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SPECIAL RCPC FEATURES 

Along with our Budgeting special (see 
below), this week's B&iR also includes the 
following special features: 

BUYING A STMTtON: Jeff Green talks to 
programmers-turned-owners about making 
that dream transition come true. 

Page 54 
HUMAN RESOURCES: Gary Kapfan fo- 
cuses on the elements affecting hiring in 
radio today . . . and tomorrow. 

Page 58 
THE ^EGA-REPS: Gai! Mtcheli wraps up 
the first part of her "Mega-Reps" series by 
interviewing SeScom's Leu Faust. 

Page 60 
PROTECTING THE AIRWAVES FROM 
HUCKSTERS; Brad Woodward investi- 
gates how News/Talk stations keep scam 
artists off the air. 

Page 68 
RICK DEES — IN THE BEGINNING: Dan 
O'Day focuses on one of today's top air 
personalities — K!IS-FM's Rick De®s. 

Page 72 
WCCO CELEBRATES 60TH: Ftors Rodri- 
guss pictorially salutes the Minneapolis 
A/C institution. 

Page 86 
WCMS'S COUNTRY 30TH: Lon Helton 
tips his hat to the Norfolk station with 30 
years as a Country outlet. 

Page 92 
JAZZ IN THE MIX: Barters Barnes finds a 
trend toward more weekend jazz on stations 
of other formats. Paqe 90 

ROCK OF THE BAY: Stev® Feinstsin ex- 
amines the fragmented San Francisco/San 
Jose AOR scene. 

Page 80 
BCP€ NETWORK GUIDE: Reed Buna! 
records the planned RCPC activities of 
networks and program suppliers. 

Page 46 

BUDGETING FOR 1985 

Economic forecasters and radio ex- 
ecutives provide an expert outlook on next 
year's external and internal financial fac- 
tors affecting the industry in this in-depth 
R&R special. Pius a comprehensive bud 
geting guide. 
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Rivers Selected Asmtwlf^i 

WAVA's Programmer 

Smokey Rivers, PD at 
WKDF/Nashville for the past 
two and a half years, has been 
selected to program Double- 
day's WAVA/WasMngton. He 
replaces Raady Kabrich, who 
left to consult and program 
WROQ-AM & FM/Chariotte 
last month. 

VP/Programming Dave 
Martia commented to R&H, 
"Smokey was the best person 
for the job. His track record is 
strong, as are his leadership 
abilities. Through the transition 
period we've relied heavily on 
acting PD Tom Kent, who I'm 
happy to say will remain with 

Smokey Rivers 

Birch Expansion Drive Adds 

Past & Present 

Weinstein, Uvek, Engel Hired; Gingoid Heads mw Division 

Bireh R&ii® has hired three 
past or present Arbitrsn Vice 
Presidents as part of a substan- 
tial reorganization. Dick Wein- 
stein, most recently Katz VP/ 
Television and previous holder 
of two Arbitron VP positions, 
has been named President./ 
COO for Bireh Eadio. Mi 
Livek, currently Arbitron's 
VP/Saies & Marketing, joins 
Birch as Senior VP/Sales & 

Marketing. Former WTIX/New 
Orleans VP/GM Bill Engel, 
who served as Arbitron's VP/ 
Sales and Radio Product 
Manager in the late '70s, is 
Birch's new Senior VP/Director 
of Operations, supervising in- 
ternal activities at the firm's 
Florida base. 

As a result of Engel's appoint- 
ment, Birch VP/National Sales 
Manager Craig Harper will 

McCAULEY, TURNER RESIGN 

O'Neill President/ 

CEO For Blair/RAR 
Longtime Jofen Blair & Ce. 

executive Jim O'Neill has been 
named to the newly-created 
post of President/CEO of 
Blalr/HAB, lac. Blair/RAB is 
the radio rep subsidiary 
established by John Blair & Co. 
last April following the acquisi- 
tion of Group W Radio Sales. 
O'Neill moves up from Exec. 
VP/COO of John Blair & Go 's 
radio rep division, which 
operated both Blair/RAR and 
Blair Radio. Under the new 
importing structure, that um- 
brella division has been discon- 
tinued. 

In announcing O'Neill's ap- 
pointment, John Blair & Co. 
President Jack Fritz said, 
"Although Blair/RAR has been 

operating only five months, it 
became dear that the subsidi- 
ary mpired a streamlined, 
more independent operation to 
achieve the strong growth 
potential that we see for this 

O'NEILL/See Page 42 

relocate from Florida to join 
Weinstein and Livek is. the com- 
pany's New York office. In ad- 
dition, current Birch President 
David Gingoid will become 
President/COO of newly- 
formed subsidiary Bireh (.en- 
sismer Eesearch. The new divi- 
sion will extend Birch's re- 
search services into the con- 
sumer area and provide facili- 
ties for media research pro- 
jects. 

Commenting on the restruc- 
turing, which one industry 
observer termed a move "that 
definitely draws a line in the 
sand," founder Tom Birch told 
r&r, "The whole effort is de- 
signed to free me up to move into 
a role where I'm involved in 
mergers, acquisitions, and fin- 
ance. I have tremendous con- 
fidence in the top management 
of both Birch Radio and Birch 
Consumer Research.'' 

Weinstein, who along with 
Engel has been consulting 
Birch for several months, 
stated, "Birch has replaced Ar- 
bitron as the innovator in radio 
research, so it's a pleasure to 
Join it." Livek added, "The 
future for radio is in local 

BIRCH/See Page 42 

the station as Assistant PD." 
WAVA VP/GM and Double- 

day Regioiial VP Alan G®«i- 
mas added, "Smokey fits the 
criteria of an innovative pro- 
grammer who's a seasoned pro 
with tons of enthusiasm. Mak- 
ing this transttioe from AOR to 
CHR, we've done very wel, and 
now we're going to expand on 
our base. Stay tuned for some 
outrageous things." 

Rivers, who programmed 
CHK stations WKXX/Birm- 

RIVERS/See Page 42 

Ellis PS' 

it WAPP 

As R&E went to press, Zioe 
(WHTZ)/New York Assistant 
PD/MD Michael Effis resigned 
to accept the Program Direc- 
tor's position at DouWeday's 
WAFP/New York, adding more 
fuel to persistent reports that 
the station's shift from AOR to 
CHR is imminent. Z100 after- 
noon drive personality Shadow 

ELLiS/See Page 42 

KKLT Picks Ch 

KEGL Drops AOR For CHR 

"Ail new, all hit . . . Eagle 
97" is the new slogan at 
KEGL/Dailas, which at dawn 
Wednesday C&-12) discontinued 
AOR in favor of CHR. Coupled 
with crosstown KTKS's format 
conversion (see story Page 3), 
the move gave Dallas two new 
CHR outlets in one week. 

Explaining the decision, San- 
dusky Radio President Toney 
Brooks told R&R; "We were 
waiting for K.IXK (now KTKS) 
to make its move, which they 
did on Monday. We thought... 
right up until then that it might 
go with a CHR-A/C-flavored 
format with an eye on KVIL's 
demographics. That would've 

left us some room in the middle 
ground, but that's not what 
ABC's done; they're 'Hot Hits' 
and they're going after the 
CHR core. That puts the Eagle, 
as it's presently positioned, in a 
squeeze play and forces us to 
go after either the AOR or CHR 
core. We've disdained the AGE 
core for some time, as I don't 
see vulnerability in KZEW and 
KTXQ. 

"I'm proud of our accom- 
plishments — we came in as 
the third AOR and have done 
well without dommanee in the 
core demograpMc. But I'm not 
interested in getting braised on 

KEGL See Page 42 

WEZS/Richmond OM Sam 
Church has been tabbed to fill 
the KKLT/Phoeaix program- 
ming slot vacated by Marc Mc- 
Coy, who departed two weeks 
ago to join WLAK/Chicag© as 
PD. 

Commenting on the appoint- 
ment, KKLT GM Johiwy An- 
drews told R&R, "Sam is an 
nntefonditsg programmer, and 
we're eager to have him join 
our successful operation here. 
Sam's very good at positioning 
a station and doesn't seem to 
waver in the face of stiff com- 
petition like there is in Rich- 
mond." 

Church said, "There's a lot of 
emotional attachment involved 
when you're building a station 
like WEZS and working with the 
great people at EZ CoKimimica- 
t»ns. However, the tremendous 

Sam Church 

opportunity to work in an ex- 
citing city for an exciting com-_ 
pany and a fine group of people 
is something I've wanted to do 
for a long time." 

Prior to WEZS, Church serv- 
ed as MD and air talent at 
WANS/Aadereon, S€, and as 
OM of WW1D/Gainesviiie, GA. 
He starts at KKLT October 1. 
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Now is the time for FUTURE HITS. Join America's best radio stations on the WESTWOOD ONE SATELLITE NET- 
WORK. FUTURE HITS, hosted by RADIO & RECORDS' CHR Editor, Joel Denver, gives you a one-hour weekly look at 
tomoppow's hits todsy, and it's brought to you in digital stereo via satellite on Satcom 1 -R so that future hits won t be 
former hits by the time they reach your listeners. They'll hear all about the hottest upcoming singles and albums, the 
latest videos, who's in the studio, who's on the road and who's on the BBC Top 5. FUTURE HITS zeros in on the week's 
hottest new records, the latest New& Active singles as reported by RADIOS. RECORDS, plus sneak previews of 
forthcoming superstar releases. FUTURE HITS sounds great by itself or adjacent to your favorite countdown show. 
Time waits for no one. Why should you? Contact your WESTWOOD ONE representative at (213) 204-5000. 

WE ST WOOD ONE 

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE.. AND ONLY! 



PAGE THREE 

1 KIERNAN TO DIRECT UNIT 

9-14-84 

WASHINGTON UPDATE 

Each week, Brad Woodward and R&R's Washington Bureau bring you 
the Washington news that matters to radio. This week, a novel approach to 
Docket 80-90 drop-in applications. 
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Washington Report .... A/C: Ron Rodrigues 86 
What's New . . . 
Ratings & Research: Jhan Hiber . ... 44 Jazz Radio: Barbara Barnes. . . .  90 
Networks: Reed Bunzel . ... 46 Country: Lon Helton 92 
Street Talk .... Nashville: Sharon Allen 
Management.... Marketplace . 95 
Sales  Opportunities 
On The Records: Ken Barnes . . .62 Jazz Chart  104 
News/Talk: Brad Woodward . ... 68 Country Chart . 105 Easy Listening: Gail Mitchell . . . . . .70 A/C Chart .... 128 
Air Personalities: Dan O'Day . . .72 AOR Chart .... 128 Calendar: Brad Messer. . . .74 Black/Urban Chart 1 
CHR: Joel Denver . . . CHR Chart 
AOR: Steve Feinstein... . . .80 

Pahigian Progra 

WIP/Philadelphia PD Cary Pahigian has 
accepted the Program Manager's post at 
WBZ/Boston. Pahigian, who takes charge 
of the Group W outlet next week, replaces 
Chris Cross, who stays on as an air per- 
sonality. 

WBZ VP/GM Bill Hartman said, 
"Though he never worked here, Gary grew 
up in nearby North Andover listening to 
WBZ. He's followed the station's growth 
throughout his life, and now that he's pro- 
grammed similar AM stations, I think 
we're lucky to have found him." 

Pahigian was equally elated. "I was ex- 
tremely happy with Metromedia and my 
time here at WIP, but I'll enjoy returning to 
New England to work at one of the first sta- 
tions I ever listened to." The former 
WGAN/Portland PD added, "I've done AM 
full-service all my life and this is the pin- 
nacle. WBZ has been on or near the top for 
the past several years, so my programming 
plans certanly don't include any major 
overhauls." 
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Bob Mitchell 

CBS Links Rep Firms 

Spot Sales 

No replacement for Pahigian was named 
at WIP. 

WHITE CONSULTS 

Mitchell 

New CHR 

Precision Media's WKSS/Hartford has 
hired former WCOL/Columbus PD Bob 
Mitehell as its Program Director. The Easy 
Listening station will soon become a CHR 
outlet under the direction of consultant Sun- 
ny Joe White. 

VP/GM Tim Montgomery told R&R, 
"The debut of the new format will take 
place sometime in October. Bob has been 
offered this position 
because of his ener- 
gy, enthusiasm, and 
programming talent. 
He will work closely 
with Sunny Joe to in- 
sure the format's suc- 
cess. There is a lot of 
anticipation among 
the advertisers for 
something new in the 
market, and we're 
going to offer it to them." 

Mitchell noted, "Tim is a solid manager 
and there is a lot we're going to do with this 

MITCHELL/See Page 42 

Gold Transtar's 

VP/Marketing 

Former Westwood One Exec. VP Judy 
Gold has been appointed to the newly- 
created position of VP/Marketing for 
Transtar's Special Programming Division. 
Gold will be based in Los Angeles, the 
uplink site for the company's Country and 
"Format 41" satellite programming ser- 
vices. 

Transtar President 
C.T. Robinson said, 
"We have been look- 
ing for someone very 
skilled to run this im- 
portant division. Judy 
Gold is a terrific addi- 
tion to Transtar and 
her arrival is the key 
to our growth in spe- 
cial programming." Judy Gold 

Gold, who spent seven years with West- 
wood One, said, "I'm very excited to be 
joining the Transtar team. With the satel- 

GOLD/See Page 42 

CBS has linked its AM and FM rep firms 
under the CBS Radio Spot Sales arm. As 
part of the changes, CBS Radio Spot Sales 
VP/GM Ed Kiernan will direct the new 
unit, which will operate out of its nine of- 
fices around the country. Sales functions 
will continue to be maintained by separate 
groups of managers and account execu- 
tives: all support services will be shared. 
An increased emphasis will be placed on 
new business development through the ad- 
dition of a youth marketing director. 

"106 KISS-FM" 

KIXK Becomes 

KTKS With 

CHR Format 

As expected, ABC's newest acquisition, 
KIXK/Dallas, has announced a format flip 
from "Classic Hits" (Oldies) to CHR under 
the direction of PD Chuck Morgan. In addi- 
tion, the station has changed calls to KTKS, 
calling itself "106 KISS-FM." 

Morgan commented, "We're set on being 
number one in the market. I'm confident 
there is room for us positioned between 
KAFM and KVIL-FM, picking up a lot of 
18-34s with spillover on both sides. With 
KAFM celebrating its second year, and 
KVIL-FM being such a fixture, we are go- 
ing to have chip away at this market, but 
we're prepared to do what it takes. 

"We're going to spend a lot of money in 
the areas of TV cash giveaways and out- 
door promotion to immerse KISS-FM com- 

KIXK/See Page 42 
FELDMAN UPPED 

Division President Bob Hosldng explain- 
ed, "The aim of all these steps is to enable 
us to continue to provide quality represen- 
tation to the 42 CBS 
Radio Spot Sales sta- 
tions. Our commit- 
ment to those stations 
and to national sales 
at CBS Radio re- 
mains strong. The 
goal is to concentrate 
on cultivating much 
of the expansive 
youth market and 
make radio a pri-   
mary vehicle for reaching it once again." 

Commenting on Kieman's appointment, 
Hosldng continued, "Ed has done an ex- 
cellent job of managing our AM spot sales 
offices over the past two years. His broad- 
casting career, in fact, has included sales 
and sales management positions for CBS 
AM and FM stations and rep firms. This 
balanced background makes him ideally 
suited for this position." 

Dean Advances 

To WDMT PD 

Ed Kiernan 

TO GSM 

Tyler Becomes 

WERI-FM PD 

After 17 years as an air personality, 
WERI-FM (RI 104)/Providence's Tyler has 
been promoted to Program Director. He 
succeeds Steve Feldman, who assumes the 
new post of General Sales Manager. 

Commenting on the changes, WERI-AM 
& FM VP/GM Philip Urso said, "These 
moves give us a great deal more strength 
and depth. Steve has always shown ex- 
cellent management abilities, but beyond 
that, he's demonstrated a keen perception 
of good radio advertising and has been ex- 
tremely helpful in sales." Regarding Tyler, 

Tyler Steve Feldman 
Urso continued, "I like his attitude. Even 
when Tyler first got here, we could tell right 
away that his input was on target in every 
case. It was clear.that he'd become the 
PD." 

A five-year station staffer, Feldman 
moved up to PD in 1982, becoming actively 
involved in sales at the same time. He told 
R&R, "I love all aspects of radio, and I've 
always sold from a programming view- 
point. Working with the other salespeople in 
a management role is exciting, and I plan to 
keep in close touch with Tyler, also." 

TYLER/See Page 42 

WDMT/Cleveland MD Dean Dean has 
been promoted to Program Director for the 
Urban outlet. He succeeds Jeff Kelly, who 
joined crosstown WLTF as an air personali- 
ty. 

Station Manager Bryon Baylog com- 
mented, "We are very happy to find some- 
one inside WDMT who met all the require- 
ments we were looking for. Dean will be a 
very good PD with a lot of potential for the 
future." 

A Cleveland native with experience at 
several other market stations. Dean joined 
WDMT five years ago; he was promoted to 
Music Director in 1982. Dean told R&R, 
"We've got no place to go but up. We've had 
a few bad books over the past year or so, 
but according to the latest Birch, we're one 
of the leaders again and on the right track.'' 
Dean added that he'll retain his MD and 
evening airshift duties for now, but noted 
WDMT is seeking a new morning personali- 
ty. 

It was also announced that WDMT is no 
longer working with consultant Barry 
Mayo, having recently acquired the ser- 
vices of Don Kelly & Associates. 

TRANSACTIONS 

CUC Buys CKLW& 

CFXX For $1.8 Milliou 

Toronto-based Baton Broadcasting has an- 
nounced the sale of CKLW & CFXX/Wlndsor-Oe- 
trdt for $1.8 million Canadian to CUC, Ltd., pend- 
ing approval by the Canadian Radio & Telacom- 
munlcations Commission. 

CUC, a Canadian media company that also 
owns Windsor Cable, is headed by Keith Camp- 
bell, who will serve as President of the stations 
following an expected November takeover. Cur- 
rent GM Gary Mercer has been asked to stay on 
as Senior VP after the ownership change. 

CKLW is a clear-channel property with 50 kw at 
800 kHz; CFXX operates with 100 kw on 93.9 
mHz at 567 feet above average terrain. 

Heartland Buys 

KDBQ & KSEK 

Former WSOV/Wiiliamsport PD/owner Frank 
Bell and partner Tim Menowsky have formed 
Heartland Broadcasting and purchased KOBQ & 
KSEK/Plttsburg, KS. Country-formatted KSEK, 
which operates at 1340 kHz with 1 kw around the 

TRANSACTIONS/See Page 42 
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Washington 

House Clears Record 

Rental Curbs 
On a voice vote, the U.S. House this week 

(9-11) passed a measure designed to control 
the growing practice of renting records for 
home taping. The bill will allow copyright 
holders to refuse outright to let their 
records be rented or, if rentals are permit- 
ted, to collect royalty payments. 

A similar measure passed the Senate last 
year. An aide to the chief House proponent 
of record rental legislation. Rep. Don Ed- 
wards (D-CA), said she's confident Con- 
gress will reconcile minor differences bet- 
ween the two versions and send the bill to 
the President's desk for signing before the - 
scheduled October 4 adjournment of Con- 
gress for the year. Failure to achieve final 
passage would force proponents to start 
over from scratch in the new Congress that 
takes office in January. 

AM Subcarrier Expansion 

Effective September 20 
The FCC's decision to let AM broad- 

casters profit by using their subcarriers for 
purposes other than utility load manage- 
ment takes effect September 20. The most 
common new use of the AM carrier is ex- 
pected to be the simple turning on and off of 
various devices, such as traffic lights or ir- 
rigation equipment. 

The burden is placed on broadcasters to 
decide whether their proposed service is a 
common carrier, subject to state regula- 
tion, or a private service, requiring notifica- 
tion and certification to the FCC Private 
Radio Bureau. As with FM subcarriers, 
however, the Commission preempted state 
regulations that would hinder entry of AM 
signal uses deemed common carriers. 

AM's are only allowed to use their sub- 
carriers during authorized hours of opera- 
tion, but have the freedom to use any 
technical method that doesn't degrade the 
station's main channel or any other 
station's signal. The FCC acknowledged, 
but said it isn't worried about, that subcar- 
riers may accidentally cause AM stereo 
sets to go into the stereo mode during mono 
transmissions. 

Ten Daytimers Joust For 

Fulltime Channel 
In a highly complicated case, the oppor- 

tunity to build a new fulltime. station on 1160 
kHz has attracted mutually exclusive ap- 
plications from ten daytimers and three 
new applicants across the Northeastern 
United States. All 13 applications have been 
consolidated into a single comparative 
hearing to pick a winner. 

Daytimers seeking to shed their limited- 
time status are WBUX/Doylestown, PA; 
WQMR/Skowhegan, ME; WYNS/Lehigh- 
ton, PA; WMVI/Mechanicville, NY; 
WRID/Homer City, PA; WINE/Brookfield, 
CT; WLAD/Danbury, CT; WBRW/Bridge- 
water Township, NJ; WCRR/Cornwall, 
NY; and WOBM/Lakewood, NJ. The three 
new applicants would license the station to 
Oakland, NJ; Easthampton, MA; or War- 
rington, PA, respectively. 

VOA Leases AM Aimed 
At Nicaragua 

The Washington Post reports the Voice of 
America has secretly leased a privately- 
owned AM station in Costa Rica to beam 
VOA programs into neighboring Nicara- 
gua. The pact gets around a Costa Rican 
law, much like one in the United States, that 
prevents broadcast ownership by foreign- 
ers. 

Under the agreement reportedly signed 
at the home of Costa Rican President Luis 
Alberto Monge on August 31, VOA will fur- 
nish $3.2 million to build the station, plus a 
$168,000 annual fee to the nonprofit Costa 
Rican Association for Information and 
Culture, the group which was formed to 
control the station. The Post says the ar- 
rangement is part of a $1 billion plan to 
upgrade VOA's broadcast facilities world- 
wide. 

Trade Groups Unify Against 
Fairness Doctrine 

NAB, NRBA, and RTNDA (Radio-Televi- 
sion News Directors Association) last week 
all urged the FCC to ditch the Fairness Doc- 
trine. The advice came as comments were 
due in a pending Notice of Inquiry on the 
doctrine and whether the Commission can 
alter it without an act of Congress. 

RTNDA argued that fairness can better 
be achieved by relying on journalists' "con- 
stant self-examination and self-critique" 
and the fact that distorted coverage "will 
be noticed, and exploited, by competitors in 
the marketplace." 

NRBA attacked the "spectrum scarcity" 
notion that underpins the doctrine, which it 
said "unconstitutionally chills the protected 
speech of broadcasters and thus stifles the 
diversity of voices which the First Amend- 
ment was designed to foster." 

Also ridiculing the scarcity notion, NAB 
said the doctrine is "a treacherous concept 
that is premised on logical quicksand and 
that accomplishes what it sets out to 
avoid." 

Eleven Take Seats 

On NRBA Board 
At the outset of this week's Radio Conven- 

tion in Los Angeles, 11 winners of recent 
NRBA Board of Directors elections will 
assume their new offices. All but two of the 
winners are incumbents who were reelect- 
ed. 

The only newcomers are Chester Cole- 
man of Broadcast Properties West in San 
Francisco, and EZ Communications Presi- 
dent Arthur Kellar, who replaces the late 
John Bayliss. 

Returning incumbents are BAMD & As- 
sociates Chairman Kent Burkhart; 
WRNO/New Orleans President Joe Costel- 
lo, III; WGAY/Washington GM Ted Dorf; 
Harte-Hanks Radio President Gary Edens; 
Fuller-Jeffrey Group President Bob Fuller; 
WLRS/Louisville GM Louisa Henson; 
WGIL & WAAG/Galesburg, IL GM Donald 
Sharp; WAKX & KXTP/Duluth President/ 
GM Lew Latto; and Wold Communications 
President/COO Gary Worth. 
Other Key Developments : 
• Radio's new ownership limit of 12 AMs 

and 12 FMs took effect September 8. 
• Organizers of next week's Radio Con- 

vention in Los Angeles say last-minute 
registrants can get hotel space near the 
conference by calling the New Otani Hotel 
& Gardens at (213) 629-1200. 

• NAB VP/Public Affairs Rory Wilcox 
has taken a leave of absence to become as- 
sistant press secretary to Geraldine Fer- 
raro. Wilcox is broadcast liaison on the Fer- 
raro campaign plane. 

• Three separate radio cases have been 
appealed recently to the U.S. Court of Ap- 
peals in Washington: WKHK/New York's 
license renewal; WNYR/Rochester's new 
fulltime operation on 990 kHz; and the 
FCC's repeal of its suburban licensing 
rules. 

• The FCC has lifted a $1000 fine on 
WMBL & WMBJ/Morehead City, NC for 
failing to file annual EEO reports. 

NO-WIN/NO-PAY CONSULTANT APPLICATIONS 

Flamboyant Consultant 

Johnson Tackles 

80-90 Drop-Ins 

Edward M. "Mac" Johnson, the unorthodox consultant who turned 
low-power TV into an application stampede, has now turned his atten- 
tion to the 684 communities getting FM drop-ins under Docket 80-90. 

But don't brace for thousands of Johnson- 
inspired applications this time around. He's 
planning to help only one client per station. 
The unusual twist is that applicants put 
$19,000 in escrow and pay only if they win 
the license. 

Before his retirement as a consultant last 
winter, Johnson flummoxed more tradi- 
tional lawyers, engineers, and consultants 
by exploiting the new FCC lottery with 
thousands of low-power TV and cellular 
radio applications. The quality of his 
engineering work was often questioned, and 
over 800 defective FM translator applica- 
tions from his firm were rejected by the 
FCC. 

Johnson doesn't expect such criticism on 
his latest project: "It only gets controver- 
sial when we are theoretically taking busi- 
ness away from them. That's when they're 
upset." 

$19,000 Fee In Escrow 

In his latest incarnation, Johnson is work- 
ing temporarily as a "marketing consul- 
tant" for a new Nashville firm. Assured FM 
Investments, Inc., owned by lawyer Millard 
Oakley. Operator of several radio and TV 
stations, Oakley was once Tennessee's In- 
surance Commissioner and served as gen- 
eral counsel to a House committee in Wash- 
ington. 

Assured FM is only a marketing firm. Ap- 
plications will be prepared by communica- 
tions attorneys and a Washington, DC 
engineering firm yet to be named. Assured 
FM collects the $19,000 plus interest if the 
client wins the license, or settles, merges. 

or dismisses the application. Clients keep 
the money if they lose in either a lottery or 
comparative hearing, of if their application 
is dismissed by the FCC for lack of prosecu- 
tion. One well-regarded engineering consul- 
tant told R&R that $19,000 is a high price for 
an uncomplicated, rural application but 
reasonable for a more lucrative, urban CP. 

"This is a new concept and it's not my 
brainchild," Johnson insists. "It's very 
similar to a lawyer taking a civil law suit on 
a contingency basis, a no-win, no-pay situa- 
tion. It's never been tested. One of the con- 
cepts of the company is to meet the FCC's 
wishes to get new people into broad- 
casting." Direct mail zeroes in on local in- 
vestors in drop-in communities, while 
broadcast trade press ads target "music 
directors, disc jockeys, and salesmen who 
would like to own a station but don't know 
how to do it." 

Docket 80-90 Lotteries Inevitable 
Like most observers, Johnson is convinc- 

ed the FCC will be forced to grant Docket 
80-90 licenses by lottery, although he thinks 
it will seek to discourage speculative ap- 
plications by withholding formal announce- 
ment of the lottery until after applications 
are filed. "If they changed it to a lottery to- 
day the number of applications would be as- 
tronomical," he predicts. 

Johnson says his job at Assured FM will 
be over in about a month, and he'll return to 
the retirement he entered in March when he 
sold Edward M. Johnson & Associates to 
Omni Communications for "over seven fig- 
ures." 

DAYTIMERS SHUT OUT 

December Class 4 Power Hike 

Likely But Not Guaranteed 

Published reports that the nation's 1000 or so Class 4 AM stations 
will definitely be getting their long-awaited nighttime power increase on 
December 15 may be a bit premature, according to an FCC official. 

Policy & Rules Division Senior Engineer 
Larry Olson says the U.S. and Mexico 
agreed in principle to the increase (from 
250 watts to 1 kw) at a meeting in late 
August but there's "nothing definite" yet. 
Until a formal exchange of diplomatic notes 
takes place, "you never know what's going 
to happen." 

According to Olson, the two nations must 
still exchange technical data on their 
respective Class 4s. Then the pact must be 
formalized in diplomatic notes between 
Mexico and the U.S. State Department. 
"We don't see any fly in the ointment right 
now," says Olson, but he hesitates to prom- 
ise a certain date for the power hike. 

Similar to a blanket daytime increase 
from 250 watts to 1 kw several decades ago, 
the nighttime power boost is based on the 
fact that the Class 4s will only be creating 
new interference to one another. Since ev- 
eryone will be upping power, stations will 
gain little or no new coverage area at night, 
according to Olson, but they'll be able to put 
a much stronger signal over their service 
areas. 

Mexico Resists Post-Sunset 
For Daytimers 

The August "bilateral" brought far more 
disappointing news for daytime-only broad- 
casters. They must continue signing off at 
6pm in the winter because Mexico hasn't 
agreed to let daytimers in both countries 
stay on the air until two hours after sunset. 
Another meeting is expected later this year, 
but no date has been set. 

"We have our work cut out for us" on the 
issue, Olson commented. "I don't think they 
believe it's to their benefit, but I expect 
they'll come around on it." 

Dispute Over U.S. Clears 
Mexico's intransigence on the daytimer 

issue may or may not be linked to a dispute 
over clear channel assignments. Mexico 
proposed licensing hundreds of non-direc- 
tional stations on the U.S. clears, many of 
them in conflict with American assign- 
ments. The U.S. has negotiated the propos- 
ed list to below a hundred, and is trying to 
sell Mexico on the concept of directional 
antennas and reduced power to minimize 
conflicts. 
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More than sixty of our diverse broadcast clients can 

agree on one thing; Ordinary research delivers numbers: 

Coleman Research delivers solutions that deal with today's 

radio reality. 

Research is the first step toward solutions. 

Are your music parameters defined? What's your specific 

advertising message? Is your competitor vulnerable, or are 

you? 

We believe the most important job of Coleman Research 

is to help you implement our research findings. 

We work with clients to interpret data and help imple- 

ment a plan that 'works.' 

While ordinary research leaves you with raw data, Cole- 

man Research stays with you to turn data into definite 

solutions. 

Do you have a plan for 1985? 

In today's competitive environment, having information 

isn't enough.. .you need answers. 

Jon Coleman, President 

Competitive radio is no place for ordinary research.Today's_ 

audience tastes and preferences are complicated issues. 

The difference between an ordinary radio station and 

one that responds to the real world is an actionable plan. 

Do you have one for 1985? 

Our long-term commitment. 

Coleman Research is commited to ongoing relationships 

that better serve long-range marketing situations. We are 

always personally available to our clients to discuss im- 

mediate concerns. 

Always. 

And that's another difference between Coleman Research 

and ordinary research. 

Coleman Research 
Three Dallas Communications Complex, Suite 212, Irving, Tx. 75039 
(214) 556-2121 

Join us at the RCPC Convention, Suite 1938, Bonaventure Hotel. 



Page 4 

Washington 

House Clears Record 
Rental Curbs 

On a voice vote, the U.S. House this week 
(9-11) passed a measure designed to control 
the growing practice of renting records for 
home taping. The bill will allow copyright 
holders to refuse outright to let their 
records be rented or, if rentals are permit- 
ted, to collect royalty payments. 

A similar measure passed the Senate last 
year. An aide to the chief House proponent 
of record rental legislation. Rep. Don Ed- 
wards (D-CA), said she's confident Con- 
gress will reconcile minor differences bet- 
ween the two versions and send the bill to' 
the President's desk for signing before the 
scheduled October 4 adjournment of Con- 
gress for the year. Failure to achieve final 
passage would force proponents to start 
over from scratch in the new Congress that 
takes office in January. 

AM Subcarrier Expansion 

Effective September 20 
The FCC's decision to let AM broad- 

casters profit by using their subcarriers for 
purposes other than utility load manage- 
ment takes effect September 20. The most 
common new use of the AM carrier is ex- 
pected to be the simple turning on and off of 
various devices, such as traffic lights or ir- 
rigation equipment. 

The burden is placed on broadcasters to 
decide whether their proposed service is a 
common carrier, subject to state regula- 
tion, or a private service, requiring notifica- 
tion and certification to the FCC Private 
Radio Bureau. As with FM subcarriers, 
however, the Commission preempted state 
regulations that would hinder entry of AM 
signal uses deemed common carriers. 

AM's are only allowed to use their sub- 
carriers during authorized hours of opera- 
tion, but have the freedom to use any 
technical method that doesn't degrade the 
station's main channel or any other 
station's signal. The FCC acknowledged, 
but said it isn't worried about, that subcar- 
riers may accidentally cause AM stereo 
sets to go into the stereo mode during mono 
transmissions. 

Ten Daytimers Joust For 
Fulltime Channel 

In a highly comphcated case, the oppor- 
tunity to build a new fulltime station on 1160 
kHz has attracted mutually exclusive ap- 
plications from ten daytimers and three 
new applicants across the Northeastern 
United States. All 13 applications have been 
consolidated into a single comparative 
hearing to pick a winner. 

Daytimers seeking to shed their limited- 
time status are WBUX/Doylestown, PA; 
WQMR/Skowhegan, ME; WYNS/Lehigh- 
ton, PA; WMVI/Mechanicville, NY; 
WRID/Homer City, PA; WINE/Brookfield, 
CT; WLAD/Danbury, CT; WBRW/Bridge- 
water Township, NJ; WCRR/Cornwall, 
NY; and WOBM/Lakewood, NJ. The three 
new applicants would license the station to 
Oakland, NJ; Easthampton, MA; or War- 
rington, PA, respectively. 

VOA Leases AM Aimed 
At Nicaragua 

The Washington Post reports the Voice of 
America has secretly leased a privately- 
owned AM station in Costa Rica to beam 
VOA programs into neighboring Nicara- 
gua. The pact gets around a Costa Rican 
law, much like one in the United States, that 
prevents broadcast ownership by foreign- 
ers. 

Under the agreement reportedly signed 
at the home of Costa Rican President Luis 
Alberto Monge on August 31, VOA will fur- 
nish $3.2 million to build the station, plus a 
$168,000 annual fee to the nonprofit Costa 
Rican Association for Information and 
Culture, the group which was formed to 
control the station. The Post says the ar- 
rangement is part of a $1 billion plan to 
upgrade VOA's broadcast facilities world- 
wide. 

Trade Groups Unify Against 
Fairness Doctrine 

NAB, NRBA, and RTNDA (Radio-Televi- 
sion News Directors Association) last week 
all urged the FCC to ditch the Fairness Doc- 
trine. The advice came as comments were 
due in a pending Notice of Inquiry on the 
doctrine and whether the Commission can 
alter it without an act of Congress. 

RTNDA argued that fairness can better 
be achieved by relying on journalists' "con- 
stant self-examination and self-critique" 
and the fact that distorted coverage "will 
be noticed, and exploited, by competitors in 
the marketplace." 

NRBA attacked the "spectrum scarcity" 
notion that underpins the doctrine, which it 
said "unconstitutionally chills the protected 
speech of broadcasters and thus stifles the 
diversity of voices which the First Amend- 
ment was designed to foster." 

Also ridiculing the scarcity notion, NAB 
said the doctrine is "a treacherous concept 
that is premised on logical quicksand and 
that accomplishes what it sets out to 
avoid." 

Eleven Take Seats 
On NRBA Board 

At the outset of this week's Radio Conven- 
tion in Los Angeles, 11 winners of recent 
NRBA Board of Directors elections will 
assume their new offices. All but two of the 
winners are incumbents who were reelect- 
ed. 

The only newcomers are Chester Cole- 
man of Broadcast Properties West in San 
Francisco, and EZ Communications Presi- 
dent Arthur Kellar, who replaces the late 
John Bayliss. 

Returning incumbents are BAMD & As- 
sociates Chairman Kent Burkhart; 
WRNO/New Orleans President Joe Costel- 
lo, III; WGAY/Washington GM Ted Dorf; 
Harte-Hanks Radio President Gary Edens; 
Fuller-Jeffrey Group President Bob Fuller; 
WLRS/Louisville GM Louisa Benson; 
WGIL & WAAG/Galesburg, IL GM Donald 
Sharp; WAKX & KXTP/Duluth President/ 
GM Lew Latto; and Wold Communications 
President/COO Gary Worth. 
Other Key Developments: 
• Radio's new ownership limit of 12 AMs 

and 12 FMs took effect September 8. 
• Organizers of next week's Radio Con- 

vention in Los Angeles say last-minute 
registrants can get hotel space near the 
conference by calling the New Otani Hotel 
& Gardens at (213) 629-1200. 

• NAB VP/Public Affairs Rory Wilcox 
has taken a leave of absence to become as- 
sistant press secretary to Geraldine Fer- 
raro. Wilcox is broadcast liaison on the Fer- 
raro campaign plane. 

• Three separate radio cases have been 
appealed recently to the U.S. Court of Ap- 
peals in Washington; WKHK/New York's 
license renewal; WNYR/Rochester's new 
fulltime operation on 990 kHz; and the 
FCC's repeal of its suburban licensing 
rules. 

• The FCC has lifted a $1000 fine on 
WMBL & WMBJ/Morehead City, NC for 
failing to file annual EEO reports. 
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NO WIN/NO PAY CONSULTANT APPLICATIONS 

Flamboyant Consultant 

Johnson Tackles 

80-90 Drop-Ins 

Edward M. "Mac" Johnson, the unorthodox consultant who turned 
low-power TV into an application stampede, has now turned his atten- 
tion to the 684 communities getting FM drop-ins under Docket 80-90. 

But don't brace for thousands of Johnson- 
inspired applications this time around. He's 
planning to help only one client per station. 
The unusual twist is that applicants put 
$19,000 in escrow and pay only if they win 
the license. 

Before his retirement as a consultant last 
winter, Johnson flummoxed more tradi- 
tional lawyers, engineers, and consultants 
by exploiting the new FCC lottery with 
thousands of low-power TV and cellular 
radio applications. The quality of his 
engineering work was often questioned, and 
over 800 defective FM translator applica- 
tions from his firm were rejected by the 
FCC. 

Johnson doesn't expect such criticism on 
his latest project: "It only gets controver- 
sial when we are theoretically taking busi- 
ness away from them. That's when they're 
upset." 

$19,000 Fee In Escrow 

In his latest incarnation, Johnson is work- 
ing temporarily as a "marketing consul- 
tant" for a new Nashville firm. Assured FM 
Investments, Inc., owned by lawyer Millard. 
Oakley. Operator of several radio and TV 
stations, Oakley was once Tennessee's In- 
surance Commissioner and served as gen- 
eral counsel to a House committee in Wash- 
ington. 

Assured FM is only a marketing firm. Ap- 
plications will be prepared by communica- 
tions attorneys and a Washington, DC 
engineering firm yet to be named. Assured 
FM collects the $19,000 plus interest if the 
chent wins the license, or settles, merges, 

or dismisses the application. Clients keep 
the money if they lose in either a lottery or 
comparative hearing, of if their application 
is dismissed by the FCC for lack of prosecu- 
tion. One well-regarded engineering consul- 
tant told R&R that $19,000 is a high price for 
an uncomplicated, rural application but 
reasonable for a more lucrative, urban CP. 

"This is a new concept and it's not my 
brainchild," Johnson insists. "It's very 
similar to a lawyer taking a civil law suit on 
a contingency basis, a no-win, no-pay situa- 
tion. It's never been tested. One of the con- 
cepts of the company is to meet the FCC's 
wishes to get new people into broad- 
casting." Direct mail zeroes in on local in- 
vestors in drop-in communities, while 
broadcast trade press ads target "music 
directors, disc jockeys, and salesmen who 
would like to own a station but don't know 
how to do it." 

Docket 80-90 Lotteries Inevitable 
Like most observers, Johnson is convinc- 

ed the FCC will be forced to grant Docket 
80-90 licenses by lottery, although he thinks 
it will seek to discourage speculative ap- 
plications by withholding formal announce^ 
ment of the lottery until after applications 
are filed. "If they changed it to a lottery to- 
day the number of applications would be as- 
tronomical," he predicts. 

Johnson says his job at Assured FM will 
be over in about a month, and he'll return to 
the retirement he entered in March when he 
sold Edward M. Johnson & Associates to 
Omni Communications for "over seven fig- 
ures." 

DAYTIMERS SHUT OUT 

December Class 4 Power Hike 

Likely But Not Guaranteed 

Published reports that the nation's 1000 or so Class 4 AM stations 
will definitely be getting their long-awaited nighttime power increase on 
December 15 may be a bit premature, according to an FCC official. 

Policy & Rules Division Senior Engineer 
Larry Olson says the U.S. and Mexico 
agreed in principle to the increase (from 
250 watts to 1 kw) at a meeting in late 
August but there's "nothing definite" yet. 
Until a formal exchange of diplomatic notes 
takes place, "you never know what's going 
to happen." 

According to Olson, the two nations must 
still exchange technical data on their 
respective Class 4s. Then the pact must be 
formalized in diplomatic notes between 
Mexico and the U.S. State Department. 
"We don't see any fly in the ointment right 
now," says Olson, but he hesitates to prom- 
ise a certain date for the power hike. 

Similar to a blanket daytime increase 
from 250 watts to 1 kw several decades ago, 
the nighttime power boost is based on the 
fact that the Class 4s will only be creating 
new interference to one another. Since ev- 
eryone will be upping power, stations will 
gain little or no new coverage area at night, 
according to Olson, but they'll be able to put 
a much stronger signal over their service 
areas. 

Mexico Resists Post-Sunset 
For Daytimers 

The August "bilateral" brought far more 
disappointing news for daytime-only broad- 
casters. They must continue signing off at 
6pm in the winter because Mexico hasn't 
agreed to let daytimers in both countries 
stay on the air until two hours after sunset. 
Another meeting is expected later this year, 
but no date has been set. 

"We have our work cut out for us" on the 
issue, Olson commented. "I don't think they 
believe it's to their benefit, but I expect 
they'll come around on it." 

Dispute Over U.S. Clears 
Mexico's intransigence on the daytimer 

issue may or may not be linked to a dispute 
over clear channel assignments. Mexico 
proposed licensing hundreds of non-direc- 
tional stations on the U.S. clears, many of 
them in conflict with American assign- 
ments. The U.S. has negotiated the propos- 
ed list to below a hundred, and is trying to 
sell Mexico on the concept of directional 
antennas and reduced power to minimize 
conflicts. 
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agree on one thing; Ordinary research delivers numbers: 
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radio reality. 

Research is the first step toward solutions. 

Are your music parameters defined? What's your specific 

advertising message? Is your competitor vulnerable, or are 

you? 

We believe the most importantjob of Coleman Research 

is to help you implement our research findings. 

We work with clients to interpret data and help imple- 

ment a plan that 'works.' 

While ordinary research leaves you with raw data, Cole- 

man Research stays with you to turn data into definite 

solutions. 

Do you have a plan for 1985? 

In today's competitive environment, having information 

isn't enough.. .you need answers. 

Jon Coleman, President 

Competitive radio is no place for ordinary research.Todays- 

audience tastes and preferences are complicated issues. 

The difference between an ordinary radio station and 

one that responds to the real world is an actionable plan. 

Do you have one for 1985? 

Our long-term commitment. 

Coleman Research is commited to ongoing relationships 

that better serve long-range marketing situations. We are 

always personally available to our clients to discuss im- 

mediate concerns. 

Always. 

And that's another difference between,Coleman Research 

and ordinary research. 

Coleman Research 
Three Dallas Communications Complex, Suite 212, Irving, Tx. 75039 
(214) 556-2121 

Join us at the RCPC Convention, Suite 1938, Bonaventure Hotel. 
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Loyola College Radio 

Confab Set For Nov. I -4 

The 15th annual Loyola Radio Con- 
ference will be held November 1-4 at 
the Hotel Continental in Chicago, 
Sponsored in conjunction with Loyo- 
la University's Department of Com- 
munication under the direction of Dr. 
J. Michael Cornett, the confab will 
feature various Chicago area radio 
notables conducting sessions on 
news, music, the record industry, 
sports, and programming. 

WAGO/Chieago morning per- 
sonality John Landecker will deliver 
the keynote address before what is 
described as the nation's first and 
largest conference designed for col- 
lege and high school radio broad- 
casters. For registration information, 
contact Toni DeBellis or Cheryl 
Janusz of Loyola University's Com- 

munications Department at (312) 
670-3205. 

Jacksons* Ad 

Beats Wendy's 

Further proof of pop music's power 
comes from a recent Video Story- 
board Tests survey of 5000 con- 
sumers that ranked the Jacksons' 
"Choice of a New Generation" 
Pepsi-Cola ads as the "most 
outstanding TV commercial" for the 
second quarter of 1984, edging out 
Wendy's International's "Where's 
the Beef?" campaign. It was Pepsi's 
highest ranking in VST's quarterly 
survey since the company's "Pup- 
pies" campaign in 1978. 

I 1/2Weeks 

Spent On 

Phone 

The average worker takes two 
weeks of vacation a year and 
spends another week and a half 
making personal phone calls. Ac- 
cording to a recent survey of 100 
personnel directors and company 
VPs by Aecountemps, the aver- 
age U.S. employee makes and 
receives 3.14 personal calls daily 
and spends 4.74 minutes on each 
call, or 62 hours of work time per 
year. Now for the follow-up study 
on time spent computing 
employee personal calls .. . 

SEE US AT BOOTH 1413! 

Our TV comm 

drive people 

Which is exactly where we want them to go. 
That's because Creative Works specializes-in award-winning tv spots that sell 

radio stations. With concepts that are innovative, entertaining and attention- 
getting. The kind of commercials that stand out from the crowd instead of getting 
lost in it. 

We have some terrific concepts that you can have on the air for the fall. 
And with our Syndi-Custom™ approach, you get customized commercials at 
syndicated prices. 

To find out more, call Jay Bigelow at (215) 525-6430. Once you do, we think 
you'll agree that Creative Works is the quickest way to get people from their 
tv set to your radio station. 

We sell radio. 

Gladwyne, Pa, 19035 (215) 525-6430 

Motorola To Display AM 

Stereo Units At NAB/NRBA 

Among the latest radio manu- 
facturers to adopt the Motorola 
AM stereo system are Pioneer 
and Chrysler, both of which will 
showcase their latest AM stereo 
models in the Motorola booth at 
the upcoming NAB/NRBA con- 
vention in Los Angeles. 

The Chrysler model (pictured 
below) started becoming available 

iJ ij 

Pioneer's "Supertuner III" (pic- 
tured above) was demonstrated at 
the summer Consumer Elec- 
tronics Show in Chicago and will 
be available in late September, 
This unit features a two- 
bandwidth AM section, with a 
widest bandwidth of nearly 
9.5kHz, and a 10kHz whistle filter. 

this summer, as it's been phased 
in with the last of the '84 
Chryslers. The AM stereo feature 
is expected to be added to all of 
the automaker's digitally-tuned 
deluxe radios and will be optional 
equipment on most 1985 Chrysler 
cars and trucks. 

Other manufacturers planning 
to display models using the 
Motorola system at the Los 
Angeles confab include Concord, 
Sherwood, Deloo/GM, and 
Marantz. 

Audio & Design's 

"Professional" 

The Bremerton, WA-based Audio ft Design firm recently introduced what t 
the company terms a "professionalized" version of the Sony 701 16-blt digital 
processor: the Pro 701 ES. This modified unit features XLR connectors and is ful- 
ly balanced with operating levels up to + 22dBm. 

The Pro 701 ES also incorporates Audio & Design's patented "Coincident 
Time Correction," which gives the channels coincident output in both analog and 
digital domains. The unit's input level controls have been replaced with a 
12-position input/output unity gain control that sets operating levels in 2dB steps 
from +22dBm down to -2dBm. 

Along with switching for PAI/NTSC recording, the "Pro 701 ES" features 
record pre-emphasis and digital input/output facilities that enable direct digital-to- 
digital connection of machines and other processing equipment, including 1610 
and EBU formats. 

For further information, contact Audio & Design at (206) 275-5009 or (212) 
586-5989. 

THE CBS RADIO STATIONS 

NEWS SEKVTCE PRESENTS 

Fourteen enterprising reports with the CBS track record. 
Byline Magazine"offers that oompetitivs edge of quality 
feature programming for listeners and sponsors. 

■<t- PORT ON MEDICINE 
Mel Granick 

INSIDE BUSINESS 
W.i 111 am S. Rukey ser 

REPORT ON SCIENCE 
Dr. Allen Hammond 

' IFESTYLE REPORTS 
:;na Mae Sokusky 

ON FITNESS 
Dr. Gabe Mirkm 

SPEAKING OF HEALTH 
Dr. Steven Andrew Dav . 

ON RECORD 
Peter Bekker 

AROUND THE HOUSE 
Bob Blachly 

REPORT ON RELIGION 
Richard Ostling 

RP:P0RT ON TRAVEL 
Steve Birnbauo 

IN THE LYONS DEN 
Jeffrey Lyons 

FOOTNOTES 
Rolland Smith 

THE LEARNING CENTER 
Dr. Lonnie Carton LOOKING AT THE LAW 

Neil Chayet 
"The series (Byline Magazine) has brought very positive 
comments from our listeners and excellent sales results for 
our advertisers." 
Mr. Ray Watson, Gen. Mgr. KXL News Radio 75, Portland, Ore. 

2020 M Street, NW 
Washington, D.C. 20036 r 

Call Allen Balch 
(202) 457-4366 (Collect) 

fflRGflZmC 
i ficwwooiTunofunaui/javia 

WELCOME KTRH HOUSTON! 
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Pro: Motions 
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Tatanka Records Bows 
Tatanka Records has just announced its formation 

and first release, the LP "Journey To The Spirit 
World." The label plans to use its success to further 
the cause of Native Americans, Majority owner Buddy 
Red Bow serves as Chairman of the Board. Working 
with him are President Oik Darnell, National Sales 
Director Bill Falrchild, National Promotion Director 
Perry Jones, and Promotion Director Barbara Spr- 
inger. Tatanka is located at 6949 Highway 73, 
Evergreen, CO 80439; (303) 674-8289. 

Reef Upped At Atlantic 
Atlantic Records has pro- 

moted Colin Reef to the position 
of Controller, based in New York. 
Reef has worked as an Assistant 
Controller for Atlantic and Elektra 
since July 1983. Prior to that he 
was Elektra's Director of Account- 
ing. 

Colin Reef 
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Jim Rissmlller 

Rissmiller Heads APA 
Division 

Twenty-year concert promoter 
Jim Rissmiller will oversee the 
Contemporary Music Division of 
the Agency for the Performing 
Arts, Inc. Prior to accepting this 
post, he was a consultant to the 
UCLA Athletic Department, focus- 
ing on marketing, advertising, and 
promotions. Rissmiller formerly 
served as president of Wolf & 
Rissmiller Concerts from 
1964-83. 

Solpa Manages 
WZAK Co-op 

Jack Solpa has been appointed 
Co-op Sales Manager at Urban 
Contemporary WZAK/Cleveland. 
He comes to the station from 
neighboring WGAR/Cleveland. 

Jack So/pa 

Edwards Joins Brumley Management 
Diana Pugh Edwards has joined the Jackson 

Brumley Management staff, working as an Executive 
Assistant. Prior to her relocation Edwards spent 16 
years with the Jim Halsey Company, the last four as 
Executive VP. 

Schuman Named 
Dolby Director 

Scott Schuman has been 
elevated to the newly-created 
position of Director/Market Devel- 
opment for Dolby Laboratories. 
Schuman is a ten-year consumer 
electronics veteran who joined 
Dolby in March 1981. A year later 
he was appointed Manager/Speci- 
al Projects. 

Scott Schuman 

Pjniiertoii, Hider lipped At United Stations Hirshberg Returns 

" = To WEEI As GSM 
The United Stations has pro- 

moted Manager/Operations Lori 
Piakertoa to Director/Program 
Operations. In this newly-created 
position, Pinkerton will oversee 
the technical production of the 
company's weekly shows and spe- 
cials. In a separate move, Kevin 
Rider has been named Chief 
Engineer, and will be in charge of 
systems development and equip- 
ment maintenance. 

United Stations Exec. VP/Pro- 
gramming Ed Saiamon said, 
"Lori has demonstrated her abili- 
ty to learn and grow professional- 
ly alongside the company. As the 
United Stations continues to ex- 
pand we are going to be able to 
reward Lori with greater career 
opportunities within our organiza- 
tion." 

Pinkerton told R&R, "I'm look- 
ing forward to working even clos- 
er with our weekly programs and 
specials, as well as the other pro- 
jects we're looking at for the 
future. I'm also very pleased to 
have Kevin Rider working with 
me. His technical expertise has 
made him a valuable member of 
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WEEI/Boston has named Jon 
Hirshberg to the post of General 
Sales Manager, replacing Steve 
Knowles. The appointment marks 
Hirshberg's third tour of duty with 
the all-News station, where he was 
Director/Sales in 1982. Most re- 
cently he was GSM at WBZ/Bos- 
ton until a management realign- 
ment in June. 

team." 
Rider commented, "We have al- 

ways had a real concern about 
sound and sound quality, and this 
opportunity will let me pay much 
closer attention to that aspect of 
our programming." 

Before coming to the United 
Stations in 1982 as Technical 
Director for "The Weekly Country 
Music Countdown," Pinkerton 
worked in production for the BBC 
in London. Rider also joined the 
company in 1982, as a producer of 
"The Great Sounds," and prior to 
that was active in a variety of 
technical and engineering posi- 
tions. 

irkins Rejoins 

Mike Perkins, most recently 
Operations Manager at WKPA/ 
Pittsburgh, has been tapped as 
PD at WCOL/Columbus. Exiting 
PD Bob Mitchell has joined WKSS/ 
Hartford as PD (see Page 3). In 
addition, WCOL & WXGT Station 
Manager Randy Rahe has been 
named acting GM, replacing Paul 
Wachsmith, who exits. 

Rahe told R&R, "We're very 
pleased to have someone of the 
quality of Mike Perkins rejoin our 
staff after being here for ten 
years. There will be no major 

changes except to improve on 
what we've already been doing." 

Perkins, who had been a WCOL 
air personality for a decade, 
remarked on his return, "The 
town looks even better to me than 
when I left, so I expect this to be a 
very happy homecoming. We're 
going to work even more closely 
with consultant Ed Shane, as I feel 
it's time for WCOL to reclaim its 
roots and impact in the market- 
place." No replacement at WKPA 
was named for Perkins. 

"I have a mixed reaction of 
coming home, but things have 
changed so dramatically over the 
past two years it's not the same as 
I left it," Hirshberg commented. 

"I think that essentially the ad- 
vantage an all-News station pro- 
vides to the advertiser is an atten- 
tive audience with the desire and 
the ability to purchase the things 
most advertisers are looking to 
sell, whether it's computer sys- 
tems, airline travel, or traffic 
across a speciality store's cash 
register. This station has always 
been a very results-oriented sta- 
tion." 

Hirschberg said for the moment 
he's not too worried about the all- 
News conversion of WHUE (AM)/ 
Boston, which relies heavily on 
CNN Radio. He contends WEEI's 
strong local news coverage and 
CBS affiliation form "an unbeata- 
ble combination." 

A MONTH OF WIT FROM THE FABULOUS 

ERMA BOMBECK FOR FREE? 

WE MUST BE KIDDING!!! 

She will... but we're not! 

How would you like Erma Bombeck on your station every day in October, in 
delightful 60-second features about MOTHERHOOD: THE SECOND OLDEST 
PROFESSION? Completely free — no commercials, no barter, no contracts! 
Great for drivetime and midday, or any time you choose. 

Here's all you do: just record our digital feed from Satcom 1-R, Transponder 3, 
Channel ( in 15 kHz format, and broadcast a month of marvelous entertain- 
ment. Thursdays at 3:15PM ET, Fridays at 12:15PM and 5:15PM ET, and Sun- 
days at 11:15AM ET, we'll prefeed the following week's 7 60-second features 
starring the wonderful Erma Bombeck. 

Catch our first prefeed on Thursday, September 27 at 3:15PM ET for the week 
of October 1, and then three weeks after that. 

Questions? Call Leslie Corn at Arielle Productions, 212-535-3581, and while 
you're at it, ask for free copies of Erma's bestselling book for giveaways. Need a 
crystal for Transponder 3? Call IDB Communications at 213-870-9000. 

Erma Bombeck will delight your audience without your spending a cent or giving 
up a second of commercial time. And that's no joke! 

Satellite distribution provided by the IDB Communications Group. 

Produced by Arielle Productions International. 212-535-3581 



Page 98 
R&R/Friday, September 14, 1984 

Opportunities 

Openings 

WANTED ALIVE 
NEWS DIRECTOR 

Who is controversial in his/her delivery, for 
AM Country . . . FM Adult Contemporary 
Southern California coastal stations. Metro 
300 +. Send tapes and resumes along with 
samples of newswriting to RADIO & REC- 
ORDS, 1930 Century Park West, #791, Los 
Angeles, CA 90067. 

PROMOTION DIRECTOR POSITION 
Top 1 5 West Coast market. Must be organ- 
ized, detail-oriented, able to execute team 
plans and follow through to a logical conclu- 
sion. Previous experience helpful. Send pro- 
motional philosophy, personal letter and photo 
to: Radio & Records, 1930 Century Park 
West, #790, Los Angeles, CA 90067. EOE 

Resort area nmds ak p«rsonalKy. Strong production skills 
necessary. Lots of work & recreation for right person. T&R: Box 
772489, Steamboat Springs, CO 80477. EOE M/F (9-14) 
Morning announcer wanted for A/C news combo. Mature 
voice, production & copy skills a must. Also seeking salesman. 
T&R: Dean Burns, Box 1176, Los Alamos, NM 87544. EOE M/F 
(9-14) 

IMMEDIATE 
MORNINGS & AFTERNOONS 

Open at uptempo A/C. Must have strong per- 
sonality and ability, a lot of noise in the market. 
We want people to talk about you! Great launch 
market, and good money. Cassette & resume 
to: Radio & Records, 1930 Century Park West, 
#786, Los Angeles, CA 90067. EOE 

KFLS has immediate fulltima opening as News/Public Affairs 
Director. Also seeking partime announcers. T&R; Charlie Van 
Hall, Box 1450, Klamath Falls, OR 97601. No calls. EOE M/F 
(9-14} 
KLPQ needs a warm, ralstabte & experienced air talent. T&R: 
329 S. 200 East, Salt Lake City, UT 84105. (9-14) 
Looking for ND & air personaiity. T&R: Bill 0' Brian, KRKT, 
1207 E. 9th, Albany, OR 97321. (503) 926-8628 EOE M/F 
(9-14) 

PROGRAM DIRECTOR 
#1 CHR on West Coast looking for top-notch 
Program Director. Detail-oriented, organized, 
good people skills, research-oriented, with 
ability to breakout Arbitron. Take charge and 
get great bucks and benefits. Also need morn- 
ing personality that likes to get crazed. An Af- 
firmative Action Equal Opportunity Employer. 
Tapes, proposals, and resumes to: Radio & 
Records, 1930 Century Park West, #785, 
Los Angeles, CA 90067. 

KDUO-FM is «tlH looking for afternoon drive/Production Direc- 
tor. Rush T&R: Bill Bauman, 66 E. Tropicana, Las Vegas, NV 
89109. EOE M/F (9-14) 

If you have a natural delivery & sharp production skills, I have an 
adult CHR opening. $1200 per month. T&R: Tom Greenleigh, 
KJO, 1506 Gibson, Ogden, UT 84404. EOE M/F (9-14) 

Positions Sought 

Major markat AOR jocWmedlum market PO now available for 
new challenge in the West. (213) 827-9878 (9-14) 

STEVE GRAMZAY, 13 year pro. Detroit morning man seeks 
drive slot/PD in Country or A/C. Relatable, humorous, human & 
successful. (313) 978-3787 (9-14) 

ENTRY LEVEL POSITION 
EMERSON COLLEGE GRAD 

Seeking an entry level position in radio. Wealth of ex- 
perience in TV & radio. Exceptional knowledge of broad- 
casting industry. Complete and thorough experjence/know- 
ledge in music industry. Will consider all inquiries. Music 
Director and/or airshift desirable too. Will consider most 
anywhere. California, East or Northeast preferably. No 
Country or News formats, please. Available now! Highly 
organized, reliable and motivated! Call or write: Mr. Mark 
c/o 19 Lyon Road, Chestnut Hill, MA 02167 (617) 
322-5646. 

Positions Sought Positions Sought Positions Sought 

Mature announcer/MD looking for medium market move. Cur- 
rently working CHR with A/C experience. Willing to work Coun- 
try and relocate. MARTY JOHNS: (414) 457-0974 (9-14) 
Parttime professiohal desires fulltime CHR. GINA T.: (305) 
949-2556 
Experienced PD/jock/engineer with good CHR/AOR/M.O.Y.L. 
ratings seeks new challenge. Medium MW rocker preferred. 
CHRIS: (219) 745-3777 (9-14) 
Fresh, talented & eager jock seeks fulltime/parttime CHR or A/C 
air slot in Baltimore/Washington area. TOM: (301) 323-1414 
(9-14) 

So tired of eating frozen dinners & listening to bad jocks. I need 
radio as much as it needs me. CHRIS: (206) 357-6935 (9-14) 
Ten year A/C veteran looking for professional announcer slot. 
Willing to move anywhere for the right money. LONNIE DEAN 
SWONGER: (512) 993-8387 (9-14) 

CRAZY RON GOSS seeks PD/MD/airshift at SE A/C or CHR. 10 
years experience. (904) 351-3530 or 489-0247 (9-14) 

Atlanta part or fulltime airahlft/news, any format. 10 years ex- 
perience. DENNY AINSWORTH: (404) 446-1015 (9-14) 
FiWpino-American broadcast graduate with one year CHR ex- 
perience seeks DJ/newscaster position. Will relocate. SAL: 
(213) 834-3101 (9-14) 
Looking for jock gig In mid-October. WABC, Q107, network, 
production engineer and board experience, will relocate. 
Serious only please. PETER: (212) 886-2704 (9-14) 
Sports/news/DJ with three years experience and B.S. Com- 
munications degree. Very enthusiastic & dedicated. Will 
relocate. JEFF: (916) 944-3271 (9-14) 
Medium market pro looking for small/medium market program- 
ming position. 12-year veteran with excellent qualifications. 
RAY WALDON: (318) 227-8797 (9-14) 
14-year pro looking for major market A/C, CHR or Country. 
Great voice & talented. CHUCK RILEY: (314) 686-2403 or 
686-3018 (9:14) 

DAVE SCOTT, formerly WLLZ/WMJC looking for major market 
on-air or medium market PD. AOR or A/C. (313) 352-8601 
(9-14) 
Looking for first DJ/news job. Trained at broadcasting school. 
Great tape & personality, mature &-responsible. GARY: (312) 
369-0548 (9-14) 
I cook, but I don't do windows! I do it all, DJ, production, copy 
and news. Winning attitude with 10 years CHR experience. 
BARRY SCOTT: (212) 221-3703 (9-14) 

This newsman has a rich, dynamic voice with writing & repor- 
ting skills. Loves street-beat and live reports. BRIAN M. 
JOHNSON: (619) 234-1377 (9-14) 

Victim of circumstance, automation & now sour grapes. 15 
years experience, seven years at last station. Humorous & 
mature individual. (702) 871-7595 (9-14) 

KOPA parttimer seeks fulltime CHR airshift. Two years radio ex- 
perience, ready to go yesterday. KURT: (602) 947-3279 (9-14) 

JOHN ST. JOHN, former afternoon drive at WGH/Norfolk, seeking 
drive time position in Top 20 market. 10-year pro with hot pro- 
duction skills. (617) 255-3458 (9-14) 

BIG JIM. 20 years in all formats as PD, DJ & news. Perfer Coun- 
try. Resume & aircheck on tape to save you time. (419) 
962-4481 (9-14) 

Winning PD avaHable. A team player who understands the 
bottom-line. NE preferred. JOHN: (703) 885-8044 or 
949-8271 (9-14) 

Attention medium & major markets: 15 years experience as 
PD/ND/production/momings. Married, stable & need permanent 
home. LARRY KAY: (717) 653-2500 (9-14) 
DJ with two yews experience seeks fulltime position at in- 
novative CHR or A/C small market station. Will relocate. NOR- 
R1S: (817) 232-8353 (9-14) 
News anchorman/reporter avaliable. Dedicated & dependable 
with seven years experience in Baltimore area. JAY: (301) 
484-8615(9-14) 

I'm being strangled by time & temperature. Set me free. Nine 
years in radio, two years fulltime. CHRIS: (616) 775-2762 
(8-31) 

I'm young, energetic, experienced & looking for AOR work. I'll 
bust my tail for you if you treat me right. Prefer MW. AL 
LATALL: (312) 366-0242 (9-14) 

ND/anchorman currently employed at Top 5 market. Seeks 
return to management and or daily anchorman at network 
0 + 0. (415) 775-1960 (9-14) 
PAUL RIANN seeks position in pocky Mt. or NW. Experienced 
AOR PD/jock/production/promotion. Proven track record. 
Motivated family-man. (303) 651-0846 (9-14) 

Morning drlve/PD looking for change after four years at Texas 
AOR. Experienced in all.aspects of radio. J.MICHAEL SCOTT: 
(915)367-7508(9-14) 

13 years national ad voicing experience. B-A. degree & three 
Clios. Class act seeks same. Production/copy/air, West prefer- 
red. ROGER: (503) 998-8162. Leave message, (9-14) 
Looking for my first job as DJ/newscaster. Good pipes, 
graduate of broadcasting school. Will relocate. ROGER: (312) 
821-7485 (9-14) 

Ready to make your morning show go. 15 years major/medium 
market experience. DAVE: (216) 369-1159 (9-14) 

YOUR NEW PERSONALITY... 
Is just a phone call away. Male morning 
pro currently pulling a 44 share in six-station 
market. What can I do for you? Prefer Texas 
or Midwest. Call Chris at (915] 267-6397. 

Attention medium markets! Put my four years commercial ex- 
perience and dedication to work for you. Prefer East. MARK: 
(309)342-2090(9-14! 

I am creativa, talanted, incradiblv dapendabte & available for 
AOR & CHR. Over S00 voices. JIM: (408) 866-8449 (9-14) 
Black female announcer with production skills is looking to 
relocate to an Urban or A/C in South, SW or MW. OCTAVIA: 
(215) 424-3021 or (609) 394-2764 (9-14) 
MIKE McCOY in the ultimate search for a CHR station that 
needs a personality. Proven winner, eight years experience in- 
cluding WNCI, K96 & KLUC. (6141 469-3483 (9-14) 

Jock with five years experience looking for a new challenge. 
Prefer CHR, but will consider all offers. Willing to relocate. RICH 
STEVENS: (305) 583-3825 (9-141 
Announcer/apoftscaetar with eight years CHR, four years PBP 
southern Rockies. West coast. Leave messages: (303) 
661-1167 (9-14) 

MACY In the morning. Currently PD/mornings with 
medium/major market experience. Seeking mornings in top 
60. DAVE: (216) 369-1159, after Noon edt (8-24) 
Nine year AOR veteran, major market/network experience. 
Formerly M105/Cleveland. Sports-oriented MD. California 
PD's only, any market. JAY MCDONALD: (714) 840-2039 
(9-7) 
English with four years at top St. Louis rocker. Professional, 
versatile & ready for a change of scenery. JOHN HUTCHIN- 
SON: (314) 647-4715 (9-7) 
Currently employed ND/talk-host looking for ND/talk/reporter 
position for all News station. College graduate (901) 
274-8270 (9-7) 

Music Video 
Programs/Programming: 

I am seeking a position in a music video pro- 
gram-TV cable. Programming, production 
promotion, studio operations . will con- 
sider all inquiries. Over 5 years experience 
in Boston market, in TV/radio and college 
Emerson College Grad (Broadcasting). Ex- 
ceptional knowledge in most areas of TV, 
Super knowledge and experience in music 
and industry. Highly organized, motivated 
and responsible. Will consider all areas of 
the country. California, East & Northeast 
especially. Willing to relocate. Mr. Stevens, 
c/o P.O. Box 35, Waban, MA 02168. (617) 
322-4423. 

Production/copy specialist, ten years on-air CHR. Have good 
job, tired of Rocky Mt. snow. Salary $26-31,000, AK: 3924 
Garland, Wichita, KS 67204. (9-7) 

Young energetic cooker began at WDAS/Philadelphia, seek- 
ing 6-10pm slot. Specialty move for love. Ready to move in 
October. KENNY BLACK: (213) 777-5511 (9-7) 

Ten years small market CHR, AOR, A/C and Country. Raised 
on creative radio, want same. Looking for NE or Florida. RAY: 
(813) 694-3048 (9-7) 
Currently PM drive KFRX/Lincoln looking for MD/jock in P2 or 
P3. Family man with winning numbers, will relocate. RICK: 
(402) 476-6207 (8-31) 

Now It's time to say goodbye to my old company. No more 
Mickey Mouse operations. Ten year A/C, looking for a win- 
ner. LONNIE DEAN: (512) 993-8387 (8-31) 

Why doesn't Long Island have its own talk station? Experi- 
enced PD/major market talk-host, currently employed, wants 
to help launch one. (516) 732-1703 (8-31) 

Six year pro. morning zaneyl PD^great bits & phones. I'm not 
cheap, but I'm worth it. Call DAVID HOLIDAY: (205) 
533-1450(8-31) 

Changes 

RADIO 

Clifton Wilson appointed Account Executive WX- 
RT/Chicago from WYFE & WKKN/Rockford. 

Mike McMahon appointed Account Executive 
WSPD/Toledo from WWWM FM. 

I IM D U S T R Y 

People person..! motlvatel PD seeks future with strong com- 
pany. A/C, CHR, Talk with pipes, production and results. On 
air okay. JOHN: (517) 263-2479 (9-7) 

Versatile announcer seeks fulltime air personality gig/PBP 
position. Currently working parttime. DAVE MURDOCK: 
(305) 275-6054 (9-7) 

Black female reporter looking to work in small, medium or 
large market. Will relocate. JANET CONNER: 6815 N. 17th, 
Trenton, NJ 19126. (215) 424-3021 or (609) 394-2764 
(9-7) 

My friends say radio Is a trivial prusuit, I say . . . start your 
monopoly with me. The competition will be sorry. A/C or 
CHR. CHRIS: (206) 357-6935 (9-7) 

Eight year pro looking for new operations/programming 
challenge. Strong on people management, promotion & hav- 
ing fun at the same time. CHARLIE: (617) 527-1765 (9-7) 

39th market top-rated morning man looking for a place to 
make history. Unique, diligent worker, six years experience 
including majors. DAVID: (801) 328-3001 (9-7) 
Suburban NYC CHR MD/jock at great radio station with stable 
staff looking to work side-by-side with a strong PD. JEFF: 
(609) 387-4067 (9-7) 

The right stuff looking to send your SW, West or Michigan 
station into orbit fulltime. Mission control call four year AIR 
ACE: (313) 653-2341 (9-7) 

OM for a good M.O.Y.L./Nostalgia station. Endorsements 
sound like I've written them myself. 1304 N.Kiger Rd., In- 
dependence, MO 64050 (9-7) 

News anchor/reporter, experienced, dependable, dedicated & 
willing to relocate. RAY WOLVERTON: (309)827-6386 
(8-17) 

Chris A. Durnoy appointed Public Relations Assistant 
Mutual Broadcasting System. 

Kelly SallOUtn appointed Media & Retail Coordinator Side 
One Marketing & Management/Los Angeles. 

Miscellaneous 

WBTE & WDJB/Windsor, NO needs Black & Country record 
service. Contact: Bill Benjamin (919)794-3131. 

Looking for batter Country record sevice. Contact: Dade 
Moore PD, WDDT, Box 1814, Greenville, ME 38701. 

Dates appearing at the end of each listing 
signify first week listed. 

R&R Opportunities 

Advertising 
Radio & Records provides free (24 words or 
3 lines) listings to radio stations and record 
companies in Openings. Free listings of the 
same length are also available to Individuals 
seeking work in the industry under Positions 
Sought. All other advertising must run display. 
Changes must be mailed in on company let- 
terhead. 

Deadline 

To appear in the following week's issue, we 
must receive your ad by Thursday 12 noon 
(PST) prior to issue date. 

Display Advertising 

Display: $30 per inch per week (maximum 35 
words per inch). Includes border 
and logo 

Blind Box: $45 per inch per week (maximum 
35 words per inch). Includes 
border, box number and pos- 
tage/handling. 

Payable In Advance 

Display & Blind Box advertising orders 
must be typewritten or printed and accom- 
panied by check mailed to our office in ad- 
vance. 
For Opportunities you may place your free 
listings by phone only on Wednesday, 
Thursday & Friday 9am-5pm (PST) (213) 
553-4330 or mail to: R&R Opportunities, 
1930 Century Park West, Los Angeles, CA 
90067. 



ARTIST LABEL 

■S ~ VIMY HAQAR 

MEN WITHOUT HATS 
RICKIE LEE JONES 
SOPHIE SARA OAKIS 

STEPHEN Ca N 

"IT ALL 

WITH LISTE 

Active Industry Research • P.O. BOX 1136 • COLUMBIA, MARYLAND 21044 • 301-964-5544 

We've got the best ears in the business 1 

CHR 
EAST 
KEITH ABRAHS DENNY ALEXANDER RICK ALEXANDER DALE ANDREWS RICK ANDREWS CHRIS BAILEY TOM BARSANTI TOM BENSON DUAYNE BONDS GUY BROUILLARD ROGER CHRISTIAN PETE CLARK HARC W. CRONIN MICHAEL CRUZ STEVE DAUIS DAUE DEAN JEFF FREEMAN LEE FRIESEN JACK GILLEN WILL KAUFFMAN KEMOSABI JOE TOM KENT NEIL KUSHNIR JACK LAWRENCE BARRY LUCHKOWEC SCOTT MacKAY JIM MARTIN BILL MATTHEWS MARK McKENZIE BOB McNEILL BILL McWREATH GARY MILLER TOM MITCHELL HARV MOORE JOE MOSS MICHAEL O'HARA JIM PAYNE JIM REITZ SCOTT ROBBINS .PAUL ROBERTS SCOTT SHANNON BILL SHANNON BOB SPENCER JAY STEVENS WAYNE SUMMERS DON TANDLER TOM TAYLOR RUTH TOLSON WILLIAM B. TROUSDALE HENRY Van DEN HOOGEN GARRY WALL DOUG WELLDON RALPH WIMMER 
SOUTH GARY ADKINS CHRIS ANDREWS DON BENSON SKIP BISHOP CHRIS BLAKE RUSS BROWN CHRIS BRYAN LARRY CANNON RALPH CARROLL BOB CHRYSLER MICHAEL COSTELLO MICKEY COULTER LEO DAVIS KENNY DAVIS SKIP ELIOT MICHELLE ROBINSON FAYRE CHUCK FINLEY DAVE FOSTER CHARLIE FOX LESLEY FRAM ROGER GAITHER JAY GLASS JIM GOLDEN PATTY HAMILTON ROD HAMPTON DAVE HARGROVE RICK HAYES J-J. HEMINGWAY J.P. HUNTER BOB KAGHAN KURT KELLY BLAINE KELLY LIZ KENNEDY JONATHAN KEYES JOHN LANDER 

BOB LEWIS SCOTT MATEER kevin McCarthy JEFF MCCARTNEY BRADY McGRAW ROD METTS JOHN MICHAELS SCOTT MITCHELL CHUCK MORGAN JIM MORRISON CHIP MOSLEY MAC MURPHY JOE NASTY J.D. NORTH GARRY O'NEAL CHARLIE OCEAN MARTY OSBORNE DON 0'SHEA ERIC PAGE DAVE PARKS JOHN PATRICK LOU PATRICK RON PAYNE BRIAN PHILIPS BILL F'HIPF'S AMOS PIGG LARRY RHYMES JERRY ROGERS CRAIG RUSSELL MARK ST. JOHN MICHAEL. ST. JOHN MARK SHANDS JOHN SHOMBY RANDI SOMMERS PAMELA STEELE BRUCE STEVENS MARK STEVENS GREGG STEVENS JOHN STEVENS STANLEY "B" STEWART- CHRIS TAYLOR DOMINIC TESTA PETE THOMPSON BILL THORMAN MARY TILLENGER KRIS VAN DYKE FRANK WALSH WAYNE WATKINS SHANNON WEST JEFF WHITEHEAD RAY WILLIAMS RUSS WILLIAMS DAVE WRIGHT JOHN YOUNG TOM KELLY 
MIDWEST 
RICH ALLEN FAST EDDIE ASHTON KAREN BARBER CINDY BARTON HIKE BENSON HARV BLAIN JAY BOULEY KIM BRADLEIGH AL BROCK STEVE BROOKS RICK BROWN TED BURTON-JACOBSEN CHRIS CAINE BOBBY CHRISTIAN DENNIS D. COLLIER GEOFF DAVIS JERRY DEAN "JK. BEARING GARY DIXON J.J. DOLING TOM EVANS MARK EVANS BRADLEY FUHR PETER J. GEORGESON BART A. GOYNSHOR STEVE GRAZIANO TAC HAMMER BOB HAMMOND MATT HUDSON JOHN HUTCHINSON RICK JAMES TRACY JOHNSON STEVE KELLY DAN KIELEY REED KITTREDGE DOUG KOEHN GENE KUNTZ 

DEAN LAMBERT MARK MAROLT BILL MARTIN PAT MARTIN DAVE McCORMICK PAT McKAY DAVE MICHAELS MEL MYERS DON NORDINE GYNNY O'HARA LORRIN PALAGI DAVID PAUL DAN PEARMAN STEVE PERUN ROGER PIPER MARK 5. POTTER GARY W. REYNOLDS SCOTT ROBBINS RON ROSS MIKE SCHMIDT BUDDY SCOTT DAN SEEMAN RANDY SHERWYN FRED SPARROW JIM STACY GREGG SWEDBERG MICHAEL T. JAY TAYLOR DIANE TRACY 
WEST 
LANETTE ABRAHAM GLORIA AVILA-PEREZ JON BARRY JOHN BERRY TODD CAVANAH KIRK CLIATT BILL CODY SHERMAN COHEN CHRIS COLLINS GARY CUMMINGS JEFF DAVIS CAREY EDWARDS DOUG ERICKSON ERIC GESSNER RICK GfLLETTE STEVE GDDDARD BOB HARLOW STEVE E."HATTER TOM HUTYLER DAVID A. KRAHAM KIMBERLEE A. LARRABE STEVE LARSON FRED N. LEEMHUIS SEAN LYNCH SCOTT MARCUS JAY McCALL LEN E. MITCHELL PENNY MITCHELL ART MORALES NANCY MORRIS KEITH NAFTALY STEVE NAGANUMA KELLY NORRIS JAMES O'NEAL DAVE PARKS DON POTTER MIKE PRESTON CHARLIE QUINN JIM RICHARDS MIKE SCHAEFER ROB SHERWOOD MICHAEL T. SHISHIDO BRIAN THOMAS PAUL THOMPSON TOM WALSH GREG WILLIAMS 

AOR 
EAST 
KAREN ANDERSON GEORGE ANTHONY BOB BITTENS MIKE BOYLE PAM BROOKS MICHAEL W. BUSKEY MARK CHERNOFF STEVE COLWILL JOHN COOPER MARC COPPOLA BOB COX AMY DAHLMAN DON DAVIS MARK DIDIA JOHN GARPPONE GREG GILLESPIE BRUCE GOLDSEN DAVID GROSSMAN PAUL HEINE DAVE KANE TOM KELLY BOB KOCAK ED LEVINE BOB L1NDER ROB LIPSHUTZ ROSS MACDONALD BOB MASON DING MATELA PAUL MICHAELS MICHAEL PICOZZI ROSIE PISAN I RICHARD REMSBERG STEVEN SALTZMAN STEW SCHANTZ TIM SMITH TOM STARR SAMANTHA TAYLOR GREG TORRINGTON RALPH TORTORA SHAWN WATERS BOB WELCH 
SOUTH 
DICK BASCOM MANDO CAMINO STEVE CHRIS RON DIAZ STEVE DRISCOLL TOM EVANS JOE FOLGER TY FORD HARRY GUSCOTT DAVID HALL GREG HAMMER CHRIS JONES JOHN KELLY JBAyiD" KING KERRY LAMBERT NAT LAMP BOB LINDEN ANDY LOCKRIDGE RAD MESSICK TOM MICHAELS ARIN MICHAELS NEAL HIRSKY WES NESSMAN SCOTT PAULSEN SMOKEY RIVERS MARK DAVID SAWYER J. MICHAEL SCOTT JON MICHAEL SCOTT PAUL SHUGRUE TOMMY SMITH LEX STALEY GARY STEELE TOM STEIN TOM WOOD 

MIDWEST 
JOHN T. AMBERG GABE BAPTISTE TOM BARKER ANDY BLOOM HAL BRANDT LES COOK DEBBIE DALTON DREXEL DEFORD MATTHEW EFFKEN JON ERDAHL BILL EVANS 

JERRY GAVIN ARIS HAMPERS FRANK HANEL BOB HATTRIK VICKI HODGSON WARD HOLMES SKIP ISLEY TIM JANSEN JIM JONES CHRISTIE KAYHILL MIKE KELLER CHRISTA LANE LINDA LANSI JOE MacCABE JEFF MICHAELS MARK MILLER JACK MITCHELL JEFFREY R. MURPHY TERRY DUGAN NOLAN GREGG OLSON TOM OWENS THE ROZ ANDY SANDERBECK RICK SINGER GREG SOLK BILL TAYLOR BRIAN TAYLOR WALLY WALKER ROBERT A. WELCH RICK WEST BRUCE WHEELER MIKE WHITE JOANI WILLIAMS STEVE YOUNC 
WEST 
RICK ALLEN KEN ANTHONY SCOTT ARBOUGH VERN ARGO MICHAEL BERGER CARTER B. BRADLEY LARRY BRUCE TOM CALE TOM CAREY , LINDA CAWLEY DOUG CLIFTON SUDS COLEMAN . DANIEL COOK JONAH CUMMINGS (JON ROBEIN JONA DENZ TED EDWARDS DAVE ERVIN DON FISCHER DOUG GONDEK IKA GORDON LEE ROY HANSEN RICK HAWK JOHN HAYES SCOTT JAMESON DANA JANG CURTIS JOHNSON MIKE JONES TED KENNEDY BRUCE KENYON JERRY L. LACHELt TOM MARSHALL BIG MARTY DAN McCOLLY VAL. Mc: IN TOSH CHRIS MILLER CHARLIE MORRISS LISA NOVAK KELLY O'NEAL BEAU PHILLIPS RUTH PINEDO ANDY PRESTON CHRIS RYAN JOHN SEBASTIAN SCOTT SEGRAVES LARRY SHARP STEVEN C. SLATON C.J. STONE PHIL STRIDER GARY WHIPPLE ALAN WHITE WARREN WILLIAMS RON WOODWARD INESSA YORK 

WQFM WLAV KKCX CONS KQRS WDEK WYFE 
KMOD WBYG KQDS WIBA WWCK KYYS KSQY WWCK WIBA WWCT WXLP KSQY WEBN WIOT woos woos WLUP WBYG KQDS KQRS WLYU WXKE WMET KKCI WD EC CITI 

If you have a record that needs testing, or you'd like to be among 

the test ears now competing for more than $130,000.00 in prizes, 

call Alan Smith at (301) 964-5544. Everyone needs AIR. 

WEEK am Respoi rtse Records 

listen to the selections listed below. Decide if each has the poten^^o be Top 25 in the R&R 
National Airplay Chart. Then, cat) in your iespouse to A!F" at (301; 964-5544. Alt fespani.es must 
oe in tl ■'v-.ft'R iy b WedflsStfay, September 19. 19M.   

WEEK 

40 

TITLE 

si i CAN'T DRIVE 55 
•'i;- ^ O'.. vhe Bprnmn 

194 OLDER WOMAN 

!95 HEADED FOR A HEARTBREAK 

GEFFEN 
MCA 

WARNER ROS. 
CBS ASSOCIATES 
MCA 

®1983 Active Industry Research, Inc. 
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"Breakers" are those newer records that have the greatest lever of 
station activity on any given week. 

MOST ADDED 

TIME (31) 
Jungle Love (WB) 

TINA TURNER (25) 
Better Be Good To Me (Capitol) 

CHAKA KHAN (22) 
I Feel For You (WB) 
CHAMPAIGN (18) 

Off And On Love (Columbia) 
KASHIF (13) 

Are You The Woman (Arista) 
R. MacDONALD w/B. WITHERS (13) 

In The Name Of Love (Polydor/PolyGram) 

HOTTEST 

PRINCE (46) 
Let's Go Crazy (WB) 
BILLY OCEAN (40) 

Caribbean Queen (No More...) (Jive/Arista) 
J. KENNEDY & J. OSBORNE (37) 
The Last Time I Made Love (A&M) 

S O S. BAND (36) 
Just The Way You Like It (Tabu/CBS) 

MTUME (30) 
You, Me And He (Epic) 

TEDDY PiNDERGRASS 
You're My Choice Tonight {Choose Ms) (Asykiiml 

68% of our reporting stations on it. Rotations: Heavy 11/0, Medium 29/4, Light 13/1 Extra Adds 
0, Total Adds 4, WDIA, KNOW, WFXC, WVOI. Heavy; KKDA-FM, KNOK-FM, WZAK, KACE, KSOL, 
WKND, KHZ, KJCB, KAPE, WANM, WQKS. Debuts at 27 on the Black/Urban chart. 

HERB ALPERT/TUUANA BRASS 
BudSsh (A&M) 

67% of our reporting stations on it. Rotations: Heavy 3/0, Medium 21/1, Light 27/2, Extra Adds 
1, Total Adds 4, WAMO, WTMP, KNOW, WPLZ. Heavy: KRNB, WPDO, KOKA. Debuts at 35 on 
the Black/Urban chart. 

CONTROLLERS 
Crashed (MCA) 

67% of our reporting stations on it. Rotations: Heavy 2/0, Medium 20/0, Light 28/6, Extra Adds 
2, Total Adds 8, WAMO, KMJQ, WHRK, WBMX, KMJM, KACE, KHYS, KDIA. Heavy: WATV, 
KOKA. Debuts at 34 on the Black/Urban chart. 

CHERRELLE 
.. Handle WHh Care (TstulCBS) 

62% of our reporting stations on it. Rotations: Heavy 6/0, Medium 28/0, Light 13/3, Extra Adds 
1, Total Adds 4, KMJQ, WYLD-FM, WFXC, KHZ. Heavy: WILD, WDAS, WBMX, WATV, WLOU, 
WTLC. Moves 38-31 on the Black/Urban chart. 

NEW & ACTIVE 

DTIME "Jungle Love" (WB) 46/31 
Rotations: Heavy 12/6 Medium 18/12, Light 15/13, Extra Adds 1, Total Adds 31 including WXYV, WKRS, VWEE, KNOK-FM, 

WZAK, WJLB, KJLH, XHRM, KSOL, WFXC, WQQK, KAPE, WVOI, KDIA, KUKO. Heavy: WDAS, WDJY, KKDA-FM, WORD, KMJM, 
KACE, KDAY, Medium: WUSL, WAMO, WHRK, WTMP, WJMI, WJAX, KHZ. Debuts at number 30 on the Black/Urban chart. 
VANITY "Pretty Mess' (Motown) 43/5 
Rotations: Heavy 1/0, Medium 20/2, Light 22/3, Extra Adds 0, Total Adds 5, WJLB, KHZ, WQQK, WTLC, KDKO. Heavy; KRNB. 
Medium: WXYV, KKDA-FM, KNOK-FM, WGCI, WDMT, WZAK, WZEN-FM, KDAY, XHRM, KSOL, WRDW, WATV, Z93, WJMI, 
WANT, WLUM, WWWS, KUKQ. 
LATOYA JACKSON "Hot Potato" (Private l/CBS) 40/2 
Rotations: Heavy 5/0, Medium 16/0, Light 20/2, Extra Adds 0, Total Adds 2, WLOU, WWWS. Heavy: WAOK, WDIA, WNHC, 
WJAX, KOKA. Medium: KYOK, WEDR, XHRM, KSOL, WATV, WPEG, WQMG, WKXI, WPDQ, KJCB, WQQK, WAAA, WTLC, 
KUKQ. 
LAKESIDE "Make My Day" (Solar/Elektra) 39/7 
Rotations: Heavy 5/0, Medium 20/2, Ught 13/4, Extra Adds 1, Total Adds 7, WXYV, KNOK-FM, WBMX, WDRQ, WPEG, WJAX, 
KUKQ. Heavy: KYOK, WATV, WJMI, KHZ, WWWS. Medium: WVEE, KKDA-FM, WZAK, KDAY, XHRM, KSOL, Z93, WPDQ, KJCB, 
WLOU, WBLX, KAPE, WANM, WQKS, WAAA, WDAO. 
CAMEO "Hangln' Downtown" (Atl. Art./PolyGram) 39/4 
Rotations: Heavy 7/0, Medium 21/2, Light 11/2, Extra Adds 0, Total Adds 4, WJLB, WRDW, WOOK, KDKO. Heavy: KMJQ, KYOK, 
WGCI, WZEN-FM, Z93, WDAO, WWWS. Medium: WWIN-FM, WXYV, WILD, WAMO, KRNB, WBMX, WDMT, WZAK, KJLH, 
XHRM, KQXL, WENN, WPEG, WKXI, WPDQ, KAPE, WWDM, WAAA, WKWM. Remains at 37 on the Black/Urban chart. 
NEWCLEUS "Computer Age (Push The Button) (Sunnyview) 38/1 
Rotations: Heavy 8/0, Medium 21/0, Light 9/1, Extra Adds 0, Total Adds 1, WLOU. Heavy: WDAS, KYOK, WDRQ, WJLB, WPEG, 
WJMI, WJAX, WTLC. Medium: WUSL, WAMO, WDJY, WVEE, KMJQ, WHRK, WEDR, WBMX, KMJM, WZEN-FM, XHRM, WATV, 
WENN, Z93, WKXI, WBLX, KHYS, WWDM, WAAA, WDAO, WKWM. 
BRASS CONSTRUCTION "Partyline" (Capitol) 37/6 
Rotations: Heavy 2/0, Medium 14/0, Light 21/6, Extra Adds 0, Total Adds 6, KKDA-FM, WRDW, KNOW, JET94, KDIA, KUKQ. 
Heavy: WILD, KOKA. Medium: WDAS, XHRM, KSOL, WENN, WPEG, WJAX, KJCB, WQQK, KAPE, WQKS, WAAA, WDAO, WTLC, 
WWWS. 
STAPLE SINGERS "Slippery People" (Private l/CBS) 36/7 
Rotations: Heavy 0/0, Medium 11/1, Light 24/5, Extra Adds 1, Total Adds 7, WWIN-FM, WAMO, WGCI, WPEG, WJJS, KHYS, 
WKWM. Medium: KKDA-FM, KRNB, WDIA, WYLD-FM, WTMP, KAPE, KOKA, WANM, WAAA, WDAO. 
PRIME TIME "I Owe It To Myself" (Total Exper/RCA) 35/6 
Rotations: Heavy 3/0, Medium 12/2, Light 19/3, Extra Adds 1, Total Adds 6, WWIN-FM, KNOK-FM, KMJQ, WGCI, KMJM, WKWM. 
Heavy: WAMO, KJLH, WANM, Medium: KRNB, WDIA, WDMT, WZAK, WENN, Z93, WBLX, WAAA, WTLC, WWWS. 
Q CHAMPAIGN "Off And On Love" (Columbia) 34/18 

Rotations: Heavy 1/1, Medium 10/4, Light 23/13, Extra Adds 0, Total Adds 18, KKDA-FM, KNOK-FM, KYOK, WYLD-FM, 
KBMX, WDMT, WZAK, KJLH, XHRM, JET94, WKXI, WANT, KJCB, KOKA, WAAA, WKWM, WWWS, KUKQ. Medium: WWIN- 
FM, WVEE, WJMI, WGCI, KDAY, KSOL 
SMOKEY ROBINSON "I Can't Find" (Tamla/Motown) 34/5, 
Rotations: Heavy 5/0, Medium 13/1, Light 16/4, Extra Adds 0, Total Adds 5, KRNB, WTMP, WATV, WBLX, XHRM. Heavy: WAMO, 
WDIA, WKXI, WPDQ,, WANM. Medium: WWIN-FM, WUSL, WVEE, WBMX, WGCI, KACE, KJLH, WPLZ, KAPE, WTLC, WWWS. 
JOCELYN BROWN "I Wish You Would" (Vinyl Dreams) 33/5 
Rotations: Heavy 4/0, Medium 16/2, Light 12/2, Extra Adds 1, Total Adds 5, WUSL, WYLD-FM, XHRM, WPEG, WPDQ. Heavy: 
WDAS, WVEE, WGCI, KDIA. Medium: WWIN-FM, WILD, WHUR, KKDA-FM, WDMT, WZAK, WJLB, WZEN-FM, KDAY, Z93, 
WLOU, WBLX, WAAA, WVOI. 
QTINA TURNER "Better Be Good To Me" (Capitol) 31/25 

Rotations: Heavy 0/0, Medium 10/6, Light 20/18, Extra Adds 1, Total Adds 25, WDJY, WVEE, KRNB, WDIA, WHRK, WTMP, 
WgCI, WDRQ, KACE, WKND, WNHC, WATV, WQQK, KAPE, WLUM. Medium: WDMT, WZAK, K94, WWWS. 
■fc KASHIF "Are You The Woman" (Arista) 31/13 
!<«■ Rotations: Heavy 3/1, Medium 9/3, Ligtlt-18/8, Extra Adds 1, Total Adds 13, WXYV, WILD, WVEE, KNOK-FM, WDIA, 
WTMP, WDMT, WZAK, WKND, WATV, KHZ, WDAO, KUKQ. Heavy: KACE, KJCB. Medium: KDAY, XHRM, Z93, WJMI, WANM, 
WQKS. 
TEMPER "No Favors" (MCA) 30/2 
Rotations: Heavy 2/0, Medium 16/0, Light 12/2, Extra Adds 0, Total Adds 2, WDJY, WAAA, Heavy: WRKS, WDAS. Medium: 
WILD, WUSL, WAOK, KYOK, KRNB, WBMX, KACE, KJLH, XHRM, KNOW, WENN, WJAX, WQQK, KOKA, WWDM, KDKO. 
MADONNA "Lucky Star" (Sire/WB) 29/5 
Rotations: Heavy 10/0, Medium 10/2, Light 8/2, Extra Adds 1, Total Adds 5, WTMP, WNHC, WPEG, WANM, KDIA, Heavy: WILD, 
WDAS, WUSL, WDJY, KDAY, Z93, JET94, WQMG, K94, WQKS. 
GIL SCOTT-HERON "Re-Ron" (Arista) 28/2 
Rotations: Heavy 0/0, Medium 11/0, Light 17/2, Extra Adds 0. Total Adds 2, WPDQ, WKWM. Medium: KKDA-FM, WDMT, WZAK, 
XHRM, WKND, WPEG, WKXI, WWDM, WANM, WAAA, KDKO. 

MIKKt "Love Emergency" (Pop Arts) 24/3 
Rotations: Heavy 2/0, Medium 11/1, Light 11/2, Extra Adds 0, Total Adds 3, WWIN-FM, WBMX, WTOY. Heavy; WDAS, WTLC. 
Medium: WXYV, WUSL, WTMP, WZEN-FM, WPEG, WKXI, WQQK, WWDM, WANM, WAAA. 
RODNEY SAULSBERRY "I Wonder" (Allegiance) 24/2 
Rotations: Heavy 0/0, Medium 11/0, Light 13/2, Extra Adds 0, Total Adds 2, WILD, KJLH. Medium: WWIN-FM, KKDA-FM, KNOK- 
FM, KRNB, KACE, WPEG, KAPE, KOKA, WAAA, KUKQ. 
GLENN JONES "Show Me" (RCA) 23/5 
Rotations: Heavy 0/0, Medium 6/2, Light 17/3, Extra Adds 0, Total Adds 5, KNOK-FM, KRNB, WZAK, WNHC, KUKQ. Medium: 
WJMI, WBLX, WKWM, WWWS. 
JONZUN CREW "Time Is Running Out" (Tommy Boy) 23/2 
Rotations: Heavy 3/0, Medium 12/0, Light 7/1, Extra Adds 1, Total Adds 2, WXYV, WTLC. Heavy: WILD, WEDR, WJMI. Medium: 
WVEE, WDIA, XHRM, KSOL, WPEG, WKXI, WQQK, WWDM, WAAA, WDAO, WWWS. KDKO. 
KURTIS BLOW "8 Million Stories" (Mercury/PolyGram) 22/3 
Rotations: Heavy 2/0, Medium 8/0, Light 12/3, Extra Adds 0, Total Adds 3, WAMO, WKXI, KDKO. Heavy: WEDR, KDAY. Medium: 
WUSL, WDMT, WZEN-FM, XHRM, WPEG. WLOU, WANM, KDIA. 
WHODINI "Friends" (Jive/Arista) 22/3 
Rotations: Heavy 8/1, Medium 6/1, Light 8/1, Extra Adds 0, Total Adds 3, WILD, WVEE, WQQK. Heavy: WAMO, KNOK-FM, KYOK, 
WDMT, WZAK, WDRQ, KDAY. Medium: WJLB, WWDM, WDAO, WWWS, WVOI. 
EGYPTIAN LOVER "Egypt Egypt" (Freakbeat) 21/2 
Rotations: Heavy 7/0, Medium 6/1, Light 8/1. Extra Adds 0, Total Adds 2, WAMO, WJMI. Heavy: KKDA-FM, KYOK, WEDR, WJLB, 
WPDQ, WKWM, WWWS. Medium: WDMT, WJAX, KHZ, WANT, WANM. 
JOHNNY GUITAR WATSON "Strike On Computers" (Valley Vue) 20/1 
Rotations: Heavy 1/0, Medium 7/0, Light 12/1, Extra Adds 0, Total Adds 1, WATV. Heavy: KDAY. Medium: WXYV, KRNB, WDIA, 
WZEN-FM, KACE, KJLH, WKND. 
PETER WOLF "Llahts Out" (EMI America) 20/1 
Rotations: Heavy 4/0, Medium 7/0, Light 9/1, Extra Adds 0, Total Adds 1, KOKA. Heavy: WDAS, JET93, WJAX, K94. Medium: 
KRNB, WATV, WFXC, WQKS, WLUM, WWWS, KUKQ. 
GRANDMASTER MELLE MEL & FURIOUS FIVE "We Don't Work For Free" (Sugar Hill) 19/5 
Rotations: Heavy 1/0, Medium 4/0, Light 13/4, Extra Adds 1, Total Adds 5, KNOK-FM, KMJQ, WDRQ, KNOW, WTLC. Heavy: 
WUSL. Medium: KRNB, WGCI, KDAY, WQQK. 
LINDA CLIFFORD "A Night With The Boys" (Red Label) 19/3 
Rotations: Heavy 0/0, Medium 5/0, Light 14/3, Extra Adds 0, Total Adds 3, WATV, WKXI, WAAA. Medium: KRNB, WTMP, KSOb; 
WJAX, KOKA. 
SHIRLEY BROWN "I Don't Play That" (Sound Town) 19/1 
Rotations: Heavy 1/0, Medium 10/0, Light 8/1, Extra Adds 0, Total Adds 1, WATV. Heavy: WDIA. Medium: WILD, KNOK-FM, 
KRNB, WHRK, WEDR, WYLD-FM, WKXI, KHYS, KAPE, KDKO. 
NEXT MOVEMENT "All I Do" (Nuance) 19/1 
Rotations: Heavy 2/0, Medium 6/0, Light 11/1, Extra Adds 0, Total Adds 1, WWWS. Heavy: WDAS, WGCI. Medium: KRNB, 
WBMX, WDRQ, WJLB, WKXI, WTLC. 
NUMONICS "Fox Trappin" (Hodisk/Allegiance) 19/1 
Rotations: Heavy 1/0, Medium 6/0, Light 12/1, Extra Adds 0, Total Adds 1, WZEN Heavy: KOKA. Medium: WDIA, KSOL, WPDQ, 
WAAA, WTLC, KDIA. 
LOU RAWLS "AH Time Lover" (Epic) 18/3 
Rotations: Heavy 3/0, Medium 8/0, Light 6/2, Extra Adds 1, Total Adds 3, WXYV, WZAK, JET 94. Heavy: WAOK, KRNB, WDIA. 
Medium: KJLH, KSOL, Z93, KJCB, WLOU, KOKA, WTLC, KUKQ. 
RJ'S LATEST ARRIVAL "Harmony" (Golden Boy/Ouality) 17/6 
Rotations: Heavy 1/0, Medium 4/3, Light 12/3, Extra Adds 0, Total Adds 6, WDMT, WZAK, XHRM, WJJS, WVKO, KDKO. Heavy: 
WWWS. Medium: WQQK. 
CYNDI LAUPER "She Bop" (Portrait/CBS) 17/1 
Rotations: Heavy 6/0, Medium 8/0, Light 3/1, Extra Adds 0, Total Adds 1, WVEE. Heavy: WDJY, JET94, WJAX, WQKS, WLUM, 
KUKQ. Medium: KRNB, WHRK, WNHC, WPDQ, WJJS, WQQK, K94, WANT. 
MR. "T" "Mr. T's Commandment" (Columbia) 16/10 
Rotations: Heavy 0/0, Medium 1/0, Light 15/10, Extra Adds 0, Total Adds 10, KYOK, WYLD-FM, WZAK, WNHC, JET94, WPDQ, 
KAPE, KOKA, WANM, WVOI. Medium: WQQK. 
BEAU WILLIAMS "You Are The One" (Capitol) 15/7 
Rotations: Heavy 0/0, Medium 3/1, Light 11/5, Extra Adds 1, Total Adds 7, WPEG, WKXI, KJCB, KHYS, WANM, WKWM, WWWS. 
Medium: WDAS, KAPE. 
SADAO WATANABE f/ROBERTA FLACK "If I'm Still Around Tomorrow" (Elektra) 15/4 
Rotations: Heavy 2/0, Medium 4/1, Light 8/2, Extra Adds 1, Total Adds 4, WXYV, KNOK-FM, WJAX, WDAO. Heavy: WWIN-FM, 
WQMG. Medium: WBLZ, KACE, WAAA. 
FORCE MD'S "Tears" (Tommy Boy) 15/3 
Rotations: Heavy 3/0, Medium 6/1, Light 6/2, Extra Adds 0, Total Adds 3, WUSL. WKND, WKXI. Heavy: WILD, WRKS, KDAY. 
Medium: WAMO, WZEN-FM, KACE, WNHC, WPEG. 
CARRIE LUCAS "Summer In The Street" (Constellation/MCA) 14/6 
Rotations: Heavy 0/0, Medium 2/0, Light 12/6, Extra Adds 0, Total Adds 6. WDIA, WJLB, WAAA, WDAO, WWWS, KUKQ. 
Medium: KJLH, KOKA. 
MIDWAY "Set It Out" (Personal) 13/4 
Rotations: Heavy 1/0, Medium 6/0, Light 5/3, Extra Adds 1, Total Adds 4, WXYV, WDJY, WKWM, WWWS. Heavy: WDRQ. 
Medium; WDAS, WDMT, WZAK, WJLB, Z93, WPEG. 
AFRIKA BAMBAATAA/JAMES BROWN "Unity" (Tommy Boy) 13/2 
Rotations: Heavy 0/0, Medium 6/0, Light 7/2, Extra Adds 0, Total Adds 2, WBMX, WVOI. Medium: KDAY, WKXI, WWDM, KDKO, 
KUKQ, XHRM. 
HAROLD MELVIN & BLUE NOTES "Today's Your Lucky Day" (Phil. World/Atco) 12/1 
Rotations: Heavy 2/0, Medium 3/1, Ught 7/0, Extra Adds 0, Total Adds 1, WDIA. Heavy: WEDR, WKND. Medium: WUSL, WAAA. 
KYM "Give Me The Dance" (Award) 11/2 
Rotations: Heavy 0/0, Medium 3/0, Light 8/2, Extra Adds 0, Total Adds 2, WAMO, KRNB. Medium: WPEG, WQQK, WTLC. 
PHILIP BAILEY "Photogenic Memory" (Columbia) 10/9 
Rotations: Heavy 0/0, Medium 2/2, Light 8/7, Extra Adds 0, Total Adds 9, KYOK, WENN, WFXC, WJAX, WQQK, KOKA, WQKS, 
WWWS, WKXI. 
JAZZY JAY " Son Of Beat Street" (Atlantic) 10/8 
Rotations: Heavy 0/0, Medium 0/0, Light 10/8, Extra Adds 0, Total Adds 8, KNOK-FM, WDMT, WZAK, WJAX, WANM, WVKO, 
WKWM, WTLC. 
JUNIOR "Somebody" (London/PolyGram) 10/7 
Rotations: Heavy 0/0, Medium 3/1, Light 7/6, Extra Adds 0, Total Adds 7, WZAK, KACE, WKND, KFXC, WLOU, WANM, WWWS. 
Medium; KDAY, KDIA. 
EMOTIONS "Are You Through With My Heart" (Red Label) 10/3 
Rotations; Heavy 0/0, Medium 1/1, Light 9/2, Extra Adds 0, Total Adds 3, KRNB, KOKA, WTLC. 
JOHNNIE TAYLOR "Shoot For The Stars" (Beverly Glen) 10/3 
Rotations: Heavy 1/0, Medium 4/0, Light 5/4, Extra Adds 0, Total Adds 4, KRNB, KOKA, WTLC. Heavy: KACE. Medium: KNOK-FM, 
KJLH, KSOL, KDIA. 
PRINCE "Purple Rain" (WB) 10/2 
Rotations: Heavy 2/0, Medium 2/0, Light 6/2, Extra Adds 0, Total Adds 2, WDJY, KJLH. Heavy; KNOW, K94. Medium; KMJM, 
WLUM. 
ALEEM "Release Yourself" (NIA) 10/1 
Rotations; Heavy 3/0, Medium 4/0, Light 3/1, Extra Adds 0, Total Adds 1, KACE. Heavy: WWIN-FM, WILD, WRKS. Medium; 
WUSL, WDMT, WZAK, WKND. 
ARTHUR BAKER "Breaker's Revenge" (Atlantic) 10/1 
Rotations: Heavy 1/0, Medium 5/0, Light 4/1, Extra Adds 0, Total Adds 1, WDJY. Heavy: WDAS. Medium: WUSL, KRNB, WZEN- 
FM, WQQK, WANM. 
BOBBY BLAND "You've Got Me Loving You" (MCA) 10/1 
Rotations; Heavy 0/0, Medium 3/0, Light 7/1, Extra Adds 0, Total Adds 1, KHZ. Medium: WZAK, WKXI, KAPE. 
BOB MARLEY & THE WAILERS "Is This Love" (Island) 10/0 
Rotations; Heavy 0/0, Medium 4/0, Light 6/0, Extra Adds 0, Total Adds 0, Medium; WILD, KRNB, WDIA, WGCI. 
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Blach/Urhan Regionalized Adds & Hots 

Stations are listed by region. 
Hots are listed in order of 
their airplay activity. 

EAST WDJY/Washlngton, DC WHUR/Wathington, DC SOUTH Dan O'Nell Llbby Lawaon 
WWIN -FM/ Baltimore POINTER SISTERS < Hottest: WVEE/Atlanta 
Keith Newman CHAKA KHAN BILLY OCEAN Scotty Andrews ALICIA MYERS RICK JAMES 
EUGENE WILDE LEON HAYWOOD TINA TURNER KASHIF 
STAPLE SINGERS KENNEDY & OSBORNE PRINCE TIME 
MIKKI RALPH MACDONALD MTUME TINA TURNER 
RICHARD D. FIELDS PATRICE RUSHEN APOLLONIA 6 
SINNAMON TINA TURNER WHODINI 
PRIME TIME TEMPER NEW EDITION 
GAYLE ADAMS EVELYN THOMAS CYNDI LAUPER 
Hottest: PRINCE Hottest: 
BILLY OCEAN ARTHUR BAKER ALICIA MYERS 
KENNEDY & OSBORNE MIDWAY MTUME 
ALICIA MYERS RARE ESSENCE SHEILA E 
DAN HARTMAN Hottest: BILLY OCEAN 
STEVIE WONDER PRINCE 

BILLY OCEAN SOS BAND 
WXYV/Baltlmore BANANARAMA WAOK/Atianta 
Roy Sampson ALICIA MYERS Larry Tlnsley 

NEW EDITION 
CHAKA KHAN none 
TIME Hottest: KENNY ROGERS STEVIE WONDER 
SADAO WATANABE RAY PARKER JR 
MIDWAY PRINCE 
BUTCH DAYO MTUME 
JONZUN CREW SOS BAND LEON HAYWOOD 
KASHIF 
0'BRYAN 
LAKESIDE 
REBBIE JACKSON 
LOU RAWLS 
Hottest: 
ALICIA MYERS 
KENNEDY & OSBORNE 
SOS BAND 
RANDY HALL 
JACKSONS 
WILD/Boston 
Elroy R.C. Smith 
WHODINI 
RODNEY SAULSBERRY 
DENROY MORGAN 
KASHIF 
RALPH MACDONALD 
Hottest: 
SHEILA E 
ALICIA MYERS 
CHERRELLE 
FORCE MD'S 
NEW EDITION 
WKND/Hartford (j) 
Jordan/McLean 
KASHIF 
FORCE MD'S 
JUNIOR 
DENROY MORGAN 
TINA TURNER 
Hottest: 
RAY PARKER JR. 
MTUME 
SOS BAND 
ALICIA MYERS 
STEVIE WONDER 
WNHC/Nsw Havon 
James Jordan 
JERMAINE STEWART 
MR. T 
GLENN JONES 
TINA TURNER 
MADONNA 
SIDNEY 
Hottest: 
LILLO THOMAS 
MIAMI SOUND MACHI 
RICK JAMES 
BONNIE -POINTER 
LATTISAW & GILL 
WRKS/Now York 
Taylor/Quartarone 
JACKSONS 
MTUME 
STEVIE WONDER 
TIME 
CHAKA KHAN 
RALPH MACDONALD 
Hottest: 
TINA TURNER 
PRINCE 
FORCE MD'S 
TEMPER 
MTUME 
WUSL/Phitadeiphia 
Wyatt/Buggs 
DONNA SUMMER 
WISH 
JOCELYN BROWN 
TERRI WELLS 
FORCE MD'S 
Hottest: 
DEELE 
SOS BAND 
DENIECE WILLIAMS 
PRINCE 
DEBARGE 
WDAS/Phlladelphta 
Joe Tamburro 
none Hottest: 
BILLY OCEAN 
PRINCE 
JACKSONS 
STEVIE WONDER 
STEPHANIE MILLS 

WAMO/Pittsburgh 
Allen Harrison 
CONTROLLERS 
EGYPTIAN LOVER 
HERB ALPERT 
KYM 
STAPLE SINGERS 
KURTIS BLOW 
Hottest: 
RICK JAMES 
PRINCE 
KENNEDY & OSBORNE 
RAMSEY LEWIS 
DIANA ROSS 

MIDWEST 
WBMX/Chlcago 
Lee Michaels 
CONTROLLERS 
CHAMPAIGN 
LAKESIDE 
MIKKI 
BAMBAATAA & BROWN 
Hottest: KENNEDY & OSBORNE 
JERMAINE JACKSON 
SOS BAND 
PRINCE 
CHUCK BROWN 
WQCI/Chlcago w 
Graham Armstrong 
PRIME TIME 
SKOOL BOYZ 
RICHARD D. FIELDS 
TINA TURNER 
STAPLE SINGERS 
Hottest: 
RANDY HALL 
NEXT MOVEMENT 
PRINCE 
ALICIA MYERS 
LITTLE MILTON 
WBLZ/Clncinnati 
Brian Castle 
Hottest: 
DAN HARTMAN 
KENNEDY & OS BORN E- 
JERMAINE JACKSON 
ROGER 
SOS BAND 
WZAK/Cleveland 
Lynn Tolilwer 
TIME CHAMPAIGN 
JUNIOR 
GLENN JONES 
KASHIF 
RJ'S LATEST ARRIV 
MARCUS MILLER 
JAZZY JAY 
MR. T 
LOU RAWLS 
Hottest: 
PRINCE 
WHODINI 
AMUZEMENT PARK 
BILLY OCEAN 
STEVIE WONDER 
WDMT/Cieveland (J) 
Dean Rufus 
NEW EDITION 
LEON HAYWOOD 
RALPH MACDONALD 
KASHIF 
CHAMPAIGN 
REBBIE JACKSON 
JAZZY JAY 
RJ'S LATEST ARRIV 
Hottest: 
MTUME 
RUN D.M.C. 
SOS BAND 
PRINCE 
WHODINI 

WVKO/Columbus 
Lyles/Jones 
TINA TURNER 
STEPHANIE MILLS 
JAZZY JAY 
RJ'S LATEST ARRIV 
YARBROUGH & PEOPL 
Hottest: 
MTUME 
PRINCE 
KENNEDY & OSBORNE 
BILLY OCEAN 
ALICIA MYERS 

WOAO/Dayton 
Lankford Stephens 
TINA TURNER 
CHAKA KHAN 
TIME 
KASHIF 
SADAO WATANABE 
CARRIE LUCAS 
Hottest: 
PRINCE 
KENNEDY & OSBORNE 
SOS BAND 
HERBIE HANCOCK 
NUANCE 
WJLB/Detroit 
James Alexander 
TIME 
CARRIE LUCAS 
VANITY 
CAMEO 
Hottest: 
KENNEDY & OSBORNE 
ALICIA MYERS 
MTUME 
PRINCE 
CHRIS TAYLOR 

WDRQ/Detroit 
Steve Harris 
APOLLONIA 6 
GRANDMASTER MELLE 
LAKESIDE 
RALPH MACDONALD 
TINA TURNER 
Hottest: 
MIDWAY 
PRINCE 
CHRIS TAYLOR 
TIME 
WHODINI 
WKWM/Grand Rapids 
Frank Grant 
TIME 
PRIME TIME 
AMUZEMENT PARK 
CHAMPAIGN 
GIL SCOTT-HERON RALPH MACDONALD 
MIDWAY 
JAZZY JAY 
DIANNE REEVES 
STAPLE SINGERS 
BEAU WILLIAMS 
SCRITTI POLITTI 
Hottest: 
MTUME 
TINA TURNER 
PRINCE 
EGYPTIAN LOVER 
DEBBIE DEB 
WTLC/lndlanapolls 
Jay Johnson 
JACKSONS 
PALMERFORCE TWO 
JAZZY JAY 
PATRICE RUSHEN 
MARCUS MILLER ' 
VANITY 
JOHNNIE TAYLOR 
JONZUN CREW 
T.H.S. 
DELICIOUS 
EMOTIONS 
GRANDMASTER MELLE 
Hottest: 
SOS BAND 
BILLY OCEAN 
KENNEDY & OSBORNE 
AMUZEMENT PARK 
PRINCE 

WLUM/Mllwaukee 
Susie Austin 
TINA TURNER 
DAVID BOWIE 
Hottest: 
PRINCE 
BILLY OCEAN 
STEVIE WONDER 
JACKSONS 
CYNDI LAUPER 

WWWS/Saginaw 
Kermit Crockett 
CHAKA KHAN 
TIME 
CHAMPAIGN 
CARRIE LUCAS 
BEAU WILLIAMS 
LATOYA JACKSON 
APOLLONIA 6 
PHILIP BAILEY 
JUNIOR 
MIDWAY 
NEXT MOVEMENT 
TONIGHT 
Hottest: 
PRINCE 
RUN D.M.C. 
KENNEDY & OSBORNE 
EGYPTIAN LOVER 
JANET JACKSON 
KMJM/St. Louis 
Ron Atkins 
STEVIE WONDER 
WHODINI 
CHERRELLE 
VANITY 
CONTROLLERS 
PRIME TIME 
Hottest: 
BILLY OCEAN 
DISCO 3 
TIME 
PRINCE 
CHAKA KHAN 
W2EN-FM/St. Louis 
Rod King 
JACKSONS 
TONY COMER 
Hottest: 
KENNEDY & OSBORNE 
PRINCE 
MTUME 
LIONEL RICHIE 
BILLY OCEAN 
WVOI/Toledo (j) 
Maxx Myrick 
TIME 
TEDDY PENDERGRASS 
GOODIE 
TINA TURNER 
KAZU MATSUI PROJE 
MR. T 
BAMBAATAA & BROWN 
MEGATWA FATMAN 
TONIGHT 
Hottest: 
BILLY OCEAN 
KENNEDY & OSBORNE 
RUN D.M.C. 
SOS BAND 
PRINCE 

The following stations reported a 
frozen playiist this week: 

WDAS/Philadelphia 
WHUR/Washington 

WBLZ/Clncinnati 
WAOK/Atlanta 
Z93/Charleston 

WQMG/Greensboro 
WWDM/Sumpter 

KDAY/Los Angeles 

WRDW/Augusta 
Charlotte Logan 
CHUCK BROWN 
CAMEO 
BRASS CONSTRUCTIO 
PATRICE RUSHEN 
MENUDO 
Hottest: 
JERMAINE JACKSON 
PRINCE 
RAY PARKER JR. 
BILLY OCEAN 
MTUME 
KNOW/Austin 
Ken Rush 
HERB ALPERT BRASS CONSTRUCTIO 
TINA TURNER 
GRANDMASTER MELLE 
JERMAINE STEWART 
RALPH MACDONALD 
TEDDY PENDERGRASS 
TIME 
Hottest: 
PRINCE 
DEBBIE DEB 
DAN HARTMAN 
PRINCE 
TIME 

KQXL/Baton Rouge 
Gerard Raine 
BONNIE POINTER NEW EDITION 
DONNA SUMMER 
Hottest: 
BILLY OCEAN 
MTUME 
SOS BAND 
RICK JAMES 
KENNEDY & OSBORNE 
WATV/Birmingham 
Ron January 
TIME 
RICHARD D. FIELDS 
SMOKEY ROBINSON 
SHIRLEY BROWN 
KASHIF 
JOHNNY GUITAR WAT 
LINDA CLIFFORD 
TINA TURNER 
Hottest: 
BILLY OCEAN 
KENNEDY & OSBORNE 
SOS BAND 
STEVIE WONDER 
PRINCE 
WENN/Birmlngham 
Michael Star 
TIME 
CHAKA KHAN 
PHILIP BAILEY 
TINA TURNER 
Hottest: 
BILLY OCEAN 
RICK JAMES 
SOS BAND 
KENNEDY & OSBORNE 
PRINCE 
Z93/Charieston 
Marc Little 
none 
Hottest: 
PRINCE 
SOS BAND 
BILLY OCEAN 
KENNEDY & OSBORNE 
MENUDO 
WPEG/Charlotte 
Mike Rossi 
LAKESIDE 
REBBIE JACKSON 
STAPLE SINGERS 
BEAU WILLIAMS 
MADONNA 
CHAKA KHAN 
JOCELYN BROWN 
TIME 
KRYSTOL 
TONY COMER 
Hottest: 
SOS BAND 
KENNEDY S OSBORNE 
DENIECE WILLIAMS 
PRINCE 
NEWCLEUS 
JET94 /Chattanooga 
Rich Phillips 
CHAKA KHAN 
MR. T 
NEW EDITION 
BRASS CONSTRUCTIO 
LOU RAWLS 
TIME CHAMPAIGN 
Hottest: 
BILLY OCEAN 
STEVIE WONDER 
PRINCE 
DIANA ROSS 
KENNEDY & OSBORNE 
KKDA-FM/Daiias 
Terr! Avery 
BRASS CONSTRUCTIO CHAMPAIGN 
KENNY ROGERS 
INVISIBLES 
Hottest: 
KENNEDY & OSBORNE 
EGYPTIAN LOVER 
ROSE ROYCE 
WHODINI 
STEVIE WONDER 

WFXC/Durham 
Alvin Stowe 
CHAKA KHAN 
PHILIP BAILEY 
TEDDY PENDERGRASS 
NEW EDITION 
TIME 
JUNIOR 
REBBIE JACKSON PEABO BRYSON 
CHERRELLE 
BANANARAMA 
Hottest: 
BILLY OCEAN 
PRINCE 
SOS BAND 
STEVIE WONDER 
NUANCE 
KNOK-FM/Ft Worth 
Kenny Byrd 
TIME 
LEON HAYWOOD 
GLENN JONES 
LAKESIDE 
APOLLONIA 6 
SADAO WATANABE 
LEVEL 42 
KASHIF 
PRIME TIME 
DELLS JAZZY JAY 
GRANDMASTER MELLE 
COOKIE THOMAS 
SCRITTI POLITTI 
CHAMPAIGN 
Hottest: 
PRINCE 
SOS BAND 
BILLY OCEAN 
MTUME 
KENNEDY S, OSBORNE 
WQMG/Greensboro 
Shelly Bynum 
Hottest: 
PRINCE 
JACKSONS 
MTUME 
RICK JAMES 
ALICIA MYERS 
KYOK/Houston 
Steve Hedgewood 
REBBIE JACKSON 
CHAMPAIGN 
MR. T 
KRYSTOL 
PHILIP BAILEY 
Hottest: 
PRINCE 
PRINCE 
BILLY OCEAN 
WHODINI 
EGYPTIAN LOVER 
KMJQ/Houston 
Jim Snowden 
CHERRELLE 
CONTROLLERS 
CHAKA KHAN 
GRANDMASTER MELLE 
PRINCE 
RALPH MACDONALD 
PRIME TIME 
Hottest: 
SOS BAND 
LIONEL RICHIE 
PRINCE 
BILLY OCEAN 
RICK JAMES 
WJMI/Jackson 
Car! Haynes 
TIME 
EGYPTIAN LOVER 
TINA TURNER 
RALPH MACDONALD 
MENUDO 
SKOOL BOYZ 
Hottest: 
JACKSONS 
STEVIE WONDER 
JANET JACKSON 
NEWCLEUS 
MTUME 
WKXI/Jackson 
Tommy Marshall 
TIME 
NEW EDITION 
TINA TURNER 
FORCE MD'S 
KURTIS BLOW 
PETER WOLF 
CHAMPAIGN 
PHILIP BAILEY 
BEAU WILLIAMS 
LINDA CLIFFORD 
Hottest: 
BILLY OCEAN 
RUN. D.M.C. 
KENNEDY & OSBORNE 
MTUME 
JERMAINE JACKSON 
WPDQ/Jacksonvllle 
Nat Jackson 
CHAKA KHAN MR. T 
GIL SCOTT-HERON 
JOCELYN BROWN 
DIANNE REEVES 
Hottest: 
RICK JAMES 
RAY PARKER JR. 
LIONEL RICHIE 
MENUDO 
MTUME 
WJAX/Jacksonvllie (j) 
Chris Turner 
LAKESIDE 
PHILIP BAILEY 
SADAO WATANABE 
TINA TURNER 
JAZZY JAY 
Hottest: 
PRINCE 
JACKSONS 
CHUCK BROWN 
STEVIE WONDER 
CHAKA KHAN 

KilZ/Kileen 
Bill St. John 
PATRICE RUSHEN 
STEPHANIE MILLS RALPH MACDONALD 
TIME 
LEON HAYWOOD 
REBBIE JACKSON 
KASHIF 
BOBBY BLAND 
CHERRELLE 
DENROY MORGAN 
VANITY 
EARONS 
Hottest: 
SOS BAND- 
KENNEDY & OSBORNE 
PRINCE 
TEDDY PENDERGRASS 
NUANCE 
KJCB/Lafayette (j> 
Beatrice Evans 
BEAU WILLIAMS 
CHAMPAIGN 
Hottest: 
MTUME 
KENNEDY & OSBORNE 
DENIECE WILLIAMS 
SHEILA E 
NUANCE 
WLOU/Louisvilte 
Tony Fields 
JERMAINE STEWART 
PEABO BRYSON 
TINA TURNER 
NEW EDITION 
NEWCLEUS 
TERRI WELLS 
MARY LOVE 
AMUZEMENT PARK 
LATOYA JACKSON 
KAZU MATSUI PROJE 
JUNIOR 
Hottest: 
MTUME 
SOS BAND 
BILLY OCEAN 
ALICIA MYERS 
KENNEDY & OSBORNE 
WJJS/Lynchburg 
Lad Goins 
DIANA ROSS 
REBBIE JACKSON 
STEPHANIE MILLS 
RJ'S LATEST ARRIV 
NEW EDITION 
HUEY LEWIS & NEWS 
STAPLE SINGERS 
TIME 
JADE 
Hottest: 
RAY PARKER JR. 
BILLY OCEAN 
MTUME 
RICK JAMES 
TINA TURNER 
KRNB-FM/Memphls 
Melvin Jones 

EMOTIONS 
KYM 
TINA TURNER 
JOHNNIE TAYLOR 
SMOKEY ROBINSON 
GLENN JONES 
DIANNE REEVES 
Hottest: 
MTUME 
LIONEL RICHIE 
BILLY OCEAN 
KENNEDY & OSBORNE 
STEVIE WONDER 
WDIA/Memphis 
Bobby O'Jay 
CHAKA KHAN 
BAR-KAYS 
TINA TURNER 
HAROLD MELVIN 
TEDDY PENDERGRASS 
AMUZEMENT PARK 
KASHIF 
CARRIE LUCAS 
Hottest: 
BILLY OCEAN 
SHIRLEY BROWN 
STEVIE WONDER KENNEDY & OSBORNE 
DIANA ROSS 
WHRK/Memphis 
Regina Harris Jones 
CHAKA KHAN 
STEVIE WONDER 
TINA TURNER 
CONTROLLERS 
STEPHANIE MILLS 
KENNY ROGERS 
LYNN WHITE 
BANANARAMA 
TINA B 
LEON HAYWOOD 
Hottest: 
PRINCE 
STEVIE WONDER 
SOS BAND 
RUN D.M.C. 
PRINCE 

WEDR/Mlami 
Jackson/Jones 
TONY COMER 
Hottest: 
BILLY OCEAN 
SOS BAND 
BROTHERS JOHNSON 
RANDY HALL 
CAROL LYNN TOWNES 
WBLX/Mobile 
B.J. Taylor 
TINA TURNER SMOKEY ROBINSON 
Hottest: 
MTUME 
SOS BAND 
KENNEDY & OSBORNE 
PRINCE 
STEVIE WONDER 

WQQK/Nashvllle 
Fred Harvey 
TIME 
WHODINI 
ALICIA MYERS 
PRINCE 
LAKESIDE 
TINA TURNER 
VANITY 
PHILIP BAILEY CAMEO 
Hottest: 
JACKSONS 
BILLY OCEAN 
KENNEDY & OSBORNE 
SOS BAND 
PRINCE 
WYLD-FM/New Orleans w 
Dell Spencer 
JOCELYN BROWN 
CHERRELLE 
LEON HAYWOOD 
MR. T 
CHAMPAIGN 
Hottest: 
BILLY OCEAN 
KENNEDY & OSBORNE 
ROSE ROYCE 
PRINCE 
JERMAINE JACKSON 
K94/Norfolk 
Bruce Dowdy 
BANANARAMA 
CARS 
JOHN WAITE 
NEW EDITION 
CHAKA KHAN 
PATRICE RUSHEN 
Hottest: 
SOS BAND 
JACKSONS 
JERMAINE JACKSON 
PETER WOLF 
BILLY OCEAN 
WPLZ/Petersburg 
Hardy Jay 
REBBIE JACKSON 
NEW EDITION 
TIME 
BRYAN LOREN 
HERB ALPERT BOBBY KING 
RALPH MACDONALD 
CHAKA KHAN 
GEORGE MCCRAE 
Hottest: 
PRINCE 
RANDY HALL 
SOS BAND 
ALICIA MYERS 
JANET JACKSON 

KHYS/Port Arthur 
Mark Petry 
STAPLE SINGERS 
CONTROLLERS 
BEAD WILLIAMS 
COOKIE THOMAS 
MISTER B 
MARY LOVE 
Hottest: 
BILLY OCEAN 
RAY PARKER JR. 
TINA TURNER 
MTUME 
PRINCE 
WANT/Rlchmond 
Klrby Carmlchael 
RALPH MACDONALD 
CHAKA KHAN 
CHAMPAIGN 
PATRICE RUSHEN 
Hottest: 
BILLY OCEAN 
MTUME 
RICK JAMES 
KENNEDY & OSBORNE 
PRINCE 
WTOY/Roanoke 
Scott Morris 
NEW EDITION 
CHAKA KHAN 
RALPH MACDONALD 
MIKKI 
Hottest: 
SOS BAND 
BILLY OCEAN 
KENNEDY & OSBORNE 
JERMAINE JACKSON 
LILLO THOMAS 
KAPE/San Antonio 
Mike Kelly 
TIME 
CHAKA KHAN 
TINA TURNER 
SPELLBOUND 
MR. T 
DYNAMITE TWO 
hottest: 
MTUME 
BILLY OCEAN 
RICK JAMES 
ANITA BAKER 
KENNEDY & OSBORNE 
KOKA/Shreveport 
B.B. Davis 
CHAMPAIGN 
EMOTIONS 
JACKIE MOORE 
PHILIP BAILEY 
PETER WOLF 
JOHNNIE TAYLOR MR, T 
Hottest: 
KENNEDY & OSBORNE 
JANET JACKSON 
SOS BAND 
BILLY OCEAN 
RUN D.M.C. 

78 Reporters 

70 Current Reports 

WWDM/Sumptsr 
Kevin Flemmlng 
none 
Hottest: 
SOS BAND 
PRINCE RUN D.M.C. 
CHUCK BROWN 
CHAKA KHAN 
WANM/Tallahassee 
Joe Bullard 
KENNY ROGERS 
MADONNA 
TIME 
JUNIOR 
JOHNNIE TAYLOR 
JAZZY JAY 
BEAU WILLIAMS 
MR. T 
DIANNE REEVES 
Hottest: 
MTUME 
BILLY OCEAN 
DONNA SUMMER 
RICK JAMES 
RAY PARKER JR. 
WTMP/Tampa 
Dave Michaels 
PRINCE 
DENIECE WILLIAMS 
HERB ALPERT 
KASHIF 
TEDDY PENDERGRASS 
MADONNA 
KENNY ROGERS 
COALITION 
RICHARD D. FIELDS 
TINA TURNER 
SMOKEY ROBINSON 
LEON HAYWOOD 
LILLO THOMAS 
Hottest: 
JERMAINE JACKSON 
SOS BAND 
ALICIA MYERS 
LIONEL RICHIE 
KENNEDY & OSBORNE 
WQKS/Williamsburg 
Steve Crumbley 
TIME 
JERMAINE STEWART 
ROD STEWART 
MORGAN 
DAVID SIMMONS 
PHILIP BAILEY 
Hottest: 
JANET JACKSON 
JACKSONS 
PRINCE 
NUANCE 
KENNEDY & OSBORNE 
WAAA/Winston-Salem 
Eric St. James 
TEMPER 
TIME 
CHAMPAIGN 
CARRIE LUCAS 
LINDA CLIFFORD 
Hottest: 
SOS BAND 
PRINCE 
YARBROUGH & PEOPL 
KENNEDY & OSBORNE 
JERMAINE JACKSON 

WIST 
KDKO/Engiewood 
Carlos Lando 
CHAKA KHAN 
VANITY 
RJ'S LATEST ARRIV 
LEON HAYWOOD 
PEABO BRYSON 
CAMEO 
REBBIE JACKSON 
KURTIS BLOW 
Hottest: MTUME 
SOS BAND 
NUANCE 
PRINCE 
STEVIE WONDER 
KJLH/Los Angeles 
Stone/Chappell 
CHAKA KHAN CHAMPAIGN 
NEW EDITION 
TIME 
BEVERLY CASON 
PRINCE 
RODNEY SAULSBERRY 
REBBIE JACKSON 
WEST STREET MOB 
JANET JACKSON 
DEBBIE DEB 
Hottest: 
DAN HARTMAN 
NUANCE 
PRINCE 
TIME PRINCE 

KACE/Los Angeles 
Miller/Wiggins 
CONTROLLERS 
KIDS AT WORK 
TINA TURNER 
DEBBIE DEB 
ALEEM 
JUNIOR 
T.H.S. 
Hottest: 
PRINCE 
TINA TURNER 
BILLY OCEAN 
TIME 
JOHNNIE TAYLOR 
KDAY/Los Angeles 
Jack Patterson 
none 
Hottest: 
PRINCE 
WHODINI 
KENNEDY & OSBORNE 
ROGER 
LILLO THOMAS 
KDIA/Oakland 
Jeff Harrison 
CHAKA KHAN 
BRASS CONSTRUCTIO 
TINA TURNER 
CONTROLLERS 
MADONNA 
TIME 
Hottest: 
PRINCE 
STEVIE WONDER 
MENUDO 
MTUME 
PRINCE 

KUKQ/Phoenix 
Rick Nuhn 
TIME 
KASHIF 
LAKESIDE 
GLENN JONES 
TINA TURNER 
CHAMPAIGN 
BRASS CONSTRUCTIO 
CARRIE LUCAS 
Hottest: 
PRINCE 
SOS BAND 
MTUME 
CYNDI LAUPER 
MENUDO 
XHRM/San Diegow) 
Duff Llndsey 
TIME 
JOCELYN BROWN 
SMOKEY ROBINSON 
CHAMPAIGN 
RJ'S LATEST ARRIV 
AMUZEMENT PARK 
Hottest: 
BILLY OCEAN 
PRINCE 
LILLO THOMAS 
MTUME 
SOS BAND 
KSOL/San Mateo 
Bernie Moody 
TIME NEW EDITION 
CHAKA KHAN 
EVELYN THOMAS 
JAY NOVELLE 
Hottest: 
BILLY OCEAN 
SOS BAND 
DIANA ROSS 
VANITY 
CHAKA KHAN 

WNOO/Chattanooga is no longer 
an R&R reporter. 
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27 27 

1 DEBUT ► SD 
1 DEBUT ► © 

21 30 

September 14,1984 
SADAO WATANABE/Rendezvous (Elektra) 
MODERN JAZZ QUARTET 1984/Echoes (Pablo) 
LES McCANN/HOUSTON PERSON/Road Warriors (Greene St./2001) 
ROB McCONNELL & BOSS BRASS/AII In Good Time (Palo Alto) 
JIMMY McGRIFF/Skywalk (Milestone/Fantasy) 
BOBBY McFERRIN/The Voice (Musician/Elektra) 
CHET BAKER TRIO/Mr. B (Timeless/Zebra) 
KEVIN EUBANKS/Sundance (GRP) 
RAMSEY LEWIS & NANCY WILSON/The Two Of Us (Columbia) 
STAN GETZ/ALBERT DAILEY/Poetry (Musician/Elektra) 
DAVE GRUSIN/Night-Lines (GRP) 
HEATH BROTHERS/Brothers & Others (Antilles/Island) 
C'EST WHAT?!/Eight Stories (Palo Alto) 
ALEXANDER ZONJIC/Elegant Evening (Inner City) 
FRANK FOSTER & FRANK WESS/Two For The Blues (Pablo) 
CHICO FREEMAN/Tangents (Elektra) 
A TRIBUTE TO MONK/That's .The Way I Feel Now (A&M) 
GENERATION BAND/Call Of The Wild (TBA/Palo Alto) 
EASTERN REBELLION 4/Eastern Rebellion 4 (Timeless/Zebra) 
ZOOT SIMS/Quietly There (Pablo) 
CHUCK MANGIONE/Disguise (Columbia) 
SPYRO GYRA/Access All Areas (MCA) 
MILES DAVIS/Decoy (Columbia) 
KOINONIA/Celebration (Breaker/MCA) 
MEL TORME & GEORGE SHEARING/An Evening At Charlie's (Concord) 
KITTYHAWK/Fanfare (Zebra) 
BEBOP & BEYOND/Bebop & Beyond (Concord) 
DAVE VALENTIN/Kalahari (GRP) 
RICHARD ELLIOT/lnitial Approach (ITI/Allegiance) 
KEITH JARRETT/Changes (WB)    

Black/Urban stations contributing to Jazz: 
WKND/Hartford, Melonae McClean; WGIV/Charlotte, Hal Harrill; WJAX/Jacksonville, Chrisi 
Tumer;KJCB/Lafayette. Beatrice Evans; WYLD-FM/New Orleans, Dell Spencer; WGCI/Chi- 
cago, Graham Armstrong; WDMT/Cleveland, Dean-Dean Rufus; WVOI/Toledo, Maxx My- 
rick; XHRM/San Diego. Duff Lindsey.      

NEW & ACTIVE 

DCABO FRIO "Just Having Fun" (Zebra) 15/8 
Rotations: Heavy 0/0 Medium 8/2, Light 5/4, Extra Adds 2, Total Adds 8, W8FO, WFAE, WNOP, KTCJ, KKGO, KJZZ, KUOP, 

WKND. Medium: KERA, WMOT, WLOQ, KPLU, WMGI, WVOI. 
TIMELESS ALLSTARS "Timeless Heart" (Timeless/Zebra) 12/4 
Rotations: Heavy 3/1, Medium 3/1, Light 4/0, Extra Adds 2, Total Adds 4, WKSU, KMCR, KPLU, WKND. Heavy: WUSF, KXPR. 
Medium: KUOP. 
ODAN SIEGEL "Another Time, Another Place" (Pausa) 10/6 

Rotations: Heavy 0/0, Medium 3/1, Light 5/3, Extra Adds 2, Total Adds 6, KERA, WNOP, KTCJ, KCRW, KJZZ, KUOP. 
Medium: KMHD, WVOI. 
D ANDREAS VOLLENWEIDER "Pace Verde" (Columbia) 10/6 

Rotations: Heavy 1/0, Medium 3/2, Light 3/1, Extra Adds 3, Total Adds 6, WGBH, KERA, WMOT, KMCR, KJZZ, KLCC. 
Heavy: WKSU. Medium: KUOP. 
PETE PETERSEN & COLLECTION JAZZ ORCHESTRA "Jazz Journey" (Pausa) 9/3 
Rotations: Heavy 2/0, Medium 1/0, Light 5/2, Extra Adds 1, Total Adds 3, KERA, WNOP, KUOP. Heavy: WBBY, KPLU. Medium: 
KADX. 
IVAN CONTI "The Human Factor" (Milestone/Fantasy) 9/1 
Rotations: Heavy 1/0, Medium 6/0, Light 1/0, Extra Adds 1, Total Adds 1, WNOP. Heavy: WJZZ. Medium: KERA, KSAX, WBEE, 
KTCJ, KJZZ, KWMU. 
ELEMENTS "Forward Motion" (Antilles/Island) 9/0 
Rotations: Heavy 3/0, Medium 3/0, Light 3/0, Extra Adds 0, Total Adds 0, Heavy: WKSU, KPLU, KLCC. Medium: KJZZ, WUSF, 
KWMU. 
Q AZYMUTH "Flame" (Milestone/Fantasy) 8/6 

Medium: KKGO. 
Rotations: Heavy 1/1, Medium 1/0, Light 2/1, Extra Adds 4, Total Adds 6, WBFO, WBGO, KSAX, KTCJ, KMHD, KCRW. 

BUDDY DeFRANCO "Mr. Lucky" (Pablo) 8/3 
Rotations: Heavy 2/1, Medium 4/0, Light 1 /I, Extra Adds 1, Total Adds 3, WBFO, WMOT, WKSU. Heavy: KXPR. Medium: WBEE, 
KADX, KMCR, WHRO. 
PUTTIN' ON THE RITZ "Steppin' Out" (Pausa) 8/2 
Rotations: Heavy 3/0, Medium 1/0, Light 4/2, Extra Adds 0, Total Adds 2, WBGO, KJAZ. Heavy: KUHF, WBBY, WMGI. Medium: 
WMOT. 
DHANK CRAWFORD "Down On The Deuce" (Milestone/Fantasy) 7/5 Rotations: Heavy 1/0, Medium 3/2, Light 1/J, Extra Adds 2, Total Adds 6, WBFO, KTCJ, t KMHD, KCRW, WHRO. Heavy: 
KJAZ. Medium: KKGO. 

CHUCK 

MANGIONE 

"Oisguise" 

28-Son the 
Jazz Chart! 

Shipping soon! 
The new single, 

Diana "D" 

on Columbia 
Records & Cassettes 

MOST ADDED 

DAVE VALENTIN (14) 
Kalahari (GRP) 

RICHARD ELLIOT (9) 
Initial Approach (ITI/Allegiance) 

CABO FRIO (8) 
Just Having Fun (Zebra) 

AZYMUTH (6) 
Flame (Milestone/Fantasy) 

DAN SIEGEL (6) 
Another Time, Another Place (Pausa) 

ANDREAS VOLLENWEIDER (6) 
Pace Verde (Columbia) 

R&R/Friday, September 14, 1984 

SADAO WATANABE (15) 
Rendezvous (Elektra) 

MODERN JAZZ QUARTET 1984 (14) 
Echoes (Pablo) 

L. McCANN/H. PERSON (11) 
Road Warriors (Greene St.,/2001) 

ROB McCONNEL,L & BOSS BRASS (9) 
All In Good Time (Palo Alto) 
R. LEWIS & N. WILSON (8) 
The Two Of Us (Columbia) 

HEATH BROTHERS (7) 
Brothers & Others (Antilles/Island) 

JIMMY McGRIFF (7) 
Skywalk (Milestone/Fantasy) 

EUGEN CICERO TRIO "Spring Song" (Timeless/Zebra) 7/3 
Rotations: Heavy 1/0, Medium 2/0, Light 3/2, Extra Adds 1, Total Adds 3, WMOT, WIAN, WKSU. Heavy: WBBY. Medium: KPLU, 
KXPR 
GORDON BRISKER f/TOM HARRELL "Cornerstone" (Sea Breeeze) 7/2 
Rotations: Heavy 2/0, Medium 1/0, Light 2/0, Extra Adds 2, Total Adds 2, WBFO, KADX. Heavy: KPLU, KXPR. Medium: WNOP. 
SONNY STITT "The Last Stitt Sessions Vol. 2" (Muse) 7/2 
Rotations: Heavy 2/0, Medium 2/1, Light 3/1, Extra Adds 0, Total Adds 2, WBFO, WNUR. Heavy: WBGO, WHRO. Medium: WKSU. 
BILLY OSKAY & MICHAEL O'DOMHNAILL "Nightnoise" (Windham Hill) 7/0 
Rotations: Heavy 4/0, Medium 3/0, Light 0/0, Extra Adds 0, Total Adds 0, Heavy: WFAE, WKSU, KUOP, KWMU. Medium: KMHD, 
KJZZ, WMGI. 
HERBIE HANCOCK "Sound-System" (Columbia) 6/2 
Rotations: Heavy 3/0, Medium 2/1, Light 0/0, Extra Adds 1, Total Adds 2, KTCJ, WJAX. Heavy: WGBH, WBGO, KCRW. Medium: 
WJZZ. 
JOE PASS "Live At Long Beach City College" (Pablo) 6/2 
Rotations: Heavy 1/0, Medium 3/1, Light 1/0, Extra Adds 1, Total Adds 2, WBFO, KWMU. Heavy; KUOP. Medium: KADX, KPLU. 
WOODY SHAW "In The Beginning" (Muse) 6/2 
Rotations: Heavy 1/1, Medium 4/0, Light 0/0, Extra Adds 1, Total Adds 2, KLON, KCRW. Medium: WUSF, KLCC, KKCN, KXPR. 
JOE TURNER "Kansas City Here I Come" (Pablo) 6/2 
Rotations: Heavy 1/0, Medium 2/1, Light 2/0, Extra Adds 1, Total Adds 2, WGBH, WBFO. Heavy: WMOT. Medium: KLCC. 
LOREZ ALEXANDRIA "Hariem Butterfly" (Discovery) 6/1 
Rotations: Heavy 2/0, Medium 2/0, Light 2/1, Extra Adds 0, Total Adds 1, KLON. Heavy: KUHF, KXPR. Medium: WBGO, WHRO. 
PAULINHO da COSTA "Sunrise" (Pablo) 6/1 
Rotations: Heavy 2/0, Medium 1/0, Light 2/0, Extra Adds 1, Total Adds 1, WNOP. Heavy: WBEE, KJZZ. Medium: WLOQ. 
CLAUDIO RODITI w/KENIA "Red On Red" (Greene St./2001) 6/1 
Rotations: Heavy 1/0, Medium 4/0, Light 1/1, Extra Adds 0, Total Adds 1, WGBH. Heavy: KTCJ. Medium: WEAA, WJZZ, KJZZ, 
KWMU. 
KAZU "The Direction-West" (Lakeside) 5/4 
Rotations: Heavy 0/0, Medium 2/2, Light 3/2, Extra Adds 0, Total Adds 4, WBEE, WIAN, KKGO, KJZZ. 
RALPH McDONALD "Universal Rhythm" (PolyGram) 5/4 
Rotations: Heavy 0/0, Medium 3/3, Light 2/1, Extra Adds 0, Total Adds 4, WJZZ, KKGO, WMGI, WVOI, 
DICK BERK & JAZZ ADOPTION AGENCY "Big Jake" (Discovery) 5/2 
Rotations: Heavy 1/0, Medium 1/0, Light 2/1, Extra Adds 1, Total Adds 2, WMOT, KXPR. Heavy: KLON. Medium: KPLU. 
HERB ALPERT "Bullish" (A&M) 5/1 
Rotations: Heavy 1/0, Medium 2/0, Light 2/1, Extra Adds 0, Total Adds 1, KTCJ. Heavy: WLOQ. Medium: WEAA, WVOI. 
JAY McSHANN "Just A Lucky So And So" (Sackville) 5/0 
Rotations: Heavy 2/0, Medium 1/0, Light 2/0, Extra Adds 0, Total Adds 0, Heavy: KLON, KJAZ. Medium: KUHF. 

Regionalized Adds & Hots 
Printed Adds are first ten provided by station. Hots are printed in order 

given by reporter. * symbol denotes commercial station. 

EAST 
WEAAiBattimor® Rentta Woods 

RAMSEY LEWIS MARVIN CABELL MODERN JAZZ QUART KEVIN EUBANKS LES MCCANN 

ZtlOT SIMS JOHN HICKS JIMMY MCGRIFF POSTER & WESS GETZ & DA ILEY BEBOP & BEYOND ANITA MOORE JOE TURNER SHEARING £ TORME CLAUDIO RODITI Hottest; HERBIE HANCOCK 

WBFO/Buffalo John Hunt 
AZYMUTH SONNY STITT HANK CRAWFORD RICHARD ELLIOT CHUCK MANGIONE ZOOT SIMS KITTYHAWK CABO FRIO BUDDY DEFRANCO JOB TURNER Hottest: EASTERN REBELLION JIMMY MCGRIFF MODERN JAZZ QUART CHET BAKER 

TITO PUENTE DIRTY DOZEN BRASS CAL TJADER PUTTIN' ON THE RI BRUCE PORMAN AZYMUTH Hottest: POSTER S WESS JIMMY MCGRIFF SONNY STITT DON SICKLES HERBIE HANCOCK 

SOUTH 
WFAE/Chariotte Paul Strtbllng 
CABO FRIO KEVIN EUBANKS RICHARD ELLIOT Hottest: HEATH BROTHERS OSKAY S O'DOMHNAI MODERN JAZZ QUART GENERATION BAND FRED LIPSIUS 
KERA/DdlM-Ft. Worth Ed Budanauro 
JIMMY MCGRIFF RICHARD ELLIOT DAVE VALENTIN ANDREAS VOLLENWEI CHET BAKER CHICO FREEMAN COZZETTI 6 GEMMIL PETE PETERSEN/COL DAN SIEGEL BOBBY MCFERRIN Hottest: LES MCCANN SADAO WATANABE HEATH BROTHERS STEVE KHAN CABO FRIO 

KSAXfD«lla#-Ft. Worth (*) Willie Culton 
KOINONIA CHUCK MANGIONE C'EST WHAT?! PASSPORT GEORGE HOWARD KENNY PORE DAVE VALENTIN AZYMUTB Hottest: MODERN JAZZ QUART LBS MCCANN HEATH BROTHERS SADAO WATANABE JIMMY MCGRIFF 

RICHARD ELLIOT DAVE VALENTIN RALPH MCDONALD Hottest: PUTTIN' ON THE RI SADAO WATANABE RICHARD ELLIOT DAVE VALENTIN KAZU MATSUI PROJE 

Hottest: PUTTIN* ON THE RI JOSHUA BREAKSTONE LOREZ ALEXANDRIA BOBBY MCFERRIN ARCHIE SHEPP 

EUGEN CICERO TOMMY TBOESCO DICK BERK/JAZZ AD BUDDY DEFRANCO ANDREAS VOLLENWEI Hottest: SADAO WATANABE JERRY TACHOIR QUA FRED LIPSIUS LES MCCANN ALEXANDER ZONJIC 

WHRO/Norfolk Joe Lowrey 
HANK CRAWFORD ALEXANDER ZONJIC KEITH JARRETT Hottest: BEBOP & BEYOND MODERN JAZZ QUART GETZ & DAILEY SONNY STITT CARTER & HALL 

DAVE VALENTIN Hottest: SADAO WATANABE SPYRO GYRA CHUCK MANGIONE DAVE GRUSIN GENERATION BAND 
WUSFfTampa Bob Seymour 
DON SICKLER Hottest: KEITH JARRETT KAMAU KENYATTA TRIBUTE TO MONK ROB MCCONNELL EASTERN REBELLION 

44 Reporting Stations 

40 Current Reports 

MIDWEST 
WBEBChicago (') Bob Long 
TOM GRANT KAZU EASTERN REBELLION DON SICKLER GROVER WASHINGTON Hottest: ROB MCCONNELL LOU RAWLS SADAO WATANABE MODERN JAZZ QUART RICHARD ELLIOT 
WNOP/Cinctnnati {*) Chris Wagner 
MODERN JAZZ QUART BEBOP & BEYOND LOUIS BELLSON FOSTER & WESS SPECIAL EFX BOBBY PIERCE DAN SIEGEL RICHARD ELLIOT PAULINHO DACOSTA IVAN CONTI Hottest: SPYBO GYRA C'EST WHAT?! FRED LIPSIUS SADAO WATANABE WINDOWS 

DAVE VALENTIN ART PEPPER O' DAY s TJADER Hottest: MODERN JAZZ QUART SADAO WATANABE ROB MCCONNELL ZOOT SIMS PETE PETERSEN/COL 

WDETiDelroit Judy Adams 
BUDDY DEFRANCO TIMELESS ALLSTARS DAVS VALENTIN AL COHN KENNY PORE ROACH & TAYLOR ABDULLAH IBRAHIM MICHAEL HEDGES EUGEN CICERO GETZ & DAILEY Hottest: C'EST WHAT?! 

JAMES BLOOD ULMER BUDDY DEFRANCO SUN RA ELEMENTS CHARLES TYLER QUA OSKAY & O'DOMHNAI STRING TRIO OF NE CHET BAKER ABDULLAH IBRAHIM BOSCOE MITCHELL IU ^JHHtnrwai SEGUN ADEWALE Ed Garretl GONZALEZ 6 PURCEL SONNY STITT Hottest: CHICO FREEMAN 

QUARTET MUSIC LE QUARTET BASH Hottest: KEITH JARRETT WATSON & LUNDY NAT DIXON ALLEN YOUNGBLOOD JOHN CARTER 
WNUH/Evanston 
Eric Scholl 

KOINONIA CABO FRIO r—."ERE ALPERT JAMES BLOOD ULMER HANK CEAWFORD CLARINET SUMMIT MODERN JAZZ QUART ETHNIC HERITAGE E CAN SIEGEL •|™™MSC0CK 

"I—^ Bill mini C'EST WHAT? 1 

SS CICERO BOBB? BCrmais COZZETTI & GEMMIL ZOOT SIMjf KAZU Hottest: SADAO WATANABE LBS MCCANN wrPPRRIN MODERN JAZZ QUART • ^f,f« TRIBUTE TO MONK RAMSEY LEWIS 

KWMUfSt. Louis Jim Wallace 

MILES DAVIS KITTYHAWK MODERN JAZZ QUART KEVIN EUBANKS 

,RALPH MCDONALD MODERN JAZZ QUART SADAO WATANABE TOMMY FLANAGAN CHET BAKER Hottest: RAMSEY LEWIS JIMMY MCGRIFF BOB MCCONNELL FRANK SINATRA IVAN CONTI   

WEST 
KADX/Denver (•) Pat McNulty 
ALEXANDER ZONJIC GEORGE SHEARING SHEARING & TORME GORDON BRISKER Hottest: ROB MCCONNELL FOSTER & WESS JIMMY MCGRIFF ZOOT SIMS CHET BAKER 
KLCC/Eugene Michael Canning 
ANDREAS VOLLENWEI VALENTIN TOM KEENLY RICHARD ELLIOT FRED STRIDE/WEST 

KKGO/Los Angeies Jeff Gehrlnger (•) 
CHET BAKER C'EST WHAT?! KEVIN EUBANKS CHICO FREEMAN HEATH BROTHERS RALPH MCDONALD RICHARD ELLIOT DAVE VALENTIN CAL TJADER KOINONIA Hottest: BEBOP 6 BEYOND HEATH BROTHERS LES MCCANN MODERN JAZZ QUART SADAO WATANABE 

KXPR/Sacramento Gary Vercelli 
DAVE VALENTIN DICK BERK/JAZZ AD MODERN JAZZ QUART Hottest: ROB MCCONNELL BOBBY MCFERRIN TIMELESS ALLSTARS KEITH JARRETT BUDDY DEFRANCO 
KJAZ/San Francisco Bob Parlocha (*) 
BRUCE FORMAS CAL TJADER STACY S JIMMY SOW TITO PUBNTE ZOOT SIMS WESS & COLES DENNY ZEITLIN COZZETTI S GEMMIL THELONIOUS MONK 

KMCR/Phoenlx BUI Shedd 

KEVIN EUBANKS 

ANDREAS VOLLENWEI r imw * PUTTIN' FRASES MACPHERSON J ALLST,K aotl..t: Hottest: BRUCB FORMAN POSTER & WESS MODERN JAZZ QUART CAL TJADER LBS MCCANN ROB MCCONNELL JIMMY MCGRIFF SADAO WATANABE 

TOM KEENLY MODERN^JAzT QUART STEVE KHAN ROB MCCONNELL GETZ i DAILEY 
KLOWLong Beach Helen Borges KKSWPortland (•) Ray Horn 

KCRW/Sanla Monica Tom Schnabei 

SADAO WATANABE ZOOT SIMS Hottest: MODERN JAZZ QUART AZYMUTH 

WOODY SHAW LINCOLN MAYORGA BANU GIBSON JOB WILLIAMS JOHN HICKS BOB CONNORS KEITH NICHOLS HALL BROTHERS JAZ GLENN ZATTOLA LARRY FLAHIVE TRI Hottest? WOODY SHAW LINCOLN MAYORGA ZOOT SIMS HANK CRAWFORD JAY MCSHANN AZYMUTH EASTERN REBELLION DAVK VAIjEjiiTIN Hottest: TRIBUTE TO MONK ALEXANDER ZONJIC TONI TENNILLE RAMSEY LEWIS SHEARING S TORME 

WOODY SHAW STEPS AHEAD BRUCE FORMAN DAVE VALENTIN DAN SIEGEL 
FOSTER & WESS LES MCCANN MILES DAVIS ROB MCCONNELL 
KMHOfPortland Roger Smith 

HANK CRAWFORD DIRTY DOZEN BRASS TITO PUENTE STACY S JIMMY ROW Hottest: BOBBY MCFBRHIN TRIBUTE TO MONK HERBIE HANCOCK KAZUMI WATANABE 

KJZZ/Soattle (*) Carol Handley 
DAN SIEGEL KAZU LBS MCCANN CHOCK MANGIONE ANDREAS VOLLBSWEI CABO FRIO POCKET CHANGE Hottest: GENERATION BAND TRIBUTE TO MONK KITTYHAWK KOINONIA MICHAEL HEDGES 
KUOP/StOCkton 
Krlstki Knudson 
RICHARD ELLIOT CABO FRIO PETE PETERSEN/COL DAN SIEGEL Hottest: BOBBY MCFERRIN MODERN JAZZ QUART SADAO WATANABE ALEXANDER ZONJIC OSKAY & 0'DOMHNAI 

JOE WILLIAMS SHEW 6 FINDLEY MAVIS RIVERS RICHARD ELLIOT DAVE VALENTIN ASHLEY ALEXANDER GEORGE SHEARING TIMELESS ALLSTARS FRED LIPSIUS Hottest: SHEARING & TORME GORDON BRISKER ZOOT SIMS JOE WILLIAMS CHET BAKER 

Editor's Note: 
WUWU/West Seneca, NY is no 

longer a reporting station. 

The following stations called in a 
frozen playlist this week: 

WEAA/Baltimore 
WGCI/Chicago 
KUHF/Houston 
KJCB/Lafayette 
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Thraa Two Last 
Weeks Weeks Week 

Total 
Reports/Adds Heavy Medium Ught 

10 5 4 O CONWAY TWITTY/1 Don't Know A Thing About... (WB) 153/0 130 20 3 
7 4 3 Q BARBARA MANDRELL & LEE GREENWOOD/To Me (MCA) 148/0 123 13 6 
3 1 1 3 OAK RIDGE BOYS/Everyday (MCA) 143/0 130 14 4 
14 11 6 O LARRY GATLIN & THE GATLIN BROS./The Lady Takes... (Columbia) 150/0 119 29 2 
15 12 7 0 ALABAMA/lf You're Gonna Play In Texas (RCA) 146/3 128 14 4 
16 13 8 O EDDY RAVEN/I Could Use Another You (RCA) 152/0 106 39 7 
17 14 9 n RICKY SKAGGS/Uncle Pen (Epic) 147/2 106 28 13 
4 2 2 8 MERLE HAGGARD/Let's Chase Each Other Around The Room (Epic) 138/2 115 19 4 

22 15 11 © WILLIE NELSON/City Of New Orleans (Columbia) 151/2 91 54 6 
21 16 13 ® GARY MORRIS/Second Hand Heart (WB) 149/0 83 59 7 
23 19 14 EXILE/Give Me One More Chance (Epic) 151/1 64 80 7 

1 3 5 12 CRYSTAL GAYLE/Turning Away (WB) 125/0 87 26 12 
27 24 17 ® JOHN SCHNEIDER/1've Been Around Enough To Know (MCA) 143/6 59 67 22 
30 25 20 (E) JOHN ANDERSON/She Sure Got Away With My Heart (WB) 141/4 48 83 10 
26 21 18 0 DAN SEALS/The Wild Side Of Me (Liberty) 145/4 48 76 21 
25 23 19 0 VERN GOSDIN/What Would Your Memories Do (Compleat/PG) 136/3 59 63 14 
29 26 22 ® EMMYLOU HARRIS/Pledging My Love (WB) 138/5 37 83 18 
44 37 28 © JOHNNY LEE/You Could've Heard A Heart Break (Full Moon/WB) 141/8 20 81 40 
38 30 24 ® LEE GREENWOOD/Fool's Gold (MCA) 136/9 24 88 24 
2 6 10 20 JIM GLASER/You're Gettin' To Me Again (Noble Vision) 97/0 47 27 23 

48 39 34 & RONNIE MILSAP/Prisoner Of The Highway (RCA) 141/11 15 89 37 
40 34 32 © STATLERS/One Takes The Blame (Mercury/PG) 128/10 19 82 27 
- 44 39 0 JANIE FRICKE/Your Heart's Not In It (Columbia) 141/15 10 79 52 
31 29 26 KAREN BROOKS/Tonight I'm Here With Someone Else (WB) 117/3 24 63 30 
- 45 36 DON WILLIAMS/Maggie's Dream (MCA) 134/10 13 77 44 
35 32 30 ^ MOE BANDY/Woman Your Love (Columbia) 119/8 24 72 23 

{ 33 31 29 ® REX ALLEN JR./Dream On Texas Ladies (Moon Shine) 99/3 26 51 22 
36 33 31 0 BILL MEDLEY/I've Always Got The Heart To Sing The Blues (RCA) 119/8 15 76 28 
- — 45 @ EARL THOMAS CONLEY/Chance Of Lovin' You (RCA) 138/24 5 68 65 
42 38 35 0 JUICE NEWTON/Ride 'Em Cowboy (Capitol) 125/9 10 84 31 
37 35 33 RAZZY BAILEY/Knock On Wood (MCA) 103/3 17 67 19 
- 46 42 © MICKEY GILLEY/Too Good To Stop Now (Epic) 130/8 4 74 52 
46 40 37 0 RAY CHARLES (with B.J. THOMAS)/Rock And Roll Shoes (Columbia) 104/10 14 63 27 
49 42 40 0 WHITES/Pins And Needles (MCA/Curb) 120/10 8 77 35 
45 41 38 0 LOUISE MANDRELL/Goodbye Heartache (RCA) 122/3 5 75 42 
12 10 12 36 RONNIE McDOWELL/l Got A Million Of 'Em (Epic) 90/0 44 26 20 
~ 47 44 ® MICHAEL MARTIN MURPHEY/Radio Land (Liberty) 120/11 4 58 58 
47 43 41 0 BRENDA LEE/A Sweeter Love (I'll Never Know) (MCA) 105/11 9 61 35 

BREAKER ® A. MURRAY with D. LOGGINS/Nobody Loves Me Like You Do (Capitol) 119/32 3 47 69 
5 7 15 40 JOHN CONLEE/Way Back (MCA) 76/0 29 27 20 
8 9 16 41 KENNY ROGERS/Evening Star (RCA) 65/0 23 20 22 
9 8 21 42 GLEN CAMPBELL/Faithless Love (Atlantic America) 65/0 28 22 15 

24 22 25 43 LIONEL RICHIE/Stuck On You (Motown) 63/0 25 25 13 
BREAKER ® DOLLY PARTON/God Won't Get You (RCA) 100/45 4 22 74 
BREAKER © TOM T. HALL/P.S. 1 Love You (Mercury/PG) 98/22 3 30 65 

1 DEBUT ^ © PINKARD & BOWDEN/Mama She's Lazy (WB) 86/36 2 19 65 
18 17 23 47 REBA McENTIRE/He Broke Your Memory Last Night (MCA) 53/1 17 23 13 

1 DEBUT ► © BANDANA/All 1 Wanna Do (Is Make Love To You) (WB) 78/6 4 37 37 
_ _ 49 49 ED BRUCE/Tell 'Em I've Gone Crazy (MCA) 65/6 2 39 24 

1 DEBUT ► ® GEORGE JONES/She's My Rock (Epic) 68/54 3 12 53 

MOST ADDED 

GEORGE JONES (54) 
She's My Rock (Epic) 
DOLLY PARTON (45) 

:• %. God Won't Get You (RCA) 
NITTY GRITTY DIRT BAND (42) 

I Love Only You (WB) 
BELLAMY BROTHERS (37) 

World's Greatest Lover (MCA/Curb) 
PINKARD & BOWDEN (36) 

Mama She's Lazy (WB) 
A. MURRAY with D. LOGGINS (32) 

Nobody Loves Me Like You Do (Capitol) 
WAYLON JENNINGS (29) 

America (RCA) 
CHARLY McCLAIN (25) 

Some Hearts Get All The Breaks (Epic) 
EARL THOMAS CONLEY (24) 
Chance Of Lovin' You (RCA) 

DAVID FRIZZELL & SHELLY WEST (24) 
It's A Be Together Night (Viva) 

MARK GRAY (24) 
Diamond In The Dust (Columbia) 

STEVE WARINER (24) 
Don't You Give Up On Love (RCA) 

HOTTEST 

ALABAMA (75) 
If You're Gonna Play In Texas (RCA) 

OAK RIDGE BOYS (71) 
Everyday (MCA) 

MERLE HAGGARD (70) 
Let's Chase Each Other Around... (Epic) 

CONWAY TWITTY (65) 
[ Don't Know A Thing About Love (WB) 
B. MANDRELL & L. GREENWOOD (55) 

To Me (MCA) 
WILLIE NELSON (42) 

City Of New Orleans (Columbia) 
LARRY GATLIN & GATLIN BROS. (36) 

The Lady Takes The Cowboy Every... (Col.) 
RICKY SKAGGS (35) 

Uncle Pen (Epic) 
JOHN SCHNEIDER (32) 

I've Been Around Enough To Know (MCA) 
EXILE (29) 

Give Me One More Chance (Epic) 

MOST ADDED & HOTTEST list those songs achieving the 
most adds nationally, and tne songs reported ■hottest" 
complied from all our reporters. The number In paren- 
theses Immediately following the songs In Most Added & 
Hottest indicate the total number of country reporters 
adding the song this week or noting that the song Is 
among their five hottest. 

ANNE MURRAY with DAVE LOGGINS 
Nobody Loves Me Like You Do (CapitoQ 

On 78% of reporting stations. Rotations; Heavy 3, Medium 47, Light 69. Total Adds 32 including 
WAJR, WIXL, WWVA. KASE, WYNK, KISS-FM, WOHK, WBCS, KXXY. KTPK, KUZZ, KUUY, 
KYGO, KCKC, KSAN. A Most Added Record. Moves 48-39 on the Country chart. 

DOLLY PARTON 
God Won't Get You (RCA) 

On 65% of reporting stations. Rotations: Heavy 4, Medium 22, Light 74, Total Adds 45 Including 

The Information shown on the National Airplay 50, Breakers, New & Active and 
significant Action, is current. The results shown are based on reports taken from 
our reporters on Monday, 9-10-84. 

WCAO, WRKZ, WNYR, WXBQ, KPLX, WFNC, WMC, WCMS, WSLR, WWWW, WFMS, WIL, KIK- 
FM, KYGO, KUGN, KCCY. A Most Added Record. Debuts at number 44 on the Country chart. 

TOM T. HALL 
P.S. I Love You (Mercury/PolyGram) 

On 64% of reporting stations. Rotations: Heavy 3, Medium 30, Light 65, Total Adds 22 including 
WRKZ, WWVA, WILO, WGTO, WESC, KSSN, WRNL, WFMS, KCJB, WTHI, KLZ, KFRY, KEIN. 
KFTN, KCKC. Debuts at number 45 on the Country chart. 

HANK'S PICKS For Weekend Of Sept. 15th 

C6IIE6E 

ALABAMA over GEORGIA TECH 

BYU over TULSA 

MIAMI over PURDUE 

SYRACUSE over NORTHWESTERN 

NEBRASKA over MINNESOTA 

Last Week 60% Correct 

CHICAGO BEARS over GREEN BAY PACKERS 

L.A. RAIDERS over KANSAS CITY CHIEFS 

SAN FRANCISCO 49ERS over NEW ORLEANS SAINTS 

DETROIT LIONS over TAMPA BAY BUCCANEERS 

ST. LOUIS CARDINALS over INDIANAPOLIS COLTS 
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NEW & ACTIVE 

a SS.'sr — 
WUSQ WGAR-FM WXCL, KVOO, KFRY, KWJJ, KSON, KCUB. Debuts at number 46 on the Country chart. 

~v«.«« «f .mHiKcu., Tr. mm ««. 
WWJO Medium: WYII, WKSJ, WQYK, KRKT, KTOM, KSOP. Debuts at number 48 on the Country chart. 

S.W.ttB- S'.™' KOMA. WT», KCCY, KCUB, WOKK, 
WPAP. Medium: WGNA, WAJR, WWVA, KRMD, WGAR-FM, KQIL. 

D «,»»,wsoc, wise, w.« 
WSM WTQR, KSO, WDAF, WXCL, K102, KUGN, KNIX. 

O wpm wBo« «,... K.S., wsoc, w,w,«, 
WMNI WDAF KEBC, K102, KLZ, KMAK, KRSY, KGA, KCUB. Debuts at number 50 on the Country chart. 

WAJB, WKVO, WPOH, WSOC. KLRA, WOKK, WL», WUSO, 
KWMT, WFMS, WITL, WTHI, KKCS, KFTN, KIGO. 
DAVID ALLAN COE "It's Great To Be Single Again" (Columbia) 68/6 
Rotations- Heavy 4, Medium 29, Light 35, Total Adds 6, KEAN, KLLL, WSLR, WMNI, KOMA, KQIL. Heavy: KIKK, KKYX, KSO. KVOO. Medium: WFTR, WYII, KIK-FM, KWJJ, KTOM. 
D DAVID FRIZZELL & SHELLY WEST "It's A Bo Together Night (Viva) 67/24 

Rotations: Heavy 0, Medium 13, Light 64, Total Adds 24 including WGNA, WHN, WIXL, WGTO, WFNC, WKIX, WIRK, 
WAXX, WFMS, KOMA, WXCL, KJOT, KMAK, KFTN, KTOM. 
BCHARLY McCLAIN "Some Hearts Get All The Breaks" (Epic) 59/25 

Rotations: Heavy 0, Medium 14, Light 45, Total Adds 26 including WPOR, WNYR, WILQ, KRRV, WEZL, KHEY, WESC, K 
WKIX, WAXX, WFMS, WWJO, KRKT, KUGN, KNIX. 
Qrfi i amy BROTHERS "World's Greatest Lover" (MCA/Curb) 55/37 

Rotations: Heavy 1, Medium 9, Light 4b, Total Adds 37 including WVAM, WSNO, WYII, WXBD, WNOX, WSM, KKYX. 
WIRK KBMR, KTTS, KFDI, KKAL, KMAK, KCCY. 

iSS^^'Swoso. wm. v.™, »«„, k,ss,m 
Medium: KRMD, WONE, WITL, KFDI, KRWQ, KIGO. 

S8 Rotations^Heavy ^Medium 9, Lfcht 43, Total Adds 23 including WNYR, WIXY, WYII, KASE, KLRA, WLWI, WCMS, WYXX, 
WTQR, WAXX, WBCS, KFDI, KKCS, KUGN, KEIN. 
WRIGHT BROTHERS "So Close" (Mercury/PolyGram) 52/1 
Rotations: Hea^/ 5, Medium 20, Light 27, Total Adds 1, KLLL, Heavy: KIKK, WPAP, KKYX, WFMS, WTSO. Med.um: WCAO, 
WSNO KXYL, WLWI, WMNI, WOW, KRSY, KSOP. 
TOM JONES "All The Love Is On The Radio" (Mercury/PolyGram) 51/8 
Rotations: Heavy 2, Medium 18, Light 31, Total Adds 8, WWVA, WILQ, KEAN, WYNK, WEZL, WCMS, KGA. Heavy: WPAP, KKYX. 
Medium: WSNO, KEBC, KTTS, WWJO, KUGN. 

SSI ««——«»■ 
KFTN. Heavy: KISS-FM. Medium; KXXY, KFDI, KTOM, KSOP. 

SIGNIFICANT ACTION 

D<>tf\/f WARINER "Don't You Give Up On Love" (RCA) 45/24 
Rotations; Heavy 1, Medium 9, Light 35, Total Adds 24 including WPTR, WKYG, WSOC, WTVY, WNOX, WIRK, KSO, 

KGHL, KMAK. ^ i >IC/Q 

KMML, KRMD. 

JSSJSXi XiSi4-™ KHSV, KBMfl, no.,«. wxsa, 
KUGN, KRSY. 

5JE «"»•««.— 
KRKT KSOP 

SKJSJSRSr* ■ fSJSSS WKSJ, WLWI, KKYX, WCUZ, KHKT, KUGN, KQJL. 
KRSY. 

WCAO. WSNO, WYII, KYXX, KKYX, WCXI, KWS, K..0, 
KMPS. 

a mm WYSK. WNOX. «NL, WTO,. WCX., K»l, KNIX, 
KCKC, KSON. . 
DM ARK GRAY "Diamond In The Dust" (Columbia) 28/24 

Rotations: Heavy 0, Medium 4, Light 24, Total Adds 24 including WBGW, WOKQ, KXYL, WEZL, WCMS, WMNI, KFGO, 
WGEE, KUZZ, KRWQ, KMPS. 

SSSm 2->• KHEY.WOKK. WPAP, WCXI, «» 
KMPS. 

OK. WYII, KHEY, WPAP, KKYX, KVOO. U.I., 
KGA, KCUB, 
JUDY COLLINS with T.G. SHEPPARD "Home Again' (Elektra) 21/11  „ 
Rotations: Heavy 0, Medium 5, Light 16, Total Adds 11, WVAM, WCAO, WBGW, KRRV, KHEY, WKSJ, KRMD, WONE, K S, 
KTPK, KVOO, . 

ssssssr^'s: »«.«.« 

KUUY. 
/^pnRfiF **TRAIT "Does Fort Worth Ever Cross Your Mind (MCA) 19/19 
Rotations; Heavy 1, Medium 3, Light 15, Total Adds 19 including WPTR, WSNO, KEAN, WNOX, WMC, KEBC, KFDI, KRKT. KNIX, 
KRSY. 

RoWioL^ef^O, Medium 4Tu?ht I's^ttl Adds'3, WGNA, WAXX, KIGO. Medium: WPTR, WSNO, WCXI, KTTS, Light: KXYL, 
KRMD, KVOO, 
GAIL DAVIES "Jaaaed Edge Of A Broken Heart" (RCA) 15/15 
Rotations; Heavy 0, Medium 2, Light 13. Total Adds 15 including WBGW, WSNO, WMC, WKSJ, KEBC. KFDI, KUZZ, KTOM. KSON, 
KMPS. 

ssL'ssT^zr. Kt ™°-»»——• ««-■ 

KRWQ, KSOP, 
I.IKv'SKS^. WLWI. KFDI !»,: WSOC, 

WDAF. 
MASON DIXON "Gettin' Over You" (Texas) 11/2 
Rotations: Heavy 0, Medium 6, Light 6, Total Adds 2, WSNO, KGA. Medium: KMML, KLVI, KXYL, KKYX. 

.o'w" NA. WIXY. KXYU, WPNC. W0MS. K^O, WAXX, KEBC. K^S, «,l, 
FLOYD BROWN "Kiss Me Just One More Time" (MCA) 9/4 
Rotations: Heavy 0, Medium 1, Light 8, Total Adds 4, WVAM, WSNO, KHEY, KRSY, Medium: WYNK, Light: KKYX, KEBC, WOW, 
KRWQ. 
RnyPAR WILLIE "Whine Whistle Whine" {Main Street) 7/1 
R(rtati^s:Heavy^ Medium 1 Ught 6, Total Adds 1, WVAM. Medium: WPAP. Light: WSNO, KBMR, WAXX, KVOO, KTOM, 

COUNTRY ALBUM TRACKS 

cuts are listed In order, with the first cut receiving the heaviest alrpiav. 

ARTIST/Song Title (Label) Album Title 

GEORGE JONES/Learning To Do Without... (Epic) You've Still Got... 
HANK WILLIAMS JR./All My Rowdy Friends... (WB/Curb) Major Moves 
JAMIE FRICKE/Another Man Like That (Columbia) The First Word In Memory 
DAVID FRIZZELL/Country Music Love Affair (Viva) 
JOHN ANDERSON/Red Georgia Clay (WB) 
NITTY GRITTY DIRT BAND/High Horse (WB) 
JOHN ANDERSON/Eye Of A Hurricane (WB) 
MEL TILLIS w/WILLIE NELSON/Texas On A Saturday.. 
JUICE NEWTON/Restless Heart (RCA) 
GLEN CAMPBELL/Letters Home (Atlantic America) 
GARY MORRIS/Baby Bye Bye (WB) 
HANK WILLIAMS JR./Country Relaxin' (WB/Curb) 
NITTY GRITTY DIRT BAND/Cadillac Ranch (WB) 
CONWAY TWITTY/Bad Boy (WB) 
WRIGHT BROTHERS/Eight Days A Week (Mercury/PG) 
CHARLEY PRIDE/Stagger Lee (RCA) 

Solo 
Eye Of A Hurricane 

Plain Dirt Fashion 
Eye Of A Hurricane 

(MCA) New Patches 
Restless Heart 
Letters Home 

Faded Blue 
Major Moves 

Plain Dirt Fashion 
By Heart 

Easy Street 
The Power Of Love 

DID YOU KNOW THAT CMA 

.. .Opened an office in London 
to help promote, provide close 
contact, and expand Country 

Music in the European 
Marketplace? For information on joining, write to: 

Country Music Association 
P. 0. Box 22299-R 

Nashville, TN 37202 

ijj 



R&R/Friday, September 14,1984 Page 107 

Regional Adds & Hots 

MOST ADDED EAST 
George Jones (Epic) 
Beflamy Brothers (MCA/Curb) 
Dofly Parton (RCA) 

HOTTEST 
Oak Ridge Boys (MCA) 

Alabama (RCA) 
Con way Twltty (WB) 

MIDWEST MOST ADDED 
George Jones (Epic) 
Dolly Parton (RCA) 
A. Murray & D. Loggins (Capitol) 

HOTTEST 
Alabama (RCA) 

Merle Haggard (Epic) 
Oak Ridge Boys (MCA) 

MOST ADDED SOUTH HOTTEST 
Ballamy Brothsrs (MCA/Curb) Alabama (RCA) 
George Jones !Epicl Oak Ridge Boys (MCA) 
Dolly Parton (RCA) B Mandrel] & L Greenwood (MCA) 

MOST ADDED WEST 
George Jones (Epic) 
Nitty Gritty Dirt Band (WB) 
Waylon Jennings (RCA) 

HOTTEST 
Merle Haggard (Epic) 

Alabama (RCA) 
Con way T witty (WB) 

EAST 
WQNA-FM Albany, NY 
JIMKY BUFFETT GEORGE JGMES TKRRI GIBBS 

WYRK Buffalo, NY 
MOE BANDY LEE GREENWOOD EKMYLOO KAURIS GEORGE JONES 

FRIZZELL 6 HEST HITTT GRITTY DIRT SAWYER BROWN WAYI/W JHWJINGS CHARLY tCCIAIN Rotteat: OAK RIDGE BOYS KERLB HAGGARD RICKY SKAGGS CONWAY WITTY 
WPTR Albany, NY 

WOKQ Oover/Portemouth, NH 
BELLAMY BROTHERS 

WPOH-FM Portland, ME 
DOILY PARTON ATLANTA CHARLY (CCLAIN FRIZZELL S WEST GBJDRGE JONES KATHY MATTEA Hottest: MERLE HAGGARD CRYSTAL GAYLE ALABAMA RICKY SKAGGS EMMYLOC KARRIS 
WNYR Rochaatar, NY 
MCCAIN BROTHERS MOSUFPEY LANE 
CHARLY V PINKARD S BOW DEN STATLERS VINCS GILL DOtiY PARTON 

JOHN J MCGUFFEY LANE BOWCBN 

RICKY SKAGGS 

WRKZ-FM Harshay, PA 
KENNY ROGERS 
WXKW Allantown, PA WILLIE NELSON OAK RIDGE BOYS MANDRELL S GREEHW 

MERLE HAC3GASD CONWAY TWITPY OAK RIDGE BOYS LARRY GATLIN KENNY ROGERS 
WIXY Sprlngflald, MA 

BANDANA 

DON WILLIAMS 
WVAM Aitoona, PA 
ROtWIE MILSAP NITTY GRITTY DIRT JUDY COIL INS EVKRLY BROTHERS STEVE WARINER DOTTIB WEST DOILY PARTON RAY PRICE BELLAMY BROTHERS KENNY WGERS FLOYD BROWN KATHY miTEA SASVEL FELTS BOXCAR WILLIE JOY FORD Hottest: OAK RIDGE BOYS KANDRZLL 6 GREENW CONWAY TWITTY LARRY GATLIN EDDY RAVEN 
WCAO Baltlmora, MO 
MERLE K EARL THOMAS CONLE DOILY PARTON JUDY COLLINS JIMMY BUFFKTT PINKARD fi BOWtaiN Hottest: OAK RIDGE .BOYS 

WAJR Morgantown, WV 

PINKARD £ BOWDEN Hottest: CRYSTAL GAYLE OAK RIDGE BOYS MERLE HAGGARD GLEN CAMPBELL MANDRELL & GREENW 
WMN Now York, NY 
VERN GOSDOJ 
FRIZZELL & WEST 

OAK RIDGE BOYS RONNIE MCDOWELL ALABAMA EDDY RAVEN LARRY GATLIN 
WSEN-AM/FM Syracuaa, NY KAREN BROOKS 
BILL MEDLEY Hottest: MERLE HAGGARD v GAYLE 

WMZQ Washington. O.C. 

CONWAY TWITTY 
WIXL-fM Newton, NJ 
EARL THOMAS CONLE ANNE MURRAY BILL MEDLEY 

CONWAY TWITTY LARRY GATLIN ALABAMA 
WPOC-FM Baltimore, MD 

DON WILLIAMS Hottest: MANDRELL & GREEN OAK RIDGE BOYS 

FRIZZELL S WEST JIMMY BDFFBTT NITTY GRITTY DIRT BELLAMY BROTHERS PINKARD & BOWDEN Hottest: OAK RIDGE BOYS 

WKYG Parkarsburg, WV 
JANIE FRICKE KATHY MATTEA JIMMY BUFFBTT 

WBGW-FM Bangor, ME 
GEORGE JONES STEVE WARINER BELLAMY BROTHERS GEORGE STRAIT WAYLON JENNINGS MARK GRAY CHARLY MCCLAIN PINKARD £ BOWDBN GAIL DA VIES RAY STEVENS JUDY COLLINS Hottest: OAK RIDGE BOYS CONWAY TWITTY EDDY RAVEN DAN SEALS 

DOILY PARTON STEVE WARINER BELLAMY BROTHERS ATLANTA 
ALABAMA ATLANTA JOHN SCHNEIDER MICHAEL MURPHEY RONNIE MILSAP 
wxtu Philadelphia, PA 
BONNIE MILSAP 

MICKEY G1IL8Y VERN 60SDIH LEE GREENWOOD EMMYLOO HARRIS BRENDA LEE RONNIE MILSAP JOHN SCHNEIDER DAN SEALS STATLERS Hottest; JOHN ANDERSON 

KiX106 Washington, DC 
PINKARD S BOWDEN JOHN ANDERSON EARL THOMAS CONLE MICHAEL MURPHEY RAZZY BAILEY LOUISE MANDRELL BRENOA LEE 
MERLE ( CRYSTAL GAYLE 3AK RIDGE BOYS JIM GLASER :ONWAY TWITTY 
WWVA Wheeling, WV 
ANNE MURRAY BANDANA TOM T. HALL 

MC« BANDY JOHN SCHNEIDER Hottest: DOILY PARTON MERLE HAGGARD KENNY ROGERS 
WSNO Barre, VT 
BELLAMY E FLOYD BROWN JIMMY BUFFETT GAIL OAVTES MASON DIXON CHRIS HILL MAN GEORGE STRAIT 
EXILE LARRY GATLIN RONNIE MILSAP OAK RIDGE BOYS RICKY SKAGGS 

WEEP Pittaburgh, PA 
LEE GREENWOOD 

WILL IE- NELSON 
WYII 
WIIMamsport, MD 

STEVE WARINER CHRIS HILL MAN DOILY PARTON PINKARD 6 BGWDEN GEORGE JONES CHARLY (CCLAIN VINCE GILL NITTY GRITTY DIRT NARVEL m/TS BELLAMY BROTHERS Hottest: 
MERLE HAGGARD CONWAY TWITTY LARRY GATLIN 

MERLE HAGGARD GLEN CAMPBELL CRYSTAL GAYLE OAK RIDGE BOYS CONWAY TWITTY 

WILO WIHIamaport, PA GEORGE JONES CHRIS HILLKAN TOM JONES CHARLY fCCLAIN TOM T. HALL Hottest t 

REBA McENTIRE 

157 REPORTERS 
147 CURRENT REPORTS 

The following stations reported a frozen 
playlist this week: 
WWOD/Lynchburg 

KSOP/Sah Lake City 
The following stations failed to report 
this week and therefore their piaylists 

were frozen: 
WZZK/Birmingham 
KVEG/Las Vegas 

WDGY/Minneapolis 
WOW/Omaha 

WQYK/Tampa-St. Petersburg 
KCBQ/San Diego 

The following stations failed to report 
for two consecutive weeks and ware 

not used in this week's data: 
WUBE/Cincinnati 
WHOO/Oriando 
WTOD/Toledo 

CHOW/Welland, Ont. 

MIDWEST 
WSLR Akron, OH 

i BOWDEN MICKEY GILLEY DOILY PARTON AJWE MURRAY DAVID ALLAN COE TOM T. HALL Hottest! WILLIE NELSON ALABAMA CONWAY TWITTY OAK RIDGE BOYS GARY MORRIS 
KBMR Blamarck, ND 
BELLAMY BROTHERS DOLLY PARTON KEITH STEGALL MARGO SMITH KIKKll Hottest MERLE t ALABAMA RICKY SKAGGS WILLIE NELSON EMMYLOO HARRIS 
WUSN Chicago, IL 
EMMYLOO HARRIS MOE BANDY STATLERS JANIE FRICKE JUICE NEWTON WHITES 

KRRK E. Grand Forks, MN 
MOB BANDY RONNIE MILSAP BILL MEDLEY JANIE FRICKE DON WILLIAMS EARL THOMAS CONLE RAY CHARLES Hottest: OAK RIDGE BOYS MERLE HAGGARD MANDRELL S GREENW GARY MORRIS JOHN ANDERSON 

WAXX Eau Clalro, Wl 
CHARLY WCCLAIN ANNE MURRAY PINKARD S BOWESN TERRI GIBBS FRIZZELL & WEST VINCE GILL NITTY GRITTY DIRT SAWYER BROWN RONNIE MILSAP BELLAMY BROTHERS DOILY PARTON GEORGE JONES Hottest t MERLE HAGGARD RICKY SKAGGS 

WITL-fM Lansing, Ml 

JOHNNY LEE JANIE FRICKE Hottest: CRYSTAL GAYLE JIM GLASER JOHN COULEE OAK RIDGE BOYS MERLE HAGGARD 
WMNI Columbus, OH 

DON WILLIAMS GEORGE JONES MARK GRAY FRIZZELL S WEST DAVID ALLAN COE Hottest: MERLE HAGGARD CRYSTAL GAYLE OAK RIDGE BOYS RICKY SKAGGS CONWAY TWITTY 
WLLR Davenport, IA 

BRENDA LEE JOHNNY LEE ROMNIE MILSA 

JIM GLASER MERLE HAGGARD EMMYLOC HARRIS CONWAY TWITTY 
WONE Dayton, OH 
JUDY COLLINS Hottest 1 ALABAMA GARY MORRIS Retail E MILSAP 

KJJY Dos Molnas, IA 

JUICE NEWTON 
NITTY GRITTY DI STEVE WARINER Hottest: RICKY SKAGGS 
WILLIE NELSON EXILE RONNIE MILSAP 
WWWW-FM Detroit, Ml 

DOLLY PARTON WHITES PINKARD S BOWDE 

DOLLY PARTON Hottest j ALABAMA JOHN SCHNEIDER WIILIE NELSON EXILE MICHAEL MURPHEY 
KECK Lincoln, NB 

WXCL Peorla, IL 
NITTY GRITTY DIRT FRIZZELL K WEST STEVE WARINER GEORGE JONES DOILY PARTON PINKARD S BOWDEN Hottesti MERLE HAGGARD MANDRELL £ GREENW 

LARRY GATLIN ALABAMA RICKY SKAGGS WILLIE NELSON MERLE HAGGARD 
WTSO Madlaon, Wl 
BELLAMY BROTHERS GEORGE JONES MARK GRAY KEITH STEGALL Hottest: ALABAMA JOHN ANDERSON WIILIE NELSON 
GARY MORRIS 
WM1L Milwaukee. Wl 

KIOV-FM Sioux Falls, SO 
GEORGE JONES WAYLON JENNINGS DOILY PARTON BELLAMY BROTHERS VINCE GILL TOM T. HALL EVERLY BROTHERS 
MANDRELL & GREENW LARRY GATLIN WILLIE NELSON JOHN ANDERSON EXILE 
KTTS-AM/FM Springfield, MO 

SAWYER BROWN BELLAMY BROTHERS JUDY COLLINS MARK GRAY GEORGE JONES 

CRYSTAL GAYLE OAK RIDGE BOYS MANDRELL £ GREENW ALABAMA JOHN CONLEE 
WGAR-FM Cleveland, OH 
REBA McENTIRE JOHN ANDERSON EMMYLOO HARRIS EARL THOMAS CONLE PINKARD £ BOWDEN 

CONWAY TWITTY REBA McENTIRE WIILIE NELSON MANDRELL S GREENW ALABAMA 
WCXI-FM 
Detroit, Ml 
WAYLON JENNINGS NELSON £ WILSON KIMBERLY E 
VERN GOSDM RICKY SKAGGS CONWAY TWITTY MERLE HAGGARD 
WKKQ-AM/FM Duluth, MN 
JOHNNY LEE WIILIE NELSON MICKEY GIILEY Hottest: MERLE HAGGARD CONWAY TWITTY ALABAMA EDDY RAVEN 

KFGO BILL MEDLEY CRYSTAL GAYLE Fargo, ND KATHY MATTEA RICKY SKAGGS MCGUFFEY LANE MANDRELL £ GREENW GEORGE JONES JANIE FRICKE OAK RIDGE BOYS WAYLON JENNINGS Hottest: EXILE MARK GRAY CONWAY WITTY NARVEL FELTS ROWUE MILSAP WWJO KEITH STEGALL OAK RIDGE BOYS St. Cloud, MN KEITH WHITLEY ALABAMA Hottest: KENNY IOGERS ANNE MURRAY MERLE HAGGARD MOE BANDY CRYSTAL GAYLE WBCS TOM T. HALL OAK RIDGE BOYS Milwaukee, Wl CHARLY MCCLAIN RICKY SKAGGS VINCE GIIL LARRY GATLIN EARL THOMAS CONLE FRIZZELL £ WEST 
uwuc ANNE MURRAY Hottest: JOHN ANDERSON OAK RIDGE BOYS Flint, Ml ROmiE MILSAP MERLE HAGGARD ED BRUCE CONWAY WITTY ROSKIE MILSAP RICKY SKAGGS RICKY SKAGGS LEE GREENWOOD RAY CHARLES ALABAMA JOHNNY LEE RAZZY BAILEY Hottest; VINCE GIIL WIL-AM/FM MERLE HAGGARD DOILY PARTON St. Louis. MO RICKY SKAGGS NITTY GRITTY DIRT CCWWAY WITTY Hottest: RAY CHARLES ALABAMA ALABAMA JOICB NEWTON WILLIE NELSON CCWWAY WITTY ANNE MURRAY MANDRELL £ GREENW DOLLY PARTON KWMT OAK RIDGE BOYS NITTY GRITTY DIRT Fort Dodge, IA WIILIE NELSON GEORGE JONES 
EARL THOMAS CONLE wd6y OAK RIDGE BOYS ATLANTA Minneapolis, MN CRYSTAL GAYLE ANNE MURRAY MANDRELL £ GREENW RAY PRICE ALABAMA KAREN TAYLOR-GOOD Hottest: MERLE HAGGARD PINKARD £ BOWDEN none DOLLY PARTON K102 HILLARY KANTER KCJB St. Paul, MN FRIZZELL £ WEST Minot, ND Hottest: BELLAMY BROTHERS MERLE HAGGARD ANNE MURRAY EARL THOMAS CONLE CRYSTAL GAYLE EARL THOMAS CONLE NITTY GRITTY DIRT MANDRELL £ GREENW ED BRUCE GEORGE JONES WIILIE NELSON TOM T. HALL ANNE MURRAY EXILE BANDANA DOLLY PARTON Hottest: Hottest: WOHK MERLE HAGGARD ALABAMA Ft. Wayne, IN OAK RIDGE BOYS LARRY GATLIN MANDRELL £ GREENW MERLE HAGGARD JANIE FRICKE GARY MORRIS OAK RIDGE BOYS MOE BANDY WILLIE NELSON EXILE BILL MEDLEY ANNE MURRAY KXXY REX ALLEN JR. Oklahoma City, OK Hottest: WTHi-FM CCWWAY WITTY BD BRUCE Terrs Haute, IN OAK RIDGE BOYS JOHNNY LEE WILLIE NELSON ANNE MURRAY ATLANTA MANDRELL £ GREENW NITTY GRITTY DIRT TOM T. HALL ALABAMA WAYLON JENNINGS BANDANA Hottest: HIILARY KANTER 
WCUZ-AM/FM ALABAMA Hottest 1 
Grand Rapids, Ml JOHN ANDERSON MERLE HAGGARD 

WILLIE NELSON LARRY GATLIN NITTY GRITTY DIRT JOHN SCHNEIDER ALABAMA KEITH STEGALL CCWWAY WITTY CCWWAY WITTY Hottest; EXILE MANDRELL £ GREENW KOMA KTPK-FM ALrtBAMA Oklahoma City, OK WILLIE NELSON Topeka, KS ROW IE MILSAP EARL THOMAS CONLE JUICE NEWTON ANNE MURRAY PINKARD £ BOWCBN DOLLY PARTON JUDY GOILINS WGEE ED BRUCE ANNE MURRAY Green Bay, Wl FRIZZELL £ WEST Hottesti DAVID ALLAN COE JOHN CONLEE ANNE MURRAY HIILARY KANTER LARRY GATLIN MARK GRAY Hottest; MERLE HAGGARD GEORGE JONES OAK RIDGE BOYS RICKY SKAGGS BELLAMY BROTHERS RICKY SKAGGS OAK RIDGE BOYS PINKARD £ BOWDEN EDDY RAVEN Hottest: ALABAMA KVOO CRYSTAL GAYLE WILLIE NELSON Tulsa, OK MERLE HAGGARD MANDRELL £ GREENW PINKARD £ BOWCBN OAK RIDGE BOYS NITTY GRITTY DIRT EDDY RAVEN KEBC-FM JUDY COLLINS 
WFMS-FM Oklahoma City, OK DANNY SHIRLEY VINCE GIIL Indianapolis, IN PINKARD £ BOWCBN RAY STEVENS RAY PRICE GEORGE JONES ATLANTA NITTY GRITTY DIRT Hottest; BRENDA IEE RAY STEVENS CRYSTAL GAYI£ DOILY PARTON BANDANA RICKY SKAGGS FRIZZELL £ WEST KATHY MATTEA CONWAY WITTY WHITES MCCAIN BROTHERS TOM T. HALL TOM T. HALL GEORGE JONES DOILY PARTON KATHY MATTEA MARK GRAY CHARLY MCCLAIN SAWYER BROWN KFDi-AM/FM STEVE WARINER BELLAMY BROTHERS Wichita, KS Hottest: STEVE WARINER LARRY GATLIN ROftJIE DUNN WAYLON JENNINGS JIM GLASER GAIL DAVIES BELLAMY BROTHERS MERLE HAGGARD GEORGE STRAIT GEORGE STRAIT OAK RLDGE BOYS WAYLON JENNINGS GAIL DAVIES JOHN SCHNEIDER Hottest: SAWYER BROWN 
WIRE OAK RIDGE BOYS VINCE GILL 

CCWWAY WITTY Hottest: Indianapolis, IN LIONEL RICHIE MERLE HAGGARD JOHN SCHNEIDER OAK RLDGE BOYS JOHN SCHNEIDER LARRY GATLIN MANDRELL £ GREENW JANIE FRICKE ALABAMA JIMMY BUFFBTT WOW-AM/FM LARRY GATLIN Hottest s Omaha, NB MANDRELL S GREENW MERLE HAGGARD none OAK RIDGE BOYS 
none"8'1 

WDAF Kansas City, MO 
NITTY GRITTY DIRT EVERLY BROTHERS BRENDA LEE 
WILLIE NELSON OAK RIDGE BOYS CONWAY WITTY LARRY GATLIN 

SOUTH 
KEAN-AM/FM Abilene, TX 
DAVID ALLAN COE WAYLON JENNINGS MICKEY GIILEY NITTY GRITTY DIRT GEORGE STRAIT TOM JONES DON WILLIAMS Hottest: MANDRELL £ GREENW JOHN SCHNEIDER ALABAMA OAK RIDGE BOYS EDDY RAVEN 

KRRV Alexandria, LA 
JUDY COLLINS BELLAMY BROTHERS KEITH WH1TLEY JIMMY BtTFFKTT CHARLY (CCLAIN KEITH S EVERLY B NITTY GRITTY I GEORGE JONES MARK GRAY 

KMML Amarllfo, TX 
ALABAMA Hottest: RICKY SKAGGS CONWAY TWITTY LARRY GATLIN GARY MDRRIS WIILIE NH,30N 
KASE Austin, TX 
GEORGE JONES JUICE NEWTON VINCE GILL ANNE MURRAY Hottest: EMMYLCXJ HARRIS STEVE WARINER ALABAMA JOHN ANDERSON DAN SEALS 

WYHK Baton Rouge, LA 
ALABAMA TOM JONES BELLAMY BROTHERS KEITH STEGALL ANNE MURRAY MARK GRAY 

ALABAMA 

WCOS-AM/FM Columbia. SC 
MERLE HAGGARD JOHN ANDERSON Hottest j 

WOTO Cypress Gardens, FL 
TOM T. HALL CHARLY MCCLAIN PINKARD £ BOWDBN FRIZZELL £ WEST 
VINCE GILL MARK GRAY STEVE WARMER Hottest s CONWAY TWITTY ALABAMA EXILE WIILIE NELSON PINKARD £ BOWCBN 

KPLX-FM Dallas/Ft. Worth, TX 
LEE GREENWOOD LOUISE MANDRELL MICHAEL MURPHEY PINKARD £ BOWCBN DOILY PARTON STATLERS Hottest: EDDY RAVEN 
JOHN SCHNEIDER 
GARY H3RRIS 

WKLO Danville, KY 
GEORGE JONES DOILY PARTON EARL THOMAS CCWLE 

CONWAY TWITTY JOHN SCHNEIDER JOHN ANDERSON JANIE FRICKE EXILE 
KLVI Beiumont, TX 

ALABAMA LEE GREENWOOD JANIE FRICKE MICHAEL MURPHEY DOILY PARTON Hottest: MERLE HAGGARD OAK RIDGE SOYS MANDRELL £ GREENW ALABAMA JOHN t 
WZZK-FM Birmingham, AL 

WTVY Dothan, AL 
GEORGE JONES GEORGE STRAIT STEVE WARINER BECKY HOBBS WAYLON JENNINGS GARY WOLF Hottest: CONWAY TWITTY MANDRELL £ GREENW ALABAMA GARY MORRIS JOHN SCHNEIDER 
KHEY El Paso, TX 
KEITH STEGALL NITTY GRITTY DIRT JUDY--COLLINS " CHARLY MCCLAIN DOILY PARTON FLOYD BROWN NARVEL FELTS 
CRYSTAL GAYLE RICKY SKAGGS i GREENW 

WXBQ-FM Bristol, VA 
MICHAEL MURPHEY KENNY ROGERS BELLAMY BROTHERS EVERLY BROTHERS DOILY PARTON Hottest: MANDRELL £ GREENW OAK RIDGE BOYS JOHN SCHNEIDER VERN GOSDIN GARY MORRIS 
KXYL Brownwood, TX 
MARK GRAY SAWYER BROWN LYNN ANDERSON MCGUFFEY LANE STALKER £ BERG JIMMY BUFFETT 
KENNY ROGERS 

GARY MORRIS 
WFNC Fayettevllle, NC 
ANNE MURRAY JIMMY BUFFBTT DOLLY PARTON CHARLY MCCLAIN GEORGE JONES SAWYER BROWN FRIZZELL £ WEST Hottest; MERLE flAGGARD MANDRELL 6 GREEti CONWAY TWITTY 

WE2L-FM Charleston, SC 
GEORGE JONES CHARLY MCCLAIN STEVE WARINER TOM JONES BELLAMY BROTHERS DAVID HILLS MARK GRAY Hottest: MANDRELL £ GREENW . JOHN SCHNEIDER OAK RIDGE BOYS ALABAMA MERLE HAGGARD 

WSOC-FM Charlotte, NC 
GEORGE JONES NITTY GRITTY DIRT ATLANTA STEVE WARINER TOM JONES Hottest; CRYSTAL GAYLE MERLE HAGGARD 

WIILIE NELSON 
WESC-AM/FM Greenville, SC 
ANNE MURRAY NITTY GRITTY DIRT CHARLY MCCLAIN i BROTHERS 
HILLARY KANTER MCGUFFEY LANE Hottest: MERLE HAGGARD RICKY SKAGGS JOHN SCHNEIDER BRENDA I^E EXILE 
KIKK-FM Houston, TX 
CHARLY ► DON WILLIAMS Hottest: 
KXAS-FM Houston, TX 
MOE BANDY RAY CHARLES LEE GREENWOOD KAREN BROOKS REX ALLEN JR. Hottest: CRYSTAL GAYLE MERLE HAGGARD 6 GREENW 
RICKY SKAGGS 
WNOX Knoxville, TN 
GEORGE STRAIT BELLAMY BROTHERS WAYLON JENNINGS STEVE WARINER Hottest: MANDRELL t GREENW ALABAMA WILLIE NELSON EXILE JOHN SCHNEIDER 

KSSN Little Rock, AR 
TOM T. HALL JUICE NEWTON Hottesti MERLE HAGGARD OAK RIDGE BOYS CCWWAY TWITTY 1£ddy raven MANDRELL £ GREENW 
KLRA Little Rock, AR 
BILL MEDLEY - VINCE GILL ATLANTA. EARL THOMAS CONLE Hottesti CRYSTAL GAYLE OAK RIDGE BOYS 

WAMZ-FM Louisville, KY 
ANNE MURRAY NITTY GRITTY DIRT KEITH WHITLEY Hottest: STATLERS LIONEL RICHIE JOHN SCHNEIDER MICHAEL MURPHEY OAK RIDGE BOYS 

KLLL Lubbock, TX 
BELLAMY BROTHERS 

Hottest: ALABAMA JOHN ANDERSON JANIE FRICKE MANDRELL £ GREEi CONWAY WITTY 
WWOD Lynchburg, VA 

WMC-AM Memphis, TN 
RAZZY BAILEY DOILY PARTON ROfHIE MILSAP LEE GRSSNWOOD LOOISE MANDRELL PINKARD £ BOWDEN GAIL DAVLES GEORGE STRAIT ■Hottest: OAK RIDGE BOYS ALABAMA 

WOKK Meridian, MS 
ATLANTA GEORGE JONES WHITES Hottest: OAK RIDGE BOYS JOHN SCHNEIDER CRYSTAL GAYLE CONWAY TWITTY ALABAMA 
KISS-FM Miami, FL 
BELLAMY BROTHERS ANNE MURRAY DON WILLIAMS 

MANDRELL £ GREENW 
WKSJ-FM Mobile, AL 
JUDY COLLINS KEITH STEGALL GEORGE STRAIT 
WAYLON JENNINGS 
STEVE WARINER KEITH WHITLEY GAIL DAVLES Hottest: RICKY SKAGGS MANDRELL S GREENW LIONEL RICHIE EDDY RAVEN OAK RIDGE BOYS 
WLWI-FM Montgomery, AL 

EVERLY B VINCE G KEITH £ PINKARD £ BOWDBN GEORGE JONES MARK GRAY Hottest: JOHN SCHNEIDER COJWAY TWITTY MERLE HAGGARD EXILE 
WSIX-FM Nashville, TN 
RAY JOHN SCHNEIDER MICHAEL MURPHEY Hottest: CONWAY TWITTY EXILE JOHN ANDERSON BILL MEDLEY JOHNNY LEE 

WSM Nashville, TN 
EXILE WIILIE NELSON BELLAMY BROTHERS NITTY GRITTY DIRT GEORGE JONES DAN SEALS STATLERS 
OAK RIDGE BOYS MANDRELL £ GREENW JOHN CONLEE CONWAY TWITTY GLEN CAMPBELL 

WCMS-FM Norfolk, VA 
DOILY PARTON GEORGE JONES FRIZZELL £ WEST 
VINCE GILL KEITH STEGALL TOM JONES MARK GRAY STEVE WARINER SAWYER BROWN 
MERLE HAGGARD CRYSTAL GAYLE OAK RIDGE BOYS 

KYXX Odessa, TX 
MICKEY GIILEY BRENDA LEE EARL THOMAS CONLE STATLERS Hottest: LARRY GATLIN OAK RIDGE BOYS EDDY RAVEN GARY MORRIS JOHN SCHNEIDER 
WPAP-FM Panama City, FL 
STEVE WARINER MARX GRAY BELLAMY BROTHERS GEORGE STRAIT GAIL DA VIES WAYLON JENNINGS 

WKIX Raleigh/Durham, NC 
PINKARD £ BOWDBN FRIZZELL £ WEST CHARLY MCCLAIN BELLAMY BROTHERS NITTY GRITTY DIRT WAYLON JENNINGS Hottest: EXILE MANDRELL £ GREENW WIILIE Nltt.80N CRYSTAL GAYLE OAK RIDGE BOYS 
WRNL Richmond, VA 
TOM T. HALL GEORGE JONES WAYLON JEWHINGS DOILY PARTON NITTY GRITTY DIRT 
BELLAMY BROTHERS PINKARD S BOWDEN KEITH STEGALL Hottest! OAK RIDGE BOYS MERLE HAGGARD MANDRELL £ GREENW ALABAMA CCWWAY TWITTY 
KKYX San Antonio; TX 
WHITES DOILY PARTON NITTY GRITTY DIRT BELLAMY BROTHERS VINCE G KEITH S DOTTLE WEST CHRIS tCLLMAN Hottest s MERLE HAGGARD RICKY SKAGGS EDDY RAVEN LARRY GATLIN MOE BANDY 
KRMD-AM/FM Shreveport, LA 
MARK GRAY JUDY COLLINS SAWYER BROWN BELLAMY BROTHERS KEITH WHITLEY EVERLY BROTHERS GEORGE STRAIT Hottest: OAK RIDGE BOYS RICKY SKAGGS ALABAMA 

WQYK-FM Tampa/St. Pete, FL 

WIRK-FM West f'alm Beach, FL 
FRIZZELL £ WEST KEITH STEGALL BELLAMY BROTHERS STEVE WARINER PINKARD £ BOWDEN 
OAK RIDGE BOYS 
ALABAMA WIILIE NELSON JOHN SCHNEIDER 
WUSQ-FM Winchester, VA 
DOILY PARTON ATLANTA MCGUFFEY LANE KATHY MATTEA PINKARD £ BOWDBN Hottest: WIILIE NELSON ROW IE MILSAP OAK RIDGE BOYS ALABAMA GARY MORRIS 
WTOR-FM Winston/Salem, NC 
NITTY GRITTY DIRT WAYLON JENNINGS CHARLY MCCLAIN VINCE GILL Hottest: RICKY SKAGGS WILLIE NELSON EXILE JOHN ANDERSON 

WEST 
KRKT Albany, OR 
EARL THOMAS CONLE DOTTIE WEST ANNE MURRAY KEITH STEGALL CHARLY MCCLAIN NITTY GRITTY DIRT GAIL DAVLES WAYLON JE»IINGS GEORGE STRAIT RONNIE DOfW 
WILLIE NELSON JOHN SCHNEIDER GCWWAY WITTY KAREN BROOKS 

KRST-FM Albuquerque, NM 
NITTY GRITTY DIRT 
MICHAEL MURPHEY Hottest: MERLE HAGGARD CCWWAY WITTY 

KIK-FM Anaheim, CA 

EMMYLOO HARRIS 

MERLE HAGGARD LARRY GATLIN ALABAMA REBA McENTIRE GARY MORRIS 
KUZZ Bakarsfleld, CA 
ANNE MURRAY GEORGE STRAIT GEORGE JONES MARK GRAY 
ALABAMA CONWAY WITTY WIILIE NELSON MOE BANDY REX ALLEN JR. 
KGHL Billings, MT 

JOHN ANDERSON JOHNNY LEE RONNIE MILSAP 
KUUY Cheyenne, WY 
CHARLY MCCLAIN ANNE MURRAY EVKRLY E Hottest: 
RICKY SKAGGS LARRY GATLIN EXILE 

KYGO-FM Denver, CO 
EARL THOMAS C 

STEVE WARINER Hottest; MERLE HAGGARD RICKY SKAGGS LARRY GATLIN OAK RIDGE BOYS ALABAMA 
KGEM/KJOT Boise, ID 
BRENDA LEE TOM T. HALL EVERLY BROTHERS FRIZZELL £ WEST CHARLY MCCLAIN VINCE GILL NITTY GRITTY DIRT WAYLON JENNINGS GB3RGE JONES 

KVOC Casper, WY 
BILL MEDLEY DON WILLIAMS RAY CHARLES JANIE FRICKE MICKEY GIILEY EARL THOMAS CONLE ANNE MURRAY ED BRUCE 

JANIE FRICKE JUICE NEWTON ANNE MURRAY DOLLY PARTON TOM T. HALL NITTY GRITTY DIRT GEORGE JONES Hottest: 
KUGN-FM Eugene, OR 

ZELLA LEKR VINCE GILL NITTY GRITTY DIRT DOLLY PARTON CHARLY MCCLAIN KAREN TAYLOR-GOOD KEITH STEGALL 

MERLE HAGGARD OAK RIDGE BOYS RICKY SKAGGS EDDY RAVEN CCWWAY WITTY 
KYAK Anchorage, AK 
EARL TBDMAS CONLE JANIE FRICKE TOM T. HALL ED BRUCE Hottest: ALABAMA CONWAY WITTY ROKKIE MCDOWELL JOHN SCHNEIDER LIONEL RICHIE 

KKAL Arroyo Grande, CA 

LARRY GATLIN CONWAY WITTY JOHN SCHNEIDER 
KLZ Denver, CO 
JOHNNY LEE TOM T. HALL JUICE NEWTON JANIE FRICKE GEORGE JONES Hottest; EDDY RAVEN WIILIE NELSON MERLE HAGGARD LARRY GATLIN 

MERLE HAGGARD CRYSTAL GAYLE OAK RIDGE BOYS LARRY GATLIN . £ GREENW 
KMAK Fresno, CA 

WAYLON JEmiNGS 
BELLAMY BROTHERS GEORGE STRAIT PINKARD £ BOWCBN FRIZZELL £ WEST VINCE G STEVE * Hottest: CRYSTAL GAYLE 

KNIX-FM Phoenix, AZ 

KKCS Colorado Springs, CO 

DAN SEALS NITTY GRITTY DIRT MICHAEL MURPHEY GEORGE STRAIT WAYLON JStftllNGS 

KWJJ Portland, OR 

MERLE HAGGARD LARRY GATLIN RICKY SKAGGS 
KFRY Fresno, CA 
ANNE MURRAY BELLAMY BROTHERS NITTY GRITTY DIRT GEORGE JONES CHARLY MCCLAIN PINKARD £ BOWCBN TOM T. HALL WATLON JENNINGS Hottest: MERLE HAGGARD CRYSTAL GAYLE 
MANDRELL £ GREENW 

. GAYLE JOHN SCHNEIDER CONWAY WITTY 

KCCY-FM Pueblo, CO 
HILLARY KANTER KAREN BROOKS BELLAMY BROTHERS DOILY PARTON 
LARRY GATLIN EDDY RAVEN MANDRELL £ GREENW J.D. SOOTHER 
KRSY Roswell, NM 
WAYLON JENNINGS LORRIE MORGAN GARY WOLF KEITH WHITLEY GEORGE JONES GAIL DAVIES 
ROHJIE DUNN KEITH STEGALL FLOYD BROWN Hottest: OAK RIDGE BOYS MERLE HAGGARD MANDRELL £ GREENW CONWAY WITTY LARRY GATLIN 
KRAK Sacramento, CA 

MARK GRAY GEORGE STRAIT KIMBERLY SPRINGS RONNIB DUNN Hottest: OAK RIDGE BOYS CONWAY WITTY MANDRELL £ GREENW ALABAMA EDDY RAVEN 
KQIL Grand Junction, CO 
WAYLON JENNINGS NITTY GRITTY DIRT GEORGE JONES ' KEITH STEGALL 
STENMARK-MUELLER Hottest j WIILIE NELSON ALABAMA 

KEIN Great Falls, MT 
VINCE GIIL TOM T. HALL KAREN TAYIOR-GOOD DOILY PARTON CHARLY MCCLAIN NITTY GRITTY DIRT FRIZZELL £ WEST Hottest; LARRY GATLIN EXILE JOHNNY LEE EARL THOMAS CONLE DON WILLIAMS 
KVEG Las Vegas, NV 

RONNIE MILSAP JANIE FRICKE WHITES Hottest! MERLE HAGGARD CRYSTAL GAYLE JIM GLASER OAK RIDGE BOYS ALABAMA 
KTOM Salinas; CA 
FRIZZELL £ WEST NITTY GRITTY DIRT WAYLON JENNINGS GAIL DAVLES MARK GRAY Hottest; ALABAMA CONWAY WITTY JOHN ANDERSON EMMYLCO HARRIS EARL THOMAS CONLE 

KCKC San Bernardino, CA 
WAYLCW JENNINGS GEORGE JONES TOM T. HALL ANNE MURRAY MARK GRAY GAIL DAVIES Hottest s OAK RIDGE BOYS CONWAY WITTY JOHN SCHNEIDER ALABAMA JOHNNY LEE 

KSON-FM San Diego, CA 
WAYLON NITTY GRITTY DIRT GAIL DAVIES > BOWCBN 
CONWAY WITTY LIONEL RICHIE MERLE HAGGARD MANDRELL £ GREENW RICKY SKAGGS 
KSAN San Francisco, CA 
JOHN SCHNEIDER JOHNNY LEE MICHAEL MURPHEY EARL THOMAS CONLE ANNE MURRAY DOLLY PARTON Hottest t MERLE HAGGARD MANDRELL £ GREENW CONWAY WITTY KLAC Los Angeles, CA 

MOE BANDY RONNIE MILSAP EARL THOMAS CONLE JUICE NEWTON1 
Hottest: MERLE HAGGARD ALABAMA CONWAY WITTY RAY CHARLES JOHN SCHNEIDER 
KNEW Oakland/S.F., CA 
DON WILLIAMS WHITES EARL THOMAS CONLE MICKEY GILLEY 
ALABAMA EDDY RAVEN WILLIE NELSON JOHN SCHNEIDER 

WILLIE NELSON 
KMPS-AM/FM Seattle, WA 
GSJL DAVIES KEi'TH WHITLEY MARK GRAY 
RICKY SKAGGS MERLE HAGGARD ALABAMA 
KGA Spokane, WA 

NITTY GRITTY DIRT 
KEITH » TOM JONES MASON DIXON 
ALABAMA EDDY RAVEN CCWWAY WITTY WILLIE NELSON EXILE 
KIGO St. Anthony, ID MCGUFFEY LANE DOILY PARTON FRIZZELL £ WEST STEVE i ATLANTA 

JODDS MERLE HAGGARD CONWAY WITTY BONNIE MCDOWELL ALABAMA 
KFTN Provo, UT 

EARL THOMAS CONLE ANNE MURRAY FRIZZELL £ WEST CHARLY KXLAIN TOM T. HALL VINCE GILL JIMftY BUFFETT ATLANTA Hottest: OAK RIDGE BOYS MERLE HAGGARD MANDRELL £ GREENW CCWWAY WITTY LARRY GATLIN 

MARK DOWDY TERRI GIBBS BUZZ CASON GEORGE JONES Hottest: KENNY ROGERS EDDY RAVEN LIONEL RICHIE MANDRELL £ GREENW 
KCUB Tucson, AZ 
JANIE FRICKE PINKARD £ BOWCBN HILLARY KANTER BANDANA KATHY MATTEA GEORGE JONES Hottest: 
MERLE HAGGARD CRYSTAL GAYLE RICKY SKAGGS OAK RIDGE BOYS 
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KENNY ROGERS w/K. CARNES & J. INGRAM 

What About Me (RCA) 
81% of our reporters on it. Rotations: Heavy 10/1. Medium 66/6, Light 
29/20, Total Adds 27 including WKBW, WTAE, Y97, 55KRC, WHB, B100, 
KBEST, WWOM, WAEB, WPJB, WGOW, WAHR, WRKA, WMAZ, WEZS, and 
12 more. Moves 25-13 on the A/C chart. 

BARBRA STREISAND 

Left In The Dark (Columbia) 
62% of our reporters on it. Rotations: Heavy 3/1, Medium 30/11, Light 
47/32, Total Adds 44 including WFBR, Y97, 97AIA, WCLR, WLTF, WMYX, 
KHOW, KKLT, B100, WAEB, WICC, KEY103, WAHR, WMAZ, WHBY, and 29 
more. Debuts at number 25 on the A/C chart. 

NEW & ACTIVE 

D DENNIS DeYOUNG "Desert Moon" (A&M) 77/21 
Rotations: Heavy 1/0, Medium 38/5, Light 38/16, Total Adds 21, KRBE-FM, 97AIA, WISN, KMJI, KKLT, B100, KBEST, 2WD, 

WRVA, WAVE, WHBY, WHBC, WING, WLTE, KBOI, KDUK, WVBS, WJBC, KFQD, K0IL, 3WM, Heavy: KALE. Medium: WFBR, 
K0ST, KGW, WKGW, WMAZ, KRNT, WMGNI, KWAV, KIXI-FM, WWNR, WEIM, WSKI, WWPA, WSKY,.WCKQ, WCHV, WGSV, 
WAGE, WKYX, KTYL, WCIL, KFSB, WXUS, KEEZ, KWEB, WHNN, WJON, KKJO, KTWO, K99, KRNO, KQSW, KRSB. 
ANNE MURRAY with DAVE LOGGINS "Nobody Loves Me Like You Do" (Capitol) 76/9 
Rotations: Heavy 3/0, Medium 61/3, Light 22/6, Total Adds 9, WFBR, WKBW, 97AIA, WHB, KKLT, KGW, VI00, WKGW, KKPL. 
Heavy: WCCO, WAHR, KALE. Medium; WPR0, WRMM, WSB, WARM98, WISN, KHOW, KFMB, KJR, WICC, WTIC, WKYE, WGY, 
WBT, WMAZ, WRVA, WHBY, WSNY, WING, KRNT, WTRX, WMGN, KBOI, KDUK, KSL, KIXI-FM, WWNR, WEIM, WTKO, WKNE, 
WSKI, WTNY, KORQ, WSKY, WCKQ, WGSV, KTYL, WJBC, WCIL, KEEZ, KWEB, WHNN, WJON, KKJO, WBOW, KFQD, KTWO, 
KQSW, KRSB, 
wn ELTON JOHN "Who Wears These Shoes?" (Geffen) 70/26 
Um Rotations: Heavy 2/0, Medium 37/10, Light 31/16, Total Adds 26, WTAE, Y97, WSB, KVtL-FM, KRBE-FM, 97AIA, WISN, 
KMJI, KBEST, KFMB, KEZR, WWOM, WICC, WKGW, KEY103, WAHR, WMAZ, 2WD, WNAM, 3WM, KFI, WKNE, WJBC, WCIL, 
KWEB, WHNN. Heavy: WKBW, WEIM. Medium: WFBR, WSB-FM, KHOW, KGW, KJR, WKYE, WRVA, WTRX, WMGN, WLTE, 
KWAV, KIXI-FM, WWNR, WSKI, WWPA, WSKY, WCKQ, WCHV, WKYX, KTYL, KEEZ, KRNO, KQSW, KRSB, KALE, KRNT, KFSB. 
BILLY OCEAN "Caribbean Queen (No More Love On The Run)" (Jive/Arista) 69/8 
Rotations: Heavy 4/0, Medium 38/3, Light 27/5, Total Adds 8, WFBR, Y97, WSB-FM, KJR, WAVE, WING, KDUK, KWEB. Heavy: 
97AIA, WGY, WCKQ, KALE. Medium: KVIL-FM, KRBE-FM, KGW, B100, KBEST, KEZR, WAEB, WICC, V100, WKYE, WKGW, 
KEY103, WMAZ, 2WD, WTRX, WMGN, 3WM, KWAV, KIXi-FM, WWNR, WKNE, WSKI, WWPA, KORQ, WSKY, WAGE, KTYL, 
WVBS, WCIL, KEEZ, WHNN, WJON, K99, KRNO, KQSW. 
MADONNA "Lucky Star" (Sire/WB) 64/8 
Rotations: Heavy 11 /0, Medium 25/2, Light 28/6, Total Adds 8, Y97, WMYX, KFMB, WAEB, WKJJ, WAVE, WXUS, KWEB. Heavy: 
97AIA, K0ST, KEZR, WKYE, WPJB, KFI, KWAV, WWPA, KTYL, WCIL, KQSW. Medium: KVIL-FM, KRBE-FM, KGW, B100, 
WWOM, VI00, WKGW, KEY103, 2WD, WMGN, WWNR, WSKI, WTNY, KORQ, WSKY, WCKQ, WCHV, WKYX, KEEZ, WHNN, 
KRNO, KALE, KRSB. 
SADAO WATANABE featuring ROBERTA FLACK "If I'm Still Around Tomorrow" (Elektra) 60/1 
Rotations: Heavy 1 /0, Medium 28/0, Light 31 /I, Total Adds 1, KFQD. Heavy: WWNR. Medium: WBEN, 97AIA, WARM98, WISN, 
WCCO, WTIC, WKYE, WGY, WBT, WMAZ, WRVA, WHBY, KRNT, KKUA, KSL, WEIM, WKNE, WSKI, KORQ, WSKY, KTYL, WJBC, 
WCIL, WJON, KKJO, KTWO, KQSW, KRSB. 

ROTATION BREAKOUTS 

Total 
Reports/Adds Heavy Medium Light 

QCARS 128/0 113 15 0 
Q STEVIE WONDER 128/2 99 27 2 
3 HUEY LEWIS & THE NEWS 118/1 91 26 1 
O CHICAGO 120/1 81 36 3 
5 BILLY JOEL 111/0 73 36 2 
© JOHN WAITE 114/3 79 31 4 
Q NEIL DIAMOND 117/0 76 38 3 
8 LIONEL RICHIE 102/0 60 37 5 
9 JULIO IGLESIAS & DIANA ROSS 98/0 44 46 8 

10 TINA TURNER 91/1 56 28 7 
® RALPH MacDONALD f/BILL WITHERS 704/4 38 51 15 
© IRENE CARA 97/4 36 51 10 
® K.ROGERS w/K.CARNES & J.INGRAM 105/27 10 66 29 
® BARRY GIBB 38/9 14 61 23 
© LAURA BRANIGAN 93/4 22 55 16 
© DONNA SUMMER 91/5 23 50 18 
17 KARLABONOFF 78/1 19 52 7 
18 JAMES INGRAM 83/1 25 47 11 
19 ELTON JOHN 65/0 18 36 11 
® EVERLY BROTHERS ' ;: 89/8 8 60 21 
21 PEABO BRYSON 56/0 18 36 2 
22 COYOTE SISTERS 65/0 19 36 10 
23 TEDDY PENDERGRASS 59/1 14 37 % 
24 DAN HARTMAN 55/0 14 35 f 6 
© BARBRA STREISAND 80/44 3 30 47 

MOST ADDED 

BARBRA STREISAND (44) 
Left In The Dark (Columbia) 

SERGIO MENDES (34) 
Real Life (A&M) 
AMERICA (32) 

Special Girl (Capitol) 
. ROGERS/K. CARNES/J. INGRAM (27) 

What About Me (RCA) 
ELTON JOHN (26) 

Who Wears These Shoes? (Geffen) 
RICKIE LEE JONES (25) 

The Real End (WB) 

HOTTEST 

CARS (100) 
Drive (Elektra) 

STEVIE WONDER (87) 
I Just Called To Say I Love... (Motown) 

HUEY LEWIS & THE NEWS (72) 
If This Is It (Chrysalis) 

CHICAGO (55) 
Hard Habit To Break (WB) 

JOHN WAITE (55) 
Missing You (EMI America) 

NEIL DIAMOND (41) 
Turn Around (Columbia) 

BILLY JOEL (41) 
Leave A Tender Moment Alone (Columbia) 

D AMERICA "Special Girl" (Capitol) 57/32 
Rotations: Heavy 0/0, Medium 16/8, Light 41/24, Total Adds 32, WRMM, WSB, 97AIA, WARM98, WISN, KFMB, VI00, 

WKYE, WKGW, KEY103, WBT, WAHR, WMAZ, WRVA, WHBY, WNAM, WHBC, WMGN, KKUA, WWPA, WCHV, WVBS, WJBC, 
WCIL, WXUS, KEEZ, KWEB, WJON, K99, KRSB, KALE, KRNO. Medium: KIXI-FM, WWNR, WEIM, WSKI, WSKY, KKJO, KQSW. 
POINTER SISTERS "I'm So Excited" (Planet/RCA) 46/8 
Rotations: Heavy 6/0, Medium 23/2, Light 18/6, Total Adds 8, WLTF, WMJI, KEY103, 3WM, KWAV, KFSB, WHNN, KALE. Heavy: 
WFBR, 97AIA, KUDL, WSNY, WWPA. Medium: WTAE, KVIL-FM, KRBE-FM, KMJI, KGW, B100, KEZR, WAEB, WMJJ, 2WD, 
WENS, KOIL, KKPL, WSKI, WTNY, WSKY, WCHV, KTYL, WBOW, KQSW. 
SPANDAU BALLET "Only When You Leave" (Chrysalis) 46/0 
Rotations: Heavy 6/0, Medium 31/0, Light 9/0, Total Adds 0. Heavy: KOST, WMGN, WSKI, WWPA, WCKQ, KRSB. Medium: 
WFBR, WSB-FM, KVIL-FM, WMYX, KGW, B100, KFMB, WICC, WKYE, WPJB, WKGW, WVLK, WMHE, KKUA, KFI, KWAV, KIXI- 
FM, KKPL, WKNE, KORQ, WSKY, WKYX, KTYL, WCIL, KEEZ, KWEB, WHNN, WJON, WBOW, K99, KQSW. 
JOYCE KENNEDY & JEFFREY OSBORNE "The Last Time I Made Love" (A&M) 43/7 
Rotations: Heavy 2/0, Medium 18/3, Light 23/4, Total Adds 7, WGY, WMGN, KWAV, KWEB, WBOW, KRNO, KRSB. Heavy: WSB- 
FM, KOST. Medium: WFBR, WRMM, 97AIA, B100, WMAZ, KOIL, KKUA, KFI, WEIM, WSKI, WSKY, KTYL, KEEZ, KKJO, KIXI-FM. 
PEABO BRYSON "Slow Dancin' " (Elektra) 35/7 
Rotations: Heavy 0/0, Medium 9/3, Light 26/4, Total Adds 7, KGW, WMAZ, WNAM, KIXI-FM, WVBS, WJON, KALE. Medium: 
97AIA, WCCO, WWNR, WSKI, WCKQ, WCIL. 
D SERGIO MENDES "Real Life" (A&M) 34/34 

Rotations: Heavy 0/0, Medium 8/8, Light 26/26, Total Adds 34, WRMM, WSB-FM, WARM98, KGW, WWOM, WAHR, 
WMAZ, WRVA, WTRX, KKUA, KWAV, KIXI-FM, WWNR, WEIM, WTKO, WKNE, WSKI, KORQ, WSKY, WCKQ,WGSV, WAGE, 
WKYX, KTYL, WCIL, KFSB, KEEZ, WHNN, WJON, WBOW, KTWO, K99, KQSW, KRSB. 
BANANARAMA "Cruel Summer" (London/PolyGram) 32/5 
Rotations: Heavy 5/0, Medium 15/2, Light 12/3, Total Adds 5, WFBR, 55KRC, WKYE, WMAZ, WAGE. Heavy: KRBE-FM, WPJB, 
WSKI, WCKQ, KQSW. Medium: KOST, KEZR, 2WD, WAVE, WENS, WMHE, KFI, KWAV, WWPA, WCHV, WKYX, WCIL, WBOW. 
HILLARY KANTER "Good Night For Falling In Love" (RCA) 32/0 
Rotations: Heavy 1/0, Medium 8/0, Light 23/0, Total Adds 0. Heavy: WEIM. Medium: WMAZ, WRVA, WHBY, KIXI-FM, WTKO, 
WKNE, WSKI, WCIL. 

SIGNIFICANT ACTION 

O RICKIE LEE JONES "The Real End" (WB) 28/25 
Rotations: Heavy 0/0, Medium 2/2, Light 26/23, Total Adds 25, WKGW, KEY103, WAHR, WMAZ, WTRX, KKUA, KWAV, 

WWNR, WEIM, WKNE, WSKI, WWPA, KORQ, WCKQ, WGSV, WAGE, WKYX, KTYL, WCIL, KFSB, KEEZ, WHNN, WJON, KTWO, 
KQSW. 
THOMPSON TWINS "You Take Me Up" (Arista) 28/7 
Rotations: Heavy 0/0, Medium 8/1, Light 20/6, Total Adds 7, KRBE-FM, 8100, KEZR, KEY103, WMAZ, KKUA, WAGE. Medium: 
WFBR, KIXI-FM, WEIM, WSKI, WCKQ, WKYX, KEEZ, WMAZ, 2WD. 
SHEENA EASTON "Strut" (EMI America) 26/1 
Rotations: Heavy 1/0, Medium 12/1, Light 13/0, Total Adds 1, KRBE-FM. Heavy: KALE. Medium: WTRX, KIXI-FM, WSKI, WCKQ, 
WCHV, WKYX, WHNN, KRNO, KRSB. 
JIM CAPALDI "I'll Keep Holding On" (Atlantic) 24/9 
Rotations: Heavy 0/0, Medium 4/2, Light 20/7, Total Adds 9, 97AIA, WAHR, WMAZ, WAVE, WKNE, WSKI, KFSB, KEEZ, KFQD. 
Medium: WMGN, KIXI-FM. 
ROD STEWART "Some Guys Have All The Luck" (WB) 23/4 
Rotations: Heavy 1/0, Medium 13/0, Light 9/4, Total Adds 4, KEZR, WKJJ, WTRX, KKUA. Heavy: WKYX. Medium: KRBE-FM, 
97AIA, WICC, WPJB, 2WD, WAVE, WMGN, WSKI, WSKY, WCKQ, KTYL, WJON, KRNO. 
JACKSONS "Torture" (Epic) 22/2 
Rotations: Heavy 6/0, Medium 8/0, Light 8/2, Total Adds 2, Y97, WICC. Heavy: KVIL-FM, WPJB, WSKI, WWPA, WCKQ, WKYX. 
Medium: KRBE-FM, VI00, WMGN, WSKY, KTYL, KFSB, KEEZ, KQSW. 
DIANA ROSS "Swept Away" (RCA) 21/4 
Rotations: Heavy 0/0, Medium 12/1, Light 9/3, Total Adds 4, Y97, KRBE-FM, V100, KORQ. Medium: KJR, WWNR, WEIM, WSKI, 
WWPA, WCKQ, WCHV, WKYX, KTYL, KQSW, KRSB. 
GEORGE FISCHOFF "Lovely Lady " (Lisa) 21/0 
Rotations: Heavy 0/0, Medium 6/0, Light 15/0, Total Adds 0. Medium: WCCO, WMAZ, WHBY, WEIM, WKNE, WSKI. 
HJUDY COLLINS with T.G. SHEPPARD "Home Again" (Elektra) 18/14 

Rotations: Heavy 0/0, Medium 5/3, Light 13/11, Total Adds 14, WAHR, WMAZ, WHBY, WTKO, WGSV, WKYX, WJBC, 
WCIL, KWEB, WJON, KKJO, KTWO, KQSW, KRSB. Medium: KSL, KIXI-FM. 
POCO "Save A Corner Of Your Heart" (Atlantic) 16/1 
Rotations: Heavy 0/0, Medium 7/0, Light 9/1, Total Adds 1, WKYX. Medium: WCCO, WMAZ, WRVR, WRVA, WAVE, KIXI-FM, 
KKJO. 
LINDSEY BUCKINGHAM "Go Insane" (Elektra) 15/4 
Rotations: Heavy 1/0, Medium 5/1, Light 9/3, Total Adds 4, V100, 2WD, KWAV, KALE. Heavy: WCKQ. Medium: KEZR, WPJB, 
WAVE, WKYX. 
JERMAINE JACKSON "Dynamite" (Arista) 12/0 
Rotations: Heavy 6/0, Medium 5/0, Light 1/0, Total AddsO. Heavy: KRBE-FM, WICC, VI00, WPJB, 2WD, WWPA. Medium: KEZR, 
WMJJ, KFI, KWAV, KTYL. 
LUBA "Everytime I See Your Picture" (Capito!) 11/1 
Rotations: Heavy 0/0, Medium 2/0, Light 9/1, Total Adds 1, WSKY. Medium: WEIM, KQSW. 

EDITOR'S NOTE: Last week, R&R inadvertently indicated that the EVERLY BROTHERS"'On The Wings Of A Nightingale," which 
was a Breaker, had only 59% of our reporters on it. The song actually had 61 % of our reporters playing it. It is R&R's policy not to 
allow any song to reach Breaker status until 60% or more of our stations are 0laying a record. 

breakers are those records that have achieved concurrent airplay at 60% of our report- 
ing stations, new & active records are receiving airplay at 30 or more stations. Records 
In significant ACTION are receiving airplay from 10-29 stations. Records with substan- 
tial heavy and medium rotation airplay activity do not have to achieve breaker status to 
enter the A/C chart. Records which have achieved breaker status must also have suffi- 
cient heavy and medium rotation airplay to enter the chart. 
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35 24 17 
19 15 10 
14 13 12 
7 9 9 

17 14 13 
6 8 8 

18 17 16 
16 12 11 
11 11 14 
10 10 15 
22 20 20 
24 22 21 
20 21 22, 
- - 31 
13 18 19 
15 16 18 
I DEBUT » 
26 26 26 
23 27 27 
- _ 32 
31 29 24 
12 19 23 
30 25 25 
- - 36 
40 38 34 
21 23 28 

DEBUT ► 
I DEBUT » 
36 35 33 
I DEBUT h- 
25 28 30 
32 30 29 

; DEBUT ► 

O BRUCE SPRINGSTEEN/Born In The.. 
Q FIXX/Phantoms (MCA) 
3 JOHN WAITE/No Brakes (EMI America) 
Q LINOSEY BUCKINGHAM/Go Insane (Elektra) 
0 BILLY SQUIER/Signs Of Life (Capitol) 
6 CARS/Heartbeat City (Elektra) 
7 SCANDAL f/PATTY SMYTH/The Warrior (Columbia) 
© J. CAFFERTY ./Eddie & The... (Scotti Bros./CBS) 
O BILLY IDOL/Rebel Yell (Chrysalis) 
(B HONEYMOON SUITE/Honeymoon Suite (WB) 
11 SAMMY HAGAR/VOA(Geffen) 
0 METROPOLIS/Soundtrack (Columbia) 
13 HUEY LEWIS & THE NEWS/Sports (Chrysalis) 
® PRINCE/Purple Rain (WB) 
15 STEPHEN STILLS/Right By You (Atlantic) 
16 NIGHT RANGER/Midnight Madness (Camel/MCA) 
17 PETER WOLF/Lights Out (EM! America) 
0 KROKUS/The Blitz (Arista) 
0 ROMEO VOID/lnstincts (415/Columbia) 
© DIO/The Last In Line (WB) 

SURVIVOR/Vital Signs (Scotti Bros./CBS) 
22 TWISTED SISTER/Stay Hungry (Atlantic) 
23 A FLOCK OF SEAGULLS/The Story Of A... (Jive/Arista) 
© DAVE EDMUNDS/Riff-Raff (Columbia) 

WHITESNAKE/Slide It In (Geffen) 
ELTON JOHN/Breaking Hearts (Geffen) 
DENNIS DeYOUNG/Desert Moon (A&M) 
Y&T/ln Rock We Trust (A&M) 
RATT/Out Of The Cellar (Atlantic) 

30 LOU REED/New Sensations (RCA) 
0 ZEBRA/No Tellin' Lies (Atlantic) 
^ ROD STEWART/Camouflage (WB) 
33 JEFFERSON STARSHIP/Nuclear Furniture (Grunt/RCA) 
2) IRON MAIDEN/Powerslave (Capitol) 
0 TINA TURNER/Private Dancer (Capitol) 
36 SPANDAU BALLET/Parade (Chrysalis) 
0 STEVE PERRY/Street Talk (Columbia) 
38 HELIX/Walkin' The Razor's Edge (Capitol) 
39 CYNDI LAUPER/She's So Unusual (Portrait/CBS) 
® VARIOUS ARTISTS/Every Man Has A... (Polydor/PG) 

a General Public service announcement 

THE BEAT GOES PUBLIC! 

© 
© 
m 
28 
29 

General 

PUBLIC 

NEW 12" "TENDERNESS" YOURS NOW 

IP GOES PUBLIC OCT. I 
.£*, 1 1 *. I*. » ^ cs 

~ DAVID WAKiUNG RANKING ROGER - 

Jl THEY USED TO BE IN THE ENGLISH BEAT 
© 1984 International Retard Syndicate, Inc. Manufactured and Distributed by A&M Records, Inc. I.U.S. 

163 REPORTERS 

"Cover Me" (144) "Born" (36) "Surrender" (33) 
"Ourselves?" (155) "Sunshine" (72) "Cities" (19) 
"Tears" (123) "Missing You" (83) 
"Go Insane" (137) "Loving Cup" (20) 
"All Night" (98) "Rock Me" (72) "Can't Get" (25) 
"Drive" (94) "It's Not" (49) "Hello Again" (14) 
"The Warrior" (93) "Beat Of A Heart" (72) 
"On The Dark Side" (141) 
"Flesh For Fantasy" (128) 
"New Girl Now" (132) 
"I Can't Drive 55' (108) "Two Sides" (48) 
"Cage Of Freedom" (123) "Here's My Heart" (18) 
"If This Is It" (83) "Walking" (23) "Found" (22) 
"Crazy" (89) "Purple Rain" (79) "Doves" (11) 
"Stranger" (119) "50/50" (20) "Right By You" (14) 
"When You Close..." (102) 
"Crazy" (76) "Lights Out" (53) "Pretty Lady" (23) 
"Midnite Maniac" (122) 
"A Girl In Trouble..." (117) 
"Mystery" (80) "The Last In Line" (38) 
"1 Can't Hold Back" (114) 
"We're Not Gonna..." (79) "I Wanna Rock" (14) 
"The More You Live..." (93) 
"Something About You" (96) 
"Stranger" (75) "Slow 'n' Easy" (14) 
"Who Wears These Shoes?" (67) "Restless" (23) 
"Desert Moon" (91) 
"Don't Stop Runnin' " (74) 
"Back For More" (36) "Wanted" (31) "Round" (24) 
"I Love You, Suzanne" (78) 
"Bears" (47) "Summer's Gone" (29) 
"Some Guys" (58) "Bad For You" (11) 
"Layin' It On" (36) "Sorry Me, Sorry..." (28) 
"2 Minutes To Midnight" (66) 
"Better Be Good..." (52) "What's Love Got" (19) 
"Only When You..." (51) 
"Strung Out" (54) 
"Rock You" (49) 
"She Bop" (48) 
"I'm Moving On" (38) "Every Man Has..." (29) 

Total Hot Medium Ad( 
Reports Rotation Rotation Rota 

155+ 148 + 7- 
159+ 128+ 31- 
148+ 99- 49 + 
146- 114+ 32- 
139= 94- 45+ 
134- 105- 28 + 
134+ 92- 42 + 

0 
2 
1 
3 
3 
1 
1 
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136- 
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135- 
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117 = 
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114 + 
88- 
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97 
81- 
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94 + 
82- 
70- 
79- 
74 + 
71 + 
59- 
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58 + 
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66- 
44 + 
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14 
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7+ 
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5 
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42- 
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23 + 
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84- 
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88+ 38 
42- 1 
63- 0 
74 24 
57- 4 
64+ 16 
71+ 26 
67- 3- 
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60+ 17- 
48+ 15- 
34- 1-- 
57 14 
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22 a 
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BREAKERS 

DAVE EDMUNDS 
RHf-Raff (Columbia) 

59% of our reporters on it. 97/24 including adds at WBCN, WMMR, WOVE, KLOL, WC( 
KMJX, WZXR, WTUE. Debuts at #24 on the Albums chart. 

DENNIS DeVOUNG 
Desert Moon (A&M) 

57% of our reporters on it. 94/26 including adds at WOVE, WHJY, KYYS, KSHE, KLOS WQN 
WZXR, WOOS, KICT, KZEL, KEZE. Moves 32-27 on the Albums chart. 
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MOST ADDED 

VARIOUS ARTISTS (56) 
Every Man Has A Woman (Polvdor/PolyGram) 

BLACKFOOT (39) 
Vertical Smiles (Atco) 

SURVIVOR (38) 
Vital Signs (Scotti Bros./CBS) 

DENNIS DeYOUNG (26) 
Desert Moon (A&M) 

DAVE EDMUNDS (24) 
Riff-Raff (Columbia) 
RED ROCKERS (24) 

Schizophrenic Circus (415/Columbia) 

MOST HOTS 

BRUCE SPRINGSTEEN (148) 
Born In The U.S.A. (Columbia) 

FIXX (128) 
Phantoms (MCA) 

LINDSEY BUCKINGHAM (114) 
Go Insane (Elektra) 

CARS (105) 
Heartbeat City (Elektra) 

JOHN WAITE (99) 
No Brakes (EMI America) 

CAFFERTY & BEAVER BROWN BAND (95) 
Eddie & The Cruisers (Scotti Bros./CBS) 

BILLY SOUIER (94) 
Signs Of Life (Capitol) 

NEW & ACTIVE 

BRUCE COCKBURN/Stealing Fire (Gold Mtn./A&M) 51/8 (49/4) 
Adds: WSHE, WLLZ, KQAK, WIMZ, WTUE, KOMP, WGIR, WWWV. Hots: 15 include WXRT, WMMS, KBCO, KINK, 
KILO, KTYD. Mediums 31 include WBCN, WMMR, WLUP, KLOS, WZZO, WAQY, WOUR, KLAQ, WLAV, KKDJ, KEZE, 
WRKI, KLYV, KFMQ, KWHL. 
THOMPSON TWINS/lnto The Gap (Arista) 47/4 (49/5) 
Adds: CHUM, KUFO, KSQY, KTYD. Hots: 12 include WBCN, WLIR, WLUP, WMMS, KCAL, KQAK, WOOS. Mediums: 
34 include WBAB, WNEW, WYSP, WZZO, WTPA, WAQY, WOUR, WIMZ, WTUE, KEZO, WIOT, KKDJ. 
BLACK 'N' BLUE/Black 'N Blue (Geffen) 47/2 (52/5) 
Adds: KFIV, WBLM. Hots: 5 KZEW, WQFM, KLOS, KRCK, WYER. Mediums: 40 include DC101, WYNF, WLLZ, WRIF. 
KSHE, WLLZ, WRIF, KSHE, KMET, KGON, KROR, KOME, WKLC, WCMF, WAQY, WAQX, KNCN, KISS, WAPL, 
WTUE, WLAV, KICT, KFMG, KILO, KZEL, KOMP. 
sr, RED ROCKERS/Sohizophrsnic Circus (415/Columbia! 46/24 (0/0) 
C® Adds: include WBAB, WYSP, KLOL, WNOR, WXRT, WQFM, WAQY, WRXL, KQDS. Hots: 4 WBCN, KQAK, KIDQ, 
WIZN. Mediums: 32 include WLIR, KBCO, KFOG, KRQR, KOME, WHCN, WAAF, WAPL, KILO, KKDJ, KEZE. 
m*. BLACKFOOT/Vertical Smiles (Atco) 3S/39 (0/0) 
yf Adds: include WBCN, WYSP, DC 101, KZEW, WMMS, WLLZ, KMET, KLAQ, WAPL, KQDS. Hots: 0. Mediums: 22 
include WDVE, WKLS, KLOL, WYNF, WRIF, WQFM, KFOG, WAAF, WDIZ, KISS, WLVQ, WIOT, KFMG, KILO. 
STALKING HEADS/Stop Making Sense (Sire/WB) 35/22 (14/14) 

Adds: include WBCN, WGRQ, KROQ, KZEL, KKDJ, WBLM, KTYD. Hots: 11 include WBAB, WLIR, WMMR, 
WXRT, KBCO, KMET, KFOG, KQAK, WCMF, WLVQ. Mediums: 14 include WNEW, WLUP, WTPA, WOUR, WAAF, 
WRKI. 
CHICAGO/Chicago 17 (WB) 33/3 (30/0) 
Adds: WYDD, WZXR, WOOS. Hots: 12 include WYNF, KYYS, KINK, WZZO, WIMZ, KMBQ, KSMB, KLYV. Mediums; 
21 include WMMS, WQFM, WKLC, KMJX, KGGO, WWWV, WRUF. 
XAViON/Burnin' Hot (Mirage/Asylum) 33/2 (33/6) 
Adds: WHJY, WKLS. Hots: 2 KSJO, KILO. Mediums: 31 include WLIR, KTXQ, KZEW, WYNF, KOME, WKLC, WTPA, 
WAQY, WOUR, KNCN, KLAQ, WZXR, KISS, KMBQ, KQDS, WLAV, WIOT, KFMG. 
m JIM CAPALDI/One Man Mission (Atlantic) 31/12 (23/10) 
ui Adds: include WYNF, WLUP, WXRT, KQRS, KISS, KFMQ, KWHL. Hots: 0. Mediums: 26 include WHJY, KSHE, 
KBPI, WAQY, KILO, WWWV. 
BANANARAMA/Bananarama (London/PolyGram) 26/1 (27/4) 
Adds: KMBQ. Hots: 13 include WBCN, WLUP, WZZO, KMJX, KSMB, KLYV. Mediums: 13 include WXRT, KROQ, 
WTPA, WRXL, WWWV, KTYD. 
HKEATS/Kaats (EMI America) 25/20 (6/6) 

Adds: include DC101, KBCO, WIMZ, WWWV, WRUF. Hots: 1 WKQQ. Mediums: 17 include W1YY, WKLS, 
WYNF, WQFM, KINK, WKLC, WDHA, WDIZ, WRXL. 
DTHE SWIMMING POOL O S/The Swimming Pool O's (A&M) 23/11 (10/1) 

Adds: include WNEW, KQAK, WAQY, WIMZ, WOOS, WIQB. Hots: 0. Mediums: 16 include WBCN, WKLS, 
WXRT, WTPA, KQDS, WWCK, WLAV, WIOT. 
BILLY SATELLITE/Billy Satellite (Capitol) 23/2 (27/2) 
Adds: KMET, KFMF. Hots: 5 include WEBN, WRIF, KLOS, KDKB. Mediums: 17 include KZEW, WQFM, KISW, KISS, 
KMBQ, KATT. 
DRAGON/Body And The Beat (Polydor/PolyGram) 19/0 (20/3) 
Adds: 0. Hots: 4 KROQ, KQAK. WAAF, CITI. Mediums: 15 include WTPA, WAQY, WLVQ, WTUE, KOMP, WGIR, 
KTYD. 
DAKOTA/Runaway (MCA) 18/2 (22/4) 
Adds: KZEW, KILO. Hots: 0. Mediums: 18 include KLOL, WYNF, WLLZ, KBPI, WAQX, WRXL, KISS. 
HARD TO HOLD/Soundtrack (RCA) 17/2 (17/1) 
Adds: WMMS, KCAL. Hots: 5 KBPI, KDKB, KMJX, KMBQ, KAWY. Mediums: 11 include WZZO, WOOS, KGGO. 
SANTERS/Guitar Alley (Passport) 16/4 (11/5) 
Adds: WHJY, WTKX, WXKE, KFMQ. Hots; 1 WLLZ. Mediums: 12 include WGRQ, KTXQ, WKLC, KNCN, KISS, WLVQ, 
KFMG. 
RUPERT HINE/The Wildest Wish To Fly (Island) 16/2 (19/3) 
Adds: WIMZ, KFMF. Hots; 4 KBCO, CHEZ, KNCN, CITI. Mediums: 11 include WBAB, KTXQ, WXRT, KFOG, WTPA, 
DFAST FORWARD/Livlng In Fiction (Island) 15/14 (0/0) 

Adds: include WCMF, KQDS, KFMG. Hots: 0. Mediums: 7 include WDVE, CHEZ, CITI, KEZE, WXCS. 
QOUEENSRYCHE/The Warning (EMI America) 13/13 (0/0) 

Adds: include WBAB, KTXQ, KMET, KISW, KFMG, KZEL. Hots: 0. Mediums: 6 KZEW, KRCK, KSJO, KISS, KEZE. 
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BRUCE SPRINGSTEEN/Cover Me (Columbia) 144= 

FIXX/Are We Ourselves? (MCA) 755- 
LINDSEY BUCKINGHAM/Go Insane (Elektra) 137- 
DAVID BOWIE/Blue Jean (EMI America) 154+ 
J. CAFFERTY &.../On The Dark Side (Scotti Bros./CBS) 141 + 
BILLY IDOL/Flesh For Fantasy (Chrysalis) 128= 
U2/(Pride) In The Name Of Love (Island) 156+ 
HONEYMOON SUITE/New Girl Now (WB) 132- 
JOHN WAITE/Tears (EMI America) 723+ 
KROKUS/Midnite Maniac (Arista) 722+ 
JON ANDERSON/Cage Of Freedom (Columbia) 123- 
NIGHT RANGER/When You Close Your... (Camel/MCA) 702- 
SAMMY HAGAR/I Can't Drive 55 (Geffen) 108+ 
STEPHEN STILLS/Stranger (Atlantic) 773- 
CARS/Drive (Elektra) 94- 
BILLY SQUIER/AII Night Long (Capitol) 98- 
ROMEO VOID/A Girl In Trouble Is A... (415/Columbia) 7 77= 
SCANDAL f/PATTY SMYTH/The Warrior (Columbia) 93- 
JOHN WAITE/Missing You (EMI America) 83- 
PRINCE/Let's Go Crazy (WB): 89- 
HUEY LEWIS & THE NEWS/lf This Is It (Chrysalis) 83- 
SURVIVOR/I Can't Hold Back (Scotti Bros./CBS) 774+ 
A FLOCK OF SEAGULLS/The More You... (Jive/Arista) 93- 
DAVE EDMUNDS/Something About You (Columbia) 96+ 
TWISTED SISTER/We're Not Gonna Take It (Atlantic) 79- 
BILLY SQUIER/Rock Me Tonite (Capitol) 72- 
PRINCE/Purple Rain (WB) 79+ 
KISS/Heaven's On Fire (Mercury/PG) 95+ 
DIO/Mystery (WB) S0+ 
SCANDAL f/P. SMYTH/Beat Of A Heart (Columbia) 72+ 
DENNIS DeYOUNG/Desert Moon (A&M) 97 + 
FIXX/Sunshine In The Shade (MCA) 72+ 
WHITESNAKE/Love Ain't No Stranger (Geffen) 75+ 
LOU REED/I Love You, Suzanne (RCA) 73- 
Y&T/Don't Stop Runnin' (A&M) 74- 
PETER WOLF/Crazy (EMI America) 76+ 
IRON MAIDEN/2 Minutes To Midnight (Capitol) 66+ 
ELTON JOHN/Who Wears These Shoes? (Geffen) 67+ 
SAMMY HAGAR/Two Sides Of Love (Geffen) 48- 
PETER WOLF/Lights Out (EMI America) 53- 
ROD STEWART/Some Guys Have All The Luck (WB) 58+ 
SPANDAU BALLET/Only When You Leave (Chrysalis) 57- 
CARS/lt's Not The Night (Elektra) 49+ 
HELIX/Rock You (Capitol) 49- 
TINA TURNER/Better Be Good To Me (Capitol) 52+ 
STEVE PERRY/Strung Out (Columbia) 54+ 
CYNDI LAUPER/She Bop (Portrait/CBS) 48- 
BLACK 'N' BLUE/Hold On To 18 (Geffen) 47- 
BRUCE SPRINGSTEEN/No Surrender (Columbia) 33= 
DOKKEN/lnto The Fire (Elektra) 57 + 
DIO/The Last In Line (WB) 38- 
BRUCE COCKBURN/Lovers In A... (Gold Mtn./A&M) 47+ 
THOMPSON TWINS/You Take Me Up (Arista) 45= 
ZEBRA/Bears (Atlantic) 47+ 
RATT/Back For More (Atlantic) 36- 
JEFFERSON STARSHIP/Layin' It On The... (Grunt/RCA) 36- 
BRUCE SPRINGSTEEN/Born In The U.S.A. (Columbia) 36- 
RED ROCKERS/Eve Of Destruction (415/Columbia) 46+ 
RICKIE LEE JONES/The Real End (WB) 49+ 
R.E.M./Pretty Persuasion (IRS/A&M) 45- 

Hot Medium 

739 + 5- 0- 
124 + 31- 1- 
113+ 24- 1- 

79 + 73 + 28- 
95+ 46- 13- 
86+ 42- 1- 
54 + 97+ 41- 
52 + 80- 2 = 
52 + 70 + 11 + 
38+ 84- 4 + 
33+ 90- 1- 
76- 26+ 1 + 
53- 54 + 6- 
41 + 78- 1 = 
as- 9- 0 = 
se- 42 + 3 + 
ss + 83- 1- 
75- 18- 0 = 
71- 12- 0 = 
74- 15- 1 = 
73- 10 + 0 = 
14 + 89+ 40- 
30- 63- 0- 
14 + 73 + 23+ 
44- 35- 1 + 
53- 19- 1 = 
40 + 35 + 18 + 

8 + 77+ 33- 
22 + 57+ 5- 
34 + 35+ 24 + 
19 + 68 + 26+ 
34 + 35- 11 + 
19- 54 + 5 + 
19- 58- 4 + 
12 = 60- 3- 
26- 49 + 8- 
5- 57+ 13- 

14 + 49 + 25 = 
28- 20- 0- 
31- 22 = 1 + 
15 + 36 + 15 + 
21 + 30- 1 + 
21 + 27+ 7 + 
10- 39- 0 = 
14 + 35 + 25 + 
11 + 36+ 24 + 
25- 23- 0 = 
5+ 40- 2- 

24 + 9- 2- 
2 + 37+ 50 + 

12- 26- 0 = 
13+ 31 + 6+ 
12 + 32- 4- 
4 + 35+ 28 + 

15- 21- 0- 
14- 22- 1 + 
24- 12- 0- 
4 + 32 + 24 + 
8 + 30 + 27 + 
3- 42- 0- 

MOST ADDED 

DOKKEN (50) 
Into The Fire (Elektra) 

U2 (41) 
(Pride) In The Name Of Love (Island) 

SURVIVOR (40) 
I Can't Hold Back (Scotti Bros./CBS) 

EDDIE MONEY (38) 
I'm Moving On (Polydor/PolyGram) 

KISS (33) 
Heaven's On Fire (Mercury/PolyGram) 

MOST HOTS 

BRUCE SPRINGSTEEN (139) 
Cover Me (Columbia) 

FIXX (124) 
Are We Ourselves? (MCA) 

LINDSEY BUCKINGHAM (113) 
Go Insane (Elektra) 

J. CAFFERTY & BEAVER BROWN BAND (95) 
" On The Dark Side (Scotti Bros./CBS) 

BILLY IDOL (86) 
Flesh For Fantasy (Chrysalis) 

CARS (85) 
Drive (Elektra) 

SURVIVOR 
I Can't Hold Back (Scotti Bros./CBS) 

69% of our reporters on it. 114/40 with adds at: WIYY, WAPP, WMMR, 
KLOL, WYNF, KYYS, KOME, WOUR, WAAF, WAPL. Moves 37-22 on the 
Hot Tracks chart. 

DAVE EDMUNDS 
Something About You (Columbia) 

58% of our reporters on it. 96/23 with adds at: WMMR, WDVE, 91X, 
WKLC, WAQY, WZXR, WTUE, WIOT, Moves 34-24 on the Hot Tracks 
chart. 

KISS 
Heaven's On Fire (Mercury/PolyGram) 

58% of our reporters on it. 95/33 includind adds at: WBCN, WBAB, KLOL, 
KYYS, KBPI, WZXR, WWCK, KOMP, KRSP, KEZE. Moves 39-28 on the Hot 
Tracks chart. 

DENNIS DeYOUNG 
Desert Moon (A&M) 

55% of our reporters on it. 91/26 including adds at: WGRO, WDVE, WHJY, 
KYYS, KSHE, KLOS, WOMF, KATT, KEZE. Moves 41-31 on the Hot Tracks 
chart. 

NEW & ACTIVE 

B EDDIE MONEY "I'm Moving On" (Polydor/PolyGram) 38/38 (1/1) 
Adds: include WMMR, WKLS, WXRT, KLAQ, WIMZ, KQDS, KKDJ, WGifi, WWWV, KOZZ. Hots: 

3 WLLZ, WRIF, WHCN, Mediums: 25 include KRQR, WAQX, WOUR, WAAF, WTUE, KATT, KILO. 
CHICAGO "Hard Habit To Break" (WB) 33/3 (30/0) 
Adds: WYDD, WZXR, WOOS. Hots: 12 include WYNF, KYYS, KINK, WZZO, WIMZ, KMBQ, KLYV. 
Mediums: 21 include WMMS, WQFM, WKLC, KMJX, KGGO. 
XAVION "Eat Your Heart Out" (Mirage/Asylum) 33/3 (33/6) 
Adds: WHJY, WKLS, WIOT. Hots: 2 KSJO, KILO. Mediums: 31 include KTXQ, KZEW, WYNF, KOME, 
WKLC, WTPA, WAQY, WOUR, KLAQ. 
DRATT "Wanted Man" (Atlantic) 31/13 (19/11) 

Adds: include WYNF, WQFM, KCAL, WDH^, WAQY, WOUR, KXZL, KRSP, KZOO. Hots: 9 include 
KTXQ, KMET, WCMF, KNCN, WKQQ, WTKX, KILO, KTYD. Mediums: 20 include WBCN, WBAB, 
WYSP, KZEW, WEBN, KROR. 
DJIM CAPALDI "I'll Keep Holding On" (Atlantic) 30/11 (23/10) 

Adds: include WLUP, WXRT, KQRS, KISS, KMBY, KFMQ, KWHL Hots: 0. Mediums: 25 include 
WHJY, WSHE, KSHE, KBPI, WAQY, WWCT, KILO, WWWV. 
COREY HART "Lamp At Midnight" (EMI America) 30/0 (32/3) 
Adds: 0. Hots: 1 KPOI. Mediums: 29 include WMET, KBCO, KLOS, WKLC, WAQY, KLAQ, WLVQ, 
WTUE, KICT, KKDJ, KOMP. 
QJOHN LENNON "Every Man Has A Woman Who Loves Him" 

(Polydor/PolyGram) 29/27 (2/2) 
Adds: include WNEW, WYSP, WKLS, WMMS, KBCO, KMET, KQDS, WWWV. Hots: 2 WLLZ, 

WHCN. Mediums: 16 include WMMR, WLUP, WXRT, WDIZ, KTYD. 
BRUCE SPRINGSTEEN "Bobby Jean" (Columbia) 29/2 (29/2) 
Adds: WTKX, KGGO, Hots: 16 include WBAB, WHJY, WYNF, WMET, KRQR, WAAF, KILO. Mediums: 
11 include WKLS, WMMS, WPLR, KLAQ, KQDS. 
BBLACKFOOT "Morning Dow" (Atco) 28/28 (0/0) 

Adds: include WBCN, DC101, KZEW, WMMS, WLLZ, KMET, WDHA, KLAQ, KQDS. Hots: 0. 
Mediums: 14 include WDVE, KLOL, KFOG, WDIZ, WLVQ, WIOT, KFMG, KILO. 
BILLY SQUIER "Can't Get Next To You" (Capitol) 25/4 (19/2) 
Adds; KZEW, WPDH, KFMG, KWHL. Hots: 14 include WIYY, WNEW, WHJY, WLLZ, KMET, KRQR, 
KISS, WAPL, KILO. Mediums: 11 include WNOR, KLOS, KDKB, KOME. 
BANANARAMA "Cruel Summer" (London/PolyGram) 25/1 (26/4) 
Adds: KMBQ. Hots: 13 include WBCN, WLUP, KCAL, WZZO, KMJX, KSMB. KLYV. Mediums: 12 
include WXRT, KQAK, WTPA, WPDH, WRXL, WWWV, KTYD. 
DAVID BOWIE "Dancing With The Big Boys" (EMI America) 23/7 (20/20) 
Adds: WYSP, WXRT, KQAK, CFOX, WLAV, WWCT, KSOY. Hots: 12 include WLIR, WMMR, WSHE, 
KROQ, KFOG. Mediums: 10 include WAPP, WKLS, WDHA, WAPL, WOOS. 
PETER WOLF "Pretty Lady" (EMI America) 23/2 (22/0) 
Adds: KLOS, WRKI. Hots: 13 include WNEW, WSHE, KBCO, KMET, KRQR, WWWV, KTYD. Mediums: 
lOinclude WNOR, KRCK, WRXT, KLYV. 
HUEY LEWIS & THE NEWS "Finally Found A Home " (Chrysalis) 22/2 (21/4) 
Adds: WIYY, WYNF. Hots: 14 include WBAB, KZEW, WSHE, WLLZ, WRIF, KCAL. Mediums: 8 WQFM, 
KLOS, KSJO, KATT, KICT, KMBY, WRUF, KWHL. 
O TALKING HEADS "Burning Down The House" (Sire/WB) 20/12 (7/7) 

Adds: include WCMF, WOUR, KKDJ, WBLM, WBYG, KTYD. Hots: 5 WLIR, WXRT, KFOG, WQBK, 
KTCL. Mediums: 12 include WBAB, WNEW, WMMR, KMET, WLVQ. 
DTHE SWIMMING POOL Q'S "Pull Back My Spring" (A&M) 20/11 (8/1) 

Adds: include WNEW, KQAK, WAQY, WIMZ, WOOS, WLAV, WIOT. Hots: 0. Mediums: 13 
include WKLS, WTPA, WPDH, WEZX, WKQQ, KQDS, WWCK. 
D LINDSEY BUCKINGHAM "Loving Cup" (Elektra) 20/10 (11/3) 

Adds, include WOUR, WTKX, KISS, KATT, KMOD, KFMG, KWHL. Hots: 4 KIDQ, KILO, WIZN, 
WYER. Mediums: 16 include WDVE, WEBN, KLOS, KRQR, WTUE. 
STEPHEN STILLS "50/50" (Atlantic) 20/2 (19/1) 
Adds: KILO, WWWV. Hots: 5 include WPDH, WTKX, WAPL. Mediums: 16 include WLUP, WCMF, 
WRXL, KATT, KIDQ, KFMQ, KTYD. 
D KEATS "Turn Your Heart Around" (EMI America) 19/15 (5/5) 

Adds: include DC101, WYNF, WQFM, KCAL, WKLC, WIMZ, WTKX, WWWV. Hots: 1 WKQQ. 
Mediums: 13 include WKLS, KSJO, WRXL, KLYV. 
FIXX "Less Cities, More Moving People" (MCA) 19/3 (17/1) 
Adds: WXRT, KZOK, KFMQ. Hots: 13 include KMET, KFOG, KRQR, WPDH, WAPL. Mediums: 5 WKLS, 
KZEW, WAQX, KFMX, KUFO. 
PAT BENATAR "Here's My Heart" (Columbia) 18/3 (19/3) 
Adds: KNCN, WKQQ, KSQY. Hots: 9 include KQDS, WTKX, WXCS, KLYV, WCPZ. Mediums: 9 include 
KKCI, KQRS, KGON, KIDQ, WWWV. 
BOX OF FROGS "Two Steps Ahead" (Epic) 18/3 (19/6) 
Adds: KLPX, WRUF, KTYD. Hots: 3 include KBCO, KFOG. Mediums: 14 include WCKO, WMMS, WPLR, 
KICT, KFIV. 
EVERLY BROTHERS "On The Wings Of A Nightingale" (Mercury/PolyGram) 
18/1 (17/2) 
Adds: WIZN. Hots: 2 WKQQ, KSPN. Mediums: 16 include WXRT, WMMS, WZZO, WTPA. 
SANTERS "Can't Shake You" (Passport) 16/4 (11/5) 
Adds: WHJY, WTKX, WXKE, KFMQ. Hots: 1 WLLZ. Mediums: 12 include KTXQ, WKLC, KNCN, WLVQ, 
KFMG. 
RICK SPRINGFIELD "Bop 'Til You Drop" (RCA) 16/2 (16/1) 
Adds: WMMS, KCAL. Hots: 4 KBPI, KMJX, KMBQ, KAWY. Mediums: 11 include WZZO, WPDH, 
WOOS. 

MOST ados — A numerical listing of the most added records 
of the week. 

MOST HOTS — A numerical listing of the records receiving the 
most hot rotation reports. 
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©CM _Z3 

L rJ 

\, 

\ 

cz 

T 

EAST 

Parallel One 

WLIR/Long Island WQRQ/Buffalo 
(516) 485-9200 (716) 881-4555 
PD: DENIS McNAMARA HEINE 

at Bot U2 BRUCE SPRINGSTEEN (M) 
DAVID BOWIE HUEY LEWIS (M) TALKING READS PRINCE CARS 
THOMPSON TWINS a iiHBr BILLY IDOL HONEYMOON SUITE DAVE EDMUNDS SPANDAU BALLET ELECTRIC DREAMS BANGLES E>==-  TVflSTED SISTER PRINCE (M) A FLOCK OF SEAGULL NIGHT RANGER 
™IE0GL TO... Madlua 
SPANDAU BALLCT RESTLESS 
BLANCMANGE ^A'toLER HEN WITHOUT HATS BILLY SQUIBB 
HOWARD JONES CYNDI LAUPER a SURVIVOR 

a COMATEBNS a ROD STEWART Madlua a SAMMYEHAGARJOtlES 

PSYCHEDn!^C FURS ROMEO VOID HUMAK LEAGUE DEPECHE MtDE KROKUS 

SCRITTI POLITTI STEPHEN STILLS A FLOCK OF SEAGULL JOHN WAITE LOU REED Light Adda TALKING HEADS 

HERBI^HWCOCK 

WHJY/Provldence (401) 438-6110 
MD: JEFF RICCIO 

Hot 
JOHN CAFFERTY BILLY SQUIER 

WBCN/Boston CARS LINDSEY BUCKINGHAM (617) 266-1111 SCANDAL BILLY IDOL 
MD: BOB KRWJES JOHN MAITE 

Hot FIXX (M) 

BRUCE SPRINGSTEEN iirSEr' 
RUBBER fODIO HONEYMOON SUITE 
ROMEO VOID CYNDI LAUPER Nediuia 
DAVID BOWIE DAVID BOWIE 
LINDSEY BUCKINGHAM * ^o"S

JOHN 

Esr- 
A FLOCK OF SEAGULL 

STEPHEN STILLS 
TWISTED SISTER STEVE PERSY 
MEM«dluil0l,T HVrS SCORPIONS GLENN FREY 

STOMPERS a DENNIS DeYOUNG BRUCE COCKBURN Light Adda RESTLESS JANEY STREET 
GO-GO'S 

ELVIS COSTELLO 
CHUM-FM/Toronto CHEQUERED PAST (416) 925-6666 

Light Adda PD: ROSS DAVI ES MD: WAYNE WEBSTER 

BRUCE SPRINGSTEEN 
CARS* SQUII!R 
QUIET RIOT <H) 

WIYY/Baitimore . (301) 889-0098 Y.T 
- ^ LINDSEY BUCKINGHAM 

~ANGER A FLOCK OF SEAGULL STEPHEN STILLS 
BRUCE SPRINGSTEEN NIGHT RANGER SPANDAU BALLET CYNDI LAUPER BOX OF FROGS 
BILLY 93UIER 

irsr™ 

KRDKUS 
a 02 

HONEYMOON SUITE PSYCHEDELIC FURS a SURVIVOR METW3POLIS U2 a CHAMPION 
^ ennuis KIM MITCHELL BAND 

a DAVID WILCO* 

WAPP/New York (212)357-8000 
ASST. PD: STEVE ELLIS 

BRUCE SPRINGSTEEN BRIXE SPRINGSTEEN BILLY SQUIER 

SOUTHSIDE JC STEPHEN OTIL 

WMMR/Philadelphia (215) 581-0933 

BRUCE SPRINGSTEEN 

BOCKINGHAM 

HONEYMCON SUITE 

WDVE/Plttsburgh (412) 562-5900 

BILLY SQUIER 

WBAB/Long Island 
(516) 587-1023 

DA VS. EnmjNDS SANtrt-KACAR STKPHSK ■ ffriu.s WHITESNAfcB- SURVIVOR 

QUITNSRYCKI 

WNEW-FM/New York (212) 986-7000 

STEPHEN STI HONEYMOON S Itodlun 

DC101/Washington (202) 828-9932 

WYSP/Philadeiphia 
(215) 668-9460 

CHOM-FM/Montreal 
(514) 935-2425 

BILLY SQUIER 

WATERBOYS 

Parallel Two 

WHCN/Hartford (203)247-1060 

LINDSEY BUCKINGHAM 
SCANDAL (M) BILLY SQUIER (M) RATT (M) LINDSEY BOCKINGHAM JOHN CAFFERTY (M) 

Madiu* 
SPANDAU BALLET HONEYMCON SUITE STEPHEN STILLS (M)( PETER WOLF (M) 
STEVIE RAY VAUGHAN 
SOOTHSIDE JOHNNY KISS ZEBRA (M) 
A FLOCK OF SEAGULL PETER WOLF A FLOCK OF ®AGULL HE£X 80WIB (M> 

STEVIE RAY VAUGHAN 
a STEVE PERRY 

SURVIVOR KROKUS 
KIP ADOTTA Madivua BRUCE COCKBURN 
EVERLY BROTHERS ELTON JOHN 

WAAUBinghamton 
(607) 772-8850 

RED ROCKERS (L) 
SAMMY HAGAR 

(FROZEN) Bot SCANDAL (K) 

JIM CAPALDI TINA TURNER KEATS SANTERS 

BRUCE SPRINGSTEEN CL> LINDSEY BUCKINGHAM FIXX 
NIGHT RANGER 

VST 
CYNDI IAUPER Light Add* FRANK IE GOBS TO.. . 

HadluB DOKKEN A FLOCK OF SEAGULL JOHN CAPPERT* BILLY SQUIER 

ROD STEWART 

EURYTHMICS 
COCKBURN- SIDE JOHNNY THOMPSON TWINS 

WRXT/Buffalo (716) 773-1714 

METROPOLIS 

WPOH/Poughkeepsie (914) 471-1500 

WDHA/North Jersey 
(201) 328-1055 

WAQY/Springfield (413)525-4198 PD: BOSS MACDONALD 

BRUCE SPRINGSTEEN 
LINDSEY BUCKINGHAM 
SCANDAL 
NIGHT RANGER BILLY SQUIER A FLOCK OF SEAGULL HONEYMOON SUITE 
SAMMY HAGAR JOHN CAFPERTY METROPOLIS 

SOOTHSIDB JOHNNY 

KANSAS 
SURVIVOR 

SCORPIONS l QOIET RIOT 
Light Adds 

WPYX/Albany (518) 785-9061 

BRUCE SPRINGSTEEN (M) CARS P1XX CM) TWISTED SISTER PRINCE <M) BUCKINGHAM 
SCANDAL HUEY LEWIS BILLY SQUIER 

HONEYMOON SUITE 

NIGHT RANGER 

WHEB/Portsmouth (603) 436-7300 

CHEZ-FM/Ottawa (613) 563-1919 
: GREG TORRINGTCM 

S SPRINGSTEEN 

METROPOLIS THOMPSON WIN MEN WITHOUT K 
ULTRAVOX BRUCE RUPERT 

BANGLES 
HONEYMOON SUITE 
ELVIS COSTELLO LINDSEY BUCKINGHAM A FLOCK OF SEAGULL NICK LCME 

i PAST FORWARD 1 CHEQUERED PAS ■ RED ROCKERS i TEARS FOR FEA 

WTPA/Harrisburg (717) 238-1402 
PD: JEFF K 

BRUCE SPRINGSTEEN 

ICHN CAFPERTY 
MadluB 

) METROPOLIS 

8ANANRRAHA 

WOUR/Utica (315) 797-0803 

JOHN CAFFERTY 
Medium 

< OF SEAGULL 

WEZX/Scranton 
(717) 961-1842 

STEPHEN ST 11 

PETER WOLF DAVID BOWIE SWIMMING POOL 

WAQX/Syracuse 
(315) 472-0200 

S SPRINGSTEEN 

WCMF/Rochester (716) 288-3200 

SCANDAL 
E SPRINGSTEEN 

DAVID BOWIE 

WCCC/Hartford (203) 233-4426 
PD: DAVID GROSSMAN 

NIGHT RANGER 

WHITESNAKE 

JOHN WAITE 

SOOTHSIDE JOHNNY a DENNIS D a EVERY MAN f 

WKLC/Charleston- 
Huntington, W.V. 
(304) 722-3308 

SPRINGSTEEN 
BALLET 

a CYNDI LAUPER 

WAAF/Worcester (617) 752-5611 
PD: ROB BARNBTT MD: ROB UPSHUTZ 

PETER W 
SCANDAL 

S SPRINGSTEEN (M) 

» WAITE 
SQUIER 

SURVIVOR 
HONEYMOON SUITE 

METROPOLIS 

CARS WHITESNAKE QUIET RIOT GLENN PREY A FLOCK OF S STEPHEN STIL 

WZZO/Allentown 
(215) 694-0511 

WPLR/New Haven (203) 777-6617 

Mdlua 
P. FLOCK or 

I HASAR TED SISTEI J CAFFERTY 

Parallel Three 

WYDD/Pittsburgh (412) 362-2144 
. KONECKO WIZN/Burlington (802) 877-6800 

SOOTHSIDE JOHNNY 
BOBBY & MIDNITES 

> JIM CAPALDI 

WXCS/Hagerstown- Fredrick (301) 733-4500 PD: REID BLANKENSHIP MD: PAUL MICHAELS 
BRUCE SPRINGSTEEN CM BILL? 93U1ER (M) JOHN WAITE ' BUCKINGHAM ( 

2APPAC0STA 

WQBK/Albany 
(518)462-5555 

A FLOCK OF SEAGULL 
a SURVIVOR 

) ROCKERS 

WBLM/Lewiston-Port. (207) 783-2065 

S SPRINGSTEEN 

WRKI/Danbury (203) 579-9995 

BUCKINGHAM 

i TALKING HEADS JEFFERSON STARSHIP 

WGIR/Manchester (603) 625-6915 

WWTR/Ocean City 
(301)289-4545 

E SPRINGSTEEN 

K OF SEAGULL 

Continued on next page 

A 
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MIDWEST (continued) 
WMET/Chicago (312) 645-9550 

KATT/Oklahoma City 
(405) 848-0100 

Parallel Two 

WSKS/Cincinnati (513) 868-3696 

WXKE/Ft. Wayne 
(219) 484-0580 

WIOT/Toledo 
(419) 248-3377 

Parallel Three 

WBYG/Kankakee (815)939-4541 

WYER/Mt. Carmel 
(618)262-5111 

R&R/Friday, September 14,1984 

KCAL/San Bernardino (714) 825-5020 

Parallel One 

KMET/Los Angeles 
(213) 464-5638 

KQAK/San Francisco 
(415) 474-9100 

KRQR/San Francisco 
(415) 765-4097 

KEZO/Omaha 
(402) 592-5300 

KFMQ/Lincoln 
(402) 476-8565 KLYV/Dubuque 

(319) 557-1040 
91X/San Diego 
(619) 291-9191 

KBCO/Boulder 
(303) 444-5600 

WWCK/Flint (313) 744-1570 

WTUE/Dayton 
(513) 224-1501 

WXLP/Davenport 
(319) 326-2541 

CITI-FM/Winnipeg (204) 786-6181 WKLT/Kalkaska (616) 258-2800 

KINK/Portland (503) 226-5080 

WYFE/Rockford 
(815) 877-3075 

WFBO/lndianapolis (317) 257-7565 KQWB/Fargo 
(218) 236-7900 

KSQY/Rapid City (605) 578-3533 

KROQ/Pasadena 
(213) 578-0830 

KLOS/Los Angeles 
(213) 557-7250 

WLAV/Grand Rapids (816) 456-5461 

KMOO/Tulsa (918) 664-2810 

WLVQ/Columbus 
(614) 224-1271 

KGGO/Des Mplnes (515) 265-61" WAPL/Appleton 
(414) 734-9226 

WCPZ/Sandusky (419)625-1010 

WZZQ/Terre Haute (812) 225-5034 

KISW/Seattle (206) 285-7625 

Continued on next page 
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WEST (continued) 

CFOX/Vancouver (6C4) 684-7221 

i SPRINGSTEEN i SPRINGSTEEN f S30IER 

KGON/Portland (503) 655-9181 

BRUCE SPRINGSTEEN 

COKE* HART 

KRCK/Portland 
(503) 222-1841 

METROPOLIS 

KFOG/San Francisco 
(415) 885-1045 

STGVIB RAY VRUGHAN 

t BUCKINGHAM 

KSJO/San Jose (408) 288-5400 

eiu.v scoier ( 
q STARSHIP {M 

KDKB/Phoenix (602) 897-9300 

LINDSE* BUCKINGHAM 

BILLY SQOIBR 
WHITESNAKE 

B SPRINGSTEEN 

KUPD/Pho«nix 
(602) 838-3062 

: CURTISS JOHNSON 
BRUCE SPRINGSTEEN CABS BILLY SQUIER TWISTED SISTER (M) 

JOHN CAFPERTY 
WHITESNAKE 

SURVIVOR 
A FLOCK OF 
CHEQUERED 

KZOK/Seattle 
(206) 223-3911 

ELTON JOHN 

BILL* SATELLITE CHRIS DeSURGH BRUCE S 

KOME/San Jose 
(408) 246-6811 

KBPI/Denver (303) 936-2313 

PRINCE SAMMY HJ LINDSEY 

SLTON JOHN JOHN CAFPERTY Hmdlam * SUITE 

BAXTER SOBERTSON Light Adds MICHAEL FURLONG 

KGB/San Diego («19) 292-1360 
! TED EDWARDS 

QUIBT RIO 
SANTERS 

KAZY/Denver (303) 759-5600 

STEVIE RAY VAOGHAN 

KZAP/Sacramonto 
(916)925-3700 

Parallel Two 

KILO/Colorado Springs (303) 634-4896 

SAMMY HAGAR 

SURVIVOR 
Mint ZEBRA i DOKKEN JIN CAPALDI KRDKUS A FLOCK 

KANSAS DAVE EDMUKDS DENNIS DeYOUWS 

KEZE/Spokane 
(509)448-1000 PO: JONAH CUMMINGS 

BRUCE SPRINGSTEEN 
BILL* SaUIER (M) JOHN WAITS (M» HONEYMOON SUITE (M) Bill.* IDOL SCANDAL (HI 

KPO! AM-FM/Honolulu 
(808) 524-7100 

METROPOLIS 

KFIV-FM/Modesto 
(203) 527-6100 

PETER WOLF (M) LINDSEY BUCKINGHAM a DAVID BOWIE BRUCE SPRINGSTEEN CM SCANDAL BILLY SgUIER CARS (M) 
SUITE 

GLENN FREY WHITESNAKE TWISTED SIST 

K-97/tdmonton (403) 428-8597 

GARY 
ItediuM 

KIDQ/Boise (208) 336-0939 

DAVE EDMUNDS ( 

( SQUISH (M) 
LINDSEY BUCKINGHAM ( 

KMBY/Salinas- Monterey (408) 394-9000 

ELVIS COSTELLO HUEY LEWIS LOU REEO 
GLASSMOON ROD STEWART Llglae Add* TALKING HEADS 

KOMP/Las Vegas (702) 876-1460 

KFMG/Albuquerque (505) 265-8811 
PD: TOM MARSHALL 

Light AMi QUEENSRYCHE FAST FORWARD 

KRSP/Salt Lake Citv (801)262-5541 

BUCKINGHAM 

K WFM/Tucson 
(602)623-7556 

KKDJ/Fresno (209) 967-4511 

MFTBOPOLIS 

PETER WOIF A FLOCK OF SEAGC TWISTED S ISTER 

BRUCE COCKBURN 
THOMPSON IVDIS 

KLPX/Tucson 
(602) 622-6711 

BIIXY SQUIER <«) 

Parallel Three 

QUIET 
i STEVE 

KZEUEugene (503) 342-7096 

^^CL/Ft. Collins (303) 571-1232 

H FLOCK OP SEAGULL 

HUE* LEWIS 

i 8TEVIE RAY VAUGHAN PSYCHEDELIC FURS ELVIS COSTELLO ICEHOUSE 

SHRIEKBACK 
ILLUSTRATED I- 

KSPN/Aspen (303) 925-5776 

t GRITTY DIRT 

GLENB FREY PETER WOLF SOOTHSIDE JOHNNY 

GHOSTBUSTERS 
BILL* OCEAN BOBBY h MIDNITES ELTON JOHN 

STEPHEN STILLS 

1 SATELLITE [S OeYOUNG E SPRINGSTEEN 

BLANCMANGE 

KAWY/Casper 
(307)235-1515 

B SPRINGSTEEN 

< STILLS METROPOLIS SCANDAL NIGHT RANGER 

TWISTED SISTER 

KFMF/Chico (916) 343-8461 

BILLY SQUIER 

JEFFERSON S BRUCE SPRINGSTEEN BANANARAMA 1 DAVID BOWIE 

GLENN FREY ROD STEWART PRINCE 
WHITESNAKE COREY HART ELTON JOHN HONEYMOON SUITS 

CHEQUERED PAST HARD TO HOLD BOflBY t MIDNITES TWISTED SISTER 

; EDMUNDS 5Y STREET IIS DeYOUNG 

KZOQ/Missoula (406)728-5000 

ELTON JOHN 

BVERLY BROTHERS 

KOZZ/Reno (702) 329-9261 

BRUCE SPRINGSTEEN 

TINA TURNER 
BILLY SQUIER 

Page 1 1 7 

E COCKBURN 

METROPOLIS 

KTYD/Santa Barbara (805) 963-1601 

PSYCHEDELIC FURS 

CHEQUERED PA 
BANANARAMA 

KWXL/Albuquerque (505) 765-5400 

KWHL/Anchorage (907)349-8551 
PO: CARTER B. BRADLEY 

( HAGAR 
LINDSEY B BRUCE SPRINGSTEEN { HONEYMOON SUITE Madioa BILLY SQUIER 

> CXHMI5 OaYOUHS 

163 Reporters 
151 Current Playlists 

5 stations reported frozen playlists 
this week: 

KAZY/Denver 
KLBJ/Austin 

WAAL/Binghamton 
WKDF/Nashville 

WXQR/Jacksonville, NC 

7 stations failed to report this 
week. Their rotations were frozen. 

KGB/San Diego 
KSRR/Houston 

KZAP/Sacramento 
WFYV/Jacksonville, FL 

WPYX/Albany 
WSKS/Cincinnati 

WZZQ/Terre Haute 

The following station is no longer 
an ADR Reporter: 

KEGL/Dallas 

When three or more tracks from 
the same album are reported in 
medium, the album itself will 

receive credit as being in hot, and 
will appear in the hot listings. The 
individual tracks will continue to 

receive credit as being played in a 
medium rotation. 
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Fair 

Economic 

orecast: 

ith Highs In the '80s 

Forecasting the eco- 
nomic environ- 
ment, both national 

and local, is one of the key 
elements involved in ac- 
curately projecting the 
growth of business in the 
coming months and years. 
Simply understanding the 
rate of inflation is not 
enough; the good manager 
will take a long, hard look 
at those factors that might 
affect corporate perform- 
ance, leaving little up to 
chance. The presidential 
election, Federal deficits, 
interest rates, consumer 
spending habits, capital in- 
vestment, government 
spending, and the foreign 
trade picture all play im- 
portant roles in determin- 
ing what direction the 
economy will take in the 
next 15 months, and must 
be considered when plot- 
ting the financial climate. 

On the following pages, R&R 
presents three individual views of 
the short-term American econo- 
my, through the end of 1985. The 
first two of these articles, resear- 
ched and written by Security 
Pacific Bank in Los Angeles and 
Shearson American Express in 
New York, examine the national 
economy in general, briefly out- 
lining the overall picture and 
loosely predicting what might be 
expected through December 1985. 
The third article, complied by the 
Radio Advertising Bureau, sug- 

ILLUSTRATION: DICK KRITCHEVSKY 

gests how the economic climate 
might affect all aspects of the in- 
dustry, from spot buys to network 
billings. All three articles reflect 
the official opinions of the organi- 
zations which submitted them, and 
are offered strictly for your infor- 
mation and consideration. 

Security Pacific National Bank 
Los Angeles, CA 

Shearson-American Express 

Allen Sinai, Vice President/Chief Economist 

F: A v 

A key ingredient in 
next year's econ- 
omy will be, as al- 

ways, the course of fiscal 
and monetary policies. Fis- 
cal policy has been highly 
stimulative since 1982, 
helping to propel the 
economy forward. Mone- 
tary policymakers, on the 
other hand, began to 
tighten credit availability 
in mid-1983 and have per- 

sisted in this course of ac- 
tion during 1984. 

The Federal budget deficit 
declined from $195 billion in fiscal 
year 1983 to just under $175 billion 
in 1984. Further progress is not 
likely next year, however, since 
tax rate indexation begins in Jan- 
uary and will cut substantially in- 
to revenue growth. The budget 
deficit is thus expected to rise to 
the $180 to $190 billion range in 
fiscal year 1985. An actual budget 
deficit of this size implies a 

Continued on Page 15 

or purposes of eco- 
nomic forecasting, 

we have to base our 
projections on the assump- 
tion that President Reagan 
will be reelected. If this is 
indeed the case, we do not 
look for any major changes 
in administration policy in 
the first year after the elec- 
tion. 

However, if Walter Mondale 
wins in November, he is clearly on 
record with a view toward an im- 
mediate program to cut the feder- 
al deficits. In any attempt to get 
the Federal Reserve to respond, 
he will have to follow this policy 
through - and Congress is in the 
mood to do that. Within the first 
six months of 1985 we would see 

action to reduce the deficits, a 
degree of legislative action to 
raise taxes, and a cut in the growth 
of defense spending. 

Still, regardless of who is 
elected, and whatever happens in 
the first half of 1985, the case of 
the economy is pretty well set. We 
should see a continuing pace of 
growth, although much less 
strong, through the first half of the 
yoar. Any policy changes occurring 
from a Democratic presidential 
victory in November wouldn't im- 
pact until late 1985. As for the 
deficits, they will remain at quite 
a high level, although a little bit 
better than expected, because of 
the strength of the expansion for 
fiscal year 1984. The deficit should 
be $178 billion for 1984, and for 
fiscal year 1985 — which begins in 

Continued on Page 15 

RAB 
Daniel Flamberg, 

Senior VP/Communications 

Forecasting radio's 
sales performance 
is like gypsy for- 

tune telling. You can al- 
ways guess at a few vague- 
ly familiar ideas. You ..can 
generally pick up enough 
obvious clues to get a nod 
or two of agreement from 
your customer. And, with 
enough qualifiers and 
caveats, you can usually 
avoid total inaccuracy. 
But, in addition to project- 
ing out sales curves from 
the first half of 1984, any 
prediction about radio's 
revenue performance for 
1984 has to take into ac- 
count a variety of econom- 
ic factors which will im- 
pact our industry. 

Although we often don't ac- 
knowledge it, radio does not exist 
in an economic vacuum. General 
economic trends and develop- 
ments in the business outlook of 
our key clients directly affect 
radio's bottom line in 1984. 

For example, today's general 
confidence in the economy rests 
on three not completely guaran- 
teed assumptions: 

1) Inflation will remain constant 
at 5% or lower. 

2) Interest rates will remain 
high but will come down from the 
current 13% prime. 

3) The economy will grow sig- 
nificantly into 1985. 

In each case, political manipu- 
lations and unforeseen events 
could change the general outlook 
and impact on our ability to sell 
radio advertising. 

Retail Sales 
In the retail arena, the summer 

slowdown in consumer spending 
topped by the .9% dip in retail 
sales during July, when coupled 
with reduced rates of consumer 
indebtedness, could signal much 
slower rates of retail sales than 
previously expected. Fortune 
magazine is predicting a drop in 
retail sales from 7.5% in the first 

Continued on Page 17 
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CHR PARALLEL ONE PLAYUSTS 

EAST 

Toronto 
PD: Sandy Sanderson 
MD: Bob Saint 

TURNEVWl't's Lore Go 'ARKKR jR./GhofltbuBtar BOB8/A11 Of Ton 
* Cry 

JOHN WAItE/H»a«ing You DM HAjrmAM/I Can Draan About Tou LIOKEL RICH! I/Stuck On You Kvrcm Jomt/Snd 3ong« (say So Hoc FRwnaB GOBS TO H/T»o Tltben 

*mcz SPRIWGSTMR/Dtnclng In the Dark IDOY GRAOT/SioiKanclng Th« stone OU.IE t Jinty/Braakin' (Thaza'a Mo 
B 20 POWITR SIOTKRS/Juap (For Ny L 

BRWTE COCKBUIW/Lovei-11 In * Dangiroao Horr ucnis » hxub/h Thin i* it BIU.* IDOL/Eyefl Klthout A race TMISTEO SISTIR/Ke're (tot Gonna Take THOMPSON TWXKS/DoctorI Doctor I COREY RART/She Got The Radio SPOO»»/»11 «o ties RENO ( MILSON/Alieoet paradise CARS/Magic SOD OTBIOUra/Infataatian BIU.Y IDOL/Flesh For Fantaay PKTER WOLF/LightB Out 

THOMPSON TWIN3/You 
MADONNA/Lacky Star 

Buffalo 

PD: Bill Todd 
MD: P.J. Foxx 

4 SCANDAJ./rhe Warrior 5 CARS/Drive B SPRISGOTEEN/Cowe 
JOHN CAFFgRTY t B/On The Dark Side SIGHT RANGeu/When You Clow Your Z JERHAWS JACKSON/Dynaalte MADOHNA/lMCky S 

y Baby 
You Drop 

6 M SPAHDAU BALLET/Only Wh 7 15 TWISTED SISTBR/He're K 1 16 LAURA BBANIGAN/mia Luc 2 17 DOW A SWWEVniere Goe 1 18 LINDSZY 80CKINGHA/GO I I 19 JACKEONS/Torture 5 20 RICK SPRINGFI ELD/Bop ■ 
29 2 
30 25 THOMPSON TWINS/YOU Take Ml Up 31 26 ROWO VOID/* Girl In Trouble 4 27 BILLY SQUIEP/Rock Me Itonlte 32 28 ROD STEWART/Sorae Guys Have All Th 33 29 BARRY GI88/Shine Shins D 30 STEVK WCWDER/l Juat Called To Say D 31 DXVID BOHIC/Blue Jean 37 32 SKKENA aSTON/Strut 36 33 BLTCW JOttN/Hho Wears Thteae Shoos 39 34 BlliY OCEAK/Caribbean QueenOJo (to 38 35 HONEYMOON SUITE/Hew Girl How 7 36 HOBY LEWIS c mSHS/If ThLe Is It D 37 DIANA PDSS/Swept Away 

PD: 
MD: 

FMMUSICRAtSO 
Washington, D.C. 

Alan Burns 
Mary Taten 

1 JOHN HAITE/MlflBinq *OU 2 SCAN DAL/The Warr lor 3 SHEILA E./The Glanoroufl Life 4 TWA TORHER/What's Lowe Sot To Dc 5 PRINCE/Let's Go "Crazy 6 HOEY LEWIS t, NEWS/I« This Is It 
COREY HART/Sunglasaea LIONEL RICWE/Stuck Ot BRUCE SPRINGSTEEN/Pln) 

E SPRINGOTEEN/Cover Me D SISTER/We're Hot Gon CHI CAGO/Hard Habit To Break 
PRINCE/When Doves Cry 
BILLY JOEL/Leave A Tender HADOMNA/Lucky Star POINTER SISTBRS/1'« So B» BILLY SQUIER/Rock Mb Ton L 

ICK SPRINGPIELD/Bop 'Til You 
Z TOP/Legs 
LTCW JOHN/Mho Wears These Sh 
IGHT BANGEB/When You Close Y 

Pittsburgh PD; Todd Chase 
MD: Keith Abrams 

H 4 1 PRINCE/Let's Oj Crazy 2 2 JOHN WAITE/Mlsslng You H 3 3 SCANDAL/The Warrior H 11 4 STEVIE WONDER/I Just Called To Say 8 5 CARS/Dr ive H 12 6 BILLY OCEAN/Car Ibbean Queen (No Mo 

SHEILA E./Wie Glanorous Life DONNA SUMMER/There Goes My Baby MAOOMNA/mcky Star LAURA BRANIGAN/The Lucky One IGLE8IAS & ROSS/All Of You 

UlY PARKER JR./Ghostbustera 
23, 27, 29 

cRspr 
Montreal 

PD: Rob Braide 
Assist, PD: Stephe Anthony 

3 1 CYNOI LAUPER/She Bop 2 2 TINA TURNER/What 's Love Got To Do H 7 3 JOHN WAITE/Missing You 5 4 EVELYN THOMAS/High Energy 1 5 BAY PAMCER JR./Oiostbttsters 6 6 SPANDAU BALLET/Only When You Leave 10 7 BILLY OCEAN/CarIbbean Quoon(»o Ho 4 8 LIONEL RICH! E/Stuck On You H 17 9 PRIMCE/Let 'a Oa Crazy 11 10 PRAN*IE GOCS TO R/Tvo Tribes 13 11 STEVE ALLEM/Letter From My Heart 14 12 HUEY LEWIS £ NEWS/If Thl« la It 19 13 JOCELYN BSOWS/Sooebody Elaa's Ouy 9 14 PRINCE/Iihen Doves Cry 8 15 ROBIN GIBB/Soys Do Fall In Love 12 16 LAURA BRAHIGAM/Self Control 16 17 EDDY GRANT/Rovanc ing The Stone 19 18 DAN HARTHAN/I C*n Dream About You H 29 19 SHEILA E./The OiaaorouB Life 25 20 COREY HART/She Got The Radio 24 21 EDRYTKMICS/Right By Your Side 30 22 JERMAINE JACKSON/DynsKite 15 23 THOMPSON TMIMS/Doctor1 Doctor I 26 24 MEN WITKJOT HATS/Where Do The Boys Gc 26 25 PLATINUM BLCWOE/Sad sad Rain 22 26 NIGHT RANGER/Sister Christian H 35 27 JACKSONS/Tortura 

> 37 BOMUE 

ard Habit To Break PI ELD/Bop 'Til You D CHS/You Take Me Up CHILLIWACK/Are You Really Gonna STEVIE WONDER/I Just Called To 
JUICE MEWTON/Can't Unit All Nig 

DIANA fiOSS/Swept Away GARY O'/Get It While You Can BRUCE COCKBUFN/Making Contact SPOOHS/Tell No Lies BARON lONGFELLO/I'm Gonna Need KIM MITCHELL/Go For Soda DESIGN/Mo Turning Back 

/MJII'miw Long 
m* Island 

PD: Bill Terry 
Music Coord: Ruth Tolson 

2 JOHN WAITE/Mlsslng You 3 CYND1 LAOTEB/She Bop 4 PRINCE/Lefs Go Craxy 5 CARS/Drive 
4 8 COREY HAftT/Sunglasaes At Night 5 9 LIONEL RICHI E/Stuck On You 15 10 SHEILA E./The Glabrous Ufe 10 11 RAY PARKER JR. /GbostbusterB 18 12 SANANARAMA/Cruel Sumner 13 13 BILLY SQUIER/Rock He Tonlte 14 14 PETER WOIF/Lights Out 17 15 BRUCE SPRING ST EEN/Cover He 20 16 JESMAME JACKBON/Bynaadte 11 17 DAN HARWAN/I Can Ore am About You 12 18 PEABO BRYSOW/If Ever You're In My 21 19 NIGHT RAHGER/When You Close Your E 27 20 STEVIE WONDER/1 Just Called TO Say 24 21 JACKSONS/Torture 

D SISTEB/We're Mot Oonna Take 29 24 MADONNA/Lucky Star 16 25 PRINCB/When Doves Cry 19 26 IGIESIAS t ROSS/All Of You 22 27 RATT/Round And Rmnd 37 28 SILLY OCEAK/Car ibbean Queen (No Ms 31 29 LAURA BRAHIGAN/The Lucky One 25 30 JACKSONS/State Of Shock 35 31 DONNA SUMMER/There Goes My Baby 36 32 LINDSEY BUCKINGRA/Go Insane 0 33 FIXX/Are We (Mrselves? 38 34 RICK SPRINGFIELD/Bop 'Til Yon Drop 39 35 BOO STEWART/Sooe Guys Have All Th D 36 POINTER SISTERS/I'■ So Excited D 37 JOHN CAFFERTY « B/On Hie Dark Side 28 38 ELTON JOHN/Bed Soogs (Say So Mac 

KENNY ROGERS/What 
MARIA VI DAL/Body R 

Boston 
PD: Rick Peters 

MD: Cindy Bailen 
TWA T JOHN WAITE/Mlsslng PHlKCE/fet's Oo Cr BAWANARAMA/Cruel S STEVIE WONDER/1 Ju * Life CARS/Drive CYNDI l BRUCE SPRINGSTEEN/Cover Me PETER WOLP/Lights Out Y SQOIER/Rock Me TOnite I NEWB/If This Is It arrior LIONEL RICHIE/Stuck On You TWISTED SISTER/We're Hot Oonna Take 

! 12 HUEY LEWIS t 

23 19 BILLY 
CHI CAGO/Hard Habit To Break MADONNA/Lucky Star JOHN CATFERTY 5 B/On The Dark Side e Goes Baby 

JACKSOMS/Torture LAURA BRASIGAS/Wie Lucky One BARRY GIBB/Shine Shine 
3 STEWART/Sooe Guys save All Th sort for Sale Irl In Trouble 

IGLESIAS S ROSS/All C PRINCE/Purple Rain DIANA ROSS/Swept Away BILLY IDOL/Flesh For 

WPU 
PD: Larry Berger New yorfc 
MD: Lisa Tonacci 

A TOiWEVWhat's Love N WAITE/Mlsslng You PARKER JR./Ghostboa 

> E./The Glaaorou SPRIBGSTEEH/Cove BRYSON/If Ever Y . RI CHIE/8tuck On HART/Sunglasses £¥13 & NEWS/If This Is It i/All Of You >n Dreasi About Y 
ribbean gueenINo R SI SfERS/Jump (For My LO 7 20 BAKAHARAMA/Cruel Smnaer » 21 BRUCE SPRINGSTEEN/Danc Ing In T S 22 EVELYN THOMAS/High Energy S 23 KADOWA/Lucky Star 1 24 JERMAIME JACKSON/Dynaadte ( 25 ELTCK JCHN/Sad Songs (Say So M \ 26 CMCMIO/Bard Habit To Break 

Buffalo 

PD: Harv Moore 
MD: John Piccillo 

5 JOHN W 
7 BILLY SQUIER/Rock' Me Tfcnite 
9 SCAN DAL/The Warr lor 10 TWISTED SISTEB/We're Not Gonna 11 PETER WOLF/Lights Out 

t, NEWS/If This Is I 
IDOL/Flesh For F BOWIE/Blue Jean BUCKINGHA/GO I 

0 EYES/What I The N 
E PERRY/Strung Out K J0HN/WK> Wears ■ftieee Shoes N SUITE/New Girl Kow SO VOID/A Girl In Trouble <! /Wake Me Up Before You -Y JOEL/Leave A Tender ttoeent JEFFERSON STARSHl/Loyin' It On 1 39 33 DENNIS STEPHEN STlIiS/Stranger TINA TORSER/Better Be Good To Me KDOKDS/Midnlte Maniac SURVIVOR/I Can't Hold Back GIORGIO MODODER/Together In Electric WANG CHUNK/Don "t Be My En* ay BARRY GIBB/Shine Shine 

FREDDIE MERCOTCY/LDve Kills MATTHEW WILDER/Bounc In' Off The Mall MICHAEL PURLOWG/Use It Or Lo»e It 

HT/Don't Stop Ronnin ' LUBA/Everytisie I Sea Your MARIA VI DAL/Body Rack RICKIE USB JCBES/The Real E FASTWAY/A11 Fired Up 

mWA.mHFMi 
PD: Bill Tanner Washington 
MD: Colleen Cassidy 

TINA TURNER/What's Love JOHN WAITE/Missing You PRINCE/Lefs Go Crazy HUEY LEWIS t NEWS/If Th BRUCE SPRINGSTEEN/Cover E JACKSON/Dynami 
CARS/Dr i 5./The Glao 

1 GRANT/RooB 

STEVIE WONDER/I Just TWISTED SISTER/We're PRINCE/Purple Rain 

* 27 CHICAGO/Hard H » 28 CRAKA KHAN/1 P 

8 94**, 
Pittsburgh PD: Guy Zapoteon 

MD: Bruce Kelly 
o Crazy t B/On The Dark MAOOMJA/Locky Star SCAN DAL/The Warrior STEVIE WCWDER/I Just Called T RAY PARKER JR./Ghostbusters 

SHEILA B./«ie 

I'n So Excited 
22 20 JACKSONS/Tortura 27 21 PRINCE/Purple Rain 25 22 BANANABAMA/Cruel SvuBner 23 23 NIGHT RANGER/When You Close Your E 24 24 LAURA BRANIGAN/The Lucky One 19 25 JERKAINE JACKSON/Dynamite 28 26 FIXX/Are We Ourselves? 29 27 SPAN DA If BALLET/Only When You Leave 

4 ROSS/Swept Away 

dkQjff 
PD: Bob Beauchamp 
MD: Guy Brouitlard 

Montreal 

IN GIBB/Boys Do Fall in N WAITE/Missing You LYN THOKAS/High Energy 
RKER JR./Ghostbustera 0 BALLET/Only When You Leave HE JACKSON/Oynamte PBIXCE/When Doves Cry HUEY LEWIS t SEWS/If This IS It KEN WITHOUT HATS/Where Do The Boys G EABDNS/Land of Hunger SHEILA E./The Glanorous Life STEVE ALLSH/Letter Ftom */ Heart PETER WMF/Lights Oat BILLY OCOW/Caribbean Queen (Ho Ms 

FRANK IE GOES TO H/Two Tribes 22 TOP/Lega ALPRAVILLE/Blg In Japan 
28 25 CARS/Drive 16 26 OUJE ft JERRY/Breakin' (There's M 34 27 PRINCE/Let's Go Crazy 22 28 BLTCW JOHN/Sad Songs (Say So Mac 32 29 SCANDAL/The Warrior 35 30 LAURA BRANIGAN/The Lucky One 24 31 STEVE PERRY/She's Mine 40 32 DOWA SUMMER/There Goes My Baby 25 33 LAURA BRANIGAN/Self Control D 34 KID CREOLE/My Male Curiosity 39 35 BRUCE SPRINGSTEEH/Cover m D 36 ALPHAVIU-E/Sounds Like A Melody 26 37 SOO STEWART/Infatuatioo D 38 JOCELYN BBOWH/Somebody Else's Ouy 0 39 FIXX/Are We Ourselves? 33 40 JACKSOHS/State Of Shock 

GIORGIO MCROOER/Together I TINA TURNER/Better Be Good STEVE PERRY/Strung Out APOU.ONIA 6/Sex Shooter REBBIE JACKSOH/Centlpede 
BOD STBWART/Soae Guys Have All Th INXS/I Send A Message STEVIE WONDER/I Just Called To Say WHAM I/Wake Me Up Before You PRINCE/Purple Rain VANITY/Pretty Hess DIANA BOBS/Swept Away bomeo VOID/A Girl In Trouble DAVID 8 

losocltum 
Toronto PD: Jim Waters 

MD: Brad "Knobby" Jones 

RATT/BouikI And Round 
This Is It 
raa About You 

24 20 PETER WOIF/Lights Out 12 21 ELTCN JOHN/Sad Songs (Say So Hue 26 22 SPAHDAU BALLET/Only Mh« You Leave 15 23 OLLIE S JERRY/Breakin" (There's Mo 13 24 S LADE/My Oh My 17 25 SDCY GRANT/RoBanc ing The Stone 29 26 SPOONS/Te 11 No Lies I D 27 DAVID BOWIE/Blue Jean D 28 THOMPSON TWWS/Ytw Take Me Up D 29 STEVIE WONDER/1 Just Called To Say 

e Goya Have *11 Th ELTON JOHN/Who waara These Shoes BARRY GIBB/Shine Shine 

FIXX/Are we OurselvesJ WATEKBOYS/Chu rch Hot Hide With DONNA SWHER/There Goes My Baby LAURA BRANIGAN/The Lucky One BILLY IDOL/Flesh For Fantasy RELIX/Rock You CULTURE C 

Philadelphia 

PD: Scott Walker 
MD: Glenn Kalina H 1 1 JC«m WAITE/Missing You B 4 2 BRUCE SPRINGffTEEN/Cover Me 3 3 HUEY LEWIS ft NEWS/If This I H 6 4 PRINCB/Let'a Oo Crazy 8 5 MADOMJA/Lucky Star 5 6 SCANDAL/The Warrior 2 7 CYNDI lAUPER/She Bop 9 8 . JERMAME JACKSON/Dynamite 10 9 SHEILA E./The Glanoroua Lif H 19 10 BILLY OCEAN/Car Ibbean Queen 

I 12 CARS/Drive ' 13 COREY HART/Sunglass I 14 PETER WOIF/Lights O 
( 20 16 JACKSONS/Tort 

D STEWART/Soae Guy3 Have All Th EVIE WONDER/1 Just Called To Say EENA aSTON/StrUt GHT RAHGER/When You Close Your B HDSEY BOCKINGRA/Go Insane 

JEFFERSON STARSHI/Layin' 1 RALPH MACDONALD/In The Nao KROKUS/Mldnlte Maniac 
WILDBB/Bounc In' Of 

C STALLONE/1 f # 
MARIA VIDAL/Body Hock 
DAVID BOWIE/Blue Jean CHAXA KHAN/I Feel For You KENNY BOGERS/What About Me 
BARBRA STREISAND/Left In The SAM HARRIS/Sugar Don't Bite WANG CHUNG/Don't Be My Enemy 

Washington 

PD: Smokey Rivers 
Assist. PD: Tom Kent 

6 10 ZZ TOP/Legs 10 11 ELTON JOBK/Sad Songs (Say So Mac 16 12 PRIHCE/bBt's Q> Crazy 17 13 CARS/Drive 13 14 CARS/Magic Y HART/Sunglasaes At Night I 16 PRINCE/Whan ■ Cry BANANABAKA/Cruel S 20 18 MADOMSH/Locky Star 22 19 ROD STXWART/Sobm Guys Save A1 21 20 JACKSOWS/Tortute 26 21 CHICAGO/Hard Habit To Break 25 3 
28 25 29 26 A 27 A 28 30 29 

LAURA BRANIGAN/The Lucky One STEVIE WORDER^I Jyst Called To Say DIANA (OSS/Bwept Away JACKSON/Dynaaite RANGER/When You Close Your B 
LINDSEY BOCKINGHA/Go I 
KLTOR JCHN/Who Wears T 

SOUTH 

PD: Scott Shannon New York 

JCON WAITE/Missing You CYNDI lAUPER/She Bop RAY PARKER JR./GhoOtbu BRUCE SPRJNGSTEEN/COVB SCANDAL/nie Warrior PRINCE/When Doves Cry 
COREY HART/SunglaBsea 
DAS HARIMAN/I Can Drea a're In My 

5 LIONEL RICHI E/Stuck On You S BILLY SQUIER/Rock He Tonite 7 CARS/Drive 3 PETER WOLF/Lights Out J POINTER SISTER8/JUnp{Fot My Love) 1 TWISTED SISTEB/We're Not Gonna Take I BANANAMHA/Crual Suaner ( JACKSONS/Torture* I RATT/Round And Round 1 JACKSOMS/State Of Shock > STEVIE WONDER/1 Just Called To Say > JERMAJME JACKSON/Dynaadte ' ■ MADONHA/Lucky Star I BILLY OCEMi/Car ibbean Queen (No Mo I EVELYN THOMAS/High Energy i CHICAGO/Hard Habit lb Break 
BOO STEWAST/Soae Guys Have All Th KEWS1DY ft OSBORNE/Last TllW I Made I WHAM!/Wake Me Up Before You 
RICK SPRINGFI ELD/Bop 'Til You Drop BARRY GIBB/Shine Shine JOHN CAFFERTY ft B/On The Dark Side POnmtB SISTERS/1'■ So Excited 

WXKS-FM > 

KMm Boston 
PD: Sunny Joe White 
MD: Geni Donaghey 

H 1 1 JOHN WAITE/Missing You 2 2 CYNDI LAUPER/She. Bop a 3 3 HUEY LEWIS S SEWS/If Th! 
PETER WOLF/lights Out SHEILA E./The Glaawroua Life SCANDAL/The Warrior 
JERWINE JACKSON/Dynamite BANWIARAIIA/Cruel SuMaer STEVIE WONDER/1 Just Called T 

SPAHDAO BALLET/Only When YOu Leave r BUCKINGHA/Go Insane A BRAHIGAN/The Lucky One    3 Habit Tb Break 6 21 JOHN CAFFERTY ft B/On The Dark Side 5 22 BILLY OCEAN/CarIbbean Quean(No Mo 3 23 BDD STEWART/Some Guys Have All Th i 24 rubber ROOEO/Anywhere With You 9 25 TWISTED SISTER/We're Not Gonna Take 3 26 RICK SPRINGFI ELD/Bop 'Til YOu Drop 8 27 EVELYN WOMAS/High Energy 1 28 Biu,y IDOL/Flesh For Fantasy 1 29 KEtWEDY ft OBBOBKE/Last Tine 1 Made Lo 

B EDITl ON/Coo 1 I 
DIANA ROSS/Swept Away MARIA VIDAL/Body Rock survivor/i can't Bold B FACE TO mCK/ttnder Hie SAM HARRIS/Sugar Don't 
PRINCE/Purple Rain TI»A TORNEH/Better Be G BARBRA STREISAND/Left I KENNY BOCERS/What About CHAKA KHAN/l Feel For * 
WHflMl/wake Me Up Before You VANITY/Pretty Meaa A FLOCK OF SAGUL/The More Yo 
STOMFERS/One K«art 

92 PRO'FITI 
Providence 

Operations Manager: Tom Cuddy 
DI LAUPER/She 
N WAITE/Miss in 

5 SPRINGSTEEN/Cover M 
JACKSON/Dynamite 

JACKSONS/Tor 

K SPRINGFI El 
OCEAN/Car ibbean Queen(No Ho : WONDER/1 Just Called To Sa SUMMER/There Goes My Baby 1 BDDEO/Anywhere With You TWINS/You Take He Up We ourselvee? D STEWART/Some Guys Have All Th 

& VIDAL/Body Rock 

BILLY IDOL/Flesh For DIANA SDSS/Swept "Away ELTON JOHN/Who Wears NAKED EYES/What In Th BOMEO VOID/* Girl In 

^HOUSTON) Houston 
PD: John Lander 
MD: Patty Hamilton 

H 2 1 TINA TURNER/What' s Love Got To Oo 1 2 JOHN WAITE/Missing You 4 3 PRINCE/Let's Go Crazy 
8 5 HUEY LEWIS ft KEWS/If Kile Is It 7 6 COREY HART/Sunglaases At Night H 10 7 MADONNA/Lucky Star 9 8 CYNOI LAUPER/She Bop 6 9 PRINCE/When Doves Cry H 11 10 SCANDAL/The Warrior 

LIONEL RICHI E/Stuck On 1 STEVIE WCHDER/1 Just Cal BRUCE SPRINGSTEEN/Cover 
PBA80 BRYSON/If E 

b Sot Gonna Take NIGHT RANGER/when You Close Your E ft ROSS/All Of You 
I 24 JACKSONS/Tor t 

27 26 JOHN 
LOVER/Egypt Egypt (AGNER/AU I Need IDOL/Flesh For Fantasy 

SPANDAU B DIANA BDSS/Swopt Away DENNIS DEYOUHG/Desert (toon BILLY OCEAN/Caribbean Queen(N 
RICK SPRINGFI ELD/Bop ' ROMEO VOID/A Girl In T NAKED EYES/What In The WHAM I /Wake He Up Be for TINA TURNER/Bet 

3104 WBSB 
Baltimore 

PD: Steve Kingston 
MD: Amy Kronthal 

i 26 16 STEVIE WONDER/1 just Called T 

28 25 8 26 27 27 

TINA WRNEB/What's Love Got To Do MADOIMA/Lacky Star CYNDI LAUPER/She Bop SCANDAL/The Warrior TWICTEO SISTER/We're Not Oonna Take BAMABARAMA/Cruel SuB«er 338/All Of YOU Y LEWIS ft NEWS/If This Is It 

KB WOUT/Lights Out STEWART/Sone Guys Have All T 
EY HART/Sunglasaes At Night RA BRAHIGAN/The Lucky One JOHN CAFFERTY S B/On The Dark Si FIXX/Are We CAirsalves? DIANA R>SS/Swept Away 

DAVID BOWIE/Blue Jean CHAKA KHAN/I Feel For You BIiLY IDOL/Flesh For Fantasy 

POINTER SISTERS/I'■ So Exci BILLY OCEAN/Caribbean Queen CHICAGO/Hard Habit To Break JERMAINE JACKSON/Dynamite 

BSY ft OSBORNE/Last t GIBB/Shine Shine t ROGERS/What About Mb 
Tiae I Hade I 

R SISTEBS/I' JACK WAGNEB/A11 I MADONNA/Lucky Star 
SCANDAL/The 

PRINCE/When Do SHANNON/My Hea 

i 22 RICK SPRINGFI ELD/Bop 'TH You > 23 BANANARAMA/Cruel Suramer 
> 25 CHICAGO/Hard Habit To Break 

PD: Kris O'Kelly 
MD: Greg Roiling 

CARS/Drive 
STEVIE WOKDER/I Just Ca MADONNA/Lucky Star CHICAGO/Bard Habit To a 
BAKANARAMA/Cruel Si BILLY OCEAN/Car ibbi TWISTED SISTEB/We'l 

The Dark Bids 
n Queen(No Mo 

BDD STEWART/Boae Guys Have SCANDAL/The Warrior E JACKSOW/Dynaaite 
LAURA BRAHIGAN/The Lucky One _ RICK SPRINGFI ELD/Bop 'Til You Drop BILLY IDOL/Fleah For Fantasy 

riae 1 Made Lore 

DIANA PDSS/Swept Away JACKSONS/Torture NIGHT RANGEVWhen YOU C CHAKA KHAN/1 Feel For Y DAVID BOWIE/Blue Jean TWA .1 BARRY G 
WHAMI/Wake 

y V 
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EAST 
Most Added Hottest 

Tina Turner 
Matthew Wilder 
Wham! 

Prince 
John Waite 

Cyndi Lauper 

CHR ADDS & HOTS 
Music Kay: (DP) indicatm ih@ song is getting play during certain parts of the day and/or night (RAJ indicates 
the smg mas dmptmd from She play list then ra-addod. 

Page 1 21 

SOUTH 
Most Added® Hottest 

Tina Turner 
Wham! 
Survivor 

Prince 
Cyndi Lauper 

Chicago 

EAST 

Parallel Two 

WFLY/Atbany, NY 
Ctorfc/Lawrwno* 
DIANA ROSS KENNEDY & OSBORNE BARBRA STREISAND MARIA VIDAL KROKUS Hottest: JOHN WAITE 1-1 SCANDAL 3-2 CYNDI LAOPER 4-3 PETER WOLF 5-4 PRINCE 10-5 
QIOO/Allantown, PA 
Dillon/Fraaman 

STREISAND JEPPERSON STARSHI SAM HARRIS MATTHEW WILDER LUBA CHAKA KHAN Hottest: SCANDAL 1-1 MADONNA 12-5 JOHN CAFPERTY S B 27-14 STEVIE WONDER 25-19 DAVID BOWIE D-29 
WMAR/BBltimor®. MD 
Wimmer/Payne 
DAVID BOWIE TINA TURNER Hottest: CYNDI LAUPER 4-3 SCANDAL 6-4 PRINCE 12-8 JACKSONS 20-15 STEVIE WONDER 34-19 
WBEN-FM/Buffalo, NY 
Roger Christian 
DAVID BOWIE WHAM 1 KENNY ROGERS TINA TURNER ROMEO VOID BARBRA STREISAND MARIA VIDAL Hottest: TINA TURNER 1-1 PRINCE 2-2 • CYNDI LAUPER 3-3 LINDSEY BUCKINGHA 9-1 STEVIE WONDER 17-9 
WVS R/Charteston, WV 
Chris Bailey 
PRINCE SURVIVOR MATTHEW WILDER MICHAEL FURLONG PEABO BRYSON Hottest: PRINCE 5-1 SHEILA E. 10-7 JOHN CAFPERTY S B 12- STEVIE WONDER 22-18 MADONNA 27-21 

WSPK/Poughkaopale, NY 
Chris Lakta 
TINA TURNER GO GO'S MARIA VIDAL STEVE PERRY KENNY ROGERS BARBRA STREISAND (dp) KROKUS (dp) Hottest: CARS 3-1 CYNDI LAUPER 2-2 MADONNA 10-7 BANANARAMA 14-9 CHICAGO 17-10 
Q92/Rochastar, NY 
Jay Stavans 
POINTER SISTERS HONEYMOON SUITE TINA TURNER Hottest: JOHN WAITE 4-1 HUEY LEWIS S NEWS 6-4 PETER WOLF 9-7 CYNDI LAUPER 11-8 PRINCE 17-10 
SSPXY/Rochmtar, NY 
Tom Mitchell 
WHAM! KENNY ROGERS CHAKA KHAN PRINCE Hottest: PRINCE 1-1 SHEILA E. 13-8 BRUCE SPRINGSTEEN 12-9 CHICAGO 16-10 MADONNA 15-12 
WGFM/Schenectady, NY 
Tom Parker 
Hottest: JOHN WAITE 1-1 CYNDI LAUPER 2-2 SCANDAL 4-4 HUEY LEWIS & NEWS 6-6 JACKSONS 8-8 
WKFM/Syracuse, NY 
Kevin Fennessy 
BILLY OCEAN KENNY ROGERS DENNIS DEYOUNG WHAM! Hottest: PRINCE 5-3 CHICAGO 14-9 SHEILA E. 15-12 JACKSONS 20-15 MADONNA 23-18 

93Q/Syracuse, NY 
David Laird 
Hottest; JOHN WAITE 1-1 CYNDI LAUPER 2-2 PRINCE 6-6 NIGHT RANGER 9-9 JERMAINE JACKSON 10-10 

K104/Erie, PA 
Bill Shannon 
MATTHEW WILDER DOKKEN SERGIO MENDES MICHAEL FURLONG ROMEO VOID MARIA VIDAL SHANNON Hottest: HUEY LEWIS & NEWS 1-1 JOHN WAITE 2-2 PRINCE 13~7 CYNDI LAUPER 20-12 ROD STEWART 23-13 
WTIC-FM/Hartford. CT 

DENNIS DEYOUNG WHAM! ROMEO VOID Hottest: JOHN WAITE 1-1 SHEILA E. 5-2 STEVIE WONDER 17-12 BILLY OCEAN 26-18 CHAKA KHAN 27-20 
WKEE/Huntington 
Gary Millar 
PRINCE TINA TURNER BARBRA STREISAND MATTHEW WILDER. SAM HARRIS SERGIO MENDES Hottest: JOHN WAITE 1-1 CYNDI LAUPER 4-2 SCANDAL 5-4 PRINCE 6-5 CARS 7-6 
WLAN-FM/Lancaster, PA 
Todd Halllday 

WHAM 1 PRINCE MARIA VIDAL TINA TURNER Hottest: CYNDI LAUPER 4-1 JOHN WAITE 3-2 PRINCE 6-3 CARS 12-8 BANANARAMA 14-10 
KC101/N*w Mawan, CT 
8taf Rybak 
WHAM! DAVID BOWIE Hottest: TINA TURNER 1-1 PRINCE 5-3 CHICAGO 14-8 BILLY OCEAN 20-14 STEVIE WONDER 26-16 
Z106/Phitada4phia, PA 
Dtvi^TWar 
KENNY ROGERS PRINCE DENNIS DE YOUNG ROD STEWART Hottest: PRINCE 3-3 BANANARAMA 12-7 BRUCE SPRINGSTEEN 15-9 JOHN CAFPERTY CARS 18-13 

WPSTfTrenton, NJ 
Tom Taylor 
ELTON JOHN PRINCE FRANK STALLONE BARBRA STREISAND SURVIVOR TINA TURNER WHAM! Hottest: JOHN WAITS 2-1 PRINCE 11-7 BILLY OCEAN 24-15 BRUCE SPRINGSTEEN 25-16 DENNIS DE YOUNG 35-24 

WRCK/UtJca, NY 
Jim Reto 
GO GO'S MADONNA FREDDIE MERCURY JAKATA WHAM! MATTHEW WILDER MICHAEL FURLONG Hottest: PRINCE 2-1 CYNDI LAUPER 4-3 CARS 7-4 SCANDAL 9-6 JOHN CAFPERTY S B 21-14 
WKRZ FM/Wilkes-Barre. PA 
Jim Rising 
MATTHEW WILDER BARRY GIBB FREDDIE MERCURY EVERLY BROTHERS GO GO'S SUfiVIVOR Hottest: PRINCE 1-1 JOHN WAITE 2-2 JERMAINE JACKSON 11-6 SHEILA E, 14-9 BANANARAMA 16-10 
WHTFfYork, PA 
Michael Sarzymki 
TINA TURNER WHAM! MATTHEW WILDER CHAKA KHAN PRINCE SURVIVOR JACKSONS JOHN WAITE BRUCE SPRINGSTEEN Hottest: TINA TURNER 1-1 PRINCE 4-2 JOHN WAITE 3-3 CARS 18-13 STEVIE WONDER 22-17 
QIOC/Yotk. PA 
Mark Mckanzie 
BRUCE SPRINGSTEEN ELTON JOHN Hottest: HUEY LEWIS & NEWS 1-1 CARS 4-2 SHEILA E, 5-4 CHICAGO 6-5 MADONNA 16-12 

Parallel Three 

WFBQ/Altoona. PA 
Tony Booth 
BARBRA STREISAND (dp) 

B 17-11 KROKUS (dp) TINA TURNER STEVE PERRY RALPH MACDONALD (dp) MICHAEL FURLONG FREDDIE MERCURY Hottest; PRINCE 1-1 CHICAGO 8-3 CARS 10-6 JOHN WAITE 13-8 LINDSEY BUCKINGHA 18-12 

WZON/Bangor, ME 
Michaal O'Hara 
TINA TURNER MARIA VIDAL BARRY GIBB ROMEO VOID BARBRA STREISAND SHEENA EASTON STEVE PERRY KENNY ROGERS DENNIS DEYOUNG DAVID BOWIE Hottest: CYNDI LAUPER 6-1 SCANDAL 7-4 CARS 16-8 CHICAGO 26-14 MADONNA 25-16 
WIGY/Bath, ME 
Bob Anderson 
KENNY ROGERS MARIA VIDAL SURVIVOR BEACH BOYS/F. VAL MATTHEW WILDER FREDDIE MERCURY FACE TO PACE LUBA RALPH MACDONALD EVERLY BROTHERS Hottest: CYNDI LAUPER 1-1 PRINCE 4-3 CHICAGO 14-6 MADONNA 19-12 JOHN CAFPERTY S B 23-1 

103CIR/Backlay. WV 
Bob Spancar 
DAVID BOWIE TINA TURNER PRINCE SURVIVOR SAM HARRIS BARBRA STREISAND (dp) Hottest: JOHN WAITE 1-1 CYNDI LAUPER 4-2 PRINCE 5-3 NIGHT RANGER 10-6 JACKSONS 18-12 
WOAY/Beckley, WV 
Jim Martin 
POINTER SISTERS TINA TURNER MARIA VIDAL MATTHEW WILDER . PRINCE (dp) Hottest: TINA TURNER 2-1 JOHN WAITE 3-2 PRINCE 4-3 CYNDI LAUPER 7-4 SHEILA E. 13-9 

WIKZ/Chambersburg, PA 
Matthaws/Alexa nder 
JOHN CAFPERTY & B DAVID BOWIE BARRY GIBS WHAM! KENNY ROGERS TINA TURNER CHAKA KHAN Hottest: PEABO BRYSON 2-1 PRINCE 8-5 SHEILA E. 10-7 CHICAGO 19-10 MADONNA 26-18 WTSN/Dover, NH 
Jim Sebastian 
JOHN CAFFERTY SB (dp) GO GO'S PRINCE WHAM! RALPH MACDONALD BARRY GIBB MATTHEW WILDER BEACH BOYS/F. VAL Hottest: CYNDI LAUPER 2-1 CARS 3-2 PRINCE 12-7 MADONNA 31-17 POINTER SISTERS 27~24 
WERZyExeter, NH 
Scott McKay 
KENNY ROGERS FACE TO PACE MATTHEW WILDER FREDDIE MERCURY PEABO BRYSON (dp) BEACH BOYS/P. VAL EVERLY BROTHERS Hottest: CYNDI LAUPER 2-1 PRINCE 7-3 CARS 8-4 SHEILA E, 13-7 POINTER SISTERS 24-18 
WZYCUFradanck, MD 
Kamosabi Job 
SAM HARRIS SHEENA EASTON DAVID BOWIE KENNY ROGERS Hottest: PRINCE 1-1 STEVIE WONDER 10-2 CHICAGO 16-5 BRUCE SPRINGSTEEN 14-12 JACKSONS 15-14 
WQCM/Hagaratown. MD 
Will Kauffman 
KROKUS (dp) TINA TURNER DAVID BOWIE SURVIVOR MICHAEL FURLONG (dp) Hottest: PRINCE 6-1 CHICAGO 12-6 MADONNA 18-8 BRUCE SPRINGSTEEN 16-10 STEVIE WONDER 26-20 

OKI 00/1 theca. NY 
Bill Waston 

ROMEO VOID BILLY IDOL MATTHEW WILDER DOKKEN (dp) SERGIO MENDES MICHAEL FURLONG FREDDIE MERCURY Hottest: NIGHT RANGER 2-1 BILLY SQU1ER 3-2 SAMMY HAGAR 4-3 PRINCE 5-4 CYNDI LAUPER 13-9 
WKHI/Ocaan City, MD 
Jack GHIan 
TINA TURNER MARIA VIDAL SURVIVOR WANG CHUNG BARBRA STREISAND Hottest: JOHN WAITE 2-1 PRINCE 9-3 CARS 8-6 CHICAGO 17-9 JACKSONS 21-16 

96X1 UHagermtown, MD 
Paul DeMHte 
SERGIO MENDES SHANNON MATTHEW WILDER SAM HARRIS Hottest: HUEY LEWIS S NEWS 4-1 PRINCE 7-2 CYNDI LAUPER 6-3 CHICAGO 9-4 STEVIE WONDER 20-17 
WJBQ/Portland, ME 
Phoanlx/O'Nail 
PRINCE JANET JACKSON MARIA VIDAL EVERLY BROTHERS STEVE PERRY MATTHEW WILDER JEFFERSON STARSHI Hottest: SCANDAL 2-1 PRINCE 6-2 SHEILA E. 11-7 BRUCE SPRINGSTEEN 18-10 STEVIE WONDER 25-18 
WOMP-FM/Whaaling. WV 
Dwayna Bonds 
PEABO BRYSON EVERLY BROTHERS WANG CHUNG SAM HARRIS SURVIVOR KROKUS (dp) Hottest: JOHN WAITE 4-1 SHEILA E. 6-3 BANANARAMA 7-4 TWISTED SISTER 19-9 JOHN CAFFERTY & B 28-16 

WSQV/WiMiamsport 
Cruz/Williams 
TINA TURNER STEVE PERRY THOMPSON TWINS POINTER SISTERS HONEYMOON SUITE (dp) Hottest: JOHN WAITE 1-1 HUEY LEWIS & NEWS 2-2 CARS 3-3 PRINCE 5-4 NIGHT RANGER 6-5 

Parallel Two 

WBBQ/Augusta, GA 
Bruce Stevens 
STEVE PERRY SURVIVOR MARIA VIDAL Hottest: PRINCE 1-1 JOHN CAFFERTY & B 2-2 CHICAGO 9-3 CARS 5-4 CYNDI LAUPER 3-5 
KHFI/Austin, TX 
Ed Volkman 
Kenny rogers (dp) DAVID BOWIE BILLY OCEAN PRINCE (dp) Hottest: CYNDI LAUPER 7-4 CHICAGO 19-11 RICK SPRINGFIELD 29-15 JACKSONS 26-16 BRUCE SPRINGSTEEN 24-17 
WFMF/Baton Rouge, LA 
Rice/Ahysen 
LAURA BRANIGAN CHAKA KHAN SCANDAL Hottest; TINA TURNER 1-2 CYNDI LAUPER 6-3 HUEY LEWIS & NEWS 5-5 CHICAGO 7-6 CARS 9-7 

KWIC/Beaumont TX 
Rasor/Perry 
WHAM! MARIA VIDAL SURVIVOR GO GO'S WANG CHUNG KENNY ROGERS MATTHEW WILDER FREDDIE MERCURY Hottest! JOHN WAITE 1-1 CARS 7-5 SHEILA E. 13-9 CHICAGO 17-12 BRUCE SPRINGSTEEN 19- 
KZZB/Beaumont TX 
Neil Harrison 
SHEENA EASTON CHAKA KHAN ROMEO VOID SURVIVOR MARIA VIDAL PRINCE KROKUS Hottest: PRINCE 4-1 CYNDI LAUPER 5-3 CHICAGO 11-5 BRUCE SPRINGSTEEN 20-: JACKSONS 28-24 
WQID/BHoxi, Mi 
Mickey Coulter 
WHAM! TINA TURNER DAVID BOWIE PRINCE Hottest: CARS 1-1 JOHN WAITE 4-2 CYNDI LAUPER 7-5 MADONNA 16-7 SHEILA E. 13-13 
KXXIOe/Birmingham, AL 
St John/Bailey 
CHAKA KHAN KENNEDY & OSBORNE TINA TURNER SURVIVOR Hottest: PRINCE 5-1 CYNDI LAUPER 2-2 HUEY LEWIS & NEWS 3-3 SHEILA E. 4-4 SCANDAL 10-6 

WSSX/ChaHaaton, SC 
Phili pa/Allan 
WHAM! STEVIE WONDER KENNY ROGERS MARIA VIDAL JANET JACKSON THOMPSON TWINS Hottest: PRINCE 3-1 CARS 5-4 CHICAGO 12-5 SCANDAL 9-7 JACKSONS 15-12 
WBCY/Chariotta, NC 
Bob Kaghan 
DAVID BOWIE PRINCE STEVE PERRY Hottest; PRINCE 1-1 CYNDI LAUPER 4-3 SCANDAL 5-4 STEVIE WONDER 9-6 MADONNA 12-9 
WJZR/Chariotte, NC 
Chrysier/Danlate 
PRINCE SURVIVOR SHEENA EASTON JEFFERSON STARSHI LUBA Hottest: PRINCE 5-1 CARS 8-3 SCANDAL 10-5 CHICAGO 9-6 TWISTED SISTER 15-14 
WSKZ/Chattanooga, TN 
Blake/Page 
POINTER SISTERS LAURA BRANIGAN THOMPSON TWINS DAVID BOWIE Hottest; PRINCE 4-1 CARS 7-2 SCANDAL 9-5 SHEILA E, 10-6 NIGHT RANGER 11-7 
WNOK-FM/Coiumbia, SC 
Peter Hamiett 
PRINCE GO GO'S SAM HARRIS BARBRA STREISAND Hottest: NIGHT RANGER 2-1 PRINCE 3-2 SHEILA E. 4-3 ROD STEWART 26-19 PRINCE D-36 
WZLD/Cok»mbia. SC 
Chuck Fin ley 
DAVID BOWIE THOMPSON TWINS MARIA VIDAL TINA TURNER _CHAKA KHAN Hottest: JOHN WAITE 2-1 PRINCE 5-2 JACKSONS 22-12 MADONNA 25-16 STEVIE WONDER 27-21 

KZFM/Corpus Christi, TX 
Carson/G insbu rg 
MENUDO JACKSONS BILLY IDOL Hottest; LIONEL RICHIE 1-1 CYNDI LAUPER 6-4 SCANDAL 7-5 CARS 9-8 PRINCE 14-12 

WDCG/Durham-Raleigh, NC 
Freeman/Wright 
LINDSEY BUCKINGHA POINTER SISTERS KENNY ROGERS TINA TURNER WHAM! Hottest: JOHN WAITE 1-1 PRINCE 6-2 HUEY LEWIS S NEWS . CARS 8-6 MADONNA 18-12 

MTYXyjacfcuon, MS 
Jtm Chick 
DENNIS DEYOUNG ■ BRUCE SPRINGSTEEN STEVE PERRY Hottest: JOHN WAITE 2-1 ■ PRINCE 7-3 r 

CHICAGO 8-6 CYNDI LAOPER 9-8 CARS 13-9 
WQUT/Johnaon City. TN 
Rod Hampton 
MADONNA LAURA BRANIGAN NAKED EYES DIANA ROSS ELTON JOHN JEFFERSON STARSHI Hottest: JOHN WAITE 5-1 PETER VK)LF 12-6 PRINCE 20-8 PEABO BRYSON 21-10 NIGHT RANGER 22-16 
WOKI/KnoxvWa. TN 
Gary Adklna 
RICKIE LEE JONES JEFFERSON STARSHI NEW EDITION FREDDIE MERCURY STOMPERS MATTHEW WILDER Hottest: JOHN WAITE 1-1 SCANDAL 2-2 PRINCE 6-4 LINDSEY BUCKINGHA 11-9 JACKSONS 16-15 

WFMI/Laxington, KY 
Fox/Moaiay 
WANG CHUNG PRINCE BARBRA STREISAND (dp) GO GO'S FREDDIE MERCURY MATTHEW WILDER MICHAEL FURLONG Hottest: JOHN WAITE 3-1 BANANARAMA 6-5 JACKSONS 14-12 RICK SPRINGFIELD 18-16 STEVE PERRY 34-32 
KKYK/UttJe Rock, AR 
Mark McCain 
BANANARAMA SHEILA E. Hottest: PRINCE 1-1 CYNDI LAUPER 5-2 COREY HART 10-6 HUEY LEWIS & NEWS 12-9 SCANDAL 20-13 
FMIOO/Wlemphis, TN 
John/Conley 
THOMPSON TWINS BARRY GIBB JACKSONS WHAM! KENNY ROGERS . — EVERLY BROTHERS (dp) Hottest: JOHN WAITE 4-2 PRINCE 14-6 STEVIE WONDER 20-10 SCANDAL 22-14 MADONNA 26-16 
WABB-FM/Mobiie, AL 
Fram/Fuller 
LINDSEY BUCKINGHA DENNIS DEYOUNG KENNY ROGERS Hottest: JOHN WAITS 1-1 PRINCE 6~4 NIGHT RANGER 20-16 BRUCE SPRINGSTEEN 23-17 DONNA SUMMER 25-18 

WZKS/Nashville. TN 
Larry Martino 
TINA TURNER WHAM! Hottest: PRINCE 3-1 CHICAGO 9-4 CYNDI LAUPER 6-5 SCANDAL 7-6 CARS 13-9 
WQUE-FM/New Orleans, LA 
Kevin McCarthy.. 
CHAKA KHAN TINA TURNER THOMPSON TWINS KENNY ROGERS DAVID BOWIE WHAM! BARRY GIBB Hottest; CHICAGO 4-1 CARS 6-2 BANANARAMA 15-12 BILLY OCEAN 24-14 DENNIS DEYOUNG 28-23 
WRNO/Naw Oriaana, LA 
Costaiio/Watki ns 
HONEYMOON SUITE SURVIVOR FREDDIE MERCURY Hottest: CYNDI LAUPER 2-1 CARS 5-2 CHICAGO 14-9     JOHN CAFFERTY & B 32-24THOMPSON TWINS DENNIS DEYOUNG 33-25 SURVIVOR 

WISE/Ashavilla, NC 
John Stavans 
TINA TURNER JANET JACKSON MARIA VIDAL GO GO'S (dp) HONEYMOON SUITE SURVIVOR RALPH MACDONALD JEFFERSON STARSHI Hottest: JOHN WAITE 1-1 SCANDAL 12-7 CARS 13-8 JACKSONS 24-13 BANANARAMA 21-14 
WJAD/Bainbridga-Albany, GA 
Elliot/Oabome 
WHAM! SURVIVOR MATTHEW WILDER WANG CHUNG FRANK STALLONE PEABO BRYSON Hottest: PRINCE 5-1 CYNDI LAUPER 2-2 CHICAGO 16-13 JACKSONS 19-14 RICK SPRINGFIELD 26-21 
WCGQ/Coiumbus, GA 
Ralph Carroll 

(dp) 

8J1D6/Oriar>do, FL 
Garry Mitchell 
POINTER SISTERS TINA TURNER NAKED EYES DENNIS DEYOUNG Hottest: CYNDI LAUPER 9-1 JOHN WAITE 11-3 SCANDAL 14-6 CARS 13-8 BANANARAMA 19-11 

FL Y106/Orlando 
Stacy/Steal 
JACKSONS ELTON JOHN Hottest: JOHN WAITE 1-1 PRINCE 4-2 TWISTED SISTER 18-15 NEWCLEUS 19-16 

ROMEO VOID BARBRA STREISAND Hottest: PRINCE 3-1 CARS 11-5 CHICAGO 19-14 

KISR/Ft. Smith, AR 
Rick Hayes 
PRINCE DAVID BOWIE KENNY ROGERS TINA TURNER MARIA VIDAL (dp) SAM HARRIS WHAM! DENNIS DEYOUNG Hottest: JOHN WAITE 3-1 PETER WOLF 7-2 CYNDI LAUPER 9-5 STEVIE WONDER 11-6 

KTDY/Lafayatta, LA 
Orag Stavans 
PRINCE CHAKA KHAN TINA TURNER BARBRA STREISAND SURVIVOR (dp) RALPH MACDONALD SERGIO MENDES Hottest; JOHN WAITE 1-1 CYNDI LAUPER 3-2 PRINCE 6-3 CARS 7-5 CHICAGO 13-8 
QIOI/Meridian, MS 
Tom Keliey 
ROMEO VOID THOMPSON TWINS WHAM! HONEYMOON SUITE WANG CHUNG (dp) MATTHEW WILDER (dp) CHAKA KHAN (dp) • Hottest: JOHN WAITE 2-1 HUEY LEWIS & NEWS 4 CYNDI LAUPER 5-4 CARS .6-5 PRINCE 9-6 
KNOE-FM/Monroe, LA 
Rhymes-Shea 
PRINCE MARIA VIDAL SERGIO MENDES SURVIVOR WANG CHUNG GO GO'S Hottest: CYNDI LAUPER 3-1 PRINCE 4-2 CARS SHEIL. JERMAINE JACKSON 10-8 
KWES/Odessa-Midland, TX 
John Clay 
BERLIN FREDDIE MERCURY FACE TO FACE MATTHEW WILDER BARRY GIBB Hottest: PRINCE 4-1 CHICAGO 15-10 BANANARAMA 17-12 MADONNA 24-18 JOHN CAFFERTY & B 

WXLX/Roanoke, VA Don O'Shaa 
PRINCE STEVE PERRY WHAM! SURVIVOR BARBRA STREISAND RICKIE LEE JONES Hottest: HUEY LEWIS & NEWS 2-1 SCANDAL 4-3 SPANDAU BALLET 9-7 LAURA BRANIGAN 12-11 POINTER SISTERS 18-16 
W!XV'Savannah. GA 
J.P. Hunter 
DAVID BOWIE MARIA VIDAL ROMEO VOID GIORGIO MORODER MADONNA MATTHEW WILDER FREDDIE MERCURY SERGIO MENDES Hottest: CARS 1-1 CHICAGO 3-3 BRUCE SPRINGSTEEN 13-5 NIGHT RANGER 12-7 LINDSEY BUCKINGHA 15-10 

BRUCE SPRINGSTEEN 25-21cHICAGO 21-15 
WRVQ/Richmond, VA 
Bob McNeill 
PRINCE CHAKA KHAN DAVID BOWIE KENNY ROGERS SHEENA EASTON DENNIS DEYOUNG PI XX Hottest: PRINCE 3-1 CYNDI LAOPER 2-2 ..JOHN WAITE 4-3 MADONNA 20-14 STEVIE WONDER 24-17 
KiTY/San Antonio, TX 
McGee/Upton 
KENNY ROGERS TINA TURNER SHEENA EASTON JOHN CAFFERTY SB (dp) DAVID BOWIE Hottest: TINA TURNER 1-1 CYNDI LAUPER 3-2 JOHN WAITE 8-3 CARS 10-4 SCANDAL 22-14 

KAMZ/EI PMO. TX 
Bob Wast 
DENNIS DEYOUNG WHAM! MATTHEW WILDER (dp) VANITY Hottest: JOHN WAITE 2-1 TINA TURNER 1-2 CYNDI LAUPER 3-3 PRINCE 4-4 MADONNA 6-5 

5 KSET FM/Ei Paso 
Scott Taylor 
DIANA ROSS SPANDAU BALLET SURVIVOR (dp) BARBRA STREISAND (dp) SHEENA EASTON (dp) Hottest: POINTER SISTERS 8-1 TINA TURNER 4-2 SCANDAL 20-7 EURYTHMICS 12-11 STEVIE WONDER 17-14 

3 WANS-FM/GraanvHle. SC 
Rod Matts 
PRINCE GO GO'S SURVIVOR HONEYMOON SUITE THOMPSON TWINS MARIA VIDAL Hottest; PRINCE 1-1 JOHN WAITE 2-2 CYNDI LAUPER 4-3 CHICAGO 12-8 JACKSONS 16-11 
WZYP/Huntavilla, AL 
Scott Mitchell 
PRINCE WHAM! RALPH MACDONALD TINA TURNER MARIA VIDAL Hottest; PRINCE 3-1 CYNDI LAUPER 4-3 CHICAGO 9-4 BRUCE SPRINGSTEEN 14-6 STEVIE WONDER 17-8 

GIOO/Moblle, AL 
Griffith/Ocean 
RALPH MACDONALD JEFFERSON STARSHI (dp) DAVID BOWIE (dp) KENNY ROGERS , STEVE PERRY ' TINA TURNER (dp) Hottest: JACKSONS 16-10 SHEILA E. 18-13 MADONNA 21-17 STEVIE WONDER 26-20 BRUCE SPRINGSTEEN 28~22 
WHHY-FM/Montgomery, AL 
Alan DuPriest 
PRINCE WHAM! TINA TURNER POINTER SISTERS DAVID BOWIE Hottest: PRINCE 1-1 JOHN WAITE 4-2 CHICAGO 12-7 CARS 11-10 MADONNA 29-21 
KBFM/McAilen-Brownavilla, TX 
Williama/deHaro 
KENNY ROGERS WHAM! DAVID BOWIE CHAKA KHAN Hottest; JOHN WAITE 1-1 CYNDI LAUPER 3-2 PRINCE 7-3 CARS 5-4 SCANDAL 6-5 
KRGV/McAllan-BrownaviHe, TX 
Perry/Molano 
TINA TURNER (dp) SURVIVOR (dp) BARBRA STREISAND (dp) Hottest: JOHN WAITE 3-1 TINA TURNER 1-2 STEVIE WONDER 17-10 CHICAGO 24-12 JACKSONS 20-14 

KTFM/San Antonio 
Thorman/Naaty 
BARBRA STREISAND PEABO BRYSON MATTHEW WILDER BERLIN (dp) DENNIS DEYOUNG ROD STEWART SURVIVOR (dp) NEW EDITION Hottest; TINA TURNER 1-1 JOHN WAITE 3-2 CYNDI LAUPER 7-3 CARS 18-8 JACKSONS 30-26 
KROK/Shravaport, LA 
Peter Stewart 
TINA TURNER CHAKA KHAN BARBRA STREISAND (dp) JEFFERSON STARSHI (dp) JANET JACKSON (dp) Hottest: CARS 5-1 JOHN WAITE 1-2 CHICAGO 8-5 JERMAINE JACKSON 10-7 PRINCE 12-8 

Q104/Gadsden. AL 
Gaither/Davis 
POINTER SISTERS TINA TURNER (dp) RALPH MACDONALD (dp) DAVID BOWIE (dp) SURVIVOR (dp) BARRY GIBB (dp) Hottest: PRINCE 2-1 STEVIE WONDER 3-2 CARS 5-5 SAM HARRIS 24-17 PRINCE D-22 
WYKS/Gainesville, FL 
Lou Patrick 
SURVIVOR DAVID BOWIE WHAM! TINA TURNER Hottest; PRINCE 3-1 SHEILA E. 7-3 BANANARAMA 10-4 JACKSONS 14-7 CHICAGO 11-9 

KlLE/Galveston, TX 
Dave Parks 
WHAM! CHAKA KHAN SURVIVOR VANITY WANG CHUNG PEABO BRYSON JEFFERSON STARSHI RALPH MACDONALD Hottest: CYNDI LAUPER 1-1 PRINCE 5-2 CARS 7-3 BANANARAMA 10-6 CHICAGO 13-7 

T94/Panama City, FL 
Chuck Bare 
WHAM! CHAKA KHAN SAM HARRIS RALPH MACDONALD MATTHEW WILDER VANITY Hottest: CARS 8-1 BRUCE SPRINGSTEEN 7-5 CHICAGO 10-6 STEVIE WONDER 12-7 POINTER SISTERS 11-8 
WPFM/Panama City, FL 
Thomas/Davis 
THOMPSON TWINS TINA TURNER JEFFERSON STARSHI RALPH MACDONALD KENNEDY S OSBORNE KENNY ROGERS Hottest: JOHN WAITE 1-1 PRINCE 8-6 NIGHT RANGER 13-10 JOHN CAFPERTY s B 15-11 CHICAGO 20-15 

Z102/Savannah, GA 
Willlams/Sommer# 

STEVE PERRY CHAKA KHAN THOMPSON TWINS KENNEDY s OSBORNE SAM HARRIS Hottest: CYNDI LAUPER 1-1 SHEILA E. 10-4 SCANDAL 11-5 BRUCE SPRINGSTEEN 18-10 JACKSONS 19-15 
WGLFrTaHahassae. FL 
Rick Sprinkles 
THOMPSON TWINS KENNY ROGERS WHAM! MARIA VIDAL SURVIVOR KENNEDY S OSBORNE Hottest: CYNDI LAUPER 3-1 PRINCE 12-5 JACKSONS 20-14 STEVIE WONDER 24-16 2 MADONNA 27-20 
KKQV/Wichita Falls, TX 
MacMurphy/Stone 
none Hottest; JOHN WAITE 1-1 CYNDI LAUPER 2-2 HUEY LEWIS S NEWS 3-3 TWISTED SISTER 4-4 MADONNA 5-5 
KNIN/Wichita Falls, TX 
Barry Michaels 
JOHN CAFFERTY s B RAY PARKER JR. ELTON JOHN TINA TURNER DAVID BOWIE MARIA VIDAL Hottest: PRINCE 2-1 CHICAGO 1-2 CYNDI LAUPER 3-3 MADONNA 4-4 JOHN CAFFERTY s B D-6 
WHSL/Wiimington, NC 
Stewart/Stone 

Hottest: JOHN WAITE 1-1 CYNDI LAUPER 2-2 PRINCE 3-3 SCANDAL 5-5 SHEILA E. 9-9 

Z98/Tampa, FL 
Johnny Walker 
PRINCE DAVID BOWIE TINA TURNER Hottest: CYNDI LAUPER 4-3 STEVIE WONDER 14-7 SCANDAL 9-8 JOHN CAFFERTY S B 13-12 CHAKA KHAN 25-16 
WSEZ/Winaton-Saiam, NC 
Stava Finnagan 
NIGHT RANGER Hottest: CARS 4-1 JOHN WAITE 2-2 CYNDI LAUPER 8-4 CHICAGO 16-11 STEVIE WONDER 23-13 

KX1 M/Naahvilla, TN 
Bobby Cook 
NIGHT RANGER DONNA SUMMER TINA TURNER CHAKA KHAN JEFFERSON STARSHI SURVIVOR Hottest: PRINCE 1-1 HUEY LEWIS S NEWS 7-4 CHICAGO 9-6 STEVIE WONDER 15-10 MADONNA 24-16 

Parallel Three 

KQIZ FM/AmariNo. TX 
Garry ONaal 

DAVID BOWIE KROKUS SURVIVOR WHAM! DIANA ROSS BILLY OCEAN Hottest: CYNDI LAUPER 3-1 CARS'10-5 CHICAGO 12-7 BRUCE SPRINGSTEEN 18-11 MADONNA 27-21 

243 CHR Reporters 
232 Current Reports 

The following stations reported a frozen 
playlist this week: 

WAHC/Appleton-Oshkosh 
KKQV/Wichita Falls 

The following stations failed to report this 
week and therefore their playlists were 

frozen: 

WLS/Chicago 
WLS-FM/Chicago 

93Q/Syracuse 
WGFM/Schenectady 
KJ103/Okiahoma City 

WHOT-FM/Youngstown 
y WHSL/Wilmington 

KDVV/Topeka 
KYY A/Billings 
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MiiOWEST 
Most AddedHottest 
Wham! Prince 
Rogers/Carnes/lngram Cyndi Lauper 
Survivor Chicago 
David Bowie 

CHR ADDS & HOTS 
Music Kay: (DP) indicates tha song is getting play during certain parts of the day and/or night (RAJ indicates 
the sqng was dropped from the playlist then re+dded. 

WEST 
Most Added® Hottest 

Rogers/Carnas/lngram Cyndi Lauper 
Wham! Prince 
Tina Turner John Waite 

MIDWEST 

Parallel Two 

WKDDiAkron, OH 
Matt Patrick 
PRINCE MATTHEW WILDER KENNEDY & OSBORNE SURVIVOR MARIA VIDAL BARBRA STREISAND SAM HARRIS Hottest; NIGHT RANGER 2-1 CARS 3-4 JACKSONS 12-9 RICK SPRINGFIELD 22-19 NAKED EYES 28-24 
WAHC/Appt«ton-Oahko*h, Wl 
Chria Calrx 
Hottest: JOHN WAITE 1-1 TWISTED SISTER 4-4 PRINCE 7-7 CARS 11-11 MADONNA 16-16 
WKAU/ApplatorvOshkosh, Wl 
Roaa/Bradleigh 
KENNY ROGERS WHAM 1 DAVID BOWIE BILLY OCEAN STEVE PERRY Hottest: CYNDI LAUPER 3-1 PRINCE 5-2 CARS 7-5 CHICAGO 17-11 SHEILA E. 18-13 

WQRd/Orand RspMa. Ml 
Swart/Duling 
TINA TURNER WHAM 1 Hottest: SCANDAL 2-1 PRINCE 6-3 CARS 10-5 BANANARAMA 11-8 CHICAGO 14-11 
WZPUIndlanapoUa, IN 
Jim MHM 
BANANARAMA LINDSEY BUCKINGHA MATTHEW WILDER STEVE PERRY DENNIS DEYO'^NG Hottest: PRINCE 1-1 CYNDI LAUPER 5-2 STEVIE WONDER 9-8 JOHN CAFFERTY & B 10-10 CHICAGO 14-12 

92X/C«*umbu«, OH 
Cook/CsHa 
PRINCE DAVID BOWIE BILLY OCEAN WHAM!. TINA TURNER THOMPSON TWINS Hottest: JOHN WAITE 1-1 CARS 4-2 CYNDI LAUPER 5-3 PRINCE 7-4 BRUCE SPRINGSTEEN 16-9 
KIIK/Davanport. IA 
Jim O'Hara 
LINDSEY BUCKINGHA POINTER SISTERS DENNIS DEYOUNG DAVID BOWIE KENNY ROGERS BARBRA STREISAND (dp) STEVE PERRY (dp) CHAKA KHAN Hottest: JOHN WAITE 3-1 CYNDI LAUPER 10-4 STEVIE WONDER 21-13 WHAM 1 D-22 JOHN CAFFERTY & B 35-28 
WGTZ/Dayton, OH 
King/Robertson 
JOHN CAFFERTY & B POINTER SISTERS ELTON JOHN SPANDAU BALLET Hottest; PRINCE 2-1 CYNDI LAUPER 3-2 CARS 5-3 NIGHT RANGER 13-6 CHICAGO 20-12 
KMQK/Daa Moinw. IA 
A! Brock 

CHAKA KHAN BARBRA STREISAND GO GO'S EVERLY BROTHERS SURVIVOR HONEYMOON SUITE (dp) Hottest; CYNDI LAUPER 5-1 HUEY LEWIS & NEWS 6-3 PRINCE 8-4 SHEILA E. 12-6 CARS 15-9 
KZIO/Duluth, MN 
Barry Knight 
JOHN CAFFERTY & B TINA TURNER WHAM! HONEYMOON SUITE Hottest; PRINCE 4-1 SCANDAL 6-4 SHEILA E, 13-10 MADONNA 24-16 LAURA BRANIGAN 21-18 
WKDQ/Evsnsville, IN 
Paynft/Chasa 
DAVID BOWIE THOMPSON TWINS (dp) KENNEDY 4 OSBORNE KENNY ROGERS Hottest: JOHN WAITE 2-1 CYNDI LAUPER 5-3 PRINCE 7-4 SHEILA E. 12-9 JACKSONS 23-17 
WSTO/Evatwville. IN 
Taylor/Ashton 
BANANARAMA Hottest: PRINCE 1-1 CYNDI LAUPER 7-2 CARS 6-3 SCANDAL 14-5 CHICAGO 15-9 
WMEE/Ft Wayna. IN 
Scott Dugan 
SCANDAL DAVID BOWIE KENNY ROGERS WHAM! CHAKA KHAN Hottest: CYNDI LAUPER 2-1 PRINCE 5-2 CARS 11-4 CHICAGO 13-6 NIGHT RANGER 12-7 

WJXO/JMkaon. Ml 
RywVCh^ka 
SURVIVOR MATTHEW WILDER (dp) JACKSONS (dp) FREDDIE MERCURY (dp) SHEENA EASTON (dp) Hottest: JOHN WAITE 1-1 JOHN CAFFERTY & B 23-8 HONEYMOON SUITE 28-22 STEVE PERRY 34-30 DAVID BOWIE 37-31 
WKFR/Kalamazoo, Mi 
Weinacht/Chapman 
WHAM 1 TINA TURNER DAVID BOWIE (dp) Hottest: JOHN WAITE 2-1 PRINCE 6-2 CYNDI LAUPER 4-3 CARS 7-6 MADONNA 24-15 
ZZ99/Kans«* City, MO 
Collins/Welsh 
CHAKA KHAN BARRY GIBB TINA TURNER MATTHEW WILDER SURVIVOR ROMEO VOID KENNY ROGERS Hottest: CYNDI LAUPER 3-1 JOHN WAITE 4-3 SCANDAL 7-5 CHICAGO 13-7 RICK SPRINGFIELD 20-15 
WVIC/Lansing, Ml 
Martln/Kittredge 
PRINCE DAVID BOWIE ROMEO VOID Hottest: CARS 4-1 NIGHT RANGER 7-5 POINTER SISTERS 12-8 LAURA BRANIGAN 16-11 JOHN CAFFERTY S B 23-15 
Z104/M«diaon. Wl 
Littla/Hudaon 
AL KAMMEN PRINCE WHAM! TINA TURNER HONEYMOON SUITE (dp) Hottest: JOHN WAITE 2-1 CYNDI LAUPER 7-2 HUEY LEWIS & NEWS 8-3 JOHN CAFFERTY S. B 13-8 CHICAGO 30-14 
Zg6/M Hwaukaa, Wl 
Mlchaeto/Kelly 
CHICAGO WHAM 1 Hottest: CYNDI LAUPER 4-1 PRINCE 1-2 TINA TURNER 3-3 JOHN WAITE 8-4 HUEY LEWIS & NEWS 10-10 
KJ103/Oklahoma Cit/, OK 
Bill Cahitl 
none Hottest: JOHN WAITE 1-1 PRINCE 2-2 CYNDI LAUPER 4-4 CHICAGO 11-11 BRUCE SPRINGSTEEN 18-18 
KOFM/Oklahoma City, OK 
Millar/Cooper 
BILLY OCEAN BILLY IDOL DENNIS DEYOUNG Hottest: PRINCE 4-3 CHICAGO 13-9 JOHN WAITE 14-10 MADONNA 21-18 NIGHT RANGER 30-23 
KQKQyOmaha, NE 
Taylor/Daan 
WHAM! KENNY ROGERS CHAKA KHAN BILLY IDOL Hottest: CYNDI LAUPER 1-1 PRINCE 3-2 JOHN CAFFERTY S B 11-4 CHICAGO 9-5 BRUCE SPRINGSTEEN 14-9 
KZt3/P*ori«. IL 
Edwardt/Mak>n*y 
LINDSEY BUCKINGHA JOHN CAFFERTY & B DENNIS DEYOUNG Hottest; HUEY LEWIS & NEWS 3-1 JOHN WAITE 4-3 CARS 5-4 SCANDAL 6-6 CHICAGO 15-9 

WZOK/Rockford. IL 
Geoff Davis 

ELTON JOHN DENNIS DEYOUNG POINTER SISTERS JOHN CAFFERTY & B Hottest.: CYNDI LAUPER 2-1 HUEY LEWIS & NEWS 3-2 PRINCE 5-3 JOHN WAITE 6-4 CHICAGO 7-6 
Ut3/8<Hith Band, IN 
J.K. Daertng 
SHEILA E. BANANARAMA Hottest: TINA TURNER 1-1 JOHN WAITE 2-2 COREY HART 10-3 CYNDI LAUPER 11-6 STEVIE WONDER 26-13 
WRQN/Tolodo. OH 
SchaffeW Mitchell 
MATTHEW WILDER SURVIVOR KROKUS (dp) FREDDIE MERCURY (dp) BARBRA STREISAND (dp) PEABO BRYSON LUBA (dp) SAM HARRIS HONEYMOON SUITE HELIX (dp) Hottest: CYNDI LAUPER 3-1 CARS 8-3 CHICAGO 15-10 JACKSONS 24-17 STEVIE WONDER 35-27 
KAY107/Tul««, OK 
BteltVStephens 
ROMEO VOID STEVE PERRY MARIA VIDAL HONEYMOON SUITE Hottest: JOHN WAITE 1-1 CYNDI LAUPER 4-3 PRINCE 11-7 CHICAGO 16-9 SAM HARRIS 37-20 
KEYN-FMWichHa. KS 
Taylor/Brown 
GO GO'S SURVIVOR SAM HARRIS BARBRA STREISAND FREDDIE MERCURY Hottest: JOHN WAITE 1-1 CHICAGO 10-6 STEVIE WONDER 21-14 POINTER SISTERS 22-17 DENNIS DEYOUNG 32-28 
KKRD/Wichita, KN 
Oliver/Williams 
TINA TURNER BILLY OCEAN LIONEL RICHIE SURVIVOR PRINCE Hottest: CYNDI LAUPER 3-3 BANANARAMA 10-5 CHICAGO 13-8 MADONNA 16-11 JOHN CAFFERTY & B 35-28 
W HOT fYounga town 
Dick Thompson 
none Hottest; JOHN WAITE 1-1 CYNDI LAUPER 2-2 HUEY LEWIS & NEWS 3-3 PRINCE 4-4 SCANDAL 7-7 

WYFMfYoungatown 
Jaff ToWn 
SHEILA E. NIGHT RANGER MADONNA JERMAINE JACKSON Hottest: CYNDI LAUPER 2-2 SCANDAL 8-4 CARS 9-6 PRINCE 15-10 CHICAGO 19-12 

Parallel Three 

KFYR/Biamarck. NO 
Brannan/Hardt 
LINDSEY BUCKINGHA BARBRA STREISAND BILLY OCEAN Hottest: CYNDI LAUPER 3-1 SCANDAL 5-2 PRINCE 1-5 CARS 8-6 BILLY JOEL 10-7 

WBNQyBtoomlngtofi. IL 
JuatiiVRobbln* 
TINA TURNER BILLY OCEAN SURVIVOR (dp) JEFFERSON STARSHI (dp) Hottest: JOHN WAITE 1-1 SCANDAL 4-2 CYNDI LAUPER 7-3 CARS 6-4 PRINCE 11-5 . 
WBWB/Bloomington, IN 
Bob Leonard 
DAVID BOWIE WHAM 1 KENNY ROGERS CHAKA KHAN TINA TURNER MARIA VIDAL SURVIVOR EVERLY BROTHERS Hottest: CYNDI LAUPER 3-1 PRINCE 5-2 CARS 6-4 CHICAGO 10-7 JERMAINE JACKSON 11-8 

WCIL FM/C»rt>or>d«Je, IL 
Tony Wahakua 
PRINCE DONNA SUMMER ELTON JOHN MATTHEW WILDER SHEENA EASTON TINA TURNER (dp) ROMEO VOID (dp) Hottest: PRINCE 2-1 STEVIE WONDER 6-2 CHICAGO 15-5 CHICAGO 24-13 PRINCE D-26 
KQCR/Cedar Rapids, IA 
Gary Dixon 
KENNY ROGERS CHAKA KHAN MARIA VIDAL Hottest: CYNDI LAUPER 1-1 JOHN WAITE 5-2 JOHN CAFFERTY & B 6-4 PRINCE 17-9 BILLY IDOL 29-23 
KCMQ/Coiumbte. MO 
Oave McCom^ck 
DAVID BOWIE WHAM! KENNY ROGERS CHAKA KHAN EVERLY BROTHERS Hottest: CYNDI LAUPER 2-1 HUEY LEWIS & NEWS 3-2 PRINCE 6-3 MADONNA 20-12 BRUCE SPRINGSTEEN 23-15 
YMFargo, NO 
CoMns/Anderaon 
PRINCE WHAM! DAVID BOWIE ROMEO VOID SURVIVOR MARIA VIDAL Hottest: CYNDI LAUPER 4-1 PRINCE 5-2 CARS 8-5 CHICAGO 13-9 MADONNA 24-18 
KKXL-FM/Qrand Fofka, NO 
Don Nordkie 
DAVID BOWIE KENNY ROGERS (dp) KROKUS (dp) LINDSEY BUCKINGHA Hottest: CYNDI LAUPER 4-3 TINA TURNER 2-5 CHICAGO 18-9 TWISTED SISTER 11-10 JOHN CAFFERTY S B 27-19 
WAZY FM/Lafayatta. IN 
Stacy/Sparrow 
PRINCE SERGIO MENDES RALPH MACDONALD WANG CHUNG KROKUS TINA TURNER LUBA Hottest: JOHN WAITE 4-1 SCANDAL 5-2 NIGHT RANGER 7-4 BANANARAMA 9-6 CARS 11-7 

KWTO-FM/SpringfWd, MO 
Bofc Hammond 
WHAM! FREDDIE MERCURY Hottest: JOHN WAITE 1-1 CYNDI LAUPER 4-2 CHICAGO 8-4 CARS 10-5 STEVIE WONDER 16-9 
WDBR'Sprlngfield, IL 
Moore/Lawley 
CHAKA KHAN KENNY ROGERS MATTHEW WILDER SAM HARRIS RICKIE LEE JONES WANG CHUNG SURVIVOR Hottest; CYNDI LAUPER 1-1 PRINCE 5-2 CARS 9-5 BANANARAMA 11-9 MADONNA 23-17 
WBPT/Btwvena Point 
Bouley/Trecy 
BILLY OCEAN KENNY ROGERS WHAM! RALPH MACDONALD ROMEO VOID (dp) Hottest: PRINCE 7-1 BRUCE SPRINGSTEEN 15-5 POINTER SISTERS 11-9 CHICAGO 17-10 MADONNA 23-15 
KDW/Topeka, KS 
Tony Stewart 

Hottest: PRINCE 1-1 CYNDI LAUPER 2-2 HUEY LEWIS & NEWS 5-5 CARS 6-6 JOHN CAFFERTY S B 16-16 
K F M W/Watorloo, IA 
Mark Potter 
PRINCE WHAM! BARBRA STREISAND BILLY OCEAN JEFFERSON STARSHI MATTHEW WILDER KIP ADDOTTA (dp) Hottest: CYNDI LAUPER 1-1 PRINCE 4-2 MADONNA 20-10 JACKSONS 18-13 SHEENA EASTON 34-28 

KFRXiUncoln 
Tracy Johneon 
BILLY OCEAN EVERLY BROTHERS KENNEDY & OSBORNE (dp) PRINCE Hottest: PRINCE 1-1 CYNDI LAUPER 2-2 HUEY LEWIS & NEWS 6-4 CHICAGO 9-6 CARS 10-9 
WR K R/R«cine-M IKveukee 
Pet Martin 
LAURA BRANIGAN DAVID BOWIE KROKUS (dp) Hottest; PRINCE 1-1 BRUCE SPRINGSTEEN 3-2 CARS 5-3 CHICAGO 11-4 PRINCE 20-15 
KKLS-FM/Rapid City, SD 
Sherwin/Piper 
SURVIVOR EVERLY BROTHERS STEVE PERRY KENNY ROGERS MARIA VIDAL Hottest: JOHN WAITE 1-1 PRINCE 10-2 CARS 9-6 NIGHT RANGER 16-11 CYNDI LAUPER 19-12 
99KQ/Salina, KS 
Denny Collier 
HONEYMOON SUITE (dp) MICHAEL FURLONG (dp) RALPH MACDONALD WANG CHUNG Steve perry Hottest: PRINCE 11-4 SCANDAL 9-6 BRUCE SPRINGSTEEN 29-21 MADONNA 36-25 DENNIS DEYOUNG 35-29 
KKRC/Skxix Fall* 
Dan Kleiey 
POINTER SISTERS BILLY OCEAN KENNY ROGERS KROKUS Hottest: HUEY LEWIS & NEWS 1-1 CYNDI1 LAUPER 3-2 PRINpE 8-5 CARS >13-9 SCANDAL 17-10 

WEST 

Parallel Two 

KNMQiAlbiiquerque-Santa Fe, 
Stucker/Maitland 
POINTER SISTERS Hottest: CYNDI LAUPER 3-1 PRINCE 5-3 HUEY LEWIS & NEWS 4-4 SCANDAL 7-6 SHEILA E. 11-7 
KKXX/Bekersfleld, CA 
Squires/Kamper 
DAVID BOWIE WHAM! Hottest: TWISTED SISTER 1-1 JOHN WAITS 2-2 COREY HART 6-3 MADONNA 11-5 CHICAGO 14-10 

KQXR/Bakerfield, CA 
Bonnie Knox 
PRINCE MATTHEW WILDER FREDDIE MERCURY LOU REED BERLIN WANG CHUNG Hottest; CYNDI LAUPER 1-1 MADONNA 3-2 BANANARAMA 4-3 STEVIE WONDER 10-6 JOHN CAFFERTY & B 14-8 
KF95/Boise, ID 
Doss/Gregory 
JOHN CAFFERTY 6 B (dp) JEFFERSON STARSHI (dp) RICKIE LEE JONES TINA TURNER HONEYMOON SUITE (dp) Hottest: CYNDI LAUPER 5-3 CHICAGO 12-8 BRUCE SPRINGSTEEN 17-13 JACKSONS 21-17 MADONNA 24-20 
KKFM/Coiorado Spring*. CO 
Rnney/Anderson 
WHAM! THOMPSON TWINS KENNY ROGERS POINTER SISTERS SURVIVOR KENNEDY & OSBORNE 
Hottest: JOHN WAITE 2-1 CYNDI LAUPER 4-3 PRINCE 6-4 NIGHT RANGER 9-7 BRUCE SPRINGSTEEN 13-10 

KBOS/Fresno, CA 
Kris Van Kamp 
DAVID BOWIE WHAM 1 ROMEO VOID MATTHEW WILDER Hottest; JOHN WAITE 1-1 CYNDI LAUPER 2-2 PRINCE 5-3 CHICAGO 18-13 BILLY OCEAN 22-15 
KMQX/Fresno, CA 
Carey Edwards 
PRINCE SOS BAND TINA TURNER MATTHEW WILDER Hottest: PRINCE 1-1 MADONNA 4-2 CYNDI LAUPER 2-3 STEVIE WONDER 16-9 BILLY OCEAN 14-10 
KYNO-FM/Freeno 
Walker/Davis 
BILLY OCEAN DAVID BOWIE TINA TURNER WHAM! CHAKA KHAN LINDSEY BUCKINGHA POINTER SISTERS KENNY ROGERS Hottest: CYNDI LAUPER 3-1 JOHN WAITE 9-3 HUEY LEWIS & NEWS 8-4 CARS 16-8 SCANDAL 19-10 
KIKI/Honokiki, HI 
Kong/Shi*hido 

MADONNA BANANARAMA BARBRA STREISAND SERGIO MENDES MARIA VIDAL BARRY GIBB WHAM 1 RED ROCKERS Hottest: CYNDI LAUPER 3-1 STEVIE WONDER 5-3 TOMA/NATTO 6-5 HUEY LEWIS & NEWS 9-6 SCANDAL 18-13 

KQMO/Honofehi. HI 
Klmo Akene 
SERGIO MENDES PEABO BRYSON BARBRA STREISAND FREDDIE MERCURY GIORGIO MORODER WANG CHUNG Hottest; LIONEL RICHIE 1-1 CYNDI LAUPER 4-2 HUEY LEWIS & NEWS 5-3 SCANDAL 6-4 SHEILA E. 10-5 
KLUC/Las Vegas, NV 
Bill Richards 
DAVID BOWIE DENNIS DEYOUNG BILLY OCEAN PRINCE (dp) TINA TURNER Hottest: CARS 11-6 SCANDAL 14-12 SHEILA E. 21-18 CHICAGO 28-19 MADONNA 27-22 
K093/Modesto, CA 
DeMaroney/Novak 
MARIA VIDAL Hottest: TINA TURNER 1-1 LAURA BRANIGAN 9-3 BILLY OCEAN 15-9 STEVIE WONDER 17-10 MADONNA 23-16 

KHOP/Modeato-8tockton 
David K re hem 
MATTHEW WILDER KENNEDY & OSBORNE POINTER SISTERS GO GO'S EVERLY BROTHERS PEABO BRYSON Hottest: CARS 2-1 CHICAGO 8-4 STEVIE WONDER 14-5 LINDSEY BUCKINGHA 13-10 JACKSONS 20-17 
KCAQyOxnard-Ventura, CA 
Thomas/Potter 
JOHN CAFFERTY & B POINTER SISTERS TINA TURNER RICK SPRINGFIELD KENNY ROGERS Hottest: CYNDI LAUPER 2-1 LIONEL RICHIE 3-2 PRINCE 6-4 MADONNA 10-9 EGYPTIAN LOVER 18-15 
KSKD/Mem, OR 
Len E. Mitchell 
FREDDIE MERCURY GO GO'S SAM HARRIS (dp) BARBRA STREISAND (dp) KROKUS (dp) RICKIE LEE JONES (dp) Hottest: PRINCE 5-1 SCANDAL 4-4 BANANARAMA 7-5 TWISTED SISTER 12-9 CHICAGO 13-11 

KDO N-FM/Salinas- M onterey 
Kirk Cliatt 
PRINCE FREDDIE MERCURY SURVIVOR EVERLY BROTHERS (dp) YsT (dp) KROKUS (dp) Hottest: PRINCE 3-1 CYNDI LAUPER 2-2 BILLY OCEAN 6-5 MADONNA 12-7 BILLY IDOL 21-14 
KCPX/Sah Lake City, UT 
Ausham/Main 
STEVIE WONDER MARIA VIDAL BILLY OCEAN ROMEO VOID Hottest: JOHN WAITE 9-1 RICK SPRINGFIELD 11-6 CHICAGO 18-10 BANANARAMA 21-16 TWISTED SISTER 35-23 
KHYT/Tuoeon 
Sherman Cohen 
PEABO BRYSON EVERLY BROTHERS CHAKA KHAN STEVE PERRY DONNA SUMMER BARBRA STREISAND Hottest: TINA TURNER 1-1 PRINCE 8-2 PRINCE 3-3 CYNDI LAUPER 6-5 STEVIE WONDER 18-16 
KRQ/Tuscon, AZ 
Keily N orris 
DAVID BOWIE STEVE PERRY TINA TURNER BILLY OCEAN KENNEDY & OSBORNE Hottest: JOHN WAITE 2-1 PRINCE 5-3 PETER W3LF 9-8 LINDSEY BUCKINGHA 13-10 MADONNA 16-13 

Parallel Three 

KQOT/Anohorege. AK 
Kay Taylor 
GO GO'S SURVIVOR PRINCE RICKIE LEE JONES Hottest: PRINCE 1-1 ROD STEWART 21~16 DIANA ROSS 26-20 NAKED EYES 27-22 JOHN CAFFERTY & B 30-25 
KYYA/BNNnge, MT 
Cherlte Fox 
none Hottest: JOHN WAITE 1-1 CYNDI LAUPER 3-3 HUEY LEWIS & NEWS 4-4 CARS 5-5 PRINCE 6-6 
KBOZ-FM/Bo*eman. MT 
Michael Hesse 
EVERLY BROTHERS BILLY OCEAN KENNY ROGERS JOHN CAFFERTY & B (dp) NAKED EYES (dp) DENNIS DEYOUNG (dp) HONEYMOON SUITE (dp) 
Hottest: HUEY LEWIS & NEWS 2-1 JOHN WAITE 4-2 CARS 11-5 SCANDAL 16-6 STEVIE WONDER 19-9 
KTRS/Caeper, WY 
Todd Cavaneh 
EVERLY BROTHERS WHAM! SHEENA EASTON Hottest: JOHN WAITE 3-1 CYNDI LAUPER 5-4 BANANARAMA 11-10 
NIGHT RANGER 14-13 JACKSONS 18-17 
KKAZ/Cheyenne 
John Rameey 
ROMEO VOID KENNY ROGERS WHAM! STEVE PERRY DAVID BOWIE Hottest; CYNDI LAUPER 1-1 PRINCE 8-3 CARS 6-5 JERMAINE JACKSON 12-10 CHICAGO 19-12 
KQHO/Hoqulam. WA 
Steve Lerson 
KENNY ROGERS SURVIVOR MATTHEW WILDER Hottest: PRINCE 6-1 CYNDI LAUPER 3-2 BRUCE SPRINGSTEEN 16-7 NIGHT RANGER 12-9 JACKSONS 17-13 
KOZE/Lewis ton. to 
Jey McCeM 
MATTHEW WILDER MICHAEL FURLONG SURVIVOR CHAKA KHAN STEVE PERRY KENNEDY & OSBORNE Hottest: JOHN WAITE 1-1 PRINCE 9-4 CHICAGO 11-5 MADONNA 16-7 BRUCE SPRINGSTEEN 15-8 

KM/Provo, UT 
Qentry/Qreer 
WHAM! KENNY ROGERS MARIA VIDAL SURVIVOR Hottest: CHICAGO 3-1 SCANDAL 8-2 PETER WOLF 9-6 JERMAINE JACKSON 10-7 SHEILA E. 12-8 

KCBN/Reno, NV 
Jim O'Neal 
DAVID BOWIE POINTER SISTERS WHAM! KENNY ROGERS TINA TURNER Hottest: CYNDI LAUPER 3-1 PRINCE 5-3 CHICAGO 13-7 SHEILA E. 15-9 TWISTED SISTER 22-14 
KHTWReno. NV 
John Chommie 
STEVIE WONDER BILLY IDOL EVERLY BROTHERS MATTHEW WILDER MARIA VIDAL PEABO BRYSON LUBA KENNEDY & OSBORNE Hottest: SCANDAL 5-3 CARS 13-5 BRUCE SPRINGSTEEN 11-1 LAURA BRANIGAN 16-12 DONNA SUMMER 15-14 

KBIM/Roswell, NM 
Tim Mack 
BARBRA STREISAND GO GO'S FREDDIE MERCURY RALPH MACDONALD SERGIO MENDES MATTHEW WILDER WANG CHUNG GIORGIO MORODER PEABO BRYSON Hottest: SCANDAL 2-1 CARS 4-2 NIGHT RANGER 7-3 CHICAGO 10-6 JACKSONS 27-19 
KRSP/Selt Lake City, UT 
CarteorVMoH 
WHAM! PRINCE STEVE PERRY MARIA VIDAL TINA TURNER KENNEDY & OSBORNE (dp) Hottest: TINA TURNER 1-1 CYNDI LAUPER 3-2 PRINCE 4-3 MADONNA 7-5 JACKSONS 13-12 
SLY96/San Luis Obispo, CA 
Tom Walsh 
KENNY ROGERS MARIA VIDAL HONEYMOON SUITE (dp) RICKIE LEE JONES MATTHEW WILDER BERLIN Hottest: CYNDI LAUPER 2-1 CARS 5-2 BANANARAMA 6-3 MADONNA 18-10 BILLY IDOL 29-20 
KZOZ/San Luis Obispo, CA 
Steve Hatter 
PRINCE WANG CHUNG MATTHEW WILDER BERLIN FREDDIE MERCURY YS.T (dp) Hottest: JOHN WAITE 1-1 BANANARAMA 8-4 TWISTED SISTER 6-5 SHEILA E. 12-7 MADONNA 10-8 
KIST/Santa Barbara, CA 
Dick Williams 
MATTHEW WILDER CHAKA KHAN TINA TURNER STEVE PERRY BEACH BOYS/F. VAL ROMEO VOID Hottest: TINA TURNER 1-1 CYNDI LAUPER 5-3 PRINCE 7-5 SPANDAU BALLET 18-12 STEVIE WONDER 20-17 
OK96/Tri-Cities, WA 
Taylor/Purdy 
FREDDIE MERCURY JEFFERSON STARSHI GIORGIO MORODER TINA TURNER WANG CHUNG KROKUS MARIA VIDAL KENNEDY & OSBORNE Hottest: PRINCE 6-1 CYNDI LAUPER 2-2 BILLY OCEAN 15-10 MADONNA 19-13 JACKSONS D-15 
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Page 1 24 

© 

HONEYMOON SUITE 
New Girl Now (WB) 
LP: Honeymoon Suite 

Regional 65/1S 27 
I N&A 

? 
WNYS 38-35 WPHD 30-28 WCAUFM a CFTR 22-22 CHUM 11-16 

wssx on WJZR 29-25 
WANSFM a WZYP on WOKI on 

MIDWEST 

WZYQ on WQCM on OKI00 d-37 WOMPFM on WSQV a 

0101 a 
MIDWEST 
896^on 

KPLUS on 

KZIO a WJXQ 28-22 
WRQN a KAY107 a 
WEST 
KQXR 35-34 
KSKD On 

KKQV on 

WCILFM 31-2 
WSPT on 

K104 d-39 53 EAST 
KGOT on 
KGHO on KBIM d-37 Q92 a WRCK 39-36 WZON on KZOZ 34-32 SLY96 a KIST on OK95 27-25 

O 

BILLY IDOL 
Flesh For Fantasy (Chrysalis) 
LP: Rebel Yell 

185/7 76% 

qp 

WHTT on WXKSFM 31-28 WHYS 29-23 23-16 WBLI on CKGH 39-30 WCAOFM d-39 PRO-FM on d-35 CHUM on 

0 

kwic a-37 KZZB 29-27 WQID a-38 

KZFM a-25 WDCG on WANSFH 37-32 WZYP 30-22 94TYX 34-27 WQUT On WOKI 28-25 WFMI 30-28 G100 40-36 

MCZY 34-33 
KBEQ 18-16   18-15 KOWBPM a-30 i a-28 26-22 .FM 34-31 

KPKE a-27 0103 29-27 XIISFK 25-2 

XTRA 23-17 KITS a KWSS 26-23 KPLOS 11-9 KUBE 33-27 KNBO 31-29 

9 

WVSft 36-30 WKJEE 32-30 WLANFM d-34 KC101 on 

HHHYFM on KBFM a-37 KX104 a-29 WZKS on 

WKOD 30-28 WAHC 21-21 WKAU on 92X a-35 WGTZ on KMGK 36-29 WKD0 37-34 WMEE d-29 WGRD 30-26 WJXQ 31-28 2899 a-34 2104 20-25 KJ103 19-19 

KAY107 d-38 

KQXR 23-20 KKFM 34-31 KBOS 31-26 KMGX 19-14 KYNOPM 30-17 
KL0C on 
KCAQ 24-20 KSKD 27-24 KDONFM 21-14 KCPX 30-27 KHYT 30-28 

DEBUTS 28 
DOWN 1 

103C1R on WOAY 37-35 WIKZ a-37 WERZ 33-28 WZYQ a-30 WQCM 35-31 OK100 a WKHI 38-33 WJBQ 39-3S WOMPFH 15-1 WSQV 25-23 

KQ1ZFM d-27 

KILE 32-23 KTDY 38-35 0101 39-33 KNOEPM 31-2 KWES 22-19 T94 18-14 MPPM d-39 2102 38-32 

KKXLFM d-35 

WDBR 33-28 WSPT 37-32 KFMW 38-32 

KGOT 22-17 KBOZPM on KTRS 39-32 KKAZ 40-37 KGHO 38-33 KOZE 28-27 K96 39-37 KHTX a-32 K0I« 37-28 KRSP 28-27 KZOZ 14-12 SLY95 29-20 KIST 33-27 OK95 21-14 

o 

JACKSONS 
Torture (Epic} 
LP: Victory 

, 223/3 

« Jacksons Continued " 
19-14 KS103 16-11 XTRA 19-14 KITS a-29 KWSS'd-30 KPLUS 13-11 KOBE 21-18 KNBQ 15-9 

WBENFH 16-1: WVSR 24-23 K104 on WKEE 22-20 

WKFR 20-17 ZZ99 29-29 WVIC on 
KJ103 14-14 KOPM on KQKQ 20-19 KZ93 19-17 WZOK 20-18 WRQN 24-17 KAY107 22-18 KEYNFM 28-26 KKRD 17-12 WHOTPM 18-18 

KNMQ 15-14 KKXX 16-16 KQXR 18-14 KF9S 21-17 KKFM 15-14 KBOS 27-23 KMGX 27-20 KYNOPM 18-9 KIKI 14-11 KQMQ 24-18 
KHOP 20-17 KCAQ 14-14 KSKD 18-14 

JERMAINE JACKSON 
Dynamite (Arista) 
LP: Jermaine Jackson 

207/3 85% 

14 

9 
B104 22-21 WHTT 28-27 WXKSPM 13-9 WNYS 11-10 

PRO-PM 14-13 WASH 7-6 30-29 

WNV2 18-14 

WKTI a KDWBFM 12-12 KHTR 11-10 18-14 WLOLFM 7-5 

17-17 KPKE 10-7 Q103 10-8 

WHTF 19-16 

KHFI 11-10 WFMF 4-4 KWIC 12-10 KZZB 16-21 WQ1D 9-9 KXX106 8-12 WSSX 11-14 WBCY 18-14 WJZR 12-11 WSKZ 12-10 WNOKFM 13-13 WZLD 13-10 KZFM 10-9 KAMZ 12-11 KSETFM 19-22 WANSPM 13-10 WZYP 7-7 94TYX 5-5 WQUT 24-18 WOKI 10-10 WFMI 5-3 FM100 13-8 G100 6-3 WABBFM 15-14 WHHYPM 16-15 KBFM 10-9 WZKS 18-16 WQUEPM 18-15 BJ105 21-19 

KIIS 1 18-1 KOPA 14-11 KZZP 12-11 12-11 FM102 9-8 KWOD 28-25 KS103 XTRA 12—1C 

fi06 < 

1-13 

qp 

WFLY 24-23 Q100 18-12 WMAR 17-14 WBESFM 14-13 WVSR 15-15 K104 35-35 WTICFM 10-14 WKEE 12-10 WLANFM 17-15 KC101 16-15 
98PXY 18-16 

WKRZFM 11-6 

WKAU 20-18 KIIK 16-11 WGTZ 6-5 KMGK 13-10 KZIO 12-13 WKDQ 11-10 WSTO 27-18 WMEE 14-10 WGRD 13-12 WJXO on WKFR 12-10 ZZ99 12-12 Z104 15-29 KJ103 12-12 

- Elton John Continued "■ 
WAZYFM 40-34 KFRX 30-24 WRKR 15-27 KKLSFM 20-16 99KG 32-28 KKRC 25-23 

KDWBFM on 1 
WLOLFM 33-28 
Wf»T 

MIDWEST 
WKDD d-36 WAHC 30-30 WKAU on 92X 32-29 

WIXV d-37 Z102 37-35 WGLF 37-33 KKQV 31-31 KNIN a WHSL, 29-29 
KWTOFM 24-20 WDBR 20-19 WSPT 28-24 KDW 19-19 KFMW 18-13 
WEST ? 
KGOT 16-15 

KIMN 28-23 KPKE a-29 0103 33-30 K1ISFM a KOPA a-29 KZZP a-37 K«3K 37-34 

WGTZ a KMGK 37-32 KZIO on WKDQ 40-37 
WGRD 37-36 WJXQ 32-29 

MIDWEST 
KFYR on WBNQ 33-31 WBWB d-39 WCILFM a KQCR- d-35 KCMQ 40-36 Y94 d-34 KYYA 17-17 KBOZFM 15-10 KTRS 18-17 KKAZ 22-17 

KWOD d-29 KS103 on XTRA 31-29 WVIC d-30 Z104 39-37 KKXLFM 34-29 WAZYFM 36-31 KFRX d-30 WRKR 29-24 KGHO 17-13 KOZE 18-18 K96 24-23 KCBN 27-21 KHTX 33-22 KBIM 27-19 KRSP 13-12 KZOZ 20-16 SLY96 17-14 

KWSS on KPLUS 38-35 KUBE 31-28 KNBO 36-34 
53 EAST 

KJ10 3 on KQKQ 29-28 WZOK a-22 WRQN 39-31 KAY107 38-36 
KKRD 34-27 WHOTFM on 

99KG d-35 KKRC d-33 KWTOFM d-26 
WSPT 39-33 KDW 33-33 KFMW 40-34 

KIST 21-18 | OK95 d-15 1 WFLY d-35 Q100 40-36 WMAR on WBENFM d-40 WVSR 37-33 K104 d-33 

WEST 
KNMQ 29-23 KKXX d-25 KQXR 30-22 KF95 33-28 KKFM 30-25 

WEST 
KGOT 32-29 KYYA on KBOZFM on KTRS d-29 KKAZ 35-29 30-27 WKEE d-40 WLANFM d-37 KC101 on Z106 a-39 WSPK a-40 98PXY 37-35 WGFM 40-40 93Q on WPST a 

KLUC a-33 K093 30-23 KHOP 40-27 KCAQ on KSKD 35-32 KDONFM 32-22 KCPX 40-34 KHYT 36-33 KBQ d-30 

KCPX 16-14 

MPBG 19-18 WZON 10-3 WIGY 11-11 103CIR 13-8 WOAY 19-15 WIKZ 27-20 WTSN 10-10 WERZ 6-5 WZYQ 18-13 WQCM 10-9 OK100 25-19 WKHI 10-8 95XIL 24-18 WJBQ 14-13 WOMPFM 22-20 WSQV 13-13 
SOUTH 
KQIZFM 15-1/ WJAD 12-9 WCGQ 14-11 KISR 8-3 Q104 13-10 WYKS 9-6 KILE 11-10 KTDY 9-9 Q101 15-11 KNOEFM 10-8 KWES 5-9 
WXLK 10-14 Z102 14-13 WGLF 9-6 KKQV 10-10 

KFYR 14-9 WBNQ 13-8 WBWB 11-8 KQCR 18-15 KCMQ 9-8 Y94 12-11 KKXLFM 15-15 WAZYFM 12-10 t 12-10 

o 

WBQN 10-7 KAY107 8-6 KEYNFM 9-8 KKRD 12-9 WHOTPM 13-13 

KNMQ 9-8 KKXX 12-12 KQXR 11-11 KF95 13-11 KKFM 12-12 KBOS 19-17 KMGX 13-13 
KQMQ 14-13 

99KG KKSC 10-7 KWTOFM 11- 

KHOP 12- KCAO 16- KSKD 9-] 

KGOT 5-9 KYYA 12-12 KBOZFM 14-1 KTRS 13-16 KKAZ 12-10 KGHO 13-12 K96 lO-T —' KCBN 10-10 KHTX 8-7 KBIM 16-11 KRSP 17-14 SLY96 13-12 KIST 15-15 OK95 13-11 

CHAKA KHAN 
I Feet For You IWBI 
LP: 1 Feel For You 

53% 

N&A 

_ Cyndi Lauper Continued- 

9 

WXKSPM C WNYS a WBLI on CKOI a 

Z93 29-24 
195 26-16 Y100 22-14 B97 d-27 WNVZ a-39 0105 d-27 
MIDWtST 

KMJK or PM102 ; KS103 < 

9 

WVSR on WTICFM 27-21 WKEE on WLANFM on 
Z106 39-33 WSPK on 98PXY a 

WFMF a 
KZZB a KXX106 a WSSX 32-28 WBCY on WJZR on WNOKFM on WZLD a KAMZ on WANSFM on WZYP d-38 
WHHYFM d-30 
WZKS on WQUEFM a-29 Y1Q6 On WAVO a 

WISE a-32 WJAD d-40 WCGQ a-36 

KQKQ 3 WRQN on KEYNFM c 

KMGX d-27 KYNOFM a-: KIKI KQMQ KHOP KCAQ"d-33 KSKD d-38 

37 

KCMQ a WAZYFM c WRKR on 

KGHO on KOZE a KBIM or KRSP or KZOZ or SLY96 C 
OK95 or 

WPLJ 5-4 100 5-3 WCAOFM 2-7 ! 6-12 -FM 5-1 » 14-12 CHUM 9-6 Q107 15-12 WASH 19-15 I 24-23 

93FM 9-8 195 13-13- Y100 2-2 

Q102 15-11 WGCL 7-7 WCZY 2-3 

FM 9-15 KHTR 3-2 KWK 3-10 WLOLFM 6-14 

KIMN 5-5 I 9-12 Q103 3-1 

FM102 6-15 KWOD 5-3 KS103 4-3 XTRA 1-1 

K104 20-12 WTICFM 2-6 WKEE 4-2 

98PXY 5-5 092 11-6 WGFM 2-2 93Q 2-2 WKFM 3-1 WPST 6-4 WRCK 4-3 

WDCG 4-4 KAMZ 3-3 KSETFM 3-4 WANSPM 4-3 WZYP 4-3 94TYX 9-8 WQUT 16-14 WOKI 5-5 WFMI 1-9 KKYK 5-2 FM100 3-1 G100 2-1 WABBFM 4-5 

WTSN 2-1 WERZ 2-1 WZYQ 5-8 WQCM 3-2 
95XIL 6-3 WJBQ ,1-4 WOMPFM 1-6 
SOUTH 
KQIZFM 3-1 WISE 3-3 WJAD 2-2 WCGQ 2-2 KISR 9-5 Q104 10-20 WYKS 1-2 KILE 1-1 KTDY 3-2 0101 5-4 KNOEFM 3-1 KWES 3-3 T94 1-3 
WXLK 15-15 

WKDD 5-12 WAHC 3-3 WKAU 3-1 

KMGK 5-1 KZIO 2-2 WKDQ 5-3 WSTO 7-2 WMEE 2-1 

KQKQ 1-1 KZ93 7-7 WZOK 2-1 093 11-6 WRQN 3-1 KAY]07 4-3 KEYNFM 2-2 KKRD 3-3 

KQXR l-l KP95 5-3 KKFM 4-2 KBOS 2-: 

KCMO 4-2 KLUC 5-4 KHOP 7-8 

WGLF 3 KKQV 2 KNIN : 

WCILFM 19-21 KQCR 1-1 KCMQ 2-1 Y94 4-1 KKXLFM 4-3 TM 13-9 KFRX 2-2 WRKR 4-6 KKLSFM 19-12 99KG 1-1 KKRC 3-2 KWTOFM 4-2 

KYYA 3-3 KBOZFM 6-! KTRS 5-4 

K96 13-9 KCBN 3-1 KBIM 8-4 

92% 

0 
KDONFM 22-21 Q106 14-11 WHTF 17-15 KCPX 20-19 KHYT 22-21 KRQ 22-19 

B104 24-22 WHTT 32-30 WXKSFM 21-14 
WBBQ 14-10 KHFI 26-16 WFMF 12-10 KWIC 22-18 EAST 

WNYS 24-19 KZZB 29-24 WQID 29-23 WFBG 22-15 
WBLI 24-21 KXX106 22-19 WSSX 15-12 

WZON 29-25 WIGY 17-13 
CKOI 30-20 Z100 22-22 WBCY 22-19 WJZR 18-13 WSKZ 26-24 

103CIR 18-12 WOAY 23-21 WIKZ 23-17 
B94 22-20 WHTX 19-19 WNOKFM 20-12 WZLD 22-12- KZFM a-24 

WTSN 19—16 WERZ 20-17 WZYQ 15-14 
CHUM d-30 0107 23-21 WDCG 23-18 KAMZ 17-15 ] 

WQCM 23—21 OKI00 30-24 WKHI 21-16 WASH a-13 WAVA 21-20 KSETFM 11-13 WANSPM 16-11 WZYP 29-26 
95XIL 22-19 WJBQ 24-22 

SOUTH 94TYX 29-25 WQOT 30-25 
WOMPFM 23-15 WSQV 22-21 

940 23-20 WOKI 16-15 WFMI 14-12 SOUTH 
KAFM 30-25 93FM 24-24 G100 16-10 WABBFM 26-23 

KQIZFM 25-24 WISE 24-13 
Y100 26-26 WHHYFM 24-20 KBFM 24-19 WCGQ 31-25 
WNVZ 22-20 KRCV 20-14 KX104 19-15 

KISR 18-12 O104 29-27 0105 20 17 WZKS 14-13 WQUEFM 16-16 KILE 21-19 
WGCL 12-11 BJ105 22-17 Y106 14-13.' , 

KTDY 20-17 0101 29-24 KNOEFM 20-17 WCZY 14-10 WRVQ 16-12, KITY 26-21 - KWES 27-25 
KBEQ 17-17 WKTI 16-16 KTFM 30-26 Z98 23-19 

T94 20-17 WPFM 32-27 WXLK 37-34 KDWBFM 16-23 KHTR 24-19 KWK 21-20 MIDWEST 
WKDD 12-9 

Z102 19-15 WGLF 20-14 KKQV 12-12 WLOLFM 19-19 
WEST WAHC 24-24 WKAU 29-25 92X 13-8 ' 

KNIN 35-31 
MIDWEST 

KIMN 20-19 KPKE 22-18 0103 19-15 WGTZ 17-15 KMGK 29-24 KZIO 20-15 
WBNQ 28-21 WBWB 20-19 "IISFM 26—25 KOPA 23-19 KZZP 21-17 KMJK 20-16 FM102 10-19 

 .Cont 

WKDQ 23-17 WMEE 20-14 WGRD 18-17 WJXQ a 
inued On Next C 

KCMQ 22-17 Y94 22-19 KKXLFM 25-23 
jtumn — i i— 

JEFFERSON STARSHIP 
Layin'It One The... (Grunt/RCA) 
LP: Nuclear Furniture 

63/17 26% 

9 

53 

WZLD or WZYP or WQUT a WOKI a G100 a KX104 i WRNO Or KROK a 

0100 a K104 32-25 WKEE on WSPK oiy 98PXY on 092 on 

WQCM on OK100 38-33 95X1L 25-22 WJBQ a  FM d-35 WSQV on 
SOUTH 
KQIZFM on WISE a WJAD on WCGQ a WYKS on 
KNOEFM on 
W1XV 38-35 KKQV 39-39 WHSL on 

WBNQ a WCILFM 3 WAZYFM O 99KG on KFMW a 

KBIM d-35 KZOZ d-39 SLY96 on OK9S a 

ELTON JOHN 
Who Wears These Shoes IWB) 
LP: Breaking Hearts _ 

217(14 89% 

o 
DEBUTS 65 

9 EAST 
ffiTT on WXKSFM d-36 WNYS 36-33 WPHD 33—27 WBLI d-40 CKOI on 

SOUTH 
WBBQ 39-31 KHFI 40-27 WFMF d-28 KWIC d-40 KZZB d-39 WQID 31-25 KXX106 d-29 WSSX 35-27 WBCY d-33 WJZR 32-30 WSKZ d-27 

9 
EAST 
WFBG 38-33 WZON d-33 WIGY 39-30 103C1R on 
WIKZ d-40 WTSN 33-27 

WHTX02S-21 PRO-FM on CFTR on CHUM on Q107 a WASH 29-24 
SOUTH 

WZLD a-39 WDCG d-29 KAMZ d-30 KSETFM 29-26 WANSFM 32-26 WZYP 35-28 94TYX d-37 WQOT a WOKI d-35 WFMI 35-33 

WZYQ-a-37 WQCM 40-33 OKI00 on WKHI 37-31 95XIL on WJBQ 34-30 WOMPFM on WSQV on 
SOUTH 

94Q 31-29 Z93 a-29 KAFM on 

B96 36-31 WCZY a WHYT d-35 KBEQ 20-15 WKTI 30-27 

G100 a-37 WABBFM d-2e WHHYPM a-28 KBFM 34-27 KRGV d-29 KX104 d-30 WQOEFM 29-26 WRNO 34-29 Y106 a WRVQ 27-23 KITY d—26 
KROK 39-34 

J. KENNEDY & J. OSBORNE 
Last Time I Made Love (A&M) 
LP: Lookin' For Trouble 

120/20 
DEBUTS 20 

9 

WXKSFM 32-29 Z100 a WCAUFM 38-33 
WASH 24-20 

B97 23-19 WNVZ a 0105 ori 

WCZY 38-36 WHYT 25-24 KBEQ 32-31 

PM102 on KS103 38-37 XTRA 35-33 KITS 

9 

K104 1-19 ! 40-3 WLANFM 39-38 KC101 30-2? Z10« 35-34 WSPK 33-33 WGFM 37-37 WPST d-38 WKRZFM 39-37 

WBBQ 27-24 
KZZB d-40 WQID on KXX106 a WSSX 26-21 WBCY 35-32 WJZR on WNOKFM 39-34 WZLD on WDCG on KAMZ d-29 WANSFH a-39 WZYP d-40 94TYX 36-34 WOKI 31-28 
G100 34-30 WABBFM on KBFM 37-35 
KX104 a-24 WZKS on WQUEFM d-28 Y106 on 

WKDQ a WKFR a-40 KEYNFM d-35 

KCMQ 37-31 KHOP a KCAQ d-34 KSKD a-37 

OP 
WFBG on 103CIR on WOAY 34-30 WIKZ a-26 WTSN on WQCM on OK100 19-15 WKHI d-39 95X1L on WJBQ 23-21 WOMPFM on 
SOUTH 
KQIZFM on WISE 38-35 WJAD 36-34 WCGQ a-39 Q104 9-7 KILE d-40 KTDY 39-31 0101 on KNOEPM on T94 35-33 

WBWB on WCILFM d-29 WAZYFM 26-24 

KBIM or KRSP a SLY96 C OK95 a 

KQIZFM on WISE d-38 WJAD 38-32 WCGQ a-37 KISR on 0104 a-31 WYKS a-27 KILE a-36 

T94 22-18 WPFM 39-36 WXLK 39-31 
- Continued On Next Column ■ 

CYNDI LAUPER 
S/i« Bop (Portrait/CBS) 
LP: She's So Unusual 

236/0 97% Summacy OP 130 DEBUTS 0 

SOUTH KDONFM 2-2 KCPX 7-4 

B-104 7-9 rfHTT 9-8 W*KSFM 2-2 WNYS 6-3 

WFMF 6-3 KWIC 2-2 KZZB 5-3 WQID 7-5 KXX106 2-2 WSSX 4-3 

KRQ 3-2 

EAST 
WBLI 3-3 CKGM 3-1 CKOI 4-2 

WJZR 4-4 WSKZ 3-3 WNOKFM 11-6 
WZON 6-1 WIGY 1-1 103CIR 4- 

- Madonna Continued- 
98PXY 15-12 WGFM 20-20 9 3Q 23-23 WKFM 23-18 WPST 22-19 

KQMQ 30-26 KLUC 27-22 K093 23-16 KHOP 18-11 KCAQ 10-9 KSKD 21-17 KDONFM 12-7 

© 

WXKSPM a-37 27-22 WPHD 27-24 
WCAUFM 34-32 

© 

B. MacDONALD w/B. WITHERS 
In The Name Of Love (Polyllor/PGI 
LP: Universal Rhythm 

50/17 21% 

9 

9 
Q100 on WKEE on WLANFM 38-35 WSPK on 

WANSFM on WZYP a WOKI on 
G100 a-40 KTFM 38-36 KROK 40-38 

KQMQ on KHOP on KCAQ On KHYT 35-33 

qp 

WJAD C WCGQ c KISR C 0104 S 

WAZYFM a 99KG a WSPT a 

NAKED EYES 
What In The... (EMI America) 
LP: Fuel For The Fire 

165/5 68% 

0 
DEBUTS SAME DOWN ADDS 

WQUT a WOKI 27-24 WFMI 24-23 G100 38-35 WHHYPM on KBFM 32-30 WZKS on WRNO 31-27 BJ105 a 

30-28 KPLUS 19-17 32-27 

5P 

Q100 on   1 38-37 WM 33-31 WVSR 35-32 K104 d-28 WKEE 30-27 WLANFM 34-31 106 d-40 WSPK 36-34 98PXY 29-27 1 34-: 930 on 38-28 37-33 WRCK 31-28 WKRZFM 27-26 Q106 27-26 WHTF 37-35 
SOUTH 

WKDD 28-24 WKAU 31-28 KIIK 32-30 KMGK 38-31 

ZZ99 on WVIC 27-26 KOFM on KZ93 on WRQN 30-24 KAY107 39-34 KEYNFM 35-32 
WHOTPM 30-30 

KQXR 33,-31 KF95 31-27 KKFM 29-28 KMGX d-30 KYNOFM d-28 KQMQ 29-28 KLUC 16-14 K093 33-28 KHOP on KSKD 30-27 KDONFM 14-12 KCPX ' 

I 29-26 23-19 

' 28-26 ! 27-24 

9 
WFBG 36-31 WZON d-35 WIGY 35-33 103CIR 30-26 

WERZ WQCM 29-24 OK100 23-18 WKHI 28-25 95XIL d-40 WJBQ 29-27 WOMPFM 26-2/ WSQV 19-17 

WISE d-40 WJAD d-36 WCGQ on KISR 32-27 0104 on 

WGLF 34-31 KKQV 27-27 KNIN 37-33 WHSL 18-18 

KQCR 27-24 KCMO 31-28 Y94 33-30 WAZYFM 20-19 
KKLSFM d-29 99KG 37-34 KKRC 33-27 KWTOFM 27-2 WDBR 34-29 WSPT 31-28 KDW 32-32 KFMW 29-25 

KGOT 27-22 KBOZFM a KTRS 33-30 

K96 28-27 KCBN 37-32 KHTX 35-30 KBIM 24-16 KRSP 40-35 KZOZ 26-24 SLY96 32-28 KIST 28-23 OK95 37-33 

MADONNA 
Lucky Star (Sire/WB) 
LP: Madonna 

232/6 95% 
DEBOTS 

DOWN ADDS 

NIGHT RANGER 
When You Close... (Camel/MCA) 
LP: Midnight Madness 

217/4 88% 1 

CKOI on WPLJ 23-23 Z100 29-27 WCAUFM 8-5 

CFTR on 0107 25-23 WASH 8-7 WAVA 20-18 

Z93 16-32 KAFM 20-1 3FM 10-7 195 11-14 

■ Continued On Next Column ■ 

9 

WLS-FM on Q102 a-30 WGCL 22-17 

WLOLFM 17-13 

KMJK 16-12 FM102 8-7 KWOD 15-10 KS103 3-2 XTRA 4-3 KITS 24-16 KWSS 27-19 KPLUS 12-8 KUBE 19-15 KNBO 19-15 

V (AST 
WFLY 22-19 0100 12-5 WMAR 19-16 WBENFM 30-25 WVSR 27-21 

WBBQ 24-12 KHFI 23-19 WFMF 21-15 KWIC 24-16 KZZB 31-25 WQID 16-7 KXX106 15-11 WSSX 14-11 WBCY 12-9 WJZR 19-16 WSKZ 23-15 WNOKFM 22-18 WZLD 25-16 KZFM 26-19 WDCG 18-12 KAMZ 6-5 KSETFM 7-9 WANSFM 24-17 WZYP 31-23 94TYX 32-26 WQUT a WOKI 30-26 WFMI 15-14 KKYK 23-18 FM100 26-16 G100 21-17 WABBFM 30-28 WHHYFM 29-21 KBFM 14-10 KRGV 19-11 
WZKS 21-19 WQUEFM 10-8 BJ105 a-22 Y106 12-9 WRVQ 20-14 KITY d-24 KTFM 32-30 KROK 29-21 Z98 7-6 WSEZ 25-18 

9 

I 25-16 WIGY 19-12 103CIR 22-19 WOAY 33-28 WIKZ 26-18 WTSN 31-17 WERZ 30-24 WZYQ 19-19 WQCM 18-8 WKHI 27-19 WJBQ 27-24 WOMPFM 38-29 WSQV 16 
SOUTH 

WJAD 21-16 WCGQ 38-29 KISR 33-28 Q104 17-12 WYKS 16-13 KILE 26-17 KTDY 26-21 0101 30-25 KNOEFM 26-15 KWES 24-19 T94 30-25 WPFM 36-30 WXLK 25-21 WIXV a Z102 25-21 WGLF 27-20 KKQV ,5-5 
WKDD 24-17 WAHC 16-16 WKAU 23-16 92X 29-24 KIIK-26-14 WGTZ 23-16 KMGK 30-17 . KZIO 24-16 WKDQ 28-21 WMEE 21-17 WGRD 17-14 WZPL 3-4 WJXO 40-37 WKFR 24-15 ZZ99 18-14 Z104 19-13 Z95 28-21 KJ103 27-27 KOPM 21-18 KQKQ 17-11 KZ93 22-21 WZOK 19-17 WRQN 31-23 KAY107 33-26 

KKRD 16-11 WHOTPM 21-21 WYFM 3-18 

KNMQ 16-12 KKXX 11-5 KQXR 3-2 KF95 24-20 KKFM 28-20 KBOS 15-12 KMGX 4-2 KYNOPM 31-21 

r 4-4 , 22-22 

KFYR on WBNQ 21-16 WBWB 25-22 WCILFM 9-9 KQCR 23-16 KCMO 20-12 Y94 24-19 KKXLFM 22-13 WAZYFM 24- KFRX 17-12 WRKR 17-14 KKLSFM d-26 99KG36-; KKRC 32-17 
WDBR 23-17 WSPT 23-15 KDW 21-21 KFMW 20-1C 
WEST 
KGOT 9-7 KYYA 28-21 KBOZFM d-: KTRS 19-11 KKAZ 26-19 KOTO 28-19 
K96 15-14 KCBN 20-13 KHTX 34-r' 
KRSP 7-5 KZOZ 10-1 SLY96 18- 

9 
B104 28-25 WHTT 20-19 WXKSFM 20-if WNYS 10-9 WPHD 18-15 WBLI 21-19 CKGM on " WCAOFM 21-2: B94 23-23 

WAVA a-30 

, Continued On Next Column - 

WBCY 14-13 WJZR 7-7 WSKZ 11-7 WNOKFM 2-1 WZLD 18-15 KZFM 15-13 WDCG 25-23 WANSFM 14-: WZYP 3 94TYX WQUT 22-16 WOKI 13-12 
10 

[ 9-8 ) 32-1 5-15 

WCZY 25-24 WHYT 15-14 WKTI 23-20 

KIMN 22-20 KPKE 8-4 0103 20-19 KOPA 20-16 17-1* 14-13 KWOD 20-19 26-25 

G100 WABBFM 20-16 WHHYFM 20-17 KBFM 22-18 KX104 3-33 WZKS 23-21 WQUEFM 13-13 WRNO 12-10 BJ105 30-26 Y106 20-18 WRVQ 15-11 KITY 12-9 KTFM 24-23 KROK 15-11 WSEZ a-25 

18-18 KITS 26- KWSS 14-12 KPLOS 17-1! KUBE 20-17 KNBQ 12-10 

WMAR 25-24 WBENFM 36-3! WVSR 13-11 K104 4-3 WKEE 15-14 WLANFM 10-9 Z106 40-37 WSPK 20-28 98PXV 10-23 092 ; 

WPST 12-14 

WKAU 15-14 92X 17-13 KIIK 22-17 

WGRD 12-10 WZPL on WJXO 6-5 WKFR 16-14 ZZ99 11-H WVIC 7-5 Z104 19-18 
KJ103 24-24 KOFM 30-23 KQKQ 19-15 KZ93 12-11 WZOK 16-14 WRQN 16-12 KAY107 20-16 KEYNFM 6-4 KKRD 19-18 WHOTFM 16-16 WYFM a-15 

KNMQ 13-13 KKXX 18-15 KQXR 15-15 KF95 10-10 KKFM 9-7 KBOS 21-19 KMGX 24-21 KYNOFM 25-15 KQMQ 36-30 KLUC 19-16 KHOP 21-19 

KCAQ 32-23 KSKD 8-9 KDONFM 13-1 KCPX 6-2 KHYT d-31 KRQ 12-9 

9 

WIGY 12-9 103CIR 10-6 WOAY 21-19 

WQCM 15-12 OK100 2-1 WKHI 12-12 95XIL 12-10 WJBQ 22-20 WOMPFM 34-3: 

KQIZFM 11-8 WISE 16-12 WJAD 9-8 WCGQ 17-16 KISR 19-17 WYKS 12-10 KILE 14-11 KTDY 16-12 0101 19-15 KNOEFM 15-1 KWES 18-15 WPFM 13-10 WXLK 13- 

© 

BILLY OCEAN 
Caribbean Queen... (Jive/Arista) 
LP: Suddenly 

204/22 84% 

? 23-19 !FM 25-22 > 39-34 WBLI 3*7-28 CKGM 10-7 CKOI 23-17 WPLJ a-18 100 30-28 WCAOFM 19-10 B94 20- 

9 

: 12-6 ;-22 PRO-F 0107 22-14 WASH 26-22 WAVA 27-24 

Z9 3 22-13 KAFM 28-21 93FM on 19-15 25-24 B97 20-9 WNVZ 34-25 0105 27-20 

WCZY 19-12 

a-27 29-26 WLOLFM 29-: 

KIMN on KPKE a 0103 d-33 ■■ KIIS FM 16-11 KOPA 29-26 KMJK 39-28 FM102 19-14 KWOD a KS103 31-26 XTRA 25-22 
KWSS a-27 KPLOS 36-34 KUBE 29-26 KNBQ 38-28 

0100 21-18 WMAR 32-29 WBENFM 24-16 WVSR 30-26 K104 39-29 WTICFM 26-18 WKEE 35-32 

KWIC a-34 KZZB 39-32 KXX106 18-15 
WJZR 37-31 WNOKFM 28-23 WZLD 32-29 
KAMZ 27-23 wSNSFM 35-30 WZYP 25-17 94TYX 22-18 WOKI 26-23 WFMI 32-30 FM100 d-28 • G100 36-29 WABBFM d-29 , WHHYFM 28-25 KBFM 39-33 KX104 26-19 , WZKS 8-7 ■ WQUEFM 24-14 BJ105 a-30 Y106 on WRVQ 26-21 KTFM 25-2* 18-16 I 16-14 

KIIK a-25 KMGK d-33 KZIO d-30 WKDQ 39-33 
WKFR 37-32 ZZ99 on WVIC a-24 Z104 d-33 Z95 d-30 KJ103 on KOFM a KQKQ 31-25 WRQN 37-29 KAY107 36-33 KEYNFM 34-30 

KNMQ a-25 KQXR 20-16 KF95 a-30 KKFM d-33 KBOS 22-15 KMGX 14-10 KYNOFM a-25 KIKI d-39 KQMQ 25-22 KLUC a K09 3 15-9 KHOP 38-35 KCAQ 27-22 KSKD 29-28 KDONFM 6-5 KCPX a-38 

WFBG 39-32 WIGY 38-29 103CIR d-34 WOAY d-32 WIKZ a-33 WERZ 31-25 WQCM 33-25 OK100 36-28 

WJAD 33-29 WCGQ 40-35 KISR a-35 0104 14-9 WYKS a-28 KILE 40-31 KTDY 32-22 0101 38-27 KNOEFM 40-35 

WGLF 33-29 KKQV 24-24 KNIN 26-17 

WBNQ a WBWB 37-31 WCILFM 23-20 KCMQ d-37 Y94 a-31 KKXLFM on WAZYFM 33-28 KFRX a WRKR 10-8 99KG 40-32 

KBOZFM a KTRS 29-27 KKAZ 31-26 

KCBN 38-31 KHTX 40-36 KBIM 26-18 KRSP 39-37 KZOZ 24-22 SLY96 34-2 KIST 39-33 OK95 15-10 

o 

WIXV 12-7 WGLF KKOtf 14- KHIN 9-! WHSL 8-1 
i-11 

WCILFM 1£ KQCR IS-] KCMO 16-3 Y94 15-13 KKXLFM 19-17 WAZYFM 7-4 KFRX 19-16 WRKR 9-9 KKLSFM 16-: 99KG 16-11 KKRC 9-9 KWTOFM 28-22 WDBR 14-12 WSPT 20-17 KDW 23-23 KFMW 11-9 

KTRS 14-13 KKAZ 17-1' KGHO 12-9 

KHTX 18-17 KBIM 7 KRSP 1 KZOZ 1 

STEVE PERRY 
Strung Out (Columbia) 
LP: Street Talk 

53% 
N&A 

SUP 19 DEBUTS 19 

9 

WPHD 3 WBLI c CKOI e 

WFLY d-34 0100 on WBENFH on WVSR on K104 a-37 

WPST on WRCK a-37 WKRZFM on 

KWIC on KZZB d-37 WQID 40-37 

WNOKFM 37-3 WZLD on WANSPM on WZYP d-37 94TYX a WQUT on WOKI on WFMI 34-32 G100 a WABBFM on WHHYPM on KBFM 40-36 

WGRD 33-31 
WJXQ 34-30 WKFR on WVIC 25-17 Z104 39-36 WRQN d-37 KAY 107 a KEYNFM on KKRD 36-30 WHOTFM on 

WZON a WIGY d-37 103CIB on 

WERZ 38-33 WZYQ on WQCM a-35 OK100 on 

WISE c WJAD c WCGQ C WYKS c 

Z102 a WGLF on KKQV 40- WHSL 32-32 

WBNQ 34-32 WBWB on 

KKLSFM a 99KG a WDBR on 

KHTX d- KBIM d-33 KRSP a 

POINTER SISTERS 
I'm So Excited (Planet/RCA) 
LP: Break Out 

, 184/23 76% 
DEBUTS SAME DOWN ADOS 

qp 9 
WBBQ 28-2: KHFI on KWIC d-35 KZZB WQID 29 

WCAUFM 27-24 894 21-17 WBTX 10-7 0107 27-24 WASH a-29 

195 6-4 Y100 5-5 B97 24-22 

B96 38-19 WLS 40-40 WLS-FM 40-40 Q102 18-12 wgcl a-20 WCZY 36-29 WBYT 21-19 KBEQ 33-33 WKTI 17-18 

; 24-: WSSX on WBCY 21-17 WJZR 27-26 
WNOKFM on WZLD 37 WDCG 33 I 29-2 KSETFM 8-1 — WANSPM 38-34 WZYP d-31 94TYX 30-21 WOKI 39-34 WFMI 22-21 G100 on WABBFM 17-13 WHHYFM a KBFM 30-29 KRGV 7-4 KX104 22-18 WQOEFM 30-27 BJ105 a WRVQ 29-25 
KTFM 28-27 KROK d-30 Z98 11-9 

WFBG 32-27 WZON d-36 WIGY on 103CIR d-33 
WIKZ 30-24 WTSN 27-24 WERZ 24-18 WZYQ 30-23 WQCM 30-26 WKHI d-32 WJBQ 36-33 WOMPFM 37-29 WSQV a 
SOUTH 
KQIZFM on WISE 32-2' WJAD 32-29 WCGQ 26-18 
Q104 a-33 WYKS 28-20 KILE 34- KTDY 35-30 Q101 31-28 KNOEFM 37-29 
T94 11-t WPFM 25-22 WXLK 18-16 KKQV 38-39 

, Continued On Next Column - 



Page 1 26 
New & Active Continued 

R&R/Friday, September 14, 1984 

. Twisted Sister Continued . 
Q107 20-17 WASH 21-17 WAVA 28-25 

293 20-16 KAFM 24-18 93FM 17-19 195 17-27 XlOO 21-17 B97 7-9 KHV2 25-22 Q10S 10-8 

B9« 9-7 WtS 7-7 WLS-PM 7-7 WCZ* 20-21 

Wt87 
KIISPK 23-15 KHJK 19-17 KWOD 18-17 K6103 22-31 XTRA 10-9 KITS 23-23 
KOBE 18-16 KNBQ 20—1# 

fAtT 
WPLY 23-22 Q100 11-9 StMAR 30-28 WVSR 19-17 WKEE 24-23 WLANPM 1-4 2106 8-8 WSPK 16-23 98PXX 11-11 092 19-15 WGFM 22-22 93Q 20-20 WKFM 12-21 WtCK 11-10 WKRZFM 12-31 WHTP 5-4 

94TyX 19-19 WQUT 34-27 WOKI 9-8 WPMI 12-11 G100 17-27 MHHYFM 13-13 KBFH 21-25 KX104 6-5 M2XS 19-17 HQOEFM 25-25 WBNO 4-4 BJ105 24-21 *106 18-15 KITV 27-23 KROK 23-20 298 10-15 

WAHC 4-4 WKAU 16-15 92X 20-14 KIIK 30-20 WGTZ 16-14 t 17-15 

KQIZFM 14-12 WISE 18-16 WJAD 20-18 WCGQ 22-20 KISS on WYKS 19-17 KTDY 25-23 Q101 25-22 :PM 32-33 KWES 16-16 T94 17-16 WPPK 23-19 WXi.K 31-27 WIXV 36-31 2102 16-14 WGLP 26-24 KKQV 4-4 WHSti 17-17 

i-19 KZIO } WKOQ 22-19 KWEE 15-11 KGRD 20-18 WJXQ 11-11 ZZ99 5-19 WVIC on 2104 5-5 295 6-6 KJ103 13-13 KOPM 16-11 KQKQ 7-7 HRON 23-18 KAY107 28-23 KSYNPM 16-16 KKR0 15-14 WHOTPM 19-19 

KNMQ 18-18 KKXX l-l KF95 22-22 KKPM 22-21 KBOS 32-28 KMGX 23-17 KCHO 15-7 KLUC 22-21 KCAQ 12-]1 

Y94 17-16 KKXIiFM 11-10 WA2YFM 21-20 WRKK 2-S 

KOZE 10-11 K96 22-21 
KHTX 25-21 KBIM 22-15 KRSP 6-7 KZOZ 6-5 

o 

MARIA ViDAL 
Body Rock (EM! America) 
LP: Sdtrk. Body Rock 

98/44 

I N&A 

J3J EAST 

WJZR on W2LD a 
WZYP a WOKI on 

SOUTH 
WISE a WJAD on 

WXKSPM a WPHD on WBLI a 
KTFM on KROK on 

KISR a KILE on KTDY on 0101 on B94 on PRO-FM a WKOO a T94 on WIXV a SOUTH KZIO on KKQV on Y100 31-29 KJ103Oon 
KNIU a 

WCZY a 
WIST 

KAY107 a KEYNFM on 
WIST 

KFYR on WBNQ d-35 
KQCR a 

0103 a FM102 a 

CAST 

KBOS on 
KQMO on K093 a-34 KSKD on KDONPM on 

KFRX on " KKLSFM a 
WDBR on 
KDVV on 

WFLY a 0100 on WBENFM a WVSR on 
WLANFM a WSPK a WRCK on 
WHTF on 

WBBQ a KWIC a K2ZB a WSSX a 

qp EAST 
WZON a WIGY a WOAY a WERZ d-39 WQCM 38-30 WKHI a WJBQ a 

WEST 
KGOT on 
KGHO d-38 K96 a KHTX a KBIM d-38 KRSP a KZOZ on SLY96 a KIST d-37 OK95 a 

© 

WHAM 
Wake Me Up Before You Go-Go 

"4/73 72% 
E 754 S 74% M 56% W 84% 

IBREAKERl DEBUTS 38 SAME 51 DOWN 0 ADDS 73 

qp WHTF a 

B104 on WXKSFM on WBBQ on WZON d-32 
WPHD 37-30 WBLI on 
Z100 a WCAOPM on 

WQID a KXX106 on WSSX a-33 WBCY 31-25 WJZR d-36 WNOKFM on 

103CIR d-36 
WIKZ a WTSN a WERZ on WZYQ on 

PRO-FM a CFTR on Q107 d-29 
SOUTH 
940 d-23 

KAMZ a WANSFM on WZYP a WOKI on WFMI d-39 FM100 a WHHYFM a 

WKHI on WJBQ d-40 WOMPFM on 
SOUTH 
KQIZFM a WISE on KAFM d-32 93FM on 195 a KX104 d-28 WZKS a WQUEFM a 
WJAD a WCGQ d-40 
Q104 31-26 0105 a Y106 d-36 KTFM on KROK d-36 
KILE a KTDY on Q101 a B96 ■-40 WCZY d-38 WHYT a KBTR on KWK a WLOLFM a-32 WKDD d-39 WKAU a 

KWSS 30-26 T94 a wpfm on 
. Z102 d-39 

KIMN a 
KIIK d-22 
KZIO a 

KKQV 33-33 

Q103 a KIISFM 37-29 WGRD a-40 WZPL on WKFR a KFYR on WBNQ on KMJK d-36 FM102 on KWOD a ICS103 40-35 XTRA d-28 

ZZ99 on 
KQKQ a-34 WRQN d-38 KAY107 d-35 

KQCR d-38 KCMQ a Y94 a 
KpLUS 31-30 KUBE 32-22 KNBQ a-37 
53 

EAST 

KEYNFM on KKRD d-36 
WEST 
KKXX a KQXR 37-29 
KBOS a 

KWTOFM « WSPT a KFMW a 
WIST 
KGOT d-31 
KTRS a KKAZ a 

WSR^on' WTICFM a-31 
KQMO d-38 KHOP d-39 KCAQ d-31 KSKD on, 

KOZE d-26 K96 a KCBN a-38 KHTX on KBIM a-32 
KC101 a 2106 38-32 WSPK on 

KHYT d-35 KRQ on KZOZ 33-27 SLY96 d-39 KIST d-38 98PXY a WKFM a 

anpill I cl 5 SIGNIFICANT ACTION 

© 

New & Active 
Continued 

STEVIE WONDER 
! Just Called To... (Tarn/a/Mo to wn) 
LP: The Woman In Red Soundtrack 
Regional 226/8 

© 
OP 191 OEBOTS 17 SAME 10 DOWN 0 

qp EAST 
8104 26-16 WHTT 15-5 WXKSPM 17-1] WHYS d-30 WBLI 27-20 
ckoi on WPLJ a-17 2100 d-25 WCAOPH 29-19 894 17-5 WHTX 11-4 PRO-PM 27-23 CBOM d-29 0107 30-26 WASH 20-16 NAVA a-27 
SOUTH 
940 4-1 293 10-3 KAPM 27-19 93PM 22-13 195 23-12 Y100 15-9 B97 6-3 WHVZ ,32-23 Q105 24-18 

WCZY 28-20 WHYT 19-12 KBE0 22-18 

KXMN 24-14 KPKE 27-25 0103 14-12 KIISPM 20-8 KOPA 28-24 KIZP 23-18 KHJK 29-21 FH102 18-11 KWOD d-28 KS103 19-10 XTRA 26-23 KITS 20-12 KWSS 19-14 

9 

WVSR 22-18 K104 21-17 WTICFM 17-1 WKEE 25-21 WLANFM 31-2 KC101 26-16 Z10« 32-29 WSPK 35-24 98PXY d-30 WGFM 19-19 930 28-28 WKPM 25-20 WPST 13-10 

HBB0 34-27 KHFI 32-22 HPMF 18-12 KWIC 29-22 KZZB 36-34 WQIO 18-14 KXX106 16-8 WSSX a WBCY 9-6 WJZR 21-17 WSK2 24-22 WNOKFM 21-17 WZLD 27-21 WOCG 29-17 KftMZ 19-16 KSSTFM 17-14 WANSFM 19-14 
94TYX 16-14 WQUT d-36 WOKI 18-16 WFMI 33-31 KKYK 25-22 PM100 20-10 6100 26-20 1-22 i-23 KBFM 18-13 KRGV 17-10 KX104 15-10 WZKS 20-15 WQUEFM 9-7 WRNO 16-14 BJ105 20-16 Y106 17-14 WRVQ 24-17 KITY 28-19 KTFM 10-9 KROK 26-19 298 14-7 WSBZ 23-13 

WKDD 25-22 WAHC on WKAU d-29 KIIK 21-13 WGTZ 25-17 KMGK 33-28 KZIO 23-20 WKDQ 29-22 WSTO 25-14 WMEB 24-16 WGBD 23-22 WZPL 9-8 
2Z99 d-30 Z104 29-26 295 22-18 KJ103 35-35 KOFH d-26 KQKQ 27-18 KZ93 23-22 WZOK 18-15 
093 26-13 WRON 35-27 KAyi07 35-33 KEYNPM 21-H KKRD 25-21 

KNMQ 19-16 KKXX 22-18 KgxR 10-6 Kr95 32-25 KKPM 24-18 KBOS 24-21 KMGX 16-9 KYNOPM 27-16 KIKI 5-3 KCPO 28-24 KLOC d-34 K093 17-10 KHOP 14-5 KCAQ d-28 KSKB 22-21 

KDONPM d-36 KCPX a-36 KHYT 18-16 KRO 25-20 

WPBG 21-13 WZON 33-18 WIGY 26-18 103CIR 26-21 WOAY 25-18 WIK2 28-11 WTSN 18-15 WERZ 26-20 WZYQ 10-2 WQCM 26-20 OK100 17-14 WKHI 26-22 95X11. 20-17 WJBQ 25-18 WOMPPM 13-12 
SOUTH 
KQIZFM 24-23 WISE 26-20 WJAD 25-22 WCC6 32-26 XISR 11-6 0104 3-2 WYKS 24-21 KILE 23-14 KTDY 21-18 
KWES 34-29 T94 12-7 WPFM 34-26 WXtK 28-23 WIXV 18-11 2102 20-17 WGLF 24-16 KKQV 11-11 KNIN 18-8 

KFRX 22-15 
KKLSFM 26-21 99KG d-33 KKRC d-29 KKTOPM 16-9 WDBR 30-23 WSPT d-35 KDW 24-24 

KTRS 21-14 KKAZ 29-20 KGHO 29-23 KOZE 24-15 K96 23-22 RCBN 23-15 KBTX a-31 KBIM 34-25 KRSP 37-29 KZOZ 17-13 SfcY96 23-17 KIST 20-17 

SONGS WITH LESS THAN 50 STATION REPORTS 

O 

PEABO BRYSON 
Slow Dancin' (Elektra) 
LP: Straight From The Heart 

qp EAST 

WVSR a 
SOUTH 

MiOWEST 

9 EAST 
WERZ a WOMPFM a 

MIDWEST 
WtST 

WRQN a 
WEST 
KQMO a 

SOUTH 
KILE a 

qp 
EAST 

KHYT a 
WIST 

Q 

MICHAEL FURLONG 
Use it Or Lose tt (Atlantic) 
LP: Use It Or Lose It 

9 

EAST 
WVSR a K104 a WRCK a 

9 EAST 
WPHD a SOUTH WFBG a 

WFMI a 
MIDWEST 

OK100 a 
SOUTH 

WtST 
WtST MiOWEST 

99KG a 

9 
WEST 
K02S a 

SAM HARRIS 
Sugar Don't Bite (Motown) 
LP: Sam Harris 

9 

WCAOPM c 
SOUTH 

9 
0100 a K104 d-4 WKEE a WKfiZFM c 

WJZR 40-3J WNOKFM a WZLD on KAH2 on KSBTPM on WOKI on WFMI on 

WKOO a WROM a KAY107 ; KEYMFM £ 

WFBG on 
103CIR a WERZ on WZYQ a-40 OK100 on 95X1L a WJBQ on 

HELIX 
Rock You (Capitol) 
LP: Walkin' The Razor's Edge 

qp CAST 
CHOM on 
•OUTM 

9 

K104 on WRCK 28-25 WHTP on 
WFBG on WZON on WIGY on WBRZ on OK100 on 95XIL d-35 

o 

KROKUS 
Midnite Maniac (Arista) 
LP: The Blitz 

qp EAST 
SOUTH 
KWIC on KZZB a 

WOAY d-38 WERZ on WZYQ 36-34 WQCM a WOMPFM a 

SOUTH 
WFMI on WRNO on KTFM on 

KMGK on 

KQIZFM a WISE on T94 on KKQV on KNIN d-18 

WIST 

55 
EAST 
WFLY a 0100 36-33 WSPK a WRCK d-38 

WRQN a 
WOT 
KQXR on KSKD a KDONFM a 

qp EAST 
WFBG a 

MiOWEST 
WBNQ on KKXLFM 3 WAZYFM a 
99KG on 
WSPT on 
WtST 

WIGY on KHTX on 
KZOZ on OK9S a 

FREDDIE MERCURY 
Love Kills (Columbia) 
LP: Soundtrack Metropolis 

qp 
WRCK a WKR2FN a 
SOUTH 
KWIC a WFBG a 

SOUTH WFMI a WRNO a WERZ a OK100 a 
MIDWEST WJXQ a SOUTH 
WEST WRQN a WIXV a 

East 

WIST 
KQXR a KQMO a KSKD a 

KWTOFM a 
WEST 
KBIM a KZOZ a OK95 a 

LUBA 
Everytime / See Your... (Capitol) 
LP: Secrets And Sins 

9 9 ~ CAST 
0100 a 
WRCK or 
SOUTH 
KTFM or 

© 

GO-GO'S 
Ybs Or No URS/A&M) 
LP: Talk Show 

qp EAST 
WTSN a 

WISE a 
KNOEFM c 

9 

o 

VANITY 
Pretty Mess (Motown) 
LP: Wild Animal 

qp 
EAST 
WXKSPM o CKOI on 
SOUTH 

GIORGIO MORODER 
w/PHILIP OAKEY 
Together In... (Virgin/Epic) 
LP: Soundtrack Electric 

qp 

9 

EAST 
K104 on 
SOUTH 
WFMI or. SOUTH 

KTDY or 

qp 

WIST 
KBIM a 
OK95 s 

(3 qp 

WFBG c WIGY c WERZ O WJBQ C 

WISE or WCGQ a KILE a T94 a 

© 

© 

WEST 
KGOT a © 

o 

RICKIE LEE JONES 
The Rftal End (WB} 
LP: The Magazine 

9 

9 

KQXS on KF95 a KSKD a 
qp 

WJBQ on 
SOUTH 
KNOEFM on WXLR a KKQV on WHSL on 
MtDWCST 
KWTOFM on 

SERGIO MENDES 
Real Life (A&M) 
LP: Confetti 

QP 

qp 

EAST 
K104 a 

qp' 

WAZYPM a 
WMT 
KBIM a 

S.O.S. BAND 
Just The Way You... (Tabu/CBS) 
LP: Just The Way You Like It 

QP 

WCAOPM 39-36 

WEST 
PM102 d-29 

KSETFM 27-i 
Y106 on 

WOAY 27-26 WERZ on WJBQ on 

FRANK STALLONE 
H We Ever Get Back IPo/ydor) 
LP: Frank Stallone 

9 

qp 

EAST 
0100 ( Z106 c WPST ; WJBQ or 

SOUTH 

WANG CHUNG 
Don't Be My Enemy (Geffen) 
LP: Points On The Curve 

qp EAST 
WPHD d-" WCAOPM c 
SOUTH 

5P EAST 
WVSR On 
SOUTH 

KWIC a WZLD c WFMI a KTFM c 

KQXR a KQHQ a KHOP on 

53 

WOMPFM a 
SOUTH 

WAZYFM a 99KG a WDBR a 

KHTX oi KBIM a KZOZ a SLY96 < OK95 a 

MATTHEW WILDER 
Bouncin' Off... (Private l/CBS) 
LP: Boundin' Off The Walls 

9 

9 
Q100 i WVSR i K104 i 

WKEE a WRCK a WKRZFM a WHTF a 

KWIC a KAMZ z WOKI i 

WJXQ a Z299 a WR0N a 

9 

WOAY a WTSN a WERZ a OK100 J 95XIL a WJBQ a 
SOUTH 
WJAD a 0101 a KWES a 

WCILFM a WDBR a KFMW a 

KOZE a KHTX a KBIM a KZOZ a SLYSS a KIST a 



JOIN These Stations Already Signed. 

WAPP/New York WLLZ/Detroit KLOL/Houston WPLR/New Haven 

XETRA/San Diego WRNO/New Orteans WAAY/Hunteville 

The Biggest Talent Search 

In Radio History Debuts October 1,1984 

Over $100,000 IN PRIZES 

including an MCA Recording Contract 

and AKAI MG 1212 Recording Outfit. 

Does Your Market Have The Next BON JOVI or TWISTED SISTER? 

BON JOVI — Mercury Records/appeared on the "WAPP New York 
Rocks 1983" LP. 

TWISTED SISTER — Atlantic Records/appeared on the "WAPP New York 
Rocks 1983" LP & "WPDH Rock & Roll Vol. II" LP. 



The UMftedl Stations 

AMERICA'S TARGET RADIO NETWORKS# 
iiiliiiiiiiiiiiiiiiiiii* 

The United Stations produces and distributes long-form 

radio programs and specials nationally in an environment 

designed to deliver a targeted audience. Our programs and 

specials are advertiser-supported, enabling the national and 

local advertiser to pin-point specific listener demographics 

and life-styles. For more information on how The United Stations' 

target approach can become a part of your client's advertising 

and marketing plan, contact "US" in New York at (212) 869-7444. 

AMERICA'S 

Fm nsr 

mmw 

it: 

PROGRAMMING 

NETWORK 

The Weekly Country Music Countdown 

Dick Clark's Rock, Roll & Remember 

The Great Sounds 

Solid Gold Country 

Weekly Top 40 

New York Los Angeles 

f- 



The UnHed Stations 

AMERICA'S TARGET RADIO NETWORKS® 

PROUDLY ACCEPTS 

THE GOLD MEDAL 

FOR 

ENTERTAINMENT PROGRAMMING* 

Reaching nearly 30 million 18+ listeners each week. 

(R. H. Bruskin, Fall, 1982) 

* Regularly scheduled music pwgmm category (Syndicator or Network produced). 
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^OUIICAL NEWS 
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1050 Techwdod Drive, N.W., Atlanta, GA 30318 (404) 827-2200 

Copyright 1984, Turner Broadcasting System, Inc. 
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cyclically-adjusted deficit of well 
over $100 billion, which is highly 
stimulative by any historical com- 
parison. 

The Federal Reserve will come 
under increased pressure in the 
year ahead. StiU-large Treasury 
borrowing, coupled with rising 
private credit demands, will put 
strains on credit markets - push- 
ing credit growth higher and caus- 
ing concern on the part of 
monetary policymakers. The end 
result will be an even tighter 
monetary policy as policymakers 
attempt to hold the next inflation 
peak significantly below the last. 

A few other factors to look for in 
1985: 

• Gains in output will be more 
subdued. The U.S. economy in the 
fall of 1984 is in transition from a 
period of exceptionally rapid 
growth to one of a much more 
moderate expansionary trend. Al- 
though interest-sensitive sectors 
such as housing and auto sales are 
projected to decline from recent, 
unsustainably high levels of pro- 
duction and sales, no drop in total 
output is foreseen through the end 
of 1985. Real GNP expanded 11% 
from the third quarter of 1982 
through this year's second period 
- equivalent to an annual growth 
rate of 6.1%. Real growth is ex- 
pected to drop to about a 3% rate 
late this year, with only a 1.7% in- 
crease from this year's fourth 
quarter through the final period of 
1985. 

• Consumers will spend more 
cautiously. Consumer spending 
will be a source of stability in the 
late 1984 and 1985 economy. Al- 
though auto sales are likely to 
have peaked this summer at an 
annual rate close to 11 million, car 
sales should remain above the 
10-million level through most of 
1985 as strong replacement de- 
mand is only modestly discourag- 
ed by tighter credit and lower con- 
sumer confidence. Retail spend- 
ing for nondurable goods and ser- 
vices should record a 3% average 

gain in 1985. Food purchases are 
likely to be the fastest-growing 
category of consumer nondurable 
goods, and expenditures related to 
housing will lead the services sec- 
tor. 

• Capital spending outlook still 
robust. Although the growth trend 
of investment spending is expect- 
ed to weaken through 1985, it will 
be slowing from the 21% annual 
rate from the first half of 1984. 
While part of the slowing of 
growth in capital spending will be 
due to a weaker trend in output 
and sales, it also reflects expected 
higher interest rates, weaker cor- 
porate equity financing, and de- 
teriorating profitability in 1985. 
Both the producers' durable 
equipment and structures cate- 
gories of investment are projected 
to show over-the-year gains of 
about 8%, with far lower rates in 
the second half of the year. 

• The housing peak is behind us. 
The volume of housing activity is 
likely to decline late this year and 
next in response to the already- 
worsening credit situation for 
residential real estate. The drop 
will be mitigated, however, by 
continued reliance on adjustable 
rate mortgages for an important 
proportion of total home pur- 
chases. Housing starts are likely 
to fall from this year's peak quar- 
terly reading of 1.97 million units, 
recorded in the first quarter, to 1.5 
million units by the fourth quarter 
of 1985. 

• Less government? Don't bet 
the farm on it. The Federal gov- 
ernment will remain a very stimu- 
lative force in the 1985 economy. 
Real Federal spending will be 
growing even faster in 1985 than in 
1984, assuming no major new 
budget cuts. This forecast as- 
sumes that real defense spending 
will grow about 6% next year, 
while nondefense spending will 
stabilize at a level almost 11% 
above that of 1984, which was de- 
pressed by the PIK program early 
this year. State and local govern- 
ment spending will benefit from 
an improved revenue position, as 
this year's growth in the tax base 

exceeded expectations by a 
substantial amount. 

• An improving foreign trade 
picture? The net export sector of 
the U.S. economy is expected to 
remain in a deficit position 
through the rest of this year and 
throughout 1985. The prospects for 
1985 on the whole are less negative 
due to an improving trade picture 
based on a slowing of growth in 
the domestic economy. Although 
the dollar's trade-weighted value 
is likely to decline somewhat from 
its current level in 1985, the de- 
cline is not likely to be either 
precipitous or unbroken, 

• Prices and wages should be 
well-behaved. Gains in both prices 
and wages should continue to be 
moderate over the forecast 
period. Although prices of most in- 
dustrial commodities are likely to 
rise more rapidly next year - 
many have been declining in 1984 
- the overall increase will be held 
in check by weak trends projected 
for energy products, textiles, and 
lumber. Wholesale prices of many 
farm products could decline if the 
expected strong harvests mater- 
ialize. Prices of finished goods will 
receive upward pressure from 
high operating rates now being ex- 
perienced by many industries. In- 
creases in labor costs, however, 
will generally be mild in both the 
unionized and nonunionized sec- 
tors of the economy. The likely ex- 
ception to this trend will be the 
auto industry, where manage- 
ment is likely to agree to a quick 
and generous settlement in order 
to not lose sales. Our forecast calls 
for the Consumer Price Index to 
rise more than 4% in 1984 and 
about 5% next year, while pro- 
ducer prices will advance less 
than 3% this year and close to 5% 
in 1985. 

• Still no recession in sight. In 
summary, the remainder of 1984 is 
likely to be a transitional period of 
growth that will be followed next 
year by some declines in interest- 
sensitive sectors of the economy. 
Weakness in residential invest- 
ment and consumer durable goods 

sectors will be offset, however, by 
sustained growth in consumer 
spending for nondurable goods 
and services, business capital 
spending, and government pur- 
chases. Additions to business in- 

S/nai 
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October - it should run about $186 
billion. 

• Industrial production gains 
should continue, but at only half 
the pace of earlier this year. On 
average this will work out to about 
.5% a month for the next six or 
seven months; there will be some 
months when this figure will be 
greater, and some where it will be 
less. Along the way we might even 
run into a month or two that will 
make some people think the 
economic expansion is ending. 
All in all, however, this area still 
has a great deal of resiliency in it. 
Expansion of the GNP should con- 
tinue on average at around 3% in 
the fourth quarter, and in the first 
half of 1985 it will probably aver- 
age 3-4%. 

• Consumer demand for dura- 
ble goods seems to be pretty well 
satisfied. A combination of factors 
will contribute to a slower pace — 
consumers have already added 
heavily to their auto purchases, 
until recently they have bought a 
lot of homes, and interest rates 
are beginning to go up. Thus, the 
profile of consumer spending is 
likely to change, shifting out of 
durable goods to nondurable and 
services. Overall, consumer 
spending should slow but it will 
not fizzle out. It will just move 
away from big ticket items, such 
as furniture, automobiles, and 
houses. 

• Investment spending is the 
major propelling force in the 
economy now. We are experienc- 
ing a capital spending boom, both 
in equipment purchases and plant 
expansion. Businesses are spend- 
ing heavily to meet the strong de- 

Is your Format out of 

CONTROL? 

Same records in the same hour every day? 
Announcers overplay their favorites? 

Announcers skip tunes they don't like? 

Poor program "flow" when things get busy? 
As a music programmer you know the successful stations often spend 18 to 15 man-hours per week, or 
invest thousands in computers and software, to cure these problems. Now there is a way to do It better, 
faster and cheaper, and have 14 hours and 50 minutes left over each week! 

The Formax Music SysteirPls a computerized music scheduling SERVICE. The perfect way to add pre- 
cise computer control to your existing format, without the expense and workload of purchasing and op- 
erating your own computer system. High Tech, Low Cost. And a lot less work. 

For free samples and details please call Doug Blalr at our Chicago office (collect) 

(312)653-5527 

or write to 

OBEDIENT SOFTWARE CORPORATION 
1007 Naperville Road • Wheaton, Illinois 60187 

ventories are likely to exceed 
growth in final sales in the re- 
mainder of 1984 and 1985, resulting 
in some unintended buildup and 
raising the possibility of an inven- 
tory recession some time in 1986. 

mands of the past, and there is no 
end in sight. Probably a good six 
to nine months, maybe longer, are 
left in above-average business 
spending for capital equipment 
before it begins to fade. 

• Housing activity will decline, 
but slowly. Housing starts, bene- 
fitting from deregulation (and 
from an increased flow of funds), 
have made it a little easier to 
finance home purchases, but in- 
terest costs have made affordabil- 
ity more difficult for many Ameri- 
can families. Still, rising incomes 
and strong positive sentiment 
about the future keep the demand 
for housing pretty strong. As these 
forces play themselves out, they 
will indicate somewhat lower ac- 
tivity on existing home sales, and 
lower housing starts over the com- 
ing year. Again, we do not look for 
any collapse, but we're a little 
more optimistic than many. The 
worst we can expect housing 
starts to get would be 1.5 or 1.6 
million units by the middle of next 
year. 

• With interest rates, the key is 
inflation and what the Fed does. 
As long as the economy keeps 
growing and expanding, and we 
keep on progressively eating 
away at remaining capacity, 
we're going to get closer and 
closer to some reacceleration of 
demand-pull inflation. So during 
the first half of 1985 we would ex- 
pect to see inflation rates go to 5 or 
6 %, and with that we will see some 
tightening by the Fed. This would 
also bring higher interest rates, 
rising anywhere between one-to- 
three percentage points, depend- 
ing on the inflation rate. That 
could give us a prime rate of 15% 
by the middle of next year, and 
mortgage rates up around 15-16%. 

There is a lot of uncertainty 
about inflation, but with this big 
burst of capital spending it may be 
that we can postpone the time 
when too many dollars chase too 
few goods. If inflation runs 4% or 
below, we will not have great rises 
in interest rates. However, if it 
runs 5 or 6%, then the increase in 
rates will occur. One other major 
upward-pressure factor on inter- 
est rates is the heavy financing 
that will go with the $186 billion 
Federal deficit next year. Given 
current policy and prospects, we 
can expect a clash between mone- 
tary and fiscal policy in 1985, with 
similar clashes between private 
sector credit demands and public 
sector financing looming on the 
horizon. 

The major props to the economy 
are the business sector and the 
Federal, state, and local govern- 
ment sector. Government spend- 
ing seems positive at this time, at 
least with the very strong expan- 
sion in military spending. 
Although this amount is less than 
the Department of Defense had 
expected to spend, the figure is 
still rising rapidly. The state and 
local government sector is a posi- 

SINAl/See Page 17 



BirchScan. A faster way 

for your station to 

get the sales it deserves 

BirchScan turns numbers into 
pictures. You can increase sales by 
giving graphically compelling reasons 
why you should get the lion's share of 
a budget. Qualitative/Product Usage 
CRM's and Rankers, Radio Schedule 
Design, Cost Per Thousand 
Rank Comparisons, and 13 other 
remarkable programs let you 
maximize your story in the Birch Books. 

Sales materials cost money. On- 
line "on-the-dock" services cost even 
more. BirchScan decreases cost by 
packing the power of a mainframe 
into a micro. You can "fish" for stories 
or let the computer do the fishing. 

Your costs stay the same, 
regardless of how much you use 
BirchScan. And if you're like all other 
BirchScan users, you can expect to 
use BirchScan all the time. 

Why wait? BirchScan saves you 
timel BirchScan is an electronic 
Research Director that works all day, 
all night and on weekends. You'll get 
the latest monthly and quarterly 
ratings in advance. So BirchScan can 
begin immediate analysis. To find the 
best stories and put them on the 
street first. 
BirchScan is a powerful revenue- 
generating tool now available to Birch 
Radio subscribers. 

BirchScan gets you on 
more buys at a higher rate by 
demonstrating your strengths. It gets 
you on the street with the complete 
story days ahead of your competitors 
who have to wait for books and 
manually prepare sales pieces. 
BirchScan gives your programmers 
powerful tools for analyzing trends, 
audience flow and audience 
dimensions. 

For a free color brodiure explaining 28 (Bore reasons why your radio 

statton should tiave ilrchScan c«ii:3(l5-I53-6CM3. 
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tive force in the economy as well, 
with spending in real terms rising 
at a good 2-3% clip. Look for this to 
continue for another six to nine 
months as well. 

• The foreign trade picture is 
not going to improve. We will con- 
tinue to run a negative merchan- 
dise trade balance, and the odds 
are we'll see $130 billion or more 
in the merchandise trade deficit 
this year, and maybe $120 billion 
in 1985. There will be no real turn 
in that trade balance until late 
1985 - not until the next round of 
declines in interest rates. 

• Wages and prices through the 
end of 1984 will remain stable, but 
we're already beginning to see 
some price increases by the auto- 
makers greater than what has 
been occurring in previous years. 
There is bound to be some wage 
catch-up, strike or no strike, in 
raises for the auto workers, and as 
we go through the turn of the year, 
the chances are that we will have 
a strong enough economy and 
enough capacity pressure so we'll 
be getting some upward pressure 
on product prices as well. This 
means 5-6% inflation in the first 
half of next year, and wage infla- 

tion on the order of about 5 % on an 
annual rate. These are actually 
very pleasant numbers compared 
to past estimates, but they are 
rates of inflation almost double 
what we saw last year. 

• There is no sign of a reces- 
sion, but the risks of a recession 
will be increasing as we move 
through 1985 and toward the end of 
1986. Late '85 or '86 is probably the 
time for the biggest chance of a 
recession. However, somewhere 
along the line there will be a ma- 
jor slowdown in growth — but all 
in all the economy and the politi- 
cal process should produce forces 
that will give us four-to-five-year 
expansion. 

Overall, the economic outlook is 
positive. We are in a boom right 
now in domestic economic activi- 
ty, and it's positive when com- 
pared with the '70s. We are cur- 
rently seeing the best perfor- 
mance of the economy in the last 
20-25 years, and for the radio in- 
dustry and any industry that de- 
pends heavily on advertising, the 
budgets that affect the radio in- 
dustry, and volume of advertising, 
will grow at a solid clip. Business 
isn't going to be spectacular, but it 
should be solid. Basically, over 
the next one or two years, the 
radio industry should do very 
well. 

Flamberg 
Continued from Page 10 

six months of 1984, to 4% by year's 
end. A Conference Board survey 
revealed reduced consumer ex- 
pectations for purchasing cars, 
houses, and appliances in the se- 
cond half of 1984. And, in spite of 
6-7% wage hikes and a national 
median income of $24,580 (reflect- 
ing the first real growth in buying 
power in four years), no one is 
sure how long people can keep 
spending and incurring debt with- 
out inflation. 

With food, housing, transporta- 
tion, and apparel costs already 
inching up, consumer demand 
might be satiated or staunched 
before we reach the Christmas 
selling season. Without predicting 
economic doom, radio people have 
good reason to urge retailers to 
hedge their bets for the Christmas 
season by advertising on radio. 

Other factors affecting radio's 
ultimate 1984 performance are 
based on conditions in key client 
industries. Some of these are: 

• An auto workers strike could 
seriously impact on the 1985 new 
car introduction program by re- 
ducing inventories and curtailing 
the need to build a large demand 
for new models (automotive is the 

AIRPOWER has been 

the hottest jingle 

package on the air ... 

but now there's 

the all new 

Our new and exciting custom 

package of jingle energy 

produced for 

WBBM-FM - CHICAGO 

Now available in your market...the 

dynamite new sounds of AIRPOWER PLUS! 

Make your move for jingle music like you've 
never heard before! Phone Janie Autz at 

1-800-527-7759. (In Texas call 
collect 214-634-8511) 

TM Communications, 
1349 Regal Row 
Dallas, TX 75247 

#1 local and #5 national radio 
client). 

• Weather could change the 
availability and pricing of food 
products (#1 national client) and 
the anticipated Christmas retail 
boom (#2 local client). 

• Intense competition in dereg- 
ulated industries such as banking 
and financial services (#3 local 
client), airlines and transporta- 
tion (#3 national client), and indus- 
stries sorting out marketplace 
segments such as computers and 
supermarkets - (#6 local client) 
could either fill radio inventories 
or lead to major advertising re- 
trenchments. 

While some analysts are predic- 
ting strong fourth quarters and 
sizeable advertising sales in 1985 
on the strength of momentum 
from the existing economic 
recovery, we're not so sure. 

The Local Outlook 
Local radio billings, traditional- 

ly about 75% of our business, is 
our strongest segment after six 
months of 1984. Posting revenue 
growth of 15.3%, tracking RAB's 
industry-wide predictions for 1984, 
local clients should bring 
$4,311,400,000 to the industry by 
the year's end. June performance 
of the RAB's composite billing 
pool saw a 19.6% growth in local 
dollars, which is 12.7% better than 
the 6.9% revenue growth reported 
for May and hopefully a harbinger 
of a strong fourth quarter. 

Stations are moving toward 
greater emphasis on local and 
direct accounts, which give 
operators greater control over in- 
ventory and pricing. The local em- 
phasis targets retailers who have 
been prospering during this period 

"Spot radio, which exper- 
ienced a growth rate of 
13.4% over 1983 in the 

first seven months, should 
continue steady billings but 
will elude major growth." 

of economic recovery and yet are 
increasingly vulnerable to price 
competition from Cable TV, UHF 
TV (using video music formats), 
and Low Power TV stations. The 
strongest response to price com- 
petition will be stations' efforts to 
sell marketing solutions, rather 
than spot packages, to local 
retailers. Traditionally the best 
prospects for new clients and 
client price, or schedule expansion 
exist at the local levels. Savvy 
operators are stressing local sales 
and retail marketing skills in 
hiring GSMs in the major and 
middle level markets. 

The Spot Market 
Spot radio, which experienced a 

growth rate of 13.4% over 1983 in 
the first seven months, should con- 
tinue steady billings but will elude 
major growth. The last two months 
have been especially encouraging, 
with 18% growth in June and 
12.2% in July. Strong showings 
by unwired networks attracting 

new clients and increased volume 
are offset by a decline in the rate- 
per-unit and the declining number 
of national spot buys, which are 
being made closer to airdates 
for shorter flights in fewer mar- 
kets. As the "Mega-reps" move in- 

"ln sum, the radio industry 
will make money this year 
but, as an industry with con- 
siderable sales talents, we 

will still be behind the power 

curve." 

to head-to-head unwired com- 
petition, it is likely that national 
spot revenues will be shifted to this 
sales format with lower prices-per- 
unit for stations. If existing trends 
continue, spots dollars should be in 
the neighborhood of $1,159,900,000 
by the year's end. 

Network Billings 
Network radio has been ex- 

periencing a year of fits and 
starts. Slow first quarter billings 
led to a spring rally, and mixed 
results in the summer with a low in 
June when billings dropped to 
2.6%, below 1983 levels. Even in 
spite of broad coverage and low 
CPMs, networks and struggling 
syndicators and program net- 
works siphon away dollars, while 
management problems at some 
traditional networks erode client 
confidence. For the first seven 
months of 1984 the network seg- 
ment of our industry, which grew 
at a rate of 21.2% in 1983, is 2.5% 
above 1983 with revenues of ap- 
proximately $145.9 million. If the 
trends continue through the fall in- 
to winter, we predict a 2.2% bil- 
lings growth — or an estimated 
total billings of $259 million for 
1984. 

Revenue Review 
Overall, radio is exceeding our 

seven-year average growth rate 
(11.97%) with year-to-date in- 
creases in billings of 14.3%. This 
will accumulate $5.73 billion in 
radio's coffers by year's end, 
slightly below our goal of 15 %, and 
a slight erosion in our overall 
market share from 7% of all 
advertising revenues to approx- 
imately 6.8%. In real dollars we 
will be up, but in terms of share of 
the bigger pie we're still marking 
time. 

In sum, the radio industry will 
make money this year but, as an 
industry with considerable sales 
talents, we will still be behind the 
power curve. It seems ironic that 
we can grow almost 15%, sell ap- 
proximately 100 million commer- 
cial units and post acceptable 
returns on investment, yet still not 
move the needle in terms of our 
medium's market share. On the 
other hand, this state of affairs 
paints a clear picture and we have 
our work cut out for us as an in- 
dustry: to develop new dollars and 
new means of marketing our pro- 
duct in the interest of all segments 
of the radio industry. 
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Duplicating 

Your Effort: 

Forms For A Better Budget 

A good manager 
takes an in-depth 
look at the yearly 

budget, examining the top 
line, bottom line, and ev- 
erything in between. If you 
are going to accurately an- 
ticipate increases in ex- 
penses, and plot them 
against expected revenues, 
every element has to be 
factored line-by-line. Ar- 
riving at budget goals sim- 
ply by figuring out the an- 
nual inflation rate and in- 
creasing this year's ex- 
penses by that percent- 
age can put you in an 
incredibly precari- 
ous position. 

R&R has compiled two 
organizational features fc 
you to prepare your own 
budget in an efficient 
manner : a week-by-week budget 
calendar, outlining common steps 
involved in the budgetary process; 
and a section of 12 budget forms, 
breaking a radio station down 
into its most common departments. 

• The budget calendar outlines 
the individual steps involved in 
developing a station budget. With- 
out a firm timeline to operate by, 
individual areas of the budget pro- 
cess can be skipped over or pro- 
longed. This calendar is not writ- 
ten in stone; it simply offers an 
idea of the different elements in- 
volved in arriving at a sound bud- 
get. 

• The budget forms are printed 
to allow for easy reproduction in 
whatever manner is desired. They 
may be clipped out directly, pho- 
tocopied, altered for your station's 
operations, or ignored — which- 
ever best suits your needs. 

BUDGET CALENDAR 

The following week-by- 
week budget calendar is an 
Illustration of the general 
steps involved in developing 
a sound, workable, effective 
station budget. Many of 
these steps are common 
sense, but are often omitted 
in the general budgetary 
process. Not everyone has to 
go through every individual 

step; small market sta- 
tions have far different 
needs from their count- 
parts in large markets, 
while the budgetary pro- 
cesses of many groups may 
be alien to managers at indivi- 

dually-held 
stations. 

This 12-week 
calendar is pre- 

sented for your bud- 
getary interest and plea- 

sure. We would like to 

ILLUSTRATION: LESLIE VAN PELT 

stress two points. 1) For 
budgetary purposes, we are 
assuming everyone reports 
to someone else, and 2) In 
every case, monetary in- 
creases are real-dollar in- 
creases, not inflation-driven. 

Week One 
• Begin to assess economic 

outlook for upcoming fiscal year. 
Consult local banker, stock broker, 
chamber of commerce, and finan- 
cial publications. 

• Have the bookkeeping depart- 
ment begin to compile an historical 
five-year growth pattern for all 
departments in the company. 

• Build a general market scenar- 
io on employment and sales, look- 
ing at business fluctuations for the 
next 15 months. 

• Compile all economic prelec- 
tions and data into an understanda- 
ble economic narrative that you un- 
derstand. 

Week Three 
• Determine where the compen- 

sating increase in revenue will 
come from, how you will get it, and 
when it might occur. 

• Examine ways to boost sales, 
such as hiring new salespeople (17 
is a nice number). 

• Compile a set of figures based 
on your new, projected revenues 
and run them against last year's ex-' 
penses. Read and hold the results. 

Week Four 
• With yellow legal pad in hand, 

work with accountant to determine 
rent, utilities, other expenses based 
on all existing commitments. Budget 
these from ground zero. 

• Since your revenue could well 
be smaller than these commit- 
ments, subtract the first from the 
second. Read and hold the results. 

• Disregarding your revenue, 
run a new set of numbers — a 
"dream list" — based on what you'd 
really have to spend to become # 1 
in the market. 

BUDGET/See Page 23 

Week Two 
• Begin to work on revenues. 

Alert the sales manager and your 
rep to begin estimating revenues 
for the coming fiscal year, based on 
fact! This break-down of revenue 
should be done account-by-ac- 
count, including estimated amount 
and date to be signed. 

• Contact (or have someone 
contact) every account who used 
the station last year and determine 

their projected activity 
for the coming year 

• Be prepared 
to discover 

that your 
revenue projections fall 
short of what you need 
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Discover A Gold Mine 

of Country Music 

With the Stars! 

George 
Jones and 
Johnny Cash 

have been making 
country hits for nearly thirty 
years; Willie Nelson and Loretta 
Lynn for more than twenty, and even 

'newcomers' like Ronnie Milsap 
and Crystal Gayle have spent nearly 
a decade on the charts. 

Countiy music has stayed loyal to 
its roots. 

Today country listeners have ex- 

pressed an increasing interest in 
country music's past. Radio stations 
are playing more oldies than ever 

before, and new artists, like Ricky 
Skaggs and John Anderson, are 
using more traditional styles. 

★ Elvis Presley 

★ George Jones 

★ Mickey Gilley 

★ Dolly Parton 

★ Ronnie Milsap 

★ Loretta Lynn 

★ Willie Nelson 

★ Don Williams 

★ Iknrmy Wynette 

★ Statler Brothers 

★ Hank Williams, Jr. 

★ Waylon Jennings 

★ Eddy Arnold 

★ Conway IWitty 

★ Crystal Gayle 

SoUd Gold 
Country, produced 

by Ed Salamon, 
explores these connections 

between past and present 
each week in a three hour music 

magazine. Every week a major 
star will be on hand as a featured 

guest throughout the entire show 
to talk about their music, and addi- 

tional artists are spotlighted, telling 
the stories behind their songs. 

This participation by the stars of 
country music themselves, and the 

theme sets in which the songs are 
presented, make each program more 

than just another "oldies" show. 

★ 
For national sales information 

call our New York office at 

(212)869-7444. 

For station clearance information 

call our Washington, D.C. office at 

(703)556-9870. 

★★★ 

Stations 

S TARGET RADIO NETWORKS® 

Washington, D.C. • Chicago 



The United Stations 

AMERICA'S TARGET RADIO NETWORKS If 

New York • Los Angeles • Washington, D.C. • Chicago 

★ Willie Nelson 

★ Ronnie Milsap 

★ Barbara Mandrell 

★ Crystal Gayle 
, 

★ Eddie Rabbitt 

★ Waylon Jennings 

★ ConwayTwitty 

★ Janie Fricke 

★ Dolly Parton 

★ Lee Greenwood 

★ Charley Pride 

Urw\ 

JLh' , he Weekly Country 

Music Countdown", hosted by 
Chris Charles, works where 

other syndicated programs fail 

by building a solid, stable and 
loyal audience, thus making 

it the most listened to country 
music radio program in 

America* 

Exciting, Exclusive 

Artist Interviews 

Each week 'The Weekly 
Country Music Countdown" 
has a major country music 
superstar as a guest throughout 
each hour of the program. This 
guest artist tells the listeners 
the stories behind the hits, 
reliving the times and the 
people who helped make it 

happen. In addition to the 
guest artist, each week's pro- 
gram contains other artist 

*Source: R.H.Bruskin/ 
March 1984 

interviews, each one recorded 

exclusively for "The Weekly 
Country Music Countdown." 

There's also a look back at hits 

of the past, a country calendar, 
and the latest new releases of 

the top country stars. 

The man who makes it happen 
on 'The Weekly Country Music 
Countdown" is Ed Salamon, 
the program's producer and 
executive vice president-pro- 
gramming for The United 
Stations. Ed is widely recog- 
nized as the most successful 
programmer in country radio. 

★ 
For national sales information call 
our New York office at 
(212)869-7444. 

For station clearance inform- 
ation call our Washington, D.C. 
office at (703) 556-9870. 

Ed Salamon and Proven 
Country Music Success 



HAGAR CANT DRIVE 
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I Can't Drive 
7-29173 

In This Issue 

Produced By 

TED TEMPLEMAN 

EL MANAGEMENT/ED LEFFLER 

From the Geffen Album VOA 

Available on LP, Cassette and Compact Digital Disc 
GHS 24043 MSG 24043 

TEARING UP 

THE ROAD" INTO 198S! 
GEFFEN RECORDS 
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Continued from Page 18 

Week Five 
• Isolate key Items on the 

"dream list" and add them to the list 
of existing commitments. 

• Again examine your revenue 
projections and see what the differ- 
ences are. 

• Determine what profit you in- 
tend to, or must, make. 

• Using the same revenue pro- 
jection as the top line, compare last 
year's actual, the old "committed" 
list, and the new "committed plus 
important" list. 

• Decide which of these three 
budgets will meet your expecta- 
tions, based on what your revenues 
and expenses will be. Determine 
what figures have to be adjusted, 
how much revenue has to be raised, 
what costs have to be cut? 

Week Six 
• Carefully study all the figures, 

decide on your strategy, then sub- 
mit the budget to headquarters or 
management. This is your First Cut 
at your final budget. 

• Talk to every department head 
and get an itemized "wish list" from 
each of them. This list should have 
no restrictions, and should be sub- 
mitted by the beginning of week 
seven. 

Weeks Seven-Eight 
• Lay each departmental budget 

alongside your submitted budget to 
examine similarities and differ- 
ences. 

• Determine where the differ- 
ences, if any, have occurred, and 
decide what can be done about 
them. 

• Talk with General Sales Man- 
ager and rep about needs and new 
revenue possibilities. 

Week Nine 
• Your First Cut Budget should 

Station Budget 

DEPARTMENT-BY-DEPARTMENT 

Jan. Feb. Mar. 1 
i 

Apr. May Jun. Jul. Aug. j Sep. 
1 

Oct. | Nov. 
5 

Dec 

SALES 

ADVERTISING & 
PROMOTION 

j 
; - 

RESEARCH 

PUBLICITY 1 

TRAFFIC 

PROGRAMMING 

PUBLIC AFFAIRS 

NEWS 

TECHNICAL ■ 

EXECUTIVE 

GENERAL & 
ADMINISTRATIVE 

TOTALS     
I 

   1  
1 
1 

now be back from headquarters, 
accompanied by comments. Inter- 
pret these management directives 
and act accordingly. 

• You are now working toward 
your final budget. Break it all into 
departments, so you know where 
every dime is going to go, and who 
is responsible for spending it. 

• Sit down with department 
heads and explain the budget. Ask 
for questions, then ask them to sign 
off on it. 

Week Ten 
• After all departments have 

signed off, consolidate all the 
departmentals and check them 
against the 5-year growth plan you 
had bookkeeping prepare in Week 
One. 

• Decide if you are comfortable 
with revenues and expenses judged 
against the economic narrative you 
wrote during Week One. 

Week Eleven 
• Take one final look at the bud- 

get, book it, and prepare it for sub- 
mission. 

Week Twelve 
• Submit your final budget to 

headquarters. 

SALES 

 Art Vuolo, Radio's 

Best Friend ... 

Street Talk 

Radio & Records 

April 13, 1984 

That's what The Industry's Newspaper called the founder 
of The RADIOGUIDE People, Inc. last spring just prior to the 
release of over 6 million RADIOGUIDES for companies like 
Buick and Clairol, Inc. Participating stations included: Z100, 
WLS, KIIS, WGN, and KDKA. Find out why — RADIO- 
GUIDES work. Art Vuolo Jr. and Barry M. Grant are 

Ihe 

RAUOGUOE 

28475 Greenfield Rd., Suite 219, Southfield, Ml 48076 
(313) 559-7970 

Jan. Feb. Mar. Apr. May Jun. | Jul. 
s 

Aug. Sep. Oct. 
  

Nov. Dec. 

MANAGERS & 
SEC-SALARIES 

- 
~ - ■ 

j 
1 | I 

VACATION PAY i f ! 1 1 | 
COPY DIRECTOR — 

SALARY 
. 

■ j 
1 

| 
i | | 

TELEPHONE 

TELEGRAPH i 
j 
1 

TRAVEL & 
ENT-OUT OF TOWN - f 

i 
! 

i 
i 
i 

TRAVEL & 
ENT-LOCAL 

i 
j 

SUPPLIES-GENERAL 
j 
i . 

SPECIAL PRINTING ■ 
POSTAGE 1 1 

i 
DUES & 

SUBSCRIPTIONS 
1 
j 

RENT-BUILDING 1 
RENT-PARKING 

I 
i 

EQUIPMENT RENTAL _ 

COMPANY CAR " . 
* 

TEMPORARY HELP 

MESSENGER | 

FREIGHT C i 
MISCELLANEOUS j 

j 
SALES AIDS 

OTHER 1 
OTHER | 

SALES 
PROMOTION i 

t 
MERCHANDISING 1 

1 
TOTALS 1 

117 Prospect Park West 
Brooklyn, NY 11215 

QWIER®N 

COMMUNICATIONS INC. 
718-788-8528 

The Radio News and Information Consultant Experts! 
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ADVERTISING & PROMOTION 
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. 

RENT-PARKING | 1 j | i j I i i | 1 
ADVERTISING- | 

SALARIES 1 1 
i 
\ 1 . i { 

1 
j 
i   j- 

VACATION PAY | j i 
1 

TELEVISION 1 ' | \ 1 l ■ \ 
NEWSPAPER i s ! | 1 

BILLBOARD | i i 1 j ! 
OTHER ! . | | i —1 
AUDIENCE PROMO- i 

ART & PRINTING j i i 
i i ! . j 

j ( 

PROMO CONSULTANT i | l j 1 i j i 

AUDIENCE PROMOTION 1 
ON AIR 

j i 
1 

| i 
j 

  
-1 1 

AUDIENCE PROMOTION-! 
OTHER , I ; i i 

PHOTO COSTS j 
TELEPHONE j 
TRAVEL & 

ENT-LOCAL 
1 

SUPPLIES- 
GENERAL 

i 

SPECIAL PRINTfNG 
POSTAGE . 
DUES & 

SUBSCRIPTIONS 
COMPANY CAR   
TEMPORARY HELP 
MESSENGER   
FREIGHT 
MILEAGE   
MISCELLANEOUS   
JINGLES 
MISCELLANEOUS 

CONTESTS 
TOTALS i i ; - 

 - - ' 

RESEARCH 
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. 

ARBITRON/BIRCH 1 j i 1 j 
AM-FM-TV 

MONITORING SERVICE 
j 

I j i 1 j | 

SPECIAL SERVICES j \ \ i 1 
CONSULTANT 

SERVICES | 1 | 
t I :: | 

TOTALS j 4 
i j \ 1 1 ! 

PUBLICITY Jan. Feb. Mar. Apr May Jun Jul Aug Sep Oct Nov. Dec. 

TELEPHONE | \ ! j 

SUPPLIES- 
GENERAL 

j 
\ i i 5 j 

MISCELLANEOUS | j 
t i | I 

CONSULTANT 
SERVICES | ' 

I j 1 I j 

TOTALS j 1 1 1 

TRAFFIC Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. 

TRAFFIC- 
SALARIES 

VACATION PAY 
TELEPHONE 
TRAVEL & 

ENT-LOCAL 
• 

SUPPLIES- 
GENERAL 

MISCELLANEOUS 
CONSULTANT 

SERVICES 

COMPUTER & 
SERVICES . 

TOTALS 

PROGRAMMING 
Jan. Feb. Mar. Apr. May Jun, Jul. Aug. Sep. Oct. Nov. Dec, 

PROGRAMMING 
SALARIES 

1 
j j 

J — 

i 

VACATION PAY — 
NETWORK 

& SYNDICATION 
i 

PROGRAMMING 
CONSULTANT i — 

PROGRAMMING- 
RECORDS 

PROGRAMMING- 
MUSIC SERVICE   

TELEPHONE 
TRAVEL & 

ENT-OUTOFTOWN 
TRAVEL & 

ENT-LOCAL   
SUPPLIES- 

GENERAL 

  

DUES & 
SUBSCRIPTIONS • 

COMPANY CAR — 
TEMPORARY HELP 
POSTAGE & 

FREIGHT 
MISCELLANEOUS 

j t — 
TOTALS | i 

PUBLIC AFFAIRS 
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. 

VACATION PAY • 1 t . f 
PUBLIC AFFAIRS 

SALARIES [ 
j 

1 

j 
i 

i 
  | 

■! 

SERVICES 
i ! 1 \ .1 s 

TELEPHONE | j 
SUPPLIES- 

GENERAL j 
j 1 

DUES & 
SUBSCRIPTIONS i 

| 

MISCELLANEOUS ■ | 
TOTALS i 

NEWS 
Jan. Feb. Mar. Apr. May Jun. Jul Aug. Sep. Oct. Nov. Dec. 

VACATION PAY 
NEWS DEPARTMENT- 

OVERTIME 
WIRE SERVICES 
CITY NEWS 
RADIO NEWS 
TELEPHONE 
TRAVEL & 

ENT-OUTOFTOWN 
TRAVELS 

ENT-LOCAL 
SUPPLIES- 

NEWS 
1 

DUES & 
SUBSCRIPTIONS 

j j \ 
- 

NEWS AUTO 
r~ 

i 1 1 • i L  
TEMPORARY HELP I ! ! 
MILEAGE 1 1 ■ 
MISCELLANEOUS 1 I j 

TOTALS i j t ''   



MUSIC HITS 

The big screen 

Now local first-run movie 

theatres can show wide 

screen, Dolby stereo 

films of today's 

hottest music stars . . . 

"MTN"puts music in 

movie theatres two ways 

CONCERT CINEMA 

Single song concert performances, 

run just prior to the main feature . . . 

7 days a week, 52 weeks a year. 

Artists are demographically matched 

to specific movie audiences. 

WEEKEND CONCERT EVENTS 

(Matinee & Late show bookings) 

An extension of the artists's tour. 

The entire concert • on the wide 

screen in Dolby stereo • with official 

tour merchandise available in the lobby. 

Music Theatre Network 

:or details on how your radio station can get promotionally involved onscreen, 

/all Les Carroll at MTN •(213)553-4330 
IN SELECTED THEATRES 
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00i 

♦ ♦THE* ♦ 

1 • GLENN MILLER • I I • DORIS DAY • 

1 • THE MILLS BROTHERS • 1 1 • TOMMY DORSEY • 

L • BING CROSBY • | | • THE FOUR ACES • 

1 • PEGGY LEE • I I • ELLA FITZGERALD • 

! • NAT KING COLE • 1 • TONY BENNETT • 

m** 1 • AND ALL THE GREATS « ^ 

The UnHeci stations 

 - AMERICA'S TARGET RADIO NETWORKS# 

The Great Sounds. An exciting 
weekly four hour radio program from 

The United Stations. Featuring 

the hits of the SO's and 40's and the 

non-rock hits of the 50's and 60's. 

The Great Sounds is designed to develop 

a loyal audience, and keep It, because it 

will encourage long listening spans and 

lessen dial punching. This not only bene- 

fits the radio station, but also the adver- 

tiser by encouraging audience to tune in 

on a specific day at a specific time. 

Each week The Great Sounds 

spotlight a "Special Feature Artist" 

ju ^ughout the entire four hour program, 

^oodman, Teresa Brewer, Mel 

" lohnny Mathis are just a 

few of the great stars we've featured as 

in-person guests. In addition, several 

other stars appear on the show, all 

talking about their music and the fas- 

cinating stories behind the songs. Each 

show will also highlight a special year 

with a review of the events and the 

unforgettably great sounds of that year. 

The Great Sounds wouldn't be complete 

without Frank Sinatra. Each week a 

"Spotlight on Sinatra" will pay tribute to 

perhaps the greatest sound of all. 

For national sales Information call our 

New York office at (212) 869-7444. 

For station clearance information call 

our Washington, D.C. office at (703) 

556-9870. 

m ftm 
• iii 

ill • « Jr • V 
• •• ^ ••• • 
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, D.C. • Los Angeles 
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TECHNICAL 
Jan? Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov Dec. 

ENGINEER- 
SALARIES 

; r    

VACATION PAY ■ . 
ENGINEERS- 

OVERTIME 
TUBES & 

TRANSISTORS 
TECHNICAL PARTS 

& SUPPLIES 
RAW STOCK 

TAPE 
TELEPHONE 
TRAVEL & 

ENT-OUT OF TOWN 
TRAVEL & 

ENT-LOCAL 
SUPPLIES 
LIGHT, HEAT 

& POWER 
DUES & 

SUBSCRIPTIONS 
AUTO-GAS, 

OIL & MAINTENANCE 
EMERGENCY 

GENERATOR SERVICE 
PENSION FUND 
POSTAGE & 

FREIGHT 
MILEAGE 
MISCELLANEOUS | 

CONSULTANT 
SERVICES 

TOTALS | 

EXECUTIVE 
Jan. Feb. Mar. Apr. May Jun. Jul. Aug.-Sep. Oct. Nov. Dec. 

EXEC. & SEC. 
SALARIES 1 

VACATION PAY 
TELEPHONE 
TRAVEL & 

ENT-OUT OF TOWN . 
TRAVEL & 

ENT-LOCAL 
SUPPLIES- 

GENERAL 
SPECIAL PRINTING 
DUES 8 

SUBSCRIPTIONS 
COMPANY CAR 
MAINTENANCE & 

REPAIR-SERVICE 
BUILDING 

MAINTENANCE 
TEMPORARY HELP 
MESSENGER & 

DELIVERY SERVICE 
POSTAGE & 

FREIGHT 
CONTRIBUTIONS 
MISCELLANEOUS 
EMPLOYEES' 

PARTIES 
EMPLOYEE EDUCATION 

& SEMINARS - 

TOTALS 

G&A 

Jan Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct Nov. Dec, 
ACCOUNTING- 

SALARIES 
VACATION PAY 
ACCOUNTING- 

OVERTIME 
LEGAL 
AUDIT 
COLLECTION 
PROPERTY 

INSURANCE 
WORKMEN'S 

COMPENSATION 
GROUP 

INSURANCE 
PROPERTY 

TAXES 
MISCELLANEOUS 

TAX 
PAYROLL TAXES 
TELEPHONE 
TRAVEL & 

ENT-OUT OF TOWN 
TRAVEL & 

ENT-LOCAL 
SUPPLIES- 

GENERAL 
SPECIAL PRINTING 
LIGHT, HEAT 

& POWER 
DUES & 

SUBSCRIPTIONS 
RENT- 

BUILDING 
RENT- 

PARKING 
COMPANY CAR 
MAINTENANCE & 

SERVICE 
AIR CONDITIONING 

MAINTENANCE 
BAD DEBTS 
CORPORATE 

BURDEN 
SALARIED PENSION 

EXPENSES 
TEMPORARY HELP 
GUARD SERVICE 
MESSENGER & 

DELIVERY SERVICE 
POSTAGE & 

FREIGHT 
CONTRIBUTIONS 
MAINTENANCE 

SERVICE 
RECRUITMENT 

SERVICE 
COMPUTER & 

SUPPLIES 
MILEAGE j 

MISCELLANEOUS ; 
EMPLOYEES' 

PARTIES j 
EMPLOYEE EDUCATION 

& SEMINARS 
DEPRECIATION 
TOTALS 

IS YOUR MARKET UNIQUE? 

Hear our UNIQUE marketing proposition. 
America's fastest growing Adult Contemporary Format-RADiO ONE.® 
Visit RADIO ONE in the Churchill Suite in the Bonaventure Hotel. 
Or call us collect at (602) 264-3331. 

Churchill Productions 
1130 E. Missouri Suite 800 Phoenix. AZ 85014 



Winner of "Star Search" 

The long-awaited single 

iufeir orit ite 

WXKS-FM 
WCAU-FM 

Q100 
K104 
WKEE 

WKRZ-fM 
KWIC 

WJZR 
WNOK-FM 

WZLD 

KAMZ 
KSET-FM 

WOKI 
WFMI 
KBFM 

WQUE-FM 
KTFM 

Z98 
WKDD 

WRQN 
KAY107 

KEYN-FM 

KYNO-FM 
KSKD 

KDON-FM 

WFBG 
WIGY 

103CIR 
WERZ 
WZYQ 

OKIOO 
95XIL 
WJBQ 

WOMP-FM 

WISE 

WC6Q 

KISR 
Q104 

Q101 
T94 

WPFM 
WIXV 
Z102 

KKQV 

KKRC 
WDBR 
KHTX 

SLY96 

48/16 

From his new album, SAM HARRIS. 

6103ML 

A PROVEN WINNER! 

m 
MOTOWN"! 

D 1984 Motown Record Corporation 
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Understanding 

Revenues & Resources: 

From Top Line To Bottom 

From placing your 
first inquiring 
phone call to the lo- 

cal bank, to making your fi- 
nal financial calculations, 
the process from estimat- 
ing revenue to developing a 
budget is a delicate one. 
Revenue and budget are 
inseparable, working to- 
gether like a hand in a 
glove. Planning a budget 
depends on your knowledge 
of revenue, your under- 
standing of the total 
economic picture, and the 
minor details of each and 
every one of your accounts. 
Further, you must have an 
appreciation of the charac- 
teristics of your market, 
the position of your station 
within the market, the in- 
ternal structure of your 
operation, and how your 
budget is related to each 
one of these elements. 

The seven articles in the follow- 
ing section examine the connec- 
tion between revenue and budget, 
and explore ways to develop a 
working kinship between the two. 
To obtain a cross-section of opi- 
nion, R&R interviewed seven 
radio executives, including those 
from individual stations, large 

and small groups, and national 
radio reps. We asked them to 
isolate some of the processes in- 
volved in estimating revenue, ex- 
plain how they calculate expenses 
and develop a budget, and deter- 
mine what factors are involved in 
other areas of business operations 
and planning. 

Pete Schulte 
Senior Vice President, 
Harte Hanks Radio 
General Manager, 
KKBQ/Houston 

The starting point in 
estimating reve- 
nues is determining 

where your station stands 
in the market. From this 
you have to figure out what 
the total expected market 
revenue will be, and what 
share you think you should 
command. Next you have 
to look at the historical 
data, tracking it over the 
last three years — which 
depends a great deal on the 
consistency of the station 
as well as the market. 
Tracking KKBQ here in 
Houston would be difficult 

SCHULTE/See Page 33 

Gary Capps 
President, 
Capps Broadcasting 

When we begin the 
budget process 
each year, we 

first try to make some 
assumptions and predic- 
tions about the local 
economic environment. 
Since most of our business 
is local, it is important for 
us to base our knowledge 
on what is happening here 
in our market — and then 
to try to project a local 
economic outlook. For our 
regional and national busi- 
ness we talk to our rep and 

CAPPS/See Page 34 

Dean Sorenson 
President, 
Sorenson Broadcasting 

For a small group of 
stations, we actual- 
ly go through quite 

a long budget process, 
working through several 
different steps as we go. 
The first thing we do is 
figure out a zero-based ex- 
pense budget, which ac- 
tually is a hypothetical pro- 
jection of what it would 
cost us if we ran the radio 
station as a daily service 
but didn't run a single spot. 

SORENSON/See Page 34 

Richard McCauSey 
Most Recently: 
Senior VP/GM 
Blasr RadiolRAR 
(See Page 1) 

As a rep firm, the on- 
ly part of a 
station's budget 

that we involve ourselves 
in is that area that relates 
to national business. Aside 
from this we keep totally 
out of the budgeting pro- 

> cess. 
Budgeting for national sales and 

budgeting for local business are 
two very different processes. 

McCAULEY/See Page 37 

/ /) 

|i|P 
/ 

ILLUSTRATION; TODD PEARL 

Lee Simonson 
Vice President/ 
General Manager 
WOR/New York 

We feel the start of 
the budget pro- 
cess is the 

perfect time to give each 
department the opportuni- 
ty to put together a wish 
list. This is the point when 
you should ask your people, 
"If all things were break- 
ing your way, and the stars 
were all lined up correctly, 
what would you want?" 
Then, after you gather to- 
gether all the initial budget 
requests, all you have to do 
is feed them into the com- 
puter, and see how much it 
all amounts to. On top of 
this you add the standard 
salary increases, which in 
a large corporation are 
largely dictated from one 
year to the next. 

From this initial budget survey 
you look for the things that each 
department would love to have: a 
new car for the News Depart- 
ment, another wire service, a new 
jingle package for Programming, 

SIMONSON/See Page 38 

Carl Wagner 
Executive Vice President/ 
Radio & Cable, 
Taft Broadcasting 

Step one in the budget 
process should be for 
each station to con- 

tact its national rep and 
ask for an estimation of 
what activity can be antici- 
pated in the marketplace in 
the coming year, worked 
out on an account-by-ac- 
count basis. At the same 
time, each account execu- 

WAGNER/See Page 40 

David Recher 
Vice President/ 
Administration 
Eastman Radio 

When we develop 
projections for 
our clients, we do 

them not only for the sta- 
tion but also to see what 
kind of business we can ex- 
pect to do for the year. This 
way we can set goals for 
both of us, evaluating them 
as a viable radio station 
and us as a rep firm. Every 
rep firm should do this, or 

RECHER/See Page 40 



OVER 

SIX MILLION 

HITS A WEEK... 

...the largest FM audience ever 

No other FM group in the history 

of broadcasting has attracted 

as many listeners as we have. 

And these are the Program 

Directors that help make it hap- 

pen: Joe McCoy at WCBS/FM 

in New York; Ed Scarborough 

at KKFiR in Los Angeles; Buddy 

Scott at Chicago's WBBM/FM; 

Scott Walker at WCAU/FM 

in Philadelphia; Jon Russell 

at San Francisco's Rocker KRQR; 

Rick Peters at Boston's WHTT; 

and Bob Scott at KHTR in 

St Louis. When you're talking 

hits, you're talking the CBS/FM 

Group...the biggest Flit of all. 
Source: Arbitron Spring 1984, Persons 12TSA Curve, 
6am-Mid Mon-Sun 

... ..p 
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Revenues & Resources: 

Schulte 
Continued from Page 30 

because we've had such a 
meteoric rise, but for some 
of the stations in the coun- 
try which have been stable 
- such as KVIL/Dallas or 
WSB/Atlanta - it would be 
a lot easier to determine. 

Tracking The Variables 
Because of the volatility of ra- 

dio, and the uncertainty of na- 
tional business, estimating reve- 
nue can become very difficult. Na- 
tional is always the toughest fig- 
ure to gauge, because it is unpre- 
dictable. In our market, with our 
station, we look at national busi- 
ness of about 35-40%. But this 
figure could represent a wide fluc- 
tuation, especially if there is a 
downturn in national business. 
Possibly the easiest factor to 
track is ratings, because there 
isn't a great deal of fluctuation in 
ratings - providing you have 
some consistency to your pro- 
gramming and promotion. 

Overall, we generally have a 
pretty good idea of where we're 
going to be in terms of share of 
market in Arbitron. Looking at 

V 

fi 

M 
Pete Schulte 

that share against the market rev- 
enue, we can calculate fairly well 
what our revenue is going to be. 
Some markets have formulas 
where a share point might equal 
$1 million in billing, and in 
Houston this is generally the case 
— at least for the major stations. 
Of course, this doesn't mean that 
someone who gets a one share will 
get $1 million, but it is an approx- 
imate rule. 

Our budgeting process begins in 
August, and is refined on a month- 
ly basis until the final budget is ar- 
rived at some time in January. 

The first step we go through is 
setting up target numbers relative 
to our standing in the market; then 
we apply those figures against our 
anticipated market revenue while 
attempting to project an accurate 
revenue figure for our station for 
the following year, based on local 
and national revenue assump- 
tions. During this process, we also 
set a target number for percen- 
tage revenues and operating pro- 
fits, and each year we look for 
some percentage increase. The 
entire process is very complicat- 
ed. 

Considering The 
Market Factors 

Every budget is set to be met or 
exceeded, but inherent in our bud- 
geting system is a contingency 
plan which takes into considera- 
tion the fact that falloffs in ratings 
or revenue can occur. To prepare 
for these, several questions should 
be considered during the planning 
stages; 

• Is there a new format compet- 
itor, or anything that would affect 
that share of market that has to be 
taken into consideration? 

• What are the economics of the 
situation? Is there market 
growth? Are there other stations 
who are either doing what you're 

Raising Rates: 

Revenue Or Inventory? 

When do you raise rates? Should raising rates be 
predicated on meeting expenses, or is it more a 
question of marketplace position and inventory 

supply? R&R posed this question to several station/group 
operators for an opinion on this supply and demand question. 

Dean Sorenson, 
President, 

Sorenson Broadcasting: 
"We always look at April 1 and 

October 1 as the time to look at 
rates and decide whether we 
should raise them. We begin look- 
ing at it in January and June, and 
base our decision strictly on the in- 
ventory situation, in some cases, if 
a manager comes in with a budget 
that's got some real gains in it, I'll 
probably say 'Hey, you can't do 
this without getting those rates a 
little higher.' For the most part, 
however, it is more the case of 
raising the rates a bit more when 
our inventory is a little short." 

Lee Simonson, 
Vice President/ 

General Manager, 
WOR/New York: 

"Raising, lowering, or keeping 
rates where they are really has to 
be a function of supply and de- 
mand. It is a function of your posi- 
tion in the marketplace. If your sta- 
tion is the #3 A/C in the 
marketplace, among three A/C 
stations, unless you've got the 
greatest sales staff in the world 
you're not going to be able to raise 
the rates very much. Rates are a 
function of how good your 

numbers are, what your growth is, 
and the supply and demand in the 
marketplace. 

"I don't think you can budget 
revenue on the basis of expense. 
You can't say, 'It's going to cost 
me $6 million to operate my radio 
station this year, and last year we 
did $3 million in revenue, so this 
year we have to do $7 million to 
cover the costs and make a profit. 
To do this, we're going to have to 
raise our rates and our revenue by 
150%.' Well, good luck. You can't 
just budget revenues on the basis 
of trying to cover expenses, and 
then predicate your rate card on 
that. You've got to take a hard look 
at the market and see what it is go- 
ing to give you — and what you 
can take from it." 

Carl Wagner, 
Executive Vice President/ 

Radio & Cable, 
Taft Broadcasting: 

"We use a grid card, so our 
method of raising rates works dif- 
ferently. Since the grid is solely 
determined by the amount of avail- 
able inventory, rates are easily 
controlled. If you write the right 
kind of grid card, you don't have to 
think about raising your rates very 
often." 

doing or making plans to do it? 
• How strong is retailer attitude 

and confidence in the market? Do 
local accounts believe radio can 
deliver for them? 

• How will national business un- 
certainty affect market confi- 
dence in advertising? 

Salaries And Incentives 
The biggest, and most impor- 

tant, expense in radio is salaries. 
You have to have a percentage in 
mind, while keeping in mind that 
many variables can exist - such 
as cost-of-living increases, or in- 
flation factors. Whatever the fac- 
tor, your cost of talent is going to 
increase. Working with across- 
the-board increases, or incentives, 
or bonuses, you then plug that into 
your proposed budget. 

We operate by what is called an 
MBO plan - Management By Ob- 
jective. Under this plan, compen- 
sation for the sales department is 
based on certain goals to be 
achieved by certain people. These 
goals may change for each sales- 
person, but ultimately add up to 
one-third of their compensation 
package. The second third comes 
from a fixed salary, and the last 
third is based on incentives to 
achieve over and beyond budget. 
Each of these factors is budgeted 
from the start, enabling us to get a 
real close idea of what our sales 
costs are going to be. 

Costs of sales generally depend 
on which elements you choose to 
factor into it. If you're talking 
about commission, most stations 
are going to pay anywhere from 
10-15%. But other selling costs are 
entertainment, promotion, and 
travel, so it's really difficult to 
determine what your sales costs 

are going to be unless you want to 
examine every element. 

When we set our final numbers 
we project them at 70% confi- 
dence level. What this refers to is 
the "percentage" of confidence 
that you can expect to achieve 
your budget - which means that 
if planned at the 90% confidence 
level, you can be pretty sure 
you're going to make those num- 
bers. On the other hand, projec- 
ting at a 40-50% confidence level 
means that your budget could be 

"We operate by what is 

called an MBO plan — 
Management By Object- 
ive. Under this plan, 

compensation for the 
sales department is 
based on certain goals 
to be achieved by cer- 
tain people." 

unreachable. We try to position 
our numbers at a comfort level 
around 70 % - neither too easy nor 
too impossible. 

You also need to keep in mind 
what your best revenue days are, 
whether you're on a standard vs. 
broadcast calendar week, and 
when the agencies pay. For in- 
stance, our good revenue days are 
usually Thursday, Friday, and 
Saturday; if we know this, when 
we try to break out our revenue 
projections month-by-month, we 
can factor in how many of those 
Thursday-through-Saturday peri- 
ods we'll have in a month, thus 
avoiding wide fluctuations. 

It's never easy. 

But it's always worth the effort. 

Because creativity is what makes you the best. 

, For ten years, we've been producing the most creative 

IDs, commercials, and TV spots in broadcasting. And 

thanks to you, JAM is heard everywhere . .. coast to coast 

and around the world. Our dedication to creativity and 

quality continues. Because can tell the difference. 

Hear what's HOT at RCPC! 
Come to Bonaventure Suite 
3178 and help us celebrate our 
10th anniversary! Or call us in 
Dallas at (214) 526-7080. 

1984 JAM Orealfv'e PrOdoalions Inc. 
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get a general feeling about 
what we can expect over 
the next 12 months, but for 
the most part we are in- 
terested in what is going to 
happen here. 

The next thing we do is examine 
the coming year on a month-by- 
month basis. We iook at previous 
years, determine whether or not 
we felt we achieved our goals for 
that particular month in that par- 
ticular year, and decide if we have 
any special things we want to try 
so we can build up the weak peri- 
ods. By looking at it month-by- 
month we can plan promotions 
and special events, things we can 
initiate to buoy up that period. 
Local Economic Indicators 

We then generally try to make a 
few assumptions of what we can 
do to increase business during the 
weaker periods. Since the two 
main industries in our area are 
lumber and tourism, we have to 
look at both economies. We esti- 
mate the coming business 
climate, based on discussions with 
our clients and reports from our 
salespeople. We look to see if 
business is up or down, how much 
it is fluctuating, and what sort of 
business they expect to do the fol- 
lowing year. It is not at all a scien- 
tific approach; instead, it's more 
a finger-in-the-air, testing-the- 
water arrangement. For the most 
part this method works, but 
sometimes looking at the im- 
mediate past to predict the future 
is not always accurate. 

When we sit down to arrive at an 
annual budget, we have to do 
more than simply base it on a 
percentage based on inflation. In- 
stead, we look at each expense 

area and project that. For in- 
stance, we decide what we're go- 
ing to do with salaries, then 
budget individually for each posi- 
tion. These figures may or may 
not reflect what the annual infla- 
tion rate is, depending on other 
factors that may affect operating 
costs. 

Projecting Expenses 
When we look at production and 

technical expenses we go through 
and project the payroll package, 
news service costs, royalties, 
license fees, everything — ac- 
count by account. Since royalties 
and license fees are a percentage, 
they would be based on our as- 
sumption over on the revenue 
side. The same thing applies to 
sales commissions - they are 
based on the revenue projection 
that we're going to do "X" dollars 
in the coming year, so our sales 
costs will average 20%. Projecting 
that out on the budget, we can say 
that the sales department budget 
will comprise 20% of all expenses. 

Since the sales department is 
paid on a commission basis, we 
have to project those commis- 
sions. In the programming depart- 
ment, and with other other 
salaried employees, we try to pro- 
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ject each position, and raises are 
budgeted into that projection. If 
we're going to give three raises at 
the beginning of the second quar- 
ter, it goes into the budget. If 
we're going to give five raises at 
the beginning of the third quarter, 
we budget that as well. 

We pay bonuses only for man- 
agement, and we pay them as a 
percentage of net profit. Manage- 
ment is paid salary-plus-bonus, 
based on net profit performance, 
so we project what that bonus is 
likely to be based on the bottom- 
line terms of our budget. 

Another thing you have to do is 
commit yourself as much as possi- 
ble to the budget - and stay with- 
in it. Obviously some shifts and 
changes may occur during the 
year, but when you pay close at- 
tention to every detail, you usually • 
come very close to what is really 
going to happen. The biggest pro- 
blem is if some external or inter- 
nal event cuts revenue below its 
expected level. If this happens it 
throws you off, and sometimes 
you have to cut expenses beyond 
where you budgeted. 

The Good, The Bad, 
And The Budget 

The best piece of advice I can of- 
fer on budgeting is to look at each 
specific category, rather than just 
making overall assumptions. You 
can be more accurate when you 
look at the specifics, both on the 
revenue side month by month, and 
the expense side. It is much more 
accurate than just taking last 
year's figures and saying "well, 
let's add another 7%." Not only is 
it more accurate this way, but you 
can budget for more profit, too. 

If you base a budget on "last 
year plus," there is a tendency to 
spend it all, but if you're more 
specific and examine each 

"When our studio was built 

we insisted on the best equipment... 

Beaucart offered professional features 

at affordable prices. 

Built-in extra features are becoming ■ 
"standard features" on Beaucart equip- 
ment, without the extra features cost. 
The Beaucart Recorder/Reproducers 
offer simple and reliable drive with the 
capability to stay in-phase during tape 
changes. Our versatile SFE-100 Slice 
Finder and Bulk Eraser is engineered to 
be the best in its field. In fact, all Beau-_ 
cart equipment is engineered to 
maximize audio performance with 
dependable service and ease of operation. 

Make your job easier with Beaucart. 

BEAUCART DIVISION 

umc 
UMC,Electronics Company 
460 gackett Point Road 
North .Haven. Connecticut 06473 
Phone (203) 288-7731 
Outside ConnecticuS, 
toll free, (800) 243-6178 

category, you might show a 7% in- 
crease in one area but only a 2% in 
another. If this is the case, you 
might be able to come down an 
average 5% increase, and actually 
wind up making more profit 
because you are trying to stay 

Sorenson 
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within that budget. I think there is 
too much of this "let's take last 
year and give it a +10%." Each 
specific category has to be looked 
at month-to-month in order to do a 
budget that is geared for max- 
imum profit. 

Continued from Page 30 

If we strip the station of 
any commercial activity, 
making it look on paper 
like a public radio station 
with no commercials, we 
can easily see what it costs 
us to be on the air. 

From this we expense-budget 
back, figuring out the cost of the 
electricity, and salaries, and other 
items. Then we take a look at what 
we're going to have to pay to get 
our sales volume up, what promo- 
tion and advertising will cost us, 
how much commissions will run, 
and so forth. At this point we 
usually run a trial budget to see 
what we end up with on the bottom 
line. Since company policy is to 
achieve a 30% gross profit mar- 
gin, we closely study the figures to 
see if we can reach that budget. 

The Fiscal Process 
We work on a June 30th fiscal 

year, and we begin the process 
late in January. Our managers 
put the rough figures together 
with the assistance of the com- 
pany controller, who oversees the 
whole process. From this they get 
their first rough budget, go home 
and clean it up, and then about 
45-60 days before the end of the 
fiscal year they come back in and 
"justify" it - basically explaining 
what the hell they're doing. 

Every department goes through 
this process. We look very careful- 
ly at engineering, sales, program- 
ming, and G&A, item by item. 
You'll always have some across- 
the-board percentage increases, 
because some items are hard to 
figure any other way, but in gener- 
al we try to look at all the 
variables. For instance, if the 
phone bill averages $700 a month, 
we don't just increase it by 10% 
and budget $770 the following 
year. We take a look and see if we 
can justify $700 again. 

Sales And Salaries 
The next step is to take a look at 

the sales goals we have to reach, 
then look at what the costs of those 
gfilps will be. This includes com- 
missions, promotion, advertising, 
and what the telephone charges 
will be. If management decides it 
isn't maximizing its sales opera- 
tion, and wants to generate a 20% 
increase in sales in the coming 
year, this might entail hiring a 
new salesperson or initiating a 
new sales promotion. All of these 
costs have to be figured into the 
sales department budget, and the 
expenses have to be justified on 
the bottom line. 

All air salespeople are basical- 
ly paid on a pure commission 
basis. They have a base they draw 
against, but it really comes down 
to paying 20%, and with additional 
expenses added in, sales costs 
generally work out to 22%. Every 
month we conduct a reading and a 
comparison of every station in the 
organization, and cost-of-sales is 
one of the things we judge them 
on. 

mm 

Dean Sorenson 

Managers are paid on a percent- 
of-sales, percent-of-gross profit 
combination. If the station is roll- 
ing pretty well, we judge them on 
that. On the other hand, if the sta- 
tion is having a bit of trouble, we 
have to take temporary measures 
to get them up to speed. Salaries 
in the programming department 
are largely based on last year's, 
and in most cases we budget an 
across-the-board percentage in- 
crease. We try to sit down several 
times a year with our program- 
ming people and evaluate where 
they are, and give them the oppor- 
tunity to tell us how they could 
make themselves more valuable. 
In such cases, we might give them 
more than the across-the-board 
adjustment. 

The Importance 
Of Budgeting 

Overall, you shouldn't be able to 
live without a budget. Simply 
stated, it's an awfully good study 
of your business. Computing a 
budget makes you a better 
manager, and there's no way to 
beat such a soul-searching pro- 
cess. It works as a plan and a tool, 
and you should make every effort 
to live within its guidelines. At the 
same time, a budget is certainly 
not the answer to everything. 
Many of us came into broadcast 
management from sales, and we 
tend to. think we can cure 
everything with sales. Often you 
can, but you have to be realistic, 
too. You can't be afraid of the 
budget. Some people who haven't 
done it before are scared to death 
of it, and living by a budget 
established by someone else is a 
pain in the butt. However, if they 
give it some time, they begin to 
realize that they finally know 
where they're going. 

While making a commitment to 
your budget is important, it is 
equally important not to set it in 
concrete. You have to allow for 
change. We begin our process in 
January and finalize it in April, 
and by May of the following year 
there are a lot of things that have 
gone under the bridge. I always 
tell my people, "Don't sit there 
and be out of budget every month; 
put a variance in and admit that 
something turned out a bit dif- 
ferent from what we projected." A 
budget is important to follow, but 
it isn't something that can never 
change. However, there are some 
people who get all hung up on it 
and think it's a sign of weakness if 
they have to change their budget. 
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Join us at the RCPC, Bonaventure Suite #1958 

You're probably familiar with the 
research method Known as focus groups. 
For years now, these roundtable discus- 
sions. usually involving groups of radio 
listeners, have often proved useful to 
programmers in a variety of ways. Although 
the group concept is still recommended lor 
specific situations, inherent problems 
associated with its make-up nave caused 
many to seek other means of research. 

Surrey is now pleased to offer such 
an alternative. 

It's called the I IS series; short for 
Individual Focus Sessions. This approach, 
consisting of approximately the same 
number of participants as in four focus 
groups (40), involves separate, 30-45 
minute, one-on-one interviews with each 
respondent. Compared to four focus groups, 
which can usually be completed in six 
hours by one moderator, the IFS series 
affords your station information derived 
from nearly 30 hours of interviews eon- 
ducted simultaneously by two researchers. 
Other benefits provided by the IFS 
approach include: 
□ Elimination of group bias and pressure. 
□ Shy participants are now free to speak 

their mind without fear of intimidation. 
□ Respondents are supplied written 

questionnaires prior to interview. 
U Ability to provide interviews in more than 

one location. 
U Ability to tailor specific areas of investi- 

gation to each respondent's kvel of subject 
knowledge. 

□ Ability to make recommendations with 
greater degree of confidence. 
To find out more on how 

the IFS series can benefit 
you, call or write Surrey at 
your earliest convenience. 
1-303-989-9980 
165 South Union 
Suite 606 
Denver, Colorado 80228 SURREY 
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There are definitely some ele- 
ments which are common to both 
national and local, but in most 
cases an account-by-account anal- 
ysis probably makes sense more 
locally than it does nationally, due 
to the tremendous amount of attri- 
tion on the national level. If you sit 
down and start analyzing the prior 
year on an account-by-account 
basis, you tend to conclude that 
every account is going to be back, 
that they're going to be spending 
"X" amount new dollars, and 
you're going to get a lot of new ac- 
counts. Everyone tends to be op- 
timistic, and if you're not careful 
you can come up with an entirely 
unrealistic budget. I'm not sug- 
gesting that certain account-by- 
account analyses shouldn't be 
done; most of us have access to 
the radio expenditure reports, 
which do these analyses, but on 
the national level you can get lost 
in the trees and start adding them 
up, and you're not going to 
necessarily come up with the 
forest. 

Self-Fulfilling Realism 
A good, realistic station sales 

budget - in a certain sense - can 
be a self-fulfilling prophecy. A 
local salesman, if he knows his 
budget or quota, will usually find a 
way of reaching it, just by digging 
for more prospects. On the nation- 

al level it isn't quite that easy, 
since many accounts have nation- 
al strategies - which tends to 
preclude individual station bud- 
geting. 

In my opinion, the key to sound 
budgeting for national business is 
realism. One thing you want to be 
wary of, especially in the relation- 
ship between the station and the 
rep, is that the budget should not 
be arbitrary. It should not be a 
number that is reached solely by 
station management and based 
solely on perceived revenue 
needs. Instead, it has to be a 
figure that is arrived at in concert 
with the rep, and one that is based 
on thoughtful analysis. If a budget 
is too high, whether it is local or 
national, it simply becomes a 
fairy tale. People realize it is unat- 
tainable and they stop trying to 
reach it. On the other hand, a bud- 
get that is too low doesn't push 

people in any way, and it becomes 
an unfunny joke. % 

Realism is vital in establishing 
budget figures. It is highly impor- 
tant to be realistic about your own 
station's potential in the upcoming 
year, and to be just as realistic 
about your competition. You real- 
ly have to consider a few scenar- 
ios, all the what-ifs, then arrive at 
a reasonable, reachable, yet chal- 
lenging goal to shoot at. People 
tend to react to challenges, and 
they find fairy tales laughable. If 
you just lay a budget out there and 
say "you've got to make this," 
everyone will throw up their 
hands and cry "it's not real." But 
if a budget is arrived at through a 
thoughtful process, it can chal- 
lenge people to do more than they 
think they can do. 

One function of every good ac- 
count executive is to work with his 
clients all the time. By maintain- 
ing a constant relationship, he 
should have a fairly good idea of 
what he can do on the local level, 
as well as obtain a pretty good fix 
on what they intend to do in the 
coming year. This monitoring pro- 
cess should be a continuing one 
that examines not only what the 
account is going to do next year, 
but next quarter and next month 
as well. 

Very few stations today operate 
on a majority of national business. 
Most stations would probably say 
that the percentage now runs 

HAVE YOU 

HEARD 

CRL... 

LATELY? 

Here at Circuit Research Labs, we are 
always looking for new ways to make 
OUR sound better, so that YOUR sound 
can get better. 
We spent a year researching AM Stereo, 
testing, rejecting, innovating, consulting, 
and putting together the SMP 900 Stereo 
Matrix Umiter. It is now the overwhelm- 
ing choice of AM Stereo broadcasters. It 
provides dynamic stereo, outstanding 
mono, and maximum coverage. Some of 
the circuits are so new, that patents are 
now being sought. 
The results of the AM Stereo research 
were also used to upgrade our FM Stereo 
limiter, the SMP 800. CRL did not put out 
a new add on box to confuse you, we 
simply improved our existing product 

with no price increase. 
And now, finally, after three years of 
research and development, the SG 800 
stereo generator is here. The ability to 
handle highly processed audio was DE- 
SIGNED in. Add it to the FM 2 or FM 4 
processing system for the loudest, clean- 
est, most dynamic sound on the FM dial. 
Price is just S1450. 
In Los Angeles, hear 
CRL processing on 
KFI, KZLA and KPRZ 
in AM stereo... and 
on KIIS, KBIG and 
KKHR in FM stereo. 
Don't just optimize 
... MAXIMIZE your J 
signal with CRL. 

: around 30-70, national to local. 
1 There are some exceptions, but 
this is the general rule. Even in 
the major markets the percentage 
of national business to the total 
has shrunk significantly in recent 
years. Some years ago it wasn't 
unusual to find stations that did 
60% national and 40% local, but 
that certainly isn't the case any- 
more. 

Assessing Market Growth 
To arrive at a. gdod, national 

budget, you have to be aware of 
the total economic picture; you 
have to know where business is 
headed in the next year. Every- 
body suffers in a down economy, 
but every advertising medium 
thrives in a healthy one. Thus, you 
have to examine every available 
source, sit back, and say "where 
is the economy going to be in the 
next year, and what does that 
mean to my station?" You also 
have to check market potential, 
and study the trends covering the 
last several years in the market. 

It is also important to know if 
your market is one of demonstrat- 
ed growth, if it is basically flat, or 
if it is slipping in terms of total 
advertising expenditures over the 
last several years. There is no 
question, for instance, that Sunbelt 
cities can expect a year-in, year- 
out substantial increase in adver- 
tising. On the other hand, if you 
look at the Northeast markets, 
some of them seem to be slipping 
in total amount of dollars going in- 
to the market. 

The next step is to check demo- 
graphic trends in buying. These 
figures are readily available, and 
most reps compile and publish 
such numbers for the most re- 
quested demos and avails. By 
measuring those figures against 
your own target audience, you can 
get a pretty clear idea of the 
percentage of advertising dollars 
you have a reasonable shot at. 

Income-Based Budgeting 
Instead of budgeting against 

station expenses, it is far better to 
base the budget on income. Some 
certain basic economics do have 
to be considered in the budget pro- 
cess, mainly because it costs a 
certain amount of money to run a 
radio station, a fact of life that a 
manager should keep in mind. 

However, adjusting a budget based 
on expenses could be courting dis- 
aster. A number of managers back 
themselves into a budget based on 
expehse projections, and when re- 
venues fall short of expectations 
they find a major disaster on their 
hands. 

The last important factor is to 
get together with your rep and 
develop a strategy to meet your 
goals and work on properly posi- 
tioning the station. It is possible 
that by slightly repositioning your 
station, your national rep can get 
you some additional dollars that 
you weren't previously getting. 
Target accounts should be select- 
ed so that both you and the rep can 

"Deal in the real world, and 
not In fantasies or numbers 

you would just like to make. 
It is a good idea to go on 

the high side of reasonable 

— make a budget reach- 
able to the point where you 

have to stand up on your 

tiptoes to attain it." 

work cooperatively. The thing you 
do not want to do is use your 
budget as a hammer to beat 
someone over the head with. It 
should be used as a measure, and 
a goal, and a stimulant, to in- 
crease effort on everybody's part. 

Again, realism is the key. Deal 
in the real world, and not in fan- 
tasies or numbers you would just 
like to make. It is a good idea to go 
on the high side of reasonable - 
make a budget reachable to the 
point where you have to stand up 
on your tiptoes to attain it. Maybe 
you even have to jump a little bit. 
This type of budget is reachable, it 
is within the realm of reasonable 
effort and intelligent salesman- 
ship, and it makes you push your- 
self. You can't make it too easy; 
we've all seen people who really 
sandbag everything. They are 
very conservative on their bud- 
gets, and in the end they don't per- 
form like the people and stations 
which challenge themselves. 

Circuit Research Labs, inc. 
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or maybe the Promotion Director 
wants to buy a large television 
package. All these items should be 
included in the first budget sub- 
mission; then, when you add it all 
up, you have a feel for what it all 
represents in the way of an in- 
crease. 

Fantasy Island 
This is the time to begin paring 

the list down. When you tell each 
department, "Throw in every- 
thing but the kitchen sink," it gen- 
erally becomes a Fantasy Island 
time — everyone includes every- 
thing. But because they under- 
stand from the start that you're 
going to cut things from the list, 
the process is usually reasonable 
and manageable. You then sit 
down with each department head 
and perform a line-by-line justifi- 
cation for every item, what their 
priorities are, what they want the 
most, and what they can do 
without. 

At the same time, the sales de- 
partment is going through the 
same process. The sales manager 
and general manager sit down 
and compile their sales projec- 
tions, a process which includes a 
number of subjective inputs: what 
is the marketplace doing today, is 
business picking up or remaining 
stable, and what factors in the 
next year are going to have an im- 
pact on the economy? Is it an 
Olympic year, is it an election 
year, what special events could ef- 
fect an economic change, what 
are people saying relative to the 
economy, is the marketplace ex- 
periencing an increase over prior 
years, and what marketplace fac- 
tors exist today that didn't yester- 
day? Each of these considerations 
will influence what the sales de- 
partment is going to do. 

The next step is to take the first 
draft of what the sales department 
has put together in the way of a 
revenue projection, and what you 
can expect in network compensa- 
tion, and any other income, and 
juxtapose it with your first draft of 
expenses. By looking at both items 
side-by-side, you can get a pretty 
good feel for what you need to do. 

The Cost Of Sales 
In order to hang on to good peo- 

ple, you have to pay what the mar- 
ket will bear while at the same 
time keeping your cost of sales at 
a reasonable level. Cost of sales 
usually does not change drastical- 
ly from year to year, so if you ex- 
pect sales to increase, you should 
also count on the commissions 
your sales staff realizes from 
those sales to increase as well. 
The next step is to build in an in- 
centive program, to give them the 
opportunity to make money over 
and above that commission struc- 
ture. You have to ask yourself. 
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Lee Simonson 

and the sales management team, 
how much it would it be worth to 
the station if you could do "X" 
percent above the budget. Figure 
out the value of exceeding the bot- 
tom line, and what sort of bonuses 
should be awarded for doing it. 
This bonus isn't really a budgeted 
expense because you're only pay- 
ing it out if you're going over 
budget. 

In the radio business you have 
to be responsive to rapid changes 
in the marketplace, and you have 
to have the fiscal flexibility to 
make whatever moves are neces- 
sary to help your business. To do 
this you have to have a total and 
complete handle on every phase of 
your operations, so you can trade 
off expenses and costs in one place 
to make them up in others. In 
order to reallocate your re- 
sources, based on what is going on 
in the marketplace, you have to be 
able to budget. 

Estimating Revenues 
Trying to estimate station reve- 

nue is not a simple task. You first 
have to find somebody who can 
give you a good sense of the mar- 
ketplace. You have to have access 
to whatever economic audits are 
available in the marketplace. By 
checking the Price Waterhouse 
audits, or whatever, you can get a 
feel for what the revenues are in 
the marketplace, what they were 
a year ago, what they were the 
year before that, what the percen- 
tage increase has been, how many 
stations are in the market, what 
the formatics of those stations 
are, and what this means in terms 
of share and demographics. You 
have to have a familiarity with the 
market in order to judge what it is 
going to do in the following year. 

Also, I am a believer in conser- 
vative budgeting. There's nothing 
wrong with being pleasantly sur- 
prised at the end of the year and 
exceeding your projected budget 
and revenues. On the other hand, 
planning for big jumps on an ex- 
tremely bullish basis can cause 
problems, because you're obvi- 
ously basing expenses on what you 
expect to bring in on a revenue 
basis. Thus, if your promotion 

manager is given a huge jump in 
the advertising budget, and he 
makes commitments to the 
various media based on projected 
revenues that are way off, ulti- 
mately you're either going to find 
yourself cutting way back or 
plunging into the red because 
you've overcommitted. You really 
have to be conservative and hard- 
headed in terms of how you budg- 
et revenue and, likewise, you 
should be conservative in terms of 
how you budget your expenses. 

A Vital Process 
To me the budget process is ab- 

solutely vital, and I can't imagine 
running any kind of business with- 
out one. Not only in terms of plan- 
ning, which is obviously essential, 
but also in terms of really getting 
to know the operation. The 
general manager really should 
know everything - including how 
much it costs to get the lawn cut at 
the transmitter site, or how much 
it costs to hire a guy to come in 
and clean the windows. 

People should be paid what 
they're worth, so if you're going to 
be generous anywhere you should 
be generous in compensation or 
salaries. But when you get into 
things like advertising and promo- 
tion, and the various and sundry 
costs of programming and news, 
you have to approach that conser- 
vatively - unless you are ab- 
solutely sure of your budgeting 
process and what you can expect 
to do in the following year. You 
have to know your market, or at 
least learn all you can about it and 
find out how it works, and how it 
has performed on a revenue basis 
over the last couple of years. 

You also have to be very meti- 
culous in investigating every line in 
the budget. It is a terrible mistake 
to just sit there and say "well, let's 
raise everything by 7 %." The pro- 
cess of going line by line and study- 
ing it very carefully is an excellent 
exercise in getting to know your 
operation. You can definitely find 
some interesting solutions to prob- 
lems at your radio station by fam- 
iliarizing yourself with each line, 
because you might discover some 
things you really don't have to do, 
or don't have to do it to the same 
extent as in the past. As a result, 
those dollars that are saved can 
then be used in better ways. 

Cutting expenses should not 
really be a matter of bringing the 
savings down to the bottom line; 
instead, it is a matter of under- 
standing your operation down to 
the finest detail so you can better 
allocate your resources. Circum- 
stances change, markets change, 
and you have to be flexible enough 
and able to move quickly enough 
to take resources from one spot 
and move them to another. The 
budgeting process is a very good 
one because it forces you and your 
people to really scrutinize every 
comer of the operation. 

The first complete co-op station training program 
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be asked to do this, or at 
least have some input into 
projecting national reve- 
nue. There are many sta- 
tions that don't do national 
sales projections, or don't 
involve their rep in setting 
up the numbers. They do it 
for themselves, basing the 
figures on a number of 
questionable factors, and 
use that as the projection 
for the coming year. 

Playing The 
Numbers Game 

The biggest problem in project- 
ing national (or local) business is 
that the sources for raw data are 
limited. The FCC doesn't compile 
revenue figures anymore, and this 
has greatly curtailed the process. 
At this time I rely heavily on radio 
expenditure reports, numbers 
which are compiled from the ex- 
penditure reports from different 
rep firms. From these reports we 
can compute national revenues in 
almost any market. 

Next we try to get input from ail 
of our salespeople at the agency 
level. We maintain a history of 
which accounts go into which 
markets, so we try to get a fix on 
money next year. If they are plan- 

i 
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ning an advertising budget, we 
want to know whether the num- 
bers will be higher or lower. We sit 
down in face-to-face meetings 
with the account, or mail out ques- 
tionnaires, and then set goals based 
on each station's 12-month au- 
dience share. 

Whether we like it or not, radio 
is a numbers game, so we have to 
look at audience numbers. Unless 
a station is a Beautiful Music sta- 
tion, it should get 10% of the 
business if it has 10% of the 12+ 
audience. This 1-to-l ratio works 
with most formats; with an infor- 
mation station it can go as high as 
1.5 or 2-to-l, while Beautiful Music 
can generally expect to go .8-to-l. 

Inflation Infatuation 
There is always a great tempta- 

tion to simply adjust next year's 

figures up 6% if there is 6% infla- 
tion this year. But you can't fall in- 
to that trap. There are many other 
indicators to look at, such as polit- 
ical conventions. When we learn- 
ed the Republican Convention was 
going to be held in Dallas this 
year, we looked back at a similar 
market four years ago - Detroit 
— to see what happened. We found 
there was an increase in revenue, 
so we projected higher in Dallas 
this year because of that fact. 
These are some of the considera- 
tions to look for when estimating 
revenues. However, there are also 
things to count on that can fall 
through. A lot of people counted on 
a lot of revenues because 1984 was 
an Olympic year, but much of that 
money simply didn't materialize. 

Whether you use a computer or 
compile these figures by hand, it 
is helpful to look at historical 
trends and economic variables. 
We look at what happens before, 
during, and after a presidential 
election, examining what occured 
in the last three election years. We 
also look at trends through cata- 
gory analysis, pinpointing growth 
industries and determining what 
affect they might have on the na- 
tional and local economy. In addi- 
tion, we examine inflation figures, 
retail sales in the market, and 
calculate whether there is any 
correlation between advertising 
expenditures and retail sales. 

Do you have time 

to read all these? 

name. 

1 STATION: 

I ADDRESS; 

m_ aecici 

CLIP'N'WRITE 

Of course not. But that 
doesn't mean your show 
prep has to suffer because 
you don't have time to dig 
up drop-ins and one-liners. 
Rip'N'Read's daiiy supply 
of offbeat and upbeat 
stories is guaranteed to 
bring new life to tired air 
personalities. 

Our editors comb through 
hundreds of newspapers 
and magazines weekly, 
looking for punchy 
material. Then we write it 
for radio, bringing out the 
"zing" for your listeners. 
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Let Rip'N'Read give you 
an edge on the competition. 
Just fill out the coupon 
below for a free two-week 
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When it comes to national busi- 
ness, a station has to figure ex- 
penses first and then look at 
revenues. We compile histories of 
accounts in different markets, and 
we've seen some which have an 
account attrition of 60-70% a year. 
Fortunately there are usually 
other new accounts that have 
come in, or existing accounts have 
spent more money, which make 
up for the losses. But some mar- 
kets do have these problems, and 
to be aware of them you have to 
look at the local industry and pro- 
ject how that is going to do. For 
many medium to small markets, 
national is gravy to them. It's ic- 
ing on the cake. Most smaller- 

Wagner 
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market stations make their 
monthly nut on local sales, and na- 
tional is sheer profit. This is why 
many managers don't want to do 
a national projection--they just say 
"add 10% on." They don't really 
get involved in national projections. 

The biggest item in a budget is 
always the top line — the revenue 
side. It is also the hardest to pro- 
ject. The easiest thing to project is 
the expense side, because a lot of 
variables can be controlled. But 
revenue is more difficult, largely 
because with some accounts the 
lead time is only a few days - 
making it difficult to project 
them. 

tive at the station goes 
through the same proce- 
dure with the sales manag- 
er, examining the account 
list and calculating what 
they believe each account 
is going to spend in the 
coming year. We also know 
what each station's net- 
work revenue is going to 
be, and what any increase 
in that amount should be. 
We then add this all togeth- 
er, which gives us our pre- 
liminary revenue figures. 

Outside Economic 
Influences 

In estimating revenues we look 
at every outside factor that can af- 
fect the whole picture, such as 
conventions and political elec- 
tions. For regular business in- 
dicators I look at new business 
start-ups. We have our people 
check what is the marketplace an- 
ticipation of new business start- 
ups (new-home building projects 
can give you a fair idea of the 
economy), and there are other 
possible events in every market- 
place that a radio station can pro- 
fitably tie in with. 

Next, the general manager 
meets with every department 
head, compiling individual de- 
partmental figures. After they go 
over everything line-by-line, the 
general manager travels to head- 
quarters with the business manag- 
er. By this time they are fully 
aware of every department at the 
radio station, and we go over it 
department-by-department. We 
scrutinize promotion, program- 
ming, engineering, and that is 
done the first time at the end of 
January. 

In order to accurately predict 
what increases may affect ex- 
penses in the coming year, we 
take a look at things like electrici- 
ty and telephone line charges. If 
rates might go up, we want to 
know what the increases will be so 
we can budget accordingly. In 
computing salary increases we 
try to come up with a percentage 
for the general overall station, but 
do not apply that percentage 
across the board. You always 
have some people you bring in 
during the course of the year who 
undergo salary reviews after six 
months, or you might have the 
situation where someone -who is 

Carl Wagner 

extremely good should receive 
more than the standard increase. 
In general I don't like to work with 
percentage figures, but for budget 
planning we have to start out with 
one and work on the exceptions. 

Sales Costs And Controls 
In sales, everyone gets a base to 

draw against commission, and ev- 
ery station is different because 
each market dictates a lot of vari- 
ables. If you have a #1 station in 
one market and purchase a #5 sta- 
tion in another market, they ob- 
viously can't operate under the 
same conditions, so you might 
have to do more with the sales 
staff base until they can make a go 
of it and make the kind of bucks 
they expect. Even commission 
rates vary market-by-market. 

Sales is the easiest department 
in the station to budget and con- 
trol. Since we know what the com- 
mission rate is, if we know we're 
going to do "X" amount of dollars, 
we basically know how much it is 
going to cost us to run the sales 
department. The only way you 
can go over costs in the sales 
department is if you go over in 
revenue, and that is obviously ac- 
ceptable. On the other hand, if 
your revenues fall short, you ex- 
pect that in savings also. 

All in all we project growth, the 
number of stations in the market, 
and our position in the market. Then 
we generally look at all these pro- 
jections and say, "Okay, we know 
where we are - now what are we 
going to do with it?" Many in- 
dividual budgets are directly 
related to market factors; for in- 
stance, promotion is- obviously 
tied to where you expect to be in 
the book. We do this with each 
department, and by the time we 
get back to the complete station 
budget we have created a domino 
effect: each department relies on 
another, and they all rely on mar- 
ket variables. 
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clock, was purchased from John Eisner for 
$425,000. KD8Q was sold by J.R. Broadcasting 
of Kansas for $525,000. It operates at 96.9 
mHz with lOOkw and an A/C format. Heartland 
has applied for new calls for both facilities, with 
KDBQ becoming KQWK and KSEK KNZS, pend- 
ing FCC approval.: Format changes are an- 
ticipated, with KQWK adopting a rock-oriented 
CHR direction and KNZS going A/C. 

ARNOLD TRANSFERS 

TO WHCN 

Beck-Ross Sells 

WKMF a WLRZ 

To Key Stockholders 

In an ownership transaction within Back-Ross 
Communications, Exec. VP and WHCN/Hartford 
GM A. William Las and stockholder Stanlay 
Marx have purchased WKMF & WCRZ/FIInt by 
trading in their stock in the company, pending 
FCC approval. 

WKMF operates with 5kw days/1 kw nights at 
1470 kHz, while 50kw WCRZ broadcasts on 
107.9 mHz at 370 feet. 

As part of the transaction, 15-year company 
veteran and WKMF & WCRZ VP/GM Boyd Arnold 
has transferred to Hartford to manage WHCN. 

Lee, who serves as President under Chairman 
Marx, had managed the Flint stations once before 
in 1977 before moving to Hartford, He also owns 
WZOZ/Oneonta, NY. Beck-Ross, which just sold 
WKTZ-AM & FMMacksonvllle ten days ago, still 
operates WBLI/Long Island, as well as WHCN. 

Tyler 
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Tyler joined the CHR outlet about eight 
weeks ago, following two years with 
WROR/Boston. Before that, he held twin 
jobs at crosstown WBOS and WPRO-FM/ 
Providence. "What I like about it the most 
is that I'm going up against 'PRO-FM," he 
said. "The Birch ratings and the feelings on 
the street are exceptional. It's going to be a 
lot of fun, and we couldn't be more 
excited." Tyler added that he will retain his 
afternoon airshift. 

Mitchell Continued from Page 3 
station. I'm equally enthused about the 
chance to work with Sunny Joe and learn 
from him as we take WKSS to the top of the 
market." 

Before programming WCOL, Mitchell 
was PD at KBFM/McAUen-BrownsviUe 
and Assistant PD/MD at WICC/Bridgeport. 
Earlier he was on the air at WTIC- 
FM/Hartford. He begins his new assign- 
ment immediately. 

KIXK Continued from Page 3 
pletely in the Dallas/Ft. Worth market. The 
station will be fun, energetic, and personali- 
ty-oriented." Already announced to the 
lineup is the morning team of Jim Zippo & 
Debbie Summers, along with Rose Wright 
in the newsroom, plus Assistant PD Kurt 
Kelly in middays and Billy Hayes after- 
noons. KIXK staffers Mark McKay, Steve 
Nichols, Dave Cooley, Susan Edwards, and 
Mike Blake will be retained in as-yet- 
unannounced time slots. 
r*nift 

Continued from Page 3 
lite-delivered product we'll be offering, spe- 
cial programming has become a high prior- 
ity here. Transtar's commitment to quality 
has been very impressive, and I look for- 
ward to working in such an atmosphere." 

Introducing 

R&R/Friday, September 14,1984 

Sellers Directs Island 

Black Promotion 

Earl Sellers is the new Direc- 
tor/Black Music Promotion for Is- 
land Records. A ten-year industry 
veteran, Sellers had most recently 
served two years in national pro- 
motion and sales at Sunshine Rec- 
ord Distributors. His promotion 
background includes national 
duties at MCA Records, as well as 
mid-Atlantic Regional Manager 
posts with Polydor and RCA. 

Sellers, who 
reports to Island 
VP/Black Music 
Promotion Ru- 
ben Rodriguez, 
told R&R, "I'd 
like to thank Ru- 
ben for recogniz- 
ing my experi- 
ence in the rec- 
ord business. I 
consider him one 

Ellis Continued from Page 1 
Stevenson was immediately 
promoted to Operations Dir- 
ector, handling many of Ellis's 
duties. 

Ellis, who joined the Malrite 
station when it kicked off its 
CHR format 14 months ago, 
served as MD at WKTU/New 
York for a number of years dur- 
ing its Disco format heyday. El- 
lis, Doubleday VP/Program- 
ming David Martin, and Presi- 
dent Gary Stevens were un- 
available for comment. 
KEGL 

Continued from Page 1 
both sides of my body, and 
that's exactly what would hap- 
pen if we didn't move. 

"Even though ABC's got a 
two-day jump on us, we're ac- 
tually six months ahead of 
them because of our cume 
base. Our clocks and promo- 
tions have been set for the fall 
with this eventuality in mind, 
so we're prepared for it. Our 
morning personalities, Stevens 
and Pruett, are well establish- 
ed in the market." 

PD Randy Brown remains at 
the helm, and no staff changes 
are planned. Brown will handle 
the afternoon drive airshift 
through the fall ratings sweep. 
Bob Hattrik, who has been do- 
ing KEGL's callout research 
for the past few weeks, will 
serve as consultant. 

Rivers 
Continued from Page 1 

ingham, and KRKE/Albuquer- 
que before joining AOR WKDF, 
told R&R, "AOR was a fun 
place to stop for a while, but I 
was bom and bred on the hits, 
and I've come home. WAVA is 
in a position to dominate that 
market. Its cume growth was 
substantial in the spring book, 
and while the station has teen 
in a holding pattern, we're full- 
steam-ahead once I get there." 
Rivers begins his new assign- 
ment in two weeks; a replace- 
ment for him hadn't been named 
at presstime. 

Birch „ 4. 0 . Continued from Page 1 
dollars, and Birch provides ac- 
tionable information that helps 
stations get those dollars." 
Engel remarked, "I look for- 
ward to working with Dick and 
Bill again and want to help 
Birch keep its reputation for 
methodology innovation.", 

of the great promotion people in 
the industry, and I welcome the 
opportunity to work with him and 
the entire Island staff." 

Raymond 

New GSM 

At WPLP 

Michael Raymond has been ap- 
pointed General Sales Manager at 
Guy Gannett Broadcasting's 
WPLP/Tampa. He joins the 
News/Talk outlet from WRKR/ 
Milwaukee (Racine), where he 
had been GSM since January. 
Previously he was Station Manag- 
er at WMKE/Mliwaukee, now 
WBCS (AM), and GM at KRLY/ 
Houston. 

Noting that WPLP is making 
steady improvements in its 
facilities and programming, Ray- 
mond told R&R, 
"This is a fantas- 
tic opportunity 
for me to get in 
on the ground 
floor and grow 
with the station 
and the com- 
pany. The Tam- 
pa market is like 
Houston was in 
1977 — exploding Michael 
at the seams." Raymond 

Of his switch from rock radio to 
News/Talk, Raymond expressed 
the belief that "selling is selling" 
and joked, "I'm used to hearing 
that my audience is too young. 
Now I guess I'll be hearing that 
they're too old." 

WPLP GM Timothy Williams 
commented, "We are delighted 
that WPLP and Tampa Bay could 
attract someone with Michael's 
credentials. He will be an asset to 
not only WPLP but also the broad- 
cast and advertising communi- 
ties." 

O'Neill 
Continued from Page 1 

new organization. By establish- 
ing its own President/CEO posi- 
tion and assigning Jim O'Neill 
to the post, we expect Blair/ 
RAR to move ahead aggres- 
sively." 

Fritz noted that the Blair/ 
RAR operations will be parallel 
to and separate from those of 
Blair Radio, which continues 
under the direction of Presi- 
dent/CEO John Boden. As part 
of the changes, Blair/RAR Sr. 
VP/GM Dick McCauley and Sr. 
VP/GSM Tom Turner have re- 
signed. 

O'Neill, who has an extensive, 
background in advertising and 
TV sales, has served in various 
Blair management and rep 
sales capacities since he first 
worked with the company in 
1969. He told R&R, "It's the 
most exciting opportunity in my 
business career, one which will 
allow me to bring together all 
the various skills I've been us- 
ing for the last ten years. We've 
streamlined our reporting and 
operational characteristics so 
we can best serve our Group W 
station clients and any of the 
new clients we bring on board in 
the next couple of months." ' 

Earl Sellers 



RESEARCH 

TELAT WORKS. 

"W" "T" ou've been through it before. 
A maze of numbers. A lot of hype, 

W smoke, some fancy footwork. But, 

•JL bottom-line, you don't know much 
more than when you started. 

That's what some companies call 

research. 

But now that it's decision time again 
and your station's future is on the line, 

demand a more professional approach. 

Balon and Associates is a full-service 

market research company specializing 
in radio. An extensive academic back- 

ground has been fused with over a 

decade of hands-on working knowledge 

of our industry to produce unique 

research products. 

Research that, through our analysis, 

interpretation and on-going guidance, 
has helped management in station after 

station make informed decisions. The 

kind of decisions, changes, and fine tuning 

which have resulted in consistent, 

measurable increases in ratings. 

In short, research that works! 

This time, get something for your 

money that you can use. Get Balon 

and Associates. 

ROB BALON, PH.D. 
PRESIDENT 

1114 Lost Creek Boulevard, Suite 310, Austin, Texas 78746 

(512) 327-7010 
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JHAN HIBER 

I .rbitron vs. Birch 

Comparisons 

(Boned II) 

In the Goliath/David battle of Arbitron Vs. Birch, which set of num- 
bers do you believe? Are there consistent biases for/against some for- 
mats depending on the ratings service and its methodology? Would tea 

leaves be better than the ratings in terms of trying to figure out "reality" 
when confronted with different numbers for the same station during 

the same sweep? 

Last week I began an updated look at 
the similarities/differences in the esti- 
mates produced by Arbitron's diary and 
Birch's telephone approach. This week 
I'll continue to search for truth, justice, 
and the reality of what the numbers are 
trying to say by examining a sampling of 
markets surveyed this spring, looking at 
four metres: Boston, Kansas City, Miami- 
Ft. Lauderdale-Hollywood, and Seattle- 
Everett-Tacoma . . . and we'll look into 
these formats . . . Beautiful Music/Easy 
Listening, Contemporary Hit Radio, 
Country, and News/Talk. 

As with the three other formats ex- 
amined in four different markets last 
week, I'll take the composite total week 
metro shares for these formats, based on 
both the Arbitron and Birch numbers, 
and see what each service has to say. 
Three of the key demos are delved into: 
total person 12 + (the most reliable num- 
ber), and adults 18-34 and 25-54, the two 
vital sales demos. Read on for how the 
scorecard came out in this week's version 
of the battle of the ratings services. 

while. Birch tended to boost the estimates 
for CHR stations, an average of 23% 
above the 18-34 adult estimates from 
Arbitron. 

There were less conclusive results as I 
examined the data for Country and News' 
Talk entities. Arbitron was generally 
kinder to the Country stations, although 
Birch estimates were healthier in some 
cases — and the two were so close some- 
times that little difference was apparent. 
The reverse was true for News/Talk. 
Birch was generally of more help to those 
outlets, but again Arbitron was beneficial 
to some and in additional cases there 
was little notable difference. 

Four-Market Breakout 

The market-by-market scorecards are 
shown below. Pick the market that is 
closest to yours and see if the Arbitron- 
Birch comparisons can offer some clues 
as to what's happening in your neck of 
the woods. 

Week In Review 

Coleman Relocates 

Jon Coleman Research has moved recently to a different Dallas-area office. 
The new address for Coleman Research is Suite 212, Three Dallas Communica- 
tions Complex, Irving TX 75039. Coleman may be reached at (214) 556-2121. 

Market-Buy-Market, Blair Ink Deal 
Gil Bond, President of the Market-Buy-Market media research firm, has 

concluded an arrangement with Blair to use MBM. Blair will have on-line 
access to MBM's ratings breakouts (primarily Arbitron) and will also use MBM 
for analyzing Simmons data for radio sales utility. 

"Hibemetics" Set For RCPC 
Several hundred copies of my book Hibernetics will be available at an R&R 

booth on the RCPC exhibit hall floor. This will be the first release of the publica- 
tion, designed to give stations more usable research information than ever before 
compiled in one volume. I'll be manning the booth during the RCPC and hope 
to see you there. 

Birch Beefs Up Dallas 
Birch Radio President David Gingold has announced the appointment of 

Frankie Weiner to the post of Account Executive, Advertiser/Agency Sales, in 
the firm's Dallas area office. Weiner formerly was in charge of media planning 
and buying for BWA Advertising, the in-house agency for H&R Block. Her 
appointment is effective immediately. 

25-54 Composite 
BM/ELR 6.2 
CHR 10.5 
Ctry 2.7 
N/T 5.9 

Kansas City 
12+ Composite Arbitron 
BM/ELR 9.7 
CHR 10.6 
Ctry 18.2 
N/T 8.0 

18-34 Composite 
BM/ELR 4.8 
CHR 14.8 
Ctry 13.4 
N/T 3.6 

25-54 Composite 
BM/ELR 9.8 
CHR 7.6 
Ctry 22.4 
N/T 6.6 

25-54 Composite 
4.5 BM/ELR 7.6 

11.7 CHR 14.9 
2.1 Ctry 5.9 
9.3 N/T 3.5 

6.8 
21.4 
7.2 
5.0 

Birch 
7.3 

13.1 
22.4 

6.1 

3.8 
14.6 
21.5 

2.9 

7.7 
8.8 

28.3 
4.1 

"Birch tended to boost the esti- 

mates for CHR stations, an aver- 
age of 23% above the 18-34 
adult estimates from Arbitron." 

Two Definites, Two Mixed 

Of the four formats examined this week 
two were most definitely affected by 
ratings methods, while two were a mixed 
ba& :v> 

Arbitron consistently showed higher 
total shares for the Beautiful Music/Easy 
Listening sounds, an average of 22% 
above the comparable Birch estimates 
among 25-54 adults, for example. Mean- 

Boston Miami 
12+ Composite Arbitron Birch 12+ Composite Arbitron Birch 
BM/ELR 7.8 6.5 BM/ELR 7.6 6.8 
CHR 14.4 18.6 CHR 15.9 23.6 
Ctry 1.4 1.2 Ctry 4.4 4.5 
N/T 9.5 8.8 N/T 6.8 10.0 

18-34 Composite 18-34 Composite 
BM/ELR 1.4 , , v % .7 BM/ELR 1.8 .7 
CHR 20.8 24.4 CHR 25.5 35.0 
Ctry 1.5 1.6 Ctry 3.6 2.2 
N/T 2.7 2.9 N/T 1.2 1.4 

"Arbitron consistently showed 
higher total shares for the Beauti- 
ful Music/Easy Listening sounds, 
an average of 22% above the com- 
parable Birch estimates." 

Seattle 
12+ Composite 
BM/ELR 11.0 8,8 
CHR 11.5 14.5 
Ctry 9.4 6.7 
N/T 9.3 9.3 

18-34 Composite 
BM/ELR 3.5 2.6 
CHR 18.8 23.9 
Ctry 7.4 4.2 
N/T .7 3.3 
25-54 Composite 
BM/ELR 9.9 8.8 
CHR 11.4 13.2 
Ctry 11.8 10.5 
N/T 8.0 8.3 

Final Comparison 
The most vital comparison is, of 

course, the one you make before deciding 
where to spend your research budget on 
rating subscriptions. Look at your market 
and format, do the sort of analysis I've 
done the last two weeks, then see how 
your metro and station situation com- 
pares. If neither Arbitron nor Birch help 
your sales story, and if you can track 
the differences shown here and use that 
info for a programming perspective, then 
you've got an interesting decision to make. 

Talk to the Arbitron and Birch folks 
at the RCPC, or at your convenience, 
then good luck. May the comparison be 
with you! 



—— ' " ' 11 inpr W3.S recently n Donna Haiperwa 

Radio Programming Consu suRVEY 

FOR EXAMPLE 

WWMJ (A/C) 

Bangor, ME 

5.6 to 15.4 with an 18.6 

in MEN.* 

KQDS (aor) 

Duluth, MN 

From #5 to a tie for #1 

BETTER NUMBERS NOW! 

Since opening her consulting firm in 1980, Donna Halper has earn- 

ed a reputation for getting results. 

Over 90% of her clients have shown ratings increases. In nearly 

half of these, the ratings were doubled, and in a few cases, tripled. 

DONNA HALPER & Associates 

Rad^o Programming Consultants 

28 Exeter Street Suite 611 

Boston, MA 02116 

* (numbers perArbitron) (617) 266-5666 

WMUS(Country) 

Muskegon/Grand 

Rapids, Mi 

Ratings tripled in 

6 months. 

WQKS (Urban) 

Williamsburg/ 

Richmond, VA 

Ratings tripled in 1 year. 
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NETWORKS Q 

PROGRAM SUPPLI 

REED BUNZEL 

CONVENTIONAL BUSINESS 

Networking At The RCPC 

The NAB-NRBA RCPC - say it three times fast and win a prize! 
Actually, this year's RCPC (Radio Convention & Programming Con- 
ference) marks the long-awaited and logical "best-of" merging between 
NAB's annual RFC and the NRBA Radio Convention. As the prelimin- 
ary flyers and other promotional propaganda declare, this week's 
gathering (9/16-19) in Los Angeles promises to be radio's biggest event 
of the year, a super-sized confab for radio people and only radio people. 
With over 75 hands-on programming and management sessions, con- 
certs, luncheons, poolside parties, and early-bird breakfasts, the RCPC 
has something for everyone. 

As usual, networks and syndicators will 
be highly visible at the convention. This 
participation includes two evening con- 
certs, luncheon entertainment, continental 
breakfasts, several workshops and clinics, 
and the ever-popular hospitality suites. This 
week's column is a quick survey of various 
network/syndicator highlights coming up 
during the "radio event of the year." 

a In Concert: Hoping to repeat the over- 
whelming success of last year's RPC '83 
Pointer Sisters concert, this year Westwood 
One is presenting the "official" musical 
entertainment for both Monday and Tues- 
day evenings. The network will present 
Melissa Manchester in concert at the 
Biltmore Hotel on Monday night, while A! 
Jarreau will entertain attendees the foEow- 
ing evening. Both concerts will be recorded 
by Westwood One's Concert master I mobile 
studio: Manchester is being taped for an up- 
coming "Star Trak/Pop Concerts" series 
segment; Jarreau's recording will be held 
for his personal use, possibly to be released 
as a future radio feature. "We're delighted 
to have been selected again to provide the 
talent and produce the shows for what 
shapes up to be the biggest meeting of radio 
minds," says Westwood One President 

Saturdays, and the "Best Of King" pro- 
gram on Sunday evenings. 

• Howard: At a special luncheon Tues- 
day afternoon in the Bonaventure Hotel's 
California Ballroom, a special Radio Award 

Where The Network Action Is 

Hospitality Suites 
ABC Radio Networks 1 T229 Biltmore 
Associated Press 9341 Biltmore 
Berklee College Of Music Bonaventure 2338 
Bonneville Broadcasting System 

Bonaventure 2708 
CBS Radio Network Biltmore 10333 
Century 21 Programming Bonaventure 3068 
Churchill Productions Bonaventure 3064 
CNN Radio Biltmore 433 7 
Concept Productions Bonaventure 2748 
Copley Radio Network Biltmore 5235 
DIR Broadcasting Biltmore 8235 
Fairwest/AI Ham Biltmore 10220 
Leisure Market Radio Biltmore 9235 
Mutual Broadcasting System Biltmore 3337 
NBC Radio Network Biltmore 9335 
Otis Conner Co. Bonaventure 3151 
P.G. Productions Biltmore 9201 
RKO Radio Network Biltmore 10337 
Satellite Music Network Bonaventure 3108 
Schulke Radio Productions Bonaventure 

3078 
Southcott Productions Bonaventure 2968 
TM Communications Bonaventure 3340 
Transtar Radio Networks Bonaventure 3131 
United Press International Bonaventure 

2458 
United Stations Biltmore 11300 
Wall Street Journal Report Biltmore 6101 
Westwood One Biltmore 9300 

Exhibitor Directory 
All Star Radio Booth 1418 
American Broadcast International Booth 

3003 
American Image Productions Booth 1117 
Associated Press Booth 1007 
Broadcast Information Bureau Booth 2001 
Broadcast Programming International Booth 

3031 
CBS Radio Stations News Service Booth 

1005 
Century 21 Programming Booth 1133 
Concept Productions Booth 1012 
Copley Radio Network Booth 1414 
Human Performance Engineering Booth 

1415 
Kalamusic Booth 3009 
Newsmaker Interviews Booth 1316 
Peters Productions Booth 3024 
Public Interest Affiliates Booth 1322 
Radio Arts Booth 2017 
Sacred Heart Program Booth 1210 
Satellite Music Network Booth 1116 
TM Communications Booth 3021 
Toby Arnold & Associates Booth 1121 
Transmedia International Booth 3014 
United Press International Booth 1124A 
United States Army Reserve Booth 1318 
Weather Services Corp. Booth 1027 
Wold Communications Booth 1207 
York Radio Network Booth 3017 

II or king The T etw&rh§ 

Having trouble keeping track of all the networks? Maybe you're still wondering what really 
differentiates a network from a syndicator these days? Well, if you have a problem or question 
relating to networks and syndicators, several panel discussions have been scheduled at the 
RCPC to address all issues challenging the network industry .today. Following is a brief 
checklist of the scheduled network sessions and/or those sessions with network participants; 

• Choose Your Weapons: News/News-Talk/Talk (Monday, 9:00-10:15am) 
• Hit Radio (Monday, 9:00-10:1 Sam) 
» Emotion vs. Science: Music Research (Monday, 10:30-11:45am) 
• News: How Valuable Is It? (Monday, 10:30-11:45am) 
• Network Radio (Monday, 4:00-5:1 5pm) 
«> There's More To A Wire Sarvice Than News (Tuesday, 7:30-8:45am) 
• I'll Tel! You Why I Do Use Radio (Tuesday, 10:30-11:45am) 
• Programming To Suocssd: Is It The Talent Or The Station? (2:30-2:45am) 

Also, don't miss the Syndicators/Program Producers Breakfast Monday morning at the 
Biltmore Hotel. Have a cup of coffee and a Danish while you survey the latest programming 
and production product available from the industry's top producers and distributors. 

'V: 
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ir mr _ jiiiii ipPPP ^ 

Melissa Manchester AlJarreau Larry King Jayne Kennedy 

will be presented to "the man we love to 
hate" — Howard Cosell. The legendary 
ABC sportscaster and commentator is 
scheduled to address the lunch crowd in a 
program hosted by ABC Taikradio's Mi- 
chael Jackson. Cosell, who has spent the 
last 31 years calling the action for virtually 
every sport broadcast by radio and televi- 
sion, is host of ABC Radio's "Speaking Of 
Sports" and sorely missed by his Monday 
Night Football fans. 

• Stars On Live: As part of Monday's 
"Hooray For Hollywood" luncheon featur- 
ing comedienne Joan Rivers, KlIS/Los 
Angeles morning jock and United Stations 
personality Rick Dees will receive his star 
on the Walk Of Fame. The ceremonies will 
be viewed by the RCPC lunch crowd at the 
Bonaventure Hotel through a live-via-satel- 

lite hookup from Hollywood — just three 
short miles away. KPRZ/Los Angeles per- 
sonality Gary Owens serves as emcee for 
this celebration. 

• Stretch Those Legs: Monday morning, 
coinciding with the traditional continental- 
style Syndicators/Program Producers 
Breakfast, Syndicate It will present — and 
tape — a segment of "Radiorobics" featur- 
ing Jayne Kennedy. Kennedy, host of the 
popular nationwide radio exercise pro- 
gram, will instruct early risers on various 
aerobic routines. "These exercises are 
designed to be a supplement to your daily 
exercises, not replace them," says Syndi- 
cate It President Bob Dockery. "Jayne 
simply ties radio into exercise to get the 
blood going in the morning." 

In addition to these special events, many 
networks and syndicators will be represent- 
ed in a number of sessions, each covering 
several different aspects of the network 
arena. Included in this slate of special 
features is the Network Radio panel discus- 
sion on Tuesday afternoon, which is sched- 
uled to. cover changes and growth in the in- 
dustry. Check out the workshop directory at 
the top of this page for more details and 
participants in this and other network- 
oriented sessions. 

Of course, much of the business - and 
fun — at any convention is conducted after- 
hours in the halls.. Thanks to network/ 
syndicator hospitality, potent potables and 
delectable digestibles provide a haven for 
those travellers on a negative-expense bud- 
get. Clip and save the Network Suite Guide 
found elsewhere on this page as your handy 
pocket guide for nocturnal action at the 
RCPC. 

See you there!!! 

The World Of Webs 

Radio Convention 
Los Angeles 
September 16-19, 1984 

Programming Conference 

Norm Pattiz. "Los Angeles is not only the 
nation's entertainment capital, but it's our 
home ground — and we wanted to provide 
nothing short of an outstanding lineup." 

» Talk It Up: As in years past, Mutual 
will again broadcast the "Larry King 
Show" live from the RCPC site. Highlight- 
ing the guest list this year are Steve Martin, 
Lily Tomlin, and Car! Reiner, who will be 
talking about their upcoming Universal 
film "All Of Me." The network will also 
kick off a new schedule of seven full nights 
of talk each week — featuring Larry King 
Monday through Friday, Jim Bohannon on 



More people listen to BMI than 

to their mothers. 

And more moms listen to BMI, too. 
Because most of the music played on radio 
is licensed by BMI. If anyone tries to tell 

you differently, don't listen. 
So remember, keep your feet 

off the furniture, don't play with 
your food, and keep playing plenty 
of BMI music. 

Wherever there's music, there's BMI. 

BMI 

A 

®1984 BMI 
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MUSIC CALE ND ARiNEm & 

Weekend | Saturday 

SEPTEMBER 22-23 

Captured Live (RKO) 
Bachman Turner Overdrive 
Countdown America w/ 
John Leader (RKO) 
Donna Summer 
Dick Clark's Rock, Roll, 
& Remember (US) 
ShireHes 
Dr. Demento (WO) 
Records About Records 
Gary Owens' Supertracks (CRN) 
Bette Midter/Creedence Clearwater Revival 
The Great Sounds (US) 
Ray McKinley 
Hot Ones (RKO) 
Sheena Easton 
Hot Rocks (US) 
Huey Lewis & The News 

Lee Arnold On A 
Country Road (MBS) 
Charlie Pride/CrystaJ Qayle/ 

Ronnie Mitsap/Anne Murray/ 
Earl Thomas Conley 

Music & Memories (SBS) 
Ray Parker, Jr./June Lockhart 

Rare & Scratchy Rock & Roll(PIA) 
Fats Domino 
Rick Dees'Weekly Top 40 (US) 
Tina Turner 
Rock Album Countdown (WO) 
Undaey Buckingham/Sammy Hagar 
Rock Chronicles (WO) 
Rockln' Women 
Rock Quiz Weekend Speclal(M Jl) 
British Invasion 
Silver Eagle (ABCE) 
Razzy Bailey/Terri GHbbs 
Solid Gold Country (US) 
Statler Brothers 
Source Special (SOU) 
Huey Uwls/U2/REM 
Weekly Country Music 
Countdown 
Jim Qiaser 

The Wee 

SEPTEMBER 24-28 

BBC Rock Hour 
Box Of Frogs 

Country Closeup 
Steve Warlner 
Earth News 
Lindsey Buckingham/Carl Reiner/ 

Cameron Crowe 

Innervlew 
Trevor Rabin 

Uv® From Qilley's 
Moe Bandy 

Music Makers 
Frankie Laine 

Off The Record 
Twisted Sister/The Fixx/Romeo Void 

Special Edition 
Tina Turner 

SEPTEMBER 

Tuesday 

Country Calendar (CW) 
Don Reid 

Musical (ME) 
Broadway & Hollywood Chart Hits 

SEPTEMBER 
SH 

Country Calendar 
Royce Kendall 
Rare Trax 
XTC 
Sound Check 
Dennis DeYoung 

(CW) 

(CW) 

(RKO) 

Comedy General Information 

Sunday 

SEPTEMBER m 

Wednesday 

Country Calendar 
Lynn Anderson (CW) 

King Biscuit Flower Hour (ABCR) 
April Wine & Honeymoon Suite 

Live From The Record Plant (RKO) 
Barry Manllow 

Music Of The City 
Phenomenons 

Radloscope 
Purple Rain 

(SI) 

(LBP) 

Rolling Stones' Continuous 
History Of Rock And Roll (ABCR) 
Sex, Drugs, And flock & Roll 

ocl 
£Qf 

SEPTEMBER i 

Country Calendar (CW) 
Tribute To Marty Robblns 
Rare Trax (CW) 
XTC 
Sound Check (RKO) 
Wham! 

Thursday 

Monday 

SEPTEMBER m 

SEPTEMBER m 

Country Calendar (CW) 
George Strait 
Rare Trax (CW) 
Flock Of Seagulls 
Sound Check (RKO) 
Steve Perry 

Country Calendar (CW) 
Tammy Wynette 
Rare Trax (CW) 
Squeeze 
Retro Rock   (CW) 
Heart 
Sound Check (RKO) 
David Bowie 

Friday 

1 

R
 

StPlbMBfcH | 

Country Calendar 
David Frlzzell 
Rare Trax 
Fried-Day: Elmer Fudd 
Sound Check 
Prince 

(CW) 

(CW) 

(RKO) 

NOW ON SALES _— Westwood One's expanded sales team recently convened in 
Los Angeles, mapping out the company's upcoming advertising strategy. Pictured 
during a break are (front, l-r) VP/Advertising Sales Ron Hartenbaum, VP & Director/ 
Corporate Administration Ellyn Ambrose, and President Norm Pattiz. Standing (l-r) 
are Westwood..One's Tom Rudnick, Mark Kress, Ginger Kraus, Bud Weisner, 
Roger Schnur, and John Brodie. 

Daily Feed (DCA) 
Shades of fall/the debates/Bush-Ferraro/ 

oil shock?/Reagan near misses (9/17-21) 

Jack Carney's Comedy 
Show (CW) 
Mystery & Adventure (9/17-21) 

Laugh Machine (PRN) 
Joan Rivers/Rodney Dangerfield/ 

Rich Little/Monty Python (9/17-21) 

Radio Hotline (ASR) 
Candid call/I'm tired/great voice/ 

I had a party/something to think about 
(9/1 7-21) 

Stevens' & Grdnlc's Comedy 
Drop-ins (ASR) 
Mr. Fix-It/Federal Express freaks/ 

phone store/comedy team/ 
dating with Hog (9/17-21) 

Entertainment 

Assignment Hollywood (MBS) 
Doug Barr (9/17) 
Lana Wood (9/1B) 
Steve Bond (9/19) 
Jamie Lee Curtis (9/20) 
John Hillerman (9/21) 

Entertainment Update (CBS) 
Howard RdHns/EIke Sommer/Stephen Stills 

(9/17-21) 

Rock Notes (ABCR) 
Fee Waybill/The Tubes (9/17-18) 
Don SeWen/Eagtes (9/21) 

Rock Report (SOU) 
Gary U.S. Bonds/Chicago (9/17-21) 

Screen Scenes 
Careful He Might Hear You (9/17) 
C.H.U.D. (9/18) 
Another Time, Another Place (9/19) 
Hollywood Hot Tub (9/20) 
Weekend Hits & Misses (9/21) 

(SOU) 

Lifestyle 

News Blimp (PRN) 
Human bites/political humor/ 

renting screening rooms/corporate diets/ 
excess endangered species (9/17-21) 

Newsline Extra 
Fall Football Frenzy (9/17-21) 

(NBC) 

Sporting News Report (CW) 
Tom Flores/Jim Plunkett/Cliff Branch/ 

Nancy Lopez/Hank Soar (9/17-21) 

Lifelines w/ Bill Fantinl (ABCR) 
Cumputer Science w/John Mullin (9/17) 

Radloroblcs (SI) 
Working With Weights (9/17) 

Spaces & Places (WO) 
Protecting You And Yours (9/17-21) 

News/ Talk /Sports 

(WO) Brad Messer's Daybook 
Kennel Club/Amateur Hour (9/17) 
N.Y. Times/Patty Hearst (9/18) 
Witch Hunt/Central Park (9/19) 
Attila The Hun/Vassar (9/20) 
Nathan Hale/John McAdam (9/21) 

Computer Program (PRN) 
Origin of the species/ENIAC/silicon chips/ 

ICs and CPUs/smart home appliances 
(9/17-21) 

Health Care (PjA) 
Living With Allergies (9/16) 

Medscan (PiA) 
Cannonball Projectiles (9/17) 
Beta-carotine (9/18) 
Smiling babies (9/19) 
Nicotine Dependent Mice (9/20) 
Lovesickness (9/21) 

Minding Your Business (NP) 
Name Game/Q Comp Corp. (9/17) 
Grace Commission (9/18) 
Supplemental Benefit Plans (9/19) 
Bugs Burger/Altruistic Corp, (9/20) 
Pentagon Competition (9/21) 

Public Affairs (PiA) 
Where Are All The Jobs? (9/16) 

Something You Should 
Know (SBS) 
Visualizing Goals (9/17) 
Facial Expressions (9/18) 
Art Of Interviewing (9/19-20) 

Sound Advice (PRN) 
Hi-fi audio/Edison phonograph/holes in 

records/history of radio/tape recorders 
(9/17-21) 

PROGRAM SUPPLIERS KEY 
ABCD — ABC Direction Net 
ABCE — ABC Entertainment Net 
ABCR = ABC Rock Net 
ABCY = ABC Youth Nets 
AMS = American Media Services 
AP = Associated Press 
ASR = All Star Radio 
CB = Continuum Broadcasting 
CBS' = CBS Radio 
CBSR = CBS Radk)Radio 
CRN = Creative Radio Net 
CW = Clayton Webster 
DCA = DC Audio 
DIR = DIR Broadcasting 
GSN = Global Satellite Net 
IN = Innerview 
tS = IS INC 
LBP — Lee Bailey Prod. 
LW = London Wavelength 
MBS = Mutual Broadcasting 
ME= Multimedia Entertainment 
MJS = MJI Broadcasting 
NBC = NBC Radio 
NP = Narwood Productions 
PFM = PFM Inc. 
PG = PG Prod. 
PIA = Public Interest Aft. 
Rl = Radio International 
RKO = RKO Radio Net 
RK01 = RKO One 
RK02 = RKO Two 
SBS — Strand Broadcast 
SJ = Syndicate It 
SOU = NBC The Source 
SP = "The Spirit" Productions 
US — The United Stations 
WO = Westwood One 

AMERICA'S FASTEST-GROWING OLDIES SHOW! 

Rare & Scratchy Rock :n Eel! 

a 3-hour weekly oldies show on a barter-basis 
8 Now playing in Gh!cagos New Orleans, Denver, 

  Milwaukee, Salt Lake City and many more! 

; For itomo & details see m at the RCPC, Booth 1322 - 

Will* Public interest Affiiiates or sail (312) 276-1111 

Program Services Group, lac. 3033 W. Logan Boulevard Chicago, IL 60647 



Introdudng 

Now you can break the AP news story you want 18 times faster. 

AP has its fastest breaking news story ever. Our NewsPower 1200. 

It delivers AP quality news and features at 1,200 words per 

minute, 18 times faster than the standard AP Radio Wire. 

Weather in a flash. Sports as soon as there's a score. 

NewsPower 1200 is so fast it can move sports scores 

the moment they happen. Dow Jones averages the 

minute the market closes. State and regional stories 

the second they break. 

And weather information comes to you 

directly from the National Weather Service! 

It delivers all the quality news 

programming radio stations expect from 

AP, on a system that's been fully 

researched, designed and tested to meet 

AP's exacting standards— and yours. 

Total control, 

even at this high speed. 

NewsPower 1200 also gives you 

total control over rl ? 

the categories of 

news you receive. 

And the volume 

of stories coming into 

your newsroom. 

You can get everything 

that's currently on the AP Radio Wire, 

or program the selections to your requirements. 

The news you need, when you need it. 

Every hour you'll get ready-to-air summaries of 

the top news stories, if that's what you want, in plenty 

of time for top of the hour newscasts. 

State and regional news moves well in advance 

of your busiest day parts. And AP's highly salable 

features arrive in a fresh morning drive package. 

Speed, selectivity and reliability— 

a powerful combination.' 

If you're ready to get the weather faster, gain 

control over your news volume, and still keep the 

highest level of programming quality and salability- 

you're ready for AP NewsPower 1200. 

For more information call your local AP 

Broadcast Executive or Glenn Serafin, 

collect, at the Broadcast Services Division 

of The Associated Press. 202-955-7214. 

Associated Press 

Broadcast Services. 

Without a doubt. 
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Even though both companies are denying it, this 
rumor is too hot to die. Street Taik in the Windy City 
says WLUP/CHICAGO may be in for a change in both 
ownership and format. If the wags know what they're 
talking about, HEFTEL wili supposedly sell "The Loop" to 
E2 COMMUNICATIONS, which would then convert the 
high-profile AOR into a Beautiful Music competitor for 
Chicago's WLOO. See, we told you it was a great rumor 
. . . and only a rumor at this point . . . both companies 
say it's not happening. 

After a year as GM at KCMO/KANSAS CITY, DICK 
CASPER has exited over "operational differences" with 
owner RICHARD FAIRBANKS. Watching both the AM 
and FM shops on an interim basis is Fairbanks VP/ 
Administrative Affairs DENNIS LINSIN. Naming a 
permanent replacement, possibly from within, is 
expected to take up to two months. 

KDIA/OAKLAND s sale to POWELL 
COMMUNICATIONS should be completed soon, but 
there's a new twist to the story this week. Owner-to-be 
ADAM CLAYTON POWELL III has asked the FCC to 
change KDIA's call letters to KFYI. The new "FYI" 
designation has everyone in the market guessing format 
change (news & information, perhaps?), but current KD1A 
staffers haven't been told anything yet. 

It's a little bit of lineup roulette at WLS-AM & FM/ 
CHICAGO, where as of September 17 the following 
changes will be made. First and foremost, WLS-FM 
afternoon personalities STEVE DAHL & GARRY MEIER 
will segue to afternoons on the AM. {We hear the 
dynamic duo are none too pleased with the mandated 
move, either.) AM midday personality TOMMY 
EDWARDS will move to the FM and FM Production 
Director/weekend personality CHUCK BRITTON (who 
was originally headed North to WKTI/Milwaukee, but no 
more) will segue into Tommy's old shift. 

WMJI/CLEVELAND PD DAVE POPOVICH stepped 
down last week as a result of those "philosophical 
differences." Assistant PD RON FOSTER will assume 
acting PD duties. Popovich has no immediate plans and 
consultant MIKE McVAY Is now seeking a permanent 
programming replacement. 

Any rumors-that WCCO/MINNEAPOLIS is up for sale 
can be put away. VP/GM CLAYT KAUFMAN reports 
that the station's parent company, MTC PROPERTIES 
(which owns MIDWEST COMMUNICATIOMS), is 
undergoing a corporate restructuring; and those bankers 
that have been roaming the halls of 'COO are simply 
there to appraise the value of the facility — not to make 
an offer for it. 

Speaking of the Twin Cities, with MALRITE's 
aquisition of WDGY/MINNEAPOLIS due to become final 
sometime in the next few weeks, look for a number of 
changes at the Country outlet. ART SAUNDERS, who's 
leaving his Asst. PD post at WBAP/FT. WORTH, is 
already set as WDGY's new PD to replace GARY 
STONE. Gary has been at WDGY for 11 years, the last 
four as PD, and can be reached at the station for the 
next week or two. 

WCCC(AM)/HARTFORD will be going CHR on 
September 24. The daytimer will no longer simulcast 
WCCC-FM, which will remain AOR. New PD DAVID 
GROSSMAN will continue to program both outlets. 

KBIU/LAKE CHARLES, LA PD JERRY LOUSTEAU 
exits to become PD at KZZB/BEAUMONT, filling the 
opening created when MICHAEL MURPHY left to 
program KX104/NASHVILLE. Jerry's first job will be to 
replace KZZB MD NEIL HARRISON and morning 
personality ANDY SPINOSI, who are both joining Michael 
in Nashville. 

WESTWOOD ONE will enter 
the crowded CHR countdown 
show competition soon, 

JP * marketing the three-hour "Rockin' 
, 11 America" hosted and oroduced 
m % jwif W by Z100/NEW YORK 

I programmer/morning personality 
SC0TT SHANNON. Shannon's 
entry (now the sixth CHR 

| countdown show available!) will 
fliiP J use what he calls "a 

Scott Shannon programmer's chart" of his own 
design and presumably sound somewhat like the Z 
Morning Zoo. Casey, John, Dick, Rick, and Dan were 
unavailable for comment. 

"Yeah, but will it play in Peoria?" is now a question 
for the judge. It seems 16-year WXCL/PEORIA morning 
man DAN ELLIOTT left the station for crosstown Country 
competitor WXTR — allegedly in violation of the no- 
compete clause in his contract. WXCL reportedly filed 
suit and got a restraining order issued, but Dan went on 
the air anyway — with some less than complimentary 
things to say about his former employer — after which a 
contempt of court citation was issued. The whole mess 
is set for a hearing. Meanwhile, WXCL GM DICK LEWIS 
is in need of a "stable, outgoing type who loves 
promotion and would like to become a local star." To be 
continued . . . 

It now seems inevitable that NOBLE 
COMMUNICATIONS will drop XTRA/SAN DIEGO'S CHR 
format in favor of an A/C-Beautiful Music hybrid, which 
could be marketed in combination with the company's 
KM1ILOS ANGELES. Research is currently underway to 
determine the feasibility of the proposed plan. 

KEZC/PHOENIX changed call letters and morning 
talent on September 11. The station adopted the calls of 
its sister station and is now KJJJ-FM. The AM & FM will 
simulcast a new morning show, which will be hosted by ' 
longtime Country personality JAY LAWRENCE along with 
DEANN SCHADE. While he arrives in Phoenix from 
KMPS/Seattle, Jay's history includes KLAC/Los Angeles 
and KNEW/Oakland. 

After two years as PD at KNBQ/TACOMA-SEATTLE, 
SEAN LYNCH has resigned. He told Street Talk, "After 
spending two of the best years of my life at KNBO, I'm 
leaving to seek new challenges in radio as well as TV." 
Operations Manager DON HOFMANN is now looking for 
Sean's replacement. 

ELEKTRA/ASYLUM has promoted BRAD HUNT and 
RAY GMEINER to Regional AOR Promotion Directors 
East Coast & West Coast respectively. Interestingly 
enough, both Brad and Ray joined E/A in 1980 after 
having worked for MCA. The pair take on their new titles 
and responsibilities immediately. 

All doubt has been removed, WBEN-FM/BUFFALO is 
going "live" 'round the clock as soon as a full staff of 
jocks can be hired. Interested? Contact acting PD 
ROGER CHRISTIAN. 

Consultant MIKE JOSEPH won't be bringing his Hot 
Hits format Into Boston or Dallas anytime soon. He's 
licensed the use of the phrase "Hot Hits" to Boston's 
WZOU (the former WCOZ) and Dallas's KTKS (which 
was KIXK). 

Look for COLOR 95/SALT LAKE CITY to change ' 
formats sometime in the near future. Two staff members 
have already been released, but new Operations 
Manager DAN LOPEZ won't comment on further 
changes, despite the widespread market rumors. 

Continued on Page 52 
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HOWARD ROSEN has joined A&M RECORDS In the 
newly created position of "singles consultant," The 
concept Is for Howard to assist the A&M field staff in 
breaking new artists and all mainstream product. Senior 
VP/Promotion CHARLIE MINOR told us, "We're thrilled 
to have Howard working on the A&M team." 

Also at A&M, LEE DURHAM will now cover the South 
from Atlanta. He'll continue to handle Nashville, Knoxville, 
and Chattanooga, plus all of Georgia and Alabama. 

BILL RICHARDS is the new PD at KLUC/LAS 
VEGAS, replacing the exiting BILL KELLY. Richards 
programmed KREO/Santa Rosa for the past two years 
and was Assistant PD at KDWB/Minneapolis before that. 
Richards was not immediately replaced at KREO, 

WSYR/SYRACUSE has 
brought in DAVE WINDSOR 
from WGBF/Evansville 
as its new PD. Dave will also 
handle middays on the air, as current WSYR midday 
personality FRED HORTON shifts to evenings on WSYR- 
FM. 

As of September 1, K-102/EL PASO has both a new 
PD and Operations Director, Former PD JOHN HUNTER 
has exited the station to form his own video production 
business. Morning man MARK BATEMAN becomes 
K-102's new Program Director, and afternoon jock STU 
KELLOGG gets the nod as Ops. Dir. 

KFH/WICHITA has promoted Agri-Business Director 
BOB GIVENS to Program Director. STEVE MclNTOSH 
continues as the Country outlet's Operations Manager. 

KS103/SAN DIEGO was 
happy to announce morning man 
DAVE OTTO has signed a new 
three-year contract with the 
station. Terms were not made 
public, but we hear the deal was 
a strong one. 

T94/PANAMA CITY PD JOHN DANTZER has 
resigned to become PD at KIIQ/COLORADO SPRINGS. 
The station will change calls to KIKX, referring to itself as 
"Kicks 102." Back in Florida, CHUCK BARE will handle 
things until a new PD is named. 

Pardon our goof; JIM LONG is not consulting the 
new WZOU/BOSTON (formerly WCOZ), as we 
incorrectly reported in the August 31 edition. 

Former SOURCE Director Of Programming JOHN 
McGHAN is now the Producer for RICHARD NEER's 
morning show at WNEW-FM/NEW YORK. Handling the 
morning news is LISA GLASBERG, who's logged time at 
the RKO network, WPIX/New York, and WMET/Chicago. 

DON W. HALLETT returns to the programming side 
after a stint as an AE at WKRZ/WILKES BARRE. Be^re - 
joining WKRZ, Don was MD at WEZX/Scranton. 

KMIO/MERKEL, TX wasted no time in snapping up 
the KIXK call sign just turned in by ABC's new KTKS/ 
Dallas. 

AUDREY LYNN, formerly of 
01 OS/TAMPA, has crossed the 
street to join the staff of WMGG. 
Effective immediately, Audrey is 
Magic's Promotion Director and 
morning traffic personality. 

Congratulations to two San 
Diego radio folks who were 
married on September 2, The 
newlyweds are KFMB's morning 

Audrey Lynn show producer SHELLE 
STRAUSS and KGB personality GABRIEL WISDOM. 

Our best wishes to POLYGRAM National Promotion 
Director JOE GROSSMAN and ELEKTRA/ASYLUM 
Administrative Assistant/A&R SUSAN KAPLOW on their 
engagement. The couple will wed in the fall of 1985. 

Wedding bells: another all-industry romance at WINE 
& WRKI/DANBURY, with WRKI MD BRUCE GOLDSEN 
and WINE Co-op Advertising Director SUSAN SZANTI 
tying the knot. In Philadelphia, local A&M rep MEL 
ZULKER's visits to WYSP have yielded more than just 
airplay. He and 'YSP Traffic Director SUE HEMPHILL got 
married last weekend. 

i 
STORK STOPS: For RADIO WORLD Publisher 

STEVE DANA and his wife, a new baby boy, Joshua, 
born August 28 . 

Congratulations to KIIK/DAVENPORT PD JIM 
O'HARA on being promoted to Manager/Broadcast 
Operations. Jim will now oversee programming, sales, 
and promotion. Additionally, CHARLES KING has been 
promoted to the same position for KIIK's AM sister 
station WOC. 

BJ105(WBJW)/ORLANDO's sister station WCOT has 
switched calls to WBJW, and will begin simulcasting with 
BJ105 on Monday (9-17). WCOT's Big Band format is 
the casualty. 

TERRY SLANE has been promoted from MD to PD at 
WIRK/WEST PALM BEACH. He replaces TERRY LEE, 
who exited more than a month ago. 

Get-well wishes to KMML/AMARILLO OM DUGG 
COLLINS, who suffered a heart attack last week. All is 
fine, and Dugg is resting at home. 

Longtime WIGY/BATH programmer SCOTT ROBBINS 
is leaving to join the airstaff at WRXT/BUFFALO. Current 
WIGY morning man BOB ANDERSON is the new PD. 

Intrepid KGO/SAN FRANCISCO reporter MELANIE 
MORGAN suffered second degree burns on the bottoms 
of both feet last Friday when she attempted the Bay 
Area's latest craze — "firewalking" across hot coals. 
Through concentration, most people who try the feat 
avoid injury. By the way, Melanie was not on assignment 
(or in pursuit of a hot story) at the time. Melanie, who 
survived a tour of duty in Beirut last year, was back on 
the job — and crutches — Monday morning. 

More hot news from San Francisco: KJAZ is 
celebrating 25 years as a Jazz station. Riding the crest 
of the excitment is the outlet's very first DJ, JERRY 
DEAN, who still handles the evening slot Monday 
through Friday, 

This Monday (9-17) at the 
RCPC in Los Angeles when 
JOAN RIVERS says "Can we 
talk?" during her luncheon 
performance, the answer may be, 
"Yes, but only after this word 
from RICK DEES." The popular 
KIIS/LOS ANGELES morning man 
and ubiquitous syndicated 
personality (TV's "Solid Gold," 
radio's "Weekly Top 40" will 
officially receive his star on 

Rick Dees Hollywood's "Walk of Fame" 
Monday, and the entire ceremony will be beamed back 
to the convention for all to see. L.A. Mayor TOM 
BRADLEY, who takes more than his share of abuse from 
Rick every morning, has proclaimed it "Rick Dees Day" 
in the city and will personally present Rick with a 
proclamation to that effect at the ceremony. For those 
who keep track of such things. Rick's star (number 
1 787) will be right next to Mae West's. 

Dave Otto 

JOHN MARKS is now OM at 
KSSN/LITTLE ROCK, joining the 
station from KAYD/BEAUMONT, 
TX, where he was PD. 



WITH JOHN LEADER 

AMERICA'S H COUNTDOWN 

ON AMERICA'S MOST INFLUENTIAl RADIO STATIONS 

■y 

7BM LZjawrz SUNDAY 9am-1 pm 

NEW YORK 

SUNDAY 9am-1 pm 
# 

CHICAGO 

SUNDAY 8am-12n 
# 

BOSTON 

B94-rM SUNDAY 10am-2pm 

# 

PITTSBURGH 

97 

NEW ORLEANS 

SUNDAY 8am-12n 
# 

INFORMATION ON AMERICA'S IEADINS C00NTD0WN 

CALL RKO TODAY (212) 764-S702 

* SOURCE: ARB Spring 1984, total persons 12+, based on direct competition with other national countdown programs. 
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PROGRAMMERS TAKE THE STEP 

Finding Happiness In Ownership 

Although it's a dream of many broadcasters to own a radio station, 
very few ever achieve that goal. Most often the opportunity, as you 
might expect, comes to those with an extensive sales and management 
background. However, it's becoming more common for program direc- 
tors to take the giant step into ownership. If you're a programmer or a 
DJ who's ever wished to run your own station, this article with PDs- 
tumed-owners illustrates how the benefits of self-employment encour- 
age the transformation of the creative "artist" into the businessperson. 

Financial Motivation 
These five broadcasters won't kid you - 

the drive to own carries financial motives. 
Former KMGG/Los Angeles PD Jeff Salgo, 
now owner of KIVR-AM & FM/Cave Junc- 
tion, OR, stated frankly, "As I advanced in 
my career and began working in larger 
markets, the more money I saw my direct 
efforts were making the owners. I was 
earning people millions, but only seeing a 
couple of thousand for myself. I finally 
decided to do something about it." 

The allure of financial security was also 
the incentive for longtime Gordon McLen- 
don programmer (now owner of KPEN/San 
Jose) Ken Dowe. "I was advised early on 
that if I wanted to make more than peanuts, 
I should go into business for myself." 
KRTH/Los Angeles PD and WCRO/Johns- 
town, PA principal Bob Hamilton concur- 
red, "I did it not only for my love for the biz, 
but also as an investment for tomorrow." 
He added, "Who knows what can happen in 
this strange business?" 

The Value Of A 
Well-Rounded Background 

Despite being heavily armed with capi- 
talistic motivations, programmers keen on 
becoming pilots of radio properties will still 
get shot down on their maiden flights with- 
out correct training. The broadcasting bat- 
tlefield, warned Ken, is no place for those 
lacking solid sales experience. "A fellow 
who goes into ownership with only a pro- 
gramming background has committed a 
grievous error. You have to understand 
sales before you get involved in a station." 

Vic Ives is a longtime programmer who 
now heads an investment firm which owns 
KMJK/Portland and several other North- 
west outlets. "Take a year or two to sell on 
the street," he said. "There's more to it 
than just superb programming, which is 
just one of the influences leading to a per- 
son's decision to buy time. You find very 
quickly you've got to be a marketer, a pack- 
ager of ideas." 

Jeff suggested that future owners should 
start planning now, so the skills will be 
there when they need them. "I set my goal 
to own a station about four years ago. I 
made sure every job I took from that point 
forward would give me more knowledge in 
the areas I was lacking, which were sales 
and administration." 

Vic advised PDs to be aware of latent op- 
portunities. "Back in the '70s, PDs were so 
into the 'art' of programming that they 
were a little offbeat. It probably did us 
some harm, as we weren't business-orient- 
ed enough. Occasionally, the PD should put 
on a tie and go to a meeting. In fact, a lot of 
program directors would have the chance 
to expand into management roles within . 
their own companies if only they'd indicate 
an interest and desire to their GMs. I'll bet 
there isn't a good GM in the country who'd 
turn down a PD's request to be more active- 
ly involved in the management team." 

Gaining Management Skills 
Commenting on specific management 

training. Bob offered, "Learn how to read P 
& L sheets, for example. I took a crash 
course in business to help me understand 
the financial areas. Learn what it really 
takes to run a station, which most PDs don't 
think about. Know what it costs to keep the 
lights on and the employees running, in- 
cluding details such as medical benefits, 
which you pay for but normally don't think 
of." 

"Spare three or four hours a week to go 
on sales calls or to take management clas- 
ses," said Vic. "Become more involved in 
the mainstream of the business to learn real 
managerial skills, including marketing, 
research, and budgeting. 

"I am constantly reading," he continued. 
"But I know I can't learn enough to be a 
skilled financier or lawyer. So I concentrate 
on learning about people relationships so I 
know how to communicate with the people 
who do handle those things for me. Learn as 
much as you can," Vic cautioned. "You 

don't have to become a chief engineer, but 
you'd better understand enough to be able 
to order those priorities or you could end up 
in deep trouble." 

Jeff reminded would-be owners not to 
overlook reference materials. "The NAB 
offers all sorts of information about station 
operations, from structuring sales depart- 
ments to accounting. Books offer answers 
to questions that practical experience 
doesn't." 

Striking Out On Your Own 
The decisive moment comes when one 

commits to buying or building a station. For 
veteran programmer-turned-owner John 
Rook, his time had clearly arrived. "I was 
totally bored with what I was doing. Since 
every ratings point matters so much, man- 
agers expect you to program a certain way, 
leaving very little room for creativity and 
inventiveness. As much as there were peo- 
ple I admired and enjoyed working for. 

 : By Jeff Green 

there were others that weren't that ex- 
citing. I got tired of the latter group, and so 
decided to see if I could do it my way." 

Bob admitted, "I just wanted to do radio 
the way it should be done, and the only way 
to do it is to do it yourself." 

"I loved Golden West Broadcasters," 
pointed out Vic, who participated in owner- 
ship at an early age before spending 13 
years with Gene Autry. "But after all the 
startups, turnarounds, and pulling of rab- 
bits out of the hat, I decided I wanted to do it 
for myself again." 

Ken offered the following ground rule: 
"As soon as you've established a foundation 
in a programming and sales background, 
you should be able to begin a venture where 
you can share in the ownership of a 
station," 

Problems & Challenges 
Whether it's finding an engineer or just 

Continued on Page 56 
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Heads an investment firm which 
owns KMJK/Portland (he is GM), 
KOTY & KHWK/Tri-Cities, WA, 
and KUTI & KXDD/Yakima, WA. 
Vic is a former VP/FM Division 
for Golden West Broadcasters. 

Bob Hamilton 

With partner and GM Jim London, 
owns WCRO/Johnstown, PA. Fa- 
cility operates with 1 few days/250 
watts nights (with plans to in- 
crease nighttime power to 1 kw) at 
1230 kHz. A longtime programmer 
at KRTH/Los Angeles, Bob is a 
former RKO National PD. 

A veteran major market PD 
(WLS/Chicago, YlOO/Miami, 
WCFL/Chicago, WIFI/Philadel- 
phia, KFI/Los Angeles, etc.), 
John is now President of RHW 
Broadcasting. Operates KEYG & 
KEYF/Grand Coulee, WA and 
KCDA/Coeur d'Alene, ID. Also 
holds ownership interest in 
KQLT/Casper, WY. 

John Rook 

Ken Dowe 

Former KLTE/Oklahoma City 
owner, just completing acquisi- 
tion of KPEN/San Jose. A 21-year 
broadcaster, Ken's experience in- 
cludes ten years with Gordon Mc- 
Lendon in programming ami ex- 
ecutive management 

A former consultant and most 
recently PD at KMGG/Los Ange- 
les, Jeff owns KIVR-AM & FM/ 
Cave Junction (Medford- 
Ashland), OR. AM is 1 kw 
days/250 watts nights at 1400 kHz; 
FM construction permit is for a 
100 kw signal at 2000 feet on 102.7 
mHz. 

Jeff Salgo 
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welcomes 

Doubledav 

Strategic Radio Research welcomes Doubleday Broadcasting 

to its growing list of music research clients 

Strategic Radio Research is proud 
to be working for America's fast- 

est-growing radio group, genera- 
ting audience research on a weekly 

basis for all six Doubleday markets via 
WATS lines from our Chicago phone 
center. 

We're particularly proud because 
Doubleday Broadcasting is well known 
for its longstanding research efforts. In 
fact, Doubleday pioneered the concept 
of using call-out research as an integral 
part of corporate strategy. 

So why did Doubleday decide to switch 
to Strategic Radio Research? 

For many of the same reasons that 
more and more radio stations and broad- 

cast groups are using Strategic Radio 
Research. 

Why use Strategic? 

Here are some of the reasons why 
switching to Strategic Radio Research 
is a smart move for vow; 

1. Quality research. Our music 
research report is the most sophisticated 
in the industry. Every week, each of our 

client program directors gets a 65-page 
bound report that is filled with valuable 
information, including music research, 

behavioral tracking, and perceptual 
research. 

2. No hassle. Our clients don't have 
to deal with supervisors, interviewers, 

telephone banks, computer set-ups, 
office space, hiring problems, quality 
control procedures, and all the other 

administrative concerns that go with 
doing your research in-house. We take 
care of everything. 

3. Lower cost. Because we're research 

specialists, we can usually offer our clients 
better rQSQMch for less money than they 
were previously spending. 

What we do for them, 
we can do for you 

Although your station's problems and 

needs are unique. Strategic Radio 
Research may be the solution you're 
looking for. 

If your radio station is not doing music 
research at all, we'll show you how good 
music research will absolutely increase 
your ratings and profits. 

If your radio station (or group of 
stations) is currently doing music research 
in-house, we'll show you how switching 
to Strategic Radio Research can give 

you better research and save you money. 
For more information, with no obliga- 

tion, call Kurt Hanson or J. Blackburn 
at Strategic Radio Research today. 

R6SGARCH 

655 W. Irving Park at Lake Shore Drive 
Chicago, IL 60613 

(312) 883-4400 
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be the guy in charge, because when you see 
a problem, you can fix it without having to 
go through someone for an OK. You can ac- 
complish more of your goals faster." 

However, Bob Hamilton, who helps run 
WCRO while holding down a PD post 2500 
miles away, emphasized that "it's not as 
easy as it sounds; the station is continually 
on your mind. It's a very demanding situa- 
tion when you have mouths to feed, people 
to take care of, and a business to run. You'd 
better be ready for it. It's a lot of respon- 
sibility, but I'm glad I did it." 

So is Ken Dowe. "With all the problems 
with collections and hoping you have 
enough money to cover payroll without hav- 
ing to borrow more, with all the 18-hour 
days, seven days a week, it's so much better 
knowing you're working for yourself. You 
know you don't have to go to the office and 
play politics with someone who happens to 
have the manager's ear this week; you're in 
total control of your destiny. You're in 
charge. There's no feeling like it. 

"The rewards are so much greater. You 
don't worry about how much more money 
you're going to make per hour or this 
month, because the multiples could be fan- 
tastic. If you're willing to work hard, you 
might make ten times as much money as 
last year. And all this time your station is 
appreciating in value." 

Vic Ives concluded, "The problem with 
ownership is that there aren't enough hours 
in the day. The old joke about working for 
yourself is that you only have to work half a 
day, and it doesn't matter which 12 hours 
you choose! But it's also a great deal of fun 
and everything I expected it to be. 

"I can still say I've never earned an hon- 
est dollar in my life! I enjoy broadcasting 
and if I could have, I would've been paying 
people to do it all these years. Fortunately, 
I didn't have to, and unfortunately, I 
couldn't afford it." 

Looking To Learn More 

Finding Happiness In Ownership 

Continued from Page 54 

learning the community,, the complexities 
of operating a station from the top floor are 
many. As a new owner, Jeff found himself 
in the midst of a whirlwind of decisions 
needing to be made — what to do, when and 
how to do it. "My biggest problem has been 
that so many areas demand your attention. 
The challenge is to separate the vital ones 
to take care of, and to be patient with the 
rest. I'll hear a clunker record on the air 
and will then have to remind myself that at- 
tending to that problem is not as vital as fin- 
ding a new salesperson or getting our equip- 
ment in. It's a whole new area to worry 
about priorities. In programming, that 
came naturally, because you knew what 
was important; it became part of your 

"—habits. Now, I have to make decisions in 
eight different departments. Ownership 
forces you to set priorities and be really 
good about organization." 

But Bob pointed out, "Sometimes you 
can't prepare yourself enough ahead of 
time, because there are some unforeseen 
circumstances that come on a day-by-day 
basis. You always have to be prepared for 
the unexpected." 

Vic understands that axiom all too well. 
In their first stint as owners, Vic and his 
wife Carol found their backs to the wall 
more than once. "When we first started in 
the '60s, we hocked our furniture a couple of 
times to Household Finance just so we could 
make payroll. That was kind of scary." 

John found his biggest challenge was sim- 
ply learning to be patient, which he did, "if 
just waiting for the FCC!" 

• Sourcebook Of Zip Code Demograph- 
ics. Available from CACI, inc. ($695). In- 

Happiness & Hard Work 
When asked if the realities of ownership 

matched their impressions of what they ex- 
pected it to be like, not a one expressed any 
interest whatsoever in giving up his pro- 
prietorship. On the contrary, each owner 
seems to radiate a certain pride and fulfill- 

ment in pursuing his quest. "The most ex- 
citing time of my life is right now," said 
John. "I'm just thrilled to be in ownership. I 
pinch myself every day and thank the Lord 
for helping me into this direction. I can't 
believe what a joy it's been." 

"It's a lot of fun," agreed Jeff. "I like to 

There are many reference works available 
fo those serious about getting into radio 
ownership. Among them are: 

» Buying or Building a Broadcast Sta- 
tion. Available from the NAB ($20 members, 
$40 non-members). Detailed "how-to" infor- 
mation about all aspects of station acquisi- 
tions, including legal, technical, and financial 
areas. Write to: NAB Services, 1771 N 
Street, NW, Washington, DC 20036; (800) 
368-5644 or (202) 293-3529. 

• Duncan's Radio Market Quide. Com- 
piled by James Duncan Jr. ($110). Compre- 
hensive advertising and station revenue fig- 
ures for all rated markets. Helps calculate a 
station's potential billing. Covers each mar- 
ket's employment, economic and industrial 
makeup, population and demographic data; 
many other features. Write to: Duncan 
Media Enterprises, Box 2966, Kalamazoo, 
Ml 49003; (616) 342-1356. 

• Broadcasting Yearbook. Printed an- 
nually by Broadcasting Pubiications ($75). 
Includes lists of all facilities and formats, plus 
brokers, attorneys, program suppliers, 
equipment manufacturers, and other useful 
information. Write to: 1735 DeSales St., NW, 
Washington, DC 20036; (202) 638-1022. 

• Spot Radio Rates & Data. A monthly 
publication of Standard Rate & Data Service 
($174/year). Listings of all stations, nation- 
al/regional networks, state/county/metro 
market data, maps, and spot rates for partici- 
pating stations. Write to: 3004 Glenview 
Rd., Wilmette, IL 60091; (312) 256-6067. 

eludes buying power potential for every zip SSI 
code in the U.S. Demographic characteristic 
forecasts, business statistics by zip. Write 
to: 1815 No. Ft. Myer Dr., Arlington, VA 
22209; (703) 841-7800. 
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Don't forget the Census Bureau, Depart- 
ment of Labor, Chamber of Commerce, and 
the public library for additional market infor- 
mation. 
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Note after note. Song after song. Show after 
show. Whatever the production, products from 
Otis Conner always wind up the same way. 

With results. 
Whether it's an advertising jingle, a station ID, 

special programming or a music library, Otis 
Conner has a way for you to turn music into 
money. 

That's because at the Otis Conner Companies, 
we take a different approach to producing our 
products. 

From the initial concept to the final mix, you 
can count on getting the best we have to offer. 
Because our shows and music are written and 
produced by Clio-award winner Otis Conner. 

He's collected hundreds of awards for cam- 
paigns he's created for clients like Texaco, 
Macys, Paul Masson, National Car Rental and 
Fotomat, to name just a few. 

Pius he just won the Billboard Award for the 
Best Radio Feature in 1983, 

"An American Christmas." 
It's that knack for creating music and Special 

Features that not only get noticed, but get results, 
that Otis Conner applies to every broadcast 
package. For example, our special features are 
more than just special, they're extraordinary. 

The Hot 30 is the latest addition, it's an Adult 

Contemporary countdown show that will have 
listeners asking for more. 

"An American Christmas" has already made 
itself a holiday tradition. And "Celebration of 
America", a 24-hour, soul-stirring tribute to the 
greatness of our country, made millions of 
hearts beat prouder this past July 4. 

Of course, Otis Conner Productions also offers 
one of the most complete selections of proven 
ID packages in the industry, including "Power 
Pac", created for KFRC in San Francisco. 

Whether it's hard rock or soft country, you'll 
find the right sound at the right price. 

You'll also find the hottest production library 
in the business, too. "The Sound System." More 
than 1 oo stations are reporting phenomenal 
sales and an open-arm reception from their 
clients. Just ask WRKS in New York or KMGC in 
Dallas. 

if you think all that sounds good, you haven't 
heard anything yet. Because Our sound will be 
better than ever, thanks to our new 24-track, 
state-of-the-art recording studio in Dallas. 

So if you want our radio programming products 
that produce results, just call Otis Conner 

Productions at (214) 386-OT1S for a free demo reel. 

You'll see just how effective we can be. 

TheOtisConnerCompanies 

4801 Spring Valley, Suite 105 
Dallas, Texas 75234 

(214) 386-OTIS 

Visit our hospitality suite, Westin Bonaventure, #3151 
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The Human Resource Factor 

The general manager of the '80s is batting in a dou- 
bleheader against the economy and advancing 
technology. Facing those twin challenges requires 

a strong support team. Since many radio stations operate 
without benefit of a formal personnel department, the 
general manager must also wear the personnel director's 
hat, which includes the roles of coach, trainer, and 
recruiter. 

By Gary Kaplan 

To gain a more knowledgeable 
grip on the trends that will direct- 
ly affect human resources devel- 
opments in 1984 and beyond, I 
surveyed a cross-section of human 
resources experts: Kevin Cole- 
man, VP/Security Pacific Nation- 
al Bank; George Chesney, Direc- 
tor/International Human Re- 
sources, and Robert Gibbs, Direc- 
tor/Recruitment, both of Mattel; 
Charles Shackelton, West Coast 
Personnel Director, Columbia 
Pictures Industries; Dean Ferris, 
VP/Employee Relations, Para- 
mount Pictures; Leslee Hellman, 
Associate Director/Personnel, 
Twentieth Century Fox; Howard 
Hart, VP, Drake Beam Morin; 
Bradford Taft, Managing Consul- 
tant, Univance; and Robert 
Kurisu, Partner, Westbury Group. 
The findings, which encompass 
various aspects from recruiting to 
training, are outlined below. 

Recruiting 
Reluctance appears to be grow- 

ing when it comes to automatical- 
ly transferring from one job to 
another. Whereas in the past an 
employee traditionally relocated 
without reservation for career and 
company loyalty, today families, 
"quality of life," and economics 
take precedence. It is becoming 
increasingly difficult to recruit 
from outside the immediate 
geographic area, particularly to 
high-cost-of-living locales like 
California. As a result, companies 
are sweetening job packages, 
relieving workers' financial loads 
through bonuses, mortgage dif- 
ferentials, and spousal placement 
assistance. 

Advertising and word of mouth 
continue as popular recruiting 
means. The use of executive 
search firms is dramatically in- 
creasing as well. This is especially 
true in high technology, retailing, 
banking, and health care in- 
dustries, where there is tremen- 
dous growth, added competition, 
and severe shortages of qualified 
executive talent. Entertainment 
industry recruiting of outside 
talent has not progressed as rapid- 
ly. But it is growing, stimulated by 
upgrading and the competitive 
nature of the marketplaces. 

Employee Relations 
Company motivation remains a 

key aim. In striving for an en- 
vironment that fosters a pro- 
company atmosphere, businesses 
are adopting a more maternalistic 
attitude toward their employees. 
Over the last five or six years, 
American companies have been 
borrowing a Japanese business 
concept - quality circle. Staffers 
are grouped into worker-partici- 
pation teams that encourage 
discussions regarding the work- 
place, problem-solving, issue- 
raising, and management feed- 
back. Involving workers in the 
decisionmaking process makes 
them feel like an integral part of 
the company and knocks down 
barriers betweeen the "hired 
help" and management. Added 
business benefits: improved 
creativity, productivity, and 
quality. 

"Businesses are adopting 
a more maternalistic atti- 

tude toward their emplo- 

yees." 

Labor Relations 
Front-burner issues like unem- 

ployment, escalating costs, and 
compensation will undoubtedly 
spur more labor/management 
discussions across the country. In 
preparation for the tough bargain- 
ing ahead, many firms are holding 
talks in between formal negotia- 
tion sessions in a non-adversary 
atmosphere. Inroads will be 
made; in order for broadcasting 
and other entertainment busi- 
nesses to keep moving forward, 
these issues have to be resolved in 
the next five years. 

EEO/Affirmative Action 
Under the current Administra- 

tion, companies are not under as 
much government pressure to 
push for increased staff hirings 
from the minority and female 

Gary Kaplan 
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CKL W/DetroH 

(213) 392-8743 131 Ocean Park Blvd., Santa Monica, CA 90405 

"Radio needs to come closer to a 1984 ap- 

proach. Success relies on your most 

valuable commodity — people." 

ranks. And the entertainment in- 
dustry continues to lag behind its 
peers, due in large measure to the 
"old-boy" network. However, 
EEO/Affirmative Action remains 
a chief concern, thanks to height- 
ened union and guild awareness, 
and, even more important, the 
omnipresent bottom line. 
Whichever administration is 
voted into office, both the experts 
and I feel there is a sufficient 
groundswell and trend toward 
positive change. 

Compensation 
Though conflicting evidence 

exists as to the salary in- 
crease rate (some say it is 

in the 6% range; others estimate 
6%-8%), the majority agrees that 
business is cutting back; base sal- 
aries are stabilizing. New tax laws 
will force firms to take a more 
"prudent" look at the percentage 
rate. Total compensation pack- 
ages seem to rise because of 
bonuses and other incentive fac- 
tors, with upper management 
generally reaping the added wind- 
faU. 

Base compensation percentage 
is tied to the inflation level. As 
long as the economy stays stable, 
labor will haggle for larger raises, 
and the differential that builds a 
cushion between middle and up- 
per management will be main- 
tained. The real problem lies in 
the fact that people grew too ac- 
customed to the 15% adjustment 
rate. They find it difficult to ac- 
cept the companies' moderate out- 
look. 

Another situation that must be 
reckoned with is that of com- 
parable worth. Women earn 
60-65% of what men are paid for 
jobs of equal value. Reliance on 
what the marketplace dictates is 
giving way to renewed emphasis 
on this issue and more legislative 

guidelines. Since women comprise 
nearly 50% of the workforce, 
equal pay will have a significant 
impact on the economy and socie- 
ty. 

Benefits 
Programs which give emplo- 

yees an incentive to stick around 
are picking up steam. Within the 
last year, several major firms 
established savings and stock 
ownership plans for all non-union 
staffers. Deferred income pro- 
grams represent another popular 
route. But there is a negative side: 
Instead of paying all insurance 
benefits, more companies are ask- 
ing employees to assume a portion 
of the expense. The reason? Costs 
rose nearly 40%. 

Outplacement 
In light of cutbacks, ever- 

increasing mergers/acquisitions, 
and a more caring management 
attitude, more businesses are 
securing outplacement services. 
By the same token, a growing 
number of senior executives are 
taking the initiative and con- 
sulting these specialists on their 
own. 

Both parties benefit. Employees 
are offered individually tailored 
termination agreements and as- 
sistance in their next career 
move. Interestingly, 80% claim to 
have landed better jobs than they 
had prior to termination. Mean- 
while, remaining employees' 
morale, motivation, and produc- 
tivity are not sacrificed. Lawsuits 
stemming from unfair termina- 
tion are lessened, as are company 
unemployment compensation 
costs. As a whole, though, the 
entertainment industry is still 
slow to press outplacement into 
service. 

Management Development 
Traditionally, radio and its 

counterparts paid little or no at- 

Gary Kaplan presently serves as 
Managing VP/Partner of search firm 
Korn/Ferry International. Based in 
the Los Angeles corporate offices, 
he also heads the company's inter- 
national entertainment specialty 
practice. 

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or 
Window Label) call Byron Crecelius, person to person, COLLECT 
314-423-4411. 

tention to formal management de- 
velopment programs. Today, 
buzzwords like "management 
training," "organization," and 
"succession planning" frequently 
float through smoke-filled con- 
ference rooms. There is a loosen- 
ing of the old-boy network 
shackles and a little more will- 
ingness to seek the versatility that 
cross-pollination breeds. The 
broadcasting industry is beginn- 
ing to pay more attention to suc- 
cession planning and other issues. 

Training 
In tandem with management 

development, the word here is 
more. More firms are reas- 

sessing and redesigning their 
management training techniques, 
especially aiming their sights on 
attracting and grooming entry- 
level employees. Time-manage- 
ment and supervisory programs 
assist managers in mapping their 
career paths. And radio stations 
are increasingly sending their 
people to national, regional, and 
local trade shows, conventions, 
consultants, and various universi- 
ty programs (Wharton, etc.). 

I will elaborate further on speci- 
fic topics (compensation, termin- 
ation/outplacement) in future ar- 
ticles. But bear in mind that radio 
needs to come closer to a 1984 ap- 
proach to personnel and human 
resources practices. GMs and 
group heads need to be as adept in 
this area as they are in sales and 
programming. After all, success 
relies on your most valuable com- 
modity - people. 
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Nothing boosts 

listener awareness, 

loyalty and ratings 

like personality. 

And no other 

network, service or 

programming aid 

gives your station as 

much personality as 

the Wireless Flash. 

Maybe that's why 

more than 700 stations 

around the globe receive the Flash 

Or why most of our subscribers 

consistently pull high numbers in t 

book. 

Or why so many group 

broadcasters have signed on for our 

twice-a-week programming service. 

Ratings, personality and listener loyalty It's yours in a Flash, 

WIRELESS 
® 

Find out more. 

YES! At no obligation, let me see how 
Wireless Flash can add zip, zing and personality to our 

station. Please send a two-week sample of the Wireless 
Flash so / can use it free and judge its programming 

merits first hand. 
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GAIL MITCHELL 

A CHAT WITH SELCOM'S FAUST 

Meg a-Reps: Challenging 

A Changing Industry 

R&R s special "Mega-Reps" series concludes with 
belcom, Inc. President Lou Faust. While echoing sen- 
timents expressed earlier in the series, Faust also 
discusses what the future may hold for radio and reps 

R&R: What spurred the "mega- reps out of business because ex_ 
reps" trend? 

LF: What started the whole 
thing was the economics of the rep 
business. Expenses increased 
because of the regionalization of 
buying. As the nonwired network 
business started to increase, reps 
had to develop nonwired divisions. 
Another reason was the advent of 
computerization. Those were the 
major factors that started to put 

penses grew a lot faster than 
sales. As a consequence the 
marginal reps, ones that were 
making a small profit, were star- 
ting to lose money or starting to be 
on the brink, and were susceptible 
to the merging trend. 

The marketplace and your com- 
petitive positioning decide what's 
happening. It's nothing that has 
been designed by any rep as a bet- 

ter way. Economic necessities 
have caused these changes. 

R&R: How does national spot's 
future stack up against today's 
changing economics? 

LF: There's really two different 
answers. By the reps becoming 
"mega-reps" or whatever you 
want to call them, they have the 
resources to field the sales staffs, 
computer capability, and so forth 
to be able to stay in business and 
represent the radio stations. 

As far as national spot goes, its 
share of the overall advertising 
dollar has been going downhill 
over the last couple of years. The 
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A New Commitment 

to Service. 

Broadcast Services, Inc. 

Production Libraries. Station ID's. Music Formats. 
Commercial Productions. A full range of services, 

brought to you by a full range of professionals. 

MEDIA GENERAL BROADCAST SERVICES, INC. 
2714 Union Extended Memphis, T&nnessee 38112 (901) 320-4212 
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Lou Faust 
President i 

Seleom, Snc. I 
(Seicom/Torbat Radio) | 

Seicom, inc., comprised of Selcom and Tor bet j 
Radio, dates its existence back to November I 
1983. It's a wholly-owned subsidiary of Selkirk | 
Communications of Canada. Torbet operates j 
17 offices nationwide; Selcom 14. As President ! 
first of Selcom Radio and later of Selcom, Inc.. 
Faust numbers eight years with the company, j 
Prior to that, he spent 11 years with Biair. Faust Is 
a true radio veteran, having been in the business 
since 1948. He made the move into the rep arena j 
four years later. j 
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Broadcast Representatives 

nonwired networks haven't really 
contributed a lot because there is 
so much other radio money that 
they haven't developed a lot of 
new money. And the stations 
themselves, which used to bill 
maybe 20-25% of their business 
nationally, now average maybe 
10%. Of course, it varies with the 
station. Plus agencies haven't 
been quick to recommend radio 
because it's not as profitable for 
them to handle. Then there's the 
fact that many creative people go 
into TV and print because they 
can see their efforts in action. 
They don't understand the thrill of 
the creative radio commercial. 

R&R: Can that problem be rec- 
tified? 

LF: Well, two things are hap- 
pening. One is the reorganized 
RAB under Bill Stakelin, which 
will be very national sales- 
oriented. Secondly, nonwired net- 
work divisions are beginning to do 
some client work, and reps have to 
do more of that. Perhaps with the 
new multi-rep situation, they can 
afford to start getting their people 
out. 

rr 

Torbet Radio 

R&R: Do agencies and stations 
both share equal advantages as a 
result of these mergers? 

LF: Ad agencies can now deal 
through the reps instead of having 
to go direct. Nonwired network 
departments are doing a lot of the 
agencies' work, such as the hilling 

•affidaviting procedure. 
In regard to radio stations, it's 

just that they are in business. It's 
not financially feasible for them to 
maintain their own salespeople in 
all offices where national business 
emanates. If the alternative is a 
rep with a number of divisions, 
whose combined resources can 
keep them afloat and in business, 
then stations will have a rep. If the 
reps hadn't gotten together, more 
and more would be out of business 
because they couldn't stand alone. 

R&R: There's a rumor that sta- 
tions aren't getting top of the card 
as before. Is this true? 

LF: If they have a good rep — 
and depending upon their com- 
petitive situation - they should be 
getting top of the card. Radio is 
still underpriced, yet there are 
more stations getting higher rates 

now than ever before. If you've 
got the goods to deliver, there's no 
reason why you would be getting 
less. 

R&R: When will radio reach its 
proper price level? 

LF: That depends upon the 
marketplace. Let's face it, TV is 
the glamour medium. And each 
year you hear the agencies 
speculating, saying, "Gee, we're 
only going to get a 15% increase 
this year." I don't know whether 
radio will ever be priced for what 
it's really worth. 

R&R: What is the key to achiev- 
ing a strong station/rep relation- 
ship? 

LF: The important thing is the 
commitment of both a station and 
a rep to an open, frank partner- 
ship, where both will air their 
views and decide how they-can sell 
the station's time. You must have 
an open partnership to get the job 
done. 

R&R: Can the marketplace ac- 
commodate a rep entrepreneur? 

LF: There's a need today for 
another good rep firm; there's 
always room. However, when you 
say entrepreneur, usually you 
mean a guy wants to make 
money. But to start a successful 
rep firm and attract stations, the 
up-front money is prohibitive. 
New rep firms could be started by 
companies that would want to in- 

, vest that. 
R&R: Will the trend reverse 

back to singular reps? 
LF: What you're seeing today is 

a complete revolution in national 
radio marketing. And in a 
revolution of any type, changes 
are going to happen. Generally, 
revolution breeds new ways of do- 
ing things. At this time, I don't 
know what those ways will be. It 
could be back to company-owned 
reps. It might be huge regional 
reps all around the country. Or 
somebody who is finally able to 
come up with the ideal solution for 
handling all the paperwork. Or the 
reps might be out of business and 
the agencies would tie in to a com- 
puter bank and do all their 
business that way. 

Economic necessities from the 
stations' and reps' standpoints 
will continue to make innovations 
and change. The way radio is go- 
ing, its income is more and more 
local. Unless there is success on 
the part of the new RAB and reps 
trying to eventually create 
business ... if radio doesn't keep 
pace and start to incease its share 
of the advertising pie, it could end 
up where the stations won't need 
them because national won't 
make that much difference. 

The "Mega-Reps" series will 
resume in October with view- 
points from stations, agencies, 
and independent reps. 

I 





KEN BARNES 

ONE YEAR AGO TODAY 

« JOHN BAYLISS FORMS BROKERAGE FIRM 
• BOB COLE NAMED PD AT WMZQ/WASHINGTON 
• JOHNNY ANDREWS BECOMES VP/GM OF KTAR & KKCT/PHOENIX 
• JIM GREGORI APPOINTED GM OF KLAK & KPPUDENVER 
• MIKE WATERMANN NAMED PD AT KSD-FM/ST. LOUIS 
• #1 CHR; "Teil Her About It" — Billy Joel (Columbia) {3rd week) 
• #1 A/C; "Tell Her About It" — Billy Joel (Columbia) (2ncl week) 
• #1 COUNTRY: "Baby What About You" — Crystal Gayle (WB) 
• #1 BLACK: "Cold Blooded" — Rick James (Gordy/Motown) (2nd week) 
• #1 AOR TRACK: "How Can I Refuse" — Heart (Epic) 
• #1 LP: "Synchronicity" — Police (ASM) (14th week) 

FIVE YEARS AGO TODAY 

• GARY BERKOWITZ NAMED PD AT WROR/BOSTON 
• ALAN HAGUE BECOMES EXEC. VP AT KRSP/SALT LAKE CITY 
• #1 CHR: "Lonesome Loser" — Little River Band (Capitoi) (3rd week) 
• #1 A/C: "After The Love Has Gone" — Earth Wind & Fire (Columbia) 
• #1 BLACK: "Don't Stop 'Til You Get Enough" — Michael Jackson (Epic) (4th week) 
• #1 COUNTRY: "You're My Jamaica" — Charley Pride (RCA) 
• #1 LP: "In Through The Out Door" — Led Zeppelin (Swan Song/Atlantic) (2nd week) 

TEN YEARS AGO TODAY 

• JIM DUNCAN NAMED R&R COUNTRY EDITOR 
• TEX MEYER NAMED STATION MANAGER AT WGOW/CHATTANOOGA 
• #1 CHR: "I Honestly Love You" — Olivia Newton-John (MCA) 
• #1 A/C: "Then Came You" — Dionne Warwicke & Spinners (Atlantic) 
• #1 COUNTRY: "Please Don't Tell Me" — Ronnie Milsap (RCA) {2nd week) 
• #1 LP: "Fulfillingness' First Finale" — Stevie Wonder (Tamla/Motown) {3rd week) 

John Waite's B 

Throwing the Babys out with the bathwater turned out to be a successfui 
move for John Waste. The former Babys lead vocalist got off to a rocky solo 
start with his first album last year, although it probably established a base for 
him. But only Bruce Springsteen and the Cars have kept Waite's current 
album, "No Brakes," from the top AOR airplay slot, and the single "Missing 
You" hit No. 1 in CHR August 31. _ •■J'" * >•-.. 

Waite and the Babys started in 1976 and || 
gained a contract by the then-unusual method 
of financing a demo video and attracting the 
attention of Chrysalis. They were by no 
means unsuccessful, scoring two top ten hits, 
"isn't It Time" in 1977 and "Everytime I Think 
Of You" in 1979; 1980's "Back On My Feet 
Again" hit No. 16. But personnel changes and 
differing musical goals took their toll eventual- 
ly. Waite, by the way, is not the only Baby to ■ 
achieve post-infancy success. Two of the I 
members went on to play in Rod Stewart's *• ts *" " 
band, while Jonathan Cain, who played 
keyboards with the Babys for a period, left to 
join Journey. And the wait is over for Waite, as ; - ' 
"No Brakes" brings him runaway success. ' • ■ t''""-' ,» 

Growing up: John Waite as Baby and mature soio artist 
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MORE HIT SINGLES PROM MORE HITLPs 

Albums Go Deep 

Ocean Of Emotion 
"Caribbean Queen" hitmaker Billy 

Ocean is no newcomer. The British-based 
singer had a memorable hit in 1976, "Love 
Really Hurts Without You," considered by 
many to be one of the most heartfelt Four 
Tops soundalikes recorded. More recently y 
he did a couple of albums for Epic before ' 
resurfacing with "Caribbean Queen" 
(which in Britain was titled "European 
Queen" for some doubtless highly logical 
reason). 

A recent addition to the catalog of covers 
on "Baby It's You," the Shirelles-to-Stacy & 
Johnny number: Elvis Costello and Nick 
Lowe team for a duet on the song on the 
12-inch flip of Nick's latest British single 
•'LAPS (Love At First Sight)." 

And a few corrections - in citing Cyndi 
Lauper as the first autoerotic hit, I neglect- 
ed to mention (polite way of saying "for- 
got") two semihit contenders, as WSIA/ 
Staten Island, NY PD Andy Charalambous 
let me know: "Pictures Of Lily" by the Who 
and the more recent "Turning Japanese" 
by the Vapors (at least, that's what it's sup- 
posed to be about). Another mistake on my 
part — the Split Enz laser-etched single 
mentioned in the last Colored Vinyl update 
was "One Step Ahead." And as for the 
headline on the August 31 column, I have no 
more idea what "Randon" means than you 
do, unless it's a new joint publishing ven- 
ture between Randy Meisner and Don Hen- 
ley. "Random" is what was meant; "ran 
dumb" is what happened. 

But the second four months (through 
August 31) was a different story. Only 43% 
of the songs that made top ten were first 
releases. 26% were second singles, 23% 
thirds, and 8% fourths. Nearly 60% of the 
biggest hits were not the first-choice re- 
leases off albums, and that seems to me a 
remarkable statistic. I would be surprised 
if it's ever been higher, and I think it's in- 
dicative of a real change in music market- 
ing. 

Reasons could be as simple as labels 
working on albums released early in the 
year for second or third hits now. Or they 
could be as multifaeeted as changing strat- 
egies in promotion and marketing — delib- 
erately holding back the strongest track for 
the second or third release, or starting out 
with a rocker or two and following through 
with the mass appeal clincher ballad (as 
with the Cars' "Drive"). It's an intriguing 
trend — if you have theories and explana- 
tions of your own, let me know. 

Pre-Caribbean Ocean 

As record industry marketing becomes more sophisticated, max- 
imizing an album's sales potential becomes the paramount goal. The 
key to maximizing album sales is, of course, generating hits, as many as 
possible, from the LP. The one-hit-and-a-load-of-filler album model, 
prevalent through much of the sixties, is undesirable. So too is the 
unilied-statement concept album model that took its place. What's look- 

. ed for is an album with depth — several tracks with hit potential, usually 
varied enough in style to keep programmers and listeners interested. 

This year, deep albums by the likes of 
Culture Club, Lionel Richie, Billy Joel, 
Huey Lewis & the News, Van Halen, and the 
"Footloose" crew are providing multiple 
hits (with "Thriller" of course the shining 
star). Other albums (Tina Turner, ZZ Top, 
Pointer Sisters) are producing hits on the 
second or third singles released. 

Looking at the CHR top ten singles so far 
this year, the breakdown is interesting. In 
the first four months of 1984, 64% of the top- 
tenners were first singles from albums. The 
remainder broke down into second singles 
19%, third singles 12%, fourth singles 2%, 
and seventh singles ("Thriller") 2%. 

Todd Rundgren in "Light" blue 

Brian Cleary of WESA/Charleroi, PA also 
mentions the Rundgren tune, as well as Sam- 
my Hagar's "Two Sides Of Love" (red), Jer- 
maina Jackson's "Dynamite" (likewise red), 
"Cherry Baby" by Starz (gold), and Elvis 
Preslay's "Moody Blue" in blue. He also 
thoughtfully provides an addition to my earlier 
July 4 list of American-themed songs, Bal- 
ance's "American Dream." 

And a few more from WLOQ/Wlnter Park, 
PL's Jamia Kartak: "Let's Get Serious" by 
Jermaim Jackson (red), the Commodores 
with "Machine Gun" (red) and "Sweet Love" 
(gold), Yes's "Roundabout" on gold, and "The 
Elvis Medley" on the most appropriate gold. 

Colored Vinyl 

Update (Part II) 

Zwoi — a square deal all white 

Maybe record companies should put out 
more promotional singles in colored vinyl (EM! 
America just did. with the David Bowie "Blue 
Jean" single. Guess what color?). Judging 
from the mail and phone calis I'm continuing to 
get, radio people definitely notice colored 
vinyl, and retain their memories of records 
employing it. 

Latest additions include five from KPEN/San 
Jos® MD Steve O'Nsil: Todd Rundgren's "I" 
Saw The Light" (blue), Desmond Child & 
Rouge's "Our Love Is insane" (purple), a 
square white vinyl artifact called "New York 
City" by Zwoi (please, let's not get into different 
geometric shapes or picture discs just yet; 
we'll be here all year!), and a couple of Willie 
Nelson Christmas singles on Columbia, one 
on green and one on red. 



DRAKE CHENAULT ENTERPRISES, INC. • P.O. BOX 1629 • 8399 Topanga Canyon Blvd., Canoga Park, CA91304 • (818) 883-7400 • Telex; 181546 DRAKE CNPK 

Congratulations to the staff and management of Drake-Chenault 
consulted stations that achieved # 1 in a primary demographic in 
the Spring 1984 Arbitron Ratings. 

Thanks and congratulations, too, to the Drake-Chenault consult- 
ing team that forged the record-making results: 
Denny Adkins, Jay Albright, Bob Kingsley, Mike Kinosian, Bob 
Laurence, Frank Proctor. 

Put the industry's most experienced team to work for you. 
Research proven music— Country, Lite Hits, Adult Contemporary, 
Top40-CHR, Urban, Great Gold and Hitparade. Call us! 

RADIO CONSULTANTS 

To Join Our Team, Call: 

800 423-5084 

818 883-7400 

WMRV (FM) Binghamton, (NY). KDUX (FM) Aberdeen. CONTEMPORARY. 
CONTEMPORARY. # 1 - Total Persons. #1 - Adults 18+. 
KBOZ - FM Bozeman, CONTEMPORARY, WKAK (FM) Albany. (GA). COUNTRY. 
#1 - Total Persons. #1 - Adults 35+. 
WFXE(FM) Columbus (GA). URBAN WLEV (FM) Allentown-Bethlehem-Easton. 
CONTEMPORARY. # 1 - Total Persons. CONTEMPORARY. # 1 - Adults 25+. 
WTVY (FM) Dothan. COUNTRY. 
#1 - Total Persons. 
KQIL (AM) Grand Junction. COUNTRY. 
#1 - Total Persons. 

KZLS (FM) Billings. CONTEMPORARY. 
#1 - Teens (tie.) 
KFXD - FM Boise. CONTEMPORARY. 
#1 - Adults 18-34. 

WQDW(FM) Greenville-New Bern. URBAN .. KGEM(AM) Boise. COUNTRY. 
CONTEMPORARY. # 1 - Total Persons. # 1 - Men 18+. 
WTQR (FM) Greensboro-Winston-Salem. 
COUNTRY. #1 - Total Persons. 
WKEE - FM Huntington- Ashland. 
CONTEMPORARY. #1 - Total Persons. 

KBOZ (AM) Bozeman. COUNTRY. 
#1 - Adults 18+, 
KQCR (FM) Cedar Rapids. 
CONTEMPORARY, #1 - Adults 18-49, 

WKFR (FM) Kalamazoo-Portage. WPEG (FM) Charlotte-Gastonia. URBAN 
CONTEMPORARY, # I - Total Persons. CONTEMPORARY. # 1 - Adults 18-34. 
WPCV(FM) Lakeland. COUNTRY WVOC (FM) Columbus, (GA). COUNTRY. 
#1 -Total Persons. #1 - Adults 35-64. 
WVLK - FM Lexington-Fayette. COUNTRY. WDZZ - FM Flint URBAN 
# 1 - Total Persons. CONTEMPORARY. # 1 - Women 25-54. 
WMAZ - FM Macon. CONTEMPORARY. 
#1 - Total Persons. 
KANE (AM) New Iberia. CONTEMPORARY. 
# 1 - Total Persons. 

KYNO - FM Fresno. CONTEMPORARY. 
#1 - Teens. 
KQIX(FM) Grand Junction. 
CONTEMPORARY. #1 - Adults 18-34. 

KEWB(FM) Redding. CONTEMPORARY. WFBC - FM Greenville-Spartanburg. 
#1 - Total Persons. . CONTEMPORARY. #1 - Adults 18-49. 
KPQ(AM) Wenatchee. CONTEMPORARY. WTCR(FM) Huntington-Ashland. 
# 1 - Total Persons. COUNTRY. # 1 - Adults 18+. 
Source Arbitron audience estimates Spring 1984. Subject to qualifications outlined In the original research. 

KPLE (FM) Killeen - Temple. COUNTRY. 
#1 - Adults 35+. 
WLXR (AM) LaCrosse. COUNTRY. 
#1 - Adults 25-54 (tie). 
WCNV (FM) Lynchburg. COUNTRY. 
#1 - Adults 25-54. 
KXXY - FM Oklahoma City. COUNTRY. 
#1 - Adults 25-49. 
KHAY (FM) Oxnard-Ventura. COUNTRY. 
#1 - Adults 25-54. 
WJLQ(FM) Pensacola CONTEMPORARY. 
#1 - Adults 18-49. 
KALL (AM) Salt Lake City. 
CONTEMPORARY. #1 - Men 25-49. 
KB1L (FM) San Angelo. CONTEMPORARY: 
#1 - Adults 25-54. 
WCHY (FM) Savannah. COUNTRY. 
#1 - Adults 18+. 
WTAX (AM) Springfield, (IL). 
HITPARADE. #1 - Adults 35+. 
KHOO (FM) Waco. CONTEMPORARY. 
#1 - Adults 18+. 
WQWK (FM) State College; 
CONTEMPORARY. # 1 - Adults 18-34. 
WIRK - FM West Palm Beach-Boca Raton. 
COUNTRY. #1 - Men 35-64. 
KKRD (FM) Wichita. CONTEMPORARY. 
# 1 - Teens. 
WKSB (FM) Williamsport 
CONTEMPORARY. #1 - Adults 18-34. 
WGNI (FM) Wilmington. 
CONTEMPORARY. #1 - Women 25-49. 
WQXK (FM) Youngstown-Warren. 
COUNTRY. #.1 - Adults 25-54. 

KTTI (FM) Yuma. COUNTRY. 
# 1 - Total Persons. 

KGHL (AM) Billings. COUNTRY. 
#1 - Total Persons. 



The Symbol Of Qualit 

CHR NEW & ACTIVE 

CHR NEW & ACTIVE 

BREAKERS 

BARBRA STREISAND 

"Left In The Dark" 

56/32 

WXKS-FM 
WCAU-FM 
PRO-FM 
Z93 

WHYT 

Q103 

ROMEO V 

Giri In I rouble (Is A emporary Thing, 

127/23-52% 

WHTT 
WXKS-FM 

WNYS 
WPHD 
WBLI 

CKOI 

WCAU-FM 
PRO-FM 
94 Q 

Z93 
93FM 

B97 
WHYT 
KWK 

KIMN 
Q103 
KI1S-FM 

KPLUS 

The Symbol Of Quality, 

The Sound Of Success 

Added This Week: 

KHTR KZZB 

FM102 ZZ99 
XTRA WVIC 

KITS KAY 107 

WBEN-FM KBOS 

K104 KCPX 
WTIC-FM WZON 

Added This Week: WKDD KSKD 
WFLY WNOK-FM KIIK KHYT 
Q100 KSET-FM KMGK WZON 
WBEN-FM WFMI WRQN WIGY 
WKEE KROV KEYN-FM 103CIR 
WSPK KTFM KIKI WKHI 
WPST KROK KQMQ WCGQ 

KTDY 

WXLK 
KFYR 

KFMW 

KBIM 

OK 100 
WCGQ 

Q101 

WIXV 
WCIL-FM 

Y94 
WSPT 
KKAZ 
KIST 

Added Out Of The Box: 

WPHD 
WRCK 

WKPvZ-FM 
KWIC 
WOKI 

WFMI 

WRNO 
WJXQ 
WRQN 

KEYN-FM 
KQXR 
KQiviQ 

KSKD 
KDON-FM 
WFBG 

WIGY 
WERZ 

OK 100 

KWES 
WIXV 
kwto-fm 
KBIM 
KZOZ 

OK95 



CHR NEW & ACTIVE 128/32-53% 

HllhlRPFflKERSl 

174/73-72% 

MOST ADDED 

STEVE PERRY 

"Strung Out" 

Added This Week: 

WHTT Q103 WKAU WFBG 99KG 
CKOI KNBQ KIIK WZON KKAZ 
94Q WSPK WZPL W]BQ KRSP 
Z93 WBBQ KAY 107 WSQV KIST 
WHYT WBCY KHYT WXLK KOZE 
WKTI 94TYX KRQ Z102 
KWK G100 KKLS-FM 

Columbia Records 

F 

I £U tY 

"Love Kills" 

From The Original Soundtrack Album *'METROPOLIS" 

WXKS-FM 
WPHD 32-26 

WBLI 

WCAU-FM 
B96 37 
KHTR 

KMJK 
KWOD 

KPLUS 39 

WHAM! 

Wake Me Up Before You Go-Go 
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HONEYMOON 

"NEW GIRL 

NOW 

n 

CHR NEW & ACTIVE 

65/16 WITH THIS 

WEEKS ADDS: 

WCAU-FM add 

Q92 add 

WANS-FM add 

WRNO add 

KMGK add 

KZIO add 

Z104 add 

WRQN add 

KAY 107 add 

KF95 add 

WSQV add 

WISE add 

Q101 add 

99KG add 

KBOZ-FM add 

SLY96 add 

# Produced by Tom Treumuth/Hypnotic Productions for Suite Music Inc. 
Management: Stephen Prendergast/Head Office Management 
© 1984 Warner Bros. Records Inc. 

Datebook 

MONDAY, SEPTEMBER 17 
More Great Moments In Rock Technology 

These days most radio stations use digital timers. In 1955, with the practice of playing records on the radio not 
that old itself, DJs were upset about the Les Paul record "Magic Melody." Apparently the song ended with part of 
the "shave and a haircut, two bits" musical signature. When jocks complained that the missing two notes at the end 
were tripping them up, Capitol chose this day — which also happened to be the 24th anniversary of RCA's in- 
troduction of a prototype 33 RPM LP — to oblige by releasing "Magic Melody. Ft. 2." Billed as the shortest song 
ever, "Melody Pt. 2" contained the two notes thought to be missing from part one. 

Birthdays; Hank Williams Sr. would have been 61. 
TUESDAY,SEPTEMBER 18 ■ 

Cry Of Love 
The death of Jlmi Hendrlx was not September 1970's first rock overdose. Roughly two weeks before. Can- 

ned Heat's Al Wilson had been found lying beside an empty barbiturate container. On this day in 1970, a month 
after his last performance, Hendrix died, according to the coroner's original report, from inhalation of vomit due to 
barbiturate intoxication. As with almost all major rock deaths, that call was later overturned and the cause of death 
was officially left open. Ten years later, the two-day Hendrix festival opened in Amsterdam to a crowd of 1100. The 
itoal Redding Band headlined and there was a guest appearance by Mitch Mlteiieii. 

Birthdays: Frankie Avalon 1939, Wichasi Franks 1944, Dee Dee Ramone 1952, Joann® Cathsral! {Human 
i-eague) 1962. 

WEDNESDAY, SEPTEMBER 19 
ilediey Still Does 

Bill Medley, who hits 44 today, has had the best solo career, thus far, of the ex-Hlghteoue Brothers. Until this 
year, that meant a few minor pop items ("Brown Eyed Woman" and "Peace Brother Peace"), and some late '70s 
A/C charters, "Don't Know Much" and "Right Here And Now." Medley eventually emerged as a successful solo on 
the country charts with "Till Your Memory's Gone" and then "I Still Do" and "I've Always Got the Heart to Sing the 
Blues." Although the Righteous Brothers haven't recorded together since the mid-'70s. Medley and Bobby Hat- 
field toured together as recently as last year and opened an L.A. nostalgia nightclub where they plan to perform 
together on occasion. 

Birthdays: Brook Benton 1931, Sylvia Tyson 1940, Freda Payne 1945, David Bromberg 1945, lo! Creme 
1947, Nile Rodgers 1952. Brian Epstein would have been 50; Mama Cass Elliot would have been 41. 

THURSDAY,SEPTEMBER 20 
Love On Your Side 

Alannah Currle's mother only suffered through one delivery on this day in 1957, but she still gave birth to a 
"twin" daughter. Currie was actually one of the last members added to a (then) seven-person Thompson Twins. 
The group formed in 1977 around singer/keyboardist/percussionist Tom Bailey and two friends who also chose 
the group's comic-strip name. Currie joined as a sax-player/percussionist in 1981, right as the band was flexing out 
its musical sound from short poppy songs to longer, more beat-oriented pieces. Their first British LP was released 
that year; the first America heard of the group was a year later when "In The Name Of Love" became a U.S. club/ 
Black radio hit. Right before the group's greatest stateside success, the Twins reduced to a three-person set 
again, making Currie more prominent and farming out many musical duties to studio musicians. 

FRIDAY, SEPTEMBER 21 
Geffen Acquires Elton 

Throughout his first decade as a solo star in America, Elton John had remained on MCA (or its predecessors), 
not leaving when he started his own Rocket label. On this day in 1980, only a few months after Little Jeannie 
became his biggest solo hit in years, John followed the lead of Donna Summer and became the second prominent 
act to sign with Geffen Records. (The third, John Lennon, would be announced on the following day.) Of the 
three, John was the one with the longest lead time; his first Geffen LP, "The Fox," didn't hit until the following 
spring. It took two years for Elton to get another top 10 CHR record, with "Empty Garden,' but he made up for it 
last year, scoring two top-tens for the first time since 1976. 

Birthdays: Leonard Cohen 1934, Dickey Leo 1940. 
SATURDAY,SEPTEMBER 22 

Jett Fighter 
One interesting thing about Joan Jett's 26th birthday is the people she shares it with. Today is also 

Whitesnake leader David Coverdale's 35th, Scott Bale's 23rd, and Debby Boone's 28th. While Boone may have 
begun her career with religious music, Jett's began at the other end. She was a friend of then 13-year-old Kari 
Krome, who came up with the concept for the teenage-female band the Runaways. When the group broke 
up, Jett starred (with Peter Noone) on a film version of their story, "We're All Crazy Now" (based on the once- 
again-prominent Slade song), never released. Like Bananarama, Jett had her initial work produced by ex-Sex 
Pistols Paul Cook and Steve Jones. The handful of singles they worked on were reworked into her first LP, "Bad 
Reputation." Jett's latest single, "I Need Someone" (a minor hit by the Belmonts in 1962), is thus far available in the 
U.S. only as an import. 

SUNDAY, SEPTEMBER 23 
New Jersey's National Holiday 

The last time I wrote about Bruce Springsteen was right before the release of "Dancing In The Dark," when, 
given the mixed commercial results of "Nebraska," there was some concern about how well Springsteen would do 
in the video era. Potential worries rather unceremoniously evaporated when "Dancing In The Dark" became Spring- 
steen's first No. 1 CHR single and "Born In The U.S.A." debuted at No. 1 on the AOR chart. At this writing, Spring- 
steen is scheduled to get a day off on his 35th birthday. The resurgence of Springsteen-mania has had a few side ef- 
fects. Although cable probably helped, one is the success of Rhode Island's John Cafferty & the Beaver Brown 
Band. 

Other birthdays: Ray Charles 1930, John Rocca (ex-Freaez leader) 1960. — Sean Ross 
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ON THE WINGS OF A NIGHTINGALE' 

so/is 

A/C CHART: nHO-® 

Written by Paul McCartney Produced by Dave Edmunds 

unun nncDonniD 

DILL WITITO 
FEATUninO 

•»> 
IN THE NAME OF LOVE' 

50/17 

BLACK/URBAN CHART: @ A/C CHART.- $ 

CUR NEW & ACTIVE 

polvdor 

Dnnoon 

"RAIN" 

Reservice Of The # 1 Record In Australia! 

ON YOUR DESK NOW! 
pc^^dor 

f^aru:aciu.'ecJ ar'c fvla^otoci by PolyGram Records 

Dnnnnnnnnn 

"ClUBL SUMMES;' 

CHR CHART: 

Now Seeing Top Five & Top Ten Action! 
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BRAD WOODWARD 

Keeping Hucksters 

Off Talk Radio 

A News/Talk station's reputation as a credible, trusted information 
source is one of its most valuable assets. Yet maintaining the integrity of 
the air product isn't always easy. Unfortunately, a huckster with the 
verbal skills to talk a widow out of her savings can sometimes talk an un- 
suspecting producer into a guest interview. 

The scrutiny that should be applied to 
would-be guests must also be directed to- 
ward talk hosts, as KNST/Tucson learned 
last year. PD Bob Lee says the station fired 
evening host Malcolm Reeves after 
discovering that a guest on his show, Dr. 
Kurt Donsbach, was paying Reeves to pro- 
mote a nutrition seminar. According to Lee, 
the arrangement came to light after a lis- 
tener challenged medical advice that 
Donsbach, a doctor of holistic medicine, 
had given a caller. 

Several dozen Talk radio fans in Califor- 
nia regretted placing their trust in KIEV/ 
Glendale host Sid Barlowe, who purchased 
brokered time for a daily, 90-minute finan- 
cial advice show that developed a loyal au- 
dience. 

The Los Angeles Times revealed that 
Barlowe recruited up to 30 trusting listen- 
ers, many of them senior citizens, to deposit 
$600,000 in an investment firm he owned. 
After Barlowe died of cancer in January, in- 
vestors were told the company would file 
for bankruptcy if they didn't agree to settle 
for 25 cents on the dollar. 

KIEV President William Beaton says, 
"We had the utmost confidence in him. We 
still think that he was basically an honest 
man. Frankly, he lost a lot of money him- 
self. We did, too, because we followed some 
of his suggestions. The market at the time 
fooled him. He thought it would build up on 
both gold and silver, and to the present date 
it hasn't. A lot of experts thought 
otherwise." 

Beaton says he didn't know about Bar- 
lowe's financial entanglements with listen- 
ers. "I wasn't aware of it so I couldn't do 
anything about it. If he was doing that, he 
was doing it without our knowledge." He 
added, "I wouldn't approve of that, unless 
he opened a brokerage agency as such and 
handled it in that way." 

Beaton says KIEV checked Barlowe out 
before approving his show and found him 
"thoroughly qualified." However, the sta- 
tion had to warn Barlowe to notify Usteners 

when guests paid to appear on the show. 
"We told him he must indicate that was a 
commercial," Beaton recalls. "He wasn't 
always doing that at the beginning, but we 
had him correct it." 

WOR/New York PD Bob Bruno takes a 
sterner view of Barlowe's behavior. "I 
would say that is probably, if not grounds 
for dismissal, something that would be con- 
sidered a very serious matter. This is not a 
forum for any individual to come in and 
develop a business on the air." 

"Fraud County" 
Standing watch against unscrupulous 

guests is a "serious problem because of the 
need for programming," observes WGBS/ 
Miami Operations Manager Lee Fowler. 
"You're always looking for guests." 

Miami's large population of immigrants 
and the elderly lure so many con artists that 
Fowler calls Dade County "the number one 
fraud county in America. There are a lot of 
smooth talkers. That's usually the trade- 
mark of someone who can successfully run 
a scam, so we have to be careful when they 
call." 

Only one quack actually got on the air. 
Fowler believes, and that was to hype a pro- 
cess for blood revitalization. "We require 
that people be in a legitimate business, that 
they be licensed, that their modus operandi 
seem legit," Fowler adds. "We check with 
the Better Business Bureau. We ask for 
references. If it's a medical technique, we 
check with local medical associations. And 
if it has anything to do with health, diet, 
legal, medical, exercise programs — 
anything — we run a disclaimer every 15 to 
20 minutes." 

Fraud Council Aid 
The issue of health charlatans getting 

radio airtime worries Mike Carruthers, 
who syndicates the "Something You Should 
Know" program and hosts a Sunday even- 
ing talk show on KHTZ/Los Angeles. Many 
doctors seeking radio exposure today have 
degrees from "diploma mills," he claims. 

On The Move 

Alan Burke leaves WINZ/Miaml to do 9pm- 
midnight at crosstown WGBS . . . Dav® Dawson 
signs a new three-year contract for 9am-noon • 
duty at KSDO/San Di®go; Tarry Moore upped to 
Assistant News Director . . . Gary Conway hosts 
"Moneytalk" on KGO/San Francisco while Paui 
Erdman takes a leave of absence . . . New addi- 
tions to the WPLP/Tampa line-up; Harry Cup 
replaces Richard Shanks, 9am-noon; Ed 
Benedict takes over 3-6pm; David Fowler from 
KPRC/Houston moves into the Bpm-midnight slot 

. . . WABC/New Yoris shifts weekender Aian Col- 
m®s into morning drive, joined by newscaster 
Rodger Skibenes . . . Raymond Kelly becomes 
assistant editorial director at WEEIIBoston; Wen- 

dy Goldberg named Publicity Coordinator; Rod 
Fritz upped to Assistant Director/News & Pro- 
gramming; Cecilia Loftus joins the news staff 
from WWRC/Washington . . . WCAU/Philadal- 
phia host Waily Kennedy leaves to Join Channel 6 
there . . . Expanding to fuiltime programming, 
K!EV/Giendale, CA names Harriet Branson as 
Saturday overnight host . . . Sill Cooper ap- 
pointed writer/correlator at KFWB/Los Angeies 

. . , KOH/Reho News Director Julie Scribner 
segues to the KTMS/Santa Barbara "Morning 
Newswatch" team ... Dr. Michael LaNoir now 
hosts KCBS/San Francisco's- "Health Magazine" 
. . . KGU/HonoiuSu names Cathi® Valdovino 
Public Affairs Director. . . Paul Aibsila ap- 
pointed Editorial Director at WINS/New York. 
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JACKSON STARS — KABC/Los Angeles and ABC Talkradio host Michael Jackson has been 
honored with the 1785th star along the Hollywood Walk of Fame. The star for Jackson, who has 
been at KABC for 16 years, lies between those dedicated to Richard Rowland and Les Paul and 
Mary Ford. 

"If you've never heard of a college on a 
potential guest's resume, check to make 
sure it's accredited." 

Carruthers asserts that even the authors 
of some of today's best-selling diet, nutri- 
tion, and health books lack proper creden- 
tials, and are pushing theories that have no 
basis in fact or have been scientifically pro- 
ven to be wrong. 

Carruthers's concern led him to the Na- 
tional Council Against Health Fraud at 
Loma Linda University in California. The 
council can help broadcasters steer clear of 
health scams, as well as furnish informa- 
tion to aid in interviewing. Dr. William Jar- 
vis welcomes calls at (714) 796-3067. 

"We require that people be in a 

legitimate business, that they be 
licensed, that their modus op- 
erand! seem legit." —Lee Fowler 

If a medical practice is questionable but 
you still want to cover the topic, try to pre- 
sent both sides, Carruthers recommends. 
That's what WXYZ/Detroit has done with 
the controversial subject of chelation 
therapy, a cancer treatment that includes 
coffee enemas. Assistant PD Terry Pickard 
says the station has a system of "checks 
and balances" to keep quacks off the air. He 
and Operations Manager John Harper 
review guest bookings in advance to spot 
potential problems. 

What sets off alarm bells at WXYZ? "A 
lot of times we can tell by the press kit," 
says Pickard, "if it doesn't have a standard 
bio and a release explaining why they're in 
town. Most sharp people list on their bio 
where they went to school, various degrees, 
the clubs and business organizations they 
belong to. At the bottom they'll indicate 
media appearances. If you look at a 
person's bio and he has no media ex- 
perience anywhere in the country, or he's 
written a book with a publishing house 
you've never dealt with, you've got to check 
into it. A lot of times broadcasters will call 
each other and trade tips." 

Trusting Producers' Instincts 
"So much of this business is instinct," 

says WOR's Bob Bruno. "Particularly with 
the way Talk radio breaks rapidly, you 
can't run a full security background check 
on every guest who comes in. To some ex- 
tent we leave it to the discretion and integri- 
ty of the PR people, but mostly to the good 

instincts of the producers who book the 
shows. I've been here close to six years, and 
there have not been any problems." 

Bruno's suspicions are raised by "some 
of the fringe thinkers in whatever area 
we're discussing. After a brief conversation 
it doesn't take too much to get the angle 
somebody's coming in on. If somebody says 
you'll live to 90 by eating chestnuts, yeu've 
got to put that under the microscope. It's 
peripheral, but there's an awareness on our 
part of who you can trust and who to stay 
away from." 

Talk stations must also set high stan- 
dards for their hosts, particularly those who 
dispense advice, Bruno contends. "We are, 
in fact, very aware and sensitive to the 
potential dangers of not keeping ourselves 
in check." 

And the same holds true for live commer- 
cials. One example would be during a finan- 
cial show. "That commercial damn well 
better run 60 seconds and stop there. It 
doesn't become a matter of chatter and 
kind of drift into an endorsement because 
then you get into very dangerous water 
once again," Bruno advises. 

Expert Trouble Areas 
"Larry King Show" producer Tammy 

Haddad encounters the most trouble with 
self-proclaimed experts in three areas: 
health, finance, and taxes. Just last week 
she turned away someone claiming to have 
a cure for AIDS. 

Haddad notices the quality of printed 
materials and says, "I swear to God you'd 
be surprised how many people send in soil- 
ed materials." She becomes wary when 
people send tapes or letters from other sta- 
tions where they've guested, or send writ- 
ten articles that appeared in obscure 
publications. 

Haddad asks PR reps to tell her what 
makes the potential guest a qualified expert 
in his field. "If they dance around that ques- 
tion, you should never put them on the air," 
she. warns. At the same time, she's suspici- 
ous of those who make sweeping claims — 
that they're the expert on a topic or can 
show you how to avoid paying taxes 
altogether. Haddad also observes a "five- 
minute rule." If a PR rep can't successfully 
pitch a guest in five minutes, he's not likely 
to make it onto the King show. Haddad rec- 
ommends checking out experts with na- 
tional associations, local better business 
bureaus, and "Call For Action" programs. 

A good producer also develops a stable of 
credible experts in a variety of fields, says 
Haddad. Universities are excellent sources 
for such advisers, who. can be called upon 
for guidance on booking decisions that fall 
within their areas of expertise. 
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KODA: Taking A 

Sporting 

Flow 

Anita Garner new to evenings/weekends at 
KBIG/Los Angeles KOAX/Dallas-R. Worth 
adopts new calls KQZY . . . Judy Gruber promo- 
ted to fulltime announcer at WGMS/Washington 
. . . KFAC/Los Angeles taps Juan Lopez Mocte- 
zuma as host of Its Spanish language talk show 
"Telefono Ablerto" . . . KalaMusic appoints 
Mathleu Associates as representative/consultant 
to its Easy Listening/Beautiful Music formats . . . 
Animation Plus has created a 30-second anima- 
ted TV spot called "Discover,'' which includes a 
ten-second lift. Aimed at Easy Listening formats 
(including MOYL), the syndicated spot will be 
available for viewing at RCPC Booth 1419. 

Did the positive community reaction to 
KODA's evolutionary concepts elicit the 
same response from parent Group W? "We 
raised some eyebrows within our manage- 
ment structure, but the Group W stations 
regard themselves as innovators and are 
encouraged to take well-thought-out 
chances. And promotionally speaking, all 
the Group W FM stations are peer group 
leaders." 

I'VE GOT A CRUSH ON YOU — Thai was one of the songs 150 lucky KJOI/Los Angeles listen- 
ers heard during Linda Ronstsdt's area concert appearance. At a pre-performance party hosted 
by KJOI's Burton Richardson and Casey Hayes, listeners received Ronstadt LPs and a 
chance at a trip to London] Enjoi-ing themselves are (l-r) trip winner Marsha Bibbo, former GM 
and now Noble Multimedia Director/Corporate Development Gordon Mason, and British Cale- 
donian Airways Sr. AE Lynne Borden. 

CONTRACTUALLY SPEAKING — Bonneville 
Broadcasting System's acquisition of Schulke 
from Cox Communications became official during 
a recent contract signing. Preparing to sign on the 
dotted line is BBS President/CEO James Opsit- 
nik, flanked (l-r) by Cox Broadcast Division 
VP/Controller Jim Rouse and Cox Communica- 
tions Sr. VP Stan Mouse. 

Unfortunately, there are those who still dismiss Easy Listening as 
elevator music, appealing only to people who seem rooted in their rock- 
ing chairs. But these stations are taking a much more aggressive stance 
when it comes to music, personality, and promotion. One such station 
working to dispel the misconceptions and breathe "life" into the format 
is KODA/Houston. 

When VP/GM Dave Pearlman came 
aboard 18 months ago. he held candid con- 
versations with PD Ken Rogulski concern- / , , * . , * 
ing KODA's musical product. "It was be- j 
lieved that Easy Listening was on a trail of 
doom in many ways," Pearlman recalls, j||^H|L^ ^ j| 
"mainly because the appeal had been 45+, Hp' 
with a great deal of emphasis on female \ v", 
attraction. What we were looking to do was i 5 * 
find how we could take it to that next quan- i g ■ ; 

turn leap - appeal to younger people and ....||l \ 5 || 
attract male listeners as well." ■JBK flk ■ 

Lite Up My Life 
Those talks resulted in deleting the 

"klunkers" (Mantovani-type music) and 
inserting musical "spikes" (original vocals 
ranging from the Beatles to Michael Jack- 
son and Billy Joel). At the same time, 
KODA adopted reflective catch phrases like 
"The Lite You Listen To." As Pearlman 
elaborates, "What we were trying to say 
was that maybe we're something a little bit 
different. Why have a cover vocal when we 
can play the original artist and not turn off 
our older listeners?" 

In conjunction with the musical finetun- 
ing, the "Daybreak" morning team of John 
Davidson and Jerry Hudson was created. 
Additional shift changes were made to 
create a stronger personality lineup that 
"didn't work just off cue cards" and 
"whose smiles can be heard through the 
radio." Rounding out the presentation are 
weather, traffic, news, and business report 
updates. 

Play Ball 
The next step in Pearlman's game plan 

was to skew younger and attract more 
males. "It seemed logical that if we could 
roll up our sleeves, without getting into 
play-by-play, we could link heavy promo- 
tion and marketing efforts with the local 
sports teams." The Houston Oilers were ap- 
proached last season, and after successful 
negotiations, "Free Fan Fare'' was bom. In 
association with the team, a maihng to 
every season ticket holder was conducted. 

Armed with tickets, air fare, and team 
hotel accommodations, contest winners 
traveled to Oiler road games. Outside 

Dave Pearlman Ken Rogulski 

media support, complemented by a four- 
color poster, aided the promotional cam- 
paign. And Pearlman parlayed its success 
into another team pairing, this time with 
the NBA Rockets. The multipoint proposal 
included the short morning feature, "Fast- 
break with (coach) Bill Fitch," and the 
popular "Time Out" promotion at local 
eatery Charley T's, where 50 listeners dine 
and trade strategies with Fitch and a star 
team member. 

Both sports marketing tie-ins have prov- 
en so popular, that Fitch has re-signed for 
another season starting in October. The 
Oilers' head coach is now hosting his own 
morning segment, "From the Sidelines 
with Hugh Campbell." Free Fan Fare has 
returned, not only including the road 
games, but limousine excursions for four to 
the home games. Adding more punch is a 
"kickoff kit," packaged with a Sony Watch- 
man, among other items. New artwork, 
point-of-purchase displays, weekly "Arm- 
chair Quarterback" giveaways (a Penn- 
sylvania House lounge chair), and a grand 
prize trip to the Super Bowl complete the 
promotion. 

Risky Business? 
According to Pearlman, the benefits 

outweigh the risks. "We are creating a 
whole new awareness for KODA among 
people who never thought about us before. 
Our morning numbers were up about 30%, 
across all demos and both sexes. Listeners 
find us very palatable and entertaining. Our 
cume is up to about half a million — the 
highest it's ever been. But our turnover is at 
a ten, which is the lowest it's ever been. 
We're number one 25-54 in men and women. 
That's a statement we were never able to 
make before," In addition, KODA is looking 
at potential new advertisers, including beer 
companies. 

But he is also quick to note that the sports 
marketing can't claim all the credit. "It 
isn't singularly the sports promotion that's 
turned the comer for KODA. It's the 
aggressive promotion posture, music, and 
overall presentation that's creating the siz- 
zle. We kid around that we meet more of our 
cume in person during a given year than 
any radio station in the market." As evi- 
dence, Pearlman points to the station's "99 
pairs of tickets" giveaways (frequency tie- 
in), "Lite Lunches" with KODA personalit- 

ies, and twice-a-year bingo nights. By the 
same token, there's the active community 
involvement; i.e., 100 blind children were 
treated to a circus show and a backstage 
touch-and-feel tour. 

First and foremost, however, KODA re- 
cognizes its number one purpose — to enter- 
tain through its music. Concludes Pearl- 
man, "We understand we're an Easy 
Listening station that has expanded into 
what's hoped will be the new breed for the 
'80s. If we're going to grow as a format, we 
have to win over the people who've drifted 
away and attract new converts, particular- 
ly in the 35-44 age group. All this goes back 
to what radio is all about — the one-to-one 
relationship between listener and station." 



KEEP A CHANGING MARKET FROM 

CATCHING YOU BY SURPRISE. 

If you know radio, you know it's important to keep up with 

the way the market changes. Your audience is often on the 

move, and new trends in listening habits and programming 

preferences can change between rating periods. Those 

trends are of prime importance to you and sometimes getting 

information from quarterly reports isn't fast enough. That's 

why Arbitron Ratings developed ARBITRENDS,SM the com- 

puterized ratings tool for the eighties. 

ARBITRENDS delivers a radio market report from our 

computer to yours. All you do is pick up the phone, turn on 

your IBM® XT, and you're ready to catch up on the latest 

audience trends. ARBITRENDS is a first in radio marketing. 

It's a technological breakthrough that can give you a picture 

of your market in a shorter time than ever before, so you can 

make up-to-the-minute business decisions. 

And ARBITRENDS does most of the work for you, helping 

to turn the numbers into information you can actually use. 

You get user-selectable report formats that let you pick the 

specific demographics, dayparts, and estimates you need 

to study. That's the power, precision and efficiencv 

of ARBITRENDS. 

So don't let the ratings catch you by surprise. Call Arbitron 

Ratings at (212) 887-1300 and find out about the 

major new trend in radio. It's ARBITRENDS, 

the radio resource of the eiahties. " 
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Air Personalities 

DAN O'DAY 

Rick Dees: Perso 

When I first came to Los Angeles in 1969, I noticed an intriguing 
phenomenon: I kept overhearing these weird conversations . . . 

"Did you hear what the Rabbit said last 
night?' 

"Tuna was so funny this morning ..." 
Tuna? The Rabbit? Well, I soon learned 

that Charlie Tuna was KHJ's morning disc 
jockey, and Jimmy Rabbit worked evenings 
at KRLA. And people actually talked about 
what these "DJs" were doing! 

Since that time, it's seemed to me that ra- 
dio personalities have had little effect on the 
consciousness of Los Angeles . . . until Rick 
Dees came to KIIS. According to the spring 
1984 Arbitron ratings, over 20% of the radio 
audience aged 18-34 tunes in Rick Dees each 
morning . . . along with almost 16% of adults 
18-49 and 11.3% of all adults. In Los Angeles 
in the 1980s, 11.3% is phenomenal for a mu- 
sic station. 

Rick's radio career had its genesis at 
Grimsley High School in Greensboro, North 
Carolina. He told me about it recently. 

RD: I sat behind a guy in history class 
who had the biggest adam's apple I've ever 
seen. I thought he had swallowed a water- 
melon whole. His name was Paul Allen, and 
he did the announcing on WGBG, a Country 
station in Greensboro. They had him do the 
announcements for the class plays, which I 
was involved in, and I used to imitate him 
Finally he realized I was putting him on - 
he had this deep voice — and he said, "If 
you think you're so great, why don't you 
come down to the station and try out?" I 
said,' 'What does it take to be a DJ? " 

By the way, I loved the term "DJ" then 
but I hate it now. I mean, here I am trying 
to write a film and be on TV, and I get intro- 
duced at parties with, "You know Rick 
Dees. He's that DJ." 

R&R: The only thing worse than "DJ" in 
print is "Deejay." 

RD: Oh, God, that's even worse! Anytime 
I'm in a magazine or national publication, 
it's "Rick Dees, deejay." 

R&R: Why do you suppose we react that 
way to the term "DJ?" I mean, you can call 
me a jock or an air personality, and that's 
okay . . . 

RD; I don't understand why that is. I love 
being called a clown, a host, an entertainer, 
? comedian, an idiot, a satirist. . . 

R&R: How about slimebag?" 

"Reproduction Director" 

RD: Sure. "Scumbag" is good, too. But I 
hate being called a DJ. Anyway ... I was 
17.1 went to the station and made an audi- 
tion tape. It has to be the worst tape ever 
made. But I passed the audition. One of the 
reasons for my departure from the station 
was I was in the back production room, 
the lights out, on the floor, with a beautiful 

secretary. All of a sudden the lights were 
switched on and the General Manager was 
there. I tried to put some clothes on and 
said, "Oh, hi! We're just doing some produc- 
tion." He looked at me and said, "Looks 
more like reproduction to me." 

R&R: (groaning) Is this a real story? 
RD: Honest to God. 
R&R: What was your position . . . um, let 

me rephrase that: What was your job title 
back then? 

RD: I was the weekend guy. I played the 
Billy Graham tapes on Sunday mornings. 

R&R: Didn't something happen with 
those tapes one day, something that "liven-* 
ed up" the program? 

RD: Yes. In small radio stations, there's 
not an overabundance of tape. I had to use 
this one tape over and over again to record 
Billy Graham's "Hour of Decision" off the 
network each week. What I didn't know this 
particular time was that, the night before, 
Paul Allen and a guy named Taylor Green 
had been recording on that same tape. They 
were using echo and reverb and saying 
things like, "Eat one! Shit on my face! You 
are a sonofabitch asshole." So I cued up to 
where I thought Billy Graham began, to the 
first sound, and announced, "And now 'The 
Hour of Decision' "... followed by, "Eat 
one! Shit on my face!" Complete with echo 
and reverb. 

R&R: Were you monitoring what you 
were broadcasting? 

RD: Well, I was new, so I didn't know how 
to get it off the air real fast. It aired totally. 
And this is what amazed me and let me 

□□□□□□□□□□□a 
know where my career was going: No one 
ever called about it. 

R&R: And the station manager didn't 
hear it? 

RD: Well, he would have, but he was in 
the production room with the secretary! 

Becoming Rick Dees 
R&R: Moving right along . . . Why did 

you leave WGBG? 
RD: I went to the University of North 

Carolina at Chapel Hill. I worked for the 
campus radio station here, and that's where 
the radio bug really bit me bad. I got a job 
at WCOG in Greensboro. 

R&R: As I recall, that's where you met 
the man who changed you life: Jay Howard. 

RD: Jay Howard changed my life! He 
was so talented! What happened was they 
made me change my name. That was back 
when if you used your real name, you 
weren't a star. A guy named Dusty Dunn 
said, "You have to be Jay Howard." He's the 
one who came up with that name, and if I see 
him, I'll kill him! I was Jay Howard for a 
year, and it just drove me crazy. I wanted to 
use Rig Dees—"Rigdon" is my name. I was 
in my hometown and I wanted everyone to 
know I was on the radio, and I couldn't. I 
was so depressed, because nobody knew. 

After about a year. Glen Powers and 
George Williams hired me to do weekends 
at WTOB in Winston-Salem. I drove 240 
miles roundtrip each weekend. Paying for 
the gas to get me there and back, I actually 
lost money on the deal. But I was Rick Dees 
at WTOB. 

R&R: Up to this point, had you done any- 
thing that you would consider personality? 

RD: A little bit. But they were still want- 
ing to be just like the old KHJ. Then my 

A PERSONAL REACTIOIS 

RCPC: Where 

The Air Person 

When I first saw the agenda for the NAB-NRBA Radio Convention & Programming Conference, 
I was surprised. The radio position that employs more people than any other is that of disc jockey, 
closely followed by salesperson. So how many sessions — out of more than 75 in all — are being 
held for air personalities? 

None. 
At 90% of radio stations, programming consists primarily of music and disc jockeys. How 

can a "programming" conference ignore disc jockeys completely? 
I am very disappointed. Contrary to its advertising, "radio's biggest event ever" does not have 

"something for everyone." I think the tens of thousands of disc jockeys and their vital contribution 
to radio should be better represented. 

□□□□□□□□□□□a 
roommate in college, Steve Roddy, went 
from parttime at WTOB to afternoon drive 
at WKIX in Raleigh. I used to try to copy his 
style, because he was so great. He talked 
WKIX into hiring me for 6-9 at night. 

The Breaking Point 
R&R: What year was this? 
RD: 1972. I was still in school, majoring 

in radio/TV/motion pictures. Every night I 
was so nervous, I was so intimidated by 
this. Frank Maruca and George Williams 
called me in and said, "You sound so nerv- 
ous! " They almost let me go, and by not let- 
ting me go they changed my life. They 
moved me to 9pm-midnight. 

For me, that was the breaking point. The 
airshift meant I couldn't do anything at 
night, I couldn't have a dating life, I couldn't 
participate in the fraternity I had joined; 
everything crashed down on me and I felt 
just terrible. It was the greatest thing in the 
world, because I started to say, "Aw, what 
the hell." I loosened up and started being a 
little bit more "me" within that format, and 
it got much better. So much so that they 
said, "Would you like to do the afternoon 
show at out station in Birmingham, WSGN?" 

So I went there to do afternoon drive. The 
second before I got there, their morning 
man quit. Glen Powers took a chance on me 
and put me on mornings. I ended up copying 
Pat Patterson, who was very talented. That 
is a form of flattery, but I can see how Pat 
might say, "Who is this little punk doing 
me, badly?" I was doing him badly. I still 
wasn't myself. I didn't act like myself. 

In Defense Of Imitation 
I do feel, though, that when you're first 

starting out you have to copy . . . until you 
arrive at what you are as a personality. So 
all during my stay in Birmingham, I was 
trying to be Pat Patterson. For some reason 
I got lucky and was offered a job in Mem- 
phis, at WMPS. It was great. Roy Mack and 
Art Wander said to me, "You have to stop 
trying to be somebody else. Loosen up. If 
something happens, if you drop your tape 
on the floor or something, make a comment 
about it." They said, "Just be yourself. Why 
don't you try just putting some people on 
the phone, why don't you do some outrage- 
ous stunts?" 

He gave me the idea. If I didn't pick up 
the ball, then it wouldn't have happened. 
But something clicked, and I started being 
Rick Dees: racing the mayor across the 
Mississippi River, building huge ice cream 
sundaes, putting crazy people on the air. . . 
and it all started to work. People started lis- 
tening and reacting. Then I started my per- 
sonal appearance spree, which has never 
ended. 

COMING UP: Personal appearances, 
"Disco Duck," getting fired, KHJ, getting 
fired again, KIIS-FM, and more. 

SVDWEISER CONCERT HOUR 

WESTWOOD OI\E For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (215) 204-5000. 
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"9pm-midnight meant I couldn't 
do anything at night, ! couldn't 

have a dating life, i couidn't par- 
ticipate in the fraternity ! had join- 

ed; everything crashed down on 
me and I felt just terrible. It was 

the greatest thing in the world, 

because I started to say, 'Aw, 

what the hell.' " 



Ask for Jeff or Dennis. 

THE 

IDB COMMUNICATIONS 

GROUP LTD. 

cWbenyou,re going remote, 

the only way to go 

iscUp. 

Whether it's Ixtapa 

or Indianapolis, News, 

Sports or Entertainment, 

From Honolulu to Helsinki... 

When you're out of town but want to 

be heard back home, for audio reliability and 

quality, the only way to go is up ... with IDB. 

The only satellite services company exclusively 

for radio. 10509 West Washington Blvd. 

Culver City, CA 90232-3380 213-870-9000 

Telex: (W.U.) 756319 IDB COM 
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HIBERNETICS 

A Guide to 

Radio Ratings 

and Research 
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Ratings... 

misunderstood, 

maligned, mysterious. 

Research... revered, 

reviled, rebuked. 

The two most controversial areas 

in contemporary radio are thoroughly 

investigated and explained in the 

first book ever devoted exclusively to 

these volatile subjects. 

In eleven easy-to-read and under- 

stand chapters, Jhan Hiber, President 

of Jhan Hiber & Associates, one of 

the leading research companies in 

the broadcast industry today, takes 

you through the history, theory and 

practice of ratings and research. 

See Us In Booth 1428 

At The NAB/NRBA 

\im R-CRC / 

your copy now and take advantage of this' 
SPECIAL PRE-POBLICATION OFFER: 

Please send me - copies at $39.95 of 
Hibemetics, A Guide to Radio Ratings and Research. 
NAME   
STATION/AFFILIATION    
ADDRESS .       
CITY   STATE  -ZIP. 
MASTERCARD # __ 
INTERBANK #  
EXPIRATION DATE 
VISA#  
EXPIRATION DATE. BOOKS 
Make check payable to: R&R Books/Hibernetics 
Because of the pre-publication nature of this offer, please allow 
12-16 weeks for delivery. Ca. residents add 6l/2% sales tax. 
HIBERNETICS © R&R BOOKS 1984 
1930 CENTURY PARK WEST LOS ANGELES, CA 90067 
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CALENDAR 

BRAD MESSER 

The Dalton Gang Levis 

To get accurate facts for the today-in- 
history half of this column, experts are 
interviewed several weeks before pub- 

lication date. While doing research for the up- 
coming October anniversary of a bizarre old 
crime, I've been given a bit of information that 
maybe shouldn't wait. 

The research was regarding the last of the 
big-name robber gangs, the Daltons, who de- 
cided to ride into Coffeyville, Kansas in 1892 
and cob two banks simultaneously. The gang 
did manage to get money from both banks, but 
the getaway flopped: townspeople shot the gang 
to smithereens. 

My expert on that is Carl Sifakis, author 
of The Encyclopedia of American Crime (pub- 

lished by the Facts On File folks at 460 Park 
Avenue, NY). Sifakis knows his crimes and 
criminals, did a fine radio interview, and after 
telling me about the "last robbery the Daltons 
lived to commit," added this tidbit which I'm pas- 
sing along before it gets too stale. 

You may have noticed the Levi Strauss 
commercial on TV showing the Dalton Boys in 
their dedication to Levi jeans. They make a 
point that [two of] the Daltons 'posed for their 
last picture wearing Levi jeaiis," Sifakis said 
with a grin in his voice. "This happened to be a 
death picture of them, lined up after the Coffey- 
ville raid, on the ground! This is kind of left out 
by Levi Strauss. I suppose it's a very in joke in 
advertising circles." 

America's Most Popular Dog 

io()i ' SEPTEMBER 17 — Today is the 100th anniversary of the American Kennel Club, formed in 
1884 primarily to standardize the rules for dog shows. The AKC now keeps records on 128 breeds. For the past 20 years or 
so, says AKC President William Stifel (STY 'fl), America's most popular pedigreed dogs have been poodles, but last year 
for the first time the poodle was pushed into second place by the new champion ... the cocker spaniel. 

This is Citizenship Day, observing the adoption of the United States Constitution in 1787. 
Writer Ken Kesey 49. Actress Anne Bancroft 53. Ex-astronaut Tom Stafford 54. Actor Roddy McDowell 56. Ex- 

football star George Blanda 57. 

The New York Times 

- , , SEPTEMBER 18 The New York Times has been around so long that its reporters covered the decade leading up to the Civil War, the introduction of the automobile, and the first airplane flight. The newspaper ob- 
serves .ts 133rd anniversary today (1851). The New York Times is one of the only three satellite-distributed American news- 
papers (others: The iTall Street Journal, USA Today) and rolls off the presses simultaneously each morning in half a dozen 
printing plants coast to coast. 

The Columbia Broadcasting Systems radio network began in 1927 with 27 stations. In 1931 RCA demonstrated the 
first long-playing 33 [A phonograph record, which made albums possible. 

Actor Robert Blake 46. 

Not Mortimer The Mouse 
WEDNESDAY, SEPTEMBER 19 — When Walt Disney first thought up his animated mouse character, 

the working name was Mortimer. The cartoonist's wife remarked that the name sounded "too stuffy" and suggested some- 
t mg a bit more informal. Thus it was Mickey Mouse who premiered in his first cartoon ("Steamboat Willie") 56 years ago 
this evening at the Colony theater in New York City. 

America s shortest-term President was James Garfield. who died on this date in 1881, two and half months after an 
assassin shot him in the back; Garfield served only 200 days. 

The Simon & Garfunkel reunion concert in New York City's Central Park in 1981 drew a crowd estimated at 100,000. 
Broadway actress Leslie Hornby (formerly "Twiggy ") is 35. Musician Paul Williams 44. 

Attila The Hun 
THURSDAY , SEPTEMBER 20 — Attila the Hun had been the boss of most of Europe for about two dec- 

ades when his army was finally defeated by Roman troops on this date in the year 451. From there, things went downhill 
ast for ol Attila, who died a couple of years later on his wedding night: he got drunk, passed out, suffered a nosebleed while 

unconscious, and strangled to death. 
Brewer Matthew Vassar established Vassar Female College in 1865. Vassar did not begin admitting men until 1968. 
In 1963 President John Kennedy made a United Nations speech suggesting a joint US-Soviet effort to fly men to the 

moon. The Russians' refusal kicked off the space race which the USA won in 1969. 
Actress Sophia Loren 50. 

Last Full Day Of Summer 
F^Y, SEPTEMBER 21 —- This is the final full day of summer. The Autumnal Equinox occurs at 

3:33pm ES1 tomorrow. Anyone who's ever had to rake leaves knows why they call it fall. 
James Chelich completed 8450 forward rolls to establish the "Guinness Book" record for "most somersaults" in 1974. 

France and England announced the termination of production of the 1300mph "Concorde" supersonic transport in 1979. 
Sandra Day O'Connor was confirmed as the first female member of the U.S. Supreme Court in 1981. 

Basketball player Artis Gilmore 35. Actor Larry ("J. R.") Hagman 53. Tomorrow (9-22) Scott Baio 23, Debby 
Boone 28, Bob Lemon 64. Sunday (9-23) Bruce Springsteen 35, Ray Charles 54, Mickey Rooney 64. 

SILL HENNES & ftSSOCjAI ES, INC 

BROADCAST CONSULTANTS 
1814 CATALPA LANE 

PROSPECT, ILLINOIS 60056 
(312) 364-6966 

Offering expert advice in all formats 
with proven results! 



★POINTER SISTERS 

"I'M SO EXCITED" 

The exciting smash single from the 

certified platinum album Break Out' 

Produced by Richard Perry 

*KENNY ROGERS 

"WHAT ABOUT ME" 

From the album "What About Me?" 

Single features the performances 

of Kim Carnes*ancl James Ingram*' 

* * ★ 

Watch for the brand 

new single from Daryl 

Hall & John Oates 

"Out Of Touch" on 

your desk this week 

from the forthcoming 

album 'Big Bam 

Boom.' 

RCA STAR POWER 

The biggest stars. 

The biggest hits. 

The power to outshine 

all the rest-Far into '85.1 

★JEFFERSON STARSHIP 

"LAYIN' IT ON THE LINE" 

From the album 

'Nuclear Furniture' 

Sneak preview video now on MTV 

•Kim Carnes appears courtesy of EMI America Records, a division of Capitol Records, Inc. 
"James Ingram appears courtesy of Qwest Records. 

★DIANA ROSS 

"SWEPT AWAY" 

Produced by Daryl Hall & Arthur Baker 

From the album 'Swept Away' 

★RICK SPRINGFIELD 

"BOP TIL YOU DROP" 

From the platinum album 

'Hard To Hold' * 

SRO world tour '84 now in 

progess. World premiere video 

on MTV. 



N s ERTY 

AND THE BEAVER BROWN BAND 

"On The Dark Side 

CHR CHART: ^ 207/15 

AOR TRACKS: o AOR ALBUMS: e 

SURVIVOR 

"I Can't Hold Back 

CHR NEW & ACTIVE 95/56 

AOR TRACKS: 0 AOR ALBUMS; 

MATTHEW WILDP , 

"Bouncln' Off The Walls 

FIRST WEEKI 

CUR 

SIGNIFICANT ACTION 
49/49 

PMWTt j 

DISTRIBUTED BY CBS RECORDS 
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Hit Radio 

JOEL DENVER 

A FORMAT OVERVIEW 

The Winning State 

Of CHR In 1984 

Ah, how times have changed. A couple of years ago critics were say- 
ing CHR was over, as the mad rush for A/C and AOR began. Then con- 
sultant Mike Joseph put WCAU-FM/Philadelphia on the air with "Hot 
Hits," and the ball suddenly began to roll the other way; the "rebirth of 
CHR" was underway. While "rebirth" is not necessarily the proper ter- 
minology, the true strengths of the format became readily apparent to 
all. Why? Because programmers once again returned to the winning 
basics of the format. 

A programmer recently likened CHR to 
"a fast-moving freight train carrying the 
winning demos." And that description isn't 
too far from truth. More and more CHRs 
are literally eating markets alive. And 
what's amazing is that there are markets 
where two and three CHRs are not only co- 
existing, but doubling and tripling the 
number of shares of the next most preva- 
lent format. 

So is CHR the salvation for every radio 
station? Simplistically, the answer is no. 
Like any format, CHR is not a quick-fix 
scheme for every radio station. A majority 
of stations have successfully changed to 
CHR from AOR, A/C, Country, and Beauti- 
ful Music with dramatic results, while 
others have suffered the same lack of suc- 
cess as in their previous formats. Why? 

Doing CHR The Right Way 
Like anything else, if the product isn't 

right, the consumer won't buy it. So, if 
you're planning a format change to CHR, 
don't go into it with a halfway commitment. 
If in the back of your mind the change is 
simply another whack at "spinning the for- 
mat wheel," then save yourself the time, ef- 
fort, money, and mental disappointment 
which will surely follow. 

Generally speaking, those who approach 
any format change in an intelligent manner 
will score a healthy niche of the market for 
themselves. The question becomes, "How 
big a piece of the pie do you want to claim 
as your own?" A lot depends on how much 
effort you're willing to put into the format. 

The next question one might ask is, "Why 
is CHR so successful?" There are a number 
of reasons; Music, Promotion, Presenta- 
tion, Marketing, and Personality, all of 
which can add up to major revenues. To the 
casual observer, it may sound like a simple 
formula, but there is more to it than that! 
For further insight, I've selected quotes and 
comments by some of Ci IR's best minds 
from these pages during the past year or so. 

A Commitment To Winning 

Radio is a product and how the audience 
perceives that product is key to the success 
of your station. Perception is reality. While 
there are hundreds of successful CHR sta- 
tions in the country, the shared opinion is 
that there are two which serve as modem- 
day role models; KIIS-FM/Los Angeles, 
and ZlOO/New York. KHS-FM President/ 
GM Wally Clark said, "To win, the initial 
premise has to be a commitment to win. 
Then the other elements, such as a good 
staff and winning promotions, became part 
of the package because you'll accept 
nothing less." 

Destroying antiquated managerial myths 
about budgets, WaJly believes in spending it 

to make it. "There is a no-holds-barred at- 
titude from KHS-FM. There is nothing this 
station can't accomplish. It's simply a ques- 
tion of time and money. The key is to hire 
the best people and then let them do the job 
you hired them to do, without interfering." 

If you've followed the success of KIIS- 
FM, then you're aware Wally's statement 
about a no-holds-barred attitude is more 
than just lip service. KHS-FM spends a lot 
of money to keep itself on the lips of every- 
one in L.A; the Daily Cash Payoff Contest 
offering up to $5000 a day has been running 
for well over a year. We're talkin' a lot of 
cash being handed out! KHS-FM, like any 
winning CHR station is keenly aware of the 
need to promote itself. 

What's O 

CHR Horizon ? 

From my perspective, CHR has regained the dominance It once held 
from the late '50s up through the early '70s, and will continue to grow and 
prosper from ratings and sales standpoints. But let's take a look at some of 
the situations and mistakes made which contributed to the reasons CHR lost 
dominance in many markets. 

• Increased FM penetration. 
• Unwillingness of programmers to play a wide variety of music. 
• Increased reliance on'oallout research. 
• Virtually handing over the active audience to AOR. 
• Tight current playlists and too many burned-out oldies. 
• The fatal error of trying to walk the line between A/C and CHR. 
• Lack of mass-appeal, fun music. 
It should be noted that CHR continued to do very well for a number of stations in many 

markets through this period when many said CHR was dead. Now, let's take a look at what has 
contributed to the resurgence of the format and what factors will insure its continued growth. 

• Increased programmer awareness of newer product. 
• More willingness to play a wider variety of current music, including black crossovers. 
• An open mind to new groups and new sounds. 
• Less emphasis on oldies. 
• Reduced dayparting of rock-oriented music. 
• Better understanding of what active adults want to hear. 
• Decreased dependence on callout research. 
• Increased reliance on sales, requests, and active audience response. 
• Return to a foreground/personality approach. 
• More on and off-air promotions. 
Those familiar excuses of records being "too hard," "too black," or too anything aren't 

holding water, as programmers have looked for and found the hits for the 12-44 audience. To 
the delight of programming and management, the format has delivered not only spectacular 
numbers, but in many cases top honors in the 18-34, 18-49, and 25-49 demos. 

The growth of FM, while originally dooming CHR on AM, is now a stabilizing factor for the for- 
mat, since most of the CHRs in the country are on FM. As long as programmers continue to 1) 
stay aware of the active hits; 2) play a good variety of records so as not to burn out the cume; 3) 
maintain a high level of community involvement; and 4) offer reasons to be listened to (contests, 
personalities, feature programming, etc.), CHR's future is assured for many years to come. 

Blow Your Own Horn 
KIIS-FM and Gannett VP/Program- 

ming-Contemporaries Gerry DeFrancesco 
talked about the need to promote, but 
stressed the importance of timing. "I 
wouldn't recommend forcing your audience 
to listen longer by doing contests 
until you're absolutely sure your product is 
right. If it's not, you're pretty much wasting 
your money. 

"Back when KHS-FM had a two-share, 
we gave away, albums, concert tickets, 
movie tickets, T-shirts, gift certificates for 
a pair of jeans, and the occasional $100 
bill," he admitted. "We were not spending a 
lot of money but were beginning to build a 
giveaway image. As the ratings went up, 
there was more money available to us for 
contests." 

If you are going to make a serious at- 
tempt at becoming a winning CHR station, 
you must promote yourself. There are 
many avenues to be explored; TV, print. 

bus and taxi cards, direct mail, on and off- 
air contests, public appearances, commun- 
ity involvement, etc. Again, be ready to pro- 
mote. If not, someone else will steal your 
thunder. 

Grabbing The Active Audience 
The great debate about contests still 

rages on. Do listeners really care about con- 
tests? Research indicates between 5-10% of 
the audience will participate in a contest. 
While that may not seem like a lot of people 
to you, those are members of the influential 
active audience. It's those very same fickle, 
hard-to-hold, hard-to-keep-satisfied listen- 
ers who could be the most important listen- 
ers you have. It's this group of trendsetters 
that first deemed it "okay" to listen to your 
station. The rest of the audience simply 
followed these trendsetters and makes up 
the bulk of the cume on your station. 

As Bl04/Baltimore PD Steve Kingston 

Continued.on Page 78 

"To win, the initial premise has to 

be a commitment to win. Then 
the other elements, such as a 
good staff and winning promo- 

tions, become part of the pack- 

age because you'll accept noth- 
ing less." —Wally Clark 

"I wouldn't recommend forcing 
your audience to listen longer by 
doing contests until you're ab- 

solutely sure your product is 

right. If it's not, you're pretty 
much wasting your money." 

—Gerry DeFrancesco 

"I'm in the body business. I want 

as many bodies as I can listening 
to this radio station." 

—Steve Kingston 
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The Winning State 

Continued from Page 7 7 
said when he was programming B94/Pitts- 
burgh, "I'm in the body business. I want as 
many bodies as I can listening to this radio 
station." CHR is a cume-dependent format. 
You can become number one by having 
your own loyal core and being everyone 
else's second choice. This is acheived by 
directly reflecting the active audience. Get 
enough of the 12+, and you're bound to do 
well in adults. 

How do you do this? With today's CHR 
audience, you need to monitor the phones, 
which are your first lines of feedback with 
the actives. Diligently check record sales to 
see what the actives are buying. Get your- 
self and your staff out on the streets to con- 
certs, clubs, and wherever else the action 
is. As a programmer, you cannot stay on 
top of the action by sitting in your office 
from 9am to 5pm, and then going home to 
watch sitcoms each evening. 

Programming To A Mindset 
When Pepsi recently handed superstars 

Michael Jackson and Lionel Richie many 
millions of dollars to be central figures in its 
product's marketing campaign, some were 
overheard to remark, "They're out of their 
minds." Actually, Pepsi accomplished two 
things. They locked themselves in with two 
of the hottest acts in America, and reposi- 
tioned their image to the active young- 
thinking people. 

Instead of programming to a demograph- 
ic, Pepsi has programmed to a mindset or 
psychographic. So many adults have grown 
up on rock music that it only makes sense to 
use it as an advertising vehicle. Wally Clark 
said, "We never had a demographic in 
mind. I told Gerry to get the most of any- 
body we can. I didn't care who; there were 
no restrictions. By not worrying about it, 
we're number one 12-54. We did it by being 
loose, comfortable, and believing in 
ourselves." 

Many of today's adults are no longer con- 
tent with a steady diet of three wimpy songs 
in a row followed by three more bumed-out 
oldies. That's why CHR is delivering sal- 
able demographics. The similarities of 
musical and lifestyle tastes shared between 
today's teens and 25+ females are stagger- 
ing. A quick check of your request sheets 
will back this up. KUBE/Seattle PD Bob 

Case remarked, "There are zillions of 
adults out there who are tired of namby- 
pamby music and love rock. The trick is to 
play hit rock and roll." 

Like KIIS-FM, Z100 is number one 12+ in 
the market, but also dominates in 18-34 and 
25-49 demos. PD Scott Shannon noted, "Just 
because we have teens doesn't mean we're 
a teens-only station. Look at all the people 
in their 30s and 40s, and you can see how 
they share many similar tastes with those 
in their 20s and teens in music, styles of 
clothing, and recreational activities. 
Today's adults are younger-thinking than 
ever. You don't necessarily reach the adults 
by trying to be an adult radio station." 

"Over the past several years, 

most PDs sterilized radio and se- 
verely handicapped the talent 
pool currently available. But per- 
sonality is one of the main ingre- 

dients of a successful CHR in 
1984. If ail we have is card- 

readers out there, then as an in- 
dustry we're in a bit of trouble." 

—Tim Fox 

"Just because we have teens 

doesn't mean we're a teens-only 
station. Look at all the people in 
their 30s and 40s, and you can 

see how they share many similar 

tastes with those in their 20s as 
well as teens in music, styles of 

clothing, and recreational activi- 
ties. Today's adults are younger- 

thinking than ever." 

—Scott Shannon 

"There are zillions of adults out 

there who are tired of namby-pamby 
music and love rock. The trick is to 

play hit rock and roll." 

— Bob Case 

Creating A Winning Image 
By going after the underdog image, 

ZIOC's goal was to go from "worst to first." 
Scott has said, "I hate being number two. 
Z100 is an original radio station. We don't 
sound like anybody else. We talk to the peo- 
ple of New York one-on-one." Besides play- 
ing the right music, "we put people on the 
air, talk, and have a good time. We win be- 
cause this is what they expect from a radio 
station." 

Part of many CHRs' winning image is 
their personality lineup. Not a bunch of 
card readers, but people who can have a ge- 
nuinely good time on the radio and catch the 
audience up in the excitement. Demonstr- 
ated by the number of successful 
"Q-Zoo"-type morning shows all over the 
country, these personalities are setting the 
tone for the rest of the day. PDs and audien- 
ces are no longer satisfied with just a high- 
profile morning show. They want to hear 
the personality style continue throughout 
the day, but to lesser degrees than in morn- 
ing drive. 
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^ KPKE/Denver PD Tim Fox recalled, 
"Over the past several years, most PDs 
sterilized radio and severely handicapped 
the talent pool currently available. But per- 
sonality is one of the main ingredients of a 
successful CHR in 1984. If all we have are 

ontemporaryOit 

card-readers out there, then as an industry 
we're in a bit of trouble." It's with this 
thought in mind that many CHR program- 
mers are working harder than ever with 
their staffs to develop each member into 
more than just a voice on the radio. The 
personalities become the mortar that holds 
the bricks (records, contests, etc.) toget- 
her, and helps to set your station apart from 
the crowd. 

Motion 

Johnny Dowd joins WHTT/Boston for 
weekends from WPJB/Provldence . . . Former 
WDAK/Columbus, GA morning man Bob Raleigh 
replaces Production Director Captain Jack, who 
exits for WAPI-fM/Birmlngham . . KIXK- 
FM/Dallas ups Ronee Johnson to Promotion 
Coordinator, while Kurt Kelly is advanced to 
Music Director/Assistant PD . . Lisa Carr exits 
KWSS/San Jose for KDWB-FM/Minneapolls . 
KRON-TV/San Francisco news anchors Paul 
Udell, Roz Abrams, and Evan White sign on 
crosstown at KMEL for afternoon news updates, 
it's said to be the first time In San Francisco 
history that separately owned TV and radio sta- 
tions have teamed up for the news . . . WBAM- 
FM/Montgomery welcomes PD Mike Rainier 
from KS103/Tupelo, MS WRVQ/Rlchmond. 
VA ups Bob Lewis to Asst. Program Director. . . 
KGRC/Hannibal, MO names Ed Clay Program 
Director . . . WNYS/Buffalo takes on morning 
man Nick Caplan from WKFM/Syracuse, replac- 
ing Dick Reeves. Also joining WNYS for over- 
nights is former WHFM/Rochester personality 
Pete Kennedy, replacing Sandy Michaels, who 
moves up to middays . . . SSeph© Anthony has 
been upped to Assistant PD at CKGM/Montreai. 
staying on as afternoon driver. 

. WJZR/Chartotte scoops up former WROO PD 
Jack Daniels as mldday/MD . . , Congrats to 
SLY96/San Luis Obispo MD/night rocker Tom 
Walsh on his 26th birthday . . . WKRZ- 
FM/Wiikes-Barre afternoon driver Jefferson 
Ward has grabbed the overnight show at WCAU- 
FM/Philadelphia . . . Paul Roberts leaves the PD 
spot at KKBZ/Ventura as they change from AOR 
to A/C, going to mornings at KFMG/Albuquerque 

. . Mike McCoy Is out at WNCi/Columbus and Is 

Ken Lane Bob Lewis 
available at (614) 459-3483 . . . Jerry Lord exits 
KOEUOelweln, IA for mornings at WKFR/ 
Kalamazoo replacing Michael Rogers who 
moves to middays replacing Arlene Tannls who 
goes to middays at sister station WKNR. 

ZIOO/New York appoints Ksnrsalh Lane Pro- 
motion Director. . . Little John Walker becomes 
Asst. MD/Promotlons Director at WPFM/Panama 
City . . . Changes at WVSR/Cfiarlastem include 
Don Costello to nights from KiiQ/Colorado Spr- 
ings; Frank Whit® to the morning team from 
SSQ/Grand Junction, CO; and Cham Wright to 
mornings from WROQ/Charlotte ... At 
KKFM/Coiorado Springs MD Jon Anderson 
replaces Dave Ryan, who exits to KLUC/Las 
Vegas; Doug Hammond takes on overnights 
from KIDN/Pueblo ... At WQCM/Hagerstown, 
night rocker Keith Carrol moves to middays, 
while partlmer Rick "The Bear" Lewis seques to 
nights . Rick Austin exits K093/Modesto for 
afternoons at KTAC/Tacoma; filling In Is Opera- 
tions Manager/midday mornings man Mike Novak. 

Bits 

• It's All In The Odds! WBIZ/Eau 
Claire, WI recently gave away a Chevy 
Cavalier to the one finalist (out of 100) who 
picked the 88th key that started the car. 
Listeners with station bumperstickers were 
given ten minutes to call in after their 
license number was read on-air. Along with 
the daily prize, they received a contest 
card. 

• Swimming In Champagne! Q107/ 
Washington, DC decided to celebrate the 
conclusion of its ongoing Olympics promo- 
tions with a party for the Olympic cham- 
pions. Listeners were welcomed to a local 
club called "Champions" for a chance to 
meet and toast swimming gold medalist 
Nancy Hogshead with free champagne. For 
the grand finale, Nancy appeared on the 
morning show with Elliott & Woodside. One 
lucky listener won a day with the swimming 
ace. 

• Fake It! WAVA/Washington. DC, in 
conjunction with Budweiser and the local 
Wax Museum, really challenged their lis- 
teners in the "World's Greatest Air Band." 
Listeners competed weekly to become eligi- 
ble for the finals. The grand prize winner 
received a videocassette recorder, cash, 
and a chance to perform on MTV. 

• DJ Get A Tough Role As A DJ! WLS- 
FM/Chicago air personality Steve Dahl 
scored a meaty role as a DJ in a film called 
"Grandview U.S.A." WLS held a special 
premiere so listeners could see their 
favorite funny man. Steve emceed the 
event. 

• You, Too, Can Be A Lucky Star!" 
KMJK/Portland gave its listeners a chance 
to become a "Lucky Star" as a tie-in with 
the release of Madonna's latest single. Two 
lucky listeners were flown to Oregon (all 
expenses paid) to appear^as extras for a 
taping of Knott's Landing. 
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Now There Are 

(Only) Five 

With KMEL/San Francisco dropping out of the AOR race for 
CHR, that still leaves the Bay Area with five AOR signals: 
three in San Francisco, and two in Jan Jose, down the penin- 

sula to the south. The most crowded region in the country for rock radio 
has a splendid variety of styles and philosophies, as we'll see in this 
study of the remaining contestants. 

□□□□□□□□□□□□□□□□□□□□□□□□ 

KFOG/ San Francisco 

Logan's Run On 

Upper-Demo AOR 

"Musical depth without teen-oriented 
rock, a high production profile, a straight- 
forward jock approach, and lack of hype," 
are KFOG/San Francisco's cornerstones, 
says PD Dave Logan. 

When KFOG became the last station to 
join the AOR fray, "We saw ourselves as an 
alternative voice, with a quality approach 
to AOR," explains Logan. "With everybody 
else being metal-oriented and concen- 
trating 12-24, there was no one serving the 
market's 25+ listeners who had been raised 
on KSAN, one of the truly great AOR sta- 
tions." 

Ear Candy 
KFOG bills itself as 

playing the widest 
variety of music, and 
employs over 2000 
titles. The station's 
day-to-day program- 
ming favors older 
music: it plays 60% 
library, 25% current, 
and 15% recurrent. A 
healthy chunk of 
KFOG's gold is heri- 
tage rock 'n' roll such as Motown, psyche- 
delic, British Invasion, and '50s classics 
that the baby-boom generation cut its teeth 
on. 

KFOG also uses drop-ins from movies, 
TV, and comedy records to tweak listeners' 
childhood media memories. Bits include old 
soft drink jingles, the "Jetsons" theme 
song, a 1950 U.S. government information 
bulletin that warns us to "duck and cover" 
when an atomic bomb explodes, and cus- 
tomized Don Pardo intros for the station's 
daily "Ten At Ten" oldies show hosted by 
Dave Morey. 

Superstars 11 Prototype 
The only station to have adapted Lee Ab- 

rams's "Superstars 11" upper-demo AOR 
format, KFOG's eclectic music and crea- 
tive presentation are admired by many pro- 
grammers. The format has yet to achieve a 
real ratings breakthrough, a difficult task 
in hyper-fragmented San Francisco. This 
spring's 2.1 was KFOG's highest-ever 12+ 
share, but led hard-rockin' KRQR by only a 

Continued on Page 82 

KQAK/San Francisco 

Thoroughly 

Modern Rockers 

KQAK/San Francisco changed to Rock 
Of The 80s in April, 1983 and quickly regis- 
tered improved shares. The Quake's 2.1-1.4 
drop in the spring '84 Arbitron and the down 
shares of fellow modern rockers 91X/San 
Diego and KRQQ/Los Angeles don't dis- 
courage PD Oz (Oscar Medina). "Rumors 
of our death are highly exaggerated," he 

Continued on Page 82 

Bay A 

Boxscore 

Here's a progress report on the stations pro- 
filed. The spring book Is KMEL's last as an 
AOR. 

San Francisco 
12+ 

Sprg Sumr Fall Wlnt Sprg 
■S3 '83 '84 •84 '84 

KFOG 0.8 1.6 1.-9 1.9 2,1 
KMEL 2,3 1,9 1.7 1,6 1,4 
KQAK 1.9 2.0 1.9 2.1 1.4 
KRQR 2,2 2.2 2.2 2,4 2.8 

Audience Composition 
in Spring '84 

Stations At A 

KFOG 
KMEL 
KQAK 
KRQR 

Tmns 18-24 25-49 
1% 16% 60% 

14% 45% 40% 
19% 49% 32% 
28% 35% 37% 

San Jose 
12+ 

KOME 
KSJO 

Sprg 
'S3 

3,7 
7.3 

Fall 
•84 

3.2 
3.3 

Wint 
'84 

3,8 
4,1 

Sprg 
'84 

4.9 
4,2 

KOME 
KSJO 

Audience Composition 
in Spring '84 

Tnna 18-24 15-49 
15% 51% 33% 
26% 57% 16% 

San Francisco is market #4, with an MSA of 
4,625,300 and a TSA of 7,300,700. There 

KFOG/San Francisco 
AOR since September, 1982 
Owner: Susquehanna 
GM: Tony Salvadore 
PD/MD: Dave Logan 

Joined as PD, Sept. '82 
104.5 mhz; 7.9 kw at 1454 feet 
Consultant: Lee Abrams 

QiiAKf 

FMaa 

KRQR/San Francisco 
AOR since January, 1982 
Owner: CBS 
VP/GM: George Sosson 
PD: Jon Russeil 

Joined as MD Jan. '82; Asst. PD March 
PD Nov. '83 
MD: Lisa Novak (middays) 
97.3 mhz; 82 kw at 1100 feet 
Consultant: none 

were 48 rated signals in the spring '84 Ar- 
bitron — 27 FM, 21 AM. 

KQAK/San Francisco 
AOR since August, 1982 
Owner: U.S. Broadcasting 
GM: Les Elias 
PD/MD: Oz (Oscar Medina) (6-1 Opm) 

Joined air staff Aug. '82; MD '83; PD July 
'84 
98.9 mhz; 4.3 kw at 1500 feet 
Consultant: Rick Carroll 

San Jose is market #27, with an MSA of 
1,162,700 and a TSA of 3,099,800. There 
were 42 rated signals in the spring Arbitron, 

KOME/San Jose 
AOR since 1971 
Owner: Infinity 
GM: vacant 
PD: Pat Evans 

Joined as Promotion Director Feb. '83; PD 
December '83 
Assistant PD/MD: Dana Jang (weekends) 
98.5 mhz; 12.5 kw at 880 feet - 
Consultant: Jeff Pollack. 

14 in the home market and 28 outside. Of the 
home market signals, eight were FM and six 
AM. 

4*, 

KOtlB. 

" 38.5 

KSJO/San Jose 
AOR since 1968 
Owner: Sterling 
GM: Jack Chunn 
PD: Lee Roy Hansen 

Joined 1975; PD 1980 
Assistant PD: Jim Robinson (6-1 Oam) 
MD: Ken Anthony (10am-2pm) 
92.3 mhz; 50kw at 68 feet 
Consultant: none 

KRQR/San Francisco 

The Russell Rocker 

KRQR PD Jon Russell calls the Rocker a 
"clean, straight-ahead, mass appeal rock 
'n' roll station. 

"Two and a half years ago, we came on 
pretty hard and heavy without much day- 
parting. We gave away a lot of cash, did 
billboards and bussides, and went commer- 
cial-free for 30 days to make a splash. Jocks 
just did the basics, with very little talk. At 
that point, KMEL was the only other AOR 
in the market, and they had softened up, so 
we made a huge dent." 

KRQR signed on with a 2.6 and then mov- 
ed 3.3-3.7, unseating KMEL by the summer 
of '82. Then, as Russell puts it, "KQAK and 
KFOG broadsided the market by coming on 
with their own forms of AOR." 

The arrival of those 
stations made for six 
AOR signals in the 
Bay Area, resulting 
in so much fragmen- 
tation that no AOR 
has cracked a 3-share 
since KMEL's 3.3 in 
the fall of '82. KRQR 
has led the pack since 
last summer, but only 
by tenths of a point. Son Russell 
Its 0.7 margin over KFOG this spring is the 

widest lead for any AOR since KRQR's 
sign-on book, when KMEL was still in the 
4's. 

Rock Identity 
The Rocker has evolved since the start- 

up, instituting some dayparting and ex- 
panding the library from 700 to 900 titles. 

Continued on Page 82 

KOME/San J 

South Bay 

Rock Leader 

PD Pat Evans describes KOME/San 
Jose's sound as "entertaining and energet- 
ic, offering listeners a wide variety of ele- 
ments; music, personality, features, pro- 
motions, and production. 

"We're not the traditional dinosaur AOR, 
yet we're not as broad as KFOG perhaps. In 
the Bay Area, we're closest to KRQR. Their 
mix is different, but like us, they have more 
variety than KSJO. But the Rocker day- 
parts less and rocks harder than we do. 
They're very diverse: you'll hear some- 
what obscure Cheap Trick and Kinks songs. 
They'd be less likely than us to play certain 
crossover cuts by Rick Springfield and 
Peter Wolf. 

Continued on Page 84 
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Continued from Page 80 
quips. "It's only one book, and it's the first 
setback we' ve had." 

Nevertheless, he's made some program- 
ming adjustments. Oz feels the station may 
have stayed on CHR crossover tracks too 
long, and he plans on having less in com- 
mon with other stations' play lists in the fu- 
ture. "We're going to be ahead of every- 
body on crossovers: play 'em, bum 'em, 
And leave 'em. 

"Also, we've 
changed the music 
mix. For a while, 
you'd hear that 
dance-soundtrack, 
drum machine sound 
all the time. We've 
broken that up and 
put in more guitar-or- 
iented music by peo- 
ple like Dave Ed- 
munds and Nick 
Lowe for variety, and we've gone deeper on 
core acts like the Clash, Police, and'EIvis 
Costello." 
In Praise Of Ancient Progressives 

With the adjustments comes a new moni- 

ker, says Oz. "We're calling ourselves 'Pro- 
gressive Rock For The 80s,' tapping into the 
tradition of KSAN and progressive music in 
this area. We originally changed to this 
music because the market was so saturated 
with everybody playing the same tunes. I 
want us to be adventurous and on the cut- 
ting edge. 

"We try to position ourselves as radically 
different as possible. We really don't have 
any direct competition. We share audience 
with the AORs and the CHRs, but we're not 
going head-to-head with any of them." 

We're The New Generation 
Though Oz has logged time at main- 

stream AORs, he's not yearning to spin Led 
Zeppelin tunes again. "Traditional AOR 
has had its day, as far as I'm concerned, 
Our music is for an upcoming generation, 
which is tired of listening to the same cor- 
porate licks for the last ten years. If this 
generation isn't getting ARB books yet, it 
eventually will." 

Quake Bits 
The Quake's morning team, Alex Bennett 

& Joe Regelski, works with a studio au- 
dience every day. Special programming in- 
cludes Doug Weadt's "Midnight Dread," a 
Sunday night reggae show, and "Early 
Tremors," a new music show. KQAK also 
uses drop-ins such as clips from "The Wild 
Ones" and "Rebel Without A Cause." The 
station is about 80% current and 20% old, 
with around 1500 titles in its library. 

Continued from Page 80 

slim margin in the 25-34 male target. 
Emphasizing that great radio stations 

take time to develop, Logan remains a true 
believer. He points to some lessons learned 
along the way. "We overreacted to the 
Quake turning modern music, added a lot 
ourselves, and lost half our audience. We 
tried combining classic rock with the 
English modem music bands like the Jam, 
XTC, and Teardrop Explodes. That edge to 
the format doesn't exist now. The younger 
audience who wants that sound is super- 
served by the Quake. 

"We also haven't .had a consistent mar- 
keting approach until now. Initially, we 
overestimated the impact we'd have when 
we changed to rock, and took a low-key pro- 
motional approach. As a result, there are 
some people in the target demo who still 
think we're Beautiful Music. We're now us- 
ing outside help instead of trying to do all 
the marketing ourselves." 

Optimism 
Two years into sculpting what he hopes 

will be a trailblazing format, Logan feels 
most of the kinks have been ironed out. One 
of AOR's premiere jocks. Sky Daniels, 
handles afternoons, and M. Dung, host of 
the popular "Sunday Night Idiot Show" 
oldies program, has been upped to morn- 
ings. 

Logan remains committed to KFOG's vi- 
ability, maintaining, "There's a huge hole 
that this kind of station can fill. The 
challenge is in reaching those vulnerable 
listeners. We have the fine-tuning right 
now, and it's a matter of marketing the sta- 
tion correctly more than anything else." 

Reasons To Be Li 

KFOG will shortly be introducing a print ad listing "26 Reasons For Lis- 
tening To KFOG." The spoof on H.R. Block ads reveals the variety of special 
programming and features the station offers. Here's some of the reasons: 

• Ten At Ten. Ten great songs from one 
year, with vintage news actualities and Jingles 
mixed in. Weekdays at 1 Gam. 

• Psychedelic Psupper. Tasty treats from 
the Psychedelic Era, weekdays at 6pm, 

• KFOG Rarities. Rare songs from the 
KFOG Goldmine, 

• Jazz Brunch. Two hours of the finest in 
Jazz/rock fusion, Sundays at 9am, 

• Archives Hour. Vintage recordings and 
live performances from the Bay Area Music 
Archives. 

• Scoop Nisker. Nisker is a legendary ex- 
KSAN newsman, who ends his "Calvacade Of 
News" casts with his trademark adage: "If you 
don't like the news, go out and make some of 
your own," 

• D-M-O. The Dreaded Morning Oldie. Our 
only stinker each day. 

• Bast selection of classic rock. Largest 
classic rock library on West Coast. 

• No pre-teen heavy metal. Listeners un- 
der 15 need not apply. 

• KFOG won't play "Beat It." Nuff said!! 

Who you fonna 

listen to? 

fm 
HomeofQuaftyRstjl^ 

KSJO/San Jose 
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Rethinking 

Why did KSJO lose to KOME this spring 
for the first time in almost three years? And 
why has KSJO dropped over half of its his- 
torically high 12+ share of 8.5 from the 
spring of '82? 

The answers are simple, says PD Lee 
Roy Hansen: "It's caUed KWSS. We didn't 
have a CHR in the market when we had 
over a 30-share of teens by default. When 
you removed the teens, we never really had 
a big lead over KOME in adults. 

"KOME's call let- 
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Lee Roy Hansen 
a mass appeal sta- 

ters have always 
been recognizable, 
and they were always 
within striking dis- 
tance. But for a long 
time they were ' all 
over the place - too 
hard or too new wave. 
They never stayed in | 
one place for any I 
length of time. In De- 
cember, they became 
tion, while I was responding to CHR by de- 
fining.my hard rock sound. 

"What we've needed all along is to shore 
up our 25-34s. Maybe what we've done to 
protect that hard-rockin' 18-24 core went a 
little too far. We may have gone a too deep 
too fast on exclusively AOR acts like UFO. 
Now we're going to take the 25-34s into con- 
sideration more." 

Case Of Disappearing 25-34s 
In-house callout research points to decent 

upper demo figures, and response from 25+ 
listeners for clients' products is strong. Ar- 
bitron methodology may be the reason for 
the difference in the figures, reckons Han- 
sen. "When you've had the teens on your 
side, you're perceived as a young station. 
So although a 30-year-old listener may ac- 

tually be listening to us the same amount as 
he does KOME, when writing in a diary ver- 
sus responding on the phone he may be in- 
clined to identify with the station that lias 
less of a teen image." 

Discounted Teens 
Hansen's adjustments include reducing 

the amount of metal in the daytime and ad- 
ding more relief songs between metal rec- 
ords. "We're not going to make 25-34s our 
sole target, but we are going to discount the 
impact of teens almost entirely. We're not 
going to include them in our music research 
to a significant degree anymore. If a song 
scores great in teens but marginally with 
women and older males, we won't do much 
with it. Prior to this, we would've looked at 
the average and played a record if one cell 
brought it up." 

The station recently ended its association 
with consultant John Sebastian, but don't 
expect to see a shift toward a CHR/AOR hy- 
brid stance. "We still won't go with any art- 
ist who doesn't have an AOR history. If we 
take out a UFO cut, it'll be replaced by 
someone like Bob Seger or Pat Beuatar. 
The guitar is still the basis of our sound." 

Research 
Hansen remains a firm believer in callout 

research, and plays very few songs by art- 
ists who research poorly for him, including 
John Cougar, Bruce Springsteen, David Bo- 
wie, and Pretenders. "When it's gray and 
there's no huge negatives, I'll go with a 
record like Alan Parsons. I love those other 
artists, but I haven't had any luck testing 
them with upper males who listen to AOR 
radio. I don't know what the problem is. All 
I can think of is the old story of extremely 
loyal cores selling out the shows and buying 
the records." 

Continued on Page 84 

The Rocker ^? 

Continued from Page 80 

But don't expect KRQR to broaden and 
start playing CHR crossovers now that 
KMEL, once its primary competitor, has 
left AOR. 

"We've always tried to narrowcast and 
carve our own identity," says Russell. 
"Now there's yet another CHR where a per- 
son can hear the hits. People may love a 
particular song, but they're not necessarily 
coming to us to hear it when they can get it 
on so many other stations. And I still 
believe most people don't consider acts like 
the Thompson Twins to really be rock 'n' 
roll." 

Beating A Dead Hump 
Morning team Peter B. Collins & Michael 

Knight's stunts have included em "I Hate 
The Nimitz" bumpersticker campaign to 
rally listeners against an unpopular local 
freeway. They also conduct "Probe Team 
97" mock-investigative reports, with a re- 
cent installment savaging KMEL's switch 
to CHR. Deploring cruelty to camels discov- 
ered at "animal shelters suffering bad 
numbers and demoralizing staff changes," 
the copy pleaded, "Change their water and 
then change their format (because) nothing 
is more destructive to an animal than a 
steady diet of bland radio. It's easier to 
draw a camel through the eye of a needle 
than for an animal to tolerate the longterm 
effects of cruelty through bad radio." 

An edition of a regular feature called 
"Rocker Rhyme Of The Day," which the 
duo reads at 7am and listeners are asked to 
repeat later for cash, has also spoofed the 
switch. 

The Remaining Competition 
"KQAK is a competitor on the street for 

sales, but musically they're a whole dif- 
ferent thing from us," is how Russell views 
the modem music outlet. "They failed at 
doing straight-ahead AOR radio; that's why 
they changed to Rock Of The 80s, Our feel- 
ing is that they're basically a one-daypart 
radio station — Alex Bennett in the morn- 
ings keeps them afloat. 

"KFOG's a little bit limited in its appeal, 
and is still not clearly defined," Russell 
feels. "Sometimes they sound like us, some- 
times like Quake. It can be confusing. Our 
image is much clearer — we are definitely 
a rock 'n' roll station." 

Specialty Shows 
KRQR special programming includes 

artist blocks on the "Hot Lunch" at noon. 
The revolving menu on the "Evening 
Snack" at 11pm also includes artist blocks, 
as well as a weekly new artists show. "The 
Wax Museum" is a nightly oldies show at 
7pm. 

Cable Cast 
Among Russell's proudest moments at 

KRQR was a live broadcast from Union 
Square on the June day this year that San 
Francisco's cable cars were put back into 
service after two years of repairs. "We 
played San Francisco music past and pre- 
sent all day, gave away dinners to San 
Francisco restaurants, and then capped it 
off by playing music to accompany fire- 
works going off at Fisherman's Wharf that 
night," he recalls. 

Consistency 
"We've been the most musically consist- 

ent AOR in the market," Russell maintains. 
That consistency, along with research he 
cites showing KRQR sharing two-thirds of 
KMEL's audience while KFOG shared only 
one-third, leads Russell to expect to gain 
the most from KMEL's switch. 
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"KSJO plays a lot of songs that weren't 
hits but test well over the phones. We con- 
centrate more on familiar, proven hits. 
We're also more current than KSJO, with a 
wider range of musical styles. We don't rely 
on old AOR classics as much as we do new- 
er material." 

No Crossovers 
Pat means "new" as in current, not as in 

modern. She explains, "San Jose is a meat 
'n' potatoes, truck-driving, beer-drinking 
town where rock 'n' 
roll in its purest form t ' 
works best. AOR here 
hasn't traditionally t WLn 
played the more mod- XM 
em bands, so we limit | 
the 'new music' and 1 
CHR crossovers. Al- 
so, there was no CHR || 
exposing that music 
until a year ago when / 
KWSS came on. Pat Evans 
That's why we haven't played Cyndi Laup- 
er, Thompson Twins, or Culture Club." 

Metal Mix 
KOME was in a heavy metal phase be- 

fore Evans took over last year and moved it 
to a more mainstream stance. "We still 
play the hit songs by metallic acts like Scor- 
pions, Y&T, and Judas Priest. But we don't 
go out of our way to delve four cuts deep in- 
to an album that only has one or two hits," 
she says. "I hear KSJO play generic, ob- 
scure, less-than-exciting metal that doesn't 
cross over to traditional AOR, let alone 
CHR." 

Promotional Push 
KOME Music Marathons had listeners 

start counting songs when they heard a 
sounder. At the end of a sweep, the first per- 
son to call with the number of tunes got $500 
or a trip to Hawaii. Evans explains, "We 
were having the listener confirm for us the 
amount of music we play." 

She tries not to "narrowcast our promo- 
tions to just rock 'n' roll. We do a lot of 
street fairs, movie screenings and film 
festivals, and sponsor sailboat regattas. We 
just finished an 'End Of Summer Party On 
The Patio' promotion, where our jocks 
showed up with all the provisions for listen- 
ers' barbecues and actually cooked the food 
for them." 

San Jose Is The Way 
Though KOME's 2.0 in the San Francisco 

book beat KQAK and KMEL and came 
close to KFOG's 2.1, Pat's attention re- 
mains focused on her own market. "We 
have to win in our own metro. My competi- 
tion is San Jose stations: KSJO and KWSS," 
she states. "Since we do well in their book, 
we are KRQR's competition. But they are 
not ours. None of the San Francisco AORs 
scored more than a 0.8 in the San Jose book. 
I stay aware of what they're doing, but in 
positioning my station, I don't look at 
KRQR." 

KOME Comes Of Age 
In days of yore, KOME was known for its 

zany, irreverent attitude. The station no 
longer bills itself by the call letters' 
homonym, as in "The Come-spot on your 
dial," nor does it still boast a personality 
known as Dennis Erectus. Pat says KOME 
retains a tongue-in-cheek approach in pro- 
mos and promotions, but "we're more 
mainstream in our approach, unlike the old 
KOME, which was very inside and under- 
ground." 

Variety & Features 
The station plays approximately 1000 

library titles, and has a mix evenly distri- 
buted among currents, recurrents, and 
oldies. 

Special programming includes the "Rock 
Cafe" at noon, when the station reads lis- 
tener letters and plays blocks of artists, a 
commercial-free "Traffic Jam" hour from 
5-6pm, a "Road Test" rate-at-eight-type 
feature, and a "Rock 'N' Roll Roots" oldies 
show Sundays 8am-noon. 

SEBUES 

Bay Area Musi 

Here's a selection of representative hours of 
music from afternoon drive: 

KFOG 

Bruce Springsteen I'm On Fire 
Creedonce Clearwat®? Revival Who'll Stop 

The Rain 
Jeff Beck Group Beck's Bolero 
Honeymoon Suite Wave Babies 
Police Walking On The Moon 
Talking Haads Life During Wartime 
Al DiWieola Sequencer 
David Bowie Blue Jean 
Sam & Dave Soul Man 
Stave Miller Band Livin' In The U.S.A. 
Huey Lewis & Th® Naws Bad Is Bad 
Bob Seger Night Moves 
Doors Wishful Sinful 
U2 (Pride) In The Name Of Love 

KQAK 

Romeo Void Say No 
Squeeze Tempted 
Frankie Goes To Hollywood Two Tribes 
Lou Reed My Red Joystick 
Psychedelic Furs Heartbeat 
Rick James 1 7 
Lyres Help You Ann 
Elvis Presley Hound Dog 
Prince Erotic City 
A Flock Of Seagulls The More You Live . . . 
David Bowie 1984 
Peter Wolf Billy Bigtime 
Kinks Good Day 

KRQR 
Eddie Money Baby Hold On 
Who Trick Of The Light 
Bruce Springsteen I'm Going Down 
Sfevie Ray Vaughan/Co/d Shot 
Rainbow Stone Cold 
Foreigner Double Vision 
Lou Reed / Love You, Suzanne 
Jethro lull Aqualung 
Aide Nova Fantasy 
Y&T Don't Stop Runnin' 
Romantics Rock You Up 
Van Halen Top-Jimmy 
Scandal The Warrior 

KOME 
Beb Seger Her Strut 
Billy SquierlRock Me Tonite 
Billy Idol White Wedding 
Cars You Might Think 
Xavion Eat Your Heart Out 
Red Rider Young Thing . . . 
Eddie Money Think I'm In Love 
John Waite Missing You 
Roiling Stones Beast Of Burden 
Bon Jovi Runaway 
Sammy Hagar Two Sides Of Love 
Who 5:15 
Scorpions Big City Nights 

KSJO 
Foreigner Head Games 
Ratt You're In Trouble 
Huey Lewis & The News Workin' For A Livin' 
Mama's Boys Mama We're All Crazee Now 
Honeymoon Suite Burnin' In Love 
Night Ranger Call My Name 
Scorpions Coming Home 
Billy Squler Eye On You 
Van Halen Runnin' With The Devil 
Jefferson Starshlp Sorry Me, Sorry You 
Xavion Eat Your Heart Out 
Kansas The Wall 

Michael Luczak is upped to Assistant PD at 
WEBN/Cincinnati . . Bob Elliot is named 
KTXQ/Daiias MD . . . Gregg Neavin is appointed 
MD at WCCC/Hartford ... At WKLC/Charles- 
ton, WV, Jo Robinson is acting PD/MD. 

Jeff Berlin returns to WAAF/Worcester for air- 
work and production duties . . . Former KKBZI 
Ventura PD Paul Roberts moves to KFMG/Aibu- 
querque for mornings, where he'll be known as 
Bill Cassidy and teamed with Kidd Stewart as 
"Billy & The Kidd" . . . WYSP/Phlladelphia 
switches Anit® to mornings and Stave Sutton to 
middays . . . KNCN/Corpus Christ! brings on 
Gr®s Bennett for mornings and Tim Parker for 
evenings . . . Will Douglas joins WRUF-FM/ 

Gainesville for 9am-l2noon. 
Changes at WCMF/Rochester; Dean Kay is up- 

ped to Promotion Director, as Alan Levin vacates 
that slot to do 10pm-2am. Maureen Flaherty 
moves from weekends to 6pm-10pm, as Candi 
Clarke exits. 

Dali Toiiusis is the new Promotion Director at 
adult AOR KTCZ/Mlnneapolls. 

Roy Clements is KATT/Okiahoma City's new 
Production Director. 

Erratum: On the 9-7-84 Picture Page on Page 
28, the unidentified person in the "Repo Man" 
photo is ex-KROQ/Los Angeles Promotion Direc- 
tor Jan® Shayne. 

Continued from Page 82 

Staff 
Hansen has revamped his airstaff over 

the past few months. Jim Robinson is re- 

turning for mornings after stints as KZOK/ 
Seattle PD and WGRX/Baltimore MD, and 
two young up-and-comers from KXZL/San 
Antonio were drafted recently. Mandrax 
The Magician in afternoon drive and Mi- 
chael Foxx in the evening have a "lot of 
young, natural energy that's revitalized the 
station. They do bits sometimes, but it's 
more the way they attack the microphone 
that makes them interesting. When you 
have jocks who sizzle every break, you 
don't have to use a lot of production drop- 
ins." 

STAR SPANGLED BANGLES — Some of the heroes who fell in line for a Los Angeles Bangles con- 
cert were (l-r) Columbia National Album Promotion Director Jim McKeon. KMET/Los Angeles MD Sue 
Steinberg, the band's Susanna Hoffs, manager Mike Gormiey. Debbi Peterson of the Bangles, Na- 
tional Promotion Director George Chaltas, the group's Michael Steele and Vicki Peterson, and local 
rep Bob Garland. tmninim asks amiia & ANITA ANSWERS — Pretenders drummer Martin Chambers (left) is 

engrossed by WYSP/Philadelphia midday personality Anita's animated explanation as to why she 
couldn't Join the band's tour as official babysitter. 

 __j. Ji 
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ROCKS AND RAGES 

OUT OF CONTROL 

Music Will Never Be 

XAVION IS 

"BURNIN' HOT" 

A new LP to ignite even the most passive listen- 

ers. Don't Miss "Eat Your Heart Out"—the first 

single. 

Management: Champion 

DOKKEN'S ROCKIN' 

"TOOTH AND NAIL" 

A powerhouse follow-up to their successful 

debut LP. This is the band next in line to be 

HUGE. Jump "Into The Fire," the featured cut. 

Management: Q-Prime Inc. Cliff Burnstein/ 

Hoboken Peter Mensch/London 

ON ELEKTRA MUSIC CASSETTES AND RECORDS- 
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Adult/ 

contemporary 

RON RODRIGUES 

60TH ANN1VERSAR Y 

Tapping The Strength Of WCCO 
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This is not a story about a legendary radio station. Rather, it's a 
story about an integral part of the Minnesota lifestyle which has 
endured and prospered for 60 years. Yes, I know lots of stations 

claim they are "lifestyle"-oriented - but I'm sure it was WCCO/Minne- 
apolis that invented the term. This outlet appeals to tradition-rich mid- 
westerners by maintaining many of its traditional services, while keep- 
ing pace with the '80s. 

WCCO PD By Napier notes, "Because of our dominance over the years, PDs and sta- 
tion managers from all over the country make pilgrimages to Minneapolis to discover our 
'secret' — to hear this format to end all formats. They hide away in hotel rooms with their 
tape recorders, and in a day or two they go home shaking their heads saying, 'You know, 
they're not that good' or 'They're breaking all the rules' or 'Well, they could never do that 
in our market.' 

"And they're right. We are not superhuman, we're just as human as they are. WCCO 
radio is not the ultimate format, it isn't a format at all. What's so special about this station 
that's worth ten extra share points? Don't we have about the same ingredients the 8000 
other radio stations in this country do? Yes, but the big thing is, as Mae West put it so suc- 
cinctly, 'It's what you do with what you've got! 

Several photos were taken from the book, "Sixty Years Strong, The Story Of One Of 
America's Great Radio Stations 1924-1984," by Larry Haeg Jr. Copyright WCCO Radio. 

The Doughboy Country Journal. At table: Gordon Eaton and Larry Haeg. Standing: Willie 
Peterson (at piano), Mary Davies, Tony Grise, Irv Wickner, Biddy Bastien, unidentified accor- 
dionist, Frankie Roberts, Ernie Garvin, Burt Hanson, Hal Garvin, and Dick Link. (Minnesota 
Historical Society) 

1924 

A Star Is Born 

Left: Weekend personality Bil 
Diehl next to radio 15 years 
younger than the station it's 
tuned to. Right, PD By Napier. 
"You've got to care. Just say- 
ing you care on your bus cards 
and in your TV spots doesn't 
get it for very long." 

Americans invest more than $350 million in radio receivers. The Washburn Crosby 
Company takes over a bankrupt station to use it as a marketing tool against its chief rival, 
the Pillsbury Company. Thus, WCCO is born on October 2. Later in the decade, new CBS 
owner William Paley purchases a one-third share in WCCO. 

1930s 

First With Personality 

With more than three-quarters of its broadcast day originating from CBS in New York, 
WCCO management seeks ways to apply more local programming. The station developed 
what was perhaps the first full staff of radio personalities. 

WCCO broadcast of a 1924 University of Minnesota football contest from Memorial Stadium 
(Minneapolis Journal) 



Riding a crest of locally-originated programming from its 700-seat auditorium, WCCO 
cranks out dozens of daily programs. Among them; vaudeville acts, the Red River Valley 
Gang, Jack Malerich and his orchestra, game shows, the "Saturday Night Radio Party," 
"Stairway to Stardom," and others. 

1950s 

Fighting Top 40 

In an unlikely counter-programming move, WCCO decides to institute a cash givea- 
way after Todd Storz announces he will switch crosstown WDGY to Top 40. Storz plans to 
give away $105,000 after announcing clues on-air. 'CCO bounces back with $250,000 of its 
own, available to listeners who could identify the station's code word. Storz responds by 
airing WCCO's code words on WDGY. 'CCO changes to code phrases such as 'Tune Now To 
WCCO Radio' or 'WCCO is tops.' WDGY swallows hard as its DJs read those phrases on the 
air, but soon calls an end to the cash war. Although not able to knock WCCO from its perch, 
Storz brings WDGY to second in the Twin Cities. 

In 1954, CBS gives up its interest in WCCO to local newspapers. Toward the end of the 
decade, the station claims its listenership with a 55.8 overall share and a 73 share in morn- 
ing drive. The station's standard-bearers, (Charlie) Boone& (Roger) Erickson, begin their 
morning show. 

Top row (l-r): morning personalities Charlie Boone and Roger Erickson now celebrating 25 years toget- 
her at WCCO. GM Clayt Kaufman; University of Minnesota Gophers broadcaster Ray Christensen. 
Bottom row: Twins broadcasters Joe Angel and Herb Carneal: midday personality Howard Viken; 
sports reporter Sid Hartman. 

1960s 

Twins/Vikings Combo 

Top row (l-r): Vikings broadcasters Tim Moreland and Stu Voight; afternoon man Steve Cannon. Center 
row: Early afternoon personalities Ruth Koscielak and Tim Russell; retired GM Phil Lewis with former 
Minnesotan and CBS Chairman Of The Board Thomas Wyman. Said Wyman, "People ask me what I 
miss most about Minnesota, and I say it's the school closings." Bottom: Roger Erickson chats with old 
friend and seeker of high office Walter Mondale. 
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The Strength 

1940s 

Going Local 

Page 87 

Threatened by specialized radio and alternative entertainment formats, WCCO is un- 
daunted and maintains its mass appeal programming. Afternoon man Steve Cannon 
begins in 1971. The St. Paul Dispatch & Pioneer Press Associate Editor wrote, "I'd call it 'The 
World's Great Backfence Chat.' We think of it simply as a 'Big City Small Town' station." 

1980s 

Stii! On Top 

Concentrating on its community-service aspects, WCCO upgrades its news department 
to include a fully-equipped weather center, staffed 24 hours by four fulltime meterologists. 
Although not enjoying the gargantuan ratings muscle it flexed 20 years prior, WCCO is still 
the top major market station in the country with a 20.9 share. Said by Napier, "Oh, how we love 
those marvelous Minnesota blizzards! The best blizzard we ever had came smack in the middle 
of an Arbitron sweep. 25 inches of snow, a 35 share! Or was it the other way around?" 

The Minnesota Twins arrive in 1961, providing WCCO with its first foray into profes- 
sional major league sports. Football follows later that year, with the Minnesota Vikings in- 
vading the Met. By 1962, the station is claiming a 68.1 audience share, twice as high as all 
its competitors combined. 

Reproduced by permission of the 
Minneapolis Star and Tribune. 

Staying Traditional 

1970s 

"You must be the nice folks who wanted to tour our studio.'' 
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BUtek/Vrban 

Radio 

WALT LOVE 

NATIONAL format 

KHYS: No. 1 

Urban In 

East of Houston near the Louisiana border rests the bustling (95th- 
ranked) metro of Beaumont-Port Arthur-Orange, Texas. There you will 
find KHYS, the highest-rated Urban/Contemporary station in America 
(12+) with a 22.3 share! 

KHYS enjoys one advantage over some   
other Black/Urban outlets in that it 
faces no direct format competition in 
a 37% ethnic environment. Still, such im- 
pressive numbers (twice those of its near- 
est challenger) demonstrate outstanding 
leadership and programming skills This 
week, "Kiss 98" GM Jim Smith and PD 
Mark Petry discuss the steps leading to 
their station's market and national promi- 
nence. 

Keep Playing The Hits 
Jim converted KHYS from Disco to its 

present Urban direction when he became 
GM three years ago. With a background in 
CHR radio under his belt, he knew the 
values of playing the most popular music, 
and acknowledged that the implementation 
of an hourly 30-minute music sweep was 
central to the format's popularity. "I knew 
it was important for us to play the hits, and 
a lot of them." 

Mark joined KHYS in 1981 and moved up 
to PD six months ago. Expanding on his sta- 
tion's musical identity, he added, "We 
always give our listeners 30 minutes of com- 
mercial-free music every hour, no matter 
what. We're into the 'More Music, Less 
Talk' mode. The people really enjoy our 
music. We don't daypart; all the music can 
be played at any time of the day, and it's up 
to the talent fo select the songs they'll use. 
They have categories to follow and a format 
clock, but the final decision is up to them. 

"Our TM Productions custom jingle 
package offers nine different logos tailored 
according to tempo. These jingles help keep 
our energy level up at all times. When we do 
segue from logos to music, it makes a nice, 
smooth transition. You see, consistency is 
very important to us — that is, making sure 
the music appeals to all age groups at all 
times." 

Knowing The Audience 
Indeed, KHYS scores well with every 

demographic, and the station's program- 
ming flow from daypart to daypart is con- 
structed to succeed in that way. Jim said, 
"We have a good grasp on when our au- 

dience tunes in. Morning drive and middays 
are when the majority of our 25+ audience 
is listening. Aside from ratings information, 
we pick up on these trends from the request 
lines, as well as ad\ertisers, who let us 
know when our listoners arr responding to a 
particular pitch (place, time of day, and 
age group)," 

Jim continued. - Around three o",clock our 
music tempo definitely picks up. so natural- 
ly we start getting into the younger demo- 
graphics. Since we're the only Black/Urban 
station in a substantially ethnic area, peo- 
ple want to hear what we're doing." 

"Better salaries for our people 

was more important to our overall 

success than TV or billboard ad- 
vertising." — Jim Smith 

Avoiding The Advertising War 
Regarding his station's marketing ef- 

forts, Jim said, "When I got here, every sta- 
tion in town was promoting itself through 
TV, billboards, bumperstickers, etc. We 
decided to make the best of what we had to 
work with and be as creative as possible." 

Averting the media blitz from competing 
stations may not have been Jim's original 
plan, as he explained, "If there hadn't been 
such heavy competition in that area, we 
probably would have gone that way. But 
now, I feel we made the right move. Be- 
cause of our present success, I don't think 
we need to spend a lot of ad dollars. We're 
on a roll and if we keep doing things the way 
we are, we'll be just fine." 

Instead of orchestrating a large outside 
advertising campaign, KHYS began pro- 
moting from within, "We got our air per- 
sonalities involved with local schools and 
churches. We did do some giveaways, but 
they were along the lines of album and 
ticket contests," 

Action 

WILD/Boston PD Elroy Smith says he thought 
it was a joke when they asked him. With little pri- 
or notice, Smith was rushed to North Jersey to 
serve as the P.A. announcer for three nights of 
the Jacksons' stint at the Meadowlands Arnna. 
Despite complaints of hype by others, Smith and 
WILD MD Angela Thomas join the list of those 
describing the J-6 tour as one of their greatest 
experiences ever. 

Washington, DC Mayor Marion Barry turned 
out to be almost as popular as Jackson. WOU 
Washington commemorated "Marion Barry Ap- 
preciation Day" by broadcasting live on August 
18th from the city's Shiloh Baptist Church Family 
Life Center. The idea began on WOL's call-in 
show and caught on faster than any other WOL 
promotion — except the Michael Jackson peti- 
tion drive, that is. 

At WPOO/Jacksonville, GM Seretha Tinsiey, 
who's credited with helping turn the AM station 
around, is leaving with her husband to go into the 
fast-food franchise business. The new GM at 
WPDQ is Chuck Broadus, who comes from the 
Station Manager's slot at KKFX/Seattle . . . 

Shirley MacLaine, who is now relevant to this 
section since she decided to become a rap art- 
ist, once encouraged her readers not to fall off 
the mountain. One station issuing the opposite 
advice is WRDW/Augusta, which tied in with 
Mountain Dew to give away a $3700 camper. 
The winner had to guess how far a hypothetical 
mountain climber fell; the consolation prize was 
a three-day vacation at a state park. 

A few hours across the state, they like to have 
outrageous promotions also. WAOK/Atlanta, 
WEA and Air Atlanta teamed up to send listen- 

ers on a "Lakeside Outrageous Weekend" to 
New York, Memphis, or Miami. 

On August 24, WANM/Tallahassee cele- 
brated its tenth anniversary as a Black station. 
That becomes especially impressive when you 
consider that it's spent five of those years at #1 
in its market. WANM repeated the feat again this 
year, even with sister FM CHR WGLF going un- 
usually heavy on the black crossovers and al- 
most catching the AM. 

At WJLB (FM98)/Detroit, John Mason, who's 
been with the station for six months as Produc- 
tion Director, becomes "Mason in the Morning 
with his cast of 98 characters." Mason's move 
to fulltime airwork shifts Roshan to early mid- 
days, as the station goes to three-hour shifts 
during the day . . . Also moving from parttlme to 
mornings is James Otis, who replaces Jeff Foxx 
at WJMO/Cleveland. Foxx is reportedly going to 
WJPC/Chicago. Perhaps he'll repeat the bit he 
did in Cleveland about his uncle, the musician 
who used to keep time with his zipper! 

The mass £)rea/(-down continues, as KD1A/ 
Oakland teamed up with KSTS-TV/San Jose to 
sponsor the "Sizzling For You" break-dance 
contest August 25 at the Bay Area Marriott's 
Great America theme park. The contest name 
apparently refers to co-sponsor Pioneer, which 
sent its Break-Dancing Chicken mascot. 

The judges at KNOK/Dallas were a little 
chicken, also. They couldn't award just one prize 
in their "Great Break-Dance Championship," so 
two break-dance teams, the Boxheads and Of- 
fice Patrol, tied as winners. Both teams, com- 
prised of four teenage men, are going to Holly- 
wood to appear on an episode of "Soul Train." 
The event raised over $1000 for the Muscular 
Dystrophy Association. 

Jocks Deserve More Credit 
So where did the marketing dollars go? 

Many of them went into quality air person- 
alities. Jim said, "It's where I decided it 
would do us the most good, I know how im- 
portant jocks are to a radio station, so I 
decided to hire people who we thought were 
good and paid them higher salaries than 
you might expect in this area. In twenty 
years in the business, I've never had a staff 
that enjoys working together as much as 
ours does. It's really evident on the air; you 
can feel and hear it. In most cases, air per- 
sonalities do not get the credit that they 
deserve. Better salaries for our people was 
more important to our overall success than 
TV or billboard advertising." 

Mark agreed that his airstaff is the glue 
that keeps everything together at KHYS, 
"Our jocks are really dedicated to the suc- 
cess of the format. Each individual under- 
stands what his role is and how he fits in. All 
of our jocks are personalities, and the peo- 
ple of this area really enjoy them." 

Jim saw to it that the station sound did 
not go overlooked, "We also invested in 
some new equipment for our on-air studios 
and production facilities. We now have a 
good technical sound on the air, which is 
certainly important if you want your au- 
dience to enjoy the music without any in- 
terference." 

Sales Still A Problem Area 
For Urban Stations 

Like other Black/Urban outlets, KHYS is 
experiencing resistance from local adver- 
tisers who prefer to arrange schedules on 
general market stations. "I must say our 
sales situation has improved, but we're not 
there yet. Our national sales have been roll- 
ing in, and I can remember local agencies 
that I couldn't even get in the door to talk to 

"Consistency is very important 

to us — that is, making sure the 
music appeals to all age groups 
at all times." — Mark Petry 

about advertising on our station which are 
now giving us business. We must continue 
educating the retailers and other possible 
advertisers about what our format can do 
for them. They've got to be told and then 
shown that our listeners will buy their pro- 
ducts; it's only good, intelligent business to 
advertise with us," 

We extend our congratulations to the 
KHYS management and staff on a brilliant 
performance! 

GM 
Jim Smith 

PD/7pm-mid 
Mark Petry 

Weekends 
L.J: 

lOam-Spm 
Jay Moore 

mid-Sam 3-7pm MD/6-lQam 
Allen Scott Don Chatman Doug Davis 



A/C URBAN 

WFBR 
WBEN 
WRMM 
WA1A 
W101 
WARM98 
KUDL 
WISN 
wcco 
KFMB 
WWOM 
WTIC 
WKYE 
WGY 
WKGW 
KEY103 
WBT 
WAHR 
WVLK 
WKJJ 

WMAZ 
WRVA 
WAVE 
WHBY 
WNAM 
WHBC 
WING 
KRNT 
WTRX 
KBOI 
KKUA 
KSL 
WWNR 
WEiM 
WKNE 
WSKI 
WWPA 
KORQ 
WSKY 
WCKQ 

WCHV 
WAGE 
WKYX 
KTYL 
WVBS 
WJBC 
WCIL 
KFSB 
wxus 
KEEZ 
KWEB 
WHNN 
WJON 
KKJO 
WBOW 
KTWO 
KQSW 
KRSB 
KALE 

WXYV 
WPLZ 
WGIV 
WAIR 
WRSV 
WZAZ 
WLUM 
WCHB 
WJMO 
WDAO 
WHUR 
WFXC 
WPDQ 
WWAB 
WGCi-FM 
WGCI-AM 
WQBH 
WJMO 
WHRK 

A 

WKND 
WNJR 
WHAT 
WUSS 
WWIN 
WKIE 
WRAP 
WSHV 
WPAK 
WILA 
WQKS 
V103 
WEAS 
WBIL 
WNOO 
WPEG 
WPAL 
WLLE 
WAAA 

WWIL 
WOIC 
WHYZ 
WQMG 
WEAL 
WDPN 
WORL 
WANM 
WJAX 
WTMP 
WPOM 
WNOV 
WDZZ 
WBLK 
KATZ 
WCIN 
WBLZ 
WVOL 
KACE 
KUTE 

ELEKTRA 

19 8 4 ELEKTRA/ASYLUM RECORDS DIVISION WARNER COMMUNICATIONS 

MUSIC 

WIT H 

UNIVERSAL 

[flR 

APPEAL 

SADAO WATANABE 

CSAH-DOW WHATANAHBEE) 

"IF I'lVEl STILL AROUND TOMORROW" 

FROM THE LP "RENDEZVOUS" 

PRODUCED BY RALPH MACDONALD 

FEATURING ROBERTA FLACIC 

"HITZ, r!J»NE(( 
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JAZZ RADIO 
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BARBARA BARNES 

MORE JAZZ EVERYWHERE! 

The Sunday Show Connection 

Special Sunday programming is common in radio, but lately, the 
idea of using jazz on the Sabbath has been embraced by a number of dif- 
ferent formats: AOR, A/C, Black/Urban, and even CHR. This week of- 
fers the thoughts of programmers from a variety of formats who, for 
various reasons, have found common ground in a Sunday jazz show. 

Director Lee Abratns of the consulting   
show "Jazz Flavors" to every night except 
Saturdays. 94Q first decided to try some 
jazz on Sunday nights in late 1977, starting 
with a few jazzy-sounding hits (hence the 
name "Flavors") with other pop/jazz 
crossovers. "The response was so good that 
we just decided to go from 7-11 on Sunday 
nights. We played Bob James, Earl Klugh, 
Chuck Mangione, Gato Barbieri — that type 
of artist profile. After about four years, 
Sunday nights really jumped in the ratings. 
We were number one with adults 25-49, with 
the average persons just shy of Saturday 
middays; that was outstanding growth. 

"We found our show had the perfect mood 
for our audience, which consisted mainly of 
the 25-35-year-old 'yuppies' (Young Urban 
Professionals) who've spent the day at the 
lake and are ready for a departure from the 
hits. The mellowness of the show really pro- 
vides a good music background." Artist sam- 
ples include Jean-Luc Ponty, Joe Jackson, 

firm Burkhart/Abrams/Miehaels/Dougias 
& Associates says he now has about eight 
stations airing a two to four-hour Sunday 
show called "Jazz Brunch." "In aiming for 
the 25-35 age group, we've found that limit- 
ed doses of jazz is very effective. We've had 
great response, and lots of phone calls. It 
feels real good!" 

AORs KOZZ/Reno and KFOG/San Fran- 
cisco are two stations consulted by 
B/A/M/D airing the show. KFOG has been 
running the Jazz Brunch since May from 
Mlam. The response? "Fantastic!" says 
PD Dave Logan. "For Sunday mornings 
6-10, we're up in the most recent book. I'm 
sure the jazz show had something to do with 
it." 

Describing the show's music, Dave says, 
"A third of the product is new, two-thirds is 
old. We do play some mainstream/tradi- 
tional jazz every now and then, but the con- 
cept tends to lend itself more to jazz/rock 
fusion and sounds that are probably more 
modem." A1 DiMeola, Spyro Grya, Grover 
Washington Jr., David Sanborn, Quincy 
Jones, Wes Montgomery, Shadowfax, Lee 
Ritenour, George Benson, Steps Ahead, and 
Special EFX are among the artists used in 
the show. 

KOZZ started the Jazz Brunch five mon- 
ths ago. The show runs from 10-noon, and in 
that daypart, the station garnered top rat- 
ings, holding and/or tying for #1 spots in 
several demographic categories. Playing 
more of this idiom of music is "definitely a 
possibility," says PD Daniel Cook. "The 
response is very good." Jean-Luc Ponty, 
Spyro Gyra, Hiroshima, and the Yellow 
Jackets are some of the artists on the show. 

The "Yuppie" Connection? 
At CHR WQXI-FM (94Q)/Atlanta, PD 

Jim Morrison details how his station was 
prompted to expand its four-hour Sunday 

"You just heard Bruce Springsteen, 
Tina Turner, Billy Joel, and Jean- 

Luc Ponty." 

Pat Metheny, Will Ackermen, George Ben- 
son, Stanley Clarke, Hiroshima, Crusaders, 
A1 DiMeola, Lee Ritenour, and Stevie Won- 
der. 

Jim points out that the legitimacy of pro- 
gramming jazz on weeknights began to 
show in the comments in the diaries. "Some 
people will debate me on this decision, say- 
ing that the jazz audience is a very small 
one. The pressure I'm getting from some is 
that it's too major a move for a CHR sta- 
tion, that we're overreacting to a small 
group. This I will dispute, simply from di- 
ary counts Monday-Friday, versus Sunday 
nights. For a basic look at diary counts, how 
many diaries mention you at a certain 
time? Sunday nights were 8-10 times higher 
than Monday-Fridays. 

"The reason for this," he continues, "is 
that 94Q is an 18+ radio station in the rat- 
ings. We had no teen share in comparison to 
the other CHRs, so 8-midnight was a real 
trouble spot for us. The young crowd isn't 
accustomed to tuning in to us late nights; 

All That Jazz 

Former WDIZ/Orlando PD Bob Church is now 
at crosstown WLOQ in the same capacity . . . MD 
Dell Spencer is promoted to PD at WYLD-FM, 
replacing Brute Bailey, who is now at KMJO/ 
Houston . . . KKGO/Los Angeles Operations 
Manager Cal Mllner moves to crosstown KACE 
with same title; Assistant Traffic Director/MD Jeff 
Gehrlnger is promoted to the helm . . . Jazz con- 
sultant Linda Alexander exits KKSN/Portland; 
longtime jazz host Ray Horn picks up the music 
responsibilities . . . KAOX/Denver's PD Pat Mc- 
Nulty adds on MD duties, as Bill Wlllet becomes 
more involved in other station activities. 

Congratulations to KJAZ/San Francisco on 
its silver anniversary! . . , WNOP/Cinclnnati's 
co-host of "The Guessable Solution" Krlstl Heltz- 
man is now morning personality, filling a position 
left open by 20-year vet Leo Underhlll's retire- 
ment earlier this year , . . PD/MD Gall Schramm 
of KUOP/Stockton resigns to pursue a career out- 
side of broadcasting. Kristin Knudsen is now act- 
ing PD . . , Jazz host Jack Brady needs record 
service for his new "Cape Side Jazz" show on 
A/C WCOD/Cape Cod. Call him at (617) 888- 
0420. WUWU/West Seneca, NY relinquishes 
Jazz for MOR and is no longer a reporting station. 

the parents do. We found that adults were 
dying for something to listen to. The res- 
ponse we've gotten in just two weeks of do- 
ing the show has been just awesome." 

Another station using jazz is A/C 
WLVE/Miami. About six weeks ago, WLVE 
upped its jazz programming from a suc- 
cessful, four-year-running Sunday morning 
show to include four more hours Monday- 
Friday evenings. Says MD Joe Johnson, 
"We have all four request lines lit up con- 
stantly from 9pm on. A lot of people can't 
even get through. It's really amazing!" 
Who would you hear on the show? Michael 
Franks, Jeff Lorber, David Benoit, Tom 
Scott, Bob James, Sandy Owens, Tania 
Maria, Randy Crawford, Rare Silk, and 
Phoebe Snow. 

Another Gone Jazz 
AM outlet WMYK/Norfolk has been 

' simulcasting its FM's Black/Urban pro-. 
gram, but Operations Manager Bruce 
Dowdy divulges that WMYK will soon be 
an all-Jazz station. "The projected 
changeover should occur within two to 
three weeks. There may be some simulcast- 
ing with the FM during morning or after- 
noon drive, but that's not been decided yet. 
The format will be Jazz, and not just vocals. 
We'll need all Jazz product." 

AOR KBCO/Denver has had a jazz show 
since the beginning of '82. A/C's WEZI/Cor- 
al Gables, FL, recently used jazz on Sunday 
evenings, and is now programing the music 
into its weeknights. In San Diego, KBZT has 
a Sunday show, while KIFM's begun to 
ardently program jazz into all dayparts. 

Sorry, I haven't heard of any Country sta- 
tions that are playing jazz. It's been very in- 
teresting and delightful, though, to see that 
this "curiously esoteric" music is showing 
up not only on Black/Urban playlists, but 
also on A/C, CHR, and AOR! Tell me more! 

ROCK TRAX 

ELECTRONIC RADIO PRODUCTION LIBRARY 

The most amazing radio production library of our times features 271 separate exam- 
ples of what happens when high tech becomes high impact. Promos, logos, i.d.'s, 
beds for commercials — from one to seventy seconds - like no one has ever done 
them before. Digitally remastered and available on Ampex 456 Grand Master tape, 
ROCK TRAX is offered on a market exclusive basis. Discover the sonic edge of 
ROCK TRAX by requesting a demo immediately, or listen to some of our initial cli- 
ents, including KMET, KGB, WNEW, WDVE, KBPI, 

WMMR, WQFM, WGRQ and many more! 

BROWN KAG PRODUCTIONS 

402 SOUTH JASMKMIE 5TRIEIE7 
DliNVIiR COLORADO tt0224 

(303)3<m-924!> 



Barnes. 

The first single from her first album 

is her first duet. She sings with 

Jeffrey Osborne who produced the record, 

his first for Joy Oz Inc. The purpose 

of this ad is to tell you that the single, 

"The Last Time I Mode Love" {AhA-2656) is the 

first listing on this week's R&B chart. We 

wanted you to be the first to know. 

.cedbYHBTbAW' 

TlttH 

"LAST" IS FIRST 

wi'Tiiwmzmi' 
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LON HELTON 

CELEBRATING 30 YEARS OF COUNTRY 

WCMS Was Country 

When It Rea 

Wasn't Coo/ i(J 

Norfolk, VA is the home of WCMS, a radio station which can lay 
claim to two of the more amazing feats in today's broadcasting 
world. First, in the entire history of the station, it's had only one 

format. Second, it's had the same management team since the very first 
day of its existence! Quick, somebody, call Ripley! 

Seriously, it was a little more than 30 
years ago that WCMS signed on the air as 
the "Western Country Music Station" for 
the Norfolk-Portsmouth-Newport News- 
Hampton area, and its has been playing 
Country ever since. On that same day, 
George Crump, a former announcer for a 
radio station in northern Virginia, became 
the station's first manager. Then in 1961, 
George and his wife Marjorie bought the 
station they own to this day. 

Different Year, Same Problems 
It hasn't always been quite that easy, of 

course. Marjorie Crump is currently the 
President/GM, and she remembers the 
days when you had to sell not only the radio 
station, but also country music itself. 
(Some things never change, I guess!) 
Whenever you're moaning about how tough 
it is to get acceptance now, stop and think 
what they must have been up against 30 
years ago. It really is mind-boggling. Joe 
Hoppel, WCMS morning man and 29-year 
veteran (see adjoining story), said to me, 
"People in the radio business told us no sta- 
tion could survive playing only country mu- 
sic." 

"The feeling was," Marjorie added, 
"there just weren't enough listeners - nor 
records to play on a fulltime basis - for us 
to be successful. Thankfully, they were 
wrong on both counts." 

It was for the latter reason, Joe said, that 
WCMS "played a lot of oldies when they 
first went on." 

Remember that in 1954, the advent of the 
CMA - the first major support organiza- 
tion for country music - was still about 
four years away. The folks at WCMS were 
pretty much out on their own. 

Maijorie related how a number of news- 
papers had done features on the station 
when it signed on. Their readerships seem- 
ed to be somewhat surprised that the people 
at WCMS "wore shoes and didn't have 
straw between their teeth," echoing a senti- 
ment one still hears today regarding "clos- 
et Country listeners." But she proudly men- 
tioned she knows of a team of surgeons who 
like to operate with WCMS in the back- 
ground. 

Different Year, Same Reasons 
Even though it was chancy - perhaps 

even daring — to attempt fulltime Country 
30 years ago, the decision was made for the 
same reasons that today's radio stations 
select a format. "We felt that Country was 
the music of America and there was a de- 
sire to hear that music in this area. We 
perceived a need for a station playing all 
country music and decided to fill it, and I 
guess we have. It was the same feeling we 
had when we put an FM on the air with a 
Country format in 1964, a time when hardly 
anyone listened to FM." 

Second Thoughts? 
I asked Maijorie if there were times dur- 

ing those early days when advertisers 
weren't supporting Country, that WCMS 
might have thought about doing something 
else. "We sold a lot of P.I.'s (per inquiries), 
had paid religion on the air - those types of 
things to keep going." However, she said 
they always felt they were "on the right 
track and could turn it around, because we 
knew the listeners were there." WCMS was 
especially encouraged by the turnout for its 
Saturday night "yard parties." These were 
concerts featuring artists such as Jimmy 
Dean, Roy Clark, and scores of local talent. 
Maijorie said, "The crowds would just pour 
out when we put on these shows, so we 
thought, given time, we could also convince 
the advertisers." 

Jimmy Dean, by the way, had been a 

Continued on Page 93 

WCMS TODAY — Members of the current WCMS airstaff are shown after a recent birthday 
celebration concert featuring Earl Thomas Conley. In the back row (l-r) are Lee Manning, Steve 
Batten, Joe Hoppel, ETC , Mike Terry, and PD Russ Cassidy. Up front are Eva Castillo and 
Dan McClain. 

This late 1954 photo shows the very first WCMS airstaff. From (l-r) are "Sheriff" Tex Davis, Ted 
"City Boy" Harding, Ted "Teddy Bear" Crutchfield, "Country Art" Barrett, and Cornbread-fed 
"Uncle Ted"tatar. 

WCMS OWNERS: George and Marjorie 
Crump. 

TODArS COUNTRY MUSK 

29-YEAR 'CMS PERSONALITY 

Joe Hoppel: In 

Heaaen Since " 

Here's another one for Ripley's "Believe It Or Not"; morning man Joe Hop- 
pel has been on the air at WCMS for the past 29 years! (Joe jokes he joined the 
station when he was seven!) Only in his second radio job, Joe came over from 
WLOW/Portsmouth in late 1955, and, except for a midday stint between 
1963-66, has held down the morning slot the entire time. 

As you might imagine, Joe has a ton of fond memories and has seen an awful lot of 
changes In both Country radio and country music. He recalled that in the early days, stations 
and/or individuals were able to book concerts with "two or three headliners and three or four 
supporting acts for under $3000." Joe also remembers a couple of WCMS concerts that had 
Elvis on the bill. 

"The first time Elvis was in town," Joe remembered, "he was part 
of the Hank Snow Jamboree. The headliners were Hank, Slim Whit- 
man, Jimmy Rodgers, and Onie Wheeler. Toward the bottom of the 
bill it said, 'Elvis Presley, backed by Bill and Scotty.' Unfortunately, El- 
vis's car broke down on the way to the show, so he left the equipment 
in the car, and Bill and Scotty stayed behind to watch it all. Elvis bor- 
rowed Hank Snow's guitar and broke every string. At the time, he only 
had three records out — six songs. He played them all, but the audi- 
ence wouldn't let him off the stage, so he played the same six again! 
Elvis came to town a little over a year later, and this time his name was 
in big letters at the top of the bill — but spelled 'Pressley.' He again 
appeared before Hank Snow, but when it was time for Elvis to leave 
and Hank to come on, people booed Hank. It was about that time that Hank said he'd never 
play another show with Elvis." 

As you might imagine, with the current owners being involved with WCMS for the past 30 
years and Joe being there the last 29, it is very much a family atmosphere around the station. 
Joe loves the area gnd said he's never really had a desire to go to a bigger market. "Obviously, 
I never thought I'd be here 29 years, but i didn't come here with the thought of using it as a 
stepping stone to get somewhere else, either. This company has treated me exceptionalFy well 
since the beginning, and I've never wanted to work anywhere else. A lot of people in this busi- 
ness seem to feel you have to move from one station to another in order to progress, but I don't 
feel that's the case. I'm always striving to improve my airwork and the reputation I have right 
here in this community." 

With that kind of attitude and dedication to his craft, WCMS might be Joe's home for another 
29 years! 

Joe Hoppel 
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BURNS/SOMERSET CONTINUOUS 

COUNTRY FORMAT NOW 

REPRESENTED BY 

RCPC Booth 1133 

Bonaventure, Suite 3068 

or phone toll free 

800-582-2100 

PROGRAMMING, INC. mm 

4340 Beltwood Parkway, 031138,1X75234-9990 

(214) 934-2121 or toll-free (800) 527-5959 

WCMS Was Country When It Really Wasn't Cool 
Continued from Page 92 

- member of the staff band at WCMS's Arl- 
ington, VA sister station. When WCMS first 
signed on, Jimmy was hired to help out. 
"We didn't have shopping centers then," 
said Joe Hoppel. "Jimmy came down and 
played several days on the back of a flat- 
bed truck, just driving around gathering 
and entertaining crowds." 

Salute! 
Those days are long gone, but the em- 

phasis at WCMS is still on entertainment - 
Country style - and it's going pretty well 
at it. The Norfolk area is the 35th largest 
radio market, and WCMS has made a habit 
of being at the top of the heap. In the last 

four books, it's been number one 12+ twice, 
second once and third once, while garnering 
the top 25-54 share each book for the last 
three years. Longevity is certainly instru- 
mental in the success of WCMS. Marjorie 
Crump added, "It's really something to be 
here 30 years without changing the pro- 
gramming. Our Usteners know we're going 
to be here tomorrow and that they can al- 
ways count on us." 

To do any one thing for 30 years is quite 
an accomplishment in itself. But WCMS's 
perennial success testifies to the dedication 
of the people who have put so much into the 
station. It is these people who we salute on 
the occasion of their 30th anniversary. 

Steve Batton Lee Manning Mike Budohn Ed Hughes 

CONCERTS: YESTERDA Y & TODA Y — Bringing name acts to the Tidewater area has been a 
large part of the WCMS heritage. This year, it sponsored Harborfest, drawing more than a 
million people over a two-and-a-half-day period. WCMS also promoted the Chesapeake Jubi- 
lee, which played to more than 400,000. These concerts are the outgrowth of WCMS's 
presentations of name acts over the past thirty years. Johnny Cash is shown here in a 1966 
appearance headlining a WCMS showcase featuring the Carter Family (left) and the Statler 
Brothers (right). 

HOUSE CALLS — WCMS now has a fleet of 12 company cars, but this was the station's very 
first "van." Of course, with the slogan "We Cure Sick Businesses"painted on the side, it did 
double duty as an advertising vehicle. Carrying the theme a step further, all the Jocks referred 
to themselves as "Dr." 

Mike Terry Dan McClain Janie Kottrell 
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BREAKERS 

.... The 

AT HIS NATUR 

FROM HIS BRAND NEW ALBUM 

'NATURAL BREAMS' 
822 425-1 M-1 

PolyGram Records 
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SHARON ALLEN 

Country's Brightest Stan** 

Last year the CMA and NAHM kicked off their record merchandising campaign, 
serving to focus attention on the CMA Awards show. However, its main purpose was to 
encourage merchandisers to display country product prominently throughout 
September and October to create customer awareness and boost sales. 

The theme of this year's campaign is "Country's   
Brightest Stars." Early orders for these point-of- 
purchase promotional pieces {over 110,000) nearly 
doubles the entire amount printed in last year's debut 
effort. 

Kraft, the sole sponsor of the televised CMA 
Awards, has also created a nationwide consumer 
sweepstakes to help promote the show. Over two 
million special sweepstakes forms (to be available at 
record outlets) will be shipped with the point of pur- 
chase materials. The sweepstakes, featuring a 
$20,000 grand prize, will also be publicized in a 
massive print campaign of 48 million circulation in 
six national magazines and in grocery stores na- 
tionwide. Winners of the contest will be drawn with 
entrants who can guess the "CMA Entertainer of the 
Year" entitled to bonus prizes. 

Six major record labels are helping to assure the 
success of the "Country's Brightest Stars" cam- 
paign, by monitoring its use in retail chains and with 
rack jobbers. These labels - CBS, Capitol/EMI 
America, MCA, PolyGram, RCA, and Warner 
Bros. — also assisted in making merchandisers 
aware of the campaign and taking orders for the 
materials, 

Sam Marmaduke, Chairman of CMA's 
Retailer/Record Merchandiser Committee, believes 
that "the CMA/NARM campaign will be 1984's best 
orchestrated cooperative effort among the key 
segments of the record industry. It should have long- 
reaching effects on the overall visibility of Country 
Music to both merchandisers and consumers," 

Now, here's where you can get in on the act. See if 
your listeners have noticed the in-store pieces, i,e,, 
posters, flats, etc, , . , and let them know about the 
nationwide consumer sweepstakes. What's good for 
country music should be good for Country radio. How 
'bout it? 

Tribute To A Legend 
The Nashville office of 

NARAS, the same group 
that bestows the annual 
Grammy Awards, spon- 
sored "Tribute To A 
Legend" to honor Brenda 
Lee as the recipient of a ^- W 
special Governors' Award. *** 

Though the award has WV , 
no specific definition, it 
goes to those who rise . ^ ^ ^ 
above their peers through Brenda Lee: legend in her 
a lifetime of accomplish- time 
ment, and maybe more importantly to someone who 
strives to give more than to receive. It has been 
presented only four other times in the Nashville 
chapter's 20-year history. The list — Wesley Rose, 
Bill Williams, Roy Acuff, and Kitty Wells. 

One of the highlights of the night was the presenta- 
tion of four video clips from more than 75 television 
appearances made by "Miss Dynamite," dating 
back to the early '60s. 

Ray Stevens acted as emcee while other celebrity 
guests also participated in the tribute to Lee. 

When everything was said and done, Brenda Lee 
thanked the audience the best way she knew 
how — with her songs. 

Proceeds from the event will benefit the scholar- 
ship fund of the Nashville chapter of NARAS. 

In Memory Of 
We were all saddened by the death of Ernest Tubb 

in Nashville last week. He was 70. The Grand Ole 
Opry star had been fighting a long battle with em- 
physema and had been in and out of the hospital for 
more than two years. His most recent hospital!zation 
began more than a month ago. His last Opry ap- 
pearance was August 14, 1982 and his first ap- 
pearance was 40 years prior in December of 1942, 
The Texas Troubadour was credited with launching 
the careers of Loretta Lynn, Cal Smith, and Jack 
Greene. In addition to his successful recording 
career, which included some 32 hits, he also had 
other ventures, including a western wear store, 
record shops, and the "Midnight Jamboree," which 
was broadcast from one of the record shops since its 
beginning on Commerce St. in 1947. 

We at R&R extend our sympathy to his family and 
friends, 

Bits,& Pieces: Marlboro Country Music will launch 
its 1984 fall tour on October 19 with thes'e 
stars — Barbara Mandrell, Ronnie Milsap, Merie 
Haggard, Ricky Skaggs, and Lee Greenwood. The 
ten-city tour will begin in Denver and will make stops 
in Kansas City, Cleveland, Columbus, Oklahoma Ci- 
ty, Tulsa, Anaheim, Chicago, Detroit, and 
Louisville , , , Beatrice Foods received a 
number of phone calls 
from folks wondering / |ijji MK 
whose voice they heard ^ 1111 
singing "You've Known 
Us All Along" on their -f, 
commercial that was . ■Jt 
aired during the 1984 " * 
Olympics. It was Lane I'', 
Brody. She is also singing ( M 
the new Old Style Beer' J|| 
commercial "I Love Lane Brody: known 
Country And Old Style." along? 
. . . Larry, Steve, and Rudy Gatlin will guest on 
"The Gift Of Song," a 60-minute Christmas special 
hosted by Dick Van Patten and his wife Pat. The pro- 
gram will be syndicated nationally by Multimedia 
and also feature performances by Marilyn McCoo, 
Juice Newton, Neil Sedaka, and Menudo . . . RCA 
recording artist Vince Gill will be doing a 60- 
second and a 30-secondi 
radio commercial with j 
ID for Dr. Pepper. The 
IDs will include the new: 
slogan, "Dr. Pepper, uni-1 
que and out of the or- 
dinary." . . . This week) 
Loretta Lynn resumed her i 
touring and personalj 
appearance schedule, j 
beginning with a show at j 
the Kansas State Fair, As | 
you know, she's been Vince Gill: hesa pepper 
recuperating for the last month owing to a brief 
hospitalization for exhaustion, and then the tragic 
death of her son. 

Just thought you'd like to know! 

Country News 

Proudly Welcomes 2 New Ohio Affiliates 

WSAl/Cindnnati (Sh 

WHOK-FM/Columbus 
131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392-8743 
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Marketplace 

AIRCHECKS 

Brand Mew® 

Radio Video 
Bob & Brian at WIOT; Paul W. Smith & Erin Da- 
vis at CKLW; Dusty Rhodes plus Randy Michaels 
and Alan Gardner at WLW; Jack Da Wack, Hol- 
lywood Hamilton, The Z Morning Zoo with spe- 
cial guest JAMES BROWN at New York's Z-100; 
The Jeff and Flash Morning Show at WMMS/ 
Cleveland and MORE! 
Two full hours all for $25.00 plus $2.85 shipping/insurance. 
Ask for a complimentary copy of our MONTHLY newsletter. 

flircheck 

Factory 

"Aircheck Acres" 
Wild Rose, W! 54984 

(715) 845-8259 
MC 
Vise 
COD 

COMEDY 

Contemporary 

[E 

? 

1 

a 

] 

Hundreds renewed again! 
Free sample! 

Write on station letterhead to 
Contemporary Comedy 

5804-D Twineing 
Dallas, TX 75227 

DIALL 

HUMOR, CONVERSATION, CALLS, CALENDAR & MORE 

FREE SAMPLES. "I'm getting closer to reaching my goal . . . DIAL- 
LOG has really helped." Keith Carroll, WQCM 

Write on station letterhead or phone: 
(804) 270-7206 9AM-5PM est 

10918 Foxmoore Ave. 
Richmond, VA 23233 

—*NOcKeftS*l- 
The only pre-reeorded comedy service in the world. Guests for your 

show; gags: comedy news reports: sounds: gimmicks; features: exclusive 
material. 
No Free Samples. Your KNOCKERS*! sample cassette costs $5 and gets 
you started right away with top-quality professional material. Catalog inciud- 
ed with tape, Send $5 to KNOCKERS4! 

Bass 153 La Grange, IL 60S2S 

Disk Jockey Comedy 
Hilarious 20-40 second comedy bits ... 25 pages per 
month delivered to your mouth. For sample & info on 
FREE book of 100 Krazy Kommercials, write HYPE, 
INK., 7805 Sunset Blvd., #206, Los Angeles, CA 
90046. 

O'^ers 

FREE SAMPLE ISSUE 
of radio's most popular humor service _ , . 
For sample, write on station letterhead to: 0 11**©?*S 

1237 Armacost Ave., Suite *6-R Los Angeles, CA 90025 

MARICETPLACE ADVERTISING 
Payable in advance. Orders must be typewritten and accompanied by check. 
One-inch minimum: additional space up to six inches available in increments of 
one-inch. Rates for R & R Marketplace (per inch); per jns@rt|on 

Additional $10.00 per week charge for i Time $50.00 
Blind Box ads. 6 Insertions $45.00 

13 Insertions $40.00 
26 fnsertions $35.00 

Volume Rates Available 
Will include logo or other line art on ads 
of two inches or more if camera-ready 
art provided. 
Deadline for Marketplace ads is FRIDAY NOON, two weeks in advance of pub- 
lication date. Marketplace ads are non-commissionable. 
Submit to: Marketplace 

RADIO & RECORDS, 1930 Century Park West 
Los Angeles, Calif. 90067 (213) 553-4330 

'Phantastic Phunnies' 

Highly Respected! Hilarious! 
Proven worldwide audience bull 

Oriqlr 
Iderf" 

'Quick-quip,' Topical Humor!! Introductory month's 500 
topical one-liners and 'BONUS'...Just $2.00!! Phantastic 
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240. 

FEATURES 

Get a FREE issue of 

The world's largest record collector's publication. 
Thousands of records of all types, eras for sale in each 
issue. If you're looking for hard-to-find records to add to 
your station's or personal library, GOLDMINE is your best 
source. Published every two weeks with articles on 
recording stars of the past and present, including 
discographies. Rock 'n' roll, blues, jazz, country, folk — 
you name itl Sample free. 13 issues. $22. GOLDNUNE, 
Circulation Dept. AK8, 700 E. State St., lola, Wl 54990. 

Clip this ad! 

Of 
v.'.*,'•-««!«'»» 

Radio's most complete personality biweekiyT 
Current artist Bio & update, record facts, daily 
calendar/almanac, trivia, etc. send for sampie on 

ALL AIRSHIFT READY1 station letterhead: 
Box 20093R, Long Beach, CA 90801 

P[)0r {announcer's name)!$ 
Almanac   
Your own staff of writers and researchers do tt all 
for you. Concise stories, timely quotes, celebrity 
profiles, meaningful facts, sports anecdotes, fresh, 
relevant material. For a Free Sample — P.A.N. A., 
P.O. Box 85152. San Diego, CA 92138. 

PSKSK FEATURES 
"SUCCiSS M 60 SECONDS" 

5 weekly motivational programs with award-winning 
commentator E!mo Ellis. 

"RICHARD WmMEWS MONEYUNE" 
10 fascinating segments on new products, managing 
smarter and more. Contact: Chris Davala at 

IXERESiTH tmms ivaaf CMTSOiS 
(404) 2 SI-0920 

Terry Marshall's 

fa/Ay WMft 

• Entertainment News For Radio • 
CHR ADR■AC 

Call for a free trial subscription 
(415) 564-5800 

PROGRAMMING 

AVAILABLE NOW 

— ON TAPE 

The Top 400 Safest Oldies for CHR 

FThe Music Directors 
PROGRAMMING SERVICE 
Box 103 • Indian Orchard. 
Massachusetts 01151 • 413- 783-4626 

'Music testing research compiied by Smith & Company, Chicago 

One of Western New York's most listened to A/C targeted weekly special 
programs begins syndicating September 15th. Call tor market availability, 
tree demo and further facts. Calamity Communications & Media Services. 

347 Culver Rd.,#3, Rochester, NY 14607 
(716) 461-3399 

Call Out Research 

For The TRS-80® Model 111 
"How To" Manual & Softwear 

Parwood Associates 
14716-26th Ave NE Seattle, WA 98155 

PROFESSIONAL SERVICES 

WE'RE 

THE 

PROS 

Bill Cole Enterprises offers you the best protec- 
tion for your records coiiection — aii at whoie- 
sale prices. Choose from the most varied selec- 
tion available anywhere of paper sleeves, plas- 
tic bags, plain album jackets, storage boxes, and 
mailers. Order in handy small quantities as well 
as larger case lots. Send for our free information- 
al brochure and see why Bill Cole Enterprises is 
a leader in the industry for record protection! 

tM Cd Lr I ^ lt^ I'jf hrfr Mh't 
P.O. BOX 60 • DEPT. R10 • WOLLASTON, MA 02170-0060 

(617) 773-COLE (617) 963-5510 

For Credit Card Orders ONLY! 
Call Toll Free 1-800-225-8249 

WE MAKE YOU LOOK & SOUND BETTER 
We're unique in that we consult both stations 
and individual broadcasters: 

For Announcers & PDs 
• Aircheck/Resume 

Refinement 
• Aircheck Analysis 
• Employment Counseling 

For Stations 
• Formats 
• Sales & Program 

Seminars 
• Aircheck & Market 

Analysis 
• Jingles * Shouts 

Free details/call or write today: 
3954 Feachtree Rd., Suite 202 

mc 
y>j§^ (404)266-1977 Guarantee 
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Marketplace 

PROMOTIONAL 

WIP... 

Uj Philadelphia 

I When one of America's leading 
radio stations wanted jingles . . . 
it came to America's- fastest 

^i growing production company. 

CONTINENTAL RECORDINGS 
210South St., Boston. MA 02111 

No matter what your market size, 
ive 11 make you sound great!!! 
Call (617)426-3131 

EQUIPMENT 

24 HOURS A DAY 

SUPERTRA* PRODUCTION LINE 

de\Wete 

3^^ ■ pull coiof 
eroc! nure 

price List 

Send P01" 
,^eV. 81*- 

0^°° 

.76^ 

Scotchcart Audiopak 
I Aristocart Fidellpac 

Sales Reconditioning 
BROADCAST CARTRIDGE SERVICE 

Brochure: (714) 898-7224 

EMPLOYMENT/INSTRUCTION 

10,000 RADIO, TV JOBS 

1. Over 10,000 Radio & TV jobs are published every year. Up to 98% of 
the nationwide openings can be found in THE AMERICAN RADIO JOB 
MARKET weekly paper. 

2. The most current and complete radio and television job publication in 
America. 

3. Subscribed to by nearly every major broadcast school, Jr. colleges, 
colleges and universities. 

4. Complete listings for DJs. Program Directors, News people. Salesmen, 
Engineers. Production Directors. 

5. All major, medium & small markets. 
6. All formats: AOR. COUNTRY. MOR, CHR, BEAUTIFUL MUSIC NEWS 

TALK. 
7. Many openings for those men and women with little experience. 
8. Money Back Guarantee. 
Rates: One week $6.00. SPECIAL 6 weeks $14.95—you save $21.00! 

o^mezccan 12adco •' 
JOB MARKET 

6215 Don Caspar. Dept. R. Las Vegas. NV 89108 

-rm Of Your I.D. Package? 
We specialize in contemporary original packages that 
sound as up-to-date as the music you play. From A/C to 
CHR to COUNTRY, we produce great music. Prices from 
original packages start at $5,000; customized re-sings 
from just $3,000. For demo cassette call or write: 

. 615 E. Pike, Seattle, WA 98122 
WtH Kt L (206)323-6847 

ramo-tf 

BINGO 

A\0V\ 

\0 
\^e 

WORLD WIDE 
BINGO, INC. 

P.O. BOX 2311 • Littleton, CO 80161 Telephone (303) 795-3288 
"Our Business Is Improving Yours" 

f£) copyright. 1 962 

INCREASE 
SALES 

RESULTS 

RADIO S RECORDS 

The radio and record industries 
are big markets to cover with a 

limited sales force. 
So why not putR&R 

Marketplace to work for you? 
It's a sure way to generate 

qualified sales leads. 
Just Call (213)553-4330 

Opportunities 

Openings 

NATIONAL 

NATIONAL... 
The Radio Placement Leader 
We have jobs for: 

• Programmers • News People 
• Announcers • Production Pros 

Male & Female. . .All size markets...Coast-to-Coast 
NATIONAL makes the presentation for you I 
For complete details and registration form enclose $2 
postage & handling. .. 

NATIONAL/ broadcast talent coordinators 
Dept. R, P.O. Box 20551, 
Birmingham, AL 35216 

(205)822-9144 Act Now! 

Openings 
Capital Radio Is looking for a traffic reporter. Interested parties 
must be willing to relocate. T&R; David Briggs, Box 194 Lon- 
don, England NW13DR. M/F (9-14) 

The Research Group 
New station .. great company.., major mar- 
ket... West Coast... CHR/Urban. T&R to- The 
Research Group, 2517 Easflake Ave. E Seat- 
tle, WA 98102. No calls. EOE 

Texas Association 
Of Broadcasters 

Has immediate opening for the newly- 
funded Assistant Executive Director post. 
Longterm opportunity. Extensive field 
work with emphasis on new membership 
soliciation, convention exhibitor/sponsor- 
ship sales, and some lobbying. Interest in 
the broadcast field a must, with trade as- 
sociation or actual broadcasting back- 
ground preferred. Send resume and spe- 
cific compensation requirements to: TAB, 
Box 14787, Austin, TX 78761. EOF M/F 

Laser Radio 
New offshore station aboard radio ship in North 
Sea, needs three DJs for CHR format. U S. Pass- 
port required, liberal travel benefits, Rijsfi tape 
& resume to: P.O. Box 1828, Grand Central Sta- 
tion, New York, NY 10163, 

Openings 

WRNR is seeking ND. One year minimum experience as reporter. 
Prefer WV or neighboring reporter, all considered. T&R: Steve 
Richards, Box 709, Martinsburg, WV 25401. EOE M/F (9-14) 
WPLR is looking for parttlme help with 3-5 years AOR ex- 
perience. Join the family. T&R: Eddie Haskell, 1294 Chapel St 
New Haven, CT. 06511. EOE M/F (9-14) 

95XiL n®©d rock n' roll animal 6pm-midnight. T&R: Paul 
Demilie, Box 1228, Parkersburg, WV 26101. EOE M/F (9-14) 
Safes Manager needed for small market A/C station in western 
NY. Resumes & references: Bob Finiey, WDOE, Box 209 
Willow Rd., Dunkirk, NY 14048. EOE M/F (8-31) 

Present & future full & parttlme opening at top-rated operation. 
T&R: Bob Sheridan, WELM/WLVY, 1705 Lake St., Elmira NY 
14901. No calls. EOE M/F (9-14) 

Overnights. Can you be happy doing some neWs, production & 
running Talknet? Great MOR station with future opportunity. 
T&R; WJTN, Jamestown, NY 14702-1139. (9-14) 

Current opening for morning drive at top-rated, 50kw A/C FM 
station. T&R: Rod Krol, Box 6624, Wheeling, WV 26003. EOE 
M/F (9-14) 

Parttlme anchor/reporter needed. Recent college graduate with 
journalism degree & area resident preferred. T&R: ND, WNLK, 
Box 1350, Norwalk, CT 06852. (9-14) 

Seeking weekend & vacation reRef announcer. T&R: Johnny 
Dark, WCAO, 8001 Park Heights Ave., Baltimore, MD 21208 
No calls. EOE M/F (9-14) 

-umA 
If * THE 'MC 

S 1450am. 
THE "MUSIC OF^ffir JLIFE") 

Successful New England adult station seeks 
experienced, mature, reliable talent for part- 
time on-air position. MOYL. Send tape and 
resume to Steve Williams, WMAS Radio, 
P.O. Box 1418, Springfield, MA 01101. EOE 

Morning umertainer noeded for competitive medium market. 
Minimum of three years experience. T&R: Box 1450 
Poughkeepsie, NY 12602. EOE M/F (9-14) 
WQBK-FM has a rara fulMnw opening for a creative, experienc- 
ed evening entertainer for adult AOR, T&R: John Cooper Box 
1300, Albany, NY 12201. EOE M/F (9-14) 

Looktos for PD for fulltlm., A/C AM on coastal NH. Also must do 
(9 14^' Box 971' Portsm'th, NH 03801. EOE M/F 

™SoQVJS 3,®®kin9 CHR ,or ful1 & parttime openings Michael Cruz, Box 354, Jersey Shore, PA 17740 No 
calls. EOE M/F (9-14) 

ASSISTANT PD 
Successful East Coast AM full-service/FM 
CHR needs Assistant PD with experience, 
proven administrative, promotion and people 
skills. Respond to RADIO & RECORDS, 1930 
Century Park West, #792, Los Angeles CA 
90067. EOE 
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Opportunities 

Openings Openings Openings Openings 

WMNB In the b«autifui Berk shires of MA is looking for talent for 
future openings. T&R: Dave Fierro, Box 707, N. Adams, MA 
01247. EOE M/F (9-14) 
Central Jersey's majic seeks news person for AM/PM drives. 
T&R: Joe DeRose, WMGQ-FM, Box 100, New Brunswick, NJ 
08903. EOE M/F (9-14) 
Wanted: PM drive for CHR FM, also PD/production for MOR 
AM. T&R/photo: Rick Love, 1 Broadcast Plaza, Middletown, NY 
10940. EOE M/F (9-14) 

MIDDAY PERSONALITY 

Great Lakes area medium market 
Rocker needs bright, up personality. 
If you're exciting and warm, we've 
got good bucks. Plenty of benefits. 
Stable staff in attractive 300,000- 
plus market. Co-owned radio-TV 
group. Send T&R to: Radio & Rec- 
ords, 1930 Century Park West, 
#789, Los Angeies, CA 90067. 
EOE. 

jVWWWWWWWWWtfWWWWWW'W 
NATIONAL RADIO GROUP 

looking for talk show hosts. Controversial but 
friendly; contemporary, educated approach. 
Large medium market powerhouse. Tape and 
resume to RADIO & RECORDS, 1930 Cen- 
tury Park West, #793, Los Angeles, CA 
90067. EOE 

JvwwwwwwwvvwvwyvwwvviA 

WATD needs a fuiltime A/C jock with a friendly delivery. 
T&R: Cathy Doran, Box 487, Marshfield, MA 02050. EOE 
M/F (9 -7) 
Looking for hot CHR talent, great opportunity in a major 
market. Good bucks. T&R: RI-104, Box 5944, Providence, Rl 
02903. (401) 596-7728 EOE M/F (9-7) 

A GREATER MEDIA STATION EQUAL OPPORlWnY/AmRMAIIVS «TI0N EMPLOYER G 

WUC/Washlrigten 
Needs a great MOR entertainer. T&R to: Julian 
Breen, VP/Programming, Greater Media, P.O. 
Box 859, East Brunswick, NJ 08816. Or Bon- 
aventure during the RPC. 

An Affirmative Equal Opprotunity Employer 

Looking for family-oriented morning communicator to be part 
of our community. T&R: Lee Phillips, WROW, 341 Northern 
Blvd., Albany, NY 12204. EOE M/F (8-17) 

ATLANTIC CITY'S 
TOP STATIONS 

Need Production Director who is creative & 
detail-oriented. Send tape & resume to: |ohn 
Frasier, WFPC/WIIN, 2707 Atlantic Ave., 
Atlantic City, NJ 08401. EOE 

NE top 100 market new owners seek one heavyweight & wild 
personality. Ready to move up? T&R: Mark, 300 Essex St., 

' Beverly, MA 01915. EOE M/F (9-7) 
Northern New England A/C AM & 50kw CHR FM seek air per- 
sonaliities. Experience perfered, but not necessary. T&R: 
Mark Delmonte, 382 Degraw St., Brooklyn, NY 11231. (9-7) 

7-Mid, A/C Air Talent 
With good knowledge of oldies for Pitts- 
burgh's #1 A/C station. Send T&R to: Herb 
Crowe, WWWS-FM, 1 Allegheny Center, 
Pittsburgh, PA 15212. Women and minori- 
ties encouraged to apply. EOE 

CHR 50kw, WKHI, needs overnight jock. T&R: Jack Gillin, 
PD, 2301 Coastal Hwy, Ocean City, MD 21842, No calls. 
EOE M/F (9-71 

WANTED: MAJOR MARKET PD 
Are you a forward-thinking, creative, experi- 
enced PD? Can you evolve a traditional Easy 
Listening station into a modern-day environ- 
mental station, and get 25-54 numbers? If 
your answers are yes, and you meet the fol- 
lowing requirements, send an immediate re- 
quest for an application for this position. We're 
talking Big: a Big Station in a Very Big Market 
... a career position with a major broadcast 
group. 

9. 
10. 

Build/maintain ratings leadership 
Interpret and apply market and music 
research into Action 
Knowledge of legal/renewal procedures 
Quality programming track record 
(document it!) 
Operations track record (oversee staff, 
news, production: interact with 
engineering) 
Promotion-minded (coordinate with our 
Promotion Director) 
Generate and execute plans and 
budgets 
Work with consultants (management, 
programming, research) 
Work effectively with Sales Department 
A Winning, Learning, Growing Attitude 

Reply only if you meet all the above require- 
ments. Send your request for an application 
(with a cover letter) to: Radio & Records, 
1930 Century Park West, #784, Los Ange- 
les, CA 90067 

WE ARE AN EQUAL OPPORTUNITY EMPLOYER 

WHCN NEWS 
WHCN needs a hard-working morning news 
personality. News background and sharp 
programming instincts a must. Cassettes and 
resumes to: Daniel Francis Hayden, WHCN, 
1039 Asylum Ave., Hartford, CT 06105. EOE 

SOUTH 

Immediate opening for PD/aftemoon drive at 50kw CHR AM- 
stereo. Salary conmesmerate with ability. T&R: WAAY, Box 
551, Huntsville, AL 35804. EOE M/F (9-14) 
Immediate opening for experienced, mature morning personali- 
ty at top-rated FM in metro market. Soft A/C format. KWMJ, 
Box 4607, Midland, TX 79704. EOE M/F (9-14) 

KCWM, Country AM-stereo looking for midday personality to 
also do MD/promotions. T&R: Robert Lee, Box 3487, Victoria 
TX 77903. (9-14) 
Team-oriented production pro wanted for FM A/C in college 
town, 75 miles north of Houston. Phil McKay, KHUN, Box 330 
Huntsville, TX 77340. (9-14) 

14-40 KCVS 
CMKRT Oi0ies a 

» WSMyflRICIV OFTODRV'S BCST MUSIC 
You're a great morning entertainer — 
we're a company that appreciates and 
rewards talent. . . you're excellent with 
phones, and have lots of local content 
— we're in need of what you've got! 
Medium market A/C, great facility, pro- 
gressive and supportive management. 
Send your tape, resume, and picture to: 
Tony Stone, KEYS Radio, P.O. Box 
991 7, Corpus Christi, TX 78469. EOE 

Fulltime rsgtonal ND madsd yesterday for AM/FM combo. Also 
seeking hot CHR jocks for future openings. T&R: WJAD, Box 
706, Bainbridge, GA 31707. EOE M/F (9-14) 

Lost PBP/news anchor to TV Established station in university 
market. T&R: Dennis Bridges, WACT, Box 126, Tuscaioosa, AL 
35402. No calls. EOE M/F (9-14) 

ND for FM station to gather, write & deliver local news. T&R: 
Jay Corbin, Box 1292, Greenville, TX 75401. (214) 454-9245 
EOE M/F (9-14) 

Unique opportunity for unique personality with distinctive & 
varied AOR. Afternoons/heavy production. T&R: Bob Linden, 
Star 106-FM, Box 20107, San Antonio, TX 78220. No calls. 
(9-14) 
ABC owned KSRR seeks fuiltime AOR personality. Major 
market experience required. C&R: Andy Beaubien, 1020 
Holcomb, Suite 1201, Houston, TX 77030. EOE M/F (9-14) 

Medium market CHR rocker is looking for key air position in AH- 
American college town. T&R: Bill Brown, KRUS, Box 430, 
Ruston, LA 71270. EOE M/F (9^14) 
Top-rated Country station looking for overnight DJ. Females en- 
couraged. T&R: Steve McNee, 0102, Box 2869, Winchester, 
VA 22601. EOE M/F (9-14) 

KISS-FM needs fuiltime AOR personality. No beginners. T&R: 
Greg Stevens, 1100 N. Main Ave., San Antonio, TX 78212. 
EOE M/F (9-14) 
Medium market looking for MOR personality/news anchor. 
Superior attitude & experience neccessary. T&R: KOSA, City 
Hall Plaza, San Angelo, TX 76903. (915) 653-3387 EOE M/F 
(9-14) 
Morning drive anchor/reporter with credible, authoritative, con- 
temporary & distinctive style. T&R: Jim Allison, WLAP-AM-FM, 
Box 11670, Lexington, KY 40577. EOE M/F (9-14) 

Medium college market AM/FM seeks experienced ND. Em- 
phasis on local reporting. T&R: KRUS, Box 430, Ruston, LA 
71270. EOE M/F (9-14) 
WRVR FM, A/C needs AM drive/ND/personality & reporter/an- 
chor yesterday! T&R; Jim Robertson, 5904 Ridgeway Pky., 
Memphis, TN 38119. No calls. EOE M/F (9-14) 

15Q, we're the ones looking for a bright, entertaining pro for 
future opening in sunny central FL. T&R/salary: Scott St. John, 
WXVQ, Box 1777, DeLand, FL 32720. EOE M/F (9-14) 

Morning Drive Personality 
WCOS-FM, dominant Modern Country 
station rated number 1, seeks exper- 
ienced talent for moming drive for future 
opening. Tape & resume to: Jim Tice, 
WCOS-FM, P.O. Box 748, Columbia, SC 
29202. No calls. EOE M/F 

Two immediate openings. PD & Production Director. Ex- 
perience prefered. T&R: WCMT, Box 318, Martin, TN 38237. 
(901)587-9526 EOE M/F (9-7) 
Y-102 needs experienced news person & jocks for future 
openings. T&R: Don Rushin, PD, Box 2018, Texarkana, AR 
75504. EOE M/F (9-7) . 
Experienced Country AM drive personality needed by ag- 
gressive growing group. Good pay & 3 years experience. 
T&R: Ed Lang, KENM, Box 886, Port Talis, NM 88130. EOE 
M/F (9-7) 

            
MORNING SHOW 

PERSONALITY 
America's fastest-growing radio chain wants 
AM drive personality for IGOkw FM Coyntry 
killer in exciting Southeast major market. You 
will be the top-compensated personality in 
the market. Time and Temp jocks need not 
apply. We want an entertainer! Send tape and 
resume to: 

The Keymarket Group 
108Barnwell Ave,, N.W. 
Aiken, SC 29801 EOE 

Talented drive pro needed at promotion-oriented Country sta- 
tion. Production must be Ist-class. T&R: Nick Allen, KHK, 
1024 E. Washington St. Petersberg, VA 23803. (9-7) 
Experienced fuiltime announcer needed for Black/Urban sta- 
tion's overnight position. T&R: Bruce Dowdy, 520 Janaf Of- 
fice Bldg., Norfolf, VA 23502. EOE M/F (9-7) 

Afternoon drive open. Professionals need only apply. Good 
production a must. T&R: Willis Williams, WLAS, Box 760, 
Jacksonville, NC 28541. EOE M/F (9-7) 
Future openings at CHR Class-C FM. Decent money. T&R: 
KZZB-95 FM, 2531 Calder Ave., Beaumont, TX 77702. EOE 
M/F (9-7) 

Modern Country station needs experienced midday personali- 
ty. T&R: KSSS, Box 740, Colorado Springs, CO 80901. EOE 
M/F (9-7) 

MIDWEST 

KBRA is seeking air & programming talent for possible future 
openings. T&R: Steve Mclntosh, 104 S. Emporia, Wichita, KS 
67202. EOE M/F (9-14) 

MAJOR MARKET MIDWEST 
AM COUNTRY 

AIR TALENTS, JOCKS & NEWS 
& PROMOTION PERSON 

Send T&R to: Radio & Records, 1930 Cen- 
tury Park West, #788, Los Angeles, CA 
90067. Females encouraged. EOE 

A/C morning talent needed. Great opportunityl Three years of 
successful experience needed. T&R: Geoff Vargo, WFWQ, 
2260 Lake Ave. #230, Ft. Wayne, IN 46805. EOE M/F (9-14) 
Top-rated station is looking for hard working, creative, 
promotion-oriented PD. Suecessfull CHR track record only. 
T&R: Don L. Neer, KDVV, Box 1478, Topeka, KS 66601. EOE 
M/F (9-14) 

Afternoon character wanted at top-rated 0-102. First prime 
opening in 10 years. T&R: Jim Fox, 1906 Highland Ave., Cin- 
cinnati, OH 45242. EOE M/F (9-14) 

Metro FM looking for moming personality who can help our 
magic style format grow. T&R: Jeff Crowe, WMMQ, 230 N. 
Washington Sq., Lansing, Ml 48933. EOE M/F (9-14) 

NEWS DIRECTOR 
WJEO/Macomb, IL has a major commitment to news, 
with abc, AP and a four-person full-time news staff, 
we need an experienced ND to continue this effort, if 
you have the qualifications and are ready to make a long- 
term commitment, we offer a starting salary up to 
$18,000, a professional working environment and the 
opportunity to be a significant part of this successful 
organization. T&R to: Flynn Manners, wjeo, 1506 E. Jack- 
son, Macomb, it 61455. EOE 

Morning news anchor/reporter for top-rated CHR station in 
competitive MW college town. Salary negotitable. T&R: Jim 
Stacey, Box 1410, Lafyette, IN 47902. EOE M/F (9-14) 
Help! ND needed immediately for new A/C, CHR station. Ex- 
cellent facilities & location. T&R: Scott Burnett, KNMD-FM, Box 
E, Nevada, MO 64772. EOE M/F (9-14) 

WNIC/Detroit 

Fulltime/Swing Air Shift 

We have an immediate opening; 
for a swing jock on Detroit's leading | 
Adult/Contemporary station. The 1 
shift is fuiltime, weekends and va-5 
cations. Send tape and resume to: 
Operations Director, 
WNIC Radio 
P.O. Box 1310, Dearborn, MI 48121 

Commercial Jazz station, WBEE/Chicago needs announcers. 
T&R: Bob Long, 157th & Campbell, Harvey. IL 60426. (312) 
331-7840 EOE M/F (9-14) 

Experienced Country adult midday announcer-needed. Strong 
production a must. T&R: John Austin, WITL, 3200 Pine Tree 
Rd., Lansing, Ml 48910. No calls. EOE M/F (9-14) 

PROGRAM DIRECTOR 
We are a successful, 24-hour, Country/AC 
operation located in a university town of 25,000 
in the Midwest. We are looking for a PD who 
knows music, has good production skills and 
can handle a fuiltime staff of 8. If you have 
played and grown tired of the "ratings game" 
and are ready to make a long-term commitment 
we would like to hear from you. We offer a pro- 
fessional salary, commensurate with experience 
a good working environment and an excellent 
place to raise a family T&R to: 
Radio & Records, 1930 Century Park West, 
#787, Los Angeles, CA 90067. tub 

WEST 

59 KFXM is looking for cranking CHR jocks. Females encourag- 
ed. T&R: Craig Powers, Box 50005, San Bernandino, CA 
92412. EOE M/F (9-14) 
PM drive/Production Director needed for metro Country station 
in UT. Must have good voice. T&R: George Feola, Box 155, 
Tremonton, UT 84337. No calls. EOE M/F (9-14) 
Experienced air talent needed for 50kw FM. Contact David 
Kraham, KHOP: (209) 526-8600 (9-14) 


