FCC SPEEDS UP RKO
LICENSE HEARINGS

After receiving pressure from RKO license
challengers, the FCC has reversed an ear-
lier decision and ordered comparative
hearings to proceed without delay. This
week's ruling could expedite by years the
final decisions on the stations’ fate.
Page 8
BOSTON-BREWED
FORMAT BATTLES
Boston, the site of the infamous tea party,
is now playing host to CHR and AOR for-
mat batties. Joel Denver updates the rival-
ry between WXKS-FM, WHTT, and new-
comer WZOU, while Steve Feinstein pro-
files WBCN and Worcester's WAAF.
Page 48, 56

LITE-NING STRIKES
IN SAN DIEGO

KIFM/San Diego credits much of its fall
ratings growth to the popularity of its
three-year-oid “Lites Out San Diego™ Jazz
program. Barbara Barnes checks out this
and other success stories,

Page 70

PEOPLE IN THE
NEWS THIS WEEK
® Harv Moore VP/GM, John Piccillo OD
at WPHD & wysL
® Jorge Intante VP, Maura Donohue
GSM, Lori Miller OD at WOJO
©® Cheryl Morton OM at WIND
® Don Benefieid, Rice Baxter VP/GMs at
WKXX & WERC
@ Cindy Weiner SM, Kim Romano LSM
at WNYR & WE20
® Jay Stevens takes on WBBF PD duties
® Gayle Shaw new KMJI & KRZN GSM
® Mglanie Pollk KJR Sales Manager
® Dick Norman OM at WKIS
© J.0. Spangler GM at KJJY
Page 3,4,6

RADIO INTERNATIONAL

AN INTERNATIONAL
LOOK AT RADIO

Next week (3/5-8) the Audio Engineering
Society will convene in Hamburg, Germa-
ny for its annual European state-of-the-art
conference. In keeping with this interna-
tional theme, R&R looks at radio around
the world — Australia, Japan, and Europe
— and the status of AM stereo in the us
and “down under.”

i‘ Page 14

RADAR: BEHIND THE SCENES

Reed Bunzel explores the inner workings
of the ratings service to discover how it
measures radio network listenership on a
national level.

Page 30

Newsstand Price $3,50
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| purchase of eight radio stations

from Western Cities, Nation.

United Stations Sets Deal

To Purchase RKO

Ending weeks of industry-
wide speculation, United Sta-
tions this week signed an agree-
ment to purchase the RKO
Radio Networks from parent
company GenCorp for an un-
disclosed  amount. Recent
estimates place their value at
$24 million, but reports indi-
cate that the purchase price
may be considerably lower.

The arrangement worked out
between the two parties covers
all properties of the radio net-
works, Including RKO One,
RKO Two, and Radioshows,
The network's digital satellite
facilities, including transponder
space on Satcom 1-R, were also
part of the package.

United Stations President

Lasker
Heads
Motown
Music Group

—

__Jay Lasker-

Motown Records President
Jay Lasker has been named
President of the newly-formed
Motown Music Group. The
group comprises Motown Rec-
ords and Jobete Music Publish-
ing, and Lasker, who became
Motown President in 1980, will
now supervise the operations of
Jobete and its affiliates

In making the announcement,
Motown Industries Chairman/
President Berry Gordy Jr.
stated, “‘Jay Lasker is not only
one of the most astute and pro-
fessional record executives, but
one of the finest human bei
I've had the pleasure of working
with.”

Nick Verbitsky and silent part-
ner Dick Clark are also part-
ners in the RKO acquisition, but
neither was available for com-
ment at press time. However,
R&R has learned that the net-
works will remain virtually in-
tact, with few changes among
personnel, programming, and
facilities. with
RKO's 500+ affiliate stations

Networks

should also remain unchanged.

The imminent sale of RKO
generated conmsiderable in-
dustry speculation since late
1984. While the official network
position insisted the operation
was not for sale, subsequent
talks with Westwood One,
Satellite Music Network, and
other potential suitors indicated
otherwise.

L

l
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Arthur Kriemelman has been
appointed Vice President & Di-
rector/Marketing at Westwood
One. Kriemelman, who comes
to the network from RKO Radio
Networks, will be based in
Westwood One’s New York of-
fice and will be responsible for
network development and plan-
ning. He will report directly to
company President Nerm Pat.
tiz.

Pattiz commented, ““Art’s in-

credible background makes |

him a perfect addition to the
Westwood One management
team. I have no doubt his contri-
butions to the company’s

Michael Jackson, Quincy Jones, Lionel Richie, ang Smokey Rob-
inson were Just four of the 45 stars who participated in the USA
For Africa single, "We Are The Worid." The charitable superses-
swon single, manufactured and aistributed by Columbia, will be i
maied with next week's issue of R&R. Radio can play an important
role in this all-industry movement; for more dstails, see Pubiisher’s
Note, Page 61, and the USA For Alrica open letter to ragio, Page
49

Kriemelman Joins
As VP & Direct

_USA For Africa Record Set |

L Arthur Krﬁmelman

wide Communications (NCI)
has created five management
positions and promoted two
other executives to Manage-
ment posts,

WPOC/Baltimore GM David
Fuellhart and WBJW-AM &
FM/Oriando GM Mickey Fran-
ko have both been promoted to
Group Manager-Radio. Fuell
hart will keep his present
duties, adding administrative
responsibilities for five NCI fa-
cilities in Cleveland, Columbus,
Winston-Salem, and Tucson,
Franko will supervise five sta-
tions In Sacramento, San Jose,
Las Vegas, Phoenix, and Orian-
do, while his WBJW manage-
ment post will go to GSM and
ten-vear station veteran Rick
Weinkauf. Replacing Weinkauf
as GSM at WBJW is LSM Pat
Byrd.

Additionally, NCI Chief Engi-
neers Robert Reymont (WGAR-
AM & FM/Cleveland) and Jel-
frey Gulick (WNC1/Columbus)
both step up to the new position
of Group Engineer-Radio. Also,
Joan Hamm, senior auditor for
parent Nationwide Insurance
Companies, will join the broad-
cast subsidiary as Group Busi-
ness Manager.

NCI VP/Radio Steve Berger
told R&R, “With more FM sta.
tions at this time than any other
operator, it's simply more than
one person can manage. David
and Mickey have done out-
standing jobs in their respective
markets. They're veteran
broadcasters and serve as a
backup for me, broadening the
Scope of our company. This is
the first step toward Nationwide

becoming a major communica-

tions force.”

Weétwood One

or/Marketing

lowed Westwood One’s phenom-
enal growth during the past few
years. and I'm thrilied that I
have the opportunity to contrib-
ute to the company's future. My
Yyears on the client side, the sta-
tion level, and in network man-
agement make it clear to me
that Westwood One is the new
direction in network radio.”
Prior to joining RKO in 1984,
Kriemelman was President of
the Radio Network Association.
He also served as VP & Direc

————I tor/Sales at the Mutual Broad.

growth will be felt immediate-
by
Kriemelman said, “I've fol-

b—

casting System, and as VP/
Sales Manager at the ABC Ra.
dio Network.
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. Fuellhart, Franko Named " ! %
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Why America’s Most Successful
Radio Broadcasters Demand
The Research Group

Monte Lang
President
The Amaturo Group
Radio Division

“It’s a very competitive world out there, so we don’t need just any research com-
pany, we need the best. We need top researchers who work clasely with you and who
have worked in radio management in tough competitive markets themselves. You can
only get that from one company.

After years of working with The Research Group people you get to see how good
they really are. Here in Houston they work for us at *‘Majic 102 (which is Urban) and
also for Viacom’s “KIKK-FM"’ (which is Country). Look at the numbers. Both of those
stations are way out on top now. It’s not for nothing, they’re the leaders. If you want to
win, you go with The Research Group.”

In almost every ficld, there is a company that has earned a reputation as the leader.

The Research Group

) Radio’s Strategic Research Team
2517 EASTLAKE AVENUE EAST o SEATTLE, WASHINGTON 98102 ¢ (206)328-2993




TAPE & RESUME PRIMER

In Part Three of his “Job-Hunting Survival Guide,” Dan O’Day teaches
a refresher course on putting together an impressive — and entertaining —
T&R package.

Page 44
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SunGroup Sells
Three To Republic
For $7.5 Million

SunGroup Inc. has agreed to sell WYHY/Nash-
vilie and WMYU & WSEV/Xnoxville 10 Republic
Broedcasting Corp. for $7.5 milkion, pending
FCC approval.

SunGroup President Frank Wood said, “This is
a sales ransaction dictated by the tistorical oper-
ating losses at SunGroup and the current need to
resiructure and pay loans and accounts payable. "
SunGroup will retain WKXX & WERC/Birming-
ham as its sole propertes.

Republic s a subsidiary of Seven Hills Com-
Munications, which owns WLW & WSKS/Cin-
cinnatl. Repubiic President David Martin said the
purchase was the first in an expected series of
broadcast acquisitions, and hopes 10 take over
the SunGroup stations by earty spring.

CHR WYHY operates at 107.5 mHz with
100kw, WMYU has 100kw at 102. 1 mHz with an
A/C format, and WSEV is a Country-formatted
daytmer operating at 930 kHz with Skw.

Keyboard Buys KKC/
For $4.2 Million

Keyboard Broadcasting has purchased KKCu
Kansas City from Golkden East Of Missouri for
$4.2 mikon. The AOR outlet is the first broadcast
property for Keyboard, whose principals are iocal
waterbed firm owners Mark Wheat and Greg Fitz-
meurice. Goiden East retains WPEX & WWDE/
Norfolk. KKCI, kicensed to Liberty, MO, has
100 kw at 106.5 mHz. Chapman & Associstes
brokered

Justice Buys WCRJ-AM
& FM For $4 Million

Justice Broadcasting, headed by 20-year Bos-
ton ar personaiity Larry Justice, has purchased
WCRJAM & FMiJacksonville, FL from Abeil
Communications for $4 milon. Justice owns
WCIB/Falmouth, MA, while Abel retains WMAR/
Baltimore, WDOQ/Deytona Beach, and WTJZ &
WNVZ/Norfolk.

Both WCRJ and WCRJ-FM are Country-format-
ted, with the AM ainng 50 kw at 1530 kHz and
the FM broadcasting 100 kw at 107.3 mHz. Jus-
tice said he had no pians to change formats, add-
ing that he will be fine-tuning the stations.

Jamees'’s JAC!
Purchases WCIN

JACY, Inc. has entered into an agreement to

Moore VP/GM,Piccillo Operations
Director At WPHD & WYSL

PD/morning man Harv Moeore has been
promoted to VP/GM of Howard Communi-
cations' WPHD & WYSL/Buffalo, while
MDyafternoon personality John “J.P." Pic.
cillo has been elevated to-Operations Direc-
tor for the two stations.

President/CEOQ Bob Howard commented.
““This is my 41st year in broadcasting, and
Harv has been with me for 22 years, both
here and at WPGC/Washington. He's al-
ways been a good administrator and team
player. J.P. has never really worked at any
other station in his nine-year career. His
hard work, loyaity. and ability have earned
him this promotion.

Howard added that the promotions will
give him more time to pursuve possible ac-
quisitions. “'I've been doing FM since 1949,
when FM meant ‘find me,’ so if the right
property comes along we’re going to take a
hard look at it.”

WBMW Converts To CHR

EZ Communications’ WBMW/Washing-
ton dropped its A/C format this week in
favor of a personality/music-intensive CHR
direction. The station is now calling itself
B106.7, and becomes the market’s third
CHR outlet.

EZ VP/Programming Dan Vallie told
R&R, “It was 50 good to step off the plane
from visiting ‘Hot 105’ (WHQT/Miami) and
hear us playing the hits. The research show-
ed us it was the time to do it, and if the
numbers don’t lie, then we are going to have
a real hot station here. There is room for
three CHRs in this big a market. but we
don’t intend to be third man out.”

GM Bonnie Reich, added, *“This is just a
natural evolution. Since we've made our
impact in the 25+ demos, it’s time to shore
up the bottom end, giving us some solid
numbers across the board,”

PD Jeff Ballentine, who engineered the
format transition, described the differences
between B106.7 and the other CHRs.
*B106.7 will be similar in concept to sister
CHRs B94/Pittsburgh, and B97/New
Orleans. We're very up, playing lots of
Jingles, and musically very aggressive by

Morton Promoted
To OM At WIND

WIND/Chicago has upped Executive
Producer Cheryl Morton to the new posi-
tion of Operations Manager under recent-
ly-named VP/GM Jan Shay, effective
March 11. Morton replaces Ed Curran,
who held the title of Program Director.

comparison to the rest of the Washington
market. We aren’t as oldie-intensive as

4
John Piccillo

Harv Moore

Moore remarked, “I've been with Bob
Howard for 22 years, and I'm so enthusias-
tic about this promotion because most GMs
come from the sales end. Bob has always
been programming-oriented. I'm happy
he's got this kind of faith in me ** Moore in-
dicated he would continue as part of the
(Robert W.) Taylor & Moore morning show
for the foreseeable future.

Piccillo told R&R, “I plan to stay on in
afternoons so I can retain a feel for the pro-

either Q107 or WAVA.” He indi d there
would be no lineup adjustments aside from
the recent arrival of Marty Dempsey for
afternoons from WAVA.

ar ing. We're moving WPHD back to-
ward CHR, which brought us success in
previous books. It’s time to get this station
back on course.”

INFANTE, DONOHUE, MILLER ADVANCE

WOJO Promotes Three Staffers
To New Management Positions

At Spanish-formatted WOJO (“Radio
Ambiente”)/Evanston-Chicago, Director of
Broadcasting Jorge Infante has been
elevated to VP. Infante, who joined WOJO
in 1978, earlier served as the station's PD.

At the same time, eight-year station
veteran and National Sales Manager
Maura Donohue was promoted to GSM,
while Asst. Director of Broadcasting Lori

leveis at the station. Lori’s forte is opera-
tions, and I'm very pleased with her perfor-
mance. All in all, Spanish radio is growing
at a tremendous pace here, and we're just
trying to keep up with it.”

It was also announced that AE/news
reporter Tom Martinez was named Public
Relations Director, Traffic Manager Mar-
sha Winsberg moved up to Director/Mer-

Miller pted the newly d post of
Operations Director.

VP/GM Athena Sofios told R&R, “Jorge
has carried a great deal of responsibility,
and naming him VP is the culmination of
his commitment to the station’s programm-
ing and operations. Maura has done a super
Jjob, having progressed through several

Benefield, Baxter
Tapped As VP/GMs
At WKXX & WERC

dising & Credit, and former traffic
assistant Carmen Cruz became ‘*Traffic

Manager
Weiner Upped To
WNYR & WEZO
Station Manager

WNYR & WEZO/Rochester GSM Cindy
Weiner has advanced to Station Manager/
National Sales Manager. She joined WNYR
in 1979 as an Account Executive, later mov-

At his own request, Curran will bx
the station’s 7-11pm talk host. Dave Baum,
who now handles that shift, moves to the
10am-1pm time slot, replacing program-
ming by ABC Talkradio.

“We think there’ll be an advantage to
having another local show on,” Morton ex-

Don Beneli

ing up to LSM for both stations before
has been pr dtoVP/ b ing GSM last 3
GM at WKXX/Birmingham, and Rice Bax- WNYR & WEZO
ter has simultaneously moved up to the GM Len Hart said,
same position at sister station WERC. Both  *“When Cindy started

had been Sales Managers at their respec-
tive stations. The two outlets were previous-

plained. especially during the midday pe-
riod when news usually breaks at
Chicago’s City Hall. WIND will continue to
carry Talkradio personalities Michael
Jackson and Toni Grant.

Morton, who became Executive Produc-
er a year ago after three years as a pro-
ducer, commented, “I'm excited. I want
this station to be number one, and I think
we can do it.”

Growp W VP/AM Stations Warren Maar-

acquire Biack A/C-f WCINK
from KLM C for an
price. This purchase agreement represents
JACTI's first station acquisition. KLM, headed by
Ken McDowsil, owns no other radio properties.
wcmiuu-wmmymmsooo
watts days, 500 watts nights at 1480 kHz direc-
Sonal. Esrnest L. Jemes, President of JAC!, cur-
TRANSACTIONS/See Page 4

er, ting about WIND’s progress,
said the combination of overhead cuts
from network programming and heavy
sports selling put WIND into the black at
the end of 1984 for the first time in several
years. And he added, “We are much
stronger in the younger demographics
than we were because of the kinds of pro-
grams we're putting on.”

ed Presid

ly managed by John Bomer, recently nam-

/Chief Op ng Officer of Sun-
Group, which owns the News/Talk & CHR
combo.

Benefield, with the stations 14 years, be-
cuneSaluM:mgerdﬂneFManItspm
off as WKXX in 1977. “We plan to get
WKXX back on top, that's the main thing,”
he said, noting the station's slipp

with us at WNYR, she
did a sensational job

on a very tough sell.
This promotion i'sa

natural ion.
All ts are
responsible to her,

and Cindy will serve e
as my right arm.” Cindy Weiner
Weiner told R&R. “I'm very happy to be
ding my career beyond sales for the

Mr,SalesMuugeratWERClorthe
past three and a half years, was previously
He -

first time, and am excited about working
with everyone in the other departments.
From a woman’s standpoint, it’s a great
honor to be named Station Manager.”
Hart also announced that WEZO Account
E ive Kim R has been promoted

GM at WNVY/P !

“We're into our third year of News/Talk,
and we're going to continue that. We're do-
ing extremely well in billing, although not
50 well on the ratings end. We plan to pro-
mote more and be more visible than we

to Local Sales Manager for that station.
Regarding Romano, who's been with the
company in sales since 1980, Hart added,
“Kim'’s done an incredible job and has a
tremendous rapport with the clientele in
this market."”
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a ng artists the C

and Alab, were h by their home state recently when they were
A

with the G ‘s

Award. Pictured (-] are Commodore William King, ASCAP's

Connie Bradiey, Commodores Walter Orange and Milan Whllisms, Alsbama’s Rendy Owen, Commodore Ronsid

LaPread, ASCAP’s Meriin Littletieid,

and Commodore J.D. Nicholss.

WB Welcomes Williams Brothers

Twin brothers Andy and David Williams have been signed to Warner Brothers Records. They are currently at work on a
new album, with producing credits going to Chuck Protkin. Toasting on the deal (1) are David Willisms, W8's Tom
Whalley and Felix Chamberisin, WB VP Michae! Ostin, snd Andy Williams.

the celobeation (1) sre MCA's Ron

MCA Records recently sponsored e kickoff bash in honor of Thedma Houston’s latest LP, *“Quektying Heat. " Shown st
OiMar

and Katie Vaik, DJ Tee Scott, MCA's Richie Cervino and Bobby Shew,

Houston, MCA's John Brown and Mike Halley, Anthony Malloy of MCA band Temper, For The Record’s Judy Weins-

tein, and Juanita Stephens of MCA.
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Ghiding into 1985

Austraka’s Euroghders played MTV's New Year's Eve Party/concert, and later met with label executives. Shown (Ir)
Peacock, Ei A John By and A

are bend co-meneger Brian

mGrmWnM-mehcr;hMmMM’
Ferbermen.

Munoz, and CBS Caneds VP Peul

Vincent, CBS’s Dave Novik, bend
R ing Mason

R&R/Friday, March 1, 1985

Stevens Adds Programming
Duties At WBBF

WMJQ/Rochester PD Jay Ste-
vens has been given additional
duties as PD of the CHR outlet’s
sister News/Talk station, WBBF.
Even with his new programming
duties, Stevens will continue his
1-4pm airshift on WMJQ.

Explaining his decision to put a
music programmer at the helm of
an information station, WBBF &
WMIQ President Harold Deutsch
said, “I look at both stations as
radio. I think we need more CHR
techniques in News/Talk — the

energy and promotion we do so
much of on FM. Just because you
don't play records doesn't mean
you have to change the rules of
radio. I think we'll liven it up a lit-
tle, pretend it's CHR without the
records.”

Stevens succeeds Operations
Manager Jeff Howlett, who had
earlier made it known he would be
leaving WBBF in the near future
to pursue another radio news op-
portunity in the market.

Shaw Promoted To GSM
At KMJI & KRZN

KMJI & KRZN/Denver Nation-
al Sales Manager Gayle Shaw has
been promoted to GSM at the Duf-
fy outlets.

VP/GM Craig McKee told R&R,
“Gayle did a great job handling
national business here last year.
She knows how to market the two

stations better than anyone on the
staff. She has proven that she has
the qualities needed to be an out-
standing GSM.”

Prior to her stint as National
Sales Manager, Shaw served as
Account Executive for KMJI, then
known as KLIR.

TRANSACTIONS

nel changes are planned

tively

rently serves as WCIN's Sales Manager. He'll
continue in that capacity until the FCC officially
approves the ownership transfer. According to
James, WCIN is working with the “nucleus of a
very good staff”’; no call letter, format, or person

from Page 3

A |

Prior to joining WCIN, James previously held
the VP/GM and President/GM posts at KDIA/
Oakland and WGCI & WVON/Chicago, respec-

Polik Set
To Manage
KJR’s Sales

Melanie Polik
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Four-year KJR/Seattle A it
Executive Melanie Polik has been
promoted to GSM at the A/C out-
let. Polik replaces Kevin Cooney,
who was recently appointed VP/

GM there. Explained Cooney,
““Melanie has always taken an
assertive leadership role at KJR.
Her presence as Sales Manager
will be a key in the station’s suc-
cess, both in sales and in other
areas of the operation.”

Prior to joining KJR in 1981, Po-
lik served in a similar position at
KTAC/Tacoma,
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T0 GET BETTER RATINGS,

BROADCAST RADIO BY MAIL.

If you manage a radio
station, you probably manage to
lose some sleep worrying about
how to do better in the ratings.

And if you're doing well
in the ratings game, you most
likely lose some sleep thinking
about how you'll maintain that
position. And what you are
probably considering, while
you're lying awake, is one more
expensive on-air promotion.
After all, on-air promotions are
the only way to promote. Right?

Wrong. We have an
alternative.

It’s called Direct Mail.
And it means putting

return it to Harte-Hanks. Or, if
you're really losing sleep call
Mike Eisele at 513-542-7700. We
think you'll find that this is a
broadcast promotion concept
that moves. Moves your
listeners. Moves the numbers.

a highly memorable message
right in front of your target audi-
ence, during the rating period.

What sets this promo-
tional concept apart from other
concepts? Harte-Hanks ability
to provide Direct Marketing

services to the broadcaster R s =~ B
| HELR M LOSING SLEEP OVER THE RATINGS. |
that produce real results,and | HLBMN T |
produce them quickly. i o
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Jive/Arista‘’s Whodini met with label to celeb the gold certifi of their aibum "‘Escape.”’ Shown
{top, I-r) are Arista’s Ken Reynolids, Jive's Ann Carli and Barry Weiss, Anista’s Dave Jurman, Whodini's Grandmaster
Dee, and “Escape’’ producer Larry Smith; (bottom, I-r} Arista ‘s Jean Pierre, Jalil and Ecstacy of the band, and Arista’s

Jane Paimese.
17nm s A Pany Gohg On

New York band Urgent has signed with Mlnhuun Records. They‘re currently in the studio with lan Hunter and Mick
Roson, and will refease a debut LP in May. Celebrating the signing {/-r) are Ronson, Manhattan VPs Stan Snyder, Bruce
Garfield, and Gordon Anderson, Urgent’s Kiyph Black, Yul Vaz, Mike Kehr, Don Kehr, Steve Kehr, manager Sam Letter-
man, Manhattan President Bruce Lundvall, and Hunter.

CARTEM UP ON AA-4!

From AOR tc

) tr hines. the
mult: ’orvmx A\AJ duwers the sound that audences tum on

_!acc'" THE AUDIOPAK AA-4
For stations who care
& how they sound.

6902 Sunset Bivd
Los Angetes. CA 90028
213)461-2701
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Spangler Named GM At KJJY

KSAN/San Francisco PD J.D.
S| ler has been appointed GM
at FullerJel{rey s Country-for-
matted KJJY/Des Moines. Spang-
ler replaces exiting GM Gary
Gookin.

Fuller-Jeffrey Regional VP Bill
Cloutier told R&R, “We've talked
with J.D. for many months and
we're obviously delighted to have
him on our team. (His hiring) un-
derscores our strong commitment
to country at KJJY.”

Spangler described his appoint-
ment as “not only a great oppor-
tunity for me but a good oppor-

0

J.D. Spangler

tunity for all PDs to b gen-
eral managers in the future.
“The last three years working
for Malrite have been the best of
my life. We had great success with
KSAN and I have nothing but the
greatest admiration for VP/GM

Steve Edwards and (Mairite VP/
Programming) Jim Wood."

Before joining KSAN, Spangler
also programmed Country outlets
WJEZ/Chicago and WQHK/Ft.
Wayne.

Norman Joins WKIS As OM

WCKY/Cincinnati talk host
Dick Norman has been named Op-
erations Manager at WKIS/Orlan-
do. He replaces Gene Burns, who
has signed on as midday host at
WRKO/Boston. Norman will also
fill the 9am-noon talk slot vacated
by Burns.

Norman has been a host on
WCKY for the past four years,
since the station dropped Beauti-
ful Music for Talk four years ago.
His background includes several
television positions, including
stints as executive producer and
acting news director at WLWT-

in the fall Arbitron, Norman
predicted continued growth for
WKIS. “What we've got is a tre-
mendous stream of people coming
to the area who are already
familiar with Talk radio and who
seek it out. At the present time
we're without competition in the
market, and frankly I find that
surprising.”

Program Coordinator Larry
Freeman will continue to super-
vise day-to-day programming.
said Norman. “What I'm going to
be most involved in is the future
development of talent and the

TV/Cincinnati (Ch. 5). overall direction of programming
Noting the station’s 5.06.2 surge  to tap the market.”
Branigan Makes Hot Tracks

Atlantic artist Laura Branigan made a guest appearance on New York syn-

dicated video show “‘New York Hot Tracks.”

Shown at the taping (I-r) are

Atiantic's Donna Kreiss, Branigan, show host Carfos De Jesus, and show pro-

ducer Elen Davis.

tly inked with Polydoi

Records. H:sdoburLP “’Across A Crowded Room,” is now out. hcnndn
the signing (standing, I-1) are PG Sr. VP Jerry Jeffe, mompm:hwwauy

(seated, Fr) and PG d EO

Stamler, PG’s Bl L
Guenter Heneler.




THE SPIRIT OF SUMMER
produced by Krss Stevens Enterprises.

e e e mr,

Loaded with the top summer
hits of the season—past and
present—flashbacks and great
memories.

A spectacular 15-week summer
program franchise. One-hour
weekly. Expanded editions on
Memorial Day, Fourth of July and
Labor Day Weekend.

Get all the facts on 1985's
hottest new sales and audience
attraction, Call David West in
New York (212) 975-2097 or
Steve Epstein in Los Angeles
(213) 460-3547
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Washington Report

Byrd Leads Senate
Radio-TV Fight

With the January retirement of former
Senate Majority Leader Howard Baker

engage in *‘storecasting” of radio signals
will also be addressed.

AFL-CIO ANTI-BAN

R&R/Friday, March 1, 1985

Project SMART Digs In

Project SMART coordinator George Hacker is bothered by news re-
ports that the campaign to enact a ban on broadcast beer and wine ads is
fading for lack of headway in Congress. SMART never planned on a vic-

tory in 1985, he insists.
“Everyone seems to have already
counted us ou! * he told R&R. *‘That's

In other action. the board appointed a

task force headed by Gannett Radio Divi-
sion Pmident Joe Dorton to put together

we haven't really
begun.” Calling the campaign a *long-
range program” rather than a “‘quick fix,"”

Hacker pr d, “We're not going to go

(R-TN), the leading prop of op
the Senate to radio
and television cover-
age appears to be Mi-
nority Leader Robert
Byrd (D-WV). Howev-
er, one trade associa-
tion lobbyist reports
Byrd has been totally
inactive on the issue,
and completely inac-
cessible to coverage

s

’

sapporters since he Sen. Robert Byrd

deast 1t
ed a br r

in Janu-

ary.

Prospects for eventual success brighten-
ed this week when the Senate’s most ardent
opponent of broadcast coverage, Russell
Long (D-LA), announced he won't seek re-
election in 1986.

Byrd's resolution calls for less com-
prehensive coverage than the gavel-to-
gavel broadcasts permitted by the House.
Under his plan. the Senate would make
case-by-case decisions on allowing cover-
age by voting on nondebatable motions
jointly agreed to and submitted by the Ma-
jority and Minority Leaders.

Beasley Wins
WXTU/Philadelphia
Signal Upgrade

After eight attempts by several owners
spanning a period of a dozen years, the FCC
has finally decided to allow WXTU/Phila-
delphia to put a city-grade signal over
more than the 48.5% of the city it now
serves.

The station will be allowed to move its
tower ten miles to the Roxboro antenna
farm, which is home to ten FM and seven
TV towers serving the Philadelphia mar-
ket. A rule waiver is required because WXTU
will be short-spaced to two stations. Beas-
ley sought the waiver under an FCC rule
permitting short-spacing exceptions for
towers located in ‘designated antenna
farms.” But the Commission has never of-
ficially designated any such farms,

However, it went ahead with the waiver
because improved coverage will benefit the
public, Beasley had been unable to find a
more acceptable site after “a good-faith
and protracted effort,” and it promised to
protect the short-spaced stations. And, the
FCC noted, “We recognize that de facto
antenna farm areas such as this one have
long existed for some time with beneficial
effect.”

NRBA Tackles Music
Licensing Fees, Plans
Group Operator Seminar

Complaining that radio paid an *‘un-
heard-of”" $100 million in music licensing
fees to BMI and ASCAP last year, the
NRBA Board last week set up a Music Li-
censing and Copyright Review Committee
under Emmis Bruadnsl.lng President Jeff
Smuly 1t will i wvhether the
fees are becomlng unreasonable, and what
might be done to keep them “in check.”
Copyright problems facing businesses that

what’s believed to be a first-ever
for heads of radio groups. A May meeting i in
St. Louis is planned. Malrite President Carl
Hirsch, Metroplex President Norm Wain,
and KRSP/Salt Lake City President Ralph
Carison will help assemble what's billed as
an open forum on **group operations and op-
portunities.*

away.” He says 750,000 pro-ban signatures
have now been collected from all 50 states,
but can’t predict when the one million goal
will be reached, or when a ban bill might be
introduced in Congress.

In other ban-related news:

* The AFLCIO E: i

s Sen. Wendell Ford (D-KY) told Ken-
tucky broadcasters Congressional action on
a ban is at least three years away, and they
mybepaymgwomuchattenuonlouuw

. NAB joined with other national associa-
tions to launch Operation Prom/Graduation
to promote alcohol and drug-free gradua-
tion events.

o NRBA's board came out against man-
datory PSAs or counteradvertising, saying
such requirements would be ““no more ac-

ble” than for “‘any other legal pro-

C
came out firmly against a ban at its meet-
ing last week in Bal Harhour FT,

RTNDA Sees ‘‘Chilling
Effect’” Of
Westmoreland Suit

RTNDA President Lou Adler has warned
that General William Westmoreland’s deci-
sion to withdraw his libel suit against CBS
may be a “Pyrrhic victory" for journalists,
who may now be less eager to tackle contro-
versial stories.

“Who can calculate
the chilling effect of
this and other suits
like it on news organi-
zations all over Amer-
ica?” Adler asked.
“RTNDA has more
reason than ever be-
fore to continue in the
forefront in the battle
to protect journalists
from libe! laws that Lou Adler
remain far too inimical to the public’s right
to know."”

Adler added, ““Despite his declaration to
the contrary, it seems clear that the general
decided to give up the fight when it became
clear that he had little or no hope of win-
ning.”

Other Key Developments:

o NRBA's next Radio Sales University
for entry level account executives will take
place in San Francisco, April 19-21. Addi-
tional seminars will
be held in Chicago
(June), Minneapolis
(August), and New
Orleans (October).

e On March 4 the
Office will move to
Park Ridge Office
Park, Room 306, 1550
Northwest Highway,
Park Ridge, IL 60068.
Phone (312) 353-0195.

¢ Ferward Communications Chair-
man/CEO Richard Dudley has been
selected to receive this year’s Grover Cobb
Award from NAB.

* In an interview hinting at a desire for
better relations with the U.S., Cuban Presi-
dent Fidel Castro has told the Washington
Post that bilateral or international talks are
possible on commercial radio interference.

¢ Rep. Cardiss Collins (D-IL) has in-
troduced a bill to create an Office of Tele-
communications Policy in the White House
to “knock heads together”” ‘and end in-
teragency fighting, especially in interna-
tional satellite regulation.

Dick Dudley

FINGERING “‘PROMIBITIONISTS" — Al its winter meeting in Oriando last week, NRBA's Board |
of Directors labeled proponents of the racio beer and wine ad ban as "Drohibionists,” saying that's. |
their ultimate soclal goal. Association President Bernie Mann also released Arbitron data lo rebut
the argument that ads larget young people — only 1.1% of radio’s Monday night
is age 18 or under. Shown (I-r) at the meeting are NRBA VP/GM Peter Ferrara, NRBA President
Bernie Mann, and board members Bil Clark, Ted Dod, Larry Keene, and Jim Wychor.

dmtsuulwhenusedorcmmedmmod
eration are of no danger to the consumer.

footbal audience

HEARINGS TO BEGIN

Challengers Win Speedup
Of RKO License Battles

Yielding to pressure from the throng of applicants for RKO’s 12
radio licenses, the FCC this week reversed itself and ordered compara-
tive hearings in each of the cases to move ahead without delay. The rul-
ing could speed up final decisions on the fate of the stations by years.

Each of the hearings will now proceed
essentially as if RKO were not involved.
Law judges will weigh the credentials of the
competing applicants and choose the most
qualified in each case. Then the process will
be put on hold until RKO's basic qualifica-
nomtomnmmnhcensee.mhgmdput

Agreeing with East Lake and reversing
its November ruling, the Commission said,
“While some progress has been made, it
now appears that East Lake’s approach
could substantially expedite the ultimate
lection of the best qualified applicant in

are r
KHJ-TV/Los Angeles case.

If Rl(O were found unfit, the law judges
could i

chnllmgerduu:mtheexpednedproceu

ﬂit'ldecndedumm(omuhnsw
character qualifications to remain a licens-
ee, the judges will only have to compare
each RKO renewal bid with the best qualifi-
ed challenger for that station. Most of the
lengthy process of narrowing the field of 160
applicants will already have been accom-
plished.

Competing Applicants
Keep Up Pressure

The procedure was proposed by East
Lake C: icati which is seeking the
license of WFYR/Chicago. It argued that
little time would be saved by the FCC’s de-
cision last November to halt the hearings in
the earliest phases, pending a decision in
the KHJ-TV case.

each of the proceedings other than KHJ-
™Vv."

This is the second time RKO's challeng-
ers have pressured the FCC to hurry up.
Originally, the Commission wouldn't even
accept competing applications until RKO's
fitness had been resolved. It took a 1962
federal court order, won by the competi-
tors, to get the 12 radio license hearings un-
derway.

Radio Nets Overcharges Explored
RKO misconduct at issue in the Los Ange-
les hearing includes the lack of candor
which resuited in a denial of license renew-
al for WNAC-TV/Boston. The FCC also
denied renewals for WOR-TV/New York
and KHJ-TV in 1979, but an appeals court
later overturned those actions. Last year’s
revelation that the RKO Radio Networks
overcharged advertisers by millions of dol-
lars has also been added as an issue to be
explored in the Los Angeles proceeding

—
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Religious Broadcasters
Directory Offered

The Nationsl Religious Broad-
casters (NRB) organization recently
published its 1985 Directory of
Religious Broadcasting.” At $39.95
per copy, the 419-page directory not
only lists Religious-formatted intema-
tional radio and television stations,
but also Religious-formatted campus
radio stations, program producers,
record companies, and satellite pro-
gramming services.

Representing more than 1000 Pro-
testant, Catholic, and Jewish organi-

zatons, the NRB has been compiling
these directories since 1969. Among
the categories included in this latest
edition are: cable operations, adver-
tising agencies, print publishers,

RA&R/Friday, Merch 1, 1985

Shooting Stones \

Sure. it's just a picture book.
But what pictures! **Satistaction:
The Rolling Stones 1965-67" is a
collection of some 200 photo-
graphs taken by then 1B-year-oid
Gered Mankowitz during his two
years as the Stones’ official pho-
tographer. He is responsible for
such album covers as '‘Between
The Buttons,” ''December's
Children,” “'High Tide & Green
Grass." and “"Out Of Our Heads.”

Many of the shots reproduced
here are previously unpublished.
However, the real fascination
comes when you take a close look
at the background surroundings:
concert riots, state-of-the-art
(1965-style) recording equipment
and, of course, those ever-popular
'60s fashions. A few portraits of
those who played lesser roles in
the Stones’ roll to mythic bad
boys are also kickers — a fresh-
faced Marienne Faithful, an in-
scrutable Jeok Nitzsche, a fore-

music and technical service firms, 0 Aon Kisier; ;-
studio facil p com-
panies, tap P g and

duplication labs, and schools offering
communication programs.

For more intormation, contact Marj
Stevens at (201) 428-5400.

National Radio Ads Up 13.8% In '84

According to Radio Advertising
Suresu statistics, national radio
advertising revenues climbed 13.8%

in 1984 to an alitime high of $1.45

“...a must for anyone who is in
the industry. It's comforting to
know that all the insanities and
extraterrestrial experiences
affiliated with the record industry
didn't just happen to me. Studio
Life should be the new Bible for
all studios.”

Michael Sembello

Recording Artist

Its here at last!

...the book the recording
industry never knew it needed

“This book could quickly become the New and Improved
Testament for recording studios, the quintessential hand-
book for studio dwellers, a reference tome and tour book
for what really goes on behind closed double doors...an
upthrusting plea for insanity in a sane world,”

Christmas.™

Music Engineering Department Head, Universicy of Miami

*Mr. Bonzai has captured the true meaning of Saudio
Life in this incisive satire of what really happens in a
recording studio. I could not stop laughing. All my

friends will definitely get this book from me for

“(Mr. Bonzai) has carefully split the difference
between riotous comedy and real information and
the result 1s a book that can be read with plea-
sure by anyone, whether they be studio moles or
real human beings. Youll learn a lot and you'll
laugh even more.”

“I hope you enjoy your copy of Studio Life
as much as I did mine. | boiled mine for dinner.”
=Stan Freberg, Humorist /Recording Artist

—Ken Pohlmann

—Chris Stone, President
Record Plant, Los Angeles

—Phil Austin
Firesign Theatre

> STUDIO LIFE:

The Other Side of the Tracks
by Mr. Bonzai

) <

YES! Please send me
coples of STUDIO LIFE

Enclosed Is my payment @$7.95
per copy plus $1.00 postage, or

Bill 1o VISA Mastercharge
Credit Card Number

Experason Dece

Segnaeure

Nome
Addres
Ciey

Stuc
+ PAYMENT MUST ACOOMPANY ORDER
(Quntiey Dhscoments, Inguanes Welsrne
Mail ro: Radko & Records
1930 Cennury Park Wew |
Los Angries, CA 90067

billion. Network ad revenues tor ‘84
rose 5.5% over ‘83 levels, from
$253.5 million to $287.4 million.
Meanwhile, spot revenues soared
15.8% trom $1.022 bittion in '83 to
$1.184 biltion In "84. These findings
were compiied from data provided by

Mankowitz keeps his text to the
bare minimum, shifting from the
Stones’ wide-eyed enthusiasm
during their first American tour to
a strained, sour-mash note by the
book's end. (Keith Richerds ex-
plained the group's last-minut:

of a Ip
session with “‘Everytime we see
you, we think of $15 milion.")
Stone coid.
This 100-page, $10.95 paper-

the Radio Network Association (via back is published by St. Martin’s
Ernet & Whinney) and Radio Ex- Press.
penditure Reports.

IBS Convention On Horizon

i

P

Mutuel's late-night talk show host Larry King will be the featured speaker
at the ok ‘s (1BS) national convention
March 15-17 at the Hilton in Washington, DC.

Along with music and programming, discussion topics will include cabie
radio, high schoot stations, FCC rules and regulations, record company reia-
tions and service, production, sports, engineering and other technical aspects,

and sales. or , News ser-
vices, legal/ and px will be
among those manning exhibit booths.

For registration information, contact IBS at (914) 585-6710.

' g ™
" ~2 96 T Fw

product

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Labe) call Byron Crecelius. person to person. COLLECT
314-423-4411.

- -~
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REAL SUCCESS STORIES

SADE

“SMOOTH
OPERATOR ®

AIC ONE OF THE MOST ADDED
BLACK/URBAN ONE OF THE MOST
ADDED NATIONAL SALES BREAKOUT
— OVER 300,000 ALBUMS ALREADY

SOLD!!
NOW ON OVER
SO LIS TATINS)
WCAU-FM WERZ
94Q 23Q
WGCL WKFM
wceCzy WRCK
Q103 KZzB
KMJK KXX106
FM102 WBCY
KMEL WNOK-FM
KPLUS KAMZ
WVSR WFMI
KRGV
5 ..., WKDD
e KK
KZIO

wJxQ
KJ103
KKRD
WHOT
KKFM
KDON-FM
KZZU
KHYT
WFBG
WZON
WOAY
WIKZ
WKHI
wJsQ

WJAD
KTOY
Q101
KNOE-FM
WXLK
WGLF
WBNQ
WAZY-FM
KFRX
WDBR
KDVV
KIST

113 NEWS

ROBEY

NOW ON OVER
78 CHR STATIONS
WXKS-FM  WHTF
WCAU-FM  KWIC
93FM KZZB
195 WZLD
Y100 KITE
ZZ99 WANS-FM
KKRZ WOKI
KWOD WFMI
KPLUS KX104
Q100 WRNO
K104 Y108
WERZ KITY
WKEE KTFM
WSPK KZIO
WKFM WZPL
WKRZ-FM  wJxQ
WTLQ KJ103
KOFM
DISTRIBUTED BY CBS RECORDS WRQON
KEYN-FM

== ~ONE NIGHT
IN BANGKOK”

KKRD
WHOT
KF95
KIKX
KSND
KBOS
KYNO-FM
KQmQ
KO83
KCAQ
KSKD
KDON-FM
KNBQ
KHYT
WZON
WIKZ
OK100
WKHI
95XIL
WOMP-FM

( T1p NE

wsaQv
WJAD
KISR
Q101
KNOE-FM
WIXV
WHSL
KQCR
KKXL-FM
WAZY-FM
99KG
KBOZ-FM
KCDQ
KHTX
KBIM
SLY96

KIST
OK95 ? 4;7_@)
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W8 Taps Saporiti, Spielberg

Bob Saporiti Neal Spielberg

Bob Saporiti and Neel Spielberg have been ap-
pointed National Promotion Director and National Sales
Coordinator, respectively, at Warner Bros./Nash-
*.Wi.mwlummmw
Solinekd, operated Bob Saporiti Promotions before
joining the label. Spielberg formerty served as WEA's
Nashville local sales rep.

Turner New Republic VP

Thomas Turner moves to Republic Radio as VP,
Stations-East. He comes 10 the firm from Blair/RAR,
M..WQMMIM&.VPIGSMMLAI&OW
his Blair tenure, Tumer was VP/Atlantic Stations. His
17-year sales career also includes a stint as
MecGavren Gulld's New York Sales Manager.

Leiser Marketing Group Bows

Todd Leiser, formerly General Seles Manager at
WOJO & WUBE/Cincinnati, has resigned to establish
The Leiser Marketing Group. LMG plans to repre-
sent various broadcast and media industry suppliers,
plus market syndicated products. The firm will aiso
continue to publish its weekly radio sales newsletter,
Salestalk. Leiser had served as GSM since 1983; prior
1o that he heid the Local Sales Manager and an AE post
with the Cincinnati outlets. LMG may be reached at
P.O. Box 429228, Cincinnati, OH 45242

Newton Joins WEEI

N joins WEEVS: as Corporate
Accounts Supervisor. Previously, Michael was a media
consultant for Mi A, A Prior

o that he heid the Director/National Corporate Ac-
counts post at WGBH Educational Foundation and
PO for six years at Warner Cable Corporation.

for MCA Records/Nashville. |}
During the last year Maynara”
worked as a sales represen-
tative for MCA Distribution,
g the N

region. Maynard's background
aiso includes eight years with
Central South Music Sales, Mark Maynerd

where he served as Buyer and Department Supervisor.

TenEyck Takes KGO NSM Post

After ten years with KGO/San Francisco, Rose
Tenlyck has been app Sales M:
there. After an iinitial two and a haif year stretch as
KGO's Research Director, she spent a year with ABC
Radio Spot Sales as an AE. Following ABC's closing
of that division, she retumed to KGO local sales.
Before joining KGO in ‘74, TenEyck was Director of
Research for the Jack Masla Company and served
three years as a Media Analyst for Dencer-Fitzgeraid-
Sample.

Brugh Upped To WFBR LSM

Joseph Brugh hes been promoted to Local Sales
Manager st WFBR/B. e. Most ly an AE for
the station and sister outlet WBKZ, he first joined the
facilities in 1978 as WBKZ Traftic Manager.

JMA Debuts
Mitcheil Communication
Services, under the direction of

has changed its name to Jay Mit- ‘
chell Assooclates. Specializing in -~

broadcast consulting, the firm has
also relocated from Hartford, CT.
its new address is P.O. Box 1285,
Fairfleld. 1A, 52556; (515) el
472-4087. Jay Mitchell

Americangroove Appoints Unger

Gary Unger has been appointed ASR Manager and
Sales/Promotion Manager for Americangroove/CHR-
wey/Starstatus Records Group. its office may be
contacted at P.O. Box 575, Davenport, IA 52805
(512) 748-3529

Gordy Named Jobete
Vice Chairman

Robert Gordy $r. has been ap-
pointed Vice Chairman of Jobete
Music Compeny, Ine. Prior to
this he was Executive Vice Presi-
dent of the music publishing con-
cem. With the compeny amost
since its inception, Gordy will con-
Centrate on expanding Jobete's
music base in the home entertain-
ment arena.

Busi New Katz Controller

as Controller is Maria-Luise Busl, whomovaup!rom
Director/ Financial Services. Before joining Katz in
1884, Busi was affiiated with John Bisir &
Company’s Quantiplex division and the Blairsat sub-
sidiary, where she concurrently served as VP/Finance
& A and VP/T|

[ Changes ]|

Melissa Woodruff joins WPOC/Baltimore as Ac-
count Executive.

Becci Gebhard nsmed A [3

WPOC/Baltimore.

RECORDS

Holden Man app. Aanager of Financial Ad-
tor PolyGram R, York.

David Durchin promoted to Director of National
Credit for MCA Records/Los Angeies.

Dave Peaslee joins World Trade Records/New
York as Press & Public Relations Representative.

INDUSTRY

Bonnie Witchel named Account Executive for
Republic Radio/San Francisco.

JoAnn Goldberg appointed Account Executive
for Hillier, Newmark, Wechsler & Howard/New York

ROCK TRAX

ELECTRONIC RADIO PRODUCTION LIBRARY

Radio’s most electrifying promos, IDs, Logos, and
commercial beds come from ROCK TRAX. 271 amazing cuts

now capturing listeners for stations like;

WMMR  KAFM WzPL KYYS
293 WSHE WDVE WTIC-FM
KGB WHYT WNEW-FM  wLvQ

Q107 wzou 8104
WLUP KMET KBP!

and dozens more

BRCWN BAG PRCDUCTICNS

Get the sonic edge for the Spring book at a special price.
Call for your ROCK TRAX demo today and ask for a preview
of our customized SOUNDBREAKER ID series.

2

482 SOUTH JASMINE STREET
DENVER G 85224
(353)304-9245

P
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RADIO INTERNATIONAL
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Radio In Europe:

A Continental Profile

ithin the United
States over 9000
commercial AM

and FM stations enjoy a
system largely free from
government restriction
and intervention. The U.S.
certainly leads the pack

countries, in contrast, have vastly
differing — and sometimes com-
plex — systems which vary from
nation to nation.

Next week (3/5-8) the Audio

quig While freq

continental travellers are
somewhat initiated in the dif-
ferences (and similarities) bet-
ween American and European
broadcasters, the average
American has little knowledge of
foreign broadcasting. The follow-
ing **profiles,”” derived from infor-
mation provided by information
Et Publicite of Paris, present a
very brief picture of the radio in-
dustry in 11 Western European
countries.

One note: Radio-Television
Luxembourg (RTL) is an exten-
sive private European broadcast-
ing

guidelines for RTL (and other pri-
vate facilities).

Austria
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Belgium ing: Totally forbidden (except
restricted advertising on RTL)

Area: 30,513 square km
'rd.nl?op-hth- 9,848,000

Area: 83,853 km

Tetal population: 7.510.000
Pepulation 15+ : 5,226,000
Language: 100% German
Radio’s Advertising Share: 13%
Operation: Government owner-
ship (two stations.)

Seurce Of Revemwe: 15% radio
tax, 85% advertising

P 15+ : 7,852,000
l.nme 42.2% French, 57.1%
Flemish, .7% German
Radio’s Advertising Share: 0.2%
Operation: Government and
private ownership; six national

11

Recent Developments: In the past
several years a number of
unlicensed radio stations — deriv-

stations, three French stations,
one Dutch station, one British sta-
tion, one German station, and
several local facilities.

tax, 0%

Seurce Of Reveame: 100% radio
Legal Constraints Om Advertis-

Federal Republic
Of Germany
(West Germany)

Area: 248,620 square km

Total Population: 61,400,000
Population 15+ : 45,730,000
Language: 100% German
Radio’s Advertising Share: 4.2%
Operation: Nine state-owned
facilities (ARD) and one private
station (RTL).

Source Of Revenuve: 72% radio
tax, 28% advertising (state-
owned); 100% advertising (RTL).
National total is 65% radio tax and
»%

Recent Developmenu Radio
usage has grown considerably
since 1970, and is the only medium
for which advertising volume has
shown a measurable increase. Sa-
tellite delivery of TV program-

France

Area: 547,026 square km

Total Population: 53,600,000

Pepulation 15+ : 38,950,000

Language: 100% French

Radio’s Advertising Share: 9.4%
tion: Government owner-

ship (Radio France); three

private facilities (RTL, Europe 1,

Radio Monte-Cario); nonprofit

local stations.

Source Of Revenuwe: Government

stations 3% advertising; private

stations 100% advertising

EUROPE/See Page 18
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When Optimod-FM (Model 8100A) was
designed, we kept the future of your investment in
mind. As formats and competition change, the pro-
cessing needs of radio programmers change.

Last year we introduced the “XT"’ Six-band
Limiter Accessory Chassis to create high energy pro-
cessing for high-energy, mass-appeal formats. Fol-
lowed by Upgrade #1. As a result of our continuing
research into processing technology for such formats,
we now introduce Upgrade #2. (Both Upgrades affect
only the “XT”. The industry-standard basic processor
remains unchanged.)*

You can’t tell which Optimod-FM system above
has Upgrade #2 just by looking—but you certainly
can tell by listening. Upgrade #2 makes the system
louder, and gives it a new sense of “air”, brilliance
and clarity. The bass is tighter and has more
“punch”. And all the XT’s positive qualities are
preserved: excellent consistency in texture and tonal
balance from source-to-source, a remarkable freedom
from pumping and other processing side-effects,
superbly clean voice quality, and tight modulation
control for maximum loudness.

If you’re buying a new “XT" Accessory
Chassis, you get the Upgrade for free—there’s no
price increase. You can tell if the upgrade is there by
the code M03 on the Serial Label and “Upgrade #2”
marked on the carton.

If you already own an “XT", you can get this
Upgrade for free just by filling out the coupon. (We
can serve you better if you write, not call.) However,
if the M03 code is on your Serial Label, you already
have it. The Upgrade consists of several resistors
which can be installed by the station engineer.

Why is this FREE?

Because we don’t feel that you should have to
replace an expensive processor every few years as
competitive pressures develop or when some other
manufacturer wants to get you for $6000 to achieve
only a marginal improvement. With the “XT", you
get much more than ‘marginal’ for only 82295

If we can upgrade Optimod-FM economically,
we'll continue to do so to protect your investment.
The Optimod-FM system is designed to be the
superior choice now and for years to come.

A NOTE

The basic Optimod-FM is a very loud and very
clean processor. It should be used alone where your
audience prefers a less-processed sound, truer to the
original texture and tonal balance of the record.
When more density or consistency is needed, the
“XT" chassis supplies it—and it can be added at any
time simply by plugging it in to the connector pro-
vided in the back of the basic processor.

“Upgrade #1 has alrcady been provided to all carly owners and has been
incorporated in all units. For reference, it is outlined with the instructions
for Upgrade #2.

t(Suggested List.)

Orban Associates Inc.
645 Bryant Street, San Francisco, CA 94107

(415) 957-1067, Telex: 17-1480 ¢

/7

Which twin has Upgrade”2?

/

S/
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Great Britain

di . The appeal of television
advertising, which attracts 33% of
all advertising revenue, also
diminishes radio’s impact.

B

Area: 247,800 square km

Total Population: 56,385,100
Popuiation 15+ : 43,058,000
Language: English

Radio’s Advertising Share: 2.2%
Operation: Four national chan-
nels (BBC): approximately 70
local stations, one foreign station
(RTL)

Legal Constraints On Advertis-
ing: Forbidden on local and na-
tional BBC broadcasts but allowed
on private facilities and RTL.
Source Of Revenue: Government
stations 100% radio tax; private
100% advertising

Recent Developments: Despite a
growing number of local stations
coming on-air, radio’s advertising
share is expected to remain
around 2%. This Is due to the con-
tinuing local focus of the private
stations, reaching small au-

The e

Italy

Area: 301,225 square km

Total Population: 57,140,000
Population 15+ : 44,738,000
Language: 100% Italian

Radio’s Advertising Share: 5.4%
Operation: Two government sta-
tions, two foreign stations, six
“important” networks, over 4000
local radio stations.

Source Of Revenue: Government
station (RAl) 73% radio tax, 27%
advertising; all other networks
and stations 100% advertising.
Recent Developments: Govern-
ment listening is dropping off con-
siderably in recent years, while
local stations and networks are
picking up audience strength. As a
result, the survival of govern-
ment-controlled RAI has been
questioned.

u\\\\“\lllll_l"

DOKROUGH |OUDNESS MONTTOR

Dimensions: 8% "X 2% "X 6v2*

Luxembourg

Area: 2586 square km

Total Population: 363,661

Population 15+ : 294,400

Language: French, German,
isch

Radio’s Advertising Share: 22.4%
{combined with TV)

Operation: Private (Radio-Televi-
sion Luxembourg)

Source Of Revenue: 100% adver-

tising.
Recent Developments: Luxem-
bourg radio has reached a satura-

Netherlands

Area: 33,930 square km

Tota) Population: 14,100,000
Population 15+ : 10,526,000
Language: Dutch

Radio’s Advertising Share: 1.1%
Operation: Government owner-
ship (Hilversum 1,2,3 & 4)

Source Of Revenue: 38% advertis-
ing, 62% radio & TV tax)

Legal Constraints: Advertising is
broadcast in blocks adjacent to
news bulletins.

Spain
Area: 504,750 square km
Total Population: 37,746,000
Population 15+ : 28,556,000
r f

tion point. Radio a rela-
tively inexpensive medium, with
total territorial coverage the high-
est in Europe. Advertising volume
has doubled in the last ten years,
but is still ngmhcantly mlenor to

Radio’s Advertising Share: 12%
Overation: Government and
private ownership, with 200+ sta-
tions.

Source Of Revenue: 100% adver-
tising, except for governmental
facilities.

Recent Developments: Radio in
Spain is increasingly becoming a
targe( of advem.sers largely

Recent De ts: Radio’s
small share of advertising rev-
enue is attributed to limited air-
time, too few commercial blocks,
and weak audience dehvery This

that of
France and West German T‘he
introduction of satellite delivery is
expected to help radio’s perfor-

Model 40-A

Simultaneous display of Peak and Persistence functions.

With AM, FM, and TV

It's not just a third standard; It's becoming the standard.

Each day more broadcasters and production houses discover how accurate this visual
display can be for achieving uniform loudness from source to source. Available as a single
unit complete with power supply, dual or single rack mount, or small console mounting.

L/

Unns w1nawe Ao BY o essor

——

FM'’s Hottest

Model 610

A complete processing package including its own stereo generator.

Beyond a doubt the most transparent, yet still the loudest processor developed.
The most technologically advanced unit on the market today.

DORROUGH ELECTRONICS

5221 Collier Place
Hills, California 91364
(818) 999-1132
Or a Dorrough Distributor

tion is xmprovmg however,
with an increase in the amount of
available commercial airtime and
the growth of unlicensed stations.

Portugal

Switzerland

Area: 41.288 square km

Total Population: 6,366,000
Population 15+ : 4.364,000
Language: 65% German, 18%
French, 10% Italian, 7% other
Radio’s Advertising Share: 0.2%
Operation: Three state-owned sta-

Area: 92,082 square km

Total Population: 9,760,000 (in-
cluding islands)

Population 15+ : 7,100,000

tions, ] private foreign sta-
tions

Recent Developments: In 1962 the
Swiss government : authonzed “lo-
cal radio experimen esta-

L : 100% Portugy

Radio's Advertising Share: 13.5%
Operation: Radiodifusao Por-
tugesa (government-owned),
Radio Renascenca (private).

lishing a limited b of pri-
vate radio stations. Applications
for these facilities have far ex-
ceeded demand, largely because
of great advertising potential.

WEARABLE

PREMIUMS

YOUR THIRD COAST CONRECTION!
=/

Custom fmbraidery - M Specialties = S1af{ Shirts o Jaskets - “T"Shirls

LEONARD SLOAN & ASSOCIATES, INC.

2542 HLI STOEET = DALLAS, TENAS 752288 [214) 838-0838




One introduced the
state-of-the-art in
mobile recording. It didn’t
take long for the word to get
around about this forty-five
foot audio masterpiece.
Concertmaster I has become
the busiest mobile recording
studio in the country, with
more major concerts behind
it than anything on the road.
The overwhelming success of
Concertmaster I led to the

T wo years ago,Westwood

Los Angeles
9540 Washington Blvd.

Culver City, California 90232 MWES

(213) 204-5000

DOUBLE TRUCK

conclusion that two trucks
are better than one. This year
we are proud to introduce
Concertmaster I1. It represents
another quantum leap forward
in mobile recording facilities,
with everything from digital
recording capability to the
finest in creature comforts.
And we’ve headquartered
Concertmaster I in the East
so that we can now cover any
live performance with no
more than twenty-four

WOOD ONE
20

hours’ notice.

Each of Westwood One’s
Concertmaster mobile
recording studios is comple-
mented by a team of seasoned
support personnel led by Biff
Dawes and Arnie Rosenberg.
They don't just roll tape —
they capture the moment.
So, if you can’t afford to

miss that moment, be doubly
sure you won’t — contact
Westwood One Recording

to get our teams behind you.

Cleveland

27801 Euclid Ave., Suite 30,
Cleveland, Ohio 44132
(216) 289-1900

FOTO:EXLEY
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FM Towers Over Tokyo

WU

apan has been
heralded worldwide
as an innovator in
technological products. It
only seems natural, then,
that the leader in home en-
tertainment and industrial
hardware would be home to

one of the most advanced
commercial broadcasting
systems - the Japan FM
Network (JFN).

All commercial FM broad-
casting stations are members of
JFN, operated by flagship station

|

{

|
|

programs are transmitted to other
network stations through this sys-
tem, reaching as many as 9
million listeners on a regular
basis

FM Tokyo broadcasts 160 hours
each week. A digital recording
system 1s used for recording musi-
cal performances, and compact
discs (CDs) are widely used for

broadcasting prerecorded music.
All programming is transmitted
from the station’s 10 kw solid state
transmitter located at the new
333-meter Tokyo Tower: the esti-
mated service area is 100 km om-
nidirectional.

Capping an extensive develop-
ment program, FM Tokyo wil! be
moving into new facilities this fall.

FM Tokyo, and joined together via

digital stereo lines. FM Tokyo's

Whose new AGC ' 11048 dymamic range improves
makes your

Optimod or other audio processing
syswm for remarkable sound en-
With its unprecedented

makes an excellent “final”
broadband limiter.

Stereo ready

When you're ready for stereo—
whether it's AM, FM or TV—eo is
Ulti-Mate 91. It's totally compatible

You'll hear the difference immed;-
ately. Put Ulti-Mate in front of your
Optimod sound
even better?

110dBdynamicrange, not evendig-
ital source material is degraded.

with all b stereo
And it can drive your STL, too.

Takes only 1%" of rack space

it buys audience. Ulti-Mate gives
you better dynamic eq

ualization
through the phase m Tri
Band AGC, for markedly improved
signal transmission. At a surpris-
ingly low cost.

Beef up your audio chain The Harris Ulti-Mate 91 Tri Band  tbe Harmis Ulti-Mate 91 Tri Band
Ulti-Mate's phase coherent design AGC slips neatly into 1%” of vertical been this good. For. sl
insures waveform fidelity and mini-  rack space (3%" for stereo version). tion, tact hz&uon
mizes distortion as signals are Adjustments are deftly concealed i Division, P. O, Box 1
nly the new Harris Ulti-Mate processed and amplified. The linear but easily accessed through a slide- Quincy, Minois 6?.';05. 217/222-8200
91 Tri Band AGC! Here's more VCA aliows extraordinary proces- out drawer. And if unauthorized . a -
subtie signal control than you'll get sing capability to enhance even the adjustments are a concern, secure
t from anything else on the market. purest system. And Ulti-Mate even tamper proofing is easily achieved. m HARRIS
FTan i
| B, &
is a trade name of
-y : " ~ For your information, our name is Harris.

e ————————



DO PROGRAM DIRECTORS
BUY ON-AIR

BROADCAST CONSOLES?

Look through the pages of this week’s
Radio & Records (or any other “pro-
grammer’s” magazine). We’re betting that
it's probably like last week’s and every
other issue before, in that you won'’t see
any ads for broadcast boards.

You see, the traditional wisdom is that
only engineers understand consoles and
make console buying decisions. So,
manufacturers save their ad dollars to
buy space in “engineering magazines.”
And their ads usually talk about distortion
levels, slew rate, db gain and other tech-
nical eccentricities.

The Whole Story
As we all know, there’s an entire other
side to the successful use of a broadcast
console. It’s the side that the operator sits
at. Your disc jockeys, air talent, news and
sports personnel have to live with this
console 24 hours a day, long after the
engineer has bought the board because it
met his technical requirements.

Little things, items that may not even
have been on the engineer’s checklists,
become very big things over the months
and years of use. Do the buttons “feel”
right? Is there a place to rest your hands,
or set copy? Does the angle of the meters
match the operator’s line of sight, or does
he have to strain to see them? Is there a
sufficient number of input and output
busses for all your sources? Is the console
truly attractive so you can create a posi-
tive working environment?

Make your own checklist with your pro-
gramming concerns in mind. Chances
are, it will contain some very important
items that weren’t considered before.

800/523-2133 or (in pa 215/356-4700)

5113 WEST CHESTER PIKE « EDGEMONT, PA 19028

“Human Engineering”

That’s atired, overused term by now. But
it was invented to try to address the
operational features that are built into
some broadcast consoles. Some broad-
cast consoles. Many boards that spec out
beautifully are a nightmare to use. Or at
least offer none of the operational benefits
that can help your talent use the console
to sound better on the air.

Our Story

We're Radio Systems. And, obviously,
we manufacture a console that we'd like
operators to know more about.

Like everybody else, we advertise in engi-
neering magazines—because our boar.
is very impressive from an engineering
standpoint. In fact, it’s got better technical
specifications than almost any other
board on the market.

But our consoles are also a joy to use
from the other side, your side. They're
attractive, cleanly designed, and built to

assist an operator with programmable, °

automatic functions.

Our Price
One thing you should know is that the
rules are changing as far as what consoles
cost.

In the past, a console that
looked and worked
the way ours

Apparently, most manufacturers don’t think so.

does cost much more than most stations
could afford. Programmers wouldn’t get
the consoles they wanted because of
price.

The 10 channel console pictured below is
less than $10,000, and, costs about the
same as many of the no-frills compro-
mises you had to live with before. By
force of habit, some engineers might not
even look in our direction, assuming our
style consoles cost much more money.

Our Ads

Marketing people call this type of adver-
tising going for a “secondary buying
influence.” But we believe that in many
well-run stations, your opinion on equip-
ment is taken very seriously, and is far
from “secondary.”

If your station is in the market for a
console, make sure your engineer is con-
sidering a Radio Systems’ board. If he
needs some encouragement, call our toll-
free number or write us for a catalog and
users list.

We'l be running ads in Radio and
Records all year highlighting the opera-
tional features of the console. Because
your “secondary buy” is of primary
importance to us.




Page 20

RADIO INTERNATIONAL

R&R/Friday, March 1, 1985

3KZ /Melbourne: A Profile

en years ago the Australian radio industry was

considered ten years further behind technological

developments in the United States. FM was just
beginning to take hold, and stereo was considered by
many to be an idea out of science fiction. Many broad-
casters operated with outdated equipment, and a solid-
state studio was on the top of everyone’s wish list.

and, in some cases. is

passmg the US. in broadcasting

The adoption of a
national AM stereo standard is
just one example of this desire to

bring radio to the forefront, and
the widespread use of state-of-the-
art equipment md:cates Austra-

Australian radio today is gain-

ing ground on former American

lia’s dedication to high-quality
broadcasting. The following pro-
file takes a look at one station in

the Melbourne, Victoria market.

At the start of the 1970s eight
radio stations operated in Mel-
bourne — six commercial facili-
ties and two run by the Australian
Broadcasting Commission. Today
that number has more than doubl-
ed, and competition has grown
even faster. 3KZ, a full-service
Adult Contemporary station, is
one of 20 stations currently serv-
ing the market and is but one ex-
ampie of Australia’s

Our premier consoles are de-
signed for simplicity and reliabili-
ty. The 7012 and 7012A consoles
continue to be today’s choice. al-
lowing broadcasters excellent
sound quality with efficient VCA
control. all at a cost well below
what others charge for less. 12
channels. 22 inputs. tull sterec. with
your choice of metenng tunctions
Clearly an excellent console for
today's broadcast needs.

P
V4 &.;s",l
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2300 Central Avenue @ Suite E ® Boulder. CO 80301

m. WeHaveYour

Console!

7512A

This console continues the Howe tradition
ofsimple-to-operate. reliable products. but
adds teatures lo make the operator's job
even easier. These include: remote control
for machines. a clock and timer. 2 talkback
circuits. and much more. Comprehensive
operator control and superior sound qual-
ity make the 7512A an exceptional choice.

howe audio productions, inc.

(303) 444-4693 ® For more information (800) 525-7520

at any time

The latest in the legacy of quality
consoles from Howe. the 9000 is
available trom 8 to 22. channels
tailored to your needs. There is no
costly maintrame. but full modular
capability is built in. 3 inputs per
channel mix-minus on all chan-
nels. sealed membrane switches
for channel and machine control
and unmatched audio perfor-
mance. These features and more
combine to give the broadcaster
outstanding flexibility

to state-of-the art technology and
ity Ay

The station recently moved into
a new $1 million studio complex
incorporating the latest technolo-
gy and broadcast equipment.
These facilities include three on-
air studios, two ion suites,
and commercial cartridge
assembly and dubbing suites. The
main on-air studio is designed for

a Newstar computer system with
160 megabyte capacity, four
screens, and two printers.

Billing, accounting, traffic, and
music selection are also operated
by computer.

The station operates from two 5
kw transmitters with a 500-watt
standby city transmitter. Last
month the ABC officially *‘switch-
ed on” AM stereo, and 3KZ —
which had been testing the system
for six months — is now operating
in full stereo.

Both transmitters and all broad-
casting studios are equipped with
back-up power supplies in case of
electrical failure. The transmit-
ters are backed by 30 Kva diesel
generators, and the studios rely on
50 Kva generators.

The above pictorial illustrates
some of the new facilities found
within 3KZ's new studio complex.

anm———
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Tucson, Arizona

(602) 886-5548

Hand-graded Conventional Music
Testing can’t touch EARS

Tucson, Arizona - “All music research is not the same,” warns Bruce Fohr, pr
of Fohr Media Research. And this was made crystal clear when he outlined the
differences between “Conventional” Music Testing(CMTs) and FMR's Electronic Atti
tude Research System (EARS), Developed in 1982, EARS represents a major
advance in the researching of music and programming with groups of listeners. And
unlike any other CMT approach, EARS has also been used (by news and newstalk
stations as well as music stations) to evaluate programming — in its actual execution.
EARS Programming Studies

The wireless, handheld units work like a TV*remote control” device. This means pro-

can 1 the el

actionable research they've ever seen.”

Research:

Conventionsl Music Testing
1. Some recrult tightly, some do not. Can
resuit in questionable sample.
2. Songs scored on “test forms” In large
unnatural environment. Result: scoring

9 its of their product (songs, news or personalities)
not in isolation; but as they sound - together.
“It's called environmental testing,” said Fohr, “and programmers tell me it's the most

Here is a direct comparison of the differences between CMTs and EARS Music

EARS Music Research
1. Strict recruiting requirements for
‘“‘target” listening — guaranteed.
2. Songs evaluated on electronic units
(simller to radio) — tatigue lessened,

bias, fetigue, some
3. Songs tested with one large group at
one time of day. Results in fatigue and
scoring bisses.

4. Tests titles only. Execution is subject

3.8 ps, at difs times,
controls fatigue and eliminates bias.

4. Con in

6. Costs vary from “Bargsin-Basement” of
Questionable quality; to high-priced of
questionable value.

‘Conventional’ Music Test

to varied (| y wrong) i ttitudes toward exec Is clear.
S. Results usually available in two to three S. Overalt results svailable in 24 hours.
weeks. e i

Total report In seven days.
6. You get what you pay for at » reason-
able, competitive price.

EARS Music Research

FMR’s exclusive research means client growth

Tucson — Since being established in 1981, Fohr Media Research
Associates has grown faster to a leading position in the radio industry
than any other firm. FMR has worked for nearly 80 stations; and has afulk
time staff of ten. The company's rapid growth resulted in the building of a
custom Research Center in Tucson in 1984, In addition to its exclusive
EARS methodology, FMR's full-service research specialities include:
Format Opportunity Studi ; Vul bility Analy ; and Posi
tioning Studies. FMR was also a pi in the devel of the
Focus Group methodology for radio.

FMR's client references read like a “Who's Who of Successful Broad-
casters.” Station and Group executives most familiar with FMR's
advanced EARS system include:

e ABC ® Gannett
@ Bonneville international e Malrite
© Behan Broadcasting ® Metromedia
® CBS-Fm ® Sconnix

For more information on any of these services, prices or references,
contact Bruce Fohr at (602) 886-5548 or write him atthe FMR Research
Center 6045 E. Grant Road, Tucson, AZ 85712.

The New FMR Research Center

really better than other CMT

RO: Why is your EARS System Inside EARS

FOHR: Only some competitors who
either know nothing about them or are

approaches?

FOHR: Because it's the only system
sensitive to the method of mea-
suring the music and the recruitment
of the participants. In music research,

Clear answers
quick results

the method of gathering the data is Some “good students” do very badly
; roblem. Respondents are told in
everything! 'Flashy graphics and i certain types of tests. The same is :dvance hatio: expect. The units are

not really trained in research method-
ology and techniques.

RO: But don’t some people have a
hard time with these computers?
FOHR: No. We've never had one

piecharts in the reports mean nothing
ifthe people in the sessions are wrong
or the method is biased. And many

are.
RO: In what ways gre some CMTs
biased?

FOHR: Lax recruiting requirements:
samples that are too small; time of day
bias; and the “test” psychology itself.

Bruce Fohr

true for music. The environment has a
lot to do with it. Some companies are
testing 800 to 1000 songs with the
same people on the same day. The
scores of at least half those songs are
worthless.

RO: Don’'t some peocple think
these EARS units are just
gimmicks?

not more difficult to use than a radio.
RO: Are EARS projects offered on
b petitive 2 et
basis?

FOHR: Absolutely, as are all of our
research services.
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AM Austraha:

The Stereo Breakthrough

By CHRIS BRAMMALL Chairman, Stereo AM Australla

R&R/Frday, March 1, 1985

ollowing many
months of testing,
Australia officially
launched AM stereo last
month (2-1). The Austral-
ian Department of Com-
munication — citing confu-
sion over the “rnarketplnee deci-
don" dehvemd by the I"edeﬂ.l
: o by
Qhe United States — selected tlz
Motorola C-Quam system as its
tions Minister Michael Duffy said
the DOC decision was made to
““avoid the type of confusion which
has severely affected AM stereo's
introduction in America.”
In support of the decision, Chris
Brammall, Chairman of Stereo
AM wrote the

he efforts of Stereo

AM Australia to in-

troduce the latest
technological advance in
radio broadcasting have
paid off. Stereo AM is now
present in all major
markets in Australia.

Stereo AM opens an exciting
new dimension for the radio
medium - with listeners being
the big winners. This, in turn, of-
fers long and short term benefits
for manufacturers, importers,
distributors, retailers, and AM
operators.

In The Beginning . . .
For many years AM radio has

Today . ..

The introduction of stereo AM in
Australia means that we can talk
about radio — not AM or FM —
but all radio as a state-of-the-art
broadcast medium. Apart from
radio tion — sound coming
independently from different
speakers — the first thing
listeners of stereo AM hear is a

of up to 15 kHz — every bit as wide
as that used by FM broadcasters.
The bhme for the lowquality
low-

marked impr in broad-
cast quality. This is not due to the
AM transmission system but to
the better quality of receivers.

Stereo AM does not suffer from
multipath distortion, as does FM
radio which. broadcast on
frequency, suffers from
“picket fence effect” (as it is com-
moaly known today). This means
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lives in the 1970s. Australia made
history by achieving a faster set-
penetration than any other West-
ern nation.

There is no doubt that we are a
nation moving with new technolo-
gy. Although listeners will hear
AM on their mono receivers, a
wide range of stereo AM/FM
receivers offered by Sony, Sansui,

their way into the consumers’
hands.

The Future . . .

Radio reaches people. Australia
has a population of 15.2 million
people, using 19.7 million radios.
Of this population, 65% live in
households where there are at
least four radios. In addition, 91%
of all car owners have a car radio.

Industry sources estimate that
it will take only three years to
achieve full market saturation
with the new receivers. FM broad-
casters took longer to achieve this
level of saturation, mainly be-
cause they had no established au-
dience

Stereo AM injects a new vitality
into the radio medium as a whole.
TV audiences and press circula-
tions are down — or at best static.
At the same time, McNair Ander-
son research indicates that radio’s
audience has grown by 22% 1n the
last four years.

The advent of stereo AM makes
the total radio medium even more
dynamic and exciting, and opens
up a whole new dimension to the
“theatre of the mind.”” We, and
the listening audiences, are the
biggest beneficiaries of the latest
technological advance in broad-
casting: stereo AM.
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BREAKER
Produced by Ted Templeman and Lenny Waronker

From the forthcoming album Behind The Sun
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WXKS-FM add KMEL deb 37 KJ103 38-35
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AM Stereo Battlefield
Toward A Standard System

Debating The Pros And Cons

unofficially — selected an AM stereo standard. In declining to

l ' nlike Australia, the United States still has not officially — or
choose one system over the other, the Federal Communications

Commi instead d

ided to let the active forces in the marketplace
weed through the choices. This survival-of-the-fittest decision was to be
competitive and definitive. While the process so far has definitely been

competitive, the competition has hardly been definitive.
Today the Motorola and Kahn systems are battling for ultimate vic-

By ELLIOT KLEIN Consuiting Engineer By JOHN DEHNEL Chief Engineer, KSL/Salt Lake City

he AM radio in-
dustry should not be
fighting at this point
#over which AM stereo sys-
tem should be the industry
standard. The choice has
already been made by the
receiver manufacturers,
and it is clear that the
standard is the Motorola
C-Quam system. However,
the system chosen is of lit-
tle importance to the AM
broadcaster; the fact that
a standard has been chosen
is the important point here.
It is now time for the equip-
ment manufacturers and
the AM broadcasters to get
together and promote AM
stereo with a united front.
Otherwise the entire con-
cept of AM stereo will be a
matter of history in just a
few short years, much the
way quad FM went into the
history books.

The fact is, most of the major
auto radio manufacturers have
chosen the Motorola system and
the vast majonty of these com-
panies are not going to build
“multimode, multisystem” radi-
o0s. Thus, the fighting over what
system should be used as the
standard should now be over. We
have a standard, and that stand-
ard should now be promoted by
the AM broadcaster if the whole
idea of AM stereo is going to be a
viable force and tool for the AM

“Now is the time for the AM
broadcast industry to de-
cide for itself if AM stereo
will live or die. They must
put up a united front and
show support for one sys-
tem, then move ahead with
the conversion of their facil-
ities to AM stereo.”

have multi-tower directional
antenna systems, one of which is a
six-tower array. This is important
because the station’s antenna sys-
tem has a tremendous effect on
the quality of the AM transmis-
sion. However, most stations have

or should have upgraded
their antenna systems. and even
the most complex system can be
upgraded to the point that the
quality of the AM stereo transmis-
sion will be good.

Now is the time for the AM
broadcast industry to decide for
itself if AM stereo will live or die.
They must put up a united front
and show support for one system,
then move ahead with the conver-
sion of their facilities to AM
stereo.

This year — 1985 — will be the
year that AM stereo either grows
and takes a foothold in the in-
dustry, or starts to die a slow and
painful death. All arguments
about what system should be the
industry standard should now be
behind us. The muitimode pro-
ponents apparently do not unders-
tand that the public finds the

stations to regain audience share.

I de approach more trouble

I have installed three Motorola
AM stereo systems and have
found the quality to be very com-
petitive with that of FM — provid-
ed you are listening to an AM
stereo with a new wideband
receiver. I should also mention

than AM stereo is worth.

AM stereo can be a useful tool
for the AM broadcaster. However,
unless everyone who can stand to
benefit from AM stereo rallies
behind one standard system, ev-
eryone will lose. Including the

system.

have to think AM
broadcasters must be
frustrated over the
AM stereo situation. After
all the hype, AM stereo is
still pretty much a dream.
With 4924 AMs authorized
by the FCC, we find maybe
500 with AM stereo capabil-
ity, some not even using it.
A best-case estimate sug-
gests that only 10% of this
country’s AM stations can
transmit stereo. What
seems to be the problem?

Broadcasters know that if AM
stereo is to be of any real value, it
has to be heard on receivers better
than the public has been forced to
accept in the past years. Are we
getting them? Yes — a few. Unfor-
tunately, we are aiso getting *‘ste-
reoized’ receivers that — instead
of sounding hi-fi — simply hurt in
two places instead of one. The sad
part is that the technology to
make a better-sounding receiver
exists, and it really isn’t all that
expensive.

But broadcasters can’t seem to
get this idea off the ground. A cer-
tain manufacturer of AM stereo
equipment has made great friends
with the receiver folks, teiling
them they needn’t spend that ex-

“Unfortunately, most lay-
men believe stereo is sim-
ple hi-fi sound, not sound
from two speakers with
right and left separation.
This creates a standoff,
with AM broadcasters un-
interested in AM stereo
because they don't think it
really makes them sound

any better.”
e TATATCES

tra 90 cents for a crystal filter so
we can have 7kHz response on our
radios. No, this manufacturer is
saying we only need 3.5 kHz, just
enough to light the little stereo
light. Unfortunately, most laymen
believe stereo is simple hi-fi
sound, not sound from two speak-
ers with right and left separation.
This creates a standoff, with AM
broadcasters uninterested in AM
stereo because they don't think it
really makes them sound any bet-
ter.

The fact is, if you choose this
“right”” AM stereo system, you'll
probably sound worse. You'll have
platform motion. You'll have your
signal jumping in and out of your
stereo as you drive down the
street (picket fencing on AM).
And you'll have less coverage
area in stereo than in mono.

The detection mode for this sys-
tem is noise-prone and has to be
disabled if the signal weakens at
all. Thus, the one area where AM
has an advantage — distance cov-
erage ~ is thrown away. A 5 kw
station has the stereo range of a
1.7 kw mono station. Yet some
broadcasters and f ers
are willing to sacrifice all of this
just to be heard on a 3.5 kHz radio.
Why bother?

Why bother, indeed? What we
cannot understand is why the In-
dustry puts up with this. One AM
stereo proponent asks people who
license his patents to make 7kHz
receivers. This proponent manu-
factures a system that is free from
platform motion and isn't prone to
noise in its reception. It stands to
reason that, if enough broad-
casters put this system on the air
and educate the public about the
sound quality available to them,
the receiver folks will follow suit.

Instead, we seem to be letting
people who could still sell radios if
all AM stations went dark tell us
what is best for our Industry. Ac-
tually, and thankfully, we’re not
going to let this happen. The
broadcaster knows there is a pro-

tory, which means, among other things, a considerable amount of dol-
lars and prestige. Following are two separate views on the current state
of affairs: the first calls for adoption of the Motorola system, and an end
to the dubious AM stereo battle; the other points out the problems with
the Motorola system and calls for an all-out education effort for and by
broadcasters to understand the “‘superior” audio qualities of the Kahn

“Let's get things moving
again — but in a direction
that will do some good for
AM radio. Receiver manu-
facturers will respond if we
teil them what we want, not
by shouting at them at NAB
convention forums but by
acting with our stations”

blem with AM stereo. and so does
the public.

AM stereo radios are not selling.
Exciters are not selling. Even sta-
tions which made the jump to ste-
reo are disappointed in the “sound”
of some of these great receivers.

There are forward-looking
broadcast groups, however. who
still have faith that we can request
and get quality receivers for a
“‘real world” AM stereo system.
These include NBC, RKO, Bon-
neville, Jefferson Pilot, WGN,
Broad Street, ABC, Katz, Moffat,
and others. These folks believe in-
dependent sideband stereo is the
way to do AM stereo in the “real
world.”

We are not prepared to throw in
the towel to poor receivers, plat-
form motion, picket-fencing, and
decreased stereo coverage. Let's
get things moving again — butina
direction that will do some good
for AM radio. Receiver manufac-
turers will respond if we tell them
what we want, not by shouting at
them at NAB convention forums
but by acting with our stations.
Good quélity audio, independent
sideband stereo, and creative pro-
gramming is the formuia for bet-
ter AM.

Two-dollar muiti-mode ICs are
now available. A good-sounding,
Inexpensive, all-mode car radio
will soon be available. Engineers
favor ISB stereo two-to-one.

Maybe they're right.
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Steps To A Successful Spring

When you're digging out of snowbanks or coping  with

temperatures that are colder than a mother-in-law's heart, it’s hard to
remember that spring is just around the corner. However. in the
world of ratings, spring is already here — and the next few months
will be frantic. Arbitron and Birch will be measuring over 170
markets. Naturally, you're hoping your numbers will be at their very

best.

What else can you do but hope for
better numbers? Glad you asked. Let's
review some basics that might help
your spring ratings blossom.

Station Information Kits In?

One necessary step toward a sue-
cessful ratings sweep is providing the
ratings services with information they
can use to credit listening. Sounds sim-
ple, right? Then why don't thousands of
stations comply?

If a diarykeeper or telephone respon-
dent can’t spout vour call letters when
asked what station they are listening to,
the ratings service has to look for other
crediting information. Here is the basic
information you should have already
sent in for the spring sweep:

"One necessary step toward a
successful ratings sweep is pro-
viding the ratings services with
information they can use to cred-
it listening.”

¢ Your slogan or advertising hook
line/logo

® Your complete air personality
lineup by airshift (be sure to include
nicknanies, and don't forget the part-
timers)

® Your exact dial position and any
approximation you may use (if you're
101.9 let them know, along with the
fact that you usually refer to your sta-
tion as FM102)

® Any syndicated programming
titles. including the hosts' names.

* Any network programming vou
carry, including kev personalities (such
as Paul Harvey)

® Sports programming, especially if
this includes broadcasts of actual games
and races. Be very thorough on this one
— T've seen stations lose credit because
they didn't supply the opponent team
names or nicknames. Don't forget to in-
clude sportscasters’ names

® Simulcast times, if any apply.
You don’t have to be a subscriber to
supply this station information, and it's
in your own best interest to send as
detailed a dossier as possible.

What  happens  when there are
changes during the survey that affect
the information you supplied? Just up-
date ASAP. By calling and following up
with written  documentation, vou'll
allow the ratings service editors speedy
access to the correct information. And
that means your station has a better
chance of getting all the credit it
deserves.

What happens if your paperwork
isn't filed or completed thoroughly? Just
ask WOQXR/New York GM Warren
Bodow. His station didn’t show up in
the market’s fall report. Arbitron took
the stance that since he hadn't filed up-
dated simulcast information for the fall
(even though the station had simulcast
for ten years with WQXR-FM), the sta-

tion didn’t qualify individually for the

report.
At one time WOR, another New York

outlet, didn't alert Arbitron that John
Gambling was its morning man. Every
time a diarykeeper wrote down John
Gambling without another identifier,
such as calls, the editor marked a big
*U" (for unidentified) over the entry. So
WOR lost listening credits. As a result

the station slipped notably in that par-

ticular book.

Ratings company paperwork is not
just minutiae to be thrown away. Fill
the forms in thoroughly, keep copies for
your files, and send them back ASAP. If
you tossed the spring sweep information
forms. call the relevant rating com-
pany, which will be glad to obtain the
information from you now.

ick to Southwest Regional M A

Birch Promotes Gorick
Birch Radio has announced the elevation of Account Executive Larry Gor-

ding to Birch Sales’Marketing VP Bill

Livek, Gorick will replace Rick Dames,
. Gorick’s

who's exiting the Dallas Birch office to
is effective mid.

return to radio station in
March.

Baker: Current Ratings “Inadequate”
Dr. William F. Baker, President of Group W's TV group and Chairman/

PP

Group W Satellite Corp., ly bi

efforts. Citing changes in technology and demographics that make more details
on today's lifestyles necessary to the communications industry. Baker told the
Electronic Media Ratings Council, “Our present ratings systems were perfectly
adequate for the old homogenized America. For the new, segmented America.

d the electronic media’s current ratings

e

they're worse than i

deq They're

Amazingly, about onethird of the
stations don't send back their station in-
formation. Unless you are interested in
undercutting your ratings payoff don't
make that mistake.

Communicate The Game Plan

Every successful sports team has a
coach who communicates the game
plan to the team. By the same token,
your station personnel should be made
aware of the spring book’s game plan
and goals. Assuming vou've done your
market research homework (which will
vary depending on your market size
and budget), you should have developed
a4 winning strategy for this spring
sweep. That's only half the battle,
though.

In order for any radio team to func-
tion effectively. the players need to
know what's expected. Staff meetings
involving air personalities should
outline their roles. You may want them
to stress the calls, be more/less
foreground, or back-announce  after
every second cut. The bottom line (e.g.,
more music. less talk) should be map-
ped out, with specific steps spelling out
how that mission will be carried out.

Promotions is another concern that
should be included in your spring book
planning discussions, The program-
ming and sales departments should be
brought together beforchand to ensure
everyone is on the same wavelength. It
doesn’t do much good to push a more
music marketing goal when the AEs are

Station Information Contact

You say you just realized the temporary secretary you had in last week
trashed the facility forms and station information packet from one or both of

ing shares dancing in your head?

the ratings services? Visions of di:
Well. don't despair.

PP

Birch Radio’s deadline for retum of the spring station information is to-
day, March 1. Arbitron's cutoff date is March 4. However, there's hope if you
haven't yet gotten your paperwork back to the relevant ratings firms. Here are
the key contacts to send your ratings service paperwork — first edition or up-

dates — to:

Arbitron
Mr. Nick Green (301-982-4705)
Arbitron Radio Department
Arbitron Ratings
The Arbitron Building
Laurel, MD 20707

Birch
Ms. Elaine Martin (305-753-6043)
Manager, Client Service
Birch Radio
3200 N. University Drive, Suite 200
Coral Springs, FL. 33065

running in with promotion ideas for
their grocer account, which is trying to
dump 200 cases of Spam.

What about confidentiality? Given
that radio people are perhaps  the
world’s worst secret-keepers, it's pro-
bably best to adopt football coaches’
strategy. Outline the overall game plan
for the week, but keep the playbooks
under control — save a few surprises for
gametime. In other words, spell out the
goals but release the details on a need-to-
know basis. Developing a game plan
through rescarch and gut feelings. then

“Developing a game plan
through research and gut feel-
ings, then communicating it ef-
fectively, will go a long way
toward increasing harmony, staff
performance, and your
numbers.”

communicating it effectively as necds
dictate, will go a long way toward in-
creasing harmony, stalf performance,
and your numbers.

Let History Repeat

Abave all, be sure to keep track of
developments this spring so you'll be
that much further ahead next year. If
you kept a log of last spring’s events.
then you may have a feel for what you
did right or wrong — and what the
competition might be planning.

To make sweep planning easier, I've
compiled a Survey Analysis Diary that
tracks survey developments. (Copy re
qQuests can be addressed to me at R&R.)
But whatever means you use, a look
back can help you anticipate the for-
theoming ratings period. Did your key
DJ perform below par during the
sweep? Did the weather throw you a
curve that might recur this year? Is it
likely your competitor will throw a
bunch of money into TV again. Bear
these type of questions in mind, factor
in recent developments, and go on from
there.

<
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' Oklahoma Albany- Charlotte- Phoenix Miami-Ft. |
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| Clty schenectady. Gastonia- KUPD Steady, Assumes Lauderdale- .

irst Place;

| KATT-FM Softer, T, Rock Hill KNIX-FM Slips Hollywood
Still Clear Leader; roy Re% Tubou Geasnl WHYI Widens Winnin
KJYO Jumps Into KKLT Reasserts e YRS

l Double Digits, Now WP < A/C Leadership argin; WINZ-FM

d&: KZBS U 'YX Gets Stronger, WSOC-FM Lands An e B Skl Slips, Still Second;

f Second; p Solidifies First; WGY Even 20; WBT Almost KUPD (AOR) 98 99 WAXY Rebounds, Adds |
Three, Now Fourth Slips, Still Double Digits; Doubles, Takes Second; KNIXFM (Ctry) 90 g1 Two For Fifth
e O g | WISy | e | i B g enne

a . : - A . ' 4.
KATT-FM (AOR) 171 146 s T WROQ-FM CHR Debut KDKB (AOR) 77 72 || WINZFM (c,um lse 84 |

| K3vo (CHR) 95 11 || WPYX(AOR) 147 163 Summer 4 Foltse || KTAR (News) 99 67 | wWLVF (BM) 53 57

| KXXV-FM (Ctry) 108 108 || WCY (AC) by 105 || WSOCFM(Cty) 117 20 | KoPAFM(CHR) 53 oy WQBA (Span) 66 50 |

| KzBS (AC) 68 96 || WOFM(CHR) 103 89 | wsT(AC) 68 122 || KOOLFM(AC) 34 51 || WAXY(AC) 28 48

| KTOK (N/T) 83 g6 || WOBK(Talk) 53 66 || wBCY(CHR) 115 101 KOY (AC) 42 42 | WSHE(AOR) 37 a1 !

| KOFM(CHR) 90 79 | WFLY(CHR) 62 60 || WROQFM(CHR) 89 101 KQYT (Easy) 51 39 || WINZ(News) a1 40

KEBC (Ciry) 75 72 || WwoMaO sv 34 WPEGWrbn) 101 89 || gkizi(aG) 37 37 | WNWS(News) 42 36
KKNG (BM) 52 s [| WABKFM(AOR) 68 52 || wEzc(AC) 7372 || KUKQ(Urbn) 35 37 | WEDR (Bl 45 35 |
KLTE (AC) 43 56 [ WROW-FM(BM) 68 51 || wyzR(CHR) 106 67 KMEO-FM (Easy) 36 34 | wioD (N/T) 3t 30 |
KJIL (Rel) 23 30 [| WIRY(AC) 3146 1 waxi(BM) 29 31 || KJIFM(Ctry) 25 22 || WRHC(Spam) 31 30 |
KOMA (Ctry) 38 28 || WROW(AC) 55 37 || WLWV (AC) 3127 [ KLFF(BBad) 24 19 | WLVE(AC) 26 29 |
| WKy (Ctry) as 27 | WABY(BBnd) 16 35 || waiv(BiK) 18 14 | KPHX(Span) L1 18 | walA(AC) 21 28 |

KAEZ (Blk) 25 24 || WONA(Quy) 34 35 || wLoN (Ciry) 15 14 || KRDS (Rel) 17 18 | WCMQFM(Spam) 30 27

KATT (AOR) 4 10 [ WEER (‘fg)” 2T 3% || WSOC(Easy) 10 10 || KSTM (AOR) 20 16 || WKeS(Ctry) 30 26

| KKLR(AC) 6 10 - : KNIX (Ctry) 10 13 || WOCN (Span) 20 26
A KFLR (Rel) 5 13 WTMI (Clas) 26 24 |
1 KJJJ (Cry) 14 12 | wiQY(AC) 18 24 |

KHEP (Clas) 20 L1 || WQBAFM(Spam) 34 2.3

WGBS (N/T) 6 18

WCMQ (Span) 7 14

[AKE PART w84

Greensboro- | voiew  :: i

WQAM(Ctry) 12 13

WCKO(AOR) 21 12

w,'nston WFTL (AC) 10 10

WLQY (BBnd) 11 1.0

Salem- :

: ; Salt Lake
High Point City

WTQR Adds Three, KRSP-FM, KSL
Hangs On Top; WKZL Stronger, H;;ld 1-2;
The N AB Allllllal Successfully Segues To KSFI Adds Two, Rises

ConvEnTION

CHR; WMAG Bolts To
Double Digits; WSJS

To Third; KLTQ-FM
Debuts Notably;

DroppiM;sAll-N;ws ’ T Grow
® n| Summer 84 Fall ‘84
April 13-17, 1985 sunmar i KRSPEM (AOR) 123 126
) WTQR(Ctry) 136 165 | KSL(AC) 92 95
WKZL(CHR) 114 127 | KSFI(BM) 71 90
L as Ve as WMAG (AC) 88 110 || KCPX(CHR) 68 172
WSJS (AC) 39 80 [l KSOPFM(Ctry) 73 65
WQMG (Urbn) 80 75 || KALL(AC) 59 53
The 63rd Annual NAB Convention and International xgg‘m”’) ;: -;': :m :le)) ;: 2(2)
Exposition will include sessions on management, WDCG (ECHR'“ ) 64 45 || KLTQFM(AC) 6§ 36 |
programming, research, sales, promotion, engineering, WRQK (CHR) 45 38 KISN (CHR) 36 34 |
and new technology. This year's convention will also x:’c‘;"?c‘:_y‘d)’ o e :g‘g’ =~ B!
feature entertainment by the Beach Boys and the Pointer WAAA (BIk) s 21 KFMY (CHR) 5 30|
Sisters and the world's largest exhibition of broadcast- wggGL 12::; f: :: m: (‘CAtéy) 24 27
related products. This yeay's exhibits not only take up all WiHPE ‘me"' i x| Eoert AOt’z) ;:g :;
of the Las Vegas Convention Center, but occupy the Las WWMO (Rel) 9 12 | KLRZ(AC) 28 19
ilton’s Convention Center as well. KZJO (Talk) 18 19
Ve gt = 0 KDVL(News) 15 17 |
) | KRGO (Ctry) 16 LI
For more information, call NAB Radio at (202) 429-5420. |
' Format Legend (
AC—AdultContemporary, AOR—Album-Oriented Rock, BBnd—Big
Band, Bik—Black, BM/Easy Music/Easy L g. CHR—
AKE R]])E Contemporary Hit Radio, Clas—Ciassicsl, Ctry—Country, Gold—

Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
Talk—Talk, Urbn—

Nows/Talk, Rel Spen—$
Urban Contemporery.




\

\

\




Page 30

R&R/Fnday, March 1, 1985

NETWORKS

PROGRAM SUPPLIERS 3/'

REED BUNZEL

RATINGS PRIMER

How RADAR Plots
Network Progress

WESWOOD ONE EXPANDS HEADQUARTERS — To #ts

Progr: on network-affiliated radio stations reaches approxi-
mately 75% of the 12+ U.S. population, delivering over 7 billion impres-
sions each week. The average listener tunes in for 60 quarter-hours dur-
ing that week, at which time the rate for exposure to network programs
or commercials ranges from 7.3 to 12.9. Gross weekly impressions for in-
dividual networks vary from 127 million to 361 million.

W)mtthlsallnddsup!msamedmmm
(or the ber of per-
sons tuned in to a particular network. pro-
gram. or commercial. Networks need to
know their audience size so they know how
much to charge, while advertisers have to
know how much to pay. It's the same old
give-and-take ratings relationship — except
network audience must be measured na-
tionwide instead of market-by-market. The
radio version of television's Nielsen ratings
is known as RADAR. This week’s column
takes a timely look at what makes this ser-
vice tick.

RADAR Basics

RADAR is an acronym for Radio’s All Di-
mension Audience Research. and is con-
ducted on an ongoing basis by Westfield,
NJ-based Statistical Research, Inc. On the
surface, RADAR simply appears to be an-
other ratings service. But SRI maintains
this is where the similarities end. Whereas
Arbitron directs its quarterly measurement
to listeners in local markets, RADAR com-

Volume 2 reports estimates of listeners to
all network commercials (both within and
outside network programs), while Volume 3
luppbes estimates of network audiences

only to cials within pro-
grams. Alumghnummmponam!or
t and prod

One is & new 14,000 square-fool office
hcﬂy purchased and remodeled sl 8 cost of $1.5 milion. The new buliding witl also house 8
to connect with WW1's Concertrmaster moblle recording truck for fdl
24-track mixing capabiitios. The buliding wilf be located at 8968 Washington Bivd. in Culver Ci-
ty, two blocks from the company's current hesdquarters. Pictured surveying the remodeiing are
President Norm Pattiz and Exec. VP Arthur Levine.

cates 86-90% accuracy in network clear-
ance reporting.
Measurement Methodology
RADAR information is collected through
a random-digit-dial process. SRI uses a
computerized sampling system generating
a random series of tendigit telephone
bers, drawn from the 106 area codes in

program
poses, mtwothmpnmnnlyhtereutedin
ﬂlmofunnudnememd)edbym

the conunenul U.S. Trained m'ervxewers

Other Tabulations

Complementing the three RADAR vol-
umes are other special reports on radio au-
diences, which are available through a
computerized system to subscribers. These
reports contain tabulations on overall radio
usage, all network commercials, selected
network commercials (individual advertis-
er achednlu) mhtmn plans, and post-
Over 500,000

contact each of these d s
“prelisting” all 12+ persons in the

commercials. Most cials
are scheduled within or adj to pro-
grams, but some stations remove the com-
mercials and run them separately. Other
stations may air the commercials but not
run the program at all. Thus, the difference
between Volumes 2 and 3.
Programs And Commercials
Because of the differences in station
clearances for network programs and in-
ventory, SRI must compile network clear-
ance data that accurately reflects listener-
ship. To compute this, stations supply af-
fidavits to the networks, which then report
nﬁscleanneemlmmwsm The net-

household and putting them into certain
demographic categories. Approximately
91% of all domestic contacts agree to par-

variations on these tabulations can be
generated for additional study.

This column was prepared with con-
siderable input and assistance from Statis-
tical Research, Inc. For further informa-

ticipate in the surve
Following the pg:l’;g stage, telephone in- tion, the firm at (201) 654-4000.
terviewers ") (one

perhauehold)mnd-dymllblmoveu
seven-day period. The interviewee ask-
ed if he or she listened to the radio during
specific time periods; if the answer is affir-
mative the interviewer then asks for specif-
ic times, stations, and where the listening
took place. In cases where a respondent
cannot be reached every day, the recall in-
terview will extend back to the last contact.

putes network listenership on a national
level. SRI further claims that RADAR pro-
vides virtually the only national audience
estimates for network radio programs and
commercials.

Superlatives and claims aside, 1985
RADAR measurements will agam be bas-
ed on continuous

work i the of clals  All teleph interviews are made from
contained within each broadcast, verifying SRI headquarters
that the commercial was either 1) cleared llection, the RADAR sampk

within the program, 2) extracted from the
program and carried at a specified time, or
3) not carried at all.

Accuracy for this clearance information

the United States, and drawn fmm mmple
averages computed from the last two sur-
vey periods. In the case of RADAR 30 (re-
leased this week), the s are

is checked through an independent survey
of sample stations and time periods — both
known only to SRI. Local monitors are
recruited and armed with tape recorders;
i s” record i

ed from an averaging of the "dnscrvte"
RADAR 29 (11/83-4/84) and RADAR 30
(5/84-10/84) surveys. Likewise, RADAR 31

to be released in August — will be an
average of the surveys taken during 5/84-
10/84 and 11/84-4/85.

Miriam Murphy, Sr. Account Executive
at SRI. explains the basic sample size and
methodology. “‘Radio usage is determined
in telephone interviews with 8000 people
from a national probability sample of all
persons aged 12 and over who live in tele-
phone households,” she says. “A pure ran-
dom-digit dial sampling frame i is used The
rate of resp among pred: d per-
sons is over 70%. These usage data are
combined with about one million station
clearance records from two periods each
year to produce the network audience esti-
mates.”

A Ratings Trilogy

RADAR figures are released in three
separate volumes. Volume 1 provides basic
radio usage estimates, outlining an average
day’s listening patterns and the reach/fre-
quency of all radio stations and network af-
filiates over the course of a week. Addi-
tional information on AM and FM listener-
ship, demographic breakouts for network
audiences, radio vs. TV usage, and daypart-
ing is also included.

these px

broadcast by the designated station. The
results are then tabulated and compared
against clearance information from the net-
works. SRI claims this verification indi-

is then vmgmed in two stages. A specific
weight is assigned to each respondent,
reflecting the fact that only one 12+ person
is used from each prelisted household;
another weight is added to households with
more than one telephone number because
they have a greater probability of being
contacted. Under this weighting formula, a
12+ person selected from a household with
one phone and a total of three 12+ residents
carries a relative weight of three. An addi-
tional telephone number in the house would
cut that number in half.

measurements.

RADAR and Arbitron measure and report dif-
ferent data and technically are incomparable.
The following “comparagraph” defines some
of the differences between them.

Audience Measured

* RADAR: National measurement of net-
work program and commercial audiences

© ARBS: Local measurement of station audi-
ences

Sample

e RADAR: National pure random-digit dial
providing coverage of all telephone house-
hoids.

RADAR & ARB: Apples & Oranges?

Methodology is a prime concern in the research world. in the world of
radio ratings, the methodology of various research companies is often called
into question. Even though SR! conducts its RADAR survey on a national
basis and only studies network listeners, and Arbitron conducts its surveys
on a local level, many critics try to compare these “apples and oranges”

s ARB: Mixed sampling, primarity based on
mailed diaries to listeners culled from tele-
phone directories with some unlisted tele-
phone supplements.

Field Methodology
© RADAR: Daily teiephone recall with up to
nine contacts within a one-week period; only
one person per household is questioned.

o ARB: A one-week mailed diary provided
to all 124 persons in surveyed househoid.

Network Spots

Barrett Bares it On Mutual

Rone Barrett, renowned reporter n the enter-
tainment and communication industry, has signed
a multi-tiered programming agreement with the
Mutual Radio Network. Barrett will make her
radio debut on April 15.

Barrett wil provide Mutual Radio with "Rona
Barrett's Entertainment Report,” a daity :90 pro-
gram with up-to-date entertainment news, com-

Celebrity Talk.” a daty
3%-minute interview
program, and will provide
news reports for Mutual
News programs. Each of
the programs wik be pro-
duced on the west coast
with daily satefiite feeds,
and on special occa-

Rona Barrett
sions Barreft will onginate her reports kve from
vanous entertainment-oriented events. Call (703)
685-2171 for turther details.

Country Mealticket

Meaiticket Entertainment, Inc. is again this
year producing and distributing “Country Music
Festival,” the annual fundraising radiothon for the
benefit of the Nuﬂaml Kidney Foundation.
Country per Lee and Char-
lie Cook wil serve as co-hosts of the eight-hour
radio program. In adddition to appearing through-
out the radio program, Greenwood wil serve as
Honorary Chasman of the 1985 fundraising ef-
fort

The program, which will be broadcast by a num-
ber of Country music stations in the next few months,
will feature eight one-hour segments high-
fighting the music and lite stories of Earl Thomas
Coniey, the Oak Ridge Boys, Reba McEntire,
Ronnie Milssp, Ricky Skeggs, Barbars Man-
drell, Mickey Gilley, and Lee Greenwood. Other
artists who have supported the National Kidney
Foundation's efforts in the past will also be
featured throughout the program.

For more information, call Larry Boxer at (213)
557-8495.
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WHY ARE THESE PROGRAM
DIRECTORS LAUGHING?

CHARLIE KENDALL, WNEW/FM NEW YORK
RICK CARROLL, KROQ/FM LOS ANGELES GRAHAM ARMSTRONG, WGCIIFM CHICAGO
GEORGE HARRIS, WMMR/FM PHILADELPHIA CHRIS MILLER, KRQR/FM SAN FRANCISCO
CHARLIE QUINN, WHTT/FM BOSTON LEE ARNOLD, WLLZ/FM DETROIT TED UTZ, KTXQ/FM DALLAS
JOE DENTON, KLOL/FM HOUSTON  TOM JEFFRIES, WGCL/FM CLEVELAND KEITH ISLEY, WINZ/FM MIAMI
ALAN SNEED, WKLS/FM ATLANTA JEFF KING, KPLZ/FM SEATTLE BOB KAGHAN, WZNE/FM TAMPA
TOM CALE, KZAP/FM SACRAMENTO DANIEL HAYDEN, WHCN/FM HARTFORD GUY ZAPOLEON, KZZP/FM PHOENIX
JON BARRY, KMJK/FM PORTLAND DOUG ERICKSON, KIMN/FM DENVER

CHUCK DE COTY, WIYY/FM BALTIMORE

An outrageous new series featuring the wacky fun of America’s best known
humor magazine, 90 seconds of incredible but real stories taken from the “True
Facts” section of National Lampoon Magazine, exclusively on the

MUTUAL RADIO NETWORK f&\

For Market Information Phone Produced For Mutual By )

Mutual Station Relations steve Ielnman BARNETT
Arlington, VA (703) 685-2050 production R%BBINS

Los Angeles, CA (213) 277-7700 syudication ENTERPRISES
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WEEKEND OF
MARCH 9-10

The Countdown

Josse Johnaon Wham!
Countdown America With
John Leader

Sunvor

Country Report
Countdown

G Devies/Ed Bruce Gene Watson
Dick Clark’s Rock, Roll,

& Remember

Bobby Vinton

Dr. Demento

Nicotine Nocturne

The Great Sounds

Charke Barnet

Hot Ones

Enc Carmen

Metaishop

Leshe Mountan Wes!

Musicai!

#1 Songs Of Broscway & Holywood
Power Cuts

Fem (3/10)

Rare & Scratchy Rock & Roll(PIA)
Four Tope

(wo)

(RKO)

(WRN)

ws)
(WO)
s)
(RKO)
[CX0)
(WO)

(GSN)

Rick Dees’ Weekiy Top 40  (US)
Ponter Sisters

Rock Aibum Countdown (WO)
Pl Coline’John Fogerty

Rock Chronicles (WO)
Rock's Sharp-Dressed Men

Rock Over London (R
Go West

Rock Stars ‘85 (BRE)

John Wate Steve Perry/ODevid Lee Roth
Scott Shennon’s Rockin’
America Top 30

REO Speedwagon/Phé Coline/8My Joel
Silver Eagie

Janie Fricke/Nty Geitty Dt Band
Soiid Goid Saturday Night (RKO)
Holes (3/9)

Street Beat (BRE)
Kool & The Gang
Super Gold {TRAN)
Jacksons (3/9)
Superstar Profiles (BRE)
Ack Sprnghield
Weekly Country Music
Countdown (s)
Anne Musray
g U
WEEK OF MARCH 11-15
Country Closeup (NP)
Merie Haggerd Part 2
Country Music Radio
Magszine (CRS)
Syme
Earth News (WO0)
Jobn Fogerty/Teena Maries
Timothy Hufton¥m Catrad
Encore wi
Willlam 8. Wiltiams (WO)

Artre Shaw Gienn Maler

Gary Owens’ Supertracks (CRS)
Del Shannon

Live From Gllley's (WO)
Tanya Tucker

Music Makers {NP)
Mlos

Off The Record (WO)
John Fogerty/Pre Cons/Gienn Frey

Off The Record Special (WO)
Roger Waters

Pop Concert (WO)
Meakssa Manchester

Special Edition (wW0)
Ashford § Sempaon Part 2

Star Trak (WO)

Hall & Ostes/Grmg Kitn/Teon Marie

Superstars Rock Concert  (WO)
™

Monday

MARCH

RIR MUSIC CALENDARJV¥"SE!

Behind The Music
Bruce Springsteen
Checkin’ In

Reba McEntie

Country Report

Gary MorsOsk Rigge Boys
Private Session
Jormane Jackson

Solid Goid Country
Masch Gokd Records

(RKO2)

(RKO2)
(WRN)
(RKO1)

ws)

MARCH
Behind The Music (RKO2)
Segio Mendes
Checkin' In (RKO2)
Eart Thomas Coniey
Country Report (WRN)
Ok Rioge Boys/T.G. Sheppwrd
Privete Session (RKO1)
%Kool & The Gang
Solid Gold Country (us)

Foatre Year 1964

MARCH
Behind The Music (RKO2)
Pomter Sigters
Checkin’ In (RKO2)
Johnny Lee
Country Report (WRN)
T.G Sheppara/Gus Haran
Private Session (RKO1)
Greg Kihn
Solid Gold Country us)
Country Skies in Songs
saase 1 3
MARCH
Behind The Music (RKO2)
Commodares
Checkin' In (RKO2)
Gesl Davies
Country Report (WRN)
Nitty Gritty Dint Band'Gary Morms
Private Session RKO1)
Teona Marie
Solid Gold Country (Us)

George Jones & Tammy Wynette

PROGRAM SUPPLIERS KEY

ABCD = ABC Dvechon Net

ABCE = ABC Entertanment Net

ABCR = ABC Rock Net
ABCY = ABC Youth Nets

AMS = American Medis Services

AP = Associated Press
ASR = Al Star Racio
BRE = Bareft-Robbrs

C8 = Confinuum Brosdcasting

C8S = CBS Rado

CBSA = CBS RedoRadw
CRS = Crestive Radio Shows
€W = Cuyton Webster
DCA = DOC Audo

DiR = DIR Broadcasting
GSN = Global Sateime Net
N = ionervew

1S 2 IS INC

LBP = Lee Basey Proc.

LW = London Wavelength
MBS = Mutus Brosdcasting

ME = Mutmedia Entertanment

MUl = MU Broadcasting
NBC = NBC Rado
NP = Narwood Productions

NBCE = NBC Radwo Entertanment

NSBA = NSBA Productions
PFM = PFM inc

PRN = Progressive Radio Network

PG = PG Prod
PIA = Pubkc Interest AN

ACP = Ron Cutier Productions

R = Radio intermationsl
RKO = RO Rado Net
K01 = AKO One

AKO2 = RKO Two

$8S = Swang Brosdcast

$i = Syndicate it

80U = NBC The Source

SP = “The Spwt” Productions
TRAN = Transter

US = The Unted Stations
WO = Westwood One

YRN = York Radio Network

Behind The Music (RKO2)
Anne Murrey

Checkin' In (RKO2)
Wiske Netson

Country Report (WRN)
Gus Hardin/Naty Gty Dirt Band

Private Session (RKO1)
Prel Colns

Solid Gold Country ws)
Cities in Country

Beat The System

Nearty-tree huton (3/8)

Save phone biks (3/7)

Mind Games

Spres (3/4)

Unveaity (3/5)

Rage (378}

Imposter Complen (3/7)

Funny Dogs (3/8)

Smart Money

Dok Cobecting {34}

Tax Tips (3/6}

Und Teusts (3/8)

Waidenbooks Review

Mary Kay Ash Whss Manners”™
“Hollywood Heartbresk

(RKOY)

(RKOY)

(RKO1)

(wW0)

Daily Feed

Thatcher conference/Reagan Dress
Conference Humana extravagenza
countdown 10 Sprng/shuttie toys

Radio Hotline (ASR)

Bad connectionMr X/Cyntrua Upchurch/
Josh Logan/tonune tesier

Stevens’ & Grdnic's

Comedy Drop-ins

Jaws The SHCOM/NNANNNewshr eak

(DCA)

(ASR)

NETWORK

PROMOS

© Ben Manilla has joined the RKO
Radio Networks' Features Depart-
ment as a Writer/Producer. Manilla's
responsibilities will include writing,
editing, and producing several pro-
grams heard on RKO One and Two.
Prior to joining the staff at RKO. Man-
ila was the morning persconality and
Production Director at WLIR/New
York.

Ben Manilla

Another change at RKO: Mike
Wade will be the weekend host for
RKO's “Night Time America. " billed
by the network as America’s only all-
night live music show. Wade, who will
host the Saturday evening segment,
comes to RKO from WPIX/New York.
He previously worked at RKO's
WRKS/New York as Assistant PD, and
joined that station before its call let-
ters changed from WXLO.

®Capitol Radio Networks nas
named David McGowan, Jr. Sales
Manager of the Raleigh, NC office
McGowan comes to the network from
Villege Broadcasting, where he had
spent most of his broadcasting career
as an Account Executive and Saies
Manager at WCHUChapel Hill and
as General Managet/Sales Manager
at WWQQ & WMFD/Wiimington, NC.

®South Carolina Network has
named Jack Jones Managing Editor.
making him responsible for the day-
to-day operations of the Network's
Newsroom. Jones [oined the network
in 1979 as Legislative Reporter.

tunny Z s barbecue od of of
Laugh Machine {ASR)
8 Costy/Gary Owens Rodney

Dangertieid'George Cartn/Bob Newhart

R3R/Friday, March 1, 1985

NFORMATION FEATURES

WEEK OF MARCH 4-8

Geﬁenl Information

American Focus (FOY)
San Pals Hawkins (3/1-2)
Computer Program (PRN)
Teloshopongiksaster recovery

Wasung, Secunty
Ed Busch Talk Show (AP)

Sett-potentialtax adwice (L2}
Home securty/TV rivis/gourmet hints (3/3)

News Blimp (PRN)
Swoepstakes smels spot reel,

space Crematon/red-eyed Russians.

DY Counter sy

Something You Should

Know (s8s)
Food shoppng hos (3/4)

Pecpie’s Court (3/5-6}

Vocal self detense (3/8}

Sound Advice (PRN)

Reverb/siap echo/bhass.g & fangng
mut-track

MOUSE OF BURGESS — Capitol recording artist Richard Burgess paid 8
visit to NBC's Source studios in New York reCently where he recorded an in-
terview for an upcoming special. Pictured after the taping session are (-1}
NBC’s Chuck Schwartz, Burgess, and NBC's Rona Elfiot

H.0. LAYOUT — Dary! Hall and John Oates recently were featured on a live !

ck over ABC Radlo na- |

concert pi by DIR

Entertainment’s Tommy Mottola.

tionwide. Following the program H &
their closest network friends. Pictured (I-r) are: ABC's Beverly Padratzik,
DIR's Peter Kauff and Scott Kushner, ‘‘Big Bam Boom" co-producer Bob
Clearmountain, Oates, Le Mobile's Guy C

g and
O gathered backstage with a few of

Hali, and Ci |

}




Your Country’s

Music Country Radio Network
puts your listeners on the line with their
favorite country music stars.

Music Country Radio Network has it alll The winning
mix of country music and information, with call-in
conversations between your listeners and country mu-
sic’s biggest stars...all live from Music City!

With Music Country Radio Network, you'll have
quality programming all night long at lower cost. Your
nights will be more sell-able, your profits greater, so
see us at Country Music Radio Seminar XVI, March 7-9,
19885, at the Opryland Hotel in Nashville. We'll be look-
ing for you in Suite 4101 with full . information.

Music Country Radio Network .= ... the only program
of its kind and the only e
: place to be in the countryX MUSIC
w COUNTRY

For more information, contact
Radio Network ..

Jeff Lyman at (615) 889-6595.
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Understanding Unwired Networks

There has been a lot of conjecture and speculation on
the subject of unwired networks by all of us in the broad-
casting industry, rep and station alike. The dartboard
speculation covers everything from revenue level (cur-
rent and future) to which of the three rep conglomerate
networks delivers the most audience for a potential ad-

vertiser.

I hope to provide some informa-
tion on “‘unwireds” to give you a
better understanding of all you
hear. In the end. all you want to
evaluate is, ““What does it mean to
me and my stations?”

It wasn’t so long ago that a
prominent Katz executive was
touting the network arena to be no
more than $50 million (approxi-
mately 6.57% of total national)
and the ruination of national busi-
ness. However, within the blink of
an eye (or was it the purchase of
two rep firms?), he repostured his
thoughts and said unwired net-
work would be 404 of our indus-
try’s national revenue in a few
short years.

On the other hand, less than a
year ago Interep/Internet’s Ralph
Guild was quoted as reaping the
rewards of the network's $220 mil-
lion current pot. Several months
later (after Katz's purchase)
Ralph was quoted in Broadcasting
as saying unwired is a $70-75 mil-
lion pot.

Is it any wonder that one can be
readily confused — from 6.5% ($50
million) to 40% and from $220 mil-
lion to $70-75 million? All of this
talk and counter-talk shouid defi-
nitely arouse your curiosity, if
not your concern.

20% Of National?

Unwired network is a strong
part of the national pie. Its actual
percent of contribution has grown
from 8% in 1980 to nearly 13% in

Peter Moore

1983. Yet, during 1984, the unwired
network got off to an extremely
slow start in the first six months
compared to 1983. It appeared in
the early part of the year that only
8% of 1984's revenue would be net-
work. But since June 15 it has tak-
en off and will finish strongly at
the year's end.

The degree of unwired net-
work’s importance to stations
varies according to market size.
In the top 15 markets, it can ac-
count for as much as 18-20% of na-
tional in a given year, and aver-
age 15% in the last two years. In
markets 51-100, it can vary from
8-15% in a given year, and most
time settle at an average of 8% of
national revenue. These figures
come from RER (Radio Expendi-
ture Reports) and they generally
let us see the real percents, new
accounts, growth rates, etc.

By Peter Moore

“Unwired network is an
integral part of the nation-
al radio scene but a long
way from being all of it.”

In the past five years, nearly
65% of the unwired business has
come year after year from the
same accounts. Several “new to
radio” accounts have joined the
medium via unwired, such as Atari
and Murine Eye Drops. Addition-
ally, several spot accounts which
vaciliate between spot and unwir-
ed. such as Datsun and Benni-
gans, have used the unwired nets
intermingled with their use of spot
radio.

So what is the real growth pat-
tern necessary in the next three
years to have the unwired volume
be 20% of national? Using the chart
above, let's assume an average
growth for national radio at 12%
{column A) and a steady volume of
growth in percent of your net busi-
ness that is unwired (column C).

In order for the unwired net-
work volume figure to hit 20% , the
current dollars would have to
grow by 160% and your volume of
orders almost triple. Do you see it
happening? How about a 40% vol-
ume figure? Not very realistic, is
it?

Spot is not dead, with unwired
being the “‘Phoenix rising from
national spot’s ashes.” However,
at 13% moving to 20% of the na-
tional revenue in the next few
years, it most certainly cannot be
ignored. It must be viewed as to

(Col. &)

% Mat'l

Total Nationad increese Over

Revenue (000) Previous Yea:

1980 $508,2730 +190
19814 581.407.8 +14.3
1982 623.863.1 +7.3
1983 696.789.9  +12.4
1984 790,159 1 +13.0
1985 884,978.7 4120
1986 991,176.1 4120
1987 1,110,117.2 +12.0
1988 1.332,1406  +120
1989 14910975 +120

(Coi. B) (Col. C) (Coi. D)
Unwired Aevenve
Notwors % of % of Tots! % @ Lovel
Tots! Natione! Navons in Cot. 8
B% $ 40,6618
$73,134.9 10% 58,1408
42,4554 386.3
72,9267 1% 7 9
93,369.8 7
94,189.0 14% 123.897.0
106,197.4 17% 168.4999
118,941 .1 20% 222.023.4
169,856.9 30% 399.642.2
- 40% 596,799.0

its real potential now and in the
coming years. Otherwise, you
hear all the talk and assume your
10-12% is extremely short of the
current dollar level. Unwired net-
work is an Integral part of the na-
tional radio scene but a long way
from being all of it.
Rep Network Strength

The unwired network is also
subject to many of the same varia-
bles as spot buying. You may not
benefit from an individual buy,
yet your opportunities are in-
creased dramatically by the
strength of your rep’s network.
(Don’t confuse network activity
with the two or three market spot
buys some reps send a station.
This is nothing more than a cover
for using a special rate at the rep’s
convenience.)

It's imperative to see how the
networks stand in audience deliv-
ery. After all, there are 28 profes-
sional football franchises. How-
ever, only two make the Super
Bowl each year. There are multi-
ple unwired buys across the U.S.,
but usually only two unwireds are
bought.

Here's a synopsis of the au-
dience standings in the top 100
markets for each affiliate lineup
on these networks (Source: spring
'84 Arbitron; 6am-7pm, MSA AQH
and estimates. ) :

Katz

Supernet Internet Group

Rank Renk Rank

Adults 18-34 15t 2nd 3rd

Aduits 1849 1st 2nd  3rd

Adults 26-54 1 3d 2nd

Adults 2nd ¥d st
184

(Swpernet is comprised of
Torbet, Selcom, Masla, and East-
man, Internet is McGavren, Hilli-

er, Newmark, Wechsler & How-
ard; Major Market; and Weiss &
Powell. The Katz Group is Katz.
Christal, and Republic (formerly
RKO). The affiliates of the three
rep consolidated networks are
composed of each rep’s list of sta-
tions.)

These rankings may surprise
some of you. Note the audience
skew of each rep network. Ob-
viously, the Katz Group has many
older skewing stations as they
rank number one with adults 18+
and number two for adults 25-54,
while in both adults 1849 and 18-34
it finishes at number three. Mc-
Gavren's Internet is strong with
the younger demographics. This is
primarily an effect of the many
Urban Contemporary stations Mc-
Gavren represents in the top 20
marxets, and Hillier, Newmark,
Wechsler & Howard has in mar-
kets 25-75. Supernet has sfrength
in most key demographics.

So, whether the unwired arena
is 13% going to 20% or 15% going
to 40% of our national revenue., it’s
still open to individual specula-
tion. What's not open to specula-
tion is the importance of a rep
having a wide range of represent-
ed demographics and strength in
those demographics.

r 1

Peter Moore is President/CEQ of
Seicom, Inc.. which consists of
Torbet Radio and Seicom Radio.
His 17-year Torbet career began
with a sfint as Research Dwector
He later transterred to saies and
heid a variety of positions: New
York Sales Manager, VP/Eastemn
Division, VP/Marketing, Sr. VP/
Eastern Division, and Executive VP.
Moore was named President of
Torbet Radio in 1980.

10822 Ohio Ave

Los Angeles. CA 90024

Get the SPECIAL in Special Programming . . .
Ron Cutler, producer of

e The Rick Dees Weekly Top 40
e Musical

(Hosted by the award-winning Chuck Southcott)

RON CUTLER

(213)475-6182




)

flexi

and a satgllite

He is. As Vice President, Mutual News,
Ron’s leadership gives our news team an .
edge. His background as broadcast journalist,
editor, author, and former presidential press
secretary means he knows how to deliver
substantive radio news.

Just the way affiliates want it. Proof: over
800 carry the Mutual news product. And the
list is growing fast.

THERE'S NOSUBSTITUTE FOR SOLID REPORTING.

News is news, you say? Ask your listeners.
Ask them where they tuned to hear reports
from the first radio correspondent to reach
Grenada after the U.S. invasion.

Mutual.

Or where they heard reports on the
condition of President Reagan from the only
reporter at the operating room after the
assasstxlr::]tlon attempt.

utual.
The Mutual Radio Network regularly

€S

beats the TV networks and wire services on

big stories. Like the plans to send Marines to
n; the evacuation of dependents from

Beirut; the resignation of James Watt.

Sure you can take your radio news from
the TV networks, but what are you and your
listeners really getting? Often just warmed-
over television news.

ORFLEXIBILITY. T —

Your station can have our news any way
your listeners want it: up to five minutes on
the hour or up to five minutes on the half
hour. And, unlike the TV networks, it's not
all wrapped in a rigid package that allows
you no schedullnﬁ‘q tions.

We also offer “Lifestyle” news and
features —targeted to younger
listeners —for thg to
3% minutes at the :5

on Nessen thinks the best way to get
liates is t0 0

o :
ble schedules, e no

targeted news pmn(]irtllgc:ts
€ connection.

in the Morning,” business reports, and
closed circuit updates and special reports
that you can broadcast directly or incorpo-
rate into your own presentation. You choose
the combination that best fits your format.
HOW ABOUT A FREE SATELLITE DISH>

We'll help you deliver the news with a
free satellite dish. It provide you with our
regularly scheduled programming and,
simultaneously, continuous live coverage of
fast-breaking news events and special
short-form usztes. . -

Nobody else offers anything else like it.

When you want radso news, come to the
radio network. To learn more call Mutual
Station Relations at (703) 685-2050.

mam:;m\l\/futua]’sonaRoll
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“Sometimes I think

Life is just a rodeo

e trick is to ride
And make it to the bell”

—JOHN FOGERTY

Rock

AND

Roll
GiRLS

The second
single from
John Fogerty's
Centerfield




The Detroit press is speculating about a new GM at
WNIC, but station insiders say it's not in the cards for the
immediate future. What is happening is that the morning
team of STEVE GANNON and JIM HARPER is breaking
up, with Gannon exiting. In other Motor City mutterings, no
matter what you might have read eisewhere, WPLJ/New
York MD LISA TONACCI is not going to ABC sister
station WRIF. However, WLLZ Asst. PD JOE URBIEL has
joined the AOR outlet

Is it fact or fiction that Cox's G106 (WAGONCHICAGO
will be changing formats soon to fill the void left by
WMET’s switch to A/C? Does this mean that PD JAN
JEFFRIES will soon be a free agent? And what about the
recent big-money hiring of JOHN LANDECKER, and a
massive billboard campaign just launched?

»
b
Bob Hudson Art Laboe

EMPEROR 808 HUDSON retumns to mornings at
KRLALOS ANGELES, where he did wakeup service from
1963 to 1966. Hudson at one time worked with Ron
Landry as a team on KF|, and also appeared on KFWB,
KEZY. and KGBS. Another familiar L.A. name compietes
the KRLA kneup: ART LABOE, who programmed KRLA
dunng the late '70s and popuiarized the term “oldies but
Qoodies™ during a long L.A. air career. has been signed
for evenings. The rest of the ineup consists of PD Mike
Wagner in middays, 20-year station veteran Johnny Hayes
in earty afternoons, the Real Don Steele in late aftemnoons,
and Wottman Jack for late nights.

BOB BACKMAN resigned this week as Katz Group VP
and Y108/Atianta GM to form a new broadcasting
company. Look for Bob's first acquisition in about two
months . . . JOHN LODGE resigned as VP/Programming
for Highsmith Broadcasting after six months on the job,
over those ever-poputar philosophical differences.

Record Moves: ASM Special Projects Director JEFF
GOLD is moving to a new position with ASM Films, while
keeping his duties as Asst. to ASM President Gil Friesen.
Replacing Jet! in the special projects post is MARK
WILLIAMS JAMIE COHEN officialty takes up the
Dwector/ASR West Coast post at Arista; he had been
National Director of ASR at EMI America . . . ARLENE
MIZRAHY was upped to GM at Mirage, and is based in
New York; she'd been Assistant to President Jerry
Greenberg since the label's formation in 1980.

Purple Rage

Remember “Death To Disco” railies? How about
“No Bee Gees/Michael Jackson Weekends?" In a
bit that fell somewhere between the two,
KIQQILOS ANGELES afternoon personality JEFF
THOMAS last week began a one-man crusade
against PRINCE, who was in the middie of nine
sellout concerts in L.A. and a charity show for over
3000 handicapped children. Thomas began the
attack by offering listeners a chance to win “Prince
Makes Me Puke” T-shirts. He then aired a number
of calls from Prince fans without the benefit of a
seven-second delay, and a few “four-letter
unmentionabies” were menboned a number of
times. inducing Thomas to label the fans “vuigar
and fliiterate.”

By the next morning,
KIQQ was offering a
disclaimer that the
“opinions expressed
didn't refiect the views of
the staff and management
of the station.” But when | |
Thomas hit the air that
afternoon, he jumped on {
his anti-Prince soapbox
again, claiming Prince's
concert performances
were "lewd and
disgusting.” At this point,
KROQ-FM morning man
RICHARD BLADE got into

A the act. caing to
f' challenge Thomas's

opinions and forcing him
i to admit that he hadn't
fl seen any of Prince’s L A.

Prince ights up the kives of No one from KIQQ's

L.A.’s handicapped kids staff or management
would comment to Street Talk. Officials at Wamer
Brothers deciined comment as well, but one label
source al WB said KIQQ MD Robert Moorhead toid
him the whole affair should be taken with a
“tongue-in-cheek attitude.” Maybe 80 . . . and
maybe when an artist becomes as big a star as
Prince is, he has to expect the backiash. But the
kind of undercurrents that this sort of star-baiting
tends 1o bring to the surface can get kind of ugty.

That clarification in Street Talk a couple of weeks ago
about consuitant Rick Skdar not working for Mike Horn's
newly-formed company goes for fellow consuttant DAVE
KLEMM as well. Aithough Horn represents both Skiar and
Kiemm in some areas, both maintain their individual
consuitancies. They're all still good friends; the
misinterpretation was ours.

Seems we also accidentally demoted Bristol
Broadcasting Corporate PD BRUCE CLARK by gving the |
impression he was the new PD at WKDQ/Evansville, IN. |
Actually, Bruce is handiing the programming on an intenm |
basis until a local PD is hired.

Continued on Page 38
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CHR NEW & ACTIVE
70/49

B104 odd WKEE deb-38 KEYN-FM odd
WMAR on 92KTU deb-30 KSND add
Z100 add-30 2106 deb-34 KMGX add
WAVA deb-28 RI-104 31-26 KIKI 16-9
94Q add WTLQ odd KQMQ add
293 add WBBQ odd KLUC add
KAFM 36-31 KZZB add-37 KCAQ add
897 18-13 WAPI odd KSKD add
B96 deb-37 KTKS add-40 WQCM add
Q102 23.20 KAMZ aodd WIJAD add
KBEQ odd-30 KSET-FM add WCGQ odd
WKTI deb-30 WZYP odd Q104 odd
WLOL-FM add WABB-FM add KWES on
KIIS-FM add Y107 add WPFM add
KKRZ on Y106 add-33 2102 odd
KMJK deb-32 WRVQ odd WHSL add
FM102 add WKZL odd WCIL-FM 16-6
KS103 add Z104 deb-36 KCMQ odd
KITS on KJ103 32-28 KFRX add
KMEL 32-24 KOFM add WSPT add
KPLUS 38-34 KQKQ odd KCDQ add
KUBE odd WZOK odd KOZE odd
Q100 odd KBIM add
WTIC-FM add-31 m OK95 add

PRODUCED 8Y MORRIS DAY & THE STARR COMPANY

MANAGEMENT: CAVALLO, RUFFALO & FARGNOLU

MANUFACTURED & DISTRIBUTED BY WARNER BROS. RECORDS
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Continued from Page 37

RALPH BEAUDIN is the new GM at
KWXUAlbuquerque.W\gDuwm.

Consultants' Comer: JOHN SEBASTIAN has signed
his first mejor market full-signal EOR client,
KEZ)WSEATTLE. KKGR/ANCHORAGE (formerty KCMG) is
@iso going the EOR route . . . WCKN/GREENVILLE, NC
hes dropped AOR 10 become the first client 10 sign up for
MIKE JOSEPH's Hot Hits through TM . . . And LEE
ABRAMS should 300n be consulting legendary British

KDXK/Dallas Director of Advertising & Promotion
SHARON WARANTZ had 10 resign thet post because of
mm.sm‘-m»mvmwmuu
radio position, and can be reached at (716) 846-3294.

mwr—wmu
MLMAIONM&WWZN
duty. The pair have been exercising their mordant wits st
W-mlmﬁmhmmm.?my
moming man/Asst. PD Mark McKay moves 1o middays,
replacing Cousin Johnny Mac.

Very sad to report the desth of KLON/Long Beach
evening jazz host LANGLEY PATTERSON, who was
apparently murdered in a robbery iast week. Patterson
WnLA,mMKJLHmKKGOWaM
KLW.GMMWMMWNMWPM
Memorial Fund to provide for Patterson’s family:
contributions or inquines o the fund, c/o KLON, California
State University/Long Beach, 1250 Belfiower .Bivd., Long
Beach, CA 90840.

™0 Longtime KMETALOS ANGELES ai-
WAY nighter JIM LADD has joined crosstown rival
TRAFFIC KLOS for Saturday nights. kronically, he's up
ageinst FRAZER SMITH, who joined KMET
from KLOS mornings last yeer. incidentally, both AORs are
KMET accusing KLOS on-air of copycatting the phrase.

On & more serious note, KLOS's “Rock Rebief For
wm"nu.amsus.ooouamu-
Aems.mﬁnumm&mmp.
mm,mv.a.mrm&m.

MW:POLVMIMW
structure has LINDA FEDER heading the Northeest,
WADE CONKLIN in cherge of the Southwest, KYLE
HETHERINGTON taking over the West Coast, and DAVID
ST. JOMN remaining head of Southeastem efforts RS
hes nemed TOM CORSON Director of West Coast

KEZY/Ansheim PDPAYOARNETT&MM
weekends st KKHRLOS ANGELES . . . SAM CORNETTE
i8 the new PD at WNOX & WNKX/XNOXVILLE . . AL
MALMBERG is promoted from MD 1o PO at
xxrwcmonbommmnm
" mmwnwnmmm
Asst. PD at WSB/ATLANTA . . . KSET-FM/EL PASO PD
mcmommmnmcm
MKEZI.KSET”MVNODRKIUEZMIWM
the programming duties until & new PD is named .
mmmnm.mwxmmomw
as PD.

KCBN/RENO is fipping from CHR to A/C to become a
more salabie combo buy with A/C sister KRNO. PD JIM
O'NEAL remains with the station. =

Congratulations to KPKE/DENVER MD
CHRIS KNIGHT and SUSAN VIGIL, the
station’s , on their fo g

marriage in July . . . And more belated best
wishes to KRAGEN & CO. VP MICHAEL BROKAW, who
eboodmvuanme'smyﬁmbngumﬁanesm Surau

.. On the nativity front, KZ102/Fargo PO TOM

ANDREWS and wife Lynn welcome new daughter Ashiey,
while WCHL/Chapel Hil, NC PD/moming man RON
mmmh-swﬂeaevenyncolehnmcmmd
son Zachary Wooten,

Fndy.wmtughhnuehueatk&ﬂﬁnﬂyc«ne
home 1o r008t — & 6%-hour power failure hit our
heighborhood on Deadiine Day, Tuesday (2-26). Trying to
Mmmmmwwmm
set us back a bit, and if you tak to any of us in the next
week and we seem a bit peaked, you know why. (We
ddhtvonwhhdwmbymm, though!)

A scene from Martin Briley’s latest video, *'Di c M
fe Poly and o A
Chris Gabrin, Briley, PG Exec. VP Art Delu:

in the context of
Briley

‘ prodi for the title track of his just-relessed LP,
& nuclear nightmare. Pictured (1-r) are video director

ger Mike Lembo.

\TEGIC

655 W. irving Park at Lake Shore Drive, Chicago, IL 60613 [0 (312) 883-4400

OUR RESEARCH HELPS YOU
MAKE BETTER DECISIONS.
Call or write for your free copy

of our new “Catalog of Research
Services (1985)."
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BELGIUM............. d
DENMARK

GERMANY ...
HOLLAND ......
ICELAND.

NORWAY
PORTUGAL
SO AFRICA

SWEDEN
SWITZERLAND ..
ENGLAND
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On The Records

STARDOM IS RELATIVE

Second Generation
Keeps It In The Family

A lot of people who grew up in the '60s still do a mental doubletake
when they think about John Lennon’s son making hit records. But Julian
Lennon is part of a venerable family tradition of sons and daughters,
nephews and nieces following in their fathers’ and mothers’ and other
relatives’ musical footsteps. And, as the rock era enters its fourth

Page 41

decade, we’re bound to see more second generation rockers emerge.

Hurricane Heeran, an inexhaustible
source of ideas here at R&R, came up with
a bunch of pop scions of the times. and 1
dredged my memory banks for a few more.
Feel free to add to our list.

Sons (& Daughters)
Of The Pioneers

The family tradition is strongest in gospel
and country music, with family groups like
the Carter Family performing for decades
(and on into a third generation with Cariene
Carter and, by marriage. Rosanne Cash,
daughter of Johnny). The most notable
country star son of a country star is Hank
Williams Jr., with Rex Alien Jr., Jimmie
Rodgers (son of Hank Snow), and Buddy

L\
John & Julian: A duo in 1974

Alan (son of Buck Owens) also galning
renown. Shelly West, Pam Tillis, and Kathy
Twitty represent the distaff side, and then
there are two-generation duos like the Ken-
dalls (father-daughter) and the Judds

r Polish Group

I’ Gets MCA
Iron Curtain
Call

In an unusual intemational signing,
MCA has inked the first Polish rock
band to recerve a U.S. contract. The band,
Lady Pank, will also become the first group
from the Eastern Ei C bioc to

). Kimberly Springs is
descended from the earlier country vocal
group the Kimberlys.

The Staple Singers, featuring Roebuck
“Pops” Staples and daughters Cleo,
Yvonne, and Mavis (and, earlier, brother
Pervis), moved out of gospel. where there
are innumerable family groups, into secu-
lar R&B. Otis Redding's sons (and a
nephew) comprise the Reddings. New
Mary Jane Girl Yvette Marine is the
daughter of singer Pattie Brooks.

Nat Cole’s daughter Natalie became a
star, as did Rufus Thomas's daughter Caria

TONY SALES
& The Tigers

a

Now grown up, An:ly & David are rocking

on WB

DINO, DESI ¢ BILLY

HOT THE LovIN KD -~ 2
CHIMES O FREEDON

Naomi & Wynonna Judd bridge the generq-
tion gap

sisters Carolyn and Erma) was the much-
recorded preacher Rev. C.L. Franklin).
Sam Cooke had two daughters venture into
recording, Samona Cooke and, currently,
Linda Womack of Womack & Womack.
MOR To Rock

A number of nonrock performers have
seen their children make records of a more
rock or teen-pop style. Dino, Desi & Billy
(featuring sons of Dean Martin and Desi
Arnaz) were teen idols for a while in the
midsixties, as was Gary Lewis, son of actor
and sometime recording artist Jerry. An-
other record-making comedian, Soupy
Sales, saw his sons Tony and Hunt record as
Tony Sales & The Tigers, and Hunt is a
member of Chequered Past today. Conduc-
tor Carmen Dragon sired Daryl (better
known as the Captain) and Dennis (of the
Surf Punks),

(who recorded a few duets with her father).

The father of Aretha Franklin (and singing Shirley Jones sang with her stepson

make an Amencan promotional tour.

Not much music has surtaced from behind
the ron Curtain, although many bands have
| played and recorded (some despite official
persecution, like Czechosiovakia's Plastic
People) since the '60s, primarity in Poland,
Hungary, and Czechoslovakia. One Hungarian
band, Locomotiv G, put out a few records on
ABC n the earty ‘70s, but did not tour. A
Chinese group, the Dragons, had thew version
of the Sex Pistols’ “Anarchy In The UK"
released n Ewrope, and Cuben jazz band
Irakere appeared on a Columbia anthology
P

Andm«amwbnnﬂewreﬁmmls.
including Nina Magen (rom East Germany)
and Motown artists Black Russian. But Lady
Pank (whose name comes from the fitle of
thew first single, and is roughly transiatable as
“lady punk,” according to MCA) promises a
new level of intemational cooperation in the
music reaim, a goal eminentty worth pursuing

Poland’s Lady Pank bring “pank rock” to the
us.

f{?f( ONE YEAR AGO TODAY
A d -

© NANCY POOL-LEFFLER VP/GM, BOB BURCH STATION MANAGER AT KWK-AM & FM/ST.
Louis

O RICK BALIS NAMED PD AT KSHE/ST. LOUIS

© JAN JEFFRIES BECOMES PD AT WXFM/CHICAGO

O DENE HALLAM NAMED PD' AT KUDLAANSAS CITY

© GARY BERKOWITZ SET AS PD AT WHYT/IDETROIT
©DOUG WILSON NEW PD AT WPOC/BALTIMORE

O RALPH WIMMER NAMED PD AT WMAR/BAL TIMORE

© CHUCK BROWNING NAMED OM AT KLZ & KAZY/DENVER
©#1 CHR: "Jump" — Van Halen (WB) (3rd week)

©#1 Country: “Roll On (18 Wheeier)” — Alabama (RCA) (4th week)
©#1 AOR Track: “Footioose” — Kenny Loggins (Columbia)
© 41 LP: “1984" — Van Halen {WB) (6th week)

FIVE YEARS AGO TODAY

®DICK VERNE NAMED PRESIDENT OF NBC RADIO

© RICK BLEIWEISS VPPROMOTION FOR POLYGRAM DISTRIBUTION

© JOHN LEADER, KEN BARNES NAMED EXECUTIVE EDITORS AT R&R
®#1 CHR: "CvuythMCMLm"—an[Ebkn)(afdwm)
© 1 AIC: “Longer” — Den Fogeiberg (Full Moon/Epic)

© 41 Black: “And The Beet Goes On" — Whispers (Solar/RCA) (3rd week)
©#1 Country: “Daydream Believer — Anne Murray (Capitol)

©#1 LP: “The Wall" — Pink Floyd (Columbia) (4th week)

TEN YEARS AGO TODAY
@808 SHERWOOD NATIONAL PROMOTION DIRECTOR AT COLUMBIA

©#1 CHR: "Have You Never Been Mellow” — Olivia Newton-John (MCA) (2nd week)
©®#1 AIC: “Have You Never Been Mellow” — Olivia Newton-John (MCA) (3rd week)

@ #1 LP: "Biood On The Tracks” — Bob Dylen (Columbia) (4th week)

@41 Country: “Linda On My Mind" — Conway Twitty (MCA)(2nd weoek) J

David Cassidy in the Partridge Family,
modeled after real-life mother-and-kids
band the Cowsills. David’s brother Shaun,
of course, was a mid-"70s teen idol. And
Frank Sinatra had two singing offspring,
Frank Jr. in a nonrock mode, and Nancy,
who worked in country, rock, pop, and MOR
and had a big hit, “Something Stupid.,”
singing with her father.

Chuck Berry's daughter Ingrid sang with
him on a few *70s records, while Frank Zap-
pa’s daughter Moon Unit gave him a hit
with “Valley Girl” (son Dweezil also has
recorded). Neil Sedaka and daughter Dara
have recorded together, while Spirit drum-
mer Ed Cassidy still plays with his stepson,
guitarist Randy California.

Rocky and Billy Burnette trace their rock
roots to fathers Dorsey and Johnny, rocka-
billy pioneers who both had solo hits in the
early '60s. Pat Boone's daughters recorded
as the Boones, with Debby stepping out solo
for “You Light Up My Life” Elvis
Costello's father, Ross McManus, sang pro-
fessionally in England and had a single out
in the U.S. in 1964. Carole King and Gerry
Goffin's daughter Louise Goffin had a cou-
ple of solo albums out_

The Current Crop

Today, along with Julian Lennon (who
made his debut drumming on father John's
version of “Ya Ya" on “Walls & Bridges"),
there’s his half-brother Sean (who has sung a
song of his mother's). Rockwell (Keanedy
Gordy) is the son of the Motown founder
Berry Gordy Jr. Kim Wilde's father, Marty
Wilde, was a British teen idol in the late "50s,
had an American midcharter in the '60s
under the name Shannon (“Abergavenny”),
and still cowrites Kim’s songs with his son
Ricky.

Andy & David Williams, nephews of Andy
Williams, have just been signed by Warner
Bros. after a much eartier prepubescent
teen idol attempt with Kapp and MCA. And
Whitney Houston, daughter of solo singer
and former Sweet Inspirations member
Cissy Houston and niece of Dioane & Dee
Dee Warwick, has just issued her first solo
single on Arista. Stand by in the year 2000
for the recording debut of Pat Benatar and
Neil Geraldo’s daughter Haley.

AOR Mile*stone”

Mick Jagger's “She’s The Boss” became
the first album to debut on the AOR chart
with 100% of our reporting stations. Columbia
was pleased, and Jagger himself called Na-
tional AOR Promotion Director Paxl Rap-
paport to congratulate him.
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He was involved in the most exciting and
explosive period ever in radio history.
ROCKING AMERICA is his story of that

era.

At WABC he attracted the largest audience of any
station in radio history, and changed the sound of radio
in America forever. Now, Rick Sklar, the man whose name
was synonymous with “Top 40" radio recalls those chart
topping years at WABC, and the development of

Contemporary Hit Radio.

First hand and entertaining, ROCKING AMERICA is
filled with anecdotes of madcap promotional stunts;
all-out ratings wars; surprising stories of how top hits
were chosen and aired; and the rise of the supergroups
and superstars whose early records Rick Sklar played

and turned into gold.

With implications for what is happening in the industry
today, Sklar draws a parallel between the explosion of the
“Top 40" format and the boom in the recording industry
then, to the impact of music video, the current rise in
popularity of all-hit radio, and the accompanying growth
of the recording industry now.

These people have already read
noc'xms AMERICA—Join
them

“without question, Rick Sklar is
the Dean of Contemporary
Radio Programmers, and the
man most responsible for
making the term 'Top 40" a
household word. This book rep-
resents a remarkable compila-
tion of facts and anecdotes, and
is a chronicle of the evolution of
what today's programmers call
"‘Contemporary Hit Radio.” The
man who set the standard for
‘Top 40' has written the fas-
cinating autobiography of the
most respected programmer
ever to walk into a radio station.”
—Michael L Eskridge,
President, NBC Radio

“For years the term 'Top 40" and
the name Rick Sklar were synon-
ymous. They both meant the
best in rock music. if you ase
fascinated by the world of
music, its stars, its jungle war-
fare, its fights for survival, then
read Rick Sklar's autobiography
of the rise of rock radio in
America.”

—Clive Dawvis, President

Arista Records

“Having been involved with
making rock & roil records be-
fore and during the rock & roll
expiosion of the 60s, it is most
fascinating to read Rick Sklar's
account of this exciting period
from the radio programmer's
point of view.”
—Ahmet M. Ertegun, Chairman
ofthe Board, Atlantic Recording
Corporation

with photographs and
year-by-year playlists

Rick Sklar is a vice-president of
ABC Radio and is a consultant
for ABC-TV's music video pro-
grams. He has been program
director at New York radio sta-
tions WINS.-WMGM, and at
WABC, which he built into “the
most listened-to station in the
nation.” An adjunct protessor of
communication arts at St,
John's University, he has also
lectured at radio symposia at
Cornell University, The New
School, New York University,
Princeton, Yaie and UCLA.
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Datebook

Manson Sings

The Tate-LaBiancs murders trial, 15 years oid this month, bnngs with it a peculiar music anniversary of its own,
On March 6, 1970, Charles Manson released an LP called “Lie” to finance his (unsuccesstul) legal defense. The LP
first came out on a label calied Awareness. The LP's jacket was a mock-up of Manson's picture on a cover of Life with
the letter " removed. Those few who've heard it say it's supnisingly mellow. Still, it reportedly shows little evidence
that Manson was much of a musical talent, although it does contain his song “Cease To Resist," recorded by Dennis
Wilson and the Beach Boys as “Never Learn Not To Love" on their “20/20" LP in 1969. Currentty, Manson is at work
on his second LP, an acoustic work, recorded in his cell, scheduled to be released in late March or early April

MONDAY, MARCH 4
1967/Steve and Mutf Winwood ieave the Spencer Davis Group.
1971/The Rolling Stones announce their move to France for tax purposes.
1977/Carlos Santana plays Roseland Dance Hall in New York. The gig 1s advertised only in Spanish-language
publications
1980/ Coal Miner's Daughter” premieres in Nashville
Burthdays: Bobby Womack 1944, Barbara McNair 1939, Yes's Chris Squire 1948.
TUESDAY, MARCH §
1960/Elvis Presiey is discharged from the army.
1963/Patsy Cline is killed in a plane crash,
1969/Badfinger begins first American tour in Toledo.
1972/Aretha Frankiin's “Live At The Fitmore West™ LP is recorded
1975/Rod Stewart and Britt Ekland meet at an L A party.
1979/ABC Records is absorbed by MCA.
1982/John Belushi dies of a heroin overdose in Los Angeles.
Birthdays: Andy Gibb 1958, Eddy Grant 1948, Klique's Howard Huntsberry 1954.

WEDNESDAY, MARCH 6

1975/Led Zeppelin's “Physical Gratfiti" goes goid.

1976/The Stevie Nicks as a witch and/or wood-nymph legend begins. Fleetwood Mac releases “Rhiannon™ as a
single.

1976/EMI precipitates a Beatles revival in Britain by reissuing 23 of the group's 45s on the onginal Parlophone
label. Seven of those discs make the UK Top 40. The most successtul is "Yesterday, " which, a week from today, will
enter the chart and go to #8. In America, two tracks come off the “Rock & Roll Music™ LP but only one, the #7 "Got To
Get You Into My Life,” charts. Britain, which is more receptive 10 reissues of hit singles in general, has since put other
Beatles tracks back on the charts, giving the Qroup a reissue career of at least six years or about a year and a halt
shorter than their chart career as a group.

Burthdays: Kiki Dee 1947. David Glimour 1947 Bob Wiiis would be 80

THURSDAY, MARCH 7
1856/Car! Perkins's “Blue Suede Shoes™ becomes the first record to cross R8B from the Country charts. In a
few months, Elvis Presiey makes that act a fitie more common, Throughout the late '50s. the Everly Brothers and
others cross Country to Black aithough some of the more extreme exampies are now attributed mostly to faulty chart
methodology.
1973/Columbis’s John Hammond Sr., the man credited with bringing Bruce Springsteen and a host of others
to the company, nndahemanackmaNoonrkclublolowk\anomusteeﬂ concert. Hammond attributes the at-
tack. his third, to overwork; his doctor claims that Hammond was. partying too hard.
Birthday: Peter Wolf 1946.

SEAN ROSS

IR

FRIDAY, MARCH 8
1970/Diana Ross makes her solo debut in suburban Boston.
197 1/Radio Hanol kicks off its first broadcast of U.S. MMMIWII'B'WSWWBW " Ab-

MAIL THIS NO-RISK COUPON TODAY:

Mail 1o: R & R Books
1930 Century Park West
Los Angeles, CA 90067

O VYes, please send me
$15.50 each

O Enciosed is my check for §

VISA/MasterCard

copies of ROCKING AMERICA at

Interbank - ______
(MasterCard Onty)

NAME

Catormia Residents 30d 6 % Sales Tix

Exp. Date

FIRM

ADDRESS

CITY/STATE/ 1P

bie is one of those who sent the station its tapes.
1883/Roger Hodgson leaves Supertramp to go solo.
Birthdays: Micky Dolenz, once a Monkee, now a British TV director, 1945; Randy Meisner 1947; Gary Numan

o SATURDAY, MARCH 9
1968/"Who's Who' modernizes by adding the Rolling Stones, Dead, Jott:
Joe & the Fish, Donovan, the Doors, the Monkees, and the Mames & Papas 10 their listings.
1968/The floodgates open as Jiml Hendrix's lawyers sue 1o keep his name off the Curtis Knight LP he played
on. Within seven years, Hendrix’s name will be pr tty displayed on the r g8 from every session he ever
had anything to do with.
1974/8ad Company plays its first concert in Newcastie, England.
1976/Keith Moon collapses on stage at Boston Garden.
Birthdays: Nitty Gritty Dirt Band's Jimmy Fadden 1948, ABC's Martin Fry 1958, Robin Trower 1945, Mark

Country

Ny SUNDAY, MARCH 10 ;
1960/Record Retailer, the predecessor to Britain's Music Week, publishes the first English LP chart. The
first #1 is "The Explosive Freddy Cannon " |
1972/Americe’s debut LP goes goid |
'1973/Steely Dan releases “Reelin’ In The Years" as a single. Also released is Edgar Winter's “Frankenstein,
which will be recut eieven years later as a hiphop single
1975/Justin Hayward and John Lodge premiere their “Biue Jays'" LP at a listening party for 2800 at Carnegie
Hail
1877/British A&M signs the Sex Pistols, then fires them nine days later without releasing anything save a few
copies of “God Save The Queen."
Birthdays: Tom Scholz

1947, Dean 1940.
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FROM THEIR DEBUT MCA LP
"BURNS LIKE A STAR”
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Air Personalities

\J

Job-Hunting Survival
Guide — Part Three

Because most air personalities (excluding some of the top talent in
the top markets) do both airwork and production, the standard job-
seeking tape consists of these two elements in that order.

In most cases, the aircheck portion

sell, one soft sell. one humorous, one with
sound effects, etc. You don't have to include
a spot in its entirety; instead consider put-
ting together a 90-second montage of spots,
fading from one to the next.

cassette.)
The Cover Letter
Many PDs have complained to me about
Li * lack of tion in i

about it: Does a comedian auditioning for
the ““Tonight Show'’ rely on just “‘average”
material for fear of misleading his potential
employer, or does he use only his very best
stuff?

F preparing
the cover letter. To begin with, it’s a matter

single page. It identifies the sender, ad-
dresses the PD by name (if that informa-
tion is available), identifies the job being

‘1 strongly recommend putting to-
gether a terrific three minutes re-
presenting your best air work "

Your initial aircheck is meant to impress
and entertain the PD. I recommend con-
structing a tape that sounds like a real hour
of your show. Don’t have your time checks,

or dar items con

of each of these basics: time, weather, sta-
tion promo line, etc.

Is it dishonest to take bits and pieces and
make it sound like a single show? Well, I
suppose it's dishonest if you include with
your T&R a notarized statement guarantee-
ing it's a non-edited, telescoped show. The
only time ‘“cherry-picking” leads to pro-
blems, however, is when you can’t produce
in real life what's represented on the tape.
Your aircheck should represent you at the
top of your form. (And, obviously, if you

th

pplied for and why, and thanks the PD for

listening. Here’s a sample of a basic cover
letter (with my footnoted comments follow-
ing).

Los Angeles, Califtornia 90067
(213) 553-4.

February 22, 1985

Dear Mr. Grammerpro.

Having spotted your R&R ad for a moming per-
sonaiity, | am enclosing a recent aircheck and
resume.

As you'l hear, | believe in entertaining my au-
dience without forgetting that they still want to
hear the music.'

After three years here at KKED, I'm itching to

[
| The Resume

| Mason Willlams once said, “It a thing is worth saying, it can be said on a single page.” That
' apphies to most resumes. Your resume should include the following:

*Your name, address, and phone number at the top
A listing of the stations where you've worked, beginning with the current

*The job titles you heid at each station

That's realty all you need. If you've won some industry awards, it won't hurt to mention them.

SAMPLE RESUME
ED JOCK
1234 Bonnie Lane HEraEmices
Dovervile, Mississippi 38953 Oun Grammerpro
Program Orector, WKEN
Age: 27 {801)526-8989 123 washingmn Sweet
Maritsl Status: single Harworg. CT 08103
ORY 1203) 1234587
° S Mary Mangen
1982-present KKED/Winone. Min- Genersl Maneger, KEXD
nesota 458 Dusty Swest
Moming personality, Barstow, CA 92311
production (714) 747-9675
1980-1982 WKED/Hartford, Con- Pad Famos
necticut Famaous Conmultants
765 Peactires Sreet
Morming personality, Auarts, GA 30303
Music Director, Produc {404) 6355780
tion
1978-1980 KEKD/Barstow, Cafor (CREERO0SS)
na 'm sesiing nUsIC St
Program Director, air -
personality
1977-1978 WEKD/Chathem, Virgin
L]
Air personality, produc: This sample resume is much simpler than
fion, Assistant Music many. it is not designed 10 imprees; it's
Director designed 10 inform. You'l note thet it does not
lst educational background (fve yet 10 meet the
AWARDS PD who says, “What | realty want is a middey
1983 CMA Air Personality of jock who has a 8.A. in Communications”) or
the Year hobbies. The PD simply wants to know where
1982 Alr Personality of the you've worked, how long you worked there,
Year, Connecticut and what you did there.
Broadcasters Associe- There is one wey 1o make & good impression
tion with your resume, and that's 10 have it typeset
1880 Honorable Mention, and reproduced either by offset printing or by
Galaxy Production Com-  high-quaiity photocopying. At the very least, it
petition should be neatly typed and centered.

Special comments regarding the sample cover let-
tor:

1. Frankly, this sentence is just BS, and
you'll want to substitute your own line of BS
or leave it out entirely. Whatever you do,
avoid editorializing: “Unlike many foul
mouthed jocks who offend their listeners
and advertisers, I don't think a personality
has to be cbacene to get good ratings.”

2. This, too, is optional. If you can conve-
niently sum up your professional status in a
single sentence like this, great. 1 would,

move on to & bigger challenge.® And bx I'm
onginalty from the East Coast, I'd be especially in-
terested in retuming to the New England area.’

Thank you for your time and consideration!
Sincerely,
Ed Jock

, avoid expl ions like, ‘“Due to
an incredibly incompetent (and. I might
add, dishonest) station ger, I find
myself in desp need of employ N

3. If you can say something specific abou
the PD’s station, market, or region without
being patronizing, do so. This is not the
place for insincere flattery: “I've always
heard that Boise has the most exciting and
innovative radio in the world, and I've

already have a great
from a recent show that fills the bill, then
there’s no need to cherry-pick.

tone beeps at each edit point. Program
directors have heard enough airchecks to
understand that some time has elapsed bet-
ween the first two bars of a song and the
jock's outro.

While we're discussing editing: Keep the
music to an absolute minimum. I'm amaz-
ed at how many jocks devote ten valuable
seconds of their audition time to a record
fading out.

Your production samples should be dif-
ferent in style from each other: one hard

LN

always dreamed of someday working in

your city.

You'll note that those three sentences are
optional. If you left them out of this letter,
what would you be left with? A short, very
concise cover letter . . . which is all you
need.

By the way, if you're answering a blind
ad, it is not advisable to begin your letter
with “Dear Sir.” Certain program direc-
tors of either sex will consider it sexist. If a
title is listed in the ad, address your letter to
the title: *“Dear Program Director” . ..
“Dear Operations Director” . . . If no title
is given, it's entirely permissible to open with
asimple “Hello . . .”

Mailing The Package

Send the package via First Class Mail. If
the job is on the other side of the country
and you're convinced it's the job for you,
you might even use one of the next-day
delivery services. You'll save money by
sending it via the Fourth Class rate for
sound recordings, but it’ll take longer to get
there . . .often weeks longer.

Unfortunately, very few stations return
tapes sent by job seekers. (I always did
when I was a PD — unless I hired the per-
son or wanted to keep the tape on file for
future openings.) If you're on a tight
budget, you might want to enclose a self-
addressed, stamped padded mailing
envelope with your application.

INEED YOUR INPUT. Letters, comments, and
cassefte archecks are weicome. Due 10 8 lerge
volume of mail, however, | regret that | cannot
criique the tapes | receive.

A__--L'
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You're making a sound investment
in the future of your station.

Even a blue chip stock can be a gamble.

But your BMI payments are an investment
with a guaranteed return—an investment in the
future of music.

These payments go to songwriters and allow
them to keep creating music, and also encourage
fresh talent. The bottom line: an uninterrupted
supply of the kinds of music your
audience wants to hear.

What's good for music is good for
your station. Now and in the future.

Wherever there's music, there’s BMI.




Tina Turner was Y with a triple pi plaque for the success
of her “*Private Dancer” LP. Shown at the presentation (I-r) are Capitol-EMI

R&R/Friday, March 1, 1985
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B MESSER

Awaiting True
Electronic Journalism

How long before your newsroom can be
equipped with a cost-efficient word processor

Chairman Of The Board Bhaskar Menon, Tine, CRI Pr t Don Zir
mann, and Capitol Sr. VP Walter Lee.

Atlantic’s Julisn Lennon recently made a TV appearance on **American Band.
stand.” Shown during the taping (l-¢) are Atlantic’s Tony Mandich, Lennon,
host Drck Clark, Atlantic VP Perry Cooper, and Lennon’s manager Dean Gor-
don,

More Moves To Manhattan

Singes/songwriter/producers Eric Mercury and Thelonious Monk Il have sign-
ed with Manhattan Records, and will be releasing an album in April. Pictured
here (I-r) are Manhattan VP Gerry Gniffith, Mercury, Monk, and Menhattan
President Bruce Lundvall.

213-553-4330

‘The Call That Gets It All

'SUBSCRIBE TODAY!

which ically inputs and saves wire copy?
I'm encouraged that the arrival of such a
machine for the masses may be just around the
corner,

Commercial units are now being marketed
in the $20,000 range. but that's far too expensive
for the average radio station.

A highly-placed source inside the Associa-
ted Press says several lower-cost microcomputer
configurations are currently undergoing evalua-
tion.

Working newspeople express strong interest
in word processors ble of filling th 1}
up with wire copy.

They work like this. The equivalent of rip-
ping the wire-throwing away some stories, keeping
others — is accomplished with a few keystrokes.
No paper is involved. Keeper stories are left on-

screen for rewriting with the word processor,
then local stories are merged in, and the final
newscast script is then read directly from the
electronic screen, or a hard copy can be printed
on the trusty ol’ Extel.

Electronic newswriting is much, much
faster than ripping paper wire copy and rewriting
with a typewriter. Serious journalists can ap-
preciate that more background stories are
available to newsmen on every shift, because
about 24 hours worth of “throw-away™ stories
are actually retained in the memory bank. rather
than being tossed into a trashcan by the previous
two or three shifts.

I hope our colleagues at Associated Press
Broadcast Services are successful in their search
for a powerful newsroom tool that is truly affor-
dable and demonstrably cost-effective . . . and
the sooner the better!

RADIO & RECORDS

e s o= ————— PR

MONDAY, MARCH 4 — 185 anniversary of the first newspaper photograph. A reporter sntck a hidden camers
into the New York State penitentiary and took a picture of a condemned convict. which made the front page of the New York
World on this date in 1800, and wax the beginning of photojournalism.

1940 — King's Canyon National Park established on 434,000 acres in California. 1901
born. 1861 — Abe Lincoln insugurated. 1861 — Confederate states adopted Stars-and-Bars (Rebel Flag). 1712
last witchcraht trial.

Chris Squire of Yes 37. Paula Prentins 46, Barbara McNair 46,

TUESDAY, MARCH 5 — The Boston Massacre. a run-in between a handful of British military pofice and a mob
of American tax protestors, occurred 215 years ago (1770). Abuut 400 peophe surrounded a dosen moldiers, who then fired into the
crowd, killing five Bostonians and wounding twice that many. The Boston Maskacre inflamed colonial American public opinion
against taxes. The Boston Tea Party followed, and then the Anterican Revolution.

1984 — U.S. Supreme Court approved cities erecting certain Christmas nativity scenes. 1983 — U.S. charged that a
chemical weapon tmustard gas) was used by Iraq ngainst Iranian soldiers. 1942 — John Belushi drig overdose death. 1933
Great Depression: President FDR declared national “bank holiday™ feffective 6th) to stop runs on hanks.

Andy Gibb 27. Eddie Hodges 38. Rex Harrison 77,

WEDNESDAY, MARCH 6 — The 13-day Buttle of the Alamo ended 149 years ago today (1836). Davy
Crockett and 186 other Texas Revolutionaries were killed by about 5000 Mexican troops at San Antonio, where the Alamo is
still the biggest tourist attraction.

1937 — 1t barefoot water skiing. 1902 — Bureau of the Censua established. 1930 -
sale, developed by Clarence Birdseye. 1880 — Ist commercial A.C. powerplant.

Full Worm moon. Spring arrives in two weeks (3-20).

Kiki Dee 38. Rob Reiner 40. Valentina Tereshkova {1st woman in space, 1963) is 48. Ed MeMahon 62,

THURSDAY, MARCH 7 — In 1857 the U.S. Supreme Court issuied the Dred Scott ruling, saying that black
people were nt citizens and therefore didn't deserve equal protection under American law. Chiefl Justice Roger Taney even
commented that the Constitution wax"made by and for white men. " That Dred Scott decision was one of the most controversial
ever handed down by the Supreme Court. and was, of course. later supersedid.

1965 — Sheriff’s posse and State troopers in Selma, Alabama - using whips, clubs and teargas — injured at least 50 black
people pring to march to M 7Y 10 protest an earlier killing of & black person . . . touching off three duys of violent
encounters. (On March 9, about 1500 marchers, led by I)r.Martin Luther King Jr., began the famous Selma-to-Montomery
march.)

1949 — Lst planned housing subdivision opened at Levittown, Long lsland, NY 1932 — 3000 men rioted for jobs at Foed
Motor Companys Detroit. Michigan plant; four rioters were killed by police. 1911 — coin-op lacker patented. 1876 — Al Bell
patented telephone. 1834 — sewing machine button-holer patented.

Lynn Swann 33. Franco Harris 35. Janet Guthrie (1st woman driver in Indy-300. 19771 is 47. The Earl of Snowden.
Anthony Armstong-Jones, is 55.

FRIDAY, MARCH 8 — Tuentieth y of the first contingent of American ground combat troops arriving
in Vietnam (1965). About 3500 Marines debarked at Danang, thinking they were in Southeast Asia for a quick-and-casy opera.
tion. One of the leathernecks wha landed on that day in 1965, Steve Castille, later became Treasurer of the Vietnam Veterans
of America. He recalls, " We felt like we had the support of our country. it was what our fathers had done in World War Two,
and we felt that we could take on any enemy . . that we could do it!"

1946 — 1st commercial helicopter certified. 1894 — New York State first to require licenses for dogs. 1862 — last pirate

Bridge expert Charles Goren
England’s

1st packages of frozen {ood went on

Micky Dolenz 40. Lynn Redgrave 42. Cyd Charisse 62,

Saturday (3-9) 1961 — s dog into space. 1831 — French Foreign Legion formed. Retired world chess champion Bobby
Fischer 42. Mickey Spillane 67.

Sunday (3-10) 1033 — Los Angeles earthquake killed 120. 1876 — Al Bell telephoned “Come here, Watson, [ want you!™
Dean Torrence (Jan & Dean) 45.

R N———



HERE'S TO

HARDEM
WEAVER

WASHINGTON'S MOST LISTENED TO RADIO PROGRAM*
CELEBRATING ITS

25

ANNIVERSARY ON WMAL

AN EXTRAORDINARY ACHIEVEMENT FOR TWO UNIQUE RADIO PERSONALITIES—FRANK HARDEN & JACKSON WEAVER
HEARD ON WASHINGTON'S MOST LISTENED TO RADIO STATION—WMAL*
CONGRATULATIONS AND CONTINUED SUCCESS FOR THE NEXT 25 YEARS.

« WABC/WPLJ, NEW YORK « WRIF, DETROIT

« KABC/KLOS, LOS ANGELES .ld. .9 + KGO, SAN FRANCISCO
» WMAL/WRQX, WASHINGTON, D.C. ; * KSRR, HOUSTON

* WLS-AM/FM, CHICAGO ABC OWNED RADIO STATIONS * KTKS, DALLAS

*ARBITRON, FALL 1984, METRO PERSONS, 12 +
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WXKS-FM'’s Progressive
Profile Spells Profit

When he discusses the state of CHR in Boston, WXKS-FM's Sunny Joe
White gets right to the point. “This city is like half the country — it doesn't
need another CHR. Thankfully, we've got a position in the listener's mind
We're not only contemporary but hip. Rick Dees and KilS/Los Angeles,
Q105/Tampa, and Z100/New York are other stations that have a real hip per-
sona

By correctty setting your base and tone
yOu can rotate your powers every two and hatt
hours and not come off sounding Iike a teeny-
bopper station. Qur image is progressive be-
cause we lead the market on music in many
categories. It's this overall image that's made
us a lot of money,” he declared

ontemporary

Hit Radio

STAKES GROW ‘STEEPER’
Boston’s Tea Party
Boils Quver |

been two and a half years since we 've had any
fultime openings
While many CHRs have cut back on news

T

It was November 1983 when we last visited Boston for an in-depth “t'm a radio man but I'm also a doflar man, so r {
look at the CHR struggle between WXKS-FM and new competitor: CBS. |  we've aways researched the 18-34s. WHTT
owned WHTT. Since that time a lot has transpired. So fellow editor Steve :::’;“;1’:‘"“""::? :";:“"S"O“‘:e"z:"'::":“‘e"g
o . P oOf L W
Feinstein (AOR) and I are examining the market from each format’s s e oft and SoUEA 1o do whal we.Gb
perspective. best: play the hits and have a good fime.” bl
Fortunately for lts radio audience. Boston i s jherers 4 newcomer set to add more Usa Lipps

has always fostered a high level of quality
programming. Legendary CHR calls like
WBZ, WMEX, WRKO, WROR, and WVBF-
FM have been market-dominant over the
years. And now that tradition continues
with WXKS-FM. With original PD Sunny
Joe White at the helm since January 1979,
KIIS-108 has enjoyed tremendous ratings
and revenue success book after book.
However. rival WHTT is not to be ig-
nored. According to PD Charlic Quinn,
“I'm out to build a dynasty." and he means

Sunny Joe White
PD Mornings

Blair’s WZOU.
Many Potential Ears

While noted for many things, Boston is
also the seat of higher learning for over
500,000 students, only a handful of whom are
locals. They attend such well-known cam-
puses as Harvard, Brandeis, Tufts, Boston
College, Boston University, Wellesley, Rad-
cliffe, and MIT. It's no wonder then that so
much attention is paid o capturing those

excitement to the Boston CHR scene, I ‘ \M&

A Waiting Game

Speaking ot money, KISS-108 gets hit
about once a week for a minimum of $10,000
via its hourly “KISS Cal" contest. “Besides
our bus transit cards, we did very fittie outside
promotion. ' just et WZOU go in. make its
noise, and let things settie.”

Aamitting a great fondness tor once-legen-

Ron Dwyer JoJo Kincaid
Middays Late-Nights

i WHTT Seeks To Super-Serve

When PD Charlie Quinn arrived at WHTT a tew months ago from KZZP/-

[ Phoenix, he recalls, “"WHTT and CBS had a great ‘basic radio station,’ but it
was time to grow or lose the base we'd worked so hard to build. We couldn’t

| afford to look anemic by comparison to the rest of the market.” So what has

dary CHR WFILPhiladeiphia, Sunny said, “Tve
used many of its winning charactenstics in the
areas of promotions and personalities. When |
consider how our music and presentation
have evolved, WXKS-FM is a hybnd unto it-
sel.” And Sunny can also boast of enviable
staff stability. “We've had the same statf from
6am-9pm for tour years. | can't think of too

“What |'ve tried to do is add more promotion
| into the station mix. Not more contests per se,
but more street awareness. This station won't
fight the cash-hype battie. Instead WHTT will
be the most fun station to fisten to. WHTT is in-
1o nightclubs, schoots and local events; just
making ourselves more visible. In addition
we're packaging the station better and giving
the airstaff programming elements they didn't
have before. Better communication is being
offered.

"I now encourage the jocks to cvossplug
each other and make ‘cameo

Charlie done? He's given the station a "promotional transfusion.”

Cume Protection

As with other large cities, Charlie knows
mwhwdnmbeov«wmebases “Thisis a
very city. So we have

each other's shows. nm'ovlmlom
transition between shifts and displays camara-
derie among the staff, Plus they e hanging out
more off the air because we all have the same
goal: to win big. The audience can feel our

to be realistic about trying 1o be everywhere at
once. We're hitting every section we can a M-
tie at a ime, doing three or more appearances
a week.

“We are here 10 super-serve everyone who

many stations that can make such a clam. It's

Matt Siegal DnhDomnn

JJ Wnight

KISS-108 continues to air hourty one- mmute
and eight-second capsules. “That way.™ Sun-
ny explained, “we can go anywhere the TV
crews Qo to stay on top of things. if there's no
heavy news, then we teed artist/ifestyle infor-
mation. The point is, it must have value to the
audience. Alll ask is for everyone to follow
the format, but do it with feefing. That way we
all have a good time and make lots of money.”

Ed McMann Karen Blake
e}

0 Night Peopie Report |

desirable 12-34 demographics, and those lis-
teners in other demos with similar psycho-

. While many of these *“‘transient

A History Lesson
WXKS-FM, which began as a Disco sta-
tion under former owner Cecil Heftel, evolv-
ed into CHR because, as Sunny Joe puts it.

—

graphics

listeners” will never be surveyed by Ar-
bitron, getting them to listen causes a
snowball effect. That is, the peer pressure
and approval that determine a station or
stations are okay to listen to.

This also explains the fierce competition
for the active CHR audience, which, split
among three stations, breaks down into
some very attractive 12+ shares and sala-
ble demos. Here's how they stack up:

o WXKS-FM 7.5-6.5 for fourth place

 WHTT 6.6-5.8 for fifth place

* WZOU 1.7-2.1 from A/C last book

In terms of teens WHTT takes the prize
with better than a 36 share, WXKS-FM has
slightly over a 13, and WZOU debuts with a
mid-nine share. Now for some meat and
potatoes. WXKS-FM is number two in
adults 18-34 behind WBCN (number one
12+ with an 8.4), the runaway AOR leader

cohesiveness fkes contemporary music; that's our market
- niche. Our signal can be heard in all directions
for better than 75 miles, 30 we penetrate deep
into the suburbs. Therefore, we never lean too
far in any one musical direction.”

“We're going 1o hoid on 1o the 'Hit Radio’
positioning handie. it's been with us since our
inception and says what we are. With 3o many
new stations (WZOU and now First Media's
WKKT) we're in a cume-protection mode.
Aside from the students, this isn't a very tran-
sient market. There is a tremendous amount of
loyaity for WBCN, WHOH, WBZ, and WXKS-
FM. We're only thvee years into this format,
and I'm not going to give up owr pure CHR
position. No one can preempt our image. "

“Fairbanks and RKO made room for us,”
referring to the WRKO, WROR. and F
WVBF-FM format changes. So KISS-108 sat |
unchallenged in the format for about 18 !
months until WHTT signed on in September
'82 with then-PD Rick Peters. Now facing
competition from this CBS Hit Radio outlet,
WXKS-FM felt an immediate impact. Since
then, however, the two have remained neck
and neck in the ratings - sometimes within
only a few tenths of each other.

WZOU, which entered the CHR race at
the beginning of the fall Arbitron, has had )
what newly-named PD Dave Michaels
calls “a turbulent past.” Once known as
AOR-formatted WCOZ, the station took the
market by storm under PD-turned-consult-
ant John Sebastian. Almost as fast as it
rose, WCOZ hit the bottom and made a sud-
den switch to A/C. Ironically, former WZOU

Chariie Quinn Cindy Ba#en

PO MD/Weekends
-

— = , - T whose only in-format competition is  pp pave Gariano, who launched the sta-
_~ = o | WAAF/Worcester (26 12+). WHTT places  on's CHR efforte. was Rocenreh Dieocin
r fourth in this desirable demo. Inadults 2549 der Sebastian. Michaels observed. “The
WXKS-FM is number four, just one-tenth  ho0eqt mistake was that the station didn’t
| "l - ‘ poits 1 back o WECN, Toewe are 1o E01rom AOR 10CHR. There was o natura
e < — points in back of WBCN. There are 14  progression for the cume to follow.”
o Kv”y Mark Sebastian Johnny Dark  Alex Stone Dick Gunton shares split among three CHRs, and that’s a
0 Nights Lﬂrwms Ovemights lot of li ing, reach, and frequency. Continued on Page 50
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AN OPEN LETTER TO EVERYONE IN RADIO:

On Thursday. March 7 you will be receiving your first copies of “We Are The World." written by Michael Jackson

and Lionel Richie, produced by Quincy Jones and recorded by 45 of the biggest stars in American music.

The making of this record was an historic event, but it was only a step— the first step—in a major effort
to alleviate hunger, both in Africa and here in the US.A.

The 45 artists of “United Support of Artists for Africa” (USA for Africa) gave freely of their energy and talents.
Columbia Records has carried the task to the next level by manufacturing and
distributing this record at no profit.

Now you, Radio, have been handed the ball, with an opportunity to truly make a difference. Playing this
record is not enough. Listen carefully to its message and then tell your listeners how they can become involved;
where they can contribute money. energy and commitment; and how to continue this effort long after
“We Are The World” is no longer on the air.

The release of this record on March 7 and the subsequent album on April 1 is not just about raising money — it
is about raising awareness and changing our priorities so that everyone’s right to live without unnecessary
pain and suffering from malnutrition or lack of shelter is guaranteed.

As Bob Geldof said recently, “We in the music business have made drugs fashionable, we've made wild hairstyles
and clothes fashionable, and now it is time for us to make compassion and generosity fashionable.” Another
leader in this fight, the late Harry Chapin, once said to me, “When in doubt— DO SOMETHING!"

We have done something, and now it is up to radio to use its power. An incredible opportunity is at hand.
Please respond to it.

TSty

Ken Kragen
USA FOR AFRICA

1112 N. SHERBOURNE DRIVE  LOS ANGELES, CA 90069 (213) 854-4400
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WZOU’s New Trainer Opens The Cage
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can really put your nerves to the test

— and a lot of money in Allied Van Lines’

pocket. Newly-named PD Dave Michaels most recently worked with Law as

Assistant PD at WFLA-AM & FM/Ta

mpa. Prior to that he heid a similar slot

under Law at KLAC/Los Angeles. His programming background, however,
leans more CHR, with stints at KROY/Sacramento, KAFY/Bakersfield, and
KYNO/Fresno, under mentor Les Gariand during the Bill Drake era.

Humble But Feisty

Image is important to Dave, but “even
though WBCN and KISS-108 have incredible
¥mages, they can and will be beaten. No sta-
bon is ur It takes an in
hme and money. but time is the biggest factor
for longterm success. Not only is this city drip-
Ping with tradition,” he noted, “but with the
protessional level of the competition, it's realty
humbling to be here. Nonethetess, I'm still go-
ing to see us win

Considering the tormat changes the station
had undergone and the armival of WZOU, | ask-
ed Dave how he plans to distinguish his sta-
tion. “The only difference is the frosting on our
respective cakes, and it's this packaging that
will make the difference. Radio is an intangi-
ble, so we have 1o convince people we are
better. We have the best personalities
They're not the best known, but they will be a

year from now.*

And how will this come about? “We are go-
ing to be very heavy with personal appear-
ances, charity functions, and dances. Like
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Mark Mitchell Jon R&R Anthony Scott Brunner Uncle Johnny
Nights

poiticians, we have to become pert of the
community by pressing the flesh.”

Lots Of Long Green
What listener emotions wil WZOU tap?
“Youll feel good listening to WZOU; wed
make you laugh, entertain you with today’s
hits. and lay cash on you. Our ‘$10,000 Free
Money Payoff gave away $5000 twice a

Dave Michaels

PD

- .

Mike Monn Brad Krantz
Momings Momings
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Overnights Late-Nights

week fo the 94th caller upon heering Huey
Lowis's Heart Of Rock & Rol.” We also offered
a Pontiac Fiero, but everyone took the cash.
We're now giving away more cash per week
than any other station has in the market for the
last ten years,” he claimed.

“I see us just a bit behind WHTT, and it
won't be long before we overtake them. |
predict another 26% growth by the end of the
spring book. Radio is a very subjective
business, and {former PD) Dave Garlano did a
preat job. We were on course, but there were
i g where
we'd end up. We either need to do things first
or befter. and were accomplishing both to
win. (Blair President) Jim Hilllard and Al Law

are set on victory. just as | am."

HITIT, MICKEY! —

When a local “Baseball Fantasy” camp opened, the morning team at KZZP/Phoenix
recruited former Yankee great Mickey Mantle for a kve remote breakfast show.

Smiling over the “eats”

&6 (I-r) K2ZP Sports Director and former NY Met Ron Swaboda, morning man Keith Larson, Mantle, and

momng man Chris Shebel.

WPST GETS RECKLESS — WPST/Trenton was
honored by A&M Records for its support of Bry-
an Adams's “Reckless™ LP. Shown accepting
the plaque from A&M local rep Mel Zucker dre
(1) WPST Station Manager/morning man Tom
Tayior and migday man Jay Sorenson.

MIDNIGHT STAR MAKES PLANETARY INVASION — Members of Solar's Midnight Star stop-
ped by KIQQ/Los Angeles to thank the staff for its support Hamming it up (I-r} are E/A's Roger
Smith, KIQQ MD Robert Moorhead, the band's Melvin Gentry, KIQQ Jock G. W. McCoy, unident-
| i#ed group member, and E/A's Primus Robinson.

FOR YOUR EARS ONLY — During a recent visit
to St. Louis, Columbia National Promotion Direc-
tor George Chaltas (r} treated KWK PD C.C.
Matthews (l) to & private listening party for Mick
Jagger's solo LP “She’s The Boss.”

LATE NIGHTER JOINS WAPP — Paul Schafter
of “Saturday Night Live” and “Late Night With
David Letterman™ can now be heard Friday

MOVING A MOUNTAIN — KMJK/Portland’s
morning duo Kent (Phillips) & Alan (Budwifl) re-
cently spent a moming moving Mt. MHood to a

park{ At first were happy
to view the mountain at such close range.
However, they soon tired of it and, in the interest
of community service, Kent & Alan spent the
weekend returning M!. Hood to Hs previous
home!

gs 7-9am on WAPP/New York. Welcom-
ing Paul to the team are (I-r) WAPP personalities
Harry Nelson, Jane Dormacker, Schaffer, OM
Gerry Cagle, Lannetie Abraham, and Assistant
PD Steve Elis

SO HOT THEY'RE BURNING! — WMAR/Balti-
more travels to all promotions in fts 1941 mach
fire truck. Mere it is carrying them along the
mayor's 11th annual Christmas parade route.

Boston

Continued from Page 48
Keeping A Watchful Eye

You don't stay at the top as long as Sunny
Joe has without knowing apples from
oranges. Despite his involvement with par-
ent company Pyramid’s other properties
(WNYS/Buffalo, WSNI/Philadelphia, and
WPXY/Rochester) and his ongoing consult-
ancy (WKTU/New York and WKSS/Hart-
ford), Sunny Joe keeps a close watch on his
home base.

Temporarily on sabbatical from his high-
ly-rated 6-9pm radio show, he plans to hit
the air again before the spring book. “I
miss being on the air, but we're getting
things in shape everywhere else. Thankful-
ly. I've got great people here and at the
other properties to help me out.

*“KISS-108 is so much a part of Boston
because we reflect how much of the adult
population feels about themselves; care-
free, fun, and full of energy. Our personali-
ties are the most well-known in town. My
GM Richie Balsbaugh has always given me
enough money to acquire the right talent
and stage the right promotions.

““Sure, we might beout-musicked in terms
of numbers of songs/hour played by WHTT,
but never in terms of song quality. When
CHR hit the skids we didn’t because we’re
more than a jukebox,” he said, referring to
WHTT’s presentation. “WZOU hasn’t got a
chance against us. You can't out-KISS
KISS-108. Because of my staff, people will
listen even if they don’t like the music.
They’re afraid they might miss something
if they turn us off."”

Chainwide Pride

Calling the CBS group of CHRs “the
RKOs of the ‘80s,” Charlie feels a lot of
pride in working at WHTT. ““As a group, we
are presenting the format in more creative
and exciting ways than anyone else in the
country. Having just hired Bruce Kelly
(former B94/Pittsburgh Assistant PDyaf-
ternoon driver) for mornings adds a whole
new dimension to our sound

“WHTT sounds wonderful. but KISS-108
is also strong,”” he noted. “With the increas-
ed competition from WZOU, we’re now pos-
itioned to offer more than just music for the
audience to hang their hats on. We can’t be
in an ivory tower untouched by the people
and never come down to touch them. We're
so far ahead of WZOU in this area that they
may never be able to catch up.”
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“Supergroups ‘85” explodes

Triumph, live via satellite from the L.A. Sports Arena

on their “Thunder Seven” to

with rock’s hottest ticket—

ur. The band played to over

a million people during their last tour, so follow the
fans for this onel Call (212) 8875218 to be part of this

thunderous event!
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ALLADIN THEATER, LAS VEGAS, NV = SPORTS ARENA, SAN DIEGO, CA
ORANGE AUDITORIUM, SAN BERNARDINO, CA = SELLAND ARENA, FRESNO, CA
SPORTS ARENA, LOS ANGELES, CA = COW PALACE, SAN FRANCISCO, CA
COLISEUM, TACOMA, WA = COLISEUM, PORTLAND, OR = TACOMA DOME,
TACOMA, WA = PACIFIC NATIONAL EXHIBITION, VANCOUVER, CANADA =
NORTHLANDS COLISEUM, EDMONTON, CANADA = SASKATOON ARENA,
SASKATOON, CANADA = SADDLE DOME, CALGARY, CANADA = AGRIDOME,
REGINA, CANADA = WINNIPEG ARENA, WINNIPEG, CANADA = FORT WILLIAMS
GARDENS, THUNDER BAY, CANADA = MEMORIAL GARDENS, SAULT STE. MARIE,
CANADA = SUDBURY, SUDBURY, CANADA = FORUM, MONTREAL, CANADA =
MAPLE LEAF GARDENS, TORONTO, CANADA = JOE LOUIS ARENA, DETROIT, MI

HEAR THEM ON THEIR NEW MCA LP

FEATURING: FOLLOW YOUR HEART

<MCA
OELIVERING THE MUSIC OF THE 808
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DANCING IN RETAIL — Solar/E-A's Shalamar made an in-store appearance at Peaches Records in
North Miami Beach. On hand were {I-r) Elektra’s Frank Amadeo, Y100/Miami Promotion Directoi
PO T Watts, S, s

Tony Novia, Assistant Promotions Director Julie Wilson, A
Howard Hewitt, Delisa Davis and Micki Frae.

- 273

- e

REACHING FOR THE STARS — KKHR/Los Angeles, in conjunction with Columbia Records and the
L.A. City Council, buried a time capsule to celebrate the opening of Columbia’s “Starman. * The cap-
Sule contains 1984 memorabilia concerning lite in L.A., including Olympic souvenirs, buttons, local
team pennants, and the Randy Newman disc "I Love L.A." Pictured (I-r) are KKMR's Dave Donavan,
Cou Peggy Si . and Starman p Larry J. Franco and Barry Bernardi.
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Motion

Charlie & Harrigan make the move trom
KCBQ/San Diego to mornings at WAVA/Wash-

|

Charfie & Harrigan

ington . . . Gene Wooten has left the Production
Dwector's siot at WQID & WVIMBIioxi to join
WPLJ/New York as Assistant Production Director

New to WAZY-FM/Latayette is B.J. Kaplan,
from WEAQ/Eau Clalre, W1, as Production Director

John Arthor moves from WZOK/Rockford to
do momings at WNCl/Columbus Peter Lett
joins KMJK/Portland from crosstown CHR rival
KKRZ for weekends Oops, it's Dave Mc-
Cann, not Mark McCenn, doing afternoons at
KWK/St. Louis . . . Rich Dennis is new to after-
noons at WFBG/AItoona Tim McCoy is doing
it overnights at KITE/Corpus Christi Kathy
Love joins the morning zoo at KKQV/Wichita
Faiis for news
working nights at Z102/Savannah.

At Q100/A Linds K. Schmidt be-
comes the new Sports Director, and Mitch *‘The
Stitch®’ Stevens joins for overnights Bobby
Knight is the new morning man at KOFM/Okiaho-
ma City; Steve Summers is on 7 to midnight, and
Curt Spain is working 12-6am Greg McCul
fough adds Assistant PD 1o his AM drive duties

' PRODUCTIONS

presents

WARP FACTOR

Flame Throwin’ 11D's for

Call JAM CREATIV

Sin Dallas(214) 526-7080

Bill *‘Spanky’* McFarland is |

Georgla Morgan moves across town trom
KELFAM/Tuisa for weekend work at KAY107 . . .
Latest lineup iisting at Y107/Nashville: Coyote
McCloud in the morning with Tony Reed on news
and Dians Lynn on traffic, Lee Casey (PD Gabe
Hobbs) during midday, Gary Jef! Walker working
noon to 4pm. Merc Chase on PM drive, Chris
Tyler at night, and Diana Lynn ovemight Con
grats to FM102/Sacramento late-night personal
ity Greg Lane on his engagement to Suzanne
Watkins. An October 5 wedding is planned

DOING IT **WRIGHT"' IN CLEVELAND — Dan
cin' Danny Wright has returned to his jormer
number one PM drive airshift on WGCL/Cieve
iand, after spending nearly a year at KBEQ/Kan-
sas City. WGCL sponsored a weicome back
bash, where Danny broadcast live to mark his
return. Here's Danny (i), smiling with his biggest
fans (center, right) WGCL GM Kim Colebrook
and PD Tom Jellries.

REBBIE VISITS CHICAGO — Rebbie Jackson
visited the WAGO/Chicago offices while on a
Windy City junket. Pictured here (i-r) are CBS's
Frank Chaplin, WAGO morning man John Lan-
decker, Rebbie, WAGO PD Jan Jeffries, and
CBS's Dave Remedi.

Bits

¢ Looking For Mr. Puniverse — KIMN/
Denver put all doubts to rest regarding the
puniest man in Colorado when it sponsored
a Mr. Puniverse contest! Contestants com-
peted in such categories as talent, poise,
and nerd lookalike. There was even a
bathrobe parade complete with pose-down.
The grand prize winner received a trip for
two to Japan, but the runners-up weren't
quite so lucky. Their prizes included bags of
chest hair, shrimp, twe pounds of muscles,
and shoe lifts.

¢ “To My Boss, With Whom I'm Secretly
In Love” — Q107/Washington’s Elliot &
Woodside have decided to devote the final
hour of their morning show to requests and
dedications. Q-listeners can now call in
from 9-10am to ask for current hits as well
as oldies. For special occasions, requests
can be made by mail.

¢ Here Comes The Love Patrol!
KNIN/Wichita Falls, TX organized a “Love
Patrol” Valentine’s Day promotion, which
turned the town upside down in search of
the cutest couples. These cute couples re-
ceived all kinds of prizes and gifts for their
winning cuteness.
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Introducing
“THAT WAS YESTERDAY

the second single from Foreigner’s
soon-to-be double platinum album,

‘AGENT PROVOCATEUR”
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On Atlannc Records & Cassettes
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BOSTON BROADCAST BRAHMINS

WBCN: Stellar Staff Equals
Spectacular Success

Pssst. . . c’'mere. I’m gonna spill the beans on the secret to WBCN/
Boston’s success. It’s a formula that results in an air sound that’s un-

commonly vital and vibrant, accom
station has been either #1 or #2 in 12

panied by remarkable ratings — the
-+ share for the past five books, with

demographic domination that’s staggering.

What this Beantown bunch does in order
to win is simple — they stock the station
with excellent people in every department.

special management style. “You have to
construct an environment that has the
i of discipl

'BCN is a case study of what h ppens when
a crew of creative spirits with a passion for
engaging, energetic radio is given the li-
cense and tools to do radio that expresses
their ideals.

Sure, other factors like the station’s rich
heritage and adventurous music policy con-
tribute to its status as an institution both in
the Boston market and the radio industry.
But I propose that 'BCN’s greatness is pri-
marily a function of its cast of characters
who are committed to radio that matters.
The 'BCN story is one of people, and we'll
tell it through some of the key players.

It Ain’t As Easy As It Looks

cent ratings and
market image a
cinch? Not quite,
says VP/GM Tony
Berardini, who joined
the station originally
as a jock, became PD
in 1979, and then GM
in 1981.

First, the station’s

Tony Berardini
prime resource — its staff — demands a

p y
for talented people to be creative in the
same direction, pointed at the same goal.
My job is also to continually challenge them
to stretch their creativity.”

Second. the revenue doesn't just walk in
the door. Even with unassailable 25+
strength, 'BCN still fights an uphill battle to
land upscale accounts. “Certain airlines’
target may be men 25-49, which we're #1 in,
but they won’t buy us at any price,” he
says. “No matter what Arbitron says, they
still don't believe that people who listen to
rock music can be upscale.”

Berardini uses qualitative audience re-
ports such as Simmeons and Scarborough to
show the income and affluence of the upper-
demo AOR audience. “We've had strong
numbers for a couple of years, but just last
year started to make inroads into new pro-
duct categories like banks and airlines.
When we got United Airlines on the air, I
Wwas a happy, happy boy."

And don't think that Berardini is sailing
along blithely, assuming that 'BCN will
never again face another AOR rival after
WCOZ’s ignominious retreat from the for-
mat. If a direct competitor does surface.
"BCN will have the benefit of wisdom and
experience on fts side. “We realize the

Music Monitor

Middays

Bruce Springsteen Thunder Rosd
Journey Only The Young
Gary Lewis & The Playboys

This Diamond Ring
Martha & The Muffins Echo Besch
Ramones / Wanns Be Sedated
John Fogerty Rock 'n’ Roll Girls
Warren Zevon Excitabie Boy
Strangiers Skin Deep
Jackson Browne You Love The Thunder
Modern English / Meit With You
Tine Tumer Better Be Good To Me
Altman Brothers Whipping Fost
Van Halen Aint Takin' ‘Bout Love

Evenings

Who Bargain

Biue Oyster Cult Deadine
Foreigner Tooth And Nail

Graham Parker Discovenng Japan
Plimsouls A Milion Miles Away
REO Speedwagon Tough Guys
Joan Jett / Love You Love Me Love
8londie Denis

D. Bowie w/P. Metheny Tiis Is Not America
Kinks Come Dancing

Lyres Don't Give It Up Now

AC/DC Jailbreak

Queen Tie Your Mother Down

that made us so vulnerabie to a
station like "COZ. It wasn't just how good
they were, it was how vulnerable we were.
We constantly reality-check ourselves to
avoid being in that position again.”
ing back. says Berardini, the mis-

takes included “lack of consistency, and
reluctance to play the full range of hits. You
havetobewﬂungtocmnengeymrm
ego, take criticism, and admit that you're
making mistakes.’

'I‘hisisn'tju.stliyservicetochnrcingyw
evil ways. "BCN underwent a considerable
philosophical facelift before it started its
climb to the top. In contrast to the 'BCN of
only a few years ago, today the station is in
the forefront of AORs that are not the least
bitlehxctant!aplaymm:ppulhjtsongx
by artists such as Prince, Madonna, Hall &
Oates, and Billy Joel,

Kranes Explains

WLIR/Long Island to
climb aboard the
good ship 104 in
August of '83. "BCN
has a democratic
method of adding %
records, he says. “All
the jocks get copies of
records and are in-
vited to the weekly

Bob Kranes
music meeting, where their vote carries the
same weight as Oedipus’s, Tony's and

R3R/Friday, March 1, 198!

JOCKS HAVE FREEDOM OF CHOICE

| Jjocks program their own shows.

Ali tracks on every album aren’l open for
airplay, but jocks are never required 1o play
any one song at a particular time. instead, a
system guides them through various categor-
ies from which they select their own tunes.
three current rotations, a core library for oider
Material, and wide-open “iork choices

i

Ken Shetton,

Chartes Laquidara,
Oam 10am-2pm

Carter Alan, 6-10pm  Amert 0., 2-6am

The 'BCN Music Masters

Like to be a jock at 'BCN? You'll have to not only be an entertaining per-
sonality. but also know your music. 'BCN is among the few AORs left where

Mark Parenteau,

\\; »—!_‘

“A computer printout or card system
dehumanizes a jock,” beseves PD Oedipus. "My |
locks are artists, and have a much greater |
sense of having their own shows this way. !
When they get off the air and someone says,
‘Hey, great show," they dont have to say. |
Well. | just played what | was toid to.

2-6pm

News Director
Katy Abe!

“Raz” (Carla Razwyck)
10pm-2am

mine. Majority rule decides whether or not
a record goes on the station."”

Though 'BCN has a relatively liberai
musical policy, by no means is every rec-
ord an automatic add. Kranes mentions, for
instance, that the station labored over
Madonna before adding her, while Wham!
was passed on after serious deliberation.
“Madonna’s Image was closer to what
we're all about,” he says.

In fact, when considering a pre-release
12" or 45, the station will often wait until the
album is released. **Airplay is more helpful
to the artist when a record’s in the stores
and the prometional machinery is in mo-
tion,” Kranes reckons. “It's not an iron-
clad rule, but it's a major consideration if
we're not dealing with an automatic like
Mick Jagger or Bowie.”

"BCN affords Kranes two rewards: being
early on records that climb up the charts
like Corey Hart, Fixx, Cyndi Lauper, and
Nena, and “just dealing with people like
Oedipus and Tony Berardini who live what
they do. They spread that positive energy to
everyone else.”

Production Prodigies

There are two

'BCN people who

character. Produc- Ve
tion Director Tom

Sandman and man of  Tom Sandman
1000 voices Billy West create the wildly im-
aginative and sidesplittingly hilarious pro-
mos, song parodies, and music collages that
are an integral part of 'BCN’s sizzle.

The duo is gifted in all three parts of the
creative ion process:

1) Writing: They come up with
outrageous premises and associations, such
as a K-Tel style spot for a “Three Stooges
Meet The Beatles™ album, and then flesh
out their ideas with taut, clever scripts.

2) Performance: West is a superb vocal
impersonator whose repertoire ranges from

an uncanny David Bowie to a lifelike Bing
Crosby.

3) Technique: Sandman is a wizard, both
with a blade and at electronically cancel-
ling out the vocals from records, allowing:
West and himself to record their own lyrj

As creative as he gets, Sandma
always conscious of the message to be com-
municated. “We make sure we never lose
the seil part of what we're doing,” he vows.

Continued on Page 58

i
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Ratings Rap
"BCN's dominance is 80 regular these days
that it's easy to forget the impressive tur-
naround the stabon underwent in the not-too-
distant past. These trends help you appreciate
the seesaw ratings fales of 'BCN and its
former nemesis WCOZ, which switched out of
the format in October '83

WBCN wCoz
Spring '80 8.2 41
Summer '80 4.4 7.8
Fall "80 4.2 9.1
Winter '81 48 1.0
Spring 81 3s 1.1
Summer 81 4.6 126
Fall ‘81 5.9 9.3
Winter ‘82 59 8.7
Spring '82 47 7.4
Summer '82 6.3 75
Falt "82 5.6 49
Winter '83 7.4 4.8
Spring ' 83 6.6 48
Summer ‘83 7.2 34
Fall '83 7.8 .
Winter ‘84 8.2
Spring ‘84 9.0 .
Summer ‘84 8.6 o
Fall "84 8.4 2

Few stations can top ‘BCN's sheer amount
of #1 ranks:

* Men 18+,
25-49

® Aduits 18-34, 18-49, 25-49

Additionally, BCN's women 18-34 share is
aciose second to WXKS-FM's.

18-34, 18-49, 25.49,
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WBCN: Stellar Staff = Spectacular Success

Continued from Page 56

Song parodies about food sell midday man
Ken Shelton’s lunch hour. Seamlessly-
edited thematic music collages sell 'BCN
conceptually: the station’s span of music
from all of rock’s eras, its Boston identity,
or its connection to a holiday. A Prince
parody sells a promotion that awards trips
to see both a Prince concert and the “Crown
Prince” - quarterback Doug Flutie and
Boston U. at the Cotton Bowl.

It’s no accident that "BCN has historically
had a primo production department, says
Sandman. “There’s definitely a priority
here for good, creative production; we're
not just seen as support people. Not too
many stations give production people the
avenue to let their personalities be heard on
the radio and entertain in the true sense of
the word.”

Oedipus: Making The
Complex Seem Simple

Talking with PD
Oedipus is always a
shot in the arm. There
isn't a more fervent
believer in radio's
power to truly affect
both its audience and

creators. S
Oedipus’s intensity -~

has helped deliver

‘BCN from its ratings

nadir when he took Oedipus

over in May of '81 to its current glory. Dur-
ing his reign, "BCN has become a truly full-
service station, both musically and, just as
important, in nonmusical areas.

360 Degrees Of Rock ’n’ Roll

Musically, 'BCN lives up to its 360 de-
grees of rock 'n’ roll” slogan by playing a
broad base of rock of all eras and genres,
from the *50s to the '80s and from Madonna
to metal. The mix ranges from cross-for-
mat hits to lesser-known artists.

For instance, while Oedipus chides other
AORs for playing only “white boy rock.”
you'll still find Bryan Adams, Giuftria, and
Triumph on 'BCN's list. Alongside them in
heavy rotation, though, are the Stranglers,
Bronski Beat, and Nails.

A forceful advocate of mass appeal art-
ists such as Prince, Cyndi Lauper, and
Michael Jackson, Oedipus proposes, “It's
necessary to play the artists people are
talking about. They have a buzz from other
media, from Rolling Stone to ‘Entertain-
ment Tonight.’ You keep your image, at
the same time, by playing other records
that are exclusive to your station.”

That image is served by other program-
ming elements as well. In rotation at alt
times are five local groups besides area
megastars like Aerosmith and J. Geils.
Oedipus himself hosts “Nocturnal Emis-
sions.” a new music show on Sunday nights,
followed by Berardini's ‘“‘Heavy Metal
From Hell'"" hour of hardcore metal.

? WBCN’s Promotional Prowess

As befits a musically active radio station, ‘BCN's audience responds in
| great numbers to the promotions that Creative Services Director David
| Bieber and assistant Larry Loprete cook up:

* 'BCN's fist Rock 'n’ Roll Expo draw\’

‘ 25,000 peopie

l ® A 10K Road Race attracted approx-
imately 1200 participants,

f ® Labor Day fweworks with a synchronized
soundtrack broadcast over 'BCN pulied an
estimated 250,000.

® A station calendar produced entirely in-
house sold 15,000
¢ Free lunchtime concerts on Wednesdays
draw sell out crowds to a 1400-seat club for
acts such as Cyndi Lauper and T-Bone
Burnette, as well as local talent,
Bieber explains, "Events like these along
with our Rock n Roil Rumbie and Comedy Riot
| talent contests, give BCN an institutional
| presence
They also touch a ot of the community
| beyond the reaim of the rock 'n’ roll culture
Even though we're predominantly a rock 'n
| roil station, that doesn't necessarily mean

i we're narrowly tocused. The recurring nature

| of many of the events aiso refiects the

i station's continuity.

[ Connect Up To Me

BCN uses “connection” as an umbreila
term to image itsef as the town's premier
purveyor of tickets for a range of pop cuiture

‘ events. “BCN Is the connection, and the ac-

jective in front is the pertinent one,” says

Bieber

As the “Cinema Connection,” 'BCN gets its
pick of primo movie screenings due to its at-
| tractive young adult numbers, and averages
more than one showing a week. Being the

“Concert Connecton” means gvng  out

tickets to iterally every concert in the area A

listener need register once each year to be

eligible for an entire year of giveaways
Always Exciting

Bieber's promotional philosophy is to be ex:
citing aff the time. “If you do the big prize, sup-
port it with a lot of winners, A good pace and
variety of promotions on the ar all the time
gives more peopie the ‘thrill of winning” than
the big, bombastic contests. it's that emotional

_ () W

response peopie get from knowing they've
won and hearing their name on the radio that
Counts more than the size of the prize.”

|

Beyond The Music

'BCN's musical diversity is matched by
an array of nonmusical features:

* News: A three-person news depart-
ment, headed by Katy Abel, delivers casts
on the half-hour from 6-10am, at 12:30pm.
and on the half-hour from 4-5:30pm. The
focus is on legit news rather than lifestyle
fluff, and to further enhance credibility,
chatter between the newsperson and jock is
strictly prohibited.

* Sports: Sportscasts in the moming
come from AE Judy Carlo's alter-ego,
*“‘Scooter,” and from “Tank" in the after-
noon.

© Boston Sunday Review: A 7am-noon
talk show includes guests such as the town's
mayoral candidates, Alan Ginsberg, Gary
Hart, Robert Ludlum, John Huston, and
Gloria Steinem.

e Arts: The “Culture Vulture” (news-
man Mat Shaffer) reviews books, movies,
theater, and dance twice a week.

* Editorials: Local journalist Rory
0’Couner delivers two editorials a week co-
written with Abel.

e Comedy: A ten-minute comedy seg-
ment, sometimes with a live comic, airs

© Job Squad: Newsman Sherman Whit-
man reads job listings daily.

Oedipus comments, “While the music
holds it all together, we also reflect the

news and cultural events in people’s lives.
You listen to us to find out what's happening
all the time.”

As for any tuneout these features may
cause, he says, “I've accepted that I'm go-
ing to lose the passive listener who wants
only music all the time. But I say there's
more people who want more than that from
radio. They want to be informed, to be
culturally involved. We're saying that to
know what’s going on in the world is rock 'n’
roll too."

Can It Work Elsewhere?

Oedipus firmly believes that a station
such as 'BCN can work in other markets,
given the right support. “You need creative
management that's willing to invest its per-
sonal energies in working with talented peo-
ple instead of coasting by hiring a consult-
ant. That creates a spirit and energy that’s
irresistible to everyone who comes in con-
tact with the station: listeners feel it over
the air, jocks on the street give it off, and so
does a salesperson when he pitches the sta-
tion.

“Everyone reaps the benefits. The sta-
tion’s financially successful, and you're do-
ing something with your life that affects
people. You're working with a group of peo-
ple you care about, and working for an au-
dience you care about. And what more is
there to life than those kinds of relation-
ships with people?”

T— 1
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NON-STOP BOSTON ATTACK

WAAF:
Outside &
Looking In -

Though located in Worcester, 45
miles west of Boston, WAAF targets
much of its programming, promo-
tional, and marketing energies at
the Boston market. Its signal covers
the Boston metro clearly outside of
some downtown areas, and 'AAF
has adopted both a Worcester-Bos-
ton dual ID and a top-of-the-hour
slogan stating: *“Boston, we want to
be your non-stop rock station."

No-Schiock, Non-Stop Rock
'AAF lives up to its
‘“non-stop rock” im-
age by offering main-
stream AOR with few
CHR crossovers
you're not likely to
hear Philip Bailey,
Duran Duran, Prince,
or Cyndi Lauper on its
air. PD Rob Barnett
figures, “There are

Rob Barnett

Steve Stockman Richard Reis

enough hit radio stations in the Boston area
for us to stay pure AOR and avoid all the
crossovers. The crossovers we do play are

Continued on Page 60
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Sheraton Premiere Hotel
Universal City, California

Rockers ‘85 promises to be the Rock
radio and music convention of the
decade. Come see and hear industry
leaders from radio, music, video and
Pprint in a wide array of panel discus-
sions, round table meetings, keynote
addresses, debares and workshops.

EXPO

Rockers ‘85 will be attended by the
industry’s major technical and service
organizations who will participate in
a siate-of-the-art exposition of the
latest innovations in radio, video, and
all aspects of music media.

AWARDS CEREMONY

Rockers ‘85 will be the site of the first
annual Academy of Rock Music
(ARM) Awards Ceremony at which
the spectrum of Rock 'n’ Roll music
participants—radio stations, radlo
Pprogrammers, musicians, producers,
record companies and record execu-
tives—will be honored by their peers.
This long-overdue ritual and recogni-
tion will be televised and could be the
start of a muslc industry tradition.

JUST ADDED...LONE JUSTICE

818) 343-3952

&

ty bo

7777772

conference, expo, awards
and t.j. martell chari

1017 12 13

- o ws W

ceremony
wiing party
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AND RELATED FIELDS
BOWLING CHARITY

The social event of the year (a.k.a.
“The Jon Scott Bowling Party”) is

also the charity event of the year for

the Rock 'n’ Roll radio and record
industries. Each vear this widely pub-
licized event raises money for the mu-

sic industry-supported T.J. Martell
F dati i

Jor Leuk and Cancer
Research. Now a part of the Rockers
85 convention, this charitable event
should continue one of Rock 'n’ Roll’s
most prideful traditions on an even
larger and more productive level.

PLUS...
Rockers ‘85 will be highlighted by ex-
citing musical showcases, concerts, lis-

tening parties, sporting events and, of |

course, those ever-popular record
company hospitality suites. Southern
California is great in the spring and
the Sheraton Premiere Hotel, located
in the heart of world-famous Univer-
sal City, is the center of LA’s music,
media and entertainment scenes. |F
YOU CARE ABOUT ROCK 'N’
ROLL, RADIO AND MEDIA, DO
NOT MISS ROCKERS '85!

-.KING KOBRA...USA FOR AFRICA VIDEO SNEAK

ROCKERS ‘85 HOTEL n“‘“"‘%ﬂ.‘f’"’“‘""““"’"’;"‘"""“" i
s b Jyour par in all meetings,
IION l'“ expasinions, ceremonies and social events including (for thase
.IG.'-'..‘ 3 .5 §'RVA i i&;‘ who register first) The T]. Martel Charity Bowling Party .. . plus
$200.00 REGISTRATION Sheraton Premiere i
$150.00 PANELIST REGSTRATION. Single: $1 |_5_00 h
$75.00 STUDENT REGISTRATION Double/Twin: $125.00 MAIL ROCKERS ‘85 REBISTRATIONS AND HOTEL
R RESERVATIONS T0:
Indicate quantity and make checks or
e it s mppreopmen e b [ ey pow
Naw ADDFESS ’8 5
AFRLATION e
18653 VENTURA BLVD.
ADORESS ARRIVAL s SUITE #366
. P TARZANA, CA. 91356
MASTI D A En 1 ____ I—— — ~ . "
u:;:::u,.s: MERCAN mflfl ) "‘"““f" :‘m P } Cunh\':_m nm,:ms;ﬂu.m and Robert Haber:

AGENDA

{more 1o be announced)

SUNDAY, MARCH 10th

Registration— 12noon- 2midnight

Rockers 85 Musical Showcases— [2naon Bpm
. J. Martell Charity Bowling Party—6pm-
2midnight

Midnight Bashmosgilllll‘ Suites including
Atlantic. CBS. Chrysalis. tiday Morning Quarterback
MCA. Poiygram and Westwood One Fealuring the gala
gg!,umbll pic Records midnight breakfasi- 1Zmidnight-

MONDAY. MARCH 11th

letislrahon—&wl?miﬂnlnhl
=|l U/CMJ College Radic and Atternative
usic

Symposium—8am-Gpm

Rockers ‘85 Exposition-- 10am- t0pm

Panel: A Historical Perspective. Moderated b,
Frank Cody. P0). NBC Entertainment/ The Source Inclu
ing Carmine Al#;ke King Cabra; Heavy Lenny Bronstein
nuv’ Lenny Fromotions; Raechei Donahue. KNS, Los
Angeles: John Gorman. WMMS. Clevetand; Thom 0'Hair,
Ichi Bon Ichi: Scatt Muni, WKEW-FM. New York: plus
others— 10pm- 11am

Workshop: Airchecks Across the Nation,
osted by Steve Feinstein, AGR Editor. Radio &
Records—11am- 12n00n

Sporting Event: Rock Quiz-0ff. Hosted and Emceed

by Joshua Fei m, Fresident. MJI 8roadcasting.
"In big n(mm:n- r o

'ol:nuul’ Remarks and Keynote Introduc-

tion: Mike Harrison President Gw’pnnnr Communica

tions and Tony Martell, V.P_ EPA and Presigent, d

Martetl Foundatisn— pm- 1:15pm

ress: Scoit Muni. Operations Director
—1:15-2pm

idea Exchange: A series of panels
and discussions presented by the Friday Morning Quar-
terback Album Report. HnntJ by Bill Hard. Editor gl
Including Les Arnold. PD. WLLZ. Detroit: Aob Barnet, PO,
WAAF_ Worcester: Jimm; Christopher. PO_KNAC. Long
Beach: Larry Ounn, MO, WLIR, Long Istand. Ted Edwards.
0. K68, San an Scott Jameson, PD. KAZY, Denver:
Dave Kane. MD. WCMF. Rochester. Charlle Kendall.
EW-FM. New York: Rad Messick. PO WDIZ_ Ortande
Chris Miller. PO. KROR. San Francisce: Ron Nenni. PO,
WHJY. Pravidence: nmwx. PO WBCN. Boston: The Roz.
MO. WICT. Toledo: Norm Winer, PD.WXRT. Chicage: plus
many more—2pm-Som
Panei: The Care and Fe of Air Personali-
ties. Moderated by Alan PD. WKLS,
Including Kid Leo. WMMS. Clevefand: Pat Martin. KGB,

San Disgo: Frazer Smith. KMET, Los lnlem, Ousty
Strest. gh: Les Angeles: Lyno Wells, KBPI. Denver:
niversal Back Lot Cocktail Extrava-

RZa. Hosted by MCA Records—6 30pm-8.30pm
ockers ‘83 Special Musical &nowuse—

Hospitality Suites l!:nnnnundl—'uum ”
Rockers Midnight Artist and AZR Open
Session. Fealuring an array of the indus ry's
I ln‘ recording artists and ASR directors—12mig-
night-1:30pm

TUESDAY, MARCH 12th
Registration—8am-gpm

KlaJ/CMJ Coliege Radio and Alternative Music Sympo
sium {continued)—Bam-Spm

Rockers '85 tion ‘cnnllnutﬂ —102am-6pm
wnrluho&:.ﬁuw To Get the Hell Dut of Radio.
Hosted by

Stevens and Joy Grdnik. producers/per
sonalities. All-Star Radio—9am- 10am
Presentation: Rockin’ Around the Workd. Hosted
by Trevor Smith, Programming Consultant, 2MMM. ™
Sydney— 10am-11am
Panel: The Trades and How Yhex Work. Moder.
ated by Larry Bruce. PO, KGB. San iego. Including
Spence Berland. VP. Cashbox: Rollye Bornstein. Radio
Editor. Biftboard. Steve Feinstein, A6H Editor, A&R: Bill
Hard. Editor. FMQB: and Steve Smith. VP/Ediior. Album
Network—11am-12n0on
Keynote Address: Richard Palmese. Executive VP,
Marketing and Promotion. MCA R:cnnlx—l-lﬁvm?gm
Rock Radio Management idea Exchange. Pre
senled I‘ Jelf Poltack Communicatiens in conjunction
hart/Abrams/ Michaels/Douglas. A sertes of
fmelx and discussions moderated by Jelf Pollack and
ee Abramg. lnciudiu? Dave Brewer. Tommy Hadges ang
Michael Mallace. Pollack Communications: Dave l1:n
BAMD; anp Berardini. V.P./GM, WBCN_ Boston: Michael
Brandt. V.P/GM, xnos. Los Angeles: Mike Kokoyiannis
‘\‘I.PJGN. WNEW-FM New York. plus many more—2pm-
m

;nnel: Sc-n-llmla‘;—Wha( Is it and How to
e It. Moderated by Shelley Lewls. ND. NBC Entertain
ment/ The Source. Includi George Burns. President
Burns Media Mavxmr{ Co Host. Entertainment Tonight
;nn David Hirsch. Assoc ND, KMET, Los Angeies—2pm

pm

Panel: Rock Aecard Promotion in the Late-
Em es. Moderated by Steve Smilh. V.P /Editor. Album

ork. Including Marko Babineau. Geltin: Bill Bennett,
PA: Judy Liblow. Atiantic: Drew Murray. Patygram: Paul
Rappaport. Columbia: John Schoenberger. MEA: Kevin
Sufter, C is: Don Wasley. EMI: plus more—dpm-Spm
Panel: The Video Connection. Moderated by Buzz
Brindle, MO, MTV. Including Mike Cooger. V.P_ Video
Music Services: Ken Ehelick. Producer. Fame: Bob
Glnlnﬁl_ Producer: Michete Peacack. Capitol: plus more—

m

m-0p!
Audem‘ of Rock Music ‘Alm Awards Cere-
mau’. hat 2 party! Stars from radic ang music will
entertain, nla, music and have a ball in what should be a
historic accasion. Performers include Angel City. Bangles
Blasters J;l:: many surprises. Preseners include Rod
Stewart. Johin Cougar Metloncamp plus even more sur-.
prizes. Should be fun. A celebration of the birth of ARM.
WEDNESDAY, MARCH 13th
See Ya Later Breakfast—8am-Gam
l.::lhn "85 Musical Showcases—Iinto the
n

H subject lo change without notice]

NOTICE: Security will be strictly
enforced. You must be registered
to attend any Rockers '85 events.
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PRCSRAMS
SOURCE
B@KmThird Edition

Attention Radio Programming
Professionals. . .

Put the entire radio program-
ming marketplace at your
fingertips by ordering a copy
of THE RADIO PROGRAMS
SOURCE BOOK™ Third
Edition today.

® Over 300 pages with comprehensive
information on radio programs and
sefvices ® Each listing contains a
description of program, target
audience, running time, mode of
delivery, and up to 21 other
facts ¢ Three indexes for
qQuick and easy

\ referencing: Title Index,

\ Main Category Index,
)

and Subject Category
/ Index e ““The Sources’’
the complete listing of
Syndicators, Networks,
Distributors, Producers, and
Consultants—with addresses, phone
numbers, and personnel ® A FREE UPDATE issued 6
months after publication to keep you current in the
fast-paced radio programming industry ® A pubtica
tion of the Broadcast Information Bureau—THE
RADIO PROGRAMS SOURCE BOOK ™ supplies radio
broadcast professionals with the answer to their pro-
gramming questions.

RADIO PROSRAMS
SOURCE BADK

Grown
over
120% in
less
than 2
years.

THIRD EDITION

2 AN OF SIOAOC AST 9w OBAN O BBMAS &
COVTON OF B 1kl ol WOHO CLIADICHOUM SuC

Please send me. copy(ies) of THE RADIO PROGRAMS
SOURCE BOOK ™ Third Edition at $64.95 each. * California Residents
aad 6 1/2% Sales Tax.

NAME

STATION/FIRM

ADDRESS

City STATE 2IP
Ovisa [ MASTERCARD

CARD #. EXPDATE

Make Check Payabie to: R&R Books
Mail to: R&R Books
1930 Century Park West Los Angeies. CA 90067

Aliow 4 Weeks for Delivery,

R&R/Frday, March 1, 1985

WAAF: Outside & Looking In

Continued from Page 58
clearly rock 'n’ roll rather than pop. That
gives us an identity, whereas playing every
‘hit’ song that comes down the pike would
cause us to lose definition.”
Promotional Commotion
Promotions Director Steve Stockman ex-
plains 'AAF's two primary promotional
thrusts: ongoing “Win Cash And Cars”
contesting, along with street visibility
through a roving Rock Bus and extensive
jock appearances. The forced listening,
multiple-key contests have awarded a Fer-
rari 308, Corvette, Mercedes Benz 380SL.,
Trans Am with a $7000 stereo system, and
Porsche 944 over the last year. Weather
permitting, the bus is out and about almost

from there, and there's no time at which
we say we're spending too much time in
Boston.”

Even given signal parity, can a station in
Worcester (market # 94) expect to compete
on equal footing with the big boys in Boston
(7)? “The dollars that come with being
Katz-owned are there, and GM Rich Reis is
fully supportive of our direction,” says
Stockman.

'AAF dropped out of Worcester’s number
one slot this fall when. its 124 share fell
13.411.8, although the station remained
number one in total cume and all key
demos. Could *AAF"s Boston focus be at the
expense of its Worcester numbers? “Highly
unlikely,”” according to Stockman, and
Barnett also doesa’t worry that "AAF may
" ts horr

every day doing live r and handi
out merchandise.

'AAF had fun with a “Culture Club Re-
venge” contest that also reinforced its
musical position. Asking listeners to send in
the name of a co-worker they'd like to get
back at. the station *‘forced” the person
chosen to board the Rock Bus and sit in the
first row at a Boy George show.

An upcoming “Comedy Quest” talent
hunt, cosponsored with a Boston comedy
club, will nab the top laugh-getter $1000 and
a week beadlining at the club’s Philadel-
phia operation.

Air Fresheners

Movie and TV drop-ins, along with fake
commercials from the American Comedy
Network, provide on-air laughs at 'AAF
The station also produced its own hijinx on
New Year’s Eve. A bogus ten-hour concert

- billed as originating from an undisciosed -

Massachusetts location in front of 125,000
people — had at least half the listening au-
dience fooled despite frequently-aired dis-
claimers.
Game Plan

Just how much of its energies does "AAF
devote to Boston rather than its home mar-
ket? “We're a Boston station, and our
strategy is based on Boston numbers,” de-
clares Stockman. “We have three times the
weekly cume there than we do in Worces-
ter, and we proportion our attack accord-
ingly. Most of our advertising dollars come

\7’ _ — - -

TRAVELLIN' IN STYLE — No doubt about 7,
WAAF is definitely on the bus. Worth a re-
ported $100.000, WAAF's Rock Bus seats
14 and has a 30-loot roof antenna for live
| broaccast capability anywhere in the Boston |
{ &ea. Fealures include a 12-channel boaro, |
video camera and monitors, a roof stage with
ights and exterior and a 67"
socunty guard. The “urban assault vehicle”
appears al malls, aulo shows, concerts, and
sports events. An estimated 8000 fisteners
have toured the insite.

|

dience. “*‘We're not
turning our backs on them,” says Barnett.
“We still do promotions there and talk
about the city on the air. Qur Boston orien-
tation also reflects how Worcester's up-
graded itself. There are no major concerts
in Boston anymore; they all happen in Wor-
cester at the Centrum. Major hotels and
restaurants out of Boston are opening here.
Our approach on the air is no different than
other things going on.

“Our goal is to get as much loyalty as
possible for being a pure rock 'n’ roll station
from everyone who can get our signal
Barnett states. “When five 18-34 stations
are playing Prince or Cyndi Lauper, some
listeners are going to turn to us."

Music Monitor

Here are sample hours of WAAF's music

Midoays

Roger Hodgson in Jecpardy

Police Message in A Bottie

Eddie Money Think I'm in Love

Survivor High On You

Stones Gimme Shelter

Elliot Easton Wearing Down Like A Whee!
Golden Earring Twilight Zone

Foreigner Reaction To Action

Giuttria Call To The Heart

Who Pinbail Wizard

Roman Holliday One Foot Back In Your Door
Free Al Right Now

Evenings

Don Henley Sunset Gntf

Lec Zeppelin Misty Mountain Hop
Autograph Tum Up The Radio

Beatles white My Guitar Gently Weeps
Elliot Easton Wearing Down Like A Wheei
Cream Sunshine Of Your Love

Bryan Adams #t's Only Love

J. Gells Band When The Walis Come Tumbiin
Down

Alan Parsons Let's Taik Aboul Me
Journey Oon 't Stop Bellevin®

Roger Hodgson Had A Dream

Boston Don't Look Back

Van Halen /1 Wan

Firm Radioactive

Jon Butcher Axis Don't Say Goodnight

Ratings Rap

These numbers show WAAF's profile in the Boston book. Note the jump in
winter ‘84 after WCOZ's switch out of AOR.

Foll ‘83 Win'84 Spr. ‘84 Sum. 'S4 Fall ‘84

124 1.0
Men 1834 11
Toeons 6

18

20 19 28
7 i 3
3 3 4

Last tail's 2.6 was "AAF's second-highest Boston share in its 17-year history. (Then-PD Dave

Lee Austin notched a 2.7 in winter '80).

Also, the Boston metro was redrawn last fall to include Rhode lsland’s Fail River region. AOR
WHJYProvidence drew a 1.2 in Boston, doubling its previous high share in the market.
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“We Are The World”

USA For Africa: Pictured (I-r bottom row) are Cyndi Lauper, Bruce Springsteen, James Ingram, Smokey
Robinson, Ray Charfes, Sheda E., June Pointer, and Randy Jackson; (Fr middle row) Al Jarreau, Dionne
Warwick, Lionel Richie, Kenny Rogers, Huey Lewis, Bob Dylan, John Oates, and Ruth Pointer; (Ir top row)
Daryl Hall, Steve Perry, Kenny Loggins, Jeffrey Osborne, Lindsey Buckingham, and Anita Pointer.

A NOTE FROM THE PUBLISHER

Now It's Radio’s Turn

On January 28, 45 of America’s top music
stars gathered in a historic session to record ‘‘We
Are The World.’* All proceeds from this record will
go to help African famine and drought victims.

Now that the music world has put itself on
the line, it's radio’s turn. It goes without saying
the USA For Africa single and forthcoming album
are worthy vehicles. And radio, with its unmatch-

ed ability to raise funds for a good cause, can play
a key part in this lifesaving effort.

Let us know how you're helping. Let us know
how you'd like to help. We’ll publish your promo-
tions and keep track of the overall progress. This
is a great opportunity for the radio and record in-
dustries to accomplish something inspiring. Stay
tuned!

—Dwight Case
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A TOAST TO WMIL

Milwaukee’s Finest

While the Country radio battle raging in Milwaukee recently may
have been quieter than the wars between the breweries which made the
city famous, they have been no less fierce. WMIL and WBCS-AM & FM
have been going head-to-head for three years now, and the fight shows
no signs of letting up. The latest casualty was Malrite’s WLZZ, which ex-
ited the Country scene for CHR two weeks ago.

Until beaten in the spring '84 Arbitron,
WBCS pretty much had things its own way.
When alone in the market, its 124 figures
were consistently in the eight-share range;
at one point they reached into the nines. But
things began to change when WMIL went
Country on Valentine's Day in 1982. Owned
at the time by Charter, WMIL built slowly
but steadily (see accompanying ratings
chart). The station was bought by Sundance
Broadcasting in the summer of 1983, at
which time equity partner Mike Jorgenson
came in as GM. Not long after that, Doug
Kiel joined as OM from his slot as ND for
sister station WOKY.

Changes

Describing the growth of the station,
Doug began with the changes which took
place when he came in. “When Sundance
took over and I became OM, we made sev-
eral staff changes to facilitate an adjust-
ment in the on-air direction. We went from
being a background Continuous Country
jukebox to a station featuring a lot of music
while including personalities in all
dayparts. We call ourselves ‘Continuous Hit
Country’ and will play four in a row. But we
are very upfront in our presentation.
WMIL uses jingles and the station sounds
well-produced, to the point of having
Charlie Van Dyke doing our imagers. We
know our product is country music, but we
have everything else for the listeners too.

“The morning features news, traffic, a
meteorologist, and Milwaukee's best-
known sports reporter doing ‘60 seconds on
sports on FM106.’ The best way to describe

CRS Update

The Country Radio Seminar has announced the
featured speakers for its March 7-9 meeting at
Nashvie's Opryland Hotel

Following Friday morning's opening remarks by
CRB President Al Greenfieid, Radio and Records
Publisher Dwight Case will kick off with “Put Your
Energy Where Your Mouth Is.” Mr. Case was RKO
Radio Division President between 1972-81

Opening the Saturday morning session is Wil
lism Stakelin, President of the Radio Advertising
Bureau. Mr. Stakelin has heid that post since Juty
19883 and was appointed CEQ in October of that
year. He joined the RAB after serving as Executive
VP ot Blueg: C and com-
pleting a term as NAB Chairman.

Ciosing the 16th annual Country Radio Seminar
wil be legendary broadcaster Gordon McLendon.
Mr. McLendon is one of radio’s greatest iInnovators,
credited with originating the top 40 and modemn
Qood music formats.

i you need further information or want 1o re-
gister for the seminar, cali (615) 327-4488.

mornings is a music show with all you need
to know in half the time.”
Aggressive Promotions

“WMIL is very tied in to Milwaukee. Our
promotions, oriented to the mainstream
listener, are very strong and aggressive
both on and off the air,

““On-air, we gave away no money during
the book, but we did hand out more than
$60,000 worth of concert tickets. We tie in
very heavily with all country acts coming
to town. We didn't engage in a lot of hype,
even though our competition gave away
$103 an hour.

“Outside the station, we have more
painted billboards in the city than any other
format. We did a significant TV campaign
featuring a ‘Thank You’ cial from

'BCS's future direction.

“We've made some internal-changes since
I've been here,” Bili began. "We've leaned a
bit toward the modern side & the past, but
we're looking to get a better balance between
the modern and (traditional) country sounds.”

Another problem area has been the sta-
tion’s image. "WMIL has consistently posi-
tioned itselt as the Country station in this
market. i dict a great job of capitalizing on that
while being very consistent in its approach.
WBCS positioned itsel! as a good radio station
that happened to play country music

As far as sound is concemed, Bill predic-
tably thinks the 'BCS personalities are better
with “very strong name recognition” in the
market. Commenting further, he added,What
we want 10 do is mix personality and music
without losing sight of either. Both stations are
playing the same amount of music, but the au-
dience perceplion is that ‘MIL piays more
Technicalty, it has more of a ‘rocker’ sound.
Ows is more kstenable — one that en-
courages longer histening

While WMIL is an FM station (its sister is
WOKY), 'BCS has an AM edge. WBCS-AM &
FM simuicast dunng moring and afternoon
drives. The AM recently instituted a three-hour
midday talk show, featuring a successful local
television team. In the non-simulcast dayparts,
the AM relies more on personality and informa-
tion, while the music skews 354

WBCS: A New

Aggressiveness

WBCS PD Bl White joined the Mitwaukee Country fray last Halloween.
While WMIL holds the upper hand at the moment, WBCS is by no means sit-
ting idly on the sidelines. Bill assessed the current situation and hinted at

= - - -

—

Bill White

To counteract WBCS's real and perceived
deficiencies, Bili said, “The plan of attack is to
be a better radio station than WMIL. We have
to seil ourseives more forcefully, particuiarty
promotionally — inciuding TV and billboards.
We've already become more aggressive by
getting out on the streets agan. That's
something 'MIL has done a kot of and
something which has been a big part of thew
success.”

Although he wouldn't elaborate on specific
plans for the future, Bii noted, “We have a
great promohbon, pius outside advertising
ready to Qo for the spring book. We re looking
to become the Country station in Milwaukee

Stay tuned

our GM. In the spot. Mike says, ‘Thanks a
lot for helping us get to where we are. We
appreciate your being a listener.’ He went
on to talk about the station, closing with, ‘If
you have any comments, give us a call.”

This TV campaign was aired during the
fall book, subsequent to "MIL beating *BCS
for the first time. WMIL supported the TV
showing with bus and taxi cards conveying
a “Thank You" message for making WMIL
the ‘“New Country Leader.” The same
phrase closed the TV spots and was also us-
ed as an on-air liner during the fall sweep.

WMIL is also committed to getting its
people into the marketplace. Like so many
other PDs today, Doug is positive that
pressing the flesh is a major key to winning.
“We have a station band called the Sun-
dance Band. They get out and have a good
time playing in clubs, etc., and the people
love 'em. We get out to where the people

Why’d 'MIL Win?

As you'll notice in the ratings chart, "MIL
and 'BCS spent a lot of time neck-and-neck,
with 'MIL pulling away for the first time
last fall. Why the big move? “I can’t point
to any one thing,” said Doug. “The wide
margin is a cumulative victory over the
past 18 months. We've given a lot of people
a lot of reasons to listen to us.

“Our music and on-air sound is ap-
preciably better. The jocks and the clock
structure in terms of the sweeps we do have
given us enormous time spent listening. Our
growing 25-54 exclusive cumes are now the
highest in the market. We win the *favorite
station’ vote.’

Doug continued, “There’s been a lot of
heat from the CHR war going on here, and [
can’t ignore it. While I may not be able to
take away some of that audience, the fact is
my listeners are out there sampling those
stations. Now, as CHR cools a tad and frag-
ments a bit, a lot of my folks are coming
back and spending more time with me and
not sharing with all the other stations.

“We're also on top technically. Playing
country music doesn't mean you can lie

station. We're very careful to make sure
our audio sounds as good as anybody else’s,
while also being as loud as any CHR in the
market.”

This attention to sound quality has ramifi-
cations on his playlist. Doug explains, “I
tell the promotion people that we simply
won't add a poor-quality record. If it doesn’t
sound good when it goes through our pro-
cessing, we won't play it.”

Up, Up, and Away

Believing that “you're only as good as
your last music sweep,” Doug contends
WMIL's music mix is better than 'BCS's.
Pressed on the point a bit, he said, “The
mix, especially regarding tempo, is better.
WMIL does not slow down. We’re a produc-
ed, upbeat, movin’ radio station that sounds
like '85. WBCS is more on the easy side.”

The attention to tempo also has an affect
on the new adds. Doug has a finite number
of slots allotted for ballads and, once full,
he’ll tell promotion people “‘Sorry."

This is not to say Doug will add an in-
ferior uptempo record, but he strongly feels
the playlist must be bal d, especiall
because 'MIL leans current in its cur-
rent/oldie mix.

Doug's move to an uptempo music bal-
ance was carefully calculated. He said,

“Going into last summer, the whole mood of
the country seemed to be upbeat. We felt
one of the reasons CHR was doing so well
was because people were ready for some-
thing that was up and positive. We took the
whole station in that direction — musically
and with the jocks — so we would more
closely reflect what people were thinking.”
Credit Where It’s Due

Doug went out of his way to pay tribute to
the folks who execute day-in and day-out.
“I'm real proud of my people and what
they've accomplished in just about two
years together as a group,” he said. “They
are the ones who really do it. All we (pro-
grammers) can do is try to get everybody
working in the same direction. I've got so
many great people who work hard and are
proud of the station. A great part of our suc-
cess has been our consistency. They're out
there pounding hard every day of the week
and I want to publicly thank them."”

Congratulations to Doug, the staff, and of
course, GM Mike Jorgenson, for cracking
the 12+ *‘top five" in Milwaukee. Doug add-
ed, “Granted, CHR has fragmented a bit,
but the format is still very hot in this town.
Yet a Country station emerged from its own
four-way battle to come out ahead of them
all. That’s a tremendous feeling "

Milwaukee
(The first number represents the 12+ share; the second number is the ’
25-54 rank.)
Fai'81  Spr84 Fal'82 Spr'83  Fan's3  Spr'8d  Fai ‘84
WBCS-AM 2.0(na) 1.2(17) 1.1(16) —* —_ —* 1.0(16)
WBCS-FM 9.2(1) 8.5(1) 4.2(6) 4.8(6) 4.9(3) 4.6(3) 3.6(7)
WMIL 2.4(10) 3.7(8) 4.7(9) 4.9(4) 4.8(5 5.9(3)

“During this time, WBCS-AM became AC/Gokd WMKE. It switched back to Country WBCS-AM

prior to the fall ‘84 book.

down: we're a very aggn

ely p
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Nashville
This Week

I —r
Grand Ole Opry Makes

SHARON ALLEN

Television Debut

As you’ll remember from last week’s column, the Voice of America
recently broadcast the Grand Ole Opry overseas to a worldwide au-
dience. And now the Opry is set to branch out to a television audience as
well. “The Grand Ole Opry Live,” a 30-minute weekly television show,

will premiere as a

one-hour special April 13 in celebration of the

Nashville Network’s second anniversary.

This will be the first time in the Opry’s
59-year-old history that it will be made
available to television viewers nationwide.
If you're an Opry fan you'll remember the
only previous television broadcasts were live
specials on PBS cach year from 1979-1981.
'lhreeolﬂmseshowsraledamongme'l‘op
20 in PBS history.

Tom Griscom, Senior VP of Opryland
USE Inc., called the joint effort of the Opry
and TNN a “significant step forward"” for
both institutions. He said, “With video, we
can capture the full excitement of this
grand institution, recognized by music
lovers as the ‘mother church’ of country
music."

The New Gary Morris

If you've seen Gary Morris lately,
chances are you didn't recognize him. A
clean-shaven Morris surprised the audience
at the “Music City New Top Country Hits"
show, and has been seen about town since
then with no sign of returning whiskers.
Gary shaved his beard while he was deep-
sea diving off the coast of the Netherlands
Antilles. Gary is an avid diver, and during
ﬂ\islasttnphedecidedtolakeupnMer
water photography. For him to take good
pictures, his mask had to fit tightly, so he

shaved off his beard. And now in addition to
all the other accomplishments of this past
year, Gary can add that he passed his test,
exhibited his work. and be came a certified
Underwater Photographer by the Profes.
sional Association of Diving Instructors.

THIS ONE’S FOR SUE

Kathy Hylend, Regional Director of the Song-
wrier's Guid Foundation, and Waylon Jennings
greet Gary Gray, the first songwriter to receive
free studio time courtesy of the Sue Brewer
Fund. initiated by Wayion, the fund seeks to
keep Sue's support of aspinng writers alive in

BULLSEYE — Kalhy Mattea and producer Allen Reynolds clown around at mis studio, Jack's
Tracks, following completion of her second album "From My Heart.” The aibum is scheduled for
a March release. Her new singie is “t’s Your Reputation Talkin® "

| M

her memory.

Brewer Fund Benefits Writers
As you'll remember from a couple of col-
umns last fall. Waylon Jennings and friends

SAY WHAT?. .. — Naty Gritty Dirt Band member
John McEuen appears to be giving Wamer Bros.
wmcwmsammmm.
McEuen has signed a solo deal with the label
and will release his first album in March.

have or a nonprofit organi: in
memory of their friend Sue Brewer to help
struggling songwriters. During CMA week
money was raised for the fund through
ticket sales from “The Door Is Always
Open” a television special/concert hosted
by Waylon and starring some artists Brewer
helped launch: willie Neison, Kris Kristof-
ferson, George Jones, Hank Williams Jr.,
Jessi Colter, and Roger Miller.
ﬂ)elmil.sofumhbormbeingmped
now by 42 aspiring songwriters who have
already been booked into Nashville recor-
dinastudiossincemeprocnmwentlntoeﬁ
fect last month. There are another 50
writers on the list waiting to book one hour
of two-track studio time and receive a
master recording tape, which can contain up
to three of their songs. Additionally, the
wmers'smgswiubecmiqmdbyapamlo(
The Songwriters Guild and the
Songwriters Guild Foundation oversee the
fund. For more information, contact Kathy
Hyland at the Songwriters Guild Founda-
tion, 50 Music Square West, Nashville, TN
37203 or call (615) 329-1782.

Bits and Pieces . .. Look for the MTM
Music Group’s first release by Judy Rod-
man, called “I've Been Had By Love
Before”. Rodman is a former back-up
singer. She also used to be Janie Fricke's
roommate. You've heard her voice before
on a Piedmont Airline spot and also on a
spot for McDonald’s she did with Eddy
Raven . .. Leoua Williams recently mar-
ried songwriter Dave Kirby . . . Last week
Sylvia performed at the Williamson County
United Way Benefit of Brentwood,
TN .. Dan Seals will appear as a special
guest on Lee Greenwood’s upcoming tour
on 19 dated March through May . ..1If
you're a Jerry Lee Lewis fan, you may have
heard that the Killer is in the hospital for
treatment of recurring shoulder pain. He's
listed in satisfactory condition. Cards can
be sent c/o Methodist Hospital, 1265 Union
Ave., Memphis, TN 38104 . . . Tommy Dod-
son, a songwriter for Warner Bros. Music
(who also works parttime as Tommy
Loren. an air personality for
WJKZ/Nashville), was recently injured in
an auto accident. The other driver was kill-
ed and Tommy suffered a broken back,
pelvis, and two broken ankles. Tommy has
a new baby and is uninsured. Those wishing
to help can make donations c/o Warner
Bros. Music, 4 Music Square West,
Nashville, TN 37203.

Just thought you'd like to know!

Who's New

Though she’s new to the country charts,
Nicolette Larson is no stranger 1o the music
industry. Her first album, “Nicolette, " released
in 1980, turned goid and the single “Lotta
Love™ established her as a pop artist. Her
MCA single “Only Love Will Make it Right”
marks her debut in the Country fieid.

As one of six child-
ren of a treasury de-
partment empioyee,
she grew up al over
the country, even-
tually setting in Kan-
sas City. in 1974
she moved to San
Francisco and began
singing in local clubs. 4
Atter moving to Los | 7+
Angeles, she sang  Nicolefte Larson
back~uolov0bylefonmdMsessomm
for several artists, including Emmyiou Harris,
Gary Stewart, the Nitty Gritty Dirt Band,
Jessie Colin Young, and Nell Young. She
aiso sang with the New Commander Cody
8and prior to Neil Young's heiping her score
the contract that led to “Lotta Love. "

After releasing three albums and touring
with the musical “Pump Boys and Dinettes,”
she did a e reevaluating and decided
Nashville suited her musicalty. Her first MCA
album, “Say When," was co-produced by
Emory Gordy Jr. and Tony Brown.

Ay

Next Week’s Guests:
ED BRUCE @
FRIZZELL @ WEST

BIMMM&MCAMOB)MQ

dress below. EOE M/F

We're Looking . . .

On behalf of our extensive Country clientele, Jhan
Hiber & Associates is recruiting key personnel for current
and future openings. We are looking especially for can-
didates for GM, PD, and Moming Drive personality posi-
tions, primarily in medium size markets.

If you're interested in joining one of our winning clients
and will be at the Country Radio Seminar, please see Jhan
Hiber there. Otherwise, send resumes (no calls) to the ad-

JHAN HIBER, President
JHAN HIBER & ASSOCIATES
P.O. Box 1220

Pebble Beach, CA 93953
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A KSO/ WGUS / WPTR / WKIX / WTQR / WFNC
WPMO / WCRJ / WQYK / WGTO / WWKA
WIL/ WDOD / KTNX / KIKK / WHIM / WIVK
WKZZ / WXBQ / WPOR / WTSO / WBOS
F WHN /WXCL / WMZQ / WYNE / WGEE

KFGO/WGAR / WSLR / W\WVA / WX/
WAIM /WTOD / WKLR / WMMG / WUBE
WEYY / KPLX / WWRK / WKAK / KMML
WKIN / KWHT / KASE / KKYX / KBUC
KTPK/KFDI/ KNOE / WPKX / KRMD
KSON / KUZZ / KIKF / KNIX / KCUB
KMAK/KKBC/KGHL/KMPS/ KW/ JJ
KYGO/KSSS/KGEM /KSOP/ WHYL
KIOV/KLUR/KIDN/WFTP/WOKD
WGUD/WAAX/WARF/ KLLL/Y-96
WITL/\WFSR / \WLBJ/ WKYQ/WILQ
WLAS / KRAK/ WRBI / WRAZ / WFRL
KSJB/WCMR/WCCN /WLXR / WJJK

WCOS / WSOC / WWJO / WESC / WKQS
WIRK / WUSY / WCUZ / KVOO / WHOO
WRNL/ WCMS / WSLC / WCAO / WOW
WXTU / KBIT / WUSN / WMIL / WOKQ
WDGY / KWMT/KTOO / WAXX / KHAK §
WWNC / WAMZ / WYRK / WIRE / WSEN
WONE / KRKT / WFMS / WMNI / WNDU
KYXX /KEAN/WACO /KEBC / WDAF
KOUL/KHEY / KUSA/ KFKF / WRKZ
KWKH / WOKK / WYNK / WCUB
KVEG/KRST/KMIX/KNEW / KHSL
KUGN /KGA/KGAY/KRPM /KBRQ
WDVA / WFMC / WWJO / WOHS
WMMK / KJIN / KASC / WIBR / WSKR
WVMI/WLBI / KRRV / KKIX/ WXRQ
WCH /\WKXF /\WBLY / WHTH / WKCQ
WNOE / WDMP / KCWM / W\WQM
KATE / KWWK / WEZL / KQBR / KTOQ
WCCI/KBMW / KKAA / KIMM / KVOX
KICD/KSMN/KCFI/KXEL/KJCF/KZYM
KFEQ/WBCS/KBUF / WTAW / KYKR
KGRT / KX / WXYQ / KQIL / KRMH
KSAN /KOLO / KYKN / KRKT / KFAT
KOTY / KCLK / KUTI / KYXE / KWYZ
WVAM / WPOC / WBGW / WSNO
WNYR/WIXY/ WGKX /WYIl / KFH
WIXL/ WNOX/WDXE / KYKX / KLZ
WQHK/WBCS/KCJB/KXXY/KSSN
KVOC/KUUY/KKCS/KFRE/ KRWQ
KCBQ/KSAN/KIGO/WIXL/WKLO

KRRK/KVAA /KWTO/KLIK/ KCCY / KTGR
WCXI/KILT / WGKX / KERV / KELG / KBUY
KVCK/KERR / KJJY/KROP / KYAK / KZUN
KEED / KGVO / WAJR / WXKW / WKNZ
KUPL / KRYS / WTSV /KLXL/ KRDR / KCKC
WQBE / WGNA / KOKK / KVAN / WDSY
KRRV /KLVI/WWNMI T KXYL/WTVY / KXAS
WSIX/WUSQ / KBMR / WKKQ / \WMBH
KYAK/KKAL/KJOT/K-102/WSM/\WTHI
KQIL/KEIN /KFTN / KVAS / KRSY / KRRK
WLLR / \X/KYG / K\X/EN / \X/ROZ / \X/MC

AVAILAB ol ot | @ EC
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Adult/

WLTF VS. WMJI

Contemporary

RON RODRIGUES

Cleveland Shootout:
Who Will Win?

Some of the best A/C battles are in Ohio. Last year we focused on a
four-way split in Cincinnati, and there are ongoing hot races in Toledo and
Columbus. The closest matchup, however, is in Cleveland. Among 25-49
adults, the two major FM A/C’s (WMJI and WLTF) are deadlocked.
The market is also home of the nation’s preeminent, 17-year AOR
WMMS, and that outlet is right in the race. The Cleveland competition

also pits two prominent A/C consultants —

WMJI's Mike McVay and

WLTF’s E. Alvin Davis — against each other.

WLTF was first to join the A/C ranks in
1979. Then CHR WZZP, the station followed
the trend toward soft music and never pull-
ed away from it. WMJI came on in the
spring of 82, and except for its first and
most recent surveys, the station has been
the pacesetter among the two A/C’s.

PD Shuffle
WLTF PD Dave Popovich is a market
veteran; he's worked at three Cleveland

A/C’s, including a brief stint at WMJI last

year. Former WYNY/New York PD Rick

“We want light rock to mean ‘not
hard rock,” and ‘not mellow rock’

at the same time.”
—Dave Popovich

Torcasso arrived at “Majic’’ at the end of
the fall '84 book. Although WMJI was not
belmed by a PD during the sweep, consult-
ant McVay kept close tabs on its air sound.

Why did WLTF surge during the fall? Ac-
cording to Torcasso, “‘One reason is be-
cause they outpromoted us. Not through
street promotions, which we do more of, but
through television and outdoor advertis-
ing."”

WLTF VP/GM Gordon Stenbeck agrees.
but he also believes the increase is a cul-
mination of his station’s positioning efforts.

—

" Cleveland
' Ratings Race

|

124 2549

WMMS 109 @11° i
WLTF 64 @11°
WMt 6.1 @10°
| WGCL 59 @4

All Arbitron figures are Bam-midnight, Mon-
|_Sun, MSA. The 25-49 shares are rounded off |
| tothe nearest whole figure, and in that cell the |
| top three stations are separated by only a hall-

point |

-

il

Rick Torcasso

“WMJ1 is at 105.7 and we're at 106.5, so they
were shortstopping us. Prior to our call
change, we did a lot of promotion using
‘WZZP 106 FM,’ but if you're down the FM
dial, you have to get to WMJI before you get
to us. We finally realized last March that we
had to do something significantly different
to highlight ourselves from Magic. That's
one reason why we changed to WLTF."

Dave Popovich

“I think WLTF is a worthy com-
petitor; they sound good and
they're well-run. But | think Ma-
gic is better; it's a better-defined
station and more absolute in its
image.”

— Rick Torcasso

Torcasso doesn’t feel his station is posi-
tioned too closely to WLTF. “I think Majic
has a more classy and easy-to-listen-to im-
age. The light rock image that WLTF"s pre-
senting is appealing to people who normally
listen . to a good CHR.” He continued,
““They're in a perfect position to play those
CHR records and call themselves ‘Lite
Rock,’ They're a worthy competitor, they
sound good, and they're well-run. But I
think Magic is better; it's a better-defined
station and more absolute in its image.”

Dialing By

Considering there is no dominant CHR in
Cleveland, Popovich knew he could play a
greater degree of harder material than at
his alma mater. His other duties now in-
clude raising WLTF’s street visibility and
urging people to *leapfrog” over WMJI
when tuning in. ““The battle lines are clear-
ly drawn. We are a more contemporary
A/C, while Majic is oldies-intensive. Our
‘simple’ job is to let as many people know
about the existence and identity of the sta-

R3AFriday, March 1, 1985

MAJIC 105.7FM
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Ups And Downs

Concluding his comments on the battle
with his direct competitor, WMJI's Torcas-
s0 said, *“The next four months will be a rol-
ler-coaster ride between the two of us.”

Station owner Larry Robinson agrees.
“I've always had a great amount of respect
for Gordon and the entire staff at WLTF.
They've always been good competitors, but
it’s never been as close as it Is now. [ see a
tight race for quite a while.”

tion as possible. We want light rock to mean
‘not hard rock’ and ‘not mellow rock’ at the
same time.”

One way WLTF got its listeners to make
that “‘leapfrog” was to more clearly state
its dial position. Said Stenbeck, *‘We started
saying ‘106 and a half.’ We didn’t want peo-
ple reaching 106 and then twisting the dial
to the left. This way, people will go beyond
the 106 mark and more likely hit us."

All the managers were generous in their
praise for AOR WMMS, as the station has
been executing its format long enough to
have a large group of loyal listeners well in-
to their 30s. WMMS has yet to be beaten
among aduits, although this is the closest
the A/C’s have come to the perennial giant.

Progress

KOST/Los Angeies weicomes program assist-
ant Jay Stevens from Q105/Oxnard-Ventura, CA
At sister AM KFI, Transtar Format 41 PD
Craig Hines is doing fillin . . . Donns Vender-
schasf joins WISN & WBTT/Milwaukee as Pro-
motion Director . . . KKLT/Phoenix MD Anita
Carilsle is upped to Promotion Director. Across
town, KLZWPhoenix appoints Terri Lynn Erb as
Promotions Director/evening personality, and
Geoftrey L. Erb as Production Director/miaday
talent New evening jock at KEYUAustin is
Bob Vance from KRIOMacAllen Chris Alan
moves from KEY! for moming drive on co-owned
KNOW Brian Beazer is appointed OM at
KBNY-FM/Nampa, ID . . . At WZLQ/Tupeio, Rus-
ty McDaniels moves from momings to afternoons
and is promoted to OM/PD for WZLQ and sister
WELO. WZLQ's new morning team includes for-
mer overnighter Steve Thomas and ND Myra
Joanes. Evening jock Sian Mclntosch is now
handling middays, Charlle Knight covers eve-
nings, and Paul Kaye is doing overnights. Jeff
Snyder is now part of the station’s naws depart.
ment

p— 1
|

Music Monitor <—

Here's how a sample hour of music stacked
up on WMJI and WLTF. Both monitors are
from 3-4pm on February 14

WMJI

"Do What You Do” — Jermaine Jackson
“What A Fool Befieves — Dooble Brothers
“This Diamond Ring” — Gary Lewis &
The Playboys
“I't Have To Say | Love You
— Jim Croce
“Air That | Breathe” — Hollies
“Too Late For Goodbyes” — Julian Lennon
"America” — Neil Diamond
"Sister Golden Hair” — America
‘Foolish Heart” — Steve Perry
‘i You Leave Me Now" — Chicago
“Make It With You™ — Bread
“Out Of Touch” — Hall & Ostes
‘T Foliow The Sun” — Beaties
“We've Got Tonight” — Bob Seger
“Just The Way You Are” — Billy Joel }
“You Keep Me Hangin’ On" — Supremes

WLTF '

‘Do What You Do — Jermaine Jackson |
“Who Can It Be Now" — Men At Work
“Sad To Belong™ — England Dsn &

J.F. Coley
“Boys Of Summer” — Don Henley
"l Follow The Sun™ — Beatles
"Higher & Higher” — Rita Coolidge |
‘You're The Iinspiration” — Chicago
‘Maneater” — Hall & Oates
"Everything | Own' — Bread
“Who Wears These Shoes?” — Elton John
“We've Got Tonight” — Bob Seger
’ “Man On Your Mind” — LRB
|
!

“Nobody Loves Me — Anne Murray
"I Can't Help Myself” — Four Tops
Careless Whisper” — Wham!

—




Congratulations,
Frank & Jack!

Wi

25th ANNIVERSARY
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Black/Urban
| Radio
——— o
Daytimer WTKL Scores
Big In Baton Rouge

¥
§

It's very unusual to find three Black/Urban stations in any market.
Surprisingly, that’s what's happening in Baton Rouge, Louisiana, which
ranks 74th among metros with a 12+ population of 450,000. All three sta-
tions — WTKL, WXOK, and KQXL — are within a single share of one an-
other, but it's AM daytimer WTKL that’s in front! OM/PD Guy Broady
talked about his station’s success and operating philosophy in the Battle

THE
l AMAZING
AMI260

of Baton Rouge.

Experience Is The Guide

An 18-year programmer and personality
veteran, Broady has led WTKL not only to
the top among Black/Urban stations, but to
second place in the metro ratings race. Son
of Baltimore Black Gospel radio great Kitty
Broady, he has worked on-air at WKTU/
New York, L.A. outlets KDAY and KGFJ,
Chicago’s WVON & WGCI and WBMX,
WDIA/Memphis, and KDIA/Oakland,
among others. Broady joined WTKL in 1983
and kept his morning airshift after been
promoted a year ago. With years of ex-
perience behind him, Broady helped buck
the odds for a station that during the fall
book had to shut down as early as 4:45pm.
““There's a lot of preparation that goes into

!

1

Ken 'lcoman’
James

; < 3 E. Rodney
my morning show,” he said. “'If any station Jones

Guy Broady
is going to be successful, it’s important to

start the day off strongly to get some car-
ryover.”

Baton Rouge Bax Score

Attracting The Listener’s Interest Foi'e)  Sprg'ss  Fel'es
When Broady found how “stars get atten- WYKL 65 42 8.6 (BKUbn)
tion down here" he began making personal o 100 82 8.1 (BwuN)
calls while on the air to such artists as Ted- B
dy Pendergrass, Vanity, the Commodores, KakL: 2.4 63 7.7 ¢ b}
WFMF 215 183 17.8(CHR)

Continued on Page 69

" WXOK: Solid And Ready

l WXOK/Baton Rouge has been the longtime winner in the Black format

for years. It was only about three years ago when WXOK had the black com-

munity all to itsett. Six-year PD Al Wallace explained how his station has
| been able to hold on to a solid share of its audience despite the arrival of two
| new competitors. “A iot of it has to do with listener loyalty. We've been here
| for years and have aiways been involved with several local organizations. It's
| our strong commitment to this community that is a major factor in our con-

tinued success.

keep our presentation current and up-to-date
with society. We must know that we re not do-
ing ‘neckbone’ radio around here, but that our
presentation is representative of 1985. We
believe in good professional radio at all times.

What does it take to dominate Black/Urban
radio in Baton Rouge? "Money! Big money,
big promotions, and a more sophisticated ap-
proach to our format. | usually term this as ‘tak-
Ing 1t uptown." (CHR) WFMF has the largest
budget for everything in this town. As a native
| of Baton Rouge I've followed this for years,
and I'm sure I'm correct that it's going to take
some high-geared promotions to knock off the
number one station here. Notice that all three
of the stations behind WFMF are Black/Urban-
Ormatted stations. It's obvious we're playing
the correct music for the masses (the three
stations combined reach 25% of the market)
or why wouid we all be ahead of the other sta-
tions here?”

Is WXOK going to be the one to make the
first move? Wallace thinks so. “We've got new
management as of a few weeks ago, anc
they've come In here knowing we've got to do
everything necessary to win in this market, in-
cluding spending some money."

tude during the fail book called the “Sale Bust-
er” promotion. WXOK gave away $10,000 to
one winner and about $15,000 in prizes to
other qualifying listeners. Al said it was a
listener-retention promotion which required in-
dividuals to listen throughout the day to hear
combination numbers given out periodically,
Wallace said, “Approximately 200 people
Qualified for the $10,000 drawing. We think it
worked out quite well.

“We plan to break away from the pack and
s00n, maybe the next book. We've been feel-
ing out the new competition to better under-

“Just as Important is that we make sure we

WXOK did a promotion of sizable magni-

stand how to deal with it. We 've been with the
pack too iong and now s the time for us fo
make our move. In My opinion, we have better
resources than the other two facilities here, so
now it's just a matter of beginning to use those
resources to our best advantage. And we're
going to.

Wallace expressed some concerrr about
getting credit for white listenership. “We are
getting that elusive crossover audwence that
most Black-programmed stations know they
have, but the problem is getting the white iis-
tener to say he tunes in to us. Black fisteners
have no problem telling anyone they're fisten-
ing to a white station, but it doesn't work that
way in reverse. H whites would admit they are
indeed iistening to Black radio, we'd see large
increases i the shares of Black radio stations
all over this country. We may never accom-
plish that goal, but we're not going to stop try-
ng.”

Still Moving Up

KQXL is the newest of the Black/Urban-formatted stations in the Baton
Rouge market. According to many market observers, the 24-hour FM facility
was expected to take the ratings ball away trom its two direct format com-
petitors, but that hasn't happened yet.

OM/PD Gaylord Boyd has been in the in-
dustry tor the past ten years and is a native ot
Baton Rouge. Commenting on what KQXL
needs to do to break away from the pack,
Boyd said, “It's going o take a lot of hard work
as a team to make . We think it's just a matter
of time before it all comes together. it's impor-
tant to stay invoived in community-oriented
| projects of all kinds on a continuous basis.*

On the subject of whether of not a Black/Ur-
ban station could ever be the number one sta-
ton in the Baton Rouge market, Gaylord said,

“I definitely think we (a Black/Urban outiet) can
make up the ground that separates us from
{CHR) WFMF, aithough it may take some time.
People are more open-minded than you might
think. Because we have two universities,
there are a lot of people from outside the area

Sharon Hill A.B. Weich

From ieft: Q106 GM C. Lee ClLear, OM/PD Gaylord Boyd, midday personality Josie Newson,

David B . and Citywide B

g VP Gary Wikiams.

attending college here. With new peopie
come new aftitudes. in most cases. Our city is
growing and things are changing for the bet

ter
Boyd stated that WFMF plays only a select
group of black artists. “They wait until we ve
made something a hit before they il geton it.
Among the artists they play are EW&F, the
O'Jays, Michae! Jackson, Lione! Richie, etc.
But they're all the mainstream biack artists, as
0 2.2 Hi, F Bootsy or

rap groups like Run D.M.C., Whodini, and the
Fat Boys. They'e pretty conservative about
what black artists they wil put on the air
“The Baton Rouge market has become very
competitive, and that's good because it not
only keeps all of us on our toes, but it also cer-
tainfy makes it better for the residents of this
city. Because of this competitive natwre,
Baton Rouge is now getting better radio from
all formats. Let me tell you, if & station isn't hip
to what the public wants, theyre gonna lose.”

Devid Beauford, and moming talent Jeff

Hedgemon.
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Ashferd & Simpson, and New Edition. “No
unh-emdoneﬂ:hhembdm."he
said, “It’s a local gimmick, but I do it regu-
larly becauaewelmvewuseeverythingwe
can to help us stay competitive.”

Broady has used his major market back-

Respond they did, as Broady's morning
show soared from around a four share
(12+) to over a nine, 8ood enough for sec-
ond in the morning competition. Equally
immvewutheperfmnnmeo(midday
personality and 25-year broadcaster E.
Rodney Jones, who joined WTKL five
hs ago to play “oldies, blues, and other

ground to effectively put t gether creative
bits for WTKL. “KKDA/Dallas’s Tom Joy-
ner does some ongoing things with me on
our i show, as we used to work to-
gether in Chicago. I know Tom to be pretty
Spontaneous, and a few weeks ago I called
him to say 1 lmdmlmkconucting.nmmy
‘The Greek' Snyder to get the odds on the
Super Bowl. Nothing was rehearsed, as [
began, ‘I've got a good friend of mine on the

this morning who's going to fill in for
Jimmy"l‘heGmek.'Hisnameis. . ."and at
this point Joyner yelled, “Tom The Nig!®
Needless to say, I almost died. Before [
could recover, he kept it going and had
everyone laughing and rolling on the floor
in the radio station.

“After it was over we had i calls
from people who thought all this was on-the-
level, that Tom was a real handicapper. As
it turms out, Tom predicted that the *Niners
would win by ten, and they did.”

Broady pointed out that Black/Urban ra-
dio has many creative personalities, but
few receive any recognition. In light of his
station's technical and financial limita-
tions, it's Broady's objective to make the
most of his talented staff. “I'm proud to be
a part of a team that's competing with a
small signal — on AM no less.” he said.

“WTKL doesn't have a big budget for large
pmlmtions.sowegetpeoplelorespmdlo
our energy and creativity."

things.” A mainstay of Black radio for
three decades, Jones's career has centered
on St. Louis and Chicago, including that
market's WYON. His unique mix more than
tripled WTKL's midday ratings up to
around a seven share.

Black/Urban
dio

Reasons For Success

Promotionally, WTKL went after the lis-
teners’ pocketbooks. **We had Ppeople send
in their bills, and we paid car notes, rent,
utility fees, etc. We only had about $3000 to
work with, but we feel blessed about what
we've been able to accomplish with an AM
daytimer.”

Wnaskedwhyheﬂmght WTKL is the
leading Black/Urban station in the market,
Broady replied, “Our ownership and man-
agement realize that good talent is 1) hard
to find, and 2) costs good money to employ.
B we're well d for our ef-
forts, we have the necessary incentive to
give that little bit extra as winners, todo a
better job at pleasing the public than our
competitors.

“*Another reason for our success is that
we're out on the streets all the time. All of

7-29061

RRE

the Geﬂen album BIZA

ailable on LP eus 24039
and cassette wsé 204039)

Produced by: Leon F, Syivers i

From
Av,

at
schools, colleges, clubs, and churches. Be-
inc\'isiblehubeenlgrutame!tous."

Broady also
WTKL is picking Up some crossover au-
dience. *“When we look at the zip codes and
melekphonepmﬁxesofsm\eolwcm
l&stwinners‘wekmwwe‘mappealingto
other people outside our core audience. Our
station is for everyone who enjoys a lively
Ppresentation of good music. We play some
music by CHR artists, but that doesn't
mean we’d play some off-the-wall material
Lhathasnoclmnceofappealjnglomem-
jority of our listenership. You could say
we’'re a bit adventurous, but at the same
time we use common
music fits our approach. We also know we
have white listeners because we see them
come into the station to pick up their prizes,
and they tell us how much they like ‘our’
radio station."

Detecting Crossover Appeal
mentioned why he feels
local and nati

Daytimer WTKL Scores Big In Baton Rouge

The biggest attention-getter WTKL has
ptuemedncentlywuanon—dmirlock-in
pulledo(lbyamdyhlnuell.whenheb‘r-
ricadedhimnellinu'-ecmtrolmntopm
test the Jacksons’ decision not to perform
Rouge. The incident drew both

Ebony Magazine.
Broadcasters As Teachers

far.” Broady said. “Most of the people
been fortunate enough to get over the yeal
I've had the chance to learn and understa

ming situations. My first MD Jjob was

sense about what experience for me that I've beeq able

draw from in my first progra

general-market approach to becoming
good professional broadcaster.*

Picture Yourself In R&R

M\emern‘spromoﬁms,aﬁstwpeamwes,ormthntinesatmmﬁon,
I‘msweyoufuvap‘entyofpicntesyou'diketosfurewnhwreaders. We en-
Courage you to forward these and other promotion photos to supplement our
format coverage. Remember, you don't have to be a reporter to contribute.

Send the photos to me at 1930 Century Park West, Los Angeles, CA
90067. if you have any questions, call me or Associate Editor Sean Ross at

appear in R&R.
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“I'm very thankful for our success thus

this market haven't had the training I've

rs.
nd

why things are done in different program-

Chicago, and it was an invaluable learning

o

I mming posi-
tion. Momolushavetoleacht.hose ing
upinlheindustrywhowantlolearnlhe

a
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- BARBARA BARNES

KIFM Growth: What’s
Jazz Got To Do With It?

The genesis of KIFM/San Diego’s “Lites Out San Diego” jazz pro-
gram blossomed three years ago as a late-night, one-hour show. “‘Lites"’
now runs each evening from 7pm-1am on the A/C station, and through-
out the day on Sundays. Operations Manager Bruce Bauer attributes
much of KIFM’s impressive fall Arbitron growth (2.7-3.6 12+) to the

Jazz programming.

According to Bruce. one advantage Jazz
programming offers KIFM against its six
A/C competitors in San Diego is that it
allows the station “to build a niche in the
marketplace by helping us establish an
identity that separates us from the other
A/C stations."

Overcoming The Balk
Of The Matter

Bruce's title incorporates many respon-
sibilities, one of which is sales. “From a
salesperson’s point of view,” Bauer said,
“the jazz show has increased the number of
(commercial) spots we can sell. We don’t
sell a lot of exclusive advertising packages
just on the jazz show, but when I approach
an advertiser I can say, *I'd like to run your
schedule from 6am-midnight.’ Most balk at
the idea of being on after 7pm, but I point
out that the jazz show has a different listen-
ing audience, and they can see it in the
ratings. So if an advertiser wants to run
three spots during the day, L can put one of
them in the evening. Now I've used up only
two spots during the day. This allows me to
get another advertiser on when we're mass
appeal, and therefore I've expanded my in-
ventory.”

Whe's On First?

Let’s take a closer look at the ratings
Bruce is referring to. For most dayparts
and demos, KIFM reflected growth. But
from 7pm-midnight, KIFM finished first
with 1849, 2549, and 25-54 women, and was

KIFM'S COVERAGE MAP: “Heard county-
wide.

W,

Bob Q'Conner

Bruce Bauer

tied for first 18-34. What's the catch for
women? “The fact that jazz is indeed male-
oriented does not take away from the sta-

“The Jazz show has increased the
number of spots we can sell . . .
It has a different audience, and
(advertisers) can see it in the rat-
ings.”

tion’s tradition,” said Bruce. “We have
always tried to attract females, and we’re
very popular with them. Maybe it's the
head start that we’ve had.” says Bauer.

Jazz Director Bob 0'Conner adds, “We
program in sets. We don’t jump up or down
with the tempo, so if we have a set with

B init, it's g lly followed
by a Sanborn and a Jarreau — a pop-jazz
set. Then, when we go in with a Jean-Luc
Poaty, we may follow with a heavier Lee
Ritenour, Larry Cariton, Crusader-type set.
The women don't tune out, and the guys like
it too. They wait for another set of their
music to come. That's the theory behind it
and it seems to be working. "

O’Conner continues, “We play a different
kind of jazz — pop-jazz and fusion jazz, such
as the Yellowjackets, Robben Ford, and
Generation Band, to name some. There are
purists in town who say we don't play jazz
at all. We program about 50% new materi-
al, and rotate in an Oscar Peterson and
Basie about once an hour.”

What's On Second?

Working with the music selections are
MD Mark Zegan, who handles the A/C part
of the programming, and then Bob, who di-
rects the jazz. Together, they promote and
preserve the station's overall well-being, all
under Bauer’s general ward. Neither plays

Ratings Results:
More Good News

| KIFM/San Diego was only one of several
stations with strong fail Arbitron results. For
| example, WLOQIOrisndo climbed trom a
| 2.6:3.0 12+, but in men 18+, it advanced
over a tull share. NOt 10 be overiooked was
WLOQ's increase in 25-49 men, as in that
demo the station climbed from tenth to sixth
| Noncommercial stations with notable -

provements inciuded KERA/Dallas-F1t. Worth,
WMOT/Nashvllie, and KLCC/Eugene.

On the Birch board, WHRO/Nortfolk scored
a2.1 12+ WUSF/Tampa notched a 1.8, and
WFAE/Charlotte came in at 1.4. WEAA/Baiti-
more delivered a 1.4, whie KADX/Denver
picked up a full share, checking in at 1.6

second to the other in importance. Of this
unique situation, Bruce comments, “It's
very advantageous for a station like ours to
be mass appeal radio during the day be-
cause when we expose our listeners to some
jazz cuts, we can say, ‘Hey, if you like this
kind of *80s music, we have a whole show of
it in the evening."” One jazz cut is played in
about every 90 minutes during the day.

Highlighting KIFM's unique approach,
Bauer says, “I feel that the benefit we have
with our Jazz programmming and what it
brings to the soft rock is that we’re able to
draw from three different types of individu-
als: the type who would listen to an album
rock station for a softer but hip sound; the
soft rock A/C listeners who want an alter-
native to Barry Manilow and Neil Dia-
mond; and the Jazz listeners, We're the on-
ly station in town that can be heard county-
wide which plays anything close to the
music they like.”

I Don’t Know On Third!

We don’t know who KIFM's next owners will
be (West Coast Media lost its license after a
protracted FCC battle), but interim opera-
tors have been named. They are former

1981 Satt Hacy

1984 Soft Rock, yas,

The ¢
Sound . Whatever 1. 3
Vs The Same,

Included on the inside cover of its promo
folder, this information points to the changes
KIFM made in its programming.

KIFM
Music
Monitor

Al Jarresu — “Not Like This

| Paquito D'Rivera — “Como Fue"
Dave Grusin — “Mountain Dance’ |

Victor Feldman — “Forever” |
Chuck Mangione —

“Love Wears No Disguise”
Pat Metheny — “Phase Dance
Lee Ritenour — "Malibu”
Bob Jemes — “Friends”
Hiroshims — “Heavenly Angel'-
George Benson — “Stand Up’
Wayne Johnson Trio — "Morning Star”
Scott Cossu — “Ohana

KUSC/Los Angeles Asst. GM Ethel Mike,
KSDO/San Diego News/Talk anchor Rosaleg -
Sell (aka Lee Maribal), and San Diego Cont-
munity College’s KSDS's OM Mary Sorrentino.
Sorrentino, who will take up the PD post. com-
ments on the format. *“[ think that it works,
because Jazz and A/C, especially the blend
that they hove, is attractive to people. It
helps lodge jazz into a lot of people’s minds
who maybe wouldn't have listened to it oth-
erwise. It gets them over the initial ‘fear’
of the word ‘jazz.’ We're totally happy with
it, and we listen to it all the time down here
We certainly don’t want to mess with suc-
cess. The ratings are better than they've
ever been, so this is an ideal time for us to
come in and continue the success they've
established.”

Art Good, the initial host of “Lites Out,”
is back at the station after a year at cross-
town A/C KBZT. He'll be doing weekends
and morning drive news. “Art had been at
the station since 1979 and was like the voice
of KIFM,” Bauer says, *“‘so we’re kind of
like the San Diego Padres. There’s only so
many good pitchers out. there, and we've
got the best pitchers available.”

All That jJazz

Stations with new Jazz programming include:
WLEQ (96QFM)Fort Myers, FL (a hits-onented
AC) runs a four-hour weeknight show called
“New Age”; WNYU (89U
York has & one-hour show on Monday nights; and
CHR WZGO (Z106)Philadeiphia carmes “Jazz
Fusion™ from 8pm-mianight on Sundays . . . Joe
Lowry and Vianne Webb are named PD and Sta-
ton Manager, respectively, at WHRO/Norfolk.

WJZZiDetroit MD John Hill segues to WBEE/
Chicago to do momings and take up some
responsibiities ot exiting PD Bob Long. Assistant

MO Billy Waiden is now acting MD at WJZZ
Long may be reached at (312) 483-3494
Congratulations to Richard Seide!, who was pro-
moted from Product Manager to Director, Poly-
Gram Jazz Gramavision announces new
tabe! affilate Gramavision/Gravity.

Bob Bordonaro is upped from GSM of KKGO/
Los Angeles to Corporate Director of Sales of
parent Mt. Wilson Broedcasting The stork
stops at WBFO/Buftalo, as MD John Munt and
wite Katie are proud parents of Hillary, their sec-
ond child,
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arketplace

l

PERSONALITY

RECORD SERVICES

write for free sample:
(213) 851-4328
3241 DeWitt Drve. Hollywood. CA 90088

pavid K Jones .S’ W w

The COMPLETE service for radio personalities Pre-
recorded bits, calendars, one-liners, trivia, bizarre
news, comedy scripts and more for one price! Cail or

~ |
OLDIES BY THE THOUSANDS |
NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm okdies
from the past 40 years. Fast, reliable senice. Credit card
accepted; send $2 for comprehensive catalog to:

Gex 64484, Dopt. SRR, Los Angaiss, CA 50088
@13) 391-4088

KCGM-FM needs Country record service.
45s and LPs. Especially from Compleat/PG,
Noble Vision, AMI, Viva, Moon Shine, WB.
KCGM-FM, Shelly Baldry, Music Director, Box
220, Scobey, Montana 59263.

L

unities

Openings

CHR, AOR, and URBAN jocks
needed for client stations. Send
T&R to:

Ott & Snead

Broadcast Monagement Consultants

300 Turner Rd., Suite 514,
Richmond. VA 23225.

EOF MF

Openings

AMFM neode salf-
strong delivery. Big
WKYE/WJAC, Box 309,

ND with three [
with benefits. TRR: Mike Farow,
Johnstown, PA 15907. EOE MF (3-1)

S2MOK is looking for 8 dependabie,
nouncer. T&R: Wayne Bradiey, Box 418,
03488. EOE MF (3-1)

parttime an-
Peterborough. NH

WRUN needs -
Must be able to work ettectively. TRR: Fred Sryder, Or
mhany. NY 13424, No calts. EO€ MF (3-1)

WY AMFM for experianced newspeople for this Unca/
Rome merket ares. TBA: Fred Snyder, WRUN. Oriskeny,
13424, No cals. EOE MF (3-1)

Openings

98 FAME is looking for an experienced, seif-starting sccount
oxocutive. Performence outhne. cover istter & resume: GM,
319 Mill St., Poughkespere. NY 12601, EOF MFF (2.22)
Corporate promotion crestes overnight jock position st winning
CAW. Could be your first good job. TER: Grag Price, WCVR,
Box 249, Randoiph Center, VT 05081, EOE M (2-22)

Mutien St.. Watertown, NY 1360%. EOE MF (2-22)

Long lsiand's news station sesks sggressive NO. Community
invoivement & mativationsl skills @ must. T&R: Bill Edwards.
WGBS, Box 130, NY 11588, EOF MF (2.22)

Openings

America’s highest-rated contemporary radio
station, K92-FM (WXLK/Roanoke, Virginia)
and its sister station, KISS-FM (WNKS/Col
umbus, Georgia) are both looking for highly

sports p
for sports must be great to apply! K92-FM
is seek aif lity to co-

who is

Fakokokkook ok Aok ook ok

Program Director needed for growing
FM Oidies station in major market.
Management skilis and follow-through
essential, If you can communicate on
the air as well as with your staff, we
need to be talking about your future
nght now. Send tape and resume to:
Radio & Records, 1930 Century Park
West, #946, Los Angeles, CA 90067.
EOE

A ko ook ok ok 3k ok ok ok okok sk ok

| Account Executive

I — AM/PM

F Combo, excellent growth

! N A“ patential for aggressive

satesperson. Top-rated

' stafion i market. Salary, commission, bonus

and benefits. All this and more in worm, sunny

South Flonda. Radio expenence o must WKWF/
WAIL (305) 296-7575 E.OE

Aaunt-onented communecator needed for Fow
ng FM Okdes station in major market We need
a team player, not an egomarniac. Send tape
and resume to: Radio & Records, 1930 Cen-
tury Park Wes? #947, Los Angeles, CA 90067
EOE

 NATIONAL. ..
| The Radio Placement Leader
We have jobs for:

® Programmers o News People 1
* Announcers ® Production Pros

Male & Fomale . Al size markets. Coast.to Cosst
|| NATIONAL makes the presentation for vout |
|| For compiete detais and registration form enclose $ 1

Postage & handiing m
AL help YOU
& Let NATIONAL RO owt
1 {
oot 8.0 821 70901

ST
120518229144 '

—

EAST

Afemoon news anchor nesded 10 work i
oM ME. Good salery
ford. 04073. (207) 324-7271 EOE MF (3-1)

'-‘ the other as Production Director. T&R to
|
QROADCAS_"YA_I.ENY COQR%AYO“} i 1

wly 0 south- ‘
& benafits. T&R: Mike Deckar, WEB!, San- ’

Dominant Adult FM
Needs momning talent. Looking for experienced
moming personality to entertain adults. Also
news director with experience setting up morn
ing news operation. T&R to: Ken Johnson,
WYRK. 500 Rand Buikding, Butfalo, NY 14203.
EOE M/F

|

| 2104/Fredenck cousd have two slots for expenenced personal
| v rockers open shortly. TAR: Kemosabi Jos. 6633 M. Prekips
‘ Rd.. MD 21701. EOE MF (3-1)

WMVY/Marthe's Vineyard seeks ND. Good opportuntty for per

500 with two vears experience. TAR: DiAnn Arcudi, Box 1148
| Vineverd Haven. Ma 02568. EOE M (3.1)
| Comormme presmotion creates ovemight jock paekion e Wil
C&W. Could be vour first good job. T&R: Greg Price. WCVR,
i Box 249, Randoiph Center, VT 05061. EOE MIF (2.22)
Neaded: Production wiz for AOR-A/C market. Fun promotions
a7e 1amous & Must sound that way. Air work 1 possible. T&R.
Richard Remsberg. WWTR, Box 717, Ocean City, MD 21842

Newnperson nesded st NJ station with emphasis on local news.
TAR Mk Keonedy, WERA, 120 W. Seventh St Planfeid
| 07060. €0E MF 3.1)

| Central PA leading AM/FM combo needs dynemc newsperson
has immediste for stternoon

Metwe. outgoing & waho-up
invoived wented. Cover letter, TAR
WCLI. 93 W. 15t St.. Corming. NY 14830. EOE MF (2-22)

SOUTH

Copywriter with three years minimum experence & production
wented for Orlando soft A/C. T&R: David Souss, WJYO FM
2001 Mercy Dr., FL 32808. EO€ M/F (3-1)

¥ you are tired of the snow & siush, become the afternoon

news anchor of the Mid-South best CHA-A/C. T&R: Tom Kelly, |

0101, Box 5914, Menictian, MS 39302 EOE M/F (3-1

WXLK/Roanohe is seeking 8 motivated $portsperson & aiso 8
parsonality 10 co-host @ successhd morming show. TAR: Box
92. VA 24022. EOE M/F (3.1}

EM]

New Orleans’ fopfated CHR is looking for an
agressive, uptempo night personaity to handie
Three-in-o-fow" format. Minimum 5 years ex-
perience. Greot pay, benefits, and E2 Com-

TaR:
WILQWLYC, Box 1176, Williemsport. 17703 EOE MF {3.1)

Immediate opening. ARemMoOn newscaster/sports director for
Eastern shore AMIFM. Degres & expenerce preforced. TAR
Amy Johns, WICO, Box 909. Saiisburg, MD 21801. EOE M/F
2:22)

i
| {‘ Morning & Midday Talent

AC Information station seeks two exception-

al individuals: MORNING PERSONALITY —

in the moming team. working with news,

| Sports & weather staff. Play 4-6 records per

hour and relate to a 30-55 audsence. MIDDAY

PERSONALITY — weave music and features
into a friendly adult presentation. One of the
above will aiso double as Music Director and

Joe Corcoran, PO WCAP, 243 Central St
Lowell, MA 01852 EOE M/F l

L~ (weap) .

Super 102/WVSR s looking 10 complete morning team. You
3hould be Crazy & unihibited e us! TAR: Cheis Baley, 1538
Summit Or., Cherteston, WV 26302. No caits. EOE M (2-22)

Promations Director for S0kw Connecticut CHR. Send qualifica-
tors to: Curt Hansen, WEBE. Box 108, Westport, 06881, EOE
MF (2221

|
\
|

m S, T&R f0: Kris O'Kelly, B-97FM,
PO, Box 53447, New Orleans, LA 70153
EOE M/F

We've got the beech & the suni We need a drive time persons!
fty. Hesvy production. no beginners. TAR: Den Browning, R1. 6
Box 150, Brunswick. GA 31520. EOF M/F (3-1)

Future opening for mature, adult DJ with mumc knowtedge for
America’s fiest EOR station. 98.7KGA. TAR. Tom Stevers.
1860 Old Okeechobe Ad., #106, W. Paim Beach, FL 33409.
EOE MF 13-1)

WIS, KISS FM/Columbus. GA Is seaking a hohly motrvated &
enthusiastic sports personshty. TAR: WXLK, Box 92, Roanoke,
VA 24022. EOE MF (3-1)

Top-rated AM/FM Country station sesking swing person. Refer-
ences, salary history, TAR: Russ Cassidy, WCMS, 900 Com-
monwesith Ava.. Vignis Beach. VA 23464, EOE M/F (3-1)

WRXL FM hae an evening shift open. We neec & person with at
least three years experence. T&R: Tom Evans, 3245 Basse Rd..
Richmond, VA 23228. No calls! EOE M/F (3-1)

LOVE 94/Miami Basch neads & Production Director. Creetive
€Opy & voice skills & musti CAR: Beau Raines, 14 First St.. FL
33139. EOE MF (3-1)

- ————

Central Florida AM/FM is looking for a Quality
News Director with good management and
people skills. Must be a motivator. TaR to:
Radio & Records, 1930 Century Park West,
#941, Los Angeles, Caiit. 30067 EOE

g a g ai p
host our highly successfu! five-person morm-
ing show! Send tape and resume to: Russ
Brown, WXLK-FM, Box 92, Roancke. Vir-
ginia 24022. EOE M/F

§ 0]

Beand new sunbelt A/C needs Crestive midday jck & Produc.
ton Dwector to round off & true pro statt. TAR: Joha Moore,
Box 5466, Merikan, MS 39302. EOE M/F (3-1}

AMNemoon drive at CHA FM now open. If you can create fun &
excitement with @ natursl sound. send T&R. Randy Marsh,
WUVU, 1 Radio Rd., St. Augustine, FL 32084. EOE MUF (3-1)

Naws! Good writer/reporter needed at northern VA smalt mar.
ket news leader. Sampies. TAR: WINC, Jon: Batuh. Box 3300,
Winchester, VA 22601. EOE M/F (3-1

Openings for & NO & Sports Director, T&R. WLCC. Box 387.
Lurey. VA 22836 EOF M/F (3-1)

Experienced, professional announcer wanted
for a major market FM radio station Requires
2 years on-air work for Contemporary radio
format. Must be capable and prepared to work
on-air and production for midday drive. Send
resume, tape & salary history to: Radio &
Records, 1930 Century Park West, #943
Los Angeles, CA 90067. EOE

Experienced CHR PD needed for immediate opening T&R:
Steve Schopps, Box 4847, Wichwta Falls, TX 78308. EOE M/F

31

Major chain's top-rated FM in Top 100 market seeks humotous
mort personaity. TAR: Rusty Watke:, Box 417, uka,
MS 38852. EOE M/F (3-1)

WRVR/Memphis needs ND for AMFEM. Strong on-ew, gost-on-
anted. peopie manage: & must. T&R Jim Robertson. 5904
Ridgeway Phwy.. TN 38119. EOE MF (31

WTON/Staumon s expanding! CAR'S beng sccepted from pos-
five community-onented Darsonaiives. Jim Qust Box 1085,
VA 24401. No celis. EOE M/F (3-1)

SW FL “up" A/C looking for warm & clever sdult for possibie

futre operng. TAR et Edwards. WLEQ, Box 472G, Rr. 22
FL Mvers. 33908 EOE M (3.1)

S SRR 4 Rl

MAJOR MARKET A/C . . .

OFFERS MAJOR $$$
For top-rated morning talent or team We offer
state-of-the-art faciity, sunshine, and extensive
promotional support. You give us unequalied
humor and professional talent. all replies kept
in strictest confidence. T&R to: Racko & Records,
1930 Park West, #942, Los Angeles,
CA 90067 EOE MF

N
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Openings

W2ZDQ/Jackson has openings for 8 newsperson. s morming
drive & midday person. Heavy on procuction. TAR: J. Michael
Pruet. Box 3289, TN 38303. EOE M/F (R }]

sample, TAR: Ross Caudet, WOLY.

of Pinehurst.
Box 1877, Southern Pines, NC 28387 EOE MF (3.1)

Wanted: Aftemoon snnauncer/production for A/C in tesont arss }

Ty Lags Xl Satiom_

FM & AM
WRBQ-AM/Tampa looking for America’s next
Superstar! We're looking for talent and a de-
sire to be the best! If that's your goal
fush tape and resume to: Steve Rivers, PD,

WRBQ-FM/AM, 5510 Gray St
33609. No calls, EOE M/F

Openings

Looking for an morming an alent gearsd for 8 254 AOR sud:
gnce. TAR: Charks West, KMOD, 5350 £. 31at St., Surte 200,
Tulsa, OK 74135, No calis. EOE MF (3.1)

person nesded st FOXY 101. Sample. TAR

Miadey/production
Kin Trevs, Box 357, Pinconning. Mt 48650. EOE M/F B3n

talent] As tragRion goes, we jose our
morming man to Top 50 maerket. Killer production necessary.
TAR: 8ead Fuh. Box 6186, Rockford. I 81126, EOF MF (3.1

Crestive. aggressive PM
in Americe’s most exciting medium market. T&R: Mark Botling,
WMAYWNNS. Box 460, Springfieid. IL 62705, EOE MF (3. 1)

wmmm-mmmvurmcmpa.ml&g
Pipes onty, C&R: Bl Mitched, 136 W.S. Boundary, Porrysburg.

We we in
rwed of & veriety of excrting peools. Salary, TAR Mike Arcar
s0n. Box 1360, Bemicth, MN 56601, EOE MF (31

KMEY/Minneapole-8t, Pws. o modem, upTempo MOR has an
immediate g for 8 (eal pro. Five Sxparence & must]
EOE M/F (3.1)

opening
TAR: 2110 Citf Ra., Eagen. MN 55122

. Tampa, FL )
|

Crestive racko dractor needed 10 head thise person depert.
ment. Must have proven media writing skilis Salary. T&R: Oan |
Brown, WSKZ'WGOW. Chatsncoga, TN 37405 EOE MF
22

0J's & saleemen: If you're tred of drifting. | have & Country AM
& A/C FM in Esst NC. I you want 1o settie, TRA: John Moore,
Box 229, Fermvile. NC 27828. EOE MF (2229

Tirsd of the cosd? Cosstal FL FM needs axpenenced PM drive
person for A/C format. TER. Marty Rowland. 99 Arapahos
Ave.. St. Augustine, 32086. EOE M/F 1222

2104/ Norfol needs
Canads, WNVZ, 180
EOE MF 12-22)

Sunbeit stereo Country nesds ND/enchor. Light:losd requires
Quality. not quantity. T&R. WKXUN, 3029 S, Sherwood Forest,
8aton Rouge, LA 70816, EOE MF (2-22)

wtempo CHA sir personaity. T&R: Bob
Newtown Rd.. Virginia Beach, VA 23482,

AM/FM merket loader seeking muddey snnouncer with produc.
Bon expenence. Selary history, TAR. Russ Cassidy. WCMS,
900 P Viegmia Besch. VA 23464. EOE M/F

Help wamed: WDX! hes an immediate opening for
. TAR: Mike Turnor. Bax WOXI, Jackson, TN 38301 EOE MF
222

Contifiuous Country KSCS s looking for sxperienced parttime
talent. T&R: Andy Mol | Broadcast Hl, Ft. Worth, TX 76103,
No calls. EOE MF (2-22)

Immediats openings: A/C. CHR stations in growing market need
900d 0ne-t0-one personsiities. TAR: WVLD/WLGA, Box 1327,
Vaidosts. GA 31603. EOF M/F (2-22)

Mum-qmuowmchucmwAMM&
Lowis. Good @ & benefits. TAR: Steve Beeny, KWRE.
Box 220, Werrenton. MO 83383 EO§ MF (31

Cominent merket AOA 8 looking for & moming newsperson
Conversatronal witing style & dekvery a key. TAR- Brian Tay
for. WAPL. Box 1518, Appleton, Wi 54913, EOE M/F (3.1)

eenininiesonceanataseencs

KILLER CHR PERSONALITIES
Needed for top 20 market. Prime daypart posi-

tions. Dynamite production a must. T&R to:

Radio & Records. 1930 Century Park West,
#936, Los Angeles, CA 90067 EOE MF

T e T

AOR/CHR production wisard nesded! Production Directors pre ]
forrad. Work & aw check: Jo!f Murphy, WWCT, 414 Hamitton |
Bi. Peoria. IL 81602. EOE M/F 319

Sright. community -riented AM drive talent nesded immedate.
y for sirong MW Country AM. T&R: Gary Bandy, WMBH, Box
1687, Jopln. MO 84802, £0€ M/F (=31}

Winning P-2 station in 300,000+ metro needs
afternoon anive taient with bright personabie
delivery. The money, company and our mar-
ket poston are af tops. TR to Kerth Eowaras,
K2-33. 3131 N, University. Peoria, I 61604
EOE MFF

~-CHR-

MAJOR MIDWEST ROCKER
Seeks exciting, Creative talent to
compiement Currently  successful
morning show. Production skills and
sense of humor a must. Tapes & re-
Sumes to: Radio & Records, 1930
Century Park West, #934, |[os
Angeles, CA 90067. EOE M/F

work phones. Excelent money. No beginners or calls. T&R
Jack Swent, WGRD, 122 Lyon NW, Grand Repids, Mi 49503,
EOE M (2.15)

Successtul small merker station is looking for 8 on-air PO with
0ne 10 1w years expeniance. TAR: GM, WLBK. 711 N, 15t Se,
Oekatb, IL 60115, EOE M (2.22)

Stabile AM in Lincoin offers 8 chance to grow on our
neghishift. TAR: Jim Miller, KLIN, Box 30181, N8B 68503, EOF
MF (2:22)

IWM. 10p-rated A/C, I8 sesking sir talent. Voice & maturity a
must! TSR Jerry King, Box 7581, Toledo, OH 43616, EOE MF
2-22)

1280 KOIL AM stersc is sccepting T&R's for future operung.
Personaiity, A/C Tery Mason, 3000 Farnam St.
Omaha, NB 68131. (402) 3481290 EOE MF (2.22

93 . an news
tor. T&R: Poter Pettiboe, WIZM, Box 99, La Crosse, wi
54601. EOE MF (2-22)

K293 toprated CHR. ks looking for PM drive personeity. Good
vOics & personable defvery requred. TAR Keih Edwaras,
3131 N. Universaty. Peoria, IL 61604. EOE M/F 2.22)

Hmmv-m.m‘mm.b‘h'mamm
nouncer with topnotch organuation. TAR: Brad Hartmen,
KFOR. Box 80208, Lincoin, NB 88501. EOE M/ (2-22)

Informative entertaner wanted for moming drive for mature
audience. Music presentation secondery. TAR. Carl Mann,
XCRG. Box B16. Cedar Rapwds, 1A 52401, EO€ MF (2.22)

K y 4 A P

Wanna wake up California’s Capitai city? We
need a great morning jock now! you're &
morning pro, get a T&R to: Tom Cale, PD,
KZAP, P.O. Box 15985.1985, Sacramento,
CA 95852-1985. EOE

KNEW 91AM

San Francisco/Qakland
A Malrite Station

Rare opportunity at Bay Area's $1 Country my-
sic station for production director. Creative
production and voice skills & must. Minimum 5
years experience. AFTRA position. No phane
calls; T&R to: Bab Guerra, PD, P.0. Box 910
Qakiand, CA 94604. EOE MFMH

8nchor sought for iesding news stabon |

|
!

Openings

NEIVM:MCMDJ'D, nchuing one s110ng on production
T&R: Jot Saigo, 1190 E. Bail Ra,

Y Ansheim, CA 92806, EOE
MF (3.1

8 Dominant signal, ful promotional sup-

SOUTHERN CALIFORNIA FM
#1 Program Director for #1 station.
People skills and leadership a must!

port. includes group programming re-
sponsibilities. Resume, salary require-
ments, aircheck and all the reasons
why you're the one to: Radio &
Records, 1930 Century Park West,
#944, Los Angeles, CA 90067,
EOE MF

YOU've ever dreamed of
- Confidence. cash & cradkaity, we'll make it heppen
1505) 285.6851 Cail now! EOF MF (3.1

Phosniz Country KAl has @ rere opening for 8 fultime sn
nouncer. T&R: Chartie Ochs. 831 N. Fiest Ave., AZ 85003 EOE
MF @311

Wanted: Brilant Production Director with good voice & wrnting
skills. C&R: K-UTE. 329 € 200

South, Seh Lake City, UT
84111, EOE MF (3.1)

un“-.—quumm'nmmsumouw

Openings

PROGRAM DIRECTOR/
OPERATIONS MANAGER
AM/FM So. Calif. Growth Market Top stations
seek an on-air team player to maximize pro-
gramming, promotions and internal operations
Great faciities. Top management team. Growth
company. T&R to Radio & Records, 1930
Century Park West, #940, Los Angeles, CA

90067. EOE MF

wmm-miun-wvm.-mn
Protessions! sccount executive. Good fist & exceliem benatfrs,
Call Steve Rivers: (303) 547.3990 EOE MF 12-22)

. e

PRODUCTION DIRECTOR
California area. Looking for a production pro
who loves Creatng effective radio commercials
Send T&R to: Radio & Records, 1930 Century

Park West, #939, Los Angeles, CA 90067. EOE

- e

S

Positions Sought

frst radio postion. Miller Institute/
hardworking & witing 1o learn,

Wl ralocate anywhers for
Phoeniz grad. Sharp. talented,
JOHN: (802) 945-8757 (3.1)

A with public radio

team. 8o motivated,

morming & R:
Rich Hawk. Box 2080, CO 80901, No calis.

g! T8
ECE MF (3.1)

W&‘mmwno!o‘m. an A/C in Sen Luis
Obrspo County. TAR: Garry Beit. KIQO, Box Q. Atascadero, CA
93423, (806} 4686511 EOEMF (3.1)

onted for major NW
Bobby Shermen, KWL, 931 sw King Rd.. Portiend, OR
97206. No calls. EOF MF 31

CAN YOU HANDLE
TOUGH COMPETITION?
i Mountain West CHR seeking morning and/or
i Midday entertainer Creativity and strong pro-
duction required $14-20,000/year. T&R to:
Radio & Records. 1930 Century Park West,
i #945, Los Angeles, CA 90067. EOE

Rottest CHA. Is accepting T&R's for possits
le future openings. Kevin Keh!, 2660 Gatewsy Dr Anderson,
CA 96007. No cats. EDE M/F (3.1)

The Mighty Met, KMET . is look-
ing for the best Rock 'n’ Roll
Production Director in the

mum 5 years experience a must.
to:
George Harris, Program Dir- |
ector, KMET, 5746 Sunset
Bivd., Los Angeles, CA 90028,

Leoe

Cassettes & resumes

{ country. Major market and mini-
|
|
1
|

e —

AOR/CHR PROS
Needed for future openings. Morning
and afternoon drive personalities es-
pecially encouraged to apply. If you
can do more than read liner cards, if
you have the ability to Communicate
and entertain, then great pay and
benefits await. Rysh tape & resume
to: Radio & Records, 1930 Century

Park West, #919, Los Angeles, CA
90067. AX replies are stnictly con-
fidential. EOE M/F

COMMercigl position i Vhdwest, Mid-s0uth or East small mae
ket. Any market. DON: (615) 868.3752 (<31

Dersonaity with
WRQC, WHCS) 1 ooking for
TiM: (216) 824-2452 (2-151

“v—-whm.cd.mmwlmmmn
PrOdUCTON/Copywril 'announcing. Wiking to relocate. WES:
414) 353.3604, atter 5 cat (3-1)

Parttime job In LA. aree wanted in research, consulting, pro-
duction, sir work or other acons for s1atons or fiems. Waekends,
100. Lawve messaye. (213) 8510265 (2-22)

Black Personality
Wants CHR

Versatie black announcer empiloyed
at highly successful Black Urban Contemp
orary powerhouse in Top 10 market Seeks
stable announcing position at CHR station
in Top 100 market Experience includes
working in both Urban and CHR formats
in large markets. Extensive knowledge of

. music and pr

as research. Hard-working dependable team

player will work any shift. Let's talk. (313)
552.7353

POMTION with music station interastad in
wibity. Two years medium market ex.
4696 (3-1)

Ready 1o . Sesking
oy pr respon
perience. ED- (402) 477.

'y with strong writing skils,

Contemporary moming personai;
meﬂm:uw\b-ct'mmntmqmmaﬂ
‘producer position. (813) B47-8626 (3.1)

Help! Smalt market PD wants 10 move up before station foids
| U9 Losds of experlence. (307) 3246361 Hurry! (3 1)

Fresh telent sanking fuiltime Position with CHR or AOR. Broad.
casfing chool grad now interrng st Prity’s hottest rock sta
ton. 1609) 795.7509 or 795.0582, ster 3 ast (3-1)

wsmmmtmwmmzo
yoars experience has grest voice, deivery & production
Groater Cincinnath area. (513) 528. 5793 (2.223

Muhi-talented moming pro 115 yoars) roacy for large market &
big bucks agein. Steble Operstion & must. MACY: {904)
785-6624 (3-1)

Al fratic talent with tvee years axperience is willing & ready

10 1o te. JANET YACKLE: RR #4, Estorvile, 1A 51334,
1712) 362-2033 1118y

Experianced personality with four YOOrs in programming wents
8 new chellenge. (503) 928.2142 31

CAW. A/C. & CHR air personatity availstie Heavywewnt Top

fmw.:wmvnMOum-Wmem
with futwre. RICHARD DEY: (801) 6354114 (3.1)

pertence. Sales beckground.
knows AOR & CHR muuv,Mmm«lms
KLPX/Yucson, can be reached st 602} 881.5088 (3-1)
Astocetabls
seeking posrtion
7552566 (3.1)
WWWM&MGMM

with ivesbis 4m-|zn..mmn..nv.
KEVIN EVANS: (412) 856-5834 (3-1)

|4~~'~.|0‘A/C.C’ﬂih'ﬂ'mn
in smatmedivm  marker. DAVE: (318)
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Opportunities

Positions Sought

.
Siack female with remarksbie voice racks in the ratings. Verss-
Dle ten-yea pro dewies on-aw g, WENDY WHITE. (213)
388-2853 (2-15)

Versete A/C-AOR jock with 9ood production looking for full-
nme grg i Northern CA srea. College Qrad with three vears
market experience. DOUG MACY: (415) 342 4872

‘__ﬂMlnor League Baseball §|
—~  PBPI/Marketing ()

Baseball season’s not too far off. Eight-year
pro with experience In baseball, footba,
hockey and basketball PBP and Color, smooth
delivery and a love of the summer game now
available. Background includes positions as
Sports Director and Program Director. Sports-
taik, interviewing and anchoring sportscast as |
well as sales, market research and promotion |

experience. Currently MBA candidate working |
n Top 15 market. Let's play Baill Cail Tom Rich |
(516) 922-5937. f

with five yesrs sees:
ton In western states onty, £D: (503 389-6478

s stable pow
3
Looking for thet big braas. Have mterned with major market sta. |

Bon Willing to reocate. STEVEN SALERNO: (602) 2441068
31

Orieried nutritionist with extensive media axpert
ence seeks PONNON B adio host. (213) 476-7044 (31

All | nesd I8 8 roof over my head & four cans of ravioli 8 day
Che! Boy-ArDee) . Will go anywhere for small market AOR.
AIK: (218) 681-3690 (3-1)

Enecgetic sports announcer seeks position in medkmierge
market. PBP background, strong deiivery, coflege grad & am re. |
locatable. NICK: 18181 335-5419 (3-1)

Ton yeer pro with good voice & strong production skills seeks
Repperung CHR or AOR. RICHARD: (818 709.8985 (3-1}

New Yorker moves 10 NM In May. Will there be » ragio job for
me? Producs Unews. MARTHA WORTHINGTON: (212}
475-2520. 271 E. 10th St.. NYC, 10009 (31} |

Positions Sought

|lv-"l~vﬂvmhm'¢mnm
#rea. Strong in Country, Oldies & footballibesketball PBP. GIL
ANTHONY: (205} 794-7895 (3.1}

Provent » rregedy. Medkum market jock with CHR & A/C exper-
#nCo & mature vorce seeks hlt or parttime shitt. CHUCK - 1516)
8266076 {2-15)

Eccentric jock with five yesrs sxperience wents 1o work for
You. AOR or A/C preferred. Radio not just my job. KEN SCH-
ROEDER 1314) 443-2074 (3.1)

pr‘.hﬂh‘fﬁmwhmw«
southern market. MIKE: 1314) 993-6292 13-1)
A/C or Country personality avadable

Dependable. hard working
JOHN. (901} 767-1556 (3.1)

News/anchor looning for new challenge in new locetion. E
Onced with Arbitron book & tarmenciogy. JAY: (301) 464-
31

xper:
15

CA Bay area: Available booge, dangerous done nght. Call may

be harardous to your competiion. Confxiental (408)
7379240 3-1)
WKKN/Rocktord personsiity ANDY SANDERS is avait

stie. WROK. WIBR & Q108. A/C. Country or CHA (815)
332:4756, strer noon cst (3-1)

MOR/Essy Listaning/News. Telt/Country stations: Seasoned
Pro seeking stable. adult operstion. Great production, referenc
3 & first phone. BUD ANDREWS: 1904) 744.5780 (3-1)

Viove Country! Soent last two years as MO 8t northern 1A sta
tion. Heve eght vesrs experience. MATTHEW: (815)
423.8634.43-1)

Nine vear Country/CHR (ogramming vet looking for chalienge
Prefer TX or SW position in MO, programemeng or on.se. RON
ELLIOT: (4091 822-3102, after Bcst (3.1)

Seshing FL FM interested m ratings & promotions. Can do it al
16 vears expenence with frst phone & good pipes. BRETT
HAMILTON. (901} 3631711 13-1)

Promotions Director/mir talent at 1op-rated P-3 CHR looxing for
UPWOrd market growth. EnthusiasBc, nght & brgnt college
grad. JULIE: (319) 396-9465 (3-1)

Production Director with Top 10 manket & 15 years exparience
Secks ratufn 10 & StaTus In lrQe/Medium market. BOB DAEL
(215) 7445729 (3.1}

Seeking AOR slot 83 PD or MD. Audience research, ratings
analyais, musc cai-out. Superstars & Pollack experence. (618)

| 963-0531. atrernoons cut 131

N —
AVAILABLE: Bodacious, classic, dangerous,
exciling, facient, game, heorty, imaginative,
jamboned, kinetic, iikabie mano. Noughty or
pleasant rocker, skilled tocticign, upright ang
viclorious. Wattst Xcercise your zero (408)
737:9240. Ask for Mex, Confidential P.S. Tripie
crown tfrack record

N —

ANDY VOLVO. 16 years on-air. five years POMO with fively
moming/stternoon dave personaiity m Atistic City seeking
CHR, A/C or Oidies. {609) 266.0530 (3.1}

Artention Graater SW stations: RJ. KOLLINS is avaiable for
CAW or A/C formats. Experienced professional & phones.
(802) 347 6972 |

Major merket news anchor, formerly with KFWB, KFRC &
WNEW, I8 seeking similer position. 1602 2669229 (31

DAN WEST: Great numbert. very good voice, experienced PO
frat phone, soaks lerge/maior market posibon m CA. 1602)
782.3881 (31

BEAU WALKER. with exght vears experience & Good vosce,
Jooking for mediurmvlarge market CHR of Mot Wits. Good energy |
for sy shift. (809) 7731555 or (306} 989.2278 (3.1)

Position sought in snnouncing. Coksmtxa grad, sharp, takented
& hard working LISA (412) 461.0310 {1-18)

Minor issgue bassbell/ PBP/merketing position sought by person |
With eght yeacs SO/PDissles & sports taik experence. Let's
olay baill TOM RICH. {516) 922-5937 (3-1)

Experianced alr talent with good production skills. scting &
Music background will relocste. ARTHUR. (213) 4724166
31

Extremely hard working personaiity seshing fo make & move.
Carrentty working in NY & intarested in Urban/CHR stations.
LANCE HAYES: (212) 862-8545 or 993-0276 (3-1)

Weskond air personality with KCRK Walnut Creek seeks full
Bme 9. Also great with newa/aports, FRANK BUTERA: (415)
2231534 or 944-5275 (31}

PLEASE NOTE:
YOu may piace your ad in the Oppor-
tunities section by mail or phone. ANl
Openings, Positions Sought ana Changes
are free of charge. SImply cail us at
1213) 553-4330 with your Information,
Of Mail it to Radio & Recoras, 1930 Cen.
tury Park west, LA CA 90067. Piease
De sure to iet us know when you have
found a position or flllea your opening.

| Sesking PD position #t targe/medium market Country or AC

stavon. 15 years programming e«penence. RON: (314}

428313231

Maties & energatic sir parsonelty ioking for CHR, A/C, o

Country stavon. Wil relocsts. JAMIE CLEVENGER: (316)
7835710 (3-1)
Energetic 5 tslenvproduction whiz sesking smailimedum

| market gig in West staies. Mave good pipes & experience, BILL

BOWEN: (B05) 498-4738 sher 8 pet. (2-221

Warm. conversstionsl persunaiity wants 10 work now! Any
AOR. A/C & hybrds nesding enthus@stic & crestive talent
should call JOHN: (319} 729-3262 o 878-7583 (2-22)

Anywhare 1's not slways sunny & 85, . . KOPA/Phosnin sw
g man & assistant Production Director looking for chalienge.
CHRIS McKAY: (602) 966-8836 o 941.1007 (3-1}

Polar bear in 10p 55 market with two drive ime gigs & MD ex
penenca seeking mewt AOR. A/C or CHA n South, West,
Southwest or Hewain. CRAIG: {305) 756-1292 or 746.8032

222

Sports. young & energetic. puts vour 18am on the ae. PBP, talk
show. college grad & good! CHRIS MATHIUS: (801) 265-1117
13-1)

Former lerge manet jock. PO, currently consuiting smatimed-
M Markets. seeks CI weekend/partbme position. DOC
ELLIOT: (312) 2514381, atter 5 cst (3-1)

Top 45 market personaity looking for smitar on-ew or monmng
postion in Top 100 market A/C. {312) 938.3622 (3-1)

13 your veteran with grest numbers is sesking meduumimaror
merket. Formerty at XEROK, KINT & KQXR. Wil relocate
KEITH MORGAN: (805) 326 8368 (3-1)

Attention A/C &

Country Stations
Seeking Operations or Program Director position, 15
years programming experience in CHR. A/C and Country
formats. in large markets. Call RON a1 (314) 428-3132.
Lot's alk.

One-man saft: E on-aw, 3
research. Am herd-working & 8 team plaver.
um MW/S merkets. DEAN, (816) 4B4-4118 (2-22)

&
for medi-

'm nemurel sounding & responsible with & successts conden.
980 market. Team pleyer with PD experience looking for Coun-
Ty or A/C. MARK: (205) 759-2936 (2.22)

erthusiastic. accurate & objective NO for 8 NW
lows station. 1 cen be the same for you. JANA WAML: (712)
3623047 (2:22)

Positions Sought

Depandebie herd-working Country or A/C personshity for you!
JOHN: {901) 767-1556 {2.22)

Cleaning house? Dynamic duo reedy 10 take over &% your ND &

Positions Sought

Urgene! . s
with 10 years experience s tired of news. KATHY: 1409 799
32

Young & ready 10 chalienge your ste

PO or join & winrng 1esm in news & g
southern medum markets. DAVE: (512) 443.8440 (2.22)

Fres sgent announcer wil pley any dey-part. Theee vear vetersn
of Country/CHR. Prefer SW. Call Amenca's jock, JOHN; 1308)
452-6635 12-22)

Woskend DJ. with two yeers experience. looking for fulitwme
learreng job in smail ot outside Preter AIC. For
T&R. cab TROY: {713) 977-9062 (2-22)

Parttime job immedistely wented n sedch, CONBUINNG. Dro-
GuCOn. air work or Other areas for $TAtONS or frms, Weskends,
100, Leave messege. 1213) 851.0285 (2.22)

GM position wanted in smail market Expenenced OM wih |
3808 DackgrOuNd kooking for Dacmanant family home. DON:
1404) 234-6039 (2-22)

Controversial taik show host with sense of humor s sesking
TRGIG Tarket willkng 1D (eke Chances with @ Droven talent. Inter.
ested? GARY: (814) 839-4353 T&R avadisdie (2-22)

Oedicated. reiocatable Urben/CHR DY with four years expert
ence NG 10 be MD in meduim/major market. AL TWITTY
1502) 637-8899 12-22)

Want Improved
Rankings 24-44?

I'll program your U/C or A/C with a classy,
unduplicated approach for new achilt highs.
Three previous successes in Top 10 markets.
Air shift too. (516) 979-0767.

Female. with 10 years sxperiance i
fessionsl enywonment. JUNE: (717) 2

MeOr Market, seeks pro
95.9214 (2-22)

Sports directing. PBP, host. taik show, etc Four veas meyor
market expanionce & am willng 10 do board work. Relocetable
CHRIS. (801) 265-1117 (2-22)

Energetic air talentroduction whiz seeking smisilimedium
mackel gig In West states. Have good pibes & experience. BILL
BOWEN: (805) 498-4738 strer 6 pst.

Ambitious. herd-working broadcest school gred with some ma
Jor Market exporeNCe Gunies s SNIfL Want 10 make money for
your station. CLIFF CROCKER: (216) 391-3289 (2.22)

Creative brosdcasting schoo! gred with strong sales interest
secks sale/arshift position with Urben, CHR. or A/C ststion.,
Aeady 10 reiocate. TROY SAVAGE: 1216) 4552229 y(2-22)

Bon. I'm beg encugh: NO station 100 smell. Preter A/C o CHR
everings. GARY RICHARDS: (904) 799-0354 (2-22)

LEE ABRAMS (I've merl), KLOL. 96X: DON YORX, ready 10
rock your market. {512) 578-7038 or 8782656 (2-22)

Entorisin with the ighter side of news . . Have gags. drops,
Skilltul production, phones & thees vears experience. STEVEN.
CRAIG: (409) 384-4553 (2-22)

PM drive/Production Director with eight years experience in
medim markets for position 83 PDMD/Production Dir-
ector. SHAWN, (505) 722-9025 or (713) 726-1348 (2-22)

Wanit improved rankings 28-447 I'l) progrem yous Urban or A/C
with @ classy, undupliceted approach. Theee previous success.
i 100 10 markets. (516} 979-0767 (2-221

Avslabie immedistaly: Great voice with experience looking 1o
breas into smedl market. even full or parttime wark on Long
Isiand CRAIG: (915) 267-1126 or (718) 343-2192 (2-22)

Baliave in personality redio? How sbout 18 of them? Abused as
8 chuid, multiple personality Iooking for 1atings chalienge in ma.
o market. (312) 828-0197 (2-15)

Seeking momings a1 personaiity CHRIAOR. Prefer Midwest
East Atiantic. Have five vears expenence. JERRY. (219)
933-7600 12-22)

Werm. conversationsl personality wents 10 work now! Any
AR, AXC & hybids needing mothusastc & creative talent
should call JOHN, [419) 7293262 or 8787583 2-221

KEN SCARBOROUGH, Country music personality, s now
avaiable. Call DIANE: (213) 4544276 (2.22,

The great & talented MARC I seeking “'the Great Opportunity
n FL or the Great Lakes arsa. Cail for 8 demo today: (813)
4745084 (2.22}

On-air jock with 900d production. news. nperations & same ax
peneances as & GM enjovs working hard to be 87 Team-onent
#d. SASCHA ROSEN: (819} 873.7792 (2-22

Polar besr n top 55 market with two Grive tme gigs & MO ax
penence seeking maor AOR. A/C or CHR n South. Waest,
Southwest or Hawai. CRAIG: (305) 755 1292 or 746-8032
12-22:

Varsatile female jock seeks fuillime radio geg. Wost Coast pre-
ferred, but will considler all offers. ROSALYN: (415) 333-5908
2-22

P 4
CHR pros only iNo

Fired for playing Annette! Hacdty Cronyism suises the
One. KFAC, WLS, & WMET. Available to
Qeeksl) 1415) 552.3836 (2-22)

Give your news & boost! Creative KFRCer avadiabie. ANDY
FRIEDMAN, 2424 Haste Ave., A-15. Berkeiny, CA 94704
(2-229

Dates appearing at the end of sach listing
signity tirst week listed.

Ospendable & professionst CHR & A/C DJ/PD/OM with 20

Yosrs expetience has grest voice, Gel &
Greater Cincinnet area. 1513) 528-5793 (2.22!

Get me out of Nebrashal Seeking posion with music station
Dossibly programming. 20 monthe expersence with P-3 CHR
ED: (402) 477-4696 (2-22)

Naturs sounding contemporery personsity with flau seeks ma-
0r/medum market mudday/aherncon siot. | get numbers, CaK
mine. STEVE O'CONNOR: (219 264.7817 (2-22)

Heyl Looking for & new e telent? Look no further. Walkround
od personaity with good pipes & the abiity 1o bring in 8 high
book. For & test track, DON: 217) 5423263 (2.22)

Pecsonality with three years experience seexs A/C. CHR or AOR
medum market anywhere M, (609) 5227843 (2-22)

Looking for 1afk show format, Can handle strong phones & have
Culture, humor & six years on-air experence. RICH ALCOTT.
1707 964-7277 (2.22)

Hard workier with some o

Xperiance is wiling 1o learn & relocate. |
Any formet. PAUL WEBER.: (805)

527-7355 (2-22)

Veteran Country/CHR experienced programmer seeks PD/OM
pusition n Mdwest market. TOM: (§13) 489-6314 o
683.7028 (2 22y

Award-winring ND in metro NYC seshs major market, Excotent
reterences. (5161420.0668 (2-22)

TERRY HALL is evaisble for MD/mir shift poaition, Wil work
Futomanon or kva-asaist. Avaisbie in late March or earty Apri
12141 7380532 (2-22)

Talented A/C & CHA Jock with six years experience. i)
managerment positions, looking for the rght opporunity. (617)
9490936, betore 9 am, stter 7 est. 1222

&Nmmﬂnmnmmrm.m.
Oiches or Country station in mawor market Wit reiocate. D.J.
FOSTER. 1203) 8233011 2-221

ALBERT LEWIS dose CHR. AOR or new music. Now on NYC hit
radio. (212} 887-7221 12-22)

Looking for alr work , . . a4 positions in West Cosst meduumy
Mejor market. JM KIRK: (209) 221-8320 (2-22)

Veteran cidies sxpert, GERRY ' JM DIAMOND* WHITEMEAD,
NMM"MM"M“AWM

S. CA. (805) 396-1108 (2-22)

R&R Opportunities
Advertising

Radio & Records provides tree (24 words or
Jlines) listings to radio stations and record
companies in Openings. Free listings of the
same length are also available to individusis
seeking work in the industry under Positions
Sought. All other advertising must run display
Changes must be mailed in on company let

terhead
Deadline

To appear in the following week's issue, we
must receive your ad by Thursday 12 noon
(PST) prior to issue date

Display Advertising

Dispiay: $30 per inch per week {maximum 35
words per inch). Inciudes border
and logo.

8lind Box: $45 per inch per week (maximum
35 words per inch) includes
border, box number and pos-
tage/handiing.
Payable In Advance

Display & 8lind Box advertising orders
must be typewritten or printed and accom-
panied by check mailed to our office in ad-
vance.

For Opportunities you may place your free
listings by phone only on Wednesday,
Thursday & Fridey 9am-Spm (PST) (213)
563-4330 or mail to: R&R Opportunities,
1830 Century Park West, Los Angeles, CA
90067
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National Music Formats
Added This Week

Page 75

Peters Productions, Inc.

Deddie Weish (619) 565-8511
Country Lovin’

VINCE GILL "True Love”
FORESTER SISTERS
“(That's What You Do) When You're In Love™
EDDIE RABBITT “Warming Sign"
CHARLY McCLAIN “Racio Heart”
RONNIE McOOWELL “'In A New York Minute”

The Great Ones

JANEY STREET "Under The Clock™
CHERYL LYNN “At Last YouYe Mine”

Radio Arts

John Benedict (818) 841-0225

Country’s Best

CONWAY TWITTY “Don't Call Him A Cowboy”
GENE WATSON “One Hell Of A Heartache”

Soft Contemporary

DeBARGE “Rhythm Of The Night
LINDA RONSTADT “When I Faif In Love"

Sound 10

MADONNA “Crazy For You"

Concept Productions

Alvin Ichiysma (916) 7827754

CHR

GO WEST "We Close Our Eyes”

SIMPLE MINDS “Don't You (Forget About Me)”
MURRAY HEAD “One Night in Bangkok "
DIANA ROSS “Missing You"

Country

BARBARA MANDRELL
“There's No Love In Tennessee”
T.G. SHEPPARD “You're Going Out Of My Mind"
KENDALLS “Four Wheet Drive™
WHITES "It it Ain't Love”

Drake-Chenault

Bob Laurence (818)883. 7400

XT-40

DeBARGE "Rhythm Of The Night”

DAN HARTMAN “Second Nature”

MADONNA “Crazy For You"

DON HENLEY “Al She Wants To Do Is Dence”

Contempo 300

MADONNA “Crazy For You™

Great American Country

RONNIE MCDOWELL “In A New York Minute™
JOHN CONLEE “Working Man"

BPI

John Sherman/Bob English (206) 624-8651

Adult Contemporary

BARBRA STREISAND “Emotion”

Modern Country

WHITES “If it Ain't Love™
TOM JONES “Give Her Al The Roses™
JOHN CONLEE “Working Man"

Media General
Broadcast Services

Bob Dumais (901} 320-4433

ACtion

BRUCE SPRINGSTEEN “'m On Fire"

DENN(S DeYOUNG “Deer Darting”

SERGIO MENDES “Lot's Give A Little More This Time"
CAROL LYNN TOWNES “Betieve in The Beat"

PAUL HARDCASTLE “Rain Forest”

ROBERT FORMAN “The Onty One”

Your Country

KEITH STEGALL "California”
KENDALLS “Four Wheel Drive”
BENNY WILSON “Acres Of Diamonds”

Hit Rock

COMMODORES “Nightshift”

GREG KIMN “Lucky”

MADONNA “Crazy For You"

CHICAGO “Along Comes A Woman"
DONW"MSMW.MTODDI.DI\OQ"

Century 21

Greg Stephens (214) 9342121

The Z Format

ERIC CLAPTON "Forever Man™

GO WEST “We Close Our Eyes”

JERMAINE STEWART "The Word Is Out”
SIMPLE MINDS "Don't You (Forget About Me)"
MADONNA “Crazy For You™

JOHN WAITE “Change”

The A/C Format

DAVID LEE ROTH "California Girts™
SERGIO MENDES “Let's Give A Little More This Time™
CAROL LYNN TOWNES “Bekeve In The Beat"

Super-Country

T.G. SHEPPARD “You're Going Out Of My Mind”
KENDALLS “Four Wheel Drive”

GENE WATSON “One Hell Of A Heartache™
KEITH STEGALL “California”

Compm — 1y
Cui.mvaiy Nashoille — @91-|_Cont =
io " € Thés s

| promotional idea exchange
by radio professionals




Hit Music Continues
To Be Heard On The Red Label

MANHATTANS siwcrurban
"You Send Me” Debut PE

THIRD WORLD P @"

"Sense Of Purpose”

l GLADYS KNIGHT & THE PIPS
"My Time"

REBBIE JACKSON
"A Fork In The Road”

-  MICK JAGGER
o "Just Another Night”
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Blachk/Urban

“Breakers" are those newer records that have the greatest level of
station activity on any given week.

MIDNIGHT STAR
Scientific Love (Solar/Elektra)
71% of our 9 onit. R Heavy 12/0, Medium 19/2, Light 29/19, Totsl Adds
21 including WILD, WAOK, WVEE. KKDA-FM, WHRK. WYLD-FM, KACE, XHRM, OC104, WPLZ.
A most sdded record. Debuts at number 29 on the Black/Urban chart.
MANHATTANS
You Send Me (Columbia)

68% of our 9 onh. R Heavy 4/0, Medium 28/1, Light 26/7, Total Adds 8
WDMT, WZEN-FM, KQXL, WENN, KiZ, WLOU, WJJS, WPLZ. Heavy: WILD, WAOK, KRNB, WANM,
Debuts at number 35 on the Biack/Urban chart.

rfhn

§.0.8. BAND
Weekend Girl (Tabu/CBS)
61% of our reporting stations on h. R Heavy 6/0, Medium 28/1, Light 18/3, Total Adds 4,
WXYV. KHYS, WKWM, KUKQ. Heavy: WXOK, WPEG, WJUMI, WBLX, WANM, WVKO. Debuts at

number 39 on the Black/Urban chart.

NEW & ACTIVE

RUN D.M.C. “King Of Rock"* {Profile} 50/4
Rotations: Heavy 9/0. Medwm 23/1, Light 18/3, Totai Adds 4 WYLD-FM. WLUM. WJAX, WTOY. Heavy: WRKS, KYOK, WDIA,
WOWL WZAK, WATV, KIZL WBLX. WPLZ Medim: WWIN, WDAS, WUSL, WAMO, WVEE. KMJQ, WHRK, WEDR, WDMT,
WORQ. WJLB. KDAY, KSOL. WENN, WPEG, WFXC, WKX!, KJCB. WEAS, KOKA, WTLC, WLOU. Moves 36-33 on the Black/Uban
chart
AL JARREAU “‘Raging Waters'' (WB) 49/11
Rotations: Heavy 1/0, Medium 12/2, Ligt 369, Total Adds 11, WWIN. KANG, WHRX, WYLD-FM, WGCL, 293, WJJS, WTOY,
WOAD, WKWM. KDKO. Hesvy: WAOK. Medum: WAMO, WDIA. WTMP, WDMY, WZAK, KSOL. WXOK. WFXC. WPDQ. KOKA
ALEXANDER O°NEAL “Innocent’’ (Tabu/CBS) 48/11
Hoovy 4/0, Medsm 21/2, Light 209, Total Adds 11, WAOK, WDIA, WYLD-FM, WTMP, WOMT, WROW, WOMG, KIZ,

WBMK, WBLX. WTLC, WAMO, KKDA-FM. WLB. WJUMI. Medium: WDAS, KNOK-FM, WZAK, WDRQ, KDAY, WTKL.
WATV. WEXC, WKXI. WJYL, WTOY, KAPE, WWDM, WANM, WAAA, WKWM, WWWS, KDKO, KMJM.
EUGENE WILDE “'R: * (Philly 4713
Rotstons: Heavy 0/, Medium 15/0, Light 32/13, Total Adds 13. WUSL. WVEE, KKDA-FM, WEDR, WTMP, WGC!, WZEN-FM,
KJCB. WLOU. WUJS, WEAS, WVKO, WDAO, Medium: WWIN, WILD, WDAS, WAMO, KNOK-FM, KANB, WDIA, WZAK, WXOK
WPEG, WPDQ. WBMK, WTDY, KOKA, KOKO,
THIRD WORLD *‘Sense Of "* (Columbia) 47/11
Rotations: Heavy 2/0, Medwum 12/3, Light 31/8. Total Adds 11, WWIN, WDAS, KMUQ, KMIM, WZEN-FM, WXOK, WJYL, KHYS,
WTOY, WAAA, WKWM. Hesvy: WJML WLOU. Medum: WXYV, WAMO, WRDW, WEXC, WOMG, WKXI, WPDQ, WORL
WNWS,
SHALAMAR *"My Girl Loves Me"’ (Soler/Elektra) 47/7
Rotations: Heavy 3/0, Medwm 21/0, Light 23/7, Total Adds 7, WHRK, WGCI, KMJM, WPEG, WLOU, KHYS, KUKQ. Heavy: WAOK,
WEDR. WZENFM. Medum: WWIN. WDAS, WUSL. WYLD-FM. WOWI, WDRQ. WJLB, KACE. KDAY, KSOL. KQXL, WFXC.
WOMG, WPDQ, WOOK, WORL. KAPE. WDAO, WTLC. WVOI, KDKO.
KLIQUE “*Be Ready For Love’” (MCA) 46/3
Rotetions. Heevy 3/0, Meduum 21/1. Light 2172, Totsi Adds 3, WENN, WJYL. KUKQ. Heevy: WYLD-FM, WGCI, WTLC. Medium:
WHUR, WAOK, WEDR, WJLB. KSOL. WKND, WPEG. WOMG, WPDQ. WBMK, WORL. KHYS, KAPE. WEAS, KOKA. WANM.
WDAO. WWWS, WVO!.
8.8. KING “Into The Night'’ (MCA) 44/13
Rottions: Heavy 2/0, Medium 16/3, Light 26/10, Total Adds 13, WEDR, WGCI, WLUM, WENN, WEXC, WM, WXXI, WJJS.
KHYS. WEAS. WANM. WKWM. WVOL Hesvy: KRNB, WDIA. Medhum: WVEE. WTMP, WZAK, WULB. WXOK. WATV, KJCB,
WJYL. WORL. KAPE, KOKA. WAAA, WTLC.
JEFF LORBER f/AUDREY WHEELER " Step By Step’’ (Arista) 42/7
Rotations. Heavy 10, Medium 16/1, Light 26/8. Total Adas 7, WAMO, KQXL. WXOK, WKXI, WTOY, WWDM, KDKO, Heevy.
WKND. Madium. WILD, WUSL. KKDA-FM. WLE, KMJIM, WZEN-FM, KACE. KSOL. WRDW, WEFXC, WLOU, WOOK, WANM,
WTLC, WWwS,
KURTIS BLOW * y/Poly )
Rowtions: Heavy 10/0, Medium 16/0, Light 17/1, Totai Adds 1, WLOU. Heevy: WDAS, KKDA-FM, KYOK. WA, WEDR. wow,
WATV, WORL, WEAS, WWDM. Medim. WVEE. KNOK-FM, KRNB, KMUM, WROW, WTKL, WXOK, WENN, WPEG, WOMG, KJCB,
WBLX, KHYS, WOKS, WKWM.
THELMA HOUSTON “‘(l Guess) it Must Be Love’* (MCA) 38/8
fRowtone. Hesvy 1/0. Medium 13/1. Light 24/8, Total Adds 8, WXOK, WATV, KAPE, WEAS, WWOM, WVKO. Heevy: KHZ.
Madium: WILD, WAOK, WDIA. WZAK, KDAY, XHRM. WPEG, WJMI, KOKA, WANM, WOKS. WDAO
GLENN JONES *‘Bring Back Your Love™* (RCA) 37/17

Rotetions: Heavy 0/0. Meduum 8/3, Light 29/14. Total Adds 17. WXYV, WHUR, WDIA, WYLD-FM. WZAK. KDAY, WATY,
WENN. KJCB, WBLX, WORL, KHYS. WANM, WOKS, WAAA, WDAD, WWWS. Medium: WWIN, KKDA-FM, WGCI, WEAS, KDKO.
MELBA MOORE ““Read My Lips" (Capitol) 37/14

Rotations: Heevy 0/0, Medium 8/1, Light 31/13, Total Adds 14, WWIN, WXYV., WHUR, WHAK, WGCI, WZAK, WKND,
WATV, WENN, WBMK. WORL. WTOY, WDAO, KUKQ. Medium: WAOK, WTMP, WANM, WWWS, WEXC.
LLLO THOMAS *‘Settle Down"* (Capitol} 37/6
Rotstions: Hesvy 1/0, Medium 18/0, Light 208, Tots! Adds 6, WRKS, WPEG, WOMG, KIiZ, KHYS, KUKQ. Heevy: WAMO.
Madum: WWIN, WILD, KRN, WDIA. WTMP, WOMT, WKND, WNHC, WROW, WEXC, WBMK, KJCB, WORL KAPE, KOKA,
WVOL
W4 SAM BOSTIC ‘“Cold Tears’ (Atlentic) 36/30

Rotations: Hesvy 0/0, Medium 8/4. Light 31/26, Totsl Adds 30 inchuding WAMO, KANB, WEDR, WTMP, WOMT, WZAK,
WDRQ. KMUM, KSOL. WTKL, WATV, WENN, WPEG, WKXI, WJYL, KOKA, WANM, WOKS, WAAA, WDAO.
CAROL LYNN TOWNES ‘‘Belleve In The
Rotations: g
ROXANNE SHANTE "‘Roxanne’s Revengs’' {Pop Art) 33/1
Rotstions: Heavy 10/0, Medwm 18/0, Light 5/1, Totsl Adds 1, WORL. Heevy: WDAS, WHUR, WOWI, WGCI, KMUM, KDAY.
WTKL. WPEG, WKXI. WLOU. Medium: WWIN, WUSL. WDJY, WVEE. KNOK-FM, KMUQ, WHRK, WDMT, WATV, WENN, WPLZ
KHYS, WANT. WEAS, WWDM, WANM, WAAA, WTLC
MADONNA “‘Materisl Girt'" (Sire/WB) 32/9
Rotstions: Heavy 8/0, Medwm 1473, Light 12/8, Totel Adds 9, WDAS, WHAK, WDRQ, WLUM, WJMI, WUJS, WPLZ, WVKO, 194,
Hoevy: WDJY, OC104. JET94, WJIAX, WOKS, KUKQ. Medium: WXYV, WAMO, WHUR, WBLZ. KDAY, KSOL. WRDW, WFXC,
WWDM, WKWM. WWWS

NEW JERSEY MASS CHOIR "'| Want To Know What Love Is* (Savoy) 32/4
Rotations: Heavy 7/0, Medwm 14/1, Light 1173, Total Adds 4, WDIA, WHRK, WKXI, WVOL Heavy: WWIN, WXYV, WVEE, WBMX,
WGC!. WZAK, WPDQ. Medwsm: WILD, WRKS, WYLD-FM, WOWI. WDMT, WZEN-FM, KNZ. WQQK. WPLZ, WANM. WOKS.
WKWM. WTLC.
GAP BAND | Found My Baby*’ (Total Experience/RCA) 31/22

Rotations: Heavy 1/0, Medrum 1178, Light 19/18, Tots Adds 22. WWIN, WXYV, WAMO, KKDA.FM, WHRK. WTMP, WZAK,
WORQ. WALB. XHRM, KSOL. WFXC, WJUMI, WLOU, WBLX, WORL. KAPE. WWDM, WANM, WQKS, WOAD, KUKQ. Heevy.
KDAY,
SADE **Smooth Operator’* {Portrai/CBS) 31/17

Rotations: Hesvy 310, Meduum 11/8. Light 17/11, Totst Adds 17, WRKS. WUSL. WHUR, WAOK, WVEE, WHRK. WTMP,
KM KOAY, WKND. WXOK. WJIMI, WIYL. WTOY, WEAS, WOKS, WAAA. Hesvy: WOMG, 184, KUKQ. Medwm: KANE, WPDQ,

KUCB. KOKA. WWWS.
SIEDAH GARRETT Do You Want k Right Now"' (Qwest/WB) 31/3
Rotations: Hesvy 0/0, Medum 13/0, Light 18/3, Total Adds 3, WORL. WWODM, WAAA. Medum' WILD, WAOK, KANS, WODIA,

WIAK. WALB, KACE, KSOL, WENN. WML WKXI, KOKA. WANM.

(A 1
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MOST ADDED -

'SAM BOSTIC (30)
Cold Tears (Atlantic)
GAP BAND {22)
Found My Baby (Total Experience/RCA)
MIDNIGHT STAR (21)
Scientific Love {Solar/Elektra)

DIANA ROSS (39)

Missing You (MCA)
COMMODORES (36)
Nightshift {Motown)

PHILIP BAILEY w/PHIL COLLINS {26)

WHITNEY HO!
You Give Go':;ql::;r?‘:g?;, Easy Lover (Columbia)
G T e
ng k Your Love (RCA)
SADE(17) CHAKA KHAN (21)

Smooth Operator (Portrait/CBS) This Is My Night (WB)

TEMPTATIONS (17)
My Love is True... (Gordy/mMotown)

WHITNEY HOUSTON “You Give Good Love" (Arista) 29/18

Rotations: Heavy 0/0, 472, Light 25/16, Tote: Adds 18, WWIN, WXYV, WDAS, WAMO, WAOK, WVEE. KKDAFM,
WHRK, WZAK, WALB, XHRM, WEXC, WBMK, WORL. WAAA, WTLC, WVOI, KDKO. Medium: WDIA, WZEN-FM,
JERMAINE JACKSON & PIA ZADORA "“When The Rain Begins To Fall” (Curb/MCA) 28/9
Rotstions: Hesvy 0/0, Medium 4/1, Light 24/8, Totai Adds B, WXYV, WAMO, WAOK, WZAK, WPEG, KJCB, KOKA, WDAO,
KUKQ. Medium: WVEE, WJJS, WANM
GREG PHILLINGANES “'Behind The Mask'* (Planet/RCA) 28/2
Rotations: Heavy 0/0, Medwm 8/0, Lght 2272, Totsl Adds 2, WWIN, XHRM. Meodnm: WBLX, WEAS, KOKA, WANM, WTLC,
WWWS

ALFONSO RIBEIRO "“Not Too Young (To Fall in Love)* (Prism/istand) 26/7

Ratations: Heavy 0/0. Medum 8/2, Light 1875, Total Adds 7. KMJQ. WHRK, WZEN.EM, WTKL, WMI, WEAS, WANM. Madem
WAMO, KKDA-FM, KRNE, WZAK, KDAY, WPDQ

J. BLACKFOOT “'Don’t You Feel it (Like | Feel ht)* (Sound Town) 26/3

Rowrions: Heavy /0. Medhum 10/0, Light 16/3. Tots! Adds 3, WEDR, WKND, KOKA. Medusm: WAMO, WAOK, KRNB, WZAK,
WXOK, WBLX, KAPE, WEAS, WWWS, KDKO.

ROXANNE w/UTFO ‘‘The Real Roxanne’ (Select) 25/3

Rotations: Heavy 3/1, Medium 12/0, Light 1012, Total Adds 3, WATV, WORL, KUKQ. Hasvy: KDAY, KIIZ. Medhsm: WUSL WAMO,
WY, WDIA, WHRK, WOMT, WZAK, WDRQ, WXOK, WENN, KJCB, WEAS,

SIGNIFICANT ACTION

MICK JAGGER “Just Another Night'* {Columbia) 24/10
Rotations: Heavy 211, Medium 773, Light 15/6, Total Adds 10, WXYV, WUSL
KOKA. Meavy: (84, Medhum: WVEE. K94, KSOL. WBLX
V| TEMPTATIONS "My Love Is True (Tnsy For You)™ {Gordy/Motown) 23/17

Rottons: Heevy 31, Medwum 7/B, Light 13/11, Total Adds 17, WWIN. WXYV. WILD, WUSL. WAMO, WHUR, WVEE,
WHRK. WTMP. WZAX, WULB, WJMI, WTOY. KAPE, WANM, WAAA, WWWS. Heevy: WRKS, KIIZ Medum WGCI, WPDQ.
FATBACK *‘Giris On My Mind"* (Cotilion/Atco) 23/7
Rotations: Heavy 3/1, Medum 6/0, Light 14/8, Total Adds 7, WHRK, WYLD-FM, WZAK, XHRM,
KRNS, WANM. Madium: KMUG, KYOK, WTMP, KDAY, WLOU. WWWS.
DAVID SANBORN “’Love And Happiness’’ (WB) 20/10
Rotations: Meavy 1/0. Medum 6:2, Light 13/8. Totsl Adds 10, WXYV, WDAS, WAOK, KMJQ, WDIA, WHRK, WJLB, WENN,
WWDM. WVKO, Heavy: WZAK, Medium: KACE, XHRAM, WEXC, WQMG.
LEGACY “"Don’t Waste The Night'* (Private I/CBS) 20/6
Rotations: Heavy 0/0. Medwm 8/0, Light 148, Total Adds 8. WXYV, KMUM, KACE. WBMK. KAPE. WTLC. Medium. KENB. WDIA

SHERYL LEE RALPH “You'rs So Romantic”” (New York Music) 18/5
flotetions: Heavy /0. Medium 8/1. Light 13/4, Total Adds 8, KRNB, WEDR. WATV, WOMG, WOKS. Madwm: WOIA WKX), KOKA.,
WTLC

FREDERICK “'Gentle {Caling Your Name)'’ (Heat) 17/6

Rotations: Heavy 5/0, Medim 411, Light B/4. Totsl Adds 5, KM WHAK, WZEN-EM, WKWM, WWWS, Heavy: WAMO, WOMT
WZAK, WILB. WLOU. Medium: KKDA-FM, KMIM, WVO!

KEVIN WELLS ““Never Too Late"* (Beverly Gien) 17/2

Rotstions: Heavy 0/0. Medum /0. Lght 122, Totel Adds 2. WXOK. KAPE. Medhsm: WDIA. XHRM, WKXI, WLOU, KOKA
JAK *'l Go Wild"* (Epic) 16/4

Rotations: Heavy 0/0, Medium 4/1, Light 1273, Totel Adds 4, WDIA,
WAR ““Groovin’ *’ (Coco Plum) 15/1

Rotetions: Heavy 2/0, Medwm 2/0, Light 1171, Total Adds 1, WOMG. Heevy: KRN WPDQ. Medium: WZEN-FM, WBLX

REO SPEEDWAGON “Can’t Fight This " (Epic) 14/3

Rotstons: Heevy 4/0. Medium 3/1. Light 7/2. Total Adds 3, KNS, WEAS. WWOM. Hesvy: WLUM. WJAX, KOKA, WOKS.
Medwm: OC104, 293

€I Cl “(You Got Me) Hypnotized’’ (Creative Funk) 13/2

Toutions” Heevy 1/0. Medium 7/1. Extra Adds 511, Total Adds 2, WKYV. WHAK. Hesvy: WPDO. Medwsm: WWIN, KANG, WPEG,
WIKXI, WBLX, WANT.

HAROLD FALTERMEYER *‘Axel F** (MCA) 13/0

Rotations. Hesvy 3:0, Medwm 7/0, Light 310, Total Adds 0, Heavy. WRKS, WYLD-FM. WJLB. Medsmc KKDA-FM, KNOK £M.
KACE, KJLM, WKNO, WLOU, WOOK.

FOREIGNER ““| Want To Know What Love it (Atlentic) 13/0

Rotatons: Heevy 6/0. Medkum 7/0, Light 0/0, Totat Adds 0. Heevy WODJY. WBLZ. WLUM KACE. OC104, WJJS. Medium: WiLD.
WUSL, WHRK, JET94, WJAX, WPLZ, KDXO.

REDDINGS ‘*Where Did Owr Love Go** {Potydor/PotyGram) 12/12

Rotations: Heevy 0/0. Medium 1/1, Light 11/11. Totat Adds 12 WILD, WAOK, KRNG. WEDR, WTMP, KMIM, WZEN.FM, KOAY.
XHRM, WPDQ, WBLX, WORL

INTRIGUE “‘Fly Girl”* (World Trade) 12/7

Totetions: Hasvy GO Medam 10, Light 1177, Total Adds 7, WXYV, WDAS, WDIA, WEDR, WPEG, WAAA, WTLC. Medwm:
WPDQ.

KOOL & THE GANG ‘‘Fresh” (De-Lite/PolyGram) 12/7

Potations; Heavy O/0. Medium B2, Light 7/5. Total Adds 7, WHUR. WHRK, WPEG, WEXC, W.AJS, WORL, WAAA. Medum
WAMO, KJLH, WPDQ.

AMI| STEWART “‘Friends’* (Emergency) 12/3
Rotations: Heevy 0/0. Medum 4/0, Light 8/3. Totsl Adds 3. WWIN,
JAN LESUE HOLMES “I'm Your Superman’ {Jay Jay) 12/2

Rotations: Heavy 0/0, Medium 1/0, Light 1172, Total Adds 2, WDIA, WPDQ. Medium: WEAS,

ROY AYERS "'Poo-Poo La La** (Columbia) 10/8

Rotations: Heevy 0/, Medium 1/1, Light 9/7, Total Adds 8, KANB, WDIA, WGCI, WPEG, WPDQ., KilZ. KJCB. WANM
SERGIO MENDES “Let’s Give A Litte More This Time™" (A&M) 10/3
Rotations: Heavy OV0, Medium 110, Light 973, Totsl Adds 3, KDAY, WBMK, KOKA. Medam: K|
LEVERT “‘I'm Stll"” (Tempre) 10/1

Rotetions; Heavy 3/0, Medwm 2/0, Light 8/1, Totsl Adds 1. WVEE. Mesvy: WDAS. WZEN.FM, WANT. Medkum: WGCI, WZAX.

KMJQ, WDIA, WBLZ, WJILB. WTKL. JET34, WBMK.

KQXL. WPDQ, KAPE. Heevy

WEXC, WOMG, WTOY. Medum: KRNB, KAPE, KOKA

KO,

|
mmmmmmmmmmmwaw%mwm }
Stations. New & Active records are receiving airpiay at 25 Or more stations. Records in 1
wmnmmmmummmmm |
and medium rotation airpiay activity do not have to achleve Breaker status to enter the ||
Biack /Urban chart. Records which have achieved Breaker status must aiso have sufficient '
mmmmmumwmmmmmn.
Of the non-charted records.

Checkmarks signify the most added
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Black/Urban

Regional Adds & Hots

R&R/Fnday, March 1, 1985

Stations are listed by region.
Hots are listed in order of
their airplay activity.
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R&R weicomes the following new Black/
Urben reporters:

WTKL/Baton Rouge
194 (KMAI)/Honolulu
WBMK/Knoxville
WJYULouisville

WOWVNorfolk
0C104 (WOCQ)/Ocean City

WATY B rungnam
Ron samusry
rointer sisrass
saRiia @

CAROL LYNN TowmES
WiomICHT STAR

s s ToN
Jxrrery ogsosmr

[
nw £0ITION
KOOL & THE Gamc

www;
Mare Litrie

witton recocs

KNDA FaDoiios
Torrt Avery

crests
wiLTom reLoee
DlAxa

voINTRS SisTRRS
wre EDIYION
ComeopoRss

ALZXANDES O°WEAL
AGER

nonry
ROY AvERs
DAVID Sansims
A

WL K Apae
03 Toyme

ro
ALEXASDES O"WEAL
et pumrow

WANTMichmond
vy Cormechent
none.

Wottests
ILIP Batiay
Jurreay_cusomne
DiANA so8S

o
Tima TuRNER

LUTMER VANDROSS

Nottests

ILIe wArLEY

WOWMen
Cowts Trmer
none

Rottest;
PLIP BATLEY
Surzes EASTOR

cvLruRe cLe
olana aoss

MIDWEST

Granam Armationg

AL JARBEAU

W WMGrand Rapias
Frank Gram

JEWNT momton
rrEoeatcs

.
S oL |
.

- S
Lty

WILCAndlanapoin
WBLZCimcinnan lay Johnaon
Wy Catle wiireey woustom
wicE saccER permicur |
rotuTEs S1sTIRS
PATTI LaBELLE
v
T Raed
SANART & VARIATIO
WINPTompe
chasiasoore
T
WAL o oates ALADY POR THe woR
TENPTATIONS Crasa swan
GAP maxD PomrE
ruGENe wILoe
sADe s
ALETANDES O*WEAL e
STIVE ARALRGTON Lol

PEILIP BATLEY
CHARA WuAm

o

BEADY rOB TR wOR
witros reLose

NOLAR THORAS
GRANCASTER FrASK

WAoo

Diama
Tina Tumms
PRIty marLEY

85 Reporting Stations
79 Current Reports

The following stations reported a frozen
st this week:

The tollowing stations falled to report this
week and their information was frozen:

WBMX/Chicago
KJILH/Los Angeles
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© DAVID SANBORN/Straight To The Heart (WB)

1

2 2 SCOTT COSSU/isiands (Windham Hill)

3 @ SKYWALK/Silent Witness (Zebra)

o © BOBBY HUTCHERSON/Good Bait (Landmark)

¢ B RODNEY JONES/When You Feel The Love (Timeless/Zebra)

10 @ JAMES WILLIAMS/Aker Ego (Sunnyside)

7 7 MANHATTAN TRANSFER/Bop Doo-Wopp (Atlentic)

¢ @ GEORGE BENSON/20/20 (WB)

4 9 PAQUITO D'RIVERA/Why Not! (Columbia)

11 @ ARTHUR BLYTHE/Put Sunghine in It (Columbia)

12 @ DAVE GRUSIN/One Of A Kind {GRP)

¢ 12 BOB THOMPSON/7 In 7 Out {Rainbow)

14 13 JACKSON/BROWN/WALTON/ROKER/It Don’t Mean A Thing... {Pablo)
13 14 PAT METHENY/First Circle (W8B)

15 16 ART BLAKEY & JAZZMESSENGERS/Album Of The Year {Timeless/Zebral
16 186 CLAUDE BOLLING TRiO/Jazz A’ La Francaise {Columbia)

22 @) ROSEANNA VITRO/Listen Here (Texas Rose)

BOBBY SHEW QUARTET/Breakfast Wine (Pausa)

L & S. GRAPPELLI/Conversations (Milestone/Fantasy)
LAUREL MASSE/Alone Togather {Pausa)

VICTOR FELDMAN/Fiesta (Palo Alto}

TANIA MARIA/The Real Tania Maria: Wildl (Concord Picante}

17 23 JOE FARRELL/LOUIS HAYES QUARTET/Vim ‘N’ Vigor (Timeless/Zebra)
28 @ RED GARLAND/So Long Blues (Galaxy)

25 £ BARRY MANILOW/2:00 AM Paradise Cafe (Arista)

29 26 E. FITZZGERALD/D. ELLINGTON/Stockholm Concert, 1966 (Pabic Live)
19 27 DIANE SCHUUR/Deedies (GRP)

T ANDREAS VOLL White Winds (C

[ DEBUT D&  CHARLIE ROUSE/Social Call (Uptown)

[ DERUT @ DAVE BRUBECK QUARTET/For lota {Concord)

Black/Urban stations contributing to Jazz:
WKND/Hartford, Melonae McClean: WGIV/Charlotte, Hal Harrilt: KJCB/Latayette, Beatricel
Evans; WYLD-FM/New Orleans, Dell Spencer; WGCl/Chicago, Graham Armstrong; WOMT,
Cleveland, Dean-Dean Rufus; WVOI/Toledo, Maxx Myrick; XHRM/San Diego, Dutf Lindsey

(OEBuT @

NEW & ACTIVE

RECOIL “"The Fantasy Continues' (Pausa) 14/6
mnmnm Hoavy 2/1. Medim 6/1, Light 200, Extra Adds 4, Totsl Acds 6, WBFO, KBEM. KMHD, KJAZ, KRML, KIFM. Heavy
WMGL Medum KERA. WZAM. WNOP, WBBY, XHRM
NEW PULSE JAZZ BAND *Boogie " (Kilmamock) 13/3
Rotations: Heavy 1/0. Meckum B/1, Light 7/2. Extra Adds 0, Tota Adds 3, KUHF, WFSS. KLSK. Hesvy WVPE. Medium: KCSC
mJEANNIE CHEATHAM & JIMMY CHEATHAM “"Sweet Baby Biues" (Concord) 12/9
Rlotations Heavy 1/1, Medim 33, Light 4/3, Extra Adds 4. Total Adds 9. WGOBK, WBGO, WBEE. KLON, KJZZ, KPLU, WYBC
WESS. KAML Medum WYRS, KJIAZ
FALCON & THE SNOWMAN “*Soundtrack’’ (EMI America) 12/7
fotations Heevy 41, Medwum 32, Lght 312, Extra Ados 2. Total Adds 7. WZAM, WLOQ. WBEE. WNOP, WKSU, KCSC,
WMGL Heavy: WMOT, KAVS, KIFM. Medkum: KTC.)
JAY LEONHART w/JOE BECK “‘There’s Gonna Be Trouble...” (Sunnyside) 12/1
Routions; Hegvy 2/0. Medium 8/0. Light 4/1, Extra Adds O, Toal Adas 1, KUHF. Heevy: WYRS, WDET. Medam WEAE, KLON
m DAVID DIGGS “*Strestshadows'* (TBA/Psio Afto} "7
Rotatons: Mesvy 3/1, Medaam 3/2. Light 212, Extrs Ads 2. Tots Adds 7. WZAM, WLOQ. WNOP, KBEM. KCSC, WESS,
KRVS. Heevy: KKGO, KIFM. Medium KRML
FUSE ONE “ice” (GNP Crescando) 10/0
Rottions; Heevy 3/0, Medasm 4/0, Light 3/0, Extra Adds O, Total Adds 0. Heevy' KBEM. WESS, KRML. Medusm. KERA, WNOP,
JOE NEWMAN & JOE WILDER “'Hangin’ Out”’ [Concord) 8/4 )
Rotations. Heavy 0/0, Medum /1, Light 472, Extre Adds 1. Totsl Adds 8. WBBY, WKSU, KJZZ, WESS. Medmm WBGO, KPLU
M’BOOM “‘Coliage’* (Soul Note) 8/2
Rotations. Heavy §/1. Madwem 2/0, Light 0/0, Extrs Acds 1, Totsl Adds 2. WMOT. KXPR. Hagvy: WBGO, WDET, WKSU, WYBC
JOE PASS & J.J. JOHNSON ““We'll Be Together Again® {Pabio) 8/2
Rotations: Heevy 3/1, Medwm 4/1, Light 1,0, Extrs Adds 0. Total Adds 2, WKSU, KLSK. Hesvy: WBBY, WNUR Medium WUWM.
BUDDY TATE & AL GREY “"Just Jazz'’ (Uptown) B/1
Rotstions: Hasvy 3/1. Medum &/0, Light 120, Extra Adds 0, Total Adds 1, KLON. Heevy: WKSU. WNUR Medwn WGEH, WBGO
ART ENSEMBLE OF CHICAGO *Third Decade’’ (WB) 7/7
Rotations: Heavy 00, Medaum 1/1. Light 313, Extre Adds 3, ot Adds 7. WBFO, WBGO, WKSU, KPLU, WNUR, KW,
KLce.
aDON MENZA ““Horn Of Plenty’’ (Pausa) 7/6
Rotations: Heavy 1/1. Medium 240, Light 272, Extra Adds 2. Tota! Adds 5. WBFQ, WKSU, KBEM, KADX, K 122,
. STEVEN SCHOENBERG **Planoworks’* {Quabbin} 7/6
Rotations: Hesvy 0/0, Medwm 2.2, Light 573, Extre Adcs O Total Adds 8, WGBM, WOET, KTCJ, KKGO, WNUR
NEWPORT JAZZ FESTIVAL ALLSTARS ‘“Newport Jazz Festival Ali-Stars" {Concord| 74
Hotstons. Husvy 2/1. Medwm 2/0, Light 1/1, Extre Adas 2, Total Adds 4, WEAE, WBEE. KADX, KLON. Meavy. WBGC.
DUKE ELLINGTON & HIS ORCHESTRA “‘Featuring Paul Gonsalves’ {Fantasy) 7/1
Rotetions: Heavy 210, Moruen 310, Light 2/1, Extro Adds O, Totsl Adds 1, WBGO Hesvy: KLON, WYBC. Medium: WMOT, waBY
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5 DAVID SANBORN (23)
TANIA MARIA (12) traight To The Heart (WB)
The Resl Tania Maria: Wikl (Concord Picante) . S:rgr: :'0':'8':1 lLSI)“
s s { m Hil
PAVE BF?::::‘KCE::'RJ’EY b GEORGE BENSON (13)
BOBBY SHEW QUARTET (10) 20/20 (W8)
3 SKYWALK (13)
Breskfast Wine (Pausa) Site 4
JEANNIE & JIMMY CHEATHAM (9) Nt Witness (Zebra)
BOBBY HUTCHERSON (12)
Sweet Baby Blues (Concord)
Good Bait (Landmark)
/ALTONROKER (8) !
* PAQUATO D'RIVERA {11)
It Don’t Mean A Thing... (Pabio}
ANOREAS VOLLENWEIDER (8] Why Not! (Cohumbial
White Winds (FM/C %) JAMES WILLIAMS (11)
Altes Ego (Sunnyside)

RED HOLLOWAY *“Nices Dreem”* (StespleChase) 7/1

Rotations: Heevy 3.0, Medum 20, Light 2/1. Exta Aade 0, Total Adds 1, KUHE. Heavy: KADX, KLON, WVPE. Medumm WUWM .
SAMMY NESTICO “'Derk Orchid” (Palo Aho) 6/4

Rotrtions: Heavy 110, Medum 040, Light 32, Exrs Adds 2. Total Adds 4, WHOT, WNOP, KADX, KUOP. Hoovy: KKSN
TONY DuPUIS ** Visions'' (ARD) 6/2

Rotations: Heevy 00, Medum 2/1. Light 310, Extra Adds 1. Total Adds 2, KAML, WKNO, Medaem: KIFM

WILTON FELDER “'Secrets’” (MCA) 6/2

Rotations’ Heevy 210, Madurm 12, Light 1/0, Extre Adds O, Total Adde 2, KERA. XHAM. Heswy: W.ZZ. KRVS. Medr WO,
FRED SIMON *'Short Story"* (Quaver) 6/2

Fotations: Haevy 110, Meduum 200, Light 312, Extre Adds O, Torel Adds 2, KCSC. WUSE. Haevy: WVPE. Medurm WUWM, (L
JEFF LORBER **Step By Step’ (Arista) 6/1

Potations: Hasvy 1/0. Madesm /1, Light 10 Extra Acos 0, Totsl Adds 1, WYBC. Heavy. WZAM. Medusr WNOP, KIFM. wvoL
BOB MAGNUSSON QUINTET *
Rotations: Hasvy 1. Meduam 210, Lght 110, Extre Acds O, Total Adds 1, WGBH. Heavy. WMOT, WHRO. Medasm KIAZ, KXPR
SHORTY ROGERS/BUD SHANK *Back Again’’ (Choice/Bainbridge) 6/1

Rotetions; Heevy 2/0. Medam 2/0, Light 2/1. Extra Aads 0. Total Adde 1, KJAZ. Heewy: KADK, WHHO, Madum WBBY, WUSF
ALEX MALHEIROS “*Atiantic Forest** {Milestone/Fantasy) 5/4

Rotations: Heevy 0/0. Medusm 111, Light 2/1, Extre Adds 2, Total Adds 4, WBEE. KGO, KJAZ, WFSS.

CLAUDE BOLLING **Big Band'* (Columbis) 6/3

Rotations: Heevy 1/0. Medum 2/1, Light 272, Extra Adds O, Totsl Adds 3. WEFO, WKSU, Mesvy. WBBY. Medsm WYRS, WHRO,
PAUL SMITH “'Plays Steve Alien” (Pausa) 5/3

Sotatons Heevy 1/0, Medurn 0/0, Light 110, Extre Adds 3, Total Adds 3, WBKG, KADK, KJZ2. Hesvy WYRS

GEORGE ADAMS/DON PULLEN QUARTET **Decisions”* (Timeless/Zebra) 5/2

Potations: Heevy 1/0. Medum 10, Light 2/1. Extre Adds 1, Totai Adds 2. WBEE. WYBC. Hemvy KLCC, Medum: KCSC

ROB McCONNELL & BOSS BRASS “Live In Digital” (Palo Alto) 5/2

Rotstions: Heevy 0/0. Medusm 10, Light 2/0, Extra Adds 2. Total Adds 2, WFAE, KADX. Medum: KXPR,

BILL BARRON “*Variations In Blue* (Muse) 5/1

Rotatons: Heavy 3/1. Medum 10, Light 110, Extra Adda O. Total Adds 1. WVPE Heevy: KJZZ, KJAZ. Medim WKND
MORGANA KING ‘‘Portraits’’ (Muse) 5/1

Rotetione. Hesvy 0/0, Medium 3/t Light 20, Extra Adds O, Totai Adas 1 WGBM Medwr WFSS, WKND

YUSEF LATEEF ““In Nigeria'* (Landmark} 6/1

Rotations Hesvy 2/0, Medim 1/1 Light 2/0, Extra Aads O, Totsl Adds 1 WOET. Heavy. WRTI, WNUR

RAY MANTILLA “*Hands On Fire™" (Red) 5/1

Rotations: Heevy 20, Medum 31 Light O/0, Extra Adds O, Total Adds 1. WYBC. Meavy: WDET, KLCC. Medum WBGO. KERA
ARCHIE SHEPP **Down Home New York"' (Soul Note) 5/1

Rotatuns’ Hoavy 1/0, Medum 3/1, Light 110, Extre Adds 0, Tota! Adts 1, WYPE. Hasvy. WYBC. Medium WOET Kwhy
MAXINE SULLIVAN “‘Great Songs From The Cotton Club’ {Stash) 5/0

Rotstione: Heevy 3.0, Madum 0/0. Light 2/0, Extra Adds 0. Tota: Adds O, Heavy. WBGO, WYRS. wiSS,

Regionalized Adds & Hots

Printed Adds sre first ten provided by station. Hots sre printed in order
Qiven by reporter. * symboi denotes commercisl station
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( 7) NATIONAISARPLAY/50
m /o) March 1, 1985 PR
o= Tout i it Ain’t Love (Let’s Leave...) (MCA/Curb)
Wasae wems e Reporta/ades reavy e gt T.G. SHEPPARD (59}
7 « 2 @ LEE GREENWOOD/You've Got A Good Love Comin’ (MCA) 7680 132 24 3 You'ed %mcmﬁ,‘ws/c‘"“'
o ¢ « @ STEVE.WARINER/What | Didn't Do (MCA) 162/0 131 24 7 Working Man (MCA)
9 7 s @ KENNY ROGERS/Crazy (RCA) 1621 129 22 1 BARBARA MANDRELL (46)
14 10 8 @ RAY CHARLES w/WILLIE NELSON/Seven Spanish Angels (Columbia) 162/0 124 32 6 There’s No Love In Tennessee (MCA)
" 8 7 @ DON WILLIAMS/Walkin' A Broken Heart (MCA) 1610 122 35 7] nomn: Mcoowm.lcz:u))
2 2 1 6 EXRECrazy For Your Love (Epic) 156/1 121 27 8 In A New York Minute (Epic
22 18 11 @) BELLAMY BROTHERS/I Need More Of You (MCA/Curb) 1601 93 68 3 LT Ay WYNETTE(37)
15 12 © JOHN SCHNEIDER/Country Girls (MCA) 1622 s« & 15 Sometmey vioon We Touch (Colmbiat
1917 13 @ EARL THOMAS CONLEY/Honor Bound (RCA) 162/0 84 70 8 Don’t Call Him A Cowboy (WB)
1312 10 10 MICHAEL MARTIN MURPHEY/What She Wants (EMI America) 144/0 88 <] 13 SYLVIA (25)
28 20 16 @) ALABAMA/There’s No Way (RCA) 164/0 70 82 12 Fallin’ In Love (RCA)
21 18 14 @ NITTY GRITTY DIRT BAND/High Horse (WB) 158/0 85 59 14 KENDALLS (26)
4 1 3 13 GLEN CAMPBELUA Lady Like You (Atiantic America) 1450 92 36 8 Four Whee Drive 'M"ﬁ;';"’wc"‘”'
28 23 17 @ JOHNNY LEE/Roliin’ Lonety (Full Moon/WB) 16000 60 91 9 LD
27 24 19 ANNE MURRAY/Time Don’t Run Out On Me (Capitol) 161/1 55 96 10
29 25 21 @ JUDDS/Girls Night Out (RCA/Curb) 16172 s 107 9
23 21 19 @ GEORGE JONES w/BRENDA LEE/Halleiuiah, | Love You So (Epic) 1422 62 65 15
24 22 20 ) JANIE FRICKE/The First Word in Memory is Me (Columbia) 160/7 52 89 19
6 & 9 19 THE STATLERS/My Only Love (Mercury/PG) 1331 86 32 15
31 26 23 @ DOLLY PARTON/Don’t Call it Love (RCA) 158/5 39 o 25
3 3 © 21 DAN SEALS/My Baby’s Got Good Timing (EMI America) 1260 82 22 22 RAY CHARLES w/WILLIE NELSON (99)
33 30 27 ) WAYLON JENNINGS/Waltz Me To Heaven (RCA} 153/4 . 7 32 Seven Spanish Angels (Columbia)
30 27 2 @) DAVID ALLAN COE/She Used To Love Me A Lot (Columbia) 1384 “ 61 33 KENNY ROGERS (59)
34 29 26 €0 GEORGE STRAIT/The Cowboy Rides Away (MCA) 154/1 34 87 33 Crazy (RCA)
3831 2 g MICKEY GILLEY/I'm The One Mama Warned You About (Epic) 158/5 21 93 a STEVE WARINER (59)
3 343 B. MANDRELL/L. GREENWOOD/It Should've Been Love By Now IMCA)  157/7 17 97 37 Wha '&‘:L"E'(gg""c“
38 32 30 € HANK WILLIAMS JR./Major Moves (WB/Curb) 1497 29 76 “ Crazy For Your Love (Epic)
« 3 33 @ SAWYER BROWN/Step That Step (Capitol/Curb) 142/11 1A 85 46 LEE GREENWOOD {52)
43 37 32 @ REBA McENTIRE/Somebody Should Leave {MCA) 146/12 9 84 53 You've Got A Good Love Comin’ (MCA)
41 37 @ EDDIE RABBITT/Warning Sign (WB) ’ 143/22 8 78 57 ALABAMA (40)
40 35 34 € SHELLY WEST/Now There’s You (Viva) 128/6 15 78 35 There's No way (RCA)
42 39 3 () RESTLESS HEART/Let The Heartache Ride (RCA) 132/11 ) 7 50 IN?;&;‘?:&“?;’:::‘:;%‘J’M
' 9 15 33 GARY MORRIS/Baby Bye Bye (WB) 88/0 36 35 17 DON WILLIAMS (33) -
42 33 @ SYLVIA/Fallin’ In Love (RCA} 135/25 7 69 59 Walkin’ A Broken Heart {MCA)
- 46 4«0 €D CHARLY McCLAIN/Radio Heart (Epic) 13323 5 68 60 THE STATLERS (31)
S 13 24 36 MEL McDANIEL/Baby’s Got Her Blue Jeans On (Capitol) 710 29 23 19 My Only Love {Mercury/PolyGram)
BREAKER €D RONNIE McDOWELL/In A New York Minute {Epic) 122/34 2 48 72 MITTY GRITTY DIRT BAND (25)
48 « 42 @ FORESTER SISTERS/ (That's What You Do) When You're... (WB) 114/9 5 56 53 a:nwcm:e‘m'zm
46 43 41 @ JOHN FOGERTY/Big Train (From Memphis) (W8) 103/8 4 57 42 A Lady Like You (Atlantic America)
BREAKER @ JOHN CONLEE/Working Man IMCA) 121/46 o 46 75
BREAKER @ M. GRAY & T. WYNETTE/Sometimes When We Touch (Columbia) 105/32 3 39 63 o
12 11 22 42 VERN GOSDIN/Slow Burning Memory {Compieat/PG) 61/0 16 27 18 X
50 46 @ MAINES BROTHERS BAND/Everybody Needs Love... (Mercury/PG) 87/9 4 38 45 !
10 14 29 44 GUS HARDIN w/EARL THOMAS CONLEY/AIl Tangled Up In Love (RCA) 60/0 9 32 19 WOST ADSED & NOTTEST Bt those s0nes ScVING the
- - ; 8 NICOLETTE LARSON/Only Love Will Make It Right (MCA} 9119 7 36 54 MOSt 500 NEtIoNaNY, NG the S0NGS repOrted :'te-r
[otBur KEITH STEGALL/Calitornia (Epic) 90/13 2 31 57 COMPHSd frim 26 oUr' rEPDIEETS. The AN W pures:
17 16 35 47 LACY J. DALTON/If That Ain't Love (Columbia) 56/0 13 27 16 e P e e e e e
[OEBOT B> Q) GAIL DAVIES/Nothing Can Hurt Me Now (RCA) 85/13 /] 31 54 3001 the 50n this wesk O nOtNg thet the N B
[OEBUT B> @ T.G. SHEPPARD/You're Going Out Of My Mind (WB/Curb) 82/59 1 18 63 S S
{ OEBUT P @ KENDALLS/Four Wheel Drive {(Mercury/PG) 74/25 7 24 49
\
I_ m— —_— )
] ] [ e information snown on the National Alrplay 50, Breakers, New & Active and Significant ) |
| || Action, is current. The results shown are based on reports taken from our reporters |
'® I on Monday, 2-25-85. i
e — | :
RONNIE McDOWELL MARK GRAY & TAMMY WYNETTE
in A New York Minuts (Epic) Sometimes When We Touch (Columbia) !
On 74% of reporting ions Heavy 2, Medium 48, Light 72, Total Adds 34 including  On 64% of reporting stations. Rotations: Heavy 3, Medium 39, Light 63, Total Adds 32 including
WCAO. KIX106, WWVA, KXYL. KILT-FM, WSIX, WKIX. WOYK, KJJY, WOHK, WIRE. KWEN, WPTR, WYRK, WXTU, WZZK, WKLO WRNL, WSLR. WIRE, KCJB. WIL, KRKT, KKCS, KUGN !
KKCS. KVEG, KCKC. A most added record. Moves 44-37 on the Country chart. KWJJ. KSAN. A most added record. Debuts st number 41 on the Country chart.

JOHN CONLEE :
Working Man (MCA)
On 74% of reporting stations. Rotations: Heavy 0, Medium 46, Light 76, Total Adds 48 inciuding
WGNA, WBOS, WDSY, WUSY, WCOS, WAMZ, WCMS, WQYK, WONE. KIK-FM, KLZ, KVEG,
KRAK, KSAN, KMPS. A most added record. Moves 48-40 on the Country chart.

| Support Your Position In The Industry . . .
Join The Academy Of Country Music

1985 AWARDS SHOW }
|
]

20th GO
ANNIVERSARY DEDICATED TO THE PROMOTION OF & . MAY 6, 1985
1985 COUNTRY MUSIC WORLD-WIDE . KNOTTS BERRY FARM
?PJ NBC-TV

| For Additional Information and Membership Applications Please Contact:
ACADEMY OF COUNTRY MUSIC 6255 SUNSET BLVD., SUITE 915, HOLLYWOOD, CA 90028  213—462-2351
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NICOLETTE LARSON *Only Love WBl Make it Right” (MCA) 91/9
Rotations: Heevy 1, Medim 36, Light 64, Total Adds 3, WXTU, WFNC WIRK. WUSN, WITL, KIOV, KIK-£M, KUUY, KVEG. Haavy:
chert,

KKK Madum: WIXL, WWVA, WKSJ, WMIL. KKCS. Moves 5048 on the Country
KEITH STEGALL *'California”* {Epic) 90/13
Potatons: Haevy 2, Medum 31, Light 67, Totel Adds 13, WQBE, WIXL, WMZQ, WILQ. KEAN, WTVY, WAMZ, KLLL, WMC, KiK-
FM, KUY, KFRE, KMPS, Heavy: WOKK, KKYX. Osbuts at rumber 46 on the Country chert
GAIL DAVIES *‘Nothing Cen Hurt Me Now "’ (RCA) 88/13
Rotations: Heavy 0, Medwsm 31, Light 54, Total Adds 13, WQBE, WKYG, WYNK, WSOC, WENC, WAMZ. WKKQ, WW.JO, WTH),
KFDI, KIK-FM, KFRE. KIGO. Medium: WBOS, WUSQ. Debuts st number 48 on the Country chen.
T.G. SHEPPARD "You're Going Out Of My Mind"* {WB/Curb) 82/69
Rotetions: Heavy 1. Medkam 18, Light 63, Total Adde 59 inchuing WBGW. WYRK WBOS, WXTU, KASE. KiKK, WTQR
WMIL, WXCL. WIL, KWEN, KUZZ, KLZ. KNIX. KCUB, Debuts 8t rumber 49 on the Country chart.
KENDALLS “‘Four Wheel Drive’ {Mercury,
Plotstions: Heevy 1, Medum 24. Light 49, Tota! Adds 26 inchuding WCAQ, WRK2 WXTU, WWVA, WVMI, WSOC, WUSY,
SENL WOYK, WFMS. WIL. KFDI, KYAK, KKAL KSOP, Debuta ot number 50 on the Country chert.
WHITES i it Ain‘t Love (Let’s Leave t...)”" (MCA/Curb) 72/61
Viotations: Heavy 1, Medkm 13, Ught 68, Totel Adds 61 inchudig WKYG, WPOR, WWVA, WEZL. WNOX, WMC, KRMD,
WTQR, KSO, WIRE. KTPK, KRKT, KGHL, KMAX, KSOP.
GENE WATSON “‘One Hell Of A Heartache'* (MCA/Curb) 65/21
hotations; Heavy 0. Medusm 22, Light 43, Totat Adds 21 inchuding WISV, WRKZ WKYG. WSOC, WENC, KYKX, WLWI, KYXX,

WTQR. WFMS, WTSO, KTPK, KFRE, KFTN,
BILL MEDLEY “Is There 1 Can Do?" (RCA) 60/18
Rotations: Heavy 0, Madum 11, Light 39, Totei Adds 18 inchuding WGNA. WOBE WYH, KEAN, WSOC, KSSN, WCMS, WOYK,

WUSQ. WTSO, KEBC. KVOO, KMAK, KSOP.

SIGNIFICANT ACTION

MARIE OSMOND *‘Until | Fall In Love Again’’ (Capitol/Curb) 48/4
rousona: Heavy 1. Medim 19, Ught 28, Totsl Adds 4, WXTU, WXBQ, WFNC. KUGN Heavy: KKYX. Medium: WYIi, WKSJ,
WLWI, WCUZ. KVOO,
BARBARA MANDRELL “There’s No Love In Tennessee’ (MCA) 46/46

Roratons: Heevy 1, Medum 5, Light 40, Total Adds 48 inchuding WCAQ, WQBE WPOR WUSY, WMC, KRMD, WCX),
KEBC, KUGN, KTOM
DAVID FRIZZELL *“Country Music Love Affair* (Vive) 45/18
Rotations: Heevy 1, Medum 11, Light 33, Tota! Ads 16 inchuding WONA. WEZ( WLWI, WCMS, WTQR, WCXI, WITL, KEBC,
KMAK, KRSY
TOM JONES ‘‘Give Her Al The Roses”” | /PolyGram) 41/11
Potations: Heavy 0, Meduum 10, Light 31, Totsl Adds 11 inCluding WGNA. WPOR. WXBQ, WGTO, WFNC, WOKK, WCMS, WITL
KEBC, KTPK, KEIN,
DEL SHANNON “‘in My Arms Agian” (WB) 40/19
Rotations: Heavy 0, Medum 2. Light 38, Total Adde 19 including WXTU, WWVA., WEZL, KIKK, WLW1. KSO, WAXX, WTOO,
KWL, KSOP.
BENNY WILSON *‘Acres Of Diamonds** (Columbie) 3
Hoevy 0. Medum 12, Light 21, Total Adds 3, WOXE. KAKT, KRWQ. Medium: WTSV. WYIL WUSY, WTVY. KRMD,
WCUZ, KEBC, KRSY,
VINCE GILL “'True Love"* (RCA) 32/25

Flotasons: Heevy 1. Medum 3, Light 26, Total Adds 28 inckading WBGW, WIXL., KRAY, WXBQ. KKYX, WIRK, WMNI, KCJ8,
KRKT KSOP,

CONWAY TWITTY “‘Don‘t Call Him A Cowboy" (WB) 30/30
Aotatons: 1. Medium B, Lght 24. Totel Adde 29 inchuding WBGW, WTSV, WAMZ, WTOR. WCUZ. WBCS, KXXY,
KFRE. KQRL, KSOP.

MASON DIXON “*Only A Dream Away" (Texss) 30/12
Rotations: Heevy 0. Medium 10, Light 20, Total Adde 12 inciuding WCAO, KPLX, WENC, KIKK, WOXE. WPAP, WITL. KEBC, KFOI,

CARL JACKSON AN Thet's Left For Me..." (Columbia) 29/12
Rotetions: Hoovy 0. Madum 4, Light 26. Totat Adds 12 including WXTU, WY, KARY, WL, WPAP. WAXX, KFOI. KKAL. KAWQ,

XRSY.
KEITH WHITLEY ‘A Herd Act To Follow™ (RCA) 268/2

Rotations: Heevy O, Medium 1, Light 24, Totat Adds 2, WUSY, WPAP. Medum: KXYX. Light: WEZL, WCX), KFGO, KVOO, KUGN,
KFTN, K$OP.,

LOBO ““Am | Going Crazy”* (Evergreen

Aotations: N-yo.ma.w.n.‘rnuat.mxv.uvx.mlmo.lno.m.wvm‘xmmw-r.
WGTO, KEN.

MEL McOAMIEL “'Let It Roll (Let k Rock)"” (Capitol) 22/22
m:mo.mz.u.nm.rumzzbmm,mv.mv.wm.wnox.m,mmv.
KMAX, KRSY,
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JHMMY BUFFETT ““Who's The Blonde Stranger?’’ (MCA) 22/19

Rotatons: Heavy 0, Medkum 4. Light 18, Tots! Adds 19 inchuding WBGW, WOKQ, KYKX, WKSJ, KKYX, WOW, KIOV, KVOO,
KUGN. KTOM

GARY WOLF “It's My Life™ (Mercury/PolyGram) 20/2

Rotations: Heevy 0, M:‘. Lot 20, Total Adde 2. WYN, WPAP. Light: WYAM, WSNO, KRRV, WOKK, KBAMA, WCXI, KAWQ,
xon.

BILL ANDERSON “"Wino The Clown’* (Swanee) 18/1

fowtions: Heevy 0, Medium 4. Light 14, Total Adds 1, KIK-FM. Medium: WPAP. KKYX. WITL, WTOD. Light: WWVA, wiwi,
WAXX, KFGO, WOW,

MALCHAK & RUCKER **Why Didn't | Think Of That?"* (Revotver) 17/11

Rotations: Heavy 1. Medwm 3. Light 13, Totsl Adds 11, WVAM, WIXY, WORE wiwn, WCMS, KRMD. KBMH. WOW, WYO0D.
KRSY, KIGO.

KATHY MATTEA ““It's Your R, Talkin’ ** (W Y ) 16/15

m:&w 0. Medum 3, Ught 13, Total Adds 15 moluding WVAM, WSNO WYH, WPAP, WIRK, WCU2, WMIL KRWQ,
Kau, K

ADAM BAKER ““! Can See Him In Her Eyes’ (Signature) 14/1

Rotations: Heavy 0, Medm 1, Ught 13, Totsl Adds 1, KXXY. Medwam: wri Light: WSNO, WIXY, KRAV, WWOD, KKYX, KEBC

KEWN, KRSY.
MARGO SMITH “*Take Your You Go”* (Bermuda Dunes) 14/1
WYIL KRMD, KQI. Light: WGNA, WOW, KVOO, KEMW,

When
Rotations: Heevy 0, Medsum 3, Lignt 11, Total Acds 1, WIXY. Medum
KRSY, KTOM.
RAY STEVENS “it's Me Again Margaret’’ (MCA) 12/11
Roué-onl’ Hoovy 1. Medum 1, Light 10, Total Adds 11. WVAM, KRRV, WGTQ, WTVY WOXE, WPAP, KBMA. KFOI, KKAL, KSOP.
KCK(

LEON RAINES it Happens Every Time™ (Atlantic America) 12/2

Rotations: Heavy 0, Medam 1, Light 11, Total Adds 2, KEBC, KSOP, Medim: KLVI. Light: KRRV, WKSJ, KRMD, WAXX, KTOM
JUDY RODMAN ““I've Been Had By Love Before’* (MTM) 11/11

Rotations: Heevy 0, Medkum 0, Light 11, Totsl Adds 11, WBGW WKYG. WY, KRRV, KRMD, KIOV. KRKT, KRWQ. KRSY, KTOM,
XIGO.

MERLE HAGGARD *‘Natural High” {Epic) 10/10

Rm-:om Heavy 0. Medium 3. Light 7, Total Adds 10, WBGW, WSNO, WDSY. WTVY. WDXE, WCXI, KUZZ, KRWQ, KWL,
KRS)

CON HUNLEY *’I'd Rather Be Crazy"’ {Capitol) 9/9

Rlotations: Heevy O, Medwm O, Light 9, Total Adds 9, WSNO, KXYL. WNOX, KRMD. KRKT, KKAL, KRWQ, KQIL. KRSY.
WOLVERINE CANYON “‘Two Peopie Making Love”* (MCA) 9/2

Rotationa: Heavy 0, Medwam 3, Light 8, Total Adds 2, WDXE, WPAP, Light: WVAM, WEZL. WKSJ, WOW, KRKT, KRSY. KIGO.
MIKE MARTIN *T. " (C: Poly ) 8/6

Rotations: Heavy O, Medwm 1. Light 7, Totsl Adds 5, WONA. WLWI, WCMS, KESC. KSOP, Light: KRMD, KBMR. WOW.
RAY GRIFF “*A Light in The Window "’ {RCA) 8/4

Rotations: Heavy 0. Medwm 2, Light 6, Total Adds 4, WIXY WKLQ. WITL, KIGO. Light: WGNA. WYit, WOKK, KSOP

COUNTRY ALBUM TRACKS

mnlmnm,mmnmmmmmm.

ARTIST/Song Title (Label) Album Tite
ALABAMA/Forty Hour Week (RCA) 40 Hour Week
SHELLY WEST/I'll Dance The Two-Step (Viva) Don’t Make Me Wait On...
ALABAMA/Down On Longboat Key (RCA) 40 Hour Week
GEORGE STRAIT/Any Old Time (MCA) Does Fort Worth Ever...
SHELLY WEST/Don’t Make Me WaitOn... (Viva)  Don‘t Make Me Wait On...
DOLLY PARTON & KENNY ROGERS/Real Love (RCA) Real Love
EMMYLOU HARRIS/Rhythm Guitar (WB) The Ballad Of Sally Rose
STEVE WARINER/Heart Trouble (MCA) One Good Night Deserves...
JUDDS/Orops of Water {RCA/Curb) Why Not Me
GEORGE STRAIT/The Fireman (MCA) Does Fort Worth Ever...
JOHN FOGERTY/I Saw It On TV (wB) Centertield
GUS HARDIN/What We Gonna Do (RCA) Wall Of Tears
GEORGE JONES w/BARBARA MANDRELL/Daisy Chain (Epic) Lady’s Choice
DOLLY PARTON/Tie Our Love (RCA) Real Love

JANIE FRICKE/Another Man Like That (Columbia) The First Word in Memory...
GAIL DAVIES/Break Away (RCA) Where Is A Woman To...

HIBERNETICS

A Guide To
Radio Ratings
And Research by Jhan Hiber {},

Here's what you get in simple, easy to read and useable form:

Chapter 1 Chapter 5 Order Now Final Pre-Publication Price Offer
Radio Research Overview A Look Inside Arbitron Please sendme ____ copies at $39.95 of
~— a history of research = Intro and production :Lemeocs AGuide to Radio Ratings and Research

Chapter 2 _— =
Focus On Focus Groups by ooy TN

The Almighty Diary ADCWERS . _

— Definition, use, do-it-yourself — evolution, evity, histor av.___  _smE »

Chapter 3 d * MASTERCARD @
Telephone Studies Chapter 7 WTERBANK 0 .
— strengths/weaknesses, do’s and don'ts Diary Analysis z:""“o" DATE _ f g{

Chapter 4 = how to get the other 75% of information "ONME - BOOKS
Other Market Chapter 8 Make check payable tor RER Books /Hibernetics
Research TQChlqull“ Q-.rtcrly Measurement (please ﬂg]c“:v;;fmmr\;;eﬁa. residents add 6'4% sales tax
— Mail, in-person, when/how to = how to succeed, history and problems 1930 CENTURY PR WEST LOS ANGELES, CA 90067

Chapter 9
Birch Radio
~ background, methodology, comparison with ARB
Chapter 10
Sales Research
Chapter 11
Sales Breakouts
=3 p r“ s, m ofb 1
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MIDWEST HOTTESY

Whites (MCA/Curb) Ray Charles w/Wiks Nelson (Cohsmbis)
Barbars Mandrelt (MCA} Exfle (Epic)

MOST ADDED HOTTEST

Whites (MCA/Curb)  Ray Charies w/Wille Neison (Columbisl
7.G. Sheppard (WB/Curbi Steve Wariner (MCA)

MOST ADDED

MOST ADDED SOUTH HOTTEST

Whites (MCA/Curb)  Ray Charies w/Willie Netson (Cokumbia)
T.G. Sheppard (MCA/Curt) Exse iEpic)

MOST ADOED WEST HOTTEST

T.G. Shepperd (WB/Curh)} Ray Charies w/W. Neison (Cokambia)
John Conles (MCA) Steve Waniner (MCA)
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Continued from Back Page

Adult/Contemporary

BREAKERS.

MANHATTANS
You Send Me (Columbia)

74% of our reporters on it. Rotations: Heavy 7/0, Medium 72/9, Light 26/14,
Total Adds 23 including Y97, WMJI, WLSI, WMYX, KS94, KHOW, KOST,
KKLT, B100, KEY103, WEZC, WGOW, CK101, WLAC-FM, WLHT, KOIL, KF1,

KBEST. KIFM, WAHR, WXUS, K99. Moves 23-17 on the A/C chart.

DOLLY PARTON
Don’t Call It Love (RCA)

656% of our reporters on it. Rotations: Heavy 11/0, Medium 65/4,

KVUU, KOY, KMJI. Moves 24-21 on the A/C chart.
DAN HARTMAN
Second Nature (MCA)

83% of our reporters on it. Rotations: Heavy 5/0, Medium 47/4, Light 38/11,
Total Adds 16 including WLLT, WTVN, KUDL, KCNR, KJR, WSFM, WIVY,
KLYF, WFMK, KBOI, WWPA, WAHR, KFQD, KRNO. Debuts at number 22 on

the A/C chart.
BARBRA STREISAND

Emotion (Columbla)

81% of our reporters on it. Rotations: Heavy 1/0, Medium 48/11, Light
38/22, Total Adds 32 including WKBW, WLTS, WARMSI8, WLLT, WOMC,
KS84, KGW, KJR, WAEB, WICC, WBT, KLYF, KRNT, KBOI, KDUK, and 18

more. Debuts at number 24 on the A/C chart.

JANEY STREET “Under The Clock” {Arista) 79/5
hotations: Heevy 6/0. Medum 48/0. Light 29/5, Towl Adde 8, WAL, KEY 103, WILLJ, WGOW, WCKG.
WINR, WEIM. WAHR. Medium: WEBR. WRIX. WCCO, KHOW, KGW, WAEB, WKYE, WGY, WKGW, K108,

WAVE. WNAM, WHBC, KANT, WHNN, 3WM, KSL, KBEST, KIFM. WKNE, WSKI, WTNY, WSKY, WGSV. W, v
WEFX, KTYL. WVES, WJBC, WCIL. WMT-FM, WXUS, KWES, WJON. KKLV, KTWO, KOSW, KRSS. KALE

sctivity, debuts st number 25 on the A/C chan.

BRUCE SPRINGSTEEN “'I'm On Fire"* (Columbia) 77/29
Aotations:

3/0. Madium 3779, Light 37/20. Total Adds 29, WFBR, WSB-FM, Wl?& SBKAC,

WSNY, WNIC,
WSKI, KORQ. WSKY, WAEV, WZLQ, WFFX, WVBS, KFSB, KEEZ. KMGQ. Dus to hesvy airplay activity, moves 19-18 on the AIC
chent

Light 16/7,
Total Adds 11, WMYX, KCNR, WMJJ, WGOW, WRKA, WLHT, WFMK. 3WM.

21
14
23

3BRaL2wWLLey

54
71
35
52

65

8%

Totsl
Reporte/Adds Heavy Medum
© JULIAN LENNON 1400 119
© REO SPEEDWAGON 137/0 21
© Ly JoRL 1340 109
4 WHAM! 13270 108
© KENNY ROGERS 13272 100
© PHL cOuns 1407 89
© comMmODORES 1327 74
8 FOREIGNER 1117 65
© ERIC CARMEN 117/8 51
10 DIANA ROSS 1093 42
11 STEVE PERRY 10270 “
® ANNE MURRAY 10371 51
13 DARYL HALL & JOHN OATES 92/0 32
14 CHICAGO 82/0 20
© DeBARGE 11727 12
O DIONNE WARWICK & GLENN JONES /3 27
® MANHATTANS 104/22 7
O POWTER SISTERS 71710 26
19 GEORGE BENSON 82/0 21
20 PHILIP BAILEY w/PHIL COLLINS 732 30
@ OOLLY PARTON s11 7
€ DAN HARTMAN 9015 5
@ BRUCE SPRINGSTEEN 772/29 3
@ BARBRA STREISAND 87/33 7
@ JANEY STREET 79/5 5

Page 83

MOST ADDED

MADONNA (49) REO SPEEDWAGON ({100)
Crazy For You (Geffen) Cap’t Fight This Feeling (Epic)
SADE (37) WHAMI (83)
Smooth Operator (Portrait/CBS) Careless Whisper {(Columbia)
LINDA RONSTADT (33) JULIAN LENNON (80)
When i Fall in Love {Asylum) Too Late For Goodbyes {Atiantic)
BARBRA STREISAND (33} BILLY JOEL (76)
Emotion (Columbia) Keeping The Faith (Columbia)
BRUCE SPRINGSTEEN (29) KENNY ROGERS (64)
I‘m On Fire (Columbia) Crazy (RCA)
DeBARGE (27) PHIL COLLINS (52)
Rhythm Of The Night {(Gordy/Motown) One More Night (Atiantic)

CHERYL LYNN “At Last You're Mine’’ (Private VCBS) 62/2

Rowtions. Hesvy 210, Medium 3171, Light 28/1, Totel Adds 2. WMGN, KBOL, Hoovy WKBW, WAHR. Medum: WEBR. WPIX,
WRAMM, WOMC. h7MB. WGY. WMAZ WRVA, WISN, KWAV, WWNR. WTKO, WNE WK WINY, WSKY, WGSV, WAGE,
WAEV. WZLQ, WEFX, KTYL, WJBC. WCKL. WMT FM. WXUS, KTWO, KOSW, KRSB, KALE

ALAN GORRIE *“Disry Of A Fool” (A&M) 61/8

Rotstions: Heavy 0/0, Medium 28/1, Light 33/5, Total Adds 8, WLTS, WOMC, WKGW, KWAV, WTNY, WAEV. Medaum: WCCO,
X100, WBT, WMAZ, WHVA, WHBY. WHBC, KANT, KSL. KKPL, WWNR. WKNE. WSK), WSKY WAGE, KRLB, WKYX, WFFX,

KIM CARNES ““Invitation To Dence’’ (EMI America) 59/2
Rotations: Heavy 8/0. Medum 35/1, Light 16/1, Total Adds 2, WSNY, KCNA Hoovy: WKBW, WGY, WMGN, WWNR, WKNE,
WCHY. WJON. KRSB, KALE. Medum: WLTS, KGW, WAES, WKYE. WBT, WMAZ. WSFL WRVA, WNAM, WHBC, KIOA, KANT,
WTRX. WISK, WHNN. KDUK. KWAV, KSL. WSKI, WWPA, KORQ, WSKY. WGSY, WAMR, WYX, WZLO, WEFX, WVBS, WJBC.
WCIL. KFS8. KFQD, KKLV, K99
SERGIO MENDES “'Let’s Give A Little More...” (A&M) 58/17

otwtions: Heavy /0. Medum 20/1, Light 38/16. Totel Adde 17, KCNR, KFMB, WAEB, WKYE KEY103. WBT. WSFL

- WISN. WLTE. KDUK. KIFM, WWPA, KALB, WJBC. KKLV, KQSW, Medwen: WFBR, WCCO. WMAZ WRVA. WHeY, KSL,

| 'WTKO, WSKI, WWPA, WSKY, WCKQ, WCHV, WGSV. KAte: WKYX, WAEV. WZLQ, KTYL. WCAL, WT FM’ KFS8. KEES
. . KANO, KQSW, KMGQ, KALE. Heevy. KOST
LINDA RONSTADT ““When |

i
§
;
3
i
§

Fall In Love’* (Asyhum) 50/33
Rotations: Heevy 0/0, Medium 8/8, Light 42/27, Totsl Adds 33, WFBR. WKBW, WLTS, WI101, WLTF, WOMC. KS94, KFMS.

i

WACC. WGY. WKGW, WRVA, KIOA, WHB. WISK, KOY, KSL, WKNE, WSKI, KORQ, WSKY, WCKQ, Wk, WZLO, WJBC. WeR,
KFS8, WKUS, KWEB, WJON, WBOW, KMGQ. : WMAZ, WMT-FM.

ASHFORD & SIMPSON * Al 60/7

Dotatans: Heavy 18/0. Medum 22,4, Light 13/3, Total Adde 7, KKLT, K101, WL, WRKA, WEZS, KVUL, KKUA. Heavy: WTAE,
ZWO, WENY. KMGG, KOST, WICC. WKYE. WSFL, WAVE, KF, KWAV, KALB, WVBS, WL ¥ Y97, WPJB. wss-
M. KVILFM. 97AIA, KLSI, 8100, V100, WKL, WLAC-FM, WRAL, WENS. WSKI, WCHY, KFSB, KKLV. KMGQ.

DENNIS DeYOUNG *'Deer "’ (AGM)} 50/3

California
Dovstions: Hetvy 16/1, Medum 2273, Light 1172, Total Adds 6. WS, WAL), CK101, KRAY, WINY, WCHV. Heavy: WP, KVAL.
Tl KYXY. V100, WKL, WEFL. WEZS. WIMHE, WWNR, WEBKI, WWPA, WSKY, WCKQ, KALE, WYES. jaece WEBA_ 97A1A,

), WKL), WMHE Heevy: Modiurr: WKBW,
WPJB. KVRL-FM, WSNY, V100, WKYE, K108, WMAZ, KANT, KKUA, KWAV, WERM, WWPA, KORQ, WSKY, KRLB, WKYX, KTYL.

GLENN FREY “The Heat Is On"’ (MCA} 39/3
Rotations. Heevy 17/0, Medurn 1772, Light §/1, Totst Adds 3, Y97, WOMC, KYKY. Heavy: WPUB, KMGG. V100. WHAS, WK,
WSFL, WAVE, WENS. KKUA, WSKI, WWPA, WCKQ, KRLB, KTYL, KFS8, KOSW, KALE. Medwm: KVIL-FM, ZWD, WSNY, B100,
KIR, WICC. WKYE, WRKA. WRAL. WNAM, WMGH, KRAY. WSKY, WCHY, KKLV.

DAVIO SANBORN “‘Love And Happiness”* (WB) 36/11

Rotations: /0. Medum 6/1, Light 30/10, Total Adds 11, KEMB. KEY103, WNAM, KIOA KRNT, KWAV, WCKQ, KRLB,
WZLO. WMT-FM. WBOW. Medum: WMAZ. WKYX, WEFX, KRS8, KALE.

ALABAMA “'Thers's No Way"' (RCA) 27/12
210, Medasm 1214, Light 13/8. Total Adds 12, K108, WEZC, WMAZ, WHNN, WWNGR. WTKO, WKYX, WJBC.
WCIL, KFSB. KEEZ, KTWO. Heavy: 97414, WAHR. Meduam: WBT, WSFL. KRNT KSL, WEM, KRLB. KTYL, KOSW
CHICAGO " Along Comes A Woman*’ (Full Moon/WB} 27/7
Rotations: Heavy 1/0, Medum 10/1. Light 166, Total Adds 7, WKYE, WTRX, KKUA, WSKI, WWPA, WSKY. KEEZ. Heavy: KALE
Medium: KVILFM, KYKY, WMAZ, WWNR, WCKQ, KRLB, KTYL, WBOW, KGSW
MADONNA “"Materisl Girl (Sire/WB) 22/8
Sotations: Heavy 710, Madkum 13/8. Light 2/0, Total Adds 6, WSNY. WICC, WHAS, WMME WTNY, KESE. Heavy: WPJB. KMGG,
V100, WWPA. WSKY, WCKQ, WKYX, Medwum: KVIL-FM, WMAZ, KKUA. WWNR KRLB, WVBS
PRINCE “Take Me With U (WB) 20/5
Rotations: Heavy 010, Medum 10/1, Light 10/4. Total Adas 5, Y97 KOST, WICC. WKL, KEEZ. Modwms KVIL-FM, V100, WSFL,
WMGN. WWPA, WSKY, WCKO, WKYX, WVBS.
BILLY OCEAN ““Loverboy’’ (Jive/Arista) 17/0
Rotations: Haavy 3/0, Medium /0, Light 6/0. Total Adds O, Haavy: WPJB, WK.1J, KKUA Mednams KVIL FM, 2WD, KYKY, KMGG,
WICC, WHAS, WRKA, WTNY. KTYL
KOOL & THE GANG ““Fresh’’ {De-Lite/PolyGram) 15/15
Rotations: Heavy 0/0, Medum 4/d, Light 11/11. Totsl Adds 15, WFBR, V100, WMGN, WWNR. WEIM, WKNE, WCKQ,
WCHV, WAGE. KTYL, WMT-FM, KFS8, K
WAR “‘Groovin’
Forations: Meavy 0/0, Medium 1/1, Light 14/13, Total Adds 14, WMAZ, WHNN. WEIM, WSKL WWPA WSKY, WGSV.
WFFX, KTYL, WCIL. KFS8, KEEZ. WJON. KQSW.
GEORGE BENSON ““1 Just Wanna Hang Around You (WB) 13/13
beavy O/, Medium 272, Light 11/11, Total Adds 13, WSNY, WAVE. WLTE, KSL. KIFM, WKNE, WSKI, WKYX, WAEV.
KTYL, WJON. KTWO, KQSW.
GLEN CAMPBELL “’A Lady Like You'’ (Atlantic America) 11/2
fotations; Heavy 3/0, Medium 410, Light 4/2. Totsl Adds 2. WCIL. KWEB, Heavy. WHBY, KSL WEIM. Medum: WCCO, WMAZ.
WISN, WAMR
MURRAY HEAD "‘One Night In Bangkok'* (RCA} 10/2
Rotatons: Heavy 010, Medum 40, Light 8/2, Totel Adds 2, WKYX, KKLV. Medium. WEIM, KTYL. KOSW, KALE
NEW EDITION *’Mr. Telaphone Man®* {MCa) 10/2
Fotations: Heavy 210, Medium 4/0, Light 4/2. Total Adds 2, WMHE. WWNR, Heavy: KVILEM, WCHV. Mediom: KLS!, V100,
WSEM, K108,
SANTANA ‘‘Say It Again’’ (Columbia) 10/1
Flotstions: Heavy O/0, Medum 5/0, Lignt 671, Total Adds 1. KVILFM. Medm: WWNR WCKQ, KEEZ, KOSW, KALE
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The following stations reported no adds
or changes in rotation this week:

/Providence
WLTT/Washington
WCCO/Minnespolis

WSB/Atants
KRS8/Roseburg

The following stations falled to report this
week and their playiists were frozen:

WTAE/Phttsburgh

2WB/Nortolk
WTIC/Hartford
KKPL/Spokane {2nd week)
WVBS/Wilmington
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ANRV:VeI 6N | BREAKERS.

=, . 155 REPORTERS Totsl Mot  Medium A:;.u 86% of our reponers on . 13\':1';32 incm adds at: WBCN, WHJY,
v 1 @ MICK JAGGER/Just Another Night (Columbia) res- 136 5. 714 WNOR. WLUP. WLVQ. KAZY. KFOG. Debuts at #13 on the Tracks charr,

+« 3 3 @ FIRM/Radioactive (Atlantic) 143+ 125+ 18- 1+ LOS LOBOS

¢ s 2 3 PHIL COLLINS/One More Night {Atiantic) 137- 127+ 10- o- Will The Wolf Survive? (SlashvwB)

e s s € DON HENLEY/AIl She Wants To Do Is Dance (Geffen) 735+ 179+ 15- 4- ::'* of our reporters on it. 83/15 including adds at: WCKO, KYYS, KLOS,
" 7 7 @ D. BOWIE & P. METHENY/This Is Not... (EMI America) 147+ 29+ 88— 2. chrare VZZ0: WKDF. WRXL. WOOS. KPOL. Moves 40-29 on the Tracks
7 s ¢ (@ JOHN FOGERTY/Rock And Roll Girls (WB) 137= 102+ 35- 1= FIRM

2 2 4« 7 BRYAN ADAMS/Somebody (A&M) 125- 115~ 10+ 2= Closer (Atantic)

% 20 1 ) BRUCE SPRINGSTEEN/I'm On Fire {Columbia) 129+ 97+ 30- 10- 52% of our reporters on it. 80/17 including adds at: KUPD, WHCN, WAQX.,
12 » o @ FOREIGNER/That Was Yesterday (Atlantic) 124+ 93+ 37- 71- :V”':'"l WAPL. WOOS, WTUE, WFBQ. KWHL. Moves 35-22 on the Tracks

@ ALAN PARSONS PROJECT/Let’s Talk About... (Arista) 136+ 51+ 85- o-

3 4 s 11 JOURNEY/Only The Young (Geffen) 118~ S94- 24+ 0=
2 17 13 (P DAVID LEE ROTH/Easy Street (WB) 125+ 55+ 67+ 7=
(DEBUT p» ® ERIC CLAPTON/Forever Man (WB) 134 50 66 132

2218 @ SANTANA/Say It Again (Columbia) 131+ 44+ 87- 6- HAEL = = "
18 12 12 16 CARS/Why Can’t | Have You (Elektra) 109- 72+ 37- 71- v A':acmm%vomuov'v‘m WOFM, ls'mlsw v:v::u. WRKI, 3:1:‘4‘%/2:; o.

. - Mediume: 36 inchude WBAS, WOVE, WHUY, WCMF, WAQY, WAAF, KISS, KATT, KILO, KEZE
© 8 16 @ SIMPLE MINDS/Don’t You (Forget About Me) (A&M) 130+ 35+ 92+ 74 7 AToGA .3 P e DAL
0Q. Ct

®
@
1)

= 2 () MICK JAGGER/Lonely At The Top (Columbia) 174+ 50+ 60+ 35- Adds inchude OC101, WAQY, WIMZ. WTUE. WGIR, KTYD, Hots: 2 WKOQ, CITL Medrms: 30
% 2 1 © TRUMPHIFollow Your Heart (MCAI sa s2e se- o] I O e e L
17 14 w19 LRB/Playing To Win (Capitol) 103- 27- 76- o0O- Aax-mm; WBCN, WNEW. WYNE. KUPD, WPYX, WDIZ, KILO. Hots: 0. Medums: 27 inchude
WBAS Y. 101, WOFM. KGB. WAQY, WOUR WIMZ, KISS, WOOS, KRSP. KEZE.
23 22 17 20 CARS/Breakaway {Elektra) ) 92- 37- 55+ 5+ FIONA “"Talk To Me*" (Atlantic) 35/35 (0/0)
% 3 28 GREG KIHN/Lucky (EMI America) 100+ 14+ 81+ 14+ Adde inchude WBCN. WYSP, WSHE. WHCN. WAPL. KQDS. Hots: 0, Medkums. 17 inchude WIYY.
A - e KTXQ, KGON, KZAP, WOUR, WAAF, KiLO, KTYD.
57 3 3 :"F:M/Closef (A‘l*;:"llc’ B ) 80+ 21+ 285 I7-y “*A Sort Of Homecoming'” (Island) 35/9 (26/6)
= X5ag BES/Piece By Piece (Capitol 96+ 4+ 88+ 10- Adde: WCKO, WNOR, KROQ, WRCN, KXZL. KRO. KLPX, WZZG. KOZZ. Hots: 8 KBCO, 31X, KQAK
1 WHES, KNCN, WIZN, KMBY, KCGL Mediuma: 25 inchude WHIY, WHCN, IAQY, KKO. WGIR,
“ s » @ DONNIE IRIS/Injured In The Game Of Love (HME/CBS) 90+ 9+ 8os 3. WBLM, Wwwv W S
» % n @ ELLIOT EASTON/(Wearing Down) Like A... (Elektra) 96+ 6- 88+ 15+| [HgJOMN "‘m,m;%maﬂé:u%m" T
s 18 18 26 SURVIVOR/High On You (Scotti Bros./CBS) 62- 43- 19— 0~ Medums 20 inchde KLOL WPYX. WO, WAF. XGGO.
- « % € DEEP PURPLE/Nobody's Home (Mercury/PG) 75+ 21s 504 a2-|  T5 LS Chong bong Way To G0 Atentc) 336 (29129)
2 20 24 28 KINKS/Living On A Thin Line (Arista) 68- 28- 40- O- WGOWVJ’E;;W:""' "o":"e' wnaéz» sy, "‘21'-" WIOT, KZEL. KOMP, KRSP.
® « 0 € LOS LOBOS/Will The Wolf Survive? (Slash/WB) 83+ 15- 64+ 15¢] (Moo Tl vt woss, weon o e 2 @)
51 38 @ GARY O°/Shades Of ‘45 (RCA) 76+ 8+ 65+ 6- T ACOL Mediume: 21 inchude WMMS, KBCO, WOUR, WROU, KLYV
JASON & THE SCORCHERS *"White Lies" (EMI Americ 7
’ « a2 @ DIO/Hungry For Heaven (Geffen) 72+ 15= 50+ 14- Adde include DC101, WLLZ, WOFM, WKLC, WIMZ :m‘oo,nom umo.u, :m...‘zz?/l&
s 1 2 32 GLENN FREY/The Heat Is On (MCA) 58- 37- 21= g4 Y. WXAT. WAQY, WKDF, WTUE. KILO, KTYD.
MOUNTAIN “Hard Times" {Scotti Bros./CBS) 30/30 (0/0]
(DB > @ CHICAGO/Along Comes A Woman (Full Moon/WB) 70+ 13+ 50+ 30+ m"-aam oS, wnew, wm\‘v WAQY. WAz, vory 1 wom‘x M-'dum 15 inchude
. WMMR._ K’ . WNOR, FM. WPYX, WHCN, WOUR, WOOS, WRKi,
® «a a1 @ ROBIN GFORQE/Heanlme (Bronze/Island) 72+ 7- 65+ 6-|  MiCK JAGGER -Secrers: (Cohsmbia) 28/3 (28/27)
« @ FIRM/Satisfaction Guaranteed (Atlantic) 59+ 20+ 38+ 13- doce: (3084 taser 4 L S 1k CAAE KT, MDY WEYV. KISS. Medkuma: 15 inchude WBAB.
3 21 23 36 REO SPEEDWAGON/Can't Fight This Feeling (Epici 52- 35- 17+ 0=] CONEY MATOH “Fantasy"" (Mercury/PolyGram) 27/8 22112)
1. 19 2 37 JULIAN LENNON,TOO Late For Goodbyes (A“an“c, 55~ 26~ 28+ I= Adde: WYSP, DC101, WYNF, KNCN, KiSS, KUFO, WZZ2Q. KFMF, Hots: 0. Mediums: 24 inchude WHJY,
WEBN, WRIF, WOFM, WCMF, WAQY, WIMZ. KILO, KOMP,
s i 2 38 JOHN FOGERTY/The Old Man Down The Road (WB) 46- 37- 9+ 0= JOHN FOGERTY “Centerfield"’ (WB) 27/5 (24/3)
1 - - = € VAN MORRISON/Tore Down A La... (Mercury/PG) T4 104 524 264] D, e ey A w18 ek KLOL KSR, WHRT. KAZY, KO,
s s o @ JOHN PARR/Magical (Atlantic) 62+ 5+ 57+ 9- JOHN ARMATRADING ““Temptation™ (A&M) 25/11 (15/15)
Adds inchude WXRT, WHES, WRCN, KLAQ. KQDS. Hoty: 3 KBCO, WDHA. KVRE. Medums: 13

2 2 3 41 DEEP PURPLE/Knocking At Your Back... (Mercury/PG)  43- 21- 22- o- nchude WBAB, WAQY, WELM, WWWY
1 3 2 u 42 G. THOROGOOD & THE.../Gear Jammer (EMI America) 61- 10- §1- 1- MICK JAGGER “"Half A Loaf" (Columbg,l‘ glsuwm

» 4z « @ SCANDAL f/P. SMYTH/Beat Of A Heart (Columbia) 9= 19+ 29-  1-] T IS e, oo, KDS. WFBG, O & W e 10 ehals VT, KON,
10 16 22 44 DAVID LEE ROTH/California Girls (WB) 44- 33- 17= 0=] ANIMOTION “‘Ob (Mercury 21/6 (16/6)
- - & @ PHIL COLLINS/I Don’t Wanna Know (Atlantic) 474 214 264 12-] (5 ocini Wit W22, wha TV WBSW. Hott § WAS, KBGO, KAOQ. KOAX. Medume
(OB » Q@ G. THOROGOOD & THE.../I Drink Alone (EMI America) 57+ &+ 46+ 20+ m@tm‘&‘:&m,ﬂ 2y e K SCPLIWAGE,
© s s« (@ LOUDNESS/Crazy Nights (Atco) 58+ 2+ 53+ 10w| wasr, woos, we,
s 15 20 48 DON HENLEY/Sunset Grill (Geffen) 43- 27- 16+ 0e @W&&?‘umgﬁw&xﬂw@ N
- - s @ PHIL COLLINS/Inside Out (Atlantic) 52+ 16+ 33+ 16- includs WNEW. WNOR, KOME. WOUR. WARL KEZD. ' )
- - s @ PHIL COLLUNS/Don't Lose My Number (Atiantic) 49+ 164 31+ 15- m#,::muﬁf,?gm’ﬂumw" o b
® 3 2 61 ROMAN HOLLIDAY/One Foot Back In... (Jive/Arista) 55~ 7. 48— 2] et o, - .
- - s (@ PHIL COLLINS/Sussudio (Atiantic) v 234 19+ 10-| [ Z2ERAL FURUC Never You Done Ther Inamueno s
- & 3 @ MICK JAGGER/Turn The Girl Loose (Columbia) 45+ 15+ 30+ 6- m‘.m"ﬁ",ﬁ‘,»ma i F,
(GBIT > @ PHIL COLLINS/Only You Know And | Know (Atlantic) €2+ 16+ 25+ 10- ::amu;ww.ua. WIZN. KZAM. Hots: 1 KBCO. Mediurma: 16 inchude WBAS, KAZY, WTKX,
2 3 « 655 AUTOGRAPH/Tum Up The Radio (RCA) 45- 11+ 34- 2- : s -
# % » 56 JOHN WAITE/Restiess Heart (EMI America) 45 6 39- ga| MaRIANGH, Ver Nomen (Combie 185 1618 s
[DBIT» @ MICK JAGGER/Lucky In Love (Columbia) 42¢ 15+ 25+ 10-  LSONMOVET tovicbla- (Coumbiel 1778 —
51 4 4 88 SPANOS/I'd Lie To You For Your Love (Epic) 52- 2- 50- o0- ::;:-aawm KBPI, WHES. WTKX. Hots: 4 WLIR, CHEZ. CITI, KCGL. Mediuma: 9 include KBCO,
u 1 4 69 BRYAN ADAMS/it's Only Love (A&M) 36- 17- 17- 0-1  DAVID LEE ROTH “Just A Gigolo™ (WB) 17/3 (17/4)

@ JOHN FOGERTY/I Saw It On T.V. (WB) 34+ 15+ 19+ 4- x‘mwmm 11 inchude WOVE. KTXQ, WTKX, KXDJ. Mediume: § inchude WMMS,

DON HENLEY “*Drivin’ With Your Eyes Closed" (Getten) 17/1 (18/3)
Adds: KOME. Hots: 10 inchude KLOL. KSR, KAZY, KFOG. KILO. Mediume: 7 inchude WOME, WRUF

**Smooth Op " 1Py ) 16/3 (13/2)
Adde: WOHA. KZAM. KVRE. Hota: 7 inchude WXRT, KBCO, KAZY, WHFS. Meduma: 7 inchude KOAX.
WUR, KLYV,

MOST ADDED

ERIC CLAPTON (132) MICK JAGGER (138)

> LLOYD COLE AND THE COMMOTIONS “‘Perfect Skin'* (Geffen) 16/1 (18/4
;‘;"_‘:g&‘ '('3"5' Just :”":mﬁz"“‘n""" Adds: WWWYV. Hots: § inchude KBCO. B1X, WHES. Medkuma: 10 inchte WBCH. xuoo’,wua.( ’
Lonely At The Top {Columbia) One More Night (Attantic}
8 1’l=l0w\ l;':u FIRM (125)
ak To Me (Atlantic) Radioactive (Atlantic)
MOUNTAIN {30) DON HENLEY {119) TRACKS — Track airpiay data for songs from al configurations, in-
Hard Times {Scotti Bros /CBS) All She Wants To Do Is Dance (Geffan) CUING aibums, EPs, and 456, ShOWS four-week trend of chart movement.
CHICAGO (30) BRYAN ADAMS (115) ) up are Currene
AMC%':'-‘AWWF\(‘%?MWB! Somebody (A&M) WSK's total reports, hot and medium rotation reports, and total adds, are
MORRISON JOHN FOGERTY (102 v g =
ToowA Lot T PGy Rook Andfeal (e ook 8190 Hoted. SYmbOIS represent More [+, less (-1, Or 6qQual (= ) reports com-
G. a BRUCE SPRINGSTEEN (97) Pared to iase week's figures.
I’m On Fire (Columbisl

THE DESTROYERS (20)
| Drink Alone (EMI Americal

R ——.



R&R/Friday, March 1, 1985

Total
=T March 1, 1985 155 REPORTERS Rovorts Aoisbon Aerenan. Hoead
- 1+ @ MICK JAGGER/She’s The Boss {Columbia) **Just Another’’ (146) ’Lonely”” (114) “"Turn’’ (45) 155+ 145+ 9- 1-
- - 2 @ PHIL COLLINS/No Jacket Required (Atlantic) *’One More Night'” (137) “Inside” (52} “’Don’t Lose* (49) 752+ 141+ 10- 2-
- & s @ FIRM/The Firm (Atlantic) “"Radioactive” (143) ’Closer” (80) “"Satisfaction” (§9) 147 = 131+ 16- O=
2 2 &« 4 DON HENLEY/Building The Perfect Beast (Geffen) **Al She Wants’* (135) “Sunset’* (43) “Boys”* (19) 145- 132- 13= O-
1 1 3 8 JOHN FOGERTY/Centerfield (WB) *’Rock And Roll’” (137) ““Old Men"* (46) " T.V." (34) 148- 123- 25= 0=
3 3 e 6 BRYAN ADAMS/Reckless (A&M) “Somebody’’ (125) “'It's Only’* (34) “*Summer* (13} 133- 118- 15+ 1+

» @ FALCON AND THE.../Soundtrack (EMI America) *“This Is Not America’’ (147) 147+ 89+ 58- 2=
s o o 8 FOREIGNER/Agent Provocateur (Atlantic) “"Yesterday” (124) “'l Want To Know" (27) “'Tooth” (21} 139+ 700— 39+ 0-
2 13 v @ BRUCE SPRINGSTEEN/Born In The U.S.A. (Columbia) “'m On Fire** (129) 132+ 102+ 28- 9-
4 s 7 10 VISION QUEST/Soundtrack (Geffen) “Young™ (118) “Hungry* (72) “Change’* (12) 134- 99- 33+ 3+
¢ 7 10 11 DAVID LEE ROTH/Crazy From The Heat (WB) “Easy Street”” (125) “’Califomia Girls” (44) “Gigolo” (17) 137= 73— 63+ 2-
- - 12 (D ALAN PARSONS PROJECT/Vuiture Culture (Arista) ““Let’s Talk About Me" (136) “Days*’ (10) 142+ 54+ 88- O0-
12 9 13 13 CARS/Heartbeat City (Elektra) “"Why Can‘t | Have You’’ (130) 117- 72+ 39- 71-
- - v (@ THE BREAKFAST CLUB/Soundtrack (A&M) "’Don’t You"" {(130) 130+ 35+ 92+ 14-
1 17 16 O TRIUMPH/Thunder Seven (MCA) “’Follow"’ (98) ““Killing** (12) "Spellbound”’ (1 1) 106= 35+ 68- 5-
® 1w 15 16 DEEP PURPLE/Perfect Strangers (Mercury/PG) ’Nobody** (75) "’Knocking”* (43) **Strangers** (20) 99- 36- 60+ 5-
13 1 w17 LRB/Playing To Win (Capitol) *’Playing To Win‘’ (103) 105- 27- 78- o0-
1 19 1w 18 GEORGE THOROGOOD & THE.../Maverick (EMI America) *“Gear Jammer** {61) “’I Drink Alone’’ (57) 104- 15- 87- 6+
10 12 10 19 SURVIVOR/Vital Signs (Scotti Bros./CBS) "“High On You’* (62) ““Broken Promises’’ (15) 71— 46- 24- 3+
7 18 22 € JOHN PARR/John Parr (Atantic) “‘Magical’ (62) “Naughty Naughty’’ (27) 85+ 20- 65+ &8+
7 2 € ELLIOT EASTON/Change No Change (Elektra) “’Like A Wheel’’ (96) 100+ 7= 97+ 14+
- - = ¢ TUBES/Love Bomb (Capitol) *’Plece By Plece’’ (96) 99+ 6+ 89+ 711-
2 2 2 O DONNIE IRIS/No Muss...No Fuss (HME/CBS) “’Injured’’ (90) 91+ 9+ 81+ 3-
18 16 20 24 KINKS/Word Of Mouth (Arista) “’Living’’ (68) "Do It Again’* {12) 73- 30- 43- O-
¥ » x (P LOS LOBOS/How Will The Wolf Survive? (Slash/WB) "Wl The Wolf Survive?” (83) 86+ 16- 66+ 14+
2 n 2 @ AUTOGRAPH/Sign In Please (RCA) ““Tum Up The Radio” (45) *“My Girtfriend’s’’ (37) 75- 12+ 59- 10-
- 3% x» € GARY O'/Strange Behavior (RCA) ‘’Shades Of ‘45"’ (76) 76+ 8+ 65+ 6-
7 o 3 28 BEVERLY HILLS COP/Soundtrack (MCA)} "The Heat Is On’’ (58) 59- 37- 22- 1+
» » 2 @ ROBIN GEORGE/Dangerous Music (Bronze/island) ‘“Heartline** (72) 76+ 7- 69+ 5-
o 1 2 30 REO SPEEDWAGON/Whaeels Are Tumnin’ (Epic) *Can’t Fight"* (§2) 58~ 37- 20+ 1=
1 14 2 31 JULIAN LENNON/Valotts (Atantic) “Too Late For Goodbyes’’ (55) 62- 26- 35+ 2~
[(XBUT ) @ CHICAGO/Chicago 17 (Full Moon/WB) **Along Comes”’ (70) 70+ 14+ 49+ 28+
(BT > @ VAN MORRISON/A Sense Of Wonder {Mercury/PG) “’Tore Down** (71) 76+ 12+ 55+ 254
- ®» - @ LOUDNESS/Thunder In The East (Atco) “Crazy Nights’ (58) 63+ 2+ 58+ 11=
» n » @ SCANDAL f/PATTY SMYTH/The Warrior (Columbia) “’Beat Of A Heert’’ (49) 49- 19+ 29- 71—
7 2» n 38 ROMAN HOLLIDAY/Fire Me Up (Jive/Arista) ’One Foot Back’’ (55) 58- 7- 51- 1=
% 2 » 37 SPANOS/Looks Like Trouble (Epic) "I'd Lie To You" (62) 60- 2- 88~ o0-
10 21 n 38 GIUFFRIA/Giuffris (Camel/MCA) ‘Do Me Right”” (37) “’Call** (13) 51- 11- 40- oO-
» » - @ U2/The Unforgettable Fire (Island) **A Sort Of Homecoming'* (35) “Wire* (10) 47+ 15= 31+ 7+
1 20 2 40 JOHN WAITE/No Brakes (EMI America) ""Restiess Heart"” (45) 45- 6- 39- 1=

No albums qualified for Breaker status this week.

TRACKS — Track airpiay deta for SONGs from all CONMGUrations, Incuding albums, 8Py and
456. Shows four-wesk trend of chart movement. Records showing significant Lpwerd momen-
WERE FIGHTING FOR mnmwmwmmnmmmmm

“THERIGHT TOROCK"|| ==~~~

80t weekc's figures.

AOR ALBUMS — Abum airDisy data, With fOur-week trend of Chart movernent. Records

significant are An Sibum’s most-reported tracks are
KMET, WBCN, WAAF, WHJY, WAQY, WHEB, WNEW, WBAB, fated, with number of n::- m':t: 0ng In parentheses. mn“w;:
WNGZ, WGLU, WYSP, WXQR, WIMZ, WQFM, WLLZ, WIOT, i Bt e gt G e e Ll epatE, s Sl W
WTUE, WZ2Q, kQDS, KZEW, KTXQ, KMOD, KFMX, KUFO, woaxs fiourss,

KLOL, KISS, KNCN, KRIX, KXZL, KWXL, KFMG, KLAQ, KRQU,
KEZE, KKDJ, KOZZ, KCAL, KLOS, KUPD, WPLR, WCXT.

AOR SREAXERS — A record 15 8 bresker the first week thet it's reported by st ieest 50% of
Our AOR reporters. Total reports/total adds informetion Reted; for example, 100/50 meens
m 100 totsl station reports and, of those, 50 added it this week.

. PRODUCED BY GENE SWMMONS
G Vs ON MTV

.




ACTVES INRADIO

David Hall
WKDF/Nashville, TN

“There’s no question that being involved in the AIR competition has
resulted in me listening to tracks | might not have otherwise auditioned,
especially those secondary cuts. If a track is going to happen, | think

it may happen more quickly if it's invoived with Active Industry

Research.”
Les Cook
WIQB/Ann Arbor, Mi

“Programming in the secondary market can run a guy to death. Besides
programming, you must do everything from marketing the station to air
checking the air personalities . . . sometimes there's just not enough
time to listen as much as | should. But | want that Benz, so you can

bet the AIR records become priority listens each and every week.”

Jim Morrison
94Q/Atlanta, GA

“AlR helps record companies align their priorities for maximum effi-

o " ciency. With the amount of releases weekly, it's important to narrow it
down to those records with the best shot. When Jjt comes to record com-
. pany promotion, AIR is the edge.”

AlR . . . The fastest, most reliable tool for getting radio to listen to music.
Call Alan Smith at (301) 964-5544 for more Iinformation.

WEEK #21 AIR Priorities WEEK # 21

Listen to the Tracks listed beiow. Decide if each has the potantisl 10 attain New & Active, Top 40 or Top 25 in the R&R AOR Hot Tracks. Then call in your
responses to AIR at 301-964-5544. Deadline for AOR responses is 6pm, Thursday, March 7, 1985,

TITLE/ICUTS ARTIST LABEL
THE BREAKFAST CLUB ORIGINAL SOUNDTRACK A&M
*‘Fire In The Twilight’’ ‘‘We Are Not Alone"’
DIGNEY FIGNUS DIGNEY FIGNUS COLUMBIA
‘‘The Girt With The Curious Hand"’ (127)
LOVE BOMB THE TUBES CAPITOL
*‘Stella’’ ‘*‘Come As You Are"’

Uuonblh-mwm.DoeidtHnehMshmlbmmN'lvlAMTwquw!smmmﬂmlAbmyCMTmull
in your responses to AIR at 301-964-5544. D for CHR is 6pm, d y, March 8, 1985.

TITLE ARTIST LABEL

OH JIMMY REBECCA DeMORNAY MCA

THIS IS LOVE BANG-BANG EPIC
INVISIBLE ALISON MOYET COLUMBIA
RAIN FOREST PAUL HARDCASTLE PROFILE
TEMPTATION JOAN ARMATRADING A&M

1985 Active Industry Research, inc

AIR (Active Industry Research) is a nationwide network
of program and music directors who assess CHR and AOR music
for artist managers, producers and record companies.

v Active Industry Research e P.0.BOX 1136 ¢ COLUMBIA. MARYLAND 21044 o 301-964-5544
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The most

comprehensive guide

to RETAIL RADIO & TV

ADVERTISING
ever published!

® 441 tact-filled
pages. Paperback
8%2x N

written by Wiliiam L. McGee.
retail broagcast authority. and

I 34 contributing experts from

every aspect of the business

Easy-10-read. non-technical
writing with 254 chants
graphs. photographs
Research trom over 150 text

Dooks. trade journais. and
| taeq interviews

® Appendix includes glossary
| of terms, national directory of
retai agencies and production
houses. summary of 10.000
Starch newspaper scores
Dy store type

* Invaiyadle whether you're
| buying, créating, managing
selling Droducing or teaching
broadcast advertising, or
seliing through veraners

—

Specifically, you Il learn ' How 1o

* Position the store — finding
Ihat most profitable market niche

Estabiish store ad budgets

Create effective commercials
(34 actual scripts of the best
new commercials}

Use new trends in retait mar
keting . research. and analysis
to pinpoint merchandising
weaknesses and seek out the
most profitable customer groups
Capture the store's share of

the $5': billion co-0p goidmine

* Orgamize pooled aliowance
dealer programs and retailer
to vendor presentations

.

Mail to: RER BOOKS

1930 CENTURY PARK WEST LOS A

[J Yes. piease seng me
at $50 each

3 Enclosed is my check tor $
VISA MasterCard

Interbink
{MasterCard Only)

NAME___

with a quide 1o 44 store categories)

MAIL THIS NO-RISK

Includes proven
n—store systems

co-op funds!

OFFERS AGENCIES ali they need
10 know to win retail accounts
| Examples of successiu! marketing
I and advertising p!ans case
'| histocies. award-winning
commercials
OFFERS RETAILERS a step-by
|l step vattie pian to anaiyze cus
| tomer markets and attitudes
| pian ang scheduie advertising to
reach specific groups. even how
' 1o produce ang test effective igw-
CQst commercials
OFFERS BROADCASTERS an in
Side 100k at retailers problems
and opportunities  Wiit help
station salespeopie understand
their prospect's needs and wants
and become better retail marketing

QNSYNANLS — not just sellers
ot time

OFFERS NATIONAL AOVERTISERS

l 10-25 year projections on new
retaifing /@istribution forms
socidl/economic forces . and

| advertising’s future
OFFERS COLLEGES the tirst ail

| in-one textbook on real- world
ve!arllng broadcasting. ang
advertising

* Add a broadcast schedule by

reducing newspaper ad sizes
and actually incregse reach
and Irequency

* Discover (and exploit) the
broagcast advenising assis
tance availavie to retailers
almost everywhere

® Understand the "secrets  of
broadcast audience research
time buying and station rate
cards, scheduling and buling
procedures

¢ Extract better advertising from
your advertising agency (or
do 1t yourself, in-house)

*  Utilize vital planning tools
such as computerizeq
audience data and Target
Group Index

COUPON TODAY:

Ao

copylies) of Building Store Traffic with Broadcast

ﬂExp.' Date

Caktornia Resdents add 8% % Sales Tex

FIRM

ADDRESS

CITY/STATE/2IP

A practical, how-to encyclopedia for retailers (and anyone who works with
= or selis through — retailers) 10 increase store traffic. sales, and profits

FIONA (40)
Fiona {Atlantic)
MOUNTAIN {30)

Go For Your Life {Scotti Bros/CBS)

MICK JAGGER (145)
She's The Boss {Columbia)
PHIL COLLINS (141)

No Jacket Required (Atiantic)

CHICAGO (28) DON HENLEY (132)
Chicago 17 {Full Moon/WB8) Building The Perfect Beast (Geffen)
VAN MORRISON (25) FIRM ({131)
A Sense Of Wonder (Mercury/PG) The Firm (Atlantic)
JASON & THE SCORCHERS (17) JOHN FOGERTY (123)
Lost And Found (EMI America) Centerfield (WB)

BLASTERS ({15)
Hard Line (Siash)
JOHN WAITE (15)
Ignition (Chrysalis)

BRYAN ADAMS (118)
Reckless (A&M)
BRUCE SPRINGSTEEN (102}
Born In The U.S.A. {Columbia)

e

NEW & ACTIVE

u FIONA/Fiona (Atlantic) 40/40 (0/0)

Adds include WBCN, WYSP, WHJY, WHCN, WAPL, KQDS, WGIR, WWWV, KUFO. Hots: 0. Mediums: 19 inciude
WIYY, KTXQ. WQFM, KZAP, W2Z0, WOUR, WAAF, KILO.
MICHAEL BOLTON/Everybody's Crazy {Columbia) 39/14 (0/0)

Adds include WYNF, WRIF, KSHE, KOME, WHCN, WRKI, WRUF, KFMQ. Hots: 0. Mediums: 36 include WBAB,
WDVE, WHJY, WQFM, KISS, KILO, KEZE.
UTOPIA/P.O.V. {Passport) 39/6 (36/8)
Adds: WNEW, WQFM, KKCI, KSQY, KZAM, KZOQ. Hots: 2 KBCO, KQAK. Mediums: 34 include WBAB, WXRT,
KAZY, WAQY, KISS, WTUE, WLAV, KKDJ.

ACCEPT/Metal Heart (Portrait/CBS) 37/12 (0/0)

Adds include WBCN, WNEW, WYNF, KISW, WPYX, WDIZ, KILO, WBLM. Hots: 0. Mediums: 28 include WBAB,
WHJY, DC101, WQFM, KGB, WIMZ, KISS, WOOS, KRSP.
[ JASON & THE SCORCHERS/Lost And Found (EMI Amarica) 32/17 (0/0)

Adds include DC101, WLLZ, WQOFM, WKLC, WIMZ, WRDU, WWWV. Hots: 1 KRQU. Mediums: 24-nclude WIYY,
WYSP, WXRT, KBCO, WTUE, KILO.
. MOUNTA.‘/GO For Your Lite {Scotti Bros./CBS) 30/30 (0/0)

Adds include WBAB, WNEW, WYSP, WHJY, WAQY, WIMZ. Hots: ¥ WDHA. Mediums: 15 inciude WMMR,
KTXQ, WNOR, WQFM, WPYX, WHCN, WOUR, WOOS.
.JOAN ARMATRADING/Secret Secrets (A&M) 27/13 (16/16)

Adds include WXRT, 91X, KQAK, WHFS, WRCN, KLAQ, KQDS. Hots: 3 KBCO, WDHA, KVRE. Mediums: 14
Include WBAB, WPLR, WAQY, WBLM, WWWV.
CONEY HATCH/Friction {Mercury/PolyGram) 27/8 (23/13)
Adds: WYSP, DC101, WYNF, KNCN, KISS, KUFO, WZ2Q, KFMF. Hots: 0. Mediums: 24 include WHJY, WEBN, WHF,
WQFM, WCMF, WAQY, KILO, KOMP.
JOHN WAITE/Ignition {Chrysalis) 26/15 (16/16)

Adds include WNEW, WNOR, KYYS, WQFM, KISS, KATT. Hots: 2 WZZ0, KTCZ. Mediums: 18 include KLOL,
WPYX, WHEB, WAAF, KGGO.
GENERAL PUBLIC/AR The Rage (IRS/A&M) 25/8 (25/0)
Adds: WCKO, WSHE, WAQY, WCPZ, KSPN, KTYD, KVRE. Hots: 9 include WXRT, KROQ, 91X, KQAK, WHFS, WLIR,
WIZN, KCGL. Mediums: 12 nclude WBCN, WLUP, KAZY, WHEB, KMJX.
ANIMOTIC ) 21/6 (16/6)
Adds: CHUM, WXLP, WOBK WBLM KI.YV WBSW. Hots: 4 WMMS, KBCO, KROQ, KQAK. Mediums: 15 include
WSHE, WXRT, wzzZ0.
STRANGLERS/Aural Sculpture (Epic) 21/3 (0/0)
Adds: WCKO, KTCZ, KVRE. Hots: 8 include WXRT, KBCO, 91X, KQAK, WLIR, KLBJ. Mediums: 11 include WBCN,
KAZY, KROQ, WHFS.
SADE/Dismond Lite (Portrait/CBS) 20/3 (17/3)
Adds: WDHA, KZAM, KVRE. Hots: 7 include WXRT, KBCO, KAZY, WHFS, KSPN, KCGL. Mediums: 11 inciude
WMMS, KQAK, KLYV,

BLASTERS/Hard Line {Siash/WB) 19/15 (3/3)

Adds include WXRT, KBCO, 91X, KQAK, KILO. Hots: 1 WLIR. Mediums: 10 include WHFS, WHMD.
DOKKEN/Tooth And Nail {Elektra) 18/4 (17/2)
Adds: WCKO, KISS, KQDS, KTYD. Hots: 4 KZEW, WLLZ, KLOS, KILO. Mediums: 13 inciude WHJY, KLOL, WRIF,
WQFM.
LLOYD COLE AND THE COMMOTIONS/Rattiesnakes {Geffen) 18/1 {18/5)
Adds: WWWV. Hots: 5 KBCO, 91X, WHFS, KRQU, KCGL. Mediums: 12 include WBCN, KAZY, KROQ.
KING KOBRA/Resdy To Strike (Capitol) 17/6 (0/0)
Adds: WQFM, KUPD, KGB, WHEB, KUFO. Hots: 0. Mediums: 14 include WHJY, KLOS, WAQY, KISS, WLAV.
KEEL/The Right To Rock (Gold Mtn./A&M) 17/4 {18/2)
Adds: KMET, WPLR, KKDJ, KTYD. Hots: 0. Mediums: 15 include WBCN, KLOL, WQFM, KISS, WTUE, WIOT.
JOHN PALUMBO/Blowing Up Detroit (HME/CBS) 16/4 (14/2)
Adds: WCKO, KSJO, WLIR, WCPZ. Hots: 1 91X. Mediums: 14 Include WIYY, KBCO, KGB, WOOS, KTYD.

NEW & ACTIVE — Records bulicing In airplay and coming Closest to charting. NUmbers indicate total
reports/total adds; for exampile, 40/20 means 40 reports and, of those, 20 a0ded It this week. Rgures in paren-
theses are Last week's data. Checked records are thoee that were among the week's most added.

AOR ALSUMS — AIbum 2irpiay Gata, with four-week trend of chart up-
ward momentum are bulieted. An aibum’s mostTeported tracks are listed, with nuMber of Stations reporting
#3ch song In parentheses. Current singles are BOLDED. Current week's total reports, hot and medium rotation
TepOrts, and total adds, are aiso listed. SYmbois represent more ( + ), iess (-), or equal { = ) reports compared to
last week's figures.

AOR BREAXERS — A record IS 2 Dreaker the first week that it's reported by at least S0% of our AOR reporters.
nation Nsted; for 100/50 means 100 total station reports and, of those,
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EAST (continued)
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WEST (continued)
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CHR PARALLEL ONE PLAYLISTS
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Music Key: (DP)

indicates the song is gettng play during certain perts of the day and/or night (RA) indicates
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R&R/Friday, March 1, 1985
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S SIGNIFICANT ACTION

SONGS WITH LESS THAN 50 STATION REPORTS

Fallow Your Heert (MCA)
LP: Soelbound
- e
e =
il @ @ !5 = = =<k
e mo -~ srrand M vy e
- - ’ - - el =
el wo e ==
e o = - =5 — w— =
HH -~ - p— o o - .
- - - o () e =
—— i e .. g - —
-— —— — iy v . - -
- e . - -
:“ - - e 1 - . cng o - oY - nh o
= = - L s .
&% i mr = >3 -l o
i i EoEN "
pusiiad - --13 -
o v
i
-
b
bRt
poriis
b
e e
Forih
o it
o
=i
— |
e DENMIS
=
s

_:
-
-
— 9 @ = @ ==
- - -
g ™ =3 - R | -
@ = o e = — =
o~ =
- i | o I —nacr = e
@m0 . —— | — LR . - -
gues | e m
e -y - e - o - wiag &-27 —
2D | wensa |SRbw - - 5 . CY ol -~
| | @ ® - 2] |z
A - = S -
4 i L N =r
=i e =
— BARBRA STREISAND
Emution (Cokanide
Y
PAUL HARDCASTLE LP: Emotion
— — w
- "u::
i H o= -
w w - -~
e -t .
kR P 1 | —-<mrre o
o -., v ey
s - =z
—. -1
M | mme — : = e
—_ = - |-
=t - us =
= = s
= H = o= -
% - - | s e
- 2 8ea me
o | - Sl et
et

Picture
Yourself
Scientific Love (Soler/Elektral ln R &R- _

= | If something’s
g- |I :i.'i I P3] - happening at
- e | B | o your station or
3 R 0 - = = company —
& T | BE O — send R&R the

photo and we’ll
put it on the
Picture Page.

Lh
-

— am
- o b
- e
‘ e i';="'- | RADIC & RECORDS
-—. : ] | 1930 Century Park W.
| @ it 1 Los Angeles, CA 90067

il

(219 553-4330

PRI




Page 102

C ontemporary H it Radio

Continued from Back Page

CHART EXTRAS

Chart Extras are recoras a00ve the 60% airpisy level without sutricient
Chart activity to Gecut On the National Airpiay /€0 this weex.

DON HENLEY

All She Wants To Do Is Dance (Geffen)
82% of our reporters on it. Moves: Up 46, Debuts 84, Same 58, Down 0, Adds
42 including B104, WXKS-FM, Z93, Y100, B97, KHTR, FM102. Complete air-
play in Parallels.

GREG KIHN
Lucky (EMI America)
74% of our reporters on it. Moves: Up 49, Debuts 39, Same 75, Down 0. Adds
27 including WNVZ, Q108, 92X, KHTR, Y108, KZZP, KKRZ. Complete airplay
in Parallels.

BREAKE

MADONNA
Crazy For You (Geffen)
86% of our reporters on it. Moves: Up 17, Debuts 95, Same 34, Down 0, Adds
74 including 2100, Q107, 293, B96, WKTL, KPKE, KITS. See Paraliels, dobuts
at number 38 on the CHR chart.

DAN HARTMAN

Second Nature (MCA)
85% of our reporters on it. Moves: Up 47, Debuts 30, Same 68, Down 1, Adds
21 including CFTR. KWK, KPKE, KS103, 2106, WQID, WBCY. Compilete akr-
play in Parallels.

FIRM “Radioactive’ (Atlantic) 144/33
Moves: Up 42, Debuts 19. Same 49, Down 1, Adds 33 including WXKS FM, WNYS, Q107. 940 KAFM. 93FM, WNVZ, WHYT,
G103, KMEL 9BPXY. KISN. WHTT 40.35, KPLUS 32 26. KDON.FM 31.24,
SIMPLE MINDS *“Don’t You (Forget About Me)** (AGM) 137/54
Moves: Up 6. Detuts 17, Same 61, Down 0, Adds 84 mchuing WHTT, CKOI. PRO.FM 940. 293, 93FM, 92X. WHYT,
KBEQ. 2799, G103, KWSS, KAFM d-33, KMEL 3629, KPLUS 37.28.
SANTANA ““Say #t Again™ (Columbial 136/26
Moves: Up 21. Debuts 20. Seme 09, Down O, Adde 26 including CXOY, PRO.FM, 783, WGCL. 2299, @103, KWOD, KC101, KTKS,
WGRO, KMGX. KISR, WHYT 35.31. KMEL 37.34, KNMQ 37-32.
ALAN PARSONS PROJECT “Let's Talk About Me"* {Arista) 129/18
Moves: Up 19, Debuts 33. Same 59, Down 0, Adde 18 293, WNVZ. FM102. KMEL, FM100, WKFA. KOFM, KCPX, KQIZ-
FM.KBOZ.FM, KHTX, WGCL ¢-32, WKDD 38 34, KQXR 38.29,
W3 DIANA ROSS ““Missing You™ (RCA) 128/59
Moves: Up 29, Debuts 14, Seme 22. Down 4, Adds 59 inchadng WXKS-FM. WNYS, WCAU-FM, WHTX. WLS, WLS.FM,
KIMN, 103, KIIS FM. KS103, KWSS, B104 22:15, 2100 1811, KZZP 15,8,
GO WEST *"We Close Our Eyes” (Chrysalis) 126/41
d Moves: Up 8. Debuts 17. Same 61, Down 0. Adds 41 inchuding WXKS.FM. PRO-FM, WHYT. KPLUS, KC1DY, 2108. KHFi,
KK, KKFM, KBOS. KPOP. WAZY FM, 293 d.35. KPXE 29-26, KKRD 37.32.
MURRAY HEAD **One Night In Bangkok'* {RCA} 108/42
Moves. Up 13, Debuts 8. Seme 43, Down 0. Adde 42 mciudng §104, WAVA. KAFM. Y100, 897, KOWB-FM, WLOL-FM,
KZZP. KKRZ. KWOD, KWSS, WAPI, CKOI 6.5 WHTX 30-19, )
JERMAINE STEWART *“The Word Is Out™* (Ariata) 105/21
Moves: Up 28. Debuts 18, Seme 36, Down 2, Adds 21 804, WNVZ. Z299. KKAZ. KC 101, AH104, WOID, WANS FM,
WOUE FM. K093, KHOP, OK95, Y100 3.1, FM102 21-18, KCAQ 27-18,
JERMAINE JACKSON & PIA ZADORA *“When The Rein Begine To Fall” (Curt/MCA) 104/12
Moves: Up 20, Debuts 18, Same 48, Down 0, Adds 12, WNYS, CKO1, KIMN, 7108, WLAN-FM. WSPX. S8PXY. WNOK-FM_ KTFM,
KZZU. KRQ. KFAX, 940 30-25, FM102 24-18, KXX 108 30.24.
ERIC CLAPTON *“Forever Man"* (WB) 100/100
Moves: Up 0. Debuts 0. Seme 0, Down O, Adde 100 inchuling WNYS, WCAU-FM, 894, WHTX, 94Q. 293, Q106, KMUK
KWOD. KPLUS, KUBE. WNOK FM, KSKD. Q101
JOHN WAITE
Up 4. Debuts 9. Seme 20, Down 0, Adds 54 inchuding 93, WGCL, 2299, WKT), KDWB-FM. KKAZ, KWSS, KUBE,
WERZ. WPST. WVIC. KCAQ. KDVV, 896 36-32, KPKE 828, WSQV 40-32
BRONSXI BEAT ‘*Smaell Town Boy™ (MCA) 87/9
Moves: Up 31. Debuts 11. Seme 32, Down 4, Adds 9, KMBQ. KJ103, KIKX, KISN, KZZU, WA, Q104. KWES, WXKS-FM 84,
WNYS 40.32. 783 18-10, KMEL 7.6,

R&RFridey, March 1, 1985

MOST ADDED -

ERIC CLAPTON (100) REO SPEEDWAGON (207)

Forever Man (WB) Can’tFight This Feeling {Epic)
MADONNA (74) MADONNA (149)
Crazy For You (Getfen} Material Girl (Sire/WB}
DIANA ROSS (59) PHIL COLLINS (120)
Missing You {RCA) One More Night {Atiantic)
SIMPLE MINDS (54) DAVID LEE ROTH (100)

Don’t You (Forget About Me) (A&M)
JOHN WAITE (54)
Change {Chrysalis)

California Girls (WB)
JULIAN LENNON (69)
Too Late For Goodbyes {Atiantic)

TIME (49) GLENN FREY (66)
The Heat Is On (MCA)}

The Bird (WB)

ISLEY, JASPER, ISLEY “*Kiss And Ted"* (C8BS) 83/7
Moves: Uo 8. Debuts 12. Seme 56, Down 0. Adds 7, WXKS-FM PRO-FM, WHYT. KS103, WACK. WKFR, 293 ¢-30, WCZv 4.35,
K210 40-37. KJ103 38-35, KiK) d-40. Q104 3633, OK95 38.34,
SADE **Smooth Operator'* (Portrait/CBS) 82/46

Moves: Up 1. Debuts 2. Seme 33, Down 0. Adds 48 inchuding WCAU FM, WCZY. ©103, FM102, KPLUS, WIGFM, KXX 108,
KZI0. KJ103. KDON-FM, WIKZ, KIST. KMEL 632, WSQV 39.29, WRKR 9.30.
ROBEY *“One Night In Bangkok* {Siver Blue/CBS) 75/18
Moves: Up S, Debuts 2. Same 50. Down 0, Adis 18 inchuding KKRZ KWOD, WSPK. KWIC, KX104, KOFM. WHOT, KF9S, KiKx
XNBO. WIKZ, KNOE-FM., Y100 35.32. KPLUS 27.21, Y108 36.31

TIME ““The Bird'* (WB) 70/49

Aoves: Up 9. Debuts 8. Same 4, Down 0, Adds 49 nchuding B104, 2100, 840 793, KBEQ, WLOL FM, KUS-FM, FM102,
X$103. KUBE. KQKQ, Z102, B97 18.13, KMEL 32.24, WCIL.FM 16.6
PATTI LABELLE ‘‘New Attitude’* (MCA) 54/16
Maves: Uo 8. Debuts 7. Seme 23, Down 0, Adde 16 inchuding CXGM, KAFM, KKRZ. KWAC. KSET-FM. K103, WRON, KOON-FM,
KISR, 39KG, SLY96.293 2817, 195 21-17, wBBQ 38 33
VELS *‘Look My Way'* (Mercury/PolyGram) 50/13
Moves: Up 2. Debuts 2. Same 33, Down 0. Adde 13 including WLAN.FM, 2106 WRCK. KTEM, WKZL. KO3, KOON FM, WZON,
WIKZ, KIS, KHTX, SLY3€, WOKI 38-32, KX104 4.39,

SIGNIFICANT ACTION

PAUL HARDCASTLE **Rain Forest™ (Profile) 40/11

Maves: Up 13, Debuts 4. Seme 11. Down 1, Adde 11, WCAU-FM, WTLQ, WZLD, KTXS, WOKI, KEFM, KitK, KDON-FM, 103CIR,
KQZ-FM, KCBN, KOPA 7.8, KZZP 12-7, KS103 14.6.

BARBRA STREISAND **Emotion" (Columbia) 38/15

Moves: Up 0, Debuts 2. Same 21, Down 0, Adds 16 WCAU -FM, WOKI, KZI0, KEYNFM. KIKX, KKFM, KSND, KOMQ,
KDON-FM. KHYT, WOAY, WOMP.FM, KBOZ-FM, KO3 d.24, KCDQ 0.26

DENNIS DeYOUNG **Daar Darfing” (A&M) 29/9 o«
Moves: Up 0. Debuts 4. Same 18, Down 0, Adde 9, KWIC, WZLD, WFMI, WJAD, Q104, KTDY, 93KG, KCOQ, KBiM, K104 & 32
103CIR 440, 95XIL ¢-35.

TUBES *‘Plece By Place™ (Capitol) 26/10

Moves: Up 0. Debuts 2. Seme 14. Down 0, Adde 10, WCAU-FM, WHTE, WOKI, WHOT. KHOP. WZON_ KISR, Q101, KMTX, KBIM,
KPLUS on, Q100 on. WZLD on, WJXQ ¢-37, OK95 940,

TRIUMPH ‘‘Follow Your Heart”’ (MCA) 26/1

Moves: Up 2. Debuts 1, Seme 22. Down O, Adds 1, WIAD, WCAU-FM on, 930 on, WHTE on WJZR on. WOKI on. KX104 38.38,
W.XQ 37-34. WHOY on. KF95 on-dp. KSND ondo. KDON-FM on-dp. WHSL on, OK95 on.

MANHATTANS **You Send Me™* (Columbie) 23/7

Mover: Up 2, Debuts 1. Same 13, Down 0, Adcs 7. WKRZ-FM, WKDQ, WFBG. WKKHI, WJAD, KCBN, KIST, WXKS-FM on. KAMZ
on. KTFM on, KIK) 40-37, K093 38.33, KPOP 6.39. WZON on, WJBQ on.

ALPHAVILLE **Forever Young™ (Atantic) 21/

Moves: Up 1. Debuts 1. Seme 14, Down 0, Adda 5. CKO1, WKRZ-FM, KWIC. OK 100, KMTX. K104 on. WERZ on-dp, WLAN FM 30-
19. WHTF on, WZLD on, WFM! on, KSND 0-40, WSQV on, WIXV on, KCDG on.

MIDNIGHT STAR **Scientific Love™ {

Moves Up 0. Debuts 2. Seme 7, Down 0. Adds 11, KMEL, Q100, WKAZ FM, WTLO. WZL0. KSET-FM. KJ103, WRON. KMGX,
WOAY. WJAD, WXKS-FM 0n, 196 3-39, FM102 828, WLAN-FM on.

MARY JANE GIRLS ““In My House'* (Gordy/Motown) 16/14

Moves: Up 0. Debuts 1, Seme 1, Down 0, Add 14 nchuding Q100, WERZ, 930, WKAZFM. WTLQ. WUZR. WNOK-FM. W2L0,
KAMZ, WEMI, WHOT, KKFM, KCAQ. WJAD, KOFM d-40.

PSEUDO ECHO "A Best For You'" (EM America) 14/7

Moves: Up 0, Debuts O, Same 7, Down O, Adds 7, WERZ, WEMI, KBK. KZI0, WRON, KCDQ, KBIM. WVSR on, WOK| on. WJxQ
on-dp, KQCA on-dp, Y94 on-dp, KDVV on, OK96 on.

LOS LOBOS *"How Wl The Wolf Survive'* (SlashyWB) 13/3

Moves: Up 1, Dsbuts 1, Seme 8, Down 0, Adds 3, WBBQ, WFMI, WCGO. A104 on. WRCK on-dp. WTLQ on. WHTF on. KX104
d-38, WJBQ 40-33. Y94 on, KCDQ on. KOZE on.

CAROL LYNN TOWNES “Believe in The Beat"* (Polydor/PolyGram) 13/2

Moves: Up 0, Dsbuts O, Seme 11 Down 0, Adds 2, 0X100, WJBQ, 0100 on, K104 on. WERZ on. WJZR on, WOK) on, WEM) on,
98XIL on. WJAD on, Q101 on, WIXV on, KIST on.

DONNIE RIS *Injured In The Game Of Love" {HME/CBS) 11/7

Moves: Up 0. Debuts 1. Seme 3. Down 0. Adds 7. G100, WHTF. WX, WRON, WKHI. Y94, WOBR. B94 on. WHTX d-30, WGCL
on. WCRFM on-dp.

mnmmwwwamwawu«m.w
Action includes s0ngs reported by fewer than 50, but 3t least 10 of our CHR reporters, The
mmmmm:mw»mmmmm,m
mvmnwnmmmmmmmmummm:
Up for upward chart . Same for or uncharted activity, Down
mmmm,mmmmmmnmumm
activity. Compiete activity can be found in the Paraliets.
mmmmmmwiuwwmwmm«;wx-
Cumuiate enough chart points from high chart on those eporting them,
0 debut on the CHR National Alrpisy/40.




“SOME THINGS ARE
BETTER LEFT UNSAID”

DARYL HALL and JOHN DATES'




© MICK JAGGER/Just Another Night (Columbia)

1 1
¢ 3 3 @ FIRM/Radioactive (Atlantic)
& s 2 3 PHIL COLLINS/One More Night (Atlantic)
s ‘o ¢ s @ DON HENLEY/AH She Wants To Do Is Dance (Getfen)
7 2 1+ @ REO SPEEDWAGON/Can’t Fight This Feeling (Epic) "7 2 @ D.BOWIE & P. METHENY/This Is Not... (EMI America)
° 5 3 @ DAVID LEE ROTH/California Girls {(WB) 7 6 ¢ © JOHN FOGERTY/Rock And Roll Girls (wB)
T 1 2 3 WHAMI/Careless Whisper (Columbia) 2 2 & 7 BRYAN ADAMS/Somebody (A&M)
® 7 & 4 GLENN FREY/The Heat Is On (MCA) % 20 n @ BRUCE SPRINGSTEEN/I'm On Fire (Columbia)
2w 3 @ JULIAN LENNON/Too0 Late For Goodbyes (Atlantic) 12 9 s € FOREIGNER/That Was Yesterday (Atlantic)
2 0 10 @ MADONNA/Material Girl (Sire/WB) _— v 1310 @ ALAN PARSONS PROJECT/Let’s Talk About... (Arista)
2w @ P COLLINS/One More Night (Atiantic) | messmermrnerr | 2 4 & 11 JOURNEY/Only The Young (Geffen;
2 10 12 @ JOURNEY/Only The Young (Geffen) | 2 v 1 (@ DAVID LEE ROTH/Easy Street (WB)
2 19 15 © TEENA MARIE/Lovergir! (Epic) BREAKER ® ERIC CLAPTON/Forever Man (WB)
° s o 10 JOHN FOGERTY/The Old Man Down The Road (WB) 2 3 e SANTANA/Say It Again {Columbia)
, 2 19 16 @ FRANKIE GOES TO HOLLYWOOD/Retax (ZTT 1slang) % 12 1 15 CARS/Why Can't | Have You (Elekira)
7 % » © SURVIVORHigh On You (Scofti Bros./Cas) , © = 16 @ SIMPLE MINDS/Don't You (Forget About Me) (A&M)
. 2 3 s 13 FOREIGNER/I Want To Know What Love Is (Atlantic) MICK JAGGER/Lonely At The Top (Columbia}
% 2 19 @ DURAN DURAN/Save A Prayer (Capitol) . 4 TRIUMPH/Follow Your Heart (MCA)
¢ 7 15 POINTER SISTERS/Neutron Dance (PMancuRCA) vaow @ Y A
® # w @ TINA TURNER/Private Dancer (Capitol 7 1 18 LRB/Paying To Win (Capito ]
2 ¢ s 17 BILLY OCEAN/Loverboy Jive/Arista) 2 @ v 20 CARS/Breakaway (Elektra) : SegineonPage ss |
2 10 1 18 KOOL & THE GANG/Misied (De-Lite/PG) © » = @ GREG KIMN/Lucky (EMI America) —1
» 2 @ BILLY JOEL/Keeping The Faith {Columbia) BREAKER @ FIRM/Closer (At anti _
© = u @ MICK JAGGER/Just Another Night {Columbia) - ® = TUBES/Piece By Piece (Capitol)
s n 27 € BRYAN ADAMS/Somebody (A&M) “ 3 0 @ DONNIE IRIS/Injured In The Game Qf Love (HME/CBS)
® 2 24 € JOHN PARR/Naughty Naughty (Atlantic) s« 3 @ ELLIOT EASTON/(Weafing Down) Like A... (Elektra)
13 1 13 23 SHEENA EASTON/Sugar Walls (EMI America) s 12 1 26 SURVIVOR/High On You (Scotti Bros./CBS)
¢ 8 1w 24 DARYL HALL & JOHN OATES/Method Of Modern Love (RCA) - « % ) DEEP PURPLE/Nobody's Home (Mercury/PG)
® 13 17 25 NEW EDITION/Mr, Telephone Man (MCA) # 2 24 28 KINKS/Living On A Thin Line (Arista)
- = 3 @ PRINCE/Take Me With U (WB) BREAKER € LOS LOBOS/Will The Wolf Survive? )
122127 PHIUP BAILEY w/PHIL COLUNSIEasv Lover (Columbia) - 5w @ GARY O’'/Shades Of ‘45 (RCA)
- u @ BRUCE SPRINGSTEEN/I'm On Fire (Columbia) 3 - -
20 17 22 29 ASHFORD & SIMPSON/Solid (Capitol) Tt
- % 2 @ AUTOGRAPH/Tum Up The Radio (RCA}
e 15 23 31 TIME/Jungle Love (WB) d 2 % v
s 2 CARS/Why Can’t | Have You (Elektra) ; N
- - g ANWIOTIOVN/Obsession (Mercury/PG) 2 2 @ COMMODORESINIghtshIft {Motown)
© % @ D.BOWE & P. METHENY/This.is Not America (EMI America) & 3 1 2 CHAKA KHAN/This Is My Night (WB) - 1
(OB © CHICAGO/Along Comes A Woman (Full Moon/WB) 2 o @ LUTHER VANDROSS/'Til My Baby Comes Home (Epic) [ 4
- - n @ COMMODORES/Nigh!shiﬂ (Motown) o 7 4« @ ASHFORD & SIMPSON/Outta The World (Capitol)
» € SCANDAL fIPATTY SMYTH/Beat Of A Heart {Columbia) “ & s @ TINA TURNER/Private Dancer (Capitof)
BREAKER & MADONNA/Crazy For You {Geffen) 7 12 7 @ W. FELDER #/B. WOMACK/!l| Stilt Be Looking... (MCA)
«© @ JEFFREY OSBORNE/The Borderlines (A&M) 1 19 10 @ PATTI LABELLE/New Attitude (MCA)
LOBUT > & DeBARGE/Rhythm Of The Night (Gordy/Motown) 9 2 1 @ JESSE JOHNSON'S REVUE/Be Your Man (A&M)
A b = = G, ? ' 2 9 DIANA ROSS/Missing You (RCA)
»l',-“ | . . v L . hge It w14 n @ READY FOR THE WORLD/Tonight (MCA)
N d UIt ontem pO rary # 16 12 @ WHAMI/Careless Whisper (Columbia)
£ - v . LA e ! 4 ¢ & 12 PHILIP BAILEY w/PHIL COLLINS/Easy Lover {Columbia)
% 23 15 (@ GLADYS KNIGHT & PIPS/My Time {Columbia)
¢ & ¢ 14 SHEENA EASTON/Sugar Wails (Em) America)
s ¢ 3 @ JULIAN LENNON/Too Late For Goodbyes (Atlantic) “ 2 @ MAZE f/FRANKIE BEVERLY/Back In Stride (Capitol)
<« 2 2 © REO SPEEDWAGON/Can‘t Fight This Feeling (Epic) 22 1w O DAZZ BAND/Heartbeat (Motown)
° ¢« 4 © ewy JOEL/Keeping The Faith (Columbia) 15 13 13 17 POINTER SISTERS/Neutron Dance (Planet/RCA)
' 1 4 WHAMI/Careless Whisper (Columbia) 3 2 @ WHISPERS/Some Kind Of Lover (Solar/Elektra)
8 s @ KENNY ROGERS/Crazy (RCA) 7w 22 @ JOHNNY GILL/Half Crazy (Cotillion/Atco)
213 s @ PHIL COLLINS/One More Night (Atlantic) 21 15 15 20 UTFO/Roxanne, Roxanne (Select)
7o oo @ COMMODORES/Nigh\shih (Motown) - 3 @ DeBARGE/Rhythm Of The Night (Gordy/Motown)
? 3 ¢ 8 FOREIGNER/| Want To Know What Love Is (Attantic) % 27 25 @ D HALL & J. OATES/Method Of Modern Love (RCA)
© 15 1w @ ERIC CARMEN) Wanna Hear it From Your Lips (Geffen) 2 € PRINCE/Take Me With U (wB)
& & s 10 DIANA ROSS/Missing You (RCA) % 3 2 € REBBIE JACKSON/A Fork In The Road (Columbia)
* 8 7 11 STEVE PERRY/Foolish Heart (Columbia) 32 2 2 € CHERYL LYNN/At Last You're Mine (Private I/CBS)
1916 15 @ ANNE MURRAY/Time Don’t Run Out On Me (Capitol) s @ JENNY BURTON/Bad Habits (Atlantic)
s 14 13 13 DARYL HALL & JOHN OATES/Method Of Modern Love (RCA) % @ MARY JANE GIRLS/In My House (Gordy/Motown)
7 % 1 14 CHICAGO/You're The Inspiration (Full Moon/WB) % 1 2 ROCKIE ROBBINS/We Beiong Together {MCA)
- 2 @ DeBARGE/Rhythm Of The Night (Gordy/Motown) BREAKER € MIDNIGHT STAR/Scientific Love (Solar/Elektra) 1
3 20 17 @ D. WARWICK & G. JONES/Finder Of Lost Loves {Arista) % 32 % 30 FAT BOYS/Can You Feel It (Sutra) ———
BREAKER ® MANHATTANS/You Send Me {Columbla) 2 2 1 31 TIME/The Bird (WB) [ EERr t
» 1 O POINTER SISTERS/Neution Dance (PlanevRCA) «© @ N.M. WALDEN w/p. AUSTIN/Gimme, Gimme... (WB)
" w0 12 19 GEORGE BENSON/20/20 (WB) s @ RUN D.M.C./King Of Rock (Profile)
1312 16 20 PHILIP BAILEY w/PHIL COLLINS/Easy Lover (Columbia) ' 8 17 34 JEFFREY OSBORNE/The Borderlines (A&M)
BREAKER € DOLLY PARTON/Don’t Call It Love (RCA) BREAKER @ MANHATTANS/You Send Me (Columbia)
BREAKER ¢ DAN HARTMAN/Second Nature {MCA) 2 17 24 36 NOLAN THOMAS/Yo' Little Brother (Mirage/Atco)
BT 6 BRUCE SPRINGSTEEN/I'm On Fire (Columbia) - 7 @ GRANDMASTER FLASH/Sign Of The Times (Elektra)
BREAKER @ BARBRA STREISAND/Emotion {Columbia) > ® 1 38 NEW EDITION/Mr. Telephone Man (MCA)
LEEIT @ JANEY STREET/Under The Clock (arista) f———— BREAKER & S.0.S. BAND/Weekend Girl (Tabu/CBS)
s LDEEUT) QO DIONNE WARWICK & GLENN JONES) Finder Of {Arista)




