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THE R&R INTERVIEW:
BILL DRAKE

Bill Drake, the man who brought Top 40
into the modern age with Boss Radio in
1965, talks to no one in the press. But
for our 15th anniversary issue, he offers
the perspective of a 30-year career
exclusively in these pages, and
discusses his impending return to the
radio wars.

Page 28

TALKIN’ 'BOUT
THE BIG GENERATION

John Parikhal's “Competitive Edge”
column explores the basic impulses and
experiences that motivate the *big
generation” (formerly known as the baby
boomers) — the prime audience most
stations are targeting.

Page 42

R&R & THE INDUSTRY
TAKE A LONG LOOK BACK

We begin our celebration of our
15th anniversary this month with a
special set of columns from our
format editors. They asked radio
managers, programmers, record
execs, consultants, and former
R&R editors to evaluate how the
formats have evolved through the
years. Join John Leader, Jim
Maddox, Jim Duncan, Mike
Joseph, E. Alvin Davis, Steve
Feinstein, Bob Hughes, and many
more for a look at yesterday that
iluminates today’s competitive
realities.

Page 58, 63, 67, 68, 71

CONSTITUTIONAL QUESTIONS
ON NEW INDECENCY POLICY

FCC Commissioner Patricia Diaz Dennis
feels the new provisions forbidding
indecent programming at ali hours may
conflict with First Amendment rights. The
storm is just beginning on this one.

Page 8

PR L LIPS

DON’T BURY VINYL
ALBUMS PREMATURELY

A Soundata survey provides evidence
that the album configuration is holding
steady and should not be consigned to
oblivion over-hastily. Vinyl purchases are
actually on the rise among the heavy-
buying 18-24 cell, and are holding
steady with the Big Generation group.

Page 48

Newsstand Price $5.00

RADIO & RECORDS
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WBIG’s Junk Mail Treasure Trove
WBIG/Greensboro’s “Send Us Your Junk Mail” campaign turned up
some unexpected entries: four summer Arbitron diaries. PD Kevin
O'Neal, shown above, also received more than 300 pieces from a
competitor’s direct mail promotion. Winners were awarded $102 if
their junk mail was drawn, or $204 if mail from a competing radio
station was selected. O'Neal said he wished the listener who sent in
the diaries had used them for their intended purpose, because
WBIG could’ve used the mentions. |

NTIA Report Calls For Total Radio
Deregulation In Five-Year Test

Recommends Sweeping Communications Law Reforms

The federal government
should completely overhaul its
regulation of broadcasting and
other communications indus-
tries to promote competition,
according to a sweeping review
by an arm of the Commerce
Department.

The 672-page report, dubbed
“Telecom 2000,” was released
Tuesday (10/4) by the National
Telecommunications & Infor-
mation Administration after a
year-long study of the changing
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Urso VP/
Promotion
At WIG

Dave Urso

Record industry promotion
veteranDave Urso has been ap-
pointed VP/Promotion at CBS’s
newly-formed West Coast-based
WTG label. He will be responsi-
ble for all phases of the label’s
promotion efforts.

WTG Sr. VP/GM Jerry
Greenberg commented, “Dav-
id’s experience and knowledge
of the record business spans 17
years and includes all aspects of
radio promotion and market-
ing, making him very qualified
to help us in establishing WTG
Records in the marketplace.
His expertise at breaking new
artists, especially at Elektra
Records, is exactly what we
need.” URSO/See Page 34

THIS WEEK

NTIA

Recommends . ..

®5-year total radio dereg
test

®Eliminating content-
based rules (except
indecency, libel)

®‘‘indeterminate’’ radio
license terms

communications marketplace.
It says the US should remove
most remaining content-based
rules governing broadcasting,
and modify licensing proce-
dures. It calls for a five-year
test of total deregulation for
radio in order to determine
what degree of television dereg-
ulation would best serve the
public interest.

Drop Content Rules

“The content-based portions
of FCC rules now apply to a
rapidly decreasing amount of

the video and audio program-
ming received by the public.
They apply to television and
radio broadcasters, not to com-
peting media, threaten to deter

NEW CALLS WJFK

investment, distort market per-
formance and development,
and may also be uncoastitu-
tional,”” the report says.
NTIA/See Page 34

WBMW D

rops NAC,

Adds Stern

“Here’s our new ID: WIFK
(sound effect of gunshots) . . .
Assassination Radio.”

With that comment, WXRK/
New York morning personality
Howard Stern announced his re-
turn, via satellite, to the Wash-
ington airwaves as part of a
major overhaul of Infinity
Broadcasting’s WBMW/Wash-
ington. Stern left WWDC-FM/
Washington morning duties six
years ago in a pay dispute.

New York/L.A. Ratings

New York

® WHTZ 6.0-6.2 ARB, 6.7-6.9 Birch

® WWPR 4.2-4.7 ARB, 4.8-4.8 Birch

® WQHT 4.1-4.5 ARB, 6.3-6.4 Birch

® WNEW-FM 3.6-4.4 ARB, 3.9-5.7 Birch

WHTZ held its ARB lead and jumped back into a first-place Birch tie
with WRKS. WNEW-FM hit a new high in ARB and is #4 in Birch.

® KPWR 7.4-7.4 ARB, 10.8-10.7 Birch

® KiIS-AM & FM 6.5-6.9 ARB, 8.7-8.4 Birch

® KOST 4.6-5.0 ARB, 4.4-4.7 Birch

® KBIG 3.4-4.2 ARB, 2.6-2.2 Birch

® KTWV 1.7-3.0 ARB, 1.8-2.5 Birch

KPWR was steady and KIS gained in ARB, dropped a bit in Birch.

The ARBKOST/KBIG battle heated up with good gains for both. KTWV
went from its worst to best ARB with Top 5 25-49 numbers, an im-
pressive showing for the NAC format in the week WBMW dropped it.
KLOS and KROQ had excellent Birches.

For complete New York and L.A. results, plus ARB/Birch ratings for
Chicago and Nassau/Suffolk and Birches for San Francisco and Phila-
deiphia, see Page 36.

Howard Stern

On Monday (10/3) WBMW
junked its 14-month-old NAC
format in favor of Classic Rock,
began simulcasting Stern’s talk
show, and changed its call let-
ters toWJFK. While WJFK will
continue to air a mix of light
jazz and soft rock during even-
ings and overnights, Monday
marked the end of the line for
one of the country’s first major
market NAC stations.

“We have a simple goal: to be
number one in our target demo-
graphic, which is 2549 men,”
said WJFK GM Ken Stevens.
“We didn’'t believe that pro-
gramming NAC music in all
dayparts was going to make us
number one.”

In the summer ’88 Arbitron
WBMW finished seventh i its
target demographic with a four
share of men 2549. The station’s
1.5 124 rating was good for 17th
place with that audience.

STERN/See Page 34

R&R Turns Fifteen
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HELTER SKELTER
VAN DIEMEN’S LAND
DESIRE

HAWKMOON 269

ANGEL OF HARLEM

LOVE RESCUE ME

WHEN LOVE COMES T0 TOWN
HEARTLAND

BONO Vocals, guitar,
harmonica

THE EDGE Guitar,
keyboards, vocals

ADAM CLAYTON Bass guitar
LARRY MULLEN Jr Drums

From the forthcoming
Paramount Motion Picture
U2 RATTLE AND HUM
Opening November 4, 1988

ALL ALONG THE WATCHTOWER

| STILL HAVEN'T FOUND
WHAT I’'M LOOKING FOR

[FREEDOM FOR MY PEOPLE]
SILVER AND GOLD
PRIDE (IN THE NAME OF LOVE)

GOD PART it

[ THE STAR SPANGLED BANNER ]
BULLET THE BLUE SKY

ALL 1 WANT IS YOU

Produced by Jimmy lovine

On Island Compact Discs,
Records and Cassettes
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“They're famous for one thing:
RESULTS”

24 to a 100
in our first bool”

Fall 1986 to Winter 1987 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Bill Burkett
Operations Manager/ Program Director
WLMX-FM, Chattanooga

“Now up from a
58 toa 191"

Spring 1984 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Geoff Vargo
President, Radio Group Sarkes-Tarzian, Inc.
WAJI-FM, Fort Wayne

“From #20, 25-54
to #1”

Winter 1987 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Marty Loughman
General Manager
KXKL-FM, Denver

If you just want lots of statistics and paper, you can call on any research company.
If you want results, call The Research Group and ask about. . .

New tools we’ve recently developed to boost ratings;
Availability in your market; and
A custom plan for your station that fits your budget.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 * (206) 624-3888
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E/P/A Expands Promotion Department

Johnson, Genetti, Isquith Go National

Epic/Portrait/CBS Associated
Labels has reorganized and ex-
panded its promotion department
with three appointments. Jean
Johnson and Tom Genetti have
been appointed Directors/National
Promotion, and Jack Isquith has
been named Director/National Al-
bum Promotion.

E/P/A VP/Promotion Dan
DeNigris observed, “In the history
of E/P/A, there has never been a
person like Jean to achieve such a
pivotal position in such a short per-
iod of time. She is a true profession-
al and exactly the kind of person I
want associated with us.

“It was no surprise to anyone at
E/P/A when Tom Genetti became
local promotion manager of the
year in '87. He has served as a role
model for our label and will now
help to redefine our national staff.

DROPS SIMULCAST

Jean Johnson

“Album radio is a way of life for
Jack and breaking new artists his
passion. He has been known to dis-
appear for days at a time locked
behind closed doors making cali af-
ter call with the true spirit of ded-
ication that it takes to bring a rec-
ord home.”

Johnson joined E/P/A last year

KIIS (AM) Debuts
‘Hot Mix’ Format

With the exception of the Rick
Dees morning show, KIIS/Los An-
geles is no longer simulcasting
with Gannett sister CHR KIIS-FM.
Last Friday (9/30) at 6pm, the AM
began airing a blend of dance-
oriented club-mix hits called
“L.A.’s Hot Mix.”

Explaining the reason for the for-
mat flip, KIIS-AM & FM PD Steve
Rivers said, “We feel that there’s a
section of the audience that’s cur-
rently not being served. KIIS is
taking a giant step toward revital-
izing our AM. This format will be
a proving ground for dance-ori-
ented records being played in the
clubs and those that will eventually
make their way to the mainstream.
We're using customized mixes
featuring music not getting ex-
posure consistently on any one sta-
tion in town. We’re being anything

Perlongo Moves
To KAMJ As GM

Two-year KFYE/Fresno GM
Tony Perlongo has been transfer-
red to sister EZ AC outlet KAMJ/
Phoenix in a similar capacity. He
succeeds Tommy Vascocu, who
has left to pursue other interests.

Perlongo told R&R, ““It’s a great
move when you leave market 73 for
market 23. This is a tremendous
opportunity. I've met all the on- and
off-air personnel, and am very
pleased with what we have to work
with. We won’t be coming in with
an ax and cutting — this staff is in
it for the long term. At this point,
there’s only one competitor
(KKLT). In a $60 million market, I
don’t mind sharing so long as both
of us can make money.”

Prior to becoming KFYE’s GM
Perlongo was on the station’s sales
staff for six years. He had previ-
ously worked for two years as an
AE at KFIG/Fresno.

In the spring ’88 Arbitron, “For-
mat 41" affiliate KAMJ placed 12th
12+ with a 3.2, and was eighth
3564. Over the same period in
Birch KAMJ scored a 2 share 12+
to rank 13th. KKLT placed seventh
124+ (Arbitron) with a 4.4, in-
cluding number six showings 18-34
and 25-54. KKLT’s Birch figures
were 2.7/12th place.

but cautious with this format . . .
‘adventurous’ is more like it.
“We’re using recorded liners and
promos, because the music is the
message for now and we want that
message to speak as loud as it can.
Down the road we’ll see if air talent
is needed,” Rivers added.
KIISSAM & FM MD Kevin
Weatherly will oversee the music
for the AM’s jockless format, and
local club jock Mike Martin is re-
sponsible for customizing the

mixes
KiIS (AM)/See Page 30

NOW KQQL

KMGK
Drops AC

For Gold

Trumper Communications’
KMGK/Minneapolis has dropped
AC and switched to a Gold format
with new calls KQQL under Pro-
gram Manager Dave Anthony. The
transition began last Thursday
(9/29) with on-air announcements
counting down the hours to go until
“The Kool One arrives on Magic
108.”

Friday (9/30) KMGK began
playing various versions of ‘“Louie
Louie’ for the entire weekend, cul-
minating with an offical switch to
“Kool 108"’ at noon Monday (10/3)
with Danny & The Juniors’ ‘“‘Rock
& Roll Is Here To Stay.”

““This is a wonderful opportunity,
since no one is doing any program-
ming geared to the ’60s on FM.,”
Anthony told R&R. “We dip only
slightly into the late ’50s and are as
current as the early '70s, with our
primary concentration on the CHR
hits from '60s. We put on TM’s
‘Penetrator’ jingle package, and if
we were playing current music
you'd swear it was a CHR. We're
very uptempo and exciting in pres-
entation.”

Anthony went on to say the sta-
tion would be as active on the
streets with promotions as it is on
the air. Kool 108 should really be a
lot of fun, not only for the staff and
audience but for me personally,”
he said.

Tom Genetti

Jack Isquith

as Los Angeles Local Promotion
Manager. Before that she had
handled local promotion and trade
relations at PolyGram since ’82.
She began her career as an A&M
college rep in 1976.

Genetti has been Promotion
Manager for E/P/A in Minneapolis
since 1985, and also served the la-
bel in Cincinnati and Indianapolis.
He joined CBS in '75 as a college
rep. He and Johnson will report to
VP/Pop Promotion Polly Anthony.

Isquith, who will report to VP/Al-
bum Promotion Harvey Leeds,
joined CBS in 1986 as Associate Di-
rector/Mational Album Promotion.
He previously was National Man-
ager/Rack Radio for PolyGram,
and was MD at WCDB/Albany.

Cramer
Programs

WSM (AM)

Ted Cramer
WKY/Oklahoma City PD Ted
Cramer has been transferred to
Gaylord Broadcasting sister sta-
tion WSM (AM)/Nashville as PD.
Cramer starts October 17, succeed-
ing Moon Mullins, who left last
month to head the new Nashville
office of the Pollack Media Group.
WSM-AM & FM VP/GM Bob
Meyer told R&R, “Ted’s had tre-
mendous success and experience
in both Country and AM. He’s one
CRAMER/See Page 34

WMGG
Lands Fish
As PD

WIBM/Lansing PD Hal Fish has
been named PD at WMGG/Colum-
bus, OH. He replaces Steve Ed-
wards, who exits the Classic Rock
station after two years.

WMGG VP/GM Mark Jividen
told R&R, “We've made a lot of
progress since we went to a Classic
Rock format, but there are quite a
number of things that need to be
improved both programmatically
and promotionally. Hal has an un-
derstanding of some of the obsta-
cles that are before us and knows
how to negotiate those things.”

Fish worked at WIBM for four
years, the last three as PD. He

FISH/See Page 30
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CANDID CALLS COURT DISASTER?

For morning entertainment, it's hard to beat a
good, richly embarrassing candid phone call
bit. It also may be hard to beat the rap in
court if a listener feels sufficiently victimized
to sue . . . on any number of grounds. Dan
O’Day labels candid calls “‘a legal time bomb”
— find out why.
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Di Dia Assumes Geffen AOR Post

Mark Di Dia

Mark Di Dia has joined Geffen
Records to handle national AOR
promotion. He will report to Direc-
tor/AOR Promotion Marko
Babineau.

Di Dia’s background includes
stints as MD/air personality at
WXRK/New York, MD at WYSP/
Philadelphia, and PD at WMGM/
Atlantic City. He most recently
was Music Research Director of
the Friday Morning Quarterback
Album Report.

Said Babineau, “We’re proud to
add Mark’s muscle to our expand-
ing AOR team.”

Di Dia commented, “After being
in the music business for eight
years you see the way things are
done at a lot of different record

companies, and I always felt Gef-
fen was the best. I couldn’t pass up
the thrill and challenge of working
under a kingpin like Babineau.”
Geffen’s national AOR promo-
tion team also includes Christina
Anthony and Mark Kates.

Schoen Arista’s East
Coast Singles Director

Eight-year Arista Promotion
Dept. staffer Bruce Schoen has
been named National Singles Di-
rector/East Coast for the label. He
will continue to report to VP/Pop

McFerrin Enjoys Platinum ‘Pleasures’

=

N

Three weeks after EMI artist Bobby McFerrin was awarded his first goid album for “Simple Pleasures,” the album received
platinum certification. Pictured at the label’s New York headquarters are (I-r) EMI Sr. VP/A&R Gerry Griffith, VP/R&B Promo-
tion Varnell Johnson, President/CEQ Sal Licata, VP/Marketing Ken Baumstein, McFerrin, manager/“Simple Pleasures” pro-
ducer Linda Goldstein, EMI VP/Artist Development & Video Geoff Bywater, VP/Promotion Jack Satter, and VP/Sales Ira

Derfler.

September, 1988

SOLD

WFBG AM-FM

in Altoona, Pennsylvania, assets of

THE GILCOM CORPORATION,

Edward and Adele Giller, principals,
have been sold for $3,900,000 to

EMPIRE RADIO PARTNERS, LID.

Dennis R. Israel, principal

The undersigned represented the seller in this transaction.
This notice appears as a matter of record only.

Bruce Schoen

Promotion Rick Bisceglia.

Observed Schoen, ‘“Arista has a
tremendous assortment of new tal-
ent on the horizon and I look for-
ward to participating in their de-
velopment, as well as continuing to
work with our superstar acts.”

Said Bisceglia, “Bruce’s hard
work and love of Arista and its art-
ists make this a natural, truly well-
deserved promotion.”

Schoen has most recently been
National Top 40 Director/Secon-
daries. He had also been Director/
AC Promotion.
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“They're famous for one thing:
RESULTS”

“From a zero start
toa 13.3”

Spring 1985 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Allen Dick
Vice President /General Manager
WKRR-FM, Greensboro

“Now up from a
24 toan 827

Fall 1986 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

John Tilson
President
KMGE-FM, Eugene

“From #10 to #1 |
in 25'54” *‘z?’f"fl\

. D
Fall 1985 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA . @b y

Dennis Gwaizdon
General Manager
KKAT-FM, Salt Lake City

If you just want lots of statistics and paper, you can call on any research company.
If you want results, call The Research Group and ask about. . .

New tools we’ve recently developed to boost ratings;
Availability in your market; and
A custom plan for your station that fits your budget.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY » SEATTLE, WA 98101 » (206) 624-3888
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PAT CLAWSON

FCC Commissioner Blasts
Helms Indecency Amendment

Appropriations Rider Eliminates ‘‘Safe Harbor,”’ Puts FCC In Tough Spot

A recently-enacted piece of legislation that orders
the FCC to enforce its indecency guidelines 24 hours a
day may be constitutionally flawed, according to FCC
Commissioner Patricia Diaz Dennis.

The indecency measure, which
was championed by Sen. Jesse
Helms (R-NC), forces the FCC to
abandon its policy of channeling
allegedly indecent material into
the so-called ‘‘safe harbor’’ of
midnight to 6am. The order was
signed into law over the weekend
by President Reagan as an
amendment to the Commerce,
State, and Justice Department
appropriations bill.

Serious Consitutional
Concerns

“I have serious constitutional
concerns about the language
Helms has added,” Dennis told
R&R. ‘“He has forbidden the
channeling of indecent material
to any time of day. That is incon-
sistent with the protection of the
First Amendment. The Supreme
Court has found that indecency
cannot be outright banned from
the air like obscenity can.”

Passage of the Helms amend-
ment clearly puts the FCC in a
squeeze between the legislative
and judicial branches of govern-
ment. Earlier this year the US
Court of Appeals for the District
of Columbia, ruling in Action for
Children’s Television (ACT) v.
FCC, approved the FCC’s chan-
neling policy but ordered the
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Commission to examine whether
the safe harbor period should be
expanded in order to make al-
legedly indecent programming
more accessible to adults.

FCC Asst. General Counsel
Richard Bozzelli said the agency
is now attempting to formulate
an indecency policy that recon-
ciles the differing mandates of
the court and Congress. Neither
Dennis nor Bozzelli would hazard
a guess as to when the new guide-
lines might be ready.

“I’'m not really in a position to
venture an opinion yet on what
we will do,” said Bozzelli. “We
will take an appropriate position
consistent with the law.”

NAB Considering Lawsuit

However, the FCC may yet
escape this ticklish situation. Op-
ponents of the Helms amend-
ment, certain that the measure
will not hold up in court, are al-
ready discussing the possibility
of filing a lawsuit to block en-
forcement of the amendment.

NAB spokesman Walt Wurfel
said on Tuesday (10/4) that the
NAB is currently weighing legal
action. A decision on how to pro-
ceed should be reached in a mat-
ter of days, according to Wurfel.
If NAB files suit it would likely be
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NEWS BRIEFS

Malrite Deadline
Extended

The deadline for a management
group proposal to take Mairite Com-
munications Group private has been
extended once again. Chairman Milton
Maltz’s $170 million offer is now set to
expire on October 14 if not accepted
by the company’s board.

This marks the second extension of
the offer originally scheduled to ter-
minate on September 14. Malrite of-
ficials said the extension was made at
the request of a special independent
committee of the board which is
reviewing the buyout proposal. The
committee has retained Kidder,
Peabody & Co. to study the deal.

In the proposed merger, holders of
the company's common stock would
receive $10.25 per share in cash.
Class action suits were recently filed
against the company by several
shareholders, who allege the deal is
unfair. Malrite operates 11 radio and
six TV stations.

FCC Denies Hassel’s
Hassle

The FCC has upheld Cincinnati finan-
cier Carl Lindner's purchase of Taft
Broadcasting, despite protests filed by
local businessman Bruce Hassel that
former Commission chairman Mark
Fowler should be investigated for his
role in the deal.

Hassel tried to block the deal last
year, contending that reporters for
WKRC-TV/Cincinnati rigged news
segments that blasted his company.
When the FCC denied his protest on
grounds there was no evidence of rigg-
ing, Hassel fired back with a demand
that the FCC stay the proceedings until
it could be determined if Fowler —
whose law firm represented Lindner —
had improper contacts with FCC em-
ployees about the matter. A subse-
quent probe by the FCC General
Counsel found no improprieties, and
the Commission has dropped the

s AT o
£t x“m’t"*“ﬁ-w e

joined by other industry groups
that have been involved in the in-
decency issue.

“The only person in Washing-
ton who believes this thing will
stand up in court is (Helms ad-
visor and former FCC General
Counsel) Bruce Fein,” said Andy
Schwartzman of the Media Ac-
cess Project, a public interest
law firm. “It’s plainly unconstitu-
tional, although you might get a
few very conservative, results-
oriented judges who might sup-
port it.”

Schwartzman pointed out that
federal appeals court judge Dav-
id Sentelle, who was a close polit-
ical ally of Helms before joining
the judiciary, voted to support
the FCC’s channeling policy in
the ACT v. FCC case. “If David
Sentelle isn’t going to go along
with eliminating the safe harbor,
nobody will,”’ said Schwartzman.

According to Schwartzman, the
Helms amendment survived the
legislative process thanks to the
cynicism of the lawmakers, some
of whom saw a no-cost chance to
look tough on the indecency issue.

“Congress was happy to vote
for (the Helms amendment),”
said Schwartzman. “In fact, they
lined up to out-demagogue each
other on this issue. They knew it
was unconstitutional, but they
also knew the courts would throw
it out. It was a freebie.”

—Randall Bloomgquist

matter on the grounds there are no er-
rors of law or fact that warrant overturn-
ing the sale.

SunGroup Buyback

Underway

SunGroup Inc. says it plans to
periodically buy shares of its own stock
in the open market. The move, aimed at
bolstering the stock price, comes after
company officials concluded the stock
is undervalued at its current trading
levels. President Frank Woods says
the company will buy shares “from
time-to-time depending upon shares
available and price considerations.”

SunGroup currently has 2.6 million
shares traded via NASDAQ, and the
stock closed at $1.875 on Tuesday
(10/4). The company owns nine radio
stations, including KKSS/Albuquer-
que. It has rights of first refusal to buy
combos in Mississippi and Colorado.
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Pattick Tells Soviots To Halt
Disrupthre ANI Broadcasts
FCC Chalrman Dennis Patrick traveled to the USSR

~last week to tell Soviet broadcasting officials that their use
of the 1040 kHz frequency io blastRadio Moscow into the

US must stop immediately.

Patrick's personal reminder that
the broadoasts vielate international
breadcasting reatles was met with
podite romarks but no promise of ac-
tion from officials of Soviet state-rin
Gosteleradic. The broadcasts orig-
inate . from hlgh-pmvﬂmd tranamit-
ters in Cuba, and play havoe with
Florida AM broadcasts.

"They axplcity expressad a de-
gire to seak' & resolution to the
prablem, but at the same time they
sad they contiruee to be frustrated
by what they perceive to be a lack
of access to cur sirwaves,” sald
Patrick, “The best we could get
from them wes some indication
they will continue to try o work it
out. Thay certainty didnt conceds
the point.”

Fatrick was in the Soviet Union as
part of 8 68-member delegation of
US media executives and govemn-
ment officials waveling under the
sponsarship of the Unlted States
information Agency. Gaining ac-
cess o the American airwaves
seemed to be the Soviets' top
priofty during the three days of
meetings, according to  par-
ticipants.

Metroplex  Chairman Norman
Wain, who represented tha NAB
on the US delegetion, repartedy
made it claar ko the Scviets that
thay will have an easier ime winn-
Ing: begitimate and widespread ac-
tess to LS radio sudiences if they
halt the 1040 broadcasts,

“We discussed zeveral possible

Westwood One Chalman Norm
Parlz. * “Morman  (Wain) let the
Boviets know that resolution of the
1040 problesm would go a long way
to help with sich exchanges.

Pattiz Offers
Marketing Tips

The Soviets also recoived a mar-
kating besson from Pathiz, who told
them they must make their pro-
gramiming - atiractive to both radic
staions and ksteners Il they hope
o crack the US market.

“Wa discussed the possibility of
carrylng some of their features and
soft news,"” aaid Pattiz. “We would
treat them just like any other out-
side producer, which is to say the
quality of thelr programming would
have to e good. With the proper
packaging and marketing to sta-
tions, | think we could develop a
market tor some of their infarmation
and lifestyles festures.”

Pattiz sald there were also some
discussions on bringing American
programming to the Soviet Union.
“Thera seems to be a groat de-
mand for US programening in the
Soviet Linion,” said Pattiz. “To the
extent we can provide it, that has
great appeal to us.”

resulted in a surptise gain for the
LIS when the Soviets agreed to al-
iow Volos of America to establizh a
permanent bureai in Moscow, The
Soviets had jammad VOA Uil [ast
yoar.
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ASCAP Fined For
lllegal Political

Contributions

ASCAP has been fined $1000 by
theFederal Elections Commission for
improperly channeling $165,000 in
campaign contributions to congres-
sional candidates over the past four
years.

The FEC found that ASCAP, which
collects performance royalties for ap-
proximately 35,000 musicians and
songwriters, failed to set up a political
action committee to oversee its cam-
paign giving. The group also failed to
file the required contribution disclosure
reports with the FEC and violated yet
another election law by commingling
business funds with political funds in
accounts used for doling out campaign
contributions.

ASCAP's lawyers argued unsuc-
cessfully that the organization should
be exempt from the FEC rules because
it is an unincorporated business that

receives no contributions to its political
fund from employees or members.

GAO Criticizes FCC
Records Automation
Effort

The General Accounting Office has
issued a report critical of the FCC’s ef-
forts to automate its records. GAO
charged that FCC officials have failed
to follow standard government automa-
tion guidelines by not identifying users
and goals for the proposed computer-
controlled optical image system.

Rep. Glenn English (D-OK), who
chairs the House Government Informa-
tion Subcommittee, was so angered by
the report's findings that he is urging
his colleagues to prevent the FCC from
spending any money on records aut-
omation until the problems identified in
the study are properly addressed. The
GAO report is one result of the
agency's investigation into conditions
in the FCC's public reference rooms.
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nn the past few years I've been

searching for the perfect combination of
elements that [ think are necessary for a
good record. You need the right people.
the right songs. the right idea and the
right situation to put them all together.
After all those things were in front of me,
1 was able to combine them and create a
piece of work which [ think is some of my

richest and most energetic.”

OASI$

(81916)

Roberta Flack defined an era in popular
music with hits like “The First Time Ever |
Saw Your Face.” “Killing Me Softly With
His Song™ and “"The Closer | Get To You."
OASIS. her eagerly-awaited new album,
continues the tradition with the single
‘OASIS” and the songs "SHOCK TO MY
SYSTEM™ and "UH-UH OOH-OOH

LOOK OUT (HERE IT COMES).”

i
BE

produced by Marcus Miller: Michael
Omartian; Andy Goldmark; Jerry Hey:
Barry Miles

Executive Producers: Quincy Jones and
Roberta Flack

Management: Magic Lady, Inc.

OnAtlantic Records. CassettesandCompact Discs
1988 Adantc Recarding Corp ©* A Warner Communicatroms Ca,
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TRANSACTIONS

Beasley Markets Mobile
Combo For $10 Million

Osborn Buys Two FM Move-Ins; Radioactivity Group Compietes Buying Spree;
Joyner Scores Three Properties During Week

WMOO & WBLX/Mobile
PRICE: $10 million

TERMS: $8 milion cash at closing.
Promissory note for $2 million, with
seller receiving a 10% stock warrantas
additional consideration.

BUYER: Central Life Broadcasting of
Alabama Inc., owned by Paul Major,
Lorenza Butler, and Jack Martin. Ma-
jor also owns WTMP/Temple Terrace,
FL.

SELLER: Trio Broadcasters Inc., a di-
vision of theBeasley Broadcast Group
headed by George Beasley. He owns
WFAI/Fayetteville, NC; WWAM/North
Fort Myers, FL; WBIG/Reidsville, NC;
WYNG/Evansvilie, IN; WTEL & WXTU/
Philadelphia; WKML/Lumberton, NC;
WFTC & WRNS/Kinston, NC; WLAT &
WYAV/Conway, SC; WEDA/Grove Ci-
ty, PA; KFMD/Pella, IA; WPOW/Mi-
ami; WRXK/Bonita Springs, FL;
WGMB/Georgetown, SC; WMRO &
WYSY/Aurora, IL; WCKZ-AM & FM/
Gastonia, NC; WMVB/Millville, NJ;
KAAY Little Rock; KSSR/Bastrop, TX;
and WJHM/Daytona Beach, FL. He
recently announced plans to buy
KHAA/Port Sulphur, LA and KRTH-
AM & FM/Los Angeles.
FREQUENCY: 660 kHz; 92.9 MHz
POWER: 22 kw days/850 watts night;
100 kw at 1555 feet

FORMAT: Religion; Urban

BROKER: Stan Raymond &
Associates

Osborn Communications

Acquisitions

PRICE: $7.6 million

BUYER: Osborn Communications
Corp., headed by Frank Osborn. The
company also owns WPLJ & WKRZ/
Wilkes-Barre, PA; WGIG-AM & FM/
Brunswick, GA; WTJS & WTNV/Jack-
son, TN; WMHE(Toledo, OH; KKRD/
Wichita; WWVA & WOVK/Wheeling,

WYV; and WNDR & WNTQ/Syracuse,
NY. The company also owns a 25% in-
terest in Fairmont Communications
Corp., which owns KIOl/San Fran-
cisco; WLAC-AM & FM/Nashville;
WMTG & WNIC/Detroit; and KKOB-
AM & FM/Albuquerque.

WKTC/Tarboro, NC

PRICE: $3.9 million (approximate)
TERMS: Station to be acquired for $3
milion cash, plus up to 140,000
shares of buyer's common stock. As of
10/4/88, these shares were valued at
approximately $910,000.

SELLER: Great American East Inc.,
principally owned by Donald Curtis
and J.D. Longfeliow.

FREQUENCY: 104.3 MHz

POWER: 100 kw at 650 feet
FORMAT: Country

BROKER: Hermitage Capital Co.
COMMENT: This station has been
authorized to move to a location near
Raleigh, NC.

WAZUISpringfield, OH

PRICE: $3.7 million

TERMS: Cash

SELLER: Champion City Broadcast-
ing Co. Inc., headed by Ronald
Younta.

FREQUENCY: 102.9 MHz

POWER: 50 kw at 160 feet
FORMAT: AC

BROKER: R.C. Crisler & Co. Inc.
COMMENT: This station is part of the
Dayton, OH metro area.

Radioactivity Group
Acquisitions

PRICE: $4.05 million

BUYER: Radioactivity Broadcast
Group, owned by Atlanta financiers
Clyde Murchison and John
Schneider, Atlanta radio consultant
Dain Schult, Washington communica-
tions attorney Thomas Schneider, and
New York communications investors
Stuart Sundlin and Joseph O’Con-
nor. The group recently announced
plans to buy WKBX/Kingsland, GA;

production director.”

"As soon as FirstCom's CD Sales Library was delivered, the

whole attitude of the sales department changed. The salespeople
couldn’t wait to start doing presentations. The presentations became
easier, faster and more fun for both the sales reps and the

The best sounding, best selling, easiest to use sales
library ever produced. The FirstCom CD Sales Library is
100% guaranteed to increase your business.

i In Texas call collect 214-934-2222

FirstCom/13747 Montiort #220/Dallas, Texas 75240
TRADEMARK 1988 JIM LONG COMPANIES, INC

iy
n

WRGA & WQTU/Rome, GA; KYXX/
Ozona, TX; KAYJ & KiXY/San An-
gelo, TX; and KHOS-AM & FM/
Sonora, TX.

COMMENT: According to Radioactivity
COO Schuit, these deals mark the
completion of his new company's ac-
quisition spree. Radioactivity Group will
now cancentrate on operating the
properties.

KlZ & KIXS/Killeen, TX

PRICE: $3 million

TERMS: $2 million cash. Seven-year
promissary note for $1 million at 9.5%
interest, with quarterly interest-only
payments for first five years. The buyer
is also purchasing receivables valued
at $150,000.

SELLER: Mid-Texas Communications
Corp., owned by Ken Williams.
FREQUENCY: 1050 kHz; 105.5 MHz
POWER: 250 watt daytimer; 3 kw at
300 feet

FORMAT: Urban; CHR

BROKER: Bill Whitley of Chapman
Associatas and Bill Rice of Thoben-
Van Huss.

COMMENT: The AM was purchased in
April 1987 for $410,000.

KRRG/Laredo

PRICE: $1.05 million

TERMS: Cash

SELLER: Laredo Broadcasting Co.
Inc., owned by Rabbi Akiva Gerstein.
FREQUENCY: 98.1 MHz

Continued on Page 12

‘Deals So Far In 1988:
$3,123,091,153

Total Stations Traded This Year: 1035
This Week’s Action: $32,374,250
Total Stations Traded This Week: 25

Dea'I_O_.f The Week:
@ WMOO & WBLX/Mobile $10 million

Group Deals:

® Oshorn Communications Acquisitions
$7.6 million
® WKTC/Tarboro, NC $3.9 million
® WAZU/Springfield, OH $3.7 million

® Radioactivity Group Acquisitions
$4.05 million
O KiiZ & KIXS/Killeen, TX $3 million
® KRRG/Laredo, TX $1.05 million

® Joyner Communications Acquisitions
$2,245,000
® WROV/Roanoke, VA $250,000
® WTTN & WMLW/Watertown, Wi
$1,995,000

8 KSPN/Veil, CO §250,000

#WLCFIEustls, FL $200,000

® KVGB-AM & FMiGreat Bend, KS $750,000
O WTVL-AM & FM/Watervills, ME $1.29 million
® WBNC & WMWV/Conway, NH 51.1 million
® WCLI & WZKZComing, NY $2.05 milion

& WARXO & WKR)NRaxboro, NG $760, 000

8 WCPSTarboro, NC $750,000

& WLND/Cortland, OH 250,000

® KWZDiAbllene (Hamiin), TX 51,089,250

BARNSTABLE BROADCASTING, INC.

(Albert J. Kaneb)
has acquired

WOKO (AM) and WGNA (FM)

Albany, New York

for

$6,750,000

from

TEAM ONE RADIO, INC.
(Michael F. Hanson and Robert N. Putnam, Principals)

We are pleased to have served as
exclusive broker in this transaction.

BLACKBURN @5@)MPAN\/

N C O R

O R A T

WASHINGTON, D.C. 20036
1100 Connecticut Ave., NW
{202) 331-9270

Media Brokers & Appraisers Since 1947

ATLANTA, GA 30361
400-Colony Square
(404). 892-4655

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

CHICAGO, IL 60601
333 N. Michigan Ave.
(312) 346-6460

. americantadiohistory.com
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Continued from Page 11

POWER: 100 kw at 737 feet
FORMAT: AC

BROKER: Bill Rice of Thoben-Van
Huss.

Joyner Communications
Acquisitions

PRICE: $2,245,000

BUYER: Joyner Communications
Inc., principally owned by A. Thomas
Joyner and David Weil. The company
also owns WZFX/Whiteville, NC;
WQOK/South Boston, VA; and
WMVA-AM & FM/Martinsville, VA.
The company recently announced
plans to sell WIKS/New Bern, NC.

WROV/Roanoke, VA

PRICE: $250,000

TERMS: Cash payment of $150,000
for assets. Separate consulting agree-
ment valued at $100,000, payable in
monthly installments.

SELLER: WROV Broadcasters Inc.,
owned by Burt Levine.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: AC

WTTN & WMLW/Watertown,
wi

PRICE: $1,995,000

TERMS: Asset price $1.7 million.
Escrow deposit $100,000, balance
due cash at closing. Buyer agrees to
assume existing notes valued at ap-

proximately $295,000.

SELLER: Select Communications
Inc., headed by John Timm.
FREQUENCY: 1580 kHz; 94.1 MHz
POWER: 10 kw daytimer; 50 kw at
476 feet

FORMAT: AC

BROKER: Burt Sherwood and Robert
Atkinson. -

b s

KSPN/Vail

PRICE: $250,000

BUYER: Broadcasting Company of
Palm Beach Inc., owned by Joseph
Mclinerney, Joseph Hartnett, Donaid
Scanlon, Robert Harkness, and
George Weast. Mcinerney and
Scanlon own WIYC/Charlotte Amaiie,
Vi

SELLER: Vail Broadcasting Co., prin-
cipally owned by Robert Scott, David
Wood, G. Lane Earnest, and Samusel
Chapman. They also own KSPN-FM/
Aspen, CO.

FREQUENCY: 610 kHz

POWER: 5 kw daytimer

FORMAT: AOR

BROKER Chapman Associates

WLCFIEustis

PRICE: $200,000

TERMS: Cash at closing $44,000,
promissory note for $156,000 with
balloon payment due in May 1992.

BUYER: WKLE Inc., owned by Hugh
Reams and William Elliott, the chief
engineer of WKRL/Clearwater, FL.
SELLER: Lake Media Inc., owned by
Dalton Wright.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT AC

KVGB-AM & FMI/Great Bend
PRICE: $750,000

TERMS: Stock purchase. No cash;
promissory note for $750,000 at 10%
interest, due in one installment one
year after closing. Interest to be paid
monthly.

BUYER: Great American Broad-
casting of Kansas Inc., headed by
President Mack Sanders of Franklin,
TN. The company is owned by Ten-
nessee investors John and Janet
Bozeman and Robbie Swinney of
Bear Creek, AL. Sanders is an officer
and director of WZEW/Fairhope, AL
and is a 10% stockholder of REBS
Inc., a now-bankrupt holding company
for six radio stations. John Bozeman
owns WPFD/Fairview, TN.

SELLER: Forward of Kansas Inc.,
principally owned by former US Trea-
sury Secretary Willlam Simon. He
and several other shareholders also
own interests in Outlet Broadcasting
Inc., which is the licensee of WTOP &
WASH/Washington; KIQQ/Los An-
geles; and WIOQ/Philadelphia.
FREQUENCY: 1590 kHz; 104.3 MHz

FINAL CALL FOR SEMINAR REGISTRATION

B Paul Kagan—the nation's most

often quoted media investment

analyst—announces these

important meetings:

Radio Station
Acquisitions

The speakers are:

Brion Applegate, Gen. Pinr
Burr Egan Deleage

Ann Benenati, v°

Chase Manhattan Bank

Bili Clark, Pres.

James Ireland, Chmn.
Olympia Broadcasting
Ashley Leeds, vp
Shearson Lehman Hutton
Chesley Maddox, Pres

Wednesday,
October 26, 1988
9:00 am to 5:00 pm
New York Helmsley
New York City

Shamrock Broadcashing
Barry Dickstein, Fres.
Hartstone & Dicksten

Gary Edens, Pres.

Edens Broadcasting

Norm Feuer, £xec. VP COO
Nobie Broadcasting Group
Dan Gammon, Fres
Americom Medra Brokers
John Goodwill, pres.
Independence Broadcasting Co

Chesley Maddox & Associates

Neil Rockotf, Media Broker
Biackburn & Co. Inc

Robert FX. Sillerman, Chmn CEO
Silerman-Magee Comm Mgmt Corp

Moderators:

Paul Kagan, Fres.

Paul Kagan Associates. inc

Bruce Bishop Cheen, Sr Analyst
Paul Kagan Associates. inc

TV Station
Acquisitions

Thursday,

October 27, 1988
9:00 am to 5:00 pm
New York Helmsley
New York City

The speakers are:

Bill Archer, Mng. Dir
Bankers Trust Company
Jose Echevarria, Mng. Dir
Charterhouse Medra Group
Michael Finkelstein, ceo
Odyssey Television Group
Steve Gormiley, Pinr

TA Associates

Clyde Haehnle, s vp

RC. Crister & Co.

Jim Hoak, Pres.

Hentage Meda, inc.

Paul Hughes, Pres./Bcst. Div.
King Worid Productions
Barry Lewis, Gen. Pinr.
Sandier Capital

To reserve your place at
these meetings, or for

more information, contact:

Genni O'Connor
Seminar Director

Bob Price, pres

Price Communmications

Steve Pruett, Mng. Pinr
Blackburn Capital Markels
Jason Shrinsky, Pinr

Kaye. Schoter et al.
Laurie-Jo Straty, Mng. Ptnr.
First Communications Capital
Paul Taubman, Assoc.
Morgan Staniey & Co.

Moderators:
Paul Kagan, Pres.
Pauf Kagan Associates. inc.

Bruce Bishop Cheen, Sr Analyst
Paul Kagan Associates., Inc.

PK Services Corp.
126 Clock Tower Place

POWER: 5 kw; 96 kw at 810 feet
FORMAT: AC; Country
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WTVL-AM & FM/Waterville
PRICE: $1.29 million

BUYER: E.H. Close Jr. He also owns
WPNH-AM & FM/Plymouth, NH and
WKNE-AM & FM/Keene, NH.
SELLER: Kennebec Broadcasting
Co., owned by President David Brown
and Constance Brown.

FREQUENCY: 1490 kHz; 98.5 MHz
POWER: 1 kw; 50 kw at 460 feet
FORMAT: Gold

BROKER: Alan Tindal of Blackburn &
Co.
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WBNC & WMWYV/Conway
PRICE: $1.1 milion

BUYER: North Country Acquisition
Co., owned by Cynthia Hall and
Charles Osgood Jr. Hall is currently
sales manager of the combo and Os-
good is chief engineer.

SELLER: North Country Radio Inc.,
owned by Lawrence Sherman and -
Joan Sherman.

FREQUENCY: 1050 kHz; 93.5 MHz
POWER: 1 kw; 3 kw at 420 feet
FORMAT: AC

BROKER: Alan Tindal of Blackburn
& Co.

'&6 &

WCLI & WZKZ/Corning

PRICE: $2.05 million

BUYER: Group Six Communications
of New Jersey

SELLER: King Communications Inc.,
owned by Jack King Il. The company
also owns WBTA & WBTF/Batavia-
Attica, NY.

FREQUENCY: 1450 kHz; 106.1 MHz
POWER: 1 kw; 50 kw at 532 feet
FORMAT: AC

BROKER: Chapman Associates

WRXO & WKRX/Roxboro
PRICE: $750,000

BUYER: Harry Myers of Roxboro, NC.
SELLER: H. Wharton Winstead Jr. is
selling his 100% stock interest in Rox-
boro Broadcasting Co.

FREQUENCY: 1430 kHz; 96.7 MHz

POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: AC; Country

COMMENT: The parties have not yet
concluded a definitive agreement on all
terms of this transaction.

WCPS/Tarboro
PRICE: $750,000
BUYER: Coastal Plains Media Inc., a
new corporation owned by J.D.
Longfellow and Donald Curtis of
Raleigh. They also own WMBL &
WRHT/Morehead City, NC and WTAB
& WYNA/Tabor City, NC.

SELLER: Great American East Inc.,
principally owned by Curtis and
Longfellow.

FREQUENCY: 760 kHz

POWER: 1 kw daytimer

FORMAT: Urban

COMMENT: Longfellow and Curtis are
selling co-owned WKTC/Tarboro, NC
to Osborn Communications in a deal
announced this week (see above).
Ohi

WLNDICortland

PRICE: $250,000

TERMS: Escrow deposit $5000, addi-
tional $145,000 cash at closing. Six-
year promissory note for $100,000 at
eight percent interest.

BUYER: Trumbuli County Broad-
casting Corp., owned by Patrick
Engrao, Albert Zippay, and Steve
Hanna. They also own WKTX/Mercer,
PA.

SELLER: Cortland Broadcasting Co.
Inc., headed by Glenn Barker.
FREQUENCY: 830 kHz

POWER: 1 kw daytimer
FORMAT: Country

KWZD/Abilene (Hamhn)

PRICE: $1,089,250

TERMS: Cash. This transaction in-
cludes a minority tax cenrificate.
BUYER: MHHF Media Inc., owned by
Darryl Mobley, Anne French, Randall
Henson, and Karl Heller.

SELLER: B&D Communications Inc.,
owned by Robert Holladay and
Donald Furr. They also own KTYX/
Headlton, OK; WQIS & WNSL/Laurel,
MS; and WJWF & WMBC/Columbus,
MS.

FREQUENCY: 103.7 MHz

POWER: 100 kw at 985 feet
FORMAT: Country

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 44 minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo.

(408) 624-1536 Carmel, CA 93923

at (301) 486-4624
DIAMOND COMMUNICATIONS, INC.
2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 Infemational Radio Festival

WWW.americanradiohistorv.com
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The Strategic advantage:

PERLEPTUAL
RESEARGH

EVERY WEEK

Radio is not a typical consumer product like
cigarettes or spaghetti sauce. Tastes and attitudes
change very quickly in our field. If you're only
researching your listeners once a year, you're
missing a genuine competitive advantage.

Strategic Radio Research offers a unique,
customized research program that could keep
you in touch with your listeners every week of
the year. Weekly perceptual research to monitor
the changing attitudes of your target audience.
Weekly tracking on your current music. Plus
weekly research on your oldies. All in one com-
prehensive system that we've been fine-tuning
and improving for over eight years.

Great programmers and managers like KMEL/
San Francisco’s Paulette Williams & Keith Naftaly,
WODS/Boston’s John Gehron & Dave Van Dyke,
WJLB/Detroit's Verna Green & James Alexander,
KRXY/Denver's Joe Parish & Mark Bolke, and
WGCI/Chicago’s Marv Dyson, Sonny Taylor, &

_anany americanradiohisternv-com

Barbara Prieto have all learned that the closer
you get to your listeners, the more successful
you'll be.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today at (312) 280-8300.

In our industry, gimmicks and “quick fixes"”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product.
It will help you win.

Exclusively from . . .

—/ STRATEGIC
“RADO
~  RESEARCH

211 E. Ontario
Chicago, IL 60611
(312) 280-8300
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FIVE TIPS

How To Get The Raise You Want

t isn’t easy asking for a raise,

even when you think you de-

serve one. According to a re-
cent survey conducted by the Roll-
ing Meadows, I1-based Human Re-
sources Group, using the following
strategies can actually improve
your success rate when it comes to
getting that salary increase:

* Plan Ahead. Don’t just drop in
on the boss to ask for a raise. In-
stead, you should leave an advance
note asking for a convenient time
for both of you to discuss your work
performance.

*» Get His Feedback First. Begin
the meeting by discussing your
progress on current projects, and
let your boss express how he feels
you're doing. If he doesn’t volun-
teer an opinion, ask for one. It’s
essential that you get positive feed-
back. If the feedback is less than
positive, it’s not a good time to seek
a raise.

* Be Direct. Don’t beat around
the bush with reasons why you
need the raise. You'll get much
more respect — and success — by
asking for what you want at the top
of the conversation.

e Be Specific. Have a definite
amount in mind when you ask for
the raise. Base this figure on either
a reasonable percentage of your
salary or an increase in your hour-
ly rate. You should also take such

other factors into consideration as
the company’s current financial
position, what other employees are
earning, and what additional re-
sponsibilities you have undertaken.

*Keep Your Cool. If your re-
quest is rejected, don’t argue or get

angry. You may ask for an ex-
planation, but do so in a respectful
manner. After all, you'll have a
better chance for a raise the next
time that you sit down to negotiate
if you and the boss leave the
meeting on good terms.

ProMotihg The Rightm
Person For The Job

hen the time comes to
raise a member of your
staff within the company

ranks, there are several questions
you should ask yourself about the
person that you're thinking of pro-
moting.

According to a recent issue of the
BPME'’s Image publication, man-
agers should elevate an employee
whose actions and abilities answer
“yes” to the following questions:

« Does she demonstrate the qual-
ities needed to perform in a higher
position?

« Is he punctual and not one to of-
fer excuses?

« Is she a good candidate to take
your position in the future?

o Will he go above and beyond
the call of duty to give 110% ?

« Does she bring you solutions to

The Most iImportant Benefits

During the last four years, more than 500,000 employees at various
US companies were asked how important they considered eight different
benefits. The following were listed among the top three choices for these

percentages of respondents:

{Sng-term disalliify

e T8

‘Medical iy B9%
Pension i o 37%

iPdid vaéation & holidays BTy

{ Short:term disabiliiy & sick days Bow

Dentat ' % .

After-tax savingsi/profit-sharing pian. 24%
19%

Source: Hewill Associates

ANNOUNCING

a new seminar sponsored by:

Broadcast Investment Analysts &
Duncan's American Radio

"INVESTING
IN AMERICAN RADIO"

Join Tom Buono, Jim Duncan,

N

\.

and our panel of experts
for the premier radio seminar in America.

October 13-14, 1988

The Madison Hotel, Washington, D.C.
Call BIA Subscriber/ Enrollment Services Toll-free
1-800-323-1781 (in Virginia, call collect (703) 478-5880)

14 m RaR October 7, 1988
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problems rather than simply call-
ing attention to the problems them-
selves?

s

Dealing With
Interruptions

anagers are often inter-
rupted numerous times
during the workday, for a

variety of reasons. This can inter-
fere with a person’s ability to con-
centrate and complete even a sin-
gle project, especially one that is
demanding and unenjoyable.

If you find it difficult to stay on
track for more than five minutes at
a time, the Lake Forest, IL-based
ExecuTime newsletter offers the
following suggestion. When you
have to stop in the middle of a pro-
ject — especially for a long period
of time — try and do so during an
enjoyable part of the project. (You
should also write yourself a note to
remind you where you stopped.)

When you resume the work,
you’ll know exactly where to start.
This will help relieve some of the
anxiety, and you won’t dread — or
hesitate — getting back to the pro-
ject.

® Week Of October 10 —
World Series begins. National
League park.

® October 10 — CMA Awards.
Opryland Hotel. Nashville, TN.

® October 11 — BMI Country
Awards. Tennessee Performing
Arts Center. Nashville, TN.

® October 11-16 — National
Black Media Coalition 15th An-
niversary Conference. Adam'’s
Mark Hotel. Houston, TX.

® October 12 — ASCAP Coun-
try Awards. Opryland Hotel.
Nashville, TN.

® October 26 — Kagan Semi-
nar: Radio Station Acquisitions.
New York Helmsley Hotel. New
York, NY.

® October 27-30 — Eighth An-
nual CMJ Music Marathon Con-
vention. Vista Hotel. New York,
NY.

® November 10-12 — 19th An-
nual Loyola Radio Conference.
Holiday Inn Mart Plaza. Chica-
go, IL.

® November 11-13 — Young
Black Programmers Coalition
Annual Meeting. Houston, TX.

WWW americanradiohistorv.com

T
ToDit

B

S

 ; MR R RT W
g T
i e AN o e &=

October ’88

Each month R&R surveys leading talk radio stations
from across the nation to determine the ten topics that have
generated the greatest amount of listener phone responses
over the past four weeks.

1) Olympics

2) AIDS

3) Hurricane Gilbert

4) Mike Tyson

5) Presidential Debate

6) Drugs

7) ‘‘Rapture’’: Nostradamus’s Prediction That The

World Would End In September 1988

8) How We Select & Discipline Judges

9) Alleged Anti-Semitism In Bush Campaign
10) Fetal Tissue Used In Scientific Research

The Summer Olympics raced to the top of this month’s chart. While
several ongoing issues (AIDS, drugs, the US presidential race) made re-
peat appearances, the month's most unusual entry (#7) obviously did not
occur, as 16th century astrologer Nostradamus's prediction missed the
mark a bit. Meanwhile, heavyweight champ Mike Tyson'’s predilection for
late-night shopping set the majority of tongues wagging at the nation’s
back fence that is Talk radio.

Reporting stations: KCBS/San Francisco, Andrew Finlayson; WMCA/New York, Charlie
Alzamora, KLIF/Dallas, Dan Bennett; WABC/New York, John Mainelli; WMAQ/Chicago, Scott
Herman, WXYT/Detroit, Marty Raab; KMOX/St. Louis, Bob Osborne; WTAE/Pittsburgh, Tom
Clendening; KIRO/Seattle, Andy Ludium. KIEV/Los Angeles, Dick Sinclair; KABC/Los Angeles,
Bernard Pendergrass; KING/Seattle, Brian Jennings.

KXL/Portland, OR; WBZ/Boston ; and WRKO/Boston did not report this month.

Fad S
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The Business Of Minding
Your Own Business

Managers Should Avoid Social Issues At Work

ind your own business. it comes to getting involved with

Mlt’s good advice — even the non-business activities of
when you're a manager

and other people’s business is part

of your own. According to Intel

Corp. President/CEO Andrew

Grove, office managers have to
know where to draw the line when

® November 30 - December 3
— RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV.
® January 28 - February 1,
1989 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
Washington, DC.

® February 2-5, 1989 — RAB
Managing Sales Conference.
Loews Anatole Hotel. Dallas,
TX.

® February 8-12, 1989 — Inter-
national Radio & Television So-
ciety Faculty/Industry Seminar.
Roosevelt Hotel. New York,
NY.

® February 22, 1989 — Nation-
al Association Of Recording
Arts & Sciences 31st Annual
Grammy Awards. Shrine Audi-
torium. Los Angeles, CA.

® March 1-4, 1989 — 20th An-
nual Country Radio Seminar.
Sponsored by Country Radio
Broadcasters. Opryland. Nash-
ville, TN.

® March 3-7, 1989 — National
Association Of Recording Mer-
chandisers 31st Annual Con-
vention. New Orleans Marriott.
New Orleans, LA.

employees. If you cross the line by
crusading for a social cause, you
weaken the power and influence
that your managerial position com-
mands.

When an issue under social de-
bate overlaps office policy, it's
easy to get dragged into the discus-
sion. Managers often find them-
selves caught in a crossfire of dif-
fering interests when it comes to
such issues as smoking in the work-
place, voyeurism in the building’s
stairwells, or the company’s posi-
tion on a sensitive political issue.

On The Job
Vs. Off The Job

Since part of his managerial duty
is to look after employee interests
while on the job, he has to act when
sexual harassment or unauthorized
smoking incidents arise. However,
a manager must also remember
that as an agent of the company
he is charged with looking out for
corporate interests as well.

For example, regardless of a
manager’s personal feelings about
smoking, he has to enforce the
company’s policy on the subject.
While providing for the smoker and
non-smoker in the workplace, a
manager should keep his personal
feelings on employees who smoke
in the parking lot or at the local
watering-hole to himself.

Managers who keep out of social
quagmires — except to state or en-
force company policy — will main-
tain the respect of underlings and
higher-ups alike.

B R 8
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WHAT DOES [T TAKE TO WIN YOUR LOVE?
PRIORITY RECORDS IS THE ANSWER

With The Hit Bound Single
Performed By The (riginal Califonia Raisins

WHAT DOES IT TAKE (TO WIN YOUR LOVE)

g Featurmg Vocals By Buddy Mlles
Produced By Ross Vannelli

From The Authentic New Album “Sweet, Delicious, & Marvelous”
(The Follow-Up To Their Multi-Platinum Debut Album
“The California Raisins” Sing The Hit Songs”)

LET THE ORIGINAL CALIFORNIA RAISINS

DANCE INTO YOUR HEARTS WITH

“WHAT DOES IT TAKE (TO WIN YOUR LOVE)”
Available Only On Priority Records

(800) 235-2300 PRORTY _1213) 467-0151
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PROBUCED BY: PETE COLLINS
MANAGEMENT: DAVID BALFE
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OVERVIEW

HOT NEW HOLIDAY SALES IDEAS

Seasonal Selling To Retailers
And Manufacturers

ith the right combination of creative ideas and

proper planning, the fourth quarter presents an

exceptional opportunity not only to tap seasonal
revenue, but also to establish new business relationships
that can be expanded upon in the coming year. This
week’s column offers several seasonal sales ideas to use
with both manufacturers and retailers.

Customized Computer
Shopper

The customized computer shop-
per is an excellent revenue genera-
tor. A computer — set up in a mall
or inside a specific store — is pro-
grammed to offer consumers dif-
ferent shopping options, broken
down by demographics. (The most
popular categories are gifts for
preteens and teenagers.)

The shopper enters a selection
and, via a word processing or desk-
top publishing program, the com-
puter gives the shopper several gift
ideas. It also indicates on which

floor (or in which store) the items
are located.

In some cases, the retailer
charges the manufacturers to be
included on the store list. Also, this
promotion will appeal to the retail-
er who stocks “lifestyle gifts” for
such hard-to-shop-for people as the
businessman, the golfer, the
boater, etc.

Video-Cards
This promotion gives you the op-
portunity to either approach manu-
facturers directly or to generate
revenue through retail. In either

By Chris Beck

case, you’ll be plugging into an in-
credibly hot holiday category —
handheld camcorders.

Invite consumers to bring the
family to the “XYZ Camcorder
Manufacturer’’ display at the
‘“Electronics Retailer” store,
where they can record a free,
60-second video-card. The most
popular “card” is a customized
Christmas message or song that
can then be sent to distant friends
or relatives.

The retailer or manufacturer
provides the demo units and the
blank videocassette tape. To en-
sure sales, provide the manufac-
turer with a viewing area so con-
sumers can immediately see their
video-card.

Video-card/camcorder promo-
tions generate sales for the
manufacturer, and encourage the
consumer to make brand decisions
on the manufacturer’s product

Partake of Jeff Smulyan’s Roast

(WELL DONE)

companying column:

cdmera, and department stores.

stores.

parking cixmpanias.

Target Accounts

his quick reference guide will provide you with some
specific retailfmanufacturer target accounts for each
of the seasonal sslling ideas mentioned in the ac-

e Customized Computer Shopper: General retail, regional shopp-
ing malls, office supply and sporting goods stores.
« Video-Cards: Camcorder manufacturers; electronics, drug,

 Designated Drivers: (On-premise) nightclubs, restaurants, hotels,
ceb companies; (Retaill grocery and convenience stores; (manufac-
turers) tonic water, juicas, soft drinks, beer, wine.

« Guaranteed Buy-Back Programs: Computer, boating equipment,
‘hardware, auto parts and accessories, sporting goods, and gracery

* Holiday Hotline: Major department stores, shopping malls.

* Gift-Wrapped Cars; Valet Parking: Major regional malls, valet

tHE |

| JOHN
BAYLISS

BROADCAST

FOUNDATION

)

]

Radio tycoon, Jeff Smulyan
of Emmis Broadcasting, is
this year’s dis-honoree at
the Third Annual Bay-
liss Media Roast. His
recent appearance as Cos-
mopolitan magazine'’s
Bachelor-of-the-Month
will provide plenty of am-
munition for the roasters
who are prepared to praise
Jeff to the ground!

Over 400 of the industry’s
most active and influential
financiers, brokers and op-
erating executives will be
in attendance for an eve-
ning of fun and fund-rais-
ing. The proceeds go to
advance the education of
outstanding radio broad-
casting students in univer-
sities throughout the
United States.

Join Us For Smulyan Stew!

e Master of Ceremonies:
Jay Thomas,
Air Personality of
KPWR, Los Angeles

e The Plaza Hotel
Fifth Avenue at
59th Street
New York City

e Wednesday,
October 26, 1988

e Cocktails at 6 p.m.
Dinner at 8 p.m.

e Seats $250
Corporate Table
(seats 10) $2500

Invest in Radio’s Future

R.S.V.P. by October 20th
Jim Duncan, Duncan’s
American Radio, Inc.
(317) 254-1356 or

Kit Hunter Franke,

The John Bayliss
Broadcast Foundation

(408) 624-1536

Make checks payable to:
The John Bayliss
Broadcast Foundation
P.O. Box 221070
Carmel, CA 93922

uwwy americanradiohistory. com

through hands-on coaching and The concept provides shoppers

usage.
Designated Drivers

The 1988-89 holiday season will
see more advertising emphasis put
on ‘‘responsible driving” (the
“don’t drink and drive” cam-
paign). You can recruit designated
drivers through retail or on-
premise accounts. With the on-
premise account, have the club’s
staff (and reps from the club’s soft
drink manufacturers) solicit one
member of each party to be the
designated driver.

The person receives an official
designated driver sticker, and is
served soft drinks — preferably at
no charge — until he leaves. This
also works as an incentive, en-
couraging the designated driver to
return to the club. In addition to
producing PSA-style radio spots,
you should print tent cards ex-
plaining the program and distri-
bute them throughout the club.

In order to execute the program
through a retailer, set up an in-
store “‘safe drinking’’ display. This
should not only feature a specific
manufacturer’s products, but also
provide “virgin” drink recipes for
consumers to make using these
products. (Note: Some beer manu-
facturers have separate budgets
for “don’t drink and drive” pro-
grams.)

Guaranteed Buy-Back
Programs

Guaranteed buy-back promo-
tions are perfectly suited for
retailers whose products are often
too specialized for the average con-
sumer (i.e., computers). When
presenting this promo, suggest that
the retailer offer consumers an ins-
tant credit for any unopened prod-
uct returned to the store during a
designated time period.

This promotion has also heen
successful when used by food
stores for candy sales. Stores urge
consumers to stock up on holiday
candy. Any uneaten candy that’s
returned unopened, the store will
then buy back. (There is a catch:
Few people return candy once
they’ve bought it.)

Holiday Hotline

This simple promotion is well-
suited to a variety of categories.

with gift ideas as close as their
telephone — all that’s required is a
telephone line and answering ma-
chine. In the case of a single outlet,
featured products or manufactur-
ers are rotated. In a mall setting,
various stores are showcased and
rotated.

One good feature of a holiday
hotline is that it gives callers last-
minute shopping ideas. In addition,
this promotion can be backed up
with a point-of-purchase shopping
list that’s comprised of all featured
manufacturers and/or stores.

Gift-Wrapped Cars;
Valet Parking

While auto sales traditionally
slack off between Thanksgiving
and the new year, aggressive auto
dealers are always looking for
new ideas to tap the market.
Therefore, you might try to sell a
car dealer on the idea of not only
gift-wrapping — with a huge red
bow — any auto purchased during
the peak Christmas-buying season,
but also providing storage (park-
ing) for the vehicle between the
time of purchase and Christmas
Eve.

This promotion can be effective-
ly used to entice major regional
malls into buying radio time, or to
secure a disproportionate share
budget. First, get rates from a
local parking company, and build
its rates into the sales campaign.
Then approach the mall rep, and
have him donate a certain number
of parking spaces for valet park-
ing.

The most popular twist to this
promotion: If your car sports a sta-
tion bumper sticker, pull up for
free valet parking.

Chris Bock is President of
Cheis Beck Communications,
a sales consllting fem, § you
have a question you'd like this
column fo addreas, he can be
reached either by fax machns
at {B818) 584-5030, by phone
gt (818) 584-0851, or wiile
him at 22847 Ventura Bhel,,
Sulte #215, Los Anpelas, CA
21364
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RANDY TRAVIS

s ! =2 L4
Entertainer of the Year REBA McENTIRE Entertainer of the Year
Single of the Year, Entertainer of the Year Album of the Year,
“I Told You So” Female Vocalist “If You Ain't Lovin',
Song of the Year, of the Year You Ain't Livin'"
“| Told You So” :

- = g EARL THOMAS CONLEY
' KATHY ATTEA Vocal Event of the Year
Single of the Year,
"Eighteen Wheels
and a Dozen Roses’
Album of the Year,
“Untasted Honey
Female Vocalist
of the Year

.,.'

RODNEY CROWELL ikt
Album of the Year, - d
“Diamonds & Dirt"

- S

"~ FORESTER SISTERS
Vocal Grou_p of the Year

Ty 2 Nominations

DIRT BAND N

Vocal Group of the Year s

®

1989 CMA AWARD NQMINEES
®

)

CONGRATULATIONS TO THE STARS WHO
BRIGHTEN OUR DAYS AND NIGHTS!

AAMERICAN SOCIETY OF COMPOSTEHR

WWW.americanradiohistorv.com

Vocal Event of the Year,

~ GEORGE STRAIT

Male Vocalist of the Year

VERN GOSDIN
Album of the Year,
"Chiseled in Stone”

Male Vocalist of the Year

S

" THE O'KANES

A

THE RODEO

HIGHWAY 101
Vocal Group of the Year
Horizon Award

A UTH OR S

RESTLESS HEART
Vocal Group of the Year

Vocal Duo of the Year

SWEETHEARTS OF

Vocal Duo of the Year
Horizon Award

&

BELLAMY BROTHERS
Vocal Duo of the Year

RICKY VAN SHELTON
Single of the Year,
"Somebody Lied”

Male Vocalist of the Year
Horizon Award

FOSTER & LLOYD
Vocal Duo of the Year

JERRY DOUGLAS
Musician of the Year

v

DAVID BRIGGS

'. / \ 9‘
R /‘i\'

L

/
vy s 4

Musician of the Year

P U B L

S HER S
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MEL BLANC’S AUTOBIOGRAPHY

OVERVIEW

o8

The Man Of A Thousand Voices

volved in a near-fatal car acci-

dent on the infamous stretch of
Sunset Boulevard that’s often re-
ferred to as ‘“Dead Man’s Curve.”
The comedian spent three weeks in
a prolonged semicoma that doctors
felt would lead to permanent brain
damage.

No one had any success in rous-
ing him from the unconscious state
until one neurosurgeon had a sud-
den brainstorm. Leaning over the
hospital bed, the doctor asked,
“How are you feeling today, Bugs
Bunny?” From within the mass of
bandages came the faint but un-
mistakable reply, “Eh, just fine,
Doc. How’re you?”’ The doctor then
asked, “And Porky Pig, how are
you feeling?”’ ‘J-uh-ju-uh-just
f-fine, th-th-thanks!”

Of course, those two characters
living inside Blanc — and responsi-
ble for helping to save his life — are
perhaps more famous than the
man himself. If Lon Chaney was
the man of a thousand faces, then
Mel Blanc is the man of a thousand
voices. He not only gave life to

I n early 1961, Mel Blanc was in-

NEW THIS

® SALSA (Cannon)

(Street date: 10/12).
® TOKYO POP (Warner)

such rock standards as the Lovin’ Spoonful’s “Do You Believe In Magic”
and Aretha Franklin's “(You Make Me Feel Like A) Natural Woman."”

(10/12).

g
3
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CURRENT

@ HEARTBREAK HOTEL (RCA)

® COCKTAIL (Elektra)
Singles: KokomoBeach Boys

T

RS RRRE

® COMING TO AMERICA (Atco)

{ Single: Addicted To Youlevert

Other Featured Artists: Cover Girls, Nona Hendryx, System
§ ® MARRIED TO THE MOB (Reprise)

Featured Artists: Sinead O'Connor, Feelles, Debbie Harry
i ® CADDYSHACK I (Columbia)

a Single: Nobody's FoolKenny Loggins

I @ BIG TIME (Island)

§k Featured Artist: Tom Waits

%

& IMAGINE (Capitol)

i? Single: Jealous Guy/John Lennon

F Other Featured Artists: Beatles
1 ® BUSTER (Atlantic)

Singles: Heartbreak HotelDavid Keith
Heartbreak HotelElis Presley
Other Featured Artists: Alice Cooper, Dobie Gray

b
Don’t Worry, Be Happy/Bobby McFerrin (EMI-Manhattan) §
Rave On/John Cougar Mellencamp
Other Featured Artists: Georgla Satellites, Fabulous Thunderbirds,
Ry Cooder

Other Featured Artists: Cheap Trick, Lisa Lisa & Cult Jam w/Full Force

et st et
MY LIFE IN THE

Bugs and Porky, but also Daffy
Duck, Elmer Fudd, Yosemite
Sam, Sylvester & Tweety, Foghorn
Leghorn, Speedy Gonzales, Pepe
Le Pew, Woody Woodpecker,
Barney Rubble, Dino Flintstone,
and even created the ‘“‘m-beep
beep” that’s immediately asso-
ciated with Wile E. Coyote’s nem-
esis, the Roadrunner.

WEEK

Spotlighting the Latin dance style that gives the film its title, this musical
drama was choreographed by Kenny Ortega, who created the sexy steps
forPatrick Swayze andJennifer Grey in “Dirty Dancing.” TheMCA sound-
¢ track features performances ranging from Tito Puente to Ben E. King to
Laura Branigan. This is the initial release from the new Cannon video com-
pany, which is being distributed exclusively by Warner Home Video.

Carrie Hamilton, famous for being a cast member of the television series
“Fame" as well as being the daughter of Carol Burnett, made her feature
film debut in this tuff 'n’ tender tale of a New York City punk rocker who
moves to Tokyo to achieve stardom. While there, she discovers quirky
Japanese culture, falls in love (with real-life Oriental rock star Y utaka
Tadokoro), and fulfills her dreams of hitting the big time. No soundtrack LP
é was released, although the film features Hamilton and her band covering

Lol mrns s o R R e

UPCOMING

Single: A Groovy Kind Of Love/Phil Collins
Other Featured Artists: Four Tops, Hollies, Dusty Springfield k

® THE COURIER (Virgin)

Featured Artists: U2, Declan McManus, Hothouse Flowers

Radio Beginnings

But beyond those classic Warner
Bros. and Hanna-Barbera cartoons
with which he’ll forever be asso-
ciated, Blanc was also one of the
most famous voices that came out
of that little box during the “golden
age” of radio, working on shows
with such great artists as Al
Jolson, Abbott & Costello, and
especially Jack Benny, who took
Blanc with him when he moved to
television in the early '50s. A vocal
jack-of-all-trades, Blanc later even
had two hit novelty records featur-
ing his Woody Woodpecker and
Tweety Pie characters that sold
several million copies. In later
years, he and his son formed Mel
Blanc Associates, an ad agency re-
sponsible for among the first com-
ical commercials on radio.

All of this and more is captured
in Blanc’s wonderful new autobiog-
raphy, “That’s Not All Folks! My
Life In The Golden Age Of Car-
toons And Radio” (Warner Books;
$17.95, hardcover). Co-written by
Philip Bashe, the book is chockful
of remembrances, colorful anec-
dotes, and profiles of legendary
personalities, ranging from Grou-
cho Marx and Buster Keaton to
Marilyn Monroe and Lucille Ball.
The book’s style is conversational
in tone and reads much like the
memoirs of a kindly uncle. Just
what you'd expect from a man
who's brought so many years of
happiness and pleasure to the kids
in all of us.

WEEKEND BOX OFFICE
SEPTEMBER 30-OCTOBER 2

1 Gorillas In $3.4
The Mist (Universal)

e ——

2 Heartbreak Hotel $2.06
(Buena Vista) *
3 AFish Called $2.05
! Wanda (MGM/UA)
i 4 Dead Ringers $2.03
(20th Century Fox)
. 5DieHard $2.01
(20th Century Fox)
6 Crossing Delancey $1.8
(WVamer Brothers)
7 Elvira: Mistress $1.6

5

Of The Dark (New World) *

: 8 Cocktail $1.544
1 (Buena Vista)
9 Who Framed $1.543

FRoger Rabbit (Buena Vista)
10 Young Guns $1.2
(20th Century Fox)
* First week in release
All figures in millions
Source: Exhibitor Relations Co.
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COMING ATTRACTIONS:
" This week's openers include
“Imagine,” an authorized docu-
mentary of the late John Len-
. non’'s life. Along with a vast
. amount of rare material — re-
. portedly half the footage con-

tained in the film has never been

seen in the US — this all too
- real-to-reel experience features

a Capitol soundtrack that
? ranges from the Liverpool lad's
lj salad days as a member of the
e

Beatles to his solo career.
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TOP TEN SHOWS
SEPTEMBER 26-OCTOBER 2

1 XXIV Summer Olympics
{Monday)
2 XXIV Summer Olympics

é (Tuesday)

3 XXIV Summer Olympics
(Thursday)

4 60 Minutes

5 XXIV Summer Olympics
(Wednesday)

6 CBS Sunday Night Movie
(“Cocoon”)

7 ABC Sunday Night Movie
(“Liberace”)

8 Murder, She Wrote

9 XXIV Summer Olympics
(Friday)

10 XXIV Summer Olympics
(Saturday)
Source: Nislsen Media Research

Al show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check kstings for showings in the
Mountain Time Zone. All listings subject to
change.

o KEEF PLAYS FOR HIM-
SELF: Former Rolling Stones
guitarslinger/tunesmith Keith
Richards performs songs from
his just-released “Talk Is
Cheap” solo album in musical
support of “Saturday Night
Live” 's 14th season premiere.
(NBC, Saturday 10/8,
11:30pm)

¢ PICKIN’, GRINNIN’ &
AWARDIN’: Country music lum-
inaries gather on the stage of
Nashville's Grand Ole Opry to
pass out the “22nd Annual
Country Music Association”
awards. Dolly Parton will host
the two-hour show, with sched-
uled guest performances from

Zaa

JOHNNY, WE HARDLY KNEW
YE — Mr. Ono shows he never
forgot how to rock.

S

SRR

e

HEART OF STONES — Ladias-  ©
andgentiemen, Mister Keith
Richards.

Hank Williams Jr., K.D. Lamg,
and the Charlie Daniels Band
to name jes’ a few. (CBS, Mon-
day 10/10, 9pm)

e WHAT FRIENDS ARE
FOUR: Dionne Warwick is aid-
ed by such special friends as
Stevie Wonder, Elton John,
and Gladys Knight on the
“That's What Friends Are For:
AIDS Concert '88" Showtime
special taped in June at Wash-
ington, DC's Kennedy Center.
The four will perform the song
that gives the program its title,
naturally, with Expose, Barry
Manilow, Luther Vandross,
and others scheduled as well.
(Showtime, Saturday, 1C/8,
10pm)

e ONO NOT MY BABY: This
month's ‘‘Cinemax Vintage
Performances” special docu-
ments John Lennon'’s first pub-
lic appearance with the Plastic
Ono Band. Lending audio-visual
support to this hourlong perfor-
mance filmed at the 1969
Toronto Rock 'N' Roll Revival
are Eric Clapton, Klaus Vcor-
man, Yoko, and future-Yes man
Alan White. (Cinemax, Sunday
10/9, 11:30pm)

* RESTLESS SLEEPERS:
Joining the late-hour “Sunday
Night” jam session are '50s
R&B sing-sation Ruth Brown,
jazzman pianist George Duke,
and N'Awlins keyboard wizard
lvan Neville. (NBC, Monday
10/10, 12:15am)

e JOHNNY'S COUCH: Mak-
ing impressions on "“The To-
night Show Starring Johnny &
Carson’ ’'s couch are Ray
Charles (Wednesday, 10/12) ]
and Jimmy Buffett (Thursday, .
10/13). (NBC, 11:30pm)

e —

O,

NATIONAL
BROADCAST|NG

Portiand

[
previynt
50 0

Seattie
Sacramento

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400

L Dennis Mitchell

Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen
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ADS ON VIDEOTAPES ARE #1

Most-Annoying Forms Of
“Unconventional” Advertising

ou’ve got your popcorn,

you're in your seat, and

you’re ready to sit back
and enjoy the movie. But what’s
this? An ad for soda pop, followed
by an ad for the major metropoli-
tan newspaper, followed by an ad
for a local jewelry store — the very
things you hoped to escape by turn-
ing off the TV and heading for the
confines of a neighborhood
theater!

These movie theater ads are only
slightly less offensive than ads at
the beginning or end of rented
video movies, according to a recent

Born To:

WODS/Boston GM John
Gehron, wife Patty, daughter
Megan Marie, July 10.

KTXY/Jefterson City, MO
Asst. PD/morning personality
Gary Spice, wife Wendy,
daughter Ashley Amanda, Sep-
tember 15.

WODS/Boston AE Rem My-
ers, wife Susan, son Rem I,
September 15.

KQDY (KQ92)/Bismarck, ND
morning personality Darryll
Henderson, wife Carol, son
Kelvin Bruce, September 22

KKOW-FM/Pittsburg, KS MD
Mark David, wife Ruth, daugh-
ter Valerie, September 22

WAEB-FM/Allentown, PA PD
Jefferson Ward, wife Carol,
son Justin Patrick, September
26
Marriages:

KCCY/Pueblo, CO MD Kevin
Hayes to Terry Irsick, Septem-
ber 24

WKFR/Battle Creek, Ml eve-

ning personality Jerry Balletta
to Nancy Christiansen, Septem
i ber24.
] WKQZ/Saglnaw, Ml MD Tim
#  Brando to Kelly Schmidt, Sep-
#  tember 30
t::

S

]
=
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%
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Hanna-Barbera

survey conducted by the NYC-
based Roper Organization. In poll-
ing Americans’ responses to nine
“unconventional” ad formats, the
survey found that 39% of US found
ads on rented videotapes annoying,
while 38% objected to ads in movie
theaters.

Why Consumers Object

The third most-annoying form of
ads were those piped into super-
markets and drugstores, which
28% of the respondents found offen-
sive. Probably the chief objection
relating to all three ads has to do
with how difficult they are to avoid,
although — in the case of theaters
and rented videos — consumers
have already spent substantial
sums for these ‘‘carrying vehi-
cles,” and may resent that the
presence of these ads have not
brought down the price of either
product.

Indifference is more or less the
rule when it comes to ads that don’t

hanks to America’s nation-

al obsession with the bubbly

beverage, the Coca-Cola Co.
has decided to go head-to-head with
the office coffee machine and
water cooler.

This month, the company will
unveil its “BreakMate,” a soft-
drink fountain dispenser the size of
a microwave oven, and capable of
supplying three Coca-Cola brands
(“Diet Coke,” “Coke Classic,”” and
“Sprite” ).

The system — reportedly the
most expensive single develop-
ment project in Coke’s history —
will be available in 30 markets be-
fore the end of this year, and in an-
other 70 by 1989.

The company is trying to sell
BreakMate — which has already

impose on consumers’ personal
time. More than half of those polled
don’t care one way or the other
about ads on shopping carts (54%)
or shopping bags (53% ). However,
these high levels of indifference
probably mean low levels of ad ef-
fectiveness.

Most-Effective Ads

When it comes to effective ads,
four formats were deemed “quite
acceptable” by consumers: pos-
ters with health and fitness infor-
mation (57%), in-store videotapes
demonstrating how to use products
(40%), scent strips in magazine
ads (42%), and scent strips in
supermarkets (42% ). Even though
the latter two can impose on the
nose, consumers most often believe
these ads offer information without
being intrusive — and the average
consumer is most concerned about
the “intrusion factor,” desiring to
control the ads they see or hear —
and when.

Music Makes
The Driver

isc jockeys actually
D have maore control over

the traffic out there than
they might think. In fact, there
could conceivably come a day
wheen traffic laws actually dictate
whial kind of music that motor-
ists are permitted to listen to
while behind the wheel.

The reason? A recent survey
of 1080 drivers by Berlin-basad
musicalogizst Helma Delfa
Motte-Haber revealed that”
motorisis listening to folk music
or  “intellectual rock” achually
reeect rore slowty, drivie through
more red Eghts, and miss more
stop signs than those listening
to foreign pop or instrumental
MuUskc, |

Yeah, but how did they react
to Metallica?’

been tested in 12 cities — to office
coffee and water vendors, claiming
it could double their profits.
Employers can either provide the
beverages for free or use an op-
tional coin slot to charge workers.

The recent decline in US coffee

Countertop Cdke Machinés A;rive

consumption coupled with an in-
crease in soft drink sales prompted
Coke to develop the machine,
which is made by the West Ger-
many-based Siemens company,
and is supposedly as easy to use as
a coffee machine.

Most-Common
Health

Problems

f you suffer from sinus prob-

lems, you may take some

small consolation in knowing
that you’re not alone. According to
the latest data from the National
Center for Health Statistics, sinusi-
tis is America’s leading chronic
health problem, with the total num-
ber of sufferers currently reaching
31.2 million.

However, sinus problems could
well drop to third place by the turn
of the century, falling behind the
current number two and number
three chronic conditions — arthri-
tis (30.3 million sufferers) and high
blood pressure (28.6 million). The
reason is that the number of people
aged 45-to64 is expected to in-
crease by 15 million persons by the
year 2000.

The health center reports that
the current incidence rates for
arthritis soar from 52 cases for
every thousand persons aged 18-to-
44 to 279 cases for every thousand
persons aged 45-to-64.

Likewise, high blood pressure
cases increase from 62 cases for
every thousand persons aged 18-to-
24 to 265 cases for every thousand
persons 45-t0-64.

As the current generation of
baby boomers passes into these
older demographics, it’s predicted
that number of people suffering
from arthritis will increase by 3.4
million, and that the number of
people with high blood pressure
will rise by three million.

Ré;wding Is' Our Favorite Pastime

uppose you suddenly were
given four extra hours of leis-
ure time every day to do any-
thing you wanted. Would you
sleep? Exercise? Go to a movie?

Relax?

According to a recent survey
conducted by the NYC-based Ro-
per Organization, reading remains

America’s favorite pastime. Pre-
cisely one-third of those surveyed
said reading would be one of the
two or three things they would do if
they suddenly had more time dur-
ing the day. Socializing with
friends placed second (cited by
26% of those surveyed), followed
by playing sports (21%), and
watching television (12%).

Available Now!

Before writers and publishers
start rejoicing, however, they
should note that other surveys have
found that Americans are doing
less and less reading than ever be-
fore. The reason? Most Americans
feel there just aren’t enough hours
in the day to find time for a good
book, newspaper, or magazine.

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

To order
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NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

{plus tax where applicable) with this ad

send a check made payabie to Interlock Mfg. CorP. to Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068
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How can you prove that
FirstCom’s DATGOLD
is the best oldies library?

Listen to it on the $3,000 DAT player we send you.*
And for a limited time, ask about a special offer to keep the DAT player free.
You've read the ads.
Seen the claims.
Heard the talk.
But what can you really believe about the quality of oldies
libraries? That’s easy - believe your own ears.
We know that once you hear the sound of DATGOLD
Oldies, the questions are answered. Now, here’s
why we're a century ahead of the competition.

DATGOLD MASTERS THE COMPETITION, BECAUSE IT
COMES FROM THE ORIGINAL MASTERS!

Get all 2340 cuts or just enough for
It isn’t simply digital recording that improves the

your format. The choice is yours.

DATGOLD is divided into 4 musical sound, it’s a matter of who’s mastering. You have to
eras: 1954-1963, 1964-1972, 1973- have the masters! Paul Ward, DATGOLD Executive

1980, 1981-1987. So you can select

Producer, has spent years securing the original
exactly the eras that fit your format.

master tapes of thousands of oldies, and has

transferred them direct to digital, with equalization
and phase correction as necessary. The result has to

be heard to be believed!

Get direct digital playback with DAT.
No more dubbing from CD to Cart ~ PROOF POSITIVE! WE'LL SEND YOU A DAT PLAYER AND
with a Radio Systems Sony DAT DEMO TAPE TO PROVE OUR POINT.

machine-based system with perfect If you’re ready to dramatically improve your station’s
cueing, random cut access, EOM

. . music sound, we’ll be happy to provide a no-
tones and machine sequencing.

DATGOLD, the first music library obligation demo and the loan of a DAT player for

’
produced on and for DAT and the first demo purposes. Compare DATGOLD to any oldies
DAT on-air system. library, and you'll hear an incredible difference. And

that’s no distortion.

CALL 800-858-8880
In Texas call collect (214) 934-2222

<IGOLD

LDIES LIBRARVYe

The greatest hits of all time on Digital Audio Tape.

O

FirstCom... First Again.

SONY DAT MACHINE-BASED SYSTEM AVAILABLE THROUGH RADIOSYSTEMS INC./5113 WEST CHESTER PIKE, EDGEMONT, PA 19208/215-356-4700
DATGOLDG® is a servicemark of FirstCom FirstCom/13747 Monfort Drive/Suite 220 /Dallas, Texas 75240
*Offered to authorized station personnel of licensed broadcasting stations in the continental U.S. A Division of Jim Long Compames, Inc.

P
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TECHNOLOGY

CLONE COALITION VS. IBM
Computer Companies Fighting

Piano, Computer Combo Makes
Repeat Performances Possible

boards — pianos equipped with a personal computer that not only

S ome Old World piano makers are offering the newest thing in key-

monitors a pianist’s individual style, but also then has the keys ex-

actly reproduce the performance.

The Vienna, Austria-based Bosendorter’s system, which is distribut-
ed in the US by the Jasper, IN-based Kimball International, uses sen-
sors to electronically register how hard a pianist strikes the keys, how
long he holds the note, and the movements of the pedals.

Once collected, the digitally encoded information can be recorded
onto audio tape or directly onto the computer disc. The system allows
students of music to “see’” precisely what they are doing, while also pro-
viding a new way to study just exactly how some of the world's great

pianists actually play their music.

The computer-enhanced piano is currently available in three models.
Price: $75,000 to $100,000. For more info, call the US distributor at

1-800-482-1616.

GET THE MESSAGE

Over Future PC Design

set standards in personal com-

puters away from Interna-
tiona! Business Machines Corp.
(IBM), nine so-called “clone’”” com-
panies recently announced they
would take PC technology in a new
direction — different from the one
selected by IBM.

The decison, which is sure to con-
fuse consumers, not only means
that new IBM products will no
long=r be compatible with the rest
of the industry, but also marks the
first time IBM’s lead has not been
followed since “Big Blue” original-
ly began marketing PCs back in
1981.

According to recent Wall Street
Journal reports, the philosophical
difference revolves around an elec-
troric conduit that moves data
from one part of the PC to another.
The coalition of competitors is
backing a different conduit than
the one IBM recently adopted for
use in its “PS/2” personal com-
puter family and, consequently,
heralded as the new direction PCs
must take.

$40 Billion Market
In taking on IBM, the “rebel” PC
cornpanies are gambling with high
stakes. Within the $40 billion-a-year
industry, IBM is still tops. Combin-

In a bid to wrest the power to

Voice-Mail:Billion-Dollar Market By '92

nanswered calls and miss-

l | ed messages are a step

closer to becoming things

of the past, as an increasing num-

ber of US offices are hooking into
voice message systems.

More sophisticated than an an-

swering machine, the voice mes-

sage system offers callers the

choice of either leaving a detailed
message or getting through to
someone else by simply pressing
the appropriate keys on a touch-
tone phone. The equipment can
also double as an information ser-
vice, providing customers with
recorded messages on such topics
as the weather, sports results,

»

REM

%1000

AGIOIga g e

TAKE IT TO THE REDLINE

Test drive a distribution system that
takes the toughest terrestrial abuse
and still delivers broadcast quality
audio into 2 meter antennas. It’s hot!

p DD
TWORK
RVICES

Call

1-800-331-4806

stock prices, station playlists, cur-
rent or upcoming promotions, etc.

While some of the systems can
cost as much as $600,000 each,
“stripped-down” models can be
purchased from between $14,000
and $38,000. In all, sales of the voice
message systems currently ac-
count for a $500 million market —
$308 million in the US alone. Ac-
cording to Dataquest Inc., world-
wide sales should reach the billion
dcllar mark by 1992 — a goal that
looks somewhat closer now that the
federal government has given its
approval for regional “Baby Bells”
to offer voice-mail services to
phone customers.

Four Telephones Of The Future — Today!

hen Alexander Graham
Bell first devised his
newfangled conversation

contraption, he probably never
even imagined overseas phone
calls, let alone some of the
futuristic telephones that are
available today.

Some of these latest models in-
clude:

e A ‘““voice recognition” phone
from Southwyestern Bell that
automatically dials a number elec-
tronically when you recite it or
simply say “mother,” ‘police,”
“ambulance,” or the name of a
friend. The $450 unit can store 63

wwWwW.americanradiohistorv.com

ed, however, the “Gang Of Nine”
— Compag Computer Corp., AST
Research Inc., Hewlett-Packard
Co., Tandy Corp., Wyse Technolo-
gy, Epson America Inc.,, NEC
Corp., Ing C. Olivetti & Co., and
Zenith Data Systems Corp. — out-
sell Big Blue by a ratio of 1.5 to 1,
according to Gartner Group esti-
mates.

Part of the gang's gamble in-
volved waiting to see how IBM’s
freshly-gutted PS/2 would fare on
the market prior to announcing
that they’d be backing a different
technology. The coalition claims
that sales show IBM to be moving
out of the computer mainstream.

BE Debuts Modular Console

(IBM counters by saying it will
have shipped more than three mil-
lion of the new PCs by the end of
September.) At any rate, the deci-
sion to play a waiting game means
the rebels won’t have PCs that use
their new technology into con-
sumers’ hands before late 1989.
Incidentally, Apple Computer
Inc. sat conspicuously on the
sidelines of the recent PC fracas.
By marketing itself as a stable
alternative to the IBM-clone confu-
sion, the industry’s second-largest
manufacturer — and the only ma-
jor PC maker not to clone IBM —
stands to see its current 10% share
of the worldwide market increase.

program a series of events and then activate them with a single

F eaturing an automatic source sequencer that allows an cperator to

switch, the “Mix Trak 90" marks the Quincy,lL-based 3roadcast
Electronics Inc. company's first entry into the modular, on-zir console

market.

The unit is available In either a 12 or an 18-channel version and offers
14 auxiiary modules. .Additional features include comglete VCA
audio control, linear-faders, and hall effect switching. For more information,

call the company at (217) 224-9600.

numbers, utilizing as many as 32
digits for overseas calls.

e The “WalkMate” from GTE
has no connecting cord between the
standard lightweight handpiece
and the dial unit. It isn’t a cordless
unit, and you can’t dial from the
handset — but an “on/off”’ switch
and ringer allows you to carry the
handpiece through the house to
answer incoming calls. Price: $140.

 Panasonic’s new $117 two-line
model will automatically redial a
busy number up to 15 times or until
the party answers and you hear
them on the loudspeaker.

S g 7 o

%

¢ The two-line “Smartset Plus”
from the Shelton, CT-based TIE
Communications company allows
the user to automatically forward
calls by enabling you to program
the number where you can be
reached prior to your leaving the
premises. When sameone phones
your number, it automatically
transfers to the programmed num-
ber. The $150 unit also sports a
speakerphone that permits eaves-
dropping in any room with an ex-
tension, which makes it ideal for
such duties as listening in on a
baby.
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’Cane Fans O’ Kings, Kings Fans O 'Cane

Big 12-Inch Mixer

When Geffen recording artists Aerosmith recently played a
homecoming show at the Boston Centrum, lead vocalist Steven Tyler
(r) donned his sartorial finest to congratulate mixmaster John Luongo
for his hands-on work on the both the 7" and 12" versions of “Dude
(Looks Like A Lady)” and “Ragdoll.”

It's a mutual admiration society! Enigma recording artists Hurricane are such L.A. Kings fanatics — and
vice versa, although one suspects there's more vice than versa at work here — that they jumped at the
invite to attend a recent Kings' practice. Pictured swapping sticks for axes are (I-r) Hurricane's Tony
Cavazo, L.A. Kings Steve Duchesne and Luc Robitaille, and 'Caneman Robert Sarzo.

. Rundgren Completes Pursuit Of Happiness

Kids, don't try thls at home. Caught copping a couple o’ quick puffs
during a break in the filming of “Duets,” a long-form video recreating
performances from MCA recording artist Rob Wasserman'’s recent
LP of the same title, are (i-r} Sire recording artist Lou Reed, Wasser-
man, and Elektra recording artist Ruben Blades.

Now it can be told. The Pursuit Of Happiness has been found, signed to Chrysalis Records, and Todd
Rundgren has produced a first album (*'Love Junk”), scheduled for a late October release. Capturedin a
field outside Rundgren’s Bearsville, NY studio are (I-r) group’s manager Jeff Rogers, POH members
Leslie Stanwyck and David Gilby, Rundgren, POH’s Johnny Sinclair and Kris Abbot, Chrysalis VP Kate
Hyman, and group's Moe Berg.

Evéryday Thiey Lived The Books
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Samt Lonis, Missvirt

Talk about your supreme temptations, we can only wish to have overheard what former Supremes
member-and author of the best-selling autobio “Dreamgirl”-Mary Wilson (second from left) is telling
Temptations member and group autobiographer Otis Williams (second from right) when the latter
presented her with the first autographed copy of “Temptations,” Williams's version of the Motown re-
cording group’s story. Registering various expressions of disbelief are (I-r) Temptations members Ron
Tyson, Dennis Edwards and Richard Street.

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.
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FLIGHT
GELEBRATION

Get your listeners into the clouds!

Celebrate the flight of The Explorer — the first hot air balloon to
fly around the world! Julian Nott, pilot, takes off from America
on November 15. He’s powered by Shaklee Nutrition Products.

wememesn YOUr Listeners Can: s

e Talk to Julian Nott live on-air!
¢ Win sweatshirts commemorating the flight of The Explorer

e Win Shaklee Gift Packs '
e Win a grand prize hot air balloon trip over your city!

Now available Dallas Nassau/Suffolk

on an exclusive Denver New York

basis in these Des Moines Philadelphia

markets: Detroit Riverside/
Flint San Bernardino

Abilene Los Angeles San Francisco

Anaheim Miami Seattle

Boston Milwaukee St. Louis

Chicago Minneapolis Washington, DC

Call the High-Flying Mary Fisher at R&R Marketing
213/553-4330
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Crowded House At The Whisky

Backstage after Crowded House's show at Los Angeles’s Whisky A Go Go are (I-r) the group’s Paul Hester,
booking agent John Marx, Crowded House’s Nick Seymour, Capitol VP/Product & Artist Development 8Bill
Burks, the group’s Neil Finn, Capltol VP/A&R Tom Whalley, and Capitol President David Berman.

Williams Receives Double-Platinum Plaque

Hank Williams Jr. received a double-platinum plaque for his “Greatest Hits Volume I” album at the WEA Na-
tional Sales Meeting in New Orleans. Pictured at the presentation are (I-r) WEA Exec. VPs/Marketing
Development Russ Bach and George Rossi, Willlams, WB Sr. VP/Nashville Marketing Vic Faraci, WEA
President Henry Droz, WEA Sr. VP/Sales Fran Aliberte, and WEA VP/Administration Stan Harris.

Anthrax.Racks Up Gold

WXKS add KYNO 37-31 Plus ...
KRBE add KWNZ deb 37  CKOI
KROY add aQv103 21-19  PRO-FM
KWOD deb 34 WBNQ add Y95
WCGQ add KTRS 30-25 KITY
WZYP deb 40 KMOK deb 37 FM102
KSAQ add SLY96 add KUBE
KMGX deb 35 Y97 add

THE NEW SINGLE
PRODUCED BY GARDNER COLE

7
FROM THE ALBUM s,

Island Records toasted Megaforce/island artists Anthrax for the group’s first gold record, “'m The Man.”

(ﬁlﬁﬁ Shown are (I-r) Megaforce’s Marsha Zazuia, the group’s Frank Bello, Charlie Benante, and Joey Belladon-
¢ V988 Warner Bros. Records fuc W na, Island President Lou Maglia, Anthrax’s Danny Spitz and Scott lan, and Megaforce’s Jon Z.

WWW_americanradiohistorv.com



www.americanradiohistory.com

We're Getting
Involved With
Some Really
Hot Numbers!

Y107

NASHVILLE

ORLANDO

KPLZ 101.5

SEATTLE

With Gasey Kasem

\/
»‘HMIA!W WESTWOOD ONE RADIO NETWORKS

]



www.americanradiohistory.com

28 = RaR October 7, 1988

R T U e R SR

 INTERVIEW

R B O S S Ay

TOP 40 PROGRAMMING LEGEND

Drake: ‘CHR Is Very Healthy’

ne of modern broad-

casting’'s true pio-

neers, Bill Drake has
been “out of the business”
since the sale of Drake-Chen-
ault five years ago. He began
his broadcasting career at age
16 at WMGR/Bainbridge, GA,
and started at WAKE/Atlanta in
1959 at age 19.

He went on to program KYA/San
Francisco, KYNO/Fresno, and KGB/
San Diego. From 1965-69 he con-
sulted the RKO stations, most notably
the chain's WRKO/Boston, KHJ/Los
Angeles, KFRC/San Francisco, and
WOR-FM/New York, and founded con-
sulting/syndication firm Drake-Chenault
with partner Geng Chenault.

Though his impending return to radio
made him somewhat reluctant to share
specific thoughts on his study of
today's CHR, Drake did cover several
issues with R&R’'s Lon Helton, in-
cluding back-announcing and picking
the hits — then and now. And he is-
sued an invitation for “old friends and
new talent available soon” to write him
at 4425 Thomas Dr., Penthouse #5,
Panama Beach City, FL 32407.

R&R: What have you been doing
since selling Drake-Chenault five
years ago?

BD: Setting up a place here in
Panama Beach City, FL and get-
ting out on the boat and clearing
my head. I've also had the chance
to look at radio from the other side
— radio’s one thing you never get
away from. During the past six
months I’'ve been doing an evalua-
tion of CHR stations.

R&R: What have you found?

BD: That CHR is very healthy. It
holds three of the top eight spots in
New York and the top two in L.A.
That doesn’t happen often; even
years ago it didn’t happen. What it
means is that the people at those
stations are all doing a good job of
programming CHR radio.

R&R: If you programmed today,
what kind of station would you
have?

BD: A very successful one.

Seriously, I intend to do that
within the next six months. I'm go-
ing to look for two stations in good
markets, with good facilities, with
an operation that has the backing.
Then I'm going to go around and
pick the best and brightest of the
up-and-comers to make it happen.

R&R: What are your thoughts on
other formats?

BD: It’s very difficult to wrap up
each format in one line. They’re all
viable. Success depends on who's
doing it and how they’re doing it;
how they’re handled, developed,
and fine-tuned. What you’re really
talking about is who’s doing the job
of reaching the largest, widest
possible audience.

R&R: Do you see a ‘“hole’” out
there for the next new format?

Bill Drake

BD: I wouldn’t be thinking of the
“next new format.” I don’t know if
another format is even needed.

I'd spend more time defining,
refining, and doing the basics well.
As far as trying to be a messiah by
playing all polka tunes or any other
kind of music and becoming an
overnight sensation, it’s not going
to happen.

It’s an evolutionary thing. As
things evolve, some maintain as
others slide in and out.

R&R: What’s radio doing better
than it ever has?

BD: There’s more outside mar-
keting and promotion than ever
before. Owners and managers
have realized the necessity of it
and have committed more money
to it than ever.

There are more good people in
the business now than ever before.
And it’s a good thing, because suc-
cess requires more people now
than ever.

T — o

““It’s not enough to just
play 12 in a row. When
it gets to the point
where the station, PD,
or air talent has
nothing more to offer

. .. that’s pretty weak.”’

e e

There are also more people con-
centrating on being innovative —
but it’s still the same old thing.
There are a few people out there
winning by doing logical things and
there’s an incredible percentage of
people who are total followers.
They sit back, wait, and then jump
on things without having the slight-
est idea of what it is they’re doing
to start with. These are profes-
sional people who are getting paid
because they’re supposed to know
what they’re doing. Yet the extent
of their capabilities is sitting back
and waiting to scc what someone
else comes up with to win.

R&R: What isn’t radio doing as
well as it used to?

BD: In far too many stations
there’s a total lack of enthusiasm
and involvement, especially with
regard to the music. There are too
many people on the air who sound
totally detached — like they don’t
even hear the music they’re play-
ing, much less care anything about
it.

If people aren’t enthusiastic —
both within a station and on the air
— they’re not going to do as well as
they should at anything they do.
The lack of enthusiasm can be con-
tagious. It'll creep from your per-
sonalities right to your audience.

It’s one thing to have a clean,
“more music”’ sound. But when it
becomes totally sterile, you’re in
trouble.

R&R: What do successful sta-
tions have in common?

BD: People who are consumed
by what they’re doing. People who
pay attention to detail, cover all the
bases, stay on top of things at all
times, and pay attention to the
basics. By that I mean doing every-
thing it requires to get your sound
on the air.

In so many cases it’s, “Well, we
did research to see if we need re-
search to find out what to do and
put it on the radio and let it run.”

R&R: What do you think of
research as practiced today?

BD: It can be a very good thing,
but a lot of research is done on
things that are absolutely ridicu-
lous. The biggest problem is the
wasted time, effort, money, and
absurdity of research that is un-
necessary. So much is done on
things common sense should tell
you in the first place, things a ten-
year-old should automatically
know.

Some people spend so much time
doing research they don’t even
know what’s on their radio station.
A lot of research is done out of
insecurity. People like to have it to
blame.

R&R: What do you think of the
RIAA study on back-announcing?

BD: I'm astounded that anybody
would think that particular
research was necessary. Record
companies are damn right; it’s
easy to understand their being
upset about the lack of artist/song
identification.

Nobody should have to be told it’s
unwise for your audience not to
know what the music is. Radio
may say it’s not in the business of
selling records, but it is in the
business of selling music. Stations
must realize that by not selling the
music there will be very little en-
thusiasm or appreciation for it by
the listener, which can translate to
little enthusiasm for the station
playing that music.

Not giving the audience artists
and titles is bad for record com-
panies, bad for the listeners, and
bad for radio stations. That should
be common sense.

R&R: What do you think of 12-in-
a-row?

WwWAWW-americanradiohistons..com

““Nobody should have to be told it’s
unwise for your audience not to know what
the music is. Radio may say it’s not in the
business of selling records, but it is in the
business of selling music.”’

BD: The same thing I thought 25
years ago when we did it on KHJ/
Los Angeles. It’s great when you
can do it with all the other ele-
ments.

But I think there’s a mistake be-
ing made in the way many do it to-
day. It’s not enough to just play 12
in a row. When it gets to the point
where the station, PD, or air talent
has nothing more to offer — where
they think they’ll drive people
away by even saying the call let-
ters, let alone the title and artist —
that’s pretty weak. Again, we'’re
back to sterility.

You can play 26 in a row, but if
the second record is a piece of crap
they’re going to tune your ass out.
The music has to be right. If it isn’t,
it doesn’t matter how you present
or promote it.

““There are too many
people on the air who
sound totally detached
— like they don’t even
hear the music they’re
playing, much less care
anything about it.”’

R&R: Is “pickin’ the hits” any
different today than it was 25 years
ago?

BD: No. It’s always been dif-
ficult — and it always will be.

I was blamed by many for con-
servatism in adding records when I
instituted the tight playlist, but I
believed there was more to the
business than research and mathe-
matics. You have to have a gut
feeling and instinct for things.

Today’s technology — comput-
ers and everything else — should
be utilized to give us access to in-
formation, but it all comes down to
judgment. Frankly, I'd rather use
the computer to give me the availa-
ble choices and use my judgment
rather than rely on the guy who
programmed the computer — be-
cause I'm not sure he knew what
he was doing.

R&R: In virtually every format
today, there’s a “bashing’’ going on
between radio and record compa-
nies. As a programmer, what kind
of relationship did you have with
record companies — and what do
you think the relationship should
be?

BD: This has always been going
on. It isn’t serious. Whether any-
body likes it or not, the two are
basically married. I had good rela-
tionships, but there are always go-
ing to be conflicts. Each side must
treat the other with respect, and
neither should ask the other to do
things detrimental to its business.

R&R: What do you think of the
satellite-distributed formats?

BD: When we started Drake-
Chenault, we wanted to make pro-
gramming available to stations
which was done better than they
could do it. We wanted to give them
things they couldn’t afford to do,
didn’t have access to, or didn’t
have the people to do. The only dif-
ference between what we started
and what satellites are doing is the
way it’s distributed.

R&R: Any prognostications on
radio’s evolution into the 1990s?

BD: Radio’s in no immediate
danger of getting drastically hurt.
It will continue to be a viable entity
because it’s a necessary part of
society and people’s lives. All the
other media are splintered, so on a
relative basis I don’t think it will be
hurt all that much.

There’s not that much difference
in radio now from where it was 20
years ago. People have to volun-
tarily choose to listen to you, so
you’d better put something there
they want. If you put it there,
they’ll find it.

The music and voices are dif-
ferent, but it’s all basically the
same simple process. It’s just a
matter of different shadings for the
time and market.

R&R: Do we overcomplicate
things?

BD: Oh, God, yes. That’s why
it’s impossible to minutely define
and analyze, or debate this, that,
and the other. There are 100 million
different variables. What people
have to do is use common sense, be
dedicated, be enthusiastic, gather
up other people who feel the same
way, and go at it.

When a station gets complicated
it’s because it made things that
way itself. When you overcompli-
cate things, you start spending
time on irrelevant stuff when you
should be taking care of the impor-
tant things.

R&R: What do you see as your
greatest contribution to radio?

BD: Most people say it was tak-
ing myself off the air.

One of the most important was
changing the commercial policy on
music radio. Instituting limited
commercial loads was radical in a
time when most managers felt if
you could sell it, you jamnmed it on.
We first cut the spot loads at
KYNO/Fresno and KGB/San
Diego in ’62. Succeeding there, it
was instituted by the RKO chain,
which I was consulting. It went na-
tionwide from there, as owners and
managers realized the value and
necessity of it.

R&R: Is there anything, in
retrospect, you wish you hadn’t
done?

BD: There are some things that
might have turned out better, but
everything is part of a career, part
of the business. Everything cannot
be perfect all of the time, but those
are the things you learn from. How
the hell can I have any complaints?
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Gentlemen Start Your Engines

AP Network News Affiliates have
a front row seat for the most exciting
race this year. With ‘Election Watch’
and our new second channel for spe-
cial event programming, ‘AP Hotline;
stations will enjoy start to finish cover-
age of the Bush/Dukakis presidential
campaign. From the conventions
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untﬂ the last vote s in, AP is the place To keep up with all the excite-

to be as this contest revs up. ment of the 1988 elections call Rosie
AP Network News affiliates Oakley at800-821-4747. But hurry—

receive this special programming  the race for the White House has

free. And because AP is commercial-  already started.

free stations have complete Associated Press

controlover their acverti AP Broadcast Services

ing inventory and sales.
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NEWSBREAKERS

WBBF Ends Oldies
For Country Format

WBBF/Rochester has dropped
Oldies after three years to join FM
sister WBEE as a Country outlet.
WBBF & WBEE OM Bob Barnett
will continue to program the AM,
which will remain separate from
the FM. Tony Kidd is WBEE’s PD.

Explaining the change, WBBF &
WBEE President/GM Carolyn
Bamaby-Merz told R&R, “We've
seen first-hand what a great mar-
ket Rochester is for Country. Doing

Ex-Crusader
Henderson Forms
Angel City Label

Veteran trombonist, ex-Cru-
sader, and record producer Wayne
Henderson has launched the inde-
pendently-distributed Angel City
Records, whose first release will
feature Alfonz Jones’s version of
Bill Withers’s “Ain’t No Sunshine.”

Said Henderson, ‘“My dream has
always been to start a company
like Motown, Stax, or Philadelphia
International featuring black mu-
sic that can cross over into the pop
mainstream. I've always felt new
music starts with new people. I
know there’s room for a serious,
sophisticated black-run record
company with music and artists
that are universal.”

During his 30 years in the music
industry Henderson co-founded the
Crusaders, co-produced Hugh Mas-
ekela’s “Grazing In The Grass,”
and is widely credited for finding
and producing such acts as Hiro-
shima, Ronnie Laws, and Rebbie
Jackson.

Other artists signed to Angel City
include ex-Raiderette Mona Lina,
Eeros, Spin, and TK. The label will
be handled by independents Land-
mark, California Record Distribu-
tors, Big State, and others.

the format on WBBF gives us the
opportunity to have a broad-based
playlist while also serving some of
the more specialized country
segments in the metro.”

Sports will also play a large role
in the station, as WBBF will con-
tinue to carry Buffalo Bills football,
Rochester Americans hockey, and
Rochester Redwings baseball.

WBBF caused quite a stir by the
way it changed formats. During its
“format de jour week,” the station
did a different format each day for
five days. It began the week as ‘950
Cool,” a Jazz outlet. Tuesday it
was ‘“950 Rock,” a heavy metal
station. Wednesday was “Big Band
Ballroom,” Thursday it was rap as
“Power 95,” and Friday WBBF an-
nounced ‘950 Country” was there
to stay.

WBEE morning man Jim Kelly
has left the station and been replac-
ed by Bill Coffee, a former radio
personality turned stockbroker
who had been out of the business
for a few years.

JONES NAMED PD

KOMA Switches To Oldles

KOMA/Oklahoma City has drop-
ped its Nostalgia format in favor of
Oldies. PD Gary Owen and after-
noon air personality Bob McCart-
ney have exited. Three-year
WNDE/Indianapolis PD Kent
Jones has joined as PD, and KOMA
parttimer Dave Martin succeeds
MecCartney.

Jay Baker, MD at WNDE sister
FM WFBQ, has been appointed
WNDE Program Coordinator. The

KIIS (AM)

Continued from Page 3

Rivers hopes to take KIIS to
above a one share from its present
0.4 rating in the spring ’88 Arbitron.
“(Crosstown AM UC competitor)
KDAY has been able to carve out
the number four position in teens
(and a 17, 12+), which shows
there is listener potential on AM for
this format,” Rivers said. “Surviv-
al on AM will depend upon niche
programming, and KDAY is an ex-
cellent example of that. But we're
not just going for teens; we think
the format can also extend to 18-34
females.”

station will not employ a PD per se.

According to KOMA GM Jane
Bartsch, “‘KOMA has been a sleep-
ing giant with a Big Band format
catering to a loyal but very small
percentage of the Oklahoma City
market. We feel confident that
KOMA'’s brand new but fondly re-
membered oldies playlist will be a
huge hit. Oklahoma City finally has
an Oldies station.”

Jones told R&R, “KOMA was
very big in the '60s as a Top 40 sta-
tion and home to some good air tal-
ent, including (KRLA/Los Angeles
morning man) Charlie Tuna. It
changed to Country, then Big
Band, and now we’ll be doing ’50s
and ’60s oldies.

“The reaction has been very
good,” he added. “The thing I like
here is that the company (Dia-
mond Broadcasting) is dedicated
to making the station a winner.”

Describing KOMA'’s direction,
Jones said, “You can compare
what we're doing to Transtar’s
‘Oldies Channel.” There’s going to
be a ’50s blend, along with the
Beatles, Monkees, and Rolling
Stones from the '60s.”

Cheap Trick’s ‘Luxury’ Hits Platinum

a3

fam
*

Epic artists Cheap Trick are all smiles at a platinum record presentation for their album “Lap Of Luxury.” Preserved for posteri-
ty are (I-r) manager Ken Adamany, the group’s Robin Zander, Epic/Portrait Sr. VP/A&R Don Grierson, Cheap Trick's Tom
Petersson and Rick Neilsen, CBS Records President Tommy Mottola, the group’s Bun E. Carlos, and E/P/A Sr. VP/GM Dave
Glew.

Kent Jones

Prior to his WNDE stint, Jones
spent five years at WTVN/Colum-
bus as Asst. OM.

In the spring '88 Arbitron KOMA
registered a 4 share 12+ to place
11th. KOMA was number seven
among 3564 adults. It was tenth in
Birch’s spring 88 sweep.

Fish

Continued from Page 3
cited his relationship with WMGG
consultant Pollack Media Group as
a primary reason for taking the
new job.

“At one time WIBM was con-
sulted by Pollack, and I've always
gotten along very well with them,”
Fish explained. “I knew they had a
station here with some areas that
needed to be addressed. Philosoph-
ically we’re very close, so it’s not
like the typical PD-consultant ad-
versary relationship you hear so
much about.”

Last spring WMGG had its best
Arbitron in six books, moving
4.6-5.9.

For The Record

The photo in the September 2,
1988 issue of R&R identified as be-
ing Polydor National Singles Direc-
tor/R&B Promotion Luther Terry, in
the story headlined “Polydor Ap-
points National Promo Staff,” was
actually Polydor National Depart-
ment Director/R&B Promotion
Maurice Watkins.

o/

Mutual of Omaha’s

-, Nature Newreak

The Adventure Continues

Join host Jim Fowler cm

A daily. one-minute radio feature
on nature, wildlife and our living planet.

Now in its third year on the air!

Produced by the

National Wildlife Federation

Nation's largest conservation organization T

For more information call
National Wildlife Federation Public Affairs (202)797-6850

7Omaha

Peaple you can count on. .

Presented by

Mutual
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Introducing. ..

" FROM CODY/LEACH BROADCAST ARCHITECTURE

The Morning Show Test is
a revolutionary new diagnostic tool
thatis to morning shows
what auditorium testing
iS to music.

The Morning Show Test
helps your morning talent
identify and control weaknesses
while revealing the vulnerabilities
of your number one competitor.

CODY/LEACH sBroabcasrarcHiTECTURE

103 Carnegie Center
Princeton, New Jersey 08540

609/987-8844
FAX: 609/987-8418
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NEWSBREAKERS

I

Radio

® JUDY COWAN has joined Emmis
Broadcasting in the newly-created po-
sition of Director/National Sales Promo-
tion. She was formerly an AE at
Emmis's WLOL/Minneapolis.

Judy Cowan

® KEVIN METHENY has been appoint-
ed GM at WSOK & WAEV/Savannah,
GA. He joins from a stint as Station
Manager at WFBC-AM & FM/Green-
ville-Spartanburg, SC.

Kevin Metheny

® JON WILSON has been upped to
GM at WBXT/Canton, OH. He most re-
cently served as the station’s interim
GM, and joined from crosstown
WHBC-AM & FM.

@ LORI MOEN has been upped to LSM
at WLOL/Minneapolis. She was former-
ly an AE at the station.

®JOHN LONG has taken on GM
duties at WNOO & WYVY/Chattanoo-
ga, TN. He previously was GM at
WELO & WZLQ/Tupelo, MS.
®MARGIE FITZMAURICE has been
named Director/Affiliate Relations at
DIR Broadcasting. She served as an
Affiliate Relations Representative prior
to the promotion.

® MIKE McCOY has been named OM
at WIRK-AM & FM/West Palm Beach,
succeedingMIKE OAKES, who left the
station two months ago. McCoy was
most recently Asst. PD at KBUC/San
Antonio, which changed formats last
month.

Also at WIRK, interim PD/morning

manJACK ALBERT has been upped to
FM PD, reporting to McCoy.
® MICHAEL HERNANDEZ has replac-
ed MAXX MYRICK as PD at KDKS/
Shreveport, LA. Hernandez joins from
KKDA/Dallas.
®MAGGIE DAY has been appointed
Promotion Director at WNCN/New
York. She previously held a similar
position at crosstown WHN (now
WFAN).
®ERIC SHEPPARD has been named
LSM at WIKS/New Bern, NC. He for-
merly was an AE at WBMW/Washing-
ton.
& CHARMAINE MILLER has been pro-
moted to Regional Sales Manager at
WSKX/Norfolk, VA. Formerly an AE at
the station, she replaces MICHAEL
PLUMSTEAD, who becomes GSM at
WKZL-FM/Winston-Salem, NC.

Sade Receives Crystal Globe

Backstage after her Radio City Music Hall performance Sade was presented
with CBS Records International’s Crystal Globe award, representing sales in ex-
cess of five million units outside an artist’s home country. Flanking her are CBS
Records Interational President Robert Summer (I) and CBS Records Inc. CEQ/

President Walter Yetnikoff.

INGS REPOR
RgDIRECTORY

The Industry’s Best
Ratings & Resource Guide!

The single source for . . .
« Top 100 Market Ratings
o Arbitron & Birch Resufts
« Demographic Comparisons
« Complete Industry Directory

Order your personal
copy of this easy

to use desktop guide.
Call Kelley at
213-553-4330

Paul Russell

Susan Drew

Records

® PAUL RUSSELL, Managing Direc-
tor/CEO of CBS Records UK, has add-
ed Sr. VP duties for CBS Records In-
ternational. He has been with the label
for 15 years.

Concurrently, 12-year label vet JON-
ATHAN MORRISH has been upped to
Director/Corporate Press & Public Rée-
lations at CBS Records UK.
® SUSAN DREW has been appointed
Manager/A&R at Elektra Records. She
formerly held a similar position at Poly-
Gram Records.
® ERIN MORRIS has been promoted
to RCA/Nashville Manager/Product
Management from her position as Man-
ager/Artist Deveiopment-Media. She
will report to Manager/Product Man-
agement PHRAN SCHWARTZ, who
will oversee the department. Morris
joined the company's media depart-
ment three years ago. That department
is now staffed by manager BRENNA
DAVENPORT-LEIGH and assistant
KAKI USSERY.

4

Erin Morris Paula Amato
®PAULA AMATO has advanced to
Associate Director/Media Relations at
Atlantic Records. Formerly a publicist
in the department, Amato has been
with the label for one year.

®DAVID DONNELLY has filled the
newly-created position of Director/Re-
cording at Geffen Records. He joins
the label from a four-year stint as Man-
ager/National Quality Assurance at
Warner Bros. Records.

PROS ON THE
LOOSE

Karanel Ezpeleta — News anchor
WAPI-FM/Birmingham (205) 822-
5466

Steve Goddard — MbDy/afternoons
KKFR/Phoenix {602) 998-9016

Jace Hunter — Asst. PD/MD KHTZ/
Reno (702) 825-2829

Jim Kelly — PD/mornings KATP-AM
& FM/Amarillo (806) 373-8977

LeBaron King — Nights KDIA/San
Francisco (415) 237-5876

Ginger Mackenzie — MD/after-
noons KATP-AM & FM/Amarillo (806)
352-7410

Chris Taylor — PD/MD/afternoons
KIXZ/Amarillo (806) 374-8890

Joe Tobin — Mornings WLAK/Chi-
cago (312) 260-0773

Uncle Tim — Nights WZEW/Mobile
(205) 478-3134

www americanradiohistorv.com

® DOREEN ROSSATO has been nam-
ed Publicist for Warner Bros. Records.
She most recently served as the label’s
National Tour Coordinator & Publicity
Assistant.

M

Lisa Markowitz Brian Bush

® MARY BARNELL has been named a
Sales Representative and BARBARA
WILLIAMSON has been appointed a
Field Marketing Representative for the
Philadelphia regional branch of WEA
Records. Concurrently, LONNIE
PLEASANTS has been upped to Field
Sales Manager at the label’s Los An-
geles regional branch.

Tom Joyner had been waking up
Chicago for years at WVON,
WBMX, and WJPC before heading
to KKDA/Dallas five years ago to-
day. In September 1985 he sign-
ed a Six-year contract to do morn-
ings at KKDA, and a five-year con-
tract for afternoons at WGCI-FM/
Chicago. Joyner is still with both
stations and has added “On The
Move’ host duties to his schedule.

Tom Joyner

® LISA MARKOWITZ has been upped
to Associate Director/Publicity, East
Coast at EPA Records. She formerly
spent two years as the department’s
manager.

Industry

©® BRIAN BUSH has joined EM! Music
Publishing/North America as Sr. VP/
Chief Financial Officer. He most re-
cently served as Finance Direc-
tor/Deputy Managing Director for
London-based Warner Chappell Music.

Also at EMI, ROSS ELLIOT has been
named Professional Manager/North
America. He was VP and co-owner of
the independent management & pub-
lishing firm International Network of
Composers.

CHANGES

Scott Musgrave and Mike Waish
have been named AEs and John Pet-
licka has been named a Client Service
Representative at Arbitron Ratings.

1 YEAR AGO TODAY

®Mike Kakoyiannis named Metropolitan Broadcasting Exec. VP
@ John Brodey appointed VP/AOR at PolyGram

® Tony Novia becomes WHY| (Y100)/Miami VP/Operations

® Ric Lippincott named WLS & WYTZ/Chicago OM, Brian Kelly

becomes WYTZ PD

® #1 CHR: “Lost In Emotion” — Lisa Lisa & Cult Jam (Columbia)
® #1 AC: “Little Lies” — Fleetwood Mac (WB) (3 wks)

® #1 UC: "Bad” — Michael Jackson (Epic)

® #1 Country: “Maybe Your Baby's Got The Blues" — Judds

(RCA/Curb)

® #1 AOR Track: “Brilliant Disguise” — Bruce Springsteen (Columbia)

(2 wks)

® #1 AOR Album: “Tunnel Of Love” — Bruce Springsteen (Columbia)
® #1 Jazz: "‘Standard Time, Vol. 1" — Wynton Marsalis (Columbia)

5 YEARS AGO TODAY

® Bonneville sells Torbet to Selcom

® Howard Rosen named Motown National Promotion Director/Pop
® Greg Peck promoted to Elektra/Asylum VP/Special Markets

® #1 CHR: “Total Eclipse Of The Heart” — Bonnie Tyler (Columbia)

(3 wks)

® #1 AC: “True” — Spandau Ballet (Chrysalis) (3 wks)

@ #1 UC: “Ain’t Nobody” — Rufus & Chaka Khan (WB) (3 wks)

® #1 Country: “Lady Down On Love” — Alabama (RCA)

@ #1 AOR Track: “Love Is A Battlefield” — Pat Benatar (Chrysalis)
® #1 AOR Album: "Synchronicity” — Police (A&M) (17 wks)

® #1 Jazz: “City Kids" — Spyro Gyra (MCA) (8 wks)

10 YEARS AGO TODAY

® Bill Sommers named KLOS/Los Angeles GM

® Bruce Holberg becomes WMMR/Philadelphia GM

® Larkin Arnold appointed Arista Sr. VP

® Guy Zapoleon named KRTH/Los Angeles MD

® #1 CHR: “Kiss You All Over"” — Exile (WB/Curb) (4 wks)

@ #1 AC: ""Reminiscing” — Little River Band (Harvest)

® #1 Country: “Heartbreaker” — Dolly Parton (RCA) (2 wks)
@ #1 AOR Album: “Who Are You" — The Who (MCA) (5 wks)
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First Week Action:
85 CHR REPORTERS
OUT OF THE BOX!

MOST ADDED!

Including:
WZ0U  KDWB
B94 KZZP
KRBE KCPX
B97 KWSS
WGH KPLZ
Q105 KITS
WZPL

wwaLamericanradiohistorv.com

EIJDIE MIJNEY

BREAKER

177 CHR REPORTERS — 71% |
CHR Chart: [0tur » €D

MOST ADDED!

Including:
B94 add WZPL 31-26
KKBQ add WLOL 40-33
B97 add KXYQ deb 29
WNVZ add 26 KROY deb 28
Z95 add WROQ 29-21
92X add WKDD deb 25
B93 add KJ103 32-26
KS104 add WZOK 32-24
WXKS deb 32 KIVA 27-2]
WZOU 31-26 WIKZ 39-28
Q102 34-30 WOMP 36-29
WMMS deb 27 KISR 37-28
WCZY 35-27 SLY96 30-22

# ALBUM BREAKER @)
AOR TRACKS: @)
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NEWS

Stern
Continued from Page 1

Stevens commented, “I don't
think it’s fair to say the station has
failed. I wouldn’t want people to
think the NAC approach is not via-
ble. It is viable, particularly at
night and in some other dayparts. I
think the lesson is that NAC needs
a morning show and the right mix
for middays.

“I don’t believe the format will
be successful if people just sit back
and wait for it to happen. We be-
lieve with the kind of audience
Howard draws in the morning, our
evening NAC programming will
have a 6 share.”

Beware Of NAC

Hucksters

While trying to paint a positive
future for NAC, Stevens cautioned
broadcasters against adopting the
format as a quick fix for ratings
problems unless they are willing to
make a real commitment and “do
something aggressive like we'’re
doing.” He added, ““(NAC)’sbeen a
fad. I think some of the people in-
volved with it are hucksters, quite
honestly. Some people are being
sold a bill of goods.”

Stevens predicted the Stern
show, which is also simulcast on
Infinity’s WYSP/Philadelphia, will
be number one with 2549 men in

the winter ’89 ratings. To take over
that spot Stern will have to oust
Doug “Greaseman” Tracht, who
replaced Stern at WWDC-FM in
1982 and has dominated the male
demos almost since his arrival
Tracht’s morning show, which con-
sists largely of his macho storytell-
ing and racy song parodies, scored
almost a 12 share with men 2549 in
the summer ’88 Arbitron. Unlike
the Stern show, Tracht’s program
includes music.

_ The other stations likely to be af-
fected by Stern’s presence in Wash-
ington are CHR WAVA and Classic
Rock WCXR. WAVA features a
morning zoo anchored by Don Ger-
onimo and Mike O’Meara, while
WCXR airs a music-oriented mor-
ning show hosted by Paul Harris.

“I suspect some of our listeners
will sample Howard’s show be-
cause of his name recognition,”
said WAVA GM Alan Goodman.
“‘But he’s become more controver-
sial since he left Washington, and I
think listeners who tune him in will
eventually return to their normal
listening patterns.”
Stern Out
To ‘Crush’ WWDC-FM
In a Thursday (9/29) press con-

ference that was broadcast live as
part of his show, Stern said his ob-
jective is to “‘crush” WWDC-FM,
Tracht, and GM Goff Lebhar.

Stern’s vendetta against WWDC
stems, he said, from Lebhar’s un-
willingness to pay him a salary
that accurately reflected his suc-
cess during his 18-month stint in
Washington. Stern claims he was
making only $30,000 at the height of
his popularity in the city.

“Five years ago I was thrown
out of (Washington) on my ass by
a guy named Goff Lebhar,” said
Stern. “All I did was go in and ask
for more money. I had an 8 share;
that meant I was the number one
disc jockey in Washington. I vowed
I would return to Washington via
satellite and kick DC101’s ass. And
I mean I am going to kick their
as! "

WWDC-FM has adopted a “no
comment” policy regarding How-
ard Stern.

Stevens said Stern is being paid
approximately $500,000 for the
Washington simulcast. Stern has
separate contracts for his work at
WXRK and WYSP.

Several Washington broadcast-
ers have expressed concern that
Stern’s presence in Washington
may rekindle the always smol-
dering debate over so-called ‘blue
radio,” with possible negative
results for Infinity. Stern’s graphic
sexual language last year prompt-
ed an FCC investigation into
whether his program violated the
agency’s broadcast indecency

experience
Drake-Chenault offers
more services to more
successful broadcasters
than anyone else in the business.

(800) 247-3303

ince the very beginning, Drake-
Chenault has always been known
for one quality above all others:

PROFESSIONALISM. Relying on
professionalism,
Experienced
Professionals

and

roadcast knowledge, an understanding
of competitive markets, dedication to
individual service, and a vision to the
future. . .all sets the Drake-Chenault
professionals apart. Does that make us

the best? You bet it does. Drake-Chenault

is successful radio.

We're Not State of the Art...
We're Creating the Art.

(505) 247-3303

WWW-americanradiehister—eom

rules. That inquiry was dropped
earlier this year.

Blue Radio
In FCC’s Backyard

“It’s one thing for the FCC to be
getting tapes or transcripts of How-
ard from New York, but for (FCC
Commissioner) Jim Quello to ac-
tually hear the show on his radio,
or for the Commissioners to hear
complaints about it every time
they go to a cocktail party, that’s
something entirely different,” said
a Washington GM who asked not to
be identified.

Both Stern and Stevens dismiss
such concerns. “Let me tell you
something,” said Stern. “I’'m going
to be saving the FCC a lot of mon-
ey. They hear my show every day.
They tape it in New York and send
it to Washington. Now I’ll be able to
pipe it right in (to the FCC’s head-
quarters.) The FCC has no prob-
lems with my show or I'd be off the
air. The FCC loves me; they are
my friends.”

FCC Chairman Dennis Patrick
declined to comment on Stern’s
presence in Washington. Commis-
sioner Patricia Diaz Dennis told
R&R that any indecency-related
action against Stern would have to
stem from public complaints
against him.

“We do not have a mandate to
rove among the community and
listen to what we individually may
or may not think is indecent,” said
Dennis. “We have to have com-
plaints filed. We investigate those
complaints and take action. As-
suming that Mr. Stern doesn’t have
any complaints filed against him,
there won’t be any problem.”

Asked if Stern’s regular use of
such terms as ‘“‘dickhead” and
“jackoff”’ violates the FFCC’s inde-
cency guidelines, Dennis said, ‘It
n].ay.”

Urso
Continued from Page 1

Urso said, “Working with Jerry
is one of the most exciting things to
happen to me. His genuine en-
thusiasm and intense knowledge is
amazing, and I'm thrilled to be
around him. It’s also a great feel-
ing to know that all of us at WIG
are involved in an exciting
worldwide contest.”

Urso joined Greenberg when the
latter was named Atco President
early this year, unofficially segue-
ing to the theprunnamed WTG in its
formation stages. He had been Sr.
VP at Elektra for the past six
years. Before that he had been
VP/Promotion at Warner Bros.
since 1973. He began his career in
1971 in Detroit as Promotion Mar-
keting Manager for WB.

Cramer

Continued from Page 3
of the most highly respected pro-
grammers in the industry, and
we're excited about the opportun-
ity to bring him into the ‘mother
church.’ ”

Cramer, who was on his way to
Nashville and unavailable for com-
ment, has been WKY PD the last 18
months. He previously program-
med WDAF/Kansas City and
WMAQ/Chicago.

At WKY, 12-year station vet and
morning man Jack Elliot has been
named acting PD.

NTIA
Continued from Page 1

NTIA says the only content
regulations that should be retained
are those barring obscene or inde-
cent programs, and libel restric-
tions. Federal Trade Commission
and other regulations prohibiting

‘false or deceptive advertising

should also remain.

“There are about five times as
many radio voices as there are
television voices,” says NTIA Ad-
ministrator Al Sikes. “I think it’s
rather fundamental to our First
Amendment notions that the more
voices, the more outlets for differ-
ing opinions, the fewer chances of
abuse. Radio is more likely to be a
target for deregulation.”

No Harm
From Fairness Repeal

The study contends there is no
evidence that repeal of the
Fairness Doctrine — a sore spot
with Congress — has harmed the
public in any way. It calls on law-
makers to reevaluate how the
“public interest” is defined, and
argues that free-market competi-
tion is a “better guardian” of the
public interest than government
regulation.

Laundry List
Of Changes Proposed

Among other key findings of the
report:

e A scarcity of broadcast fre-
quencies — the main rationale for
most government regulation of
broadcasting — no longer exists.

¢ Broadcasting has been a “con-
venient target” for lawmakers and
government bureaucrats who have
subjected the industry to many
“unneccessary’’ regulations.

¢ FCC rules limiting total broad-
cast station ownership ‘‘are
substantially broader than neces-
SaI'y.”

¢ Broadcasters should adopt
“self-regulation,” and the govern-
ment should cooperate by lifting
certain antitrust restrictions.

The report makes a strong pitch
for reform of the license renewal
process, contending that radio li-
censes should be “indeterminate”
and existing licensees with good
track records should be assured of
a “substantial renewal expectan-
cy.” It goes on to say that violators
of the Communications Act should
be allowed to sell their stations,
even though some may feel that er-
rant licensees are profiting from
misconduct. Fines and administra-
tive sanctions — not simply threats
of license loss — should be the
primary enforcement tools used by
the FCC.

NTIA criticizes the government
for regulating hroadeasters but
giving cable and other media a free
ride. “Policymakers must develop
a regulatory framework which
both recognizes new and evolving
marketplace realities and affords
broadcasters a full and fair oppor-
tunity to compete effectively in an
increasingly competitive and
dynamic media environment.”

The report also says telephone
companies should be allowed to
provide expanded information ser-
vices to the public, including
“video dial tone” service that
would allow every home to have a
video terminal for accessing data
and making phone calls.
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“Monster! Could be the biggest all time Palmer
record. Already Top 20 requests! Top ten
call out. Immaculate demographic spread.
Top 20—18 to 24 female * Top 20—25 + female
Number 6 in 25 + men * Top 20—18 to 24 men
A very valuable record for your radio station.”
Buzz Bennett/PD. Y95—Dallas

“The hottest record I've heard in a long time
and our listeners love it. Don’t be late—
jump on it Early In The Morning.”

Chuck Beck/PD. WDFX

f i y. St
j | l i
- : ARLY IN THE MORNING.”
(‘ "' s The irresistible follow up.
e From the album
A HEAVY NOVA.
U.S. TOUR CONTINUES.

. . ‘.- .
THE EMI COMMITMENT. Produced by Robert Palmer fo- Remlap Co., Inc.

v 5 2

et Management L.
i ;. :::__III). = ‘

1988 EMI.USA Records, a divison of Capiiol Recards, Inc

www._americanradiohistorv.com
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RATINGS

SUMMER ‘88 RESULTS

New York

Atthough the three top CHRs
took advantage of a long hot sum-
mer and did well (WHTZ regaining a
share of the Birch lead with WRKS,
and grabbing its sixth straight ARB
win), the big story was 2 1-year-oid
WNEW-FM's charge to its highest-
ever Arbitron (its first time in the
Top 5) and a great Birch. The
legendary AOR used the second
half of the book to tie in heavily with
the Amnesty International concerts,
giving away tickets and bus frips.
The station didn’t conduct any out-
door or TV.

Los Angeles

KPWR's lock on the top of the
market has stretched to five ARB
books now, and its Birch domina-
tion continued even stronger. The
station conducted no TV, did some
bus cards, and staged a “Power
Jam” party for the 18-and-undersin
its effort to maintain its grasp among
teens. ACKOST once again broke
a 5 share in the ARB, while close
competitor KBIG, using a “more
than love songs” TV campaign,
surged in the Arbitron but tapered
in the Birch.

ARBITRON

Spr'8?7  Su'87
WHTZ (CHR) 6.0 6.2

WPAT-AM & FM
(B/EZ) 5.5 5.7
WWPR (CHR) 4.2 4.7
WQHT (CHR) 4.1 4.5
WNEW-FM (AOR) 3.6 4.4
WINS (News) 4.0 4.3
WOR (Talk) 4.6 4.3
WRKS (UC) 4.6 4.2
WCBS-FM (Gold) 4.2 4.1
WBLS (UC) 4.0 4.0
WLTW (AC) 4.5 3.8
WXRK (G/CR) 3;5 3.7
WABC (Talk) 3.5 3.5
WCBS (News) 3.1 3.5
WNSR (AC) 2.9 2.7
WFAN (Sports) 2.0 2.5
WYNY (Ctry) 2.5 2.2
WKDM (Span) 1.0 1.8
WADO (Span) 2.0 1.5
WNCN (Cias) 1.3 1.4
WSKQ (Span) 1.9 1.4
WQXR-FM (Clas) 1.4 1.3
WLIB (N/T) 1.9 1.2
WNEW (MOR) 1.6 1.2
WWRL (Rel) 1.3 1.2

WALK-AM & FM
(AC) 1.1 1.1
WUIT (Span) 1.0 1.1
WNBC (AC) 1.2 1.0
wQcCD* (Jazz) 1.2 1.0

BIRCH

Spring '88 Su ‘88
WHTZ (CHR) 6.7 6.9
WRKS (UC) 7.7 6.9
WQHT (CHR) 6.3 6.4
WNEW-FM (AOR) 3.9 5.7
WBLS (UC) 6.4 53
WWPR (CHR) 4.8 4.8
WINS (News) 4.0 4.6
WXRK (G/CR) 4.4 4.0

WCBS-FM (Gold) 3.4 3.6
WPAT-AM & FM

(B/EZ) 44 36
WOR (Talk) 30 32
WABC (Talk) 29 24
WCBS (News) 23 24
WNSR (AC) 1.8 24
WLTW (AC) 32 21
WYNY (Ctry) 24 20
WFAN (Sports) 16 1.8
WWRL (Rel) 10 1.7
WLIB (N/T) 8 15
WNEW (MOR) 11 1.3
WBLI (CHR) 1.5 1.2
WNBC (AC) 1.0 1.2
WNCN-FM (Clas) 1.3 1.2
wQcD * (Jazz) 10 1.2
WBABFM (AOR) 1.1 1.0
WBGO (Jazz) 1.0 1.0

* Formerly WPIX (AC)

ARBITRON

Spr'8s  Su'ss
KPWR (CHR) 7.4 7.4

KIS-AM & FM
(CHR) 6.5 6.9
KABC (Talk) 6.2 5.7
KOST (AC) 4.6 5.0
KLOS (AOR) 4.3 4.3
KBIG (AC) 3.4 4.2
KJOI (B/EZ) 4.2 4.1
KROQ (AOR) 3.4 3.4
KFWB (News) 2.7 3.3
KLSX (G/CR) 2.7 3.1
KRTH-FM (Gold) 3.7 3.1
KNX (News) 2.9 3.1
KTWV (NAC) 1.7 3.0
KLVE (Span) 3.1 2.7
KTNQ (Span) 4.2 2.7
KIQQ (AC) 2.4 2.6
KZLA (Ctry) 2.1 2.1
KMPC (MOR) 2.4 2.0
KJLH (UC) 1.6 1.6
KDAY (UC) 1.5 1.6
KSKQ (Span) 1.4 1.6
KKGO (Jazz) 1.0 1.5
KWKW (Span) 1.9 1.5
KFAC-FM (Clas) 1.4 1.4
KFI1* (Talk) 1.4 1.4
KRLA (Gold) 1.3 1.3
KNX-FM (AOR) 1.3 1.3
KACE (UC) .9 1.0
KLAC (Ctry) 1.6 1.0
KNAC (AOR) 11 1.0

*Formerly (AC)
BIRCH

Spring '88  Su '88
KPWR (CHR) 10.8 10.7

KIIS-AM & FM
(CHR) 8.7 8.4
KLOS (AOR) 4.6 6.2
KROQ (AOR) 4.8 5.6
KABC (Talk) 6.0 5.2
KOST (AC) 4.4 4.7
KLSX (G/CR) 4.0 3.8
KRTH-FM (Gold) 3.6 3.2
KZLA (Ctry) 2.9 2.9
KNAC (AOR) 2.7 2.8
KJOI (B/EZ) 2.1 2.7
KMPC (MOR) 2.5 2.6
KFWB (News) 2.6 2.5
KNX (News) 2.4 2.5
KTWV (NAC) 1.8 2.5
KDAY (UC) 2.0 2.4
KTNQ (Span) 1.8 2.3
KBIG (AC) 2.6 2.2
KJLH (UC) 2.3 2.0
KLVE (Span) 1.2 2.0
KiQQ (AC) 1.7 1.8
KNX-FM (AOR) 1.5 1.2
KFAC-FM (Clas) 1.1 1.1
KLAC (Ctry) 1.1 1.1
KUSC (Clas) .8 1.1
KRLA (Gold) .8 1.0
KWKW (Span) 1.5 1.0

Chicago

WYTZ unseated WBBM-FM for
the Windy City's CHR crown, the
first time since summer '86 that
B96 hasn't been the format leader
in the Arbitron. Z95 continued with
its cash call, and B96 stopped play-
ing some teen-oriented product and
slanted the station somewhat more
Urban. As a resuit, its teen
numbers were off by about a third.
WBMX, which changed ownership
at the end of the summer, ex-
perienced an ARB rebound from
one of its lowest books in several
years. Also in the Arbitron, faithful
Cubbies fans once again put WGN
into double digits, and WLUP
bounded up another half-point.

Nassau-Suffolk

WALK posted its fifth con-
secutive number one Arbitron. The
AC continues to dominate 25-54s,
with CHR WBLI in second place.
Both New York ACs did well here in
the ARB: WNSR jeaped from 12th
to fifth place with its one-point
jump, and WLTW registered a more
modest increase; but both stations
fell in the Birch. Back to the ARB,
the market's two Big Band outlets
increased in listening by 30%, and

ARBITRON
Spr '88 Su '88
WGN (Talk) 9.0 100
WGCHM (UC) 92 77
WBBM (News) 57 54

WXEZ-FM (B/EZ) 4.8 4.7
WLUP-FM (AOR) 5.0 4.5

WYTZ (CHR) 35 40
WBMX (UC) 3.0 3,9
WCKG (G/CR) 44 38
WJIMK (Gold) 37 37
WBBM-FM (CHR) 3.7 3.2
WKQX (AC) 30 3.1
WLAK (AC) 4.1 3.1
WLUP (Misc) 2.3 2.9
WCLR (AC) 3.4 2.7
WFYR (AC) . 2.1 2.4
WUSN (Ctry) 28 24
WXRT (AOR) 25 23
WNUA (NAC) 1.8 2.1
WJJD (BBnd) 2.7 1.9
WLS (AC) 1.7 1.9
WMAQ (News) 1.6 1.7
BIRCH

Spring '88 Su ‘88
WGCHFM (UC) 115 129
WGN (Talk) 8.0 9.1
WCKG (G/CR) 4.4 5.9

WLUP-FM (AOR) 56 5.7
WBBM-FM (CHR) 53 56

WYTZ (CHR) 5.0 51
WBMX (UC) 5.5 5.0
WBBM (News) 5.7 4.7
WJMK (Gold) 3.7 3.3
WUSN (Ctry) 2.5 3.3
WKQX (AC) 2.7 3.0
WXEZ-FM (B/EZ) 3.3 2.7
WLUP (Misc) 2.8 2.6
WXRT (AOR) 2.6 2.5
WFYR (AC) 2.3 2.3
WCLR (AC) 2.3 2.1
WLS (AC) 1.3 2.1
WJJD (BBnd) 2.2 1.7
WNUA (NAC) 1.9 1.6
WFMT (Clas) 1.0 1.5
WLAK (AC) 2.9 1.5
WLNR (NAC) 1.3 1.3
WMAQ (N/T) 1.0 1.3
WOJO (Span) 1.0 1.0

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron's prior
written permission.

Copyright 1988, Birch Research Corp.
Estimates may not be quoted or reproduced
without Birch Research Corp.'s prior written
permission.

Philadelphia

As the market's sole CHR, life
has been pure heaven for WEGX.
The station passed legendary AOR
WMMR and closed in on market-
leading UC WUSL. At night, Eagle
106 has a 12, but Power 99 cooks
with a 20. Roller coaster-riding FM
talkk outlet WWDB was back up
again, but its News/Talk AM com-
petitors were down.

all of the News/Talk/Sports stations Gl
went up. Spring'88  Su'88
WUSL (UC) 13.2 127
ARBITRON WEGX (CHR) 76 106
WMMR (AOR) 10.6 105
Spr'87  Su'87 WYSP (G/CR) 6.9 5.8
WALK-AM & FM WDAS-FM (UC) 5.4 51
(AC) 6.2 6.4 WWDB (Talk) 3.4 5.0
WHTZ (CHR) 5.9 6.1 WEAZ (B/EZ) 4.2 4.8
WBLI (CHR) 5.3 55 WKSZ (AC) 4.7 4.6
WBAB-FM (AOR) 55 4.3 KYW (News) 6.6 4.3
WNSR (AC) 3.0 4.1 WSNI (AC) 3.3 3.7
WXRK (G/CR) 4.3 4.1 'WPEN (BBnd) 4.6 3.6
WCBS-FM (Gold) 41 3.9 WMGK (AC) 4.0 3.5
WNEW-FM (AOR) 3.8 3.9 WXTU (Ctry) 3.9 2.8
WOR (Talk) 4.0 3.8 WOGL (Goid) 2.6 2.7
WWPR (CHR) 3.0 3.8 WCAU (News) 2.8 2.4
WLTW (AC) 3.3 3.6 wIoQ (Gold) 2.5 1.9
WHLI (BBnd) 2.8 3.3 WHYY (Clas) 1.3 1.5
WQHT (CHR) 3.5 3.3 WRTI (Jazz) 1.7 1.4
WCBS (News) 2.9 3.3 WIP (Misc) 6 1.2
WABC (Talk) 2.4 2.8 WFLN (Clas) 1.4 1.1
WGSM (BBnd) 1.5 2.7
WPAT-FM (B/EZ) 3.0 2.6 .
WYNY (Ctry) 26 24 San Francisco
WINS (News) 2.2 2.3 . . .
WKJY (AC) 25 22 W|th' the Gla_nts pursuing first
WFAN (Sports) 19 21 place in the National League West
WCTO (B/EZ) 19 19 most of t'he summer, KNB.R posted
WEZN* (AC) 13 15 c.ane of its best books in regent
WNBC (AC) 16 15 times. ;'\cross the bay, the first-
WDRE (AOR) 20 14 place A's gave the AM halif of the
WNCN (Clas) 15 12 KSFO/KYA combo a 2.3. As Em-
WBLS (UC) 12 11 mis takes over KYUU ?his month,
WRKS (UC) 15 11 market-leading competitor KMEL
o polstered its lead with a half-point
increase.
BIRCH BIRCH
Spring '88  Su '88 Spring '88  Su '88
WHTZ (CHR) 7.6 7.7 KMEL (CHR) 8.3 8.8
WBLI (CHR) 5.9 6.6 KGO (N/T) 7.7 7.7
WBAB-FM (AOR) 6.2 5.9 KSOL (UC) 6.4 5.4
WALK-AM & FM KNBR (Misc) 2.8 4.7
(AC) 5.0 5.7 KSFO & KYA
WNEW-FM (AOR) 3.7 4.9 (Gold) 2.9 4.2
WQHT (CHR) 5.1 4.7 KIOI (AC) 3.7 4.0
WWPR (CHR) 4.6 3.8 KBLX-AM & FM
WXRK (G/CR) 4.4 3.7 (NAC) 2.7 33
WCBS-FM (Gold) 4.4 3.6 KCBS (N/T) 3.9 3.2
WHLI (BBnd) 2.1 3.3 KYUU (CHR) 1.8 2.9
WINS (News) 2.1 3.3 KFRC (MOR) 3.0 2.8
WRKS (UC) 2.3 2.9 KHQT (CHR) 1.6 2.8
WABC (Talk) 2.9 2.7 KABL-AM & FM
WFAN (Sports) 1.7 2.6 (B/EZ) 3.3 2.5
WBLS (UC) 2.2 2.5 KITS (CHR) 2.7 2.5
WOR (Talk) 2.5 2.5 KOME (AOR) 1.8 2.5
WDRE (AOR) 2.4 2.4 KSAN (Ctry) 4.0 2.5
WCBS (News) 2.9 2.3 KOIT (AC) 2.0 2.4
WLTW (AC) 3.0 1.7 KRQR (AOR) 3.4 2.3
WNSR (AC) 2.0 1.7 KFOG (AOR) 2.8 2.1
WPAT-AM & FM KNEW (Ctry) .8 2.0
(B/EZ) 2.7 1.6 KSJO (AOR) 2.2 1.7
WYNY (Ctry) 2.2 1.6 KKHI-AM & FM
WKJY (AC) 1.5 1.5 (Clas) 1.8 1.6
WNBC (AC) 1.3 1.5 KKSF (NAC) 2.4 1.4
WGSM (BBnd) 1.6 1.4 KWSS (CHR) 1.5 1.4
WNEW (MOR) .5 1.3 KDFC-FM (Clas) 1.6 1.3
WNCN (Clas) .8 1.2 KBAY (B/EZ) 1.5 1.2
WOQXR-FM (Clas) 1.0 11 KOFY (Gold) .8 1.2
WRCN (AOR) 1.0 1.0 KJAZ (Jazz) 7 1.0

WWW-americanradiohister-com



www.americanradiohistory.com

Four reasons why radlo statlons
- in over 50 markets
e u_se Surrey Research

Roger Wimmer, PhD - President
Chris Porter — Vice President
- Fran Judd — Research Analyst
Mike Henry - Director of Marketing

Demand the best.
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ABSOLUTELY
THE REAL THING.

§sExploding!®?

Lew Garrett-Camelot

§8\\/e sold out our initial order within
days. A hit.*?

Joel Abramson-Tower Records Hollywood

§6\/ixen sold well—it’s first week it hit #14

and it continues to sell®?®
Greg Zimmerman-Abbey Road One-Stop

€ ¢\We ran a guaranteed sale out of the

box. It’s hot and the video is too!??
Rick Andrade-Zips, Tucson

¢4t came out of the box hot—charting

first week out.??
Brad Singer-Zia, Phoenix

f6§Sexy video and raunchy rock are

selling this out of the box!?*?
Tom Jetland-Odyssey Records, Las Vegas

¢4t cracked the Top 100 in the first

week!...Heavy Reorders!®®
Dave Roy-Transworld Music

f$\We’re starting to see great sales out
west and in Florida.*?®
Harold Guilfoil-wWwax Works

AOR DOUBLE BREAKER

TRACKS €D - €@

ALBUM €)
CHR ACTION:
WzZOU deb 33 WMMS add
PRO-FM 33-31 WLOL 31-28
PWR99 34-30 KXYQ 23-20
KEGL add KWOD add
Y95 31-30 KCPX 40-37
KRBE deb 38 KPLZ 25-23

‘“*Edge Of A Broken Heart”’

From the album ** VIXEN"®"® (E1-46991)

NATIONAL DISPLAY
CONTEST STARTS IN
NOVEMBER!

THE EMI COMMITMENT

1988 EMI.USA Records. a division of Caprtol Records. Inc

STREET TALK

mmis has jettisoned the calls KYUU

and launched X100/San Francisco

under the new calls KXXX-FM (10/5).
As speculated, X100's format is mainstream
CHR, giving Bay Area listeners their first taste
of the format in several years, as competitors
KMEL and KITS program to divergent leading-
edge audiences.

Meanwhile, the X100 MD slot is filled by
KZZP/Phoenix MD/afternoon driver Gene
Baxter, which leaves an important vacancy, as
KZZP PDMNationwide Group PD Guy
Zapoleon is now not only looking for someone
to take over his day-to-day programming
duties, but also is searching for a strong
MD/Asst. PD.

In other Nationwide news, WNCI/
Columbus GM Dale Weber is heading over to
sister KZZP as its new GM. He'll replace
Mickey Franko, who moves into the Director/
Group Operations gig at Nationwide HQ in
Columbus. More details next week, as a
replacement is being sought at ‘NCI.

RKO has sold WHBQ/Memphis to Dr.
George Flynn for approximately $750,000 —
$225,000 of which went to competing
applicants. Meanwhile, ST hears that George
Klein has resigned his programming post at
crosstown WEZI and will return to 'HBQ,
which is currently operating as a News/Talk
outlet.

KRBE/Houston PD/morning man Paul
Christy has resigned his morning show duties
to become an off-air PD. Although Christy's
already moved midday personality Chris Kelly
into the wake-up slot, he took full advantage of
his last week in the morning chair by inviting
every local record rep to be his cohost for an
hour apiece. Now comes word that crosstown
Classic Rocker KZFX is making a heavy play
for Christy’s services as a PD and morning
personality. Don’t touch that dial.

Myron Roth has officially resigned from

o

WSIX/Nashville
Stewart set up camp on a local billboard two
weeks ago, vowing to remain on his 40-foot
perch .until the University of Tennessee
Volunteers football team won a game.

However, his vigil came to a premature —
if temporary — end on Monday (10/3), when
he was blown off the board by a sudden gust
of wind. Stewart avoided s-e-r-i-o-u-s injury by
grabbing the top rung of a ladder as he fell;
otherwise he’'d have tumbled another 30 feet
to the ground. Nevertheless, the ladder

X100 Launched In SF

AN THE SHEL N HORON PECTURY S NITRM R

4

|  YOUR ROOM KEY, SIR — As the “Heartbreak Hotel”
movie tears up the box office, the first single off the
soundtrack LP is a double A-sided number with Elvis
singing the title tune on one side and a version by the
film’s stars — David Keith & Charlie Schiatter, backed
by the band Zulu Time — on the other. Ah, but who's
that bejeweled dude on the picture sleeve of those
radio promo copies? None other than RCA VP/Pro-
motion Butch Waugh, who was crowned king o’ the
promos after a marketing meeting confession that
he'd dressed up as the Big E four Halloweens ago.
Well, the man certainly has the hair for the gig.

punctured his leg and he's been forced to
continue the stunt from a tent below the
billboard.

WGCI-FM/Chicago morning star Doug
Banks celebrated the grand opening of his
Windy City restaurant/nite spot, “Doug’s”
(10/4). Apparently that fat five-year contract
he just signed is helping him diversify his
investments for the future.

The world’s second allElvis-formatted
station hit the airwaves recently, when
KVIX/Portland owner/GM David Jack
switched the AM outlet’s calls to KLVS. Jack,
who is in the process of selling the property,
notes that, at 5000 watts, KLVS is America’s
most-powerful All-Elvis station.

KESZ/Phoenix PDBob Glasco has been
named PD at Shamrock’s recent crosstown
acquisition, KMLE, which station management
has announced will be going Country once the
sale is completed later this month.

KYYS/Kansas City’s Scott Jameson —
one of AOR’s most sought-after PDs — has
signed on for another three years at the
station.

Continued on Page 40

We Do More Than
AT

Jdirect mail
EAPRESS

We Provide The Creative Edge

2441 Bellevue Avenue, Daytona Beach, FL 32014 Contact Robbie Tuttle 904/257-2500

Stuff Envelopes

DIRECT MAIL EXPRESS WE OFFER:

custom Promotion Design

copy Writing

Experience in Radio Direct Mail
Exclusive Envomailer Promotion
Fully Staffed Graphic Art studio
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WHEN SHE STARTS SINGING ABOUT LOVE
YOU’D BETTER LISTEN.

PN i
- o

THE TITLE TRACK
FROM

SHEENA’S DEBUT
MCA ALBUM

ALBUM RELEASE DATE
NOVEMBER7TH

PRODUCED BY L A. & BAFYFACE FOR LA'FACE, INC.
MANAGEMENT: HARRIET WASSERMAN/GOLD MOUNTAIN MANAGEMENT
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‘ANY LOVE"’
FoOR EVERY
FORMAT

“ANY LOVE"”

3 4 - 0 8 0 4 7

LUTHER
VANDROSS

NOW ON
54 CHR REPORTERS
INCLUDING:

I KMEL d-19 I

WXKS KCPW add KUBE
PRO-FM KKRZ HOT97

KITY FMI102 WPGC 25-18
KTFM deb 24 KISN 793

WCZY deb 36 KKLQ HOT1977

WHYT 22-10 (HOT)
AC BREAKER
(30)
URBAN CONTEMPORARY CHART
®-0-0

PRODUCED BY

LUTHER VANDROSS AND

MARCUS MILLER FOR
LUTHER VANDROSS LTD.

THE TITLETRACK FROM
THE FORTHCOMING ALBUM

ANY LOVE
0 €E 4 4 3 0 8

e g

e S S

STREET TALK

Continued from Page 38

Jacor has announced plans to purchase
the CP for WPBD/Atlanta, which has a ticket
for 50 kw day, tkw nights at 640 kHz. The
company intends to take the N/T format of
WGST, put it on 'PBD, and spin off WGST’s
920 5 k signal. No purchase price available.

After 20 years in radio as owner/

| operator/PD at WFOM/Marietta, GA and 15
years in the record biz, indie rep Jim
Davenport of Ole Bear Productions is hanging
up his rock 'n’ roll shoes to pursue other
interests. We all wish him the best.

Y95/Phoenix has announced that Jessica
Hahn's current on-air contract as a member of
the station’s morning crew has been extended
through the end of 1988. “I'm really excited
about the opportunity,” says Jessica, sounding
more and more like a radio professional every
| day.

WTGE (formerly WQXY)/Baton Rouge has
signed on the air as “The Tiger,” sporting a
hybrid AC/CHR/AOR format under PD Andy
Holt with consultation by Burkhart/Douglas &
Assoc.

New KOFY-FM/SF PD Tomy Kilbert is
joining the station minus three fulltimers. MD
Bonnie Simmons, morning man Dan Carlisle,
and evening jock Nancy Walton have each
resigned. All can be reached at (415)
654-6314.

WMRY/St. Louis PD Gary Kolarcik has
departed. Market vet Jim Singer has been
named interim PD.

EMI President/CEO Sal Licata announced
that the label has just experienced its greatest
sales month since the formation of EMi-
Manhattan last year.

Hollywood speculation is that Berry Gordy
Jr. may use his Motown sale profits to bid for
the MGM-UA studios.

Eric Rhoads called the ST “fun-fone” to
say the Pulse Of Broadcasting will be back,
that all that had happened recently was that

Founder/Editor/Publisher Tom Shovan had
been fired, and that Rhoads will now run the

Pearils Before Swine

publication out of Florida. Shovan claims
Rhoads cleverly manipulated him out of his
ownership percentage.

According to Rhoads, the new Pulse will
be business-oriented and targeted directly
against Jerry Del Colliano’s Inside Radio and
Jim Camegie’s Radio Business Report.

Fools Goid

in preparation for KMGK/Minneapolis’s
changeover to KGGL and a Gold presentation
(see Page 3), CHR-formatted KDWB-FM
announced it would soon *“take over another
station.” The statement drew a lot of
speculation that 'DWB would be trashing the
present Gold format on AM sister K63 to
simulicast CHR.

Instead, KDWB surprised everyone by
taking over a local Amoco gas station last
Friday (9/30), as the airstaff pumped more
than $5000 worth of free gas.

Ooops. Last week’s ST picture of the new
management team at WYNY/NY read that
Mike Kakoyiannis was WWI VP/Radio Group.
As of the photo and this writing, he’s still
Metropolitan’s Exec. VP/Broadcasting.

Condolences to MCA/Nashville Exec. Sr.
VP Bruce Hinton on the passing of his father.

Best wishes to indie promoter Tony
Muscolo and Next Plateau co-owner
Jenniene Leclercq on their upcoming
marriage (10/8).

Congrats to Westwood One VP/
Programming Gary Landis and wife Cynthia
on the birth of their first child Nichoias James
(9/28).

When Chrysalis President Mike Bone
served as the last-minute replacement for
scheduled keynote speaker Sharon Osbourne
at last week’s first Hard Rock/Heavy Metal
Convention, few people knew the reason for
Osbourne’s sudden cancellation. Here's how
we heard it: Mrs. Osbourne broke her leg at
the shooting of a sequence for hubby Ozzy’s
latest video, in which she became trapped in
the middle of a horde of stampeding pigs.

o S —

| SMELL SMOKE IN THE AUDITORIUM — When the city of Pittsburgh honored native son Frank Dileo by declaring
September 22 “Frank Dileo Day,” the man who manages Michael Jackson lit up one of his trademark Havana cigars in
celebration — and so did the rest of his immediate family. Pictured doing something Dileo undoubtedly always wanted
to do as.a young man — namely smoking on the stage of his alma mater, Central Catholic High School, are (I-r}) son
Dominic, wife Linda, Frank, and daughter Belinda.

=
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“Till | Loved You (The Love Theme from gor)”
Produced by Phil Ramone

Taken from Barbra Streisand’s forthcoming Lp “‘Till | Loved You’’
on Columbia Records, Cassettes and Compact Discs (40880)

Columbia

©1988 CBS Records Inc. “Columbia” and g are trademarks of CBS Inc.
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~ THE COMF

JOHH PARHHML

RADIO REFLECTS THEIR LIVES

Programming For
The Big Generation

adio is fighting its hardest battle to win
25-54s, a group dominated by the “‘big
generation.” If you’re still calling them
‘“the baby boom,” it’s time for another look.
They’re not babies anymore, and the boom is

over.

Over 60 million members
of this generation are ap-
proaching middle age.
They are the core of the
25-54 demographic so eag-
erly sought by advertisers,
and will remain so for an-
other 15 years. Understand-
ing them is critical to win-
ning their demographic cell
over~the long term.

Five Ways They
Are Unique

There are five key rea-
sons why members of the
big generation are unique.
First, there are over 60 mil-
lion of them aged 2742, all
born within a 15-year peri-
od. By comparison, there
were approximately 40
million people born in the
15-year periods before and
after this generation.

Constant
Change

The Pill
Eputnik
Vietnam
OPEC

FM stereo
Plastic
Color TV
Beatles
Civil rights

Second, the big genera-
tion has been raised during
a period of constant techno-
logical and social change
which has been more per-
vasive than that experi-
enced by any other genera-
tion in history.

Third, they have the high-
est level of education of any
generation. Fourth, they
are more aware of options

The Big
Generation

® &0+ million aged
27-42

® Used to constant
change

® Enjoy constant
experimentation

® Highly educated

® Aware of multiple
options

(because of television, ra-
dio, and print) than anyone
before them. Fifth, this
combination makes them
highly experimental.

The big generation learn-
ed early that the old ways of
doing things — when it
comes to such areas as tra-
ditions, job loyalty, and
saving their money -—
didn’t work in a rapidly
changing world. So they be-
came constant experi-
menters, willing to try any-
thing to achieve the goals
they want.

Because there are so
many of them, they have
been the center of attention
since birth, generating a
sense of collective special-
ness which won’t go away.
Yet their numbers have al-
so put pressure on the hous-
ing markets, schools, and
job opportunities. They will
continue to put pressure on
services as they age, in-
cluding health care and
pension plans.

They like to live in the im-
mediate present, having
fun and living for today.
They go into debt for what
they want, driven by the

idea that their specialness
will bail them out if any
problems arise. They have
fewer kids because many of
them want to stay kids
themselves.

Radio Has Reflected
Their Lives

They love radio. It is the
only medium that marched
in lockstep with their social
and emotional growth. Ra-
dio played the music which
reflected their lives. Televi-
sion didn’t reflect it, nor did
newspapers and maga-
zines.

As they age, big genera-
tion members still use mu-
sic from their youth to
mark where they’ve been
and where they’re going.
This has generated a tre-

Constant
Experimentation

Living together
Drugs

Job switching
Exotic travel
Health food
Electronic button-
pushing

Dropping out
Long hair for men
Stock market
Imported cars

mendous resurgence in
oldies, but successful radio
for this generation won’t
concentrate on oldies alone.
It will also highlight the
most important new music,
entertainment, and ideas,
because big generation
members are constant ex-
perimenters. They’re al-
ways looking for something
new and are willing to dab-
ble in new musical forms,
new artists, and new types
of entertainment.

It’s a generation that

www americanradiohistorv.com

buying patterns for the most

cell.
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Rolling Stone ranks number one m reaching concentrations of 18-34 readers with household incomes
$25000W}mywt;1%l?oﬂmg8me , you buy an audience that sets the trends and shapes the
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ReflingStonce

Understanding the “Big Generation” is critical in winning the 25-54 demo |

Perception.

Photos courtesy of Rolling Stone Magazine. l

thinks young but is going to
bed earlier and getting up
earlier. Morning shows
should start no later than
5:50, and in many cases by
Sam.

They are techno-literate,
able to push buttons and flip
in a tape or compact disc as
soon as they hear some-
thing they don’t like. This
automatically favors heavy
familiarity in music, partic-
ularly oldies. It means that
new material should be
heavily promoted and set
up so that these listeners
know what they’re getting.

Under-24 Marketing
Opportunities

Ironically, the attention
focused on an aging big
generation provides oppor-
tunities for programmers
who aim at listeners under
24, because this group feels
disenfranchised. MTV has
reaped huge rewards here.
Many hard rock/metal art-
ists have sold millions of
records to under-24s with-

out airplay. Under-24s
spend over 100 billion dol-
lars a year and do over 30%
of all grocery shopping.
Many of them are children
of the big generation. They
also experiment, but are
more money-oriented than
the generation before them.

John Parikhal, CEO of

Joint Communications
media strategists, can be

reached at (416) 593-
1136. His columns will

appear regularly in R&R.
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PROMOTIONAL UPDATE #7

HUMAN RiGHTS Now!

Radio Helps To
Improve Human Rights

For many stations that participated in Human Rights
Now! Tour promotions, the importance of Amnesty In-
ternational and its activities was the deciding factor in
their decision to support the U.S. leg of the event.

It’s unlikely that many people are aware that Jack
Mapanje, Malawi’s most celebrated poet has been im-
prisoned for more than a year without charge. Or that
Liu Shanging, a Hong Kong engineer has been imprison-
ed in the People’s Republic of China since 1981 for ‘“‘col-
laboration with counterrevolutionary elements” simply
for visiting relatives of a prominent Chinese activist.

But thanks to radio’s
solid support for
Amnesty Interna-
tional, the organiza-
tion’s work is helping
to free people like
Mapanje and Liu and
thousands like them around the world.

“Amnesty International’s tactics are working and
they have helped thousands of people who've undergone
torture and imprisonment simply for voicing their opi-
nions,” said Anthony Alfonsi, promotions director for
Pittsburgh’s WDVE. ‘“We felt that our promoting the
Human Rights Now! Tour and its objectives would help
raise awareness of AI among our listeners.”’

WDVE’s promotion was a simple call-in contest prompt-
ed by on-air liners. Call-in winners received either
Reebok shoes or a cassette of one of the core artists. Im-
mediately before the Philadelphia Tour date, a drawing
was held for an expense-paid trip for two to the concert.

YOU CAN WIN!

In-addition to_ underwriting the Human Rights Now!
Tour, Resbok is rewarding radio for promating the event.
Four stations will each win twenty-five pairs of Fesbok
shoes for their stalf!

Each of three stations creating the most effective Human
Rights Now! promations in a large, medium o small
market will receive the shoes for their saffs. An acditionsd
25 pairs will be awarded randomly to a participating station
in a Fesbok sponsored sweepstakas,

Yaur erlry should include a complete description of your
promation and/or PS4 schedule, including air checks,
scripts; photos, descriptions, etc. Entries must be re-
ceived by Thursday, October 13! For more informa-
tion, contact Henry Mowry at R&R, 213/553-4330

Supporting the promotion were a series of PSAs announ-
cing the AI ‘800" number and the objectives of the
organization.

“We felt it was important for our audience to learn
that they could make a difference in international human
rights through AI, and I believe we accomplished that
goal,” reported Alfonsi.

For 10 days, Boston’s WXKS focused on the human
rights issue and AI’s global efforts. According to Bever-
ly Tilden, promotions manager, the station approached
the Tour from a very serious position. ‘‘During the ten
days of the promo-
tion, news reporter
Bill Costa conducted a
series of interviews
with AI representa-
tives on the organiza- 1 0 8 F M
tion’s activities, suc-
cesses and international reactions to the Tour,” said
Tilden. “Following each segment, listeners were promp-
ted to call in to win one of 40 all-expense-paid trips to the
Philadelphia Tour date. In addition, we gave away 40
other tickets to the concert.”

The station’s support continued into Philadelphia.
“Costa conducted live remote interviews with Al
spokespersons and some of the artists during the concert
to highlight the tour and discuss specific human rights
violations,” she reported.

“Al is well supported in the Boston area and by our sta-
tion. This promotion provided us with an exceptional op-
portunity to increase that level of support and discuss the
serious need for AT and AT membership.”

Raising awareness is the main objective of The Human
Rights Now! Tour, made possible by the Reebok Founda-
tion. Thanks to radio, millions of listeners are learning
how they can help support human rights around the
world.

Fighting For Human Rights

Several human rights activists are travelling with the
tour, talking about their past experiences and present
work. They include:

ARN CHORN, who survived three years in a
children’s death camp during the period of mass
political killings in Cambodia. Members of his family
were among countless Cambodians killed under the
Khmer Rouge administration. Arn Chorn escaped to a
Thai refugee camp in 1981 and eventually reached the
United States. He is now a student at Brown University
and active in the Cambodian community in Providence.

VERONICA NEGRI, who survived ‘‘disappearance’’
and torture by Chilean authorities. She was seized in
1975, while working to assist trade unions and a local
women’s commission in Chile. A year later authorities
released her into exile. After her 19-year-old son,
Rodrigo, returned to Chile in 1986, soldiers seized him
and set him on fire. He died of burn injuries. Veronica
de Negri has brought his case before the Inter-American
Commission on Human Rights.

TOUR FACTS

Over one million people will attend 21 concerts an
five continents in six weeks.

170 people of 14 different nationalities make up the
Human Rights Now! entourage.

5 languages — English, French, Spanish, Italian, and
Wolof — are spoken on a daily basis.

The tour will travel 35,000 miles.

The tour will spend approximately 100 hours flying
over the course of six weeks.

50 tons of cargo will be transported by a DC-10 air-
craft. On the ground, 15 tractors will be carrying
equipment.

Over 1,550 visas were obtained.

Over 1,600 immunizations were given.

A press conference will be scheduled in each country
the tour visits. It is anticipated that the tour will meet
over 12,000 journalists.

350 suitcases are transported back and forth from air-
port to hotel by two 15 foot trucks.

8,235 hotel rooms are needed for the six week tour.

Over 1.2 million copies of the Universal Declaration
of Human Rights will be distributed at every cencert.

Amnesty International has translated and distributed
the Universal Declaration of Human Rights into 58
languages worldwide.

Get your station involved now!
Contact Henry Mowry at R&R
213/553-4330.

\
HUMAN RiGHTS NOow!
e TR R

MADE PosSIBLE 8y THE Reabok FourbATIoN
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ON THE RECORDS

October 7, 1988

KEN BARNES

New Artists Down A Bit
In Third Quarter

This being the 15th anniversary issue of R&R and all, I
was all set to write a column of vast historical signifi-
cance, commemorating the occasion. But my plans were

derailed.

The phone woke me up at 4am. It
was the Boss (no, not that Boss . . .
my Boss). “I need a story,” he
said.

“I'll be right there. What did they
bust you for?”’ I responded.

“I need it for the 15th anniver-
sary special, you idiot,” he said
tactfully. “I need a story bad.”

“That’s the only way I know how
to write 'em,” I said.

“You have anything planned?”
he asked.

“Isn’t that kind of a personal
question?” I said.

“For the special!”

I sensed his patience was wear-
ing thin, so I figured I'd give him a
reassuring answer. “Not a thing,”
I said.

The phone started smoking. I
consider that an unhealthy habit,
so I improvised quickly. ‘How
about a salute to the Top 15 artists
in the R&R era for each format?”

Silence on the other end, but at
least the phone had stopped smok-
ing. I thought it might take up
drinking, so I continued, “You
know, Top 15 artists, 15th anniver-
sary . .. it’s a natural.”

‘Robert Redford is a natural,”
he grumbled. I could tell he liked it.
“You should have thought of this
six months ago.” Now I knew he
liked it.

So you’ll see that production,
originally planned for this issue, in
the forthcoming ‘‘R&R — The First
Fifteen Years’ special a bit later
this month. Fortunately, it was
the time of year for the tally of

AOR quenches Melissa Etheridge's
thirst.

new artists broken in the third
quarter, and that follows this ac-
knowledgment.

(Intro composed in the spirit, if
not up to the standard, of the open-
ing bits in R&R’s “Ramblin’ Radio
Reporter”’ travelogues, 1976-78,
written by former R&R Editor
Mark Shipper.)

New Artists Way Off
Last Year

OK. Things seem to be tightening
up for new artists. Last quarter’s
total of 33 new acts broken was a
leveling-off at best, and this quar-
ter’s 26 is either a slight dip or a
full-fledged slump, depending on
how you look at it.

It’s not that drastic if you con-
sider the average total for third
quarters over the last six years is
29 new artists, even adding in

Wagoneers: will Country jump on the band . . .?

1987’s record 36 total. On the other
hand, dropping in a year from 36 to
26 is pretty dramatic, as is the 33-26
quarter-to-quarter decline.

The 26 new artists broken brings
1988’s three-quarter total to 94, a
pace which is not going to set any
alltime records but figures to be on
a par with most yearly totals. All of
which means new artists are doing
OK, but the big boom that started
last year and went through this
year’s first quarter seems to be
over, for now at least.

But enough hedging. (I’'m plann-
ing to consult a new rock format
that plays only safe, nonalternative
mainstream artists — we call it
“The Hedge.”) Here’s the format-
by-format story.

iona

THE

BEST
oFf
ME

Kiara: Detroit duo does it.

AOR Rocks Steady

Not a bad quarter for AOR, even
if I did rule the Bunburys ineligible
on account of it’s a very temporary
USA For Africa-type charity group
and everybody mentions Eric
Clapton and the Bee Gees when
they play it. Hard rock in various
forms did well (Britny Fox, David
Drew, Tommy Conwell, Colin
James), but so did the more pop-
oriented Rhythm Corps and the
neo-folk sounds of Melissa
Etheridge. And another triumph
for Ireland transpired in the per-
sons of Hothouse Flowers.

The total of seven new artists
broken equalled the third quarter
number from last year and is a bit
over the summer average for the
format, so the dropoff is not out of
AOR.

AC On The Wane

AC, which has been enjoying a
relatively glamorous couple of
years as a new breaking ground for
artists, had an off quarter. Six new
artists were broken last summer,
but only two made it this time. The
average third quarter AC figure is

www americanradiohistorv.com

AOR

Britny Fox
Tommy Conwell & The Young
Rumblers
David Drew
Melissa Etheridge
Hathouse Flowers
Colin James
Rhythm Corps

e AC
David Benoit
PM

Urban leads as usial, with ten new
acts -broken. CHR wes up, AOR
steady, and AC and Country were
down.

New Breaking Artist R‘oster,
3rd Quarter ’88

 Cheryt "Pepsi” Rilay

CHR

Erasure -
Escape Club

Glant Steps

Information Society

Bobby McFerrin

New Kids On The Block

Country

Wagoneers

Urban Contemporary
Billy Always
Chiapter 8
Good Question.
Howard Huntsberry
Jamm
Kiara

Sweet Obsession

10db
Karyn White
a bit over three, so the format’s not Urban: Double
too far off historically, but more Figures Again
may be expected these days from It’s a testament to the Urban for-

The Format That Broke Tracy
Chapman. Meanwhile, David Ben-
oit crosses over from the jazz world
and PM pops through as well.

CHR Makes A Move

Good news for the record clan —
CHR, which had been fulfilling its
usual key role in consolidating and
bringing home successes started in
other formats, also broke signifi-
cantly more new artists first this
past quarter. Six artists hit
Breaker this summer, double sum-
mer 1987’s three. That new figure is
also above the CHR summer aver-
age of five.

As usual lately, most of the new
artists fall into the broad pop/
dance category (Information Soci-
ety, Erasure, Escape Club, and
Giant Steps [formerly the Quick
for several releases — amazing
what a name change will do some-
times]). Also broken were New
Kids On The Block and an artist
who’s no new kid, distinguished
Jjazz vocalist Bobby McFerrin.

Country Circles
The Wagons
The Country slowdown of the
past couple of quarters continued,
dropping to one new artist (the
Wagoneers) this past three

months. A year ago three new acts
hit the chart, and the average for
summer is 3.5. Will there be a re-
bound?

This record helps fulfill those news
and information obligations.

mat’s artist-breaking powers that
its third-quarter new artist figure
could total ten and be considered
an off-quarter. Last year at this
time a record 17 new artists hit
Breaker, bringing the Urban sum-
mer average up to almost 12.
Actually, were it not for a late
surge of new artists hitting, the Ur-
ban slowdown would have been a
real one — there were no new art-
ists broken in all of July. But the
procession proceeded at last, and
double figures were broken.

Pepsii: a hit for a new generation.

Among the ten are some semi-fa-
miliar names, at least by associa-
tion: Karyn White achieved much
notice singing with Jeff Lorber
before her first solo breakthrough,
while Howard Huntsberry became
fairly well known as lead singer for
Klique (especially those Jackie
Wilson tributes, one of which he
also performed as a solo artist on
the “La Bamba” soundtrack).
Chapter 8’s female lead singer a
while back was Anita Baker.

Anyway, the third quarter per-
formance sparks some questions
about the overall radio climate for
new artists. The fourth quarter
probably isn’t the time to get the
answers — it traditionally totals
significantly fewer new-act Break-
ers. But next year should tell an in-

teresting tale.
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Oooo La La!
Freddie’s Back!

QUEEN’s FREDDIE MER-
CURY unveils the fruits of his solo
labors on Monday (10/10) with the
release of “Barcelona,” an oper-
atic album he’s recorded. with
Spanish soprano MONTSERRAT
CABALLE. In the meantime, the
next Queen LP is now expected
some time next spring. The boys
aren’t rushing themselves!

The PET SHOP BOYS’ “Intro-
spective” also reaches the British
shops on Monday. The six tracks —
totalling 48 minutes and three
seconds — include a house remix of
“Always On My Mind,” their cur-
rent single “Domino Dancing,”
and the follow-up, “Left To My
Own Devices,” which is their first
song to include an orchestral ar-
rangement. The track was produc-
ed by TREVOR HORN and STEVE
LIPSON.

P&LLSIAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 GRATEFUL DEAD $883.2
2 GEORGE MICHAEL  $558.2
3 DEF LEPPARD $368.4
4 ERIC CLAPTON $361.8
5 AEROSMITH £349.5
6 INXS $263.2
7 ROD STEWART 5237.4
8 STEVE WINWOOD $233.4
9 STING £219.6
10 ROBERT PLANT $216.1
11 WHITESNAKE £214.6
12 AC/DC $193.4
13 RANDY TRAVIS £189.9
14 BEACHBOYS $188.0
15 GEORGE STRAIT %186.1
16 BOB DYLAN $178.8
17 CS&N $172.2
18 JIMMY BUFFETT $160.3
19 JAMES TAYLOR $154.6
20 SCORPIONS $150.1
New Tours
Among this week's new tours:
BASIA
BILLY BRAGG
JACKSON BROWNE
FISHBONE

FREDDIE JACKSON
LET’S ACTIVE
NEW EDITION
PRINCE

KENNY ROGERS
DWIGHT YOAKAM

The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by their average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Ustings, (800) 344-7383, or in Calfifornia,
(209) 224-2631

Irish Pride: U2
Tops British Charts

n extended ‘“Hollywood Mix” of U2’s “Desire’’ is
now available in the UK on 12-inch. The remix was
done by LOUIL SILAS JR. andTAAVI MOTE. The
band has now become only the second Irish act ever to top
both the singles and the album charts in Britain, as “De-
sire’’ ascends to number one. GILBERT O’SULLIVAN

was the first in 1973.

Freddie
Mercury:. ¢
Mamma mia!

Would You Let Your
Daughter Date One . . . ?

SIGUE SIGUE SPUTNIK,
EMI’s most notorious signing since
the SEX PISTOLS, are threatening
to return next month with a single
titled “Sexcess.” The group burst
into the British charts in March
1986 with “Love Missile F1-11,” but
disappeared shortly after scraping
into the Top 20 with the follow-up,
“21st Century Boy.” Despite the
hype, America greeted the Sputnik
boys with a big yawn.

The Pet Shop Boys are proud to share
a page with Freddie Mercury

STEVE EARLE has been in
town this week promoting his new
“Copperhead Road” LP with a
showcase at a London record store.
While here, he met up with his old
mates, the BIBLE, whose “Eure-
ka” album he produced. Bible gui-
tarist NEIL MacCOLL has re
turned the favor by guesting with
the POGUES on a track called
“Johnny Comes Lately” on Earle’s

3

This Note’s For You?
Bread, cigars, instant coffee, and
kitchen towels may not be the ulti-
mate rock ’n’ roll software, but
they’re about to help an album to-
ward big UK sales. “The Classic

U2 know they've seen this picture
somewhere before

Experience” is out Monday on
EMI, featuring ‘‘the 33 most popu-
lar classics,” based on what is
claimed to be the result of “exten-
sive market research carried out
over a three-month period in Birm-
ingham, London, and Manches-
er.” In their time, some of these
“classics” have been used in com-
mercials to promote all of the
aforementioned products.

D

New Releases

The WATERBOYS return after
three years away on October 17
with the album “Fisherman’s
Blues.” One half of the LP was re-
corded at U2’s studios in Windmill
Lane in Dublin, and the whole LP
was produced by group leader
MIKE SCOTT ... EDDY GRANT
is back with a new single titled
“Put A Hold On It . . . The TOM
JONES/ART OF NOISE collabor-
ation on PRINCE’s “Kiss” is final-
ly out on Monday (10/10) . . . This
week CHRYSALIS will release a
condensed version of the 20 Years
Of JETHRO TULL” compilation.
This one comes on two records
rather than five, featuring 27
tracks as opposed to 65.

IRS is giving the UK a rerelease
of R.REM.’s “The One I Love,”
which was never a major hit here
... The new BLOW MONKEYS
single, also out on Monday, is “It
Pays To Belong” . MARIL-
LION ’s forthcoming live LP, which
marks FISH’s departure from the
band, will be previewed with
“Freaks,” out as a single on No-
vember 14 . . .NICK HEYWARD's
“I Love You Avenue’’ LP is out on
Monday . . . JULIAN COPE’s “My
Nation Underground” LP is out
this week; his current single also
hits the national Top 40. Cope’s
band includes former SMITHS
drummer MIKE JOYCE.

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

C ompact
ata.

Make A Date With The Bangles

The Bangles retumn with “Everything,” their eagerly-awaited third Co-
lumbia LP, on October 18. For the first time, band members Susanna
Hoffs, Michael Steele, Vicki Peterson, and Debbi Peterson have written
or co-written all 13 of the LP's original tunes, including the first single, “In
Your Room,” scheduled for an October 13 release. The group’s song-
writing collaborators for this one include Billy Steinberg, Tom Kelly,
Walker Igleheart, Rachel Sweet, Vinnie Vincent, Dan Navarro, Eric
Lowen, and David White.

In addition to the single, the album's other tracks include: “Complicated
Girl,” “Bell Jar,” “Something To Believe In,” “Eternal Flame" (written by
Hoffs, Steinberg, and Kelly), “Be With You,” “Glitter Years” (a tribute by
Steele to the mid-'70s rock era), “I'l Set You Free,” “Watching The Sky,"
“Some Dreams Come True" (written by Debbi and igleheart), “Make A Play
For Her Now" (written by Vicki and Vincent), “Waiting For You,” and
“Crash And Burn” (a Buddy Holly-influenced rocker by Vicki and Sweet).

“Everything” was produced by Davitt Sigerson of David & David and
Rickie Lee Jones fame. The Bangles are set to begin a major American
tour in January, following extensive promotional tours of both Europe and
the US.

Solid Gold . . . And Platinum

TheRIAA has issued the following awards for the month of September:

GOLD ALBUMS — “Just Us,” Alabama, MCA; “in God We Trust,”
Stryper, Enigma; “Don't Let Love Slip Away,” Freddie Jackson, Capitol;
“lt Takes A Nation Of Millions To Hold Us Back,” Public Enemy, Def
Jam/Columbia; “Foliow The Leader,” Eric B & Rakim, Uni 3; “The Hits,”
REO Speedwagon, Epic; “Up Your Alley,” Joan Jett & The Blackhearts,
CBS Assoclated; “Supersonic: The Album,” J.J. Fad, Ruthless Records.

PLATINUM ALBUMS — “Labour Of Love,” UB40, A&M; “Long Cold
Winter,” Cinderella, Mercury; “Old 8 x 10,” Randy Travis, Warner Bros.;
“Simple Pleasures,” Bobby McFerrin, EMI; “Defenders Of The Faith,”
Judas Priest, Columbia; “Cocktail,” Soundtrack, Elektra; “Small World,”
Huey Lewis & The News, Chrysalis; “Lap Of Luxury,” Cheap Trick, Epic;
“Heart Break, " New Edition, MCA; “Don't Be Cruel,” Bobby Brown, MCA.

MULTI-PLATINUM ALBUMS — “Kick,"” INXS, Atlantic (three million);
“Appetite For Destruction,” Guns N’ Roses, Geffen (four million); “Open
Up And Say ... Ahh,” Poison, Capitol (two million); “Faith,” George
Michael, Columbia (six milion); “Rapture,” Anita Baker, Eiektra (four
milion); “Tracy Chapman,” Tracy Chapman, Eiektra (two million);
“Pyromania,” Def Leppard, Mercury (seven million); “Hysteria,” Def Lep-
pard, Mercury (seven million), “He's The DJ, 'm The Rapper,” DJ Jazzy
Jeff & The Fresh Prince, RCA/Jive (two million).

Short Cuts

* PRINCE and SHEENA EASTON continue to collaborate on her forth-
coming LP, “The Lover In Me,” due in early November. Using the
pseudonym JOEY COCO, the purple one wrote and produced “Cool Love”
and “A Hundred And One” for the “Sugar Walls" gal.

e Speaking of pseudonyms, there's a mysterious credit for the cut
“Scheherazade"” on PETER CETERA's latest LP, “One More Story,” that
simply reads ‘“‘LULU SMITH is Scheherazade.” Warner Bros. recently let
the cat out of the bag by revealing that Lulu Smith is none other than
MADONNA.

e WAS (NOT WAS) will join ROBERT PALMER for 59 shows on his
current tour.

¢ A fire at the British headquarters of producers STOCK, AITKEN, and
WATERMAN destroyed the master tapes of RICK ASTLEY 's next album.
Although the fire means that months of work went up in flames, everything
had been stored on computer discs at the end of each day. The information
now has to be retrieved to recreate the original sounds. Astley will have to
redo his vocals.

¢ “‘RAISIN RAY,” a takeoff on RAY CHARLES, will be featured in a
new CALIFORNIA RAISINS commercial.

e Even though Reebok is sponsoring MICK JAGGER's current
Australian tour to the tune of more than $1 million, the former STONE has
constantly been seen in Oz wearing a pair of Nike running shoes. Reebok
is not amused. “We find it a very embarrassing situation,” said a company
spokesperson.

e More fear and loathing in the rock press? An unnamed newspaper
rock critic recently complimented STEVE MILLER for writing such “great
tunes” as “God Bless The Child” and “Willow Weep For Me" on his new
“Born 2 B Blue" jazz covers LP.

e MICHAEL JACKSON broke yet another record by selling almost
400,000 tickets to his nine Tokyo stadium concerts on the first day they
went on saie.

¢ And they won't carry JANE'S ADDICTION? Even though RCA
released two different covers for LIGHTNING's new LP, “Lightning Strike”
— one featuring a skull and crossbones with the word “motherfucker,” the
other featuring a photo of the band — retailers have ordered five times as
many of the “bad” cover.
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TIMOTHY WHITE 'S

PRESENTS

LIVE VIA SATELLITE
FROM THE STUDIOS OF RTE IN DUBLIN,
THE EVENING OF WEDNESDAY, OCTOBER 26, 1988

Featuring Timothy White and the four members of U2
discussing their new double album, “Rattle And Hum”.
Timothy White will be joined by Dave Fanning, Ireland’s
foremost rock and roll radio personality, who will add a
distinctly Irish perspective to the broadcast.

The program will air on the eve of the world premiere
of “U2 Rattle And Hum” from Paramount Pictures.
For more information call your
Westwood One Representative today at (213) 204-5000,
FAX (213) 204-4375 or Telex 4996015 WWONE.
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MIKE SHALETT

Is The LP Dead?

Consumer Survey Indicates
Albums Are Alive And Well

The hole has been dug and the coffin is open. Let’s
bury the sucker and get it over with — enough with the vul-

tures already.

While this scenario is premature,
it does raise an important question.
Is the vinyl album so terminaily ill
that it should be put out of its
misery and sent the way of the
78rpm single, reel-to-reel tape,
quadraphonic stereo, and eight-
track tapes?

Retailers Vs. Consumers

Many record retailers through-
out the US are tolling a death knell
for the LP. Rack jobbers, in par-
ticular, are making the biggest
noise. They want to use the smal-

lest amount of retail floor space to
sell the largest amount of product.
And there can be no denying that
cassettes and compact discs take
up less space than vinyl albums.

Retailers who suggest eliminat-
ing this configuration base their
stance not on space but on sales. As
evidence, they constantly cite ever-
decreasing vinyl purchase figures.

However, results from a Soun-
data panel survey show there has
not been any significant sales
decrease over the first seven

e

' What Did You Purchase During
s Yw: Last Trip To The Record Store?
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months of the year. In January,
20% of the total consumer pur-
chases were vinyl albums. That
figure fell to 17% in April, but rose
to 19% in July. (The average for
the three quarters was just under
19%.)

Purchases of vinyl product by
18-24 year-old consumers have in-
creased by four percentage points
since the first of the year. Percent-
ages among members of the so-

stations?

Program Directors:
Looking for fresh ideas?

Searching for new talent?
Like to hear other major market radio

Call toll free 1-800-234-0106
for information about new
SoundBanc"Listening Service.
More than 170 major market radio
stations recorded weekly!

MEDIA
MONITORS,
INLC.

New York ¢ Los Angeles ¢ Chicago * San Francisco ¢ Detroit « Atlanta « Miami ¢ Boston « Indianapolis « Washington, D.C.
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called “Big Generation’’ (boomers,
yuppies, etc.) have remained
steady.

Blacks Major LP Buyers

Black music consumers buy the
most vinyl albums. Thirty-seven
percent of the total purchases
recorded by black consumers in
July were in the vinyl configura-
tion (although that figure repre-
sents a five percent reduction since
the first of the year).

LP buying is hottest in the West.
Nearly 30% of the purchases re-
corded by Western panel members
in July were vinyl. The weakest
dernographic groups, with regard
to LP purchases, are teens and 45+
buyers.

As The
Turntable
Spmg s

et e L
e :
. 5

g
e
o

Nearly three out of ten music
consumers leave a record store
with at least one vinyl album in
their shopping bags. Twenty-seven
percent indicated that during their
most recent trip to a record store,
they had either purchased only
LPs or had bought at least one LP
among their multi-configuration
purchases. In addition, 18% bought
albums exclusively, 8% bought
vinyl and cassette, and one percent
bought vinyl and CD.

Among black music consumers
the total reaches 46%. Almost one
out of two bought at least one
album on their most recent record
store outing. Meanwhile, the per-
centage of exclusive vinyl pur-
chases jumps to 28% among
blacks, with a 16% incidence of a
vinyl/tape combination.

Men Buy More LPs

A third of the baby boomers
surveyed said an LP was part of
their most recent music purchase.
Education also plays a part: one-
third of the respondents with a col-
lege diploma recently bought vinyl.

Males are responsible for a far
greater percentage of vinyl pur-
chases than females. Twenty-five
percent of the total buys recorded
by male panel members during Ju-
ly were vinyl albums. The figure
has been relatively consistent over
the course of the first six months of
1988. And although women may not
buy as much vinyl, 25% did buy at
least one LP during their most re-
cent trip to the record store.
(Among men the figure was 29%.)

Home Taping Issue

The statistics offered above
might indicate vinyl no longer
holds the market-dominating posi-
tion it did prior to the introduction
of cassettes. However, three out of
ten consumers indicated they don’t
like the quality of prerecorded
cassettes. They’d much rather buy
vinyl and make their own tapes,
looking at the LP as their
“master” and home-recorded cas-
settes as disposable. Although
manufacturers have gone to great
lengths to improve the quality of
prerecorded cassettes, many con-
sumers — especially the older “Big
Generation” — recall bad experi-
ences and cannot shake their previ-
ously formed opinions.

Maybe the old cliche is true: the
more things change the more they
remain the same. Industry histori-
ans can recall record retailers
fought the introduction of the stan-
dard Norelco cassette (a future
replacement for the once popular
eight-track tapes), saying they’d
have to change their fixtures — the
display stands that held the prod-
uct.

And while manufacturers sold
vinyl albums and cassettes to
retailers at the same wholesale
price, retailers sold cassettes at
prices above those offered for
vinyl. That policy was based on
rigid retail practices; it was not a
policy based on consumers’ wants
and needs.

So put away the coffin, fill in the
grave, and chase the clouds away.
Record consumers have shown no
visible evidence that they no longer
desire vinyl LPs. The format is
viable and should receive con-
tinued support.
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MUSIC DATEBOOK

PAUL COLBERT

Hendrix Storms Europe

MONDAY, OCTOBER 17

196 7/They saw hair they normally wouldn’t see — In New York, “Hair”" opens at the Public Theater.
Theatergoers are surprised to see naked bodies dancing onstage.

1968/ After being booed for performing it at the World Series, Jose Feliciano releases his controversial version
of “The Star Spangled Banner.”

1969/The Kinks begin their first US tour in four years. They'd had their performance permit revoked for
repeated drinking and fighting onstage.

1986/Does he hang out with Neit Young? — In Milwaukee, R.E.M.'s Michael Stipe displays two “Miller
Music™ banners he tore down. “We don't believe in corporate sponsorship. | wouldn't drink Miller if they paid
me!”

1987/Sting guests on “Saturday Night Live,” hosted by Steve Martin. Martin piays 007, hot on the trail of
“Goldsting.” |
Born: Ziggy Marley 1968, Earl Thomas Conley 1941, James Seals (& Crofts) 1941, Gary Puckett 1942 |

TUESDAY, OCTOBER 18 !
1966/The Jimi Hendrix Experience makes its concert debut at the Olympia Theatre ir Paris, France. Eric
Clapton, Pete Townshend, Jeff Beck, and Brian Jones all rave over Hendrix, who is then embraced by the
British press as the next big thing.

1968/John Lennon is arrested for possession of cannabis resin in London. The arrest becomes the foundation
of the US Immigration Service’'s case to deny Lennon's US citizenship

19756/Simon & Garfunkel reunite (the first time) on “Saturday Night Live

1986/He must share speechwriters with Mr. Bush — Atlanta Mayor Andrew Young declares “Monkees Day.”
and calls them one of the early groups to transpose their musical success to TV.” Also, Christine McVie
marries composer Eduardo Quintello in London

Born: Chuck Berry 1926, Gary Richrath (REO Speedwagon) 1949

WEDNESDAY, OCTOBER 19

1955/Jim Reeves celebrates his 20th birthday by joining the Grand Ole Opry.

1968/Peter Frampton sits in with Small Faces at the invitation of Steve Marriott. The two later ieave their
respective groups to form Humble Pie.

1974/Al Green is severely scalded when his girlfriend Mary Woodson throws boiling grits at him as he gets
out of the tub. She later shoots herself to death. Incident in part causes Green to turn to religion.

1987/Now is that any way to talk to your mother? — Katharine Jackson, Michael's mother, tells Us magazine
that Michael told her to lose weight and wear lipstick when company comes over. She also says he has had a
nose job and a chin cleft, and tried to talk her into surgery too.

Born: Jim Reeves 1935, Patrick Simmons (Doobies) 1945, Jeannie C. Riley 1945, the late Peter Tosh
1944

i A . NI i
Ziggy Marley, Earl Thomas Conley, Tom Petty, “Weird Al" Yankovic

THURSDAY, OCTOBER 20

1977/Three members of Lynyrd Skynyrd, Ronnie Van Zant, Steve Gaines, and Cassie Gaines, are killed in a
plane crash in Mississippi.

1979/Bob Dylan performs “Gotta Serve Somebody” on “Saturday Night Live."”

1986/Mary Wilson’s biography, “Dreamgirl: My Life As A Supreme,” is released.

1987/Citing earnings of less than $8000 in 1986, Andy Gibb files for bankruptcy.

Born: Tom Petty 1953

FRIDAY, OCTOBER 21

196 1/20-year-old Bob Dylan records his first album just three weeks after being signed by CBS's John
Hammond.

197 1/Mick and Bianca Jagger have a daughter, Jade.

1975/For the first time in its history, the Hollywood Chamber of Commerce has to block off streets to control
fans when Elton John get his star on the Walk Of Fame.

1976/Led Zeppelin's concert movie “The Song Remains The Same’ opens nationally.

Born: Elvin Bishop 1942, Charlotte Caffey (Go-Go’s) 1953, Steve Cropper 1941, Manfred Mann 1941,
Lee Loughnane (Chicago) 1946, Steve Lukather (Toto) 1957, Dizzy Gillespie 1917

SATURDAY, OCTOBER 22

1964/The Who audition for EMI Records, but fail to impress and are sent away.

1965/Ernest Tubb is elected into the CMA Hall Of Fame. Eddy Arnold is inducted a year later.
1966/The Beach Boys release a very expensive rock & roll masterpiece, “Good Vibrations.”
1971/Can you dig it? — “Theme From Shaft” by Isaac Hayes is released.

1986/Kansas's reunion album “Power” is refeased.

Born: Eddie Brigati (Rascals) 1946, the late Bobby Fuller 1943

SUNDAY, OCTOBER 23

1973/"Pippin” opens on Broadway.

198 1/George Thorogood & The Destroyers begin a 50-day, 50-state tour.

1986/Double shot of bad luck — Triumph are forced to cancel their Boston concert when Rick Emmett
reinjures his knee. To make things worse, the group is then told they can't get tickets to the Mets-Red Sox
World Series Game. Also, Rene & Angela (Winbush) break up under strained circumstances. She withdraws
$50k from their account, he accuses her of trying to be another Tina Turner.

Born: Wurzel (Motorhead) 1949, ‘““Weird Al’’ Yankovic 1959

wwWwW._americanradiohistorv.com
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CAMEO’S
ORK

Everybody’s playing “You Make Me
Work,” the new smash from
Cameo’s latest, “Machismo.” Look

for it now!

On Atlanta Artists Compact Discs,
Chrome Cassettes and Records.

Produced by Larry Blackmon for
Atlanta Artists Productions and
Atlanta Artists Records.

Management: Q Prime Inc.

e

BREAKERS.

#1 MOST ADDED
UC CHART: 35)
Now on 78 UC Reporters - 80%

B.E.T.: Power Rotation
MTV: Heavy Rotation
. . . And Crossing Now!
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American Country Countdown

WIth Bob Kingsley (ABC)

R. Travis/R. Milsap/Jo-el Sonnler/Southern
Pacific/D. Williams/R.V. Shelton

American Dance Traxx (WO)
Giant Steps/Nu Shooz

American Top 40

with Shadoe Stevens (ABC)

Basia/Bon Jovi/B.K. Starr/M. Gaye/P. Collins/
UB40/LDD: R. Stewart

Backtrack

Body parts

(WO0)

Dick Bartley’s Rock & Roll
Oldies Show ’
Smokey Robinson & Miracles

Dick Clark’s Rock, Roll

& Remember

Chicago

(WO0)

(USP)

Classic Cuts (MJI)

Police/Doobie Bros./Them/Tommy James/
Jethro Tull

The Countdown

Kiara/Midnight Star

(Wo)

Countdown America
with Dick Clark

Phil Collins

Countdown USA

u2

(Us)
(WO)

Country Calendar
Waeekly Special (OBN)
Dan Seals/M. Osmond/M.M. Murphey/

T. Tucker

Countryline USA (JPB)
John Conlee

Country Music’s Top10  (JPB)
Jordanaires

Country Today (MJI)
Nitty Gritty Dirt Band

Crulsin’ America

with Cousin Brucle (CBS)
Rosanne Barr/Joan Baez

Rick Dees Weekly Top 40  (DIR)
Giant Steps

Direct Hits (MJI)
Cheap Trick

Dr. Demento (WO)
Dementia goes to the movies

Encore With Jim Lange (WO)
1937: Chick Webb

Flashback (RT)
Outerspace/Jimi Hendrix

Fusion 40 (TP)

Djavan/Richard Efliott/Huey Lewis/101 North/
D. Schuur/C. Parker

October 10 - October 16

Great Sounds (USP)
Bob Carroll

Hot Rocks (USP)
Cheap Trick

Jazz Show

with David Sanborn (WO)
Bennie Wallace

Jazz Trax with Art Good T
John Archer of Checkfield

King Blscult Flower Hour  (DIR)
Poco/Foghat

Legends Of Rock (WO)
Foreigner

Live From Glliey’'s (WO)
Best of Gilley's

Live From The ’60s (PRN)

Marvin Gaye/Beatles/Peter, Paul & Mary

Live Show (RT)
Saturday Night Live/Joe Cocker

Lost Lennon Tapes (WO)
Imagine: John Lennon

Metalshop (MJ1)
Metallica

Motor Clity Beat (USP)
Otis Williams

Scott Munl’s Ticket To Ride (DIR)
Bee Gees

Oft The Record
with Mary Turner
Bruce Hornsby

On The Radio
Terence Trent D'Arby

(WO)

(ON)

Plain Rap Countdown (PRN)
AC: Beach Boys/Phil Coliins

CHR: U2/UB40

Urban: Will To Power/Bobby Brown
Pop Concerts/

Star Trak Proflles

George Harrison

(WO)

Radloscope
G. Benson/Fat Boys/H. Huntsberry

(RS)

Rock & Roll Never Forgets

John Sebastian

Rock Chronicles

Gilenn Frey/Robert Plant/Van Halen/
Sammy Hagar/Pink Floyd

(WO)

(WO)

Rock Over London
Stuart Anderson

(WO)

Rock Stars
R. Palmer

Rock Today
Steve Winwood

(RT)
(MJn

Scott Shannon’s RockIn’
America Countdown
Bon Jovi/Europe/Whitney Houston

Sittin’ In
Hoyt Axton

Solld Gold Saturday Night
Three Dog Night

Speclal Edition
Bobby Brown/Miki Howard

Speclal Of The Week
Fiddier On The Roof

Star Beat
Michael Jackson

Weekly Country
Music Countdown
Gatlins

(WO)
(WRN)
us)
(WO)

(RT)

(MJ)

(USP)

October 17 - October 23

America’s Music Makers
with Bob Kingsley (ABC)
Alabama/L. Lovett/C. Gayle/S. Earle/B. McDill
Country Calendar (OBN)
E.T. Conley/R.V. Shelton/S. Ewing/

J. Rodman/E. Raven/O’Kanes/H. Dunn
Country Comments (WO)
Bellamy Bros./Oak Ridge Boys/W. Jennings/

Sytvia/Townes Van Zant/G. Morris
Country Datebook
R. Mlisap/Oak Ridge Boys/C. Twitty/

M. Haggard/Restless Heart

(Us)

Country Report

INFORMATION/
ENTERTAINMENT

RS AR R

COMEDY

SRR R S S ]

American Focus (FY)
Mark Russell
Celebrity Corner (PRN)
Richard Dreyfuss/Magic Johnson
Dragnet (CMS)
Big Mama
Fraze At The Flicks (PRN)
Kansas/Gorillas In The Mist
Health Care (PIA)
Shortage of family physicians/
Glaucoma/School phobla
Lone Ranger (CMS)
“Framed"
Mother Earth News (JBI)
Formaldehyde/Pets & kids/Exercise/
Household touch-ups/Rain forests
Nature Newsbreak (NWF)
Trout/Bird songs/Vultures/Big nest/
- Exotic sea creatures
NBC Extra (WO)
'88 Summer Olympics: A Look Back
Prevention Health Report  (JBI)

Flu shots/Beta carotene/Tinnitus/Weight loss/
Easing cold symptoms

Public Affairs (PIA)

Forgotten homeless/Emergency health care/
AlDS/Nursing home/Volunteers

Reviewing Stand

Presidential illness/Fat & cholesterol/
Buried pirate treasure

Same Time ...

Same Station (RRC)

Racio remembers "Lite Can Be Beautiful”

(PIA)

Travel Holiday Magazine (OBN)
Exploring Hawaii
Wireless Flash (CRN)

“Gorillas In The Mist"/Dian Fossey/

Rod Serling/Richard Beizer/John Anderson
Women On The Move (REMN)
Fatigue/Top cop/Mental homes/

Homework/What's up doc?

SPORTS

with Chris Lane (WRN)

K. Camnes/R. Travis/Sweethearts of Rodeo/
Judds/E.T. Conley

Rick Dees American

Music Magazine

Duran Duran/Info. Society/R. Paimer/
Giant Steps/T. Tumer

Off The Record (WO)

Europe/INXS/10,000 Maniacs

Rarities (RT)

P. Gabriel/Police/B. Springsteen/T. Chapman/
Youngbloods

Solid Goid Country

R. Milsap/Oak Ridge Boys/C. Twitty/
Alabama/M. Haggard

Solid Gold Scrapbook

Boys of Bandstand/Chuck Berry/1970/
Doo-wop ditties/Blue-eyed soul

Star Trak

Europe/B. Brown/Basia

(Us)

(USP)

(Us)

(WO0)

Costas Coast To Coast (OBN)
Tom Seaver
Inside Sports Report (OBN)

Denny MclLain/Tom Landry/P. Rizzuto/
B. Robinson
John Madden’s
Sports Quiz (OBN)
NFL's dirtiest players/'69 Series/Paul Devlin in
movies/Radio roundup

NFL Football (CBS)
(10/10)

Giants at Philadelphia Eagles (8:45pm ET)
Sports Explosion (PIA)

'87 Series/Bob Beamon/National Sporting

Goods show
Sports Flashback
World Series moments
This Date In Baseball History (DIR)
Willie Stargell/'77, '72, '75 Series

(OBN)

Cla’ence Update (PRN)
Palmer cops a plea/MIko's opening is tonight

Mel Blanc’s

Blankety Blanks (ASR)

Frog prince/Rumpelstiltskin/Poor shoemaker/
Funny emperor/Casey at the bat

Comedy Hour (MJn
Special guest: Steven Wright pt. 2/G. Carlin/
Sat. Night Live/Lily Tomiin

Comedy Show
with Dick Cavett (OBN)

Country life: Wes Harrison/Abbott & Costelio/
Bob & Ray/S. Freberg

Comedy Spot (OBN)
Junior Samples/Justin Wilson/Pump Boys &
Dinettes/Jerry Clower/Mad Square Dance

Dally Feed (DCA/JBI)
Slightly-edited debate/Nick Danger, third eye

Dr. Dave’s Comedy Drops  (PM)
Locomotion/Cheap Trick & Elvis/Magilla In
The Mist/Strong, strong man

Fun Factory (PM)
Staying together/Barbie Bush doll/

USSR today/Strong mint
Hiney Wine (DD)

A great moming pick-me-up/Sponsoring this
year's bowling tournament

Laugh Attack (PM)
Tyson in Russia/Kool Moe Rodney/Kurtis
Blow dryer/Toon over parador

Laugh Machine (PM)
R. Dangerfield/B. Goldthwaite/S. Wright/
W. Allen/K. Adotta

Nationai Comedy Wireless (DD)
Dirty Dancing sequeis/Second-hand smoke/
Officer copper PSA

National Lampoon’s
True Facts
Deceptive contraceptive/Undo hairdo

(PRN)

On The Phone With Ti-Rone (PRN)
Homeless boyfriend/Relationship’s over,
does she know?

Red Neckerson (SYN)
TV stereotypes
Radlo Hotline (ASR)

Emily/Bart Macke/Obscene call/l don't
feel good/Food pervert

Stevens & Grdnic’s

Daily Comedy Exclusive  (ASR)

Eat like pigs/Wimp debate/*Moonlighting”
with Eivis/Dogball '88

HI\!{
g )t 17

KILZER TURNS SUITE RED/IBLUE — Geffen artist John Kilzer rocked throughout the night in the MJI suite at the
NAB’s Radio '88 convention in Washington. Pictured enjoying the festivities are (front, I-r) WWDC/Washington QM
Curt Gary, Geffen Director/National Album Promotion Mark Babineau, Kilzer, and WDIZ/Orando 'PD Rad Messick;
(back, I-r) WTPA/Harrisburg PD Jeff Kaufmann, MJI GM Gary Krantz, and MJ! President Josh Feigenbaum.

JUDDS GIVE A LITTLE VISIT — RCA artists the Judds dropped in for a re-
cent interview at the United Stations' studios. Pictured (I-r) are Wynonna
Judd, United Stations’ Tom Roland, Naomi Judd, and US Director/Artist

Relations Pam Green.

WAM-americanradiohisteps~—com
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DAN O’DAY

KNOW THE LAW BEFORE YOU DIAL

Candid Calls: A Time Bomb
About To Explode

As you read this, the judicial system is processing
candid phone call-related lawsuits against stations and
personalities. Allegations include slander, libel, violation
of wiretapping statutes, invasion of privacy, irreparable
harm to business interests, and intentional infliction of

emotional distress.

Requested damage reparations
in some cases exceed one million
dollars. And still jocks continue to
pick up the phone and place them-
selves and their stations in jeopar-
dy. A legal time bomb is ticking
away in markets large and small.

Candid Controversy

A disc jockey calls the unknow-
ing victim of an on-air practical
joke. “Your Porsche has been
wrecked,” he says, and shares a
secret laugh with his audience.

Tick, tick, tick.

A morning team calls the hotel
room of a visiting rock star . . . at
6:30am. On-air, live, one of them
says, ‘‘The Enquirer reports
you’ve been cheating on your wife
— is that true?”

Tick, tick, tick.

An air personality calls a com-
peting radio station and talks at
length with the receptionist. “I
have a complaint about your sta-
tion’s programming,” he says.
““Have other people called to com-
plain about how you keep repeating
the same records, over and over?”

‘“Sometimes,” she replies. ‘“To
tell you the truth, that’s the most
common complaint I hear.”

“Do you like hearing those same
songs repeated so often?”’

“Well, not really. But a lot of our
listeners seem to.”

“Oh, I'm certain they do,” the
personality agrees. ‘‘But just out of
curiosity — I won’t tell anyone —
what station do you listen to when
you're not at work?”’

The receptionist answers.

She is unaware this conversation
soon will be heard by thousands of
people.

Tick, tick, tick.

Before you place a candid phone
call, you should know the answers
to two key questions:

« Is it legal to tape record a tele-
phone conversation without the
other party’s prior knowledge and
consent?

o Is it legal to put someone’s
voice on the air without that per-
son’s prior knowledge and con-
sent?

Surreptitious Recording

The first question is a matter of
state and local law. Many states
prohibit the recording of a tele-

‘““The Commission’s
rules are quite clear: if
you are party to a
conversation, you may
not put the other
party’s voice on the air
without that person’s
prior knowledge and
consent.”’

phone conversation without the
consent of both parties. (In excep-
tional situations; i.e., criminal in-
vestigations, recordings can be

made without the knowledge of one
or both parties only under court
order.)

Other states allow recording of
phone conversations if at least one
of the parties involved is aware of
the taping. If you don’t already
know, find out what your state’s
wiretapping laws are.

As a practical matter, many
jocks simply record the conversa-
tion off-air and, at the conclusion,
reveal that it’s all been “in fun”
and request permission to air the
call. If the “victim” says no, they
simply don’t air the bit. This does
not, however, meet the criterion of
two-party consent.

Airing Someone’s Voice

The second question falls under
the jurisdiction of the federal
regulating body; in the US, that’s

WBZ’'S DAVE MAYNARD

Boffo In

Boston

Among the highlights of NAB’s Radio ’88 convention
were the pearls of wisdom dropped by WBZ/Boston morn-
ing personality Dave Maynard. His show relies almost
totally on what’s happening in his market on any given day
and what his callers offer him. The session — ‘Making

The Mornings”

— was moderated by WHTZ/New York’s

Ross Brittain. Here are a few excerpts.

RB: What’s one of the most origi-
nal things you’ve ever done on your
show?

DM: One day I had a phone call
from a guy who said, “I got a ticket
from New York City.” I said, “So?
You shouldn’t have parked your
car wrong.” He said, “I’ve never
been to New York City.”

Suddenly other people started to
call in, and a pattern began to
emerge. My own (WBZ) helicopter
pilot had two tickets. Then my
secretary walked in with a guy who
was so nervous I thought he was
going to jump out of his shoes. He
was a fireman from outside of
Boston, and he had $27,500 in
tickets from the New York City
Traffic Department — and he’d
never been there.

So I called the Registry of Motor
Vehicles and talked with the snot-
tiest man I've ever had on the air.
As the end result of listeners’ com-
ments, we took two busloads of
people to New York City and

Dave Maynard

marched up to Ed Koch’s front
door. We all wore knickers, tri-
cornered hats, and buckled shoes;
we were the Minutemen. I had a
full battalion of musketed soldiers,

WWW americanradiohistorv-com

on the air!”

policy.

| ] .
Implied Consent
You're in much less jeopardy when airing Incoming re-
quest line calls #f it can be shown that your listeners
reasonably should be expected to undarstand they might
be put on the air. Regular on-air announcements to this ef-
fact can help. Another good idea is a request line on-hold

recording: “Thanks for calling KXXX. Your call will be an-
swered shortly. And, of course, we might even put your call

Finally, & simple "you're on the air’* greeting makes it
very diifficult for a caller later to claim ignorance of station

the FCC. The Commission’s rules
are quite clear: if you are party to
a conversation, you may not put
the other party’s voice on the air
without that person’s prior know-
ledge and consent.

So if you place a call on the air
and have not already received the
other party’s permission to broad-
cast his voice, merely airing him
saying “hello” puts you in jeopar-
dy.

“But then how can I do candid
phone bits?” some jocks cry. If
you’re in a state that requires dual
consent for recording phone con-
versations, you cannot do it legally.
And if your station is subject to
FCC regulations, you cannot legal-

a fife and drum corps . . . and what
coverage it got! Koch never came
out, and he was so sick because I
made the front page of the New
York Times.

Most Unusual Call

DM: A lady called in one day. I
imagine she was around 75 years of
age. She had a very crotchety
voice. My computerized call
screener had said “Louise” and un-
derneath that it said ‘‘meatballs.”

I said, ‘“Hey, Louise! How are
you? What do you want to know
about meatballs?”

She said, “Just keep talking.”

I said, “Well, no, you called in.
It’s your turn to talk.”

She said, “(breathlessly) You
keep talking. I'm having an or-
gasm.”

“You can’t talk that way on the
radio,” I said.

“Just a couple of more words,
that'll doit...”

The Maynard Patrol

DM: Four or five years ago I
read a piece in the Boston Globe
about a retired couple who had
been crisscrossing the country in
an RV pulling a boat. They had
done 44,000 miles without an inci-
dent, and in good old Massachu-

ly air a person’s voice without per-
mission.

Some personalities have adapted
to the legal realities by creating
fake put-on calls in which friends
or fellow performers play the roles
of the characters involved. Instead
of “stinging” the ‘“victim,” they’re
actually stinging the audience.
Some air talents have stopped do-
ing put-on or “ambush’’ calls alto-
gether, and some stations have
banned them.

Meanwhile, many more stations
and jocks continue to violate laws
and regulations in the hopes of
creating a good laugh for their
listeners.

Tick, tick, tick.

setts — which leads the country in
car theft — it was stolen. I got so
angry that I went on the air,
described the car, and gave the
license plate number. We found it
in 28 minutes.

I thought, ‘“We could do that on a
regular basis!” And we do. I now
have my own patrol car, a cruiser I
can send anywhere I want. When a
lady calls up and says, ‘“They’re
coming down my one-way street,
and if another comes down here
I'm going to throw something right
through his window,” I can say,
“All right, I'll have the policeman
right over there.”

On the morning that particular
incident happened, I sent him out
there and the policeman handed
out 63 tickets for going the wrong
way on a one-way street. The Bos-
ton Police Department gets a lot of
recognition. It’s worked out very
well for us, and I'll bet it would
work well in any other market, too.

Letters, . comments, and cas-
sette airchecks are welcome. Due
to the farge volume of mall, how-
gver, | ragret that | cannof criticue
the tapes | recaive.
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Métley Shirley Teddy Linda Simply The Keith 10,000
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ELEKTRA

THE HOME TEAM.

© 1988 Elektro/Asylum Records, a Division of Warner Cammunications tnc., @7
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JOEL DENVER

CONTEMPORARY HIT RADIO

The Way It Was

Chronicling Top 40’s 15-Year Transition To CHR

Fifteen years ago I was MD of AM Top 40 powerhouse
WFIL/Philadelphia. Under the direction of PD Jay Cook
(now President of Gannett Radio), the “Boss Jocks”
played the hits, reminisced through occasional “‘Solid Gold
Weekends,” staged mucho contests, and stayed actively
involved in all community events.

So what’s really changed in the
last 15 years since R&R first hit my
desk? Plenty! For some insight I
called on former R&R CHR Editor
John Leader and consultant Mike
Joseph.

FM Top 40 On Horizon

The FM Top 40 movement gain-
ed momentum in 1973, spurred on
by forerunners WPGC/Washington
(Top 40 on FM since the mid-'60s)
and Miami's WMYQ and Y100.
Leader, a former air personality
and PD (KHJ/Los Angeles, WQXI
(AM)/Atlanta, Grand Rapids’s
WGRD and WLAYV), reminisced,
“Z93/Atlanta was just coming on
the air and beginning to affect 'QXI
by the time I left for KHJ.

‘“Today’s contests
seem to be targeted to
the instant gratification

needs of our society.’’
— John Leader

“But in 1975 KHJ was still on top.
We weren't worried about K100's
(KIQQ) attempts to hurt us — we
were after KABC. As I recall we
didn’t play all that much gold,
maybe four or five per hour, but we
could squeeze in 14 songs an hour
because most of the records were
around three minutes in length.

“We gave away a lot of trips and
cars, but today’s contests are more
spectacular in terms of prizes. I
guess the big exception was when
Heftel's WYYS (Yes 95) challeng-
ed (then Taft’s) WKRQ (Q102)/
Cincinnati. Yes 95 offered $500,000
as a prize, and Q102 upped the ante
to a million.

“There were more games on the
air, such as Hi-Low Cash, offering
more chances for audience par-
ticipation. The old ‘What’s In The
Black Box' was a great contest
where entire towns got involved.
(The closest event to that of late
has been the rash of scavenger
hunts.) Most of today’s contests
are of the call-in-and-win variety.
It could be that with less competi-
tion and stations, listeners had
more attention to give toward fig-
uring out contest clues years ago.
It could also be a sign of the times.
We now have more fast food
places, ready-made clothes, one-
hour photo shops, and monthly rat-
ings. So today’s contests seem to be
targeted to the instant gratification
needs of our society.”

\i 15th YEAR I

Disco Fever

Leader remembered the early to
mid-"70s as being pretty uneventful
musically — there was no super-
group to take the place of the Beat-
les. And as more Top 40 stations
emerged on FM, AM shares began
to dwindle. Many once-solid AM
Top 40 giants evolved to AC and
adopted slogans like “The Station
You Grew Up With,” while the
FMs were satisfied with grabbing
the lower demos.

Probably the most exciting
musical trend of the mid to late *70s
was the introduction of disco,

John Leader circa 1978

which danced its way first into
New York and Philadelphia, then
took the nation by storm in 1978.
“Disco was a real big influence
for a while,” Leader said. ““A lot
of programmers who picked up on
it rode the tide to big numbers,
while those who programmed out
of personal taste took it in the
shorts.”

Like most trends, Disco came
and went. Top 40 lost its beat and
became more rock-oriented, caus-
ing a further split between AM and
FM programming. More impor-
tant, the Top 40 format was not on-
ly losing fans — it was losing
advertising,

Older Demos Sought

The very term became a nega-
tive to advertising execs and GMs
because it meant teens. Once the
lifeblood of the format, teens were
no longer desirable, and PDs on

both bands were being pressured to
abandon them for upper demos.

Leader explained, “Here was
this huge lump of kids who’d slip-
ped away from 18-34 and were now
2544s. National advertisers wanted
upper demos. This helped kill the
Disco trend and chopped off rock
music at the knees because it was
perceived that only kids identified
with it. As a result, programmers
went overboard and the line be-
tween what was Top 40 and Pop
Adult (now Adult Contemporary)
became blurred for the PDs and
the listeners.’”’ As such, Top 40 sta-
tions began telling agencies they
were really AC so they wouldn’t
lose a buy.

In September 1980 R&R changed
the name of the format to Contem-
porary Hit Radio. “The reasoning
was that this group of stations was
labeled with an unacceptable han-
dle, Top 40. But they still played the
contemporary hits,”” explained
Leader.

His November 1980 article, “The
Mellowing Of CHR,” further il-
lustrated the trend toward softer,
less exciting music, and the dif-
ference between CHR and AC be-
came even less defined as the
months went by. “If someone in
radio should get the credit for
bringing CHR back to the middle it
would be Mike Joseph,” Leader
said.

Back To Basics

Joseph, who put WFIL on the air,
made big news with fast success
stories, utilizing his Hot Hits for-
mat at WCAU-FM/Philadelphia,
WHTT/Boston, WBBM-FM/Chica-
go, KHTR/St. Louis, and a host of
other majors. For him, the dif-
ference between Hot Hits stations
and the typical CHRs of the day
was simply “the basics.”

“We put WCAU-FM on the air in
September 1981,” Joseph said. “We
got rid of all the gold that was real-
ly hurting CHR and went 100% cur-
rent. We got rid of the bland, sterile
on-air presentation and brought
jingles back. Most important, we
refocused the format back to the

“A lot of PDs who
picked up on [Disco]
rode the tide to big
numbers, while those
who programmed out of
personal taste took it in

the shorts.”’
— John Leader

active listeners who buy records.”

According to Joseph, there were
a lot of non-believers. ‘“Many sta-
tions cloned the Hot Hits idea and I

WwWWwW.americanradiohistorv.com

Reeling In The Years

® More call-in-and-win contests today

@ Personalities are bigger than ever

@ Format now reflects truer cross-section of tastes

©® PDs still follow latest programming/music trends

® Too much emphasis placed on research

‘“This format has been
chasing its tail with the
latest trend year after
year, eventually getting
itself into trouble and
then coming back to

the mainstream ageq.”’
— Mike Joseph

licensed use of the name in some
cases. But it took almost 18 months
before CHR really opened its eyes
again to the basics.”

‘Urban Monster’

Since 1983 CHR has been hitting
new highs, with occasional valleys
occurring when programmers de-
viate from the basics and become
too preoccupied with older demos
or become too far focused in one
direction musically. A recent ex-
ample is the sound success of such
dance-oriented P1-A reporters as
KPWR (Power 106)/Los Angeles
and WPOW (Power 96/Miami), a

8

A7

Mike Joseph

trend Joseph calls the ‘“Urban
monster.”

He explained, “It’s a short-lived
success in many cases where the
population can’t support such a
specialized format. Unfortunately,
too many programmers look at it
as the answer. As a result, too
many of them have overprogram-
med for the current dance trend.

“The major danger is the back-
lash from suburban listeners
who've tired of the repetitious
sound. Mainstream CHR is built on
variety. Dance music is an impor-
tant part of that variety, but this
format needs the best of every type
of music.”

Echoing the same thoughts on
variety, Leader noted, “CHR is
once again beginning to reflect a
truer cross-section of music than it
has in the last couple of years. I
feel it’s more important that the
format reflect the tastes of the
listeners, not of a select set of pro-
grammers.”

But Joseph is still concerned that
the whole cycle might eventually
repeat. ‘“Now that we're backing
away from too much dance prod-
uct, I hope we don’t go too far into
the other direction with too much
rock. Then the format will have to
soften again, and you know the
rest. This format has been chasing
its tail with the latest trend year
after year, eventually getting itself
into trouble and then coming back
to the mainstream again.”

Changing On-Air
Presentations

“Radio has become over-re-
searched to the point of reaching
unrealistically for older demos and
sacrificing teens by removing all
the irritants like DJs,” Joseph add-
ed. “Often, though, it's those ir-
ritants which are the elements of
excitement for many.”

Over the last 15 years, on-air
presentations have certainly
changed. In the early '70s there
was the “Q” format, where you
dead-started records and never
back-announced. Today there are
air personalities who are bigger
than life, as well as manic morning
Z0O0S.

“Big personalities are really
back and probably stronger than
ever,” observed Leader. “I even
see them spreading to afternoon
drive, as well they should. But
jockless radio and zero talk hours
are silly for a lot of reasons. First
of all, you’re not identifying any of
the music. If people don’t want to
hear talking, why in the hell did

‘“‘Most important, we
refocused the format
back to the active
listeners who buy

records.”’
— Mike Joseph

they turn on the radio in the first
place?”

Now that he’s spent a few years
away from the biz, Leader has
found ‘‘the hardest thing about be-
ing in radio is that you’re in it. You
react as a radio professional, losing
your objectiveness. Moving the
powers and recurrents around in
the clock doesn’t make the au-
dience go, ‘Wow, what a great sta-
tion.” What makes them say that is
the music flow and the way the
whole package comes together.
The station’s X-factor or charisma
is what makes it appealing.

“The age-old practice of tying
calls to commercial breaks is a big
no-no. I don't understand why com-

Continued on Page 60


www.americanradiohistory.com

Only One Artist Fits
This Silhouette.

His last album Duotones was certified
double platinum, with sales currently
approaching three million.

The smash single, “Songbird,” soared
into the Top 5, becoming the first
instrumental hit, not from a film or TV
show, to reach the Top 10 in a decade.

In the past two years, he’s
performed to sell-out crowds,
winning critical acclaim from one
end of the globe to the other.

Introducing “Silhouette,”
the new single from Kenny G.
Going for adds at Top 40, October 10th.
From his long-awaited new album, Silhouette.

Catch KENNY G on the Tonight Show October 10th.

Support

A/C: NAC:

45/17 Most Added BREAKER Debut
#1 Most Added

Back-Announcing.

When vou play it,

say it.

ARISTA

TURNER
Vusieencsibroyp  Direction: Turner Management Group © 1988 Arista Records. Inc., a Bertelsmann Music Group Company
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0 "When [1's Love'

JB12. It jusT KEEPS GETTING BETTER

NEW & ACTIVE

124/28
This Week’s Hot Action:

KEGL deb 32 WSPK 34-27
Y95 33-25 KZZB deb 28
KRBE add WROQ 22-19
WGH 34-29 KZ106 27-21
WNVZ deb 28 WAPE add 30
Q105 add Y107 28-21
WMMS deb 29 KQKQ deb 25
WCZY 40-33 KNAN 25-19
KKRZ 34-31 KPHR deb 26
KXYQ 25-17 KFBQ 38-28
KCPX add KOZE deb 25
K104 deb 28  OKS95 28-16

@

RECORDED BY DONN LANDEE

© 1988 WARNTEHR
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The Way
It Was

Continued from Page 58

mercials follow promos. Why
make your calls stand for anything
but music? And now longer stop-
sets seem to be the rule. I think
three or four stops an hour versus
two of them seems to give a better
balance between continuous music
and interruptions.

“Your station is going to sound
like the person who’s program-
ming it,” he pointed out. “The PD’s
personality will be impressed upon
the programming and music selec-
tion. If they have good social skills
and are gregarious, chances are
the station will reflect a lot of those
same attributes.”

Looking ahead to the next 15
years, Joseph added, “If you keep
your station current and on top of
what’s going on, you’ll know the
right music to play. Then the
market will chase you because
you’ll be the winner.”

WHITE LION DOWN SOUTH — KRBE (Power 104) featured White
Lion's Mike Tramp (r) and Vito Bratta (l) as guest DJs during the group’s
tour stop in Houston. Getting the rock 'n’ roll sandwich treatment is
Power 104 MD Cheryl Broz.

MOTION

KTXY (Y107)/Jefferson City after-
noon driver Bobby Jackson is now
PD. He replaces Jay Hasting, who
left for OM duties at WKQD/Hunts-
ville, AL. Also at Y107, John Kelly
becomes Promotion Director
Mark Callaghan has left WVSR/
Charleston to become swing/pro-
gramming assistant to Jay Jarvis at
WGTZ/Dayton Andy Savage
moves from nights to mornings at
WDFX/Detroit, teaming with Steve
Courtney . . . Roberta Gale is now
part of the morning show at WPOW
(Power 96)/Miami . . . Jay Silvers is

no longer doing overnights at
100KHI/Ocean City; he's been upped
to Promotions/Production Director.
"Big” Al Patterson has assumed the
overnight spot.

Pete Hamlett is the new PD at
WYYS (Yes 97)/Columbia.He comes
from WMGB/Lexington, KY . .. Bill
Cahill, formerly PD at WAPE/-
Jacksonville, takes the helm at WBZZ
(B94)/Pittsburgh, replacing Jim
Richards . . . Jay Brady resigns as
MD at WERZ/Exeter, NH as Scott Leif
from WIGY/Bath, ME takes over . . .

Donovan Scott and Nancy Faye have
switched shifts at WFXX/Williamsport,
PA, with Scott now doing nights and
Faye handling overnights.

WTHT/Portland, ME evening guy
Tony Perkins has been named
MD/afternoon driver, replacing John
Marshall . . . Jeff Davis has officially
been named MD at WMEE/Ft. Wayne.
He’s actually been doing the gig since
May . . . Rocky Burnette is promoted
to MD at KAKS/Amarillo, taking over
for Keith Richards, who's headed for
PD duties at WPFM/Panama City, FL.

BITS

® |t Pays To Listen — KIXY/San
Angelo, TX’s “Summer Appreciation”
contest rewarded eight winners dur-
ing its monthlong run. Prizes included
a BC Rich guitar autographed by Lita
Ford; a T-shirt designed by Slash of
Guns N’ Roses; a trip for two to
Washington, DC to catch George
Michael’s debut US concert; and a
compact disc player from Joan Jett &
The Blackhearts.

* Summer Comes To An End —
KKRZ (Z100)/Portland brought sum-
mer to an end in style with a “Last
Chance Summer Dance.” The free
concert featured Denise Lopez, Dino,
and the Fat Boys. Local vendors
donated all the extras, and the station
raised over $20,000 for muscular
dystrophy research.

* Getting In The Grind — KMAI
(194)/Honolulu heid a “Find N’ Grind”
promotion over Labor Day weekend.
194 gave clues to the whereabouts of
its Hot Mobile. Finding the hidden
vehicle meant free food for everyone.
A local pizza restaurant supplied the
eats and drinks for the mini-parties,
while the station gave away concert
tickets, bathing suits, and records.

e ’Round And 'Round And ... —
KJYO (KJ103)/Oklahoma City PD
J.D. Stewart rode a roller coaster 50
times to raise $300 for muscular
dystrophy research over the Labor
Day weekend.

www americanradiohistorv com

work.

When WXGT (92X)/Columbus, OH challenged listeners to come up with
a new station logo, Jennifer Oliver whipped out some crayons and slap-
ped together a little artwork. A student of children’s illustration, Oliver not
only won $1000 in cash, but is now getting paid to do all the station’s art-

92X Draws Foxy Art |
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HARVEY KOJAN

15 YEARS OF GROWTH, CHANGE

ALBUM ORIENTED ROCK

The Rise, Fall, And Rise Of AOR

“Good morning, Mr. Kojan. This month, R&R is cele-
brating its 15th birthday. Your mission — and you’d better
accept it — is to write a column detailing the major issues
and events that have shaped AOR’s last 15 years. To ac-
complish this, you get two pages. Good luck, sucker.”

Perhaps likening this week’s col-
umn to one of Jim Phelps’s “im-
possible’”” TV tasks is a bit
melodramatic, but you get the
point. It’s tough to do an entire for-
mat justice in a few hundred
words. That being said — and an
excuse for potential historical over-
sights having been established —
it’s time to delve into the rich past
of this fascinating format. As an
adjunct to my painstaking re-
search, I enlisted the services of
former AOR Editors Jeff Gelb and
Steve Feinstein. Their valuable
observations are sprinkled
throughout.

The Early Days

“It’s ironic that 1973 was the first
year I can remember having a for-
mat to follow, as opposed to being
able to play whatever the heck I
wanted,” recalls Gelb, who had
just moved to then-KPRI/San Die-
go when R&R was born. “That’s
when I said goodbye to progressive
rock as a format and realized that
what was eventually named AOR

LLI5th YEAR |} YEAR

\
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was delighted. His name was Lee
Abrams.

Abrams, who had been develop-
ing programming techniques since
his early teens, was frustrated with
the self-indulgence of so-called
“free-form” stations and yearned
for an opportunity to bring his vi-
sion of album rock to a larger au-
dience. Intrigued by ABC’s moves,
Abrams put together presentations
and sent them to every executive
at the company. President Allen
Shaw was impressed enough to
hire Abrams — all of 18 at the time
— as PD at WRIF/Detroit.

Evolution Of A Format

® 1973-78 — Stations Tighten; Free-Form Fades;

Superstars Spells Success

©® 1979-82 — Modal, Kick-Ass — Let’s Rock! CHR Goes
Soft; Research Rears Its Ugly Head

©1983-84 — 80/20: Modern Music Mayhem;

Crossover Dreams

® 1985-88 — A Classic Solution; All-Oldies Radio?

was about to begin. Prior to '73
there was little evidence that FM
progressive rock was formatting
itself beyond looking at what the
guy before you played and trying
not to repeat it.”

Indeed, the majority of album
rockers — of which there were far
less than today — still did not have
formats in 1973. Six years after the
original pioneers began what Scott
Muni called the “grand experi-
ment,”” many AORs remained
parttime operations.

There were a few notable excep-
tions. In late '71, ABC — which had
established a separate FM rock
division the previous year — in-
stituted what was then considered
a tight format at its seven stations.
While that development angered
many ABC-FM employees (50% of
the jocks quit), at least one person

Abrams arrived in the Motor Ci-
ty ready to plug in his new format,
but quickly found it was ABC’s for-
mat he was to execute. When an
opportunity to consult a station in
Raleigh, NC came along the follow-
ing year, Abrams jumped at the
chance. WQDR was an instant suc-
cess and spawned a legendary ca-
reer that would have an indelible
effect on the entire format.

‘Superstars’ Debuts

Burkhart/Abrams’s Superstars
approach was wildly successful in
the mid-to-late ’70s, helping to
catapult AOR into national promi-
nence. A once-“boutique” format
began to assert itself as a signifi-
cant ratings force for the first time.

“It was really Lee and Lee alone
for a long, long time,” Gelb says.
“He had years to develop his fol-

lowing and client list before he was
significantly challenged. That’s
why the format was always over-
shadowed by what Lee had to say.
For many years whatever Lee did
with his stations became analogous
with what the format was doing.
You can’t downplay his role in this
evolutionary period.”

As formatted AORs became
more prevalent, progressive radio
faded. Not that there weren’t sta-
tions that continued to allow jocks
freedom — heck, there are even a
few remaining today. But most
such stations suffered at the hands
of a Superstars-like competitor.
And since AOR’s primarily 12-24
appeal made it a more difficult for-
mat to sell no matter how high the
12+, marginal stations with lower
shares faced a particular struggle.

““The format lines were
blurred for a long time.
| remember playing

Olivia Newton-John.”’
— Jeff Gelb

Interestingly, tighter AORs
didn’t necessarily mean 100% Styx
and Stones. It’s easy to forget how
broad even most ‘“conservative”
"70s AORs were. While most rock-
ers’ on-air presentations differed
considerably from those of other
contemporary formats, there was
plenty of musical sharing going on.

“At one point, AOR was really
into ‘play the hits, play the hits,’”
recalls Feinstein, who was working
at Abrams-consulted WYSP/Phila-
delphia. “I swear we played the
Commodores and John Denver.”’

Gelb agrees. “The format lines
were blurred for a long time. Ev-
erybody remembers playing some
very strange stuff. I remember
playing Olivia Newton-John.”

Ironically, even though AOR was
many years away from achieving
upper-demo strength, most sta-
tions were willing to play a healthy
percentage of what might now be
considered ‘“‘adult” artists. Early
R&R album charts feature acts
such as Seals & Crofts, Roberta
Flack, and Maria Muldaur. Gordon
Lightfoot had a number one AOR
album in 1974. Joni Mitchell, a past
format staple, had two different
number one albums in 1975. Even
as late as ’78, Jimmy Buffett, Carly
Simon, and Chuck Mangione were
all solid chart stars.

AOR Gets Hard

But in 1979, B/A/M/D ushered in
a new era for its clients and in-
dustry followers. Calling its revis-

ed approach ‘“‘modal,” the influen-

tial consultancy proclaimed,
“We’ve been spreading ourselves
too thin; going from Billy Joel to

’s Top 15

AOR'’s Top

~If your station’s library was suddenly gutted, and you
were limited to purchasing only 15 albums released since
73, which would you choose? | posed that question to 15
people representing a variety of radio stations and leading
consultancies. Here’s the consensus list of the most essen-
tial albums released during the 1973-88 penod

1. PINK FLOYD/Dark Side Of The Moon
. BRUCE SPRINGSTEEN/Born To Run
. FLEETWOOD MAC/Rumours
. EAGLES/Hotel California
. BOSTON/Boston
. CARS/Cars
. U2/The Joshua Tree
. PINK FLOYD/The Wall
. BOB SEGER/Night Moves
10. LED ZEPPELIN/Physical Graffiti
11. DIRE STRAITS/Brothers In Arms
12. ROLLING STONES/Some Girls
13. ELTON JOHN/Goodbye Yellow Brick Road
14. POLICE/Synchronicity
15. BAD COMPANY/Bad Company
Honorable Mentions: ZZ TOP/Eliminator, BRUCE SPRINGSTEEN/Born in
The USA, STEELY DAN/Aja, TOM PETTY/Damn The Torpedoes, DEF
LEPPARD/Pyromania, U2/War.

Remarks

"Dark Side’ was an overwhelming number one. it was mentioned on
12 of the 15 lists, and eight respondents put it at the top ¢f their charts.
The Pink ones also had the honor of being the only band tc place two al-
bums on the list.

“Born To Run’’ also came up 12 times and "‘Born in Tha USA" just fell
short, or the Boss would also have placed two albums in the top 15.

Only three of the most essential albums were released in this dec-
ade, although three more made honorable mention. 1977 was the best-
represented year, while no albums from '79 even came close to charting.
Only six of the 15 albums were recorded by American artists. Those
Yanks who did make the chart made the most of it: five of the top six LPs

OCNOOOM LN

are the product of US bands.

three lists.

Participants in this decidedly unscientific poll:
WBCN, WBLM, WDHA, WEBN, WLUP, WMMR, WNEW-FM, WXRT,
Larry Bruce Communications, Burkhart/Douglas & Associates, Harris
Communlcations, Pollack Media Group.

Notably absent from the list is the Who. Both “Quadrophenia” and
“Who Are You' picked up some support, but neither appeared on even

KFOG, WBAB,

Fleetwood Mac to Zeppelin to Fog-
hat. We need to narrow the scope a
bit and deemphasize the softer ma-
terial.”

What happened, in essence, was
that AOR started doing some seri-
ous rockin’. AC/DC, Ted Nugent,
and Black Sabbath were featured
with more frequency than ever be-
fore. At the same time, CHR —
which had been milking the disco
explosion — began softening its
sound considerably. The combina-
tion sent AOR ratings soaring to
new heights.

““AOR was losing an
audience (teens) that,
by rights, it shouldn’t
have had in the first

place.”’
— Steve Feinstein

“AOR really had a bonanza from
’79-'82 because CHR stopped play-
ing rock 'n’ roll records, became
real soft, and sort of gave up all its
teens,” Feinstein explains. “AORs
just jumped in and had humongous
teen shares, which dramatically
boosted their 12+ shares.”

Another development which had
a profound effect on the format
during that time was the emer-
gence of several top-notch PDs,
most notably Jéff Pollack and John

Sebastian.

Sebastian’s ultra-tight, “kick-

ss” approach — backed up by
trend-setting research — garnered
WCOZ/Boston an amazing 12.6.
Meanwhile, Pollack’s savvy enabl-
ed long-suffering WMMR/Phila-
delphia to jump 1.2-6.1. Both used
these success stories to launch con-
sultancies.

“It really sent shock waves
through the industry when stations
like '"MMR and *’COZ had the great
books they did,” Gelb says. “Be-
fore that, I don’t think AORs realiz-
ed they could do that. It was more a
matter of people slogging it out for
fours and never thinking past that.
And then all of a sudden a couple of
guys going in and really shaking
things up made everybody realize
you could do that.”

The New Top 40?

The late '70s-early ’80s were an
unprecedented periced of growth for
AOR. “I think AOR is now the new
Top 40,” proclaimed Abrams after
the ’81 spring book. *“Not necessari-
ly from the standpoint of its sound,
but from its overall place in the
market.”” The format had more
number one finishes in the top 50
markets that spring than any other
contemporary music format.

1982 was another banner year for
AOR, featuring 18-34 growth and
continued teen strength. Playlists

Continued on Page 65
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Rise Of AOR

Continued from Page 63

continued to harden and tighten,
and research played a more influ-
ential role in music selections. 1982
was also the year a new concept
called MTV began to appear on
cable systems throughout the coun-
try

“MTV was first looked at as an
AOR station on television,” Gelb
recalls. “That’s how Bob Pittman
positioned it. There was a lot of
fear of MTV at first. AOR had to
decide whether to play the new
wave of artists or ignore them.”

The emergence of MTV was a
precursor of the first true crisis in
the evolution of the format, and the
enemy that threatened AOR’s sub-
stantial gains was a foe long consi-
dered extinct: CHR.

CHR Rebounds

The problem that developed in
1982 and dominated the headlines
the following year was simply that
CHR was beginning to reclaim its
natural teen audience. All but a few
AORs ignored the so-called ‘‘mod-
ern rock” that came into promi-
nence around that time, but CHR
capitalized on the new sounds,
which were rapidly embraced by
disenchanted 12-24s looking for
their own music.

“AOR was losing an audience
that, by rights, it shouldn’t have
had in the first place,” Feinstein
reasons. ‘It was only getting those
teens by default.”

However, many AORs were
caught with their pants down.
While they continued to play it
safe, employing the same “modal”
techniques that had worked so well
in the past, CHR became the ex-
citing format. The problem was
compounded by the fact that al-
though AOR had made some in-
roads in 25+, the format was still
rooted in younger demos.

The 80/20 Edict

1983 was the year Abrams issued
his infamous ‘80/20” recommen-
dation: “We feel that AOR is in
very serious trouble. We have be-
come our own worst enemy . . . it
appears that AOR is in the process
of losing touch with its core. In
terms of new music, in the last
year we nearly missed Duran Dur-
an, Missing Persons, Joe Jackson,
Stray Cats, and others. Whereas
the Superstars stations have been
doing 70% old to 30% new, I'm hop-
ing to switch those percentages
.around, even to perhaps as much
as 80% currents.”

BOOM! Whether Abrams’s
words were misinterpreted or not,
the fact remains that many sta-
tions overreacted. Suddenly -
despite dire warnings regularly
issued from all corners of the in-
dustry — the sounds of modern
rock were everywhere.

Sebastian’s reaction: “I am very
concerned that there may not be
very many AORs left after a couple
of Arbitrons, unless this trend turns
around.” (Of course, Sebastian
was preparing to say goodbye in a
way to AOR himself, having devel-
oped his Eclectic-Oriented Rock
format.)

Michael Jackson? Prince?

At the same time that many
AORs were adding modern rock at
a furious pace, other questionable
CHR-type music began infiltrating
AOR playlists. “A lot of AORs
played Michael Jackson and
Prince, thinking they could com-
pete with CHR on its own terms,”
Feinstein says. “That ultimately
proved to be a fiasco and essential-
ly brought down an entire chain of
AORSs: the Doubleday stations.”

The doomsayers had their day in
1983-84, as several AORs suffered
tremendous losses. The biggest
losers abandoned the format, giv-
ing some observers the impression
that AOR was in serious trouble.
When WPLJ/New York — a suc-
cessful AOR — flipped to CHR,
that seemed to confirm the demise
of the format.

Of course, it was all nonsense,
fueled by some inflammatory
words in other trade publications.
AOR had its problems — there’s no
doubt about that — but the format
was never close to extinction.

“People were saying that AOR
was dead,” remembers Feinstein,
who had just taken over as AOR
editor when things looked bleakest.
“Obviously, that was not the case.
AOR just had to rethink its demo-
graphic target. When it lost the
teens, it started shooting 18-34 and
got real healthy.”

AOR: ‘Im Not Dead Yet’

To many it must have seemed
the patient made a miraculous
recovery. The nadir of ’83-'84 was
immediately followed by the up-
per-demo renaissance that began
in 1985. AOR courted its natural au-
dience by replacing the juvenile,
party-till-you-puke mindset with a
more adult approach in jock pres-
entation, promotions, and station
image. In addition, AORs started
mining the classics while limiting
polarizing hard rock. And instead
of the once-popular ““jukebox” ap-
proach with little talk, AORs turn-
ed a greater focus on the elements
between the records, such as high-
profile personalities, production
values, and community involve-
ment.

Feinstein: “Back in the old days
the hottest jocks in a given market
were almost always on Top 40 sta-
tions. All of a sudden our format
started attracting the really killer,
controversial jocks.”

Ironically, the one major threat
of the past two to three years —
Classic Rock — is an outgrowth of
the library-intensive approach that
helped make AOR so desirable to
begin with. The very same music
that AORs used to achieve demo
breakthroughs was suddenly turn-
ed against them. And despite nu-
merous predictions of a quick burn,
Classic Rock is still alive and well.

In 1988 we’ve seen signs that the
long-anticipated split of AOR into
current vs. classic and old vs.
young may be on the horizon. That
Abrams character is at it again
after a long absence from serious
programuning, attempting to turn
Z-Rock into a national force. Fred
Jacobs, the man responsible for
Classic Rock, has recently in-
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CRAYZED — WIZN/Burlington staffers prove they aren’t afraid to pose with Robert Cray. Pictured are (i-r) PD
Stave Cormier, Production Director Joel Bolton, bassist Richard Cousins, WIZN jock “Late Kate” Roome, Cray, PM
driver Arty LaVigne, ND Nancy Masino, MD Tom Van Sant, jock Diane Desmond, and engineer Keith Lincoin.

troduced a new music format (the
Edge). Famed modern music ma-
ven Rick Carroll has hung out his
consultant shingle for the second
time. Whether any of them — or

anyone else for that matter — can
convince stations that a younger
audience can be profitable remains
to be seen.

Whatever happens, R&R will be

there to report it, analyze it, and
put it in its proper perspective. It’s
been that way for 15 years, and
we’re not about to stop now.

SEGUES

Robert Swisher has been named
OM and Doug Grant MD of the new
KHWK/Amarillo (formerly KATP).
Swisher joins from KIKX/Colorado
Springs; Grant worked at WZOK/Rock-
ford, IL. The entire KATP staff was let
go following last week's ownership
change. Swisher says the format will
remain AOR.

WHTQ/Orlando's infamous Slats has
filled the WKDF/Nashville MD opening

... WMRY/St. Louis PD Gary Kolarcik
has exited; Jim Singer has been nam-
ed interim PD ... WOUR/Utica MD
Tom Starr has added OM duties; Peter
Hirsch remains PD . . . KYYS/Kansas
City PD Scott Jameson has signed on
for another three years . . . KKEG/Fay-
etteville has upped Debbie Gilbert to
MD . .. D.J. Martin is the new MD at
KCHV/Palm Springs . . . WRQK/Can-
ton's Mike Michelli has relinquished

his MD responsibilities to concentrate
on AM drive ... WKLC/Charleston,
WV interim PD Duane Doherty heads
to Buffalo for production at WGR-FM
... KBER/Salt Lake City has named
Kevin Lewis MD.

KXRX/Seattle has upped Melanie
Blomquist to Promotion Director; Mark
Seignious exits; Barry Holton has
been named Asst. Promosion Director

If Howard Stern played records,
he'd play Gregg Allman’s “Slip Away.”

Produced by Rodney Milis

wwawaaLamericanradiohistons.com

GO DEEP!
Play A
Second Track.

Distributed by CBS Inc.
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BRAD MESS
DISPROVED NAYSAYERS

R&R Launched

Picture it. America. 1973. I was sitting in a station 15
years ago, humming “Goodbye Yellow Brick Road,”” mus-
ing about Nixon and Watergate, Cambodian bombing, gas-
oline rationing, $15 cannabis, the dollar devaluation, who
the blonde in the T-bird was in “American Graffiti”’ and
what-all, when someone stuck his head in the newsroom
and said, “Messer, look at this. A new sheet — Radio &

Records!”’

Well! Symphonic music came
out of nowhere (just as in your bet-
ter WWII movies when Our Guys
saved the day) and the whole news-
room went Technicolor. In that ins-
tant, I knew R&R would be a suc-
cess.

Bull. There was no music. Never
is, for someone with an unproven
product idea. In the very begin-
ning, Bob Wilson was virtually
alone out there on his self-chosen
limb at a time when the business
climate was stormy. Worse than
stormy. It was full of hurricanes.

Odds Were Against R&R

There was a global depression in
1973. No one knew where the ener-
gy crisis would lead. Americans
were urged to switch off lights,
reduce heating requirements, slow
down and save gas.

Food prices rose so fast there
was a 60-day national price freeze.
There were demonstrations at su-
permarkets. Joe Public was losing
spending power fast. The price of
the average house had shot up 69%
in five years, from $20,000 to $28,900
(and would increase another 76%
in the following 36 months).

The inflation rate was at an all-

Despite

73 Economic Storm

time high, and so on. The odds
against a startup business surviv-
ing even a year were overwhelm-
ing.
Optimism, Confidence,
And Guts

It took optimism, confidence,
and guts to launch an enterprise in
the economic storm of '73. I sup-
pose there were plenty of people
around to tell Bob just why it
wouldn’t work and couldn’t work.
There always are.

Here in 1988, they're still there,
still volunteering to tell us why our
own dreams and schemes will nev-
er get “off the ground. Today’s
potential winners in business will
respond in the same manner as
Wilson did in '73. They’ll smile, ad-
mit the critics might be right, then
climb right into the pilot’s seat
anyway and fire up the rockets.

And 15 years from now, the rest
of us can say we knew all along
they’d be successful.

Squares” premiered in 1966.

Stock Market Skidded Toward Crash

MCHNDAY, OCTOBER 17 — wall Street was well into its Olympic-class bellyflop one year ago, with

stocks down approximately 450 points from a month earfier and Black Monday looming two days away.

The EPA issued a report in 1983 warning the Earth’s climate might begin heating up from the “greenhouse effect” in
the early 1990s. OPEC announced its oil embargo, in retaliation for US aid to Israel {1973). TV's "“Hollywood

Eirthdays. Margot Kidder and George Wendt (“Cheers”) 40. Jim Seals 47. Tom Poston 61.
Alaska Transferred From Russia
TUESDAY, OCTOBER 18 — The US signed on the dotted line, paid out a measley $7.2 million, and

bought Alaska from Russia in 1867. Gold was discovered in the Canadian Klondike 29 years later, and the first year's
haul alone was more than $20 million.

Air Force Two, carrying VP George Bush, had a near-miss with a small plane over Seattle in 1984. The Mason-Dixon
Line (the border between Maryland and Pennsylvania) was established in 1767. Three weeks until the 1988
presidential election.

Birthdays: Thomas ‘‘Hit Man’’ Hearns 30. Martina Navratllova 32. Pam Dawber 37. George C. Scott 61. Chuck
Berry 62.

Black Monday On Wall Street

WEDNESDAY, OCTOBER 19 — Stocks dropped 508 points and telephone lines gridlocked a year ago, as
Wall Street plunged $500 billion in value — its worst one-day drop in history. On the following day, according to the
Wall Street Journal, the market may have come “within an hour” of totally disintegrating as the panic reached its
climax.

Grenada’s Prime Minister Maurlce Bishop was killed in a-coup in 1983, six days before the US invaded the island to
stabilize the situation. British troops surrendered at Yorktown, VA'in 1781, ending the last major battle of the
American Revolution.

Birthdays: John Lithgow 43. Writer John LeCarre 57.

HUAC Began Hollywood Witch Hunt

THURSDAY, OCTOBER 20 — The House Un-American Activities Committee (HUAC) began its investigation
of communism in Hollywood (1947). Nearly 300 writers, directors, and other movie businesspeople were blacklisted
merely on suspicion of having communist ties; ten eventually went to prison for refusing to testify.

15th ann'y of the Nixon Saturday Night Massacre, which included firing the Watergate prosecutor. Tom Edison got
his light bulb to work in 1879. Meteor shower forecast for tonight.

Birthdays: Wiitiam Christopher (“M*A*S*H") 56. Mickey Mantle 57.

Camel ‘75 and Still Smokin’’’

FRIDAY, OCTOBER 21 — Camel cigarettes were introduced 75 years ago (1913). An R.J. Reynolds’
spokesman says Camel was America’s first machine-rolled, nationally-distributed brand, and the first to blend imported
Turkish and domestic tobaccos. The logo was inspired by Old Joe, a camel then touring with the Barnum & Balley
circus.

The world record for keeping plates spinning atop rods — 84 at once — was set in 1986. The first Vietnam anti-war
march on the Pentagon was in 1967. Last full weekend of Daylight Saving Time; we set the clocks back on Sunday
{10/30).

Birthdays: Jeremy Miller (“Growing Pains”) 12. Carrie Fisher 32. Patti Davis 36. Whitey Ford 60.

Saturday (10-22): Catherine Deneuve and Annette Funicello 46, Christopher Lioyd 50, Timothy Leary €8.

Sunday (10-23): Doug Flutie 26, ‘‘Weird’’ Al Yankovic 29, Johnny Carson 63.

wWwWwW americanradiohistarvy com
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MIKE KINOSIAN

ADULT CONTEMPORARY

AC’s Long And Winding Road

Given the multitude of changes experienced by this
format over the past 15 years, the challenge of chronicling
AC’s progress since R&R’s debut issue is formidable. Of-
fering their perspectives on AC’s evolution for this special
issue are a former major market PD, a leading consul-
tant, a satellite company executive, and two past R&R AC

editors.

WASH: Always Hustling

A host of talented programmers
have guided ACs to ratings success
and blazed new trails in making
this format a dynamic radio force.
In the forefront of that illustrious
programming group is former
WASH/Washington PD Bob
Hughes, who made the jump from
ND to PD in 1973.

Washington and Dallas were the
first radio markets where FM lis-
tening overtook AM listening. Con-
tributing heavily to that bit of
history were WASH (programmed
by Hughes for 11 years) and anoth-
er AC, KVIL/Dallas, led by main-
stay Program Manager/morning
maven Ron Chapman.

Now President/COO of Ragan
Henry National Radio, Hughes
said WBZ/Boston and KDKA/
Pittsburgh were used as models in
the on-air construction of WASH.
“In the mid-"70s, anything was
possible,”’ recalled Hughes. “Radio
was a medium of unparalleled po-
tential, a tool of expression and
communication we could use in
any way we wanted. As a result,
we had big news departments and
could be the news and information
source. Once we did tennis play-by-
play of Wimbledon because there
was no television coverage. You
can’t do things like that anymore in
the format. That’s the province of
other stations, and you have to
stick to your knitting.”

According to Hughes, AC has al-
so been susceptible to culture
shifts. “For a lot of people, the
disco craze was an adult phenome-
non. People were dressing up, go-
ing to clubs, and learning the hus-
tle. We had to deal with this new
music, which resulted in a com-

Ron Rodrigues

LI5th YEAR}

RADIO & RECORDS

peting format in the market.”
WASH was one of the country’s
first 2534 targeted, personality-
oriented, oldies-based ACs. Cross-
town AC rival WLTT was the first

Bob Hughes

music-intensive station to use
“Light Rock/Less Talk” as a posi-
tioning statement. Hughes observ-
ed, “I'm sure the first time our
competitors saw WASH they must
have thought we were a brand new
animal and didn’t know how to deal
with us.”

Although AC is already very
fragmented, Hughes believes the
format will continue to diversify.
“People who grew up on album
radio are starting to make up more
of the 2549 cell. This has already
influenced programming. In the fu-
ture, it’s going to be hard to do this
format without knowing the mar-
ket in minute detail, and operators
will need a strong marketing
focus.”

No-Waste Format

Former PD-turned-consultant E.
Alvin Davis commented, “AC has
become more vibrant, less soft and
mellow. There’s more than one
version of AC, and there are now
different strains that didn’t exist
years ago.

“In terms of format reach, AC is
the most nearly-perfect format.
Everything it delivers is prime

demos — no waste and very effi-
cient. It’s not too old and not too
young. The only negative is the
fragmentation. AC may be a fine
format for two competitors in
many markets, but not three.”

A dramatic change he sees in to-
day’s AC involves some of the art-
ists receiving airplay. “I don’t
think AC programmers even a few
years ago would have ever imagin-
ed they’d be playing Journey and
Foreigner. AC has redefined
itself.” Anocther change he ap-
plauds is the higher profile of air
talent. “Today, we’re witnessing
more energy, content, entertain-
ment, and personability — all of
which are positive.”

Format 41: A Major Impact

Launched four springs ago,
Transtar’s Format 41 has become
a solid ratings performer in many
cases (heard on 100+ stations) and
made a major impact on the for-
mat. Transtar Sr. VP/Formats
Gary Taylor has seen how success
breeds imitation.

“Initially, the format was a mys-
tery and nobody understood it,”” he
said. “When some people thought
they had figured out what they
could do with it, they copied it and
have gone on to great success in
some of the finest broadcast cities
in the country. It’s started a new
form of AC — no question.”

Taylor claims the format has
gone through a maturation pro-
cess. “People who were 41 when
Johnny Mathis’s records were
popular aged beyond the 41 cell and
went to the next level. Younger
people don’t relate to ‘Chances
Are’ because it wasn’t part of their
music menu. Had the format
stayed as it was four years ago, it
would be ‘Format 45.’

“It was a researched concept
that happened in an incredibly
short time,” he added. “Soft con-
cept ACs usually don’t go over that
quickly.”

Format Predictability

When three-year R&R AC Editor
Jeff Green was promoted to News

Donna Brake

_ywww.americanradiochistorv.com

demo appeal.

My Shoulder” is number one.

From Pop/MOR To AC -

It's a safe bet most of you haven't saved ali 757 issues
of R&R. So here's a rundown of various format milestones:

* When the first 22-page issue rolls out 10/5/73, 41 Pop/MOR shgles
are listed alphabetically; Art Garfunkel's “All { Know” reflects strong

* Pop/MOR Editor Mike Kasabo debuts “Pop/MOR Notes” 2/22/74.
® Top 20 chart premieres on same date. John Denver’s “Sunshi~e On

¢ Pop/MOR section becomes Pop 11/1/74.

* Pop evolves to Pop/Adult 3/6/76.

* Kasabo's first full-page column appears 1/27/78.

* Jeft Green assumes format editor’s chair 5/22/81; the section is re-
named Adult Contemporary. Gino Vannelli's “Living Inside Myself” is
number one; country-flavored songs by Dottie West (#2), T.G. Shep-
pard (#5), Anne Murray (#13), Dolly Parton (#20), Rosanne Cash
(#29), and Pure Prairie League (#30) appear on the Top 30 chart.

¢ Explaining the switch to Adult Contemporary, Green writes, "We're
more interested in what contemporary music is being played than n the
conveniently attached format label the music is supposed to appeal to.”
¢ The 30-song chart becomes a 25-song list 4/27/84.

® AC chart returns to 30 songs 10/4/85.

* Gold-intensive Adds/Hots are listed 7/24/87.

* Alternative AC debuts in same issue.

* NAC chart is introduced 1/8/88; Dan Slegel’s “Northern Nights” is
number one; Basia’s “Time And Tide” is number three. The latter wvould
peak at #14 on the AC chart six months iater.

E. Alvin Davis

Editor in 1983, former KMPC/Los
Angeles MD (and current R&R
editor) Ron Rodrigues got the nod
as Green’s replacement. “It was
pretty easy to predict what AC
radio was going to do,” Rodrigues
said. “They would almost always
take a core record to top five, par-
ticularly if the song had CHR
crossover. If it didn’t, the song
would go to about ten. Madonna, on
the other hand, would get a
modicum of play but wouldn’t go
up the chart.”

Rodrigues regards the emer-
gence of strong imaging and posi-
tioning liners as a major event in
the early '80s. ““I think ‘Soft Hits’ is
a great imaging phrase. Words like
that which specifically state what a
station is were very important for
AC at that time.”

He left R&R in '85 to program
“hot” AC KMGG (now KPWR)/
Los Angeles. That’s when the hot
trend began to flourish. “It seems
like there are more hybrid stations,
and there’s more room for that,”
said Rodrigues. ‘“There’s another
generation of CHR listeners from
the early ’80s who will soon
graduate to the AC demo. They
may have grown up listening to
Madonna, but they don’t necessari-
ly want to hear Guns N’ Roses.”

As for AC’s future, Rodrigues

sees a proliferation of soft ACs.
“There’s always going to ke a need
for background music. GMs and
PDs are finding they can be suc-
cessful with it using contemporary
music.”

Independent promoter and for-
mer radio PD Donna Brake, who
became format editor in 1985,
believes AC has become even more
important to the big picture. “We
still see records by artists like Ken-
ny Rogers being worked success-
fully. One of the biggest changes is
the reaction from radio and rec-
ords to the changing adult con-
sumers, who have made an impact
on both industries.”

Echoing Davis’s sernftiments,
Brake said, “AC radio is more
openminded now in what it will
listen to. You’re not seeing just the
soft ballads coming to AC. People
are trying all sorts of different
things — and with success.”

AC: Always Changing

Today, AC continues ta expand
and prosper. The many forms it
takes — Full-Service, Current-
Based, Gold-Based, AC/CHR hy-
brid, Soft AC, and others — now in-
clude NAC. The story of this
newborn babe is still waiting to be
written. But rest assured that R&R
will lead the way in covering it and
the other members of the AC fami-
ly as we enter our 16th year.
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15 YEARS LATER

1973-88: Growth,
Success, Respect

Somebody once said you can’t tell where you are or so managers didn't feel the need
where you're going unless you know where you’ve been.
Figuring out the first two is up to you. I'll take the easy
way out by offering a retrospective of both Country radio
and music coyering R&R’s past 15 years.

I thought the best way to get a
feel for the evolution that took
place in Country radio was to ask
each of R&R’s former Country
editors for a format overview dur-
ing their time at bat.

Jonathon Fricke

Jonathon Fricke, the first Coun-
try editor (1973-74), remembers his
stint as ‘““a transitional time. Coun-
try radio was searching for an
identity and an audience. The for-
mat was beginning to grow up and
finally stopped apologizing for be-
ing Country.

“For years, there was the at-
titude that you took your station
Country if you couldn’t do anything
else with it. Country settled for the
crumbs. It was at this time that
stations began to bring in radio
professionals.”

Fricke also remembers this time
as a transitional period for the
music. ‘“‘Country radio was trying
to decide whether it should be
Country or crossover. The huge
number of cover tunes at the time
made the choice even more dif-
ficult. For example, programmers
had to choose between pop and
country versions of ‘You Don't
Bring Me Flowers’ (Barbara Strei-
sand & Neil Diamond vs. Jim Ed
Brown & Helen Cornelius), ‘Drift
Away’ (Dobie Gray vs. Narvel
Felts), and ‘Tie A Yellow Ribbon’
(Tony Orlando vs. Johnny
Carver).”

Unlike today’s playlists, Country
radio of 15 years ago played just
about every record that was re-
leased. “The average playlist was
60-70 records back then — even in
major markets,” recalls Fricke.
“Forty records was considered a
short list.

“Country consultants were also
unheard of. Part of this was proba-
bly due to the vast majority of
markets having only one Country
station. If there happened to be
two, one was usually a daytimer.
The competition just wasn'’t there,

for consultants.”

The Country programmers’ vo-
cabulary was also beginning to ex-
pand rapidly. “These were the last
days of ‘gut feel’ radio,” says
Fricke. “The hot topic was re-
search, with new terminology like
demographics, psychographics,
and burnout coming into play for
the first time.”

Jim Duncan

Jim Duncan describes events
during his editorial stint (1974-81)
as “the greatest time in Country
radio history. It was going through
puberty while experiencing its
fastest and biggest period of
growth.”

Making this an exciting time was
the influx of a “different breed”’ of

Most Influential Stations & PDs

In an admittedly unscientific survey, | asked 75 people
who have been in or around Country radio to name the five
most influential radio stations and programmers during the

last 15 years.

Most Influential Stations
* WMAQ/Chicago
* WHN/New York
* KIKK/Houston
o KNIX/Phoenix
* WDAF/Kansas City

Most Influential
Programmers
¢ £d Salamon
e Bob Pittman
o Larry Daniels
* Moon Mutlins
¢ Rusty Walker

Country Radio
By The Numbers

According to the CMA, these are the number of full time
Country stations for each of the last 15 years.

1973 764
1974 856
1975 1116
1976 not availabie
1877 1140
1978 1150
1979 1434
1980 1534

people. “Prior to then,” Duncan
says, “many on both sides of the
business looked &t country music
as a religion to preserve. Those
coming onto the scene were smart
business people who could have
been successful in any radio for-
mat, label, or business. They look-
ed at where Country was and how
big it could be, and laid the ground-
work for today’s huge success.”

Duncan notes that prior to 1975
“Country reporters had lists of
over 70 records. They played any-
thing that came in the mail. At the
Country Radio Seminar in 1975,
WMAQ/Chicago’s Bob Pittman
was booed as he made a speech de-
tailing his move to 35 records. But
as WMAQ and WHN/New York be-
came successful, stations every-
where began to follow suit.” Pitt-
man and WHN’s Ed Salamon also
ushered in the age of research for
Country radio. “What they set in
motion,”” Duncan adds, ‘‘was a pro-
cess of thinking before reacting.”

That same year saw crossover
music gain widespread acceptance
by Country radio. “Even though a
few stations had done it before,
they masked it by not saying the
artists’ names,” Duncan points
out. “The big stations weren't
afraid to do it, ultimately selling
the music and personality to a
younger audience, which they in
turn sold to Madison Avenue.”

Duncan not only saw the rise of
large market, big promotional-
dollar AM Country outlets, but
watched as they began to give way
to Continuous Country FM outlets.
“FM radio made the decision to
sell the format based on the music,

The Way We Were . ..

/1.

Larry Daniels, circa '79

Bill Figenshu, circa '80

Joel Raab, circa '81

www.americanradiohistorv.com

Gregg Lindahl, circa '80

1981 1785
1982 2114
1983 2266
1984 2265
1985 2289
1986 2275
1987 2212
1988 2169

not promotion. One of the reasons it
worked so well was because lis-
teners were discovering their
music all over again — in stereo.”

Duncan’s eventful tenure was
capped by the ‘Urban Cowboy’
period. “A lot of us wondered what
the hell was going on when guys
wearing John Travolta suits show-
ed up at the CRS,” he laughs.
“These people were chasing anoth-
er fad — their stations had been
Disco the year before. Most
weren't prepared or committed to
doing what needed to be done to do
Country right.”

Carolyn Parks

Carolyn Parks (1981-83)
recollects, “When I took over as
editor, it seemed that every week
another large market would gain
its own Country station; i.e.,
WFIL/Philadelphia, WKHK/New
York, WWWE/Cleveland, WKQS/
Miami, WCXI-FM/Detroit, and
WCAO/Baltimore. Unfortunately,
only a few survived as many
started with an atrocious lack of
preplanning and little commitment
to the format.

“Perhaps the event with the
most profound impact on Country
radio happened when — following
the success of KSCS/Dallas — Joe
Somerset and George Burns syn-
dicated the Continuous Country
format in September 1981. Literal-
ly hundreds of stations adopted the
format during the next several
years. This occurred only one
month after the Satellite Music
Network, the first satellite-
delivered, 24-hour Country pro-

Continued on Page 69

Randy Michaels, circa '79
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Continued from Page 68

gramming service, went on the air.

“Another phenomenon was the
amount of Country product which
crossed over to other formats.
Country artists were getting
greater exposure then. However,
the down side was we were also
diluting the format. These stations
were all competing for the same
audience and playing the same
music. Compounding the problem:
country wasn’t developing its own
stars of tomorrow, something
that’s only started to happen dur-
ing the past several years.

“The industry is even healthier
today than it was back then — and
we've managed to make way for

the new without disposing of the
old. The fad may have died, but the
format has grown.”

1983-Present

During my five years at R&R,
Country radio has experienced a
period of retrenchment and for-
tification. One of the biggest
changes has been the audience
shift from AM to FM. In 1983,
many legendary AMs were still ex-
tremely viable, although few main-
tained the market leadership posi-
tions they once enjoyed. In the
most recent Country Scoreboard
(R&R, 9/16), however, the AM au-
dience has dwindled to 15% of the

THE WANDERER — KTTS/Springfield, MO MD Dorrie Hummel huddles
with Eddie Rabbitt following the latter's performance at the Great Empire
Broadcasting listener appreciation show.

DOWN IN THE BOONE-DOCKS — Prior to a Larry Boone concert, KXIA/
Marshalitown, IA OM/moming man Mike Elm (r) escorted a talent contest
winner (c) backstage to met ol’ Lar himself.

total format share. And the num-
ber of Country AMs in the ranking
top five can be counted on one
hand.

Only during the last couple of
years have we seen head-to-head
FM battles develop. Early FM
Continuous Country stations
primarily beat up on AMs during
the early ’80s. Nonetheless, there
are still fewer than 20 Top 100
markets with two FM Country out-
lets.

The strict ‘“more music” for-
matics of Continuous Country have
been evolving for almost six years.
It’s been a slow process perhaps,
but personality morning shows and
greater promotional efforts have
become today’s norm. Continuous
Country outlets saw the need to
change as competition developed
between FM Country outlets and
other FM music stations.

In the course of its evolution, FM
Country succeeded by doing much
more than merely taking AM’s
numbers. It took listeners from
other formats as well. Today, more
Country stations than ever are 12+
market leaders, with even more
ranking in their respective mar-
kets’ top five as these stations ex-
pand the format.

The years since 1983 have also
seen the rise of the Country consul-
tant. There are two major reasons
for this development: First, Coun-
try radio — once the domain of
large exclusive audiences — began
competing for the entire market-
place. Second, other non-Country
stations suddenly decided they
wanted a share of the demo that
was once exclusive to the Country
format. As a result, more and more
owners/managers turned to out-
side help. The core of today’s Coun-
try consultants is comprised of
many of the top local PDs of the
"70s and early ’80s. CHR, AOR, and
AC consulting firms have also
established Country branches dur-
ing the last several years.

Shrinking playlists have also
been a trend during the past few
years. Though it’s taken more than
ten years for the short-list syn-

Music City Looks Back

For the Nashville perspective on the last 15 years of
Country, R&R Associate Editor Debe Fennell got these
thoughts from a few Music City veterans.

¢ Jim Foglesong, President of Capitol/Nashville:
“Without question, the event that had the most impact on
Country was the period between 1978 and 1982 when the
‘Urban Cowboy’ soundtrack put our music all over the pop
charts. The movie introduced country music to a ot more
people, many of whom have stayed with us. More recently,
the Nashville Network has also had a big impact cn coun-
try music.”

* Jim Halsey, Chairman/CEO of the Jim Halsey Com-
pany: “Our global view of the business involved putting
country music on television. Roy Clark aimost singlehand-
edly changed network TV’s acceptance of country music.
Due to television, the venues for country artists expanded,

allowing them to play places that weren't ‘country’ at all. -

That’s changed now, however, since you can't get an artist
on TV until they’re known. New artists now break through
on radio. Radio and records is the way to do it today.”

¢ Don Williams, artist: “l long felt that country music
as a product wasn't up fo the quality it should be. It’s not ac-
ceptable to have one or two hits on an album, and the rest
are publishing deals. The average fan is far more intelligent
than that and deserves more quality.

“Little by little, I've seen that attitude change. Song sel-
ection, quality, and the whole production effort have improv-
ed. Artists and industry people are now beginning to ap-
proach five performances and recording in a better light.”

e Jimmy Bowen, President MCA/Nashville: * The art-
ists have been taking more control of their own music and
production — that’s had the most impact.”

* Jo Walker-Meador, CMA Executive Director: “Fan
Fair has grown from 2000 registrants in '72 to 23,000+
this year. Our new London branch has helped major labels
release country product overseas and aided the establish-

ment of the first country music chart in the UK.”

drome to hit secondary markets,
it's recently done so with a
vengeance.

Country radio has proudly mov-
ed from second-class citizen status
to a position of respect among
listeners and fellow broadcasters
alike. In fact, it’s kicking butt in a
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number of markets. £o0 you might
consider placing your hands over
your posterior ’cause your market
could be the next one to be kicked
by top-notch, professional broad-
casters programming country
music.
Here’s to another great 15!

got together!

Willie Nelson
with
Julio Iglesias

“SPANISH EYES”

(38-08066)
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WCAO KIK-FM KIKK WYYD KKCS WAXX KIZN
WPOC KLZ WNOE KKYX KFMS KFGO KVOC
WXTU KNEW WCMS WMNI KTOM KWMT KUUY
WDSY KNIX KAJA WKKQ KSOP WGEE KRWQ
KPLX KUPL WQYK WYNG KDRK KCJB KEKB
KIKK KCKC WUBE WCUZ WVAM KTTS KALF
WNOE KSAN WDAF WFMS WQCB WTHI  KIIQ
WCMS KEEN WKSJ] WOW WHWK KTPK

KAJA KRPM WSIX KVOO WAYZ WTCM

WQYK WQBE WOWW KFDI WPAP KWOX

WUBE WRKZ WQEDR KZSN KJNE KRKT

WDAF KPLX WTVR KUZZ WUSQ KGHL

What About Your Listeners?
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Remember the last time Willie and Jullo

These R&R Stations Report Strong Listener Response:
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© 1988 CBS Records Inc.
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The Most Hlts
In A Single Season

CHERYL "PEPSII" RILEY
“Thanks For My Child”

URBAN CONTEMPORARY CHART €D-
88 UC REPORTERS - 90%
conversion Factor: + 27!

DENIECE WILLIAMS =
"I Can't Wait”

URBAN CONTEMPORARY CHART &
92 UC Reporters - 94%

R;& ! —

TERENCE TRENT D'ARBY
“Dance Little Sister”

® URBAN CONTEMPORARY CHART @
86 Reporters 88%

: +17

SURFACE
“1 Missed”

URBAN CONTEMPORARY CHART &0
87 UC Reporters - 89%
prsion Factor: + 22

GREGORY ABBOTT URBAN CONTEMPORARY CHART £§)
65 UC REPORTERS - 66%

“I'et Me Be Your Herof" including This P-1 Play:

WXYV WVEE PWR94 WGCI XHRM
WILD KRNB WOWiI KPRS KSOL
WHUR WYLD WBMX KMJM

BOOTSY COLLINS
P-1 Action At: uparty oh PlaStiC"

WXYV KRNB WOWI WBLZ
WHUR WEDR WBMX WZAK
K104 WYLD WGCI KRPS URBAN CONTEMPORARY CHART €-&0

KSOL

| RAZE
“Break 4 LOvVE”  EARLY BELIEVERS:

WILD K104 W2ZAK HOT105
WUSL PWR94 KSOL WANM
WDJY WOWI WPDQ

JAMES "D-TRAIN" WILLIAMS
||Runner" ,\ o
o d
ON YOUR DESK THIS WEEK! - L0

e e e WWW americanradiohistory com
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WALT LOVE

LOOKING DOWN MEMORY LANE

URBAN CONTEMPORARY

Black Radio Comes Of
Age During Past 15 Years

1973 was an historic year for what was then called
Black or Soul radio. Stations such as WWRL/New York,
WOL/Washington, WVON/Chicago, WAOK/Atlanta, and
KGFJ/Los Angeles were starting to lose both black and
white audience to new kinds of stations, like FM WBLS/
New York and AM KDAY/Los Angeles

The audience shift was due to a
number of factors, one being dif-
ferent format presentations. WBLS
PD Frankie Crocker, who had done
general market radio at WMCA/
New York, coupled that experience
with his Black radio background
and came up with a new, slick
sound. He and his jocks would
jump from James Brown to Frank
Sinatra to Billy Eckstine to Kool &
The Gang, and back to Billie Holi-
day.

Current WBLS morning person-
ality Ken Webb commented,
“Things have been good for Black
radio during the past 15 years.
We've taken advantage of the op-
portunities that have come our
way. We have our Barry Mayos in
radio and our Jheryl Busbys in the
record industry. The future is
bright because we've learned the
things needed to compete serious-
ly.”

Incredible Advances

On the West Coast, KDAY PD
Jim Maddox (now Exec. VP at All
Pro Broadcastmg) played off the

Jim Maddox

other end of the music spectrum.
KDAY aired a high energy Top 40
approach with a variety of music,
including hits, album cuts, and
oldies.

Maddox said, “Black radio has
made incredible advances. The
presentation is much more sophis-
ticated, and the marketing is light
years ahead of where it was.
There’s also an abundance of tal-
ented people. You can favorably
compare the people who work in
this format with people in general
market radio, and I don’t think you
could say that 15 years ago.

Tom Joyner

“Black radio has made great im-
provements in every area but one
— how to get our fair share of ad
dollars. Only modest gains have
been made. The format overall still
suffers because too many advertis-
ers don’t want to support Black
radio.”

‘“Black radio has made
improvement in every
area but one — how to
get our fair share of ad
dollars.’’

— Jim Maddox

Accepting Challenges

WZAK/Cleveland PD and Zapis
Communications National PD
Lynn Tolliver recalled, “Fifteen
years ago, Black radio was just
something that existed. It was fi-
nancially rewarding for those in
ownership, but it was nothing to
those competing against it.

“PDs back then knew about rat-
ings, but weren’t very . involved in
understanding the methodology.
Today’s UC programmers are
much more concerned about their
station’s market positions and
overall competition than they used
to be. At one time Black stations
were only concerned with each
other. Not now. With other formats
now leaning heavily on black

music, it’s impossible for Black or
UC stations not to accept the chal-
lenge. If they don’t, they’re out of
business.”

Loyalty Factor
KYOK/Houston OM Rick Rob-
erts, whose background includes a
stint with legendary WBOK/New
Orleans, said, “Black radio in the

““Personality built
Black radio. If they
keep taking it out,
Black radio is going to
die.”’

—Tom Joyner

*70s was still in the embryonic
stage of becoming more sophisti-
cated with its sound. Stations like
WWRL were the standard for those
blacks who wanted to make the so-
called big time. The medium began
to grow up, for lack of a better
term. We started getting FMs and
better announcers with main-
stream diction.

“Our radio stations mean the
world to the black community. The
loyalty factor has always been
there, but today’s programmers
shouldn’t take the black communi-
ty for granted as they compete
more with general market rivals.
They need to keep close ties with
the community at all times. I hope
for the remainder of the '80s and in-
to the '90s they’ll continue to pro-
vide information to the black com-
munity.”

More Format Labels

Air personality Steve Woods,
now morning host at KACE/Los
Angeles, said, ‘“Having worked at

Jimmy Smith

Where The

wy s

Format Stands

® Presentation, marketing more sophisticated

® Advertising parity still needs improvement

©® Community loyalty too important to ignore

® Personalities a dying breed

KDAY for 11 years, I've seen a lot
of things change. Years ago Black
radio wasn’t universally accepted,
and very few individuals except
blacks would admit they listened to
it. Therefore, ratings were never
as high as they might have been,
and there was certainly a formatic
division between the types of radio.

“When KDAY started, our intent
was to get into the mainstream of
broadcasting and its listeners, no
matter the color or the communi-
ty. We wanted a station people
could listen to and enjoy if they lik-
ed the music we played.”

As for the current state of the for-
mat, Woods noted, “It seems
things are once again divided be-
tween the musical formats. Here in
Southern California we have a rap
station, the UC stations, and sta-
tions that play a considerable

Rick Roberts

amount of black music — yet don’t
admit to being black in any sense.
We’ve got more labels now than
ever before in our industry. I'm not
sure that’s such a great idea.”

Research Gains, DJs Lost

KGBC/Galveston, TX PD/MD
Randy Sterling, a past president of
the Young Black Programmers
Coalition (YBPC), said, “During
the past 15 years we’ve made some
gains in research professionalism,

‘‘Black radio has
become a marketable
product and not just a
fad.”’

— Jimmy Smith

but we’ve lost on the side of per-
sonalities. Now stations just play 15
or more in a row, don't talk, and
never tell you the songs they’ve
played. I don’t think that’s going to
be the future.”

www americanradiohistorv .com

Echoing similar sentiments,
Tom “Fly Jock” Joyner of WGCI-
FM/Chicago and KKDA-FM/Dal-
las noted, “I think black music is
the same as it was 15 years ago.
Most of the artists are redoing old
songs. Sue Ann is doing Aretha
Franklin’s ‘Rock Steady,’” for ex-
ample. And some artists are doing
old songs and calling them some-
thing else, such as Tony! Toni!
Tone’!’s ‘Little Walter.’

“Black radio has evolved, but
not totally for the better. They’ve
taken the personality out of what
we used to take for granted and set
our stations apart from all the
others in most cities. This is a cry-
ing shame. I know I'm one of a dy-
ing breed, but personality built
Black radio. If they keep taking
personality out, Black radio is go-
ing to die. Something has to be
done to save our heritage in the
radio business.”

‘‘Fifteen years ago,
Black radio was just
something that
existed.”’

—Lynn Tolliver

Radio As Business

Looking down the rcad at the
next 15 years, KKDA-FM/Dallas
Asst. PD/MD Jimmy Smith said,
“There’s a big move toward look-
ing at the industry as a business.
Black radio has become a market-
able product and not just a fad;
we’re winning mass appeal au-
diences in a number of cities.

“I'm simply looking at radio as
radio. We just happen to be black
and we just happen to be playing
music by black artists that appeals
to the masses in our cif

- N

Lynn Tolliver
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MARKETPLACE

Audio And
Video Airchecks!

(' Current issue §102, WMMS/Kid Leo, WNBC/Real Bob James,
KYUU/Bobby Ocean, WQHT/Bill Lee, KCBQ/John Forsythe,
WYTZ/Barsky, KSND/Bwana johnny, WHYT/JojJo, WHOT/A.C.
McCullough. Cassette, $5.50.

Current Issue #101, KliS/Hollywood Hamilton, KRLA/Real Don
Steele, Long Island CHR WBLI, WXRK/Howard Stern, KOY-
FM/Zoo, KLOS/Mark & Brian, KXRX/John & Robin, KMGITom
Parker. Cassette, $5.50
PERSONALITY PLUS #PP-10, WNBC/Don Imus, KWSS/Kelly &
Kline, WLTF/Trapper Jack, WQHT/Stevens & Grdnic, KMPC/Robert
W. Morgan, KOST/Mark Wallengrin & Kim Amidon, 90-min.
cassette, $5.50.
PERSONALITY PLUS #PP-9, Z100/Z Zoo, WLS/John Landecker,
CFMI/Sterling Faux & Bob Saye, KPWR/jay Thomas, WNBC/Alan
Colmes, KKLQ/Murphy & McKeever, 90-min. cassette, $5.50.

cial Issue §S-136, CHICAGO, CHRs Y95 & B96, AORs WLUP-
AM/FM, WXRT & WCKG, B/U WGC| & WBMX, ACs WCLR. WLS
& WFYR, Gold WJMK. Cassette, $5.50
Special Issue §137, ORLANDO, CHRs WBJW & WCAT, B/U
W]HM, ACs WSTF, WDBO & W|YO. AORs WDIZ & WHTQ, Gold
WOCL. Cassette. $5.50.
PROMO VAULT #PR-1. promo samples, all market sizes, $10.00
cassette
STILL AVAILABLE: #S-135 (HONOLULU), #S-134 (DETROIT),
#5-133 (KANSAS CITY), #5-132 (HOUSTON), #S-130 (ST. LOUIS),
#CY-2 (ALL-COUNTRY), #F-1 (ALL-FEMALE), #S-128 (DENVER)
at $5.50 each.
ALL-NEWS #N-13, uncut news, KOMO, KNX, WQHT. more
Cassette, $5.50.
CLASSIC Issue #C-95, WMCA/Joe O'Brien-Dan Daniel-1963, KH)/
Charlie Van Dyke-1977, KOMA-1966, KFWB/Wink Martindale-
1967, WLS/Steve King-1974, KENO/Dave Anthony-1973, & more.
Cassette, $10.50
VIDEO {18 features KPWR/Jay Thomas, WBBM-FM/Ed Volkman &
Mike Elston, KBEQ/Chuck Nasty, KCPW/Bo Chase, WHYT/Michael
). Foxx, WCZY/Dick Purtan, KKLQ/Chuck Cannon & KPOI/Brock
Whaley. 2 hot hours, VHS or BETA, only $20.00 through October.

CALIFORNIA AIRCHECK
\—Box 4408 — San Diego, CA 92104
(619) 460-6104

AIR TALENT SERVICES
‘y\\ \ IP FIR] e
HAUDRIO = e

Wl MAIKERS e s s

P.0.Box 4087e Signal Hill, CA 90804 (213) 597-8344

BROADCAST SOFTWARE

SmartClocke

*Mo Hardware/Software Needed*

(209) 222-8854

Call Lee MNye

"THE JIM GOSSETT COMEDY SERVICE"

Topical humor featuring the
impressions of Jim Gossett.

Celebrity Voices » Original Characters
Ayailable Live - - Taped - - DTL

*As heard daily for the past four years on
WSB - Atlanta, KOST - L/A and many. many more.

WRITE OR CALL FOR DEMO:

COOLEY - STRICKLAND MANAGEMENT, INC
City Marina, Suitc 6

Panama City. FL 32401

(904) 785-8844

KNFM/Midland

Susan

WBVR/Russelville

WD ARS
Ki PLX/DaIIas RM/Decatur Moiae

INEO -BITS

“THE radio sheet.” 2 pages daily with quips galore

but much more! Births, hist., trivia, & briefs! 2 wk.
trial fast: $5. Or more info: P.O. Box 112576, San
Diego, CA 92111. ALSO! Birthday-Bio’s Almanac.”

FULLY PRODUCED COMEDY
ALL FORMATS

CALL PROMEDIA
800-782-0700 « 201-768-7900

= ———— =
FIRST CLASS COMEDY

MONTHLY SERVICE « « JOKE BOOKS
FREE SAMPLE USE STATION LETTERHEAD
TO: P.0. BOX 80816, ST. CLAIR SHORES

MICHIGAN 48080-0816

FREE SAMPLE ISSUE

of radio’s most popular humor service vy,
For sample, write on station letterhead to: 0 L ln els

' 11060 Cashmere St., Suite #100, Los Angeles, CA 90049

Highty Respacted! Hilarious! Orlginalt
Proven worldwide audience bullder!
10th ANNIVERSARY SPECIALI
3 month's sampling (over 1,000 topical one-liners) . . . plus ‘Bonus
Gift’ Send just $5!! “‘Phantastic Phunnies,"* 1343-R Stratford Drive,
Kerit, Ohio 44240

CONSULTANTS
START TAKING HOSTAGES!

DIAL DOMINANCE demands a KILLER Processing Chain!
CUTTING EDGE TECHNOLOGIES introduces the ‘‘VIGILANTE'' FM
Limiter. This IS the processor that CURRENTLY HOLDS THE COM-
PETITION FOR RANSOME in New York, Philly, Miami, Baltimore, and
Cleveland! And Now its available for You, from the people who KNOW
quality competitive processing, CUTTING EDGE TECHNOLOGIES!
Call Today: (216) 221-7626.

Hundreds renewed again!
Free sample!

Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas, TX 75227

Contemporary

WEEMAWAY AMVSEMENT ;}éb}l_

Join the stations who are now a part of the FUNNIEST
pre-produced service available. Perfect for
CHR/AC/AOR. Unequaled! FREE DEMO with request
on letterhead.

W.A.Co * 5981 S. Tabor St. * Littleton, CO 80127

NEW FROM

The 2 i days of Christmas. 17 pre-produced comedy ;

commerclals, promos & songs. One for each December
week day until Christmas. Just S100 complete! Mkt.
Excl. Write on letterhead for demo.

5981 S. Tabor St., Littleton, CO 80127

{3 g\ 1))
FUNNY - CLEAN - USABLE FREE SAMPLE!

MONTHLY JOKE SERVICE USE LETTERHEAD

P.O. BOX 2333, DENTON, TX 76202
OR CALL 24 HR. 817-382-2275

/"Q < Weekly Pre-Produced Comedy Bit

LEWS “| was overwhelmed at the comedic
/ WHEE\-E““ ‘}\ prowess of these silly twerps!” -- Gary
\) m‘ “ Owens-KFi/Los Angeles. Call or write

(“Y“b ’ for free Sample: PRIME CUTS

\ 2899 AGOURA RD. - SUITE 390
WESTLAKE VILLAGE, CA 91361

7
Oouf.D‘ /
\~_/——1 -805-492-0546

WAIV/Jacksonville

B. Anthony-Jones

U102/Knoxville WDXE/Lawrenceburg

e
«=" “Hilariously Obnoxious Jock Interactives!”

KNOE/Monroe

" . 0l0%
WVAF/CharIesto‘:llKhmwnaw 8 CATCH HER!

For demo tape, or to order service call (804) 231-9861 9A-6P EST.

KOUL/Corpus Christi ~ WLVK/Chariotte

\WRvO/Richmond \WKJN/Baton Rouge

wWWWwW americanradiohistorv. com

EMPLOYMENT SERVICES

e (et the hottest R&R
classified listings early!
R&R Job Hotline mails
separately to you three

days before R&R. Call M e T

== = Hotline

scribe today. Visa/Mas-
terCard/AmEx.

Kz fo (Frcema i.1.:-:;.-..-;..-..-:;-:.-.-..'.:..-..-:.-..-:..-..-..-..-.-.-
TIN5 . = - r——

SHREE,

Halloween Edition
ShreekShow original horror half hour,
Halloween Episode Free
Full schedule available spring of 1989.
Call for demo & delails.
RADIO CINEMA - 11300 4th St. N. Suite 140 St. Petersburg, FL 33716

813-576-4594

Marketplace -- the shortest distance

between two stations . . . move now/!
Call Ilsa or Dave at (213) 553-4330.

i

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up to six inches available in increments of one-inch. Rates
for R&R Marketplace (per inchj:

Per Insertion

1 Time $65.00
6 Insertions $60.00
13 insertions $55.00
26 insertions $50.00
51 insertions $45.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is 6pm Thursday. one week prior to publica-
tion date. Marketplace ads are non-commissionable.
Submit to:

Marketplace

RADIO & RECORDS 1930 Century Park West

Los Angeles, Caiif. 90067 (213) 5534330
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L\ BOOST YOUR RATINGS!
! ON AIR PSYCHIC -

David Guardino, psychic to the stars and celebritics can
help you and your listemers to obtaim love, health and
wealth. Call or write anytime.
David Guardino ¢/o MGGIII, PO Box 2638, Clarksville, TN 37042
(615) 747-8708 (615) 986-4046 (615) 675-0150 (615) 226-5522

FREE phone interviews-ask for Gayle. No barter/mo cash.

English psychic & radio personality. Currently working Major
Markets & resident psychic on Nationaily Syndicated Show.
Let's raise a littie KANE in your market! Info & Demo

(606) 259-1933.

b

“““NOTHING BEATS"""“""""
OUR WEENIE Ty 57

{

]

]

: .
8 For Free Samples Call TOLL FREE
! 1-800-225-5061 Ext. #248
i
]
'
]
[]
L

1-617-749-3691 (FAX) or write

the Elactric WE@N[I@ |

P.0. Box 2715, Quincy, MA 02269

-----------—----------------------

TELE-JOKE

A WEEKLY Joke Service
“The BEST Joke Service I've ever seen!”
~—Jhani Kaye/KOST-FM (LA)

Pre-tested, usable one-liners. FAX Subscriptions available.
For a free sample call (209) 476-1511 or write:
TELE-JOKE, Suite 33-376, 4555 N. Pershing Ave.
Stockton, CA 95207

96%

Renewed Again!

EETS
.s--""'"'—-

FREE SAMPLE:
Power Sheets, Box 4858, St. Louis, MO 63108.

IDs, JINGLES, SWEEPERS

Fl.l.l.l... momoONONOmOmONONONONONONON G

WE’VE LANDED!

and we’re producing custom ID’s,
sweepers, promos, novelty songs, and
more, for a bunch of new markets.
Call us for our CD demo
before the competition does

(216) 291-9920
FAX (216) 291-9928

Marketplace -- the Industry’s service
station . . . get it working for you!
Call Hlsa or Dave at (213) 553-4330.

PREMIUMS/PROMOTIONS

ADVERTISERS PAY TO PROMOTE

YOUR STATION
POCKET SCHEDULES ¢ COUNTER CARDS

SAMPLES
PRICES

PHONE
(301) 876-8131

Cranberry Graphics ‘\
323 E. Main St
Westminster, MD 21157

Call for

special

pricing & e
FREE
catalogue.
Quality
promotional
items!

PROMOTIONAL
VENTURES, INC.

1-800-367-4110

PROMOTIONAL

WATCH YOUR RATINGS SOAR!—

It’s worked for 40 stations.
Let Hazel’s Fantasy Factory Custom Mascots work ior vou!

e 15 years experience o quality craftsmanship
e nationally known e affordable prices o
for FREE info call or write: o
Hazel’s Fantasy Factory

1515 N. Portland #6A
Okiahoma City, OK 73107

(405) 942-9960
RECORD SERVICES

OLDIES BY THE THOUSANDS |

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm

oldies from the past 40 years. Pop. R&B, Classic Rock,
Country & Jazz included. Write to:

* -

Box 66455, Dept. #RR, Los Angeles, CA 90066
(213) 391-4088

Call for our demo, and find out how our
custom-produced ID’s, sweepers and pro-
mos can help your station stand out from
the pack!

Galaxy is proud to present the
one sourcebook every Country
broadcaster needs. Handy, easy to
use facts about the artists your station
plays every day, in a format that can
be used instantly. Over 200 of
Country Music’s most recognized
hitmakers are covered. Write or
call for free info. Galaxy, Box
3482, Rubidoux, CA 92519.

714-685-1942

PERSONALITY RADIO by Dan 0°Day

292 pages devoted to helping you put your career on the fast track: Show
Prep, Building A Bit, On-Air Calls, Creating Character Voices, Using Calendar
Bits . . . plus 0’Day’s highly praised, exhaustive chapters on Job Hunting
and Contracts . . . and interviews with Dees, Brandmeier. The Greaseman
Howard Stern! *'A realistic look at the fundamentals & principles of personak-
fty radio...a value at twice the price!"'— John Lander, KKBQ/Houston

Only $24.95! vy, )
" 0 [_\ners 11080 Cashmere St, Suits #100

Los Angeles, CA 90049

wwWwW.americanradiohistorv.com

SHOW PREP

thn your record is running out. GALAXY 1s there for you' Evcry b| weckly issue 15 loaded with reliakle m(ovrnanon
about the BREAKING SONGS and the CURRENT ARTISTS! Plenty of 1t too. for each and every artist Who Ihey are
where they came from, what they did before what they're doing now Al written 1n short, one-thought “buts ready
1o read when you need them most' You'll be the music authonty your istener's expect with GALAXY’s facts @ your fingertaps'

PLUS a daily almanac buthdays, calendar, News & Trivia, maovie & TV star updates, career & industry briefs and MORE
every Issue!
Just write or cali for a FREE SAMPLE ISSUE  Piease indicate COUNTRY or CONTEMPORARY m wsic edition
GALAXY
GALAXY/ Box 3482 * Rubidoux, CA 92519
{714) 685-1942

TRIVIA

-
-
-
-
=
s
»
>3
m
]
-
@

Trivia is great . . . but it's a pain in the
neck to prepare! We'll send you (6) pages
of TRIVIA every month . . . over 50
questions in each issue!
SEND SASE on station letterhead for FREEBEE!
The TRIVIA WERKS 497 Walmar Dr.,
Bay Village, OH 44140
WMAL/Wash., 0.C. @ @ eWIBC/Indye @ @ KILT-FM/Houston

® @ KMZQ-FM/Las Vegas
® ® @ WLTF-FM/Cleveland ®

READER SERVICES

The R&R

"Year End

Review Pack” oOnly
All the hits 1974-1987 §258*

Call Kelley at R&R 213-553-3330

Get The Hottest R&R
Classified Listings Early!

R&R Job Hotline mails separately to
you three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEx.

Subscribe -
today!

Call Kelley at R&R
213:553-4330 w’“

Increase Sales Results

The radio and record industries are
big markets to cover with a limited
sales force.

So why not put R&R Marketplace
o work for you? It's a sure way to
generate qualified sales leads. Just call;
‘2 1 3,5534330 for more information

Marketplace -- the shortest distance

between two stations . . . move now!
Call Ilsa or Dave at (213) 553-4330.
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OPPORTUNITIES

OPENINGS

NATIONAL |

OPENINGS

Recognize the Difference

NATIONAL, the acknowledged leader in radio personnel placement since 1981, is not a
registration service, where you send a registration fee and tape, and that seems to be the end of
that. NATIONAL is a placement service. Once NATIONAL receives your registration package,
our job begins. NATIONAL evaluates, critiques, discusses your potential with you, and then
makes a determined effort to find the exact situation you are seeking. We make the complete
presentation for you. For complete registration information, write or cali:

NATIONAL BROADCAST TALENT COORDINATORS

ACr ~°w’

Dept. R., P.O. Box 20551 ¢ Birmingham, Al 35216 ¢ (205) 822-9144

WESTWO00D
Staffs America’s GREATEST Radio Stations!
If you've got a tape you'd like us to hear, send us a copy. We will review it the same day, and report
back to you within 24 hours! Westwood supplies talent to all radio markets, farge or small, and offers
professional agency assistance and placement unrivaled in today’s radio‘job search. For a gig you can
write home ta:Mom about - forward a copy of your T/R to:

WESTWOOD PERSONALITIES
6201 Sunsat Bl Suite 8,
Hollywood, CA 90028 « (213) 853-5769

AIR TALENT

ASSIGNMENT — JAPAN

FM Osaka is seeking skilled American ap-
plicants for a position in Japan starting
March 1, 1989,

Must be college graduate. Five years ex-
perience required. Must know American
pop music.

a

Salary: US$40,000 a year, plus apartment
& board.

Knowledge of Japanese not necessary.

Send tape, resume & photo. No telephone
calls please. EQE

FM Osaka, c/o Mike Lundy, KGIL, Box 1260, Mission Hills, CA 91345.

RADIO JOBS!

Weekly newsletter lists hundreds of cur-

rent openings! Mail $15.95 for your six

weeks subscription to BROADCAST JOB

SERVICES, 15200 A. Shady Grove Rd,

Suite 532, Rockville, MD 20850. Now

available, aircheck duplication only .95
r cassctte

pe -

ATTENTION N.Y. AREA DJ'S!
Earn more in a day than you do in a week!
““HOW TO MAKE BIG MONEY IN
VOICEOVERS'. Intensive one day seminar Sun.
11-6. Limited space call now. (212)
969-0518.

" TV T R TD T WD e -

PUBLICIST

Publicist wanted for L.A. office of Westwood
One Radio Networks. Candidate must have mini-
mum two years P.R. experience, strong writing
and presentation skills. Duties include research-
ing and writing press releases, phone contact,
word processing and office administration. Ex-
cellent growth opportunity. Send resume to:
Waestwood One, 1700 Broadway, 3rd fioor, N.Y,,
N.Y., 10019, ATT: Cathy Lehrfeid. EOE

T T LT VL LT URLLLRRTLECRCTDT R DT "D

Get The Hottest R&R
Classified Listings Early!

R&R Job Hotline mails separately to
you three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AMEX.

HotLine

Whether you're in
market 2 or market
222 you deserve
quality, affordable,
legal representa-
tion. Call or write
“Doc” Elliot Pollock
for a free, no obliga-
tion brochure.

HARDT & STERN, P.C.
ATTORNEYS & COUNSELORS
SUITE 660

208 SOUTH LsSALLE STREET
CHICAGO, ILLINOIS 60604
{312) 263-6868

GET A JUMP
ON THE COMPETITION!
DJ's KEEDED. Listen to DAILY UPDATED
openings. Toll free 800-237-8073.

v e
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EAST

Soft AC FM serving NH, VT and MA seeks adult AT with goal
to be a manager. Females encouraged to apply. T&R: Steve
Young. 130 Martell Ct., Keene, NH 03431. EOE {9/30)

WHRR/Saco, Maine seeks News anchor. Femaies encourag-
ed. T&R: Jon Paradise, Box 567, 04072. EQE (9/30}

Maijor radio station seeks Continuity Clerk. Previous traffic
and/or continuity experience necessary. Resume: Personnel,
4646 40th St., N.W., Washington D.C. 20016. EOE (9/30)

Suburban N.Y. FM AC seeks full and parttime announcers and
newscasters. T&R: WZFM, Rob Weingarten OM, 444 Bed-
ford Rd., Pleasantville 10570. EOE {9/30}

OPENINGS

Central New England soft AC FM seeks AT pro. Strong on-air
production, news, copywriting and research. T&R: WYRY,
130 Martell Ct., Keene, NH 03431. EOE {10-7}

Magic 104 Utica/Rome is looking for warm, personable AT
for our AC station. T&R: WKGW, Thomas Rd., Oriskany, N.Y.
13424. EOE {10-7)

Big Signal FM seeks morning AC talent. Outstanding oppor-
tunity for hardworking individual. T&R: Kim Stevens, WKXZ,
P.O. Box 552, Norwich, N.Y. 13815. EOE (10-7}

Full service AM/FM Combo seeks fulltime reporter/anchor.
Four-season resort area. T&R: Christopher Rolndo SM,
WUPE/WUHN, P.O. Box 1265, Pittsfield, MA 01202. EOE
{10-7)

Leading AC FM seeking parttime announcers with possibility
of future fulltime openings. T&R: PD, WDAQ-FM, 198 Main
St., Danbury, CT 06810. EQE (10-7)

WPGC seeks qualified, aggressive radio sales person. Must
have previous broadcst sales experience. Resume: Paul Neal
GSM, 6301 Ivy Ln., Greenbeit, MD 20770. EOE (10-7)

WLEV/Allentown seeks morning co-host. T&R: Scott Rob-
bins, Box 96, Lehigh Valley, PA 18001. EOE {10-7)

Immediate openings! Killer morning personalities needed.
WFBG AM-FM. T&R: Steve Kelsey, Box 2005, Altoona. PA
16603. EOE {10-7)

New York State combo seeks anchor/reporter, to join area’s
targest fulltime radio news staff. T&R: Bill Epps, Box 151,
Endwell, N.Y. 13760. EOE (10-7}

New light FM seeking AT for evenings. Must be relatable and
warm. Live in Berkshires of MA. T&R: Bob Collins, P.O. Box
297, Great Barrington, MA 01230. EOE (10-7)

Country FM seeks strong production person/morning news
reader immediatelyl Experience required. T&R: WCTD, 112
S. Main St., Federalsburg, MD 21632. EOE (10-7)

WRKZ/Hershey has rare fulltime opening. Experienced indi-
vidual with good production skills. Females encouraged T&R:
Mike Scalzi, Box Z, PA 17033. EOE (10-7}

PRODUCTION WHIZ!

If you're the one who can magically combine
words & sounds, we have the production/
copywriter position for you! Rush T&R: Bob
Flint, WMKS, P.O. Box 800, Springfield, VT
05156. EOE

I NEW ENGLAND

based National Ski Program looking for ex-
perienced writers. Must be a skier and be able
to translate your knowledge of skiing into a script

' format. For more information, call (203)
562-9400.

900000080000 00000000000600000000¢

ADULT COMMUNICATORS
""DJ’s’’ need not apply. We're a medium
market FM in the NE looking for that
elusive ‘‘adult sound’’. AC/Oldies ex-
perience a must. Females encouraged to
apply. Tape/Resume immediately to
Radio & Records, 1930 Century Park
West, Box #220, Los Angeles, CA
90067. EOE

MAGIC 93 is looking for an upbeat after-
noon Pro. We are looking for an entertainer
with excellent production skills. Good dollars
for right person. T&R’s to: Randi Kirshbaum,
WMGX, 200 High, Portland, ME 04101.

® Chase Broadcasting’s 1400 WSTC-AM §
o seeks News Director to motivate, lead o
' and manage large department. You g
should be familiar with all aspects of
o full-service radio, and will oversee top e
< rated Morning Drive news block. If you g
o Want to become a part of our AM suc-
e cess story, send T&R and include a®
$ brief account of your management o
s philosophy to Bill White, Operatmns.
' Director, WSTC/WJAZ, 117 Prospect s
< St., Stamford, CT 06901. EOE .

www.americanradiohistorv com

OPENINGS

NEW STATION ]]

in Virginia Beach looking for staff, on-
air, sales, news, all staff positions.
Tapes and resumes to: P.0. Box 9272,
Virginia Beach, VA 23450.

( AGGRESSIVE P2 \
| Eastern AC needs a Morning Entertainer. |
| We'll give you a great 50kw facility and |
| ACN ... you give us FUN, ADULT |
| RADIO. Possible openings in other |
dayparts. Radio & Records, 1930 Cen-
[ tury Park West, Box #224, Los Angeles, I
\ CA 90067. EOE )

p_::—:c—;}
TALENT/ANNOUNCER

When you think of winter do you think of ski-
ing? Are you a talent that would like to be
known nationwide? How much do you know
about skiing and the ski industry? Can you
communicate this to our radio audience? Send
C&R to CRN International, 1125 Dixwell
Ave., Hamden, CT 06514.

~ SOUTH

Hot 94, Charleston, S.C. CHR seeks AT from midnight-6 am.
T&R: Bob Casey, 1 Carriage Lane, Ste. C-2, 29407. EOE
{9/30}

Morning AT/OM needed for growing small market AM-FM.
Minimum three years’ experience. Good job! Good salary!
T&R: WKEU, Box 997, Griffin GA 30224. EOE (9/30)

Southeast Country legend seeks night-time AT needed yes-
terday! Must be warm and friendly, good production and a
team player. WBHP, Kevin Mason, Box 1230, Huntsville, AL
35807. EQE (8/30)

South Central Florida AC FM seeks News Director. Come
work in the sun. T&R: WCAC, Bob Rowland, 2530 S.E. Lake-
view Dr., Sebring, 33870. EOE {10-7)

The fastest growing area in the Country is Southwest Florida.
We need sales people. Resume: WDCQ, 1227 Del Prado
Blvd., Cape Coral, 33990. (813) 5674-1200. EOE (10-7)

WVIS-FM 106 Black/Dance format seeks two persons for
sales Cposition. One year minimun. Salesperson to sell air
time. resume: SM, Box 487, Frederiksted, St. Croix US Virgin
Isl. 00841. EOE {10-7}

Still haven’t found what I'm looking for. Nights/MD at 50kw
Augusta AOR. Great opportunity if you’'re ready to move into
medium market. T&R: Box 10045, Augusta, GA 30903. EOE
(10-7)

Leading Shenandoah Valley combo seeks experienced, ag-
gressive reporter/anchors for possible news position. T&R:
News Director, WKDW/A-WSGM/F, Box 2189, Staunton, VA
24401. EOE (10-7)

Night and weekend AT for 100 kw WHLZ in Eastern SC. Ex-
perience only. T&R: Dennis Daily, Box 400, Manning, SC
29102. EOE (10-7)

Parttime/fulitime AT. Sunny, warm Florida Keys. Country/
Live/Beginners welcome! T&R: WFFG, Box 488, Marathon,
FL 33060. EOE {10-7)

Nights in paradise! Seasoned CHR killer with production and
personal appearance ability. Photo, T&R: Russ Brown, Lazer
93.5, 950 Manatee Rd., Naples, FL 33961. EOE {10-7)

Edens Broadcasting’s Q94 is looking for a pro-
ducer for the Q Morning Zoo. Great facilities,
great people. Production experience necessary,
creativity helpful. You'll be the right hand for the
two-man Q Zoo Morning Team. Submit resume :

i to Steve Davis, WRVQ, Box 1394, Richmond, VA

23211. No phone calls piease. EOE

/94N
WEDR

Top ranked Modern Country station in the
Raleigh/Durham market needs exceptional After-
noon Personality! Creative production is a must!
Great benefits and location. Send tape and
resume to: Jay Butler, Station Manager/Program
Director/WQDR/P.0. Box 29521/Raleigh, N.C.
27626. No phone calls please! An Equal Oppor-
tunity Employer, M/F.
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WMYI1/Greenvtlle SC is looking for an AC
midday entertainer for the market's hot- #
test Lunchtime and Saturday Night at the
Oldies! We'll surround you with witty,
motivated professionals, and the market's
premier facility. Enjoy living in one of
America’s finest environments, and re-
ceivlng the kind of pay you deserve! If
you're stable, adult professional, send
C&R and Photo: Paul Warren, Program Di-
rector, WMYI, 102.5 FM, Sutte 801, NCNB
Plaza, 7 N. Laurens, Greenville, SC
29601. No calls please. AmCom Gcneral
Corporation is an Equal Opportunity ¥
Employer.

mnmxasxi\m““'g
| 97FM 1

I Shamrock Broadcasting in Atlanta needs experi- l
enced and creative Promotions Director. If you
think *“fun and crazy™’, but have the planning and
organizationat skills to co-ordinate with sales and
programming to pull off great contests and
promotions, show us your best stuff! Previous
medium to major market successes a must.
EQE. Confidential resume and examples of your
work to: Dennis Winslow, Program Manager, l
WFOX-FM, 2000 RiverEdge Parkway, Suite 797,
Atianta, 30328. '

| R ———

: MORNING DRIVE N
Experienced Air Talent for Urban/CHR
FM. Production, listener involvement,
community and personal appearances.
T&R to Radio & Records, 1930 Century
Park West, Box #218, Los Angeles, CA
90067. EOE

LT P T P T P P T P TP P T P T

MORNING STAR!

America’s 77th market (Brownsville/McAllen,
TX) is ripe for a Morning Dominator! Some-
body kinda funny, kinda mature, kinda smart

. with a backbone and a solid background,
but not a jerk. You would kill here! The
Money, Benefits, New Studios and People are
pretty good! Are you? Only team players that
aren’t afraid to work need send cassette,
resume & references to “Morning Star,”
KELT-FM, Box 711, Harlingen, Texas
78551. No calls, please.

PSS TSy

wstu14 50

Morning man needed for AC/Oldies format. Join
a two person news team. Humorous, profes-
sional, good production. If we match, send T&R
to Barry Grant, OM, WSTU, 1000 Alice Ave.,

Stuart, FL 34994, EOE
&ﬁ mw--

an opening for an Off-Air Production Director!
Must have excellent copywriting and organlza-
tional skitls, PLUS must be willing to work in the

Tampa Bay's Classic Rock Sandusky outlet has .

best 8-Track studio in the state of Florida! Send
resume, copy and production samples to:
Beau Raines
98 Rock
2 Corporate Drive
Suite 550
Clearwater, FL 34622
(No phone calls please)

98 Rock is an Equal Opportunity Employer!

OPENINGS
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BIG BUCKS, GREAT COMPANY,
GREAT CITY!!

Top 50 sunbelt market looking for the
best Morning Talent in the Free World.
Teams, individuals, stand up comics,
loose nuts and bolts. T&R to Radio &
Records, 1930 Century Park West, Box
#223, Los Angeles, CA 90067. EOE

TEXAS CHR FM

looking for proven Morning Performer; personal
appearances and community involvement a
must. Also, promgtions oriented Production
Director with Multi-Track experience. Equal Op-
portunity Employer. Cal Casey, 1910 Kensington
Drive, Carroliton, Texas 75007.

00 0000000000000 00606008000000000

AOR/CHR WINNERS
Want Evening Personality. Creative, en-
thusiastic, hungry to continue
dominance in highly competitive smaller
market. Phones, appearances, ability to
relate to audience, production and MD
experience major pluses. Send T&R to
Radio & Records, 1930 Century Park
West, Box #219, Los Angeles, CA
90067. EOE

Southeast Country Legend
seeks One-on-One Communicators. All
Dayparts. Good production. Good attitude
Team player. Enjoy one of the nation’s fastest

growing cities. Are you warm & friendly?
T&R: Radio & Records, 1930 Century Park
West, #221, Los Angeles, CA 90067. EOE

New FM AC seeks News Director for morning shift. Females
preferred. Must be able to interact with morning AT. Photo,
T&R: WDON, Geoff Freeman, Box 406, Geneva, OH 44041,
EOE (9/30}

KMAP/St. Paul seeks AT with three years minimum experi-
ence. T&R: Al Alom, 287 E. 6th St., MN 65101, EOE (9/30)

K102/Columbus, Missouri seeks personality to fit into very
successful AC morning team. Strong production and ability a
must. T&R: DAN CORKERY, 503 Old 63 N., 65201. EOE
(9/30)

Midday Female needed. New FM AC. Must have experience.
Will handle headlines, remotes, production. T&R: Geoff Free-
man, Box 406, Geneva, OH 44041. EOE (10-7)

New 50kw Kalamazoo AOR seeks talent from Midwest area.
Especially middays/production person. Rush T&R: Bill Martin,
WRKR, 9835 Portage Rd.. Portage, MI 49002, EOE (10-7)

WPZL/Indianapolis Rare opening to compliment premier Mid-
west CHR. No beginners, please. T&R: John Trout, WZPL,
1440 N. Meridian St., Indianapolis, IN 46202. EOE {10-7)

| Morning Pro needed. Join winning team at fast growing AC

music FM. Good production a must. T&R: Doug Freeman,
KBYZ-FM, Box 1377, Bismarck, ND 58502, EOE (10-7)

Promotion Director needed at Classic Rock WMGG and WMNI
Country. Resume: Mark Jividen, 1458 Dutlin Road, Colum-

| bus, OH 43215. EOE {10-7)

Growing FM Country seeks News Director. Send your best
T&R and satary: Jay Allan, WYTE, Box 968, Stevens Point,
WI 54481. EOE {10-7)

Announcer needed for country powerhouse. Bright, upbeat,
team player to do more than intro records. T&R: WGEM AM-
FM, Box 80, Quincy, IL 62306. EQE {(10-7}

WCWC & WYUR seeks a morning man and morning man/PD.
T&R: Gregg Owens, Box 156, Ripon, W1 564971, EOE (10-7}

Leading SW Michigan CHR seeks experienced afternoon driv-
er and production pro. T&R: Jim Gifford, WIRX, Box 107, St.
Joseph, MI 49085. EOE (10-7}

Growing Midwest group looking for future wizard night ATsl
Possible MDs. T&R: Jeff McCarthy, Box 1931, Green Bay, Wi

:ﬂLbI. ® ._ :

o If you are radio’s premiere production direc-
tor; a person who has a national level dé¢livery,
® possesses exceptional writing & organiza-
tional skills, and the brilliance to do numerous
@ character voices (not bad impressions), then
send a cassette and resume to: Bill Bamble,
o WKQX Radio, Merchandise Mart, Chicago,
IL 60654. No phone calls, please. EOE i
® [ J [ ] o [ ] [ ] [ ] ® [

OPENINGS

ANOTHER OUTRAGEOQUS
PERSONALITY NEEDED!

We aiready have the funniest morning show in
St. Louis . . . Now we need someone to put the
spark In afternoons. Show prepped humor,
stunts, client endorsements, & lots of outside ap-
pearances a must. Do you need a straightman or
a board operator? . . . Let's talk! Rush resume,
picture, & cassette of your best stuff to: 12
Village Drive, St. Louis, MO 63146.

AT 10150

We've got a rare full-time opening! We're
looking air talent to take over a creative
i morning show. If you've got the drive to
i continue a winning tradition, you may be
i the person we're looking for. We'd love to
hear from you! T&R to Mike Justin, P.O.
Box 8, Bloomington, IL 61702. EOE. No|
phone calls please.

WLAK94FM

Relaxmg Favorites.

AIR TALENT
FOR
CHICAGO’S NUMBER ONE AC

One of the Nation’s first and most successful
Soft AC stations is looking for a few good
tapes! A warm, personable delivery within a
precision designed format is essential.

T&R TO: JACK TADDEO/PD
WLAK-FM
150 N. Michigan Ave.
Suite 1135
Chicago, IL 60601

Confidence assured - No Calls
VIACOM RADIO is an
equal opportunity employer.

MIDWEST MAJOR MARKET
contemporary station looking for major
market talent for late nights. Screamers

& teen jocks need not apply. T&R’s to

Radio & Records,
West, #211, Los Angeles,
EOE

1930 Century Park
CA 90067.

KCAL-FM/Redlands seeking off-the-wall, zany, wacky AT or
team for mornings. T&R: Dana Jang OM, 525 New Jersey St.
#A, 92373. EOE (9/30)

San Diego’s KOW has immediate air staff openings. Minori-
ties encouraged. T&R: Chris Adams, 1523 E. Valley Parkway,
Escondido, CA 92027. EOE (10-7)

CHR KEZY/Anaheim seeks hot PM AT. Production, remotes,
parties, appearances. Photo, T&R: Craig Powers, PD, 1190 E.
Ball Rd., Anaheim, CA 92805. EOE (10-7}

KRQ/Tucson still seeks America’s Hottest up-and-coming
nighttime teen idol to handle 10-6pm in 1989. T&R: Clarke
Ingram, 4400 E. Broadway, AZ 85711. EOE {10-7)

KMBY Monterey dominant AOR, seeks conventionai, one to
one news anchor for morning drive. Females encouraged.
T&R: Rick Berlin PD, Box 1271, CA 93942, EOE {10-7}

KDON Salinas/Monterey seeks a dynamic on-air PD. Two
years experience required. T&R: Jeff Salgo, 1190 E. Ball Rd.,
Anaheim, CA 92805. EOE (10-7}

KCAL FM is seeking an off-the-wall, zany, wacky morning AT
or Team. T&R: Dana Jang OD, 525 New Jersey St., Red-
lands, CA 92373. EOE (10-7)

Resort AOR seeks AT. 8 track, CD SFX. Ski the Big One, float
the Snake. T&R: KMTN, Devan Mitchell, Box 927, Jackson
Hole, WY 83001. EOE {(10-7)

AOR market leader seeks experienced AT for morn/nights.
Entry level. Mgmt possible for right person. T&R: Cyndee
Maxwell, KWHL, 9200 Lake Otis Pkwy., Anchorage, AK
99507. EOE (10-7}

Live In Santa Barbaral 101.7 K-Lite looking for adult after-
noon driver. Right pay for right person. Females encouraged.
MOR format. T&R: Box 41030, CA 93104. EOE {10-7}

JMWW=adrericanradiohistornv.com
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Palm Springs, CA. CHR looking for Killer
Morning AT. Must be an original! Fantas-
tic community, excellent broadcast facili-
ties! Nearby L.A. and S.D. Rush T&R to
Mike Doyle, Power 101, 2100 Tahquitz,
Palm Springs, CA 92262. EOE

0000000000000 000000
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KMEO PHOENIX

Immediate part-time positions and looking

for future full-time candidates. Must have

AC or country experience and strong produc-
| tion skills. If you’re looking 10 coast, please look
| elsewhere. Tape, resume and picture to RT

Simpson, Operations Manager, KMEQ, 3719
| N, 32nd Avenue, Phoenix, AZ 85017. No
| calls. AA/JEOE

ONE HUMAN NEEDED . . .
FOR MORNINGS!!!!

" & Successful West Coast AC seeks warm, 4
® friendly, witty AM Drive Entertainer. We l
=are a fun-sounding, promotionally -
B aggressive, adult-oriented, Top 75 ®
g Market FM A Market-Dominant .
:Powerhousel T&R to Radio & Records,

@ 1930 Century Park West, Box #226, Los S .
B Angeles, CA 90067. EOE
I.IQIQI.IQIQIQIQIQI.IQI.I.I!

KTRS-FM

America’s Highest Rated FM five of
the last six years is looking for experi-
enced on air PD/OM to continue
the winning team tradition. We’re a
power house, adult CHR, P-3 that
opens doors to the right places if you
wish, or take advantage of all the
great things Wyoming has to offer.
Great schools, clean air, skiing, no
hassle living, great place to raise
family, no state income tax, low cost
housing. Send complete history
resume and tapes, plus salary
requirements in first letter, NO
CALLS! To: Bill Hart, KTRS-FM,
251 West First, Casper, Wyoming
82601. EOE

P.D. IN THE ROCKIES!!!
Creatlive, promotional minded leader
needed for new Colorado FM. Seeking
hard working, people orfented person to
guide this station to the top. Brand new
factlity and great opportunity T&R to
Radio & Records, 1930 Century Park
West, Box #222, Los Angeles, CA 90067.
EOE
0000000000000 000000

FULL SERVICE P.D.’S:

Are you ready for a real challenge? Top
100 market ieader, double digit FM AC in
the beautiful west wants to grow. We
® eed a Program Director who kriows how
to lead. Salary competitive with larger
markets. People skills, promotional
creativity a must. There’s no bigger
challenge than moving a station with a
10 to a 15. Experience with parsonality
oriented AC’s a must. No “Ten-in-a-
row’ P.D.’s need apply. Think you can
do it? Tape and resume. EEOQ Employer.
Radio & Records, 1930 Century Park
West, Box #225, Los Angeles, CA
90067. EOE
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CLASSY97FM

Looking for top-rated air personality to assist
with management Iitiez for beautiful
Sun Valley, Idaho FM. Call 1-208-785-1400 or
send info c/0 KLCE, Box 1197, Idaho Falls, Idaho
83401,

POSITIONS SOUGHT

More than a card readerl Young, enthusiastic, responsible
team player will help you go beyond the boring. Three years
on-air/production. Voices and accents, PERRY: (818)
907-91486, (9/30}

20 year radio vet in CHR/AC/Oldies seeks production and pro-
gramming/airshift in medium or major market, TOM MUR-
PHY: (904} 641-5631. (9/30)

Sports coverage isn‘t a gamel If you want to be #1, you need
to hire #1. Entertaining and informative. BILL: (216)
265-8143, (9/30)

Wait a minute! Don't hire one of these other jocks. They could
be maniacs. Sane, respectable, clean-cut and taiented AT
available now. Prefer AOR/CHR. DAN: (714) 528-9898.
{8/30)

Veteran rocker seeking that progressively eclectic format.
DAVE: (815) 933-6779. {9/30)

The AT of the 80's is at your doorstep. Can | come in? (312)
213-1948. (9/30)

1 play to win. in programming your station, we’ll develop the
ideas, instead of react. On-air, production and people skills
great. (512) 831-3608, {9/30)

Full ‘SQrvlco stations: Experienced News Director/anchor will
motivate your staff and make that FS format shine! MIKE
THROOP: (816) 523-5243. (9/30)

Choose to excel. Call to secure that great sounding voice for
your station. (201) 445-5331. (9/30)

Currently working two radio jobs, be nice to work one. 12
yesrs’ experience, seeking Eastern medium or major market.
Prefer Country/AC/Oldies. MARK ANDERSON: (302)
994-3934. (9/30)

SWM CHR AT seeks marriage to carser. Awesome produc-
tion. Available nowl ANDY: {516} 671-0129. (9/30)

Experienced in Jazz/Nac/AOR/AC/CHR/Ailternative seeks
position in New England. Excellent production skills. Adminis-
trative skills also. JEFF: (508) 366-43186. (9/30)

Production Pro seeks new challenge. Award-winning, crea-
tive Rteam player delivers results, handles pressure. US/Ca-
nadian citizen. Metro markets, agencies call DAN: (514)
483-5049. (10-7) '

Puget Sound area only. Want to become #1? | can help! Team
piayer, solid production, great on-air. Want proot? Call (406)
676-8855 or (406) 676-2720. (10-7)

31 year oid human announcer seeks So. Cal. to Ventura. 11
years’ morning/P.M. Deep pipes, solid skills. STEVE ALLI-
SON: (805) 373-7422, early AM/PM. {10-7}

Currently working two radio jobs, be nice to work one.
Twelve years’ experience. Seeking eastern medium or major
AC/Country/Oldies. MARK ANDERSON: (302) 994-3934.
(10-7)

Hey Dudes and Dudettes, call BRAD CARTER right now at
{607) 535-7652 it you are classic rock, AOR, or phone-in talk
on either cost. Okay? {10-7)

Versatile | can be soft and subtle. Or up and roaring. | can be
what ever you need. Let's talk. PENNY: (319) 524-4647.
(10-7)

I T T N I E TN
TOP TEN
Major Market Morning Man seeks greener ju
pastures. Mature, upbeat, happy sound. [
A friend to your listeners. Takes direc- |
tions. Respond to Radio & Records, 1930 i
Century Park West, Box #215, Los M
Angeles, CA 90067.
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Country/AC/Oidies. Four years’ experience. Very dependa-
ble, hard working AT wants to wake up your cityl Wi relo-
cate ASAP. Great references. REG: (302) 284-4400. (10-7)

14 years on-air energy. Last six years programming CHR
mornings. Promotions oriented, stable. Six years same sta-

tionl W.D. ""CAPT. BILL" SIMMONS: (206) 734-5939.
(10-7)
Professional, AT/prod: seeks CHR/AOR for afternoons/

mornings. Fun, dinners, long walks down country lanes and
esoteric chats, CHARLIE WOLF: (801) 373-8550. (10-7)

Four year pro likes Midwest. Any format. BOB: (312)
254-1327. (10-7)

Philly-Pitt. Seven year news pro. Award winner. Will give you
strong reporting/anchoring. Exceptional governmant reporter.
SCOTT: (814) 228-8811. (10-7)

— ==l
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Strong voice looking to expand. Good production, experience
includes So. Cal. market. Will consider all areas. CRAIG:
(619) 446-2472, (10-7)

Rock ‘n roll snimal AOR AT with production, copywriting,
news/sports experience seeks position at community-leading
rocker. All Mkts, KEN: {201) 633-8304 or 696-6137. {10-7)

Broad, .

News J with six years’ experience seeks
medium or large market’ position. Excellent work record.
Gives 200% Prefer Texas. THOMAS: (214) 521-6376.
(10-7)

Enthusiastic, high energy small market CHR AT seeks P-3/P-2
night position. Money not important. Professional attitude a
must. Will relocate anywhere. JIM: (301) 934-3665. {10-7)

Sessoned pro seeks air shift plus duties in top 100 market.
JIM: {301} 739-7483. {10-7)

Rocky D. the Rambo of Rock is hunting for that AOR/CHR
that takes no prisoners| Let’'s drop the big one on your compe-
tition| (312) 632-3522, (10-7)

Upbeat, cheerfui female AT seeks fulitime position. Hard-
working, creative and charming. Production skills and refer-
ences excellent, Enthusiastic. MICHELLE: (515) 955-5662.
(10-7)

Doling a little talk radio now, would like a whole lot more. I'm
ready, are you? JIM: (414) 722-1520. (10-7)

Experienced country programmer seeking long term position
with SE or SW Country station. Consider AT, MD, PD or halt
of two person show. Evenings. RICK: (616) 483-7564.
(10-7}

Telkshow host with OM, PD, producing experience looking
for a new place to talk. Seeks major/medium. PERRY: (313)
239-0905. (10-7)

Major market pro seeks So. Cal. gig after TV series’ cancella-
tion. | must work. Great pipes. Music, News, Talk, Comedy.
20 years’' experience. DH: {818) 342-8033. (10-7}

Aadio gig bit it. Mine. Snatch me from unemployment line. Six
years’ exp. Midwaesterner, originally from Seattle maket. AC,
Classic Hits, Rock. SHAWN: {217} 446-8080. (10-7)

Recent college grad seeks first job, Will relocate. Sense of hu-
mor. Two years’ college station experience. Prefers AOR/-
CHR. JIM: {414) 654-4282. (10-7)

AOR announcer with PD/MD experience ready to join your
AOR team. MARK: (509} 283-2102. {10-7)

Sick of Tee-Pee. 14 year radio pro, clever, witty, innovative,
warm and sincere with sensational voice. CHIEF JOE: (617)
359-2825, (10-7)

Experienced, dependable team player, seeks challenging on-
air position. Interested in programming and community in-
volvement. AC/Country/Christian. DAVE: {214) 258-1819.
(10-7}

DAN CARLISLE

AOR veteran available in October.
Looking for stable personality oriented
heritage station in a top 10 market. All
inquiries will be handled in strict con-
fidentiality. Call 415-861-5304.

e s —

Experienced small market AT/salesman seeks new challengel
Versatile and affordable for adult oriented formats onlyl An-
nouncing, sales. copy and prod. DICK: (615) 668-2564.
10-7)

Production Director. Hot 8 Track! MD/AT, computer literate.
Country or CHR. CHRIS: (803) 246-2299. (10-7)

Creative., hardworking with excellent production skills, seeks
fulitime position, any format, any drive time in Michigan. BIG
DAN REYNOLDS: (616) 845-7497 after five. (10-7)

Two for the price of one! Remote, production, weekend
team, whose minds click, need fulltime breakl Non-conven-
tional stylel TANYA AND ED: (603} 826-4827. (10-7)

Need dedication? Let’s talk radio. | give my best. Experienced
and would like to be appreciated. Full time country AT,
THOM: (901} 635-1570/635-1792. (10-7}

AT who enjoys production, especially the creative kind! Board
is so tight it squeaks strong music. background AOR, CHR in
Midwest or West. JEFF: (605) 697-6132. (10-7)

Highly motivated, experienced AT seeks advancement.
Strong production, solid airwork, team player. AC, Oidies,
Country. DAVE DANIELS: (712) 233-11860. (10-7)

South Dakota radio personality seeks employment in (Colora-
do. Five years’ on air, currently employed. Small or medium
mkt. BILL: (605) 623-4543. (10-7)

Moetal head with coll degree in br ing and clear
voice, hungers for job assisting PD. AOR/Heavy metal sta-
tion! California. ANNIE: (408) 226-9790. (10-7)

PBP sports. Pro baseball and hockey experience. Also college
b ball and footbail. Seek college or minor league oppor-
tunity. MARIO: (309) 691-7859. (10-7)

Whamo! The medication has worn off and |'m ready to jam.
High profile AOR/CHR statons - look outt Energetic, off-the-
wall team player. Ready yesterday. DAN: (714) 628-9898.
(10-7}

bv.might announcer seeks all night show. 15 years in radio.
Country or Adult Contemporary. MIKE: (904) 255-6950.

(10-7)

POSITIONS SOUGHT

i‘'ve got the secret to numbers and sales. As your PD, we’ll
achieve both. Good skills to lead your station forward.
JERRY: {512) 631-3608. (10-7)

Country radio pro with 20 years’ experience may be your best
PD/AT. DAN COOK: {419) 222-06489. (10-7}

Do | have to slesp with someone to get an airshift? CHR or AC
in Tennessee, AL or the South. DICK: (312) 369-8939.
(10-7)

Great voice and production. Experienced and easy to work
with. Looking to Southwest to Southeast markets. CHRIS:
(214) 272-3164. (10-7)

Eight years quality AT. CHR, Classic Rock, Talk, PBP. Comp
education, work ethic unmatched. Pipes, looks, whit. Let’s
gol JOE: (206) 671-9224. (10-7i

Seven year pro with AC, CHR experience seeks next step up
from small market. Prefer east coasst, FL. SAL: {904)
874-1527. {10-7)

i've got the pipesif you need a CHR or oidies experienced per-
sonality. AM/PM background. Northeast, South, COSMIC
TRUCKER: (516) 423-0167 or (718) 661-3982. (10-7)

Gimme, Gimme, Gimme challenge, money, a place to call
home. You get energy, personality and numbers. Il prove it.
JOHN WOLF: {719) 471-1276. (10-7)

00000000000 e QLDIES ececcccccese
I've programmed many winaers. No more
satellite shows. All shows are live and

focal. Good on-air communicator, inno-
vator. Excellent knowledge of “oldies” for-
mat. Looking for bigger market size. Call
Gerard 813-743-0173.

Talented beginner for CHR late overnights. Five year major
market ad/promo pro. Rush calls: {718) 544-9347. {10-7)

Waddaya need? Pipes? Production? Entertainment based on
music? I'm it! Serious calls only! Midwest AOR, CHR. TiM
(805) 996-0350. (10-7}

Have voices, will travel. Clever, witty, just what you need.
AC/CHR AT. Outstanding production skilis. Call ERIC: {214}
785-0597. {10-7)

Seasoned youngster with Big Eight university PBP experi-
ence, seeks new sports gig for basketbail season. (Call morn-
ings before 10:00 central at (417) 358-6976. {(10-7)

Wanted: Large or medium market personality station where a
six year smail market AT can learn more and earn more. ART:
(618) 397-2521. (10-7}

Talkshow host with OM, PD, producing experience looking
for a new place to talk. Seeks major/medium. PERRY: (313)
239-0905. {(10-7)

DAVID SPARKS, CHR/AC, AT/MD needs new home ASAP.
Four years pro. Good production. Will relocate immediately.
(806) 293-1635. (10-7)

Ka-Boom| Relax, you've tound the hardest working mouth in
town. | generate great resuits, winning track record. Superior
production. JOHN BACH: (305) 667-4401. (10-7)

Former KKHR intern with character voices, music knowledge
and computer skills seeks CHR airshift. Relocation no prob-
lem. JOHNNIE ROBERTS: (213} 751-7075. (10-7}

Old PD/MD/AT desperate for work. | have devoted my life to
this business. | need work now! Call JAMES (BOND} SHARP:
(817) 767-2078. (10-7}

Have pipes-will travel, Since 1958 have worked all facets of
radio biz. Prefer Southwest or Florida, South Texas. Let's
talk! DICK O'BRIEN: {517) 386-75086. (10-7}

Voices, bits, great production. Ten year pro ready to rock ‘n
roll. Moming AT, AOR Music Dirsctor. Good numbers. Call
RIK: {218) 499-4190. (10-7)

Male AT currently afternoon drive oldies In Ideho. Seeks any
format small/medium market. Will relocate In the west. MIKE:
(208) 934-5720. {10-7)

| need fresh challengel Nine year pro presently working
news/talk, has AC, Oidies background. Excellent production.
Don‘t waitl Call Now! ERIC: (316) 662-4486. (10-7)

Radio vet, Frenche’'Be seeks gig anywhere. (205} 261-8501.
(10-7)

Three year Boston/Hartford AOR seeks that fulltime break.
Extremely reliable, great voice, desire to succeed. Will relo-
cate. Please call CHIP: (203) 438-8171. (10-7)

PD/OM/MD with all skilis wants to bring ratings, sales,
awards to your Country station within three hours of Chica-
go. ROB RYAN FILLERS: (218) 728-4484. (10-7)

Hot CHR AT/Production whiz! Nine years experience. Great
on-air style. Steven Spielberg-like productionl ERIC: (414)
324-4782. (10-7)

Seven year itchi No, experience in morning’s. I've increased
numbers or been rated number 1 everywhere |'ve worked.
Voices, bits, personality. JAY: (301) 298-1683. (10-7}

Sexy, silly, sincere femla AT can do it all in LA. Need a job.
Good energy, experience and refs. P1, AOR nights, midday,
AM side/news. C.J.: (213) 396-6258. (10-7)

Canadian! Three years’ experience seeks fulltime on-air AC/
CHR anywhere. Desire to plant roots. Family man. JIM: {416}
579-9043. (10-7)

wWWW americanradiohistorv com I ———
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FOURTEEN YEAR PRO
currently employed, five years programming
CHR seeking high paying position in major
market. Offering inventive solutions to
programming needs, top rated on-air per-
sonality, humorous, stable. Phone: W.D.
“Capt. Bill” Simmons (206) 734-5939.

News personality, anchor, correspondent. Rob Williams, of
WSHE, KTFM, Doubleday, Gannett and others. Best rock
newsman in the country. (305} 476-75636, (10-7)

Sports Gurul Great voice and presencel | need that big breaki
Sorts talk/Anchor/PBP. College experience. JOHN: (201}
265-8187. Leave message. {10-7)

Energetic, experienced AT seeks change. Solid airwork,
strong production, team player. Prefer AC/Oldies/Country.
DAVE: {712) 233-11860, (10-7}

Announced-MD doing mornings in Providence, six years AC,
Country, Jazz, seeks new challenge PD/Announcer position
Boston/Providence. STAN: (608) 252-4715. (10-7)

Minority seeks admini b P ion/publicity mark
ing position with major record company. New York major ex-

peri Groat ed on. JIM: (616) 269-0933. (10-7)

23.6 share in AM . . . and now I'm on the beach. Owner
couidn’t pay bills. Ten year top-fifty market veteran available
yesterday. AT/MD/PD. STEVE: (806) 355-7809. (10-7)

I'm so proud of my new tapel Want classic rock, AOR, or
hosting an evening phone-in show on either coast. BRAD:
{607) 535-7652. (10-7)

'm looking to join a loser. Give me the challenge to tumn your
station around. Nights and ad/promo. (718} 544-9347.
(10-7)

Organized motivator seeking move up to CHR asst. PD posi-
tion. SMITTY: {919) 863-3075. {10-7)

PDs — looking for a good voice with good production? You're
looking for KURT KELLY. Eight years radio plus recording en-
gineering. (714) 960-3784. (10-7)

Three years, on-air production. Young, enthusiastic, dedicat-
ed, listener-oriented personality. Voices, music enthusiast.
What more could you ask for? PERRY: (818) 907-9146.

MISCELLANEOUS

Helpl KBIZ Ottumwea, IA Full Service MOR is building a library.
Woe need 45's from the 50's and 60’s. Ail we can get. Rob,
KBIZ, Box 180, Ottumwa, IA 52501. {10-7)

R&R Opportunities
Display Advertising

Display: $50 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $60 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings  of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date.

For opportunities you must place your free fistings
by mail only. Address all 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.

Free listings are on a space availability basis only.
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W W w W
W W
4 1 U2/Desire (island) 11 1927/That's When | Think... 1 1 COLIN JAMES/Voodoo... (Virgin)
1 2 HOLLIES/He Ain't Heavy, He's My Brother (EMI) 3 2 DARYL BRAITHWAITE/As The Days... 2 2 FROZEN GHOST/Round And Round (WEA)

13 3 WHITNEY HOUSTON/One Moment In Time (Arista) 8 3 INXS/Never Tear Us Apart 3 3 COREY HART/Spot You... (Aquarius/Cap.)

5 4 PET SHOP BOYS/Domino Dancing (Parlophone/EMI) 24 JOHN FARNHAM/Age Of Reason 4 4 CANDI/Dancing Under... (IRS/MCA)
3 5 PHIL COLLINS/A Groovy Kind Of Love (Virgin) 5 5 CROWDED HOUSE/Better Be Home Soon 7 5 GLASS TIGER/My Song (Capitol)
2 6 BILL WITHERS/Lovely Day (Sunshine Mix) (CBS) 6 & CROWDED HOUSE/Wnen You Come 6 6 BLVD./Dream On (MCA)

— 7 BOBBY McFERRIN/Don't Worry, Be Happy (EMI-Manhatian) 7. 7 GHANTOOZIES/Wanna Be Up 9 7 EYE EYE/Endiess Night (Duke Street/MCA)
9 8 RICK ASTLEY/She Wants To Dance With Me (RCA) 4 8 JIMMY BARNES/Waiti' For., 8 8 DOUG & SLUGS/Tomcat.. (Ritdong/AGM)
8 9 INNER CITY /KEVIN SAUNDERSON/Big Fun (10Virgin) — 9 BLACK SORROWS/Hold On To Me — 9 NORTHERN PIKES/Wait For... (Virgin/A&M)

— 10 ERASURE/A Little Respect (Mute) — 10 GO-BETWEENS/Strests Of Your Town — 10 MYLES GOODWYN/My Girl (Aquarius/Cap.)
7 11 WOMACK & WOMACK/Teardrops (4th & Broadway/!sland)

12 12 PASADENAS/Riding On A Train (CBS) Mcst Added Most Added
6 13 JASON DONOVAN/Nothing Can Divide Us (PWL .

14 DURAN DURAN/! Dot Wart Your Loe (E?W) ) Gl LU AT TOM COCHRANE & RED RIDER/Big League (Gapito)

R 15 ALEXANDER O'NEAL/Fake '88 (TabU/CBS) Top 10 Australian records from playlists of FM104/Brisbane, EON- DAVID FOSTER/Am When She D&Bced (AﬂamIC)

10 16 YELLO/The Race (Mercury/PG) FM/Meibourne, FOX-FM/Meibourne. 96FM:Perth. SA-FM/Adelaide, Top 10 Canadian CHR hits courtesy The Recorg (41 6) 533-9417.

— 17 BANANARAMA/Love Truth & Honesty (London/PG) 2-DAY/Sydney, 2MMM/Sydney. and: Kix106/Canborra. -

14 18 BON JOVI/Bad Medicine (Vertigo/PG)
18 19 PROCLAIMERS/'m Gonna Be (500 Miles) (Chrysalis)
— 20 WEE PAPA GIRL RAPPERS/Wee Rule (Jive)

Moving Up

HAZELL DEAN/Turn It Into Love (EMI)

BEATMASTERS f/P.P. ARNOLD/Burn It Up (Rhythm King)
T'PAU/Secret Garden (Siren/Virgin)

SINITTA/I Don't Believe In Miracles (Fanfare)

The Network Chart, courtesy MRIB

DANCE TRACKS

W TwW

INNER CITY/Big Fun (Virgin)

EVELYN KING/Hold On To What You've Got (EMI-Manhattan)
JETS/Sending All My Love (MCA)

WAS (NOT WAS)/Spy In The House Of Love (Chrysalis)
GOOD QUESTION/Got A New Love (Paisley Park/WB)
RAZE/Break 4 Love (Columbia)

S-EXPRESS/Superfly Guy (Capitol)

TERENCE TRENT D’ARBY/Dance Little Sister (Columbia)
KYLIE MINOGUE/The Loco-Motion (Geffen)

10 RICK ASTLEY/It Would Take A Strong Strong Man (RCA)
11 VOICE IN FASHION/Give Me Your Love (EMI-Manhattan)
12 NOEL/Out Of Time (4th & Broadway/Island)

13 SWEET SENSATION/Never Let You Go (Atco)

14 TONY TERRY/Young Love (Epic)

15 MEL & KIM/That's The Way It Is (Atlantic)

16 SA-FIRE/Boy I've Been Told (Cutting/Mercury)

17 BROS/I Owe You Nothing (Epic)

18 BOBBY BROWN/My Prerogative (MCA)

19 JAMES BROWN/Static (Scotti Bros./CBS)

20 JOHNNY KEMP/Dancing With Myself (Columbia)

—
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Moving Up

KARYN WHITE/The Way You Love Me (WB)

CC: DIVA/Searchin’ For (EMI-Manhattan)

ESCAPE CLUB/Wild Wild West (Atlantic)

EPMD/Strictly Business (Fresh)

TODD TERRY PROJECT/Weekend (Fresh)

ICE-T/'m Your Pusher (Sire/WB)

SHIRLEY LEWIS/(You Used To Be) So Romantic (Vendetta/A&M)
WEE PAPA GIRL RAPPERS/Faith (Jive/RCA)

DEPECHE MODE/Nothing (Sire/WB)

Reproduced by permission of Dance Music Report
© 1988 by Disco News Inc. (212} 860-5580.

Dance NMusic

Inner City Project Builds

A DMR Top Track

the techno-dance handi-

work of KEVIN SAUN-
DERSON, soared to #1 on
Dance Music Report's bi-
weekly chart (moving all the
way up from #28 on the
complete 80-song listing).
WAS (NOT WAS) and
GOOD QUESTION moved
closer to the top, as RAZE
(up from #24), S-EXPRESS
(from #33), and TERENCE
TRENT D’ARBY (from #50)
logged Top Ten appear-
ances.

KYLIE MINOGUE's “Loco-Mo-
tion” chugged to #9, VOICE IN
FASHION moved to #11, and
NOEL’s third hit came out of no-
where for a debut at #12. Washing-
ton, DC singer/songwriter TONY
TERRY leaped 42-14 and MEL &
KIM inched upward. London trio
BROS graduated from the Moving
Up class (jumping 26-17), as re-
cent Urban chart-topper BOBBY
BROWN moved 37-18. JOHNNY
KEMP’s follow-up to “Just Got
Paid” danced up from #67 to com-
plete the Top 20.

KARYN WHITE, another top Ur-
ban contender, capped the Moving
Up list. Others included CC: DIVA,
ESCAPE CLUB, reggae-samplers
EPMD, and a new one from the
TODD TERRY PROJECT. ICE-T
pushed toward charted territory, as
did SHIRLEY LEWIS, the UK's
WEE PAPA GIRL RAPPERS, and
DEPECHE MODE.

U2 matched its instant AOR suc-
cess by capturing the top spot on
the British chart, while Olympian
vocalist WHITNEY HOUSTON
jumped into third (up from #13).
The PET SHOP BOYS crept up a
notch in front of Top 10 debuts
from recent CHR chart-champ
BOBBY McFERRIN (at #7) and
ERASURE (at #10).

INNER CITY, featuring

The PASADENAS held steady,
new vinyl from DURAN DURAN
debuted at #14, and ALEXANDER
O’NEAL'’s updated “Fake" finished
the week at #15 (up from #23 on
the complete UK listing). BANANA-
RAMA moved 21-17 and the latest
from the Wee Papa Girl Rappers
completed the chart at #20.
HAZELL DEAN and the BEATMAS-
TERS/P.P. ARNOLD track remain-
ed on the climb. Others rising to the
top included T’PAU and SINITTA.

The upper reaches of the Cana-
dian chart held rock-solid, as there
were no changes in the top four po-
sitions. GLASS TIGER prowled
past the steady BLVD. to move into
fifth place, andEYE EYE climbed to
#7.DOUG & THE SLUGS remained
at #8, while a new appearance from
the NORTHERN PIKES and a re-

bounding MYLES GOODWYN
rounded out the list. TOM COCH-
RANE & RED RIDER collected top
adds, as did DAVID FOSTER's
"“Stealing Home" duet with Marilyn
Martin.

On the Australian chart, 1927
held onto #1 by a wide margin, al-
though DARYL BRAITHWANE im-
proved to second and INXS made a
big jump to #3. The list's middie
region remained unchanged, while
the BLACK SORROWS (at #9) and
the GO-BETWEENS (at #10) made
the jump from recent Most Added
status. There were, however, no
top added tracks across the island
continent this week.
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Radiotycoon, Jeff Smulyan
of Emmis Broadceasting, is
this year's dis-honoree at
the Third Annual Bay-
liss Media Roast. llis
recent Appeaninee as Cos-
mopolitan  magazine's
Bachelor-of-the-Month
will provide plenty of am-
munition for the roasters
whoare preparedtopraise sives  throughout  the
Jeft o the ground!

* Master of Ceremonies:
Jay Thomas,
Aur Personality of
KP% R, Los Angeles

* The Plaza Hotel
Fitth Avenue at
Suth Strect
New York City

RSN by Ovtober 20th
Jhm Duncan, Duncan’s
American Radio. Inc.
€317) 254-1356 ar

Kit Hunter Franke,

The John Bayliss
Broadcast Foundation
(408) 024-1330

Partake of Jeff Smulyan’s Roast

WELL DONF2

Over 400 of the industry™s
maost active and influential
finunciers, brokersand o~
erating executives will be
in attendance for an eves
ning of fun and fund-rais-
ing. The proceeds go w
advance the education of
outstanding radio broad-
casting students in univer -

United States

Join Us For Smulyan Stew!

= Wednesday.
October 20, 1988

* Cocktails at 6 p.n
ihnner at 8 pm.

* Seats $250
Corporate Tabk:
tseats 10) S2500

Invest in Radio’s Future

Muke checks payable ta:
The John Bayliss
Broadcast Foundanon
1.0, Box 221070
Carmel, CA 93922
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MUSIC TELEVISION

42.7 million households
Patti Galluzzi
Director/Music Programming

SNEAK PREVIEW Wessaon
BON JOVI/Bad Medicing (MECUTY) . .. oot v i 2
DURAN DURAN/! Don't Want Your Love (Capitol) . .........ooviiiieiinns 7
HUEY LEWIS & THE NEWS/Smail World (Chrysalis) . .............oovinn ADD
KEITH RICHARDS /Take It So Hard (Virgin) . ....... ..o, ADD
U2/Desire (ISIaNd) .« . . oot 2
HEAVY
CHEAP TRICK/Don't Be Cruel (EpIC) .+« « oo v oo v e e 10
CINDERELLA/Don’t Know What You Got ('Til It's Gone) (Mercury) . .............. 6
DEF LEPPARD/Love BiteS (MEICUTY) . - . . v v v 9
ESCAPE CLUB/Wild, Wild West (Atlantic) .............ooiuemeiiiiann. 10
GUNS N’ ROSES/Sweet Child O’ Mine (Geffen) ..ot 21
INFORMATION SOCIETY/What's On Your Mind (Tommy Boy/Reprise) . . . ....... 11
INXS/Never Tear Us Apart (Atlantic) . ........coevvviiiiiin it 10
JOAN JETT & BLACKHEARTS/! Hate Myself... (Blackheart/CBS Associated) . . .. .. 20
POISON/Failen Angel (Enigma/Capitol) . .......ccovviinn i 12
ROD STEWART/Forever Young (WB) .. ...t 11
UB40/Red Red Wine (A&M)
HUNTERS AND COLLECTORS/Back On The Breadline (IRS/MCA) .............. 4
PRIMITIVES/Crash (RCA) . . .« o oo e et 6
SIOUXSIE & BANSHEES/Peek A- Boo (Geffen) ..o 7
Ann:s . ; :._.--.-v'-l“" ': ":"”:," o ..:..3.:. ;.j:

BOBBY BROWN/Don't Be Cruel (MCA)

BULLET BOYS/Smooth Up (WB)

CAMEO/You Make Me Work (Atlanta Artists/Mercury)
TRACY CHAPMAN/Talkin' Bout A Revolution (Elektra)
TOM COCHRANE & RED RIDER/Big League (RCA)
GIANT STEPS/Another Lover (A&M)

DARYL HALL & JOHN OATES/Downtown Life (Arista)
HURRICANE/Over The Edge (Enigma)

ELTON JOHN/A Word In Spanish (MCA)

KINGDOM COME/Losing You (Polydor)

HUEY LEWIS & THE NEWS/Small World (Chrysalis)
GEORGE MICHAEL/Kissing A Fool (Columbia)

KYLIE MINOGUE/The Loco-Motion (Geffen)

EDDIE MONEY/Walk On Water (Columbia)

NIGHT RANGER/ Did It For Love (MCA)

KEITH RICHARDS/Take It So Hard (Virgin)
SMITHEREENS/Drown In My Own Tears (Enigma/Capitol)
38 SPECIAL/Rock & Roll Strategy (A&M)

1

VIDEO HITS ONE

27.9 million households

Sal LoCurto, Director/Music Programming
Norman Schoenfeld, Director/Talent & Artist Relations

POWER ek O
BEACH BOYS/Kokomo (Elektra) . . .. ..o oot 10
PHIL COLLINS/A Groovy Kind Of Love (Atlantic) . .. ..o, 6
GLENN FREY/Trug Love (MCA) . . ..o oot 8
UB40/Red Red Wine (A&M) . ... v ettt 9
STEVE WINWOOD/Don't You Know What The Night Can Do (Virgin) .. ........... 5
HEAVY

ANITA BAKER/Giving You The Best That | Got (Elektra) . ........... ..., 7
BASIA/Time And Tide (EPIC) ... vv v 26
BREATHE/How Canl Fall? (A&M) .. ..o ees 8
CHICAGO/Look Away (Full Moon/Reprise) . ......oovvvoinnenninnnnnn. ADD
WHITNEY HOUSTON/One Moment In Time (Arista) ........cooeeeennnn 2
ELTON JOHN/A Word in Spanish (MCA) . ... 2
JOHN LENNON/Jealous Guy (Capitol) . . . . .o v v v 2
GEORGE MICHAEL/Kissing A Fool (Columbia) . . ...t 7
STEVE MILLER/Ya Ya(Capitol) . ..o e 6
BOY MEETS GIRL/Waiting For A Star ToFall (RCA) . ........covvienant. 5
KIM CARNES/Crazy InLove (MCA) . ..ot 7
PETER CETERA/One Good Woman (WB) . ..........ovinnvnnnniinnnnnn. 10
TRACY CHAPMAN/Taikin' Bout A Revolution (Elektra) . .. ................. ADD
ROBERT CRAY BAND/Don't Be Afraid Of The Dark (Hightone/Mercury) . .. ....... 72
JULIA FORDHAM/Happy Ever After (Virgin) .. ...... ..o, 5
GIANT STEPS/Another Lover (A&M) . ... .. o 13
GRAYSON HUGH/Tears Of Love (RCA) . . . oo v 2
KYLIE MINOGUE/The Loco-Motion (Geffen) ........... ..., 8
RANDY NEWMAN/It's Money That Matters (Reprise) .................... ADD
JEFFREY OSBORNE/She’s On The Left (A&M) . ...t 7
SADE/Nothing Can Come Between Us (Epic) . .........covviiiivnnt. 6
WILLTO POWER/Baby | Love Your Way (EpiC) .. ...ovveeriiiin i 7

IJGHT

HOLLY KNIGHT/Heart Don't Fail Me Now (Columbia) ................ooinn. 7
MAXI PRIEST/Wild World (Virgin) . . ..o oo ADD
AL STEWART/King Of Portugal (Enigma) . . . . ..o oo v i 3
WAS (NOT WAS)/Spy in The House Of Love (Chrysalis) ..................... 3
DENIECE WILLIAMS/| Can't Wait (Columbia) . ...........ccoivvviiionn. 2
NOUVEAUX VIDEO

JOHNNY CLEGG & SAVUKA/Take My Heart Away (Capitol} .................. 4

Information current as of October 4.

PROGRAMMING NOTES

LENNON LEGACY: MTV cele-
brates what would have been John
Lennon's 48th birthday on Sunday,
10/9. The network will air vidclips
of the former Beatle throughout the
day and cap the celebration with
the hourlong “Happy Birthday,
John: Lennon Remembered”
(8-9pm).

The special features a look at the
making of “Imagine: John Lennon”
through the eyes of film producer
David Wolper, Yoko Ono, Cynthia
Lennon, and May Pang. It also
covers the controversy surround-
ing Albert Goldman’s “The Lives
Of Lennon" bio with the author him-

GIVE ME SOME SKIN — Ireland’s
Sinead O’Connor captured live in
London.

self and Rolling Stone reporters. In-
terviews with Keith Richards,
David Bowie, Dick Clark, Elton
John, and Sean and Julian Len-
non round out the program.

o SINEAD SPECIAL: From the
stage of London’s Dominion
Theatre comes “Sinead O’Connor:
The Value Of ignorance,” an MTV-
taped performance of Ireland’s
latest export. (Sunday, 10/9,
1-1:30am ET)
¢ VAN HALEN LIVE: An encore
presentation of the band's road
show since Sammy Hagar joined
the lineup. (MTV, Wednesday,
10/12, 10-11pm ET)

BOUND TO PLEASE — Van Halen
rocks on the road.

IMAGINE THIS . ..
John a 48th birthday party.

— MTV throws

WWW americantadiohistorvy com
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SADE

BOBBY BROWN

WXOK/Baton Rouge

WPEG/Charlotte

KKSS/Albuquerque
Bill Thomas

J.J. FAD

CLUB NOUVEAU
FREDDIE JACKSON
BLAST ZONE
JONATHAN BUTLER
VESTA

Hottest:
L'TRIMM

KARYN WHITE
BOBBY MCFERRIN
NU SHOOZ
MIDNIGHT STAR

KDKO/Denver
Danny Harris

CHERYL "PEPSII™ R
TODAY

COMMODORES

MILLIE SCOTT
ANGELA BOFILL

RUN D.M.C.

PHILIP MICHAEL TH
L' TRIMM

Hottest:

BOBBY BROWN

KARYN WHITE

MAC BAND

JAMM

LUTHER VANDROSS

KACE/Los Angeles
Woelis/Lipps

BILLY OCEAN
WILL DOWNING
CLUB NOUVEAU
Guy

PIECES OF A DREAM
TYKA NELSON
Hottest:
BOBBY BROWN
AL B. SURE
SADE

KARYN WHITE
GEORGE BENSON

KDAY/Los Angeles
Jack Patterson

RODNEY O

2 LIVE CREW
SADE

GEORGE MICHAEL
DEREK B
Hottest:
STETSASORIC
BOOGIE DOWN PRODU
REITH EWEAT
JAZZY JEFF
BOBBY BROWN

KJLH/Los Angeles
Clift Winston

BILLY ALWAYS
TODAY
L*TRIMM
CAMEO

BLAST ZONE
ROGER
Rottest:
KARYN WHITE
AL B. SURE
KIARA

SADE

KDiA/Oakiand
Jot! Harrison

MIDNIGHT STAR
HOWARD HUNTSBERRY
TROOP

CHERRELLE

TYKA NELSON

EVON GEFFRIES & T
STACY LATTISAW
DORIAN HAREWOOD
Hottest:

BOBBY BROWN
MIDNIGET STAR
KARYN WHITE
ANITA BAKER

AL B. SURE

CAMEQ

CERISTINA VIERRA
DURAN DURAN

MAC BAND

FREDDIE JACKSON
TRACIE SPENCER
BILLY OCEAN
CHERRELLE

CLUB NOUVEAU
Hottest:

BOBBY BROWN
READY FOR THE WOR
LEVERT

MIDNIGHT STAR
TERENCE TRENT D'A

XHRM/San Diego
L.0. McCollum

CHERRELLE

LOOSE ENDS
REDDINGS

BLAST Z0RE

CLUB NOUVEAU
Hotteat;

KARYN WHITE

SADE

ANITA BAKER
ZIGGY MARLEY AND
VANESSA WILLIAMS

KSOL/San Francisco
Moody/Robinson

HOWARD HUNTSBERRY
CHERRELLE

RUN D.M.C.

TODAY

ZIGGY MARLEY AND
COMMODORES
IMAGINATION
Rottest:

SADE

BOBBY BROWN
LUTRER VANDROSS
LEVERT

CHERYL "PEPSII® R

KKFX/Seattie
Robert L. Scott

Three stations called
WHUR/Waahington.

playlist was

KDKS/Shreveport, WBLX/Mcbile, and

One station failed to report and its
WDJY/W

In a frozen playliist:

LA Is a new reporter.

Effective October 7: KBCE (U102)/Boyce,

CHERYL "PEPSII®™ R
BLAST ZONE

STACY LATTISAW
SPLIT IMAGE
LENNY WILLIAMS
Hottest

LEVERT

MAC BAND

BOBBY BROWN
KARYN WHITE

READY FOR THE WOR

HOWARD FUNTSBERRY JEFFREY OSRORNE [Mate/Mocton Michael Saunders
BOBBY MCFERRIN
LUTHER VANDROSS CHERRELLE WHITNEY HOUSTON
STACY LATTISAW  camEO
WUSLPhiiadeiphia CAMEO) CRERRELLE
Allan/Monds EPMD 5
CE-T
WHUR/W ashington PHILIP MICHAEL TH
RICK JAMES
FIVE STAR Mike Archie BLAST ZONE pzagnas
Eate BRINCE BOBBY MCFERRIN
VESTA none Y
VESTA DENIECE WILLIAMS
Rottest: Rottest: Hottest : Hotreeth
SADE BOBBY MCFERRIN BOBBY BROWN BSBB; SROWE
KARYN WHITE BOBBY BROWN KARYN WHITE
AL B. SURE LUTHER VANDROSS RARYN WHITE
BOBBY BROWN RARYN WHITE iﬁﬁﬁy FOR THE wor LUTHER VANDROSS
THER VANDROSS  KIARA MIDNIGHT STAR
1o MIDNIGHT STAR CHERYL "PEPSII"
WJTTICh g
A KMYX/Ojal Phillips/St. James
Glimore/Vitiarimo EPMD
KID'N PLAY

ZIGGY MARLEY AND
TRACIE SPENCER
CALIFORNIA RAISI
CHERYL "PEPSII"
2 LIVE CREW
CHERRELLE
Hottest:

SADE

JOHNNY KEMP
BOBBY BROWN
KIARA

KARYN WHRITE

WWDM/Columbis
Andre Carson

ZIGGY MARLEY AND
TODAY

S S WRXCIDurham
FLe e 3 ; Walker/Mack
i S Eug o £ f
KING TEE
DIANNE REEVES
WHZ/AIbany KQXL/Baton Rouge PUBLIC ENEMY
WXYV/Baltimors WODAS/Philadelphia Tony Wright Weich/Clay CHEYNE
Roy Sampson Joe Tamburro TRACIE SPENCER
BOBBY MCFERRIN g°"° TODD & TERRY
CAMEO PRINCE DEREK B OLtesty Hottest:
CHERRELLE GoY PEILIP MICRAEL 71 BOBBY BROWN GEORGE BENSON
_VESTA BOYS TODAY EARYN WHITE J3.3. FAD
BOYS PAULA ABDUL SCRATCR MO EEDE NEW EDITION
BY ALL MEANS PIECES OF A DREAM ICE-T KIARA RARYN WHITE
COMMODORES JERMAINE STEWART GEORGE MICRAEL  VEW EDITION CHERYL “PEPSII® I
ZIGGY MARLEY AND L'TRIMM ANGELA BOFILL
Rottest: Hottest: Hottest: WENN/Birmingham
BOBBY BROWN :823 35?2";“. KARYN WHITE Dave Donnell KPRRIEI Paso
KARYN WHITE SADE
SADE CHERYL "PEPSII" R LUTRER VANDROSS JODAY PerryiMolano
NEW EDITION NEW EDITION BOBBY BROWN ZIOGY MARLEY AND  ppince
BOBBY MCFERRIN MIDNIGHT STAR MIDNIGET STAR FREDDIE JACKSON
WILL DOWNING b
TYKA NELSON
WILOD/Boston WAMO/Plttsburgh PRINCE 5“‘;{'5?‘32“2,:: o
Elroy RC Smith Weaver/Bailou Hottest: e
Goy WVEE/Atlanta BOBBY BROWN Hottest:
ENEE GIANT STEPS Ray Boyd LEVERT RO RenoE
PLECES OF A pReam CHERYL *PEPSII® R KARYN WRITE LRTR
CARED Hottest: CRERRELLE SADE RARYN WHITE
T oat: WHITNEY HOUSTON PRINCE VANESSA WILLIAMS BOBBY MCFERRIN
BeoRy SEON BOBBY MCFERRIN J.J. FAD SADE
TONY TONI TONE MIDNIGHT STAR TODAY WATV/Birmingham
NEWBEDITION TEDDY PENDERGRASS ZIGGY MARLEY AND gon january
P
EARTILarTE VANESSA WILLIAMS HEEEEEE- . N .
CHERYL *PEPSII® R ' HERYL "PEPSII® R WZFX/Fayettevlile
KARYN WHITE CRERRELLE Tony Lype
WWHKX/Providence BOBBY BROWN STARPOINT
WHKND/Hartford TyleriReld ANITA BAKER SHIRLEY MURDOCK CAMEO
Melonae McLean LUTHER VANDROSS GUY BOYS
ERERRELLE TROOP NEW EDITION WILL DOWNING GREGORY HINES
CHERYL. "pEpsrz= R LEVON GEFFRIES & T Hottest: GEORGE MICHAEL
S ONMODOREE COMMODORES BOBBY BROWN BLAST ZONE
S TN Enn NEW KIDS ON THE B KARYN WHITE J.J. FAD
CETCRETACERS STARPOINT WEKS/Atlanta JOHNNY KEMP Hottest:
Rottests L'TRIMM Lyles/Castle NEW EDITION RARYN WHITE
: PEBBLES VANESSA WILLIAMS BOBBY BROWN
TEDDY PENDERGRASS [ oo NSRECTTION
GEORGE BENSON 1008 CHERRELLE WPAL/Charleston CRERYL "PEPSII® F
HUNTSBERRY i on Kendric!
HOWARD BERRY  JERMAINZ STEWART 2 LLVE CREW Con Kendricks MIDNIGHT STAR
EVELYN "CHAMPAGNE = BOYS
KIARA Hottest: LIA ANITA BAKER
BOBBY BROWN PHILIP MICHAEL TH GREGORY HINES
SADE s TYRA NELSON
WNHC/New Haven WRECKS~N-EFFECT
HennibaWDickinson :?ﬁ: WHITE go*::mtﬂ”‘moon sgg,l,mhm‘m KDLZ/Ft. Worth-Dallas
{o] est:
o LA T NEW EDITION NEW EDITION ZIGGY MARLEY Anp Michelie Madison
EVON GEPFRIES & T KARYN WHITE GuY WILL DOWNING
TYRA NELSON WDKX/Rochester SADE STEVIE WONDER COMMODORES
ANGELA BOFILL Marcel/Morrison BOBBY BROWN Lo ol dd.l LOOSE ENDS
BOYS KIARA Hottest: GUY
JERMAINE STEWART KENNY G SADE PIECES OF A DREAM
DORIAN HAREWOOD  NEW EDITION EOBEYREROWN DORIAN RAREWOOD
BY ALL MEANS STETSASONIC JORNNY KEMP STARPOINT
Hottest: FREDDIE JACKSON WFXA/Augusts RARYN WHITE Hottest:
SADE LENNY WILLIAMS CarliConner KIARA KARYN WHITE
KARYN WHITE Uy MAC BAND
HOWARD HUNTSBERRY GREGORY ABBOTT KILL DOWNING Z93/Charleston SADE
JOENNY REMP ICE-T LONSE ENDS CIift Fietcher KIARA
VANESSA WILLIaMs Hottest: HOYS BOBBY BROWN
LUTEER VANDROSS 21GGY MARLEY AND CAMEO
OC104/0cean Clty 1 3+ SORE FILLIE SCOTT bl
Scot OKE WAY
t Jantzen BOBBY BROWN Fotteat COMMODORES
CRERRELLE RICK ASTLEY 5ADE VESTA WOMG/Greensboro
STARPOINT BOBBY BROWN ‘;g‘t’ifit"’cmL Doc Hollidae
VESTA LUTHER VANDROSS :
bl WODJYIW RREYN WRLZZ XARYN WRITE SEPPREY OSBORNE
BOYS ashington ANITA BARER KARYN WHITE bt OBSBSSIOﬁ
READY FOR THE WOR J.C. Floyd SADE RJ'S LATEST AREIV
BotTent: NEW EDITION ERSILATETR
KARYN WHITE none JOHNNY KEMP 2
BOBBY BROWN Hottest: Hottest:

BOBBY MCFERRIN
BOBBY BROWN
KARYN WHITE
LUTHER VANDROSS
MIDRIGHT STAR

Z104/Greenvilie
Greg Darton

FREDDIE JACKSOM
VESTA

BY ALL MEANS

LIA

STARPOINT

PHILIP MICHAEL TH
RJ'S LATEST ARRIV
STACY LATTISAW
CHRERRELLE

CAMEO

Hottest:

EVELYN "CHAMPAGNE

NEW EDITION

WQF X/Guifport-BHiox]
Al Luv

CHERYL "PEPSI1"
EPMD

CHERRELLE
INFORM

SCRATCH MO

2 LIVE CREW
CALIPORNIA RAISIN

R

DORIAN HAREWOOD
Hottest:

BOBBY BROWN
JOHNNY KEMP
KARYN WHITE

NEW EDITION
LUTHER VANDROSS

K104/Dailas
Spears/Smith

EVON GEFFRIES & T
FIVE STAR
STARPOINT
PRINCE

PAULA ABDUL
LOOSE ENDS
TODAY

GREGORY HINES
Hottest:

KARYN WRITE
NEW EDITION
BOBBY BROWN
LUTBER VANDROSS
ANITA BAKER

BLAST 20NE STACY LATTISAW
REAL ROXANNE CAMEO
EPMD COMMODORES
ONE WAY Hottest:
BILLY OCEAN BOBBY BROWN
Hottest: SADE
ANITA BAKER KARYN WRITE
BOBBY BROWN KIARA
CHERYL "PEPSIT® F JOHNNY KEMP
KARYN WHITE
SADE
KHYSMouston
WFXE/Columb i E
Byron Pitts v
JEFFREY OSBORNE  LIA
LEVERT LODAY
e SURFACE
TROOP
TRACIE SPENCER oot

BOBBY BROWN
NEW EDITION
JOHBNNY KEMP
HOWARD HUNTSBERRY
AL B. SURE

WJMIlJackson
Paul Todd

FULL FORCE

ERIC B, & RAKIM
ANGELA BOFILL
STARPOINT

VESTA

COMMODORES

ADA DYER

DAVID SANBORN
Hottest:

NEW EDITION
READY POR THE WOR
BOBBY BROWN
MIDNIGHT STAR
TERENCE TRENT n*a

WPDQ/Jacksonville
Crumbley/Brooks

SPLIT IMAGE
STEVIE WONDER
LOOSE ENDS
ZIGGY MARLEY AND

RJ'S LATEST ARRIV

SIR MIX-A-LOT
CRERRELLE
CAMEQ

DORIAN HAREWOOD
SCRATCH MO
COMMODORES

RAZE

PUBLIC ENEMY
Hottest:

XARYN WHITE

HOWARD HUNTSBERRY

BOBBY BROWN
BOBBY MCFERRIN
MIDNIGHT STAR

KHZ/Killeen
Alton Palmore

ROBERT BROOKINS
FIVE STAR

RUN D.M.C.
BRENDA RUSSELL
SURFACE
CHERRELLE
CAMEOQ

FREDDIE JACKSON
ZIGGY MARLEY AND
Rottest:

BOBBY BROWN
KARYN WHITE
GEORGE BENSON
LUTHER VANDROSS
SADE

KFXZ/Latayette
LeBlanc/Harrison

LIA

GREGORY ABBOTT
CBERRELLE

LENNY WILLIAMS
Hottest:

KARYN WHITE
BOBBY BROWN
LUTHER VANDROSS
MIDNIGRT STAR
ANITA BAKER

KXZZ\.ake Charles
Jay Jefterios

CAMEOQ

CHRERYL “PEPSII"
PRINCE

TODAY

TRACIE SPENCER
DORIAN HAREWOOD
J.J. FAD

LENNY WILLIAMS
L'TRIMM
Hottest:

BOBBY BROWN

NEW EDITION
SADE

KARYN WHITE
LUTHER VANDROSS

WQIS/Laurs}
Ron Davis

R

VANESSA WILLIAMS
PHILIP MICHAEL TH

JONATHAN BUTLER
WILL DOWNING
CALIFORNIA RAISI
EPMD

CAMEQ

INFORM

Rottest:

MAC BAND
LUTHER VANDROSS
KARYN WHITE
BOBBY BROWN
KIARA

Z99/Laurel
Duan Shelby

MAC BAND
MIDNIGHT STAR
FAT BOYS
DENIECE WILLIAMS
NEW EDITION
BILLY OCEAN
TROOP

FREDDIE JACKSON
STEVE WINWOOD
JAMM

N

EVON GEFFRIES & T

STEVIE WONDER
INFORM

BOYS

JONATHAN BUTLER
Bottest:

KARYN WHITE
JOHNNY KEMP

_U102/Lexington
Wright/Holiday

ANITA BAKER
SURFACE
STEVIE WONDER
LIA

SWEET OBSESSION
REDDINGS

CAMEO

ISAAC BRAYES
FREDDIE JACKSON
ONE WAY

CLUB NOUVEAU
BIG DADDY KANE
KING TEE
Hottest:

BOBBY BROWN
KARYN WHITE
MIDNIGET STAR
NEW EDITION
JOHNNY KEMP

KWTD/Little Rock
Lyn Henry

BOBBY MCFERRIN
LOOSE ENDS
CAMEO

TRACIE SPENCER

ZIGGY MARLEY AND

FIVE STAR

EVON GEFFRIES &
DORIAN HAREWOOD

STARPOINT
Hottest:
BOBBY BROWN
KARYN WHITE
SADE

LUTHER VANDROSS
HOWARD HUNTSBERRY BOBBY BROWN

KIPRiLittle Rock
Monday/See

FREDDIE JACKSON
RJ'S LATEST ARRIV
FULL FORCE

TODAY

PEBBLES

CAMEQ

Hottest:

BOBBY BROWN

NEW EDITION
READY FOR THE WOR
HOWARD HUNTSBERRY
LUTHER VANDROSS

WLOU/Loulsville
Ange Canessa

CRERRELLE

CAMEQ

RICK JAMES

ZIGGY MARLEY AND
EVON GEFFRIES & T
ANGELA BOFILL
NAJEE

STARPOINT

GOOD QUESTION

BY ALL MEANS
Hottest:

KARYN WHITE
BOBBY BROWN

NEW EDITICN

AL B. SURE

SADE

WJYLU/Louisville
Fields/March

WOMACK & WOMACK
RICK JAMES
CHERRELLE
CAMEO

VESTA

LOOSE ENDS
BILLY ALWAYS
GREGORY ABBOTT
WAS [NOT WAS)
CORVETTE STEELE
Hottest:

SADE

BOBBY BROWN
KARYN WRHITE
KIARA

JORNNY KEMP

WJJS/Lynchburg
Lad Goins

BILLY ALWAYS
ZIGGY MARLEY AND
CAMEQ
BOBBY
VESTA
BOYS
CRERRELLE
Hottest:

BOBBY BROWN

SADE

KARYN WHITE
JOHNNY KEMP
VANESSA WILLIAMS

MCFERRIN

KRNB/Memphis
Jones/Walker

_VESTA

ANGELA BOFILL

2 LIVE CREW

EVON GEFFRIES & T
CALIFORNIA RAISIN
GEORGE BENSON
JOVETTA STEELE
SPLIT IMAGE
Hottest:

BOBBY BROWN
LUTHER VANDROSS
KARYN WHITE

ANITA BAKER

SADE

WALT/Meridian
Steve Poston

BOYS

2 LIVE CREW

WILL DOWNING
STEVIE WONDER
CALIFORNIA RAISIN
EVON GEFFRIES & T
DORIAN HAREWOOD
EPMD

SCRATCE MO
Hottest:

BOBBY BROWN
JOHNNY KEMP

SADE

KARYN WHITE

NEW EDITION

WEDR/Miami
Jackson/Jones

JONATHAN BUTLER
STARPOINT
COMMODORES

RICK JAMES
BERNICE FRAZIER
DOUG E. FRESH
TYKA NELSON
ANGELA BOFILL
Hottest:

TONY TONI TONE
GEORGE BENSON
KARYN WHITE
JOBNNY KEMP
BOBBY BROWN

KCHX/Midiand-Odessa
Phil Padilia

ROBERT PALMER
BEACH BOYS
CAMEO

CHERYL "PEPSII"
LENNY WILLIAMS
Hottest:

STEVIE B
INFORMATION SOCIE
BOBBY MCFERRIN
UB40

KARYN WHITE

R

WBLX/Moblle
Tony Brown

none

Hottest:

TEDDY PENDERGRASS
KARYN WHITE

NEW EDITION
HOWARD HUNTSBERRY

KYEA/Monroe
Diamond/Jack

EVON GEFFRIES & T
2IGGY MARLEY AND
L'TRIMM
CHERRELLE

TYKA NELSON
WILL DOWNING
RICK JAMES

TODAY

Hottest:

BOBBY BROWN
MIDNIGHT STAR
SADE

LUTHER VANDROSS
BOBBY MCFERRIN

WQIM/Montgomery
Michaej Long

J.J. FAD

EVON GEFFRIES & T
LIA

ISAAC BAYES

EPMD

Hottest:

SADE

BOBBY BROWN
TEDDY PENDERGRASS
GEORGE BENSON
BOBBY MCFERRIN

HOT105/Montgomery
Coulter/Marvin

ADA DYER

JONATHAN BUTLER
FIVE STAR
FREDDIE JACKSON
PEBBLES

STACY LATTISAW
PIECES OF A DREAM
RJ'S LATEST ARRIV
ERIC B. & RAKIM

2 LIVE CREW

TODAY

Hottest:

NEW RIDS ON THE B
BOBBY MCFERRIN
WILL TO POWER
LUTHER VANDROSS
UB40

WQQK/Nashville
Terrell Newby

BALL & OATES
FREDDIE JACKSON
ANGELA BOFILL
READY FOR THE WOR
CHICAGOQ

Hottest:

TEDDY PENDERGRASS
STEVE WINWOOD
BOBBY MCFERRIN
BOBBY BROWN
MELBA MOORE

WIKS/New Bern
B.K./Kirkland

JERMAINE STEWART
CAMEO

ZIGGY MARLEY AND
EVON GEFFRIES & T
TRACIE SPENCER
FIVE STAR

DJ ROOL

Hottest:

GEORGE BENSON
SADE

BOBBY BROWN
MIDNIGHT STAR
VANESSA WILLIAMS

WYLD-FM/New Orleans
Vic Savage

ZIGGY MARLEY AND
CAMEO

PEBBLES

STACY LATTISAW
PRINCE

Hottest:

BOBBY BROWN
SADE

KARYN WHITE

NEW EDITION
LUTBER VANDROSS

PWR84/Norfolk
Brown/Dove

RUN D.M.C.
RAZE

PRINCE
CHERRELLE
STARPOINT
TROOP

CAMEOQ
Rottest:
KARYN WHITE
RIARA
MIDNIGHT STAR
SADE

BOBBY BROWN

WOWUNorfolk
Crumbley/Atkins

STEVIE WONDER
LOOSE ENDS
DORIAN HAREWOOD
COMMODORES
CHERRELLE
SCRATCH MO

CAMEO

PRINCE

RJ'S LATEST ARRIV
BOYS

RAZE

Hottest:

KARYN WHITE
HOWARD HUNTSBERRY
BOBBY BROWN

NEW EDITION
ANITA BAKER

WORL/Oriando
Earl James

PRINCE

BOYS

JONATHAN BUTLER
NAJEE

WILL DOWNING
ANGELA BOFILL
EVON GEFFRIES & T
J.J. FAD
SCRATCH MO
KID'N PLAY
ALFONZ JONES
LENNY WILLIAMS
Hottest:

KARYN WHITE

MAC BAND

BOBBY BROWN
JOHNNY KEMP
SADE

WJHM/Orlando
Linsey/Hollywood

BOBBY MCFERRIN
DIANNE REEVES
KARYN WRITE
BOYS

Hottest:

NEW EDITION
UB40

GEORGE BENSON
ROB BASE
L'TRIMM

WQOK/Raleigh
Caesar Gooding

SIMON HARRIS
SURFACE

CAMEO

JONATHAN BUTLER
FINESSE & SYNQUIS
Hottest:

LEVERT
MIDNIGHT STAR
BOBBY BROWN
SADE

TONY TONI TONE

WCDX/Richmond
Chuck Woodson

CAMEO

FREDDIE JACKSON
STARPOINT

[J KOOL

rortest:

AL B. SURE

BFIHBY BROWN

MEW EDITION
ROWARD HUNTSBERRY

WPLZ/Petersburg
Debbie Parker

RICK JAMES

LOOSE ENDS
MILLIE SCOTT
BLAST ZONE

CAMEO

EVON GEFFRIES & T
BOYS

Hottest:

KARYN WRITE
JOHNNY KEMP
BOBBY BROWN
HOWARD HRUNTSBERRY
LEVERT

KDKS/Shreveport
Michael Hernandez
none

Hottest:

TEDDY PENDERGRASS

WTMP/Tamps
Chris Turne:

ZIGGY MARLEY AND
CHERRELLE
WILL DOWNING
DEREK B
ANGELA BOFILL
DOUG E. FRESH
RELLY CHARLES
Hottest:
JORNNY KEMP
BOBBY MCFERRIN
NEW EDITION
SADE

ANITA BAKER

2921 Tyler
Vanessa Basryer

STACY LATTISAW
JORNNIE TAYLOR

Hottest:
ﬁﬁiﬁ’gfmﬁgm‘“ BOBBY BROWN
LUTHER VAADROSS
BOBBY BROWN R D
AL B. SURR RaRy
AL B. SURE
WANM/Tallah
Geraid Tookes
WILL DOWNING o4
STEADY B
ANGELA IBORILL Cur.ent
PEBBLES
RAZE Reports
NAJEE
FULL FORCE
COMMODORES
PRINCE 56l
Hottest: f h
BOBBY BROWN Current
KARYN WHITE ]
JOHNNY KEMP Reporters

NEW EDITION

LUTEER VANDROSS

WGCl/Chicago
Sonny Taylor

RICK JAMES
JEFFREY OSBORNE
ROBERTA FLACK
JERMAINE STEWART
VESTA

PRINCE

PUBLIC ENEMY
Hottest:

BOBBY BROWN
KIARA

SADE

KARYN WHITE

NEW EDITION

WBMX/Chicago
Dalsy Davis

LOOSE ENDS
TRACIE SPENCER
CHERRELLE
ICE-T
STARPOINT
STACY LATTISAW
dottest:

BOBBY BROWN
RARYN WEITE
SADE

NEW EDITION
KIARA

WIZF/Cincinnat}
OuBard/Hankaton

WHITNEY HOUSTON
CAMEO

BOOTSY COLLINS
ROBERTA PLACK
Aottest:

KARYN WHITE
TEDDY PENDERGRASS
BOBBY BROWN
LEVERT

CHAPTER 8

WBLZ/Cincinnati
Tom Owens

BY ALL MEANS
STARPOINT
CHERRELLE
Hottest:

KARYN WHITE
TEDDY PENDERGRASS
VANESSA WILLIAMS
PAULA ABDUL
4IDNIGHT STAR

WZAK/Cieveisnd
Lynn Tolliver

PIVE STAR
CHERRELLE

PIECES OF A DREAM
ZIGGY MARLEY AND
BY ALL MEANS
WAS_(NOT WAS)
ANGELA BOFILL
STARPOINT

ROBERT BROOKINS
L' TRIMM

Hottest |

BOBBY MCPERRIN
BOBBY BROWN
KARYN WRITE
LUTHER VANDROSS
SADE

WCKX/Columbuas
Stevens/Willis

BY ALL MEANS
DORIAN BAREWOOD
PIECES OF A DREAM
ZIGGY MARLEY AND
SURFACE

LIy

Eottest:

ELEBY BROWN
HARYN WHITE
MIDNIGHT STAR
SADE

CRONVCF RENSNON

WVKO/Columbus
Jones/Morris

DENIECE WILLIAMS
SWEET OBSESSION
CHERRELLE

BILLY OCEAN
BOOTSY COLLINS
Hottest

CHERYL “PEPSII®" R
NEW XIDS ON THE B
KARYN WHITE

BOBBY BROWN

TFRNY DRNNPRRBACS

WGPR/Detroit
Joe Spencer

C:MERRELLE

CAMEO

ZIGGY MARLEY AND
SITRFACE

PRINCE

TODAY

WILL DOWNING
FID'N PLAY
ANDRE BERRYMAN
flottest |

M=4 EDITION
SOBBY BROWN
MTDNIGRT STAR
LUTBER VANDROSS
CEERYL °*PEPSII"

KBUZ/Eldorado
R.W. Wright

lgna

ICE-T

CLUm NOUVEAU
STACY LATTISAW
Hottest:

VAMESSA WILLIAMS
EARYN WHITE

SALE

EL B. SURE
HOHBY BROWN

R

WKWM/Grand Raplds
Grant/Frankiin

CRERRELLE
GREGORY ABBOTT
ANGELA BOFILL
WILL DOWNING
Hottest:

BOBBY BROWN

NEW EDITION
READY FOR THE WOR
KARYN WHITE

SADE

WTLC/Indisnapoils
Johnson/Buchanon

EVON GEFFRIES & T
VESTA

SWEET OBSESSION
BLAST ZONE
FHINCE

STARPOINT

ANGELA BOFILL
Hottest:

BOBBY BROWN
GEORGE BENSON
EARYN WHITE
THERYL "PEPSII®™ R
READY FOR THE WOR

KPRS/Kansas City
Monica Nightingale

14DB

ANGELA BOFILL
JERMAINE STEWART
CAMEO

CHERRELLE
TESIREE COLEMAN
m.B, KING
FRINCE
CERIGINAL CONCEPT
Hottest

KARYN WHITE
B0OBBY BROWN
SADE

KIARA

MEW EDITION

WLUMMIiiwaukee
Rick Thomaa

PETER CETERA
ELTON JORN

NU SHOOZ
TAYLOR DAYNE
KYLIE MINOGUE
SIEDAH GARRETT
STEVIE B

S EXPRESS

BOOK OF LOVE
SWEET SENSATION
SEQUAL

SWEET SENSATION
GIANT STEPS
HALL & OATES
CAMEO

WILL TO POWER
Hottest:

BRENDA K. STARR
INFORMATION SOCIE
BOBBY BROWN
TAYLOR DAYNE
TONY TONI TONE

KMAPMinteapolis
Al Alonzo

VFEBBLES
ZVON GEFERIES & T
elidg

TODAY

ICE-T

ZEORGE MICRAEL
CORTAN HAREWOOD
CAMEO

lortrest |

ZOHEY BRCWN
TARIN WHITE
WAHESSA WILLIAMS
HMEW EDITION
ECHARD HUNTSBERRY

KPRW/Oklshoma City
Darnell Swrit

CAMEQ
PRINCE

FIVE STAR
FERHLES
HEIEE
Hotitest:
BOBBY BROWN
KARYN WHITE
KIARA

READY FOR THE WOR
SADE

WTLZ/Saginaw
Kermit Crockett

L*TRIMM
CHERRELIE
ANGELA EOFILL
PEBBLES

WILL DOWNING
21GGY MLRLEY AND
10DB

FULL FORCE
Hottest

KARYN WIITE
BOBBY B2OWN
SADE

JOHNNY [KEMP
LUTHER YANDROSS

KMJIM/St. Louls
Mike Stradford

CRERRELLE

ZIGGY MARLEY AND
PRINCE

CAMEO

VESTA

TYKA NELSON
WILL DOWNING
BY ALL MEBANS
ANGELA BOFILL
PEBBLES
Hottest:

ANITA EAKER
LUTRER VANDROSS
BOBBY EROWN
NEW EDITION
KARYN VHITE

WVOITaledo
Paul Brown

PIECES OF A DREAM
CHERRELLE

WAS (Ne@T WAS)
FULL F®RCE
10DB

SCRATCE MO
JONATH4N BUTLER
KID'N LAY
ANGELA BOFILL
WILL DOWNING
ANDRE B3ERRYMAN
TODAY

Hottest

JOHNNY KEMP
ONE WA?

EADE

EFMD

ElARS
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NATIONAL AIRPLAY

CHERRELLE
Everything | Miss At Home (Tabu/CBS)
84% of our reporting stations on it. Rotations: Heavy 3/0, Medium 12/2, Light 67/34,
Total Adds 36 including WXYV, WDAS, WVEE, PWR94, WOWI, WBMX, WBLZ, WZAK,
KPRS, KMJM. Debuts at number 36 on the Urban Contemporary chart.

CAMEOQ
You Make Me Work (Atlantic Artist/Mercury)
80% of our reporting stations on it. Rotations: Heavy 1/0, Medium 21/1, Light 56/35,
Total Adds 36 including WXYV, WILD, WYLD, PWR94, WOWI, KPRS, WLUM, KMJM,
KJLH, WXOK. Debuts at number 35 on the Urban Contemporary chart.

BOYS

Dial My Heart (Motown)
71% of our reporting stations on it. Rotations: Heavy 2/0, Medium 23/0, Light 45/14,
Total Adds 14 including WXYV, WDAS, WOWI, WNHC, 0C104, WEKS, WFXA, WZFX,
Z99, WJJS, WALT. Debuts at number 37 on the Urban Contemporary chart.

VESTA

Sweet, Sweet Love (A&M)

66% of our reporting stations on it. Rotations: Heavy 0/0, Medium 14/1, Light 51/14,
Total Adds 15 Including WXYV, WUSL, KRNB, WGCI, KMJM, OC104, WXOK, WPAL,
293, Z104.

GUY ““'Round And 'Round (Merry Go "Round)” (MCA) 57/10

Rotations: Heavy 3/0, Medium 27/1, Light 27/9, Totai Adds 10, WILD, WDAS, WDKX, WATV, WENN, WPAL, KDLZ, WCKX,
KMAP, KACE. Heavy: WFXC, KHYS, KFOX. Mediums include: WHUR, K104, WZAK, WNHC, WFXA.

LIA “TeN Me It's Not Too Late’ (Virgin) 56/7

Rotations: Heavy 0/0, Medium 16/0, Light 40/7, Total Adds 7, WEKS, KPRR, Z104, KHYS, KFXZ, U102, WQIM. Mediums
include: K104, WYLD, PWR34, WWKX, WFXA.

ZIGGY MARLEY AND THE MELODY MAKERS ““Tumblin’ Down’ (Virgin) 50/22

Rotations: Heavy 1/0, Medium 9/1, Light 40/21, Total Adds 22 including WXYV, WVEE, WYLD, WZAK, KMJM, KSOL, WFXA,
WENN, WPAL, WJTT. Heavy: XHRM. Mediums include: WILD, WDAS, K104, KJLH, WWKX.

LOOSE ENDS ‘‘Mr. Bachelor”’ (MCA) 50/10

Rotations: Heavy 1/0, Medium 22/0, Light 27/10, Total Adds 10, K104, WOWI, WBMX, XHRM, WFXA, KDLZ, wPDQ, KWTD,
WJYL, WPLZ. Heavy: WHUR. Mediums include: WXYV, WDAS, WYLD, WGCI, OC104.

PHILIP MICHAEL THOMAS “‘Oon’l Make Promises” (Atlantic) 50/6

Rotations: Heavy 3/0, Medium 18/0, Light 29/6, Total Adds 6, WJIZ, WEKS, WXOK, Z104, WQIS, KDKO. Heavy: WEDR,
WORL, KKSS. Mediums include: WDAS, WGCI, KPRS, KMJM, WNHC.

BY ALL MEANS “I'm The One Who Loves You'’ (isiand) 47/8

Rotations: Heavy 0/0, Medium 6/0, Light 41/8, Total Adds 8, WXYV, WBLZ, WZAK, KMJM, WNHC, Z104, WLOU, WCKX.
Mediums include: K104, WANM, WTMP, WKWM, WVOI.

RICK JAMES “‘Wonderful’' (Reprise) 42/7

Rotations: Heavy 0/0, Medium 15/0, Light 27/7, Tota! Adds 7, WEDR, WGCI, WPEG, WJYL, WLOU, KYEA, WPLZ. Mediums
include: WJIZ, WATV, WWDM, WFXE, WQMG.

EPMD “‘Strictly Business’’ (Fresh/Sleeping Bag) 41/7

Rotations: Heavy 3/0, Medium 19/1, Light 19/6, Total Adds 7, WXOK, WJTT, WWDM, WQFX, WQIS, WALT, WQIM. Heavy:
WPAL, WORL, WVOI. Mediums include: WDAS, WHUR, K104, KRNB, WEDR.

MILLIE SCOTT “A Love Of Your Own"’ (island) 4173

Rotations: Heavy 0/0, Medium 14/0, Light 27/3, Total Adds 3, WFXA, WPLZ, KOKO. Mediums include: KSOL, WJIZ, WJTT,
WFXE, WZFX.

BRENDA RUSSELL “‘Get Here’” (A&M) 41/1

Aotations: Heavy 1/0, Medium 22/0, Light 18/1, Total Adds 1, KIIZ. Heavy: WQFX. Mediums include: WVEE, WGCI, WBLZ,
WNHC, WWKX.

AL HUDSON & ONE WAY “Driving Me Crazy” (Capitol) 38/3

Rotations: Heavy 1/0, Medium 17/0, Light 20/3, Total Adds 3, WFXA, WWDM, U102. Heavy: WVOI. Mediums include: KRNB,
WEDR, WYLD, WOWI, WBLZ.

DEREK B “‘Goodgroove”’ (Profiie) 37/3

Rotations: Heavy 0/0, Medium 13/1, Light 24/2, Total Adds 3, KDAY, WJIZ, WTMP. Mediums include: WZAK, KPRS, WPAL,
WJITT, WWOM.

EVON GEFFRIES & THE STAND ‘Stand And Deliver”’ (Atiantic) 36/16

Rotations: Heavy 0/0, Medium 0/0, Light 36/16, Total Adds 16 including K104, KRNB, WNHC, WWKX, Z99, KWTO, WLOU,
WALT, KYEA, WQIM.

RUN-D.M.C. “I'm Not Going Out Like That” (Profile) 36/4

Rotations: Heavy 0/0, Medium 7/0, Light 29/4, Total Adds 4, PWRS4, KSOL, KIIZ, KOKO. Mediums include: WZAK, KMJM,
WJIZ, WATV, KHYS.

LENNY WILLIAMS “‘Giving Up On Love’’ (Crush) 35/6

Rotations: Heavy 0/0, Medium 6/0, Light 29/6, Total Adds 6 including WOKX, KFXZ, Z16, KCHX, WORL, KFOX. Mediums
include: WZFX, Z104, WQFX, KIIZ, WALT.

PRINCE ‘| Wish U Heaven'’ (Paisley Park/WB) 33/19

Rotations: Heavy 0/0, Medium 3/0, Light 30/19, Total Adds 19 including WDAS, WVEE, K104, WYLD, PWR94, WOWI, WGCI,
KPRS, KMJM, OC104. Medium: Z99, KCHX, WCDX.

COMMODORES ‘“‘Solitairs™ (Polydor) 33/13

Rotations: Heavy 0/0, Medium 3/0, Light 30/13, Total Adds 13 including WXYV, WEDR, WOWi, KSOL, WKND, WWKX, Z93,
KDLZ, WQFX, WJMI. Medium: HOT105, WQIM, KOIA.

TODAY “‘Him Or Me’’ (Motown) 30/16

Rotations: Heavy 0/0, Medium 9/2, Light 21/14, Total Adds 16 including WVEE, K104, KJLH, KSOL, WJIZ, WENN, WWOM,
KHYS, Z16, KIPR. Mediums include: WILD, WGCI, Z93, WFXC, WJML.

J.J. FAD ““Way Out” (Atiantic) 28/6

Rotations: Heavy 3/0. Medium 9/0, Light 16/6, Total Adds 6, WVEE, WZFX, Z16, WQIM. WORL, KKSS. Heavy: KRNB, WENN,
WFXC. Mediums include: PWRS4, WLUM, WJIZ, WEKS, WWOM.

DORIAN HAREWDOD ‘‘Show Me (Dne More Time)"’ (Emeric) 27/12

Rotations: Heavy 0/0, Medium 5/0, Light 22/12, Total Adds 12 including WOWI, WNHC, WEKS, WFXE, KOLZ, WPDQ, Z18,
KWTD, WALT, WCKX. Medium: WEDR, WPAL, WJTT, WORL, Z92.

L'TRIMM “‘Cars With The Boom" (Time-X/Atiantic) 27/8

Rotations: Heavy 3/0, Medium 8/0, Light 16/8, Total Adds 8, WDAS, WZAK, KJLH, WWKX, Z16, KYEA, WTLZ, KDKO. Heavy:
KPRR, WJHM, KKSS. Mediums include: KRNB, WEDR, KSOL, WXOK, WENN.

S

MCEIADELD HOTTEST|

BOBBY BROWN (82)
KARYN WHITE (74)

S 5
RECURRENTS

CHERRELLE (36)

CAMED (26) — 1 T. PENDERGRASS/2 AM
ZIGGY MARLEY (22) SAQE (51) 1 2 J. DSBORNE/Lef

PRINCE (19) i NEW EOITION é“) — 3 LEVERT/Addicted
ANGELA BOFILL (18) | LUTHER VANDROSS (29) E. KING/Hold

MIONIGHT STAR (22)

O oo o=l 2NN e L N -

WILL DOWNING T
EVON GEFFRIES (( :EE)) JOHNNY KEMP (20) | * ‘T:JA;?:; lgfé?ve
STARPDINT (16) KIARA (18) — 7 M. MDDRE/Love
TODAY (16) Homm m;;::g:r‘(;”‘ 2| 5 8 ). BROWN/Stlic
VESTA (15) (12) ' 9 g Jazzy J.Nightmare
AL B. SURE! (12) —10 B. BROWN/Cruel

TYKA NELSON “L.0.V.E.”” (Chrysalis) 26/8

Rotations: Heavy 0/0, Medium 1/0, Light 25/8, Total Adds 8, WEDR, KMJM, WNHC, WENN, WPAL, KYEA, KACE. KDIA.
Medium: WTMP.

BLAST ZONE “‘Mary Had A Little Jam™ (Blip Biop) 25/10

Rotations: Heavy 0/0, Medium 1/0, Light 24/10, Total Adds 10, KJLH, XHRM, WXOK, WWDM, WZFX, WQMG, WPLZ, WTLC,
KKSS, KFOX. Medium: WPAL.

_ T — s i
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. SICNIFICANT ACTION

STARPDINT “'Say You Wil (Elekira) 23/16

Rotations: Heavy 0/0, Medium 3/1, Light 20/15, Total Adds 16 including K104, WEDR, PWR94, WBMX, WBLZ, WZAK,
OC104, WWKX, WATV, KDLZ. Medium: KIIZ, WANM.

PIECES OF A DREAM “‘Rising To The Top” (EMI) 23/9

Rotations: Heavy 0/0, Medium 4/0, Light 19/9, Total Adds 9, WILD, WDAS, WZAK, Z93, KDLZ, HOT105, WCKX, WVO!,
KACE. Medium: WWDM, WFXC, WLOU, WIZF.

PEBBLES *‘0Oo Me Right”’ (MCA) 22/12

Rotations: Heavy 0/0, Medium 4/0, Light 18/12, Total Adds 12 including WVEE, WYLD, KMJM, WWKX, Z93, WPEG, KIPR,
HOT105, WANM, KMAP. Medium: WWDM, WFXE, WFXC, WJML.

RJ’S LATEST ARRIVAL “Could Have Been You’’ (EMI) 21/6

Rotations: Heavy 0/0, Medium 3/0, Light 18/6, Total Adds 6, WOWI, WQMG, Z104, WPDQ, KIPR, HOT105. Medium: WEDR,
WPLZ, KMAP.

STACY LATTISAW “‘Call Me"" (Motown) 20/10

Rotations: Heavy 0/0, Medium 0/0, Light 20/10, Total Adds 10, WYLD, WBMX, WXOK, Z104, WQFX, HOT105, 292, KBUZ,
KDIA, KFOX.

GREGORY HINES “You Need Somebody" (Eplc) 20/3

Rotatiohs: Heavy 1/0, Medium 7/1, Light 12/2, Total Adds 3, K104, WPAL, WZFX. Heavy: WDKX. Mediums include: WNHC,
WWKX, WFXA, WFXE, WIMI.

BIG DADDY KANE “Ain’t No HaH-Steppin’”’ (Cold Chiilin/WB) 20/1

Rotations: Heavy 3/0, Medium 7/0, Light 10/1, Total Adds 1, U102. Heavy: KDAY, WWDM, WFXC. Mediums inciude: WDAS,
WOWI, WZAK, WENN, WJTT.

ANGELA BOFILL ‘1 Just Wanna Stop”’ (Capltol) 19/18

Rotations: Heavy 0/0, Medium 1/1, Light 18/17, Total Adds 18 including KRNB, WEDR, WZAK, KPRS, KMJM, WNHC, WJIZ,
WJIMI, WLOU, wQQK.

WAS (NOT WAS) “Spy in The House Of Love’ (Chrysalis) 19/3

Rotations: Heavy 0/0, Medium 4/0, Light 15/3, Total Adds 3, WZAK, WJYL, WVOI. Medium: WHUR, WQMG, KIIZ, KKSS.
WILL DOWNING “A Love Supreme” (island) 18/16

Rotations: Heavy 0/0, Medium 0/0, Light 18/16, Total Adds 16 including KMJM, WFXA, WATV, WENN, KDLZ, WQIS, WALT,
KYEA, WORL, WANM.

{CE-T "'I'm Your Pusher’ (Sire/WB) 16/6

Rotations: Heavy 2/0, Medium 4/0, Light 10/6, Total Adds 6, WBMX, WDKX, WJIZ, WPEG, KBUZ, KMAP. Heavy: WZAK,
WJHM. Medium: KRNB, KDAY, WWDM, Z99.

CLUB NOUVEAU “Envious” (WB) 16/5

Rotations: Heavy 0/0, Medium 4/0, Light 12/5, Total Adds 5, XHRM, KBUZ, KKSS, KACE, KMYX. Medium: KHYS, KIiZ, 299,
KDIA.

WRECKS-N-EFFECT “‘Let’s Do it Again” (Atiantic) 14/1

Rotations: Heavy 0/0, Medium 5/0, Light 9/1, Total Adds 1, WEKS. Medium: KRNB, WFXC, Z92, WCKX, KACE.

FIVE STAR ““Someone In Love” (RCA) 13/8

Rotations: Heavy 0/0, Medium 1/1, Light 12/7, Total Adds 8, WUSL, K104, WZAK, KIIZ, KWTD, HOT105, WIKS, KPRW.
GEORGE MICHAEL ‘‘Kissing A Fool” (Columbla) 11/6

Rotations: Heavy 0/0, Medium 2/0, Light 9/6, Total Adds 6, KDAY, WNHC, WJIZ, Z93, WZFX, KMAP. Medium: OC104,
HOT105. N

RAZE “Break 4 Love” (Columbia) 11/6

Rotations: Heavy 0/0, Medium 2/0, Light 9/6, Total Adds 6, WILD, WUSL, PWR94, WOWI, WPDQ, WANM. Medium: K104,
WZAK.

IMAGINATION ‘‘Hold Me In Your Arms” (RCA) 10/1

Rotations: Heavy 0/0, Medium 1/0, Light 9/1, Total Adds 1, KSOL. Medium: WWKX.

e

. NEWARTIETS
L e ﬁf;'r:;;xi%z«g&iimwﬁhix&wg%ﬁﬁg% o “§§§’§£
Reports/Adds
1 LIA/Tell Me It's Not Too Late (Virgin) . ... ..ooeeeee e 56/7
2 Z2IGGY MARLEY AND THE MELODY MAKERS/Tumblin' Down (Virgin) ................... 50/22
3 PHILIP MICHAEL THOMAS/Don't Make Promises (Atlantic) ... ... ....covvevrneeneennnn. 50/6
4 BY ALL MEANS/I'm The OneWhoLoves You (Island) ............coovieia ... 47/8
5 EPMO/Strictly Business (Fresh/SleepingBag) ............ ..ot 41/7
6 DEREK B/Go0dgroove (Profile) ... .. .. oueenen it e 37/3
7 EVON GEFFRIES & THE STAND/Stand And Deliver (Atlantic) . .. ..................ooet. 36/16
8 TODAY/HiMOrMe (MOIOWN) . .o v ittt e e e eaas 30/16
9 J.J.FAD/Way Out (AtIantic) . . ... ..ot 28/6
10 OORIAN HAREWO0OD/Show Me (One More Time) (Emeric) . ... ...t 27/12
e

New Artists are those who have not previously been reported as & Breaker by reporting stations.
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ERIC B. & RAKIM
ERIC B, & RAKIM
ERIC B. & RAKIM

ERIC B. & RAKIM
ERIC B. & RAKIN
ERIC B. & RAKIM

FROM THE EXPLODING LP

THE BUZZ IS ON:

Catch the buzz with “EXPRESS”’,
the new single

from Busy Bee’s LP
RUNNING THANGS sThonacITY
on Strong City/
UNI Records!!! %
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VI:S WUZCS Lw W OCTOBE R 7 ’ 7988 Reporrs/:od:;: Heavy  Medium Light 44&?&%&%5:; |

s +« 3 @ T.GRAHAM BROWN/Darlene (Capitol) .................................... 168/0 150 16 2 s.'.‘gﬁ,?fnﬁ','{.?(%’,)

3 3 1 2 OAKRIDGE BOYS/Gonna Take A Lot Of River (MCA) ... ... .. ..o uoieei . 166/0 149 15 2 RODNEY CROWELL (31)

9 6 4« € DESERTROSE BAND/Summer Wind (MCA/Curb) . .. ...............ooiiiiii .. 168/0 141 23 4 EDDIE RABBITT (30)

4 o 6 € ROSANNE CASH/Runaway Train (COUMbIa) . .. ... . ... .'voerese e 166/0 123 37 6 PAUL OVERSTREET (28)

% 11 7 € SWEETHEARTS OF THE RODEO/BIue To The Bone (Columbia) .. ... .. .. ...\ ovoeo. .. 166/2 115 47 4 sffrﬂ:ns:ggn‘%:s(zé)s)

17 12 8 e SOUTHERN PACIFIC/New Shade OfBlue (WB) . ... ... .. .. .. ... ... ... ... ... ........ 168/1 112 50 6 BAILLIE & THE BOYS (25)

2 1 2 T TANYATUCKER/Strong Enough ToBend (Capitol) . ... ....... ... ... ... ... ..o oo i.. 151/0 122 25 4 STEVE WARINER (24)

18 15 12 € FOSTER & LLOYD/What Do You Want From Me This Time (RCA) . ........................ 161/2 90 62 9 EXILE (23)

7 7 5 9 RONNIE MILSAP/Button Off My Shift (RCA) . ... ... . oo, 148/1 111 26 11 Jupps (23)

20 17 13 @ DON WILLIAMS/ Desperately (Capiol) . . .. .. oo oot 164/1 71 85 8 PATTY LOVELESS (23)

23 20 16 & NITTY GRITTY DIRT BAND/'ve Been Lookin' (WB) . . ... ... oo 168/2 51 105 12 WILLIE NELSON w/JULIO IGLESIAS (23)

19 16 14 & CONWAY TWITTY/Saturday Night Special (MCA) .. ... .. ... ... .. ... ... ....o..o... 154/0 76 68 10

a7 22 17 @ RICKY VAN SHELTON/'ll Leave This World Loving You (Columbia) . . ...................... 168/4 50 104 14

35 23 20 O REBA MCENTIREA Know How He Feels (MCA) ... ... ... ... ..., 168/2 25 124 19 MHOTTEST

2 21 18 @ CHARLIE DANIELS BAND/Boogie Woogie Fiddle Country Blues (Epic) . . .................... 161/2 40 97 24 e

15 13 11 16 JO-EL SONNIER/Tear-Stained Letter (RCA) . ... ... .. oo oo 134/2 76 42 16 OAK RIDGE BOYS (101)

% 25 21 @ GEORGE STRAIT/f You Ain't Lovin' (You At Livin') (MCA) ...\ 165/5 15 121 29 T. f&f:%gﬂg&”’;g”

12 9 18 RANDY TRAVIS/Honky Tonk Moon (WB) ... .. ... .. ... 111/1 60 32 19 OESERT ROSE BAN(O (65)

# 27 2 @ MICHAEL JOHNSON/That's That (RCA) .. ... ......... ..., 153/2 20 99 34 RONNIE MILSAP (53) |

13 29 25 €3 BARBARA MANDRELL/I Wish That | Could Fall.. (Capitol) . ... .. ........................ 158/14 19 89 50 ROSANNE CASH (52)

39 34 29 €) BELLAMY BROTHERS/Rebels Without A Ciue (MCA/Curb) . ............................ 154/11 14 91 49 SOUTHERN PACIFIC (32)

% 2% 24 €D BILLY JOE ROYAL/It Keeps Right On Hurtin' (Atlantic America) . .. .. ...................... 140/0 16 100 24 SWEETHEARTS OF THE ROOEO (25)

% 33 2 €® VERNGOSDIN/Chiseled In Stone (Columbia) ... ... ... ............................. 148/13 18 78 52 m((::?(m:: mém'f"?

3t 3 27 €0 LEE GREENWOOD/You Can't Fall InLove When.. (MCA) ............................... 136/5 19 86 31 (24)

s 41 31 €D RESTLESS HEART/ATender e (RCA) ... ... ................................ 155/22 4 87 64 RANOY TRAVIS (24)

46 38 32 € KEITH WHITLEY/When You Say Nothing ALAI (RCA) ... .............................. 144/12 2 90 52

28 24 23 21 KENNY ROGERS/When You Put Your Heart In It (Reprise) . . .. .......... ...t 112/0 22 70 20

4 8 15 28 OWIGHT YOAKAM & BUCK OWENS/Streets Of Bakersfield (Reprise) . . .. .................. 95/0 34 47 14 5

41 36 33 € CRYSTAL GAYLE/Nobody's Angel (WB) . ... .. .. .. ... .. i 132/15 9 73 50

45 39 36 € EXILEASYOUAQAIN (EDIC) - . .. oot 134/23 7 66 61 Reports/Adds

5 5 10 31 KATHY MATTEA/Untold Stories (Mercury) . ... ... .. .. 90/0 27 44 19 .

13 10 19 32 SKIPEWING/ Don'tHave Far ToFall (MCA) . ... ... .. ... o 84/0 27 42 15 ; :ECP:YA thBAS'/SX/r?(T);ePr‘e %c‘&r)‘e) gf;;g

— 48 39 € PAUL OVERSTREET/Love Helps Those (MTM) . ... ... ... . ... oot 129/28 1 49 79 3 CANYON/ Guess |.. (16th Ave/Cap) .. ... 26/2

10 18 2 34 EARLTHOMAS CONLEY & EMMYLOU HARRIS/We Believe In Happy Endings (RCA) .. ... .. ... 53/1 23 19 11 4 J. EDWARDS/We Need To.. (MCA/Curb) .. 21/3
BREAKER & MICHAEL MARTIN MURPHEY /Pilgrims OnTheWay (WB) ... .......................... 104/13 2 48 54 5 BURCH SISTERS/What Do.. (Mercury) ... 77/8

— 49 41 € WILLIE NELSON with JULIO IGLESIAS/Spanish Eyes (Columbia) . ... .. ... ............... 99/23 1 37 61 6  OARRELL HOLT/I'd Throw It All. (Ancka) . 77/4
BREAKER Q) SHENANDOAH/Marma Knows (COIMDIa) . .. ... ..o\ oo oo 111/38 1 33 77 ; g:m’g:x‘r‘éf/m V"J;gvl:ﬂ";;t“e'(bgpca)"-) 1972

6 19 34 38 DAN SEALS/Addicted (Capitol) ... ... .. ... i 60/0 16 3171 13 9 BILLY PARKER/She's Sittin’... ((.)"anyonVC.rée.k). 5/2

— — 15 € BAILLIE & THEBOYS/Long Shot (RCA) . ... ... ... . i 97/25 17 29 67 10 WESTERN UNION/The Rising... (Shawn-Del) . 5/2 |

_ 50 44 O MOE BANDY/ Just Can't SayNoToYou (Curb) .. ..., 86/11 17 33 52

— 50 ) SAWYER BROWN/My Baby's Gone (Capitol/Curb) . ..... .. ... ......... coiiien.. 87/27 1 25 61 Now Ardi " o + revioust

2 14 35 42 O'KANES/BIUe Love (COIUMbIZ) .. ... ... ... . ... i 52/0 4 37 11 e

= 47 @ WAYLON JENNINGS/How Much Is It Worth ToLive InLA. (MCA) . . ... .................... 82/20 0 26 56 |

[ DEBUT > © EDDIE RABBITT/We Must Be Doin’ Somethin’ Right (RCA) .............................. 86/30 0o 21 65 l
— 4 4 45 GEORGE JONES & SHELBY LYNNE/If | Could Bottie This Up (EpiC) . . ..................... 58/1 2 31 25 : :

@ KTOSLINHOIAM (RCA) . oot o 77/60 0 10 67 e o ot s ey, ot o S,
29 26 30 47 LYNN ANOERSON/Under The Boardwalk (Mercury) . . ... ... ... o 43/0 8 27 8 “hottest compiled from all our reporters. The number
11 32 38 48 STEVE WARINER/ Should Be With You (MCA) . .. ... ... .ot 32/0 13 10 9 mf':z;":;ﬁ: 32::;‘?:;1 a'g":;g"&:fn:mj f,’;

@ PATTY LOVELESS/Blue Side Of Town (MCA) ........................ e 67/23 o 18 49 Country reporters adding the 50ng this week or

@ JOHNNY CASH & HANK WILLIAMS JR./That Old Wheel (Mercury) . ..................... 62/15 o 21 41 | noting that the song is among their five hottest. |

Breakers are those records that have achieved concurrent airplay at 60% of our reporting |
§ _stations. New & Active records are those receiving airplay at 30-59% of the stations. Records
: ; a : £ A3 in Significant Actlon are receiving airplay at 5-29% of the stations. Records do not have to
e st e b SO ooy S : ! reach Breaker in order to chart. However, once a record charts, it must reach the 60% airplay
level within the two following weeks to achieve Breaker status.

s MICHAEL MARTIN MURPHEY
On 66% of reporti ‘H M Pilgrims On The Way (WB)
n 66% of reporting stations. Rotations: Heavy 1, Medium 33, Light 77, Total Adds 38 On 62% of reporting stations. Rotations: Heavy 2, Medium 48, Light 54, Total Adds 13
including WYRK, WQBE, WTCR, WXKX, WPOR, WEZL, WUSY, WSM, WPAP, WYYD, WCAO, WIXY, WYNK, WZZK, WXBQ, WQDR, WXCL, WLLR, KGHL, KIZN, KKCS, KLZ.
WBVE, WGEE, KXXY, WWJO, KZSN, KYAK, KIZN, KKCS, KNIX, KIiQ. Moves 45-37 on e AR L U e , : , KIZN, » KLZ,

the Country chart.

BAILLIE & THE BOYS
e . S ONG SHOT”

R&R & BB @ The Debut Single From Their Upcoming Album

T

QT
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WILLIE NELSON with JULIO IGLESIAS “‘Spanish Eyes’ (Columbia) 99/23
Rotations: Heavy 1, Medium 37, Light 61, Total Adds 23, WORC, KRRV, WESC, WMSI, KSSN, KLLL, KNFM, WSIX, WQDR,
WQYK, WMNI, WKKQ, WGEE, WOW, KGHL, KIZN, KKCS, KLZ, KEKB, KFMS, KNEW, KUPL, KSAN. Moves 49-41-36 on the
Country chart.

BAILLIE & THE BOYS “Long Shot” (RCA) 97/25

Rotations: Heavy 1, Medium 29, Light 67, Total Adds 25 including WXTU, WDSY, KEAN, KRRV, KYKR, WVMI, WESC, WMSI,
WGKX, KNFM, WOWW, WYYD, WCHY, WQYK, WUSN, WGEE, WTSO. KZSN, KKCS, KUGN. Moves 46-39 on the Country
chart.

SAWYER BROWN ‘“My Baby’s Gone™ (Capitol/Curb) 87/27

Rotations: Heavy 1, Medium 25. Light 61, Total Adds 27 including WCAO, WTCR, WDSY, WORC, WYNK, WESC, KSSN,
WYYD, WCHY, WUSN, WYNG, WFMS, WTHI, KZSN, KIK-FM, KZLA, KIIQ, KKAT, KRPM, KDRK. Moves 50-4 1 on the Country
chart.

EDDIE RABBITT “We Must Be Doin’ Somethin’ Right” (RCA) 86/30

Rotations: Heavy 0, Medium 21, Light 65, Total Adds 30 including WPOC, WQCB, WDSY, KEAN, WYNK, WXBQ, wSOC,
KHEY, WAMZ, WTVR, KKYX, KJNE, WITL, KTTS, KTPK, KRKT, KIZN, KNIX, KCCY, KTOM, Debuts at number 44 on the
Country chart.

MOE BANDY “I Just Can't Say No To You" (Curb) 86/11

Rotations: Heavy 1, Medium 33, Light 52, Total Adds 11, KRRV, KHEY, WESC, WQDR, WQYK, WMNI, WKKQ, KGHL, KIZN,
KUPL, KEEN. Heavy: KEKB. Medium: WAYZ, KMML, WEZL, WTVY, WNOE, WCMS, KNIX, KDRK. Moves 50-44-49 on the
Country chart.

WAYLON JENNINGS *“How Much Is It Worth To Live In LA.” (MCA) 82/20

Rotations: Heavy 0, Medium 26, Light 56, Total Adds 20, WHWK, WYRK, WCVR, KASE, WVMI, WMSH, WKSJ, WWKA, WKYQ,
WOWW, WQDR, WYNG, WGEE, KXRB, KZSN, KRKT, KGHL, KVOC, KKAT, KDRK. Moves 47-43 on the Country chart.
K.T. OSLIN *‘Hold Me"’ (RCA) 77/60

Rotations: Heavy 0, Medium 10, Light 67, Total Adds 60 including WCAO, WXTU, WKHX, WEZL, KIKK, WGKX, WKSJ, WLWI,
WNOE, WCMS, WQDR, WYYD, WTQR, WBVE, WFMS, K102, KWJJ, KKAT, KCKC, KSAN, KDRK. Debuts at number 46 on
the Country chart.

PATTY LOVELESS ‘“‘Blue Side Of Town™ (MCA) 67/23

Rotations' Heavy 0, Medium 18, Light 49, Total Adds 23, WVAM, WCAO, wWDSY, WPOR, WCVR, WORC, KRRV, WVMI,
WTVY, KLLL, KNFM, WPAP, KKYX, WQYK, WMNI, WYNG, WITL, KCJB, KTTS, KFDI, KIZN, KUUY, KTOM. Debuts at number
49 on the Country chart.

JOHNNY CASH & HANK WILLIAMS JR. “That Old Wheel” (Mercury) 62/15

Rotations: Heavy 0, Medium 21, Light 41, Total Adds 15, WVAM, WZPR, WCVR, WEZL, WUSY, WLWI, KJNE, WTSO, WMIL,
KCJB, WOW, WKCQ, KVOC, KEKB, KKAT Medium: WCMS, KUZ2Z, KLZ, KTOM, KEEN. Debuts at number 50 on the Country
chart.

McCARTERS “| Give You Music” (WB) 55/18

Rotations. Heavy 1, Medium 9, Light 45, Total Adds 18, WWAM, WQBE, WRKZ, WZPR, WAJR, KRRV, WTVY, KYKX, WLWI,
KKYX, WMNI, WWJO, WTHI, KUZZ, KUUY, KEKB, KWHT, KTOM. Heavy: WDAF.

a
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T.G. SHEPPARD “Don't Say it With Diamonds” (Columbia) 48/9

Rotations: Heavy 0, Medium 21, Light 27, Total Adds 9. WVAM, WHWK, WESC, WYYD, KUNE, WAXX, KWMT. KIK-FM,
KDRK Medium: KRRV, WEZL, WAMZ, WOKK, WPAP, WCUZ, WDAF, WOW, WTHI, KRKT, KSOP.

RODNEY CROWELL “She’s Crazy For Leaving’’ (Columbia) 46/31

Rotations Heavy 0. Medium 9. Light 37, Total Adds 31 including WRKZ, KASE, WEZL, WLVK, WUSY, KIKK, KYKX, KLLL,
WKSJ, WNOE, WAXX, WDAF, KTTS, WTHI, KFDI, KRST, KEKB, KTOM, KKAT, KSON.

GLEN CAMPBELL “Light Years™ (MCA) 43/12

Rotations' Heavy 0. Medium 9, Light 34, Total Adds 12, WAJR, KEAN, KRRV, WOWW, WTVR, KKYX, KBMR, WAXX, KWOX,
KRKT. KIK-FM, KSOP Medium WEZL, WTVY, WCMS, WPAP, KTTS, WTCM, KEKB. KALF

STATLER BROTHERS “Let's Get Started, Break My Heart” (Mercury) 38/26

Rotations' Heavy 1, Medium 5. Light 32, Total Adds 26 including WQCB, WAYZ, KMML, WVMI, WOKK, WPAP WTQR,
WAXX, KWMT. WDAF, KVOO, KRKT, KIK-FM, KVOC, KUUY, KUPL, KTOM, KSOP, KCKC, KDRK.

TOM WOPAT “‘Not Enough Love" (Capitol) 38/15

Rotations: Heavy 0, Medum 5, Light 33. Total Adds 15, WCAO, WQBE, KHEY, KKIX, WOKK. WLWI, WTVR, WYYL!, KFGO,
WTCM, KVOC, KWJJ, KALF, KIIQ, KSOP. Medium. WCVR, WUSY, WTVY, WOW, KTTS

DEAN DILLON “) Go To Pieces’ (Capitol) 38/10

Rotations: Heavy 0, Medium 12, Light 26, Total Adds 10, WHWK, WPOR, WVMI, WTVR, WYYD, KKYX, KFGO, WTHI. KIK-FM,
KNIX. Medium. KYKR, WEZL, WTVY, WIVK, WOKK, WSM, WKYQ, WTCM, KFDI, KWOX, KDRK

TIM MALCHAK *‘Not A Night Goes By’’ (Alpine) 35/10

Rotations: Heavy 0, Medium 7, Light 28, Total Adds 10, WCAO, WHWK, KHEY, KYKX, KNFM, KBMR, KFGO, WOW, KVOO,
KRKT Medium: WQCB, KEAN. KRRV, WTVY, KTTS, WTCM, KWOX.

STEVE WARINER “Hold On (A Little Longer)” (MCA) 32/24

Rotations Heavy 0. Medium 4, Light 28, Total Adds 24, WQBE, WRKZ, KEAN, KASE, KKIX, KYKX, WGKX, WOKK, WLWI,
WCMS, WPAP. WTVR, KJNE, KFGO, KTTS, WTHI, KVOO, KWOX, KRKT, KRST, KVOC, KWJJ, KALF, KTOM

BECKY HOBBS ‘‘Are There Any More Like You” (MTM) 31/12

Rotations Heavy 0, Medium 5, Light 26, Total Adds 12, WAJR, KRRV, WTVY, WTVR, KFGO, WWJO, KFDI, KIZN, KVOC,
KUUY, KNIX, KALF Medium WOKK, KTTS, KRKT Light: KYKR, KKIX, WCMS, WAXX, KTOM

RICKY SKAGGS “‘Oid Kind Of Love’’ (Epic) 30/19

Rotations: Heavy 0, Medium 2, Light 28, Total Adds 19, WAYZ, WEZL, WLVK, WKLO, WTVY, KKIX. KYKX, WOKK, WCMS,
WPAP, KBMR, KFGO, WTCM, KFDI, KRKT, KIK-FM, KWHT, KWJJ, KSOP.

CANYON *1 Guess | Just Missed You™ (16th Avenue/Caplitol) 26/2

Rotations: Heavy 0, Medium 7, Light 19, Total Adds 2, WEZL, KHEY. Medium: CHOW, KEAN, KRRV, WTVY, KFGO, WTCM,
KFDI. Light: KPLX, WMSI, WNOE, WTVR, KUNE, WSLR, WAXX, KTTS, KVOO, KWOX, KEKB.

JUDDS “Change Of Heart” (RCA/Curb) 24/23

Rotations: Heavy 0, Medium 5, Light 19, Total Adds 23, WVAM, wWQCB, WQBE. KEAN, WSOC, WUSY, KKIX, KIKK, WAMZ,
WGKX, WNOE, KAJA, KFGO, WCUZ, WDAF, WMUS, WTHI, WTCM, KUZZ, KYGO, KWHT, KSOP, KMPS.

JOHNNY RODRIGUEZ “You Might Want To Use Me Again" (Capitol) 22/14

Rotations: Heavy 0, Medium 1, Light 21, Total Adds 14, KRRV, WEZL, KHEY, KKIX, KIKK, WDXE, KYKX, WPAP, WAXX,
KWMT, KTTS, KVOO, KRKT, KIK-FM. Light: WCAQ, WAYZ, WOKK, WNOE, WDAF, WTCM.

JONATHAN EDWARDS “We Need To Be Locked Away'’ (MCA/Curb) 21/3

Rotations: Heavy 0, Medium 7, Light 14, Total Adds 3, WQCB, WTVR, KKYX. Medium: WCVR, WEZL, WTVY, KFDI, kKRKT,
KVOC, KYGO. Light: WQBE, WWVA, WORC, WNOE, WYYD, WAXX, WCUZ, KCJB, WOW. KTTS, KWJJ.

CHARLEY PRIDE *“‘Where Was I (16th Avenue/Caplitol) 20/5

Rotations: Heavy 0, Medium 3, Light 17, Total Adds 5, KKIX, WSM, KWMT, KRST, KVOC. Medium: WDAF, WTCM, KNIX.
Light: WCAO, WZPR, KMML, WDXE, WNOE, WCMS, KBMR, KFGO, WTSO, KVOO, KWOX, KEKB.

BUCK OWENS “Hot Dog” (Capitol) 18/14

Rotations: Heavy 1, Medium 4, Light 13, Total Adds 14, WOXE, WOKK, WNOE, WCMS, WTVR, WAXX, WDAF, wOw, KvOO,
KNEW, KNIX, KWJJ, KTOM, KRPM. Medium: WTCM, KUZZ. Light: KZLA, KSAN.

SHOOTERS “Borderiine” (Epic) 18/12

Rotations: Heavy 0, Medium 1, Light 17, Total Adds 12, WQBE, KEAN, KYKR, WXBQ, KKIX, WBHP, WDXE, WOKK, WNOE,
KXXY, WWJO, KWJJ. Medium: WTCM. Light: WXKX, KMML, WUSQ, KVOC, KRWQ.

BURCH SISTERS “‘What Do Lonely People Do’ (Mercury) 17/8

Rotations: Heavy 0, Medium 4, Light 13, Total Adds 8, WTVY, KKIX, WOKK, WTVR, KBMR, KVOO, KIK-FM, KRWQ. Medium:
KRRV, WAXX, WTCM, KDRK. Light. WCVR, KMML, WWKA, KRST, KSOP

JANIE FRICKIE “‘Heart” (Columbla) 17/2

Rotations: Heavy 0, Medium 5, Light 12, Total Adds 2. KEAN, KKYX. Medium. WEZL, WTVY, KIKK, WCMS, KRKT. Light:
WIVK, WOXE, WNOE, WTVR, WAXX, KFGO, KTTS, KVOO, KFDI, KUPL.

HIGHWAY 101 *“All The Reasons Why" (WB) 14/13

Rotations: Heavy 0, Medium 1, Light 13, Total Adds 13, WWAM, WAYZ, KMML, WUSY, KKIX, WDXE, WOKK, KXXY, KUZZ,
KVOC, KYGO, KRWQ, KWJJ. Light WXKX.

GARY STEWART “Brand New Whiskey” (Hightone) 13/4

Rotations: Heavy 0, Medium 3, Light 10, Total Adds 4, KKIX, KFDI, KRKT, KDRK. Medium: WTCM, KALF. Light: WODXE,
WOKK, WNOE, WTVR, WUSQ, KVOO, KSOP

MEL McDANIEL ‘“‘Henrietta” (Capitol) 11/5

Rotations: Heavy 0, Medium 1, Light 10, Total Adds 5, WAYZ, WKLO, WQYK, KINE, KVOO Medium: WTCM. Light: WEZL.
WDXE, WNOE, KVOC, KRWQ.

DARRELL HOLT “I'd Throw It All Away’* (Anoka) 11/4

Rotations: Heavy 0, Medium 0, Light 11, Total Adds 4, KHEY, KKIX, WNOE., KWMT. Light: WTVY, WIVK, WTVR, WAXX,
KFGO, WOW, KSOP.

DANA McVICKER “I'm Loving The Wrong Man Again” (Capitol) 10/2

Rotations: Heavy 0, Medium 0, Light 10, Total Adds 2, WTCM, KRKT. Light: WAJR, KMML, WDXE, WOKK, WCMS, WOW,
KRWQ, KCKC.

RAY STEVENS ‘‘The Day | Tried To Teach...” (MCA) 10/1

Rotations Heavy 0, Medium 3, Light 7, Total Adds 1, CHOW. Medium: WTCR, WTCM, KFDI. Lightt WTVY, WKKQ, WDAF,
KTPK. KUPL, KTOM.

DAVID WILLS *‘Paper Thin Walls" (Epic) 8/2

Rotations Heavy 0, Medium 1, Light 7, Total Adds 2, WNOE, KFGO Medium KRKT Light: WTVY, WAXX, KWMT, VOO,
KTOM.

ARTIST/Song Title (Label) Album Title
RANDY TRAVIS/Deeper Than The Holler (WB) . ........ ... .0ld8 =10
CHARLIE DANIELS BAND/Uneasy Rider '88 (Epic) . ............... Homesick Heroes
HOLLY DUNN/Traveling Prayer (MTM) .. ...... . ......... ... Across The Rio Grande
HIGHWAY 101/SettingMe Up (WB) .. ... ... ... ... ... ... ... . ... ... .. 1012
RESTLESS HEART/Jenny Come Back (RCA) . ............... Big Dreams In A Small...
ASLEEP AT THE WHEEL/Chattanooga Choo Choo (Epic) . .. ... .. Western Standard Time
RICKY VAN SHELTON/Hole In My Pocket (Columbia) . ... .............. Loving Proof
RANDY TRAVIS/Written InStone (WB) .. .. .. ............... . ..... .. 0ld8 > 10
CANYON/Love Is On The Line (16th Avenue/Capitol) . . . ... ........ ... .. ... Canyon

RECORDS INC.

NEW LP

CHASING RAINBOWS

NEW SINGLE & VIDEO
‘“She Reminded Me Of You”

ABS-10008

ON AIRBORNE RECORDS

AMERICA'S MUSICAL ALTERNATIVE

AIRBORNE RECORDS, INC. 615 242-3157 NOW SHIPPING!

CONTACT YOUR LOCAL DISTRIBUTOR
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COUNTRY ADDS & HOTS

MOST ADDED EAST HOTTH MOST ADDED SOUTH MOST MIDWEST
OTTEST HOTTEST ADDED HOTTEST MOST ADDED WEST HOTTEST
K.T. Oslin (RCA) T. Graham Brown (Capitol) K.T. Oslin (RCA) T. Graham Brown (Capitol) K.T. Oslin (RCA) Oak Ridge Boys (MCA) K.T. Oslin (RCA) 0Oak Ridge Boys (MCA)
Shenandoah (Columbia) Oak Ridge Boys (MCA) Rodney Crowell (Columbia) Oak Ridge Boys (MCA) Shenandoah (Columbia) Y. Graham Brown (Capitol) Statier Brothers (Mercury) Tanya Tucker (Capital)
Desert Rose Band (MCA/Curb) Tanya Tucker (Capltot) Rodney Crowell (Columbla)
wivkK WKSJ WIVRFM
; Knoxville, TN Mobie, AL Richmond, VA - WLLR KTPK
= WAYLON JENNINGS EDDIERRABRITY T Qusd Chias. ILNA Topeks, KS
K.T, OSLIN
e RODNEY CROWELL g;’::,‘m::“" ; EXILE EDDIE RABBITT
Rottest: EAN DILLON — MICHAEL MARTIN MU Hottest:
DESERT ROSE BAND K.T. OSLIN PAUL OVERSTREET OAK RIDGE BOYS
T. GRARAM BROWN OAK RIDGE BOYS A RESTLEBS HEART :Mémlgm
SOUTHERN PACIFIC RONNIE WILSAP Hottegt: 0
wana woKa WPOR NDY TRAVIS STATLER BROTRERS T. SRARAM BROWN e rnE caga ™
e KEAN WXBQ WTVY WOXE TANYA TUCKER = WSLR WAXX WITLFM OAR RIDGE BOYS ROSANNE CASH
Y. OoveriPortsmouth, NH Portiand, ME Abliene, TX Bristol, VA Dothan, AL awrencedurg, TN PAOL PROCTO! Akron, OH Eau Claire, WI Lansing, MI DANES
A e J wLwi OUCHEGr ICOuNTRY SOUTHERN PACIFIC TCh
CRORGE STRAIT on  CFISTAL GAvLE K.T. OSLIN BAILLIZ & TRE moy 1M CARNES PATTY LOVELESS BUCK OWENS Montgomery, AL BUCK OWEN| BELLAMY BROTHERS  BUCR OWEW: PATTY LOVELESS DOR WILLIANS .
BARBARA MANDRELL SREWANDOAS EDDIZ RABBITT MICHAEL MARTIN MU RICKY SKAGGS K.T. OSLIN BURCH SISTERS CRYSTAL GAYLE STATLER nmns EDDIZ RABBITT raversa City, Mi
BARBARA MANORELL Hottest: PATTY LOVELESS K.T. OSLIN EDDIE RABBITT K.T. OSLIN HIGRWAY 161 STEVE WARINER JONATHAN EOWARDS RESTLESS HEART RODMEY CROWELL Hottest: WKCQ
Boteeat: OAR RIDGE BOYS DEAN DILLON Stbos SHOOTERS MCCARTERS HOOTERS K.T. OBLIN DENNIS PAYNE BARBARA MANDRELL  T.G. SHEPPARD OAK RIDGE BOYS Saginaw, Wi TOMRMOEAT,
s GIA!A: B0OYS TANYA TUCKER dottest: JANIE FRICKIE Hottest: MICREY NEWBURY MICKEY GILLEY JOHNNY CASH BILLY PARKER KEITR WHITLEY JOHNNY RODRIGUEZ T. GRARAM BROWN Soons
o BROWN T. GRAHAM BROWN TANTA TUCKER GLEN CAMPBELL T. GRAEAM B! BECKY HOBRS JORNNY RODRIGUEZ MCCARTERS BECKY HOBBS K.T. OSLIN GLEN CAMPBELL JO-EL SOWNIER REBA MCENTIRE RICKY SEKAGGS
ESZRT uon BAND DESERT ROSE BAND RONNIE MILSAP SROOTERS RICKY VAN snszll RODNEY CROWELL RODNEY CROMELL SHERANDOAR Hottest Bottest: K.T. OSLIN COMMAY TWITTY KEITR WRITLEY DANA WCVICKER
ROSARNE CASH NITTY GRITTY DIRT JO-¥. BONNIER KEANCARNES LYNN ANDERSON BORCH SISTERS Hottest: TOM WOPAT ANEARTOCRER DESERT ROSE BAND  Aottest: RICKY VAR SHELTOM LEZ GREENWOOD LINDA DAVIS
POSTER & LLOYD WAYZM . ong;“:‘x':c:“:grs STEVE WARINER KIN CARNES ::: DlLL::m ss RONAIE MILSAP Hottest: RONNIEZ MILSAP OAK RIDGE BOYS YOARKAM & OWENS WTso CRYSTAL GAYLE :::’: lu:nzuou
WYAM e Hottest: LANY BROTHE! T. GRAS: RONNIE MILSAP e BILLY JOE ROYAL TANYA TUCKER [PACLECVERSTREEY Rl
Aloone, PA bl LT YOARKAM & OWENS e Hottest: OAK_RIDGE 80YS JOHWNY RODRIGUER e EnTanceER EARTARTOCEE OARNE DeERsoS Madison, Wi JORNNY CASH OAK RIDGE BOYS
J ANYA TUCKER Charteston, SC TANYA TUCKER DESERT ROSE BAND  OAK RIDGE BOYS COMWAY TWITTY DO WILLIAMS cpa Hottest: EENGRALAMASRONR
MEL MCDANIEL wcvR RONNIE MILSAP QAR _RIDGE BOYS SOUTRERN PACIFIC  T. GRAHAM BROWN JO-EL SONNIER K.T. OSLIN OARRRIDGERROYS [RORNIEAMILSAS)
PATTY LOVELESS HIGHWAY 101 Randoiph. VT OAK RIDGE BOYS SRENANDOAH GRAHAM BROWN DAN SEALS wYYD BAILLIE & THE BOY T. GRAHAM BROWN JO-ZL SONNIER
MCCARTERS STATLER BROTHERS T. GRAHAN BROWN RICKY SKXAGGS DESERT ROSE BAND KSSN wsIx ynchburg, VA XBMR WYNG JOHNNY CASR DESEZRT ROSE BAND POSTER ¢ LLOYD
CASH K.T, OSLIN JOHNNY RODRIGUEZ ROSANNE CASH Little Rock, AR Evenaviile, IN PAUL OVERSTREET EARTS OF TH
arcmy 101 RICKY GRAGGS WAYLOR JENNINGS KRRV ooEACONLE - Nashvilie, TN SHEWANDOAR Bismarck. ND Hottest: ROSANNE CASE KWEN
Botteat: SANYER T. OBLIN STLE! DEAN pxu.on OAX RIDGE B0YS Tuiss,
1., sumrAR OAR RIDGE BOYS EDDIE mum-n Alexandria, LA JORNNY CASH €1 Paso, TX g"“si FEART ¥ILLIE NELSON KT, GLEN CAMPBELL SATER Sho ROSANNE CASH KXRS ox
O::t;;;é cop JOENNY BECKY ROBBS CANYON WILLIE NELSON Hotteat: BAILLIE & -.-“ BOY RICKY SKAGGS or Sioux Falls, SO BARBARA MANDRELL
o E BOYS WITTY GRITTY DIRT  PATTY LOVELESS o e REET Hottest: HOE BANDY Hottest: OARNEIOGES SOYE SANT. STATLER BROTHERS  WAYLON JERWINGS SOUTRERN PACIPIC BELLAMY BROTHERS
- GRARAM BROWN RICKY VAN SHELTON  Hottest: JORNSY RODRIGOE2 TANYA TUCKER JO-EL SONNIEZR DAN SEALS 1. REON T.G. SHEPPARD RODNEY CROWELL Hottest: RITTY GRITTY DIRT WAYLON JERNINGS KEITR WAITLEY
RORNIEZ MILSAP REBA MCENTIRE CONMAY TWITTY CRYSTAL GAYLEZ T. GRAHAM BROWK EDDIE RABBITT TANYA TUCKER ROSANNE CASH TIM MALCHAK COMMAY TWITTY PAUL OVERSTREET Hottest:
DESERT ROSZ BAND T. GRASAM SAWYER BROWN OAKRRIDGENBOYE JOENNY RODRIGUEZ OAK RIDGE BOYS SWEETHEARTS OF TR gottest: K.T. OSLIK DESERT ROSE RAND W SHENARDOAR RESTLESS REART
ROSANNE CASH WhKZ SWEETHEARTS OF TH NOERRARDY| CORMAY TWITTY X.T. OSLIN JO-EL SONNIER s Lt dnid TANYA TUCKER BURCH SISTERS OAK RIDGE BOYS Mitwaukee, Wi Hottent: CONLEY & HARRIS
WCAO Horshay, PA DESERT ROSE BAND GLEN CAMPBELL BELLAMY BROTRERS  CANYON YOARAM & OMENS wsm T. GRABAM BROWN Hottest: ROSANNE CASH KGRARANRBEOWS G LU
Bahimors, MO RONNIE MILSAP WILLIE NELSON WLVK TOM WOPAT Nashvilie, TN DESERT ROSE BAND DESERT ROSE BAND T. GRAHAM BROWN BARBARA MANDRELL DESERT ROSE BAND RONRIE MILSAP
- E.T., OSLIN EXILE TIM MALCEAK KYKX ROSARNE CASH DON WILLIAMS JOHNNY CASE SWEETHEARTS OF TH T. GRARAM BROWN
st wanines WBEE ROOKETICRONET T Chartotte. NC EXILE L TX SHERANDOAR QAKX RIDGE BOYS SWEETREARTS OF T8 KFGO EEITE WHITLEY CORWAY TWITTY
VERN GOSDIN Rochester, NY AL SReREEInOT) DARRELL HOLT GEORGE STRAIT BELLANY BROTHERS Fargo, ND EXILE SOUTHERN PACIFIC Kvoo
R nccu'rns MCCARTERS RODNEY CROWELL Hottest: X.T. OSLIN CHARLEY PRIDE KAJA KEITR WHITLEY Hottest: Tulsa, OK
. ;LZOSLII' ovtest ¢ CRYSTAL GAYLE EDDIE RABBITT CRYSTAL GAYLE YOAKAM § OWENS R Y CROWELL Aotteat: San Amtonio, TX WUSN BECKY HOBBS STEVE WARINER 3]
PR NITTY GRITTY DIRT  Hottest: PATTY LOVELESS PAUL OVERSTREET TANYA TUCKER VERN GOSDIN LYNN_ ANDERSON BARBARN MANDRELL SAWYER BROWN DAN SEAL: Springtield, MO BARAR
OWN GBORGE STRALT RODNEY CROWELL Hotecser RICKY BKAGGS SOUTHERN PACIFIC MICKEY NEWBURY MERLE BAGGARD EXILE Chicago, IL DEAN DILLON TANYA TUCKER BOCK OWENS
"ICM MARTIN MU OAK RIDGE BOYS CONLEY & BARRIS TANYA TUCKER JAMES AUSTIN & SI  CRYSTAL GAYLE MCCARTERS BILLY JOE ROYAL J0DDS TIM MALCHAK T. GRAHAM BROWN PATTY LOVELESS STATLER BROTRERS
TOM WMOPAT T. GRAHAM BROWN OAK RIDGE BOYS Hottest: POSTER ¢ LLOYD RICKY SKAGGS SKIP EWING HEEEeet BAILLIE & THE BOY  DAVID WILLE OAK RIDGE BOYS RODNEY CROWELL STEVE WARINER
fresag LOVELESS RICRY VAR BHELTON  TANYA TUCKER SADTRTIA TS T. GRARAM BROWN STATLER BROTRERS  T- GRAHAM BROWN WrtYRCRITTYRDIRT SAWYER JOHWNY RODRIGUEZ KEL MCDANIZL
o DAN SEALS DESERT ROSZ BAND  rosNnE CASH STEVE WARINER OAR_RIDGE BOYS RESTLESS REART STATLER BROTHERS xcJs [EDDIERRABRITY, FoY  JODRIGUED
YOAKAK & OWEWS WTCR SOUTHERN PACTPIC LEE GREENWOOD Josnny RopRicuez  WNOE T. GRAHAM BROWN Aottest: RODNEY CROWELL Minot, NO STEVE WARIKER b L
OAF RIDGE BOYS Huntington, WY wixy RONNIE MILSAP TIM MALCHAK New Orieans, LA RONNIE MILSAP LARRY BOORE X.T. OsLI SHENARDOAR TIM W\u:ux
TARYA TUCKER Springfieid, MA KMML BILLY JOE ROYAL STEVE WARINER Rottest: J.C. CROWLEY CONWAY TWI T. GRAHAM BROWN STEVE WARINER EDDIZ RARBITT Hottest: PAL RAKES
EATRY MATTEA SHENANDOAR Amarillo, TX WSOCH HIGAWAY 101 . GRARAM BROWN SHOOTERS B b OAK RIDGE BOYS UDDS PATTY LOVELESS YOAKAM & OWENS WESTERN UNION BAN
RONNIE MILSAP BAILLIE & TRE BOY  BARBARA MANDRELL ™ Jo0D8 ROBANKE CASH X.T, OSLIN KKYX RICKY VAN SHELTON  RICKY SKAGGS JORNNY CASR T. GRAHAM BROWN BURCH SISTERS
WPOC SAWYER BROWN K.T. OSLIN HIGHWAY 101 Chariotte, NC RICKY SKAGGS SODTRERN PACIFIC DAVID WILLS San Antonic, TX TANYA TUCKER BEAR CREEK BAND Hottest: BARBARA MANDRELL JON WASEINGTON
tati w0 EDDIE RABBITT PAUL OVERSTREET STATLER BROTHERS BURCH SISTERS POSTER & LLOYD a0 Rotreat: TANYA TUCKER RICKY VAN SHELTON  fotteat:
mors, Bottest: EX1LE FIN CARNES EXT DON WILLIANS MICKEY GILLEY JOMATRAN EOWARDS WBVE YOAKAM & OWENS DESERT ROSE BAND REBA MCENTIRE TANYA TOCKER
CONWAY TWITTY MICHAEL MARTIN MO Hottest: snnxz RABBITT CRARLEY PRIDE JUDDS DEAN DILLON Cinclnnati, OH TANYA TUCKER OAK RIDGE 80YS OAX RIDGE BOYS
VERN GOSDIN GAR RIDGE BOYS BAILLIE & TRE BOY 2 GRABAN BROWN JUDDS SHOOTERS WAMZ RODNEY CROWELL 1E RABBITT RONNIEZ MILSAP T. GRAHAM BROWN WwJio JO-EL SONNIER
EDDIE RABBITT GRARAM BROWN Bottest: SESERT ROSE BAND Hottest DARRELL HOLT Loulsv DARRELL HOLT JANTE FRICKIE K.T. OSLIN OAK RIDGE BOYS ROSANNE CASH St Cloud, MN SWEETHEARTS OF TH
Rottest: DON WILLIAMS BILLY JOF ROYAL SOUTHERN PACIFIC HCCARTERS GARKES TEHART, TOUCR OF COURTRY  ZATEY LOVELEDS SHENAREOAR T. GRAEAM BROWN G L¥f o thnid
OAK RIDGE BOYS NITTY GRITTY DIRT . GRABAM BROWN ROSANNE CASK SKIP EWING JOHNNY RODRIGUEZ JuDDS Rottest: GLEN CAMPBELL EXILE WMUS SHEOOTERS
RICKY VAN SHELTON RN GOSDIN RICKY VAN SHELTON DON WILLIAMS TOM WOPAT EDDIE RABBITT TANYA TUCKER MCCARTERS BOtte St KWMT Rapids, Kzsn
REBA MCENTIRE WZPR “CONWAY TWY SOUTHERN PACIFIC Hottest: BELLAMY BROTHERS . AM e Hottest: DESERT ROSE BAND Fort Dodge, 1A ™ CRYSTAL GAYLE Wichita, XS
RARDY TRAVIS MaegdvilleErie. PA RICKY VAN SRELTOR WYAY CONLEY ¢ HARRIS QAR RIDGE BOYS Hottest: RONNIE MILSAP YOAKAM & OWENS OAK RIDGE BOYS g X.T. OSLIN SHENANDOAH
PAUL OVERSTREET Atlsnts, GA WUSY TANYA TUCKER T. GRAHAM BROWN JO-EL SONNIER KATRHY MATTEA VERN GOSDIN DARRELL HOLT JUDDS BECKY HOBBS SHENANDOAR
CCE JORNNY CASH WMZO-FM ' b T. GRAHAM BROWN VERN GOSDIN DESERT ROSE BAND TARYA TUCKER LEE GREENWOOD WHITES VERN GOSDIN EDDIE RABBITT BAILLIE & THE BOY
Ba e MICHAEL JOHNSON ‘hattancogs, TN DESERT ROSE BAND BILLY JOE ROYAL RANDY TRAVIS REBA MCENTIRE STATLER BROTHERS Hottest: Hottest: WAYLON JENNINGS
ngor, ME Bottest: GEORGE STRAIT JupDs YOAKAM & OWENS SHENANDOAR WCMS OAK RIDGE BOYS EDDIE RABSITT ROSANNE CASR TANYA YUCKER SAWYER BROWN
RONNTE MILSAP RESTLESS HEART Rottest: E.T. OSLIN GEORGE STRAIT Norfolk, VA WCHY WUSE CHARLEY PRID! DESERT ROSE BAND OAR RIDGE BOYS Eottenc.
EDDIE RABBITT CONWAY TWITTY EXILE CONLEY ¢ RARRIS PAUL OVERSTREET WESC ETEVELNRR N Clncinnsti, OH JOBENNY RODRIGUEZ OAK RIDGE BOYS JO-EL SOMNIER SWEETHEARTS OF TH
kL DESERT ROSE BAND PAUL OVERSTREET ErEvE ARt R JOHNNY CASH Greenville, SC KLLL RoONEY, C:(‘,':zL Sevennah, GA T.G. SREPPARD JO-EL SONNIEZR RANDY TRAVIS T. GRAHAM BROWN
STATLER BROTHERS SOUTHERN PACIFIC XEITR WRITLEY MCCARTERS AIGHWAY 101 Lubbock, TX AoCRR o none PADL OVERSTREET TANYA TOCKER SWEZTHEARTS OF TR RONNIE MILSAP
JONATHAN EDWARDS SWEETHEARTS OF TH Hottest: TANYA TUCKER RODNEY CROWELL BAILLIE & THE BOY NS BAILLIE & THE BOY Hottest: BILLY PARKER DESERT ROSE BAND
P RRYARTOCKER NI E IR ILEAT Hottest: T.G. SHEPPARD Bk G gnvm SLATER SAWYER Hottest: KXxy WIL OAX RIDGE 80YS
Hottest: WAR ROSANNE CASH RANDY TRAVIS WILLIE NELSON PATTY LOVELESS ECRYASEAGES X.T. OSLIN OAK RIDGE BOYS Oxiahoma City, OK St Louis, MO
JEARTARTOCRER Morgarown. WV SOUTHERN PACIPIC WKHX FONNIE MILSAP SHENANDOAH WILLIE NELSON K.T. o8LIN Hottest : NGAREM DESERT ROSE BAND KEDY
OAX RIDGE BOYS 1. G Atlanta, GA T. GRAHAM BROWN SAWYER BROWN RODNEY CROWELL Hotcestl T. GRAHAM BROWN Cleveland, OH SOUTHERN PACIFIC SHOOTERS SWEETBEARTS OF TH Wichits. KS
SOUTHERN PACIFIC BECKY ROBBS RONNIE MILSAP g BILLY JOE ROYAL MOE BANDY Rottent: ;'-JGW”‘ BROWN OAK RIDGE BOYS DON WILLIAMS LORI YATES VERN GOSDIN
EARTS OF TH K.T. OSLIN VERN GOSDIN TANYA TUCKER Hottest: RONNIE MILSAP RIDGE BOYS DESERT ROSE BAND EXILE NITTY GRITTY DIRT SHERANDOAR JO-EL SONWIER STATLER BROTHERS
JO-EL SOWMIZR MCCARTERS CHOW xi oS SKIP EWING T. GRARAM BROWN Ft s ROSANNE CASR RESTLESS HEART HIGHWAY 101 Hottest: RICKY SKAGGS
WHWK GLEN CAMPBELL Welland. Ontario EER WCOS T. GRAHAM BROWN DESERT ROSE BAND ERN PACIFIC SWEETREARTS OF TB RICKY VAN SHELTON  WCUZ ASLEEP AT THE WHE T. GRANAM BROWN K.T. OSLIN
; Columbis, RICKY VAN CONWAY TwITTY fot. : DESERT ROSE BA! BECKY HOBBS
Binghamton, NY Hottest: TANYA TUCKER umbls, SC SHELTON  SQUTHERN PACIFIC KRMD S Grand Rapids, MI BoEreaty ol
ng! 3 RONNIE MILSAP OAR RIDGE BOYS REBA MCENTIRE ROSANNE CASH WWKA T. GRARAM BROWN T. GRAHAM BROWN OAK RIDGE BOYS RODNEY CROWELL
T. GRAHAM BROWN K.T. OSLIN T. GRABAM BROWN LEE GREENWOOD NITTY GRITTY DIRT Orla Shreveport, LA ROSANNE CASH JuDDS OAX RIDGE BOYS TANYA TUCKER PATTY LOVELESS
WAYLON JENNINGS J0-2L SONNIER LEE GREENWDO! Ol L CRYSTAL GAYLE waC ndo. FL RONNIE MILSAP PAUL OVERSTREET STEVE WARINER CLIE L, ) AR AR
X.0. LANG SWEETHEARTS OF TH  CRYSTAL GAYLE ROSANNE CASH KEITH WHITLEY KLTFM Mermphis, TN CRYSTAL GAYLE REITH WHITLEY OAK RIDGE BOYS Hotteat: TANYA TUCKER Hottest:
IR RALCRAT CONWAY TRITTY RAY STEVENS EXILE Housion, TX phis. WAYLON JENNINGS RESTLESS HEART TANYA TOCKER 7. GRAHAM BROWN LYNN ANDERSON KEEY TANYA TUCKER
T.G. SBEPPARD Rotteat: KASE Hottest: RECTIEESRNER T GEORGE STRAIT VERN GOSDIN ROSANNE CASH S1 Poul, MN OAK RIDGE BOYS
DEAN DILLON WXKX OAK RIDGE BOYS Austin, TX TANYA TUCKER RITTY GRITTY DIRT EXTLE Hottest: Hottest: WMNI DESERT ROSE BAND wow DESERT ROSE BAND
Rottest: Parkersburg, WY T. GRARAM BROWN . CONLEY & HARRIS  SWEETHEARTS OF TH  pottest: T. GRAHAM BROWN LYKN ANDERSON Columbus, OH QAK RIDGE BOYS Omaha, NE RICKY VAN SHELTON  FOSTER & LLOYD
OAENRIDCERSOYS) DESERT ROSE BAND STEVE WARINER STECERNARINES RICKY VAN SHELTON  OBSERT ROSE BAND  LLophr KOSE BAND (ot athadl SOUTRERN PACIPIC rT. osLix <
T. GRAHAM BROWN K.T. OSLIN ROSANNE CASH RODNEY CROWELL DON WILLIAMS Hottest: T. GRAHAM BROWN SKIP EWING RONNIEZ KILSAP WILLIE NELSON WILLIE NELSON RESTLESS HEART KWOX
DESERT ROSE BAND SHENANDOAR ERIP EWING WAYLON JERNINGS SOUTRERN PACIFIC  none RONNIE RILSAP OAK RIDGE BOYS ROSANNE CASH PATTY LOVELESS WQEE BUCK OWENS VERN GOSDIN
RONNIE MILSAP Fottest Hotrests Kecs ROSANNE CASH SODTHERN PACIFIC RANDY TRAVIS MCCARTERS Groen Bay. Wi RODNEY CROWELL Hottest: Woodward, 0K
LU S . GRAHAM BROWN AL RICKY VAN SHELTON KIKK-FM POSTER ¢ LLOYD MOE BANDY RANDYRIRAVIS
WYRK ROSANNE CASR Whesling, WV RESAYMCENTISE Datlas/Ft. Worth, TX Houston, TX WKYQ wWaYx Rottest: SRENANDO, RONNIE MILSAP STEVE nnxnn
s DESERT ROSE BAND TR TEy WaKX Paducah, KY St. Petersburg/Tampa, FL OAX RIDGE BOYS BAILLIE & THE BOY OAR RIDGE BOYS Lo
Buttalo, o= EIMSONNTER Home AN BARBARA MANDRELL g ¢. OSLIN Momphis, TN DESERT ROSE BAND  WAYLON JENNINGS LR RRTUCER Shey CRoveL
FOSTERNCEILOND Hetran Lt ERtioon SOUTHERN PACIFIC  REsTLESS HEART K.T. OSLIN MOE BANDY SWEETHEARTS OF TH  SAWYER BROWN (ECRARAHJBROMI GLENNCANEBELL
KEITH WHITLEY oL BELLAMY BROTRERS  wirry GRITTY OIRT  supps SHENANDOAR BAILLIE & TRE BOY ROSAKNE CA WILLIE NELSON CAXIDRSEATER
SHENANDOAR WXTY WYNK GLEN CAMPBELL JUDDS 208 st WAYLON JENNINGS PATTY LOVELESS SOUTHERN PACIFIC  mottest: WTHI Rottest:
WAYLON JENNINGS Philedeiphia, PA wiLe RODNEY CROWELL SREN; Tev Rottest: HELEHCDAR L) ol Torre Heute. IN TANYA TUCKER
PG S . Baton Rouge, LA Jubps bl es BRI FOSTER & LLOYD WILLIE NELSON WONE A s poe DESZRT ROSE BAND DESERT ROSE BAND
CONLEY & BARRIS BAILLIE & THE BOY PAOL OVERSTREET PATTY LOVELESS RONNIE MILSAP BATLLIE & THE poy  MICHAEL JORNSON HEotteet: Dayton, OH ROSANNE CASH ROSANNE CASH JUDDS DOR WILLIAMS
DAN SEALS PAUL OVERSTREET X.T. OSLIN SAWYER BROWN EDDIE RABBITT RODNEY CROWELL Rotteat: RICKY VAN SRELTON OAK RIDGE BOYS FOSTER & LLOYD STEVE WARINER CoB
TANTA TUCKER X.T. OSLIN SRENANDOAR WICHAEL MARTIN MU meorerss AEART FOSTER & LLOYD TARYA TUCKER S TogoRAnA BROWN SHENANDOAR coe wxcL RODEEXQCRONEL WOXK
DESERT ROSE BAND Hottest: BAILLIE & THE BOY || EDDIE RABBITT CEORCER ST Hottest: GAK RIDGE BOYS K.D. LANG ROSANNE CASH Hottest: Peoria, IL SAWTER BROWN
OCAX RIDGE BOYS TANYM TUCKER Hotrest ttear RANDY TRAVIS e e el JO-EL SOWNIER VERN GOSDIN WENS MCCARTERS Youngstown, OH
WOBE OAR RIDGE BOTS DESERT ROSE BAND RONNIE MILSAP KETTRRWEL TLEY SOUTRERN PACIFIC WwPaP DOR WILLIAMS CARRR FGEJeoTs Indlanapoile, IN N aarerer foveibtias RE:
o T. GRAHAM BROWN T. GRANAM BROWN TG RATAMES ROHY HANK WILLIAMS JR. W8HP DESERT ROSE BAND Penama City, FL KJINE BILLY JOE ROYAL MICAAEL MARTIN WU Hottests STLESS REARY
Charteston, ROSANNE CASH SKIP EWING LYNN EOLEestl Huntsville, AL SHENANDOAR Waco. TX CONWAY TWITTY JEANTARTUCRER CETSTALJGATLE
L T. GRAHAM BROWN . RICKY VAN SB Hottest: OAR RIDGE BOYS BELLANY BROTHERS
OAK RIDGE BOYS SWEETHEARTS OF TH WOKK PATTY LOVELESS ELTON  SAWYER BROWN
SHENANDOAR WOSY RANDY TRAVIS RONNIE MILSAP EXILE Mecidlan, M K.T. OSLIN EDDIE RABBITT K.T. OSLIN TANYA TUCKER DESERT ROSE BAND VERM GOSOIN
STEVE wARINER Plttsburgh, PA WORC OAR_RIDGE BQYS SROOTERS e STEVE WARINER STEVE WARINER K&y Hotteat: T. GRAEAM BROWN [EOSARNENCASE) HOEEe 8ty
000 Worcester, MA XYKR JO-EL SONNIER RESTLESS HEART SHOOTERS RICKY SKAGGS T.G. SHEPPARD Des Moines, tA OAK RIDGE BOYS DESERT ROSE BAND coB x:‘" ‘;GMV'S
"'—‘CMRRS BAILLIZ ¢ TRE BOY Besumont, TX RICKY VAN SHELTON LEE GREENWOOD STEVE WARINER STATLER BROTRERS MEL MCDANIEL T. GRAHAM BROWN Jo-EL SONRIER P RAan maow
SHOOTERS SAWYER BROWN REITH WRITLEY KPLX Hotteat: HIGHWAY 101 JORNNY RODRIGUEZ JORWNY CASH RESTLESS REART RONRIE MILSAP SWEETEEARTS OF TR ROSARM: 1 glm
TOM WOPAT EDDIE RABBITT BAILLIE & THE BOY BAILLIE & THE BOY = GRAHAM BROWN RICKY SRAGGS RODNEY CROWELL Hotteat: _VERN GOSDIN TANYA TUCKER ERCASE,
Rottest: PATTY LOVELESS BARBARA MANDRELL SHOOTERS Dellas/F1. Worth, TX  ROSANNE CASH STATLER BROTHERS Hottest: TANYA TUCKER PAUL OVERSTREET SKIP EWING Gdaufiiid Gtk
T. GRAEAM BROWN Hottest: WILLIE NELSON Hottest: BELLAMY BROTRERS  DESERT ROSE BAND TOM WOPAT . GRAHAM BROWN RONNIE MILSAP CRYSTAL GAYLE
EARTS OF TH OAR RIDGE BOYS PATTY LOVELESS RONNIE MILSAP EXILE OAR RIDGE BOYS BOCR OWENS CONWAY TWITTY T. GRAHAM BROWN Rottest: WDAF
COMMAY TWITTY RONNIE MILSAP SAWYER BROWN OAX RIDGE BOYS DARBARA MANDRELL  RARDY TRAVIS BURCH SISTERS LYNN ARDERSON GEORGE STRAIT [DESERTEROSERBAND Kansas City, MO
SOUTHERN PACIFIC DESERT ROSE BAND Hottest: BARBARA MANDRELIL Hottest: Aottest: DB RICKY VAN SHELTON EEIGRARAHRERONN
ROMMIE WILSAP T. GRAAX BROWN GRARAM BROWN VERN GOSDIN YOAKAM & OWENS wimst T. GRAHAM BROWN VERN GOSDIN P STATLER BROTEERS
SWEETREARTS OF TR RONNIE MILSAP RICKY VAN SRELTON RANDY TRAVIS Jackson, MS SOUTHERN PACIPIC WIRK [COMAYATMITEY) JUDDS
DESERT ROSE BANT TARYA TUCKER DESERT ROSE BAND woww Wast Paim Besch, FL DOMRKELLTANE RODKEY C!
TANYA TUCKER WMl RONNIE MILSAP SAWYER BROWN RICKY VAN SHELTON  Pensscols, FL wwww L L LA
OAK RIDGE BOYS Blioxi, MS JO-EL SONNIER WILLIE KELSON ROSANNE CASH E.T. OSLIN GEORGE STRAIT e &
EDDIE RABBITT = il BARBARA MANDRELL Detrot, MI SRENANDOAH
BAILLIE & TRE BOY WKLO BAILLIE 5 THE BOY  WKIS SAWYER Bl RESTLESS HEART BELLAMY BROTRERS
STATLER Denvike, KY WAYLON JENNINGS Miami. FL BAILLIE & THE BOY Rottest: (g Hottest:
DEAN DILLON Hottest : GLEW CAMPBELL SWEETHEARTS OF TR Lol JONES & LYNNE
WAYLON JENNINGS EAILLIE ¢ THE sOY ';An‘é;“:ucxn CRYSTAL GAYLE WATLOR JENNINGS SOUTRERN PACIFIC Ao ;Cw:g}grr Four stations reported a trozen
EDDIE RABBITT KY SKAGGS . AM BROWN LEE GREENWOOD T ROSANNE CASH 3
PATTY LOVELESS MEL MCDANIEL OAK RIDGE BOYS DON WILLIAMS o annin BROWN FPOSTER & LLOYD KK - DON WILLIAMS playiist: KNAX/Fresno, WUBE/Cincin-
Hottest: Mottest: OESERT ROSE BAND  Hottest: RONNIE MILSAP cos Dututh. MN VERN GOSDIN nati, WUSQ/Wincheste
TANYA TUCKER TANYA TUCKER FOSTER & LLOYD none RICKY VAN SHRELTON M r and
. GRAHAM BROWN OAK RIDGE BOYS CONMAY TWITTY wuso A CYEReTRERY WWVA/Wheellng. WWWW/Detroit
SKIP EWING T. GRAHAM BROWN waiK KNEM DON WILLTAMS Winchester, VA Lt KEKF-FM talied
170 Reporters RICky AN supurox  RANDY TRAVIS Jacksonvitls, FL MidanaOsests, X oomon SAERANDOAK Kanase Ciy, MO alied to report and their playlist
BA! NI non .
REARA MARDRELL BELLAMY BROTHERS  WILLIE NELSON Raleigh, NC Totreat: Hoteest: was trozen. KFRE/Fresno falied to
W2ZZK RESTLESS HEART SHENANDOAR none RESTLESS HEART $6CO| wee
Birmingham, AL EXILE BAILLIE & THE BOY ulcnuy_ muml " [RONN1E]IICSAY, BELLAMY BROTRERS report for the nd k and its
PAUL OVERSTREET SAWYER BROWN K.T. wraR AL LOGEYROXS EXILE information was not used In the
EXT Hottest: PATTY LOVELESS WILLIE mso- Winston-Satem, NC JECHGRARAMEBROMN) Hottest:
168 Current Reports MICHAEL MARTIN MU YOAKAM ; OWENS TIM MALCRAR PAUL QVERSTREET DESERT ROSE BAND  Gag RipGE BOYS database.
PAUL OVERSTREET TANYA TOCRER Hottes MOE BANDY K.T. DOR WILLIAMS
Aotte RONNIE MILSAP CONWAY TWITTY WAYLON JEWNINGS s'rA'an nmzns TANYA TUCKER
CONLEY & HARRLS OAR RIDGE BOYS POSTER & LLOYD Hottest: Hottest: RICKY VAR SHELTON
FPORESTER SISTERS T. GRAAAM BROWN OAK RIDGE BOYS DESERT ROSE BAND CONLEY & BARRIS RITTY GRITTY DIRT
TANYA TUCKER T, GRARAM BROWN T. GRARAM SKIP EWING
SKIP EWING RONNIE MILSAP RONNIE MILSAP PORESTER SISTERS
KENNY ROGERS RICKY VAN SHELTON ‘TANYA TUCKER
DON WILLIAMS STEVE WARINER
Xz Kuuy KUGN KEXB KNEW KuPL A XTOM KCKC KEEN XMPS
S Boise. IO Cheysnne. WY Eugene, OR Grand Junction, CO OsklandS.F.. CA Portland, OR . L’wchm A Safinas, CA San Bernardino, CA San Jose. CA Seattle, WA
EXILE LIN
p K.T. OSLIN BAILLIE & THE BOY JOHNNY CASH MICHAEL JORNSON MOE BANDY PATTY LOVELESS K.T. 0S| JONES & LYNNE BARPARA MANDRELL
L W N ) EAULNOVERETREET, BECKY HOBBS SHENANDOAH MCCARTERS OWENS WILLIE NELSON EDDIE RABBITT K.T. OSLIN STATLER BROTHERS cns-nu. cart RESTLESS HEART
# & MICHAEL MARTIN MU MOCARTERS K.T. OSLIN T, OSLIN WILLIE NELSON STATLER BROTHERS K.T. OSLIN STEVE WARINER Hottest: MOE BXIL
WILL{Z NELSON SRTTYALOVELESS) BARBARA MANDRELL RODNEY CROWELL VERN GOSDIN PAUL OVERSTREET BECKY HOBBS BUCK OWENS TANTA TOCKER nvy. mun-m Jupps
MOE BANDY STATLER BROTRERS Hottest: WILLIE NELSON RESTLESS HEART Rotteat: TOM WOPAT MCCARTERS RICKY VAR SRELTON  gottest: Hot test:
SHENANDOAR AEtTes OAE RIDGE BOYS LINDA DAVIS Hottestt YOARAM & OWENS STATLER BROTHERS STATLER BROTHERS RANDY TRAVIS OAK RIDGE BOYS COMLEY & HARRIS
EDDIERRABEIEY . GRABAM T. GRAHAM BROWN Hottest: RANDY TRAVIS RANDY TRAVIS RODNEY CROWELL ROD! L KENNY ROGERS T. GRAHAM BROWN RONNIE KILSAP
KRKT KKFM Kuzz BECKY HOBBS SOUTRERN PACIFIC ROSANNE CASH YOARAM & OWENS GAR RIDGE BOYS OAX RIDGE BOYS STEVE WARINER EDDIE RABBITT VERN GOSDIN ROSANKE CASH RANDY TRAVIS
Albany, OR Anaheim. CA Bakerslisid. CA PATTY LOVELESS ROSANNE CASH DESERT ROSE BAND JO-EL SONNIER ROSANNE CASH ROWNIE MILSAP Hottest: Hottest: DESERT ROSE BAND TANYA TOCKER
atcmaAY 101 :::;:':'ﬂ“ POSTER & LLOYD NITTY GRITTY DIRT RONNIE MILSAP vcnxm“swovms TANYA TUCKER ;gsﬁi‘#"%s““" none TANYA TUCKER OAK RIDGE BOYS
EODIE T.G. SHEPPARD CONWAY TWITTY T. GRARAM BROWN TANYA KER E BAND
PATLON SETRGS EDDIE RABBTTT IUDDS OAK RIDGE BOYS KNAX DESERT ROSE BAND SOUTHERN PACIFIC Ksop KRPM ;:;K. w
GLEN CAMPBELL SAMYER BROWN MCChRTERS T KKCS Fresno, CA SHIETAEARTS OF T Sehlake Chy, Ut KSON-FM Sesttis, WA LA
RICKY SKAGGS o : Colorado .. CO
SARR movicKER e cAnpes RANDY TRAVIS SOUTHERN PACIFIC Spring none FMS :"”‘T Kwid Kae GLEN CAMPBELL San Diego, CA R.T. OSLIN K.T. OSLIN
CRICKETS JOHNNY RODRIGUEZ OAK RIDGE BOYS KVOC PAUL OVERSTREET Rotteat: o ‘sndiston, OR Portiand, OR Rerio, NV JUDDE RODNEY CROWELL BUCK OWENS :igiciag:lm s
TIN MALCEAR BURCH SISTERS BARBARM MANDRELL o 0wy WILLIE WELSOW none b JupDs oS FOSTER & LLOYD i Gl Erfrehii
DONNA MEADE DEAN DILLON JOHN ANDERSON 0 MICHAEL MARTIN MU K.T. OSLIN STATLER BROTHERS XEITH WHITLEY ROttest: STATLER BROTRERS
STEVE WARINER STATLER BROTHERS SOUTHERN PACIPIC BAILLIE & THE BOY REBA MCENTIRE ARTERS DAVID SLATER SHENANDOAR RICKY SEKAGGS B . TARYA TUCKER PAUL OVERSTREET
STATLER Hottest: HIGAWAY 101 SHENANDOAH KEITH WRITLEY RICKY SKAGGS STEVE WARINER TOM WOPAT MICKEY KEWBURY OEte At DESERT ROSE BAND GARY STEWART
24 BROTHERS O RiDe STEVE WARINER WILLIE NELSOK SHOOTERS SAWYER BROWN WESTERN UNION BAK STEVERWARINEY OAR RIDGE BOYS SAWYER BROWN
IKNY RODRIGUEZ RIDGE BOYS NY Rotteat: KRWQ T . GLEN CAMPBELL
RICKY SKAGGS ROSARNE CASH JOHNNY CASH TANYA TUCKER Gold Hill, OR EXILE TOM WOPA' Hottest: Acttes COMLEY & RARKI ETREARTS OF T8  SOUTAERN REIGN
GARYRSTENART SWEETHEARTS OF T8 KGHL TWITTY & LYNR S ARNRIDGERSOLS MICHAEL MARTIN MU DAK RIDGE poys HIGHWAY 101 OAK RIDGE BOYS TANYA TOCKER RNy ARTOCRRE & CONWAY TWITTY Hottest:
DESERT ROSE BAND Billings, MT WAYLON JENKINGS DESER BAND RESTLESS HEART GRAHAM LORI YATES T. GRARAM BROWN OAK RIDGE BOYS YOAKAM & OWENS
:g;“"- F 3 A MY B RO, LINDA DAVIS pESERTY OSSN ATGAWAY 101 Hottesth DRSERT ROSE SN0 RICKY SKAGGS SWEETHEARTS OF TH ROSANNE CASH RORNIE KILSAP TANYA TUCKER
Jo-:,so'%s.?zmb - PAUL OVERSTREET BECKY BOBBS sov:-nz:N :ACXPIC ASLEEP AT THE WRE OAK RIDGE BOYS TANYA TUCKER BUCK OWENS ROSANNE CASH FOSTER & LLOYD KSAN RONNIE MILSAP
TANYA ,mc"!“ KYAK WILLIE NELSON CHARLEY PRIDE “:ﬂui :XSTZ"S RONNIE MILSAP ROSANNE CASH SHENARDOAR FOSTER & LLOYD MICAAEL JORNSON San Francisce, CA JO-BL SONNIZR
ROARA MANDRELL  Anchorage, AK RESTLESS HEART TOM XYGO Pty SOUTHERN PACIFIC KNIX Hottest: d OAK RIDGE BOYS
AT CRYRvAMN S MOE BANDY STATLER BROTHERS Deaver, €O SCREYRCIELEY CONWAY TWITTY RONNIE MILSAP KRAK KKAT n
ELTON  .omLEY & HARRIS WAYLON JERNINGS Hottest: . R.T. OSLIN FOSTER & LLOYD Phosnix, AZ OAE RIDGE BOYE Sacramento, CA Salt Lake Chty, UT ICHAEL JOBN Ko
KRST SHENANDOAH MICHAEL MARTIN MU  T. GRAHAM BROWN T T LINDA DAVLS SWEETHEARTS OF TR EXILE Tucson, AZ
ot toat Hottest: RONNIE MILSAP & Hottest: XZLA BECKY EOBBS BELLAMY BROTRERS PAUL OVERSTREET LI TERREL SO8
Albuquergue. NM N GEAANTe TANYA TOCKER FOSTER & LLOYD g'lm:;n 101 guG:::cA: BOYS Los Angeles, CA EDDIE RABBITT Ld o CRYSTAL GAYLE JOANNY CAGE = none
o Ol RICKY VAN BHELTON . Pueblo. RESTLESS HEART BAWYER BROWN Rottest:
STEVE WARINER Lo e el I cnanan Bnos WILLIE NELSON BARBARA WANDRELL  RONNIE MILSAP VERN GOSDIN EXILE R.T, OSLIK RAKDY TRAVIS
RORNEYRC RONEL L BORTNIIITANS DESERT ROSE BAND o eeats NITTY GRITTY DIRT PADL OVERSTREET EDDIE RABBITT Bottest: RODNEY CROWELL & ONENS
CHARLEY PRIDE RoEARRETCASH JO-EL SONNIER o REBA MCEWTI SAWYER BROWN BELLAMY BROTHERS RANDY TRAVIS NAYLON JENNINGS STEVE WARINER
H KLz Hottest: KEITH WRITLEY TARYA TUCKER Hottest: DAN SPALS
BROWN Denver, CO QAE RIDGE BOYS Hottest: RONNIE MILSAP OAR RIDGE BOYS e DEZSERT ROSE RAND

SOUTRERN PACIFIC

RESTLESS HEART
MICHAZL MARTIN MU
WILLIE NELSON
Hottest:

none

ROSANNE CASE

T. Gl
RONNIE MILSAP
TANYA TUCKER

VERN GOSDIN

TANYA TUCKER
KATRY MATTEA
OAK RIDGE BOYS
T. GRAHAM BROWN
RANDY TRAVIS

OAK RIDGE BOYS
KATRY NATTEA

T. GRARAM BROWN
RONWIEZ MILSAP
ROSANNE CASR
JO-EL SONNIER

WWW.americantadiohistorv.com -
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NATIONAL AIRPLAY

GEORGE MICHAEL

Kissing A Fool (Columbia)
77% of our reporters on it. Rotations: Heavy 1, Medium 33, Light 38,
Total Adds 22, including WHTX, WNLT, WSNY, WOMC, KLSI, KMJI,
KLCY, KEZR, KLSY. Debuts at number 27 on the AC chart.

UB40

Red Red Wine (A&M)

66% of our reporters on it. Rotations: Heavy 13, Medium 28, Light 20,
Total Adds 18 including WARM98, WOMC, WMYX, WVBF, WMGN,
KEFM, 3WM, KKLV. Moves 26-21 on the AC chart.

KIM CARNES
Crazy In Love (MCA)

53% of our reporters on it. Rotations: Heavy 0, Medium 13, Light 36,
Total Adds 7, KVIL, KKHT, WAEB, WMGS, WGLL, WKTK, KKLS.

LUTHER VANDROSS
Any Love (Epic)

52% of our reporters on it. Rotations: Heavy 1, Medium 12, Light 35,
Total Adds 13 including KLS!, B100, WTCB, KELT, WLHT, KEFM,
WHNN, 3WM. Debuts at number 30 on the AC chart.

TRACY CHAPMAN

Talkin’ Bout A Revolution (Elektra)

51% of our reporters on it. Rotations: Heavy 0, Medium 25, Light 22,
Total Adds 2, KS95, WGLL. Debuts at number 29 on the AC chart.

INEW SAGIIVE,

KENNY G “Sithouette” (Arista) 45/17

Rotations: Heavy O, Medium 8/1, Light 37/16, Total Adds 17, WNLT, WMGS, WRMF, WLHT, WMGN, WHNN, KWFM, WWMJ,
WONY, WSKI, WTNY, WKTK, WBGM, WTWR, KKLV, KPNW, KSTR. Medium including KKHT, WAEB, WEIM, WKNE, WORG,
KYJC, KMGQ. Light including WZNY, WTCB, WIZD, WSLQ, WNAM, WTRX, WAFL, WQHQ, WGSV, KRLB, 293.
SCARLETT & BLACK “Dream Out Loud” (Virgin) 36/1

Rotations: Heavy 0, Medium 19/0, Light 17/1, Total Adds 1, KEFM. Medium: WAEB, WSLQ, WNAM, WONY, WKNE, WAFL,
WSKI, WCKQ, WFPA, WAHR, WORG, WKCX, WCAC, WBGM, WJTW, KSCB, WJON, KYJC, KAYN. Light including WXTC,
WTCB, KWAV, WWMJ, WQHQ, WKSB, WKTK, WGSV, KRLB, KTYL, KVIC, WTWR, KSTR.

JOHN LENNON *‘Jealous Guy” (Capitol) 35/14

Rotations: Heavy 0, Medium 9/1, Light 26/13, Total Adds 14, KLCY, WTRX, 3WM, WONY, WCVQ, WFPA, KRLB, KVIC, KSCB,
WTWR, KKLS, WJON, KIDX, KMGQ. Medium including WEBE, WMGS, WEIM, WAFL, WCKQ, WORG, WKCX, WCAC. Light
including KELT. WNAM, WWMJ, WKTK, WGSV, WBGM, KTYL, WMTFM, KSTR, KAYN.

ERIC CARMEN *‘Reason To Try” (Arista) 34/2

Rotations: Heavy 0, Medium 14/0, Light 20/2, Total Adds 2, WMTFM, KKLV. Medium: WAEB, WKYE, WTFM, WTRX, WEIM,
WAFL, WSK!, WFPA, 293, WKCX, WBGM, KVIC, KKLS, KYJC. Light including WVBF, WEBE, WSLQ, WNAM, WWM.J, WONY,
WGLL, WGSV, WORG, WCAC, KSCB, WTWR, KWEB, KAYN, KMGQ.

TOTO *‘Anna” (Columbia) 3211

Rotations: Heavy 1/0, Medium 22/0, Light 9/1, Total Adds 1, WKTK. Heavy: KPNW. Medium: KLS!, WTFM, WSLQ, WNAM,
WTRX, WGLL, WAFL, WSKI, WGSV, WAHR, 293, WORG, WKCX, WCAC, WBGM, KVIC, WMTFM, WJTW, WJON, KKLV,
KYJC, KAYN. Light including WNLT, 3WM, WONY, WTNY, KSCB, WTWR, KKLS, KSTR.

Total
Reports/Adds Heavy Medium Light

© STEVEWINWOOD. ..................ocenneee... 93/0 8 5 0
2 PHILCOLLINS ..o e eeeeaaenannns 92/0 87 4 7
O BEACHBOYS ...t 89/0 79 9 7
O WHITNEYHOUSTON . ........ooviiiieae e 92/3 77 14 7
O BREATHE. ... ......iitiieeieeiieeieeienaeanns 89/5 56 30 3
6 GLENNFREY ........covieerirnnenaenanninnnnnnss 79/0 55 20 4
© RODSTEWART ... ....oetniieeiiieeeiineannnn. 83/7 45 34 4
OELTONJOHN . ......ooiiiiiiiiiie e, 86/6 25 47 14
© MICHAELBOLTON . ...........ooiiiiiiineeenn 76/4 42 Z8 6
@ NATALIECOLE. ..ot iiieeveaeaens 72/2 4 zZ0 8
11 BOBBYMCFERRIN. ....... ...t iiiennnnns. 71/1 37 28 6
12 TAYLORDAYNE ... ....ooiiriiiieiieaennennnns 55/0 26 21 8
13 KENNYROGERS .........covvvvrnevnennnnnnnnennnns 70/0 40 26 4
QO ANITABAKER ..........ccovniiiiniieninnenannnns 81/3 12 &5 14
O LIVINGSTONTAYLOR .........ovnvviieinanaennns 70/1 39 25 6
O SADE ... s 71/2 19 42 10
@ CHICAGD ....... ... 75/2 6 53 16
18 RICKASTLEY ...ttt iieieaaenannss 53/0 21 27 5
19 PETERCETERA ......ovniiiiieeiienieniaanaennnn. 50/0 20 24 6
€ BOYMEETSGIRL .......covvvnieiiiirneenannnens 68/3 10 42 16
€D UBAD ...t 61/18 13 28 20
€ GEORGEMICHAEL. ...........ciiiiaeeennnnnn. 72/27 17 33 38
€5 JIMMYBUFFETT ........coiiiiiiiiiniiiiennannnns 62/2 2 44 16
28 FOURTOPS .....oininiiiie e, 59/0 15 38 6
D PM. 58/9 0 34 24
€D AMYGRANT ....ooniiiiii i, 51/1 17 34 16
€0) ROBERTCRAYBAND................oonvnenennnnnn. 52/5 0 29 23
€0 ALSTEWART ... ...ttt 51/1 1 33 17
€ TRACYCHAPMAN .................¢civiiininnnn.. 47/2 0 25 22
€D LUTHERVANDROSS ...........co0iviiininiennnnns 48/13 7 12 35

HOTTEST

PHIL COLLINS (72)
STEVE WINWOOD (69)
BEACH BOYS (60)
WHITNEY HOUSTON (52)
GLENN FREY (32)
BREATHE (29)
BOBBY McFERRIN (23)

JOHNNY HATES JAZZ (30)
GEORGE MICHAEL (27)
UB40 (18)

KENNY G (17)
BOYS CLUB (16)
JOHN LENNON (14)
LUTHER VANDROSS (13)
' GIANT STEPS (11) ROD STEWART (20)

HUEY LEWIS & THE NEWS (11) TAYLOR OAYNE (14)
PM (9) NATALIE COLE (13)

JOHNNY HATES JAZZ *‘Turn Back The Clock” (Virgin) 30/30

Rotations: Heavy 0, Medium 1/1, Light 29/29, Total Adds 30, WKYE, WZNY, WSLQ, WNAM, WTRX, 3WM, WEIM, WAFL,
WSKI, WQHQ, WCKQ, WFPA, WKTK, WGSV, KHOZ, KRLB, 293, WORG, WKCX, WCAC, WBGM, KTYL, KVIC, WMTFM,
WJTW, KSCB, KKLV, KYJC, KAYN, KMGQ

ADELE BERTEI “Little Lives, Big Love’’ (Chrysalis) 26/5

Rotations: Heavy 0, Medium 2/0. Light 24/5, Total Adds 5, WXTC, 3WM, KTYL, WMTFM. KSTR. Medium: WEIM, Z93. '.ight
including WSLQ, WNAM, WTRX, WONY, WAFL, WSKI, WQHQ, WCKQ, WFPA, WGSV, KHOZ, WORG, WCAC, WBGM, KVIC,
KSCB, WJON, KYJC, KAYN.

 SICNIEICANT, AC IO,

HUEY LEWIS & THE NEWS ‘‘Small Worid” (Chrysalis) 23/11

Rotations: Heavy 0, Medium 10/2, Light 13/9, Total Adds 11, KLSI, KLCY, B100, WMGS, Y103, WTRX, WAFL, WFPA, WKTK,
WORG, WBGM. Medium including KYKY, KEZR, WKYE, WMGN, 293, KVIC, WMTFM, KYJC. Light including WWMJ, KTYL,
WJTW, KAYN.

GIANT STEPS ‘“‘Another Lover” (A&M) 22/11

Rotations: Heavy 0, Medium 6/1, Light 16/10, Total Adds 11, WVAF, WRKA, WFPA, WGSV, KHOZ, 293, WORG, WCAC,
KTYL, WMTFM, KSCB. Medium including WAFL, WSK!, WKTK, KVIC, KPNW. Light including B100, WEIM, WCKQ, KRLB,
KYJC, KAYN.

JOHN C. MELLENCAMP “Rave On” (Elektra) 22/6

Rotations: Heavy 0, Medium 5/0, Light 17/6, Total Adds 6, WSLQ, WTRX, WONY, KHOZ, WCAC, KTYL. Medium WKYE,
WEIM, WGLL, KVIC, WMTFM Light including WAEB, WWMJ, WAFL, WSKI, WFPA, WGSV, 293, WORG, WKCX, WBGM,
KAYN

STEVE MILLER “Ya Ya” (Capitoi) 21/0

Rotations. Heavy 0, Medium 11/0, Light 10/0, Total Adds 0. Medium: WKYE, WSLQ, WQNY, WSKI, WCVQ, 293, WCAC,
KVIC, WMTFM, KYJC, KAYN. Light: KELT, WNAM, WWMJ, WKTK, WGSV, WORG, WBGM, KSCB, WTWR, KSTR.

WILL TO POWER “Baby | Love Your Way” (Epic) 18/7

Rotations: Heavy 0, Medium 4/0, Light 14/7, Total Adds 7, WNLT, WTRX, WEIM, KHOZ, KTYL, KSTR, KYJC. Medium WEBE,
WAFL, WSKI, WORG. Light including B100, KELT, WCKQ, WKTK, WKCX, WCAC, KVIC.

K.T. OSLIN “Money’’ (RCA) 1811

Rotations: Heavy 0, Medium 2/0, Light 16/1, Total Adds 1, WMTFM. Medium: WAHR, WKCX. Light including WSLQ, WRNAM,
WTRX, WEIM, WKNE, WAFL, WSKI, WQHQ, WKSB, WGSV, 293, WCAC, KVIC, WJON, KSTR.

CHEAP TRICK “‘Don’t Be Cruel” (Epic) 18/1

Rotations: Heavy 3/0, Medium 12/1, Light 3/0, Total Adds 1, WRKA. Heavy, WKYE, WSKI, KVIC. Medium including k YKY,
KLCY, B100, WVAF, WMGS, U102, WSLQ, WCKQ, WKTK, WMTFM, KAYN. Light: WGSV, KSCB, WTWR.

INXS “‘Never Tear Us Apart” (Atlantic) 1772

Rotations: Heavy 6/0, Medium 2/0, Light 9/2, Total Adds 2, WEBE, WEIM. Heavy: WVAF, WKYE, WSLQ, WSKI, WCKQ, xVIC.
Medium: WKTK, KRLB. Light including B100, WONY, WCVQ, WORG, KSCB, WTWR, KAYN.

BOYS CLUB “l Remember Holding You'’ (MCA) 16/16

Rotations: Heavy 0, Medium 0, Light 16/16, Total Adds 16, WNAM, 3WM, WEIM, WSKI, WCKQ, WFPA, WGSV, KHOZ. 293,
WORG, WKCX, KTYL, KVIC, KSCB, KYJC, KAYN.

KYLIE MINOGUE “‘The Loco-Motion” (Geffen) 1511

Rotations: Heavy 2/0, Medium 7/0, Light 6/1, Total Adds 1, KYJC. Heavy: WSKI, KPNW. Medium: KLCY, WSLQ, WiGN,
WAFL, WCKQ, KRLB, KAYN. Light including B100, WVAF, WCVQ, WKTK, WCAC.

JOAN ARMATRADING ‘‘Living For You” (A&M) 14,2

Rotations; Heavy 1/0, Medium 2/0, Light 11/2, Total Adds 2, KVIC, KSTR. Heavy: KPNW. Medium: WEIM, WMTFM. Light
including WAFL, WSKI, WFPA, 293, WORG, KSCB, KYJC, KAYN, KMGQ.

GRAYSON HUGH “Tears Of Love” (RCA) 14/0

Rotations: Heavy 0, Medium 5/0, Light 9/0, Total Adds 0. Medium: WFPA, Z93, WKCX, WCAC, KMGQ. Light: WXTC, vISLQ,
WNAM, WCKQ, WGSV, WBGM, KVIC, KSCB, KAYN.

LAURA BRANIGAN & JOE ESPOSITO *‘Come Into My Life” (Atco) 13/5

Rotations: Heavy 0, Medium 2/1, Light 11/4, Total Adds 5, WKNE, WCKQ, Z93, WCAC, KPNW. Medium including WEIM.
Light including WSKI, WFPA, WGSV, WORG, WMTFM, KYJC, KAYN.

NEW KIDS ON THE BLOCK ‘“‘Please Don't Go Girl”’ (Columbia) 12/0

Rotations: Heavy 1/0, Medium 3/0, Light 8/0, Total Adds 0. Heavy: WAFL. Medium: WVBF, WVAF, KVIC. Light: 8100, WTRX,
WFMK, 3WM, WCKQ, KRLB, WCAC, KSCB.

RACHELE CAPPELLI “I'm Sorry’’ (Atlantic) 11/8

Rotations: Heavy 0. Medium 0, Light 11/8, Total Adds 8, WKYE, WTRX, 3WM, WKNE, WQHQ, WGSV, KVIC, KAYN. Light
including WEIM, WFPA, WORG.

DENIECE WILLIAMS *“I Can't Wait" (Columbia) 11/1

Rotations: Heavy 0, Medium 2/0, Light 9/1, Total Adds 1, WMTFM. Medium: WEIM, KVIC. Light including WNAM, #WSKI,
WCKQ, Z93, WKCX, KSCB, KYJC, KAYN

KARLA BONOFF “New World” (Gold Castle) 10/2

Rotations: Heavy 0, Medium 2/0, Light 8/2, Total Adds 2, WORG, WCAC. Medium WEIM, KPNW Light including WiNAM,
WKNE, WAFL, WSKI, KYJC, KAYN.

JULIA FORDHAM “‘Happy Ever After”” (Virgin) 10/0

Rotations: Heavy 0, Medium 1/0, Light 9/0, Total Adds 0. Medium: WEIM. Light: WAFL, WSK1, WFPA, 293, WORG, WCAC,

ANITA
BAKER

“Giving You The
Best That | Got”’
AC Chat - O

From the soon-to-be
released album

“Giving You The
Best That | Got™’ ELEXTRA

. ML aRericanradiohiston..com
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WALK/Long isiand
Edwards/Danlels

ANITA BAKER
Hottest:

PRIL COLLINS
STEVE WINWOOD
GLENN FREY
WHITNEY HOUSTON
BEACE BOYS

WSNIPhiladeiphia
Jore Sullivan

ROD STEWART
SADE

Hottest:

BOBBY MCFERRIN
STEVE WINWOOD
PHIL COLLINS
BEACH BOYS
GLENN FREY

WHTX/Pittsburgh
Scott Alexander
GRORGE MICHAEL
Hottest:

STEVE WINWOOD
PHIL COLLINS
GLENN PREY
BEACE BOYS
UB40

WAEB/Allentown
Chris Balloy

GEORGE MICHAEL
KIM CARNES
Hottest:

BOBBY MCFERRIN
GLENN FREY
BEACH BOYS
STEVE WINWOOD
WHITNEY HOUSTON

WVBF/Boston
NewfellGarcla

UB40

GEORGE MICHAEL
PM

Eottest:
BREATHE
WRITNEY HOUSTON
PHIL COLLINS
ROD STEWART
ELTON JOHN

WEBE/Bridgeport
Hansen/Norman

GEORGE MICHAEL
Hottest:
WHITNEY HOUSTON
PHIL COLLINS
ROD STEWART
STEVE WINWOOD
ANITA BAKER

WVAF/Charleston, WV
Randy Shane

BOY MEETS GIRL
GEORGE MICHAEL
GIANT STEPS
Hottest:

BEACH BOYS
PHIL COLLINS
GLENN PREY
INXS

STEVE WINWOOD

WKYE/Johnstown
Jack Micheels

ESCAPE CLUB
JOENNY HATES JAZZ
RACHELE CAPPELLI
Bottest:

UB40

CHEAP TRICK

PHIL COLLINS
BEACH BOYS
FABULOUS THUNDERB

WMGS/Wilkes Barre
NortorvMarriott

HUEY LEWIS & THE

Hottest:
GLENN FREY
BEACH BOYS
PHIL COLLINS
STEVE WINWOOD
UB40

WWMJ/Bangor
Miller/Russsll

UB40

PM

KENNY G
Hottest:

PHIL COLLINS
BEACH BOYS
STEVE WINWOOD
FOUR TOPS

ROD STEWART

WEIM/Fitchburg
Jack Raymond

BOBBY MCFERRIN
INXS

BANGLES

CRICKETS

TOKENS

JOHNNY HATES JALZ
BOYS CLOB

WILL TO POWER
DAVID SANBORN
Hottest:

PHIL COLLINS
LIVINGSTON TAYLOR
KENNY ROGERS
NATALIE COLE
BEACE BOYS

WECQ/Geneva, NY
Anthony/Smith

GEORGE MICHAEL
uB40

Hottest:

PHIL COLLINS
MICHAEL BOLTON
ANITA BAKER
LIVINGSTON TAYLOR
STEVE WINWOOD

WQONY/ithaca
Smith/Erb

JOHN COUGAR
KENNY G

LUTBER VANDROSS
JOHN LENNON
Rottest:

BEACH BOYS
STEVE WINWOOD
ROD STEWART
PHIL COLLIRS
BREATHE

WKNE/Ksene
Mike Trombly

BRANIGAN & ESPOSI
RACHBELE CAPPELLI
AL STEWART
Hottest:

BEACH BOYS
NATALIE COLE

PHIL COLLINS
WHITHEY HOUSTON
BOBBY MCFERRIN

WGLL/Merceraburg
Norman Schmidt

UB40

TRACY CHAPMAN
KIM CARKES
GEORGE MICHAEL
Hottest:
TAYLOR DAYNE
STEVE WINWOOD
PHIL COLLINS
BOBBY MCFERRIN
BEACH BOYS

WAFUMiIllord, DE
Tim Brough

RUEY LEWIS & THE
JOHNNY RATES JAZZ
Hottest:

KENNY ROGERS
STEVE WINWOOD
PHIL COLLINS
BREATHE

UB40

WSKUMontpelier
Bruce Stebbins

KENNY G

JOHNNY HATES JAZZ
BOYS CLUB
BANGLES

Hottest:

WHITNEY HOUSTON
BREATHE

ROD STEWART

INXS

KYLIE MINOGUE

WQHQ/Ocean City
Dana McOonald

UB40O

RACHELE CAPPELLI
JOHNNY HATES JA22
Hotteat:

MICRAEL BOLTON
NATALIE COLE
BOBBY MCFERRIN
KENNY ROGERS
STEVE WINWOOD

WTNY/Watertown
Donovan/Hall

UBd0

PM

GEORGE MICHAEL
KENNY G
Hottest:

STEVE WINWOOD
BEACH BOYS
WHITNEY HOUSTON
BREATHE

PHIL COLLINS

WKSB/WIlllamsport
Tom Benson

uB4d0

LUTHER VANDROSS
Hottest:

STEVE WINWOOD
PHIL COLLINS
BEACH BOYS
BREATHE
WHITNEY HOUSTON

WSB-FM/Atlanta
LoCascio/McCoy

ANITA BAKER
Bottest:

PHIL COLLINS
BEACH BOYS
GLENN PFREY
WHITNEY HOUSTON
STEVE WINWOOD

KVIL/Dailas
Watson/Minlaci

ROD STEWART
WHITNEY HOUSTON
MICHAEL BOLTON
KIM CARNES
Hottest:

ROD STEWART
NATALIE COLE
WHITNEY HOUSTON

KKHT/Houston
Judy Haveson

KIM CARNES

ROD STEWART

PM

Hottest:

BEACH BOYS
PRIL COLLINS
GLENN FREY
STEVE WINWOOD
WHITNEY HOUSTON

WNLT/Tampa
Chuck Crane

GEORGE MICHAEL
KENNY G

WILL TO POWER
Hottest:

TAYLOR DAYNE
BOBBY MCFERRIN
BEACH BOYS
WHITNEY HOUSTON
PEIL COLLINS

WZNY/Auguats, GA
John Patrick

JOHNNY HATES Jazz
Hottest:

STEVE WINWOOD
BEACH BOYS

PHIL COLLINS
WHITNEY HOUSTON
BREATHE

KEY103/Austin
ScottEllis

GEORGE MICHAEL
Hottest:

BEACH BOYS
STEVE WINWOOD
WHITNEY HOUSTON
uB40

WXTC/Charieston
John Quincy

ROBERT CRAY BAND
ADELE BERTEI
Hottest:

PHIL COLLINS
STEVE WINWOOD
BEACH BOYS
WHITNEY HOUSTON
BREATHE

WTCB/Columbis, SC
Mark Hamlin

LUTHER VANDROSS
Hottest:

PHIL COLLINS

ROD STEWART

MEACH BOYS

STEVE WINWOOD
LIVINGSTON TAYLOR

Y103/Jacksonville
Erica Lee
GEORGE MICHAEL

HUEY LEWIS & THE
Hottest:

PETER CETERA
PHIL COLLINS
BEACH BOYS

WTFM/Johnson City
Chuck Anthony

WRKA/Louisville
Kay/Shsnnon

CHEAP TRICK
BREATHE

GIANT STEPS
Hottest:

GLENN FREY

PHIL COLLINS
PETER CETERA
STEVE WINWOOD
WHITNEY HOUSTON

WITNWobike-Penescoln
Charile Ocean

none

Hottest:

GLENN FREY
BEACH BOYS

PHIL COLLINS
BOBBY MCFERRIN
WHITNEY HOUSTON

KELT/McAilen
Tad Griffin

LUTHER VANDROSS
Hottest:

PHIL COLLINS
GLENN FREY
SADE

WHITNEY HOUSTON
STEVE WINWOOD

WSLQ/Roanoke

Greg Fry

JOHNNY HATES JAZZ
JOHN COUGAR

CARLY SIMON
Hottest:

BEACH BOYS
LIVINGSTON TAYLOR
ROD STEWART
NATALIE COLE
MICHAEL BOLTON

WRMF/West Paim Beach
Dave Parks

KENNY G
Hottest:
PHIL COLLINS
TAYLOR DAYNE
GLENN FREY
BEACH BOYS

WCKQICampbelisville
Jackson/McClendon

BANGLES

JOHNNY HATES JAZZ
BRANIGAN & ESPOSI
BOYS CLUB
Hottest:

BEACE BOYS

BOBBY MCFERRIN
STEVE WINWOOD
UB40

WHITNEY HOUSTON

WCVQ/Clarksville
Michael Johnson

UB40
JOHN LENWNON

PM

LUTHER VANDROSS
Hottest:

GLENN FREY
PHIL COLLINS
BOBBY MCFERRIN
STEVE WINWOOD
WHITNEY BOUSTON

WFPAIFL Payne
Barnes/Folsom

HUEY LEWIS & THE
JOHN LENNON
JOHNNY HATES JAZZ
CRICKETS

BOYS CLUB

GIANT STEPS
Hottest:

PHIL COLLINS
STEVE WINWOOD
BEACH BOYS
WHITNEY HOUSTON
BOBBY MCFERRIN

WKTK/Gsinesville
Nick Allen

TOTO

KIM CARNES

HUEY LEWIS & THE
JOBNNY HATES JAZZ
KENNY G

Hottest:

PHIL COLLINS
BEACH BOYS

STEVE WINWOOD
WHITNEY HOUSTON
UB40

WGSVIGuntersville
kson/Bell

GEORGE MICHAEL
Hottest:

PHIL COLLINS
GLENN FREY
WHITNEY BOUSTON
AMY GRANT
BEACH BOYS

U102/Knoxville
Hobbs/Trotter

GEORGE MICHAEL
AMY GRANT

BLAIR BROTHERS
Hottest:

GLENN FREY

ROD STEWART
BRUCE BORMSBY
STEVE WINWOOD
WHITNEY HOUSTON

JOBNNY HATES JAZZ
BOYS CLUB

GIANT STEPS
RACHELE CAPPELLI
Hottest:

PHIL COLLINS
BEACH BOYS

STEVE WINWOOD
BOBBY MCFERRIN
KENNY ROGERS

KHOZMarrison
Boswell/Shassers

JOHNNY HATES JAZZ
JOBN COUGAR
BOYys CLUB

WILL TO POWER
GIANT STEPS
Hottest:

STEVE WINWOOD
WHITNEY HOUSTON
BOBBY MCFERRIN
BREATHE

PHIL COLLINS

WAHR/Huntsville
Bonnie O’'Brien

WHITNEY BOUSTON
MICHAEL BOLTON
ANITA BAKER
ELTON JORN

SAD

Hottest:

GLENN FREY
BEACH BOYS
LIVINGSTON TAYLOR
NATALIE COLE
KENNY ROGERS

KRLB/Lubbock
Scott/Alien

PM

LUTHER VANDROSS
JOHN LENNON
JOHNNY BATES JAZZ
Hottest:

PHIL COLLINS
STEVE WINWOOD
BEACH BOYS
WHITNEY HOUSTON
BREATHE

Z93/Myrtie Beach
Mitch Adams

BRANIGAN & ESPOSI
BANGLES

JOHNNY BATES JAZZ
BOYS CLUB
CRICKETS

GIANT STEPS
Hottest:

PHIL COLLINS
STEVE WINWOOD
WHITNEY HOUSTON
KENNY ROGERS
BREATHE

WORG/Orangeburg
Ted Bell

HUBY LEWIS & THE
GIANT STEPS
CRICKETS

JOBNNY HATES JAZZ
KARLA BONOFF
BOYS CLUB
Hottest:

BREATBE

PEIL COLLINS
WHITNEY HOUSTON
BOBBY MCFERRIN
LIVINGSTON TAYLOR

WKCX/Rome
Randy Quick

JOBNNY HATES JAZZ
BOYS CLUB
Hottest:

BEACH BOYS

PHIL COLLINS
LIVINGSTON TAYLOR
WHITNEY HOUSTON
BREATHE

WAEV/Savannah
Lawson/Davis

LIVINGSTON TAYLOR
MICHAEL BOLTON
Hottest:

TAYLOR DAYNE
PETER CETERA
PHIL COLLINS
GLENN FREY

RICK ASTLEY

WCAC/Sebring
Bob Rowland

BRANIGAN & ESPOSI
GIANT STEPS

JOHN COUGAR
JOHNNY HATES JAZZ
KARLA BONOFP
Hottest:

STEVE WINWOOD
BOBBY MCFERRIN
BREATHE

BOY MEETS GIRL
UB40

WBGM/Tallshassee
1.4 Steele

KENNY G

JOHNNY HATES JAZZ
RUEY LEWIS & THE
Hottest:

BOBBY MCFERRIN
LIVINGSTON TAYLOR
PHIL COLLINS
BREATHE

BOY MEETS GIRL

KTYL Tyler
Janle Baker

ADELE BERTEI
JOHNNY HATES JAZZ
BOYs CLUB

WILL TO POWER
JOHN COUGAR
GIANT STEPS
Hottest:

GLENN FREY
BEACH BOYS
STEVE WINWOOD
BOBBY MCFERRIN
PHEIL COLLINS

KVICVictorla
Tony Davis

TERENCE TRENT D'A
JOAN ARMATRADING
JORN LENNON
JORNNY HATES JAZZ
BOYS CLUB
RACHELE CAPPELLI
BANGLES

Hottest:

BEACR BOYS

INXS

PHIL COLLINS

ROD STEWART

STEVE WINWOOD
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WARMS8/Cincinnati
Nick O’'Neli

UB40

Hottest:

STEVE WINWOOD
RICHARD MARX
BEACH BOYS
WHITNEY HOUSTON
PHIL COLLINS

WLTF/Cleveland
Popovich/Godfrey

BOY MEETS GIRL
Hottest:

STEVE WINWOOD
PHIL COLLINS
BOBBY MCFERRIN
GLENN FREY
WEITNEY HOUSTON

WMJI/ICleveland
Lind/ivers

ROD STEWART
Hottest:

HUEY LEWIS & THE
PETER CETERA
STEVE WINWOOD
PHIL COLLINS
BEACH BOYS

WSNY/Columbus
Hallstt/Nunnally

ELTON JOEN
GEORGE MICHAEL
ROD STEWART
Hottest:

BEACH BOYS
WBITNEY ROUSTON
PETER CETERA
PHIL COLLINS
ELTON JOHN

WOMC/Detroit
Barry Argenbright

UB40

GEORGE MICHAEL
BREATHE

ELTON JOHN
Hottest:

RICK ASTLEY
GLENN FREY
PHIL COLLINS
STEVE WINWOOD
BEACR BOYS

KLSI/Kansas City
Land/Barbar

ELTON JOBN
GEORGE MICHAEL
HUEY LEWIS & THE
LUTHER VANDROSS
Hottest:

RICHARD MARX
TAYLOR DAYNE
STEVE WINWOOD
WHITNEY HOUSTON
BEACH BOYS

WMY X/Milwaukee
Jim Morales

MICBAEL BOLTON
BOY MEETS GIRL
BREATHE

ELTON JOHN
UB40

JIMMY BUFFETT
Hottest:

BEACE BOYS
PHIL COLLINS
TAYLOR DAYNE
WHITNEY HOUSTON
ROD STEWART

KS95/Minnespolis
Kim Jefiries

JOBN WILLIAMS
TRACY CHAPMAN
JIMMY BUFFETT
Hottest:

BOBBY MCFERRIN
GLENN FREY

RUEY LEWIS & THE
BEACH BOYS
WHITNEY HOUSTON

KYKY/St. Louis
McGulre/Blair

BREATHE
CHICAGO
Hottest:

BEACH BOYS
PHIL COLLINS
RICHARD MARX
REO SPEEDWAGON
STEVE WINWOOD

WNAM/Appleton-Oshkosh

Collins/Morgan

BOYS CLUB

JOBNNY RATES JAZZ
Hottest:

STEVE WINWOOD
BEACH BOYS

PHIL COLLINS
NATALIE COLE
LIVINGSTON TAYLOR

WTRX/Flint
Pearson/Burke

JOEN LENNOR

WILL TC POWER
JOBN COUGAR

HUEY LEWIS & TBE
JOHNNY HATES JAZZ
RACHELE CAPPELLI
Hottest:

WHITNEY HOUSTON
BEACH BOYS

STEVE WINWOOD
PHIL COLLINS
SADE

WLHT/Grand Rapids
Dirksen/Brown

GEORGE MICHAEL
LUTHER VANDROSS
KENNY G

ELTON JOHEN
Hottest:

BEACH BOYS
STEVE WINWOOD
BOBBY MCPERRIN
WHITNEY HOUSTON
BREATHE

WFMK/iLansing
Tom Knight

none

Hottest:

BEACH BOYS
STEVE WINWOOD
BOBBY MCFERRIN
PEIL COLLINS
WHITNEY HOUSTON

WMGN/Madison
O’Neli'Vancli

GEORGE MICHAEL
UB40

KENNY G
Hottest:
WHITNEY HOUSTON
PHIL COLLINS
STEVE WINWOOD
BREATHE

ROD STEWART

KEFM/Omaha
Lane/Kennedy

SCARLETT & BLACK
uB40

LUTHER VANDROSS
Hottest:

STEVE WINWOOD
BEACH BOYS

PEIL COLLINS
KENNY ROGERS
WHITNEY HOUSTON

WNHH/Saginaw
Robert/Stein

GEORGE MICHAEL
LUTHER VANDROSS
KENNY G
Hottest:

STEVE WINWOOD
BOBBY MCFERRIN
WHITNEY HOUSTON
BREATEE

KENNY ROGERS

3WM/Toledo
Don Jardine

uB40

JOBNNY BATES JAZ:
JOHN LENNON
BOYS CLUB

ADELE BERTEI
RACHELE CAPPELLI
LUTHER VANDROSS
Hottest:

PHIL COLLINS
BEACH BOYS

STEVE WINWOOD
WHITNEY HOUSTON

ROD STEWART

WIHN/Bloomington
Livengood/Dunn

UB40

Hottest:

GLENN FREY
WHITNEY HOUSTON
BREATHE

PHIL COLLINS
STEVE WINWOOD

WMT-FM/Cedar Rapids
Green/Sellers

GIANT STEPS

K.T. OSLIN
DENIECE WILLIAMS
ADELE BERTEI

ERIC CARMEN
JOHNNY HATES JAZZ
Hottest:

BEACH BOYS
RATALIE COLE
LIVINGSTON TAYLOR
STEVE WINWOOD
PHIL COLLINS

WJTWiJoliet
Smith/Boda

JOHBNNY HATES JAZZ
ROBERT CRAY BAND
UB40

Hottest:

GLENN FREY
BREATEBE

STEVE WINWOOD
PHIL COLLINS
WHITNEY ROUSTON

WJON/St. Cloud
Nancy Fox

CRICKETS

JOBN LENNON
GEORGE MICHAEL
Hottest:

PHIL COLLINS
BEACH BOYS
STEVE WINWOOD
BOBBY MCFERRIN
WHITNEY HOUSTON

KSCB/Liberal
Mark David

JOHN LENNON
BOYS CLUB
JOENNY HATES JAZZ
CRER

DAVID SANBORN
GIANT STEPS
Hottest:

PHIL COLLINS
STEVE WINWOOD
BEACH BOYS
BOBBY MCFERRIN
WHITNEY HOUSTOR

WTWR/Monroe
Lori Demick

JOBN LENNON
GEORGE MICEAEL
ENNY G

Hottest:

BEACH BOYS
MICHAEL BOLTON
STEVE WINWOOD
NATALIE COLE
BREATEE

KWEB/Rochester
Al Axelson

GEORGE MICHAEL
ROBERT CRAY BAND
PM

UB40

Hottest:

BEACE BOYS

PHIL COLLINS
STEVE WINWOOD
WHITNEY HOUSTON
BREATHE

KKLS/Sloux Falis
Holsen/Fairbanks

DAVID LANZ

JOHN LENNON
KIM CARNES
LUTHER VANDROSS
ROBERT CRAY BAND
Hottest:
NATALIE COLE
KENNY ROGERS
STEVE WINWOOD
BREATHE

PHIL COLLINS

93 Reporters

91 Current Reports

WIZD/Moblle called in a frozen

playlist this week.

WFMK/Lansing falied to report this
week and its rotations were frozen.

WMJC/Battie Creek Is no longer a
Current Bassd AC reporter.
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KMJI/Denver
Murray/Adams
GEORGE MICHAEL

Hottest:
PHIL COLLINS

ROD STEWART

KOST/Los Angeles
Kaye/Kiley

none

Hottest:

PHIL COLLINS
TAYLOR DAYNE
BREATHE
MICHAEL BOLTON
GLERN FREY

KLCY/Sait Loke City
Don Bishop

GEORGE MICHAEL
HUEY LEWIS & TH:
JOBN LENNON
Rottest:

PHIL COLLINS
STEVE WINWOOD
BEACH BOYS

ROD STEWART
BREATHF

m—
- m m

KIDX/Biilings
McShay/Donovan
JOHN LENNON
e KOAQMDenver  KMGQ/Senta Barbara Hotteat:
i Cindy Spicer Meade/Newcomer GLENN FREY

RUEY LEWIS & TH
LUTHER VANDROSS
Hottest:

STEVE WINWOOD
uB40

TAYLOR DAYNE
PETER CETERA
PHIL COLLINS

WHITNEY HOUST(
Hottest:
TAYLOR DAYNE
JAMES TAYLOR PM
PETER CETERA
BRUCE RORNSBY
PRIL COLLINS

Hottest:

PATTI AUSTIN
JOBNNY HATES JAZ:
JORN LENNON

NATALIE COLE
ROD STEWART

STEVE WINWOOD

PRIL COLLINS

ROD STEWART

ANITA BAKER

WHITNEY HOUSTON

KAYN/Nogales
Bob Gerhard

JORNNY HATES J
BOYS CLUB
RACRELE CAPPEL
PETE BARDENS
Rottest:

STEVE WINWOOD
GLENN FREY
BEACE BOYS
WRITNEY HOUSTO!

KSTR/Grand Junction NATALIE COLE
Lawrence/Michaels

ELTON JOHN WILL TO POWER

KEZRISan Jose KWAV/Monterey  LUTHER VANDROSS  JOAN ARMATRADINC KKLV/Anchorage
Moen/K Alan Richmond KENNY G Leslis Wadsworth

- ADELE DERTEL ROBERT CRAY BAN,
BREATHE ROD STEWART Hottest: :
GEORGE MICHAE]  CHICAGO KPNW/Eugene BEACH BOYS JOEII::‘“Y HATES JA!
Hottest: PM Norberg/Chabre STEVE WINWOOD gg CARMEN
GLENN FREY Hottest: PHIL COLLINS e
TAYLOR DAYNE TAYLOR DAYNE BRANIGAN & ESPO; NATALIE COLE el CHAEL
PRIL COLLINS BEACE BOYS KENNY G KENNY ROGERS ey
BEACH BOYS GLENN FREY ROD STEWART L
STEVE WINWOOD STEVE WINwooD ALPHAVILLE KYJCiMedtord ST TOREIONT

PHIL COLLINS Hottest:
WEITNEY mousTony  KPyiirk ROD STEWART
KLSY/Seattie AonsTOoN GLENN FREY
KWFM/Tucson PETER CETERA JOHNNY BATES JAZ

Mays/Brooks Abrams/Ward TOTO WILL TO POWER LIVINGSTON TAYLC
GEORGE MICHAEI CHRISTOPHER CRO: BOYS CLUB
Hottest: KENNY G BOY MEETS GIRL KYLIE MINOGUE
TAYLOR DAYNE Hottest: Hottest:
STEVE WINWOOD TAYLOR DAYNE BEACH BOYS
GLENN FREY STEVE WINWOOD BREATHE

PHIL COLLINS
WHITNEY HOUSTC

STEVE WINWOOD
ROD STEWART

LIVINGSTON TAYLO

WARTISTS

>

st b il

E g e

QORANDARERWN -

b

ADELE BERTEI/Little Lies, Big Love (Chrysahs) .
GIANT STEPS/Another Lover (A&M) . ..............out
WILL TO POWER/Baby | Love Your Way (Epic) .
K.T. OSLIN/Money (RCA) .........c.coverviiinrnennnn.
CHEAP TRICK/Don't Be Cruel (Epic) . .......
INXS/Never Tear Us Apart (Atlantic) ... ......
BOYS CLUB/I Remember Holding You (MCA) .

KYLIE MINOGUE/The Loco-Motion (Geffen) ..
JOAN ARMATRADING/Living For You (A&M) .
GRAYSON HUGH/Tears Of Love (RCA) ... ...

G x sz S
o R s e S e e e

e L

i M

Reports/Adds

.26/5
.22/11
.18/7
N -4
vev.... 18/1
cenn 1772
vev....16/16
cee... . 15/1
el 142
.. 14/0

s

R

New Artists are those who have not previously been reported as a Breaker by reporting stations.
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HOTTEST
PHIL COLLINS (27)

HOTTEST
PHIL COLLINS (28)

MOST ADDED ?

GEORGE MICHAEL (7)

MOST ADDED

GEORGE MICHAEL (11)

CHICAGO (7) WHITNEY HOUSTON (22) BEACH BOYS (17)
PM (5) BEACH BOYS (21) AE:"I&"BJAOK:: ((?.]) GLENN FREY (15)
UB40 (5) GLENN FREY (21) BEACH BOYS (3) PETER CETERA (13)

BOBBY McFERRIN (15)
STEVE WINWOOD (13)
TAYLOR DAYNE (11)
RICK ASTLEY (9)

PETER CETERA (8) |
NATALIE COLE (8)

WHITNEY HOUSTON (12)
TAYLOR DAYNE (11)
STEVE WINWOOD (9)

RICK ASTLEY (6)
HUEY LEWIS & THE NEWS (5)

GLENN FREY (3)
HUEY LEWIS & THE NEWS (3)
ROD STEWART (3)

ANITA BAKER (3)

| BREATHE (3)
STEVE WINWOOD (3)
BEACH BOYS (2)
NATALIE COLE (2)

| KIM CARNES (4)

WCHS/Charleston WGY/Schenectady E: e WLTT/Washington WMAS-FM/Springfield  WYYY/Syracuse
Grayson/George Brindle/Sgariata G Don Davis Kratoville/O'Brien Lauber/Langmyer
UB40 ggljg" FREY o . MICHAEL BOLTON WHITNEY HOUSTO
WICC/Bridgeport ERIC CARMEN e WKSZ/Philadelphia  Tortest: Hottest: ELTON JOHW
WGR/Buffslo Peters/Becker GEORGE MICHAEL Hottest: m Mike Colby PETER CETERA L Ce M
—_— LUTHER VANDROSS FOUR TOPS B
Mike Roszman CHICAGO PATTI AUSTIN PETER CETERA none PHIL COLLINS PHIL COLLINS Hottest:
WBEN/Buffaio STEVE WINWOOD Hottest: GLENN FREY PHIL COLLINS
CHICAGO GEORGE MICHAEL Hottest: CHICAGO
Hank Nevins u2 PHIL COLLINS PHIL COLLINS WLTJ/Pittsburgh PHIL COLLINS WHITNEY HOUSTON GEORGE MICHAEL BEACH BOYE
NATALIE COLE Ty S TRRWTNGOOD WHITNEY HCUSTON John Galsgher BEACH BOYS GLENN FREY
CHICAGO BREATHE T LM bty BASIA WHITNEY HOUSTON TAYLOR DAYNE
ANITA BAKER SADE UB40 EENCHREOYS ANITA BAKER BOBBY MCFERRIN WLEV/Allentown
Hottest: Hottest: LIVINGSTON TAYLOR TAYLOR DAYNE Robbins/Slivers
e bipy ERTIONCOCIING PETER CETERA WHITNEY HOUSTON Heeeeeeh
BEACH BOYS STEVE WINWOOD g:ggnw?%ggo PHIL COLLINS WWMX/Baltimore WJBR/Wiimington, DE  GEORGE MICHAEL
PHIL COLLINS BEACH BOYS WTIC/Hartford WHITNEY HOUSTON Don Keiiey Doug Welldon ROBERT CRAY BAND
TAYLOR DAYNE  WHITNEY HOUSTON WMTR/Morristown TAYLOR DAYNE HUEY LEWIS & THE
BOBBY MCFERRIN  WELI/New Haven David Bernstein Emery/Boyle BREATHE GLENN FREY gggt‘s’:tf’m"“L Hottest:
KDKA/Pittsburgh Gross/McCormick ELTON JOHN UB40 PETER CETERA STEVE WINWCOD BEACH BOYS PHIL COLLINS
9 ANITA BAKER GEORGE MICHAEL Hottest: GLENN FREY STEVE WINWOOD
Mike Watki GEORGE MICHAEL
atking o ot CHICAGO BN PHIL COLLINS STEVE WINWOOD LIVINGSTON TAYLOR
none Cotiaces Hottest: RIM CARNES TAYLOR DAYNE S EATAE BREATHE 33 Reporters
Hottest: 40 Reporters WHITNEY HOUSTON GLENN FREY Hottest: ELTON JOHN PHIL COLLINS ELTON JOHN 28 Current Reports
TAYLOR DAYNE 35 Current Reports BEACH BOYS PHIL COLLINS PHIL COLLINS BEACH BOYS
PETER CETERA STEVE WINWOOD BEACH BOYS STEVE WINWOOD
BOBBY MCFERRIN BOBBY MCFERRIN WHITNEY HOUSTON BEACH BOYS WEZCICharlotte WRAL/Raleigh
ELTON JOHN ANITA BAKER FOUR TOPS GwHLﬁ:EiR:gusron HerringiConway Michae) Nef!
none ROD STEWART
R Hottest: GLENN FREY
oo -‘f‘f?*w“‘_% ey WHAS/Loulsvitie m WSTUIStuart m’:::’m""’"md PHIL COLLINS Hottest:
e M R 8 R Bruce/McElvein Shaw/Grant Love 94/Miami yan BRUCE HORNSBY TAYLOR DAYNE
S S S - Sl WKYxiPaducah ANITA BAKER Don Agony gncg BOYS STEVE WINWOOD RICK ASTLEY
aduca EORGE
WR WHITNEY HOUSTON GEORGE ANITA BAKER MICHAEL IatT ORBDANE EHILECOLLINS
VA/Richmond Carvell/Burns MICHAEL Hottest: CHICAGO REO SPEEDWAGO!
- Tim Farley BEACH BOYS Hottest: WFOX/Atlanta Hottest: WHITNEY HOUSTON PErERNCETE RN N
none :0&5"":'"\“ 2029 . GLENN FREY Dennis Winsiow ::E: ngrs ; THE  RICK ASTLEY KKMJ/Austin WSTF/OMand
. ottest: ottest: PHIL COLLINS IL COLLIN TAYLOR DAYNE Bob Cole riando
WBT/Charlotte Hottest: RICK ASTLEY GLENN FREY BEACH BOYS BEACH BOYS WHITNEY HOUSTON  GLENN FREY Brian Kirkiard
Andy Bickle R DAYNE TAYLOR DAYNE PHIL COLLINS STEVE WINWOOD Hottest: uB40 STEVE WINWOOD ANITA BAKER
none gégg;‘gggh PHIL COLLINS STEVE WINWOOD WEITNEY HOUSTON RICHARD MARX BEACH BOYS WRVAMemohi Hottest: none
Hottest: STEVE WINWOOD BEACH BOYS HUEY LEWIS & THE emphis PHIL COLLINS Hottest:
NATADTENCOLE HUEY LEWIS & THE WHITNEY HOUSTON BOBBY MCFERRIN WGBR/Goldshoro GLENN FREY WUSATam Bob Kaake RICK ASTLEY PETER CETERA
GLENN FREY BOBBY MCFERRIN Alan Hoover BOBBY MCFERRIN R ":: BEACH BOYS WHITNEY HOUSTON PHIL COLLINS
PHIL COLLINS MICHAEL BCLTON ohnny Willlams NATALIE COLE KENNY ROGERS HUEY LEWIS & TH
WHITNEY HOUSTON WDBO/Orlando BRANIGAN & ESPOS1 KMGC/Dallas none PHIL COLLINS LIVINGSTON TAYLOR ELTON JOHK
WGOW/Chatt Dutch Schaft WET/Chariotte . JIMMY BUFFETT T Hottest: GLENN FREY ERIC CARMEN
Kl 9 il reported a frozen ERIC CARMEN yne Prescott BEACH BOYS WHITNEY HOUSTON WMJJBIrmingham
epInceTy none playlist this week. JOHN LENNON KIM CARNES GLENN FREY STEVE WINWOOD e WLMX/Chattanooga
L LI Hottest: Four stations failed to report and Hottest: GEORGE MICHAEL  PETER CETERA ELTON JOHN versiChambers Burkett/Marshall
: TAYLOR DAYNE , PHIL COLLINS Hottest: ELTON JOHN Hottest: none
g;g:“cgiﬁf < KENNY ROGERS mb'ﬂf'#?u%"mmi;mw BEACH BOYS BEACH BOYS BOBBY MCFERRIN none Hottest: 3”2“ ‘Z?"“
N NATALIE COLE o - d WHITNEY HOUSTON PHIL COLLINS BOBBY MCFERRIN oL et
Ve WINWOOD ANITA BAKER WKYX/Paducah, and WRVA/ BREATHE WHITNEY HOUSTON GLENN FREY PHIL COLLINS
SEOE JIMMY BUFFETT Richmond. GLENN FREY STEVE WINWOOD WSTF/Orlando reported a frozen BASIA L CETERA
playlist this week. PETER CETERA JETS
W'}W”’-ﬁ"f"ﬁ«d&o'@ e WHBY/App) Ye) WCIL/Carbondal PHIL COLLINS STEVE WINWOOD
ﬁ‘ = T WHEC/Canton SalnySt. John Rich Bird
_ FVERS W Bwas® ¥ | Doug Lane ' ) AT g KRAV/Tul
— GEORGE MICHAEL BREATHE 5. KUDL/Kansas City ulsa
- WLTQ/Milwaukee Couch/Bak
BOY MEETS GIRL Hottest: HUEY LEWIS & TI au Don Bender ouc wr
55KRC/Cincinnati K fmm
b P IM CARNES KENNY ROGERS GEORGE MICHAEL irwin/Brennan ELTON JOBN
BE;;H 2g;s BRANIGAN & ESPO! NATALIE COLE Hottest: Y ROD STEWART BOY MEETE GIRL
c nL’ dnnoapolls TAYLOR DAYNE S éi\é}l{:(;gggg TAYLC PHIL COLLINS WENS/Indlanapolis BEACH BOYS Patrick/Downey ELTON J(.)HN BASIA
urt Luncgren PHIL COLLINS GLENN FREY WSPD/Toledo (CAYLORPDAYNE Grey/Eagan PHIL COLLINS  \amar g cor RICK ASTLEY PHIL COLLINS
GEORGE MICHAEL  GLENN FREY e INCOITTNE BOBBY MCFERRIN | WLTliDetroit KENNY ROGERS  porfoi o COMF  pupy rpwrs 4 rp BEACH BOYS
RACHELE CAPPELLI RICK ASTLEY SRERTEE Fred Heller STEVE WINWOOD Pat Holiday GEORGE MICHAEL WHITNEY HOUSTC proon’ somm PHIL COLLINS  TAYLOR DAYNE
Hottest: BOBBY MCFERRIN none KFSB/Joplin KYLIE MINOGUE  pETER CETERA oo o b, GLENN FREY GLENN FREY
NATALIE COLE Hortes— Troy West WHITNEY HOUSTON Hottest: ottest:
PHIL COLLINS KMOX/St. Louis WOOD/Grand Rapids BEACH BOYS 5 STREISAND & JOH BEACH BOYS STEVE WINWOOD
WHITNEY HOUSTON Bob Osborne Skip Essick WHITNEY HOUSTO! UB40 Hottest: TAYLOR DAYNE PHIL COLLINS
WLW/Cincinnati none non BOBBY MCFERRIN GEORGE MICHAEI GLENN FREY PHIL COLLINS BEACH BOYS Four stations falled to report snd
Dave Reinhart AL Hottest: HICRYRSTLEY AMY GRANT PETER CETERA  PETER CETERA FHITNEY HOUSTO  thelr playlists were frozen:
UB40 OB MCPERRIN BOBBY MCFERRIN (aassmmrmns Hottest: TAYLOR DAYNE  RICHARD MARX NN FREY KCiX/Balse, WLTT Waeshington,
Horre :ATA&IE COLE PHIL COLLINS PHIL CCLLINS PHIL COLLINS WMJJ/Birmingham, and WUSA/
BEACH BOYS Bg:gﬂ :gngS BEACH BOYS GLENN FREY WHITNEY HOUSTON Tampa.
GLENN FREY LIVINGSTON TayL¢  CLENN FREY S ibe S 235:??3;
PHIL COLLINS TAYLOR DAYNE JBC/Bloomington E o
RoDNSTEwA R e o s BEACH BOYS & p g KKCWiPortiand KCIX/Boise KMZQiLas Vegas
WTVN/Columb Jim Reed ROBERT CRAY BAN Keith Harls — S ELTON JOHN il none BOYS CLUB
Lar/Lane. WROK/Rockford GEORGE MICHAEL PATTI AUSTIN GEORGE MICHAEI KLLY/Bakerstield Hottest: JOHNNY HATES JA
STEVE WINWOOD N KENNY G KENNY G CRICKETS KQLH/Riverside Hottest: akerstield pprpp cprpra  GEORGE MICHAEL
Hottest: cClure/Strassell Hottest: Hottest: Hottest: m Bello/Santis PHIL COLLINS Russ Davidson STEVE WINWOOD BOY MEETS GIRL
RICK ASTLEY 3;&"‘;270“ TAYLC KﬁgNY xGlZERS NATALIE COLE LIVINGSTON TA} BEACH BOYS none GLENN FREY HUEY LEWIS & TH
HUEY LEWIS & Ti est: DAVID LAN BREATHE SADE WILL TO POWgr GLENN FREY . LIVINGSTON TA} GLENN MEDEIROS
GLENN FREY GLENN FREY LIVINGSTON TAYLO WHITNEY HOUSTON WHITNEY HOUSTC KBIG/Los Angeies ;:rppoy ospopy BRUCE HORNSBY 2:;;3;‘6”“ BEACH BOYS WILL TO PDWER
PETER CETERA PHIL COLLINS WHITNEY HOUSTON  ELTON JOHN BREATHE Edwards/Verdery LuTHER VANDROS WHITNEY HOUSTC — bo0O0 PRINS Hottest:
RICHARD MARX WHITNEY HOUSTON NATALIE COLE CHICAGO TOTO TRACY CHAPMAN  KXOAIS RUCE PETER CETERA
AL STEWART oEiEREER T X acramento B HORNSBY BEACH BOYS
R e e e LIS EISE HUEY LEWIS & T DVien Casey SToK ASmLs PHIL COLLINS
e e m KSSK/Honolulu BEACH BOYS e S RICK ASTLEY STEVE WINWOOD
o P :
B Al KFMBISan Diego LTI S Retoop PHIL COLLINS  Hottest: ROD STEWART
BEACH BOYS RICK ASTLEY
BREATHE
KHO e arscn KBOW/Boise NATALIE COLE NATALTE oLy "HITNEY ROUSTO! PETER CETERA
WiDenver o Drew Harold Hoteeat BREATHE PHIL COLLINS KFMK/Houston did not call in wmh L]
Murphy Huston JOHNNY HATES JAzz CHICAGO BOBBY MCFERRIN KENNY ROGERS HUEY LEWIS & Tt new playlist for three
KSLiSalt STEVE WINWOOD KIM CARNES GEORCENMICHAEL PHIL COLLINS R HARMAL weeks snd was not used In this
alt Lake City s Hottest: Hottest: WHITNEY HOUSTON week's data.

Dan Jessop

STEVE WINWOOD
Hottest:

RICK ASTLEY
BEACH BOYS

HUEY LEWIS & THE
BRUCE HORNSBY
PHIL COLLINS
KOY/Phoenix

Gary McCartie
STEVE WINWOOD
Hottest:

PHIL COLLINS
RICHARD MARX
BOBBY MCFERRIN
BEACH BOYS

HUEY LEWIS & THE

REO SPEEDWAGON
Hottest:
TAYLOR DAYNE
GLENN FREY
PETER CETERA
BFACH BOYS
MOODY BLUES

PHIL COLLINS
STEVE WINWOOD
WHITNEY HOUSTON
GLENN FREY
KENNY ROGERS

Three stations did not call In with a
new playlist for three consecutive
weeks and were not used In this
week's data: KEX/Portiand,
WMAL/Washington, and
WPRO/Providence.

PHIL COLLINS
WHITNEY HOUSTON
BOBBY MCFERRIN
RICK ASTLEY
BREATHE

KUGN/Eugene
O’Brien/James

PHIL COLLINS
KENNY G

KIM CARNES
Hottest:

BEACH BOYS
GLENN FREY
WHITNEY HOUSTON
BOBBY MCFERRIN
BREATHE

GLENN FREY
STEVE WINWOOD

KFQD/Anchorage
Bradiey/Ford

PM

MICHAEL BOLTON
Hottest:
WHITNEY HOUSTON
PHIL COLLINS
KENNY ROGERS
NATALIE COLE
TAYLOR DAYNE

SUMMARY

George Michael, last week’s Current-Based Most Added, is FSA Most Added this week; FSA P1 WCCO slots it. Picking up
five stations, Phit Collins takes over as FSA Hottest. Whitney Houston (+7) and Steve Winwood (+4) enjoy good weeks.

As with FSA, Michael and Collins headiine GB Most Added and Hottest. Among Michael's GB adds are KMGC, WENS, .and
KKCW. In his third week as GB Hottest, Collins nabs three more stations. Postingthe largest gains are the Beach Boys (+-6) and
Houston (+4).
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New AC
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CONTEMPORARY JAZZ

NAT/ONAL AIRPLAY

tw Tw W Tw
» @ JOAN ARMATRADING/The Shouting Stage (A&M)“Living" “Shouting” 11 G. WASHINGTON JR./Then And Now (Columbia) . .*Stolen" “French”
+ 2 DAVID SANBORN/Close-Up (Reprise) .................. “JT." “Goodbye” s € DIANE SCHUUR/Talkin' ‘Bout You (GRP) ............. “Talkin'" “‘Louisiana”
s © DAVID BECKER TRIBUNE/Siberian Express (MCA) ... ....... “Anja” “Land"” 3 3 PATTI AUSTIN/The Real Me (Qwest/WB) . .. .............. "“Smoke” “‘Take"
1 € JIMHORN/Neon Nights (WB) . .............. ... ... .... “Neon” “‘Soul” 2 4 BOBJAMES/vory Coast(WB). . .................... “Ashanti” “‘Rosalie”
3 5 PETE BARDENS/Speed Of Light (Cinema/Capitol) ... ... ... “Wind" “Paradise” + 5 HOOPS McCANN BAND/Plays The Music Of Steely Dan (MCA) “Black" **Deacon’*
s 6 KARLA BONOFF/New World (Gold Castle) ................. “New" “Way" s @ ERNIE WATTS/Ernie Watts Quartet (JVC) .......... “Language” “Continental"”
a7 ROBMULLINS/5th Gear (Nova) .................... “Sky's” *'Japanese” s 7 BRANFORD MARSALIS/Random Abstract (Columbia) . . . . . .. “Yes" “‘Crescent”
s 8 BOBJAMES/lvory Coast (WB) ...................... “Ashanti” **Yogi's" 1 @ BOBBY HUTCHERSON;/Cruisin’ The Bird (Landmark) .. ... ... “Cruisin’ " “Alf"
1+ € DAVID LANZ/Cristofori's Dream (Narada Lotus/MCA). . . . . “Whiter"” **Summer’s” 14 © JIMHORN/Neon Nights (WB) . ...................... “Neon" "Divided”
7 10 PATRICK O’HEARN/River's Gonna Rise (Private Music) . ‘‘Homeward"" “‘Reunion" 7 10 DAVID SANBORN/Close-Up (Reprise) ................ “Lesley Ann" “JT.”
BREAKER @) CHECKFIELD/Through The Lens (American Gramaphone) . "‘Lens’" “*Homecoming” 12 P JOHN BLAKE/A New Beginning (Gramavision) . . ... ....... “Dream’”* *‘Samba”
15 & YANNI/Chameleon Days (Private Music) . .. ............ “Swept" “Marching"” n 12 HARVIE SWARTZ & URBAN EARTH/It's About Time (Gaia) . .. ... “It's" “RV"
9 13 BILLY JOE WALKER JR./Universal Language (MCA) ........ “Fly” “‘Roberto" 2 & DAVE VALENTIN/Live At The Blue... (GRP) *‘Cinnamon” *‘Columbus"" “‘Footprints"
s O MARK SLONIKER/True Nature (Sandstone) . . ........... “Trueg” “‘Lightheart” s O MICHAEL BRECKER/Don't Try This At... (MCA Impulse!) . .“Itsbynne" "“Suspone”
BreaxeEr{) KENNY G/Silhouette (Arista) . ...................... “Silhouette™ “‘Pstel” 2 @ FLIM & THE BBS/Further Adventures Of Flim &... (DMP) “Avenue” “Jazz"
1 16 KENNY RANKIN/Hiding In Myself (Cypress/A&M) ... ... . ... “Candle” “Let's” 2 O JACK DEJOHNETTE/Audio Visualscapes (MCA impulse!) . . .. ... “PM's" “Eric"
1 ) TANGERINE DREAM/Optical Race (Private Music) . .. ... “Marakesh"' “‘Ghazal” 1o ) RICK STRAUSS/Jump Start (ProJazz) ................. “Toronto™ ““Jump”
1w O MIKE STEVENS/Light Up The Night (Novus/RCA) . .“Time” "*Sao Paulo” *C'est" s 18 WYNTON MARSALIS/Live At Blues... (Columbia) . ."Juan"” *Au Privave" “Later"
2 O PATTIAUSTIN/The Real Me (Qwest/WB) .. ............... “Smoke” “Lazy" 2 19 ELIANE ELIAS/Cross Currents (Denon/Blue Note) . .. ... ... “Campari” "“Cross”
v 20 MAX LASSER’S ARK/Earthwalk (CBS)............... “Heart” “‘Awakening"” 2 ¢ EMILY REMLER/East ToWes (Concord) . ....................... “East”
srEaxer7p TOM GRANT/Mango Tango (Gaia) .................. “Mango” “Freedom” €D STEVE SMITH & VITAL INFORMATION/Fiafiaga (Columbia) .*“‘Chant" “Please”
2 €8) FLIM & THE BBS/Further Adventures Of Flim &... (DMP). . . . .. “Over” ““Avenug” €5) MILT JACKSON/Bs-Bop (Atlantic) . ...................... “Bait” “Birks"
2 €9 FATTBURGER/Living In Paradise (Intima/Enigma) .......... “Time" “Frignds” DeBUT P €9 FATTBURGER/Living In Paradise (Intima/Enigma) . ... . ... “Friends” *“Imagine”
2 €5 CARLOS REYES/The Beauty Of It Al (TBA) ........... “Coast” “Nightdance" » €0 HERB ALPERT/Under A Spanish Moon (A&M) .. ... “Fragile” “Ancient” “Need"
2 25 HERB ALPERT/Under A Spanish Moon (A&M) ............ “Need"" “Fragile"” 15 25 STANLEY CLARKE/If This Bass Could... (Portrait/CBS) . . . .. “Goodbye" “Funny”
» € NIGHTNOISE/At The End Of The Evening (Windham Hill) . . . . . “Windell" “Hugh” | [DEBUT J»€® BIRD/Soundtrack (Columbia). . ... ...........coveenoin., “Believe”
1 21 SPYRO GYRA/Rites Of Summer (MCA) .............. “Daddy's” *‘Yosemite" 2 27 YELLOWJACKETS/Politics (MCA) ....................... “Loca;” “0z"
2 28 SADE/Stronger Than Pride (Epic) .................coooeoii.. “Nothing" | [_DEBUT D€ TRIBUTE TO COLTRANE/Blues For Coltrane (MCA Impulse!) ... .. .. “Promise”’
(DeBUT P € GEORGE BENSON/Twice TheLove (WB) . ................. ““Again” “Still" 2 € DAVID BECKER TRIBUNE/Siberian Express (MCA) . ... .. ... “Anja" “Central”
30 @ RICK STRAUSS/Jump Start (ProJazz) ................. “Honest” “‘Keuka"' 10 € WAVE/Second Wave (Atlantic) . ........................ “Life’s" “Toys"

R

PEEPEBEBIPY ot TEST LPs HOT TRAGKS

KENNY 6 (14) BOB JAMES (13) JOAN ARMATRADING/Living

STANLEY JORDAN (12) DAVID SANBORN (12) PATTI AUSTIN/Smoke
BASIA (10) JOAN ARMATRADING (11) DAVID LANZ/Whiter

MICHAEL COLINA (9) PATRICK O’HEARN (10)

MARK EGAN (7) DAVID LANZ (9)

LYLE MAYS (7) PATTI AUSTIN (8)

CHECKFIELD (6) JIM HORN (8)

JOE TAYLOR (6) PETE BARDENS (7)

*STEVE HAUN “‘Inside The Sky’’ (Siiver Wave) 26/4
Rotations: Heavy 1/0, Medium 11/1, Light 14/3, Total Adds 4, KLZS, KTID. WMGN, KTCL. Heavy: KHIH. BREAKER this

week.

*LYLE MAYS ‘‘Street Dreams” (Geffen) 25/7

Rotations: Heavy 6/1, Medium 7/2, Light 12/4, Total Adds 7, WBMW, WBZN, KHIH. KTWV, KBLX, KLRS, KSNO. Heavies
include: BRZ. KSLU, KTCL. BREAKER this week.

*SKYWALK “Paradiso’’ (Zebra/MCA) 25/2

Rotations: Heavy 0/0, Medium 12/0, Light 13/2, Total Adds 2, BRZ, KTWV. Mediums include: KQPT, KIFM, KSNO. KMGQ,
KWFM. BREAKER this week.

M!CHAEL COLINA *‘Shadow Of Urbano” (Private Music) 21/9

Rotations: Heavy 1/0. Medium 9/3, Light 11/6, Total Adds 9, KTWV, KGRX, KDAB, KKSF, KNUA, WLOQ, WNGS, KTCZ,
KSNO.

STANLEY JORDAN ‘‘Fiying Home’* (EMI) 19/12

Rotations: Heavy 4/2, Medium 7/2, Light 8/8, Total Adds 12, KOAI, WBZN, KQPT, KKSF, WFAE, KLRS, KSLU, WNGS, WLHT,
WMGN, KSNO, KTCL.

DIANE SCHUUR ‘‘Talkin’ 'Bout You (GRP) 19/2

Rotations: Heavy 5/0. Medium 7/0, Light 7/2, Total Adds 2, WHNN, KTCL. Heavies include: KDAB, KSLU, KKHT.

JOHN BOLIVAR *“‘Bolivar’ (Optimism) 18/3
Rotations: Heavy 2/1, Medium 8/0, Light 8/2, Total Adds 3, WNUA, KHIH, KLZS. Heavy: WOTB.

WAVE ‘‘Second Wave’ (Atlantic) 17/1

Rotations: Heavy 2/0, Medium 8/0, Light 7/1, Totat Adds 1, KQPT. Heavy: KLZS, KSLU.

AL STEWART *“Last Days Of The Century” (Enigma) 17/1

Rotations: Heavy 3/0. Medium 7/0, Light 7/1, Total Adds 1, WLOQ. Heavy: KGRX, KDAB, KBCO.

JOE TAYLOR ‘“‘Darker Garden’’ (Pro Jazz) 16/6

Rotations: Heavy 0/0, Medium 5/1, Light 11/5, Total Adds 6, WBMW, WBZN, KGRX, KKHT, WLHT, KSNO.
RODNEY FRANKLIN *‘Diamond Inside Of You’* (Novus/RCA) 16/3

Rotations: Heavy 1/0, Medium 7/2, Light 8/1, Total Adds 3, KOAI, KHIH, KDAB. Heavy: KBLX.

STEVE MILLER *‘Born 2B Blue’ (Capitol) 15/6
Rotations: Heavy 2/0, Medium 4/1, Light 9/5, Total Adds 6, WBZN, KGRX, KIFM, KNUA, WFAE, KSNO.

** Chart Extra denoted by two asterisks. * Uncharted Breakers denoted by one asterisk.

B HOTTEST LPS|HOT TRACK

VIS ADLIEL L
BOB JAMES (15) | BOB JAMES/Ashanti

PATTI AUSTIN (13) PATTI AUSTIN/Smoke
G. WASHINGTON JR. (10) ANITA BAKER/Giving
JIM HORN (7) MICHAEL BECKER/tsbynne
FATTBURGER (6) HOOPS McCANN BAND/Black

HOOPS McCANN BAND (6) JIM HORN/Dlvided
JIM HORN/Neon

KENNY G (12)
TOM GRANT (11)
BIRD (10)
GARY BURTON (9)
MICHAEL COLINA (8)
STANLEY JORDAN (8)
LYLE MAYS (8)

:,egg&':x‘ ) RS R ﬁ
INEw JACTIVE
KENNY G “Silhouette’” (Arista) 20/12

Rotations: Heavy 6/1. Medium 6/5, Light 8/6, Total Adds 12, WNOP, WCPN, KPLU, WJAZ, WFPL, WMOT, WTEB, WIVY,
WLVE, WVPE, KCLC, F40.

STANLEY JORDAN “Flying Home*’ (EMI) 20/8

Rotations: Heavy 4/1, Medium 8/0, Light 8/7, Total Adds 8, WCPN, WDET, KJZZ, KPLU, WMOT, KLCC, KLSK, KCLC.

CHECKFIELD “‘Through The Lens’’ (American Gramaphone) 20/6

"6'5' :-

Rotations: Heavy 4/0, Medium 5/1. Light 11/5, Total Adds 6, WCPN, KMHD, KSDS, KPLU, WSIE, WVPE. Heavy: WDET,

KLCC, SSU. JZTRAX.
EMILY REMLER *‘East To Wes"" (Concord) 20/2

Rotations: Heavy 7/0, Medium 7/1, Light 6/1, Total Adds 2, WMOT, KLCC. Heavy: WBGO, WCPN, KXPR, KJAZ, WHRO,

WUSF, KWMU. Moves 24-20 on the Contemporary chart chart.

GADD GANG ‘‘Here And Now’’ (Columbia) 20/0
Rotations: Heavy 4/0. Medium 13/0, Light 3/0, Total Adds 0. Heavy: KTCJ, KPLU, KLCC, WTEB.

GARY BURTON “Times Like These’' (GRP) 19/8

Rotations: Heavy 3/0, Medium 8/4, Light 8/5, Total Adds 9, KADX. KJZZ. KSDS, WJAZ, WAER, WMOT, WHRO, KLCC, SSU.

TOOTS THIELEMANN *‘Only Trust Your Heart” (Concord) 18/2

Rotations: Heavy 6/0, Medium 6/1, Light 6/1, Total Adds 2, WJZZ, WEBR. Heavy: WBGO, KJAZ, KLCC, CJ. WNEW, WUSF.

TOM GRANT ““Mango Tango’ (Gaia/Gramavision) 17/11

Rotations: Heavy 3/1, Medium 6/2, Light 8/8, Total Adds 11, WNOP, WCPN, WDET, WJAZ, WAER, WFPL, KLCC, WNEW,

WTEB, WVPE, KCLC.
DAVE PELL OCTET ‘“‘Live At Alfonse’s" (Headfirst) 16/4
Rotations: Heavy 1/0, Medium 8/3, Light 7/1, Total Adds 4, WCPN, WHRQ, KUOP, WEBR. Heavy: WUSF.

MIKE STEVENS ““Light Up The Night” (Novus/RCA) 16/3

Rotations: Heavy 6/1, Medium 5/1, Light 5/1, Total Adds 3, WCPN, KADX, WASH. Heavy: WJZZ, WJAZ, KLSK, JCITY, WVPE.

BILL HOLMAN “‘Bill Holman Band” (JVC) 16/3

Rotations: Heavy 7/0. Medium 3/2. Light 6/1, Total Adds 3, WCPN, KADX. KUOP. Heavies include: KXPR, KSDS, WAER,

KWMU.

PAUL McCANDLESS ‘‘Heresay’’ (Windham Hill) 16/0
Rotations: Heavy 2/0, Medium 7/0. Light 7/0, Total Adds 0. Heavy: KMHD, KLCC.

ANDY LAVERNE ‘‘Jazz Piano Lineage’ (DMP) 16/0
Rotations: Heavy 2/0, Medium 3/0, Light 11/0, Total Adds 0. Heavy: KXPR, WHRO.

e}

|

STANLEY JORDAN

Across The Airwaves And . . .

“Flying Home”

Debut Album On EMI Records
BUILDING SUCCESS FROM THE SOUND UP!
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ATTENTION SPRINGSTEEN FANS!

Hear the Boss’s music as you’ve never heard it before!
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