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I N S I D E:

MORE ARB & BIRCH
RATINGS RESULTS

Four Arbitrons and three

ARBBirch comparisons make up

this week'’s ratings menu. Among

the entrees:

® WEBN blows Cincinnati away
with six-point Birch lead, three
in ARB

® WQAL comes within a point of
WMMS in Cleveland ARB

® KBCO ends six-year KOSI reign
at Denver’s ARB pinnacle; KBPI
red-hot as well

® WDAF still leads KC
comfortably, but KFKF’s
coming up in ARB, KBEQ in
Birch

® WKTI hits double figures in
Milwaukee ARB, holds lead in
Birch; WLUM breaks 10 in
Birch

® WSHH rolls 10+ and moves
within three of KDKA in
Pittsburgh ARB

® KBAY picks up five big shares
in San Jose ARB

Page 34

PATRICK URGES CONGRESS
TO SOLVE HOLMES CASE

Hammered by Congressmen for
perceived minority hiring foot-dragging,
FCC Chairman Dennis Patrick placed
the criticism on the other foot by
suggesting lawmakers hold hearings for
Commissioner-designate-in-limbo Brad
Holmes.

Page 6

VIDEOS: POPULAR
& INFLUENTIAL

Mike Shalett’s Street Pulse survey of
record buyers shows they watch
videos frequently and for a good
chunk of time. And a Strategic Radio
Research study reveals that frequent
video viewers are very often influenced
by the visual version to listen for favorite
songs on the radio.

Page 21, 36

BOLSTERING THE URBAN
RADIO/RECORD RELATIONSHIP

Five key label executives seek to ease
the pressure between the Urban radio
and record sectors, stressing the need
to work together and fulfill professional
obligations on both sides of the fence.
Page 55

NEW CLOSE TRENDS
FOR THE ’90s

Salespeople should realize it's time to
rummage through their mental closets
and throw out their old close techniques.
Chris Beck offers some fresh and
fashionable ideas for closing sales as the
new decade approaches.

Page 16

Newsstand Price $5.00

REPLACES KASEM THIS SUMMER

ABC Casts Shadoe
On “American Top 40”

After a much-publicized and
exhaustive talent search, ABC
Radio has named radio and TV
entertainer Shadoe Stevens to
replace Casey Kasem as host of
the pioneering countdown show
“American Top 40.”

Kasem, a co-creator of the
program, will leave it soon after
it celebrates its 18th birthday on
July 4. He recently signed a
multi-year deal with Westwood
One to develop a new count-
down show.

A fatigued but relieved ABC
VP/Entertainment Program-

40 Years Of Rock & Soul

DRINKIN' (BIRTHDAY) WINE SPO-DEE.

The only major record com-
pany formed with the help of a
dentist’s loan celebrated its 40th
anniversary Saturday (5/14) in
New York, and millions — via
radio and TV simulcasts —
came to the party.

Atlantic Records was toasted
in fine style throughout the
12-hour Madison Square Garden
concert, dubbed ““It’s Only Rock
'n’ Roll.” The performances
matched the diversity of the
label’s four-decade output, and
cmtxcal and emotxonal hlghs in-

cluded:

¢ The return of Led Zeppelin,
complete with ‘“Whole Lotta
Love” and ‘‘Stairway To

Noble Now #1 With Seattle Buy

America this week (5/16) with its agreement to buy Sunbeit Com-
munications’ KiX! & KMGV Seattle for $15.9 million. The combo deal
places Noble, founded in 1978 with two stations, at the top of the
charts in radio ownership with a total of 17 stations in 10 markets
valued in excess of $400 million. Pictured after tacking down the
deai (see Page 11 for details) are (I-r) Noble Chairman John Lynch,

. - ) L .-
) Noble Broadcast Group became the largest radio group owner in
| dealmaker Bill Steding of Americom Radio Brokers/Washington, and

o G TR

L Sunbelt Communications Radio Division President Bill Bungeroth.

—___ ywywWeamericanradiohistorv.com

-DEE — Ahmet Ertegun (below) celebrates four decades of
music and memories during the Atlantic Records 40th anniversary concert at Madison Square Garden
Saturday (5/14). Above, Robert Plant (i} and Jimmy Page reconstitute Led Zeppelin for the birthday oc-
casion, with John Paul Jones and the late John Bonham's son, Jason, on drums.

Heaven”

¢ Ruth Brown (Atlantic was
once known as “‘the house that
Ruth built”) offering “Mama
He Treats Your Daughter
Mean” and LaVern Baker sing-
ing “Jim Dandy”

« A reunited Rascals, playing
“Good Lovin™’ and ‘‘Groovin’”
with enthusiasm and vigor

ATLANTIC/See Page 32

e

Aaron Daniels, Shadoe Stevens,
Tom Cuddy sign “AT 40" dedl.

ming Tom Cuddy told R&R he
listened to 1004 audition tapes.
“It’s been a lot of work over the

SHADOE/See Page 32

JARAS GSM

Tanner VP/

Asst. GM

At WPOW
-~y

Bill Tanner
Bill Tanner has been upped
from PD to VP/Programming
& Operations and Asst. GM at
WPOW (Power 96)/Miami. He
joined the station in 1986. Also,
11-year WHYI (Y-100)/Miami
sales vetJohn Jaras crosses the
street to the Beasley-Reed CHR
as GSM. Jaras succeeds Dave
Donahue, who segued to co-
owned WJHM (102 Jamz)/Or-
lando in April and was named
TANNER/See Page 32

EXEC. ASST. TO MOTTOLA

liberman CBS Sr. VP

Mel Ilberman has been ap-
pointed Sr. VP/Exec. Assistant
to the President of CBS Records
Division, Tommy Mottola. He
was Exec. VP/Administration
at PolyGram, which he joined
in 1982.

In his new post, llberman will
be involved in the administra-
tion of all aspects of CBS Rec-
ords’ US activities under Mot-
tola.

‘“Mel has played a key role in
the direction of three of the ma-
jor companies in our business,”
said Mottola. “His return to
CBS Records brings us one of
the most qualified executives I

Mel Ilberman
know, in a position where his
broad experience will do the
most good.”

ILBERMAN/See Page 32

WMMR: Rockin’ For 20 regeso
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THE NEW SINGLE

FROM THE FORTHCOMING LP ROLL WITH IT.
PRODUCED BY STEVE WINWOOD AND TOM LORD ALGE

MANAGEMENT BY RON WEISNER ENTERTAINMENT
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WQFM Sets Hooker As
GM, London As PD

Veteran Chicago-based consul-
tant Jim Hooker has filled the
longtime GM opening at WQFM/
Milwaukee. He replaces Ralph
Barnes, who spent eight years at
the Shamrock Communications
AOR before leaving in January to

manage KIOA & KDWZ/Des _

Moines. Hooker’s arrival means
WDIZ/Orlando GM George Duffy,
who was also handling GM duties
for "QFM since Barnes’s depar-
ture, can concentrate on Sham-
rock’s Florida AOR.

The Milwaukee station has also
made a PD change, bringing in
Dave London from sister Scranton
outlet WEZX. London takes over
for Brent Alberts, who resigned
last Wednesday (5/11) after six
months as WQFM PD. London will
be handling both PD jobs until fur-
ther notice.

For the last 15 years, Hooker has
headed his own consulting firm,
specializing in management, sales,

DANIELS HANDLES
KUDL & WHB

Casey PD
At KXOA

Brian Casey

KUDL/Kansas City PD/mormn-
ing man Brian Casey has been tap-
ped for the PD slot at Gold-Based
ACKXOA-FM/Sacramento. He re-
places Tom Graye, who left sever-
al weeks ago.

As a result of Casey’s departure,
Operations Director Don Daniels
will be responsible for KUDL and
sister WHB. There will be no
KUDL PD. The WHB “Breakfast
Flakes” will segue to KUDL and
assume Casey’s morning slot there
beginning May 23.

Casey told R&R, “(KXOA own-
ers) the Brown family and (GM)
John Geary gave me an offer I
couldn’t refuse. KXOA just got roll-
ing in October, and all the burners
are turned to high here. We don’t
feel KXOA has reached its full po-
tential yet, and there are three
items we’ll work on to get us there.
One is more community involve-
ment, but I can’t comment on the
other two right now.”

Discussing his new role as an off-
air PD, Casey noted, ‘“There aren’t
too many people who can be Scott
Shannon. I've decided to do only
programiming probably for the rest
of my life.”

Prior to joining KUDL two years
ago Casey had programmed
KOSO/Modesto and KQEU/Olym-
pia, WA.

In the winter Arbitron, KXOA
ranked third 12+ with an 8.1 and
first 25-54 with a comfortable lead
over runner-up AOR KZAP.

Jim Hooker
and marketing. He signed three
Shamrock stations in January, in-
cluding 'QFM.

“The more Jim and I talked
about 'QFM and his experiences
here as a consultant, the more it
seemed to both of us to be a very
natural marriage,” remarked
Shamrock VP/CEO Bill Lynette.
“He liked what he saw in Milwau-
kee and felt he could do something
here.”

WQFM has recently undergone
hard times. The majority of its
staff, including PD Greg Ausham,
HOOKER/See Page 32

Sharon Heyward

Heyward VP
At Virgin

Virgin Director/National R&B
Promotion Sharon Heyward has
been elevated to VP/R&B Promo-
tion. She joined the Los Angeles-
based label last July from RCA
Records.

Sr. VP/Promotion & Marketing
Phil Quartararo said, ‘“The job that
Sharon has done starting up our
R&B promotion department
speaks for itself. Her enthusiasm,
leadership qualities, and integrity
set her apart from her peers. She is
an integral part of our team, and a

friend to the record community.”
HEYWARD/See Page 32

Van Houten Named
Station Manager At WLLZ

WHYT/Detroit GSM Buzz Van
Houten has crossed the street to
take the newly-created Station
Manager position at WLLZ.

WLLZ VP/GM Kevin Smith
commented, “I'm thrilled to have
someone of Buzz's background
joining our staff. I believe his con-
tributions will extend beyond the
sales department and strengthen
the entire station.”

“QOutside my marriage and the
birth of my son, this is the best
thing that ever happened to me,”
Van Houten said. “WLILZ is a great
radio station that will get even bet-
ter. I'm looking forward to getting
back together with my friends
(morning men) Jim Johnson and

20-YEAR WMAL VET

Gauger PD
At WMMJ

Tom Gauger, who had done mid-
days at WMAL/Washington for 20
years, has segued to PD/morning
man duties at crosstown WMMJ.
John White (aka J.J. Star) of AM
sister station WOL had been over-
seeing WMMJ’s programming.
Gauger started programming
duties May 18, and will go on the
air at the station for the first time
on June 1.

Speaking on behalf of GM Cathy
Hughes, GSM Alfred Liggins told
R&R, “Tom was at WMAL at its
inception as a Full-Service station
and at its height. They're not as
strong since he’s left. WMAL was a
real powerhouse because of him.

“Right now, we're a soft, back-
ground AC. We're going to turn into
a cross between WMAL and (cross-
town) WLTT, and will be more of a
foreground station. Tom will focus
more on the personality and com-
munity side of radio. He’ll have a
tremendous opportunity to build a
station from scratch and get all the
credit.”

GAUGER/See Page 32

George Baier.”

Van Houten previously worked
with Johnson and Baier at both
WWWW and WRIF in Detroit.
Prior to becoming GSM at
WHYT, Van Houten was NSM at
the motor city’s WJR.

Reynolds
OM, Wachs
PD At WZZT

Tom Reynolds, who has pro-
grammed WZZT (Z103)/Columbus
for the past year, has been upped to
OM. Taking Reynolds’s old post is
J.D. Wachs, the Urban station’s
AM driver, who retains his on-air
slot.

Reynolds said, “We named J.D.
Director of Programiming and Mu-
sic, while I handle the station’s
day-to-day operation. There are no
changes planned for the format,
just a little bit of rearrangement.”

Wachs is a three-year industry
veteran who joined WZZT last
month. He was previously Asst. PD
at WDMT (now WPHR)/Cleve-
land. Wachs said felow WDMT vet
Ellis Moore will be joining the sta-
tion for PM drive May 23.

WCBM
Switches
To Gold

WCBM/Baltimore dropped its
one-year-old Sports/Talk format
last week in favor of an all-Oldies
approach. The station is currently
calling itself “Solid Gold 68.” As a
result of the switch, seven an-
nouncers and three office emr
ployees were released.

Operations Director Brian Mac-
donald told R&R, ‘‘The station was
an excellent AC/Oldies station for
many years. We have probably the

WCBM/See Page 32
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BEST FIRST QUARTER YET
FOR NEW ARTISTS

People talk about breaking new artists more
than ever, and perhaps as a result, more new
artists are breaking than ever before. First
quarter 1988 hit the highest five-format mark
for new artists broken since R&R began
tallying the numbers.
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Donahue Appointed Sales
VP/Asst. GM At WJHM

Dave Donahue, who segued from
GSM duties at Beasley-Reed
Broadcasting’s WPOW (Power
96)/Miami to join WORZ (102
Jamz)/Orlando as Station Manag-
er in April, has been upped to VP/
Sales and Asst. GM. WORZ chang-
ed calls to WIHM concurrent with
Beasley-Reed Broadcasting’s of-
ficial takeover of the station from
Duffy last Friday (5/13). Greg
Reed serves as VP/GM at both
WPOW and WJHM.

Also, WPOW PD Bill Tanner,
who has been upped to VP/Pro-
gramming & Operations and Asst.
GM at WPOW and Corporate Pro-
grammer for Beasley-Reed (see
separate story, Page 1), will work
with WJHM PD Duff Lindsey and
consultant Jerry Clifton at 102
Jamz, which dropped its Classic
Rock format for Urban in April.

Donahue commented, “I’m look-
ing forward to an increased role in
what is already a very exciting
venture: a new format and a new
radio station in Orlando, one of the
fastest-growing markets in Flor-
ida. Sales are already up enor-

mously, thanks to the great sound
Duff Lindsey and his team are pro-
gramming. Reaction to 102 Jamz
has exceeded our expectations.”

Before joining WPOW in 1985 as
Sales Manager, Donahue served as
an AE at WUSL/Philadelphia for
three years.

Marylou Badeaux has been ap-
pointed National Director/Black
Music Marketing at Warner Bros.
She was previously Research Di-
rector with the department, and
has been with the label since 1976.

Sr. VP/Black Music Marketing
& Promotion Ernie Singleton comr-
mented, “Marylou has played a
number of key roles here through a
period of remarkable growth and
development. Much of the continui-
ty, coordinated effort, and overall
success of those years can be di-
rectly attributed to her hard
work.”

NEWS

Six-year AOR WBCN/Boston
LSM Judy Carlough has moved
crosstown to AC WSSH as GSM.
She replaces Alan Chartrand, who
exited to join CHR WZOU/Boston.

Carlough, who will lead an 11-
member staff, told R&R, “I'm
moving from the Beastie Boys to
Barry Manilow. In terms of ears
it’s a big leap, but saleswise the
stations are incredibly similar.
They’re both instantly identifiable

Marylou Badeaux

“Surrey pulled K99 to the top with the kind of caring and
follow-up one seldom has the pleasure to experience. Thank
you for a job done so well, a price we could afford, a
research staff we can believe and promotional ideas that

Robbie Robinson

President
KAAK-FM, Great Falls

grabbed ‘em!”’
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Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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and are very strong in the market-
place. Both stations are leaders in
what they consider to be their core
audience, but I left bar promotions
to do tennis championships at
Longwood. It’s quite a jump. Tran-
star designed ‘Format 41’ after
what we play.”

Carlough was AM drive sports
personality, using the name
“Scooter,” in addition to her
WBCN sales duties. “I wasn’t go-

Black

Badeaux said, ‘“This obviously
represents a challenge for me, and
an exciting one. The department
has expanded its commitment and
scope in the past few months under
our new management team, angd
I'm looking forward to developing
fresh strategies on behalf of the
wide range of black music we're
marketing today.”

Badeaux had been Research Di-
rector for WB’s Black Music Mar-
keting unit since 1983. She joined
the company from Warner Bros.
Pictures 12 years ago as Trade &
Promotion Coordinator.

Carlough Joins WSSH As GSM

Judy Carlough

ing to call on some advertiser and
try to convince him to spend a
quarter of a million dollars and
then let him know I was some goof-
ball person on the air,” she said.
“Radio enables you to have a se-
cret identity.” Prior to joining
WBCN, she had worked in the Bos-
ton market at WCGY & WCCM,
WROR, WBZ, and WBZ-TV as an
on-air personality. Carlough previ-
ously had been an AE at WJIB/
Boston and KSRR/Houston.

In the winter Arbitron, WSSH
scored a 124+ combo total of 4.6,
was the leading AC 25-54, and rank-
ed fourth overall 25-54.
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INTRODUCING FREQUENT LISTENER MARKETING™

BETTER THAN DIRECT MAIL AND
MORE POWERFUL THAN TV!

Frequent Listener Marketing is a marketing strategy scientifically developed by Direct Radio Strategies, Inc.
to work 52 weeks a year to increase both your TSL and Cume. Here are 5 differences between typical radio

direct mail, TV advertising, and Frequent Listener Marketing.

DIRECTMAILORTV \JS, FREQUENT LISTENER MARKETING

1. Target the entire market. 1. Target only selected demographic
groups/high potential diary keepers.

2. Campaign is a one shot approach. 2. Continuous marketing 52
weeks a year to build share.

3.No knowledge of who receives 3. Enter respondents into a database
message. : and communicate with them
) regularly!

4, Campaign is purchased on a 4, Campaign is purchased on a |
cost per thousand basis. cost per Arbitron diary
keeper basis.

!

5. High waste—High cost. 5. Low waste—Low cost. |
Messages are super-targeted

b Py
and cost effective.
Frequent Listener Marketing has produced Arbitron gains in every market \ '

where it has been used to date. And since Frequent Listener Marketing is &
offered on a market exclusive basis, it is available to only one station in your -~
market. Shouidn’t you call in before your competition does?

Call or write Mike Gerhardt
Direct Radio Strategies, Inc.

. . A
I WS S
—— L ______— -
o —
< L A
";_:‘- AN TR S
e

b . Suite 106

' 999 OId Eagle School Rd.
Wayne, PA 19087

(215) 688-4545

Frequent Listener Marketing is a service mark of Direct Radio Strategies, inc.

e = e N aanricanradiohistornv-com
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PAT CLAWSON

Patrick Tells Congress
To Back Minority Nominee

Calls For Hearings On Holmes Nomination
While Commission EEO Record Is Attacked

FCC Chairman Dennis Patrick says Capitol Hill law-

makers who are critical of his efforts to promote minority
hiring in the media should themselves speed up hearings
on the nomination of black lawyer Bradley Holmes for a

vacant spot on the Commission.

Patrick’s comments came after
the FCC’s equal opportunity en-
forcement policies came under at-
tack at a Tuesday (5/17) hearing of
the House Telecommunications
Subcommittee. Several Congress-
men, including subcommittee
Chairman Ed Markey (D-MA),
lashed out at the FCC for failing to

vigorously promote hiring of mi-
norities in the media.

The hearing followed widespread
rumors circulating in Washington
that Senate leaders have decided to
spike the Holmes nomination as a
result of congressional feuding
with the Commission over the Fair-

Direct Mail reaches, excites, and influences!

When stations are serious about increasing ratings, they implement
a BOOM MEDIA direct mail promotion as their main promotion
during a rating period.

Call or write for your free BOOM MEDIA information kit today!

otions That Work!""
300 Turner Rd. Suite 514 ¢ Richmond, VA 23225 ¢ (804) 320-1137

ness Doctrine and other issues.
Holmes and Washington commun-
ications lawyer Susan Wing were
nominated several months ago by
President Reagan to fill two vacant
commissioner seats, but the Senate
has failed to schedule hearings on
the nominations.

“(Holmes) was educated at
Dartmouth and Georgetown Law
School and practiced with a very
prestigious law firm in Washington
before coming to the Commission,”
Patrick told R&R. “He’s been at
the Commission for a number of

WWWeamericanradiohistorv-com

were supposed to be the prime topic at this year’s Federal Communica-
tions Bar Association retreat in Hershey, PA, but a lively debate failed to l
materialize when three Capitol Hill FCC critics cancelled. FCC Chief of Staff
Peter Pitsch said he and Chairman Dennis Patrick have no plans to leave
the Commission, expecting a Republican victory in November. Pitsch ad-
mitted the FCC'’s liming was poor when it repealed the Fairness Doclrine
on the same morning it sent Congress a report on alternatives, but House
Commerce Committee minority counsel Paul Smith said the flap will be over
by year's end. David Donovan, legal aide to Commissioner Jim Quello, said
the FCC's battle against indecency enjoys "wide popular support.”

Pictured are (I-r) Smith, Pitsch, former FCC Chairman Richard Wiley, FCC
Public Affairs chief John Kamp, and Donovan.

.

years practicing in various areas,
and he should have a hearing.
That’s my simple point.”

The fate of the nominations was
called into question Monday (5/16)
when Communications Daily,
citing unnamed sources, reported
that Senate Commerce Committee
leaders had decided to move for-
ward on Wing but were ‘‘unlikely”’
to take action on Holmes because
of his close personal ties with
Chairman Patrick.

“Those reports may be accurate,
but I've been passed nothing from
(Sens.) Hollings or Inouye telling
me to set up a hearing or a mark-
up or whatever. I just don’t know,”
said Senate Commerce Committee
majority counsel Tom Cohen.

Wing said she’s heard “‘nothing
substantive or definitive”” about the
nominations, and Holmes said he’s
had no recent contact with White
House officials concerning the mat-
ter. He sent a 35-page response to
written questions from Sen. Holl-
ings, and a 19-page response to
questions from Sen. Inouye in
March, but he’s heard nothing fur-
ther.

“I have no idea,” said Holmes.
“I'm disappointed to hear the
rumors and I'm surprised.”

Thomas,

Black Administration
Official Backs Patrick

After Patrick defended the com-
mission and industry’s equal op-
portunity record at Tuesday’s hear-
ing, a leading black Reagan Ad-
ministration official reminded law-
makers of the unfinished business
at their door.

“We could have some very rapid
affirmative action in the com-
munications area by making sure
that the nomination of Brad
Holmes, the third black to be
nominated to the Commission, is
not derailed. It appears to have
been derailed,” stated Clarence
Chairman of the US
Equal Opportunity Commission.

Thomas told the statistically-

minded lawmakers that the
Holmes nomination will give
blacks 20% representation at the
highest level of the Commission.

But lawmakers did not raise the
issue of Holmes’s nomination, and

quickly made it clear they did not

want to discuss it. When Patrick
brought the matter up, Rep. Car-

diss Collins (D-IL) quickly cut him
off to redirect the questioning.

FCC Ready To Issue
Payola ‘Reminder’

The FCC is set to issue a public statement on payola
that one Commission staffer describes as little more than
a restatement of existing FCC policy.

“This (statement) isn’t the start
of any great enterprise, nor does it
contain anything startling,” said
FCC Mass Media Bureau Deputy
Chief William Johnson. “It’s a
reminder that licensees do have
obligations in this area and that
payola isn't just somebody else’s
problem.”

Under federal law and FCC
rules, a broadcaster is required to
“exercise reasonable diligence to
obtain from its employees and
from other persons with whom it
deals” the information necessary
to comply with sponsor identifica-
tion rules.

The statement, due for release at
the Commission’s Wednesday
(5/18) meeting, was also scheduled

to point out that much of the re-
sponsibility for investigating and
prosecuting payola violations lies
with the Justice Department be-
cause such activity involves the
criminal actions of station
employees and outside parties, not
the licensee. However, FCC Chair-
man Dennis Patrick has said on
several occasions that the Com-
mission will closely follow all
payola investigations with an eye
toward determining if there has
been any wrongdoing by licensees.
The Commission’s reaffirmation
of longstanding policy comes three
months after a federal grand jury
in Los Angeles indicted four in-
dividuals on payola charges.
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AMERICAN
TOP 40

We hope you're all ears.

Because now you're going to hear
about the hottest new addition to
radio in recent memory.

This summer Shadoe Stevens will
become the new host of American
Top 40—the longest running and most
listened to countdown program in
America. Shadoe is a national heart-
throb, who is recognized by millions as
a regular on “Hollywood Squares” but
he’s first and foremost a radio legend.
He is past winner of Billboard Maga-
zine's Personality of the Year Award
and his radio credits include
WRKO in Boston, KROQ,
KRLA and KHJ, all in
Los Angeles.

With Shadoe’s youthful

SABC RADIO NETWORKS

SORAB >

WITH SHADOE STEVENS

America's”1 Countdown Show. ABC Watermark J

SHADOE
STEVENS.

enthusiasm and national
media presence, he will bring a
new dimension and excitement to
American Top 40. Week after week,
loyal listeners will continue to tune in
to find out who's number one, what's
new and interesting about their fav-
orite stars, and to catch our famous
Long Distance Dedications.
American Top 40 is the only radio
program to have exclusive rights to
the Billboard charts, acknowledged
as the world’s most respected music
authority.
it all adds up to one thing:
This hot young talent is
going to make the number
one countdown show
better than ever.

wwweamericanradiohistorv. com
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Is this the kind of party animal
yow’ve got ontheair onweekends!?

Let's face it, no matter how you live from a satellite dish the size of ~ show charisma to your weekends

spell it, weekend radio is a bore. a '66 Buick. with talent, staff and resources
To CHR listeners, it's the The Open House Party is hosted  unavailable locally.
hottest time of the week. To you, by one of Boston's legendary Dls, For an exclusive invitation in
it's the leading cause of Valium® John Garabedian. And backed by the  your market, pick up the phone right
consumption. leading programming gurus in the now and give Sam Kopper a call at
Your top talent only works industry like John Gorman, Rick (617) 266-2900. Find out how you
bankers hours, which means youre ~ Sklar and Sunny Joe White. can become the exclusive Open
stuck with a parade of part-timers The Open House Party gives House Party broadcaster in your city.
or something that comes in a can. CHR listeners what they want—an

It makes for some relentlessly intense music mix with one great
dull weekend radio that just happens  song after another. Plus top celeb-
to account for nearly 30% of your rity guests—from Jon Bon Jovi back-

ratings. stage at the Meadowlands to

Things are bleak. Jeanne Dixon live from the twi-

We think you should throw a party: ~ light zone, along with live national -
The Open House Party. toll-free request lines and some

A wild, coast-to-coast extrava- fairly strange contests, OPEI'I HOIISG Pal tv

ganza that’s not canned, but beamed Open House adds morning

wWWwWW americanradiohistorvy-com
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RADIO BUSINESS

TRANSACTIONS

Noble Smashes Seattle Record Books,
Acquires $15.9 Million Combo

Hepburn Brokers Price’s OKC Stations,
Serafin Helps Giller Cash Out Combo in Altoona

KIX] & KMGl/Seattle

PRICE: $15.9 million

BUYER: Noble Broadcast Group,
owned by John Lynch. The company
also owns KBCO-AM & FM/Boulder-
Denver, CO; WKCI & WAVZ/New Hav-
en, CT; WSSH-AM & FM/Boston;
KBEQ/Kansas City; WBAB & WGBB/
Freeport, NY; and XETRA-AM & FM/
San Diego. The company recently an-
nounced plans to buy KMJQ/Houston;
KMJM/St. Louis; and WHMEI(Toledo.
SELLER: Sunbelt Communications
Ltd., headed by C.T. Robinson and
William Moyes. The company also
owns KMGK/Minneapolis, Transtar
Radio Network, and the Research
Group.

FREQUENCY: 880 kHz; 107.7 MHz
POWER: 50 kw days/10 kw nights;
100 kw at 1194 feet

FORMAT: AC

BROKER: Bill Steding of Americom
Radio Brokers.

COMMENT: Sunbelt purchased KIXI in
July 1987 for $4.8 million. It acquired
KMGI in 1984 for $4 million. The previ-
ous record for an acquisition in the Se-
attle market was set in 1986 when Na-
tionwide acquiredKISW for $12.9 mil-
lion.

KSFE/Needles

PRICE: $215,000

BUYER: Coburn Communications
Corp., owned by Maurice Coburn of
Lake Havasu City, AZ. He also owns an
interest in KMDX/Parker, AZ and holds
three CPs for LPTV stations in Arizona.
SELLER: William Simon, bankruptcy
trustee for Veach & Associates.
FREQUENCY: 1340 kHz

POWER: 1-kw daytimer

FORMAT: CHR
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WIIS/Key West

PRICE: $1.05 million

BUYER: Drexel Hill Associates of
Florida, headed by PresidentPeter Ar-
now. The group also owns interests in
WMTR/Morristown, NJ and WDHA/
Dover, NJ. The group's treasurer,
D. Ridgely Bolgiano, also owns in-
terests in WBMD & WQSR/Baltimore
and WPTX & WMDM/Lexington Park,
MD.

SELLER: Phoenix Radio of Florida
Inc., a subsidiary of GMX Communica-
tions Inc., headed by Chairman Jack
Normman. The company also owns
KLCL & KHLA/Lake Charles, LA;
WHBB & WTUN/Selma, AL; and
WKXC & WWKZ{Tupelo, MS.
FREQUENCY: 107.1 MHz

POWER: 3 kw at 200 feet

FORMAT: CHR

BROKER: Chapman Associates

KTFI/Twin Falls

PRICE: $250,000

BUYER: Veis Communications Inc.,
principally owned by Terry Veis and
Peggy Veis. The company’s chairman,
Marvin Veis, also owns an interest in
KCGM/Scobey, MT.

SELLER: Greentree Broadcasting
Co., owned by Charlie Powers. The
company recently announced plans to
sell its other property, WHPI/Herrin, IL.
FREQUENCY: 1270 kHz

POWER: 5 kw days/1 kw nights
FORMAT: AC

WTHU/Thurmont

PRICE: $175,000

BUYER: Western Maryland Radioway
Corp., principally owned by Washing-

ton, DC communications attorney
Michael Bader. He also owns WGLL/
Mercersburg, PA and an interest in
WGTOI/Cypress Gardens, FL.
SELLER: Jenifer Broadcasting Corp.,
owned by David Weisman.
FREQUENCY: 1450 kHz

POWER: 500 watts days/400 watts
nights

FORMAT: Country

BROKER: Kozacko-Horton Co.
COMMENT: Jenifer purchased this
station in March 1987 for $206,250.

KRDM/Ardmore

PRICE: $200,000

BUYER: Ardmore Communications
Inc., owned by Ron Ricord, Karen
Ricord, and Rhonda Ricord.
SELLER: Stiles Communications
Corp., owned by Jerry Stiles. The
company also owns KERV & KRVL/
Kerrville, TX.

FREQUENCY: 96.5 MHz

POWER: 3 kw at 328 feet

FORMAT: CHR

BROKER: Chapman Associates
COMMENT: This station is being sold
to satisfy a creditor who recently was
awarded a $290,626 judgment.

KHME/Comanche

PRICE: $150,000

BUYER: Harold Cochran, who also
owns KKBI/Broken Bow, OK and
KITX/Hugo, OK.

SELLER: #52 Broadcasting Group Inc.,
owned by Stanley Sussman and John
Schmitt, who also own KDSW/Sulphur,
OK.

FREQUENCY: 96.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

KOMA & KRXO/

Oklahoma City

PRICE: $4.65 million

BUYER: Dismond Broadcasting Inc.,
owned by Dan Leth and Seth Mason.
They also own WSBC & WXRT/Chica-
go.

SELLER: Price Communications
Corp., headed by Robert Price. The
company also owns WWKB & WWSE/
Buffalo, NY; WPBG & WIRK/West
Palm Beach, FL; and WOWO &
WIOE/Ft. Wayne, IN. The company
recently announced plans to sell
WTIX/New Orleans.

FREQUENCY: 1520 kHz; 107.7 MHz
POWER: 50 kw; 100 kw at 1027 feet
FORMAT: AC; AOR

BROKER: Todd Hepburn of the Ted
Hepburn Co.

COMMENT: Price acquired the FM in
1984 for $3.3 million, the AM in 1984
as part of a group transaction.

WFBG-AM & FM/Altoona
PRICE: $3.9 miflion

BUYER: Empire Radio Partners Ltd.,
headed by Dennis Israel. The group
also owns WGY & WGFM/Schenec-
tady-Albany, NY and recently agreed
to purchase WJJYi/Concord, NH. Israel
also has an interest in WIPS & WXTY/
Ticonderoga, NY.

SELLER: Gilcom Corp., owned by Ed-
ward Giller andAdele Giller. Mr. Giller
is a former member of the Board of Di-
rectors of the NAB and the CBS Radio
Affiliates Board. The Gillers also own
an interest in WLEE/Richmond.
FREQUENCY: 1290 kHz; 98.1 MHz

TRANSACTIONS AT A GLANCE

Deals So Far In 1988:
$1,234,173,038

Total Stations Traded This Year: 488
This Week’s Action: $27,591,000
Total Stations Traded This Week: 16

D&al Of The Week:

® KIXi & KMGI/Seattle $15.9 Million

® KSFE/Noadlas, CA $215,000

S WISKey West, FL 51.05 milion
®KTFITwin Falls, ID $250 000

& WTHUThurmont, MD $175,000

® KROMiArdmore, OK $200,000
®KHME/Comanche, OK 5150.000

& KOMA & KRXO/Oklahoma City $4.85 million
® WFBG-AM & FM/AHoons, PA $3.9 milion
® WKELMyrtla Boach, SC 575,000

® KQUHIYankion, S0 $599 000

8 WFNR/Christiansburg, VA $135,000

® WXGIRichmond $282,000

POWER: 5 kw days/1 kw nights; 30
kw at 1020 feet

FORMAT: AC

BROKER: Glenn Serafin of Com-
munications Equity Associates

BECIE T A

WKEL/Myrtle Beach

PRICE: $75,000

BUYER: Myrtle Beach Communica-
tions Corp., owned by AsTraKel In-
ternational Ltd., a holding company
owned by Gardner Altman Jr.
AsTraKel, through its KAT Broad-
casting Corp. subsidiary, recently ap-

plied for FCC permission to buy WQHL
& WQNS/Waynesville, NC; WFLB/
Fayetteville, NC; WSVS-AM & FM/
Crewe, VA; and WDSC & WZNS/
Dilion, SC. The company currently
owns WGAI/Elizabeth City, NC
SELLER: Ocean Properties Manage-
ment of Myrtle Beach Inc., owned by
Wayne Thomas and Thomas Loehr.
Thomas also owns WETZ & WATQ/
New Martinsviile, WV; WCEF/Ripley,
WV; and WKKWiIClarksburg, WV.
FREQUENCY: 1450 kHz

POWER: 1-kw daytimer

FORMAT: AC

Continued on Page 12

HVS PARTNERS

(Gisela B. Huberman and Tom Schattenfield)

has acquired
WGUS (AM/FM)

Augusta, Georgia

WWQQ (FM)

Wilmington, North Carolina

for
$4,300,000

from

WOOLFSON BROADCASTING CORPORATION
(Mark L. Woolfson and Mark R. Woolfson)

We are pleased to have served as

broker in this transaction.

BU\CKBURN@@MPANV

I N C O R

O R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave., NW
(202) 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 8924655

Media Brokers & Appraisers Since 1947
CHICAGO IL 60601

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

M AAN_ Saricanradinhictans com
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Feinstein Makes Broadway Debut

":-\:..;;:v

Elektra Chairman Bob Krasnow (r) congratulates Michael Feinstein on his Broad-
way debut, a show whose two-week run at the Lyceum has been extended by
four weeks. Feinstein’s latest Elektra album is “Isn’t It Romantic.”

A Crazy House Reception

Chrysalis recently held a reception for Crazy House, whose debut label release is
“Stilt Looking For Heaven On Earth.” Shown are (I-r) the group’s David Luckhurst,
Chrysalis VP/Promotion Daniel Glass, the group’s Peter Parsons, manager Kamran
Nahai, and Chrysalis's Kevin Sutter.

'RADIO BUSINESS

Infinity, Osborn Report Increased
First Quarter Revenues

New York-based Infinity Broad-
casting Corp. has reported net
revenues for the first quarter of
1988 of $18.13 million as compared
to $12.56 million in the first quarter
of 1987. The company, which owns
15 radio stations, attributes the 4%
increase to higher revenues at all
its stations and inclusion of results
from KVIL-AM & FM/Dallas. In-
finity acquired KVIL last July.

Infinity’s first quarter 1988
operating cash flow (operating in-
come before depreciation, amor-
tization, and corporate expenses)
was $6.07 million, up 58% from
$3.84 million in the same period one
year ago. Operating cash flow for
the stations Infinity owned both in
the first quarter of 1987 and first
quarter of 1988 increased 18% , with
large increases at WY SP/Philadel-
phia, WXRK/New York, KOME/
San Francisco, and WJJD &
WJMK/Chicago.

Infinity recorded a net loss of
$1.48 million ($0.18 per share) in
the first quarter of 1988 as com-
pared to a net loss of $734,000 ($0.9
per share) in the same period dur-
ing 1987. The company attributes

WABB

Mobile, AL

WNUA

Chicago, IL

WFPG WKSS KIKF

Atlantic City, NJ Hartford, CT Orange, CA

WWKA WYNK KCAL

Orlando, FL Baton Rouge, LA San Bernardino, CA

KMJQ

Houston, TX

with Fleet

I

Best radio
erformance
yabanker.
Again.

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the air,
call Daniel P. Williams, Vice President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay out in front

KLOV

Loveland, CO

KQFX

Austin, TX

WUPE

Pittsfield, MA

wWWW-americanradiohistorv-com

the increased net loss to higher
depreciation and amortization ex-
penses as well as interest costs
associated with the purchase of
KVIL

Osborn Revenues
Up $2.5 Million

Osborn Communications Corp.
has reported net revenues of $4.3
million for the first quarter of 1988,
up from $1.8 million for the same
period one year ago. The com-
pany’s first quarter 1988 operating
cash flow (operating income before
depreciation, amortization, and
corporate expenses) of $1.2 million
was nearly double the $650,000
recorded in the same period a year
ago. Company executives at-
tributed the increased revenues
largely to the acquisition of new
properties last year.

Osborn, which counts 11 radio
stations among its media holdings,
showed a net loss of $805,000 ($0.16
per share) for the first quarter of
1988, as compared to a net loss of
$332,000 ($0.11 per share) for the
first quarter of 1987. The recent
loss included a gain on the ex-
tinguishment of $786,000 in debt
($0.15 per share).

'BUSINESS
OVERVIEW/

i UPI Names
New Sales Chief

i UPI has tapped former Financial

; News Network Sr. VP/Sales A.

| Scott Hults to oversee its sales ef- |

| forts. Huits wilt hold the same title
§ with UPI.

? Hults's media sales experience
includes stints with WPIX/New
York, Storer Broadcasting, West- ;
inghouse Broadcasting, the New

¢ York Daily News, Warner Amex

| Sateliite Entertainment, and
WNBC-TV/New York.

i  Financially troubled UP! was pur-

chased in February by a group con-

trofled by FNN chairman Earl Brian.

K. S5
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i Scripps Launches
Public Offering

The E.W. Scripps Co. has an-
nounced plans for an initial public
offering of eight million shares of its
Class A common stock.

Of those shares, 5.35 million
would be offered by the company
and 2.65 milion by the E.W.
Scripps Trust, which controls the
company. First Boston Corp. wilt
manage an underwriting syndicate
-~ that will offer 6.75 million shares in

the US and Canada. Some 1.2 mil-
lion shares would be simultaneous-
ly offered internationally through a
syndicate lead by Credit Suisse
First Boston Ltd.

The company will use the net
proceeds of the sale to reduce
longterm indebtedness. The com-
pany will not receive any of the pro-
ceeds from the sale of the trust
shares.

§ Scripps owns newspaper, cable,
i and radio properties, including

wBSB/Baltimore; KUPL-AM &
i FM/Portland, OR; and WMC-AM &
; FM/Memphis.

o L R S

A 3 N A B A 3T B SR N SHRSS ISR

S ——

JACOR Up 70%
From One Year Ago

JACOR Communications, Inc., a
Cincinnati-based company with 14
radio properties, had first-quarter
1988 broadcast revenues of $14.5
million, 70% over the $8.5 million
recorded in the first quarter of
1987. Broadcast cash flow (profit
from broadcast operations before
depreciation, amortization, cor-
porate expenses, interest expense,
and taxes) totaled $2.3 million, up
64.2% from the $1.4 million record-
ed in the first quarter of 1987.

The company reported a net loss
of $2.6 million ($0.29 per share) as
compared to a $1.9 million net loss
one year earlier. JACOR Chair-
man and CEO Terry Jacobs said
the increased loss was due to
larger depreciation, amortization,
and interest expenses, most of it
associated with JACOR'’s purchase
of KOA & KOAQ/Denver.

Outlet Reports
20% Increase

Outlet Communications of Pro-
vidence reported first quarter 1988
revenues of $15.7 million, up 20%
from $13 million in the same period
of 1987. Operating earnings were
up 58% to $2.3 million. Outlet re-
corded a first quarter loss of $9.3
million due to interest costs, amor-
tization, and intangibles associated
with the company’s acquisition of
WASH/Washington.

TRANSACTIONS

Continued from Page 11

| South Dakota
R e et Rt SR B Bt
KQUH/Yankton

PRICE: $599,000

BUYER: Flagship Communications
Inc., owned by Lawrence Magnuson.
He also owns an interest in KSCJ/
Sioux City, IA and is an applicant for an
FM CP in that city.

SELLER: William Turner, bankruptcy
trustee for Oyate Inc.

FREQUENCY: 104.1 MHz

POWER: 100 kw at 430 feet
FORMAT: AC
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WFNR/Christiansburg

PRICE: $135,000

BUYER: WFNR Inc., owned by Lester
Williams.

SELLER: New River Broadcasting
Corp., owned by Robert T.S. Colby.
FREQUENCY: 710 kHz

POWER: 5kw daytimer

FORMAT: AC

COMMENT: A sale of this station to
Blue Ridge Communications for
$210,000 was announced in April
1987, but was never consummated.

WXGI/Richmond

PRICE: $292,000

BUYER: WXGI Inc.,, owned by Jay
Keatley and Louise Keatley.
SELLER: American Home Broadcast-
ing Corp., owned by Lloyd
Gochenour. He also owns WRIS &
WJLM/Salem, VA.

FREQUENCY: 950 kHz

POWER: 5kw daytimer

FORMAT: Country
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in Your Soul

The New Single From

Corey Hart

From the Album
Young Man Running

Produced by Corey Hart

and Andy Richards
Management by Freddie DeMann

DeMann Entertainment
An Aquarius Records Production
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OVERVIEW

PERSONALITY CRISIS

How To Spot Problem Colleagues...
And Get Along With Them

hey can make your working
I hours a living hell. They’re
stereotypes, but they really
do exist in every office in America.
They come in various sizes and
shapes, and can be described by
various labels, although ‘4jerk”
probably says it all. They are the
difficult work colleagues, and if
your personality happens to clash
with theirs they can make your job
even more stressful than is the
norm.

As a result, more and more peo-
ple are attempting to learn a way
to handle these fellow employees.
A rash of recent books and tapes,
such as “How To Work For A
Jerk” and ‘“‘Coping With Difficult
People,” offer some helpful hints.
However, even more people are en-
rolling in training programs. Doz-
ens of courses dealing specifically
with problem employees have
sprung up in recent years, accord-
ing to the American Society For
Training And Development, an
Alexandria, VA-based information
clearinghouse.

These seminars generally last a
day and cost between $50 and
several hundred dollars. Through
lectures and roleplaying exer-
cises, the courses teach people not
how to change problem employees
but how to work around them. Two
such courses are offered by the
Boulder, CO-based CareerTrack
Inc. and Pryor Resources Inc. of
Kansas City, MO. The companies
have divided the problem employ-
ee into five separate groups, as
follows:

The Sniper

This employee uses sarcasm or
“humor” to take public potshots at

co-workers, usually adding the
final putdown punchline, “Can’t
you take a joke?” They often make
their targets seem weak in the eyes
of other employees. CareerTrack
warns that the Sniper will almost
always win a battle of snideness.

The best recourse is to show the
Sniper that you will respond to his
potshots later, away from the
group, and that you refuse to be in-
timidated. After a while, the ap-
proach will disarm the Sniper, who
preys on the common fear of con-
frontation. One final point: never
apologize to a Sniper. He’s out to
make you look like a fool, and this
only gives him ammunition.

The Complainer

This is often the first problem
that new employees encounter —
the person who wants to tell you
everything that is wrong with the
place. He is out to pit people
against each other and destroy
teamwork. According to the Pryor
Resources seminar, ignoring the
Complainer is the wrong approach,
as he views a listener’s silence as
consent.

The best approach is to look him
in the eye, and offer a sharp “I
don’t agree.” If the Complainer is

PUD

C Service
\With Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 4% minute program, or the 29
minute weekly magazine version,

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE. MD 21209
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griping about another employee
without basis, as is often the case,
the best approach is to immediate-
ly offer your “help” in ironing out
the differences. Tell the Com-
plainer that you're going down the
hall to tell the other employee ex-
actly what was said about him. The
Complainer will be horrified and
will find somewhere else to air his
grievances.

The Exploder

Everyone knows this employee.
He’s the one who irrationally “ex-
plodes,” yelling, screaming, throw-
ing tantrums. Unfortunately, he
can often be the boss.

Short of escaping to the rest-
room, which may be the best
recourse if violence is involved,
CareerTrack says the best route is
to simply wait for the explosion to
subside. If that doesn’t seem likely,
try shouting the employee’s name
— several times, if need be — to
shock him back to reason. Always
avoid a shouting match with a
more experienced windbag, which
is generally the case with an Ex-
ploder.

The Know-It-All

The label is self-explanatory.
This is the person who constantly
tells you that you are ‘“wrong,”
based on his superior knowledge
and seniority. CareerTrack sug-
gests to never concede that you
might be wrong, especially if you
aren’t, as this is what everyone will
remember.

One strategy is to make the
Know-It-All back up his challenge
with facts. Overall, however, the
seminar instructors agree that the
best tactic is to just do your best to
avoid the Know-It-All. Failing that,
start taking the credit for his ideas.
Once the Know-It-All hears that
you’re taking the credit, he usually
stops giving you the advice.

The Passive

The direct opposite of the Know-
It-All, the Passive generally offers
no ideas or opinions and takes a
stand only on the rarest of occa-
sions. They often rise fast in a com-
pany because they take fewer
risks; therefore they make fewer
mistakes and enemies. Again, the
Passive can often be a boss, and if
this is the case, there is tremen-
dous potential for trouble. If you
present a problem situation to a
Passive, he will often prefer not to
act upon it, leaving the “‘risk” ball
in your court instead.

The best strategy, according to
CareerTrack, is to tell the Passive
that if he doesn’t act on the situa-
tion, you'll send a note to his boss,
explaining the problem and that
you've informed the Passive about
it. Warning: if you're going over
your boss’s head, make sure you're
right and have the documentation
to back it up.

www americanradiohistorv. com

: More and more US corpora-
¢ tions are turning to temporary or
partime workers for help on
special projects as well as dur-
# ing peak work seasons. In fact,
¢ the current demand for temp
i workers is so strong that ap-
© proximately one-third of the en-
& tire US workforce is made up of
. temporary, parttime, or contract
& workers.
5 Listed below are the major
§ reasons US corporations hire
| temporary workers. (Respon-
§ dents were able to list more
| than one reason.)

& Reasons

Percentage
© Alleviate overload of work 70%
¢ Special projects 61%
| Cover for workers
. onleave 52%
. Cover for workers
£ onvacation 51%
@ Flll in for departing
workers 44%

Fill in for sick workers 37%
Perform duties where
permanent jobs aren’t
financially justified 36%
Source: Administrative
Management Association
i = g
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tudies have shown that
laughter is good medicine,

and according to an article
recently published in Forbes mag-
azine a good dose of humor may
also be healthy for the workplace.
Employees who see the humor in
situations find it easier to accept
criticism from management or
coworkers. They also generally
have a broader perspective on
situations that arise in the
workplace, and therefore are bet-

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam’s Mark Hotel. St.
Louis, MO.

®May 19-21 — Sixth Annual
T.J. Martell Foundation for Leu-
kemia, Cancer & AIDS Re-
search Golf, Bowl, Softball &
Tennis Charity Weekend. Vari-
ous Locations. Los Angeles,
CA.

® May 21 — Baltimore/Wash-
ington/Virginia Music Business
Forum. Vista International Hotel.
Washington, DC

®June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA.

Benefits Of Hum

Job-Related
Stress Claims

Jump 9%

ork-related stress is be-
coming . .. dare we say
it...an American phen-

omenon. Time magazine even de-
voted its cover story to the problem
several weeks ago. Open to the
““Classified” section of any metro-
politan newspaper and you're like-
ly to see dozens of ads offering
legal services to those suffering
from such stress.

In fact, stress now accounts for
approximately 14% of all workers’
compensation claims, according to
the National Council On Compen-
sation Insurance. Psychological
disorders accounted for less than
5% of workers’ compensation
claims in 1980, meaning there has
been a 9% increase in such claims
in the last eight years.

Incidentally, if you don’t react
well to stress, “laid-back’ Califor-
nia probably isn’t the best place for
you. The report shows that the
number of stress-related claims in
that state increased more than
500% between 1980 and 1986, reach-
ing a nail-biting total of 6812
claims.

i

or On The Job

ter equipped at problem-solving
than other employees.

In addition, these company cut-
ups are often more productive,
more creative, and wiser than
employees with sour dispositions.

Office jokesters are also benefi-
cial to the entire workplace.
Humor on the job helps relieve ten-
sion and discord, and offers a
break from the boredom of the dai-
ly office routine.

® June 8-11 — BPME & BDA
Association 32nd Annual Sem-
inar. Bonaventure Hotel. Los
Angeles, CA.

®June 13-14 — 22nd Burns
Media Radio Studies Seminar.
Westin Hotel, Dallas Galleria.
Dallas, TX.

® June 16 — International Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

® July 18-21 — Democratic
National Convention. Omni
Arena and Georgia World Con-
gress Center. Atlanta, GA.

® August 15-18 — Republican
National Convention. New Or-
leans Superdome. New Or-
leans, LA.

—
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Ask Them

Your absolute insistence on quality and integrity makes a
persuasive case to broadcasters like me who want the best for their

companies. Thanks for your partnership.

Bob Hughes
V.P./Communications
Management National
WGHT Baltimore

The standards you have set for the company, in terms of quality,
thoroughness, integrity and expediency are those that make us at
WENS confident in doing on-going research with Emmis. You have
delivered all that you have promised.

Christine S. Woodward

V.P./G.M.
WENS — Indianapolis

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity

P . o - - - - - - - " " - - - - o 7 - - D " - - - - - - e - oY - -

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Station/Company

Name

Titie Street

City/State Telephone

Zip

vy americanradiohistorny. com
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RR sALES STRATEGY

OVERVIEW

Updating Your Sales
Close For The ’90s

uestion: Do you have any suggestions for closing?

Sure, there’s a lot of old books on the subject, but

frankly I don’t feel that this specific area has been
updated much since 1 first got into sales more than 20
years ago. For example, if you try the old ‘‘alternate
choice” close today, people will either burst out laughing
or say, ‘‘Yeah, I went to that course, too.”’

nswer: Closing technologies — like all sales tech-

niques — need to be revised every five to ten years

or they become antiquated. Truthfully, this is one
of the greatest challenges we face in our highly competi-
tive, rapidly evolving industry.

Below you’ll find a chronological
list of closing techniques by dec-
ade, as well as some suggestions
regarding closing techniques that
are working effectively in today’s
market. Remember: It’s OK to
look back at the past, just don’t
stare.

1960 “The I'm OK, you’re OK”
Period
Closing skills: Alternate
choice

1970 ““The Hollywood Period”
Closing skills: Every
technique had a person’s
name, i.e., the Columbo
Close, the Benjamin
Franklin.

1980 ““The Mathematical Period”
Closing skills: CPP
CPM
Unit Rate

However, seeing as it’s nearly
the ’90s, salespeople are going to
have to adopt what I like to call the
“Integrated Business Profession-
al” approach, using closing skills
such as the ones outlined here.

; : .‘.;:nhl!

Proposal

By Chris Beck

larly those with high volume, sec-
ondary product accruals. You can
also try triad marketing programs,
or deal sheets. Finally, you can try
to tap vendor dollars from the re-
tailer up, either by getting the
client to reinstate recently-expired
co-op dollars, or by creating a local
manufacturer/marketing proposi-
tion centered on an event.

» Use Upfront Pricing Psycholo-
gy. Given that everyone’s initial

Presentation Tip

Never staple your presentation together.
Present each page to the client one at a time.
This allows you to control the flow of the
presentation, instead of letting the account
determine the pacing and flow.

Overcoming Price
Objections

The most important -closing
skills you need are designed to
overcome the client’s price objec-
tions, and there are several ave-
nues to revenue you can take.

* Use “Other People’s Money.”

Suggest co-op programs, particu-

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
16 = RaR May 20, 1988

concern regarding anything
they’re thinking about buying is the
item’s cost, putting the price up
front allows the account to begin
the process of price justification
right off the bat.

*Show And Discuss Estimated
Return On Investment And Poten-
tial Results. Begin with a break-
even analysis (the percentage of
reach the client would need to
translate into sales; you should
always include the actual reach
and frequency, not the potential
reach or cume), and include docu-
mentation of tangible results with
similar campaigns. These latter
documents can come in the form of
national trade articles or local suc-
cess stories.

“Try using video
actualities testifying to
the response that
others have received.”’

Getting a little more hi-tech, try
using video actualities — or good
ol’-fashioned success letters —
testifying to the response that
others have received.

You can also use ‘“‘consulting
question closes,” as follows:

“To increase the effectiveness of
this campaign, what would you
change? (The client responds.)

WwWwWw americanradiohistorvcom

Pre-Presentation

Closing Tip

Rehearse your closing presentation with a
fellow staff member prior to making the actual
presentation to the account. Your peer will
most likely bring up objections you hadn’t anti-

cipated.

Then that is what you would like to
do?”

“What specific prices and
brands are you thinking of runn-
irlg?”

“How well do you feel this
matches the objectives that we
discussed, and that you were in-
terested in accomplishing?”’

“How many sales do you feel
would be required to break even on
this campaign? And do you feel we
have a good likelihood of at least
accomplishing that?”

* Present A Marketing Idea/
Concept That Cannot Be Accom-
plished With Other Media. These
can range from an on-location air
personality appearance to a live —
or taped — personality endorse-
ment to an exclusivity created
through a franchise (sponsorship)
opportunity.

e

targeting your upcoming sales
campaigns around specific holiday
promotions, using specific upcom-
ing store events, and making sure
a start date is attached to all
presentations. You can also sug-
gest using manufacturer deal dol-
lars as well as incorporating the
use of expiring co-op dollars.

* Make The Last Page Of Every
Presentation A Printed Copy Of
The Commercial Script. And when
you do, be sure to hand the client a
red pen to make any copy changes
that may be required.

¢ Always Include At Least Three
“Throw-Aways" In Your Copy. En-
courage the client to use that red
pen to fill in the actual loss leaders
or products that will appear in the
copy.

B

‘“‘Closing technologies — like all sales
techniques — need to be revised every five
to ten years or they become antiquated.’’

¢ Clone Your Offers And Present
Them To At Least Two Other Com-
panies Doing Business In The
Same Field. Too many good ideas
aren’t closed because they were
presented to only one client.

* Leave Yourself A Final Closing
Tool. Overestimate your actual
unit rate or price by 10-20%.

¢ Integrate A Tangible Value-
Added Concept. Customer recycl-
ing via frequent buyer programs, a
pre-prepared mailing list that
features coupon redemption val-
ues, static promotions, and p-o-p
in-store handouts are all useful.

Overcoming The Stall
The second most-important
skills you'll need are those that
were created to deal with those ac-
counts that are either unwilling or
incapable of making up their
minds.

¢ Include A Deadline. There are
several ways to do this, including

» Use Proxy Selling Techniques.
You should not only have pre-sold
alternate decisionmakers present
during the closing call, but also
have documented evidence of sup-
port. The latter can either be first
party (someone in the client’s busi-
ness) or third party (someone who
supplies the client).

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. It you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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WE'VE JUST
GOTTEN
INVOLVED WITH
A COUPLE OF
REALLY HOT
NUMBERS?

2100 B96

NEW YORK  CHICAGO

CASEY’S TOP 40
WITH CASEY KASEM

I \WESTWOOD ONE RADIO NETWORKS
V/AY |
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MEDIA

OVERVIEW

“Rock Star’: Trash,
But Not Good Trash

ackie Collins’s “Rock Star”

(Simon & Schuster, $19.95

hardcover), already at the
top of most bestseller lists, at-
tempts to do to the rock world what
the author previously did to the
Hollywood community in both
“Hollywood Wives” and ‘Holly-
wood Husbands.”
charm of those two books was their
roman a clef aspect — that is, try-
ing to determine which real life
people Collins used to create her
characters.

Unfortunately, this dogsn’t work
as well in “Rock Star,” as the
characters are too unbelievable.
For instance, main character Kris
Phoenix, a “raunchy” British su-

e e

(Street date: 5/24)

@ FATAL BEAUTY (MGM/UA)

War. ‘ (5/24)

duction. (5/25)

® BARFLY (Warner)

(5/25)

:

18 m RaR May 20, 1988

Part of the.

NEW THIS WEEK

@ MADONNA CIAQ:ITALIA: LIVE FROM ITALY (Warner/Reprise)

The Material Girl is captured in a live concert performance, filmed in her
ancestors’ homeland during her 1987 world tour. The video features 16 of
her biggest hits, including “Open Your Heart,” “Lucky Star,” “Papa, Don't
Preach,” “True Biue,” and a medley of “Dress You Up,” "Material Girl,”
and “Like A Virgin.” Unfortunately, the Pope doesn't make an appearance.

Whoopi Goldberg stars as a tough plainclothes cop who, along with
partner Sam Elliot, hunts down a murderous group of thugs selling poison-
ed cocaine throughout L.A. Singer Ruben Blades also has a feayred role.
The Atlantic soundtrack LP includes material from Donna Aller;*Levert,
Madame X, Miki Howard, Shannon, the System, Debbie Gilsson, and

® THE LAST DAYS OF FRANK & JESSE JAMES (Vidmark)

Country superstars Johnny Cash (Frank) andKris Kristofferson (Jesse)
portray the notorious outlaw brothers in this tale of the Old West. Cohort
Willie Nelson also makes an appearance in this originally-made-for-TV pro-

Mickey Rourke and Faye Dunaway play an unlikely pair of skid row
alcoholics (and lovers) in this critically-acclaimed film, based on poet
Charles Bukowski's autobiographical screenplay. This is one of those films
that didn't have a soundtrack LP but probably should have, as it features
music by Booker T. Jones, the Lounge Lizards, and Jimmy T. Smith.

TWO TOUGH COOKIES — Johnny Cash gives us his best bad guy ook,
while Madonna the Bella Donna shows why she's one spicy ltalian dish.

perstar, could be considered aRod
Stewart type, although the book
describes him as “Bruce Spring-
steen fused with Mick Jagger.”
That combination plays almost as
ridiculous as it sounds.

The other main characters are
Bobby Mondella and Rafealla.
Mondella is a black soul superstar,
described as “‘Stevie Wonder with
more sex appeal, Michael Jackson
with balls.” Of course, like Wonder
or Ray Charles, he’s blind. Unlike
any known soul star, however, he
was blinded when thrown from a

hotel balcony (?!). Rafealla is a

half-white, half-black jazz/blues
chanteuse (Vanity or Sade, call
your lawyer).

~Q Y-

A noved by tte author of HOLEYSWOOR WIVES

Naturally, there’s loads of sex,
obligatory drug scenes, even mqre
sex, and more references tgthe up-
per half of the female anatomy
than you'll hear at a Kentucky
Fried Chicken establishment.
There’s also a subplot revolving
around a shady record mogul, his
conniving wife, and a mobster
named Maxwell Sicily (pretty sub-
tle, eh?).

Unfortunately, “Rock Star’’ has
little to do with the “real” world of
rock, trashy or not. On that level, it
isn’t any better than Lisa Robin-
son’s “Walk On Glass” of several
years ago, and is far inferior to
Tony Parsons’s Phil Spector ‘“‘trib-
ute,” “Platinum Logic.”

On the other hand, if you're look-
ing for a trashy read on a lazy
afternoon, with your hair in
curlers, your housecoat on, and a
box of bonbons beside you on the
couch, this will more than suffice.
Which may explain its bestseller
status.

WEEKEND BOX OFFICE
MAY 13-15

1 Friday The 13th $8.2
Part VIl (Paramount)*
2 Colors $3.3
(Orion)
3 Beetlejuice $3.0
(Warner Bros.)
4 Shakedown $2.0
(Upiversal)
5 Salsa $1.8
(Cannon) :
6 Biloxi Blues $1.2 |
(Universal) |
7 Above The Law $1.1
(Warner Bros.) §
8 Moonstruck $1.09
(MGM/UA) £
9 The Last Emperor  $1.05 !
(Columbia)
10 Bloodsport $.91
(Cannon)

B

*First week in release
All figures in millions
Source: Exhibitor Relations Co

COMING ATTRACTIONS: No
hot-and-spicy, music-oriented
films set for release this week.
Take a trip to Cancun and a shot
of tequila instead.

www americanradiohistorvy com

TOP TEN SHOWS
MAY 9-15

1 NBC Sunday Night Movie
(“Perry Mason: The Case Of
The Lady In The Lake”)

2 The Cosby Show

3 ABC Sunday Night Movie
(“Beverly Hills Cop”}

3 Cheers (tie}

5 Barbara Walters Special

6 Night Court

7 Golden Girls

8 NBC Monday Night Movie
{“Something Is Qut There,
Part II")

9 ABC Monday Night Movie
(“The Boume Identity,
Part 11"}

10 Who’s The Boss

Source: Nielsen Media Research

Alt show times are EDT/PDT; subtract
one hour for COT. Check listings fof show-
ings in the Mountain Time Zone. Alldstings
subject to change.

e Artists from both sides of
the Atlantic will perform for
Prince Charles and Princess
Diana — and us common folks,
too — when ABC presents the
“Royal Gala" special (Wednes-
day, 5/25, 9:30pm). The 90-
minute program, taped Decem-
ber 4, 1987 at the London Pal-
ladium, features performances
by a variety of British and Ameri-
can musicians and comedians.
Some of the featured players in-
clude Elton John, Phil Collins,
Robin Williams, Belinda Carli-
sle, Gloria Estefan & Miami
Sound Machine, Art Garfun-
kel, Amy Grant, and James
Taylor.

* Country pickerChet Atkins
will be featured on the ‘‘Smoth-
ers Brothers Comedy Hour”
(CBS, Wednesday, 5/25, 8pm).

* Wolfman Jack hosts the

Crystals and Lou Christie at
the “Rock 'N’° Roll Palace”
(Nashville Network, Saturday,
5/21, 8:30pm).

* Legendary guitar slinger Al-
bert Collins is the featured ar-
tist in the hourlong documen-
tary, “Ain't Nothin' But The
Blues” (PBS, Friday, 5/20,
10pm). This special look at con-
temporary blues music' follows

%
.
:
|

A REGAL 'DO — Elton John,
sportin’ a look fit for the queen
— or at least the princess.

Collins and his band, the lce-
breakers, as they take to the
road for a series of one-night-
ers. The program culminates
with a live performance at An-
tone’s blues club in Austin, TX.

In addition, historic newsreel
clips and archival performance
footage are interspersed with
interviews of other renowned
blues and blues-influenced mu-
sicians, including Willie Dixon,
B.B. King, Bo Diddley, Robert
Cray, Koko Taylor, and the
Fabulous Thunderbirds.
{Check local listings for air date
and time in your area.)

¢ The latest incarnation of
Fleetwood Mac, the band with
the ever-changing lineup, can
be seen in the premiere show-
ing of “Fleetwood Mac: Tango
In The Night”(Showtime, Satur-
day, 5/21, 10pm). The hour-
long special, an eXclusive
Showtime program, consists of
live concert footage filmed at
San Francisco’'s Cow Palace
during the group’s 1987 tour.

* EnigmalCapitol artists the
Smithereens will perform their
latest hit, “Only A Memory,” on
the “Late Show” (Fox, Friday,
5/20, 11:30pm). Also appear-
ing this week is Keith Sweat
(Thursday, -5/26).

* Keith Sweat can also be
seen on this week's installment
of “It's Showtime At Thie Apollo”
(NBC, Sunday, 5/22, 1am).
Other performers include the
Weather Girls and Michael

CURRENT

® COLORS (Warner Bros.)

Singles: Colorsice-T

Go On GirlRoxanne Shante (Cold Chillin'/WB)
Other Featured Artists: Salt-N-Pepa, Rick James, Eric B. & Rakim

® BEETLEJUICE

Single: Day-OHarry Belafonte (Geffen)

® SCHOOL DAZE (EMI-Manhattan)

Singles: Da ButtE.U.

Be Alone TonightRays (12-inch promo only)
Other Featured Artists: Phyllis Hyman, Pieces Of A Dream

®BRIGHT LIGHTS, BIG CITY (Warner Bros.)

Singles: Century’'s EndDonald Fagen
Divine EmotionMNarada Michael Walden (Reprise)
Other Featured Artists: Prince, Depeche Mode, Bryan Ferry

® PERMANENT RECORD (Epic)

Single: Trash City/Joe Strummer & Latino Rockabilly ‘War

{12-inch promo only)

Other Featured Artists: Lou Reed, J.D. Souther, Godfathers

® ASSAULT OF THE KILLER BIMBOS (Rhino)

Featured Artists: Billion Dollar Babies, Attila The Hen
UPCOMING

® THE DECLINE OF WESTERN CIVILIZATION PART Il (The Metal Years)
(Capitol)
Featured Artists: Alice Cooper, Motorhead, Megadeth
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YES LiSA , OuR
ROCKIN' AMERICA
L\STENERS ARE

RESPONSIVE

JuMPIN’ GENERKTORS, BOSS,
LOOK HOW MANYy PEOPLE
ANSWERED YOUR CA..L FOR HELP.
THEY'RE COMIN' FROM EVERYWHERE..

T KNOW HE'S HERE!
1 CAN FEEL IT!
LET'S CHECK OUT
THAT MOUNTAIN
OVER “THERE !

M w50 SOON YOU HASTEN THE.END MY FRIEND,
L BUT PERWAPS IT'S FOR THE BEST—
FOR WHAT BETTER WAY THAN TO HAVE yOU HERE
T SEE ME LAY STEREO 70 REST I Y

SOMECNE INSIDE - Y WILL REALLY ROCK AMERICA

! eerml?g": JUST WAIT UNTIL You GET A LOAD

eomc, oy A OF THIS, THE ULTIMATE TOP 30
THERE! CounTDOWN! B0 SECONDS,

. 29,28,27.....

TT'Ss MY WILDEST
DPREAMCOME TRUEL You'veE
COME FOR YOUR. STEREO JeSsT IN
TIME FOR ME T KiLL BOTHOF You!
BYE,BYE ,RADIO BCY,
WE'LL MISS YOU....

©1988 Westwood One, Inc.

For information on Scott Shannon’s Rockin’ America Top 30 Countdown radio program —
please contact a Westwood One representative. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

oy americanradiohistornv.com
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MIAMI
SOUND
MACHINE

The Follow 1 p Single
To'The #1 \cross-The-Board Hit
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OVERVIEW

Study Shows Music Videos
Influence Radio Listening Habits

Urban, CHR, AC Formats Most Affected

rogrammers, take note:
P contrary to initial industry

fears that music videos
would cut into radio’s audience, a
new study indicates videos may ac-
tually influence viewers’ listening
habits and encourage them to turn
on the radio.

According to statistics issued
just last month by Chicago-based
Strategic Radio Research, a strong
majority (80%) of the 18-49-year-
olds who spend at least a half-hour
a week viewing videos said that
watching a particular video
“sometimes” makes them want to

 Today’s Tops
In Franchises

So you want to buy a fran-
chise business? Well, before
you invest mucho dollars in
“Burger Doodle” or the like, it
may benefit you to know that
wheels are where it's at when it
comes to the franchise biz
(although burgers and other
edibles aren’t exactly doing
badiy).

Following are the current
(1988) US franchise busines-
ses, and their rankings based
on total estimated sales:
Franchise Sales

(in millions)
Caritruck dealerships $335.4
Gas stations $ 919
Restaurants $ 63.2
Retailing $ 285
Soft-drink bottiers $ 221

Source: US Commerce Depl.

hear the song on the radio more
often. (Incidentally, 44% of the
18-49-year-olds surveyed reported
watching videos for at least a half-
hour per week.)

Also, more than a third (34%) of
the above-noted video-active ma-
jority claimed they were “always”
influenced by a video to listen to a
specific song on the radio.

Differences
By Format

The format an individual listens
to regularly also plays a part in
that person’s video viewing/radio
listening habits. More than half
(57%) of the Urban listeners polled
said they are ‘“‘always” or ‘“usual-
ly” more interested in hearing a
song on the radio because of its ac-
companying video.

In contrast, 36% of CHR listeners
(a difference of 21%) said they
were “always” or “usually” more
interested in hearing a song on the
radio because of its accompanying
video — a statement with which
33% of AC listeners, 28% of Coun-
try listeners, 26% of AOR listeners,
and 25% of Gold listeners agreed.

What'’s more, both race and sex
are factors in the link between
videos and radio. Over half (54%)
of all black viewers who watch
videos regularly either “usually”
or “always” want to hear a song
because of its video, compared to
29% of the white audience. How-
ever, videos have an almost iden-
tical influence on male listeners
(33%) as they do on female listen-
ers (34%).

Finally, the survey found that
more FM listeners (48%) are in-
clined to be influenced by videos
than their AM-listening counter-
parts (32%).

Mr. Eastman and Mr. Kodak
must be beaming, wherever
thay may be.

Americans took 15.1 billion
pictures in 1987, a 9% in-
crease over the number of pho-

tos shot in 1986. Of course,
film is needed to make these
pictures, and Americans also
bought more than 780 million
rols of film last year — up 13%
from the year previous.

Here's a breakdown of film
sales by format:
Format % of Sales
35mm 55.1%
Disc 15.9%
110/126 15.0%
Instant 11.9%
Other 2.1%

Source: Photo Marketing Association

AUTOMATED TRAVEL AGENT

Airline Ticket Vending
Machines Arrive

ired of waiting in long lines

to purchase airline tickets?

Jeffrey Cohen, President of
the Englewood, CO-based Travel-
Max International Inc., may have
the solution with his company’s
satellite ticket printers, which are
currently being installed near ten
major US airports. Cohen hopes to
have them in every major airport
by the end of 1989.

These machines are currently
used by many large corporations to
handle employee travel arrange-
ments, but TravelMax is the first to
make the printers available to the
general public.

Each of the satellite ticket
printers are attached to a phone

18% Of US Uses
Yellow Pages Daily

mericans are certainly

letting their fingers get

their daily exercise. Ac-
cording to a recent study compil-
ed by the Westfield, NJ-based
Statistical Research, Inc. firm,
almost all Americans (99%) are
familiar with the phone book Yel-
low Pages, and almost a fifth
(18%) of the US claims to use
them on adaily basis.

More than a quarter of Ameri-
cans i29%) look at the pages
before making a purchase, and
half of these purchases are made
at establishments listed in the
directory. Nearly three-fourths of

ananny amaricancadiohistornn,. com

American consumers look at one
or more ads in the Yellow Pages,
with 48% saying that their pur-
chases are influenced by these
ads.

In addition, the survey found
that, on the average, 6% of Amer-
icans need repair work on their
radios or TVs at least once a
month, and 45% of these people
look to the Yellow Pages for a
good repair shop.

Furthermore, of the 10% of all
Americans who buy an electronic
product each month, at least a
fifth of these purchasers look at
the Yellow Pages for reference
before buying.

that connects you with the main
TravelMax office. There an agent
takes your request and credit card
number, calls the airline, and
books the requested flight. Presto!
The printer then transmits your
ticket, boarding pass, ard even a
travel itinerary.

Although the airlines pay Travel-
Max a commission, there is no ex-
tra fee on the part of the consumer.
You don’t have to be a regular
TravelMax customer to use the
printer, either.

The printers, which are now
mostly found at Dollar Rent-A-Car
locations, are currently located
near the following airports: Boston
Logan, Dallas-Fort Worth. Denver,
Houston Intercontinental, Los An-
geles, Miami, San Diego, San
Francisco, and Seattle. A printer is
also scheduled to be installed soon
at New York’s La Guardia Airport.

Born To:

KDKB/Phoenix Promotion
Director Kendall Adkins, wife
Jeannie, son Jeremy Kendall,
April 20.

KMJK/Portland morning per-
sonality Todd Brandt, wife Lea-
sa, daughter Miranda, May 1.

KDON/Salinas-Montarey,
CA PDChuck Geiger, wif2 Jan- §
ice, son Daniel Charles Eaward,
May 1.

. Marriages:

KMPCiLos Angeles GM Bill
Ward to Donna Yerman, April
17
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OVERVIEW

LISTEN BEFORE YOU BUY

Computerized “Music Sampler”’
Comes To Record Stores

emember those little
45rpm record players with
the big spindle in the mid-

R

into a record store, slap on a single,
and listen to the record before you
bought it.

e SR T

Now it looks like those long-gone
days may be back — albeit with
higher technology — thanks to the
combined efforts of the Los An-
geles-based Interac Corporation,
several Tower Records outlets in
the same area, and five major rec-
ord labels.

Interac has installed a new sys-
tem called ‘“The Music Sampler”
in five Los Angeles area Tower
Records stores. The new system al-
lows customers to choose which of
the latest musical releases they
want to hear, listen to excerpts
from these records, and watch a
photographic slide show that’s re-
lated to the music.

Consumers make their choices
simply by touching the unit’s TV
screen. If the listener wants to hear
another selection, all it takes is an-
other touch.

So far, the system includes the
latest releases from artists onCap-
itol, RCA, Elektra, Warner Bros.,
and Atlantic Records. Interac hope
to eventually expand ‘““The Music
Sampler” to stores nationwide. For
more information, call the com-
pany at (213) 301-7640.

ik

“Auto-Jock’’ Radio Software
Program Available

new software package for
the radio industry is now
available from Mounds-
ville, WV-based JJ the DJ Produc-
tions. Called ‘“Auto-Jock,” the
package is a menu-driven, MS-
DOS and dBASE II+-compatible,
updated version of the firm’s previ-
ous “PC Select” radio software
package.
Among the features included in
the “Auto-Jock” package are the
automatic printing of ASCAP and

BMI logs, as well as the ability to
modify/delete songs, shuffle cate-
gories, define format clocks, define
notes, and daypart for gender as
well as tempo. In addition, “Auto-
Jock” sports a trivia line, allows
the user to create double shot days
and no repeat days, and prints cart
labels.

“Auto-Jock’ is sold, not leased.
For further information or a free
demo disc, contact the company at
(800) 622-2565.

2

Telephone
Jukebox
Bows In

“telephone jukebox" serv-

Britain
ice that enables callers to

A sample songs over the

phone is currently being offered to
British music consumers by Virgin
Records (UK).

Known as ‘“‘Reverh,” the system
was developed through the combin-
ed efforts of the Fremont, CA-bas-
ed Votan firm and the Cambridge,
England-based Voice Systems In-
ternational company.

Here’s how it works: you dial the
number for ‘Reverb,” which
routes the call to a PC equipped
with special voice programming
circuits. You're then asked to say
four words in order to train the sys-
tem to recognize your voice. Then
you're able to select the song of
your choice from one of 20 album-
length CDs simply by answering a
series of computer-generated ques-
tions.

Callers can also use the system
to order albums, hear pre-release
music, listen to edited highlights of
a featured LP, or play a music
trivia game.

Despite a rather high cost (40
cents per minute), a Virgin spokes-
person claims the system is cur-
rently logging more than 1000 calls
per day.

T

tridge disc recorder.

Digital Cart Recorder Adds
Cut-And-Paste Editing Ability

he Palo Alto, CA-based Compusonics Corporation recently intro-
duced an audio editing software version of its DSP 1500 digital car-

This upgraded version of the recorder permits “cut-and-paste” audio
editing and program sequencing for either broadcast production or on-air
playback. In other words, a broadcaster can record and edit digital audio on
a cartridge, and use that same cartridge for on-air playback without razor
blade-editing, dubbing, or generation loss in the production studio.

The new editing functions — which can be accessed from either a ser- I
ial data terminal or with an optional Apple Macintosh PC software package
dubbed “MacSonics” — include the capability to “rock’ audio playback for-
ward and backward, to set and move markers in audio recordings, and to
cut selected audio segments. These segments can then be sequenced in
arbitrary arrangements to be spliced together seamlessly during playback.
More than 100 different arrangements can be stored on one cartridge. |

For more information, call (415) 494-1184.

e

Tandy Develops

“Erasable’ CDs

he Ft. Worth-based Tandy
Corp. recently announced
plans to market ‘“eras-
able” compact discs — CDs that
can be used to record and rerecord

music — within the next 18 to 24
months. Price: Less than $10 each.

Along with these erasable “Thor-
CDs,” the company plans to offer a
CD player with a record function
that will be priced at less than $500.

By linking this as-yet-unavaila-
ble CD player to a personal compu-
ter, Tandy hopes to make it possi-
ble for the user to store up to
275,000 pages of information on the
erasable CDs. Within three years,
the company estimates that con-
sumers will be able to store the
same amount of information pre-
sently contained on 1528 floppy
discs on a single, 4%” CD. Stay
tuned.

ATTENTION NEWS DIRECTORS:

RADIOBRIDGE

11 Hours of News and
News Feature Material From:

RADIO MOSCOW

Delivered FREE on SATCOM IR,
Transponder 19, Channel 1-18

For Information Call Barry at IDB:
(213) 870-9000

MAY 24 —JUNE 3

A Minimum of Four 10—25 Minute Segments Fed Daily

Beginning at 0900 (Eastern)
Repeated at 1900 (Eastern)

Satellite Transmission by: IDB COMMUNICATIONS GROUP,INC

Produced by: RADIO MOSCOW
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NESUHI ERTEGUN LABEL

NEWSBREAKERS

Atlantic Distributes East-West

Atlantic Records has signed a
distribution agreement with newly-
formed East-West Records, which
is headed by former WEA Interna-
tional CEO Nesuhi Ertegun and
owned by WCI. The label, to be
based in New York City, will be
distributed by WEA International
in all territories outside the US.

Atlantic Chairman Ahmet
Ertegun commented, “Nesuhi’s
extraordinary production work
during his Atlantic years con-
tributed greatly to making our
label a world leader in the jazz

be associated with this new begin-
ning"’

Ertegun added, “When I made
the decision to bow out of WEA In-
ternational last year, my intention
was to return to my first loves: the
discovering, nurturing, and pro-
ducing of artists. The newly-
formed East-West label will allow
me to concentrate my energies on
those areas, in addition to my ongo-
ing work as President of IFPI (In-
ternational Federation of Phono-

gram & Videogram Producers)
and President of Special Projects
for the WCI Record Group. I intend
to focus on a small number of
carefully-chosen releases and to
build a worldwide image of high
quality and innovation.”

East-West’s first two releases
will be a new studio album by the
Modern Jazz Quartet called ‘‘For
Ellington” and a recording of J.S.
Bach’s “Goldberg Variations” by
Joel Spiegelman.

Moore-Plant Promoted

field. He was directly responsible
for many seminal recordings by
such influential artists as Charles

Among those turning out for the May 7 Motor City Radio Reunion were two legen-
dary WXYZ vets (I-r); Dick Osgood (1934-71) and morning personaiity Fred Wolf
(1945-65). Wolf, seen here in a rare photo, was given a standing ovation by the

Mingus, John Coltrane, Ornette
Coleman, the Modern Jazz Quar-
tet, and hundreds of others. Fol-
lowing a remarkable 17-year stint
at the helm of WEA International,
Nesuhi now returns to production
with his East-West label. It is a
privilege for all of us at Atlantic to

To GSM At KDKB

Lisa Moore-Plant has been pro-
moted from LSM to GSM at San-
dusky AORKDKB/Phoenix, where
she will direct a nine-member sales
force. Moore-Plant succeeds Caro-
lyn Howe, who moved to co-owned

Meet The New Boss

1 ] 3 i s
AT Y SR
i ul
o
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New CBS Records Division President Tommy Mottola (second from right) was
visited recently at CBS's New York offices by (I-r) Epic artists Vemon Reid of Liv-
ing Coulour and Chris and Peter Coyne of the Godfathers.

PolyGram Promo Performers

!

KKYY (formerly KWLT)/San
Diego as GM.

KDKB VP/GM Chuck Artigue
told R&R, “From a practical
standpoint, it was very easy to pro-
mote Lisa, since she worked under
Carolyn. I've been impressed with
the dedication she’s shown to the
station. She really is a marvelous
individual and is ready to motivate
this sales staff. I look forward to
her growing and being a GM some-
day.”

Moore-Plant served as KDKB’s
LSM for the past two years, and
was previously an AE for three
years at the station.

In the winter Arbitron, KDKB
improved its fall 12+ share by 1.0
to reach 4.1, ranking sixth in the
market.

Reunion audience of 400.

WHQT Elevates
Kontzamanys To GSM

WHQT (Hot 105)/Miami has pro-
moted Regional Sales Manager
Stephanie Kontzamanys to GSM.
She replaces Saul Rosenthal, who
left the EZ Communications sta-
tion. Additionally, Hot 105 AE
Steve McCormick has been named
Regional Sales Manager.

GM Bill Gilreath told R&R,
“Stephanie did a superb job as Re-
gional Sales Manager. She’s
strong, competitive, and highly
motivated. Stephanie has been a
past winner of EZ’s President’s
Sales Award, and brings a great
deal of management experience

How’s Tricks?

s

with the local sales team to the job.
They’ve all responded positively to
her promotion.”

Talking about her new position,
Kontzamanys commented, “I'm
excited about the upcoming events
here at Hot 105. The future looks
bright. Our trends are now coming
up, and I'm hearing us in stores all
over the market. It's an exciting
time to be in this position.

“I'm also happy about Steve’s
promotion into my former job. It’s
well-deserved, because he always
goes the extra distance for his
clients and Hot 105.”

E/P/A held a listening party for Cheap Trick's new “Lap Of Luxury” LP at CBS Records headquarters in New York, which also
celebrated the return of bassist Tom Petersson to the group. Shown are (I-r) manager Ken Adamany, E/P/A Sr. VP“Marketing
Ray Anderson, group's Robin Zander, former CBS Records President Al Teller, group's Rick Neisen, E/P/A Sr. VP/A&R Don
Grierson, and the group’s Bun E. Carlos and Tom Petersson.

Born To Be Backstage
e Rl

i L] f»ig 4

5

PolyGram recently honored its radio reps for their outstanding performance last
year. Singled out for special mention were Regional Pop Promotion Manager Of
The Year John Boulos (Northeast), Local Pop Promotion Managers Of The Year
Katie Arnold-Pedretty (San Francisco) and Steve Smith (Atlanta), Regional Urban
Promotion Manager Of The Year Luther Terry (Atlanta), and Local Urban Promo-
tion Manager Of The Year Joe Lewis (Memphis). Pictured are Boulos (seated) with
(I-r) the label's Brenda Romano, Sr. VP/Promotion David Leach, and Jack lacchei.

Backstage at the Brendan Byme Arena in New Jersey before a concert by George Thorogood and the Destroyers are (I-r)
EMi-Manhattan VP/A&R-East Coast Michael Barackman, Destroyers Steve Chrisman and Bill Blough, VP/Marketing Ken
Baumstein, CEQ Sal Licata, Thorogood, group’s Jeff Simon, VP/Sales Ira Derfler, group’s Hank Carter, Sr. VP/ARR Gerry
Griffith, and the label's Gene Rumsey.

WA Americanradiohisterns~—com o
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® JIM VAN SICKLE has been appoint-
ed Exec. VP/GM at KGTO & KRAV/Tul-
sa. He previously was a VP at Win
Communications, responsible for
KBEZ/Tulsa and WEJZ/Jacksonville.

®KENT FLETCHER has joined
KRVR/Davenport, |A as Sales Manag-
er. He was previously GM at KDWD/
Burlington, 1A,

® CHIP GREEN has been named Sales
Manager/Acting GM at WTTB & WGYL/
Vero Beach, FL. He previously was
Sales Manager at WZZR (then
WRIT})/Stuart, FL.

PROS ON THE LOOSE

Brent Alberts — PD WQFM/Milwau-
kee {414) 355-5586

Kenny C. — Afternoons Q104/Hal-
ifax, Nova Scotia {802) 463-8520,
ext. 711

“Slick’’ Mike Edmonds— Mornings/
KFXX {AM) {(now KTZR)/Tucson {602)
747-3136

Bob Grayson — OM KWTO/Spring-
field, MO (417) 886-2013

Joel Lind — PD WNIC/Detroit (313)
357-4266

Pete Michasls — MD/middays
KHYT/Tucson (602) 575-0980

Stacey Ruben — Mornings KOMP/
Las Vegas (702) 873-0796

Tom Stevens — PD WKGR/West
Palm Beach (407) 466-8134

R.E.M. Signs With WB

R.E.M. members and Wamer Bros. Records execs were sittin’ and grinnin’ follow-
ing the group’s signing to a longterm worldwide contract with the label. Shown are
(standing, I-r) attorney Bertis Downs IV and R.E. M.’s Michael Stipe; (seated, back
row, I-r) WB Records President Lenny Waronker, manager Jefferson Holt, and WB
Records Chairman Mo Ostin; and (front row, seated, I-r) group’s Mike Mills, Bill
Berry, and Peter Buck.

Celebrating Aerosmith’s “Angel” hitting the number one spot on R&R’s AOR chart at the Dallas Hard Rock Cafe are (I-r) Gef-
fen’s Mark Niederhauser, manager Keith Garde, Lisa Barrick (twin sister of Steven Tyler's fiancee), group’s Tyler, Theresa
Barrick (the fiancee in question), and Geffen’s Marko Babineau and Peter Napolielio.

White Lion Fever

Aerosmith Marks Number One At Hard Rock

NEWSBREAKERS

Records

® DARRELL ANDERSON has joined
HighTone Records as Director/National
Promotion. He previously handied pro-
motion in northern California for Califor-
nia Record Distributors.

Industry

ol N

James Frische Alan Tepper

® JAMES FRISCHE has been appoint-
ed President of Digital Audio Disc
Corp., based in Terre Haute, IN. He
was previously Exec. VP of the CD
manufacturing company, which is a
subsidiary of Sony.

® ALAN TEPPER has been appointed
VP at Shapiro, Bernstein in New York.
He joins the music publisher from Co-
lumbia Pictures Music Group, where
he was Director/Music Publishing.

CHANGES

David Stanford has been named an
AE at WNVZ/Norfolk.

Dan Seeman has been named an AE
at WLOL/Minneapolis.

Karen Corcoran, Margaret Murphy,
and John Maguire have joined WSSH-
AM & FM/Boston as AEs.

ﬁt/antic(:j’s v:hite LéOﬂ marked their recent appearance at the Ritz in New York with this photo. Shown are (I-r) Atlantic’s Linda
errando, Karen Colamussi, and Joe lanello, White Lion’s Mike Tramp, label’s Jason Flom, group’s Vito Bratta, 7
VP/National Promotion Judy Libow. {2 g

wWWW americanradiohistorv com

Barbara Firstman Donnie Coleman

® BARBARA FIRSTMAN and DONNIE
COLEMAN have been named VPs at
Macey Lipman Marketing. Firstman, a
nine-year vet, is VP/Sales & Marketing
Services, while eight-year vet Coleman
will be VP/Marketing Research.

® JAMES PEACOCK has been pro-
moted to Director/Research at Arbitron
Ratings. A seven-year company vet, he
most recently served as Manager/
Methods Research.

There are two anniversaries at
Warner Bros. this week. Ten
years ago today Ken Puvogel was
named Northeast Regional Album
Promotion Manager. Five years
ago today Russ Thyret was pro-
moted to Senior VP/Director of
Marketing & Promotion. Puvogel is
now Director/National Album Pro-
motion, and Thyret recently started
his 18th year with the label.

EDITED BY JIM DAWSON

® RICHARD EISWERTH has been
named Director/Station Services at Na-
tional Public Radio. He previously
spent ten years at West Virginia Public
Radio, most recently as GM.
®BARBARA PORTER has been nam-
ed News Manager at the UP| Radio
Network. A two-year company vet, she
most recently served as Business Edi-
tor.

® MARK WARREN has been named
AP's Broadcast Executive for Col-
orado, Montana, and Wyoming. His
previous experience includes anchor
duties at WBAP/Dallas.

®RONALD QUARTARARO nhas been
named Director/Administration & Plan-
ning at Radio TV Reports, Inc. He for-
merty was Director/Business Planning
& Analysis at RKO General.

® JIM CARDILLO has been named Di-
rector/Marketing & Publicity at Con-
crete Management & Marketing, Inc.
He previously worked in the Publicity/
Artist Development Department at
MCA Records.

Ken Puvogel

1 YEAR AGO TODAY

©® WCLY/Washington drops AC for Urban/CHR format

@ Katz Communications buys Blair Radio, changes name to Banner

® Brian White becomes PD at BJ105 (WBJW-AM & FM)/Orlando

® Gene Sandbloom joins MCA as Associate Director/A&R

@ Ex-KMET jocks sue KTWV/Los Angeles

® #1 CHR: “With Or Without You” — U2 (Island) (3 wks)

®#1 AC: “In Too Deep” — Genesis (Atlantic)

@ #1 UC: “I Don't Want To Lose Your Love” — Freddie Jackson (Capitol)

® #1 Country: “Forever & Ever, Amen” — Randy Travis (WB)

® #1 AOR Track: “I Still Haven't Found What I've Been Looking For"
— U2 (Island)

®#1 AOR Album: “The Joshua Tree” — U2 (Island) (10 wks)

® #1 Jazz: “Civilization” — Tony Williams (Blue Note) (2 wks)

B YEARS AGO TODAY

® Capitol names Ray Tusken VP/A&R, Bill Bartlett National AOR
Promotion Manager

® Tony Gray named KMJM/St. Louis PD

@ Billy Juggs hired by KMET/Los Angeles for nights

@ Nineteen stations fined $1000 each for EEO filing failures

® #1 CHR: “Overkill’ — Men At Work (Columbia) (3 wks)

®#1 AC: “My Love” — Lionel Richie (Motown) (3 wks)

® #1 UC: “Save The Overtime For Me” — Gladys Knight & The Pips
{Columbia) (4 wks)

@ #1 Country: “You Take Me For Granted” — Merle Haggard (Epic)

®#1 AOR Track: “She's A Beauty” — Tubes (Capitol) (3 wks)

® #1 AOR Album: “Outside Inside” — Tubes (Capitol)

® #1 Jazz: “Low Ride" — Earl Klugh (Capitol)

10 cARS AGO TODAY

@ Arbitron Radio Advisory Council holds first meeting

® Polydor’s country roster absorbed by Mercury

® #1 CHR: “With A Little Luck” — Wings (Capitol) (3 wks)

®#1 AC: “With A Little Luck” — Wings (Capitol)

® #1 Country: “I'm Always On A Mountain When | Fall” —
Merle Haggard (MCA)

®#1 AOR Album: “London Town" — Wings (Capitol)
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DAN REED NETWORK’S
NEWSINGLE
HAS PEOPLE TALKING!
\ e

“Putting .ocal bias aside, we believe
in Dan’s :elent as an artist. “*Ritual”
was bie for us while at the same time
‘Get To You' is pulling huge phones.”
The record isimassive.”

C}xe‘t Bu‘chanan -— KKRZ

“This guyis-gonna ke a superstar.

‘Get on board now and start plaving

‘Get Tc You” We'ra gonna jump
on it out of the box.”’

Gary Bryan —KUBE

*“Dan Reed is instantly likeable and a
fun party person. Ever: if yeu'd never
met him, you'd instantly know it rom

his music: In Seat:le, people can’t
wait to hear his songs. { feel
‘Get To You’ will be bigger than ‘Ritual’
....and that went to #I here.” '

Cesay Keating —KPLZ 7

>

See thz Dan Reed I‘jemork on tour |

as they cross more borders.

5/ 15 Providence, Rl
| 5/17 Mont-eal, QUE

L 5/19 Detrmt, Ml

5/21 Norfolk, VA
5/22 Balti'moré, MD
5/24 Philedelphia, PA
5/25 Wash.ngton, DC

i 5/18 Toronw, ONT -

5724 Ar}nonk, NY
5723 Wilk'es.barre, PA

5/29 Halrrisburg, PA 2

6/ Sayerville, N4

X : /3 New York, NY '_ :
. 6/4 Poughkeepsie NY
- 6/6 Cleve and, OH

6/'7 lndiﬁr_lapolis, N
6/8 Nasaille TN

Produced by Bruce _Fair??aim'.
Direction by Bill Graham M‘an_agement

Y

S

s

s F {
v :
A O On Mer\axr;} .Compact Disc-s, Chrome Cassette_s & Records.

~WAA-aericantadiohistornv.com

DAN REED
NETWORK
R
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JANE WIEDLIN
‘RUSH HOUR’

ONE OF THE
MOST ADDED

155/27 — 65%

REAKERS:

HOT P-1 AIRPLAY AT:

WXKS  Z95 WKBQ
294 WMMS Y108
CKOI 92X KKRZ
WEGX WNCI  KXYQ
PWR99 WCZY FM102
KEGL  WZPL  KwOD
Y95 WKTI KCPX
KRBE KDWB  KATD
WGH  WLOL  KPLZ
BY6 KHTR KUBE

RICHARD
MARX

‘HOLD ON TO
THE NIGHTY’

ONE OF THE MOST ADDED
INCLUDING THIS P-1 ACTION:

WXKS Q105 WZPL KCPX

794 B96 KDWB KATD

wMJQ 2795 WLOL KWSS

B94 Q102 KHTR KPLZ

PWRG9 92X WKBQ KUBE

KEGL WNCI KKRZ

KRBE WCZY KXYQ ooo
w N
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T/ (Al (N°

-
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B
-
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Tisch Gets Touchy With Walter

he feud between Larry Tisch and

Walter Yetnikoff is only getting nastier.

CBS Inc. has sued the CBS Records
chief (and others) for mismanagement of the
label prior to the Sony buyout.

ST hadn't seen a copy of the papers by
presstime, but the suit reportedly focuses on
how much the record division lost in fourth
quarter '87. It counters the class action suit
filed by various CBS Record execs earlier this
year, who claim they were wrongfully
shortchanged on bonus payments.

Meanwhile, Yetnikoff referred to Tisch with
a few choice obscenities in public [ast
Wednesday (5/11) in New York, after walking
out of the annual CBS shareholder meeting.
Talking to reporters, the label head accused
the CBS Inc. boss of bully-boy tactics and
cracked, “Larry Tisch thinks everyone is a
bellhop at the Regency Hotel.” Yetnikoff also
confirmed that Sony is interested in buying a
US movie studio.

The New York Daily News reported this
week that Emmis Broadcasting will move all-
Sports WFANI/New York from its current
1050 dial position to the more desirable 660
spot occupied by its newly-acquired WNBC.
Then the company will apparently sell the
1050 frequency to the owners of Spanish-
formatted WSKQ/Newark, which now holds
the 620 slot. An Emmis spokesperson said
there's been talk of that move, but nothing’s
been confirmed yet.

Spring Cleal;vi»n__" KDWB

With ‘‘Mr. Ed’’ Lambert heading to
KDWB/Minneapolis as afternoon driver,
KROY/Sacramento PD Tom Chase neéds
T&Rs ASAP. Other changes at KDWB include
the hiring of Lee Valsvik from crosstown
KSTP (AM) for morning news, Andrea Vincent
(ex-WBCY/Charlotte) for middays, and
Cadillac Jack (WAPE/Jacksonville) for 10pm-
2am.

These moves displaced morning news
personality Linda Evans, midday talents
Domino Rippey & Lisa Carr, and overnighter
Steve Douglas. Most of the staffers were
notified by phone. Except Douglas, that is.
When he went to work, a security guard told
him, "“Your name isn’t on the list.” ST was told
Douglas replied, “What, no backstage pass?”’

San Francisco media mogul Jim Gabbert
hit the airwaves last Saturday (5/14) with
KOFY-FM (formerly “The City”). The outlet’s
veteran staff is dominated by ex- KSAN ners,

[ ]

| ROLLIN' IN THE DOUGH'S A NO-NO — Those |

crazies at WYHY (Y107)/Nashville will do just about
‘ anything for a stunt. They'll even go to jail . . . almost.

When they let 10 honey-covered winners go rollin’ in
the dough, $100,000 worth of one-dolfar bills to be
exact, just over $7000 was claimed. That left around
$92,000 in sticky George Washingtons, which caus-
ed the US Treasury Department to get sticky and
threaten the station with a charge of defacing US cur-
rency. Oooops! 36 hours later, over 20 Y107 staff-
ers, under armed guard, had machine-washed, dried,
and ironed the money into acceptable shape. That's
the first legal money-laundering scheme we've ever
heard of.

including PD Thom O’Hair and MD Bonnie
Simmons. The station debuted with a unique
hourlong “trimulcast” (KOFY (AM), KOFY-FM,
KOFY-TV) featuring a live set by the
Dinosaurs, a group of well-known Bay Area
musicians. Meanwhile, the first recording
played was a bootleg of the Grateful Dead’s
“Touch Of Grey.”

The format? O’Hair describes it as a “very
hip pop station” targeting intelligent, affluent
thirty-somethings. There are no computers or
card files — the jocks pick the music. A
sample hour included the Talking Heads,
Beach Boys, Timbuk 3, Johnny Hates Jazz,
and Ray Charles. Can you say eclectic?

Although the ABC Radio Network will
begin using Shadoe Stevens as its “American
Top 40" host this summer (see Page 1), the
net will fulfill departing host Casey Kasem's
contract until it expires next January. That will
give ABC a six-month jump on Kasem’s new
Westwood One countdown show, “Casey’s
Top 40 With Casey Kasem.”

Continued on Page 31

THE RADI0" AUDIENCE 1S CHANGING DRASTICALLY --
IS YOUR STATION CHANGING WITH IT?

Find out at thie 22nd Burns Media Radio Studies Seminar

" June 13 and 14 in Dallas

For further information: (818) 985-8522 / (800) 821-8035 (Outside California)

wwwWeamericanradiohistorv com
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CHUCK MORGAN

(B104)
Tournament Coordinator

Bobby Poe’'s
POP MUSIC SURVEY X

Presents The

POP MUSIC OPEN

Thursday, June 23th, 1988!
Tee Off At Noon With Your Clubs & Equipment!

$1,000.00 1st Prize!

$650.00 2nd Prize!

$350.00 3rd Prize!

Tournament Is Sponsored By POP MUSIC SURVEY
And Open Only To Registrants Of The BOBBY POE CONVENTION.
To Be Eligible, All Entrants Must Be Employed By
A Record Company Or A Radio Station. <k
Entry Fee Is $75.00 (includes Green Fees & Carts)

All Profits Go To The T.J. Martell Foundation for Leukemia, Cancer And Aids Research.

$250 Registration Fee After June 10th!

POP MUSIC SURVEY-SEMINAR/AWARDS BANQUET
[1$200.00 Seminar/Cocktalil Party/Awards Banquet
[1$275.00 Golf/'Seminar/Cocktail Party/Awards Banquet
Make Check Payable To:

Pop Music Survey-4818 Chevy Chase Dr., Chevy Chase, Md. 20815

NAME
ADDRESS
CITY

COMPANY/STATION
Room availiability on a first come, first serve basis.
‘2Room Reservations (703) 620-90002
Badges & Tickets are mandatory for admittance to all functions-strictly enforced!

The entire Sheraton International Conference Center has been
booked by Pop Music Survey and only registrants for the
Bobby Poe Convention will be allowed rooms on the premises.

WWW_americanrtadiohistorv. com
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Bobby Poe’s
POP MUSIC SURVEY

Presents The 17th Annual Radio/Record Seminar & Awards Banquet
At The Sheraton International Conference Center---Reston, Virginia

June 24-25, 1988

The Industry’s Only Top 40 Convention!!! Honoring The Real Stars
Of The Industry, The Radio And Record Executives!!!
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RADIO NOMINATIONS 1987

RADIO CEO/PRESIDENT OF THE YEAR '87:
Gary Edens(Edens) Richard Balsbaugh(Pyramid) Alan Box(EZ) Gif Rosenwald(Mairite) Jay Cook(Gannett) Nick Varbitsky(United) Clark Pollock(Nationwide)
Don Bouloukos(Cap Cities/ABC) Norman Wain(Metroplex) Johrt Lynch(Noble) Arthur Carison(Susquehanna) Larry Garrett(Burbach) Scott Ginsburg(Statewide)

RADIO GENERAL MANAGER OF THE YEAR '87:
Michael Osterhout(Q105) John Madison(WXKS-FM) Alan Goodman(WAVA) Lonnie Gronek(WMMS) Bok Bolinger(Q106) Lynn Anderson-Powell(K1{S-FM)
Mickey Franco(KZZP) Pauiette Williams(KMEL) David Ross(Y100) Jan Jeffries(WXLK) Rick Weinkauf(BJ105) Al Law(KTKS) Jim Fox(B104)

RADIO NATIONAL PROGRAMMER OF THE YEAR '87:
Guy Zapoleon(Nationwide) Gerry DaFrancesco(Gannett) Bob Laurence(Noble) Rick Cummings(Emmis) Dan Mason(First Media) Buzz Bennett(Statewide) Bili Richards(Nationwide)
Biil Shannon(Burbach) Rick McDonaid(Susquehanna) Kon Lowe(Scripps Howard) Jeff Satler(Sandusky) David Martin(Midcontinent) Randy Lane(Dittman)

RADIO CONSULTANT OF THE YEAR '87:
Jorry Clifton...Mike Joseph...Kent Burkhart/Dwight Douglas...Rick Skiar...E. Alvin Davis...George Wiililams
Chuck McCoy/Pat Bohn...Jeff Pollack...Gerry Cagle/Marry Neison...Donna Haiper...Gary Guthrie...Drake/Chenauit...Mike McVay

RADIO OPERATIONS MANAGER OF THE YEAR '87:
Steve Kingston(Z100) Ric Lippincott(Z95) Mason Dixon(Q105) Kid Leo Travagliante(WMMS) Bob Case(Z93) Dave Robbins(KHTR) John Lander(KKB(Q)
Gary Bryan(KUBE) Jim Payne(WRV(Q) Sean Lynch(KKRZ) Jonathan Little(Z104) Richard Sands(KITS) Don Benson(94Q)

MAJOR MARKET RADIO STATION OF THE YEAR '87:
Q106(San Diego) WXKS-FM(Boston) KIIS-FM(Los Angeles) KEGL(Dallas) BO4(Pittsburgh) KUBE(Seattle) KKBQ¢Houston)
WAVA(Washington, D.C.) KRBE(Houston) POWER106(Los Angeles) KMEL(San Francisco) B104(Baltimore) WLOL(Minneapolis)

MAJOR MARKET PROCRAM DIRECTOR OF THE YEAR '87:
Rick Stacy(POWERY9) Jim Richards(B94) Steve Rivers(KIIS-FM) Mark St. John(WAVA) Paul Christy(KRBE) Jeff Wyatt(POWER106!
Keith Naftaly(KMEL) Rick Giliette(WHYT) Garry Wali(Q106) Chuck Morgan(Q107) Brian Thomas(B104) Larry Berger(POWER95) Charlie Quinn(WEGX)

MAJOR MARKET MUSIC DIRECTOR OF THE YEAR '87:
Gene Baxter(WAVA) Frankie Blue(Z100) Steve Wyrostok(POWER99) Pam Trickett(Q107) Jack Sliver(KIIS-FM) Andy Dean(POWER95) Brian Casey(Z95)
John Cook(KKBQ) Jerry McKenna(WXKS-FM) Chuck Beck(Y95) Kevin Weatherly(KMEL) Aible Dee(WPGC) J.D. Ryan(KEGI.) Mark Jackson(WHYT) Steve Ellis(HOT103)

MAJOR MARKET AIR PERSONALITY OF THE YEAR '87:
Don Geronimo/Mike O’'Meara(WAVA) Randy Mitier(Z93) Terrence McKeever/Jack Murphy(Q106) Jay Thomas(POWER106)
Ross Brittain(Z100) Bili Evans/Trey Matthews(Y95) Jim Quinn/Don Jefferson(B%) Ron Parker(KKBQ) Paul Barsky(Z95!
Tom Jeffries(Z94) Jim Kerr(POWERY5) Hollywood Hamiiton(KIIS-FM) John London/Ron Engeiman(KMEL)

LARGE MARKET RADIO STATION OF THE YEAR '87:
KKRZ(Portiand) WNCI(Columbus) B97(New Orleans) KWSS(San Jose) Q105(Tampa) KITY(San Antonio) FM102(Sacramento)
KBEQ(Kansas City) Y108(Denver) WNVZ(Norfolk) POWERS6(Miami) WKTi(Milwaukee) KCPX(Salt Lake City)

LARGE MARKET PROGRAM DIRECTOR OF THE YEAR '87:
Steve Perun(Y100) Guy Zapoleon(KZZP) Brian Philips(WMMS) BIl Richards(WNCI) Bili Tanner(POWERY) Dene Hallam(KCPW) Shadow Stevens(B9")
Mark Bolke(Y108) Mike Preston(KWSS) Lou Simon(KCPX) Mike St. John(KOY) Rick Upton(KITY) Jim Gillle(KKFR)

LARGE MARKET MUSIC DIRECTOR OF THE YEAR '87:
Bobby Rich(Q105) Brian Bridgeman(KBEQ) Dom Testa(Y108) Joey Glovingo(B97) Cathy Cruise(WNVZ) Tracey Johnson(KCPW) Todd Fisher(KZZP)
Wilile B.(HOT105) wayne Watkins(WRNO) Denise Lauren(WKTI) Sharon LePere(KITY) M.J. Kelli(WGH) Kevin Haines(WXGT)

LARGE MARKET AIR PERSONALITY OF THE YEAR '87:
Mason Dixon(Q105) Jay Stone(KZZP) Chris Bailey(WNVZ) Kid Curry(Y100) Pat McMahon(WNCI) Barry Beck(KWSS) Bobby Knight(KOY)
Tom Kelly(WNCI) Nick Hartman(KSAQ) Jeff Kinzbach/Ed Ferenc(WMMS) Chris Collins(FM102) Dennis Reese(POWERY) Fast Eddie Coyle(WRNO)

MEDIUM MARKET RADIO STATION OF THE YEAR '87:
WPXY(Rochester) WAPE(Jacksonville) KJ 103(Oklshoma City) WTIC-FM(Hartford) WRVQ(Richmond) PRO-FM(Providence) Y107(Nashville)
WKSE(Buffalo) WAP|(Birmingham) KBTS(Austin) WOKI(Knoxville) WGTZ(Dayton) FM100(Memphis)

MEDIUM MARKET PROGRAM DIRECTOR OF THE YEAR '87:
Reggie Blackwell((WBCY) Tom Mitchell(WPXY) Steve Davis(WRVQ) Lisa Tonaccl(KBTS) Todd Pettengili(WFLY) Bill Cahili WAPE) Kevin McCarthy(WAPI)
Joe Foiger(KJ103) Randy Bliss(WROQ) Brian White(B]J105) Catfish Jim Prewitt(KXX106) Stave Kelly(WKSI) Bob Mitcheli(WKSS)

MEDIUM MARKET MUSIC DIRECTOR OF THE YEAR ‘87:
David Lee Michaeis(WRVQ) Cat Collins(WBCY) Dale O'Brian(WKSI) Roger ChristianiWMIQ) Steve Conley(FM100) Mike West(WTIC-FM) John Peake(WAPI)
Jon Summers(BJ105) Dwayne Ward(WR0Q) John Ellis(KHFI) Bill Catcher(WKZL) Kevin Davenport(KBTS) Dr. Dave(WGTZ)

MEDIUM MARKET AIR PERSONALITY OF THE YEAR '87:
Boom Boom Cannon(WKSE) Steve Conley(FM100) Chris Trane(WAPE) J.). McKay(WBCY) Chris Randolph(WDJX) Jon Barry/Garet Chester(WRVQ) Michael Blake(KJ103)
Chris William(WRO0Q) Hoyle DampaayTIzzy LOW(WAPE) Gary Jeff Walker(Y107) Kid Crockeit/WKSE) Mike Butts(KBTS) Dave Hutcheson(WKZL)

SMALL MARKET RADIO STATION OF THE YEAR '87:
KC101(New Haven) KRQ(Tucson) WHNK|Hurisbury) WPST(Trenton) KLUC(Las Vegas) 100KHKOcean City) WVSR(Charleston, W.Va.)
WOMP-FM(Wheeling) WXLK(Roanoke) WBBQ(Augusta) WASB-FM(Mobile) Z102(Savannah) KDON(Salinas/Monterey) WOEN(Gadsden) WKQB(Charleston, S.C.)

SMALL MARKET PROGRAM DIRECTOR OF THE YEAR '87:
Jorry Dean(KLUC) Stef Rybak(KC101) Hitman McKay(100KHI) Barry Richards(KBOS) Tom CunninghamWFST) Bruce Bond(WNNK) Jefferson Ward(WAEB) Jim Cook(W JET)
Jerry LoustsauEZ0U) Clarke Ingram(KRQ) Greg Rolling(KKYK) John Steel(KTUX) Roger Gaither(WKQB) Bill Thomas(KKSS) John McFadden(WQSM) Joe McClure(WCGQ)
Walt Speck(95XXX) Rick James(WZKX) Jon Holiday(WWGT) Paul DaMIille(WXIL) Don Joseph(WSSX) Jay Jarvis(WVSR) Tom Gliligan/WHHY) BHI McCown(WANS)

SMALL MARKET MUSIC DIRECTOR OF THE YEAR ‘87:
Will Kauffman(WQCM) Dena Yasner(95XXX) Marty Berger(WINK) Steady Eddie August(WNNK) Rick Andrews(WNYZ) Dave Allan(WSSX) Mark Clifford(Q100)
Ray Williams(Z102) Cat Thomas{WXLEK) Leo Davis(WQEN) Lee McCard(WCGQ) Robin King(WNOK) Scott Lief(WIGY) Jim Dann(KC101) Jay Taylor(KLUC) Terri Weber(KTUX)

SMALL MARKET AIR PERSONALITY OF THE YEAR ‘87:
Jack Armstrong(KB(5) Hitman Mckay(100KHI) Rich Stevens(Z103) Bob Spencer(WCIR) Dave Baker(WJMX) Skip Eliot(WJAD) Rod Metts(WZZU) Bob Forster(WOMP-FM)
Dale Taylor(WHSY) Jeff Davis(WPFM) Rick AlaxanderWIKZ) Brady McGraw(Z102) Ted Minler(WFXX) Stu Wright(WORG) Alan Hoover(WEQR) John Raymond(KIXY)

vy americanradiohistarnvs.com
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© 1988 PolyGram Records, Irc.
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Quite simply, The MOODY BLUES at toeir best,

“Sur La Mer” is a masterpiece.

Featuring the first single
“I KNOW YOURE OUT THERE SOMEWHERE"

Produced by: Tony Viscont:
Management: Tom Hubett/W.E.G.
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STREET TALK

Continued from Page 26

ST has learned that PolyGram/Houston
promotion manager Wynn Jackson, rumored
to be Geffen -bound, has decided to stay put
in anticipation of a national AOR post with
soon-to-be-expanding Mercury. That leaves a
prime national gig up for grabs: Geffen wants
to bring in a hot promoter to work under AOR
Director Marko Babineau.

Arista VP/Promotion Rick Bisceglia told
ST he’s hired Mary Taten, most recently
MTV’s Manager/Promotion, as NE Regional
Promotion Director. She replaces Jeff Backer,
who’s moving to Uni.

50kw News/Talk giant KOA/Denver has
dumped its satellite-fed overnight service for
talk personality Freddy Mertz, last with
KONE/Reno.

By the way, scheduled for NBC's fall ‘88
lineup is Lorimar's “Midnight Caller.” The
premise: an ex-cop becomes the host of a
late-night radio call-in show. Now that's a
switch.

Rob Williams is now News
Director/morning personality at WSHE/Miami,
teaming with PD Charlie Kendall.

Citing “philosophical differences,” PD Joel
Lind has exited Fairmont's WTMG &
WNIC/Detroit. Morning talent Jim Harper is
serving as interim PD.

When Hoker Broadcasting takes over
WDTX/Detroit, will it convert the CHR station
to Urban? No comment from the station. But
'DTX VP/GM Lorraine Golden will take over
the same duties at crosstown Classical WQRS
once the transfer occurs.

Enigma’s deal to purchase Jem may have
turned sour, but not its pressing and
distribution pact with CEMA. That contract was
reupped to the tune of clinking champagne

glasses.
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In a rare, double-sincere moment thlS past
week, WXRK/NY morning man Howard Stern
shared memories of his WNBC days and co-
workers who have since travelled on to the big
turntable in the sky — including exXIIS-FM/
L.A. afternoon driver Big Ron O’Brien.

O’Brien, who left L.A. for health reasons,
is actually very much alive, well (102 pounds
lighter), doing weekends as “Digger” on
WKSI/Greenshoro, and still hosting his
syndicated “On The Radio.” O'Brien called
Stern’s office to correct the error and was
hung up on. On the second try he had to
answer 20 questions to prove it wasn't a call
from the Twilight Zone.
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When rumors of Jim Foglesong's |
retirement from Capitol/ Nashville began
running rampant, he held a meeting last week
to assure everyone he wasn't leaving. Among
the prominent names being bandied about as
successors were WB’s Nick Hunter and
producer Larry Butler. Not so, says Jim: “I'm
still having too much fun.”

Congrats to WB’s John Beug, who's just
earned Sr. VP stripes. Official word soon.

Del Williams, former KCGL/Salt Lake City
PD and most recently with PolyGram in
Denver, has been named Elektra’s local
promotion manager in L.A.

Leslie Doyle, A&M's Director/National
Dance Music, has resigned. She can be
reached at (212) 265-7885.

KMGR/Salt Lake City has lured Mark Van
Wagoner, 12-year morning vet from market
leader KSL, for wake-up service. Van Wagoner
is already out at KSL and begins at Magic
107.5 next month (6/13).

Initial candidates vying for the OM duties
dropped by KGON/Portland PD/morning
personality Iris Harrison didn't pan out. So
Ackerley Communications Corporate PD
Rick Scott is now accepting proposals at
(206) 285-2894.

Since 1986 Larry Moffit, the ultra-
conservative PD of Stoner AOR powerhouse
KGGO/Des Moines, has been quietly
advising an increasing number of small market
outlets. This week he relinquished his PD title
and announced the formation of Moffit
Communications, which starts with a roster of
eight stations (including KGGO.) Promotion
Director Phil Wilson has been upped to PD.
Moffit will continue to do mornings at 'GGO,
which has agreed to give him seven weeks off
annually to visit his clients. Moffit's new office
number is (515) 276-5974.

Sorry to report the death of industry
attorney Owen Epstein (5/7) after a long
iliness. Epstein was counsel for U2, Pat
Benatar, Patty Smyth, and the Hooters as
well as Artists Against Apartheid and
Amnesty International. Donations should be
made to the T.J. Martell Foundation for the
Owen C. Epstein Memorial Fund

Congrats to KMELISan Franclsco MD
Kevin Weatherly and his new bride Margie
on their wedding this past weekend in
Phoenix. A number of calls to ST told of KOY-

FM (Y95) stickering every wedding guest'’s
car. Why? Because Weatherly once worked at
'ZZP! Where does it ena?

AUTO-JOCK™ is THE music sele

Simple to use
Menu dnven
IBM™ compatible
Flexible

Very affordable

Some of the features are

Double shot days
No repeat days

Print CART labels
Print BMI/ASCAP logs

“Software For Radlo People By Radlo Pecple”

ction system for radio stations.

FREE Demo Disk 1-800-622-AJOK
Available by Calling: Toll Free Order & Info. Line

imtroductory Price

$699.00 "

i NO LEASING
1 ONE TIME FEE

b/ 7 PRODUCTIONS

201 Jettorson Ave Moundsvlle. WV 26041
* Infroductory offer ends June 1, ‘88

IBM 1s a registered tradernark of international Business Machines

wwww.americanradiohistorv. com

— ML LR

SENSATIONS?
ROBERT PLANT

“Tall Cool One” .omsmemas

from the Platinum album ROBERT PLANT
NOW AND ZEN 0863) NOW AND @

Produced by Tim Palmer, Robert Plant

and Phil Johnstone

Management: Blil Curbishley—Trinifold, Ltd., UK
Left Field Services, US

ON ES PARANZA 5?

NOW!

ON TOUR
Major Moves At: K104 33-29
CKOI 38-34 WZYP 37-28
KEGL 28-15 (HOT) WOQUT 27-22
KRBE 33-26 WHHY add
795 26-22 WKZL 31-23 (HOT)
WMMS 23-18 KDWZ 13-7 (HOT)
WCZY add KZ10 23-18 (HOT)
WLOL add KKRD add
KXYQ 22-18 KF95 36-29
KWOD 34-30 KIYS 32-25
KPLZ 32-27 FM104 add

NUSHO0Z

“ Should I Say Yes ? 7 (7-89108) (0-86599) (DMD 1155)

[from their nu album,
TOLD U SO (81804)

Produced by John Smith, Rick Waritz.
David 7., Jeff Lorber
Management: Rick Waritz/Sosumi Productions. lac.

This Week’s Action:

WXKS deb 27 KPLZ 31-26
KKBQ 32-29 PWR96 26-23
WKBQ 17-15 99GFM add

Y108 8-5 (HOT) KEZB add

KKRZ 10-7 WDJX add

KXYQ 3-2 (HOT)  HOTI105 19-12
FM102 11-8 KIKX add

KCPX 30-23 KLUC add

KATD 32-28 KDON 31-21 (HOT
KWSS 28-24

ON ATLANTIC AND ASSOCIATED RECORDS,
CASSETTES AND COMPACT DISCS 25

© 1988 Atlannc Recording Corp. @ A Worner Communications Co [ATLANTIC
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Atlantic

Continued from Page 1

¢ Carla Thomas, reaching back
for “Gee Whiz (Look At His Eyes)”’

+Bob Geldof’s thoughtful “You
Can’t Be Too Strong”

* A tight four-song Foreigner set,
which included *“Urgent”’ and ‘‘Hot
Blooded”

* Paul Rodgers’s graceful ver-
sion of “(Sittin’ On) The Dock Of
The Bay” in tribute to Otis Red-
ding.

The second half of the event was
televised live by Home Box Office,
with a radio simulcast via West-
wood One. AnABC-TV special will
air in late June. The overall spon-
sor was Coca-Cola.

Atlantic Chairman Ahmet Erte-
gun was honored during the show
with a special NARAS award.
Earlier in the week, Ertegun pro-
vided details of the company’s plan
to recalculate past record royalties
for many of its original artists, and
pay them via the Rhythm & Blues
Foundation, a newly-formed Wash-
ington-based organization.

In addition, the label’s Atlantic
Records Foundation will make
contributions to a number of chari-
ties selected by artists. Part of the
proceeds from the Madison Square
Garden show, expected to raise
more than $10 million through tic-
ket sales, TV rights, and the Coke
sponsorship, will be used in this
way.

Atlantic’s onetime biggest acts
— Ray Charles, Aretha Franklin,
and the Rolling Stones — didn’t
show, but there were appearances
by such R&B stalwarts as Rufus &
Carla Thomas, Ben E. King, Her-
bie Mann, the Coasters, the
Drifters, Sam Moore, theSpinners,
and Wilson Pickett.

Rock was represented by Gene-
sis and Phil Collins, Yes, For-
eigner, Vanilla Fudge, Iron Butter-
fly, Carl Palmer & Keith Emerson,
and the Bee Gees, among others.
Atlantic’s newer generation on
show included Debbie Gibson,
Levert, Miki Howard, Nu Shooz,
Stacey Q, Gerald Albright, and
Rachelle Capelli. Adding variety
were Manhattan Transfer, Bobby
Short, and Roberta Flack.

From the stage, Ertegun (whose
dentist in 1947 loaned him $10,000 to
help launch Atlantic) paid tribute
to his original business partner,
Herb Abramson, and others involv-
ed in the company’s 40-year ex-
istence.

wcCBM

Continued from Page 3
best library in the market, and I'm
programming from that library.
My primary target is the 40-year-
old; we're trying to get as much
35+ as possible.

“The core records will run
’63-'68. I’m looking at lifestyles and
socialization periods of the target
I'd like to hit. We’ll be playing to
their memories. I’'m targeting peo-
ple whodidn’t grow up with FM.”

Macdonald added that music
from the *70s will account for about
10% of the format.

WCBM is using board operators
in what was termed a ‘‘semi-
automnated” setup. Macdonald was
hopeful that the station would use
live announcers ‘‘down the road.”

In the winter Arbitron, WCBM
tied for 22nd place 12+ with a 1.1.

NEWS

BROTHERLY BLUES — Sam Moore (right ) of Sam & Dave teamed up with Dan Aykroyd (center) to perform during the
Atlantic Records 40th anniversary concert in New York, backed by Steve Cropper and Duck Dunn, among others.
Cropper and crew also played behind Wilson Pickett (left), whose set featured “In The Midnight Hour” and “Land Of A
Thousand Dances.”

Shadoe

Continued from Page 1

past four months. Even though
Shadoe’s audition stood out
from the beginning, we took
the time to listen toevery tape
that was sent to us. We're looking
to give the show a shot in the arm
that will bring it into the 1990s, and
keep it as successful as it’s been in
the past.”

Stevens is most widely known as
a panelist on television’s “Holly-
wood Squares.” In the Southwest,
he is perhaps better known as
“Fred Rated,” the wacky spokes-
man for the Federated electronics
chain.

He is a programming veteran at
KMET, KROQ, and KRLA/Les
Angeles, as well as KIKX/Tucson.
He was also air talent at those sta-
tions, plus WRKO/Boston. His
most recent radio occupation was
as a consultant to KROQ ten years
ago.

Stevens, born Terry Ingstad, told
R&R he expects no change in the
program’s format. ‘“This show is
already so well thought out. All the
style and features that have been
worked on over 18 years and all the
people who currently work on it
will be retained. I do expect my
sense of humor to come through in
my delivery, however.”

Cuddy said Stevens’s voice was
anonymously tested with some af-
filiate PDs and received their ap-
proval. He said many of them spe-
cifically requested someone with a
radio background.

ABC Radio Network President
Aaron Daniels affirmed that the
program’s staff will be retained,
including producer Elizabeth
Rollins and consultants Don
Bustany and Tom Rounds. He said
Stevens’s deal is for seven years.

liberman
Continued from Page 1

Before his PolyGram tenure,
Oberman was GM of CBS Songs.
He has also held senior positions
with RCA, including VP/Business
Affairs & International and Divi-
sion VP/Creative Affairs.

Hooker
Continued from Page 3

defected last fall to crosstown AOR
WLZR. Since then 'QFM has slid
7.64.1, while 'LZR has risen to 5.8.
Classic Hits WKLH posted a 5.9 in
the tough rock radio race.

WQFM'’s difficult situation is ex-
actly what lured Hooker to take the
GM post. “‘Last year I completed a
research project for NAB in which
I collected key strategies and tac-
tics used by turnaround radio sta-
tions,” Hooker explained. “Since
then I’'ve been anxious to apply
some of the strategies and test
myself and some of my ideas. This
is the perfect opportunity to do that
while being able to maintain my
consulting business. In addition, I
think a good consultant needs to
stop every once in a while and do
what his clients do to get a reality
check.”

London told R&R, “I’'m going to
be PD of both stations for awhile,
but 90 percent of my effort will be
here. Scranton is running properly
and I feel very confident in the staff
out there — and they’re only a
phone call away. Out here there’sa
lot of work to get done, and it’s got
to get done quickly.”

Both Hooker and London said the
station’s most immediate need is a
permanent morning show. Former
morning man John Millinder ex-
ited three weeks ago.

Gauger
Continued from Page 3

WMMJ is currently using Drake-
Chenault’s “Evergreen” format.
In addition to Gauger’s live morn-
ing segment, the station will re-
portedly also schedule a live PM
drive shift as it gradually shifts to
an all-personality approach.

Gauger has been off the air for
nearly a year because of a contract
dispute with WMAL.

In the winter Arbitron, WMMJ
posted a 0.9 12+; its 25-54 share
was slightly higher.

wwWwW americanradiohistorv . com

Heyward

Continued from Page 3

Heyward told R&R, “My ten-
month tenure at Virgin is like a
dream come true. After 12 years of
corporate life, a small, creative
madhouse is like a breath of fresh
air.

“Phil, Jeff [Ayeroff], and Jor-
dan [Harris] have allowed the
R&B department to step out with
all the necessary tools to get the job
done. These things, combined with
top-notch staff and the wonderful,
diverse cast of characters that
makes up the Virgin family, make
our future success seem very
sure.”

While at RCA, Heyward held a
number of promotion, marketing,
and product management posts.
She left the label as National Di-
rector/Black Music Promotion.

Tanner
Continued from Page 1

VP/Sales and Asst. GM at the sta-
tion this week (see story, Page 4).
WPOW VP/GM Greg Reed, who
serves in the same capacity at
WJHM, commented, “Adding 102
Jamz to the company gives us the
opportunity to recognize the ex-
ecutive potential of Dave Donahue
in Orlando and Bill Tanner in Mi-
ami. Both have proven track rec-
ords, Dave in sales and Bill in pro-
ing and operations. With
the help of these two I’ll be able to
divide my time between Miami
and Orlando.”

Tanner, who will also serve as
Corporate Programmer at WIHM
with that station’s PDDuff Lindsey
and consultant Jerry Clifton, said,
“Building Power 9 into the domi-
nant CHR in South Florida has
been the most fun of my career. 1
really appreciate Greg’s confi-
dence in giving me additional man-
agement responsibilities, which I
take very seriously.”

A 30-year radio vet, Tanner’s ex-
perience includes programming
and morning duties at WHYI
(Y-100) /Miami and serving as Na-
tional PD for owner Heftel, and
later as VP/Programming for
Metroplex when that company ac-

.quired the station. He was PD/

morning man at WASH/Washing-
ton from 1983-85, and held the same
post at WHQT (Hot 105)/Miami
from 1985-86.

Jaras, who joined WPOW's sales
staff at the end of March and previ-
ously worked with Tanner at Y-100
from 1976-83, commented, “I'll be
making Power 96 more promotion-
ally oriented, since promotions
were my forte at Y-100. We'll offer
a lot more promotional opportuni-
ties.

“We have planned a Fourth of
July beach concert for Hollywood
Beach, at the mean point between
Dade and Broward Counties. His-
torically we’ve done a lot of promo-
tions in Dade, and we want to move
further north to Broward promo-
tionally.”

Jaras was most recently Sr.
Sales Exec at Y-100.

Burnette Puts It In Writing

Bily Bumette, the newest member of Fleetwood Mac, recently signed a
worldwide copublishing and administration deal with the Chrysalis Music Group.
Shown are (I-r) manager Carla Berkowitz, Burnette, manager Russell Ziecker, and

the label's Tom Sturges.
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Listen to what people

are saying about
Super Roving Radio.

“A great,great promotional and
merchandising vehicle.”

“Probably the best investment
we have made.”

“Provides fun and excitement
right at the local level.”

“Provides a great outreach for
our air personalities. Allows
them to become human to our
listeners.”

“It gets the job done. Heads
turn, people stop and look and
the on-air advertisers love it.”

“Helps to set KGFJ apart from
the competition in a cost
efficient manner.”

Bill Shearer
Vice President/General Manager« KGF)
Los Angeles

“It draws a crowd no matter
where it goes. The versatility
of the Super Roving Radio is
overwhelming. WFEA just
drives up to a remote sight ..
plugs itin ... and away you
go. ON-THE-AIR!”

“Dan Guy, program director at
WFEA, says he plans to have
the Super Roving Radio at most
every community oriented
event in the Manchester area.
It’s guaranteed to draw a crowd.
The business community is
also extremely interested in it
for live broadcasts. We already
have the Roving Radio booked
solid every weekend for the next
two months.”

Tom Holt
Operations Manager « WFEA
Manchester. New Hampshire

“We did utilize it at the new
Joe Robbie Stadium for a
couple of the last Miami
Dolphins games. We also used
it at the Orange Bowl for the
last 2 University of Miami
games including the biggie
Orange Bowl Classic in which
our Hurricanes became #1.”

“Since then, we have begun to
use 1t as a sales tool with our
personalities going out on
remotes. It is going to be very
helpful to get new sponsors.”

“The WIOD Super Roving
Radie was also in the
University of Miami Football
Team’s Ticker Tape Parade
through downtown Miami on
January 22nd and we created
quite a stir with it. When it is
on the road from location to
location, it is a moving
advertisement.”

“There are many different
types of shows and exhibits in
Miami and Ft. Lauderdale and
we plan to have our WIOD
Super Roving Radio be at as
many as possible. Better
visibility in our community
means increased awareness and
that means more listeners.”

Yolanda Parapar
Program Supervisor * WIOD
Miami

“I was taken aback at the first
sight of my Super Roving
Radio! My sponsor was just as
surprised as I was. The
pictures just didn’t prepare us
for the sheer excitement
generated by this huge jam
box.”

“Eye appeal, realism,
excitement and sell ability ...
Super Roving Radio has it

all!”

“Super Roving Radio
impressed me with quality
construction, size, roominess,
ease of set-up, and it’s ability
to generate big bucks in a
highly competitive market
place.”

“Super Roving Radio whips
‘'em all!”

D. Kevin Self
President! General Manager * WZMX
Russellville, Alabama

Our list of satisfied
customers is growing
everyday. For more
information about:
Pricing * Customer
References * Lease
Options * Market
Availability

Call Doug Clark at
(219) 447-0412.

Fine Tune Your Ratings...

Call Super Roving Radio Today.

—tAAAAAL S Maricanradighictary com
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RATINGS

Winter ‘88 Advances

Pittsburgh

WWSW's move to fulitime Gold
was worth its best book in five
years. The station previously pro-
grammed all-Oldies on the week-
ends and AC during the week. Its
AM sister, which switched from
Tak to Gold at the same time,

Cleveland

This was WGAR''s best showing
since it began simuicasting two
years ago. The Country outlet us-
ed some TV toward the end of the
survey and did a "'song of the day”
contest, with $1000 on Thurs-
days.

Cincinnati

in the Arbitron, WEBN has led the
market in four of the last five books;
it's been the Birch market leader al-
most since the invention of the
wheel. Baseball-free WLW fell to its
seasonal ebb. WLLT broke out of a
yeariong down cycle to challenge

Kansas City

KFKF made serious headway on
WDAF 's market dominance, partic-
ularly in the ARB. The station con-
ducted a “Cars & Cash” giveaway,
did some TV, and maintained its
outdoor presence. WDAF paced

Milwaukee-
Racine

WLUM scored record ARBs and
Birches, using a more dance-orient-
ed music mix. New PD Steve Hege-
wood conducted “Payday Thurs-

played 63 continuous hours of ARBITRON FM AC leader WRRM in both the market using a direct mail pro- days,” giving away $102 every
“Louie Louie” renditions. Since surveys. motion. KCFX rebounded from a hour during the day. Former WQFM
they share cali letters, the wide- Fal'87  Wi'88 soft fall by tightening up its music PDGreg Ausham ledWLZR to for-
spread publicity the stunt received WMMS (CHR) 125 124 ARBITRON for the winter. it gave away small mat dominance in both books. The
probably benefitted both stations. WQAL (B/EZ) 10.1 11.4 cash amounts several times each station forced new WQFM PD
WSHH hit double digits for the first WZAK (UC) 8.9 8.0 87 wi'g8 day, and bought some TV. It also Brent Alberts .to deal with the low-
time in. three years. WMJIAM & FM WEBN (AOR) 119 124 had a tent set up at the NCAA final est numbers in both surveys in
(AC) 9.0 7.3 WWEZ (B/EZ a8 g i four basketball tournament. nearly eight years. WOKY remains
ARBITRON WGAR-AM & FM (B/EZ) : : one of the best-performing major
g : (Ctry) 5.2 71 WKRQ (CHR) 9.5 9.2 market Big Band stations in the
Fal '87 Wi '88 WLTF (AC) 74 6.3 WKRC (AC) 8.0 8.1 country, adding a point in both
KDKA (AC) 14.3 132 WDOK (AC) 68 51 WLW (AC) 87 6.9 sweeps.
WSHH (B/EZ) 8.2 10.3 WNCX (G/CR) 4.8 4.8 WCKY (N/T) 4.9 5.8
WBZZ (CHR) 11.3 9.7 WWWE (N/T) 5'3 4'7 WRRM (AC) 5.3 5.6
WWSW-FM* (Gold) 3.4 58 WERE (N/T) 37 44 WUBE (Ctry) 53 48
WDVE (AOR}) 5.6 5.7 WRMR (B/EZ) 1'1 2'9 WLLT (AC) 2.8 4.6 ARBITRON
WAMO-FM (UC) 5.2 5.6 WRQC (CHR) 2'7 2'7 WBLZ (UC) 4.4 4.5
WMYG (G/CR) 55 54 { \Wiwy (NAC) 10 25 WBVE (Ctry) 38 42 ARBITRON
WDSY (Ctry) 4.2 4.1 WPHR (CHR) 1.6 1'9 WNNK-FM (AC) 3.4 3.4
WLTJ (AC) 3.1 4.0 WCLV (Clas) 2'1 1.8 WIZF (UC) 3.7 3.2
WHTX (AC) 49 36 i wive Uo) Ts 1. WMLX (BBnd) 8 16 _ 3
WJAS (BBnd) 32 36 : : WCIN (UC) 13 1.3 Fal 87 wi 68
WABQ (Rel) 1.5 1.0 WDAF (Ctry) 12.8 12.6
WTAE (Talk) 3.6 3.2 WEOL (AC) 10 10 WJOJ (AC) 1.7 1.2 Fall '87  Wi'88
WYDD (CHR) 22 31 i wonroon 21 10 WDJO (Gold) 8 1.0 E:Eg ‘(\CH:’FM I WTMJ (AC) 120 121
KQV (News) 22 29 : : i ) WKT! (CHR) 95 10.4
P e — — === = . .
WWSW** (Gold) 3.1 1.9 e oR 7 > WOKY (BBnd) 68 79
WEEP (Gold) 28 1.4 San Jose BIRCH EMB‘; G EZ) ‘;f 7"; WEZW (B/EZ) 84 7.6
WXXP (AOR) 11 1.3 (B/EZ) : : WMIL (Ctry) 67 75
WMBS (AC) 16 1.0 Although it's been a market force 87 wiss KCMO (N/T) 7.6 7.0 WLUM-FM (UC) 5.9 66
*Formerty (AC) for years, KBAY soared to its bgst- WEBN (AOR) CERLY KPRS (UC) 7.6 6.7 WKLH (G/CR) 8.3 59
* * Formerty WTKN (Talk) ever showing. The station certainly WKRQ (CHR) 11' 2 11'1 KCFX (G/CR) 3.9 5.2 WLZR-AM & FM
benefitted from KLZE's January WWEZ (B/EZ) 7'7 9'1 KCPW (CHR) 3.4 51 (AOR) 25 5.8
Denver- conversion from Easy to CHR (it's : : KLSI (AC) 33 42 A : :
R WKRC (AC) 54 7.0 WQFM (AOR}) 5.4 4.1
now known as KHQT), especially WLW (AC) 73 6.6 KUDL (AC) 3.1 4.0 WLTQ (AC) 5.0 34
Bo u’der after it took to the TV airwaves and ’ ’ KMBZ (N/T) 5.0 3.3 WFMR (C ’ ’
ked those list to switch WUBE (Ctry) 65 57 WHB (Gold) 34 24 (Clas) [
As many as five AORs have si- asked those listeners fo WBLZ (UC) 56 5.1 KJLA (BBnd) 56 24 WISN (News) 23 30
multaneously done battle here. st WBVE (Ctry) 45 47 KXTR (Clas) e 16 WMYX (AC) 48 30
That number's down to a more rea- ARBITRON WCKY (N/T) 44 43 ) ’ ' WEMP (Gold) 22 241
sonabie three, but the 22% market WRRM (AC) 55 4.1 KCWVFM (NAC) 1.2 15 WBZN-AM & FM
share that they pulled during the Fall '87  Wi'88 WIZF (UC) 6.1 3.9 (NAC) 1.3 2.0
winter is mile-high for the format. KBAY (B/EZ) 4.7 9.7 WLLT (AC) 2.6 3.9 WZTR (AC) 2.0 2.0
KBCO broke KOSI's string of 20 KGO (N/T) 8.3 7.2 WGUC (Clas) 1.4 3.3 WNOV (UC) 1.6 1.1
consecutive number one books KWSS (CHR) 6.4 6.5 WWNK-FM (AC) 3.2 3.1 WTKM-AM & FM
stretching over six years. Fresh- KOME (AOR) 3.0 4.6 WJOJ (AC) 1.5 2.2 (Misc) .6 1.0
man PDAndy Schoun led KAZY to KSJO (AOR) 2.8 4.5 WVXU (Misc) 1.0 1.6
its highest-ever book. KBP! leaped KCBS (N/T) 4.6 4.1 BIRCH
from fifth to second using a bumper KARA (AC) 3.8 3.9
sticker contest. It also took a hand- KMEL (CHR}) 3.4 3.8 B e L s
ful of listeners to a Jamaican re- KATD (CHR) 35 3.2 BIRCH
mote. KSOL (UC) 39 28 e wes
KHQT * (CHR 32 25 For The Record '
ARBITRON KIO} Aé ) 31 25 . ; oS Ue ke o)
(AC) . . In last week's Tampa ratings sum- KBEQ (CHR) 92 117
KOIT-AM & FM mary, it was incorrectly stated that ’ ' ZIee L
ry, y KYYS (AOR) 122 11.3 WKT! (CHR 110 106
Fal'87  Wi'88 (AC) 27 25 WNLT programs Urban nights/ KFKF-AM & FM (CHR) : :
KBCO-AM & FM KSAN (Ctry) 44 25 § eekends. The station does pro- i 61 s | WM (AC) 101 102
(AOR}) 7.2 8.1 KYUU (AC) 2.0 2.5 gram a dance-oriented show on Fri- KPRS (UC 9 9 WLUM-FM (UC) 8.3 101
KEZR (AC) 1.7 23 - 5 4 T WKLH (G/CR) 73 7.8
KBPI (AOR) 5.2 7.7 . g day evenings. KCFX (G/CR 57 73 : :
KDFC-AM & FM (e Aol : : WOKY (BBnd) 6.4 7.3
Cl 1.7 KCMO (N/T) 6. 6.1 WEZW (B/EZ) 45 6.7
KRXY-AM & FM (Clas) : 2.1 : :
KSFO & KYA T KCPW (CHR) 3.5 5.8 WLZR-AM & FM
(CHR) 7.6 6.9 KLS! (AC
Gold 17 2.1 L) 36 41 (AOR) 41 64
KOSI (B/EZ) 7.8 6.6 {Gold) : . KMBR (B/E2) 42 41 g g
KAZY (AOR) 5.8 6.3 KITS (CHR) 2.3 2.0 KMBZ (N/T) 34 3'0 WMIL (Ctry) 7.7 6.0
KYGO (Ctry) 5.8 5.5 KFOG (AOR) .8 1.9 Format Legend : : WQFM (AOR) 10.3 6.0
KBRG (S 13 17 X WHB (Gold) 3.3 3.0 WMYX (AC) 34 3.1
KMJI (AC) 4.4 5.4 (Span) . . AC-Adult Contemporary, AOR-Al- KUDL (AC) 26 20 WEMP (God : 20
KXKL-AM & FM KEEN (Ctry) 3.0 17 bum Oriented Rock, BBnd-Big KXTR (Clas) 53 94 s (el Lol ~
(Gold) 52 4.8 i KKSF (NAC) 12 16 Band, B/EZ-Beautiful/Easy Listen- WLTQ (AC) 28 23
KLJC (Rel) 6 1.2 WBZN-AM & FM
KOAQ (AC) 3.1 4.1 KNTA (S;?an) 1.7 1.6 ing, CC-Contemporary Christian, KCWV-FM (NAC) 14 11 o 6 )
KLZ (Ctry) 35 36 | KNBR (Misc) 25 15 CHR-Contemporary Hit Radio, KCCV (Rel) 3 10 (NAC) 5 o1
KVOD (Clas) 3.0 32 } KABL-AM&FM Clas-Classical, Ctry-Country, KCNW (CC) P e 10 2]
KQKS (CHR) 17 29 (B/EZ) 23 14 G/CR-Classic Rock, Gold-Oldies, KCUR (Misc) T4 90 a;c" (R;") -g b
KNUS (N/T) 24 28 i KBLXAM&FM Jazz-Jazz, Misc-Miscellaneous, N (Talk) - :
KSYY (AC) 33 28 (NAC) 13 1.4 MOR-Middle Of the Road, NAC-
b e e ] T
KEZW (BBnd) 21 26 KiQl (Span) 5 14 New AC, News-News, N/T-News/
KHOW (AC) 3.4 2.5 KLIV (BBnd) 1.9 1.4 Talk, Rel-Religious, Span-Spanish, co. Mav ro bo Copyright 1988, Birch Research Corp.
KIMN (AC 2.7 1.9 KLOK (AC) 2.0 1.1 . : . © 1988 Arbiron Ratings Co. May not t Estimates may not be quoted or reproduced
KHIH ((G/C)R) 2.5 1.8 KLRS (NAC) 7 1.0 Talk-Talk, UC-Urban Contempor quoted or reproduced without Arbitron’s prior without Birch Research Corp.'s prior written
g . - . ary. written permission. permission.
KDEN (News) 1.3 1.2 *Formerly KLZE (B/EZ)
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ands to Heaven”

NE = :  Produced by Bob Sargeant
e NP " Mixed by Chris Porter

5'1 From the album ‘“All That Jazz”’ s 562
CHR Chart Debut

©11988 1&M RECORDS, INC. ALL RIGHTS RESERVED,
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MIKE SHALETT

Music Videos:
Heard But
Not Seen?

23% Use As Background Music Source,
19% As Commercial Substitute

Are videos, unlike a good child, being ‘‘heard and not

seen’’?

In a recent Street Pulse Group video programming (i.e.,

“Night

telephone survey, music consum- Tracks,” “Friday Night Videos,”
ers were asked if they watched MTV, VH-1, the Nashville Net-

Somewhat Disagree
36%

Will CDs Become Obsolete Soon?
Consumers Asked To Agree/Disagree |

Somewhat Agree
17%

Completely Disagree

Completely Agree
5%

No Answer |
2%

40%

| VITAL SIGNS: MARKET RESEARCH

Music Video Vlewershlp

Watch Videos

Sit down
and watch

Sit/Watch
15 mins+

Source: Soundata

20 40 60

80 100

% of Total Consumers

work). If the answer was yes, did
they 1) sit down and watch; 2) turn
on video programming and let it
play in the background; or 3)
switch to video programming when
a commercial ran during the show
they were watching?

Males Likely Zappers

Three-quarters of the sample
said they watch music video pro-
gramming. That figure averages
90% for those respondents 20 years
old or younger. It remains at 75%
for the 25-34 age segment. It’s yes
for six out of ten 3544 consumers
and 40% of the 45+ group.

Fifty-eight percent of these
viewers said they usually sit and
watch music video programming,
while 23% said they usually use it
as a background music source. The
remaining 19% said they watch
videos when commercials are
shown on another show they’re al-
ready watching.

The survey also shows male

viewers in other regions. They
show a much greater likelihood of
either watching during commer-
cial breaks or doing something else
while the videos play.

Among those who watch music
video programming, 66% said they
watch for at least 30 minutes at a
time; 23% watch between 15 and 29

minutes. The end result: 88% of the
respondents who sit and watch do
so for at least a quarter of an hour
each time they tune in. When all
the data is compiled, we find that
37% of all music consumers polled
sit and watch music videos — and
do so for a significant amount of
time.

Region

AR

Amount Paid For Pre-Recorded Music
By Region

Vinyl

LT
:’?’ﬁ
b/

Cassette CD

viewers are more likely to zap in to
music video programming than
their female counterparts. Women
show a greater propensity for sit-
ting down in front of the television
and watching music vids. Re-
sponses from men and women
were equally split when it came to
the idea of turning on a video pro-
gram but not actually watching it.
30-Minute Viewing Span

When broken into age clusters,
two out of three younger consum-
ers (those under 18) said they
usually sit down and watch videos.
That percentage holds strong until
we reach the 21-24 year-olds, when
it drops to slightly more than 50%
— which, in turn, covers all the re-
maining age clusters.

The number of people who flip on
videos as a commercial substitute
is a steady 20% across all age
groups. One additional note: music
video viewers in the Northeast
break the rules when compared to

7.64
7.98
8.08
7.79

14.62
13.90
13.46
14.05

Northeast
North Central
South

West

Source: Soundata

Music Price Differentials

While albums and cassettes are less expensive in the
Northeastern region of the US, consumers there can ex-
pect to pay more for CDs than they would in other parts of |
the country. Conversely, Southern consumers are paying
the most for their albums and cassettes, compared to other
regions.

At the same time, Southern CD
buyers are paying up to a dollar less

than their Yankee counterparts.
Buyers in the North Central area

7.32
7.51
7.85
7.54

Source: Soundata

HERE TODAY, GONE TOMORROW?
CD Technology Debate

Are consumers holding back on compact disc player
purchases because they think the technology is going to
become obsolete in the near future? Only one of five polied
in January of this year think CD technology will become ob-
solete soon.

Confidence is strongest among
respondents over 21 years, those

with some college education, and
those residing in the Western

pay more for cassettes but lower-
than-average prices for CDs. West
Coast consumers are faced with
prices that fall, for the most part, in
the median range.

states. Consumers who are black,
young, or live in the Southern
region tend to be the least confi-
dent in the medium’s future.

o All the hits
e All the charts
e All the formats

Only
$25*

Call Kelley at R&R
213-553-4330

The R&R

"Year End

Review Pack”
1974-1987
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BOOM!

THERE SHE WAS
SCRITTI POLITTI

FEATURING ROGER
O VOICE BOX

THE NEW SINGLE FROM THE ALBUM

PROVIS] ON

PR()DUCED BY GREEN GARTSIDE AND DAVID GAMSON
MANAGEMENT: PARTISAN MA GEM LTD. ©1988 JOUISSANCE (UK LTD.
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KEN BARNES

'87’s RECORD PACE CONTINUED IN ’88

New Artists:
Best First
Quarter Yet

Last year more new artists hit Breaker than ever be-
fore, and the trend is alive and smokin’ in 1988’s first quar-

ter. More new artists were broken than in any first quarter

yet measured.

What with all the double-decade
salutes and outright frivolities this
column’s been dabbling in, this
first-quarter new artist survey is a
bit overdue — in fact, in about six
weeks it’'ll be time for the second
quarter tally. But the tidings were
good for record labels, as 35 artists
broke (or, in Country, charted).
The average first-quarter total was
29, and previous high was 33 in
1984.

But paced by Urban’s 13 new art-
ist Breakers (the highest total for a
single format ever achieved in the
first quarter) and AOR's startling
12 (which also broke the previous
one-format first-quarter record),
winter 1988 was a banner quarter.
Here’s a format-by-format look at
new artists broken (as always, for-
mats which first broke an artists
get the sole credit).

AOR Piles 'TEm On

Balaam & The Angel

John Brannen

Church

Jerry Harrison

Kingdom Come

Midnight Oil

Joe Satriani

Henry Lee Summer

3

White Lion

Danny Wilde

Will & The Kill

Sparked by the week of Febru-
ary 12, when four new artists hit
Breaker, AOR looked set to win the
format championship until a late
Urban surge edged it. Not only are
the numbers here, however, but
the variety is impressive as well.
Besides Led Zep fans, mainstream
rockers, and ELP descendants,
AOR broke two Australian ban