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I N S I D E: 
INFORMATION BONANZA 
Along with the "Hi -Tech Horizons" 
bonus section this week, this NAB 
special issue contains columns on Easy 
Listening, News/Talk, Jazz, Image & 
Marketing, and all of R &R's regular 
departments. In addition, a Sales column 
from Interep's Erica Farber explores 
new revenue sources for radio, and 
Management columnist Charles Warner 
discusses the ticklish topic of handling 
creative employees. 
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Ted Cramer heads Paton broadcast 

division 
Doug Stephan PD at WEEI 
John Forsythe OM, Jason Williams 
Asst. OM at KLZZ -AM & FM 

Jim Gilmore Ill President of Gilmore 
Broadcasting 
Jack Alix CEO for Roth Broadcast 
Group 
Catherine Catalane PD at WBCS 
Jay Meyers PD at WBUF 
Rick Upton PD at KITY 
Lon Thomas PD at KSMG 
Dianne Ingle GSM at KKBQ -AM & 
FM 
David Gneiser GSM at WCXI -AM & 
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RADIO 8 RECORDS 

HI -TECH HORIZONS - -_ 
COMPUTERS AND NEW PRODUCTS FOP, RADIO = 

Computers For All Reno.,. 

-sIs1. 01 The Art RIgMIgM. 

NAB Technical Brie/ -Exhibit Dlnclery 

TECHNOLOGY FOR TODAY 
AND TOMORROW 
Running a radio station is increasingly a 
matter dependent on technology. R &R's 
NAB Convention special this week keys 
on technology you can use to improve 
your operation: 

Computer checklist for stations 
shopping for their perfect system 

Points to consider with 
computerized music systems 

Automating your newsroom 
NAB's Sr. VP /Radio Dave 

Parnigoni on convention priorities 
Engineering developments in the 

governmental sphere 
Equipment exhibitor highlights from 

engineering and general perspectives 
NAB exhibitor directory 
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Newsstand Price $3.50 

Wagontrain Buys 
Drake- Chenault 

Consulting firm Drake -Chen- 
ault has been acquired by Wag- 
ontrain Enterprises, an 
Albuquerque -based broad- 
casting group with radio pro- 
perties in New Mexico, Califor- 
nia, and Hawaii. Drake -Chen- 
ault President Denny Adkins, 
recently appointed when Jim 
Kefford left to manage WEAN 
& WPJB /Providence, will re- 
main with the company in his 
present position. 

Wagontrain President Bill 
Sanders said, "Drake- Chenault 
has always represented quality 
in the radio industry, and it's an 
honor for me to be associated 
with the Cadillac of radio con- 
sulting. The combination of a 
young, energetic company like 
Wagontrain, and an establish- 
ed, highly -successful organiza- 
tion like Drake -Chenault, 
means we're going to do some 
exciting things in the next few 
years." 

Stedman Now 
KSAN's PD 

Bill Stedman has been named 
Program Director for KSAN /- 
San Francisco, filling the vacan- 
cy left when J.D. Spangler left 
for the KJJY /Des Moines GM 
post a month ago. Stedman, 
who takes over April 15, is 
transferring from PD at Mal - 
rite sister station WHK /Cleve- 
land after two years in the posi- 
tion. 

Stedman told R&R, "One 
couldn't ask for a nicer promo- 
tion. I get to stay with the ab- 
solutebest company, go to a 
proven winner that has good 
people in every position, in one 
of the greatest cities in the coun- 
try. What else could I want ?" 

Malrite National VP/Pro- 
gramming Jim Wood told R&R, 
"Malrite really values its 
employees, and as we change 
directions at WHK, we didn't 
want to lose Bill, so we offered 
him the job at KSAN. He did an 
excellent job with 'IIK, making 
it one of the best -sounding Coun- 
try stations around." 

John Gorman, who has been 
STEDMAN /See Page 8 

Drake -Chenault Board Chair- 
man Gene Chenault com- 
mented, "There was instant 
rapport between Bill Sanders 
and myself. If I were to turn 
Drake -Chenault over to anyone, 
it had to be an individual and a 
corporation I respected com- 
pletely." 

Chenault and partner Bill 
Drake founded the Los Angeles - 
based company in the mid -'60s. 
Since then, D-C has consulted 

WAGONTRAIN /See Page 8 

SLEETE NEW GM 

WDRQ Drops Urban 
For Transtar's FormatAtrai 2124 

%V AIRiRy 
l . Tr'. lvERS11 

r°?:i 15 1985 

Amaturo Group's WDRQ/ 
Detroit has abandoned its Urban 
format, signing with Transtar 
to carry the network's Format 
41 A/C programming. Former 
GSM Jeff Sleete has been named 
General Manager, replacing 
VP /GM Chuck Borchard, who 
departed over philosophical 
differences. Several other staff 
members have also been ter- 
minated. 

Former PD Jim Snowden has 
agreed to remain with the 
company, and several other 
staff members have also been 
offered new positions at the sta- 
tion or with the parent company. 
Amaturo intends to change the 
station's call letters, probably 
to WLTI (W -Lite 93). While 
most of the programming will 
originate from Transtar's stu- 
dios, several dayparts will ori- 
ginate locally using the net- 
work's music mix. 

The decision to switch to For- 
mat 41 comes on the heels of 
Amaturo's success with the 
satellite -delivered . program- 
ming at the group's WJQY /Ft. 
Lauderdale. Amaturo Presi- 
dent Monte Lang told R&R, 
"With the success we've seen 
at our Ft. Lauderdale station, 
we view Format 41 as a very 
viable format for Detroit. We 

BUZZARD PLAYS THE HITS 

WMMS Completes 
Switch To CHR 

Completing a gradual evolu- 
tion from AOR to a CHR ap- 
proach, Malrite's WMMS /Cleve- 
land has declared itself a Con- 
temporary Hit Radio station. 
The conversion ends a 15 -year 
AOR era for WMMS, widely con- 
sidered the nation's leading 
AOR. 

WHK & WMMS VP /GM Bill 
Smith told R&R, "The change 
will be almost imperceptible to 
the audience, since we've taken 
small steps toward this goal over 
a long period. This repositioning 
should have a positive effect on 
national advertisers who've 
taken a dim view of the term 
AOR, despite our mainstream 
sound." 

WHK & WMMS OM/PD John 
Gorman asserted that the AOR 
format "is very viable for many 
stations and many markets, but 
in our particular case, CHR was 
the way for us to go. It's not that 
we have abandoned AOR, it's 
that the format has abandoned 
us. We have moved in a main- 
stream direction and we have 
nothing in common with other 
AORs around the country. 

"We are a full- service adult 
CHR," he said, noting the dif- 
ferences between WMMS and 
CHR competitor WGCL. "They 
are a much younger -sounding 
CHR, while our target is 18 +. 
With selective dayparting we're 
looking to improve our adult 

female numbers dramatically." 
Gorman said the transition to 

a contemporary approach had 
started last fall. "During this 
period, we've begun working in 
the word `hit' into almost all our 
positioning phrases. Musically, 
we've evolved to between 80 and 
85% current, cutting back 
drastically on library cuts nor- 
mally heard on AOR. The only 
AOR heard on WMMS is the 
material that crosses to CHR." 

He went on to indicate there 
would be no airstaff changes. 
"Everyone is very encouraged 
about the transition. We want to 
win, and we will win as a CHR." 

are very familiar and pleased 
with the programming, and 
were kind of lucky to get it in 
Detroit. We should be up and 
running within a few weeks." 

Transtar President C.T. 
Robinson stated, "Detroit is an 
important market for our net- 
work, and it's nice to be work- 
ing with old friends there. The 
commitment and professional- 
ism of an affiliate is crucial to 
the programming's success - 
and Monte Lang and Joe Ama- 
turo have it." 

Commenting on the format 
switch, Sleete said, "We don't 
feel very good about the fact 
that we're not successful in our 
format of choice, but we've been 
putting a lot of money into the 
radio station without getting the 
results we anticipated. There 
are still a lot of variables that 
still need to be worked out, but 
we are anticipating great things 
with this change." 

Adopts Format 
Transtar also announced this 

WDRQ/See Page 8 

Fries Sunbelt 
Stations 
President 

Gary Fries 

Sunbelt Communications Ra- 
dio Group Sr. VP and KQEO & 
KZZX /Albuquerque VP /GM 
Gary Fries has been promoted 
to President of Sunbelt's Broad- 
cast Division. He will be direct- 
ly responsible for the compa- 
ny's six radio stations, and will 
relocate to Colorado Springs. 

Sunbelt President/CEO C.T. 
Robinson said, "It's particular- 
ly gratifying to be able to pro- 

FRIES/See Page 4 

MULTIMEDIA BUYOUT PENDING 

Family Taking Cox 
Communications Private 

In an apparent effort to pro- 
tect the company from a take- 
over by outsiders, members of 
the Cox family and their 
associates have offered to buy 
up all publicly -held shares in 
Cox Communications for $75 a 
share, or a total of nearly $1.2 
billion. 

The offer was expected to 
receive approval from the Cox 
board of directors this week 
(4 -11). However, trading in Cox 
stock at more than $76 a share 

on Monday fueled speculation 
that another group might try to 
outbid the Cox family offer. Cox 
stock jumped over $14 a share 
after the proposed buyout was 
announced. 

The Cox family now privately 
owns Cox Enterprises, which 
encompasses the Cox news- 
paper chain. But its radio, tele- 
vision, and cable properties are 
held by Cox Communications, a 
publicly- traded company only 

COX/See Page 8 
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PERSPECTIVE ON 
THE NETWORK 
REVOLUTION 

Network radio is in flux 
right now, and many are 
bewildered about its future 
course. Manufacturer 
and top radio client 
Martin Himmel provides an 

informed outsider's 
perspective on the 
changes. 
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TRANSACTIONS 

Good News 
Sells Six For 
$3.5 Million 

Charles Woods will purchase five 

religious- formatted stations from Good 
News Broadcasting for $2.95 million. 

Properties include Texas outlets 
KWAS/Amarillo, KFIXILaredo, and 

KPASIFabens, along with Alabama sta- 

tions WAYEIBirmingham and WACVI 

Montgomery. The five facilities repre- 

sent the first ventures in radio for 

Woods, who also owns seven TV sta- 

bons. 
KWAS has 100 kw on 101.9 mHz at 

730 feet; KFIX operates with 3.7 kw 

on 92.7 mHz at 291 feet; KPAS has 3 

kw on 103.1 mHz at 300 feet; WAVE 

is a 1kw daytimer on 1220 kHz; and 

WACV broadcasts with 10 kw days/1 

kw nights on 1170 kHz. 

At the same time, Good News we 

sell 60% of MOR outlet WROSIJaek- 
concille to Rose Of Jacksonville prim 

cipal Elwyn Hall for $525,000. Hall 

holds 40% of WROS and is the GM for 

the 5 kw daytimer, which operates at 

1050 kHz. Following the completion of 

these transactions, Good News prin- 

cipal Gary Acker will no longer own 

any radio properties. 

TRANSACTIONS /See Page 8 

Barnett Appointed 
PD At KZEW 

WAAF /Worcester PD Rob 

Barnett has been named PD at 
Belo AOR KZEW /Dallas, re- 
placing Andy Lock ridge, who 

exited March 22. 
KZEW VP /GM Gene Boivin 

commented, "After I talked to a 
host of people, Rob impressed 
me as the guy who would be 
able to breathe some new life 
and enthusiasm into our station. 
He's a creative, high -energy, in- 

novative person, as well as a 
good communicator who'll 
work well with our airstaff and 
management team." 

Barnett, who joined WAAF in 
late 1980 and became PD in 
June 1982, told R&R, "WAAF is 
full of the hardest -working and 

Rob Barnett 

most driven people in radio. I'm 
eternally grateful to everyone 
at Katz." He continued, "At 
KZEW, we have the talent and 
backing it takes to win. I'm 
mega -psyched." Barnett starts 
his new position April 22. 

Stephan PD At WEEI 
Doug Stephan has been named 

Program Director at all-News 
WEEI /Boston. He takes over the 
programming duties of former Dir- 

ector /News & Programming Mike 
Moss, who has been retained as a 
consultant to the station. An active 
search is underway for a news dir- 
ector. 

Stephan has spent most of his 19. 

year radio career in on-air posi- 
tions at WKOX & WVBF /Boston. 
For the past year he has been a 
relief talk host at such stations as 
WHDH /Boston, KMOX /St. Louis, 
WCAU /Philadelphia, and WMCA/ 
New York. 

Stephan denied widespread ru- 
mors in the market that his Talk 
background means WEEI will be 
shifting from News to Talk. "My 
plans aren't really set in concrete 

NICHOLSON CFO 

Alix Becomes 
CEO For Roth 

WKPE -AM & FM /Cape Cod, MA 

VP /GM Jack Mix has been pro- 
moted to CEO /Roth Broadcast 
Group. He will continue to handle 
his present duties in addition to 
supervising KRNO & KCBN /Reno 
and WOW & WIRA /Ft. Pierce, 
FL. In addition, Stephen Nicholson 
joins the company as Chief Finan- 
cial Officer, coming from WEEI/ 
Boston Controller /Director Per- 
sonnel. 

Roth owner Dave Roth com- 
mented, "Jack Alix has displayed 
a most professional and intense 
dedication to all aspects of his posi- 
tion, and we look forward to ex- 
citing growth under his leader - 
ship" 

Alix told R&R, "We look to move 
the company forward very quickly 
with additional acquisitions of 

large and medium market proper- 
ties during 1985." He added, "We 
welcome the experience and 
knowledge that Mr. Nicholson 
brings to his most important 
position." 

Prior to joinging WKPE in 1983, 

Mix was VP /GM at WDOQ /Day- 
tena Beach, GM for WGOE /Rich- 
mond, GSM /Special Projects for 
TM, and held sales and program- 
ming positions at WPGC/ Washing- 
ton, WLEE /Richmond, and 
WRVQ/Richmond. 

at this moment," he commented. 
He identified his goal as building "a 
1985 news and information radio 
station. I believe the format is 
viable and salable, but we can't be 
staid." 

Jim Gilmore III 
Helms Gilmore 
Broadcasting 

Jim Gilmore HI 

Jim Gilmore III has been named 
President of Gilmore Broadcast- 
ing, overseeing the company's four 
radio and three TV stations. The 
radio properties include WLVE/ 
Miami Beach, WIVY /Jacksonville, 
and WSVA & WQPO /Harrison- 
burg, VA. 

Gilmore, who joined the group in 
19'77 after two years in the ABC-TV 
Network Station Affiliate Relations 
Department, succeeds his father, 
James Gilmore Jr., who remains 
Chairman/CEO of parent Jim Gil- 
more Enterprises. Gilmore most 

GILMORE/See Page 4 

Meyers 
Programs 
WBUF 

Jay Meyers 

Veteran programmer Jay Mey 
ers has been named PD at A/C out 
let WBUF /Buffalo. The appoint 
ment marks Meyers's return to 
parent Lincoln Group; he pro- 
grammed sister station WVOR/ 
Rochester in the late '70s. The 
WBUF PD post had been vacant 

MEYERS/See Page 4 

Cramer Heads 
Paton Broadcast 
Division 

Ted Cramer 

Veteran Country programmer 
Ted Cramer has been named 
President of the new broadcasting 
consulting division of Paton & 

Associates Advertising /Market- 
ing /Public Relations, based in 
Kansas City. The new division will 
be known as Paton /Cramer /Paton 
Broadcast Consultants, and will of- 

fer consultation to all radio station 
formats. The group will specialize 
in medium and small markets for 
programming, marketing, sales, 
and operations. 

Cramer told R&R, "I'll be in- 
volved with several accounts 
within the agency, but my primary 
responsibility will be to introduce 
our consulting service to as many 
stations as we can reach. I think 
there's a real void in services to 
small and medium markets." 

Company CEO Pat Paton com- 
mented, "Ted's expertise and 
broadcasting knowledge is widely 
known. We feel. he is particularly 

CRAMER /See Page 4 

Atkins 
Transfers 
To KMJQ 
As PD 

KMJM /St. Louis Program 
Director Ron Atkins has been 
promoted to the PD post at 
Amaturo Group Urban/Con- 
temporary sister station KMJQ 
(Majic 102FM), beginning May 
1. He succeeds Brute Bailey, 
who has resigned to pursue per- 
sonal business interests. 

Amaturo Group Radio Divi- 
sion President Monte Lang 
said, "Ron merited this promo- 
tion based on his performance 
in St. Louis. That's the reason I 
gave him this important posi- 
tion. Brute Bailey is a real 
gentleman and I'm going to 
miss him, but I'm confident Ron 
will perform up to my expecta- 
tions." 

Said Atkins, "I'm just happy 
to be aboard a station that's 
proven itself to be a winner in 
this market. Working with 
Monte Lang is a gift in itself." 

Atkins will arrive in Houston 
after 15 months as PD at 
KMJM. His radio experience 
also includes four years with 
WBLK /Buffalo as personality, 
MD, and PD; he earlier worked 
on-air in Buffalo at WUFO. A 

search is now underway for a 
new KMJM programmer. 

WILLIAMS ASST. OM 

"- Forsythe New OM 
At KLZZ -AM & FM 

KLZZ -AM & FM /San Diego mor- 
ning personality John Forsythe has 
been appointed to the newly- 
created post of Operations 
Manager for the Southwestern 
Broadcasters A/C outlets. At the 
same time, midday talent Jason 
Williams moved up to Asst. OM. 
Both Forsythe and Williams will 
retain their airshifIs. 

SBI VP George Johns com- 
mented, "We're very pleased to 

CATALENE PD 

WBCS (AM) 
Drops Country 
For Talk 

WBCS (AM) will stop simulcast- 
ing the Country format of WBCS- 
FM next week (4-15) in favor of a 
Talk format mixing network pro- 
gramming with three local shows. 
Former WGN /Chicago talk host 
Catherine Catalene has been 
named PD for the AM, while 
former WGN producer Barbara 
McElroy joins her as Assistant PD. 

Simultaneously, Charlotte Connor 
has been promoted from Account 
Executive to Sales Manager for 
both stations, replacing Jerry 
Ferch. Richard Holcomb remains 
VP /GM for both stations. 

"What we're going to do is beat 
WGN at their own game by really 
pulling that Milwaukee focus," 
McElroy remarked. WGN's 
strength in the market has played 
a major role in preventing a local 

WBCS/See Page 4 

John Forsythe Jason Williams 

have two such talented, experienc- 
ed professionals at KLZZ. Their 
appointments to administrative 
positions will help solidify KLZZ's 
'Class' image in San Diego." 

Forsythe joined KLZZ a year 
ago, having previously worked on- 
air in mornings at Dallas stations 
KRQX and KLIF, as well as nearly 
five years with WQAM /Miand. 
"It's a tremendous opportunity for 

FORSYTHE/See Page 8 

CREATES WRVR -AM 

& FM COMBO 

Viacom Converts 
WKDJ To A/C 

Newly- acquired Viacom outlet 
WKDJ /Memphis has switched call 
letters to WRVR (AM) and format 
from Black to A/C, establishing a 
conibo operation with sister FM 
A/C WRVR (now WRVR -FM). 
WRVR -AM & FM simulcast during 
morning drive and the 12 -hour Sun- 
day "Solid Gold" segment, but the 
AM has new personalities for all 
other dayparts. FM PD Jim 
Robertson is now in charge of both 
stations. 

VIACOM /See Page 4 
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Upton Upped To KITY PD 
After a year as Music Director at 

KITY /San Antonio, Rick Upton has 
been promoted to PD for the CHR 
station. He succeeds Rick McGee, 
who left the station three weeks 
ago. 

Mission Broadcasting Presi- 
dent/principal Jack Roth, who 
assumed the GM duties after 
former KONO & KITY VP /GM 
Charlie Slavik departed for 
WOWO /Ft. Wayne last week, corn- 

Meyers 
Continued from Page 3 

since last fall when Paul Warren 
left to join WFOX /Atlanta as an air 
personality. 

Company President Bud Wert- 
heimer remarked, "I'm extremely 
pleased about Jay's return, as the 
type of intensity and energy he 
brings to WBUF is just what the sta- 
tion needs at this time." 

Meyers, who reports to VP /GM 
Larry White, most recently served 
18 months as PD at WFIL /Phila- 
delphia. He previously held similar 
duties with WCTC /New Bruns- 
wick, WNDR & WNTQ /Syracuse, 
and WVOR. "It's great to come 
back to this first-class operation," 
said Meyers. "Our goal is to match 
the progress WVOR has achieved 
in Rochester, to make WBUF a 
mainstay of this market." 

WBCS 
Continued from Page 3 

News /Talk outlet from taking hold 
in Milwaukee. 

The only remaining simulcast 
programming with the FM will be 
the Dick & Ellen morning show. 
Other local programming elements 
will be the well -known team of 
Howard and Rosemary Gernette 
(noon -3pm) and talk host Pat Sher- 
idan, hired from WISN /Milwaukee, 
(3 -6pm). ABC Talkradio will fill the 
remainder of the broadcast day. 

mented to R&R, "It was a pleasant 
surprise to find out how knowledge- 
able Rick is, and he's already 
made remarkable improvements 
to the sound of the station." 

Upton's programming back- 
ground includes stops at WLYT & 
WHAV /Haverhill, MA and 
WBBX /Portsmouth, MA, as well 
as a term as Asst. MD at WIGY/ 
Bath, ME. "I'm looking forward to 
some dynamite ratings," he said. 
"Everybody at the station is work- 
ing very hard, and we're confident 
we'll surprise a lot of people." 

Upton added that he has pro- 
moted evening personality Elvis 
Duran to Music Director. 

Viacom 
Continued from Page 3 

Explaining the format change, 
VP /GM Terry Wood told R&R, 
"With no general market contem- 
porary music station on the AM 
band, this A/C format fills a void in 
the market. There've been no neg- 
atives from the listeners, and the 
response from advertisers has 
been very positive." 

Exiting the station are WKDJ 
personalities Joe Washington, Bill 
Adkins, Herb "The K" Kneeland, 
and Robert Thomas. Staying on in 
middays is Jesse Brooks, and join- 
ing the AM lineup are Maxine Todd 
(PM drive), Tom Mann (7 -mid- 
night), and Stan Gibert . (over- 
nights). 

Gilmore 
Continued from Page 3 

recently served as President /GM 
of JGE's auto dealership in 
Kalamazoo, where the broadcast 
company is based. He told R&R, 
"We intend to continue the high 
standards of local public service 
long in effect at all Gilmore sta- 
tions, while we strive to become 
even more competitive in the 
marketplace." 

The jingles Los Angeles hears on 

are from JAM Creative Productions. 

JPRODUCTIONS 

4631 Insurance Lane 
Dallas, Texas 75205 
(214) 526 -7080 

Call 1-800-JAM-DEMO to hear what's new! 
Toll -Free outside of Texas 
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Tears For Fears Rule Bandstand 

Mercury /PolyGram artists Tears For Fears recently peformed "Everybody Wants To Rule The World," the first sin- gle released from their "Songs From The Big Chair" LP, on "American Bandstand. " Pictured here (I -r/ are American Bandstand's Dick Clark, band members Manny Elias and Curt Smith, PG's Kyle Heatherington, TFF member fan Stanley, manager Paul King, and TFF's Roland ()Izabal. 

"We Are The 
World" Airing 
A Smash 

An informal network of radio 
stations and networks joined 
together last Friday (4-5) to air the 
USA For Africa single "We Are 
The World" simultaneously at 
10:50am EST. Estimates taken 
from individual stations that called 
in, satellite delivery, and interna- 
tional participation indicate that 
the original number of 5000 par- 
ticipating stations may have been a 
low estimate. 

Reaction to the event was re- 
markable: the President had it 
tuned in aboard Air Force 1; all- 
News stations in New York, Chica- 
go, Boston, Miami, and L.A. which 
had not played a record in years 
broke format to join in this effort. 
Even Muzak broke format for the 
second time in its history to be a 
part of the international network. 

In other USA For Africa news, 
there's a new address for the USA 
for Africa Foundation: USA for 
Africa, P.O. Box 1985, Los Angeles, 
CA 90051. 

Cramer 
Continued from Page 3 

well- suited to complement our 
firm's activities in marketing, PR, 
and advertising." 

Cramer has served in both pro- 
gramming and operations 
capacities at WMAQ /Chicago, 
WDAF /Kansas City, KCKN -AM & 
FM /Kansas City, and WUBE /Cin- 
cinnati. 

Gneiser 
Appointed 
WCXI -AM & 
FM GSM 

David Gneiser has been named 
General Sales Manager for Golden 
West's WCXI -AM & FM /Detroit, 
replacing Denise Miller, who 
retired to start a family. Gneiser 
joins the station after spending the 
last 14 years with Eastman in 
Detroit, where he most recently 
was VP /Office Manager. 

Gneiser told R&R, "Eastman is 
a great company and I really en- 
joyed my years there. I just felt it 
was time to see what things were 
like on the `radio' side of the desk." 

Fries 
Continued from Page 1 

mote from within our organiza- 
tion a qualified individual such 
as Gary. His extensive hands -on 
station management experi- 
ence during the past 21 years 
will serve us well as we begin to 
expand into the major markets 
of the U.S." 

Fries said, "Ours is a planned 
growth company. We've just 
put KMGI /Seattle on the air, 
the trends at KMGW /Minneap- 
olis are marvelous, KVOR & 
KSPZ /Colorado Springs and 
KQEO & KZZX are experienc- 
ing record years. It's a great 
time for all of us at Sunbelt." 

Before joining the company 
in 1983, Fries spent three years 
as GM at KJJJ & KEZC /Phoe- 
nix, having previously worked 
two years as VP of Multimedia 
Broadcasting. 
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"TECHNO TRACKS "' They're Hot! 
Turn up the heat on promotion with unique electronically created Promo and Contest beds, 
Lasers, morning show drops, and more! You'd rather have them than hear them! Already on: 
KKHR, WZUU, Y108, WCAU -FM, Z104, WMJJ, WRKA, K106, Q102, 0107 ... and others. 

MARKET EXCLUSIVE. 

For demo or to order, contact: 

Charlie Van Dyke, Inc. 
8655 E. Via de Ventura, G -259 

Scottsdale, Arizona 85258 (602) 951 -8711 



WHY IS 
GANNETT RADIO 

SO HOT? 

Chicago: WGCI -AM /FM Cleveland: WWWE /WDOK -FM Detroit: WLOV /WCZY -FM Houston: KKK-AM/FM 
Mary Dyson John Gutbrod Jim Mulla Cos Cappellino 

President /General Manager Vice -President /General Manager President /General Manager Vice -President /General Manager 

Los Angeles: KIIS -AM /FM St. Louis: KUSA /KSD -FM San Diego: KSDO -AM /FM Tampa: WDAE /WIQI -FM/ 
Wally Clark Merrell Hansen Jim Price Prime Time, Inc. 

President /General Manager President /General Manager Vice- President /General Manager Jay Cook 
President /General Manager 

Here's why! 
dial% 
mr 

A WORLD OF DIFFERENT VOICES 
WHERE FREEDOM SPEAKS 

GANNETT RADIO DIVISION 
10155 Corporate Square 
St. Louis, MO 63122 



NEWS 
Raven Perched At Atlantic 

Members of former independent group Raven have now signed with Atlantic Records. Their first LP for the label, "Stay Hard," was released recently. Celebrating the signing (l -r) are Atlantic VP Larry Yasgar, band members Mark 
Gallagher, Wacko, and John Gallagher, and Raven executive producers Jon Zazula, Tony Incigeri, and Marsha Zazu- 
la. 

Maiden Long Beach 

Thomas Set To Program KSMG 
Lon Thomas has been named PD 

at American Media's KSMG /San 
Antonio. Trey Ware, who had been 
acting PD since the gold -based A/C 
FM station debuted March 5, will 
become Assistant PD and maintain 
an airshift. The station is consulted 
by McVay Media. 

VP /GM Jack Collins told R&R, 
"Trey's done an outstanding job of 
giving us a beachhead, and with 
Lon's experience as a successful 
PD and air talent, we'll be able to 
achieve `Magic "s potential. 

There'S no question in my mind 
that Lon and Trey will perform 
miracles." 

Most recently Thomas spent 19 
months as PD at KYKY /St. Louis, 
having previously handled morn- 
ings at KIIS -FM /Los Angeles. 
Before that he worked six years on- 
air and in programming at cross- 
town KUTE. "This is like a 
dream," he said. "To be able to 
walk into a new station, put your 
mark on it, and reap the benefits of 
your efforts just blows me away." 

Martel! Named Humanitarian 

Capitol's Iron Maiden partied with label executives after their current tour's show in Long Beach. Shown here 
(kneeling, l -r) are Capitol VP Don Grierson, Iron Maiden's Bruce Dickinson, Capitol's Stephen Powers and VP Ray 
Tusken; (standing) manager Andy Taylor, Dave Murray and Nicko McBrain of the band, Capitol's Bill Bartlett, IM's Steve Harris, Capitol's Bob Osborn and Sr. VP Walter Lee, and Iron Maiden member Adrian Smith. 

Dio Double 

Tony Martell has been named recipient of the 1985 Humanitarian Award 
from the T.J. Martell Foundation for Leukemia and Cancer Research, com- 
memorating the organization's tenth anniversary. Celebrating at a recent 
luncheon (standing, f -r) are 1984 recipient Walter Yetnikoff, Scientific-Di- 
rector James F. Holland, Dinner Chairman Floyd Glinert, and (seated) Vicky 
and Tony Martell. 

Mack Strikes Again 

WB executives mer with Ronnie James Dio after a recent show in Los Angeles to present him with gold awards for 
his "Holy Diver" and "Last In Line" LPs. Pictured (Pr) are Dio band members Claude Schnell and Jimmy Bain, Wen- 
dy and Ronnie Dio, Vivian Campbell and Vinnie Appice of the band, and WB's Tom Whalley, VP Carl Scott, and VP 
George Gerrity. 

Veteran guitarist /performer Lonnie Mack has completed a new LP for Alliga- 
tor Records entitled "Strike Like Lightning." Stevie Ray Vaughan helped 
produce the album and played on five tunes. Shaking on the deal (standing, 
l -r) are Stevie Ray Vaughan, Alligator's Mindy Giles, and Mack manager 
John Hovekamp; (seated) Mack and Alligator President Bruce lglauer. 

When You're #1, There's A Reason 
The weekly three -hour program, 

"GARY OWENS' SUPERTRACKS," 
proves that a nationally -known person- 
ality, combined with a proven blend of 
hits, can definitely INCREASE RAT- 
INGS. In the SUPERTRACKS time 
slot, KEYI in Austin reports a jump in 
men 18-34, from a 6.5 to a 20.3. WEB/ 
Rochester, MN reports going from #5 
to a #1 position, CJFM /Montreal re- 
ports strong ratings, equal to its morning 
drive team. 

Stations Love G.O. 
Other comments include: "Excellent 

program ... very strong with our 25 -34 
male demographics" - Mike Walters, 
WYEN /Chicago. From Jack Raymond, 
WEIM /Fitchburg, MA: "Audience 
response has been incredibly strong, and 

they love the facts, insight and humour - 
ous style of G.O." ... Greg Minet, PD 
KEDD /Dodge City, KS.: "SUPER - 
TRACKS IS THE TALK OF THE 
TOWN" ... James O. Morgan, VP 
WHLN /Harlan, KY: "The Gary 
Owens show is the best of the syn- 
dicated'oldies shows" ... "WE LOVE 
G.O.," says Dave Nichols, PD WLAC/ 
Nashville ... "A time change in the 
airing of SUPERTRACKS brought to 
light the great size and loyalty of the 
Gary Owens show," reports David 
Murray, PD at WJFM /Grand Rapids 
... Jim Stockwell, Sales Manager 

at WRWC -FM /Rockford, IL, says, 
"The station has received more phone 
calls in support of SUPERTRACKS 
than any other syndicated program they 

have ever carried" ... at WHBO /Clear, 
water, FL, PD Bruce Green says, "Not 
only is the listener response great ... but 
station management is very happy with 
the show in all respects" ... and John 
Berkeley, PD at WRXX /Centralia, 
IL, says, "The show is excellent and is 
strong in the 35 -54 demographics." 

Marketing Concept 
The Creative Radio Network, 

based in Van Nuys, California, has offer- 
ed its stations the added selling power 
of not only having G.O. cut local station 
IDs, but also one -liners for local advert- 
isers! This gives SUPERTRACKS an 
undeniable involvement on the local 
level. 

Another marketing tool that is offered 
to the station is the "MEMORY 

ADVERTISEMENT 

FLOGGER" cap, which Gary says 
" when worn will take you forward into 
the past, for the greatest hits of all time." 

Reason For Success 
Darwin Lamm, 

President of Crea- 
tive Radio Network, 
ascribes the success of 
the program to several 
important factors .. . 

the perfect blend of 
Gary's professional- 
ism, knowledge, and 
zany humor ... along 
with a surveyed and proven music list. 
Those interested in more information 
on the program should call TOLL FREE 
1 -800- 392 -9999. 

Gary Owens 
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Ron Nessen thinks the best way to get 
affiliates is to offer agressive reporting, 

flexible schedules, targeted news products 
and a satellite connection. 

It looks like he may be on to something. 
He is. As Vice President, Mutual News, 

Ron's leadership gives our news team an 
edge. His background as broadcast journalist, 
editor, author, and former presidential press 
secretary means he knows how to deliver 
substantive radio news. 

Just the way affiliates want it. Proof: over 
800 carry the Mutual news product. And the 
list is growing fast. 
THERE'S NO SUBSTITUTE FOR SOLID REPORTING. 

News is news, you say? Ask your listeners. 
Ask them where they tuned to hear reports 
from the first radio correspondent to reach 
Grenada after the U.S. invasion. 

Mutual. 
Or where they heard reports on the 

condition of President Reagan from the only 
reporter at the operating room after the 
assassination attempt. 

Mutual. 
The Mutual Radio Network regularly 

beats the TV networks and wire services on 
big stories. Like the plans to send Marines to 
Lebanon; the evacuation of dependents from 
Beirut; the resignation of James Watt. 

Sure you can take your radio news from 
the TV networks, but what are you and your 
listeners really getting? Often just warmed- 
over television news. 
OR FLEXIBILITY. 

Your station can have our news any way 
your listeners want it: up to five minutes on 
the hour or up to five minutes on the half 
hour. And, unlike the TV networks, it's not 
all wrapped in a rigid package that allows 
you no scheduling options. 

We also offer 'lifestyle" news and 
features - targeted to younger 

in the Morning," business reports, and 
closed circuit updates and special reports 
that you can broadcast directly or incorpo- 
rate into your own presentation.You choose 
the combmation that best fits your format. 
HOWABOUTA FREE SATELLITE DISH? 

We'll help you deliver the news with a 
free satellite dish. It'll provide you with our 
regularly scheduled programming and, 
simultaneously, continuous live coverage of 
fast -breaking news events and special 
short-form updates. 

Nobody else offers anything else like it. 
When you want radio news, come to the 

radio network. To learn more call Mutual 
Station Relations at (703) 685 -2050. 
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A. Thomas Quinn and Paul S. Almond 
acting on behalf of 

AMERICOM II 

have acquired 

Radio Station KNDE /KNTN 
Visalia, California 

from 
KONG, Inc. (H. Kandy Rohde, President) 

for 

$1.33 million 
Our Associate Elliot Evers initiated the transaction 

and assisted in the negotiations. 

Elliot Evers 
616 Second Avenue 

San Francisco, CA 94118 
(415) 387 -0397 

CHAPMAN ASSOCIATES* 
nationwide media brokers 

Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458 -9226 

TRANSACTIONS 

Continued from Page 3 

Sequel Buys 
Three For 
$1.37 Million 

In separate transactions, Sequel 
Communications is buying KLIZ -AM & 
FM /Brainerd, MN from Brainerd 
Broadcasting Co. for $705,000 (in- 
cluding a $25,000 noncompete agree- 
ment), and KXSS /Lincoln from Radio 
Group, Inc. for $665,000, involving 
an $86,671 noncompete arrange- 
ment. 

Neither the buyer nor sellers own 
other radio stations. MOR outlet KLIZ 
operates with 5 kw on 1380 kHz; A /C- 
formatted KLIZ -FM has 100 kw on 
107.5 mHz at 350 feet. A/C station 
KXSS has 3 kw on 95.3 mHz at 115 
feet. 

Five Cities Buys 
KVEC, KPGA 

Five Cities Broadcasting will 
establish an AM /FM combo in San Luis 
Obispo, CA, acquiring full- service 
outlet KVEC from Century Broad- 
casting Co. Liquidating Trust for 
$750,000, and A /C- formatted KPGA 
of nearby Pismo Beach from KPGA, 
Inc. for $500,000. 

Century retains interest in KTFI/Twin 
Falls and WPHI /Herrin, IL; KPGA, Inc. 
owns no other stations. Among the 
Five Cities coprincipals, Dan Arm- 
strong and James Sweida will serve 

as VP /Programming and VP /Sales, re- 
spectively. Armstrong is currently OM 
at KLFF & KMZKIPhoenix; Sweida is 
the former Sales Manager at KWAOI 
Sun City, AZ. KVEC GM Dan Clark- 
son will stay on for that station, while 
KPGA owners Charles and Patricia 
Kent will assist Five Cities during the 
interim. 

KVEC operates with 1 kw days /500 
watts nights on 920 kHz; KPGA has 
1700 watts on 95.3 mHz at 390 feet. 
Chapman & Associates brokered the 
FM transactions 

Ford Picks Up 
WFLN With Talk 
Format Planned 

Masada Corp., headed by longtime 
Philadelphia talk show host Frank Ford 
(aka Edward Felbin), will purchase 
WFLNIPhiladelphia from Franklin 
Broadcasting for $875,000. The sell- 
er also owns neighbor FM outlet 
WLFN. The buyer has applied for new 
call letters WDVT, with plans to adopt a 
Talk format. The station is a 1 kw 
daytimer on 900 kHz. 

Bower Takes 
WCLG -AM & FM 

Freed Broadcasting intends to sell 
WCLG -AM & FM /Morgantown, WV to 
GM Garry Bowers for $715,000. 
Neither Bowers nor the sellers have 
other radio interests. A /C- formatted 
WCLG is a 2.5 kw daytimer on 1300 
feet; WCLG -FM broadcasts CHR with 
3 kw on 100.1 mHz at 300 feet. 

Joyner Buys NEW HOME IN WASHINGTON 

KEKB From Jan -Di R &R Opens New York Sales Office 
Joyner Broadcasting of Colorado 

plans to acquire KEKBIGrand Junc- 
tion, CO from Jan -Di Broadcasting for 
$700,000. The sellers have no other 
radio interests, but coprincipal Richard 
Maynard remains as GM for the sta- 
tion. The buyer also owns WLDS & 
WEAIlJacksonville, IL. KEKB offers 
Country programming with 100 kw on 
99.9 mHz at 1385 feet. William A. Ex- 
line brokered. 

Commercial 
Media Deals 
WBTR To CCM 

Commercial Media, Inc. will sell A/C 
station WBTR/Carrollton, GA to Car- 
roll County Media, Inc. for $525,000. 
The seller has no other radio interests; 
the buyer also owns Georgia stations 
WJGAIJackson and WCOH & WRNGI 
Newnan, and WKXR & WRLTIAshe- 
boro, NC. WBTR has 3 kw on 92.1 
mHz at 105 feet. 

Forsythe 
Continued from Page 3 

me, and a special privilege to work 
even more closely with George 
Johns," Forsythe told R&R. 

Most recently at WLLT /Cincin- 
nati, Williams came to KLZZ in 
February '84 after ten years at 
Houston outlets KILT, KRBE, and 
KENR. 
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Radio & Records has opened a 
new sales office in New York City, 
located at 575 Madison Avenue, 
New York, NY 10022; (212) 
605-0355. Serving as Account Exec- 
utive there is Wendy Reiss. 

Beginning this week, R&R's 
Washington, DC bureau has a new 
home in the National Press Build- 
ing, at 529 14th St. NW, Suite 807, 
Washington, DC 20045. The new 
phone number is (202) 662 -7484. 

Ingle Upped To GSM 
At KKBQ -AM & FM 

KKBQ -AM & FM /Houston has 
promoted National Sales Manager 
Dianne Ingle to GSM. She fills a 
longtime void created when Sandy 
Gamblin left last July. 

VP /GM Cos Cappellino told 
R&R, "Diane's done a sensational 
job since joining us last December. 
I've been searching all this while 
for a GSM, and it eventually 
became obvious that Dianne was 
the person." 

Just prior to joining KKBQ, Ingle 
was Regional Director /Affiliate 
Relations for the NBC Radio Net- 
works covering the Western states. 
She earlier held sales positions at 
KNBR, KYUU, and KFRC, all San 
Francisco. Ingle remarked, "Cos 
has been a great team leader, and 
now that he's turned the depart- 
ment over to me, I'm looking for- 

Wagon train 
Continued from Page 1 

several large groups, including 
the RKO radio stations, and 
presently works with over 300 
stations in the United States and 
overseas. Wagontrain, which 
was founded in 1981, has "ab- 
solutely no intention" of chang- 
ing the company name, and all 
corporate operations will re- 
main virtually intact. Terms of 
the deal were not disclosed. 

WDRQ 
Continued from Page 1 

week the signing of Beauti- 
ful /Easy Listening -formatted 
WBNS /Columbus as a Format 
41 affiliate, and suggested that 
a number of major market sta- 
tions - including WBTT /Mil- 
waukee - would follow suit. 
"We expect to be in a lot of the 
top markets by the end of the 
year," Robinson said. "We feel 
this is just the start of a trend." 

Stedman 
Continued from page 1 

WMMS PD and WHK & WMMS 
OM, will take over the WHK PD 
duties as well. Wood com- 
mented, "'HK will remain an 
oldies station and John will now 
have hands -on control on a day - 
to-day basis. We're looking for 
John to breathe a little of his 
magic into the station." 

Prior to joining WHK, Sted- 
man held programming posts 
at WLW /Cincinnati, WKQX/ 
Chicago, and WQFM /Milwau- 
kee. 

ward to helping the sales team con 
tinue to develop. Number one pro- 
gramming ing and number one sales 
go hand in hand at KKBQ." 

Cox 
Continued from Page 1 

45.4% owned by family mem- 
bers and Cox officers. 

Cox Chairman/CEO Gardner 
Anthony said the proposed buy- 
out will present "increased op- 
portunities and challenges for 
employees of both companies" 
and will allow them "to make' 
substantial additional invest- 
ments in the radio field or in 
other businesses they may wish 
to consider." 

The principal family mem- 
bers involved in the buyout are 
Barbara Cox Anthony of Hono- 
lulu and Anne Cox Chambers of 
Atlanta. The twelve Cox radio 
properties are WSB-AM & FM /- 
Atlanta, WHIO -AM & FM /Day- 
ton, WSOC -AM & FM /Char- 
lotte, WIOD & WAIA /Miami, 
KFI & KOST /Los Angeles, 
WZGO /Philadelphia, and 
WCKG /Chicago. 

Multimedia Management 
Bids After Rejecting 

Outside Offer 
Meanwhile, Multimedia, Inc., 

which owns 12 radio stations, has 
reportedly rejected a $1 billion 
offer for the company from Wes- 
ray Corp., which is controlled by 
former Treasury Secretary 
William Simon. 

Instead, the group's manage- 
ment team will attempt to buy 
out the company for a similar 
price. They have offered to buy 
up stock at $41.25 per share cash 
and $26.54 debt. The offer is-sub- 
ject to approval by Multimedia 
shareholders. 

In addition to its radio proper- 
ties, Multimedia owns 43 news- 
papers and five TV stations, 
while Cox has 23 papers and 
seven TV properties. Both also 
have extensive cable holdings. 
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RADIO WILL MAKE A DIFFERENCE 

NATIONAL RADIO'S BIGGEST HOSTS -Dick Clark, Dr. Demento, Dan Ingram, 
Casey Kasem, Bob Kingsley, Jim Ladd, John Leader, Walt Love, Sid McCoy, 

Scott Muni, Scott Shannon and Mary Turner -will be on hand to lend their unique 

personalities to this historic live broadcast. 

SUPERSTAR GUESTS LIVE IN STUDIO -Herb Alpert, The Beach Boys, Pat Benatar, 

Lindsey Buckingham, James Ingram, Quincy Jones, Graham Nash, Smokey Robinson, 
Rod Stewart and Supertramp. 

EXCLUSIVE INTERVIEWS -Bryan Adams, Harry Belafonte, Jackson Browne, John 

Denver, Bobby Lamm, Kenny Loggins, Melissa Manchester, Joni Mitchell, Anne 

Murray, Yoko Ono, REO Speedwagon, Lionel Richie, Kenny Rogers, Diana Ross and 

Paul Simon -will be heard as recorded during the incredible "We Are The World" 
session and in preparation for the Radio USA For Africa broadcast. 

THE COMPLETE WE ARE THE WORLD LP will be played, spotlighting the 

"We Are The World" single plus the nine donated tracks by Chicago, Huey Lewis & 

The News, Steve Perry, The Pointer Sisters, Prince & The Revolution, Kenny Rogers, 

Bruce Springsteen & The E Street Band,Tina Turner and the Canadian supergroup 
Northern Lights. 

AVAILABLE TO ALL RADIO STATIONS wishing to participate and capable of receiving 

either Westwood One's digital stereo signal from Satcom 1 -R's Transponder 3 or the 

SCPC analog stereo signal from the National Public Radio satellite system, located on 

Westar IV's Transponder 2D. 

RADIO WILL MAKE A DIFFERENCE in the fight against hunger in Africa and here at 

home. Westwood One is not only donating the people, production facilities and the 

broadcast's net advertising revenues to the cause, but is leading the way in a national 

letter -writing campaign designed to involve local stations and listeners who wish to 

offer their support and contributions to USA For Africa. In May, a special delegation of 

artists and industry leaders will present these letters to Congress in Washington D.C., 

as a demonstration of the massive contribution radio has made to this campaign. 

NOW IS THE TIME to involve your station and your listeners in this unprecedented 

event. Join the rapidly -swelling ranks of Radio USA For Africa affiliates today by calling 

Westwood One at (213) 204 -5000. 

IYESTyYOQTD ONE 
R A D O N W O R K S 
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WHAT'S NEW Edited by Don Waller 

Headphone/Microphone 

Combo Available 

The "Narrator," a headphone /microphone combination currently 
available from Plainview, NY -based Stanton Magnetics Inc., is designed 
for professional and consumer applications within the audio and video in- 
dustries. 

Frequency response for the headphones is 20 -20 kHZ with distortion 
limited to less than .5 percent at 1 mW at 1 kHz with impedance at 32 ohms. 
Weight: two ounces. 

The microphone has a frequency response of 20-20 kHz with a sen- 
sitivity of . -84 dB. The boom has an adjustable gooseneck and comes with a 
four -inch, Y -type conductor cord. The headphone cord has a stereo mini - 
plug; the microphone comes with a mono mini -plug as well. 

Contact Stanton Magnetics at (212) 445 -0554 or (516) 349 -0235. 

Words Worth 
Being a science or math whiz 

doesn't mean you'll be a high -tech 
success. Louisiana Tech registrar 
Harold Pace recently conducted a 
study that found the best predictor of 
college success was good grades in 
high school English. Pace also claims 

that studying English is good prepara- 
tion for jobs in the high -tech field, 
because it teaches you to think logical- 
ly. Furthermore, Pace notes that "be- 
ing able to read and communicate is 

essential to every subject." 

213- 553 -4330 
`The Call That Gets It All' 
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DPI Debuts Automated Compact Disc Package 
Putting music libraries on compact 

disc is an inevitable step in automated 
radio syndication. Van Nuys, CA- 
based Digital Programming, Inc. 

recently took that step, and the 
results are available in a variety of for- 
mats. 

Describing the programming, DPI 

Hippies, Yuppies .. . 

"Mechies "? 
Writing in a recent issue of 

American Demographics, editor 
Cheryl Russell predicts that as the 
hippies of yesterday became the yup- 
pies of today, these same yuppies will 
in turn become the "mechies" of 
tomorrow. What's a "mechie "? A 

Middle -aged, Ex- urban, Computeriz- 
ed, Homeowner, says Russell. 

Russell bases her claims on the 
ability of personal computers to link 
workers outside of the office, which 
will make it possible for almost all by- 
then- middle -aged members of the 
baby boom to own homes far from 
the maddening urban crowds, in nice 
areas where they can raise their kids. 
What's more, Russell-believes the ac- 
tivities associated with yuppies today 
will continue to gain in popularity, ex- 
cept that our beloved baby boomers 
will be doing them in the privacy and 
comfort of their homes. 

According to Russell, this means 
future megabucks for makers of 
home fitness and home entertainment 
equipment (software, too, which is 
where music comes in), do- it- yourself 
projects, and technologically 
sophisticated household aids and ap- 
pliances. Buttressing her argument, 
Russell notes that such recent news 
items as the rise in worker produc- 
tivity and in yuppies themselves were 
old news to those whose profession 
is following demographic trends. Both 
are contingent upon an aging 
workforce that takes its money and 
work seriously. 

"No one gets rich overnight mining 
demographic statistics," Russell cau- 
tions. "But over the years, an invest- 
ment in demographics will mature, 
yielding high returns at no risk. 

Yesterday's 
Deejays 

If you were a disc jockey before 
1960, the Yesterday's Dee Jays 
Association would like to hear from 
you. Headed by Chuck Thompson, a 

DJ from 1946 -61 and now a suc- 
cessful Houston real estate investor - 
broker, the association plans to up- 
date the biographies and activities tof 
all qualifying broadcast personalities 
via a newsletter. Thompson plans to 
serve as editor, relying primarily on in- 
formation sent in by surviving DJs, 
their heirs, families, and fans. 

Subscriptions will be $10 per year 
(six issues). For more details on this 
proposed look into "the golden age of 
the disc jockeys" contact Chuck 
Thompson at P.O. Box 11652, 
Houston, TX 77293; (713) 442 -0060. 

Following demographic trends is like 
a long -term financial investment." 

President Ron Erwin noted that each 
music track would contain digitally en- 
coded biographical and chart history 
data, that efforts were being made to 
attain a uniform, "master- quality" 
sound, and that the discs would be 
cut in Southern California. These 
automated CD radio syndication 
packages as well as the firm's latest 
jingle package will make their public 
debut at the NAB convention in Las 
Vegas, April 14 -17. 

For further information, contact 
DPI at (818) 780 -9780. 

City Of Hope Honors Tony Scotti 

The 1985 "Spirit Of Life" 
award will be presented to Scotti 
Brothers Entertainment In- 
dustries Chairman Tony Scotti 
at the City of Hope's annual 
tribute dinner on June 27 at the 
Los Angeles Century Plaza Hotel. 
The "Spirit Of Life" award is 
bestowed in recognition of 
distinguished service to the music 
industry and ongoing work on 
behalf of multiple charitable 
causes. 

In making the announcement, 
Music Industry Chapter President 
Myron Roth said, "Tony Scotti's 
unique blend of business and 
creative talents have made him a 

leader in the entertainment in- 

dustry. Selecting Tony to receive 
this year's 'Spirit of Life' award 
continues the tradition of the 
Music Industry for the City of 
Hope in honoring its best." 

The June 27 event will establish 
a music industry fellowship in 
honor of Tony Scotti. This year's 

Tony Scotti 

fundraising target is $600,000, to 
be raised via dinner attendance, 
contributions, endowments, and a 
tribute journal. Proceeds from this 
event will benefit capital projects 
at the City of Hope National Pilot 
Medical Center. 
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For the Best in a TRAVELING BILLBOARD© (Bumper Strip or 
Window Label) call Byron Crecelius, person to person, COLLECT 
314- 423 -4411. 



 

NASHVILLE THIS WEEK 

SHARON ALLEN 

ACM Sets Host Lineup 
The Academy of Country Music Awards show May 6 

will be hosted by Glen Campbell, Janie Fricke, and Loretta 
Lynn. Also, for this 20th anniversary show, the ACM has 
added a new category this year - Country Video of the 
Year. The last award category added was six years ago 
... the "Tex Ritter Award," which honors the Country 
Music Motion Picture of the Year. 

Fogelberg's Return 
To The Roots The musicians he referred to 

Dan Fogelberg previewed his are: Jim Buchanon (fiddle), Paul 
soon -to-be- released country/blue- Harris (keyboards), Russ Kunkel 
grass -flavored LP "High Country (drums), AI Perkins (steel /acous- 
Snows" during a concert at the tic guitar), Jerry Douglas (dobro), 
Grand Ole Opry House last week. Charlie McCoy (harmonica), Dav- 
He described the new sound as id Grisman (mandolin), and Sugar 
"good fun," then explained, "I was Hill Records artists Herb Pedersen 
very fortunate here in Tennessee to (banjo) and Chris Hillman (bass). 
assemble some great musicians Ricky Skaggs made a surprise ap- 
for this album. And even more for - pearance and added vocals on one 
tunate to get some of them to come selection from the new album as 
out with me on the road." well. 

FOGELBERG AT OPRY - Pictured (l -r) ASCAP's Merlin Littlefield, CBS /Nash- 
ville Sr. VP /GM Rick Blackburn, Fogelberg, and Epic's Rich Schwan. 

COUNTRY BOY CELEBRATION - Ricky Skaggs and his manager Chip Peay 
celebrate with CBS executives following two shows at the Bottom Line in New 
York City and a special premiere of his new "Country BO)," video. Pictured (l -r) 

are: E /P /A Sr. VP /GM Don Dempsey, Skaggs, CBS /Nashville VP Roy Wunsch, 
Epic's Rich Schwan, and Peay. 

I understand this tour only made 
four stops. The first was for NARM 
in Miami, the second here in Nash- 
ville, then on to Atlanta and Los 
Angeles. 

Happy Birthday Leon 
Leon Everette had an extra spe- 

cial birthday this year, thanks to 
his fan club. They stopped him 
mid -song during a show in Lan- 
caster, PA and showered him with 
balloons, roses, gifts, and a giant 
card signed by the entire audience. 
The four -tiered birthday cake was 
large enough for everyone. 

Coming Soon ... To A 
Theater Near You 

Next time you sit down at your 
local movie theater, don't be sur- 
prised when you see Ricky 
Skaggs's "Country Boy" video pre- 
ceding the flick instead of cartoons. 
Coordinated by CBS Records and 
Music Motions, the Music Zap pro- 
motions for the video will begin 
later this month in New York and 
Nashville, then will extend to a net- 
work of over 1000 theaters all over 
the country. 

Ricky's is the first country video 
promoted by Music Motions. It will 
accompany movies that have com- 
patible demographic audiences. 
There will be radio and retail tie - 
ins with each theater showing of 
the video. Special posters were cre- 
ated for display in the theaters and 
record store outlets. Buttons, pins, 
decals, etc. will be made available 
to theater and record store emplo- 
yees. In addition, the message 
machines at theaters will mention 
the video when giving moving in- 
formation. Music Motions has pro- 
vided similar video promotions 
with such artists as Jermaine 
Jackson, Rick Springfield, Twisted 
Sister, and Barbra Streisand. 

Louise Tours China 
Louise Mandrell and an en- 

tourage of 400 will tour China this 
fall. Her father /manager Irby 
Mandrell said it will be the first 
time a country artist has toured 
China, and that it will be the 
largest American group ever to 
visit China. And if you want, you 
can be a part of that group. The 
China '85 tour has openings for 400 

people. The price is $2750 per per- 
son. The trip is scheduled for 
August 28- September 10. For more 
information, call Advance Travel 
at (800) 251 -5600. 

Country Music's Top Ten 
Proudly Welcomes 

WUBE-FM /Cincinnati alb 

WKCQ-FM /Saginaw 
131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392 -8743 
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Dove Awards Honor 
Gospel Artists 

Sandi Patti took home her third award as Gospel Music 

Artist of the Year last week (4 -3 -85) at the Dove Awards in 

Nashville. For the second year in a row the show was carried 

live via satellite over the Christian Broadcasting Network from 

the Tennessee Performing Arts Center. 

the show was hosted by Pat 

Boone and Cheryl Prewitt. Patti ai- writer of the Year; Steve Green, 

so won Female Artist of the Year for Male Artist of the Year; the Rex 

the fourth year in a row, and her Nelon Singers, Traditional Album 

"Songs From The Heart" album of the Year for "The Best Of And A 

won Inspirational Gospel Music Al- Whole Lot More "; "Hee Haw" star 

bum of the Year. Lulu Roman, Secular Artist of the 

Among the other winners were: Year; and "Upon This Rock," written 

Amy Grant, Contemporary Album by Gloria Gaither and Donny 

of the Year for her album "Straight McGuire, performed by Sandi Patti, 

Ahead "; Michael W. Smith, Song- was chosen Song of the Year. 

NSAI HONORS SONGWRITERS - Following the Nashville Songwriters 
Association International's Awards ceremony, ASCAP reps pose with their 
winning writers. Pictured (l -r) are: ASCAP's Bob Doyle and Judy Gregory, 
writer Marc Rossi, ADCAP Southern Director Connie Bradley, and writers 
Dave Loggins, Tommy Rocco, and Brent Maher. 

MILSAP RECEIVES DOCTORATE - If Ronnie Milsap hadn't become an 

entertainer, what would he have become? Well, chances are he'd have become a 

lawyer. Prior to pursuing a career in music, Milsap was offered a scholarship to 

the Emory University School of Law in Atlanta. We all know which interest won 

Ronnie's time and devotion. But thanks to the Board of Trustees of Adrian Col- 

lege in Adrian, Michigan, Milsap's law ambitions were partially fulfilled when he 

was awarded an Honorary Doctorate of Laws degree. Milsap dropped by to 

receive the honor on his way to a Detroit performance. 

Nashville In Motion 
Congratulations to Aristo Music As- 

sociates President Jeff Walker and 

wife Terri on the birth of their daughter 
Christy Marie on March 31 ... Ricky 
Skaggs is scheduled to cut a live al- 

bum next month during his London per- 
formances at the Dominion Theater. Al- 

so listen for Ricky on the nationally air- 

ed March of Dimes TV spot. He's sing- 

ing a song called "The Miracle Is You" 
for the spot, which features actor Rich- 
ard Dreyfuss ... Vince Gill just re- 

turned from Belgium and Great Britain 
... Also on the road abroad - Moe 

Bandy and Joe Stampley spent this 

past week in England and Ireland. Later 

this month Moe will join Johnny Lee 

and Lane Brody to perform on the 

"U.S. Emerald Seas" in the Grand Ba- 

hama Islands ... Johnny Paycheck 
just returned from another tour of Ger- 

many, which included military bases, 
and plans to return later this year . . . 

While taping TNN's "Country Sports- 
man" show on Lake Kissimmee in Cen- 

tral Florida, Kathy Mattea caught a six - 

foot rattlesnake, and also on that trip 

caught a 10 -pound largemouth bass 

... Look for Jeannie Kendall in an up- 

coming issue of Woman's World Maga- 
zine. 



MARKETPLACE 
AIRCHECKS 

BOSTON AIRCHECKS 

On March 16 & 17, 1985, WROR held an on -air reunion 
of some of Beantown's favorite personalities including 
Arnie Ginsburg, Fenway, Melvin X. Melvin, Charlie 
Van Dyke, Dan Donavon, Chuck Knapp, J.J. Jeffrey and 
special surprise DI's during Joe Martell's "Saturday Night 
Live at the Oldies." Stereo reels or cassettes; send SSAE 
for list. 

MAN FROM MARS PRODUCTIONS 
159 Orange Street. Manchester. New Hampshire 03104 

(603) 668 -0652 

Current and Classic Airchecks! 
Current Issue #60 features KOST/M.G. Kelly, KRLA /Real Don 
Steele, WNBC /Don Imus, KCBQ /Charlie & Harrigan's last 
show. XHITZ/Bili Hergonson, KS! 03/Randy Robbins, KFI/ 
Lohman & Barkley & KBZT/Shotgun Tom Kelly. 90 -min. cas- 
sette, $5.50. 
Current Issue #59 features WKTU/Dan Ingram, KI151Rick Dees, 
WPLJ /Jim Kerr, WKTU /Jay Thomas, KWSS /Chuck Geiger, 
KYUU/True Don Bleu, KKHR /Chris Lance & Jack Armstrong. 
KUBE/Chrlie Brown, plus KLZZ/John Forsythe. 90atsn. casette. 
65.50. 
Special Issue #S.52 features SAN DIEGO! CHRs KS 103 & XHITZ, 
AORsKGB & 91X. Urban XHRM, plus A/Cs BI00, KYXY, 
KLZZ, OMB, KBZT & KIFM. 90 -min. cassette. $5.50. 
Special Issue #S -53 features TAMPA/T. PETERSBURG! CHRs 
WRBQ & WZNE, AOR WYNF. plus A /Cs WFLA, WFLA -FM, 
WMGG, WIQI and Oldies WHBO. 90 -min. cassette, $5.50. 
Classic Issue #C -53 features XERB/Wolfman Jack -1966, KHJ/ 
Humbly Harv-1968, Y100 /Bill Tanner -1979, KFI /Hudson & 
Landry -1976, KFRG4laa -1976, Phoenix's KUPD /firm Fox -KRIZ/ 
Tony Evans -1974, KITS /Larry McKay -1976. Cassette, $10.50. 
STILL AVAILABLE: OS-SO (MILWAUKEE), #S49 (PITTS- 
BURGH), #S-SI (CAL. CENTRAL COAST) ® $5.50 each. 
WRITE FOR MORE DETAILS ON CALIF. AIRCHECK VIDEO 
#2, NOW, AVAILABLE @S39.95 on VI-6 or BETA. 

CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92104 (619) 460 -6104 

COMEDY 

Pere, - 

I ' IG . FRESH! > 9' 
Write on nation letterhead Icy d/e y'Mv 

CHEEP LARS s rrury 

1111 W El Camino Real Or 
bon 

Suite 109 -212 KF "5. 
Sunnyvale, CA 94087 San ERC 

MARKETPLACE ADVERTISING 

Payable in advance. Orders must be typewritten and accompanied 
by check. One-inch minimum; additional space up to six inches 
available in increments of one -inch. Rates for R &R Marketplace 
(per inch) 

Parinaartlon 
1 Time $50.00 
6 Insertions $45.00 
13 Insertions $40.00 
26 Insertions $35.00 

Vaunts area AVainsos 

Additional $10.00 per week charge for Blind Box ads. 

Will include logo or other line art on ads of two inches or more 
if camera -ready art provided. Deadline for Marketplace ads is 
Friday noon, two weeks In advance of publication date. 
Marketplace ads are non- commissionable. 

Submit to: Marketplace 
RADIO & RECORDS 1930 Century Park West 
Los Angeles, Calif. 90067 (213)553.4330 

Contemporary 

GIMIDY 

Hundreds renewed again! 

Free sample! 
Write on station letterhead to 

Contemporary Comedy 
5804 -D Twining 
Dallas. TX 75227 

RADCOM 
BRADBURY COMMUNICATIONS 

Our innovative recorded service provides you 
with comedy drop-ins, mock commercials, arai 
morel Send $1.00 for demo cassette. BRAD - 
COM. Suite 211, 3387 N. Del Rosa Ave., San 
Bernardino, CA 92404. 

DIAL 

i 
Humor, Conversation, Calls, Calendar & More 

From WAVA/Wastnglon, DC to SUS -AMMs Angeles - thanks for pie 
Wpm' J.J -McKay 

vente an station Ieaemeed of phone' 

(804)270 -7206 9AM -5PM EST 

10918 Foxmoore Ave. 
, tichmond, VA 23233 

1N4r 
BL6CTR/C wBPV/6 

RADIO'S MOST RESPECTED 
DJ GAG SHEET SINCE 1970 (NI 

RICK PEES, KITS -FM: "Tom, you redly are The 
Best. Really look forward to the arrival of The 
Weenie. such e shot M the am for our Morning 
earn, 

FOR FREE SAMPLES WRITE 
EMetrle Waanl, P.O. Bea 882 

Nona, (Paar1CI10. H.w.698792 (808) 8714600 

Disk Jockey Comedy 
Hilarious 20 -40 second comedy bits ... 25 pages per 
month delivered to your mouth. For sample & Into on 
FREE book of 100 Krazy Kommercials, write HYPE, 
INK., 7805 Sunset Blvd., #206, Los Angeles. CA 
90046. 

0' Liners 
FREE SAMPLE ISSUE 
of radio's most popular humor service 
For sample, write on station letterhead to: O LViers 

1237 Armacost Ave., Suite 98 -R Los Angeles, CA 90025 

"Phantastic Phunnies 
Highly Raspsct.d! Hilarious' OWlal! 

Proven worldwide audio... buddy.' 

'Quick -quip,' Topical Humor!! Introductory month's 500 
topical one -liners and 'BONUS....Just $2.00!! Phantastic 
Phunnies, 1343 -A Stratford Drive, Kent, Ohio 44240. 

FEATURES 

write: 

Box 20093R. 

Long Reach. CA 90801 

'!OthCate COUNTRY o, 
CONTEMPORARY Fermat 

Free Sample Of 
RADIO'S DAILY 
ON -AIR 
PREPARATION 
SERVICE! 
Airshift -ready music 
notes, star facts, 
calendar, more! 

FREE FREE FREE 
Famous PSYCHIC David Guarino, Psychic 
to the Stars, is available FREE for talk 
shows, phone interviews and news actual- 
ities ... 24 hr. phone ... just call .. . 

(702)388 -0702 or (702)388 -0827. 

Terry Marshall's 

Í/l1 A` 5r,5d9rA1 
Entertainment News For Radio 

CHP AOR AC 
Call for a free trial subscription 

(415) 564 -5800 

PERSONALITY 

INFO -BITS 
FOR MODERN AIR TALENTS. THERE'S NEVER BEEN A SHEET 

I 
1 

INFO -BIT$,, % KM 
SERVICE 

DIEGO, CAUFORNIA 92138. GREAT i 
SHOWS EVERYDAY!! 

David K. Jones S7j] /pUp 
The COMPLETE service for radio pere0Ralitres Pre 
recorded bits calendars. one- liners. Invla. bizarre 
news. comedy scripts and mort- for one price' Call or 
write for free sample (213) 851-4325 

'-41 n..w,, o,,,e 1, vl ca,,,.. 

PROGRAMMING 

Digital Carts 
Broadcast Music Services is 
equipped to put your station 
in the digital age ... using a 

combination of compact discs 
and digital mastering system 
for music not available on 

compact disc. 

We are also introducing our 
custom music rotation service. 

Call today for your sample 
can and price quote. 

ll 

( 1 

BROADCAST 
MUSIC SERVICES 

(S01)741.4055 

N.Y.P.D (New York ParodyDeparerwnt) 

Pre- recorded comedy bits including parody commercials, 
slice-of-life skits, drop -ins and mom. Send S5 for informa- 
tion and sample cassette you can use on the air. 
.. Jocks! Call for details on our aimheck service, "Check 

Works" 
`aaROAOCAST PRODUCTIONS EAST. INC. 

23 Rustic Ave., Medford, NY 11763 
15761286 -8125 

INSTANT REAGAN 
More fun than the real one! - live with your 
talent! Now on: KFMB/San Diego, WFYR/Chicogo, 

WBT /Charlotte, KUDUKansos City and more! 

M A R K L A R S O N 
PO BOX 2420 EL CAJON CA 9202t 6t95196989 
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MARKETPLACE 
COUNTRY OLDIES 

19501984 
1475 Hits on tape with cue -tones 

Call or write for information and free list of titles. 

CrÌf1E MUSK DtRECTOle 
PROGRAMMING SERVICE 
Box 103 IndianOrchard. 
Massachusetts 01 151 413- 783 -4626 

PRESIDENTS' PARTYLINE 
Always Good for a Laugh 

Call Now 
For An 
Instant 
Sample 

As Heard on 
Z -100, New York 
0--Zoo, Houston 

Call (713) 
975-6555 Thanks Bill Taylor 

PROFESSIONAL SERVICES 

READY TO MOVE UP? 
... to a better position? We provide aircheck/resume 
refinement, aircheck analysis, and employment coun- 
seling for announcers. Were a full -service consultancy 

for all -size market stations and also individuals. 
3954 Peachtree Rd., Suite 202, Atlanta, GA 30319 

(404) 266 -1977 Money Back 
Guarantee 

The best- sounding spots on 
your station should be your 
stations promos ... wouldn't 
you agree? To have PROMO 
POWER working for your sta- 
tions . .. call now to hear in- 

stant on -line demo of the best promo voices In the busi- 
ness ... and its affordable for your market 

24 hours /7 days (316) 682-7111 

-TIVE 
-SOUND STUDIOS- 

PROMOTIONAL 

MADE IN AMERICA 

manufacturer of 
PAINTER'S CAPS 

BANDANAS and 
TOTE BAGS 

CUSTOM IMPRINTED WITH YOUR CALL LETTERS, 
these COLORFUL and VERY VISIBLE items make 

IDEAL GIVEAWAYS and QUALITY PRIZES. 
Request your FREE CATALOG #21 and samples. 

Box 969 Monroe, NC 28110 800 -438 -1931 

"'PROMOTION COMMOTION* 

BUTTONS 
Custom 
Printed 

REPRODUCE YOUR CALL LETTERS OR 

PROMOTIONAL IDEA ON THE MOST POPULAR 

WEARABLE! FREE CATALOG & SAMPLES AVAILABLE. 

JOY PRODUCTS 
25 West 45th St., NY, NY 10036 
(212) 869-3743 

RECORD SERVICES 

COMEDY INSERTS 
Limited #t of DJ copies of 
HUDSON & LANDRY 

NEW "Best of H. & L." Vol 11 

(LP or Cassette #344) available 
S2.00 covers mailing cost 

George Jay 6269 Selma. Hollywood, CA 90028 

OLDIES BY THE THOUSANDS 
NEW EXPANDED UP- TO-DATE CATALOG of 45-rpm oldies 
from the past 40 years. Fast, reliable service. Credit card 
accepted; send $2 for comprehensive catalog to: 

Box 66455, Dept. #RR, Los Angeles, CA 90066 
f2131 391.4088 

OPPORTUNITIES 
OPENINGS 

NATIONAL 
OPENINGS 

Group with Country, Rock & Comtemporary stations is accept- 
ing tapes for future jock openings. Community Service Broad- 
casting, 811 Broadway, Mt. Vernon, IL 62864. EOE M/F (4 -5) 

AIR PERSONNEL NEEDED 
NATIONAL is recognized as the leader in radio personnel placement. NATIONAL re- 
ceives a constant flow of job openings in small, medium & major markets. We need 
announcers, news people, programmers, male and female, for all size markets. If you 
are ready for a move let NATIONAL help. We make the complete presentation for you. 
For complete confidential details and registration form, enclose S1 postage and 
handling to: 

BROADCAST TALENT COORDINATORS 
Dept. R., P.O. Box 20551 Birmingham, AL 35216 (205) 822 -9144 

Finally. 
Charlie Van Dyke, Inc. is looking jor tomor- 
row's major market talent for several ojAmer- 
ica's greatest radio stations. ljyou're ready to 
grow, or tj you can recommend someone in 
your market, contact us. NEEDED NOW: 
CHR: AM/PM/N1TES (mega -majors & med.) 
Country: AM drive (med) News/Talk: Drive 
hosts (mega- major) PoplUrban: All shifts 

(med.) M/F /EOE. No Fee. Tape, resume & 
photo t6: 

Charlie Van Dyke, Inc. 
8633 E'. Via de Ventura, G -239 

Scottsdale, Arizona 85258 

(6021951.8711 

EAST 
Cape Cod FM is looking for A/C personalities for future open- 
ings, T &R: Greg Evans, WXJY, Box 296, Osterville, MA 
02655. EOE M/F 14.12) 

Pittsburgh dass FM need. a morning host personality im- 
mediately) Great bucks & opportunity! T &R: Mark Rivers, 
WWCL, 224 North Ave., PA 15209. EOE M/F 14 -12) 

WYSP /Philadelphia swabs aggressive Promotions Directa. 
Marketing experience preferred. R: Michael Picozzi, 1 Bala 
Plate, Bala Cynwyd. PA 19004. No calls. EOE M/F 14 -12) 
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bnmediate opening at Lakes region A/C leader. Good production 
a must. T &R: Bob Magnuson, WEMJ, Box 1490, Laconia, NH 

03247. WE M/F 14-121 

WRFMINYC Is now accepting T &R's for experienced parttime 
announcers & a news anchor. Bob Dunphy, 485 Madison Ave., 
10022. EOE M/F 14-121 

Morning personality needed at WRNJ. We have a big city sound 
with a small town feel. Only one bout from NYC. T &R: D. P.Ken- 
dell, Box 1000, Hackettstown, NJ 07840. EOE M/F 14-12) 

OPENINGS 
Competitive FM A/C in Central ME seeks experienced night air 
talent with good production skills. Females encouraged. T &R: 
Don Patrick, WSYY, Box 1240, Millinocket, 04462. EOE M/F 
(4 -121 

We need qualified people! WGBB /Long Island needs a strong 
OM, experienced news people & mature parttime announcers. 
T &R: Tony Michaels, Box 130, Merrick, NY 11566. EOE M/F 
14-12) 

Needed: Parttime experienced radio air personality. T &R: J. 
McLaughlin, WBEN, 2077 Elmwood Ave., Buffalo, NY 14207. 
EOE M/F 14-12) 

Friendly- sounding personality needed for middays plus produc- 
tion at adult hit JOY FM. T &R: PD, WJYY, Box 422. Concord, 
NH 03301. EOE M/F (4 -121 

High energy individual with CHR experienced needed for full- 
time fill -in position at WLAN. T &R: FM97, 252 N. Queen St., 
Lancaster, PA 17603. EOE M/F 14-5) 

ND needed yesterday for 5kw local news leader in central MA. 

We are committed to local news. If you are, rush T &R: 
WARE, Box 210, Ware, MA 01082. EOE M/F 14-5) 

CHR PERSONALITIES! 
Come to the beach in a rapidly growing market. New 

tower, new studios, growing stronger every day. Up, 

bright, maybe even outrageous. Send tape, photo, resume 

and salary requirements (no phone calls) to: Mary 

Russell, WKOB, P.O. Box 10164, Charleston, SC 29411. 

EOE 

OPENINGS 
Immediate opening at a 50,000 watt A/C FM in ME's capitol ci- 

ty. TAR: Brent Stephens, WRDO, 1 Memorial Circle, Augusta, 
04330. EOE M/F 14 -5) 

SOUTH 
Coastal resort FM needs mature personality for A/C format. 
Production & live phone skills a must. Photo, T &R: Bill Jurney, 
Box 3513, Myrtle Beach, SC 29578. EOE M/F 13 -29) 

Top -rated Country station is bolting for entertaining & creative 
people. Production ability a must. T &R: OM, Box 522, Amherst, 
VA 24521. EOE M/F (4 -12) 

Currently accepting T &R's for future openings on AM Country. 
Good production & air skills a must. Charles White, WGAI, Box 
1408, Elizabeth City, NC 27909. EOE fÀ /F 14 -121 

MS's best Country. WMBC FM, is accepting T&R's for full & 
parttime openings. Stan Smith, Box 707, Columbus, 39703. 
No calls. EOE M/F 14-12) 

Wanted: Sales Manager for a new Nashville market station. 
Send philosophy & R: Bill Collie, Box 213, Brentwood, TN 
37027. No calls or drifters. EOE M/F 14 -12) 

Growing seaside rock FM needs hard working Production Direc- 
tor with management, programming & air skills. T &R: Fred Mc- 
Cune, WZYC, Box 402, Beaufort, NC 28518. EOE M/F (4-12) 

On-air personality needed for overnight at top -rated mega - 
station in SE. T &R: R. Walker, WHYI FM, 2741 N. 29th Ave.. 
8300, Hollywood, FL 33020. EOE M/F 14-121 

Afternoon Drive v 
Announcer 

Z -98 needs one more pro) All of our slots ore filled except 

afternoon drive! We are looking for someone who wants to 

and knows how to win! If you are good, we wont to hear 

from you. If you're great, we want to hire you! We will give you 

Me environment and the freedom to create o #1 afternoon drive 

show. NO CALLS!)! Td/R: Bob Koghon, Box 4809. Oearwater, 

FL 33518 EOE M/F 
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OPPORTUNITIES 
OPENINGS 

Only 
The Best 

Our rapidly growing group needs 

a winning Country programmer 
for WKSJ in Mobile, a hot morning 

show for WRKA in Louisville, and 

super production talents for future 

expansion. Win ... with the best! 

Send resume and cassette to: 

Bill Thomas 
VP /Programming 

Capitol Broadcasting Corporation 
530 Beacon Parkway West Suite 600 

Birmingham. Alabama 35209 

00,000 watt Top 100 FM needs afternoon jock with excellent 

.pipes a production. T &R: Rick James. K1013. Box 106. Beau- 

mont, TX 77704. No calls. EOE M/F 14-121 

krneJete crewing* for midday & afternoon drive announcers 

at top.rated small market CNR. T&R: Michael Stevens. Box 

2300, Ardmore. OK 73402. 14051 226 -5357 EOE M/F 14 -121 

News Director 
Morning Anchor 

TOP -rated CHR in Greensboro/Winston - 
Salem/High Point is looking for a News Dir- 

ector/Morning Drive Anchor. Cassettes and 
resumes to Bill Weller,GM, WKZL -FM, Nation- 

wide Communications, Box 11967, Winston - 
Salem, NC 27116. (919) 725.0556. EOE M/F 

wriBlifiBMwiNviBABANIPMMABRP 
MOO le wkkg talented newatteffic reporter to interact with 

morning zoo team. Females encouraged. T&R: Randy ((Mach, 

400 Radio Rd., Charlotte, NC 28216. EOE M/F 14 -121 

Marring news canon weed for this sw FL A/C. Hence bright 

& conversational delivery. TSR: Nancy Frost. WRCC, Box 189, 

Cape Coral, 33910. EOE MIF 14-121 

WRAL FM /RMsigh is looking for bright, tight & energetic 

weekend air personality. T&R: Steve Anthony, 711 

Hillsborough St., NC 27605. EOE MIE 14-121 

Charlotte's hottest CHR has a mid- 
day opening. If you're strong in pro- 
duction, team player, very person- 
able, and have always dreamed of 
working for Jefferson Pilot ... apply 
now! No beginners, excellent pay 
and benefits. T &R to: Bill Martin, 
1 Julian Price Place, Charlotte, NC 
28208. EOE M/F 

WROO, Lexington's rock leader, Is mutable T&R's for future 
on-air openings. Dave Krusenklaos. Box 100, KY 40505. EOE 

M/F No calls. 14-121 

FL Y100 Is looking for an outrageous morning personality & a 

Production Director with experience. T&R: Randy Van Helen, 
WNn, 1301 W. Grenada Ave., Ormond Beach, 32074. EOE M/F 

14 -121 

r1KODA 99FM W-r 
LITE & EASY 

I Immediate opening for personality at 

Houston's leading Adult radio station. 

At least three years of major market 

experience. Seeking solid communication 

skills and a warm, friendly, one- to,one 

delivery. EOE 

OVERNIGHT DEMO CASSETTES TO: 

Ken Rogulski, PD/KODA 99FM 

4810 San Felipe, Houston, TX 77056 

1. 

OPENINGS 

KFXY needs air talent & production people! Beginners ere wel- 

come, but muet be mature & self- motivated. T &R: Kevin Bon- 

ner, Box 1430, Morgan City, CA 70381. EOE M/F 14 -51 

Ak talent needed! Mature voice with good production wanted, 

but no beginners. T &R: Gary Robinson, WLVA, Boa 2179. Lyn- 

chburg, VA 24501. EOE M/F 14 -51 

ONE OF AMERICA'S 
BEST A /C'S 

Needs a production director who can make our 

spot breaks sound as good as the rest of 

our programming. It you're creative, experi- 

enced and enthused, send us a tape & resume: 

Radio & Records. 1930 Century Park West, 
#970, Los Angeles. CA 90067. EOE 

KTUX FM, hot new personality Class C station in Shreveport, 
needs entertainers. Kan or John: 13181 938.7927 EOE MIE 

14-51 

Rods & Roe station am Cesena coast Is looking for personality/ 
production parson. T &R: Kris Kelly, WXOR, Box 760, Jackson- 
ville. NC 28541. EOE M/F 14 -51 

Tap-reted TWsiresaw Country nation has immediate opening. 
Rush T &R: Matt Ray, WMNX, Box 1110, FL 32302. EOE M/F 
14-51 

ONE OF THE SOUTHEAST'S 
HIGHEST -RATED CHRS 

Has a morning opening beginning at the con- 
clusion of the current Arbitron. We offer 
excellent pay, great benefits. and the best 
facility. In return, we want a team or solo act 
who's personable, funny. even outrageous 
at times and understands local relatability. 
No beginners. Apply in complete confidence 
to: Radio & Records, 1930 Century Park West, 
#969, Los Angeles, CA 90067. EOE M/F 

Experienced audio 1wnWlet wanted to join this award- winning 

Gulf Coast news teem. T&R: David Brando, WOWW, Box 

2788, Pensacola, FL 32513. EOE M/F 14 -51 

96 KISS, Nashville's hot FM. is accepting T &R's for immediate 

openings. Larry Martino, 50 Music Sq. West, Suite 901, TN 

37203. EOE MIF 14 -51 

looldg for morning perdu. The "ton Imué' of Country wanted 

yesterday. T&R: CMIe Taylor, KIXZ/KMML, Box 10940, Amaril- 

lo, TX 79116. EOE M/F 1451 

WCMS, 900 Commons lthgPL, Vwanted. i Beach. VA 23484. 

EOE M/F 14 -51 

I love my country 

WKHKio+nm 
WKHX /Atlanta has immediate opening for an 

experienced announcer. Tapes & resumes to: 

Neil McGinley, 360 Interstate North, Suite 

101, Atlanta, GA 30339. WKHX is a Capital 

Cities Station. EOE 

MIDWEST 
Looking for dive titre personalities. Only team played need ap- 

ply. T&R: Krvan Rabat, KDW, Box 1478, Topeka, KS 66601. 
EOE MIE 14 -51 

Northern MI radio station le memento T&R's for possible future 

openings. No beginners please. T &R: Dennis Martin, Box 288, 
Petoskey, 49770. EOE MIE 14-121 

Wanted: Top production person to work creatively with all new 

equipment( Top pay for the right person. T&R: WAXXAIAYY, 
Box 6000, Eau Claire, WI 64701. EOE M/F 14-121 

Experienced female needed for evenings & production im- 

mediateN. Great benefits in this college town CHR. T&R: Jay 

Bauley, WSPT, Box 247. Stevens Pt., WI 54481. EOE 14121 

Immediate halm* opening 17- midnghtl for CHR killer) T &R: 

Mike Miller, KOFM, Box 14506, Oklahoma City, OK 73113. 

EOE M/F 14 -121 

If you love monism. being busy. promotions & involvement, 

you'll love working for usi T&R: Brian Gallagher. KRGI, Grand 

Island, NB 68802. EOE MIF 14-121 

Hot oüln' 0107 needs drive time personality & production for 

this Class C Upper MI FM. T &R: Dan Stoat, W MOT, Box 467, 

Ishpeming. 49849. FOE M/F 14-121 

100kw NC In SE MO is looking for e talented mooing per- 

sonality/PD who knows programming, promotions & music. 

4References & R: Box 247, Poplar Bluff , 63901. EOE M/F 

14-121 

OPENINGS 

KAT FM needs a fulltime day shift announcer who has two 

yeah experience. We are the top -rated A/C in Dubuque! T&R: 

Denis Albright, Box 688, IA 52001. EOE MIE 14121 

WKAV. Appleton-Greer Bay's CNR is looking for T &R's for 

talent pool. T&R: Ron Ross, 1765 Mock Rd., Kaukauna, WI 

54130. EOE M/F 14121 

Young & aggressive company le smiting ait talent & morning 

personality. T &R: Gary Krohn. Box 1377, Bismarck, ND 58502. 

EOE MIF 14 -121 

Suburban station is searching for air talent. We want crea- 

tivity & production skills. tool T &R: Box 336 Florence, KY 

41042. EOE M/F 14 -5/ 

Laski g for common sense type for e potation at an AM /FM in 

Columbia tree. T &R: Chuck Thomas. Box 475, Mexico, MO 

65265 EOE M/F (4 -51 

WKAN, mid- America NC Media station, is taking T&R'e for fu- 

ture openings. Minimum two years experience. Larry Timm, 6 

Deeeom Sq., Kankanee, IL 60901. No calls. EOE M/F 14-51 

Morning owl anchor needed for 5kw AM & 50kw FM. Strong 

writing a mustl Pros only apply. T&R: Bruce Scott. WFUNI 

WREO, Box 738, Ashtabula. ON 44004. EOE M/F 14-51 

Morning comnanknar /MD needed at Country AM in St. Louis 

tes. No floaters. C &R: Steve Benny, KWRE. Box 220. Warren- 

ton, MO 63383. EOE M/F 14 -51 

Looking for drive thra crammed.. Only team players need an 
ply. T&R: Kevin Rabat, KOW, Box 1478, Topeka, KS 66801. 
EOE M/F 14-51 

Experienced IwnW needed knm diataly for evenings S produc- 

tion. Great benefits at college town CHR. T&R: Jay Bosley, 

WSPT, Box 247, Stevens Pt., WI 54481.17151 341-1300 EOE 

1451 

zz99 is accepting T&R's for future opening. Photo, T&R: Todd 

Chase, 4350 Johnson Or., Shawnee Mission. KS 66205 EOE 

MIE 14 -51 

WEST 

SW NM Class C station looking for creative Production Director. 

Call Andy Bowman, GM, at KSNM /Las Cruces: 15051 

894 -3987 POE MIE 13221 

Oreat opportunity for experienced AOR personality a 

KFMG/Abuquerque as .afternoon drve/Produttia Director. 

C &R: Torn Marshall, 5601 Domingo NE, NM 87108. EOE M/F 

13 -291 

KUDO /ta Vagas NC Is now accepting T &R's for future full & 

parttime openings. Bill Bauman, 66 E. Tropicana Ave., NV 

89109. EOE M/F 14 -121 

DENVER 
AT LAST 

0103 has raie opening for creative, tal- 

ented individual with a positive attitude. 
T &R to: Assistant PD, Alan Sledge, P.O. 

Box 103, Denver, CO 80204. NO CALLS 
EOE M/F 

Entry evil opening settee for PDlmanig emaecer. T &R: 
KRAL, BOO Higley Blvd., Rawlins, WY 82301. EOE M/F 14121 

WY's most Mend -to CHR has a rare overnight opening for en 

experienced professional. T&R: Bill Cody, KTRS. 251 W. let 
st.. Casper, 82601. EOE MIE 14-121 

SW lake City's topaeted rocker. KRSP FM. has an opening for 
en afternoon drive talent/MD. No beginners. T &R: Randy Rose, 

Box 7760, UT 84107. EOE M/F 14 -121 

Crones & detail-minded Sias CoorMetor wanted. Have 
general office skills & computer expenence, if possible. R: Judy 
Currier. KLOK, Box 21248, San Jose, CA 95151. EOE MIF 

14121 

COASTAL CALIFORNIA AM-FM 
Seeking creative, responsible PD. Back- 
ground promotions, on -air, production neces- 
sary. Targeted 30+ ... Competitive medium 
market, commitment to win a must. We've got 
the tools, need right person. Send T &R to: 
Radio & Records, 1930 Century Park West, 

#968, Los Angeles, CA 90067. EOE M/F 

Personality ND needed at KLKT /Lake Tahoe -Reno. T&R: Ka 

Hunter, Box 6063, Incline Village, NV 89460. No cdle. CO 

M/F 14-51 

Fa & planless sir Moe available noon. Production experience 

muet, TSR: Corey Baker, Box 1428, Victorville, CA 92392 
18191 2458635 14 -121 

Add& AO« look needed for parttime shifts on CA central coast. 

T &R: Mark Kaufmann, KMBY, Box 1271, Monterey, CA 

93942. FOE M/F 14121 

We have dsyrlrrre opening at this small market Country sta- 

tion. T&R: KCCC, 1011 W. Mermod Rd., Carlsbad, NM 88220. 
EOE MIF (4121 

OPENINGS 

Afternoons In San Francisco! Rare opening for someone who is 

ffffortaini99. warm & has something special to offer. T &R: 

KITS. 1355 Market St., CA 94101 No cells. EOE M/F 14121 

1.50 931 PA 

Get To The Top! 
If you're a future major market A/C or CHR 

personality, then refine your specialty 
skills with usi Now looting for future air tal- 

ent, production and news people. Excellent 
growth opportunities for the experienced. 
Send tape, resume and photo to: Brian 

Ctaey, PD, K093, 2121 Lancey Drive, Modesto. 
CA 95355. EOE 

Eugene CHR now 
for all shahs. Mike 

accepting 
Box 10767, OR 97940. 

EOE M/F 1451 

Morning rows position avble. Must be creóble & humble. 
No egomaniacs need apply. C &R: KLLV, Box 2630, Bakersfield, 
CA 93303. EOE M/F 14 -51 

News Director 
Take -charge News Director to manage hvo- 

person News Dept. for Southern Calif. AM- 
FM combo. Send resume, salary require- 
ments, aircheck, and all the reasons why we 

should hire you to GM, KMEN /KGG), Box 

1290, Son Bernardino, CA 92402141F EOE 

Wanted: Spanish radio news editor. T&R: Hans Jordan, 

KMMM, Box 1208, Austin. TX 78767. 50E MIF 1451 

Opening in NW Remake office for Sales Menage In this 136k 

merken. Radio experience a must. Sedan, commission & incen- 

tives. tool Roger McDowell. 15091 529 -8000 EOE M/F 14 -51 

GREAT MORNING 
TALENT WANTED 

One of the Country's best Adult Con- 

temporary FM's in top 100 market is 

looking for strong morning talent. Must 

have adult sense of humor and be tun. 
Please send resume and tape, in con- 

fidence to: Talent Coordinator 
The Research Group 

2517 Eastlake Ave., East 
Seattle, WA 98102 

EOE M/F Please no calls. 

ROME Is searching for fuetime Ilk talent. Creative on -ai, std 

production required. C &R: fat Evens. 1245 S. Winchester BI 

San Jose, CA 95128 No calls. EOE M/F 

fist Media's KDOT AM needs adult female midday hostess for 

351 MOR. T &R: Sea, Box 960, Rovo, UT 84601. 18011 

373 -8550 FOE 14 -51 

Growing comp., with nation in WY & CO needs T&R's for 

future openings. No calls. Dave Kallaway, 1(0[1, 31614S. Gil- 

lette Ave., Gillette, WY 82716. EOE M/F 14-51 

Ooad Raer 100,000 wan community-Involved NC FM seeks 

production whiz/afternoon drive announcer. Photo, C &R: 

KARS, Drawer B, Barney, CA 96013. EOE MIF (451 

POSITIONS SOUGHT 
Calm veder lira. SANDY SHORE. seen year pro currently 

weekends in San Benadino, is looking for L.A. opening. 805 

Vie Promontorio, San Clemente, 92672. 12131 306-8009 
13 -221 

Position sought In announcing: Columbia grad who is sharp, 

talented & hard working. LISA: 14121 461 -031011 -181 

DJ /Sports announcer. with over lose yes. experience. is look- 

ing for a beginning in a smell market station. CARL: 13131 

256 -8825. before 5 est 14121 

If you're looking for duality anchor /reporter. let's talk. Have 

10 years news experience & will consider small market. Prefer 

the MW. 13191 386 -8977 14121 

Rebcateble pro Is sape in Country, NC & CHR & baking 
for a medium market challenge. JIM: 16091 522.7843 14121 

DOC WASHBURN, e proven ratings-getter IWIGL. WSOCI. 

seeks AOR, CHR or A/C mornings. Prefer SE. Laine message: 

17041 5455604 14121 

I know Canny music. Employed OM/MD has seven years ex- 

perience & M looking for a snail /medium market. Prefer the 

East. GLENN: (6071 3245157 13 -151 
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OPPORTUNITIES 
POSITIONS SOUGHT 

Experienced ND is wanting a reporter's position. CARL: 16071 
733 -8680 (4-12) 

Employed OM is looking to go back to the MW & my real love, 
sports. Have a varied background. STEVE: (806) 293 -9145 
(412) 

This pro is tired of fast bucks & swinging doors. An looking for 
sales or on-air slot with any format in medium /major market. 
GARY RAE: (8131 755- 9110 (4 -12) 

Nostal.gia...A /C...CHR Jock 
With three years' experience in small markets 
... looking to move up to the top 100 market - 

in any capacity, any format. Hard working, 
willing to help make your station an unqualified 
success! Real team player ... can do sports as 
well, possible P -B-P for baseball. JOHN: (412) 
228 -0563. 

Young. ambitious & experienced news reporter /anchor is look- 
ing for a stable station. Willing to relocate if the right offer is 
made. PEGGY: 14141 251 -6581 14 -121 

Creative production/copywriter with 15 years experience seeks 
stable A/C or Country station. Will relocate. WES: (414) 
353 -3604 (4 -12) 

FM102's ALI KNIGHT, the top -rated CHR in Sacramento, is 
looking. Have three years jock, news & production experience. 
(9161 921 -5133 (4 -121 

Enthusiastic worker with pleasant voice seeks a news position 
in Indianapolis, Louisville or Cincinnati. Have five years ex- 
perience. MIKE SEVENS: 1812) 423 -7983 (4 -12) 

Easy Listening kind of guy wants e better gig. Have B.S. & CHR 
& Talk experience. Prefer CHR or A/C action in IL, IN or MI 
areas. TONY: (616) 696 -1631 (4 -12) 

MACY In the morning is now available. 15 year pro is looking for 
Top 50 market station. 1904) 785 -6624 14 -12) 

Sports Is my life, but I'm dead covering Big Red. Three years 
hard -core PBP & everything else at medium market A /C. JIM: 
(402) 435 -4245 (4 -121 

I had double -digit A/C ratings, NY Met- 
ro, then went Talk in Philadelphia. 
Again, the ratings improved but the sta- 
tion changed format. TALK OR MUSIC, 
I'm a proven major market winner! 
(215) 564 -3879 

R.J. KOLUNS is experienced & available for Country & A/C for- 
mats. No small markets please. 1602) 947 -6972 14121 

Fortner afternoon drive pro is looking around. If you are, :too, 
then call REID: (315) 342 -3069 14 -12) 

Looking for a female announcer with excellent voice quality & 
creative production skills? Fick up the phone! ROBIN: (308) 
384 -5043 1412) 

Versatile college grad with public radio experience seeks first 
commercial exposure in a MW, South or East small market sta- 
tion. DON DALE: 1615) 868 -3752 14 -12) 

Young & creative personality has the ability & drive, but needs 
an opportunity. I will not disappoint. JOHN: (312) 262 -3773 
13 -29) 

CHR /AOR DJ with great production & copywriting skills seeks 
full or parttime slot in SW CA. PAUL ALEXANDER: (2131 
487 -1377, atter 3 pet (4 -12) 

14 year pro is looking for a job as a copywriter /Production 
Director. PAUL DICKSON: (5031 378 -0860 (412) 

Median /major market pro seeks airwork in any market, but am 
small market PD material. DENNY: 1205) 770-9665 or 
675 -2089 14 -12) 

Veteran ND /personality /anchor with experience (ABC Network, 
CBS O &O & Doubleday) is available now! ROB WILLIAMS: 
(512) 656 -6789 (4 -121 

Pittsburgh area CHR/A -C jock seeks air shift & entry into 
management. Have 13 years experience & prefer East Coast in 
oany market. KEVIN EVANS: (412) 856 -5834 14-12) 

Experienced programmer wants to switch to sales. Prefer the 
West or NE. BOB: (505) 481- 1628 14 -12) 

Young & ambitious radio announcer /MD is looking to get into 
real radio in e medium market. DON CLARK: 1414) 387 -3533 or 
324 -4441, after 6 cat (4 -121 

Al, talent is ready to make the big move. I have three years ex- 
perience & would like a CHR or AOR gig. CHIP: (505) 722 -7320 
or 722 -9025 14 -12) 

POSITIONS SOUGHT 
Hard working teem player with eight years experience seeks 
CHR or A/C air shift at medium /major market. SHAWN: (505) 
722 -9025 (4 -12) 

Help! I'm being replaced by a satellite dish! Relocatable pro is 
looking for programming, MD or middays /mornings. GARY: 
(205) 342 -5603 14 -12) 

if you're looking for a time & temp man, forget me. However, if 
you're looking for someone witty & creative, call MIKE 
MASTERS: (805) 824 -4221 or 943 -7187 (3 -151 

15 year pro with AOR experience in the Portland market is 
ready to relocate to a major market. BOB: 1503) 246 -4590 
(4-121 

Spring fever! Gotts move! DJ /newsman with two years ex- 
perience is looking for a medium market to bloom in. EDDIE: 
1617) 544 -2214 14 -12) 

Get me out of NB! Am seeking position with music station & 
have two years experience in a medium market CHR. Also am 
interested in programming. ED: (402) 477 -4696 14 -121 

Currently employed & experienced pro with top -rated CHR has 
great pipes, production & programming background & will 
relocate anywhere. PETE BUNCH: 1406! 494 -4147 1412) 

Relocatable small market aftemoon jock thinks it's time to move 
up & on. Country or A/C preferred, but will consider CHR. 
DEAN: (517) 673 -6419 (4-12) 

Talented morning drive personality pre wants to break into the 
Top 50 market. Will work any shift, anywhere. MICHAEL: (206) 
533 -6002 14 -121 

Famed(' pro from Top 15 market seeks stable company. Have 
adaptable entertainment with characters, bits, warmth & style. 
13051 432 -1691 or 467 -6543 (4 -12) 

Energetic, hard working & dependable person is looking for a 
small market pbsition anywhere. MARLO: 12161 251 -0025 
(4 -121 

Apra 8th marked the 21st year as a Philadelphia PD /OM /per- 
sonality. Now I'm seeking a similar combo in a Top 10 market. 
ALAN SWAN: 1215) 574 -0999 14121 

Hard working & creative Jock seeks gig at medium MW or 
southern market. MIKE: 1314) 487 -7339 13 -151 

I'm ready to dig in & wok at personality CHR or A/C as talent or 
MD at West Coast medium /major market. JACK PHILLIPS: 
1209) 951 -6239 or (619) 420 -7816 (3 -291 

Black air personality seeks opening. Experienced in Country, 
A /C, Urban, CHFf & production skills. Prefer slot in FL or GA. 
JOHN McINTOSH: 1305) 647 -1668 14-51 

TERRY DONAHUE, formerly of Portland's 2100, is looking for 
that big gig. (503) 629 -8486 (4 -51 

Communicator: Young & natural with good writing & produc- 
tion skills & needing the chance to demonstrate it! Can work 
AOR, A/C or hybrid. JOHN: 1312) 262 -3773 (4 -51 

Need hlhime learning job in small market reachable from Hous- 
ton. Two years A/C & Country experience. TROY: 1713) 
977 -9052 (4 -51 

Have truck, wa travel. Reporter/anchor with five years experi- 
ence is available now. ED: 15031 389 -6478 14 -5) 

I can program your FL AM station to the topf MARK: 1904) 
744-2982 14 -5) 

Attention NYC PD's: Howard Stern sound alike is available. I'll 
do anything to get ratings. Experienced major market jock. Buzz 
THE JOKER's agent: (5161 289-1 143 14 -5) 

Experienced & flexible DJ is looking for more experience & other 
"stuff." Hoping for CHR, A/C or Country. 17171 374 -1125 or 
473 -3767 14 -5) 

16 year major drive tins winner with A/C, CHR & Country !KX- 
OK, WTIC, K100, KCBO, KDWB, KIMNI experience. Proven, 
marketable & employed but looking. MIKE BUTTS: (801) 
533 -0102 (4 -51 

Determined female jock is looking for CHR or AOR. Would like 
to stay in CA. Available now! LAURIE: (805) 322 -1867 14 -51 

Bright, energetic & talented A/C -CHR DJ /MD /PD /OM is avail- 
able for your market. CHRIS BROWN: 1505) 482 -3303 14 -51 

Determined personalty jock is looking for CHR. Would like to 
stay on West Coast. Available now! MICHAEL: (805) 
834-7667 (4 -5) 

Moving to Big Apple soon! Need all night gig. Eight years experi- 
ence with vast music knowledge, 1003 voices, clever, witty, 
fun spontaneous & humble. WALLY: 1605) 335 -7323 14 -5) 

Fresh new talent is ready to learn it all! Have some experience & 
is willing to relocate. PAUL WEBER: (8051 527 -7355 (4 -5) 

Desire small market GM or medium market OM /PD position in 
West, NW or Rocky Mtn. areas. MICHAEL: 1308) 384 -6453 
14 -51 

KAAY format change is taking away all jobs. Need to place a 
crazed afternoon drive DJ into CA now. DAVID B.: (5011 
661 -1090 Hurry! (4-5) 

J ERRY PRODUCTION DIRECTOR 
Versatile veteran voice from America's Na 1 

"DJ. 
city! Can write, voice and direct production', 
of excellent radio commercials and creative' 
station promos. All formats. (412) 244 -8872 
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POSITIONS SOUGHT 
Major market personality with killer production seeks fresh chal- 
lenges. Have worked Denver, Phoenix & national network. 
MARK: (602) 285 -9100 (4 -5) 

Talented & ambitious DJ with three years experience seeks air 
work in AOR, A/C or Jazz. ROSALYN: (415) 333 -5908 (4 -51 

PD's: lend me your ears! I've got a tape I'd like you to hear. 
New voice is willing to work & learn. STEPHANIE: (619) 
589 -8486 14 -5) 

Looking for a slot on A /C. Country or Oldies format. Have col 
lege air shift background. JOHN: 1619) 726 -2039 (4 -5) 

Help! I've been parttime for too darn long! CHR parttimer in mar- 
ket of 180,000+ is looking for fulltime. Will relocate. BOB: 
(3191 395 -7373 14 -5) 

Must move to Seattle- Tacoma. Five year news pro with great 
pipes currently anchoring in Salt Lake City seeks responsible 
position. 18011 583 -5389 14 -5) 

Phoenix maniac is currently doing mornings with phone bits, 
gags, & hot production. I come complete with four -track studio. 
Good bucks a must! BRUCE ARTMAN: 16021 997 -8155 (4 -5) 

Young & personable DJ with three years experience at college 
level seeks first pro on -air gig. AOR or CHR preferred. WENDY: 
(312) 485 -5633 (4 -51 

NFL teams draft a few dominant small col- 
lege players. Some make all -pro: Anderson, 
Gastineau, etc. Dominant entertainer, 
unbeaten in 14 years, seeks West Coast PD 
wanting numbers now. Results guaranteed. 
Talk to "THE JOCK" (408) 737 -9240 

Major market experienced pro Is looking for the right challenge. 
JIM: (602) 946 -8340 14 -5) 

Frozen Jock with large metro market drive time & MD experi- 
ence seeks Top 100 /major market in mild climate. (3051 
755 -1292 or 746 -8032 14-5) 

Dependable, hard working & seven years experienced journalist 
is a national award winner. Have excellent references. (601) 
728 -6436 14-5) 

Relocatable Columbia School of Broadcasting grad with one- 
year experience is looking for an air talent position. Have traffic 
reporter experience. DAVID MORGAN: 1713) 487 -3260 14 -51 

Currently employed but looking for fulltime air shift/production 
in western states. Leave message with BILL: (805) 498 -4738 
14-5) 

Wry. ugly, humble. creative. experienced, droll, stable, intelli- 
gent, responsible, baby boomer, award winner & Oldies expert 
is loved by millions. (601) 728 -6436 (4-5) 

Program Director 
Operations Manager 

My current station is enjoying the best 
numbers in its history. What can you and I 

do together? Country, CHR or AOR North- 
east only. Call John (703) 885 -8044 or 
949 -8271. 

Relocatable broadcast school graduate is seeking position as 
AOR, A/C or CHR announcer. Skilled in announcing, news, 
copy. & production. TOM: (319) 355-4212 14 -51 

11 years experienced pro In radio & TV, with seven years at 
Kansas City's top rated Country station is now available. I 

work! STEPHANIE: 1816) 353 -6447 14 -5) 

Funny morning show with good bits & experience will relocate 
anywhere, but prefer East Top 100. Team or solo. JIM: (914) 
965 -5079 14-51 

Hard working major market parttime personality with two years 
in DC has college & research background seeks warm 
temperatures & hot numbers. CHARLIE: 13011 565 -3095 14 -5) 

Sometimes unorthodox & sometimes weird on-air pro is looking 
for CHR momings in medium /major market. Have 15 years ex- 
perience. BRIAN: (501) 568 -0409 14 -5( 

Suffering from severe "redlo" -etkm poisoning. I need massive 
AOR /CHR donor for transfusion. Offer void everywhere except 
FL. BRETT: 1901) 363 -1711 (4 -5) 

Education, motivation, desire & a positive attitude are what I 

have to offer. I want long hours & hard work at western CHR, 
Country or A /C. DAVE: 1503) 230 -0622 14 -51 

39 Arbitron win& Billboard awards for individual & station. 
Dominant personality & exceptional team player seeks major 
challenge. Heat? SHANE: 1408) 737 -9240 (4 -5) 

SM /PD /Account Executive with 10 years experience in sales & 
programming is seeking Mid -Atlantic sales position. Let's talk! 
RON: (701) 838 -3225 14 -51 

MANDRIX THE MAGICIAN is now available due to a format 
change. Outstanding major market track record with great re- 
suhs & references. (408) 559 -1066 (4 -51 

Talented & young broadcaster with major market experience is 
currently looking to relocate & grow with your ratings. Inquire 
at: 16161 964 -2485 or (718) 624-27%14-51 

POSITIONS SOUGHT 
Attention winning A/C or CHR radio personality shoppers: To- 
day's blue light special is creative & a hard worker with four 
years experience. CHRIS: (318) 364 -6533 (4 -51 

CHR communicator is ripe for better scenery in West. Have 
three years experience. CHIP: (5051 722 -9320 or 722 -9025 
145) 

CHIEF ENGINEER 
Locate in Midwest. 12 years experience. 
High power AM/FM. Excellent with audio. 
Studio and transmitter construction. Satel- 
lite and automation. Good communicator. 
P O. Box 550004, Birmingham, AL 35255. 

Air personality with three years experience is looking for fulltime 
jock position in eastern PA or NJ. PBP experience also. AL: 
(8141 536 -1230 14.51 

Afternoon drive /Production Director Is looking for challenge in 
West or SW. Have eight years CHR -A /C experience. SHAWN: 
1713) 728 -1348 or (505) 722 -9025 (4 -5) 

Major market afternoon drive announcer /newsman is tired of 
doing two jobs for the price of one! Have great pipes & am a 
team player. KEVIN: (716) 632 -3565 (4 -51 

Creative Philly Broadcasting School grad with strong sales inter- 
est seeks sales /air shift position with Urban or A/C station. Will 
relocate. TROY SAVAGE: 1215) 455 -2229 (4 -5) 

MISCELLANEOUS 
Record service wanted, especially for CHR, A/C & Gold for- 
mats. Contact Alan Swan, WNS, 801 Arch St., Philadelphia, PA 
19107. (215) 574 -0999 14-121 

W WLS /Nomen, OK needs CHR record service. Send those hits 
to: Jay Sanders, 4000 W. Indian Hills Rd., 711069. (4 -12) 

Expanded Contry format in L.A. seeks service from all major 
& independent labels. Call Howard at KCSN: 18181 885 -3709 

14 -121 

CHR station needs service from all record labels. Send singles & 
LP's to Davo Williams, KQDI, Box 6760, Great Falls, MT 
59406. 14061 761 -2800 14 -51 

Important Notice: When replying to R &R 
Blind Boxes, please keep the size of your 
packages limited to a 9" x 12" envelope. 

Dates appearing at the end of each listing 
signify first week listed. 

R &R Opportunities 
Advertising 

Radio & Records provides free (24 words 
or 3 lines) listings to radio stations and 
record companies in Openings. Free list- 
ings of the same length are also available 
to individuals seeking work in the industry 
under Positions Sought. All other advertis- 
ing must run display. Changes must be 
mailed in on company letterhead. 

Deadline 
To appear in the following week's issue, we 
must receive your ad by Thursday 12 noon 
(PST) prior to issue date. 

Display Advertising 
Display: $30 per inch per week (maximum 

35 words per inch). Includes bor- 
der and logo. 

Blind Box: $45 per inch per week (maxi- 
mum 35 words per inch). In- 
cludes border, box number 
and postage/handling. 

Payable In Advance! 
Display & Blind Box advertising orders 
must be typewritten or printed and ac- 
companied by check mailed to our office in 
advance. 
For Opportunities you may place your free 
listings by phone only on Wednesday, 
Thursday & Friday 9am -5pm (PST) (213) 
553 -4330 or mail to: R &R Opportunities, 
1930 Century Park West, Los Angeles, CA 
90067. 



NATIONAL MUSIC FORMATS 
Added This Week 

Satellite Music Network 
George Williams (214) 343 -9205 

The Starstation 
MANHATTANS "You Send Me" 
BILLY OCEAN "Suddenly" 

Country Coast -To -Coast 
KENDALLS "Four Wheel Drive" 
KEITH STEGALL "California" 
RONNIE MILSAP 
"She Keeps The Home Fires Burning" 
ED BRUCE "When Givin Up Was Easy" 
MEL McDANIEL "Let It Roll (Let It Rock)" 
CRYSTAL GAYLE "Nobody Wants To Be Alone' 
MAINES BROTHERS BAND 
"Everybody Needs Love On A Saturday Night" 

Rock 'N' Hits 
RICK SPRINGFIELD "Celebrate Youth" 
GLENN FREY "Smuggler's Blues" 
HAROLD FALTERMEYER "Axel F" 
PHILIP BAILEY "Walking On The Chinese Wall" 

Peters Productions, Inc. 
Debbie Welsh (619) 565 -8511 

Country Lovin' 
STEVE WARINER "Heart Trouble" 
STATLER BROTHERS "Hello Mary Lou" 
RAINES BROTHERS BAND 
"Everybody Needs Lovin' On A Saturday Night" 

The Great Ones 
DIONNE WARWICK & BARRY MANILOW 

"Run To Me" 

Concept Productions 
Elvin lchryama (916) 782 -7754 

CHR 
BRYAN ADAMS "Heaven" 
LIMAHL "Never Ending Story" 
BOY MEETS GIRL "Oh Girl" 
NORTHERN LIGHTS "Tears Are Not Enough" 
FRANKIE GOES TO HOLLYWOOD 
"Welcome To The Pleasuredome" 

Country 
GEORGE JONES "Size Seven Round" 
JOHN SCHNEIDER 
"It's A Short Walk From Heaven To Hell" 

Transtar 
Country 
Tom Casey (213)460 6383 

BARBARA MANDRELL 
"There's No Love In Tennessee" 
MERLE HAGGARD "Natural High" 
OAK RIDGE BOYS "Little Things" 
KENDALLS "Four Wheel Drive" 
RICKY SCAGGS "Country Boy" 

Media General 
Broadcast Services 
Bob Dumais (901) 320-4433 

ACtion 

DIONNE WARWICK & BARRY MANILOW 
"Run To Me" 
ERIC CARMEN "I'm Through With Love" 
DAVID LEE ROTH "Just A Gigolo /I Ain't Got Nobody" 
HAROLD FALTERMEYER "Axel F" 
CHAKA KHAN "Through The Fire" 
HOWARD JONES "Things Can Only Get Better" 
VAN MORRISON "Torn Down A La Rimbaud" 

Your Country 
JUDY RODMAN "I've Been Had By Love Before' 
EXILE "She's A Miracle" 
WILLIE NELSON "Forgiving You Was Easy" 

Hit Rock 
KATRINA & THE WAVES "Walking On Sunshine" 
RICK SPRINGFIELD "Celebrate Youth" 
KOOL & THE GANG "Fresh" 
HAROLD FALTERMEYER "Axel F" 

TM Programming 
Cal Casey (214)634-851/ 

Stereo Rock 
HAROLD FALTERMEYER "Axel F" 
KATRINA & THE WAVES "Walking On Sunshine" 
GLENN FREY "Smuggler's Blues" 
KOOL & THE GANG "Fresh" 

TM PVC 
BILLY OCEAN "Suddenly" 
DIONNE WARWICK & BARRY MANILOW 
"Run To You" 

TM Country 
ATLANTA "My Sweet Eyed Georgia Girl" 
STEVE WARINER "Heart Trouble" 
MAINES BROTHERS BAND 
"Everybody Needs Love On A Saturday Night" 

BPI 
John Sherman/Bob English (206) 624 -8651 

Adult Contemporary 
KOOL & THE GANG "Fresh" 
DARYL HALL & JOHN OATES 
"Some Things Are Better Left Unsaid" 
DIONNE WARWICK & BARRY MANILOW 
"Run To Me" 

Modern Country 
STATLER BROTHERS "Hello Mary Lou" 
LEE GREENWOOD "Dixie Road" 
WRIGHT BROTHERS "Fire In The Sky" 

Drake -Chenault 
Bob Laurence (818) 883 -7400 

XT-40 
KOOL & THE GANG "Fresh" 
TOM PETTY & THE HEARTBREAKERS 
"Don't Come Around No More" 
DAVID LEE ROTH "Just A Gigolo /t Ain't Go Nobody" 
TIME "The Bird" 
PATTI LABELLE "New Attitude" 

Contempo 300 
HAROLD FALTERMEYER "Axel F" 
TEARS FOR FEARS 
"Everybody Wants To Rule The World" 

Great American Country 
DAN SEALS "My Old Yellow Car" 
STEVE WARINER "Heart Trouble' 
CHARLEY PRIDE "Down On The Farm" 

Century 21 
Greg Stephens (214) 934 -2121 

The Z Format 
LIMAHL "Never Ending Story" 
PHILIP BAILEY "Walking On The Chinese Wall" 

TINA TURNER "Show Some Respect" 

The A/C Format 
JAKATA "Golden Girl" 
HAROLD FALTERMEYER "Axel F" 
JACK WAGNER "Lady Of My Heart" 
CHAKA KHAN "Through The Fire" 
JULIAN LENNON "Say You're Wrong" 

Super- Country 
LEE GREENWOOD "Dixie Road" 
EDDY RAVEN "Operator, Operator" 
STATLER BROTHERS "Hello Mary Lou" 

Radio Arts 
John Benedict (8/8)841-0225 

Country's Best 
STATLER BROTHERS "Hello Mary Lou" 
LEE GREENWOOD "Dixie Road" 
CHARLEY PRIDE "Down On The Farm" 
EDDY RAVEN "Operator, Operator" 
LOUISE MANDRELL "Maybe My Baby" 
DAN SEALS "My Old Yellow Car" 

Soft Contemporary 
HAROLD FALTERMEYER "Axel F" 
JACK WAGNER "Lady Of My Heart" 

Sound 10 
HAROLD FALTERMEYER "Axel F" 
TEARS FOR FEARS 
"Everybody Wants To Rule The World" 

TEENA 

MARIE 
THE FOLLOW -UP 
SINGLE TO HER 

SMASH 
"LOVERGIRL" 

"JAMMIN " 
ON YOUR DESK 

THIS WEEK! 

DISTRIBUTED BY CBS RECORDS 

R&R FRIDAY, APRIL 12, 1985/97 
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From the minute we launched 
our NEwSPOwER 1200 service, 
we knew we were on to some- 
thing hot 

Because it delivers news 
that people want to hear. It deliv- 
ers news you can believe. And 
it delivers it, without a glitch, at 
1,200 words per minute. 

That's 18 times faster than 
the AP Radio Wire. 

Not only that NEWSPOWER 

lets you pre -program your news. 
So you get only the news you 
need -state and local reports, 
sports, financial, world news 
and weather. 

There's something else. 
With NEWSPOWER 1200, you 
get a direct line to the most 
pervasive, precise news staff in 
the world. 

And when you consider 
all that, you realize something. 

You realize that AP 
NEWSPOWER 1200 can be a 
tremendous advantage in your 
business, no matter what kind 
of competition you run up 
against 

For details about 
NEWSPOWER 1200, call Glenn 
Serafin, at AP Broadcast Services 
(800) 821 -4747. 
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RADIO & RECORDS NATIONAL AIRPLAY 

JAZZ 
TOP 30 

APRIL 12, 1985 

Q STANLEY JORDAN /Magic Touch (Blue Note) 

2 BOBBY HUTCHERSON /Good Bait (Landmark) 

Q KENNY BURRELL/GROVER WASHINGTON JR./Togetherirg (Blue Nate) 

Q DAROL ANGER & BARBARA HIGBIE QUINTET /Live At Montreux (Windham Hill) 

5 DAVE GRUSIN/One Of A Kind (GRP) 

6 DAVID SANBORN /Straight To The Heart (WB) 

7 YELLOWJACKETS/Samurai Samba (WB) 

16 O RARE SILK /American Eyes (Palo Alto) 

4 9 JAMES WILLIAMS /Alter Ego (Sunnyside) 

10 BILL REICHENBACH QUARTET/Bill Reichenbach Quartet (Silver Seven) 

9 11 TANIA MARIA/The Real Tania Maria: Wild! (Concord Picante) 

11 12 FALCON & THE SNOWMAN/Soundtrack (EMI America) 

12 13 BOBBY SHEW QUARTET/Breaklast Wine (Pausa) 

14 ALEX MALHEIROS /Atlantic Forest (Milestone /Fantasy) 

L DEBUT STANLEY TURRENTINE /Straight Ahead (Blue Note) 

22 CID CHET ATKINS, C.G.P.IStay Tuned (Columbia) 

17 17 ANDREAS VOLLENWEIDER/White Winds (FM /CBS) 

27 ERNESTINE ANDERSON/When The Sun Goes Down (Concord) 

19 19 DAVID DIGGS /Streetshadows (TBA/Palo Alto) 

13 20 JACKSON /BROWN /WALTON/ROKER /II Don't Mean A Thing If You... (Pablo) 

15 21 DAVE BRUBECK QUARTET/For Iola (Concord) 

DEBUT © MAYNARD FERGUSON /Live From San Francisco (Palo Alto) 

18 23 SKYWALK/Silent Witness (Zebra) 

20 24 GEORGE BENSON/20/20 (WB) 

29 e CHARLES LLOYD QUARTET /A Night In Copenhagen (Blue Note) 

raTilTr PHIL WOODS QUARTET /Live From New York (Palo Ano) 

21 27 STEVEN SCHOENBERG /Pianoworks (Quabbin) 

23 e28 NEWPORT JAll FESTIVAL ALL -STARS/Newport Jazz Festival All -Stars (Concord) 

e DEBUT WEATHER REPORT / Sportin' Lite (Columbia) 

Q RICKY FORD /Shorter Ideas (Muse) 
DEBUT 

Black /Urban stations contributing to Jazz: WKND /Hartford, Melons McClean; KJCB /Lafayette, Beatrice Evans: 

WVLD -FM /New Orleans, Dell Spencer; WGCI /Chicago, Graham Armstrong; WDMTtCleveland, Dean ..Dean Rufus: 

WVOI/Toledo, Mass Myrick; XHRM/San Diego, Duff Lindsey. . 

NEW & ACTIVE 

TANIA MARIA "Made In New York" (Blue Note) 14/4 
Rah': Heavy 1/0. Medium 5'0. Light 7;3, Extra Adds 1, Total Mds 4. WEBR, WFPL. WKSU, WLVE. Heavy: WBFO, WHOP, KKGO, KXPR, KIFM. Medium: KRML. 

ALPHONSE MOUZON "The Sky Is The Limit" (Pausa) 13/4 

Rotations Heavy 2/0, Medium 8/3. Light 2/0. Extra Adds 1, Total Adds 4, KSAX WUWM. WKND, WVOI. Haar: KTCJ. KIFM. Medium: WZAM, WNOP, WMGI, 

KHRM, KBEM. 

MARK MURPHY "Sings The Nat King Cole Songbook" (Muse) 13/3 

Rotations Heavy 2/1, Medium 6/1, LigN 5/1, Extra Adds 0, Total Adds 3. WGBH. WUWM, WYBC. Heavy WYRS. Medium: WNOP, KPLU, WFSS, WUSF, KXPR. 

MILES DAVIS "Under Arrest" (Columbia) 12/1 

Relations Heavy 5/1, Medium 6/0. Light 1/0, Extra Adds 0. Total Adds 1, WUWM. Heavy: WBEE, WHOP, WYBC, KIRM. Medium WEER, WJZZ, WLVE, WMAU, 

MHO, 1(HRM. 

pMINDRA LESMANA w/NEBULA "No Standing" (Zebra) 11/11 

Rat Heavy 0/0, Medium 2/2. Light 2/2, Extra Adds 7, Taal Adds 11. MITI, KERA. WMOT, WNOP, KJZZ. KMHO, KJAZ, KPLU. KLCC, KRML KIFM. 

RICKY FORD "Shorter Ideas" (Muse) 11/1 
Relations: Heavy 4/O. Medium M. Light 0/0, Extra Adds O. Total Adds 1. WSW. Heavy. WBGO, WFPL, KPLU, K1LPR. Medium: WKSU, K22, MSS, WUSF, KLCC. 

RECOIL "The Fantasy Continues" (Pausa) 11/0 
Radians: Heavy M. Medium 5/0, Light 5/0, Extra Adds 0, Ted Adds O. Heavy WMOT. Medium: WEER, WZAM, WFSS, WLVE. W W 

EMILY REMLER "Catwalk" (Concord) 10/2 
Rotations. Heavy 4/0, Medium 4/1, Light 1/0. Extra Adds 1, Total Adds 2, WMOÍ, WHRO. Heavy WBGO. WNOP, WKSU. KJAZ. Medium: WYRS, KPLU, KRML. 

USA RICH "Listen Here" (Discovery) 10/2 
Rotations Heavy 4/0. Median 2/1, Lig4 4/1, Extra Adds 0. Total Adds 2. WUWM, KLSK. Heavy: WYRS, KKGO, WIPE, KOPR. Medium: KWMU. 

ART ENSEMBLE OF CHICAGO "Third Decade" (WB) 10/1 

Rotations: Heavy 4/1. Medium 4/0, Light 2/0. Extra Adds 0, Taal Adds 1, WG8H. Heavy: WHU, MET, WKSU. Medium: *EL WUSF, KWMU, KLCC. 

LIONEL HAMPTON "Ambassador At Large" (Glad -Ramp) 10/1 

Rotations Heavy 3/0, Median 4/1, LpM 3 /0. Extra Adds 0, Total Adds 1, WVPE. Heavy: WBGO, KADK Medium: WFPL, WKSU, KLON. 

WEATHER REPORT 
"Sportin' Life" 

WEATHER REPORT 
SPORTIN' LIFE MOST ADDED 

RECORD 
OF THE WEEK! 
Debut at #eon 
R &R's National Jazz Chart. 

When you think of,lazz, Fusion, 

Progressive, Music ... you 

think of Columbia'Pecords. 

102 /R &R FRIDAY, APRIL 12, 1985 

MOST ADDED 
WEATHER REPORT (15) 
Sportin' Lite (Columbia) 

INDRA LESMANA w/NEBULA (11) 
No Standing (Zebra) 

BLET ATKINS (10) 
Stay Tuned (Columbia) 

MAYNARD FERGUSON (10) 
Live From San Francisco (Palo Alto) 

RARE SILK (10) 
American Eyes (Palo Alto) 
STANLEY TURRENTINE (10) 
Straight Ahead (Blue Note) 

HOTTEST 
STANLEY JORDAN (31) 

Magic Touch (Blue Note) 
BOBBY HUTCHERSON(21) 

Good Bait (Landmark) 
DAVE GRUSIN (16) 

One 01 A Kind (GRP) 
DAVID SANBORN (15) 

Straight To The Heart (WB) 
YELLOWJACKETS (1 0) 

Samurai Samba (WB) 

aCHICK COREA "Voyage" (WB) 9/8 
Rotations. Heavy 010 Medium 32, Light 2/2, Extra Mds 4, Total Adda 8, WBFO, WFPL KMHD, KJAZ, KPLU, KWMU, KLCC, KLSK. Mamie t WKSU. 

DON MENU "Horn Of Plenty" (Pausa) 9/0 
Rotations Heavy 3/0. Medium 2/0, Light 4/0, Extra Adds 0, Total Adds O. Heavy: WBFO, KJR, WHRO. Median: WBEE, WUSF. 

BEST OF BLUE NOTE "Best Of Blue Note" (Blue Note) 8/4 
Rotations Heat' 3/2. Medium 2/0, Light 2/1, Extra Adds 1. Total Adds 4. WEER. KERA, KRVS, WNUR. Heavy. WRFC. Medium: WDET, WKND. 

TAL FARLOW "The Legendary Tal Farlow" (Concord) 8/4 
Rotators: Heavy 4/1, Median 2/1, Light 1/1, Extra Adds 1. Total Adds 4. WYRS, WHOP, WKSU. WUWM. Heavy: WMID, KKPH, KRML Medium: WBGO. 

PAUL WINTER CONSORT "Concert For The Earth" (Living Music) 8/3 
Relations. Heavy 211, Medium 1/1, Light 5/1, Extra Adds 0, Trial Mds 3, WKSU, WUWM. WVPE. Heavy WFPL 

DIDIER LOCKWOOD GROUP "Didier Lockwood Group" (Gramavislon) 8/1 

Rotations: Heavy 2/O, Medium 3/O, LqM 311. Extra Mds 0, Taal As 1, KCSC. Heavy: WN0P, KPLU. Medium: KLCC, KIFM, KLSK. 

aPATRICK PLUNKETT "Phmkett's Safari" (Noma) 7/7 
Rotations: Heavy 0/0. Medkm 2/2, Light 22, Extra Adds 3, Total Adds 7, WBFO, KERA WMOT, W100, WKSU, KRML KIFM. 

MICHEL PETRUCCIANI TRIO "Live At The Village Vanguard" (George Wein /Concord) 7/3 

Relaie s. Heald 0/0, Medium 3/O, Light 3/2, Extra Adds 1, Taal Adds 3. WEBS, WMOT, WUWM. Medium: WRFC, KJAZ, KXPR 

JAY LEONHART w /JOE BECK "There's Gonna Be Trouble..." ( Sunnyside) 7/1 

Rotations: Heavy 2/0, Medea 3/1, Light 2/0, Extra Adds O. Total Adds 1, KLON. Heavy; WYRS, WMOT. Medium: WFAE, WUSF 

NORMAN GRANZ "Jan At The Philharmonic Hartford 1953" (Pablo) 6/1 

Rotations Heavy 1/0, Medium 3/1, Light 2/0, Extra Adds O. Total Adds t. WKNO. Heavy WBEE. Medea: KADX KLON. 

NEW PULSE JAll BAND "Boogie Man" (Kilmarnock) 6/1 

Rotations: Heavy 1/0, Medium 1/0, Light 4/1, Extra AS 0 Taal Adds 1. WVBC. Heavy. WNUR. Medium: WUMW. 

SHORTY ROGERS/BUD SHANK "Back Again" (Choice/Bainbridge) 6/1 

Rotations- Heavy 1/1, Medium 1/0, Light 4/0. Extra As O. Total Adds 1 WVPE Medium KCSC. 

JOE NEWMAN & JOE WILDER "Neagln' Out" (Concord) 6/0 

Rotations: Heavy 1 /0. Medium 3/0, light 2/0, EdawAdds 0, Total Adds 0. Heavy: WHRO. Medium. WBGO. KADX KLCC. 

REGIONALIZED ADDS & HOTS 
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56 Reporting Stations 
49 Current Reports 

KKGO /Los Angeles, WBEE /Chicago, 
WDET/Detroit, WFSS /Fayetteville, 
WUSF/Tampa, and WZAMMorfolk 

failed to report this week; their playlists 
were frozen. 

KUHF /Houston failed to report a new 
playlist for two consecutive weeks and 

was not used in this week's data. 



RADIO & RECORDS NATIONAL AIRPLAY 

COUNTRY 
TOP 50 

We., w.,,. W,» APRIL 12, 1985 

s 2 2 0 JUDDS/Girls Night Out (RCA/Curb) 

, t 1 2 ALABAMA/There's No Way (RCA) 

9 5 © DOLLY PARTON/Don't Call It Love (RCA) 

3 3 3 4 ANNE MURRAY/rime Don't Run Out On Me (Capitol) 

n 7 s O GEORGE STRAIT/The Cowboy Rides Away (MCA) 

20 is 6 0 EDDIE RABBITTNIarning Sign (WB) 

27 15 7 O SAWYER BROWN/Step That Step (Capild/Curb) 

le 12 a 0 REBA McENTIRE /Somebody Should Leave (MCA) 

n it n Q SYLVIA/Falhb In Love (RCA) 

13 re u m CHARLY McCLAINAIadio Heart (Epic) 

a n 9 11 MICKEY GILLEY A'm The One Mama Warned You About (Epic) 

a 19 u ® RONNIE MCDOWELL/1n A New York Minute (Epic) 

27 21 16 ® JOHN CONLEEM'okilg Man (MCA) 

2 4 to 14 BELLAMY BROTHERSA Need Mae 01 You (MCA/Curb) 

7e 23 20 ) MARK GRAY & TAMMY WYNETTE/Sometimes When We Touch (Columbia) 

3f 22 Is m CONWAY TWITTY/Ooyt Call Him A Cavtoy (WB) 

2s a 2t m T.G. SHEPPAROttou re Going Out Of My Mind (WB/Cub) 

a 27 23 m MERLE HAGGARD/Nataat High (Epic) 

30 25 n FORESTER SISTERS/gnat's What YOU Do) When You're...FAB) 

46 40 a m OAK RIDGE BOYS/little Things (MCA) 

- 43 33 ® RONNIE MILSAP/She Keeps The Hone Ares... (RCA) 

on re 25 IS WHITES /II II Ain't Love (Lets Leave...) ( MCA/Cub) 

33 31 26 e BARBARA MANDRELL/There's No Love In Tennessee (MCA) 

u 39 76 e RICKY SKAGGS /Caunlry Boy (Epic) 

7 e 13 25 NITTY GRITTY DIRT BAND/High Horse (WB) 

u 41 32 a CRYSTAL GAYLE /Nobody Wants To Be Alone (W8) 

36 32 29 e KEITH STEGALL/California (Epic) 

37 35 30 a KENDALLS /Four Wheel Drive (Mercury/PG) 

41 3e 34 a MEL MCDANIEL/Let It Roll (Let Rock) (Capitol) 

as as of m MAINES BROTHERS BAND/Everybody Needs Love._ (Mercury/FS) 

e 6 17 31 EARL THOMAS CONLEYMaar Bound (RCA) 

15 14 Is 32 HANK WILLIAMS JR. /Major Moves (WB /Curb) 

ea 3e e EMMYLOU HARRIS/White Lim (WB) 

12 9 to 34 WAYLON JENNINGS/Waltz Me To Heaven (RCA) 

- es 42 e DAN SEALS /My Old Yellow Car (Liberty) 

BREAKER W EXILE/She's A Miracle (Epic) 

4e a el a ED BRUCE/When GNili Up Was Easy (RCA) 

BREAKER a STEVE WARINER/Heart Trouble (MCA) 

6 10 n 39 JOHN SCHNEIDER/Country Girls (MCA) 

BREAKER O LOUISE MANDRELL/Maybe My Baby (RCA) 

BREAKER m WILLIE NELSON/Forgiving You Was Easy (Columbia) 

no er es 24 VINCE GILL rue Love (RCA) 

BREAKER a LEE GREENWOOD/Dixie Road (MCA) 

- 50 47 Q KATHY MATIEA/K's Your Reputation Talkin' (Mercury /PG) 

I DEBUT CD STARER BROTHERS/Hello Mary Lou (Mercury /PG) 

e 16 as 46 DON WILLIAMS/Walkin A Broken Heart (MCA) 

fir 20 as 47 JOHNNY LEE/Rollin' Loney (Full Moon/W8) 

19 31 29 48 RAY CHARLES MR WILLIE NELSON/Seven Spanish Angels (Columbia) 

DEBUT t a JIMMY BUFFETT/Whó s The Blonde Stranger? (MCA) 

DEBUT W TERRI GIBBS /A Few Good Men (WB) 

Total 

RepornIMds Heavy Medium Ugh, 

158/0 739 13 6 
159/0 133 19 7 

154/1 130 19 5- 
149/0 127 72 ".10 
156/0 713 32 17 

755/0 711 36 8 
157/2 112 34 - 11 

159/4 114 35 10 

158/1 81 62 15 

158/6 80 68 10 

147/0 95 34 18 

157/2 77 74 6 

158/2 57 95 6 
177/0 72 30 15 

157/3 50 95 12 

156/1 51 89 16 

155/1 41 106 8 
157/5 38 90 29 
138/0 52 62 24 
158/4 27 106 25 
157/10 20 94 43 
145/1 32 93 20 
145/3 24 99 22 
143/5 25 89 29 
708/0 54 28 26 
157/11 15 92 50 
126/3 16 71 29 
121/3 25 77 19 

146/5 18 84 44 
112/3 24 50 38 
94/0 39 36 19 

88/0 32 34 22 
125/20 4 69 52 
87/0 34 30 23 

713/19 6 53 54 
115/42 4_-_. 46 65 
113/70 3 56 54 
113/25 2 45 66 
67/0 16 32 19 

111/79 2 52 57 
100/37 4 30 66 
92/5 3 48 41 
98/60 4 26 68 
79/4 3 43 33 
92/60 2 24 66 
53/0 70 26 17 

51/0 12 19 20 
48/0 11 18 19 

66/6 6 29 37 
87/12 3 26 58 

MOST ADDED 

STATLER BROTHERS (60) 
Hello Mary Lou (Mercury /PolyGram) 

LEE GREENWOOD (80) 
Dixie Road (MCA) 
EDDY RAVEN (44) 

Operator, Operator (RCA) 
EXILE (42) 

She's A Miracle (Epic) 
WILUE NELSON (37) 

Forgiving You Was Easy (Columbia) 
JOHN SCHNEIDER (29) 

It's A Short Walk From... (MCA) 
CHARLEY PRIDE (28) 

Down On The Farm (RCA) 
STEVE WARINER (25) 
Heart Trouble (MCA) 

GEORGE JONES 8 LACY J. DALTON (21) 

Size Seven Round... (Epic) 
EMMYLOU HARRIS (20) 

White Line (WB) 

HOTTEST 

JUDOS (85) 
Girls Night Out (RCA /Curb) 

ALABAMA (76) 
There's No Way (RCA) 

ANNE MURRAY (57) 
Time Don't Run Out On Me (Capitol) 

GEORGE STRAIT (56) 
The Cowboy Rides Away (MCA) 

DOLLY PARTON (52) 
Don't Call It Love (RCA) 

SAWYER BROWN (49) 
Step That Step (Capitol /Curb) 

REBA MCENTIRE (37) 
Somebody Should Leave (MCA) 

RONNIE MCDOWELL (27) 
In A New York Minute (Epic) 

EDDIE AABBITT (27) 
Warning Sign (WB) 

CONWAY 7WRTY (25) 
Don't Call Him A Cowboy (WB) 

MOST ADDED HOTTEST eat more songs 

achieving the most adds nationally. and the songs 
mooned ..honest.. compiled front all our reporters. 

The number re parentheses immediately folberng 
the songs In Most Added a Honest ¡40065e the total 

number of Country reporters adding the song Ns 
week or roeg that the song is among their eve hoe. 

BREAKERS® 
EXILE 

She's A Miracle (Epic) 
On 71% of reporting stations. Rotations: Heavy 4, Medium 46, Light 65, Total Adds 42 

Including WPTR, WXTU, WNYR, WMZO, WTVY, WGKX, KISS -FM, WUSO, WUBE, 

WOHK, K102, KKCS, KYGO, KNEW, KRAK, KSAN, KMPS. A Most Added Record. 

Moves 50 -36 on the Country chart. 

STEVE WARINER 
Heart Trouble (MCA) 

On 69% of reporting stations. Rotations: Heavy 2, Medium 45, Light 66, Total Adds 25 

including WGNA, WOBE, WDSY, WNYR, KIX106, WXBQ, WUSY, WCMS, WOYK, 

WOHK, WIL, KGHL, KVEG, KWJJ, KCBO. A Most Added Record. Moves 49 -38 on the 

Country chart. LOUISE MANDRELL 
Maybe My Baby (RCA) 

On 68% of reporting stations. Rotations: Heavy 2, Medium 52, Light 57, Total Adds 19 

Including WAJR, WHN, WKYG, WSEN, KMML, KLVI, KYXX, WRNL, WUSN, WKKO, 

WFMS, WTSO, KUUY,J(FRE, KCBO. Moves 48-40 on the Country chart. 

The information shown on the National Airplay /50, Breakers, New & Active, and 

Significant Action is current. The results shown am based on reports taken from our 

reporters on Monday, 4á85. 

WILLIE NELSON 
Forgiving You Was Easy (Columbia) 

On 61% of reporting stations. Rotations: Heavy 4, Medium 30, Light 66, Total Adds 37 
including WBOS, WTSV, KIX106, WYNK, KPLX, KYKX, WMNI, WIRE, WTOD, KVOO, 
KRKT, KVEG, KSAN, KMPS, KCUB. A Most Added Record. Debuts at number 41 on the 
Country chart. 

LEE GREENWOOD 
Dixie Road (MCA) 

On 60% of reporting stations. Rotations: Heavy 4, Medium 26, Light 68, Total Adds 60 
including WBOS, WYRK, WDSY, WPOR, WUSY, WESC, WSM, WTOR, WONE, K102, 
KW EN, KUGN, KNIX, KCKC, KCUB. A Most Added Record. Debuts at number 43 on the 
Country chart. 

300 Brand New Wacky Wild Tracks! 

AIR DROPS 
SERIES TWO 

A Real Little Girl! A Super Nerd! A Talking Computer! 
And many more, including President Ronnie saying all 
those things you needed (our editors made sure of that!) 

3 -disc library just $49.95 complete 

call 24 hours for a recorded sample ... then order 

LAexJLIR F®RCE 
Box 944Lonp Beach Or90801 

on your Visa, Mastercard or American Express. 3- 434 -0203 
R&R FRIDAY, APRIL 12, 1985/103 



RADIO & RECORDS NATIONAL AIRPLAY 

COUNTRY 
NEW & ACTIVE 

r 

STATLEn BROTHERS "Hello Mary Lou" (Mercury /PolyGram) 92/60 

KJJY, WFMS, WDAF. WIL. KFDI, KYGO, KNIX, KWJJ. KGA, Debuts at number 45 on the Country chart. 

TERRI GIBBS "A Few Good Men" (WB) 87/12 
Rotations Heavy 3, Medium 26, Light 58, Total Adds 11, WAJR, WIXL. WXTU, CHOW, WXBO, WRNL, KIOV, WTHI, KKCS, 

KVEG, KCBO. Heavy. WOKK, KKYX. WCUZ. Debuts at number 50 on the Country chart. 

aCHARLEY PRIDE "Down On The Farm" (RCA) 7728 
Rotations Heavy 0, Medium 27, Light 50, Total Adds 28 including WRKZ, WKYG, WIXY, KRRV, WXBO, KHEY, KSSN, 

WPAP, WIRK, WAXX, WITL, WTOD, KKCS, KMPS, KCUB. 

JUDY RODMAN "I've Been Had By Love Before" (MTM) 77/8 
Rotations- Heavy 2, Medium 23, Light 52, Total Adds 7. KEAN. KLVI, WXBO, KYKX, WPAP, WTOR, KRST. Heavy: KVOO, 

KRKT. Medium. WBGW, WTSV. WAJR. KBMR. KFGO, WOW. KVOO. KRKT. 

RAZZY BAILEY "Modern Day Marriages" (MCA) 71/5 
Rotations. Heavy 2, Medium 37, Light 32, Total Adds 5, WLWI. WUBE, WAXX, WTHI, KVOC. Heavy: WTSV, KKYX. Medium. 

WBGW, WYII, KMML. WUSY, WESC, WTSO, KOIL, KSOP. 

FMEDDY RAVEN "Operator, Operator" (RCA) 70/44 
Rotations: Heavy 2. Medium 16, Light 52. Total Adds 44 including WYRK, WIXY. KLVI, KPLX. KIKK, KLLL WMC, WTOR, 

KXXY. KITS, KFDI, KVEG, KXYC, KSOP, KGA. 

JIMMY BUFFETT "Who's The Blonde Stranger ?" (MCA) 66/6 

Rotations' Heavy 2, Medium 24, Light 66, Total Adds 60 including WCAO. WAJR, WILD, WCOS, KIKK, WMC. KRMD, 

Rotations. Heavy 6. Medium 29, Light 31, Total Adds 6. WGNA, WIXY, WEZL, WUSN, WAXX, KNEW. Heavy: KIKK, WAMZ, 

WOKK, KKYX. KVOO, KRKT. Medium: WBOS, WOW. Debuts at number 49 on the Country chart. 

DAVID ALLAN COE "Don't Cry Darlin' " (Columbia) 62/17 
Rotations Heavy 2. Medium 20, Light 40. Total Adds 17 Including WAJR, WUSY, WTVY, WMC, WIRK. WSLR, WAXX, KWMT, 

WOW. WTHI, KIK -FM, KYAK, KUGN, KVEG, KRPM 

LEON EVERETTE "Too Good To Say No To" (Mercury/PolyGram) 54/2 

Rotations: Heavy 1, Medium 20, Light 33, Total Adds 2. WXTU, KRPM. Heavy: WESC. Medium: WGNA, WTSV, WYII, KMML, 

WCMS, KRMD. WMNI. WCXI, WITL, WTOD, KSOP. 

ATLANTA "My Sweet Eyed Georgia Girl" (MCA) 51/7 
Rotations: Heavy O. Medium 13, Light 38, Total Adds 7, WOBE. WNYR, KIKK, WTOD, KMAK, KFRE, KCCY. Medium: WLWI. 

WPAP, WOW, KITS, KTPK, KUZZ, KSOP, KCUB. 

DAVID FRIZZELL & SHELLY WEST "Do Me Right" (Viva) 49/11 
Rotations. Heavy O. Medium 14, Light 35. Total Adds 11. WNYR, WTVY, WKIX, KKYX, WKKO, WTOD, KRKT, KYAK. KWJJ, 

KXYC. KSOP. Medium. CHOW, Well WFMS. KTTS 

L SIGNIFICANT ACTION 
JOHNNY PAYCHECK "You're Every Step I Take" (AMI) 48/8 
Rotations. Heavy 0. Medium 17, Light 31, Total Adds 8, WPOR, WESC, KSSN, KYXX, KWMT, KOIL. KVEG, KIGO. Medium. 

WYII. WPAP. 

KENNY ROGERS "Love Is What We Make It" (Liberty) 46/12 
Rotations: Heavy 1, Medium 17, Light 28, Total Adds 12 mcluding WPTR, WCAO, WXTU, WPAP, KKYX, WOYK. WMNI, 

WAXX, KFGO, KTTS. 

WRIGHT BROTHERS "Fire In The Sky" (Mercury/PolyGram) 46/3 
Rotations: Heavy 0. Medium 15, Light 31, Total Adds 3, K102, KMAK, KGA. Medium: WOKO, WYII, KMML, WEZL, WCMS, 

WOW. KSOP. 

0 JOHN SCHNEIDER "It's A Short Walk From..." (MCA) 45/29 

Rotations. Heavy 0, Medium 10. Light 35, Total Adds 29 including WTSV, WTVY, WESC, KKYX, WCUZ, KTTS, KXYC, 

KCKC, KGA. KCUB 

MOE BANDY & JOE STAMPLEY "Still On A Roll" (Columbia) 41/14 

Rotations. Heavy 0. Medium 12, Light 29, Total Adds 14 Including WTSV, CHOW, WYII, KRRV. WPAP, WIRK, KTPK, KUGN, 

KMAK, KSOP, KRPM. 

JOHNNY RODRIGUEZ "Here I Am Again" (Epic) 40/2 
Rotations: Heavy 2, Medium 10, Light 28, Total Adds 2. WTOR, KCUB. Heavy: KASE, KIKK. Medium: WYII. KKYX. WITL, 

KTTS, KFDI. KUZZ. 

CHANCE "To Be Lovers" (Mercury/PolyGram) 39/13 
Rotations: Heavy 1. Medium 4, Light 34, Total Adds 13 including WGNA. WIXY, WWOD, WOYK, WTOR, KIOV, KITS, KRKT, 

KRPM, KIGO. 

REX ALLEN JR. "When You Held Me In Your Arms" (Moon Shine) 37/7 

Rotations: Heavy O. Medium 6, Light 31, Total Adds 7, WIXY, WILD, KRRV, WPAP, KTTS. KUUY, KCUB. Medium: WGNA, 

KKYX, KFDI. 

GUS HARDIN "My Mind Is On You" (RCA) 36/11 
Rotations: Heavy 1. Medium 9, Light 26, Total Adds 11, WOBE, WIXY, WGTO. WESC. WLWI, WCMS, KKYX, KTTS, KVOO. 

KMAK, KCUB. 

LLOYD DAVID FOSTER "I Can Feel The Fire Goin' Out" (Columbia) 30/8 

Rotations: Heavy 0, Medium 6, Light 24, Total Adds 8, WPOR, KRRV, WOKK, WMNI, KWMT, KTTS, KRKT, KSOP. Medium. 

KPLX, WTVY. 

USA FOR AFRICA "We Are The World" (Columbia) 30/6 
Rotations. Heavy O. Medium 11, Light 19. Total Adds 6. WOKO. WPAP, WGAR -FM, WLLR, KU, KSON. Medium: WSNO. 

WKLO. WUBE, KCKC. 

DAN FOGELBERG "Go Down Easy" (Full Moon /Epic) 29/5 
Rotations: Heavy 1, Medium 7, Light 21, Total Adds 5, WKYG WMZO, WSIX, WUBE, KFDI. Heavy: WCUZ. Medium: WBGW, 

WILD, KLZ, KCCY. 

GEORGE JONES & LACY J. DALTON "Size Seven Round (Made Of Gold)" (Epic) 28/21 

Rotations. Heavy I, Medium 5. Light 22. Total Adds 21 including WVAM. WPOR. WESC, WIRK, KXXY, KFDI, KUZZ, KTOM, 

KIGO, KCUB. 

KAREN TAYLOR -GOOD "Starlight" (Mesa) 28/5 
Rotations: Heavy 0, Medium 7. Light 21, Total Adds 5, WGNA, WXTU, KRRV, WDXE, KRSY. Medium: KHEY, KAMD, KBMR, 

WITL, KTOM. 

DEBONAIRES "I'm On Fire" (MTM) 27/1 
Rotations. Heavy 3, Medium 6, Light 18, Total Adds 1. WITL. Heavy: WCUZ, KRKT, KOIL. Medium: WBGW, WYII, KASE, 

WSM. WIRE 

CHRIS HILLMAN "Running The Roadblocks" (Sugar Hill) 19/1 

Rotations: Heavy 0, Medium 2, Light 17, Total Adds 1, KRKT Medium: KITS, KFDI. Light: WVAM, WBGW, KRRV, WCXI, 

WDAF. KKAL, KFRE. 

JOHN McEUEN "Blue Days Black Nights" (WB) 18 /1 

Rotations Heavy O. Medium 2. Light 16, Total Adds 1. WEZL. Medium: KITS, KFDI. Light: WSNO, WPAP, WCUZ, KRKT, 

KOIL, KRSY, KGA. 

BANDANA "It's Just Another Heartache" (W8) 15/15 
Rotations: Heavy 0, Medium 1, Light 14. Total Adds 15 including WSNO, WBOS, WILD. WGTO, WTVY, WDXE, KBMR, 

WCUZ, KTPK, KXYC. KRSY, KTOM. 

NICOLETTE (ARSON "When You Get A Little Lonely" (MCA) 15/6 
Rotations. Heavy 0, Medium 1. Light 14, Total Adds 6, WVAM, KMML, WGTO. WCUZ, KRWO, KRSY. Light: WTSV, WKYG. 

WWJO, KOIL. 

SNUFF "United Or Divided" (MCA /Curb) 15/0 
Rotations. Heavy O. Medium 3, Light 12, Tota! Adds O. Medium: WWOD. WCMS, WUSO. Light: WBGW, WSNO, WBOS, 

WIXY. KRRV, WRNL, KIOV. 

DENNIS BOTTOMS "Did I Stay Too Long" (WB) 14/6 

Rotations. Heavy O. Medium 2, Light 12, Total Adds 6, WYII, KRRV, KMML. WLWI, WAXX, KRSY. Medium: WCUZ. Light: 

WWOD. KVOO, KRKT. 

KENNY DALE "Look What Love Did To Me" (SABA) 14/3 

Rotations: Heavy 1. Medium 0, Light 13, Total Adds 3, WYII, WTOD, KRSY. Medium: KKYX. Medium: KMML, WDXE, WLWI, 

WOW, KTTS, KSOP. 

CARLETTE "Show Down" (LUV) 14/0 
Rotations: Heavy 0, Medium 3, Light 11, Total Adds O. Medium: KMML, KVOO, KSOP. Light: WGTO, WWOD, WIWI, KRMT. 

KFGO, KTTS. KRWO. 

BRUCE SPRINGSTEEN "I'm On Fire" (Columbia) 12/1 

Rotations. Heavy 1, Medium 5, Light 6, Total Adds 1, KSON Heavy WTSO. Medium: WBGW, KLVI, KIOV, KCCY. Light: 

WOKO, KEAN, WOKK. 

McCAIN BROTHERS "It Love Was A Crime" (Rise & Shine) 9/1 

Rotations. Heavy 0, Medium t, Light 8, Total Adds 1, WPAP Medium: KVOO. Light: WSNO, WYII, KKYX, KXXY, WOW. 

VERN GOSDIN "Dim Lights, Thick Smoke" (Complete /PolyGram) 8B 
Rotations. Heavy O. Medium 1, Light 7, Total Adds 8. WSNO. WTVY, WOKE, WCXI, KKAL, KUZZ, KRWO, KTOM. 

LISA ANGELLE "Love, It's The Pits" (EMI America) B/1 

Rotations. Heavy 0, Medium 0, 1,ght 8 Totai Adds O Light. WGNA. WKYG, WPAP, WOYK, WAXX, WXCL, KIOV, WTOD. 

ALBUM TRACKS 

ARTIST/Song Title (Label) 

ALABAMA /Down On Longboat Key (RCA) 

RESTLESS HEART /She's Coming Home (RCA) 

DOLLY PARTON & KENNY ROGERS/Real Love (RCA) 

ALABAMA /Forty Hour Week (RCA) 

SHELLY WEST /I'll Dance The Two -Step (Viva) 

CONWAY TWITTY /Between Blue Eyes And Jeans (WB) 

EMMYLOU HARRIS /Rhythm Guitar (WB) 

JUDDS /Drops of Water (RCA /Curb) 

BUDDY EMMONS /Steel Guitar Rag (Step Ore) 

DOLLY PARTON/Tie Our Love (RCA) 

GEORGE STRAIT /Any Old Time (MCA) 

ALABAMA /Can't Keep A Good Man Down (RCA) 

OAK RIDGE BOYS/Touch A Hand, Make A Friend (MCA) 

OAK RIDGE BOYS /Step On Out (MCA) 

JUDDS /Bye Bye Baby Blues (RCA/Curb) 

KENDALLS/Two Heart Harmony (Mercury/PG) 

Album Title 

40 Hour Week 

Restless Heart 

Real Love 

40 Hour Weok 

Don't Make Me Wait.. 

Don't Call Him A Cowboy 

The Ballad Of Sally Rose 

Why Not Me 

Swingin' Through The '40s... 

Real Love 

Does Fort Worth Ever Cross Your Mind 

40 Hour Week 

Step On Out 

Step On Out 

Why Not Me 

Two Heart Harmony 

NATIONAL NIIEMEEN 

ii'ta/i. K 
RUSK 

MEALTICKET 
ENTERTAINMENT, INC. 
7049 Century ANY East Swu 1200 

Century City, C4910,f, 9900, 

Sec. ROW SEAT 
213 ' 557 8495 

"We Need 100 Good Country Stations To 

Join Us In Helping 13 Million 
Americans." 
This year LEE GREENWOOD co-hosts our 5th annual COUNTRY MUSIC FESTIVAL on 

behalf of THE NATIONAL KIDNEY FOUNDATION. 

Join with LEE and CHARLIE COOK for an 8 -hour festival of country superstars, 

starring EARL THOMAS CONLEY, RICKY SKAGGS, BARBARA MANDRELL, THE OAK 

RIDGE BOYS, RONNIE MILSAP, REBA McENTIRE, AND MICKEY GILLEY! 

FESTIVAL '85 is yours at no charge, and complete support is provided. 

For complete information on how your station can become a big part of our FESTIVAL 

'85, contact LARRY BOXER ... (213) 557 -8495. 
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COUNTRY ADDS & HOTS 
MC." Mae° EAST HOTTEST 

Let Onswand (MCA) lofts (RCA 'Curb) 

SM. Brothers (MeremeMelyGrem) Sawyer Grown (Cap el Curb) 

Anne Murray (Cappol) 

MOST ADDEO SOUTH MOTTEST 

Sinner Brothers (Merton/1'0W= I 

Eddy Raven (RCA) 
Ise Greenwood (MCA) 

Alabama (RCA) 

Judd, fliCAATUrn) 

MOST ADDED MIDWEST HOTTEST 

Lee Greenwood (MCA) JUddt (RCA/Oat) 
Stalls Brothers (MerturyPolyGram) Mikes. (RCA) 

MOST ADDED WEST HOTTEST 

UM (Epic) 

Lee Greenwood (MCA) 

JAMS (ROOMS) 
Camp Stroll (MCA) 

Alabama (FICA) 
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163 Reporters 
153 Current Reports 

The following stations reported no 
change in their rotations this week: 

WSOC/Charlotte 
WAMZ/Louisville 

KCJB/Minot 

The following stations failed to report 
this week and therefore their playlists 

were frozen: 

VVVMI/Bilozi 
WZZK/Birmingham 
WENC/Fayetteville 
KILT-FM/Houston 

WKSJ(Mobile 
KFKF/Kansas City 
WMIL/Milwaukee 

KEBC/Oklahoma City 
WXCL/Peoria 

KEIN/Great Falls 

WX KW/Allentown has changed formats 
and Is no longer a Country Reporting 

station. 
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L SIGNIFICANT ACTION 

RADIO & RECORDS NATIONAL AIRPLAY 

ADULT/CONTEMPORARY 
BREAKERS 

DIONNE WARWICK & BARRY MANILOW 
Run To Me (Arista) 

68% of our reporters on it. Rotations: Heavy 9/1, Medium 60/7, Light 
28/6, Total Adds 14, WPIX, WSB, WCLR, WMJI, KHOW, KKLT, KGW, 

WNAM, WHB, WFMK, 3WM, KVUU, KBEST, KKPL. Moves from number 

23 to 19 on the A/C chart. 
WHAM! 

Everything She Wants (Columbia) 
66% of our reporters on it. Rotations: Heavy 19/0, Medium 54/8, Light 
22/11, Total Adds 19, Y97, WLTF, WMJI, KS94, WICC, WMJJ, WGOW, 
WEZS, WING, WLHT, WHB, KRAV, KVUU, KIFM, WTKO, WTNY, 
WGSV, WJBC, WBOW. Moves from number 22 to 17 on the A/C chart. 

i 

NEW & ACTIVE 
aERIC CARMEN "I'm Through With Love" (Geffen) 79/23 

Rotations: Heavy 4/0. Medium 42/7. Light 33/16. Total Adds 23, WRMM, WARM98, KHOW, KKLT, KGW, WICC, 

KEY103, WRVA, WNAM, WHBC, KLYF, WTRX, WHB, WISN, WI-INN, KBOI, KKUA, KKPL, WTNY, KORO, WAHR1, KRLB, 

WAEV. Heavy: WKBW, WSFL, WCHV, KALE. Mediums include: WFBR, WCCO, WGY, WKGW, K106. WBT, WMAZ, WHBY, 

KIOA, KRNT, KWAV. KSL. Due to heavy airplay. debuts at number 25 on the NC chart. 

REO SPEEDWAGON "One Lonely Night" (Epic) 77/14 
Rotations: Heavy 610, Medium 45/3. Light 26/11, Total Adds 14, WSNY, KHOW. B100. WEZC, WIVY, KBOI, KKUA, KIFM, 

WTKO, WTNY, WAEV, WMT -FM. WXUS, WJON. Heavy: WKBW, WSFL, WMGN, WWNR, WCHV, KALE. Mediums include: 

WFBR, WPJB, KLSI, WICC, V100 WKYE, WGY, KEY103, K106. WBT, WMAZ, WAVE, KIOA, KRNT, WHB, KOIL, WHNN, 

KDUK, KWAV, KBEST, KKPL. Due to heavy airplay, debuts at number 23 on the A/C chart. 

WAR "Groovin' " (Coco Plum) 69/2 
Rotations; Heavy 7/0, Medium 43/1, Light 19/1. Total Adds 2, KUDL, KSL. Heavy: WCCO, WHBY, WEIM, WTKO, WAHR, 

WMT -FM, KRSB. Mediums include. WFBR, WKBW, 97AIA, KLSI, WICC. WKYE, WMAZ, KELT. WSFL, WNAM, KLYF, KRNT, 

WISN, WHNN. KIFM. KKPL. 

QHAROLD FALTERMEYER "Axel F" (MCA) 62/41 
Rotations: Heavy 2/0, Medium 24/12, Light 36/29, Total Adds 41, WPJB, WRMM, WMJI, WNIC, WMYX, KKLT, WICC, 

V100, WMAZ. KELT, WSFL, WHBY, WHAM, KLYF, WMGN, WISN, WHNN, KDUK, KKUA, KWAV, KKPL, WWNR, WEIM, 

WSKI, WWPA, KORO, WSKY, WCKQ, WGSV, WAGE, WORG, WKYX, WAEV, WZLQ, WJBC, WCIL, KFSB, KTWO, K99. 

KQSW, KMGQ. Heavy: WENS, KRNO. Mediums include: WFBR. WPIX, WSB -FM, 97AIA, WLTF, WOMC, KUDL, KMGG, 

WTRX. - 

TEARS FOR FEARS "Everybody Wants To Rule The World" (Mercury/PolyGram) 59/13 
Rotations. Heavy 3/0. Medium 29/6, Light 27/7. Total Adds 13, WLTS, KLSI, KUDL, B100, WKGW, K106, WRVA, KIOA, KFI, 

KKPL, WXUS. KTWO, KRNO. Heavy: KOST, KWAV, WCHV. Mediums include: KVIL -FM, 2WD, KMGG, V100, WKJJ, WMAZ, 

WSFL, WAVE, WNAM. WHBC. WMGN. 

FOREIGNER "That Was Yesterday" (Atlantic) 58/2 
Rotations: Heavy 13)0, Medium 30/0, Light 152, Total Adds 2, WHNN, KBOI. Heavy: WKBW. CK101, WKJJ, WSFL, WNAM, 

WMGN, WWNR, WSKI, WWPA, WCKQ, WCHV, WKYX, KALE. Mediums include: Y97, WPJB, KVIL -FM, 97AIA, 2WD. KHOW. 

KFMB. WAEB, V100, WKYE, WAVE, KRNT, WENS, KKUA, KWAV, KKPL. 

CHICAGO "Along Comes A Woman" (Full Moon /WB) 55/5 
Rotations: Heavy 15/0, Medium 24/1, Light 16/4, Total Adds 5, KMGG, CK101, WHAS, WRKA, WNAM. Heavy: WPJB, V100, 

WKJJ, WAVE. WMGN, KKUA, WWNR, WSKI, WWPA, WSKY, WCKQ, WORD, KEEZ, KKLV, KALE. Mediums include: Y97, 

KVIL -FM, 97AIA, 2WD, WSNY, WTVN, KYKY, KGW, WKYE, KEY103, WMAZ. WSFL, KIOA, WTRX, WENS, KVUU. KDUK, 

KWAV 

JAKATA "Golden Girl" (Motown) 54/16 
LMI Rotations: Heavy 0/0, Medium 18/3, Light 36/13, Total Adds 16, WFBR, KHOW, WKYE, KEY103, WBT, KELT, WAVE, 

WHB, WISN. KWAV, KIFM, WTKO, WBOW, KTWO, KALE. Mediums include: WMAZ, WMGN, WSFL. 

ALABAMA "There's No Way" (RCA) 50/0 
Rotations: Heavy 10/0, Medium 33/0, Light 7/0. Total Adds O. Heavy: WSB, WKYE, KEY103, WISN, KSL, WAHR, KTYL, WCIL, 

KOSW, KRSB. Mediums include - WLTS. W101, WMYX. WCCO, WGY. K106. WBT. WGOW. WHAS. WRVA, WHBY, KIOA, 

KANT, WTRX, WHB. 

L ROTATION BREAKOUT 

o MADONNA 
Q USA FOR AFRICA 

Q DeBARGE 

4 PHIL COLLINS 

© SADE 

Q BRUCE SPRINGSTEEN 

7 COMMODORES 

o BILLY OCEAN 

9 MANHATTANS 

10 JULIAN LENNON 

GEORGE BENSON 

DAN FOGELBERG 

® KOOL & THE GANG 

14 REO SPEEDWAGON 

DARYL HALL & JOHN OATES 

16 DOLLY PARTON 

m WHAM! 

18 BILLY JOEL 

C) DIONNE WARWICK & BARRY MANILOW 

20 BARBRA STREISAND 

21 DIANA ROSS 

22 KENNY ROGERS 

® REO SPEEDWAGON 

24 WHAM! 

® ERIC CARMEN 

Total 
Reports/Adds Heavy Medium Light 

140/1 123 16 1 

142/0 110 29 3 
139/2 116 21 2 
135/0 116 19 0 
135/6 100 28 7 

127/1 101 25 1 

121/0 86 30 5 
129/9 67 50 12 

96/0 53 37 6 
96/1 33 52 11 

111/4 43 60 8 
110/7 35 60 15 
107/11 30 59 18 

84/0 21 49 14 

101/9 21 70 10 

84/O 31 44 9 
95/19 19 54 22 
71/0 10 48 13 

97/14 9 60 28 
75/0 22 44 9 
58/0 13 35 10 

52/0 11 32 9 
77/14', 6 45 26 
47/0 3 33 11 

79/23 4 42 33 

MOST ADDED 
ALAN PARSONS PROJECT (46) 
Days Are Numbers (Arista) 
HAROLD FALTERMEYER (41) 

Axel F (MCA) 
JULIAN LENNON (31) 

Say You're Wrong (Atlantic) 
ERIC CARMEN (23) 

In Through With Love (Geffen) 
BRYAN ADAMS (21) 

Heaven (A8M) 
SURVIVOR (21) 

The Search Is Over (Scotti Bros /CBS) 

HOTTEST 
USA FOR AFRICA (107) 

We Are The World (Columbia) 
MADONNA (105) 

Crazy For You (Geffen) 
PHIL COLLINS (82) 

One More Night (Gordy /Motown) 

DEBARGE (74) 
Rhythm O! The Night (Gordy Motown) 

BRUCE SPRINGSTEEN (88) 
I'm On Fire (Columbia) 

SADE (63) 

Smooth Operator (Portrait /CBS) 

TEMPTATIONS "My Love Is True (Truly For You)" (Gordy /Motown) 49/2 
Rotations: Heavy 0/0, Medium 29/0. Light 20/2, Total Adds 2, WAEV. KKLV. Mediums include: WFBR, WPIX, WLTS, W101. 

WKYE, WSFL, WRVA, WHEY, KANT, WMGN, WISN, KSL, KBEST. 

FMJACK WAGNER "Lady Of My Heart" (Owest/WB) 48/16 
Rotations: Heavy 2/0, Medium 14/3, Light 32/13. Total Adds 16, WKBW, KGW, WGY, WKGW, KEY103, WNAM, KIOA, 

WHNN, KKPL, WWPA, WSKY, WFFX. WJBC, WBOW, KKLV. Heavy: WCCO, WISN. Mediums include: WFBR. K106, WMAZ. 

WSFL. WRVA. 

CHAKA KHAN "Through The Fire" (WB) 47/19 
LiMI Rotations: Heavy 1/0, Medium 13/4, Light 33/15, Total Adds 19, WPIX, WARM98, WCCO, WICC, WKYE. KEY103. 

WBT, WMAZ, KELT, WNAM, WHNN, WCHV, WJBC, KFSB, WXUS, WBOW, KKLV, KTWO, KALE. Heavy: WSFL. Mediums 

Include: KGW. 

KENNY ROGERS "Love Is What We Make It" (EMI America) 47/2 
Rotations. Heavy 2/0, Medium 28/0, Light 17/2, Total Adds 2, WNIC, KOIL. Heavy; WISN, WEIM. Mediums include: KFMB, 

KEY103, K106, WBT, WMAZ, WSFL, WRVA, WHEY, WHB, WLTE, KSL, KKPL. 

TINA TURNER "Private Dancer" (Capitol) 47/2 
Rotations: Heavy 5/0, Medium 31/1, Light 11/1, Total Adds 2, KIFM, KFSB. Heavy: 2WD. K101, WRKA, WRAL. WNAM. 

Mediums include: Y97, WLTS, W101, WLTF, WTVN, WMYX, KMGG. KKLT, KGW, KJR, WAEB, WICC, WSFM, WMJJ, CK101, 

WEZS, WAVE, WING, KIOA, WLHT, WMHE, KRAV, KBEST. 

aALAN PARSONS PROJECT "Days Are Numbers" (Arista) 46/46 
Rotations. Heavy 0/0, Medium 11/11, Light 35/35, Total Adds 46, WFBR, 97AIA, WCCO, WKYE, K106, WMAZ, WSFL, 

WRVA, WAVE. WHBY, WNAM, WHBC, KIOA, WMGN, WISN, KOIL, KBEST, WWNR, WEIM, WTKO. WSKI, WWPA, KORQ, 

WSKY, WCKQ, WCHV, WGSV, WAGE, WORG, WKYX, WAEV, WZLQ, WFFX, KTYL, WCIL, WMT -FM, KFSB, WXUS, KEEZ, 

KWEB, WJON, KKLV, KTWO, KOSW, KMGO, KALE. 

JANICE PAYSON "Changes Of Heart" (Atlantic) 43/2 
Rotations: Heavy 0 /0, Medium 15/1, Light 28/1, Total Adds 2, KEY103, KKLV. Mediums include: WKYE, K106, WMAZ, 

WRVA, WMGN, KKPL 

DANNY O'KEEFE "Someday" (Coldwater) 41/4 
Rotations' Heavy 2/0, Medium 15/1, Light 24/3, Total Adds 4, WFBR, KIFM, WAHR, KKLV. Heavy: WCCO, WISN. Mediums 

include. WMAZ. WRVA, WHBY, WNAM, WMGN. 

ALISON MOYET "Invisible" (Columbia) 39/8 
Rotations Heavy 0 10, Medium 12/0, Light 27/8, Total Adds 8. WKGW, WKJJ, WHB, KOIL, WEIM, WTKO, WWPA, KTYL. 

Mediums include: WCCO, WICC, WMAZ. WTRX, WMGN, KWAV. 

JOHNNY GILL "Half Crazy" (Cotillion /Atce) 38/0 
Rotations: Heavy 1/0, Medium 17/0, Light 20 /0. Total Adds O. Heavy: WSFL. Mediums include: WCCO, KOST, WMAZ, 

WRVA, WHBY, KRNT. WHNN. 

CRYSTAL GAYLE "Nobody Wants To Be Alone" (WB) 33/2 
Rotations: Heavy 4/0. Medium 9/0, Light 20/2, Total Adds 2, WNAM, KMGQ. Heavy: WISN, WEIM, WTKO, WAHR. Mediums 

include: WCCO, WBT. WMAZ, WRVA. KSL. 

JOHN FOGERTY "Rock And Roll Girls" (W8) 32/2 
Rotations: Heavy 7/0, Medium 15/1, Light 10/1, Total Adds 2, KWAV, WZLQ. Heavy: WKBW. WICC, WSFL, KKUA, WWNR, 

WCKO, KALE. Mediums include: WPJB, KMGG, KGW, V100. WKYE. WKJJ, WAVE. WNAM, WENS. 

QJULIAN LENNON "Say You're Wrong" (Atlantic) 31/31 
Rotations. Heavy 0 /0, Medium 7/7, Light 24/24, Total Adds 31, WFBR, WKBW, WLTS, WKYE, K106, WKJJ, WMAZ, 

KELT, WAVE. WNAM, WHBC, WMGN, KWAV, WWNR, WEIM. WSKI, WSKY, WCKQ, WGSV, WAGE, WORG, WKYX, WZLQ, 

WFFX, KTYL, WCIL, WXUS, KEEZ, WJON, WBOW, KALE. 

BILL WITHERS "Oh Yeah" (Columbia) 28/13 
Rotations: Heavy 0/0, Meo um 62, Light 22/11, Total Adds 13, WFBR. WLTS, WCCO, WHBY, WHBC, KSL, WWNR, WEIM, 

KORO, WORG, WAEV, WZLO, WMT -FM. Medium: WTKO, KTYL. KRSB. KMGQ. 

VAN MORRISON "Tore Down A La Rimbaud" (Mercury/PolyGram) 28/3 
Rotations Heavy 1/0, Medium 2/0, Light 25/3, Total Adds 3, WNAM, KKLV, KTWO. Heavy: KALE. Medium: WFFX, WMT -FM. 

MURRAY HEAD "One Night In Bangkok" (RCA) 24/7 
Rotations: Heavy 5/0, Medium 11/2, Light 8/5. Total Adds 7. WPJB, 8100. WRKA, WENS. WMHE, WCHV, WFFX. Heavy: 

V100, WSKI, WKYX, KKLV, KQSW. Medium: KVIL -FM, 2WD, KMGG. KKUA, KWAV, WWNR, WSKY. KYTL, KEEZ. 

MADONNA "Material Girl" (Sire/WB) 23/1 
Rotations: Heavy 3/0. Medium 14/1, Light 6/0, Total Adds 1, WRKA. Heavy: WHAS, WWPA, WCHV. Medium: Y97, KVIL -FM, 

WOMC, KLSI. KMGG, 8100, K101, WICC, WENS, WMGN, KRAV, WTNY, KRLB. 

QBRYAN ADAMS "Heaven" (A &M) 22/21 
Rotations: Heavy 0 /0, Medium 6/6, Light 16/15, Total Adds 21. WMAZ. WSFL. WTRX, WWNR, WEIM. WSKI. KORQ, 

WSKY, WCKQ, WAGE, KRLB. WORG, WKYX, WAEV, WZLQ. KTYL, KKLV. KTWO. KOSW, KMGQ, KALE. 

In SURVIVOR "The Search Is Over" (Scotti Bros. /CBS) 21/21 
Rotations: Heavy 0 /0, Medium 3/3, Light 18/18. Total Adds 21. KOST. WAVE. WNAM, WMGN, WWNR, WEIM. WTNY, 

WSKY. WAGE, KRLB. WORG, WKYX. WAEV, WZLO, KTYL. WMT -FM, KFSB, KEEZ, KOSW. KMGO, KALE. 

JEFFREY OSBORNE "Let Me Know" (A &M) 20/13 
Rotations: Heavy 0 /0. Medium 3/2. Light 17/11, Total Adds 13. WSNY, WMAZ. WSFL. WWNR. WSKI, KORO, WSKY, WCKO. 

WAGE. WCIL, KKLV, KTWO. KOSW. 

DAVID LEE ROTH "Just A Gigolo /I Ain't Got Nobody" (WB) 20/2 
Rotations: Heavy 1 /0. Medium 10/0. Light 9/2, Total Adds 2. WPJB, WZLQ. Heavy: WCKQ. Medium. WTAE, KVIL -FM. V100, 

WSFL, KWAV. WWNR. WWPA, WSKY, WJON. KRSB. 

HOWARD JONES "Things Can Only Get Better" (Elektra) 20/2 
Rotations: Heavy 0/0, Medium 10'1, Light 10/1, Total Adds 2. WSFL, WMGN. Medium: WEIM. WSKI, WWPA, WCKQ, WKYX. 

WFFX, KTYL, KKLV, KALE. 

ERIC CLAPTON "Forever Man" (WB) 202 
Rotations: Heavy 3 /0, Medium 12/1, Light 5/1. Total Adds 2, KWAV. KFSB. Heavy: WAVE, KKUA. WCKO. Medium: Y97. 

WPJB. V100, WKJJ, KOIL. WMHE, WWNR. WSKY, WCHV, KKLV. KALE. 

SIMPLE MINDS "Don't You (Forget About Me)" (A &M) 19/6 
Rotations: Heavy 1/0, Medium 5 /1, Light 13/5, Total Adds 6, Y97, WENS, KOIL. WMHE, KKUA, KKLV. Heavy. WPJB. 

Medium: WWNR, WSKY, WCHV, KALE. 

ELAINE PAIGE á BARBARA DICKSON "I Know Him So Well" (RCA) 18/1 
Rotations: Heavy 1/0, Medium 5/0, Light 12/1, Total Adds 1. WFFX. Heavy. WEIM. Medium: WCCO. WAMZ. WRVA, WAGE. 

WMT -FM 

KENNY LOGGINS "Vox Humana" (Columbia) 18/1 
Rotations: Heavy 1/0, Medium 12/0, Light 5/1, Total Adds 1. KWAV. Heavy: WAVE. Medium: WPJB, KVIL -FPA V100, WKJJ, 

WWNR, WWPA, WCKQ, KALB,' WKYX, KTYL, KKLV, KALE. 

PHILIP BAILEY "Walking On The Chinese Wall" (Columbia) 12/3 
Rotations. Heavy 0 /0, Medium 3/1. Light 9/2. Total Adds 3. WCHV, WFFX, KQSW. Medium: WKYX, KALE. 

POINTER SISTERS "Baby Come And Get It" (Planet /RCA) 12/1 
Rotations: Heavy 0 /0, Medium 7/0, Light 5/1, Total Adds 1, WPJB. Medium: WWNR, WEIM, WWPA, WCKQ, WCHV, KTYL, 

KQSW. 

SURVIVOR "High On You" (Scotti Bros. /CBS) 12/1 
Rotations. Heavy 3/0, Medium 4/1, Light 5/0. Total Adds 1, WENS. Heavy: 2WD, WLLT, KKLV. Medium: KVIL -FM. KLSI, 

WMHE. 

106 / R &R FRIDAY, APRIL 12, 1985 



A/C ADDS & HOTS 

PARALLEL 
ONE 
WHIMMOnsors 

JuLIAN 

Ems SPRINE57. 

B.1*.e.n.N 

FENNY LOSEINS 

nng 

.n 
..M 

Crr.wY 
BILLY WON 
NMI 

COMODOMS 

IMONIn,. .YNZ..Y 

SPOMSTEEN 

FOR MOM 

.sYa.M...N 

MIMMINkley 

lawAY RIND no. UN ROTE 

COMODORES 

....610y 

U. MR AFRICA 

SME 

If AM, 
D.C. 

DAN TOOMBS. 
SAM 
COME *ON 

COMODORes 
MIL COLLINS 

NANNATTANS 

PARALLEL 
TWO 

NADOMA 
P914 COLLINS 

.M.* 

CM. MAN 
UMW PALTEINNY8 

DMA SPRING.. 
SAO 

"eI.N..sO°`"°`No".... 

WSPIROMMum 
B. Mrs 

MIL COLLINS 

APARATONS 

SADE 

BRIMS SPRING.. 

MIL COLLINS 

MDR 

Jul. LAMM 

MIL COLLINS 
MIMMA 

USA FoR AM/CA 

WOMMIleselorne 

NoyST 

IMIreDLLINS 

PARALLEL 
THREE 

RAM. FALTER.. 

MADONRA 

WENAMIENNAM 
JeOlismend 

JULIAN LENNON 

USA F. AFRICA 

BILLY M. 
MAMMA 

AMR IMPS. 
.61.86 ALCM 

Now. Con. 

BENSON 

"r. O 
USA MR ArcA 

MEAD 
FoREIDNER 

SADE 

ceoNGY 

mory DU* 

SOUTH 
WAGE...re VA `: ,.m. 
JEFFREY OSROME 

SADE J &CI( MGR. AY. PARSONS 

PARALLEL PARALLEL : . 

ONE TWO USA FOR Y,rA 

gli"CgLES USA MR MOCA SADE 

ERIC cAMEN CRARA FRO PARALLEL WM1w ' ERIC CAM. 
ROL COLLINS 

" N. THREE 
BRYAN MOS Hottest: 111J.AY MAD 

SADS 

SADE :=11cril.MMTES. 

WM.. Own Taylor RACOIRP. 

Clroa .Nn., 
Mur. . BILLY CC.. 

.KMU ...nw 
Hottest,. JULIAN 

USA FOE AFRICA t,'OrrTIIII O. tglgt'AFRIcA BONN *5 COMODORES 

DEMOS 10.1 MALOPRA 
Rotes.. "T.111713sRs 

MADONNA SADE MIL COLLINS rS.V;O:"PPIILA 
ROAN ADAM 

.. 
.n . AFRICA : 

YM 

RADOM. 

oM .. M,.. M 
DAN MOOR MANE ESOROE BMISON 

MIL COLLINS RIME SPRINGSTEEN SADE 
SURVIME C....... 
JEFFREY OSBORNE 

AMON*. Ws. EWA.. SURVIVOR 

Chu. Rhodes WOMMON 0001.1. Note.: 
um my AsocA 

JuLIAN LEM. 
BRYAN .A.M.S 

none 
NA... RALTERNEFF MDONNA TINA TURNER Om Ms. 

Yr cOLLINS Hottest: USA FOR ',RIC,. Xottest: CM. MAN 

.A..... 
Nc.,N.N .NM. 

GANG r :..nw.. NA.. SOIL RINE RuCE RCM a 17M GANG 
` 

SADE DEMME 
BILLY A. 

ATAN pARSONS Y 
Y.. JULIAN LEMON 

Chris 
BRUCE SPRING.... 

HAROLD .. ... WEECICMMIN SM1m `; .u Yr .. 
n COMM.. REO 

UM FOR ASRICA 
ROL coLLMIS 
MADONNA 

MIMI 

MADONNA 
MDR 
FOOL 6. SANG 
BILLY OCEM 

DIANA ROSS AWL 6 or Mo SURVIVOR 
NANNATTANS 
USA FOR AIMICA 

GaryM. 
..N 

:..rtw. 
DEM. Bow. MISS 

BOSE SPRIMS781. BRYAN MARS 
NICOL 4 TIM Mils JULIAN LENNON 

.N M. 

xmwo..w 

ALAN PARSONS Y. 

WIWI.. 
BRUCE SPRINGS.. 

nC.. Y,. 
Sen., w... GSA. FOR 

FNMn...n . none 
.KA ro BAILEY 

COMODORES 

.0 SPEND.. pl. COLLINS 

NADOMA 
Hottest: 

BRUCE SPRINCSTEBN U. POR AFRICA W'Billorateer'"ns 

tt/E.Fcc E°17BERS 

TR. COBS 
ERIC CARR. ush FOP AMICA 

Hottest: ROM. MILO, 
B"RoC'ECVNINISTMEN 

So..: 
0.0.08SAREcE 

MIL GOLLINS 
USA FOR AFRICA 

JULI/. LENNON 
ALAN PARS.S 

MIL COLLINS 
S.B SAO 

ffILL"TOCE PAN 
BARBRA STREISMO 

143 Reporters 
128 Current Reports 

The following stations reported no 
adds or changes in rotation this week. 

KRNT/Des Moines 
K101 /San Francisco 

WEST 
PARALLEL 
ONE 

NADONNA 

none 

NY«. N 

B I LLY MEAN 

MAMMA 
USA FON AFRICA 

M DR 

ChurchlThorms 

HAROLD 'ALM.. 
ERIC CAW. 

USA MR MRIm 

K...w...N. 
YYC,.....N. 

omLE Rm. 

AFRICA 

.N..M. N 

,,,,.... N. 

PAIL COLLINS 
K,I.A MY.n 

nY 

BRAME SPRIOSTEEN TSARS FOR MARS 

SADE 

VAX NORRISON 

:Illy CCSAS DO M MIAS 

M 
MN 

.WY.nnY kW... ALEN PARSONs 

MLY CcPAN NUM., NOD 
DANNY OMEEFE AUN PARSONS 

USA FOR MAIM 

RoM MARS 

PARALLEL 
M !Err. OSBORNE uN... AFRICA TWO 

JANATA 

511,MIA ARAN 

0.,,Y.M. .N.. 

HAROLD FALTER.. esDR 
Roc CAM. :WOREE.BLION 

MV,.,a... K* 
BILLY CCEM 

NADoNNA .06 
BRUCE SPORES,. 17S1'1,GC:VATCA U. MR AFRICA 

LtIO BENSON B.6 SPRINESTIEN 
ROE 

Lemon ..N..... 

e. 
M. 

"YN:u..w"MN.. 

Do. moos NONE ROGERS . 
.: 

Mw.cN 

For =CASTLE. UM City 

un.. ..Y. ..A .oA MurA " 
R.N.. 
TEARS FOR FIMAS 

O`"Ey,y 
BILL NITION 

E MU. MEAD HAROLD FALTERNETE riett MO SPUN.. 

ROL COLLIS SADE 

USA POR AFRICA UM F. AFRICA 

PAIL COLLIES 

PARALLEL 
THREE 
lOODIMenertm AA 

LENRON 
MIMAITANS 

MADORNA 

1(05./Ro. 

RMOLD 

ALAN PMS.S 

B RUCE SPRMIESTREN 
MLOMA 

USA MR AFRICA 
AMMAN RV. 

rulL 
SA DE 

ROM AM. 

MINOMMIls 
SmIS 
DILLY OCEAN 
FOOL TM SANG 

.xi`:.wC. 
U. POR AFRICA ALAN IMASONS 

MN SOCODERC BRYAN ADAM 
SILLY MR. COSA IER. 

JAXATA 
NORM vANDROSS 

TEA. PON MARS P. SIMBONAGON 

MIDWEST-11 

PARALLEL 
ONE 

Seth P.1 

WC:MOM. USA FOR AFRICA 

Y.,NeFenki. 
MEAN AMMS 

onus spotemes. 
reINAME 

..r..w,a 
KAM ROURS 

. ,.N .AMa G .. 
M,. 

. WAGMlowninglem 

. MY .. M 
D.A. ROSS BRO. SPRIOSIMEN 
OIL COLLIM 

RORY ROSE. 

BILLY OM. 
CHAIM ARP. 

SANS 

.....M 
PARSONS °` 

DIANA ROSS . . 

o ...ICE ...K.. 

A ,. Mn. 

R. 

Hottest: 

WOLMerMale. 

. 
WLLTIONMense 

MANI 
=N. ynRKfuA. 

ALM. 

" ..: , 
HILL 

T14... MIL CI,LLINS 

MEONNA °. 
Y 

PARALLEL 
«. Y..,NG M. 

«MA 
Y,u NAINIATT 

SIM 
BILLY OCEAN 

TWO ` µe. 
SI. 
.,..",,:rs,M` 

Y ,. 
PARALLEL 
THREE 

..,. 
Krw.YY ro 

.n pon 

COLLINS 
n.M .A.ATTA% BM Van. Don 

4 b 

CMIA ARAN 

. .M=. M. .N 
NN 

SURVIVOR 

USA Me AFRICA 

n.GMA 

K . MN ^ ` 
.A.. 

JACK mom. 

oY 
.N 

. WO.... 

oa 

OAS PROMS TEARS FOR REA. 

Nottegt: MM.. 

.n ..A AFRICA 
N 

NAO 

n.Nw. =G COLLINS 

PliMereldlenes 21:; =4 TornOrs. 
REMPRIM.D. MI 

BILLy WW1 RILL MITREAs MN MDR.. Bus WM. 

ALO RMS.% 

...A UM RCM AFRICA 

D AN 0.1. SAMS 
UM FOR AmocA 

ECM*. p.m COLLINS 

REMY RODEO RD..: ALISON MOTET AI A.. 
SIMPLE RIN. 

rlf..7 OCEAN Usk roa AFRICA COMNORES 

SMS MOM. . 
DER1IME 11.11 PRIM.. 

MADONNA 
AFRICA M. NNa+.r... Moe 

MN,o. USA FOR . 

. w.iAro.n°"roN1 
N,C.S CNN. ARAN ALAN PARSONS 

DAN "MELDS. 
HAROLD F.TERNESE 7,21%.1.8:10N 

BILLLCCEAN 

b 
USA ., úN .M M.N. 

M 
Y.,.`:N° r. 

ITI1L'LLLINS 
BRUCE SRO.* 7I,T3A,1=c 

DIANA ROSs uSA ?OR AFRICA ...sett 
.1UTIA.11"LTelow 

YM O s....,. AFRICA M U. FOR 

Bette.: lealcecsvallOSTEEN 

TRA. MR PPA. C.10001.6 JerryElnp 

GIO'RES DENS. DREAMS CORES BENSON 

%rL.01.1.,1 
OM MR AFRICA N. a TIE GANG 

MANRATTAN:' Hottest.: 
UM MR AFRICA NANNATTANS 

NORF.. LIOMS USA le. MRIM 

The following stations failed to report 
this week and their playllsts were 

frozen: 

WAEB /Allentown 
55KRC /Cincinnati 
WLLTICincinnatl 
KVIL -FM/Dallas 
KMJI/Denver 

WOMC/Detrolt 
WKNE /Keene 
2W0/Norfolk 

KW/Phoenix (2nd week) 
WRAL/Releigh 

KRSB/Roseburg 
KFMB/San Diego 
KYKY/St. Louis 
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RADIO & RECORDS NATIONAL AIRPLAY 

AOR ALBUMS 
wew..w. 

3 1 0 
1 1 2 2 

3 2 3 3 

7 6 4 O 
12 9 8 © 

5 5 5 6 

2 4 6 7 

O 
4 7 7 9 

6 8 9 10 

B 10 10 11 

- - 14 

13 13 12 13 

20i6 16 CID 

- - 18 

29 23 21 

- 21 20 m 
15 14 15 18 

16 20 22 e 
18 17 19 20 

- 25 24® 
9 11 13 22 

10 12 17 23 

e 
® 

39 31 28 e 
11 16 27 27 

14 18 25 29 

33 e 
21 19 23 31 

36© 
40 © 

40 35 Q 
38 35 31 35 

34 32 36 

I DEBUT )/ ® 
36 32 30 38 

30 29 29 39 

IThEBUT 

- 26 26 

DEBUT 

38 

APRIL 12, 1985 

TOM PETTY... /Southern Accents (MCA) 
PHIL COLLINS /No Jacket Required (Atlantic) 

ERIC CLAPTON /Behind The Sun (WB) 

THE BREAKFAST CLUB /Soundtrack (A &M) 

TEARS FOR FEARS /Songs From The Big Chair (Mercury /PG) 

JOHN FOGERTY /Centertield (WB) 

MICK JAGGER /She's The Boss (Columbia) 

USA FOR AFRICA/We Are The World (Columbia) 

FIRM/The Firm (Atlantic) 

DON HENLEY /Building The Perfect Beast (Geffen) 

FOREIGNER /Agent Provocateur (Atlantic) 

KENNY LOGGINSNox Humana (Columbia) 

CHICAGO /Chicago 17 (Full Moon /WB) 

FIONA /Fiona (Atlantic) 

POWER STATION/The Power Station (Capitol) 

REO SPEEDWAGON/Wheels Are Turnin' (Epic) 

VAN -ZANTNan -Zant (Network/Getten) 

VAN MORRISON /A Sense Of Wonder (Mercury /PG) 

DAVID LEE ROTH /Crazy From The Heat (WB) 

GEORGE THOROGOOD & THE DESTROYERS /Maverick (EMI America) 

KATRINA & THE WAVES /Katrina & The Waves (Capitol) 

BRUCE SPRINGSTEEN /Born In The U.S.A. (Columbia) 

SANTANA /Beyond Appearances (Columbia) 

HOWARD JONES /Dream Into Action (Elektra) 

SLADE /Rogues Gallery (CBS Associated) 

JASON & THE SCORCHERS /Lost And Found (EMI America) 

ALAN PARSONS PROJECTNulture Culture (Arista) 

JULIAN LENNONNalotte (Atlantic) 

BRYAN ADAMS /Reckless (A &M) 

DOKKEN/Tooth And Nail (Elektra) 

LOS LOBOS /How Will The Wolf Survive? (Slash/WB) 

GRAHAM PARKER & THE SHOT /Steady Nerves (Elektra) 

REFUGEE /Affairs In Babylon (Chrysalis) 

GIUFFRIA /Giuffria (Camel /MCA) 

HALL & OATES /Big Bam Boom (RCA) 

PORKY'S REVENGE /Soundtrack (Columbia) 

GLENN FREY/The Allnighter (MCA) 

MOUNTAIN /Go For Your Life (Scotti Bros. /CBS) 

U2/The Unforgettable Fire (Island) 

KIM MITCHELL/Akimbo Alogo (Bronze /Island) 

153 REPORTS 

"Don't Come" (44) "Rebels" (116) " I t Ain't" (47) 
"Inside Out" (111) "Don't Lose" (64) "Sussudio" (51) 
"Forever Man" (140) "Waiting" (106) "See What" (45) 
"Don't You" (142) "Fire" (38) 
"Everybody" (145) "Shout" (18) 
"Centerfield" ( 126) "Girls" (94) "Searchlight" (16) 
"Lonely" (111) "Lucky" (54) "Just" (44) 

Total 
Total Hot Medium Adds All 

Reports Rotation Rotation ROtal,ons 

151 - 137+ 14 - 0 - 
153+ 132 = 21 + 0= 
147- 132 - 15+ 0= 
146= 127+ 16- 3+ 
145= 118+ 27- 0= 
144= 115 - 29+ 2 - 
141 - 103 - 37- 2+ 

"Trapped" (134) "Trouble" (96) "World" (49) 144 + 94+ 47- 21 - 
"Satisfaction" (104) "Radioactive" (64) "Closer" (35) 140 - 93- 47+ 1 + 
"Drivin' " (103) "All She Wants" (77) 133- 89 - 44 + 2 - 
"Yesterday" (105) 114- 81 - 33= 3+ 
'Vox Humana" (116) 120+ 58+ 61 - 6- 
"Along Comes" (92) 92 - 81 - 11 - 0 - 
'Talk To Me" (120) 122 = 21 + 100 - 1 = 

"Some Like It Hot" (81) "Bang A Gong" (62) 112 + 42 + 64 + 17 - 
"One Lonely Night" (104) 106+ 44+ 62- 6- 
"l'm A Fighter" (106) "You've Got To" (17) 114+ 20+ 94+ 6- 
"Tore Down" (109) 112 - 30 - 81 - 3+ 
"Just A Gigolo" (94) "Easy Street" (12) 97+ 40+ 57- 7- 
"I Drink Alone" (89) 91 - 29+ 61 - 2+ 
'Walking" (95) 100+ 25+ 72+ 8- 
"I'm On Fire" (70) 72 - 50 - 22 = 1= 
"Breaking Out" (55) "Say It Again" (34) 89- 30- 57- 3+ 
"Things" (90) 92 + 21 + 66+ 9 - 
"Little Sheila" (88) 88+ 4+ 66+ 36- 
"White Lies" (82) 83+ 4+ 77+ 4- 
"Days Are Numbers" (60) "Let's Talk" (23) 77+ 21 - 51 + 12+ 
"Say You're Wrong" (72) 80+ 11 + 62+ 26+ 
"Somebody" (27) "Heaven" (21) "It's Only" (11) 65 - 28 - 36+ 5+ 
"Alone Again" (69) 69+ 11 + 55+ 15 = 
'Will TheWoIf "(58) 58- 16- 42- 0- 
"Wake Up" (34) "Break" (20) "Weekend's" (16) 67+ 10+ 48+ 13- 
"Exiles" (69) 69+ 4+ 60+ 14+ 
"Lonely In Love" (62) 62 + 11 + 49 + 9 + 
"Some Things" (62) 62 - 18 = 43 - 2 - 
"I Don't Want" (33) "High School" (29) 60- 9+ 49- 2- 
"Smuggler's Blues" (56) 56+ 8+ 46+ 18 - 
"Hard Times" (53) 58- 2= 55- 3- 
"Homecoming" (50) 53 - 9 - 43 - 2 + 
"Go For Soda" (55) 57+ 6+ 37+ 27- 

u /~ LE,- )120R , aENct :;: 
Pp 

EY ásT 70* 
Rp c 

C n'KfEL S REA L/ / TEt 
rYf 

7b ,gocic " 
- BURT STEIN, 

EXECUTIVE VICE PRESIDENT, 

GOLD MOUNTAIN RECORDS 

K EEL "THE GHT 
s ó OVER 

TO RORICK" ' 
TOP 10 IN PHOENIX, MILWAUKEE, BOSTON, DALLAS, LOS ANGELES 

AND DETROIT! PRODUCED BY GENE SIMMONS ON MN 
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BREAKERS. 
SLADE 

Rogues Gallery (CBS Associated) 
58% of our reporters on it. 88/36 including adds at: WBCN, WNEW, KSRR, WNOR, WRIF, 
KGB, WAPL, KGGO, KKDJ, KRSP. Moves 45 -25 on the Albums chart. 

AOR BREAKERS -A record is a Breaker the first week that its reported by at least 

50% of our AOR reporters. Total reports /total adds information listed; for example, 100/50 
means 100 total station reports and, of those, 50 added it this week 

AOR ALBUMS - Album airplay data, with four -week trend of chart movement Records 
showing significant upward momentum are bulleted. An album's most- reported tracks are 
listed, with number of stations reporting each song in parentheses. Current singles are 
BOLDED. Current week's total reports, hot and medium rotation reports, and total adds, 
are also listed. Symbols represent more ( +), less ( ), or equal (= ) reports compared to 
last week's figures. 

NEW & ACTIVE - Records building in airplay and coming closest to charting. Numbers 
indicate total reports /total adds; for example, 40/20 means 40 reports and, of those, 20 
added it this week. Figures in parentheses are last week's data. Checked records are 
those that were among the week's most added. 



More Hit Dada F 
EPA 

SLADE 
"Little Sheila " m 

Album 
CBS 

'TIL TUESDAY 
"Voices Carry" 

Tracks Chart Debut m 

SURVIVOR New 12" 

"The Search Is Over" 
Ñ pCTÑ 

pOR 
Scary Brothers 

SADE 
"Smooth Operator" 

NOW ONOVER 25AORs, INCLUDING WBAB WXRT, 
WMMM KBCO, KAZY, KDKB CFOX 

Over 600,000 Albums Sold! 

THE ELVIS BROTHERS zmov 

"Somebody Call The Police" 
AOR ACTION AT WEBN, WHFN WWCT, WTZN, KTCL, 
KRQU, KCGL AND MORE! 

Distributed By CBS Records 



HIBERNETICS 
A Guide to by Jhan Hiber 
Radio Ratings 
and Research 

r 

Here's what you get in simple, easy to read and useable form: 

Chapter 1 

Radio Research Overview 
-a history of research 

Chapter 2 

Focus On Focus Groups - Definition, use, do-it -yourself 
Chapter 3 

Telephone Studies - strengths /weaknesses. do's and don'ts 
Chapter 4 

Other Market 
Research Techniques - Mail, in- person, when/how to 

Chapter 5 

A Look Inside Arbitron - Intro and production 

Chapter 6 

The Almighty Diary - evolution, longevity, history 

Chapter 7 

Diary Analysis - how to get the other 75% of information 

Chapter 8 

Quarterly Measurement - how to succeed, history and problems 

AOR ALBUMS 

Chapter 9 

Birch Radio - background, methodology, comparison with ARB 
Chapter 10 

Sales Research - a key to better revenues 

Chapter 11 

Sales Breakouts - computer options, types of breakouts 

L 

Order your copy now and take advantage of this 
SPECIAL PRE -PUBLICATION OFFER: 

Please send me copies at $39.95 of 

Hibernetics, A Guide to Radio Ratings and Research. 

NAME 

STATION /AFI-ILJATION 

ADDRESS 

CITY STATE ZIP 

MASTERCARD # 

INTERBANK # 

EXPIRATION DATE 

VISA # 

EXPIRATION DATE BOOKS 

Make check payable to: R&R Books /Hibemetics 
(please allow 4-6 weeks for delivery.) 
Ca. residents add 61/2% sales tax. 

HIBERNETICS n R&R BOOKS 1984 

1930 CENTURY PARK WEST LOS ANGELES, CA 90067 
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ALISON 

Adds: 
39 

MOST ADDED 
SLADE (36) 

Rogues Gallery (CBS Associated) 
KIM MITCHELL (27) 

Akimbo Alogo (Bronze /Island) 
JULIAN LENNON (26) 

Valotte (Atlantic) 
USA FOR AFRICA (21) 

We Are The World (Columbia) 
GLENN FREY (18) 

The Allnighter (MCA) 
TIL TUESDAY (18) 

Voices Carry (Epic) 

HOTTEST 
TOM PETTY & HEARTBREAKERS (137) 

Southern Accents (MCA) 
ERIC CLAPTON (132) 

Behind The Sun (WB) 
PHIL COLLINS (132) 

No Jacket Required (Atlantic) 
THE BREAKFAST CLUB (127) 

Soundtrack (A &M) 
TEARS FOR FEARS (118) 

Songs From The Big... (Mercury/PG) 

L NEW & ACTIVE 

MOYET /AN (Columbia) 53/7 (49/10) 

KSRR, WYNF, KNCN, KLAQ, KUFO, KQWB, WCXT. 

include WDVE, KLOL, WMMS, WQFM, KBCO, KAZY, 

'TIL 45/18 

Hots: 10 include CHOM, WXRT, WLIR, CHEZ. Mediums: 

KBPI, KROQ, WZZO, WCMF, WEZX, WAQY, WWCT, KEZE. 

WWCT, KPOI. Hots: 9 WBCN, WHJY, WMMS, 91X, 

WSHE, KBCO, KQAK, WAQY, KLAQ, WFYV. 

WZZQ. Hots: 13 include WMMR, WEBN, WRIF, WIMZ, WQMF, 

KLOS, KMET, WCMF, KGGO, KQDS, KATT, KRSP. 

WSKS, KWXL, WGIR. Hots: 10 include WHJY, WMMS, WZZO, 

WRDU, KGGO. 

Hots: 8 WMMS, WDHA, WTKX, KTCZ, WHMD, KUFO, WBSW, 

Hots: 4 WIMZ, CITI, KTYD, KRSP. Mediums: 23 include WYNF, 

KILO. 

Mediums: 21 include WXRT, KAZY, KROQ, KILO, KKDJ. 

KBCO, KAZY, WHFS. Mediums: 17 include CHUM, WZZO, 

(IRS /A&M) 22/7 (17/6) 
Hots: 1 91X. Mediums: 18 include KZEW, KROQ, KQAK, 

WLIR, CHEZ. Mediums: 16 include WXRT, KBCO, KAZY. 

(19/3) 
Hots: 1 KSPN. Mediums: 15 include WBCN, KISS, KFMG. 

KROQ. Mediums: 13 include KBPI, WKLC, WIMZ. 

Mediums: 12 include WDVE, KGB, KISS, WAPL, KATT. 

TUESDAY /Voices Carry (Epic) (31/12) t Adds: WXRT, WZZO, WIMZ, WKDF, WOOS, KGGO,KATT, 

WLIR, 

SURVIVOR/Vital 
Adds: 
KISS, 

ANIMOTION 
Adds: 
KLYV. 

RICK 

Adds 
KRQU. 

AUTOGRAPH 

Adds. 
WEIR, 
BLASTERS 
Adds: 

SADE 
Adds: 
WRDU. 

LORDS 
Adds: 
KQDS. 

NIK 
Adds: 

BRUCE 

Adds: 

CHESS 

Adds: 

STREETS 

Adds: 

WAAF, KLBJ, KRQU, KCGL. Mediums: 26 include 

Signs (Scott! Bros/CBS) 40/7 (37/5) 

KDKB, WCCC, KMOD, KWXL, WBSW, WCPZ, 

KILO. Mediums: 24 include KLOL, KSRR, KSHE, 

/Animotion (Mercury/ PolyGram) 38/9 (31/3) 

CFOX, WCCC, WRCN, WCMF, KLAQ, WRXL, 

Mediums: 24 include KORS, KSHE, WAQY, WIMZ, 

SPRINGFIELD /Tao (RCA) 34/6 (30/8) 
include WBCN, KSHE, WAQY, KLBJ, KGGO. 

Mediums: 23 include KGB, WIMZ, WOOS, KQDS. 

/Sign In Please (RCA) 30/7 (31/2) 

KSRR, WDHA, WKDF, K97, KLPX, WZEW, KMBY. 

KSHE, KGB, WCMF, KISS, KGGO, KATT, KFMG, 

/Hard Line (Slash /WB) 30/2 (30/3) 

WHJY, 91X. Hots: 8 include KBCO, WHFS, WLIR. 

/Diamond Lite (Portrait/CBS) 28/2 (27/1) 
KMJX, WHMD. Hots: 11 include WXRT, WMMS, 

OF THE NEW CHURCH /The Method To Our Madness 

WBCN, KGB, KFMG, WIZN, WBSW, WCXT, KOZZ. 

KERSHAW /The Riddle (MCA) 22/4 (18/5) 
CFOX, WLAV, WCXT, KTCL. Hots: 5 include KQAK, 

COCKBURN /Stealing Fire (Gold Mtn./A&M) 21/6 

WXRT, KBCO, WIBA, WBLM, WRUF, WZZQ. 

/Soundtrack (RCA) 19/2 (19/1) 
KMJX, KLYV. Hots: 5 include WMMS, KBCO, 

/Crimes In Mind (Atlantic) 16/2 (18/2) 

KLBJ, WBSW. Hots: 3 WLLZ, WRIF, WQFM. 

AOR ALBUMS - Album airplay data, with four -week trend of chart movement. Records showing 

significant upward momentum are bulleted. An album's most -reported tracks are listed, with number of 

stations reporting each song in parentheses. Current singles are BOLDED. Current week's total reports, 

hot and medium rotation reports, and total adds are also Iisted.Symbols represent more ( +), less ( ), 
or equal ( = ) reports compared to last week's figures. 

NEW & ACTIVE - Records building in airplay and coming closest to charting. Numbers indicate total 

reports /total adds; for example, 40/20 means 40 reports and, of those, 20 added it this week. Figures in 

parentheses are last week's data Checked records are those that were among the week's Most Added. 

TRACKS - Track airplay data for songs from all configurations. including albums, LPs, and 45s. Shown four 

week trend of chart movement Records showing significant upward momentum are bulleted. Current week's 

total reports, hot and medium rotation reports, and total adds are also listed. Symbols represent more ( +), less 

( ), or equal (= ) reports compared to last week's figures. 
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Our 
Records 

-'' Give You 
A Lock 
On Ratings! 
REO Speedwagon 
"One Lonely Nig Wit" 
CHR CHART: E DEBUT ® ON OVER 195 CHR REPORTERS 76% 

AOR TRACKS: e A/C CHART: E DEBUT ® 77/14 54% 

Survivor 
'lc Search Is Over" 

CHR NEW & ACTIVE 

ONE OF THE MOST ADDED FIRST WEEK: 

WXKSFM ZZ99 
PRO-FM WFLY 
KAFM Q100 
KEGL K104 
Y100 WERZ 

WLANFM WJZR 10%104 WRQC 
WKFM KTKS WQUEFM KZIO 
WPST KAMZ WRNO WGRD 
WRCK WDKI KITY WZPL 
KWIC FM100 KMBQ WJXQ 

...AND MANY, MANY MORE! 

Slade 
"LittïeS= zeda" 

KOFM KCPX 
KEYNFM KNBQ 

DQMQ 

ICLUC 

KSKD 

A/C SIGNIFICANT ACTION 

21 STATIONS Our OF THE BOX 

ScOtti Brothers 

CHR SIGNIFICANT ACTION AOR TRACKS BREAKERS AOR TRACKS: 

FIRST WEEK: 

KPLUS KOFM WIXV KHTX CBS 
WVSR WRQN WHSL OK95 Associated 
K104 
KX104 

KSKD yDBR, 

OK100 KDW 
IE'DQ Records 

KZIO 95XIL `. KOOT 
WZPL WOMPFM DISTRIBUTED BY CBS RECORDS 



RADIO & RECORDS NATIONAL AIRPLAY 

AOR TRACKS 
nne TN., LOP 

153 REPORTS Total Hot Medkdu 
Tod 
Adds 

2 2 1 O TOM PETTY... /Don't Come Around Here No More (MCA) 144 131= 13 1+ 

3 3 3 © SIMPLE MINDS/Don't You (Forget About Me) (A &M) 142 126+ 16 0= 
1 1 2 3 ERIC CLAPTON /Forever Man (WB) 140 125 15+ 0 = 

11 5 4 O TEARS FOR FEARS /Everybody Wants To Rule The World(Mercury/PG) 145+ 116+ 28 1= 

zo 0 BRUCE SPRINGSTEEN/Trapped (Columbia) 134+ 76+ 53= 34 
21 0 11 O JOHN FOGERTY /Centerfield (WB) 126+ 66+ 59+ 11+ 

- 18 12 0 TOM PETTY & THE HEARTBREAKERS /Rebels (MCA) 116+ 62+ 54 5 
e 8 e 8 FOREIGNER/That Was Yesterday (Atlantic) 105 79 26 2= 

29 21 15 0 PHIL COLLINS /Inside Out (Atlantic) f11+ 65+ 46+ 10 
to 10 7 1n MICK JAGGER /Lonely At The Top (Columbia) 111 67+ 43 2+ 
26 17 13 0 KENNY LOGGINSNox Humana (Columbia) 116= 58+ 58 5 

5 6 5 12 JOHN FOGERTY /Rock And Roll Girls (WB) 94 79 15 0 
12 12 9 13 CHICAGO /Along Comes A Woman (Full Moon /WB) 92 81 11 0 
a n it FIRM /Satisfaction Guaranteed (Atlantic) 104+ 59+ 45+ 7 
m 19 12 0 ERIC CLAPTON/She's Waiting (WB) 106+ 51+ 54= 6 
19 15 16 0 FIONA/Talk To Me (Atlantic) f20= 21+ 98- 2+ 
60 34 23 ÿ REO SPEEDWAGON /One Lonely Night (Epic) 104+ 41+ 63 6 
16 14 N 18 VAN MORRISON/Tore Down A La Rimbaud (Mercury/PG) 109 29 79 4+ 

M 29 0 DON HENLEY /Drivin' With Your Eyes Closed (Geffen) 103+ 34+ 67+ 24 
_ ,2 G HUEY LEWIS & THE NEWS/Trouble In Paradise(Columbia) 96+ 39+ 55+ 44 

35 25 22 ® VAN- ZANT/I'm A Fighter (Network/Geffen) 106+ 20+ 86 4 
4 4 6 22 DON HENLEY /All She Wants To Do Is Dance (Geffen) 77 69 8 0= 

40 30 26 ® DAVID LEE ROTH /Just A Gigolo (WB) 94+ 38+ 56+ 7 
9 7 10 24 BRUCE SPRINGSTEEN/I'm On Fire (Columbia) 70 50 20 1+ 

4 35 27 ® KATRINA & THE WAVES/Walking On Sunshine (Capitol) 95+ 24+ 69+ 6 
23 20 21 26 GEORGE THOROGOOD... /I Drink Alone (EMI America) 89 28+ 60 3+ 
34 29 2eÿ POWER STATION /Some Like It Hot (Capitol) 81+ 42+ 39 6+ 

45 36 30 () HOWARD JONES/Things Can Only Get Better(Elektra) 90+ 21+ 64+ 9 
6 9 19 29 FIRM /Radioactive (Atlantic) 64 39 25+ 1= 

_ _ s m SLADE /Little Sheila (CBS Associated) 88+ 4+ 66+ 36 
M 37 32 l JASON & THE SCORCHERS/White Lies (EMI America) 82+ 4+ 76+ 4 
42 39 33 Q PHIL COLLINS/Don't Lose My Number (Atlantic) 64+ 34= 30+ 5 
- 51 n ® DOKKEN /Alone Again (Elektra) 69+ 11+ 55+ 75= 

55 43 37 Q PHIL COLLINS/Sussudio (Atlantic) 51+ 36+ 14= 5+ 
_ _ 56 ® JULIAN LENNON/Say You're Wrong (Atlantic) 72+ 7+ 58+ 27+ 

22 22 24 36 LOS LOBOS /Will The Wolf Survive? (Slash/WB) 58 15 43 1 
_ ,e Eii REFUGEE /Exiles In The Dark (Chrysalis) 69+ 4+ 60+ 14+ 

56 64 55 © MICK JAGGER /Lucky In Love (Columbia) 54+ 26+ 28+ 15+ 

- 54 44 0 GIUFFRIA /Lonely In Love (Camel /MCA) 62+ 71+ 49+ 9+ 

53 4s 38 40 HALL & OATES /Some Things Are Better Left Unsaid (RCA) 62 18= 43 2 
I DEBUT m POWER STATION/Bang A Gong (Get It On) (Capitol) 62+ 70+ 43+ 27 

7 11 25 42 MICK JAGGER /Just Another Night (Columbia) 44 31 13 0= 
17 24 31 43 USA FOR AFRICA/We Are The World (Columbia) 49 30 19 1 
- 53 43 44 SANTANA /Breaking Out (Columbia) 55+ 12 41+ 7 
- ,9 ,6 m TOM PETTY & THE HEARTBREAKERS /It Ain't Nothin' To Me (MCA) 47+ 19 28+ 3 

I 
DEBUT 0 GLENN FREY /Smuggler's Blues (MCA) 56+ 8+ 46+ 18 

I DEBUT m ALAN PARSONS PROJECT /Days Are Numbers (Arista) 60+ 11 44+ 26+ 
_ 59 53 Q ERIC CLAPTON /See What Love Can Do (WB) 45+ 17+ 27 5 
41 3e ,6 49 U2 /A Sort of Homecoming (Island) 50 9 41 1= 

DEBUT Q KIM MITCHELL/Go For Soda (Bronze /Island) 55+ 6+ 37+ 25 
16 40 39 51 MOUNTAIN /Hard Times ( Scotti Bros. /CBS) 53 2= 51 1 
Is 22 36 52 PHIL COLLINS /One More Night (Atlantic) 35 32 3 0= 
25 31 35 53 FIRM /Closer (Atlantic) 35 14 21 0 

¡ DEBUT 1100 BON JOVI /Only Lonely (Mercury/PG) 49 2 33 49 

so 47 56 55 MICHAEL BOLTON /Everybody's Crazy (Columbia) 40 5= 35 0 
j DEBUT 11.0 WANG CHUNG /Fire In The Twilight (A &M) 38+ 13+ 19+ 11+ 

_ 66 EyT ALISON MOYET /Invisible (Columbia) 40+ 9 29+ 3 
6 5 se PHIL COLLINS /Only You Know And I Know (Atlantic) 31 71 20 1+ 

¡ DEBUT ) e 'TIL TUESDAYNoices Carry (Epic) 43+ 9+ 23+ 17+ 

DEBÚY lÿ ANIMOTION /Obsession (Mercury /PG) 38+ 70+ 24+ 9+ 

MOST ADDED 
BON JOVI (49) 

Only Lonely (Mercury/PolyGram) 
HUEY LEWIS & THE NEWS (44) 

Trouble In Paradise (Columbia) 
SLADE(38) 

Little Sheila (CBS Associated) 
BRUCE SPRINGSTEEN (34) 

Trapped (Columbia) 
MEAT LOAF (31) 

Modern Girl (RCA) 

HOTTEST 
TOM PETTY 8 HEARTBREAKERS (1311 

Dont Come Around Here No... (MCA) 
SIMPLE MINDS (126) 

Dont You (Forget About Me) (A&M) 
ERIC CLAPTON (125) 
Forever Man (WB) 

TEARS FOR FEARS (116) 
Everybody Wants To... (Mercury/PG) 

CHICAGO (81) 
Along Comes A_. (Full Moon/WB) 

BREAKERS. 
HUEY LEWIS & THE NEWS 

Trouble In Paradise (Columbia) 
63% of our reporters on it. 96/44 including adds at: WYSP, WHJY, KSHE, 
KLOS, KZAP, KFOG, KOME. Moves 42 -20 on the Tracks chart. 

SLADE 
Little Sheila (CBS Associated) 

58% of our reporters on it. 88/36 including adds at: WBCN, KSRR, WRIF, 
KGB, WPYX, WIMZ, KEZO. Moves 54 -30 on the Tracks chart. 

NEW & ACTIVE 

QGRAHAM PARKER & THE SHOT "Wake Up (Nest To You(" (Elektra( 34/10 (25/9) 
Adds include WLLZ, KODS. KAU, KMOD. WWWV. WZEW, KUFO, WCPZ, KOQU. Hots: 7 KBCO, 91X, 

WLIR. KLBJ. KTCZ, KSPN, KTCL. Mediums: 21 include WYSP, WSHE. KAZY. KSJO, WCCC, WEZX, WTUE. 

GEORGE HARRISON "I Don't Want To Do N" (Columbia) 33/2 (38/6) 
Adds' KLBJ, WCXT. Hots- 5 KAZY. KSJO, WDHA, KROU, KVRE. Mediums: 26 include WMMR, WNOR, 
KBCO. KMET, WCCC, W02, KILO. 

jIM MEAT LOAF "Modem Girl" (RCA) 91/31 (0/0) 
Adds. WBCN. WHEW, WYSP. KMET, WAOY, KLAO, WAPL, WWWV. Hots: O. Mediums: 13 include 

WMMR. X. WZZO, WEZX. WRAF WOOS. 

RICK SPRINGFIELD "Celebrate Youth" (RCA) 31/3 (30/9) 
Adds: WBCN, WADY. KGGO. Hots: 7 MAWS, WOHA. WTKX. WHMD, KUFO. WBSW. KROU. Mediums: 21 

äd8 KGB, WHEB, WIMZ, WOOS. KODS, WRKI 

STEVE PERRY "fl Only For The Moment Gld" (Columbia) 30/10 (25/24) 
Adds include WSHE, WRCN, WHEB, WROU, WRXL, WXLP. KATT. Hots: 9 include KBR, CFO%, WCCC, 

WCMF, WTKX, KKDJ. Mediums: 21 include WNOR. WMMS. KROO, WDHA, WOOS, KILT, 
DAVE EDMUNDS "High School Nights" (Columbia) 29/1 (30/6) 
Adds. KVRE. Hots: 4 include 91X, WDHA, (ROC. Mediums. 24 include WHJY, WNOR, WXRT, KROR, WOW, 
WEZX, WADY, WRXL, WLAV 

JULES SHEAR "Steady" (EMI America) 28/8 (22/7) 
Adds. WMMR, WYSP, WCCC, CHEZ. WAOY, KZOK, WIZN, WOW. Hots: O. Mediurrs: 24 include KBCO, 
KAZY, KISW. WOHA, WRCN, WHEB, WDIZ. 

MICK JAGGER "Hall A Leal" (Columbia) 26/3 (29/3) 
Adds: WHCN. WXLP, WLIR. Hots 10 include (MET. VAMP, WLAV, KILO. KKDJ. KPOI, KZOK. Mediums, 16 
iclude KAZY. KOVE, WOIZ. KODS, KEZO, WIOT. 

SADE "Smooth Operator" (Portrait/CBS) 25/4 (24/1) 
Adds: CFOX. KMJX. K97, WHMO. Hate: 9 include WXRT, WMMS, KBCO, WUR, CHEZ, KTCZ. Mediums: 18 

-Melude CHUM, KOKS, WZZO. WOHA. WTKX. WRDU. 

NORTHERN LIGHTS "Tears Are Not Enough" (Colombia) 24/5 (24/20) 
Adds KLBJ, MLR. WGIR. WBLM, KROII. Hots. l 2 include CHUM, KSHE, KBPL CFOX, WCMF, K97, KPOI. 
Mediums 12 include KOKS, WOHA, CHEZ, WHEB, WWCT. 

In MAMA'S BOYS "Needle hi The Groove" (Jive /Adnta) 22/22 (0/0) 
Adds include WLLZ, WPM. WHEB, KLAO, KMOD. KILO, KKDJ, KTYO. Hots: 0. Medums: 10 include 

KZAP. KROR, WAOX, KISS, WOOS, KEZE. 

DBRYAN 
ADAMS "Heaven" (A&M) 21/14 (7/3) 

Adds include WHJY, WKLS, KGON, KISW, WDWI, KGGO. Hots: 5 WMMR, KURD, WISP, KEZE, 
WWWV. Medium: 15 include KGB, WAGS, WFYV, WIMZ, WIB& 
PHIL COLLINS "Long Lang Way To Home" (Atlantic) 21/2 (20/1) 
Adds: WLUP, WFYV. Hots: 9 include WLLZ. WORM, KFOG, WHCN, KKDJ, KPOI, Mediums: 12 include KZAP, 
WEZX; KEZO, KWXL KZEL KLYV. 

MICK JAGGER "She's The Boa" (Columbia) 21/1 (22/0) 
Adds: CHOM. Hots: 14 include WMMR. WYSP. KR00, KFOG, KOAK, WHCN, WFYV, KPOI. Mediums: 7 
include WEZX, WDIZ, KICT. KWXL, KOZZ. 

BRUCE COCKBURN "Lovers In A Dangerous Time" (Gold Mtn. /A8M) 20/6 (18/3) 
Adds: WIRT. KBCO. WBLM, WRUF, WZZO. hots. 1 KSPN. Mediums. 14 include WBCN. WHFS, KLAO, KISS, 
KFMG. 

NIK KERSHAW "The Riddle" (MCA) 20/4 (16/4) 
Adds: CFOX, WLAV, WCXT, KTCL. Hots: 5 KOAK, WUR. CHEZ, WCPZ, KROU. Mediums 14 include WXRT, 
KBCO. KAZY, WPLR, K97 

ERIC CLAPTON "Tangled In lave" (WI) 20/4 (16/3) 
Adds: WEBN. WOBK, KMBY, KVRE. Hats: 9 include WOVE. WYNF, WXRT, KAZY, KSJO, KTC2. Mediums: 11 
include KZAP, KOME, WEZX, WKDF, WRXL, KODS. 

GRAHAM PARKER 8 THE SHOT "Break Them Down" (Eleldm) 20/2 (19/9) 
Adds: KROO, CFOS. Hots: 4 91X, WKQG, WIZN, KSPN. Mediums: 15 include WHFS, WDHA WPHD, Cm, 
KZOK. 

TRIUMPH "Ming Tim." (MCA) 19/8 (13/4) 
Adds include WNOR, WADY, WAOX, KNCN, KILO. Hats: 7 inchde WMMR, WLLZ. WOFM, KMOD. KUFO. 
Mediums: 10 include CMOM, WOHA, WPDH. WRAF, KKDJ. 

MURRAY HEAD One Night In Bangkok" (RCA) 192 (19/1) 
Adds: KMJX, KLYV. Hots: 5 K97, WMMS. KBCO, KR00. WHMD. Mediums. 13 include KEPI, WHFS, 
WKLC. WHEB, WIMZ, WTKX. 

ALISON MOYET "Love Resurrection" (Columbia) 18/5 (13ìE) 
Adds: «SOR, KNCN. WIZN. KUFO, WCXT. Hots: 5 CICM. ART. CHEZ, KSPN, KVRE. Mediums: 11 include 
WOVE, KLOL, KR00, WADY, KEZE. 

TEARS FOR FEARS "Shout" (Mercury/PolyGram) 18/4 (14/3) 
Adds: KAZY, WLIR. KILO, WIZN. Hots. 11 include CHUM, WXRT, KROO, «OAK, CHEZ. Medites: 7 inclde 
KLBJ, KLPX, (UFO, KOZZ 

PMLONE JUSTICE "Ways To Be WHIM" (Geffen) 17/17 (0/0) 
Adds include 91X, WHFS. WDHA, WAOY. WIZN. WWWV, KTYD. Hots: 0. Mediums: 6 WLVO, KYYS. 

WEZX, KKDJ, KOZZ. KVRE. 

LORDS OF THE NEW CHURCH "Method Of My Madness" (IRS/A&M) 17/6 (12/4) 
Adds: WBCN. KGB. KFMG. WBSW. WCXT, KOZZ. Hots: 0. Mediums. 15 inckde KZEW. WHFS, KNCN. 
KLAO, KODS. KTCL. 

VAN -EMIT "You've Got To Believe In Love" (Nets ork/Geffen) 17/5 (10/4) 
Adds molds WDVE. NEON, WOMF, WCXT. Hots: 3 WFYV. KILO. KROU. Mediums: 14 include KSJO. WDHA. 
WHCN, WW. KODS 

MICK JIGGER "Secrets" (Columbia) 17/1 (15/2) 
Adds: WHIG. Hots: 9 include CHOM, WXRT, WLLZ, WRIF, WOFM, KUPD, KISW. Mediums: 8 include KGB, 
KOME, «AT7. WIOT, KEZE. 

TRACKS - Track airplay data for songs from all configurations, including 

albums, EPs, and 45s. Shows four -week trend of chart movement Records 

showing significant upward momentum are bulleted. Current week's total 

reports, hot and medium rotation reports, and total adds are also listed. 

Symbols represent more ( + ), less ( I. or equal (= ) reports compared to 

last week's figures. 
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EAST (continued) 
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PARALLELS - Stations ar- 
ranged by market size, accord- 
ing to Arbitron's MSA popula- 
non figures. 

Parallel One 1,000,000 +. 
Parallel Two 200,000- 
1,000,000. 

Parallel Three: Under 200,000. 
Stations at a significant ratings 
disadvantage to their in-format 
competitor(s) are assigned a 

lower parallel. 
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REGIONAL AOR ACTIVITY 
MIDWEST (continued) 
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30 22 CHICAGO/Alon. Coma. A Amman 

JOHN FOCERTY/Rock Roll 0.1 

24 30 DuSvIVOR/High Or. 4.41 

73 31 .LL 
35 32 LUTIER UInt D 
37 33 1011 PETRY/Don't Como My. 
. 34 .ILLY OCEAN/Suddenly 
312 35 KENNY LOOGINS/Vet Humana 

37 FRANNIE GOES ID 1.014.41.m. To The P14 

30 RICK SPRINGFIELD/Cel youth 
D 39 REO SPEEDWAGON/ 

KO. OANG/Fre. 

PD: Ralph Wimmer 

MD: Tim Watts 

MIL COLLINS/0. Kore 
NADONNA/Craiy For You 

Philadelphia 

L , moi, r / PD: Scott Walker 

ev, MD: Glenn Kalina 

LISA FOR AFRICA/We Are Th. World 
Of Thy Ni.ht 

..1211NA/Crsy For You 

2.1 HEALEY/All She Wont. To Do 1 

PHIL COLLINS/One Nero Night 
.RUCE SPRINGSTEEN/I'm On Fir. 

IlAYAN ADAM 
DIN. ROSS/AlssIng You 

CHICA00/Along Come. A Woman 
TIME/Th. eird 

24 2 TM PETTY/Don't C.A. Around id.. 

25 24 SHEENA 
25 1.4110.0. You Winn. 0.t Amoy 

30 27 EMIC CLAP". Man 

32 28 FOREIONER/That 
33. TEARS FOR MAR Wants To 

37 30 .VID LEE ROTA/Juot A 01 14,1 
34 31 
35 32 xóia 

F000 Girl 

39 33 POINTER SISTERV/14.1. Co. And Olt I 

40 34 KOOLI.T. GANG/Fresh 
36 35 IIILLY OCEAN/Sod/only 

36 MARY JANE OIRLS/In My House 
D 37 RICK JAMES/Can, Step 

40 LUTHER VANORMS/0.1 My Malty Coo. 

JULIAN LENNON/04y You,. we.. 

S OY MEETS GIRL/Oh Girl 

OM GIUFFRIA/Lonely In Love 

RIO WEEDWAGON/Une Lonely Night 

FRANKIE GOES TO H/WAlcome To The PI 

EDITICM/Lost In 

: WEAR/Stonily 
Your Man 

PD: Charlie Quinn 
MD: Cindy Bailen 

0 POWER STATION/Ben. Ltho It Ant 

s 
7 MURRAY In ..ng I 

13 10 DON HIMLEY/All Wants To Do 
12 11 TOM PETTY/Don't Como Argun. Her 
10 12 DRUCE .111.18141./1. On Fire 

TUESDAY/V.1.es Carry 20 13 T1L 
26 14 SAW/Smoot. 

wltl . CnnSun. 
14 1. GREG. MINN/Luc. 
32 20 5001. 4 THE GANG/Fr.. 

JOIN 

ra 
An .t..r Night 15 23 

20 24 IGIE./Th.t 
12 25 FIRM/Radloaftgve 
17 26 MENN FREY/Th. .4.1 On 
II 

D 

27 ó W í: ,"h ./1 .., 
33 
31 29 ERIC c ...... 

llDD ADE LE/O../tlu.. 

ñ 
.i µ n 

.r 0..... 

.MIE 
34 ..tl. 

35 35 00 WEST/We Close Our Eyes 
36 HOWARD JOES/Things Can Only Ost I 

37 37 FEN. LOGO/N./Vol 0 DILLY 
TIME/The Bird 

A .D NARY JANE GIRLS/In A. Haut. 

R101 WRINDFIELD/Cel Youth 

AWE. LEWIS 1. NEWS/ ..... le In Para 

. RUCE 2.110211.12% 

ON SEO sOnuA0o1 I .... 
S ANTANA/Say t SOny..n 

TWIM 
eal 

PD: Stephen Anthony 

1 10 MATT 11ANCO/Nne. 810. Ar. Too Or 

Ihr TO. 01.11 H 22 19 
1. 15 MADOINA/Cro. For You 
IA 10 00.11 METHENT/This 11 Net A...1 

H 25 20 DIMPLE 

30 22 o°`OFxER á" It Hat 

t 

13 21 

24 23 PRINCE/To. Ss With U 
27 24 STRME ADVANCE/We Run 
29 23 GREG ItINO/Lue. 

Il i T 
32 2 IADORA 714. Ras. 

29 30 FOREIGNER/That 
Nato, 34 21 17. 

JOURNEY/4%1g T Youn. 

40 35 DON HENLEY/All Ste Wants 74 Do 1 

0 áF " 
311 HALL OATES/So. N. Se. 

D 40 DO WEIT/Ww Clew. Our Eye. 

ADDS TINA TURNER/Ohem Sean 

M,LES U *Eß0 

O. Comes 

ú /N. 
Woman 

'RAMIE GOD8 t . Time 

M.P. 
NI. KERMAN/The 111441. 

°AF FE Nan. T 

OIRL/Oh Girl SOY 
POINTER Tá 

° ° DAD DE N /.wA .UlHann O. 
Got Away 

KM TFE ONE 

1. 144w 
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1050 chum 
PD: Jim Waters Toronto 

MD: Brad "Knobby' Jones 

H 10 5 PO. STATION/Se. Li. It Ant 

.M0°F1FAw/: t..: ó 
Dirl 

0E 15 10 

9 12 PHIL COLLIN11/Onw More NI.. 
14 13 STRANGE ADVANCE/We Aun 
16 14 IIRUCE SPRINGSTEEN/I,4 On Fire 
17 13 CHICAIO/Along Comas A Women 
21 16 COMMODONES/....ift 

H 22 10 USA FM AFRICA/We Are Tho World 

20 27 CHICA00/You'r. 144. Inspiratio 

D 20 DON HIOLEV/All .56. Wants 'To De t 

ADDS SADE/Inentlt 
TON PETTY/Don't Come Around 114. 

..1144 TIE WAVO14.11.41. Sun. 
MON LOGGIN./.1 Humans 

TRIONN/F.1.4 Tour Heart 

DAVID LEE 8014/.41 A 01.1.71 Ain 

FRANKIE ODES TO H/Weideme To Th. 

S RO.. DEAT/Why7 

92 PROF 
Operations Manager. Providence 
Tom Cuddy 

1 11 

I 12 

H 22 II 
19 11 
20 20 
23 21 
23 22 

D 23 
211 24 
27 23 
29 26 

ál b 
32 29 
33 30 
35 31 

34 32 
D 33 
2 34 
O 35 

OW 

CHICAGO/Alen. 
, ..`w 

B RUCE 

:::2í.1 

O F... 

DON HENLEY/All .e w.t. Ts De I 

Teo 

2111C CLAPTON/F MA. 

D IANA RODS/ 

,:OE;.í;Ya..1 E..II Gi.I 

IILLY OCEAN 
00 WE.T/..i;ií«:.w Eges 

n w. DAVID L. ROTH/Jest A 
TIN ° Alain 

REO xA0p1/On. 

KENN L0001.8/44. Hued.. 

"OFEEDLonely 
NATION .EEWOñw1D M.. 
LOS LOME/Will Th. Wolf Surviv. 
HOWARD JONES/Things Con Only 0. 

FANNIE GOES TO M/Walso. Te The PI 

O íT.. MVIW1 e....h I. 0... 

711. TUEMAY/Voites Carry 
FIONA/T.1k Ts rte 

.' JAW GIRLD/.. M"N I.EI .... 

PD: Scott Shannon 
MD: Frankie Blue 
H I LSA F. AFRICA/We Are Th. World 

4 PHIL COLLINS/On. Noe might 

FOERTOT" 

Fight 

It ".t 
10 ..DONNA/Matrlal 0.1 

I 12 

15 GLEAN F.ET/Tte Host Is Or 
2 
1 17 DIANA ROSS/Mtostn. You 

20 
as l 

A 22 NEW EDITION/Lost 
a. Youth 26 23 RICA 

28 24 DON NEALEY/All . Wants T. Do 1 

A 25 MARV ARRE OIRLS/1n Mo 
ID 26 2ADORA JACKSON/When The Rain leg 
21 27 INC. JAGGES/Just Moth.. Nisht 
25 20 POINTER SISTERS/Neutron Don. 

20 30 FRANKIE GOES TO H/11.1. 

14 I 

ADDS 20. 22. 25 
JCAA 10110111//1, Toot Toot 

PD: Smokey Hivers 
MD: Gene Baxter 
H I 1 USA FOR AFRICA/. Are The World 

DE.ARGE/Rhytim OA Th. Night 
PHIL COLLINS/Om. Mar. W.I. 

II 'PUCE SPAING.T.14/1'. On Fire 

13 DON HEMLEV/A1 I SA. Wants To De 7 

I. 1 POWER STATION/Moe Libe It Het 

20 .1 TEARS FM FENI Wants To 

21 1 NNAPP /Every. In. St. Manta 

SIPPLE MINDS/Den't You Abo 

27 20 HAROLD FALTENNEYE/Asel F 

28 21 IONAND JONES/Things Can Only Get 
24 22 JOHN FOGERTY/Mo. 4 Roll Girl 

9. DIANA ROM/Mistin. You 
áiMALL OATES/Bono Things Ar. E.t.. 

w 
t î1 .L D 26 NEW 

25 27 LC49.11/Vom Humana 
t A 0 g Ain 2 28 DAVID LEE 

a. RIO DFEE0A1314/ 
n 30 SPRINGFIELD/Col RICK 

1.5 mg1.0411/141..... ALI n...ul. 
& TSE OAxG/F.M.. 

NARY JANE 45111.8/In My Meuse 
SPIT. ADAMS/Hoovon 

'6840 

Sim Montreal 

PD: Bob Beauchamp 
MD: Guy Brouillard 

; "//wn á 1.011.1 

10 4 DOWIE PIETIEJN/Thi 1. Net Ayr.. 

11 10 
14 II 

TURNER 
wE.TO/c.... " 

H 20 a USA FO AF. : N 
. 

, Night 15 13 CHM. KHAN/This 
16 14 OMAN/A 0.14.14.1 Asn4 
19 15 ALI/204 AMET/Invisibl. 

10 17 REO 1113271640014/10't Fight TOlis 

:» 
TABORA 4 JACKSON/Wh. Th. 06111 

A 22 MICK ..0001/Just Another Night 

28 25 PRINCE/Toto 144 With U 

30 26 
áw.Ow~"wE:'/r". ;:ä.::" 33 27 

H 32 211 MOWN! 1EAT/Why? 
H 36 29 FRANKIE GEES TO 14/..o. Te The PI 

35 30 IIINCE IMINGSTEEN/I'm On Fire 

HONEYMOON 1.10 .1 34 32 
711 33 DAN HARTAAN/Recend Naturo 

.0 
O. Th. 1.. 

00,15040/ 
MO/E 

. 

D 39 DON HENLEY/All St. Wants Te De 1 

PHIL 
TEARS FM FF 

t 

PHILIP SAILEY/Waloing On Th. Chines 

ON JOHN FOGERTY/Re. .1 1.11 01.1 

TEN PETTY/MI 't Como Ares.. Nor 

Msn 

PANT LOGONE/V. Humane 

IDLE EYES/Tokyo Aos. 
GARY 

w .... RATIONAL VOUTH/Ne Mera 4 

;CFT 
Toronto 

PD: Sandy Sanderson 
MD: Bob Saint 

PHIL COLLINS/On. Moro . 
MADONA/04.411 Girl 

1 MVO. 8114140./.4.14 

1 FOREIONER/1 Want T. Row Moat L 

20 1 OLE. FREY/The Heat Is On 

11 1 ALII. NOYET/Invi.161. 
21 1 NADONNA/Crry For You 
13 1 
23 I POWER . 

H 40 20 USA FOR MOCA/1419 Ars The wer14 

19 22 MICK JAGGER/Just Art ..... Night 
17 23 POINTER SISTIRS/ 
27 24 

DURAN/Say 22 23 . DURAN 
24 26 SADE/HAn. On Te Your Love 

32 29 WW1. METHENV/Tbis Is Not Amor. 

IS 27 

.. Late For D....1. 

34 32 STRAIN. ADVANCE/We Run 
3.3 30 N1K 11.1.1.7114 R1441. 
2. 34 tötMltii'¡ i. t 

itmieO//é.. T.. LI 37 

Og.l./ItA1n 
TOGO" 

ñ 
37 DAVID 

D Fire 

26. TI. 

29 34 WAM4/04.1.1es. 
30 40 JOIN FOGERTY/The Old Man Dwen The 

ADDS 

n.iiíi.ó. PHILIP ïr/tl.. Th. chin. 

ON HALL .m:F. Con Only t 

JOIN FOGERTY/Rod& Roll Girl 

00 WEST/We Clot. Our Egg. a /° Humane 
tNxE E0GR.0R" .... wl 

WXKS-FM 

Boston PD: Sunny Joe White 
MD: Geni Donaghey 

I USA FM AFRICA/We Are Th. World 

2 MADON1414/C... For Vow 

10 DON AENLEV/A11 84. Wont. To De I 

11 FOREIGNER/That 
12 POWER 2TATION/Some Li. It Het 

13 ..... LASELLE/Nem Attitude 

15 CO YEST/A. C1os. Our Eye. 
20 16 TOPI PETTY/Don't Come Aroun. Han 

21 1 

aó JOHN FGCERTr/R..1 h Roll 01.1 

25 21 TOMS FOR FEARS/Eyerybedy Wont. To 

é ñ í TINE/The In . . 1 

á 
24 24 ERIC CLAPTON 

ói.TFA °i` .n. Get ÿ 
POINTER 

.it. 

32 28 HAROLD Twrv.l i Ú:.. 33 29 
35 30 
D 31 

Hoye. 
. 

34 RICK 1PRINEFIELD/Cel ...... Youth 

MEwvOaGTIrivt..rw 
Is Ovor 

NITA. AMPS 

2. 41118/0 Girl 

PHILIP MILEY/Yolk., On Th. Chan. 

BILLY OCEAN/Suddenly 
JENNY 1.4.00/114. HaAlts 
GIUFFRIA/Lensly In lee. 
NEW EDITION/Lest In Lev. 
JESSE AMON'S 11/11. Tau. Man 

MONEY FIGAM/01.1 With Th. Curio. 

Buffalo 

PD: Bill Todd 
MD: P.J. Foxx 

H 11 4 C0.0001 

13 6 MIARGE/Rhythre Of Th Night 

12 10 DIAW 10811/Missin. You 
SI 14 11 ANIKITION/014 

21 12 SIMPLE MINDS/Den't Tou 4 

. D.DE /E.r.O...t.. , 
17 14 ERIC O /F...... Han 

29 21 MURRAY HE 

31 24 TIME/Th. 111.4 

34 27 BILLY OCEAN/Suddenly 
36 28 MON L0001./Wom Humana 
35 29 REO OTEM601.1/.44 1.1.11 

ADDS 

HOWARD JONES/ThIng Con Only .t 

MARV JAW GIRLS/1n ON House 
. 

ALIKE NOTET/Inel.11). 
OlUFF.11/14.11 In Lev. 

NEW EDITION/Lost In Love 
LUTHER VAM01008,711 My Baby Cam. 
ALI. LENNON/Say You're Wreng 

FM MUS1CRAno 

Washington D.C. 

PD: Alan Bums 
H 1 USA FOR AFRICA/We Are The World 

5 SURVIVOR/Ai. On T. 

10 DON HEALEY/All She Wants To D. 1 

11 OMAN ADAM/Semobedy 
12 BRUCE SPRINGSTEEN/1, On Fire 

° 
IS POWER éi '::. It ".. 

m 
é: . ^ 

n 

H 79 18 13111.-2 MINDS/D., You 1 Abe 
22 1. 

áú HALL . úA:ÉN/N.. Things Al) 11. 

22 21 FIRA/114.1eattive 
10 22 R0.0 
211 23 DAUF/ 

'OI .l .0 

27 24 WHAM, /E 04. idAnts 
2225 1114E/71. Oa. 

D 
T 

HOWARD g. Can Only .t . 
50 RICK 2.10101,10. 

il w.. . Coe. 
EDITIONV.44 In Leve 

WBLI 
loórM 

Mvkelw 
qKit 

PD: Bill Terry 
MD: Ruth Tolson 

20 1 

14 1 

21 1 

23 I 

28 I 

Long 
Island 

USA FC AAVICA/Wo Are The World 
PHIL COLLINS/0AV As.. .10. 

AAMANA/Mat.rial Girl 

.RUCE SPRIMMOTEEN/1'm On Fire 
RED SPEED.DON/Con't F1.1. This 
WHAM4/Carelo. .14 

DIANA .008/AistIng You 

ARYAN NAM/Sonobedy 

OLE. FREY/The Heat . On 
CHICAGO/Alen. Cem.. A Menem 

24 20 DON HENLEY/111 She Want. To De 1 

16 21 TINA TURNES/Pn1vot. Dander 
29 22 NALL 4 .TES/26644 

30 25 PILL,/ OCENI/SuOdenly 

2 27 MURRAY HEAD/One Nioht In Sang.. 
D 211 

JOURNEY/Only O"i . Yount 
It wt 

IV 30 SILLY J. 

ADDS HONE 

5 GCE D.OIOOSTEEU 
MO. I4 THE GANG/FrR 

Pittsburgh 

94 FM 

PD: Scott Alexander 

MD: Craig Jackson 
H 1 VGA FM AFRICA/. Ar Th. World 

11 2 .11.411A/C46.41 Tno 
.7 PAIL COLLINS/One More 11.6ht 

7 BRUCE WRINGSTEEN/I'm On Fine 
11 MN WENLET/All Ste Wants T. De 1 

DIANA ROM/Mislinil You 

H 17 1 IN. /EvorythIng N. Went. 

21 1 DAVID LEE ROTHVJus, A 010.1./1 Ain 

18 1 TINE/Th. .ird 
12 I REO OPEEDINOCOUCen't Fight 'This 

20 SILLY OCEAN/Sudd.n. 

14 23 1.10404/Too Leto Far Oe 

2825 HALL 4 LIA.S/Seme 
24 26 PRINCE/T.6 Kw With U 
30 21 P.ON LODOINS/vo. Humana 

29 TEARS FOR FEAR Te 

JLLIAN LEGOON.411a. You're wren. 
MONAD JOMES/Ttings Can Only Oet 

OM RICK WRINGFIELD/Cel ...... Youth 
NORM. NAIDINI/Lov.roan 

o 

93 Atlanta 

20 

24 23 

27 26 
31 27 
k a. 
33 30 
O 31 

34 32 
35 33 
D 34 
1) 35 

PD: John Young 
MD: Chris Thomas 

L. FM AFRICA/We Are The world 

P OWER STATION/54e. Li. It Mat 

F° OUCD. n . O, Fire : 
PHIL COLLIER/Ono More NIA. 

D ON HENLEY/All D. Wont. To De 1 

NEW EDITION/Lest In Love 

WHAM N. Wan. 
AILLY OCEAN 

KENO LOGOIAS/V. Human. 

AIN FOODITY/Re. 1. Moll 01.1 
TEARS FM FEARS/I Wants Te 
RE0.221.1317.1/0. 1-011011 

RIC. JANES/can't Ste. 
MON FREY/11.1.1.'s 111.4 

ADDS JULIAN LENNON/Say You... Wong 
LUTHER VAND.0811/71 I My 1414 1.0 

MAI. G1RLS/In My Iftuss 
JESPE JOHNSON'. R./. Yeur MAR 

HOWORD JCADO/Thin.. C. On. 
FRAAMIE 011.8 TO 14/Noleo. To The PI 

LFOL 

PD: Randy Brow 
MD: Joe Folger 

Dallas 

H 2 1 U. FOR AFRICA/W. Are Th. World 

H 20 10 SIMPLE MINOS/Den, Teo 
11 HENLEY/All She Wants T. De 1 

12 INN. 
13 SIML 0í1l%íß ..Shit. 

16 REWOT LOGOINS/Vos Humans 

1. TON PETTY/Don't Caw 
I. SURVIWOR/The 2.4rolt Is Over 
20 HAROLD FOSTERNETE/.91 F 

A001 FRANKIE 0011 TO 11/1.11.4 To T.. P 

TEARS F. FEARS Wont. T. 

STEVE POIRY/11 Only Fm. NH Awn 
POINT. SISTERS/Just A Little Clo.. 

DAVID LEE ROTH/Just A 11,010/1 Ai. 

Houston 

PD: John Lander 
Asst. PD: Ron Parker 

H 2 ]"ów,F.Aiw 
. " I. 

10 

id 3 3 POWER 

Mery 111.10 

IRUCE xGcv.iii. 
r Wont. i.n 13 10 DON REHLEY/111 Sho I 

10 11 NADOANA/Mater1.1 01.1 

14 14 TERRA MARIE/Lev...1.1 

IS Ids OLEAN FREY/Th. Hest le On 
20 17 PATTI LABELLE 

19 TEAMS FOR FEARS Want. Te 

24 21 KENNY LOOGINI/Ver Hunan. 
27 22 HAROLD FALTERADVE...1 F 

WHAM. 
t n. 29 

26 24 CHICA00.1.n. Comae A Woman 
28 27 TOM PETTY/Don't Cm. Around HAT 

0 30 POINTEI SISTERS... Cone And Got 

ADO. Ir01E 

5. 
T, Hoe. 

.1.. 

DILLY OCEAN/1.041enly 

20Y MEETS GIRL/01, Girl 
RICK JAME8/Csn't Step 
K. THE 0.441/Fr.sh 

9 
New 

Orleans 

0^ 
PD: Kris O'Kelly 
MD: Greg Rolling 

1 10 
1 II 

I 12 

1 16 
I 17 
20 IS 

22 20 
23 21 

23 
26 24 
TS 25 
30 26 
29 27 
17 211 

óúiM 
n 

ar ... . .0 

M Y K 

PATTI LAIELLE/b. ú Wont. T. a I 

FtlaER 
l úh/v OENt 

A . 5.11. HP. OATES/Some Things 
KA. 14 MEMO 
'i:.° 

n Yu . Da. 

s:/.: ä 
HOWARD JONES/Things Can Only 00 1 

PAIL COLLINS/0ns 14. Night 

RICK /1PRINDF1ILD 

ADM MINIM 
"°F"'i:Ew2.v/ O. 5... 

..EIAx .El.o./S.. .0 r Wen. 



CHR PARALLEL ONE PLAYLISTS 

I- S Miami 

PD Kekh lswy WIRR -FM 
MD Mark Shards 

na AMIGA. foe lee lesele 

11.111041. 511. la Net 

VO 

see / 

.99.17 191 ....... 

.1.191 1.3 59 Late fee 
34 .80 1.944111 bye 

MI 6000e . Met. 
408 le 

Dallas/Ft Worth 

KAFM 
Hme .».r.n. Haîs 

VP/Programming: John Shomby 
MD/Asst. PD Pamela Steele 

PPP 10491 

711919 PP 
33 ILtal PP 'PAW 7 

®® Miami 

PD Roben W. Welker 
MD: JoniSiani 

2111 PHILP. Arp 7. 1479 

I PPP 11114449, 12191 PO 

ab 

Fti ;1171 

P CO 1121179. CIP OP 9. 
11,12 POMP .192011//r, =LAP Oft 

..... s. ..... 

r . . >.. 

Tampa 

Ops Mgr. Mason Dinos 
PD Steve Rivers 

,91101111999. Voy 

LUC. :911:441941, 

4219 190 

1 PPP 14.190 1199 

Atlanta 

PD: Jim Momson 
MD: Jeff McCartney 

CFP 

ONO 10.19. 

09.10 GOO TO 
D 9909904/09 1.19 

30 IOL 14190/119, C.A. PPP PP 

rEvEr.or1:12 
eke el 

102 Cincinnati 

Ope Mgr Jim Fox 
MD Dave Allen 

Kansas 
City 

1 
PD Todd Cheee 
MD Kkn welsh 

MOT B.1011/.21:ar17:r. 

14 aD =427.23.1.143 
IA 14 PAIL 50.0100. Wee Me. 

Asst. PD: Joel Kell 

Columbus 

..... ..... 
rm'` ... 

A 31 01001 na 

WHYT 
hiaadio%fm 

Detroit 
PD: Gary Berkowite 

97111 1r011079 29 Vey 

211171179441 In PP 

m: < . . 

31 LINANI,99 

A000 1.0199 ye re 9.9 
TIP 911141.914 

1091 011.0.0.1 

>ALiA St Louis 

j(jps PD C.C. Matthews 

PUCE 0170490101 O. 244 

ADM 27 
SOY PEP 0119019 0111 

10.94 0.04.90 

PD: Dave Anthony 
Asst. PO,.1D: Don Michaels 

0499141114 ... 091 
7E90 19.944. 

N. 

PD Buddy Scott 
PO Joe Bohannon 

Chicago 

. 

mw.. aú . 
. 

... 

10749911 9 s. 

Cleveland 
PD Tom Jeffries 
MD Shadow Stevens 

MIL COLL.09 .49 

100101.5.9 fat V. 

JOY N/11999.0 

PIC CIPP0149019Pf 

,23 LT.41NaaaZf22:437:27333-7-a: 

;H41:01K 
St Louis 

Ops. Dir Dave Robbins 
MD: John Frost 

191111 20/111:9941P. T. 

Milwaukee 

PD mi Fox 
MD Kelly Wallace 

458. Ma 

1 01991914.11 0.19 
0.:117 LIte 1031.14;gese. ..... 

2. 27 PP 199104694 1.119 It net 

KBEO 

Kansas City 
PD: Pat McKay 
MD: Karen Barber 

Rtge I. 
0. 

Ree Me 

1111440 Vm Ma 
41014 111.1.01.9 

11 14141.7'141/0::14:3 
PM PLUMP. 1149 

SS BO PATTI 1-911,1.919 abetted@ 

25 22 1111.1, 

21 RAM 00 l 
1914 941110ree 

Chicago 

Ope. Mgr_ John Gehron 

9111113 11110199, VP 129 P 

PUCE 1114171041441 O. 1111. 

33 
33 111C9.900299. 

Olen 

wczv 

01 7 

P' 

9 
Detroit 

PD. Lee Douglas 
At PD: Steve Kelly 

P JULIAN Pr114919 LAP 

22 23 NICK 

P TIE 

.131191 4.90.9 81.90 

11905=9.1e. empte 

99'FNr 
PD Tac Hammer 

Minneapolis 
Asst. PD/MD: Gregg Swodberg 

al I Betat 

Al105 31 33 

Chicago 

Opa Mgr: John Gehron 
PD Dallas Cole 

2011 911.49 9. Male 

ISOIA .1.99 
491. 

4004 TO 9.1. 

P 2. A.44170 0944711.6118 
CO 20121011191 90 9 PP PP L 

042414997 9.91 0991.9190. 9.111 

Columbus 

98 FIA 
PD: Rich Meyer 
MD /Asst. PD: Bruce Wheeler 

P UCE OPINPISP-01 A. On el 

WEST 

PD: Reggie Blackwell Phoenix 
MD: Ad Morales 

22 9110L0 2ALTOPTECAPI 

lIISFM 
LosAngeles 

102.7 
VPIProg.: Gerry DeFrancesco 
Assistant PD: Mike Schaefer 
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L CHR PARALLEL ONE PLAYLISTS 

WEST 

Denver 

PD: Mark Bolke 
MD: Chris Knight 

USA FOR w World 
2 PHIL COLLINS/One M . Night 

BRUCE B NOSTEEN /Ie'. On Fir. 

4 DIANA ROSS/Missing You 
9 MADONNA/Crary For You 
6 SURVIVOR /High On You 

TEENA MAR E /Lay.rglrl 
B MADONNA/Mot .rgal Girl 
9 REO SPEEOWAGON /Can't Fiant This 

10 O MOOORES /Night.hllt 
cHICADO /AIOng Como 

1 12 DEBAGE /Rhythm Of The Night 
13 BILLY JOEL /Kotring No Faith 

1 14 CLEW FREY /Tna Hot Is O. 

15 JULIAN LEMON /Toe Lat. For eoadbte: 

2 6 BADE /Soo mth OT rater 
I JOURNEY /Only he Young 

18 AN ROTION /O.sa..Ian 
2 19 DON HENLEY /All Sn. Wants TO Da I 

2 20 00 WEBT /We Cleo Our Eyes 

2 
SIMPLE 

MI NDS 
on't You U FOr9.t Abo 

22 IMPLE 
2 a 22 WHA/Eo.,HthinI M! Sho Wants 

n 

24 MURRAY HEAD /One Night In Bangkok k 

N JU FOOERTY /Rah i 4 Roll Girl 

26 HALL 4 OATES /Some Things Are B.tt. 

28 27 ERIC C ANTON /F Or.v.? Ann 
30 28 KENNY LOGGINS /VOr Homo 
A 29 HAROLD FALTERMEYE /A.Inr 
A 30 TEARS FOR FEME / EVerybody Wants To 

ADDS 29. 30 
TIME/Tho Blyd 
TOM PETTY /Don't Co.. Around Her 

BILLY OCEAN/Suddenly 

OH POWER STATION/Soo L11. It Hot 
HOWARD JONES/Thins. Co Only 0.t B 

ilitha1lO 
PD: Jon Barry 
MD: Steve Naganuma 

N 1 

KMJK 
Portland 

I USA FOR AFRICA /W. Are The World 
2 MADONNA /Crary For You 
3 COLLINS/On. IL COLLINS/On. Mors Night 
4 ARRAY HEAD /One Night In B.notok 
5 BRUCE SPRINOSTEEN /l'm On Fire 
6 CHICAOO /Along Comes A W cosy 
7 It COOOUNES /Might.hi It 
B DEBMOE /Rhythm 0 Th. Night 
9 MADONA/M.t.?i.i Girl 
10 MICK JOGGER u. Another Night 
II TEENA MARIE /Leu.rglrlhr 
2 NIMO o 

1 13 DIANA TR ltgnYou 
DON HENLEY/AllS Wants Te De 1 

20 16 BADE /MOhh 0nroeor 
IB 16 FOREIGNER /That Wes V t..rd.é 
22 POWER POR STATION /So Lli. It Not 
23 18 MALL L Thln.t A . B.tt. 
24 19 SIMPLE MINDS /Don't You IFarg.t Ate 

25 20 IRAN! /005rYth ing S» Wants 
9 21 PRINCE /T.1. M. With U 
22 REO SPEEDWADON /Can't Fight 1h1... 

21 23 TIME /The Bird 
2924 JON FOGERTY /Peck 4 Roll Olrl 
28 25 LUTHER VMNOROSB /'TIL fly Baby CO.. 
30 26 ERIC CLMTON /Forso.? Man 
21 27 KENNY L Noon. 
9 29 BRYAN ADMIS/SO.body 
33 29 TOM PETTY /Don't Co.. Around Her 
34 30 

TEARS FOE AS FEARS/Everybody Want. To 
D 32 HAROLD FALTERMEYE /AO1 F 

22 33 ALISON MOTET /Invisible 
D 34 REO neEMASON /01w Lonely Night 
D 35 PHILIP BAILEY /Wiring On The Chino 

ADDS BRYAN ADAMS/00.0.0 
DAVID 

JMEE ROTH /Joe MA 
Olg010 /1 Ain 

ON BOY MEETS OIRL /Oh Oint 
00 IE8T /Wa Cl... Our EN. 
HOWARD JONES/Things Can Only 0.t B 

I(w s 945m 
PD: Dave Van Stone San Jose 
MD: Robin Kipps 
D 5 I USA FOR AFRICA /W. Are Th. World 

3 2 MADONNA/Crory Fa? Y D 
ON 3 ANWOTI/O..o.inn 

MURRAY HEAD /Ont Nit. In Bngsol 
H 9 5 SIMPLE MINDS /Don't You (Follet Abe 

1 6 PHIL COLLINS /One Mo Night 
BRYAN ADAMS /S 

H II 8 DEBAROE /RNyto Of The Night 
13 9 BRUCE SPRINOSTEEN/1't On Fito 
la 10 DIANA RDSS/Mising Yeu 
16 OW HENLEY /All She W. To Do I 

15 12 CHICAGO / Along Coo. A D ern 

l 

D CDt O re ES /NdghhiIt 
2 14 TEENA AMIE /LonOrI 
B 

1A 
JOURNEY/Only The 

20 TOI PETTY /Don't Coe Mound Ho 
17 17 FIRM /R.dta.ttlre 
18 IS SURVIVOR/HI. On You 

H 23 19 POWER STATIOIN /Bot. L 
ll 

t It Hot 

o 24 20 BADE /Smooth Orator 
2S 21 IMAM! /Everything She Wont. 
26 22 TEARS FOR FEARS /Es, .rybodyWants To 
10 23 REO OPEEOAOOI /Cn't Fight This... 
27 24 FOREIGNER/That 
D 25 ERIC C MTd 

20 26 LOGGIAS/Yoe Humana 
D 27 HOWARD .ONE Th Ings Can Only 00 B 

28 28 OREO KIHN /Ludy 
D 29 HAROLD FALTERMEYE /Aret F 
D 30 HALL 4 DATES /Seo Ting. Ar. Motto 

ADDS BROS ADAMS /Noun 
ALISON MOTET /Invl.r bla 
POINTER SISTERS /Baby Come And Got 
REO BPEEDWAOON /On. Lonely Night 

dN JON FOGERTY /Rock 4 ROTI Girl 
KATRINA 4 TIE IAV /W.111AR On Sunoh 
RICH NOFIELD /C.I.boo Youth 
WOOL b THE GANG /Fresh 

KRXY 
DENVER Denver 

Assistant PD: Beau Matthews 

USA FOR AFRICA/We Are Th. World 

] 2 MADONNIA /Crecy For You 

H T 3 COIODOREO /Nle.tshllt 
H 2 PHIL COLLINS /One Moe. Night 

H 4 5 MAOONArna a?r.l Oirl 
17 6 HAROLD r$ TERICW /AOoi F 

14 ) SIMPLE MINDS/Don't You iFoo.t Abo 

5 8 GLENN FREY /The Hot 1. On 

O to DINAR R08D8/DMDlN 

is 
S. og 

t Fight Th. 

12 11 BRUCE SPRINOSTEEN/IYROOn Fir. 

8 12 WHM! /Grebe. Wir. .r 

9 13 KIM R THE OARS /Misled 

23 14 SADE /Smooth Operator 
19 15 TEENA MANIE /Lev.rgirl 

It 
21 16 PEW. Hot 

25 17 .NUN FOGERTY/ L Rock L Roll Girl 

27 10 DEOMOE /Rhythm Of The Night 

IL IV TIME / Jongla Lev. 
Oo odb 

13 20 JULIAN LENNON/Tao Lato F or II 
15 21 PRINCE /Erotic City 

16 22 BILLY JOEL /K.021n. The Faith 

IS 23 FRANKIE GOES TO H /Rata, 

38 24 WHAM! / Evoything Rho Wants 

20 25 PHILIP BAILEY /Easy 

22 26 POINTER SISTERS /Neutren Dance 

24 27 BILLY OCEAN/Lev.?» e ñ 

AAA,' 20 M JANE OIRLE /In House 

D 29 
D DOMROT[HEAO /Onos Night 

In B.nghot 

30 

ADDS BRYAN ADMIS /Heaven 

Seattle 'PI 

KUBEF1A 
PD: Bob Case 
MD: Wendy Christopher 

USA FOR AFRICAFWe A . TO. World 

MADONNA/Croy H a MADONNA/Croy 0 

3 3 PHIL COLLINS /Oil. Moro Night 
DEEMOE /RhYtH Of The Night 

6 5 CHICAGO /Along Cam.. A Woman 
DOUCE SPRINOSTEEN/I'. On Fire 

12 > MURRAY HEM /One Night In ngkol 
H 

t0 V AAN 

INIMIOIIOH 

/US... 
She Want. Te Da 1 

9 10 CODODORES /Nights.l,t 
11 II FOREIGNER /That 

12 MADONNA/Material Oirl 
H 24 13 SIMPLE MINDS/Don't You RF 00000 Abe 

1e 14 DIDIANA ROSS /Misting You 
16 15 00 WEST /We Close Our EG.. 

IS 16 EPIC CLAPTTN /FU ?.v.? Man 

20 17 POWER STATION /Seme Like It Hot 

22 to JOHN FOGERTY /Roth R Roll 0.1 
N 29 19 WHAM! /Ev.ttthtnD She Wants 
at 20 TIME /The BiPH 
26 al DILLY OCEAN/ Suddenly 
27 22 MALL 4 1ATES/Som. T.rng Are Satte 

25 23 KENNY LOGDUNE /Vor Human. 
19 24 SURVIVOR /High On Yrici 
28 25 HOWMU JONES/Things Can Only Ost 
31 as DAVID LEE ROTH /Just A Oigelo /1 Ain 

30 27 TEARS FOR FEME /E000000dy Wankt Te 

32 28 HAROLD FALTERMEYE /A..1 F 

33 29 RICK SPRINGFIELD /Celebrate Youth 

D 30 SADE /8500th Operator 
D 21 SED SPEEOAOON /On. Lonely Night 

D 32 IDOL THE 0NIO /F ?ash 

D 32 KATRINA L THE tAV /Walling On Buns1 

ADDS TOM 
TT BRYAN 

PETTY/Don't On /DV Co.. Around N?? 

TINA TURNER /She. Some 000000t 
JULIAN i1StON /Bay You're Wong 
LUTHER VAH0.08'Til MV Ba1V 8/ Come. 

Seattle 

PD: Jeff King 
MD: Damien 

H 1 1 USA FOR AFRICA /We Ar. The World 
M ] MADIIIWI /CroV Far Vau 
H 4 SIMPLE MINOR /Don't You (Forgot Abe 
H 5 POWER STATION /Soo Like It Net 
H 6 CHICAGO /Along Comes A Wean 

TIME /T. Rird 
R DM HENLEY/All Rh. Wants To Do I 

to BRUCE EPRINOSTfEN /I'o On Fire 
3 PHIL LOLLING /One More Night 

11 1 FOREIGNER /That 
12 11 DERMOE /RI,tthe Of The Night 
l3 12 COMOUOSES /NIgh *Shift 

13 MICK JAOOER /JUtt NI/. 
15 IR DIANA RO.S /Ml0000 YOU 
16 18 FIRM /R.dia0Ctiv. 
18 16 00 WEST /W. Cleo Our Cyo 
19 I) ERIC CLMTOD /F.?otr 
20 II HOWARD JONES/Things Con Only Get I 
21 19 SASE /Mae. O00000r 
22 20 TEARS FOR FEARS /Es00000dy Want. To 

23 21 LUTHER VANDDa88 /'Tit Mg SAO Comes 
25 22 TON PETTY /Don't Coy Around Her 
26 23 MO FOOERTY /ROC1 Roll Girl 
27 24 DAVID LEE ROTH /Just A 0l.elo /I Ain 

17 25 SURVIVOR/Nish On 0.0 
29 26 AHEM! /EvoYthins G. Wants 
30 27 TIL TUESDAY /Vert.. Corry 
32 2G KENNY LOCOtNB/Vop Hot. 

n 31 29 ALISON MOTET /Invisible 
3 30 KATRINA 6 THE NAV /W.l.ng On Suns1: 
26 31 SOY MEETS GIRL /Oh 0ír1 
38 22 REO SPEEDWAOOè /On. Lonely Night 
37 3 PHILIP MILEY /Wino On The Chine. 

34 34 MEENA EATON /Ow..r 
3S 35 

PO D 35 M T1RCSSIBTEBB /DSbH 
r. And Got 1 

For 
D 27 FRANKIE ODES TO H /Wtloo To Th. PI 

D 
38 

SELW ONE E 
D RICK SPRINGFIELD /C.l.r.t. Youth 
D 40 WANG CHUNO /Fir. In The Twlllgh. 

ADDS JULIAN LEMON /Gay You 
TINA TURNER/8h. Bee. Roper! 
SRONSKI BEAT /Why? 
'ILLY OCEAN/Suddenly 
HUEY LEWIS b NE /Bad Is Sag 

RRYAN ADAMS /WaO.n 
HMOD FALTERMEYE /AOl F 

ON OLEAN FREW /Goof I.r'. nuts 
BLADE /Little Shell. 
JULES SHEAR / 
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San Francisco 

PD: Nick Bazoo 
MD: Jack Silver 

H 2 I SIMPLE MINDS/Don't You 1 ortet 
2 a UBA FOR AFRICA /We Are VIO World 
I 3 OkAY HEAD /One Night In i.ngiel 

BADE /Smooth Operator 
H 14 E MMV JOE GIRLS /In My Noun. 

) 6 ARAM! Everything She Wants 
H 18 > TEMO FOR FEARS /Everybody Wants To 

APO B B DEBE /Rhythm Of T e 111.1. 

n 

9 9 POWER STATION /Some Lil. It Hot 

H 15 10 HOWARD JONES/Things Can Only Get B 

t 11 CHICAGO /Along Come. A Woman 
la MADONNA/Crary For Y. 

13 13 SUIVIVOS /High On V 

22 14 JESSE JOHNSON'. 11/20 Your Man 

16 15 PATTI WELLE /NO A 
t 24 16 NEW EDITION/Lott In Lev. 

r 

17 17 FOREIGNER /That W. Yesterday 
5 IS COMODORES/N.,htshiUt 

21 19 MALL I OATES /Some Thing. Are e Sotto 
H 30 20 RICH SPRINGFIELD /Celebrate Youth 

25 21 TOM PETTY /Don't Come Around er H 

28 22 00 WEST /W. Cleve Our Eyes 
26 23 KOOL L TIE CANO /Fr..h 
79 24 LUTHER VANOROSB /'TIM thy Baby Como. 

35 25 HAROLD FALTERHEYE /A..1 F 

37 26 DON HENLEY /All en. Wants To Do 

31 27 BILLY OCEAN/Soddenly 
10 28 UTFO /Ro.ann.. Rosanne 
34 29 DAVID LEE ROTH/Just A Gigot /1 Ain 

A 30 JULIAN LENNON /Say You're eng 

NL W O 31 LIMA/0.r Ending Story 
12 32 TIME /The Bard 
D 33 SHANNON/Do NN You t Away 

38 34 RICK JA /er 19 35 ANIMOTION/0 00000 ion 
D 36 TRINA W TEA Wlling On Sun.» 

D 3? MENNY LOGGINS /VO. /Human. 

20 38 PHIL COLLINS /One More Night 

23 39 BRUCE SPRIN/. 
32 40 DIANA ROSN/n0oin gI YOU 

Fire 

ADDS 30 
FRANKIE GOES TO HfWelsa0. To The P 

ALISON MOYET/innisihle 
TIL TUESDAY/Vols. Carry 

0N PHILIP BAILEY /Walking an 
Fire 

Chin.t 

MORTIS D BLOW /Da.i.ta.11 

PD: Gary Bryan 
MD: Scott Drake 

FM KKRZ 

Portland 

H 1 1 MADONNA/Crary For You 
H 7 2 USA FON AFRICA /W. A 

r 

Th. World 

3 CMICA/Along COO..A WBnno 00 
ANlron w/Oe..a en 

6 5 BRUCE BPRINCBTEEN /l'm On Fir. 
9 6 00N MEHL Y /AIM Oho Wan t TO Do 1 

H 10 ARARAT HEM /One Night In Elogi ok 

2 8 PHIL COLLINS /One Moro Night 
13 9 DEaAROE /Rhythe Of The Night 
3 20 MADONNA/Ma totta l Girl 

19 II WHAM! /Everything She Wants 
IS 12 JOHN FOGERTY /Bott b Roll 01r1 

S 13 MICK JA00ER /Jot Another Night 
20 i4 TIME/The B1r1 
22 15 DIANA ROBS /MI..InYou 
21 16 00 WEST/. Close Our Eye. 
23 17 TEARS FOR FEARS /Everybody Want. To 

IS TEENA MARIE /Lows... 
18 19 JERAINE STEWAT /The Word Is Out 

26 20 COMMODORES /Nightshift 
a, 21 ERIC CLAPTON/For.ver Man 

20 22 BILLY OCEAN 
27 23 FOREIGNER /That We. voarday 

SIMPLE 
t 29 25 ALL4 OATES /Soo T.i F ng otto Ar. m 

N 33 26 POWER STATION /Sem. Lit. It Hot 

24 27 DAVID LEE ROTH /Just A Olgole /C :in 
/' 31 20 LUTHER VANOROS5 TIL My Baby 

29 SADE/Smooth Operatoo 
3 30 PATT 

I 

LAELLE /Neu Attitude 

21 KOOL L TIE CANO /Fro[ 
32 TOM PETTY /Don't Come Around Hon 

33 KENNY L000INS /Vos Humana 
34 HAROLD FALTERMEVE /AO.I F 
35 HOWARD JONES /Things Can Only Get B 

ADD ALISON tOYET /Invi.ibl 
KU1TIS BLOW 
JULIAN LEMON /Say You're 
TINA TURNER/Show Some A t 

A LIMI /Nava? Ending Story 

POINTER SISTERS /Baby Con. And Get 

OLEIN FREY /B.uolo't Blues 
LOS LOBOS /Will Th. Wolf Soy.. 
REO SPEEOWAOON /On. Lon.. Night 

KATRINA L TIE WAVM.IIrn. On Eensh 
RICK SPRINGFIELD /Celebrate Youth 

PD: Jack Regan 
MD: Alan Sledge 

H 
H 3 
H 4 

I 
9 

H 10 
11 

12 

12 1 

IS 
i 

6 i 21 
1) ; 

1. 
5 l 

IS l 

6 1 

24 1 

23 20 
9 21 

26 22 
2) 23 
29 24 
13 25 
31 26 
33 2) 
32 28 
20 29 
34 30 
35 31 
D 32 
D 33 
D 34 
D 35 

KOAO 
Denver 

USA FOR AFRICA /We A Tho World 

MADONNA/Craig For You 
CHICAGO / Along Coro A Won 
PHIL COLLINE /One Mort Night 

SRUCE OPRI005TEEN 
/11é On Fire 

ANIIOTION /Ob 
y.t.hl 

DON HENLEY /A11 She Want. Te Do 1 

DEVAROE /Rhtth. Of The Night 
FOREIGNER/That 
DIANA PORE /Mi oing You 
HALL OATES /Boma T%1ng. Art Bette 

RIPPLE MINOR /Don't You lFsg.t Me 
ERIC CLAPTON /FOroo Man 
KENNY LOOOINN /Vet Humana 
BEVAN ADM.Semobedy 
TOM PETTY Don't Co.. Around Her 

MHDORA/wb?laI Girl 
HAM! / Everything She Wants 
JOHN FOOERTY /Reek Roll Otr1 
TEENA MARIE /Levtrliel 
MURRAY MEAD /Ont Night In 000000t 

DAVID LEE ROTH /Just A Gigolo /I Ain 

S ILLY OCEAN/ Soddenly 
MICK JAOOER /Jost Anther NW)bt 
REO BPEEDWAOON /ont Len.ly Nigh 
SADE /B.oeth Op.reton 
POINTER SISTER...by Come And Ott 
JULIAN LENNON /Toe Lato Fer Goodbye 

KATRINA 4 THE WAS/Walking On 
JOSS /Things Can Only Sot n HOWARD 

TENAIS FOR FEARS / Everybody Wants 
M SPRINGFIELD /C.Iobrato Youth RICK 

FREY/Smunler's nun 
o 

HAROLD FALTERPEVE /Ani F 

ADDS JULIAN LENNON /Say Your eng 
P HILIP BAILEYAN 0000l On Tn. Chine 

Ending Story 
FRANKIE 00E8 TO H /0.100*. To Tho P 

B RYAN ADAMS /Moon 

ON PATTI LOBELLE /Now Attlt mal. 

FIRM /Radioct IV. 
WOOL b THE OMA /Freia 
ALISON MOTET /Inv1..1e 
00 WEST/IN Clore Our Eyes 
B OY MEETS GIRL /Oh O1rl 

/t\ r 

PD: Rick Gillette Sacramento 
MD /Assist PD: Chris Collins 

1 1 USA FOR AFRICA /Wt Aro The World 
H 2 2 MADONNA/Crary For Y 

3 3 PHIL COLLINS /On. More Night 
4 4 DIANA ROBB /Missing You 

5 JERININE STEMMT /The Word Is Out 

H 6 6 DEBMBE /RNytho Of Th. Weht 
7 7 HURRAY MEAD /On. Night In 2.n11c1 

10 B COMMODORES /Nightshift 
9 9 BRUCE SPRINOSTEEN/l'O On Fir. 

11 10 PATTI LMELLE/N.w Attotud. 
13 11 SURVIVOR /High On You 

H 20 12 BADE /Smooth OP.r.tur 
14 13 TIME/The Ord 
16 14 NEW EDITION /Lost In Loy. 
1B 15 HAROLD FALTERPEYE /Ao.l F 

19 16 OHM! / Ey.rything She Want. 
8 IT IHDONPU /Mat erlab Diel 

24 I8 JESJOHNSON'S R /B. YouBaby 
nton 21 19 LUTHER VAMR099 /'Til My 

22 20 RICK JAPES /Can't Stop 
D 21 MARY JANE 0I11L8 /In My Novo 
23 22 BILLY OCEAN /Sudd0000 
26 22 SIMPLE MINDS /Don't You (Forgot Abc 

D 24 ALISON POYET /Invi.lbl. 
27 25 DON HENLEY /All Sho Wants Te De I 

28 26 TOM PETTY /Don't Co.. Around Her 

D 27 CHICAGO /Along CO.., A Woman 
29 28 HALL 4 OATES /9o.. Thtnl.A Satte 

ó 
30 
29 FOREIGNER/That t W 

SHANNON /Da u Wann. Yet Away 

ADDS KWTIS BLOT /Basketball 
TINA TURNER /Show Some Resort 
BRYAN ARAS /Wa.v.o 
PHILIP BAILEY /Walling On The Chine 

JULIAN LENNON /Say You're Wrang 

ON ROCHELLE /Lev. M. Tonight 
DOL 4 THE /Fresh 

KATRINA 4 THE .Iring On Sun. 
DAVID LEE ROTH /Just A Gigolo /I A 

1 HOWARD JONES/Things Can Only Cot JONES/Things I 

GO 11E8í /We Clog. Our Eyes 
ANIMOTI 

PD: Guy Zapoleon 
MD: Steve Goddard 

H z 
M 

O 
3 

H 4 
3 5 

H 14 6 
5 > 

6 fi 

16 9 
0 10 
9 11 

23 12 
21 13 
15 14 

20 
;5 

6 
IS '1 
7 B 

22 19 
29 20 

21 
24 22 
13 23 
28 24 
2e 25 
A26 
2527 
3028 
029 
D 30 

Phoenix 

UNA FOR AFRICA/We Are Tho World 
NADOBA /Cra,S For You 
ANIMOTIOI /OI.o.ion 
MURRAY HEAD /One Night In 0.n22e1 
PHIL COLLINS /On. More Night 

Yee SIMPLE MINDS /Don't (Forget Abo 

TEENA MARIE /Levogirl 
REO SPEEDWACON /Can't Fight This... 
SADE/Smooth Operator 
DON HENLEY /All Sh. Want. To Do I 

OLEAN FREY /The Want 

v 

Is On 

CARS /NAY Cent 1 You 
CHICAGO /Alen/ Co...A Woman 
FIRN /R.dio.ctive 
POWER STATION /8aov Ll It Hot 
BRUCE SPRINOSTEEN/I'e On Fire 

COMMODORES/Nightshift 
JON PARR/Naughty N vghty 
RYAN ADAMS 
BMBMGE /Rhytho Of T Night 

SURVIVOR/High On Yo 
u JON FO0TY /Kett 4 0 Roll Girl 

HAM! /Carol... Whisper 
1NAH /ET.tytling Sho Wants 
FOIEIOER /That Was Yesterday 
PATTI UMELLE /N.. Attitude 
TINA TURNER/ Privato Donor 
HAROLD FALTERMEVE /A.el F 

MEW/ LOGGINS /Volt N 

TOM PETTY/Don't Come Around Her 

ADDS 26 
DAVID LEE MOTH /Just A Gigolo /I Ain't 
SOYA ADAMS /Heaven 
HOWARD JONES /Things Can Only Got e 

ON LIMO /Now Ending Story 
BILLY OCEAN/9udd.nly 
TEARS FOR FEARS /Everybody Wants To A 

RICK SPRINGFIELD /Cobra,. Youth 

Sacramento 

PD: Tom Chase 
MD: Mr. Ed 
H 2 1 IRA FOR AFRICA /We Are Thim World 

3 MADONNA/Crary For You 
H 2 BRUCE SPRINOSTEEN/I'o On Fire 
H 5 MURRAY HEAD /On. Night In Bangkok 

3 S PHIL COLLINS /One 
BR 

Me 
? 

Ntfht 
WEAN ADAMS /Somebody 

H 17 7 SIMPLE MINDS /Don't You IFerIOt Abo 
H 10 S DON HENLEY /All Woo Went. To Do I 

0 CHICAGO /Alen. Core A Woman 
13 10 COMMODORES/Nish oholt 

16 
11 DEBMOE /Rhythm Of The Night 

B 12 MADONNA/material Girl 
IS 13 FMEIONER /T..t Was Y..ndey 
15 14 DIANA ROSS /01.01n. You 
6 15 TEEAA MARIE /Levergi o l 

20 16 MALL b OATE9 /Boo Thing. Are e Bette 
r 

( 

22 17 POWER STATION /Bo Like It 

9 18 REO BPEEDWAOW /Can't Fight This... 
22 19 HAM! /EVOythin. SL into 
12 20 TINA TURNIER / Priv.te Donor 
26 21 KENNY LOGGINS /Vas Humana 
i 22 BILLY JOEL /Sleeping The 
25 23 ERIC CLMTOR /F erev.r Man 
27 24 JOHN FOOERTY /r. b Roll Girl 

31 25 TEARS FOR FEME /EvoGbody Ma 
n 
tt e 

ORD 33 26 HA JONES/Things Only B 

r 27 RICK ORINOFIELD /Caleb?.te Youth 
29 as FIRM /rdlmactly. 
40 29 SADE/Smooth 0ooretor 
36 30 CO WEST /We Close u Eye. 
35 21 TOI PETTY /Don't Coo Around Her 
21 32 FRANKIE 10E8 TO H /Polo 
39 33 REO SPEEDWADOR /On. Lonely Night 
37 34 PATTI LABELLE /New Attitude 
D 35 BILLY OCEAN/Suddenly 

38 36 TIME /The Bird 
30 37 MICK 

e 

Night 
D 38 HAROLD FALTERMEYE/AO1F 
D 39 KATRINA b 11E NA /Walling On eunhi 
D 40 NEW EDITION /Lot In Love 

ADDS JULIAN 
Say 

You're STOW, 
BRYAN LNS/N 
POINTER SISTERS /Baby Cao. And Sat I 

MO ALISON YET/1nv1 li le 

ON CLEW FREY /Sm.111in, 81o.e 
KOOL THE CANO /Fr.0n 
ANIMTION /O»sos ion 

ANAIE GOES TO D /Peke. Te The e PI 

DAVID LEE ROTH/Just Gigolo/1 Ain 

2 
HOT Ernst 

VP /Ops: Dave Parks 
San Diego 

PD: Mike Preston 
H I 1 MADONNA/y For You 

2 2 USA AFRICA/We Are The world 
H > 3 DEBMOE /Rhytho Of Th. Night 

COMCDDOMEo /Niohttnllt 
B 5 SIMPLE MINDS /Don't You IF 00000 Abe 
6 6 ANINITION /Obsoslen 
9 7 BADE /S.eet% Onorato? 

B PHIL COLLINS /One M e Went 
Il POWER STATION /Some L 

l 

. It Hot 
H 15 10 MURRAY HEAD /One NIDht In Bngsoi 

ll TEARS FOR FEME /EVry.Wy Wants To 
10 12 DIANA ROSS/ Muoing You 
5 13 MADA /Mote ?gal Oirl ON 

17 14 DOUCE SPRINOSTEEN/I'm On Fire 
19 15 WAN / Everything Sto Want. 
18 16 TIME /The girl 
20 17 DON HENLEY /All Sb. Wants To De i 

H 25 18 NARY JANE GIRLS /In My mast 

13 19 TEENA MARIE /Lover girl 
He 

12 20 REO SPEEOtAOON /Can't Fight This . 

20 21 HOWARD JONES /Things Can Only Got B 

N 34 22 HAROLD FALTfRMEYE /A.1 F 

16 23 TINA TURNER /Private Dance? 
26 24 CHICAGO /Along Come. A Woo 
35 25 NEW EDITION /Lost In Love 
24 26 SURVIVOR /Nigh On Teo 
A 27 MADONNA/Into The 0 000v. 

29 212 RN FIER /That wee ...day 
D 29 HALL OAT . Things 4 

S 

Ar. Bette 
D 30 KOOL 4 THE C 

' 33 Si LIMNS /Never Ending N Story 
37 32 TOM PETTY/Don't Como Around Her 
36 33 BILLY O 

n 22 34 JULIAN LENNON/Too Lato For 0000000 
40 33 PATTI LABELLE /New Attitude 
39 36 REO SPEEOA.ON /Ono Lonely Night 
38 37 JOHN FOOERTY /Rack B Roll Otrl 
20 3S BILLY JOEL /Herring 

en. 
T Faith 

.A us 27 39' MICR OCER /Jt n t r Night 
?a 40 PRINCE /Take Me With U 

ADDS 27 

MADONNA/Angel 
Song You ro W g 

ON DAVID LEE ROTH/Just A 010010/001?' 
KATRINA 4 TIC IA Walking On Sunshi 
GO WEST /W. Close Our Eyes 

Hot 
Vo5 

PD: Richard Sands 

H { 2 
H 7 2 

3 4 
10 5 

6 6 
2 T 

5 

2 
11 10 
9 II 

H 17 2 
H 20 13 

14 1 
S 15 

H 20 16 
26 17 
22 1 

33 I 

24 20 
I! 21 
21 aa 
19 3 
27 24 
A 25 

as a6 
le 27 
D 26 
D 29 

23 30 

San 
Francisco 

USA FOR AFRICA /W. Are The World 
SIMPLE MINDS /Dor n't Y UFO g Ab 

MADONNA/Crary O. 
PHIL COLLINS/One n 

DEBMCE/Rhythm Of Nigh. 
MURRAY HEAD /Ono Nigh In Ilan.lop 
MADONNA /Material Girl 
REO SPEEDWAOON /Cen't Fight This 
COMODORES/N.ght.hift 
MICK Meths Night 
UNM' 

/STATION/Some RD POWER L lt . It Hot 
BADE/Booth Operator 
TEENA HA11 

OLEAN i /The t Is On 
TOI P TTY /Don't Cree rond H 
BRUCEEBPRINOSTEEN /I'. Onu Fire r 

ANIMOTIM /O..... ion 
D IASA R088/Missing You 
JULIAN LENON /Teo Late For 000dh ye 
SURVIVOR /Nigh On You 
TINA TUREIH /Prlv.t.Danc.r 
B RYAN ADMIS /BOObody 
NEW EDITION /Lest In Lev. 
DAVID LEE ROTH /California Clrls 
PHILIP RAILEY /Easy L Vor 

! /En.?Ytlong She Hants 
HOWARD JOEB /Thing. Can Only Cat 5 

POINTER STSTERB /N.utean Donee 

y. 

ADDS 25 
00 1E87/Wa Cleo Our Egos 

KOOL 
4 THE ONN /Froth 

KATRINA L TIE WV /Walking On Suns. 
RICK RPRINOFIELD /C.I.br.te Youth 
HAROLD FALTOMEVE /A..1 F 

CHICACO/Yeu'r. Tho 1 

CHICAGO /Along Como A 00000 
MANY JANE OIRLB /In My 
JOHN FOGERTY /Rock 4 Roll Girl 
PATTI CASELLE /Now Attitude 
TEME FOR FEAR0/Evo? yledy Wants 
HALL L OATES /Soo i 

i 

Are lotte 
ERIC C OR /Ferev r Man 
FOREIGNER /That Was .stoPd.y 
KENNY L000INS /Ver H na 
B ILLY OCEAN/Siddanlyr 

Denver 

PD: Doug Erickson 
MD: Gloria Avila 

H I t USA FOR AFRICA/W. Are Tho World 

H 3 2 MADONNA/Crary For Yeu 
2 3 PHIL COLLINS/One Mere Nigh 

MHODIN:t /wt.ral Girl 
H 8 B COMODORES/Ni.h1llt 
H 13 6 SIMPLE MINDS /Don't You (FOrot Abe 

i BROKE O.RIMOSTEEN /l'o On Fir. 

H B BADE /Smooth Oo.tae 
5 9 GLOW FRET/Th Neat Is On 

6 10 REO SPEEDWAGOI /Can't Fight This 

Il 11 SHAM! /Garde Whsvo 
DIANA 12 DIA ROSS/Morns ou 

24 13 MURRAY HEAD /On. Night In e. Ie1 
1> 1 DOH HENLEY /All Oh. Wont. To De 1 

18 15 CHICA00 /Along Caoe. A Women 

22 16 ANIMOTION/Ob....an 
23 17 DEBMOE /Rhth. Of The Night 

21 18 
OREICOR /The* 

Woo Yoordag 
19 19 F 
31 20 JON FOGERTY /Rork L ROOT Girl 

2B 21 
RK 

! / Everything Shs Wants 
25 27 L L DATES /Boom. Things Are Bette 

32 n HAROLD FALTERPEYE /AO.I F 

29 24 TERN FOR FEARS /EoO ?]body Wants TO 

ON 10 25 JULIAN LENN/Too Late or Good.. 
12 26 TINA TURNER /P.1v.t. pants 
15 27 FOREIGNER/1 Want To Know What L 

16 as TEENA MARIE /LOVerOlrl 
30 29 ERIC CLAPTOM /Forever Man 

34 30 POWER STATION /Some Lik. It Hot 

36 31 TOM 
20 32 PHILIP 

Around men 

LIPBAILEY /E o Low. 
35 33 PATTI LAEELLE/NO Attitude 
D 34 REO SPEEOWACW /0n. Lonely Night 

37 35 KENNY LOOCINBA.VBO H 
0 

38 26 HARD JONES/Things O ON Only Oh 
39 37 KATRINA 4 THE WAS/Walking On Buns% 

40 38 BILLY OCEAN/SUddOnly 
D 

40 
29 LIMAHL/Noor 

OLEAN FREV /Omund 
Ending Story 

A nding's 

ADDS 40 
M,ISON MDVET/Invltrbl. 
MARY JANE OIRLS/In MY Howse 

ON WOOL b THE GANG /Freon 
RICK 4A E / /Cn't Stop 
NOIE TON oboe Ta The P 

OIUFFRIA /Lonoiy In Loom 



EAST 
MOST ADDED HOTTEST 

Julian Lennon 
Bryan Adams 
Tina Turner 

USA For Africa 
Madonna 
DeBarge 

CHR ADDS & HOTS 
SOUTH 

MOST ADDED HOTTEST 

Julian Lennon USA For Africa 
Bryan Adams Madonna 

Tina Turner DeBarge 

PARALLEL TWO 
PLr , NV IN. Volt. NY 

.111,111. JOHN 'GOMM 
BOY MATS GIRL ohm FaMINDS 

HotImo/ USA FIR AFRICA I-1 
PHIL COLLINS 4-2 

SINFIX BINDS 17-9 
Ammo HMO 17-10 sms 20-10 
SHAM 20-13 

1211101M.M.I. PA 

Mr, 43.1.110 
BRYAN MANS 
SURVIVOR 
BON JODI 
TINA TURRER 

you. momm 
CIIRIS /SAAR 

USA POR AFRICA 2-1 

ANOWOMN 4-3 
DERARGE 7-5 
INPAAV HMO 13-6 

RMNMMIMA 
NY 

Remy CM.Mn 
AWL THE GA. 
MARY JANE GIRLS 
GLENN nay 
JULIAN LAMM 

USA POR AFRICA 1-1 
MADONNA 5-2 
COMMODORES 4-3 
INISARGS 7-5 
ERIC MAPTOM B-6 

CI. a.R. WV 

M. PA 
o:4.MM..IP mxw 
POINTSR SISTERS 
BRIAN MANS MITI 

MADONNA 4-2 
COMBODOMS 10-5 
OESIGR 15-11 

m.9..w..Rw NY 

,, e,.nY 

FRANNIE GOSS TO H 

USA NOR AFRICA 1-1 
MADONNA 3-2 
CaMmums 7-4 
MARGE 12-5 
Pom. NATION 22-12 

1.1041.0.00.4 NI 

Jon.lmn M04. 

13A.LO PALTERS.. 

TINA TURNER Hottest. 
Lmsmom USA FOR APRICA 1-1 

BRIAN MAIM COMODORES 15-10 
LIMARL SAVONA THE WAY 34-22 
mANNIA GOSS 10 N Ammon Jos. 31-24 
MARY JAM GIRLS TSARS FoR MARS 15-26 
SIM 

:a.WM°'M` WW M..' 

1-1 USA SOR ',MICA 

CalMODORM 9-3 NOG MAP.. 
BEBARGE B-5 RPM 61/6/1014.04 
mullum HMS 13-R 1.1.11, 

UM FOR AFRICA 6-1 
CSICAGO 4-4 

SURVIVOR g.ge2.7 

NwINN PA 

Y..m.n 

USA FOR APRICA 1-1 
MADOINIA 2-2 
CRICA. B-5 
FORAIMIR 10-7 

PAM 
MxYNWACr 

.MY JAN/3 GIRLS 
BRIAN ADAMS 

USA POR AFRICA 1-1 

MARGE 3-3 
SIMLS MINDS 10-5 
MURRAY NMI, 11-7 

MY rMKYAMM... 
Tom 

VII012 MAYON. Bern. PA wu MR.nxn.nwwre.... 

Mo Y WK/MOMMICIW M. . ..e..s. wv 
JAM Mon PAW DoMiNo 

WJmm..w,Mr 
uIMPR.wW 

LuTHER VANDROSS SISLOU15 EONS JULIAN LEMON OMAN PANS MR 
P1ORA SURVIVOR TINA TURNER JULIAN LEMON Sot tRst 

XADOPNA 1-1 BST. MM4S JULIAN LENNON SURVIVOR SURVIVOR ....A ,_, 
UM KIR AFRICA 2-1 SURVIVOR SIMS JULBS BMW :AM; LAMLLA CHLCAGO 2-2 
DEmmE 0_, TINA TuRNIR MANN. MARY JANE Gum MANI ,,,,L. 
DM MALES 4-4 JULIAN LMMON Hottmt: BRYAN ADAMS leottet: 
ROWER STATION 17-17 Hottest, cm Fm ',RICA 5-1 BOA JOVI MO M.N. 2-1 rRMA SPRING:TIM 5-5 

USA POP .R1CA 1, MADONNA 13-3 Hottemt 0 . USA FOR AFRICA 5-2 
MADONNA 1-2 BRUCE SRRINGSTERR 9-6 um FOR AFRICA 1-1 DEM.'S 6-4 
IMBARGIS 4-3 FOREIGNER 17-7 141.011140 1-2 10.11../ 12-6 
BRICE SPRINGS.. 4-4 Tu. mum 16.10 DANA.. 9-5 DOW I.NLAY 13-9 
0011000m1 9-5 0014 NM. 13-5 

SIIIPLS MINDS 17-10 

WnnMONMa.O.. PA 

M«xwrr.naw 
CHAS& 101A11 
RRIOJI ROARS 
JULIAS MMUS 
TINA EIMER 
AUTOGRAPR 
DAVE EDMIIPS 
FREDDIE NERO.. 

MADONNA 7-2 
.INOTION 6-5 
SOIFER MINDS 10-7 
MINER STATION 9-0 
COMMON. 14-12 

WITTS/MM. PA 

USA POR MICA 10-10 
D.011 HANLAT 15-15 
RR. cLAPTCA 21-91 
PRINCE 26-26 Y PA 

TEARS pp FEM 
ROWER STATION 
TOM PETTY 
BRYAN ROARS 

USA POR AFRICA 1-1 
DEBARGE 9-6 
ANIMOTION 6-7 
MURRAY ABAD 21-12 
0101.1A KAM 24-13 

PARALLEL 
THREE 
WP.MANO.. PA 
Mom NMwY 

r oms 
JULIA. LAMM 
BRIM ADAMS WM 

BON 1051 Op, 
Hottest 

MURRAY IMP B-6 
DMARM 13-10 
POREIGNIR 14-12 
SOMME MIRDS 25-16 

Mel AMTM.. 
Mr 

BRYAN PARS BRY. ADAMS 
JULIAS LEMON m,F m,uu. 

NM EDITION SuRv/voR 
LUTHER MINIM TINA TURNER 

FOR AFRIM 4-1 

PMER STATION 20-5 CEOPPRES 19-11 
COMACDORAS 0-7 IPONEP STATION 12-11 

VIGSPA/Sobwootary, NY 
Tom Pahm 

MIGYMM. Me 
Bob An4lres. 

SAM TINA 

BON JOV1 MORENA MAAS 
TIM TURNER WINN ./J4S 
RCOL 4 NM GA. JULIAN MM. Mum.: GLENN MAT 

ANIMOTION 12-6 Hottest 
cr. MR APR1CA 1-1 

xu 
18-9 

NY 

w T.. 
ewNW.WVV-x. 

BRYAN ADAMS 
001 BEMS GIRL 

MADONNA 2-2 
ANIMMION 4-4 

JULES SHMR 

R.oO..N 
nBnRZm. WV 

USA FOR KRIM 1-1 

MIL'COLLINS 1-1 
124.00MNA 10-2 0114NA MINDS 19-14 

tlOMyuww, ay 
DON WNW/ ta-e L.x.ouM. 

FaOlnuwMD my Tn. TURIN. 
BRINN MANS 9M9xNU.w JULIAN MASON 

NARY JANE °IR. USA POP AFRICA 1-1 
FIONA MADONNA 2-2 
LOTRER vAHDROSS DEBAR. 8-4 

Nottegy: SIMPLE MINOS 21-10 
USA FOR AFRICA 1-1 
MADONNA 
POREIMER 4-3 Torn TMor 

NJ 

DON HANLEY 6-4 
CHICAGO 5-5 BRYAN MANS 

SOS JOY( 
JWIA.Y 

rMM.Mrtano. 

w. PA BLANCMANGE 

BRYAN MANs Hottest: 
BON 30V1 USA /PO0. AFRICA 3-1 
SURVIVOR 

gpoRRA 
JULES AMR DABA.E 5-4 
JULIAN LEM. PON. STATIC. 12-10 
AUTOGRAPH BILLY 
LuTHAR 
WILIP BAILEY 

Opt 
6 

DOA FOR AFRICA 4-I 
s_0 am. ADAMS 

Do. mg.. 9-6 JULIAN LEMION 

ALISON MIST 
0001.30 10p1 
NALCO. SOME 

USA FOR AFRICA I-1 
MADONNA 3-2 
PON. STAMM 7-4 

ál:óaa K:áá 13 9 

w NM. Cr 
SW RYM. 

MOAN ADMIS 

9.1M MSS. 
USA FOR AFRICA 1-1 

DISARGE 7-4 
POMR STATION 16-9 

N YJ 

lDMVJn 
r.V 

J 

BRVAN ADAMS 
JULI. MMON 

USA NW AFRICA 1-1 
PruRRAy HIND 2-2 
DADARGE 5-4 
CEICAGO 9-5 

WIRDCMAANAMADD PA 
AlmirwAlAimonaor 

JULIA,/ MANOR 
NW JOV1 101 
PHILIP BAILIN 
Aux/GRAPH 10m, 
TINA 111RM. 

NADOmNA 2-2 

DON HENLEY 16-9 

31 

DAVID LEE ROTH 

YOÍP.MnIM. MO WZ 

BRUCE 0101.2.13.4 

UBA FOR AFRICA I-1 
MADONNA 4-2 

WOMM .n.. v PIT 

OMAR ADAMS 
SLROS 

TINA WM. 
JULIAM MASCO 

USA PO. MAIM 10-1 

ALPHAV/LIA 19-10 
MURRAT RS. 21-11 
BILLY .M11.22-13 

WPRAVIREpoort PA 

HAROLD FALTER... 
PAPI LABELLE 

SURVIVOR 
JULIAN 1.1.0.1 

JOVI 
JULES MMN 
SIOM 

MADONNA 2-1 
MIAMI. 5-3 
USA POP APRICA 6-4 
BADE 00-0 
MUREM ROAD 12-10 

SOUTH 

PARALLEL TWO 

117.6 Symons 

AM MM. 
IOn,w.N. SC Tx WRVNRMnsMVA 

.wrMO.q.ao L...100514. 
WJAawrowAwes ou. AL 

....p...n 
BRTAM /DAMS BMA. JoNAS 

HAROLD INLTANLEFE TINA "OMAR 
JALIAN LIMON JULIAN L.M. ALISON MOTET 
SATAN ADAMS 

TM TURNER 

:gfl" 901.1 

N. INATION 

SAYAN MANS 

,o J-, I Mgl 
A 

IRI c.NC GIRLS 

MAX/ 26-14 

NUN ANIGHT OM 
HOtteetz ANIMOSIOR 13-0 

,..UtItleAR. tLAIISON NOME 10-9 

JULES SRFAR 
MVID LAB ROM 

MITRE V MIRRORS 
R 

warenww...ALla 
16-5 .nwM..TZ . a 

8.00 1.-I- - 

NAMMA 15-5 

aM..Rw mm, 9-it xxaYñenvli1-13 . aAtJ. . oAFaa 1 

caaea.... GA MT, FL 
USA FOR MICA -, KROV r..a..+M9... wLM oa 
COMMODORMS 4-2 DMIA.11 4-3 DON -.VI 

J1141/a LEMON 

PHIL COLLINS 3-3 APIROTION 10-4 PwnOA 
a 

RPM SDI.. JULIAN LEMON HART 3.6 GIRLS PHILIP BAILEY 
DAMARA 6-4 ISM. RUM 1,7 MURRAY NAM Idp1 LmNER ...ROSS 

¢xrvA..+. T% 

NADOMA 1-6 MP JANE GIRLS 

cxwMP.O. 
Ncl.Nn.n T1 -t mv. mA Ny. 1,50. I P 

ANIMOTION 6-2 
MOON REARM 

ans 

SRIC CARNES 

TINA PRNER SADE x.Y30á 119 1-1 
ALAN MOWN 

muomp, 5-1 
BRYAN MANS .m,uJ......w - 

s_i 
-3 - - 

PPANFIE GOES lo H 
a 0.9 w aw.. - 

_ 
NIMMIDx 16-10 10' a10.ta MINDS :,-30 ANIXOTION .-4 

ALISON MOTET 
NSA FOP 

DAVID ME ROTH 

JULIAN LANNON 
mummy. 
DON HENLEY 

2-2 
8-3 NNMNNMx.a..N a^An9w+..xTZ a IMM"N.9a..MW 

vA 
ROY MATS GIRL mmmu,_, USA FOR MRIM HMO. FALTIONSIN 

INA NM .n1x I. - 
1 NIMP.NIC.M 

norm 
BRIAN ADAMS 

= x IR N«,VC.NM,. M -] 
Jan JUL.. LENNON 

COMMOOKAS 

- MoMTrJM.aChM N 1_, a- PM HARMS 

A.JNGTJOx 15-11 - ° M... .rl.. MN _ MJ.a,Iw , 

USA POR APR1CA 
1-1 l-4 .KVM.....0 2021. MBAR 

INWwPAAiwnt.w 

M.Rw.0 s v°M TMA NMI. 
POMP STATION 

nRn- iw91 a 

Ov- 

1-1 
'2,-: 

MURRAY ARAD 23-16 BM. r a 

u 
SLADE 

MIMI LEMON 
GIRLS 

sorer. 010M 27-11 n 1 1001 VOR 

BRI - Wnaem.erk 
MURRAY xaw z-36 ,sv.Yn, TN 

GIRLS 
au 

_ 

= 
USA MR 1-1 

®Y..wn.I. 
w 16-9 

M 
WNawww.l% SURVIVOR 

O..J1.M 
SURVIVOR JULIM LAMP. 

TINA MM. PHILIP BAILEY 

TPA MIRKA. 
BRYAN ADAMS 

SON JOVI BON 30VI CORM.. 5-3 
JoLmi maim USA MR MAIM. 

POWER PATION 12-6 
10-1 ow RAPIER 16-0 3 

GIRL 
PL 

BRYAN ADM. 

- -t MM. TN - x 1 PI 
TINA TURNER 

USA FOR .MCA. Dm. ME ROTS 
3-1 Guist FRET ]l-zB 

31-22 MNwan° FOREIGNER lR-1 

Am sorTION 
MADONNA 2-1 MADONNA 10-S JULES PEAR 

xuauY HEAD 3- p.... CRAM TX 

Le 

HEAD 

gw.KY i as NpIUNCMe 
I GLANS M. 

PaI[Mh 1-1 MA FOR AFRICA t-t 
MADONNA 4-2 

Jam Lw.Mw - - y 
DON HENLEY 10-7 
FO.1GNER 17-0 

JB:II" PARRA'AISPI 

TINA TIMER 
HOttest: ALEX BROOM 

BRYAN ADAMS BRoCR spRrPSTERN 3-3 ,GA AA, AA... 
SIMPLE MINDS 7-6 s x 313-46 GIRLS 

, 
3-1 

a_ lM.Mw. R- TOY m to LAVAL Idp. JULIAN LSAMO OP 
USA FOR 

TINA OMNI. ISW 
MADONNA 

JUL. SNBAII ISM 
- 

rMFVMw MrYO.a 
u 88 ,-, M RAMA. 

MAMMA 1-2 
_ 

DEBAR. 7-6 
/NA FOR AFRICA 11-1 

Bn 10-1 KZJMICw.N C.O. Tx _ TINA TIMM 
rOmRIGNER 14 sr- F1 BRYAN MANS 

MINTER SISTEM BRYAN ADAMS 
PHILIP DAIL. 

6 
LIMHL 22-13 
DIANA ROSS 26-17 
BILLY OCMx 29-19 a 

Y _ Ross 

MURRAY HMO 
MART JANE GIRLS 

SIMMS 

YIMwKIR wJ 
3 

awowyrMlw 
JULIAN LEM. 

PHIL COLLINS 
BRUCX 

5.110.11.1. PAS 

x.-. 

MN.CwM 
SURVIVOR 9-6 

_ 

a 

SURVIVOR 

nwlxvr on 1-16 

NnAI 2S-17 
PAPI GREELP 19-13 x la pl z 

AUTOGRAPH 141 N 

l I7 1_1 

DON IIIINLEY 9-4 

Bunco FALTER.. 
SIMPLE MINDS 14-9 

33-25 

HRy. ADAMS 10-10 w 
ILIA TX t.- 

u 
AMAMI. 9-9 BRUCE 

GI.E. FRAY 

PIAPAINTAMMans 
MwIUKhK 

' 
ry 

V 

191 5 

CHICA. 

AL Emu MAIMS 
NEBARGE 23-17 

SURVIVOR 
St 2.515171M C.NMOUdLYwN 

u ]6 
.n NC BRI 

Psypyywysy 

F .xoxos5 

JULIAN LEMON 
BRYAN ADAMS 

541,1; TUNDIR 

Do mfism 

PATTI IANNLE 

SURVIVOR 

Rm um* 
PATTI LABELLE HOMO JONAS 

JO. TOMMY 
PATTI MSELLA JOHN PARR 

BON JOV1 13.10;g 'AFRICA 4-1 rme 
USA FOR AFRICA 3-1 7,g,p9. Rotteet: 

NAAR MI. 

POWER STATIM 4-3 
MI5.. 
PAIL COLLINS 2-1 

mumps. s_2 MORAY HEAD 13-9 
C01900[1.01ReS 9-5 

I 

DIABIA ROSS 3-2 
179101707 17-13 c.c.. MIER STATICS 

FO 

dvcc. 

s-. 1 

F 

DAVID LOP ROTS 

BRYAN PM. 12-12 

,ts A ceu 17-17 MKMPM 
1/1 MUM 

MINDS 16-11 

mDAL 
woceen.DRMONNC 

CONNODORES 6-5 

BRYAN NAAS PmwMLwqM 
0011.C.111 

.wWx 

PARALLEL 

NAYNMwM1 

Rd AormOM 

Follo TB 
MWwaMW PM14WM.n.xNTM G ewMr JULIAN LENNON 

BRYAN ADAMS 

NM*' THREE PAMIR GOES TO II HAROLD 

LUTHER 
.0A9 a+AVAN'wwa FKmYa 1_L 

NotLeM. PAIL COLLINS 2-2 MIL COLLINS 2-3 
USA POR AFRICA DOS HURLER 6-4 

10-0 .BY.II AMIW _ 
. . 7-7 

3a-1. -. W.v:x° °`" 4-1 
a . MMx.Y xFLB 

US-10 HALL 6 OAT. 
SABE 0-211 

IMRMY áOAR .:-tF NAMZhIP.... TX DAVIS LEE ROTH o-30 .........-2. SAM 

_ 

- .n w NC 

Wp%fWWMn,BC 
PIiNM 

WADDRAIMMIM C.wWpn 
aJ1aWrMM.R 

1_1 

M.eW JULIAN LEMON 
Juum LEN.. 

SIMPLE MINDS 27 -19 
MMMAOe.M.Tx MBAS ANN. 

JESSE 

w 

RICE SRRINGRIRLO JUGM MN. Hottest: BRYAN 

171::S'521M: 
URA FOR AFRICA 1-1 

PEARS 
e MV 0 aA.A.ru.. xG 

a vAw IBRI uSA FOR AFRICA 

BRIAN M.. 30101 POSEPT 

Notteatt PHIL COLLINS 

NM EDITION 14-15 
Hottest I 

USA FOR AFRICA 3-1 mummy BRAD 4-, 

Moo 21-16 MIMS. 1-2 
ANIMOTIM 6-4 
CRICAGO B-5 
MM. STATION 21-6 

COMMODORES 11-6 

175A POR APRICA 1-1 
MrONNA 5-3 d. REM.E 6-3 ApoRRA 3-0 TINA TURNER 
D BARGE 0-6 CHICAGO 6-4 BRYAN ADAM 

DM MALAY 10-11 MARA MAN 

MN JODI ISM 
-1 1 A.MY RM.ND.F 

Tx RAROLD 

nxlwYr. 
MedwM..Zxe-xa TIT POMMY leM 

DBBARGE 5-4 luau-amp Pam 

CYICIw414NC ANDOISMn eb.J1aW 
KENNY LMGINS 

PHA PMWO MA. FOR PEARS 3ULIAN L.M011 DAVID MS ROTS 13-6 HARO. FALTEMVE LAML GLENN !REY ANINOTIOR 12-7 
TEL NESDAY RAUL MM.,. 14-0 

RICE JANES DESA.6 16-11 
GLASS ERRS TINA TURNER SIP ROtteet: 

JESSE JOHNSON'S R 
NOMAD JON. ..1 ROM.: NSA FOR AFRICA 2-1 

RADOM 3-2 
:ILt1TIA'''APRICA 13-1 

PIL COMMIS 2-1 
PWINOTION 7-4 IMP. FOR AFRICA 4-I 

POWER STATION 6-4 
AMIGA. 10-7 DEBAPE t1-4 NOMA HEAD 33-15 DRUMS SPRIPSEERN 11-6 

TSARS POR PrAM 30-19 S.E 14-9 CHICAGO 15-10 MAPOLD PALTEMSYS D-26 KIDINT 1.0.1.1 10-10 

Musk Kay. (DP) indicates the sag is getting piay dur- 
ing certain parts of the day and /or night (RA) indicates 
the song was dropped from the payOst then readded. 
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MIDWEST 

MIDWEST 
MOST ADDED 

Julian Lennon 
Bryan Adams 

Tina Turner 
Survivor 

HOTTEST 

USA For Africa 
Madonna 

Murray Head 

CHR ADDS & HOTS] MOST ADDED 

Bryan Adams 

Julian Lennon 

Tina Turner 

WEST 
HOTTEST 

USA For Africa 
Madonna 

Simple Minds 

Murray Head 

PARALLEL TWO 

WKDDIAkro.. 0H 
Matt Petrick 

none 
Hottest: 
PHIL COLLINS 1 -1 

USA FOR AFRICA 3 -3 
BRUCE SPRINGSTEEN 5 -5 

WHAMI 18 -18 
POWER STATION 22 -22 

WAHCIApdetooOahWOM 
Chris Caine 

SADE (dp) 

REO SPEEDWAGON 
BRYAN ADAMS 
JULIAN LENNON 
GLENN FREY 
Hottest: 
USA POR AFRICA 2 -1 

MADONNA 1 -2 

MADONNA 3 -3 
ANIMOTION 5 -4 
TEARS FOR FEARS 30 -17 

W KAUTAppnron.Oehkoeh. 
RoMIBNdlelgh 

none 
Hottest: 
PHIL COLLINS 1 -1 
MADONNA 2 -2 
USA FOR AFRICA 3 -3 
MURRAY HEAD 16 -16 
POWER STATION 18 -18 

WROCICIevdand. OH 

Scott Mowitt 

SURVIVOR 
LIMAHL 
ROOL 6 THE GANG 
ALISON MOPST 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 
ANIMOTION 9 -6 

DON HENLEY 13 -10 
POWER STATION 16 -12 

MM./Eevenom % IA 

Jim O'Hara 

HAROLD FALTERMEYE 
PATTI LABELLE 
JULIAN LENNON 
JULES SHEAR 
Hottest: 
MADONNA 5 -2 
SADE 10 -8 
BILLY OCEAN 14 -10 

MIAMI 23 -17 
REO SPEEDWAGON 31 -24 

WOTZ/Dayton, OH 

KkglRobwbon 

PATTI LABELLE 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 3 -2 

DEBARGE 11 -4 
SIMPLE MINDS 10 -5 

MURRAY HEAD 24 -9 

KZIOIDuk.dL MN 

Bony Knght 

SURVIVOR 
SLADE 
JOHN PARR 
BOY MEETS GIRL 
HOOL 4 THE GANG 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

CHICAGO 5 -3 
COMMODORES 7 -4 

DEBARGE 8 -5 

WKDO/Everwrille. IN 

Bene Clarke 

WZPLIIndlanpCRk IN 

Jim MRS. 

SADE 
SURVIVOR 
TINA TURNER 
JULIAN LENNON 
TIL TUESDAY 
SUDE (dp) 

Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 
PHIL COLLINS 4 -3 
REO SPEEDWAGON 3 -4 

DON HENLEY 5-5 

WJXOIJeckeort MI 

Ryn4ChMM 

JULIAN LENNON 
SURVIVOR 
BRYAN ROAMS 
TIL TUESDAY (dp) 

BON JOVI (dp) 

TINA TURNER (dp) 

FREDDIE MERCURY (dp) 

FLASH KANAN (dp) 

Hottest: 
USA FOR APRICA 1 -1 

COMMODORES 14 -3 

CHICAGO 7 -5 

ANIMOTION 11 -7 
HAROLD FALTERMEYE 16 -8 

WKFRIKalomoeo. MI 

WNnachtVChepmen 

PHILIP BAILEY 
BOY MEETS GIRL (dp) 

JULIAN LENNON 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 3 -3 

FOREIGNER 18 -13 
MURRAY HEAD 20 -14 

WHAM: 30 -20 

WVICILMIMn . MI 

Moloney /Kittredge 

DIANA ROSS 
GLENN FREY 
Hottest: 
BRUCE SPRINGSTEEN 1 -1 

USA FOR AFRICA 5-2 
CHICAGO 4 -3 

DON HENLEY 6 -4 
MADONNA 9 -5 

Z10UMadiwn. WI 

Utdell4udean 

ANIMOTION 
TOM PETTY 
WARWICK 4 B.MANIL 
TIME 
HAROLD FALTERMEYE 
PATTI LABELLE 
ERIC CARMEN 
Hottest: 
USA FOR AFRICA 3 -1 

MADONNA 4 -2 
SIMPLE MINDS 19 -10 

WHAM! 39 -16 
SADE 27 -20 

WSTOIEMnvOla, IN 

Tey1MlUMe.Y 

MURRAY HEAD 
DON HENLEY 
SIMPLE MINDS 
Hottest: 
USA FOR AFRICA 3 -1 

MADONNA 7 -4 

BRUCE SPRINGSTEEN 12- 

COMMODORES 15 -10 

DEBARGE 16 -11 

WMEE/FL Wayne 
Tony Richards 

GLENN FREY 
HAROLD FALTERMEYE 
Hottest: 
USA FOR APRICA 1 -1 

MADONNA 3 -2 
DEBARGE 13 -8 

SIMPLE MINDS -19 -13 
POWER STATION 25 -16 

WORDA3nnd MAW*, MI 

Swart/Stevens 
JULIAN LENNON 
BRYAN ADAMS 
KATRINA 4 THE WAV 
SURVIVOR 
Hottest: 
USA FOR AFRICA 7 -1 

PHIL COLLINS 1 -2 

MADONNA 5 -3 

CHICAGO 9 -5 
DON HENLEY 10 -7 

BRYAN ADAMS 
LIMAHL 
SADE 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

CHICAGO 6 -4 

ANIMOTION 11 -5 

POWER STATION 13 -7 

WZUUIMIMaukK Wi 

WZOKRloddpd, IL 

MIGOMP IN 

JULIAN LENNON 
DAVID LEE ROTH 
HOWARD JONES 
TON PETTY 
ALISON MOTET 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 3 -2 
ANIMOTION 9 -7 

COMMODORES 14 -9 
MURRAY HEAD 24 -14 

W10018N MOvreey City. MI 

IMIcherlShonnon 

BRYAN ADAMS 
ANIMOTION 
GIUFFRIA 
SIMPLE MINDS 
Hottest: 
USA POR AFRICA 1 -1 

BRUCE SPRINGSTEEN 3 -2 

CHICAGO 4 -3 
PHIL COLLINS 2 -4 

DON HENLEY 7 -5 

U1DISouM Bend. IN 

J.K. D..Mng 

SIMPLE MINDS 
MURRAY HEAD 
Hottest: 
USA FOR AFRICA 4 -1 

COMMODORES 11 -5 
BRUCE SPRINGSTEEN 10 -7 

DEBARGE 26 -11 

WRONITOIedo. OH 
Key Bradley 

TINA TURNER 
FIONA 
SLADE 
TIL TUESDAY 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

PHIL COLLINS 3 -3 

DON HENLEY 6 -4 

HAROLD FALTERMEYE 15 -6 

John Miscall 

HAROLD FALTERMEYE 
SIMPLE MINDS (dp) 

Hottest: 
USA FOR AFRICA 7 -1 

MADONNA 10 -3 
DON HENLEY 16 -8 

CHICAGO 13 -9 

BRUCE SPRINGSTEEN 15 -11 

KJ10310klahome City. OK 

Cahill/Alexander 

BRYAN ADAMS 
MARY JANE GIRLS 
KURTIS BLOW 
EIMAHL 
BOY MEETS GIRL 
JULIAN LENNON 
LUTHER VANDROSS 
Hottest: 
SADE 12 -11 
SIMPLE MINDS 17 -13 

KENNY LOGGINS 21 -16 

WHAM! 23 -17 
DAVID LEE ROTH 24-19 

KOFMIOklahona City, OK 

Miller/Cooper 

BRYAN ADAMS 
TINA TURNER 
AUTOGRAPH (dp) 

SLADE 
JULIAN LENNON 
SURVIVOR 
FIONA (dp) 

Hottest: 
MADONNA 1 -1 

USA FOR AFRICA 2 -2 

DEBARGE 7 -4 

CHICAGO 9-6 
COMMODORES 13 -9 

KOKOIOmaha. NE 

Taylor/Dean 

JULIAN LENNON 
BRYAN ADAMS 
SADE 
FRANKIE GOES TO H (dp) 

Hottest: 
USA FOR AFRICA 1 -1 
MADONNA 2 -2 

DEBARGE 8 -3 

BRUCE SPRINGSTEEN 6 -4 

MURRAY HEAD 15 -9 

KAY107ITS R. OK 

BIaiNStephwr 
BRYAN ADAMS 
DEBARGE 
BILLY OCEAN 
JULIAN LENNON 
HAROLD FALTERMEYE 
LUTHER VANDROSS 
BOY MEETS GIRL 
Hottest: 
BRYAN ADAMS 3 -1 

CARS 5 -2 
PHIL COLLINS 1 -3 

MADONNA 6 -4 
SURVIVOR 2 -5 

WBWBIBlaondngton, IN 

Bob Leonard 

ROOL 6 THE GANG 
BRYAN ADAMS 
PHILIP BAILEY 
JULIAN LENNON 
GLENN FREY 
FRANKIE GOES TO H 

Hottest: 
PHIL COLLINS 1 -1 

DEBARGE 5 -2 
COMMODORES 6 -3 

HALL 4 OATES 14 -9 

SIMPLE MINDS 16 -11 

WCIL.FMICarbendde. IL 

Tony Weltekue 
HALL 6 OATES 
NEW EDITION 
GO WEST 
LIMAHL 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 
KURTIS BLOW 3 -3 

MURRAY HEAD 4 -6 
BILLY OCEAN 12 -5 

KGCRICedar Repkle. IA 

Owl/Dixon 

JULIAN LENNON 
DOKREN (dp) 

Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

DEBARGE 4-3 
DON HENLEY 7-6 

COMMODORES 10 -7 

KCMG/Colombia, MO 
TIMM/Baker 

BRYAN ADAMS 
ALISON MOTET 
BOY MEETS GIRL 
TINA TURNER 
JULIAN LENNON 
LIMAHL 
Hottest: 
USA FOR AFRICA 3 -1 

SIMPLE MINDS 16-8 
WHAM) 30 -19 
MURRAY HEAD 29 -21 

TEARS FOR FEARS 38 -30 

KEYNFMIWkMte. KS 

Brooks/Brown 
BRYAN ADAMS 
JULIAN LENNON 
FIONA 
TINA TURNER 
SURVIVOR 
LUTHER VANDROSS 
Hottest: 
MADONNA 2 -2 

MURRAY BEAD 5 -3 
DON HENLEY 11-5 
BILLY OCEAN 29 -21 

KATRINA 4 THE WAV 39 -31 

KZR31Peorla, IL 

Keith Edwerde 

JOHN FOGERTY 
KATRINA 6 THE WAV 
DAVID LEE ROTH 
Hottest: 
USA FOR AFRICA 1 -1 
PHIL COLLINS 2 -2 
MADONNA 6 -3 
BRUCE SPRINGSTEEN 16 -6 

BRYAN ROAMS 11 -8 

KKRDIWIthl. KS 

OMerMAlllame 

JULIAN LENNON 
BRYAN ADAMS 
MARY JANE GIRLS 
FRANKIE GOES TO H 
GLENN FREY 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 7 -2 

DEBARGE 8 -4 
MURRAY HEAD 22 -8 

SADE 32 -22 

WHOTIYOUngetown, OH 
Dick Thompson 

HAROLD TALTERMEYE 
ERIC CARMEN 
GLENN FREY 
JOHN PARR 
Hottest: 
USA FOR AFRICA 1-1 
DEBARGE 7 -5 

CHICAGO 9 -6 

DON HENLEY 12 -8 
MURRAY HEAD 24-13 

PARALLEL 
THREE 

KFYWBbmarck. ND 

BnnnrdH.rdt 
JULIAN LENNON 
SURVIVOR 
BRYAN ADAMS 
Hottest: 
USA FIR AFRICA 1 -1 

BRUCE SPRINGSTEEN 4-2 

MADONNA 7 -3 
ANIMOTION 14 -8 

DAVID LEE ROTH 16 -10 

YIN/Fargo, NO 

Co1NndAndenon 

WONG/Bloomington IL 

JMNNRobbin 

BRYAN ADAMS 
SURVIVOR 
JULIAN LENNON 
BOY MEETS GIRL (dp) 

FIONA (dp) 

FRANKIE GOES TO R (dp) 

Hottest: 
USA FOR AFRICA 2 -1 

CHICAGO 3 -2 

MADONNA 4-3 
BRUCE SPRINGSTEEN 8 -5 

DON HENLEY 13 -7 

TIME (dp) 
TINA TURNER 
JULIAN LENNON 
BRYAN ADAMS 
SURVIVOR 
NUEY LEWIS S NEWS 
Hottest: 
USA FOR AFRICA 5 -1 

MADONNA 2 -2 
CHICAGO 6 -4 
DON HENLEY 11 -8 
WHAM! 25 -18 

KKKUWAN3NBd Forks. ND 

NordlndRlght 

DAVID LEE ROTH 
REO SPEEDWAGON 
ALISON MOTET (dp) 

GLENN PREY (dp) 

HAROLD FALTERMEYE 
Hottest: 
MADONNA 5 -1 

USA FOR AFRICA 7 -2 
BRUCE SPRINGSTEEN 3 -4 

DEBARGE 10 -6 

SIMPLE MINDS 20 -16 

WAZY.FMILOayette. IN 

Steay /LoalaM 

BRYAN ADAMS 
POWER STATION 
HUEY LEWIS 6 NEWS 
LUTHER VANDROSS 
ALISON MOTET 
JULIAN LENNON 
JOHN PARR 
Hottest: 
MADONNA 2 -1 
DON HENLEY 7 -4 

DEBARGE 8 -5 
MURRAY HEAD 9 -7 
FOREIGNER 19 -12 

IIKG18.Rn, KS 

D enny Caller 

JULIAN LENNON 
BRYAN ADAMS 
TINA TURNER 
DORREN (dp) 

SURVIVOR 
Hottest: 
USA FOR AFRICA 3 -1 

MADONNA 4 -2 
CHICAGO 8 -4 
MURRAY HEAD 18 -11 

SIMPLE MINDS 24 -18 

KKRC/SioOA Fells, SD 

D an Kiey 
BRYAN ADAMS 
HAROLD FALTERMEYE 
Hottest: 
USA FOR AFRICA 4 -1 

BRUCE SPRINGSTEEN 3 -3 

ANIMOTION 8 -6 

MURRAY HEAD 10 -7 

POWER STATION 20 -12 

KFRX/Uncoln, NE 

Tracy Johnson 
HAROLD FALTERMEYE 
KATRINA 6 THE WAV 
JULIAN LENNON 
PHILIP BAILEY 
BRYAN ADAMS 
HOWARD JONES 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 
CHICAGO 5 -3 
ANIMOTION 9 -7 
MURRAY HEAD 12 -8 

WRKRIR.cmwMIMrsukS . 

Pot Mardn 

RATRINA 6 THE NAV 
JULIAN LENNON 
HOWARD JONES 
BOY MEETS GIRL 
DOREEN (dp) 
PRINCE 
Hottest: 
USA FOR AFRICA 1 -1 
MADONNA 2 -2 
MURRAY HEAD 3 -3 
SIMPLE MINDS 10 -6 

RICK SPRINGFIELD 30 -18 

KKISFMIRepid CIty, SD 

Sherwin)Plpe 
BRYAN ADAMS 
GLENN FREY 
JULIAN LENNON 
FRANKIE GOES TO H 

LIMAHL 
DOREEN 
Hottest: 
PHIL COLLINS 1 -1 

USA FOR AFRICA 11 -5 

FOREIGNER 14 -7 
DON HENLEY 15 -9 

JOAN FOGERTY 21 -13 

KWTO-FM)SpEngeolt MO 

Mike Sohmldt 

JULIAN LENNON 
BRYAN ADAMS 
LIMAHL 
TINA TURNER 
Hottest: 
USA FOR AFRICA 6 -1 

MADONNA 4 -3 

MURRAY HEAD 12 -8 
SIMPLE MINDS 14 -11 
POWER STATION 18 -14 

WDBRISpMn9RMd. IL 

Moon/Um/ley 

TINA TURNER 
BRYAN ADAMS 
JULIAN LENNON 
SURVIVOR 
LUTHER VANDROSS 
SLADE (dp) 

AUTOGRAPH (dp) 

DOREEN (dp) 

Hottest: 
MADONNA 2 -1 
DEBARGE 8 -6 
ANIMOTION 9 -7 

FOREIGNER 12 -9 

MURRAY HEAD 19 -10 

WSPTßtn/ens Point WI 

Booby/Tam 

JULIAN LENNON 
SURVIVOR 
BRYAN ADAMS 
TINA TURNER 
AUTOGRAPH (dp) 

Hottest: 
USA FOR AFRICA 2 -1 
MADONNA 3 -2 
MURRAY HEAD 6 -3 
POWER STATION 19 -13 
SIMPLE MINDS 28 -18 

254 CHR Reporters 
243 Current Reports 

The following stations failed to 
report this week therefore their 

playlists were frozen: 

WLS- FM/ChicagO 
W KRZ -FMI W IIkes -Barre 

WHTF/York 

WSEZ/WinstonSalem 
WDCG/Relelgh -Durham 

WFMF/Baton Rouge 
W KAU /Appleton- Oshkosh 

W KDD /Akron 
WJBGIPortland 
WXLK/Roanoke 

WOID/BiloXi 

KDWfrapekA KS 

DekatMentely 

TINA TURNER 
JULIAN LENNON 
BRYAN ADAMS 
FIONA (dp) 

PHILIP BAILEY (dp) 

JOHN PARR )di') 

SLADE (dp) 

BLANCMANGE 
Hottest: 
USA FOR AFRICA 2 -1 

TEARS FOR FEARS 14 -8 

POWER STATION 16 -9 

MURRAY HEAD 24 -19 
REO SPEEDWAGON 31 -26 

KFMWNyeterloa IA 

Merk Potter 

RICK SPRINGFIELD 
JULIAN LENNON 
TIL TUESDAY 
GLENN FREY 
FIONA (dp) 

LIMAHL 
BOY MEETS GIRL 
SURVIVOR 
TIME (dp) 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 4 -2 
POWER STATION 11 -4 

WHAMI 34 -17 
MURRAY HEAD 28 -19 

WEST 

PARALLEL TWO 

KNMOIAWugIMWSSenla 
SBs0kWIRoHnbS 

HAROLD FALTERMEYE 
BRYAN ADAMS 
DAVID LEE BOTH 
BOY MEETS GIRL 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 8 -2 
ANIMOTION 5 -3 
COMMODORES 7 -4 

SIMPLE MINDS 12 -6 

KKXX/Bak.r.Rel, CA 

Squires/Kemper 

POWER STATION 
RICK SPRINGFIELD 
BRYAN ADAMS 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 1 -2 
PHIL COLLINS 3 -3 

DERANGE 5-4 
CHICAGO 6 -5 

KGXRIB.kentlsld, CA 

Doug Deft* 
JULIAN LENNON 
BRYAN ADAMS 
Hottest: 
MADONNA 2 -1 

USA FOR AFRICA 1 -2 

SIMPLE MINDS 6 -3 

MURRAY HEAD 12 -9 

POWER STATION 24 -19 

KASIBole4 ID 

DMe1Orpory 

JULIAN LENNON 
FRANKIE GOES TO H 
GLENN FREY 
BRYAN ADAMS 
LUTHER VANDROSS 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

MURRAY HEAD 6 -3 

DON HENLEY 7 -4 

FOREIGNER 9 -5 

KIKX/Coloe do Springs. CO 

John Danner 

BRYAN ADAMS 
JULIAN LENNON 
PHILIP BAILEY 
TINA TURNER 
JOHN PARR 
EIMAHL 
LUTHER VANDROSS 
Hottest: 
USA FOR AFRICA 1 -1 

DON HENLEY 6 -2 

MADONNA 8 -3 
BRUCE SPRINGSTEEN 7 -5 

MURRAY HEAD 12 -6 

KKFMICWMede Spdng., CO 

MdmbergIAndereon 

Fe, KBOSIFreuw, CA 
KNe Von Kamp 

PATTI LABELLE 
BOY MEETS GIRL 
JULIAN LENNON 
JULES SHEAR 
TINA TURNER 
Hottest: 
USA FOR AFRICA 2-1 
LYWMODORES 4 -3 

SIMPLE MINDS 10 -5 

DON HENLEY 13 -9 

MURRAY HEAD 19 -10 

KMGXIFmsno, CA 
Can/Edwards 

JULIAN LENNON 
TINA TURNER 
BRYAN ADAMS 
RICK SPRINGFIELD 
ALISON MOTET 
JOHN PARR (dp) 

Hottest: 
MADONNA 1 -1 
USA POR AFRICA 2 -2 

PAUL HARDCASTLE 5 -3 

DEBARGE 9 -6 
COMMODORES 11 -8 

KCAOJOxrord-VenwN. CA 

Thomes/Joy 
BRYAN ADAMS 
HALL 6 OATES 
RICK JAMES 
TEENA MARIE 
Hottest: 
USA FOR AFRICA 4 -1 

MADONNA 1 -2 

MURRAY HEAD 6 -4 

TIME 13 -10 

SIMPLE MINDS 22 -13 

KPOPISecremento. CA 

J.IhiWFenod 
ERIC CARMEN 
TINA TURNER 
JULIAN LENNON 
JULES SHEAR 
GLENN FREY 
HAROLD FALTERMEYE 
Hottest: 
PHIL COLLINS 1 -1 

MADONNA 2 -2 
HURRAY HEAD 8 -7 

SIMPLE MINDS 16 -12 

SADE 27 -19 

KYNO-FMIpr.ono, CA 
WaIi.eIDevla 

MARY JANE GIRLS 
PRANRIE GOES TO N 
JULIAN LENNON 
FIRM 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 3 -2 
PHIL COLLINS 5 -3 

DEBARGE 16 -6 
SIMPLE MINDS 19 -9 

KOMOIHOnoluiH. MI 

Kimo Akan. 

KOOL 6 THE GANG 
TINA TURNER 
BRYAN ADAMS 
JULIAN LENNON 
JULES SHEAR 
BON JOVI 
SURVIVOR 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 3 -2 
PHIL COLLINS 4 -3 
DEBARGE 6 -4 
BRUCE SPRINGSTEEN 10 -5 

NORTHERN LIGHTS 
MURRAY HEAD 
BOY MEETS GIRL 
PHILIP BAILEY 
JULIAN LENNON 
BRYAN ADAMS 
GLENN FREY 
HOWARD JONES 
TINA TURNER 
Hottest: 
USA FOR AFRICA 1 -1 

CC MODORES 2 -2 

DEBARGE 3 -3 
MADONNA 6 -4 
FOREIGNER 5 -5 

KSNDIEugene. OR 

Mike Anthony 

HAROLD FALTERMEYE 
JULIAN LENNON 
KATRINA 4 THE NAY 
PHILIP BAILEY 
GLENN FREY 
FRANKIE GOES TO H (dp) 

Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 7 -2 

COMMODORES 13 -5 
CHICAGO 14-6 
DEBARGE 18 -8 

KLUCIIO. Veg.e, NV 

Rloha,de&Ch,.Wn 
BRYAN ADAMS 
SURVIVOR 
ALISON MOTET 
Hottest: 
USA FOR AFRICA 7 -3 

DON HENLEY 10 -7 
KISNISaM take CIty, UT 

POWER STATION 29 -21 Gory Waldron 
TEARS FOR FEARS 34 -26 

BRYAN ADAMS RATRINA 6 THE WAV 40 -31 
PHILIP BAILEY 
GIUFFRIA (dp) 

CHARA KHAN 
Hottest: 
USA FOR AFRICA 1 -1 
MADONNA 2 -2 

DEBARGE 4 -3 
COMMODORES 6 -4 
MURRAY HEAD 20-13 

KZZUlSpokan., WA 
Bill Stein 

KSKDIS.Iem. OR 

Len E. Mitchell 

BRYAN ADAMS 
TINA TURNER 
SURVIVOR 
JULIAN LENNON 
TIL TUESDAY (dp) 

BON JOVI (dp) 

SLADE Idp) 
KURTIS BLOW (dp) 

Hottest: 
USA FOR AFRICA 1 -1 
MADONNA 2 -2 
MURRAY HEAD 7 -3 

ANIMATION 4 -4 
SIMPLE MINDS 13 -8 

KHYTRua.on, Al 

Shearon Cohen 

JULIAN LENNON 
JESSE JOHNSON'S R 

TINA TURNER 
FRANKIE GOES TO H 
SHANNON 
Hottest: 
USA POR AFRICA 1 -1 

PHIL COLLINS 2 -2 
MADONNA 3 -3 
PAUL HARDCASTLE 5 -4 

COMMODORES 8 -7 

KRO/Tomon. AZ 

Kelly Norris 

GLENN FREY (dp) 

TINA TURNER (dp) 

PHILIP BAILEY (dp) 

LUTHER VANDROSS 
BRYAN ADAMS 
Hottest: 
USA FOR AFRICA 1 -1 

DEBARGE 5 -3 
SADE 10 -6 
COMMODORES 13 -9 

TEARS FOR FEARS D -15 

PARALLEL 
THREE 
KOOTIAnhonge. AK 

Kay Taykr 
BRUCE SPRINGSTEEN 
SLADE 
SURVIVOR 
BRYAN ADAMS 
JULIAN LENNON 
BLANCMANGE 
NORTHERN LIGHTS 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 1 -2 
MURRAY HEAD 3 -3 

DEBARGE 7 -4 

POWER STATION 12 -7 
KDON-FMISaIIrwMonterey, 

KOZEILenviston, ID 

Joy McCall 

TOM PETTY 
SURVIVOR 
BRYAN ADAMS 
BON JOVI 
TINA TURNER 
Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 1 -2 

KENNY LOGGINS 14 -7 

WHAM) 17 -9 
POWER STATION 18 -10 

KHTXIReno. NV 

John Chomml. 

DAVID LEE ROTH 

TINA TURNER 
LIMAHL 
PRANEIE GOES TO H 
SLADE 
AUTOGRAPH 
BRYAN ADAMS 
BON JOVI 
Hottest: 
MURRAY HEAD 19 -10 

POWER STATION 20 -12 

SADE 26 -16 
WHAM) 33 -21 
BILLY OCEAN 30 -25 

KBIMIRMW.N. NM 

D ave North 

JULIAN LENNON 
TIL TUESDAY 
NIE KERSHAW 
AUTOGRAPH 
TINA TURNER 
LUTHER VANDROSS 
B ELOUIS SOME 
BRYAN ADAMS 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 

DEBARGE 7-3 
JERMAINE STEWART 10 -5 

NEW EDITION 28 -15 

Kirk CNett KYYAIBNHngo, MT SLYNÌSen Wla Obispo, CA 
RICK SPRINGFIELD Charlie Fox Joe Collins 
TINA TURNER LUTHER VANDROSS 
BRYAN ADAMS FRANKIE GOES TO H (dp( JULIAN LENNON (dp) 
SHANNON BRYAN ADAMS BRYAN ADAMS (dp) 

ALISON MOTET SURVIVOR (dp) 

ROBIN GEORGE (dp) 
SURVIVOR 

Hottest: 
JULIAN REHNAH FIONA (NE) 

MADONNA 2 -1 
Hottest: MARY JANE GIRLS (dp) 

USA POR AFRICA 3 -2 
USA FOR AFRICA 2 -1 JOHN PARR (dp) 

DEBARGE 18 -11 
MADONNA 1 -2 TINA TURNER (dp) 

TEARS FOR PEARS 31 -21 
BRUCE SPRINGSTEEN 4 -3 Hottest: 

MARY JANE GIRLS 36 -29 
COMMODORES 7 -5 USA FOR AFRICA 2 -1 

ANIMATION 8-6 MADONNA 3 -3 

COMMODORES 7 -6 

KBOZ- FM/Bowmen. MT ANIMATION 11 -9 

MIEM* H.e.. POWER STATION 19 -15 
KCPXISelt Lake City, UT 
Arnhem/Mein 

BRYAN ADAMS 
RICK JAMES 
SURVIVOR 
Hottest: 
USA FOR AFRICA 1 -1 
MADONNA 2 -2 
ANIMOTION 4 -3 
SIMPLE MINDS 6 -5 
HOWARD JONES 31 -23 

KORIIModeeto. CA 
Belen Ceeey 

KENNY LOGGINS 
ALISON MOTET (dp) 

JULIAN LENNON 
TINA TURNER (dp) 

BRYAN ADAMS 
LUTHER VANDROSS 
KATRINA 4 THE NAY (dp) 

Hottest: 
USA FOR AFRICA 4 -1 
MADONNA 5 -5 
DON HENLEY 14 -7 

ANIMOTION 12-11 
MURRAY HEAD 21 -16 

KHOPIMadMto- Stockton. CA 

Devil Kaltman 

HAROLD FALTERMEYE 
JULIAN LENNON 
TINA TURNER 
BRYAN ADAMS (dp) 

ERIC CARMEN 
TIL TUESDAY (dp) 

Hottest: 
USA FOR AFRICA 2 -1 

MADONNA 7 -4 
DEBARGE 9 -6 
DON HENLEY 14 -7 

SADE 22 -15 

BRYAN ADAMS 
JULIAN LENNON 
FIONA (dp) 

TIL TUESDAY 
RICK JAMES (dp) 

Hottest: 
USA FOR AFRICA 4 -1 
MADONNA 2 -2 
PHIL COLLINS 1 -3 
CHICAGO 8 -4 
BRUCE SPRINGSTEEN 6 -5 

KNSGITMOHnO Seetfe. WA 

Rk Hansen 
KATRINA 4 THE WAV 
SURVIVOR 
LUTHER VANDROSS 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 4 -2 
DEBARGE 11 -6 
SIMPLE MINDS 13 -7 

COMMODORES 22 -10 

JULIAN LENNON 
Hottest: 
USA FOR AFRICA 
MADONNA 2 -2 
CHICAGO 4 -3 
DON HENLEY 7 -5 

ANIMOTION 11 -8 

1 -1 

KCDC/BOenan, MT 

Dreg WIHlem. 

BRYAN ADAMS 
JULIAN LENNON 
TINA TURNER 
BON JOVI 
CHRIS ISAAR 
SHANNON 
SLADE 
SURVIVOR 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 2 -2 
CHICAGO 4-3 
ANIMOTION 5 -4 
DON HENLEY 6 -S 

KTRSICS.Per. WY 

Todd Cayanh 

BRYAN ADAMS 
JULIAN LENNON 
TIL TUESDAY (dp) 

LIMAHL 
GLENN FREY 
SURVIVOR (dp) 

Hottest: 
USA FOR AFRICA 3 -1 

DEBARGE 8 -6 
ANIMOTION 10 -8 

MURRAY HEAD 17 -12 

HAROLD FALTERMEYE D-14 

KKAZ/Cheyenn., WY 

John Ramsey 

PATTI LABELLE 
BRYAN ADAMS 
JULIAN LENNON 
Hottest: 
USA FOR AFRICA 1 -1 

MADONNA 3 -2 

BRUCE SPRINGSTEEN 6-4 

DEBARGE 12 -7 

SIMPLE MINDS 24 -12 

t 

KZOZJSen Lois Obispo. CA 

Roger Peterson 

MARY JANE GIRLS 
HAROLD FALTERMEYE 
PATTI LABELLE 
FRANKIE GOES TO H 

SURVIVOR 
BRYAN ADAMS 
Hottest: 
COMMODORES S -1 

SIMPLE MINDS 12 -7 

DON HENLEY 19 -8 
POWER STATION 20 -10 

FOREIGNER 21 -11 

KIST /Santo Barben. CA 

Dick WIIRam. 

JULIAN LENNON 
SHANNON 
KURTIS BLOW 
SURVIVOR 
DAVE EDMUNDS 
ERIC CARMEN 
TINA TURNER 
FRANKIE GOES TO H (dp) 

Hottest: 
USA FOR AFRICA 4 -1 

MADONNA 5 -4 
CHICAGO 6 -5 
SADE 9 -8 
TEARS POR FEARS 21 -15 

OKI6Tr6CINee. WA 

Teyl000'Brisn 

SURVIVOR 
SLADE 
JULIAN LENNON 
BRYAN ADAMS 
AUTOGRAPH 
TINA TURNER 
BELOUIS SOME 
JESSE JOHNSON'S R 

Hottest: 
POWER STATION 11 -5 
SIMPLE MINDS 9-7 
MIAMI 16 -10 
DAVID LEE ROTH 28 -19 

TIL TUESDAY 34 -25 
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PRO:MOTIONS 
Mainte Appoints Watson 

William Watson 

William Watson has been ap- 

pointed Corporate Secretary and 
Counsel for Mainte Communica- 
tions Group, Inc. /Cleveland. Pre- 

vious to his appointment, Watson 
was Assistant Secretary of Stan- 
dard Communications Inc. in 

Salt Lake City. 

PROS ON THE 

LOOSE 
Joel Cash - Mornings WNOE- 

FM /New Orleans (504) 895- 
0849 

Don Oockman - Late nights 
WLUM /Milwaukee (414) 291- 
9673 

Tom Hunter - PD WPJBI 
Providence (401) 272 -8122 

Scott Jameson - PD 
KAZY /Denver (303) 692 -9281 

Jack Lawrence PD /MD 
WFLY /Albany (518) 783 -6328 

Mandrax The Magician - PM 
drive KSJO /San Jose (408) 
559 -1066 

Doug McGuire - PD WYAY/ 
Atlanta (404)432 -4036 
- Dana Michaels Nights 
KYUU /San Francisco (415) 
932 -7848 

Robin Mitchell - PD Y108 
(KRXY) /Denver (303) 971 -0102 

Michael Sarzynski - PD 

WHTF /York, PA (201) 238 -1284 
Denise Westwood - Nights 

KMET /Los Angeles (714) 241- 
1122 

Rob Williams - News Dir. 

KESI /San Antonio (512) 
656 -6789 

Palo Alto /TBA Expands 
The sales, marketing, and pro- 

motion divisions of Palo Ano/TBA 
Records have expanded and are 
moving to larger offices. They are 
now located at 11026 Ventura 
Blvd., Suite 3, Studio City, CA 
91604; (213) 877 -5106. Also as a 

result of the expansion, Manuel 
Hackett was appointed Sales and 
Merchandising Coordinator, work- 
ing out of the Studio City office. 

PolyGram Taps 
Rios, Rogers 

Mario Rios has been appointed 
National Club Promotion Manager 
for PolyGram Records. Prior to 
this, Rios was Feedback Coordina- 
tor /Label Relations for Sure Rec- 
ord Pool. In other company activi- 
ty, Tim Rogers has been promot- 
ed to Product Manager, Pop Cata- 
log. In his new position, Rogers will 
be responsible for the creation and 
marketing of new catalog and mid - 
line product. Before his promotion, 
Rogers was PolyGram's Produc- 
tion Coordinator. 

Shaw Named SVBA 
President 

Walt Shaw 

Walt Shaw has been named 

President of the Sacramento Val- 

ley Broadcasters Association. 
During the past 26 years. he has 

been with KRAK/Sacramento 
where he is News Director and 

Operations Manager. 

McManus Heads WB 
Art Department 

Jeri McManus 

Jeri McManus has been upped 
to the newly -created position of 
Chief Art Director for Warner 
Bros. Records. She will oversee a 

staff of two art directors and two 
designers, while pursuing her own 
projects. Before joining WB, Mc- 
Manus worked as Art Director for 
the Bohle Co., a public relations 
agency. 

Hedquist Forms 
Production Firm 

Jeffrey Hedquist 

Jeffrey Hedquist, co- founder 
of Sound Concepts, Inc., has left 

to form Hedquist Productions. 
Hedquist has voiced thousands of 

national, regional, and local com- 
mercials for such clients as Mu- 
zak, HBO, McDonald's, and Sears. 
Hedquist Productions is located at 
1007 East Madison, Fairfield, IA 

52556; (515) 472 -7416. 

Shannon Appointed 
Sunbelt VP 

Steve Shannon 

Steve Shannon has been nam- 

ed Executive VP /Planning and Ad- 

ministration at Sunbelt Communi- 
cations, Ltd. Previously, Shannon 

served as VP /Staff Operations for 
Meredith Corporation's Broad- 

casting Group, Des Moines. 

Jordan Tapped As 
WBBM LSM 

Ron Jordan has been ap- 

pointed Local Sales Manager at 

WBBM /Chicago. Before this ap- 

pointment, Jordan served two and 

a half years as National Sales 
Manager for the outlet. Previous to 

that, he served as AE for CBS 
Radio Sales /Chicago. 

A &M Sales Taps 
Redburn 

Tress Redburn 

Tress Redburn joins ABM as 
Local Marketing Director for South - 
em California. Before joining ABM, 
Redbum was Sales and Marketing 
Coordinator at Jem Records. 

CHANGES 

RADIO 

Ric Herrold named Account 
Representative for WLOR- FM/To- 
ledo. 

RECORDS 

Helene Gurin promoted to 
Administrator of Single Sales for 
RCA Records/New York. 

Susan Klasen announced as 

Singles Specialist & Special Pro- 

jects Coordinator for WEA /Dallas. 

Gordon Holland appointed 
Branch Warehouse Manager /Los 
Angeles for WEA. 

Aida Robles promoted to 
Manager of Foreign Royalties for 
Atlantic & Elektra Records/New 
York. 

Brenda Dorsky named Man- 
ager of Creative Services for 
Arista Records /New York. 

INDUSTRY 

Kathye Giesler joins Katz 
Media Data/New York as Program- 
mer /Analyst. 

Thom Moran announced as 
Account Executive for Hillier, 
Newmark, Wechsler & Howard/ 
New York. 

Frank Ferrante appointed 
Account Executive for Hillier, 
Newmark, Wechsler 8 Howard/ 
New York. 

Andy Kaufman joins Willard 
Alexander Inc. /New York as Jazz, 
FMB & MOR Booker. 

Lynn Kite announced as Ac- 

count Executive for Hillier, New- 
mark, Wechsler & Howard /Chica- 
go. 

Call fora demo tape - (609) 452 -1150 - 
join 300 stations nationwide, like 

KVIL WNBC WBAL K /RO 
B94 KMBQ WFBQ W /OQ 
WSOC -FM WTIC -FM KEZO Y106 
WWJ WGCL WRAL KDWB 
KFRC WKSJ -FM PRO -FM WHO 
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L PARALLELS 
Parana! h Selected stations In major 
marked that are format dominant and/ 
or exert a signthient national influence 

Parsee! *Selected stations W 

And= markets that are format don't. 
nant and/or exert a significant local or 
regions/ influence This parallel may al- 

so contain some major Mellk. stations 
that do not qualify far parallel one status 

ParalM1111: Selected stations W melba/ 
mark.is that are format dominant and/ 
or exert a significant local influence. 
This parallel may contain some second. 
ary market stations that do not quality 
for parallel two status. 

264 Reports 

JOHN DOE 

'.1111. Song" (Anylabel) 
Int Song 

100,25 44% 

M 

11 
Sammy 

14 

yo 
DOOM 

AI/. 28 

EXAMPLE 
100a5 1130 CRP noon. a.wa an 

it OS we. 00102n2 th ai, adda 

416 Pn.. of 0. woo. re, 

non. 002.2 
Raid, Pefoon.** 

pluin2 the temp witnin sash rda.. 

0051 Number of rtations mov06, 
It up on Ow du.. 

D.. 20 Hunb, of startionn 
the sons this 

isow Nunt., of art.s rwfut, 
tint TOVM1111111517 

we., ISO la On, A. 
fo On, 31,31. 05.1 

O. O OSaras, of stations tossing 
down alt?.. she.. 

NW 25_ Toul number of stsnone 
*Wino 0 11. a. 

KEAN ADANS 
Henan OEM 
Un.21.2e. 

1141164 IT% 

=EWER 

14; 

n - 
= : 

NU 

to; 

ANDIEMON 
Obsession (Mercury/PolyGram) 

Nano., 

In 0391 

o 
11. 

= 
11174::: 

eee. 

Mit 
= 

h 
' 

..Cof2120.10n1.00.0f0 

41111; 

s 
PINUP OAR= 
Waking On The crema. billeS 

(Cohantath eotheawa, 

10E1 DI% 

1=; 
[WA; °-41 = 

SOY NEER OK 
Oh Oh! (MAO 
LP by MOM alle 

12=4 N% 

E 

11P 

C 
OMEN 
Along Owns A Woman (WB) Lao.. o 

247E MA 

ERM CIAPTON 
Forever Man (WI) 
do 00. mi 6,21 

2114 ID% 

e 
11.107. 
VITA 

MO* 7 
WM it 
MY 

COMMODORES 
Nightshift (Motown) 
1..0 Morns,. 

2343 WM 

sr=s; 
: = 

FOREIGNER 
That Was Yesterday (atlantio) 
LP 051551 

FE ;1;1:11 

o 
DEMME 
Rhythm 05 The_ (Ciarcheaf mown) 
21.: Minn PTAs mom 

2030 

r5 o 

24711' = 
~1, 

m t 1 

= Iiir 

0,11 

JOHN FOGERTY 
Rock Md Roll Girls (Wß) 

V= 54% 

e il 
FEMME GOES TO HOU-YWOOD 
Welcome To The PMasuradorne 
wIT/Island) 
LP Web:Inv, rho Plonaxedorne 

13E31 13% 

NAN 

Lis: 71. 

Ls; . 

IKENFIEY 
Strugglertattee (MCA) 

11.1/110ftr 

1N115 51% 

r. 
f, lonsfluarn 

151 111 

= 
-....00.111.Conlinued .P010122 
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PARALLELS I 

Ann 

AI 6-16 
0105 .711 

AAA 
S A 0-15 AL 2-71 

11 677 en 

100 2-40 
0107 0-11 
1024 
K IM On 
K A on MA A 

tip 
677.7 on 
0100 an 

R104 28-27 

ASA on 
WZA on 

120 A 
192191 on 

AA 4-37 ARM on 
621.41 01. 
16,17 on 

AI 6-29 
RAC 1-17 
11111 d-15 

ITC' *non 

WA 4-14 
16.2 0-77 

GMD Prey Continued 

641171. on 
RSA on 
RIM on 
11104 26-20 
6111 2-17 
7107 4-79 
FUSS11 1.27 

16117 a 

11117 

10111 

0.00 38-14 

11111 4-11 
1010 15-12 

FRO 72-71 

134 i 
NAG 2-10 
22103 34-31 

141107 4-12 
K AM 4-16 
771121 

11.9 3.14 
0211 

11106 1-37 
1010171 77-11 

190 A 
11270 1-31 
7017 1.17 
11102 on 

1150 4-40 
111171 4-37 
S RI/ 4-40 

ñä 
ii 

07100 on 
11111 on 
15121 do. 

IAA 
KOISIS 

O .110 16.31) 

1101 17.27 
0106 on AU on 
117114 on 
0101 on 
MAI 1-40 
114 A 
WIlol 0-17 
1102 an 
FLP an 
7401 2-36 
O 157 0-10 

11 012 4-40 
T94 0-36 
11117101 
7712124 0-71 

9/16 on 
IMAM 0-29 

AA on 

StAT 37-26 

O 400 40-35 
1791 
11141 1-14 
W AS 0-14 
2.2 on 

S IST 4-17 
04.5 17-22 

GNUFFWA 

Lonely ln Love (Camel/MCA) 
LP. Cell To The Ibert 

11 142 

10117 40% 

I 
MIN 

Rational 

O 7.7211 10 

SANS 45 
Am 0 

611176 on 

AIM on 
110-474 on 

OM on 

AWAY 

FOS 23-20 
MITT on 
AO 0-71 

711424 an 

55 
77211 on 
wixa an 
101. 36-16 

g0 on 

+w á WA on 

.60 on 
IA at 
.1C on 

WPM 40-60 

AY 14-17 

AA on 
AGSM 34-33 

woCG an 
1877114 
1611.14 7.-37 

.104 74-30 AO 32-37 
R717 on 

MSG an 

AAA 
AM 35-35 
Ano 
11111 21-71 
KM on 
t1u'O - 
RM. on A en AMA 

7110. an 
N M A 
11201 41-16 KA en 
1100 7.77 MAW on FA 33-11 

11417 an 

Qi3 

6,10 on 

AT A 
FM on WA on 

W KS, an 
WAD on 

KISS on 
1.111 an 

0101 on 
.011171 on 
E NSO on 
714 2-40 
IOW co 
11006 0-7. 
AL 36-34 

114 On ASA an 
79aa on 

ou 
N SA an 

AST 

1010 on 
K RA on 
17114 30-15 
1201 on 
32794 on 

0 ,731 34-11 

GO WEST 
We Close Our Eyes (Chrysalis) 
LP Go West 

7 271 N Á MATS 4 

SAM 72 

DA AS 4 

1117.2 37-12 
6051.6 11-15 

210-124 7.31 GM On 

fn- 

011.2 73.111 

0101 111-12 
NOS 17-12 WO 49-40 
16.111.1 10-12 
10101 71-18 
APE 111-14 

41-104 17-15 
78.70 111-31 

MT 1.70 
14.0 0-38 ASA 31-11 
AO 27-76 

MA 32-32 
KWIC 77-1G 
.010 36-34 

77381 1.-17 
43111 10-35 
111112072 15-11 
AO 32-32 

2647171 0-12 
IOWA 78-76 
770. 71-14 

"WI 21-20 
11.71704 76-73 
77104 10-34 
7100 14-14 
71.6 on 
111. 15-71 

ADO 10-24 
VS. 10-30 
AC 31-77 
K IIR 74-17 
1810 24-13 
ROL 25-17 
W 1217 on 
3104 N1-14 

AST 

1171 28-35 
1.76 10-70 
14.0 on 
0.171 0-31 
1LOG 04-34 
0060 32-47 KM 74-30 
1900176 19-14 
K G. 10.17 

`oóó i'+ 

1602 24-24 
7.3 14-24 

WA 31-23 In 39-21 AY 37-35 
106111 77-77 
2510. an 

WSW 16-15 

RAM 10 -43 
0104 71-21 
W M 
0 10/ 40-34 DA 25-20 
170.11 27-77 
01. 11-29 AV 77-10 
WAS 14-15 

AO .w i1' c 

ñú m 
61.61 06 
1012 27.76 

11 SOS 12-14 

YYYYY 111-111 

K IST 19-13 
0.5 19-71 

D. HALL I J. OATES 

Some Things Are Better... (RCA) 
LP: Big Bern Boom 

A ch 
N 411 

23311 p% 
Summary 

(ID 

OP 200 IAA 7 

At A 
OA 1 

AA 4 

ATE 1.-14 
ARA 72-18 
WRTS 70-17 
1.621 11-11 CA on 
0601 6-11 AEA 11-21 
174 21-25 
MA 70-16 
7710-1. 12-11 
CAS on 

NAVA. 76-24 

540 31-31 
2/3 14-27 RA 12-16 
FOOL 1-13 
11164 on 
1000 73-20 

AA 4.5 
AAA 
1114 16-11 

97X 71.11 
6101 15.30 
1C12. 25.71 
AY/ 20-10 
E A, 70_24 
2114 27-111 

KM 74-25 

RA 4-26 
0101 16-17 
1111.2 0-10 
111/11 71-15 
114. 21-16 
19102 21-16 
7600 21-16 
RS102 1-11 
111171 on 

K M 4-70 KM 27-72 

W A 17-1 
0100 7/-23 
WAR 26-19 
R104 12-le 
1210 11-11 
AlC171 77-17 
WA 17-71 
11722 17-11 
62.414.4 27-71 
110101 10-20 

21-104 24-20 
18'11 15-17 
011 22-24 
60174 21-11 
330 0 

Warn 22-22 
AST 10-16 
=Ca 20-14 
611.2214 21-21 

0106 111-14 
11117P tw. 

AAA 

INA 
K EPI 17-25 

RWIC 26-21 
RSI. on 
6010 14-11 
425102 31-72 
.1101 27.14 
AS1 17-15 AY 15-21 
FIR 11-21 

AAA 72.15 
ZIA 14-15 KM 24-71 
12118 27-22 
in4CG 27-2) 
RAMS 70-19 
0.704 22-70 

W370 77-1. 
14771 29-17 

1011 11 -10 
O 61 17-14 
11001 26-10 
T.100 75-16 
man. 4-23 
11017214 71-16 

1.22 11-11 
K A 17-15 
11104 25-71 
W1111 a-75 

FAA 17.1a 
.110 24-11 
11162 24-21 

6.60 14-14 
K ITT 15-17 
K AI 26-22 AO 1,11 
118 30-11 

AAA 
WNW 17-17 
2,5110 31-78 AO on 
ACC 76-1$ 
1111 1.-14 
W A 72-0 
ro + WA 21-15 

°e 
APR 15-111 
WIC 13-16 
1250 20-18 
110114 10-15 

1111 1111 WA 25-37 
ITIOG 27-26 

170107 30-35 
RSA. 27-11 
11. 213-16 
Apr 20-19 

0.17 34.70 
11.177 22.17 

K M 17-11 
K IM. 13.11 
O 360 71-21 
K A 72-73 
101011 on 
41710221 21-15 

K04 77-1. 
4093 24-11 
KNOP 11-11 

1410 12-13 
00011171 11.10 

11111, 22-15 
MAO 10-27 
RNA 30-26 
1170 26-23 

14174 19 15 

111.00 76-1. 
W1GY 17-11 
103CIR 25-1. 
WA 

» 
6001 72-17 
0[100 77-22 
WWII 72-18 
15112 15-11 
17.141 17-17 

.wv1. 1l 

::::.1.117" 
WA 17-15 
1.20 24-11 
9211 20-17 
0104 21-72 

;111 111' AMA 74-21 

111. 77-17 
WI. 74-16 
2107 28-74 

54. 72-18 
11111n 25-10 

AV 11-16 

FILM 
SOCR 20-36 

.001 71-11 
MAZY. 27-12 

9.110 11-71 
1117C 711-72 AA 10-17 
W W2 1.15 
Wart on 
RA 13-313 
K A 19-16 

K A 15-13 KA 26-15 
RSA. 10-11 

117.5 70-11 
4141 26-71 
2012 23-15 
11173 71-17 MN 14_26 
110/ 24-21 

11181 70-14 

MURRY HEAD 

One Night In Bangkok (RCA) 
LP: Chess 

E 952 
S IA 

2401$ 04% 

m Dow 7 

ADOS 

2104 13-50 

AT 7-7 
1134.14 27-22 
111111 79-21 
Al 0-27 
CROS 17-1. 
12,1 21-17 
2100 11-17 IAA 5-2 
114 4.5 Al 4-4 
1710,1 74-10 
CAR 10-1 
0976 14.70 
0107 1-4 
FA 10-5 

AM 6-3 
131.11 1-4 

2100 73-71 
O 7 7-7 

AS 31-7 
0105 II-11 

10.11 11-7 

0107 11-23 

WWI 2-21 
WCIT 11-1 
WM 15-4 
200 72-11 
171. 20-11 
AI 20-21 
SANS 6-2 
INA 23-14 

O 11171 11; 1' 
:107 72-12 

RAM 1-6 AA 8-1 
1137 4-4 
110. 10-7 
1621 17-4 
80102 7-7 RA 5-4 
11101 11.0 
ZIA 6-4 

REISS 4-4 
RAE 17-7 

0719 12-10 

A x11t v 17 
FIR WM 11-17 AA 11-7 Al 1-74 
Mu 1f-54 IAA 24-17 
RC101 17-17 
7211127 27-22 
2106 3-7 
11,4 24-11 
11-104 11-6 
96711 16-21 
AV 20-15 
570 20-12 
An4 10-17 

ACK 14-78 
2161.14 6-6 
AO 9-7 OM 21-12 
0117 34-34 

.110 1.74 
101. 76-71 
AP 72-22 
11 112 12-10 

640 6-7 
6551 111-12 
WSCY 14-10 
MAR 12-7 
11112 15 11 

AWN 10-7 
101.1.0 13-11 
11171 14-1 

N A 75-25 
117.711 76-11 
men 12-1 
1714 11-11 
74717 15-11 

AT 72-24 
10111 16-17 
N VN1 4-S 
OM a-71 
WA 7-2 
1.6100 71-14 

A A 12-15 
1.714 7.37 

112004 2)-14 
1728 70-21 
2167 20-17 

W W2 IF-14 
52102 21-15 

MA 12-0 
R177 70-21 
71411 12-12 

AA 77-14 
.:0 i 

1111 77-10 
WM 74-2 
7210 11-11 

WM 16-11 

MRS 74-1. 
0101 11-1 
.320 12-78 An 16-14 
1117C 211-27 

2104 6-16 
O VA 1-71 

K A 14-14 
RAO 15-11 

IA 74-14 
1000 26-75 

WA 104 
O 2711714 5-> 
FRIO 13-0 
MOT 74.13 

7.3 14-11 
RR. 21-11 

01041 11-16 AK 21-27 

11110n1 31-24 

11 .3 21-16 
KNOT 4-5 

11,07 0-7 
O 003 7-3 
RAM 1.14 
11.1 27-11 
111811 70-13 
030 30-77 
KIM 14-11 
1627 17-14 
AO 74-15 

VAG .6 
61011 14-7 

WIRZ 12-1 
07212 16-14 
VA 17-10 
ORIN 13-37 
119.1 10-14 
WJEO 4-4 AP. 11-11 
MN 11-10 

102710 17-17 WM 6-3 
41.71.0 11-11 
AO 19-17 
11111 21-11 
0104 11-1 
OTIS 15-0 
cm 2G-11 
0101 74-15 
0041. 71-12 MS 4-3 
04 1-2 
16724 1.1 

0112 1.15 

M a 11-6 
007 12-14 
MO 15-12 
MSS 32-12 

IWOMIEST 

K M 70-0 
AO 17-11 
K A 27-22 ALA 4-4 
:á: 1. 
AD 20-21 
794 11-16 

1011 11-0 
AS 1-3 
101.111 10-77 
91720 10-11 

7770414 17.. 
FOP 17-111 

now 21.19 
IAA 26-19 

VAST 

10147 12-17 
K 2. 17-11 
1114t 11-14 

2077 11-10 
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DON HENLEY 

All She Wehs To Do b... (Geffen) 
LP Building Toe Perfid Beast 

5 90 

24012 07% 

900 11 O Aggi 

ip 
6104 16-14 
1104 15-11 Ar 13-10 
12001.14 14-10 
N UYS 10-5 
111.1 14-70 

01.3 2-26 
1100 76-74 
001771 11-7 
944 11-4 
AM 11-10 
140-714 10-4 CM 73-24 
CM 1-10 
0107 14-10 
W A 11.4 
SOuTN 

140 15-14 
10 1.17 

S A 7-11 
An 13-10 
175 2-0 
7100 12-1) 
11117 11-11 

0105 11-12 

014 11-10 
WES 14-13 

0107 26-16 
WOCE 0-16 

W WGI 9-6 
WC1Y 15-17 
1171171 24-22 AA 12-11 
107 11-11 
O 671 15-10 

2.24 17.17 
Ma 11-10 

23011 17-14 
1.1 21-11 
0110 11.6 

21. 10-10 
E A A RA 17-14 
MVO 27-15 
O 100 10-6 
0101 20-17 
O 421 77-26 
MA 16-11 

NA 10-7 
41100 2-7 

.7111171 27-22 
VV. 17-10 
1104 21-16 
AI 104 ACM 14.11 
W A 12-1 
1721 2-4 

1C101 0.11 
02110 on 
1106 10.14 WA 75-21 
11-104 16-11 

072 7-6 
MA 9-7 
170 19-11 

M AT 16-14 AR 1.5 
7101721 9-9 
000 19-12 
0106 10-0 
77117 1S-15 

...0 u 
1101 14-8 
AT 24-74 
RSV. 11-14 
K ID 15-15 
120102 16-11 
WAPI 74-71 
1414 14-11 
AGY 11-14 
1021 14-11 

1640111.74 11-1 
in. 14-11 
K ITS 21-20 
RI. 17-11 

908 10-1 

RAP. 11-12 

2127P 9-6 

94271 17.2 
AI 14-1 
11061 2-4 
14410 9-1 
FRS 12-10 
P1100 77-26 
A114P11 6-3 
11116.14 11-1 
K A 72-16 
. 141 24-14 
40104 4-1 

1107 16-8 
.0.164 17-10 
+ AO 11-10 
6452 6-4 
O 3105 18-11 
1106 21-13 

77714 70-78 
41110 11-11 

VA 21-18 
MIL 14-11 

WK. 13.11 

101412 12-12 

y012 14-10 
1110 10-7 
0100 74-0 
26170 2-20 
AZ 11-7 
Vann 10-7 

4360 4-4 
O 04 14-10 
FIG 6-4 
1104 If -17 

21219) 12 -1 
117103 74 
W M 17-14 
120110 11-10 
11813 14-11 
AOR 0-1 

Y .4 
K A7107 If -14 

1.026 11-5 
.00 14-17 
1600. 12-0 

K NA 11-10 
40427 15-11 
K A 10-1 
1295 7-4 

R106 13-1 

10101 22-18 
1.01.4 12-11 
K 1A 10-1 
1054 14-2 

10120 16-26 
RPOP 5-4 
1.101 2.7 
[DORA 1-1 
RCA 7-7 
4101 12-11 
K UM 11-7 
RAO 10-17 
101177 18-14 
17/2 15-11 

n uT 

117116 6-5 
11200 15-9 
141. 17-11 
103011 14-9 
1200 20-17 
WIKI 16-7 WA 1.1 

AM 11-7 
06100 7.26 

721. 11-7 
0.3110 11-11 AAR 2-3 

.11114 12-1 
ASP 23.11 

OM 1-2 
1111 14-1 

O 104 11-5 
W TR. 10-2 
KA 1-4 
0101 8-5 
K AM 15-1 
RAS 15-14 
214 1S-17 
WPM 14-11 

WIEN 26-71 
2102 21-21 
WA 12-17 

AL 1-7 

0010 1.7 

:á:° 
700 1.14 
214 11-1 AA 14-12 AM 7-4 
01164 14-11 

RAM 15-0 MG IA 
00C 114 MA 15-17 
6081 17-11 
APT 7-6 
004/V 21-20 
arla 14-10 

ROOT 11-6 
1.74 11.13 

1100 4-4 

AA 6-7 IA 19.14 
1101 1.8 
6104 11-10 

005 4-2 

RICK JAMES 

Can't Stop (Gordy/Motown) 
LP: oew 

44% 

INJSAl 
OATS 16 

7196 60 
DOM 0 

AA 2 

tip 
AT 40-73 
11111401 20-26 
0003 37-31 FAA 1-37 
010-124 on 

ANA 

03 15-33 

9304 an 

AVOW 

W IRT 1-34 

Wan 

11101 on 
ROPA an 
O 4102 77-20 

tip 
AV on 
0100 1.2 

11116701 24-11 
Ws* at 
1104 on 
1.72 35-12 
INA 17-13 MAN A 

00 m'' 
0.96 on 
VA 4-17 
ACM on 
ASA on 
6.1162 6-19 

ASO 40-14 
0141C 0-40 
11/11 on AR 4-31 
770114 on 

11.2 on 
11547111 on 
76141.4 on 
WITP 
0041 40-77 
AI 40-12 
111221 a 

1104 2 

AA 27-25 
SA on 
6711. oa 

2111 34-76 

12103 11-10 
K ORN on 
AO 
IMAM 0-39 
K IM 33-31 
Mar 11-27 

MA 0-71 
2.5 40-34 
1111171 30-29 
MID an LA at 

OOP en 

K A an 
ROAN 31-34 
1001 2-36 
111111 1-38 

NA on 
10100 on 
VAT 

: 1 

02130 on 
wit61 an 

WAIN on 
INA 1,34 

VOW on 
0104 on 

0íg1 á AA a 
794 A AV on 
/107 4-17 

i.óv 1-40 

AAA 

.. AD i 
K M at 
O 4 on ATM on 
71.6 on 

VAS an 

AT 0: 
KM ow 
O 121 A 
1121. 1-31 
110 71-17 
0115 30-24 

HOWARD DOMES 

Things Can Only Get... (Elektre) 
LP: hams MID Maori 

102 M0 72% 

Sm ash 

8 606 
O SA 

Mee Iona 1 

MOOS 42 
IOW 40 
DA 0 

ADA 14 

7747 10 71 

ACK 75-11 
FRS. 24-24 AO 21-25 
010$ 78-25 AT on AS 15-0 

1.011 on WM on 

4-32 14.1 on 

ed On Ned Come - 

Howard Mom Continued 

60014 12-11 

CA R 
- 

4101 78-21 

11101 14-16 
115 77-12 
(100 2-12 
117 77-77 
0105 1-21 

1116 10-0 
911 10-27 
1110 d-14 

11477 1.71 
4.11 A-70 AA 76-74 

ó ̀ + 

7.102 an 
KA 33-24 
178107 30-71 
1116 1-29 
K 90. 1S-10 
01.5 0-37 

K U. 28-15 

ALT 30-15 
0100 19-12 
17112 37-21 
121.3 37-31 
671077 30-27 
1722 J1-25 
1.41104 1-17 
110101 on 
50170 
1106 75-17 
141.1 1-37 
RI-104 31-74 
1620 0-32 
F174 21-72 
73o 4-40 
1770 4-40 

217C A 
2170 
ACAS .60 

71271 ce 

AM an 
IAA 3,21 
620804 -341 
6117 11-71 
00111 an 
WWI 

112104 37-24 

01637 

12177 0-31 

0184 1-36 

AO al 
6.0c on 
K A on 
6.1 77-17 
11210 10-22 

1300 i* 

R ANA 40-17 
111110 on 

Ant 16-34 
WVIC d-76 
2104 17-70 
4007 2.21 
70. on 

AO 11 
1111 on 
1,15 1-71 
11101 on 

S A on 
14.62 on 

11 1.60 77-73 
1093 on 
O 100 31-29 
160.0 0-34 
ZPOP 17-0 
1.110 6-79 
11101.6 15-31 
RCA 31-13 
112811 4-37 
K RZO 37-0 
116110 34-24 
KAT 19-32 
1.0 on 

V1RS 4-76 
AO 40-24 
IPA 4-34 
4.11 35-57 

..ç 0110 1. 

K NOW 

101_7: 
WOO A 
K ISS 

:_ 

2107 a 

763-12 21-1f 
111107 71-30 

A S 1-21 
0101 7.35 
PAM 39-37 
774 0-34 
WAN 37-34 AV on 

AO al 
W A 36-12 
O leo 34 

794 40-77 
AMA 71-24 
2114101 

SIAM on 

INA 0.16 
APT 0-10 

RA 4-3S 

1GoT 26-27 
O 000891 24-23 
SCDO 16-70 
K T. 75-32 
1100 40-35 
K OSS 10-77 At 4-35 
1 .01 25-77 
SIM% 32-32 

0115 30-31 

KATMNA AND THE WAVES 

Walling On Sunshine (Capitol) 
lP Katrina Md TIM Waves 

I 116 
1 171 

¡sups 70% 

SuAry 
UP 61 

Cr)671/4 57 

171770 72 

1104 
1101 2 

6671 10-1. 
1/315/24 74-32 
IAA 11-71 
Am on 
C101 
"5001 4-38 
01177 on 

PRO-714 71-10 
CREW 

0102 A.,5 

90 1-0 

14C12 11-77 
NSA 35-10 

REAM 1-17 
1007 2.17 

Ilia 19-37 
0103 14-10 
1111501 
RIMS on 
04102 on AO 0-11 
16101 on 

RA 1-36 
477.8 on 
O .1.48 17 

O .1111 1-73 

671.2. on 
0100 7.72 
WAR 78-31 
R104 11-21 

211114 7.15 
171.6 2.71 An 34-11 
71.1071 1-36 
110101 1-22 
1711.1 on 
. 271 an 
P1-104 34-22 

+ti .:'l 
w7ST 17-131 

AN 40-34 MAN 40-40 
Alp 6-36 
AP an 

W M A 
1071 
KWIC on 
O 12. 40-34 
111104 
11711 on 

FIR 71-10 

A KA 4-79 
131.0 15-21 
0142 on 
11.121714 34-71 
1271106 4-71 
1770 1-16 
0.19 2-11 
11011 1-31 

7.100 1-14 

2104 26-20 
611210 2-17 

0101 
41105 
2101 
1117 A 
K M A 
MOO on 

1.100 12-31 
AU on 
11111 71-75 
MGT. 4-40 
1.10 13-30 
FRO 2-14 
107.0 30-77 

14710 on 
2104 22-11 
13107 40-11 
RORK en 
10.0 26-72 

0301 on 
1017101 39-11 
MUD 31-24 
1610T 4-34 

K AU 4-37 

517 171:4 

1100 

IMO en 
10.10 40-11 

RA 1-40 
111.02 71-25 
0110 40-36 

Fan 17-0 
4 

w ü :i 

. 

E WA on 

tip 
WM 31-35 
11200 4-40 

AT 1-79 
WI. on 
14210 

AN 1-40 
04.100 72-20 WA 1-39 
.210752n 0 

22 

v on .60 .-10 

ROAN on 
O 961 .16 
143. 34.16 
AG. an 
21411 .76 
WAS on AY 4-40 
0101 .44 

AA on 
NA 32.30 
1102 6-01 
WA on 

1171: 11-77 

%AR an 
11063 0-29 AS 37-10 
ALIN an 
%OCR 75-0 RA an 
7.4 on 
WAIT. 39-35 

MAIN on 
99114 on 
160614 on 
WAR 36-11 
APP A 
11067 38-74 
K M 0-31 

ROOT 74-21 
RT. on 
001614 on 

11 576 40-31 
111.7 0-19 
0010 73-74 

E WA 74-20 
R7.02 1-15 
2.12 79.46 AA 41-32 
0612 4-11 

KOOL I THE NANO 

Fresh (De- Lite/PolyGrem) 
LP. Emergency 

1g..l 

2 740 
11 501 

70 

173115 M% 
National 

UP 78 
DAIWA 40 

AM 0 
4.604 15 

6 .41.14 33-30 

211 21.7 en MI on ALM 40-34 
1.11-104 1-34 

NI 11:11 
KAI 4-35 
1101. on 

197 70-18 

612 37-12 
11401.. 37-26 
472 2-11 
Well 14-77 

AST 40-71 
ARIA an 
IPA 4-40 

AO 37.17 
1110.7 On IA 37-31 
AD on 
143100 NI-. 
AS 33-41 
W A 2-71 
1730 4-14 IAA 32-76 
MS 12-21 
K M 35-76 
AG on 
1148011 1.37 WA. 41-31 
94 70 13-11 
WEI 71-71 IA 11-74 

12 7724 12-211 

O 1107 1.33 
7107 on 
noun im 
WV. 32-74 
7104 33-70 
AO 6-17 
RITT 1-36 

0/90 60-27 
RNA 14-27 

tiv 
111011 an 
FAT 32-77 
62114 on 

1642 1.17 
FAH 40-313 
11.06 14-77 

NAM 0-16 
161. on 
WJ. 37-75 WM 30 37 

11.11 4-31 
0104 30-77 
WAS 

ó±ó KAM 40-75 RA on 
754 3,22 
6.11 1-39 

Cane.ndOn Nett Coolie 

Kola The Gang Continued - 
I 

WW2 30.19 
1199 II-36 

A A 77-21 

11118111 

111111 1-71 
O 1101 on Ao on 
0101 0-70 

IA on 
ENS. 1-32 

0100 37-31 AA 2-14 
WAN 35-31 

1171011 31-72 
7047 
ASS 1.31 

10101 on 

0 1012 34-31 
111-104 1-30 
711767 0-40 

ip ls 
WS. 30-11 

14 11 on 
NNW 1-31 

MAT 

11111 1-70 AS 0-30 
m om 12-32 
620. 21-78 
111111 17-34 
12101 11-26 
402. 14-71 
10390 31-10 

ZR. 37-74 
At 70-14 

RA 74-24 
70111 31-76 
0815 7.-32 
11101 71-77 

11 .00 40-72 
71106 an MX on 

10.3 40-71 
O A an 
/POP 72-14 
1.110 7.31 

1111120 0-33 AS .40 
AO 4-39 
794 4-15 
KAM 313-24 
RAI a. 
1011-37% on 
7126 an 
Mono 47 
44014 2.25 
FA 30 

1.76 on RA A 

KA 1.70 
77011711 on NM 37-32 
KM .71 

MK an IA 74-20 
10.6 57-31 
RIA 11-26 

PAT71 WELLE 
New Attitude (MCA) 
LP. Beverly Hies Co p Soundtrack 

142/13 00% 

Ur 71 

071601 73 

2005 11 

tip 
24104 23-16 
.04 10-14 
WAIT 1-10 
1.113171 15-11 
WIWI 12-24 
FAN 4-4 
140-114 75-17 

Alt 15-11 
9.11 2.22 
115 10-14 
7100 14-17 
1.2 11-13 
IAA 15-77 
0105 21-10 

M A 71-21 
131104 24-70 
201 14-74 

1.10 35-11 
01031 on 

410111 34 lf 

1024 75-71 
1.12 4-16 
11. 12.10 
P14107 11-20 
MOO 37-34 
O 103 40-35 
KITS on 
K A 1.11 

ti9 
1161.7 A 
0500 11-70 
1/01460 26-21 
AR 34-37 
7104 on MS 37-39 
01.1 74-10 
3/06 19-15 
MPS on 
11-104 41-24 

9460 21-11 
170 4-14 
02. 33-71 AK 0.40 
0710 10-10 

..""0. 
f_, 
on 

AMC A Al 77-17 . 20 on 

0871 0.70 
N ICT 73-17 
AR 17-75 MAY 1.37 

in. 74-70 
R127 30-71 
1.661 2-17 

OS AIN 12-71 
16618124 4-16 
O 114 4-35 
Al 75-24 
11771 15-33 
02/01 4-77 

RPM 1-40 KA 1-15 
111104 on 
1.0 20-17 

gR. is-11 
.006 on 
1620 21-22 
11177 14-11 

ñú0 
r 

111 10-14 

A O 4-77 
113101 an 
K O. 35-34 
K RA. 30-77 
MOT 23-21 

11 5. on 
21106 

1. 10 36-35 
O 053 7.31 
K CAO 1.16 

1810 26-74 
S RAM 37-37 
All 14-25 

1111 11-. 

11J 

WW2 13.32 
7001 78-25 

14111 
211107 -34 

WIMP 1-17 AD 2716 
WA 14-11 

óió: 1 
VAS an 
WPM 40-77 
0101 30-37 
1104171 1-11 
294 16-0 
WPM 27-17 
01137 15-16 
1101 14-18 

0000 1. -n 
AAA 
1/01.911 24-26 
FM 6-34 AA. on Ma .10 
KAWN 1-30 
100417 40-34 
AV 6-37 
AST 

1.0 21-76 
O m 4-15 
K M 15-31 
11431 

1.72 75-11 

JULIAN LEHNON 

Say You 're Wrong (Atlantic) 
LP: Vaaee 

7 571 

1001100 03% 
Ational 

o 

[BREAKERI 
Ams 160 

anST 

1431110. 
111121 

6017711 

A DM 
era 

65 

A T 
2 451 2-20 

114107 
W A 
101103 

OM 4-10 
7 304 

tip 
0 160 
2114716 4-7. 

1104 
AS a 

MGM 2-40 

K m a 
1010 

AAA 

11401 

19116v 

12104 a-37 
7107 

62210 .311 

7102 -14 

NIA 

ñó0 

1111 AM 2-0 
IMO 2-56 
MA a 
2104 

1060 1- 

AN 

11140 

OAT 

NSA 
K SIA 
owl 

:n c N. 
- 

KOOP 

K NA 

VAG 

0 01 4-40 
FAN 

0104 
11721 

ROOT 
0161 a 

KM a IA 2 
NAB 2 

:0e. 
K M 
2114 

111737011 

AR 
SCAN 

K A 2 
1774 

1187 
0115 

MANI. 
New Ending Story (EMI Mlerice) 
LP. WWI &me n 

Regional 

150127 

I NiAl 

is'% 
Sammry 
UP 34 

APE. 34 
We 50 

IA 1 

ADDS 77 

2106 a 

ASP. 1-17 WM 0-11 
O 001.11 19-10 

P RO-P0 15-11 

140 on 

11.2 70-26 
0172 11-15 
0105 on 

ASA 
AL 1-15 
ATT 1-31 
1114 32-21 

0 103 IA on 

10221. 40711 

0100 34-79 

O 104 37-11 
62110 1-34 
1471C111 a-37 
66.711 0-31 

on 
90 on 
61171 en 
WAT 71-37 
ACK on 
IMO 34-10 

AO an 
E A 12-17 
1171. A 
A024 on 
101.0 74-31 An on 
42447 on 

NAN an 
6107 on 
1.091 76-74 AI 1-34 

FAA 6-78 
WINO 0-71 
111.7 1-75 
210. 15-10 

K AI on 

111111 33-26 
2210 21-74 
620. on 
1002 an 
van .2-40 

13103 
O 100 30-10 
07107 on 
{ATM 1-10 

MOT 32-29 

."'.fi 

11111 

1720 35-77 AO an 
11 11G on 
P TO on 
1071 1-341 

RP. 41-19 

L S. 36-77 

71 . on 
1220 on 
RAT on 
720 A 

1173G on 
720. on 
AT 

01100 0-70 
141111 A 
Alt 4-12 AAR at-31 
WA 40-17 

KENNY LONNIE 
Vox Humana (Columbia) 
LP: Vo. Humana 

ALAI 

N 01 

171. 11-77 
143. 1-72 
.00 13-70 RA on 
0104 on 

SAY A 
0101 4-11 
2004/11 

794 74-77 
AM 10-75 
01. on 
W 121 1-11 

O .01 4 ;, 
61181. 0-11 

Avon 
AO 0-10 
N A 4-0 
ROCR 71-72 

WA 6-40 
VW, on 
KA on 

1001 0-33 AO 31-34 
K M 2.77 
Al on 
SLOG 2-40 

005 on 

220)5 57% 

UP 164 
EATS 111 

S PA 30 
DA 0 

11104 1-30 
RIO. 34-75 MA 17-77 

°Y ° 
094 70-27 
WAS 75-20 
PPO-n6 10-17 
CAR an 

03 29-75 
IAN 17-22 

/100 ce 
O 7 26-24 Al 17-17 
MAIM 

521 75-70 

K IM 2,73 
2119 11-13 

WITS 73-11 
100/2114 24-71 
71.5 30-27 A 27-17 
7.06 23-111 

K IM 17-15 
11,11. 10-28 
0101 11-15 
losA 0-27 
121P 0-71 
KKR1 0-131 

WA 22-71 
RIA on 
W A 4-37 
KA 10-74 
IMAM 32-21 
611.11 15-21 

0147 25_ 
114310.1 23-19 
WAR 70-77 
Z104 10-34 
111111 1.-75 
ACM 16-15 

MOW 14.22 

0116611 2-16 

2104 12-14 
MA 1-40 
00-tex 1.-72 
11.17 0-27 

I ll 1i MN 11.26 
AC 16-17 WM. 30-10 

0106 12-23 
AP 30-34 

e.0 a 

MOO 72-111 

ATM 31-18 
KRA 711.16 

WI 
IONA 25 75 

K W= 11-70 

VOID 14-211 
211102 on 
6111 11-35 
WOGY 18-10 
11716 30-23 
N 1R1 74 17 
ARP. 76 71 

0.0 77 27 
117 12-78 
RAS 14-10 

115177. 2.75 
OAS. 14.75 
0311. 76-71 
241/1 10.21 

64717 16-17 
1.0411 28-76 
11.1 11-17 

1004 7771 
2102 1-10 
.460 75-111 

84105 4 20 
1102 11-27 
W M 15-24 
7174 19-14 
0.0 27-21 
104 11-20 

0721 an 

AVM 
14701 37-17 

0ARC 16-10 AO on 
611CG 74-25 
111111 76-22 

11-21 

Wan 76 -23 

1117. en 
1.20 75.21 
WITS 15-77 
IIVIC on 
2104 77-32 

11109 13-7. 

AP 77-22 
162107 34 -77 

110 11-11 
1.0 24-73 

AST 

KA 21-17 
0110 77-24 
1012 21-71 
K IRS 10-1. 

ioç w 
1003 2-78 
ADO 31-11 

11510 72-71 
O 0G4A11 20-20 
0.1 71-15 
111111 29-14 
1110 27-1. 
.M0 41-31 

.0 .10 1. . 

WAG 76-12 WA 27-11 
1C174 77-10 

AT 0-71 
WIRS WA J4-76 FA 0-10 
00100 0.11 
wt. 34.15 

14010174 34-111 

11104 74-71 

10014 17-1. 
6150 12-7. 
16.0 24-11 
.C40 16-74 
1121 )7-22 
0104 14-10 W KS 10-17 
12107 0-17 
0101 28-21 
10101171 16-16 
AM 10-25 
794 A 
W PM 15-22 
11111 40-40 

7100 1l 
AL 12-10 

AM 2.70 
MIA 22-0 

: á: 1l AO 31-26 
04 70-15 
RAMA 30.14 

K AI 76-20 
AR 75-21 

1.74C 26-20 
ATOM 70-75 
1164 10-21 
APT 20-34 
ZIA 1.15 
RAW 15-16 

ROOT 11-14 
16172 1-17 
110011. 11-22 
100 24-21 
2.611 7.26 
O 1.3 11-16 
1001 14-7 
1471 14-24 

O 103 20-27 

11 142 15-14 
6.15 71-20 

MADONNA 
Crazy For You (Geffen) 
LP Vision Guest SDUndtrack 

75419 TM% 

o DP 112 
O ATS 0 

AS 110 
eon 16 
AS 0 

Lill 
110160 .7 WA 7-1 411X 2-1 

MA 34-14 711102 7-4 

1106 3-1 0.4014 MP 1-1 
AA 

r..Or.reülNeatCaknn 



N 
IEM IRMO' 
Lost Pr Inn MICA 
LAi Nor POMPI 

2S% 

PARALLELS 

TOM PETIT A IMARTINEAPERS 
Cant Come Around Hera.. (MCA) 
LP SarthemAccems 

MISI 

e 74- ti 

MARY JANE GIRLS 
In My House (Gordy/Motown) 
LP ONy P0.0 0.0 

POINTER SISTERS 
Baby Come And Gala (PlaneURCA) 
LP enak Out 

MOM WM 

*N"IY. 
PProM1 

AUSSI MOTET 
Invisible (Columbia) , ALF 

III M SP% 

-Coldrusd On He:d Oalum Coni....40Ann 

1111111111 
POWER STATION 

Some Like S Hot (Capeol) , The Po., Smon 

31:3 33:11 

un. 

E 

= 33:33 

Coreued. PPP CPurn 

Powargawn0000. 

REO SPEEDWPAON 
One Lonely Night (Epic) 
LP Wheels Pre TO 

114M1 MI% 

DARIO LEE NMI 
Just A Olgilot AJO eke_ (WO) 
LP Puy Ran The NM 

Dena Lae Pi. CpWintml 

11444. 

SADE 
Smooth Coma., (Rortra,CBS) 
LP: owl* us 

211/12 Oft 

: e 

DM= 
GO You Wean. Get Away 
(MitageAtco) 

: 1:3 

OM 2A% 

iN&Al nr: 

;EL 

SIMPLE MINDS 
()ant You (Forgot About...) (RAM) 
LP: Finoklata 001, 

NIMISPORKIFELD 
Cabbrare Youth (RCA) 
LP Too 

TIME 71% 

Pena* Con1Pued on Page 124 - 
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I 
L 

PARALLELS 
Rick Springfield Continued 

IMF AO 76-27 OA" 37-12 1102 :27111 142. 37-31 

..r, 
WOO 

á15 ...1 e, 

0101 2-13 

1111. oe 
.011 34-21 
11122 
ROW 30-20 
MSS on 
IOW" 4-31 
VAR 71-21 

tiP 
2222 on 
0160 4-36 
1.2 17-22 
11104 on 
51111 0-1, 

4104 0-32 
WM on 

fl0 
W21. 

41.124 6-17 
MT 6-25 

.412214 on 

1412" on 

015 6-14 

1.2 on 

IMO /I-26 
47-11 on 
2104 0-70 
21103 34-27 

KM 10-77 

ióne + ° 
ISM" 11-72 

WW1 4-31 

Wen 

211112 
1 

171: 1:11 
SIR% on 
2220 " ow 26-11 : n w.. t ' 

411. 6-27 
1.20 4-35 
ZPOP 6-40 
MD 37-34 
1.02711 31 

1.60 4.15 

"SIM d-42 

WW1 10,11 
3161.017 on 

111C d-31 
IMO. on 
WOK 3.-35 

KT. 34-33 
221411 "34 

SCOT 

iá0á:." 
2222 d-77 

CWS 16-13 

SURVIVOR 
The Search Is Over ( Scotti Bros,CBS) 
LP: Vital Signs 

INiAI 
WAS 
Pon 
2206 6 

MST 

253.411 

IONS 

BIN 0-40 

1419 a-33 

won 

POW 2-31 

17104 
1605.711 

MC 
1210 
2249 6-12 
WSW a 

ton 

:2:: :-ki 

2201 
02101 

111011 

11221 

01é 

211111 

2516 

2226 
11021 

11112 
2295 

1 
TEARS FOR FEARS 

Everybody Wants (Mercury/PG) 
LP. Songs From The Big Chair 

225112 55% 

Mooch 

R 612 

motional 
Sawn 
OP ISO 

02.011 16 
WWI 16 

2105 12 

lip2 

WM, 71-17 
WIC. 76-21 

11.47 n-u 

1104 21-27 
2104 40-27 

.01 on 

21121 d-26 
120-1214 21.22 

C111.01 on 
2.2 20-16 

RUT "13 
9724 0-11 
195 23-20 
4100 38-34 

WNW 36-36 
0105 4-22 

216 25-21 
VIA d-10 

WW1 31-27 
122 21-17 
2141 4-22 

1.11 26-21 
104. a 

n141 25-21 
"OLIO 77-22 

111. 29-24 

21145 18-11 
X0.6 0-75 
1121. on 
11121 17-17 
16017 d-31 
IMO 11-25 
11163 14-11 
114 on 

WM 21-12 

WW1 30-21 

122. 24-24 
0100 2,21 
114011 31-20 
.112 32-12 
11104 on 
WSW 22-21 
112.114 24-1. 

21262 II-. 
114101 0-29 
MTV 2-26 
1106 74-24 

1484 51-13 
21-104 35-28 
VIM 14-32 
WIni 13-27 
930 ')s 11 

1111" 37-37 

wwww 

2240 15-25 
1.1 6-741 
fine 22-27 

41106 21.23 

2114 75-21 
WY 31-75 
11331 1*-14 
.112 21-22 
4410.11 15-27 
2111 21-15 
MS 3,29 
20. 22_24 
1221 ell 
1124714 m-47 
10.211 17-17 
14211 27-21 

Ì03`.-'i*'' 
11011 11-11 
14201 26-21 

124100 

21:1222. 6-10 

WM 31-23 
1107 6-22 
20122714 27-21 
2,now 22.22 
VMS 14-1/ 

%ITV 12.75 

Ina 3-77 

400 39-14 
112. 30-11 
NM 34-34 

11272 0-31 
11220 1111-75 

4120 on 
Wen on 
WI, 15-24 
2210 12-31 
111111 16-31 
2104 21-23 

i0'1i 1. 16. 

%NW 11-75 
1102. 25-20 
1115 25-20 
RIX2 40-74 
1242 21-10 
1320 15-24 
1101 40-36 

4 -33 
11.2 14-26 
2013 31-11 
2102 
ú0 i2 24 

220P 26-24 
214 11-21 

1112 31-26 
1220 11-44 
420 19-36 
111122 3.-35 
40 2415 

WPC 10-17 

41102 21-24 

WI. 40-36 

iúcÌ 
35-21 

WWI 16-30 

a4:e0V 25_x0 

4011124 6-27 
22111 26-21 
22110 28-27 
2200 0-40 

0104 14-31 
MO 77-21 

0101 23-70 
2.10.14 77-29 
RIM 17-22 

11.11 40-34 
WM 6-27 
2102 6-11 
202, 76-19 
111102 72-24 
14222 16-15 

new, d_21 

W11.72 d-I4 
112414 26-11 
17110 311-70 
21.6 35-31 

2.2 27-24 
21.271 6-28 

12. 35 31 
"TOM 22-23 

WWI 10-14 
tort 21-35 
RENY 14-2 
4241 34-31 

RCM 29-71 
1221 On 
22041114 6-35 
1.0 33-27 
0710 14-71 
1X21 37-21 
KOSS 77.14 
10141 35-28 
2215 16-12 
IS03 73-11 
221616 70-25 
FIST 11-15 
0215 22-17 

UMS 
The Bird (WO) 
LP. Re Cream Carts 

13115 52% 

2 244 

.104 14-11 
WIT 6-3-9 
222.2 76-23 

44.201211 70-11 
294 12-18 
0107 25-15 
WAVA 1-9 

KAM 17-72 
7100 24-77 
OW 5-15 
0105 11-10 

214 15-31 
0101 /-11 
WC& 21-10 
1112.2 12-14 
01.02/14 12-10 

°isw. 17-14 

1:11 10-14 
SAO. 20-23 
22107 14-13 
25120 31-34 

SOIL 12-12 

21191 21-20 

oMne 1 

216-11 on 
11222. 75-31 
1411.0 21-73 

1106 11-10 
141.117 IS-. 
030 40-31 
11405 0-36 

1 

WOO 11-2 

MID 12-10 
212164 2-4 
227s 11-10 
Win 12-71 

21.114 on 
4220 16-34 
1115 20-14 
WW1 on 
KAmi 26-25 
1.2.72 34-10 

2122 24-21 
2021 27-25 
10.1 ka-21 
wont 11-12 
112441 3,33 
2107 1.-17 
7102 7-1. 
MO 2-4 
RITY 11-7. 
2.11 on 
112 26-25 

21121 21-70 

22" 21-34 

11720 
2104 11-10 
22101 14-17 
soni. 4-1 
1010 11-13 
11.1011 on 
WW2 31-30 

101. 15-24 
SSW 11-7$ 
10111 17-15 
2.0 nn 
11207 17-17 

MO 20-17 
mown 11-111 
215. 14-11 
21122 21-18 

tgi 
IWO 17-23 
NO. on 

11021 15-14 
21111 11-24 
WC. 71-20 
4.41 11-26 
26. 35-11 

sumo 

111.1 11-14 i 10 

0104 0 
1712 11-76 
FT" 10-24 
MOM 31-17 
WO 14-10 
WPM 35-32 
:202 10-7 
2162.1, 37-33 
114112 16-26 

Moan 
SOC 6-36 
2.2 35-29 

WITT. 30-22 

2222% 11-19 
19. 36-34 
IOW 6-21 
lOPT 77-20 
KOW 17-31 
16221 

,r2 
112114 24-11 
112216 27-77 
01195 11-13 

INA TURNER 

Show Some Respect (Capitol) 
LP'. Private Dancer 

10015 5096 

IN* Al 
V 424 

Kemal 
OP 

MOM 0 

WWI 0 

1121545 
2245 
C201 

1610-714 

2261 "33 

1251 A.33 

22104 
WHOM 
MITT 

iareú 

11666. A-40 
21322 

tz) 

0100 

730 a 

11301 

2222 
1.711 0 

WOW 

2017114 

1122 
0101 

2102 

220V 
1426 

194 a' 
1111 

2022 

1221 

1122 

USA FOR AFRICA 

We Are The World (Columbia) 
LP -. We Are The World 

Owl".t 
mach 

5 1102 

25410 100% 

o OP 104 

SPAS 144 
OM 6 

2002 0 

111122 1-1 
WW1 I-1 
012114 20-12 
CO01 27-14 

294 1-1 
211.1 1-1 

.22 10-20 
CR. 27-16 
0107 1-1 
224 I-1 

940 I-1 
293 I-1 

KAM I-1 

WM 1-1 

1100 1-1 
217 1-1 

WW2 7.2 
0105 1-1 

orai 1-7 
11162 I-1 
912 1-7 
WW1 I-1 

111110 1-1 
2110 I-I 
2111 9-3 
110211.1 I-1 
IBM 1-1 

WOLF. 1-1 

2,12 1 

1171.0 1-1 
0106 1-1 
2422 10-10 

2240 1-1 
ISSI I-2 

2010 21-21 
1112106 3-1 
2221 1-1 
2222 1.1 'i 
WSW 10-1 

214 5-4 

SAM7 7-2 
IISSTO4 4-2 

21213174 1-1 

14172 1-1 
WOW 1-2 
WW1 1-1 
WM1 I-1 
124 1-1 
224 1-1 
P2100 2-1 
10441211 1-1 

117411 12-10 
RIM 5-1 
14104 1-1 

21211 1-1 
Y107 2-2 
"WM t- 

:XI 
, Continued d4 Nog COMrn 

KNOX 2-2 
2711072 1-1 

11127C 7-7 
6041 4-1 
2HOP 2-1 
SCIO 4-1 
1102 1-4 

iÌ30 I-1 

1110 1-1 

tip 
IOW I-1 

11122 I-1 
101612 1-1 

WIRS 1-1 

roó1- 

1202 

WW1 1-1 
75232 1-2 

422191. 10-1 
WOW 2-4 

11121 I-1 

1162 1-1 
0104 I-1 
21101 I-1 

0101 4-1 
111.15 4-1 
221116 I-1 
214 2-1 

11112 10-1 
2102 1-1 

1- 
KIM I-1 
44111 3-1 
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USA In Aldan Continued 

010, 2-1 

11122114 1-7 
ROM 10-7 

241 7-2 

114101 I-1 

2510) 2-7 

Mat 2-2 

11052 1-1 

0%é i- 

w 0- 
130 1-1 
21154 I-1 

1_ 
4112 1-1 

rtslo 1-1 
WOO 2-1 

WW1 I-1 

2210 1.7 
1104 1-1 
2104 7-1 
2.1102 1.1 

iáo1 
1313 I-1 

2100 1.1 

4011 I-1 

1111.2 1-1 

KM I-1 

12140 2-1 
11106 2-1 

KORN r SOO 
114 5-1 
2121214 7-2 
111127/11 3-7 

WW1 1-1 

21101 3-2 
usirr 2-1 
RIM .1 
.7121 I-I 

2407 2-1 
1172 7-1 
220114 1-1 
WW1 1-1 

2212 1-1 
1014 1-1 
111771 10-4 

1201 31-26 
26216 2-1 
UST 4-1 
0215 7-4 

LUTHER VANDROSS 

Tit My Baby Comes Back._ (Epic) 
LP. The Night I Fell In love 

!Mon. 
men 

103121 41% 

IN&Al 
21. 27 

044275 7 

son 72 

mow 0 

AM 34 

2106 35-12 
2114114 0-11 
111018 

111P1X 26-74 
0107 

140.0. 72-25 
1.22 11-15 
MIST 27-12 

2282 31-28 
1101 20-25 
2W02 11-19 
MI. 11-24 
IPLOS 1,71 

0100 6-40 

2222 on 
2222 

511. 14-15 
7106 
21111 10 

12712 
270 on 
rm. on 

210 MI6 
1311106 
12122 an 

IMO On MI on 
"CO on 
RAM& 25-24 
WW1" 77-74 
WOO" On 
20411 d-32 

131. on 
141111 8-12 
2101 

1141 
17.4 6-10 
DM an 

21. on 
2110 on 
5220 nn 
2222 on 
112101 
10111 on 
42107 

11.0 32-32 

1100.2 17-24 
WW1 an 
RIM A 

112. on 

1"1P 

.011 on 
5022 on 

2111 on 

WKS, on In. on 
10010 1.-14 

áió i 
MO on 
494 39-24 
.214 33-20 
1101 22-10 
WM on 

1.2 on 

114.22124 

wan 

117O6 
2.01714 on 

/016 2S-2I 

0215 37-15 

WHAM! 
Everything She Wants (Columbia) 
LP- Make It Bog 

24312 96% WatIonel 

104 10-14 
106 34-16 
PTT 27-71 
412/1 24-17 
11111 2.-18 

W071 0-17 
m01 d-37 

MO MI6 
1.6714 71-2D 
194 17-12 
FM 24-17 
.7-211 17-14 

won 6-26 
2107 27-24 
4.2 21-17 

42,11 74-70 
2201 19-11 
93111 d-14 
195 19-26 
7100 31-13 

01" 21-15 

296 17-16 
226 27-72 

WWI 14-14 
1/022 36-21 
"TT 33-77 
KM 10-7 
414 20-15 

11112221 20-12 
1.11 36-22 
402114 35-20 

11. 26-71 
121912 25-23 

11.25 14- 
2011 22-19 
2212 70-74 
11.2 11-11 
11471 12.20 
15107 19-14 
.00 11-11 
12103 1/-15 
2127 d-2$ 
1004. 7-6 
221111 22-21 
11223 29-26 
111211 If -11 

1122 20-13 
0100 22-27 
2111111714 20-14 
22112 23-17 
2104 39-16 

MC" 15-11 

iri-1 
50101 21-11 
924m on 
1106 22-20 
Yn i">0 

94121 23-21 

.,a ,2 2` ] 

111111 09-15 
MT 17-12 
21. 33-16 
112112" 27-27 
Irrlij 31-72 
0106 16-14 

10110 71-1. 
1271 10-14 In. 72-27 
2212 30-74 

2010 15-35 
24106 12-74 
1021 12-13 
WSJ% 16-14 
NICY 20-15 
14222 12-14 

2502P11 31-22 
221.0 24-12 

1242 17-16 

4223 22-26 
1124.11 24-15 
11.1114 26-14 
2121 26-1, 
141211 

»- 

1/11717114 10-20 
XS" 31-73 
IMP 34-10 
12104 10-1. 
W128 14-26 
2107 21-16 

2011 22-21 
22141 21-111 
11.2 25-12 
.5100 16-11 
101116211 23-19 

i'12 0w 
1211 27-20 
142011 12-26 
2100 15-24 

1.107 34-30 
116.124 74-17 

wow 22_,2 

KN. 25-30 
11111 11-6 
.021 22-21 
415 22-11 
114 21-16 
4154 14-21 

97. 7S-70 

2.0 24-20 

11043 12-11 
11110, 71-14 

"OP 24-17 
XS. 14-16 

KM 14-13 
11181 11-14 

:iió i, w ,. 

IOW 14-11 
Mow 71-22 
KIST 19-15 
10.12 24-16 

Ìo2 

TO 

NSW 76-11 
95111 72-17 

_ 

.ßa0á 10 -i.,s 

1201115 21.20 

16720 70.12 
1.0 26-73 
WS. 73-11 
0104 20-11 
1216 7.-25 
5202 25-17 
0101 37-24 
11002714 21-22 
2.2 13-14 
204 30-74 
Wm1 26-71 

211V 38-11 
2102 11-2. 
mix 24-70 
111102 12-11 

MOM 

440 26-24 

is 
4040 30-14 
7,4 2S-I2 
122221211 25-70 
221222 76-10 
2242 75-111 
.111 17-11 

9160 37-27 
221C 21-17 
MVO. 25.20 
2242 25-71 
WW1 12-73 
"WY 26-21 
IOW 14-17 

omen 

"EW 17-11 
RM. 71-16 

[íM311 
2.227 74-70 
10122 22 11 
20111 17-1 

2415 0-32 
2206 14-12 
OLT" 7S-L4 
01129 37-. 
0445 12-10 

SIGNIFICANT ACTION 
A N 

AUTOGRAPH 
Send Her To Me (RCA) 

LP'. Sign In Please 

WNW a 

ranwoll 

2221 
2242 a 

1221 
121m 

BON JOVI 

Only Lonely (Mxcury.FOlyGrMl) 
LP:7800"Frenheit 

141 

144211 

W141 

2122 
1110.14 

.N22 a 

Wen 

KURT'S BLOW 
Basketball (PolydodWlyGram) 
LP: Ego TrIP 

11112 

10421 on 

141 

nn 
241 on 
2120 On 
WOW on 
2721 on 

11110 d 37 

21.1 on 
1.0 on 
17670 

1100 0-21 
WSW. on 

WOO on 
WISP on 

04 i01 m 

2122 

ERIC CARMEN 

Em Through With Love (Geffen) 
LP. E,ic Carmen 

am 

Wm 27. co 
50101/5 ea 

2221 on KT" 1220 on 
0101 on 

won 22/10 on 
21106 1172. on 

TIP 
cam can 
KNOX on WM on 

10102 
. 114111 6-36 

2104 on "OP SLY96 on 
11222 on 
reca co 

410 

n 

DAVE EDMUNDS 
High School Nights (Columbia) 
LP: Poky'a Revenge Soundtrack 

our 

MP on 

OM 

"IA on 
RIB! a 
OM on 

FIONA 
Talk To Me (Atlantic) 
LP: Fiona 

141 

tip 
0100 4-34 
2162 On 

" 221.0 221.0 m 10 

.211 on 
1041 on 
NMI on 
R2104 a-. 

+aá Ì 

1111 :e 

REPI 

WM cm 
a0n. 

on 

Mum 

0ói00 

2112 

MOL an 

MO on 
MS on 
K2. on 
2102 on 

02.5 an 

G 
ROBIN GEORGE 
Headline (Bronze /Island) 
LP. Dangerous Mudo 

gi 
on on. ú0á rr. 
omen 
2272 on 

im >, 

mu" 
WOO 
WO . 

..., 
meta 
NWT on 

7921 .. 
6.24 

JESSE JOHNSON'S REVUE 

Be Your Man (ABM) 
LP: Jesse Johnson's Revue 

MOM on 

"0 MIS 

-OM 31-25 

1 

0100 on 
MR on 
WM14 On 

.51 34-30 
WOK. 40-32 
422 on 
KIT. On 
4411 30-74 
1185.11 

Ma on 
1106 

2072 31-28 

WOT 

.101 74-22 
22.P2 15-29 
1020 13-21 
202.14 on 
ION on 
111172 

110 

14502 on 

MOM 

WS/ on 
KW en 
WOO 4-32 
RT. On 
111128 
194 6-34 
WON on 
1102 

FM on 
IrrK on "Ix on 

NW KERSHAW 
The Riddle (MCA) 
LP: The Riddle 

C1121 
C.01 on 
CIT. 35-33 
OW on 

222. on 

til;) 
MOIT 

IRMO 

22. on 

294 PI 

OMIT 

NOT 14-37 

p1111Ú KHAN 
Through The Fire (WB) 
LP: t Foel For You 

614-2.214 gl 

"IWO on 
2P141 on 10.1 

VOL on 
421122.21 WKS, A 

2410 on .221-2 

NORTHERN LIGHTS 

Tears Are Not Enough (Columbia) 
LP We Am The World 

gi IV 

Ono 1.1 
904115 401. 

2122 2. 

,m.. en 

WOO. 2102 

3u, .Ban 

0677 MO 4-74 

Oen 

BLADE 

Little Sheila (CBS Associated) 

LP. Ramon Gallery 

141 

95211 
110412 

Pow 

MOM 
20112 

an 

BELOW SOME 

Imagination ( Capitol) 
LP: Bedouin Some 

Cal 
C201 
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LCONTEMPORARY HIT RADI 
Tree Two Last 
Weeks Weeks Week 

8 3 1 0 USA FOR AFRICA /We Are The World (Columbia) 
5 4 3 0 MADONNA /Crazy For You (Geffen) 

2 1 2 3 PHIL COLLINS /One More Night (Atlantic) 
20 13 7 A DeBARGE /Rhythm Of The Night (Gordy /Motown) 
15 7 6 Q COMMODORES /Nightshift (Motown) 
10 6 5 6 BRUCE SPRINGSTEEN /I'm On Fire (Columbia) 
14 9 8 Q CHICAGO /Along Comes A Woman (Full Moon /WB) 
19 12 9 Q ANIMOTION /Obsession (Mercury /PG) 

Q DON HENLEY /All She Wants To Do Is Dance (Geffen) 

31 21 12 m SIMPLE MINDS /Don't You (Forget About Me) (A &M) 
29 20 14 m MURRAY HEAD /One Night In Bangkok (RCA) 

27 19 15 ® FOREIGNER/That Was Yesterday (Atlantic) 
1 2 4 13 MADONNA /Material Girl (Sire /WB) 

34 24 17 0 POWER STATION /Some Like It Hot (Capitol) 
- 31 20 ® WHAM! /Everything She Wants (Columbia) 
22 17 16 16 DIANA ROSS /Missing You (RCA) 

35 27 21 m DARYL HALL & JOHN OATES /Some Things Are Better Left Unsaid (RCA) 
4 5 11 18 TEENA MARIE /Lovergirl (Epic) 

- 34 25 m SADE /Smooth Operator (Portrait /CBS) 
36 29 23 a ERIC CLAPTON /Forever Man (WB) 

38 33 26 ® JOHN FOGERTY/Rock And Roll Girls (WB) 

31 Q TEARS FOR FEARS /Everybody Wants To Rule The World (Mercury /PG) 
38 29 a KENNY LOGGINSNox Humana (Columbia) 

11 8 13 24 BRYAN ADAMS /Somebody (A &M) 
40 30 ® TOM PETTY /Don't Come Around Here No More (MCA) 

- - 32 0 BILLY OCEAN /Suddenly (Jive /Arista) 
- - 3e ffi HAROLD FALTERMEYER /Axel F (MCA) 

3 11 19 28 REO SPEEDWAGON /Can't Fight This Feeling (Epic) 
32 28 27 29 FIRM /Radioactive (Atlantic) 

9 10 18 30 MICK JAGGER /Just Another Night (Columbia) 
- 39 ® DAVID LEE ROTH /Just A Gigolo /I Ain't Got Nobody (WB) 

40 36 33 ® TIME/The Bird (WB) 

I DEBUT © REO SPEEDWAGON /One Lonely Night (Epic) 
40 0 PATTI LABELLE /New Attitude (MCA) 

7 16 22 35 SURVIVOR /High On You (Scotti BrosJCBS) 
6 14 24 36 JULIAN LENNON/Too Late For Goodbyes (Atlantic) 

I DEBUT S HOWARD JONES/Things Can Only Get Better (Elektra) 

I DEBUT I. © KOOL & THE GANG /Fresh .(De- Lite /PG) 

I DEBUT C RICK SPRINGFIELD /Celebrate Youth (RCA) 

DEBUT w KATRINA AND THE WAVES /Walking On Sunshine (Capitol) 

21 15 10 

RADIO & RECORDS 
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ADULT CONTEMPORARY 

7 5 3 0 MADONNA /Crazy For You (Geffen) 
6 3 2 0 USA FOR AFRICA/We Are The World (Columbia) 

4 4 4 0 DeBARGE /Rhythm Of The Night (Gordy /Motown) 
1 I i 4 PHIL COLLINS /One More Night (Atlantic) 

15 10 7' Q SADE /Smooth Operator (Portrait /CBS) 

10 7 6 0 BRUCE SPRINGSTEEN /l'm On Fire (Columbia) 

3 2 5 7 COMMODORES /Nightshift (Motown) 
23 16 11 Q BILLY OCEAN /Suddenly (Jive /Arista) 

8 8 8 9 MANHATTANS /You Send Me (Columbia) 

2 6 9 10 JULIAN LENNON/Too Late For Goodbyes (Atlantic) 
21 18 14 ® GEORGE BENSON /I Just Wanna Hang Around You (WB) 

21 16 ® DAN FOGELBERG /Go Down Easy (Full Moon /Epic) 

22 19 ® KOOL & THE GANG /Fresh (De- Lite /PG) 

5 9 10 14 REO SPEEDWAGON /Can't Fight This Feeling (Epic) 

23 18 Qj DARYL HALL & JOHN OATES /Some Things Are Better Left Unsaid (RCA) 

12 12 12 16 DOLLY PARTON /Don't Call It Love (RCA) 

BREAKER m WHAM! /Everything She Wants (Columbia) 

9 11 13 18 BILLY JOEL/Keeping The Faith (Columbia) 

BREAKER m DIONNE WARWICK & BARRY MANILOW /Run To Me (Arista) 
14 13 15 20 BARBRA STREISAND /Emotion (Columbia) 
16 19 20 21 DIANA ROSS /Missing You (RCA) 

13 15 11 22 KENNY ROGERS /Crazy (RCA) 

I DEBUT e REO SPEEDWAGON /One Lonely Night (Epic) 

11 14 21 24 WHAM! /Careless Whisper (Columbia) 

I DEBUT e ERIC CARMEN /I'm Through With Love (Geffen) 

N&A Begins on Page 106 

NATIONAL AIRPLAY /APRIL I 2, 1985 

L AOR TRACKS 
Three Two las 
Weeks Weeks week 

2 2 1 0 TOM PETTY... /Don't Come Around Here No More (MCA) 
3 3 3 0 SIMPLE MINDS /Don't You (Forget About Me) (A &M) 

1 1 2 3 ERIC CLAPTON /Forever Man (WB) 

11 5 4 0 TEARS FOR FEARS /Everybody Wants To Rule The World(Mercury /PG) 

- - 20 ® BRUCE SPRINGSTEEN/Trapped (Columbia) 

21 13 11 Q JOHN FOGERTY /Centerfield (WB) 

18 12 Q TOM PETTY & THE HEARTBREAKERS /Rebels (MCA) 

8 8 8 8 FOREIGNER/That Was Yesterday (Atlantic) 

29 21 15 O PHIL COLLINS /Inside Out (Atlantic) 

10 10 7 10 MICK JAGGER /Lonely At The Top (Columbia) 

26 17 13 KENNY LOGGINSNox Humana (Columbia) 

s 6 5 12 JOHN FOGERTY /Rock And Roll Girls (WB) 

12 12 9 13 CHICAGO /Along Comes A Woman (Full Moon /WB) 

28 23 17 e) FIRM /Satisfaction Guaranteed (Atlantic) 

30 19 18 ® ERIC CLAPTON /She's Waiting (WB) 

19 15 16 m FIONA/Talk To Me (Atlantic) 

60 34 23 a REO SPEEDWAGON /One Lonely Night (Epic) 

16 14 14 18 VAN MORRISON/Tore Down A La Rimbaud (Mercury /PG) 

- 48 29 (1) DON HENLEY /Drivin' With Your Eyes Closed (Geffen) 

BREAKER HUEY LEWIS & THE NEWS/Trouble In Paradise(Columbia) 

35 25 22 ® VAN -ZANT /I'm A Fighter (Network/Geffen) 

4 4 6 22 DON HENLEY /All She Wants To Do Is Dance (Geffen) 

40 30 26 DAVID LEE ROTH /Just A Gigolo (WB) 

9 7 10 24 BRUCE SPRINGSTEEN /l'm On Fire (Columbia) 

48 35 27 P:D KATRINA & THE WAVES/Walking On Sunshine (Capitol) 

23 20 21 26 GEORGE THOROG00D... /I Drink Alone (EMI America) 

34 29 28 ffj POWER STATION /Some Like It Hot (Capitol) 

45 36 30 Q HOWARD JONES/Things Can Only Get Better(Elektra) 

6 9 19 29 FIRM /Radioactive (Atlantic) 

BREAKER " SLADE /Little Snei!a (CBS Associated) 

Complete Tracks Chart 
Begins on Page I 1 I 

BLACK/URBAN 
36 12 4 Q USA FOR AFRICA/We Are The World (Columbia) 

4 3 0 DeBARGE /Rhythm Of The Night (Gordy /Motown) 
3 2 3 MAZE f /FRANKIE BEVERLY /Back In Stride (Capitol) 
6 5 0 MARY JANE GIRLS /!n My House (Gordy /Motown) 

11 7 0 SADE /Smooth Operator (Portrait /CBS) 

14 10 0 KOOL & THE GANG /Fresh (De- Lite /PG) 

7 JESSE JOHNSON'S REVUE /Be Your Man (A &M) 
NEW EDITION /Lost In Love (MCA) 
ALEXANDER O'NEAL /Innocent (Tabu /CBS) 

LUTHER VANDROSS /'Til My Baby Comes Home (Epic) 

GAP BAND /I Found My Baby (Total Experience/RCA) 

WHITNEY HOUSTON/You Give Good Love (Arista) 
B.B. KING /Into The Night (MCA) 

SHALAMAR /My Girl Loves Me (Solar /Elektra) 

TEMPTATIONS /My Love Is True (Truly For You) (Gordy /Motown) 
JENNY BURTON /Bad Habits (Atlantic) 

GEORGE BENSON /I Just Wanna Hang Around You (WB) 

KLYMAXX /Meeting In The Ladies Room (Constellation /MCA) 
MIDNIGHT STAR /Scientific Love (Solar /Elektra) 

MELBA MOORE /Read My Lips (Capitol) 
MANHATTANS /You Send Me (Columbia) 

GLENN JONES /Bring Back Your Love (RCA) 

EUGENE WILDE /Rainbow (Philly World /Atlantic) 
RICK JAMES /Can't Stop (Gordy /Motown) 
SHANNON /Do You Wanna Get Away (Mirage /Atco) 

CON FUNK SHUN /Electric Lady (Mercury /PG) 

WILTON FELDER f /BOBBY WOMACK /l'll Still Be Looking Up To You (MC 
REDDINGS /Where Did Our Love Go (Polydor /PG) 

STEVE ARRINGTON /Feel So Real (Atlantic) 
PATTI LABELLE /New Attitude (MCA) 
SAM BOSTIC /Cold Tears (Atlantic) 

JEFF LORBER f /AUDREY WHEELER /Step By Step (Arista) 

ATLANTIC STARR /Freak -A- Ristic (A &M) 
COMMODORES /Nightshift (Motown) 
FREDDIE JACKSON /Rock Me Tonight (For Old Time's Sake) (Capitol) 

HAROLD FALTERMEYER /Axel F (MCA) 
BILLY OCEAN /Suddenly (Jive /Arista) 

OPUS TEN /Love's Calling (Pandisc) 

BILL WITHERS /Oh Yeah (Columbia) 

GEORGE DUKE/Thief In The Night (Elektra) 

5 

3 

8 

14 

19 

2 

20 

12 

1 

25 

1 

17 12 Q 
9 9 Q 
2 6 10 

2217m 
30 23 20 

23 20 19 e 
18 15 14 14 

24 21 le (D 
13 13 15 16 

40 32 23 e 
- 34 27 ED 

11 8 e 19 

33 24 22 

16 16 16 21 

38 31 26 © 
34 28 24 ® 

32 

- 39 Q 
35 

4 5 11 27 

- 36 31 e 
- m 

6 7 13 30 

35 30 28 31 

32 25 25 32 

® 
7 10 21 34 

I DEBUT ® 
DEBUT 100 

BREAKER 
I 

BREAKEDEBUT R 
BREAKER a 

N&A Begins on Page 99 I 



WASHINGTON REPORT 

Broadcast Deregulation Introduced 
With Little Hope Of Passage 

A radio-television deregulation bill has finally been in- 
troduced in Congress, but even its sponsors believe it has 
little chance of passage and say they have no plans for a 
major push behind the legislation. 

The measure (H.R. 2382) was 
dropped in the hopper last week 
by Reps. Tom Tauke (R -IA) and 
Billy Tauzin (D -LA), along with 41 
cosponsors, including a majority 
of the members of the House Com- 
merce Committee and its Tele- 
communications Subcommittee. 
"It's time that broadcasters enjoy- 
ed more of the freedoms guaran- 
teed to newspapers and other 
print media," Tauke explained. 

The bill is identical to last year's 
Tauke -Tauzin proposal, which 
was ultimately cosponsored by 235 
House members - a majority of 
the House - but was bottled up by 
opposition from Telecommunica- 
tions Subcommittee Chairman 
Tim Wirth (D-CO) and the panel's 
Democratic majority. Lengthy ne- 
gotiations between the Wirth 
block and the Tauke-Tauzin fac- 
tion were fruitless. Billy Tauzin 

Not A "Front- Burner" Issue 
Referring to the leadership op- 

position, a Tauke aide said his 
boss "recognizes the political real- 
ities," and so has no intentions of 
mounting the kind of major dereg- 
ulation drive seen in 1984. NAB 
Executive VP /Goverment Rela- 
tions John Summers agreed, com- 
menting, "Obviously, it's not a 
front- burner issue. Neither Tauke, 
Tauzin, or we are going to make it 
one. It's more a matter of having 
it in place with a good number of 
cosponsors in case an opportunity 
comes along." 

NRBA Again Eyes 
License Contracts 

NRBA Sr. VP Abe Voron was al- 
so pessimistic. "As far as I can 
tell there's no interest at all" in 
broadcast deregulation on Capitol 
Hill, he said. "The atmosphere 
and circumstances are worse than 
before, and they were hopeless to 
begin with." 

18% RATE HIKE REJECTED 

Stalled ASCAP Rate Talks 
Headed For Federal Judge 

Negotiations over a new music licensing agreement 
between the radio industry and ASCAP (American Society 
of Composers and Publishers) have broken down. But 
there's no danger of a repeat of last year's licensing crisis, 
when asimilar breakdown led to a unilateral rate hike im- 
posed by BMI. 

ASCAP has no power to set 
rates on its own. The society oper- 
ates under an antitrust consent 
decree requiring that, if a negoti- 
ated settlement with the radio in- 
dustry can't be reached, the im- 
passe automatically shifts to the 
U.S. District Court, Southern Dis- 
trict of New York, to set "reason- 
able fees." Since the 1950s, the 
rate issue has reached the court 
five times, but in each case the 
parties reached an agreement be- 
fore the judge set a rate. 

Radio's last contract with 
ASCAP expired at the end of 1982, 
but its terms have remained in 
force since then as the society 
negotiated with the All- Industry 
Radio Music Licensing Commit- 
tee. 

Industry Wants 
No Increase 

The two sides are currently far 
apart in their positions. ASCAP, 
claiming that it licenses a large 
majority of today's hit music, 
wants an 18% increase in rates. 
The industry committee insists on 
no increase at all, maintaining 
that, since its fees are a percen- 
tage of station revenues, ASCAP's 
revenues automatically grow 
along with the radio industry. 

The committee says radio now 

pays $90 -$100 million a year to BMI 
and ASCAP, and that an 18 % 

ASCAP increase would cost the 
industry $60 million over a five - 
year period. Such a hike is "un- 
warranted, unreasonable, and 
unacceptable," said committee 
Vice Chairman Voncile Pearce. 
"Radio stations already pay too 
much for the music they use and 
we are confident that ASCAP's ef- 
fort to collect even more will be 
seen for what it is - outrageous 
and unsupportable." 

ASCAP General Counsel Ber- 
nard Korman declined to go into 
details of the talks. "It's our policy 
not to discuss these things 
publicly," he said. "We prefer to 
work things out at the bargaining 
table, and we still hope to do that 
in this case." 

Rate Stands At 1.9% 
ASCAP currently licenses bet- 

ween 8000 and 9000 stations to play 
music by its writers and com- 
posers. The society gets a fee of 
1.725% of net receipts, plus 
a "sustaining fee" which brings the 
total percentage to about 1.9 %. 
The former figure was,2.0% until 
1972, when it was negotiated down 
on grounds that ASCAP licensed 
only a small amount of songs 
charted by radio trade 
publications. 
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Bernie Mann 

Saying he was "extremely 
disappointed" by the impasse, 
NAB President Eddie Fritts 
called on "all radio stations to 
give their strong support to the 
committee in this fight." 

NRBA Decries 
ASCAP "Extortion" 

NRBA President Bernie Mann 
said ASCAP's current, automatic 
15-18% annual increase based on 
radio industry growth "seems a 
gracious and substantial amount 
for the radio industry to pay. To 
ask for an increase of double what 
they are going to get is outrageous 
and bordering on extortion. This 
type of demand could be the straw 
that breaks the camel's back, for- 
cing the radio industry, which has 
been complacent and amenable 
to rise up and use every available 
means to tear down the relation- 
ship the industry and music licen- 
sing have enjoyed for years." 

Voron added that "a new ap- 
proach is needed," and now may 
be an "opportune time" for NRBA 
to resurrect its proposal for total 
deregulation in return for long- 

Torn Tauke 

term frequency leases and con- 
tract fees. That idea has been vin- 
dicated, he believes, by the fact 
that Congress seems about to ap- 
prove $50-60 million in "adminis- 
trative fees" from broadcasters, 
with stations getting no deregula- 
tion in return. 

The bill introduced last week 
would: 

Abolish comparative renewals 
Codify FCC abolition of pro- 

gram logs, ascertainment, non- 
entertainment programming guide 
lines and commercial length. 

Prevent the FCC from making 
format decisions or requiring sta- 
tions to carry news, public affairs, 
local shows, or any other pro- 
grams. 

Order the FCC to renew a li- 
cense unless a serious disregard 
for the Communications Act is evi- 
dent. 

Simplify and speed up resolu- 
tion of petitions to deny. 

Permit broadcasters to sell 
stations before receiving FCC ap- 
proval. 

NEWS BRIEFS 
Trade Groups Declare 
War On Radio Fees 

In remarks submitted to Barry Gold - 
water's (R -AZ) Senate Communica- 
tions Subcommittee, NAB and NARB 
have both voiced opposition to a 
schedule of "administrative fees" pro- 
posed by the FCC, which hopes to 
raise $50 million a year - half its an- 
nual budget. 

As businesses, broadcasters 
already pay substantial taxes to the 
federal government and would oppose 
any additional levies based on 
frequencies assigned to broadcast li- 

censes," said NAB President Eddie 
Fritts. He pointed out that the contem- 
plated fees fail to reflect the decreased 
FCC workload due to deregulation. 

NAB is especially opposed to annual 
fees that would hit all stations. As an al- 
ternative, it has suggested to the 
Commission that the same amount of 
money could be raised with less bur- 
den on small stations by attaching fees 
only to station transactions. 

WBUZ License Renewal 
Designated For Hearing 

Citing a wide array of alleged impro- 
prieties, the FCC has designated for 
evidentiary hearing the license renewal 
application of WBUZ/Fredonia, NY. It 

also deferred action on the proposed 
sale of the station from Catoctin 
Broadcasting to Carl G. Timko. 

The hearing will explore whether 
WBUZ remains qualified to be a licen- 
see in light of problems at the station 
from 1978 to 1984. Issues to be 
examined include whether WBUZ 
failed to make its public file available for 
inspection, whether it failed to conduct 
a contest as announced, and whether 
it lacked candor with the FCC regar- 
ding the ascertainment of community 
leaders and its treatment of a black 
female job applicant. 

U.S., State Governments' 
Spot Radio Budget 

$11.9 Million 
According to RAB, federal and state 

governments spent $11.9 million on 
national spot radio in 1984, making 
government one of the 50 largest spot 
accounts. Network figures for gover- 
nment aren't yet available. 

Most of the state expenditures go for 
lottery promotion, while Uncle Sam 
puts his money into military recruit- 
ment, the biggest chunk of which was 
$4 million for the Army. 

Other federal spenders include the 
U.S. Postal Service ($784,000) and 
Amtrak ($1.6 million). National spot 
outlays by political campaigns, mean- 
while, totalled $14.3 million last year. 

RAB bases it figures on data from Ra- 
dio Expenditure Reports (RER). 

Other Key Developments: 
Starting October 1, the FCC will 

start considering human exposure to 
RF radiation as one of the factors to be 
weighed when licensing radio stations. 

The deadline for filing comments 
on the FCC's proposed end of the ban 
on joint sales rates and practices 
(Docket #83 -842) has been extended 
to April 29, and to May 14 for replies. 

Penn Hoyt has been named Direc- 
tor /Marketing for NRBA. Employed for 
the past four years as an Account 
Executive at Association Management, 
Inc. in Washington Hoyt will_ be in 

charge of signing up new members, as 
well as promoting NRBA programs and 
services within the industry. 

The FCC has denied Triple R 

Broadcasting's request that it lift a 
$1000 fine against KIKZ /Seminole, 
TX for failing to file Annual Employment 
Reports from 1980 to 1982 



#3 in a series 

Coleman Research vs. 

The Research Group 

Most broadcasters 
tell us there are really only 
two top research companies 
in our business. Here are 
three reasons many choose 
Coleman Research. 

Jon Coleman, President 

1. OUR APPROACH IS SENSITIVE TO YOUR NEEDS. 

We work with you to develop research based on your needs. 
Every market is unique, every station is different. Our research 
works because we respond to your needs. 
2. WE WORK WITH YOU TO DEVELOP A CUSTOMIZED ACTION PLAN. 

When the research is complete, our job is only half done. 
We believe our most important task is helping you 

implement our research findings. So we help you create a 
strategic plan that works. 
3. WE WON'T WORK FOR YOUR COMPETITION. 

Coleman Research believes confidentiality helps establish 
an on -going relationship that can better serve your long -range 
marketing concerns. 

Best of all, it means we're always personally available to 
clients to discuss immediate concerns in complete confidence. 
Always. 

That's another big reason broadcasters who research the two 
leaders choose Coleman Research. 

Coleman Research 
THREE DALLAS COMMUNICATIONS COMPLEX, SUITE 212, IRVING, TX 75039 (214) 556 -2121 
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OUR RATINGS ADD UP TO 
MORE THAN JUST NUMBERS. 

They add up to better sales, programming and advertising 
decisions. Because at Arbitron Ratings, we're constantly 
developing the most advanced methods of putting the ratings 
to work for your station and your advertisers. 
Catch the trends before they catch you 
by surprise. 
ArbitrendssM delivers a radio market report from our com- 
puter to yours. All you do is pick up the phone, turn on your 
IBM' XT and you're ready to keep an eye on audience trends. 
These computer delivered reports give you an advance pic- 
ture of your market, allowing you to make timely adjustments 
in advertising sales or programming. The user selectable 
report formats let you pick the demographics, dayparts and 
estimates you need to study. The computer does the work 
of turning the numbers into useful information. 
There's more to an audience than 
age and sex. 
Target AIDS uses Cluster PlussM a powerful marketing 
segmentation tool, to profile a market or audience by 
lifestyle characteristics. It can bring a whole new perspective 
to broadcast advertising. Now you can determine more than 
just the specific demographics of a broadcast audience; you 
can see what kind of consumers those numbers represent. 
You can differentiate stations, programming and formats from 
others with seemingly identical audience ratings. Target AID 
is the tool that allows you to pinpoint those audience differ- 
ences and use them to your advantage. 
See us at the NAB and see the shape of 
things to come. 
The latest sales and programming tools for radio and tele- 
vision stations will be on display at the Arbitron Ratings Booth 
#802 at the NAB. Stop by. We'll show you how 
to get more than just numbers from your 
Arbitron Ratings Market Report. 

ARBITRON RATINGS 
Booth #802 
NAB Convention April 14 -17 
Las Vegas Convention Center 

© 1985 Arbtron Ratings 

. 
V C1 ARBITRON KATINGS COMPANY 

a Control Data Company 
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HI -TECH HORIZONS 

Software & Hardware 
A Computer Primer 

Ed Dowd 
President 

Compulink 

Are you looking for a 
computer for your 
station? It doesn't 

matter whether the compu- 
ter is your first, second, or 
seventh model - the deci- 
sions you make should be 
based on your station's 
needs and an understand- 
ing of the available pro- 
ducts that will - or will not - satisfy those needs. 

Why is this an important deci- 
sion, when systems are now availa- 
ble for the price of a new car? Why 
not just get a "traffic" system and 
be done with it? Well, as some 
broadcasters have discovered 
after their purchases, a system 
purchased with little or no close in- 
spection simply might not do what 
needs to be done for the station. On 
the other hand, most broadcasters 
who are satisfied with their system 
probably followed a decision - 
making process similar to the 
one outlined below. Like any deci- 
sion, once you make it you must 
live with it. Unlike your choice for 
dinner, however, the satisfaction 
(or heartburn) can last long into 
the future. 

One word of caution: you must 
be aware that you should look for 
the software system, support, and 
hardware in combination at one 
time. The days of buying what your 
local computer rep or store told 
you have passed. 

Listing Your Needs 
The first step is to determine if 

and why you need a system. Deter - 
mining your needs should not be so 
complicated that you avoid doing 
it; you should expose yourself to 
the versatility of computers in the 
radio business. It may help to visit 
other stations to see how they are 
using their systems. This does not 
mean that you should buy the 
model they have - unless your 
needs, resources, format, and per- 
sonnel are identical. Instead, use 

this visit as a method to compile 
your own list of needs. As you form 
this list and consider the alter- 
natives available, make your 
choices based on your station. 
Keep in mind such factors as: 

You and your staff. Allow 
room in your decision for the per - 
sonalities and backgrounds of 
those who will be involved with the 
system. If you fear the slogan 
"some assembly required," don't 
expect to fall in love with computer 
store packages. If you are picking 
your first system (or maybe its re- 
placement) , look for the availabili- 
ty of on -site training and ongoing 
support. You and your staff must 
feel comfortable talking to and 
working with the .technical and 
training staff. 

Your financial resources. You 
will probably find that you can af- 
ford the system you want simply 
because of the advances in com- 
puter technology in the last 12 -24 
months. The biggest mistake in 

this area today is to underspend 
either on the decision process itself 
or on the software and installation. 

What To Automate 
The first step in determining 

your needs is to select the areas 
within the station that may need 
computer assistance. Computer 
software programs now exist for 
virtually all station functions, and 
need not be looked upon simply as 
a traffic and billing tool. While con- 
sidering the basics of management 
applications, you will also want to 
be aware of the newer programs. 
These include: 

Financial and cash flow: End 
of flight billing, forecasting cash 
flow, and comparison of actual per- 
formance to budget. 

Sales and marketing: Pro- 
spect activity tracking, word pro- 
cessing for correspondence and 
proposals, measurement of promo- 
tion effectiveness, client history 
with notes, and complete ratings 
systems. 

Z.7 
T/R SOFTWARE SYSTEMS 

COMPLETE LOGGING /BILLING 
SYSTEMS FOR RADIO 

TOTAL CUSTOMER. SUPPORT 
T/R SOFTWARE SYSTEMS, INC. (412) 981-3151 
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Inventory management and 
planning: Analysis of inventory 
utilization vs. rates earned, and 
system -managed TAP schedules. 

Music programming: Library 
control, format planning, com- 
puter generated playlists. 

News: Copy preparation and 
archival, direct wire recording, 
and selective printing. 

A list of possible applications is 
so extensive that probably no one 
software company can provide 
everything. With enough patience, 
however, you will be able to choose 
a software /hardware combination 
that best meets your prime ap- 
plication needs, and at the same 
time provides a growth path of 
available software for other ap- 
plications. 

Choosing Your New System 
Once you know what you are 

looking for, the search and evalua- 
tion process should not take long. 
The first step is to request infor- 
mation from the vendors who pro- 
vide systems for the applications 
you wish to automate. Then, after 
your initial review, you should be 
able to narrow your options to the 
few companies you feel most corn- 
fortable with. 

Making a final decision, how- 
ever, should be based on much 
more than just a good feeling. If at 
all possible you should observe the 
system in operation. You may do 
this by inspecting the system in use 
at another station, visiting a ven- 

dor's offices, or by requesting a 
vendor's demonstration at your 
station. Whatever the situation, try 
to have your station personnel pre- 
sent at the demonstration - espe- 
cially those who will be working 
with the system on a daily basis. 
Also, confirm that you will be see- 
ing the "real" system, not just a 
"demo" version. 

Besides viewing the system in 
operation, check all references. 
Obtain references for stations 
which are similar to your own in 
the following functions: 

Format: Verify whether the 
system can handle your style of 
broadcasting, your format flex - 
ibilities, and avails structures. 

Market approach: Cheek if the 
system will allow you the flexibility 
to continue marketing and selling 
your station the way you want to. 
Explain to referred stations your 
volumes and TAP plans, and ask if 
their system can handle them with 
ease. 

Personnel: Determine wheth- 
er referred stations employ an in- 
station computer specialist. If not, 
find out if you will eventually have 
to send someone off for extensive 
schooling. 

Price of the system will ultimate- 
ly become an important considera- 
tion. If you are simply choosing a 
computer based on how much it 
costs, you should probably wait un- 
til your financial position has im- 
proved. You should be able to af- 
ford every required item; do not 
cut anything from your list - and 
don't give up the initial training 
and ongoing support if you can't af- 
ford it. 

Ordering Your System 
This final step should be fairly 

straightforward. However, if this is 
your first exposure to the computer 
marketplace, keep a few points in 
mind: 

Hardware: Whether a vendor 
supplies the hardware, or if you are 
acquiring it, obtain a "detailed con- 
figuration." 

Hardware warranty: Deter- 
mine the length of a warranty, 
what is covered, and where the 
maintenance will come from. 

Software: Verify what func- 
tions are included and covered 
under the license. 

Training: Find out where the 
training is held, how long it takes, 
and who answers the questiöns that 
will inevitably arise after the initial 
education is over. 

Ongoing support: Ask whether 
continued support is optional, and 
what is covered (such as future im- 
provements at your station). One 
note: software companies are 
capital and labor- intensive, and 
"free support" has brought more 
than one to an early demise. 



Changing your station's format? 
BMI makes any move easier. 

Without BMI's tremendous variety of 
music, any format change would be a lot 
more difficult. 

That's because BMI has always licensed 
and encouraged all forms of music. Even 
when others didn't. 

And no matter how many times 
a format changes, one thing will never 
change. You'll always have plenty of 
BMI music to play. 

BMI 

Wherever there's music, there's BMI. 



HI -TECH HORIZONS 

Selecting A Music System 
Knowing Your Wants & Needs 

Dr. Andrew 
Economos 
President 

Radio Computing 
Services 

The use of computers 
in music scheduling 
is no longer a novel- 

ty. If you don't already 
have such a system, you 
should be considering one. 
More than luck is needed in 
today's competitive en- 
vironment to ensure that 
you have control, balance, 
variety, and consistency in 
your music. Audiences are 
sophisticated and fickle, as 
many programmers have 
sorrowfully learned. 

Please don't misunderstand. 
Creative people are needed today 
more than ever. Computers, by 
themselves, can't make a good pro- 
grammer out of a poor one. They 
can, however, help a good program 
directór and music director better 
utilize their creative talents - and 
free up a lot of their time in the pro- 
cess. Those who use a good music 
scheduling system agree that it is 
an important tool to achieve a suc- 
cessful air sound. 

Caveat Emptor 
If you are thinking about getting 

a system for the first time, or 
replacing an existing system which 
isn't quite good enough, here are 
some things to look for to make 
sure you don't get a lemon. Com- 
puters and computer software are 
an investment, but they are 
nothing compared to a new trans- 
mitter and certainly less than they 
cost five years ago. Still, they are 
an investment large enough to war- 
rant careful investigation. Just as 
you can spend too much for a sys- 
tem, you can also spend too little. 

What things should you consider 
when you are shopping for a corn - 
puter program to assist your music 

mar 
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selection? First, you have to find 
out how adaptable the system is. Is 
it willing to schedule your music 
your way, only faster and with 
greater consistency, or will it re- 
quire that you compromise your 
rules and policies to schedule mu- 
sic its way? 

Another important consideration 
is whether the system is user - 
friendly. You don't want your 
music to sound robotic, and you 
don't want to talk to your system in 
a robotic way. Is the program or- 
ganized in a helpful, radio way, or 
is it a computer operator's system 
which talks computer language? 

Also, how does the system ap- 

proach the little difficulties of life? 
Can it accept changing the rules 
whenever you think best? Will it let 
you change your mind, either be- 
fore or after the music log has been 
produced? Does it allow you to 
schedule a special song, request a 
particular artist, or ask for an up- 
beat mood at particular positions 
during the day? Can you schedule a 
special show manually (such as a 
theme hour or countdown), and 
then tell the computer to work 
around what you have done while 
protecting the rotations and artist 
separations? If not, it doesn't work 
the way you work - and it isn't 
worthy of your consideration. 

RCS ledd. 
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N' New York "Means Music" 
and 

Selector Helps Them Deliver! 
2 OVERHILL RD., SUITE 315 SCARSDALE. NY 10583 . (914) 723 -8567 
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Scheduling And 
Adaptability 

You also have to think about 
manual scheduling. Suppose you 
want a time to rotate through four 
other dayparts before it plays 
again in the first daypart, but in 
order to do this you have to break 
another important rule. Well the 
system act like a dumb machine 
and simply ignore your daypart 
rotation instructions and play a 
tune twice in the same daypart, or 
will it relax the requirements and 
find a tune that has played in three 
other dayparts as the best choice? 
The same things might hold true 
for hour rotation and artist separa- 
tion: can it bend a little and do the 
best it can, just as a person does? 
Common sense says a system 
should do this - but many can't. 

Suppose you are an AOR station, 
and you want to do "twofers." Can 
it produce a control room log or 
music list which looks the way you 
and your jocks want it to - how- 
ever unusual that may be? Can the 
system handle this? Does it even 
understand what you are talking 

"The purpose of a system 
is to keep your playlist as 
fresh, as productive, and 
as attractive to your 
chosen audience as pos- 
sible. A limited playlist 
should sound as large as 
possible." 

about? If not, it's not state of the 
art, and itcan be a lasting source of 
friction and frustration. 

It may seem obvious that you 
have to schedule rotations or 
categories one at a time for the 
whole day, but some systems don't. 
Instead, they schedule the- music 
sequentially, hour -by -hour. The 
result: important, high- rotation 
music won't get played at the right 
times due to conflicts with other 
less- important music that was 
scheduled in the previous hour. The 
system should schedule the most 
important music first, for the 
whole day, then work its way 
through the categories in the order 
you specify. 

Mutual Understanding 
A music system also has to let 

you know what is going on when- 
ever you really need to know. Will 
you be able to tell if there is a pro- 
blem before the next book makes it 
all too obvious? Is your system 
feeding you the right clues during 
scheduling, and are they clearly 
expressed so you can troubleshoot 
the problem? You should be able to 
get timely, understandable 
reports, graphs, and charts - be- 
fore, during, and after scheduling 
the music. You have to stay on top 
of everything. 

All computer systems have a lot 
of valuable information stored 
away - but this isn't enough. You 
have to be able to get it out when 
you want it. For example, will the 
system tell you how often a given 
tune will show up on the air, taking 
into account daypart restrictions, 
packets, and different rotation lev- 
els? Will it give you directories of 
your library, organized by title, 
artist, sound codes, cart number, 
and run time? 

The computer must be able to 
quickly add new music, move mu- 
sic to faster or slower rotations, or 
even rest a tune after a certain 
date or number of plays - then 
bring it back after a specified 
period of time. After all, the pur- 
pose of a system is to keep your 
playlist as fresh, as productive, 
and as attractive to your chosen 
audience as possible. A limited 
playlist should sound as large as 
possible. You should be able to 

MUSIC /See Page 24 
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Straight talk to AM Station Managers. 
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Seventy percent of all radio 
listening now takes place on 
the FM dial. AM Stations, faced 
with declining audience 
shares, are looking to ABC 
Talkradlo for superior program - 
ming.to attract new listeners 
and advertisers. 
Many of the top- ranked ADI's are 
now combining ABC Talkradio 
with their own local talent. We're 
only three years old, and already 
94 radio stations have joined 
forces with us. With flexible week- 
day or weekend programming, 
these stations are showing 
dramatic increases in ratings, 
revenues and profits. 

Now when you put ABC Talkradio 
to work for your station, you have 
your choice of quality daytime, 
all night or weekend program- 
ming, proven listening success, 
greater advertising revenues, 
and an end to "copycat" radio. 

ABC TALKRADIO 
DELIVERS LISTENERS. 

Talk radio is a new form of learn- 
ing and entertainment. It is 

attracting more 35- to 64- year -old 
premium listeners. That's the audi- 
ence with the highest disposable 
income, leisure time and specific 
consumer needs. As the baby 
boom generation matures, ABC 
Talkradio speaks its language. 

ABC TALKRADIO 
DELIVERS PERSONALITIES. 

The ABC Talkradio lineup is 

packed with personalities and 
guests not available in your local 
market. They are informed, pro- 
vocative, and entertaining. With 
a special toll -free number to call, 

audiences do more than just 
stay tuned; they get involved with 
the hosts and guests. 

Each of the weekday program 
hosts, Dr. Susan Forward, Owen 
Spann, Michael Jackson, Dr. Toni 
Grant, Dr. David Viscott, Ira Fistell, 
and Ray Briem, have achieved 
national recognition. They con- 
tinue to generate widespread 
press coverage. Let these stars 
and the weekend program hosts 
shine for your market: Bill Bresnan 
(Finance), Ralph Snodsmith (Gar- 
dening), Tom Shorall (Law), Leon 
Kaplan (Car care), Al Ubell 
(Home repair), Dr. Robert Atkins 
(Nutrition), Dr. Lawrence Baiter 
(Child Psychology), Dr. Dean Edell 
(Medical), Dr. Malcolm Kram (Pet 
care), Larry Miller and Barbara 
Rosen (Children's Radio Work- 
shop), along with Bob Fitzsim- 
mons as host. 

ABC TALKRADIO 
DELIVERS FLEXIBILITY. 

Selecting your own flexible 
programming is the key to our 
ratings success. Flexible pro- 
gramming saves you time, 
money, and energy for the sole 
purpose of concentrating on your 
biggest money makers: morning 
and afternoon drive, sports, or 
special events. We know that, for 
many, drive time is when you 
make the bulk of your profits. ABC 
Talkradio can fill the rest of your 
regular broadcasting day with 
quality programming at no cost, 
yet saleable for greater revenues. 

We provide a daily total of 12 

hours of local time programming, 
plus 6 optional hours Monday 
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through Friday, in addition to 9 
hours of programming on Satur- 
day and Sunday, There are win- 
dows in the format for newscasts, 
and many opportunities within 
each hour for local station iden- 
tification and promotion. 

Your commercial sales oppor- 
tunities are unlimited. You can 
insert up to 131/2 minutes of 
commercials per hour. Many of 
these programs are designed as 
sponsorship hours for special 
advertisers. 

Because talk radio has the 
right audience, for the first time 
in many years, radio is winning 
back many of the big name 
advertisers. Local advertisers, 
many brand new to radio, are 
also selecting those programs 
that best suit their service or 
products. 

ABC TALKRADIO 
DELIVERS DIRECT. 

We deliver the highest -quality talk 
radio programming via RCA Sat - 
corn IR satellite. Depending on 
your satellite receiving capability, 
the cost of the necessary initial 
equipment can be as little as 
$950 for a decoder. All local talk 
radio programming elements are 
customized for each station at 
no charge. 

Be a part of ABC Talkradio 
and put this powerful format to 
work for you. To learn more, talk 
with Rick Devlin, Vi President, 
Director of ABC Tc at (212) 
887.5638. But do 
can't afford to ' e 
opportunity fr 
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HI-TECH HORIZONS 

Selecting A Music System 
Music 

Continued from Page 20 
quickly check on how a particular 
tune or artist is rotating through 
dayparts and hours, and then be 
able to take corrective action if it 
isn't airing enough - or too much. 

Change Reaction 
An adequate system has to be 

able to react quickly to "real - 
world" changes. If it becomes 
necessary for a jock to drop a 
record, add a record, or juggle 
some songs around, can you recon- 
cile the computer log to what ac- 
tually happened? This should be 

-quick and easy to do. You should be 
able to look at a pre -log or 
worksheet log and make changes 
before the control room log is 
printed. After all, your judgment is 
still better than the machine's. Will 
it let you exercise it? Will it let you 
unschedule a category for a day, or 
even all music for one day because 
you want to make some major or 
minor changes? 

The bottom line of all this is that 
the system worth your money is as 
"soft" as possible. It should not 

"Talk to as many people 
as possible who are using 
the system you are consi- 
dering. Ask them the ques- 
tions listed above, as well 
as some of your own. Even 
better, sit down with the 
system and watch it work. 
This will give you a feel for 
its capabilities, friendliness, 
and adaptability." 

refuse to adapt to you and your 
ways. It should be comfortable, yet 
allow you to interfere as much - 
or as little -- as you like. It should 
accept your changes calmly and 
quickly, whether you change the 
playlist, hourly clocks, segue rules, 
time protections, dayparts, or the 
entire schedule or format. After 
all, you are the creative person. 
Don't let the system rob you of 
what makes you unique .and suc- 
cessful. 

Conflicts will arise, but these 
conflicts should focus on your 
music policies and the capabilities 
of your playlist. If the conflicts 
come between you and your 
system, you are using the wrong 
system. 

Can you avoid making the wrong 
choice? Yes - if you research very 
carefully. Talk to as many people 
as possible who are using the 
system you are considering. Ask 
them the questions listed above, as 
well as some of your own. Even 
better, sit down with the system 
and watch it work. This will give 
you a feel for its capabilities, 
friendliness, and adaptability. The 
only dumb question is one you 
should have asked but didn't. If 
something is important to you, be 
sure to ask a question. 

Background Check 

Beyond looking at the different 
software available, research the 
companies that provide it. Are the 
support people broadcasters who 
understand music scheduling, or 
are they computer experts for 
hire? How long have they been 

IT'S A HIT! 

In major markets across the country, the TEXAR Audio 
Prism is a hit with programmers and engineers alike. In major 
stations and major groups whose call signs and names you 
would instantly recognize, the Audio Prism digitally -controlled 
audio processor is delivering unbelievably potent, unbelievably 
clean audio that just can't be duplicated by analog -based audio 
processors. 

The Audio Prism is already on the air in a major market near 
you: 

Albuquerque Kansas City 
Atlanta Lexington 
Baltimore Los Angeles 
Birmingham Memphis 
Charleston (WV) Miami 
Charlotte Milwaukee 
Chicago Minneapolis 
Columbus (OH) New Haven 
Detroit New Orleans 
Hartford New York 
Houston Norfolk 

For the whole story of how digital control 
your cumes without destroying your quarter -hours, see us at 
Booth 2020 (Hilton Annex) at the NAB convention. After the 
convention, call Barry Honel or Glen Clark at (412) 795-9750. 

Oklahoma City 
Orlando 
Pittsburgh 
Providence 
Salt Lake City 
San Francisco 
Santa Fe 
Tallahassee 
Tulsa 
Washington (DC) 
Winston -Salem 
can increase 

TEXRR 7175 Saltsburg Road 
Pittsburgh, PA 15235 
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Micro Broadcast System from Computer Concepts. 

around. What kind of customers do 
they have - and are these custom- 
ers happy? Does the company 
regularly make improvements for 
the system, or do they expect to- 
day's software to fit tomorrow's 
world without changes. Ask for 
documentation, and determine 
how readable and complete it is. 
Also, check on the company's sup- 
port system - will they support 
you in the future, in person, and 
over the phone? 

Most important, don't buy a 
computer before you buy the soft- 
ware. This is a basic rule that ap- 
plies to all computer applications, 

not just music scheduling (or 
radio, or broadcasting). It is dif- 
ficult to resist all the hoopla you 
hear about one machine being big- 
ger, or faster, or cheaper, or multi - 
user. These factors are important, 
but only after you have found the 
right software and then need a 
machine to run it on. 

Good luck. If you make the right 
decision you'll have many years of 
satisfaction while getting control of 
your music scheduling. Other 
broadcasters have blazed a trail 
for you; now you can take advan- 
tage of their efforts - at much 
reduced aggravation and expense. 

The Proven 
Call -Out Music 

Research System 
THE RESEARCH MASTER 

For use in your station by your people 
on your computer! 

Multi -week demo reports 
Multi -week music preference 
Competing station analysis 

24 hour hotline 
FOR MORE INFORMATION CALL OR WRITE 

MIKE HENDERSON AT 

Ir{ RADIO RESEARCH DEVELOPMENT 

154 CHOCTAW CIRCLE, CHANHASSEN, MN 55317 (612) 934-3914 



HI -TECH HORIZONS 

Arming The Newsroom 
With Automation 

Michael Rich 
President 

Media Computing 

Radio station news- 
rooms, regardless 
of size, can use 

high technology as ammun- 
ition in the war to enhance 
the position of radio news as 
an audience draw. 

In analyzing the role automation 
can play in radio newsrooms, a 
news director should take time to 
review his newsroom and think 
about those time -consuming, 
menial tasks that must be done 
every day to get the news on the 
air. He must also consider how 
those tasks fit into the overall work 
flow of the newsroom. 

David Or Goliath? 
It is no longer necessary to ob- 

tain a second mortgage on a station 
just to purchase a powerful com- 
puter for the newsroom. Some of 
today's microcomputers are very 
capable and can easily handle the 
job. 

There are three general categor- 
ies of computers: mainframes, 
minis, and micros. The easiest way 
to tell them apart is to look at the 
price tag. If the price has as many 
digits as a phone number, it is a 
mainframe computer. These 
massive machines can work with 
more than 100 people simultane- 
ously - obviously overkill for most 
radio newsrooms. 

Computers in the mini category 
cost about the same as a small 
house in a good neighborhood. 
These machines usually work with 
about 10 to 30 people at any one 
time. Although this size may be 
suitable for some larger news- 
rooms, there is yet another less 
costly alternative - a microcom- 
puter. 

Microcomputers are typically 
designed to work with only one per- 
son at a time - but this should not 
stop stations from considering a 
microcomputer to help them get 
started with newsroom automa- 

Microcomputer Newsroom Automation 

Script Editing 
Archiving 

Archiving 

Telephone 
Directory Automatic 

Dialing 

Wire Service 
Monitoring 

Assignment Control 

Remote Bureau 
Communications Spreadsheet 

for Budgets 

Rundown 
Creation 

Information 
Service Access 

Correspondence 
Reports 

tion. As discussed later, microcom- 
puters can be hooked together (net- 
worked) to provide capabilities 
similar to minis but for a lot less 
money. A powerful microcomputer, 
such as the IBM PC, can be pur- 
chased for a few thousand dollars. 
Stations may even be able to trade 
out the cost of the computer with a 
local computer dealer. 

Some Newsroom Functions 
Word processing is the most bas- 

ic use of microcomputer software 
in the newsroom for story develop- 
ment, script creation, and editing. 
Adapting to word processing is al- 
most as easy as using the typewrit- 
er - but it results in far greater ef- 
ficiency. 

Assignment sheets can be cre- 
ated for each reporter and pro- 
gress on stories can then be check- 
ed and updated quickly on the com- 
puter. Current and future story 
ideas can be typed into the comput- 
er as an automated tickler file. 
Current and future assignments 

can be retrieved later through 
searches by date and/or reporter. 
With the computer, retrieving the 
information takes seconds rather 
than minutes (or even hours) of 
sifting through notes. 

An excellent use of computer 
software is archiving tapes, 
scripts, and contact lists - almost 
anything that requires later refer- 
ence. Rather than thumbing 
through index cards or a rolodex, a 
computerized archive system can 
keep track of any information, al- 
lowing searches by key words, 
phrases, dates, etc. It can also be 
used as an electric mailbox to send 
and receive messages. 

Computerized Rip 'n Read 
Wire service monitoring has 

been available for larger news- 
room systems for some time, but it 
just recently became available as 
separate software for microcom- 
puters. The wire service copy is 
received by the computer, which 
then sorts stories from summary 

Di5k® tinctly 
Wire Service Software for $1995!! 
Visit us at Booth 2204 - Hilton Center or call (602) 992 -2338 
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directories by key word or news 
category searches. Some software 
even allows editing of copy with 
split- screen word processing while 
news stories are received on the 
same computer. 

Microcomputer software can al- 
so easily create a show's rundown 
without the aggravation of having 
to recalculate backtimes each time 
a change is made. A good software 
program will provide the flexibility 
to make as many changes as need- 
ed, and takes care of the 
mathematical juggling in seconds. 
It also will identify during the run- 
down creation process how long or 
how short the show is. 

Telecomputers 
Long an integral resource to the 

radio newsroom, the telephone can 
now be further utilized with micro- 
computer technology. With a 
device called a telephone modem 
and extremely low -cost (even free) 
software, incredible possibilities 
open up. Forget those fancy, high - 
priced auto -dialers - the micro- 
computer can become a telephone 
directory and perform automatic 
dialing. The computer- telephone 
combination can be connected to 
information services, or data 
banks. Electronic library services 
such as Mead Data's NEXIS, Dow 
Jones, and Delphi enhance the re- 
search resources of the newsroom 
and can provide broader scope to 
newscasts. After the initial connect 

Kathryn Hulka 
Director/ Marketing 
Media Computing 
charges (usually nominal 
amounts), service is charged like a 
toll call by the actual time the 
newsroom computer is "on the 
line." 

Stations with off -site bureaus or 
field reporters can also link com- 
puters together for on- location 
news gathering. The reporter can 
use a small portable computer in 
the field to write stories, then send 
them to a computer in the station 
where they can be edited for broad- 
cast. 

Microcomputer software can 
help the news director with his 
other management responsibilities 
as well as streamlining news gath- 
ering and production. Controlling 
the dollars is less of a problem with 
electronic spreadsheets, and the 
same word processing software us- 
ed to write and edit stories can ease 
the task of producing management 
reports, routine correspondence, 
and form letters. 

Selecting The Software 
Once the news director has de- 

termined that automation has a 
place in the newsroom, he should 
be cautious in deciding which soft- 
ware will meet most of his needs 

The news director needs to re- 
solve the cost efficiency issue. How 
much is it costing the station to 
manually perform the tasks that 
will be automated? When will the 
station realize the payoff? What 
hidden costs (maintenance fees 
and additional equipment needed 
to realize the software's full poten- 
tial) might be required? Is the soft- 
ware part of a package that alsore- 
quires the purchase of the vendor's 
equipment, or can the software be 
bought separately? Asking a lot of 
questions will eliminate many cost- 
ly surprises. 

Will automating the newsroom 
require a resident computer whiz? 
If the software being considered is 
not easy to operate, the potential 
stress involved is not worth the 
change. Off- the -shelf software can 
be modified to do almost any task 
- but tailoring it to broadcast ap- 
plications can be costly, complicat- 
ed, and frustrating. 

Radio newsroom software pack- 
ages are available and greatly ease 
the transition to automation be- 
cause they are designed specifical- 
ly for broadcast use. The price dif- 
ference between the made -for -all 
and broadcast software packages 
should be weighed against the cost, 
time, inefficiency, and effort to 

NEWSROOM /See Page 28 
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Arming The Newsroom With Automation 
Newsroom 

Continued from Page 25 

tailor the non -broadcast software 
for a station's specific needs. 

A good test for a software pack- 
age is to try it out in the newsroom 
before making the commitment to 
purchase. The software vendor 
may have demonstration packages 
that can be tried out for a few 
weeks. Then the newsroom staff, 
who will use the software, should 
be given the time to try it out. A 
residual benefit will be realized by 
giving the automation idea a trial 
run and perhaps cure some of the 
computerphobia that may be resi- 
dent among some of the staff. 

System Support 
The extent of customer support 

is a serious consideration when 
looking at newsroom software. 
Training materials should be writ- 
ten in an easy- to-understand style 
so the computer novice is not in- 
timidated and turned off to the 
change. The manual should con- 
tain error message explanations, 
graphic depictions of the screens 
and, most important, phone num- 
bers for help. The vendor should be 
able to answer questions about 
software updates. If new versions 
are developed, what is involved in 
obtaining them. 

Another consideration in soft- 
ware selection is its expandability. 
When the time comes to add a sec- 
ond newsroom computer, can the 
original software be adapted to the 
second computer as well? Keep in 
mind the old adage: "The large 
print giveth, the small print taketh 
away." Read the small print on the 
software license agreement. 

The vendor should be asked ex- 
plicitly about expandability. Some 
license agreements state that pur- 
chase of a second copy of the soft- 
ware is required to accommodate a 
second computer. Some programs 
are written so the original program 
disk must remain in the computer 
whenever the program is running. 

News Networking 
After determining that the soft- 

ware will run on more than one 
computer simultaneously, net- 
working becomes a viable possibil- 
ity. There are two major advan- 
tages of hooking microcomputers 
together in a Local Area Network 
(LAN). One way is to share infor- 
mation (making information 
available to all connected com- 
puters), and sharing expensive 
equipment (printer, hard disk, 
etc.). 

While looking for applicable soft- 
ware, the news director will come 
across the term disc operating 
system. Simply defined, the disc 
operating system tells the com- 
puter how to handle information 
fed into it. Operating systems are 
not alike and software developed 
for one disc operating system may 
not necessarily work on another. 
Again, careful questioning of the 
vendor will prevent disaster. 

Automating a radio newsroom 
involves thought and investigation 
- but it does not need to be a 
budget -breaking experience. Mic- 
rocomputers could be the anwser 
for radio new directors who want to 
enhance the scope, quality, and 
depth of their cooperation. 
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Computer Products & Services 
A -Ware Software 
14880 Janice Place 
New Berlin. WI 53151 
(414) 784 -2723 

Anacomp, Inc. 
6610 N. Shadeland Avenue 
Indianapolis, IN 46220 
(317) 842.1830 

Arbltron Ratings 
1350 Avenue of the Americas 
New York, New York 10019 
(212) 887 -1300 

BASYS, Inc. 
2685 Marine Way 
Mountain View, CA 94043 
(415) 969 -9810 

Birch Radio, Inc. 
120 Van Nostrand Ave. 
Englewood Cliffs. NJ 07632 
(201) 585-7667 

Broadcast Music Services 
114 E. Stevenson 
Harrison, AR 72601 
(501) 741-4055 

Cavalier Computer Services, Inc. 
1500 West Third Avenue 
Columbus. OH 43212 
(614) 486-3338 

Century 21 Programming 
4340 Bellwood Parkway 
Dallas, TX 75244 -3225 
(800) 582 -2100 
(214) 934 -2121 

ColorGraphics Systems 
5725 Tokay Boulevard 
Madison, WI 53719 
(608) 274-5786 

Columbine Systems 
7 Jackson Building 
Level 3 
Plaza of the Presidents 
Golden, CO 80401 
(303) 279 -4000 

Computink 
7200 E. Dry Creek Road 
B -101 
Englewood, CO 80112 
(303) 779 -4032 

Computer Concepts Corporation 
8375 Melrose Drive 
Lenexa, KS 66214 
(800) 255.6350 
(913) 541 -0900 

Computer Designs 
P.O. Box 1776 
Rolla, MO 65401 
1314)364 -3004 

Computer Support Services 
38 North Second Street 
Lewisburg, PA 17837 
(717) 524 -4424 

Custom Business Systems, Inc. 
P.O. Box 67 
20th & Winchester 
Reedsport, OR 97467 
(800) 547 -3930 
(503) 271 -3684 

Custom Computing, Inc. 
123 West Main Street 
Suite 220 
Urbana, IL 61801 
(217) 328 -0030 

Data Communications Corp. 
3000 Directors Row 
Memphis. TN 38131 
(901) 345.3544 
Datacount, Inc. 
2207 Anderson Road 
P.O. Box 2312 
Opelika, AL 36801 
(904) 478 -8365 

Decision Data Systems 
402 S. Ragsdale 
Suite 206 
Jacksonville, TX 75766 
(214) 586-0557 

Dalla Data Systems Corporation 
1595 Metropolitan Drive 
Trevose, PA 19047 
(215) 322 -5400 

Darrel Systems Corporation 
479 Potomac Street 
Hagerstown, MD 21740 
(800) 368-2021 
(301) 790 -1177 

Dodge Data Systems 
1400 11th Avenue 
Helena, MT 59601 
(406) 442-5228 

Eventide, Inc. 
One Alsan Way 
Little Ferry, NJ 07643 
(201) 641 -1200 

Financial Communications 
Network 
49 Music Square West 
Nashville, TN 37203 
(800) 329-2400 

Generic Computer Services 
Box 151 
Butler, PA 16001 
(412) 283 -1500 

Gilcom Broadcast Management 
System 

5711 Sixth Avenue 
Altoona, PA 16602 
(814) 946 -4361 

Harris Corporation 
P.O. Box 4290 
Quincy, IL 62301 
(217) 222.8200 

Jefferson Pilot Data Systems 
Executive Plaza 
501 Archdale Drive 
Charlotte, NC 28210 
(704) 525 -4271 

Kaman Sciences 
P.O. Box 7463 
Colorado Springs, CO 80933 
(303) 599 -1450 

LIBRA Programming, Inc. 
1954 East 7000 South 
Salt Lake City, UT 84121 
(800) 453 -3827 

The Management 
P.O Box T 

Aledo, TX 76008 
(817) 441 -8532 

Management Solutions, Inc. 
P.O. Box 332 
Sanford, ME 04073 
(207) 324.5205 

Marketron 
101 Lincoln Centre Drive 
Suite 300 
Foster City, CA 94404 
(415) 341-4004 

McHugh & Hoffman 
3970 Chain Bridge Road 
Fairfax. VA 22030 
(703) 691 -0700 

Media Computing 
4401 E. Kings Avenue 
Phoenix, AZ 85032 
(602) 992 -2338 

Media Services Concepts, Inc. 
1713 N. North Park 
Chicago, IL 60614 
(312) 951 -2680 

Nordic Software 
4910 Dudley Street 
Lincoln, NE 68504 
(402) 466-6502 

Obedient Software Corp. 
1007 Naperville Rd. 
Wheaton, IL 60187 
(312) 653 -5527 

Phoenix Systems 
Division of Brinr /Chase 
4685 Highland Drive, Suite 208 
Salt Lake City, UT 84117 
(801) 272 -8601 

Jeff Pollack Communications 
984 Monument St. 
Suite 204 
Pacific Palisades, CA 90272 
(213) 459.8556 

The Program Manager 
P.O. Box 45 
Inglefield, IN 47618 
(812) 867-3524 

Quanta Corporation 
1 440 South Progress Drive 
Salt Lake City, UT 84119 
(801) 974 -0992 

Radio Computing Services 
2 Overhill Road 
Suite 4315 
Scarsdale, NY 01583 
(914) 723 -8567 

Radio Management Systems 
P.O. Box 373 
Johnstown, OH 43031 
(614) 967-6776 

Radio Research Development 
154 Choctaw Circle 
Chanhassen, MN 55317 
(612) 934-3914 

Register Data Systems 
P.O. Box 1246 
Perry. GA 31069 
(912) 987-2501 

Schafer World Communications 
Corporation 

P.O. Box 31 
Marion, VA 24354 
(703) 783 -2000 

Simplified Broadcast Operations 
P.O. Box 1428 
Victorville, CA 92392 
(619) 245 -8635 

Strata Marketing, Inc. 
2 South 306 Ivy Lane 
Lombard, IL 60148 
(312) 620-4340 

Summit Software Systems, Inc. 
2111 -M 30th, 41126 
Boulder, CO 80301 
(303) 494-1761 

Sunspot Broadcasting System 
2440 San Mateo Place. NE 
Albuquerque, NM 87110 
(505) 881 -1444 

Systemagio 
337 N. Water Street 
Decatur, IL 62523 
(217) 423-9744 

TIR Software Systems 
40 Snyder Road 
Hermitage, PA 16146 
(412) 981 -3151 

Tapscan 
2100 Data Park, Suite 202 
Riverchase, AL 35244 
(205) 978 -7456 

Terminal Systems Corporation 
901 Columbia Circle 
Merrimack, NH 03054 
(603) 424-5033 

Taxer 
7175 Saltsbúrg Road 
Pittsburgh. PA 15235 
(412) 795 -9750 

VariCom, Inc. 
350 Townsend St. 
San Francisco, CA 94107 
(415) 543 -7218 

Is your Format out of 
CONTROL? 

Same records in the same hour every day? 
Announcers overplay their favorites? 

Announcers skip tunes they don't like? 
Poor program "flow" when things get busy? 

As a music programmer you know the successful stations often spend 18 to 15 man -hours per week, or 
invest thousands in computers and software, to cure these problems. Now there is a way to do it better, 
faster and cheaper, and have 14 hours and 50 minutes left over each week! 

The Formax Music System is a computerized music scheduling SERVICE. The perfect way to add pre- 
cise computer control to your existing format, without the expense and workload of purchasing and op- 
erating your own coniputer system. High Tech, Low Cost. And a lot less work. 

For free samples and details please call Doug Blair at our Chicago office (collect) 

(312) 653 -5527 
or write to 

OBEDIENT SOFTWARE CORPORATION 
1007 Naperville Road Wheaton, Illinois 60187 
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HITE[H HORIZONS 

State Of The Art 
Technology 

Highlights Of The Exhibit Hall 

C SCA modulation generator 

linear fader 

Ward Beck R1000 console 

Elliott Klein 
President 

Klein Engineering 

This article was pre- 
pared by Elliott 
Klein, who is a con- 

tributing editor for R&R. 
He is President of Klein En- 
gineering in Scottsdale, AZ, 
and serves as engineering 
consultant for a number of 
AM and FM stations. Opin- 
ions expressed herein re- 
flect Klein's professional 
beliefs, and are not neces- 
sarily endorsed by R&R. 

It's that time of year again. 
This weekend marks the opening of 
the 63rd annual NAB Convention 
(4/14 -17), and once again the 
massive collection of electronic 
equipment in the exhibit hall is the 
center attraction. Before everyone 
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starts running everywhere to see 
everything, I would like to point out 
the highlights of what I consider to 
be the most important engineering 
exhibits for management and pro- 
gramming to look at this year. 

Audio Boards 
First stop on the tour is the great 

collection of audio boards on hand. 
Autogram Corporation of Plano, 
TX has a new slide pot (linear 
fader console) which is worth look- 
ing at. It features numerous re- 
mote inputs, remote starts, micro- 
processor-based electronics, and 
can be "programmed" for live as- 
sist.'Autogram will also be showing 
a complete line of consoles, fast be- 
coming an industry standard, 
which you can find at Booth 120. 

While we are on the subject of 
audio consoles, I would also like to 
call attention to the display for 
Pacific Recorders and Engineer- 
ing. Pacific always puts together a 
great -looking and functional ex- 
hibit, and this year the company 
will be showing their line of audio 
control consoles - including a new 
production board and a new line of 

1985 

cart playback -and -record decks. I 
have heard great things about 
these cart decks, and this is one of 
the fast stops - Booth 113 - that I 
am going to make on the exhibit 
floor. 

Two other console companies - 
ADM Technology and Ward -Beck 
Systems - are also worth a long 
look, and are found at Booths 1223 
and 1224, respectively. 

Audio Processors 
Moving on to the most controver- 

sial area between programmers 
and engineers, we find ourselves in 
the middle of audio processing 
equipment.There are many worth- 
while audio processors shown at 
the NAB convention, but I am -go- 
ing to highlight the two best -known 
(and in my opinion the two best) 
manufacturers for AM and FM ra- 
dio broadcast applications. First, I 
call your attention to Circuit 
Research Labs (CRL) of Tempe, 
AZ. CRL will be showing its com- 
plete line of AM and FM audio pro- 
cessing systems, including a new 
stereo four -band processor for use 
at AM and FM stereo stations. 

Elliott Klein 
Another product CRL will have on 
display is an improved SCA sub - 
carrier generator with built -in pro- 
cessing. Its exhibit in Booth 300 will 
include a listening post - so stop 
by and listen. 

I also advise you to take a look at 
the Orban Associates exhibit in 
Booth 607. Orban has been steadily 
making improvements to its al- 
ready- popular FM Optimod 8100A, 
and will have one on display at the 
convention. Many of these units are 
already on the air around the coun- 
try, and if your station uses one, I 
strongly advise you to stop by and 
talk to Orban about the upgrading 
of the past year - and to see its 
complete line of audio processing 
equipment. 

Cart Machines 
What's new in the world of cart 

machines? International Tapetron- 
ics Corporation (ITC) has some ex- 
citing new cart tape equipment 
worth a good look. ITC has devel- 
oped a new series of moderately - 
priced cart tape machines -named 
the "Omega." They look great and 
have very good technical specs. 
ITC is going to have a large variety 
of test equipment in its booth (#311) 
this year, and it will be available 
for engineers to make on- the -spot 
evaluation. 

HIGHLIGHTS /See Page 30 



NEW YORK HAS A 
NEW TOP 5 

ADULT RADIO STATION 

DOUBLEDAY'S WHN /WAPP COMBO 
DELIVERS THE 25 -54's IN 

AMERICA'S LARGEST MARKET 
With our acquisition of 50,000 watt 

WHN -AM in New York earlier this year, the 
New York Radio Network was created. A 

killer combination of America's #1 country 
music radio station, and WAPP, New York's 

newest contemporary hit FM. Now, a 
whole new player has emerged 

in the big city. 

Doubleday's NYRN delivers over 65,000 
adults 25 -54 on an average quarter hour 

basis throughout the week' Thai's a 
mere 9,000 persons fewer than the 
#1 station...and we've only just started. 

America's hottest radio group comes up 
with an exclusive selling vehicle in the #1 
market, delivering thousands of undupli- 
cated listeners more economically than 
any other competitor. Creating the right 
products for the right situations is our 
game...and we play it just fine. 

RADIO IS OUR ONLY BUSINESS...AND WE KNOW IT. 

WHN /WAPP WMET (FM) WLLZ (FM) 
New York Chicago Detroit 

WAVA (FM) KDWB AM /FM KPKE (FM) 
Washington, D.C. Mpls. /St. Paul Denver 

dip DOUBLEDAY BROADCASTING CO. 
100 Park Avenue, New York, N.Y. 10017 

WAPP(FM) /Lake Success -New York City, 
WAVA(FM) /Arlington- Washington, 

KDWB -FM /Richfield, MN 

Arbitron Fall 1984 
'Mon -Sun 6A -Mid AQH Total Persons 
Subject to Limitations 
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ITC will also be using compact 
disc players this year for source 
material for cart dubbing. CDs are 
plastic discs cut by means of a 
laser; the disc isn't actually cut but 
imprinted with a complex series of 
"dots" that make up the digital in- 
formation. The music recorded on 

them is played back via low -power 
laser, which reads the disc - pro- 
ducing an audio quality far superi- 
or to "pressed records." You will 
be seeing much more use of CDs 
for source material in the future; 
they are very clean because they 
eliminate tracking distortion and 
surface noise common to most con- 
ventional records and dubbing 
systems. Over the past year I have 
recommended to various stations 

that they use CD discs for sources 
whenever possible. At any rate, 
stop by and listen to the new cart 
machines and the CD discs. 

Transmitters 
If you are considering a new AM 

transmitter I suggest you take a 
good look at the Harris SX series. 
These transmitters are all solid 
state, containing no tubes and 
boasting power levels up to 5000 

watts. Harris has also made a 
number of improvements to its 
50,000 -watt MW50 transmitter - 
which now has the model number 
MW50C. Harris will also have a 
good AM stereo demonstration at 
its booth, and if you are looking for 
a new FM transmitter, Harris has 
a full line of them - including a 
new lower power model. All this 
equipment may be seen at Booth 
401. 

We Have Your 
Console! 

ther 

s ïï ïï 
,irt&444-4U41. 

Expandable 
. at any time 

7000 
Our premier consoles are de- 
signed for simplicity and reliabili- 
ty. The 7012 and 7012A consoles 
continue to be today's choice, al- 
lowing broadcasters excellent 
sound quality with efficient VCA 
control, all at a cost well below 
what others charge for less. 12 
channels, 22 inputs, full stereo, with 
your choice of metering functions. 
Clearly an excellent console for 
today's broadcast needs. 

7512A 
This console continues the Howe tradition 
of simple -to- operate, reliable products, but 
adds features to make the operator's job 
even easier. These include: remote control 
for machines, a clock and timer, 2 talkback 
circuits, and much more. Comprehensive 
operator control and superior sound qual- 
ity make the 7512A an exceptional choice. 

9000 
The latest in the legacy of quality 
consoles from Howe, the 9000 is 
available from 8 to 22 channels 
tailored to your needs. There is no 
costly mainframe, but full modular 
capability is built in. 3 inputs per 
channel, mix-minus on all chan- 
nels, sealed membrane switches 
for channel and machine control, 
and unmatched audio perfor- 
mance. These features and more 
combine to give the broadcaster 
outstanding flexibility. 

owe audio productions, inc. 
2300 Central Avenue Suite E Boulder. CO 80301 (303) 444 -4693 For more information (800) 525 -7520 
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Another transmitter manufac - 
turer I would like to call your atten- 
tion to is Broadcast Electronics, 
which will be displaying a full line 
of FM transmitters for high and 
low -power stations. Over the years { 
BE has developed a great video 
display device known as a Micro- 
processor Video Diagnostic Sys- 
tem. This system is a video display 
mounted in the cabinet of the 
transmitter that monitors and 
displays all of the transmitter's 
critical functions - including 
critical voltages and currents. This 
feature is very helpful in monitor- 
ing and trouble- shooting these 
transmitters. 

Another new item at the BE 
booth is its new digital voice re- 
corder. This device has the ability 
to record up to three minutes of 
voice grade information and play it 
back without the use of magnetic 
tape. The quality is limited to voice 
grade, but the device could be used 
for a ski report line or for concert 
information. 

Broadcast Electronics is also one 
place to look if you are shopping for 
exciters - it makes one of the best 
on the market. All this equipment 
can be found at Booth 303. 

Antennas 
Maybe you're looking to replace 

your old FM antenna system. If so, 
Electronic Research Inc. (ERI) 
has a new model of high and low - 
power FM broadcast antennas. If 
you are interested you should con- 
tact Tom Silliman at ERI, or visit 
the Harris or Continental Elec- 
tronics booths at the show. Harris 
and CE are vendors for the ERI 
antenna line, and Silliman is one of 
the most informed FM antenna de- 
sign and applications engineers in 
the U.S. If you have an FM 
coverage problem and think a new 
antenna can solve it, give Silliman 
a try. 



MEDIA GENERAL BROADCAST SERVICES 

BREAKS BIG NEWS AT NAB. 

FINAL! FINAL! FINAL! 

NEW &IMPORTANT! 
FREE "DON'T DRINK & DRIVE" 
PUBLIC SERVICE PROMOTION! 
A timely, public service audio campaign: "Live and Let 

Live - Don't Drink and Drive." A full, professional all 
original studio production- finest national quality - 

available to you FREE. 
Spots in three formats: adult 

contemporary, rock and 
country. Take the leadership 

in your community's 
efforts to combat 

drinking and driving. 
FREE audio spots 

available at our 
Hospitality Suite. 

NEW & GLAMOROUS! 

WINA 

CARIBBEAN 
CRUISE! 

Win an exciting 7-day NCL Caribbean cruise for 
two including round trip airfare to the Port of 
Miami. A $4,000 value! Register, while you're 
visiting our Hospitality Suite. 

NEW AND 
PROFITABLE! 

Fresh, New Ideas To Boost Your Profits 
With Our Radio And TV Services. 

Sales and Production Libraries Station ID's and 
Jingles in all formats Custom client commercials 

Custom Music for AV's and movies Custom Video 
Production and Editing Syndication and Music 
programs in all major radio formats. 

GET THE NEWS FIRST HAND 
Hospitality Suite: Las Vegas Hilton, #360 

NAB Booth: #410. 

Broadcast Services, Inc. 
2714 Union Extended, Memphis, TN 38112 (901) 320 -4212 



HI -TECH HORIZONS 
State Of The Art Technology 

It is virtually impossi- 
ble to mention all the 
fine equipment suppli- 

ers and manufacturers who 
will be showing their wares 
at this year's NAB conven- 
tion. I have selected a few 
that I think will be of inter- 
est to your management 
and programming needs. 
However, you should en- 
courage your engineering 
staff to check out every- 

thing that is new in broad- 
cast equipment and tech- 
nology. A few additional 
manufacturers demon- 
strating new equipment at 
the international exhibition 
are listed below: 

OAllied Broadcast Equipment 
is exhibiting the Compu- 

Sonics DSP -2002 audio console. The 
DSP -2002 reportedly equals or ex- 
ceeds conventional cartridge 
machines utilized for prerecorded 
broadcast source materials, 

featuring storage and recall with 
digital sound quality, random ac- 
cess, and interactive editing. 
Recording time capacity ranges 
from 30 to 960 minutes in stereo, 
depending on the number of music 
workspace storage modules install- 
ed. Booth 645. 

©Auditronics will be ex- 
hibiting its 200 and 300 series 

on -air broadcast control consoles. 
The 300 Series Audio Production 
console, available in either 4-or 
8 -track formats, features mono 

and /or stereo inputs, output sub - 
mastering, a comprehensive user - 
programmable logic system, and a 
wide range of options and ac- 
cessories for custom design. The 
series also utilizes RTQ peak pro- 
gram and phase meters. Booth 505. 

Beyer Dynamic, Inc. will be 
introducing the S 185 US 

handheld wireless microphone. 
Designed for superior performance 
in the 174 -216 mHz range, the S 185 
US features a switchable built -in 
limiter and low -noise compander 

system. When used with the EM 85 
cardioid condenser capsule, the 
microphone transmitter is suitable 
for all handheld vocal use. An addi- 
tional "pocket wireless" transmit- 
ter, the TS 185 US, offers all the 
features of the handheld model and 
interfaces directly with a lavalier 
microphone. Booth 426. 

OBroadcast Supply West has 
developed a series of car- 

tridge racks for storing broadcast 
recording cartridges. The corn - 

PRODUCTS /See Page 34 
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Working with Broadcasters since 1969 

DJ's Delight 
Rock -n -roll or the sound of music 
and news: anything you do, you 
can do better with an Autogram 
Console. 
Our Microgram microprocessor 
based consoles offer state- of -the- 
art performance with amazing 
programming options including 
live- assist. 
The top of our line, they join 
900+ Autogram consoles now 
in the field. 

Old Number 1, delivered in 1975, is 
still working a full shift 7 days a 
week. 
Whatever your needs, we build a 
console you'll love to play. Or have 
it play for you. For specs and 
referrals, give us a call. 
214/424 -8585 Autogram 
Corporation, 631 J Place; 
Plano, Texas 75074 
o 1985 Autogram Co'p. /5937 

Booth 120, NAB Show - Register for Prize Drawing 
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"THERE'S ONLY ONE 

RADIO NETWORK 
...AND I'M ON IT 

SGT SLAUGHTER 

abc rock radio network 
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State Of The Art Technology 

Products 
Continued from Page 32 

pany will be exhibiting nine models 
of Prorax: three wall racks and six 
carousel models holding up to 400 
different carts. All Prorax are con- 
structed of mahogany, and all 
carousels are two-sided for easy in- 
dexing and location. Two sizes of 
compact disc racks will also be on 
display. Booth 112 -A. 

ODolby Laboratories is 
demonstrating its SP Series 

multi -track 24-track systems. The 
DP operates with A -type noise 
reduction in a small package, and 
each channel features a plug -in 
carrier card containing interface 
circuitry and controls, accurate 
LED calibration display, and noise 
reduction module. A separate 
power supply, designed for rack - 
mounting directly above the noise 
reduction unit chassis, features 
twin -fan cooling and electronically - 

controlled output protection. Booth 
1311. 

Electro-Voice will be ex- 
hibiting the Electro-Voice 

ELX -1 microphone mixer, which 
features a multicolored PPM 
bargraph for instant program 
display. The mixer also incor- 
porates channel -clip LEDs, and 
operates with low distortion. Booth 
1159. 

OEventide has introduced a 
new Harmonizer special ef- 

fects unit which will be exhibited at 
the NAB. The H969 employs a new 
digital -intelligent splicing 
algorithm (ProPitch) to deliver 
clean pitch-change performance 
without glitching. The system also 
features 12 pitch-change pre -sets, 
as well as separate coarse and ad- 
just controls which set precise 
rock -stable pitch ratios. Full band- 
width delay has been increased to 
1.5 seconds, with further increase 
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to 3 seconds available at half band- 
width. Booth 323. 

OFidelipac will be demonstra- 
ting its new Dynamax 

CTR100 series tape cartridge 
machine. The CTR100 features a 
Cartscan system, which allows 
cartridges recorded at elevated 
level, mono, and matrix systems to 
be intermixed with carts recorded 

in standard level and discreet 
stereo formats. The system also is 
equipped with a variable -speed 
DEC servo motor for SMPTE time 
code capability. Additional 
operating and diagnostic features 
include a splice finder, on -board 
test tone generator, and fast - 
forward. Booth 411. 

OThe EFT -1000, new from 
Gentner Engineering, is a 

frequency extender designed to im- 
prove the sound of broadcast 
remotes by recovering the low fre- 
quencies normally lost over 
telephone lines. The system func- 
tions as a transceiver, operating 
with full transmit, receiver, or 
duplex capabilities. The system 

can also enter or exit the en- 
code /decode mode and couple to 
telephone lines automatically. 
Booth 636. 

In addition to a large selec- 
tion of audio consoles, com- 

pressors, transmitters, and remote 
controllers, Harris will also be ex- 
hiting its Phase Fixer audio time 
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AMEK BROADCAST 
The MX Commercial Production 

Features include: 
Fully Modular Construction 
12 -32 Inputs 
4 Band E0, Swept Mids 
4 and 8 Tape Monitors/ 
Effects Returns 
4 and 8 Buss Outputs i 
Subgroups 
4 EFX /Cue Sends 
4 EFX Send Masters with AFL 
Transformerless Mic Preamps 
48 Volt Phantom Power each channel 
PFL /Solo on all inputs and outputs 
Switchable PPM /VU Light Meters 
EFX Inserts on all inputs and outputs 
All IC's are socketed 5532 and TL0 -72 
Complete Slate and Talkback 
Fader Reverse 
Hard Buss Mother Board 
2 EFX Returns with Buss outputs 
3 Position Setup Oscillator 
2 Two track Playback inputs 
PFL Solo Master Volume 
1 Aux Monitor Output 
Direct Outs on all inputs 
Rigid Welded Steel Construction 
100 mm Faders 
+24 Headroom 
+ 22 Output Level 

Options: 
Transformers available on all inputs and outputs 
VU Meters available 
Floor Stand 

Mixer 

Model as shown $6990. 
With transformer balanced in and out 
and VU meters: 

16 x 4 $8990. 

16x8$9900. 

Call or write for a free brochure and 
the name of your nearest dealer 

AMEK TAC 
In the US: Amek Consoles, Inc. 10815 Burbank Boulevard, North Hollywood. California 91601 Phone (818) 508 -9788 
In Canada: Audio Concept 4460 Thibault. St- Hubert, Clue.. Canada J3Y 719 Phone (514) 445 -2662 
In the UK: Amek Systems 8 Controls, Ltd. Islington Mill, James Street. Salford M3 5HW, England Phone 061-834-6747 



THE WORLD'S LEADING RECEIVERS 
NOW BRING MOTOROLA C-QUAM® 
AM STEREO TO THE WORLD'S 
CARS AND H(1 94 ES. 

THE BA ND WAIIGON'S HEADED FOR 
WINNER'S CIRCLE. 

Sherwood CHU I50 Volkswagen SC73E I H Sparkomahc SR425 

Chrysler Nissan Maxima Sparkomatic SR420 

Sparkomanc S5430 Concord HPL550 Volkswagen SC99ETR 

Audiovox Delco UT4 

I`t 1 I 

4--iniilliulIY 4 1 

Ford Marantz SR940 Pioneer KEA433 

For more information, call Dick Harasek at 312 576 -2879. 

MOTOROLA AM STEREO. THE WINNING SYSTEM. 
OMOTOROLA 
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base corrector. This unit consists of 
an encoder unit and a decoder unit, 
and reduces objectionable flutter in 
recording and playback machines 
by a 5X -10X factor. The Phase Fix- 
er employs twin digital audio delay 
lines with 16-bit A/D and D/A con - 
certers. The sampling rate is dou- 
ble that used in CD players, which 
allows gentle anti -alias filters. 
Booth 401. 
AK Industrial Acoustics is in- 

troducing VistiWall, an 

acoustic window -wa 1 system 
fabricated of high strength 
aluminum alloy components and 
glass inserts for controlling studio 
and exterior noise at broadcast 
facilities. Available in single- or 
double -glazed configurations, this 
see -through concept features 
acoustic /thermal panels which can 
be interchanged for aesthetic and 
functional requirements. Modules 
are available in many sizes, and 
can be coordinated with a station's 
interior or exterior design. Booth 
322. 

On display at the Marti Elec- 
tronics exhibit is the Marti 

AR -10 series receiver, a portable or 
mobile repeater receiver. This 
receiver has a built -in AC power 
supply, and will operate from an 
external source of 12 -15 volts DC. A 
built -in sub -audible tone decoder 
allows the AR -10 to automatically 
turn on to a mobile transmitter 
upon receiving an encoded signal 
from a hand -carried portable 
transmitter, automatically relay- 
ing a broadcast to the base station 
receiver. The receiver operates on 

all remote pickup frequencies and 
bandwidths. Booth 501. 

Modulation Sciences will be 
demonstrating its Sidekick 

SCA generator, an audio processor 
designed to reduce cross -talk and 
stabilize frequency. The unit com- 
bines generator, modulation 
monitor, audio processor, and 
transmitting tuning assistance in 
an integrated system. The Sidekick 
features RF shielding, a peak 
holding deviation meter, quartz 
crystal-controlled synthesizer, and 

11 

500AL ... For heavy duty on- the -air use with 
wide tracking force range . 

PBR ANNOUNCER'S 
EARPHONE ... Ideal for on 
camera studio work and 
remote coverage. 

s ,-.:a 
a \ 

a 

680EL... Delivers sound excellence and stands 
up to backcueing, vibrations and mishandling. 
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0 PROFESSIONAL PHONO PREAMP /EQUAL- 
IZER ... Interfaces magnetic phono cartridges 
for optimum calibration of audio systems. Avail- 
able with balanced or 
unbalanced T output. ."Te 

T 00' 

7 o 
n 

881S... Used in broadcasting for "disc to tape' 
and quality control in Recording Studios. 

Stanton is the company with a total 
commitment to quality and reliability - 
producing products for the Recording 
Industry, the Broadcast Industry and 
the Professionals in Audio. 

G,ÿt sTaNron 
THE CHOICE OF THE PROFESSIONALS' 

200 Terminal Dr., Plainview, NY 11803 

is compatible with compander, 
data, and telemetry systems. 
Booth 204-B. 

Nautel is introducing the 
AMPHET 50, which the 

company claims is the first 50 kw 
total solid state AM broadcast 
transmitter. The AMPHET 50 
modular configuration allows on- 
air servicing and provides a 
modular reserve of 48 -1.25 kw 
power amplifier /modulator ,r 
subassemblies - each with its own 
muffin fan. Main and standby ex- 
citers (containing audio and RF 
drivers) are drawer -mounted. 
Booth 216. 

Otani Corporation will be 
demonstrating a new con- 

troller for their EC100 series syn- 
chronizers. The CB121 controller is 
designed for remote control opera- 
tions of the company's EC -101 syn- 
chronizer via parallel control 
cable, which can be installed to the 
MTR -g0 multichannel recorder. 
The CB121 displays master time 
code, slave time code, and stored 
offset and difference parameters. 
Switches on the unit select a 
number of operating functions, and 
each switch has an associated LED 
for mode verification. A separate 
LED display shows slave 
chase /lock status. Booth 601. 

Among the equipment ex- 
hibited by Pacific Recorders 

and Engineering is the Newsmix- 
er, designed for audio mixing in the 
newsroom. The Newsmixer is com- 
pact, and may be rack -mounted or 
operated on a desktop. Dual bus 
design permits simultaneous 
operation of several tasks, and the 
unit will accommodate any com- 
bination of tape recorders. The 
system can be used for both pro- 
duction and on -air mixing, and 
features muting and warning tally 
lights. All features are designed for 
use by non -technical operators. 
Booth 113. 

Radio Systems will be show- 
ing its ESA -10 audio console, 

a 10-channel, dual output model 
which utilizes full DC control for 

PRODUCTS /See Page 37 



HI -TECH HORIZONS 

State Of The Art Technology 

Mid -Day Air Personeev -Suwn Med 

WKKW,- Clarksburg, West Virginia 
chose an ESA -l0 Broadcast Console 

Here's Why .. . 

"The ESA -10 console is designed with the engineer in mind. All inputs and out- 
puts are clearly marked and are easily accessable An extremely easy console to 
install' 

Bob Ice 
Chief Engineer 

"Our new ESA -10 console is designed for the operator ... the layout of remote 
starts, timing clocks, and level indicators allows for easy, "FAST' operation. Our 
on -air production never sounded better." 

Bill Dunn 
OF.rations Manager 

"Believe me, we shopped around. We needed a board that would hold up and not 
become obsolete tomorrow . . . and it had to be in the right price range I think 
the ESA -10 was the perfect choice :' 

Mike Simons 
General Manager 

R flIU 5YSTEM5uvc. 
5113 West Chester Pike Edgemont, PA 19028 215/356 -4700 

Call 800/523 -2133 or (in PA call 800/423 -2133) 

Products 
Continued from Page 36 

stereo production. A digitally - 
controlled attenuator, and C -MOS 
input and output switching, con- 
fines all audio to the rear of the 
console for low noise distortion and 
high RFI immunity. Internal level 
adjustments can be trimmed for 
each input and output, and a setup 
meter shows precise calibration. 
Stereo, high- definition LED 
meters can be set for average or 
peak response. Booth 213. 

CDOn display at the Rohn ex- 
hibit is a new, prefabricated 

equipment shelter designed to pro- 
tect electronic or switching gear. 
The shelter is constructed of 
laminated fiberglass, a standard 
aluminum frame steel door, and a 
hot -dip galvanized structural steel 
skid. The exterior is completely 
sealed, to deter rodents, dust, 
moisture, and climactic fluctua- 
tions. The standard electrical 
package includes 120/240 volt, 100 
amp, 20- position main entrance 
breaker box with 12 circuit 
breakers. Booth 103. 

Samson Music Products will 
be introducing its new line of 

VHF crystal -controlled concert 
series wireless systems. These 
VHF systems are inexpensive 
high -band microphone -transmitter 
units, available in handheld, 
lavalier, and instrument configura- 
tions. The new TH -1 belt pack 
transmitter weighs less than 4 oz., 
and operates with a 9-volt battery. 
Other features include an LED to 
exhibit on-off function, audio input, 
and overload indicators. Booth 324. 

Stanton Magnetics will be 
exhibiting a number of car- 

tridges, including the L500AL and 
L660EL models. Both cartridges 
are plug -in types designed to pro- 
vide heavy tracking force when 

used in factory- adjusted tone arms 
in backcueing applications. Stan- 
ton has also added a semi- profes- 
sional microphone to its product 
line. Booth 102. 

® Studer Revox will be 
highlighting its new A725 

compact disc player, which is de- 
signed specifically for professional 
broadcast applications. The A725 
features control software for fast, 
accurate, and consistently repeata- 
ble cueing. buttons are 
large and clearly labeled, and the 
unit features balanced XLR out- 
puts, time remaining display, rack 
mount flange, and die -cast 
transport chassis. Programming 
functions include pause, loop, skip, 
repeat, and autostop. Booth 201. 

® Telex will be featuring its 
model FMR -50, a new wire- 

less microphone system. The 
FMR -50 utilizes a condenser or 
dynamic hand -held microphone/ 
transmitter - with an electret 
Lovelier microphone and belt -pack 
transmitter or with an electret 
head -worn mike and belt -pack 
transmitter. The model comes with 
a full one -year warranty. Booth 
600. 

erl Yamaha International has 
introduced a new set of com- 

pact speakers and a new four - 
channel cassette recording system, 
both of which will be on display. The 
S10X and S2OX compact speakers 
have a flat frequency response of 
65 Hz to 20 kHz, and can handle up 
to 75 watts and 150 watts RMS, 
respectively. Yamaha's new "per- 
sonal studio system" includes the 
MT94D four -channel cassette 
recorder; the lightweight RM602 
six-in, two-out mixer; and the 
RB35B rack and patch bay. Booth 
1340. 
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NAB Exhibit Directory 
Advanced Designs Corporation 
Ms. Teri Riess 
Booth 146 

Allied Broadcast Equipment 
Mr. David C. Burns 
Booth 641 & 645 

Allied Tower Co. 
Mr. Charlie White 
Booth 409 

Alpha Audio 
Mr. Eric W. Johnson 
Booth 210 

Amber Electro Design 
Mr. Wayne Jones 
Booth 422 

American Diversified 
Ms. Sue Perry 
Booth 176 

American Image 
Production 

Mr. George Laie 
Booth 653 

AMP Special Industries 
Ms. Mary Beth Dieleonora 
Booth 634 

Angenieux, Inc. 
Mr. Joseph A. Martinez 
Booth 1201 

Aphex Systems 
Mr. Jon Sanserino 
Booth 513 
Arnold, Toby & Associates 
Mr. James Kerr 
Booth 114 

Arrakis Systems 
Mr. Mike Palmer 
Booth 211 

Associated Press Broadcast Service 
Ms. Pat Hazan 
Booth 419 

Associated Production Music 
Mr. Phil Spieller 
Booth 150 

Audio Broadcast Group 
Ms. Phyllis Freeman 
Booth 637 -A 

Audio Technologies, Inc. 
Mr. Edward M. Mullin 
Booth 420 

Audio Video Consultants 
Ms. Adriana Conforti 
Booth 234 

Auditronics, Inc. 
Mr. Michael Uhle 
Booth 505 

Audi -Cord Corporation 
Mr. Carl L. Martin 
Booth 123 

Autogram Corporation 
Mr. Ernest T. Ankele, Jr. 
Booth 120 

Barrett Associates, Inc. 
Mr. W. Barrett Mayer 
Booth 107 

Belar Electronics Lab, Inc. 
Mr. Harry J. Larkin 
Booth 203 

Belden 
Mr. Thomas O. Wise 
Booth 166 

Beyer Dynamic, Inc. 
Mr. Paul Murphy 
Booth 426 

BGW Systems, Inc. 
Ms. Barbara Wachner 
Booth 421 

Bradley Broadcast Sales 
Mr. Art Reed 
Booth 186 

Broadcast Audio Corporation 
Mr. David W. Evans 
Booth 319 

Broadcast Electronics 
Mr. Curtis I. Kring 
Booth 303 

Broadcast Music, Inc. 
Mr. Robert W. Warner, Jr. 
Booth 619 

Broadcast Supply West 
Irving D. Law, Jr. 
Booth 112 -A 

Bruel & Kjaer Instruments 
Mr. Dick Trump 
Booth 51 1 -A 

Bryston Mfg. Ltd. 
Mr. John Day Russell 
Booth 517 

BSM Systems 
L.J. Markowski 
Booth 637 

Dimensions: 8I/4"X 27 /a "X 6Vz" 

Simultaneous display of Peak and Persistence functions. 
With AM, FM, and TV 

It's not just a third standard; It's becoming the standard. 
Each day more broadcasters and production houses discover how accurate this visual 
display can be for achieving uniform loudness from source to source. Available as a single 
unit complete with power supply, dual or single rack mount, or small console mounting. 

FM's Hottest 
A complete processing package including its own stereo generator. 

Beyond a doubt the most transparent, yet still the loudest processor developed. 
The most technologically advanced unit on the market today. 

DORROUGI1 ELECTRONICS 
5221 Collier Place 

Woodland Hills, California 91364 
(818) 999-1132 

Or a Dorrough Distributor 
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Model 610 

Cablewave Systems, Inc. 
Mr. William P. Meola 
Booth 108 

Calvert Electronics, Inc. 
Ms. Denise L. O'Halloran 
Booth 125 

Capitol Production Music 
Mr. Kevin Marder 
Booth 165 

CBS Radio Stations News Service 
Mr. Alan H. Balch 
Booth 606 

CBX, Inc. 
Ms. Julie Ann Shaw/ 

Mr. Michael Donohue 
Booth 160 

Ceco Communications, Inc. 
Mr. Anthony tanna 
Booth 313 

Celwave RF, Inc. 
Mr. Saul Esocoff 
Booth 202 

Century 21 Product 
Mr. Dave Scott 
Booth 204 

Cetec Broadcast Group/ 
Cetec Antennas 

Mr. Ed Fitzgerald 
Booth 509 

Channelmatic, Inc. 
Mr. Dwain Keller 
Booth 328 

Circuit Research Labs 
Moss Dee McVicker 
Booth 300 

CMI (Celestial Méchanix, Inc.) 
Mr. Bob Benderson 
Booth 441 

Columbine Systems, Inc. 
Mr. Mark Fine 
Booth 118 

Communication Graphics, Inc. 
Mr. Richard H. Lawrence 
Booth 214 

Compullnk 
Mr. Ed Dowd 
Booth 2328 

Computer Concepts Corporation 
Mr. John Clark 
Booth 404 

Comrex Corporation 
Ms. Lynn E. Distler 
Booth 400 

Concept Productions 
Mr. Dick Wagner 
Booth 423 

Connections 
Mr. Richard Chilvers 
Booth 608 

Creative Trade (CTAB) 
Mr. Jeffrey A. Wohl 
Booth 217 -A 

Crown International, Inc. 
Mr. James S. Beattie 
Booth 428 

CSI Electronics, Inc. 
Mr. Saul Gelman 
Booth 507 

Custom Business Systems, Inc. 
Mr. Steve Kenagy 
Booth 317 

Dataworid, Inc. 
Ms. Shirley Ostmann 
Booth 315 

Data Communications Corporation 
Ms. Jamie McMahon 
Booth 609 

DBX, Inc. 
Ms. Ruth Brigandi 
Booth 107 -A 

Dielectric Communications 
Mr. Stanley Thomas 
Booth 455 

Dorrough Electronics 
Ms. Kay Dorrough 
Booth 312 

ECD Industries, Inc. 
Ms. Anita Devilleneuv 
Booth 230 
Elcom -Bauer 
Mr. Paul E. Gregg 
Booth 412 

Electro Impulse Laboratories 
Mr. Mark Rubin 
Booth 1 1 7 

Electronic Research, Inc. 
Mr. Ray Ryan 
Booth 105 -A 

Electronic Systems Lab 
Mr. Heinz Schleusner 
Booth 406 -A 

Emcor Products 
Mr. Thomas A. Regnier 
Booth 429 

ESE 
Mr. Bob Mayers 
Booth 116 

Eventide Clockworks, Inc. 
Ms. Suzanne Langle 
Booth 323 

Fenwal Incorporated 
Mr. J.C. Lousrey 
Booth 196 

Ficon Broadcasters 
Ms. Sharon Moyers 
Booth 202 -A 

Fidelipac Corporation 
Mr. Arthur Constantine 
Booth 411 

Film House, Inc. 
Mr. Curt Hahn 
Booth 231 

Gentner Engineering 
Company, Inc. 
Ms. Elaine Jones 
Booth 636 

Giese Electronic 
Mr. Hartwig K. Putz 
Booth 327 

Goldnugget 
Mr. Bob Watson 
Booth 628 

Gorman Redlich Mfg. Company 
Mr. James T. Gorman 
Booth 506 

Gotham Audio Corporation 
Mr. Russell O. Hamm 
Booth 509 -A 

Green, David Broadcast Group 
Ashley Scarborough 
Booth 417 

G &M Power Products, Inc. 
Mr. Gerald Meisel 
Booth 339 

Harris Corporation 
Mr. Edward S. Gagnon 
Booth 401 

Harrison Systems 
Mr. Brad Harrison 
Booth 214 

Heie Engineering 
Mr. Chris Schute 
Booth 508 

Holaday Industries, Inc. 
Mr. Burton Gran 
Booth 206 -A 

Howe Audio Productions, Inc. 
Mr. Lee Edwards 
Booth 321 

Hungerford & Company 
Mr. Cliff Aldrin 
Booth 310 

IGM Communications 
Mr. Nick Solberg 
Booth 403 

Industrial Acoustics Company 
Mr. Zachary H. Jaquett - 
Booth 322 

Inovonics, Inc. 
Mr. James B. Wood 
Booth 304 

International Tapetronicsl3M 
Mr. Mark Wasserman 
Booth 311 

DIRECTORY /See Page 42 



GOOD SEX 
IS GOOD 
FOR YOUR 
AUDIENcE. 

LOOK WHAT 
DR. RUTH DID 
FOR THESE STATIONS 
IN JUST SIX MONTHS 

WOMEN 18.34 MEN 18.34 
WCCC HARTFORD, CT + 17% KNBR SAN FRANCISCO, CA + 180% 
WFYV JACKSONVILLE, FL + 69% WCCC HARTFORD, CT + 65% 
WMGF MILWAUKEE, WI + 567% WFYV JACKSONVILLE, FL + 14% 
WSHE MIAMI, FL + 278% WIOT TOLEDO, OH + 83% 
WYNY NEW YORK, NY + 12% WROR BOSTON, MA + 1267% 

Source: Arbitron Ratings /Radio, MSA or AD/. FALL 1984 vs. SPRING 1984, AQH, Sunday, IOPM -MID (EST) 

Looking for some audience therapy? Look no further. Get your listeners in tune with Dr. 
Ruth Westheimer's "Sexually Speaking" every Sunday night from 10- 12(Eastern). It's a 
live -and lively -two hours where listeners call in toll -free and seek advice from America's 
favorite psychosexual therapist. 
Get involved with the one -and -only Dr. Ruth. She's bright. She's candid. She's 
informative. 

And she's a hit with both sexes. 

? CALL NANCY COOK AT (212) 664 -4193 
A NBC RADIO 

T ENTERTAINMENT 

INTERESTED 

VISIT US DURING THE NAB LAS VEGAS HILTON, SUITE 2925 
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JBL Incorporated 
Ms. Debra K. Watson 
Booth 615 

Johnson Electronics, Inc. 
Mr. Melvin C. Kelch 
Booth 229 

Kahn Communications 
Mr. Leonard R. Kahn 
Booth 625 

Kay Industries 
Mr. Aaron Katz 
Booth 122 

Lea Dynatech, Inc. 
Mr. E. Alvin Rich 
Booth 302 

Lighting Methods, Inc. 
Mr. J.B. Nettleton 
Booth 182 

Logitek Electronic Systems 
Mr. Scott Hochberg 
Booth 613 

Pam Lontos, Inc. 
Ms. Pam Lontos 
Booth 120 -A 

LPB, Inc. 
Mr. Richard Crompton 
Booth 405 

Magnum Towers, Inc. 
Ms. Debbie D. Smith 
Booth 119 

Management Company 
Mr. Pete Charlton 
Booth 612 

Marcom 
Mr. Martin Jackson 
Booth 306 

Marti Electronics, Inc 
Mr. Charles Wells 
Booth 501 

MBIIAHB 
Mr. Chuck Augustowski 
Booth 148 

McCurdy Radio 
Sudy Shen 
Booth 207 

McGraw -Edison Power Systems 
Mr. John McDonald 
Booth 124 -A 

MCG Electronics, Inc. 
Ms. Christine Coyle 
Booth 167 

McMartin Industries 
Ms. Teresa Kryszak 
Booth 701 

Meadowlands Communications 
Mr. Ken Davis 
Booth 110 

Media General Broadcast Service 
Mr. Kurt Alexander 
Booth 410 

Microprobe Electronics, Inc. 
Mr. David Collins 
Booth 331 

Micro Controls, Inc. 
Mr. Jeff Freeman Ill 
Booth 104 

Modulation Sciences, Inc. 
Dr. Eric D. Stoll 
Booth 204 -B 

Moseley Associates 
Mr. Chuck Rockhill 
Booth 103 

Motorola C & E, Inc. 
Mr. Steven Kravitz 
Booth 309 

Music Director 
Mr. Budd Clain 
Booth 511 

Musicworks, Inc. 
Mr. Bill Robinson 
Booth 209 

Nautel Maine 
Jorgen Jensen 
Booth 216 

Nordic Software, Inc. 
Mr. Jim Wrenholt 
Booth 622 

Omnimusic 
Ms. Rita E. Pecora 
Booth 185 

Orban Associates 
Mr. Jesse Maxenchs 
Booth 607 

Otari Corporation 
Mr. Steven Hill 
Booth 601 

Otis Conner Companies, Inc. 
Mr. Steve Gustafson 
Booth 414 

Pacific Recorders & Engineers 
Ms. Sandra L. Berenics 
Booth 113 

Panasonic (Audio Systems) 
Mr. John Merrick 
Booth 437 

Penny & Giles 
.Mr. David McLain 
Booth 436 

Peters Productions 
Mr. Greg Spraul 
Booth 204 -C 

Plastic Reel Corporation of America 
Pat Baccarella 
Booth 170 

Polaroid Corporation 
Ms. Andrea Mete 
Booth 173 

Potomac Instruments, Inc. 
Mr. David G. Harry 
Booth 100 

Prismagraphics, Inc. 
Mr. Richard Schmaelzie 
Booth 110 -A 

Procart 
Mr. Irving Law, Jr. 
Booth 112 

Procommotion 
Mr. Jack Hearst 
Booth 434 

OEI Corporation 
Mr. John P. Tiedeck 
Booth 307 

OSC Audio Products 
Mr. Barry Andrews 
Booth 626 

Radio Advertising Bureau, Inc. 
Mr. Wayne Cornils 
Booth 511 

Radio Arts, Inc. 
Mr. Dave Price 
Booth 418 

Radio Systems, Inc. 
Mr. Daniel Braverman 
Booth 213 

Ramko Research, Inc. 
Mr. Ray Kohfeld 
Booth 415 

Rees Associates, Inc. 
Terry Shelton 
Booth 1727 

Register Data Systems 
Mr. Lowell L. Register 
Booth 128 

Regis-BLT 
Mr. Luigi Gallo 
Booth 152 

RF Technology, hic. 
Ms. Kristi Irish 
Booth 171 

ROHN 
Mr. Chuck K. Tabacciti 
Booth 103 

Russco Electronics Mfg. 
Mr. Russell C. Friend 
Booth 413 

Saki Magnetics 
Mr. Trevor Boyer 
Booth 416 

Samson Music Products 
Mr. Scott Goodman. 
Booth 324 

Sansui Electronics 
Mr. Jerry Lobow 
Booth 130 
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SelcolSifamISeisales, Inc. 
Mr. Bill Wilkinson 
Booth 438 

Shively Labs 
Mr. Charles Peabody 
Booth 623 

Sono -Mag Corporation 
Mr. Steven S. Sampson 
Booth 139 

SONY/MCI 
Mr. Nick Donadio 
Booth 605 

Soundcratt, Inc. 
Ms. Erika Lopez 
Booth 219 

Sound Workshop Prof. 
Ms. Charlene McPherson 
Booth 461 

Spectrum Planning 
Ms. Shannon Beigert 
Booth 510 
Spencer Broadcast 
Mr. Charles G. Spencer 
Booth 406 

Stanton Magnetics 
Mr. G.L. Bidwell III 

Booth 102 

Straght Wire Audio 
Ms. Lauri Folwer 
Booth 408 

Strata Marketing, Inc. 
Dr. Roger Skidnik 
Booth 614 

Studer Revox America, Inc. 
Mr. Thomas E. Mintner 
Booth 201 

Switchcraft, Inc. 
Mr. Herbert C. Klapp 
Booth 427 

Symetrix, Inc. 
Mr. Dane Butcher 
Booth 616 

Taft Television & Radio Company 
Mr. Jack Morse 
Booth 136 

Tamron Company LTD. 
Mr. H. Ikumo 
Booth 1316 

Tapscan, Inc. 
Mr. Dave Carlisle 
Booth 106 

Telepak San Diego 
Ms. Linda Stepp 
Booth 192 

Telex Communications 
Ms. Barbara Johnson 
Booth 600 

TFT, Inc. 
Mr. John Leonard, Jr. 
Booth 109 

Torpey Controls & Engineers LTD. 
R.J. Torpey 
Booth 463 

Trident (USA), Inc. 
Mr. James L. Camachs 
Booth 633 

Continued from Page 40 

Turner Program ServiceslLNN Radio 
Ms. Sarah Kraft 
Booth 621 

Ultimate Support Systems 
Ms. Karen Bradley 
Booth 651 

United Press International 
Mr. I.J. Vidacovich 
Booth 430 

Ursa Major 
Ms. Donna Kaltman 
Booth 512 

U.S. Tape & Label Corporation 
Ms. Audrey A. Moore 
Booth 602 

Valley People, Inc. 
Mr. Ray Updike 
Booth 318 

Weatherbank, Inc. (KUTV) 
Mr. Steven Root 
Booth 223 

Wegener Communications, Inc. 
Ms. Susan Copeland 
Booth 515 

Wheatstone 
Mr. Michael Shane 
Booth 121 

Whirlwind 
Mr. Michael Laiacona 
Booth 329 

Yamaha International 
Mr. Phil Moon 
Booth 1340 

r 
An Open Letter To Program 

Directors About Audio Processing 
.aasE 

Circuit 
Research 
Labs, Inc. 

Many of you are not very interested in audio processing. 
You may perceive that to be the engineer's problem. But better 
ratings ARE your problem, and a better sounding signal and 
increased coverage may increase your ratings. The point Is that 
program directors SHOULD be concerned about audio processing. 

You may say, "Well, I have brand "0 ", so my station is 

covered." But is it? Why not take the time to tune around the 
dial to your market and really listen to other signals. Do other 
stations on the dial sound louder, more dynamic and transparent? 
Another thing. Does your sound fit your format? For example, 

if your target audience is women the processing requirements are 
different than if your target audience is men 18 -34. 

How about your own golden ears? Have high level headphones reduced 
your ability to hear highs? If your engineer is past 50, he 

may not be in tune with your target audience. You might consider 
doing some research to find our what YOUR audience prefers. 

At CRL we feel the program director should work with the 
engineer to create the right sound for the format. Increasing 

your coverage can have a more important effect on your ratings 
than a new "hot clock ". And no matter which brand of audio 
processor you have, it won't remove the distortion caused by a 

worn stylus, or replace highs lost by a mis- adjusted head on your 

cart machine. 

Many stations, large and small, have selected CRL processing 
to help create their "sound ". Stations like, KIIS- AM &FM, KFI, 
KDKA, WOCO, KOAQ, WAPP, WKTU, WLW, WSM, WSB, KSD, KSO, KV00, 

KRQX, KLAC, KNIX, WBT, WIRE and hundreds more. According to our 
records over 50% of all AM Stereo stations use CRL processing. 

We invite you to stop by booth 1300 at the NAB convention in 

Las Vegas and hear what great audio processing can do for your 
signal. Any signal, AM, FM, SCA, or TV. We can even arrange a free 

two week trial. Because if you don't have CRL processing, your 

station could sound better. 

If you can't make It to Vegas because you're in a rating 
period, call us at 800 -535 -7648. Your friends at CRL worked in 

broadcasting and love it. We talk your language. 

a 



TO GET HElTER RATINGS, 
BROADCAST RADIO BYMAIL. 

If you manage a radio 
station, you probably manage to 
lose some sleep worrying about 
how to do better in the ratings. 

And if you're doing well 
in the ratings game, you most 
likely lose some sleep thinking 
about how you'll maintain that 
position. And what you are 
probably considering, while 
you're lying awake, is one more 
expensive on -air promotion. 
After all, on -air promotions are design 
the only way to promote. Right? have 

Wrong. We have an need 
alternative. 

It's called Direct Mail. 
And it means putting 

a highly memorable message 
right in front of your target audi- 
ence, during the rating period. 

What sets this promo- 
tional concept apart from other 
concepts? Harte -Hanks ability 
to provide Direct Marketing 
services to the broadcaster 
that produce real results, and 
produce them quickly. 

From research and data 
base information to printing, 

and distribution, we 
it all. Everything you'll 
to generate positive 
results in the next book. 

Try us. Fill out the 
coupon and 

return it to Harte- Hanks. Or, if 
you're really losing sleep call 
Mike Eisele at 513-542-7700. We 
think you'll find that this is a 
broadcast promotion concept 
that moves. Moves your 
listeners. Moves the numbers. 

imp PM LOSING SLEEP OYEßTIE BATNIGS, 

Station 

Name 

Address 

City State Zip 

Mail to: Harte -Hanks Direct Marketing, 
National Sales Office 

1329 Arlington Street, Cincinnati, Ohio 45225 
Atm: Mike Eisele 

Phone 

IARiE-Iavks 
dÌRECT MARkETÌNq 



HI -TECH HORIZONS 

Engineering '85 
NAB Technical Update 

Michael Rau 
Staff Engineer 
National Assoc. 
Of Broadcasters 

The following brief 
outlines the most 
up -to -date techno- 

logical improvements and 
developments (and recent 
or pending legislative deci- 
sions) affecting radio engi- 
neering in 1985. It was pre- 
pared by Michael Rau, 
staff engineer for the De- 
partment of Science & 

Technology of the National 
Association of Broad- 
casters. 

New Technology 
AM Improvement Report Im- 

plementation: The AM Improve- 
ment Implementation Committee 
has been formed to implement the 
specific recommendations of the 
AM Improvement Report. These 
recommendations include com- 
mencing an industry-wide AM 
promotion campaign, collecting 
and disseminating available AM 
technical information, limiting the 
boost of transmitted audio fre- 
quencies above 12 kHz, improving 
antenna performance through 
broadbanding, researching new 
antenna designs to shape sky - 
wave, researching transmitter 
transient distortion (TTD), en- 
couraging development of an IC 
chip for AM receivers, and work- 
ing to mitigate interference from 
RF equipment. 

FM Improvement: A newly- 
patented system significantly im- 
proves FM stereo coverage by ad- 
ding noise reduction to the stereo 
subcarrier in quadrature modula- 
tion of the subcarrier. The new 
system is compatible with ex- 
isting receivers but a special 
receiver would be needed to take 
full advantage of the increased 
capabilities. The end result is 
removal of the stereo "noise 
penalty," which then increases 
stereo coverage to nearly that of 
mono coverage. 

Recent Major Decisions 
New Spectrum For Radio 

STLs and ICRs: A new spectrum 
has been allocated on a primary, 
exclusive basis between 944 and 
947 mHz. Existing licensed STLs 
are protected, even if they are in 
the 942 -944 mHz range. STLs 
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operating under Special Tem- 
porary Authority and below 944 

mHz are required to move above 
944 mHz within five years. New 
2130 -2150 and 2180 -2200 spectrum 
is available if the 944-952 mHz 
range becomes too congested. 

Remote Control Rules Revis- 
ed: Old remote control rules have 
been completely deleted. A new 
section (Section 73.1400) substan- 
tially deregulates the remote con- 
trol rules, retaining only what is 
required by law, national securi- 
ty, or public safety. The new rules 
place responsibility on each li- 
censee to assure compliance with 
the station authorization. Any 
remote control which provides 
"sufficient" control and metering 
can be used, as long as the follow- 
ing guidelines are met: an opera- 
tor must be on duty, the transmit- 
ting system must operate proper- 
ly, and the FCC must be able to 
contact station personnel during 
operation hours. 

AM, FM, TV Audio Quality 
Rules Deleted: The rules have 
been deleted and left to the "mar- 
ketplace." Rules on modulation 
capability, distortion, frequency 
response, and noise have been 
deleted completely (except for 
AM stereo). 

FM Blanketing Interference: 
The 115 dBu contour has been de- 
fined as the blanketing contour, 
and stations have been given the 
responsibility of satisfying all 
complaints received during one 
year of new modified operation. 

New Post -Sunset Powers Foi, 
Class Ill AM Daytimers: New 
powers, including a new 50 -watt 
minimum, were recently issued 

1985 

by the FCC. Pending an agree- 
ment with Mexico, however, post - 
sunset operation will not be per- 
mitted after 6pm local time. 

All Class IV Stations Permit- 
ted 1kW Fulltime: As of Decem- 
ber 15, 19M. all class IVs (except 
100 -watt stations) were permitted 
to raise power to 1 kw. This deci- 
sion is the result of longtime 
negotiations with Canada and 
Mexico. 

Special Lifetime General 
Radiotelephone License Certifi- 
cates Available: All existing 
holders of General or 1st Class 
licenses may apply, during calen- 
dar year 1985, for a lifetime cer- 
tificate. After that time, no more 
General Class or 1st Class licenses 
will be issued for broadcast ser- 
vice. The only remaining licenses 
for broadcast will be the restrict- 
ed permit. 

Pending Major Decisions 
Educational FM /Channel 6 

Interference: Rules adopted by 
the FCC would permit FM inter- 
ference to millions of viewers liv- 
ing in and near cities with Channel 
6 television facilities. The FCC 
would rely on after -the -fact cor- 
rective measures to solve "ex- 
cessive interference." The FCC's 
"solution" was based on ques- 
tionable engineering assumptions 
and involved ambiguous imple- 
mentation procedures. According- 
ly, a number of petitions for recon- 
sideration have been filed. 

Broadcast Interference To 
Aeronautical Communications: 
The Federal Aviation Administra- 
tion (FAA) is issuing more 
"determinations of hazard" for 
proposed broadcast towers. These 

"determinations" are based not 
on obstruction to airspace stan- 
dards, but rather on potential in- 
terference from high -end FM sta- 
tions to aeronautical services 
(radio-navigation and communi- 
cation) on 108 -137 mHz. The FAA's 
interference analysis is overly 
conservative and is sometimes ap- 
plied in error (or at least applied 
inconsistently). A rulemaking 
proceeding will be initiated short- 
ly at the FCC to establish in- 
terference compatibility stan- 
dards between broadcast FM and 
TV and aeronautical services. 
Even though this may result in 
more constraints on broadcast 
criteria, FCC -adopted constraints 
would be far preferable to those 
currently applied by the FAA. 

Expansion Of The AM Band: 
The expansion of the band into the 
1605 -1705 kHz band is the subject 
of an upcoming (April 1986) Re- 
gional Administrative Radio Con- 
ference (RARC). A second RARC 
in 1988 will adopt a detailed plan. 
If allocated for commercial 
broadcasting, the new spectrum 
could easily support two to four 
new fulltime AM stations in many 
markets using regional channel 
technical standards. 

Non -Ionizing (RF) Radiation: 
The Environmental Protection 
Agency will again seek public 
comment on a number of propos- 
als seeking to establish a federal 
standard for protection of the 
general public from RF radiation. 
In the absence of a federal stan- 
dard, the FCC is expected to adopt 

an "interim standard" for use in 
its processing procedures. 

Daytimers On Mexican And 
Canadian Clear Channels: 
Daytimers not able to operate 
fulltime because of international 
treaties with Canada and Mexico 
may find relief under recent FCC 
proposals in MN Docket 84 -281. On 
the seven Mexican clear channels, 
nighttime authority is now pro- 
hibited - except for a handful of 
Class I radio stations. These pro- 
hibitions would be removed, ena- 
bling hundreds of daytimers to go 
fulltime on the Mexican clear 
channels. On Canadian clears, 
daytimers operating within 650 
miles of the Canadian border also 
stand improved chances of gain- 
ing fulltime authority under simi- 
lar FCC proposals. 

NAB Engineering 
Handbook 

NAB is currently preparing the 
7th Edition of the Handbook, at a 
time when technical and regula- 
tory changes are coming as rapid- 
ly as ever. This edition will be the 
best produced so far. Important 
chapters on such subjects as 
transmitters and antennas are be- 
ing updated or completely rewrit- 
ten to reflect current theory and 
practice. Additional material and 
completely new chapters are also 
being added to cover both new 
technologies and deregulation. 
New topics for the 7th edition in- 
clude multichannel sound, fiber 
optics, and newsroom computers. 
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HI-TECH HORIZONS 

Take Part, Take Pride: 
Radio In Search Of Excellence 

David Parnigoni 
Sr. Vice President/ 
Radio 

National Assoc. 
Of Broadcasters 

Again this year the 
glitter of Las Veg- 
as - the show capi- 

tal of the world - has at- 
tracted the largest gather- 
ing of broadcasters from 
every part of the globe. The 
reason? The National Asso- 
ciation of Broadcasters 
63rd Annual Convention 

and International Exposi- 
tion. Radio managers, 
engineers, and program- 
mers are collecting to at- 
tend the dozens of sessions 
on everything from im- 
proving the bottom line to 
hiring the right air talent. 

The number one issue that 
broadcasters are concerned with 
- drunk and drugged driving - 
will also be addressed and discus- 
sed. In addition, the largest collec- 
tion of broadcasting equipment in 
the world will be on display. The 
exhibit area encompasses nearly 1 

million square feet, and includes 
everything from audio processing 
equipment to transmitters. 

Double -Barrel 
Radio Research 

Some major additions have 
been made to the radio program 
of the convention this year. Two 
research projects and new Satur- 
day sessions with special empha- 
sis on programming are geared to 
help serve the needs of radio 
broadcasters. "Radio In Search 
Of Excellence: Lessons From 
America's Best -Run Radio Sta- 
tions," a major radio research 
project, will be presented Monday 
afternoon (4 -15). Management 
standards of businesses nation- 
wide have been affected by the 
phenomenal bestseller "In Search 
Of Excellence: Lessons From 
America's Best -Run Companies," 
and McKinsey & Co., the interna- 

CART'EM UP ON AA-4! 
From AOR to CHR, Country to Jazz-Whatever the format, 
this cart's for you. For outstanding high frequency sensitivity 
and headroom, compatibility with all cart machines, the 
mufti - format M-4 delivers the sound that audiences turn on. 

AUDIOPAK AA -4. 
For stations who care 

how they sound. 

CAPITOL MAGNETICS PRODUCTS 
6902 Sunset Blvd. 
Los Angeles, CA 90028 
(213) 461 -2701 

ANIL 
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tional consulting firm which de- 
veloped the book's basic prin- 
ciples, applies a similar study of 

management excellence for the 
radio industry. 

During this session the study's 
authors - Sharon Patrick and 
Robert H. Waterman, Jr. - will 
present their findings for stations 
with consistently high perform- 
ance levels in markets of all sizes. 
They will explain how excellence 
is achieved and maintained at 
some of the country's most suc- 
cessful stations, and suggest how 
these techniques can be universal- 
ly incorporated. To augment the 
study, a publication featuring ar- 
ticles by McKinsey & Co., Ted 
Bolton, Jim Duncan, Ken Green- 
wood, and Rick Sklar will be on 
sale. The book reveals the secrets 
of top management, shows how 
winning stations put them into 
practice, and provides insight into 
achieving excellence in all areas 
of station management. 

Radio WARS Revisited 
Programmers and general 

managers will also be interested 
in NAB's second research project, 
"Radio WARS II: How To Push 
Listeners' Hot Buttons." This 
study is being presented Saturday 
(4-13) , and revisits Reymer & Ger- 
sin's original "Radio WARS" 
research project. That 1983 study 
revealed new ways to understand 
the radio audience, and this year's 
project extends those findings to 
examine how stations can develop 
advertising that will motivate loy- 

alty and get listeners to tune in. 
Examples of advertising which 
reaches various types of listeners 
will also be presented. 

In addition to the "Radio 
WARS" study presented on Satur- 
day, radio broadcasters will be 

able to participate in a variety of 

sessions. Topics of these work- 
shops and forums include "Instant 
Book Analysis," "Doing Your 
Own Research," "Personality Ra- rr 
dio," Community Promotions," 
and "Negotiations For Talent And 
Management." 

On Sunday (4 -14), the conven- 
tion officially begins with the 
opening general session. NAB 
President Eddie Fritts will pre- 
sent the annual State Of The In- 
dustry address, followed by the 
presentation of the Distinguished 
Service Award to Wilson Wearn, 
Multimedia Board Chairman. The 
opening session concludes with 
musical entertainment provided 
by the Beach Boys. 

Sessions on Monday through 
Wednesday (4/15 -17) will cover 
every aspect of radio, such as 
"Planning For Profit," "Creative 
Equipment Financing," "Top 
Line Management," and "Pre- 
venting Executive Burnout." In 
addition, a special RAB- sponsored 
"sales day" on Tuesday will fea- 
ture sessions on farm advertising, 
radio reps, building a powerhouse 
sales staff, and selling against 
newspapers. 

Early -bird sessions, including 
NAB's popular "Idea Swap Shop," 
lead off Wednesday's activities. A 

brunch, remarks by FCC Chair- 
man Mark Fowler, and entertain- 
ment provided by the Pointer Sis- 
ters will conclude the 1985 conven- 
tion. 

Being a part of this añnual event 
is an exciting opportunity to ga- 
ther with your colleagues to dis- 
cuss radio. The NAB Convention 
affords us all an opportunity to 
look at where we have been and 
where we are going. Don't miss a 
thing - this is the real big one 
where all radio gathers to learn. 



KEEPING YOU AHEAD OF 
YOUR COMPETITION KEEPS 
US AHEAD OF OURS. 
HERE'S HOW: 

LUTHER 
VANDROSS 
"'TIL MY BABY COMES HOME" 
L CHR NEW & ACTIVE 

1 

K106 35-32 WHTX 29-24 Y100 
WXKS-FM d-31 Q107 a WGCL 
WNYS a 94Q 29-27 WCZY 
WCAU-FM d-40 Z93 a WHYT 

103/34 41% 

32-30 KIIS-FM on FM102 21-19 
28-25 KOPA a KMEL 29-24 
19-15 KKRZ 31-28 KPLUS 23-21 
27-18 KMJK 28-25 KUBE a 

Q100 d-40 KTFM d-30 
WVSR d-36 Q104 27-23 
92KTU 18-15 KOZE 25-21 
WOKI d-38 KIST 29-22 

'TIL TUESDAY 
"VOICES CARRY" L 

NOW ON OVER 
40 CHR REPORTERS 

WHIT I95 
WXKS-FM WNVZ 
PRO-FM KMEL 
93FM KPLUS 

CHR SIGNIFICANT ACTION 
1 

WERZ YL06 KHOP WPFM KBIM 
WLAN-FM KITY KSKD WHSL KZOZ 
WKFM KZIO KZZU KFMW KIST 
WRCK WZPL WZON KCDQ OK95 
WOKI WJXQ WKSF KTRS 
WFMI WRQN WJAD KOZE 
KX104 KQMQ WYKS KHTX 

B.E. TAYLOR GROUP 
"REGGAE ROCK & ROLL" 
MIDWEST 
BREAKOUT! 

WGCL 

WGRD 

WKDD 

4-4 
35-32 

WRQC 

WJXQ 

WKFR 

WHTX d-29 
95XIL 
WOMP-FM 

Distributed by CBS Records 



RATINGS AND RESEARCH 

JHAN HIBER 

Your Research Questions 
Answered, Part II 

Last week I covered frequently -asked ques- 
tions regarding conducting and understanding 
focus group research. This week continues with 
six other often -asked queries about telephone 
callout and perceptual studies, diary reviews, 
and local advertising community research. 

Telephone Talk Topics 
Many stations conduct a 

variety of telephone re- 
search projects. Here is a 
synthesis of questions re- 
garding this valuable re- 
search tool: 

1) If my station is doing 
telephone callout on a 
weekly basis, how many 
completions does it take 
before I can have some 
faith in the results? 

While the ideal number 
varies slightly depending 
on your target demos and 
the population therein, I'd 
suggest 100 completed calls 
as the usable minimum. 
Forty per week are too few 
to be worth your while, but 
400 per week are probably 
too many and too costly un- 
less you're in New York or 
another huge market. 

2) How many titles can 
be successfully tested in 
callout before respondent 
or interviewer fatigue sets 
in and hurts response qual- 
ity? 

Again, there are vari- 
ables here - format, 
demos, and history of coop- 
eration from the public. As 
a general rule of thumb, 
the maximum number I've 
seen work well is approx- 
imately 30 hooks. 

3) When having percep- 
tual telephone studies done 
for our station, how long 
should we expect the inter- 
view to last? And how many 
questions can usually be 
tackled in such a time- 
frame? 

Given respondent and in- 
terviewer fatigue factors I 
don't recommend going 
longer than 15 minutes. If a 
researcher drafts a super - 
long questionnaire, watch 

out. There could be a lot of 
people who'll hang up in 
the middle of the call. This 
could affect the cooperation 
rate and thus the cost of the 
study. 

In a typical 12 -15 minute 
interview skilled research- 
ers can go through between 
15-20 question areas. One 
way this number will vary 
depends on the type of 
question. Does the public 
pick from a list of re- 
sponses or do they have to 
provide an answer of their 
own wording? Another fac- 
tor pertains to the areas to 
be addressed. Does every- 
one surveyed get to answer 
all the queries or just 
some? Perhaps your sta- 
tion cumers have to answer 
more items than non -cum- 
ers. 

When a station sponsors 
such a study it's important 
for the management team 
to decide on the topics to be 
investigated. The re- 
searcher will then frame 
the questionnaire for client 
review. If it would take 25 
minutes to properly ad- 
dress the topics desired by 
the station team, then 
some priority decisions 
have to be made to whittle 
down the interview length. 

typically come up in pre- 
paration for this challenge: 

4) What do I need to take 
to Laurel? 

First, there should be 
three station personnel or 
research firm staffers. If 
station personnel are going 
I'd suggest the GSM and 
the PD, plus another. 

In terms of materials 
you'll need copies of your 
station information sent to 
Arbitron prior to the sweep 
(your programming logs, 
slogan, and so on). This 
can help you back up any 
claims for credit you may 
not have received for a DJ, 
or program/slogan entry. 

WEEK IN REVIEW 

Birch Signs Kenyon- Eckhardt 

The Kenyon-Eckhardt ad agency, one of America's largest has recent- 
ly subscribed to Birch Radio for all its offices. According to Alan Goldin, 
Sr. VP /Media for K &E, "We did so with the intent to make Birch our primary 
radio buying tool in the near future." 

Goldin continued, "I have always believed that the telephone method- 
ology represented a superior method for measuring radio. I consider the 
diary technique to be an archaic and inadequate way to measure radio lis- 
tening. We at K &E believe that Birch Radio represents the first serious al- 

temative to the diary-based Arbitron service since 1978. We encourage 
other major agencies and advertisers to support this new alternative." 

Birch Radio Sr. VP Bill Live!' told R &R, "Our clients have told us they 
wanted Birch to go after more major agency usage, and this is our number 
one goal. We're very excited by the K &E decision." Arbitron VP Jim Ridings, 
on the other hand, stated, 'There's no way K &E could begin using Birch 
now as a primary service, for two reasons. First, it's not cleared with their 
field offices, such as Detroit, where most of the Chrysler buying is done. 
Second, it has not been cleared with Chrysler or any of their other clients." 

Correct Cume Rule Due At NAB 

The revised and redesigned Arbitren MultiWeek Cume Rule will re- 
portedly be available at the NAB convention. Subscribers will be getting 
copies in the mail also, while third party computer processors already are 
plugging the new data into their systems. 

"Only by comparing the mechanical to the raw diaries 
can you be sure of the integrity of your estimates. If you 
go to Laurel without a mechanical you'll not get the 
most from your trip." 

I'd also suggest a copy of 
your Survey Analysis Dia- 
ry (R&R 3 -8) or your own 
homegrown version. This 
can help you interpret what 
you're looking at when you 
examine the data on a 
weekly basis. A tape re- 
corder will also come in 
handy to record any diary - 
keeper comments. 

Last, and most impor- 
tant, a mechanical diary 
from Arbitron. This print- 
out can show your station's 
diaries and the other en- 
tries included in those 
diaries. This can then be 
used to doublecheck the 
editing and tell you if any 
mistakes were made that 

"If a researcher drafts a super -long questionnaire, watch 
out. There could be a lot of people who'll hang up in the 
middle of the call." 

Diary Decisions 
More and more broad- 

casters are trekking to ex 
otic, downtown Laurel, MD 
to review station diaries. 
Here are two questions that 
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hurt or helped your num- 
bers. Only by comparing 
the mechanical to the raw 
diaries can you be sure of 
the integrity of your esti- 
mates. If you go to Laurel 

without a mechanical 
you'll not get the most from 
your trip. 

5) What do I look for 
when I'm there? 

Chapter Seven of "Hiber- 
netics" goes into this matter 
in detail, but here are some 
keys: 

First, can you find all 
your diaries? If Arbitron 
says your station was men- 
tioned in 110 booklets but 
you find 112 in your review, 
you'd better ask Client Ser- 
vices Manager Jay Billie 
what happened. Why didn't 
you get credited for the 
other two? 

How are the diarykeep- 
ers identifying your station 
and the competition? The 
diary stresses capture of 
call -letter entries, but 
what's the reality in your 
case? Do they know your 
calls out there, or are they 
getting them confused with 
a competitor? Does your 
catchy logo get repeated in 
the diaries, or did you lose 
credit because diarykeep- 
ers couldn't figure out what 
your actual call letters 
are? 

Finally, did you get all 
the credit you are entitled 
to? Given what stations 
pay Arbitron, the clients 
are entitled to every quar- 
ter -hour they deserve. As 
stated above, by compar- 
ing the raw diaries to 
mechanicals you can find 
out the reality of your situ- 
ation. 

6)Can a study that inter- 
views 15 -20 advertisers be 
representative of the feel- 
ings of an entire ad com- 
munity? 

Maybe not, but it's not 
meant to be. When re- 
searching the advertisers, 
you typically pick the key 
media decisionmakers - 
usually less than 30 in 
number in most markets. 
Talking to a good cross - 
section of those folks will 
give you the keys to unlock- 
ing revenues from ac- 
counts they represent, per- 
haps two-thirds of the radio 
revenues in your metro. 

It wouldn't be cost -effi- 
cient to interview another 
20-30 just to have a larger 
sample. Here it's the quali- 
ty, not the quantity, of the 
sample that's significant. 

Thanks for your input, 
and let me continue hear- 
ing from you regarding 
items of interest. We'll re- 
peat this Q &A format later 
this year with other topics. 
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NETWORKS/PROGRAMA SUPPLIERS 

REED BUNZEL 

OUTSIDE LOOKING IN 

A Non -Network 
Network Perspective 

Five years ago much of the hubbub on the NAB con- 
vention floor in Las Vegas concerned the changing face of 
network radio. Satellite distribution was coming into its 
own, target demographics and narrowcasting were buzz 
phrases, and talk of "superstations" and endless pro- 
gram possibilities created immeasurable excitement. 

How much of that rings true 
now in 1985? Have the networks 
experienced the tremendous 
boom, or have some prognostica- 
tions fallen flat? For a different 
perspective on the "network ex- 
perience," this week's column 
features a brief discussion with 
Martin Himmel, President of Jef- 
frey Martin, Inc. of Union, NJ. 
Jeffrey Martin manufactures nu- 
merous over -the -counter pharma- 
ceutical goods and is one of the na- 
tion's largest local and national 
radio advertisers. 

R&R: Network radio has chang- 
ed in the last few years. What do 
you view as the major changes? 

MH : The major difference is the 
proliferation of networks. Some- 
thing like 14 radio networks are 
out there today, and each serves a 
very specific purpose. Most of the 
basic networks are making pro- 

Martin Himmel 

gress and money, and a few on the 
edge are just around the corner 
from being very profitable. Net- 
work radio is an excellent way to 

Network Sales: 
A Domino Effect? 

With the recent sales of RKO Radio Networks to United 
Stations and ABC to Capital Cities, speculation has risen 
over who's next - and why. Reflecting on recent activity in 

the broadcast brokerage field, Chapman Associates Presi- 
dent William Cate looks at the motivation and circumstances 
behind recent network /station acquisitions: 

Undervalued stocks: "Public 
stocks for broadcast companies 
have been undervalued for a long 
time, and only recently has this 
become a well -known fact. Radio 

station and network assets are 

undervalued as opposed to the 
price of the stock and the number 
of shares outstanding; people look 
around for things to buy that make 
sense." 

Increased activity: "We're be- 
ginning to see more activity be- 

cause the financial institutions and 

banks didn't really understand 
broadcasting. They wouldn't allow 
themselves to put a value on some- 
thing intangible - the license, af- 

filiates, or advertisers. If someone 
goes in and pays $20 million for a 

station or netwdik, he's buying $1 

million worth of bricks and equip- 

ment and $19 million of intang- 

ibles." 
Future mergers and sales: 

"There will always be a few 
takeover attempts and sales each 

year. However, there won't be any 

in the near future on the scope of 

this Cap Cities -ABC deal. That was 

a bit of a phenomenpn. You have to 
have willing stockholders and an 

agreeable board of directors to be 

taken over. Most people would ob- 
ject and fight it. A lot of companies 
just want to be left alone." 
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reach a target audience at sub- 
stantially less cost than network 
television. The networks that 
specialize - like NBC, CBS, and 
ABC - are certainly filling a need 
for the listeners and advertisers. 

R&R: Are networks demon- 
strating healthy signs in 1985, or 
are there some indications of 
weaknesses? 

MH: Most of the radio networks 
are in fine shape. Some of the new- 
er ones - Talknet and Talkradio 
- are going to take a little time 
before they make their place 
known. But they have great poten- 
tial. 

R&R: What about RKO? 
MH: The fact that RKO Radio 

has gone out of the basic radio net- 
work business is an indication that 
they weren't doing enough busi- 
ness to be profitable. United Sta- 
tions is going to have a tough road 
ahead - but they have a lot work- 
ing for them. They have a multi- 
year affiliation with some dynam- 
ic radio stations. Anytime you 
have a good lineup of clearances, 
you're going to deliver a lot of au- 
dience. 

R&R: From an advertiser's 
viewpoint, how important is radio 
in an overall media buy? 

MH: Because the FCC is 
authorizing more radio stations, 
we're going to see a great deal 
more fragmentation in the mar- 
ketplace. Radio's rates haven't 
risen as high as television's, and 
manufacturers with a low budget 
can make an excellent network 
buy. If someone has $3 million to 
spend, he can't really go into 
television. Print takes too long to 
have any real results. But radio 
brings results literally overnight. 

R&R: How would you rank net- 
work radio vs. spot radio? 

MH: Network radio serves a 
purpose, and it's a great tool for 
national advertisers. But you 
can't run 40 or 50 commercials a 
week for the same brand on net- 
work radio. You run them on a 
local station. Local radio has the 
ability for heavy frequency and 
great penetration, and we use it in 
a number of markets. We're one 
of the largest users of local radio 
in the New York market because 
we supplement our network cov- 
erage with local buys on both 
radio and television. Networks, 
however, offer a great opportunity 
to effectively reach a wide, target- 
ed audience. 

TALK EXCHANGE - ABC Talkradio affiliates gathered in New York recently 

for the network's annual Talkradio Exchange, a forum for station and network 

executives to discuss ways to maximize sales, promotions, and program- 

ming opportunities. Pictured during a sales session are (l -r): ABC's Bob 

Chambers and Kirk Stirland, WTKN /Pittsburgh's Diane Sutter, ABC's Rick 

Devlin, and KSTP /Minneapolis -St. Paul's Scott Meier. 

R&R: But which is the better 
buy - local or network radio? 

MH: Network radio is certainly 
more cost -effective because you're 
covering so many markets all at 
once. 

R&R: Have you seen any recent 
changes in advertisers' attitudes 
toward radio? 

MH: No question! In the last 
few years there's been more radio 
use. The first quarter of 1985 has 
probably been one of network ra- 
dio's best first quarters in the last 
five years. Advertisers are look- 
ing to radio now as an important 
medium to add to their marketing 
plans. Television costs are higher 
and rising quicker than network 
radio costs are rising, so buyers 
are looking for alternatives. One 
of the greatest alternatives is net- 
work radio. 

A great example of the changes 
within the last ten years is over- 
night radio, like "The Larry King 
Show." Look what he's done for 
radio and Mutual. He serves a 
particular audience, and they at- 
tract great sponsors. We like King 
because he's a personality: we 
like to be associated with that. 

R&R: Have demographically - 
targeted networks made an im- 
pact on the way advertisers buy 
radio? 

MH: If a network is aimed at a 
specific audience, the advertiser 
can target the consumers. Let's 
say you're selling a product in 
New York. If you've got pimple 
cream, you want to go after the 
"Zoo audience." If you're GE and 
want to sell those jam boxes, you 
go to the contemporary station in 
that market. If you're selling 
something to the older population, 
you use a WOR. Target networks 
allow you to go after a specific au- 
dience on a national basis. 

R&R: Are some of the newer, 
"unwired" networks useful in tar- 
geting a particular demographic 
group? 

MH: I think they are. I have no 
idea how profitable these com- 
panies are, but we consider using 
them - and are using some of 
them. They make a substantial 
contribution and deliver a very 
good audience. 

NETWORK SPOTS 

Dick Cavett 

Cavett Cracks C -W Comedy 
Clayton Webster Corporation has 

finished its long search for a replace- 

ment for "The Comedy Show" and 

"The Comedy Spot," signing Dick 

Cavett to replace the late Jack Car- 
ney. Cavett took over the reins last 

week (4/1). Both shows are scheduled 
to maintain their general structure; 

"Comedy Show" will continue to have 

a theme approach, focusing on a special 

topic each week, while "Comedy Spot" 

will remain a 2- minute segment featur- 

ing recorded classic and contemporary 
comedy material. 

For more information call (314) 361- 
3166. 

High Speed Generation 
United Press International is in- 

troducing a new generation of high- 

speed printer for use with its Custom - 
News services and the UPI 1 broad- 

cast system. The Wire Service Printer 

(WSP), developed by UPI and Micro 
Peripherals, includes an auxiliary pro- 
cessor board that serves as a downline 
programmable news selector. UPI is 

supplying the WSP to its CustomNews 
and UPI 1 subscribers. 

Special custom features of the print- 

er include a heavy -duty print head with 
a life of 300 million characters, cus- 
tom- designed paper roll, and separate 

drives for printer operation and news 
selection. 

Contact Lauren Savadel at (202) 
898.8212 for more information. 
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The only way 
to kick off 
your Memorial Day 
weekend. 
The premier 
radio concert by 
rock's premier artist. 
Recorded during his 
current U.S. tour. 
Call Beverly Padratzik at 
(212)887-5218 for information. 

abc rock radio network 
Sponsored by 
Produced by DIR Broadcasting. 



MUSIC CALENDAR 
The Weekend 

APRIL 20-2 

The Countdown 
George Benson.Melna Moore 

Countdown America With 
John Leader 
Billy Ocean 

Country Closeup 
Mel Tills 

(WO) 

(RKO) 

(NP) 

Country Magic (BRE) 
Barbara Mandrel) 

Country Report Countdown (WRN) 
Bobby Bare /Lacy J. Dalton /Michael Murphey 

Dick Clark's Rock, Roll & 

Remember (US) 
Smokey Robinson 8 The Miracles 

Don & Deanna On Bleecker 
Street (CB) 
Bleppenwolt/John Kay 

Dr. Demento (WO) 
Crooning cartoonists 

Future Hits (WO) 
Bryan Adams /Dave Edmunds/Tina Turner 

The Great Sounds (US) 
Joe Williams 

Hot Country Gold (BRE) 
Earl Thomas Conley 

Hot Ones (RKO) 
Commodores 

King Biscuit Flower Hour (ABCR) 
U2 /Hello Oates /Phil Collins 

Lee Arnold On A Country 
Road (MBS) 
Mickey Gil /eyGeorge Jones /Alabama'Johnny 

Cash 

Memory Makers 
Beach Boys/Turtles /Dave Clark 5 

Metalshop 
Loudness 

(BRE) 

(MJI) 

Musical! (WO) 
Voices behind the stars /My Fair Lady'iShl( ley 

Temple 

Music Makers (NP) 
Woody Herman 

On The Radio (NSBA) 
Elton John 

Power Cuts (GSN) 
Tom Petty 8 The Heartbreakers (4/21) 

Radioscope - (LBP) 
Frankie Beverly 8 Maze 

Rare & Scratchy Rock & Roll (PIA) 
Ringo Starr 

Rick Dees' Weekly Top 40 (US) 
John Fogerty 

Rock Album Countdown (WO) F /Miele Jagger 

Rock Chronicles 
Nutrition rock 8 roll style 

Rockline 
Kenny Loggins/Spinal Tap 

Rock Over London 
King 

(WO) 

(GSN) 

(RI) 

Scott Shannon's Rockin' America 
Top 30 (WO) 
Bay Joel/John Fogerty: Kenny Leggins 

Silver Eagle (ABCE) 
Hank Williams. Jr. f4 /20/ 

Solid Gold Saturday Night (RKO) 
Sias Volt Revue (4/20/ 

Street Beat 
Manhattans 

Super Gold 
Super groups of the 605 (4/20) 

Superstars Of Rock 
5unmor 

Superstars Rock Concert 
.38 Special 

Weekly Country 
Music Countdown 
Charley Pride 

(BRE) 

(TRAN) 

(BRE) 

(WO) 

(US) 

L The Week Oil 
APRIL 22 -26 

The Concert 
Kool 8 The Gang 

(WO) 

Earth News (WO) 
Rosanna aguette /Vanity /Sandur Bernhard 

In Concert 
Autograph 

(WO) 

Live From Gilley's (WO) 
Johnny Lee 

Off The Record (WO) 
Phil Collins/Tubes/Tears For Fears 

Off The Record Special (WO) 
Greg Kinn 

Shootin' The Breeze (WO) 
Shalamar/Gap Band /Ashford 8 Simpson 

Special Edition (WO) 
George Benson 

Star Trek (WO) 
Power Station /Kenny loggins/DeBWge 

Star Trak Profile 
Phil Collins 

(WO) 

MONDAY 

APRIL 22 

Behind The Music (RKO2) 
wham). 

(RKO2) 

(WRN) 

Private Session (RKO1) 
Foreigner 

(US) 

Checkin' In 
Barbara Mandrel) 

Country Report 
Willie Nelsen/Larry Gatlin 

Solid Gold Country 
Women in country 

TUESDAY 

APRIL 23 

Behind The Music 
Elton John 

Checkin' In 
Oak Ridge Boys 

Country Report 
Gene Watson /Willie Nelson 

Private Session 
Bryan Adorns 

Solid Gold Country 
Feature year 1979 

(RKO2) 

(RK02) 

(WRN) 

(RK01) 

(US) 

WEDNESDAY 

APRIL 24 

Behind The Music (RK02) 
Manhattans 

Checkin' In (RK02) 
Emmylou Harris 

Country Report (WRN) 
Rosanne Cash/George Strait 

Private Session (RKO1) 
New Edition 

Solid Gold Country (US) 
Oak Ridge Boys 

THURSDAY 

APRIL 25 

Behind The Music 
Cyndl Louper 

Checkin' In 
Ricky Skaggs 

Country Report 
Willie Nelson /Larry Gatlin 

Private Session 
Sheen Easton 

Solid Gold Country 
Walk through country music 

(RKO2) 

(RKO2) 

(WAN) 

(RKOI) 

(US) 

FRIDAY 
1 

APRIL 26 

Behind The Music 
George Benson 

Checkin' In 
Reba McEntire 

Country Report 
George Strait /Willie Nelson 

Private Session 
Teena Marie 

Solid Gold Country 
Timely country nits 

(RKO2) 

(RKO2) 

(WRN) 

(RKO1) 

(US) 

NEWS & INFORMATION FEATURES 

GENERAL 
INFORMATION 

Computer Program 
aeade games/home games/ 

aeCermode.e.es /graphics 

(PRN) 

Ed Busch Talk Show (AP) 
Project SMART /spanking children /exercising 

(4/13) 
New cars /personalized health care (4/1 e) 

News Blimp (PRN) 
Juggling /teachers tike boys /epidemic hunger/ 

rat packs /pregnant teens 

Sound Advice (PRN) 
Stereo separation /AM stereo /sensitivity /selec- 
tivity 

COMEDY 

Daily Feed (DCA) 
Shipper's national anthem /Soviet subs/ 

Vector succeeds Gorbachev /Reagan vacation 
schedule /a General Dynamics billing invoice 

Hiney Wine (DM) 
home tax day /Riney tight /m .0 theater 
Hiney/Hiney safety Week 

Laugh Machine (PRN) 
Richard Pryor /Kip Adona/Bill Cosby/ 

Blckersone /Galeglter/Flip Wilson 

LIFESTYLE 

American Focus 
Lane Kirkland 14/141 

Beat The System 
Smart shopping (4/16) 
Home banking (4/18) 

Larry King Show 
Elizabeth Drew (4/15) 
Ed Koch (4/76) 
Jimmy Piersal /Peter Gammons (4/I r) 
David Brown (4/1a) 

Mindgames 
Psycho- phydical drille (4/15) 
Lead Romans (4/16) 
Hi IO (e,7) 
Skin deep (4/16) 
Software lee the mind (4/79) 

Smart Money 
Doll collecting (ens) 
Convert /bin protection (4/17) 
Limited partnership (4/Ia) 

(FOY) 

(RKO1) 

(RKO1) 

Something You Should Know(SBS) 
Mind over body (4/IS) 
Grwlg out (4/16 -17) 
Kids 8 stress (4/16) 

Waldenbooks Review (WO) 
Leaving The Office Behind; 

Craig Cláborneelace II.. 

TM Communications 
HAS JUST CREATED 

WAVA 
WKTI 

a 
j 

a 

FOR 

Washington, 
Milwaukee, WI 

These and other 
packages 

are now 
available for 

your use 

Phone Janie Autz, toll -free, 
1- 800 -527 -7759, for details or 
to request your FREE DEMO. 
Hear why TMC is the custom 
music -maker for so many 
of the best. 

TM Communications, Inc. 
1349 Regal Row Dallas, TX 75247 1- 800 -527 -7759 214- 634 -8511 

©1985 TM Communications, Inc. 
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MANAGEMENT 

How To Manage Creative People 

Creativity and innovation in business have been hot 
topics in recent years. Ever since Peters and 
Waterman's "In Search of Excellence" defined excellent 
companies as those that are "continuously innovative," it 
seems as though innovation has become the latest man- 
agement buzzword. The authors also maintain that "in- 
novative companies are especially adroit at continually 
responding to change of any sort in their environments." 

Since most companies are faced 
with rapidly changing environ- 
ments in today's business world, "If it doesn't help accom- 
innovation, which is the result of plish the organization's creative thinking, is imperative. A 

'goals or solve a practical, 
reality -based problem, an 
idea is not only uncreative, 
it's useless." 

- -recent article in Psychology To- 
day reported on the exploding 
business of conducting creative 
seminars. Over one -half of the 
Fortune 500 companies have 
adopted some sort of program in 
creative thinking or problem -solv- 
ing in the last four years. 

Few businesses have a more ra- 
pidly changing environment than 
radio. Thus, few businesses need 
innovation and creative people 
more. This need requires that we 
focus on three questions: 1) How 
do you tell the difference between 
people who are creative and those 
who merely think they are; 2) 
How do you manage creative peo- 
ple; and 3) In what type of jobs 
will creative people be most effec- 
tive? 

"There's a big difference 
between wanting to be 
thought of as creative and 
actually being creative." 

How To Recognize 
Creative People 

The first question is particularly 
important because our business 
tends to attract scores of people 
who want to express themselves 
or act "creative." However, 
there's a big difference between 
wanting to be thought of as crea- 
tive and actually being creative. 
True creativity fulfills at least 
three conditions: 1) It involves a 
response or an idea that is novel or 
at least statistically infrequent 
and must be adaptive to, or of, re- 
ality; 2) It must solve a problem, 
fit a situation, or accomplish some 
recognizable goal; and 3) It must 
sustain the original insight as well 
as evaluate, elaborate, and devel- 
op it fully. Creativity from this 
point of view is a process extended 
in time and characterized by orig- 
inality, adaptiveness, and realiza- 
tion. 

Applying this definition to a ra- b 
dio context, it suggests that simp- i 
ly being new or different isn't d 
enough. An idea must also have a h 

practical, problem -solving appli 
cation. If it doesn't help ac 
complish the organization's goal 
or solve a practical, reality -based 
problem, an idea is not only uncre- 
ative, it's useless. 

Too often DJs or PDs' want to 
try something just because it's 
new and different ( "creative," 
they think). Many people equate 
being different with being crea- 
tive, and many get in the radio 
business because they have strong 
needs to be recognized, loved, 
noticed, and to gain approval. 
They often accomplish these by 
trying to be different, _But--dif- 
ferent does not necessarily mean 
creative. There's no virtue in be- 
ing different; the only virtue an 
idea has is in having utility. 

In "Characteristics of the Crea- 
tive Individual," Raudsepp writes 
that truly creative people are in- 
tensely career -oriented and de- 
vote enormous amounts of energy 
to their work. They pay particular 
attention to the intrinsic satisfac- 
tions in their work (viewing it as 
an end in itself), looking for in- 
teresting, stimulating, challeng- 
ing, and creative projects. They 
need a variety of problems, pro- 
fessional and organizational re- 
cognition of their achievements 
(sound familiar - "the GM 
doesn't appreciate me "), ascend- 
ing degrees of responsibilities, 
and steady advancement and self - 
realization. They do not look for 
easy, comfortable situations but 
want to utilize their talents, ap- 
titudes, and interests to the fullest. 

Truly creative people share a 
variety of characteristics. Among 
other things, these_people tend to 
be: self- confident,. often to the 
point of arrogance (as opposed to 
many people who get in the radio 
usiness to bolster a low self - 

mage) ; enthusiastic, optimistic, 
ynamic, honest with themselves, 
ighly motivated, and risktakers. 

By Charles Warner 
They also examine things impar- 

tially and objectively, aren't self - 
satisfied and complacent, aren't 
afraid to ask questions that show 
ignorance, aren't afraid of mak- 
ing a mistake, are intensely ab- 
sorbed in their work, won't com- 
promise on things they hold dear, 
engage in hobbies which require 
concentration and exercise prob- 
lem-solving abilities, strive for 
perfection, are intensely absorbed 
in their work, don't seek approval 
from others, constantly expand 
their knowledge, dislike being 
bossed or policed, and have above - 
average intelligence. 

The last point is interesting. 
Research has shown that in order 
to be creative a person has to have 
above -average intelligence, some- 
where in th i h e neighborhood of an 

- IQ over 125. After that threshold of 
- intelligence has been reached, 

s there's no correlation between 
higher creativity and higher in- 
telligence. In other words, a per- 
son with above -average intelli- 
gence can be as creative as a gen- 
ius. 

Furthermore, the creative pro- 
cess involves gaining a great deal 
of fundamental knowledge, a peri- 
od of incubation in which this 
large store , of knowledge "fer- 
ments" in the brain, an uncom- 
monly large amount of time spent 
in analysis, and an absorption in 
details. Creative activity typically 
comes in spurts and streaks and is 
rarely, if ever, continuous. Dry 
spells don't mean the creative 
juices have dried up - they're 
just resting and incubating. 
Creativity is subject to personal, 
internal blocking mechanisms 
that can be overcome at times by 
discussion and verbalization. 
Finally, creativity is grounded in 
expertise. 

Charles Warner is a radio indus- 
try veteran whose background in- 
cludes VP /GM posts with WNBCI 
New York, WMACI & WKOXIChi- 
cago, and CBS Radio Spot Sales. 
He currently lives in Palo Alto, CA 
and is Director of the Mass Com- 
munication program at Menlo Col- 
lege. He is also a consultant, 
specializing in strategy, manage- 
ment development, and sales train- 
ing. 

ate, and for managers to create an 
environment that's maximally 
conducive to creativity, they must 
avoid criticism and most types of 
external evaluations. 

So there are several "don'ts" in 
dealing with truly creative em- 
ployees. Don't interfere, criticize, 
evaluate, or threaten them with 
the loss of their jobs (either love 
and support them to the hilt or fire 
them - there's virtually no room 
in between). In the case of crea- 
tive people who have a great deal 
of administrative work to do, it's 
probably best to give them a sec- 
retary or an assistant to help and 
keep them away from routine 
work. Avoiding the cost of a secre- 
tary or an assistant is usually 
"penny-wise and pound- foolish" 

with truly creative employees. 
Managers who successfully 

deal with creative employees tend 
to show the following characteris- 
tics. They respect individual dif- 
ferences, understand the creative 
process, have professional know- 
ledge, know how to communicate 
sympathetically with creative 
people, give credit and recogni- 
tion, take calculated risks, pro- 
vide inspiration in the form of sup- 
port and encouragement of ideas, 
bolster self- confidence, are flexi- 
ble, people are 
ble, and have flexible organiza- 
tions. They welcome and encour- happiest when they get lit- age constructive nonconformity, 

tie or no supervision." individuality, and diversity; they 
involve creative people in the 

How to Manage 
Creative People 

To manage these creative peo- 
ple, the most important thing to 
keep in mind is that they're hap- 
piest when they get little or no 
supervision - they like to be in- 
dependent and autonomous. Crea- 
tive people intensely dislike 
routine, low -grade chores and 
paperwork. They work best in at- 
mospheres of freedom. Thus, a 
favorable environment and the 
proper supervision style are ab- 
solutely critical to creative peo- 
ple's success. It's impossible to 
separate creative people from the 
environment in which they oper- 

PETERSON 
MEDIA SERVICES 

PERSONALIZED 
PROGRAMMING AND 
PROMOTION ADVICE. 
For AOR, CHR, and A/C radio. 

AI Peterson, 4535 White Oak Place, Encino, CA 91316 (818) 344 -7014 
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planning and decision -making 
process at the earliest possible 
moment, plus allow creative peo- 
ple to try their pet projects and 
ideas without fear of criticism. 

Placing Creative 
People In Jobs 

Creative people are best suited 
for jobs where they can grow, 
learn, accomplish goals, avoid 
criticism, work independently and 
autonomously, and in which there 
is little or no repetitive, routinized 
work. In other words, if your DJs 
are required to execute your for- 
mat strictly, you allow little or no 
leeway in reading liners, and don't 
involve them in music decisions, 
then don't hire truly creative peo- 
ple - you'll destroy their motiva- 
tion. (By the way, I'm not suggest- 
ing a tight format is bad; it's often 
the best way to win.) 

On the other hand, if you have a 
morning slot open that requires 
new ideas and continuously up- 
dated humor, hire a creative per- 
son and give him or her plenty of 
leeway and support. Also, news 
gathering and reporting tend to be 
fairly routinized and repetitive, so 
creative people are usually not 
well placed in traditionally struc- 
tured news jobs. Truly creative 
people working in radio are best 
suited as production directors, 
promotion directors, and program 
directors - if they know their 
craft. 

The jingles New York hears on 

are from JAM Creative Productions. 

JPRODUCTIONS 
am 4631 Insurance Lane 

Dallas, Texas 75205 
(214) 526 -7080 

Call 1- 800 -JAM -DEMO to hear what's new! 
Toll-Free outside of Texas 



Shoot 
your sçdes 
sky high 

i, I'm Pam Lontos from Dallas, 
Texas with a 30 session Video 
Sales Training Course that will 

help you increase sales to unheard of 
heights. A proven course that has already 
helped stations around the country increase 
sales 300% to 500% in their first month. 

John Tyler, Chairman/CEO Satellite 
Music Network says, "I would recommend 
Pam Lontos as the best broadcast sales 
trainer in America. Her video sales training 
course will create phenomenal increases 
and promote teamwork with the entire staff. " 

Jim West, President of Fairwest says, 
"Pam Lontos has a proven track record in 
the broadcast industry for increasing station's 
sales. I am a believer in Pam Lontos, 
her methods and her video course. A works. " 

If you'd like to turn your sales around 
and stop your sales staff turnover even if 
your station has low ratings, call or write 
me, today. As a special bonus, if you're 
one of the first 33 decision makers to 
call, I'll send you a cassette, free. 

To everyone who uses my video 
course, I promise results and, believe 
me...the sky's the limit. 

1. Power In Your Mind 
2. Pam's Story 
3. Formula to Change Your Life 
4. Goal Setting 
5. Get Out of Your Comfort Zone 
6. Visualization Exercise 
7. Planning 
8. Prospecting 
9. Telephone Technique 

10. Emotional Rapport-How to Build Trust 
11. Find Client's Hot Button 
12. How to Eliminate Objections 

INDIVIDUAL VIDEO SESSIONS 
13. Guide Client to Answers You Want 

14. Sell Benefits 
15. Buying Signals & Body 

Language 
16. When to Close Sale 

17. What Are Trial Closes? 
18. Safe Question 

Close 
19. Assumptive Close 

PATT1 

20. Ben Franklin Close 
21. Physical Action Close 
22. Colombo -Close 
23. Impending Event Close 
24. Sharp Angle Close 
25. Summary Close 
26. Testimonial Close 
27. Should Have Done It Sooner Close 
28. Review of Entire Sales Course 
29. How to Sell Different Kinds of Buyers 
30. Role -Play with Salespeople & Client 

from Start to Finish 

CALL PAM NOW AT (214) 680 -2022, OR WRITE: P.O. BOX 741387, DALLAS, TX 75374 -1387 

NAB Booth 120A 

View our Demo Tape and recieve a Free cassette on how 
to hire and train Broadcast people by Pam Lontos 

Temporally available 2z3 Trade 



SALES 

Developing New 
Revenue For Radio 

by Erica Farber 

There are more commercial radio stations on the air 
than ever before. There isn't a week that goes by that we 
don't read in the trades of another station being sold. As 
local marketplaces become more competitive, with spe- 
cialized formats targeted to specific audiences, our re- 
sponsibility as sellers has become more critical to the suc- 
cess of our individual operations. 

If and when an advertiser makes 
a decision to utilize radio as an 
advertising vehicle, the available 
options are numerous. Local and 
national spot, wired and unwired 
networks, syndication, and fea- 
tures are all various ways to de- 
liver the advertisers' message to 
their target customers. 

We continue to be bombarded 
with the importance of broadening 
our base and developing new users. 
Fingers are pointed as to where the 
responsibility lies - the RAB, the 
national rep firms, the stations' 
local sales forces. The answer is 
simple. All of us are personally 
responsible for insuring radio's 
future. To increase radio's share of 
dollars, it's necessary to adapt new 
selling techniques at the national 
and local levels. 

Transactional Vs. 
Developmental 

The traditional way of selling 
radio is what we refer to as tran- 
sactional selling. That is the day-to- 
day selling, responding to already - 
allocated dollars. Performance is 
measured by the salesperson's per- 
centage of close and the share of 
the available dollars obtained in 
each buy. 

On the other hand, major ac- 
count selling is the developmental 
work that requires long -range 
planning and closer day-to-day 
management. Performance is 
measured by the actual growth of 
radio's overall share of the total 
advertising dollars. 

By stretching our current selling 
skills beyond our traditional role, 

we can then maximize our existing 
efforts versus expecting manage- 
ment to continue increasing the 
size of our sales forces to increase 
dollar volume to meet rising budg- 
ets. 

The key to success in major ac- 
count selling on the national and 
local levels is not the quantity of 
accounts you are working with, but 
the quality and potential. This is a 
time -consuming effort and should 
be targeted to appropriate ac- 
counts. 

A clear statement of the 
revenue goals 

An analysis of the account buy- 
ing center 

. Details of competitor's ac- 
tivities with this account 

Precise action steps, including 
a timetable. 

Now we've selected our account 
and have a dollar figure written 
down. How is /are the decision (s) 
made? In analyzing the buying 
center of an account, we need to: 

Determine who the players are 
Clarify each of their roles 
Determine their personal and 

professional needs 
Determine how much power 

they have on a scale of 1 -10. 

Within any major account there 
are two types of people involved in 
the decisions - decision -makers 
and decision -influencers. Both 
types will be very important when 
managing your major account 
plan. Experience has shown that 
within most major accounts, ap- 
proximately 15 people make up 
these two groups. 

"The key to success in major account selling is 
not the quantity of accounts, but the quality 
and potential." 

The first step is to select your 
target account. This can often be 
the most difficult part. Your ac- 
count selection, however, should 
have great longterm potential, 
with at least a 60% success pro- 
bability. The actual product or ser- 
vice you're targeting should be one 
that fits your station's programm- 
ing, interests your listening au- 
dience, and can afford what you're 
charging. Always keep in mind 
that this account, if properly tar- 
geted and managed, should devel- 
op into a transactional account, 
which means repeat business. 

A Written Plan 
The next step is to develop a 

written plan. This will help focus 
your efforts. The plan must con- 
tain: 

As you identify these people 
make sure that you're also clear as 
to how these individuals see your 
station. Don't be afraid to ask. You 
may be surprised to learn they 
have no opinion at all. 

Detailing the analysis of the 
competitive position will also re- 
quire some research. We need to 
understand where their advertis- 
ing dollars are being spent. Who is 
the competition? What share of 
dollars are they getting? Have they 
penetrated the buying center? It's 
also important to determine how 
the client perceives our com- 
petitors' weaknesses and 
strengths. We can then begin to for- 
mulate our product, organiza- 
tional, and personal strengths - 
what the client can realize as 
benefits. 

Erica Farber 

Erica Farber currently serves as 
VP /GM of INTEREP Marketing Sys - 
teins, the umbrella organization for 
INTERNET, INTERNET Operations, 
and the Radio Marketing Division. 
She joined McGavren Guild Radio 
five years ago as Director of Promo- 
tional Selling, later advancing to 
Director of Business Development 
& Promotion, then VP /GM of the IN- 
TEREP Companies' (Hillier, New- 
mark, Wechsler & Howard, Major 
Market Radio, Weiss & Powell, 
and McGavren Guild Radio) Radio 
Marketing Division. Farber's radio 
career includes tenures as WRORI 
Boston GSM /GM and WXLO (now 
WRKS) /New York VP /GM. 

Leveraged Action 
The last element of your major 

account plan is your list of leverag- 
ed action steps. This outlines what 
you need to do to develop the client 
relationship, which will ultimately 
lead to the attainment of your goals 
for this account. Each step should 
include a specific date of attain- 
ment. As you progress with your 
plan, your action steps will con- 
sistently need to be updated. Make 
sure you take full advantage of all 
the resources available at your sta- 
tion. 

Committing your plan to writing 
is important for your success as it 
helps focus your efforts. There are 
five key elements for developing 
your major account plan: 

1. Specific dollar goals and 
estimated completion dates. 

2. Creating a theme that be- 
comes your fundamental strategy 
for providing value to your major 
accounts. This is how you can help 
them and how they will benefit by 
association with you. 

3. Profile of the buying center. 
4. Analysis of the competition. 
5. Leveraged action steps. 
All five areas require time and 

thought. It may take you several 
meetings just to understand who 
the decision -makers are - let 
alone understand how they view 
you, your station, and radio in 
general. 

As I mentioned earlier, selecting 
your major account target can be 
the most difficult part of the pro- 
cess. It's important, however, that 

your dollar goals be very specific 
and meaningful to both your sta- 
tion and yourself - your time is, 
and should be, considered valua- 
ble. 

Major account selling can take 
up to 18 months to physically get a 
solid commitment. Once again, if 
your goals don't have a 60% attain- 
ment probability within this time 
frame, you may want to reconsider 
your choice of accounts. Your in- 
dividual plans must be reviewed 
regularly to determine if they can 
continue to be a viable source of 
major revenue potential that will 
repeat and possibly open new 
sources of revenue. 

The Challenge 
Local and national advertisers' 

needs are very specific. Radio con- 
tinues to be a highly- targeted 
medium and is available to ad- 
dress these needs. Our primary 
goal as radio broadcasters is to 
generate new dollars on our 
medium. Our advertisers' goals 
are very different from ours. Our 
challenge is to meet our adver- 
tisers' needs while increasing our 
own profitability. 

Transactional selling will con- 
tinue to play a large role in sellers' 
daily activities. Major account sell- 
ing, however, must be incorpor- 
ated by all of us if we expect to in- 
crease our share. Though it's a 
long process, the financial rewards 
are tremendous. Major account 
selling is preparing us for the 
future and insuring our growth. 

centurv2l PROGRAMMING, INC. 

Hilton Hospitality Suite 9 -121 NAB Convention - Booth 204 

* Music on carts 
* New music scheduling software 

for control room computers 

Register for a free music 
scheduling software program 
at either booth or suite location 

century 
INC. 

4340 Bellwood Parkway, Dallas, TX 75244 

1- 800 -582 -2100 
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THE NEW SIX -BAND OPTIMOD -FM 

Silk and Steel. 
First the steel: 

Crank up your CHR, AOR, Urban, or Modern 
Country format in home or car. What you'll hear is 
an audience -grabbing sound that jumps off the dial, 
out -punches the competition, and makes points with 
your listeners. 
Then the silk: 

Take the same signal and play it softly on a little 
bedroom clock or table radio with a tiny, tinny 
speaker. Many "competitive" processors can't pass 
this seemingly- simple test - they sound fine when 
you listen loud on big speakers, but collapse to 
reveal a pumpy, unnatural midrange when the boom 
and sizzle are taken away. 

Not the new Six-Band Optimod -FM. Thanks to 
our patented multiband distortion- cancelling clipper, 
the sound is simultaneously spectacular and subtle - 
the peak limiter uses no gain reduction, so neither 
the bass nor the highs can ever cause midrange 
pumping. 

If you own an 8100A or 8100A/1 Optimod -FM of 
any vintage, our new 8100A/XT Six -Band Limiter 
Accessory Chassis can readily upgrade it to 
aggressive, six-band operation at surprisingly low 
cost. That's because the 8100A/XT uses the host 
8100's power supply and most of its circuitry to 
achieve an efficient, affordable system whose parts 
and sonics are perfectly harmonized. 

Ratings leaders in every format have 
overwhelmingly chosen the 8100A system. Its 
preeminence comes from our basic audio processing 
patents, proprietary circuitry, and stable, professional 
design, plus our proven commitment to quality and 
service. With the availability of the new Six -Band 
Accessory Chassis, now more than ever, you can't go 
wrong with Optimod -FM - no matter what your 
processing objective. 

See your favorite Orban dealer, or write or call 
us for more information. 

ornMOo-FM 
. 

Orban Associates Inc. 
645 Bryant St., San Francisco, CA 94107 
Toll Free: (800) 227 -4498, In California: (415) 957 -1067 
Telex: 17 -1480 
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IMAGE & MARKETING 

HARVEY MEDNICK 

Getting Your Job Act Together 
I just received my first letter, and I'm excited ! Not because it's the first of what I hope will be many, but also because it addresses a longstanding problem - how to be an efficient and creative promotion director. 

The letter came from Leon 
Washburn at KHSL /Chico, CA. He 
had been promoted from an air - 
shift to the fulltime promotion dir- 
ector post, and wanted to know 
how to organize and keep all his 
duties in perspective. 

I used to tell the story that pro- 
motion people are like jugglers: 
The more balls you're able to keep 
aloft at the same time, the better 
you are. There are five -ball promo 
people, ten -ball, etc. You get the 
idea. But you have to be careful 
that while you have ten balls in the 
air, someone doesn't throw in a 
frying pan and upset your delicate 
balance. 

There's a two-fold message in 
that example. First, you have to 
agree to juggle the same items - 
balls not frying pans. Second, you 
must also agree not to introduce 
an unannounced item. Here's how 
to solve that situation. You and 
your superior should prepare writ- 
ten job descriptions in separate lo- 
cations. Then get together and 
compare notes. Obviously, you 
can't do the job if there are two 

different versions of what's ex- 
pected. 

This technique also outlines 
what you both believe are the com- 
ponents of the position. Should you 
write on -air promo copy or the 
PD? Do you prepare . sales one- 
sheets or does the GSM? It could 
very well be that some of your 
time is squandered in worrying 
about or getting involved in areas 
which realistically shouldn't be a 
part of your job. Those are the fry- 
ing pans that don't need to be in- 
troduced into the routine. 

Once an agreement is reached, 
you have a job to do and can move 
forward along a clearly- defined 
path. 

Prioritize 
We've all heard the word priori- 

ty many times. No doubt when we 

ONE YEAR AGO TODAY 
HAROLD CALVIN NAMED TAFT VPISALES 
JOHN SOLLER VP /GM AT WKRCICINCINNATI 

DICK AARON VP /GM AT WGRIBUFFALO 
GUY ZAPOLEON NAMED PD AT WBZZIPITTSBURGH 

BILL SHEARER VP /GM AT KGFJ & KUTE/LOS ANGELES JOE PATRICK PD AT KCBOISAN DIEGO 
BARBARA BARNES NAMED R &R JAZZ EDITOR 

#1 CHR: "Against All Odds" - Phil Collins (Atlantic) 
#1 A /C: "Hello" - Lionel Richie (Motown) (4th week) 
#1 Black: "She's Strange" - Cameo (Atlanta Artists /PolyGram) 

(4th week) 
#1 Country: "I Guess It Never Hurts To Hurt Sometimes" - 

Oak Ridge Boys (MCA) (2nd week) 
#1 AOR Track: You Might Think" - Cars (Elektra) (5th week) 
#1 LP: "Heartbeat City" - Cars ( Elektra) (4th week) 

FIVE YEARS AGO TODAY 
LEE ARMSTRONG NAMED PD AT WVON /CHICAGO 
BOB SCOTT NAMED PD AT WBMXICHICAGO 
#1 CHR: "Call Me" - Blondie (Chrysalis) (3rd week) 
#1 A /C: "Lost In Love" - Air Supply (Arista) (2nd week) 
#1 Black: "Stomp!" - Brothers Johnson (A &M) (6th week) 
#1 Country: "It's Like We Never Said Goodbye" - Crystal Gayle 

(Columbia) (2nd week) 
#1 LP: "Against The Wind" - Bob Seger (Capitol) (4th week) 

TEN YEARS AGO TODAY 
CHARLIE VAN DYKE NAMED PD AT KHJILOS ANGELES 
E. ALVIN DAVIS ASST. PD AT 130 /PITTSBURGH 
#1 CHR: "Philadelphia Freedom" - Elton John (MCA) (2nd week) 
#1 A /C: "The Last Farewell" - Roger Whittaker (RCA) (3rd week) 
#1 Country: "Always Wanting You" - Merle Haggard (Capitol) 

(2nd week) 
#1 LP: "Physical Graffiti" - Led Zeppelin (Swan Song /Atlantic) (4tlrrek) 
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hear it, the little hairs on the back 
of our necks stand up and our 
brains click off. Yet, there is a 
simple way to handle priorities - 
list-keeping. Write a list every day 
of what you have to do. As you ac- 
complish each task, cross it off. As 
new tasks arise, add them to the 
list. This serves a number of pur- 
poses: It gives you a written re- 
cord of what you're involved with, 
helps you rank the order of pro- 
jects, and assists you in develop- 
ing time lines. Frequently, those 
items brought to you with a crisis 
label are really only critical to one 
person or department. In reality it 
may have a longer lifespan than 
what was first thought. It doesn't 
hurt to reintroduce requests peri- 
odically. By asking when some- 
thing is needed,the time frame ex- 
pands, or sometimes the whole 
project collapses under its own ex- 
cess weight. 

Plan 
Keep a calendar of events for 

your station. If your facility is like 
most others, there are a number 
of set events which are repeated 
each year: St. Patrick's Day 
parades, Christmas Wish, ARB 
sweeps, outdoor posting dates, 
opening day for a sports team, 
year -end programming, and so 
on. Start with a large, 12 -month 
calendar then fill in the traditional 
events. You'll soon find you've 
established a healthy base sche- 
dule around which you can pro- 
gram those unexpected situations. 
Hardly new, this method gives you 
a visual record of activity, which 
serves as a handy reference for 
other members of the manage- 
ment team. Also, a prominently 
posted, full calendar should dispel 
any misapprehensions concerning 
your activity level. 

Use Available Assets 
If you have an advertising agen- 

cy with its own copy department, 
use it. Odds are you're being judg- 
ed on results, so using available 
assets correctly is more import- 
ant than doing it yourself. That's 
also the fundamental prinicple of 
management. After all, you are in 
a management position now. In 
most cases, people - whether 
they're printers, arena managers, 
TV spot producers, or T -shirt 
screeners - are more than willing 
to help you. These individuals 
often have allied services,which 
can move part of the hands -on ob- 
ligation out of your office. And this 
makes your list shorter. 

Know When It's Over 
A few years ago WRKO /Bos 

ton's then -promotion director sent 
me a one -sheet I'd written for the 
station when I was there. After 
reading it, I founnyself uncon- 
ciously editing it for content. I 

QUARTER MASTERS - WFOX /Atlanta teamed up with the National Kidney 
Foundation of Georgia to sponsor the Quarter Challenge. Over ten miles of 
quarters were laid end -to -end in Central City Park, breaking the Guinness 
Book's world record and raising over $50,000 for the Kidney Foundation. 
Pictured (I -r) are WFOX's Sharon Elkins, NKFG Board member Jerry Snow- 
don, and WFOX's Paul Warren. 

could have probably spent the 
years in between polishing that 
one -sheet until it was virtually 
perfect, and still have made a 
change after it was printed. What 
I'm saying is you have to devote a 
certain amount of time to a pro- 
ject. When you judge that it's 
over, move forward to the next 
one. Don't get stuck in one area 
that eats up valuable time. Bury 
the item for a day or so, then look 
at it again. You'll be surprised at 
how things change when you leave 
them alone for a while. Be able to 
say, "That's as good as it has to 
be," and believe it. 

Become An Information 
Glutton 

There's one common trait 
among successful promotion/ 
marketing people - they possess 
the most obscure knowledge about 
the widest variety of areas. Glean 
information from a variety of 
magazines; have your manager 
give you a number of subscrip- 
tions as a perk. Develop a station 
library similar to the one I discus- 
sed several weeks ago (3 -22). By 
doing this you magically become 
the one in -house person who 
knows where to get this or how to 
do that. And it also increases your 
contribution to overall station per- 
formance. Warehousing ideas is 
another good habit to start. Carry 
a pad or mini -cassette recorder 
and keep a record of every idea 
which pops into your head, 
whether or not it has immediate 
value. 

Exploit Your Assets 
Most people enjoy talking about 

themselves and their operations. 
Take advantage of this and learn 
the mechanics of the various sup- 
port industries upon which we re- 
ly. Visit the printer and learn the 
different types of presses and pro- 
cesses, quiz the typographer on 
faces and styles, find out at the 

photo lab about forcing film and 
airbrushing. Become handy with 
the camera; always have one in 
your desk so no guest goes unre- 
corded. This is great stuff for 
sales pieces, station history files 
and, of course, publications like # 
R&R. 

Think Promotionally 
Train yourself to look at situa- 

tions from a promotional point of 
view. Don't lament the fact that 
it's raining for the 23rd consecu- 
tive day. Get some umbrellas 
screened with your logo and give 
them away. When it rains people 
don't look up at billboards, so 
every umbrella becomes a walk- 
ing ad. Snow means trips to the 
sun. New car models mean get 
one and give it away. TV series, 
movies, holidays, worst city, 
worst dressed, Super Bowl, con- 
certs and, most of all, community 
service- related projects should all 
serve as triggers for your involve- 
ment. 

Share 
Lastly, share. There's that 

synergy story which goes like 
this: If one person sits in his office 
with one idea,he leaves with one 
idea. But if two people enter the 
room and each has one idea, 
they'll leave the room with six 
ideas. Resist pride of authorship 
and any need to be the sole source 
of creativity. The job is difficult 
enough without compounding it 
with ego obstacles. If you share 
the credit, you'll also find that 
you've assembled an .invaluable 
support system of contributors, 
who will shower you with ideas, 
articles, and information. 

Once again, I welcome any help 
you readers can offer. As Napo- 
leon once said, "Order marches 
with weighty and measured stri- 
des, disorder is always in a 
hurry." Let's try to march toget- 
her in measured strides. 
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Get Inside Your Listener's Heads 
With EARS Programming Research 

EARS Programming Research 
Aircheok Evaluation Example 

Enjoy 
Very 
Much 

Enjoy 

Neutral - 
Mentally 
Tuna-Out- 

Definite 
Tune out 

KEY: - "Core listeners 
Ocaslonal.11stenera 

TAPE SEGMENT: 
Actual Alrcheck of Stations 
Morning Drive Programming 

(30 minutas) 
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(Time points reflect listener attitudes every 8 seconds.) 

Listener Response to Programming 
As They Hear It. 

Tucson - Research, When it starts, 
you have a lot of questions. When it's 
done; properly, you generally only 
have one. But it's an important, 
recurring one, especially in terms of 
programming: How? How are these 
elements suppose to sound to 
gather? How much is too much? 
How "brief" is too brief? How do 
listeners define down- to-earth and 
relatable? How much fun and humor 
do they really want? And how should 
the music be put together with the 
non -music elements? 
Asking your listeners to tell you how 
to program these elements - espe- 
cially the non -music elements - is 
like asking them to Invent radio. 
Assuming that Arbitron will tell you 
what they like about you pro- 
gramming, can be even more frus- 
trating. And an expensive gamble. 
EARS programming Research 
was developed to answer the 
"How's" you have about your pro- 
gramming. How? By using the same 
advanced, patented computer tech- 
nology that has made "Cdñventional" 
Music Testing (CMTs) obsolete. The 
EARS (Electronic Attitude Research 
Systems) wireless handheld response 
units are preprogrammed to evaluate 

- instantly - the how and why 
listeners respond to you pro- 
gramming - as they hear it. Why and 
when they would tune -out. 
The idea is simple. Play for respon- 
dents what they actually hear on the 
station- as they would hear it - and 
record - continously - their reac- 
tions. The same can be done with 
new programming concepts or fea- 
tures under consideration. 
The EARS response units 
(shown below) work like a TV 
remote control device. The output 
of the study includes synchronized 
videotape (and printed) graphs that 
pinpoints listener response to 
specific program elements. 
The results are astounding! And no 
other conventional research ap- 
proach can duplicate this simula- 
tion of actual radio listening. 

EARS Programming Research is now 
available on a market- exclusive basis. 

How can you learn more? By con - 
tacting Bill McMahon or Bruce 
Fohr, of EARS Strategies and 
Implementation. Look into EARS 
and you'll have only one question: 

How soon can we do this? 

EARS Strategies leads Radio Research Revolution 
Seattle - "Our clients call it 
synergy," says EARS Strategies 
and Implementation partner Bill 
McMahon. "Bruce and I have been 
working together on EARS studies 
for common client stations for 
more than two years," explains 
McMahon. "So they encouraged 
us to merge our resources and 
talents. That's what we've done." 
The resulting research imple- 
mentation partnership is totally 
unique and unequalled in the 
radio business. 
"Bill's practical management and 
the consulting experience with 
Bonneville, Gannett and others 
adds a clarifying dimension to 
every study," says Bruce Fohr, 

creator of the EARS programming 
research technique and the 
founder of FOHR Media Research 
Associates. FMR, a radio research 
firm based in Tucson, has con- 
ducted perceptual research 
studies for more than 80 stations 
across the country. More than 25 
stations have used the exclusive 
EARS methodology for testing pro- 
gramming or music. 
"The key to EARS projects," says 
Fohr, which involve both group 
sessions and telephone cross- 
checks, "Is the research design 
and implementation." That is the 
essence of the revolutionary EARS 
approach. 

What types of stations use EARS 
programming research? Some 
of the most successful in America. 
"Leaders," says McMahon, "and 
stations that want to stay on the 
`cutting edge' of audience intelli- 
gence." Some of the companies 
that use EARS include: 

ABC Bonneville Gannett 
What kind of specific pro- 
gramming questions can be 
answered by EARS? There are 
virtually no limits. Programmers 
who have used EARS say that they 
have never seen more definitive, 
actionable information. "In radio, 
execution is everything," says 
McMahon. "EARS tests execu- 
tion, not just ideas." 
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Strategies and 
Implementation 
"Put Our EARS To 
Work For You." 

RO: Why is the EARS approach 
so revolutionary for radio? 
Fohr: Because radio is the most 
intangible of all media And conven- 
tional research - whether it involves 
playing tape segments or not - 
cannot accurately measure how 
listeners actually respond to the 
product There are too many var- 
iables. And people simply are not able 
to really tell you what they like or 
dislike. 
RO: What do you moan? 
Fohr: The average person forgets 

60% of what they've heard within two 
hours. Within 24 hours, it's 80%. In 
two days, the average person forgets 
95% of what they've heard. That's why 
conventional programming research 
is often vague, general, predictable, 
or even misleading. People don't lie. 
They just can't remember. 
RO: How much do stations have 
to pay for this service? 
McMahon: No more than they 
usually spend for conventional focus 
groups or telephone studies. But, 
frankly, no one can afford to do all the 

research they would like to do with 
EARS - after they've seen how it 
works The real questions, I think, are 
how much is the return on the 
investment; and how much risk is 
there with other research 
approaches? 
RO: How can broadcasters learn 
more about EARS? 
McMahon: Give me a call at our 
Seattle office at (206) 883 -9557. Or 
call Bruce at our Tucson Research 
Center at (602) 886-5548. 



17-/IS IS JOHNNY BANNON THE HUMAN CANNON... 
I'VE GOT A REQUEST HERE FROM RARITA THE BEAM AND SHE SAYS: 

Ii WANNA LOVE MY LIME BABY WITH THE GREEN MPH... 
I WANNA DANCE WITH HIM AND MAKE A LITTLE LOVE... 

I DON'T WANNA STOP TILL I DROP BECAUSE I WANNA 

PETER 
WOLF 

the newest single, 
12" and video 

(Power rotation on 
MTV) 

EMI 
AMERICA 

CMS EMI America Records, a division of Capitol Records, Inc. Ail Rights Resolved. 



STREET TALK 
TAFT BROADCASTING is soliciting offers 

for KTXOIDALLAS, KLTRIHOUSTON, WSUN 

& WYNFITAMPA, and WLTTIWASHINGTON. 
The stations are on the block to comply with 
FCC multiple media ownership regulations, 

which come into play following Taft's 
purchase of the GULF radio properties. 

CAP CITIES' WHYTIDETROIT has 

renewed MIKE JOSEPH's "Hot Hits" 
agreement for three years. This should 
squelch rumors in the Motor City that PD 

GARY BERKOWITZ and staff will be on the 

streets due to a format change. The deal 

keeps "HH" away from WCZY and GANNETT, 
which is successful with the slogan elsewhere. 
Does the renewal mean Cap Cities plans to 

keep WHYT after merging with ABC? It would 

seem so. 

Yés, it is true that SOUPY SALES will take 
over middays at WNBCINEW YORK April 22, 
covering the 10am -3pm shift. Soupy, who 

once worked with WJR /Detroit in the '50s, has 

appeared on afternoon ace HOWARD 
STERN's show and seems to enjoy acting in 

the theatre of the mind. Former midday man 

FRANK REED segues to evenings, displacing 
personality ALLEN BEEBE. 

Having riled up several area Jewish 
organizations recently with the remark, "All 
you have to do is say that word 'Jewish,' and 

they rise up from the furnace," 27 -year 
WHAT /PHILADELPHIA talk host MARY 

MASON has reportedly decided to take a 

vacation in hopes of cooling down the 
controversy. 

- Some 26 employees have been laid off at 
News /Talk and A/C combo WEAN & 
WPJB/PROVIDENCE, following the stations' 
takeover by PROVIDENCE BROADCASTING. 
WEAN is now offering news in drivetimes and 

Drake -Chenault nostalgia during the rest of the 
day, while WPJB has temporarily converted to 
a CHR direction. Among the casualties was 
'PJB programmer TOM HUNTER; Asst. PD 

RICK EVERETT is the interim PD. 

Word has it that RKO GENERAL 
Chairman /CEO TOM O'NEIL has officially 
retired, which would move President /COO 
SHANE O'NEIL up to CEO. 

Picking up consultancy steam is RICK 

SKLAR, who's added WMKR 
(K106)IBALTIMORE and KOFMIOKLAHOMA 
CITY as client stations. 

After over ten years with A &M, RICHARD 

PACHTER has resigned as the label's Florida 

promotion rep to form his own AOR indie 

company, "The Pachter Factor: Promotion In 

Motion." Richard, who'll specialize in the 

Southeast and other markets, can be reached 

at (305) 482-6629. 

It's A Family Affair 
What's going on in Nashville? Nobody 

wants to be quoted, but everybody's talk- 

ing about RONNIE McDOWELL's hunger 
relief recording project called "One Big 

Family," involving 39 top country stars. 

Unfortunately, the effort was dealt a 

severe blow when, according to Ronnie, 

major label heads purportedly began to 

quietly discourage their artists' participa- 
tion. Ronnie didn't know the labels had 

gathered to plan their own project; he also 

wasn't aware they were reluctant to repeat 
the Band Aid /USA For Africa concept. But 

by the time he found out, it was too late to 

cancel the session. While several major 

stars bowed out, 32 did show up, and the 

recording was completed. Because Ron - 

nie's parent company, CBS, is swamped 
with "We Are The World," it's unable to 

handle his project, so Ronnie and friends 
are now label- shopping. A production 
crew was at the scene, and a video is ex- 

pected shortly. 

Coincidentally, CHRIS 
HENSLEY has left EMI 
AMERICA after seven 
years to set up his own 
Southeast independent 
promo company, 
concentrating on AOR and 
jazz. Contact Chris at 
(404) 441 -2210. 

Chris Hensley Advance applause to 
KGLD & KWKIST. LOUIS programmer C.C. 
MATTHEWS, who's been upped to .Operations 
Manager for both stations. 

WGMZ & WWCKIFLINT VP /GM RON 
SHANNON has been named President /COO of 
SIGNAL MEDIA OF LITTLE ROCK, overseeing 
local properties KLRA & KLPQ . .. Former 
WXTU /Philadelphia GM DENNIS DOUGHERTY 
has landed on his cat's feet - he's the new 
GM at MOYL- formatted WHGBIHARRISBURG. 

WHTN & WKEEIHUNTINGTON, WV GM 
CHARLIE HICKS has accepted the Group 
Manager /Radio Division post for the 
SUBURBAN RADIO GROUP. He'll be 
overseeing the company's nine stations 
throughout the Southeast. 

BALON & ASSOCIATES is seeking a new 
VP /Research & Development to join the 
Austin -based consultancy. Candidates should 
have programming and /or broadcast sales 
experience, and must be ready to travel. 

Contact Rob Belon at (512) 327 -7010. 

Q:DO YOU KNOW THIS MAN? A:STEVE KAMER 
'Host of nationally syndicated interview program American Focus heard weeky on over 

X0 radio stations nationwide, and now in its 12th year. 

'National air personality on Transtar's Format 41. 
'Former KHTZ -FM Los Angeles air personality. 

'Commercial voice -over representation by Don Pitts/ Voices in Hollywood. 

(213) 384 -1044 444 SOUTH KINGSLEY DRIVE, #252 

See you at the NAB in Las Vegas! LOS ANGELES, CALIFORNIA 90020 

Continued on Page 62 

right now 
you could 

be "Dancid 

with the new 
single from 

EISAA 
Produced by Erik Jacobson, a Trans /Tone Production 

From the Warner Bros. album Siivertone 
1986 Warner Bros. Records Inc. 
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The original Q -Zoo' from Edens 
Broadcasting is trademarked. 
But don't worry, it's for sale. 

Once upon a. time, the morning crew 
at WRBQ in Tampa unleashed a wild new 
concept. in radio entertainment. The Q 
Morning Zoo.' Its untamed, irreverant humor 
was an instant success. The Q -Zoo captured 
the hearts of Tampa Bay listeners as well 
as the attention of personalities all over the 
country, who made it the most imitated 
morning show in America. 

In fact, so many people are now imitating 
the Q -Zoct, we can't just grin and bear it 
anymore. You see, the marks Q -Zoo, the 
Q Morning Zoo, the Q -Zoo in the Morning and 
the Morning Zoo are all the exclusive 
property of Edens Broadcasting. 

That doesn't mean you can't have a Q -Zoo 
of your own. Because Edens Broadcasting 
is now willing to license the Q -Zoo to selected 
radio stations. 

If you're wild about high ratings, you 
belong in the Q -Zoo. To find out more, just 
write Michael Osterhout, Vice President 
and General Manager, WRBQ, 5510 Gray Street, 
Tampa, Florida 33609. And give your morning 
show the animal magnetism it deserves. 

The original Q-Zoomi 
from Edens Broadcasting 6 



KEN BARNES 

ON THE RECORDS 

NON -LP B -SIDES, PIC SLEEVES AID SALES 

Sprucing Up 
Singles 

Radio stations are using local retail singles sales as a key element in their research, according to recent col - umns by R&R format editors. There are some interesting -_ trends in singles packaging that are apparently affecting sales, and thus might affect your research. 
A retail survey on singles sales 

compiled by Macey Lipman Mar- est, "Take Me With U." 
keting featured a couple of items Pix To Click that caught my eye. In general, Picture sleeves, according to retailers and chains are using this survey, tend to add 25% to local radio airplay as a criterion total sales on 7 -inch singles. for ordering singles, but not near - Dealers like them because they ly so much as you'd think. With provide instant identification, and radio the overwhelmingly impor- chain buyers lean tdward pur- tant stimulus for sales, it would chasing pic- sleeved singles. Art make sense that local airplay sleeves were standard issue in would be the No. 1 factor, but not most of Europe since the midsix- according to this fairly informal ties, and have become nearly 100 -outlet survey. For chains, universal in Britain since the local airplay ranks behind recom- 

m idseventies. Here they've al- mehdations from sales reps, artist ways been used, but not very track record, and national trade often. information. (Retailers display a Sleeves were fairly uncommon distressing tendency to gather through most of the sixties (ac- that last data item from sources tually being deemphasized as a which aren't exactly state -of -the- marketing tool in the latter half of art in timeliness or thoroughness, that decade and the early '70s, but that's our problem.) compared to the more teen -idol- Anyway, aside from that curi- oriented early '60s). They started ous situation, there were a couple to show up more often in the late of singles marketing ploys that '70s, spurred perhaps by the infu- were cited as increasing singles lion of import and American in- sales. One is unreleased, non -LP 
B- sides, a topic covered in this col- 
umn in the past. The other is pic- 
ture sleeves, otherwise known as 
"On The Records" ' basic art ele- 
ment. 

Most hit singles are still backed 
with another track from the cur- 
rent LP. More recent variations 
include using an instrumental or 
"dub" or disco mix version of the 
A -side on the flip (especially 
prevalent in Black /Urban), and 
reviving a track from a previous 
LP (Bryan Adams has been using 
this technique, most recently on 
"Somebody" 's backside). 

But there are plenty of actual 
unreleased songs residing on flip 
sides, too. All four of Bruce 
Springsteen's singles from "Born 
In The USA" have featured non- 
LP B- sides. Other current charted 
artists with new flips include Tom 
Petty (a longtime advocate, as 
mentioned last week), Greg Kihn, 
Eric Clapton, Sade, Tina Turner, 
Tears For Fears, and Simple 
Minds. 

And up- and -comers using the 
same approach include Sheena 
Easton, Alison Moyet, Frankie 
Goes To Hollywood (third in a 
row), General Public, and Jules 
Shear. The Cars' recent "Why 
Can't I Have You" single had a 
new flip, "Breakway," which did 
almost as well in AOR as the 
A -side. And the only Prince single 
from "Purple Rain" that didn't 
have a non -LP B-side was the lat- 
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Marketing Power Plays: Singles 
with picture sleeves AND non -LP 
B -sides 

dependent 45s with sleeves. 
I was aware that as the '80s pro- 

gressed, I was seeing more and 
more picture sleeves on the sin- 
gles I was accumulating. But until 
I started preparing this column, I 
had no real idea how far they'd 
come. Of the CHR Top 40 for 
March 29, 92% (37 records) have 
commercially -available picture 
sleeves. 

Non -LP B -sides and picture 
sleeves are becoming increasing- 
ly important factors in marketing 
singles, and seem to influence 
sales. And they may even be help- 
ing (along with 12- inches, a whole 
other story) to revive the single as 
a salable item, as opposed to a 

mere promotional loss leader for 
the album. Intriguing . . . 

Jefferson Retires 
After 20 years of faithfully pre- 

ceding Airplane or Starship on 
record labels, Jefferson has ended 
its flight. As part of a deal be- 
tween Airplane / Starship founder 
Paul Kantner and the Starship 
members he split from last year, 
says the Daily Insider, the Jeffer- 
son Starship will now be known as 
simply the Starship. Kantner, 
meanwhile, is forming a band 
with former Airplane bandmates 
Marty Balin and Jack Casady, 
with name not set at this time 
(though Jefferson Time Machine 
can be safely ruled out). 

Jazzing Up 
The Pop Charts 

Alongside more publicized musical movements like the "New British Invasion," another invasion has met with con- sistent success. Jazz artists have infiltrated the charts with crossover hits for some time now. 
The trend is not new. Jazz musi- 

cians have always found popular 
music a medium worth dabbling in, 
and at times in the past the lines 

- between jazz, R &B, and pop have 
become blurred. Most of the cross- 
over today is in the Black/Urban 
field, although .there are the occa- 
sional Pat Metheny and Jan Ham- 
mer brand of exceptions scoring in 
CHR, AOR, and A/C from time to 
time. 

Current Black/Urban action art- 
ists with jazz backgrounds include 
Roy Ayers, George Benson (who 
can be accorded a key role in mak- 
ing the crossovers commonplace), 
George Duke, Wilton Felder, Al 
Jarreau, Jeff Lorber, David San- 
born, and Narada Michael Wal- 
den. 

Besides that impressive roster, 
you can add a ton of recent hit- 

makers, including Patti Austin, 
Angela Bofill, Tom Browne, Don- 
ald Byrd, Norman Connors, Ran- 
dy Crawford, the Crusaders, 
Deodato, Herbie Hancock, Mi- 
chael Henderson, Ramsey Lewis, 
Mtume, Patrice Rushen, Jeff Ty- 
zik, Grover Washington Jr., Lenny 
White, and George Winston. Plus 
the proverbial "many more." 

Jazz Editor Barbara Barnes was 
filling me in the other day on the flap 
in jazz circles about the Grammys 
telecast downplaying jazz. A few of 
the more elitist jazz types were put- 
ting down pop artists like Cyndi 
Lauper (whose "Time After Time" 
Mlles Davis has just covered) and 
Prince as inferior. Well, judging 
from the list above, it seems as 
though a good chunk of jazz artists 
find it rewarding to work in an "in- 
ferior" area of music. 

George Benson: A pioneer in mod- 
em-day jazz/R&B crossovers 

Narada Michael Walden: Jazz past. 
to Black/Urban present 

Wail The Nukes 
Lots of contributions from read- 

ers to the roster of nuclear -related 
songs. Howie Klein, head of 415 
Records, not unnaturally -brought 
up 415 /Columbia artists Transla- 
tor's "Sleeping Snakes," as well 
as the Red Rockers' recent cover 
of "Eve Of Destruction," a song 
which does touch on nuclear war- 
fare but also rails against every 
other sociopolitical issue of 1965 
with the possible exception of 
cyclamates -laden diet soft drinks. ' 

It's a little oblique, but Martin 
Briley's "Dangerous Moments" is 
about separation from a loved one 
when the Bomb falls, as WDHA/ 
Dover, NJ's Gary Axelbank 
astutely suggested. And KQ102/ 
Canton, MO's Tim Howe recalls 
Dan Fogelberg's "Face The 
Fire," about atomic energy vs. 
solar power, and Jefferson Star - 
ship's "Nuclear Furniture" LP ti- 
tle. 

Getting It Off Your Chess 
I thought I was safe in saying 

Murray Head's "One Night In 
Bangkok" was a topical first in 
dealing with chess, but as usual 
when I think I'm safe, I was dead 
wrong. Andy Chouffi, Asst. Direc- 
tor of the Albany, NY Association 
of DJs, brought up the obvious 
predecessor: "Your Move" by 
Yes, chess metaphors all the way. 
And, more whimsically, Greater 
Media's Ed Osborne suggests 
"Check Yourself," a title of an 
early Temptations single and 
several other R&B songs. 

A Golliwogs update from IS Inc. 
Associate Producer Sully Roddy, 
referring to Creedence Clear- 
water Revival's early group 
name. Sully says golliwogs were a 
type of English doll with "black 
faces, stand -up hair, and bright 
suits," apparently fashioned after 
minstrel show performers. With 
"wog" being a racial epithet in 
England ( "I think they use it 
generically for anyone with a good 
tan," says Sully) and to some ex- 
tent here, it's no wonder the 
brothers Fogerty and associates 
always expressed annoyance at 
their label for saddling them with 
that name. 
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LYEST11'OOD ONE PRESENTS 

tl*ll N, 

The Westwood One Satellite Network 
and Cinemax are pleased to present 
Rick Springfield: The Beat Of The 
Live Drum, an exclusive concert 
simulcast premiere airing the eve- 
ning of Monday, May 6 at 10:00 
p.m. EST /PST. Recorded by 
Westwood One's mobile studios 
and directed by David Fincher 
(who did Rick's "Bop 'Till You Drop" 
video) at the climactic close of 
Springfield's World Tour '84, the 
one -hour concert features the 
Grammy- winning singer /guitarist 
and his band delivering exciting, 
hard -edged performances of songs 
spanning his career. Included are 
"Jessie's Girl," "Allison," "Living In 
Oz," "Affair Of The heart," "Stand 
Up," "Love Somebody' and "Bop 'Till 
You Drop," plus material from his 
brand -new Tao LP like "State Of The 
heart," "Dance This World Away" and 
the LP's debut single, "Celebrate 
Youth." To find out how you and your 
listeners can get the stereo magic of Rick 
Springfield: The Beat Of The Live Drum to 
go along with outstanding visuals from 
Cinemax, contact your Westwood One 
representative today at (213) 204 -5000. 

`YEST[YÓO 

FOR THE BIGGEST EVENTS ON RADIO, IT'S WEST WOOD ONE...AND ONLY! 
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The Westwood One Satellite Network 
and Cinemax are pleased to present 
Rick Springfield: The Beat Of The 
Live Drum, an exclusive concert 
simulcast premiere airing the eve- 
ning of Monday, May 6 at 10:00 
p.m. BST /PST. Recorded by 
Westwood One's mobile studios 
and directed by David Fincher 
(who did Rick's "Bop 'Till You Drop" 
video) at the climactic close of 
Springfield's World Tour '84, the 
one -hour concert features the 
Grammy- winning singer /guitarist 
and his band delivering exciting, 
hard -edged performances of songs 
spanning his career. Included are 
"Jessié s Girl," "Allison," "Living In 
Oz," "Affair Of The Heart," "Stand 
Up," "Love Somebody" and "Bop 'Till 
You Drop," plus material from his 
brand -new Tao LP like "State Of The 
Heart," "Dance This World Away' and 
the LP's debut single, "Celebrate 
Youth," To find out how you and your 
listeners can get the stereo magic of Rick 
Springfield: The Beat Of The Live Drum to 
go along with outstanding visuals from 
Cinemax, contact your Westwood One 
representative today at (213) 204 -5000. 
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FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY! 
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CHR NEW & ACTIVE 

ON OVER 140 STATIONS! 
SOLID P1 SATURATION INCLUDES: 

WHTT 
WXKS-FM 
WNYS 
WCAU-FM 
WHTX 
PRO-FM 
WAVA 
94Q 
Z93 
Y100 
WNVZ 
WGCL 

WHYT 
WLOL-FM 
KIMN 
Q103 
KOPA 
KKRZ 
KMJK 
FM102 
KWOD 
KMEL 
KWSS 
KPLUS 

A/C TOTAL CLIMBS 
TO 39 STATIONS. 

phihé 
"walking- on 
the chi iese wall " The Perfect Follow -up 

To A Top 5 Record 

CHR NEW & ACTIVE 

28 ADDS THIS WEEKI 
40% AND ON ITS WAY TO BREAKER 

WXKS-FM KITY WZON 
WCAU-FM KMBQ WIKZ 
Q103 WKZL WSQV 
FM102 WKFR KTDY 
WERZ KIKX WGLF 
WKEE KKFM KKQV 
WLAN-FM KSND WBWB 
Q92 KISN KFRX 
93Q KRQ KDVV 

e úñds 
:,high school nights' 

CHR SIGNIFICANT ACTION 

K104 KX104 
92KTU WJXQ 
WRCK KSKD 
WTLQ OK100 
WHTF 95XIL 
WFMI 

WOMP-FM 
WIXV 
WHSL 
KBIM 
KIST 
OK95 

Exciting Music From 
The Box -Office Success 

fredd merc on Your desk today 

"i was born to love you 

có1 umbia records Et 



CONTEMPORARY HIT RADIO 

JOEL DENVER 

PASS THE NO -DOZE, PLEASE 

A Day In The Life 
Of An All- Nighter 

Show me an on -air broadcaster who hasn't served 
on the all-night show, and I'll show you a disk jockey 
who's telling you a fat one. Believe me, next to run- 

ning the Sunday morning PSA /religious block, just about 
everyone has pulled an all- nighter. I did it for about a year 
while carrying 15 credit hours of college courses, and 
although it was no picnic, it was valuable on -air experience. 

The overnight show serves 
a tremendous purpose in the lear- 
ning curve of a budding young 
broadcaster. And then there are 
those who have years of experi- 
ence making a real career out of 
all -night radio. This week I talked 
with four of America's best all - 
nighters - all at different career 
and market levels - to get the in- 
side track on what a day in the life 
of an all -nighter is like. 

Let The Day Begin 
Most overnighters begin their 

day between 1 -3pm, enjoy a few 
hours of daylight and evening, and 
start work just as other people are 
getting to sleep. It's a different 
lifestyle, audience, and experi- 
ence altogether. 

Of the all -nighters I talked with, 
KITS -FM /Los Angeles's Brother 
Bill has been doing it the longest 
- almost four years. And Patty 
Steele worked overnights at B94/ 
Pittsburgh and KSLQ /St. Louis be- 
fore arriving at WAVA/Washington. 
However, both Gene Stern and Gino 
Reyes, from KZ93 /Peoria and 
Y100 /Miami respectively, are at 
career starting points. Everyone 
conceded that the overnight shift 
is not a time slot to grow old in, but 
they were happy to note some of the 
job's brighter aspects and advan- 
tages. 

When someone mentions over- 
night work to me, the immediate 

Kira 102. 

picture that comes to mind is of an 
overworked, bleary-eyed person - someone who doesn't have time 
to take care of life's demands, and 
one who looks something like the 
all- righter pictured at right. Our 
all -righters assured us, however, 
that they are conducting normal 
lives, their social status remains 
upheld, and their relationships are 
taken care of. Patty Steele, re- 
cently married to B104 /Baltimore 
PD Steve Kingston, says, "I tuck 
him in when I go to work at night. 
When I come home we have 
breakfast, then I get tucked in and 
he goes to work!" 

Is Anybody Out There? 
But besides the personal stuff, 

there are other things to think 
about. First of all, the show. Why 
are you there every night? You're 
there because you love radio. The 
overnight shift is as good a place 
to start as any. So why not? You 
can experiment with yourself and 
decide what's best for you on the 
radio. None of our all -nighters had 
trouble getting their PD's advice 
and critique. PDs need to give 
back to the industry what they 
were given, and if pursued, will 
take time to listen to your tape. 
The rest comes from you and the 
audience; your response to them 
and their response to you. 

Patty Steele 
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So who are you talking to any- 
way? Even in the dead of night, 
yes, they're out there. No matter 
what anybody says, an all -nighter 
is never without company. And 
that's what an overnight jock 
should consider as consolation for 
the inconvenient hours and the 
thought that possibly his voice is 
going unheard. Not a chance; 
they're out there. Your audience 
is filled with partiers, gas station 
attendants, 7 -11 operators, secur- 
ity people, students, and more 
partiers. 

The overnight audience is one in 
a state of constant change. Accor- 
ding to Brother Bill, "I have peo- 
ple who work the swing shift who 
catch at least an hour or two at 
night, those who tune in before 
work in the morning, and those 
who are out for a late night." He 
continues, "And then I have the 
graveyard shift people, the same 
kind of people you find in the day- 
time. They spend money, they 
party, they're supportive, and 
they want to win money just like 
anyone else." 

Intimate Relationship 
With Audience 

Patty Steele agrees, "I think it's 
a fascinating time period." The 
thing I love about overnights is 
that you have a much more inti- 
mate sense of your audience. Not 
a lot of people are awake at night, 
and you know we're all doing time 
one way or another, so we might 
as well do it together." All the 
overnighters said their phones us- 
ually stayed busy through the 
night. Regular callers were as 
common as those who'd been try- 
ing to get in touch for months. 

Gerte Stern 

While most stations limit prize 
allocations to rated dayparts, 
Brother Bill and Gino Reyes are 
fortunate enough to have regular- 
ly scheduled contests running in 
their shows. Bill even has own 
special "Early Morning Role 
Call" feature, along with album 
giveaways and personalized 
T- shirts. 

Overnight is a funny time. Peo- 
ple can get lonely and may have a 
tendency to do out -of- the -ordinary 
things. However, our overnight 
experts could only come up with 
one semistrange situation. A gent- 
leman who was "interested" in 
Patty made a pest out of himself 
and actually broke into the station 
while she was working at KSLQ. 
He did her no harm, but then the 
police weren't far behind. 

Wild Women & Loonies 
Gene and Gino report lots of 

"wild women and an occasional 
loony bin," but say the real au- 
dience is much different from 
those emotionally disturbed peo- 
ple who are up during hours when 
they should be sleeping. Patty 
says the trick to handling a dis- 
turbed person on the phone is us- 
ing "tact and sensitivity." 

"Lend an ear," she says. "Often 
what you'll find is that they just 
need someone to listen to them. Be 
grateful for what you do have - 
an intense audience. It's one 
which is very aware of you as a 
person and a personality." Bro-e 
ther Bill concurs, "All they need is 
a chance to sort out their own 
thoughts. Sometimes all they have 
is you to talk to." 

Avoiding Mr. Sandman 
Working abnormal hours 

for an extended period of 
time demands change from 
your daily habits and pat- 
terns. First of all, your sleep- 
ing time must be moved 
drastically forward or back- 
ward, depending on how 
you look at it. KIIS-FM's 
Brother Bill says that after 
his shift, "I have breakfast, 
run all the errands, and try to 
make it to bed by 1 Oam." 
He sleeps about four hours 
during, the day and takes a 
nap before his show. How- 
ever, Y100's Gino Reyes 
says he gets all the sleep 
he can during the day 
"because a nap before work 
makes me drowsy when I'm 
on the job." 

Most overnighters wake up 
around 3 -4pm and start the day 
from there. WAVA allnighter Patty 
Steele thinks it's very important to 
put yourself on a schedule and 
stick to it, even on your days off." 
She suggests staying up late every 

single night so the body will get us- 
ed to sleeping at the same time, 
and adds to be sure to unplug the 
phone when you're asleep." 

Candy Bars & Coffee 
Aside from those who use over - 

the- counter sleep deterrents (and 
the well -known under- the -counter 
varieties), our stay -awake experts 
clued us in on their secrets for stay- 
ing alert. KZ93's Gene Stern is a 
skinny guy who eats a lot of candy 
bars to keep him up at night. He 
doesn't necessarily recommend 
that habit, though, and he shuns 
the thought of coffee. "I just run out 
to the cooler and drink a lot of 
water," he says. 

All the overnighters try to stay 
away from too much java. Patty 
Steele says, "Trying to go home 
and fall asleep after drinking a 
whole lot isn't very easy and cer- 
tainly not very good for your 
health." Everyone else agrees that 
the only way to stay awake is to get 
the proper amount of rest any way 
you can. 

Our allnighters also stress that 
they put on their cans, punch the 
legal ID, and start their first carted 
hit, the thought of falling asleep 
hardly enters 'T 

. 
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CONTEMPORARY HIT RADIO 

As The Job Turns 
What'sa matter, Bunky? Ya say you've got the moving 

blues? Ya say you and Allied Van Lines are going steady again? And ya had to get your bumper rechromed again because the guy at the U -Haul place said ya had an ugly hitch? 
Well, cheer up, Bunky. KMEL/ 

San Francisco's Sue Hall is to the 
rescue. After all, misery loves 
company! 

All kidding aside, moving is 
tough on people, families, and 
careers. In a thought- provoking 
letter, Sue focuses on how this 
problem is becoming an increas- 
ingly important one for women in 
broadcasting. Those wishing to re- 
ply should contact Sue at KMEL, 
or I'll be glad to publish your 
responses here. 

Dear R&R: 
The other day I found myself in 

a discussion with a few people at 
the station about a phenomenon 
not new to the industry, but new to 
me. We all know the nature of our 
profession is a transient one. Men 
have held jobs in one market, and 
then another, and another, and so 
on. This isn't unique only to our 
profession, but it does seem more 
prevalent. It struck me that a new 
trend is underway now that more 
and more women are choosing ca- 
reers in radio. Very often we 
women are faced with relocation 
and the stresses of maintaining a 
relationship that go along with it. 
No doubt, a lot of uprooting and 
change can become traumatic if 
we aren't careful. I have recently 
been introduced to this situation 
and I know I am not alone. 

This type of thing has been oc- 
curring for a long time. But I don't 
think any of us feel quite confident 
in dealing with it because it is still 
new to us. Some of us have spous- 
es; others remain single because 
of this very problem. If a separa- 
tion is inevitable because of a job, 
how do we cope with it persodally? 
Of course there is always the ever - 
popular "long- distance" thing, but 
how long can that go on success- 
fully? Do we expect our partner to 
pack up and follow us because, 
after all, he should be totally 
dedicated, right ?! 

O 

Or, on the other hand, are we ex- 
pected to do the satire for him if 
the situation arises? If both of you 
are in radio, it gets a little more 
complicated. We have to set prior- 
ities and make a decision. Some- 

one somewhere along the line will 
have to give, or give up some- 
thing. The question remains: how 
do both continue working and keep 
a happy relationship? Eventually, 
all of these questions will call for 
an answer. 

My experience, I am quite sure, 
is similar to many. Many may be 
going through it right now. I am 
not of the feminist nature; wom- 
en's lib is not my thing. Neverthe- 
less, I do believe we are entitled to 
enjoy the same happiness and ful- 
fillment from our careers that 
guys do. This dilemma can be a 
huge downer! 

Unfortunately, I don't have all 
the answers. The challenge is 
nothing new; we must try to suc- 
ceed in finding happiness and suc- 
cess both professionally and per- 
sonally. We must pinpoint the 
things that make us happy, and go 
from there. All of the questions 
above have surfaced along the 
way in my career, and I thought it 
was time to hear from you. There 
is no reason why we shouldn't 
communicate. After all, that is the 
business we are in to begin with. 

BITS 
Purple Passion Party - In cel- 

ebration of Prince's March 26 
concert, WKSS /Hartford held a 
Purple Passion Party for 3200 
guests at a local club. A Prince 
lookalike lip -sync contest winner 
received a pair of floor tickets to 
the show, a VHS recorder, and a 
copy of the "Purple Rain" movie. 
Runner -up prizes included Prince 
catalogues, Purple Rain posters, 
and concert tickets. Purple Rain 
albums and T- shirts were shower- 
ed on listeners by the hour, and all 
winners qualified for a drawing on 
morning maniac Jeremy 
Savage's show to win a pair of 
front -row tickets. 

Live, From The Shower - 
Q94/Winnipeg is running a month- 
long contest seeking the best 
shower voice in town. Morning 
host David Mann is inviting a lis- 

tener a day to croon on -air the 
song he likes to sing best in the 
shower (complete with running 
water). Each contestant qualifies 
for an official Q99 shower cap and 
a dinner certificate to a local rest- 
aurant. The most original singer 
will be flown to Toronto for a 
weekend of fun, including first - 
class accommodations, a Blue 
Jays baseball game, and seats to 
the Broadway hit, "Cats." 

That's Right, Mick Jagger 
Wants To Talk To You -WLS/ 
Chicago held a live interview with 
Mick Jagger earlier this month 
and one lucky listener got to ask 
him his own personal question. 
Hourly winners of the "She's The 
Boss" LP registered their ques- 
tion with personality Chuck Brit- 
ton, and the winner was the one 
with the most original query. 
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Overnight But 
Not Forgotten 

Working overnights automatically places you in an unseen 
position around the station, unless you take time out of your 
precious sleep to come in and see what's going on. There are 
ways around it, however, and our overnighters say one of the 
most important things to remember is that you're definitely part 
of the team, so get in there and play! 

Gene Stern was hired for week- 
ends and research at KZ93 /Peoria. 
When the morning man quit, every- 
body moved up. He enjoys his 
fulltime airshift, but misses being 
there during the station's most ac- 
tive operating hours. To stay involv- 
ed he keeps up the research, 
assembles concert calendars, and 
makes sure weekend programming 
is on schedule. 

Gene said, "I want to contribute 
something and I'm glad that I've got 
these responsibilities to keep me 
active in every daypart." He also 
does as many personal appearanc- 
es as PD Keith Edwards will allow. 
Patty Steele is kept busy with pro- 
motional activities at WAVA/Wash- 
ington, and Gino Reyes keeps 
himself busy at Y100/Miami with its 
round- the -clock contests and his 
personal appearances. 

Brother Bill attends all 
"Weekend Warmups" sponsored 

KIIS -FM /Los Angeles. He's also 
helped cohost the local March of 
Dimes telethon for the past two 
years, is a 15 -year member of Los 
Angeles's "Walk America" move- 
ment, and just recently began ac- 
ting on television soap opera "San- 
ta Barbara" as news reporter Wes- 
ley Hughes. His advice to enter- 
prising young broadcasters who 
get their first break on the over- 
night show? "Don't just play the 
hits, drink coffee, and read the 
paper. You're working and you've 
got an audience to entertain." 

Patty Steele noted, "It's important 
to keep a good positive attitude 
about what you're doing_ because 
it's so easy to want to work during 
the day at a normal job. Be grateful 
for your opportunity and feel for- 
tunate that you have a very unique 
audience. Always appreciate how 
different your job is from everyone 
else's in radio." 

HERE'S MARILYN - KCPX /Salt Lake City sponsored a lip -sync contest 
which featured celebrities from all decades. Shown here (l -r) KCPX's Randy Lundquist, Evan Lake, and Stan Main behind third -place winner Marilyn Mon- 
roe, who sang "Diamonds Are A Girl's Best Friend." 
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THEY LIKE IT HOT - Duran Duran's John Taylor visited ZI00 /New York to 
premiere his new Power Station album. From left, Z100 PD Scott Shannon, 
Capitol's Arthur Field, Z100's Shadow Stevenson, Taylor, and Z100's Jack 
The Wack. 

TRAINING THE PET GORILLA - 
G 105 /Raleigh - Durham has acquir- 
ed a new station mascot, the "G -ril- 
la. " Not the most imaginative name 
for the furry fiend, but G105 listen- 
ers are working on it. The first one 
to come up with a suitable title re- 
ceives a VCR and a video of the 
King Kong movie. Here's G -tilla 
posing with G105 morning men 
John Van Pelt (I) and Steve Smith 
(r). 

ONE POWER STA 71ON TO ANOTHER - Duran Duran's John Taylor stopped 
by the offices of KKHR /Los Angeles to introduce his newly -formed band 
Power Station and promote his new single Some Like It Hot. " Shown here (I -r) 
are KKHR MD Dave Hall and John Taylor. 

HE'S AN OLDIE BUT GOODIE 
NOW - Rick Nelson (I) recently 
guested in- studio at KRTH /Los An- 
geles with Assistant PD /air person- 
ality Brian Beirne (r). KRTH gave 
away tickets to his Universal City 
concert and held a special pre -con- 
cert party for the listeners who won 
them. 

A LATE ECLIPSE - WPST/Tren- 
ton morning personality Tom Taylor 
(I) was recently presented with a 
platinum single award for the sta- 
tion's support of Bonnie Tyler's 
"Total Eclipse Of The Heart." 
Here's Tom and Columbia Records' 
Herb Gordon posing with the new 
plaque. 

WHAT A SWEETHEART! - LG93 /Vancouver, BC invited listeners to send 
Huey Lewis a welcoming Valentine when he played there. The listener with 
the most imaginative card won his own Valentine treat: limo service, dinner, 
tickets,and backstage passes to Huey's Valentine's Day concert. 

IT'S FOR YOU - The Q 107 /Washington Fiero Fantasy Funfest is still going 
strong. Here's Q107's Vinny Brown (I) handing over the phone to 0107's 
15th Fiero winner, Róbert Bernstein (r). This time around there was a bonus 
prize package inside -a cellular phone and two airline tickets to Hawaii. 

FOR THE SEASON'S LAST RUN - 
Julie Kaminsky picked the right key 
and won two sets of skis and acces- 
sories, complete with weekend ski 
trip, when WZOZ/Oneonta, NY held 
its 'ZOZ Free Ski Giveaway. Julie was 
one of 103 ski key holders who got 
the chance to try unlocking the cabi- 
net for the $ 1200 prize. 

A STRIP AT A TIME - KTUN /Houston News Director Lori DuBose received 
a live Valentine present. Air personality Steve Charles (the amused onlooker 
above) decided a male stripper would be just the right thing to give Lori on 

that very special day. The magical moment was captured just as the stripper 
began his act. 

TENNIS, ANYONE? - Members of Air Supply played in a tennis tournament with WPRO -AM & FM /Providence 
personalities to benefit the Muscular Dystrophy Association. Pictured (standing, l -r) are WPRO -AM's Jack Paquin, 
band member Craig Duswalt, WPRO -FM's Tony Mascaro and Jim Halfyard, band member Don Cromwell, tourney 
host Hank Bouchard, WPRO -AM's Larry Kruger, band member Dennis Dunston; (kneeling, l -r) band members John 
Cromwell and co -lead singer Graham Russell, Rhode Island's MDA poster child Mart Precaunt, and co -lead vocalist 
Russell Hitchcock. 
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The first single 

from the forthcoming 

smash album by 

The newest star in Motown's galaxy. 

Produced by Steve Barri & Bobby Sandstrom 

TEEht.-E 
Motown Delivers, 

Always Has... 
Always Will! 



AOR 

STEVE FEINSTEIN 

CONVENTION COVERAGE 

A Call For Education 
ABove all else, conventions where radio and record 

folks gather are opportunities to press the flesh 
with people you otherwise only talk to on the 

phone and read of in the trade press. Last month's 
"Rockers '85" convention in Los Angeles gave both 
camps a chance to grip 'n' grin and explore the state of 
the radio /record relationship. 

Hospitality suites that buzzed 
til the wee hours resulted in 

sparse attendance at morning 
panels, while afternoon sessions 
fared better. WNEW -FM /New 
York OM Scott Muni's keynote 
speech drew on anecdotes from a 
career that spans four decades, 
and had the inspiring note that 
Muni still wakes up every morn- 
ing excited about going on the air 
that day. T.J. Martell gave heart- 
felt thanks for the previous night's 
charity bowling party that raised 
$75,000 for his cancer and 
leukemia research foundation. 
And USA For Africa organizer 
Ken Kragen praised radio's 
responsiveness to the project. 

Among the better -attended 
panels was the "Album Radio 
Idea Exchange," a dialogue on 
AOR's viability in the eyes of both 
the broadcasting and record com- 
munities. Moderator Bill Hard of 
the Friday Morning Quarterback 
Album Report guided the discus- 
sion through a series of tough, in- 

. cisive topics. 

Oldies: Golden' Or Moldy? 
Of no small concern to record 

reps is what they perceive to be an 
increase in the amount of oldies 
AOR plays in its pursuit of upper 
demos. 

The radio point of view in some 
quarters might be summarized by 
a comment from WLLZ /Detroit 
PD Lee Arnold: "You can freshen 
up your radio station with a 
wealth of old songs that haven't 
been heard in years. We get great 
calls on them, and though they 
may test unfamiliar overall, the 
people who do know them love 
them. When was the last time you 
played 'I Shall Be Released' by 
the Band or 'Can't Find My Way 
Home' by Blind Faith ?" 

Don't Drive Home Without It 
Imagine what traffic conditions would be like If the busiest roadway linking 
the 'barbs with your city were closed for construction during the next three 
years. In Philadelphia, WMMR is making life on the road bearable for com- 
muters while the Schuylkill Expressway (pronounced "School-kill," but more 
commonly referred to as the "Surekill') is being shut down in sections. 
100,000 copies of a flee "WMMR Detour Map" listing alternate routes hive 
been gobbled up. The map also includes commuter information phone num- 
bers, ads for automotive clients, and a schedule of 'MMR traffic reports. 
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In counterpoint, EMI's Don 
Wasley declared, "CHR got its big 
numbers by playing the hits. Go- 
ing back and playing 'Badge' 
stinks. To get excitement back in- 
to radio, you've got to play current 
music - music recorded in the 
'805 for the '80s. If oldies are so 
popular, why don't oldies stations 
pull bigger numbers ?" 

And in a follow -up conversation, 
Arista's Sean Coakley observed, 
"We're in an era when there's a 
plethora of new sounds. It's clear 
that the most successful AORs are 
those that play a wide variety of 
new music, like WMMS and 
WBCN." 

Knee Jerks 
Geffen's Marko Babineau ad- 

dressed the distress with which 
record companies view what they 
see as AOR's sudden retreat from 
heavy metal. "When radio starts 
playing a form of music, we get 
behind that momentum and start 
signing bands in that genre. I 
don't think stations can just say 
one day, 'This is over, and we'll 
start something new tomorrow. "' 

WEBN /Cincinnati MD Curt 
Gary responded, "It's dangerous 
for record companies to put all 
their eggs in one basket because 
radio gets behind a musical trend. 
We're not in control of the change. 
We go where our audience goes, 
and it changes quickly." 

However, WAAF /Worcester- 
Boston PD Rob Barnett sees a 
consequence to radio overreacting 
to perceived musical trends, and 
advises staying the course. "Your 
audience can sense a shift and 
doesn't appreciate it. Stay consis- 
tent." 

Lee Arnold decried stations that 
restrict the amount of metal 
songs. "The concept of a quota on 
any genre of music is ridiculous. If 
you've got 40 slots, you play the 40 
best available songs. If there are 
40 good melodic metal ballads, I 
hope you're playing them all." 

Timidity 
Is AOR in some cases watching 

CHR airplay too closely? In a 
later discussion, RCA's Alan 
Wolmark said, "Album radio will 
often be timid and drag its feet on 
a record. It'll only come around 
after you get the CHR Breaker. 
That's killing the format's 
lifeblood. 

"And AORs don't have the faith 
in a song they initially believe in to 
stick with it when they don't see 
the single develop or phones hap- 
pen quickly. Instead, they'll add 
another Phil Collins or John 
Fogerty track and drop a new ar- 
tist like Gary O. 

"They're not seizing oppor- 
tunities with tracks that will not 
be released as singles or will not 

RADIO STATION OF CHAMPIONS - WBCN /Boston took the "Rocky ". 
for Best Radio Station of 1984 at the Academy Of Rock Music Awards 
mony during the Rockers '85 convention. The sharp -dressed men are, 
left, VP /GM Tony Berardini, PD Oedipus, MD Bob Kranes, and presenter, 
er BCN jock Peter Wolf, dressed in the get -up he wears while portraying 
jockey in his "Ooee- Diddley -Bop" video. 

necessarily become CHR hits. 
Those alternative tracks we're of- 
fering can help identify the for- 
mat." 

Hey, How 'Bout Us 
It was suggested that AOR isn't 

getting the credit it deserves, in 
the form of record company time - 
buys and promotions, for stepping 
out on records. 

But WBCN VP /GM Tony Berar- 
dini suggested, "It's the fault of 
radio stations if they're not getting 
what they deserve. If your station 
is important, you've got to have 
your sales staff go after record 
companies; the squeaky wheel 
gets the grease." 

"Album radio will often be 
timid and drag its feet on 
a record. It'll only come 
around after you get the 
CHR Breaker. That's killing 
the format's lifeblood." 

-Alan Wolmark, RCA 
omnimmmoommonomo 

Programmers who make noise 
can move mountains and also 
receive first -class treatment, said 
Columbia's Paul Rappaport. 
"Not often enough do we see so- 
meone who's a maniac saying, 
'This is a great record and we're 
going to break this act.' At 
WMMS, (OM) John Gorman went 
crazy for an English 45 by 
Fastway. He made Cleveland 
love the record. He commanded 
our attention. He was responsible 
for us packaging that 45 along 
with the album. And when you 
become the music station in your 
market, like 'MMS is, you're no 
longer viewed as just an AOR sta- 
tion." 

WNEW -FM /New York VP /GM 
Mike Kakoyiannis doesn't view 
the issue with alarm. "We can't 
use record companies as crutches. 
We'll go after their money and 
promotions, but it's beyond that. 
We're in the radio entertainment 
business; we're not just playing 

records. We get too caugh 
the idea that AOR is only 
and is this or that record ri 

How Record Compa 
View AOR 

Do record companies no 
see AOR as an important fo 

selling records? A &M's J.B 
ner said, "Record compan; 
departments don't believe 
can sell records. Its rotatio 
much slower than CHR, a 
50% oldies." 

Rappaport offers, "The 
industry has known CHR fc 
and they're more comfc 
with it. On the other hand, / 
still relatively new to them 
ple at record companies 
didn't understand the form 
years ago are still intimidai 
it. They've never felt a p 
AOR, and some wouldn't mil 
went away." 

Independent Wynn Ja 
noted, "They see many dif 
opinions coming out of AOR, 
CHR is more uniform." 

But all is not blealr 
PolyGram's Drew Murray of 
ed. "From my standpoint, 
sold six million of 'Pyrom 
and platinum Kiss, Deep Pi 
and Rush." 

12" Mentality 
Some programmers con 

of undue pressure to play the 
selected by a record compa 
the 12." On the other side 
fence, independent Beth H 

gard lamented, "Many e 

won't add a record unless-it 
ing to be a single or a 12 ". Tl 
say, 'If there's no 12 ", the 
record company doesn't belie 
the album.' Radio is as mu 
fault at fostering the 12" men 
as the companies. You shou 
playing the best music, wh 
it's on a 12 ", 45, or album." 

Rappaport explained, 
started 12 -inch records duri 
time when people weren't li 
ing to albums. It wasn't ou 
ainchild on how we were goil 
control radio. We thought 
maybe this way they'd listen 
least one song." 

Continued on Pad 
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Harvey Awards 
The day after the Grammy 

awards, W100/Philadelphia mom - 
ing man Harvey gathered his faithful 
at a swank Center City hotel to pre- 
sent the 7th Annual Harvey 
Awards. The droll awards, recog- 
nizing "music's most unrecognized 
achievements in 1984," were 
broadcast live over WIOQ. 

Tina Turner, Cyndi Lauper, and 
Prince were just some of the stars 
who didn't show up to accept their 
awards. Musical accompaniment 
was provided by the Phillies' stadi- 
um organist, who performed a rous- 
ing version of "Girls Just Want To 
Have Fun." 

Said a jubilant Harvey afterwards, 
"Some people said I was almost as 
funny as John Denver." 

WCCC Message 
WCCC- FMIHartford has put the 

anti -drunk driving message on the 
12" of George Thorogood's "I 
Drink Alone" to good use. When 
the message airs, listeners call to 
register for a trip to see Thorogood 
in Toronto. Credit EMI's Don 
Wesley, by the way, for putting the 
timely message on the 12 ". 

KBCO Movie Madness 
All that KBCO /Boulder listeners 

had to do to for free tickets to a 
screening of the Talking Heads' 
"Stop Making Sense" movie was 
"wear or bring something that 
doesn't make sense." 1000 cine- 
ma sillies responded by donning 
scuba swim fins, underwear on the 
outside, and shoes on the wrong 
feet. Others carried used car parts 
and toasters. 

Odds 'n' Sods 
WIYYIBaltimore's eighth anni- 

versary also marked eight years for 
three original staffers: the morning 
show's Alan Courdoff, midday man 
Ty Ford, and night rocker Sarah 
Fleischer ... WBLMIPortiand is 
looking for congratulatory artist IDs 
for its 12th birthday ... When you 
see the video for Mountain's "Hard 
Times," you'll see an audience of 
400 WHCNMartford listeners who 
responded to an on -air Offer to be in 
the video ... KPOIIHonolulu 
found a way to prevent bad press - it purchased a local entertain- 
ment magazine, "On -Stage Ha- 
waii," with a 25,000 circulation. 

the 7th 
clil/lticll 

1111AINTY 
ALWAILIA 
Voted "Most Likely to Be the 
Next Patient at the Throat 
Doctor" Award: Bruce Spring - 
steen, "Born in the U.S.A " 

The "I Knew You Could Play 
a Song That My Parents 
Would Like" Award: The Cars 
"Drive" - 

The "If You Hate the Song So 
Much, Why Are You Singing 
the Chorus" Award: Ray 
Parker Jr , "Ghostbusters" 

WLAV: 
Rocket 'N' 
Roll 

Instead of a boring wake -up call, astronauts should start their day with rock 'n 
roll, thought WLAV-FMIGrand Rapids morning man Kevin Matthews. With that 
in mind, he sent a two-minute montage of morning and space -related tunes such 
as "Here Comes The Sun," "Wake Up Little Susie," and "Space Odyssey" to the 
appropriate folks at NASA. Lo and behold, the tape was played for the Discovery 
space shuttle crew during its simulated flights and on the last day of its actual mis- 
sion. Not only did his tape gamer national press, but Matthews believes 'that 
even the Russians probably heard it. They monitor everything that goes on up 
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PLAYBOY OF THE MIDWESTERN WORLD -To tie in with an article on the "Girls Of Rock 'n' Roll," Playboy 
Magazine asked nearly 700 air personalities to submit tapes explaining why they should be chosen to visit the Playboy 
Mansion West in Los Angeles. The winner, WLUP /Chicago morning star Jonathon Brandmeier, said he would like to 
do what John Belushi had reportedly done at the mansion - sneak naked through the movie room while Hugh Hefner 
and his guests were watching a film, eat all the popcorn and drink all of Hefner's Pepsi, and sneak back out. So far, 
Belushi remains the only person to perform that feat. 

Brandmeier asked his listeners why they should be chosen to go along, and picked a Fernando Lamas imitator 
who said the two of them would look and feel "maaahvelous "at the mansion. Also along for the ride was the winner of 
an outrageous -stunt contest, who opened, poured, and drank a six -pack of beer with his hands tied behind his back. 

In front of the mansion are (front, l -r) Brandmeier, Playboy "Girl Of Rock 'n' Roll" Natalie Pace, winners Timmy Jo 
Bobcat and Jim "Fernando" Leahy, "Girl Of Rock 'n' Roll" Michelle Rohl, and Playmate Susie Scott. Standing are 
Playboy Promotion Manager Janis Peterson and WLUP News Director Buzz Kilman. 

A Call For Education 
Continued from Page 78 

Don Wasley noted that 12" 
releases can include valuable 
material, such as George 
Thorogood's anti -drunk driving 
message for "I Drink Alone" and 
Peter Wolf's D.J. intro for "Ooee- 
Diddley- Bop." 

Selling AOR 
Is anti -format bias making AOR 

an increasingly difficult format to 
sell? Columbia's Jim McKeon told 
the sobering tale of a programmer 
who took a station from AOR to 
A /C, and claimed that before any 
new numbers came in, the station 
was taking in more money than 
ever. McKeon observed, "All the 
people who write the business listen 
to other formats." 

KGB /San Diego PD Larry 
Bruce sees two disturbing pro- 
blems on the sales front. "There's 
a perception on the part of the na- 
tional buyer that AOR is not a 
viable buy: 'Even though you 
have the 25+ numbers, they're the 
wrong kind of people.' We have 
that happen sometimes even 
though we've been bringing in 
national buyers almost weekly for 
the past year to educate them 
about the station and the format. 

"The CHR dominance in New 
York and Los Angeles - the two 
major advertising communities - 
causes problems for AOR stations 
in other markets in obtaining 
buys." 

At the same time, Bruce notes 
AOR's "extremely salable au- 
dience to advertisers, including an 
increasing number of 25+ males. 
If you analyze it point by point, 
that audience is far more 
desirable than the CHR audience 
in many ways. 

"What's happening is that 
managers and programmers are 
not analyzing the numbers. We 
have, as programmers, failed to 
educate GMs and the sales depart- 
ments. We don't need to reinvent 
the format, we have to tell upper 
management, 'This format works. 
You can make money at it.' 

Mike Kakoyiannis sees a 
brighter picture. "I don't believe 
AOR has a pejorative connotation. 
We're grown -up rock 'n' roll. If 
you look at Simmons qualitative 
data, our listeners tend to be 
upscale - the Yuppies who spend 
money and are everything mar- 
keters want. Compare our adver- 
tising list from 1974 with today's, 
and you'll see banks, airlines, and 
wines. 

"I don't lose national buys 
because of format. If you do, 
that's a management problem_ 
and it's up to you to correct it." 

However, Lee Arnold points a 
finger back at programmers for 
sales problems. "We need to stop 
blaming our sales departments. 

They run into problems because 
we haven't done a good enough jot 
in the community making 
ourselves synonymous with the 
mainstream. Take a hint from the 
great A/C stations of America - 
become involved on a level that': 
so deep that you no longer are 
labeled as a rock 'n' roll station 
but instead as being everywhere 
part of the city, and making thing: 
happen. The next thing you know . 

advertisers no longer perceive 
you as those strange guys, but a: 
people they saw at the beach or 

helping out a charity." 
Education 

Independent Michael Abramson 
commented on the similarities in 

the difficulties faced by both the 
AOR radio and record camps. 
Calling for a collective education 
process, he said, "You've got to 
educate your people that your 
demos can make for a good bot- 
tom line. We've got to educate our 
people that AOR does sell records. 
Together we're going to show that 
AOR is viable." 

SEGUES 
Promotable Programmers: Mark Lap- 

idus from WXORIJacksonvilie is the 
new PD at KUFOIOdessa, where Doug 
Thomas now handles afternoons . . . 

Bobby Treber is upped to Assistant PD 
at KFMXILubbock. 

Music Mavens: Nick Sommers re- 
places Doug Gondek as KDKBIPhoe- 
nix's MD ... Steve Laramee is the 
new MD at KWXLIAIbuquerque, 
where Mike Phillips joins for mornings 
... WXQR Music Manager Nikki Nash 
has left. 

Jock Jumps: WOMFILouisvllle 
nights go to "Kat" (Kathy Miller) from 

crosstown WJYL ... WYFEIRockford 
brings on Randy McCarten for nights 

and Steve Thompson for overnights 
... Greg Morrison moves into 

WOOS/Canton nights as Jerry Cook 

takes on Production Director duties 

... T.J. Trout is WWTRIOcean City's 
new morning star ... Beth !topple 
joins WKLSIAtlanta weekends. 
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BRAD MESSER 

Ruining Morale Effectively 
Too many stations leave employee morale to the 

whims of chance, aimlessly hoping for good luck, when 
with just a little planning, every employee from #2 boss 
down to the lowest peon could be thoroughly demoralized 
in a systematic and efficient manner. 

Of course, some smaller sta- 
tions won't have enough staff 
members to carry out all these 
suggestions, so just do your best. 

First, an organizational chart 
should be drawn up, somewhat 
resembling an octopus, in such a 
manner that each peon will have 
several different bosses. Many 
"arms of authority" all point in- 
ward to one peon in the center of 
the chart, so that a newsperson 
answers to the News Director and 
the Assistant News Director and 
the Sales Manager and all the 
salespeople and the GM's 
secretary and the consultant and 
to the GM himself. This multiple 
boss scheme should be applied to 

all available peons. Don't forget 
parttimers. 

Then, complicate it! Take steps 
to guarantee that all bosses give 
conflicting instructions; i.e., "I 
don't care what so-and -so told you 
yesterday, we're doing it this way 
today!" Then the next boss con- 
tradicts the first one, and so on, 
until the peon has been jerked 
around the whole circle of bosses 
and is thoroughly confused. Then 
go around again! 

The bosses themselves, from #2 
right on down, can effectively be 
demoralized by using another 
deliciously effective technique 
called The Exemption. (Note: this 
was defined in the old handbook as 

Special Treatment.) Simp 
stated, establish special relatio 
ships in which certain semi -peo: 
are allowed to do end runs arour 
all supervisors by dealing direct 
with the #1 boss. You'd be astoun 
ed at how efficiently the morale 
even the toughest supervisor cz 
be rapidly ground into dry du <, 

just by allowing one or two peor 
to bypass the chain of commanc 

Use your imagination! Suppl 
ment the regimen with other trie 
and -true methods such as assig 
ing responsibility without author 
ty, furnishing older audio equil 
ment which is only sporadicall 
maintained, scheduling spl 
shifts, frequently changin 
schedules (with little or no a 
vance notice, if at all possible 
and so on. 

Station morale is much too in 
portant to be left to luck t- 

McDonalds' 30th Anniversary 
MONDAY, APRIL 15 - President Abraham Lincoln died 120 years ago this morning (7:22am) in the boardin 

house across the street from Ford's Theater in Washington, DC, where he had been shot in the head the previous evening b 

John Booth (1865). 
The world's largest restaurant chain observes its 30th anniversary: the first McDonalds franchise opened in Des Plain 

Illinois, in 1955 ... complete with golden arches. 
1861 - Lincoln informed Congress of a state of civil war and publicly asked for 75,000 volunteers for the Union Army 
Income tax filing deadline 12:00pm. Patriot's Day state holiday in Maine and Massachusetts 
Elizabeth Montgomery 52. Roy Clark 52. 

Fibber McGee 50th Anniversary 
TUESDAY, APRIL 16 - The radio show "Fibber McGee and Molly" premiered on the NBC Blue Network i 

1935. In 1941 it beat out Jack Benny and Bob Hope to become the top -rated show on radio, surviving 18 years until cancell 
ed in 1953. 

1972 - US began bombing Hanoi and Haiphong in North Vietnam. 
1947 - Zoom lens demonstrated. 1947 - Ship "Grandcamp" exploded at Texas City, Texas, killing 510 and injuria 

3000. 1926 - Book of the Month Club formed. 1834 - Self- lighting cigar patented, a commercial failure. 
Kareeer Abdul -Jabbar (Lew Alcindor) 38. Bobby Vinton 50. Edie Adams 56. Peter Ustinov 64. Wilbur Wright bor 

1867. 

Cuban Bay Of Pigs Invasion 
WEDNESDAY, APRIL 17 - Twenty -tour years ago this morning, before sunrise, about 1500 Cuban exile. 

began an invasion of Cuba at the Bay Of Pigs (1961). The CIA- trained attackers expected American air support, but didn't ge 
it. The Cuban Army promptly killed about 100 invaders and captured another 1200 whom Fidel Castro held for ransom. 

1964 - Rolling Stones' first album released. 1810 - Pineapple cheese patented. 1616 - Blood circulatiol 
discovered by William Harvey. 1521 - Roman Catholic Church excommunicated Martin Luther. 

Harry Reasoner 62. 

Midnight Ride Of Paul Revere 
THURSDAY, APRIL 18 - Paul Revere's famous ride, to warn American colonists about British troop 

movements, began 210 years ago tonight (1775). Actually, Revere was captured rather quickly by a British patrol. It was hi: 

colleagues, Samuel Prescott and William Dawes, who rode on with the warnings. Revere was made famous years late 
when Henry Longfellow wrote a poem about him. 

1979 - Lee Marvin ordered to pay $2 million "palimony' to former live -in lover. 1906 - Great San Francisco earth 
quake. 1942 - Lt.Col. James Doolittle's squadron of sixteen B -25s carried out first bombing raid on Japan in World War Il 

1936 - Gene Autry recorded "Back In The Saddle Again ". 1934 - 1st coin -op laundromat. 
Hayley Mills 39. Huntington Hartford (A &P heir) 74. 

American Revolution 
FRIDAY, APRIL 19 - The American Revolution began with battles at Lexington and Concord, Massachusetts, it 

1775 ... the "shot heard 'round the world." - 
20th anniversary of 24 -hour all -News radio format, initiated by WINSINew York in 1965. 
1956 - Grace Kelly married Prince Rainer. 1933 - U.S. abandoned gold standard. 1892 - Charles Duryea drove 

one of the first American -built autos at Springfield, MA. 1783 - Revolutionary War declared ended after 8 years. 
Hugh O'Brian 55. Don Adams 58. 
Saturday (4 -20): 1934 - 1st Shirley Temple movie "Stand Up And Cheer" premiered. 1902 - Radium isolated by 

Curies. Ryan O'Neal 44. Retailer Stanley Marcus 80. 
Sunday (4 -21): Meteor shower tonight and Monday night. 1836 - Texas revolution ended: San Jacinto Day state holi- 

day in Texas. 753BC - Rome founded. Mark Olberding 29. Elaine May 53. Queen Elizabeth Il of England 59. Anthony 
Guinn 70. 
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Ruining Morale Effectively 
Too many stations leave employee morale to the 

whims of chance, aimlessly hoping for good luck, when 
with just a little planning, every employee from #2 boss 
down to the lowest peon could be thoroughly demoralized 
in a systematic and efficient manner. 

Of course, some smaller sta- 
tions won't have enough staff 
members to carry out all these 
suggestions, so just do your best. 

First, an organizational chart 
should be drawn up, somewhat 
resembling an octopus, in such a 
manner that each peon will have 
several different bosses. Many 
"arms of authority" all point in- 
ward to one peon in the center of 
the chart, so that a newsperson 
answers to the News Director and 
the Assistant News Director and 
the Sales Manager and all the 
salespeople and the GM's 
secretary and the consultant and 
to the GM himself. This multiple 
boss scheme should be applied to 

all available peons. Don't forget 
parttimers. 

Then, complicate it! Take steps 
to guarantee that all bosses give 
conflicting instructions; i.e., "I 
don't care what so-and -so told you 
yesterday, we're doing it this way 
today!" Then the next boss con- 
tradicts the first one, and so on, 
until the peon has been jerked 
around the whole circle of bosses 
and is thoroughly confused. Then 
go around again! 

The bosses themselves, from #2 
right on down, can effectively be 
demoralized by using another 
deliciously effective technique 
called The Exemption. (Note: this 
was defined in the old handbook as 

Special Treatment.) Simply 
stated, establish special relation- 
ships in which certain semi -peons 
are allowed to do end runs around 
all supervisors by dealing directly 
with the #1 boss. You'd be astound- 
ed at how efficiently the morale of 
even the toughest supervisor can 
be rapidly ground into dry dust, 
just by allowing one or two peons 
to bypass the chain of command. 

Use your imagination! Supple- 
ment the regimen with other tried - 
and -true methods such as assign- 
ing responsibility without authori- 
ty, furnishing older audio equip- 
ment which is only sporadically 
maintained, scheduling split 
shifts, frequently changing 
schedules (with little or no ad- 
vance notice, if at all possible), 
and so on. 

Station morale is much too im- 
portant to be left to luck! 

McDonalds' 30th Anniversary 
MONDAY, APRIL 15 - President Abraham Lincoln died 120 years ago this morning (7:22am) in the boarding 

house across the street from Ford's Theater in Washington, DC, where he had been shot in the head the previous evening by John Booth (1865). 
The world's largest restaurant chain observes its 30th anniversary: the first McDonalds franchise opened in Des Plains,° 

d 

Illinois, in 1955 ... complete with golden arches. 
1861 - Lincoln informed Congress of a state of civil war and publicly asked for 75,000 volunteers for the Union Army. Income tax filing deadline 12:00pm. Patriot's Day state holiday in Maine and Massachusetts. 
Elizabeth Montgomery 52. Roy Clark 52. 

Fibber McGee 50th Anniversary 
TUESDAY, APRIL 16 - The radio show "Fibber McGee and Molly" premiered on the NBC Blue Network in 

1935. In 1941 it beat out Jack Benny and Bob Hope to become the top -rated show on radio, surviving 18 years until cancell- 
ed in 1953. 

1972 - US began bombing Hanoi and Haiphong in North Vietnam. 
1947 - Zoom lens demonstrated. 1947 - Ship "Grandcamp" exploded at Texas City, Texas, killing 510 and injuring 3000. 1926 - Book of the Month Club formed. 1834 - Self- lighting cigar patented, a commercial failure. 
Kareem Abdul- Jabbar (Lew Alcindor) 38. Bobby Vinton 50. Edie Adams 56. Peter Ustinov 64. Wilbur Wright born 1867. 

Cuban Bay Of Pigs Invasion 
WEDNESDAY, APRIL 17 - Twenty -four years ago this morning, before sunrise, about 1500 Cuban exiles 

began an invasion of Cuba at the Bay Of Pigs (1961). The CIA -trained attackers expected American air support, but didn't get 
it. The Cuban Army promptly killed about 100 invaders and captured another 1200 whom Fidel Castro held for ransom. 

1964 - Rolling Stones' first album released. 1810 - Pineapple cheese patented. 1616 - Blood circulation 
discovered by William Harvey. 1521 - Roman Catholic Church excommunicated Martin Luther. 

Harry Reasoner 62. 

Midnight Ride Of Paul Revere 
THURSDAY, APRIL 18 - Paul Revere's famous ride, to warn American colonists about British troops 

movements, began 210 years ago tonight (1775). Actually, Revere was captured rather quickly by a British patrol. It was his 
colleagues, Samuel Prescott and William Dawes, who rode on with the warnings. Revere was made famous years later 
when Henry Longfellow wrote a poem about him. 

1979 - Lee Marvin ordered to pay $2 million "palimony" to former live-in lover. 1906 - Great San Francisco earth- 
quake. 1942 - Lt.Col. James Doolittle's squadron of sixteen B -25s carried out first bombing raid on Japan in World War II. 
1936 - Gene Autry recorded "Back In The Saddle Again ". 1934 - 1st coin -op laundromat. 

Hayley Mills 39. Huntington Hartford (A &P heir) 74 

American Revolution 
FRIDAY, APRIL 19 - The American Revolution began with battles at Lexington and Concord, Massachusetts, in 1775 ... the "shot heard 'round the world." 

20th anniversary of 24 -hour all -News radio format, initiated by WINSINew York in 1965. 
1956 - Grace Kelly married Prince Rainer. 1933 - U.S. abandoned gold standard. 1892 - Charles Duryea drove 

one of the first American -built autos at Springfield, MA. 1783 - Revolutionary War declared ended after 8 years. 
Hugh O'Brian 55. Don Adams 58. 
Saturday (4 -20): 1934 - 1st Shirley Temple movie "Stand Up And Cheer" premiered. 1902 - Radium isolated by Curies. Ryan O'Neal 44. Retailer Stanley Marcus 80. 
Sunday (4 -21): Meteor shower tonight and Monday night. 1836 - Texas revolution ended: San Jacinto Day state holi- 

day in Texas. 753BC - Rome founded. Mark Olberding 29. Elaine May 53. Queen Elizabeth ll of England 59. Anthony 
Guinn 70. 



Give us just 60 minutes, and we'll give 
your listeners the world of music 

and entertainment, "ON THE RADIOñ'. 

"In the first 30 days, over 300 of the hottest 
stations nationwide have made "ON THE 
RADIO" the most listened to feature in radio. 
Call now and find out why!" 

(213) 306 -8009 

111151311 
400 Sunridge Street Playa del Rey, CA 90291 

LOS ANGELES, KIIS -FM PD Gerry De Francesco .. . 

" ON THE RADIO' is what good radio's all about. It's fun, 
entertaining and it really moves. I highly recommend it." 

BOSTON, WZOU -FM PD Dave Michaels .. . 

" ON THE RADIO' is the best 60 minutes available in special 
programming today ... period!" 

MILWAUKEE, WZUU -AMIFM PD John Driscoll .. . 

" 'I needed a show to push our countdown, and 'ON THE RADIO' 
really works. The music is constant, the show sounds live, and with 
NSBA's help, totally local." 

NASHVILLE, WZKS -FM PD Larry M a r t i n o . . . 

"If you're going to ADD only one show make it 'ON THE RADIO'. 
The response has been incredible. The show's hot!" 



 

STANLEY JORDAN 
"LADY OF MY LIFE" 

Stanley Jordan is breaking out to broad demographics 
and crossing quickly to A/C radio! 

The word is out on Stanley Jordan. He has the "Magic Touch" 

"It's nice to hear a new young guitarist who can stretch 

from `Round Midnight' to 'Eleanor Rigby' and The Lady 

In My Life.' Sensitive, free, and daring ... my favorite kind 

of musician. Stanley Jordan, may you forever grow." 

Quincy Jones 
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Produced by Al DtMeola 
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TANIA MARIE 
"DON'T GO" 

Her debut on Manhattan Records being 
rushed to A/C radio this week! 

from the album 
"Made In New York" 
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ADULT/CONTEMPORARY 

f 

RON RODRIGUES 

A Preview Of The Spring's Hottest Races 
Ahh, spring ... the time when a young broadcaster's 

fancy turns to Arbitron! These are the most important 12 

weeks in radio; the numbers earned in this book will in- 
fluence those all- important fourth -quarter buys. Since 
space doesn't permit me to touch on all the exciting A/C 
spring battles, I've selected nine of the more interesting 
ones. Of course, all of the results will be well- documented 
come July. Remember, all of the numbers you see here 
represent 25-49 adults, Mon -Sun, Gam- midnight, and are 
rounded off to the nearest whole figure. 

Chicago Indianapolis 
.dation F'M Sp '84 F'8& Station F'83 Sp '84 F'M 

WGN @7 @6 @8 WENS @10 @12 @13 
WCLR @6 @6 @6 WIBC @l5 @15 @13 

WLAK @5 @4 @4 WNDE @3 @4 @4 
WFYR @5 @5 @4 WTPI - - @2 
WMET ?? 

This would be an interesting 
race even if Doubleday's WMET 
didn't jump from the AOR frying 
pan into the A/C fire. But it did. 
And it appears that WMET's first 
target is RKO's WFYR, which is 
the most foreground and personal- 
ity- oriented of the existing FMs. 
WMET PD Reid Reker is a 
George Johns protege. Although 
the station isn't a FairWest af- 
filiate, you can expect key 
elements of that format to be 
heard on the station. 

Detroit 
Statics F'M Sp '84 F'M 

WNIC @6 @7 @7 
WMJC @9 @5 @6 
WOMC @5 @8 @6 
WCLS - @2 @5 

The top three stations listed 
here have each led the ratings 
race at one time or another during 
the last few years. WCLS, recently 
converted from CHR, is on a nice 
incline and -in the thick of the bat- 
tle. Although this is a top -ten 
market, one wonders how long 
four music- oriented A /C's can co- 

exist. 

Hartford 
Station F'83 Sp'84 F'84 

WTIC @15 @14 @14 
WIOF @6 @6 @9 
WDRC -FM @5 @7 @7 
WWYZ @6 @4 @5 
WDRC @5 @6. @3 

Although still a formidable in- 
fluence among adults, WTIC has 
found its audience base is aging 
and the 25-49 listener group slowly 
shrinking. Parent company Ten 
Eighty prepared' for that even- 
tuality a few years back by con- 
verting its sister FM to CHR. A 

good move, considering WTIC -FM 
has an 18 share in the 25-49 demo! 
Among the A /C's, both WIOF and 
WDRC -FM are top contenders for 
FM format dominance. 

For the second time in its his- 
tory, Emmis's WENS lands on top. 
But when it first happened three 
years ago, the station was a soft, 
almost background-oriented A /C. 
During the last sweep, the station 
was programmed as a fore- 
ground, CHR -A /C hybrid. New 
A/C WTPI is the soft station now, 
but bills itself as full -service. 

Kansas City 
Station F'83 Sp 'M F'84 

KLSI 
KUDL 
WHB 

@ 13 @ 11 

@8 @9 
@7 @5 

@11 
@10 
@8 

For several books now, Sham- 
rock's KUDL has been inching 
closer to FairWest- consulted 
KLSI. Both outlets have recently 
been leaning toward more current 
music and more CHR crossovers. 

Milwaukee 
Stabs F '83 Sp '84 F'84 

WTMJ @9 @11 @8 
WMYX @6 @8 @8 
WMGF @2 @4 @5 
WISN @5 @6 @4 

WTMJ was almost knocked off 
its perch last fall by the station 
that did it once before - WMYX. 
This will be an interesting race, 
sparked by the return of market - 
veteran Mike Elliott to WISN. He 
was a longtime programmer at 
'TMJ. 

Pittsburgh 
Station F '83 Sp '84 F'84 

KOKA @10 @11 @10 
WWSW @8 @11 @8 
WHYW @9 @8 @7 
WTAE @12 @7 @7 
WPNT - - @3 

KDKA remains strong, while 
the three stations below it are 
coming off disappointing books. 
WTAE was up last fall, but down 
by nearly five shares from the 
previous fall. Soft A/C WPNT will 
try to improve its modest debut. 

Providence 
Station F'at Sp *84 F'M 

WPRO @8 @7 @9 
WSNE @6 @11 @8 
WPJB @7 @4 @6 
WMYS @7 @5 @6 
WHJJ @4 @4 @4 
WBZ @3 @2 @2 

This adult market is dominated 
by a CHR station. Responding to 

PROGRESS 
Bob Conrad takes over MD duties at 

WTAE/Pittsburgh from Don Berns, 
who becomes the new Assistant PD at 

CFNYIToronto ... Julie Walberg 
hosts a new family talk show Sunday 
nights on KYUUISan Francisco . . . 

Also in the Bay Area, K101 Marketing 

Director Sparky Spodek was recently 
swept off her feet by pilot Bill Dickey 
when they got married on March 23 

. ..At WTPIIIndianapolis afternoon 
anchor Sharon Alseth adds Assign- 

ment Editor duties. and overnight an- 

chor Scott Bridge moves to mornings 
. Mucho Morales is now handling 

weekends at KMGGILos Angeles 
from crosstown KRLA . WMETI 

Chicago found its evening personality, 
Mike Kenneally, in Oklahoma City 
at KOFM, where he handled morn- 

ings ... WRMMIAtianta has moved 

offices and studios to: 3405 Piedmont 

Road NE, Suite 4500, Atlanta, GA 

30305; (404) 266 -0997 . Phil 
West has assumed Assistant PD /MD 
duties at WAEVISavannah in addition 

to his PM drive airshift ... Atlanta 

welcomes former KS941St. Louis ND 

Lynn Meier as a WCNN reporter .. . 

WXUSILafayette has brought cross- 
town personality Tim Bonnell in to do 

mornings, moving Rick Mummey into 
the evening slot. Bob Wagner from 
neighboring WASK has also joined the 
station as Production Director /9am- 
noon personality. 

Who's new at WHO /Des Moines? 
Lee Martin, formerly of WMBDIPeoria, 
handles AM drive, and Jack Carey, late 

of WLLR-FMIDavenport comes aboard 

for middays . Steve McIntosh is 

back as ND at KFH & KLZSIWichita; 
joining him there as a reporter is Chuck 
Schechner from KRMGITuiSa ... 
Mike Erb is now 010411thaca's after- 
noon driver from WMRVIEndicott .. . 

Coast -to -coast stork stops: Congratu- 
lations to WICCIBridgeport MD Ken 

Broadbin and wife Theresa on the ar- 

rival of their son Ryan, and to 
KBESTISan Diego morning personality 
Rocky Marlowe and wife June on their 

newest, Gilbert. 

that, WPJB has shifted its A/C 
format in a very contemporary di- 
rection and received good fall re- 
sults. -WSNE, last spring's format 
leader by nearly four points, is 
now second by just a half- point. 

Seattle 
Station F'83 Sp '84 F'M 

KOMO @6 @7 @8 
KLSY @5 @6 @7 
KJR @4 @4 @6 
KEZX @3 @6 @4 
KIXI-FM @4 @3 @2 
KTAC @2 @2 @1 

KOMO is where it's always been 
- on top. Sandusky -owned KLSY 
is closer to the top rung than it's 
ever been since its switch from 
AOR two years ago. AM KJR 
earned the best adult numbers it's 
seen in five years. And we're cer- 
tain to see interesting develop- 
ments from KEZX. This is consul- 
tant John Sebastian's first full- 
power, major market FOR (Ec- 
lectic Oriented Rock) client. We'll 
be listening. 

EVENTS 
KYXYISan Diego is putting on its 

first annual grunion 10K run for fun to 
benefit the San Diego State University 
men and women's crew teams. The 
race will be held in conjunction with the 
first predicted beach appearance of the 
tiny fish. Exercise and fitness work. 
shops will also be offered. Prizes in- 

clude hips to Hawaii, Ensenada, and a 

dinner party cruise for 19 of the win- 
ner's closest friends. 

In an effort to feed L.A.'s hungry 
KFIILOS Angeles morning personalities 
Al Lohman and Roger Barkley have 

been asking listeners to donate food to 

"LIFE" (Love Is Feeding Everyone). 

The KFI /Pepsi Jeep being given away 

on -air will be on display at various food 

collection locations throughout the city. 
LIFE feeds more than 7000 people on 

a weekly basis. 
Last year the "Loving Feelings" 

tour package. sponsored by various 
radio stations, sent the Righteous Bro- 

thers and other vintage rock acts per- 

forming across America. This year 

WMJC (Ma!ie 95)1Detroh and its sister 
Oldies station WHND are among those 
stations behind the "Happy Together" 
show. Look for the Buckinghams, 
Gary Lewis & The Playboys, and Ho & 

Eddie of the Turtles in your area soon. 

The roadshow is billed as the Bucking - 

hams' first national tour in 15 years. 
It's probably not the way it wanted 

to win, but WHDHIBoston has picked 
up its third annual UPI "Tom Phillips 
Award" for best radio news coverage 
in New England. The station was cited 
for its coverage of last year's industrial 
accident in suburban Peabody which 
killed one worker and sent dozens of 
nearby residents to local hospitals. 

Most big -city GMs are happy to 
achieve ten years in the same post. 
KNBRISan Francisco VP /GM William 
Dwyer did better than that. He received 
a surprise proclamation from the office 
of Mayor Dianne Feinstein, making 
March 8 "William W. Dwyer Day" in 

San Francisco. Dwyer joined the sta- 

tion 15 years ago as General Sales 
Manager. 

TAKING ANCHORAGE BY STORM - Under the direction of GM Jack 
Frost, the madcap adventures of lgugig & Pinjab (pictured above) have 
been taking KENT /Anchorage listeners on imaginary trips through Alaska's 
State Treasury and land of stolen rubies. Such a cult- following has devel- 
oped that listeners are now sending in their own story ideas. 
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EASY LISTENING RADIO 

GAIL MITCHELL 

Foregoing Mass Appeal: 
Less Is More 

It takes equal amounts of insight, strategy, stamina, 
and sheer luck to successfully turn one's back on mass 
appeal in radio. Our medium is indisputably geared to 
numbers; a look at any ratings book or a ten -minute dis- 
cussion with a media buyer confirms it. Yet there's al- 
ways been a viable place for other forms of radio - never 
more so than in the past five years. 

When AOR reached its prime in 
the '70s, stations adopted the for- 
mat in droves until the inevitable 
happened: the market became 
saturated. As that transpired, 
there was a growing movement 
toward CHR, and it wasn't long 
before the followers joined in. To- 
day, CHR is in the same situation 
that AOR was in several years 
ago. The pie is finite; the pieces 
must be sliced ever thinner as 
more and more stations opt for the 
format of the day. 

As radio continues to gain popu- 
larity as a viable advertising 
medium, ad rates also rise. Ad- 
vertisers are consequently looking 
more closely at how their dollars 
are spent. While audience size is 
still of paramount importance, 
there's a growing tendency to look 
past numbers to other demo- 
graphics and, particularly, psy- 
chographics. And that's where 
alternative formats - Classical, 
Easy Listening, Talk - are gain- 
ing ground. 

"Classical music stations are 
the caviar of the air: small, ex- 
pensive, and appealing to the 
rich." The sentiment in this News- 
day quote reflects the segmenta- 
tion evident in all media, particu- 
larly radio, today. Alternative for- 
mats are in an excellent position 
to capitalize on this trend. 

Turning Around 
A 20 -Year Loss 

While the station's history dates 
back to the mid -'50s, the story 
really begins in 1976. WNCN was 
close to marking 20 years of finan- 
cial losses as a Classical station. 
Following a previous ownership 
change, the station underwent - 
and survived -a brief but stormy 

switch to rock. The listeners want- 
ed classical music, and New 
York's market warranted it. The 
question for the new owner in 1976 
was how to make a financial go of 
a station weighed down with so 
many years of losses. 

We mapped out short and long - 
range goals. Over the short term, 
we decided we had to attract a 
broader audience of younger lis- 
teners. By concentrating on music 
popular with younger listeners; 

Matthew Field 

adding warm, personable an- 
nouncers; recording and broad- 
casting lively local concert per- 
formances; and, in 1981, opening 
our own Live Performance Studio, 
we were able to dramatically shift 
WNCN's demographics. Today, 
more than half of the audience is 
in the affluent 25-54 age group. 
The much -celebrated result is that 
WNCN has, for the past four 
years, operated solidly in the 
black. 

Evolving To 
"The Good Life" 

While the success story might 
have ended there, this was just the 
beginning. We didn't feel it was 

MALIBU IN NEVADA - Making whistlestops across the country on behalf of 
his new "Midnight In Malibu /Streaks Of Lavender" single, Bob Anderson (r) 
dropped by KXTZ/Henderson, NV to chat with Production Manager Don 
Jones. 
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enough to insure the station's 
longterm viability. Last October 
Mario Mazza, WNCN's Director of 
Programming and Operations, in- 
stituted several long- contemplat- 
ed changes. The result has been 
an evolution of a new style of 
Classical radio. 

Our listeners, on the average, 
are seeking a certain style in their 
life, as evidenced in the kinds of 
restaurants they frequent, the 
cars they drive, the clothes they 
wear. People who espouse or as- 
pire to "The Good Life" tune into 
WNCN for its fine music, hence 
the slogan. 

This new phase centered on 
changes in programming, deliv- 
ery, and advertising. In addition 
there was an increased emphasis 
on the morning drive slot as a key 
to attracting new advertisers and 
listeners. 

Faster -Paced 
Programming 

The majority of the station's 
programming changes have been 
in shifting the type and tempo of 
the recorded music played, and 
the addition of specialized "life- 
style" features. We're now ap- 
proaching Classical radio as any 
"mainstream" station would, in- 
cluding programming "power," 
"image" and "stock" recordings. 

Significantly, we have moved 
further away from the traditional 
"block" programming, resulting 
in a cleaner programming day. 
We're also continuing the em- 
phasis on live and taped concerts 
(more than 200 aired in '84). 
These encompass concerts pro- 
duced and aired live from our 
studio, and remote broadcasts 
from venues ranging from Carne- 
gie Hall and Lincoln Center to 
Marlboro, VT and other popular 
summer music event sites. 

We're counterprogramming 
more aggressively than ever be- 
fore and focusing on efficient for- 
mat execution, including quarter - 
hour maintenance - practices 
that were unheard of in Classical 
radio in the past. 

Revised Talk Features 
Beyond this, we've removed 

several traditional talk features 
and added shorter, more appeal- 
ing ones relating for the most part 
to non -musical "lifestyle" topics. 
Last summer, we introduced "The 
Hamptons Report," which offers 
information about happenings in 
one of New York's favorite geta- 
way spots. "The Computer Pro- 
gram" provides up- to-date infor- 
mation on this ever -changing 
area. 

Other features include "Sten- 
dahl on Wine & Food," the popular 
"Wall Street Journal Report," 
and "What's New ?," a weekly 
program concentrating on new 

RATINGS TUNE -UP 

Potential Trouble Spots 
Steve Hibbard, Director of Programming for newly -re- 

named TM Easy Listening, has compiled a checklist which 
outlines seven trouble spots that frequently chip away at 
those valuable ratings points. You may want to clip and save 
this as a handy reminder: 

1. Poor engineering: Your listen- offensive commercials reduces the 
ers probably won't complain, but spot load size that your listeners will 
they may be listening less. Is your tolerate. 
sound consistently clean, crisp, 5. Information overkill: People 
and clear? Your audio chain is only tune to you for music. It's true that 
as strong as its weakest link. Tape inadequate news coverage can hurt 
heads must be cleaned, aligned, a station targeting 35 +, but after 
and regularly replaced. Compres- 9am Easy Listening stations must 
sion /limiting must be kept to a handle news concisely. Obviously, 
minimum. Often because it's not the heavier your spot load is, the 
understood, engineering is the more critical this becomes. Are you 
most underrated in importance by regularly getting in 15 -16 music 
management. selections per hour? 

2. Levels: Do commercial breaks 6. Inadequate identification/re - 
jump out at you, especially on a inforcement: Your station must 
mono radio, at normal listening lev- have a "handle" that's easy to 
els? Levels between various voice remember. Assuming that you do, 
elements must be consistent. don't assume that your listeners will 

3. Commercial content: Spots remember it! Why should they? The 
that are incompatible with the for- station's name or nickname should 
mat will reduce listening spans. be reinforced as effectively as 
Questionnaires returned from listen- possible both on and off the air. 
ers at one of our ratings -troubled 7. Inadequate advertising: Your 
stations listed this as their number advertising program must be well - 
one complaint. conceived and large enough to en- 

4. Commercial load: Eight units sure that your call letters are top -of- 
an hour is great. Twelve is about mind with anyone who gets a diary. 
the limit before serious erosion of Keep it simple! Yes, advertising can 
listening starts. Whether you go also attract new listeners. If that's 
higher depends, of course, on how your goal, advertise all year long. 
important ratings are in your sales You're already too late for this 
situation. Remember that running book. 

classical releases and the latest in 
digital compact disc technology. 

The Drivetime Race 
Mazza has redirected the an- 

nouncing staff to exude a more 
dynamic, fresh, involved on -air 
style, and we also shifted the staff 
to better match voices and person- 
alities to dayparts. One result has 
been the creation of a morning 
drive show that's uncharacteris- 
tically upbeat, fun, and some- 
times irreverent. With Steve Sulli- 
van, a bright, relaxed California 
transplant, as host, and the satin - 
voiced Clayelle Dalferes as coun- 
terpart, WNCN has created a 
strong entry in the race for morn- 
ing drive listenership. 

We've used this time slot for the 
launch of such upscale promotions 
as "Superseason Sweepstakes," a 
postcard drawing whose winner 
received 30 pair of tickets to the 
season's best performances, 104.3 
classical albums (the .3 was a 45 
rpm), and a trip to Paris for two. 

In April WNCN will run a unique 
"Good Life Sweepstakes." Covet- 
ed prizes will include private maid 
service for a month, personal fa- 
shion consultation, breakfast in 
bed (valued at $130), and fresh 
flower delivery weekly for a 
month. The sweepstakes will be 
introduced on the Sullivan show 
it's quicker pace has been suc- 
cessful in attracting new listeners 
who will also tune in during other 
dayparts. All sweepstakes, by the 
way, depend only upon the "luck 
of the draw," not on arcane classi- 
cal music knowledge which might 
drive away some listeners. 

New Ad Approach ' 
Coinciding with the program- 

ming and announcer changes has 
been an ad campaign, which fo- 
cuses on a series of memorable, 
highly -stylized illustrations by 
artist Paul Davis. Poster -reprints 
of the ads are used as direct 
mailers. 

Changes were also made in Key- 
note, the station's monthly maga- 
zine and program guide. Chief 
among these was the expansion of 
its monthly concert calendar, 
which not only lists dates, venues, 
and performers, but full concert 
programs when available. This is 
supplemented by the full schedule 
of WNCN programming as well as 
provocative articles on classical 
music and a very active "Letters" 
column. 

Taking the less traveled road to 
success hasn't been easy, but 
there have been fewer ups than 
downs since WNCN crystallized 
its thinking about its format and 
market potential in 1976. Today, 
we have repositioned ourselves to 
move forward with the upward 
trend in specialized radio formats. 
WNCN is proof that the Classical 
format is alive - and finally well 
- in the nation's most competitive 
radio market. With imagination 
other radio stations can achieve 
the same success. - 

WNCNINew York VP /GM Mat- 

thew Field joined parent GAF 
Broadcasting in 1976, shortly 
after its takeover of the station. He 

served as PD until 1980, advanced 
to GM, and was subsequently pro- 
moted to his present post. 



NEWS /TALK 

BRAD WOODWARD 

Group W Celebrates 
20 Years In All -News 

people wanted wtéá a t rk. etvYorkers turned to 1010 yyfNS1Dre 

1111'1lt'I 
VI w.l lüanll .t.,.n.....AI.kIv. 

It was 20 years ago next week, April 19, that Group W 

shocked New York and the radio industry by calling an 
end to the rock 'n roll era at WINS /New York. After one 
final song, "Out in the Streets" by the Shangri -Las, the 
station launched a revolutionary new format - 24 hours a 
day of continuous news. "What happens if you run out of 
news ?" people wondered aloud, and not without derision. 

But fate quickly intervened to 
convert the doubters into believ- 
ers. First, New Yorkers trapped 
that fall in the city's infamous 
power blackout spun the dials of 
their transistor radios and discov- 
ered they could get a steady 
stream of reliable news of the cri- 
sis at 1010 on the AM band. For the 
diehard skeptics, the heavens sent 
along a prolonged newspaper 
strike two months later, giving 
WINS a sustained opportunity to 
prove its worth. 

All-News had been a miserable 
failure in its only two previous 
outings, experiments in 1963 and 
1964 at WNUS -FM /Chicago and by 
Gordon McLendon at XTRA /Ti- 
juana (Los Angeles). Both had 
already switched back to music 
when Westinghouse made its 
move in 1965. 

Assessing WINS, KYW, 
KFWB, WIND 

This 20th anniversary seems an 
appropriate time to assess the 
status of the four Westinghouse in- 
formation stations, three all -News 
and one Talk. Along with CBS, 
Group W remains a leader in all- 
News radio, a role it will certainly 
continue to fill for quite a while, 
despite some AM group difficul- 
ties illuminated by the following 
chart: 

Fan 52* sa m 

WINS/New York (News) 4.9 4.8 
KYWIPhlladelphla (News) 11.6 6.2 
KFWB/Los Angeles (News) 5.0 3.3 
WIND /Chicago (Talk) 4.6 2.9 
WB21Boston (NC) 
KDKA /Pittsburgh (NC) 
Total Shares ( -29 %) 
News/Talk Shares ( -34) 

7.9 8.1 
22.214.9 
56.440.2 
26.1 17.2 

Aggravating the soft statistical 
picture is the unfounded notion 
somehow taken hold in radio news 
circles that Group W's commit- 
ment to news is waning. That idea 
was an article of faith at Decem- 
ber's RTNDA Convention. Fueling 
this view was the poorly -timed fir- 
ing the previous week of KDKA's 
news director, as well as last 
year's widely reported decision to 
move KFWB's half -dozen street 
reporters into the studio. 

Group W VP /AM Stations War- 
ren Maurer admits that it's 
frustrating to run one of the 
oldest, largest, and most suc- 
cessful news operations in the in- 

ALL IN A DAY'S WORK - 
Advertising what WINS does 
best. 

"We are tightening 
things up in Philadelphia, 
getting back to basics." - Warren Maurer 

dustry, and then hear people say 
the company isn't fully behind 
radio news. As evidence of Group 
W's continuing commitment to 
news, he points out that 168 of the 
AM division's 460 employees are 
news personnel, an all-time high. 
And the company has just signed 
a $170,000 contract with Bast's to 
computerize the WINS newsroom, 
with the other five AM newsrooms 
to follow. 

Maurer adds, "I can tell you 
that the all -News stations are the 
best performers in the radio group 
in terms of return on sales and in 
real dollars." 

WINS Profits 
From Consistency 

Let's now take a look at the sta- 
fions individually, starting with 
WINS. It's in the strongest posi- 
tion, with no changes foreseen. 
"WINS clearly understands its 
mission," Maurer says in explain- 
ing its two decades of success. 
"It's always on top of the weather, 
traffic, and the time - those basic 
kinds of things. 

"We've also got some extraor- 
dinarily good, effective promotion 
at WINS. Even our competitors 
acknowledge that our television 
campaign in New York is as good 
as they've seen anywhere. One of 
the great strengths of all-News is 

that it's easily explained. From a 

marketing standpoint there's no 
question about what you're 
doing." --- 

Back To Basics At KYW 
Maurer candidly admits that 

KYW, while still a strong station, 
has had serious problems. But 
he's confident that a major effort 
to restore the station's hard news 
image launched in February has 
put KYW back on track. 

"We are tightening things up in 
Philadelphia, getting back to bas- 
ics. Maybe we didn't always ap- 
preciate what the listener came to 
us for, and we're trying to get 
back to that. Give them the news 
and don't give them a lot of other 
stuff with it. 

"Anything that doesn't fit into 
the category of hard news has 
been rescheduled and will be used 
much less frequently. We'll also 
be doing fewer series. There's 
much more emphasis on what's 
happening right now - traffic, 
weather, time, the headlines. 

Ali NEWS.AUTNE TIME. GBDIIP 
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"KYW has always been softer 
and slower -paced than WINS. It 
seemed to fit the Philadelphia 
market at the time ... just look at 
the ratings. But we went too far 
the other way." 

Losing Phillies baseball to 
WCAU in 1982 was also a blow, 
and Maurer believes the market is 
simply more competitive overall 
than it once was. "Everyone is 
better at marketing their product 
now. The way music is presented 
is better, and a lot of FM stations 
now give you a little bit of news, 
just enough to get you through. No 

one station came along and took a 

chunk out of us. It was a lot of little 
pieces. 

"And as FM got bigger, we tried 
to become more things to more 
people, rather than sticking with 
what we did best, our all-News 
product. We tried to play in some- 
body else's ballpark." 

KFWB Hardens Sound 
With 20- Minute Cycle 

While KFWB has held its own 
better, major changes are under- 
way there too. It switched to the 
famous WINS 20- minute news cy- 
cle in March. "It gives you more 
energy, the pace is much faster, 
and we think that will give us a 

boost," Maurer reasons. "It also 
enables you to get better writing 
into your stories because you don't 
deal with as many of them, or 
they're not so long, so you can 
rework them more easily to have 
a fresh approach. 

"WINS has shown us that if you 
give the news quickly, without a 

lot of other stuff, the listener will 
tend to use you more often. He 
knows he can come to you, get the 
news, and then go away again." 

Maurer is convinced last year's 
much -maligned move of street re- 
porters into the newsroom was the 
right decision and has paid off. 

We somehow got a had rap," he 
concedes, "and it's probably our 
fault for not having told our story 
in a positive way from the begin- 
ning. 

"We chose to cover more stories 
by phone than we could in person. 
When you listen to the station, it 
has a much better pace, more 
story coverage, and the story 
count is up. All those things you 
judge a news station by have im- 
proved." Actual news staff size is 

up since the recall. 
Finally, Maurer notes the irony 

of how the KFWB incident was 
handled by the Los Angeles news- 

Arm 

papers that gave it such a nega- 
tive spin: "They all covered that 
story by phone. Nobody sent a 

reporter out to the station. They 
called the GM for a reaction." 

WIND Turns the Corner 
Since converting to News/Talk 

in 1979, WIND /Chicago has never 
made much of a dent in WGN. But 
Maurer says the station, widely 
rumored last year to be on the 
block, finally turned a profit in the 
final quarter of 1984 through a 

combination of sports selling and 

overhead cuts from network pro- 
gramming. 

The station has just shifted back 
to local for three hours middays, 
although Maurer says WIND's ul- 
timate course isn't certain at this 
point. "WGN is everybody's com- 
petition in many ways. It almost 
has to lose for anybody else to win. 
Not that I wish WGN hard times, 
but I'd just like to have a couple of 
their points. It's really a fine radio 
station; they don't make any 
mistakes." 

Special thanks to Richard Lor- 
enzofor the historical background 
on the WINS switch to all -News. 

13§P FRIDAY, APB 11412,,1 ?85/.$5 



BLACK/URBAN 

WALT LOVE 

EASY LISTENING FORMAT SLATED 

WQKS: A Case When 
Winning's Not Enough 

You would think that WQKS (Kiss 96) /Williamsburg, 
VA GM Al Miller and PD Steve Crumbley shouldn't have 
reason to be anything else but happy. They've made 
WQKS into a viable Urban/Contemporary station for two markets 45 miles away, Richmond and Norfolk. The rat- 
ings look good, and the station has landed some of the na- 
tional accounts other Black /Urban outlets haven't been 
able to get. 

But for all their efforts over the 
past two years, AI, Steve, and 
staff appear to be headed for the 
street. Although Miller says new 
owner Richmond Radio, Ltd. has 
only proposed a format change 
after it closes on its purchase from 
North Carolina Mutual Life Com- 
muncations, all indications are 
that soon WQKS will opt for Easy 
Listening, regardless of its suc- 
cessful ratings and sales. 

Sales Not A Problem 
Assuming a station's ratings are 

solid, the logical and most fre- 
quent reason for a Black /Urban 
station making a format change is 
lack of sufficient revenue. But 
that's not the case with WQKS. Al 
began, "In my opinion, our sales 
are doing just fine." He explained 
that when he put together his bud- 
get for the year he had planned for 
WQKS to bill at least $1 million 
without difficulty. "Naturally, be- 
ing a GM and a sales -oriented per- 
son I would like see even more 
dollars come our way, but I think 
our national accounts and local 
sales are where they should be. 
When I put that budget together, I 
was working from the spring '84 
book, hoping we'd do well in the 
fall, which we did. I saw no reason 
why we couldn't meet our goals. 
It's such an exasperating ex- 
perience taking these orders from 
agencies - seeing how money is 
coming into this business - and 
then knowing it's all for naught. In 
just a few months it'll all be over." 
Ratings Increase Despite 

Signal Shortage 
WQKS's ratings climb in the fall 

'84 Arbitron came despite a signal 
disadvantage that was created 
when vandals knocked down the 
station's tower in the middle of the 

sweep. After a week's delay, WQKS 
returned to the airwaves, but with 
only 80% power and at 175 feet in- 
stead of 400. According to the sta- 
tion's chief engineer, WQKS was 
reaching only 60% of its normal 
coverage area and was weakest in 
Norfolk and downtown Richmond. 
Yet, ironically, WQKS registered 
a fine fall return, climbing from 
6.7 -8.1 12 +. One could speculate 
that the station could have done 
even better, as Al noted that while 
looking over diaries at Laurel, 
MD, he and Steve spotted several 
comments from listeners who 
wrote down that they listened to 
another station for a while be- 
cause they couldn't pick up 
WQKS. 

Steve Crumbley 

General Market Clientele 
The strong ratings have been 

enough to open the national sales 
doors to WQKS. Said Al, "When 
we gave Torbet- numbers to work 
with, they've managed to get us 
the buys. And most of the national 
accounts they've brought us have 
been for general market products, 

Richmond Ratings 
Fall '84 Arbitron, 12 +. Metro Survey Area. 

WRVQ 
WRVA 
WPLZ 
WEZS 
WOKS 
WANT 
WKIE 

Fall '82 Sprg '83 Fall '83 

11.0 : 8.8 10.9 
16.0 ì8..6 14.1 
10.6 9.5 9.2 
11.1 12.7 10.9 

.4 2.5 1.9 
6.6 4.0 5.1 
2.2 2.5 3.3 

Spry '84 Fall '84 

16.6 13.4 CHR 
15.5 11.9 A/C 

9.2 10.5 Urban 
10.7 9.7 A/C 
6.7 8.1 Urban 
3.4 4.2 Urban. 

.8 1.5 Black 
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not the stereotypical product buys 
you hear some Black/Urban sta- 
tions complaining about. So on the 
sales front, I feel we have been 
treated fairly on a national basis 
and from most of the local agen- 
cies." 

Why Sell? 
So if ratings and revenue are 

sturdy, why does North Carolina 
Mutual Life want to sell? Steve 
replied, "I don't really think they 
want to get out of the business, but 
they've been made such a good of- 
fer they decided to take the deal." 
When N.C. Mutual bought WQKS 
two and a half years ago, it paid 
approximately $900,000; today it is 
selling the station for $2 million. 

Why Make The Chanç 
Richmond Radio, Ltd. GM /Managing Partner Da 

roll explained why his company plans to switch WOl 
Urban /Contemporary to Easy Listening. 

"We plan to market WOKS as a Richmond radio station and to 
tage of the hole in the market, which we've identified as an Easy 
Beautiful Music -type format. There is no FM station currently doing 
approach. (In 1981, WTVR -FM changed to Country, while WEZS 
A /C.) 

Don continued, "At the same time, Urban /Contemporary is beir 
by more than one station. (WOKS competes for audience with ' 

tersburg, WMYX (K94/Norfolk, and Richmond stations WANT a 
which has been a Black format and some Gospel.) 

"Our decision was made because of the information obtained 
market study. We determined that the longterm growth opportuni 
would be in the Easy Listening format, so that's what we're going t 
just the proper business decision for us at this time. With this format 
some form of exclusivity and no direct competitor. We never co 
from the beginning doing any other type of format." 

Don had high praise for the current WOKS staff. "These folk hav 
great job for their current employer and I'm sure they'll all find new of 
ties with other organizations. Some who have interest in our format i 
on. I just want everyone to know that we have nothing against Urt 
temporary or the WOKS employees. These people really made an in 
the marketplace with a successful format." 

get some of them with a softer 
music format. From what I under- 
stand, the new owners hope to 
make the stereo music advantage 
work for them, being on FM. I 
guess we'll all see in the future." 

Steve added, "I can't say that 
what the new owners propose to 

WQKS FM Stereo 
What Will Happen To 
WQKS's Audience? 

Will someone get on the white 
horse of success by riding into 
Richmond and taking over where 
WQKS leaves off? Would WQKS's 
present audience be divided be- 
tween others in the area with the 
same format? Or will they go to 
the local CHR station that's avail- 
able? Steve observed, "In all the 
research we studied, it shows that 
we've shared audience with only 
two stations, CHR WRVQ (Q94) 
and Urban/Contemporary WPLZ 
(Magic 99)." Both are Richmond 
outlets. 

"The matter of the station be- 
ing sold isn't the problem. 
What's frustrating is working 
so hard to get the station do- 
ing well financially, and the 
proposed format change is im- 
minent." 

Al pointed out, -From a num- 
bers standpoint the new owner- 
ship is going to have a tougher bat- 
tle of it. If WPLZ or WRVQ do in- 
deed pick up the audience that 
becomes available when we get 
out of the format, the stations 
that've already got large shares 
will get even larger ones. Now, 
who will the new owner go after to 
get the audience it needs to be 
competitive on the streets? I think 
they have to go after WRVA or 
(FM) WEZS because they're both 
A /C. WRVA is the 50 kw full- 
service AM that's been in the mar- 
ket forever. It has a large 35+ 
white audience, so it is possible to 

do won't work, because it proba- 
bly will. But 'Kiss' is already 
working." Miller remarked, 
"There's an old adage, 'If it's not 
broken, don't fix it.' But I guess 
they're gonna fix it." 
A Feeling Of Frustration 
Steve concluded, "You know, if 

we were losing it wouldn' 
much. We've been arounc 
thought we understood y 
happen in this business. I 
you see something like t 
peeing to you, it's tough 
and understand. The matt 
station being sold isn't tl 
lem. What's frustrating is 
so hard to get the static 
well financially, and the p 
format change is iml 
That's the hard part." 

Moving On 
Both men told me that ti 

rent ownership had a tot 
mitment to the format ar 
Hoping to find another owl 
a strong belief in the for 
and Steve are ready for th 
challenge. If your station 
lift - maybe even a new fo 
why not try Urban/Cord 
ary? I know a GM and f 
might be available! 

ACTION 
Tim Watts has been promoted from 

parttime /swing announcer to nights/ 
MD at CHR WMKR (K106)/Baltimore. 
Watts's appointment marks the return 
of the Ralph Wlmmer/Watts PD /MD 
team, last together at WRVO (094)/ 
Richmond in the late '70s. At Tim's 
old employer WXYV (V103)/Bal- 
timore, Roy Samson is now handling 
both programming and music duties. 

Baron Bacon, who complains about 
his first name constantly being mis- 
spelled with two r's, is the new MD un- 
der Kelly McCann at KNOKIFt. Worth. 
He replaces Kenny Bird who joins 
Arista for Southwest R &B promotion 

. At WANT /Richmond, former 
WWIL/Wilmington PD Donnie Deane 
replaces Kirby Carmichael as PD . . 

Julian Davis is appointed MD at 
WOKJ /Jackson after several years in 
cable broadcasting. 

Bob Coleman and Mardell Culley 
have traded places and moved East. At 
WFXKIJackson, Culley was PD and 
Coleman was MD. Now Coleman has 
been named PD of WODE/Albany, GA 
and has brought Culley in as MD. 

From a call -letter standpoint, there 
was always something kind of ironic 
about WVEE (V103)/Atlanta being co- 
owned with Country WPLO. (In 1.980, 

the calls became wonderfully s 

ate for pundits who suggeste 
Andrew Young returned, hi 
work for either outlet.) Now V 
being spun off to Capital CI 
DKM Broadcasting acquires I 
market fixture WAOK. Thai 
leaves WIGO as the pair's on 
petition in the format. 

WPDO /Jacksonville recent!! 
away 50 pairs of tickets to 
Ashford & Simpson show; the 
were distributed over a four -day 
... Kitten & The Cats have bee 
ed Philadelphia winners of thi 
weiser showdown, in conjunctil 
WUSUPhiladelphia 

. Well - 
New York announcer Gary Byr 
his new "Dance Music Interns 
will premiere on more than 60 
can stations during the first w, 
April ... Congratulations to Y 
Milwaukee MD Dave Marx and h 
Ann who recently celebrated th, 
of their first child, Dovon. 
Daily gospel is returning to W. 

Baton Rouge. Eula Hatter. who I 

religious broadcasting on the 
for much of its twenty-year histi 
spearheading things again and 
like to receive gospel service fn 
companies. 



BLACK/URBAN 

WALT LOVE 

EASY LISTENING FORMAT SLATED 

WQKS: A Case When 
Winning's Not Enough 

You would think that WQKS (Kiss 96) /Williamsburg, 
VA GM Al Miller and PD Steve Crumbley shouldn't have 
reason to be anything else but happy. They've made 
WQKS into a viable Urban/Contemporary station for two 
markets 45 miles away, Richmond and Norfolk. The rat- 
ings look good, and the station has landed some of the na- 
tional accounts other Black /Urban outlets haven't been 
able to get. 

But for all their efforts over the 
past two years, Al, Steve, and 
staff appear to be headed for the 
street. Although Miller says new 
owner Richmond Radio, Ltd. has 
only proposed a format change 
after it closes on its purchase from 
North Carolina Mutual Life Com- 
muncations, all indications are 
that soon WQKS will opt for Easy 
Listening, regardless of its suc- 
cessful ratings and sales. 

s. Sales Not A Problem 
Assuming a station's ratings are 

solid, the logical and most fre- 
quent reason for a Black /Urban 
station making a format change is 
lack of sufficient revenue. But 
that's not the case with WQKS. Al 
began, "In my opinion, our sales 
are doing just fine." He explained 
that when he put together his bud- 
get for the year he had planned for 
WQKS to bill at least $1 million 
without difficulty. "Naturally, be- 
ing a GM and a sales -oriented per- 
son I would like see even more 
dollars come our way, but I think 
our national accounts and local 
sales are where they should be. 
When I put that budget together, I 
was working from the spring '84 
book, hoping we'd do well in the 
fall, which we did. I saw no reason 
why we couldn't Meet our goals. 
It's such an exasperating ex- 
perience taking these orders from 
agencies - seeing how money is 
coming into this business - and 
then knowing it's all for naught. In 
just a few months it'll all be over." 
Ratings Increase Despite 

Signal Shortage 
WQKS's ratings climb in the fall 

'84 Arbitron came despite a signal 
disadvantage that was created 
when vandals knocked down the 
station's tower in the middle of the 

sweep. After a week's delay, WQKS 
returned to the airwaves, but with 
only 80% power and at 175 feet in- 
stead of 400. According to the sta- 
tion's chief engineer, WQKS was 
reaching only 60% 'of its normal 
coverage area and was weakest in 
Norfolk and downtown Richmond. 
Yet, ironically, WQKS registered 
a fine fall return, climbing from 
6.7 -8.1 12 +. One could speculate 
that the station could have done 
even better, as Al noted that while 
looking over diaries at Laurel, 
MD, he and Steve spotted several 
comments from listeners who 
wrote down that they listened to 
another station for a while be- 
cause they couldn't pick up 
WQKS. . 

Steve Crumbley 

General Market Clientele 
The strong ratings have been 

enough to open the national sales 
doors to WQKS. Said Al, "When 
we gave Torbet numbers to work 
with, they've. managed to get us 
the buys. And most of the national 
accounts they've brought us have 
been for.geñeral market products, 

Richmond Ratings 
Fall '84 Arbitron, 12 t, Metro Survey Area 

Fall '82 Sprg '83 Fall '83 Sprg '84 Fall '84 

WRVQ 11.0 , 8.8 10.9 16.6 13.4 CHR 
WRVA ' 16.0 18.6 14.1 15.5 11.9 NC 
WPLZ 10.6 9.5 9.2 9.2. 10.5 Urban 
WEZS 11.1 12.7 10.9 10.7 9.7 
WOKS .4 2.5 1.9 6.7 8.1 Urban' 
WANT 6.6 4.0 5.1 3.4 4.2 Urbaff 
WKIE 2.2 2.5 3.3 .8 1.5 Black 

86/ R &R FRIDAY, APRIL 12, 1985 

not the stereotypical product buys 
you hear some Black/Urban sta- 
tions complaining about. So on the 
sales front, I feel we have been 
treated fairly on a national basis 
and from most of the local agen- 
cies." 

Why Sell? 
So if ratings and revenue are 

sturdy, why does North Carolina 
Mutual Life want to sell? Steve 
replied, "I don't really think they 
want to get out of the business, but 
they've been made such a good of- 
fer they decided to take the deal." 
When N.C. Mutual bought WQKS 
two and a half years ago, it paid 
approximately $900,000; today it is 
selling the station for $2 million. 

Why Make The Change? 
Richmond Radio, Ltd. GM /Managing Partner Don Cuth- 

roll explained why his company plans to switch WOKS from 
Urban /Contemporary to Easy Listening. 

"We plan to market WOKS as a Richmond radio station and take advan- 
tage of the hole in the market, which we've identified as an Easy Listening/ 
Beautiful Music -type format. There is no FM station currently doing such an 
approach. (In 1981, WTVR -FM changed to Country, while WEZS moved to 
A /C.) 

Don continued, "At the same time, Urban /Contemporary is being offered 
by more than one station. (WOKS competes for audience with WPLZ/Pe- 
homburg, WMYX (K94 /Norfolk, and Richmond stations WANT and WKIE, 
which has been a Black format and some Gospel.) 

"Our decision was made because of the information obtained from our 
market study. We determined that the longterm growth opportunity for us 
would be in the Easy Listening format, so that's what we're going to do. It's 
just the proper business decision for us at this time. With this format we have 
some form of exclusivity and no direct competitor. We never considered 
from the beginning doing any other type of format." 

Don had high praise for the current WOKS staff. "These folk have done a 
great job for their current employer and I'm sure they'll all find new opportuni- 
ties with other organizations. Some who have interest in our format may stay 
on. I just want everyone to know that we have nothing against Urban /Con- 
temporary or the WOKS employees. These people realty made an impact on 
the marketplace with a successful format." 

get some of them with a softer 
music format. From what I under- 
stand, the new owners hope to 
make the stereo music advantage 
work for them, being on FM. I 
guess we'll all see in the future." 

Steve added, "I can't say that 
what the new owners propose to 

WQKS FM Stereo 
What Will Happen To 
WQKS's Audience? 

Will someone get on the white 
horse of success by riding into 
Richmond and taking over where 
WQKS leaves off? Would WQKS's 
present audience be divided be- 
tween others in the area with the 
same format? Or will they go to 
the local CHR station that's avail- 
able? Steve observed, "In all the 
research we studied, it shows that 
we've shared audience with only 
two stations, CHR WRVQ (Q94) 
and Urban /Contemporary WPLZ 
(Magic 99)." Both are Richmond 
outlets. 

"The matter of the station be- 
ing sold isn't the problem. 
What's frustrating is working 
so hard to get the station do- 
ing well financially. and the 
proposed format change is im- 
minent." 

Al pointed out, "From a num- 
bers standpoint the new owner- 
ship is going to have a tougher bat- 
tle of it. If WPLZ or WRVQ do in- 
deed pick up the audience that 
becomes available when we get 
out of the format, the stations 
that've already got large shares 
will get even larger ones. Now, 
who will the new owner go after to 
get the audience it needs to be 
competitive on the streets? I think 
they have to go after WRVA or 
(FM) WEZS because they're both 
A /C. WRVA is the 50 kw full- 
service AM that's been in the mar- 
ket forever. It has a large 35+ 
white audience, so it is possible to 

do won't work, because it proba- 
bly will. But 'Kiss' is already 
working." Miller remarked, 
"There's an old adage, 'If it's not 
broken, don't fix it.' But I guess 
they're gonna fix it." 
A Feeling Of Frustration 
Steve concluded, "You know, if 

we were losing it wouldn't hurt so 
much. We've been around, and we 
thought we understood what can 
happen in this business. But when 
you see something like this hap- 
pening to you, it's tough to take 
and understand. The matter of the 
station being sold isn't the prob- 
lem. What's frustrating is working 
so hard to get the station doing 
well financially, and the proposed 
format change is imminent. 
That's the hard part." 

Moving On 
Both men told me that their clip - 

rent ownership had a total com- 
mitment to the format and staff. 
Hoping to find another owner with 
a strong belief in the format, Al 
and Steve are ready for their next 
challenge. If your station needs a 
lift - maybe even a new format - 
why not try Urban/Contempor - 
ary? I know a GM and PD who 
might be available! 

ACTION 
Tim Watts has been promoted from 

parttime /swing announcer to nights/ 
MD at CHR WMKR (K106)/Baltimore. 
Watts's appointment marks the return 
of the Ralph WimmerlWatts PD /MD 
team, last together at WRVQ (094)/ 
Richmond in the late '70s. At Tim's 
old employer WXYV (V103)/Bal- 
timore, Roy Samson is now handling 
both programming and music duties. 

Baron Bacon, who complains about 
his first name constantly being mis- 
spelled with two r's, is the new MD un- 
der Kelly McCann at KNOK /Ft. Worth. 
He replaces Kenny Bird who joins 
Arista for Southwest R &B promotion 

At WANT /Richmond, former 
WWILIWIlmington PD Donnie Deane 
replaces Kirby Carmichael as PD .. . 

Julian Davis is appointed MD at 
WOKKIJackson after several years in 
cable broadcasting. 

Bob Coleman and Mardell Culley 
have traded places and moved East. At 
WFXKIJackson, Culley was PD and 
Coleman was MD. Now Coleman has 
been named PD of WODEIAIbany, GA 
and has brought Culley in as MD. 

From a call -letter standpoint, there 
was always something kind of ironic 
about WVEE (V103)/Atlanta being co- 
owned with Country WPLO. (in 1980, 

the palls became wonderfully appropri- 
ate for pundits who suggested that if 
Andrew Young returned, he could 
work for either outlet.) Now WPLO is 
being spun off to Capital Cities, as 
DKM Broadcasting acquires longtime 
market fixture WAOK. That move 
leaves WIGO as the pair's only com- 
petition in the format. 

WPDQ /Jacksonville recently gave 
away 50 pairs of tickets to a local 
Ashford & Simpson show; the ducats 
were distributed over a four -day period 
... Kitten & The Cats have been nam- 
ed Philadelphia winners of the Bud- 
weiser showdown, in conjunction with 
WUSUPhiladelphia . Well -known 
New York announcer Gary Byrd says 
his new "Dance Music International" 
will premiere on more than 60 Ameri- 
can stations during the first week of 
April ... Congratulations to WLUMI 
Milwaukee MD Dave Marx and his wife 
Ann who recently celebrated the birth 
of their first child, Dovon. 

Daily gospel is returning to WXOKI 
Baton Rouge. Eule Hatter. who hosted 
religious broadcasting on the station 
for much of its twenty-year history, is 
spearheading things again and would 
like to receive gospel service from all 
companies. 
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L! JAZZ 

BARBARA BARNES 

Palo Alto 
Records: An 
Aggressive 
Approach 

Sometimes the common bond between friendships 
and associations are hard to discern. At first glance, that 
would be the case between noted jazz critic, producer, 
and educator Dr. Herb Wong and the Capital Preserva- 
tion Fund, one of the country's largest money- market 
funds. A closer look reveals that Palo Alto Records 
(PAJ) is a subsidiary of Capital Preservation, and Dr. 
Wong is PAJ's President and cofounder. 

"The formation of the label," 
Dr. Wong recalls, "was fortuitous 
and resulted simply through a cat - 
alystic event." In 1980, leading 
members of the Full Faith and 
Credit Big Band - Jim Benham 
(whose financial company man- 
ages Capital), Paul Robertson, 
and Dent Hand - invited Wong to 
write some liner notes for a pro- 
spective album. These musicians 
were actually corporate execu- 
tives and financial virtuosos, who 
at night loosened their ties, rolled 
up their sleeves, and blasted the 
big band sound. While they had 
the business acumen and certain- 
ly the means to produce a master 
tape, they did not have a label on 
which to record (the prerequisite 
for Wong to consider annotating). 
They also lacked the comprehen- 
sive industry experience and 
knowledge it took to put an album 
together, so they sought Wong's 
advice. Together, PAJ was born. 

Mulitifaceted Dr. Herb Wong is not 
only the President/cofounder and 
general mastermind of PAJ, but he 
is also Its art director and chief pro- 
ducer. An ornithologist, Dr. Wong 
has a Ph.D. in environmental sci- 
ences and has authored 39 books 
on birds. He's taught at UC /Berke- 
ley, and after 25 years as a DJ with 
KJAZ/San Francisco, still pulls a 
parttime shift on weekends. Dr. 
Wong is also NAJE President. 
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Wong says, "Jim Benham's op- 
erating principles for the manage- 
ment company had three overrid- 
ing precepts: innovation, quality, 
and integrity" - values that 
Wong himself endeavors to main- 
tain. "So we agreed- that a corn- 
pany wanting to uphold those stan- 
dards as much as possible would 
perhaps be able to find a niche in 

SAN DIEGO WELCOMES GEORGE HOWARD - The TBA artist poses with friends after a pair of sold -out shows 
featured his forthcoming album, "Dancing In The Sun." Pictured (l -r) are Licorice Pizza's Denise Wolfe, KIFM per- 
sonality Art Good, Howard, Calif. Record Distributors' Ted Higashioka and Diane Gribb, KIFM DJ Bob O'Connor, and 
Tower Records' Craig Martin. 

the recording industry." The rest, 
as they say, is history. 

Aggressive Marketing 
Plan 

While musical excellence is of 
utmost concern to PAJ, aggres- 
sive marketing is a main ingredi- 
ent. "It's almost an antithesis." 
Wong specifies. "Not until you've 
seen and experienced the business 
from every aspect do you gain 
more of a hard -nosed look at the 
bottom line." Yet he adds, "If we 
we have to explain and reason out 
something that's an art form 

NATIONAL ASSOCIATION OF JAZZ EDUCATORS 

Taking A New Direction 
Toward Radio 
After nine years as MD of NPR affiliate WBFO /Buf- 

falo, John Hunt was recently appointed to the newly -cre- 
ated position of National Radio Chairman of NAJE. This 
appointment was developed out of a goal to extend the or- 
ganization's networking efforts. By establishing a dia- 
logue between jazz educators and the radio /record indus- 
try, Hunt hopes that "productive interaction and involve- 
ment between the schools and (both commercial and non- 
commercial) radio stations will help the furtherance of 
jazz education." 

NAJE was established in 1968 to 
help serve the needs of those in 
jazz on the academic level on a na- 
tional basis. Now headed by Dr. 
Herb Wong, NAJE includes among 
its original members Stan Kenton, 
Dr. M.E. Hall, Dr. John Roberts, 
and Matt Betton, who continues to 
serve as Executive Director. 

With over 5500 members, NAJE 
just completed its 12th national ance. Members may also contri- 
convention, attended by about bute to the organization's respect - 
1600 participants. Members in- ed Jazz Educators Journal and 
elude students of all ages, jazz en- submit audition tapes for future 
thusiasts, and institutions from all recording projects. 
over the country. Among the For membership or general in- 
member benefits are eligibility to formation, call John Hunt at (716) 
receive project funds and scholar- 831 -2555, or Executive Adminis- 
ships (for educators and stu- trator Bill McFarlin at (913) 
dents), and job placement assist- 776-8744. 
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which should communicate emo- 
tional feeling - if we could 
describe it successfully - then it 
should cease to be an art form. 
But here we are, all trying to mer- 
chandise art.forms, trying to say 
something rational and accurate 
about it!" 

Still, how do you find the happy 
medium? Wong replies, "That 
varies with the particular cir- 
cumstance. One has to weigh a 
variety of factors. Decisions are 
based on whether the artistic sta- 
tement on a recording can return 
the investment with some confi- 
dence. Certainly, we have had 
projects that have not reaped that 
return, because one of our pur- 
poses is to open doors and promote 
musicians who have not had real 
opportunities to establish 
themselves." 

Taking Risks 
To that end, Palo Alto is not 

afraid of taking risks. Developing 
and promoting new and unknown 
talent is a major commitment. 
Such artists as Dianne Reeves, 
Larry Vuckovich, Scott Scheer, 
George Howard, and David Diggs 
have enjoyed impressive R &R 
chart action and a wider audience, 
thanks to PAJ. 

Many of these talents have (or 
have had) crossover potential and 
airplay. While the main label, 
Palo Alto Records, stays closer to 
mainstream /straight -ahead ap- 
peal with such artists as Elvin 
Jones, Richie Cole, Maynard Fer- 
guson, Mal Waldron, John Sco- 
field, Sheila Jordan, and the group 
Free Flight, its spinoff TBA label 
includes those records with more 
fusion /funk /pop crossover ten- 
dencies. 

Another associate label, Tall 
Tree, is a midline retail series of 
classic jazz reissues. Masters for 
these are leased from Capitol. 
On Tall Tree, you will find Dizzy 
Gillespie, Cannonball Adderly, 
Nancy Wilson, and George Shear- 
ing, among others. 

The label has donated the pro- 
fits from two records by various 
stellar artists ( "A Tribute to Bill 
Evans" and "Jazz Monterey ") to- 

ward musical scholarships. "Peo- 
ple from other companies have 
asked in amazement, 'Why are 
you spending the money to do 
that ?' Well, I feel there's a social 
ethic involved. Where is any part 
of the entertainment industry go- 
ing to get its human resources if 
we don't promote the development 
of it? Record labels cannot afford 
not to invest in that process," he 
emphasized. "I am hoping to 
make a model statement for 
others to follow." 

Debuting as Palo Alto Jazz, the 
label is now known as Palo Alto 
Records. The change came about a 
year ago to accommodate a wider 
range of music styles. PAJ, how- 
ever, remains the label's logo. 

A new event we may anticipate 
this fall, the Palo Alto Jazz Fes- 
tival, stemmed from PAJ's com- 
munity involvement. Last year 
between spring and fall the label 
presented well -received, free 
monthly concerts in the Bay Area, 
featuring PAJ's own artists. 
Wong, in conjunction with Stan- 
ford University, is currently work- 
ing out the details to this proposed 
annual showcase. 

Parts Are Not Just Parts 
Borrowing from his studies of 

environmental sciences, Wong re- 
lates, "Vitality is fed by diversity. 
If you have a diverse environ- 
ment, you will have resiliency. 
Resiliency promotes stability. 
These kinds of concepts have 
always been, in my eyes, ap- 
plicable in any sector of society." 

This philosophy is reflected by 
the label's personnel - namely, 

Continued on Page 89 
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NARAS Mutiny ALL THAT JAZZ 

- While a few Jazz stations expressed their indignation 
over the absence of jazz from the televised Grammy 
Awards show, radio response, on a whole, has been luke- 
warm. Bassist Mike Palter, who is spearheading a pro- 
test for the inclusion of jazz in future shows, mentions 
that some who are outraged include Felix Grant (WRC/ 
Washington), Bob Jones (WNEW /New York), Rick 
Patrone (WYRS /Stamford), and Chuck Niles (KKGO/ 
Los Angeles). 

Palter wants the protest to be a 
positive effort, with respect for 
musicians in all areas. Quoted 
from a Palter newsletter state- 
ment: "It is not our intention 
to censor. It is neither our goal 
to withdraw from NARAS, nor 
to encourage the creation of se- 
parate jazz awards. A separate 
but equal status would, in effect, 
represent the institutional ghet- 
toization of jazz. The Grammy be- 
longs to all of us and we shall not 
so easily be driven by adver- 
saries, nor seduced by separatists 
from the stage." 

Jazz critic Leonard Feather, 
who in protest resigned from the 
Academy, is now focusing on or- 
ganizing a separate jazz awards 
show, which he feels is a positve 
direction for the music. 

So far, according to Palter, 
there are currently about 200 sig- 
natures on the petition for more 
jazz in future Academy shows, in- 
cluding names as Leroy Vinegar, 
Albert Marx, Ira Schuliman, Dick 
Berk, Ed Shaughnessy, and Dave 
Pell. The petition reads as fol- 
lows: 

"We, the undersigned, agree 
that jazz is a vital music, an 
original American art, the pro- 
genitor of much pop and rock 
music, a respected branch of our 
recording industry, and a positive 
force in the contemporary culture. 
We are offended by the disappear- 

Mike Palter 

ance of jazz from the 1985 annual 
Grammy Awards television show, 
and hereby petition that jazz be in- 
cluded by mandate in all future 
telecasts." 

Palter says that responses are 
continuing to arrive with regard 
to the recent NARAS /Pierre Cos - 
sette protest demonstration by 
some 90 picketers at a testimonial 
luncheon in Los Angeles for the 
Grammy TV producer. Induced 
by these actions, the Academy in- 
formed the press that it is work- 
ing on ways to ensure jazz's re- 
gular inclusion in future shows. 

KRMLIMonterey PD Rod Flores has 

been elevated to OM /PD, while Sales 
Manager Jack Koleman resigns .. . 

New to weekends on KJAZISan Fran- 
cisco is Charles Brown, formerly with 
KREIBerkeley . KWMU /St. Louis 
morning man Tom Barclay forms Bar- 
clay/Waldron Production Co. ... 
Nighitimer Stevie Knox takes over 
exiting Dave Caprita's Sunday jazz 

show at WLVEIMiami Beach. 

New address (same phone number) 

for WLOOIOrlando is 170 W. Fair- 

banks Avenue, Ste. 200, Winter Park, 

FL 32804 ... The Queen Mary Jazz 

Festival is slated in Long Beach, CA 
April 19 -21, with KKGOILos Angeles as 

its official radio station. Call (213) 428- 
0787 for info. KKGO is also the official 
station for the Playboy Jazz Festival, 

scheduled for June 15 -16. For details, 

call (213)659 -4080. 

KJAZISan Francisco anticipates it 

2nd annual Spring Swap & Festival on 

April 21. Call (415) 523 -9300... 
Dave Hand replaces Bill Harman as 
MD at WMGIIGalnesville. 

HORACE SILVER HONORED IN L.A. - Los Angeles Mayor Tom Bradley pro- 
claimed Friday, March 22 "Horace Silver Day." Pictured after a concert which 
included the L.A. Modern String Orchestra are (l -r) the orchestra's Musical 
Director William Henderson, Blue Note Records founder Alfred Lions, KKGO /- 
Los Angeles DJ Chuck Niles, Horace Silver, and ASCAP Membership Repre- 
sentative Mary Jo Mennella. 

JUST LIKE BOGIE AND BA CALL - At the Key Largo nightclub in Portland, 
OR, Paquito D'Rivera is flanked by (I) KKSN DJ Ray Hom and club manager 
Tony DeMicoli. 

Palo Alto Records: Aggressive 
Continued from Page 88 
National Promotion Director Don 
Graham and National Sales 
Director Don Mupo. "Everyone 
here is characterized by very 
high-energy output," Wong said.-, 
"They are serious, very commit- 
ted people; nothing is minor to 
them. This supports the kind of 
equation that gives you a grand 
total of the very essential pieces." 

Graham described Mupo, who 
had been Stan Kenton's manager 
for several years, as "very good 
at what he does. He's a conser- 
vative guy who provides a good 

balance for my style." Graham's 
career includes contributions to 
the beginnings of A &M Records, 
as he worked in Herb Alpert's 
garage along with Jerry Moss. 

-- . Graham measures his feelings 
about PAJ with percolating excite- 
ment, exclaiming, "This whole 
thing knocks my shirt in the dirt, 
and I've been doing this for 21 

years. I've finally found a real 
job!" With the same enthusiasm, 
he shares what he feels is the 
label's difference. "Beyond a 
shadow of a doubt, it's the ability 
to turn a profit and to succeed, 

whether it involves treasury notes 
or musical notes." 

DEGRASSI IN MILWAUKEE - 
Windham Hill artist Alex DeGrassi (I) 
takes time after a concert for a 
frame with WUWM MD Kim Grehn. 

Jazz Stars On Radio 

DALLAS -FT. WORTH ARE FRANK SINATRA JR.'S LADIES - Well, maybe 

not, but he stopped by KERA for an Interview with jazz host and Director Ed 

Boudanauro (I) after doing a gig at e local nightclub. 

KONOPASEK INTERVIEWED - Czech sax 
player Jan Konopasek, a veteran of bands led by 
Woody Herman, Oliver Nelson, Lionel Hampton, 
and Buddy Rich, stopped by for a chat at KLON /- 
Long Beach, CA. Flanking him are PD Ken Bor - 
gers (left) and PAC West Coast promotion rep 
John D. Enrico (right). 

JON HENDRICKS RELAXES BETWEEN SETS - Here's Jdn with WHRO /Norfolk producer 
Joe Lowrey (right), who was on hand to record 
the performance at the Judge's Chambers 
Club. The show was heard on NPR's series "The 
American Jazz Radio." 
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LON HELTON 

WAKIN" 'EM UP IN HOUSTON 

KIKK's 
Repertory Radio 
Each weekday morning at six Ron Foster and Pam 

Ivey get together with six of their friends to wake up 
Houston. Joining them are a few other characters: Willie 
G, a "hip black dude" who works in a place called the 
"Snak 'N' Pak" for Mr. Phouckmy (pronounced Fook- 
Me), the Chinese convenience store manager; Julio, the 
Hispanic of unknown origin who's into all kinds of things; 
Stephen, the gay owner of a flower and gift shop; Mu- 
hammad, who sounds a lot like Muhammad Ali; and 
Howard Cosmell, who sounds a lot like - well, you know. 

Before we see how all this 
comes together - not to mention 
how they get away with those 
characters - here's a bit of his- 
tory. 

Ron had been doing afternoons 
at KIKK for about six years when 
former PD Charlie Ochs asked 
him to join Pam in mornings 18 
months ago. Reluctant to do so 
because he "likes to sleep late," 
Ron initially turned it down. After 
some cajoling, however, he finally 
agreed. Though he wasn't real ex- 
cited about having to rise so early, 
his first day with Pam was "mag- 
ic." "It was like a chemistry lab," 
said Ron, "where you put the red 
stuff together with the green stuff, 
and it turns clear. We were crys- 
tal -clear from the very beginning. 
You could just feel that things 
were perfect between us." 

Since that first morning, the 
show has grown to a cast of eight, 
and an even larger cast of charac- 
ters has evolved. "I did bring a 
few of the voices over from my 
afternoon show," explained Ron. 
"But what happened here just 
happened. We never said 'Let's 
have a gay character' or 'Let's 
think up a Julio' - it just happen- 

, ed as we went along, trying to 
figure out who could do what kind 
of voice." 

The Players 
Besides Pam Ivey and Ron, who 

also doubles as PD, the KIKK 
morning show consists of News 
Director Chuck Wolf, Sports Di- 
rector Mark Berman, newsmen 
Steve Coleman and Derrill Holly, 
sports commentator Barry Warner, 
and newcomer Dan Stevens. 

Dan's becoming a part of the 
team is an example of the way the 
show has evolved. Ron told me, 
"Dan's been our evening guy for 
the past couple of years. He walk- 
ed into my office one day doing a 
great Cosell voice. I do a pretty 
good Ali and, after some clowning 
around, realized we could put 
together some pretty good bits for 
the show. Once Dan got involved 

, he came up with the Julio Gonzal- 
ez character, who does various 
topical bits, commercial spoofs, 
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and even an occasional 'duet' with 
my Willie G character. 

"Dan was . coming in three 
mornings a week in addition to his 
own show. He really wanted to 
stay on the morning show, so we 
moved him there fulltime rather 
than have him kill himself doing 
both. It's really paid off. Not only 
did we geta lot of letters written to 
Julio, but when looking at the 
diaries in Beltsville, I saw 'I listen 
to the Julio Gonzalez show' writ- 
ten in quite a lot. I saw almost as 
many diaries with either Julio or 
'Stephen of the Montrose' as I did 
Ron Foster and Pam Ivey." 

Have Lunch With 
Houston's Favorite Morning Team 

FMJ 

The above group shot is taken from one of the KIKK promotional posters. Left to right: Mark Berman, Barry Warner, 
Steve Coleman, Chuck NbU, Pam Ivey, Ron Foster, and Derrill Holly. The foreground inset is morning show newcomer 
Dan Stevens. 

Planning the Morning 
Ron described the way a typical 

day gets underway. "Dan gets 
here about 4am to go through the 
papers. He gathers 10-15 topical 
bits we can use throughout the 
morning. We use some of them, 
give some to the news depart- 
ment, and save the rest for pro- 
duced bits we do for the next day's 
show. Many times Dan will find 
something and be able to write an 
entire bit around it for us to use 
that very morning. 

"Pam and I get in around 5am 
and look over the 'bit schedule' we 
mapped out the day before. Based 
on what's going on in the city or 

the world, we check to see if there 
are any adjustments we want to 
make. By 5:45 the whole show is 
clocked out and we know exactly 
when we're going to do what." 

Four Breaks An Hour 
Lest you think the morning 

show is a lot of funny talk, be ad- 
vised that they only have four 
breaks an hour with at least a 
three -record sweep between each 
break. Consequently, each and ev- 
ery break has a special piece of 
preassigned business in addition 
to the "normal" morning show 
features. Ron broke down the for - 
maties, explaining, "The breaks 
come at :07, :20, :35, and :50. 

What Goes On When 
The Mike Goes Off? 

In the fall '84 Arbitron, the KIKK -AM & FM morning 
show was number one in both the 25-49 and 25 -54 demos, 
and number 2 in both 18+ and 18-49. Obviously, those 
kinds of numbers aren't achieved without a lot of hard 
work. I asked Ron Foster to describe what the KIKK 
morning team does after it signs off at nine. 

"We used to go to the confer- 
ence room to sit around and talk 
but found we were forgetting a lot 
of the . ideas or one -liners that 
would develop. So now we go im- 
mediately into the production 
room and Chuck (News Director 
Wolf) goes through what's coming 
up in tomorrow's news. Then we 
throw out ideas, trying to develop 
bits. Our goal is to come up with 
eight to ten funny character bits 
every day between gam and noon. 

"During one such session Mark 
Berman suggested we interview 
some of the NFL Oilers - as Ste- 
phen, our gay character. The Oil- 
ers went along, and it turned out to 
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be a widely- talked -about bit that 
ended up running as a weekly 
feature. Building on that idea, 
Julio is going out to interview 
some of the NBA Rockets. He 
wants to know why there aren't 
any 'amigos' in the NBA. 

"We spend three hours or more 
in the production room planning 
the next day's show. We write the 
bits, edit them, and put 'em on 
cart. We also map out exactly 
where in the show each bit should 
run. Except for any timely revi- 
sions done the next morning, the 
following day's show is complete- 

ly done when we walk out of the 
studio." 

Talking about the "pre -slotting" 
of the bits, Ron said, "We pro- 
gram our bits to peak listening 
times. We may have somethng 
scheduled at 7:05. But if some- 
thing better comes up from our 
morning get -together, we'll bump 
the original piece and go with the 
stronger stuff." 

Throughout our conversation 
Ron raved about the wealth of in- 
put. "We get as many as 30 ideas 
each day. Our GM Nick Trigony 
and Asst. PD /Research Director 
Howard Freedman will occasion- 
ally sit in or just stick in their 
heads and throw out an idea. As a 
matter of fact, we kid Nick on the 
show with a character we call 
'Captain Show -Biz.' I think it's be- 
come popular because everyone 
driving to work would love to 
make fun of their own boss the 
way we do." 

News is included with traffic at 
the :20 and :50 breaks and sports 
at :35. The maximum spot load 
each hour is 12 units. We don't 
play three consecutive minutes of 
spots each break; we space them 
through the entire stop set. 

"The real challenge is to get it . 

all in and stay on time. The key is 
learning the art of editing ande- 
editing. 60 % of our bits are prepro- 
duced the day before (see accom- 
panying story on show prepara- 
tion, "What Goes On When The 
Mike Goes Off ? "). We try to keep 
each bit under one minute. It's 
amazing what you can get in a 
minute if you constantly refine, 
and rewrite." 

Too Many Chefs? - 

Having a bunch of people on the 
air at one time would seem to pre- 
sent a "chatter" problem. I asked 
Ron how they resisted the tempta- 
tion to sit around and shoot the 
bull. The key, he said, was laying 
out the show in advance and hav- 
ing much of the material prepro- 
duced. He also credited former 
PD Charlie Ochs with being in- 

strumental in setting the founda- 
tion. Said Ron, "He would con- 
stantly remind us we could be fun- 
ny in 30-45 seconds - but we had 
to edit and re-edit. One 'trick' I 

use is to pull 70- second carts to put 
the bits on. If the cart runs out, I 

know we need to do more editing. 
Occasionally a piece will go longer 
- but it had better be a great 
piece of material. To quote Char- 
lie, 'A 45- second routine can sound 
like a minute and a half, and a 
minute and a half bit can sound 
like 45 seconds. "' 

Another thing they pay close at- 
tention to is each bit's entry and 
exit. "Most people only worry 
about getting out of a bit," said 
Ron. "Setting it up and getting in- 

to it smoothly is just as important. 
A lot of our time is spent planning 
each of the three elements." 

Continued on Page 91 
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KIKK'S INFORMATION COMMITMENT 

Now The Morning News 
While reading about KIKK's morning team, you no 

doubt noticed that there are three news personalities, in 
addition to a sportscaster, who appear on the show daily. 
That alone gives you a good idea as to the station's news 
and information commitment. During our conversation, 
Ron Foster emphasized the importance of the news de- 
partment in putting together a winning team. 

Each morning newscast fea- the last three years. The honors 
tares at least two, and many times include being named the "1983 
all three, newsmen. Besides the News Station of the Year" and 
authoritative and "bigger than Chuck's winning the "Best Re- 
life" sound you get with that much porter in Texas" award. 
news presence, it also allows an Chuck says, "I try to think of the 
extra personality or two to engage little guy; the man on the street 
in the humorous byplay. who's tired of fighting traffic, 

The news at KIKK, however, is bureaucrats, crime, corruption, 
serious business. In fact, the news and high taxes and feels he has no 
budget is in excess of half a mil- voice. KIKK has become his 
lion dollars a year! According to voice. We try and target stories to 
News Director and morning news meet that crying need for some - 
anchor Chuck Wolf, the commit - body to 'tell it like it really is.' 
ment has not only brought in While Ron, Pam, gt al. have be- 
numerous awards but also a lot come the 'Q-Zoo of Country ' for 
of listeners. "It really shows," adults, we've tried to make our 
says Chuck, "how news can be- news informative and entertain - 
come a tune -in instead of a tune- ing. It has to be both highly listen - 
out." able and highly responsive to the 

Speaking of awards, the KIKK listeners who regularly call our 
news team has won more state KIKK Comment Line, and to offi- 
broadcasting awards than any cials who move when KIKK calls 
other station in Houston during for help." 

KIKK's Repertory Radio 
Continued from Page 90 

When asked how he "got away" 
with his ethnic characterizations, 
Ron responded, "We really 
haven't had a lot of complaints. 
The reason for that is each char- 
acter is mimicking a stereotype 
and not a particular group of peo- 
ple. What we're doing is having 
fun, while mirroring the makeup 
of the Houston community." 

As you can gather, humor plays 
a huge part in the show. Part of 
the Monday routine is the "joke of 
the day," where $100 is awarded to 
the listener calling in with the joke 
he likes best. The winning rejoinder 
might be a bit ribald, while Ron 
admits that "Stephen" has at times 
been responsible for some risque 
humor. Ron said, however, that 
they're moving away from that. 
"We don't try to get into adult or 
risque humor. We may go a bit far 
at times, but we make sure it goes 
over the head of the ten-year-old 
in the car. The 'blue humor' may 
play well for a few months but 
then you're over. We avoid it like 
the plague but will let an occa- 
sional joke pass. A mild shocker 
once in a while will make people 
laugh and shake their heads. It 

Your Country's 
C - -' 

Music Country Radio Network 
puts your listeners on the line with their 

favorite country music stars. 
Music Country Rodio Network has it all! The winning mix of country 
music and information, with call -in conversations between your Isten- 
ers and country music's biggeststars...all live from Music City! 

With Music Country Radio Network, you'll have quality program- 
ming all night long at lower cost...the kind of programming that draws 
regular listeners,- builds audiences, and boosts ratings. Your nights will 
be more sell -able, and the resuhs will show , in your bottom lire! 

Music Country Rodio Network is the . only program of its kind 
cu the only o in the MUSIC counlry otnight. night. Call llior detailed 
information today! 

For more Information, contact 
Jell Lyman at (615)8896595. 

"COUNMY 
Radio Network 

upholds our 'what will they do 
next' image while at the same 
time not ruining our entire reputa- 
tion." 

Competition For 
Comedy Cumers 

Another fact of life in Houston 
is that .ehé of the best morning 
shows in the country lives across 
the street 'at KKBQ. The Q -Zoo's 
fame has spread to the point 
where almost every market has 
one. Ron says they've never "con- 
sciously tried to imitate or copy 
the Q- Zoo." He simply believes in 
bringing people with content 
(read comedy) to the morning 
show. "Good comedy is good com- 
edy, whether it's on a CHR or 
Country station," offered Ron. 
"I'm sure a lot of people watch 
'Saturday Night Live' and don't 
like the musical guests it features. 
We've found that the people who 
are tuning in for the morning show 
are staying with us throughout the 
day" 

Comedy aside, KIKK doesn't 
"soften" its playlist in the morn- 
ing in an attempt to attract extra 
"non- country music" listeners. 
Ron replied, "We're very proud to 
be a Country station. We're proud 
of Merle, Conway, and Ricky 
Skaggs, and don't shy away from 
playing the traditional stuff in the 
mornings. The standard mix for 

the whole station is two contem- 
porary and one traditional record 
per set. That's what we do in the 
morning, too. Our music is aimed 
at the core; we hope to pick up the 
fringe with humor. We're always 
careful, however, to never offend 
our core with that humor." 

Aircheck Review 
I listened to a KIKK morning 

aircheck recently and heard a 
fast -paced show. While it operates 
within the structure Ron outlined 
earlier, it still manages to sound 
spontaneous. Because the produc- 
ed pieces come only during the 
four breaks, you may have gotten 
the impression that the rest of the 
show is "dry." Nothing could be 
further from the truth. There's a 
tremendous amount of interplay 
between Ron and Pam- Together, 
they cover all the basics over the 
lips of the records during the 
three -in -a -row sweeps. And they 
also do a great job of prepromot- 
ing their bits. Julio pops in for just 
a couple of seconds to tell Ron and 
Pam about his new "business" 
which, of course, will be the sub- 
ject of the next break's bit. 

Most of all, though, it sounds 
like everybody on the show is hav- 
ing a hell of a good time. The fun 
and humor is truly infectious - 
you have no choice but to smile 
and feel good. 

HAVE YOU HEARD? 
A couple of major stations have over- 

hauled their morning shows just prior to 
the start of the spring Arbitron, On 
March 26, WEEP 8 WDSYIPittsburgh 
began simulcasting in the morning with 
the new team of Keith James and Gary 
Love. James has been a Pittsburgh 
personality for more than 12 years, 
while Love is a newcomer. News an- 
chor John O'Malley and Bill DeFabio 
on sports round out the wake -up show. 
WEEP's veteran morning man Jona- 
thon Rhodes segues to middays on 
WEEP, and WDSY's morning talent and 
PD Ron Antitl moves to afternoons on 
'DSY. Also at WEEP, Bob Palmer 
moves to middays from weekends, 
Cindy Gates goes from weekends to 
afternoons, and Dan Mathews is new 
to weekends. 

There are similar changes in Omaha, 
where WOW debuted that city's first 
male /female morning show April 1. The 
show will be simulcast and feature four - 
year Omaha radio vet George Woods, 
along with Cathie Fife. The move 
necessitates other airstaff changes, as 
former AM morning man Chuck Urban 
(who is also AM PD) moves to after- 
noons on the AM. Middays now con- 
sist of three -hour shifts, with John 
David Dixon handling 10am -1 pm and 
Colleen Lynch doing i -4pm. On the 
FM side, MD Bill Corey moves to after- 
noons and former AM overnighter Bill 
Young moves to the all -night show. In 

addition, the AM is carrying the Musit 
Country Network from 11 pm -5am and 
will offer news around -the -clock. 

KTNXIAnchorage announces a cou- 
ple of changes: Roger Chance arrives 
for mornings from KRBOIDenver, and 
Matt Gillian, from crosstown KCMG, 
nows hosts afternoons . Kathy 
Summers has been upped from part- 

Cathie Fife 

George Woods 

time news to the overnight show at 
KSOIDes Moines ... Mark Lindow is 
now doing mornings at WKKGICoIum- 
bus, IN ... Following its sale, KFTNI 
Provo has changed calls to KXYC; ad- 
dress and phone number stay the 
same ... Chuck Edwards is the new 
PM driver at WGKXIMemphis, and Re- 
gina Gilmore has joined the station as 
News and Public Affairs Director .. . 

Shelly Gentile is appointed Advertising 
and Promotion Director for KPLX 8 
KLIFIDallas ... Don't forget to let me 
know what you have heard! 
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