening day panel “Wall Street
and the Music In-
dustry: Like Oil 7=
and Water,” “Back |
in the early days |:
of A&M there was 8
no such thing as a
fiscal quarter. The
company was in-
dependently oper- §
ated by Herb Alp- §
ert and Jerry §
Moss. They could
accept whatever
results  would
happen within a short- to mid-term
time frame, because the entire thrust
of the company was investing in art-
ists, believing in those artists, and
sticking with their records.

“We stuck with records and artists
a very long time. Joan Armatrading
released something like 15 records on
A&M. None of them really excelled
from a sales standpoint, and none of
them would have been cause to con-
tinue to work with her in this current
climate. But A&M was privately held.
Herb, Jerry and senior management
were content with a certain amount of
money for themselves and to pay the
people in the company.

“That is one of the fundamental
changes in the business today. The
business is now all about maximiz-

Al Cafaro

The business is now
all about maximizing
profit. In this
environment,
maximizing profit
means getting as
much of the money
you’re earning from
the few successful
artists to the bottom
line as possible.
—Al Cafaro

33

ing profit. In this environment, max-
imizing profit means getting as much
of the money you're earning from the
few successful artists to the bottom
line as possible. And keep in mind
that the margins are lower because of
increased costs. The money that his-
torically was used to sign artists is
looked at in the current environment
as money that shouldn’t be spent at
all, possibly shouldn’t be spent, or
shouldn’t be spent because Sound-
Scan sales aren’t progressing as the
company would like.

“Once you look at maximizing
profit, then everything else comes
under assault. Why release the
record? Why not release only one
single? We all know SoundScan is
reported in all of the newspapers
across the country. We've come to
this box-office mentality that exists
in the film business.”

Artist Development
A Thing Of The Past

Rosemary Carroll, partner at the
New York-based law firm Codikow,
Carroll, Guido & Groftman, agreed.
One notable sign, she said, is that
with fewer labels, there are fewer
buyers for talent. “I have artists that
are getting dropped. There’s a lot less
upside, a lot less sunshine.

“Artist development is basically
becoming a thing of the past. It’s be-
coming something the people who

run record companies don’t even
bother paying lip service to. They
kind of smirk at the concept.”

Carroll agreed with Cafaro that the
major labels have materially changed
the way they are allocating their in-
vestment dollars. “The money that
would go into artist development and
A&R — the soft money, if you will
— is being redi- =
rected to expendi-
tures that have a
more direct and
immediate effect
on sales. Instead
of spending mon-
ey on A&R and |
letting  artists
spend time writ-
ing songs before
they record an al- =
bum, you have
artists being
pushed into the studio, records being
rushed into release, and more mon-
ey being spent on marketing and dis-
tribution.”

It’s not all gloomy, said Carroll.
*“The good news is that artists are tak-
ing more contro! of their destiny and
refusing to give up their power.”

Steve Balcom

Down Quarter Blues

Michael Nathanson, a research

analyst with noted Wall Street in--

vestment and money-management
firm Sanford C. Bernstein, second-
ed the notion that the macroeco-
nomic changes affecting the record
industry will empower artists more
than ever. “In the future. with on-
line distribution and marketing,

Artist development is
basically becoming a
thing of the past. It's
becoming something
the people who run
record companies
don’t even bother
paying lip service to.
—Rosemary Carroll

33

record companies will have to
share power with the artist. Artists
will be able to have better-targeted
marketing campaigns.

“The power of the record compa-
nies to control distribution will be
greatly changed, and that’s pro-talent.

www americanradiohistorv com

tion Dennis Boerner.

HAGAR ROCKS THE HARD ROCK — Sammy Hagar and friends cele-
brate the launch of the rocker's tour of select Hard Rock Cafes around
the country. Hagar's new single, “Mas Tequila,” was a top 10 track at Ac-
tive Rock and Rock. His new album, Red Voodoo, hit retail on March 23.
Pictured (I-r) are Shep Gordon, Hagar's partner in his Cabo Wabo Tequila
venture, Hagar; MCA Records VP/Marketing Director Robbie Snow;
Hagar's manager Kenny Puvogel; and MCA Records VP/Video Promo-

That’s a totally different model from
the one we have right now.”

The investment community, said
Nathanson, is already taking note.
“One of the problems within the
music industry is that Wall Street
is looking for stability — quarter-
over-quarter and year-over-year
growth. They hate a quarter that
doesn’t meet their expectations.
And as most people know, it’s very
difficult to do that in this industry,
because you're dependent on the
artists and their product.

“So, given the demands on Wall
Street and the realities of the indus-
try, I don’t think many of these com-
panies should be publicly traded.
The demands are too great right
now.”

Nathanson made exception for
huge, multinational conglomerates.
“*Look at Time Warner. The music di-
vision went backward for three years,
and basically nobody cared. The
stock wasn't punished, because Time
Warner is such a strong and diverse
company.”

The Indie Perspective

While many are predicting signif-
icant change in the way the majors
do business, at another panel, “How
Will Consolidation Affect the Indie
Scene,” indie label founders were
more reserved in their observations
about how their lives and businesses
will change in the years ahead.

As Mammoth Records Sr. VP/GM
Steve Balcom, who moderated the
panel. noted, many Universal Music
Group acts are still in the process of
getting released from their contracts.
After that, there will be the inevita-
ble courtship ritual. Only then will
the indies begin signing and releas-
ing music. “Indie labels still have to
find the right artists and the right sit-
uation where it’s more than just re-
leasing one record.”

Most small indie founders on the
panel didn't plan to increase their
roster size. mostly due to financial
constraints. Deep Elm Records own-
er John Szuch, who picked up
former Capitol Records alt-rock band
Triplefastaction, observed. **We prob-
ably won’t be taking up any bands
who came off the majors because
they do have different expectations,
and most of them are financial.
They’re used to getting a big ad-
vance, big publishing deals and tour
support.

“We operate in a totally different
world. We work with a lot of DIY
touring bands as opposed to bands
that go for major commercial airplay,

because we know we can'’t afford
that.”

The larger indies, however, will
slightly step up their commitment.
Rykodisc Sr. Dir/DVD Development
& Special Projects Jeff Rougvie
said, “We're getting phone calls, but
I don’t think Rykodisc is going to
expand to such a degree that we
won’t be able to handle the artists’
music. But we will be looking to
pick up some things.”

Szuch’s observation about artists
needing to adjust their expectations
was seconded later in the panel. As
Rougvie noted, there's a point where
“bands need to decide if they want to
keep going after a huge hit” and con-
tinue rying to get a major-label deal
or be happy “selling to the 50,000
who are big fans, and maybe later on
there will be an opportunity to expand
beyond that.”

Not surprisingly, many panelists
agreed that going it alone, like Ani
DiFranco, is a viable alternative for
artists these days. As Rougvie
stressed, “Now is the time to do it.
At the end of the day, if you sell
10,000 records, you'll make more

@

| don’t think Rykodisc
is going to expand to
such a degree that we
won’t be able to
handle the artists’
music. But we will be
looking to pick up
some things.
—Jeff Rougvie

)

money on your own than if you sold
100,000 and were on a major label.”

Unfortunately, most indie label
founders agreed that it’s the rare art-
ist who has the drive and desire to
mix art and commerce. Also, the art-
ist’s choice of music plays a vital role
in which direction to turn. Szuch
said, “It depends on your music. If
you're a mainstream pop or rock
band with commercial radio types of
songs, trying to get on a major label
is probably still the way to go. If
you’re a scene band, like Ani, then
there’s a whole culture attached to it
that makes it a better environment in
which to build it yourself.”
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Blues-Rock Guitarist Andrews
Getting Hot With ‘Burn’

Some genres are timeless and nev-
er really fall out of favor. They ride
along on the waves of music cycles.
peaking or surging in appeal based on
the appetite of radio audiences and the
programmers to whom they cater.

promotion arm of Jericho. “It was al-
most like a development deal. the
ways things worked out. so we're
really excited that Jake's album is our
first project out of the gate.”

In getting things started at radio,

Jake Andrews

Blues rock is one of those genres.
Over the past couple of years a new
generation of young guitarists and
bands has emerged. including Ken-
ny Wayne Shepherd, Jonny Lang
and, more recently, Indigenous.

The next one to join the fold is
19-year-old prodigy Jake Andrews,
whose debut single on New York-
based Jericho Records, “Time to
Burn,” has been warming up
playlists at such Rock stations as
KLOS/Los Angeles, KDKB/
Phoenix. WDVE/Pittsburgh and
WAQX/Syracuse; Active Rocker
KLBJ/Austin; and Adult Alternative
KQRS/Minneapolis.

Andrews is the son of John
*Toad” Andrews, who was the gui-
tarist for the *60s cult band Mother
Earth. At the age of 9. young Jake
made his first public appearances,
and by his teens he was a staple on
Austin’s fickle blues club scene.

Around 1994, at a performance
in Los Angeles when he was 14
years old. Andrews caught the
attention of John Porter, who.
along with Andrew Lauder.
formed Jericho in 1998. Porter
hooked up with House of Blues to
cut a demo. Andrews remained
with Porter and eventually became
the first artist Jericho released. His
debut album. also titled Time t0
Burn, was produced by Porter and
will be released through the Sire
Records Group/WEA on May 11.

“It was a long, long courtship.”
says Dave Weyner, Exec. VP/GM
U.S. operations for Sanctuary Mu-
sic Productions. the marketing and

Weyner elected to rely on an army of
independent promoters. “We have
quite a team of professionals work-
ing the records, and we’ve Kind of re-
gionalized our efforts to try to build
some stories.”

Quarterbacking the indies’ ac-
tions has been Michael Idlis. who
has opened his own promotion and
marketing firm, Idlis Communica-
tions. Commenting on the strategy

1o work Andrews at radio. Idlis ob-
serves. “This is one of those projects
where we've let the older-demo,
mainstream-leaning Rock and Active
Rock stations take the lead. That's
starting to build nicely. so now we
plan 10 be as active as possible on
the radio festival circuit. where we
can get him in front of 10.000 peo-
ple. as opposed to hundreds if he
were doing a small club tour.” In that
regard, Andrews has already lined up
festival gigs at KLBJ and WAXQ,
among others.

As far as the appeal of “Time to
Burn™ at radio, KDKB MD Tracy
Lea calls the track an “instant reac-
tion record, and we expect to see
some strong growth.” Lea says the
success of Shepherd. Lang and In-
digenous have paved the way for the
appeal of blues rock. “We've had a
lot of success with those artists. That
particular style of music has been a
home run for us.”

Lea agrees that the curreni music
cycle works in favor of blues rock.
“It’s not so far off the page that main-
stream Rock won't appreciate it. Also,
it’s a welcome relief from all -he pop
alternative that’s being worked. Peo-
ple are ready for good. mainstream
rock. and this fits the bill.”

More, More, More

Launching Pad congrats to Ra-
diostar, who picked RCA from
among the half dozen major labels of-
fering them a deal. By the time you
read this, will hard-rock act Flu Thir-
teen have inked a deal with a major
West Coast-based label?

—Steve Wonsiewicz

ALL FOR BLUE — Sister Hazel guitarist Andrew Copeland (r) and bass-
ist Jeff Beres (I) hang out with their newest friend, Blue Angel Pilot Lt.
Keith Hoskins. Copeland and Beres recently flew with the Blue Angels at
their winter training base in EI Centro, CA. The pair were participating in
a Blue Angels campaign to attract more young people to careers in the
armed forces, and endured a 50-minute celebrity orientation flight \n an
FA-18 Hornet jet fighter. Sister Hazel is currently taking a break to record
their next album, tentatively slated for release this summer.

Cheap Trick, Amazon
Bow New Disc

This one will be watched closely. Rock band
Cheap Trick has teamed with Amazon.com to

Cheap Trick

market the band's self-released new live aibum,
Music for Hangovers. The powerful online retailer
has an exclusive 60-day window to seli the album
beginning April 20, while brick-and-mortar stores
and other retailers can begin selling the disc on
June 15. Music for Hangovers was recorded from
April 30 to May 3, 1998 in Chicago, and features
the Smashing Pumpkins’ Billy Corgan collaborat-
ing on the song “Mandocello” Plans for DVD and
VHS versions of the album will be announced
shortly

Dylan, Simon Tour Dates Set

The rumored Bob Dylan and Paul Simon co-
headlining tour becomes reality on June 6 in Col-
orado Springs. Dytan and Simon will perform sep-
arate sets, as well as share the stage for a couple
of songs. It’s the first time the two have performed
together. So far 32 shows have been confirmed on
the amphitheater-arena tour, which ends July 31
in Wantagh, NY ... In other tour news, the Smash-
ing Pumpkins begin a brief, 10-date club tour April
10 in Detroit ... The Cranberries embark on a nine-
date U.S. tour April 28 in Washington. Tickets are
being sold exclusively via the band’s website at
www.cranberries.com ... R. Kelly begins his nation-
al tour on May 5 in Richmond, VA. Supporting are
Busta Rhymes, Foxy Brown, Sparkle, Kelly
Price, Nas and Deborah Cox ... Blondie starts
their first tour in 16 years on May 15 in Boston ...
Veteran rock group the J. Geils Band has re-
formed and will perform their first concerts in 16
years beginning June 23 in Boston ... Former Take
That singer Robbie Williams kicks off his U.S. tour
on May 4 in New York ... Look for Woodstock '99
promoters to announce shortly that Live, Marilyn
Manson, Metallica, Alanis Morissette, the Off-
spring and the Red Hot Chili Peppers will com-
mit to the three-day festival that begins July 23 in
Rome, NY. Other acts expected to join the 30th-
anniversary edition include Counting Crows,
Sheryl Crow, Korn and Limp Bizkit.

In the studio: E-zine Addicted to Noise reports
AC/DC will soon begin
work on their next album.
The online magazine
says lead singer Brian
Johnson is promising an
album that will “get that
bluesy feel back again” ...
Wyclef Jean has been
spreading the word that a
new Fugees album could
be ready by next year ...
Was (Not Was) are in the
studio working on a new album that is expected to
be released later this year ... Hard-rock act Me-
gadeth has begun mixing its next album, /nsom-
nia, which is expected to be released this summer.

This 'n’ that: Madonna and Hole have parted
ways with management firm Q Prime ... Aerosmith
and manager Wendy Laister go their separate ways
... SubPop Records has joined the growing list of
labels releasing music in the MP3 format.

AC/DC

wwwW americanradiohistorv com
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Direztions Assembly required. Once all eight pieces
are stratecically put together, they form a cube, also
known zs THE ALTERNATIVE PUZZLE.

This puzzi= consists of eight pieces:

1. Programming, 2. Music, 3. Sales & Marketing,

4. Produz:on, 5. Internet, 6. Marketing & Promotion,
L 7. Reccrd Promotion 8. Research

\S

—

]

hen a format goes through a turbulent period, no
matter what the cause, the pundits come out and start
making proclamations like, “Just play the hits,” or, “It
ain't brain surgery” These comments always seemed
rather presumptuous and insuling to me. If
programming is so simple, why are entertaining and
compelling radio stations so hard to come by? So oo T he : o
when | began work on this year's Alternative special, ' :
the first idea that entered my head was to investigate
the complexities of the format. * Perhaps on its most
y basic level, programming for the Alternative format (or
: any format, for that matter) is simpie. All you have to do
is entertain the listener. Ah, but there's the rub.
Whether you are talking about air talent, production,
e e = i music or any other element of programming, making it
— e L S i consistently entertaining is most certainly not simple.

s:m Ie as a flower, and that’s a complicated thing.” >Love And Rockets

While brain surgery could actually be considered an
T S apt metaphor for radio (after all, it is theater of the
e mind), a much more accurate representation would be

; R a Chinese puzzle cube. On its surface, it is little more
2 than a basic cube, but when it is brcken down into its
component parts, you start to appreciate that things

7 aren’t quite as simple as they seem. A complex
= : collection of odd shapes of different sizes somehow
~ combines to create an elemental and perfect form. ¢
Before | lose myself in metaphor, lst's return to the

more practical aspects of radio programming and

S —
=)
gVl

| I 3

promotion and the collection of columns you now hold

in your hand. For this special, | decided to scrutinize —
the wide range of elements that specifically come e
together to create a compelling and entertaining ===§
station. _c
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Programming

While all of the sections in this speclal could conceivably
fit under the heading “programming,” | have limited my
content here to a general overview of the various pieces of
the programming puzzle. | couldn’t cover everything, so |
decided to focus on areas of philosophical discussion that
have previously been overlooked.

Certainly one of the most provocative and enigmatic
aspects of programming is the music meeting. For
promotion people, not only is the process a complete
mystery, but sometimes so are the people involved in the
process. So, | decided to take a look inside the music
meeting. The result is a comprehensive overview of the
dynamics of three stations’ music meetings, KROQ/Los
Angeles, KCXX/Riverside and WNNX/Atlanta.

| also examine the increasingly common problem of
record burn. When a station shares music with several other
stations in the market, increased record burn is
unavoidable. The importance of burn scores, when to rest
songs, and what level of burn is too much are just some of
the topics that will be discussed.

Finally, | close out the programming section with a
discussion of the subtle and not-so-subtle differences
between the Alternative and Active Rock formats with
people who would know: programmers who spent
considerable time working with Active Rock, but who now
helm Alternative stations.

Music

No matter how long an Alternative radio fan listens, he or
she will hear music more than any other programming
element. It is the centerpiece of any successful radio
station. Catching a music trend early can be an incredibly
strong force in driving ratings, as the grunge explosion
earlier this decade illustrated extremely well. Much of the
frustration of the past few years in the format is probably
derived from the simple fact that there hasn’t been a single
galvanizing music force to replace grunge. As a result, the
music strategy has been to weave a tapestry of strong
songs and artists from a variety of genres, be it electronica,
ska or even swing.

Today, the hip-hop influence on the listeners, the artists
and the format cannot be denied. While the hip-hop genre
has roots reaching as far back as Gil Scot-Heron and the
'70s, only recently has our format seen hip-hop-infused rock
bands like Rage Against The Machine, Korn and Limp Bizkit
come to the fore. Whether this is a fad or the beginning of
another grunge-type explosion is yet to be seen. Inside, |
explore this topic in detail, discussing it with MTV Senior
VP/Talent & Music Tom Calderone, WXRK/New York PD
Steve Kingston, Jacobs Media consultant Dave Beasing and
others.

The essence of the music record companies release and
radio stations play is ultimately the responsibility of the
artists. Thus, it is entirely appropriate to discuss
contemporary issues with the artists themselves. it's a
tradition Sky Daniels started three years ago, and one that
continues inside through his interview with the Goo Goo
Dolls’ John Rzeznik.

The music section ends with a very provocative survey
of the rock music scene by consultant Jeft Pollack. Pollack
can always be counted on not to pull any punches, and he
delivers again in this enlightening piece.

Sales And Management

As radio has become an increasingly corporate and
bottom-line-driven business, sales issues are a larger part
of the programmer’s world. Some say the traditional conflict
between the integrity of programming and the commerce of
sales is over, and it has been won by the sales department.
Such sentiments are a little too simplistic, and | probe the
interaction between the programming and sales
departments of KROQ/Los Angeles as an example of how
one station successfully handles interdepartmental
collaboration.

In any discussion of sales, the bottom line is money. For
this reason, | review the national and local sales state of the
format with Jacobs Media GM Paul Jacobs, a leader in
selling this format for many years. His comments on the
Internet are particularly enlightening — and urgent.

PRl

i

Production

Talk with any successful programmer, and the
importance of spectacular groduction will be mentioned.
Talk to industry people in Loz Angeles about radio
production, and they'll trade stories of their favorite John
Frost promos. Great producton pieces can do that — affect
a person so much that they become fond memories, like a
favorite episode of Seinfeld.

For most of this decade, the Alternative format has led
not only musically, but in the area of production as well. The
notion of pushing the edge of the production envelope
seems to go hand in glove with the format's overall
philosophy. Inside, | ask threz of the format's leading
production directors for their definitions of great production.

The Internet

While the Internet has been mostly promise and hype in
the minds of many, the recert Arbitron/Edison Media
Internet listening study was a stunning dose of reality. Over
90% of the Alternative format's P1s are online, a figure
dramatically higher than any other format. Obviously, the
ramifications of this online usage need to be dealt with.
Inside, the author of the Intesnet study, Edison Media
President Larry Rosin, gives us his thoughts on the Internet
and radio. ;

Marketing And Promotion -

Every year it seems that Arbitron responds to radio’s
needs and releases a new geodie to aid the medium in its
pursuit of advertising dollars Bnd in servicing its listeners.
Arbitron’s Manager/Radio Programming Services, Bob
Michaels, gives us an up-to-the-minute overview of the
many tools Arbitron has developed that will help
programmers serve their listeners.

Record Promotion:

As radio programming has become more complicated
and consolidated, so, too, has record promotion. The stakes
are higher, and the pressure has truly become intense. But
with this increase in pressure has also come opportunity,
and no format has sent more people on to senior executive
positions in the record industry over the past five years than
Alternative. | discuss the dynamics behind this with a
number of these senior executives as they look back and
give their view of their format from their new positions.

Any format veteran knows that one name towers above
all others when it comes to promotion and the Alternative
format: Howie Klein. From his days of doing one of the
original alternative music specialty shows in the '70s to his
nurturing of the patchwork of Alternative stations in the '80s
as GM of Sire Records, Klein's support for the format and its
music was unwavering. indeed, it is conceivable that without
the early support of Klein, the: Alternative format wouldn’t
exist today. | talk with Kiein about the past 20 years and his
view of how the format has matured and changed.

Research

This year's special closes with a look at one of the more
important research issues for the format: music clusters.
When a format is as broad as this one and shares music
with as many different formats, the question of which artist
belongs with which is particutarly relevant.

Twenty Years

For a format that looks forward like this one, a milestone
like 20 years is little more than a number. Still, for the
romantic, forays into nostalgia can be quite entertaining, and
heck, you never know when you might learn something from
the past. So, throughout this year's special you will find
reminiscences from radio and record personnel who have
been around for at least soma of those 20 years.

So sit back, get some coffze, turn the page and join me
as | delve into the puzzle we call the Alternative format.

programming

Behind The CD Stack

Take a peek inside the music meetings of KROQ/Los
Angeles, WNNX/Atlanta and KCXX/Riverside......Page 36

Burn, Song, Burn!

WNNX/Atlanta MD Sean Demery and WPLY/Philadelphia
PD Jim McGuinn discuss keeping the tunes fresh
........................................................................... Page 40

Looking Back At Rock

What are the real differences between Active Rock
and Alternative? KDGE/Dallas PD Duane Doherty,
WKQX/Chicago PD Dave Richards and KXTE/Las Vegas
PD Dave Wellington tell us..............cccco.coceinennnnn. Page 42

Hip-Hop In The Alternative World

We cover all the bases in an in-depth overview with
Jacobs Media consultant Dave Beasing, WXRK/New York
PD Steve Kingston, Interscope Records VP/Alternative
Brian MacDonald, KITS/San Francisco MD Aaron
Axelson, MTV Senior VP/Music & Talent Tom Calderone
AN MOTE.....covirieiienie i seanens enee....Page 48

The Goo Goo Dolls: Busy and “Dizzy”
Goo Goo Dolls’ frontman Johnny Rzeznik talks with R&R
GM Sky Daniels..........cc.coocrmmininiiociiesires i Page 54

Rock Is Dead

Consultant Jeff Pollack on rock music in the new millennium

sales & management

New Challenges, New Opportunities
Jacobs Media consultant Paul Jacobs gives us a detailed
overview of the state of Alternative radio sales....Page 58

Selling The Brand

We get an inside look at the programming/sales dynamic
at KROQ/Los Angeles through the eyes of GM Trip Reeb,
GSM Jan Kopic and PD Kevin Weatherly............. Page 62

productioss

Totally Wacked Production

A scary look inside the heads of KROQ/Los Angeles
Production Director John Frost, WXDX/Pittsburgh
Production Director Steve Stone and XTRA/San Diego
Production Director Malcolm Ryker.................... Page 66

internet

In Their Ears While They 're Online
Edison Media President Larry Rosin on what the
Internet means to the Alternative format........... Page 70

wemarkdtiog'& promotiof
Arbitron As A Marketing Weapon

Arbitron’s Bob Michaels unlocks the Arbitron armory and
shows us the hidden firepower ...................... Page 74

record promotion

Portrait Of A Pioneer
A conversation with Reprise President Howie Klein
............................................................................ Page 78

From Alternative To Senior Executive

Many of today’s leading record company executives cut
their teeth working the Alternative format. They share
their experiences climbing the ladder................ Page 83

research

Owning The Right Clusters

A detailed look at how Alternative, Pop/Alternative,
Active Rock and other music clusters interact at the
typical Alternative station.............c..ccoooevnnee. Page 90

Bonus: Cutting-Edge Music
Here’s the story behind the music contained on the R&R
Alternative CD sampler..........ccococoivinniicecinnns Page 94


www.americanradiohistory.com

-
-
L

=

. qc - |

ERASE/REWIND

* FOLLOGW UP TO THE HIT SINGLE “MY FAVOURITE GAME”
* FROM THE ALBUM GRAN TURISMO

ERASE/REWIND
A LONG LASTING, INTERNATIONAL SUCCESS!
* TCP 10 SINGLE IN
; #* UK. * ITALY * PORTUGAL * DENMARK
The Cardigans | * MEXICO * NORWAY % SWEDEN
ERASEZREWIN + GREECE * IRELAND * FINLAND
* MUSIC & MEDIA BORDER BREAKERS

ERASE/REWIND

 “EATURE TRACK IN THE THIRTEENTH FLOOR
AND never'beenlgSSed

stoskrommcords . SLAND
www.islanddefjam.com
= © IslandMescury Records 1999
314 559 081 Gl _



www.americanradiohistory.com

36 * R&R April9, 1999

\

oy )
NE Cd STaCK .

An in-depth look at the format's music meetings

have never been asked as many questions about a work in progress as |
have about the following piece on radio music meetings. That says a lot
about the power and mystery that surround the rituai of a radio station
programming staff picking the music it is going to play. While most of the
questions were from record company executives (everything from “Did
they listen to my record?” to “What kind of things did they tatk about?”), |
received a surprising number of queries from radio programmers as well.
it seems that everybody wants to know what everybody eise is doing and
how they are doing it. | knew that | had limited time and would only be able
to visit a few stations, but | promised myself that | would try to go into
enough depth that people would be able to get a good idea of what pro-
grammers talk about as they are weighing the decision of which songs

=~~“theyare-going E'Pl-@y ]

RROQ/LOS anceLes

maRrch 9, 1999
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KROQ holds its music meeting on
Tuesdays. “Music meeting” is a
misnomer, since KROQ actually has
three music meetings. There is a pre-
meeting between PD Kevin Weatherly,
APD Gene Sandbloom and MD Lisa
Worden, which is immediately followed
by the “official” music meeting, which is
(seemingly) open to the entire staff of
the station, and then there is a post-
meeting. | attended the regular
meeting and the post meeting.

| asked Weatherly what goes on in
the pre-meeting, and his reply was that
it was more or less a chance for the
programming staff to tie up loose ends
on their playlist. Research (including
callout, a detailed sales overview on
every current song they are playing
and request logs) is looked over, and
the music categories are examined.
Changes are made if it makes sense to
do so. Label priorities are also summa-
rized and discussed, and a preliminary
discussion of what music the station
may add is held.

| asked Weatherly if they had a
specific time when the staff went over
their Selector categories and moved
music around. He said that they
actually do that a few times a week. My
impression was that this pre-meeting
was a continuation of those fairly
regular updates to the station’s playlist
and clocks.

After the pre-meeting, | entered
Weatherly’s office, where the music
meeting was held. The first thing that
struck me was the number of people in
the room. As | looked around, there
were 11 people taking part in the
meeting, including phone ops, interns
and night host Doug the Siug. After-
noon drive host Jed the Fish also took
part for a short period of time, leaving

when his airshift started at 2pm. Six
participants were men, and five were
women.

The music meeting basically worked
like this: Weatherly would play a song
and, when it ended, tell everyone the
artist’s name. All of the participants in
the music meeting would then write
down the name of the artist and their
comments on a piece of paper. At the
end of the meeting, Weatherly handed
out a sheet of paper to each person.
Everyone wrote their name at the top
and then listed their five or six favorite
songs. There was no guidance as to
what the programming staff was
looking for. The expectation was that
you would simply write down the six
songs you liked the most.

Several things struck me about the
process itself. The first was the pure
bulk of music we listened to. The
meeting took over two hours, and the
entire time was almost exclusively
spent listening to music. All told, we
listened to 28 songs by 27 bands. With
only two exceptions, we listened to
every song all the way through. | was
also surprised by the almost reverent
attitude people had toward the music. |
counted only three negative comments
made during the entire meeting about
a specific song we were listening to. |
probably should have expected it, but |
was also surprised by the broad range
of music we listened to. There was an
unsigned band, an import without a
domestic label and, of course, major-
label releases. The music also

spanned a broad range of styles, from

very heavy rock to pure pop.

During the meeting, Weatherly,
Sandbloom and Worden mostly kept
quiet. As | said, there were very few
negative comments made, and there
were few positive ones made either. |
got the feeling that the programming
staff really didn’t want to influence
anyone’s opinion in the meeting. At the
same time, however, Weatherly's
enthusiasm for music shone through a
number of times. At one point he
played a song by the band Taxiride.
When it finished, he immediately put
on another track by the band, pointing
out and marveling at the band’s wide
stylistic range.

After playing all of the songs,

Weatherly asked if anyone had any
additional songs that they should hear.
No one spoke up, so Weatherly told
everyone he wanted them to hear the
DAT of Dave Matthews’ acoustic
performance for KROQ from the
previous night. His absolute joy at and
enthusiasm for the performance were
abundantly clear. It struck me that this
was really what a music meeting should
be all about: To hell with everything, let's
just sit back and enjoy listening to music
for its own sake. After stopping the DAT,
Weatherly said, “That's the best thing
we've heard today”

Weatherly then instructed all of us to
write down our top six song choices. |
was expected to take part, but | found
myself having a hard time limiting my
choices to six. | loved Citizen King,
Dangerman, Marilyn Manson, Imperial
Teen, Tin Star, Orgy and more. Al told,
my preliminary list of “adds” was 14
songs long. With a bit of ruthlessness,
cut it down to six.

After everybody handed Weatherly
their lists, he read them aloud. Gene
Sandbloom then compiled the results
in a chart. As soon as Weatherly read
the last list, the “official” meeting
ended, and everyone left the room,
except for the programming staff.

It is at this third meeting that the
programming staff “officially” picks their
adds for the week. So how does the
staff at the World Famous KROQ pick
their adds? From what | could tell, they
look for songs that evoke passion —
passion in the audience and passion
within the programming staff itself. One
or the other is good, but having neither
gives a record very little chance of
getting played, and having both is the
fast lane into rotation.

Discovering passion in an audience

There were very few
negative comments
made in the KROQ mu-
sic meeting, and there
were few positive ones
made either. | got the
feeling that the pro-
gramming staff really
didn’t want to influence
anyone’s opinion in the
meeting.

when you haven’t played a song yet is
a difficult thing. From what | could tell,
KROAQ tries to gauge local music
activity through the use of record sales
and requests. The top 200 album sales
chart for Los Angeles was examined
very closely, as was the request iog
summary. They also seemed to pay
attention to airplay in other markets
that immediately led to significant

www americanradiohistorv com
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sales. Ali of this information had been
summarized in a report compiled after
meeting with all of the iocal record
company promotion representatives
the day before.

As to the feelings of the staff itself,
the long meeting listening to music and
the responses of the participants give
the KROQ programming department a
very clear idea of the passion that they
and the staff have for certain songs.
Weatherly did make a point of telling
me, however, that they use these
results only as a guide, and that a song
could do very well there and never get
added. | am sure that he is being
sincere, but the importance of this
meeting was illustrated very well to me
over the next few weeks. In the
meeting | attended, Imperial Teen and
Queens Of The Stone Age did very
well among the participants. Both are i
songs with no national profile, no sales :
or requests (from what ! know, at
least), and absolutely nothing going for
them except that most of the people in
the music meeting really liked them.
KROQ has added both songs.

One of the obvious questions ! had
was how KROQ knew how many
“slots” they had for new songs.
Weatherly’s reply surprised me: “We
don’t really approach new music that
way. If we really like a song enough to
want to play it, we'll find a way to get it
on the air.” While this may be the goal,
there are obvious limits. Because it
was selling so strongly and the concert
was coming that week, the program-
ming staff really wanted to find a way to
get Marilyn Manson’s “Rock Is Dead”
on the air. As much as she liked the
song, Worden brought up that, with all
of the similar-sounding records on the
air, it would be very difficult to schedule
without dropping something. Since all
of the harder rock songs on the air
were doing so well at the time, all three -
of them decided to wait on the song
until some of existing songs were
ready to come out.

After deciding which songs to add,
Weatherly called the labels’ local
promotion representatives and
informed them that their songs were
being added. The whole process took
almost three hours.

>>Continued on page 38
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maRrch 1S5, 1999

The KCXX music meeting was
closer to my perception of what a
music meeting would be like. It
consisted of PD Dwight Arnold, APD
John DeSantis and MD Lisa Axe, and
it had a very organized structure: The
programming staff went over Selector
categories, moving things around and
picking drops. After finishing work on
categories, the three listened to music
and picked their adds.

Since the station does not have
access to callout research, Arnold
paid close attention to national
trends, sales and requests when
working on the station’s rotations.
The active response of the audience
in the form of requests actually

The KCXX music
meeting had a very
organized structure:
The programming staff
went over Selector
categories, moving
things around and
picking drops. After
finishing work on
categories, the three
listened to music and
picked their adds.

seemed to be one of the most
important things Arnold cited when
discussing a song. The station
dropped three records, none of which
surprised me, since they were

records that had been out for months.

After tweaking their categories and
dropping the songs, the programming
staff listened to new music it was
considering adding. Overall, they
listened to 22 songs, which Arnold
played for about a minute and a half
each. Unlike KROQ, there seemed to
be a definite order in how the songs
were listened to, with the most-liked
songs played at the beginning. The
first three songs we heard all ended up
being added.

There was a fairly lively debate over
almost every song. As all three wouid
tell me, they each have their specific
likes and dislikes, and if all three agree
on a song, it has a very good chance of

going in. The songs all three agreed on
went into what Arnold described as “the
good pile” Of the 22 songs they listened
to, eight made it into the good pile. Of
the eight songs that made it into the
good pile, the station would add six of’
them over the next three weeks.

As the three were deciding what to
add, | asked Arnold the same thing |
asked Weatherly, if he tried to fill “slots;”
and for the second time in two weeks |
was told no. “If we really like a song, we
try to find room for it,” explained Arnold.
“Our playlist can fluctuate between 32
and 37 songs.”

KCXX is located in a market with a
high degree of overlap with Los
Angeles, which leads to quite a bit of
conflict when it comes to local concerts
and things like leaks. Arnold takes
these things very seriously and expects
his station to be treated with the
respect that any top 30 market re-
ceives. This manifested itself quite
clearly in the music meeting. One song
that would have made it into the “good
pile” but didn’t was Dangerman. [t didn’t
make it because Arnold felt that it was
important to punish 550 Music/Work for
allowing KROQ to leak the new No
Doubt several weeks earlier. The three
were also interested in putting in
Everlast’'s “Ends” (which made the
good pile), but Arnold wanted to wait
until after the promotion the station had
scheduled with Everlast that weekend,
to make sure that nothing went wrong.

Arnold has also been very public
about his support for his independent,
Joey Grossman. During the meeting,
Grossman called twice, the first time
with confirmation of a promotion from a
record company. This led to KCXX
adding two records from the label that
week. The second time, Joey called with
his “pick of the week. It went into the
good pile, but wasn't added that week.

When the three had decided what
they were going to add and what
categories they were going in, the
meeting was over. Axe escorted me
out, and then went back to make the
changes in Selector.

AL Rl i ——
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wnnX (99xR)/
STLANTS

MaRch 30, 1999
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99.7 FM ATLANTA

The WNNX (99X) music meeting is
similar to the KROQ music meeting in
that it is open to more than just the
programming staff. At the meeting [
attended, there were five participants

W™ LJ  >>Continued from page 36

in addition to the programming staff.
This included two jocks, an intern and
an assistant. It was also similar to all
of the other meetings in that we
listened to a ton of music. All told, we
listened to 32 songs.

PD Leslie Fram ran the meeting
with the help of programming assistant
Chris Williams. MD Sean Demery was,
unfortunately, out of town. The meeting
was fairly structured in that the
programming staff didn’t mix a
discussion of currents and research

Fram pointed out to me
how much they like the
music coming out from
baby bands, but that
“there is only so much
of it you can play.”

while it was listening to new music.
When the 99X staff listens to new
music, that’s all they do.

It started with Fram playing a long
portion of a song. As is probably the
case with most music meetings
(especially when you're listening to 30+
songs), they didn't listen to the songs
ail of the way through. After stopping
the song, Fram would give the name of
the artist. Comments flowed freely, both
positive and negative.

After a song ended, it was not
uncommon for Fram to ask someone
specifically, “What did you think?” As
the meeting went on, it became pretty
clear which songs were generally liked
and which songs didn’t have much of a
shot. After playing a song that met with
universal praise, Fram would say,
“That's one for the happy pile”

While there was no discussion of
research and current/recurrent rota-
tions during the music meeting, there
was an undercurrent of frustration in
the knowledge that the station had a
ton of music on the air from baby bands
with very little artist familiarity. As Fram
said on numerous occasions, “| really
like this song, but we already have too
many baby bands on the air”

While research wasn’t discussed
while listening to music, sales figures
were passed around the room so that
the participants could get an idea of
how the music they were listening to
was selling. As in every music meeting
I attended, however, the focus was
clearly on listening to the music and the
participants’ own gut response.

After listening to all the music (and
ordering a pizza), Fram then pulled out
the callout research for a detailed look
at their current categories. After
examining each song, including its
overall score by demo and its burn,
decisions were made on any category

" changes. They only discussed sales

and request information if a record was
in trouble. This appeared to be a

www.americanradiohistorv.com
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“safety net” for a song: If it tested
poorly, but requested or sold, it still
had a chance.

One person kept track of all the
category changes and drops, which
Fram and Williams then went over
when they had finished. Fram con-
cludéd that, with the current makeup
of the playlist and the research scores,
they couldn't, as expected, add any
more baby bands.

| should point out here that |
counted at least five songs (from baby
bands alone) that Fram and Williams
liked a whole lot. In fact, Fram pointed
out to me how much they like the
music coming out from baby bands,
but that *there is only so much of it you
can play”

After deciding that the station really
couldn’t handle any new baby bands,
Fram did feel that they could put on a
song from an established act. The
music meeting then went into a second
phase, where everyone listened again
to five songs from established acts that
they all liked, with the express goal of
choosing one to put on the air. There
was a heated discussion over which
artist it would be, with very little
agreement. Seemingly without strong
feelings for one song or another, Fram
ended up picking the song that
Williams had voted for. However, it was
put into a test rotation and wasn’t
officially added.

With that, the music meeting was
over, and my task was done. | had
been to four music meetings in four
weeks*. The biggest surprise for me
was just how much gut instinct still
goes into picking songs that go on the
radio. At every meeting | visited, there
was a clear example of a song that
went on the air that had no national
story, no sales and no requests. All the
song had going for it was that the
programming- staff was passionate
about it. | guess the good news is that,
in today’s competitive and consoli-
dated world, that is still enough.

e LV EN——

* | also attended the 91X/San Diego
meeting, which we didn't have room
for, and which will be part of a future
column:
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Now on these fine radio stations:

WHFS Q101
WMRQ WLIR
WAVF  WXNR
KORX  wzzi
KMRX  KACV
KESO- WTGZ
WFBZ  KFLZ

99X KEDJ
KLZR  WEQX
WXSR  KRAD
KKDM  WARQ
KDRE KMBY
WIS WEBO
WBZV

Recent tour market sales:

Los Angeles
Seattle
Cieveland
St. Louis
Denver
Cincinnati
Portiand

~ Sait Lake City

KPNT
KWOD
KFTE
WSFM
WOXY
WCDW

515 Scanned-Rank 163
201 Scanned-Rank 127
167 Scanned-Rank 134
107 Scanned-Rank 147
164 Scanned-Rank 141
184 Scanned-Rank 67
358 Scanned-Rank 38
185 Scanned-Rank 65



www.americanradiohistory.com

D

40° R&R April 9, 1999

whb -

¢ aLteRnetlve”"

burn, soNeG, burnl

Two programmers discuss keeping the tunes fresh

”ve sat in quite a few music meetings over the past four weeks, and one of
the comments | consistently heard was, “Man, this song is burning fast!”
When a format is mass-appeal and focuses on music that is quickly hi-
jacked by other formats, song burn becomes an unavoidable hazard. How
bad is song burn, and is it even relevant? I've posed that question to a PD
in a major market who doesn’t even look at the burn scores on his callout
reports, and I've also spoken with a PD in another major market who pays

close attention to burn scores.

»The INTerpreTtation
Of DURN

The question of burn’s importance is
directly connected to the programmer
using the research, and that includes
his or her weekly peccadilloes. As
WNNX/Atlanta MD Sean Demery
relates: “We vacillate back and forth on
that question. One week we are all
wigged out about burn scores, and the
next week we don't give a crap.”

While Demery is partially kidding,
there's a lot of truth in his comment, for
it embraces the unstated aspect of all
research tools and their results: gut and
interpretation. As WPLY/Philadelphia
PD Jim McGuinn explains: “We try to
interpret things to an extent. We have
certain benchmark numbers, and when
it crosses that threshold, it's definitely
time to slow it down, if not drop it.
Overall, | don't think you can really
quote these kinds of numbers, because
all systems are different. For us, where
the median burn is 28% or so, when
something gets above 35%, we start to
get worried. When something gets
above 40%, we pretty much take it out
of power. When it gets above 50 or 55,
it's time to rest the song.”

Commenting again on music and
research, Demery states: “Your station’s
music is a living, breathing thing, and
you use all the information as tools, but
you don't take all of them too seriously.
If burn score is a screwdriver, you can’t
build a house with just a screwdriver.
You need a saw, hammer and nails. You
can have one week when you have a lot
of good music that you want to play and
you feel that they are all going to be
A’s. Then you take the burn scores very
seriously — ‘My God, they've got a high
burn score! They've gotta go. Let’s put
these other songs in!” And then there
will be weeks when there are no new
songs that you like, and you say, ‘Okay,
we have a 50% burn score. | can live
with that for another week. That's why
it's never the same.”

»CONFLICTING TheoRries

It is important not to mistake following
your gut with simply making arbitrary
decisions. Demery's example above
illustrates different interpretations of
burn scores based on different circum-
stances. It does not mean that he is
ignoring the scores themselves. As
McGuinn states, “Programming must be
a combination of science and gut.”

A good example of making an

intuitive decision when facing conflict-
ing research is when you have a song
that has very high positive scores, but
also has high burn. There are conflict-
ing theories in this instance. Some
people believe that burn scores are
only important once they actually affect
the positive score of a song. Others
believe that someone can like a song
and still not want to hear it because
they are tired of it.

“That's a complicated situation,” says
McGuinn. “Given the choice between
playing a record that has a pretty high
burn and is really liked and playing a
record that's not really liked, you're
probably better off playing a record with
high burn.” And what about the point
that burn will be reflected in the song’s
actual score? “] always look at it like
this: What you're talking about is the
theory that if they are really sick of it,
they'll stop liking it. | don't really agree.
I'm really sick of ‘Stairway to Heaven,
but I still think it's a great song.”

Demery agrees with McGuinn’s
assessment: “Everlast's ‘What It's Like’
was testing top five but was at 46% burn.
in that situation, it goes into a secondary
recurrent category, which is nothing more
than a pacifier for us, because it plays so
infrequently that the reach and frequency
at that point are so frickin’ low, why play it
at all? The reason is that it takes up a
spot on the music log that you would
normally fill with either an oldie or a
current song, and you don't have enough
of those to go around. So it actually does
fill a purpose.”

»death burn

Perhaps the worst thing that burn
does is kill a song permanently. There
are numerous examples of absolutely
huge hits that were so overexposed
that the possibility of ever putting them
back on the air is remote. This level of
burn also affects artists’ careers. This is
a significant problem, and it makes
Demery very wary of keeping a burned
song in power for too long.

“My big concern is that we want our
A's not to get terribly burned,” he
explains. “We want them to have a life
as a recurrent, because | like to think of
our recurrents as cuming A's, basically
songs that are still worth something.
Here's our problem: Burned songs that
exit the recurrent category disappear.
They have no life left in them as oldies”
As to the artist, Demery laments, “It
screws their life. You end up with a lot

of artist burn. It doesn’t help the artist
at all. They get a short burst in the sun,
and then it's over.”

“It especially happens with records
that quickly cross over to other for-
mats,” states McGuinn. “Occasionally
those records reach a point where they
must be rested. This means that, in a
recurrent sense, the records that we
develop and break on our own that
come home are much more valuable
because they tend to be more immune
to that sort of ‘death burn.”

*¥LEeXIDILICY and care

The bottom line in dealing with burn
is flexibility and care. You must be
flexible in your interpretation of the

The records that we
develop and break on
our own that come
home are much more
valuable because they
tend to be more im-
mune to that sort of

‘death burn.’
>Jim McGuinn

research while taking care to protect
the station and the artist. “We look
around us every week,” says Demery,
“and see what we think the market
needs at the time.”

McGuinn concludes: “l used to be
more rigid in the way | programmed
stuff. | went from power to power
recurrent to secondary recurrent to a
gold category. Now, I'm much more
fluid. | think about it with common
sense. I’'m much more aware that
things should be looked at on a case-
by-case basis.”

The bottom line is that the program
director should make a decision
informed by the research, not dictated
by it. As Demery states, “If you could
find a program director to pick songs
based on gut and using research as a
floor to bounce off and reach for the
rim, reaching for the unknown with his
instincts, | think you would have a much
better radio station than you would with
somebody who goes, ‘Hey, Everlast has
high scores and also high burn, so let’s
keep that in a C rotation.”

www americanradiohistorv com

mulumbus, OH

It-was 1985, and every day, in

ry little Chavetta, | mads the long,

dangerous trek from 'my morbid
hasemant dwelling in Cincinnatl to
WOXY in Oxford, OH, where | was
the third PO, aftar the creator and
founder Steve “Dedalus” Stenken
and Dariny "Crash™ Aeed. All the
time | questionad: What am |
doing this for? Is it avar going to
be worth it? Will the masses ever

s-cateh up to the paint whers more.

than just a fewr operators will fake

- this beast 1o tha next lavel?

| remember it was a Saturday
afternoon, and 4-had just finished
ane of those six-hour weekend
shifts and. was opening the mail

- fram-the day before. Out of a

pouch came a tassette — which |
still have today — the Waterboys'

“This be.the Sea™ | had beanafan

of Mike Scott and the Waterbays'
hwrn other relsases, so Fwas
anxious fo-hear it on the drive
home: | stitl remember that drive
today, and it is those times —
when you taks the music from the
pouch and hear it for the first time
and-fust-know jn your gut that it is
something that is going to wark
=—that you appreciate the fact
that you work In & format that is
hased on breaking tomorrow's
music today.
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"If you plag it -- it W#H work'
We've played |tjgver 800 tir

“...the catchiest thing to come out of the post-everything dance scene since Fatboy Slim’s ‘Better Living Through Chemistry."”
- Rolling Stone

“...the most suggestive and provocative Brit-dance debut since (Portishead's) ‘Dummy’ or (Tricky's) ‘Maxinquaye.’”
- Spin

Explosive Sales! | L
Musicland sales doubled nationally. R&R €)) - @ |LBZ ] e
Wherehouse sales up 90% nationally. Monitor HotShot Debut 35* -

On over 50 stations including:
KROQ/Los Angeles - aver 900 pieces sold this week (RANK 396),

Live 105/San Francisco - TOP 5 Phones, WXRK/New York, Q101/Chicago - TOP 5 Phones,
WBCN/Boston, WHFS/DC, Y107/Los Angeles, KTCL/Denver, KDGE/Dallas, WXDX/Pittsburgh,
KKND/New Orleans - TOP 5 Phones, KROX/Austin - TOP 5 Phones, KNRK/Portland,
WARQ/Columbia - TOP 5 Phones, and mare!

The Lo Fidelity Alistars debut album “How To Operate With A Blown Mind" is in stores now!
Written, Produced and Recorded by Lo Fidelity Allstars. Pigeonhed appears by special arrangement with Sub Pop. Management: Sean Phillips for Bison Manuevers.

“Columbia” Reg. U.5. Pat. & Tm. Off. Marca Registrada./® 1999 Skint Records COLLMBIA €ES=_Tat? mp.o(P

www americanradiohistorv com
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LOOKRING DACH 8T ROCK

Three Alternative PDs discuss their former Active Rock homes

One glance at the Active Rock chart says more than anything | could
write here: Alternative and Active Rock are sharing more and more music.
While the most important effect of this is on the listener level, there have
been quite a few blowups within the industry over the musical collision
between the two formats and the subsequent politics. When comparing
two communities, there is not a better person to talk to than someone who
has been a member of both. For our purposes, the Alternative format has
three high-profile programmers who fit that bill: WKQX (Q101)/Chicago PD
Dave Richards, KDGE (The Edge)/Dallas PD Duane Doherty and KXTE (Ex-
treme)/Las Vegas PD Dave Wellington. All three programmers have spent a
significant part of their careers in the Rock/Active Rock world. | talked with
them to get an idea of the subtle and not-so-subtle differences between the
formats, including the makeup of the audience and the politics of conflict

between Active Rock and Alternative.

>dove RicheRrds

WHAQX/ChICaGo, nee WACK
(rRocR 103.5)/chicaco

R&R: Are there differences between
programming an Alternative station
and an Active Rock station, or is it just
a matter of playing different music?

DR: If you understand programming,
you understand how to run a radio
station. Are there differences? Abso-
lutely. Of course, the first thing you -
need to do is to know your audience. |
am in a unique position, because | got
to know the audience before | got here.
At the same time, | certainly spent a lot
of time when | first arrived figuring it
out, studying it.

R&R: So are there differences in the
audience?

DR: There are definite differences
between the typical Rock 103.5 listener
and the typical Q101 listener. | satin a
lot of auditorium tests at Rock 103.5
and just recently sat in an auditorium
test for Q101. The P1s look different.
One’s not better, one’s not worse; they
are different. They are different in terms
of qualitative makeup. They are
different in terms of age. The bottom
line is that they are different, and
understanding them is the most
important thing. We took certain
liberties at Rock 103.5 because we
were the “hard-rock station.” Could you
get aggressively humorous and
politically incorrect there? Yes. Does
that mean we can't do it here? No, it
doesn’t, because guys in their 20s and
early 30s like pretty much the same
kind of humor. But the intent is not to
make this station into a Rock 101. The

intention is: Yes, we can have a sense
of humor, but this is not that radio
station.

Back to the audiences, there are
some subtle differences and some
very big differences between them and
the things they will accept. Many
Alternative stations played Monster
Magnet. We did at Rock 103.5. We
immediately tested it over here, and it
didn’t work. That is one of those things
that didn’t cross over. I've seen test
scores now for both radio stations, and
I've said many times, “Wow, | can't
believe that. Look at the difference.” If
you were to look at it, you'd be asking
me, “Can you believe that?”

R&R: Forgetting the audience for a
moment, are the elements of program-
ming the two formats the same?

DR: They aren’t necessarily any
different. So much in programming is
done through fear and intimidation —
not through scaring people, but
through so many people being afraid. |
had tons of fun at KZOK in Seattle,

I have to point out that
a lot of people get con-
cerned over the image
of who sells records
and the issue of poli-
tics. There is a bigger
issue: getting ratings.

>Dave Richards

doing attitude Classic Rock in 1992,
when the whole market was beating
the daylights out of each other for Alice
In Chains and Nirvana. One of the
things you can do with any Rock
format is have attitude and fun and
personality, because — guess what —
the listeners do. It's one of the things
you can't do at other formats. So, nuts
and bolts, yes, there are similarities.
You have to know how to program to
men, and you have to, at least to some
extent, live the lifestyle of your audi-
ence and be out there and get a good
taste of what your audience is all

about. The music is secondary,
because if you have a good music
director and research, you wil. figure it
out if you are smart enough.

R&R: Many Alternative stations at
least keep an eye on female listeners.
Is that a difference you face now?

DR: In those terms, the day that
Emmis purchased the Mancow show
was the day things changed quite a bit.
You can't expect that after 10am you
can have a very big composition of
female listeners when you have a
morning show that male in the morn-
ing. They had to look at some issues at
10am, and we've certainly gone the
distance with that since | got here.

R&R: What are some of the specific
differences you see between Q101 and
Rock 103.57?

DR: | would say the Alternative
audience reacts quicker to new music.
| see it takes fewer spins for research
to pop and for record sales to really fly.
Now that certainly comes from the
audience being a little younger. The
base of this radio station, whether it's
grunge music from six years ago or the
Beastie Boys from today, whatever it is,
it is very '90s-based. The base of an
Active Rock station, certainly Rock
103.5, was very Led Zeppelin, Van
Halen, AC/DC and Metallica. It was
based on older artists, and the music
they came there for wasn’t as new as
the music here.

We would never do a campaign at
Rock 103.5 and say, “We're your new
music leader” Not that we would do
that here, but it is more or less as-
sumed that we own the new music
position in Chicago. The listeners are
primarily in the suburbs, but there are
more of them in the city of Chicago
than at 'RCX, where it was definitety
like a big doughnut. We had the radio
station in the doughnut hole, and all
the listeners were out in the suburbs.

R&R: Are the politics different in the
Active Rock world and the Alternative
world?

DR: Sure, but before putting the cart
before the horse, | have to point out
that a lot of people get concerned over
the image of who sells records and the
issue of politics. There is a bigger
issue: getting ratings. | don’t care what
city you are in or what format you are, if
you don'’t have ratings, you're going
away. | know some program directors
who don’t even recognize that record
companies exist. They go home at
6pm, and they know that they are
going to have a format and a radio
station tomorrow. The battle over who
presents and who wins and who owns
is secondary to winning the ratings
game. That said, the reality is that it’s
hard for me to judge it. If there were
still a Rock 103.5 and | came over
here, would the politics certainly go in

>>Continued on page 45
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WwWan smith

KDGE/Dallas

One of my most memorable
experiences is having the Cure play
a 3,000-seat show for Christmas
1997 and not only being able to sit
on the stage and watch the band,
but also to get to introduce them. It
was one of the coolest things | have
ever done in my life. When | was up
on stage, Robert Smith mistook me
for the monitor guy and was asking
for more vocals-in the monitor.

The other memorable moment
was watching INXS from the stage in
Aprif 1997. It wag an amazing event
to watch that band play. After
Michael Hutchence departed from
the planet, | realizad how cool an
gvent that was, and that | was
fortunate to ses the band one last
time. But what really tops this
memary was beating Tim Ferris and
their tour manager at golf that same
waakend. g

While those moments were really

important, the most epecial thing for

me has been being hare at The Edga
for five years. That's kind of rare, |
think, and Fm pretty damn happy
about it. Thare have been four
ownars, something like a hundred

- GMs, and F'm still here. It's been a

great trip.

© 1989 R&R Inc. All rights reserved
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#1 MOST ADDED!

including:

Y100 WFNX 99X KNDD 91X WLIR KINZ
WOXY KWOD WWCD WZAZ X96 WEND WRZX
WHTG WPBZ WPLA WXEG WQBK WEQX KFMA
KMYZ WHMP WXNR WARQ WEJE WAVF KRAD
WIX0O WJSE KNRQ WDST WCYY WXSR KORX
WSFM KLZR WPGU WBTZ WGBD WGMR KHLR
KFMZ CFNY KDRE

PHONES: KNDD #1 Phones after 1 week!
WBRU #2 Phones
KLZR #3 Phones
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THE FIRST TRACK
FROM THE NEW ALBUM

THE UNAUTHORIZED BIOGRAPHY OF
REINHOLD MESSNER

ON THE LATE SHOW WITH
DAavIiD LETTERMAN 4/28!

SoLp OuT U.S. TOUR STARTS 4/6!

MAJUOR PRESS ROLLOUT HAPPENING NOW,
INCLUDING FEATURES IN ROLLING STONE,
SPIN, ALTERNATIVE PRESS,
AND MANY MORE TO COME

ALBUM IN STORES 4/27/99!

PRODUCED AND RECDRbED BY CALEB SOUTHERN
MIXED BY ANDY WALLACE

MANAGEMENT: ALAN WOLMARK AND PETER FELSTEAD AT

WWW.BENFOLDSFIVE.COM
‘WWW.EPICRECORDS.COM

41949

r
“550 MUSIC” AND DESIGN REG. U.S. PaT. & TM. OFF. MARCA @
L wusic g

REGISTRADA./© 1999 SoNY MusiCc ENTERTAINMENT INC.
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E-mail: jdenver@allaccess.com
riadenver@allaccess.com
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pjonesi@allaccess.com
msirickland@allaccess.com
tshawn@allaccess.com
mparvis@allzccess.com
mmarshall@aliaccess.com
nancycon@aol.com

Imaging and production workparts from Groove Addjcts
for alternative, hot AZC or anything ke it.

Please.... don't calh us. We'd rather. you.call:

Mike Bratfon'at Q-101 in Chicago Joe Santos at the Edge
in Detroit Brad Sperling at the Pointin Minneapolis

Need we go on?

Come to.think of it; if you're going to call them, you might as well call us
at MannGroup Radio or Groove Addiets for a fiemo.

(=

¢ woove Addiots

RADIO SERVICES

323 512-0144-.+-800400-6767

- Credible Alternative & Top 40 Promotion -

« On-Target Marketing «
* Solid Advice

L * Free Full-Service Internet Web Site -
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-
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3575 West Cahuenga Boulevard ¢ Suite 500 e« los Angeles, CA/ 90063 l

323.512.0144 _ Fax 323.512.0146
wviw_groovejingles.com /flash /pages /extreme.html

|

IN STORES
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LOORInG DBCH at ROCR >>Continued from page 42

our favor? 1 think so. Things are
different here. On the other hand, there
is no Rock 103.5 anymore. There is a
Classic Rock station, there is whatever
you can call the Loop, there is a
Modern AC that doesn’t sell tickets or
records. It's us, it's B96, and it's WGCI.
It's the youth-based radio stations that
move the product. Record companies

| don’t see labels
throwing The Eagle
under the bus just
to get an add

on The Edge.

>Duane Doherty

would be insane not to give us the right
kind of attention. On the other hand, |
look at the charts sometimes and say,
“Oh my God, if they give us this kind of
attention, | can’t imagine what Elroy
over at ‘'GCl is getting.” Let’s face it,
hip-hop is what’s moving. But, all things
considered, life is good here.

There are political questions about
sharing shows. And, yes, we do share
some things with WXRT, like the Lenny
Kravitz/Black Crowes show. We will
share the presents on that. That’s fine.
We may share a couple of bands, but
we really don’t share audience very
much. | have no complaints.

One thing is certain: We get a lot of
phone calls. Why? Because | have
years of relationships with Rock guys,
and the radio station has years of
experience with Alternative people. We
get the best of all worlds here. Every-
body calls us, and there is not a bit of
information we don't find out about.

R&R: Do you miss working with
Active Rock?

DR: | came to Q101 because |
wanted to work for a great company. |
really love Chicago. | consider it home
now. It was a great opportunity for both
me and Q101. | knew them as a
competitor, and they knew the way |
worked. Some of my peoptle think that |
was actually choosing a format. |
wasn’t. | have more experience in
Classic Rock than | do in Active Rock
and Alternative combined. Rock music
is what | do, but | do radio. | don't have
a strong passion for it, truth be known. |
would rather be doing a pure traditional
jazz format. Unfortunately, nobody
would listen ta that. So, no, it is not for
the love of music. Do | get jazzed on it?
Absolutely. | lcve the music. It's a love
of rock, no matter what kind of rock it is.
And it’s a love of that kind of radio.
There are certain liberties that you can
take in the collective Rock formats
because they target men that you just
can't do with other formats because it
would be wrong.

R&R: Do you have any interesting
observations about the differences
between the two formats?

DR: The only other thing | can say is

that there is more of a love for the
music at Alternative, whereas at Rock
there was much more of a love for
programming. At Rock, you have a few
more seasoned veterans, guys who
could program a lot of different formats,
guys who love to program radio. With
record people as well, there are more
guys who have been seasoned and
have been doing it, and they promote
records. Whereas at Alternative, you
have music directors and program
directors who really champion the
music. You also have record promotion
people who are much more into their
music. These are guys you can talk to
about music all day long. At Rock, the
promotion guys are there to do a job.
Neither one is good or bad, but there
is a bigger passion for programming at
Rock and a bigger passion for music
at Alternative. That’s just the impres-
sion | get.

>dusne doheRtY

HdGe/dalLLas, nee HeGL
{che eacLe)/daLLas

R&R: Are there differences between
Active Rock and Alternative in the
approach and how you have to deal
with the programming issues on a day-
to-day basis?

DD: Good programming is good
programming. It doesn’t really matter
what format you are in. There are
different little nuances to each format, |
suppose. I'd done Rock my entire
career until coming to The Edge. The
only major difference is the history of
The Edge being more of a pop-leaning
station and the changing landscape as
far as the competition goes in Dallas.
Those are the real challenges as far as
the difference in programming. The
basic nuts and bolts are pretty much
the same.

R&R: You mentioned nuances. Is it
along the lines of being able to spin
your A’s 60 times a week as opposed
to 40?7

DD: No. It comes back to who’s
listening, which is based on this
station’s history of having more of a
pop lean and having more female
listeners than I'm used to dealing with.
One major difference that | noticed was
the imaging and the production of the
radio station. You can’t do lowbrow,
focker-room humor in the production.
You are talking to a different group of
people. | hate to say that you can'’t

dumb it down like you could at Active
Rock, because that sounds like a slam
against the audience, and | don’t mean
it as one. But this audience has a
different mind-set, and they are not
looking for that.

R&R: That leads me to my second
point, the lifestyle of the listeners. Is
there a distinct difference between the
two audiences?

DD: Yes. The qualitative for The
Edge audience compared to what I've
been used to in the past at Active Rock
is very high-income, very professional
graphic designers, artists, stuff like that,
compared to mechanics and truck
drivers. It's a different group of people
altogether.

R&R: What about the female
makeup of the audience? | assume
The Edge still has close to a 50-50
male/female balance.

DD: Well, we are skewing more male
because of the music. That is where it's
going. The pop alternative stuff is going
over to Modern AC and CHR. That
leaves us with a major question we
have to answer, which is “What kind of
station do we want to be?” Do we want
to compete with the Mixes and the
Kisses of the world, or do we want to
go after the male piece of the pie that
the library of this format lends itself to,
with the Nirvanas and the Bushes?

R&R: But The Edge still has more
females than your typical Active Rock
station?

DD: Most definitely.

R&R: Was that difficult to deal with?
DD: Oh, veah. It goes right along
with what | was saying concerning the
imaging of the station. All of a sudden,
you are not imaging to purely men. As
we found out early on, women matter in

One major difference
that | noticed was the
imaging and the
production of the radio
station. You can’t do
lowbrow, locker-room
humor in the produc-
tion. You are talking to
a different group of
people.

this format. You can't just “rock out with
your cock out” and get away with it.

R&R: What kind of attitude do you
try to present on the air?

DD: | think we try to focus more on
lifestyle stuff. We just did “Get a Life” as
a book promotion. By no means is that
a new promotion, but at the same time
the prizes that we had in that package
were pretty decent and pretty big items.
As far as cars go, we gave away an
Acura. It was very much a young-
professional type of promotion. This

>>Continued on page 46

www.americanradiohistorv.com

Aprit9, 1999 R&R® 45

My most significant recent memory
happened during the time 've been at

oLtlenN

‘WPGU/Champaign, IL

WPGY. Qur station was more on the
AG side when it came to Alternative,

and when Korn came out with this last

album, we sort of knew that was the
direction we were going, and that
Alternative itself was getting heavier.

Qur listeners demanded 10 hear Korn.

Starting to see those heavier
records and having our fisteners
request them was one of the biggest
moments for this station in the past

years. We went from basically being an

AC station that played a few grurge
tracks to being a heavier Alternative.

it's amazing. As of late, we are playing

a variety of “alternative” acts. A good
example would be a record like

Eminem. You look at the Country
format, and they are basically playing
all the same records, but even the
Alternative station that’s two hours
away from me is playing 20 different

songs.
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wasn't a Harley giveaway. We are
talking to people with money to burn,
and they are not necessarily into the
whole Harley lifestyle like they were
when | was at The Eagle. It's more of a
BMW, real nice townhome kind of
lifestyle they are into.

R&R: In addition to the importance
of females, were there any other
surprises when you crossed the
street?

DD: Yes. It was a little odd, since |
had worked against this radio station. |
think the one major concern was —
and maybe Dave Richards can relate to
this, too, going from 'RCX to Q101 —
that the minute you walk in the building,
everybody looks at you and goes, “Oh
man, does this mean we have to grow
our hair long and start wearing black T
shirts? Are we going to start playing
Guns 'N Roses records?” Thinking that
all I knew how to do was play AC/DC
records was something the staff had to
get over. That brings us back to what |
was saying about good programming
being good programming. If you have
the basics down, all the pieces fall into
place.

R&R: Can you give me a Dallas-
level view of how the politics are
different at the two formats?

DD: All | know is that when the
Alternative reps come in and take me
out to dinner, they let me buy the 12-
ounce filet instead of the 8-ounce filet.

Active Rock means
different things in
different markets, and
Alternative means
different things in
different markets,

but typically you are
falking to twa different
groups of people.

>Dave Wellington

R&R: So there’s some truth to the
complaint that Active Rock is not
treated as well as Alternative?

DD: No, not necessarily. | joke
about it, but | don’t see that much
difference, having seen both sides. |
don't see labels throwing The Eagle
under the bus just to get an add on
The Edge.

R&R: Didn’t you see some of that
when you were at The Eagle?

DD: But that's when Alternative was
really on fire. It was the flavor of the
month, so | think they were probably
throwing them some bones that they
weren't throwing Active Rock. Right
now, | think the playing field is a little
more level, and with the changes that
have gone on over the last couple of
years, | don't think you are seeing that
as much. At least I'm not witnessing it.
Put it this way: There are little prob-
lems, but it's no different from if you

were two Rock stations or two
Alternative stations. It may be different
on a market-by-market basis where
the competitive nature is different and
stations are closer formatically, but |
don’t see a lot of it here.

>dave
welLlington

HNTE/Las veeas,
nee UJRIf/deEROIE

R&R: Are there any subtle or not
So subtle differences between
programming an Alternative station
and an Active Rock station?

DW: You are programming to two
different audiences basically. Active
Rock means different things in
different markets, and Alternative
means different things in different
markets, but typically you are talking
to two different groups of people.
Some may cume back and forth a little
bit, but as far as your core audience,
it's different. You see it when you go to
concerts. If you go to a Rock station
show or an Alternative show, you can
drastically see the difference in
people.

Programming Active Rock is a little
difficult, because you kind of straddie
two different worlds. You are playing
some of that classic rock, and you are
playing some of the new rock. So, at
any point in time, you go from Creed
to Aerosmith and Metallica to Jimi
Hendrix. At any point in time, half of
your audience could be tuning out.
You really are in between Rock and
Alternative. When you are Alternative,
you are really focused, and you don’t
have to be part of the old world and
part of the new world.

For us, | find it very easy, because
everything fits under the “extreme”
umbrella, with an extreme morning
show in Howard Stern, extreme music
and extreme promotions. It all kind of
fits under that same umbrella while
you are really focusing on one group
of people.

R&R: Are the politics different? Do
you get more stuff?

DW: There are good people in the
Rock and Alternative worlds. It is
different groups of people that you are
talking to that are responsible for
different things. It depends on the
band too. If you're talking about
Metallica, who really has the inside

line with Metallica at Elektra? [s it the
Rock department or is it the Alternative
department?

R&R: / would assume it's the Rock
department.

DW: Sure, so you kind of have to go
through them when you are doing stuff.
Certain bands work that way. One
department or the other department
might have a little more say with them. |
don’t find the treatment any different.
You still have to ask for everything, and
you get what you get. It's not like things
are thrown at you because you are an
Alternative reporter.

As far as the politics on that side of
it, | guess the labels would probably be
a better gauge. | think the radio stations
that are successful and that have an
active audience are the ones that are
more important. If there is an Active
Rock in each market, and those are the
stations that are successful and have
the ratings and the audience, and their
audience is very active and goes out
and buys records, then they should be
the one to get more things — and vice
versa, if it is an Alternative station. You
can ask 100 different people and get
100 different answers.

R&R: That'’s the vibe | got from both
Buane Doherty and Dave Richards.

DW: When | was at WRIF, we had a
four share, and we were beating
everybody else in the market. | mean, if
you combined all the other Rock
stations in town, we were still beating
them with a four share. Even with all
that, nobody gave us anything. We had
to claw and scratch and beg and plead
and state our case every time. | don’t
think anything ever gets handed to
anybody, especially when you’re at the
top of your game.

R&R: Some woulid say that's proof
that Active Rock stations are treated
worse than Alternatives.

DW: The Alternative stations weren't
given anything either. | think that a lot of
people on the Rock side would like to
think that. It would make it easier for
them to go home at night, but | don't
think it’s so.

R&R: So your point is that you have
to ask for everything, and just because
you have to ask doesn’t mean that you
can make the Alternative promotion
departments the scapegoat.

DW: Ultimately, from the promotion
side of the business, it comes down to
who is first on my record, who is spinning
my record, and who is selling my record.
Those are the only things they give a shit
about. They don’t care who reports to
what if you are the Active station helping
them in their cause. | know both sides of
it. My wife works in promotion, | have a lot
of good friends who work in promotion,
s0 | understand the other side of the
business. The only thing that may be
different is that, from a national stand-
point, some labels may value an Alterna-
tive add more then they do a Rock one,
but | really can’t speak for them.
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happenad at 2 Counfing Crows show
“at the State Theatre in Downtown'

Datroitu-the surnmer-of 94, The

- Tormat wag hitting s stride, #nd

suddenly ihe music was approach-
ing the mainstream. |F was stil at
the tire when you could spend
anpugh time with COs 1o get to
know all of the songs. | was
standing at the sound board with
our 89X Image Progucer, Terence,
"Sultivan Street” started up, and we
both started singing at the top of
aur fungs. | looked around and
noticed that the peapls in our

 victnity didn't exacily appreciate our

yotal talents. After a slight
embarrassing pause, we cortinued,
and | s1ilt-belizve wa provided some
much-needed vocal harmony:

R
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hip-hop INn The aLTterNative WOoRLJ

It sells, it requests — but is it Alternative?

For the past few years, the musical theme for Alternative has pretty much
been that there is no musical theme. As a format, we embraced everything
from pop acts like Natalie Imbruglia to harder rock acts like Rob Zombie.
While things haven’t necessarily changed, there is a rising storm that has
been gathering on the horizon for some time. It is hip-hop, and its influ-
ence on pop culture, music and tomorrow’s listeners can’t be denied. The
question that the format must face, then, is: Do we deal with hip-hop? And

if so, how?

>TheIR FANS arRe YOUR faNs

We all know that hip-hop is a cultural
movement of staggering proportions,
and it is becoming increasingly impor-
tant to the young people who currently
listen to Alternative stations. At least on
the young side, hip-hop fans are your
station’s fans. The reasons for this aren’t
hard to fathom.

“There was an article in Spin
magazine that we sent around to
clients last summer,” says Jacobs
Media consultant Dave Beasing. “It
was called ‘White Boys Who Say “Yo.”
It was a great article that examined
what, on the surface, is a bit of a
perplexing question. You have these
suburban white kids who have been
nowhere near an inner city who love
hip-hop. What do they culturally have in
common, and how do they relate to
some of this music? One of the
answers Spin came up with was that
you can't piss off your parents by
playing Pearl Jam in the upstairs
bedroom anymore. Each generation
likes to come up with its own music

If you went to the Hard
Knock Life tour and took
a survey in the arenas
where it is playing, |
bet a good chunk of
people there are listen-
ing to the Alternative
radio station.

>Tom Calderone

= =

that helps to set it apart culturally from
the generation before. Crankin’ some
rock 'n’ roll just doesn't cut it for today’s
teenagers. Mom and Dad aren't scared
at all, and if your music doesn’t piss off
Mom and Dad, what good is it?”
Whether it’s to piss off Mom and
Dad or for some other, more esoteric
reason, the fact is that hip-hop has
increasingly become a part of young
white culture. “If | were to go into the
average 18-24-year-old male’s bed-
room and look at his record collection,”
states Interscope’s Brian MacDonald,
“I would not be surprised at all to see
Limp Bizkit next to the Beasties next to
Wu-Tang Clan next to Nas next to 2Pac

next to Korn next to whatever. Run
DMC and LL Cool J were making
records in the early '80s, and it's now
1999. There are 18-year-olds out there
who have had hip-hop played around
them for their entire lives. It is abso-
lutely no big deal for them to hear hip-
hop, whether it's on MTV, the radio or
at home on their CD player”

MTV Senior VP/Talent and Music
Tom Calderone agrees. “What I've
seen of hip-hop is the multicultural
outlet it has become. If you went to the
Hard Knock Life tour and took a survey
in the arenas where it is playing, | bet a
good chunk of people there are
listening to the Alternative radio
station. The big joke about seeing the
show here in New York was that there
were a lot of Offspring T-shirts there”

»P3RT Of The MeaINStREeaM

“They are using hip-hop music to
sell Coca-Cola, McDonald’s and Sprite
on prime-time television commercials,”
says MacDonald. “So hip-hop has
clearly entered the mainstream. But
formatically at radio, people are still
very narrowcast about it, as far as
what the upside could be. At the end of
the day, you look at the artists, and it's
probably going to be carried forward
just like every other popular form of
music that started from the black side
and rolled into the white side, from
Chuck Berry to Elvis, from Run DMC to
the Beastie Boys.”

WXRK (K-Rock)/New York PD Steve
Kingston has been on the forefront of
using hip-hop as a tool to reach his
audience, and his comments echo
Calderone’s: “| don’t know where the
common ground is between DMX and
Rage Against The Machine, but you
can bet that a portion of the audience
that hears Rage Against The Machine
on K-Rock will go to the Hard Knock
Life tour with DMX and Jay Z. They are
one and the same people.”

“If you break down what's happen-
ing on the street right now,” states
KITS/San Francisco MD Aaron
Axelson, “it's undeniable that there is
this cross-pollination of kids who are
your core listeners. They are expand-
ing their musical boundaries and their
musical horizons to encompass other
forms of music, particularly hip-hop. It's
not uncommon to see a kid going to a
record store to buy both a Rage
Against The Machine and Wu-Tang

Clan record. Does that mean you have
to play a Wu-Tang record? Absolutely
not, but you should be very sensitive to
the street for an artist, like Eminem,
who is pushing the boundaries and
can be shared by different formats”

>9 GenerationaL
CROSSRO8AS

So hip-hop is clearly a multicuitural
trend of deep significance, but should a
format that found its legs with Pearl
Jam and Nirvana react to it? “Alterna-

I don’t know what the
balance is, but that's .
a zone | am willing

to explore.

>Steve Kingston

tive radio is at a crossroads right now,”
states Calderone, “particularly when it
comes to how many years it has been
a format. If your 7pm-midnight daypart
is primarily aimed at 18-24-year-olds,
how old were they when Ten by Pearl
Jam came out? At the younger end of
that, they were 8 years old. So how
relevant right now is Pearl Jam to that
audience? I'm not saying not to play it
anymore; I'm just saying that there is
going to be a huge opportunity for
Alternative to be really aggressive at
night. Everyone needs to rethink the
7pm-midnight daypart, in particular,
and see how aggressive they can be.

“Right now, since we find that 77%
of hip-hop is purchased by young white
adults 18-24 years of age, those
bodies are going somewhere, from
Alternative radio to aggressive Top 40s
to, perhaps, the Hip-Hop station in the
market. What you have to look at right
now is not necessarily if you should
play Jay Z on your station or not, but
how aggressive you should get with
the new music.”

*Serve TWO MaStens

“You really have to keep an eye on a
couple of segments of your audience,
explains Beasing. “We're pretty much
drawing it along the lines of Generation
X and Generation Y. The good news is
that Generation Y appears to be into the
music that we've been playing all along.
The bad news is that Generation Y also
loves a lot of other stuff that Generation
X doesn’t. You have to find ways to
serve these two masters. For a song
that doesn’t cross those lines, like the
Beastie Boys’ ‘Intergalactic’ did, a lot of
dayparting has to be done. You start
with a lot more of this younger-appeal,

>>Continued on page 50
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rhythmic music played at night. Once
you see what the hits are and which
songs will cross over generationally,
you can play them in other dayparts
as well”

“A lot of the Alternative stations
have large young constituencies that
listen to them,” says Kingston. “Even
stations that enjoyed the benefits of
being the first to play Pearl Jam have a
lot of 18-24-year-olds listening to them.
Those that have a young constituency
listening to them should find a way to
embrace this style of music in some
capacity in some daypart, because, to
me, it is part of being Alternative.”

So how big is hip-hop going to get in
terms of Alternative radio? “Nobody
has a crystal ball and knows for sure
how big this is going to be and whether
this appeal is going to last,” answers
Beasing. “We can’t predict tomorrow'’s
music any better than they can predict
tomorrow’s weather, but the sateliite
maps do seem to have a front of this
stuff on the way.”

»GRIPPLING WITh Jay 2

Michael Papale, who is currently
working with the management group
The Firm on acts like Orgy and Korn,
brings up a common reaction from
programmers about existing hip-hop
artists: “When it comes to an artist like
Jay Z, I don't know if it particularly fits.
Jay Z is fantastic. | love his work, but |
don't know if it necessarily fits. The
reason | say that is that some of the
programmers | have talked with have
had similar discussions with their

You look at the world

of hip-hop musie, and
it'’s just so massive
right now. I think that,
from an Alternative
programming
standpoint, there must
be some way that we
can tactically tap into it.

>Aaron Axelson

audiences, and while they have found
that some of their audience does like
this music very much, they really don't
want to hear it on the Alternative radio
station.”

In other words, it is one thing to say
that your listeners are going to the
Hard Knock Life tour, but it is another
thing to put Jay Z on the air because
they are. There seems to be a very
wide and untapped common ground
where the DMX and Rage Against The
Machine fans overlap, but can — and
should — Alternative take advantage
of it?

“I don't know what the balance is,”

U uz22le G

Kingston honestly states, “but that's a
zone | am willing to explore. | don't
think you will be hearing a hip-hop
specialty show on stations like K-Rock
any time in the near future. But
somewhere in there | feel there is an
appetite for this music. How we
program it, when we program it, and
what we sequence around these
breakthrough songs by the artists who
cross over is still open to question.”
“You look at the world of hip-hop
music, and it's just so massive right
now,” says Axelson. “| think that, from
an Alternative programming standpoint,
there must be some way that we can
tactically tap into that massive world.
We've never dealt with this, but why
not play a record that is in that world?
Usually our cume records are shared
with Rock or Pop/Alternative stations.
This is a more unorthodox thing, but
why not? Let's share some cume-
driven records using hip-hop artists”
Axelson is sensitive to the question
of playing established hip-hop artists.
Itis a road he doesn't feel is worth
traveling. “Hip-hop is a situation where
the image of the artist is just so
important. You have to be very careful
in defining or watching how a record
shapes up. In the Eminem case, that's
an artist we played first. We played the
record and had a good two-week jump
on every other station in town.”
Because of the modest moves the
format has made thus far — almost
exclusively with Eminem — the
question it is grappling with is whether
it can continue to own Eminem’s image
in the face of massive crossover airplay
with the Urban or Hip-Hop station.
Axelson sees it this way: “Do you
continue to try to own it? A lot of it has
to do with strong ownership and
imagery. A lot of it is how you present a
record and try to image it as cool,
regardless of what other stations are
playing it. In a way, 1 think you can
somewhat validate a record simply by
saying, ‘Hey, this is cool. This is hip.”

>be aGGRessIve, be carefuL

While most of the programmers | talk
with see dealing with hip-hop as an
eventuality rather than a possibility,
perhaps the most pressing concerns
are which artists to play and how to play
them. Whenever | think of this topic, |
can't heip but quote Kingston’s perfect
summary of his approach to hip-hop:
“We play these songs responsibly”

“First and foremost, what we've built
here are Rock stations,” warns
Beasing. “So, whatever we do has to fit
within that context, at least for now.
Over time, if it makes sense to evolve
these radio stations in a direction that
changes that definition, then we’ll see if
we can get that done. But for now, we
have to go a little bit slower and make
sure that whatever we do fits within the
context we have built”

“| think one of the ways to take

>>Continued from page 48

advantage of hip-hop is in being
aggressive and looking for the next
wave,” explains Axelson. “You have to
look for the next Everlast and the next
Eminem. We need to find artists that the
format can jump on first, and hence own
the artist and create the imagery of
these new potential crossover artists.

“It is different to own them early, as
opposed to the Jay Zs of the world or
the Busta Rhymeses. They've already
been branded. They are pure hip-hop.
It's kind of hard to take a record like
that and reinvent it. It's been typecast,
and your general public already has a
perception. But if there is something
new with no baggage and you can find

A little hip-hop goes
a long way.

>Steve Kingston

it on the street, like the Eminem record,
that may be something that could
bridge the gap.

“Records like that are somewhat
more palatable in what you are doing
as a radio station. Those are the
records you need to find and be
aggressive in combing the streets for.
Whether you put them on a specialty
show or daypart them into nights, that’s
the trick. That’s what Kingston did in
New York, and we did in San Francisco,
on the Eminem record.”

Even if you are careful about the
artists you pick, pfaying polarizing and
risky artists generally means adopting
a fairly standard radio strategy:
dayparting. “A little hip-hop goes a long
way,” quips Kingston. “l don’t think the
essence of any Alternative station
should or will be hip-hop.”

»The availLabLe audience

Calderone and Beasing already
discussed the importance of dayparting
and readdressing the 7pm-midnight
slot. When | ask Calderone about the
problem of having two different stations
— a day station, and a different one at
night — he responds, “l think it's taiking
to the available audience. You know
who is sampling your radio station at
what times and where the most
available time is. It is there that you can
make up a pretty good recipe for the
radio station.”

“If a station sounds completely
different at night, that wouldn't be
good,” says Beasing. “However, if there
were some slight differences that make
sense based on the available audience
at those two times, then you're only
doing what’s been done for years, not
just at this format, but at CHR as well”

“This is a whole new territory for this
format,” concurs Axelson. “It's in its

>>Continued on page 52
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Time Bomrb Records

It was April of 1991, and | had
just started working the Primus
record Sailing the Seas of Cheese.
My first experience with Primus was
when | hoppzd on the tour bus from
L.A. to San Diego, where they were
going to cross the bcrder to lay a
venue in Tijuana. The whole way
down there, | was freaking out and
thinking, “Tt ese guys are so weird.
| don’t even know wkat the hell | am
going to say to them " ‘What made it
worse was that | still had ano-her
two weeks 01 the bus with them
from there. | laugh aboJt it ncw,
because thev are great friends, and
working their records really
faunched my career.

© 1999 R&R Inc. All nghts reserved
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infancy, and you can’t be too aggres-
sive, because it is still very polarizing.
The key word here is ‘dayparting.’ This
style of music has a ot of attitude, and
it really is defining a cuiture. It's
important to be sensitive to that, but at
the same time not be too aggressive
with it. You don’'t want to push the
envelope too far”

The programmers that
I have talked with have
had similar discussions
with their audiences,
and while they have
.found that some of
their audience does
like this music very
much, they really

don’t want to hear

it on the Alternative
radio station.

>Michael Papale

9 SPECIFIC STRITEGY

There are a few things to keep in
mind when trying to grasp the wide
audience overlap between the dispar-
ate styles of DMX and Korn. The first is,
obviously, that there is an overlap. As
Kingston already stated, this is an
untapped area for Aiternative radio to
take advantage of. The other thing is
that these are very different and
polarizing styles. Very few stations will
be willing to take the steps any time
soon. As a result, Aiternative radio can
afford to be cautious, at least for now.

Axelson describes his strategic view:
“l don’t think we are at a point right now
where we take that information and
completely realign or reinvent our-
selves, but | think it's important for you
to look at that and sort of strategically
implement hip-hop into your radio
station in some capacity. it might be
just with your Saturday night under-
ground beat show, like Jason
Bentley’'s [on KROQ/L.A.] or Liguid
Todd's [on WXRK] or my show. It's not
doing a complete face lift of your radio
station. It's certainty not going, ‘Okay,
we were the Rock station, but now
we're going to be the Hip-Hop station,
because that's the flavor of the month!
You don’t want to be too aggressive.”

>MUSIC MIRRORS
the cuLture

One of the things that Axelson sees
is that the hip-hop influence is part of a
wider cuitural shift toward integration.
Our generation is not as segregated as
our parents’ was, and the generation
growing up now is less segregated than

ours. Hip-hop is only the musical
embodiment of that. “You are starting
to see on the streets that these kids
are not as segregated as they used to
be. It's not like, 'Here are the white
alternative kids — they listen to
Nirvana. Here are the urban ethnic
kids — they listen to Run DMC! It's not
like that anymore. On the streets you
see kids biending together — the Asian
community with the white community
with the African-American community.
They are all living their influences on
the street. The by-product of this cross-
poliination on the streets is bands like
Korn. Korn is the perfect example of a
band that has bridged the gap be-
tween hip-hop and rock.”

At the station levei, Axelson feels
it's important to keep a close eye on
both the music and the cultural shift.
“It's very important to remain sensitive
to what’s happening on the street and
seeing these cultures blend together. |
think the great thing about it is that
you can take all of these various forms
of music that have a lot of passion,
and they are all somewhat coherent,
which is a big part of the reason |
think this format is thriving now.”

*hip-hop and aLTernaTIvVe
CLUSTERS

Since Axelson was so outspoken on
several levels about both the cultural
significance of hip-hop to his audience
and the practical importance of
integrating it on his station, | asked if
he would go into more detail, based on
his experiences at KITS, in terms of the
active music that is working for him and
how it relates to hip-hop. “For me, the
format has several clusters of music
that are just so strong for us right now,
and it seems to me that hip-hop fits in
with them: the extreme stuff tike Korn
or Limp Bizkit or Rage Against The
Machine; the beat-driven stuff like the
Beastie Boys or Everlast; and the
electronic-based stuff like Prodigy,
Fatboy Slim and the Chemical Broth-

Right now, since we
find that 77% of
hip-hop is purchased
by young white adulis
18-24 years of age,
those bodies are
going somewhere.

»>Tom Calderone

ers,” he explains. “The great thing

-about all three is that, A) They have an

immense amount of passion — there is
so much loyalty and passion among
the audience for each of them — and
B) they all work together. You can hear
that in an average quarter-hour/half-
hour break. It sounds relevant. It

sounds like the lifestyle. It sounds
upbeat, and it's engaging. These are the
three clusters that are researching,
requesting, selling and reacting.”

*FUTUReE decisions

For radio stations, the difficulties in
deciding if or how to deal with hip-hop
pale in comparison to the bigger
strategic decisions that wiil have to be
made in the future. Whenever there is a
generational line that approaches as
your audience ages, you eventually
have to decide to either age with the first
generation or embrace the new one.

“There is a choice that needs to be

Crankin’ some rock 'n’
roll just doesn’t cut it
for today’s teenagers.
Mom and Dad aren’t
scared at all, and if your
music doesn’t piss off
Mom and Dad, what
good is it?

>Dave Beasing

made down the road,” states Beasing.
“Either you follow your original audi-
ence as they age, or you lock in the
demographic window and take with that
whatever tastes the younger listeners
are bringing in. Most of the time, |
believe that it is probably best to lock in
the demographic window and take what
comes through.”

These types of decisions are the
ones that freak out the sales depart-
ment. If you ask them, they will always
reply, “Pick whatever demo has the 25+
listeners!” But, as Beasing warns, “The
problem is, is there really an opportu-
nity there? The first thing is that the
generation that is aging is smaller than
the generation that is coming in, so
that’s going to eventually be a very
desirable audience to reach, if only in
terms of their mass numbers. Also,
there are so many stations already
specializing in the beginning and
middie of the 25-54 range, it's going to
be tricky to try to compete in that area
as the audience ages.”

The consensus is overwhelming that
hip-hop is a cultural force, a force that
younger Alternative listeners embrace
wholeheartedly. While no other format is
pushing Alternative to jump into the hip-
hop waters any time soon, it is certainly
a music genre that will eventually need
to be dealt with. You can be sure that if
the format decides to ignore the desires
of the youth of America, the same thing
will happen to Alternative that happened
to many of the AOR stations that
decided to ignore the angry, youth-
focused grunge music that started in
Seattle almost ten years ago.

www americanradiohistorv com

- music

_GL'CE‘RHG'CIL/E‘

WFNX/Baston

One of the most memarable
gxpariences for me would be from a
music fan's perspective. When | was
at The Buzz in Houston (KTBZ), | was
doing my aftarnoon show, and | had
Soul Goughing come in when they
WEe promoting fresksnbie Bhss live
on the air. | wasn't familiar with that
band: up uatil that time, and we were
just playing the single. They came in
and did three songs on the air, and |

was Just 5o Blown away by the whola

vibe of the band that thay instantly
became ane of my fawrite acts. I'm
a supertikq fan now. They're great to

5088 live on stage, but siting two feet

from M. Doughty whils he’s dmng

“that crazy hand motion thing he -
 does when he sings was really a

quintessential music fan moment, -

o its tuugh fof me to ‘Turge«t

o s
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? the new album Managementi: Warren Enfner Management ©1999 London Records www, imperiziteen.co

S0 YOU WANTED A STORY...

KROQ, Live 105 Top 5 phones!,
WBCN new this week!, WFNX,
99X new this week!, KNDD
#3 phones, WOXY #1 phones,
KWOD, WMRQ, WEQX
new this week!, WEJE,
KNRQ, WDST, KJEE, WBTZ
new this week!, KHLR

JUST CONFIRMED:
Opening slot on entire Hole
tour, beginning in May!

l
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The GOO GOO dOLLS:

busy and "diz2y"

A band that started at Alternative explodes all over the map

>DY SRY danieLs

Alternative radio sharpens the double-edged sword of a hit single like
no other format. Ask any programmer what they feyvently seek, and they
will respond, “Hit records.” How big a hit is another matter. There seems to
be a point where a hit can actually be too big. That’s when the biade is
raised to slice the head of relevance right off of its unsuspecting (and often

undeserving) victim.

You got too big. You crossed formats.
- You're not Alternative anymore.

I've witnessed many an act get
penalized for the crime of writing a mass-
appeal hit. Sometimes the act had a
novelty song and deserved a quick and
painless execution. Other times, as any
alternative festival-goer will testify, the act
had one song and nothing else. Again,
consider it a mercy killing.

>TemptineG fate

There have been times, though, when
Alternative relinquished real flesh-and-
blood talent to other formats because the
act let their hit get too “big.” Recently, no
act from the Alternative universe has had
a bigger hit than the Goo Goo Dolls did a
few years back with “Name.” And then
the Goo Goo Dolls did the unthinkable:

| feel proud that
something we did as a
band was able to tran-
scend every format in
radio and get to every
listener it could.

We’'re glad that those
songs were able to
stomp every limitation,
genre or faction that
exists in the music
business today.

The fans believed in
the songs, and that’s
what matters to us.

They followed that with an even bigger
record, “Iris” Then, as if tempting fate
and daring the blade to come roaring
down, they had yet another multiformat
smash with “Slide”

Put the whetstone away. This is one
act Alternative had better recognize,
idolize and prioritize, because the
Goos may be the most real victory the
format has posted outside of the
Beastie Boys. This is a band that, as
Goo member Johnny Rzeznik says,
“played every dive in America three
times — on every record!”

Dating back to 1986, the Goo Goo

Dolls did what any earnest band from
Buffalo does when it leaves the garage.
They loaded the van, drove to the
nearest joint that would let them plug in,
and they played. Rzeznik recalls, “We
were lucky if we made enough money
to put gas in the van. We ventured out
of Buffalo and relied on College radio to
help us build a regional base.

“We never even thought about
success. We just went and asked
College radio to help us play another
town. When we started, alternative
meant ‘alternative to the mainstream.
We played because we loved playing,
to three people or 300.”

Years passed, and the Goos
remained faithful to the road. While
they slugged it out, they built a small,
but real fan base that craved their
melodic hard rock. A similar, earlier
precedent might be Cheap Trick, a
band that defied all pat descriptions,
and, like the Goos, found hit singles to
be both a blessing and a curse.

Rzeznik recognizes the duality by
saying, “l feel lucky to have written a
couple of songs that affected a lot of
people. | feel proud that something we
did as a band was able to transcend
every format in radio and get to every
listener it could. We're glad that those
songs were able to stomp every
limitation, genre or faction that exists in
the music business today. The fans
believed in the songs, and that's what
matters to us.

“Those songs weren't written to be
hits; they were honest statements.
When they became hits, it just vali-
dated the real feelings behind them.”

*PROS and cons

Still, Rzeznik is aware of the doublie-
edged sword. He weighs it thusly,
“There are pros and cons to big hit
singles. Pro, you play in front of a lot of
people who know your music. Con, you
have a small group of people vocal
about you ‘selling out’. Sell out? When |
wrote ‘Name, we weren’t even close to
making a living. | still relied on my wife's
paycheck to pay rent. We didn’t even
really get an understanding of what a
hit felt like. When ‘Name’ was No. 1, |
read a headline that said ‘Goo Goo
Dolls: Kings of the Semi-Obscure! |
thought, ‘Great that's what it's come to.”

But there was more yet to come,
and just in the nick of time. Rzeznik

allows that he and bandmate Robby
Takac (bass/vocals) were thisclose to
saying, “Adieu Goo,” when their fifth
full-length effort, A Boy Named Goo,
finally broke. (Drummer Mike Malinin
replaced longtime Goo George Tutuska
after Boy). Says Rzeznik, “l had to
think about earning a living. We had
been working for 10 years and couldn’t
seem to catch a break.

“I spent time between touring
working with [indie promoter] Bruce
Moser at Could Be Wild. | thought,
‘Well, maybe | can be a record
promotion man for a living. Working
there, | learned how important it is to
appreciate radio airplay. | saw how it
doesn't hurt to respect programmers
and say thanks for them playing your
record. They have a million songs to
choose from, and I'm grateful that they
chose mine” .

Promotion’s loss was music’s gain,
as the Goo Goo Dolls would make a
“Name” for themselves. Even that
success wasn't predestined. Recall
that at the time “Only One” was the
emphasis track the Goos’ hopes
hinged on. “Name,” as legend has it,
broke because several key stations,
inctuding Goo gurus KROQ/L.A.,
started playing it.

There would be no such luck
required for “ris,” the Grammy-
nominated monster from the City of
Angels soundtrack. “Iris” was a song
with a power that could not be con-
tained, sweeping up the Alternative
chart in record time and going on to
dominate every format where a guitar
is allowed. “Iris” is, and will be, a
timeless classic. No research, no PD’s
opinion, no writer's pen will ever
diminish its awesome force.

>NO LLUSIONS

Which brings us to just how big the
Goo Goo Dolls can become. They have
outlasted many of their earlier, more

wwWwW americanradiohistorv com

critically heralded peers like the
Replacements and Husker Du. They
have had a string of hits that are
seemingly destined for classic status.
Now, the mainstream media is begin-
ning to fall in love with Rzeznik’s movie-
star good looks. The band has dutifully
played every radio station’s birthday
party, festival and holiday concert. They
have given us great songs.

Rzeznik doesn't pause to consider
the outcome, stating, “I'm too busy to
think about the future. I'm enjoying
every minute right now. We'll finish this
tour, take some time, and we’ll write
more songs.

“| won't consider expectations when
I write. Writing is selfish, in a way. | don't
write for a record company, critics or
even fans. | write songs | believe in. If
they are hits, I'll be thankful. If not, that's
alright with me. | come from Buffalo.
Buffalo has been called ‘The city with
no illusions.’ | have no illusions about
success. When a kid asks me for my
autograph, I'm flattered.

“A critic asked me, ‘Now that you've
gotten so big, don’t you worry about
the fall from success?’ | told him, ‘Who
says there will be a fall? Maybe ['ll just
know when to walk away with my
dignity intact.”

Whatever Alternative radio does in
the next year, it better not let the Goos
get away.

© 1999 R&R Inc. Al rights reserved
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ROCR IS dead

Consultant Jeff Pollack on the state of the format’s music

«

In one way or another, Jeff Pollack has worked with the Alternative format
for a long time. He has also worked with some of its best stations. All along,
Pollack has never been afraid of upsetting the apple cart when he felt it was
important. it has made him somewhat of a polarizing personality for those in
the format. However, whether one agrees with his comments or not, one
cannot deny that Pollack tends to bring up the difficult issues, and he does it
in such a way as to make one think. We are in a very interesting time musi-
cally, and when | asked Pollack to give me his thoughts on where music is
today, he did so with his trademark disregard for political correctness and
called it the way he sees it. | wouldn’t have it any other way.

>The NeW MaINstReaMm

For nearly*two years, people in both
the radio and music industries have
been talking about a slump with regard
to rock and alternative music. The
signs are everywhere. The sales of
rock and alternative albums have been
disappointing; the callout research
scores, with a few notabie exceptions,
have been lackluster; the ratings of
Alternative and current-driven Rock
stations have dipped, etc.

But the question no one seems
prepared to ask yet is: Are we seeing a
fundamental shift in musical tastes,
and is rock, as we know it, changing
forever? We believe that the answer is
yes. Rock is changing in a fundamental
way. We see a fusion of rap and rock
that is permanently altering the
landscape.

Without question, the new musical
mainstream is centered in hip-hop, not
rock. You only have to look at what's
selling to recognize the trend. In the
SoundScan reports of the top 200
album sales for the past two weeks
there were only three or four rock acts
(Offspring, Korn, etc.) among the top
30-selling albums. In the top 50, there
were only 10 rock acts. This is not an
isolated instance. All year, the best
chart performance was one week with
six rock acts making the top 30, and a
few weeks when five made it that high.
Also compounding the problem for rock
is that the quality of pop music (as

Rap, which has been
considered unlistenable
by many baby boomers,
has become the musi-
cal style of choice for
their children.

evidenced by the new Robbie Williams)
is now consistently better than most
rock releases.

There’s more evidence in the
Recording Industry Association of
America’s just-released 1998 Con-
sumer Profile. According to the study,
while “rock” remains the most popular
genre of music (as described by the
consumers themselves), its percentage

of sales has been dropping for years.
Rock’s share dropped by 26.5% from
1997 to 1998 and by 36.6% from '94 to
'98.

Let's look at what is selling and
reacting in the roeck world. Most of

Without question, the
new musical main-

stream is centered in
hip-hop, not rock.

what's working is a little right-of-center
or a little left-of-center. To the right, a
number of pop-leaning acts such as
Dave Matthews Band, Matchbox 20,
the Goo Goo Dolls and Third Eye
Blind have broken through in the past
few years. But these acts are arguably
more pop than rock, and they will only
break through if they have hit singles
that get cross-format airplay.

Aside from pop crossovers, the big
rock hits come from the other ex-
treme: hard-rocking acts, many of
which have incorporated elements
borrowed from rap. Groups such as
Korn, Rob Zombie, Orgy, Rage
Against The Machine, Limp Bizkit and
Marilyn Manson routinely sell many
more albums and concert tickets than
most old-line mainstream acts and are
now consistently among the airplay
leaders.

What about the rest of the rock
world, the straight-ahead music that
has always been viewed as the
mainstream? There’s a lot of innocu-
ous music now that falls in the middie
that doesn’t sell, doesn't test, and
doesn’t get requests. It is now a rare
exception when you hear a great rock
single (like the new Manic Street

Preachers) that blows you away.

Even more disturbing is the fact
that recent albums from many influen-
tial artists have not sold up to their
previous standards. And it's not just
the heritage acts. When you consider
that each of Pearl Jam’s last couple of
studio albums (even though they were
good records) have, to date, barely
scanned more copies than their Vs.
album did in its first week, you get a
sense of the extent of the drop.

it's not complicated why there has
been a gigantic shift. Quite simply, rap
has been around for 20 years. Its
impact on pop cuiture, not just music,
is evident everywhere: language,
clothing, etc. (And it's not just the U.S.
Around the world, rap has had an
equally large impact. For example, in
France, rap is far and away the most
popular genre of music with 15-24s.)
So the real question should be, why
shouldn’t rap and hip-hop be having
an equally powerful impact on other
music genres? Even Spin magazine,
the longtime alternative music
authority, is featuring Eminem and
Lauryn Hill as their top music stories
this month.

Clearly, it's a generational thing.
Each succeeding generation develops
its own tastes, and it's a fact that these
preferences are often for the very
things that their parents dislike. Thus,
rap, which has been considered
unlistenable by many baby boomers,
has become the musical style of
choice for their children. It's no
different than the reaction of the
boomers’ parents when they first
heard Elvis or the Beatles.

What are the implications of this
shift for rock-oriented radio formats?
As always, the musical landscape will
be influenced by demographics, and
now the youngest baby boomers are
35 years old. So, for the first time in
the rock era, there are no baby
boomers in the 12-34 demos who
grew up listening primarily to rock.

The shifting tide will mean little for
Classic Rock stations, which will
continue to follow their baby boom
audience to the grave. For heritage
Rock stations, it will mean a continued
de-emphasis on new music. For many
of these stations, it's already difficuit
to find enough new music to play. The
hard stuff is too young, and the old
mainstream acts are too tired, so
there’s not much left. Many of them
have already become little more than
Classic Rock stations themselves.

At some point, we believe, Active
Rock stations will have to cut the cord
and give up the classic hard-rock acts
that the under-30 audience doesn’t
care about. In intensely competitive
markets, we already see that Active
Rock stations have started to concede

www.americanradiohistorv.com
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these acts to the Classic Rock
stations while playing Korn, Marilyn
Manson and Kid Rock around the
clock. In other words, the future of this
format is likely to be Extreme Rock.
The problem now is that the demos
are considered too young to be
sellable except in a cluster.

For Alternative, ironically, it may be
easier than for the other Rock
formats. Without question, the drop in
the quality of and appetite for new
rock was, at feast in part, responsible
for the decline in the fortunes of the
Alternative format. In the RIAA study
quoted above, there was an 18% drop
in sales in alternative music from '97
to '98. So while we’ve entered the
“corporate” era of soundalike, generic
alternative music, the format has
begun to rebound, largely because
individual stations have made the
choice to either-go much more pop or
more “extreme.”

The most interesting new situation
has been the debate about Eminem
at Alternative. While some consider
Eminem the new Vanilla ice, the fact
that he is getting so much airplay at
Alternative is significant. Perhaps the

It’s naive to assume
that the same forms of
rock will continue to be
as popular with new
generations.

novelty aspect of Eminem may doom
him to no more than his aliotted 15
minutes, but Everlast is here to stay.
Mainstream rock, as we know it,
will never die completely (if only there
were more new records like
Buckcherry). There are too many
people who grew up with this music
for that to happen. However, it's naive
to assume that the same forms of
rock will continue to be as popular
with new generations. What we're
seeing now is a new rock mainstream
emerging. And it's coming in new
forms that challenge the establish-
ment ... the same as it ever was.

© 1999 R&R Inc. All rights reserved
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- THE SECOND KORN KALL-OUT RESEARCH CHAMP!

R&R Aternative (€)  R&R Active Rock )

Modern Rock Monitor 21° - 18°
Acive Rock Monitor 14*

Weekly sales have doubled since the release of

“Freak On A Leash”
- Album Certified DOUBLE PLATINUM...and counting!

FAMILY VALUES ALBUM WILL SELL OVER 100,000 records first week...
m Breakthrough Rotation - 25x This Week!

o F[EIH On A Lea

lrom the deuhle platmum album

- FOLLOW THE LEADER

Produced by Steve Thompson, Iohy \'Mﬂt KORN Mt

- Mised by Brendan 0'Brien : : é‘?_@ =
‘Management: The Firm i 5 I
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“ANTHEM FOR THE YEAR 2000"

From the new album NEON BALLROOM
0 ApD!!
WXRK - ADD!!
R&R Alternative (D) - (O -

R&R Active Rock ()

BDS Modern Rock 19* - 14*
BDS Active Rock 14*
Produced and recorded by Nick Launay
MOST REQUESTED AT ALTERNATIVE & ROCK RADIO!! fonagement. ot Hstson o o Waeor Mragemert
SOLD OUT Tour Just Completed! www.silvercharnet.com  www.chairpage.com
Performing on David Letterman May 4th SEpree
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new challLences,
NneuJ OPPOoRTUNITIES

Paul Jacobs on selling the format

jacobs media

As GM of Jacobs Media, Paul
Jacobs has been working with
the sales departments of Alter-

native stations for more than ten years. At the same time, he has worked
tirelessly with agencies and national clients to promote the benefits of
the Alternative listener. Quite simply, there is no single person with a
better perspective of where the Alternative format is nationally regards
to sales, a statement borne out by the following wide-ranging interview.

R&R: Let'’s start off with an overview
of how the format is doing nationally on
the sales side.

PJ: The good news for the format is that
the audience has aged. Forty percent of
the alleged Generation X target is over the
age of 30, so the ability of the format to
garner better 25-54 numbers is there. If
you look at the fall book and stations like
WXDX in Pittsburgh, for example, they
were No. 4 25-54. WRZX in Indianapolis
was also strong.

R&R: | assume that's with making
very few compromises in programming.

PJ: Absolutely. These are really well-
programmed Alternative stations that
have aged their audiences. That's the
good news. Unfortunately, that is still not
enough to drive most of these stations
higher up on the 25-54 ranker. For better
or for worse, this is still an 18-34 format.
Even though a lot of these stations are
doing better in the demo, it is still not
enough. If your station is No. 7, you're
still nowhere. The challenge to legitimize
the value of 18-34 remains.

The fact that we are in 1999 and a lot
of these stations are now 5 to 10 years
old has helped. They have been on the
buyer’s radar screen for a fong period of
time. It is no longer looked at as a
faddish format. It clearly has legs. It has
survived competition from Active Rock
and Modern AC, and so it’s got a lot of
things going for it. It’s funny, though,
because when you ask me about a
national perspective, | aimost have to
look at it locally. As | travel from market
to market, 'll be with some sales staffs
that have done a masterful job of
positioning the value of their 18-34s so
they are getting 25+ business. Then I'll
be in other markets where the sales staff
has done a poor job, and they are
complaining because all they have are
bars and beers on the air. Just to single
a few out, again, WXDX in Pittsburgh,
The End (KNDD) in Seattle, KNRK in
Portland, The Edge (KDGE) in Dallas —
these stations have done a great job of
constantly hammering home the
perceptual message, and they are really
eliciting a lot of change.

R&R: Aren’t those buys made on a
local level though? When you are dealing
with national agencies, it is still cost-per-
point and a 25-54 world, isn’t it?

PJ: Itis, and here’s the warning shot

across the bow: About two weeks ago, |
came upon an article about Volvo. Volvo
has announced they are going to
allocate all of their advertising budget to
Generation X. I'm reading this, and I'm
getting excited about the possibilities.
However, 100% of the budget went to
the Internet! They bypassed radio and
went straight to the Internet.

So, there is change. | am seeing a
better understanding of what is making
up 25-54. It's now two different genera-
tions vs. one. There is a better apprecia-
tion for what the Generation X “slacker”
image is and isn’t. But then when you
read about a company like Volvo saying
that there is a better way to reach them,
| start getting nervous.

R&R: Why do things like the Volvo buy
happen?

PJ: First of all, | think it is a radio
problem. Number one, as a medium,

For better or for worse,
this is still an 18-34 for-
mat, and the challenge
to legitimize the value
of 18-34 remains.
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radio has obviously not positioned itself
effectively for Volvo. Number two, radio’s
inability to master the Internet on the
sales side shows that we were unable to
go to Volvo or that Volvo was not thinking
about radio as a way to mesh radio’s
cume with the Internet. And number
three, the Internet is the flavor of the
month. | worry that as advertisers are
clearly recognizing an opportunity with
people in their 20s and early 30s, if
radio, and specifically Alternative, hasn't
positioned itself properly, we are going to
miss the brass ring again.

R&R: So the importance of embracing
new technology like the Internet goes far
beyond just programming to listeners. It
has definite sales implications.

PJ: There’s no question. The Internet
is a two-headed monster. For the
programming departments, it's a
promotion vehicle. But for the sales
departments, it is an adjunct that they
have to embrace. The Internet provides
a number of things: First of all, it's sexy
— it’s a bright, shiny object. Second of
all, it will allow Alternative radio stations
to provide services that radio as a
medium can’t. It can provide more
product information about the adver-
tiser. It can provide coupons. It can
show the product. And then we can
send our customers directly from the
Internet to the advertiser. If 91% of
Alternative P1s are online, this is either
a problem or an opportunity. It's a
problem for the programming side; it’s a
big opportunity for the sales side.

R&R: What about the stations that
are doing well in terms of dealing with
local clients? Is there any kind of
practical advice you can give to
stations?

PJ: First of all, it’s stability. Stations
doing well have staffs that have been
together a long time. Their management
truly believes in the format. There is a
terrific energy that comes from the top
down. They don’t have rookies.

| think the single hallmark of the
prototypical Alternative stationin a
cluster is that, since it is the format that’s
probably the most difficult to sell, it has
the weakest salespeople. But at the
stations that are doing it well, they’ve got
some senior people. They’ve got
veterans who have been selling radio for
10 or 15 years, people who might not be
able to tell Blur from Blink 182, but they
know how to sell. They’ve learned the
format as much as they need to learn the
format, but they are professional sellers.
They don't just have a bunch of sales-
people who understand the lifestyle.
There’s a difference.

R&R: You make an interesting point,
because | had always been under the
assumption that it is important to have
people who know who Eminem is and
people who understand the product. You
are saying that that's fine, but you need
salespeople first and foremost.

PJ: If they are smart salespeople, they
will learn what they need to learn about
the format. They may not be moshing on
Saturday night, but we need professionat
sellers selling to professional buyers, and
the great sales staffs have that.

R&R: What about on the manage-
ment level? Other than hiring the right
salespeople, is there anything that
typifies successful stations?

>>Continued on page 60
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KTEG/Albuquerque

When | programmed WWTR in
Ocean City, MD, we were a P-2 AOR
reporter, but we were leaning
Alternative even back then. In a
way, it was more exciting then,
because we were breaking the
rules. We were powering bands like
the Cure, Red Hot Chili Peppers and
Jane’s Addiction when most
stations wouldn’t touch them. The
audience was passionate about
what we were doing, and record
sales were huge for these bands in
our market.

The first time | realized we were a
part of something big was in April
1988. We brought in the Red Hot
Chili Peppers, Fishbone and
Thelonious Monster to a local club.
Not only was the club packed, but
kids from the Universitias of
Maryland and Delaware drove down
to the beach for this show. For the
first time ever, there was a
legitimate alternative show in town,
and the locals got to see real
moshing for the first time (not the
poseur, MTV-style crap we see in
videos).

The show bordered on frighten-
ing. The Chilis performed in
diapers — so as to not get
arrested — Fishbone was amazing,
and the smell of heroin was
prevalent in the dressing room.
Unfortunately, Peppers guitarist
Hillel Slovak was dead less than
two weeks later. My GM wanted to
shut the show down. He didn’t get
it. The station could do no wrong
from that time on. For my career,
that was the beginning. a full three
and half years before Nirvana's
Nevermind. | love the format now
— the budgets, the signal, having
the tools to win — but nothing will
ever beat that feeling in 1988.

© 1939 R&R Inc All nghts reserved
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PJ: The great managements have
incredible energy. | realize that is
incredibly trite to say, but these are
people who understand that the typical
sales tactics and cost-per-point-driven
ratings won't cut it. So they are more
innovative. They understand that, like Bill
Clinton, they have perceptual problems.
And they realize that every day they
have to go out there and chip away at
their perceptions just like Clinton does.
When you ask Clinton about Monica, he
talks about Social Security and the
environment and education. When you
talk to an Alternative sales rep, they
need to be talking about how this is a
mainstream format, about the qualitative
aspects of 18-34s and about the
generational split that is taking place in
our country, and they need to do it every
single day. They have to make every
single pitch in new and inventive ways.
And again, the great sales staffs are
doing that.

R&R: On the program director level, is
there anything they can do to help other
than deliver higher ratings ?

PJ: There has been such a delightful
evolution in the program directors at
Alternative over the past five years.
The overwhelming majority of them
understand that this is a business and
that they need to generate a huge
return on investment for ownership.
The overwhelming majority of program
directors I'm working with are sales-
sensitive. That doesn’t mean they are
diluting their products with stupid
promotions. There is no doubt that, in
virtually every case we work in,
programming and sales get along
pretty darn well. That is not the issue it
used to be. The best example | can
give you is that the program directors
gave me the idea to include sales in
the Alternative Summit during the R&R
Convention.

Now again, that could be considered
a backhanded compliment, but clearly
they said, “Look, we need our sales
staff to come along and evolve and
develop the way programming has.”
Alternative wasn’t thinking that way
five years ago.

R&R: In terms of programmers being
more sophisticated, is it an openness?
Is it a knowledge of the issues? Can you
give me an overview of how the
programmers have actually improved?

PJ: Our program directors can tell me
today what percent of goal the stations
have. It's amazing. They know the
pressure that the whole operation is
under. They know that part of their job is
to help the station make goal. If the
station is at goal, they know when to
tighten down.

R&R: So when sales problems arise,
the PDs are not wiping their hands and
saying, “That’s your problem”?

PJ: No. Here is the critical issue for
Alternative: When deregulation
happened, Alternative exploded. At
that point in time, as clusters were
being put together, Alternative became

a critical part of the strategic develop-
ment on the programming side of
these clusters. If you owned a Rock
station and bought another signal and
wanted to protect it, you developed an
Alternative station, for example. That
was then. In 1999, it's about return.
Whether it's 35% return or 40% return,
the pressure is now on each of these

We need professional
sellers selling to
professional buyers,
and the great sales
staffs have that.

stations to deliver. The Alternative
format makes it very difficult to do that,
and so the big challenge for Alternative
now is to keep up with ali the other
formats in their company, and it's
harder. That is why you have seen
some Alternative stations go away, for
the mere reason that they can't return
what the other formats do. So program-
mers have figured it out. Programmers
know that they have to have a great
sales department. The good news is
that sales and programming are in lock
step now at most of these radio
stations.

R&R: When you talk about sales and
programming, you can’t help but mention
nontraditional revenue. And when you
say nontraditional revenue, the record

| think NTR is going
through some much
needed redefinition for
Alternative. | believe
the Alternative defini-
tion of NTR has been
way too narrow on festi-
vals. It's broadening out
in some good ways.

company people are quivering about
pay-for-play and deals with indies, and
PDs are worried about putting together
another festival. Let’s talk a bit about the
positives and negatives of nontraditional
revenue.

PJ: Well, here's the good thing for
the record companies reading this
article: The festival business is getting
tough for radio stations. The promoters
and the venues have gotten very
smart. They have seen the amount of
money radio stations have made, and
they are beginning to do their own
second stages. They are selling them
to national advertisers, and they are
competing for dollars. All of a sudden
what was a wide open field for radio is

getting much more competitive. So, in
terms of doing more, frankly, | see it as
going the other way. | see stations as
continuing to try to get money out of
festivals, but realizing that, as a growth
market, it has some severe I|m|tat|ons
ahead.

Nontraditional revenue is not neces-
sarily going to come from record
companies. | believe that the real dollars
are coming from other nontraditional
programs. Frankly, the sales depart-
ments know that their audiences have a
much more varied lifestyle than just
going to festivals, so they are creating
other NTR programs that have nothing to
do with music. Again, smart stations
have Internet sales programs, and they
are going to be generating a lot of
revenue with those.

R&R: It sounds like the key is creativ-
ity. It's not getting stuck in this, “Oh my
God, I'm getting stuck doing this NTR
item, so therefore | have to put together
another festival.”

PJ: PDs have to be much more
creative than that. | honestly feel that the

real dollars for NTR is the Internet. |

keep going back to that, but that is where
the highest degree of return for the
fewest resources will be. When you look
at the amount of time it takes to put on a
festival, you make a lot of money, but you
don’t pay attention to your radio station
for 60 days. Whereas if your NTR
department has created an Internet
sales operation that is credible and
supported on the air, you are going to
make a lot more money over the long
haul with a lot less sweat. You'll be able
to go to the Volvos, and you won’t have
to hold their hand at a sweaty festival.
You'll just be able to take their money
and make sure their banner ads look
good.

1 think NTR is going through some
much-needed redefinition for Alternative.
| believe the Alternative definition of NTR
has been way too narrow on festivals. It’s
broadening out in some good ways. |
have one station this year that is going to
be doing a beer-tasting promotion. That's
NTR, and that's a fun event. Stations are
doing snowboarding events. it's broaden-
ing out, and it needs to. Again, festivals
are a nice revenue generator, but as a
growth business, | see it becoming real
difficult.

R&R: Any final thoughts on sales?

PJ: The format has seen some
attrition in the past 18 months in terms
of the number of stations. However, the
stations that are remaining are real
good in general. These are stations that
have been around a long time and that
have developed good sound sales
positions in their market. They have
established salespeople and certainly
committed management. We have
thinned out the herd a little bit, but what
we have left is a really strong group of
people. Overall, | think the same
problems that exist today existed five
years ago, but we are better at dealing
with them.
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WDST/Woodstock, NY

In the fall of 1995, Atlantic
Records wanted us to play an
unknown singer/songwriter from
Alaska named Jewel. We asked
Atlantic to have her play The ‘DST
Sessions, our weekly live broadcast
from the Tinker Street Cafe in
Woodstock (Bob Dylan’s first gig was
at the Tinker Street Cafe). We said if
we liked her tive performance, we
would add the record. Needless to
say, she blew everyone away that
night. She agreed to come back and
play a gig at one of our local venues
in Poughkeepsie a few months later.
However, at the last moment the club
owner decided Jewel wouldn’t draw
enough people. Unable to find
another club, we booked a yacht on
the Hudson river and invited 60
listeners for a sunset cruise and
concert with Jewel. It was one of
those magical nights people still talk
about — except for the club owner!

While in Woodstock recording
tracks for her second album, Jewel
was kind enough to come back and
play in the 'DST backyard for 100
invited listeners in the summer of
1996. Fourteen months later, she was
on the cover of Time magazine.

in the summer of 1994, WDST was
host station for Woodstock '94, the
25th anniversary of the Woodstock
festival. We built a mobile studio in a
hippie bus and broadcast live from
the site in Saugerties, NY. On Friday,
WDST hosted what amounted to
Alternative Day. The show featured
bands such as James, Live, Green
Day, Red Hot Chili Peppers, Primus,
Collective Soul, Porno For Pyros and
a virtual unknown named Sheryl
Crow. Three hundred and fifty
thousand people showed up and, in
the Woodstock tradition, most
crashed the gates. Of course it rained
like hell.

WDST has been Alternative since
its inception in 1980. As one of the
original WDST staff, | can say it's
been a long, exciting trip. | look
forward to the next 20 years.

1999

1979
©1999 R&R inc. Al rights reserved
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FROM THE PLATINUM ALBUM
“WHITEY FORD SINGS THE BLUES".

THE FOLLOW UP TRACK TO MODERN
' AND ACTIVE ROCK'S #1 SONG,

“WHAT IT’S LIKE”

The 2nd artist ever to simultaneously hold the #1 position at
Modern Rock, Active Rock, and Mainstream Rock Monitor.

On tour with Lenny Kravitz in April and May.
Featured prominently in the MGM motion picture The Mod Squad.
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The interaction of sales and programming at KROQ/Los Angeles
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New paradigms not only bring about new con-
flicts, they redefine existing ones. In the post-
consolidation age, one of the age-old conflicts
that continues to evolve is that between sales
and programming. With increased revenue goals,

the pressure has increased on programmers to reassess their relation-
ship with the sales department. A perfect example of how these new rela-
tionships should be defined is being played out at KROQ in Los Angeles.

As the man overseeing both the sales
and programming departments, KROQ
GM Trip Reeb knows the score on the
sales/programming count. When ! ask him
about the interaction between sales and
programming, his response cuts straight
to the heart of the matter: the bottom line.

“On the most basic level, the interaction
between sales and programming is
engendered in that every year we have a
budget that has to be delivered. We, as a
station, make promises to the company
on what we are going to do financially,
and that is one of the most important
ways in which my job is assessed”

>MoNeY MaTTeRs

While cynics may snort that the GM is,
of course, going to say it's all about the
money, the reality is that, well, it js all
about the money. There are subtleties
involved, of course — having a slavish PD
who allows his or her sales staff to walk
all over programming will quickly lead to
lower ratings, which will lead to less
revenue — but the tug-of-war between
sales and programming is ultimately
about compromises that programming
can make without sacrificing the integrity
of the station’s sound.

I ask Reeb how this perennial conflict is
played out at K-Rock. “It is played out on
a very regular basis, because KROQ is
certainly a station, even among our peers
in this company, that tries to be as rigid
as it can possibly be in terms of the
separation of programming and sales. |
think Kevin Weatherly would describe this
as sort of the purity of the programming.”

Perhaps not surprisingly, Weatherly
describes it just that way: “I'm very
fortunate to have a general manager who
comes from a programming background
and understands the importance of
protecting the integrity of the product. At
the same time, he knows how to bring
programming and sales together to be
creative and to get done what needs to
get done on the revenue end.”

In this radio environment, it may be
surprising to hear a general manager talk
positively about a rigid separation
between sales and programming. As has
been discussed ad nauseam in the trade
press, most talk from the sales end
recently has been about programming
compromises, not programming purity.

So, with plenty of horror stories in my
head of programmers in smaller markets
being ridden over roughshod by the GM
and/or sales staff, | ask Reeb how the
rigid separation between sales and
programming comes about. “It is really a
function of the program director and how
much leeway he or she wants to give the

sales department, and, quite frankly, how
well they can get along,” he replies. “That
said, because of the increased pressure
to perform financially on not only KROQ,
but on every radio station in every major
market in the country, there has been an
ongoing effort to reconcile those two
departments as much as possible”

*haVvING IT both Wavs

While it is tempting to think that Reeb is
trying to have his cake and eat it too when
he talks about a rigid demarcation
between sales and programming at the
same time that he points out the impor-
tance of reconciling sales and program-
ming, the reality is much different. Where
in the past solving this conflict might have
meant forcing programming into some
lame value-added item that sounded
horrible on the radio, Reeb has more

It's my job primarily to
make sure that the de-
mands of programming
are not unreasonable
and do not limit us from
attaining our potential
of revenue generation

for the station.
>Trip Reeb

elevated ideas about how to deal with the
problem.

“There will continue to be areas of
argument about what works commercially
vs. what is best for programming, but the
longer we do this, the smaller those areas
become. A good sales department and
management team understand the value
of the product that programming is
delivering to them. It's my job primarily to
make sure that the demands of program-
ming are not unreasonable and do not
limit us from attaining our potential of
revenue generation for the station.

“However, | do believe that program-
ming has come to better understand the
areas where they can contribute to the
sales department. As a consequence, we

get back to my earlier point — that the
conflict is becoming less and less. | also
think that KROQ is a station that prides
itself on its creativity. When a sales
opportunity is presented and is deait with
in a very creative manner, there is almost
nothing that we can’t make work on the
radio station.”

Reeb’s description of how the sales/
programming dynamic works for KROQ
can best be summarized using the words
“understanding” and “creativity.” It is
important for the sales department to
understand the goals and vision of the
programming department, and itis
important for the programming depart-
ment to understand the needs of the
sales department and its clients.

»come ToGeThen

One can clearly see that Weatherly
appreciates the understanding of both
Reeb and the sales department. “l have a
great situation,” Weatherly says. “Trip
doesn’t come in and force things on
either the sales or programming end. He
basically tells our general sales manager,
Jan Kopic, and me to go into a room and
figure it out, and if we can't agree, to
come see him. But | have a real good
understanding and respect for the
challenges that she faces, and she
understands that unless we have a good
product, she has nothing to sell. So when
she comes and says, ‘This is something |
really need to have happen, I'm much
more willing to bend and make it work,
because | know that, on the programming
side, she doesn’t bring something in that
doesn’t make sense.

“I know when she comes in with
something that might not be a perfect fit,
it's really important. So we try to be
flexible and make it work. She’s worse
than | am when it comes to rejecting
things. She really knows what works and
what doesn’t work. So many things don’t
even get brought to my attention because
she’s already figured out a way to work
around not having to have it be part of
the programming content.”

“I guess | do have a sense of what
Kevin will do and what he won't do,’
relates Kopic, “but I'm also a great
believer that the less you do on the air,
the better. To me, the greatest thing |
have to sell are my ratings, and if |
compromise that, then | have another
problem.”

While Kopic is sensitive to the
importance of keeping clutter off the
KROQ airwaves, she is also an enthusi-
astic participant when she sees some-
thing that fits. “There are definitely things
that turn out great that get on the air,”
Kopic explains.“The MTV Blind Date is
an example of that. When we first started
talking about it, Kevin wasn't into it, but
over time he's come to embrace it, and it
has been very good for us.”

N Ideas

The other half of the KROQ sales/
programming dynamic is creativity. Once
>>Continued on page 64
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Island/Mercury Records

Although these moments
may not necessarily contribute
to the overall history of the
Alternative format, they are
parts of my personal history
that relate to Alternative. Hope
you like.

insE Al I

Nori (waitress at the Roxy, last

‘name unknown). Number of

shows | went to before talking
to her: 11. Of the 11 shows,
number of times she was
actually there: 7. Show where |
needed her sympathy the
most {but she had gone home
sick): the Alex Chilton/Jazz
Butcher fate show that
happened on the night | was
mugged on the way home
from interning at RCA. Upside
of her not being at the Jazz
Butcher show: showing a co-
worker my black-and-blue ribs
the next day — she fater
became my fiancée

Most embarrassing

Alternative momend

Meeting Kurt Cobain as | was
cleaning out my office while
listening to the Soup Dragons’
“'m Free.”

B  ekals it

For the first time in my life, |
was glad my name was Howie,
because programmers would
mistake me for Howie Klein
and take my call.

gpd o MR s
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OFF AND RUNNING...AGAIN

“Open Road Song” ’

] e The Follow—-up to the # 1 “Inside Out”
% & The Top 5 “Leech”

e Over 1.5 million sold
* Non-stop tour continues

Couldn't wait!
. KNDD — Seattle
KTCL — Denver
i
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a programmer decides to make what
Weatherly describes as a“reasonable
compromise,” the key is to sell it to the
audience in a way that complements the
programming as much as possible. As

| have a real good un-
derstanding and respect
for the challenges that
our GSM faces, and she
understands that unless
we have a good product,
she has nothing to sell.

>Kevin Weatherly

Kopic quips, “We won't just let a Tabasco
truck follow the station vans around” This
is where a creative and enterprising
programmer can be a real asset to the
sales staff. :

When | ask if this means that a
program director needs to be more savvy
about sales, Reeb replies, “Oh, | think so.
Itis increasingly common for program-
mers to be presented with situations
where they need to come up with
something on the programming side to
satisfy a sales opportunity. Yes, they
definitely have to be more attentive to the
needs of the advertisers of the station
and more attentive to ways in which we
can generate revenue outside of merely
selling commercials on the radio”

Kopic agrees: “If a client comes up with
something that is unacceptable, we try to
come up with something else that will
work for both of us. They won't do it. In
their mind, they’ve paid a lot of money to
have a ‘loudest belch contest, so we have
to try to steer them away from that.
Sometimes you can never mix it to-
gether”

In this regard, the important lesson is
that working closely with the sales staff to
facilitate the needs of a station client is a
far cry from simply giving in to the
pressure and running daily remotes from
a local store. Heck, even the clients are
sophisticated enough to know that there
is greater potential for a radio/client
relationship than just a remote.

Sometimes you just can’t make it work,
and at KROQ that means turning down
the money. “If somebody is really looking
for us to do something that we are
uncomfortable with, and they state that
Star [Modern AC KYSRY] is doing it or
Power [CHR/Rhythmic KPWR] is doing it,
I'll just tell them that | can’t match it,”
says Kopic. “Sometimes you just have
say to them, ‘Then i suggest you go to
them for your promotion, because we
can't give it to you. it is sometimes

difficult to do that, but in a lot of cases it
doesn’t necessarily work for them, and
they’ll come back”

Revenuve and the pd

While creatively positioning a sales
promotion is one area where a program
director is expected to help sales, you
hear more and more often about
programmers being required to come up
with revenue ideas on their own. | ask
Reeb if this is the case at his station.
“Here at K-Rock,” he replies, “I think we
try to make it a collaborative effort. To
place all of the burden on the PD would
not be fair. Likewise, the PD can't just
slough it off. Great PDs are creative
people, and they are creative on all kinds
of levels. Their creativity doesn’t stop at
making promos to run on the air. It
should funnel into the commercial side
and work glowingly”

While “mutual understanding” and
“creativity” are easy phrases to toss
around, their implementation is often a
complicated affair. The scene of a sales
rep constantly walking into the program
director’s office with an off-the-wall idea
for a client is repeated at countless
stations across the country. This,
however, is not how it works at KROQ.
As Weatherly relayed above, he appreci-
ates the fact that the general sales
manager takes care in approaching him
with sales ideas.

I asked Reeb how he dealt with the
practical concerns of getting sales

To me, the greatest
thing | have to sell are
my ratings, and if |
compromise that, then |
have another problem.

>Jan Kopic

promotion requests to Weatherly.“Once a
week, we get together in a promotion
meeting. it consists of me, Kevin, the
sales managers and the promotion
directors. | am sure he also talks to them
somewhat on a daily basis when someone
may be trying to get his ear on something.
However, we honestly try to keep that kind
of stuff very low-key and at a minimum,
because we try to funnel it into one
general planning meeting.”

yeducate the cuLients

While the decisions and compromises
play out at the radio station, they all
originate with sales clients, and
improving the understanding of clients

goes a long way toward avoiding
unrealistic requests of programming,
requests that might otherwise be
tempting due to the size of the order.
For Reeb, working with a client that
doesn’t understand (or respect) the
station’s programming vision is the most
frustrating part of the process.

“I think the most difficult thing is when
you are confronting a client that is
totally inflexible about what they want,
Reeb relates, “and you realize that what
they want from the radio station is not
consistent with either the station’s best
interest or theirs. That certainly hap-
pens, and sometimes you have to give in
areas in which you wish you didn’t have
to give, or you stand your ground and
say, ‘This is so inappropriate that we are
going to have to turn and walk away
from it, because it doesn’'t make sense’
I will tell you that such situations are
becoming less and less of a problem,
because people on the client end are
becoming much more savvy about
getting the most out of a radio station
and understanding that working with a
radio station is a lot better than trying to
butt heads with it”

Kopic agrees: “We work with a
wireless company, and they were
notorious for promotional stuff. We've
had some meetings with them, and now
| think they’ve come to realize what we
bring to the table and how they can work
with us to make it seem cool. That's the
challenge”

As Kopic describes, just as program-
ming has become more savvy about sales
and sales has become more savvy about
programming, so have the clients come to
understand radio and specific stations
better. When | ask Reeb if clients have
become more perceptive when it comes to
radio, he responds, “Absolutely. We've
heard the words 'value added’ forever, but
they really have taken on a whole new
meaning over the last several years as
advertisers truly are looking for more than
just mentions on the-air. We hear more
about branding and co-branding than we
ever did in the past”

YRITURE chalLenGes

The pressure for revenue generation in
this consolidated environment continues
to get press across the industry, whether
it is an increase in spotloads or a
newfound priority being placed on
nontraditional revenue, or even chain-wide
deals with independent record promoters.
These pressures confront both the sales
and programming departments, and both
will need to work together to find the right
path for each station.

| ask Reeb how he sees the future of
programming and sales. “Stations will get
even more sophisticated in bringing
advertising into the mix and making it
more seamless with the programming,” he
says.“They are going to have to. The
pressures from the advertising side are
not going to cease. As long as there is no
negative ratings impact, we are going to
end up doing them, and that's not a bad
thing. it helps us make more money, and
that helps us do more things. In both
cases, more is better.”

www americanradiohistorv com -
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Two stories sum up my
experience with the sights, the
sounds, the smelis and the people
of this wonderful format during the

past decade.

The year was 1996. Midnight ..
Austin, Texas. Walking down a
crowded street with (if memory
serves) Oedipus, Kevin, Halloran,
Steve Kline, Margie, Leah and
Alexa and stopping to watch a
street musician. After dropping
some coins in his guitar case, we
took over the microphone. |
remember “Jane Says” being the
standout song of our set. |
remember Halloran shaking his
head in disgust, and to this day |
don't know if it was because he
was so embarrassed or because |

forgot the second versel

It was Memorial Day weekend
1997, a humid, tense and electric
afternoon in Washington, DC at the
annual Super Bow! of radio
festivals, "HFStival. Beck was
killing onstage. | made a $100 bet
with some ex-Columbia Records
executives and took a stage dive
(feet first) into 50,000 aiternative:
music fans. | remember the crowd
being so kind as they welcomed
me into their world of sweat, angst
and odor — except for the guy |
landed on (or was it a girl?).

Rock is back, people. Bands like
Korn, Rage, Kid Rock, the Beastie
Boys and Limp Bizkit are filling
basketball arenas again. Artists like
Fountains Of Wayne, Beth Orton
and Radiohead are writing songs
for radio station libraries. We
should all be optimistic about the

future.

© 1999 R&R Inc. All rights reserved
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On the hunt for what makes great production

l have a confession to make: I'll sometimes bail on a great song on one
station if there is a chance of hearing a killer production piece on another.
Great production does that — it not only conveys the message of the piece,
it draws you in emotionally. Doing this, however, is not an easy process.
One can be spectacularly skilled at a digital workstation and still create
promos that fail to touch the audience. Luckily, this format has been blessed
with some of the most inventive and skilled production directors in radio.
On these pages, three of them speak on a more philosophical level about
what they feel makes a truly great production piece.

RROQ/LOS anGelLes

If you make no
apologies, and the
production piece
continues to drive
itself, nobody has
a moment to stop
and doubt it. That’s
the confidence a
true masterpiece
needs.

=John Frost

This is going to sound archaic, but |
will explain it: A great production
piece needs confidence in itself. A
piece needs to believe in itself. | know
it sounds weird, but if it is a really
good idea and somebody didn’t skimp
on bringing that idea to fruition, it
becomes an entity of its own. It's not
even a jingle; it is a living, breathing
art piece.

Due to convenience or time, many
times | don’t see something through
to the point where it is really flawless
from beginning to end. But if it really
stuck to its premise and sold it and
had a kind of integrity, it had a
confidence in itself. That makes an
incredibly brilliant production piece, if
the producer makes no apologies for
doing the piece exactly the way they
did it.

Something is going to smack of your
style, and it's going to sound like your
voice, and it's going to sound like you're
doing the girl voice too. But if you make
no apologies, and it continues to drive
itself, nobody has a moment to stop
and doubt it. That’s the confidence a

true masterpiece needs.

Now, it is difficult to achieve
production at that level consistently,
and I'm fairly forgiving when | hear a
promo that is less than spectacular
on other stations. | don’t know any of
the circumstances surrounding that
promo. That promo maybe needed to
be done in 15 minutes total. A lot of
times they need to put sponsor tags
at the end of a promo. There are
always extenuating circumstances
that cause the promo to form the way
it did. That’s not the poor producer’s
fault. But those things are different
from making mistakes, which we will
all make.

| commonly make a number of
mistakes. Like taking a mediocre idea
and then trying to sell it or trying too
hard to make it work, to the point
where if | had rethought it, it would
have taken me a lot less time. A good
idea puts itself together.

Different from mistakes are self-
imposed limitations, like the fear of
trying something that literally doesn’t
sound like something you have ever
heard and the fear of going some-
where and taking the listener with you
just because it doesn’t fit into a jingle
or promo form. These are the things
that people constantly pigeonhole
themselves into. If we put everything |
do into either a promo form that is
promoting a weekend or a product or
a jingle about music, that has got to
limit the amount of really new ideas
and formats that come out of this.
What if someone were to think of a
brilliant idea — whatever it was — and
it was a two-minute thing? What if was
brilliant at two minutes? Nobody has a
slot to run something two minutes
long, but the thing could become the
same as a No. 1 most-requested
record.

Don’t worry about where it is going

‘to fit. Do the idea. Don't worry that it

is not going to fit well in a 15-second
format for a jingle or a 30-second
promo for the weekends. | constantly
make that mistake. | am constantly
thinking in the context of jingle or
promo. It’s kind of relieving in a way,
because it's much easier, but it’s
incredibly limiting.

| am trying to stimulate some new
ideas. Everybody in this industry
thinks in the jingle or promo type of

thought, because they think that's
their job. But, really, your job is to
creatively enhance the ime je of the
station. So, what if we think of some
other way to do that?

An important thing to avoid is
getting into a rut. | sometimes get
really comfortable in a style that
worked well in the last three or four
promos that | did, so | just assume it
is going to work well again. To not
think that way is hard. | am always
trying to avoid ruts, and | am always
getting into them.

.

sTeve stone

WxAR/pictcsbursh

I've often said that if
somebody else has a
better idea than you
do, don’t just sit there
and be jealous — take
it. If my idea sucks
and the other guy’s
idea is better, I'm
gonna use that,

>Steve Stone

Everybody and their mother has a
computer workstation now, so when
it comes to the zips and zaps and
the bells and whistles, everybody
pretty much knows how to do that.
The thing that | believe is the biggest
key to a great promo is the writing.
That’s where everything starts.

Philosophically, when it comes to a
promo, | start with an idea and then
write out that idea. | don't start with a
sound and build something around
that. A great promo is based upon
the writing. Think of it this way: You
can have a promo with no music and
no effects that is the most kick-ass
promo ever if it's written well.

Writing for radio is not a matter of
learning how to spell correctly. It is not
like writing for a magazine, newspa-
pers or a book. You are writing for
someone to read it, and you are
writing to create an atmosphere. All

>>Continued on page 69
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“I've had what1 cafl one “special”
mament oy 11-year radic- career
~ thig kind of miment that gives:

© yau goose bumps and raises the:

‘hair on your arms, 1'am not the unly'
person who has felt this or will feel

~this, When it happens to vou, you'll
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hope it will. :

In 1592, | worked for 4 radio
station in-Gainesville; Florida talled
97X We put togethar a tocal music -

“CB and sold several fundred

copies. My pick for the COwaga - -
s0ng by an artist named Ken Block, -

< who playad | anﬂustically There: was - :

- something special about the: 5004,
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“happened with it.

Skipto 1996, 1 had been at VXS
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—-and very positive teedback and lots

of-calls front the fabets asking why

-wa were plaving this Sister Hazel

song 42 times a weak; btab, blah, -

= blah. Twent to a Sister Hazel show

a taw waeks after wa began:

“gpinnlng the track. When they

praved "All for You." | couldn’t heat
Ken sing, because the crowd was
singing every word — and foudiy.
Fve heard *All for You™ a thousand
times ‘plus, and avery time 1 do, |
remember that moment at that
show. [ will never forgat that
feeling ... gver
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the regular English rules go out the
window.

| agree with John that staying out
of ruts is important. | get in ruts all
the time when it comes to writing. |
write a certain way, and then for
weeks on end | write all my promos

There are always
extenuating circum-
stances that cause
the promo to form
the way it did.
That’s not the poor
producer’s fault.

>John Frost

the same way. | don’t realize I'm
doing it. For me, this happens when
I’'m really into something at that point
in time. I'm such a fan of TV and
movies, for example, that I'll get into
a mob kick. I'll watch The Sopranos
on HBO, or I'll watch Analyze This. or
I'll see all these mob things, and I'll
*notice on my copy that I've started
writing more of an attitude type of
thing. You don't even realize it
sometimes.

It's also important to be open to
ideas from other sources. This is
almost a daily thing for me. | don’t
consider myself too terribly bright or
too terribly innovative, but | feel that
I’'m fortunate, because | have people
who throw ideas out, and I'm able to
sort of grab them and use them. I've
often said that if somebody else has
a better idea than you do, don’t just
sit there and be jealous — tzke it. If
my idea sucks and the other guy’s
idea is better, 'm gonna use that. You
just form it to work for yourself.

A lot of people | work with are a
constant source of ideas. My Music
Director, Lenny Diana, is out of his
mind. | can go into his office and say;,
“Hey, we're giving away a bunch of
CDs this weekend,” and he'll say,
“What, no doughnuts?” He'll come to
me with something like that, and I'li
be blown away. | carry a note pad
everywhere. When ideas come to me,
| just write down key words.

It is also important to tap into who
you are going to talk to in your -
production. After you determine who
you are trying to talk to, you have to
go and hang with those people orin
that sort of environment to absorb
and understand what you need to
take in and spit back at them. Great
production peopte in radio are
mimics.

I don’t think it's important to be in
the lifestyle you are writing to, but
you have to understand it. 'm not a
skate punk, | don’t go to the Family
Values tours, but | understand it and
know what's going on there. It's like

what makes great actors. They can
act like they’re psychotic, but they are
a normal person who drives home to
the burbs and their family.

Audiences react to things they are
familiar with. Like in that movie The
Wedding Singer, people loved it when
Adam Sandler told his girlfriend, “Get
out of my Van Halen T-shirt before you
jinx the band and they break up!”
Everybody realized that's what
happened a year later. Even if it's not
your format, it's still that kind of
attitude.

| really feel fortunate working with
Alternative radio. It's not limited in
styles. Alternative radio i1s all kinds of
styles — harder, pop, rap — there are
all of these elements and hints of
these types of music, and you can
make promos sound any way you
want. You are not bound by formatic
styles. There is a style, but you are
creating that style every day. We are
lucky enough that we can make our
own boundaries.

>MalColMm RYRER

HTRY (9 H)/sen dieco

You want people to
tune in to what you’re
doing because you
understand where
they’re coming from
and you are giving
something that is not
only funny and inter-
esting, but is some-
thing they can iden-
tify with.

>Malcolm Ryker

A great production piece can sound
like a great production piece, but how
is it really going to affect someone out
there listening? | went out the other
day at 4pm in the station van, and |
realized that there are a lot of people
out there stuck in traffic and a lot of
people who aren’t happy about it.
Sometimes we're stuck in these little
boxes in the radio station and don’t
realize that there are an awful lot of
“Joe Job” people out there, and the

>>Continued from page 66

key point is, how do you affect them?

| like intertwining a whole bunch of
sounds. The days of a voice and a
bed are over, but you don’'t want to
overproduce, either, because then
you lose your message. A great
production piece has to intertwine the
listeners back to something they can
recognize or remember. | like freaking
out on things from people’s pasts,
because when people grow up, they
really remember those things.

You want people to tune in to what
you're doing because you understand
where they’re coming from and you are
giving them something that is not only
funny and interesting, but is something
they can identify with. I've always
preached that you have to be in touch
with what's on the streets. A lot of
creative directors are wacked, because
we are in touch. We keep it on the
streets and know what’s going on.
Southern California is on the cutting
edge of trends, and | like to surround
myself with younger people who are in
touch with that. So | have younger
assistants and people like that.

Another question is, can you not
only do production, but can you also
create innovative ways of doing
promos and sounds that are inter-
twined with the rest of the staff at the
station? | find myself, as an image
guy, being a big help to the PD and
the promotions guy, as well as the
morning show. | not only image the
station, I'm also constantly weaving in
all these other elements. | try to give
the morning show some extra
specialness.

When it comes to a lot of produc-
tion resources, | don’t use them. To
me it sounds canned. There are
sounds out there that you can get,
but | think a lot of the good imaging
guys are more or less sound
pirates. We tweak and sample, and
if you pay attention, that's what's
going on in music as well. | go to
swap meets and shit, and | love
finding crackly’ old vinyl that you can
freak stuff off of.

You want to do things that make
you stand out from all of your
competitors, because when you have
cheeseballs like Star [KFMB], that's
one major way we can sound
different — our product between the
records. While they’re over there
giggling and gacking, we have
something cool and hip.

Finally, when Target and corporate
America start catching up to you in
their commercials, you have to figure
out where the next thing is. That’s the
big question. Sometimes we're so
caught up in putting things on the air
that we don’t have the experimental
time to trip out and look at where we
need to take this. As Alternative
people, we should be heading into the
new areas of sound.

www americanradiohistorv com
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| have a couple of stories. At
age 17, | snuck into the Palace in
Hollywood for a benefit featuring
Red Hot Chili Peppers, Jane’s
Addiction, Thelonious Monster
and Fishbone. After sneaking in, |
planted myseif in the front with
hundreds of sweaty people in back
cf me watching this historical
show. It was the first time | had
ever seen any of these bands, and
it was some of the strongest
energy | had ever seen onstage.
Awesomel!

The other time was when |
worked at KROQ. | was sent to
pick up 100 KROQ clocks in Santa
Monica in the rain. | took the
KROQ Pathfinder. While driving
back, | took a turn a bit too fast in
the rain, slid off the road, and
completely rofled the KROQ truck.
} was fine, but | remember glass
and dirt everywhere, a freeway
jammed with traffic, and U2 KROQ
stickers scattered all over the
freeway. We even made the traffic
news on KF| that day.

© 1999 R&A Inc. All rights reserved
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What tomorrow will bring radio on the Internet

'y now everyone knows that no format has been affected by the Internet
more than Alternative. It almost defies comprehension, but the fact is
that the penetration of the Internet to our core listeners is on a par with
television. This fact comes from the first comprehensive study of radio
listening and the Internet, co-presented by Arbitron and Edison Media. |
have seen a lot written about the Internet, and most of it | find either
overly ambitious or overly apprehensive. One shining exception is Edison
Media President Larry Rosin, whose clarity of thought and commonsense
recommendations should be read by everybody in radio, from air talent
to group presidents. In the following interview, Gail Mitchell talks to Rosin

about some of his findings.

R&R: How did your company and
Arbitron come together to conduct these
studies on the Internet?

LR: We've now done a number of
different studies together. The first was a
study of newspaper advertisers that was
presented at the RAB a couple of years
ago. Then | found myself on the NAB
steering committee for the fall show, and
| suggested that they do some research
projects. They said, “On what?” Off the
top of my head, | came up with at-work
listening, because there are a lot of
things people believe to be true with
regard to at-work that may or may not be
true. | thought that wouid be interesting.
So we did an at-work study that was a
huge success story; it still gets quoted
back to me today.

The Internet study was [Arbitron GM]
Pierre Bouvard's idea, and | immediately
knew it was a good idea, because it's
similar to at-work, in that people think
they probably know the answers. It was
a chance to test hypotheses and find out

what'’s true or not. So that's what we did.
We’ve now fielded two studies about the
Internet. One we fielded in August of
last year and the other one in January of
this year. We looked at a Iot of issues
relating to radio listening and the
Internet: how they’re intertwined, who’s
online and who's not online.

R&R: Were you surprised at what
you found regarding the Internet and
radio listeners?

LR: That's a complicated question. In
terms of people listening over the
Internet, I'd say every number we've
researched has been higher than what |
would have guessed. | didn’t have any
idea that so many people had tried
listening to radio over the Internet, and
yet it’s one of the neat things you can do
over the Internet. That’s what people at
this point are doing — just exploring all
the neat things that can be done.

I was at the CRS a few weeks ago,
and Wimmer-Hudson did an excellent
presentation where they'd held focus

’INTERNET 9CCess bY FORMAST
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groups with Country listeners. Somehow
the topic of listening to radio over the
Internet came up. A gentleman in the
focus group said, “Why in the world
would | listen to the radio over my
computer? I'd rather listen to it right over
the air” And that's fine — that’s one
man’s opinion. Quite a number of people

If | were running a
station, whether as
the GM or PD, the
first thing | would do
in regard to the
website is sit down
and say, “What can
we put on here to get
peaple to visit it every
single day?”

burst into applause when they heard
that. | didn’t know if the people were
applauding and saying, “Thank good-
ness people aren’t going to be listening
to the Internet,” or what. But all | could
say to myself was, “Bury your head a
little deeper in the sand, guys, if you
think this is not something people are
going to do” | was dismayed by that
applause. | find myself thinking, “Wake
up, radio. How can you not see what's
going on here?” We ignore this at great
peril.

Right now, being on the Internet in
general is a rather silent experience for
most people. But | believe, over time, it's
going to become a full media concept.
Radio should exploit that and turn it to
their advantage. If people want to listen
to music while on the Internet, whether
it's over the air or right through their
Internet connection, shouldn’t they be
listening to traditional radio stations
coming over the Internet as opposed to
some other providers that see them-
selves as being in competition with us?
So why not co-opt it? Radio’s always
talking about how it wants to get more
than 7%. Well, we might have real

>>Continued on page 72
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My earliest memaries from the days
in tha arly ‘805 when we adopted the
developing Altgrnative format are of
trying to scrape togethar anough cash
1o meet the payrobl. Atter we got past
that phase, our next goal was to get
S0me recognition — and wa got it in a
vary big way.

At around 10am on December 13,
1988, my phone rang, and an excited
vaice on the other end said, "You won't
believe it! You won't (blanking) believe
it. Ha ays it a dozen timas — no, two
dozen times. Dustin Hoffman says,
07X ... Bam! — the future of rock and
roll,” and he keeps repeating it. That's
youl guys! Unbelievable. When are you
going to see it?

The woice was Howie Klein (the 1988 -
maddal), then of Sire Records, calling
from Los Angeles to tell ma he'd seen
the world premigre of Aain Man the
night bafore, Now my wife and partner,
Linda; our Station Manager, Steve
Bakear {the voice in the clip); and | were
really pumpad to see the Gincinnati
charity premiere that night. About a
maonth earliar, we had signed an MGMW/
LA contract giving them permission to
154 our ling “in perpetuity and
throughout the universe™ (one of the
coolest phrases I've ever read). but we
had nao idea how [ar avan if) we would
be featured until Howie's call.

Tha vary first cortact from “the
moavie peopla™ had come the pravious
spring o our Program Director, Jetson,
a.k.a. Ron Poore from RCA. (Also at
that time, a yourng and talented kid by
the name of Fhil Manning — now
KNDD/Seattie's PD — was doing
overnights.)

Even now, a decade later, every time
TBS or somebody runs tha movia
again, we get a batch of e-mails from
folks wa know and some we don't. We
are proud of our many 37X "unigue-
isms,” but cartainly one of our
favorites is that we ara the only radio
station in the history of the planet to be
in a multiple-Oscar-winning movie with
a great actor spouting our station
image liner six timas! We still get
corporate goose bumps when the
scene comes up (right after Raymond
Bahbitt counts the dropped tooth-
picks): "97X ... Bam! — the future of
rock and roil!”

© 1999 R&R inc. All rights reserved
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trouble getting more than that if all of a
sudden the Internet starts getting huge
amounts of advertising dollars. It's got to
come from somewhere.

The thing that’s so exciting here is
that radio’s got what so many other web
companies want, and that's cume. We've
got what everyone wishes they had. We
have the ability to push people to any
website we want, whether it's our own or
someone else’s. That is so valuable. And
we really have a chance to be a great
partner medium to the Internet — if we
think it through correctly and exploit it
correctly. | talk to too many people who
say we're an unwired medium and that
the Internet is a wired medium, so it’ll
have no impact on us. OK, you may be
right. But what if you're wrong?

R&R: /n the second study regarding
e-commerce, it's noted that Internet
usage is highest among Alternative
Rock core listeners (91%). Why do you
think that's so?

LR: We didn’t ask that specific
question, but [ think it has to do with the
qualitative features or profiles of these
listeners. | think, by their nature, these
people are just interested in new things,
new concepts. They’re younger and
more on top of things. On that level, it
seems to make complete sense to me.

2Y0UNG peopLe are
NeaRLY UNniVersallY

onuine

Age 12-17

Age 18-24

Age 25-34 _

Age 35-44 54

Age 45-54 T 54
Age 55+ :20 i

0 10 20 30 4 5 60 70 8 90 100

Base: Total Sample % with Internet access

When you look at all the ways that
people have of being online and to fret
that 91% of Alternative P1s are online,
that’s a really unbelievable number, and
it’s by far the highest of any format. This
says to me that if you're an Alternative
station, you need to think now about
ways to exploit this. If you don't, you're
making a mistake.

R&R: And just how should stations go
about exploiting the Internet?

LR: If your listeners are online, you
can either ignore it, fight it, or work with
it to make your radio station better, to
increase the relationship that your
listeners have with your station. That
extends to great sales and other
opportunities. Think of your website as
an integral element of what you have to
offer to your listeners. Right now, most
stations’ websites are essentially
brochures: “Let me tell you a little about
the station. Here’s our schedule and
pictures of the jocks.” That's fine, and |
wouldn’t say get rid of it, but it doesn’t
create a lot of urgency, a lot of “wow.” If
you really make your website part of
your station’s overall strategy, it can
become a big source of revenue for
your station and a way to seal your
relationship with listeners. But it
requires a real commitment; it requires
saying, “This is as
important to us in
many ways as what
goes out over the
airwaves.” if you're
serious about it, you've
got to throw the
resources behind it. In
many cases the sites
are run by the guy who
also drives the station
van, a guy who has a
little web-mastering
background. That's not
nearly sufficient.

The main things that
most radio station
websites completely

Declaring that “radio is no longer just the radio business” and “radio can make money
from the Internet,” the Arbitron/Edison Internet study of e-commerce offers seven
suggestions on how radio stations can boost the “wow” factor of their websitas.

Make your website a compelling place to visit every day. Radio needs to drainatically

enhance website content to boost traffic.

- “Program” your website according to listener needs. In the spirit of treating a station
website as if it were a viable media entity, it is crucial to ask listeners what they want

from a website and give it to them.

Use your marketing power to drive awareness, frequent visits and time spent on your
website. Once the “content crisis” of radio station websites is eased, broadcasters should

use their impressive marketing might.

Explore different radio e-commerce models and put people specifically in charge of
e-commerce. There’s an old management rule that says that unless someone is 100% in

charge of something, nothing will occur.

Invest in a new Internet organization by creating positions such as Internet Program
Director, Internet Sales Manager and Internet Marketing Director. Of ali media, radio has
the greatest opportunity to grow revenue from e-commerce.

Develop an e-commerce mode! to sell music through your website. Music represents

the No. 1 category for online purchases.

Use audio in your online marketing. In six months, the number of online Americans
saying they have listened to radio online has surged from 18% to 27%. There is no other
medium more qualified than radio to use audio to connect advertisers with their target

consumers.

lack are the elements that make people
want to visit the site every day. In many
cases, they don’t change very often. It's
like that programming orientation that
radio stations in general have. If | were
running a station, whether as the GM or
PD, the first thing | would do in regard to
the website is sit down and say, “What
can we put on here to get people to visit
it every single day?”

| have a client who's said this is
important, and he’s done it without taxing
himself while still creating an urgency to
go there. His idea was to put pictures on
the website, adding new pictures every

Right now, being on
the Internet in general
is a rather silent
experience for most
people. But | believe,
over time, it'’s going to
become a full media
concept. Radio should
exploit that and turn it
to their advantage.

day. It's become kind of a morning show
gimmick or routine. The morning team
will be looking at these weird, funny
pictures while on-air, and they'll describe
what they're seeing. And then these pics
are posted on the site to try to create a
“Wow, I've got to go online and see
these pictures” situation. That’s just a
quick, simple, stage-one thing you can
do. But over time, you need to think
about it expansively between the music
info, community info, news, chat, e-mail
and all the millions of things you can
potentially do. If you just sit down and
say, “That’s our job,” then you'll be more
prepared to come up with ideas.

R&R: Where do you see the internet/
radio relationship headed in the next five
years? Do you think the Internet could
ever usurp radio’s turf?

LR: | think the Internet will be virtually
ubiquitous in five years, in virtually every
household. And | certainly think radio is
better protected, say, than television. But
who’s to say? With all the digital stuff
that’s coming online, | say radio has a
long way to go. My sense is that radio’s
got some time to worry about it.

R&R: When will you be conducting
the next Internet study?

LR: At the upcoming NAB, we’li be
presenting updates on this second study.
We're planning on fielding another study
in the summer. Since the Internet is
growing so quickly, we plan to produce a
new Internet study every six months.

For additional information about the
“Arbitron/Edison Internet Study Il: Radio
and E-Commerce,” visit the Edison
Media Research website at
www.edisonresearch.com or the Arbitron
website atwww.arbitron.com.
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Trauma Records

Contrary to popular belief, Rick
Carroll did not invent Alternative
radio at KROQ in 1979. The truth
is, he perfected it. So-called
“Progressive” stations existed
prior to that (WLIR comes to
mind). What Carroll did was apply
solid Top 40 skills in program-
ming, great air talent (it's a
testament to him that most of
them are still there), and good
music nobody alse was playing.
That took balls, but there was
nowhere to go but up.

The other great tribute to him is
that KROQ has remained as
innovative as It was back then by
continually reinventing ilself. This
is something that most of those
ather pionaers have been unable to
do — and samething that alsa
takes balls.

Ihis year at the R&R Conven-
tion, we will have the 10th (1)
annual Rick Carrall Radio Innova-
tar of the Year Award dinner. We
will remember the old days and
laugh about them. (| always
thought that Rick's favarite part
would be that we roast him every
year — a dead guy. He would love
that — it's 5o ... KROGOL)

© 1999 R&R Inc. All rights reserved
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Out of the box adds & leading the way!

KNDD KPNT WPLY
WXSR WLIR KKDM
KBRS WJSE KQRX
WHMP KHLR WRRV

KWOD WGRD
WCYY WGMR
WGBD WDST

WIXO

THISWAY, their self-titled debut album, in stores May 11! il
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Arbitron’s Bob Michaels on what's new from the Arbitron armory

F\RBITRaI-v -%where can be no denying that

Arbitron has spent a truly significant

amount of time and effort improving their programming-related products.
Even so, regular readers of my column know full well that | tend to stretch
the capabilities of Arbitron’s programming resources. The results tend to
- be along the lines of, “You can find a tremendous amount of information
using their tools, but if they just did this, you could do even more.” Luckily,
Arbitron listens closely to programmers and has a whole range of new
programming weapons scheduled for release later this year. To find out
more about some of these weapons and what they can do to help you mar-
ket your radio station, Gail Mitchell interviewed Arbitron's Manager of Ra-
dio Programming Services, Bob Michaels. Michaels discusses the oppor-
tunities — and challenges — that new technology will bring to radio mar-
keters and what Arbitron is doing to help.

R&R: What are the major marketing
challenges facing radio stations
today? )

BM: In general, the technological
cﬁanges that are coming forth are
going to be their biggest challenges.
In the past, radio stations have
always worried about the competition
from the other radio stations across
the street. Stations have been — and
are — changing the focus of their
own product and providing a better
product, because there are bigger
things looming out there than their
competition — things like the internet
and microradio. Because there are so
many things out there that can
happen, smart PDs have stopped
worrying about the competition and
instead are asking, “How can we be a
better radio station? How can we
better serve our listeners?” They’re
also realizing that that’s where their
growth is going to come.

There's an old saying in advertising:
If you take care of your customers,
they’ll take care of the competition,
and | think that’s really important
today for radio programmers. If they
take care of their listeners, their
listeners will take care of any competi-
tors they have in their marketplace.

R&R: Do Aiternative stations face
any more of a marketing challenge
than their format peers?

BM: Every format is in its own little
world in that it's facing all different
kinds of things. For example, Country
right now is looking at shares that
have been Gaclining for a couple of
years, partly due to Alternative, CHR
and AC having good adult product.
So every format goes through
different things at one time or
another. The question is, where are
you in that curve? For Alternative, it
always seems like it's a challenge in
terms of the music that’s coming out
and who stakes claim to some of that
music. So that will always be there.
But again, how good of a job is
Alternative radio doing in learning

what its listeners like? The better job
these stations do of focusing on that
particular target, the better off they’re
going to be on the short end and in
the long term.

If you take care of
your customers,
they’ll take care of
the competition, and
| think that's really
important today for
radio programmers.

R&R: Let’s look at specific Arbitron
marketing tools, starting with
MapMaker.

BM: MapMaker was designed to
be able to help you map your audi-
ence, to identify where your
diarykeepers live in your metro.
Stations have been using it very
successfully on the sales side in
showing local, direct advertisers
where the radio station’s audience is
in relationship to that business.
Basically, fish where the fish are
biting. Rather than saying, “Here’s my
radio station. I've got audience all
over the place, and that’s why you
should buy me,” stations are finding
out where their audiences live. Then
they’re going to advertisers in those
areas and saying, “Advertise on my
station because my audience lives
here”

If you think about it, it makes a-
whole lot of sense. Radio stations
hadn’t been doing that until very
recently; now more stations are doing
it and achieving more success. What
happens is, the advertisers win,
because they're reaching people who
live in their area and will come in and
buy their product/service. The
stations win, because they have
happier listeners, because all of a
sudden they're advertising for local
advertisers who live where the
listeners live. And the listeners win,
because they hear local advertisers
appealing to the kind of people they
are, whether it's their lifestyle or age.
That's the sales application.

R&R: And what'’s the programming
application?

BM: We have something in the
service called PRIZM data. This has
to do with lifestyle information. There
are 62 PRIZM clusters available.
They range from Cluster 1, Blueblood
Estates — the super-rich, elite folks
who live in Beverly Hills, CA or
Highland Park in Dallas — down to
Cluster 62, Hard Scrabble — the very
poor people who live in the Appala-
chian areas. Every address in the
U.S., effective with the 1990 census,
is under one of those 62 PRIZM
clusters. Every time we get a
diarykeeper’s diary back, we match
the address with the PRIZM cluster.
What MapMaker can do is go in for
the last four surveys and tell PDs
who's listening to their station based
on those PRIZM clusters. And since
those clusters are consistent across
the entire country, you're then able to
find people who have similar lives,
desires and habits depending upon
the cluster they're in.

What that means for Alternative
radio is that you're now able to go
into the system and find out what
kind of people are listening. Let's say
it's Cluster 36, Towns & Gowns. That
cluster is normally found around
universities in markets like Boulder,
CO; Austin; and Boston. These
markets are primarily made up of two
different kinds of people: half locals
(towns) and half students (gowns).
They're composed of thousands of
penniless 18-24-year-olds and highly
educated professionals, all with a
taste for prestige products that are
beyond their evident means.

What we're finding out from the
data is that certain stations appeal to
certain kinds of groups. For example,
in a presentation | did last year, it
was found that Towns & Gowns was
very popular with the Adult Alterna-
tive group. And it was very consistent

>>Continued on page 76
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»stephanie
WBTZ/Burlington, VT

Okay, call me sentimental, but |
think that’s the point of this
exercise, right? Here’s the story
I'd like to share for the alt
special. Read it whenever you
want to get weepy about the
innocence of youth.

| was in junior high when my
best friend Amy and | discovered
WBRU in Providence. It was earth-
shattering: The songs and the DJs
and the image of WBRU seemed to
speak directly to us, linking us to a
cool, new, “alternative” world. We
were challenged to “dare to be
different” and, more importantly,
made aware that there were
careers that involved working with
the music we adored.

Amy and | poured our praises
into a letter (while fighting over
who was cooler, Bono or Robert
Smith) and sent it to this totally
awesome radio station, begging for
internships. Little did we know,
WBRU was staffed by college
students and had no need for
preteen help. We heard back from
the PD, who explained the situation
and encouraged us to keep
listening to “our” bands. The final
words of advice were: “Study hard,
get into Brown, and maybe we’'ll
see you at WBRU some day!” So, |
did, | did, and they did. The rest is
Alternative history.

My story is a perfect example of
the sheer power of this format and
its ability to connect with and
motivate people. Alternative radio
not only provides a soundtrack to
life, it influences lives and makes
people think. [ only hope that the
youth of today feel the same
passion for the artists we play,
and that we, as a format, can still
affect individuals as | was affected
by WBRU.
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across all markets. The same thing
for Alternative. The people at PRIZM
put this information out in reports
that outline by cluster what your
audience is into. Then radio stations
have the opportunity to connect with
that audience; to give away those
prizes, products or services for that
audience. That's been available now
in the MapMaker system for about
eight or nine months. Also, a lot of
the direct mail houses are using that
data when trying to figure out where
to send their direct mail pieces.

R&R: Is direct mail still a popular
and effective marketing avenue?

BM: It depends on who you're
trying to reach. There are still many
radio stations getting a lot of success
with it. Will that work for the Alterna-
tive audience? | have my own opinion
on that: Probably not, or not as much
as it used to, because | think they're
a more skeptical group and are less
likely to be swayed by something like
that. On the other hand, if it's for a
radio station, they may take a look at
that. | don’t know; you can't give a
yes or no answer to that question. |
can tell you that, for older audiences,
it works really well.

R&R: Who defined the various
PRIZM clusters?

BM: A company called Claritas. It's
been doing this for a couple of
decades.

R&R: What'’s the concept behind
the Workplace ZIPs service?

We’'re going to burn
on a compact disc

the images from
diaries that had com-
ments on any radio
station in your market.
Then we’re going to
provide that CD for
you right after the
-release of the
winter survey.

BM: Starting with the fall 1998
survey, we began asking
diarykeepers to give us their work-
place ZIP codes. What we now have
available is information that will also
help stations from a programming
and sales approach, depending on
what they’re trying to do. From a
sales perspective, if you look at a
market like Manhattan in New York,
for example, there are more than a
million people who live on that
island. But there are another million
who come in every day to work and

NG Wwee

then go home to the suburbs.

Many maijor cities are like that. Yes,
advertisers care about who’s living in
their ZIP code or in a five-mile radius
around their stores, but that would
only tie in with the residents. In other
words, if you ran a report before last
fall on ZIP codes where businesses
are located, you'd have only gotten
the people who lived in that area.
There was no way to find out who
was working in those ZIP codes
between 9am and S5pm. And if you're
an advertiser, you really want to
reach both. We now have the ability
to do that. it's available in Maximiser
'99, which 90% of the radio stations in
the country have.

From a programming perspective, if
you're going to send the station van
out and do a lunchtime promotion,
you'd want to find out where people
work, not just where they live. A
whole different set of ZIP codes can
be involved.

R&R: What other marketing
products is Arbitron developing?

BM: We're going to be talking in a
few weeks about PD Advantage,
something that programmers have
been asking for that's beyond the
information they're getting now from
Arbitron’s Programmers Package.
These are additional reports that will
help the PD. They have been crafted
and fine-tuned by PDs all over the
country for the past two years. It's
going to be released in July of this year.

One part of PD-Advantage that
we’ll be debuting in the next few
weeks is Diary Comments On CD.
We're going to burn on a compact
disc the images from diaries that had
comments on any radio station in
your market. Then we're going to
provide that CD for you right after the
release of the winter survey [end of
April/early May] for a limited-time free
trial. Every station that has Maximiser
is going to get this; there’s no charge.
We have that module now and don’t
want to wait with it, so we’re going to
be giving sneak peeks.

That's really helpful for a program-
mer, because you get to see a little
focus group of your audience. Before
this, you'd have to go to our head-
quarters in Columbia, MD or, at a
nominal cost, we'd make xerox copies
of all these images and send them
out to you. PD Advantage comes
quarterly. More details on the other
nine reports that make up PD
Advantage will be coming out in a
couple of weeks.

Then we have the Exit Poll. It's
available in six markets: five of the
top 10 plus St. Louis. And it's being
offered in about a dozen of the other
major markets right now. Exit Poll is
basically a reinterview of your
diarykeepers. For years PDs have
always wanted to be able to get to
Arbitron diarykeepers and ask them

oN

>>Continued from page 74

specific questions. For example, What
stations are getting better? What
station has the funniest most enter-
taining morning show? Which stations
do you have a problem picking up
because of their signal? We've
compiled 28 questions in all. We did it
this past fall in six markets; we're
going to expand that to 10 for this
spring.

The responses are provided via
disc, which can be turned over to your
consultant or PD. It's a chance to get
an idea of what your listeners are
thinking. In other words, the Arbitron
report tells you whether you went up
or down; Exit Poll tells you why. We've
also been doing PD seminars for four
years. These are a good way for
programmers to be brought up to
date on what we’re doing and how to
use these products and services. For
the rest of this year, we're going to be
in New York; Denver; Orlando;
Columbia, MD; and Columbus, OH.

It's also the second year of the
Arbitron 101 PD seminar, a two-day
seminar held in Columbia, MD. This
year it's September 22-23. This is
designed for the MD, assist. PD or
brand-new PD with very little knowl-
edge of Arbitron and a desire to learn

Certain stations
appeal to certain
kinds of groups.
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how Arbitron works. It's important not
only from a station perspective, but
from Wall Street. We're here to help
programmers, and they should take
advantage of us.

R&R: Where do you See radio mar-
keting headed in the next five years?
BM: If | were able to answer that

question, | wouldn’t be customer-
focused, because they're going to tell
us where we need to be. That’s all |
can say. Hopefuily, if we keep doing
our job right, we’ll be listening to what
customers have to say and go with
that flow. As to where that will be, |
don’t think anybody knows. If they say
they do, they're lying to you. As we go
further and further down this road
with technology changes and consoli-
dation changes, you really have to
look at this industry differently. When
| joined Arbitron in the late '80s, we
had about 1,800 customers. Today we
have 3,147. What radio stations need
1o understand is, as we've picked up
about 75% more stations, that's 75%
more stations that want to do well in
Arbitron and want to have highly rated
radio stations. But we still only have
100 share points out there, so it's
getting more competitive for radio
stations, even within a station’s own
group in a market. So a PD today has
a real tough job.
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WJSE/Atlantic City, NJ

| was working an evening shift
at a “nameless” top AC radio
station in Philadelphia (let’s just
say there’s a lot of buzz about
them). It was midnight, and after
a long day in production and
playing Elton John, Michael
Bolton and Kenny G. a few too
many times, | was contemplating
life, my head in my hands,
teaning on my elbows on the
console. The next thing |
remember was a very foud thump
and sitence. Yeah, | basically
nodded off, hit my head on the
console, and cut off a Celine Dion
song. It took me about 20
seconds to figure out where | was
and what had really happened. |
regained my composure, fired a
liner, and hit the latest and
greatest Rod Stewart.

It took a nasty lump for me to
realize that | needed a format that
fit my fifestyle. I quit the Philly gig
the next week. A month later | was
back home on the Jersey shore at
102.7 and rockin’. It's nice to be
able to have an impact on the
business and give new and
deserving bands a chance rather
than programming “safely,”

© 1999 R&R Inc. Al nghts reserved
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HATE DEPT

RELEASE

The first single from their new album
TECHNICAL DIFFICULTIES

music network

HUGE PHONES AT:
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KWOD/Sacramento Ron Bunce Sez:
“Hate sounds awesome on the air and
contributes to the Alternative Image of
the radio station.”
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A conversation with Reprise Records President Howie Klein

n an era when the record industry was all about Huey Lewis and Michael
Jackson, one of the biggest struggles early Alternative programmers faced
was the lack of significant support from the record labels. Sure, they’d ap-
preciate the airplay, but there was always the feeling that the record compa-
nies just didn’t get it. Howie Klein got it. No label executive supported this
format more than Klein in the early years. He supported it in any way he
possibly could, whether it was through promotions, live shows or just those
simple typed notes he is famous for. Perhaps the most important thing to all
of the programmers who were struggling to get their stations heard, how-
ever, was the fact that Howie listened and Howie cared. Here, then, is a his-
tory lesson from a man who looms large in the history he discusses.

R&R: What are some of your
thoughts on the early days of the
format? .

HK: Alternative music was a part of
the antiestablishment feeling in the
mid-'70s. People were so sick of
corporate rock crap. When FM radio
started, it was about this music
revolution, with bands like the Grateful
Dead, Jefferson Airplane and Pink
Floyd. But over time, it seemed to turn
into this very corporate sound. It
degenerated into this formulaic, overly
commercialized kind of music. By the
mid-'70s, people were getting sick of it
and turning off their radios. At the
same time, there were little stores
where people would go to buy English
imports or local bands. Out of that
environment came shows like the one
Chris Canabe and | had on KNAB in
San Francisco and later San Jose.

R&R: What about college radio?

HK: Even college radio wasn't

- playing that music at the time. College
was either playing jazz or regular rock.
They weren't really out there in terms
of alternative. That was not the place
where you went to hear alternative at
first, although eventually it came to be.

Overall, there wasn’t very much music.

We would sometimes play a song on
our show a couple times. When a new
Sex Pistols song would come out, we
would play it a couple of times.
Because there wasn't a lot of stuff, it
made room for local bands as well.
That was a big deal. Certainly on our
show, every single Ramones song
would get played, because there
wasn’t enough stuff. If someone like
Siouxsie And The Banshees released
a new single, that was the biggest deal
one could imagine. Needless to say, it
wasn'’t just the A side — the B side got
played too.

R&R: So you'd fill the time with this
rebellious music, even if it meant
playing nothing but the Sex Pistols for
the entire show?

HK: That was the attitude we had. It
was all tied up in this whole feeling of
being against things. That is an
important word, “against.” It was about
being a rebel. That went back to the
whole real rock 'n’ roll thing of being
rebellious against the establishment,
against the symbols of the establish-

ment, whether it was your parents, the
country, the church, the government,
the fascist Republican party, war —
whatever it was. When you go against
that, the music becomes part of it. So
we had the '60s psychedelic music tied
up in the war against Vietnam and
against the establishment, but then all
that sort of went away, and all this
commercialized stuff happened. The
whole lifestyle that was attached to it
sort of dissipated in a Iot of ways.

R&R: And this led to the punk
movement.

There were stations
here and there, some-
times in little markets.
If you looked at it
clearly, instead of with
all this hope, you knew
it would never work.

HK: Yes. Suddenly people were

.angry again, and the Ramones came

along and laid down the groundwork.
The Ramones'’ first album was a
landmark album. Suddenly there was
this whole movement. It wasn't just one
incredible art record there and an
incredible art record here. Certainly the
first Patti Smith record was a phenom-
enal forerunner of the new wave, and it
was very important, but it wasn’t a
movement. With the Ramones, it was,
and wherever the Ramones went, they
were like the Johnny Appleseeds of
that movement. They came to all these
cities in America, and all these bands
would sprout up around them. | saw
that in San Francisco very clearly. After

the Ramones came, | saw people
starting bands. Even in England, it
happened. | can never forget this story
the Ramones were telling me about
how the Clash came backstage to their
show, and the Ramones were showirg
the Clash how to hold their guitars. It
was real significant, and radio tended
to ignore it.

R&R: Shows like yours were really
the precursors to the Alternative radio
format.

HK: | do think our show was the first
regular alternative show in the country.
It started out on KSAN as a one-time
special. It got such a great response
that Bonnie Simmons, the Program
Director, asked us if we would like to
do it again. Eventually it went from one
to three times a week. KSAN became
a station that would be open-minded
about that kind of stuff. KSAN would be
more likely to play some Sex Pistols
song than REO Speedwagon or
Foreigner, even though those bands
were on top of the charts and selling
big. KSAN started to associate itself
with what was turning into alternative,
even to the point where it would
champion some of the local bands,
whether that was Pearl Harbor And
The Explosions or the Nuns. It would
pick the more palatable ones like Pearl
Harbor And The Explosions and keep
away from stuff that was a little more
hardcore, like Flipper or Crime.

R&R: Was Rick Carroll the one who
really made the jump from specialty
shows to a full-time format?

HK: Rick was definitely the one
who caused the leap into the com-
mercial area, proving that it could
work in a big city. But you have to
keep in mind that every city had its
alternative guy who was maybe
writing for the local paper, helping to

- get gigs going, and doing a thing for

the radio station. There was one in
every area. Tom Biery, who works in
our company doing promotion, was
one of those guys. When | met him,
he was the guy in western Pennsyl-
vania or eastern Ohio who always
had an alternative show on. It would
be on a little AM station in Sharon,
Pennsylvania, and it was always
based on one thing, which was love
for this exciting new music. There
was someone like that in every town.
At KROQ, Rodney Bingenheimer
had been on the air for some time
playing glam rock, which wasn’t
exactly alternative, but it wasn’t
exactly that corporate rock stuff either.
Going from David Bowie and Lou
Reed into the Sex Pistols made a lot
of sense. Rodney was there to do
that. | can’t say exactly if that was
Rick's or Rodney’s idea. | will really
say that Rodney was the one who

>>Continued on page 80
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Its been @ privilege fo witness
the cultivation of the Alernative
forimal over the vears, My first real
taste was i 1985, whan | was
living in Phoenix, Arzona and
cturbled agross a racio sfation
called KEY 100 3. KEY plaved
nothing but Depeche Rode, U2, the
Cure, Viclent Fermmes. the Smiths
Haircut 1C0, INXS and so on. The
station didn't last, but the music
did. | will never forget my first
conzert in 1987, It was U2 on the
first date of the Joshua Trze Tour,
whizh originated in Phoenix,
because that's where the Joshua
tree grows. They also played ther
last date in Phoenix to end the
tour, and tickets were only $5,
hacause tney seare filming for thair
maoyie, Hzitle and Hum.

wa always looked at music as
an important part of my e, and
the Allermative music scens
cerlainly helped me g2t through my
youth. It's been great seeing the
changes that have occurred, like
the formclation of grunge. In the
summer of 1992, | went t2
Lol apalooza. which that year
teatured Pearl Jam, Soundgarden
Red Hat Chili Peppers and Ministry
That was when Eddie Veader
wasn't 100 hig to walk around the
venue and let 1ans approach him.
a0 | did, t still love telling people |
met him.

Altarnative music has changed
and evolved over the years and
has gone through cyzles of being
healthy and nat so healtny. | look
forward 1o futare changes in the
Altarnative format and many more
memaorable experiences in tha
industry,
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Every city had its
alternative guy who
was maybe writing for
the local paper, helping
to get gigs going, and
doing a thing for the
radio station. There
was one in every area.

brought that sound to L.A., and Rick
was certainly the one who made it into
something commercially viable. When
Rick started doing that at KROQ,
other radio people were laughing at
him and betting against him. It was
like that for a long time. He was really
an object of hatred for the radio
fraternity.

R&R: What about on the promotion
end — were your 415 releases
accepted by the radio fraternity?

HK: Well, | talk to people these days
who are still at radio stations, and |
remember these people laughing at
me when | would call them and talk to
them about my records. They would
take the call as a kind of humorous
break. | remember this one guy — who
is still in radio — getting a couple of
other guys on the extensions. They all
wanted to hear me, because they
thought it would be funny. Maybe |
shouldn’t have called him because his
station was too big and | was just a
little company, but | didn't know — |
was just trying to get my records
played. At the same time, there were
believers, people who loved the music
and did what they could. They would
sneak records on.

R&R: I'm sure it felt great when the
songs did get on the air.

HK: Oh, it meant a lot to me. |
remember the first record at 415 that
we had in a serious way. It was a Pearl
Harbor And The Explosions single that
| will never forget. It was on WOUR in
Utica, WBCN — of course — and
WSHE in Miami. We were getting
played in San Francisco, but suddenly
these stations far away were playing
our single. | will never forget the WOUR
call letters because they did that. It
meant a lot to us. WSHE was not an
Alternative station, but there were
people there who felt the record would
work for them, and they played it.

R&R: At this point there were no
stations playing the music full-time,
right?

HK: No. At the time there were no
Alternative stations. There were just
people who were willing to play some
of the music. Alternative was very
much a part of AOR. Eventually my
little label, 415, did our deal with CBS,

and we were part of the AOR depart-
ment. When our records came out,
Paul Rapaport and his staff tried to get
them played. Overall, there were
people who tried to help, and there
were people who detested it. And
some of those same people detested
Rick for what he was trying to do. They
thought it was pussy music. If you saw
VH1's Behind the Music on Depeche
Mode, you saw it. They were showing
how people were making fun of
Depeche Mode even though they were
really big in England. When they came
over here with their first record, |
experienced it. They said on the show
that it wasn’t exactly the most mascu-
line type of music.

The funny thing is, | remember that
if you wanted to get a big audience,
you'd have to have some muscular
guitar-type of music for the guys, or
you’d have to have more rhythmic- or
electronic-based music for the women
and, in San Francisco, the gays, who
you had to take into consideration
also. | always thought that when you
mixed those together and had a good
balance, the station would get a lot of
listeners, but when you didn't, and

I am a real good inves-
tor, and | felt that Alter-
native radio was a real
good investment.

went to the extreme either way, you
would lose listeners. It always
amazed me when people couldn’t
grasp that balance, because it
seemed soO obvious.

R&R: The best Alternative stations
today are very good at maintaining that
kind of balance between pop and rock.
KROQ is a good example of that.

HK: Then you get women and men
listening, both young and old. It's
good when a station can do that.
That’s when the station is at its best.
It can keep everybody happy. There
are certain things they can’t get away
with because people want to think of
KROQ as an Alternative station. They
couldn’t play Mariah Carey, for
example.

R&R: Obviously Rick was bucking
the trend, and people wanted to see
him fail. What was the overall vibe like
in the early days of the format?

HK: There was The Walrus Report.
It was one of the early trades, and it
was very Alternative-oriented. They
decided that they were going to be
the champions of this. QOverall, it was
more like certain AOR stations were
more into putting certain Alternative
music in rather than going all the way.
Even Rick didn’t go for it all of the

time for quite some time. He was
more amenable than most, however.

Basically, there were stations that
would try it. They would let a show go
on, and sometimes those shows
would grow — like our show on
KSAN. We would start a song, and
the station would love it, or they
would get a good response to it. Then
they would start playing it in regular
rotation — stuff like Elvis Costello or
Graham Parker. They would say,
“Well, that’s not that crazy. We can't
play all that crazy stuff, but we can
play this.” They certainly weren’t
going to play Siouxsie And The
Banshees, but they could play Tom
Petty. Very few people realize that
Tom Petty got his start because of
that. Blondie is another example of
that. Blondie and Tom Petty even
played shows together. | remember
seeing them at the Whisky when |
went down to L.A.

R&R: How did things progress
after KROQ signed on?

HK: To be honest, | don’t know. By
the time Rick was really in this, | had
a record company, and we were
putting out records, and Rick would
usually play them. There were
stations here and there, sometimes in
little markets. If you looked at it
clearly, instead of with all this hope,
you knew it would never work.

R&R: You were the format’s
greatest early champion at the record
company level. What did you see that
others didn’t?

HK: Keep in mind that, to me, the
format had gone from zero to
gigantic. Early on, | saw that when
we would get records played on all
the radio stations, we would sell
records. So it was clear to me that it
was kind of happening. Plus, the
kinds of people who tended to listen
to those kind of stations were not the
mass audience, but they were the
ones who lead the mass audience. |
am a real good investor, and | felt
that Alternative radio was a real
good investment, because the kids
who were listening to the Alternative
stations seemed to set the trends for
the kids to come. They were just
ahead of themselves.

Well, | talk to people
these days who are
still at radio stations,
and | remember

these people laughing
atme when | would
call them and talk

to them about

my records.
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Jacobs Media

My involvement with Rick
Carroll and Alternative started in
’85, when | was brought in to
“clean up” 91X in San Diego. It was
probably Carroll's first or second
client, and while he gave it a great
start, his legendary lack of
organization left the station
ftoundering. Of course, he was
already establishing a great brand
for 31X, so it came down to
maximizing what he had started.

Mad Max took over as PD, and
we had a great time trying to
wrestle this beast and make sure it
wasn't a one-year wonder. The
station’s “studio” was way up on a
hill in Tijuana. We’d drive down
there in Max’s Corvette, and the
locals would yell “Kojak” at him as
we rumbled by. Often the jocks
were detained at the border and
couldn’t get back into the States.
From up there, you could see it all
~— the fires burning in those 55-
gailon drums, the babies scream-
ing, the dogs barking. Where else
would an Alternative station be
broadcasting from?

91X was a great ride. We did
some great promotions (“Expose
the X”) and some stupid ones (we
gave away a six-pack of Yugos), but
at every turn, 91X truly reflected an
exciting lifestyle in San Diego. It
was fun working with Noble
corporate — John Lynch and Norm
Feuer — who were alternately
exhilarated and horrified by what
was going on.

We gave the established KGB a
real run and helped bring respect-
ability and ratings to a format that
was still in its infancy. My experi-
ences with 91X gave me a lot of
insight inte Rick’s genius and the
great potential of the format. Living
with 91X in the '80s was the main
stimulus that convinced us to get
The Edge going a few years later.

© 1999 R&R Inc Al ights reserved
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An inside look at what it’s like to move up the promotion ladder

ver the past decade, the Alternative format has grown into an integral
part of the record industry. While its record sales today do not compare the
grunge haicyon days, they are strong enough that Alternative radio is still
considered a significant player in that arena. With the development of the
format as a radio ratings and record sales driver, the personnel who work
in the format have taken on greater and greater responsibility. The format
has seen an amazing group of talent rise through its programming and
promotion ranks. Nowhere is this more evident than in the truly astonish-
ing number of Alternative specialists who have risen to senior executive

positions at record companies.

My sincerest wish was to talk to
everybody | could think of who got at
least a portion of their start in the
Alternative world and moved on to
greater things. Unfortunately, that
wasn’t to be, which shouldn’t be
surprising, considering that part of
greater responsibility is having greater
demands on your time. Be that as it
may, | was able to hook up with quite a
few of our “graduates,” and you can
read their comments on their evolution
below.

| would like to mention, however,
some people | was unable to talk with
for one rzason or ancther. Howie Kiein,
who has clearly moved on to the most
senior of senior positions as President
of Reprise Records, is not here
because he is interviewed elsewhere
in this special. Busy schedules and an
unending game of phone tag unfortu-
nately kept Warner Brothers’ Andy
Schuon and Tom Biery from taking
part, to my great sadness. Both of
these men are not only wonderful
people, but true professionals as well.
We all could learn quite a bit from both
of them, and some day | will give them
the forum so we can do just that.

London’s Bill Carroll is not only a
great guy and promotion executive, he
is also one of the most modest men |
have met in the format. His decision
not to take part in this column is thus
not surprising. Finally, my cursed
memory seems to betray me at the
most inopportune times. As a result,
two of the people | certainly should
have talked with didn’t occur to me
until it was too late. Steve Backer and
Jon LeShay both worked the Alterna-
tive format when it seemed more like
the fast road to nowhere than the
shortcut to becoming an executive.
Both, however, have moved on to
senior positions, LeShay with a
number of companies, and Backer
with EMI, where he is currently Sr. VP/
EMI Music Publishing.

As | talked with each senior execu-
tive, | really wanted to investigate just
a few things: How did the Alternative
world he'p you prepare for the greater
responsibility of a senior position?
How are things different? Has your
perspective of the Alternative format
changed now that you are in a more

broad position? In general, the
diversity of the answers surprised me.
in the following conversations you will
find all sorts of attitudes, from cyni-
cism to enthusiasm.

»steve Leeds

Senior vp/pROMoTIoN
UNIVeRSIL RECORJS

R&R: So what was it like to move
on from alternative promotion to being
a Sr. VP?

SL: Well, you never move on.

R&R: What do you mean by that?

SL: The dirty secret is, once you're
a promotion man, you're always a
promotion man.

R&R: But you gain responsibility,
don’t you?

SL: Yes, but you're not moving on.
Basic tenets of promotion supersede
format lines. This sounds very basic,
but promotion is promotion. Whether
you are talking about Rock radio,
crossover radio, Pop radio or Alterna-
tive radio, the tenets are the same.

R&R: When did you come to that
realization?

SL: | had the benefit that a lot of
people don't have of being outside the
business for a period of time during
my tenure at MTV, and then when |
worked with several management
companies. So | had taken somewhat
of a sabbatical from promotion, and
then | got back into it. And immedi-
ately when | got back into it, it was like
riding a bicycle. There are certain
things you don't forget.

R&R: There have to be at least
nuances between the different
formats.

SL: Absolutely. There are nuances
and there are rituals, but there are
also commonalities or expected
commonalities of experience. My
feeling is that great music, follow-
through, integrity and honesty
supersede all that stuff.

R&R: Do you think anything in the
Alternative format specifically pre-
pared you to be a Senior VF, or was it
just your well-rounded experience
across the board?

SL: | think it is a little bit of each.
But I'm not with this whole precious,
holier-than-thou thing that the Alterna-
tive format seems to have going on.
Let's remember that one of the
architects was a guy named Rick
Caroll. His background was Top 40.
Rick took the fundamentals and
mechanics of Top 40 radio and just
plugged in quirky, odd-sounding
records instead of playing what was
then considered mainstream Top 40.
He didn’t play REO Speedwagon or
Styx; he played the Sex Pistols.

R&R: Why do you think so many
people with an Alternative pedigree
have moved on to senior positions,
like yourself, Steve Tipp and Andy
Schuon?

SL: In the case of Andy, | think he
would be the first to admit that he rose
to the occasion as a broadcaster and
a great programmer. Let’s not forget
that before he was at KROQ, he was
at KBPI. A lot of people said, “Oooh,
the Alternative guy is coming into
MTV” Andy would chuckle and say,
“I'm a programmer.” | think the same
can be said about promotion guys.
Some of the better promotion people
were, just by the way the chips fall,
involved in the Alternative format
because that is where the heat was,
that is where the momentum was, and
that’s where all the wheeling and
dealing was. | think the better people
who succeed in business are those
who have depth and breadth of
experience outside of the niche they
are currently operating in, on both the
radio and record sides.

R&R: So it's because the Alterna-
tive format is where the action was
that we are seeing a larger number of
those types of promotion people rise
to senior executive positions, as
opposed to people coming from AC or
other formats?

SL: Well, it's also an active format
that sells music, so again it's where
the action is. There is a healthy
interchange of talent at radio between
CHR and the old-fashioned Alterna-
tive. So why not have people who are
excellent at what they do talk to other
formats? | spend the bulk of my time
these days talking to Rock program-
mers, which is something | haven't
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done in man  years.

Listen, forget about the boundaries
of the formais. When Steve Leeds
goes on the road | go into a market,
and | visit all the formats. | see the
CHR/Rhythmic station; | visit the Pop
station; | see the Pop/Alternative or
Hot AC or Rock station. Any record
company that views things in terms of
“It's only about formats” is missing the
boat. It's about gathering a critical
mass of listeners frocm a variety of
different formats.

R&R: Once you moved on to
working all these other formats, did
your view of Alternative change?

SL: As my career grew, | was taken
aback by the increased cost of doing
business. | find it frustrating. Also, |
agree with what Jeff Pollack said: “The
definitiani &f Alternative has become
S0 restrictive,” It's:kind of frustrating
when Rock radio programmers are
more receptive ta new music than the
traditional Al ernative stations. There’s
less of a hipness fa‘tor at Rock radio.

R&R: T/l me about how your
responsibility has changed.

SL: There are different levels of
responsibility. As for me, I'm fortunate
to have a reat team. On day-to-day

| had the benpefit that

a lot of pecple don’t
have of being outside
the business for

a period of time during
my tenure at MTV, and
then when | worked with
several management

companies.
=Steve Leeds

basis, | know the job gets done. | have
a great partner in Monte Lipman.
Howard Leon and Kylz Wong are
phenomenal, and Charlie Foster has
my back. That is great and makes it
more comfortable. Not many guys can
say that. if’s also nice to work for a

s»Continued on page 84
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very realistic man, actually two very
realistic men: Doug Morris and Mel
Lewinter. They are about reality.

s sss e

*Joel RLalimean

vp/pROMOTION
S50 MUSIC/WORK

R&R: What did the Alternative world
teach you that people who are not from
the Alternative world might not have
learned?

JK: One of the basic things |
learned from my seven years of doing
Alternative is the idea of breaking the
artist in all of its aspects, being
concerned with more than just the
song on the radio. It's worrying about
things like touring, the marketing and
the imaging. It's more than just the
pro-CD that goes to radio or getting
the add. That’s not to say that people
who do promotion in other formats
don’t do that, but | was more con-
cerned with these other aspects than
just the airplay.

R&R: Or having a 10 add week as
opposed to a nine add week.

JK: Exactly. People can get caught
up in the number of adds per week,
and really it’'s about where the airplay
affected the markets, whether the
record and tour and everything else
are working, and whether you can
spread it. Or is it even worth spread-
ing? That is something | learned. |
think back to when we didn’t have
some of the bigger stations that are
really successful today, before the
grunge thing really took off and MTV
was pounding videos from Nirvana
and Pearl Jam. Back then, little
successes or growth spurts were real
exciting. You need to stay focused on
that. Now, | try to carry that over for
every format, whether it's Rock,
Alternative or Pop. That mini-sales
increase, that mini-story from some-
where, is never too small if, in fact, it's
real.

R&R: What do you see at other
formats that people at Alternative
might find interesting?

JK: Two things. One is that other
formats sometimes play new music
where things aren’t necessarily judged
based on their pedigree or the history
that the label has at that format. Top
40, it seems, gives almost anything a
chance if it has the right sound. You
can look at all the boy bands, and
there are multiples of them that are
doing really well. Well, they all have
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good songs, and that's why they are alil
doing well. There will be a time when
they cannibalize each other and there
are too many of them, but for now they
have all been successful because they
have good music for what the stations
want. | can't say it's my taste, but | can
see why 10- to 19-year-old girls are
going to the stores. In addition, the
labels that have these groups have
done a great job marketing them. They
took a page out of the Spice Girls
sensation and applied it to the male
groups, and it's working.

The other one is rotations, seeing
records go on a station and just
watching the quantity of plays that
they get at Pop radio. At Alternative,
you'd kill for 40 or 50 plays on a
record, whereas some of the Pop
stations like to put it in and see what
they have really fast. Some of the
CHR/Rhythmic stations give you 60+
spins or more. it's awesome. | like to
see that. So that was an interesting
thing for me to learn, watching records
get played really fast and getting
research back faster.

There are steps, so to
speak, for records at
Alternative, and certain
buttons that need to be
pushed at different
times. As you learn
those buttons, you can
give a record a chance
at that format.

>Joel Klaiman

R&R: Not many Alternative stations
go for that quick bang on new records.

JK: We've seen some Alternative
stations do that, where they play it real
fast real quick to see what happens.
I've even seen that at KROQ, where
the first couple weeks it really gets
played a lot so the audience can hear it
fast, and then it sinks back into regular
rotation.

R&R: I'm increasingly hearing that
the cost of doing business at the
Alternative format is getting out of
control. You deal with other formats,
how does it compare to them?

JK: It's costly, no question about it.
If you want to run a record from
Alternative to Top 40, you better be
prepared to go to the wallet. But
Alternative alone is costly, almost
doubling within the last few years. It
must be a serious commitment. If it's
not, you might as well not even get
into it. You watch some of the small
labels that are trying really hard to get
into the game, and they may have
some great records and great projects,
but it’s really hard if you don’t have the
capacity to do so.

R&R: Let’s change the subject a little
bit and talk about the great opportuni-
ties the Alternative world has created

g

for people. Why do you think we are
seeing a Tom Biery or Steve Tipp move
into senior positions?

JK: When you mention both of those
guys and the other people you are
talking to, what you have are really
good promotion people. Not just
promotion people who understand
music, but people who are passionate
about artist development, passionate
about detail, and | think that is one of
the most important things. It's like |
mentioned before about small victories.
You take those little things and spread
them to other markets and see what
works and give artists a chance. Those
two guys you mentioned are some of
the best.

R&R: They notice the small things,
but have their eye on the big picture.

JK: Exactly. | think you always have
to think about the big picture. There
are steps, so to speak, for records at
Alternative, and certain buttons that
need to be pushed at different times.
As you learn those buttons, you can
give a record a chance at that format.
The people we are discussing have
done that successfully and are
obviously doing it now at the next
level.

I will say that being able to be with a
project all the way through, as | am with
Fuel, really means a lot to me. To be
with something all the way through as
opposed to handing off the baton is
much more rewarding.

R&R: / hear that kind of thing a lot.
The Alternative executives care about
the artist and the music, so they are
interested in how things turn out, no
matter if it is at another format.

JK: What you have is this group of
people who are dedicated. If you look
at any one of the people you have
spoken with, these are people who
are passionate about the music, who
have not lost sight of it. These are
people who take records home on the
weekends to keep in touch, and |
think that is what | have tried to do
along the way. No matter how big the
band is or how small the band is,
these people get excited and will race
to go see them.

>MaTtT POLLOCRH

senior Vp/pROMoOTION
V2 RECORJS
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R&R: We've had a tough time

hooking up for an interview. Can |
assume that the demands on your time

www americanradiohistorv com
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are one of the biggest differences
between being a Sr. VP and what
you've been before?

MP: Everything is relative in life.
When | worked at Elektra Records as
the VP/Alternafive, | never thought |
could be busier than | was at that
particular juncture in my life. it's almost
like when you were in high school and
you said something like, “l wish | could
get out of school and just go to work,”
and your parents would tell you, “Oh,
we wish we could be back to school.
You don’t know what you are in for
when you get out of school” Right now
my day consists of managing the time

If you are going to be -
looking tp grow artists,
there are just a few
active formais:
Alternative, Top 40 and

the hip-hop arena.
=Matt Pollack

to aversee all formats Between dealing
with all the managers and the whole
field staff and all the radio formats and
every problem that crops up, it never
really does end. Your day is just a
series of confrontations and problems
to be solved. You need to balance it all
and make sure your clients are happy
and that you're motivating your staff
and keeping them focused. “Staying
focused” is an overused cliché, but
that’s all you do all day long.

R&R: What about your attitude?
Have you noticed that you look back at
the Alternative format differently?

MP: My mind is opened up so
broad, in the sense of the audience.
When | was just doing one format, |
became very protective of it, because
that is the only thing in your world, and
you become extremely protective of it.
Any format head will attest to this at
any company. No matter how well you
get along with your contemporaries in-
house and other format heads, there is
always some strife that exists and o
some territorialism that exists. You try

>>Continued on page 86

© 1999 R&R Inc. All rights reserved


www.americanradiohistory.com

EARY aiE =
1t

iFRI STEV Ej
y .— -3‘..— - =€ I- ‘ o ’) >

»
- b."
.

hen
'_‘-n .“.4-, : .: e
!
#'(6
oy
Lyl 28
a4

BRIRE ewa
q_v-‘
=

L T

x
x ; . iﬁ
e

,_g:"‘ .

|
bl T LR
wh
rem
2
! -
'i"._-..rhw-'
"
"
i =311
£
L

WAL N

e b Fl ‘.’: i
, i S s = 7
- ol o id 5B
-1 TRy o g 12
“: Y5 & r
== g oF e
_...},. rﬁ JE 2 M
LR -‘
-t 2 o, ! o WS
. + L] o Y
-p - # :‘?.‘_
— L P 28
= R fare
1 > -

=
g

SINGLE
FROM
On...

THEIR . KTBZ  30x

| e ‘_ 99X 20x
PV DR <
| _ | X
ALBUM ' WRAX 3 Callout after 600 spins!

R ; |
— s ‘ # | + 50 others! ioues

o

@ R&R Alternative
41* BDS Modern Rock Monitor (+70)

Another New Add At: WZAZ

e Produced, Recorded and Mixed by Neal Avron

Management: Darrel R Massaroni - Darby Manag:ment
CrHine: www. myfriendsteve com

“Charmed" is featured
as the theme song
to the new WB Series
*Zoe, Duncan, Jack & Jane”
Sundays @ 9pm

A ol 'R o a2
" "_'. I'..— ;‘; F

www amdricanradiohistory com

§1  eowmmen  Visit Mammoth ot www mammoth.com


www.americanradiohistory.com

86 ® R&R April9, 1999

Le

>>Continued from page 84

to take care of your client station and
make sure you're not stepping on your
own company’s toes.

It was frustrating when | was at
Elektra, but at the same time it was
very satisfying when | could pull off a
coup for KROQ. When Kevin
[Weatherly] called me up and said, “|
really need Natalie Merchant,” and |
could sit down and have a meeting
and really force it through and make it
happen, it was a satistying thing. But
now you have to look at the broad
picture. | have really come to appreci-
ate Greg Thompson. When I'd walk out
of his office after not getting my way, I'd
go, “Greg, you don't fucking get it” No,
he totally gets it. He knows where he
has to go in the future with these
records and how to do this and not
burn bridges at the same time.

I think it really opens up your
perspective as far as where you
ultimately want to be with your records.
Not every record is going to cross to a
broader audience out of Alternative
and go to Top 40. But, ultimately, you
want to reach the broadest amoynt of
people you can, and the way to do that
is to reach the mainstream audience,
which is obviously Top 40. I've gotten a
much clearer perspective of that over
the last year here, and it's been really
enlightening.

R&R: We're seeing a lot of the
Alternative people move into senior
executive positions. Is there anything
that the format taught you that kind of
gave you a leg up or helped you a
little bit?

MP: The biggest is that there are a
lot of similarities between Alternative
and Top 40, which is basically an
amalgamation of hits from all different

If you have run an
Alternative department
over the last few years
on a management
level, you have had the
opportunity to run a
sizable area and learn
a lot of the strong,
basic fundamentals

that will serve you.
>Steve Tipp

genres. One of the parallels between
the Alternative format and Top 40
format is in the way that they are
structured and worked. They are both
hit-driven formats. The independent
game is very similar. It's not as
expensive as Top 40, but there are a
lot of similarities. There are a lot of
similarities in the way that you can
develop your music and the way that it
goes through the system very quickly.
When you go into a Top 40 station,
they are very attuned to how a record
reacts quickly. Am | getting phones
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on it? Am | seeing sales on it? Am |
getting research on it? They want to
know within about four to six weeks.
Alternative is very similar. As a
result, you need to get a gauge on
them very quickly, for better or for
worse. You can have a record out
there, and you get 125 spins in
about four weeks, which is a decent
rotation in Alternative. By about the
sixth to eighth week you have to be
able to show something for it, even if
the station is patient, otherwise they
are going to look to move on.

The Rock format is different. It can
take you three or four months to get
125 spins, because the rotations are
slower. If the rotations are slower,
familiarity is going to be lower in
research, and there seems to be less
credence given to research — at
least in the early stages — at that
format. But | think that the way
records are judged in their perfor-
mance at Alternative is very similar to
Top 40.

R&R: So that similarity is one of
the reasons that the Alternative
format has sent so many people on
to senior positions recently?

MP: | think it's a lot of what | just
said a moment ago. Alternative plays
such a valuable part in nurturing hits
for any company’s repertoire. If you
are going to be looking to grow
artists, there are just a few active
formats: Alternative, CHR and the
hip-hop arena, which sells the most,
but isn’t so much radio-driven. So,
Alternative and CHR are the very
active sales formats, and let's face it,
record companies are based on
sales. There’s a reason why there’s a
high premium paid to promotion
people, because, for the most part,
they drive the train. So when any
general manager is looking down at
people they can grow, they say,
“Here’s a guy who is heading up a
format that is very valuable to the
bottom line of this company.” And
knowing the similarities between the
two formats that were just mentioned,
it's a very natural progression for an
Alternative executive to go into a
larger position there.

R&R: /t sounds like Alternative and
CHR are more closely linked than is
commonly discussed.

MP: Well, Alternative, for the most
part — and a lot of guys hate to hear
this at an Alternative level — is really
a subset of Top 40. It is a hit-driven
format, and it exists on that. Rock
formats and the others are more
driven by gold than by current music.
This is a current-based format, and,
hey, I'm not going to make any
apologies — that's what we care
about at the end of the day.

R&R: Steve Leeds said, “The basic
tenets of promotion supersede format
lines.”

R&R: Well, it's like in radio: A great
programmer can program any format.

A good promotion person can be a
promotion person anyplace they are
put into.

steve Upp

senior Vp/pROMoOTION
REpPRISE RECORAS

R&R: Did moving from Alternative to
Sr. VP feel like a big jump for you?

ST: Well, when | made the move
from Alternative to this job a few years
ago, Alternative was in a pretty solid
place. There were already 100+
stations, and the format was already
turning in the direction it is going today

It's fum talking to the
people | talk to these
days, but there’s noth-
ing like talking to a
radio programmer and
having them tell you
how great your record
is doing on the radio,
and how much they

like the record.
>Steve Tipp

financially. It really wasn’t that different
from the Top 40 format in a lot of
rudimentary ways, musically speaking.
But, on the other hand, there is a lot to
learn in terms of making the shift, and
there are a lot of things that don't
come into play on the Alternative side
but really do come into play on the Top
40 side.

R&R: Can you give me some
examples?

ST: There are a ot more hands out
there. There are a lot more things to
focus on that take me away from
talking to radio in particular —
whether that's talking to a lot of trades
or talking to a lot of independents or
talking to managers, as well as
internal stuff. The bottom line differ-
ence between being an Alternative
guy and a head of promotion is that
there are a lot of phone calls between
those few calils that | get to make to
radio people. When | wasn’t Sr. VP, it
was always great just talking to
people who really love records and
playing records and giving you
feedback on your records. It's fun
talking to the people | talk to these

wwWwW americanradiohistorv com
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days, but there’s nothing like talking
to a radio programmer and having
them tell you how great your record
is doing on the radio and how much
they like the record.

R&R: Did startihg at Alternative
help you in doing your current job?

ST: It helped in that Alternative is
fairly similar t6 how Pop radio oper-
ates. 1 think the perception is that the
format is “alternative” and “cutting
edge” There were, and are, things
that are done differently in the
Alternative area than they are in the
other formats, but overall, when
you're running a promotion in any
format, you learn a lot of really great
basic management skills. If you're a
good manager and you learn a lot of
great organizational skills and
management skills and people skills,
that’s the stuff that really serves you
— things like being organized and
being responsible. Like my mom said
to me before | got in the record
business: “You're really organized.
You're really responsible. You'll
probably do really"good in that
business, because it's full of flakes”

R&R: Looking back from the
outside, has there been any change
in your perception of the format?

ST: In the last few years, the
costlier aspects of the format have
escalated, while a lot of the rewards
have sunk a little bit, because
alternative records aren't selling as
much as they were a few years ago.

R&R: Why have so many Alterna-
tive guys in particular been handed
Sr. VP positions?

ST: When you are 1alking about
people like Grover and Steve Leeds,
Ted Volk and the others, you're talking
about people who have really broad
backgrounds. All three of those guys,
although I'm not sure about Steve —
were local guys, and Steve worked for
MTV. Tom has a téally broad back-
ground. Ted has a really broad
background. They are also all really
great music guys, which is an incred-
ible thing, because we kind of get away
from that, unfortunately. They're great
music guys, they’re great record guys,
and they're just really smart guys.

>>Continued on page 88
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The bottom line is, if you have run an
Alternative department over the last few
years on a management level, you have
had the opportunity to run a sizable area
and learn a lot of the strong, basic
fundamentals that will serve you. One of
the really nice things that Rich Fitzgerald
used to say was, “We don’t want Steve
because he’s the ‘Alternative guy, we
think he is a really talented executive.”

»Ted VOLR

head/prRomortion
MOVEeRICR RECORTS

R&R: How have things changed for
you and the Alternative format since
you moved up?

TV: Well, all of my dealings since
I've come to the company have been
more about political issues. Wherever
there has been a fire alarm, | have
been the guy who has been in charge
of putting it out. In terms of keeping

A lot of these guys are
so crafty that it’s a
pretty good training
ground to move on (o

other formats.
=Ted Valk

people happy, | have won some
political issues and | have lost some
political issues. That would be the No.
1 difference: Instead of just fighting
with an Alternative station, now | am
fighting with its competitor as well, or
at least trying to be involved with it.
Maverick is a little bit different from
some of these other companies when
it comes to things like that, by the way.
| always talk about crossing our
shields. At Maverick, we are much
smaller, so we cross the shields. If |
was at Geffen or Columbia or labels
like that, you can't just venture into
the CHR or Rock department. So, for
me, whenever there has been a
problem, | have been invoived with
the station that is happy and the
station that is mad. When | was doing
Alternative, more times than not | was
able to keep the station happy.

R&R: When you look back at the
days you were solely doing Alterna-
tive, do you ever think, “Man, if | only
knew how good | had it"?

TV: Not really, because Alternative

has its share of high-profile stations
and programmers. Kevin Weatherly,
Oedipus, Leslie Fram, Steve Kingston
— all of these people are kind of stars
in the music industry. So when | am
dealing with that in other formats, it's
not anything I'm not used to. Now | am
just dealing with other stars in other
formats.

R&R: /'ve never thought of it that way.

TV: My first day at Maverick, when
we started with Alanis, there were
some political problems, and Tom
Poleman and Kevin Weatherly were
pretty upset. Those are pretty big
names, but I've worked with Oedipus
for a long time, and | would dare
anybody to find a programmer in
America who's better at politics then
Oedipus. | was fortunate to do local
promotion with Oedipus, and |
learned a lot from him. A lot of these
guys are so crafty that it’s a pretty
good training ground to move on to
other formats.

R&R: Why does Alternative seem to
be sending all these people off to
senior executive positions?

TV: A lot of it is based on how they
have handled themselves internally.
How do you handle yourself with
managers? How do you handle
yourself inside a building? As corny as
it sounds, to make stuff work exter-
nally, you have to make stuff work
internally first. So how do you lead
your staff? How do you motivate your
staff? How do you handle working
within your department? When you
say something within your company
and get behind a record, does every-
body rally behind you? Think about
Grover. The one thing that he has
always brought to the table is his
incredible passion. So obviously he
brings that to the table and does a
really good job.

It's not just working with your staff
either. It's how good you are at
dealing with singles and organizing
and setting up records and formulat-
ing the plan, all the while managing
your national staff. It's just a lot of
those different things.

*hiLaRrY sheev
Senior Vp/pRoMotion
S50 MUSIC/UWORK

R&R: What are some of the differ-
ences between working as a senior
executive vs. dealing with a smaller
group of stations or doing video?

HS: For one thing, you have to
remember a lot more! When your focus
is one format, and you're directly
responsible for getting airplay on that
format, you have to know every piece of
information, so you can convey it to
your field staff and other stations.
Multiply that by five or six, and you have
to be able to retain a lot of information.
And there are a lot more proverbial t's
and i’s at Pop than there are at Alterna-
tive.

It's also a challenge to go from
being the accountable person on a
project as a format head to moving
into a directorial role. You're still very
accountable and responsible for

Ironically, when it
comes to the promo-
tion part of this job,
being a Sr. VP is
more like being a
regional than a na-
tional. You have to be
concerned with all
formats of radio,
and you can’t be
partial to anything
except figuring out
how to sell records.
>Hilary Shaev

results, but you also have to let your
staff grow and take command as
well. And instead of organizing your
day, week or month according to a
handful of format-specific projects,
you've got to be involved with all of
the projects on the label. This means
maybe not calling 25 Alternative
stations in one day, but instead
touching the five most important
stations for each project, depending
on what the goals are. ironically,
when it comes to the promotion part
of this job, being a Sr. VP is more like
being a regional than a national. You
have to be concerned with all formats
of radio, and you can’t be partial to
anything except figuring out how to
sell records. You really need to look
at things on a market-by-market
level, and it's hard to always know
what every station and every
station’s competition is doing, but
you've got to take the time to learn.

R&R: How did your previous
experience help you most?

HS: In my case, it's simple: the fact
that I've held a regional position as
well as national ones in Alternative,
CHR, video, and, yes, | got my start in
AC. It all provided me a strong
enough base to understand all
formats. My experience was well-
rounded. When Polly Anthony brought
me to 550 to run Top 40, | was the

www americanradiohistorvy com
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heads=af Alternative at EMI. | was
surprised that that was the role she
recruited me for. But as someone
who had already had experience in
so many aspects of promotion, | also
knew the foliowing: A hit record is a
hit record, and relationships are
relationships. So it was logical that,
after a couple of years, I'd run the
whole thing.

R&R: What can you see now from
your perspective as a senior exec
that you didn’t realize before?

HS: It's not so muck that I've
gained a new perspective as that
I've had to juggle so much more. It's
a challenge to 1ulfill afl of the
managerial and administrative
responsibilities of the position. Mine
and my staff’s first mandate is to get
airplay, to sell records, and to
develop artists. But behind that are
all these other parts of the job: a
staff to be directed and trained,
managers to be communicated with,
A&R and marketing people to plan
releases with, and the administra-
tive duties that keep a department
running. A great head of a promo-
tion department must have leader-
ship organization and management
skills, as well as relationships and
the ability to close. That’s a lot of
great qualities, and that's not easy
to find. It's alsoreally important to
grow pedple and have a team
around you that you can trust. This
would be a good time to mention

A hit record is a hit
record, and
relationships are

relationships.
=Hilary Shaev

how proud | am to have someone
like Joel [Klaiman] on my staff,
whose leadership abilities tran-
scend the concept of \adio formats.
His growth has enabled me to give
him more responsibilities, first in
Rock. and soon in Pop as well.
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How the Alternative, Pop/Alternative and Active Rock clusters interact

When you have a format as mass-appeal as Alternative, you can’t avoid
playing a fairly broad range of genres in your music mix, whether it's the

Beastie Boys or Korn. There has been much conversation about the obvi-

ous problem of artists being co-opted by other radio stations, but not as
much has been written about the actual nuts-and-bolts difficulties of fitting
all of these songs together on a single playlist.

The music research that has
historically covered the interaction of
music genres is cluster analysis.
Cluster analysis can have several
subtie differences in meaning, depend-
ing on the research company, but the
basic idea is to Sseparate artists into
clusters based on which demographic
cells they appeal to and which dislike
them. A good example would be a
cluster of artists like Sarah McLachlan,
Natalie Merchant and Paula Cole. This
cluster (called by many companies the
“Lilith cluster”) tends to score well with
25+ women.

For Alternative radio, cluster
analysis can be a powerful tool in
making strategic music decisions, as
well as in music scheduling. Once a
handful of music clusters are identified,
the appeal (or lack of appeal) they
have for your core and cume audience
can be used to identify if or how you
will use those clusters. Cluster analysis
can also be used to identify genre
styles that mix well together and those
that don’t. Again, this has practical
applications in a whole range of music
decisions.

| asked Gail Mitchell to talk with a
handful of researchers about their
findings in the Alternative format and
its music. Their insights are presented
below.

>don GILMOoRe

exec. vp
movyves ReseaRCh 95s50cCiates

The key demographic split facing
Alternative these days is not an 18-24
vs. 25-34 split, it's much more about
bridging the gap between males and
females or choosing to focus exclu-
sively on one or the other. And
nowhere is that better exemplified than
in the divergence between listeners still
drawn to grunge and its “Offspring” and
followers of the Lilith movement.

It's tough to find a market where
grunge — in any depth — combines
with Lilith to work really well together.
As soon as you give up the deeper

cuts from Soundgarden, STP and
Bush to make the station compatible
with the listener who's heavy into
Jewel and Natalie Merchant, you'’re
really crossing over into Modern AC.
And if you get that far, you're then
faced with a new faction of listeners
beckoning you to play Savage Garden,
’N Sync and the Backstreet Boys, and
the monster of compatibility rears its
ugly head yet again.

In a market that’s tight — with an
Alternative, an Active Rocker and a
Modern AC — it's difficult for all three
stations to consistently perform well.
Unless the Modern AC is brand-new or
simply weak, it will likely own Lilith and
the pop end of alternative — the
crossover stuff. And if the Rocker is
quite active, it's going to own the
harder end of new alternative: Korn,
Rob Zombie, Stabbing Westward and
Creed. And this Active Rocker is also
likely to be well-imaged for grunge and
Metallica, because that’s really about
all that format has had to work with in
this decade.

In this scenario, the Alternative
station must do a bit of a high-wire act,
tiptoeing from a ska revival to
electronica’s premature coronation
back through a swing redux and
dancing to the edge of hip-hop. You're
balancing all the while and praying the
format finds a spike that's sturdy
enough to hang its hat on for two or
three years.

In a market where the Rocker leans
Classic and/or the Modern AC is really
a Pop CHR, the Alternative station is
afforded a bit more elbow room. The
station has the luxury of playing to
whatever nuances are available in the
market, leaning more to the rock side
or more toward pop, depending on
where the greatest number of listeners
in that market seem to be. Grunge and
its heirs remain key in just about all of
these cases. And in those markets
where grunge has lost its power as a
rallying force, the Alternative station
faces a tough challenge in getting to
the top with 18-34s.

So where is the music ultimately
headed for the Alternative format? For
now, it remains unclear. My personal
guess is that the ground swell of
support that exists beneath both the
electronica and hip-hop movements
will spawn — is spawning — a new
generation of artists who will bridge
these styles with a sound that is at
once hook-laden, beat-heavy, probably
somewhat noisy and full of street cred.
And as soon as a couple of artists step
forward with the star appeal of a Bono

or Eddie Vedder, then the first truly
national musical wave to crash into
Alternative since grunge will take hold,
uniting male and female and enjoying a
nice run.

T
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Pop alternative is still hot and
grunge is still hot. Those clusters with
the broadest appeal and the most
cross-demographic appeal still
predominate, and early '90s music is
an important key to the format.

Thus far | haven’t heard anything
new that’s going to be as significant
as Pearl Jam, Nirvana and the Stone
Temple Pilots. The reason, by the
way, is that tastes on the young end
are fast-changing. If you watch MTV,
it’s not the same MTV that it was five
years ago.

The primary demographic trend
affecting Alternative radio — or any
other radio — is the fact that there
are a hell of a lot of 12-24s out there.
That's what is going to affect every-
thing. The music tastes of those
people are going to start making 25-
to 30-year-olds less relevant to the
picture, because they're going to
comprise a greater share of 18-34s.
And if they comprise a greater share
of 18-34s just by their numbers, then
their tastes are going to crowd out
the older tastes. That mady not be
critical today, but it will be increas-
ingly critical soon.

In Alternative, it’s all about the mix.
You could say that’s also true in
Modern AC, because it’'s got a
narrower appeal, and Active Rock,
because it’s also got a narrower
appeal, but Alternative’s about boys
and girls 18-29. You can’t get away
from that.

One of my concerns about cluster
analysis is exaggerating its impor-
tance. Anyone who gets married to a
methodology should have their head
examined. Cluster analysis is a good
tool that supports other types of
analysis, but there are literally
dozens of multivariate statistical tools
available today. For you to think that
any one tool is smarter than you are

>>Continued on page 92
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KROX/Austin

June 1990. | was the afternoon
drive DJ on a 6,000-watt Alternative
station licensed to Moyock, NC and
barely penetrating Virginia Beach. Art
Williamson played Webb Wilder and
k.d. lang in the morning, Al Mitcheli
played Pearl Jam and Soundgarden
and Public Enemy at night, and !
played whatever the hell worked. We'd
often report more than 20 adds in a
week on a playlist that could easily
list 80 tracks. | drove 30 minutes into
the country to get tothe station and
would often find full-grown hogs
rutting around in the garbage or
tormenting the owner’s monkey, who
liked to climb the fence around the
transmitter.

We petitioned the city of Virginia’
Beach for permission to build a bigger
tower, a move that would have kept
our creditors off our backs for a few
more glorious months and made the
station a lot easier to sell to advertis-
ers. The day 1 realized just how much
this music meant to people was the
day we packed the City Council's

chambars with peopie from all watks

of fifg who lived and braattied WOFM
“on the border.” Thousands signed
our petition to the ceuncl and
hundreds asked to speak on our
behalf: Grungy punk klds mingled
with-aging hippies and strait-faced
lawyers, all united in their support of
WOFM. When the city postponed its
decision for another manth, the bank
turned off the julce. But ' never
forget what it was like to have that
kind of =uppart for a station run by
penple, for people, who just wanted to
hear thair music.

© 1999 R&R Inc. All rights reserved
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— you being a seasoned human
being with programming expertise — |
think that’s scary.

Cluster analysis tells you what fits
and what doesn't fit. It doesn't tell you
what to play and what not to play. That
depends on the philosophy of the
radio station. Cluster analysis is not a
black-and-white tool, it's a gray tool.
And it's a tool where interpretation
means everything. It’s not doing a
poll, i.e., “Which of the following two
candidates would you vote for?” It's
nothing like that. It's an exploratory
tool, a supporting tool to all the other
things you do and all the other types
of research you do.

When we do cluster analysis, the
project is not built around it. It is part
of the project. I just got done doing a
presentation that had 175 slide
images, and the cluster analysis
portion occupied maybe 10. Also,
there’s cluster analysis as it applies to
perceptual research, and there’s
cluster analysis as it applies to
auditorium and music research. | view
those as two different things. The idea
that people want to take their 600
songs and see what clusters together
is a useful tool, but when you apply it
to perceptual research, it becomes
subsidiary to everything else.

| don’t want to be seen as putting
down the approach, because we use
it all the time. But it seems to me that
the issues that plague Alternative —
to the extent that they plague the
format — are not going to be resolved
by cluster analysis, because this is a
new music format. And if it’s a new
music format, it's going to be driven by
what's new, and what's new can’t be
reflected in clusters, because clusters
are designed to separate sounds, and
what's new in Alternative rarely fits
into one sound. What the songs have
in common is that they’re new and
they fit some definition of being cool
for white people.

Normal cluster analysis tells you
what to test. That's another inter-
esting point: Garbage in, garbage
out. Let’s say you're dealing with

If you’re not careful,
you can cluster yourself
into a very small box.

>Mark Ramsey

an auditorium environment where
you get 600 points of data, and
you're able to say, “If you pick these
three songs, here’s how the other
597 songs cluster around them, and
we’ll know the songs most similar to
these three.” That’s great, but at the
end of the day you've got to build a
radio station that has 200, 300, 400,
500 songs, plus personalities, a
morning show, promotions — alil
things that aren’t measured in cluster
analysis.

Alternative, in particular, is diversity
defined. CHR is, too, for a different
audience. So you just have to tread
carefully. Clusters are about narrow-
ing, and Alternative is about a variety
of things ranging from the pop alterna-
tive side to the grunge side. I've got
91X/San Diego on in the background
here, and they’ll play some Talking
Heads from the '80s. That's not going
to cluster with the other music. If
you’re not careful, you can cluster
yourself into a very small box. Again,
I’'m not putting it down. Absolutely not.
| don’t want to get a call from someone
saying, “Why did you diss clustering?”

>UJoRREN
RURTZ2ManN
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There’s still a sizable appetite for
grunge with the Alternative audience. A
lot of the major titles that make up
grunge, such as “Interstate Love Song"
or “Smells Like Teen Spirit, continue to
test well. But | think it's a pretty safe
thing to say that grunge is not as big as
it was earlier in the decade.

A lot of interesting things are going
on with the format now. Probably the
word that sums up what we’re starting
to see is “fragmentation,” which is.
something the format has always
faced. In recent months there have
been two sounds emerging that seem
to be real trends. One is a very
rhythmic-oriented type of sound; the
other is what we often label as ex-
treme. These sounds definitely seem to
be coming much more from the
younger end, below age 25.

There’s been an extreme category
for a while. Some of it is older, like
Rage Against The Machine. But we're
seeing some new extreme material
that’s starting to break through from
artists like Korn, Orgy and Rob
Zombie. And it seems like, maybe for
the first time, the extreme area may
have some depth, which has been its
problem in the past. There's been an
appetite for the sound, but not a lot of
titles that make it up.

The rhythmic sound is really weird,
because there’s everything from new
material like the Eminem song
everyone's talking about to older
rhythmic titles that were never part of
this format and are really coming

>>Continued from page 90

through in the fact-testing we do for
our clients. It could be old stuff from
House Of Pain, Cypress Hill — that
kind of material is actually starting to
perform well and form clusters in our
testing, which seems to indicate
there’s an appetite for this.

This emerging rhythmic sound is
one that seems to not only have
appeal only in Alternative, but even
only for certain Alternative stations.
This sound may be the closest thing to
an exclusive sound that we've had in
this format for a long time. The
extreme sound is one that Alternative
very definitely shares with a number of
Active Rock stations, and there’s still
some material the format shares with
Modern AC — new, accessible

material like Lenny Kravitz's “Fly Away”

and Eve 6. Those clusters are still
there, and they’re actually very
important for the format.

There are most definitely clusters
that won’t work together, but there's no
blanket statement that covers all that.
What works together and what doesn’t
work together seems to be more than
ever a function of the specific station
and the specific competitive situation.
We have some Alternative stations, for
example, that should be embracing
the rhythmic alternative sound. Then
we have other Alternative clients who
shouldn't be going near it. It really
depends on the situation. Occasion-
ally you'll see a Modern AC station
where there will be some appetite for
some of the older grunge material,
and that’s certainly a major sound for
Active Rock. But | would say, in
general, that Active Rock and Modern
AC are pretty far apart. And | think
stations that try to cover everything, in
general, cannot successfully pull it off.

I'd like to add that | think the format
may be splitting into two major
categories. One is very rock-based, a

In recent months there
have been two sounds
emerging that seem to
be real trends. One is a
very rhythmic-oriented
type of sound; the other
is what we often label
as extreme.

>Warren Kurtzman

more traditionally rock-based type of
sound with your alternative rock, your
grunge and maybe a little pop alterna-
tive coming together. Then you've got
your more adventurous, more quirky
stations that seem to be incorporating
things like this rhythmic alternative
sound, the extreme sound and some
of the core material from the last
couple of years. There definitely
seems to be what we like to call a
“bifurcation” of the format possibly
starting.

www americanradiohistorv com
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KXTE/LasVegas

| have a weird story that is timely
because it has to do with Silverchair
and it illustrates what it’s like when an
artist really touches an audience.
Silverchair was in Detroit for a show.
There were about 500 kids who
weren’t going to the show, but were
just waiting for the band to make an
appearance. Most of them were little
girls.

The band ended up throwing fruit
out the window to the fans and
watching these girls kick and scratch
each other for a piece of fruit. When
they got the fruit, they fainted. !
couldn't believe it. It was a frightening
moment to me. | was like, “Okay, you

>ThaNRKS

Thanks to: All of the advertisers,
Sky Daniels, Kristy Reeves, Missy
Hattley, Paul Colbert, Dawn
Garrett, Deborah Gardner, Jim
Robinson, Rich Michalowski,
Mike Thacker, Michael Maruca.
Diane Fredrickson, Richard
Lange, Ron Rodrigues. Gail
Mitchell, Brida Connolly, Adam
Jacobson, Elon Schoenholz,
Margo Ravel, Carl Harmon, Kent
Thomas, Roger Zumwalt, Gary
van der Steur, Tim Kummerow,
Lucie Renée Morris. Derek
Cornett, Renu Ahluwalia and
Eulalae Narido.
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The R&R Alternative Special CD track by track by Rich Michalowski, Alternative Assistant Editor

artist: Manic Street Preachers
Track: “If You Tolerate This,

Your Children Will Be Next”
Album: This Is My Truth, Tell Me Yours
Producer: Manic Street Preachers

Label: Virgin

® m

Artist:OId 97’5

Track: “Murder (Or a Heart Attack)”
Album: Fight Songs

Producer: Andrew Williams

Label: Elektra

arist: Ben Folds Five
Track: “Army”

Album: The Unauthorized Biography

of Reinhold Messner
Producer: Andy Wallace
Label: 550 Music

Hny die-hard Anglophile will tell you the mysterious tale behind the Preachers’ infamous AWOL lyricist and guitarist,
Richey Edwards. Edwards, James Dean Bradfield (vocals/guitar), Sean Moore (drums) and Nicky Wire (bass) grew
up together in a small Welsh town and formed a band after attending university. The quartet put out three impeccably
dark albums and signed a contract with Columbia in 1993. Alt seemed well until 1995, when the volatile Edwards quit
the band and disappeared without a trace. The Preachers managed to reconvene and put out two more records as a
trio, the latest of which has spawned the orchestral radio track “If You Tolerate This, Your Children Will Be Next.”

Their name notwithstanding, Chapel Hill, NC-based Ben Folds Five has only three members. And to make things even
more complicated, the band doesn’t have a guitar player. Yep, that’s right. In a time when guitar-driven alterna-rock is
king, this trio is making waves with ivory, as Ben Folds (piano/vocals) combines catchy melodies with Gershwin-
influenced solos backed by Robert Sledge (bass) and Darren Jessee (drums). Still shaking your head? Don’t worry,
you'll get it on your first listen to “Army.” [

-4

Fetlow good ol' boys Rhett Miller (guitar/vocals), Murry Hammond (bass/vocals), Ken Bethea (guitar) and Philip
Peeples (drums) formed a band in their hometown of Dallas around 1993. All they needed was a name. That problem
was solved when they heard a 1906 train-wreck ballad, “The Wreck of the Old 97." With the release of Fight Songs, a
little bit of their Southern roots can be heard in the single “Murder (Or a Heart Attack).”

3
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arist: Cardigans
Track: “Erase/Rewind”
Album: Gran Turismo
Producer: Tore Johansson
Label: Island/Mercury

artist: Econoline Crush
Track: “AliThatYou Are (x3)”

Album: The Devil You Know
Producer: Sylvia Massey
Label: Restless

Singer Trevor Hurst, a native of Manitoba, Canada, decided in 1989 to make his way West after hearing one too
many Gordon Lightfoot songs on his local radio station. He landed in Seattle. However, after responding to a
newspaper ad from a band in search of the perfect electronic sound, Hurst again packed his bags and moved, this
time to Vancouver. The lineup for Econoline Crush was set, and the band was ready to rock. On their second album,
The Devil You Know, the group dives into hard-hitting material about personal relationships and the terror of AIDS.
Hurst explains: “I never write songs that aren’t personal to me, .'a_nd there's a lot of personal angst on this record.” 4

The Cardigans’ second single, "Erase Rewind,” takes a turn — make that a complete U-turn — from their 1997 retro-
poppy radio hit, “Love Fool.” Departing from the happy-go-lucky feel of their last album. First Band on the Moon, the
group returns to their “original intent,” as guitarist Svensson puts it. Once again joining forces with veteran producer
Tore Johansson on Gran Turismo, the band's fourth album, these lovers take a journey into massive loops and trip-
hop atmospheric grooves without losing their identity. Try ‘em on for size.

Max Collins (vocals/bass) and classmate Jon Siebles (guitar) had their first No. 1 hit with “Inside Out” in kindergarten.
Well, not really, but the youngsters did sign to RCA while still attending high school. The duo eventually teamed up with

Artist: Eve 6

Track: “Live”

Album: 5

Producer: Lenny Kravitz
Labeil: Virgin

anist Lenny Kravitz

« »

Track: “Open Road Song drummer Tony Fagenson, adopted the Eve 6 moniker, and released a self-titled debut album worthy of rock musicians
Album: Eve 6 ) twice their age. “That comes from having a wide range of tastes,” explains Max. “We'll listen to classic singer-songwriters
Producer: Don Gilmore like Elvis Costello and Tom Petty on the one hand, and noisy pop like the Pixies, Jawbreakers and the Muffs on the
Label: RCA

other.” Whatever the influence, Eve 6 has definitely come into their own. Heads up for “Open Road Song.”

S

He may have finally lopped off those trademark dreads, but today’s best-known funk/rock fusioner, Lenny Kravitz,
certainly isn't suffering as a result. Last year's 5 album netted the star a Grammy for Best Male Rock Vocal Perfor-
mance for “Fly Away " The award-winning tune also set new airwave records, as it's the first single to simultaneously
hold the top spots at Modern, Active and Mainstream Rock. Make room as the next single, “Live,” prepares to hit the
charts and do some damage as well.

7

Guitarist and vocalist Chris Karn has a lot to thank his parents for: Breathe the Daylight, Sonichrome’s Capitol debut,
would probably not sound the way it does if it weren’t for them. You see, Karn was forced to listen to a steady stream
of '70s pop tunes while being shuttled to ice hockey games in his parents’ beat-up blue-and-white custom van. Years
later, Kamn used this pop background in his favor, playing in the final incarnation of General Public, but eventually
teaming up with current bandmates Rodney Mollura (bass, vocals) and Craig Randolph (drums). Where would
Sonichrome be today without the influences of Kiki Dee, Starland Vocal Band and ELO? One.can only imagine. 8

arist. Sonichrome
Track: “Pack Up and Leave”
Album: Breathe the Daylight
Producer: Rick Neigher

Labet: Capitol

Since Wilco’s last critically acclaimed two-disc set, Being There, the band (Jeff Tweedy {vocals/guitar/harmonica], Jay
y Bennett [guitar/keyboard], John Stirratt [bass/vocals/keyboards] and Ken Coomer [drums]) has busied itself touring, as

GOy well as collaborating with Billy Bragg on a collection of previously unreleased Woody Guthrie tunes. Somewhere in
between, Wilco found time to write, produce and record Summer Teeth. The result: 14 dark tracks documenting a
lifetime committed to the art of music, with the breakthrough single, “Summer Teeth,” shining through.

arist Wilco
Track. “Can’t Stand It”
Album: Summer Teeth
Producer: Wilco
Label:Reprise

9
Straight outta Brooklyn come the hip-hoppin’ aiterna geeky-cool band known as the 2 Skinnee J's. After performing
e & their first gig for an enthusiastic crowd of 500 students at NYC’s Columbia University in 1993, the J's knew it was time
Track: “Riot Nrrrd to strike. Armed with goggles, hard hats and Vegas-esque dance moves, the six-man group (along with spiritual
Album: Supermercado! supervisor/owner Stumpy) began a long journey across the country, playing 1,200-plus gigs and eventually opening
Producer: Tim Latham, Stretch Armstrong  for such acts as Sugar Ray, Everlast and Kottonmouth Kings. Prepare yourself as the phat beats of “Riot Nrrrd”
Label: Capricorn knock your ass to the floor. 1

arist: 2 Skinnee J’s

Hate Dept.’s frontman, Seibold, is no newcomer to the music world, having produced such acts as Berlin and
Information Society, as well as remixing tracks from Smashmouth, Pink Noise Test, and Abra Moore over the years.
Now, with the third release from Hate Dept. ( Technical Difficulties), Seibold takes his music to a new level. Combining
live instrumentation (Charles Hunt [drums], Mark Greco [guitar] and Jeff Smith [keyboards]) with computer-enhanced
technology, Technical Difficulties successfully travels through the highs and lows of punk, metal, industrial, techno,
ambient, dance and beyond. ... ‘ I

anist: Hate Dept.
‘ Track: “Release It”
Album: Technical Difficulties

Producer: Seibold
| Label: Restless

Tired of dance records that don't rock the floor? Or how about going to a club to dance to drum and bass, and instead,
as Freestylers bassist Joe Stubbs puts it, “ending up enduring a saxophonist farting away for ages.” Well, get ready
and believe the hype, 'cause the Freestlyers are comin’ on strong, bringing back break beats in a big way, as We

Rock Hard hits the States. The group was formed in 1992, when founding members Aston Harvey and Matt Cantor
decided to take their mutual love of electro, break beats, Afrika Bambaataa and hip-hop into the studio and throw

some of their own material on wax. And the rest ... it's history, bro. IE

hadl s Freestylers

o b -] il PH R Track: “Here We Go”
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Album: We Rock Hard
Producer: Freestylers
Label: Mammoth

artist: Christian Gibbs Group
Track: “Animals Criminals”
Album: 29 Over Me

Producer: Paul Fox

Label: Atlantic

You can always count on one person to absolutely love your music: your mother. Christian Gibbs can testify to that.
“My mother always told me | was going to be a rock star,” he says. Fortunately, Christian also gets approval from
critics and fans with the single “Animals Criminals” off his Atlantic debut, 29 Over Me. The album contains 14 eclectic
songs. In Gibbs’ own words: “This record doesn't just have one mood. It's coming directly from my experiences. It

covers a lot of ground that way.” lil

Getting their start in 1996, Toronto-based JoyDrop should not be confused with other wannabe slacker alterna-rock
bands. Tara Slone (vocals) has studied opera and theater for over a decade now; Thomas Payne (guitar) skipped
joining a fraternity in college in favor of focusing his attention on musical composition and philosophy; Tom McKay
(bass) was educated in the UK and has written with a slew of artists; and Tony Rabalao (drums) got his musical feet
wet in composition and jazz. Wow! Throw accomplished producer Ron St. Germain (311, Creed, Soundgarden) into

the mix, and you've got Metasexual, the debut release from JoyDrop. Absolutely “Beautiful™ 14

e
@ e

" artist: JoyDrop
Track: “Beautiful”
Album: Metasexual
Producer: Ron St. Germain
Label: Tommy Boy
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Another Exciting Adventure

Based on the Music Industry

Heroes For Hire:
Agent 001 Marc Kordelos

(Commerical Alternative)

Agent 004 Everett Thompson
(Specialty Alternative)

L.A. Office Address:
2222 North Beachwood #103
Los Angeles CA 90068

L.A. Office (323) 461-3712
L.A. Fax (323) 461-3713

Las Vegas Address:
256 Horizon Pointe Circle
Henderson NV 89012

Las Vegas Office (702) 270—4538
Las Vegas Fax (702) 270-4539

e—-mail: uncle@primenet.com

'steve korff

7420 jager court
cincinnati, oh

Il
i b ph: 513/474-4904

fx: 513/474-4905

PROMOTIONS

| www.tspromo.com

contact: |
bill sculi
president. |

binky philips

322 8th ave.
2nd floor
new york, ny
10001

212 271—-5040
fax: 212 2715477

binkinc@yahoo.com

A message from
Alternative Radio Marketing Strategies.

ARMS Division
310 - 458 - 1501

There are some people
in this business who
realize that it takes more
than just hit records to
make great radio stations!

NATIONAL
MUSIC
MARKETING

Independent Promotion Services
17200 Ventura Blvd. Ste. 305
Encino, CA. 91316

Phone: 818-501-8111 Fax: 818-386-2390

Website: www.natmusic.com
E-mail: grossman@natmusic.com
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s [/ ALTERNATIVE TOP 50 BREAKERS.
APRIL 9, 1999 EVERLAST
TOTAL PLAYS TOTAL e (Tammy Bay)
W 2w W W ARTISTTITLE LABEL(S) T W W W STATIONS/ADDS T“‘;L 1"%5/’1"‘%?‘55 ToTAL 56“:{'/"8“5’“’05 ey
s « 1 @ LITMyOwn Worst Enemy (RCA) 2824 2769 2574 2344 87/
i 2 2 g CREED One (Wind-up) 2653 2670 2684 2606 751
76 5 FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 2549 2525 2438 2267 78/0
s s 4 @ OFFSPRING Why Don't You Get A Job? (Columbia) 2492 2530 2467 2354 821 ARTIST TITLE W%OST ADDED- ADDS
¢ 3 3 s COLLECTIVE SOUL Heavy (Atfantic) 2316 2556 2619 2564 741 ‘
s s 7 s ORGY Blue Monday (Elementree/Reprise) 2160 2265 2350 2252 73/0 gﬁ’é E’ﬁi‘;ﬁi’i’?ﬁ ((fff; a%’;f;%‘;’j@ gg
13 9 o @ NODOUBT New (Work/ERG) 2087 2150 2029 1787 7710 TAXIRIDE Get Set (gire) 23
1 1+ 6 s  SUGAR RAY Every Molrnmg (Lava/Atlantic) 2030 2468 2793 2913 68/0 HOLE Awful (DGC/Geffen) 18
2 7 s 9 EVERLAST What It's Like (Tommy Boy) 1927 2254 2428 2698 65/0 THISWAY She Takes (Reprise) 17
5 13 10 ) GOO GOO DOLLS Dizzy (Warner Bros.) 1853 1793 1704 1530 791 MIKE NESS Don't Think Twice (7ime Bomb) 16
6 1 1 @)  CITIZEN KING Better Days (And The Bottom..) (Wamer Bros.) 1840 1772 1695 1529 771 SHADES APART Valentine (Universal) 14
2w 15 12 @ CRANBERRIES Promises (/sland) 1736 1730 1645 1263 76/ ECONOLINE CRUSH All That You Are (x3) (Restiess) 13
w 16 15 13 DOVETAIL JOINT Level On The Inside (Aware/C2/Columbia) 1483 ~ 1625 1588 1546 61/0 PAPA VEGAS Bombshell (RCA) 10
w 17 1 O CAKE Sheep Go To Heaven (Capricorn/Mercury) 1467 1518 1479 137 66/0 GODSMAGK Whatever (Republic/Universal) 9
0 12 14 15 DAVE MATTHEWS BAND Crush (RCA) 1436 1635 1809 1884 57/0
23 20 1 ) SILVERCHAIR Anthem For The Year 2000 (Epic) 1388 1343 1217 1114 68/1
12 1 13 17 TINSTAR Head (V2) 1370 1714 1815 1841 61/0 Lo CAL H
» a1 19 @ KORN Freak On A Leash (Immortal/Epic) 1281 1209 1139 990 70/2
9 1 15 19 MARVELOUS 3 Freak Of The Week (HiFi/Flektra/EEG) 1197 1635 1918 2055 51/0 11 A" R' ht oh Y h tH)
BREAKER g EVERLAST Ends (Tommy Boy) 1145 958 720 456 64/8 Ig ea
2% DANGERMAN Let's Make A Deal (550 Music/ERG) 1143 1018 885 724 63/3 .
% 2 w 2  LIVING END Prisoner Of Society (Reprise) 073 1102 1131 1108 590 Already On: Q101 WBCN
2 2 24 €@ ROBZOMBIE Living Dead Girl (Geffen) 917 939 932 896 53/0 WMRQ wwcn KROX
s 2 2 @ JUDERick James (Maverick/Reprise) 889 855 833 849 47/0 |
% s » @ MY FRIEND STEVE Charmed (Mammoth) 736 684 618 556 38/ KMYV KTEG WQBK & more!
3 a1 a3 26 FLYS She's So Huge (Delicious Vinyl/Trauma) 724 733 693 666 48/2 .
18 2 2z EVEG6 Leech (RCA) 675 842 1055 1473 32/0 R&R Actl\le @ = @ ]
— @ 3 @ LOFIDELTY ALLSTARS Battle Flag (Skint’Sub Pop/Columbia) ~ 673 544 465 343 50/4
1 19 2 20 HOLE Malibu (DGC/Geffen) 632 990 1307 1875 28/0
2 2 3 HARVEY DANGER Save It For Later (Mercury) 612 746 769 771 34/ MOST INCREASED
- « 3 € KIDROCK Bawitdaba (Top Dog/Lava/Atlantic) 610 543 466 337 4911 PLAYS TOTAL
€  PAPA VEGAS Bombshell (RCA) 585 310 74 27 54/10 | amst e wees INCREASE
— 48 36 @ GODSMACK Whatever (Repub/ic/Univerga/) ‘ 951 518 385 318 35/9 BEN FOLDS FIVE Army (550 Music/ERG) +326
— — 4« €D MARILYN MANSON Rock Is Dead (Maverick/Nothing/Interscope) 503 435 211 68 40/4 PAPA VEGAS Bombshell (RCA) +275
3 32 3 3 SEBADOH Flame (Sub Pop/Sire) 496 605 639 620 35/0 EVERLAST Ends (Tommy Boy) +187
s — 4 € OLEANDER Why I'm Here (Republic/Universal) 488 387 364 n 2811 HOLE Awful (DGC/Geffen) +166
@ HOLE Awful (DGC/Geffen) 486 320 235 150 4318 | DDT Walkabout (TMC/Elektra/EEG) +158
% 28 3 3  NEVEIt's Over Now (Columbia) 465 603 822 901 21/0 IS’EIAETPIE\TVIYS:T&T;?;%)( C2/Columbia) +'1|gg
17 18 28 39 EVERCLEAR One Hit Wonder (Capitol) 464 800 1329 1513 25/0 Sl ‘ ot
s wm wm 4« BEASTIE BOYS Remote Control (Grand Royal/Capitol) 62 490 a6 as 323 | OFPEH ALLSTARS Batfe... (Skint/Sub Pop/Columbia) +129
; . . AN Let's Make A Deal (550 Music/ERG)  +125
s 4« 4 a« 3COLOURS RED Beautiful Day (Creation/Epic) 439 467 456 420 28/0 ECONOLINE CRUSH All That You Ave (x3) (Restiess)  +123
~ — 4 (B BETH ORTON Stolen Car (Arista) 432 346 155 93 32/5
# w3 4 EMINEM My Name Is (Web/Aftermath/Interscope) 419 501 539 543 30/0 HOTTEST
@ FOUNTAINS OF WAYNE Denise (Atlantic) 415 325 174 25 3713
— w « @ BLUR Tender (FoodVirgin) 404 375 368 353  26/0 RECURRENTS
1 s o« O  GARBAGE Special (Almo Sounds/Interscope) 401 439 599 667 21/0 ARTIST TITLE LABEL(S)
@ BUCKCHERRY Lit Up (DreamWorks) 394 299 254 218 24/3 CAKE Never There (Capricorn/Mercury)
— — & 4 SOUL COUGHING Rolling (Slash/WB) 381 406 353 322 331 FLYS Got You (Where | Want You) (Delicious VinyY/Trauma)
@ SPLENDER Yeah, Whatever (C2/Columbia) 376 220 25 — 28/0 LENNY KRAVITZ Fly Away (Virgin)
@ BEN FOLDS FIVE Army (550 Music/ERG) 363 37 — — 43/39 KORN Got The Lite (Immortal/Epic)
FUEL Shimmer (550 Music)
This chart reflects airplay from March 29-April 4. Songs ranked by total plays. Highlighted songs indicate Breaker. HOLE Celebrity Skin (DGC/Geffen)
88 Alternative reporters. 88 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc. GO0 GOO DOLLS Slide (Warner Bros.)
EVE 6 Inside Out (RCA)
NEW & ACTIVE EVERCLEAR Father Of Mine (Capitol)
y X ) BEASTIE BOYS Intergalatic (Grand Royal/Capitol)
KENT 747 (We Ran Out Of Time) (RCA) PEARL JAM Last Kiss (Epic) -
Total Plays: 350. Total Stations: 31, Adds: 0 Total Plays: 251, Total Stations' 9. Adds: 2 Note: WRXR/Augusta, GA, WXDG/Detrolt, Mi, WRXQ/Memphis, TN, and
STAIND Just Go (Flip/Elektra/EEG) DDT Walkabout (TMC/Elektra/EEG) N e e
Total Plays: 338, Total Stations: 28, Adds' 1 Total Plays: 231, Total Stations: 22, Adds: 3 ’
LIMP BIZKIT Faith (Flip/Interscope) ZEBRAHEAD The Real Me (Columbia) appropriate, bules were awarded. Chart posiians, however, were ne!
Total Plays: 334, Total Stations: 22, Adds: 0 Total Plays: 219, Total Stations: 19, Adds* 3
SPONGE Live Here Without You (Beyond) LOCAL H All-Right (Oh, Yeah) (/sfand) — —
Total Plays: 333, Total Stations: 20, Adds: 1 Total Plays: 206, Total Stations: 20, Adds: 2 Breakers: Songs registering 1000 plays or more for the first time. Bullets
FINGER ELEVEN Above (Wind-up) VAST Pretty When You Cry (Elektra/EEG) e Pt‘:gssgx;';;i';me“;;;ffn‘;r‘e' o ongs
Total Plays: 329, Total Stations: 23, Adds: 0 ) TotaI_PIays: 203, Total Stations: 20, Adds: 3 placed first. Mostlncreased‘PIays lists the songs with the greatest week-
%g?é’;sﬂzlg E;EISS&L‘);S g é%ad/:”s/gﬂflc) . Songs ranked by total plays to-week Increases in total plays. Weighted chart appears on R&R ONLINE.

di(a‘,foi,,(i’ .Mc,h’i' imﬁorfor(ﬂ' e,d

“Df)h ,’i' T[/\I h/(

5 Hew.. dake 305

Including:

T‘n& gun”

' WRZX, Ql0l, KEDJ, WLZR, WKRL WJRR, KwQD On tour with GODSHACK.

WNOR, WMRQ, WPLA, KKDM, WENZ, KTEG
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_ALTERNATIVE ACTION

FOUNTAINS OF WAYNE
TR4CK: “DENISE”
Lr: UTOPIA PARKWAY
PRODUCERS: ADAM SCHLESINGER &
CHRIS COLLINGWOOD

L LasEL: ATLANTIC J

ssentials: The New York-based

band releused their self-titled

debut album near the end of
1986 and immediately found themselves over-
whelmed by a slew of adoring music critics
and fans alike. In fact, the record was so damn
good that it was hailed as one of the year’s
best releases by dozens of publications
¢’'mon, who can forget the toe-tapping inter-
national smash “Radiation Vibe”? In support
of the album. the boys got u shot at opening
for the Smashing Pumpkins on a six-wecek
arena run, a club tour with the Lemonheads
and a few European festival appearances. The

secret to their success is the sensational

songwriting duo of Chris Collingwood (vo-
cals, guitar. keyboards) and Adam
Schlesinger (vocals, bass. keyboards),
backed by former Posie Brian Young
(drums, percussion) and the magic hands
of Jody Porter (vocals, guitar). On their sec-
ond full-length release, Urtopia Parkway, the
boys churned out 14 golden tunes with an
“accidental conceptual theme.” You see,
after writing material individually. the four
Waynes sat down to discover that thev had
all written around the same story line: driv
ing cars and searching for something “just
beyond their grasp.” Some of the charac-
ters on the album drive custom vans like
the aspiring rock star in the title track “Uto-
pia Parkway.”” while others drive RVs and
cruise for bargains (*Valley of Malls”). and
some take rented limos to the prom (“‘Prom
Theme”). Well, whatever souped-up vehicle
you're driving these days. make sure you

take some quality listening time
to check out not only the delicious
single “Denise,” but also the full
Wayne’s album while sitting in
traffic.

* Artist POV: Collingwood
lovingly looks back on the band’s
first album. Fountains of Wayne,
and the lessons learned: “The first
record was written and recorded
in about two weeks ... we didn’t
slow down to think about things
like changing guitars or adding
different instruments.”

—Rich Michalowski
Asst. Alternative Editor

April9, 1999 R&R ® 97

Mary huminas

N THE

Mary Shuminas, MD
WKQX/Chicago

| am loving the 2 Skinnee J’s track,

“Riot Nnnrrrddd.” | had seen them

when they played South By Southwest

in 1998, but the timing was wrong for §

the radio station back then. Then | saw =

them opening for Sugar Ray and

Everlast, and it totally clicked ... | also

really like the Lo Fidelity Allstars. We're

only playing it at night right now, but from the limited airplay, we're
starting to see sales and getting good response ...We are expecting big
things from Underworld. They may be a Chicago phenomenon, but the
sales were unreal when we played the track off the Trainsporting
soundtrack, and it was a No. | research record for eight months ... 1 also
love the Hate Dept. They've been around for a while, and we’ve had luck
with them when we played them ... Finally, the Mike Ness record sounds
good. With all the rhythmic and edgy-sounding things that we play, that
could be 2 nice balance record for us.

i itti last
Belated congratulations to RCA and the ultracool band Lit on hitting No. | hast
. . . g . . f 0
eek. They've - continued their momentum this week, solidifying their “hold 0:2t e top §
w ‘ oer
spot. The label also pulls in an incredible debut on Papa Vegas at No. o
ECt‘moline Crush hits the Most Added column with “All That You A|r; )
{ herry album goes
i Mternative map ... The Bucke
that puts them sofidly on the ' o
i ected will only underscore the fhug
sale this week, and the strong figures exp ly unders e
is this band. It dlearly transcends formats and demos. “Lit Up” is a great roc g

g
g

Department is not only one of the
few releases out there in this zome, Its
a‘so just a killer song ... Lots of people
like the Freestylers. They'll like it
more now that an edit is in their hands. |
RECORD OF THE WEEK: Ben
Folds Five “Army.”

big the heavier eleciz

Including:

KKND KWOD WEDG
KZNZ WKRO WARQ

R&R Active Rock (B
Monitor Active 20*

mlﬁ
|

MUSIC TELEVISION

120 Minutes

.
music network

= IVR
8

BrsTR

Produced and recorded by Sylvia Massy Mixed by Ben Grosse

UTioN
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ALTERNATIVE REPORTERS

Stations and their adds listed alphabetically by market

WEQX/Albany, NY
PD: John Allers

2 SEN FOLDS FVE “Army”
" GARBAGE “Grow
SUGAR RAY “Apart

I I
1 IMPENAL TEEN “Yoo©

WAQBK/Albany, NY
PD/MD: Rod Ryan
AMD; Jeff Callan
HOLE ~Awful”
BEN FOLDS FIVE "Army*
EVERLAST “Ends™
TAXIRIDE “Set”
LOCAL H “All-Right”

KTEG/Albuquerque, NM
PD: Skip Isley

APD/MD Julle Forman

HOLE “A
g GARBAGE Gvow

Y "Apart
<P SO NG Sur®
ZEBRAHEAD “Real®

WNNX/Atlanta, GA
DM: Brian Philips
PD: Leslie Fram

MD Sean Demery
BEN FOLDS nvs Aimy
IMPERIAL TEEN
PAPA VEGAS Bombsnell

SUGAR RAY “Apart

TAXIRID[ “Set”

WJSE/Atiantic City, NJ
PDIMD Blake Laurefli

14 GODSMACK “Whatever”
7 ECONOLINE CRUSH A

SHASDES APART Va!enlme

wmr =
=
22
g%

UGAR RAY ~Apart™

KROX/Austin, TX
PD: Sara Trexler
MD: Brad “Whipping Boy" Hasti

6 CREED “One
SUGAR RAY "Apart”

WRAX/Birmingham, AL
PD: Dave Rossi

APD: Hurricang Shane
MD: Suzy Boe
ECONOLINE CRUSN Al
SHADES APART Va(nmme
SUGAR RAY “Apar

PAPA VEGAS "I omnsh:ﬂ
CRANBERRIES "Promises”

KQXR/Boise, 1D
PD: Jacent Jackson
MD Pete Schieke

BUCKCHERRY “Li"
VAST “Pre

S R s
Lo FIDELTV ALLSTARS “Battie”

WBCN/Boston, MA
VP/Programming: Oedipus
APDIMD S(eVEn Strick
19 MIKE NESS thce
18 GOMEZ “Wobble

CITIZEN KING Bomr

SUGAR RAY ~Apart”

WFNX/Boston, MA
PD: Cruze
MD Laurie Gall~

PAPA VEGAS Dmnsnelc
TAXIRIDE

KHLR/Bryan-College Station, TX
PD: Michael Fitch
APD Don Kelley

BEN FDLDS FIVE “Army”

TAXIRIDE

THISWAY Takes

SUGAR R
ECDNOUNE CRUSH A

WEDG/Buffalo, NY
PD/MD: Rich Wall

SUGAR RAY “Apart”
FLYS "Huge”
SPONGE “Live”

WBTZ/Burlington, VT
PD: Stephanie Hindley
MD: Steve Picard

3 IMPERIAL TEEN Yoo
3 MIXE NESS “Twi
BEN F0LDS FIVE Ay
TAXIRIDE "Set”

WPGU/Champaign, IL
PD: Ed Siebert’
MD Ben Belton

JUVDROP semnnn
SUGAR
SHADES APAR Va)eﬂlme

1
1
1 N FOLOS FIVE “Ar

1 ECONOLINE CRUSH [

WAVF/Charleston, SC
PD: Roh Cressman
MD: Janda Baldwin

PAUL WESTERB(RB “Forever”
AEN FOLDS

BLACK CROWES “Fool
BETH ORTON Smen

NEW RADICALS 'Sumedzy'

WEND/Charlotte, NC
PD: Jack Daniel

APD/MD: Kristen Pettus
BEN FOLDS FIVE "Army”
TRAIN “Virginia®
EVERLAST “€nds*

WKQX/Chicage, IL
PD: Dave Richards
APD/MD: Mary Shuminas

GODSMACK “Whatever*

HOLE “Awtul’

SUGAR RAY “Agart”

WOXY/Cincinnati, OH
PD: Keri Vaimassei
MD Kevin Couch

DOWSLEY “Roses”

2 DAMIEN GURADC *Ohio”

1 TRANSAM “Television®
DROP KICK MURPHYS “Ten”
GIGOLO AUNTS “Super”

OMEZ “Whippin”

FLEMING & JORN "Way™
MONK "That's™
BUFS “Last”

WENZ/Cleveland, OH
PD: Dan Binder
MD: #1 Son

No Adds

KFMZ/Columbia, MO
PD/MD: Paul Maloney

3 BEN FOLDS FIVE “Arm)
1 LO HDELW ALLS]AH “Batlle”

A

WARQ/Columbia, SC
PDIMD Susan Groves

‘5 iCONOLINE CRUSH "XII

2 athedral™
1 SUGAR RAV Mln

1 TAXIRIDE *Set”

1 HOLE "Awdui®

1 DDT “Walkabout™

WWCD/Columbus, OH
PD: Andy Davis
MD: Jack DeVoss

SHAD&S APART “Valentine”
DANEERMAN “Make™
EVE 6 “Road”

WZAZ/Columbus, OH
PD: Matthew Harris
APD Ben Williams

BEN FOLDS FIVE "Army”

T “Wors!
SUGAR
MY FF(IEND ST VE Cnarmed

2

KRAD/Corpus Christi, TX
PD: Cory Smith

BEN FOLDS FIVE “Avmy”

SUGAR
ECONOLINE CRUSN Al
MIKE NESS “Ts

KDGE/Dallas, TX
PD: Duane Doherty
MD: Alan E Smith

No Adds

WXEG/Dayton, DH
PD: Jeff Stevens
APD/MD: Allen Rantz

BEN FOLDS FIVE “Army”
EVERLAST “Ends”

WKRD/Daytona Beach, FL
OM: Taft Moore
PD/MD: Rosy Acevedo

No Adds

KTCL/Denver, CO
PD/MD: Mike D'Connor

5 OFFSPRING "Get™

KXPK/Denver, CO
Acting PD: Bill Weston

ZEBRAHEAD "Real”

CIMX/Detroit, Mi
PD: Murray Brookshaw
APD: vince Cannova
MD: Phatt Matt

SUGAR RAY “Apart”
GODSMACK "Wnatever”

WPLT/Detroit, MI
PD: Garrett Michaels
MD Ann DelISI

CDLLECTWE SOUL Huvy
COLLECTIVE
BARENAKED LADKES Alcnhol

KNRQ/Eugene, OR
PD: Stu Allen
MD: Cia

MIKE NESS Tvnce
STAIND "Just
BEN FOLDS ﬂVE “Amy*

KBRS/Fayetteville, AR
PD/MD: Kyle Gibson

DOT "Walkabout"
THISWAY “Takes"

WJBX/Ft. Myers, FL
PD: Lee Daniels

11 DANGERMAN “Make®
SHADES APART “Valentine™
METALLICA “Whiskey™

WEJE/Ft. Wayne, IN

PD/MD: Kyle Guderian
1 SUGAR RAY “Apart”

HOLE “Awtut”
BEN FOLDS FIVE “Army”
GODSMACK “Whatever”

KFRR/Fresno, CA
PD: Bruce Wayne
SUGAR RAY “Apart™
MIKE KESS "Twice™
ECONOLINE CRUSH "All"
LO FIDELTY ALLSTARS “Battie™

WGRD/Grand Rapids, Ml
PD: Margot Smith

MD: Tim Bronson
PLAGEBO “Every”
THISWAY “Takes'

SHADES APART “Vaientine™

WXNR/Greenville, NC
DM: Jeff Sanders

28 BEN FOLDS FIVE “Army”
DANGERMAN "Make™

WMRQ/MHartford, CT
PD: Dave Hill
Interim MD: Jay Catley

SHADES APART vzmnme
MIKE NESS “T:
TRAIN Vv"mm

TAXIRIDE “Set”

KTBZ/MHousten, TX
PD: Jim Trapp
APD: Steve Robison

No Adds

WRZX/Indianapolis, IN
PD: Scott Jameson
MD: Michael Young

KID ROGK “Bawrdaba™
MARILYN MANSCN “Rock”
BEN FOLDS FIVE ~Army”

WPLA/Jacksonville, FL
PD: Rick Schmidt
MD: Crissy
senl ;«I)Dms FIVE “Army”
DISAPPO!MTMENT INC “Sun®
“Freak”
ROBBIE WILLIAMS “Mitiennium*

WNFZ/Xnoxville, TN
PD/MD: Shane Cox

BUCKCHERRY L™
DOT “Walkabout™

WGBD/Lafayette, IN
PD/MD: Steve Clark

ECONOLINE CRUSH MI
BEN FOLDS RIVE )

TAXIRIDE “Set”

KFTE/Lafayette, LA
PD: Rob Summers
MD: Scott Perrin

SUGAR RAY “Apart”
HOLE “Awlul

2 SKINNEE 'S “Riot”
STEALING CANE “Girl"

WWDX/Lansing, MI
PD: Chris Brunt
APD/MD: Jesse Addy

SUGAR RAY “Apart”
HOLE “Awtul”
SHADES APART "Valentine”

KXTE/Las Vegas, NV
PD: Dave Wellington
APD/MD: Chrls Hipley

EVERLAST

LENNY I(RAVIH “Live”
STATIC-X "Bled*
LOUDMOUTH “Fiy”

WX2Z/Lexington, KY
PD: Tony Doolin

SUGAR RAY “Apast”
BETH ORTON “Stolen™

WLIR/Long Island, NY
PD: Gary Cee

APD: Malibu Sue

MD: Andre Ferro

20 RDEBIE WILLIAM_S “Mll'unnmm'

‘g TH\SWAV shkas

7 TAXIRIDE "Set”
[ MIKE NESS “Twce"

KROQ/Los Angeles, CA
VP/Prog.: Kevin Weathertly
APD: Gene Sandbloom
MD: Lisa Worden

18 QFFSPRING “Kigs"

6 MARILYN MANSON “Rock™
GODSMACK “Whatever™
MIKE NESS “Twice™

WLRS/Louisville, KY
PD/MD: Gina Juliano
SUGAR RAY “Apart”
BEASTIE 80YS "Remote”
EVERLAST “Ends”

WMAD/Madison, Wi
PD: Pat Frawley
MD: Amy Hudson

HOLE “Awlul”
PAPA VEGAS "Bombshell”

KZNZ/Minneapolis, MN
DM: Dave Hamilton
Interim PD: Peter Johns
MD: Marc Alien

13 BEN FOLDS FIVE “Army”
TAXIRIDE “Set”

WHTG/Monmouth-Ocean, NJ
PD: Mike Sauter

BER FOLDS FIVE "Army~
PAPA VEGAS “Bombshell®
SHADES APART “Valentine™
SUGAR RAY "Apart”

WRRV/Newburgh, NY
PD: Greg O'Brien
MD: Andrew Boris
SUGAR RAY Aoan
TAXIR}DE
THISWAY
DISAPPOINTMENT INC "Sun”
SHADES APART “Valentine*
ECONOLINE CRUSH “Ail"

KKND/New Orleans, LA
OM: Dave Stewart
APD/MD:

ECONDLINE CRUSH “AIl"

HOLE “Awlul*

SUGAR RAY “Apart”

WXRK/New York, NY
PD: Steve Kingston
MD Mike Peer

GODSMACK "Whatever™
| OFFSPRING Krds
8 DMOUT
OUEENS DF "Only“
LIMP BIZKIT “Jump”
SILVERCHAIR "Anthem”

KQRX/0dessa, TX
GM/PD: Dave Cardwell
MD: Cary Rockman

GODSMACK - Wnalever

BIG SUGAR

TAXIRIDE Ser

THISWAY “Takes"

BEN FOLDS FIVE “Army”
RAY “Apart™

Ut pa
BUCKCHERRY “Lit

WIX0/Peoria, IL
OM/PD: Russ Schenck
MD: Jeft Williams

EVERLAST “Ends”

BEN FOLDS FIVE “Army"

THISWAY “Takes
WPLY/Philadelphia, PA
PD: Jim McGuinn
APD: Doug Kubinski
MD: Preston Elliot

1 BEN FOLDS FIVE "Army™
HOLE "Awtul™
THISWAY “Takes™

KEDJ/Phoenix, AZ
PD: Shellie Hart
APD/MD: Chris Patyk

5 MIKE NESS “Twice”
PAPA VEGAS “Bombshel
PEARL JAM “Kiss™
2 SKINNEE J'S "Riat”

KZON/Phoenix, AZ
PD: Paul Peterson
APD: Laura Smith

MD: Kevin Mannion

BLESSID UN!ON leavdn
SUGAR RAY “A

WXOX/Pittsburgh, PA
PD: John Moschitta
APD: Brandon Davis
MD: Lenny Diana

MARILYN MANSUN “Rock”
SUGAR RAY “Apart"

WCYY/Portland, ME
PD: Herh lvy
MD: Brian James
6 THISWAV T:kus
BETH ORT(
FOUNTAINS OF WAVNE "Denise”
BEN FOLDS |

PAPA VEGAS Bnmbshel!
SHADES APART “Valentine™

KNRK/Portland, OR
PD: Mark Hamilton

No Adds

WDST/Poughkeepsie, NY
OM: Jimmy Buff
APD Dave Doud

S TOLDS ﬂv?a “Army”
TAXIRIDE "Set”
RENTALS “Getung:
i -

THISWAV 'Takes'

recooo

WBRU/Providence, RI
PD: Tim Schiavelli
MD: Seth Resler

No Adds

KRZQ/Reno, NV
Int. PD/MD: Heather Pierce
APD Smilin' Marty

LOCAL H ~Al- Rmm
SUGAR RAY

PAPA VEGAS
FOUNTAIRS OF WAVNE "Demse'
* SHADES APART “Vajentine™

KCXX/Riverside, CA
OM/PD: Dwight Arnold
APD: John DeSantis
MD Lisa Axe

EVERLAST “Ends”

SUGAR RAY “Apart”

MIKE NESS Twlca

TAXIRIDE

BLESSID UNION “Leanardo”

Sevorm)

WNVE/Rochester, NY
PD/MD: Erick Anderson

GODSMACK “Whatever”

KWDD/Sacramento, CA
PD: Ron Bunce

APD: Boomer Barbosa
MD Carla “Raz” Raswyck

LESS THAN JAKE “Best"
iCONQUNE CRUSH AII
N FOLDS FIVE “As
AX!RIDE Se(
THISWAY
SHADES APARY “Valenting”
FREESTYLERS ~Here”

KPNT/St. Louis, MO
OM/PD: Allan Fee
APD: Marty Linck

MD: Traci Wilde

SUGAR RAY “Apart”
ST vzny

LYS "Hy
TH\SWAV Takes'

WDSC/Salisbury-Ocean City, MD
PD/MD: Paula Sangeleer

SUGAR RAY Apan
OLEANDER
BETH ORTON Sln\!n

KXRK/Salt Lake City, UT
VP/Ops. & Prog.: Mike Summers
MD: Sean Ziebarth

12 MARILYN MANSON “Rock™
1 T “Pretty”
§ MIKE NESS ‘Twice”

XTRA/San Diego, CA
PD: Bryan Schock
MD: Chris Muckley

5 PAPA VEGAS “Bombshell”

KITS/San Francisco, CA
DM: Ron Nenni

PD: Jay Taylor

MD Aaron Axelsen

&00 GO0 DOLLS “Dizzy”

Kids"
ODSMACK Whalever"

KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez
APD: John Schroeter

33 PEARL JAM “Kiss®
LUt
1 MIKE NESS “Twice"

KNDD/SeatIIe WA
D: Phil Manning

M Kim Monroe
9 BEN FOLDS FIVE “Army”
10 FATBQY SLIM “Skank™

LEN Sunsnlna

WHMP/Springfield, MA
PD: Adam Wright
MD: Nick Danjer

BEN FOLDS FIVE “Ammy"
HOLE *Awlui™
THISWAY “Takes™

WGMR/State College, PA
PD/MD: Mike Evans

SHADES APART “Valenting”
BEN FOLDS FIVE “Army”
HOLE “Awtui®

TAXIRIDE “Set”

THISWAY “Takes™

WKRL/Syracuse, NY
DM: Mimi Griswold
PD: Steve Corlett

HOLE “Awtul”

TAXIRIDE "Set*

SUGAR RAY “Apart”

ECONOLINE CRUSH "AII"

MIKE NESS “Twice™

WXSR/Tallahassee, FL
PD: Scott Pettibone
MD: Doug

15 BEN FOLDS FIVE “Army”
1 ECONOLINE CRUSH “AIl"

[] S
13 BEASTIE BOYS “Remote”
5 KORN “Freak™

TAXIRIDE “Set”

KLZR/Topeka, KS
PD Roger The Dodger

BEI:- FOLDS FIV[ ~Army®
SUGAR

L0 FIDELTV ALLSTARS “Battle”
BETH ORTON S

2 SKINNEE J'S

BEASTIE 80YS Rzmn(e

KFMA/Tugson, AZ
PD: Chuck Roast
MD: Tommy Sanders

BEN FOLBS FIVE “Army”
MIKE NESS “Twice™
LIARS INC “Begin®

KMYZ/Tulsa, OK
PD: Lynn Barstow
MD: Ray Sengem

HOLE “Awi:
BEN FOLDS FWE “Army”
ZEBRAHEAD “Real”

WHFS/Washington, DC
PD: Robert Benjamin
APD: Bob Waugh

MD: Pat Ferrise

FREESTYLERS “Here'
FOUNTAINS OF WAVNE “Denise”

WPBZ/West Palm Beach, FL
OM: John O'Connell
APD/MD: Dan (’Brian

BEN FOLDS FIVE “Aamy”

WSFM/Wiimington, NC
PD: John Stevens
MD: Janice Sutter

B%N FOLDS F!VE “Army”
SOUL COUGNING “Rolling”

PAPA VEGAS "Bombshell
RENTALS “Gettng®

88 Total Reporters
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88 Current Playlists

No Longer A Reporter (4):
WRXR/Augusta, GA
WXDG/Detroit, MI
WRXQ/Memphis, TN
WKDF/Nashville, TN

BETH ORTON STOLEN CAR

The first single from her new album Central Reservation.

“Central Reservation is a glorious accom
bothered over and you rock fans will want to keep in your collection forever”

R&R Alternative Chart @ -

New this week at

plishment — the kind of album we critics get all hot and
Newsweek 3/15/99

, David Letterman 5/12
Debut Modern Rock Monitor 38*

KLZR WAVF WBCN 28x 99X  32x KROQ 19x  KNDD 20x
WX2Z WOSC X96 22x WWCD 21x  WFNX 20x KITS 14x
WCYY & more Over 35,000 Scanned in three weeks! #2 Billboard Heatseeker.
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m www.arista.com www.deconstruction.co.uk db
© 1989 Ansta Records, Inc . a unit of BMG Entertainment o
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WXRK/New York
Infinity

{212) 314-9230
Kingston/Peer

w
K
34
33
35
29

ARTIST/TITLE

ORGY/Blue Monday
CREED/Oe

KORN/Got The Lde
EVERLASTAWha! Ht's Like
LITMy Own Worst Enemy
LIVING END/Prisoner Ot Soceety
PEARL JAMAast Kiss
EVERLAST/Ends
OFFSPRING/Why Don't You Get.
KORN/Freak On A Leash
FATBOY SLIM/Praise You
U2/Sweetast Thing

RO8 ZOMBIE/Draguia

BEASTIE BOYS/Remote Control
HOLE/Awrul

BEASTIE 30YS/The Negotatin
LIARS NCJ/Aftes | Begin
CLASS OF '9%Another Bnok In
CREEDMWhat's This Lite For
HOLE/Celebrty Skan
BUCKCHERRY/Ltt Up
00TAvalkabout

SUGAR RAY/Falis Apart

LENNY KRAVITZFly Away
LIMP BIZKITFaith
PLACEBQ/Pure Morning

ROB ZOMBIELvng Dead Girl
COLLECT VE SDUUHeavy

KID ROCK/Bawitdaba
EVERCLEAR/Father Ot Mine

MARKET 22
KRDQ/Los Angeles

ARTISTATILE Sandbloom/Worden

LIT/My Own Worst Enemy

HOLE/ Awtut

PEARL JAM/Last Kiss

SUGAR RAY/Falls Apart

BEASTIE BOYS/The Negotiabon
ORGY/Blue Monday

NO DOUBT/New

FATBOY SLIM/Praise You

LO FIDELTY ALLSTARS/Battie Flag
SUGAR RAY/Every Morning
GARBAGE/When | Grow Up
QUEENS OF Mt Oniy

DAVE MATTHEWS BAND/Crush
KORN/Gat The Lite

OFF SPRING/Why Don't You Get
GARBAGE/Special

KORN/T reak On A Leash
CAKE/Never There

HOLE/Malibu

EVERLASTWNAL It's Like
SIXPENCE /Xiss Me
OFFSPRING/The Kids Arent

BAZ LUHRMANN/Everybody's Free
LIMP BIZKIT Fadh

BETH ORTONStolen Car

KID ROCK/Bawttdaba

CIZEN KING/Better Days

RDB ZOMBIE/Dragula
MARVELOUS JFreak Of The Week
RIVERFENIX/Speechiess

MARKET #3

WKQX/Chicago
Emmis

(312) 527-8348

ARKET #4

KITS/San Francisco
Infinity

ARTISTTITLE

BLUR/Tender

CREED/One

FATBOY SLIWPracse You

OFFSPRING/Why Don't You Get
The Lite

LIT/My Own Worst Enemy

2 SKINNEE J'S/Riot NNNRRRDDO

BEASTIE BOYS/Remote Control

EVERLAST/Ends

SILVERCHAIR/Anthem For

RO8 ZOMBIEALving Dead Gurl

UNDERWDRLD/Push Upstairs

CRANBERRIES/Piomises

ORGY/Blue Monday

CITIZEN KING/Better Days

KOTTONMOUTH KINGS/Dog's Life

KID ROCK/A Am The Buligod

RIVER/Seting Sun

STABBING WESTWARD/Maunting Me

LIVING END/Prisoner Of Society

FLYS/She’s So Huge

LO FIDELTY ALLSTARS/Battie Flag

LENNY KRAVITZFly Away

BLONDIEMaria

GOO GOO DOLLS/Duzzy

FLYS/Got You (Where )

DISAPPOINTMENT INC/Dont Think The Sun

LOCAL WAII-Right (O, Yeah)

SEBADDH;Flame

KOANAreak On A Leash

(415) 512-1083
Taylor/Axel

ARTISTMITLE

BEASTIE BOYS/The Negotiation
LITMy Own Worst Enemy
FATBOY SLIM/Praise You
PEARL JAM/Last Kiss

SUGAR RAY/fFalls Apart
CREED/One

NO DOUBT/New
OFFSPRING/Why Dan't You Get.
SUGAR RAY/Every Mornwg
CAKE/Sheep Go To Heaven
GARBAGE/When | Grow Up
KORN/Gat The Lite
EVERLASTWhat It's Like
HOLE/Awtul

LD FIDELTY ALLSTARS/Battie Flag
KORN/Freak On A Leash

LIVING END/Pnsoner Of Society
IMPERIAL TEEN/YOO Hoo

DAVE MATTHEWS BAND/Crush
EVERLAST/Ends

BETH ORTON/Stolen Car

GOO GOO DOLLS/Duzy
CITIZEN KING/Better Days
CRANBERRIES/Promises
SILVERCHAIR/Anthem For
LIMP BIZKITFath
DANGERMAN/ et's Make A Deal
KID ROCK/Bawitdaba

BEASTIE BOYS/Remote Control
MIKE NESS/Dont Thenk Twnce

MARKET #5

WPLY/Philadelphia
Greater Media

(610) 565-8900

14
13

11
15

ARTIST/TITLE

CAKE/Never There

SUGAR RAY/Every Morning
EVERLASTWha it's Like

DAVE MATTHEWS BAND/Crush
GOO GOO DOLLS/Side
HOLE/Celebrity Slon
OFFSPRING/Why Dont You Get
COLLECTIVE SOUL/Run
BARENAKED LADIES/Akcohol
FATBOY SLiM/Prarse You
FLYS/GOt You (Where
HOLE/Mahbu

NO DOUBT/New
DANGERMANA et's Make A Deal
BLACK CROWES/Only A Fool
CRANBERRIES/Promises
BETTER THAN EZRA/A The Stars
EVE 61 eech

CAKE/Sheep Go To Heaven
CREED/One

KORNFreak On A Leash
LIT/My Own Worst Enemy
ORGY/Blue Monday

SIXPENCE /Kiss Me

BAZ LUHRMANN/Everybody's Free
SILVERCHAIR/Anthem For

BEN FOLDS FIVE/Army

BETH DRTON/Stalen Car
EMINEM/My Name is

GOO GOO DOLLSDizzy

MARKET 86
WPLT/Detroit

(313) 871-3030

MARKET #6
CIMX/Detrait
Chum Ltd
(313) 961-6397
B anova/
armisTmme | Matt
SLDAN/Money City Mamacs
LIT/My Own Worst Enemy
ORGY/Blue Monday

COLLECTIVE SOULMeavy
OFFSPRINGWhy Don't You Get
FATBOY SLIM/Praise You
BUCKCHERRYAL® Up
SILVERCHAIR/Anthem For
CRANBERRIES/Promrses
CREED/One

KID ROCK/Bawridada
VAST/Touched

CITIZEN XING/Better Days

CRASH TEST DUMMIES/Xeep A Lid On Things

BARENAKED LADIESAtS All Been Done
ALANIS MORISSE TTE/Joining You
FINGER ELEVEN/Above

TIN STAR/Mead

KORN/Freak On A Leash
00T/Wakabout

BLUR/Tender

NO DOUBT/New

MIKE NESSDon't Think Twice
EVERCLEAR/One Hit Wonder
CARDIGANS/My Favounte Game
GOO GOO DOLLS/Duzzy

LIVING END/Prisaner Ot Society
EVERLAST/Ends

EMINEM:My Name Is

3 COLOURS RED/Beatful Day

ARTIST/TITLE

U2/Sweelest Thing
EVERLASTAWNat It's Like

DAVE MATTHEWS BAND/Crush
GOO GOO DOLLS/Slide

SIXPENCE /Kiss Me

SUGAR RAY/Every Morming
MATCHBOX 20/Back 2 Good
BLONDIE/Mana

FATBOY SLiM/Prase You

BETTER THAN EZRAAI The Stars
FLYS/GO! You (Where )
CAKE/Never There

ALANIS MORISSE TTE/Unsent
MARVELOUS 3/Freak Of The Week
SHERYL CROW/Anythng But Down
NEW RADICALS/You Get what You
SOUL COUGHING/Curies

SHAWN MULLINS/Lullaby

SARAH MCLACHLAN/Angel

EAGI E-EYE CHERRY/Save Tomight
SEALALost My Fatth

BARENAXED LADIESAtS AN Been Done
THIRD EYE BLIND/Jumper

LENNY KRAVITZFly Away

BAZ LUHRMANN/E verybody's Free
OC TALK/Consume Me

SHERYL CROW/My Favortte Mistake
COLLECTIVE SOULMHeavy
COLLECTIVE SOUL/Run
BARENAKED LADIES/Akcohot

MAERKET #7

KDGE/Dallas
Chancellor

(972) 770-7777
Doherty/Smith

ARTIST/TITLE

COLLECTIVE SOUULMeavy
MARVELOUS JFreak Of The Week
LIT/My Own Worst Enemy
CREED/One

OFFSPRING/MWhy Don't You Get
CRANBERRIESPromises

NEVEATS Over Now

FATBOY SLIMPraise You

DOVETAIL JOINt/ALevel On The Inside
EVERLAST/Ends

BUCKCHERRYA Up

STABBING WESTWARD/Haunting Me
KORN/Freak On A Leash

KID ROCK/Bawrtdaba
DANGERMANAet's Make A Deal
SPLENDER/Yeah. Whatever

EVE &/Leech

LO FIDELTY ALLSTARS/Battie Flag
EMINEM/MY Name Is
OLEANDER/1 Wak Alone

LIMP BIZKIT/Faith

.

IOC.; Ll

MARKET #8

WBCN/Boston

Infinity
{617) 266-1111
0O

14
12

10
12

P!

ARTIST/TITLE

FATBOY SLIMPrase You
PEARL JAMA 25t Kiss
KQRN/Freak On A Leash
CREED/One

BEASTIE BOYS/The Negotiation
ORGY/Blue Monday

LIMP BIZKITFaith
OFFSPRING/Why Dont You Gel.
BETH ORTON.Stolen Car

LO FIDELTY ALLSTARS/Battie Flag
HOLE/Awtul

GOO GOO DOLLSDuzy

NO DOUBT/MNew
CRANBERRIES/Promises
LITMy Own Worst Enemy
COLLECTIVE SOULMeavy
JUDERick James
EVERLAST/Ends

BLUR/Tender

CAKE/Sheep Go To Heaven

3 COLOURS RED/Beautful Day
SILVERCHAIR/Anthem For
MIKE NESS/Don't Think Twice
GOMEZ/78 Stone Wobble
IMPERIAL TEEN/Yoo Hoo
LIVING END/Prsoner Ot Society
KID ROCK/Bawitdaba
DANGERMAN/Let's Make A Deal
PAPA VEGAS/Bombshell
STAIND/Just Go

MARKET &8
WFNX/Boston

MCC
(781) 595-6200
Cruze/Gail

ARTIST/TITLE

BLUR/Tender

FATBOY SLIMPrase You
SEBADCH/Flame

BEASTIE BOYS/The Negotation
HOLE/Awtul

CITIZEN KING/Better Days
LiT/My Own Worst Enemy
ELLIDTT SMITHAValtz #2 (X0)
OFFSPRING/Why Don't You Get
ND DOUBT/New

LIVING END/Prisoner Ot Soceety
IMPERIAL TEENY00 Hoo
BUCK-O-NINE/Who Are They?

3 COLOURS RED/Beautdul Day
BETH ORTON/Siolen Car
FLYS/She's So Huge

BEN FOLDS FIVE/Army

BETTER THAN EZRA/AI The Stars
HARVEY DANGER/Save i For Later
EVERLAST/Ends

CAXE/Sheep Go To Heaven

GOO GOO DOLLSDuzy
KORNFreak On A Leash
NEVEAtS Over Now
JOYOROP/Beautitul

TIN STARMead

MERCURY REV/Goddess On A Hiway
GIGOLD AUNTS/The By Lie

KID ROCK/Bawntdaba

BEASTIE BOYS/Remote Control

MARKET #0 BARKET # - MARKET w12 MARKET #14 MARKET #15

WHFS/Washington KTBZ/Houston WNNX/Atlania T H Eeﬂd KNDD/Seattle KEDJ/Phoenix
Infinity ' [, Jacor Susquehanna -.[m Entercom New Century AZ LLC
(301) 306-0991 w (713) 968-1000 (404) 266-0997 (206) 622-3251 (602) 266-1360
B Fernse Trapp/Robison Fram/D y Monroe Hart/Patyk

PLAYS ARTISTMITLE PLAYS ARTISTAITLE PLAYS ARDIST/TITLE PLAYS ARTIST/IITLE PLAYS ARTIST/TITLE

W 2w W Tw W W W TW W W W Tw W W W Tw Iwoaw W Tw

39 39 41 39 FATBOY SLIMPrasse You 42 41 39 43 EVERLASTAWNat It's Like 14 34 27 34 NO DOUBTNew 43 43 46 40 ORGY/Blve Monday 53 48 53 S8 ORGY/Bie Monday

11 23 38 39 CREED/Cne 38 43 41 42 COLLECTIVE SOULMeavy 25 39 28 34 LIT/My Own Worst Enemy 46 45 47 38 NO DOUBT/New 49 49 52 53 CREED/One

35 37 41 38 LIT/My Cwn Worst Enemy 35 41 40 42 JUDEMick James 27 35 27 32 COLLECTIVE SOUL/Run 42 44 41 37 OFFSPRINGMWhy Don't You Get 49 48 53 52 KORN/Got The Lrie

39 39 38 37 SUGAR RAY/Every Morming 29 37 40 42 CREED/One 27 33 26 32 COLLECTIVE SOULMeavy 42 42 41 37 SUGAR RAY/Every Mornimg 25 26 34 48 LIT/My Own Worst Enemy

39 37 37 37 EVERLASTWNat IS Like 23 27 37 41 DAVE MATTHEWS BAND/Crush 25 37 23 32 ORGY/Blue Monday 41 33 43 36 LIT/My Own Worst Enemy 47 43 52 41 EVERLASTAWhat if's Like

27 26 28 37 ORGY/Blue Monday 43 45 41 40 SUGAR RAY/Every Mormng 24 32 27 32 EVERLAST/Ends 21 24 25 35 EVERLAST/Ends 25 30 31 39 COLLECTIVE SOULMeavy

35 37 37 32 OAVE MATTHEWS BAND/Crush 33 34 34 38 NO DOUBT/New 24 35 25 31 CREED/One 42 42 43 3 FATBOY SLIWPrase You 27 29 38 36 OFFSPRINGWhy Dont You Get.

34 27 29 32 OFFSPRINGWhy Don't You Get 18 27 30 38 FATBOY SLIMPrasse You 1732 24 31 JOYOROP/Beauttul 25 27 24 34 CRANBERRIES/Promises 23 -28 35 28 ROB ZOMBIE/Draguia

30 34 20 30 CAXE/Never There A1 44 40 M4 FLYS/Got You (Where .} 26 37 28 30 FATBOY SLIMPrase You 27 28 28 22 1000 CLOWNS/(Not The) Greatest 26 23 27 27 LIMP BIZKIT/Fath

22 23 30 29 HOLEAwh 25 31 30 33 SHAWN MULLINS/Shimmer 22 36 21 29 CRANBERRIES/Promises - - - 22 EVE 6/Open Road Song 25 23 18 27 FATBOY SLIMPraise You

17 21 24 23 CITIZEN KING/Better Days. 21 33 34 32 MY FRIEND STEVE/Charmed 22 31 24 27 GOO GOO DOLLS/Duzy 25 18 30 21 ZEBRAHEAD/The Rsal Me 6 9 7 25 EVERLAST/Ends

27 21 25 23 GARBAG| 31 34 34 31 DANGERMANAE'S Make A Deal - 29 24 26 HOLE/Awlul 25 27 26 21 CITIZEN KING/Better Days. 44 45 28 25 SUGAR RAY/Every Morming

10 9 9 23 LIMP BIKIT/Fath 32 30 31 29 TOMMY HENRIKSENA See The Sun - - - 25 BEN FOLDS FIVE/Army 22 21 25 21 HOLEAwIW 18 22 22 23 KORNFreak On A Leash

30 15 23 23 CAKESheep Go To Heaven 26 20 22 27 CRANBERRIES/Promises - - 19 23 JUDEMick James 21 19 23 21 DANGERMANLet's Make A Deat 11 13 28 22 DANGERMANAet's Make A Deal

25 22 25 21 CARDIGANSMy Favourke Game <15 24 TRAINMeet Virma 17 18 16 23 MARVELOUS VFreak Of The Week - - 21 21 SUGAR RAYFalls Apart 14 13 16 18 ROB ZOMBIELng Dead Gid

- 11 18 21 GO0 GOO DOLLS/Duzy 19 16 19 22 EVE 6lesch 7 15 16 23 SEBADOH/Flame 25 28 28 21 IMPERIAL TEEN/Yoo Hoo 16 9 11 18 60O GOO DOLLSDazy

22 22 19 20 CRANBERRIES/Promises 8 14 14 16  SPONGEAive Hete Without 15 25 18 22 FLYS/She’s 50 Huge 24 26 24 20 GOO GOO DOLLS/Duzy 14 19 18 17 SILVERCHAIR/Anthem For.

14 15 20 20 KORN/Frask On A Leath 15 11 12 16 TIN STARMHead 8 26 18 21 SPY/Baby 12 24 28 18 KOANFreak On A Leash 15 16 16 15 KID ROCK/Bawrdaba

16 10 14 15 SUGAR RAY/Falls Apart 10 12 9 16 MUZZLE/Been Hurt 13 20 14 21 GARBAGE/Specl - - 26 19 BETH ORTONStolen Car 8 9 9 13 CITIZEN KING/Better Days..

- - 10 14 BETH ORTON/Stolen Cor - - 1 16 EVERLAST/Ends 8 15 16 21 BARE JR/You Blew Me Off 25 20 25 18 SILVERCHAIR/Anthem For. < - 10 13 GOOSMACKMWhatever

10 12 15 13 2 SKINNEE J'SRiot NNNRRRODD 33 36 31 15 BLONDIEMara - 14 14 21 BETH ORTON/Stolen Car < - - 14 BEN FOLDS FIVE/Amy - - 9 13 PUYADasis

10 9 7 12 EVERLAST/Ends 8 12 12 15  LIT/My Own Worst Enemy 10 21 18 21 MY FRIEND STEVE/Charmed 18 18 26 13 LIVING END/Prisoner Ot Society 18 18 23 12 NO DOUBT/New

26 24 18 10 NO DOUSTNew 7 119 13 TAL BACHMAN/She's So High 2422 18 19 SUGAR RAY/Every Morming 20 15 15 12 QUEENS OF /M Only < - S 11 DDYWakaboul

- = - 8 LOFIDELTY ALLSTARS/Battie Flag - 5 9 10 SOU COUGHING/Rolng 1425 16 19 HARVEY DANGER/Save !t For Later 25 23 21 10 CAXE/Sheep Go To Heaven 10 10 S 9 LIVING ENDPrisoner Of Sacsety

© -« - 7 GARBAGZMWhen | Grow Up © - 4 9 FOUNTAINS OF WAYNE/Denise 22 25 17 10 CITIZEN KING/Better Days. < - - 10 THISWAY/She Takes 9 1 9 8 CRANBERRIESPromises

- - - T SINND/ust Go 15 10 9 7 3 COLOURS REDVBeauthul Oay 14 18 17 17 CARDIGANSMy Favourtte Game -+ - 10 GARBAGEMWMen | Grow Up 6 6 6 7 BEASTIE BOYS/Remote Control

15 10 9 7 BLUR/Tender - 1 5 & BUCKCHERAYAR Up < 119 17 KD ROCK/Bawddaba < - - 10 FATBOY SLIN'The Rockatetler 8 11 9 7 SIAINDWust Go

9 9 7 § BEASTIE BOYSRemote Control 6 10 11 16 SIVERCHAIR/Anthem For. 5 16 18 9 FLYS/She's So Huge 8 7 8 & BLUR/Tender

12 10 7§ LIVING END/Prsones Of Soceety 7 14 9 15 KORNFreak On A Leasn 22 27 13 8 HARVEY DANGER/Save it For Later - 5 5 5 MARILYN MANSONRocK 1 Dead

< - FREESTYLERSMere We Go -9 15 2 SKINNEE JS/Rut NNNRRRDDD 20 18 16 8 COLLECTIVE SOULMeavy - -5 SUGAR RAY/Falts Apart

MARKET #15 BARKET ¥16 MARKET #17 MARKET & MARKET i3
sme

KZDN/Phaenix ” XTRA/San Diego WLIR.ong Island KZNZ/Minneapolis KPNT/St. Louis
Chancelior Jacor Jarad ABC Sinclair
{602) 258-8181 {619) 291-919 (516) 222-1103 (612) 545-560t (314) 231-1057
P Smith S Y Cee/Sue/Ferio Johns/Ali Fee/Wilde

PLAYS ARTIST/TITLE Mannion PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

W oW W Tw W W LW TW W W W Tw IW 2w Lw TW IW W LW TW

32 31 31 30 CREED/Cne 24 22 36 31 OFFSPRINGWhy Donl You Get 36 40 40 38 LIT/My Own Worst Enemy 29 29 29 33 FAIBOY SLIMPrarse You 42 44 39 39 OFFSPRINGWhy Dont You Get

32 31 30 30 EVERLASTAWhat it's Like 23 32 41 30 CINZEN KING/Better Days 32 31 32 35 BLONDIEMaa 23 19 29 33 EVERLASTAWNat Its Like 41 41 40 37 CREED/One

25 31 30 30 PHAROAAS 2000/0utier 34 41 41 29  MARCY PLAYGROUND/Anceent Walls Of 30 32 34 35 EVERLAST/Ends 22 20 30 33 EVE 61eech 19 39 42 34 ORGY/Blue Monday

31 31 30 29 FLYS/Got You (Where ) 24 24 35 29 LITMy Own Worst Enemy 38 38 33 32 NO DOUBT/New 28 29 30 32 ART ALEXAKIS/Overwheiming 42 42 39 32 SUGAR RAY/Every Morning

30 31 32 29 LTy Cwn Worst Enemy 42 42 42 28 EVERLAST/tnds 40 28 27 31 DANGERMANAets Make A Deal 29 30 30 32 COLLECTIVE SOUL/Run 21 20 37 3 FATBOY SLIM/Prase You

3 14 16 25 FATBDY SLIMPrarse You 31 20 36 27 EVE 6leech - - 30 HOLEAWlI - 19 23 25 FUEL/Smmmer 40 40 40 25 EVERLASTAWNaL It's Like

14 18 16 24 CARDIGANSMy Favourte Game 15 26 23  MIKE NESS/DonY Ttwnk Twace 25 25 27 30 CITIZEN KING/Better Days - 30 24 25 FLYS/Gol You (Where 15 14 21 20 SILVERCHAIR/AnInem Fot

12 12 15 24 HARVEY DANGER/Save It for Lates 41 41 41 21 NO DOUBTNew 36 38 36 30 FATBOY SLIM/Praise You 29 31 23 25 SEMISONIC/Secet Smile 19 22 22 20 MO DOUBT New

31 3t 31 23 NEVEALs Over Now 17 BEN FOLDS FIVE/Army 20 21 24 28 CAXE/Sheep Go To Heaven 12 24 HOLE/Awlul 20 38 26 19 COLLECTIVE SOULMeavy

16 21 30 21 SHAWN MULLINS Shimmer 19 19 16 FLYS/She's So Huge 18 19 27 28 JUDEAick James 5 19 24 MY FRIEND STEVE/Charmed 17 20 18 17 GOO GOO 0OLLSDuzzy

27 18 19 20 COLLECTIVE SOUL/Heavy 19 20 16 CAKE Satan Is My Motor 23 30 33 27 TIN SIAHMead 9 24 25 24 CAKE/Sheep Go Tg Heaven 1112 1t 17 ROB ZOMBIfA wing Dead Gir

17 18 18 20 GOO GOD DOLLSMDuzy 23 2 16 DANGERMAN/Lets Make A Deal 0 5 27 8 25 25 24 CRANBERRILS Promises 18 22 22 16 LITMy Own Worst Enemy

31 27 17 19 CAKE/Never Thete 21 2 15 NEVE Its Over Now 37 27 24 24 wWILCO/Cant Stand 1t 12 13 14 CAKE/Sheep GO To Heaven

18 17 17 19 MATCHBOX 20 Back 2 Good 1 15 SUGAR RAY/Someday 0 39 33 26 CRANBERRIES Promises 9 26 24 23 CITIZEN KING/Better Days 23 20 21 14 OLEANDER Why | m Here

14 15 18 18 CITIZEN KING Better Davs 39 38 15 DAVE MATTHEWS BAND/Crush 8 18 22 24 SEBADOM Hlame [ 25 23 G 18 22 14 GODSMACK Whatever

6 16 16 18 CRANBEARIES Promises 8 2 14 3 COLOURS RED/Beau 8 20 23 EAT WORLDA ucky Denver Mint 19 19 24 23 BABE THt BLUE OX Basketball < - 13 HOLE Awlul

16 16 17 18  EAGLE-Ert CHERRY/Faling In Love 14 MANIC STREET At You Tolerate 2 22 13 13 25 22 LI My Own Worst Enemy 9 8 13 [VERLAST Ends

16 18 17 18 EVE Ginside Oul 43 13 FATBDY SLIMPraise You 4 02 16 17 19 st 8 17 14 12 KORNFreak On A Leash

16 17 17 18 HUEL/Sh mmer 10 HOLE Awlul ? 1 1 5 18 0C 15 12 15 12 CILIZEN KING/Better Days

1716 17 18 LENNY KRAVITZHy Away 8 ? 1 g 16 16 OF 9 17 11 KID ROCK Bawitdaba

22 18 15 18 DAV MATTHEWS BAND/Crush 78 ? 5 15 N( 6 8 10 BEASTIE BOYS Remote Control

14 10 12 17  ATHENAEUMWhat | Didnt Know 7 v 1 120 138 13 10 EMINEM My Name Is

18 16 14 17 SHAWN MULLINSA ul " 78 2 20 5 12 DANGERMAN/Lets Make A Deal 10 12 10 DAVE MATTHEWS BAND Crush

17 17 17 17 NEW RAJILAIS You Get What You 7 K 20 5 11 11 KENT/747 (We Ran Oul 19 ] 10

14 17 17 17 NO DOU3T'New 7 FOUNTAINS OF WAYNE Denise 17 17 SUGAR RAYfalls Apart 11 FOUNT, YNE Den: 14 []

3t 31 26 17 SUGAR RAY/Every Morning [ 16 BEN FOLDS FIVE Army § 1t 11 SPONGEA e Here Without 9 8

9 17 15 16 DOVETAIL JOINILevei On The Inside 5 PAPA VEGAS Bombshe 12 16 2 SKINNEF J SRt NNNRRRUDD 10 X116 Lke That 15 8 STAIND Just Go

16 15 16 16 [FAGLE-f vt CHERRYSave Tonght 5 TN STAR/Head 14 14 17 16 OFFSPAINGWhy Dant You Get 10 PAPA VEGAS/Bombshell 12 7 MARVELOUS 3Freax Ot The Week

16 17 17 16 GOO GOO DOLLS/Side 5 ZEBRAHEAD/The Real Me 25 19 20 16 DUB PISTOLS/Cyclone 5 9 6 LIVING FND/Pnsoner O Socety

13 12 12 15 DANGERVIANZel's Make A Deal 110 9 5 UNWRITTEN LAW | onesome 21 18 21 14 HATL OEPARTMENT/Release I 8 5 DUMMIES.Keep A Lid On Th 5  MARILYN MANSON/Rock Is Deadt
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MIARKET ¥21 MARKET #X3 MARKET 423 MARKET ¥4
i % Look Wh
@ " WXDX/Pittshurgh 953 KTCL/Denver KXPK/Denver ]079E”p WENZ/Cleveland n n u n
E Chancellor 3 Jacor Chancelior . Radio One
1089 (412) 937-1441 KTCL (303) 623-9330 (303 572-7000 cLeveuanes Mastm rock | (916 861-0100 smacked
Moschitta/Diana 0'Connor Stern Binder/#1 Son
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ALTERNATIVE

Aprit9,1999 R&R ® 101

NEW MUSIC SPECIALTY SHOWS

R&R’s Exclusive Look At The Cutting Edge Of Alternative

Mike Strikes ‘Twice’

By Rich Michalowski
Asst. Alternative Editor

Mike Ness continues to dominate the panel again this week with his solo effort, Cheating at Solitaire, on
Time Bomb Records. Loyal supporters of the single *Don’t Think Twice™ include KPNT/St. Louis, WBCN/
Boston and WXRK/New York. Remember, your friendly Time Bomb promo rep. Lynn McDonnell can be
reached at (949) 499-8338 if any of you spec. programmers haven't received the record yet. Semewhere in
between hosting her new Internet show Bravenewworld.net and the specialty show Brave New World on
KCRW/Los Angeles, Tricia Hallorantook a few minutes to talk some music with me: “I' ve been listening

ABBA PATER — Pope John Paul Il greets Sony clas-
sical artist Charlotte Church. Sony Classical releases
Abba Pater (featuring Pope John Paul ll) to Alterna-
tive Specialty this week. For a copy of the record con-
tact Team Clermont's Bill Benson at (888) 548-8326.

to Sub Pop’s Looper as of late, and
playing ‘Bumning Flies’ on both of my
shows. That's one of the jumpiest
tracks on the albunt, and it really stands
out when I play it on the air. It’s get-
ting a lot of good reaction from our
listeners and also our on-air staft at
KCRW. It’s not what I would expect
from Sub Pop, because 1t is really a
groove-based record. Another artist
that is working for me is Sugar Free’s
Diane Izzo. The record is amazing ...
I'm surprised that more specialty pro-
grammers haven't jumped on it. Her
music is unique and story-oriented. She
doesn’t write about broken hearts and
trivial fantasies. Her music goes much
deeper.” — Any specialty questions?
You can call me (Rich Michalowski)
at (310)788-1656 or e-mail:
richm@rronline.com. Record To
Watch: The Prayer Cycle.

TOP 20 ARTISTS

1 MIKE NESS (Time Bomb) aimiay includes: kCXX, KNDD, WBTZ

2 RENTALS (Maverick/Reprise) airplay Includes: WEQX, WFNX, WXSR

3 CRUEL INTENTIONS (Virgin) aiplay Includes: KXTE, WBRU, WXDX

4 BEN LEE (Grand Royal/Capitol) irplay Includes: KCRW, KFTE, WLIR

5 ECONOLINE CRUSH (Restless) aiplay Includes: WQBK, WKRK, WXSR

6 UNDERWORLD (JBO/V2) airplay indudes: KHLR, KPNT, KXRK

7 BUILT TO SPILL (Wamer Bros.) Arplay Includes: KZNZ, WHTG, WPLY

8 SLEATER-KINNEY (Kill Rock Stars) Aiplay Includes: KJEE, KXRK, WBCN

9 IMPERIAL TEEN (Slast/Londorvlsiand) Airplay includes: KFMA, WDST, WGMR
10 BLUR (Food/Virgin) airplay includes: KCXX, WGMR, WWCD
11 OLD SCHOOL VS. NEW SCHOOL (Jive Electro) aipiay Includes:; WEQX, WGMR, XTRA
12 THISWAY (Reprise) Airplay Includes: KCXX, WHTG, WPLY
13 KORN ¢{/mmortal/Epic) Airplay Includes: KNDD, WFNX, WJBX
14 FREESTYLERS (Freskanova/Mémmoth) Airplay Includes: KXRK, WFNX, WBCN
15 FOUNTAINS OF WAYNE (Aflantic) Airplay Inciudes: KJEE, WEJE, WXRK
16 BETH ORTON (Arista) airplay includes: WENZ, WRZX, WXEG
17 GIGOLO AUNTS (E Pluribus Unum) Airplay Includes: KTCL, WEQX, WXDX
18 BECK (DGC/Geffen) Aiplay includes: KNDD, KPNT, WPLY
19 DROPKICK MURPHY’S (Hellcat/Epitaph) Airplay Includes: KFTE, KTCL, WBRU
20 BUCK-O-NINE (TVT) aiplay Inciudes: KCTE, WBCN, XTRA

Ranked by total number of shows reporting artist.

" Sha'ws .ahd lhelr Tap 5 sangs Ilsled alphabellcally by markel

WEQX/Albany, NY
Download
Sunday 7-10pm
Jeff Wade
Gigolo Aunts “The Big Lie”
Letters To Cleo "I Warnt You To ~
Ben Lee “Nothing Much Happens”
Stone Roses . “Fools Gold"
Gameface "My Star”

WQBK/Albany, NY

Over The Edge

Monday midnight-2am

Chris Oshom

Controls “Terried Of Nothing™
Plastiscene “Times Don't Charge™
Econcling Crush “All That You Are. ~
Lunatc Caim “Leave You Far Behind™
April March “Sugar”

WRAX/Birmingham, AL
Reg’s Coffeehouse
Sunday 9-11am
Scott Register

Screamin’ Cheetah.. “One Big Drop Of ™

Jonatha Brocke “Because | Toid. .
Ani Difranico “Worthy”

Robert Cray Band “Love Gone To ..
Steve Earle "Telephone Road”

WBCN/Baston, MA
Noctumal Emissions
Sunday 8-10pm
Oedipus/Alberto

Stone Roses... “Fools Gold”

Beulah "Score From Augusta”

Low "Weight Of Water”

Seater-Kinney “Get Up"

Freestylers “Here We Go”

WFNX/Boston, MA

Spin Cycle

Friday midnight-2am

DJ Tym Ryan
Aphex Twin “Windowlicker™
DJ Rap “Good To Be Alve”
Freestylers “B-Boy Stance”
Underworid “Push Upstairs”
Afghan Whigs “Lost n The .”

KHLR/Bryan, TX

Exposure

Sunday 8-9pm

Brad Ley
Milky “Surround Yoursett. "
Kid Silver “Dead City Sunbeams™
imperial Teen "Open Season”
Frank Back. . "I Love Your Brain”
Blur “Mellow Song”

WBTZBurlington, VT
Spinning Unrest
Sunday 8-0:30pm
Steve Picard
Buift To Spilt “The Plan”
Ben Lee “Nothing Much Happens™
Beta Band "t Know™
Moby/Heather Nova "Straight To Hell”
Belle & Sebastian “Thes Is Just. .”

WAVF/Charleston, SC
Cutting Edge
Sunday 8:30-10pm
Janda Baldwin
Beta Band “Oog's Got A Bane™
Paul Westerberg “It's A Wonderful.. "
Steater-Kinney “God Is A Number”
8uilt To Spil “Carry The Zero”
Ozomatk “Cut Chemist Sutte”

WOXY/Cincinnati, OH
110'Clock News
Tuesday 11pm-midnight
Kevin Couch
Van Merrison “Precious Time"
Gus “Laugh I Could..™
Morcheeba “Crystal Blue.."
Latin Playboys “Caca’s Biues™
Beta Band “it's Over”

WENZ/Cleveland, OH
The End Zone
Sunday midnighi-1am
#1Son

Taxinde “Get Set”

Letters To Cleo "I Want You To...”
Papa Vegas “Bombshell”

Ben Folds Five "Army™

Gufs “Last Goodbye™

WWCD/Columbus, OH
Invisible Hits Hour
Sunday7-9pm
Curtis “The” Schieber
Graham Parker “Tortured Soul”
Blur “Bugman”
Howie 8 “Cotton High”
Clarence Gate... “Up Jumped The Devil"
Jeft Beck “Blast From The East”

WXEG/Dayton, OH
The Edge Spin Cycle
Sunday 9-10:30pm
Allen Rantz

Eve 6 "Open Road Song”

Owsley “Coming Up Roses”

Sugar Ray “Falls Apart”

XTC “F'd Like That"

Robbre Williams “Milennium”

KTCL/Denver, CO
Adventure University
Sunday 7:30-8:30pm
Professor Kat

Dropkick Murphy's “Ten Years Of Service”

Shades Apart “Valentine”
Gigolo Aunts “The Big Lie”
Rentals “Gettirg By

Vast “Pretty When You Cry”

WXDG/Detroit, M|
Cutting Edge
Sunday 9-10pm
Bill Walters
Mercury Rev “Goddess On A.."
Son Of Adam “Yellow™
Jimmy Eat World “Lucky Oenver Mint"
€ 0.D.E. “Boom Daddy™
Control Freq “Welcome To The...”

WJBX/Ft. Myers, FL
99 Xtreme
Sunday 8-10pm
Lancer

Ministry “Bad Blood”

0 Generation “Helpless™
Nothingface “The Sick”
Rob Zombie "Draguia”
Static-X “'m With Stupid”

WEJE/F. Wayne, IN
The Living Room
Sunday 7:30-8:30pm
Kyle G.
Buitt To Spill “Center Of The..”
Gotdo “Boom Da Beom™
A3 “Woke Up This Marning”
Rentals “Getting By”
Underworld “Push Upstairs™

KFTEALafayette, LA

End Of The world

Sunday 7-11gm

Dave Hubbell

Ester “One Way"

50 Tons Of Black... "Voyeur's Blues
New Radicals “| Hope | Didn't..."

Ben Lee "Nothing Much Happens”
Mike Ness “Oon't Think Twice™

KXTE/Las Vegas, NV
# Hurts When | Pee
Sunday 10pm-midnight
Tank/Young Marc

Static-X “Bled For Days™

Lenny Kravitz “"Live"

Nothingface “The Sick™

DOT “Walkabout”™

Liars Inc. “After | Begin”

WLIR/Long Island, NY
Left Of Center
Sunday 9-10:30pm
Jemy Rubino
Ben Folds Five “Your Redneck Past”
Gene “Fill Her Up™
Gene Loves... “Love Keeps.. "
Luna "Math Wi"
Lit “Lovety Day”

KCRW/Los Angeles, CA
Brave New World
Friday midnight-3am
Tricia Halloran
Shugge “Shuggie”
Beth Qrton “Central Reservation”
Sebadoh "Hame”
Looper "Up A Tree”
Grand Mal “Whole Lotta Nothing”

KROQ/Los Angeles, CA
Rodney On The ROQ
Sunday midnight-3am
Rodney Bingenheimer
Suede "Electnety”
Bis "Making People Normal”
Gene Loves.. "Love Keeps .”
Kula Shaker “Mystical Machine. .”
Swichbiade Symphony “My Heart WAl Go On”

KZNZMinneapolis, MN
Freedom Rock
Sunday 8-9:30pm
Brian Oake
Buitt To Spil! “Sidewalk™
3 Colours Red "Beautiful Day"
Rentals “Getting By™
Texas “In Qur Lifetime”
River “Setting Sun”

WHTG/Monmouth-Ocean, NJ
Goin’ Underground
Sunday 9pm-midnight
JeffRaspe

JoyDrop “Beautiful”

Built To Spiti “Center Of The..."

Gravel Pt "Favorite”™

Dan Bern “Talkin' Woody . ™

8ig Rude Jake "Queer For Cat”

WXRK/New York, NY
The “Buzz"
Sunday midnight-2am
Mike Peer/Radio Raheem

Limp Bukit “Fath”

Taxinde “Get Set”

Pound "Upside Down™

Mike Ness “Don't Think Twice™

Mike Ness “Ball And Chain™

WPLY/Philadelphia, PA
¥ Not?
Sunday 9-10:30pm
DanFein
Beck “Electne Music”
Boo Radleys “Free Huey”
Living End “West End Riot™
Mike Ness “Don't Think Twice™
Silverchair "Emotion Sickness”

WXDX/Pittsburgh, PA
Edge Of The X
Sunday 9-11pm
Lenny Diana
Fear Factory “Descerd”
Bouncing Souls “Ole”
2 Skinnee J's “Riot Nerrd”
Papa Vegas “Bombshell”
Big Bad Zero "Crumble”

WCYY/Portland, ME
Spinout
Thursday 7-9pm
Shawn Jeffrey
Underworld “Push Upstairs”
Spineshank "28”
Mike Ness “Don't Think Twice”
0 Generation “Every Mother's Son”
Puiley "Working Class Whore™

WDST/Poughkeepsie, NY
Indie Flux
Thursday 10:30-11:30pm
Justin Habersaat
Big Rude Jake “CQueer For Cat”
0J Rap “Bag Girl"
Custom Made Scare “Peterbuitt”
Imperial Teen “Yoo Hoo"
0J Krust “Warhead”

WBRU/Providence, RI
Breaking And Entering
Wednesday midnight-2am
Seth Reisler

Prodigy “Dirtchamber #4”

Brocklanders “S.M.D U."

Electrasy “Miracle”

Gus Gus “Ladyshave”

Oropkick Murphy’s “Perfect Stranger”

KCXX/Riverside, CA
Music Meeting
Sunday 9-10pm
Dwight Amold
Buck-0-Nine “Tel It Like It Was™
Owsley “Coming Up Roses™
Qid 97's "Murder (Or A..)"
Thisway "She Takes”
Econoline Crush “All That You Are.”

KPNT/St. Louis, MO
New Music Sunday
Sunday 7-9:30pm
Les Aaron

Beck "Cold Brains”

Beth Orton “Stolen Car”

Glen Scoft “Heaven”

0id 97's "Murder (Or A. )"

Prayer Cycle “Mery™

KXRK/Salt Lake City, UT
Now Hear This
Monday-Friday 8-9pm
Sean Ziebarth
fcu “Flower And Moon™
Magstatic “Boat”™
Volume All Star “Compound Elements™
Beulah "Score From Augusta”
Sleater-Kinney “Start Together”

XTRA/San Diega, CA
Floorboard
Tuesday midnight-1am
Action DJ Hilary

Bis *'m A Shat"

XTC “I'd Like The ™

Riverferix “Minin 1m Wage™
Len “Steal My Suiwhine”™
Sugarcult “We Cor, 2 Crashing "

KJEE/Santa B: bara, CA
Dissonant Tendrils
Sunday 10:20pm-n ‘night
Jotn Schroeter

Mike Ness "Don't Think Twice™

Marion “The Smile”

Ministry “Bad Blood”

Tom Wats “Get Behind The Mule”

Aphex Twin “Windowlicker™

KNDD/Seattle, WA
Loudspeaker
Sunday 10-11pm
Bill Reid
Buming Airlines 3 Sisters”
Wallpaper “Toy Boy"
Olivia Tremor... “Calforna Demise™
Mike Ness “Don't Think Twice”
Fountaing Of Wayne “Denise”

WGMR/State College, PA
Now Hear This
Sunday 10pm-midnight
Reggie Lutz
Blur “Tender”
Rentals “Getting By™
Gigoto Aunts “The Big Lie”
Econoline Crush “All That You Are ™
Big Rude Jake “Queer For Cat”

WXSR/Tallahassee, FL
Underground Lounge
Sunday 8-10pm
Last show for:Rob The Lounge
Lizard
Econoiine Crush "All That You Are . "
Freestylers “Here We Go”
Boom Boom. “Push Eject"
Disappointment... “Don't Think The Sun
Rentals “Getting By™

KLZR/Topeka, KS
Future Mass Hysteria
Monday 10:30pm-midnight
Bob Osbum

Imperial Teen “Yoo Hogo™

BR5-49 “Seven Nights To..

Vamaline “Northem Lights”

Lo Fdelry... “Battle Flag”

Mercury Rev “Goddess On A "

KFMA/Tucson, AZ
Test Depariment
Sunday 6-9pm
Matt Spry

Gravel Pit “Favorite™

DJ lcey “Crly Of Groove”

Taxinde “Get Set”

Puliey “Qver it”

King "Come As You Are"

WPBZ/West Palm Beach, A
Electronic Buz
Saturday midnight-3am
The Tech Kid
Rae & Chrsstian "Swimming Pool”*
Sylk 130Ursula .. “A Day In The Life”
Oog Eat Dog... “Step Right In”
Heve “Uttrasonic Sound”
Sn Pravana "Rule Of.."

40 Totat Reporters

WKLX WLZR WMZQ WPGC WRUF WRVA WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KWNZ WIL

BROADCAST
PRODUCTS

INCORPORATED

421 S. Second Street
P. O. Box 2500
hart, IN 46515 USA

KWJJ KWNZ WKLX WLZR CIMX
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TOTAL
C W TW  ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS :

[~ TOTAL PLAYS o

+ @ SUGAR RAY Every Moming (Lava/Atlantic) 2103 2094 430
2 2 (OO0 GOO DOLLS Slide (Warner Bros.) 1905 1957 400
3 @ SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 1815 1802  38/0
+ 4 MATCHBOX 20 Back 2 Good (Lava/Atlantic) 1539 1625 35A
s @ EVERLAST What It's Like (Tommy Boy) 1472 1337 3972
s @ COLLECTIVE SOUL Run (Hollywood/Atiantic) 1305 1288 41A
s @ LENNY KRAVITZ Fly Away (Virgin) 1200 1148 350
s & DAVE MATTHEWS BAND Crush (RCA) 1133 1201 300
1w @ SHERYL CROW Anything But Down (A&M) 1118 1021 370
710 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 1097 1220 310
i @ BAZ LUHRMANN Everybody's Free... (Capitol) 1021 878 36/4
— 12 EVEG Inside Out (RCA) 977 1033 270
2 ® BLONDIE Maria (Beyond) 926 925 330
n 14 EAGLE-EYE CHERRY Save Tonight (Work/ERG) 888 1080 3370
v ® JEWEL Down So Long (Atlantic) 886 793 3872
15 16 THIRD EYE BLIND Jumper (Elektra/EEG) 851 889 250
s (O GARBAGE Special (Almo Sounds/Interscope) 845 784 337
1 15 NEW RADICALS You Get What You Give (MCA) 839 924 2910
12 19 U2 Sweetest Thing (/slang) 818 951 220

i
S

FATBOY SLIM Praise You (Skint/Astralwerks/Caroling) 688 553 303

This chart reflects airplay from March 29-April 4. Songs ranked by total plays.
Contnbutlng station combine from the Custom Chart function on R&RONLINE.© 1999, R&R Inc.
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POP/ALTERNATIVE

Rick Mackenzie pragrams Pop/Alternative WINE/Ro

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

had ever mointainad. Li Iu-a

small — fallewing.

New & Aclive Contributing Stations

FLYS Got You (Where...) (Delicious Vinyl/Trauma)
Total Plays: 530, Total Stations: 17, Adds: 0

SHAWN MULLINS Shimmer (SMG/Columbia)
Total Plays: 462, Total Stations: 25, Adds: 2

JUDE Rick James (Maverick/Reprise)
Total Plays: 461, Total Stations: 26, Adds: 1

NATALIE MERCHANT Life Is Sweet (Flektra/EEG)
Total Plays: 448, Total Stations: 26, Adds: 0

SAVAGE GARDEN The Animal Song (HolywoodColumbia)
Total Plays: 401, Total Stations: 18, Adds: 0

FUEL Shimmer (550 Music/ERG)
Total Plays: 392, Total Stations: 18, Adds: 1

MY FRIEND STEVE Charmed (Mammoth)
Total Plays: 323, Total Stations: 16, Adds' 3

TOMMY HENRIKSEN | See The Sun (Capitol)
Total Plays: 318, Total Stations: 13, Adds: 0

FASTBALL Cut Of My Head (Hollywood)
Total Plays' 294, Total Stations: 18, Adds: 0

CARDIGANS My Favourite Game (StockhoIm/Mercury)
Total Plays: 237, Total Stations: 11, Adds: 0

Songs ranked by total plays

KPEK/Albuguergue, NM (HAC)
KAMX/Austin, TX (HAC)
KLLY/Bakersfield, CA (HAC)
WBMX/Boston, MA(HAC)
WLCE/Buffalo, NY (HAC)
WALC/Charleston, SC(HAC)
WLNK/Charlotte, NC(HAC)
WTMX/Chicago, iL (HAC)
WXEG/Dayton, OH (Alf)
KALC/Denver, CO (HAC)
WPLT/Detvoit, MI (Alt)
KVSR/Fresno, CA(HAC)
WKSI/Greensboro, NC (HAC)
WKZ1/Greensboro, NC(HAC)
KMXB/Las Vegas, NV (HAC)

KYSR/Los Angeles, CA{HAC)
WPNT/MIlwaukee, Wl (HAC)
WXPT/Minneapolis, MN (HAC)
K0S0/Modesto, CA(HAC)
KCDU/Monierey-Satinas, CA (HAC)
WPTE/Norlolk, VA (HAC)
KY1S/0klahoma City, 0K (HAC)
WSHE/Orlando, FL (HAC)
WPLY/Phitadeiphia, PA (Alt)
W)O(M/Philadeiphia, PA (HAC)
KZON/Phoenix, AZ (Alt)
KZZP/Phoenix, AZ (HAC)
KB88T/Portland, OR (HAC)
KLCAMReno, NV (HAC)
WZNE/Rochester, NY (HAC)

K220/sacramento, CA (HAC)
WVRV/St. Louis, MO (HAC)
KENZ/Salt Lake City, UT (AA)
KQMB/Sait Lake City, UT {HAC)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KRUZ/Santa Barbara, CA (HAC)
KMHX/Santa Rosa, CA(HAC)
WHPT/Tampa, FL(AA}
WSSR/Tampa, FL(HAC)
KZPT/Tucson, AZ (HAC)
WMBX/Wesi Paim Beach, FL (HAC)
WXLO/Worcester, MA (HAC)

43Total Stations

HAC-Hot AC Alt-Alternative AA-Adult Alternative

R&R’s Year-End Chart Pack.....
NOW AVAILABLE!

Includes year-end charts for all R&R fqrmats |
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www.americanradiohistory.com

tnovia@rronline.com

CHR

CONTEMPORARY HIT RADIO

Is Pop/Alternative Really
Pop ... Or Alternative?

[J A leading programmer discusses the state of the newest music genre

About four and a half years ago Pop/Alternative reared its
head, and there’s been no looking back. R&R was one of the first
to identify this rock-based, more mass-appeal new musical and
radio trend, and since that time, our AC/Hot AC Editor. Mike
Kinosian, has covered numerous aspects of the Pop/Alternative
world in his columns and weekly sub-chart. While the genre has
many names — Pop/Alternative, Modern AC, Alternative Light
— for the purpose of this column, we will refer to it as Pop/

Alternative,
In April 1999, Pop/Alter-

native is still going strong.
Depending on the competi-
tive makeup of each respec-
tive market, in most cases
Pop/Alt stations are garner- [i
ing impressive adult num- [

bers and have become formi-
dable ratings and revenue
competitors for CHR/Pop,
Alternative, Adult Alterna-
tive and AC radio stations.
This kind of success has
opened up many new doors.
but, as with anything new, there are
still some questions.

So we’ve been polling stations and
labels. trying to get some answers. Is
Pop/Alternative a format? Should
Pop/Alternative stations be lumped in
with other Hot AC stations, or should
they be broken out? Has the time
come for a weekly Pop/Alternative
chart. similar to R&R’s other top 50
charts. including representation on the
Back Page? If it is a format. what
should it be called? Does the name
Pop/Alternative fit? Should it be
called Modern AC or something else?
Where is it best represented in R&R?
Does it fit best with Adult Alternative
or CHR, or should it remain in Hot
AC? These are just some of the issues
we have been discussing within the
walls of R&R for some time.

Truthfully. we've had a difficult
time trying to get a consensus. Just
about every Pop/Alternative PD and
MD has a different opinion when it
comes to most of these questions.
What they can agree on is the con-
tinued viability of the stations, the
strength of the music and the commit-
ment to building artists’ careers in a
song-driven environment.

They also overwhelmingly agree
that labels should promote these art-
ists from their CHR or Alternative de-
partments, or by developing a new
Pop/Alternative or New Adult depart-
ment. Each programmer [ spoke with
expressed deep appreciation for the
professionalism in the format and the
relationships they have developed
with the AC departments of the labels,
but regardless of what name they
thought was best for the format or
where they thought the format should
be represented in R&R, each of the

Greg Strassell

programmers also felt
strongly that. within the la-
bels, the CHR and Alterna-
tive departments have most
B of the juice when it comes to
promotions. Each program-
mer pointed out that they
need additional firepower to
effectively compete against
the Alternative and CHR sta-
tions in their respective mar-
kets.

For more of the answers,
insight and perspective, I
went to CBS/Infinity VP/Program-
ming and WBMX/Boston PD Greg
Strassell. In addition to successfully
programming a Pop/Altemnative in a
competitive market, Strassell oversees
KALC (Alice)/San Francisco; KBBT
(The Beat)/Portland. OR: KZZO (The
Zone)/Sacramento; KMXB (Mix
94.1)/Las Vegas; WLCE (Alice y/Buf-
falo: WXPT (The Point)Minneapolis;
and WZNE (The Zone)/Rochester.
Strassell is also outspoken about some
of the moves R&R should be mak-
ing with regard to Pop/Alternative and
about building a more level playing
field when it comes to promotional
opportunities from the labels.

R&R: How do vou describe the
Pop/Alternative format?

GS: When this format began to
evolve, we were all sitting there say-
ing. “Are we Alternative stations, Al-
ternative light, or are we Pop stations
that play rock music?” As time has
gone on, we discovered that we are

not Alternative stations, and we are .

not in the Rock world. We are Pop
stations that are playing hits. It just
so happens that, for the audience we
target. this is the music they want.
They are asking for it. and we are giv-
ing it 10 them.

R&R: How do vou feel today
about the name Modern AC?

GS: When the format was first
launched. most managers were com-
fortable with the name Modern AC.
just because it had the AC in it. The
GMs and GSMs were very protective
and were able to point out that these
were AC stations. They wanted them
to be positioned that way. As time has
passed. a number of these stations
have evolved into Pop stations, so

coming up with a consensus name to
please everyone is tough.

R&R: While the name Modern
AC may have been effective for sales
positioning. did it box vou in at the
labels as being another version of AC,
which to most lahels ineans “more
passive”?

GS: Modem AC was friendly from
a sales standpoint, but a number of
record companies and a lot of pro-
moters believe that AC is a less im-
portant format. They believe it is a
format that doesn’t sell records and
doesn’t break a lot of new music.
Therefore. many of these stations are
being worked by label departments
that may be working more passive
product. Looking at the real world,
AC seems to be way behind on the

@

AC seems to be way
behind on the priority
list. There’s CHR,
there’s Alternative,
and both of these
departments at all of
the labels seem to be
very aggressive. In my
opinion, only a few of
the labels are very
aggressive on the
Modern AC side.

33

priority list. There’s CHR. there’s Al-
ternative. and both of these depart-
ments at all the labels seem to be very
aggressive. In my opinion, only a few
of the labels are very aggressive on
the Modern AC side.,

R&R: What is vour overall music
position with WBMX and these CBS/
Infinity stations?

GS: The bottom line is. we have a
certain sound in mind that we start
with, and that helps us identify artists
and music that we can break early.
However, an occasional pop record
may have to develop elsewhere. The
Cher record developed elsewhere. but
we played it eventually. It's just
what’s right for the time and what’s
relevant now. Ricky Martin is ex-
tremely relevant now. and I'm all over
it. Shania Twain’s “You're Still the
One” was relevant six months ago,
and we played it. We toyed with Jan-
et Jackson’s “Together Again™ when
it was relevant.
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We discovered that we are not Alternative
stations and we are not in the Rock world. We
are Pop stations that are playing hits. It just so
happens that, for the audience we target, this
is the music they want. They are asking for it,

and we are giving it to them.

We have a lot of audience power
in this group, and we're starting to
break a lot of records. Barenaked La-
dies broke out of WBMX, and the for-
mat s taking a proactive stance about
breaking artists. The Baz Luhimann
record came very quickly out of our
format. and Jude is another example.
I see a lot of cases where this format
is breaking artists, breaking records.
and selling records. and I believe the
format is not getting the respect it de-
serves from [00% of the labels. In a
political market like Boston. it’s very
important that we don’t become the
third priority.

R&R: Forthe purpose of R&R, is
Pop/Alternative a format?

GS: It’s a format. but like every-
thing else, it differs from market to
market and depends on the competi-
tive environment in each market.
Market conditions dictate how far this
format can go into alternative or how
pop the station should be. In markets
where the Alternative station is not as
strong, we can be more aggressive
and lean a little more toward the hard-
er. edgier side. In markets where the
station may have a pop background.
then it is a case of just shedding the
old AC baggage and being a contem-
porary radio station.

R&R: Most of the Pop/Alternative
ruadio stations tend to skew older and
play less rhythmic music. In theory,
Pop stations play nusic from all
genres. If vou do not, then are you
really Pop?

GS: I'd say we are very contem-
porary. Look at the playlists and the
percentage of currents and recurrents
vs. gold. In this format, we have
found that stations that go too far into
tlashback material will suffer, be-
cause the audience wants contempo-
rary music. The audience want cur-
rents, and they want recurrents. The
gold is only a flavor. not the main in-
gredient of the format.

R&R: What about demos? Using
broad strokes again, most CHRs tar-
get women [18-34. What about the
Pop/Alternative format?

GS: Our largest demographic cell
at WBMX is women 25-34. Our
second-largest cell depends on the
book. Sometimes it’s 18-24 women,
and sometimes it's 35-44 women. |
actually prefer for it to be 35-44
women. because, from a sales
standpoint, that’s a good thing. So
I'm saying. don’t penalize me from
a reporting stance because I happen
to have an average age that’s a lit-
tle older than the Top 40 radio sta-
tions. We're still contemporary,
we’re still breaking music, and
we re still huge with the women 25-
34 in this market. It just so happens
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that our slant is leaning another
way.

R&R: Music and formats are cyv-
clical. When the music cvele moves
away from the pop/alternative sound.,
what will yvou do?

GS: I can’t speak for other pro-
gram directors. but I think that if there
is a turn where CHR or mwsic be-
comes as rhythmic as it did in the ear-
ly "90s. obviously stations that are set
up to play rock product will suffer a
bit. That is why we are trying to build
morning shows at all of our Modern
ACs, so that, over time. if there is a
down cycle in our music. we can still
have a morning show that is very
compelling and draws listeners into
the radio station. | can't predict the
future or what the music trends are
going to be. but they are always cy-
clical, and we know that.

At the present time. there is an
amazing amount of product out there
that is right for our radio stations. The
labels are doing a great job of find-
ing this music and releasing it. As
long as they are quality artists and

@

In this format, we
have found that
stations that go too
far into flashback
material will suffer,
because the audience
wants contemporary
music. The audience
want currents, and
they want recurrents.
The gold is only a
flavor, not the main
ingredient of the
format.

el

quality songs, I'm not worried about
it. As Dusty Hayes puts it in his lin-
ers in Minneapolis: “Real songs by
real artists for real people.” That's
what our format is about. [ don’t think
that is going to dry up. We may go
through a down cycle. and hopefully
our morning shows and promotions
will get us through that. If the station
has to evolve. we will not wait. We
will do what we have to do to win.

Next week the Pop/Alternative de-
bate continues with comments from
leading PDs and label executives.
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CaLLout AMERICA® SONQ Selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 15-21.

<
CHR/POP g CaLLouTt AMERICA®
= =
TOTAL AVERAGE S TEROPSAFHNG
FAVORARLITY ESTIATE (1-3) 5 § WOMEN WOMEN  WOMEN MID- HOt scores
ARTISTTITLE LABEL(S) S IS 12-17 18-24 25-34| EAST SOUTH WEST WEST By Tony Novia
TLC No Scrubs (LaFace/Arista) 3.92 3.93 393 3.77 725 150420 3.81 3.60 |3.81 4.00 377 4.2 allout America's Hit Potential
SUGAR RAY Every Morning (Lava/Atfantic) 3.88 3.83 3.93 405 858 20.3|4.06 3.65 3.91 [4.04 385 3.68 3.95 ) M EHATE e US

R&R CHR/Pop chart below No. 25

H& JRY-ZUAMIL AND JA Gan | Get A.. (Def JamvRALMercury)  3.82 379 377 3.82 683 158|392 347 342|372 385 400 371 | GRSl G LR
merica scores.

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 3.78 371 3.82 3.66 825 18.3|4.09 3.81 3.33(375 3.92 360 3.88 “Can I Get A..” by Jay-Z f/Amil

& JA (Def Jam/RAL/Mercury), re-

98 DEGREES The Hardest Thing (Universal) 376 365 356 — 595 143]406 352 3.55)3.68 3.64 3.78 3.98 mains a Callout America Hit Poten-

: tial track, and it’s the third-best test-

BRANDY Have You Ever? (Atiantic) 3.69 3.73 3.63 3.73 77.5 28.0|3.77 3.67 3.59[3.71 3.68 3.65 372 | ing song in America with a 3.82. It

. ranks No. | with women 18-24

WHITNEY HOUSTON Heartbreak Hotet (Arista) 3.69 3.69 3.65 3.77 663 12.8)|358 3.82 3.67|356 368 355 3.96 | 347) .04 No. S among teens (3.92).

GO0 GOO DOLLS Slide (Warner Bros.) 367 357 3.74 3.74 748 225|372 3.63 3.63 [3.81 3.61 3.49 3.75 The other Callout America Hit

Potential song this week is Shania

SARAH MCLACHLAN Ange! (Warner Sunset/Reprise) 365 3.65 3.78 3.91 83.8 30.8{3.42 3.87 3.68|3.55 3.73 3.78 3.54 | Twain’s “That Don’t Impress Me

Much” (Mercury). The red-hot

EVERLAST What It's Like (Tommy Boy) 3.64 365 3.71 3.83 675 19.3(3.62 3.77 3.47|3.32 4.02 360 3.67 | Twainis fast becoming one of CHR’s

biggest artists: In the demos, Twain

MONICA Angel Of Mine (Arista) 364 370 3.68 3.76 86.3 30.3|3.87 358 3.43}369 372 3.54 3.61 | scores a 3.90 12-17 (ranking sixth)

and an eight-ranked 3.62 in the 25-
H@ SHANIA TWAIN That Don't Impress Me Much (Mercury) 362 366 3.66 391 570 11.8|3.90 3.29 3.62|3.67 3.54 3.69 3.57 34 female demo.

The following are the five best-
testing songs in each of the Callout
America demos.

Women 12-17: “No Scrubs™ by

BRITNEY-SPEARS ...Baby One More Time (Jive) 3.61 3.63 3.57 3.62 88.3 33.0]3.66 3.55 3.60 {3.57 3.68 3.60 3.58

‘N SYNC (God Must Have Spent) A Little More Time On You (RCA) 3.60 3.64 3.45 350 78.8 255( 3.79 3.50 3.44 (3.71 3.69 3.40 3.61

WILL SMITH Miami (Columbia) 3.60 3.61 3.62 3.69 825 328|376 3.38 3.65/3.63 3.80 354 342 | TLC (LaFace/Arista). "Every
Morning™ by Sugar Ray (Lava/At-
BACKSTREET BOYS All | Have To Give (Jive) 358 352 3.53 3.50 838 24.0(3.87 351 3.20 (353 356 3.70 3.54 | lantic). "CanIGetA. by Jay-Z f/
Amil & JA (Def Jam/RAL/Mercury),
LENNY KRAVITZ Fly Away (Virgin) 355 351 358 3.56 843 290|367 3.41 354351 3.63 3.66 3.38 | “Kiss Me” by Sixpence None The
Richer (Squint/Columbia) and
EAGLE-EYE CHERRY Save Tonight (Work/ERG) 3.50 346 352 3.64 848 31.8(3.67 342 3.37 |3.68 3.57 338 3.34 | “The Hardest Thing” by 98 Degrees
CHER Believe (Warner Bros.) 346 353 351 357 885 355323 353 363338 3.62 356 3.28 (U"\;Jg;f:;)'lg_% TLC. Sixpence

None The Richer, 98 Degrees. Sug-

JOEY MCINTYRE St C2/Columbi ) 34 - — ) 5| 3. . . . ) . .

CINTYRE Stay The Same (C2/Columbia) 3.43 3.34 46.3 145|379 3.20 313 (378 3.43 3.07 3.45 ar Roy and Jay-2 /AL & TA.
MATCHBOX 20 Back 2 Good (Lava/Atiantic) 343 351 353 3.61 743 228|322 338 3.75(|357 357 3.35 3.23 Women 25-34: Sugar Ray, “Back
2 Good” by Matchbox 20 (Lava/At-
B*WITCHED C'est La Vie (Fpic) 337 — — — 555 135|357 313 331|364 3.76 3.06 3.06 | lantic), *“Angel”™ by Sarah
McLachlan (Warner Sunset/Re-
MARIAH CAREY | Still Believe (Columbia) 324 313 314 3.21 820 285|322 3.9 3.31[3.00 353 3.20 3.24 | prise), “Heartbreak Hotel" by Whit-
) ney Houston (Arista) and “Slide” by

SAVAGE GARDEN The Animal Song (Hollywood/Columbia) 316 3.29 327 — 510 155326 3.08 3.10|3.04 3.00 3.11 343 | o0 Goo Dolls (Warner Bros.)
, ; The biggest Callout America
SHERYL CROW Anything But Down (A&M) 316 — — — 463 123|289 319 343|304 398 328 397 | o irie beek are 98 Degrees
MADONNA Nothing Really Matters (Maverick/WB) 288 290 310 — 528 208|267 313 290|277 3.00 296 279 | (3:65-3.76) and Sixpence None The

Richer (3.71-3.78).

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tolal familiarity represents the percentage of
respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hif Polential represents
songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets:
EAST: Baltimore, Boston, Long island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

divine
“One More Try”
The follow-up to the #1 Platinum sing‘ie “Lately”

impacting Top 40 4/12/99
Check out the Jonathan Peters Radio Dance Mix

Already spinning at: WXYV WFHN WROX WJJS

#27* Monitor Mainstream R&B Airplay
#18* Monitor Adult R&B Airplay
#35* Billbhoard Hot 100 - Greatest Gainer

Album approaching Gold
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On Tour with ‘N Sync through 4/10 re
Written by: George Michael an
Produced by: Denzil Foster & Thomas McElroy entertainmert
Executive Producers: Ruben Rodriguez & Nathan Garvin
- PENDULUM
www.divinemusik.com www.redantrecords.com cio, d/

www.americanradiohistorv.com


www.americanradiohistory.com

105

R,

Y ) R/PO -
APRIL 9, 1999
. — No Songs Qualified For
W 2w W TW  ARTIST TITLE LABEL(S) ™ LW w w STATIONS/ADDS Breaker Status This Week
i1 1 @ SUGAR RAY Every Morning (Lava/Atlantic) 8445 8335 8179 8087 153/0
s & 4 @ SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 7393 6634 5722 4974 153/0
3 2 2 3 CHER Believe (Wamner Bros.) 6637 7053 7325 7579 145/0
2 o 7 @ TLC No Scrubs (LaFace/Arista) 6616 6003 5045 4352 14411
2 3 3 s  BRITNEY SPEARS ...Baby One More Time (Jive) 6289 6750 7192 7722 144/0
5 5 s o  MONICA Angel Of Mine (Arista) 5922 6011 5965 5837 134/0 MOST ADDED.
&« 4 s 1 GOOGOO DOLLS Slide (Wamer Bros.) 5884 6126 6474 6585 13500 | e e rons
o o @ LENNY KRAVITZ Fly Away (Virgin) 5151 4979 4820 4537 138/3 S ,
i 1w 1 @ EVERLAST What It's Like (Tommy Boy) 5007 4391 3879 3404  134/1 | RICKY MARTIN Liin’ La Vida LO? (C2/Columbiz) 66
s s s 1 MATCHBOX 20 Back 2 Good (Lava/Atiantic) 4896 5055 5135 5049 12200 SI%BZ:LEKm'éLB'QH':'FSD';’;;'fgg;”{"he(Bﬁt’{g;’)) pr— "
19 15 13 m 98 DEGREES The Hardest Thing (Universal) 4850 4378 3840 3252 145/0 EAGLE-EYE CHERRY Falling In Love Again (WorkERG) 24
s 21 15 @  WHITNEY HOUSTON Heartbreak Hotel (Arista) 4139 3524 2905 2354 12413 JANA Ooh Baby Baby (Curb) 20
13 1 1 13 SAVAGE GARDEN The Animal Song (Hollywood/Columbia) 4098 4398 4497 4286 129/0 FASTBALL Out Of My Head (Hollywood) 19
6 7 w 14 BACKSTREET BOYS All | Have To Give (Jive) 3716 4584 5233 5455 103/0 | BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) 14
7 n 1w 15 BRANDY Have You Ever? (Atlantic) 3316 4038 4622 5194 102/0 | SHAWN MULLINS Shimmer (SMG/Columbia) 14
w 1w 17 s JOEY MCINTYRE Stay The Same (C2/Columbia) 3187 3520 3530 3379  119/0 | OFFSPRING Why Don't You Get A Job? (Columbiz) 12
® 1w 18 1 EAGLE-EYE CHERRY Save Tonight (Work/ERG) 3040 3189 3602 3099 103/ | CORRS SoYoung (43/Lava/Atiantic) L
w 13 15 15 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 2981 3605 4085 4705 9211
s 16 19 19 WILL SMITH Miami (Columbia) 2978 3093 3715 4098 90/0
@ 3 27 @ SHANIA TWAIN That Don’t Impress Me Much (Mercury) 2843 2106 1586 858 121/8
n 25 2o @ SHERYL CROW Anything But Down (A&M) 2837 2631 2312 2035 11611 MOST INCREASED
s 2 2 @ GARBAGE Special (Almo Sounds/Interscope) 2749 2492 2231 2053 12473 PLAYS ToTAL
— w o @ 'NSYNCIDrive Myself Crazy (RCA) 2747 2081 1315 222 1328 |, o0 e e LA
— % 25 @ BAZLUHRMANN Everybody's Free... (Capitol) 2735 2102 1350 596 99/5 o ,
— w » @ JEWEL Down So Long (Atlantic) 2616 2125 1370 229 118/4 | RICKY MARTIN Livin'La Vida Loca (C2/Columbia) +1267
) el SIXPENCE NONE THE RICHER Kiss... (SquintColumbia) +759
2 24 2 @ B*WITCHED Clest La Vie (Epic) 2449 2428 2323 2224 108/2 | SyiaNiA TWAIN That Don't Impress Me Much (Verzury) +743
2 2 2 2 - MADONNA Nothing Really Matters (Maverick/WB) 2094 2648 2703 2574 90/0 "N SYNC | Drive Myself Crazy (RCA) +666
w 19 2 28 'NSYNC (God...) A Little More Time... (RCA) 1895 2372 3091 4142 731 BAZ LUHRMANN Everybody's Free... (Capitol) +633
3 3 3 2  EMINEM My Name Is (Web/Aftermath/Interscope) 1865 1881 1817 1786 109A1 EVERLAST What It's Like (Tommy Boy) +616
o o 3 ) VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 1815 1411 1143 1140 76/8 WHITNEY HOUSTON Heartbreak Hotel (Arista) ~ +615
@ RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) 1651 384 - —  126/66 E’ QILO ggrubss gLfga;e;jg::’;I)C) :2;3
— — 3 €D JORDAN KNIGHT Give It To You (Flyte Tyme/Interscope) ~ 1611 1193 892 649 102/8 wn S0 Long .
» w 2 s MARIAH CAREY | Still Believe (Columbia) 1606 2527 3077 3220 574 | CFFSPRING Why Don't You Get A Job? (Columbia) +480
% 5 @  BONJOVIReal Life (Reprise) 1584 1467 1353 1203 8511
s« u @ JAY-Z{/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 1378 1257 1221 1068 7373
s 4 4 € MULBERRY LANE Harmless (Refuge/MCA) 1316 1189 972 881 89/6
— _ s €D BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) 1306 902 400 322  79/14 HOTTEST
2 29 a4 3 DIVINE Lately (Pendulum/Red Ant) 1257 1464 1859 2372 42/0 RECURRENTS
a7 - @ % MEJA All ‘Bout The Money (C2/Columbia) 1226 1115 916 866 67/3 -
— s 4 MARVELOUS 3 Freak Of The Week (Hifi/Elektra/EEG) 1202 1125 946 761 81N .
@  FATBOY SLIM Praise You (SkintAstalwerks/Caroline) 1153 834 671 411 68/5 | S MULLINS tulaby ((SE’,‘Z%@Z‘E’(’;’)”"’)
— o« @ CNOTE Wait Till | Get Home (TransContinental/Epic) 1137 1066 946 905 84/9 NEXT Too Close (Aristas)
28 2 3 4 COLLECTIVE SOUL Run (Hollywood/Atiantic) 1099 1691 1953 2135 511 BARENAKED LADIES One Week (Reprise)
@ OFFSPRING Why Don't You Get A Job? (Columbia) 1088 608 121 83 9512 | GOO GOO DOLLS Iris (Warner Sunset/Reprise)
— — « @@ BILLY CRAWFORD f/NONA HENDRYX Urgently In Love (V2) 1070 1006 751 476 75/3 EDWIN MCCAIN ['l Be (Lava/Atlantic)
s o 4« @ FUEL Shimmer (550 Music/ERG) 1068 1031 938 884 66/3 NATALIE IMBRUGLIA Torn (RCA)
@ @ a «  LAURYNHILL Doo Wop (That Thing) (Ruffhouse/Columbia) 856 1013 1037 1137  28/0 | JEWEL Hands (Atiantic) ,
2w wu © « OFFSPRING Pretty Fly (For A White Guy) (Columbia) 834 1111 1375 1795 390 K'E“ggg'laﬁ’;ﬁ"oszt' V"g;;'gm‘;/s“zaﬁ’]’gg e
s 3 a4  DEBORAH COX Nobody's Supposed To Be Here (Arista) 828 1073 1532 1922 31/0
34 39 49 s BLACKSTREET & MYA fMASE... Take Me There (Interscope) 818 927 1260 1557 33/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs are
This chart reflects airptay from March 29-April 4. Songs ranked by total plays. Highlighted songs indicate Breaker. }:f;’,",‘,.’;‘;?’.Zii;';;';ﬁa'y":..i?;‘?h?;"o‘;‘.;l’v’,i‘i?L‘e";?;;i':f'ﬁ.’;;'ii'f,iiﬁ
153 CHR/Pop reporters. 150 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc. Increases In total plays. Weighted chart appears on R&R ONLINE.

Tris Trine Caveep Love

Adds: KZQZ WHOT WAYV WRZE WMGI

Spins = Sales Expness Y'ﬁii';ési;iﬁ- Ciramiy
WXKS/Boston = 241 Pieces UPCOMING
WFLZ/Tampa = 223 TV APPEARANCES:
KIIS/L.A. = 196 Jenny Jones
KZQQZ//S.F. = 154 Donny & Marie
WQZQ/Nashville = 143 _

www.redantrecords.com  www.eyclive.com @1.. 5%
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TYRESE Sweet Lady (RCA)
Total Plays: 814, Total Stations: 56, Adds: 6

SWIRL 360 Candy In The Sun (Mercury)
Total Plays: 196, Total Stations: 22, Adds: 3

ROCKELL When I'm Gone (Robbins)
Total Plays: 166, Total Stations: 10, Adds: 0

ORGY Blue Monday (Elementree/Reprise)
Total Plays: 769, Total Stations: 57, Adds: 4

FIVE Slam Dunk (Da Funk) (Arista)
Total Plays: 674, Total Stations: 65. Adds: 8

Total Plays: 134, Total Stations: 20, Adds: 3

CORRS So Young (743/Lava/Atlantic)
Total Plays: 127, Total Stations: 24, Adds: 10

SHANICE When | Close My Eyes (LaFace/Arista)
Total Plays: 125, Total Stations: 14, Adds: 3

EYC This Thing Called Love (Gasoline Alley/Red Ant)
Total Plays: 564, Total Stations: 54, Adds: 5

FASTBALL Out Of My Head (Hollywood)
Total Plays: 473, Totat Stations: 61, Adds: 19
Total Plays: 117, Total Stations: 41, Adds: 38

ROBBIE WILLIAMS Millennium (Capitol)
Total Plays: 73, Total Stations: 52, Adds: 49

JANA Ooh Baby Baby (Curb)
Total Plays: 61, Total Stations: 21, Adds: 20

EAGLE-EYE CHERRY Falling In Love Again (Work/ERG)
Total Plays: 32, Total Stations: 25, Adds: 24

BUSTA RHYMES F/JANET Whats It Gonna Be (FledraFEG)
Total Plays: 437, Total Stations: 45, Adds: 6

SHAWN MULLINS Shimmer (SMG/Columbia)
Total Plays: 393, Total Stations; 40, Adds: 14

BUOU PHILLIPS When | Hated Him... (Aimo Sounds/kerscope)
Total Plays: 204, Total Stations: 23, Adds: 2

MONIFAH Monifah's Anthem/Bad Girl (Uptowr/Universal)

CITIZEN KING Better Days (And The Bottom..} (Wamer Bros.)

Songs ranked by total plays

KISS N’ IN SEATTLE — KBKS/Seattle made Almo Sounds/Interscope artist Bijou Phillips
feel like the center of attention after grooving to her newest single “When | Hated Him (Don't
Tell Me).” Stylin’ first class are: (I-r) Interscope Seattle Regional Tom Starr, MD Paul An-
thony, Phillips, Almo Sounds West Coast Regional Cheryl Kovalchik and PD Mike Preston.

LOVE COME DOWN — RCA artist Sweetbox brought nothing but love down to the crew
at KHTS/San Diego during her radio tour, promoting her current single “Love Come Down.”
With open arms, she welcomes her newly found friends: (I-r) KHTS/San Diego Jeff Stewart,
DJ Angel, MD Haze, Sweetbox, PD Diana Laird, mid-days The Rain-Man, programming
asst. Loretta Emery and afternoons Cha Cha.

Apbbs ApriL 13

BACKSTREET BOYS } Want It That Way (Jive)

BRANDY Almost Doesn’t Count (Atlantic)
DIVINE One More Try (Pendulum/Red Ant)
NATALIE MERCHANT Life Is Sweet (Elektra/EEG)
R.E.M. At My Most Beautiful (Warner Bros.)

SHOOTER Life's A Bitch (C2/Columbia)

GETTIN’ JIGGY IN NYC — WKRZ/Wilkes-Barre recently gave some listeners an oppor-
tunity to get jiggy with Columbia artist Will Smith at a private party at Planet Hollywood in
New York. The contest winners won Will Smith CDs and Sony Discmans to listen to on the
bus on the way down. Big Willie Stylin’ are: (I-r) PD Tony Banks, Smith and night jock Bobby
Knight.

ONE-TWO-THREE SAY CHEESE — How many cameras were taking this photo? Pendu-
lum/Red Ant artist Divine hanging out in the backstage tent with friends from WFLZ/Tampa
after their recent performance, where they tore it up with their newest single “One More
Try.” Looking in every direction but the right one are: (I-r) Red Ant SE Regional Michael
Martin, PD Domino, Divine, DJ Jo Mamma, Red Ant Sr. VP/Promotion Ray Anderson.
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Stations and their adds listed alphabetlcally by market
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WFLY/Albany, NY
OM: Michael Morgan
PD: Rob Dawes
MD: Ellen Rockwell
TYRESE “Sweet”
ROBBIE WILLIAMS “Milenviurn™
MEA
GORRS “Young"

KQID/Alexandria, LA
PD: Kahuna
APDMD: Jay Stevens
3 BAZLUHRMANN “Free”
JANABaby”
CITIZENKING “Better”
ROBBIE WILLIAMS "Millswiusn”
EAGLE-EYE CHERRY “Fafing”

WAEB/Allentown, PA
PD: Brian Check
APD: Rob Acampora
MD: Jennifer Knight
RICKY MARTIN “Lnan™
SHAWN MULLINS “Shimmer”
BLESSIDUNION... ‘Leonardo™

KQiZ/Amarillo, TX
PD: Justin Brown
APDMD: Cisco Kidd

WHITNEY HOUSTON “Hesrtbreak”

KGOT/Anchorage, AK

OM: Mark Murphy

PD: Bill Stewart

12 BLESSID UMON... “Leonardo”
FASTBALL "0ut”

WAYV/Atiantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

CNOTE “Wat™

EYC “Thing"
SHAWN MULLINS “Shimmer™

WINY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase
RICKY MARTIN “Livil™
FATBOY SUIM"Praise”
SHAWN MULLINS "Shimmer™
OFFSPRING "Get”
WHITNEY HOUSTON “Hearthreak”

KHFi/Austin, TX
PD: Leslie Basenberg
MD: Jeff Miles

NoAdds

WXYV/Baltimore, MD
PD: Bill Pasha

APD: MD Throbb

MD: Albie Dee

24 BILUE “Wants”

WLSS/Baton Rouge, LA
PD: Flash Phillips
MD: Todd Chase

No Adds

KQXY/Beaument, TX
PDMD: Brandin Shaw
APD: Pam Pace

CORRS “Young"
VENGABOYS"Party”

WLNF/Biloxi, MS
OM/PD: Dave Dallow
FASTBALL "Out”

CITIZEN KING “Better”

WMRV/Binghamton, NY
DM/PD: Jacko
MD: Louie G.
APD: Steve Willett
ROBBIE WILLIAMS “Milennium™
JANA"Baty'
CITIZENKING “Better”
BLIO PHILLIPS “Hated"

WOQEN/Binmingham, AL
OM: John Jenkins
PDMO: Scoit Bohanncn
12 GITIZENKING“Better”
3 ORGYBue”
SHAWN MULLINS “Shemmer™
ROBBIEWILLIAMS “Mitennium™

KZMG/Boise, ID
PD: Mike Kasper
MD: Kirk Frederick
RICKY MARTIN “Livin™
FIVE"Slam”
JORDAN KNIGHT “Give”

WXKS/Boston, MA

PD: John Ivey

APDMD: David Corey
EAGLE-EYE CHERRY “Falng”

WKSE/Buffalo, NY

OM: Sue O'Neil

PO: Dave Universal

MO: Brian Wilde
BUSTARHYMES FLJANET "Whats™

WRZE/Cape Cod, MA

PD: Mike 0’Donnell

MD: Kevin Matthews
OFFSPRING "Get™
BLACKSTREET FAJANET *Girtriend”
EYC Theg"

WSSX/Charleston, SC
PD: Billy Surl
APD: Chase Murphy

No Adds

WVSR/Charleston, WV
PD: Brett Sham

16 RICKY MARTIN “Livin™

6 SHANICE “Close™

WNKS/Charlotte, NC

PD: John Reynolds

MD: Jason McCormick
No Adds

WIXJ/Chattanooga, TN
PD: Scolt Hamilton
SHAWN MULLINS "Shimmer”
EAGLE-EYECHERRY “Faling”
RICKY MARTIN “Livin™
GARBAGE “Specia”

KLRS/Chico, CA

PD: Eric Brown

MD: Diamond Dave Kirth
ROBBIE WILLIAMS "Milennium”
CITIZENKING “Better”
SHAWN MULLINS "Shimmer”
SWIRL 360 “Candy”

WKFS/Cincinnati, OH
PD: Rod Phillips
20 RICKY MARTIN “Livin™
16 CIMZENKING Better”
FIVE “Slam™
OFFSPRING “Get"

WKRQ/Cincinnati, OH
OM/PD: Mike Marino
MD: Jim Kelly
21 EAGLEEYECHERRY “Faling™
RICKY MARTIN "Livin™
MY FRIEND STEVE “Charmed”
ROBBIE WILLIAMS "Milennwim™

WZJM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson

No Adds

KKMG/Colorado Springs, CO
PD: Bobby Irwin
APD: Valerie Hart
MD: Rob Ryan
FASTBALL “Out”
BLESSID UNION . "Leonarda”
GINUWINE “Different”
CITIZENKING ‘Better”
MONIFAH “GiT”

WNOK/Columbia, SC
PD: Johnathan Rush
APD: Gary David

MO: Scott

24 LENNY KRAVITZ“Ry"
RICKY MARTIN “Livin™

WNCI/Columbus, OH

PD: Todd Shannon

APDMD: Neal Sharpe
CITIZEN KING “Better”
EAGLE-EYE CHERRY "Faling”
RICKY MARTIN “Livin™

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambent
ROBBIE WILLIAMS “Milennium”

WGTZ/Dayton, OH

OM: Michael Luczak
SHANIA TWAIN “Impress™
RICKY MARTIN “Livin™

WDRQ/Detroit, MI

PD: Alex Tear
: Jay Towers

3 NSYNC“God”

18 ROCKELL“In"
WHITNEY HOUSTON “Heartbreak™
SHANJIATWAIN “Impress™

WKMX/Dothan, AL

PD: John Erdiitz

MO: Phil Thomas
RICKY MARTIN “Livin™

WNKIEImira, NY
PDMD: Bob Guick
7 BAZLUHAMANN Free”
RICKY MARTIN ‘Livin™
JANA"Baty”

WRTS/Erie, PA
APD: Beth Ann McBride
MD: Kasper
CMZENKING “Better”
JANA“Baby”
SHAWN MULLINS “Shimmer”

KDUK/Eugene, OR

PD: Paul Walker

MD: Valerie Steele

10 RICKY MARTIN “Livn™

10 VENGABOYS “Pary”
SHAWN MULLINS “Stimmer”
FASTBALL “Out"

WSTO/Evansville, IN

OM/PD: Sky Phillips

MD: Jimmy Ocean
ROBBIE WILLIAMS “Mitlennium”
EAGLE-EYE CHERRY “Fafing™
JANA “Baby”

KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Mike Chase
RICKY MARTIN “Livin™
JORDAN KNIGHT “Give™

WWCK/Flint, MI
PD: Scott Seipel
APD/MD: Nathan Reed
10 JANA"Baby"
CITZENKING “Better”
CORRS “Young™
ROBBIEWILLIAMS “Milenrwm™

WJMX/Florence, SC
OM/PD: Keith Mitchell
EAGLE-EYE CHERRY “Faihng”
ROBBIE WILLIAMS “Millennium”™
JANA “Baby”
CORRS “Young™

WXKB/F. Myers, FL

PD: Chris Cue

MD: Randy Sherwyn
NoAdds

KISR/F. Smith, AR

PD/MD: Fred Baker
EAGLE-EYECHERRY Faling”
BUSTARHYMES FJANET “Whats”™
CITIZENKING "Better”

ROBBIE WILLIAMS “Milenniurn™

WMEE/Rt. Wayne, IN

OM: Dean McNeil

PDMD: Captain Chris Didier
APD: Ange Canessa

CITIZENKING “Bettes”
"NSYNC “Drive”
JEWEL “Down™

WYKS/Gainesville, FL
PD: Jeri Banta
2 HOUSE OF DREAMS “Because™
7 ESHAY Trendy”
ROBBIE WILLIAMS "Milennium”
EAGLE-EYECHERRY “Faling”
SHAWN MULLINS “Stimmer”
CIMIZEN KING Better”

WVTI/Grand Rapids, MI
PO/MD: Jeff Andrews
APD: Eric 0'Brian
JORDAN KNIGHT “Give™
JAY-Z F/AMIL AND JA"Get”
RICKY MARTIN “Livin™
OFFSPRING “Get”
SHANIA TWAIN “Impress™

WIX)/Green Bay, Wi

PD: Dan Stone

MD: David Burns

12 RICKY MARTIN“Lvin™
BLESSID UNION...“Leonardo”

WFBC/Greenville, SC

OM: Jim Kirkland

PD: Niidi Nite

MD: Skip Church
SLESSIDUNION... “Leonardc”
JEWEL “Down™
B-WITCHED “C'est”

WNNKMarrisburg, PA

PD: John 0’Dea

MD: Densy Logan
RICKY MARTIN “Livin™
FASTBALL “Dut”
BLESSIDUNION.. “Leonardo”

WKSSMartford, CT

OM: Jeremy Savage

PO: Tracy Austin

MD: Mike McGowan
CNOTE "Wait"

KQMOMonolulu, HI
PD: Kathy Nakagawa
MD: Justin Crnz

2% RICKY MARTIN “Livin™

KRBEMouston, TX

PD: John Peake

APD: Scotty Sparks

MD: Jay Michaels
NoAdds

WKEE/Huntington, WV

PD: Jim Davis

APD/MD: Gary Miller
SHAWNMULLING “Shimmer™
RICKY MARTIN “Livin™

WZYPMunisville, AL
PD: Bill West
MD: Stu Gray

4 ORGY “Blue”

3 JANA"Baby"

2 CIMZENKING “Better”

1 FASTBALL “Out”

1 ROBBIE WILLIAMS “Milennium”

WZPLAndlanapolis, IN

PD: Tom Gjerdrum

MD: Dave Decker

21 RICKY MARTIN “Livin™
SHAWN MULLINS “Stimmer”
FASTBALL “Out”

WYO0Y/Jackson, MS
PD/APD: Kevin Vaughan
MD: Brian Kelley

4 FUEL “Shimmer”
2 CIMIZENKING “Better”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tory Mann

No Adds

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Chris Mann

SHANICE “Close”

RICKY MARTIN "Lvin™

WGLU/ohnstown, PA
PD: Rich Adams

MD: Mitch Edwards

12 ROBBIE WILLIAMS "Milennium”™
10 RICKY MAATIN “Livin™

10 B*WITCHED "Cest”

WKFR/Xalamazoo, Mi

PD: Dave Michael

APD: Brian Hayes

MD: Craig Russell
FASTBALL "Out”
CITIZEN KING “Better”
CNOTE "Wait"

KMXV/Xansas City, MO
PD: Jon Zellner

MD: Dylan

14 FASTBALL 'Ot

12 RICKY MARTIN “Livin™

7 BLESSIDUNION... "Lsorardo”

WWST/Xnoxville, TN
PO: Rich Bailey
APOMD: Brad

FAVE“Sam”
RICKY MARTIN “Lvin™

KSMB/Latayette, LA
PD/MD: Bobby Novosad
ROBBIE WILLUAMS "Misennium™

WLAN/Lancaster, PA
PD/MD: Vince D’Ambrosio
APD: Dave Skinner
11 RICKY MARTIN"Livin™
7 BAZLUHRMANN “Free”
NSYNC “Drive”

WHZZ/Lansing, MI

MD: Jeff Welling

19 BAZLUHRMANN "Free”

19 SHAMATWAIN “impress”

19 NSYNC Dme”
MULBERRY LANE “Hariess™
BLESSIO UNION... “Leonardo”
TLC*Sorubs”
RICKY MARTIN “Livin™

WLKTA exington, KY

PD: Jill Meyer

JANA “Baby"

FASTBALL “Out®

CITIZEN KING “Better”
BLESSIDUNION... “Leonardo™

KFRX/Lincoln, NE
PO: Sonny Valentine
: Larry Freeze
MD: Joe Tyler
JAV-Z FIAMIL AND JA “Get”
RICKY MARTIN"Lsn™
EAGLE-EVECHERRY “Faling”
OFFSPRING “Get”

KHTE/Little Rock, AR

PD: Corey Deitz

MD: Peter Gunn
CITIZEN KING "Better”
JANABaby”
BLESSIO UNION... “Leonardo”

KQAR/Little Rock, AR

OM/PD: Gary Robinson

APDMD: Jason Addams
RICKY MARTIN“Livin™
SHANIA TWAIN “Impress™

WBLI/Long Island, NY
PD: J.J. Rice
MD: Al Levine

45 DEBORAHCOX “Things™

21 WHITNEY HOUSTON “Right”
2 SARAHMCLACHLAN “Angel®
10 BLESSID UMON... Leonarde™
5 FIVE“Sam"

KiIS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Michael Steele
10 BACKSTREET BOYS “Want”
CNOTE"Wat”

WDJXLouisville, KY
OM: C.C. Matthews
PD: Bamry Fox
RICKY MARTIN “Livn™
FATBOY SLIM “Praise”

KZIl/Lubbock, TX

PDMD: Jay Shannon
RICKY MARTIN “Livin™
MEJA“Money”

WMGB/Macon, GA
Group PD: James Gregory
ROBBIE WILLIAMS “Millevium”™
GARBAGE “Special
RICKY MARTIN “Livin™

WZEEMadison, Wi
PD: Rich Davis
MD: Tommy Bodean

3 RICKY MARTIN “Livin™

2 MARVELOUS 3 "Freak”

WJYY/Manchester, NH

PD/MD: Harry Kozlowski

APD: Steve Oueliette
NoAdds

KE M Mclian-Brmmdlle, TX
OM/PD: Billy Santiago

MD: Sonny Rio

11 COLLECTIVE SOUL “Run™

10 FUEL “Shimmer™

5 TYRESE“Sweet”

5 MULBERRY LANE “Harmiess™

5 BLACKSTREET F/JANET “Girtinend™
5 CORRS “Young"

5 JANABaby”

WAOAMelbourne, FL
OM/PD: Mike Lowe
MD: Larry McKay
17 JANABaby”
15 SHAWNMULLINS “Shimmer
12 CITIZENKING “Better”
CORRS “Young"
ROBBIE WLL LAMS “Mélermium™

WKSL/Memphis, TN
OM/PD: Chris Taylor
APD: Robin Cole
16 VENGABOYS“Patty”
3 RICKY MARTIN “Livin™
OFFSPRING “Get”
FIVE“Sam”

WHYIMiami, FL

PO: Rob Roberts

APD: Al Chio

MD: Diedre Poyner

16 ROBBIE WILLIAMS “Mdlennium”
FASTBALL “Out™
BUSTARHYMES FAIANET “What's™

WXSS/Milwaukee, Wi
PD: Brian Kelly
APD: JoJo Martinez

RICKY MARTIN *Lvin™

ROBBIE WILLIAMS "Mdenniom”

KDWB/Minneapolis, MN

PD: Rob Morris

APD/MD: Derek Moran
NSYNG"Diive”
BUSTARHYMES F/JANET “Whats™
ROBBIE WILLIAMS “Mdiennium”™

WABB/Mobile, AL

OM: Jay Hastings

PD: Darrin Stone

APD: Chris Ott

MD: Ryan Foster
RICKY MARTIN “Livin™
ROBBIE WILLIAMS “Mdendiurn”
CORRS “Youny”

N
PO: Neil Sullivan
APDMD: Alan Fox
BLESSID UNION...“Leonardo"
RICKY MARTIN ‘thin™

WVAQ/Morgantown, WV
PD/MD: Lacy Neff

OFFSPRING “Get”

RICKY MARTIN “Livin

JORDAN KNIGHT “Give™

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jackson
APO/MD: Booger
2 ROBBIE WILLLAMS "Maennium”
JEWEL “Down™
SHANICE "Close”

WQZQ/Nashville, TN
PD: Mike Gibson

14 JANA“Baby”
RICKY MARTIN “Livin™
SWIRL 360 "Cangy”
CITZENKING “Better”

WRVW/Nashville, TN

OM: Charfie Quinn

PO: Jimmy Steele

APD: Tom Peace
MULBERRY LANE "Harmiess™
JORDANKNIGHT “Give”

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Palana
11 GINUWINE “Diferent”
ROBBIE WILLIAMS “Milennium”
BILLIE “Wars™
CITIZENKING “Better”

WKCI/New Haven, CT
PD: Kely Nash
5 RICKY MARTIN “Lmn™
ROBBIE WILLIAMS “Mieninasm™

WQGN/New London, CT

OM: Franco

PD: Jim Reitz

MD: Lori Robbins
CITIZEN KING “Better™
MONIFAHGiT
ROBBIE WILLIAMS “Miennium”

KUMX/New Orleans, LA
OM: Dave Stewart
RICKY MARTIN “Livin™

WEZB/New Orfeans, LA
PD: Rob Wagman
MD: J.Love
2 RICKY MARTIN “Livin™
2 GARBAGE “Specal”
BUSTARHYMES FLANET “Whats™

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

WROX/Norfolk, VA
PD: Bill Thorman
BLIOU PHILLIPS “Hated™
EAGLE-EYECHERRY Tally”
SWIRL 360 “Candy”
JANA"Bay”
CITLZEN KING “Betior”

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey
14 RICKY MARTIN “Livin™
5 OFFSPRING “Get”
CNOTE Wat"
MUCBERRY LANE “Harmess™

KCHOdesza-idand, TX
PD/MD: Brent Henslee
RICKY MARTIN “Livi™

MEA"Money”
BILLY CRAWFORD... Ugenty’

KJYO/Oklahoma City, 0K
PD; Mike McCoy
MD: Jimmy Barreda
13 FATBOY SLIM“Prase”
SHAWN MULLINS “Shimmer”
FASTBALL “Out”
VENGABOYS “Party”

KOKQ/Omaha, NE

PD: Wayne Coy

APDMD: J.J. Morgan
CORRS “Young™
CITIZENKING “Better”

WXXL/Orlando, FL

OM: Adam Cook

APDMD: Pete DeGraaff
RICKYMARTIN “Livn™

WI0Q/Philadelphia, PA
OM: Glenn Kalina
PD: Brian Bridgman
MO: Marian Newsome
6 JORDAN KNIGHT “Give”
3 RICKY MARTIN “Livin™

KPTY/Phoenix, AZ

PD: Byron Kennedy

MD: “Dead Air" Dave
NoAdds

WBZZ/Pittsburgh, PA

OM: Keith Clark

PD: David Edgar

MO: Jonry Hartwell
RICKY MARTIN “Livin™
CORRS “Young™

WJBQ/Portland, ME
PD: Tim Moore
APD/MO: Keith Scott
2 CITIZENKING “Betler™
EAGLE-EVE CHERRY “Faling”
FASTBALL “Out”

KKRZ/Portiand, OR
PD: Tommy Austin
MD: Johnny Ouest
B VENGABOYSParty”
6 FATBOYSLIM “Prase”
MONIFAH “GirT
ROBBIE WILLIAMS "Mitennivm”

WERZ/Portsmouth, NH

OM/PD: Jack 0’Brien

APD/MD: Jay Michaels
ROBBIE WILLIAMS "Miennium”
CITIZENKING “Better”
JANA“Baby”

WEPH/Poughleepsie, NY
VP/Prog.: Brian Krysz
PD: Danny Michaels
APDMD: Donnie Michaels
38 RICKY MARTIN L™
14 "NSYNC Drive”
ROBEIE WILLIAMS “Milennum”
JANABaby”
CITIZENKING “Better™
FASTBALL “Out”

WPRO/Providence, Ri
PD: Tony Bristol
MD: Dave Moris
19 BLONDIE ‘Maria®
FIVE“Slam”
EAGLE£EYE CHERRY “Faling”

WHTS/Quad Cities, IA-IL
OM/PD: Tony Waitekus
5 RICKY MARTIN “Livir™
BLESSIDUNION. . “Leonardo™
ROBBIE WILLLAMS “Millennium™

WDCG/Raleigh, NC
OM: Brian Bums
PD: Kip Taylor
APD/MD: Chris Edge
JORDAN KNIGHT “Give”

WRFY/Reading, PA

PD/MD: Al Burke
EAGLE-EYE CHERRY “Falirg™
CITIZEN KING "Batter”

WRVQ/Richmond, VA

PO: Lisa McKay

Co-MD: Travis Dylan

Co-MD: Paulie Madison
LENNY KRAVITZ ‘R
RICKY MARTIN “Live™
CNOTE Wait"

WJJS/Roanoke, VA
PD: David Lee Michaels
APDMD: Melissa Morgan
9 RICKY MARTIN“Livin™
DIVINE“Try”
ERIC BENET F/FATTH. "Georgy”

WPXY/Rochester, NY
OM/PD: Clarke ingram
MD: Mike Danger
CNOTE “Wait”
FATBOY SLIM “Praise”

WZOK/Rockford, IL
PD: Scott Chase
APD/MO: David Jay
2 EMINEM "Name™
2 OFFSPRING "Get”
ROBBIE WILLIAMS “Milennivm”™
ORGY “Bive”
FASTBALL “Out”

KDND/Sacramento, CA
Station Mgr.: Steve Weed
MD: Christopher K.

ROBBIE WILLLAMS “Milennium™

WTCF/Saginaw, MI
PD: Mark McGiil
APD: Juli Jay
MD: Tom Grimm
RICKY MARTIN “Livin™
MULBERRY LANE “Harmiess™

KSLZ/St. Louis, MO

PD: Jeff Kapugi

MD: Rich Stevens

BRANDY "Doesn't”

BRITNEY SPEARS “Sometimes™
BLACKSTREET FAJANET “Girfiend”
BUSTARHYMES FLANET “What's™
CMZENKING “Bettes”

FIVE “Stam”

w88

KZHT/Salt Lake City, UT
PD: Marc Summers

RICKY MARTIN “Livin™
ROBBIE WILLIAMS “Miiennium”™
CITIZEN KING “Better”

100(M/San Antonio, TX
PD: Krash Kelly
MD: Duncan James
SHANIATWAIN “Impress™
FASTBALL “Out”
OFFSPRING “Get”
FUEL “Shimmer”
NEW RADICALS “Get”
MARIAH CAREY "Believe”

KHTS/San Diego, CA
PD: Diana Laird

MD: Hitman Hayes

1 CNOTE"Wat"

1 BRANDY “Doesnt’

1 BILLE “Wants™

1 ROBBIEWILLIAMS “Milenum™
1 CITIZENKING “Better”

KSLY/San Luis Obispo, CA
DM: Dave Christopher
PDMD: Adam Bumes
19 LITWorst”
7 G00GOODOLLS "Dizy"
RICKY MARTIN “Livn™

KZQZ/San Francisco, CA
PD: Mark Adams

MD: Lara Scott

13 TYRESE “Sweet”

13 FATBOY SLIM “Praise”

11 GINUWINE “Different’

10 BLACKSTREET F/UANET “Gifriend”
10 JEWEL “Down”

10 RAPHAEL SAADIVO-TIP “Imvolved”
SHAWN MULLINS “Shimmer”
ROBBIE WILLIAMS “Milennium”
EYC“Thing”
SHANIA TWAIN "Impress™

=

KBKS/Seattle, WA

PO: Mike Preston

MD: Paul Anthony
EAGLE-EYE CHERRY ‘Faling”
ROBBIE WILLIAMS “Milennium”™
N SYNC “Drive”
OFFSPRING "Get™

KRUF/Shreveport, LA
PD/MD: Catfish Kelly
ROBBIE WILLIAMS "Milennium”
EAGLE-EYE CHERRY “Faling™
JANA “Baby”
CITIZENKING “Better”

WNDV/South Bend, IN

PD/MD: Casey Daniels

APD: Brian Bell
SHERYLCROW “Anything™
RICKY MARTIN “Livin™
EAGLE-EYE CHERRY “Faling™

KZZU/Spokane, WA
PD: Ken Hopkins
MD: Paul Gray

14 VENGABOYS“Pary”

4 RICKY MARTIN “Lvin™

WDBR/Springfield, L
PD: Rik Blade
MD: Michael T.
JORDAN KIGHT “Gve”
BILLY CRAWFORD... “Urgently”

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels

BON JOVI “Real”

OFFSPRING “Get”

CNOTE “Wait"

WNTO/Syracuse, NY
PD: Tom Mitchell
MD: Jimey Ofsen
3 ROBBIE WILLIAMS “Millennium”
JANABaby"
FAGLE-EYE CHERRY “Faling”
CITIZEN KING “Better™

WWHT/Syracuse, NY
RICKY MARTIN “Livin™
BILLY CRAWFORD... “Urgenty™

WFLZ/Tampa, FL
OM/PD: B.J. Harris
APDMO: Domino
BILLIE "Warts™
FIVE “Sam”
CITIZEN KING “Better”
RICKY MARTIN “Lnin™

WMGl/Terre Haute, IN
PD: Rich D'Brien
MD: Steve Smith
EAGLE-EYE CHERRY “Falling”
RICKY MARTIN “t vin™
ROBBIE WILLIAMS "Mifennium”
TYRESE “Sweet”
EYC “Thing”

WVKS/Toledo, OH
interim PD/MD: Bill Michaets
4 BAZLUHRMANN “Free”

WPST/Trenton, NJ
PD: Dave McKay
MO: Chwis Puorro
8 SHANIATWAIN “Impress™
8 RICKY MARTIN “Livin™
7 BLESSIDUNION . “Leonardo™
ROBBIE WILLIAMS “Millenniurm”

KRQQ/Tucson, AZ
OM/PD: Tim Richards
APD: Ryno
MO: Randy Williams
18 VENGABOYS"Paty”
LENNY KRAVITZ Py
N SYNG “Drive”
BRANDY “Doesnt”

153 Total Reporters
153 Current Reporters
150 Current Playlists

WRHT/Greenville, NC

WSTR/Atlanta, GA
WXLK/Roanoke, VA

WDRQ/Detroit, M|

KHTT/Tulsa, OK
OM: Sean Phillips
PD: Carly Rush
MD: Scotty Mac

No Adds

WWKZ/Tupelo, MS
PD/MD: Rick Stevens
CITIZEN KING ‘Better”
ROBBIE WILLIAMS “Miennium™
EAGLE-EYE CHERRY “Faling”

KISX/Tyler, TX

PD/MD: Lamy Kent
RICKY MARTIN “Livin™
ROBBIE WILLIAMS “Miennivm”
JANA"Baby”
EABLE-EYE CHERRY “Fallg"
JAY-ZFIAMILAND JA“Get™
TYRESE "Sweet”

WSKS/Utica, NY
PD; Stew Schantz
APO/MD: Gina Jones
EAGLE-EVE CHERRY “Faling”
CITIZENKING ‘Better
RICKY MARTIN “Livio™
ROBBIE WILLIAMS “Mienium”

KWTX/Waco, TX

MD: John Gakes
RICKY MARTIN “Livin™
ORGY “Bue”
ROBBIEWILLIANS "Miernim™

FASTBALL “Out”
EAGLE-EYE CHERRY “Faling”

WWZZWashington, DC
PD: Dale 0'Brian
APD/MD: Ron Ross

No Adds

WIFC/Wausau, W1
PD: Danny Wright

MD: Jett Murray

18 RICKY MARTIN “Livin™
10 CMIZENKING “Better”

WLDIAWest Palm Beach, AL
OM: Dave Denver
PD: Jordan Walsh
APD: Dave Vayda
EVERLAST “Like”
VENGABOYS "Party”
ROBRIE WILLIAMS “Mifenniym™

KKRD/Wichita, KS

PD: Jack Oliver

MD: Craig Hubbard
ROBBIE WILLIAMS “Miflemium™
TYRESE “Sweet”

WBHT Wilkes Bamre, PA

ROBBIE WILLIAMS “Miflennium”
FASTBALL “Out”

WKRZ/Wilkes Baire, PA

PD: Tony Banks

APDMD: Jerry Padden
ROBBIE WILLIAMS "Milenruurn™

WSTW/Wilmington, DE
PD: John Wilson
APD/MD: Mike Rossi

No Adds

KFFM/Yakima, WA
PD: Rik Mikeis
APD: Kramer
MO: Eddie Lane

RICKY MARTIN “Livin™

WYCR/York, PA
OM: Rick McCauslin

14 RICKY MARTIN “Livin™
ROBBIE WILLIAMS “Miliennium™
CITIZENKING “Better”
EAGLE-EYE CHERRY “Falfing™

WHOT/Youngstown, OH
. PD: Tom Pappas
MD: Justine Thomas
5 RICKY MARTIN “Livin™
ROBBIE WILLIAMS "Milenriurr™
EYC “Thing™

Reported Frozen Playlist (1):

Did Not Report, Playlist Frozen (2):

Moves from CHR/Rhythmic to CHR/Pop (1):

www americanradiohistorv com
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CHR/POP PLAYLISTS

MARKET #1 MARKET 2 MARKET 45 MARKET ¢f
vy E I,' WHTZ/New York MM KIIS/Los Angeles WI100/Philadelphia WDRQ WDRQ/Detroit
= 102.7 Jacor Chancellor [m ABC
(212) 239-2300 . (818) 845-1027 (610) 667-8100 FM (248) 354-9300
Poleman/Bryant Kieley/Steele Adams/Scott Bridgman/Newsome Tear/Towers
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W 2W LW TW W 2W LW TW W W W TW W 2W LW TW W 2W W TW
52 74 76 76 SIXPENCE . /Kiss Me 43 40 62 75 MARIAH CAREY/ Still Believe 52 57 63 6t TLCMNa Scrubs 29 29 56 73 TLCNo Scrubs 64 64 60 77 WILL SMITHMiami
30 30 57 75 TLCMNo Scrubs 71 74 74 74 CHERBetieve 58 56 61 59 98 DEGREES/The Hardest Thing 42 42 76 69 LAURYN HILL/Doo Wop (That Thing) 40 39 40 77 MONIFAH/Touch It
47 47 51 73 MONICA/Ange! Of Mine 72 74 69 70 BRANDY/Have You Ever? 57 55 58 96 MONICA/Ange! Of Mine 40 40 74 66 MONIFAH/Touch It - - - 76 GO0 GOO DOLLS/Slide
71 73 74 71 CHER/Believe 32 27 32 69 LENNY KRAVITZFly Away 54 57 62 55 BRITNEY SPEARS/..Baby One More 85 85 71 59 BRITNEY SPEARS/. Baby Dne More 37 39 39 75 BACKSTREET BOYS/AN | Have To Gne
74 72 47 70 VENGABOYSMWe Like To Party! - - 31 69 RICKY MARTIN/Lvn' La Vida tLoca t3 32 61 53 'N SYNG/ Drve Myseft Crazy 86 86 79 53 WILL SMITHMam) 64 65 64 74 BRITNEY SPEARS/..Baby One More.
41 36 33 5t BAZ LUHRMANN/Everybody's Free. 44 61 73 45 SUGAR RAY/Every Moming 45 42 50 5t RDCKELL/When I'm Gone 42 42 45 48 SUGAR RAY/Every Moming - - 22 46 STARS ON 54/t You Couid Read ..
33 28 37 50 SHAGGY FUANET/Luv Me Luv Me 41 42 42 43 SARAH MCLACHLAN/Angel 29 32 39 49 WHITNEY HOUSTON/Heartbreak Hotel 38 38 77 42 MONICA’Angel Of Mine 39 61 58 46 DEBORAH COX/MNobody's Supposed .
76 73 73 49 BRITNEY SPEARS/. Baby One More. 26 25 36 40 98 DEGREES/The Hardest Thing 33 40 58 49 SUGAR RAY/Every Morming 41 41 47 40 CHER/Beleve 63 43 29 45 CHER/Beleve
51 52 72 48 SUGAR RAY/Every Morming 44 36 36 39 GARBAGE/Special 56 50 45 42 BACKSTREET BOYS/AIl | Have To Ge - - 42 37 GOO GOO DOLLS/Side 40 37 35 42 MONICA‘Angei Of Mine
72 72 65 46 SARAH MCLACHLAN/Angel 40 40 40 39 SIXPENCE /Kiss Me 43 52 46 42 EAGLE-EYE CHERRY/Save Tomight 20 20 32 36 SIXPENCE. /Kiss Me - - - 38 SUGAR RAY/Every Moming
71 46 48 46 GOO GOO DOLLS/Side 19 29 32 36 MATCHBOX 20/Back 2 Good 41 46 45 39 SAVAGE GARDEN/The Animal Song - - 34 34 SHAGGY FAUANET/Luv Me, Luv Me 63 63 59 38 TLCMNo Scrubs
- - 25 33 RICKY MARTINLmn® La Vida Loca 8 18 26 35 TLCMNo Scrubs - 36 41 39 BAZ LUHRMANN/Everybady's Free 14 14 15 33 JAYZ FAMIL AND JA/Can | Get A. 39 39 38 37 NEXT/Too Close
31 26 34 32 LENNY KRAVITZFly Away 36 59 48 34 G0O GOO DOLLS/Swde 38 46 43 39 BRANDY/Have You Ever? 23 23 25 33 SARAH MCLACHLAN/Angel 64 63 51 35 R KELLY FK. MURRAY/Home Alone
28 26 29 29 98 DEGREES/The Hardest Thing 29 24 28 30 MADONNAMothing Really - - - 38 EVERLASTAWhat it's Like 36 36 39 32 DIVINELately - - - 35 EAGLE-EYE CHERRY/Save Tonight
- - 17 29 WHITNEY HOUSTON/Heartbreak Hotel 29 11 22 29 MEJAAN ‘Bout The Money - 129 38 LENNY KRAVITZFly Avay 85 85 39 3t BRANDY/Have You Ever? 39 40 35 35 SHAGGY FUANETAuv Me. Luv Me
31 29 36 28 DEBDRAH COXNobody's Supposed - 14 19 26 N SYNC/I Onve Myself Crazy - - - 35 OFFSPRINGMWhy Dan't You Get 27 27 28 3t WHITNEY HOUSTON/Heartbreak Hotet 39 - - 33 NSYNC/(Ged.) A Litie.
43 40 15 28 WILL SMITHMiami 10 14 15 26  SHANIA TWAINThat Don't 42 39 33 33 VENGABOYSMWe Like To Party' - - 26 30 98 DEGREES/The Hardest Thing 38 37 35 30 JOEY MCINTYRE/Stay The Same
31 33 36 27 JOEY MCINTYRE/Stay The Same 46 43 31 24 SAVAGE GARDEN/The Anmal Song 40 37 30 33 JOEY MCINTYRE/Stay The Same 29 29 25 30 VENGABOYSMWe Like To Party! - - - 30 SAVAGE GARDEN/The Ammal Song
18 19 24 25 JAY-Z FAMIL AND JA/Can | Get A 13 30 26 21  VENGABOYSMe Like To Party! - - 19 32 RICKY MARTINUvn La Vida Loca 36 36 20 28 MARIAH CAREY/ Stil Beleve - - 19 29 "N SYNC/ Drwe Myself Crazy
25 24 46 24 LAURYN HILL/Doo Wop (That Thing) - - 6 18 BLESSID UNION../Hey Leanardo 15 18 19 29 JAY-Z F/AMIL AND JAZCan | Get A 85 85 42 26 BACKSTREET BOYS/AIl | Have To Give 27 39 40 27 98 DEGREES/The Hardest Thing
22 27 27 24 8 WITCHED/Cest La Vie 7 15 17 18 FATBOY SLIM/Prase You 29 26 25 29 CHER/Believe 87 87 38 19 'NSYNC/God ) A Little - - - 26 BAZ LUHRMANN/Everybody's Free .
15 17 22 23 EVERLASTMWhat It's Like - - - 15 RDBBIE WILLIAMS/Millennium 19 20 20 24 TAMPERER FMAYA't You Buy This 12 12 16 13 2PAC/Changes 39 41 39 24 VENGABOYSWe Like To Party'
10 9 15 19 BON JOVIReal Lie 14 15 15 14 BLONDIEMara - 15 31 24 SIXPENCE ./Kiss Me - - 14 13 BAZ LUHRMANN/Everybody's Free - - - 24 SIXPENCE ./Kiss Me
7 7 13 19 JEWELDown So Lang 10 9 9 12 1000 CLOWNS/(Not The) Greatest 39 39 41 23 THIRD EYE BLINDAJumper 16 16 14 13 EMINEMMy Name s 38 38 31 22 MARIAH CAREY/ Stil Befleve
- - 11 19 N SYNC/ Dove Myself Crazy 11 13 14 12 WHITNEY HOUSTON/Heartbreak Hotel - - - 23 BILLIEShe Wants You - - - 9 CNOTEWar Tiil 1 Get Home - - - 18 ROCKELUIn A Dream
6 5 9 17 EMINEM/My Name Is 15 17 16 1t EYC/This Thing Called 34 32 34 22 ?PAC/Changes - - 30 8 ‘N SYNC/ Dnve Myselt Crazy - - - 12 JAY-Z FFAMIL AND JASCan | Get A
12 13 19 15 MATCHBOX 2(/Back 2 Good 11 8 9 1t EVERLASTWhat it's Like 50 46 38 21 98 DEGREES/Because DI You - - 6 JORDAN KNIGHT/Gwve it To You 20 17 17 11 EMINEMMy Name Is
- - - 13 MULBERRY LANE/Harmless - - 5 10 TYRESE/Sweet Lady 26 23 21 2t JORDAN KNIGHT/Gwe It To You - - 3 RICKY MARTINLwvin' La Vida Loca 31 28 21 8 BETIE MIDLER/I'm Beauntu!
8 13 19 12 SAVAGE GARDEN/The Ammal Song - - - 10 BACKSTREET BOYS/I Want il That Way 24 24 21 19 SARAH MCLACHLAN/Angel 25 24 - - WHITNEY HOUSTON/Heartbreak Hotel
15 17 18 10 JOEY MCINTYRE/Stay The Same 27 26 28 18 TATYANA ALVBoy You Knock Me Out - - - - SHANIA TWAIN/That Don't.
- - - 10 JAY-Z F/AMIL AND JASCan | Get A.. 26 24 27 14 OFFSPRING/Pretty Fly (For..)
- 2 5 8 JEWEUDown So Long - - - 13 TYRESESweet lady
- 6 10 8 MARVELOUS 3fFreak Of The Week o 13 FATBOY SLIM/Prase You
4 7 6 6 EMINEM/My Name Is o - 11 GINUWINEWhat's So Different
- - - - CNOTEWat Til | Get Home - - - 10 BLACKSTREET FAJANET/Girlfnend/Boyfnend
- - 10 JEWEUDown Sc Long
- - - 10 RAPHAEL SAADIQ/Q-TIP/Get Invoived
8 18 24 9 B'WITCHED/Clest La Vie
7913 7 EMINEMMy Name is
- - - T SHAWN MULUNS/Shimmer
MARKET A7 MARKET ¥8 MARKET 8 MARKET #10) MARKET ¥11
1061 KISSFM KHKS/Dallas WXKS/Boston WWZ22/Washington KRBE/Houston WHYI/Miami
. Chancelior Chancellor Bonnevitle Susquehanna Clear Channe!
{214) 891-3400 los " (781) 396-1430 (703) 522-1041 (713} 266-1000 (954) 463-9299
Cook/Lambert/Reynolds tvey/David 0'Brian/Ross Peake/Michaels Roberts/Chio/Poyner
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W 2W W TW W 2W W TW 3W 2W W TW IW W W TW
41 43 57 70 TiC/No Scrubs 62 62 61 63 BRITNEY SPEARS/. .Baby Dne More.. 35 48 49 51 SUGAR RAY/Every Moming 65 67 64 66 SHAGGY FUANET/Luv Me, Luv Me 54 56 54 56 EAGLE-EYE CHERRY/Save Torught
63 74 71 68 DIVINELately 46 45 55 62 OQAVE MATTHEWS BAND/Crush 49 45 47 48 WILL SMITH/Miami 26 53 63 64 SIXPENCE. /Kiss Me 57 54 55 55 GOO GOO DOLLS/Shde
71 69 72 67 BRITNEY SPEARS/. .Baby One More.. 59 62 60 6t GOO GOO DOLLS/Siide 22 42 47 46 WHITNEY HOUSTON/Heartbreak Hotel 64 65 61 64 SUGAR RAY/Every Morming 56 58 57 55 THIRD EYE BLIND/jumper
48 48 48 49 CHER/Beiieve 61 62 63 60 SIXPENCE./Kss Me 52 50 45 46 BRITNEY SPEARS/ .Baby One More.. 44 45 53 56 EVERLASTAWnat Ifs Like 56 58 48 48 DEBORAH COX/Nobody's Suppesed...
8 21 34 48 98 DEGREES/The Hardest Thing 30 45 47 60 WILL SMITHMiami 41 42 43 44 CHER/Believe 44 56 48 5t TLC/No Scrubs 26 26 36 44 SARAH MCLACHLAN/Anget
39 44 45 47 SUGAR RAY/Every Morming 60 62 62 60 SUGAR RAY/Every Morming 34 34 37 43 SAVAGE GARDEN/The Ammal Song 64 64 58 50 WILL SMITHMami - - 16 39 RICKY MARTINLivin La Vida Loca
69 75 61 46 SHAGGY FUANET/Lwv Me tuv Me 48 61 40 56 CHER/Behieve 37 34 32 4t MONICA/Angel Of Mine 37 37 40 42 SWEETBOX/Everything's. 35 36 35 38 MADONNAMNothing Really...
42 52 41 45 MONICA/Angel Of Ming 60 47 44 40 MATCHBOX 20/Back 2 Good 39 43 45 41 GOC GOC DOLLS/Shde - - 15 40 RICKY MARTINAn' La Vida Loca 37 32 34 38 STARDUSTMusic Sounds.
12 25 43 44 WHITNEY HOUSTON/Heartbreak Hotel 37 38 38 39 NEW RADICALS/You Get What You... 23 36 44 40 98 DEGREES/The Hardest Thing 59 51 41 38 DIVINELatey 24 26 29 37 TLCNo Scrubs
44 42 44 43 VENGABOYSWe Like To Partyt 15 24 33 38 BLONDIEMana 23 29 35 37 BLACKSTREET & MYA ./Take Me There 40 40 36 37 EAGLE-EYE CHERRY/Save Tonight 35 33 36 36 BRITNEY SPEARS/..Baby One More.
70 47 40 42 N SYNC/(God..) A Little... 40 37 38 38 EVERCLEAR/Father Of Mine 28 43 35 35 TLCMNo Scrubs 41 35 36 36 LENNY KRAVITZFYy Away 33 34 35 36 SUGAR RAY/Every Moming
43 49 39 39 BACKSTREET BOYS/AN | Have To Gve 42 40 27 37 LENNY KRAVITZFY Away 47 36 35 33 EAGLE-EYE CHERRY/Save Tonight 41 43 45 36 LAURYN HILL/Doo Wop (That Thing) 19 22 30 36 WHITNEY HOUSTON/Hearthreak Hote!
- - 15 38 SIXPENCE. /Kiss Me 61 62 49 36 EVE 6/nside Qut 14 16 25 32 B*WITCHED/C'est La Vie 21 26 30 35 JOEY MCINTYRE/Stay The Same 14 15 24 34 VENGABOYSMWe Like To Party!
38 46 38 33 MARIAH CAREY/I Stil Believe 33 34 40 35 SARAH MCLACHLAN/Angel 25 27 27 3t BACKSTREET BOYS/All T Have To Give - - 34 35 RICKY MARTIN/The Cup Of Life 35 36 36 34 BRANDYMave You Ever?
32 35 32 32 WILL SMITHMiami 12 17 18 30 BLESSID UNION ./Hey teonardo... - 13 24 29 LENNY KRAVITZFly Away 31 34 26 34 98 DEGREES/The Hardest Thing 29 29 34 33 GARBAGE/Specil
18 29 33 31 JAY-Z FAMIL AND JA/Can | Get A - - 18 28 RICKY MARTINLmn' La Vida Loca 43 33 28 28 ROCKELLWhen I'm Gone 45 41 39 32 MONICA/Angel Of Mine 19 19 17 31 LENNY KRAVITZ/Fly Away
21 23 26 30 LAURYN HILLDoc Wop (That Thing) 9 13 22 23 BON JOViRea Life 40 43 45 27 BRANDY/Have You Ever? 51 42 32 32 BRITNEY SPEARS/..Baby One More 15 20 17 27 SIXPENCE../Kiss Me
17 24 29 29 EMINEMMy Name Is 13 21 19 21 SAVAGE GARDEN/The Animal Song 4 28 32 27 BAZ LUHRMANN/Everybody's Free 11 19 30 31 JAYZ FAMIL AND JACan | Get A 12 15 16 25 98 DEGREES/The Hardest Thing
20 30 27 27 NASTYBOY KLICK/Lost In Love 18 18 19 18 JOHN & RIMESMitten In The Stars 12 20 27 26 SHANIA TWAIN/That Don't 24 24 28 31 CHER/Believe 15 13 18 24 SHANIA TWAN/That Don't...
31 15 24 23 R KELLY & C. DION/'m Your Angel 11 10 12 18 98 DEGREES/The Hardest Thing 15 24 23 25 DRU HILL/These Are The Times - 17 22 27 WHITNEY HOUSTON/Heartbreak Hotel 1121 21 21 BRYAN ADAMS. MWhen You're Gone
19 19 18 19 2PAC/Changes 12 14 14 18 GARBAGE/Special - 12 25 24 ‘N SYNGA Drive Myself Crazy 17 20 21 25 ORGY/lue Monday 22 23 20 2t MONICA/Angel Of Mine
- - 11 16 TYRESE/Sweet Lady 9 10 10 17 EVERLASTMWhat Its Like - 11 20 23 BILLIE/She Wants You _ 20 25 21 22 EMINEMMy Name Is 20 25 32 20 SHERYL CROW/Anything But Down
16 16 19 15 QFFSPRING/Pretty Fly (For..) - - - 17 MONICA/Angel OF Mine - - 13 23 TAMPERER F/MAYA/t You Buy This . 7 26 24 20 SHANiA TWAIN/That Dont... - 6 12 19 JEWELDown So Long
13 13 14 14 MEJAVAI ‘Bout The Money 18 17 21 17 BAZ LUHRMANN/Everybody's Free... - - B 2t SIXPENCE./Kiss Me 10 12 8 17 C NOTEWatt Tilt | Get Home - - - 16 ROBBIE WILLIAMS/Msiennium
9 14 12 13 EYC/This Thing Galled... 12 .12 13 15 B*WITCHED/C'est La Vie 19 16 19 19 VENGABOYSAWe Like To Party! 7 7 27 17 GARBAGE/Speciat - - 6 16 'NSYNC/ Drive Myself Crazy
10 12 13 12 B*WITCHED/C'est La Vie 6 11 14 15 SHANIA TWAIN/That Cont. 11 22 19 15 C NOTEMWan Till | Get Home 7 9 17 16 JEWEL/Down So Long 16 14 13 15 FATBOY SLIM/Praise You
- - - 1t RICKY MARTINLivin' La Vida Loca - 6 14 13 N SYNC/ Drve Myself Crazy 15 14 16 14 2PAC/Changes 21 21 17 14 SBETIER THAN EZRA/At The Stars 14 14 16 15 JORDAN KNIGHT/Gre ft To You
- - - 9 'NSYNC/ Drive Myself Crazy 18 17 20 13 TLCMNo Scrubs - - - 10 FATBOY SUM/Praise You 27 35 24 12 SBETTE MIDLERTM Beautiful 19 18 16 15 B'WITCHED/C'est La Vie
- - - ROBBIE WILLIAMSMillennium 10 8 10 12 JEWELDown So Long 19 22 14 10 JOEY MCINTYRE/Stay The Same 10 12 12 12 JORDAN KNIGHT/Gme It To You 10 11 14 14 JOEY MCINTYRE/Stay The Same
- - - 1t TAL BACHMAN/She’s So High - - - 9 JORDAN KNIGHT/Gwve It To You - - - 1t OFFSPRINGWhy Don't You Get.. 16 16 15 14 BON JOVIReal Life
13 10 13 tt SHERYL CROW/Anything But Down - - 5 6 BIiLLY CRAWFORD../Urgently in Love - - 9 10 FUEL/Shimmer 18 14 12 13 BAZ LUHRMANN/Everybody's Free...
13 14 13 1t MADONNA/Nothing Realy .. 6 6 6 6 EMINEMMy Namels - - 9 9 ROBBIE WILLIAMSMiltennium - 6 12 12 SeAULost My Faith
- - 6 8 ORGY/Biue Monday - - 2 6 RICKY MARTIN/Lvin' La Vida Loca 15 11 7 7 NEW RADICALS/You Get What You. . - - 5 12 JANA/Doh Baby Baby
17 16 12 8 JDEY MCINTYRE/Stay The Same 7 7 7 7 BARENAKED LADIES/Its All Been Done 6 10 12 9 CNDTEMWat Tl | Get Home
- - - 7 JDRDAN KNIGHT/Give It To You - 11 9 9 ROCKELLWhen I'm Gone
13 12 9 7 FUEL/Shimmer 8 9 8 8 JA-Z FAMIL AND JACan | Get A..
5 10 10 6 EYGThs Thing Called. . 7 8 7 8 TOMMY HENRIKSEN/ See The Sun
- - 6 5 MARVELOUS 3/Freak Of The Week - - 5 8 FUNKY GREEN DOGS/Bady
5 5 5 5 SEAULost My Fath 10 9 7 8 MULBERRY LANE/Harmiess
- - - 5 FASTBALL/Out Of My Head - 5 9 7 EMINEMMy Name Is
MARKET #14 MARKET #15 MARKET ¥16 MARNET #17 MARKET #18
KBKS/Seattle KPTY/Phoenix KHTS/San Diego WBLI/Long Island 5 KDWB/Minneapolis
Infintty New Planet Jacor Cox Chanceljor
(206) 282-5477 (602) 423-9255 (619) 291-9191 (516) 732-1061 10]3 (612) 340-9000
Preston/Anthony Kennedy/ Laird/Hayes Rice/Levine Morrs/Moran
PLAYS ARTIST/TITLE PLAYS anmisTiLe | oead A Dave PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW W LW TW IW W LW TW 3W 2W W TW W 2W W TW
50 56 65 68 SIXPENCE. /Kiss Me 99 99 99 99 SUGAR RAY/Every Moming 35 32 77 77 WHITNEY HOUSTON/Heartbreak Hatel 45 75 75 75 GO0 GOO DOLLS/Side 31 46 47 68 LENNY KRAVITZFly Away
67 57 65 66 SUGAR RAY/Every Moming 56 64 99 83 LENNY KRAVITZFly Away 25 39 75 76 TLCMNo Scrubs - 45 45 75 RICKY MARTINMaria 69 70 72 67 SUGAR RAY/Every Moming
58 58 64 65 GOO GOO DOLLS/Stide 56 65 65 77 EVERLASTWhat It's Like 31 30 26 73 SUGAR RAY/Every Morming 75 75 75 75 BRITNEY SPEARS/..Baby One More. 70 67 68 67 MONICA/Ange! OF Mine
63 55 64 64 EAGLE-EYE CHERRY/Save Tonight 5t 70 67 77 SIXPENCE. /Kiss Me 74 75 73 70 MONICA/Angel Of Mine 75 75 75 75 SUGAR RAY/Every Moming 45 64 65 65 BRANDY/Have You Ever?
61 45 B4 63 EVERLASTMWHat It's Like 42 62 63 74 UIMP BIZKIT/Faith 23 16 19 42 VENGABOYSMWe Like To Party! 75 50 50 50 EAGLE-EYE CHERRY/Save Tonight 42 47 65 64 SIXPENCE./Kiss Me
64 56 64 62 EVE 6nside Qut 42 54 45 69 EVERCLEAR/Father Of Mine 36 40 38 40 OFFSPRING/Pretly Fly {For.) 40 50 50 50 TLCMNo Scrubs 37 40 47 50 TLCNo Scrubs
51 42 50 55 BRITNEY SPEARY..Baby One More.. 45 21 32 68 OFFSPRINGWhy Don't You Get. 34 36 37 39 EMINEMMy Name Is 45 45 75 45 BACKSTREET BOYS/AIl | Have To Gve 31 34 35 49 EVERLAST/What ft's Like
61 39 45 49 SARAH MCLACHLAN/Angel 4 4 37 68 FATBOY SLIM/Prasse You 39 40 34 35 MEJAVAI Bout The Maney 50 75 75 45 CHER/Beleve 72 49 48 45 BRITNEY SPEARS/ Baby One More...
42 36 48 45 GARBAGE/Special - - 36 68 LETTERS TO CLEOA Want You To.. - - 31 34 RICKY MARTIN/Lwin' La Vida Loca 45 25 25 45 DEBORAH COXNobody's Supposed... 44 67 44 4t LAURYN HILLDoo Wop (That Thing)
65 54 50 45 CHER/Believe 1B 50 49 46 FLYS/Got You (Where.. ) 27 35 37 33 FATBOY SLIM/Prase You 45 - - 45 DEBORAH COX/Things Just Aint 18 29 30 36 WHITNEY HOUSTON/Heartbreak Hotel
45 41 47 44 LENNY KRAVITZFly Away 81 94 60 46 EMINEMMy Name is 14 19 35 33 BILLY CRAWFORD../Urgently In Love 20 45 45 45 SHAGGY FUANET/Luv Me, Luv Me 10 24 34 36 98 DEGREES/The Hardest Thing
- - - 43 RICKY MARTINLivin' La Vida Loca 65 56 48 43 OFFSPRING/Pretty Fy (For.) 20 29 27 3t 98 DEGREES/The Hardest Thing 45 45 45 45 MONICA/Angel Of Mine - 8 25 35 VENGABOYSMWe Like To Party!
14 36 46 42 TLCANo Scrubs 56 63 47 4t GOOC GOC DOLLS/Sioe 48 31 31 3t BRITNEY SPEARS/..Baby One More . 25 25 20 45 SIXPENCE../Kiss Me 58 48 48 34 SHAGGY FAANET/Luv Me, Luv Me
29 29 36 37 JEWEL/Down So tong 18 21 21 25 BARENAKED LADIES/One Week 16 23 19 30 EVERLAST/What It's Like - 45 45 45 THIRC EYE BLIND/Jumper - - 5 3t RICKY MARTINUvin' La Vida Loca
43 41 42 36 COLLECTIVE SOULRun 14 16 20 24 CYPRESS HILL/Cr. Greenthumd 32 33 31 29 CHER/Believe 45 45 45 45 VENGABOYSWe Like To Party! 21 21 28 30 JAY-Z HAMIL AND JACan | Get A.
42 38 41 36 SHAWN MULLINS/Lullaby 1B 20 21 24 EVE &/nside Out 1 20 17 29 °N SYNC/I Drive Mysett Crazy 25 40 35 40 WHITNEY HOUSTONMeartbreak Hotel 33 29 31 28 WILL SMITHMiam)
- 27 38 36 BAZ LUHRMANN/Everybady's Free.. 50 71 23 12 CITIZEN KING/Better Days . 31 31 74 28 MARIAH CAREY/ Stil Beteve - 40 35 40 BAZ LUHRMANN/Everybody's Free .. 35 24 26 27 EVE 6nside Cut
42 35 40 34 EVERCLEAR/Father Of Mine 55 55 47 9 1000 CLOWNS/(Not The} Greatest. 26 3t 28 27 SXPENCE../Kiss Me - - 35 40 RICKY MARTINmn' La Vida Loca 26 30 26 27 BLACKSTREET & MYA. /Take Me There
34 35 35 32 MATCHBOX 20/Back 2 Good - 4 6 5 MARVELOUS 3Freak Of The Week 75 48 31 25 BACKSTREET BOYS/Al | Have To Give 25 45 45 35 LENNY KRAVITZFly Away 46 42 44 27 LAURYN HILL/Can't Take My...
15 15 28 30 SHAWN MULLINS/Shimmer - - - 4 TYRESE/Sweet Lady 1 13 26 24 SHANIA TWAIN/That Don't.. - - 14 2t N SYNC/I Drive Myself Crazy 3t 38 30 25 MONIFAH/Touch It
- - 23 25 BLESSIO UNION ./Hey Leonardo. 4 4 4 4 BEASTIE BOYS/MBody Movin' 23 22 22 24 GARBAGE/Special 25 40 35 2t 98 QEGREES/The Hardest Thing 22 21 19 25 MATCHBOX 20/Back 2 Good
40 36 43 25 THIRD £YE BLINDAJumper 4 4 3 4 98 DEGREES/The Hardest Thing 24 32 31 23 LENNY KRAVITZ/Fly Away 25 20 21 2t B'WITCHED/Ceest La Vie 50 27 18 24 DFFSPRING/Pretty Fly (For..)
21 18 28 25 SHERYL CROW/Anything But Down - - - 4 (GARBAGE/Special 11 12 10 22 SHERYL CROW/Anything But Down 15 25 25 21 EVERLASTWhat Its Like 21 22 42 24 OWVINELately
- - - 24 FASTBALL/Out Of My Head 4 2 2 2 JAY-Z HAMIL AND JACan | Get A 13 16 21 2t 1000 CLOWNS/Not The) Greatest. 40 25 25 2t MATCHBOX 20/Back 2 Good 30 32 29 24 EAGLE-EYE CHERRY/Save Toright
28 23 22 23 FATBOY SLIMPraise You 16 18 14 21 JAY-Z FAMIL AND JA/Can | Get A... 25 25 20 2t SAVAGE GAROEN/The Animai Song 68 66 43 22 CHER/Believe
20 15 21 23 BARENAKEQ LADIES/One Week 23 40 23 2t JOEY MCINTYRE/Stay The Same 40 10 21 2t JORDAN KNIGHT/Gwe ft To You - - 22 20 FATBOY SLiM/Praise You
17 11 32 22 CAKEMever There 1 19 21 19 JEWELDown So Long 25 22 21 21 JOEY MCINTYRE/Stay The Same 9 7 - 19 DEBORAH COXNobody's Supposed...
16 13 19 22 SAVAGE GARDEN/The Animal Scng - - 1 19 JORDAN KNIGHT/Gwe It To You - - - 2t WHITNEY HOUSTONALS Not Right. 47 45 18 19 BACKSTREET BOYS/AN | Have To Give
20 14 15 20 NATALIE IMBRUGLIATom 1 15 21 17 EYC/This Thing Called... -~ - 20 SARAH MCLACHLAN/Angel - - 5 18 TYRESE/Sweet Lady
17 12 20 20 ALANIS MORISSETTE/Thank U 19 18 17 16 B'WITCHEDC'est La Vie 45 20 20 14 EMINEMMy Name Is - - - 18 SHANIA TWAIN/That Don't..
42 41 33 20 MEJAVAI ‘Bout The Money 16 14 10 t4 FUELShimmer - - 14 14 MULBERRY LANE/Harmless 46 44 17 14 98 DEGREES/Because Of You
17 13 13 20 EOWIN MCCAINI'N Be 17 13 16 14 TYRESE/Sweet Lady - - 14 14 OFFSPRINGWhy Don't You Get . 14 11 11 14 B*WITCHED/C'est La Vie
36 16 17 19 MATCHBOX 20/Real World 33 16 14 14 DRU HILL/These Are The Times - - - 10 BLESSIC UNION. /Hey Leonardo... 12 14 13 12 EMINEMMy Name Is
25 24 22 19 MARVELOUS 3/Freak Of The Week - 1 13 14 MULBERRY LANE/Harmigss - - - 5 FE/Sam Dunk (Da Funk) 8 11 8 tt JORDAN KNIGHT/Give it o You
15 9 8 18 ALANIS MORISSETTE/Unsent - 1 13 14 BUSTA RHYMES FAANETAWhats It Gonna Be 25 5 10 5 JENNIFER PAIGE/Sober 7 10 10 10 JEWELDown So Long
18 16 15 18 GOO GOO DOLLSArs 2 12 11 13 SEAULost My Faith 28 29 14 10 SARAH MCLACHLAN/Angel
16 11 15 17 FASTBALL/The Way - 1 13 12 FIVESlem Ounk (Da Funk) 8 6 6 9 1000 CLOWNSHNot The) Greatest.
13 12 9 16 HARVEY DANGER/Flagpole Stta - 1 11 1t OFFSPRINGWhy Dont You Get. 22 16 21 9 2PAC/Changes
- - 1 15 ORGY/Blue Monday - - -t G NOTEWat Til | Get Home 7 9 8 8 BONJOV/Real Life
16 14 21 12 EVERCLEAR/ Will Buy You - 1 BRANDY/Aimost Doesn’t Count - - - 5 SHERYL CROW/Anything But Down
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MARKET £18 BIARKET £70 MARKET 421 MARKET #22 JAMMIN MARKET ¥24

KSLZ/St. Louis 7 WXYV/Baltimore WB2Z/Pittsburgh L WFLZTampa W2JM/Cleveland
v | i FLZ || s
314) 692-5100 T - today's hat music 412) 920-9400 (813) 839-9393 i
&apu)gllswvens WL OUL S Pasha/Dee g}lark)/Edgar/Harlwell Harris/Domino Eubanks/Jackson

PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

W 2W LW TW IW W W TW W 2W W TW IW 2W LW TW IW 2W LW TW

33 34 64 72 SIXPENCE./Kiss Me 37 64 64 63 TLONo Scrubs 61 60 61 59 GOO GOO DOLLS/Slide 30 43 68 72 WHITNEY HOUSTON/Heartbreak Hotel 56 59 56 63 WHITNEY HOUSTONMHeartoreak Hotel

69 71 68 71 MONIFAHTouch It 35 51 21 63 VENGABOYSMWe Like To Party! 56 58 59 59 SUGAR RAY/Every Moming 73 69 67 72 SUGAR RAY/Every Moming 45 48 63 62 TLCMo Serubs

45 45 71 71 TLONo Scrubs 62 61 62 63 BRITNEY SPEARS..Baby One More. 55 58 59 58 MATCHBOX 20/Back 2 Good 71 66 66 72 MONIFAH/Touch it 64 64 63 58 BRITNEY SPEARS..Baby One More.

69 71 67 69 MONICA/Angei Of Mine 19 18 34 60 WHITNEY HOUSTONHeartbreak Hotel 40 38 37 51 BRANDY/Mave You Ever? 32 38 40 71 SIXPENCE../Kiss Me 39 42 40 54 98 DEGREES/The Hardest Thing

71 69 59 68 SUGAR RAY/Every Moming 60 61 59 60 BRANDY/MHave You Ever? 36 38 36 49 DIVINEAately 28 47 71 66 TLCNo Scrubs 59 53 58 53 MONICA/Angel Of Mine

21 22 40 66 EVERLASTANat fs Like 54 51 53 55 MONICAMngel Of Mine 39 37 52 46 SHAWN MULLINSALuliaby 60 60 52 47 CHER/Believe 57 55 42 52 BACKSTREET BOYS/AI f Have To Give

57 54 66 59 BRITNEY SPEARS. Baby One More. 25 30 26 40 B°WITCHED/(C'st La Vie 46 50 53 41 SARAH MCLACHLAN/Angel 43 49 42 44 BRITNEY SPEARY. Baby One More.. 32 58 62 47 NICOLEMake !t Hot

72 70 60 57 LAURYN HILL/Doo Wop (That Thing} 26 36 34 37  SAVAGE GARDENThe Animal Song 27 18 32 41 MONICA/Angel Of Mine 41 43 44 44 LENNY KRAVITZRY Away 40 43 56 45 GOO GOO DOLLS/Siide

57 58 69 47 CHER/Beleve 32 33 33 36 98 DEGREES/The Hardest Thing 43 42 39 40 BRITNEY SPEARS..Baby One More... 36 42 44 41 MATCHBOX 2/Back 2 Good 44 40 40 39 SUGAR RAY/Every Moming

50 53 48 A7 WILL SMITHMiami 60 37 39 33 EAGLE-EYE CHERRY/Save Toright 40 31 37 39 LENNY KRAVITZRY Away 14 33 33 40 98 DEGREES/The Hardest Thing 59 62 47 39 WILL SMITH/Miami

50 57 50 46 BLACKSTREET & MYA /Take Me There 35 32 57 33 DEBORAH COXNobody's Supposed... 29 28 37 38 SIXPENCE./Kiss Me 37 37 41 40 MONICA/Angel Of Mine 11 25 29 38 TYRESESweet Lady

17 16 40 43 WHITNEY HOUSTONHeartbreak Hotel 19 24 22 32 1000 CLOWNS(Not The) Greatest.. 24 29 32 36 TLCNo Scrubs - - 36 39 BRANDY/AImost Doesnt Count 42 46 42 37 CHER/Believe

68 72 51 42 SHAGGY FUANETAuv Me, Luv Me 18 19 35 32 SHAMA TWAINThat Dont. 62 60 43 36 THIRD EYE BLINDAumper 7 14 38 39 EVERLASTMhat Ifs Like 52 40 37 34 SRANOY/Have You Ever?

16 15 41 42 BILLY CRAWFORD. /Urgently In Love 61 60 32 31 'NSYNC/(God..) A Litte. 22 26 31 35 COLLECTIVE SOULRun 11 29 38 37 FATBOY SLIMPrise You - 19 38 34 N SYNO Drive Mysef Crazy

41 43 43 42 N SYNO Drive Myset Crazy - - - 28 FATBOY SLIMPrase You 41 34 35 34 SHANIA TWAINFrom This Moment On 20 37 31 35 WILL SMITHMam 42 40 39 34 BLACKSTREET & MYA../Take Me There

7 28 44 41 98 DEGREES/The Hardest Thing 16 59 63 27 BACKSTREET BOYS/AI | Have To Gre 36 40 36 32 EVE Bnside Ot 38 42 32 35 GOO GOO DOLLS/Slice 44 33 33 32 ‘N SYNC{(God..) A Litte..

43 43 42 38 LENNY KRAVITZFly Away - - 23 25 GARBAGE/Speca! 27 36 34 31 EVERLASTMh Its Lie 39 37 35 35 EVE BAnsie Out 14 28 20 30 JORDAN KNIGHT/Give It To You

- - - 36 BRANDY/AImost Doesn't Count - - - 24 BILLIE/She Wants You 20 25 26 30 BACKSTREET BOYS/AI | Have To Give 39 37 36 34 BLACKSTREET & MYA./Take Me There - - 13 29 RICKY MARTINLivin' La Vida Loca

68 71 39 35 BRANDY/Have You Ever? - - - 24 SUGAR RAV/Every Morming 32 36 36 27 GARBAGE/Special 26 34 34 30 OFFSPRING/Pretty Fly (For..) 3129 37 27 SARAH MCLACHLAN/Angel

24 22 22 33 FATBDY SLIMPraise You 34 29 29 24 MADONNANothing Really. 22 30 31 27 WILL SMITHMiami 30 31 31 28 EAGLE-EYE CHERRY/Save Tonight 22 29 25 27 CNOTEMait Til | Get Home

- - - 33 BRITNEY SPEARS/Sometimes - - 22 23 TAMPERER FMAYAT You Buy This.. - 23 23 25 JEWELDown So Long 73 72 58 26 BACKSTREET BOYS/AN | Have To Give 29 29 31 27 VENGABOYSMWe Like To Party!

27 29 25 29 EAGLEEYE CHERRY/Save Tonight 32 26 10 22 STARDUSTMusic Sounds.. 12 14 15 21 SHANIA TWAINThat Don't . 68 61 29 26 BRANDYHave You Ever? 19 23 21 26 MARIAH CAREY/ Stil Believe

39 36 23 29 GOD GOO DOLLS/Side 25 19 28 21 SWEETBOXU Make My Love 14 28 23 19 SHERYL CROW/Amything Bt Down 19 20 22 25 VENGABOYSWe Like To Party! 26 29 25 26 OFFSPRINGPretly Ry (For..)

- 519 28 SHANIA TWAINThat Don't. 1717 14 18 EMINEMMy Name s - - 16 15 98 DEGREES/The Hardest Thing 33 25 26 25 DIVINEately 23 23 20 23 B'WITCHED/CEst La Vie

44 48 35 22 MARIAH CAREY/ St Believe 22 30 29 17 JORDAN KNIGHT/Gne It To You - - - 15 FASTBALL/OW Of My Head 34 31 21 22 SWEETBOXU Make My Lowe.. 31 23 29 23 JOEY MCINTYRE/Stay The Same

19 19 22 21 EMINEMMY Name Is 35 36 10 16 MARIAH CAREY/ Stk Beleve - 12 12 13 MARVELOUS 3fFreak Of The Week 12 13 17 22 SAVAGE GAROENThe Animal Song 21 24 20 22 SHANIA TWAIN/That Don't.

29 32 24 20 MATCHBCX 20/Back 2 Good 33 35 34 16 JOEY MCINTYRESSty The Same - - - - RICKY MARTINUViN' La Vida Loca 14 21 24 21 GARBAGE/Specil 25 24 25 21 JAYZ FIAMIL AND JACan | Get A

17 18 20 19 VENGABOYSAe Like To Party! - 18 21 15 N SYNC/ Drive Myself Crazy - - - - CORRSSo Young - - 6 20 TYRESE/Sweet Lady 24 25 23 19 MEWAI ‘Bout The Money

- - 8 18 TYRESE/Sweet Lady - 1415 14 DWVINE/One More Try 22 21 20 19 MADONNAMNothing Realy. - 918 18 OVSYou're St The One

17 19 16 17 JAYZ FAMIL AND JA/Can | Get A. 15 19 21 13 2PACKChanges 18 17 20 19 'N SYNCA Drive Myselt Crazy - 16 17 17 FATBOY SLIMPraise You

7 8 16 17 SHERYL GROW/Anything But Down - - - 13 SIXPENCE./Kiss Me 42 38 15 12 SARAH MCLACHLAN/Angel - 16 16 16 SIXPENCE. /Kiss Me

22 21 20 16 GARBAGE/Special 16 22 22 12 EYU/This Thing Caled . 25 22 17 12 SHAGGY FUANETALw Me, Luv Me 18 17 14 15 SAVAGE GARDENThe Animal Song

5 7 14 16 JORDAN XNIGHT/Gwve It To You - - 23 12 ROCKELLWhen I'm Gone 24 22 19 10 "N SYNC/God. ) A Litte... 10 15 13 14 FIVE/Slam Dunk (Da Funk)

- - - 13 BLESSID UNION. /ey Leonardo 10 15 32 11 TATYANA ALLBoy You Knock Me Out 111110 8 EMINEMMy Name Is - 11 14 12 BETTE MIDLERAm Beautitul

- - - 12 RICKY MARTINLivin' La Vica Loca - - 18 9 BUSTA RHYMES FUANETMNats It Gonna Be 12 13 15 7 1000 CLOWNS/Not The) Greatest . - - 7 11 BUSTA RHYMES FANETAVhatS it Gonna Be

16 15 8 12 SARAH MCLACHUAN/Angel 3120 10 7  UNCLE SAMMnen | See You Smile 77 7 T MULBERRY LANEMarmless 13 11 13 10 EMINEMMy Name is

-5 7 11 JEWELDown So Long 8 14 12 5 3RD STOREE/ Ever - - 5 7 EYC/Ths Thing Called.. - 10 10 9 KEITH SWEAT/'m Not Reagy

18 18 17 10 8*WITCHEDCest La Vie - - 5 T BUSTARHYMES FAANETMhals It Gonna Be - - -9 BILLY CRAWFORD. /Urgently In Love

- - - 9 BLACKSTREET FJANET/Grrtrend/Boytrend -5 7 7 JORDAN KNIGHT/Gve It To You 25 26 22 7 MADONNAMNothing Realy.

- - -9 OFFSPRINGAVhy Don't You Get - 5 7 7 JEWELDown SoLong

MARKET #25 MARKET #26 MARKET A26 MARKET A28 1] MARKET #31

KKRZ/Portland, OR WKFS/Cincinnati WKRQ/Cincinnati A-} 107.9 KDND/Sacramento “ KMXV/Kansas City
Jacor Jacor Infinity Entercom Infinity
(503) 226-0100 (513) 621-9326 (513) 763-5686 ﬂnend (916) 334-7777 9 3 fM (816) 756-5698
Austin/Quest Phillips Marino/Kelly Weed/Chris K E—— Zellner/Dylan

PLAYS ARTIST/MITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

IW 2W W TwW IW W LW TW IW W LW TW IW 2W LW TW IW 2w LW

37 42 55 78 WHITNEY HOUSTONHeartbreak Hotel 38 42 77 82 DAVE MATTHEWS BAND/Crush 78 76 73 77 SUGAR RAY/Every Moming 60 69 69 70 TLCAG Scrubs 64 66 66 66 SUGAR RAY/Every Moming

64 75 73 74 SUGAR RAY/Every Moming 81 79 §0 80 BRANDYMave You Ever? 75 74 75 76 MATCHBOX 20/Back 2 Good 60 64 69 69 SIXPENCE./Kiss Me 48 54 54 64 EVERLASTMhat !fs Lke

56 69 74 74 TLCAD Subs 82 82 78 79 MONICAATge! Of Mine 75 74 76 76 BRITNEY SPEARS/..Baby One More.. 45 63 70 67 GO0 GO0 DOLLS/Side 38 48 52 62 SIXPENCE../Kiss Me

72 76 60 64 BRITNEY SPEARS/.Baby One More.. 83 83 84 78 BRITNEY SPEARY..Baby One More.. 75 75 75 15 GO0 GOO DOLLS/Side 30 39 44 66 98 DEGREESThe Hardest Thing 62 62 62 58 MATCHBOX 20/Back 2 Good

26 33 42 62 EVERLASIWhat its Like 80 78 81 75 SUGAR RAY/Every Moming 42 43 70 75 U2Sweetest Thing 46 45 44 66 MATCHBOX 2VBack 2 Good 58 58 58 56 CHER/Believe

74 70 72 56 MONICAAngel Of Mine 24 31 46 70 TLGNo Scrubs 44 55 75 75 DAVE MATTHEWS BAND/Crush 43 45 45 65 SUGAR RAY/Every Moming 54 54 56 54 BRITNEY SPEARS’..Baby One More

44 48 49 48 SIXPENCE./Kiss Me 38 45 47 68 EVERLASTMMat Its Like 34 46 67 73 EVERLASTWhat Its Like 40 44 45 65 CHER/Believe 66 64 64 52 LENNY KRAVITZFly Away

34 30 40 47 MATCHBOX 20WBack 2 Good 61 46 51 67 CHER/Believe 74 74 49 48 LENNY KRAVITZFY Away 53 61 69 49 BRITNEY SPEARS..Baby One More.. 30 40 48 50 TLCMNo Scrubs

53 62 46 44 LAURYN HILL/Dao Wop (That Thing) 82 86 79 54 LENNY KRAVITZFly Away 41 36 40 44 BLESSID UNION. Mey Leonardo.. 69 70 70 48 MONICA/Angel Of Mine 44 46 46 42 MONICAAnge! Of Mine

45 50 62 44 LENNY KRAVITZFly Away 22 35 45 AT WHITNEY HOUSTONHeartbreak Hotel 41 41 42 42 CHER/Believe 70 70 70 46 EAGLE-EYE CHERRY/Save Tonight 20 26 32 40 SHERYL CROW/Anything But Down

59 52 49 38 GOO GOC DOLLS/Side 49 47 46 46 MATCHBOX 20/Back 2 Good 68 58 44 42 EVE &nside Ot 69 69 69 45 BACKSTREET BOYS/AN | Have To Gre 14 26 34 38 JEWELDown So Long

- - 17 37 RICKY MARTIN'Lin' La Vida Loca - 11 24 45 'N SYNCA Orive Mysett Crazy 43 44 41 41 EAGLEEVE CHERRY/Save Tonight 45 45 48 45 JOEY MCINTYRE/Stay The Same 26 34 36 36 98 DEGREES/The Hardest Thing

23 19 30 35 MOMFAHTouch It 30 28 44 44 98 DEGREES/The Hardest Thing 21 23 39 40 FASTBALUFire Escape 20 35 45 44 EVE Bnside Out 22 28 28 32 GARBAGE/Special

38 31 27 33 WILL SMITHMiami - - 10 40 SHANIA TWAINThat Dont... 11 32 43 40 BAZ LUHRMANN/Everybodys Free... 51 41 43 44 BRANDY/Mave You Ever? 14 18 24 24 ' SYNC/ Drive Myselt Crazy

54 41 39 33 SHAGGY FUANETAuv Me, Luv Me - - 31 SIXPENCE. /Kiss Me 44 34 41 39 THIRD £YE BLINDAumper 16 28 30 43 N SYNCA Dmve Myself Crazy < - 12 22 SHANIA TWAINThat Don' .

14 14 18 32 JAYZ FAMIL AND JACan | Get A.. - 12 1B 22 BAZ LUHRMANNEverybodys Free... 76 60 46 38 SARAH MCLACHLANAngel 44 45 41 43 DRU HILUhese Are The Times - - 10 22 FATBOY SLIMPrasse You

25 29 28 31 98 DEGREES/The Hardest Thing 23 17 13 21 EMINEMMy Name Is 38 41 40 37 SIXPENCE./Kiss Me 16 14 5 34 EVERLASTWhat Its Like 21 22 20 20 JOEY MCINTYRE/Stay The Same

45 35 31 29 BRANOY/ave You Ever? 28 30 29 21 2PAC/Changes 41 34 34 36 COLLECTIVE SOULRun 8 12 15 34 WHITNEY HOUSTONHearthreak Hotel 10 14 14 20 FUEL/Shimmer

- - - 26 VENGABQYSWe Like To Pary! - - - 20 RICKY MARTINLw La Vida Loca 42 32 37 34 SHAWN MULLINSLuliaby 29 32 33 32 B"WITCHED/(Chst La Vie - - - 14 FASTRALLIOut Of My Head

- 813 24 JOROAN ANIGHT/Give It To You 9 14 19 20 MEAAI Bout The Money 15 15 17 32 GARBAGE/Special 19 18 26 31 BLESSID UNION. /Hey Leonardo.. 7 7 10 12 EVERYTHING/Good Thing

18 24 29 23 SHANIA TWAIN/That Oon't . 19 16 14 17 GARBAGE/Specia 28 22 29 30 BARENAKED LADIES/One Week 30 29 29 31 JOROAN KNIGHT/Give f To You - - - 12 RICKY MARTINLWI' La Vida Lo

32 34 33 23 SAVAGE GARDENThe Animal Song 11 12 17 16 1000 CLOWNS/(Not The) Greatest. - 27 32 29 JEWELDown So Long 30 38 46 30 VENGABOYSMWe Like To Party! <= =7 MULBERRY LANE/Hamiess

28 37 23 22 CHERMBeleve - - - 16 CITIZEN KINGBetter Days... 26 25 28 27 GOO GOO DOLLSAris 16 29 30 28 COLLECTIVE SOULRun - - - 7 BLESSID UNION. /Hey Leonarto..

- - 10 19 OFFSPRINGWhy Don' You Get.. 6 9 11 14 SAVAGE GARDEN/The Animal Song 33 32 27 26 JENNIFER PAIGE/Sober 30 30 30 26 SAVAGE GARDEN/The Animal Song

22 23 20 19 OFFSPRING/Pretty Fy (For..) 5 510 12 FATBOY SLiMPrise You 42 42 32 24 EVERCLEARfFather Of Mine 16 27 31 26 EYC/This Thing Called...

- 5 18 16 TYRESE/Sweet Lady 19 19 12 12 JOEY MCINTYRE/Stay The Same 30 27 16 23 N SYNC/(God..) A Lite... - - 3 24 RICKY MARTINa' La Vida Loca

29 31 20 12 SARAH MCLACHLANAngel 7 8 8 10 B'WITCHED/C'est La Vie < - - 21 EAGLE-EYE CHERRY/Faling In Love... 16 28 28 24 CNOTEMa! T | Get Home

13 8 10 8 EMINEMMy Name Is - 510 8 MARVELOUS Freak Of The Week 8 20 15 17 SHAWN MULLINS/Shimmer 28 29 28 23 MADONNAMotning Realy,.

- 5 5 8 JEWELDown So Long - 5 7 8 BILLY CRAWFORO. /Urgenty in Love 13 16 14 17 MARVELOUS 3fFreak Of The Week - 25 28 21 BAZ LUHRMANN/Everybodys Fres...

- - 5 T GARBAGE/Special - - - 8 BUSTA RHYMES FIANETMhat's 1t Gonna Be 15 16 16 16 FUEL/Shimmer 64 52 43 16 LENNY KRAITZRy Avay

- - - 6 FATBOY SLIM/Praise You 5 7 8 7 SHERYL CROW/Anything But Down 16 25 18 16 BRANDYMave You Ever? 2 13 17 13 1000 CLOWNS/(Not The) Greatest.

6 5 6 6 1000 CLOWNS/(Not The) Greatest. 8 8 7 7 MULBERRY LANEHamiess 7 610 6 EMINEMMy Name Is - - 7 12 GARBAGE/Specid

5 6 6 6 SHERYL CROW/Anything But Down - - 5 T TYRESE/Sweet Lady < - - 4 FASTBALLOut Of My Head - B 12 12 MULBERRY LANEMHarmless

B 5 5 6 BONJOV.Real Life - - 5 6 JORDAN KNIGHT/Gve It To You - - - - RICKY MARTIN' La Vida Loca 1112 12 12 EMINEMMy Name s

11 7 8 5 JOEY MCINTYRE/Stay The Same - - - 5 EYCThis Thing Calkd... == - - MY FRIEND STEVE/Charmed -5 8 11 OFFSPRINGWhy Dont You Get..

- - 5 5 BUSTA RHYMES FLIANETANats It Gonna Be - = - - FIVE/Slam Dunk (Da Funk) - - - - ROBBIE WILLIAMSMillennium - - -7 TYRESE/Sweet Lady

- - - 5 BLESSID UNION. Mey Leonardo.. - - - - OFFSPRINGWhy Dont You Get.. -+ - - ROBBIE WILLIAMSMiflennium

7 5 5 5 TOMMY HENRIKSENA See The Sun

6 6 5 5 B'WITCHED/C'stLa Vie

- - -5

"N SYNCA Dve Mysett Crazy

PLAYS
Iw 2w LW

44
66
66
67
43
44
18
43
43
44
44
43
31
66
66
44

32
33
30
kil
21
31
18
16

18
30
14
16

44
66
65
67
67
44
34
44
44
44
43
44
31
67
44
44

MARKET #31
WXSS/Milwaukee
Sinclair
(414) 529-1250
Kelly/Martinez
ARTIST/TITLE
CAKE/Never There

GO0 GOG DOLLS/Slide
EVERLASTWhat Its Like
SIXPENCE. /Kiss Me

TLCMNo Scrubs

WHITNEY HOUSTON/Heartbreak Hotel
VENGABOYSMWe Like To Party!
MATCHBOX 20/Back 2 Good
SUGAR FAY/Every Moming
BRANDY/Have You Ever?
FUEL/Shimmer

CHER/Befieve

98 DEGRZES/The Hardest Thing
MONICA/Angel Of Mine

JAY-Z FIAMIL AND JA/Gan | Get A..
MONIFAR/Touch It

BAZ LUHRMANN/Everybody's Free..
CITIZEN KING/Befter Days..
MULBERRY LANE/Harmless
SHANIA TWAIN/That Don't...

N SYNG/ Orive Myself Crazy
MADONNANothing Realy. .
BACKSTREET BOYS/All | Have To Grve
JEWEL/Down So Long

SAVAGE GARDEN/The Animal Song
JOEY MCINTYRE/Stay The Same
EMINEMMy Name Is
(GARBAGE/Special

FATBOY SUM/The Rockateller..
CFFSPRING/Why Don't You Get...
BILLY CRAWFORD../Urgently In Love
TYRESE/Sweet Lady

SHERYL CROW/Anything But Down
MARVELOUS 3fFreak Of The Week
JORDAN KNIGHT/Give 1t To You
RICKY MARTINUvn' La Vida Loca
ROBBIE WILLIAMS/Millennium

MIRRKET ¥32

WPRO/Providence
Citade!

(401) 433-4200
Bristol/Morris

PLAYS
Iw 2w Lw

47
54

ARTIST/TITLE

SIXPENCE../Kiss Me

MATCHBOX 20/Back 2 Good
MONICA/Anget Of Mine

SUGAR RAY/Every Moming

GOO GOO DOLLS/Slide

TLCNo Serubs

SAVAGE GARDEN/The Animal Song
BRITNEY SPEARS/..Baby One More.
CHER/Befieve

JOEY MCINTYRE/Stay The Same
LENNY KRAVITZFly Away
EVERLASTAWhat It's Like

98 DEGREES/The Hardest Thing
SHANIA TWAIN/That Don't .
WHITNEY HOUSTONHearthreak Hotet
JEWEL/Down So Long

‘N SYNG# Drive Mysett Crazy

RICKY MARTINLivin' La Vida Loca
MACONNAMNothing Really. .

BON JOVReal Life
(GARBAGESpecal

BLONOIEMaria

SHERYL CROW/Anything But Down
C NOTEMait Til | Get Home
JORDAN KNIGHT/Give It To You
MEJAVAIl ‘Bout The Money

JAY-Z FIAMIL AND JA/Can | Get A..
B*WITCHED/C'est La Vie

JOHN & RIMESMWritten In The Stars
FUEL/Stammer

QFFSPRING/Why Don't You Get...
ORU HILL/These Are The Times
VENGABOYSMWe Like To Party!
FASTBALL/Out Of My Head
FIVE/Slam Ounk (Oa Funk)
EAGLE-EYE CHERRY/Faliing In Love..

MARKET £33

WNCi/Columbus, OH
Jacor

(614) 430-9624
Shannon/Sharpe

MATCHBOX 2vBack 2 Good

SUGAR RAY/Every Moming

GO0 GOG DOLLS/Shde

BRITNEY SPEARS/. Baby One More. .
CHER/Believe

SARAH MCLACHLAN/Angel
EVERLASTMat It's Like
BLACKSTREET & MYA../Take Me There
SIXPENCE.. /Kiss Me

98 DEGREES/The Hardest Thing
EAGLE-EYE CHERRY/Save Tonight
WILL SMTHMiami

MONIFAH/Touch It

BACKSTREET BOYS/AN | Have To Give
DIVINE/Latety

EVE &/nside Qut

MONICA/Angel OF Mine

SAVAGE GARDEN/The Animal Song
TLC/No Scrubs

SHERYL CROW/My Favorite Mistake
SHAWN MULLINS/Lullaby

‘N SYNG/I Drive Myselt Crazy
BRANDYMHave You Ever?
MADONNANothing Realy .

JOEY MCINTYRE/Stay The Same
JEWEL/Down So Long
GARBAGE/Special

WHITNEY HOUSTONMHeartbreak Hotel
EMINEMMy Name Is

LENNY KRAVITZFly Away

BiLLY CRAWFORD../Urgently In Love
MULBERRY LANE/Harmiess

BETTER THAN EZRA/At The Stars
BLESSID UNION.. Hey Leonardo...
B*WITCHED/C'est La Vie

BON JOVIReal Lite

‘N SYNG/God...) A Little.
OFFSPRING/Pretty Fly (For...)

SWIRL 360/Cangy In The Sun

ORU HILL/These Are The Times

MARKET £34

KXXM/San Antonio
Clear Channel

(210) 736-9700
Kelly/James

PLAYS

IW ZW LW T

46 70
73 78
78 78
54 68
78 76
34 46
- 25
40 47

77
77

ARTIST/TITLE

EVERLASTAWNA It's Like
SIXPENCE.. /Kiss Me

SUGAR RAY/Every Moming
CHER/Beieve

BRITNEY SPEARS/...Baby One More...
LENNY KRAVITZFly Away

SHERYL CROW/Anything But Down
WILL SMITHMsami

RICKY MARTINLvin' La Vida Loca
WHITNEY HOUSTON/Heartbreak Hotel
JEWEL/Down So Long

98 DEGREES/The Hardest Thing
VENGABOYSMWe Like To Party!
SAVAGE GARDEN/The Animal Song
TLGMNo Scrubs

GARBAGE/Special

N SYNC/I Orive Mysetf Crazy
EMINEMMy Name Is

CORGY/Blue Monday

SHANIA TWAIN/That Don't...
FASTBALL/Out Of My Head
OFFSPRING/Why Don't You Get..
FUEL/Shimmer

NEW RADICALS/You Get What You...
MARIAH CAREY/ Stl Believe

MARKET %358
KZHT/Sait Lake City

Jacor
{801) 908-1300
Summers/McCartney

ARTIST/TITLE

MONICA/Angel Of Mine

GO0 GOO DOLLS/Slide

BRITNEY SPEARS!..Baby One Mare. .
SIXPENCE.. /Kiss Me

WILL SMITHAMiami

TLCNo Scrubs

DIVINE/Lately

EVERLASTMhat It's Like

LENNY KRAVITZ/Fly Away

SUGAR RAY/Every Moming
JANET/Every Time

N SYNC/(God.. ) A Litte...
COLLECTIVE SOUL/Run
BLACKSTREET & MYA../Take Me There
93 DEGREES/The Hardest Thing
WHITNEY HOUSTONHearthreak Hotel
ORGY/Blue Monday
GARBAGE/Special

JORDAN KNIGHT/Grve 1t To You
FUEL/Shimmer

FATBOY SLIM/Praise You

SHERYL CROW/Anything But Down
JEWEL/Down So Long

‘N SYNC/I Drive Myself Crazy
TYRESE/Sweet Lady

MARVELOUS 3/Freak Of The Week
SHANIA TWAIN/That Don't...

BILLY CRAWFORC . Urgently in Love
SHAWN MULLINS/Shimmer
MULBERRY LANEHarmless

RICKY MARTINLvin' La Vida Loca
ROBBIE Wit LIAMSMillennium
CITIZEN KING/Better Days.
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VROX

MARKET 335

WROX/Norfolk
Sinclair Telecable

{757) 640-8500
Thorman

10
2

10

5
7

ARTIST/TITLE

TLCNo Scrubs

BUSTA RHYMES F/JANETAWhats It Gonna Be
WHITNEY HOUSTON/Heartbreak Hotel
MARIAH CAREY/ Stifl Believe

98 DEGREES/The Hardest Thing
EMINEM/My Name Is

LAURYN HILU/Ex-Factor
MONICA/Angel Of Mine
TYRESE/Sweet Lady

SUGAR RAY/Every Moming
B*WITCHED/C'est La Vie
CHER/Beligve

BRITNEY SPEARS/.. Baby One More...
SIXPENCE.. /Kiss Me
EVERLASTAWha Its Like

BAZ LUHRMANN/Everybody's Free...
R. KELLYMhen A Womans...

JOEY MCINTYRE/Stay The Same

N SYNC/I Orive Mysef Crazy
BLACKSTREET F/JANET/Girlfriend/Boyfriend
ORU HILL/These Are The Times
RICKY MARTINAvin' La Vida Loca
G00 GOO DOLLS/Shide

JAY-Z F/AMIL AND JA/Can | Get A .
ORGY/Blue Monday

JOROAN KNIGHT/Give ft To You

C NOTEMait Till | Get Home
MULBERRY LANEMarmless
OFFSPRING/Why Don't You Get...
OIVINE/One More Try

LETTERS TQ CLEO/ Want You To...
FATBDY SLIM/Praise You
FUEL/Shimmer

JEWEL/Down So Long

LENNY KRAVITZ/Fy Away

MEJA/AI ‘Bott The Money

TATYANA ALLBoy You Knock Me Out
GARBAGE/Special

BLONDIEMaria

EYC/This Thing Called...

hi)

MARKET 237

WNKS/Charlotte
Infinity

(704) 331-9510
Reynolds/McCormick

PLAYS
3w 2w

ARTIST/TITLE

THIRD EYE BLIND/Jumper

WILL SMITH/Mam

CHER/Believe

MATCHBOX 20/Back 2 Good

SARAH MCLACHLAN/Angel

SUGAR RAY/Every Moming
BACKSTREET BOYS/ANl | Have To Give
SIXPENCE.../Kiss Me

TLCMo Scrubs

600 GOO DOLLS/Shie

EAGLE-EYE CHERRY/Save Tonight
SHAWN MULLINS/Lullahy

LENNY KRAVITZ/Py Away

BRITNEY SPEARS/...Baby One More..
MONICA/Angel Of Mine
DIVINE/Lately

BRANDY/Have You Ever?

SHANIA TWAIN/That Oon't...
EVERLASTWhat Hts Like

‘N SYNG/(God..) A Litie..

SHERYL CROW/My Favorite Mistake
98 DEGREES/The Hardest Thing
MARIAH CAREY/| Still Believe

R. KELLY & C. DIONTm Your Angel
WHITNEY HOUSTON/Heartbreak Hotet
GARBAGE/Special

EMINEMMy Name Is

SHERYL CROW/Anything But Oown
JEWEL/Down So Long

JORDAN KNIGHT/Give It To You

BON JOVi/Real Life

TOMMY HENRIKSENA See The Sun
BILLY CRAWFORD../Urgently in Love
FATBOY SLIM/Praise You

‘N SYNG/! Orive Myself Crazy
FASTBALL/Out Of My Head

MARKET A38

WZPL/Indianapolis
My Star

(317) 816-4000
Gjerdrum/Decker

PLAYS

2w

64
35
55
55
60
49
42
44
38
57
40
32

20

29
25
28
26

24
38
25
21
22
25

22
1"

19
17
18

Al

ARTIST/TITLE

SUGAR RAY/Every Moming

GDO GOO DOLLS/Slide

SARAH MCLACHLAN/Angel
SHAWN MULLINS/Lullaby
BARENAKED LADIES/One Week
CHER/Befieve

MATCHBOX 20/Back 2 Good
EAGLE-EYE CHERRY/Save Tonight
EVERYTHINGHooch

SHANIA TWAIN/From This Moment On
SIXPENCE../Kiss Me

SAVAGE GARDEN/The Animal Song
BAZ LUHRMANN/Everybody's Free...
LENNY KRAVITZ/Fly Away

TLCNo Scrubs

JOHN MELLENCAMP/'m Not Running..
BRITNEY SPEARS/ ..8aby One More..
SHERYL CROW/Anything But Cown
BON JOVI/Real Lite

EVERLAST/What It's Like

SHERYL CROW/My Favorie Mistake
600 GOO DOLL/Iris

EOWIN MCCAIN'I Be
SEMISONIC/Closing Time
AEROSMITH/ Dont Want To. .
FAITH HILU'This Kiss

RICKY MARTIN/Liin' La Vida Loca
GREEN DAY/Yime Of Your Life...
GARBAGE/Special

98 DEGREES/The Hardest Thing
JEWEL/Down So Long

MATCHBOX 20/Real World

BLESSID UNION../Hey Leonardo.
COLLECTIVE SOUL/Run

SHAWN MULLINS/Shimmer
FASTBALL/Out Of My Head

MARKET ¥35

WXXL/Ortando
Chancelior

{407) 339-6539
Cook/DeGraaff

45
41
60
53
42
32
37
33
52
29
40
46
57
27
27
35
36
30
24

27
18
23
23
14
24

19
13

ARTIST/TITLE

BRITNEY SPEARS/...Baby One More...
OIVINE/Lately

MONICA/Angel Of Mine

TLCNo Scrubs

BACKSTREET BOYS/All | Have To Gve
BAZ LUHRMANN/EVerybody's Free..
SIXPENCE. JKiss Me

CHER/Believe

N SYNC/(God...) A Litte. .

SUGAR RAY/Every Moming
2PAC/Changes

BLACKSTREET & MYA. /Take Me There
BRANDY/Have You Ever?
EMINEMMy Name is

SAVAGE GAROEN/The Animal Song
LENNY KRAVITZRy Away

JOROAN KNIGHT/Give It To You
MARIAH CAREY/I Stil Believe

JAY-Z FIAMIL AND JA/Can | Get A..
WHITNEY HOUSTON/Heartbreak Hotel
JOEY MCINTYRE/Stay The Same
VENGABOYSWe Like To Party!
MATCHB0X 20/Back 2 Good

98 DEGREES/The Hardest Thing

"N SYNC/I Drive Myself Crazy
EVERLAST/hat it's Like

C NOTEAat Till | Get Home

SHANIA TWAIN/That Dont...
MADONNANothing Really.
OFFSPRING/Why Don't You Get...
RICKY MARTINLivin' La Vida Loca

" Al Hit Music

MARKET £41
- KUMX/New Orleans

Clear Channe!

PLAYS
W W LW Tw

68
57
68
73
75
44
37
51
75
57
49
2
34
28
31
36
27
28
26
18

-2

26
26
19
17
21

19
18
20
14

26

74
67
74

75
74
74
73
73
54
53
51
50

ARTIST/TITLE

SUGAR RAY/Every Moming
CHER/Betieve

FLYS/Got You (Where...)
MATCHBOX 20/Back 2 Good
EVERLASTAWhat it's Like
SIXPENGE.. /Kiss Me

OAVE MATTHEWS BAND/Crush
WHITNEY HOUSTON/Hearthreak Hotel
WILL SMITHMiami

MARIAH CAREY/ Stilt Believe
BACKSTREET BOYS/ANl | Have To Give
TLGNo Serubs

GO0 GO0 DOLLS/Siide
GARBAGE/Special

BRITNEY SPEARS/...8aby One More...
EAGLE-EYE CHERRY/Save Tonight
SARAH MCLACHLAN/Angel
EVERCLEAR/ Will Buy You...
ROBYN/Show Me Love
JEWEL/Down So Long

"N SYNC/ Drve Myself Crazy
NATALIE IMBRUGLIA/Torn
FASTBALL/The Way

98 DEGREES/The Hardest Thing
EOWIN MCCAINA'I Be
EMINEMMy Name Is
OFFSPRING/MWhy Don't You Get..
1000 CLOWNS/(Not The) Greatest..
MONICA/Angei Of Mine

GREEN DAY/Time Of Your Life...
JAY-Z FIAMIL AND JA/Gan | Get A..
(00 GOO DOLLSArs

SHANIA TWAIN/That Oon't...

JOEY MCINTYRE/Stay The Same
RICKY MARTIN/Livin' L2 Vida Loca

B&97.1

MARKET #41

WEZB/New Orleans
Sinclair

(504) 834-9587
Wagman/Love

PLAYS

2w
40

CO~NO

43
31
44
64
65
38
4
39
41
61
60
27
7
38
2
31

37
40

ARTIST/TITLE

MONICA/Angel Of Mine

WHITNEY HOUSTONMHearthreak Hotet
SIXPENCE../Kiss Me

JAY-Z FIAMIL ANO JA/Can | Get A
EVERLASTWhat Its Like

TLCNo Scrubs

G0O GOO DOLLS/Siide

MATCHBOX 20/Back 2 Good
FLYS/Gat You (Where...)
CAKEMNever There

SUGAR RAY/Every Moming

ORU HILL/These Are The Times
LAURYN HILL/Doo Wop (That Thing)
BACKSTREET BOYS/AJl | Have To Give
JEWELDown So Long

SHERYL CROW/Anything But Down
BLESSID UNION../Hey Leonardo...
BRANDY/Have You Ever?

BETTER THAN EZRAVAt The Stars
SHANIA TWAIN/That Dont...
U2/Sweetest Thing

JOEY MCINTYRE/Stay The Same

98 DEGREES/The Hardest Thing
FUEL/Shimmer

MEJA/AIl ‘Bout The Mongy
EMINEMMy Name Is

TAL BACHMAN/She's So High
2PAC/Changes

MADONNANothing Really...
MARVELOUS 3/Freak Of The Week
B*WITCHED/C'est Lz Vie
OFFSPRING/Why Don't You Get ..
KEITH SWEAT/I'm Not Ready
TYRESE/Sweet Lady

SAVAGE GARDEN/The Animal Song
‘N SYNC/I Drive Myset Crazy
MARIAH CAREY/! StH Believe

RICKY MARTINAin' La Vida Loca
GARBAGE/Special

BUSTA RHYMES FAJANETMMats It Gonna Be

s

MARKET #43
WKSE/Buffalo

Sinclair
(716) 884-5101
Universal/Wilde

PLAYS

3w 2w U

19 24
18 21
27 27
2 13
19 25
- 17

ARTIST/TITLE

TLGNo Serubs

BRITNEY SPEARS/...Baby One More...

SUGAR RAY/Every Moming

WHITNEY HOUSTON/Meartbreak Hotel
My Love..

STARDUST/Music Sounds...

WILL SMITHMiami

DEBORAH COXNobody's Supposed...
SIXPENCE../Kiss Me

MONICA/Angel Of Mine
VENGABOYSAWe Like To Party!
SHAGGY FAJANETALuv Me, Luv Me
G0O GOO DOLLS/Stde

98 OEGREES/The Hardest Thing
JOEY MCINTYRE/Stay The Same
EAGLE-EYE CHERRY/Save Tonight
BAZ LUHRMANN/Everybody's Free...
FAITH EVANS/Love Like This
CHER/Befieve

BLACKSTREET & MYA../Take Me There
LAURYN HILL/Doo Wop (That Thing)
LENNY KRAVITZFly Away
MATCHBOX 20/Back 2 Good

ORU HILL/These Are The Times
TATYANA ALIBoy You Knock Me Out
ROCKELL/When I'm Gone
TYRESE/Sweet Lady

ALANIS MORISSETTEAUnsent
OFFSPRING/Pretty Fly (For..)
MEJAAIl ‘Bout The Money

RICKY MARTINLvin' La Vida Loca
OFFSPRING/Why Oon't You Get..
EMINEMMy Name s
2PAC/Changes

FOXY BROWN/Hot Spot

98 OEGREES/Because Of You

JAY-Z FIAMIL AND JAGan | Get A.
N SYNG/I Drive Myset Crazy
EVERLASTMWnat Its Like
B*WITCHED/C'est La Vie

hd
L5

BIARKET ¥44

WaQza/Nashville
Cromwel!

(615) 399-1029
Gibson

ARTISTTITLE

BRITNEY SPEARS/.. Baby One More...
CHER/Believe

SUGAR RAY/Every Moming
BACKSTREET BOYS/All | Have To Give
MONICA/Angel Of Mine

600 GOO DOLLS/Slide

TLCMNo Scrubs

BRANDY/Have You Ever?

OEBORAH COXNobody's Supposed..
8AZ LUHRMANN/Everybodys Free. .
MARIAH CAREY/! Still Believe
DIVINE/Latety

WILL SMITHMiami

EAGLE-EYE CHERRY/Save Tonight
JOEY MCINTYRE/Stay The Same

‘N SYNC/AGod..) A Litte...
SIXPENCE../Kiss Me

SAVAGE GARDEN/The Animal Song
‘N SYNC/! Drive Myself Crazy

JAY-Z FIAMIL AND JACan | Get A..
98 DEGREES/The Hardest Thing
B*WITCHED/C'est La Vie

MEJA/AI "Bout The Money
MULBERRY LANE/Harmiess
WHITNEY HOUSTON/Heartbreak Hotel
EMINEMMy Name (s
VENGABOYSAWe Like To Party!
JANA/Qoh Baby Baby

1000 CLOWNS/(Not The) Greatest.
BLESSIO UNION../Hey Leonardo...
SHANIA TWAIN/That Don't...
TATYANA ALVBoy You Knock Me Out
C NOTEMait Tl | Get Home
ORGY/Blue Monday

JORDAN KNIGHT/Give #t To You
EYC/Mhis Thing Called...
OFFSPRING/Why Don't You Get..
SHERYL CROW/Anything 8ut Down
SEAL/LOSt My Faith

FATBOY SLIM/Prasse You

MARKET ¢4

WRVW/Nashville
Capstar

(615) 664-2400
Quinn/Steele/Peace

17
39
20

18
22

23
19

13
12

19

MATCHBOX 20/Back 2 Good

SUGAR RAY/Every Moming

SARAH MCLACHLAN/Angel

LENNY KRAVITZ/Ry Away
SIXPENCE../Kiss Me

BRITNEY SPEARS/...Baby One More..
TLCNo Serubs

600 GOO DOLLS/Slide
MONICA/Angel Of Mine

98 DEGREES/The Hardest Thing
GARBAGE/Special

CHER/Believe

BRANDY/Have You Ever?

WHITNEY HOUSTONMHeartbreak Hotel
EVERLASTMWhat It's Like
BACKSTREET BOYS/AIl | Have To Give
DIVINE/Latety

JEWELDown So Long

SHERYL CROW/Anything But Down
BLESSIO UNION../Hey {eonardo...
RICKY MARTINLMn' La Vida Loca
BAZ LUHRMANN/Everybody's Free...
SHANIA TWAIN/That Oon't...

N SYNC/I Orive Myset Crazy
COLLECTIVE SOUL/Run
MADDNNANothng Really...
FASTBALL/Out Of My Head

JOEY MCINTYRE/Stay The Same
BON JOVI/Real Life

SHAWN MULLINS/Shimmer
B*WITCHEO/Clest La Vie
FUEL/Stimmer

JOHN & RIMESAWrten In The Stars
BILLY CRAWFORD../Urgently In Love
MULBERRY LANE/Harmiess
JORDAN KNIGHT/Give t To You

MARKET #45
WKSSMarttord

Capstar
(860) 723-6160
Austin/

ARTIST/TITLE

SUGAR RAY/Every Moming
BRANDY/Have You Ever?
MONICA/The First Night
MONICA/Angel Of Mine

SHAGGY FAIANET/Luv Me, Luv Me
TLCMNo Scrubs

LAURYN HIL/Doo Wop (That Thing)
BRITNEY SPEARS/...Baby One More...
CHER/Befieve

WILL SMITHMiami

WHITNEY HOUSTON/Heartbreak Hotel
NEXTA St Love You

BACKSTREET BOYS/Al | Have To Give
G0O GOO DOLLS/Shde

BAZ LUHRMANNEverybody's Free. .
VENGABOYSAWe Like To Party!

N SYNC/AGod..) A Litte...

RICKY MARTINLivin' La Vida Loca
SARAH MCLACHLAN/Ange!

JAY-Z FIAMIL AND JA/fCan | Get A..
SHANIA TWAINThat Oon't ..

98 DEGREES/The Hardest Thing
LENNY KRAVITZ/Fy Away

SAVAGE GARDEN/The Animal Song
TYRESE/Sweet Lady
MAOONNANothing Really..
EVERLASTAWhat Its Like

FATBOY SLIM/Praise You

JORDAN KNIGHT/Grve It To You
SIXPENCE../Kiss Me

JOEY MCINTYRE/Stay The Same -
"N SYNG/ Drive Myseft Crazy
TATYANA ALiBoy You Knock Me Out
JEWEL/Down So Long

1000 CLOWNS/(Not The) Greatest.
EMINEMMy Name Is

DRU HILUThese Are The Times

C NOTEMait Till | Get Home

28
11
30
15

22
17

33

MIRRKET #46

ARTISTTITLE

SUGAR RAY/Every Moming
SIXPENCE../Kiss Me

EAGLE-EYE CHERRY/Save Tomght
GO0 GOO DOLLS/Slide

SARAH MCLACHLAN/Angel
BRITNEY SPEARS/...Baby One More...
MATCHBOX 20/Back 2 Good
EVERLASTAWhat Its Like
MONICA/Ange Of Mine

LENNY KRAVITZFly Away

THIRD EYE BLIND/Jumper
JORDAN KNIGHT/Ghve It To You

JOEY MCINTYRE/Stay The Same
WHITNEY HOUSTONHeartbreak Hotet
98 DEGREES/The Hardest Thing

BAZ LUHRMANN/Everybody's Free...
SHANIA TWAINThat Don't..

N SYNCA Drive Myself Crazy
JEWELDown So L0ng

TLGNo Scrubs

C NOTEAait TH | Get Home
MARVELOUS 3fFreak Of The Week
BLESSID UNION. ey Leonardo. .
VENGABOYSMWe Like To Party!
BILLY CRAWFORD__/Urgenty In Love
N SYNG/A(God..) A Litte..
B*WITCHEDCst La Ve

« QOFFSPRINGWhY Don't You Get..

FIVE/Slam Dunk (Da Funk)

WBBO/Monmouth
Nassau Broadcasting|
Partners

(609) 597-6700

-
@

w Tw
41 68
58 64
71 64
36 63

71 62
56 §1

66 45
19 42
40 42
2% M
41 #
36 40
69 40
39 40
37 39

39 38
28 38

25 27
33 26
24N
19 21
23 18

20 16
17 15

10 10

Sullivan/Fox

ARTIST/TITLE

TLCNo Scrubs

SIXPENCE../Kiss Me

MONICA/ANgel Of Mine

98 DEGREES/The Hardest Thing
SUGAR RAY/Every Moming

GO0 GO0 DOLLS/Slide

SARAH MCLACHLAN/Ange!

BAZ LUHRMANN/Everybody's Free...
CHER/Believe

EVERLASTMhat it's Like

LENNY KRAVITZRy Away
JEWEL/Down So Long

SAVAGE GARDEN/The Animal Song
SHERYL CROW/Anything But Down
BRITNEY SPEARS/..Baby One More...
THIRD EYE 8LIND/AJumper
MATCHBOX 20/Back 2 Good

WILL SMITH/Miami

JOEY MCINTYRE/St2y The Same
VENGABOYSMWe Like To Party!
DEBORAH COX/Nobody's Supposed...
"N SYNC/ Drive Myself Crazy

SHANIA TWAIN/That Don't..
BRANDY/Have You Ever?

WHITNEY HOUSTONHearthreak Hotet
EMINEMMy Name is

ORGY/Blue Monday

BON JOVVReal Life

BACKSTREET BOYS/ANl | Have To Give
1000 CLOWNS/(Not The) Greatest..
OFFSPRINGMWy Don't You Get..
BILLY CRAWFORD../Urgently In Love
GARBAGE/Speczal
BLESSID UNION../Hey Leonardo. .
RICKY MARTINLmvin' La Vida Loca

MARKET w43

WOCG/Raleigh
SFX

{919) 871-1051
Burns/Taylor/Edge

30

17

60

ARTIST/TITLE

EVERLASTAVNat It's Like
CHER/Believe

SIXPENCE../Kiss Me

SHERYL CROW/Anything But Down
SUGAR RAY/Every Moming

WILL SMITHMiami

FAR 700 JONES/Best Of Me
MEJA/AIl ‘Bout The Money
TRAIN/Free

BRITNEY SPEARS/...Baby One More...
LENNY KRAVITZFly Away
MONICA/Ange! Of Mine
BACKSTREET BOYS/ANl | Have To Ghve
98 DEGREES/Because Of You
TLGNo Scrubs

RUFUS WAINRIGHT/April Fools
RICKY MARTINLivin' La Vida Loca
98 DEGREES/The Hardest Thing

‘N SYNG/ Drive Mysell Crazy
JEWELDown So Long

SHANIA TWAIN'That Don't..

SAVAGE GARDEN/The Animal Song
FASTBALL/Gut Ot My Head

BILLY CRAWFORD../Urgently In Love
GO0 GOO DOLLS/Stide
B*WITCHED/C'est La Vie
COLLECTIVE SOULRun
MARVELOUS ¥Freak Of The Week
GARBAGE/Specia!

BON JOVIReal Like

JOEY MCINTYRE/Stay The Same
SEMISONIC/Secret Smile
JORDAN KNIGHT/Give 1t To You

0
RUSTINS# 1 417 NUSIC STATHM

T

MARKET £49

KHFI/Austin
Clear Channe!

(512) 474-9233
Basenberg/Miles

PLAYS
W W

w

51
7
73
57
67
32
49
38
K]
48
72

-1

29

53
22
21
22
12
2

21
22

ARTIST/TITLE

BRITNEY SPEARS/.. Baby One Mare...

GOO GOO DOLLS/Side

EVERLASTMWhat Its Like

SIXPENCE../Kiss Me

SUGAR RAY/Every Moming

HEATHER NOVA%London Rain...

WHITNEY HOUSTONMHeartbreak Hote!

LENNY KRAVITZRy Away

TLCNo Scrubs

EVERCLEAR/Father Of Mine

MATCHBOX 20/Back 2 Good

SHERYL CROW/Amything But Down

JEWEL/Down So Long

RICKY MARTINA.vin' La Vida Loca

DRU HILL F/REDMANHow Deep Is Your...

98 DEGREES/The Hardest Thing

CHEF/Believe

VENGABOYSAVe Like To Party!

EMINEMMy Name Is

JAY-Z F/AMIL AND JASCan | Get A..
Lag

N SYNCA Drive Myself Crazy

BAZ LUHRMANN/Everybody's Free...
MEJAVAR 'Bout The Money

TLCSH Ho

98 PXY

TNE 71 NIT MUSIC STATION!

MARKET £50

WPXY/Rochester, NY

Ingram/Danger

PLAYS

w

2w

49
65
45
65
36
59

ARTIST/TITLE

SUGAR RAY/Every Moming

GOO GOO DOLLS/Slide

TLGNo Scrubs

BRITNEY SPEARS/...Baby One More...
SIXPENCE../Kiss Me

BRANDY/Have You Ever?

RICKY MARTINAwvin' La Vida Loca
SHAGGY F/JANETALuv Me, Liv Me
CHER/Believe

MONICA/Angel Of Mine

N SYNC/(God..) A Litte...
EVERLASTMhat Its Like

98 DEGREES/The Hardest Thing
BAZ LUHRMANN/Everybody's Free...
SARAH MCLACHLAN/Ange!

N SYNCA Drive Myself Crazy
SAVAGE GARDEN/The Animal Song
LENNY KRAVITZ/FY Away

JOEY MCINTYRE/Stay The Same
VENGABOYS/MWe Like To Party!
WHITNEY HOUSTONMearthreak Hotel
EMINEMMy Name Is

MATCHBOX 20/Back 2 Good
MEJAVAI ‘Bout The Money
OFFSPRING/Why Dont You Get...
JEWEL/Down So Long

JORDAN KNIGHT/Give 1t To You
1000 CLOWNS/(Not The) Greatest..
BLESSID UNION../Hey Leonardo...
BILLY CRAWFORD../Urgently In Love
ROCKELLMhen I'm Gone
B*WITCHED/Clest La Vie
CORRS/So Young

C NOTE/MWait Til | Get Home
FATBOY SLIMPraise You

www.americanradiohistorv.com
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CHR/RHYTHMIC TOP 50

APRIL 9, 1999

111

[ TOTALPLAYS ——————— TOTAL
W W W ™ ARTISTTITLE LABEL(S) ™ LW 2w W STATIONS/ADDS
v 1 1+ 1 TLC No Scrubs (LaFace/Arista) 3511 3565 3298 3121 54/0
s 3 2 2  TYRESE Sweet Lady (RCA) 2426 2506 2259 2105 52/0
2 2 3 3 WHITNEY HOUSTON Heartbreak Hotel (Arista) 2385 2393 2314 2364 50A
s s s @ GINUWINE What's So Different (550 Music/ERG) 1856 1817 1660 1574 4170
7 1 1o @ BUSTA RHYMES {/JANET What's It Gonna Be (Flektra/EEG) 1844 1481 1148 997 4972
v 2o n @ 112 Anywhere (Bad Boy/Arista) 1755 1361 866 463 415
4 4 4 MONICA Ange! Of Mine (Arista) 1580 1912 2011 2035 341
w 1w s @ BLACKSTREET {/JANET Girlfriend... (Li’ Man/Interscope) 1544 1525 1281 1124 4300
s 6 6 o LAURYN HILL Ex-Factor (Ruffhouse/Columbia) 1523 1660 1645 1671 3110
77 7 1w R.KELLY When A Woman's Fed Up (Jive) 1521 1560 1592 1581 431
& 8 9 1 JAY-ZY/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 1274 1482 1578 1581 310
2 15 1w @  MYAMy First Night With You (University/interscope) 1250 1209 1022 897 41
1 12 12 13 BRITNEY SPEARS ...Baby One More Time (Jive) 1083 1212 1194 1237 221
w24 16 () 98 DEGREES The Hardest Thing (Universal) 1064 1005 829 519 291
0 2 19 @ JESSE POWELL You (Silas/MCA) 991 893 739 641 312
2 19 23 (O FAITH EVANS {/PUFF DADDY All Night Long (Bad Boy/Arista) 913 868 915 878 290
10 9 15 17 MARIAH CAREY | Still Believe (Columbia) 886 1084 1296 1411 24/0
6 n 1 11 EMINEM My Name Is (Web/Aftermath/Interscope) 858 1121 1242 1587 33/0
— a3 (O BRANDY Almost Doesn't Count (Atiantic) 840 632 314 166 36/5
st 27 2z RAPHAEL SAADIQ {/Q-TIP Get Involved (HollywoodMotown) 831 833 767 585 31A
2 2 2 2z TRINA & TAMARA What'd You Come Here For? (Columbia) 826 871 860 699 29/0
s 23 1 22 VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 820 895 834 791 2110
% 25 22 € KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthless/Relativity) 808 806 784 730 28/0
19 1w 2 24 CHER Believe (Wamer Bros.) 808 878 924 923 210
2 16 17 25 DMXRuff Ryders Anthem (Def Jam/Mercury) 73 913 934 909 191
13 17 24 2  2PAC Changes (Amaru/Death Row/Interscope) 756 860 929 1151 2210
v 2 2 27  BRANDY Have You Ever? (Allantic) 123 760 784 1000 18/0
12 14 2 2 DRUHILL These Are The Times (University/Island) 716 873 1046 1153 1910
w9 % 3 € ERIC BENET {/FAITH EVANS Georgy Porgy (Warner Bros) 693 549 413 242 281
15 20 25 30  WILL SMITH Miami (Columbia) 679 843 886 1021 21/0
BREAKER @) JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority) 591 445 216 73 3172
BREAKER € N SYNC | Drive Myself Crazy (RCA) 5718 480 203 14 26/2
2 32 3t 3 ROOTS {/ERYKAH BADU You Got Me (MCA) 571 648 613 709 23/0
% 3 3 @ DJCLUE /DMX it's On (Roc-A-Felia/Def Jam/Mercury) 568 547 532 505 2812
BREAKER €D BLAQUE 808 (Track Masters/Columbia) 545 439 303 168 26/3
z 2 30 3% DEBORAH COX Nobody's Supposed To Be Here (Arista) 534 684 730 888 150
BREAKER @  KEITH SWEAT I'm Not Ready (Elektra/EEG) 519 443 318 188 2110
n % 2 s TLCSilly Ho (LaFace/Arista) 509 684 678 911 18/0
BrReaxer @  TRICK DADDY Nann Brother (Slip N’ Siide/Warlock) 506 458 343 325 20/5
1w % 32 4 OUTKAST Rosa Parks (LaFace/Arista) 4715 640 674 928 16/0
- s « @ TOTAL Sitting Home (Bad Boy/Arista) 467 437 320 189 20A
- — » @ SILKIf You (Lovin' Me) (Elektra/EEG) 460 315 168 162 231
@  NAS 1/PUFF DADDY Hate Me Now (Columbia) 420 235 113 30 2311
3 35 3 4  DIVINE One More Try (Pendulum/Red Ant) 416 517 523 433 1910
s 3 4 4  JUVENILE Ha! (Cash Money/Universal) 406 418 449 513 1410
@ DJ QUIK You'z A Ganxta (Profile/Arista) 383 219 156 145 193
@ RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 350 132 - o 18/8
@  SILKK THE SHOCKER /MYA Somebody... (No Limit/Priority) ~ 348 157 50 29 1977
a1 40 a4 4  JD/KEITH SWEAT & R.0.C. Going Home... (So So DetColumbia) 328 396 394 393 7
s 3 41 so  SHAMNICE When | Close My Eyes (LaFace/Arista) 302 353 430 519 131

BREAKERS:
JT MONEY
Who Dat (Tony Mercedes/Freeworld/Priority)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
591/146 32
N SYNC
| Drive Myself Crazy (RCA)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
578/98 26/2
BLAQUE
808 (Track Masters/Columbia)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
545/106 2613
KEITH SWEAT
I’'m Not Ready (Elektra/EEG)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
519/76 211 (37}
TRICK DADDY
Nann Brather (Stip N’ Slide/Warlock)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
506/48 205
MOST ADDED-
ARTIST TITLE LABEL(S) ADDS
. 702 Where My Girls At? (Motown) 29
FOXY BROWN GTOTAL | Can't (Violator/Def JamvRALMercury) 22
TQ Better Days (ClockWork/Epic) 15
NAS /PUFF DADDY Hate Me Now (Columbia) 1"

RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 8
SILKK THE SHOCKER {/MYA Somebody... (No Limit/Priority) 7
112 Anywhere (Bad Boy/Arista)

BRANDY Aimost Doesn’t Count (Atlantic)
TRICK DADDY Nann Brother (Slip N’ Slide/Warlock)  §
BILLIE She Wants You (Innocent/Virgin)

MOST INCREASED
ARTIST TITLE LABEL(S) PLA Ys lN}EZAAXLSE

112 Anywhere (Bad Boy/Arista) +394
BUSTA RHYMES f/JANET What's It... (Elektra/EEG)  +363

& oo

RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) +218
BRANDY Almost Doesn'’t Count (Atlantic) +208
702 Where My Girls At? (Motown) +195

SILKK THE SHOCKER {MYA Somebody... (No LimitPriority) +191
NAS f/PUFF DADDY Hate Me Now (Columbia) +185
JT MONEY Who Dat (Tony Mercedes Freewond Priorty) +146
SILK If You {Lovin' Me) (Elektra/EEG) +145
ERIC BENET t/FAITH EVANS Georgy Porgy (Wamer Bros,) +144

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MONIFAH Touch It (Uptown/Universal)

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
AALIYAH Are You That Somebody? (Atlantic)

NEXT Too Close (Arista)

DIVINE Lately (Pendulum/Red Ant)

BLACKSTREET & MYA f/MASE... Take Me... (Interscope)
LAURYN HILL Can't Take My Eyes Off... (Ruffhouse/Columbia)
NICOLE Make It Hot (Gold Mind/East West/EEG)

USHER You Make Me Wanna... (LaFace/Arista)

MONICA The First Night (Arista)

Broakers: Songs registering 500 plays or more for the first time. Buliets

This chart reflects airplay from March 29-April 4. Songs ranked by total plays. Highlighted songs indicate Breaker.
54 CHR/Rhythmic reporters. 53 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc.

ded to songs gaining plays over the previous weel. If two songs are
tied In number of plays, the song being played on more stations is placed
first. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appeers on R&R ONLINE.

sinGgLE & muLTirLE BANNERS
C - F

_ 2 COUNTRY 104.3}

Peak

105¢7,

Spokane's | Rock Alternative |

11929 DENTON DRIVE  DALLAS, TX 75234
TEL: 1-800-433-9843

FAX:1-800-433-9844

www.americanradiohistorv.com
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HIP-HOP TOP 20

= TOTAL PLAYS™T  1o7a

W TW  ARTIST TITLE LABEL(S) ™ LW STATIONSIADDS
i @ BUSTARHYMES FUANET What's [t Gonna Be (BektiaEG) 5031 4532 13572
2 2 ROOTS F/ERYKAH BADU You Got Me (MCA) 4190 4259 1100
s 3 EMINEM My Name Is (Web/Aftermathyinterscope) 2700 3031 1050
« @ KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthiess/Relativity) 2178 2159 98/
7 @ JTMONEY Who Dat (Tony M/Freeworid/Priority) 2074 1636 11373
5 ¢ TRICK DADDY Nann Brother (Sfip N’ Slide/Warlock) 1957 2063 876
s @ JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def Jam/Mercury) 1683 1480  83f2
s s JAY-ZF/AMIL AND JA Can | Get A... (Def Jam/RALMercury) 1599 1875 4510
s 9 HARLEMWORLD... | Really Like It (Af Out/So So DefColumbia) 1277 1390  58/8
13 O BC Why-O-Why (Red Ant) 1123 1010 48A
10 11 JUVENILE Ha! (Cash Money/Universal) 1054 1304 440
1« @ FOXYBROWN F/TOTAL | Can't (Violator/Def JanvRALMercury) 1052 896 91/22
12 13 2PAC Changes (Amarw/Death Row/Interscope) 952 1055 3200
— (O NAS F/PUFF DADDY Hate Me Now (Columbia) 949 262 93/78
1 15 DMX Ruff Ryders Anthem (Def JamyMercury) 891 1064 22A
15 ) REDMAN F/BUSTA RHYMES Da Goodness (Def Jam/Mercury) 890 879 610
— @ SILKK THE SHOCKER FMYA Somebody Like Me (No LimitPriority) 867 366  82/20
20 @ PETE ROCK Take Your Time (Loud) 852 714 5812
— O DJQUIK Youz A Ganxta (Profile/Arista) 834 442 686
17 20 DJCLUE F/DMX It's On (Roc-A-Fella/Def Jam/Mercury) 810 864 4472

This chart reflects airplay from March 29-April 4. Songs ranked by total plays. 54 CHR/Rhythmic reporters
and 88 Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually
extrapolated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

CHR/RHYTHMIC

BLACKMOON Two Tumtables And A Mic (Duck DownPriorty)

MAXWELL Fortunate (Rock Land/Interscope/Columbia)

Total Plays: 290, Total Stations: 17, Adds: 3

LAURYN HILL To Zion (Ruffhouse/Columbia)
Total Plays: 284, Total Stations: 12, Adds: 0

ROAD DAWGS Bouncin' (Noo TrybeNirgin)
Total Plays: 276, Total Stations: 12, Adds: 0

C NOTE Wait Till | Get Home (TransContinental/Epic)
Total Plays: 241, Total Stations: 14, Adds: 0

T.W.D.Y. Player's Holiday (Thump)
Total Plays: 228, Total Stations: 12, Adds: 1

CHEROKEE Ooh Wee Wee (RCA)
Total Plays: 210, Total Stations: 16, Adds: 2

DEBORAH COX It's Over Now (Arista)
Total Plays: 197, Total Stations: 16, Adds: 1

702 Where My Girls At? (Motown)
Total Plays: 195, Total Stations: 29, Adds: 29

Total Plays: 185, Total Stations: 13, Adds: 0

JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def Jam/Mercury)
Total Plays: 169, Total Stations: 5, Adds: 0

LINK | Don't Wanna See (Relativity)
Total Plays: 118, Total Stations: 12, Adds: 2

TANTO METRO & DEVONTE Everyone Falls In Love (Penthouse)
Total Plays: 113, Total Stations: 6, Adds: 0

SHAE JONES Bad Boy (Universal)
Total Plays: 99, Total Stations: 11, Adds: 2

FOXY BROWN F/TOTAL | Can't (Violator/Def Jam/RALMercury)
Total Plays: 63, Total Stations: 22, Adds: 22

TQ Better Days (ClockWork/Epic)
Total Plays: 18, Total Stations: 15, Adds: 15

Songs ranked by total plays

BUST N'OUT — Elektra/EEG rapper Busta Rhymes was Jammin' with the pimps at
WJMN/Boston, listening to the off-the-hook new single “What's It Gonna Be,” which fea-
tures Janet Jackson. After Busta finished buggin’ out, he snaped this flick with:(I-r)
Elektra's VP/Promotion Bill Pfordresher and Sr. VP/Promotion Greg Thompson, Busta,
WJMN/Boston PD Cadillac Jack and (front) APD/MD Danny Ocean.

DRU HILL

JUVENILE

You Are Everything (University/Island)

NAS f/PUFF DADDY

Apps ApriL 13

BACKSTREET BOYS § Want it That Way (Jive)
Follow Me Now (Cash Money/Universal)
Hate Me Now (Columbia)

SILKK THE SHOCKER f/MYA Somebody... (No Limit/Priority)

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albugquerque, NM
PD: Tany Manera
MD: Jackie James

27 SILKKTHE SHOCKER “Somebody™

24 DJ C G /DM
:DXV BROWN FTOTAL “Can't
Q
NAS F/PUFF DADDY “Hate”™

KYLZ/Alhuquerque, NM
OM/PD: M.C. Scrappy

MD: Robb Royale

5702 -Gy

VOXV BROWN F/TOTAL “Can't”
TQ “Bettor”

KQBT/Austin, TX

PD: Scooter B. Slevenx
B2 SHABCY FUANET
WY HOUSTON” Hearmreak"
13 BRTNEv SPekRo e
16 MONICA "Angel”
1 112 "Anywhere”
TLE ‘Bad”

KISV/Bakersfield, CA

PD: Bob Lewis
No Adds

KKXX/Bakersfield, CA
PD: Chris Squires
MD: Craig Marshall

10 BLAQUE "808"
10 JT MONEY Whe'

WBHJ/Birmingham, AL
PD: Mickey Johnson
APD/MD: Mary K:

)
6 M CROW F/TOQ SKORT “Drama’
§  JA RULE “Holla'
LINK “

;OXV BR(NNN F/TOTAL "Cant”

WJMN/Boston, MA
PO: Cadillac Jack McCartney
APD/MD: Danny Dcean

FOXY BROWN F/TOTAL “Cant™
DEBORAH COX "Over”

wl&

WBBM/Chicago, IL
PD: Todd Cavanah

MD: Erik Bradley

5 TLC “Unpretty”

KZFM/Corpus Christi, TX
PD: Ed Ocanas

MD Danny B. Jammin’
RICKY MARTIN "Livin™
R KELLY “Woman's"
SHANIA TWAIN “impress
8 wnc ED “Ces
TQ “Bet
112 Anywnm
CHERDKEE “Oon”

KRBV/Dallas, TX
OM: Laura Bray

PD: Carmy Ferreri

30 NASTYBOY KLICK "Perfect”™

MX “Ruf
21 TRICK DADDY “Nann”

WBTT/Dayton, OH

PD: Sandy Collins

68 BACKSTREET BOYS “Want"
BAANDY “Goesn't”
112 “Anywhere”
702 “Giris

KQKS/Denver, CO
PO: Cat Collins

MO: Harrison Wood
NAS F/PUFF DADDY “Hate”

KPRR/EI Paso, TX
OM: John Candelaria

POMD: Viclor Slan
17 BLAGU
9 BUSTA RHYMES FLJANET "What's

SILKK THE SHOCKEF( “Somebady”

N SYNC "Drivi
CHEROKEE Ouh

KBOS/Fresno, CA
PO: E. Curtis Johnson

MD: Travis Loughran
NAS F/PUFF DADOY "Hate™

KKPW/Fresno, CA
DM/PD: Greg Mack
APD: R.J. Lapes
MD: DJ Jass
56 702 "
Foxv Shown FrroTaL “Gan't’
1& NAS FPUFF DADDY “Hate”
7 BICKY MARTIN “Lian”

WSNX/Grand Rapids, Mi

PO: Todd Michaels

APD/MD: Keith Curry
17 BILLIE “Wans™

WJMH/Greenshoro, NC
OM/PO: Brian Douglas

MO: Mary Kay

46 LOST BOYZ "Hike”

19 KEITH MURRAY “Somebooy’

18 JARULE “Holl2"

KiKiHonolulu, Hi

PD: Alan Dda

MD James Coles

FOXY BROWN "H

BUSTA ARVMES HIANET “Wha's
RICKY MARTIN “Livin’*

702 “Gils”

Y Semter

KXMEMonolulu, HI
PD/MD: Jamie Hyatt

2

37 SILKK THE SHOCKER “Somebody’

34 112 “Anywhere"

KBXXMouston, TX
PD: Rob Scorpio

MD: Kashawn Pawell
10 SILX i

702 “Grls™
FOXY BROWN F/TOTAL "Can't™
WHHH/Indianapolis, IN

PD: Scott Wheeler
MD: Carl Frye

|6 SILKK THE SHOCKEF\ ~Somebody™

DADD
SHAE JONES “Bad”

WJBT/Jacksonville, FL
PD: Dave Wynter

MD: Tiffany Green

20 JUVENILE “Back”

13 SHANICE “Close

1 suxmnf SHOCKER: Somehqdy
NTE MOORE “Char

0 G s
FOXY BROWN F/TOTAL "Can't”

KLUC/Las Vegas, NV
PD: Cat Thomas

MO: Melisa Sletas
702 "Girls”

KPWR/Los Angeles, CA
PD: Mike Tierney

APD: Damion Young

MD: E-Man

26 NAS F/PUFFDADDV “Hate”
10 TASH “Ben

KXHTIMemphls ™N
OM: Chris Taylor

PD: Lee Cagl_e

16 JOVENLE ek

14 BLAQUE "808”
702 “Girls’

KHTN/Merced, CA

P[)' Rene Roberts
FOXY anown FITOTAL “Can't’

—ww

70 *

MAXWELL “Fortunate”
RS FPUFE DADDY “ate”
STEVIE 8 "Leave”
WPOW/Miami, FL
PD: Kid Curry

MD: Eddie Mix

APD: Tony The Tiger

26 98 DEGREES “Hardest”

FOXY BROWN F/TOTAL “Cant”
702 “Girts”

KDON/Monterey, CA
PD: Dan Watson
MD: Mark Garcia

702 “Girls™
SILKK THE SHOCKER “Somebody™

WKTU/New York, NY
PD: Frankie Blue

APD/MD: Andy Shane
BRANDY “Doesn't”

WQHT/New York, NY
PD: Tracy Cloherty
MD: Sean Taylor

28 DRU HILL "Evervting”
10 RAHZEL "

WNVZ/NOrllJIk VA
PD: Don Landan

MD: Jay West

7 ACKY MARTIN L
& BRANDY “Doesn™
T ML Money”

KCAQ/Oxnard, CA

PD: Dan Garite

MD: Corn Dag

10 MAXWELL “Fonunate”

5 §UX}‘BBR0!VN F/TOTAL "Can "
efter’

702 “Girls’

KPSI/Palm Springs, CA

OM/PD: Mike Keane
13 BRANDY " Doesa't”

FOXY BRB"WN E/TUTAL “Can't”
KKFR/Phoenix, AZ
PO: Bruce St. James
APD: Krazy Kid Stevenz

No Adds
WWKX/Providence, Ri
PD: Jerry McKenna
MO: Paul Nelson
11 FOXY BROWN FTOTAL “Cant
2 702"

TRICK DADDV Nann”
KWNZ/MReno, NV

PO/MD: 8ill Shakespeare
22 702 “Girs”
RICKY MARTIN “Liwn
LINK “Wanna™
BILLIE “Wants™

KGGI/Riverside, CA
PD: Mark Feather

APD/MD: Jesse Duran

17 LAURN L - Dec”

1 STEVIE 8 “Leave”

1 ERC amh TRATH “Georgy®

WMAX/Rdchester, NY
PD: Erick Anderson

APD: Patrick Castania
BRANDY “Ooesn't”

KBMB/Sacramento, CA

PO/MD: Ibrahim “Ebso” Jamile

8 NAS F/PUFF DADDY “Hate™

4 FOXY BROWN F/TOTAL "Can't’
10 "Bener”

702
DONELL JDNES “Shorty™

KSFM/Sacramento, CA
PD: Bob West
MD: John E Cage

JESSE POWELL "You™

TRICK DADDY "Nann*
W0OCQ/Salisbury, MD
PD: Woakie

MD: Gizmo
MAXWELL Fcr\unale
DONELL JONES
Foxv snowm muw Cant

BILLIE "Wan
JORDAN KNIGHT “Grve'
702 "Girls’

KTFM/San Antonio, TX
PD: Clitt Tredway
MD: Steve Chavez

70 “Better”

702 "Girls"

FOXY BROWN F/TOTAL "Can't”
XHTZ/San Diego, CA
OM/PD: Lisa Vazquez
MD Dale Solivan

702 Glrls

FOXY SROWN FITOTAL “Can't"
NAS F/PUFF DACDY “Hate™
TQ “Berer”

|

KMEL/San Francisco, CA
PD: Joey Arbagey

MD: Gienn Aure
No Adds

KYLD/San Francisco, CA
PD: Michael Martin
APD/MD Jazzy Jim Archer

Gl
JUVEBMLE “Faollow”
FOXY BROWN F/TOTAL “Can't"

DMX
RAPHAEL SMDKO/Q -TIP “invalved”
NAS F/PUFF DADDY ~Hate’

KWWV/San Luis Ohispo, CA
PD: Jammer
MD: Tommy Delrio
27 N SYNC "Drve
8 DJ QUIK "Ganda™
702 “Girts”
TQ "Berter”

KUBE/Seattle, WA
PD: Eric Powers
MO: Julie Pilat
FOXY BROWN F/TOTAL Can't”
JT MONEY “Who™
KWIN/Stockton, CA

MD: Pretty Boy Duma
NAS F/PUFF DADDY
FOXY BROWN F/TUTAL Canl
TQ Betlel

B ves o
BILLIE “Wants™
WLLD/Tampa, FL

PD: Dave Ferguson

MD: Drlando
32 NAS F/PUFF DADDY “Mate™
702 “Girls™

KOHT/Tucson, AZ

PO: Paco Jacobo

APD/MD: Fred Rico
) QUIK *Ganxta”

702 “Girts™
B F%)(Y HROWN F/TOTAL “Can't”
T

WOWZ/Utica, NY

Interim PD/MD' Suzy Garcia
702 "Girls”
0y BROWN FITOTAL “Can'
JESSE POWELL ™
RICKY MARTIN * me
JANA “Baby”

WPGC/Washington, DC
PD: Jay Stevens

APO/MD: Maunce Devoe
32 TYRESE
13 DEBORM cox “Fnends”

HJ TR!CKDADDY “Nann™
7 DJ CLUE FDMX "On”

KDGS/MWichita, KS
PD: Steve Dorrelt
APD: Ricardo Cherry

MD: A.J. Jones
g 702 "Girls*

~a&

SILKK THE SHOCKER ~ "Somebody™
FOXY BHOWN FTOTAL "CanT"
S8R Bty

RICKY MARTIN “Lwin™

54 Total Reporters
54 Current Reporters
53 Current Playlists

Reported Frozen Playlist (1):
WERGQ/Baltimore, MD

Moves from CHR/Rhythmic to
CHR/Pop (1):
WDRQ/Detroit, Ml

www americanradiohistorv com
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CHR/RHYTHMIC PLAYLISTS

FIND COMPLETE PLAYLISTS FORALL CHRARHYTHMIC REPORTERS ON R&R ONLINE

&

April9, 1999 R&R*® 113

MARKET &1 MARKET #1 MARKET ez BARKET ¥ MARKET +4
WKTUNew York WOHT/New York KPWR/Los Angeles 96 WBBM/Chizago KMELJAMS KMEL/San Francisco
Chancellor Emmis Emmis infinity e e ot Chancellor
- {201} 420-3700 (212) 229-9797 (818) 953-4200 CHiCAGO (312) 944-6000 (415) 538-1061
Blue/Shane Cloherty/Taytor Tierney/Young/E-Man Cavanah/Bradiey Arbagey/Aure
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W ZW W TW IW W W TW IW W W TW IW W W TW
47 55 57 69 BRITNEY SPEARS/. Baby One Mose. . 42 41 41 43 Jav-Zuigga Who Jigga What 78 80 72 69 DJ QUIKYouz A Ganxta 71 42 54 82 DEBORAH COXNobody's Supposed 21 39 39 60 BUSTA RHYMES F/JANETWnat's It Gonna Be
73 65 70 68 DEBORAH COXNohody's Supposed. . 29 33 42 43 REDMAN F/BUSTA. /Da Goadness 76 76 67 66 0J CLUE FDMXIts On 81 82 84 81 TLCMo Scrubs 60 64 44 57 TLCMNo Scrubs
73 69 53 54 CHER/Belizve 32 39 39 43 TOTAUSting Home 50 40 45 52 TLCMNo Scrubs 78 78 80 81 WHITNEY HOUSTON/Heartbreak Hotel 36 48 55 51 TYRESE/Sweet Lady
50 50 47 53 RAZOR & GUIDO/Do it Again 42 41 43 42 R KELLY/Did You Ever Think 74 74 72 51 DMXRuff Ryders Anthem 74 64 60 73 R KELLY K MURRAY/Home Alcne 55 46 51 49 R KELLY/When A Woman’s..
29 29 41 50 TLCNo Scrubs 35 42 43 42 TLOMo Scrubs 34 42 32 48 MARIAH CAREY/I Stil Beieve 31 49 74 70 TYRESE/Sweet Lady 21 19 32 47 LAURYN HILL/To Zion
- - 20 47 RICKY MARTINLm' L2 Vida Loca 42 43 42 42 DJ CLUERuff Ryders Anthem 33 35 35 45 DMXSippn’ 36 62 49 61 MONICA’Ange! Of Mine 47 40 45 46 FAITH EVANS JAI Nght Long
47 43 45 45 WILL SMITHMiami 39 28 32 42 FAITH EVANS /Al Night Long 72 69 66 40 WHITNEY HOUSTON/Heartbreak Hotel 39 47 64 48 SHANICEWhen | Close My Eyes 54 44 46 45 WHITNEY HOUSTON/Heartbreak Hotel
60 52 49 43 STARS ON 54/t You Could Read. 26 32 44 41 BUSTA RHYMES FAJANET/Whats It Gonna Be 5 38 37 37 RAPHAEL SAADIQ/Q-TIP/Get Involved 12 15 24 A7 BUSTA RHYMES FAJANETAVhatS It Gonna Be 55 47 54 45 LAURYN HILUEx-Factor
23 25 30 42 MONICAAnge! Of Mine - - 10 41 MISSY ELLIOTT/She's A Bitch 36 41 40 36 TYRESE/Sweet Lady - 35 65 45 LAURYN HILL/Can't Take My.. 21 43 47 44 BLACKSTREET FAJANET/Gyrifnend/Boytrend
40 44 38 37 CYNTHIA | Had The Chance 12 27 27 39 ERIC BENET F/FAITH /Georgy Porgy 48 67 68 35 LAURYN HILLEx-Factor 46 42 53 43 VENGABOYSMWe Like To Party’ 41 42 48 44 GINUWINEAWnats So Different
29 35 34 36 JOEY MCINTYRE/Stay The Same - 21 39 38 NAS F/PUFF DADDY/Hate Me Now 38 35 46 33 GINUWINEMWhats So Different 54 57 28 42 CHER/Beleve 27 20 36 38 KELLY PRICE/Secret Love
- - 27 35 CHER/Streng Enough 42 38 28 31 R KELLYWhen A Woman's 50 45 47 31 JD FKEITH SWEAT. /Going Home With Me 21 34 32 41 98 DEGREES/The Hardest Thing - 16 33 36 112Anywhere
47 36 32 34 VERONICA/Release Me 29 29 30 31 LAURYN HILL/Ex-Factor 5 39 39 29 NASMNAS Is Like 66 21 39 33 TLCASiy Ho 34 46 49 36 RODTS FERYKAH BADU~You Got Me
40 36 34 33 ELVIS CRESPO/Suavemente 42 43 41 30 TYRESE/Sweet Lady 41 35 35 27 KRAYZIE BONE/Thug Mentality - - 17 33 RICKY MARTINLvn La Vida Loca 18 25 33 32 TRICK DADDY/Nann Brother
38 37 49 32 BACKSTREET BOYS/ANl | Have To Give 38 36 27 30 112Anywnere 48 44 7 27 TGSy He 20 13 14 32 SARAH MCLACHLAN/Angel 30 26 32 31 OUTKAST/Oa Ant Of
68 57 51 27 VENGABOYSMWe Like To Party! 43 42 40 30 ROOTS MERYKAH BADU/You Got Me 30 29 29 26 JAY-Z AMIL AND JA‘Can I Gel A 35 20 33 31 LAURYN HILL/Ex-Factor - - 15 3p TOTALStting Home
22 15 15 19 BRANDY/Have You Ever? 31 21 30 29 WHITNEY HOUSTON/Heartbreak Hotel - - - 26 R KELLYMWhen A Womans 34 52 46 30 BRITNEY SPEARS/.. Baby One More 30 32 30 28 DJCLUE FDMX/ts On
34 32 29 18 N SYNC/God ) A Lite. - - 27728 RAPHAEL SAADICVQ-TIP/Get Invoived - 26 NAS F/PUFF DADDY/Hate Me Now 33 31 33 30 R KELLYMWhen A Womans 31 30 23 26 JAY-Z FAMIL AND JA/Can | Get A
15 18 11 17 HANNAYcu Onty Have To 43 36 21 26 JUVENILEHa' - - 29 25 BUSTA RHYMES FAANETMhats It Gonna Be - 11 26 25 BRANDY Aimost Doesn't Count 16 24 26 24 MAXWELL/fFortunate
20 14 13 16 REINAFind Another Woman 26 26 23 26 JESSE POWELUYou 46 27 43 22 BAD AZZ F/SNOOP DOGG/We Be Puttin It 25 21 20 22 BLACKSTREET F/JANET/Girlimend/Boyinend 12 5 5 18 MARIAH CAREY/ Stil Believe
15 14 14 16 ROCKELLWhen I'm Gone - - - 25 DRU HILLNou Are Everything - 10 17 22 11YAnywhere 18 27 16 20 JOEY MCINTYRE/Stay The Same - - 22 14 DMXShppn
8 16 14 15 98 DEGREES/The Hardest Thing - - 14 25 TRINA & TAMARAWhat'd You Come 27 40 27 21 2PAC/Changes 44 57 58 18 JAY-Z FAMIL AND JA/Gan | Get A - - - 12 TWD.Y/Players Holiday
19 20 19 15 N SYNG/Bann' Up My Heart 11 26 25 25 MAXWELL/Fortunate 26 46 22 21 DJ QUK #2ND It /Hand N Hand - 5 15 14 N SYNC/ Dnve Myself Crazy 10 5 7 10 SHANICEWhen | Close My Eyes
19 19 19 15 ROCKELL F/COLLAGE/Cant We Try 11 25 23 24 DEBORAH COXIts Over Now 18 20 16 21 EMINEMMy Name Is - 14 24 10 MADONNAMNothing Realy - - 7 9 ERICBENET FFAITH /Georgy Porgy
9 9 9 14 CHARLOTTESkin 29 25 27 23 BLACKSTREET F/JANET/Girfnend/Boytrend 10 15 40 16 FAT JOE #/BIG /Bet Ya Man Can't - 310 10 MYAMy First Night 6 5 11 g JESSE POWELL/You
14 17 15 14 REACT/Lers Go Al The Way 30 38 34 18 JARULEHolia Hoila 30 39 23 15 OQUTKAST/Da Art Of - 4 8 9 KEITH SWEAT/Im Not Ready - - 5 7 KEITH SWEAT/'m Not Ready
7 7 5 13 WHITNEY HOUSTON/At's Not Right - 19 16 17 COOL BREEZEMatch For The Hook 40 20 15 15 ROAD DAWGSBouncin® 13 16 10 8 EMINEMMy Name Is - - 5 6 CHEROKEE/Ooh Wee Wee
10 10 11 1t TAMPERER FAMAYAFeel It 20 19 16 17 REDMAN/Let Da Monkey Qut 10 10 15 10 FAITH EVANS JAIl Night Long - - - 5 TLC/Unpretty 16 15 11§ DJQUIKNouz A Ganxta
12 11 12 11 NEXT/Too Close 21 21 15 16 NAS/NAS IS Like 10 10 10 10 TIMBALAND F/JAY-Z/Lobster & Scrimp - - - 5 NASF/PUFF DADDY/Hate Me Now
6 11 12 10 C NOTEWat Tl | Get Home 19 15 16 16 DMXShppin - - - 10 TASH/Bermuda Trangle - 5 5 5 JTMONEYMWho Dat
- - 5 7 °NSYNC/ Drve Mysetf Crazy - - 12 16 JAY-ZMore Money. More . 5 5 8 5 RAPHAEL SAACIQ/Q-TIP/Get Involved
15 5 8 5 MADONNAMNothing Really . 35 28 18 15 EMINEMMy Name Is 5 6 6 5 3RD STOREE/f Ever
5 7 8 5 BETTE MIDLERA'm Beautrtul 27 28 16 11 JAY-Z FOMXMoney Cash Hoes - 5 5 5 MYAMy Fist Night.
6 6 5 5 TAMPERER FMAYA/IT You Buy This - - - 10 RAHZELAN | Know - - 5 5 BRANDY/AImost Doesn't Count
5 5 5 5 WHITNEY HOUSTON/Heartbreak Hotel
- - - - BRANDY/AImost Doesn't Count
MARKET &4 MARKET £7 MARKET £ MARKET 29 MARKET #10
» §79m
KYLD/San Francisco HOT 100 KRBV/Dalltas WJMN/Boston w WPGC/Washington .' — ’ KBXX/Houston
Chancellor Infimty Chancellor 5.5 FMm Infinity W Ciear Channel
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Who’s Got The Key?

[J WALR-FM/Atlanta gives away the house

Innovative promotions and marketing opportunities are of-
ten areas where an extra effort can mean the difference between
success and failure in today’s competitive marketplace.

Each week we receive an assort-
ment of promotions from any num-
ber of radio sta- i
tions in the Ur-
ban and Urban
AC  formats.
Well, this one I
Just had to share
with you, be-
cause it’s what
we all should be °
doing for our lis-
teners when and
if we can. It’s
really about cre-
ative thinking —
not just the idea, but how to get
what you want for the listeners,
your radio station and for your cli-
ents. In other words, it’s a win-win
for everybody concerned. And the
folks at WALR-FM/Atlanta have hit
the mother lode with their “KISS
104.7 Wants to Change Your Life”
promotion.

Life-Changing Radio

Urban AC KISS 104.7 has just
launched the hottest listener pro-
motion the Atlanta market has seen
in years. One lucky listener will re-
ceive a five-bedroom, three-bath
home located in Stone Mountain,
De Kalb County. an Atlanta suburb.
Plenty of radio stations have given
away homes before. What makes
this contest different? The house is
only the beginning. The winner
also gets a brand-new Ford Explor-
er, new furniture for the house and
a year's worth of groceries. Mom
and Dad get a luxury vacation to
Jamaica, and when they get back,
the entire family gets to go on va-
cation to Orlando, Florida as part
of the grand prize package. That’s
what makes it different.

Carla Griffin

Cavalcade Of Prizes

WALR Promotions & Marketing
Director Carla Griffin answered some
of my questions about this unique and
interesting giveaway. “Eastland Homes
participates by providing the house,”
she explained. “Ingles Grocery Stores
is supplying a year’s worth of grocer-
ies. It breaks down to $100 per week.
Banner Ford in Decatur, Georgia is
giving away the Explorer, and the win-
ner gets to choose the color. Then

Champion Newspaper will give the -

winning couple or per-

High-Profile Tag-Alongs

Griffin continued, “The Champi-
on Newspaper is the county news-
paper in the area where the prize
home is actually built. A lot of fo-
cus is on DeKalb County because of
this promotion, and the county has
really gotten involved. A senator,
the mayor of Stone Mountain and
other community leaders are really
excited that we’re bringing this
much attention to the county, so
we’re allowing them to tag along
with our promotion just to hype
how great it is to live in DeKalb
County. The newspaper decided to
get involved as a sponsor so that

sons the luxury vacation
to Jamaica.”

I asked Griffin who
came up with this idea
and what the motivation
was. “l came up with
it,” she said. “I've been
wanting to do this for a
long time. We needed a
spring promotion. This
is the most listener-driven
promotion the Atlanta
market has seen in a B

long time. I've noticed S 4L
that we can,agtually g
change people’s lives by :

just giving them a tick- Mmﬁgws

et to a gospel concert or
giving them the oppor-
tunity to do something
they’ve never had an op-
portunity to do. So I de-
cided to come up with a
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promotion where I

would really make a dif-

ference in someone’s life — in their
living arrangements, the car they
drive and everything overall. And the
promotion needed to be listener-
driven. so that we could get the num-
bers up, because I always wanted a
promotion where you have to listen
to win. This was perfect.”

oy,

PLL TAKE 50% — While in Philly promoting his new CD, 100% Ginuwine,
Epic/550 recording artist Ginuwine (1) stopped by Tower Records to sign
copies of his CD for more than 500 fans. In an effort to avoid finger cramps,
Ginuwine takes a break from signing discs to pose for a pic with Epic Mid-
Atlantic Region Promotion Manager Kathy Powell and WPHI/Philadelphia
afternoon guy Bobby Holiday.

they could get some on-air aware-
ness and come out on our location.
They're giving away the trip to Ja-
maica for Mom and Dad.”

So how does the lucky listener
win the house, the furniture, the
groceries, the truck and the two
trips? “All they have to do is come
out and register to win, put their
name in the hat, and listen Monday
through Friday to see if their name
is called. If they become a finalist
[there will be 104 or more], they
get a key on May 22. We'll then
call out their names, and the per-
son with the first key that opens the
door to the house wins i