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MAKE ‘NEW POSITIONING’
WORK FOR YOUR STATION!

E

Marketing guru/author Jack Trout counts
AT&T, IBM, Lotus, Merck, Southwest
Airlines, and Warner-Lambert among
his clients. In this first half of a two-part
interview, Trout talks about simplification,
creating a unique niche, the emotional

factors involved in marketing, using
research correctly, and the “law of
exclusivity.”

Page 20

From digital workstations to computer
control systems, R&R’s 1996 Digital
Guide spotlights the latest in radio station
technology. Plus, R&R’s format editors
focus on such topical high-tech topics as
new call screening equipment, adding

sizzle to your station’s web site, and
Begins P
| PEOPLE IN THE NE!

* Sam Milkman now WXRK/NY Op

Lee Davis appointed Regional VP
for WiBF/Philly & WDRE
& WMRW/Long Island

* Al Mavers becomes WJR/Detroit

* Bonnie Buck appointed
WMAQ/Chicago News Dir.

¢ Lea Pisacane now Atlantic
VP/Rock Promo

CHR/POP

* ALANIS MORISSETTE Ironic (Maverick/Reprise)

CHR/RHYTHMIC

 MARIAH CAREY Always Be My Baby (Columbia/CRG)

URBAN

* MARIAR CAREY Always Be My Baby (Columbia/CRG) F

URBAN AC
 JOE All The Things (Your Man Won't Do) (/slan

COUNTRY
o NEAL MCCOY You Gotta Lave That (Atfantic)
NAC

. VIBRAPHONIC Can't Get Enough (Hollywood)

HOT AC

o CELINE OION Because You Loved Me (550 Music)

AL

o CELINE DION Because You Loved Me (550 Music)

ACTIVE ROCK

* STONE TEMPLE PILOTS Big Bang Baby (Atfantic)

ROCK
o SPACEHOG In The Meantime (HiFi/Sire/EEG)

ALTERNATIVE
* DASIS Champagne Supernova (Epic)

ADULT ALTERNATIVE

» 00G'S EYE VIEW Everything Falls Apart (Columbia/CRG)

more.
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Callahan Named To Preside
Over Cap Cities/ABC Radio

Veteran Capital Cities’/ABC
exec Bob Callahan has been
tapped as President of the com-
pany’s radio division. He had
been President of ABC Radio
Networks, but he’H now

cial dimension to any job he tack-
les, and it will be a lot of fun to
work with him in expanding our
radio franchise.”

Iger said the Cap Cities/ABC
radio division — which

oversee all of the Cap
Cities/ABC radio opera-
tions, including its radio
stations. He succeeds
Jim Arcara, who is re-
tiring.
“Bob has spearheaded
a period of unprecedent-
ed growth for the radio
networks during his five
and a half years as Pres-
ident,” observed Cap
Cities/ABC Inc. President Bob
Iger. “He has led an aggressive
expansion based on innovative
business strategies and creative
programming. He has also built
a very strong management team.
“The ABC Radio Networks are
No. 1 in the world by any mea-
sure — ratings, revenues, and
profits — and Bob and his team
are responsible for that. His en-
ergy and enthusiasm bring a spe-

Callahan

includes 10 FMs, 11
AMs, and the news and
24-hour networks — re-
ported record revenues,
profits, and listenership
last year.

Callahan stated, “Radio
is a great business with
terrific momentum.
These are exciting times
and we intend to grow
our radio franchises sig-
nificantly. Capital Cities/ABC
and Disney, our new parent com-
pany, are committed to the enter-
tainment and information busi-
ness, and they want to see creative
product and sohd returns.

“We have exciting new ven-
tures in the wings for our radio
networks’ growth. Our own sta-
tions are typically No. 1 in their
formats because we have excel-

CALLAHAN/See Page 12
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Listener Preferences For
Fewer Stopsets Waning

Music radio’s trend toward longer stopsets in the "90s might be
reaching a point of diminishing returns, if you put your faith in the
results of a Paragon Research survey of 403 radio listeners.

Paragon reprised a survey it conducted nearly five years ago that
gauged the tolerance of non-music elements on the radio. The respon-
dents ranged from 18 to 64 years old and all listened to radio at least
one hour a day.

Their attitudes toward one particular element — the number and
structure of commercial stopsets — changed notably in five years.
Their preferences:

) 1991 1996
Longer music sets; less frequent
but longer spot breaks 70%. 52%
Shorter music sets; more frequent
and shorter spot breaks 30% 45%

It should be noted that music stations currently are more inclined to
run just two stopsets per hour than they were five years ago.

Listeners were also asked which (and to what degree) non-music
elements would drive them away:

Always  Sometimes  Never
DJ chatter following music? 14% 64% 22%
Commercials? 21% 54% 24%
News/other features? 5% 46 % 49%

The result? Listeners’ attitudes toward non-music elements haven’t
changed much between 1991 and 1996: About 78% *sometimes” or
“always” tune away when they hear DJ chatter, while 75% do so with
commercials. Only 51% are likely to be driven away with news or a

PARAGON/See Page 23

= PINK FLOYD

N2 FOX92:5.

WOFX’s Colorful, Cutting-Edge Campaign

F ans of “The Andy Griffith Show” — or veteran English rock groups named
after two obscure American bluesmen — will doubilessly appreci-
ate this hair-raising sample of Classic Rock WOFX/Cincy’s new out-
door campaign. You can check out the others by accessing R&R's web
site at http://www.rronline.com.

e

annual survey of U.S. music
consumers.

Rock once again led
the major music genres
— accounting for 33.5% of
records sold last year —
with country claiming 16.7%,
urban contemporary 11.3%,

GOSPEL
3.1%

RAP
6.7%

Rap Sales Bow To Urban As Market Ages

Sales of urban contemporary
records rose while rap records
fell in 1995, according tc the RIAA’s

BY ENRE Exec. Editor/ -
JAZZ ch.Agis G =, PD of CBS [
e Radio’s all-

CBS Marks Mason
For WINS PD Post

ESPN Radio Network GM
Mark Mason has been named-

News WINS/
New York, ef-
fective April
22. He suc-
ceeds Steve |
Swenson, who

pop 10.1%, and rap 6.7%. Aithough
the pecking order carried over from
1994, there were significant shifts:
Urban contemporary gained 1.7
percentage points, while rock’s
market share fell 1.6 points. After
slipping 2.4 points from 93 to '94,
country rebounded last year e

by 0.4%. s L s 10 T .
But the most notable trend 3 16.9% U% 15-19
may be rap’s pummetof 1.2 7.9% T 17.1%

points from the previous year

— significant considering its smali
slice of the pie. Rap declined three
of the four years since the RIAA
began recognizing it in 1991. (At

RIAA/See Page 23

20-24
15.3%

Source: RIAA

___________uavw americantadiohictar . com

exited WINS
last month to-
become VP/
GM of all-
News WTOP/Washington
(R&R 3/8).

According to WINS VP/GM
Scott Heyman, Mason’s lack of
all-News experience was no prob-
lem. “Idon’t think there’s a lot of
difference between programming
News, Talk, or Sports. When you
make a list of the top New York
foreground radio programmers,
Mark is at the top of that list. I'm
{also] intrigued by Mark’s mar-
keting and promotion skills. He

MASON/See Page 23
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“A PERFECT FEMALE RECORD KZHT
o hmpnsa i KSFM
WILL BE AN ACROSS-THE-BOARD SMASH!” KUBE

-MICHAEL MARTIN, KYLD

“A |-LISTEN RECORD!
GREAT FOR ANY STATION!”
-JOEY ARBAGEY, KMEL

produced by
N arada Michael Walden.
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Daws Named Jarad
Regional VP For
Philly, Long Island
® Also now WDRE GM

Lee Davis — most recently GSM
at WFAN/New York — has returned
to Jarad Broadcasting as Regional
VP for WIBF/Philadelphia and Al-
ternative simulcast WDRE-FM &
WMRW-FM/Long Island. He’ll
also serve as WDRE’s GM.

“I’'mexcited about welcoming Lee
back to our company,” said Jarad
President/owner Ronald Morey.
“Hiring Lee Davis sends a message
to both the advertising and broad-
cast communities that we are com-
mitted to growth and set standards
for ourselves and our clients.”

Davis, who will assume his new
duties on April 15, began his career
in 1988 as a WDRE AE.

camewr

Buck Becomes ND
At WMAQ/Chicago

Bonnie Buck has been promoted
to the long-vacant News Director
slot at all-News WMAQ-AM/Chi-
cago. She has been the station’s
morning drive editor since last year.

"MAQ OM Chris Witting told
R&R, “We found that the best per-
son for the job was working in our
own newsroom. Bonnie is a terrific
journalist and individual, and she
brings a great deal of energy and
excitement to the news department.”

Buck added, “I had a vision of
where the station could go, and [
plan on creating a hip-sounding
News radio station. That’s what we
do with the morning show, and I
think that’s why I’'m News Direc-
tor. You're really going to see our
ratings go up over the next year, and
[ think stations across the country
will be copying us.”

BUCK/See Page 23

Show Us Your
Billboards!

&R is preparing its annual

“Marketing & Promotion
Guide.” One of the more popular
sections in this special publication
is the showcase of visual campaigns
used by radio during the spring.

If you have an eye-popping bill-
board campaign, web site, new
logo, TV spot, bumper sticker, or
other marketing tool you'd like to
share with the rest of the industry,
please send color artwork to Ron
Rodrigues, Managing Editor, Ra-
dio & Records, 10100 Santa Mon-
ica Blvd., Fifth Floor, Los Angeles,
CA 90067.

But please ... do it soon! The
deadline is April 19.

HOW TO REACH UUS RaDIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:
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' ABC Marks Twain Visit

Shania Twain signs a “wall of fame” panel for (I-r) ABC Radio Networks
Sr. VP/Programming Robert Hall and Manager/Country Programming Op-
erations Mark Edwards following an interview at the company’s Dallas
studios.

Milkman Appointed Ops. Dir. At WXRK

WHTZ (Z100)/New York Asst. PD Sam Milkman has been named
Operations Director at crosstown Infinity Broadcasting Alternative
WXRK.

“I was impressed with Sam the minute I met him,” WXRK VP/GM Tom
Chiusano commented. “He’s a terrific addition to the management team
of the station.”

Milkman added, “It’s an opportunity of a lifetime to be working with the
‘New 92.3 K-Rock’ team. I'm excited about helping to build something as
compelling after 10am as Howard Stern is in the morning.”

Milkman worked at WHTZ since 1992. Prior to that, he was Asst. PD at
WEGX/Philadelphia (now WJJZ).

Mayers Exits "RKO For WJR PD Slot

WRKO-AM/Boston PD Al Mayers has been appointed PD of Capital
Cities/ABC News/Talk WJR-AM/Detroit, effective April 22. He succeeds
Skip Essick, who is now GM at WOOD-AM & FM/Grand Rapids.

“The impetus for the move was simply the opportunity to work at a great
radio station,” Mayers told R&R. “WRKO’s primary focus is talk. WJR
has a much broader responsibility; it has a significant news presence, yet
the personalities are also an extremely important part of the station.”

WIR GM Mike Fezzey said he was anxious for Mayers’s arrival. “Al
comes to us very highly recommended. His track record speaks for itself.”

Mayers has been PD at WRKO since August 1994. He spent more than a
decade at WHDH/Boston (now WEEI), where he held a variety of pro-

MAYERS/See Page 23

Pisacane Now Atlantic VP/Rock Promo

Lea Pisacane has been el-
evated from Director/Na-
tional Album Promotion to §
VP/Rock Promotion for At-
lantic Records.

“Lea’s boundless enthusi-
asm, intelligence, and su-
perhuman energy have
made her an invaluable
member of our promotion
department.” says Exec. [}
VP/Promotion Andrea Ga- :
nis. “It is my pleasure to  Pisacane

7| congratulate her on this
B! much-deserved promo-
{ tion.”
Pisacane joined Atlantic’s
album promotion staff in
1988, rising to Manager
and then Associate Direc-
| tor/Album Promotion;
| she’s held her most recent
post since 1992. Prior to
Atlantic, she was a market-
ing specialist at Merrill
Lynch for 10 years.
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| Country 60 Adult Alternative 101 |
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Pollack Pacts With Lane Consultancy

Former KYSR (Star 98.7)/Los Angeles PD Randy Lane has forged an
alliance between his CHR/Modern AC consultancy and the Pollack Me-
dia Group.

“I’m very excited about joining forces with a programmer as talented as
Randy Lane,” commented Pollack Media Group Chairman Jeff Pollack.
“This allows a natural growth opportunity for both companies to take ad-
vantage of the new telecom bill changes. As the architect of the Modern
AC format — which he launched with great success at Star 98.7 — as well
as his extensive experience in CHR, Lane brings additional depth to the
Pollack Media Group.”

Lane added, “I felt my particular strengths would complement the Pol-
lack Media Group. As the format lines become increasingly tlurred in the
*90s, an alliance like this is beneficial for both companies.”

Prior to programming KYSR, Lane served as a consultant for Vallie-
Gallup and Morningmasters. He has also held PD positions at WRQX/
Washington and WKQX/Chicago.

Madison’s Wife Charged With Murder
m Ex-hushand also implicated in WMJJ PD’s death

As reported last week (R&R 4/5), a fisherman discovered the body of
former WMJJ/Birmingham PD/MD/air talent Joe Madison (real name
Joe Huffstetler) in Smith Lake, about 70 miles north of Birmingham.
Madison had been shot and wrapped in sheets and plastic.

Early last Wednesday afternoon (4/3), investigators made two arrests in
the case. The victim’s wife of four months, Tracy — who was Madison’s
third wife and also was once employed by WMJJ — was charged with
first-degree murder. In another twist, her former husband was taken into
custody on accomplice charges. Within several hours, both posted bail,
which was set at $100,000 and $10,000, respectively.

Madison had been missing since January 13, but his wife didn’t file a
missing person’s report until January 30. Police became more suspicious
when she refused to take a polygraph test.

Just before his disappearance, Madison had been ill and left the station
after finishing his airshift. Reportedly, on his wife’s request, doctors gave
Madison a prescription for 10 sleeping pills. Police theorize that his wife
used the pills to make him drowsy. Then, police surmise, she shot him in
his sleep. Police believe they’ve recovered the murder weapon.

MADISON/See Page 23
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RADIO BUSINESS

Internet Fast Gaining Popularity
Among Radio Broadcasters

[1 Gyber-pioneers proclaim there’s ad gold in those online hills

Radio has a new infatuation — the World Wide Web. More
than 900 radio stations now boast home pages on the Inter-
net’s World Wide Web, according to a recent study by East-

man Radio.

And stations are going online so
fast that the numbers on the two-
week-old report are already outdat-
ed, says its author Risa Weledniger.
In addition, the number of stations
uploading their audio onto the *Net
has jumped from 20 to around 160
in just six months.

Yet for all the hype surrounding
the Web, few radio stations (or oth-
er businesses for that matter) have
figured out how to make a buck on
this new medium. For now, a web
site is an image enhancer, something
that helps a station appear techno-
hip at a cost of about $10,000 for
the computer gear and some $200 a
month in site maintenance.

Money To Be Made

But according to some of radio’s
cyber-pioneers, there is indeed gold
in those online hills — it’s just go-
ing to take a little time to get to it.
“Can a radio station sell web ads to
clients and make money?” asks
Michael Rau of EZ Communica-
tion’s Radio Data Group, which
helps stations profit from new tech-
nology. “The answer is yes.”

As evidence, Rau cites EZ’s
KMPS-FM & KZOK-FM/Seat-
tle, which recently started selling
web ads at $100 to $500 a month.
However, most stations with web

Can a radio station
sell web ads to clients
and make money? The

answer is yes.
—Michael Rau

sites currently give away web site
ads as a bonus to their broadcast
clients.

“It’s value added,” said KZPS/
Dallas-Ft. Worth Assistant PD and
web master Brent Alberts. “We put
a dollar value on it but we don’t ac-
tually charge [clients for] it.”

Sketchy Audience Data

Unfortunately, the practice of giv-
ing away web spots may be hinder-
ing attempts to sell such messages.
One Eastman client recently com-
plained that its efforts to sell web
messages were met with shrugs of
indifference from advertisers who
reported that every other station in
the market is providing web site ads
for free.

Efforts to sell online advertising
are also hampered by something
broadcasters can relate to — sketchy
audience data. Because there is no

ratings service for the Internet, no
one really knows who the ads are
reaching. “Of all the research out
there, none of it is totally accurate,”
said Weledniger. “Everybody uses
different [research] methods.”

According to Rau, EZ’s Seattle
stations overcame these realities
through superior salesmanship —
and extremely low pricing of the
cyberspots.

Experts note that the modest on-
line sales success radio stations are
experiencing is to be expected, giv-
en that the Internet is in its infancy
as a marketing vehicle. As the web
grows in popularity and usefulness,
they predict aggressive, creative
marketers will find endless oppor-
tunities to both generate revenue and
promote their stations.

According to the Eastman study,
the Internet already reaches a broad-
er audience than might be expect-
ed. “Women account for nearly half
of all Internet usage, and the num-
ber is expanding,” said Weledniger.
“|In fact] 25-34-year-olds and 35-
44-year-olds actually use the web
more than 18-to-24-year-olds.”

Programming Will Expand

Radio’s online marketing oppor-
tunities will further expand as the
’Net carries more audio program-
ming. Current audio offerings in-
clude programming from ABC Ra-
dio, C-Span, National Public Ra-

Continued on Page 8

Liberty Seeks Deal With Former WHFS Staffer

Liberty Broadcasting has offered former WHFS/Wash-
ington NSM Patti Ebbert $125,000 to end her legal challenge
to the pending sale of the station. The proposed settlement is
currently under review at the FCC.

The proposed arrangement calls
for Ebbert to drop a federal lawsuit
in which she charges that Liberty
should not be allowed to complete
the sale of Alternative WHES to
SFX Broadcasting because the sta-
tion’s previous owner. Duchossois
Communications, was not legally
qualified to sell the station to Liber-

ty. In exchange for dropping her suit,
Ebbert would receive the cash to cov-
er her legal costs. The deal would
clear the way for renewal of WHES’s
license and the sale of the station.

Liberty declined to comment on
the pending deal. Ebbert did not re-
turn R&R’s phone call.

Ebbert and WHFS have been at
odds since the late 1980s, when
Duchossois took Ebbert’s hus-
band, middayer Damian Ein-
stein, off the air. Ebbert lobbied
aggressively and publicly for his
reinstatement, charging that the
speech-impaired jock was the vic-
tim of discrimination. When
Ebbert was later terminated she
took legal action, alleging the dis-
missal was payback for her work
on behalf of Einstein.

BUSINESS BRIEFS
FTC Clears Way For Sillerman, Clear Channel

he FTC cleared Robert Sillerman’s purchase of Prism Radio Part-

ners and Clear Channel Communications’ acquisition of U.S. Ra-
dio, waiving the routine waiting period. The deals were held up under the
Hart-Scott-Rodino Act, which requires investors to notify the FTC when
acquiring more than 15% of a company’s outstanding shares.

Barnstable Builds Bigger Stable

arnstable Broadcasting has entered into an LMA with Country
WGSM-AM, Rock WMJC-FM, and Rock WRCN-FM in Nassau-
Suffolk County, NY, with an eye toward buying the stations. Also includ-
ed in the deal would be dark AM daytimer WRHD. No price was given.
A source close to the deal noted that the stations’ formats would not change.

First Gavel Falls In Bloch Gase

ormer radio talk show host Sonny Bloch has been ordered by a
New York federal judge to pay $3.9 million in a securities fraud case
filed by the SEC. He allegedly sold listeners unregistered securities in
his companies.
Bloch, currently in a New York jail, is also accused of defrauding listen-
ers out of $21 million. He faces pending charges of federal criminal tax
fraud, perjury, and obstruction of justice.

CBS Staffers Postpone Strike

Atthe request of a mediator, CBS radio and TV's staff of 350 writers,
editors, and producers has extended its strike deadline indefinitely.

The employees, represented by the Writers Guild of America, wanta
new contract with Westinghouse, which bought CBS. Westinghouse has
said it wants to make staff cuts, but Guild members say the news opera-
tions have already been cut to the point where working conditions are
hazardous.

The employees agreed not to strike “as long as talks were productive.”

DARS Rulemaking Slated For May?

S ources say the FCC may soon clear the way for digital audio radio
satellite (DARS) service to begin. With that in mind, restaurateur
Cracker Barrel Old Country Store has intensified lobbying for its own
satellite.

Sources say a rulemaking is anticipated as early as the Commission’s
May 9 meeting. The rulemaking will officially establish the service, deter-
mine how many licenses will be awarded, and how the licenses will be
overseen.

Originally only four companies — CD Radio Inc., Primosphere Limit-
ed Partnership, Digital Satellite Broadcasting Corp., and American
Mobile Radio Corp. — applied for licenses before the application cutoff.
Each proposed to receive 12.5 megahertz of spectrum.

However, Cracker Barrel is arguing that the FCC can reopen applica-
tions and that DARS systems only need about half the 12.5 megahertz of
spectrum. The company also says Primosphere’s studies support its con-
clusion.

But Primosphere says its study was misinterpreted. The two have since
been locked in an ex-parte battle.

Clear Channel Expands Empire

lear Channel Communications’ New Zealand Radio Network

has agreed to acquire a one-third interestin 41 New Zealand radio
stations. Clear Channel, along with its equal one-third partners — Aus-
tralian Provincial Newspapers Holdings Ltd. and Wilson And Hor-
ton Ltd. — will buy Radio New Zealand Commercial from the govern-
ment of New Zealand for NZ$89 million ($60.7 million in U.S. currency).
Radio New Zealand Commercia! controls 50% of the country’s radio
ad revenues; it posted revenues of NZ$75 million ($51.2 million) for the
1995 fiscal year. Australian Provincial Newspapers and Clear Channel
also own the Australian Radio Network, which operates eight stations.

' The Lund Consultants . . . The Expeﬁs in Radio Programrhing Consulting

Format design, music, promotions, marketing, talent development
customized for your station’s needs. ..

Call John Lund today!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY ¢ COUNTRY ® TOP 40 « ROCK * CLASSIC ROCK * OLDIES « NEWS-TALK
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ore Than

You buy research to go up in

the ratings. Research by itself,

however, won't help—it’s just
numbers on a page.

It's what you do with the
research that determines
whether you grow. That's why
it's important to work with the
right research company. One

that understands research,

Research —

and more importantly —
understands radio.
Richard Harker has over two
decades of radio programming
and management experience. He
understands research from
your perspective, so you learn
more about your station, your
competitors, and your
listeners. 1f you want Answers .
to find out how
research can help you grow
and learn more about Harker
Research, call Richard Harker
or Glenda Shrader-Bos.

\ Harker
Research

Phone: 919.954.8300
. Fax: 919.954.8844
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* KFNS-AM & KEZK-FM/
St. Louis $48 million

It's as easy as 1-2-3-4-5 stations in St. Lou-
is for EZ Communications after this latest

purchase.

TRANSACTIONS

Stations Traded This Year:
Stations Traded This Week:

DEAL OF THE WEEK 1996 DEALS TO DATE

Dolliars To Date:

$2,621,712,949

(Last Year: $938,114,732)

This Week’s Action: $110,415,988

(Last Year: $7,660,143)

568

(Last Year: 312)

38

(Last Year: 25)

EZ Adds Two In St. Louis For $48 Million

() Multi-Market spends $18 million in Hartford

TR

KFNS-AM & KEZK-FM/St.

Louis

PRICE: $48 million

TERMS: Cash

BUYER: EZ Communications Inc.,
headed by President/CEO Alan Box.
It owns or has agreed to purchase 23
other stations, including KSD-AM & FM
& KYKY-FM/St. Louis. Phone: (703)
591-1000

SELLER: Par Broadcasting Co. Inc.,

FORCE

headed by President Stephen Ja-
cobs. It owns four other stations.
FREQUENCY: 590 kHz; 102.5 MHz
POWER: 1kw; 14.5kw at 400 feet
FORMAT: Sports; AC

BROKER: Kalil & Co. Inc.

:F—.-:-‘:

Commodore Media
acquisitions
PRICE: $12 million

TERMS: Asset sale for cash
BUYER: Commodore Media inc.,

Communications & Consultants

LLC

LAS VEGAS HILTON
(702) 732-5111

i
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Visit our suite at the NAB

headed by President/CEO Bruce
Friedman

SELLER: Adventure Communica-
tions (selling WKEE-AM & FM,
WZZW-AM, and WBVB-FM) and Sim-
mons Broadcasting (selling WHRD-
AM, WFXN-FM, and WMLV-FM)
BROKER: Randall Jeffery of Media
Venture Partners

WHRD-AM & WKEE-AM &

FM/Huntington, WV
FREQUENCY: 1470 kHz; 800 kHz;

FORCE Communications & Consultants, 1i.c

CINCINNATI
ATLANTA

“Working Harder to be Smarter in Your

Next Broadcast Transaction.”

John L. Pierce
(606) 647-0101

Hal W. Gore
(706) 746-7400

John E. Lauer
(404) 350-9401

WAAAA—aRa@kicanraclal oo o e
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TRANSACTIONS AT A GLANCE

® Commodore Media acquisitions $12 million
® WHRD-AM & WKEE-AM & FM/Huntington, WV
® WZZW-AM & WFXN-FMMilton, WV
® WBVB-FM/Coral Grove, OH

* WMLV-FM/ronton, OH

® Federated Media stations $15.4 million
® WCUZ-AM & FM/Grand Rapids
® KQLL-AM & FM & KOAS-FM/Tulsa
® WKSS-FM/Martford $18 million
® WJFL-FM/Tennille, GA $225,000
* WIBW-AM & FM/Topeka, KS No cash consideration
® KVOX-AM & FM/Moorhead, MN $3.5 million
® KFSB-AM/Joplin & KIXQ-FM & KXDG-FM/Webb City, MO

$3.25 million

® KJEZ-FM/Poplar Bluff, MO $780,000
® KIVA-AM, KRLL-AM, KZKL-FM & KZRQ-FM/Albuquerque

$5 million for 80%

¢ WHLC-FM/Highlands, NC $1000 for 51%

¢ KYNZ-FM/Lone Grove, OK $188,000

¢ WPDT-FM/Johnsonville, SC $50,000 for 49%

® WHUB-AM & FM/Cookeville, TN $3.8 million

* WLMQ (FM CP)Monterey, TN $32,488 .43

¢ KGNC-AM & FM/Amarillo, TX No cash consideration
¢ KLUB-FM/Bloomington, TX $140,000

® WAFD-FM/Webster Spring, WV $49,500

100.5 MHz

POWER: Skw day/72 watts night; Skw
day/185 watts night; 53kw at 561 feet
FORMAT: Travel Info; B/EZ; Hot AC

WZZW-AM & WFXN-FM/

Milton, WV

FREQUENCY: 1600 kHz; 106.3 MHz
POWER: 560 watts day/26 watts night;
600 watts at 1093 feet

FORMAT: Sports; Classic Rock

WBVB-FM/Coral Grove,

OH

FREQUENCY: 97.1 MHz
POWER: 3kw at 472 feet
FORMAT: Country

WMLV-FMAronton, OH
FREQUENCY: 107.1 MHz
POWER: 3kw at 125 feet
FORMAT: Classic Rock

Federated Media stations
PRICE: $15.4 million

TERMS: Cash

BUYER: Clear Channel Communica-
tions Inc., headed by President/CEO
Lowry Mays. It owns or has agreed to
acquire 65 other stations, including
WOOD-AM & FM & WBCT-FM/Grand
Rapids and KAKC-AM & KMOD-FMW/
Tulsa.

SELLER: Federated Media, headed
by President John Dille

WCUZ-AM & FM/Grand
Rapids

FREQUENCY: 1230 kHz; 101.3 MHz
POWER: 1kw; 25.5kw at 702 feet
FORMAT: Country; Country

KQLL-AM & FM & KOAS-

FM/Tulsa

FREQUENCY: 1430 kHz; 106.1 MHz;
92.1 MHz

POWER: 5kw; 100kw at 1322 feet;
27kw at 656 feet

FORMAT: Sports; Oldies; NAC

WKSS-FM/Hartford
PRICE: $18 million
TERMS: Cash

BUYER: Multi-Market Radio Inc.,
headed by President/CEO Michael
Ferrel. It owns or has agreed to buy
21 other stations, including WPOP-
AM, WHCN-FM & WMRQ-FM/Hart-
ford.

SELLER: Precision Media Corp.,
headed by President Tim Montgom-
ery. It owns four other stations.
FREQUENCY: 95.7 MHz

POWER: 16.5kw at 879 feet
FORMAT: CHR

BROKER: Dick Blackburn of Black-
burn & Co.

WJFL-FM/Tennille

PRICE: $225,000

TERMS: Asset sale for cash
BUYER: Fall Line Media Inc., head-
ed by President Katherine Cum-
mings. Phone: (912) 552-6625
SELLER: Washington County
Broadcasting Inc. Phone: (912) 552-
8200

FREQUENCY: 101.9 MHz

POWER: 6kw at 322 feet

FORMAT: Oldies

_____Kansas

WIBW-AM & FM/Topeka
PRICE: No cash consideration
TERMS: License transfer

BUYER: Stauffer Communications
Inc., headed by Chairman/CEO Will-
iam Morris lll and President Paul Si-
mon. Phone: (706) 724-0851
SELLER: Stauffer Topeka Radio
Trust. Phone: (913) 295-1130
FREQUENCY: 580 kHz; 97.3 MHz
POWER: 5kw; 97kw at 1221 feet
FORMAT: News/Talk; Country
COMMENT: See KGNC-AM & FMW/
Amarillo, TX deal

};,;/.—\:: ; > A 7 é

KVOX-AM & FM/

Moorhead (Fargo, ND)
PRICE: $3.5 million

TERMS: Asset sale for $3.3 million
cash and three non-compete agree-
ments.

BUYER: MSB Inc., headed by Presi-
dent N. Bruce Thom. its parent com-

—

Continued on Page 8
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More than ever, your
listeners’ perception is shaped
by many factors. Format.
On-air talent. Mix. Advertisers.
Promotions. Localization. But one of the
most efficient ways to reinforce your ratings is
with a strong graphic identity.

Communication Graphics is the radio industry leader in the
design and printing of logos, stickers and decals. We design
graphics that not only look great and communicate your identity,
but they separate you from the crowd.

For all your graphics, let us help you get and
keep their attention. Call CG today.

i Gommunication
LniiGraphics Inc
Images that last.

1765 North Juniper, Broken Arrow, OK 74012
(800)-331-4438 * (918) 258-6502 * Fax (918) 251-8223

WORLD'S LEADING PRINTER OF STICKERS AND DECALS.
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TRANSACTIONS

Continued from Page 6

pany, Otter Tail Power Co., owns five
other stations, including KFGO-AM &
FM/Fargo. Phone: (701) 232-4225
SELLER: KVOX Inc., headed by Pres-
ident David Nelson. It has interests in
seven other stations. Phone: (414) 733-
2002

FREQUENCY: 1280 kHz; 99.9 MHz
POWER: 5kw day/1kw night; 100kw
at 1034 feet

FORMAT: Nostalgia; Country

|

LIRS /.

KFSB-AM/Joplin & KIXQ-

FM & KXDG-FM/Webb
City

PRICE: $3.25 million

TERMS: Asset sale for cash
BUYER: Big Mack Broadcasting
Inc., headed by President Jim von
Gremp. It owns KJKT-FM & KSYN-
FM/Joplin. Phone: (417) 624-1025
SELLER: West Group Broadcasting
Ltd., headed by CEO Richard Reider.
Phone: (970) 221-5758
FREQUENCY: 1310 kHz; 93.9 MHz;
97.9 MHz

POWER: 5kw day/1kw night; 48kw at
505 feet; 1.6kw at 443 feet

FORMAT: News/Talk; Country; Country

KJEZ-FM/Poplar Bluff
PRICE: $780,000

TERMS: Asset sale for cash
BUYER: Zimmer Broadcasting,
headed by President Jerry Zimmer. It
owns 12 other stations, including
KWOC-AM & KKLR-FM/Poplar Bluff.
SELLER: ACI Management Inc.,
headed by President Vince King
FREQUENCY: 95.5 MHz

POWER: 100kw at 410 feet
FORMAT: Classic Rock

BROKER: Bill Lytle of Media Servic-
es Group Inc.

KIVA-AM, KRLL-AM,
KZKL-FM & KZRQ-FM/

Albuquerque

PRICE: $5 million for 80%

TERMS: Stock sale

BUYER: Simmons Radio Group,
headed by President Craig Hanson.
It owns five other stations.

SELLER: Territorial Communica-
tions, headed by President Martin
Balk

FREQUENCY: 1310 kHz; 1580 kHz;
101.7 MHz; 105.1 MHz

POWER: 5S5kw day/500 watts night;
10kw day/59 watts night; 3kw at 98 feet;
100kw at 1936 feet

FORMAT: Nostalgia; Country; Oldies;
Rock

BROKER: Greg Merrill of Media Ser-
vices Group

COMMENT: The stations are being
bought by a subsidiary of Simmons
Radio Group, Simmons New Mexico,
which also owns KIOT-FM/Albuquer-
que. Simmons has an option to pur-
chase the remaining 20% of Territorial
over the next five years.

WHLC-FM/Highlands
PRICE: $1000 for 51%

TERMS: Stock sale for cash
BUYER: Charles Cooper, increasing
his interest in Charisma Radio Corp.
from 24.5% to 75.5%. Phone: (407)
629-4535

SELLER: J.W. Cooper, selling his
51% interest in Charisma Radio Corp.
He is the buyer’s father. Phone: (407)
332-6647

FREQUENCY: 104.5 MHz

POWER: 245 watts at 1129 feet
FORMAT: B/EZ

KYNZ-FM/Lone Grove
PRICE: $188,000

TERMS: Asset sale for cash

BUYER: Chuckie Broadcasting Co.,

. headed by Chairman Lawrence

Taishoff and President Kenneth

leh 5N

Jones Satellite Networks

STACKS UP!
The best selection of successful, proven formats.

Major Market Sound

A Continuously Researched Music Mix

Dependable, Consistent On-Air Talent with
Experience in Markets of All Sizes

Ample Opportunities for Localization

You Control Your Local Market Presence, Sound & Impact

The Market’s Most Reliable, Affordable Delivery System

As a JSN affiliate, you have more time to focus on
sales, promotions and community visibility. There's a JSN
format to match your individual market needs.

Call us. Discover how JSN advantages stack up in your favor.

;ﬁﬁa*ﬁx Y

Adott it Redio

JONES SATELLITE NETWORKS
Call Gene Ferry, National Affiliate Sales Manager at 303-784-8700

Jones Satellite Networks is a subsidiary of jones intercable, Inc

WAAMAL americanradiahictary. com

Taishoff. it owns KVSO-AM & KKAJ-
FM/Ardmore, OK. Phone: (405) 226-
0421

SELLER: SSS Communications
Inc., headed by President C. Paul
Benton. Phone: (405) 226-8475
FREQUENCY: 106.7 MHz

POWER: 5.5kw at 341 feet
FORMAT: AC

WPDT-FM/Johnsonville
PRICE: $50,000 for 49%

TERMS: Stock sale for cash

BUYER: Robert Kesler, increasing his
interest in the Waccamaw Neck
Broadcasting Co. from 49% to 100%.
Phone: (803) 661-5000

SELLER: John Carter, Frankie Pitt-
man, and Toni Pennington, each sell-
ing a 17% interest in the Waccamaw
Neck Broadcasting Co. Pennington
has an interestin WVAV-FM/Hatteras,
NC. Phone: (310) 739-0223
FREQUENCY: 105.1 MHz

POWER: 4.35kw at 374 feet
FORMAT: Talk

WHUB-AM & FMW/

Cookeville

PRICE: $3.8 million

TERMS: Cash

BUYER: Paxson Communications,
headed by Chairman/CEO Lowell
Paxson. It owns 21 other stations, in-
cluding WPTN-AM & WGSQ-FM/
Cookeville.

SELLER: WHUB Inc., headed by
President M.L. Mediey
FREQUENCY: 1400 kHz; 98.5 MHz
POWER: 1kw; 50kw at 492 feet
FORMAT: Country; AC

BROKER: George Reed of Media
Services Group

WLMQ (FM CP)/Monterey
PRICE: $32,488.43

TERMS: Asset sale for cash

BUYER: WKXN Inc., headed by Pres-

ident Millard Oakley. He has interest
in two other stations. Phone: (615) 823-
5633

SELLER: Robert Gallaher. Phone:
(615) 657-2626

FREQUENCY: 104.7 MHz

KGNC-AM & FM/Amarillo
PRICE: No cash consideration
TERMS: License transfer

BUYER: Stauffer Communications
Inc., headed by Chairman/CEO Will-
iam Morris lll and President Paul Si-
mon. Phone: (706) 724-0851
SELLER: Stauffer Amarillo Radio
Trust. Phone: (913) 295-1130
FREQUENCY: 710 kHz; 97.9 MHz
POWER: 10kw; 98kw at 1283 feet
FORMAT: News/Talk; Country
COMMENT: See WIBW-AM & FM/To-
peka deal

KLUB-FM/Bloomington
PRICE: $140,000

TERMS: Asset sale for cash

BUYER: Gulfstar Communications
Inc., headed by President John
Cullen. It owns or has agreed to buy
29 other stations. Phone: (512) 477-
7889

SELLER: Tschirhart Broadcasting
Inc. Phone: (210) 681-7041
FREQUENCY: 106.9 MHz

POWER: 25kw at 269 feet

FORMAT: AC

SSHED

WAFD-FM/Webster Spring
PRICE: $49,500

TERMS: Asset sale for cash

BUYER: J & K Broadcasting Inc.,
headed by President James Hard-
man. Phone: (304) 847-5141
SELLER: Cat Radio Inc., headed by
President Norris Phillips. Phone:
(304) 472-1460

FREQUENCY: 100.3 MHz

POWER: 50kw at 190 feet

FORMAT: Gospel

Internet Fast Gaining Popularity
Among Radio Broadcasters

Continued from Page 4

dio, numerous local radio stations,
and “radio stations” that broadcast
only on the web, such as Minneap-
olis-based net.radio. The online
audio phenomenon has drawn, the
attention of software giant Mi-
crosoft, which recently debuted a
new system that facilitates real-time
audio broadcasting.

Of course, computer audio still
isn’t on par qualitywise with good
old radio waves. “Six months ago
[Internet audio] sounded like crap-
py-quality AM radio,” one listener,
who wished to remain anonymous,
told R&R. “Now it sounds like
good-quality AM radio.” Internet
marketer Kelly O’Keefe said, ““[In-
ternet] radio is a very cool product,
but it has no advantage over broad-
cast radio. On [broadcast] radio the
sound is better.”

In order for radio station web
sites to become viable advertising
vehicles, stations must devise ways
to entice listeners to make regular
visits to the site.

“The [air talent] has to point the
listener to the site,” said Jovan
Philyaw, a marketing consultant
who also hosts KLIF-AM/Dallas’s
“Net Talk™ show. Philyaw runs
“treasure hunts” where listeners
must find specific items on the sta-
tion's web page to win a prize.

Marketing experts are convinced
that radio folks — proven savvy
promoters — will overcome the ob-
stacles and eventually reap big on-
line rewards. O’Keefe predicts that
smart marketers will see ad reve-
nue from their web sites within a
year. And those marketers are lay-
ing the groundwork now, revenue
or not. Said O’Keefe, “I would be
planning for it right now.”
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Blhe OIT Group/industrial
Financing is an operating unit of
The CIT Group Holdings, Inc., a
$17 billion company of Dai-Ichi
Kangyo Bank Limited and
Chemical Banking Corporation,
two of the world's largest financial
institutions.

From Strength
Comes
Flexibility,

This financial strength enable us to
provide high quality, attractively
priced debt finance products to
well established and successful
middle-market broadcasters.

For more information, contact
Stephen Turpin at 770-551-7847 or
Kathy Oliver at 770-551-7870.

ool byt o

Join us
for the third annual

CEA
Financial Breakfast

at the

NAB '96

7:45 a.m. - 9:00 a.m.
Wednesday, April 17,1996
Las Vegas Convention Center
Room N250

Don't miss the opportunity to hear.a panet of
experts discuss the consolidation of
broadcasting and its effect on current owners.

Featuring...
Lowell "Bud" Paxson
Paxson Communications

Franklin D. Schurz, Jr.

Schurz Communications, Inc.

COMMUNICATIONS

EQUITY
ASSOCUIATES

AMERICA'S

MOST EXPERIENCED

Jamie Kellner
The WB Television Network

d with the NASD.

| ASSET-BASED

| LenDEr

Securities Dealers. Inc. and its p are regi

© 1596 The CIT Group, Inc.

IT’s MERGER MANIA EVERYWHERE.
WHAT ARE YOU DOING TO REACT?

Quietly providing broadcasters

In the age of deregulation and “merger mania”, solid financial
decisions have never been more critical—or more difficult. With over
12 years experience in broadcast industry investment banking services,
we’ve proven ourselves... deal after deal.

with dependable advice on

investments and competition.

Contact Ross Secunda Now To Discuss Your Deal.

» Debt Refinancing * Debt & Equity for Acquisitions
® Debt Restructuring

SERAFIN BROS.

Broadcast Brokerage & Finance

ANEVAN 1850 Parkway Place, Suite 420
INANCIAL Marietta, Georgia 30067

Ross Secunda, President
ﬁmm

P.O. Box 262888 « Tampa, FL 33685
Phone (813) 885-6060 « Fax (813) 885-6857

770-499-8090

INVESTMENT BANKING SERVICES
SPECIALIZING IN THE BROADCAST INDUSTRY

Solid strategies, proven expertise, deal after deal.
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ROCK'N'ROLL OLDIES CLUB

F LIVE
' MON. - FRI.

Midnight

to 6:00am
on a barter basis

LIVE
requests, dedications,
contest & lots of fun

Johnny Mann jingles,
Customized liners & music beds:
call for details

Multiple cueing available for automation

For more infcrmation, contact your PREMIERE
representative at 818 377 - 5300

RADIO NETVWORKS
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NEWSBREAKERS.

Metro Nets Makes
Three Key Moves

Metro Networks has announced
three key appointments: John Tom-
linson has shifted from VP/GM,
Midwest Region to VP/GM, News
Division; Gary Lee has assumed
Tomlinson’s former post as well as
the VP/GM, Information Services
title; and Timothy Rea has been
tapped as Director/Operations, Co-
lumbus.

Regarding Tomlinson and Lee,
Exec. VP Chuck Bortnick com-
mented, “John has done an incredi-
ble job building our operation in the
Midwest region. This gives us the
opportunity to marry his news net-

work background and his numerous |

contributions to the company.

“Gary brings a wide variety of
expertise to the Midwest region and
nationally to the Information Servic-
es division. He will be instrumental
in the various opportunities for dis-
tribution of Metro’s traffic and in-
formation products.”

Prior to joining Metroin 1992, 25-
year industry veteran Tomlinson was
President/CEO of Michigan News,
Sports & Farm Radio Networks.
He also was COO for Wisconsin &
Illinois News Network.

Lee has worked in the traffic and
broadcasting industries for 25 years.
He has served as President of Lee
Communications Traffic Net-
work, President of Central Trans-
portation Bureau Inc., and Presi-
dent/Market Development for
Shadow Broadcast Services.

Rea, a 15-year broadcasting vet-
eran, formerly held the National
Operations Director post at Solid
Gold Sound/Ameri-Cam Video
Productions.

“Tim’s diverse background in ra-
dio and television broadcasting and
his strong communication skills
make him the most qualified candi-
date for this position,” said VP/GM,
Great Lakes Region Anthony Riz-
za. “His previous experience in pro-
gram development will be a true
asset to the affiliate stations in the
Columbus area.”

Isle Be There For You

The Young Dubliners and the Descendants performed during a recent
benefit for Celtic Pride and the American Ireland Fund in L.A. Getting
friendly backstage are (I-r) Young Dubliners Bren Holmes and Keith Rob-
erts, Descendant/actor Tate Donovan, actress JenniferAniston, and Young
Dubliner Randy Woolford.

.
o

DeWalt Promoted To WMBSIMinéukee PD

WMCS/Milwaukee Asst. PD/Production Director/afternoon personali-
ty Darryn DeWalt has been promoted to PD of the Al Pro Broadcasting
Urban AC. Although he keeps his airshift, he relinquishés his Production
Director duties.

Commenting on his first programming job, DeWalt told R&R, “The
opportunity to be PD is even sweeter because I'm a local boy. It’s always
been a dream of mine to give the people of Milwaukee what they want, and
being from the hometown, I think I can do that.

“Expect a lot of in-your-face promotions. WMCS stands for ‘Milwau-
kee’s Community Station,’ and we're going to be exactly that. We’re going
to be out in the community, touching listeners and hearing exactly what
they want.”

DeWalt has been at WMCS for four years and with All Pro for seven
years.

Carr Accepts PD Post At KUTQ/SLC

D&B Broadcasting CHR/Pop KUTQ/Salt Lake City has tapped
KMIX/Stockton Asst. PD/afternoon driverKen Carr as PD, effective
April 22. Carr replaces Brian Degeus, who exited over a month ago.

“I’m really excited about the opportunity to program in one of the
most competitive markets in America,” said Carr. “I will be working
closely with VP/GM Bruce Corrigan and consultant Bill Stairs to en-
sure the station’s continued ratings and revenue success.”

Carr’s other experience includes MD duties at KWIN/Stockton, the
PD chair at KIKX/Colorado Springs, and Asst. PD chores at KQKQ/
Omaha.

o americancadiohistaorns. cam
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Bull Named EMI Nat’l Dir./Alternative Promo

Former RCA Records National Director/Altema-
tive &AAA Radio Promotion Nick Bull has been
hired by EMI Records as National Director/Altema-
tive Radio Promotion.

“In today’s ever-changing record promotion uni-
verse, credibility and relationships are a must,” said
EMI Sr. VP/Promotion Peter Napoliello. “Nick brings
both of these assets, as well as excellent communi-
cation skills that wili further enhance our overall ob-
jective of strengthening EMI Records at Altemative
radio.”

Before RCA, the L.A.-based Bull was Research
Editor at Hits.

Buidl

Epic Ups Montalbano To Dir./Nat’l Crossover

pic Records has upped Liz Montalbano from Manager/Dance Pro-
motion to Director/National Crossover Promotion.

“Liz is an extremely talented promotion person who possesses a tre-
mendous passion for both music and peopie,” VP/Promotion Barbara
Seltzer told R&R. “Over the past year, she has developed into one of the
most effective promotion people Y've ever seen.”

Based in New York, Montalbano joined Epic in 1991.

Boston Elevated As WRNB/Dayton Bows
(0 Simmons tapped as sister WROU’s PD

WROU-FM/Dayton PD/afternoon driver Stan Boston has been pro-
moted to Director/Programming & Production for the Urban outlet and
newly acquired duopoly partner WRNB-FM (formerly WTRJ). Concur-
rently, "ROU Asst. PD/moming personality Marco Simmons takes over as
that station’s PD.

Ro Nita Hawes-Saunders, the stations’ President/GM, told R&R, “With
the acquisition of the new property and the responsibilities a new station
requires, I felt it was important to give Stan some time to really concentrate
on the changes that are taking place. This will allow Stan to spend his time
working with the PDs and Asst. PDs for the stations we have now as well as
plans we have in the future. Marco’s been with us since the very beginning.
He’s been a valuable part of our programming staff, and I’m pleased to be
able to offer him the PD title.”

WRNB debuted last Friday (4/5) with Tom Joyner’s syndicated show in
mornings and the ABC Radio Networks’ “Touch” format during the re-
mainder of the day. Boston is overseeing the station, and although no PD
has been named, WROU middayer Ebony Foxx has added Asst. PD duties
at WRNB.

elebrating his second season with PSR, Bill
Walton, NBA Hall-of-Famer and NBCTY
analyst stays on top of the game with
outspoken and provocative commentary.
Speaking from years of experience, nobody knows
basketball like “Big Red”.
Catch Bill Walton Talking Hoops
Thursdays, Saturdays and

Sundays on Prime Sports Radio.

Basketball isn’t the only game being
played in America. From college to
professional sports in any arena,
Prime Sports Radio has it covered.
With unrivaled daily coverage, PSR
scores big numbers in the competi-

The SounD of SporTs

tive game of sports radio.
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Brookshire Now PD
For WNND/Raleigh

Longtime WNND/Raleigh Asst.
PD Don Brookshire has been upped
to PD at the NAC outlet.

“I’d like to thank the Academy,
my mom and dad, and all the little
people I stepped on to get here,”
Brookshire told R&R. “But serious-
ly ... I’'m very excited by the oppor-
tunity, and I get the indication that
we’ll have everything we need to
achieve a level of success that we’ve
never been able to achieve before. 1
couldn’t be more thrilled.”

His previous NAC programming
credentials include WSRZ/Tampa,
which changed calls during his ten-
ure to WAVE and WHVE (it’s now
WSJT). He also programmed
WSKY/Asheville, NC and WKPT/
Kingsport, TN.

WNND recently entered into an
LMA as part of a purchase agree-
ment with U.S. Radio, which sub-
sequently was purchased by Clear
Channel.

Satterfield Segues
To WXRA-FM As PD

Active Rock
Greensboro has tapped Tim Satter-
field as PD/afternoon driver. Previ-
ously OM at WCLG-AM & FM/
Morgantown, WY, Satterfield is set
to assume his new duties on April
15. He replaces Randy Scovil, who
returns to California to pursue grad-
uate studies.

“Tim was one of our original
candidates when launching
WXRA in 1994,” said VP/GM
Howard Nemenz. “He will do a
tremendous job and will be a great
addition to our airstaff. His major-

WXRA-FM/ |

market presentation should make |

our already strong airstaff that
much better. We expect Tim to help
us create the dominance we be-

lieve is possible in the Rock for- |

mat for the Greensboro market.”

A 12-year programming veteran,
Satterfield also served as WCLG-
AM & FM’s PD.

XPOSE YOURSELF

9

egging His Darden

Former O.J. prosecutor Christopher Darden (I) found himself on the re-
ceiving end of some tough questions as a recent guest of the CBS Talk
Radio Network’s “Gil Gross Show.” The ex-L.A. deputy D.A. was promot-
ing his new book, “in Contempt.”

Wagner Appointed 00Iumbia/N5shviIIe
Director/National Country Promotion

RCA/Nashville Director/Eastern Regional Promotion
Ted Wagner has been named Director/National Pro-
motion for Columbia/Nashville. He succeeds Bob |
Mitchell, who is leaving to rejoin the Billy Bob’s Tex-

as Inc. organization.

Sony Music/Nashville Exec. VP/GM Allen Butler
said, “Ted is a great addition to the exceptional promo-
tion team led by Debi Fleischer. He has played a vital
part in the career development of many country artists
and has worked closely on a daily basis with key Coun-

try radio programmers.”

Wagner told R&R, “The enthusiasm and energy of

Wagner

the Columbia/Nashville promotion team are un-
matched. While it wasn’t an easy decision to leave my friends at RCA,
the education and experience I received there has fully prepared me for

this new challenge.”

Wagner began his record career as a mailroom clerk at RCA/Nashville
in 1984. He was named Secretary/National Country Promotion in 1986,
Manager/Southeast Regional Promotion in 1989, and Director/Eastern Re-

gional Promotion in 1994.

Callahan

Continued from Page 1

lent station managers who concen-
trate on creative programming that
drives listeners and ratings, aggres-
sive sales, vigilant cost controls, sol-
id returns, and community services.”

While the Cap Cities/ABC station
portfolio remains one of the most
potent in the industry, the company
has not expanded as aggressively as
others in recent years. Callahan not-
ed, “Regarding acquisition, the re-
cent telecommunications bill invites

opportunities. We plan to aggres-
sively pursue all sensible means to
grow this business.”

Arcara was appointed ABC Ra-
dio Division President 11 years ago
after holding an Exec. VP post. He
rose up the ranks of the Capital Cit-
ies Communications chain — in-
cluding WKBW/Buffalo, WPRO/
Providence, and WPAT/New York
— before Cap Cities purchased
ABC Inc. in 1984.

Callahan noted, “Jim Arcara has
been an excellent leader, and we all
wish him nothing but the best.”

Schock Shifts To OM At JSN’s Rock Alternative

ormer KNRX/Denver PD Bryan Schock has f

been named OM for Jones Satellite Networks'
Rock Alternative format, which is slated to debut on
May 1. Schock also will hold the evening drivetime
airshift.

“We are very excited to have someone with the
insight and experience that Bryan possesses with the
Alternative format,” commented JSN VP/Program-
ming & Operations Phil Barry. “Bryan’s Alternative
radio programming background will be essential to
the sound, image, and direction of Rock Alternative.” *

Prior to KNRX, Schock programmed KNAC/Los
Angeles and WHVY/Baltimore. He also worked at WLZR/Milwaukee
and San Diego outlets KGB and XTRA-FM.

Salem Buys StandardNews From Major Networks

allas-based Salem Radio Network (SRN), a division of Salem Com-

munications Corp., has purchased StandardNews from Major Net-
works Inc. Headquartered in Washington, DC, StandardNews produc-
es and distributes 24-hour national news and sports for radio stations
nationwide.

“The acquisition of StandardNews is another important progression
in our plan to develop SRN as a major player in the radio network are-
na,” Salem National President Greg Anderson noted. “Objective, reli-
able news is the cornerstone of the information-oriented programming
offered by SRN.

“We intend to build on the fine foundation already in place with Stan-
dardNews and further develop a solid news organization based on cred-
ibility and affiliate responsiveness.”

Kimmel To H;ad FirstRadio ;Internetwork’

TAI-AM & WAOA-FM/Melbourne GM/GSM Jeff Kimmel has been

named President of FirstRadio Internet Corp., a new internation-
al online broadcasting venture. The company is set to debut its first offer-
ing — a CHR format programmed by WAOA PD Scott Chase — this
month, with additional formats planned for future expansion. FirstRadio’s
technology partners are AT&T, Xing Technologies, and Tachyon Com-
munications; Tachyon’s Sean Franklin adds FirstRadio VP stripes.

“There are a lot of stations rebroadcasting their terrestrial' program-
ming over the Internet,” Kimmel told R&R. “We decided there was a very
viable opportunity for an audio programming service specifically designed
for the Internet. This is not simply a rebroadcast of somewhere else — it
will provide a medium for an advertiser to truly market globally.”

Initially, FirstRadio — at http//www.firstradio.com — will send real-
time audio (heard using Xing's StreamWorks software or Progressive
Networks” RealAudio player) to as many as 50,000 users simultaneous-
ly. “Most of the others putting audio over the Internet are [broadcasting to]
about 100 or 50 or 25 simultaneous streams.”

Prior to joining WTAI & WAOA three years ago, Kimmel was GSM at
WXXL/Orlando and LSM at WJYO/Orlando. Kimmel will leave WTAI &
WAOA once the stations’ pending sale closes.

WITH A MINIMUM OF RISK.

Today's level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars.

& Durable banners for a
throw-away price.

UV stabilized plastic won't
fade indoors or outdoors.

Simply FAX your logo and
color separation information
for a free price quote.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

727 x 36" gives you 170 banners per rol

| 36" x 24" gives you 330 banners per rol

31" x 18* gives you 340 banners per roli

Banners are available in 18°.24" and 36" heights on 1000 ft rolls.
The number of banners on each roll is determined by banner length.

® P.O. Box 750245
Houston, TX 77275-0245
713/507-4200

peer wousthies, nc. 7 13/507-4295 FAX

Call today
and get exposed.

800/231-2417

PLASTIC
BANNERS

©1996 Reel Industries. Inc.
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C ONE OF THE FEW ORGANIZATIONS
THAT OFFERS HORE INTENSIVE TRAINING
THAN THE KATZ RADIO GROUP

To be the best in the rep business, it's not enough to have the most Sure, it's a big commitment to put employees through this type of train-
talented salespeople. You need to train them and re-train them in the ing. But that's the commitment it takes to be number one. And, with four
latest techniques in sales, marketing and managment. of the top five billing reps in the business and the number-one Spanish-

That's why the Katz Radio Group spends more than a million dollars language rep under the KRG umbrella, it looks like we're succeeding.
each year on multi-year training programs to transform account execs The Katz Radio Group — KRG Dimensions, Banner Radio, Christal Radio,

from talented salespeople to the best spot marketers in the radio business.  Eastman Radio, Katz Redio, Katz Hispanic Media and Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST

____anann amaricanradiohistens.com
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EWSBREAKERS.

- & i S S a ot e L s G s e -
. 1 ® ERIK BRAVERMAN has become News/Talk: Dallas’ “All News
Radio Director/Talk Programming, West Changes 94.9 FM” has received its new call
Coast for Westwood One Entertain- letters: KEWS-FM. Nancy Jay and
© JAY STERIN has been promoted to B ment. He will continue his duties as |  AC: Scott Mallory assumes | 5] Casey will anchor mornings,

Regional President of Commodore
Media and will oversee its Wilmington
and Huntington, WV operations. He
most recently served as VP/GM for
Commodore’'s WJBR-AM & FM/Wilm-
ington.

Records

® TOM SILVERMAN, Chairman of
Tommy Boy Records, has repurchased
50% of his label, which had been wholly
owned by Wamer Music Group since
1989. The deal extends Tommy Boy's
WMG distribution deal for another five
years.

® JEB HART, JONAS NACHSIN, and
MARCO NAVARRA have been
named Sr. VP/Label GM, VP/Market-
ing, and Sr. Director/Promotions, re-
spectively, at Roadrunner Records.
Hart and Nachsin were each previous-
ly VP/Marketing and Director/Market-
ing at Island Records and Navarra
most recently served as Director/
Crossover Promotion for Jive
Records. Additionally, DOUGLAS
KEOGH is promoted from VP/GM to

Sr. VP/GM at Roadrunner.

WWKA/Orlando personality
Shadow, wife Kimberly, gifl Kay-
la Lynn, April 3.

MARRIAGES

WYKS-FM/Gainesville-Oca-
la, FL owner/GM Doug Gillen to
Terri Dukes, March 29.

KISR/Ft. Smith, AR MD Scott
Kramer to KISR sales rep Joyce
Gonzales, March 30.

Industry

® BRIAN HUGHES
has been promot-
ed from Director/
Programming to
VP/Programming
at The Nashville
Network.
Additionally,
BUDDY RAGAN
has been named
Director/Research
& Scheduling at
TNN. He had pre-
viously been Man-
ager/Program Services.

Hughes

producer of the syndicated “Tom Leykis
Show,” and add similar duties for “The
Greaseman,” “Ferrall On The Bench,”
and “Loveline.”

® “PAPA” JOE CHEVALIER has re-
signed with One-On-One Sports. His
syndicated program airs 6-10pm ET on
more than 150 affiliates.

®* AMETHYST
ENTERTAIN-
MENT has
launched “Stone
Love with Arthel
Neville,” co-host
of the syndicat-
ed television
show “Extra.”
The three-hour
“Quiet Storm”-
type program is
currently available
at no cost to affiliates; (818) 377-5099.

Neville

®SJS ENTERTAINMENT has
launched “Dirt,” a daily entertainment
news feature available to radio sta-
tions via overnight fax; (212) 679-
3200, ext. 210.

through Friday.

Elvis is dead.

Outrageous. Unconventional. Irreverent.

Renshaw is alive.

Bad News, Good News.

It's the one-and-only John Renshaw on the One-On-One Sports
Radio Network. AKA “Da Freak”, this high-energy host provides

rock 'n roll sports entertainment 10 am to 2 pm Eastern, Monday

For a demo tape* or more information on the fastest-growing, 24
hour sports talk network in the country, call Chuck Duncan at
(847) 509-1661.

*Please keep Renshaw demo away from small children and flammable materials.

One-On-One Sports

If you haven't signed on,
You ain’t heard nothin’ yet.

WWIW—aRaasesssrseeiolriston/:com

overnights at WSNE/Providence ...
At WMC-FM/Memphis, Carmen
Conners moves to middays, Millie
M ills ups to evenings, and midday-
er Kelly Cruise exits ... Sheila Ri-
chards has joined WVEZ/Louis-
ville for mornings ... Hot AC
KMXG/Quad Cities, IA-IL Produc-
tion Dir. Aaron Anthony adds af-
ternoon duties.

CHR: Adam West ascends to
nights at WKBQ (Q104)/St. Louis,
replacing Fast Eddie ... KIMN/
Denver overnighter George Mar-
tinez is promoted to evenings ...
Woody moves from mornings at
KCAQ/Oxnard-Ventura for wake-
ups with Dr. George Brothers at
KGGI/Riverside-San Bernardino.
Former KKBH/San Diego morning
host Hal “9000” Abrams assumes
Woody’s old shift ... Tim Stevens
segues to overnights at WNCI/Co-
lumbus, OH ... Mark Manuel is
now handling afternoons at WHT'S/
Quad Cities, IA-IL. Art Monroe
Joins for nights ... Wally & Win are
new to mornings at KCMK/Fay-
etteville, AR ... KGOT/Anchorage,
AK PD Mark Murphy assumes
OM duties for owner COMCO’s
market properties. MD Roxy Len-
nox becomes interim PD, Phil Kirn
shifts to afternoons, and Rolando J.
moves to nights ... KZII/Lubbock,
TX MD Chris Kelly has departed
... Wally B. adds MD duties at
WWXM/Myrtle Beach, SC. He will
accept music calls on Thursdays
between 9-11am ET ... WZOQ/
Lima, OH PD Steve James exits.

Country: Jonathan Wilde joins
KPLX/Phoenix for moming duties
... Dan Gates has retired after 46
years in radio. He had most recent-
ly been the longtime morning news-
man at KCUB-AM & KIIM-FM/
Tucson. No replacement has been
named ... Jeff Freeman is the new
morning host at KRBT/Fresno ...
John Swan has returned to KRMD-
AM & FM/Shreveport, LA as PD/
middays ... WLLR/Quad Cities, IA-
IL. Mike Kenneally and Jack
Carey have officially retired, leav-
ing morning and midday openings
.. Ron Woodward drops his PD
duties at KHSL/Chico, CA for a
position with owner Alta Broadcast-
ing.

PROS ON

THE LOOSE

Jim Bosh — PD/Mornings
WMYC-FM/Mobile (334) 666-7867

Little Tommy — Moming show
producer/stunt boy WKXD/Nash-
ville (615) 372-2031

Sybil McGuire—APD WWCD-
FM/Columbus, OH (214) 449-1566

Mark Murphee — Mornings
WRXR-FM/Augusta, GA (803)
279-4523

Dave Robbins — Mornings
WMFS-FM/Memphis (901) 755-
2625

The D.J. Formerly Known as
Kidd Kelly — Nights KNCI-FM &
KRAK-FM/Sacramento (316) 395-
3939

Brad Wheelis takes middays, Su-
zanne Calvin assumes afternoons,
Mark Elliot handles nights, Brian
Burnsis in for late-nights, and Clint
White operates overnights.
Continued on Page 23

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Hot AC — Robin Jones

HOOTIE & THE BLOWFISH/OId Man & Me ...
ROD STEWART/So Far Away

ADDED

Classic Rock — Chris Miller
HOOTIE & THE BLOWFISH/OId Man & Me ..

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

OASIS/Champagne Supernova
SEVEN MARY THREE/Water's Edge
SPACEHOG/In The Meantime

Mainstream AC

BLUES TRAVELER/Hook

K.D. LANG/Sexuality

BILLY MANR/Turn Down The World

Lite AC

SOPHIE B. HAWKINS/Only Love (The Baflad Of...)
MADONNA/Love Don't Live Here Anymore

TERRY ELLIS/What Did | Do To You?
PATRA w/AARON HALL/Scent Of Attraction
LIONEL RICHIE/Don't Wanna Lose You

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AG — J.J. Gook
MADONNA/Love Don't Live Here Anymore

Digital Soft AC — Mike Bettelli

SELENA/Tm Getting Used To You
Digital AC Mix — Mike Bettelli
SORAYA/Suddenly

Digital Kot AC — J.J. Cook
HOOTIE & THE BLOWFISH/Old Man & Me ...

Digital CHR — J.J. Cook
HOOTIE & THE BLOWFISH/OId Man & Me ...

Modemn Rock — J.J. Cook

AMMONIA/Drugs

BAD RELIGION/A Waik
CRANBERRIES/Salvation
CURE/The 13th

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — J.J. McKay

TINA ARENA/Chains
TRACY CHAPMAN/Give Me One Reason

Soft Hits — Rick Brady
GLORIA ESTEFAN/Reach

WESTWOOD ONE NETWORKS
Bob McKeill ® (805) 294-9000

Bright AC — Bill Michaels

HOOTIE & THE BLOWFISH/Oid Man & Me ...
ROO STEWART/So Far Away

Soft AC — Andy Fuller
LIONEL RICHIE/Don't Wanna Lose You

Adult Rock & Roll — Diana Laird
MARK KNOPFLER/Don't You Get it



www.americanradiohistory.com

It's Been A
Golden Year
At KOS.

We congratulate you,
Norman Knight,
as the winner of the
Broadcaster’s Foundation
1996 Golden Mike Award.
Your achievements in
the radio industry are
legendary and well-earned.
Your personal commitment
to people and organizations
in need is uncommon.
You will always walk with
the kings and your spirit

will endure forever.

=
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dedicated tecarne members at

.(/{)}(l'q/zl .911((/1'(/1// Statiorns

STATIONS
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Electronic Gommerce: Bringing A
Half-Billion To Your Bottom Line

alk to most broadcast executives about the migration of

business processes and applications into the telecom-
munications network and you’re likely to get a faint nod or
glassy stare. But general managers in the radio business re-
member a time when vinyl was played direct to air, music
was rotated through the use of a 3 x 5 card file, spots were
scheduled manually, and financial control was the province
of green eye-shaded accountants. Things have changed, and
they are about to change again.

The personal-computing revolu-
tion blew through the radio indus-
try in the *80s and early ’90s. Dur-
ing that period, the financial and
scheduling applications that had
resided in glass houses — as well
as manual processes that had nev-
er been automated in the past —
migrated to the desktop PC.

Client/server technology has
enabled many stations to lash to-
gether several cross-departmental
functions onto a single, station-
wide computing and communica-
tion platform. Audio servers have
begun to transform the production
and archiving of music, news,
spots, and promos, enabling station
personnel to be more productive.
Integrated solutions have begun to
appear, and the dream of a seam-
less, paperless operation is achiev-
able today. It would seem that the
technology has come far, and it has.

Networked Computing
& Electronic Commerce

The next quantum step in the
ongoing transformation of busi-
ness processes in the radio indus-
try will have less to do with inter-
nal station operations than the in-
dustrywide transformation that
will occur when many of the func-
tions that exist on your desktop PC,
fax machine, traffic system, and
even your telephone system move
into the Internet or the telecommu-

nications network itself.

Networked applications are not
about coming up with better ac-
counting software, a faster way to
schedule spots and music, or even
a more efficient way to extract
higher value from your commer-
cial inventory through the use of
yield management. The network,
in this sense, is about electronic
commerce. And electronic com-
merce is going to change the rules
of competition by restructuring the
value created by clients, agencies,
reps, listeners, stations, and their
competitors. Here’s a hypothesis
for how it might look in the radio
business:

Four Types Of Value

1) Electronic commerce reduc-
es the cost of processing individ-
ual documents, transactions, and
other forms of information. It’s
difficult enough for a station to be
a tough competitor on every front,
producing a high-quality product
at a competitive cost. Most broad-
casters also are not technologists.
Electronic commerce can free up
broadcasters to better do what
they do best — produce content
and build strong local brands. This
other stuff, the “administrivia” of
running the business, drives op-
erating costs in staff requirements
and management time, and also
drives hidden costs — such as

By Larry Miller

client/agency dissatisfaction.

Service excellence is far easier
to achieve when much of the trans-
action process — from avail re-
quests through order confirmation,
scheduling, affidaviting, billing,
and electronic fund transfer—
moves into the network. Superior
customer service is a trait shared
by all winning organizations. If
networked business applications
free up one clerk, 20% of a busi-
ness manager’s time, and 10% of
a general manager’s time in the Top
20 stations in the Top 100 markets
alone, cost savings and productiv-
ity gains might account for an an-
nual industrywide benefit of $50 -
$75 million.

2) Electronic commerce re-
duces operational costs by mak-
ing the information among trad-
ing partners more available,
more timely, and more accurate.
Think of the long transaction chain
that repeats thousands of times per
year at every station. Avails, pric-
ing, order confirmation, schedul-
ing, affidaviting, billing, and col-
lection all carry with them an im-
plicit cost. Might advertisers effec-
tively pay a premium to use a me-
dium that becomes easy to buy and
where manual order reconciliation
and posting are a memory? Some
of the value advertisers and agen-
cies would experience would be
captured by stations. If reduced
operating costs among trading
partners produces a modest 10%
benefit, that generates roughly
$100 million of value to be redis-
tributed among the players.

3) Electronic commerce in-
creases revenues by serving as an
additional channel through
which to market and sell. Indus-
try studies have shown that sales-
people are saddled with non-sell-

NAB Convention. Convention Cen-
ter, Las Vegas; (800) 342-2460.

o April 24 —Academy of Coun-
try Music Awards. Universal Am-
phitheatre, Los Angeles.

o May 16-22 — 19th Annual
NABOB Spring Broadcast Man-
agement Conference. Site TBA;
(202) 463-8970.

o April 15-18 — 74th Annual |

o May 1-3 — Radio Only Man-
agement Conference. Camelback
Inn, Scottsdale, AZ; (609) 424-
6800.

e May 9-12 — CMT's Starfest
'96. Fairplex, Los Angeles; (213)
655-5960.

e May 19-22 — 36th Annual
Broadcast Cable Financial Man-
agement Convention. Buena Vista
Palace Hotel, Lake Buena Vista,
FL; (708) 296-0200.

ing, administrative responsibilities
that consume about 25%-50% of
their time. If salespeople were
freed from the tasks of internal ne-
gotiation, manual contract creation
and stewardship, and other inter-
nal paperwork — and those tasks
were managed far more rapidly
and error-free than they are today
— then sales productivity should
increase commensurably. Ina $12
billion industry, 10% of the low
end of the range (say, 25%) equates
to a productivity gain of $300 mil-
lion. '

4) Electronic commerce re-
leases trapped value by realign-
ing the elements. Much has been
said and written about bonding lis-
teners to stations. Studies have
shown that stations currently spend
$50 to $100 million to encourage
listeners to report longer time spent
listening. And everyone knows
that the cost of turning an occasion-
al listener into a rabid power user
(P1) is far less than the cost of find-
ing, or making, a new one.

Suppose for a moment that im-
proved customer satisfaction as a
result of seamless business pro-
cesses — including promotion/
marketing management — extend-
ed to a more satisfying experience
for the listener. How much new
value would that create? Conser-
vatively, at least $50 to $100 mil-
lion would be redistributed. At
best, diary participation and report-
ed listening would improve as the

industry creates more P1s by pro-
viding world-class customer ser-
vice, and a more satisfying total
listener experience.

In the radio business, the use of
electronic commerce may free up
a ton of economic value currently
being lost in the client and listener
relationship-management process.

As the radio industry continues
to consolidate into a handful of
relatively large, publicly financed
operators of unlimited national
scope, pressure to grow quarterly
earnings will continue to increase.
One way to grow earnings is to
continue to expand the number of
stations and markets one controls.
But eventually analysts will won-
der about same-station, same-pe-
riod comparisons (similar to the
retail same-store sales statistics fre-
quently quoted). And early adopt-
ers of what will undoubtedly be an
industrywide electronic commerce
network will stand to gain consid-
erably at the expense of their less
astute competitors.

E) £

Larry Miller is a Manager with
ATE&T Solutions’ Media, Enter-
tainment & Communications
consuiting practice, He previously
spant 15 years in radio, Emlud’u'lg*
management posts at NBC and
Tribune Broadcasting Company.,
He can be reached at (212) 387-
6505 umt.'ﬂmﬂagﬂammﬂ.m,
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Rely On Us!

For availability in your markeT
Call Rich Wood or

Marc LoPoONTE AT

(212) 642-4%%7

RADIO NETWORK

More Than 340 Great Stations

The Dolans

Neil Chayer

Dr. Joy BrRowNE
ARTHUR FROMMER

ARTHUR SchwarTz
Dr. Ronald Hoffwan SHorT FEATURES

Joey Reynolds
JAy SEVERIN
Ralph Snodsmith
WaRReN Eckstein
OnLine Today

TALK ... FOR EVERY TASTE
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In A Perfect World... |

Your sales department' never makes promises your traffic department can’t keep...
Your music scheduling system is tied into your studio automation system and your traffic
and billing system. They’re in constant communication with each other...

Welcome To A Perfect World!l

INTRODUCING:

TrafficMaster,

the modern revenue and commercial management system
designed specifically for multiple radio stations and studio
automation systems.

MusicMaster Nexus,

the intelligent server that keeps your traffic, music
scheduling, and automation systems working in harmony
with each other at all times.

see for yourself!

Intelligent Software ¥ Unparalleled Support

2260 Arcadian Ave ¢ 3rd Floor « Waukesha, WI 53136 ¢ 414-521-2890 « sales @a-ware.com ¢ www.a-ware.com l
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Eight Promotions That Close Car Dealers

I I ere are eight great ideas that you can present on your

very next sales call:

Free Money Friday

During a Friday afternoon re-
mote, the car dealer offers “free
money” to the first 100 people who
show up to the remote. The cash
is put into envelopes in denomi-
nations of $1, $5, $10, and $20.
One even contains.a $100 bill. The
remote usually is cut back to two
hours, or the length of the remote
is increased to gbsorb the cash
giveaway.

Buy One Car —
Get One Free

A special sale touted by a local
car dealer. The dealer takes cars
that've been traded in and then
auctioned off to wholesalers
(these are usually clunkers) and
gives one to every person who
buys a new car. You must be sure
to clearly promote the second car
as coming from “the roped-off
area in the back.”

Entitled To A Tune-Up

One weekend a month, the car
dealer offers a free tune-up — or
oil change — to anyone who has
possession of the title for his or her
car. (Note: If someone is holding
the title, it means they own that car
free and clear) During the hour
that the customer is being detained
(while his or her car is being tuned-
up), new car salespeople are show-
ing the new models.

Silent Salesperson

This works best at dealerships
that are closed on Sunday or one
or more nights a week. The radio
station does a remote or mere per-
sonality appearance, touting
“XYZ Auto is closed today (or to-
night). There is no pressure from
salespeople today. But, there’s a
silent salesperson slashing prices
on cars to the lowest they’ve ever
been before.” Consider having a

AtNCI, our s
just seem larg

(In fact, sor

e
Congratulations to all these'§§

recipients for outstanding salé

Gold Eagle Award Recipients: Pat Ahl, \\'COI,-PM.C6111111115: Bob Allison, KI

gcations |

By Irwin Pollack

third (munchkin-type) voice of a
silent salesperscn running from
one car to another slashing prices.

Auto Dealer Days

The car dealer (or dealers) goes
to a bank contracting all auto loans
to go through that bank for a spe-
cific period of time. In exchange,
the bank offers one-half to one
percent of a better loan to quali-
fied buyers. Dealer copy reads, “If
you’ve been thinking about buy-
ing a new or used car, your timing
has never been better. For a limit-
ed time, XYZ dealer (group) has
negotiatied a bank financing rate
that translates to up to $50 less a
month for the same car you’d buy
elsewhere.” Better: All people tak-
ing a test-drive at any of the par-
ticipating dealers can enter to win
$5000 toward the purchase of a
new car. The money is absorbed
back into the sales packages.

Beep For A Jeep

Tie-in a soft drink bottler, su-
permarket, and Jeep dealer. Lis-

Einum Eagle

ard Recipient
Jane Cebt ynski
KZZP-FM. Phoenix

fagle Award'-

k t'a!-’ rank Costa, KHMX-

I'M. Houston; Cheryl Packert-Foley, WGAR-FM. Cleveland; Nancy Richards, WCOL-FM, ColumBts:

Silver Eagle Award Recipients: Kim Cunov, KDMX-FM, Dallas; Bill Gavin, WCOL-FM, Columbus: Cindy Hunter,
WGAR-FM, Cleveland: Jeff Miller, WGAR-FM, Cleveland: Pam Miller, KDMX-FM, Dallas: Lisa Ryce, WPOC-FM, Beltimore; Mike

Walker, KDMX-FM, Dallas.

Bronze Eagle Award Recipients: Frank Feder, KLUCFM. Las Vegas; Lorene Malis,
KLUC-FM. Las Vegas; Heather Rice, WNCI-FM, Columbus; Jim Small, KISW-FM, Seattle; Debby Stocks,

WNCLFM, Columbus.
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on an average weekday?

Home Buyers Sold On Radio

pring is here — and home purchasing picks up all across
the country. Guess which medium reaches the great-
est percentage of adults who are planning on buying a home
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Source: Media Audit National Compilation

58

NEWSPAPER

in-tab Sample: 12,300

teners are encouraged to pick up
registration forms at the soft drink
display (P.O.P,, with all sponsors’
logos incorporated) at the super-
market and mail to the station. A
number of pre-qualifiers are
drawn at random, announced on-
air (or inside the client’s paid
commercial), and have five min-
utes to call a certain phone num-
ber to receive an envelope —
numbered 1-100. At a remote at
the market, all 100 pre-qualifiers

Salespeople
On The Move

* Jane McMichael is the new
Account Mgr. at Evergreen’s
WKTU-FM/NY. She was most re-
cently LSM at crosstown WHTZ
(Z100).

* WCAO-AM & WXYV-FM/Bal-
timore Sales & Mktg. Exec.
Maura Lane joins Emmis’ WQHT
(Hot 97)/NY as Dir/New Business
Development.

» Jeff Jordan has become Co-
ord./Sales & Promotion at EZ
Communications’ wioQ
(Q102)/Philadeiphia. He previ-
ously served as Asst. Promotions
Mgr. at WHTZ (Z100)yNY.

* John Mentesana has be-
come AE at Classic Hits KCBS-
FM (Arrow 93)L.A. He most re-
cently served as a Sr. Account
Representative for Pitney Bow-
es Inc.

¢ David Howard has been
named GSM at Odyssey’s sub-
urban L.A. trimulcast KAXX-FM,
KBXX-FM & KMAX-FM, known
on-air as Y107. He most recently
served as Sales Mgr. at KLAC-
AM & KZLA-FMW/L.A.

» Brad Fuhr is the new LSM at
WOKY-AM/Milwaukee. He was
previously Account Mgr. for cross-
town sibling WMIL-FM.

e Margaret Hughes has been
promoted to AE from Mktg. Asso-
ciate with Katz Communications’
KRG Marketing Dimensions.

get an envelope (numbered 1-
100).

Inside the envelope is either sta-
tion merchandise or one of 10 keys
(numbered 1-10). At the remote
are 10 Jeeps (numbered 1-10). Fi-
nalists sit behind the wheel of their
corresponding Jeep. Once the an-
nouncer does the 10-9-8-type
countdown, finalists attempt to
beep their Jeep. The one that does
beep wins the new Jeep. (Obvious-
ly, an engineer-type has to discon-
nect nine of the 10 Jeeps.)

Emergency Flash

During your next late-afternoon
or evening station appearance, turn
on every emergency flasher on
every car on the lot. Note: All
makes and models from the same
manufacturer will tend to have the
same family of circuitry, thus al-
lowing cars to flash in the dark si-
multaneously. This is a real atten-
tion-getter.

Diamond Dig

As car dealers increase their
likelihood of closing a deal once a
test drive is taken, offer an incen-
tive for listeners to test drive.
Here's how: Tie-in a nearby jew-
eler who can provide 99 cubic zir-
cons and put one in 99 different
glove boxes — plus, one actual
half-carat diamond in one of the
cars. After prospects test drive the
cars, they determine whether they
won the diamond by going to the
jeweler to check on the stone’s
authenticity. Note: The jeweler
should offer free mounting or $50
off any purchase of $200 or more
to ensure test drivers go to their
store and not a competitor’s.

Irwin Pollack is President of his
own radio sales and manage-
ment firm. He consults and pre-
sents “how-to” seminars to ra-
dio stations across the U.S. and
Canada and can be reached at
(412) 952-0602.
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PART ONE

Jack Trout’s ‘New Positioning’ Statements

By Dave Elliott

MARKETING & PROMOTION

ack Trout is President of Trout & Partners Ltd.,
J a Greenwich, CT-based marketing strategy firm that has
consulted for such leading corporations as AT&T, IBM,
Lotus, Merck, SouthwestAirlines, and Warner-Lambert.
His fifth and latest book, “The New Positioning” (McGraw
Hill/$21.95), revisits the concepts he first introduced in 1969,
revised in 1981, and has now updated for the 90s. In the
first half of this two-part interview, Trout talks about simpli-
fication, creating a unique niche, the emotional factors in-
volved in marketing, how to use research correctly, and the

“law of exclusivity.”

Dave Elliott: The great thing
about your books on marketing
Strategy is how you seem to sim-
plifv complex concepts. Talk about
the importance of simplification in
the marketing process.

Jack Trout: You have to recog-
nize that we live in an over-com-
municated world these days.
There’s just an enorrhous amount
of information. You know, we used
to have 13 channels, and then we
had 50 channels, and now we have
150 channels. And, of course,
when you add in all the other me-
dia— the Internet and all that stuff
— there’s a lot of noise; there’s a
lot of communication out there.

The only way to operate in this
kind of world is to oversimplify.
You have to have a very sharp point
on your message if you're going
to get into the mind. The essence
of your success and your market-
ing programs really comes down
to owning a word in the mind:
BMW = driving, Volvo = safety,
Crest = cavities. Tom Monahan'’s
Domino’s Pizza built a business
on two words — home delivery.
All of the big marketing programs
of the big brands really have a very
simple concept — they take own-
ership of words. If you’re in busi-
ness, you have to find that simple
essence of what you have and find
a way o obviously drive that sim-
ple idea into the mind. So, without
a doubt, simplification is the Holy
Grail.

DE: Tell us how to create a
unique niche for the marketplace.

JT: First you've got to recognize
that all marketing wars take place
in the minds of your customers and
prospects. It’s not a question of
having a better mousetrap so much
as having a better perception.
Whatever your marketplace — or

whoever you're out to sell to —
you're going to win or lose with
the mind.

If you understand the mind and
how it works, then you begin to
understand what positioning is all
about. That’s really the essence of
this book and, of course, the whole
thought process. It’s figuring out
how the mind works. Whether
you’re a big company or a small
company, you have the same prob-
lem — you’ve got to convert a
bunch of minds.

DE: Talk about how people
make decisions for emotional rea-
sons rather than logical reasons.
Talk about emotions vs. logic.

JT: Minds work by emotions —
minds are very emotional. And, of
course, people tend to say one
thing and do another. There’s a
classic piece of consumer research
that I talk about in my book where
20,000 women were asked before
they went into a supermarket what
they were going to buy. When the
researchers asked the same people

Pro:Motions

* Eileen Woodbury has ba-
come Dir/Mktg. & Promotions for
Odyssey frimulcast KAXX-
FM.,KBXX-FM & KMAX-FM
(Y107)L.A. She previously
served in the same capacity for
crosstown Urban KKBT-FM (The
Beat).

* Chris Edge is the new Dir/
Mitg. & Promotions for Prism Ra-
dio Partners. He remains in Ra-
leigh market, where he did over-
nights at Prism-owned WDGC
(G105).

* Steve Gionta has been
named Promotion Dir. at WBHT
(Hot 97yWilkes-Barre.

coming out of the market what
they’d purchased, only 33% had
bought what they said they would.
Two-thirds of them bought some-
thing else! And that’s just before
they walked into the store!

It just shows you that people’s
perceptions of how they change are
very fragile as well as how they
can make an emotional purchase
at the last minute. This is a critical
issue. You have to be very careful
with research. We like to say that
research can confuse you, if you're
not very careful with it.

DE: In vour book, you talk about
“the obvious factor.” Can you ex-
plain what you mean by that?

JT: Most marketing programs
—or the search for the right strat-
egy — tend to be the search for
the obvious. You’re looking for
something that’s very simple and
very obvious — not only to you,
but obviously it’ll be obvious to
everybody else in the marketplace.
So many times people overlook the
simple and the obvious. They sort
of say, “Well, it can’t be that sim-
ple. There must be another way.
There must be a more complex
answer.”

Several years ago, we advised
Burger King against Mec-
Donald’s. We said, “Look, they
own little kids, McDonald’s.
There’s not much you can do about
that. What you want to do is give
them the little kids and go for the

older kids, go for the grownups..

Focus your program in that direc-
tion. Grow up to the flame-broiled
taste of Burger King.”

In other words, it’s obvious you
can't own the little guys, go for the
big guy. Well, that was too simple
for them. “No, no, no. There’s got
to be more. We want to do this. We
want to do that.” It’s amazing how
people just tend not to go with their
common sense. And that’s really
what much of very good market-
ing is. It’s just flat-out common
sense.

DE: A lot of radio executives do
focus groups and research, re-
search, research. Let’s hear more
about research vs. instincts.

JT: Instincts are really what
good common sense is all about.
In other words, if you're a good
entrepreneur — especially a small
businessman — and if you've had
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enough experi-
ence and
you’ve tried
enough @8
things, your
stomach
tends to tell
you what
to do.

You
kind of
know in-
stinc-
tively
what’s ~
right
and  what’s
wrong. You don’t need a lot of
research. You don’t need a lot of
people or rooms full of people to
try to tell you how you should mar-
ket your products. Especially if
you’re a smaller guy and you're
trying to get something going, you
know the answer really sometimes
resides inside you, in your stom-
ach. I mean, you kind of know in-
stinctively what’s going to work
and what isn’t going to work.
Don’t overlook that.

DE: How about the good ways
that research can be used? As a
means of measuring perceptions,

for example.

JT: You have to really get a
sense of perceptions. In other
words, you want to get a snapshot
of the mind. You want to see what
perceptions they have about you
vs. your competition. That's real-
ly the most important research.
And you don’t want to get too
deep. People don’t think deeply
about anything. Once you get away
from money, sex, weight, that’s it.

DE: Tell us about “the law of
exclusivity” — how no two com-
panies can own the same word in
the prospect’s mind. Maybe you
want to start your own Internet
service and you want to go up
against America Online, or may-
be you want to have your own ham-
burger place to compete against
McDonalds.

JT: Well, that’s the trick in any
competitive situation. You have to
be very sensitive to who owns what
idea. It’s all about owning — get-
ting a sense of perceptions to see
who owns what concepts.

Once a concept is gone, once
somebody has taken ownership of

license plates
sun shades

plastic visors

towels

doistry
todothe
same
thing.
That’s not
going to
help you at
all. You
have to have
your own
1dea, your
own thing. It
can be a varia-
tionon No. 1's
idea — it can be another seg-
ment in the category — but it has
to be different.

The beer guys, everybody's go-
ing big, big, big, and all of a sud-
den a micro-brewery shows up.
Somebody says, “Hey, I can do
something quite different. I'm just
going to do a small region with
beer.”

It wasn’t too long ago that ev-
erybody was saying, “The big
beers are going to take over the
world.” Wrong. The micro-brew-
eries carved a nice small piece of
business out of the beer business.
Who would have ever thought
that? There's always an opportu-
nity to go against No. 1, but what
you don't want to do is wade into
those waters and try to jump on
somebody else’s business.

Dave Elliott is President of the
Innovation Network marketing
strategy firm s
and hosts a
radio talk
show (“Em-
power L.A.")
that's heard
five nights a
week on
KYPA-AM/ | &
Los Ange- [
les. He can
bereachedat
(310) 457-2288. Watch for Part
Two of Trout's interview in next
week’s issue.
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'MUSIC & MOVIES

CURRENT

* A THIN LINE BETWEEN LOVE & HATE (Jac-Mac/WB)
Single: AThin Line Between Love & Hate/H-Town
Other Featured Artists: R. Kelly, L.B.C. Crew, Luniz

» UP CLOSE & PERSONAL

Single: Because You Loved Me/Celine Dion (550 Music)

» GIRL 6 (Warner Bros.)

Single: Girl 6/Prince & New Power Generation

Other Featured Artist. Vanity 6
* WAITING TO EXHALE (Arista)

Singles: My Funny Valentine/Chaka Khan

Let It Flow/Toni Braxton

Count On Me/Whitney Houston & CeCe Winans
Other Featured Artists: Aretha Franklin, For Real, TLC

* DON’T BE A MENACE ... (Island}

Singles: All The Things (Your Man Won't Do)/Joe
Can't Be Wasting My Time/Mona Lisa f/Lost Boyz

Renee/Lost Boyz

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

*IFLUCYFELL

Single: TwentyOne/Marry Me Jane (550 Music)

COMING

* THE TRUTH ABOUT CATS & DOGS (A&M)

Single: Caramel/Suzanne Vega

Other Featured Artists: Blues Traveler, Ben Folds Five, Sting

« BOYS (A&M)

Single: Alright/Cast (Polydor/A&M)

Other Featured Artists: Del Amitri, Stone Roses, Sparklehorse

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Red Hot Chili Peppers Antho-
ny Kiedis and Dave Navarro guest
on America Online’s “Cyber-Talk”
(keyword: WARNER) Monday
evening (4/15) at 9:30pm ET/
6:30pm PT.

J.T. Taylor, lead singer of the new-
ly reunited Kool & The Gang, will
be on Prodigy (jump: CHAT) Mon-
day night (4/15) at 10pm ET/7pm PT.

Hip-hop's Das EFX and Mobb
Deep share the keyboard during a
Prodigy session (jump: CHAT)
Wednesday evening (4/17) at
7:30pm ET/4:30pm PT.

CompuServe has just opened a
new UK Music Forum, featuring in-
formation, sights, and sounds from
all bands British (GO: UKMUSIC).

On The Web

Jesus Lizard becomes the first
band to launch a site with a “graphi-
cal chat environment,” where visitors
are represented by figures and “talk”
to each other in cartoon-style bal-
lcons. Download the software athttp/
www. thepatace.com, then dlick on
the Capitol Records/Jesus Lizard
Palace link to enter the band's site.

st

s

1969/The Who perform “Tommy”
for the first time during a
concert in Dolton, England.

1976/Johnnie Taylor's “Disco
Lady” becomes the first
platinum-certified single.

Bom: Glen Campbell 1936, Pe-
ter Frampton 1950, Paul
Carrack (Mike & Mechan-
ics) 1951, Daniel Johns
(Silverchair) 1976

TUESDAY, APRIL 23

John Mellencamp — a real BIG
daddy, too.

1956Elvis Presley makes his
Las Vegas debut. His re-
ception is so cool he
doesn’t retumn for 13 years.

1993/£Ed Lover & Dr. Dre make
their movie debut in “Who'’s
The Man,” which also fea-
tures Sait-N-Pepa, Ice-T,
and Kris Kross.

1995/John Mellencamp and wife
Elaine Irwin become parents
to son Speck Wildhorse.

Born: The late Roy Orbison
1936

WEDNESDAY, APRIL 24

1961/Bob Dylan makes his re-
cording debut, a $50 gig
playing harmonica on Har-

~ MUSIC DATEBOOK

ry Belafonte’s “Midnight Spe-
cial” album.

1984Rick Dees is awarded a star
on the Hollywood Walk Of
Fame.

1988 eatwoad Mac's Mick Fleet-
wood marries Sarah Recor.

1990/Roger Waters’s road crew
discovers an unexploded
WWII bomb while construct-
ing the set for “The Wall” in
Potsdamer Platz, Germany.

Born: Barbra Streisand 1942,
Doug Clifford (Creedence
Clearwater Revival) 1945,
Billy Gould (Faith No More)
1963, Aaron Comess (Spin
Doctors) 1968

THURSDAY, APRIL 25

1981\Wings disband after Denny
Laine quits the group.

1989/Depeche Mode’s concert-
movie “101” premieres.

1990/8e-bop pioneer Dexter Gor-
don dies of kidney failure.

1993Fam Aid Vl is held in Ames,
IA. Headliners include Bry-
an Adams, John Mellen-
camp, Willie Nelson, Ringo
Starr, and Neil Young.

Bormn: Jerry Lieber 1933, Stu Cook
(Creedence Clearwater Re-
vival) 1945, Bjorn Ulvaeus
(Abba) 1945, Andy Bell (Era-
sure) 1964

FRIDAY, APRIL 26

1977MNew York disco palace Studio
54 opens.

1995/80bby Brown is charged with
aggravated assauit and dis-
orderly conduct following a

£

nightclub brawl in Orlando, FL.
Bom: Duane Eddy 1938, Giorgio
Moroder 1940

1968/Simon & Garfunkel release
“Mrs. Robinson.”

1981Ringo Starr marries actress
Barbara Bach. Also...Casey

the Hollywood Walk Of Fame.

1990/Guns N’ Roses leader Axli
Rose marries Erin Everly
(daughter of rocker Don). The
marriage lasts 27 days.

1994/John Mellencamp and wife
Elaine irwin become parents
to son Hud.

Bom: Kate Pierson (B-52’s) 1948,
Paul “Ace” Frehley (Kiss)
1950, Sheena Easton 1959

SUNDAY, APRIL 28

1963/Andrew Loog Oldham sees
the Rolling Stones perform
for the first time at London’s
Crawdaddy Club. He be-
comes their manager the
next day.

1968/The musical “Hair” moves to

1729 consecutive perfor-
mances.

1975/A0OR format pioneer Tom
Donahue dies of a heart
attack.

1991/Bonnie Raitt marries actor
Michael O’Keefe.

1995/ Friday,” co-starring lce Cube,
opens nationally.

— Paul Colbert

SATURDAY, APRIL 27

Kasem is awarded a staron

asssy

s

Broadway and begins a run of ‘
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Motown Rejected Lisa Marie Demos!

M otown Records sources tell
the Starthe label rejected at
least four demos of Lisa Marie
Presley singing, produced by ex-
hubby Danny Keough. The dem-
os were submitted under different
names, including the nom de rock
First Daughter.

Meanwhile, the National Enquir-
erreports Michael Jackson made
poster-size blow-ups of shots from
the recent Lisa Marie Vogue photo
session (where she looks like her
late father) and hangs them in his
bedroom wherever he goes.

Tale Of The Tape

Pamela Anderson Lee hireda
private eye to find a stolen, X-rated
videotape of her and hubby/Motiey
Crue drummer Tommy Lee having
sex, but it wound up in the hands of
Penthouse, which intends to pub-
lish still photos as well as market
the video (Star). The National En-
quirer, People, and Entertainment
Weekly note that Pamela & Tom-
my have filed a $10 million suit
against Penthouse to prevent this.
(Incidentally, the Globe reports Crue
bassist Nikki Sixx has moved in
with Pamela & Tommy in the wake
of his wife’s, ex-Penthouse pet
Brandi Brandt, dumping him.)

Meanwhile, Pamela serves as
Spy's covergirl as well as the sub-
ject of a five-page interview/photo
feature.

And ... People claims the
screenplay forHoward Stern's “Pn-
vate Parts” film limits the shock-
jock's celebrity encounters to Pam-
ela, Yasmine Bleeth, and Bea
Arthur.

The Children’s Hour

Wynonna Judd’s on-air radio
confession that she saved the pla-
centa when her son was born —
has itin her freezer, actually — and
intends to bury it under a freshly-
planted tree, which she says is an
old Native American custom, gets
reprinted in the National Enquirer.

Meanwhile, Joni Mitchell went
on Canadian TV seeking informa-
tion on the whereabouts of the child
she gave up for adoption 32 years
ago (Globe).

Sex & Drugs & ...

Billy Joel has taken to hiring
hotel rooms for trysts with his new
galpal, now that ex-wife Christie
Brinkley has moved all of four
doors away from him (Globe).

Wilson Pickett was busted for
cocaine after police found his

bloody girlfriend running fiom his
home (Globe).

Randy Travis admits taking
LSD during his troubled teenage
years (Globe).

Marky Mark got tossed out of
Miami's posh Doral hotel after he
drove a golf cart though the lobby,
into an elevator, and up to his room
(Stan).

Money Talks

Rod Stewart paid $2250 for a
hair stylist to fly from NYC to De-
troit and give him the dye-job that
tumed his head red (Globe).

Madonna’s lawyers nixed a
mattress company’'s request to
erect a giant billboard reading,
“We've made more people happy
in bed than Madonna” (National
Enquirer).

Spy also asks Souls Of Mis-
chief leader Opio, Domino, Yo-
Yo, Das EFX memberKrazy Daizy,
Dark Sun Riders member Broth-
er J, Doug E. Fresh, and Public
Enemy frontman Chuck D for
money-management tips.

Golden Oldies

The Star begins excerpting
George Jones's autobiography, fo-
cusing on the fireworks involved
during his marriage to Tammy
Wynette. Elsewhere in the 'zine,
Sandra Dee talks about hzr alco-
holism, anorexia, and failed mar-
riage to the late Bobby Darin,

Speaking of anorexia, the Globe
reports doctors have ordered Ce-
line Dion to gain at least 20
pounds.

Notable Quotes

“When we started, we were
mindful of trying to incorporate all
our backgrounds into the sounds.
Black people are a diverse group,
so it's important that it all gets in.
That's why our sound is different.
We’'re different” — Fugees mem-
ber Wyclef Jean explains it all for
you (Newsweek).

“A lot of the people who get into
computers are college kids. And col-
lege is also where you tend to meet
the kind of music that we play” —
Blues Traveler frontman John
Popper explains the hypertinks be-
tween the band and the new
“H.0.R.D.E. Festival’ CD-ROM (En-
tertainment Weekly).

Newsweek quotes Merle Hag-
gardas saying, “They played the sin-
gle on KNX and the phones haven't
quit yet.” (R&R notes that KNX/Los
Angeles is a News/Talk station.)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISION®
59.4 million households
Patti Galluzzi.
VPMusic Programming

HUSIC ARST
50.8 million households
Lee Chesnut. VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS ]

]

| ADDS

FUGEESKilling Me Softly (Ruffhouse/Columbia/CRG)
RAGE AGAINST THE MACHINE/Bulls On Parade (Epic}
CURE/The 13th (Fiction/Elektra/EEG)

NONCHALANT/5 O'Clock (MCA)

BOGMEN/Suddenly (Ansta)

OISHWALLA/Counting Blue Cars (A&M)

PAUL WESTERBERG/Love Untold (Reprise)

|EXCLUSIVE |

CRANBERRIES/Saivation (/sianc)
DAVE MATTHEWS BAND/Too Much (RCA)
STONE TEMPLE PILOTS/Big Bang Baby (Atiantic)

[HEAVY

BUSHMachinehead { Trauma/interscope)

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
€00LI0/1.2,3,4 (Sumpin’ New) ( Tommy Bay)
GARBAGE/Only Happy When It Rains (Aimo Sounds/Geffen)
HOOTIE & THE BLOWFISH/OId Man & Me (Atlantic)
W. HOUSTON & C. WINANS/Count On Me (Arista)

R. KELLY/Down Low {Nobody ...} (Jive)

LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
L.L. COOL Doin' it {Def Jam/Island)

ALANIS MORISSETTE/Ironic (Maverick/Reprise}
0ASIS/Champagne Supemova (Epic)

RED HOT CHIL!I PEPPERS/Acroplane (Wamer Bros.)
SMASHING PUMPKINS/1979 (Virgin)

\JAM OF THE WEEK |

FUGEES/Killing Me Softly (Ruffhouse/Columbia/CRG)

| STRESS |

ALICE IN CHAINS/Again (Columbia/CRG)

MARY J. BLIGE/Not Gon’ Cry (Arista)

TRACY BONHAM/Mother Mother (/siand)

BUSTA RHYMESMWoo-Hah!! Got You Allin Check (BektraBEG)
DEBORAH €0X/Who Do U Love {Arista)

CELINE D10ON/Because You Loved Me (550 Music)
DOG'S EYE VIEW/Everything Falls Apart (Columbia/CRG)
JEWEL/Who Will Save Your Soul (Atiantic)
MADONNA/Love Don't Live Here Anymore (Maverick/'WB)
RAGE AGAINST THE MACHINE/Bulls On Parade (Epic)
SPACEHO0G/n The Meantime (HiFV/Sin/EEG)

STABBING WESTWARDWhat Do | Have To Do? (CabmbaCRG)

|ACTIVE

AMMONIA/Drugs (Epic)

TRACY CHAPMAN,Give Me One Reason (Elektra/EEG)
CURE/The 13th (Fiction/Elektra/EEG)

D'ANGELO/Lady (EM)

FOO AGHTERS/Big Me (Roswell/Capitol)
GOLDANGER/Here In Your Bedroom (Mojo/Universal)
MICHAEL JACKSON/They Don't Care About Us (£pic)
JOE/All The Things (Your Man Won't Do) (/sland)
QUINCY JONES/Slow Jams {Qwest/WB)

MARILYN MANSON/Sweet Dreams (Nothing/Interscope)
NIXORS/Sister (MCA)

NONCHALANT/S O'Clock (MCA)

JOAN OSBORNE/Right Hand Man (Blue Gorilla/Mercury)

TINA ARENA/Chains (Epic)
GOLDEN SMOG/V (Aykodisc)

X ]

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
CELINE 010N/Because You Loved Me (550 Music)
MELISSA ETHERIDGEA Want To Come Over (/siand)
HOOTIE & THE BLOWFISH/Oid Man & Me (Atiantic}
ALANIS MORISSETTE/Ironic (Maverick/Reprise)

| -
LARGE |

TRACY CHAPMAN/Give Me One Reason (Elektra/EEG)

COLLECTIVE SOUL/The Worid | Know (Atlantic)

GLORIA ESTEFAN/Reach (Epic)

GIN BLOSSOMS/Follow You Down {A&M)

W. HOUSTON & C. WINANS/Count On Me (Arista)

MADONNA/Love Don't Live Here Anymore (Maverick/WB)

NATALIE MERCHANT/Wonder (Elektra/EEG)

JOAN OSBORNE/One Of Us (Blue Gorilia/Mercury)

SEAL/Don't Cry (ZTT/WB)

' MEDIUM ]

ACE OF BASE/Lucky Love (Arists)

JANN ARDEN/Insensitive (A&M)

TINA ARENA/Chains (Epic)

BEATLES/Real Love (Appie/Capitol)

BODEANS/Closer To Free (Slash/Reprise)

DOG’S EYE VIEW/Everything Falls Apart (Cofumbia/CRG)
JEWEL/You Were Meant For Me {Atlantic)

JOAN 0SBORNE/Right Hand Man (Biue Gorill/Mercury)
LIONEL RICHIE/Don’t Wanna Lose You (Mercury)
STING/You Still Touch Me (A&M)

| CUSTOM

TORI AMOS/Caught A Lite Sneeze (Atlantic)

MARY J. BLIGENot Gon' Cry (Arista)

BLUES TRAVELER/The Mountains Win Again (A&M)
BRANDY/Sittin' Up In My Room {Arista)

JACKSON BROWNE/Some Bridges (Elektra/EEG)
COWBOY JUNKIES/Common Disaster (Geffen)
D’ANGELO/Lady (EM)

DEEP BLUE SOMETHINGMalo (RainMaker/Interscope)
GOLDEN SMOGN (Rykodisc)

JARS OF CLAY/Food (Siivertone)

JOE/ANl The Things (Your Man Won't Do) (/séand)
QUINCY JONES/Slow Jams (QwestWB)

R. KELLY/Down Low (Jive)

GERALD & EDDE LEVERT SR./Wind Beneath _. (EastestFG)
PURE SOUL/Stairway To Heaven (Stepsun/Interscope}
RADIOHEAD/High & Dry (Capito)

CHANTAY SAVAGE/! Will Survive (AGA)

SON VOLT/Drown (Warmer Bros.)

TONY RICH PROJECT/Nobody Knows (Aristz)

Video airplay from April 15-21.

TELEVISION

TOP TEN SHOWS
APRIL 1-7

Total Audience
(95.9 miltion households)

1 Home Improvement

2 ER

3 Seinfeld

4 Friends

5 NCAA Basketball Final
(Syracuse vs. Kentucky)

6 Caroline In The City

7 Boston Common

8 Prelude To A
Championship

9 NYPD Biue

10 Coach

(tie) The Dana Carvey Show

Adults 18-49

1 ER

2 Home Improvement

3 Seinfeld

4 Friends

5 Caroline In The City

6 NCAA Basketball Final
(Syracuse vs. Kentucky)

7 Boston Common

8 The Dana Carvey Show

9 NYPD Biue

10 Prelude To A
Championship

Source: Nielsen Media Research

Coming Next WEEK —I

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Tube Tops

Bush and Melissa
Etheridge perform when “Sat-
urday Night Special” — Rose-
anne’s new sketch comedy/va-
riety show — debuts on Fox
(Saturday, 4/13, 11pm).

Friday, 4112

» Coolio makes a cameo ap-
pearance on Fox's “Space:
Above And Beyond™ (8pm).

* Tony Bennett guest-stars
on “Muppets Tonight!” (ABC,
8:30pm).

* Roseanne Cash, “Late
Show With David Letterman.”

 Richie Havens and Mavis
Staples, “ABC In Concert”
(check local listings).

Saturday, 4/13

* Roger Whittaker performs
on “The Statler Brothers
Show” (TNN, 9pm ET/6pm PT).

* Rage Against The Ma-
chine, “Saturday Night Live."

Sunday, 4/14

*“Annie Lennox ... In The
Park” — an hourlong concert
special taped in NYC's Central
Park last September — pre-
mieres on the Disney Channel
(9pm).

Monday, 4/15

» Bela Fleck, Vince Gill, and
Bruce Hornsby perform from
Nashville’s Ryman Auditorium
onTNN's “CMT Presents Mon-
day Night Concerts” (8pm ET/
5pm PT).

* Dick Clark makes a cam-
eo appearance on “The Fresh
Prince Of Bel Air" (NBC, 8pm).

* Dolly Parton, “Prime Time
Country” (TNN, 9pm ET/6pm
PT).

Tuesday, 4/16

» Taped during this year's
CRS, the hourlong “Faith Hill
And Little Texas: Tum Your
Radio On” sheds light on the
symbiotic relationship of enter-
tainers and Country radio (TNN,
8pm ET/5pm PT).

* Ken Mellons, “Prime Time
Country.”

* Michael McDermott, “Late
Night With Conan O'Brien.”

Wednesday, 4/17

* Marty Stuart, “Prime Time
Country.