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INSIDE:

'TIS THE SEASON
TO ADJUST YOUR
MORNINGS & MUSIC

How do you capture the holiday
spirit while keeping your CHR
morning show topical and
entertaining? And when do AC
and Hot AC outlets start
scheduling their holiday music?
Pages 17, 21

T,

PLAN YOUR PARODIES
Title. Subject. Delivery. Editing.
While KISW/Seattle morning star
Bob Rivers offers tips on how 10
write great parody songs, his
copyright attorney adds a few
pointers on how to keep your |
creations out of the courts.

Page 18

ICM

TREK TO THE TOP
It took six years, but
Country KMLE became the
No. 1 station in Phoenix,
dethroning longtime market
leader/legendary Country
outlet KNIX in the process.
How did the Camel walk
away with the crown? And
what’s the next step?

Page 22

N THE NEWS ...

© Monica Starr appointed
WJPC-AM & FM/Chicago PD

®Ina Meibach to Exec. VP
for Warner Music-U.S.

® John Kalodner now Columbia
Sr. VP/A&R, West Coast

® Eric Hauenstein now VP/GM
for Jones Satellite Nets !

Page 3

® Diarmuid Quinn segues 1o
Sr. VP/Mktg. at Hollywood
Page 10 |

]
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THE INDUSTR y's NEWSPAPER

Analysts Bullish On Radio
Industry Stocks For 1995

B Will likely grow faster than rest of economy

Wall Street analysts say 1995
should be a good year for radio
stocks, with the industry expect-
ed to post stronger gains in reve-
nues and cash flow margins than
other media.

“Even if the economic recov-
ery ends in 1995, radio stocks
should be resilient,” said Alex.

Marcus noted that although the
radio industry may be about half-
way through its duopoly consoli-
dation, “We’re probably at the
early stage of margin gains from
duopoly.” He expects to see
duopoly efficiencies translate into
faster cash flow growth, which

should give a boost to radio

Music Radio Listeners Also

Crave Traffic Information
Interest greatest among Urhan, AC listeners

raffic reports are aired most frequently on News/Talk stations

— they run every six minutes on KNX/Los Angeles — but

listeners of major-market music stations are just as interest-
ed in traffic conditions, according to a Research Group study com-
missioned by Metro Networks.

The survey, which polled 1000 18-54 adults in New York, L.A.,
Chicago, Minneapolis, and Denver, found that 85% of listeners felt
traffic reports were important during commute hours in 1994, 2%
fewer than a similar survey found a year earlier.

Among the more interesting findings: AC and Urban listeners were
more desirous of traffic reports than N/T listeners. The Research
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Brown & Sons analyst Drew stocks. 56% 519
Marcus. “Even if we get an eco- . mo ey e 7% ?E?:o 35 /o
nomic downturn, radio advertis- GOP Gains [ |
ing should still grow faster than ~ PaineWebber’s Alan Gottes- i _J Ll L
the economy.” That’s a worst- man is also bullish about adver- (HR A( Urbon Rock Gold (;
case scenario, though, and Alex. tising growth in 1995 and expects e d
Brown is not predicting an eco-  to see most radio stocks do well. v " b Tmffn/Researrh Group
nomic recession next year. STOCKS/See Page 15
10 QUESTIONS WITH SUSAN NESS ; ‘
. L. ) Hamilton Named
New FCC Commissioner Seeks Minority, Female Gains | wiid 107/SF PD
. Chairman agers or sales man- i i
his week, R&R’'s “10 California radio vet Bob
Questions With ..." spot- :::Zd lllnu::: agers. To the e)}(‘tcnt Hamilton has been named PD
lights one of the FCC's two new- OnhE WANISHORAYC of Crescent Communications

comers. Susan Ness, an insti-
tutional lender by trade, was
hand-picked by President Clin-
ton to succeed Ervin Duggan
in March and was swom in two
months later.

Now, with six months on the
job under her belt, Ness talks to
R&R reporter Mary Ann Barton
about EEO issues, indecency,
and her role within the agency.

female and minori-
ty involvement in
broadcasting a top
priority. How do
you feel about that?

Asalender, it
A was enor-
mously frus-
trating not to see
many minorities or women as
GM s of radio stations or group
managers or even station man-

Ness

experienced man-
agement in a lending
| setting, it’s vitally
g important that these
folks be able to rise
up in the ranks. So
I'm looking forward
to doing what I can
to encourage that
and then provide the training,
skills, and whatever else we
NESS/See Page 9
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293 Wags Give Tongues 0’ Fun

nga Dome, Infinity Classic Rocker WZGC-

FM (Z93)/Atlanta capped its live broadcast.
from the parking lot in 2ppropriately bugged-out fash-
ion — awarding one lucky listener those fabled 16
tongues o’ fun in the form of the keys to this “Z93
Budweiser/Rolling Stones Mobile.”

hen the Rolling Stones rocked the Geor-

- wnw amaricantadiohistonscaom

CHR duopoly KYLD-FM/San
Francisco and KYL.Z/San Jose-
Santa Cruz. He succeeds Rick
Thomas, who left Wild 107 two
months ago.

“Bob and I have worked to-
gether in the past, and at this
moment in time, he is the per-
fect person for us,” remarked
GM Bob Visotcky. ““With his 31
years in radio —nioe of them in

HAMILTON/See Page 15

Pressler: Communications
Bill Tops ’95 Priorities List

B Incoming Commerce Chairman says legislation
will unlock telecommumcatlons floodgates

If all goes as planned,
Sen. Larry Pressler (R-
SD) will be elected the
next chairman of the
Senate Commerce
Committee, possibly as
early as today (12/2).
Saying the time for talk
is over, Pressler vowed
to make passage of a
communications bill his
top priority once he’s in-
stalled in his new post.

“We’ve had hearings and hear-
ings and hearings, and we’ ve had
lobbying and lobbying and lobby-
ing,” Pressler complained. “We’ve
got the information — now let’s

Pressler

see if we can get a bill
together ard do it. I'm
| making a plea —let’s
make it happen in ’95.”
A commusications bill
| drafted earlier this year
under the chairmanship
of Sen. Ernest Holl-
i ings (D-SC) fell victim
to behind-the-scenes
bickering by special in-
terests. Hollings put
part of the blame for the
bill’s demise on Sen. Robert
Dole (R-KS), who isexpected to
lead the Republican majority

PRESSLER/See Page 15
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Starr Time At
WJPC/Chicago

In choosing a PD for its
WIPC-AM & FM/Chicago,
Broadcasting Partners decided
to promote from within the com-
pany. Monica Starr, midday per-
sonality and co-acting PD at
WPEG-FM/Charlotte, has been
named as the Windy City Urban
simulcast’s new programmer. She
replaces Jay Michaels, who left
the stations in October.

Starr, who had been with
WPEG for a year and a half, will
return to her hometown and as-
sume her new duties on Decem-
ber 19. Prior to joining WPEG,
Starr programmed KXOK/St.
Louis.

Hauenstein
Joins JSN
As VP/GM

f | Hauenstein,
a 24-year ra-
dio veteran,
. has been hired
as VP/GM of
Jones Satel-
lite Networks.

“Eric brings JSN a wealth of ex-
perience in radio management
and a firsthand appreciation for
the formats and services we need
to provide our station affiliates,”
said Gregory Liptak, President
of JSN parent company Jones
Spacelink Ltd. “We are truly de-

HAUENSTEIN/See Page 11

Hauenstein

KPSN/Phoenix
Goes All-'70s

After approximately 18 months
as “Hot Oldies,” Bonneville’s
Gold KPSN/Phoenix has be-
come " 70s-oriented “K-Hits.” The
station is awaiting FCC approv-
al of new calls KCHT. VP/GM
Buz Powers and PD Joel Grey
remain; however, morning driv-
ers Pat Powers & Danny Davis
and afternoon personality Steve
Goddard have exited.

Regarding the November 28
format change, Powers told
R&R, “Market research told us
there was a bigger niche and

KPSN/See Page 15

rector Steve Soboroff.

| Grammys For Breakfast

Members of the 1995 Los Angeles Grammy Host Committee re-
cently gathered for the event's kickoff breakfast meeting at the
Sheraton Universal. Taking a photo break are (I-r) MCA Records
President/Committee Co-Chair Richard Paimese, Deputy Mayor of
Entertainment Industry Affairs/City of L.A. Cody Cluff, O'Melveny &
Myers attormey/Committee Co-Chair Kim Wardlaw, NARAS Presi-
dent/CEO Michael Greene, and Soboroff Pariners Managing Di-

Kalodner Joins Columbia

As Sr. VP/A&R,

Longtime Geffen .
A&R guru John Dav- |
id Kalodner joined
Columbia as Sr. VP/
A&R, West Coast this
week. He’s following
one of his most success-
ful acts, Aerosmith,
into the Big Red fold,
where he’ll “influence”
Columbia’s records, as
well as soundtracks, in-
ternational efforts, and
the new West Coast la-
bel. Kalodner’s administrative du-
ties will be minimal, and he won’t
report to Sr. VP/A&R David
Kahn in a typically hierarchical
fashion.

Calling Kalodner “the epitome
of a great A&R executive,” Co-
lumbia President Don Ienner as-
serted, “What John has accom-

Kalodner

West Coast

= pllshed in his 20-year
career is nothing short of
astounding, and he pos-
sesses the experience
and talent to continue
for another 20 years.”
“I'have known and re-
spected John for many
years,” stated Sony
Music Entertainment
Exec. VP Michele An-
thony. “He is a music-
first executive who
brings with him great in-
stincts and a true devotion and
dedication to his artists.”

Outside The Box

Kalodner told R&R, “It was a
very simple decision, really. It
was always my dream to work for
Columbia Records, because when

KALODNER/See Page 11

Meibach Becomes Executive
VP At Warner Musnc U.S.

Another piece of
Doug Morris’s plan
falls into place this
week as Ina Meibach i
joins Warner Music- |
U.S. as Exec. VP. She’d
been Atlantic Group
Exec. VP/General Coun-
sel since leaving her
own firm (Meibach,
Epstein & Regis) ear-
lier this year.

*“Along with her legal
savvy and creative instincts, Ina
brings a wonderful sense of hu-
mor and great warmth to her
work,” commented Warner Mu-
sic-U.S. President/COO Mel
Lewinter, who worked with Mei-
bach at Atlantic. “She will be in-
volved in all facets of our activi-
ties.”

Warner Music Chairman/CEQO
Morris called her “one of the most
accomplished and admired peo-

Meibach

ple” in the industry and
praised her “‘rare com-
bination of intelligence,
integrity, and charm.”
She will be, he said, “a
comerstone of our new
home here at Warner
Music-U.S.”

Meibach told R&R,
“I'm working with
Doug and Mel on deal-
making, financial re-
views, and every aspect
of the company. We're working
with the {three main] labels and
all their contingent labels to help
them strategically plan for the
future —to look at new business
opportunities, new technologies,
and whatever comes up.

“I would not have made the
move [from private practice] were
it not for the opportunity to work
alongside Doug and Mel, two of

MEIBACH/See Page 15
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1994 DEALS TO DATE
Dollars To Date: $2,200,212,617

(Last Year: $2,564,884,861)

This Week'’s Action: $29,016,500

(Last Year: $96,431,019)

Stations Traded This Year: 1203

(Last Year: 1245)

Stations Traded This Week: 33

(Last Year: 35)

Give Ginsburg Credit

i Evergreen Media Corporation is set to buy more
stations after receiving a $180 million credit line boost
from its bankers.

Dzzl Of Thiz Waaic l
e Sunbrook Communications Stations
$6.7 million

® KBLG-AM & KRKX-FM & KYYA-FM/Billings, MT

® KXTL-AM & KQUY-FM & KAAR-FM/Butte, MT

® KXGFAM & KAAK-FM/Great Falls, MT

® KGRZ-AM & KDXT-FM/Missoula, MT

® KXAA-FM & KYSN-PM/Rock Isiand-East Wenatchee, WA

See Page 6

BBC Sets DAB Debut

| Receivers may not be available, but BBC Network
Radio says it’s committed to starting DAB broadcasts
next fall.

In a 12-station, multimillion-dollar deal, Fisher
Broadcasting acquires Sunbrook Communications’
Montana and Washington properties.

DEAL DETAILS BEGIN ON PAGE B

See Page 6

Simon To Clinton: Reappoint Barrett

His appointment to the FCC isn’t up until June 1995. But
Commissioner Andrew Barrett is being touted by homestate
Sen. Paul Simon (D-IL) for another five-year term.

Simon sent a letter to President
Bill Clinton urging him to reappoint
Barrett to the Republican seat. (Clin-
ton can’t appoint a fellow Democrat,
since there are already three on the
five-member FCC.) Simon is retir-
ing from the Senate and has an-
nounced he will not seek re-election
when his term is up in 1996.

Barrett told R&R he had a con-

versation with Simon back in June.
He said he asked the senator, “If I
decide to stay, will you support me?”
Barrett added that he hasn’t seen the
letter, and he’s not sure whether he’s
interested in another term. “I simply
have not made up my mind — there
are a couple of things I have to think
about in my personal life. Also, I
don’t have nominating powers.”

Simon’s letter to Clinton said Bar-
rett should be reappointed because
he is “sensitive to the needs of the
minority communities, a voice that
I think should be maintained on the
Commission.”

Barrett, the only African-Ameri-
can on the FCC, has served as a com-
missioner since being appointed by
President George Bush in 1989,
He’d previously served 11 years as
acommissioner on the Illinois Com-
merce Commission, which regulates
utilities.

EEa T e e i ————— e e L Y S s, e TS T N, . i DT

Stations Protest FCC’s Expanded Band Selections

At least 16 radio stations have complained that the FCC was
unfair in the way it selected stations for the expanded AM band.
The Commission released a list of 79 stations it had chosen to
assign to the new band (1610-1700 kHz) on October 14.

The petitioning outlets say the
FCC failed to explain why itexclud-
ed stations it had previously ranked
in the top 79. Last December, the
FCC released a list of 688 stations
that had applied to move to the ex-
panded band, ranking each station
on how much it would improve the
existing band by migrating to the
new band.

The FCC explained that stations
not receiving an allotment were pre-

cluded by international agreements,
Federal Travelers’ Information Sta-
tions, harmonic frequency relation-
ships with existing stations, or pre-
clusion by stations of higher rank-
ing. Those criteria were part of a
computer program that ultimately
selected the 79 stations.

Wide-Ranging Complaints

Some of the petitioners claim
those were not the only criteria used

Quietly providing broadcasters
with dependable advice on
investments and competition.

SERAFIN BROS.

Broadcast Brokerage & Finance

P.O. Box 262888, Tampa. FL 33685

Phone (813) 885-606() «

Fax (813) 885-6837

in compiling the allocation list. The
FCCAM Branch has attorney Dave
Blank and engineer Bill Ball look-
ing into the grievances. “We're an-
alyzing and studying their argu-
ments,” said Ball. “I’ve watched the
Commission from the outside for
years, and almost every process
seems to have somebody who comes
along and has something else to say.”
Among the complaints:

* KOJY-AM/Costa Mesa, CA
claimed the FCC violated a congres-
sional mandate in denying it one of
the expanded band slots based on the
Commission’s interpretation of a
treaty with Mexico. KOJY had been
ranked No. 4 on the December list.

* WAMS-AM/Wilmington, DE
said “the Commission’s decision to
delegate the entire allocations pro-
cess to a computer program consti-
tutes an improper delegation of au-
thority.” WAMS's ranking was 147.

* WKEN-AM/Dover, DE echoed
that statement: “Congress did not
delegate to a computer program the
power to make allocations decisions.
Agency expertise and human discre-
tion are necessary to ensure the pub-
lic interest is being served.”
WKEN'’s ranking was 71, but it
didn’t receive an allotment.

* WPEO-AM/Peoria, IL,
charged that the FCC had given one
of the expanded band slots to a sta-
tion that doesn’t exist — WBCI-
AM/Normal, IL. “The station has
been off the air for at least four years,
and there is no reasonable prospect
for its return to the air,” WPEO told
the FCC. The station suggested the
allocation should instead go to —
you guessed it —WPEO, which had
been ranked 388.

WAAAA-adRekicaltacdiohisteor=com
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FCC OKs ‘Channeling’
Graphic Political Spots

Ithough too late for this year’s election campaign,

the FCC has ruled that stations may “channel” poli-

tical spots deemed indecent or too graphic to times
when children may not be listening. And the decision to
channel a particular spot must not be related to any politi-
cal position espoused by the candidate.

The ruling had been requested
by the Kaye, Scholer, Fierman,
Hays & Handler law firm, which
represents several broadcasters,
and a Georgia congressional can-
didate whose campaign spot fea-
turing an aborted fetus had been
rejected by an Atlanta TV station.

While the FCC ruled that the
graphic anti-abortion ad was not in-
decent, it nonetheless held that
broadcasters could use their dis-
cretion to channel material which
might “be harmful to children” to
times when they are not likely to
be in the audience. The FCC said
that would not violate federal can-
didates’ legal right to broadcast

access or the ban on censorship
of political spots.

“This recognizes the role of the
broadcaster in determining reason-
able access,” said Kaye, Scholer
attorney lrving Gastfreund. He
added that he hoped it would give
additional protection against “friv-
olous complaints” by candidates.

“This is going to cause more
problems rather than less,” coun-
teredMediaAccess Projectattor-
ney Andrew Schwartzman, who
had opposed the channeling idea.
“It's an insult to candidates ... to
have a broadcaster telling candi-
dates what is appropriate speech
for candidates *

EARNINGS

Paxson Revenues Up Sharply

axson Communications

Corp. (Nasdaq Small Cap:

PAXN), in its first report
since becoming
a publicly traded
company, said its
third-quarter rev-
enues rose to
$18.3 million
from $7.8 million
ayear ago. The
company report-
ed anetloss of $1.5 million (seven
cents per share), compared to a
loss of $1.7 miltion (eight cents).
Broadcast cash flow was $4.6 mil-
lion, up from $1.7 mitlion.

On a pro forma basis — assum-
ing the company had owned ail of
its current stations a year earlier —
Paxson said its revenues were up
$4 mitlion, its cash flow was up $2.4
million, and its net loss was re-
duced by $5.2 million.

Paxson became a public com-
pany in early November after com-
pleting a takeover of publicly trad-
ed American Network Group.
Paxson owns 14 radio stations and

one TV station, and is buying two
radio stations and one TV station.

ewCity Communications
(publicly traded bonds)
posted third-quarter net in-
come of $1.9 million, down from
$14.1 million. Revenues were
$13.6 million, up from $13 million.
The much higher earnings report-
ed for the third quarter of 1993 had
inciuded a $15 million gain from the
sale of WYAY-FM/Atlanta to Capi-
tal Cities/ABC.
NewCity owns 13 radio stations
and is buying KDiL-FM/San Antonio.

MI Music reported its

sales rose 12.7% in the six

months ended September
30 to £877 million ($1.3 billion);
profits aiso rose 12.7%to £101 mil-
lion ($155 million).

Parent company Thom EMI (Lon-
don Exchange) reported pretax prof-
its up 27% at £126 million pounds
($197 million).

in the U.S., EMI owns Capitol,
Virgin, SBK, Chrysalis, and EMI.
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With great broadcasters like...
George Francis

“With Stratford on our team, AmCom
General has gone 3 for 3. WMY],
Greenville; KRMD, Shreveport; and
WJMZ, Greenville have all become
dominant franchises. We continue
to use Stratford because they
deliver results.”

George Francis
CEO, AmCom General

George Francis relies on Stratford Research to help build his stations into branded
franchises. He uses Stratford because we're the only firm that can provide the
Fortune 500 research and brand marketing techniques that were previously
reserved for the world's top consumer marketers. That's the same reason why the
NAB asked Stratford to write The Franchise, the industry's definitive book on
building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why George Francis wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATEORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA

- - - aMaana aaaricanradinhictan, cam .
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dio stations in six major markets

Evergreen Doubles Credit Line

vergreen Media Corporation (Nasdagq:

EVGM) announced that it has more than

doubled its senior bank credit facility to
$350 million from $170 million.

BBC Radio To Go Digital In 95

BC Network Radio is set to launch a
Eureka-147 DAB service in September
1995.

BBC, a Eureka member, is claiming to be the first broad-

NASA, CD Radio Set DAB Tests

ASA and CD Radio Inc. (Nasdag Small

Cap: CDRD) announced an agreement to

conduct joint technical tests for develop-
ment of satellite DAB service.

“The lending community has made a commitment to sup-
port Evergreen’s operations and future business plan,” said
Evergreen Chairman/CEO Scott Ginsburg. “This transac-
tion will allow the company to pursue its strategic plan of max-
imizing shareholder value through mergers and acquisitions.”

In addition to funding acquisitions, the bank group, headed
by Toronto Dominion, will allow Evergreen to use up to $15
million for stock buybacks. Evergreen currently owns 11 ra-

caster to commit to DAB. Its service will feature BBC's cur-
rent five networks plus extended parliamentary and sports
coverage.

BBC Network Radio Managing Director Liz Forgan urged
manufacturers to “respond to the challenge” and make af-
fordable DAB receivers available as soon as possible.

Great Britain plans to use a new band around 60 MHz
(occupied by TV Channei 3 in the U.S.) for DAB.

of satellite DAB.

According to NASA Satellite Radio Project Manager James
Hollansworth, the proposed satellite DAB service “will provide
U.S. industry with new technology opportunities in the satellite,
microantenna, receiver, and software areas.”

“This new service, when authorized by the FCC, will provide
motorists with seamless, national radio coverage for the first
time,” said CD Radio Systems President Robert Briskman.

The NAB and many broadcasters oppose the establishment

TRANSACTIONS

Sunbrook Stations Go To
Fisher For $6.7 Million

& Regional Radio creates Ft. Wayne FM duopoly with WBTU & WOWO

Sunbrook Communications
Stations

PRICE: $6.7 million

TERMS: Asset sale for cash
BUYER: Sunbrook Communica-
tions Inc., a wholly owned subsidiary
of Fisher Broadcasting, headed by
President Patrick Scott of Seattile. It
owns three radio stations and two TV
stations. Phone: (206) 443-4000
SELLER: Sunbrook Communica-
tions Inc. L.P, headed by President
of general partner Larry Roberts. The
partnership is comprised of one gen-
eral partner, Sunbrook Communica-
tions Corp., and one limited partner,
Centennial Business Development
Fund. it owns two additional stations.
Phone: (509) 326-9500

KBLG-AM, KRKX-FM &
KYYA-FM/Billings, MT
FREQUENCY: 910 kHz; 94.1 MHz;
93.3 MHz

POWER: 1kw day, 64 watts night;
100kw at 1017 feet; 100kw at 700 feet
FORMAT: News/Talk; Rock; AC

KXTL-AM, KQUY-FM &
KAAR-FM/Butte, MT
FREQUENCY: 1370 kHz, 95.5 MHz;
92.7 MHz

POWER: 5kw; 50kw at 1820 feet; 3kw
at 24 feet

FORMAT: Gold; AC; Country

KXGF-AM & KAAK-FMW/

Great Falls, MT
FREQUENCY: 1400 kHz; 98.9 MHz
POWER: 1kw; 100kw at 500 feet
FORMAT: Nostalgia; AC

KGRZ-AM & KDXT-FM/

Missoula, MT

FREQUENCY: 1450 kHz; 93.3 MHz
POWER: 1kw; 43kw at 2440 feet
FORMAT: Country; CHR

KXAA-FM & KYSN-FM/Rock

Island-East Wenatchee, WA
FREQUENCY: 95.5 MHz; 97.7 MHz

POWER: 5kw at 167 feet; 3kw at mi-
nus 150 feet
FORMAT: Gold; Country

WHHY-AM & FMW/
Montgomery
PRICE: $3.38 mitiion (estimated) for 80%
TERMS: Stock exchange for 80%
stock interest in Soundview Media
Investments for 1 million shares of
Ventura Entertainment Investments
Inc. (Nasdaq: VEGG). The estimat-
ed price is based on a closing price (11/
28) of $3.38 per share.

BUYER: Ventura Entertainment
Group Ltd., a publicly traded company
headed by CEO/COB Floyd Kephart
of LosAngeles, acquiring an 80% stock
interest in Soundview Media Invest-
ments. Phone: (310) 820-0607
SELLER: Bennet Smith, reducing his
stock interest in Soundview Media In-
vestments from 33% to 10.1%; Brian
Brady, reducing his interest from 33%
to 6.4%; and Richard Incandela, re-
ducing his interest from 33% to 3.3%.
Phone: (904) 932-7990
FREQUENCY:1440 kHz; 101.9 MHz
POWER: 5kw day; 100kw night
FORMAT: CHR

o
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KRYD (FM CP)/Telluride
PRICE: $446,000 maximum
TERMS: Asset sale

BUYER: QMI KRYD Inc., headed by
President/CEO/Director Dino Lanni of
Denver. itowns KISZ-FM/Cortez, CO.
Phone: (201) 402-8100

SELLER: Rocky lll Investments Inc.,
headed by President Donna Boyle.
Phone: (303) 728-3998
FREQUENCY: 104.9 MHz

POWER: 100kw at minus 75 feet

WCNX-AM/Middietown
PRICE: $280,000
TERMS: Asset sale for cash

BUYER: WCNX L.C., a subsidiary of
Broadcast Radio Group, headed by
Paul Bloch and nationally syndicated
radio talk host H.l. “Sonny” Bloch.
They own two other stations. Phone:
(813) 573-4402

SELLER: Radio Middletown Inc.,
headed by President Corydon Thur-
ston. It owns two other stations.
Phone: (203) 347-2565
FREQUENCY: 1150 kHz

POWER: 2.5kw day; 46 watts night
FORMAT: Sports/Talk

BROKER: Robert Atkinson
COMMENT: A deal announced in
March to sell this station for $250,000
did not close.

WAZX-FM/Cleveland

(formerly WGCM)

PRICE: $450,000

TERMS: Asset sale for $50,000 cash
and a 10-year, $400,000 promissory
note at 5% interest

BUYER: WAZX-FM Inc., headed by
President/Director Bernie Eisenstein
of Atlanta. He owns WAZX-AM/Smyr-
na (Atlanta).

SELLER: Allied Media of Georgia Inc.,
headed by CEO Roger Amato. It has
an interestin WAZX-AM and WIGO-AM/
Atlanta. Phone: (404) 536-8003
FREQUENCY: 101.9 MHz

POWER: 3.2kw at 328 feet
FORMAT: Nostalgia

WOWO-FM/Huntington

(Ft. wayne)

PRICE: $300,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Robert Taylor of Ft. Wayne.
He owns WXKE-FM/Ft. Wayne.
Phone: (219) 484-0580

SELLER: ICBC Corporation, repre-
sented by VP/Corporate Counsel Lois
Wright. It owns six other stations.
Phone: (219) 424-2400
FREQUENCY: 102.9 MHz

POWER: 3kw at 298 feet

FORMAT: Gold

WWW-arRericantaciestery-ecom

TRANSACTIONS AT A GLANCE

* WHHY-AM & FM/Montgomery, AL $3.38 million (estimatec) for 80%
© KRYD (FM CP)/Telluride, CO $446,000

¢ WCNX-AM/Middletown, CT $280,000

® WAZX-FM/Cleveland (formerly WGCM) $450,000

© WOWO-FM/Huntington (Ft. Wayne), IN $300,000

® WBTU-FM/Kendallville (Ft. Wayne), IN $6.6 million

© KQEP (FM CP)Rock Valley, IA $12,000

® WSFC-AM & WSEK-FM/Somerset, KY $900,000

¢ KROK-FM/DeRidder, LA No cash consideration for 50%

¢ WNJC-AM/Washington Township, NJ $161,000

® WRKL-AM/New City, NY $1 million

¢ WBRF-AM/Marietta (Parkersburg), OH $100,000

¢ WBYR-FM/Van Wert, OH $4.68 million

© WERT-AM & FM/Van Wert-Paulding, OH $225,000

¢ KBOY-FM & KROG-FM/Medford-Phoenix, OR $1.9 million
® WKSY-FM/Marion, SC $232,500

© KBER-FM/Ogden (Salt Lake City), UT $1.65 million

COMMENT: WOWO-FM has been
dropped from a previously announced
deal with Pathfinder Communica-
tions, although Pathfinder is still ac-
quiring WOWO-AM/Ft. Wayne.

WBTU-FM/Kendaliville

(Ft. Wayne)

PRICE: $6.6 miliion

TERMS: Duopoly deal; asset sale for
cash

BUYER: Regional Radio Corp.,
owned by Myron Patten of Jackson,
M. It owns two stations and is buying
WBYR-FM/Van Wert, OH (Ft. Wayne)
(see Page 9). Phone: (517) 699-0111
SELLER: Fort Wayne Media L.P.
Phone: (313) 563-6842
FREQUENCY: 93.3 MHz

POWER: 50kw at 450 feet

FORMAT: Country

il

KQEP (FM CP)Rock Valley
PRICE: $12,000

TERMS: Asset sale for cash
BUYER: QB Broadcasting Inc.,
headed by President/Director Alan
Quarnstrom of Cloquet, MN. Phone:
(218) 878-0490

SELLER: Robert Mason of Dallas.
Phone: (214) 702-7220
FREQUENCY: 106.9 MHz

POWER: 25kw at 328 feet

T

Ty s

WSFC-AM & WSEK-FMW/
Somerset

PRICE: $900,000

TERMS: Stock sale

BUYER: G. Nolan Kenner, increasing
his stock interest in First Radio Inc. from
25% to 100%. Phone: (606) 678-5151
SELLER: Gene Robinson, Vincent

Waddle, and Cy Waddle, each selling
their 25% stock interest in First Radio
Inc. Phone: (606) 678-5151
FREQUENCY: 1240 kHz; 97.1 MHz
POWER: 1kw; 27.5kw at 659 feet
FORMAT: News/Talk; Country

KROK-FM/DeRidder

PRICE: No cash consideration for 50%
TERMS: Stock donation

BUYER: Alan Taylor of Leesville, LA,
receiving a 50% stock interest in West
Central Broadcasting. Phone: (318)
537-4152

SELLER: Douglas Stannard of Lees-
ville, decreasing his stock interest in
West Central Broadcasting from 100%
to 50%. He has an interest in one oth-
er station. Phone: (318) 463-9292
FREQUENCY: 92.1 MHz

POWER: 1250 watts at 492 feet
FORMAT: Rock

WNJC-AM/Washington
Township

PRICE: $161,000

TERMS: Asset sale

BUYER: Forsythe Broadcasting
Company, headed by FresidentJohn
Forsythe.

SELLER: Thomas Graves, court-ap-
pointed trustee for Vineland Broad-
casting Inc. Phone: (609) 232-7077
FREQUENCY: 1360 kHz

POWER: 1kw

FORMAT: Country

BROKER: Hickman Associates

Continued on Page 9
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You’'ve used
Bob Rivers every
Christmas, isn’t it time

vyou made him a part

of your morning show?

TM Century presents Bob Rivers Twisted Tunes, the best
parody songs in the world. And starting in January, they’ll be
available on a market exclusive basis. Plus, if you subscribe before
December 20th, you’ll receive Bob’s Twisted Christmas 1994
absolutely free.

That’s not all. Your sales department will get 16 commercial
units to sell which goes a long way toward liquidating the entire cost
of Bob Rivers Twisted Tunes.

i Contry Praseny,
(‘)er\tur)/ ] . _. 5 = .: r
) ghaW_.‘
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- “4 Se r\l\oe

For more information call 1-800-TM-Century®

Executive Director - Rusty Humphries
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PROMO SPECI@L

ST

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use. .

RO

ANV,

LONG SLEEYE
FRUIT OF THE LOOM ) - 108 pc. min., 1 side,

"BEST" 1 color imprint. SET UP &
Freight not included. SCREEN CHARGE INCL..

LEE ARNOLD PROMOTIONS

(414) 351-9088 + Fax (414) 351-6997

NN

o d

Call Toll Free: BANNERS
U.S. 1-800-231-2417

Canada 1-800-847-5616

(713) 947-2053 FAX

ANZANALNTH

N~

Reach
Promotion
Decision-Makers In

Promotional
Showcase

Send us your logo, design or

INFLADABLE IMAGES...Attract attention to iR Q?F’"h'fcs 3an e I 30 the rest.
your station events with a customized giant all for details ana pricing:

inflatable. Perfect for your next BIG promotion! | }%IEMRER
N

Call Kristy Reeves

Blow-up your mascot or create your own shape A/ ﬁﬁ
and event. Contact: Lenny Freed, 2773 Nation- VAL M "

A LA
wide Parkway, Brunswick, OH 44212, Fax: (216) ALLEN A

273-3212. INFLADABLE IMAGE INDUSTRIES [0l Exclusive Distrbutors
...Phone: (216) 273-3200, EXT. 137. 1-800-786-7411 310:-553:-4330

We answer more
than the phone

When you call the Muscular Dystrophy Association, you get
answers. We respond to questions about neuromuscular
disease every day — from symptoms... to research advances. ..

to support services and the MDA clinic nearest you. m
THE VOICE OF HOPE
Make the call. Our lifeline is toll-free. . 1-800-572-1717 Musc/:\usl';lgc %ﬂophy
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TRANSACTIONS

Continued from Page 6

WRKL-AM/New City
PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Odyssey Communications
inc.,owned by Stuartand Anita Sub-
ontnick of New York. They own two
stations and are buying WRGX-FMW
Briarcliff (White Plains), NY. Phone:
(201) 531-8021

SELLER: Rockland Communicators
Inc., headed by President Barbara
Lewis. Lewis has an interest in one
other station. Phone: (914) 354-2000
FREQUENCY: 910 kHz

POWER: 1kw day; 73 watts night
FORMAT: AC

o

i
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WBRJ-AM/Marietta
(Parkersburg)
PRICE: $100,000
TERMS: Asset sale for cash

BUYER: RASA Phoenix Corpora-
tion, headed by President/COB of Di-
rectors David Strock of Vienna, WV.
Phone: (304) 485-6062

SELLER: Tschudy Communications
Corp., debtor-in-possession, headed
by President Eart Judy Jr. It owns
seven other stations and has an inter-
est in two others. Phone: (703) 743-
3000

FREQUENCY: 910 kHz

POWER: 5kw

FORMAT: News/Talk

WBYR-FM/Van Wert

PRICE: $4.68 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Regional Radio Corp.,
owned by Myron Patten of Jackson,
MI. It owns two stations and is buying
WBTU-FM/Kendallville (see previous
deal). Phone: (517) 699-0111
SELLER: Atlantic Resources Corpo-
ration, headed by President Joe Con-
way. It owns two other stations.
Phone: (219) 420-9890
FREQUENCY: 98.9 MHz

POWER: 50kw at 453 feet

FORMAT: Rock

WERT-AM & FM/Van Wert-
Paulding

PRICE: $225,000

TERMS: Asset sale for cash

BUYER: Richard Ford of Van Wen.
Phone: (419) 238-1220

SELLER: Atlantic Resources Corp.,
headed by COB Paul Cheney. It is
selling WBYR-FM/Van Wert. Phone:
(513) 579-1717

FREQUENCY: 1220 kHz; 99.7 MHz
POWER: 250 watts day/30 watts night;
3kw at 328 feet

RADIO BUSINESS

FORMAT: Gold
BROKER: Irv Schwartz of Associat-
ed Broadcasters

B

KBOY-FM & KROG-FMW/
Medford-Phoenix
PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Deschutes River Broad-
casting Inc., headed by President/
CEO Edward Hardy of Portland, OR.
It owns three stations and is purchas-
ing six others.

SELLER: KBOY Radio Inc., headed
by President Robert Esty. He also
owns KRKT-AM & FMW/Albany, OR.
FREQUENCY: 95.7 MHz; 105.1 MHz
POWER: 100kw at 935 feet; 52kw at
545 feet

FORMAT: Classic Rock; AC
BROKER: W. Dean LeGras of the
Exline Company

. Gouth

WKSY-FM/Marion

PRICE: $232,500

TERMS: Duopoly deal; asset sale for
$100,000 cash and a 10-year,
$132,500 promissory note at 8% inter-
est

BUYER: Clarendon County Broad-
casting Co. Inc., owned by Betty
Roper of Manning, SC. She owns
WYMB-AM & WHLZ-FM/Manning.
Phone: (803) 435-2098

SELLER: Holder Media Inc., headed
by President Hugh Holder. Phone:
(803) 667-1200

FREQUENCY: 100.5 MHz

POWER: 21.5kw at 354 feet
FORMAT: Country

KBER-FM/Ogden

(Salt Lake City)

PRICE: $1.65 million

TERMS: Asset sale for cash
BUYER: Radiowest Communica-
tions L.P.,, headed by President Cur-
tis Harris of Sait Lake City. Phone:
(801) 322-3311

SELLER: Chestnut Broadcasting
Inc., owned by Chris Devine. He is
President of Major Networks. Phone:
(312) 755-1300

FREQUENCY: 101.1 MHz

POWER: 26kw at 3740 kw

FORMAT: Rock

COMMENT: This station is being sold
to a minority-controlled company un-
derthe FCC's “distress sale policy” and
will terminate proceedings on allega-
tions that this station and KQOL-FM/
Spanish Fork, UT were under com-
mon ownership before duopolies were
permitted. A previously proposed deal
to sell KBER for $1.9 million did not
close.

|
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STIONS
M.

Susan Ness

FCC Commissioner

Continued from Page 1

can to give rise to more ownership.

A

How can the Commission
help minorities and wom-
en advance?

There are a lot of things the
Commission can do. We can
focus attention on it. We can
applaud creative mechanisms. For
example, I believe it was the New
Jersey Broadcasters’ Association
that came up with a job fair ... quite a
number of applicants were success-
ful in obtaining jobs via this state-
wide effort.

And is the FCC planning
to address station owners’
complaints about EEO pa-
perwork?
A some of the EEO issues —
both in terms of what we
require of radio stations and how pro-
ductive those requirements are to
achieve the goal. To the extent that
we can do something to either

streamline or enhance their perfor-
mance, we’re interested in doing that.

of the “reinventing govern-

A ment” kinds of things the
Commission has engaged in. We are
trying to set quality and customer
service standards in many of our bu-
reaus — including the Mass Media
Bureau — to see how we can stream-
line our processes to better serve the
public. We’re working with the law-
yers who represent applicants. We're
also working to see if electronic fil-
ing, for example, can be done. I'm
pleased to see that happening. I en-
courage it whenever possible. All of
us are mindful of the need to do that,
particularly given the caseload we
have here at the Commission.

We’re starting to look at

Areyou satisfied with how
the FCC operates?

I’m very supportive of a lot

We have taken an opportunity of
late — where there have been issues
that are particularly controversial —
%o bring in more than one side on an
issue. Typically, one group comes in
and makes its case; then another
group comes in and makes its case.
‘What we’re now doing is putting the
two players together in the same

meeting so we can have more of a
debate to see whether there really are
divergent views and whether there
are some ways we can resolve them.

missioners, a lot of groups

‘ A want to come in just to say
hi, introduce themselves, and get on
our radar screen, soto speak. But they
also call attention to innovations,
ownership issues, and the effects of
duopoly and increased ownership.
There are a lot of issues on people’s
minds.

What seem to be broad-
casters’ chief concerns?

When you have new com-

Do you think the Commis-
sion’s indecency rules have
any effect?

I think broadcasters under-

A stand the seriousness of po-

licing themselves. To the

extent that the Commission engages

in a finding of indecency, we should

pursue whatever remedies we have
at our disposal.

Will the FCC issue a clear-
er definition of indecency?

I think there is something in

A the works. Although I don’t

know precisely where they

stand, there are efforts under way to

try to put more meat in the defini-
tion.

What is your perspective
on Chairman Hundt’s idea
of a “social compact™?

Providing local service is
A extremely important. I think
we’re also trying to make
broadcasters recognize that, embod-
ied within the Communications Act,
it is mandated that they serve the
public interest. That is why they have
their spectrum, and that is why it has
been a historically free spectrum. And
they have a protected status in many
ways.

But we have a need for them to
serve the public interest. And most
stations are very dedicated to that end
— making sure that issues of public
concern are aired. That’s an impor-

rtant community contribution that’s
unique to broadcasting,

What stremgths do you
bring to your job?

For many years, I was a
A lender to communications
companies. On a daily ba-
sis, I find that enormously helpful for
me to understand what the ramifica-
tions are for companies, both large
and small. I came with an apprecia-
tion for a lot of different industries
within the area that we regulate. That
has been a tremendous strength and
opportunity for me.

Secondly, I come with an attitude
of “let’s figure out haw we can best
regulate without being overly [re-
strictive]” — to try to either stream-
line or at least be as practical as pos-
sible, taking into account the public
that we serve as well as the indus-
tries. I look at “what are we requir-
ing here and what does it mean?
What does it really mezan?” I like to
get those questions answered.

I'come from a public interest back-
ground as well as a banking back-
ground, so ultimately I do care tre-
mendously about our need to make
sure the public is well served. But I
also come with a very positive atti-
tude that one can serve the public and
work together with inclustries to cre-
ate a better environment for us all. A
lot of what I'll be doing is more bul-
ly pulpit than regulating — trying to
bring the communities together to
solve problems.

Q

"‘A“} I find it frustrating that
AY

What do you find frustra-
ting about your job?

there’s so much to be done
and so much detail to be
mastered. These issues are of such
great importance that I would like to
be able to spend 235, 26 hours a day.
And 1 obviously don’t have such
time.

L

I find it frustrating that I cannot
spend as much time as I would like
with my family because of the im-
mediate demands of the business ...
and that things come at us not neces-
sarily in the best possible sequence.
But you just have to roll up your
sleeves and address the problems and
issues as they arise. It's a daunting
experience, but an exhilarating one.

You just take each day with its joys
and its sorrows. Then you see what
you can do to try to make it a little
bit better the next day.

OPPORTUNITIES

#1 Oidies Countdown * 24-Hour Format Programming
Live All Request Show
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NEWSBREAKERS.

Quinn Appointed
Sr.VP/Marketing At
Hollywood Records

Hollywood [
Records has
hired Columbia
VP/Marketing
Diarmuid |
Quinn as its |
new Sr. VP/
Marketing. g
Based in Bur-
bank, he’s in
charge of all
marketing and
reports to label
Exec. VP Bob Pfeifer.

“Diarmuid and I worked together
at Epic, and I've always been im-
pressed by his professionalism, mar-
keting knowledge, and creativity,”
said Pfeifer.

“This is a great chance to be part
of aretooling of the label, and there's
a great core of people here,” Quinn
told R&R. “I like and respect all the
people they’re bringing in, and I think
Bob's going to bring in some really
good music.”

At Columbia, Quinn worked with
Alice In Chains, Toad The Wet
Sprocket, Harry Connick Jr., and
Branford Marsalis. He was VP/
Marketing at MCA before that, fol-
lowing a stretch as Director/Market-
ing at Epic. He began his music ca-
reer in 1981 as a CBS college rep.

Quinn

M Street
Updates
Directory

ew York-based M Street

Corp. has published the
latest edition of its popular M
Street Radio Directory — the in-
dustry’s most comprehensive
guide to all U.S. and Canadian
radio stations.

This new 3 Ib., 6 oz. volume
features a wider page format (8
inches this year vs. last year’s 6),
improved layout, Arbitron AQH
persons in addition to the aiready-
listedAQH shares, and a rundown
of key personnel.

To order, contact M Street at
(212) 473-4668.

Maurer Now Shadow Broadcast Exec. VP/C00

L ongtime Group W exec Warren Maurer has seg- b
ued to Shadow Broadcast Services as Radio -

Group Exec. VP/COO.

“Warren's past experiences and success will be of
great value to Shadow,” said Shadow Chairman/CEQO
Michael D’Ambrose. “He's a proven leader with the
expertise and vision to take Shadow into a new level |

in the broadcast industry.”

“The opportunity to work with many of America’s
leading radio and TV stations, our advertising part-

ners, and the dedicated, professional staff of Shadow \

Broadcast Services is very exciting,” remarked Maur-

er.

Maurer

Maurer had been with Group W for 37 years, the
last as VP/Development. He had previously been Radio Group VP and
was GM of Group W's WINS-AM/New York, KYW-AM/Philadelphia, and

WOWO-AM/Fort Wayne, IN.

Rudel Named SW Nets VP/Classical Programming

Anthony Rudel, President/Publisher of Classic CDmagazine, has been
named VP/Classical Programming at SW Networks. In his new posi-

tion, Rudel will work with UK commercial radio station Classic FM UK to
develop SW Networks' 24-hour Classical network, Classic FM U.S.

SW Networks President/CEO Susan Solomon said, “in appointing An-
thony Rudel VP, SW Networks confirms and strengthens its commitment
to the Classical format. We are confident that Classic FM U.S. will dramat-
ically increase the number of Classical stations in this country.”

Before joining Classic CD, Rudel had been VP/Programming at Classi-
cal WQXR-AM & FM/New York. He also has served as an advisor to record
companies and has held various positions with arts organizations.

Harrison Becomes GSM At WNWV/Cleveland

NWV/Cleveland has tapped David Harrison as its new GSM. Har-
rison joins the Elyria-Lorain NAC station after a stint as a marketing
consultant for Clear Channel Communications’ KYJO/Oklahoma City.

WNWV & WEOL President/GM Gary Kneisley commented, “'m de-
lighted that David will bring his breadth of experience, coupled with his
unique leadership skills, to WNWV.  am confident we can bring our station
to progressive levels of success with his contributions.”

Harrison's previous experience includes sales positions with WAKR &
WONE/Akron and stations in Dayton, Las Vegas, New Orleans, Baltimore

and Washington, DC.

MUSIC DATEBOOK

MONDAY, DECEMBER 5

1968/ Graham Nash leaves the Hollies.
He'll announce the formation of
Crosby, Stills & Nash three days
later.

1975/ “Fleetwood Mac" — the group’s first
album with new members Lindsey
Buckingham and Stevie Nicks —
goes gold.

Born: Little Richard 1935, Jim Messina
1945

TUESDAY, DECEMBER 6

1877/ Thomas Edison records “Mary Had
A Little Lamb.”

1969/ During a Rolling Stones concert at
Altamont Speedway near San Fran-
cisco, four people die, including one
stabbed by a Hell's Angel whod
been hired to provide security. The
incident is filmed as part of the
“Gimmie Shelter” movie, which pre-
mieres exactly one year later

1988/ Roy Orbison, 52, dies of cardiac
arrest.

1993/ The Eagles reunite for the first time
in 13 years to appear in Travis Tritt's
“Take It Easy” video.

Born: Peter Buck (R.E.M.) 1956, the late
Randy Rhoads 1956

WEDNESDAY, DECEMBER 7

1964/ Brian Wilson suffers a nervous
breakdown on a flight from L.A. to
Houston, which leads him to stop
touring with the Beach Boys.

1990/ Christine McVie and Stevie Nicks
give their fast performances (ex-
cluding Presidential Inauguration
gigs) with Fleetwood Mac.

Born: the late Harry Chapin 1942, Tom
Waits 1949

THURSDAY, DECEMBER 8

1961/ The Beach Boys release their first
single, “Surfin”’

1980/ John Lennon is shot and killed out-
side his New York apartment.

Born: Jemy Butier 1939, the late Jim Mor-
rison 1943, Gregg Aliman 1947,
Phil Collen (Def Leppard) 1957,
Sinead 0’Connor 1966

FRIDAY, DECEMBER 9

1972/ The Who treat a London audience
to the first live performance of
“Tommy.” Cast members include
Rod Stewart, Steve Winwood, and
Peter Sellers.

1991/ Following a long legal battte, Bob
Mariey’s $115 million estate is
awarded to his wife, Rita, and her
children. Ziggy Marley's daughter
is bom today as well, and he names
her Justice in honor of the verdict.

1992/ Bassist Bill Wyman announces he's
leaving the Rolling Stones.

Born: Joan Armatrading. 1950, Donny Os-
mond 1957

SATURDAY, DECEMBER 10

1927/ The WSM Bam Dance becomes the
Grand Ote Opry.

1967/ Otis Redding and four members of
the Bar-Kays are kifled in a plane

crash.

1973/ NYC alternative-rock haven CBGB
opens.

1976/ The Bee Gees release “Stayin’
Alive”

1991/ Pioneering rock 'n" roll DJ Alan
Freed is posthumously awarded a
star on the Hollywood Walk Of
Fame.
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The Bee Gees — you can tell by the way
they used their walk.

SUNDAY, DECEMBER 11

1957/ Jerry Lee Lewis marries his
13-year-old cousin, Myra.

1964/ Sam Cooke is shot and killed dur-
ing a violent incident at an L.A.
motel.

1972/ Genesis plays its first U.S. concert:
Brandeis University in Massa-
chusetts.

1976/ Bab Seger releases “Night Moves”

1991/ Steven Spielberg’s “Hook” — fea-
turing Phil Collins as a police
inspector and David Crosby as a
pirate — opens.

Born: Jermaine Jackson 1954, Nikid Sixx
(Motley Crue) 1958

The Righteous Brothers — beautiful losers.

MONDAY, DECEMBER 12

1964/ The Righteous Brothers release
“You've Lost That Lovin” Feeling”

1974/ Guitarist Mick Taylor quits the Roil-
ing Stones. He's eventually replac-
ed by Ron Wood.

Born: Frank Sinatra 1915, Dionne War-
wick 1941, Dickey Betts (Aliman
Bros.) 1943, Grover Washington Jr.
1943, Paul Rodgers 1949, Sheila
E. 1959, Eric Schenkman (Spin
Doctors) 1963

TUESDAY, DECEMBER 13

1974/ George Harrison lunches at the
White House. President Gerald Ford
offers him a “WIN" (Whip Inflation
Now} button, but can't find one.

1985/ Phil Coilins makes his US. TV de-
but, playing a sleazy game show
host/drug dealer on “Miami Vice”

1988/ Bruce Springsteen and actress Ju-
lianne Phillips are divorced.

Born: Jeft “Skunk” Baxter (Steely Dan,
Doobie Brothers) 1948, Ted Nugent
(Damn Yankees) 1949

WEDNESDAY, DECEMBER 14

1977/ The “Saturday Night Fever” movie
opens.

7986/ Orson Welles's original “War Of The
Worlds” radio script sells for
$143,000 at a New York auction.

THURSDAY, DECEMBER 15

1955/ Johnny Cash releases “Folsom Pri-
son Blues”

1973/ Jermaine Jackson marries Hazel
Gordy.

7986/ James Brown receives a six-year jail
sentence for leading police on a
late-night, two-state car chase.

Born: Dave Clark (Dave Clark Five) 1942

| FRIDAY, DECEMBER 16

7966/ Jimi Hendrix releases his first sin-
gle, “Hey Joe"

1974/ 1an Hunter exits Mott The Hoopie
for a solo career.

1988/ Disco faisetto maestro Sylvester,
40, dies of complications from
AIDS.

71992/Barbra Streisand signs a 10-year
$60 million film/record deal with
Sony.

Born: Billy Gibbons (ZZ Top) 1950

SATURDAY, DECEMBER 17

1957/ Bobby Helms's “Jingle Bell Rock”
charts for the first time.

1977/ Elvis Costello, subbing for the Sex
Pistols, performs “Radio Radio” on
“Saturday Night Live" after promis-
ing he wouldn't.

Born: The late Eddie Kendrick 1939, the
late Paui Bufterfield 1942, Mike
Miils (R.E.M.) 1956

SUNDAY, DECEMBER 18

7968/ John Lennon and Yoko Ono hold
a press conference while sitting in-
side a bag at London’s Royal Albert
Hall.

1971/ Joe Tex releases ‘I Gotcha"

1975/ Rod Stewart leaves the Faces to go
solo.

1983/ Keith Richards marries model Patti
Hansen.

Born: Keith Richards 1943

Paul Colbert

WAWW amerieanraciolietorycom
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Radio

* BRAD BUCKLEY — formerly VP/
Marketing at KMGX/LosAngeles —has
transferred to Buckley Broadcasting's
KNZR-AM, KLLY-FM & KOQQ-FM/Ba-
kersfield in the same post.

*BILLY GROOMS has been named
GSM at WEDJ/Chariotte.

*STEVEN BRANCIK joins WKLQ/
Grand Rapids as Promotions Director.
His experience includes stints at
crosstown outlets WODJ and WLAV.

Record_s

Kramer

® LISA KRAMER has been promoted
to VP/International Marketing at Epic
Records. She was previously VP/Inter-
national Artist Development. The label
also ups Assoc. Director/Editorial Ser-
vices ANDY SCHWARTZ to National
Director of that department.

® ROZE BRAUN-
STEIN exits Real
World/Caroline
Records’ Promo-
tion/Publicity
Manager post for
Manager/Na-
tional Radio Pro-
motion duties at

Mute Records. .
Braunstein

*DENISE FANELU, RICH GROBECK-
ER, and JIM WEATHERSON have
been elevated to Divisional VPs for the
Western, Eastern, and Central divi-
sions, respectively, at UN! Distribution
Corp. Fanelli formerly served as Re-
gional Branch Manager/West Coast;
Grobecker and Weatherson were their
divisions’ Sales Managers. In other UNI
news, the Video Distribution Depart-
ment ups TINA LEITZ from Sales Ad-
ministration Manager to Director/Sales
Administration. Prior to joining the com-
pany in 1990, she spent three years as
R&R's Sales & Promotion Manager.

Births

WLAN/Lancaster, CA GM
Chuck Lontime; wife Susan, son
Richard Benjamin, November 16.

Slash President Bob Biggs, wife
Warner Bros. Sr. Art Director Kim
Champagne, son Montezuma Ari-
el Alexander, November 6.

Condolences

Songwriter Tommy Boyce, 55,
November 23.

"¢ MOTOWN RECORDS has launched

®LUANN SULLIVAN MYERS —most [
recently Regional Marketing Director at
Capitol Records’ Norcross, GA branch
— heads to Capricorn Records as
Southeast Region Sales Director.

* JAMES “JAZZY” JORDAN has been
tapped as Sr. Director/Product Manage-
ment at Jive Records. He previously
held a similar post at PolyGram Label
Group.Also at Jive: JULIETTE JONES
becomes Mid-Atlantic Regional Promo-
tion Manager, DONNA MOORE as-
sumes Associate Director/Artist Devel-
opment duties; CHERYL BROWN rises
to Product Manager;, and KELLY Mc-
COY is upped to Manager/Video Pro-
motion. In related activity, Zomba Re-
cording Corp.’s Business Affairs Depart-
ment boosts Associate Director LORI
LANDEW to Director and Manager/
Copyright Licensing MARA TARNA-
POL to Manager/Licensing. Former
Arista Records staffer TRACY FALK
assumes Tarnapol's previous post.

® BETH HALPER rises to Manager/
A&R at MCA Records. She was previ-
ously an A&R representative.

¢ DEBBIE SOUTHWOOD-SMITH ex-
its her post as Director/A&R for EMI
Records to join A&M Records in a sim-
ilar capacity.

* CAPRICORN RECORDS has signed
an agreement to license and distribute
the back catalogue and future releases
of Fat Possum Records, a blues label
based in Oxford, MS; (615) 320-8470.

Motown Games —an interactive and vid-
€0 game division — in conjunction with
Mandingo Entertainment, PolyGram, and
Philips Media; (213) 468-3553.

* FORTAPACHE RECORDS has been
formed in partnership with MCA Rec-
ords, for which the studio's producers
will now sign, develop, and produce art-
ists; (818) 777-8918,

® ATLANTIC THEATRE has been
launched in association with Atlantic
Records, specifically for the release of
recordings derived from and for theat-
rical productions; (212) 275-2033 or
(310) 205-7459.

National Radio

*JEFF FOX accepts the post of Exec.
Producer/Urban Programming at SJS
Entertainment. The 15-year radio vet-
eran will continue his airshift at WRKS-
FM/New York.

* INTERSTAR NETWORK has acquir-
ed the Jack Hayes & Associates radio
consultancy, which will be operated as
a wholly owned subsidiary under the
name Interstar Programming. The new
company can be reached at (619) 455-
6678 or by fax (619) 455-6679.

® MORNINGSTAR RADIO NETWORK
— recently relocated from Houston to
Nashville — has announced the debut
of its second format, “High Country,”
which will combine the best of Chris-
tian Country with “Positive Country.”
The format will be delivered via satel-
lite in CD-quality stereo and feature core
artists; (615) 367-2210.

* WESTWOOD ONE ENTERTAIN-
MENT will move its “David Essel —
Alive! America’s Positive Radio Show”
to Saturdays, 4-7pm ET, effective De-
cember 3. In other news, WW1 contin-
1ies its country Christmas tradition with
the three-hour broadcast of “The Sweet-
est Gift, With Trisha Yearwood” dur-
ing the week of December 12.

Nunn

Hoffman

* ABC RADIO NETWORKS will join
torces with Business Week magazine
fo provide affiliate stations with “The
Business Week Radio Network,” debut-
ing January 2, 1995. Gary Nunn — fi-
nancial correspondent at ABC Net-
works, will also be the morning drive
correspondent for the new network.
Business Weekbroadcaster Ray Hofi-
man also takes on correspondent du-
ties at the network. In addition, ABC
Radio is expanding its current business

coverage by airing weekday, 60-second |

“Business Week Business Reports” on
an hourly basis; (214) 448-3342.

e GM| MEDIA GROUP is producing
“Honky Tonk Sundays,” hosted by KRPMW/
Seattle’s Ichabod Caine. The weekly,
houriong country music/artist profile pro-
gram is available on a barter basis and
delivered on CD; (206) 839-9414.

* CBS AMERICAS is presenting the
“Fiestas Navidenas, Estrellas, Musica
y La Magia de Disney” package, con-
sisting of two four-hour specials. The
first airs Thanksgiving weekend from
Florida’s Walt Disney World; the sec-
ond will be broadcast during the Christ-
mas holiday (December 24-25) from
California’s Disneyland. This year, two
versions will be offered: Armando
Guintero will host a Mexican music-
based program; Luis Jimenez pre-
sents the best in pop music. The pack-
age also includes a daily, two-and-a-
half-minute feature, “Navidad en las
Americas,” hosted by Quintero and set
tc air November 28-December 25; (212)
975-3773.

® CRN INTERNATIONAL has been se-
lected to develop the official radio net-
work for the Special Olympics 1995
World Summer Games, slated for July
1-9in New Haven; (203) 288-2002.

* THE CHURCH OF JESUS CHRIST
OF LATTER-DAY SAINTS is launch-
ing a nationwide public service anti-
smoking campaign. The eight 30- and
60-second radio spots — produced
from 50 interviews conducted with teens
and families around the country — are
being sent on CD to more than 8000
radio stations nationwide and are com-
panions to the Church's “Teens And

——— A anaricanradinhictang caom

Smoking,” “Kicking The Habit,” and
“The Tobacco Epidemic” half-hour ra-
dio programs (part of its “Times And
Seasons” series, available free to
broadcasters), (801) 240-4397.

o CABLE RADIO NETWORK presents
“The Art Laboe Sunday Night Special,”
broadcast live by satellite from 6pm-
midnight. The show’s multimix formula
includes oldies and selected contem-
porary hits, complemented by audience
interaction and celebrity interviews; con-
tact Frank Sosa at (818) 559-7209.

Industry

¢ LOU HARME-
LIN segues from
an AE post at
Banner Radio/
New York to
Group W as Di-
rector/Sales in
Philadelphia.

Y .

‘%E"‘#L

Harmelin

®*CHARLES GERDING has been
named Sales Manager at CBS Radio
Representatives’ St. Louis office. Prior
to his appointment, he served as AE at
WCCO/Minneapolis. In other news,
CBS Radio Representatives Manager/
Research CATHY BIEGEL has been
elected co-Chairperson of the RAB's
GOALS Committee.

®ROB KLEMM is elevated to Midwest-
ern Manager/Radio Station Services at
Arbitron. He was most recently AE/Ra-
dio Station Services.

® DAVE RIZZO steps up toAP Express
Sales Manager for the broadcast divi-
sion of Associated Press. He previous-
ly served as AP Regional Radio Exec-
utive/Kansas City.

¢ ELIZABETH REZLER —founder and
former President of Midtown Press Rec-
ords — shifts to Warren Cowan & As-
sociates’ newly formed music division
as Director.

® CHARLOTTE SCOTT advances from
Director/Royalty Distribution & Affilia-
tions Administration to VP/Operations
at SESAC.

¢ RICHARD JOYCE has been appoint-
ed to ASCAP’s newly created Director/
Marketing & Planning post. He has
been a consultant with Booz-Allen &
Hamilton since 1989.

* KYMBERLEE THORNTON joins
Zomba Music Publishing as Creative
Manager/East Coast. She has worked
at Soul Conventior/Epic, Motown, Aris-
ta, and Bust-It/Capitol.

¢ ELIZABETH LARIE rises from Man-

ager/Laserdisc Club to Director/CD-
ROM Club at Columbia House Co.

PROS ON

THE LOOSE

Mark Hanson — afternoons
KYLD/San Francisco (415) 389-
1160

Kristi Knight — Production Di-
rector/air talent KYLD/San Franci-
0 (415) 389-1160.

David McManus — PD WGSY/
Columbus, GA (706) 323-4326

® SIMONE LAZER shifts th Who Did That
Music? Inc.'s New York branch as East
Coast rep. She most recently was West
Coast rep for Pfeifer Music Partners.

* JON GRIMSCN — formerly National
Promotion Manager/Progressive Music
at Warner Reprise/Nashville — has
formed Counterpoint Music Group. The
independent radio promotion, market-
ing, and consulting company can be
contacted at P.O. Box 24650, Nashville,
TN 37202-4650; (615) 352-0420.

* TOM MERRIMAN has created Tom
Merriman Music & Regal Studios to pro-
duce new D packages for radio stations.
He can be reached at 1349 Regal Row,
Dallas, TX 75247; (214) 634-8511.

® BARRY ZEGER —a veteran produc-
er, songwriter, and comedy writer —has
established Il Legit. Specializing in
comedy copywriting services for the
recording industry, the new firm can be
contacted at (201) 746-9500.

* LEFT BANK ORGANIZATION has
opened two new locations. The com-
pany’s stateside office is at 401 Bowl-
ing Ave., #24 Richmeade Place, Nash-
ville TN 37205; (615) 297-4033. Its
overseas branch is located at 12 Bish-
ops Bridge Rd., London W2 6AA En-
gland; (071) 706-1160.

® 52nd STREET INC. has relocated its
digital mastering and replicating studios
to 1800 N. Argyle Ave., Suite 201, Hol-
lywood, CA 90028; phone and fax num-
bers remain the same.

e e e BB

Kalodner

Continued from Page 3
I was listening to music, so many of
the artists I was listening to were here.
And I ve always admired all the peo-
ple who worked here.

“I'm going to be anA&R guy who
signs and makes records, like I've
been. That’s why I appreciate com-
ing here, because they didn’t try to
put me in a box. They don’t want me
to be different; they want me to make
records.”

Kalodner left journalism to join
Atlantic’s publicity department in
1974 and segued into A&R a year
later. He worked there with Firefall,
Genesis, Yes, Foreigner, AC/DC,
Peter Gabriel, and Phil Collins. He
helped sign Survivor to Scotti Bros.
in 1980, then became the first A&R
exec at the new Geffen Records.
There, he rebuilt Aerosmith’s career,
assembled Asia, and worked with
Whitesnake, Jimmy Page, Cover-
dale/Page, Sammy Hagar, Cher,
Nelson, XTC, and Jackyl, among
others.

A T T D el A LS

Hauenstein

Continued from Page 3
lighted to welcome him o the Jones
management team.”

Prior to his three-year stint at the
ABS Country combo, Hauenstein
had served as President at Qmni
Media, a radio consulting firm, and
at radio groups Transcom Commu-
nications and Natural Broadcast-
ing System. He also had been VP of
Sandusky Newspapers® radio divi-
sion and worked at several Cincin-
nati stations as a sales staffer or air
talent.
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Spend The Day At Rhinoland!

profile on Rhino Entertain-

ment, President Richard
Foos says he wants to turn the
label into a “lifestyle company
.. whatever your cultural inter-
est is, you would be able to find
the definitive collection.”

He even imagines a theme
park: “My vision would be that
you could almost go into a time
machine and experience the
most pleasurable aspects of
whatever decade you wanted to
be in. There would be Fifties-
land, Sixtiesland, and Seven-
tiesland.” He adds wistfully, “Rhi-
noland. It is something we think
about.”

Carey On Items

Mariah Carey dresses up
vamp-style in Vogue, saying,
“People who work with me like
to keep me the same little curly-
haired girl | was four years ago.”
She reveals she’s studying mu-
sic with a piano teacher now,
“and sometimes | do her hair in
exchange for lessons, because
I can do hair too, | did 500 hours
of beauty school.” By the way,
the Coca-Cola is different in
England, so “l have to bring my
own when | go there, because |
don't like the way it tastes.”

Vogue also hangs with video
stylist Nancy Steiner as she
searches for a pink, fuzzy, yet
masculine garment to be worn
by STP singer Scott Weiland.
Of her alternastar clients, she
says, “The last thing they want
is to look styled, but they still
have to look right”

Courtney Last Resort

Courtney Love opens up
and bleeds in her Rolling Stone
cover story, where she reveals
that three completed Nirvana
songs remain, plus 10 others,
and “all the riffing.” She plans to
release none of it. “In my paral-
lel universe, the No. 1 album
would always be [Captain
Beefheart's] ‘Trout Mask Rep-
lica.” Kurt and | fucked to that
record once. It was amazing
sex.”

She also reveals, “I adore
[Michael Stipe]). And | asked
too much of him at first. In my
will, | wanted him to take [daugh-
ter} Frances if | died. And he
wasn’t willing to do that. He
probably felt that if he did, |
would instantly kill myself.”

The Star reports Love at-
tacked a former employee at
L.A’s Palladium, screaming,
“You killed my husband and I'm
gonna kill you!” She took off her
shoes and chased the girl out
of the venue and for several
blocks. Fans followed, shouting,
“Go get her!"

In a Los Angeles Magazine

A Time To Lead

Speaking of leadership, mu-
sician Wynton Marsalis and
L.A. talk host Tavis Smiley
make Time's list of 50 leaders
age 40 or under. Smiley brings
his brand of black conservatism
to both KMPC and KFI, where
he joins the top-rated Ken &
Barkley show each morning. ‘|
am part of the political debate
every single day,” he says.

The Syndicated Life

“Smart
Money" talkers
the Dolans |
rate a page of
color pix in
Working Wo-
man's story on
couples who
work well to-
gether. Even
so, Daria Dolan notes, “He ac-
cepts my position as his equal, but
he never notices when things [at
meetings with others] are ad-
dressed wholly in his direction
... Itjust doesn’'t bother him, and
it bothers the hell out of me.”

Business Week notes Pete
Rose has signed on with a new
syndicator because his talk ca-
reer hasn't gone as well as he’d
hoped. While SportsFan Radio
CEO Kyle Heinrich says Katz
Radio made no real effort to
market the show, Katz Radio
Group Sales Sr. VP Bonnie
Press says the show was a
tough sell, partly because some
people still haven’t forgiven
Rose for getting kicked out of
baseball.

Family Affairs

elissa Etheridge and girl-

friend Julie Cypher have
asked close pal Brad Pitt to
donate sperm so they can have
a child (Globe).

“Superstar songbird Whitney
Houston has launched a hush-
hush plot to adopt a baby boy
from Africa,” pants the Globe.

Nicollette Sheridan says
she’s turned downMichael Bol-
ton's proposals “at least half a
dozen times” in the last year,
because she doesn’t want to
give up her career or move to
NYC (Stan).

Heather Locklear, 33, says
she loves Bon Jovi axman
Richie Samborra, 35, because
he reminds her of her father
(Stan).

Como Again?

“Oh my God, | thought you
were dead,” gasped a nun upon
bumping into Perry Como re-
cently. He's 82 and as alive as
ever.(National Enquirer).

Daria Dolan

FILMS

WEEKEND BOX OFFICE
NOVEMBER 25-27

1 The Santa Clause $20.43
(Buena Vista)

2 Star Trek $13.19
Generations (Paramount)

3 Interview With $11.76
The Vampire (WB)

4 Junior $9.80
(Universal)*

5 A Low Down Dirty Shame
(Buena Vista)* $7.97

6 The Lion King $6.26
(Buena Vista)

7 Stargate (MGM/UA) $4.77

8 The Pagemaster  $4.18
(Fox)*

9 Miracle On 34th $3.80
Street (Fox)

10 The Professional  $3.76

(Columbia)

All figures in millions
* First week in release

Source: Entertainment Data Inc.
COMING ATTRACTIONS:

No music-related movies open-
ing this week.

MEDIA

TOP TEN SHOWS
NOVEMBER 21-27

Grace Under Fire

Home Improvement

60 Minutes

“Rockford Files”

(Movie)

NYPD Blue

Murder, She Wrote

Frasier

Murphy Brown

Mad About You

0 Mon. Night Football
(Giants vs. Oilers)

Source: Nielsen Media Research

All show times are EST/PST uniess

otherwise noted, subtract one hour for

CST. Check listings for showings in the

Mountain time zone. Al listings subject
to change.
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Coming NexT WEEK

VIDEO

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

NEW THIS WEEK

® MAVERICK (WB)

Mel Gibson, Jodie Foster,
and James Garner star in this
feature film, which also sports
cameo appearances by Clint
Black, Carlene Carter, Vince
Gill, Waylon Jennings, Hal
Ketchum, Kathy Mattea, Rest-
less Heart, Sweethearts Of
The Rodeo memberJanis Gill,
and Randy Travis. Reprise act
Randy Newman scored the
film, whose Atlantic Nashville/
AG soundtrack spotlights songs
by Tracy Lawrence, Vince Gill,
Restless Heart, and others.

® ROADIE (MGM/UA)
Previously unavailable on
home video, this feature film
stars MCA recording artist Meat
Loaf as the title character and
showcases on-screen perfor-
mances by Blondie, Alice
Cooper, and Roy Orbison.

® GETTING EVEN WITH DAD

(MGM/UA)

Starring Ted Danson and
Macauley Culkin, this feature
film spawned a Private Music
soundtrack with Barrett
Strong's original version and
A.J. Croce’s cover of "Money.”
Two more songs by Croce —
as well as tracks by Ringo
Starr, Taj Mahal, and others —
complete the LP.

Tube Tops

“Billy Joel From The River
Of Dreams” —a 75-minute con-
cert special taped recently in
Frankfurt, Germany — debuts
during the Disney Channel's
free holiday preview (Sunday,
12/4, 9pm).

Friday, 12/2

® Neil Diamond, “The To-
night Show With Jay Leno.’

® Vanessa Williams, “Late
Show With David Letterman.”

® Wedding Present, “Late
Night With Conan O'Brien.”

® Buddy Guy, “The Jon
Stewart Show” (syndicated).

Saturday, 12/3

® Green Day, “Saturday
Night Live.”

Sunday, 12/4

® “Evening With Lena
Horne"” — taped from the leg-
endary jazz singer’s perfor-
mance at New York's Supper
Club — spotlights 90 minutes of
jazz classics, featuring the
Count Basie Orchestra (A&E,
5pm, 9pm/PDT).

Wednesday, 12/7

® The hourlong “Natalie
Cole’s Untraditional Christmas”
debuts on PBS (check local list-
ings).

® | uther Vandross, Celine
Dion, Kenny G, and Little Ri-
chard are among the perform-
ers featured on ABC's hourlong
“Gala For The President” spe-
cial, taped at the historic Ford's
Theatre in Washington, DC
(10pm).

Thursday, 12/8

® Mavis Staples performs
on Fox's “New York Undercov-
er’ (9pm).

® Natalie Cole makes her
acting debut as a nanny who
takes a journey of discovery at
Christmas to her Alabama
hometown in “Lily In Winter,” a
two-hour, made-for-TV drama
set in the 1950s (USA, 9pm).

MUSIC & MOVIES

CURRENT
® INTERVIEW WITH THE VAMPIRE
Single: Sympathy For The Devil/Guns N’ Roses (Geffen)
® A LOW DOWN DIRTY SHAME (Hollywood/Jive)

Singles: Shame/Zhane’

| Can Go Deep/Silk

Down 4 WhatevaMNuttin’ Nyce
Other Featured Artists: R. Kelly, Aaliyah, Changing Faces
® MIRACLE ON 34th STREET (Fox)
Featured Artists: Kenny G, Sarah McLachlan, Natalie Cole

® PULP FICTION (MCA)

Single: Girl, You'll Be A Woman Soon/Urge Overkill
Other Featured Artists: Al Green, Dick Dale & His Del-Tones

® THE SWAN PRINCESS

Single: Far Longer Than Forever/Belie & Osborne (Sony Wonder/550)
® THE SPECIALIST (Crescent Moorn/Epic ST)

Single: Turn The Beat Around/Gloria Estefan

Other Featured Artists: Jon Secada, Miami Sound Machine

® CLERKS (Chaos)

Singles: Can't Even Tell/Soul Asylum
Got Me Wrong/Alice In Chains
Other Featured Artists: Stabbing Westward, Bad Religion

® ONLY YOU (Columbia)

Single: Once In A Lifetime/Michael Boiton
Other Featured Artists: Louis Armstrong, Ezio Pinza

®JASON'S LYRIC (Mercury)

Single: 1f You Think You're Lonely .../K-Cl Hailey
Other Featured Artists: B.M.U., Tony Toni Tone, Oleta Adams

® SILENT FALL (Morgan Creek)

Single: Healing/Wynonna & M. English (Curb)
Other Featured Artist. Stewart Copeland

COMING

® PRET-A-PORTER

Single: Here Comes The HotstepperAni Kamoze (Columbia)

® DUMB AND DUMBER (RCA)

Singles: The Bear Song/Green Jelly (Zoo)
If You Don’t Love Me .../Pete Droge (American)
New Age Girl/Deadeye Dick (Ichiban)

Other Featured Artists: Proclaimers, Echobelly, Lupins

® MIXED NUTS (Epic Soundtrax)

Featured Artists: Carly Simon, O'Jays, Drifters

®S.EW. (A&M)

Featured Artists: Hole, Soundgarden, Radiohead
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STREET TALK.

Jan Jefferies Joins B/D & A!

t presstime, consultant Jan Jefferies

was in Beverly Hills, signing on the
Rdotted line with Kent Burkhart of B/D
& A. Jefferies will replace Don Benson, who

took a Corporate VP post with Jefferson-Pilot
last week.

} Gilreath In, Eley Out <

1

. Eddie Gilreath joins Motown
, as Sr. VP/Mktg., coming from a
similar post at Uni. He
succeeds four-year Motown vet
| Paris Eley, who left to form a
new label, D.C. Bridge
Records Music
Entertainment. Based in
Washington, DC, the new
venture will provide minorities
with on-the-job training in
record promotion, sales, and marketing. Eley is
looking for a pro in each of those areas to help
train the hit men of tomorrow.

In related Motcwn news, former label
COO Harry Anger is now heading L.A.-based
AVI Entertainment, which has been
restructured and is rereleasing its own catalog
as well as Excello’s and Nashboro’s — a
trove of 3000 titles.

Eddie Gilreath

Alternative WDRE/Long Island VP/GM
Dan Zako received a C&D from Alternative-
leaning CHR Z100/NY, demanding 'DRE stop
promoting its forthcoming holiday concert as
“Acoustic Christmas,” citing confusion with
Z100’s own show.

Z100 PD Steve Kingston says, “Z100
exercised first use of ‘Acoustic Christmas,’ and
therefore it's exclusively Z100’s to use. We
couldn’t find any prior use of ‘Acoustic
Christmas’ by WDRE in any Christmas holiday
event. Even with WDRE’s limited signal in a
small portion of our coverage area, we felt it
was important to protect our right to first use
and prevent any possible listener confusion.”

However, 'DRE intends to continue using
the “Acoustic Christmas” slogan, citing

Rumors

® What was that top-rated Midwest morning team
doing in Kansas City the Monday after Thanksgiving
weekend? Could new KMXV/KC PD Steve Wall fill
us in?

® What about WDGC/Durham-Raleigh PD Brian
Bridgman’s junch date in Charlotte? Anything to do
with the arrival of his close friend — and new WEDJ/
Charlotte VP/GM — Bill Shoening, who started his
new gig this week?

® Which major Southeast PD will be lunching at
the Rendezvous in Memphis while being courted for
an OM position? Wil the interviewing Memptis sta-
tion keep its current PD and MD, but move in a Top
40 direction come the first of the year?

®In the wake of WERZ/Exeter, NH MD Stella
Mars’s segue to afternoon drive at Eagle/Boston,
could 'ERZ PD Pete Falconi be far behind?

substantial prior use from previous NYC and
Philly shows as well as by several other
Alternative stations. 'DRE’s letter points out the
difference between the two shows are location,
venue, and that its show is the one without
Bon Jovi.

Jarad Communications is picking up the
last station of Merv Griffin’s group — WTRY-
FM/Albany — and has LMAd it with a '70s-
based Gold format. 'TRY couldn't be sold to
Liberty Broadcasting along with Griffin's other
stations, because it would have given the
group three FMs in Albany. However, Liberty
still gets to handle ad sales under a deal with
Jarad.

} Mouth Of Newt ‘

The Talk America Radio Network has
offered soon-tc-be House Speaker Newt
Gingrich a one-hour weekend talk show. Talk
America Radio VP/Ops Tom Star says he's
currently awaiting Gingrich’s response.

Meanwhile, Premiere Radio Networks
announced an agreement with the Vital
Options cancer victim support group to
develop a weekly radio talk show (“The Group
Room”) that will feature call-in discussions for
cancer victims, their families, and medical
professionals. The program will be funded by
spot sales and public radio-type corporate
sponsorships.

And ... Westwood One will begin offering
24-hour weekend talk programming on
December 5.

According to the L.A. Times, IDB
Communications — which has a $721 million
merger pending with LDDS Communications
— has set aside $75 million to settle
shareholder lawsuits filed after its stock price
plummeted whan Deloitte & Touche resigned
as the company's auditors in May. The L.A.
Times also reported that IDB is the subject of a
federal grand jury probe — as well as an
ongoing SEC investigation — and quoted Sr.
VP Peter Hartz as saying that the company is
cooperating with the feds.

PD Dave Logan exits Evergreen-owned
WLUP/Chicago. GM Larry Wert told ST, “The
station’s evolution to fulltime personality
entertainment dictates that we no longer have
a need for a traditional AOR PD. For now,
programming duties will fall upon my desk.”

Meanwhile, WRCX-FM/Chicago morning
manatee Mancow Muller, sidekick Irma
Blanco, and parent company Evergreen were
hit with a $5 million defamation suit filed by
former Chicago Bears lineman-turned-WLUP
overnight fill-in air talent Keith Van Horne.

The suit siems from on-air remarks made
by Muller and Blanco last month. Muller
accused Van Horne of “threatening to kill” him
for earlier comments the Mancow made when

Continued on Page 14
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SOUNDGARDEN
FELL ON BLACK DAYS

the new single from the triple platinum album
SUPERUNKNOWN

12 108T ADDED CHR 2522

Including... # Plays
WHTZ Add 19
WLUM 10
WBBO 35
WGRD 47
WPST Add 8
WCIL Add 14
KIOK 12
WAHC Add
WKRZ Add
WRHT Add
WKCI Add
WDJB Add
WLAN Add

WVIC Add
KIOC Add
WRFY Add
KSMB Add
WHHY Add
WAAL Add
KMCK Add
KISR Add
WNKI  Add
WJMX Add
KQCR Add
KTMT Add
WXXX Add

=¥k Stress Rotation!
Produced by Michael Bienhorn & Soundgarden
; Mixed by Brendan O’Brien
Management: Susan Silver
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“Take A Bow”

#1 Most Added
107/101

Thanks, Radio!

WXKS  KISE WYHY
WPRO  KMXV  KHH
WKSE  KUTQ  KHKS
WHTZ  KZHT  KKER
WIOQ  WSTR  KIIS
WPGC  WHYI  KKRZ
WAHC  WPOW  KKILQ
WNCI  WXXL  XHIZ
WHHH WFLZ  KYLD
WZPL KUBE

Produced by Babyface for ECAF Productions, Inc. and Madonna

The Next Single From The Album

BEDTIME STORIES

Z&‘)

MAVERICK SIRE

© 1994 Sire Records Company

STREET TALK.

Continued from Page 13

Van Horne was charged with battery in an
altercation with a motorist. PD Dave Richards
was unavailable for comment.

} Clowntime Is Over ‘

KOA-AM/Denver talk host Desi Cortez
called the NAACP the “National Association for
the Advancement of Clowns and Politicians” on
the air last week, prompting Colorado NAACP
President James Tucker to call for a boycott of
KOA advertisers. Cortez, who is African-
American, works parttime at KOA and is a
guidance counselor at a local high school.

KOA PD Kris Olinger said the station has
attempted to contact Tucker, but he hasn't
returned the calls.

The RAB is offering half-price registration
for GMs who accompany their sales managers
to the RAB "95 Marketing Leadership
Conference & Executive Symposium, set for
February 16-19 in Dallas. “Early Bird” rates of
$395 ($197 for an accompanying GM) apply
until January 10. Call (800) 722-7355.

Rumbles

® WBRU/Providence PD Mike Osborne resigns,
effective February next year.

® L ook for WWDM/Columbia, SC PD Andre Car-
son to become PD at WPEG/Charlotte, effective
January 3. MD Kevin “Koolin’” Fox takes WWDM's
interim PD reins.

® WLDR/Northwest Michigan PD Angie Handa
exits to program Soft AC WUSY/Charleston, SC.

® KMVK/Little Rock PD Ken Wall becomes act-
ing PD for Country sister KSSN as well.

*® Robbie Raggs and Hawk Harrison will share
PD and wakeup duties at WILN/Panama City, FL.
Meanwhile, Wild Bill is upped to afternoon drive and
Crash Test Opie to nights. Look for the station to lean
more Churban; it's already using the “Party Station”
slogan.

o CHR WYYS/thaca, NY will flip to Progressive
and the new calls WHll on Friday (12/2). WHDQ/Clare-
monit, NH night slammer Eric Weinberg joins for mid-
days. MD Sharon Steele shifts to evenings.

¢ KKBQ/Houston debuted its new 7pm-midnight
team Beau & Bagwell —Beau Bodine and Shaune
Bagwell — on Monday (11/28). And yes, Shaune is
the wife of Houston Astros superstar Jeff Bagwell.

® \eteran air talent Allen Spears will exit the West-
wood One Radio Network satellite-delivered Coun-
try format at the end of this month.

® WYSP/Philly afternoon driver Russ Albums ex-
its.

¢ WGTZ/Dayton night flyer Wilbur Wright In The
Night cops the night slammer slot at Jammin 92/
Cleveland.

® KMYZ/Tulsa PD Mel Myers adds wakeup du-
ties at LMA sister Classic Rock KTHK and taps Gregg
Kocsak for MD chores at 'MYZ.

® KHFVAustin night slammer Krash Kelly moves
to middays, replacing former MD/midday maven
Carey Edwards, who'll wear similar hats at KISN/
SLC. Meanwhite, KHF| Prod. Dir. Doug Miller seg-
ues to the same duties and a midday shift at KTFM/
San Antonio.

® KQIZ/Amarillo PD/morning man Ted Kelly hires
his brother, Fred Kelly, for co-wakeup duties.

® WBBO/Greenville picks up Lee Rogers from
crosstown WROQ for midday duties, as well as Bill
Catcher from crosstown WMYI for nights.

® WBSS/Atlantic City hires Dan D “The Wonder
Boy” as programming asst., coming from the morn-
ing show producer's post at WPST/Trenton.

o Reed Hundt sworn in as FCC Chairman.

o MCA/Nashville revives Decca Records with Mark
Wright as Sr. VP/Head of A&R.

®Ron Urban named Sony Music Sr. VP.

o Buddy Scott elevated to WBZZ & WOKB/Pittsburgh OM.

>

o Walt Disney Co. starts Hollywood Records with Peter
Paterno as President.

®Dean Tyler upped to WPEN & WMGK/Philly VP/GM.

oTom Marshall named WYNF/Tampa PD.

v

© Surrey Broadcasting ups John Stevens to VP/Programming
and Richard Page to VP/COO.

o Sonny Taylor appointed WJPG/Chicago PD.

>4

®Bob Pittman becomes Dir/Pay TV Programming for
Wamer/Amex Satellite Entertainment.

®WABC/NY shifts Dan Ingram to momings and hires
Howard Hoffman for nights.

h20d

®Moon Mullins becomes KSON/San Diego PD.

A 4

KOFY-AM/San Mateo, CA and KOFY-TV/
SF owner Jim Gabbert announced a duopoly
deal to buy KDIA-AM/Oakland for $3 million.
Don't expect the heritage UC station to switch
format.

ST hears Howard Stern is close to a deal
with NBC-TV for a late-night, post-Jay Leno
slot that would pit the multimedia manster in
direct competition with Tom Snyder’'s CBS-TV
yakfest. No word on how Conan O’Brien or
Greg Kinnear fit into this scenario.

Condolences to the family 'n’ friends of
CBS Radio Washington correspondent Les
Woodruff, 57, who died of a heart attack
Saturday (11/26).

} A Wiggy Scene <

While interviewing William Shatner,
Power Pig/Tampa personality MJ Kelli
broached a taboo subject — the “Star Trek”
star’s infamous hairpiece. Shatner’s on-air
response was to ask if “MJ stands for Most
Jerk,” adding, “You are a dope!”
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Traffic

Continued from Page 1

Group's Eileen Marshall theorized
that AC’s preponderance of female
listeners, along with Urban’s youth
base, constitute a large number of
hourly wage and retail workers who
must arrive for work at a specific
time.

The survey also found that most
music listeners were willing to tune
to another station when they were
in a traffic jam rather than wait for a
report on the station they’re currentty
with. CHR listeners were most like-
ly to switch away, while Country lis-
teners were least likely.

Mornings Most Important

Marshall said listeners were most
interested in traffic reports during the
moming commute. Most start listen-
ing to the radio during the 6am hour,
but one in five listeners begins lis-
tening during the 5am hour. On the
other side of the daypart, 70% of lis-
teners say they’re through with traf-
fic reports by 9am, but 27% still need
them between 9-10am. This is par-
ticularly true among younger listen-
ers —39% of 18-24-year-olds want
more traffic reports between 9-
10am.

Traffic reports rated slightly less

important in afternoon drive, al-
though Marshall points out that's
when employees are clocked out,
on their own time, and looking for
the quickest way home. The study
found that 80% find traffic reports to
be important, and 70% believe
they're just as important as they are
in the morning. About a third of lis-
teners need traffic reports during the
3pm hour, with that number balloon-
ing to 70% during the 5pm hour.

Marshall said market size had lit-
tle effect on the numbers. People in
Minneapolis were just as interested
in traffic information as L.A. resi-
dents were.

Pressler
Continued from Page 1

next year.

Meeting with about 20 reporters
in the Senate Commerce Committee
Room, Pressler compared passing a
communications bill to “firing a start-
ing gun for the Oklahoma land rush,”
saying it would break open the doors
for businesses to begin marketing and
manufacturing new telecommunica-
tions technologies.

The Senate bill written this year
had little to do with broadcasting
outside of increasing obscenity fines
from $10,000 to $100,000 and direct-
ing the FCC to review ownership
rules. But it would have been the big-
gest rewrite of communications law
since 1934.

With Republicans planning to vote
on a weighty agenda of items listed
in their “Contract With America,”

P

R

which they hope to pass in the first
100 days of the 104th Congress,
might acommunications bill get lost?
An optimistic Pressler said that rath-
er than getting lost, such a bill might
be “a welcome thing” — a “biparti-
san issue” that may easily pass.

Pressler said that if a communica-
tions bill is not passed next year, it
would probably have to wait until
1997 because it would become too
political to pass during the 1996 pres-
idential election year.

He said he plans to appeal to Vice
President Al Gore to be more visible
and lobby harder for the bill’s pas-
sage this time around. *“The White
House vanished last summer during
consideration” of the bill, Pressler
said.

Another priority for Pressler:
Oversight of the FCC. The senator
said he will visit the agency soon and
plans to scrutinize its budget and
practices.

Rosie & Casserine
Take Manhatian

Actress Rosie Perez (1} joined Wam-
er Bros. artist Casserine for a quick
pic at a Manhattan party for WQHT
moming men/Relativity act Doctor
Dre & Ed Lover. Casserine’s "Why
Not Take All Of Me” single will be
featured on her forthcoming debut
LF, “Gotta Get To Know Me.”

Changes

AC: WALK-AM & FM/Long Island
evening personality Rob Miller is
named APD . . . WODS/Boston week-
ender Scott Roberts adds afternoon
drive duties at WZEA/Hampton, NH,
which also welcomes Mark Andrews
to ‘*The Josh Judge Morning Show.”
The program’s revised name is *'Josh
& Mark In The Morning’’

Alternative: As WWCD/Colum-
bus, OH APD/middayer Dirk Thomp-
son resigns to pursue other career
opportunities, parttimer Tim Bennett
moves to middays . . . KEDJ/Phoenix
snags crosstown KKFR night talent
Shaun Vincent for middays and re-
locates to 4745 N. 7th St., Suite 410,
Phoenix, AZ 85014; phone and fax
numbers remain the same . . . WRXS/
Salisbury-Ocean City, MD overnighter
Phil Dirt becomes MD, following the
departure of MD/middayer Brian Hall
... KIBZ-FM & KKNB-FM/Lincoln,
NE Production Director Ken Quale
exits.

CHR: KMEL/San Francisco mid-
dayer Michael Erickson adds APD
duties . . . WAAL/Binghamton, NY
nighttimer Dock Wells becomes af-
ternoon driver at crosstown WGRG
.. . KPRR/EI Paso, TX MD/morning
co-host Tina Simonet now will co-
host mornings at KCLI/St. Cloud, MN

KTCH/Wayne, NE air talent
James Janda exits for overnights at
KNEN/Norfolk, NE.

Country: Teaming for mornings
at WWYC/Lexington are Ben Camp-
bell (from WIVK/Knoxville) and Bri-
an Taylor (from nights at WIVK'’s
Country competitor, WOKI) . . . WSM-

AM/Nashville parttimer Kim Leslie
takes over afternoons on WSM-FM
.. . As MD/middayer Lynn Taylor ex-
its KDRK/Spokane to form an inde-
pendent production company, Greg
Mills moves from evenings to mid-
days and T.C. Patrick — former MD/
night talent at crosstown sister KGA
— becomes MD . .. Gail Daniels
moves from evenings at WUBE/Cin-
cinnati to middays at WDEN/Macon,
GA.

NAC: At KEZL Fresno: Allan Ta-
tarian becomes morning driver, re-
placing KBOY/Medford, OR-bound
Jenifer Wilde; former KJOI/Fresno
talent Kathi O’Shea succeeds Tatari-
an in the 6-11pm slot.

Rock: WRKT/Erie, PA MD Andy
McNutt exits . . . WKLC/Charleston,
WV APD Jay Nunley segues to the
same duties at WXRC/Charlotte.
Meanwhile, 'XRC nabs WYBB/Char-
leston, SC staffer Chris Fleming for
mornings . . . WZXR 'Williamsport, PA
promotes two parttimers to full time:
Eddie Davis replaces Dave Sunder-
land, who has left the station; Mike
Matthews fills overnights . . . Phil
Bloom joins KIC'T/Wichita as parttime
air talent . . . WZAT/Savannah, GA
parttime air talent Derek Myers and
crosstown WIXV overnighter Dana
Brown swap gigs . . . Brian Cooney
Joins WEBN/Cincinnati as ’roduction
Director from WMJI & WMMS/Cleve-
land, where he worked in the produc-
tion department . . . KNSN/Tri-Cities,
WA switches {from Country to Rock,
with crosstown KEGX staffer (and ex-
KEZE/Spokane APD/MD) Curt Car-
tier as PD.

Records: Rick Pridgen becomes
Artist Development Coordinator at
Capricorn Records . . . Tommy Dela-
ney and Robert Goldklang have
been named National College Promo-
tion Managers at Virgin Records and
Warner Bros., respectively . . . John
Avagliano is named Sr. VP/Finance &
Administration at PolyGram Group
Distribution . . . EMI Music Publish-
ing has named Jennifer Insogna
VP/General & Copyright Administra-
tion and Barbara Adams Sr. Director/
Music Services Licensing . . . Gia De-
santis becomes Associate Director,
Artist Services at Capitol Records . . .
Bruce Pollack is named Producer,
A&R at RCA Special Products.

Industry: Richard Tunkel (Los
Angeles), Lisa Friedman (Detroit),
and George Gollub (Boston) have
been named AEs at D&R Radio . . .
Zomba Music Publishing taps former
EMI Music Publishing Copyright Su-
pervisor Kenneth Higney as Director/
Copyright Administration.

National Radio: David Licht-
man is named VP for the Katz Radio
Group. He will retain his duties as
manager of KRG's regional sales of-
fice in Portland . . . Paul O’Malley
and Jeff Weinand have been named
VPs at the Altanta office and Dallas
office, respectively . . . Frank DiSan-
to Jr. joins Katz Media Corp. as Ac-
counting Manager . . . Laura Hagan
takes the post of VP'Marketing East-
ern Division at Katz Hispanic Media
. . . Christal Radio in New York wel-
comes Terence Howard as AE . . .
Mary Tierney joins Banner Radio in
Philadelphia as AE.
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Hamilton

Continued from Page 1

the Bay Area — he’s a real street
fighter who will bring leadership and
expertise to the station. He’ll bring
a mature approach to youth radio.”

Stocks

Continued from Page 1

He also noted that the outcome of the
November 8 election, which gave
Republicans control of Congress,
was favorable for broadcast stocks.

“The prospect of a deregulatory
atmosphere in Washington is a big
plus, particularly as far as cross-own-
ership and duopoly [for TV] are con-
cerned,” Gottesman said.

Ed Dugan of Dugan Associates
expects to see more radio groups go
public next year, but doesn’t think
they’ll get top dollar for their stock.
“You’re going to have to have a pretty
severe discount from those other
companies [that have already gone
public] to make an investor want to
sell theirs and buy yours, or add
yours,” he noted.

“I’m definitely bullish on the in-
dustry,” said First Boston’s Harry

DeMott, who predicted that interest-

rate worries will abate and investors
will “start focusing on the fundamen-
tals again.”

DeMott said radio stocks would do
better if the companies were larger
and had enough stock being traded
to attract institutional investors. He
noted the takeover of Southern
Starr Broadcast Group by Multi-
Market Radio as an example of
what other public companies ought
to do. “Sooner or later, the dollar
signs will overcome the egos.”

Meibach

Continued from Page 3

the most visionary players in the
music business today.” Neither man
has a legal background, so her ex-
pertise will be of use in that respect,
though Meibach pointed out, “T won’t
be functioning as a lawyer here.”

As alawyer, Meibach’s first client
was the Who. In 22 years of running
her own practice, she worked with
U2, Tori Amos, George Clinton,
Joe Jackson, Billy Joel, Natalie
Merchant, Mute Records, Queen,
and both Patti Smith and Patti
Smyth.

- R R %

KPSN

Continued from Page 3

greater available audience with *70s
oldies. We truly believe this is the
Oldies format of the future and want-
ed to be the ones to jump into it first.

“Our approach is more like Cox’s
‘pop’ version. The Rock arena is pret-
ty well filled here. We want to be dif-
ferent enough so that we won’t be
confused with anybody else. Our new
median target demo [35] will be
about 10 years younger than the Old-
ies format provided us.”

“I’'m really thrilled about joining
the station, not just because it’s a
duopoly but because the station has
been very stable,” Hamilton said.
“We just need to crank it up a little
and shake up the market. [Archrival]
KMEL sounds very good, but we
can — and will — do better.”

Hamilton most recently was VP/
GM of KSFO-AM & KYA-FM/
San Francisco and previously was
OM of crosstown KFRC-AM &
FM. He served an ealier stint with
KSFO & KYA as PD. Before mov-
ing to the Bay Area in 1986, Hamil-
ton spent 10 years as PD of KRTH/
Los Angeles when tte station was
playing a CHR/Gold mix.

-~ W A )
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ABC/SMN
Robert Hall » (214) 991-9200

Hot AC ~ Robin Jones
ACE OF BASE/Living In Danger
DES'REE/You Gotta Be

JON SECADAMental Picture

ALTERNATIVE PROGRAMMING
Mickey Briggs ® (800) 231-2818

Super AC/AOR

CINOERELLA/Bad Attitude Shuffie
TESUANeed Your Lovin®

VANESSA WILLIAMS/The Swestest Days

BROADCAST PROGRAMMING
Becky Brenner o (800) 426-9062

Digital AC —-J.J. Cook
BOYZ Il MEN/On Bended Knee
MARIAH CAREY/AJl | Want For Christmas is You

Digital Hot AC - J.J. Cook
MARIAH CAREY/AIl | Want For Christmas Is You
JOHN MELLENCAMP/Dance Naked

BONNIE RAITT/Storm Waming

Digital CHR - J.J. Cook

MARIAH CAREY/AJl | Want For Christmas Is You
INi KAMOZE/Here Comes The Hotstepper

Hot Z Format ~ J.J. Cook
SHERYL CROW/Strong Enough
HOLE/Dolt Parts

R.E.M./Bang And Blame

Digital Soft AC - Mike Bettelli
LUTHER VANOROSS/Always And Forever

Digital AC Mix ~ Mike Bettelli
Jon SecadaMental Picture

JONES SATELLITE NETWORKS
(800) 766-3251

Adult Choice - J.J. McKay
BOYZ Il MEN/On Bended Knee

GAANT & GiLLMHouse Of Love

JON SECADAMental Picture

Soft Hits - Rick Brady
KATHY TROCCOLYA I'm Not In Love

MAJOR NETWORKS
Brian Kelly ¢ (312) 755-1300

The Exxit - Kevin Gluszczak
URGE OVERKILL/Gin, You'll Be A Woman Soon
WEEZER/Buddy Holly

Adult HitRadio - Karen Young
MADONNA/Take A Bow

Light Hits - Dave Oisen
MADONNA/Secret

WESTWO0OD ONE NETWORKS
Leslie Magdaleno e (805) 294-9000

Format 41 -~ Andy Fulles
VANESSA WILLIAMS/The Sweetest Oays

RADIO AAHS
Children’s Satellite Network
Stix Frankiin  (612) 926-1280

w ™

3 1 AARON WATERSMighty Morphin Power
Rangers Theme (SabarvAtiantic/AG)
2 MICKEY MDUSE & TAG TEAM/Whoomp
(There It Went) (Belimark/Life)
3 LANE & SABELLAHakuna Matata (Walt Disney)
4 KERMIT, FLOYD & ANIMALMWiid Thing
{Jim Hensor/BMG Kidz)
5 GHDSTWRITER CAST/You Gotta Believe
(Golden Video/Westem Publishing)
6 ELTON JOHN/Circie Of Lite (Hollywood)
7 MARY-KATE & ASHLEY OLSENFunky
Musicology (Zoom Express/BMG Kidz)
8 JANET & JUDY/Let's Play Pog (Janet & Judy)
9 JASDN WEAVER/ Just Can't Wait To Be King
(Walt Disney)
10 JIM CARREY/Cuban Pete (Chaos/Columbia)

©Chiidren’s Broadcasting Corporation
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57 mittion households
Patti Galluzi,
VP/Music Programming

Weeks On

|ADDS j

J

DES'REE/ou Gotta Be (Re-add) (550 Music/Epic)
SCARFACE/ Never Seen A Man Cry (Rap-A-Lot/Noo Trybe)
ZHANE'/Shame (Jive/Hollywood)

DEADEYE DICK/New Age Girl (Ichiban/RCA)

MA27Y STARHalah (Capitol)

| EXCLUSIVES ;

R.E.M./Bang And Blame (WB) ....... .
WEEZER/Buddy Holly (DGC)

| HEAVY ]

AEROSMITH/Blind Man (Geffen) ... ... §
BON JOVVAIways (Mercury)
BOYZ Il MEN/On Bended Knee (Motown) .
MARIAH CAREY/AIl | Want For... (Columbia)
EAGLES/Hotel Califonia (Geffen)
INI KAMOZEMere Comes... (Columba) ...
LIVEA Alone (Radioactive) ...

MADONNA/Take A Bow (Maverick/Sire/WB)
NIRVANA/About A Girl {DGC)
OFFSPRING/Ser Esteem (Epitaph) ..............
TOM PETTY/YoL Don't Know How... (WB) ..
SNOOP...Murder... (Death Row/nterscope/AG) ...... 7
STONE TEMPLE PILOTS/Interstate... (Atiantic/AG) 10

|BUZZ BIN

CRANBERRIES/Zombie (island) ..
HOLE/Doll Parts (DGC)
URGE OVERKILL/Gir, You'!l Be A Woman... (MCA) .. 8
VERUCA SALT/Seether (DGC) ... 7

| STRESS |

BLACK CROWES/A Conspiracy (Amencan) ...
BON JOVLPiease Come Home For... (A&M) ..
BRANDY/ Wanna Be Down (Atlantic/AG)

CANOLEBOX/Cover Me (Maverick/Sire/WB)
WARREN G./Do You See (Violator/RAL/istand) ...
GREEN DAY/When | Come Around (Reprise) ......... 3

MEGAOETH/Train Of Consequences (Capitof) 7
PAGE & PLANT/Thank You (Atlantic/AG) ... .... 3
REAL McCOY/Another Night (Arista) ... 7
SDUNDGARDEN/Fell On Black Days (A&M) ... 4
TUC/Creep (LaFace/ANSta) ... ...........cco.c....... &

|ACTIVE |

BAD RELIGION21st Century... (Alantic/AG) .......... 10
BLACKSTREET/Before | Let You Go (Interscope/AG) .. 3
MARY J. BLIGE/Be Happy (UptowrvMCA) . ... 2
BRAT/Fa All Yall (So So Def/Chaos) ..
COOLI0A Remember (Tommy Boy) .. .
CORROSION OF CONFORMITY/Albatross (Columbua) 8
DES'REE/You Gotta... (Re-add) (550 Music/Epic) ADD
DOCTOR DRE/ED LOVER/Back Up Off... (Relativity) ... §
4 P.M./Sukiyak: (Next Plateau) ...... ST S——— 3
HEAVY D & THE BOYZ/Black Coffee (UptowrvMCA) 4
LENNY XRAVITZ/Are You Gonna Go My... (WB) .. 2
OASIS/Supersonic (EpIC) ... ..o 5
SHAQUILLE O’NEAL/Biological Didn't Bother {Jive) §
SCARFACE/ Never Seen... (Rap-A-LovNoo Trybe) ADD

SOUL ASYLUM/Can't Even Tell (Chaos) ... 7
ZHANE'/Shame (Jive/Hollywood) ... ADD
ON ]

DEADEYE DICKNew Age Gi (IchibarvRCA) ... ADD
PETE DROGEAf You Don't Love... (American) . ... 4
FLAMING LIPS/She Don't Use Jelly (WB) ..

FREEDY JOHNSTON/Bad Reputation (Elektra)

TOM JONES/ | Onty Knew (Interscope/AG) ... 6
MAZZY STARMalah (Capitol) ... ... ADD
LZ PHAIR/Supemova (Matador/AG) ... 10
SUNNY DAY REAL ESTATE/Seven (Sub Pop) ...... 4

Information current as of December 5.

48.8 miltion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

Weeks Or:
‘XL

DES'REE/You Gotta Be (550 Music/Epic)
MELISSA ETHERIDGE/"m The Only One (Istand) ...
MADONNA/Take A Bow (Maverick/Sire/WB) ......
TOM PETTY/You Don't Know How It Feels (WB)

'LARGE ]

ACE OF BASE/Living In Danger (Arista) .
BON JOVVAIways (Mercury) ...........
BOYZ Il MEN/On Bended Knee (Motown
GLORLA ESTEFAN/Tum The... (C. MoorvEpi
HOOTIE & THE BLOWFISHHold My. . (AﬂanndAG) 15
JOHN MELLENCAMP/Dance Naked (Mercury) 8
PRETENDERS/Il Stand By You (Sire/WB) ......
R.E.M./What's The Frequency, Kenneth? (WB) ..
STINGWhen We Dance (A&M) .............
VANESSA WILLIAMS/The Sweetest Days (Mercury) 4

| MEDIUM

MARIAH CAREY/Alt | Want For... (Columbia) .. ..
ERIC CLAPTON/Motherless Child (Reprise) .
EAGLES/Hotel California (Geffen) ........................ 1
MELISSA ETHERIOGE/Happy Chnslrnas (IsIand)ADD
KENNY G/Have Yourselt A Merry... (Ari )

GIN BLOSSOMS/Allison Road (A&M) ... 13
GRANT & GiLLHouse Of Love (A&M) ... .3
TOM JONES/ | Only Knew (Interscope/AG) 7
JON SECADAMental Picture (SBK/EMI) ADD
808 SEGERNight Moves (Capito) 3

TOAD THE WEF.. /Something's Atways... (Columma) 11
URGE OVERKILL/Girl, You'll Be A... (MCA) =

CUSTOM |

PATD BANTON/Baby Come Back (iRS) ..
BIG HEAD TODD.../in The Moming (Ganl) .5
BLACKSTREET/Before | Let You Go (lnterscope/AG) 3

CRANBERRIES/Zombie (Island) .......................... 5
PETE OROGE/f You Don't Love Me. )
BRYAN FERRY/Mamouna (Virgin) . ... T

GO GO'S/The Whole World Lost fts Head (IRS) ..
FREEDY JOHNSTON/Bad Reputation (Elektra)
LYLE LOVETT/Penguins (MCA) ..

AIMEE MANN/That's Just What You Are (Imag
PAGE & PLANT/Thank You (Atlantic/AG)
UZ PHAIR/Supemova (Matador/AG) ...
BONNIE RAITT/Storm Waming (Capitol)
CARLY SIMON/Like A River (Arista) ........... .
STONE TEMPLE PILOTS Interstate... (Alantic/AG
SUGAR/Believe What You're Saying (Rykodisc) ......
BARRY WHITE/Practice What You Preach (A&M) ...
VICTORIA WILLIAMS/Crazy Mary (Atiantic/AG) ... ... 2

Information current as of December 5.

-

WA B WND -

- i 36 million house holds
) Y Lydia Cole,
PaN /) ; ;

VP/Music Programming

| VIDEO SOUL TOP 10 |

LWTW

1 JANET JACKSON/You Want This (Virgin)

2 BARRY WHITE/Practice What You...(A&M)

3 BLACKSTREET/Before | Let... (Interscope/AG)

4 TONI BRAXTONHow Many _.. (LaFace/Ansta)

5 BOYZ Il MEN/On Bended Knee (Motown)

6 TLC/Creep (LaFace/Arista)

7 CHANTE’ MOORE/OId Schoal... (Silas/MCA)

8 INI KAMOZE/Here Comes The ... (Columbia)

9 CASSERINE VCATO/Why Not Take All ... (WB)
10 LUTHER VANOROSS/Always And...(LV/EpIC)

N AN =

3
9

Information current as of December 2.

\RAPCITYTOP10 |

=
=

METHOO MAN/Bring The Pain (Def Jam/RAL)
SCARFACE/ Never... (Rap-A-Lot/Noo Trybe)
SNDOP.../Murder... (Death Row/interscope/AG)
COMMON SENSE/ Used To Love... (Relativity)
S. RICKAWARREN G./Behind... (Def Jam/sland)
BLACK SHEEP/Without A Doubt (Mercury)

MC EIHT/Geez Make The Hood .. (Epic)
REDMAN/Rockafella (Def JamvRAL)

KEITH MURRAY/The Most Beautifultest... (Jive)
FUGEESVocab/Refugee Hip Hop (Columbia)

| OO HE N =W

O WL N U WA -

Information current as of Decemoer 3.

T H E i
21 myltion households

Les Garfand,
Exec. VP/Programming
Frankie Blue,

MusIC TELEvision  Director/Music Programming
YOUCONTROL.

W W

4 1 NilUMiss You (Arista)
2 BONE THUGS..../Thuggish... (Ruthless/Relativity)
3 K-CI HAILEY/f You Think You're ... (Mercury)
4 BOYZ Il MEN/On Bended Knee (Motown)
5 DR. DRE &../Natural .. (Death Row/nterscope/AG)
6 TLC/Creep (LaFace/Ansta)
7 BLACKSTREET/Before | Let You Go (Imterscope/AG)
8 DANA DANE/Record Jock (Maverick/Sire/ WB)
9 SNOOP.. Murder... (Death Row/Interscope/AG)
10 TONI BRAXTON/How Many... (LaFace/Arista)

Most requested for week ending November 25.

P ~NwW =N
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THE NASHVILLE NETWORK
59.7 million households
Traci Todd,
Manager/Video Programming

weeks On

| HEAVY ]

DAVID BALL/When The Thought Of You... (WB) .. 14
CLINT BLACK/Untanglin’ My Mind (RCA) .............

GARTH BRODKS/The Red Strokes (Liberty) ...
MARY C. CARPENTER/Shut Up And .. (Columbia) 12
BILLY RAY CYRUS/Storm In The Heartland (Mercury)9
JOE DIFFIE/Pickup Man (Epic)
VINCE GILLAWhen Love Finds You (MCA) .
FAITH HILL/Take Me AS 1 Am (WB) ... ... 12
JED ZEPPELINWorkin® Man Blues (Arista) . HOT/ADD
TRACY LAWRENCE/ See It Now (Atantic/AG) ... 14
MAVERICKS/There Goes My Heart (MCA) ... .5
MARTY STUART/That's What Love’s About (MCA) 12
AARDN TIPPIN/ Got It Honest (RCA) ... .10
TRACTORS/Baby Likes To Rock It (Arista) .15

RANDY TRAVIS/This is Me (WB) ... B
CLAY WALKER/If | Could Make A Living (Giant) .....
LAR! WHITENow | Know (RCA) ... 16

EAGLES/The Girl From Yesterday (GeffervGiant)
NOAH GOROON/The Blue Pages (Patriot)

JED ZEPPELINAWOrkin' Man Biues (Arista)

KEN MELLONSA Can Bring Her Back (Epic)
PIRATES OF THE MiSSISSIPPLYou Could ... (Giant)
BILLY WALKER/Adam’s Side (Tali Texan)

Information current as of November 28.

CMT

COUMIRY MUSIC TELEVISION

24.4 million households
Tracy Rogers, Director/Programming
Hal Willis, General Manager

e | T
19,

wTw
1 1 TRACTORS/Baby Likes To Rock it (Arista)
2 VINCE GILLMWhen Love Finds You (MCA)
3 DAVID BALL/When The Thought Of .. (WB)
4 CLINT BLACKUntangiin’ My Mind (RCA}
5 FAITH HILL/Take Me As | Am (WB)
6 LARI WHITE/Now | Know (RCA}
7 CLAY WALKER/I | Could Make A Living (Giant)
8 JOE DIFFIE/Pickup Man (Epic)
10 9 RANDY TRAVIS/This Is Me (WB)
~ 10 TIM McGRAW/Not A Moment Too Soon (Curb)

[0 IS R RY

Weeks On

| HEAVY |

DAVID BALLWhen The Thought Of You ... (WB) ... 17
CLINT BLACK/Untangtin’ My Mind (RCA} ..
GARTH BROOKS/The Red... (Liberty)
JOE DIFFIE/Pickup Man (Epic)
VINCE GILL/When Love Finds You (MCA) .
FAITH HILL/Take Me As | Am (WB}
ALAN JACKSON/Gone Country (Arista) ......
MAVERICKS/There Goes My Heart (MCA) .
REBA McENTIRE/Till You Love Me (MCA)
TIM McGRAW/Not A Moment Too Soon (Curb) ...
COLLIN RAYEMy Kind Of Girl (EpIC) ..........cc...
TRACTORS/Baby Likes To Rock It (Ansta) .
RANDY TRAVIS/This Is Me (WB) ...
CLAY WALKER/f | Could Make A Living (Giant) .
LAR| WHITEMNow | Know (RCA) ........................ 14

|HOT SHOTS |

MARY C. CARPENTER/Tender When | ... (Columbia) 2
GEORGE DUCAS/Lipstick Promises- {Liberty) . -

JAMES HOUSEALittle By Littie (Epic)
JED ZEPPELINAWorkin' Man Blues (Ansta) -
JONES & JACKSON/A Good Year For The...(MCA) ... 2
LITTLE TEXAS/Amy's Back In Austin (WB) ............. 2
SAWYER BROWN/This Time (Curb} ... = 4
SHENANDOAH/KRAUSS/Somewnhere In ... (Liberty) 4
RUSS TAFF/Love Is Not A Thing (Reprise) 4
PAM TILLISMi Vida Loca (Arista)

'ADDS |

ALAN JACKSON/Gone Country (Arista)
COLLIN RAYEMy Kind Of Girl (Epic)

Heavy rotation songs receive five plays per day. Hot
Shots receive four plays per day. Breakout Videos and
Picks {Pick Hits of the Week) receive an extra piay above
heavy rotation per day. All Top 10 videos also receive
heavy rotation.

Information current as of November 30.

AUSTRALIA

w W

SILVERCHAIR/Tomorrow
TINA ARENA/Chains
DIESEL/All Come Together
GF4/Sooner Or Later
KYLIE MINOGUE/Confide In Me
CDB/MHook Me Up
WENOY MATTHEWS/Standing
Strong

8 BLACK SORROWS/Last One

Standing

7 9 HEADLESS CHICKENS/Cruise Control
~10 KULCHA/Fly Girl

Most Added

HEADLESS CHICKENS/Cruise Control
AUDIO MURPHY INC./Tighten Up Your Pants
CRUEL SEA/Better Get A Lawyer

Top 10 Australian records from playlists of 3Triple
M-FM/Melbourne, FOX-FM/Melbourne, MMM/
Perth, PMFM/Perth, SA-FM/Adelaide, 2-DAY/
Sydney. 2 Triple M-FM/Sydney, MMM-FM/
Brisbane, B105/Brisbane, FM-104/Canberra, 105/
Brisbane, and FM-104/Canberra.

~N OO SN -

CANADA

W Tw

3 1 JANN ARDEN/
Insensitive

1 2 MOIST/Silver

5 3 JULIE MASSE/One More
Moment

7 4 CRASH TEST DUMMIES/God
Shuffled His Feet

—~ 5 BARENAKED LADIES/
Alternative Girlfriend

6 6 TRAGICALLY HIP/Grace Too

4 7 BARENAKED LADIES/Jane
10 8 RHEOSTATICS/Claire

2 9 ALAN FREW/Healing Hands

9 10 GINGER/Solid Ground
Most Added

ALAN FREW/So Blind
BARENAKEO LADIES/Altemative Girtfriend
EARTHTONES/Move This Night

Top 10 Canadian CHR hits courtesy
The Record (416) 221-3366.

PRILISTAR

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)

1 ROLLING STONES .
2 ERIC CLAPTON ..
3 STEELY DAN ..
4 AEROSMITH ...
5 GEORGE STRAIT ...
6 MICHAEL BOLTON.
7 REBA McENTIRE
8 BONNIE RAITT ...
9 MOODY BLUES ..
10 BARRY MANILOW ..
11 JAMES TAYLOR

.. $2877.9

13 ALAN JACKSON
14 VINCE GILL
15 BROOKS & DUNN

New Tours
Among this week’s new tours:

BLACK 47

BLACKHAWK

EAGLES

AMY GRANT

LITTLE TEXAS/TIM McGRAW
PUBLIC ENEMY

The CONCERT PULSE is a weekly comput-
arized report ranking each artist by their aver-
age box office gross reported per venue. Cour-
tesy of Polistar, a publication of Promoters’ On-
Line Listings, (800) 344-7383, or in Califorria
(206) 224-2631.

WA et canrachobh<tory tom
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TONY NOVIA

CONTEMPORARY HIT RADIO

Morning Shows: Working Through The Holi-Daze

As the holidays approach, your morning show is faced with
the monumental challenge of observing the holidays and stay-

ing topical and entertaining.

Recently, I had
the privilege of
working with
WSTR-FM
(Star 94)/Atlan-
ta morning show
| producer Kevin
Healey, who also
serves as head
writer of the
“Fax Attack”
morning show
prep service.
With more than 150 radio stations as
clients, Healey has the unique ability
of knowing what morning show lis-
teners want and mixing it with his
unique sense of humor. In addition
to his morning show prep service,
Healey’s jokes continue to appear on
“The Tonight Show with Jay Leno”
and “The Dennis Miller Show.”

What do the holidays mean to a
morning show? Most agree that
while 1t’s OK to reach into the holi-
day prep bag now and again, the
important thing is to keep the show
fresh and topical -— regardless of the
season. Healey warns that you’re
suffering from “jock burnout” if ...

* After attending four mall broad-
casts, three charity events, and two
fundraisers in one evening, you open
the mic the following morning and
lose the will to live.

* You’re playing “Grandma Got
Run Over By A Reindeer” for the
1347th time and, as you hit the next
song, you’re overwhelmed with a
strong desire to shave your head and
distribute herbal tea at the Grey-
hound station.

Kevin Healey

66)

I can’t think of a
better feeling than
giving to people who
are really in need of
items we take for
granted, like food,

clothes, and heat.
- Vikki Locke

99,

 Even the salespeople are afraid
to talk to you.

Mix Facts And Fun

So what can be done to keep your
morning show timely ... and out of
an institution? How about some fun-
ny shopping tips? Healey suggests
you begin by playing it straight.
Present some localized tips relating
to malls and stores that your listen-
ers frequent. Who doesn’t want to
know what time stores open and
close or who has the hard-to-find
gifts — let your listeners do the talk-
ing.

Then interject some fun with a lit-
tle public service, like “how to tell
the difference between a good shop-
ping mall and a bad shopping mall”:

* Ata good shopping mall, the food
court offers a wide variety of deli-
cacies ... at a bad shopping mall, the
food court offers napkins embla-
zoned with the poison control hot-
line number.

ALL THEY WANTED FOR XMAS —
a pair of lucky listeners get their shopping done early by giving away a
$10,000 shopping spree from four local malls. WPXY'’s Joan Brandeberg
() was on hand to help winners Larry and Laura Hovey haul away their
holiday spoils.

WPXY (98PXY)/Rochester helped

FTe - =

¢ At a good shopping mall, secu-
rity guards will routinely escort
you to your car when it gets dark
... at a bad shopping mall, mall se-
curity will routinely fire warning
shots into your back if you can’t
produce a receipt.

e At a good shopping mall, the
kiddies can visit the reindeer pet-
ting zoo ... at a bad shopping mall,
the kiddies can be terrorized by
caged, rabid mutts with antlers
glued to their scalps.

* At a good shopping mall, chil-
dren may have their photograph
taken with dear old Santa ... at a
bad shopping mall, children may
run screaming, “Mommy, Santa
has no pants!”

Another great phone starter: Ac-
cording to a recent poll, only 10%
of the millions of gifts handed out
last year were ever used. Find out
from your listeners if this is true.

Vikki Locke

Steve McCoy

Cool Yule Ideas

How about cool Christmas post-
marks on your holiday cards? All
you have to do, according to Hea-
ley, is address and stamp all your
cards, place them in a big envelope,
and mail them to one of the follow-
ing addresses:

¢ Post Office, North Pole, Alaska
99705

* Post Office, Santa Claus, Indiana
47579

» Post Office. Snowflake, Arizona
85937

¢ Post Office, Bethlehem, Pennsyl-
vania 18015

¢ Post Office, Christmas, Florida
32709

* Post Office, Mistletoe, Kentucky
41351

With the new release of “Miracle
on 34th Street,” what better time to
have your very own “Kris Kringle”
drive around town and hand out
$100 bills. Take this real-life story
and make it yours. Do your best to
visit high-traffic areas, and look for
that free press.

Remember: Hanukkah and Kwan-
za are also celebrated this time of
year. If there’s any confusion what-
soever, invite a listener or commu-

wwanL americanradiohistnry com

66/

It's very important to stick with the traditional
holiday bits and promotions,
but 1 also want the show to reflect
what’s going on in
Chicago today.
- Steve Cochran

nity leader on the air to explain the
importance of these holidays.

Ask The Experts

To get the personalities’ perspectives,
Healey first talks toSteve Cochran, host
of WPNT-FM/Chicago’s morning
show, about his creative approach to the
holiday season.

KH: Do you
approach this
time of the year
differently than
the rest of the
year?

SC: Not as
much as you may [
think. It’s very &
important to stick EiE
with the tradi-
tional holiday
bits and promotions, but I also want
the show to reflect what’s going on
in Chicago today.

KH: Give me an example of a tra-
ditional holiday bit for you.

SC:Ireally love to toy around with
the word “traditional.” For example,
we’ve done a spoof on the so-called
“traditional holiday special.” We rent
out a bowling alley, broadcast live,
hire a band and a Santa, and invite
listeners to come down and bowl a
few frames with us.

KH: People really seem to focus
in on the less fortunate during this
season. How does your morning
show reflect that same feeling?

SC: During our fun bowling show,
we also raise a ton of money for char-
ity. In the past, we’ve put thousands
of dollars into the Council Against
Child Abuse. We also conduct the
“Home for the Holidays” airfare
giveaways.

KH: You’re not a fan of rehashing
old stuff. Got anything new planned
for this year?

SC:What’s the first thing that dies
out around Christmas time?

KH: My appetite for things end-
ing with the word “nog”?

SC: Batteries! This year, we’ve got
the FM 100 Battery Patrol ready to
replenish those worn out and dead
cells.

Steve Cochran

Contests & Connections

Here are some highlights from
Healey’s conversation with Star 94
morning partners Steve McCoy and
Vikki Locke.

KH: How do you approach the fact
that at least two major holidays are
celebrated this time of year?

SM: We pride ourselves on being
sensitive and aware of our commu-
nity. Actually, we’ve found one way
to take on both holidays and wrap it
into one fun on-air trivia game.

VL: We call it “Christmas Or Ha-
nukkah.” We play the names of ce-

99,

lebrities in rapid-fire succession ...

SM: And the contestant must
quickly shout which holiday that star
celebrates.

VL: For example, “’Billy Crystal,
Garry Shandling, the Pope?”

SM: “Hanukkah. Hanukkah,
Christmas!”

KH: Listener involvement is cru-
cial year-round. How do you employ
that element during this time of the
year?

VL: Something that has worked
wonderfully in the past is a sort of
on-air public service feature, where
we assist listeners in locating “im-
possible-to-find gifts.”

SM: We call them “Steve & Vik-
ki’s Gift-Finders.” If a listener can’t
find a video game or 2 Power Rang-
erAction Figure, we’ll put the word
out.

66)

At Christmas time, we
work harder than we
do at any other time
during the year ... It’s
a connection to your

audience, letting them

know this is their
radio station and we

work for them.
- Steve McCoy

99,

VL: And usually in minutes, we’ll
get aresponse from listeners describ-
ing where and how tc get the item.

SM: The added bonus is a connec-
tion with our listeners. They may
seem small,but these are the type of
bits listeners remember for a long
time.

VL: I can’t think of a better feel-
ing than giving to people who are
really in need of items we take for
granted, like food, clorhes, and heat.

SM: At Christmas time, we work
harder than at any other time during
the year. But the dividends pay off
in a big way. There’s an incredible
satisfaction you get from helping
those who may not b= able to help
themselves or just may be down on
their luck. You can’t replace that

feeling. It’s a connection to your
audience, letting them know this is

their radio station anc we work for
them.

Editor’s Note: “The Fax At-
tack” morning show service is
available from Major Net-
works; (800) 714-7200.
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Twisted Tunes: How To

&

CYNDEE MAXWELL

Write Great Parody Songs

[J Tips from one of the industry’s most successful ‘parodists’

Having a great song parody for your station is like owning

your own hit record. Listeners jam the phones to request it.
People ask if there’s any way they can buy it. Best of all, they

know that it can only be heard on your station.

One of the best
parody songwrit-
ers 1s KISW/
Seattle morning
man Bob Rivers.
Atlantic has just
released his
“Twisted Christ-
mas Boxed Set,”
which includes
his  first CD
(“Twisted Christ-
mas”) plus “I Am
Santa Claus” and “Twisted Tunes
1994 — The Year In Review.” Riv-
ers records the songs in his home 24-
track studio, dubbed “Bob’s Ga-
rage.” His parodies are also syndi-
cated by TM Century Networks.

Rivers just released the video for
his most recent work, “I Am Santa
Claus” (a variation on Black Sab-
bath’s “Iron Man”). The clip, which
includes a cameo appearance by
Ozzy Osbourne, is airing on sever-
al cable outlets.

Bob Rivers

Topical Ingredients

Rivers points out that subjects al-
ready on your listeners’ minds work
best, because “it’s not as hard to get
noticed. If ’'m in a dry spell, 'l get
ideas from the topics in Jay Leno’s
monologue. Look for topics with

staying power. Lo-
cal 1ssues make
great parody ma-
terial and
often

age.
Since it
takes af
consider-
able
amount
of time
and re-
sources
to pro-
duce a parody, you
should choose a subject that will be
around for at least a few weeks.”

He says that to be a success, u par-
ody must be tied in to the song be-
ing spoofed. “In fact,” says Rivers,
“it’s a legal requirement.” (See box
at right for more information on
copyright infringement.)

Rivers outlines ways to keep your
parodies connected to the original
songs:

You' ve used
Bob Rivers every

Christmas,

isn't it time

vou made him a part
of your morning show?

Starting in January. TM Century makes the world’s best parody
songs availuble on a market exclusive basis. Subscribe before December
20th and you’ll get Bob’s Twisted Christmas 1994 - with 16 local avails -

absolutely free!

For more information call l-Boo-TM-Centnry@
Executive Director - Rusty Humphries

* Title — “The title of the parody
is the punchline. It must sound so
close to the original that you ‘get it’
right away. Soundalike titles are the
easiest and most common way to
start writing a parody tune. We re-
cently wrote this parody of
Eric Clapton’s ‘I
Shot The Sher-
iff’: ‘I shot the

White

House,

but I did

not hit the
Presti-
dent...””

* Subject —
“The subject
matter of the
song should be
related to the
subject matter
of the parody
and be essential to the
joke. For example, here’s
a parody of Chuck Ber-
ry's ‘My Ding-A-Ling’:
‘Once I was a little Bobbitt boy/My
ding-a-ling brought me loads of joy/
Every morning my alarm would
ring/The first one up was my ding-
a-ling.’

* Attitude — *The attitude of the
song must fit well with the humor-
ous intent of the spoof. The emotion
of the original helps make the com-
mentary in the parody, as in ‘“Take
Baseball And Shove It,” sung to the
tune of Johnny Paycheck’s “Take
This Job And Shove It.””

* Delivery — “The vocals and/or
music should be an obvious send-
up of the artist being parodied. Not
only is it funny to hear a caricature
of the original artist, it helps define
the work as parody.”

Include Some Jokes

“Don’t forget to include some jokes.
I’ve written a few parodies that fell
fiat,” Rivers admits. “They rhymed
real good and were topical, but there
was no element of surprise. Some-
times the tune writes itself quickly,
other times it takes much longer to
examine all the possible angles until
something makes me laugh.

“I often write with the other mem-
bers of our morning show — Spike
O’Neill, Joe Bryant and Rob Ox-
ford. We’ll throw out ideas until
something strikes us all as funny. The
best songs are clever, contain some
element of surprise, and follow the
poetry of the original as closely as
possible.”

side of parody.

“Under the U.S. Copyright Act,
a parody is'fair use' because it ef-
fectuates criticism. It's only when a
parody is too commercial, borrow-
ing substantially from the underiy-
ing song and reducing its market
value, that it's not entitled to the ‘fair
use’ defense.

“In determining what is or isn't
parody, courts evaluate two factors:
1) the extent to which the parody
borrows from the original, and 2)
the parody's market effect on the
original. As long as you don't use
more than necessary to ‘conjure up’
the original work, you should be cn
safe ground — but not always.
Cases have held that unless the
parody contains a critical commen-
tary on the host work, it can’t be
protected.

“Does a parody have to be fun-
ny? Not necessarily, because the
U.S. Copyright Act doesn't refer to
humor in its definition of ‘fair use.’
However, a parody must do more
than merely achieve comic effect.
It must also make some critical

Avoiding The Suits

Helpful hints on distinguishing
bhetween parody and copyright infringement
ob Rivers’s copyright attorney, Scott B. Zolke of

Beverly Hills-based Heenan Blaikie, offers a few
pointers and rules of thumb for staying on the legal

comment or statement directed at
the host work.

“The Supreme Court's recent 2
Live Crew decision reaffirmed its
long-standing analysis that the two
most important aspects in deter-
mining parody are the amount bor-
rowed from and the market effect
on the host work. In order to be to-
tally safe, the parody should always
target the copyrighted host work
with its criticism. But in the 2 Live
Crew decision the Court didn't pro-
vide a clear definition of parody.

“Here are three rules of thumb
for parody:

® Don’t use more of the original
than absolutely necessary to con-
jure up the host work.

® Make certain the parody con-
tains legitimate criticism of the host
work.

® Ensure the parody will not ad-
versely impact other non-parody
markets for the host work; i.e., don't
expect a rap version of a rock bal-
lad to be protected merely because
it sounds funny.”

To the best of R&R’s knowledge, these guidelines are accurate, but they are not in-
tended as legal advice. If you're concerned about legal ramifications of a parody song,
consult an attorney.

Less Is More

“Never wear out your welcome,’
cautions Rivers. “Ninety seconds is
the average length of a good parody.
Two and a half minutes is pushing it,
and anything longer is bloated. It’s
better to leave them wanting more —
and don’t take more of the original
than you need to make your point.”
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one who does a boffo impression,
asking at music stores, and adver-
tising in music publications.”

But the primary recording tip Riv-
ers offers is “don’t overdo it. If
you're recording or mixing your
own music, watch the levels. Make
sure the vocals are clear and under-
stood, or you’re wasting your time.

We recently wrote this parody of ‘1 Shot
The Sheriff: ‘l shot the White House,
but | did not hit the President...’

Help Wanted

Rivers says you can produce great
parodies even without musical tal-
ent. “The number one skill you need
to accomplish this is called ‘finding
talented people.” Since you’re in ra-
dio, you’ll need to find talented peo-
ple who'll work for peanuts, CDs,
or concert tickets. One surefire way
is to ask on-air. You’ll meet musi-
cians who are fans of your show.

*“Look for a MIDI programmer —
someone who uses keyboards, com-
puters, and samplers. A fairly talent-
ed MIDI whiz can do an impressive
job with almost any music bed. Over
the years I've met killer vocal im-
pressionists and musicians by going
to see bands, quizzing all the musi-
cians [ meet to see if they know any-
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If possible, make friends at a pro-
fessional studio. Try to work with
someone who knows what they’re
doing, and watch, listen, and learn.
I once booked a parody session at
Abbey Road [while in London for a
station remote] just to mingle with
the pros and pick up some record-
ing tips.”

Rivers doesn’t always follow the
rules. He says, “If it’s funny and you
can’t explain why — that’s true art!
These are my guidelines, and they
may not all apply to you — some-
times they don’teven apply to me. [
fly in the face of them whenever my
gut tells me to. Someone once said
there are only three ways to learn to
write: Write, write, and write. I'm
still working on the first one.”
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WALT LOVE

What PDs Look For When
Hiring Air Personalities

[ Stability, talent, attitude key attributes

In this time of corporate downsizing and duopolies within
the radio industry, air personalities have become even more
vulnerable than in the past. I frequently receive phone calls
from individuals asking what PDs look for when hiring air tal-
ent. Everyone knows the days of sending out airchecks are over,
so what’s the key to becoming the one who gets the available
air position? Two PDs explain their philosophies behind find-
ing the right personalities for their stations.

Jae Jackson
WPAL-AM & FM/
Charleston, SC

“First and fore- @
most, 1 look for
stability,” says 17-
year industry vet- §
eran Jackson. “Usu-
ally when you
think of stability,
you think about
someone who’s
been around for a
while— but that's
not necessarily the case. I think you
can find stability in the young as well
as in the not-so-young. Also, if the
person I'm considering is right out
of college, 1 look at the stability of
the jobs they held while in school,
[regardiess of] whether it was in the
industry.

“Determination also is something
I look for in a potential candidate. |
want to see just how determined they
are to get this job after I’ve commu-
nicated with them. Attitude plays a
very important part when 1 make a
hiring decision. I want someone with
a good, positive attitude about them-

Jae Jackson

selves and the world. If a person
shows the wrong type of attitude, 1
certainly don’t want them around —
they might disrupt the team we’ve
put together that gets great results,

66)

| like to see
personalities who
aircheck themselves
and do self-critiques.
Here’s a person who'll
accept constructive
criticism, and we all

need that.
-Jae Jackson
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“Performance also can play a large
role. I’d like to know how they per-
form on a regular basis. Most of the
time, I'll go to the city where they
work and listen to them on the air
for a couple of days. Or I'll get sev-
eral airchecks of their work to listen
for consistency. Sometimes 1 give

UC DATABANK

Although black Americans listen
to radio in the same proportions as
non-blacks do, TSL is a bit higher
for blacks, and radio format prefer-
ences differ vastly, according to re-
search from Arbitron.

Fully 96% of all persons age 12+
spend almost 24 hours a week lis-
tening to radio. Of the 96% of black
Americans who listen to radio, av-
erage hours of listening total 26
hours. The contrast is more dra-
matic in overnight listening: While
only about 30% of general market
adults can be reached overnight,
almost half of black adults can be
reached.

The major difference is format,

African-Americans: Higher TSL

Sources: "Black Formatted Radio” and “Beyond The Ratings” (both available to Arbitron clients)

with Urban formats preferred by
53.5% of African-Americans over
age 12 (Monday-Sunday, 6am-mid-
night). Among general market
adults, the Urban listening share is
a mere 8.7%. The format prefer-
ences are less pronounced in old-
er adults of both groups. What
black audiences don't listen to is
Country, although it appears
among the Top 5 formats for all age
groups for the total audience.
Adults are the largest African-
American listener group, and 25-34s
are the key demographic target with
the highest listening in all dayparts.
Black TSL is heaviest during mid-
days (10am-3pm) and weekends.

THE POWER OF PICTURES - The Power Of Urban Radio Advisory Board recently gathered for a group shot:
(front, I-r) WBLK/Buffalo's Frank Lorenz, WRKS/New York’s Charles Warfield, Interep/Chicago’s Mari Ann Cater,
WOWI/Norfolk’s Janet Armstead, and WRKS's Michele Massaro; (back, I-r) Interep’s Loretta Smith, WCAO-AM &
WX YV-FM/Baltimore’s Dean Smith, WGCI/Chicago’s Bill Ryan, Interep’s Brian Knox, KHVN-AM & KUMZ-FM/
Dallas’s Steve Giles, and Interep’s Hank Mandel.

Radio Day.

the person the opportunity to go into
our production studios and do some-
thing for me. They don’t have to do
an aircheck, but I'll ask them to read
some copy and run some music un-
derneath. That can give you a little
insight into how they work under
pressure; it’s also a way to see how
they might use their personality in a
creative situation.”
Quality People

Jackson lists some important qual-
ities successful air personalities must
possess. “Being well-prepared — a
person who preps for his show will
be more prepared than a person who
walks in just minutes before going
on the air. And diligence — I like to
see personalities who aircheck them-
selves and do self-critiques. Here's
a person who'll accept constructive
criticism, and we all need that.”
Jackson also considers how people
dress, since all air personalities are
representing the radio station they
work for.

Dena Yesner
KMJK/Phoenix

Says 13-yearin-
dustry veteran
Yesner, “I basical-
ly look for two
things: the candi-
date’s level of tal-
ent and experi- §
ence and what
type of person the
individual is. |
like team players.
I also look for someone with an ex-
ceptional on-air personality who can
communicate while entertaining. We
don’t want any comedian wannabes.

Dena Yesner

——AAAA AL A AaricantadiohistonsLcom.
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Interep Set To Expand ‘Power’ Series In ’95

he Interep Radio Store announced it will expand its series of format network “Power”
events for the advertising community in 1995. Citing the success for the eight events
held in 1994, Interep said it will hold nine such events next year on behalf of the
Country and Urban radio format networks and radio industry. More than 1100 advertising
and agency execs attended this year's Power Of Country Radio Tour and Power Of Urban

Power Of Urban Radio events will be held in Dallas during the week of March 26 and
Chicago during the week of April 3. Specific dates will be announced shortly.

We don’t want any comedian wannabes. We're
looking for people who can deliver the
information as well as sell the radio station,

the music, and the promotions on-air.
-Dena Yesner

We’re looking for people who can
deliver the information as well as sell
the radio station, the music, and the
promotions on-air. We basically just
want someone who’s got the skills
to deliver the format within the
guidelines that we set up.

“Another thing I might look at is
the previous experience and posi-
tions they may have held at other
radio stations. They may have some
other skills that are needed here, and
they might be able to fill in and work
on something behind the scenes. Be-
cause we’re a small staff, it’s nice to
know that someone else might be
able to lend a hand in programming,
promotions, or whatever if needed.”

Yesner admits gender is a factor.
“Presently, we don’t have any wom-
en on the air, except for the moming
news person. For balance, it would
be nice [to hire a woman], but who-
ever is best qualified is the most
important thing for the radio station.
I wouldn’t just hire a woman to have
a woman on the air if she wasn’t
competent and qualified and didn’t
have the skills.”

Listen And Learn

How much importance does
Yesner put on potential candidates’

99

job performance when listening to
airchecks or hearing them live
where they currently work? “I def-
initely think there’s some impor-
tance placed on it, but I'd be lis-
tening for whether 1 could take
them from where they are and put
them on my radio station— would
they fit our sound and what we do?
It’s rare to hear someone who’s
absolutely perfect in what you’re
looking for as a talent. When
you're looking for talent, you're
also looking for the potential the
person has to bececme what you
envision on your station.”

We Love
Your Smiles

Doubie your exposure by
sending black & white or color |
photos of station promotions,
artist visits, and other station
events to R&R Wait Love,
1930 Century Park West,
Los Angeles, CA 30067.
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WMMS Becomes ‘The Next Generation’

Heritage Rocker’s step-hy-step evolution to Alternative

After 26 years of being a Rock station, WMMS/Cleveland
sent shockwaves throughout the industry when it completed its
evolution to Alternative just over a month ago. OM/PD John
Gorman and APD/MD Doug Kubinski explain the station’s
transformation to new music for “The Next Generation.”

The first signs of change began in
January when WMMS became more
current-intensive under then-con-
sultant Gorman. He programmed
'MMS in the mid-’80s and rejoined
the station in the same capacity when
it changed hands from Shamrock to
OmniAmerica on tax day, follow-
ing a duopoly with Gold WMJL

“WMII has been dominant 25-54
[persons] since 1991 and we didn’t
want to cannibalize our sister sta-
tion,” admits Gorman. “We wanted
to build a strong 18-34 station. We're
No. 1 18-34 with WMMS and 25-
54 with WMIJI — it’s become one
of the more successful duopolies in
the country.”

Risky Business

'MMS has undergone several for-
mat incarnations within the AOR
genre over the years. Gorman com-
ments, “The station had been incon-
sistent and had lost a great deal of
appeal. We were very cautious about
making another change. We set a
goal of becoming a modern rock sta-
tion in a year, since that’s where the
music is headed. We realized it was
a risk trading off an older demo for
a younger demo, but it was also a
necessity for the station to gain
prominence.

“The new audience picked up on
us really fast. The audience that had
preference towards older Classic
Rock moved over to [Classic Rock]

¥

&

Doug Kubinski

WNCX. The unusual thing, which is
an interesting byproduct, is some of
the oldest "MMS audience went over
to WMJI — that was unexpected.”

“Some of the people that listened
to "’MMS in the early *80s and late
"70s came back,” adds Kubinski.
“They’ve told us it sounds like
'MMS did then, except obviously
with the music of today. It reminds
them of the power, attitude, and feel-
ing they got when they listened to
the station back then.”

“Cleveland has always been in the
forefront of new music,” notes Gor-
man. “The last few years it got away
from that. We knew before we did
our research project that there was a
big hole in this market for a station
playing new music. The research
confirmed our gut.

“We considered blowing the sta-
tion up and changing the call letters,
but research indicated that wasn’t the
problem. But we needed to change
the logo. The Buzzard had turned
into this grotesque-looking charac-

John Gorman

dada

Already on

KTCL
WBRU
WWCD
WRXQ
WHIG

KPOI
WDST

ter. Now it resembles the original
Buzzard from many years ago.”

The Next Generation

*“The beginning of the year was the
excavating and laying the founda-
tion period,” explains Gorman. In
April, we began putting up the struc-
ture. Just like any architect, the end
result is usually slightly different
than the blueprint. Sometimes you

find better ways to do things. We.

P | Tiov ¢
THE NEXT GEMERN .

WMMS's print ad ties in with the
rebirth of downtown Cleveland.

developed the format with a lot of
audience participation: extensive

weekly callout research and on-air.

features.”

Despite crosstown Alternative
WENZ, Gorman’s research showed
a hole for another Alternative sta-
tion. “Both stations take a different
approach,” he says. “We’re far more
current-based with higher rotations
and many more CHR elements;
"ENZ is broader in their approach.
We’re closer to KROQ [Los Ange-
les], they [WENZ] are closer to
WDRE [Long Island}.”

Following the duopoly, WMMS
began using a new positioner: “Buz-
zard Radio — The Next Genera-
tion.” In conjunction, the production
was elevated and the airstaff under-
went a major overhaul. Gorman re-
calls, “We took a lot of slamming
from the local press. They thought
we were replacing talent that had
been with the station — in some cas-
es for 20 years — with new, untried
talent. A couple of people made the
transition — Len Goldberg, who
joined the station in 1972 and BLF
Bash, who’s been here since 1976.

“Cleveland has always been a very
strong radio personality town, but
we had to hire a staff that could re-
late to the music. We made certain
the new staff was young, into the
music, and sounded good on-air.
They are Cleveland’s new radio per-
sonalities.

+

“We began airing new ID sweeps
and really pushed that we’re a new
music station, not a Jurassic Rock
station. We backed it up with a five-
week TV schedule at the beginning
of the summer book that was pro-
duced by Marty Wall, formerly
Z.100/New York’s Promotion Direc-
tor. A couple of stations wouldn’t air
it until after midnight, because there
was a bare ass in one of the frames.
The message was there’s a different
WMMS — it’s today’s best new
music.

“We became very active in present-
ing a lot of new music, through clubs
and low-price concerts. If there was
a turning point, it was when we did
‘Buzzardpalooza’ the last weekend
in July. That was really our coming
out part to let Cleveland know we
were now a different format. We’ll
never know how many people came,
because it was closed down due to
overcrowding. Green Day never got
to play, so we did a separate show
with them at the end of the summer.
We sold out 18,000 tickets in one
weekend. There was no external pro-
motion, other than on-air. This was
when we realized something was
really happening here.”

Remodeling The Music

Prior to WMMS’s new music
stance, it was about 20% current —
mostly new titles from Classic Rock

THE NEXT GENERATION

Sample Hour

Here's what WMMS played dur-
ing a recent 4pm hour:
TOM PETTY/
You Don't Know How It Feels
U2/
Who's Gonna Ride Your Wild Horses
R.E.M./Bang And Blame
OFFSPRING/Gotta Get Away
10,000 MANIACS/
Because The Night
WEEZER/Buddy Holly
CANDLEBOX/Far Behind
PRETENDERS/
Mystery Achievement
PEARL JAM/Not For You
SOUNDGARDEN/My Wave

LORD, HELP US! — Comedy Central’s Monks (and their groupies) joined
WDRE/Long Island for a Friday happy hour remote at Sprat’s Bar & Grill in
Westbury, NY. Gathered to pray for the single (“Oh, Brother!”) are (I-r) groupie
Carrie Aller, Monks Ben E. Dict and Greg O. lan, groupie Tracy Mann, and
WDRE morning man John Loscalzo (genuflecting over the table).

SMASHING PUMPKINS/Landslide

artists. “Our library has gone
through a major remodeling,” Gor-
man explains. “Each week afew old-
er titles were deleted and new titles
put in. By mid-summer, we became
around 70% current during the day
and close to 90% at night. Our li-
brary has gotten a lot smaller. We're
playing 213 titles in three different
categories. This may not seem like
a large amount, but it is when only
30% of your total programming is
library.”

Kubinski cites, “Once we started
playing new music, the requests
ceased for stuff like Led Zeppelin.
It was almost an instant reaction
from our listeners.”

Despite its transformation to Alter-
native, a handful of staple Rock
bands remain. “The unusual thing
we found is that recent currents from
artists such as Aerosmith, Neil
Young, and Tom Petty are still ac-
cepted by our audience,” says Gor-
man. “Somehow these songs fit;
maybe our audience looks at these
artists as survivors. They test as well
as Green Day, Bad Religion, Cow-
boy Junkies, and Pearl Jam.”

“We do a ‘High Five’ feature at
night, where we playback the Top 5
requested songs,” adds Kubinski.
“Our audience introduces the songs.
Recently, someone introduced Tom
Petty’s ‘You Don’t Know How It
Feels’ by saying, ‘He’s old, but he’s
still cool.””

Gorman concludes, “The reaction
has been overwhelmingly positive.
I don’t look at the station as chang-
ing; this has been a very quick evo-
lution in the right direction. Our au-
dience tells us we sound better ev-
ery week. The older audience that
left say, “WMMS plays all that weird
music now.” It’s a major change, but
when you look back at the greatest
success of any station in this mar-
ket, it was the one who won the new
music battle.”

For The Record

My apologies for overlooking the
following stations in the Summer
‘94 ratings breakdown of “18-34
Dominators” (R&R 11/18):

KITS/San Francisco No. 1
WROX/Norfolk No. 2
KNDD/Seattle No. 2
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Quality Christmas Music
Plentiful For Programmers

Seasonal classics are finding their way on station rotations
throughout the country. In addition, programmers are finding a
better-than-average selection of new holiday music this year.
“It’s the best year for new Christmas music in at least five years,”
asserts WQLR/Kalamazoo, MI PD Bill Wertz.

Several familiar staples punctuate
Arista’s “Miracle On 34th Street”
soundtrack. Highlights include: Na-
talie Cole’s rendition of “Jingle
Bells,” Kenny G’s “Have Yourself
A Merry Little Christmas,” and Di-
onne Warwick’s “It’s Beginning To
Look A Lot Like Christmas.”

Puns & Classics

While Atlantic has no new Christ-
mas product, the label is rereleasing
a Bob Rivers comedy compilation,
which contains some seasonal selec-
tions. (Also see Page 18.)

Puns-a-plenty abound on “Have
Yourself A Scary Little Christmas”
courtesy of Capitol division’s The
Right Stuff. Classic yuletime favor-
ites undergo a unique ghoulish twist
by “Tales From The Crypt” crypt-
keeper John Kassir.

Format superstar Mariah Carey
spearheads Columbia’s seasonal
festivities with “All 1 Want For
Christmas.” The upbeat tune Carey
co-penned with producer/arranger
Walter Afanasieff is featured on her
“Merry Christmas” CD.

Among other Columbia artists
boasting Christmas product are Neil
Diamond (*“The Christmas Album,
Vol. I”) and Tony Bennett. A high-
light from the latter’s “Snowfall”
album is the previously unreleased
“I’ll Be Home For Christmas” from
Jon Stewart’s late-night TV show.

“The Return of Sampler Claus,”
Columbia’s 17-track compilation,
features past favorites by artists in-
cluding, Carey, Diamond, Bennett,
Bruce Springsteen, Peabo Bryson,
Shawn Colvin, Bruce Cockburn,
Nancy Wilson, and Kirk Whalum.

Singing Soap Stars

“No More Blue Christmas” and
“The Holly & The Ivy” are two cuts
featured on Natalie Cole’s “Holly &
Ivy” Elektra CD.

A diverse Mercury threesome —
Vanessa Williams, Donna Sum-
mer, and Bon Jovi — will get their
share of individual holiday-leaning
airplay.

Freddie Jackson’s new RCA “At
Christmas™ CD features the title
track and “One Wish.” The label also
released “A Soap Opera Christmas,”
a mega-gathering of daytime stars
doing a variety of seasonal favorites.

Among those featured on the 12-
cut CD are Scott Thompson-Bak-
er (“The Bold & The Beautiful”),
Diana Barton (“The Young And

m

It's the best year
for new Christmas
music in at least

five years.
=Bill Wertz
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The Restless”), Peter Bergman
(“The Young And The Restless”),
Martha Byrne (“As The World
Turns”), Amelia Marshall (“Guid-
ing Light”), Lisa Peluso (“Loving”),
and Scott Reeves (“The Young And
The Restless”).

Who’s Playing What

Some stations like KCIX/Boise,
ID and WUSA/Tampa started in-
terspersing Christmas music
Thanksgiving Day. However, after
Thanksgiving, these stations de-
creased to one holiday-favored cut
every other hour.

WTPI/Indianapolis remembers
its Jewish listeners by mixing in
some Hanukkah music.

WQLR/Kalamazoo will program
two-hour (8-10pm) all-request
“Trim-A-Tree” shows beginning
December 15 through December 23.

WPEZ/Macon, GA PD Jim
Franklin comments, “We’ll play
mainly traditional gems, mixed with
good new releases.”

WRVR/Memphis will take a dif-
ferent slant on scheduling all-Christ-
mas music by programming contin-
uous holiday music 6pm-midnight
between December 12 and Decem-
ber 23.

WLTE/Minneapolis PD Gary
Nolan’s simple suggestion for han-
dling Christmas music: “Just play
the hits.”

By December 20, WOBM/Mon-
mouth-Ocean will mix 70% new/
recent with 30% traditional.

And according to KMGL/Okla-
homa City PD Steve O’Brien,
“We'll play popular Christmas titles
by [contemporary] artists like Ma-
riah Carey and Aaron Neville. [To
alesser extent], we’ll also play Bing
Crosby, Andy Williams, and
Johnny Mathis.”

Expect WBEB/Philadelphia to
play contemporary AC artists and
some traditional classics.

KELO-FM/Sioux Falls, SD runs
a daily two-hour Christmas show

from Thanksgiving through Christ-
mas Eve.

Hot AC Holiday Highlights

WBT-FM/Charlotte PD Tom
Jackson stresses, “Play the classics.
Contemporary is okay, but don’t
omit traditional favorites.”

KVUU/Colorado Springs, CO
PD Bobby Christian remarks,
“We’ll start with just the hits and add
more traditional music closer to
Christmas Day.”

KATF/Dubuque, IA PD Tommy
Allen observes, “Label support for
Christmas music libraries would
help greatly.”

WQSM/Fayetteville, NC will
probably stick to more of the classic
Christmas songs, rather than con-
temporary.

To get shoppers in the season spir-
it, WMXL/Lexington, KY was
among a group of stations playing
all Christmas music the day after
Thanksgiving.

WCSO/Portland, ME PD TJ
Holland comments, “Rather than
guessing, 1 wish 1 had a tested list of
music that 1 knew my audience
wants.”

And finally, WNSN/South Bend,
IN PD Rob Poulin reports, “Local
favorites by Heywood Banks —
“You Ain’t Getting Diddly Squat,’
and ‘Frosty The Snowman’ perform
very well here.”

SURVEY RESULTS

The consensus from both AC
and Hot AC as to when to launch
Christmas tunes: The day after
Thanksgiving.

SomeACs, however, jumpedthe
gun Thanksgiving Day, while many
Hot ACs will hold off introducing
Christmas music until next Monday
(12/5).

AC Hot AC
11/23 1.7%. —
11/24 12.5% 5.5%
11/25 46.4% 22.2%
11/26 5.3% 1M11%
11/28 71% 1.1%
1211 8.9% 5.5%
12/2 1.7% —
12/3 — 5.5%
12/4 =] 11.1%
12/5 3.5% 16.6%
12/6 1.7% -
12/10 5.3% -
12/12 1.7% —
12/13 — 5.5%
12/15 1.7% 5.5%
12/18 1.7% =

Maximum Per-Hour Play

Most stations in the two formats
won't exceed one Christmas cut an
hour. Although some ACs report
they'll play as many as six holiday
selections per hour.

AC Hot AC
1x Hour 46.4% 44 4%
2x Hour 28.5% 22.2%
3x Hour 10.7% 27.7%
4x Hour 10.7% 5.5%
5x Hour 0.0% 0.0%
6x Hour 3.5% 0.0%

Surefire Holiday Music Scheduling

rogrammers each year grapple with how best to schedule Christ-
mas music. For the ultimate procrastinator, the following results of
an exclusive R&R survey may shed some light on the subject.

Start All-Christmas

At some point between Christ-
mas Eve and Christmas Day, more
than 97% of stations surveyed in-
dicate that they'il play 100% Christ-
mas music. The dominant time for
that segue is 6pm Christmas Eve.

® Many ACs will continue with
seasonal music through Christmas
Day (until midnight).

® Hot ACs are more likely to re-
turn to regular music a full 12 hours
(noon Christmas Day) sconer.

AC Hot AC
12/23 Noon 2.3% 71%
12/24 6am 2.3% —
12/24 10am  2.3% —
12/24 11am 2.3% —
12/24 Noon 19.0% 14.2%
12/24 1pm 2.3% —
12/24 3pm 95% 214%
12/24 4pm 2.3% —
12/24 5pm 2.3% —
12/246pm 476% 57.1%
12/24 7pm 2.3% —
12/24 8pm 2.3% —
12/24 Mid 2.3% —

Stop All-Christmas Music

AC Hot AC
12/25 Noon 14.8% 50.0%
12/25 2pm 21% —
12/25 3pm 42% 8.3%
12/25 4pm 21% —
12/25 5pm 2.1% —
12/25 6pm  234% 25.0%
12/25 7pm 4.2% —
1225 11pm  2.1% —
12/25 Mid 36.1% 16.6%

It’s Beginning To Sound Like Christmas

While some PDs and MDs have adopted a cynical view of

Christmas music, for approximately three-five weeks a year,
it’s an integral programming element.

“It would sound
very silly if we
didn’t play Christ-
mas music,” ad-
mits Hot AC
KOSO/Modes-
to, CA MD Don-
na Miller. “Christ-
mas is just about |
the only subject
we talk about on
the station between Thanksgiving
and Christmas. It’s just natural hav-
ing Christmas music to go along
[with that discussion].”

Donna Miller

Remember Tradition

Tradition is an important reason
why people enjoy the holiday sea-
son, Miller suggests. “With families
scattered all over, we don’t have
many traditions left. People want to
hear and see things that bring back

aananas oaarioanradiobictorn, oo

good memories. It makes them feel
a bit more grounded.”

Last year when they were sister
stations, KTHT/Fresno, KMGA/
Albuquerque and KOSO co-pro-
duced a 12-hour special. Each was
responsible for a four-hour segment
and all three four-hour blocks ran in
the stations’ markets. “It was beau-
tiful because people talked about
their local traditions,” Miller recalls.
“Each [air personality] also offered
input about Christmas memories.”

With KTHT and KMGA no long-
er in the chain, Miller notes, “We'll
probably do something similar, con-
centrating solely on our local area.”

One of Miller’s personal holiday
favorites is “Grown Up Christmas
List.” Versions have been recorded
by Amy Grant and Natalie Cole.
“It speaks to me and is one of those
songs that stays in your head. It

sounds like a classic Christmas song,
yet it’s geared toward real life.”

Humbug On
Redone Classics

“We won’t add a new Christmas
song just because it mentions
Christmas. It must sound good.”
Miller is not a fan of covers. “I
don’t see the sense in that because
we’re still playing original ver-
sions. There’s no reasen to have
new versions of old Christmas
songs. Most of this music is being
played because it’s classic.”

During the holidays. Miller slows
down KOSO’s tempo. “1 can appre-
ciate how frustrating this must be for
record companies. We tell them we
want uptempo [product], but when
they give it to us [in November and
December], we don’t play it. We still
want new music with that Hot AC
sound, but music with a sentimental
sound is very important [during the
holidays). If people aren’t sentimen-
tal during the holidays — they're de-
pressed.”
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KMLE’s Trek To The To

KMLE’s rise to the top of the Phoenix ratings is one of the
more amazing odysseys in Country radio history. Not only does
KMLE reside in one of the most competitive radio markets in
the nation, but standing in its way was one of the most formi-

dable Country stations in America.

Indeed, KMLE
hit No. 1 this past
summer for the
first time in its
six-year journey,
which hasn’tbeen
easy. Broadcast-
ers had long been
reluctant to go
head-to-head
with market lead-
er KNIX. A well-
known consultant
once told a major broadcast compa-
ny looking to flip its Phoenix prop-
erty to Country that it might as well
“put $1 million in cash in the mid-
dle of the floor and set it on fire.”

Alan Sledge

Even KMLE owner Shamrock
Broadcasting wasn’t sure what to
expect when the change was made.
In an October 1988 interview, Sham-
rock Chairman Bill Clark told R&R
he would be happy with a five share
in the demo. He figured Country was
such a quality buy in the market that
KMLE could make money at that
point. My, how times have changed.

In The Beginning

KMLE debuted in October ’88.
J.D. Freeman, currently VP/GM at
Shamrock sisters KLAC-AM &
KZLA-FM/Los Angeles, was
KMLE's VP/GM:;, Bob Glasco, now
a consultant with Rusty Walker &
Associates, was PD.

66/

success. We knew from the first day
that our success was up to us. By
paying attention to our agenda and
not worrying about what KNIX was
up to, the station became success-
ful. The result is that Country is a
premium in Phoenix because both
stations are very good — and that’s
great for the whole business.”

Roughly two and a half years after
KMLE’s debut, Glasco resigned to
join Walker. Coming aboard as PD
in January ‘91 was Alan Sledge,
who arrived from Shamrock sister
station WFOX/Atlanta. He would
spend the next three and a half years
overseeing KMLE’s programming
before leaving for another Shamrock
Country outlet, WWWW/Detroit,
last June.

Keys To Success

Sledge says, “One of the keys to
KMLE’s success is that we had a
plan and stuck with it. We concen-
trated on the things we could con-
trol. Certainly, we paid attention to
the marketplace and KNIX. But we
didn’t worry about what others were
doing — we just tried to be as good
as we could be every day.”

According to Sledge, another key
part of the plan was building KMLE
a step at a time. “Most people look-
ing toward the next goal look at the
top. But no one here really ever fo-
cused onbeing No. 1. We didn’t con-

No one really ever focused on being No. 1. We
didn’t concentrate on the top of the mountain,

but on the next plateau.
- Alan Sledge

Freeman, who left in Summer’93,
says, “The idea behind KMLE was
to create a great Country station that
people enjoyed. We knew Phoenix
was a great Country market and felt
if we did a great job in programming,
promotion, and sales, we’d have a
viable radio station.

“A lot of people had their doubts
at the time. KMLE was the lowest-
rated station in town witha .7 [12+]:
KNIX had a 13. But I never set beat-
ing KNIX as the goal; we wanted to
be the best station in Phoenix. KNIX
didn’t have to fail for KMLE tobe a

99)

centrate on the top of the mountain,
but on the next plateau. It wasn’t
until last year that we began to fo-
cus on actually being No. 1.”

KMLE’s management took a
unique approach in creating a win-
ning environment. They were as
concerned with the internal climate
as they were with the on-air sound.
Sledge recalls, “To get to the top tier
of Phoenix radio, we knew we had
to have a station that was fun, enter-
tatning, and compelling. To do that,
we wanted to create that kind of feel-
ing inside the station, believing it

would make its way onto the radio.
That helped listeners know from the
start that KMLE’s fun attitude was
‘real.””

Sledge says that from the very be-
ginning, the folks at KMLE weren’t
afraid to take risks. “Early on, a lot
of people thought some of the things
we did were very risky — like using
CHR jingles or our nighttime show
called ‘Club Camel,” where we pro-
duced our own dance mixes. We
weren’t afraid to take risks within
the structure of our overall strategy.”

Developing The Brand

The early strategy was to develop
a specific product line of “Today’s
New Country.” Says Sledge,
“KMLE became the ‘brand’ for new
country, so it was our job to explain
as creatively as possible the differ-
ence between us and every other sta-
tion in town.”

Part of that “explanation” includ-
ed TV spots featuring Gene Autry’s
“Back In The Saddle Again,” imply-
ing that KNIX was “Old Country.”
Sledge explains, “We weren’t trying
to say that heritage was bad. We were
servicing our brand the best way we
knew how; we had to point out the
virtues of our new kind of Country.
We weren’t pointing guns across
town; we never took KNIX’s name
in vain. It was tongue-in-cheek — an
exaggeration that was carefully done
so as not to trash the wonderful
Country environment that existed in
Phoenix.”

The plan was to build cume. “We
worked everything backwards from
there,” explains Sledge. “We worked
at reaching specific cume goals.
That’s where we put all of our mar-
keting and promotion dollars. Every-
thing we did on the air addressed
those goals as well.”

New Faces, Ideas

The station went through a critical
phase in its life early in Sledge’s ten-
ure. “A wonderful group of people
had built the station to a nice pla-
teau, but the task when [ came in was
to take it to the next level. That meant

KMLE’S FUTURE

Obviously,
he was thrilled
when the Sum-
mer '94 Ar-
bitron placed
Came! at the |
head of the
pack. But he
also knows he
has his work cut
out for him to —
keep KMLE on Shaun Holly
top. How does he plan to do that?

“It sounds corny, but we're go-
ing to continue to find new and oth-
er ways to superserve the listener
with what they've come to expect
from Camel. That means person-
ality — whether it's defined as air
personalities, the staging on the
radio, or jingles. And that also
means doing the unexpected and
being unpredictable — both as in-
dividual personalities and as a sta-
tion. KMLE is fun to listen to. The
music is right, of course, but KMLE
is much more than that. What hap-
pens between the songs is what
makes great radio. And that's what
Phoenix listeners hadn't been get-
ting before Camel came on.

“KMLE is famous for doing
things out of the ordinary,” Holly
continues. “We're not a typical

66)

We hired people,
supported them, and
got out of their way.

Individuals were

allowed to stretch
beyond where they

thought they could be.
- Alan Sledge

99)

new faces and new ideas to further
stress the strong points of difference
between KMLE and KNIX.”

Changes includes promoting night
jock Shaun Holly to Promotions
Director and bringing in a couple of
new personalities, Jeff Daniels and
Stu Evans, who currently do mid-
days and afternoons, respectively.
(Holly was named PD following
Sledge’s departure in June.)

“We had the right people in the
right place at the right time. We hired
people, supported them, and got out
of their way. Individuals were al-
lowed to stretch beyond where they
thought they could be. Many of the
people who work at KMLE are des-
tined for greatness beyond KMLE,
or they will stay there and continue

Walking Camel Down The Road

MLE/Phoenix PD Shaun Holly has been part of the
station from day one. He was its first evening person-
ality when it flipped to Country in October '88, was named
Promotions Director in early '91, and became PD last June.

Country station, and that’s been
beneficial. The differentiation al-
lowed us to be first in something
before we ever were No. 1 in any-
thing. Being first in something —
anything — helps set you apart
from everybody else.”

Risks & Rewards

Holly adds that KMLE will con-
tinue to take risks. “Radio can get
too scientifically programmed.
Leadership needs good ears and
gut to recognize good radio in the
market they're in. We'll continue to
be on the edge. It's hard to say
where that edge is, but we'll keep
taking risks. But they must be cal-
culated risks and be part of the orig-
inal vision that defined KMLE's sta-
tionality.

“We decided we wanted to own
‘fun and entertaining.” To do that,
the PD must have the right creative
gut to say, ‘This risk fits the mold of
what we're trying to create’ and go
out and do it. PDs who rely on re-
search and science alone miss part
of the station’s marketing. Being on
the edge is definitely part of KMLE's
packaging.”

Congrats to Holly, VP/GM Bruce
Blevins, and the entire KMLE staff
on being No. 1 in Phoenix!

to contribute to KMLE’s success.
They know what makes it work;
they're part of it.”

Sledge’s biggest challenge came
18 months after his arrival, when
morning team Taylor & The Bear
left for KIKK-FM/Houston. He
says that in some ways, the seven-
month gap between one morning
show’s departure and the other’s ar-
rival was beneficial to the station.

“When you know you don’t have
the killer morning show the station
needs to pivot around, you pay more
attention to every other aspect of
programming. KMLE became a
very sound radio station in all re-
spects; the product was solid. When
Tim Hattrick & Willy D. Loon
came in, it was icing on the cake.
They pushed it over the top to make
KMLE a complete radio station.”

‘Classy Competitor’

Sledge calls KNIX “one of the
classiest competitors I’ ve ever been
up against.” He adds, “They’re in-
credible supporters of the Country
radio market; they make it a posi-
tive experience for listeners and ad-
vertisers and, ultimately, for the
country music industry. KNIX and
KMLE will always be friendly com-
petitors. We both know we have to
coexist in the market.”

Asked his thoughts on some of the
fundamental programming changes
KNIX went through during KMLE’s

Continued on Page 24
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NASHVILLE THIS WEEK

New Artists For The New Year

The new year is almost upon us, and with it comes music
from new artists. Here’s a peek at some of those who’ll see

their first efforts released during the first quarter of 1995.

Wade Hayes

NEW ARTIST FACT FILE

Label: Columbia/Nashvitie

Single/Album: “Old Enough To Know Better”
Influences: Merle Haggard, Gary Stewart, Waylon

Jennings, Gene Watson, Willie Nelson

Early Days

Wade Hayes has been around
country music all his life. Father
Don Hayes was a professional mu-
sician who played in honky-tonks
near their home in Bethel Acres,
OK. The 25-year-old started play-
ing the mandolin when he was

I
I
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I about nine. “When | was 12, |
X moved to the guitar and knew | had
come home.”
I
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Hayes has always wanted to
perform: “I can't remember not
wanting to. | got my first real gig
when | was 13 or 14 playing guitar
on this Opry show in Shawnee, OK.
| started playing honky-tonks when
| was 14 or 15, and played those
until about two years ago when |
moved to Nashville.”

But that wasn't the first time he
had been there. When Hayes was
in his early teens his father landed
an ill-fated deal with an indepen-
dent label; the Hayeses sold their
house, packed their belongings,
and moved to Music City. Unfortu-
nately, the label folded about a year
later. “My parents ended up losing
everything they had,” says Hayes,
including their house in Nashville.

Nashville Connection

Shortly after arriving the second
time around, Hayes was hired to
perform at a local club. The experi-
ence opened a lot of doors for
him— but it also opened his eyes.
“Record labels started sending
scouts, and the guy who managed
the club found out and tried to force
me to sign a management contract.
| wouldn't, and | got fired.”

It turned out to be a blessing. A
mutual friend introduced him to
songwriter Chick Rains; Hayes
played guitar on a demo session
for him, and the two became
friends. “We wrote a couple of
songs together, and he took me to

oy

Wade Hayes

see [producer] Don Cook. As it
turns out, [Sony Music/Nashvilie
Exec. VP and former Sony Tree
VP] Paul Worley and [Sony Tree
Sr. VP] Donna Hilley happened to
come to this meeting. | could hard-
ly play, | was so nervous. But the
Lord really blessed me because the
very next day | was at Tree signing
a publishing contract. | got my
record deal, t00.” He aiso got a
roommate— WB/Nashville artist
Greg Holland, whom Hayes met
tnrough Cook.

Songs

After signing with Columbia,
Hayes spent about six months writ-
ing songs; three ended up on his
debut album, “Oid Enough To Know
Better.” “It's hard for me to write
songs that aren’t about things that
have happened to me. | have along
way to go. | love it, though.

“My favorite song on the record
is ‘I'm Still Dancing With You.' |
wrote it when | was fixin' to move
to Nashville; | was leaving a rela-
tionship | had been in for almost
three years. I'm very sorry about it,
but this music thing was all I've ever
wanted to do. It's definitely taking
precedence over everything in my
life right now. | was pretty torn up
about it for a while— but | ended
up getting a song out of it."
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* Atlantic/Nashville is gearing up
for two new releases. “Through His
Eyes” is the debut album by Louis-
ville native Marilyn Martin, who
had a hit in the late *80s with Phil
Collins (“Separate Lives”). She

most recently sang backup for Don

Henley, leaving after two years to
record her solo effort. Originally
signed by Atlantic’s New York of-
fice, Martin requested a move to the
label’s Nashville branch because she
felt more comfortable in the Coun-
try format. Her first single, the title
track, ships to radio January 30.

Also making his Atlantic debut is
Woody Lee. A regular performer at
Dallas’s Cowboys nightclub, Lee co-
wrote Tracy Lawrence’s recent hit,
“1 See It Now™; a duet with Law-
rence will be included on Lee’s new
album. Look for his first single in
early March, with the CD to follow
shortly thereafter.

* Mercury/Nashville introduces
radio to Wesley Dennis. Dennis be-
gan playing the guitar and making up
lyrics to songs when he was four; he
wrote his first song at seven. He per-
formed in bands throughout high
school and became the first artist
signed by Mercury VP/A&R Keith

Stegall. His self-titled debut is out -

March 7 and features the first single,
“I Don’t Know But I’ve Been Told.”

* Polydor/Nashville is planning
the premiere of the Moffatts. The

COUNTRY

FLASHBACK

1 YEAR AGO

® No. 1: “God Bless
Texas”— Little Texas

5 YEARS AGO

® No. 1: “Two Dozen
Roses”— Shenandoah

10 YEARS AGO

® No. 1: “Why Not Me”"—
Judds (third week)

15 YEARS AGO

® No. 1: “Broken Hearted
Me”— Anne Murray
{second week)

20 YEARS AGO

® No. 1: “I Can Help”—
Billy Swan (third week)

HOWELL DO YOU DO— A sho

quartet— which consists of 10-year-
old triplets and their 11-year-old
brother— grew up in Victoria, Brit-
ish Columbia. They've been mak-
ing music since 1987 and have even
written a number of songs. The boys’
as-yet-untitled album is scheduled
for release March 21.

Opryland Christmas

This year people around the coun-
try won’t have to travel to Nashville
to take in Opryland’s 1.8 million
Christmas lights (or nearly as many
country stars). CBS-TV will air
“Opryland’s Country Christmas”
December 22. The hourlong special
will feature Clint Black, Vince Gill,
Emmylou Harris, Lorrie Morgan,
Mike Snider, Marty Stuart, Mel
Tillis, Pam Tillis, Travis Tritt, Tan-
va Tucker, Tammy Wynette, and
Trisha Yearwood. Settings for the
show, taped last week, include the
Opryland Hotel and theme park, the
General Jackson showboat, the Opry
House, Ryman Auditorium, and the
Wildhorse Saloon.

New Year’s News

For New Year’s Eve homebodies
who just can’t handle the thought of
watching the ball drop in Times

besed 5, - i e
wcase featuring Dirk Howell attracted a

throng of label types recently. Comparing notes afterward at Nashville’s
12th & Porter are (I-r) producer Norro Wilson, Giant/Nashville's David Mal-
loy, Asylum President Kyle Lehning, Howell, and Polydor’s Buddy Cannon.

Square again this year, TNN offers
an altenative— or two. Tim Mc-
Graw headlines the two-part “Wild-
horse Saloon: New Year’s Eve '94,”
the last stop on the 31-city Unbeat-
able Wheatables Country Tour '94
sponsored by Keebler. Between the
special’s two segments, TNN will air
“New Year’s Eve At Sea World
Live,” co-hosted by Katie Haas and
Lee Greenwood and featuring a
performance by Little Texas.

Country Showdown

Willie Nelson and Jimmy Dean
will host the 13th annual “True Val-
ue Hardware/Jimmy Dean Foods
Country Showdown,” to be taped
next week (12/9) at Nashville’s Ry-
man Auditorium. The show, which
also features performances by Bob-
by Bare, Crystal Gayle, and Kris
Kristofferson, spotlights six aspir-
ing country artists competing for a
grand prize of $50,000 and a record-
ing contract. The finalists have ad-
vanced through local, state, region-
al, and national competitions to get
this far. The “Showdown” will air
on a syndicated TV special this

spring.
RlE — Kiristi Brake

KMLE’s Trek To The Top

Continued from Page 22

ratings ascent (outlined in the 11/4
column with KNIX VP/GM Micha-
el Owens), Sledge responded, **We
always assumed they’d always be
there. As good a station as they were
— and are —they had to make
tough decisions about their product,
including the moming show, the mu-
sic, and presentation. We knew they
had to make many of the changes
because we saw the weaknesses in
our research.”

Sledge emphasizes KMLE'’s vic-
tory isn’t about what KNIX did
wrong, but about what KMLE did
right. “KNIX never does many
things wrong. Did they blink? Per-
haps. But along the way, we always
knew they were a well-oiled ma-

chine. Our agenda was to support
Country — make it a good experi-
ence for the listener and a good ad-
vertising buy for clients. This wasn’t
a prize fight; the goal wasn't to
knock out the other guy.”

The battle between the two sta-
tions has never been on any level
but the high road. “We tried to
avoid the garbage so common to
CHR wars. But that’s what makes
Country unique. We all work with
the same wonderful artists, so we
try not to put them on the spot. The
two stations protect the Country
turf together. There’s never been any
actual discussion about it, but we all
seemed to understand it was the best
strategy for both of us for long-term
business aspects.”
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Jazzhos, Hippies & Rockers

Format reporters take inventory of their all-time favorite LPs

hen the workday’s done and you’re kicked back at home, you most likely
return to — and never grow weary of — certain albums. We asked some
format reporters to compile a list of their all-time favorite titles.

WFAE/Charlotte

KKJZ/Portland
Shaun Yu, MD

FLEETWOOD MAC/Rumours
LED ZEPPELIN/Physical Graffiti
MILES DAVIS/Kind Of Blue
EUGENE ORMANDY/

Cart Orff's Carmina Burana
CHET BAKER/Let's Get Lost
VARIOUS ARTISTS/

Blues Brothers ST

JIMMY CLIFF/

The Harder They Come

ANNIE LENNOX/Diva
ARRESTED DEVELOPMENT/
5 Years, 3 Months ...
R.E.MJLife’s Rich Pageant

WQCD(CD101.9)

Paul Stribling, MD New York
DOORS/L.A. Woman Steve Williams, APD/MD
LEE RITENOUR/Wes Bound STEVIE WONDER/

NANCY WILSON & Music Of My Mind
CANNONBALL ADDERLY MILES DAVIS/Tutu
SADE/Diamond Life MILES DAVIS/Porgy And Bess
BILL EVANS TRIO w/SYMPHONY DAVID SANBORN/Voyeur
STEVIE WINWOOD/ HERBIE HANCOCK/Thrust

Arc Of A Diver PINK FLOYD/Animals

PAT METHENY GROUP MAX ROACH/Freedom Now Suite
MARY BLACK/No Frontiers STING/Nothing Like The Sun
ROLLING STONES/Let !t Bleed nin WYNTON MARSALIS/Black Codes
PETER GABRIEL/So g BILLIE HOLIDAY/Lady In Satin

WNWV/Cleveland | KEZL/Fresno KTNT/Oklahoma City

Steve Hibbard, PD ‘] Mike Vasquez, PD Stephani Stewart, MD
BASIA/Time And Tide SADE/Diamond Life ROD STEWART/

CSN/Crosby, Stills And Nash SANTANA/Abraxas Foot Loose And Fancy Free
AL JARREAU/Heart’s Horizon CYPRESS HILL/Cypress Hill ROD STEWART/
EARL KLUGH/Heart String STEELY DAN/Aja Night On The Town
‘PAT METHENY/Letter From Home STRUNZ & FARAH/Primal Magic SANBORN/Double Vision
JAMES TAYLOR/Mud Slide Slim Winelight PINK FLOYD/The Wall
WHO/Who's Next WAR/Greatest Hits ORCHESTRA J.B./Orchestra J.B.
LED ZEPPELIN/Physical Graffit B
Stay With Me Tonight
VARIOUS ARTISTS/

KOAI (The Oasis)/Dallas
Tom Miller, PD

BRYAN FERRY/Boys And Girls
STEELY DAN/Aja

MICHAEL STEARNS/Chronos
TOTO/Toto

DOORS/The Doors

JAN HAMMER/

Escape From Television
PETER GABRIEL/So

DAVE KOZ/Lucky Man
KENNY G/Breathless
MOZART/Clarinet Concerto

KHIH/Denver
Jamie Kartak, PD

|
!
STEELY DAN/Aja ‘
|

EAGLES/Hotel California
GEORGE BENSON/White Rabbit
GROVER WASHINGTON JR./
Winelight

ROD STEWART/

A Night On The Town

BOB SEGER/Night Moves

KHIH/Denver

Becky Taylor, MD ' !

PRINCE/Purple Rain
MICHAEL JACKSON/Thriller
KIM WATERS/Sweet And Saxy

KACD/Los Angeles
Monica Logan, PD

JAMES TAYLOR/Best Of Vol. |l
DIANA ROSS/The Boss

JOE SAMPLE/The Hunter
JAMES BROWN/Best Of
STEELY DAN/

A Decade Of Steely Dan

AL GREEN/Best Of

QUINCY JONES/The Dude
ACOUSTIC ALCHEMY/
Reference Point

BOB JAMES/Obsession
EARTH, WIND & FIRE/Devotion

WLVE (Love 94)/Miami
Rich McMillan, PD

ANITA BAKER/Rapture
CAROLE KING/Tapestry
BEATLES/Let It Be

STEELY DAN/Reeling In The Years
SANTANA/Abraxas

SIMON & GARFUNKEL/

Bridge Over Troubled Water
BASIA/Time And Tide
FLEETWOOD MAC/Rumours
BEACH BOYS/Endiess Summer
LOVE 94 & GRP/

Cool Jazz & Smooth Vocals 1

Saturday Night Fever ST
DAVE KOZ/Lucky Man

WLOQ/Orlando
Steve Huntington, PD

BLOOD, SWEAT & TEARS/
Child Is Father To The Man

TOM RUSH/The Circle Game
GRATEFUL DEAD/Live

BEACH BOYS/Shut Down Vol. 1
LAURA NYRO/

Walk The Dog And Light The Light
BRUCE SPRINGSTEEN/

Born To Run

RICHIE HAVENS/Mixed Bag
ORLEANS/Waking And Dreaming
BEACH BOYS/Today

LINDA LEWIS/Lark

KJZZ/Phoenix
Bill Shedd, MD

PAT METHENY/Still Life Talking
STEELY DAN/Aja

DOOBIE BROTHERS/

The Captain And Me
CHICAGONI

GEORGE BENSON/Breezin’
FOURPLAY/Fourplay

BOB SEGER/Night Moves
GATO BARBIERI/Caliente

AL STEWART/Year Of The Cat

wwWWwW americanradiohistorv com

Something “Blue”...

WOTB/Providence
Bill Gray, PD/MD

BEATLES/Abbey Road

SANTANA/Abraxas |

LED ZEPPELIN/I

DEREK & THE DOMINOESA ayla...
ALLMAN BROTHERS/

Live At The Fillmore

MARVIN GAYE/What's Goin' On
EARTH, WIND & FIRE/Gratitude |
JOE SAMPLE/(anything!)
TOWER OF POWER/Bump City
PINK FLOYD/

Dark Side Of The Moon

And “Led Zeppelin, 1"

KBZN/Salt Laka City
Dale Nelson, OM/PD

BEATLES/Meet The Beatles
ENYA/Enya

ENYA/Shepherd’s Moon

BEACH BOYS/Pet Sounds

JAN & DEAN/Anthology

BEACH BOYS/Endless Summer
BUDDY HOLLY/Anthobgy

LEFT BANKE/Left Barke
STEVE ALLEN/Funny Phone Calls
DAVID LANZ/Christofori's Dream

KBZN/Salt Lake City
Leigh Armistead, MD

LED ZEPPELIN/I

ROBERT PLANT/NowAnd Zen
TALK TALK/It's My Life
DURAN DURAN/Rio
CULT/Electric

DEF LEPPARD/Hyster:a
MOTLEY CRUE/Dr. Feelgood
BRYAN FERRY/Bete Noir

PEARL JAM/10
HOODOO GURUS/
Mars Needs Guitars!

KQBR/Sacramento
Lawrence Tanter, PD

MILES DAVIS/Kind Of Blue
DONNY HATHAWAY/

Extension Of A Man

MINNIE RIPERTON/

Come To My Garden

JOE SAMPLE/Ashes To Ashes
KEIKO MATSUV/A Drop Of Water
MARVIN GAYE/What's Goin' On
PAT METHENY/Still Life Talking
MILES DAVIS/Sketches Of Spain
SADE/Diamond Life

BOBBY HUTCHERSON &
HAROLD LAND/San Francisco

KBLX/San Frarcisco
Kevin Brown, PD

STANLEY CLARKE/School Days
OSCAR PETERSON/

Live At The Blue Note

JOE SAMPLE/Rainbow Seeker
ANITA BAKER/Rapture

DAVE GRUSIN/Mountain Dance
KENNY G/Songbird

STEVIE RAY VAUGHN/

The Sky Is Crying

HERBIE HANCOCK/Head Hunters
LUTHER VANDROSS/

Forever, For Always, For Love
PHOEBE SNOW/Best Of

KNJZ/St. Louis KKSF/San Francisco

Ted Habeck, PD Steve Feinstein, PD
JETHRO TULL/Benefit BEATLES/Rubber Soul
ROLLING STONES/ MARY CHAPIN CARPENTER/
Exile On Main Street Come On, Come On
MOODY BLUES/ NAT KING COLE/
To Our Children’s Children’s... After Midnight Sessions
LED ZEPPELIN/I ARETHA FRANKLIN/
AC/DC/For Those About To Rock 30 Greatest Hits
LEE RITENOUR/Wes Bound PAT METHENY/Letter From Home
TOM SCOTT & THE VAN MORRISON/Moondance
L.A. EXPRESS REINER & BROOKS/
RAMSEY LEWIS/Sun Goddess Complete 2000 Year Oid Man
SANTANA/Moonflower PAUL SIMON/
JOHNNY WINTER/Second Winter | There Goes Rhymin’ Simon
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RANDALL BLOOMQUIST

KKSC’s Small-Market Dilemma

Can a new station make a splash in a little pond that already has a big fish?

What’s a programmer to do when given the task of launch-
ing a small market’s second News/Talk station? That’s the in-
triguing question posed to me by KKSC/Sioux City, IA OM
Bob Bakken, who faces the monumental challenge of luring
Sioux Citians to KKSC’s new Talk format.

The station’s lineup includes the
WOR Network’s Dr. Joy Brown
and money-talkers the Dolans, as
well as several shows from the Sun,
IBN, and Peoples Radio networks.
Local programming consists of an
hour of news and interviews in
morning drive and an hour of local
news in PM drive — including a 30-
minute simulcast of a Sioux City
television newscast. Crosstown
KSJC carries a variety of popular
talk shows, including Rush Lim-
baugh.

What kinds of promotion should
Bakken be doing to spread the word
about his station’s new format? Sev-
eral Talk PDs agree: This is one
tough sell.

Define Your Differences

WXYT/Detroit GM Michael
Packer believes Bakken must move
swiftly and aggressively to identify
KKSC'’s target audience, then differ-
entiate his station from KSJC in
marketing toward that group.

*“The most important thing, in both
on-air and off-air promotion, is to
identify the differences between
yourself and the competition. You
need to decide who you're target-
ing. Is it men or women? Liberals
or conservatives? Then you have to
give [those] people a reason to
switch from the established Talker
to your station.

*“You’ve got to sound like you’re
the more informative, entertaining

66)

The best cume builder
for a Talk station is
word of mouth. Stake
out extreme positions
and draw attention to
yourself. Get the
mayor and other
public officials
involved if possible.
- Gabe Hobbs

99)

station.. You also have to figure out
a way to make them dissatisfied with
the established station. Carry this
message of differentiation in ail your
liners, positioning statements, pro-
motions, and advertising.”

Focus First

WTMJ/Milwaukee PD Steve
Wexler cautions that Bakken must
make sure his station’s programming
is clearly targeted and focused be-
fore he begins promoting it. “To be
successful in Talk, you need to own
something — a franchise that will
make money for you. Maybe it’s
women, or maybe it’s all-sports. I
wouldn’t suggest just putting togeth-
er a lineup of shows and becoming
the second choice for News/Talk [in
Sioux City]”

Wexler also recommends that
KKSC produce a solid local morn-
ing show — perhaps a news block.
Such a show, he points out, would
give the station credibility as an in-
formation source.

Once the station has selected a tar-
get audience and put together a sol-
id lineup, Wexler says, it should start
looking for unconventional ways to
promote itself. “If I was targeting
women,” he explains, “I'd look for
ways to tie in with providers of
women’s health services. I'd also
look for partnerships with other
media [that appeal to the same audi-
ence].”

Perils Of Syndication

WFLA/Tampa OM Gabe Hobbs
agrees that KKSC needs to create a
buzz, but wonders whether that’s
possible with a mostly syndicated
lineup.

“The best cume-builder for a Talk
station is word of mouth,” says
Hobbs. “If there’s not a lot of mon-
ey todo a ton of television advertis-
ing, the best way to create that word
of mouth s by generating controver-
sy and water cooler talk. Stake out
extreme positions and draw attention
to yourself. Get the mayor and oth-
er public officials involved if possi-
ble.

“If you’re not in a position to be
controversial, you may have to re-
sign yourself to the fact it’s going to
take two or three years for people to
find out about your station. And
you’ll just have to hope that when
they find you, they like the syndi-
cated shows you carry.”

In the meantime, Hobbs thinks
KKSC shouid probably focus on as-

Top 10 Tawk Torics

Lm ™

w
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ping from the Top 5 spot.

November ‘94

hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation’s lead-
ing Talk radio stations to determine the 10 issues

that have generated the greatest amount of listener phone
response over the past four weeks. Following is a compar-
ison of last month’s and this month'’s hottest topics.

GOP Election Victories
Immigration

Susan Smith/Child Murders
GATT Treaty

School Prayer

O.J. Simpson Trial

Welfare Reform

Crime & Violence

White House Shooting
Education

0.J. Simpson extends his chart run to six months, drop-

Reporting Stations: KGO/San Francisco, Ken Beck; KIRO/Seattle, Billy Yeend: KMOX/
St. Louss, Tom Langmyer; KSDO/San Diego. Kelly Wheeler; KXL/Portiand, Bill Gallagher; WBAP/
Dalias-Ft. Worth, Tyler Cox; WLS/Chicago, Diana Bodkins; WTAE/Pittsburgh, Bruce Gilbert;
WTSO/Madison, Bob Shomper; WXYT/Detroit, Michael Packer.

sembling a strong sales staff that will
build relationships with local adver-
tisers and sell the station on a quali-
tative basis. “It pains me to say this
as a programmer, but they probably
ought to go out and hire a couple of
good salespeople.”

Losing Proposition?

WLS-AM & FM/Chicago OM
Drew Hayes, who has an almost re-
ligious faith in the power of public-
ity and promotion, offers a dire prog-
nosis for KKSC’s situation. All the
hype in the world, he points out,
can’t help a second Talk station with
a weak lineup in a small market.

“If I was consulting this station, I'd
ask why they went to Talk,” says

Hayes. “My guess is they did it be-
cause the [owners] see that Talk is
hot and that there’s a lot of free pro-
gramming available out there. Talk
does work well, but when you get
down into the smaller markets.
there’s really only room forone Talk
station.”

KKSC’s lack of significant local
programming — or even a high-vis-
ibility syndicated show — Hayes
concludes, may be an insurmount-
able obstacle to the station’s success.
“I like a good challenge, but you
have to have the horses to make it
happen. Honestly, I'd recommend
that they do some kind of Country
or Rock format that’s different from
what'’s available now.”

Advisors to Successful Management

MAAAM- ke ARt aA=

rst-in wins.

SABO Media client WTKS FM Orlando:
#1 Men 25-54 Total Week.

Discover how to profit from: the local
format of the ‘90’s...FM-Talk!

212.808.3005
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| AIRCHECKS
CHRISTMAS CLEARANCE!

Thru 12/24... All 211 cassettes in our catalog. ..

Each, including
postage (Overseas
1 add $1 per cassette)

PHONE/FAX
913-345-2351

Hecht Enterprises, P.C. Box 45328, Kansas City, MO 64171
MAJOR MARKET AIRCHECKS

All formats.. 1989 to Today!
We'll mail or fax complete list!

Our famous aircheck catalog lists 3000 airchecks
including WHDH's final toilet flush. .KDWB's 35th
...Lee Bahy wakes Phoenix...Bruce Bradley's first
on WIBV...Rush Limbaugh, Pittsburgh DJ...WRC

Washington reunien... Send just $10.00

Man From Mars Productions
159 Orange 5t. Manchester, NH 03104-4217

AIR TALENT SERVICES

ZIITTERLL
PERSONALITY RADIO . by Dan 0 Day
THE book for disc jockeys who want to make the most out of their careers! Job Hunting,
Contracts, Show Prep, Creating Character Voices, On-Air Telephone Calls, Morning Show
Critiques, The Program Director As Disc Jockey, Finding & Developing Air Personalities,
Management & Personalities, and MUCH more! PLUS interviews with Rick Dees, The
Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & techniques for the
radio personality who wants to get to the top . . . and stay there. 259 pages: $29.95

(Canada: $34.95 U.S. Funds; Overseas $41.95) Mail payment to:
O’LINERS » 11060 Cashmere Street, Sulte #100 « Los Angeles, CA 90049

AIR PERSONALITIES & PROGRAM DIRECTORS! You'l LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...0r leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

AAARAARLSAIAAANAAARANAAL LA SAANRANNN N ANNANN

EARN WHAT YOU DESERVE!

Did you have a nice summer? Great. NOW, LET’S GET TO
WORK! If vou are an air personallity stuck in a small or medium
market and your Program Director doesn’t have the experience,
personality, or time to give vou the specialized knowledge you'll
need to get to the majors - then call me now! | am a 20 vear veteran
who has worked MORNING DRIVE in NEW YORK,
PHILADELPHIA, MINNEAPOLIS, PIIOENIX, and DENVER. I'll
work WITH you and help vou get 1o where YOU want to go! CALL
TODAY and I'll show vou how AFFORDABLE it is to have your
own PERSONAL COACH.

BLANK TAPES

LENGTH | PRICE
) | TDK PRO SA BULK
C-10 | $0.30 CUSTOM LOADED
HIGH BIAS COBALT
C-20 | $0.36 CASSETTES
C_3o $o 42 (UNLABELLED AND UNBOXED: $25 MINIMUM ORDER)
C-45 | $0.48
C-60 | $058
C-90 | $0.78 Recording Systems, Inc:

32 WEST 39th STREET, NEW YORK, NEW YORK 10018
TELEPHONE: 212-768-7800 & 800-859-3579

CHRISTMAS PROGRAMMING

RADIO’S FINEST CHRISTMAS SPECIALS
THE MAGIC OF CHRISTMAS
CHRISTMAS IN THE AIR
CHRISTMAS IN THE COUNTRY

HOLIDAY PROGRAMS FOR EVERY FORMAT!

KRIS STEVENS ENTERPRISES

800-231-6100

CHRISTMAS-MUSIC
160 songs on 7 CD's. R&R SPECIAL $129
Call collect to order

413-783-4626
o “THEMUSIC DIRECTORY
PROGRAMMING SERVICE

COMEDY

TOUGH

The tough part of being funny on the radio is achieving

CONSISTENCY. How consistent are we? We've supplied humor

to radio's funniest people since 1986, And they keep coming

back for more. Weekly by fax. Every two weeks by mail.
Samples From

LAFFLINE 312 464 9443
m
COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. EREWSTER RD. RR1 BOX 112, VINELAND, NJ 08360
or call (609) 697-2298 (fax available)

TM Century Presents

Bob Rivers TWISTED TUNES

You use him every
Christmas, isn't it
time you made him a
permanent member
of your morning
show?

® Harker Exclusive
@ Cutting Edge
@ Zuality, Topical entertacinment

Subscribe to Bob Rivers Twisted Tunes
before December 20th and receive Bob's 1
hour "Twisted Christmas '94" Radio
Special absolutely FREE. With 16
commercial units for you to sell... you can

have Bob pay for the service before he
even starts.

Call 1-800-TM Century

COMEDY BY FAX

"ABSOLUTELY THE FUNNIEST, MOST
TOPICAL FAX SERVICE I'VE EVER SEEN."
David Evjen, Owner
BITMAN Comedy Service

o>

BITMAN
FOR SAMPLES CALL:

(702) 826-5137

FEATURES

“LOW DOWN DIRTY SHAME”
interview with
Keenan lvory Wayans

Free Satellite Delivery Hard Copies Available

' )6)/0/0;2 é/:ﬂ/)é/ Presen:s‘

—— waanaL amaricantadiehistons.com

Contact Lori Lerner at (310) 457-5358
. (310) 457-9869 (Fax) ‘
Call for list of free interviews

ID'S, JINGLES, SWEEPERS
A Classic Voice For Legendary Call Letters

. s The 70's : KFRC, WRKO, WAPP
Full Prodution/Tra The 80's | KMEL, KDWB, WRQX
Affordable!

The 90's : KFKF, KYGO, (Your Station)
[ Hear Demo NOW! |

1913) 345-2381

MAILING LABELS

RADIO STATION DATABASE

Addresses guaranteed 99.5% deliverable!
Includes format, market size, phone numbers
and Arbitron ratings. Over 7000 FAX numbers,
Also group mailings to P.D.'s & G.M.'s
THE RADIO MALL

(612) 522-6256

PROMOTIONS

CASH CUBE
“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

—
SHOW PREP

A RN NN NN NN NN NN

POP CULTURE DAY 8OOK

CALENDAR DATABASE SOFTWARE FOR WINDOWS

Over 5000 Birthdays with bios and
interesting events in Rock & Country Music,
TV & Film, the News, & mors!
Complete easy to use search, edit, & prin: features

Echo Airworks 201 871-7331

hllllllllllllll.lll‘ll FEEAmE AN EEY

SHEET For BRAINS

o Fresh, usable material « Written daily for radio
eDelivered by fax overnight

FAX LETTERHEAD NOW FOR FREE TRIAL

he Boctl Sheer 1-800-268-6048

Smail/MediurmvLarge Markets

FESEF NN
IS R P S U NN S8 BB

Onl' ¥ Sample Voice/Fax

1 800 788 PREP
down Only UQC olor is women's favorite.

W’hi_d;ﬂieg faster, a duck or a Goodyear
blimp? WO_ul@e_n rathe&é richorsmart?

INFOTAINMENT AMMO

MARKETPLACE ADVERTISING

Payabie in advance. Orders must be typewritten and accompanied by
payment. Visa/MC/AmEx accepted. One-inch minimum, additional
space up to six inches available in increments of one-inch. Rates for
R&R Marketpiace (per inch):

Per insertien
1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line an if provided. Deadline for
Marketpiace ads is noon Thursday, one week prier to publication
date. Marketplace ads are non-commissionabie. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles. CA 90067 310-553-4330

Fax: 310-203-8727
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SHOW PREP

VOICEQVER SERVICES

It's the new Wireless Flash daily almanac
with WEIRD datebook items you won't find
anywhere else, celebrity birthdays you

can REALLY use, WACKY events for each
day — AND a cdmplete MUSIC chart!
Then there's our famous news section,
our horoscope, trivia & entertainment.
EVERYTHING YOU NEED FOR SHOW PREP!

IT’S NEW! IT°S BEEFIER! IT'S BETTER!

ameLt

WIRELESS =~

FLA

(And, yes, we still cover a good Bigfoot story now & then.)

All Formats — Top Voices

Advantage Productions 813-482-1444

SWEEPS - BUMPS - PROMOS

For as little as $99 a month-market exclusive!!

*extremely versatile
*state-of-the-art digital recording studios
*48 hour turn around (or we don’t charge!!)
Balls to the wall AOR - soft A/C - CHR
Country - Male/Female - News/Talk - T_V.

“Call now for your free customized radio or
television audition”
Welcome aboard KUFX/San Jose, WOFM/Wassau, KCBA-TV/Saiinas

SONG LIBRARIES

g

Worldwide rely on Halland
for the best music...

& at a price that can't be beat!
Call now!
and receive a FREE database
with each library you order!

l HALLAND BROADCAST SERVICES, INC

1289 E. Alosta Ave. Glendora, CA 91740

Over 800 Stations

DAVID KAYE PRODUCTIONS INC. l
(604) 220-3283

the best quality...

B Travie Creative Senuices
Station Liners...ID's...Promos...
semsnnaesnnna THAE Sizzlel!.. e,
Fast Turnaround and Affordable Rates

Custom Station Voice Production

Days [713) 623-0102
Nites (7132) 437-5986

1-800-HALLAND...

Fa i
?ﬂmﬂ&t

Tevaarite
Tacce

818 9636300
FAX 818 963-2070

SPORTS SERVICES

VOICEOVER SERVICES VO & PRODUCTION SERVICES

How to Make More in

Live in NY or LA!

6 cassettes, more than
100 pages of literature,
including resources, marketing
1nfo, 60 pages copy, and more!

AT LAST!

Voiceovers Even if You Don't

Jolie Williams

10's, Sweepers

1-800-264-1807

TEL (415) 472-5625

SPLE. Nf%% r.‘_-n? WEEPERS
\)

JOR(RLY RS, I, WRIBINTROS
| /AN by P
Spectacular Voice-Overs 4 .-"FF FSes - SION LINERS

DEMO (415) 472-7045

L

A morning sports report designed for FM

music stations...call for a free demo...
1-800-953-PLAY

Barter basis - NO CASH!!!

"It quality voice-over were g

TH JRLD'S BEST PROMOS

country, he'd be China"

FOR A HOT NEW DEMO
CALL

4048762287

OPPORTUNITIES

OPENINGS OPENINGS

OPENINGS OPENINGS

\ *M/‘-% —
2Non-Air

3o Job Tip Sheet oo

We're the largest, most complete job listing service in radio offering over 400 of the hottest jobs weekly
for air talent, P.D., M.D., news, talk, sports, production, promo, & more, in all markets/all formats. 22
years of on-air experience helps me understand your needs. Whatever level of your experience...we can
help. Call now to subscribe. You have the talent...We have the jobs!!

800:-231-7940 557 wiLo GINGER TRAIL, WEST CHICAGO, IL 60185

(Stations: List jobs for free/caver EEO responsibility)

New ‘70s sation in Top 10 market recruiting for
all airshifts! Knowledge of ‘70s music a must!
|Veterans only. Women & minorities encouraged.
|Radio & Records, 1930 Century Park West, #393
|Los Angeles, CA 90067. EOE

’ IIIIIIIIIIIII’
DO YOU KNOW? ’

where the confidential openings are? Do sta-
tions know you're available? Do they call you
when they're making changes? More con-
sultants and stations are caliing us to fill
these classified openings, from small mkts.
to Top 50. We URGENTLY need talent as our
nationwide activity continues. Call us today
for information.

MEFTIVOFA
% (407) 679 8090 ra

Need a Job? NeecJ a Jock?
Dut itin Oppow{unities....ana‘ get

results!
Call 310-553.4330

NN N N N N N N N N
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ATTENTION PDs, MDs & ENGINEERS! N

Exciting openings for talented people in the RCS Customer Support & System In-
|| stallation Departments. You’ll be dealing with users of Selector, Master Control, and
other popular RCS radio products. We need bright radio pros, familiar with radio
programming, music scheduling and/or radio engineering. Knowledge of comput-
ers, enthusiasm and strong people skills are a must. (Continue your radio career at RCS,
the world's largest radio software company. We offer competitive salaries, excellent benefits & ,
pretty good coffee.) Fax resume and cover letter to Kenny Lee. EOE M/F Radio Com-
puting Services, Inc. Scarsdale, New York Fax: (914) 723-6651

TALENT ON-LINE

‘ \O\O\
(2
\ Why waste money mailing tapes and letters with no
response? Call us now and we’ll help you get your next
job FAST! Use our new, unique interactive phone ser-
vice, TALENT-ON-LINE. It’s FREE in November!
714 / 241_1 1 1 1 [PD’s: CALL US FOR A FREE FAX OF TALENT LISTINGS! |

South Coast Corporate Center ¢ 3070 Bristol Sireet ¢ Suite 560 ¢ Costa Mesa, Ca. 92626

Scot
Lockwoo

Enterprises, Inc.

International
Programming
Consultants
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THE MUSIC SCHEDULING SYSTEM

MusicMaster Support Position
A-Ware Software is looking for
MusicMaster support personnel. Respon-
sibilities include user assistance by tele-
phone, on-site installation and training,
and program distribution. Experience with
A-Ware’s Music Scheduler is required. Ex-
perience with WordPerfect, telecommuni-
cations, networks, computer hardware
and/or foreign languages is a plus.

We are based in suburban Milwaukee, W1
and provide an excellent benefits package.
Send resume with salary history and re-
quirements to:

A-Ware Software, Inc.22600 Arcadian Ave.,
Waukesha, WI53186 Fax: 414-521-2892. No
phone calls. EOE

EAST

Parttime, entry level position. News talk and Soft AC AM/FM
combo. T&R: WNLC/WTYD, Rick Joseph, Box 1031, New Lon-
don, CT 06320. *

Parttime opening at New England Rocker. Calls accepted, or
T&R: WHEB, Glenn Stewart, 815 Lafayette Rd.. Portsmouth, NH
03801. *

Morning drive personality/sales executive. We seek a team play-
er and someone who enjoys sales and can produce. CALL: WBBC,
Dennis G. Royer (804) 292-4146. *

Seeking experienced news director. T&R: WGRX, PD, 11350
McCormick Rd., EP111, #701, Hunt Valley, MD 21031. *

Shamrock Communications Group seeks air talents. Salary,
bonus, benefits, profit sharing. T&R: WEZX, J. Rising, 149 Penn
Ave., Scranton, PA 18503. *

Capitol Hill Office seeks burned out

news person who still likes media but
needs a change. Must write and run
board. Send resumes to Kris Seeger,
c/o Senate Republican Conference,
405 Hart Building, Was})ington,
D.C. 20510. EOE

PROGRAM DIRECTOR

Major broadcast group has a rare opening in

Northeast for a veteran program director,
Proven track record, good people skills, tum-

around specialist, and background in the AC
format essential. Excellent company, facility
and staff, Send resume and philosophy to:

Radio & Records, 1930 Century Park West,
#406, Los Angeles, CA 90067, EOE
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Great city! Great company! Looking
for tomorrow’s talk superstars. Do
you like to interview authors, pontifi-
cate on politics, or think Bosnia is a
hot topic? Do you like to let listeners
and guests control your show? If so,
DON'T APPLY!

TALK AND ROLL

We're looking for entertainers with an
attitude. If you're outspoken, plugged
in, dynamic, compelling, sometimes
outrageous and ready to “talk and
roll,” send your tape, resume and talk
show philosophies to: Radio &
Records, 1930 Century Park West,
#409, Los Angeles, CA 90067. EOE

\

OPENINGS

New Jersey news leader WOBM-FM
is looking for experienced reporters
and anchors for future full and part-
time openings. Applicants must be

willing to work flexible hours and
weekends. Send tape and resume to
Doug Doyle, WOBM-EM, P.0. Box
927, Toms River, NJ 08754. EOE

[ Soutn |

News director sought for beautiful rescrt area. Experienced team
player. T&R: WVOD, Mary Ann Williams, Box 2059, Manteo, NC
27954. *

Smali market Country seeks PM drive. T&R: WUCZ: PD, Box
179, Carthage, TN 37030. *
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f SOUTH MISSISSIPPI'S #1\

HIT MUSIC STATION
SL100
RATED #1 18-34 ARB 35.2 SHARE*
secks morning co-host for l'xeavy erson-
ality morning extravaganza. Must ﬁe into:
life-style news, talk radio, top 40 music,
personal appearances, fur.. Rush tape and
resume to:Rick James WNSL/WQIS
1260 Victory Road, Laurel, MS 39440
(601) 425-1491 EQE

Qouce: ‘94 Summer Arbitron, 12+ Sun-Mon, 6AM-My
18-34

B N NN

KSSN 96 FM

Marconi and CMA award winning KSSN
96 FM seeks an outstanding program-
ming leader. Minimum of five years on-
air and three years Program Director ex-
perience. Possess Country music lifestyle/
preference group understanding and
demonstrated ability to direct, organize,
tr