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Mzller Promoted
To Motown Sr. VP
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R&R’S

‘“‘DIRECTION ’84”’
SEMINARS

R&R is launching a new kind of pragmatic
“Shirtsleeves Seminar” for management-
minded programmers. Dwight Case pro-
vides the perspective and the details for
these potentially invaluable meetings.
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LATEST BIRCH RESULTS

e San Francisco: KGO, KCBS, KSOL
Up, KFOG Doubles
¢ Philadelphia: WUSL, WEAZ Take Lead

¢ Detroit: WJR Down, WNIC-FM Up
Strong

* Houston: KIKK-FM, KKBQ-FM On
KMJQ's Tail

e St. Louis: KMOX, KHTR Drop, KMJM
Gains Solidly

Plus Birch and Arbitron figures from At-
lanta, Baltimore, Buffalo, Dayton, Hart-
ford, Indianapolis, Jacksonville, Kansas
City, Miami, Milwaukee, Minneapolis,
and New Orleans.
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RAB TODAY

What It Can Do For Radio

Page 14

& And Who Can Get it Done For You

© THE NEW RAS ADMINISTRATIVE STAFF « EXECUTIVE STAFF +

* BOARD OF DIRECTORS » NEW TOOLS & AAB SERVICES =

LAIRRY

. KING %%

R&R'’s in-issue RAB special this week in-
cludes:
* Profiles of the RAB'’s executive and ad-
ministrative teams
* Alook at the RAB’s new services for ra-
dio
®* And a provocative interview with the
king of Talk radio, Larry King.
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PEOPLE IN THE NEWS
THIS WEEK

* Tom Weaver in new partnership

e Dave Van Stone Western Cities VP/
Programming

¢ Charley Lake PD at KZZC

* Paul Hutchinson, Jeff Aldrich, Ann
Munday Sr. VPs at Chrysalis

* Bill Bradley Op. Mgr. for KUPL-AM &
FM

¢ Chris Miller W101 PD

* Bill Tod PD at WNYS

* George Montiel WRMM's Program
Mgr.

Pages 3, 48

Newsstand Price $3.50
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NEW CALLS WLTW

Skip Miller has been promot-
ed to the new position of Senior
VP/Director of Operations for
Motown. Miller had been VP/
Promotion for the label since
1979, and now will supervise
marketing, promotion, artist
relations, press and publicity.
Reporting to him are VP/Sales
Miller London, VP/Marketing
& Distribution Dick Sherman,
Exec. Director/Press & Publi-
city Bob Jones, and newly-ap-
pointed Director/Artist Rela-
tions Corb Donohue.

Motown President Jay Las-
ker commented, “Skip is the

WKHK Kicks Out Country
For Easy A/C Format

In a surprise move, WKHK/
New York discontinued Country
music Monday (1-23) for a scft
blend of A/C hits under new call
letters WLTW (“Lite FM”). PD
Dene Hallam has exited, with
no replacement named yet. Al-
so leaving were afternoon per-
sonality Tim Byrd and News Di-
rector Bruce Anderson.

WLTW'’s format is similar to

that used by Viacom sister sta-
tion WLAK/Chicago, which im-
proved notably in the fall ’83 Ar-
bitron. WLTW VP/GM George
Wolfson explained that Re-
search Group studies confirmed
the decision. “We're very ex-
cited! All of our research shows
there’s tremendous potential
for growth with this format,
while that for Country in New

HALL GOES ALONG AS PD

Law Exits KLAC To
Join WFLA & WOJC

Al Brady Law has resigned as
GM of KLAC/Los Angeles after
four months to become GM at
Blair Radio’s WFLA & WOJC/
Tampa. KLAC PD Phil Hall will
join Law as PD at the Tampa
stations; present PD Bill Gar-
cia is expected to remain in an
undetermined capacity, while
GM Jim Bocock exits WFLA &
WOJC.

Blair Owned Radio Stations
Division President Jim Hilliard
told R&R, ““Al is one of the most
outstanding radio executives in

Shannon

Becomes

Consultant

WHTZ(Z100)/New York PD/
morning personality Scott
Shannon has announced the for-
mation of Penguardia Com-
munications, Inc., a radio con-
sulting firm. Headed by Shan-
non, Penguardia will also in-
volve Z100’s Operations Manag-
er Christopher Reed, MD/As-
sistant PD Michael Ellis, and
Production Director J. R. Nel-
son.

“I'm expanding myself into
this consultancy with the bless-
ings of everyone at Malrite,”
explained Shannon. “I don’t in-
tend to give up my show or
travel very much, because be-
ing on the air is what I like to do
best. I'm not looking for a lot of
clients either, since there are a
limited number of markets in

SHANNON/See Page 48

Al Brady Law

our industry. He has an impres-
sive record of success in build-
ing stations to leadership in
their markets, including our
own WHDH & WCOZ/Boston.
Apart from his priority task of
bringing our Tampa stations up
to their full potential, Al will
also be working with (WHDH &
WCOZ President/GM) Dave
Croninger and me to make ours
the best station operation in the
radio business.”

Law was PD at WHDH &
WCOZ in the midseventies,
later becoming PD at WABC/
New York, GM of WYNY/New
York, VP/Programming for
NBC Radio, and President of
Surrey Research before joining
KLAC last September. He com-
mented, ‘I worked for Blair for
four years, and the chance to go
back to work for them is one no
one could foresee. Jim Hilliard
is one of the top guys in this
business, and together he and I
do some wonderful things.”

Discussing Hall, Law said,
“I have confidence that Phil is
one of the really fine program

LAW/See Page 48

York was very limited. We're
following our success story in
Chicago and hope to develop
that here.”

Comparing WLTW’s ap-
proach to A/C outlets WYNY
and WPIX, Wolfson said,
“We’re not going to be exactly
in the same arena as they are,
as they’re much more contem-
porary and skew a little young-
er. WLTW will fill the void be-
tween ’YNY and (Beautiful Mu-
sic) WRFM. There will definite-
ly be a mix of current music in
the format, but we’ll be leaning
towards the sounds of Barry
Manilow and Barbra Streisand,
plus some Tony Bennett and
Frank Sinatra. Our target
demographics are 35-44.”

Regarding Hallam’s depar-
ture, Wolfson said, “Dene did a
sensational job for us. The re-
port cards from visiting con-
sultants and programming ex-
perts always said we were a
well-programmed station, and I
have nothing but high praise for
him. The research just showed
we had achieved as much as we
could with Country.” Wolfson
added, “Both Tim and Bruce
performed tremendously as
well, and I'm making calls all
over town for both of them.”

Skip Miller

most talented and effective pro-
motion executive I've had the
pleasure to work with, He has a
very realistic yet sensitive ap-
proach to the relationship be-
tween artist, promotion, and
sales. In his new position, he
will be able to orchestrate com-
pletely the total promotion of
Motown product, based on his
vast experience in these most
crucial areas.”

Before becoming VP/Promo-
tion, Miller was National R&B
Promotion Director for Mo-
town, earlier working as Re-
gional Sales Manager and West
Coast Sales Manager.

Opsitnik
Bonneville’s
President/CEO

Jim Opsitnik has been ap-
pointed President/CEO of the
Bonneville Broadcasting Sys-
tem. He succeeds former Chair-
man/CEQ John Patton, who re-
signed in October last year. Op-
sitnik’s most recent position
was as owner/GM of KBZY/Sa-
lem.

Commenting on the appoint-
ment, Bonneville International
Sr. VP Ken Hatch said, “We
were looking for a high-quality
individual with a good, solid
broadcast background. He was
our first selection, he was the in-
dividual we wanted, and we
think he’s the kind and quality
of broadcast executive that we
are looking forward to leading
BBS to bigger and better things
in the future.”

Opsitnik told R&R, “I'm very

OPSITNIK/See Page 48

Flores Upped To WIIT
Station Manager

Frank Flores has been ap-
pointed Station Manager at In-
finity’s WJIT/New York. He
moves up from Sales Manager
for the Spanish-formatted sta-
tion, and is the first Hispanic to
be named as the station’s man-
ager. Flores has been with
WJIT for four years.

In announcing the promotion,
Infinity President Mel Karmaz-
in commented, “I am very pro-
ud to be able to promote some-
one from within the station to
this very important position.
Frank’s understanding of the
Hispanic community and
knowledge of radio broadcast-
ing make me confident he can
lead WJIT to even greater
heights.”

“h

Frank Flores

Upon receiving the promo-
tion, Flores noted, “WJIT has
always been very involved in
the Hispanic community, and I
am looking forward to the sta-
tion becoming even more in-
volved and to working with the
staff of the finest Hispanic
broadcasters in the country.”



| ? ,
- 3. e 4
H ! H T
§ e z ? : i -4 § ;- s
g 3 i
i ! §

: F H - i i L] i
' : _arst ina serles
3 ‘ 1 H

i = ternatlve

HNW&H prides itself on providing
radio stations with an innovative alternative
in representation. Other reps only sell spot
radio. We market stations on a national
basis, use an. aggresswepncmg policy.and
have a unique a¢countability system.
Enough stations have agreed with our
alternative to make us America's fastest

 growingrep.

As the year goes on, we'll be telling
you more about how we apply each
_of the three factars that have fueled our
refnarkable growth—marketing,

-+ aggressive prcing and accountability—
and what they can mean tp your station’s

" success.
Increase your sriare Stan using our
} call fétters.
! i

3
£

! g; ot T CAIL

; § - - HILLIER, Nwa\nAnK wecﬂsgsna& HOWARD
== ; " , j : ; .+ New . York,.Atlanta,... Boston, Chxcago Dallas, . Detroit, :
i ; : i Los Angeles, Phlladel‘ph'a St. . Louis, San Franglsco
B B sk 3 Aé-m o ) - oy 21 2/832m - L W’ .8
| |

J o P B AT S ] L e .



Are CHRs Stealing
Black/Urban Audiences?
Sheridan National PD J.C. Floyd frankly addresses the subject

of CHR's co-opting Black/Urban listeners. Plus special Sales,
Management, News/Talk, and Easy Listening columns, and more.

Washington Report : g R T
What's New . . . . . | N . 6
Networks/Suppliers . . .. . . . .. . 9
Ratings & Research: Jhan Hiber . . . 12
Ratings Results . . . ... ... .. 14
Management . 22
Sales 24
Street Talk .. 26
News/Talk: Brad Woodward 28
On The Records: Ken Barnes 44
CHR: Joel Denver 50
AOR: Steve Feinstein . .. 54
A/C: Jeff Green - B
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Country: Lon Helton

Nashville: Sharon Allen

Easy Listening: Gait Mitchell 60
Calendar: Brad Messer . L ki 161
Black/Urban Radio: Walt Love 62
Marketpiace . .. 64
Opportunities 65
National Music Formats 67
Jazz Chart . . : 70
Country Chart — o il
A/C Chart .96
AOR Chart . 96
Black Chart 96
CHR Chart . a6

you prepare for the future.
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- - A NOTE FROM THE PUBLISHER
Direction ‘84 — Preparation
For Programmers

As you've seen in the paper over the last couple of weeks, R&R has in-
troduced a new series of seminars.

Seminars” for a very good reason: because you're going to rolf up your
sleeves and get right in there with the professionals we’re bringing in to help

The first in this new series, “Direction '84,” has been designed to give
the program director a better grip on what's coming and how to deal with it.
Whether your personal goal is to be a station manager, group PD or own your
own station — or just stay where you are now — there are a ot of very
powerful tools here to help you grow into the '80s and beyond.

Hands-On Approach
| am a great fan of the “hands-on” approach to learning. It gives you the
chance to get the fee! of a situation, deal with a real problem, and even “blow
it” without paying for it in the real world. And that's why we're limiting the par-
ticipation in this seminar to 400 attendees. We are aiming for an easily-
managed group that can work together in a team environment.

We're calling them the “Shirtsieeve

DIRECTION '84/See Page 48
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HUTCHINSON, ALDRICH, MUNDAY MOVE UP

Chrysalis
PromotesThree
To Sr. VP

Chrysalis Records has promoted
VP/Finance Paul Hutchinson, VP/A&R
Jeff Aldrich, and VP/Music Group Ann
Munday to Sr. VP positions in their respec-
tive departments for the New York-based
label.

Chrysalis President Jack Craigo told
R&R, “I'm most pleased
promotion of these .
three key people to
the position of Sr. VP. 3
Jeff Aldrich, Paul
Hutchinson, and Ann
Munday have con-
tributed greatly to the
growth of Chrysalis
for a number of
years. What this real-
ly does is delegate
more line authority to
CHRYSALIS/See Page 48

Paul Hutchinson

Jeff Aldrich Ann Munday

Weaver Joins Nashville
Broadcast Partnership

Tom Weaver, recently Exec. VP of All-
Pro Broadcasting, has joined an as-yet-
unnamed Nashville broadcast partnership
as President. The partnership, shortly to
be incorporated, owns WKOS/Nashville
and, technically, WRQK & WPET/Greens-
boro (whose sale to Robbins Phar-
maceutical awaits completion). Weaver’s
partners are Los Angeles attorney Joe
Wolf, Los Angeles manufacturer Murray
Moss, and WRQK & WPET President/
GM Tom Armshaw, who will be remain-
ing at the stations after the ownership
transfer but will also participate in the
partnership.

Weaver told R&R, “I'm extremely ex-
cited about being in business with these
gentlemen. We plan on making inroads in
the broadcasting business in the top 25

Lake Moves To
PD At KZZC

WHFM/Rochester Program Director
Charley Lake has resigned to become PD
at KZZC(ZZ99)/Kansas City. Lake
replaces exiting PD Johnny Rowlands.

KZZC President/GM Connie Wodlinger
told R&R, “I'm very excited about
Charley’s enthusi-
asm. We’re mutually
pleased with our new
arrangement. While
it will be another two
weeks before he ar-
rives, Charley has al-
ready made a few
minor adjustments
which sound fabu- 3
lous. He is exactly
what we were look- Charley Lake
ing for, and all of us are so pleased to have
Qim join ZZ99. I believe he will get us the
numbers we want.”’

Lake remarked, “While I will miss
WHFM and my new friends in Rochester,
the opportunity the Wodlingers have of-

LAKE/See Page 48

Bradley Oversees
New KUPL-AM & FM
Country Direction

Bill Bradley has been named Operations
Director for KUPL-AM & FM/Portland,
from the PD position at Country-formatted
KLZ/Denver. KUPL-AM & FM are expect-
ed to change to Country (from Big Band
and Beautiful Music, respectively) in the
next two weeks.

Scripps-Howard Broadcasting Director of
Programming Steve Roddy told R&R,
“We’re excited and pleased to have Bill join
our company. His abilities and profession-
alism are well respected in the industry,
and we know he will be equal to the task of
programming KUPL-AM & FM.”

Bradley commented, ““After eight years I
have a tremendous amount of love and loy-
alty for Group One and KLZ. But it is time
to move on. KUPL-AM & FM are going to

BRADLEY/See Page 48

Miller Elevated
To PD At W101

WwIQI (W101)/Tampa MD Chris Miller
has been promoted to PD. Miller, who will
be taking on the station’s day-to-day pro-
gramming duties, continues to report to
VP/Operations Bob DeCarlo.

Commenting on the appointment,
DeCarlo said, “Chris has put countless
hours into the maintenance of the musical
sound of the station. Also, his comments
about our contesting and the way we handle
the things we do on the air have been well-

MILLER/See Page 48

markets, and hopefully will own a full
complement. We’re going all the way.”
Weaver said the group’s first priority
would be a “total revamping and turna-
round” of WKOS, including a call letter
and format change.

WILL REMAIN AT KWSS
Van Stone
New VP At
Western Cities

KWSS/San Jose PD Dave Van Stone has
been promoted to VP/Programming for
parent group Western Cities Broadcasting.
The position has been vacant since the de-
parture of Don Benson over two years ago.

Speaking for Western Cities principals

. Rick and Bill Phalen, KWSS VP/GM Palm-

er Pyle told R&R, “Dave has done a fantas-
tic job for us here at KWSS. He’s really put
us on the map. We're all very proud of his
accomplishments and I wish I could keep
him all to myself. This well-deserved pro-
motion will allow him to share his expertise
with all of the other programmers.”

An eight-year veteran of the company,
Van Stone has programmed Western Cities
outlets KLUC & KMJJ/Las Vegas and
KRQQ & KNST/Tucson. He remarked,
“Obviously I’'m thrilled. This is a major op-
portunity to work with all of the program-
mers in Western Cities. I feel we have some
of the best PDs in the country, and I look for
a lot of great things to happen in 1984. We're
in a real strong position in all of our mar-
kets, so all we’re going to do is improve on
what we’ve already got.”

In addition to its outlets in San Jose, Las
Vegas, and Tucson, Western Cities also
owns KZZP-AM & FM/Phoenix and KZAP/
Sacramento.

TRANSACTIONS

Guy Gannett
Purchases WPLP

Guy Gannett Broadcasting Services has
entered into an agreement to purchase
WPLP/Pinellas Park (Tampa) from Dan
Johnson, Inc., pending FCC approval. No saie
price was announced.

WPLP broadcasts a News/Talk format on 570
kHz, with power of 1kw. Guy Gannett said in a
statement it “plans to continue the present for-
mat and improve the station's facilities in order
to better serve this important and growing area.”

The selling company is owned by Dan and
Eiwyn Johnson.

The buyer is a wholly-owned subsidiary of
Guy Gannett Publishing Co. The group’s other
stations are WINZ-AM & FM/Miami,
KOFM/Oklahoma City, WRKT-AM & FM/Cocoa
Beach, KSTT & WXLP/Quad Cltles, and three
TV stations.

Ardrey Media
Buys Four Stations

Bob Ardrey, VP/Sales for Drake/Chenault, and
Sherry Ardrey of real estate/investment firm
Coldwell Banker have formed Ardrey Media Ltd.
and have acquired four Ohio radio stations. Ar-
drey Media purchased WOMP-AM & FM/Bellalre
{Wheeling market) and WNXT-AM & FM/Ports-
mouth for $850,000 from T/R Inc.

Bob Ardrey, who was formerly Group VP for
Merv Griffin Radlo, commented, “Working for
Drake-Chenault these many years, I've had my
hands in on a ot of success stories for clients.
Now, with God’s help, it's our turn.” WOMP is on
1290 kHz with 1kw daytime-only, while WOMP-
FM has 13.5kw at 100.5 mHz, antenna height
520 ft. WNXT is on 1260 kHz with Skw days,
1kw nights; WNXT-FM has 900 watts on 99.3
mHz, antenna height 490 ft.
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New Daytimer Push For

Higher Evening Power

The Daytime Broadcasters Association
(DBA) this week began a new. drive at the
FCC to get its members greater late after-
noon and evening power levels. The new
limits granted in December were ‘““disap-
pointingly low,” said DBA. Fully 94% of the
2357 daytimers got less than 300 watts and
1000 received 50 watts or less.

DBA argues stations should have the
same post-sunset power as they do from
6am to sunrise, when most operate with 500
watts and get few complaints of interfer-
ence. DBA’s plan would give most daytim-
ers 500 watts from 6am-6:30pm. From
6:30pm until signoff at two hours past sun-
set, the stations would operate with the low-
er levels they’re now using.

Two daytimers last week complained di-
rectly to the FCC. WTYC/Rock Hill, SC said
its 83.5 watts extends less than six miles and
noted, “It is ironic that during the season
when we are most needed by the public, we
are either off the air or on drastically reduc-
ed power.”

Manager Joe Urban at farm-oriented
WEKZ/Monroe, W1, which got 17.5 watts
post-sunset, wrote, ‘“We cannot ask our lis-
teners to tune in to such a poor signal, and
our pitiful reach eliminates the barns be-
yond city limits.”

Dawson Calls For
“Omnibus’’ Content

Deregulation By FCC

Branding the regulation of broadcasting
“obsolete and unworkable,” FCC Commis-
sioner Mimi Dawson has called on the FCC
to “quickly begin an omnibus content de-
regulation proceeding — to include radio as
well as television.”

Dawson told a Washington dinner of the
Federal Communications Bar Association
last week that the FCC’s 1981 deregulation
of radio didn’t go far enough. Said Dawson,
“I'm afraid it created uncertainty rather
than certainty, instability rather than sta-
bility, and brought a micro approach to a
macro problem.” The primary failure was
missing ‘“‘the critical opportunity to com-
pletely redefine the public interest obliga-
tion of broadcast licensees,” Dawson de-
clared.

Dawson spelled out seven questions the
FCC should ask in any regulation pro-
ceeding. Those questions focus on the legal
requirements, costs, public interest bene-
fits, and First Amendment implications of
the FCC’s regulation of radio and television
programming.

NAB Shifts Summers To
Government Relations

NAB solved one of its nagging personnel
problems last week at its Board of Direc-
tors meeting in Maui, Hawaii. Executive
VP/GM John Summers was named to fill
the association’s top lobbying job, vacant
since Sr. VP/Government Relations Steve
Stockmeyer quit last fall.

Summers retains his Executive VP
stripes, but gives up the GM title. Although
Summers is still considered the NAB’s
second-in-command, responsibility for day-
to-day operations now rests directly with
NAB President Eddie Fritts. Instead of
reporting to Summers, the association’s
Senior VPs will answer to Fritts, con-
solidating his control.

Mutual Defends WCFL Sale

Lawyers for Mutual last week filed a
vigorous opposition to two petitions to deny
its $8 million-sale of WCFL/Chicago. Two
listeners have questioned Mutual’s qualifi-
cations to be a licensee in the wake of a guil-
ty plea by Amway, its parent firm, to
charges of customs fraud in Canada.

Mutual responded, ‘“The Amway miscon-
duct was not related in any way to the
broadcast activities of MBS or Mutual
Radio. The WCFL facilities were not involv-
ed in the fraudulent activity ... It was
never alleged that any individuals in the
day-to-day operations of Mutual Radio or
MBS participated in or had knowledge of
the fraud.

“Moreover, the Amway conduct did not vi-
olate the Communications Act of 1934 or any
FCC rules and regulations, did not involve
deception of the broadcast public, and did
not include misrepresentations or lack of
candor to the Commission.”
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BREAKTHROUGH IN SIGHT

{| Wirth Drops Quotas,

Backs Public Access Time

A break in the eight-month broadcast deregulation stalemate seem-
ed possible this week as key players in House negotiations on the issue
planned to meet for the first time in over two months.

The session comes amid signs that Tele-
communications Subcommittee Chairman
Tim Wirth (D-CO) is no longer demanding
programming quotas for radio in specific
categories. Instead, he now favors setting a
standard for giving radio time, such as
PSAs, to outside groups.

Unless this week’s session achieves a con-
sensus both sides can live with, Rep. Tom
Tauke (R-IA) told the NAB Board in Maui
last week he may drop out of the negotiating
process and begin looking for a way to by-
pass the subcommittee. His options in-
clude trying to attach deregulation to
another bill in the full Commerce Commit-
tee or on the House floor.

Besides Tauke, participants in this
week’s session were to include his pro-in-
dustry colleague, Billy Tauzin (D-LA), plus
Al Swift (D-WA) and Wirth.

Wirth set the stage for the crucial meet-
ing last week by circulating a draft bill with
a memo claiming he has gone ‘“much fur-
ther than halfway in attempting to arrive at
a fair compromise on the key issues.” He
called on Tauke and Tauzin to come for-
ward with “significant concessions them-
selves when we meet shortly, so that a final
agreement on the contents of legislation can
be consummated.”

The issue of whether to include radio in
any program standards, in return for aboli-
tion of the comparative renewal process
and other freedoms, is one of the key unre-
solved points. Tauke and Tauzin oppose any
standards for radio, while the latest draft

bill shows Wirth moderating his stance
significantly.
Industry Average Key

Here’s how the new Wirth plan would
work. First, the FCC would study how much
time radio stations gave, in the form of
PSAs and other types of airtime, to outside
groups over a 12-month period. The average
amount of time for that period, possibly
broken down by different classes of sta-
tions, would then become a minimum re-
quirement.

Wirth’s plan would also give the FCC
three years to complete a study of whether
the public is getting enough informational
programming from radio. If not, the Com-
mission would be required to correct the sit-
uation. Wirth calls this a ‘‘safety net.”

Anyone feeling that radio stations in a
‘“service area” aren’t programming to
meet a problem or need could file a petition
that would trigger an FCC probe. Once
again, if a shortfall was discovered, the
FCC would order stations to air programs
to satisfy the unmet needs.

At least 15% of stations would be audited
each year to check compliance. Each sta-
tion would be checked at least once every
five years. Violations would result in license
revocation “‘unless the licensee has shown,
by clear and convincing evidence, that such
failure was not willful or substantial.” A se-
cond violation would mean automatic loss
of license.

SPRING VOTE PREDICTED

Repeal Of 7-7-7 Rule For Radio
Wins Broad Industry Support

If comments filed last week with FCC are on the mark, broadcasters
overwhelmingly favor repealing the 7-7-7 rule, especially as it pertains

to radio.

Dating back to 1953, the rule limits one
owner to no more than seven stations each
in the AM, FM and TV categories. FCC
Chairman Mark Fowler said last week that
a Commission vote on modifying the rule
could come in the next two or three months.

There seems to be a broad consensus
among commenters that the vast number of
radio stations — and the resulting competi-
tion — make a stronger case for lifting the
seven-station rule for radio than for the
less-crowded television market.

Although most of the comments favored
total repeal of the rule for radio, some
broadcasters came down on the side of
keeping limits, but raising them. Here are
some examples:

¢ Susquehanna Broadcasting backs grad-
ually lifting the 14-station radio limit to 36
stations over a six-year period, with no
more than 24 in either the AM or FM ser-
vice.

e« NRBA favors raising the limit to 18
AMs and 18 FMs.

o Sentry backs a 36-station total, regard-
less of type.

¢ A cap of 43 radio and 23 TV stations, to
be phased out entirely by 1990, is supported
by Infinity, Group One, Forward Communi-
cations, GCC Communications, Guaranty
Broadcasting, Lake Huron Broadcasting,
Summit Radio, and other groups.

One of the few groups opposed to any
change was Greater Media, which worries
repeal would cause “further concentration
of radio voices in our country.”

Repeal Advocates Cite
Diversity, Competition

Typical of the majority of comments,
supporting outright repeal for radio, was
the joint filing of Broad Street Communica-
tions, Cox Communications, and Plough
Broadcasting.

They said, “Today’s commercial radio
marketplace has changed materially in the
three decades since the seven-stations rule
was adopted, having expanded and devel-
oped to a competitive and diverse maturity.
There is now such a large number of radio
stations that it is completely unrealistic to
expect that a single entity could own a suffi-
cient number to adversely affect either
competition or diversity.”

Gaylor Broadcasting and Lee Enter-
prises cited the existence of 8200 commer-
cial radio stations and nearly 20 distinct for-
mats. They concluded, “There are simply
too many competing radio stations to per-
mit any group owner to restrain competi-
tion or dominate public access to informa-
tion.” Gannett said it is “not aware of any
modern media group owner that imposes
lock-step thinking on local management
and news staffs.”

Others favoring total repeal of 7-7-7 for
radio included Mid America Media, Baha-
kel Communications, ABC, NBC, CBS, the
U.S. Department of Justice, and the Nation-
al Telecommunications and Information
Administration (NTTA). NAB supports modi-
fying the rule, but said it “takes no position
as to whether the rule should be eliminated
or merely relaxed.”



WE'RE THE ONLY REP FIRM
THAT PUTS EVERY ONE
OF | 'I'S SAI.ES MANAGE

Every one of Masla Radio’s sales
managers sells as well as manages.

They’re not desk-men.

Not order-takers.

They’re order-getters.

They re the only sales managers
that carry full agency lists.

One more reason why Masla means
more business.

MASLA RADIO

We'll never be too big not to be hungry:.
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Home Entertainment
Report Released

Home Taping Hampers Record, Tape Sales;
Music Videos Fastest Growing Program Segment

Last week's Supreme Court decision in the “Betamax’’ case takes on even
more significant undertones when the findings of a recently-released *‘Prerecord-
ed Home Entertainment industry” study are also taken into consideration. In
short, the report predicts a flat curve growth rate for traditional records and
tapes, while video's growth curve will steadily arch higher. However, the record-
ing industry will be able to capitalize on the burgeoning video field: music videos
are seen as the fastest growing program category, jumping from $40 million in
'83 to $1.25 billion in '88.

Besides outlining several problems the record industry has faced since the
late '70s (unfavorable demographic trends, exposing new music, video game
competition, poor economic climate), the reports adds that the ‘‘longterm growth
outlook for traditional records and tapes is severely limited by home taping.” To
offset the sales loss, it's suggested that record labels’ future profit opportunities
lie in music video and in utilizing their distribution networks to handle home video
companies’ products (though the question of home videotaping’s effect on video
is not addressed). To help support this thesis, it's concluded that the record in-
dustry’s 1983 success was the primary result of *‘five mega-hit albums’’ and that
otherwise there wasn’t any substantial improvement.

Other conclusions include:

¢ Feature films will account for 50% of all home video revenues in 1988

* Average retail price of video programs will drop to $25 in the next five
years

¢ 35 million US homes will house VCR units by 1988

* Together the record and home video industries will exceed $9 billion in
revenues during 1988.

Former CBS Records Group VP Stephen Reed, now an entertainment in-
dustry consultant for Wall Street investment firm F. Eberstadt & Company,
Inc., authored the 66-page study with Mark Riely. Copies ($575 each) are avail-
able by writing F. Eberstadt & Co. at 61 Broadway, New York, NY 10006.

Demo Myths
Exposed

Since the industry is in a constant
state of flux, the things that you're lia-
ble to read in any demo “‘bible’’ aren’t
necessarily so. American Demo-
graphics takes five of these demo
myths to task in the January issue-.
Among them:

All singles are young and swinging.
19 million Americans live alone and
over half of that number are 55 +
years of age. Those 35 or younger
command only a 27% standing. In
terms of gender, four million men un-
der 45 years live alone, as compared
to only 2.7 million women in that same
age bracket. Single women 65 + num-
ber six million, significantly overpower-
ing their male counterparts, who are
fewer than 1.5 million. In fact, 61 % of
single-person households are made up
of women. 17% of childless married
couples (married couples without
children living at home) are under 35
years, while 60% are 55 +

Americans are moving back to the
city. According to findings in the 1980
census, there is no back-to-the-city
movement. Also known as gentrifica-
tion, the movement back to the coun-
try’s central cities generally stopped in
the 1970s. Although a few neighbor-
hoods in these cities experienced resi-
dent gains, the young, professional
workers who moved into the neighbor-
hoods weren't enough to stem the
flow of people moving away from other
parts of the cities. Adding further to
the diminishing central-city population:
the gentrifiers’ households were usual-
ly smaller than the households they re-
placed.

PROGRAM.
DRECTOR'S

& prachca, imside
atthe progmm diraotos's funct

responsibititien withia the hraadeast

Nothing beats hands-on experi-
ence when learning and refining ra-
dio programming skills. But every
now and then, a little review is
needed. Or maybe you're trying to
determine if you really want to be a
program director. In either case,
“The Program Director’'s Hand-
book™ offers an inside look at the
pivotal role programmers play at ra-
dio stations.

operationt

The 162-page paperback begins
by explaining whether program-
ming is an art, science, or craft,
then leads the reader through the
PD’s basic duties all the way to

So You Want To Be A PD

public responsibility. Topics
encompass hot clocks, what
makes a DJ tick, basic music re-
search techniques, understanding
ARB, promotion, and pitfalls to
avoid. Complementing the over-
view is an appendix featuring inter-
views with successful program-
mers, such as Ken Woit, Don
Berns, and Tom Shovan.

"“The Program Director’s Hand-
book™ is written by Bob Paiva,
currently OM of WCMB & WSFM/
Harrisburg. It's published by Tab
Books.
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POSTS 2.8% INCREASE IN TEN MARKETS

FM Leveling Trend Continues

A recent Arbitron radio listening
survey confirms the continued slowing
of FM popularity. In ten selected mar-
kets, the study shows FM share in-
creasing by only 2.8%, from spring
1982 to spring 1983. This FM share
leveling trend began in 1981.

Among the ten researched markets,
Dallas-Ft. Worth led FM listening with a
69.4% share and a gain of two sta-
tions, followed by Washington, DC,
which dropped from 68.2% to 67.3%-

and lost three facilities. Pittsburgh
jumped from 48.3% to 54.1%,a 12%
hike, while New York FM listening rose
58%.

Though the FM share increased in
seven of the ten markets, new FM sta-
tions were added in only three. And for
the first time, stations not home to the
metro were included in the study, with
1982 figures adjusted_to account for
the change

$4.98 LIST PRICE

Capitol Bows Cassette
12-Inch Single

Capitol Records has announced plans to manufacture/market a cassette

12-inch single. Two dance single releases will inaugurate the new tape configura-
tion, Tina Turner's “Let's Stay Together” b/w ‘| Wrote A Letter’’ and Thomas
Dolby's “‘Hyperactive” b/w “Dolby’s Cube (Get Out Of My MIx)."" Each cassette
12-inch single will repeat the same tracks on both tape sides. They are priced at
$4.98. Pointing to the rapid growth of the 12-inch single record in the pop and
black/urban arenas, VP/Marketing Walter Lee added, ‘‘Although other labels at-
tempted this campaign previously with less than satisfactory resuits and subse-
quently aborted, we feel strongly that the climate is propitious for this type of cas-

sette product today and that the timing is now right for Capitol to market it.’

There's yet another entry in the
personal stereo race. Sony has in-
troduced the SRF-A1, which re-
ceives both AM stereo and FM
stereo. By means of a special inte-
grated circuit, the user can adjust
the AM stereo selector switch one
way to decode the Harris, Mag-
navox, and Motorola systems;
moved the other way, the stereo
picks up the Kahn/Hazeltine
system. There’s also an LED in-
tune indicator for precise tuning, a
distant/local sensitivity button for
better FM reception, and ultra light
headphones. It retails for $79.95.

Sony Receives AM, FM Stereo |

SOy

FUAN STEREC )
58]

SONY. SRF-At

Rent
Roulette

Relocating because of different ra-
dio gigs pays off in at least two ways:
visiting new places and meeting new
people. But then there's the hassle of
finding a place to live — especially one
that doesn't stretch your budget to the
outer limits. USA Today reports that
apartment dwellers currently fork over
an average $341 each month in rent.
Five major markets earn the distinction
of having the country’s highest rental
rates: Boston ($475), New York
($448), San Francisco ($435), Los An-
geles and Pittsburgh (tied at $403).

Columbine
Acquires
Cox Data

Columbine Systems, Inc., a sup-
plier of computerized broadcast infor-
mation systems, has agreed to acquire
Cox Data Services for an undisclosed
price. Cox Data Services is a division
of Cox Communications, Inc. As a
support unit, it provides data process-
ing services to Cox’s 18 radio and tele-
vision stations and its 55 cable TV
channels. Columbine handles traffic
and information systems for 700 U.S.
and foreign broadcasting clients.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADID
PROGRAMS, CONCERTS AND SPECIALS.

WESTWOOD ONE



.‘J Y [

8 IVES Y




This IS The Right Record.

The New Single From

APRIL WINE

PRODUCED BY
MYL!S GOODWYII & MII(! STON!
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Networks/Program Suppliers

MUSIC FEATURES

ABC
Contemporary Net/
Spotlight Special:
The Motels (February 19}
Rock Net:
Devid Bowie HBO concert
{February 12)
Rock Net/King Biscuit (DIR):
Bryan Adams (February 12)
Eddie Money (February 18)
Dokken/Girlschool (February 26)
Rock Net/Continuous History Of
Rock & Roll (R. Stone):

Rock & roll love songs (February 12}

Rolling Stone readers’ poll (February 19)

Profiles of Loverboy/Bryan Adams
(February 26)

Lee Bailey Productions
Radloscope:
Mr. T (February 11-12)

Clayton Webster
Country Calendar:

Lacy J. Datton (February 6}
Janie Fricke (February 7)

Kris Kristofterson (February 8}
Cal Smith (February 9}

Joe Bonsali (February 10)

Bl Anderson (February 11)
Moe Bandy (February 12)

Rare Trax:

The Nice/ELP (February 6)
Retro Rock:

AC/DC (February 6}

London Wavelength

BBC Rock Hour:
Heart Valentine's special (February 12)
Judas Priest (February- 19)
Howard Jones/Paul Young (February 26)

College Rock Concert:
UB 40 (February 12)
Local talent show (February 18)
The Coma Teems (February 26}
Rock Over London:

Flock Of Seagulls (February 12}
Flat Lux (February 19)
Fiction Factory (February 26)

Mutual Broadcasting

Lee Arnold On A Country Road:

Michael Murphey concert w/Joe Bonsall,
Loretta Lynn, Ronnie Milsap, Dottie West,
Merle Haggard (February 4-5}

Rock U.S.A.:

Van Halen/Cuiture Club/The Romantics/Mick
Fleetwood/ Dr. Ruth Westheimer
(February 4-5)

Narwood Productions
Country Closeup:

Michael Murphey (Wesk of February 13}
Music Makers:

Woody Herman Part |, Il (February 13, 20)

NBC

Source Concert:

Heart concert (Week of February 10)
“Meet The Beatles Again’
{Week of February 17}

Spirit Productions

American Christian Countdown

w/Jim Chanell:

Harry Browning, Laura Boone, Will McFarlane

(February 11-12)

RKO Networks

Countdown America w/

John Leader (IS INC):

DeBarge (January 28-29)
James Ingram (February 4-5}

RKO AROUND THE CLOCK — RKO'’s Barry Luchowec recently interview-
ed Waylon Jennings, who was in New York promoting his new LP ‘‘Waylon &
Co."" While in the city Jennings also appeared on the “David Letterman’’

show and ‘‘Live at Five."’

Solid Gold Saturday Night
(Dick Bartley):

Beatlemania & the British invasion (February 11)
The Lovin' Spoonful (February 18)

Rolling Stone
Magazine Productions

Guest DJ:

George Thorogood wiJohn Lee Hooker
(February 13)

AC/DC's Angus Young & Brian Johnson
(February 20}

Syndicate It, Inc.
Radiorobics wilayne Kennedy (dafy)

United Stations
Dick Clark’s Rock, Roll
& Remember:
Carly Simon (February 10-12)
Rick Dees’ Weekly Top 40:
Christopher Cross (February 10-12)
The Great Sounds:
Mitzi Gaynor (February 10-12)
Solid Gold Country:
John Conlee (February 10-12)
Weekly Country Music Countdowri:
Steve Wariner (February 10-12)

Westwood One
Budwelser Concert Hour:

Chaka Khan (February 13-19)
Earth News:

The Beatles’ publicist Fred Martin

(Woek of February 14)
Ih Concert:
Bryan Adams/Graham Parker (February 13-19}

Off The Record:

Pat Benatar/Def Leppard/Aldo Nova

(February 6-10)

Paul Rodgers/Z2Z Top/Streets (February 13-17)
Off The Record Specials:

.38 Special (February 6-12)

Blue Oyster Cult (February 13-19)
Pop Concerts:

Kool & the Gang (February 6-12)
Rock Chronicles:

The Producers (February 10-12)

Speclal Edition:
Ray Parker Jr. (February 6-12)
Atlantic Starr (February 13-19)
Superstars Rock Concert:
The FlxdKansas (February 17-19)

OLDIES ON TAPE
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NEWS & INFORMATION FEATURES

ABC

Rock Net:

“Lifelines™ features Norman Kaish discussing
homelcar alarm systems, Cancun, *‘kazoo mae-
stro’’ Barbara Stewart (January 30-February 3}

“Rocknotes’ w/Pat St. John features ““‘Rock's great
benefit shows,” w/Graham Nash, George Har-
rison, Dave Edmunds (Week of January 30)

AP

"Love and Marriage'’ (February 13)

cBs

Winter Otympics Preview reports
{January 8-February 6)

16-part Winter Olympics weekend special; weekday
and weekend reports (February 4-5, 8-10,
11-12, 13-17, 18-19)

Cilayton Webster

Jack Carney Comedy Show:

Dating & romance (February 6)

Joe Piscopo At Large:

Steve Martin/sports guy/Andy on Andy (February 6)
Sporting News Report:

Martina Navratilova/Julius Erving/Mickey
Mantle/Chris Evert-Lioyd/Bob Arum
(February 6)

Donnelly Media
Hiney Wine:

Hiney survival kit (January 30}

Harry's will is contested (January 37)
Gearing up for Valentine's Day (February 1)
Groundhog Dey (February 2)

Using Hiney to pay the IRS (February 3)

Narwood Productions

Minding Your Business:

The name game/computer program generators, Pt. |
{January 30)

Baer & Co./computer program generators, Pt. Il
(January 31)

Equipment write-offs/Photogenesis, Inc.
(February 1)

Commodities futures, Pt. |, Il (February 2-3)

Movie financing (February 3)

®Ray Otis joins United Stations
as the host of its national radio show
“The Great Sounds.” Otis, who cur-
rently holds down an air shift with
WNEW/New York, began his radio
career in 1955 and is a veteran air per-
sonality and programmer. He starts
hosting the program next Friday (2-3).

® London Wavelength, distributor
of the forthcoming ‘The Rolling
Stones at the Beeb,” has projected a
mid-1984 release for the program. Ori-
ginally scheduled for late '83 or early
'84 release, the show was postponed
due to the death of Alexis Korner, the

NBC

Newsline Extra:
The State of Our Union (Week of January 30)

Progressive Radio Net

Computer Program:

Input, output/printed matter/modems/son of
modem/network programming
(Week of January 30)

Laugh Machine:

Robin Williams/George Carlin/Rich Little/Robert
Klsin/Rowan & Martin (Week of January 30)

News Blimp:

Crying/computersflying/hair scams/rock magazine
(Week of January 30}

Sound Advice:

Sound/suspensionirefiexes/designs/bi-amplification
(Week of January 30)

Radio Entertainment Net

The Olympic Minute:

Winter games need sun (January 30)
Hurdler leaps Sunday problem (January 31)
Remembering Rosi's rooters (February 1)
The big blue monument (February 2)

The conqueror was a doll (February 3}

Strand Broadcast Services

Something You Should Know:

Behavior mod (January 30)
Career planning (February 1}
Parent-child relationships (February 3)

Westwood One

Spaces & Places:

The practical side ‘of personal computers
{January 30-February 3)
Making it in a man's world (February 6-10)

Mutual

Live broadcast coverage of ‘84 Winter Olympics
{February 6-19}

rock pioneer generally credited with
discovering the Stones.

® “The First Lady of the American
Stage,” Helen Hayes, has just com-
pleted her 600th
broadcast of Mu-
tuat of Omaha’s
“The Best Years.” & - v
The public affairs
commentary to old-
er Americans is
produced. by Glad-
ney Communica-
tions Ltd. in New  Helen Hayes
York and syndicated to over 200 radio
stations.

A/C CHR/TOP40 COUNTRY

Write: Burkhart/Abrams/Michaels/Douglas and Associates, Inc.

6500 River Chase Circle, East

Atlanta, Georgia 30328

Every weekend is Special on
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WMYK &

WZAM Go
Urban

WMYK & WZAM/Norfolk will
change formats from AOR to Ur-
ban/Contemporary on Monday
(1-30). Robert Benns, President
and a principal in the stations, cal-
led the move to Urban a shift
“from rock in the woods to the
rhythm of the cil

Addressing the reason for the
format change, Benns candidly
admitted, ““I think we can cite dis-
astrous ratings. We’ve found over
the last year or two that rock be-
came a very unstable, unpredicta-
ble format. We have an Urban sta-
tion in Chattanooga (WJTT) that
we've done well with, so we know
the game.”

Benns will install the format
himself and supervise it initially.
Bruce Dowdy will serve as Opera-
tions Manager, and is expected to
assume the programming duties
as well.

WRKR Appoints

Michael Raymond has joined
WRKR/Racine-Milwaukee as
GSM from WMKE/Milwaukee,
where he was Station Manager. He
replaces Al Crounse, who left the
station.

WRKR President/GM Joel
Thrope commented, ‘“We both
have a good opportunity to make
WRKR a real winner, as Mike’s
joining us is a good marriage. He is
going to bring to this station the
big-city professionalism that was
needed. Mike was the last spoke in
the wheel to complete our efforts to
make WRKR a top-flight radio
competitor in the greater Milwau-
kee market.”

Sexton KKHR GSM

KKHR/Los Angeles National
Sales/Marketing Manager Miles
Sexton has been elevated to GSM
for the CBS-owned outlet, re-
placing Hal Bedsole, who exits the
station.

VP/GM Bob Nelson told R&R,
“Miles has done just about every
job in sales for s
us. He’s a real
professional in
every sense of
the word. His
thorough experi-
ence in radio and
at CBS in all
phases of sales[

management m
make him a nat- .

ural candidate Miles Sexton

for the job. He’s very well re-
spected in the company and in
the advertising community as

well.”

Yasgar Becomes
VP At Atlantic

Atlantic Records has promoted
Larry Yasgar to the newly-created
position of VP/Singles Sales & Pro-
duction. He will also continue in his
present position as Director/Dance
Music at the label’s New York
headquarters.

Atlantic Executive VP/GM Dave
Glew comment-
ed, ““In his 14
years with At-
lantic, Larry’s
responsibilities
have encompass-
ed an unusually
diverse spec-
trum, including
sales, promotion,
A&R, and pro-
duction. He has Larry Yasgar
been instrumental in the develop-
ment of Atlantic’s Dance Music
Department since its inception in
the mid-1970s, and on behalf of the
entire Atlantic family I would like
to congratulate Larry on this
richly-deserved promotion.”

Raymond GSM

Raymond told R&R, “My thanks
to WRKR PD Pat Martin for let-
ting me know of this position.
WRKR doesn’'t always get the
credit it deserves because we are
licensed to Racine. After all, the
number one station in New York
(Z100) is licensed to New Jersey.
WRKR sounds fantastic and I have
a lot of faith in everyone’s ability at
this station to compete in the Mil-
waukee market.”

Before coming to Milwaukee,
Raymond was GM at KRLY/Hous-
ton and held various sales/man-
agement positions at WCBS-FM,
WOR-FM, WPLJ, and WKTU, all
in New York.

'Van Houten

Named GSM
At WHYT

Russell “Buzz’”’ Van Houten has
been named General Sales Manag-
er at WHYT/Detroit, moving from
AM sister WJR’s National Sales
Manager position. He replaces
Rocky Sisson at the Capital Cities
Communications CHR outlet, while
Sisson moves to WJR, where he
will be Manager/Sales Develop-
ment.

WHYT Station Manager Mau-
reen Hathaway commented, ‘‘Buzz
brings several years of contem-
porary radio management experi-
ence with him to WHYT. He is well-
known and respected in Detroit,
and we’re very enthusiastic about
having him join our staff.”

New York - Detroit - Washington, D.C. - Los Angeles
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Pro:Motions

Gilreath Named
Elektra VP/Sales

Eddie Gilreath has been ap-
pointed Vice President/Sales for
Elektra/Asylum/Nonesuch Rec-
ords. He is an 18-year veteran of
the music industry, most recently
serving as Executive VP/Sales of
Istand Records. Gilreath's label
background also includes ten years
with Warner Bros. Records,
where he began as Atlanta Region-
al Marketing Director and ended as
VP/Black Music Sales.

Eddie Gilreath

WLS-AM & FM Tap Lay

Linda Lay has joined WLS-AM & FM/Chicago as
Local Sales Manager. She moves crosstown from
WLUP, where she was General Sales Manager for two
years.

Important Fires Up Combat

Jamaica, NY-based Important Record Distributors,
under the direction of President Barry Kobrin, has es-
tablished the Combat in-house label. Fully committed to
heavy metal, the label plans to issue February releases
by Talas, The Rods, Helstar, and Oz.

Renaissance Debuts

Former Atlantic Records executive Phillip Rauls
and management consultant Rick Hawks have created
Renaissance Records. The first release is a remake of
the single “‘Mr. Lee” by Reni Grilli, a former vocalist
with the Elvin Bishop Group and Roy Orbison. Based
in Memphis, Renaissance will be distributed by indepen-
dent record distributors.

Failla Raised At
Mike’s Artist

Lisa Failla has been promoted
to Promotion/Marketing Manager at %
Mike’s Artist Management. She

iousl i . .
was previously Assistant Manager Wisa Fole

Kramer & Reiss, Patricola Merge

Public relations firms Kramer & Reiss and Susan
Patricola have merged their companies, effective Feb-
ruary 1. As aresult, the new organization has expanded
its representation of film and television product/person-
alities to include music and corporate divisions. Kenny
Kerner heads the former department, with Richard
Fisher overseeing the latter. Kramer/Reiss/Patricola
may be reached at (213) 274-9428.

Group W Appoints Aberle

James Aberie has been named Director of Training
and Development for Group W Radio. Prior to this, he
held the VP/Marketing and Development post for the
company’s radio sales division. Aberle succeeds Char-
tes Heiser, who was appointed VP/Affiliate Relations for
MUZAK.

Rall New WQPO GM

Bob Rall has been tapped as GM of WQPO/Harri-
sonburg, VA. He joins the station from a similar post at
WKKE/Jackson, MS, where he was also part-owner.

Weiss & Powell Name Bellin, Lavsa

Bob Bellin has been appointed New York Sales Man-
ager at Weiss & Powell Radio Sales. His career in-
cludes stints with RKO Radio and Torbet. In other
company activity, Kay Lavsa assumes the newly-creat-
ed post of Director/Agricultural Sales and Services.

McGavren Guild
Promotes Meyer

Deborah Meyer has been
elevated from Westem Division
Manager to VP/Westemn Division at [} 3
MG Media in Los Angeles, a Mc-
Gavren. Guild Radio subsidiary.
She's been with the firm over three
years, starting out as an Account I .

Executive. Deborah Meyer

BMI Hires Cain

Singer/songwriter Thomas Cain becomes Associate
Director of Performing Rights in BMI's Nashville office..
Working as an instrumentalist and/or vocalist, he has
recorded with several artists,. including Tony Joe
White, Barbara Mandrell, Billy Swan, and Mel
McDaniel. -

Hsu Joins E/A

J. Richard Hsu comes aboard
Elektra/Asylum Records as Cre-
ative Director. Before joining the
label, he served as art director-in
charge of special projects for the
13 Bloomingdale’'s department B8RS

stores. J. Richard Hsu

FairWest Moves

The corporate offices at FairWest have relocated
to 2007 N. Collins Blvd., Suite 501, Dallas, TX 75080.
The phone number remains (214) 243-7800. FairWest
also announced the opening of a La Jolla, CA office.
That phone number is (619) 456-2319.

WEST COAST POWERHOUSE

Rare opportunity to join a great radio statlon known for Its personalities
and stabliity. Afternoon drive with great dollars and benefits for key
Ingredlents. Relatable, aggressive, winning Instinct, areal performer who
enjoys promotion and contact with the community. All inquirles are
confidential. Tapes & Resumes to: Radio & Records, 1930 Century Park West,
#613, Los Angeles, CA 90067.

A major broadcast chain and equal opportunity employer.

Every weekend is Special on
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Hiber, Hart & Patrick
Salutes The RAB!

m=m ongratulations to Bill Stakelin, Wayne Cornils
- and the rest of the leadership of the new RAB

on the occasion of the fourth annual Managing Sales
Conference. Best wishes for a successful gathering.

Y ¢ at H,H&P are pleased to provide
B perceptual research assistance to the RAB.

m BELR, WA & [PATRIGE

QUALITY RESEARCH - WINNING RESULTS

NNNNNNNNNNNNNN NTY LARRY PATRICK, SENIOR VP
P.O. BOX 1220, PEBBLE BEACH, CA 93953 14440 CHERRY LANE COURT, SUITE 215 LAUREL MD 20707
(408) 373-3696 (301) 776-8855



JHAN HIBER

Researching Your Ad Community

As the numbers flow from the depths of the ratings companies’
computers, those stations with good books set up healthy sales expec-
tations. Seems like a natural enough reaction. However, many stations
will later become frustrated because they will be unable to match their
ratings gains with revenue growth. Why? Perceptual research aimed
at your local advertisers can often uncover the answer(s). Let’s look at
how this reseach aimed specifically at sales payoff might work.

Sales Research: When Useful?

Before you commit dollars to doing
research aimed at garnering the frank
perception of your local (or even nation-
al) advertisers, it might be best to think
about when such an expenditure might
be best justified. Here are some situa-
tions that cry out for ad community re-
search. The following are actual case
studies, with the stations not specified. . .

® Good numbers, poor sales: When
your ratings are up the station sales staff
gets high on the visions of revenues
dancing in their heads. But there is no
guarantee that just because your num-
bers look healthy your revenues will
naturally start flowing in at an increased
rate. Perhaps buys are not coming your
way because the local media mavens re-
sent the fact that your station once ran
on-air diary announcements (and as-
sume your numbers are somehow in-
flated as a result). Or there might be a
personality clash between the account
exec calling on the biggest agency in
town and the media staff there. Ad infin-
itum,

e New sales management: When
your station brings in a hotshot from Big
City, USA, it would be vital for him/her
to get a proper feel for the biases, likes/
dislikes, and attitudes harbored by the
key advertisers in your market. This
avoids the “bull in a china shop” syn-
drome where Mr./Ms. Know It All whirls
into town and immediately offends Molly

Mediabuyer. Perceptual research aimed
at your local ad community could, if
done properly, provide a roadmap to
better sales for the new sales honcho.

® Buying/evaluating the purchase of a
station: If you are looking to buy, or
have already committed to buy a station,
wouldn’t it be helpful to get an objec-
tive feel for the station’s revenue poten-
tial? Are past and current sales levels de-
pressed due to advertisers’ feelings about
the station’s ownership, its format, the
poor appearance of its sales team; or are
other factors beyond your control
causing the sales to not perform at ex-
pected levels? Don’t make the mistake of
buying a station with a format that the
advertisers perceive is a dying one — un-
less you are able to get the property at a
bargain price.

These are just some of the situations
where ad community research can pay
for itself manyfold. There are others,
which I will elaborate on at a later date.

Sales Research Techniques

Let’s say you've decided that getting
into the hearts and minds of the buyers
would be valuable to your sales effort.
Fine. Now what? Can such an effort be
done in-house or do you need an outside
researcher? How is the research sample
selected? How is the advertiser feedback
obtained® Allow me to offer answers to
these points.

® In-house versus outside researcher:
Naturally, as an industry researcher I

Q&A

research really deliver?”

arise in the focus group discussions.

A PD in Miami wrote in to ask, “What actionable points can focus group

As you might imagine, each station situation will dictate different mat-
ters that are addressed by the focus groups. In general, however, focus groups
can give you feedback on how a cross-section of the target audience feels
about perhaps 8-10 key issues. You can show TV spots or storyboards, for ex-
ample, and glean reaction to those. Examples of advertising logos or color
schemes can be displayed and discussed in terms of how they hit the public.
Airchecks of DJs you might be considering for hiring can be played to get
reactions from a portion of the desired audience. In addition, issues can be
addressed to determine whether or not a large sample telephone survey is
needed to more fully probe how many of the target share the feelings that

Arbitron Promotes Peacock, Adds Buys

James Peacock has been promoted to Manager of Arbitron’s Research
Department. Peacock has been with Arbitron for two years and prior to that
was with Susquehanna Broadcasting, serving in research capacities.

In addition, Arbitron has appointed a new Manager of the Central Re-
gion for Radio Station Sales. The new Chicago-based manager is Joe Buys,
who has broadcasting experience in Michigan. According to Arbitron VP/
Sales & Marketing Bill Livek, Buys, who is on board already, was part owner
and GM of WVIC-AM & FM/Lansing.

Birch Promotes Harper
In line with other reorganization plans and promotions, Tom Birch told
R&R Craig Harper has been upped to Vice-President of National Sales.
Harper, who will continue to operate out of the firm’s Dallas office, will over-
see sales efforts aimed at stations and at agencies/advertisers.

R&R/Friday, January 27, 1984

have a small bias for using the outside
firm to tackle your ad community study.
There are some good reasons for this ap-
proach, however. Two great reasons
actually — objectivity and confidential-
ity. It would be awfully hard for me
(when I was a sales manager) to have ob-
jectively set up and conducted such a
study. Inevitably personal biases creep
into the research — and that can doom
its effectiveness. Also, some salespeople
(and advertisers for that matter) might
get paranoid if they thought this research
was being done or sponsored by your
station.

When ad community perceptual re-
search is done well, there may be a buzz
in the market about “someone doing re-
search among the advertisers,” but the
sponsor of that research should remain
confidential. That’s why taking sponsors
to lunch or a golf date just doesn’t give
you the same insights and feedback as an
objectively set-up and conducted research
probe — face to face they won't give you
the same frank input that they’ll offer to
a researcher.

e Sample development: The best way
to generate the names of the people
the researcher should survey is to have
the GM and GSM (the only people at the
station who should know the study is go-
ing on) develop a list of key accounts
they’d like to obtain feedback from. De-
pending on the market and your compet-
tive situation, this list could total about
50-75 names, from a variety of direct
and agency accounts, and from adver-
tisers who have a variety of budgets.
This enables the station sales manage-
ment team to derive information from a
cross-section of its account list.

Three Major Approaches

Once the need has been seen, the re-
searcher hired, and the sample develop-
ed, how does the research actually work?
Here are the highlights of the three ma-
jor approaches.

® Mailed questionnaires: In this sys-
tem the researcher develops, in concert
with the station leadership, a question-
naire to be mailed to the key advertisers.
The advertisers can then fill in the forms
at their own convenience and send them
to the research firm for evaluation and
tabulation.

This is probably the least expensive ad

community research approach. How-
ever, as with any mail research tech-
nique, the questionnaire is inflexible and
doesn’t allow for probing. Still a useful
idea, however.

e Telephone interviews: This method,
while more expensive than the question-
naire, has some additional advantages.
Once a topic is being discussed, the in-
terviewer can probe those items that
seem to be hot buttons, or turnoffs, for
each advertiser. It is important to make
sure the interviewers are properly train-
ed and supervised, however. Also, some-
times advertisers don’t want to have
their day interrupted by such a call.

e In-person interviews: This system al-
lows the most probing and often derives
additional insights from such signals as
body language. Here the researcher sets
up interviews, each lasting from one to
two hours. Once the nature of the study
has been explained (“We’ve been hired
by local broadcasters to see what can be
done to better serve the ad community”),
the advertisers usually open up with a
barrage of input.

With the cost of flying a researcher in-
to the market as well as the data tabula-
tion and evaluation efforts, this system—
while offering the best chances for delv-
ing into the feelings of the advertisers —
does cost more than the other approaches.

Follow-up

Once the research has given you spe-
cific feedback from each advertiser,
what next? The station can do two things,
depending on the nature of the informa-
tion. If your station is well thought of
and might adopt a suggestion or two from
the advertisers, it's OK to disclose later
who sponsored the research — and state
what you'll do to respond to the input. If,
however, some negatives crop up, you
may just want to use the responses for
internal changes — bolstering your sales
effort, it’s hoped, without the ad com-
munity ever realizing that it helped you
improve your revenues.

Ad community research is a growing,
and I think vital, part of a station’s mar-
keting effort. With this type of research
your revenue growth can be maximized,
even if your ratings aren’t No. 1.



101 STATIONS
CHOOSE MOTOROLA
C-QUAM
AM STEREO!

Now we're really rolling.

Stations from coast to coast have made the
decision for Motorola C-Quam® AM Stereo. They
range from clear-channel powerhouses to day-timers,
with formats from MOR to C&W, throughout the U.S.
and Canada.

The majority are already on the air, reaping the
promotional benetfits of being among the first with
the beautiful sound of Motorola AM Stereo (and low-
distortion mono). The others are scheduled for
installation soon.

S0, if you're budgeting for new equipment, plan
to join these stations soon. For price and installation
information, contact Dick Harasek at (312) 576-2879,
or Chris Payne at (202) 862-1549.

Make the call for your station today, and get a
head start on your competition.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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ROCH

“Somebody’s
Watching Me”

One Of The ‘‘Most Added”’
87/57 With This Week Adds:

WNYS
WCAU-FM
B94
WHTX
PRO-FM
94Q

B97
KHTR
KEARTH
XTRA
WFLY
WTRY
WVSR
WYCR
WKEE
WLAN-FM
98PXY
WKRZ-FM
WBBQ

KZZB
WNOK-FM
KITE
KSET-FM
WRQK
WANS-FM
WOKI
WABB-FM
WHHY-FM
KX104
KTFM
KMGK
WKDQ
Z104
KJ103
KQKQ
WRKR
WRQN
KMGX

KHOP
KRQ
WFBG
WZON
KQlZ-FM
WISE
WJAD
WCGQ
Q104
KNOE-FM
WPFM
WGLF
KKQV
Y94
WAZY-FM
KGOT
KCDQ
KSLY
KIST

ROCKWELL

on Motown Records
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'83 Quarterly
Results

Rl
Philadelphia

WUSL Takes First As
WCAU-FM Slips; WEAZ

Segues To Second; KYW,
WCAU (Without Phillies)
Softer

Summer ’83  Fall '83
WUSL (Urbn) 8.2 8.5
WEAZ (BM) 7.1 8.4
WCAU-FM (CHR) 8.6 7.3
KYW (News) 8.0 6.6

WDAS-FM (Urbn) 6.1 6.2
WMMR (AOR) 5.6 5.9
WWDB (Talk) 52 59
WYSP (AOR) 5.3 5.7
WMGK (AC) 5.1 5.5
WPEN (BBnd) 49 4.7
WCAU (News) 7.5 42

WIP (AC) 3.0 4.2
wIoQ (AOR) 3.8 4.0
WKSZ (AC) 1.6 3.0
WFIL (Gold) 25 2.6
WSNI (AC) 2.6 2.5
WFLN-FM (Clas) 23 23
WWSH (CHR) 2.1 2.3

Richo
Miami

WINZ-FM Adds Two,

Grabs Lead; WHYI Slips

To Close Second; WQBA
Down From
Double Digits

Summer 83 Fall '83
WINZ-FM (CHR) 88 108
WHYI (CHR) 128 106
WQBA (Span) 10.2 85

WLYF (BM) 5.1 5.8
WINZ (News) 3.2 4.6
WSHE (AOR) 5.8 4.2
WRHC (Span) 28 4.0
WNWS (News) 4.2 3.9
WIOD (AC) 2.8 3.4
WAXY (AC) 3.4 3.2
WCMQ-FM (Span) 3.3 3.1
WWWL (AC) 29 3.0
WAIA (AC) 2.4 2.9
WKQS (Ctry) 26 27
wSsUQ (Span) 16 26
WWJF (AC) 2.1 2.6
WEDR (Blk) 1.9 2.5
WQBA-FM (Span) 3.3 2.5
WTMI (Clas) 1.8 2.0
WCKO (AOR) 2.6 1.7
WOCN (Span) 14 1.7
WQAM (Ctry) 1.4 1.5
WMBM (Blk) 4 13
WKAT (BBnd) 2.1 1.2
WEZI (AC) 7 11

WCMQ(Span) 10 10

RIS
San Francisco

KGO, KCBS Up Shares,
Remain 1-2; KSOL
Moves To Third;
KABIL-FM Surges;
KFOG Doubles
To Lead AORs

Summer '83 Fall '83

KGO (N/T) 86 9.1
KCBS (N/T) 47 54
KSOL (Urbn) 34 42
KSAN (Ctry) 41 41
KABL-FM (BM) 28 4.0
KBLX (Urbn) 40 38
KIOI (AC) 31 37
KYUU (AC) 31 35
KFOG (AOR) 17 32
KFRC (CHR) 43 30
KITS (CHR) 29 27
KSFO (AC) 33 27
KNEW (Ctry) 1.8 26
KQAK (AOR) 22 26
KRQR (AOR) 36 25
KNBR (AC) 30 23
KIBE & KDFC

(Clas) 20 2.3
KOIT-FM (Easy) 27 23
KMEL (AOR) 41 22
KYA (Gold) 14 22
KDIA (Blk) 25 21
KOME (AOR) 20 21
KKHI-AM & FM

(Clas) 24 20
KWSS (CHR) 12 18
KBAY (BM) 18 16
KSJO (AOR) 27 16
KEEN (Ctry) 203
KABL (BM) 24 12
KTIM (AC) 11 11
KEZR (AC) 7 10
KFAX (Rel) — 10

R
Atlanta

WZGC Passes WKLS-FM,
Cops Crown; WVEE
Loses Two; WSB Slips
Without Baseball;
WRRM Becomes
A/C Factor

Summer ’83  Fall '83
WZGC (CHR) 11.6 12.6
WKLS-FM (AOR) 12.3 11.4
WQXI-FM (CHR) 10.2 10.1
WVEE (Urbn) 11.5 9.3

WKHX (Ctry) 8.6 9.0
WSB (AC) 10.3 7.7
WPCH (BM) 59 6.8
WAOK (Blk) 3.7 41
WRRM (AC) 18 41
WSB-FM (AC) 5.0 41
WGST (News) 2.7 2.5
WPLO (Ctry) 2.4 2.0
WCNN (News) .6 1.2
WIGO (BIk) 2.4 1.2

R
Detroit

WJR Drops After
Baseball, Still Reigns;
WRIF Edges WLLZ;
WNIC-FM Adds Two;

WMJC Up Strong;

WDRQ Down Two

Summer 83  Fall ’83

WIR (Misc) 13.5 10.8
WRIF (AOR) 7.1 7.5
WLLZ (AOR) 8.1 7.4

WNIC-FM (AC) 4.6 6.6
WDRQ (Urbn) 8.1 6.1

WWJ (News) 48 5.9
WJLB (Blk) 5.7 5.4
wJOI (BM) 4.1 4.8
WMJC (AC) 3.0 4.5
WXYZ (Talk) 4.9 3.9
WHYT (CHR) 4.6 3.8
WWWW (Ctry) 2.9 3.6
WCZY (AC) 3.5 3.2
WABX (CHR) 3.3 2.8
WJIZZ (Jazz) 2.0 2.8
WOMC (AC) 3.0 2.3
WCXI-FM (Ctry) 2.0 2.1
WCXI (Ctry) 1.9 1.8
WHND (Gold) 1.2 1.8
WLBS (Urbn) 1.1 15
WQRS (Clas) 1.1 1.5
WGPR (BIk) 9 13
CKLW (AC) 1.7 1.2

Rl
Houston

KMJQ Slips From
Double Digits, Retains
First; KIKK-FM Leads

Country Advance, Takes
Runner-up; KKBQ-FM
Improves To Third

Summer 83  Fall ’83
KMJQ (Urbn) 10.0 9.4
KIKK-FM (Ctry) 8.2 8.9
KKBQ-FM (CHR) 7.0 8.8

KSRR (AOR) 7.4 7.8
KRLY (Urbn) 8.8 7.0
KLOL (AOR) 5.1 5.9
KILT-FM (Ctry) 4.1 5.7
KODA (BM) 41 5.5
KTRH (Talk) 34 5.2
KRBE-FM (AC) 4.3 4.6
KFMK (AC) 3.5 4.5
KQUE (AC) 5.0 3.6
KPRC (News) 38 3.0
KKBQ (CHR) 2.4 2.2
KLEF (Clas) 1.3 1.8
KLVL (Span) 1.1 15
KXYZ (Span) 1.6 1.4
KCOH (BIk) 2.0 1.2
KIKK (Ctry) 1.7 1.1
KILT (Ctry) 1.6 1.1
KFRD (Span) = 1.1
KGOL (Rel) 9 1.0




VOTED BEST RADIO SPECIAL OF 83
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In a nationwide survey of rock program directors and music directors conducted by The Album Network, WESTWOOD
ONE’s 12-hour “US Festival Concert Special” was overwhelmingly selected Best National Radio Special of 1983.1t was a
one-of-a-kind concert event that deserved unprecedented coverage. We're proud to have been able to bring it to you.

For the biggest events in radio, it's WESTWOOD ONE...and only!

WESTWOOD ONE

New York ¢ Los Angeles » London

wWwWwW americanradiohistorv com
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Fall ’83 Quarterly
Results

DEBORAH ALLEN
“I've Been Wrong Before”

S S Rieho

PB-13694

BB 51%

BB 44 %

BB 37%

“Fallen Ange

GUS HARDIN

1”

CB 50*%

PB-13704

CB 41%

BILL MEDLEY

“Till Your Memory’s Gone”

PB-13692

CB 33 %

Baltimore

WIYY New Leader,
WXYV Runner-up;
WPOC, WWIN-FM
Surge; WFBR Softer
Without Orioles

Summer 83 Fall '83
WIYY (AOR) 9.7 9.9
WXYV (Urbn) 8.6 83

WBSB (CHR) 9.6 8.1
WBAL (AC) 7.9 7.7
WPOC (Ctry) 5.0 6.6
WLIF (BM) 438 5.6

WWIN-FM (Blk) 3.3 5.2
WMAR (CHR) 2.6 3.8

WFBR (AC) 68 36
WEBB (Blk) 22 34
WWIN (Blk) 40 34
WYST (AC) 30 34
WCBM (N/T) 26 33
WCAO (Ctry) 35 3.0
WITH (BBnd) 25 24
WWDC-FM (AOR) 26 2.2
WHUR (BIk) 15 17
WAVA (CHR) 19 15
WRQX (CHR) 20 14
WQSR (AC) 19 13
WRBS (Rel) 9 12
WTOP (News) 9 11

RIS,
Buffalo

WBEN Adds To
Pacesetting Total;
WJYE Returns To

Double Digits; WBUF
Healthier; WPHD Slips

Summer 83 Fall '83

WBEN (AC) 104 121
WJYE (BM) 78 101
WYRK (Ctry) 79 8.1

WGRQ (AOR) 7.7 7.1
WPHD (CHR) 9.0 6.4
WBEN-FM (CHR) 6.6 5.9

WGR (AC) 5.5 5.9
WBUF (AC) 3.7 5.8
WNYS (CHR) 4.6 49

WECK (BBnd) 6.8 4.7
WKBW (CHR) 438 45

WZIR (AOR) 50 35
WYSL (CHR) 27 3.0
WBLK (Blk) 31 28
WDCX (Rel) 18 20
WXRL (Ctry) 1 13

Milwaukee

WQFM Rises To Double
Digits, First Place;
WTMJ Skids Without
Brewers, Still Second;
WLUM Surges Into
Fourth; WMIL
Leads Country

Summer 83 Fall '83
WQFM (AOR) 9.2 10.7

WTMJ (AC) 181 104
WKTI (CHR) 91 91
WLUM (Urbn) 43 82
WMIL (Ctry) 34 73
WEZW (BM) 62 6.0
WOKY (BBnd) 30 51
WBCS (Ctry) 40 47
WZUU (AC) 44 44
WISN (AC) 40 39
WMYX (AC) 52 39
WRKR (CHR) 27 3.0
WLZZ (Gold) 17 19
WLPX (CHR) 51 18
WNOV (BIk) 33 18
WFMR (AC) 17 17
WTKM-FM (AC) 3 12
WGN (Talk) 3 11

RIS
St. Louis

KMOX Still Gigantic;
KHTR Down Two; KWK
Tightens AOR Race;
KMJM Becomes
Strong Contender

Summer 83 Fall 83
KMOX (Talk) 24.6 21.2
KHTR (CHR) 11.1 9.2

KSHE (AOR) 9.4 8.4
KWK-AM & FM
(AOR) 8.1 8.3

KMJM (Urbn) 64 8.1
WIL-FM (Ctry) 60 63
KEZK (BM) 53 48
KSD-FM (AC) 53 48
WRTH (BBnd) 31 4.2

KSD (Ctry) 39 40
KYKY (AC) 30 34
KXOK (Talk) 15 25
KADIFM (AC) 15 19
WZEN (BIk) 13 14
KATZ (Bik) 9 12
KLPW (BM) 7 12
WEW (BBnd) 3 12
WIL (Ctry) 12 1.2

Kansas City

WDAF Adds To Winning
Share; KLSI Bolts Into
Runner-up Spot; AORs

Up, KBEQ Softer

Summer '83  Fall '83
WDAF (Ctry) 12.7 14.6

KLSI (AC) 63 9.2
KBEQ (CHR) 96 76
KYYS (AOR) 68 74
KCMO (N/T) 71 6.6
KKCI (AOR) 64 6.6
KFKF-FM (Ctry) 59 65
KPRS (Blk) 80 64
KJLA (BBnd) 32 48
KMBR-FM (BM) 30 46
KUDL (AC) 32 46
KMBZ (News) 49 44
WHB (AC) 39 35
KCMO-FM (Ctry) 35 19
KZZC (CHR) 42 18
KXTR (Clas) 13 16

RISk
New Orleans

WEZB Still Tops As
WYLD-FM Gets
Stronger; WWL, WBOK
Jump Into Spotlight;
WQUE-FM Tightens
A/C Race

Summer '83  Fall '83
WEZB (CHR) 15.7 15.4
WYLD-FM (Blk) 13.0 14.8
WRNO (CHR) 8.8 7.1

WBYU (BM) 72 6.2
WSMB (AC) 58 6.0
WNOE-FM (Ctry) 64 57
WWL (Talk) 31 56
WAIL (Urbn) 60 54
WBOK (Rel) 37 54
WAJY (AC) 54 50
WQUE-FM (AC) 36 48
WTIX (AC) 24 31
WNOE (Ctry) 21 23
WYAT (Gold) 1.8 23

WWIW (BBnd) 13 18
WQUE (CHR) 2.5 14
WYLD (Rel) 1.7 13
WSHO (BBnd) 1.6 1.0

Format Legend

AC—Adult/Contemporary, AOR—Album-Orlented Rock, BBnd—Big
Band, Blk—Black, BM/Easy— Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radlo, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscelianeous, News—News, N/T—

News/Talk, Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
Urban Contemporary.

B &0
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DEITA MMR

WELCOME YOU TO THE
!98@ FI.Y—lN

T WORKED!

For the fifth consecutive year, over 100 broadcasters from MMR markets gathered for an
intensive, two-day conference on radio marketing in the 1980’s, and for the fifth consecutive
year, it was a smashing success!

Dr. Kenneth Blanchard captured managers and spouses alike with a talk on the “One Minute
Manager” as did Dr. Charles Garfield while stressing the factors leading to peak personal
performance. Michael Bader gave an update on the FCC, Delta’s Bob Coggin spoke on the
airlines, ARTA’s Ron Santana summarized the travel business while Susan Bondy brought
participants up to date on ways to capitalize on their investments. And there’s more!

A busy schedule of workshops and seminars on topics ranging from co-op retail sales to
group management and the emergence of non-wired networks kept the involvement level
high throughout the conference. The Commercials Festival let everyone see how their peers
used TV for promotion in 1983.

The Annual Fly-In is part of our investment in our clients—our way of expressing the great

-~

value we place in that very special relationship.

MAJOR MARKET RADIO

NEW YORK » CHICAGO « LOS ANGELES + PHILADELPHIA + ATLANTA « DETROIT - BOSTON - SAN FRANCISCO - DALLAS + ST LOUIS

www americanradiohistorv.com
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Ask Your Columbia

Footloose (Columbia)
75% of our reporters on it. s: Up 11, Debuts 39, Same 47, Down 0, Adds
74 in Id WKBW PRO FM 0107 94Q, 293, KAFM, Q105, B96, KZZP,

KMJKCm rplay in Parallels.

KENNY LOGGINS

éé 99
Footloose
C One Of The
HR BREAKERS. Most Added

KENNY LOGGINS

About These Great

“ABLUE OYSTER CULT

‘“Shooting Shark”’

NPHD WKDD WFBG WOMP-FM WBNQ
K104 WJXQ WIGY KQlZ-FM KYTN
WRCK WRKR WERZ WYKS KCDQ
WZLD WHOT OK100 WIXV KOZE
WNFI KSKD 95XIL KKQV KSLY
KZOzZ

‘“Encore”’

CHR
SIGNIFICANT ACTION

#4 Black Hottest Record

'CHERYL LYNN

WXKS-FMadd Z100 15
WPLJ 17-13  KIQQadd

Black Chart: €)

EARTH, WIND & FIRE
Blachk BreakerS ‘“Touch’’




PAUL YOUNG
‘““Come Back And Stay”’

CHR
SICNIFICANT ACTION

“Oh yeah, this has been in high rotation Second/WeekOut ArdiAlieay on?
at home for the past several months. WXKS-FM WNFI 95XIL
One of his 3 top five singles in England, e o i g
| expect this song to be his first Ameri- KIMN WKDD KTDY
can hit. Not since Culture Club have | Q103 WZPL WPFM
. . . KIQQ 2104 WAEV
been this high on an artist . . . and Paul WVSR WHOT WIXV
Young is the goods. We’'re talking major K104 KBBK KKQV
t terial.”’ WYCR KHYT KYTN
star material. WTIC-FM KRQ WAZY-FM
Dave Sholin’s Personal Picks WKEE WIKZ KTRS
Gavin Report, January 20 WRCK WERZ KGHO
WKRZ-FM OK100 KBIM
WZLD WKHI KSLY

KzOZ

MIDNIGHT OIL
‘“Power And
The Passion’’

Wb ° On Your Desk This Week!

Enjoying Out-Of-The-Box Action
At Black And A/C Radio!
Black Chart: €3
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Don’t miss

I\

e on SATURDAY NIGHT
LIVE 1/28

e on MTV with his new
video “REBEL YELL”

*on a NATIONAL TOUR
NOW

“REBEL YELL ...

i

Performing

WPHD WHFM WZPL KHYT WIXV
Z100 WRCK wJxQ WIGY KKQV
WCAU-FM  WKRZ-FM KJ103 WERZ WHSL
CFTR KHFI WRKR OK100 WBNQ
KHTR WSKZ WRQN 95XIL KCDQ
KMJK WFEQK K107 WOMP-FM KSLY
K104 WOKI WHOT wsQv KzZOZ
WLAN-FM  KBFM KBBK KQIZ-FM  KIST
98PXY KT=M KSKD WYKS

HUEY LEWIS
§ THE NEWS

“1 Want A New Drug”

From the GOLD LP “SPORTS”
Heavy on MTV vs442766

CHR CHART DEBUT &

"lon1 Basil

“Over My Head”

VS4 42753
From the new LP “Toni Basil”
WHTT  WFLY  KKXX
CKGM K104  OK100
, 93FM  WHFM  95XIL
i:_‘-_"i:' 195 WZLD  WJBQ
“o\®  KIS-FM KJ103 WOMP-FM
‘ . WIXV
Chrysalis.

Records & W Cassettes

R&R/Friday, January 27, 1984

83 Quarterly
Results

RAcHo

Minneapolis

WCCO Sets The Pace
Again; KSTP-FM, WLOL
Slip As WLTE Doubles;

KEEY Vaults
Into Contention

Summer '83 Fall '83

WCCO (AC) 202 197
KSTP-FM (AC) 139 113
KDWB-FM (AOR) 100 9.0
WLOL (CHR) 97 89
KEEY (Ctry) 64 8.0
WLTE (AC) 32 65
KQRS (AOR) 66 57
WAYL (BM) 42 56
WDGY (Ctry) 50 4.0
KSTP (Talk) 35 36
KJJO (Gold) 15 31
WWTC (Easy) 20 11
e ]
ARrBITRON RADIO

Dayton

WHIO-FM Vaults Back
Into First; WTUE Stable,
Strong Second; WJAI,
WAVI Show Slippage

Spring '83  Fall '83

WHIO-FM (BM) 104 139
WTUE (AOR) 126 124
WHIO (AC) 99 91
WONE (Ctry) 71 15
WDAO (BIK) 58 58
WING (AC) 55 54
WVUD (AC) 44 54
WYMJ (AC) 48 49
WJAI (BBnd) 64 48
WSKS (AOR) 10 28
WBLZ (Urbn) 47 27
WAVI (Talk) 67 25
WBZI (Ctry) 21 23
WPFB-FM (AC) 24 18
WPTW-FM(AC) 5 11
WKRQ (CHR) 9 11
WLW (AC) 27 3.0

Determined to have engaged in on-air sur-

vey activities.

For The Record: KVI/

Seattle should be listed

as A/C, not News/Talk;

WYSL/Buffalo should be

CHR, not A/C, as previ-
ously printed in R&R.

RIS
Jacksonville

WFYYV Slips, Still Huge;
WIVY Down From
Double Digits;
WQIK-FM Moves

To Third
Summer '83 Fall '83
WFYV (AOR) 17.9 16.6
WIVY (AC) 11.2 9.7

WQIK-FM (Ctry) 9.4 9.5
WJAX-FM (Urbn) 9.1 89
WKTZ-FM (BM) 938 8.4
WCRJ-FM (Ctry) 85 8.3

WAIV (AC) 8.7 7.5
WPDQ (BIk) 5.1 4.0
WERD (BIk) 4 2.9
WSVE (AC) .8 2.4
WCGL (Rel) 1.6 2.2
WQIK (Ctry) 9 1.8
WOKYV (AC) 1.8 14
WNFI (CHR) 1.5 14
WAPE (BBnd) 2.1 1.2
WKTZ (BBnd) 5 1.2
WEXI (News) 1.0 1.0

R
Hartford

WTIC-FM, AM Remain
Dominant; WHCN
Squeezes Into AOR Lead;
WRCH Wins
Beautiful Music Contest

Summer ‘83  Fall '83
WTIC-FM (CHR) 19.2 19.5
WTIC (AC) 18.7 17.4
WHCN (AOR) 6.1 8.2
WCCC-FM (AOR) 83 8.1
WDRC-FM (AC) 5.9 6.0

WRCH (BM) 4.1 5.9
WKSS (BM) 5.7 4.8
WIOF (AC) 31 3.3
WAQY (AOR) 1.3 2.4
WPOP (News) 3.5 2.3
WWYZ (AC) 2.7 2.1
WPLR (AOR) 3.2 19
WRCQ (BBnd) 1.6 1.8
WDRC (AC) 38 1.7
WKCI (AC) 5 1.0

Format Legend

AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radlo, Clas—Classical, Ctry—Country, Gold—
Oldles, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
Rel—Religious, Span—Spanish, Talk—Talk, Urbn—

News/Talk,
Urban Contemporary.

R
Indianapolis

WZPL Still Flying High;
WIBC Up Two,
Strengthens Hold On
Second; WFBQ Loses
Three; WIRE Closes

Country Gap

Summer '83  Fall '83

WZPL (CHR) 18.0 17.0
WIBC (AC) 13.6 15.7
WFBQ (AOR) 13.4 10.5
WFMS (Ctry) 9.9 9.7
WIRE (Ctry) 6.2 8.6
WXTZ (BM) 7.7 7.6
WENS (AC) 6.6 6.7
WTLC (Urbn) 6.1 4.6
WNAP (AC) 49 38
WMLF (BBnd) 23 25
WNDE (AC) 1.7 2.5
WXIR (Rel) 4 1.4
WGRT (Urbn) 4 1.0
= =i = e

ARBITRON RADIO

Toledo

WIOT Wins But Loses
Two; WRQN Debuts
Notably; WKLR Rises

To Second

Spring '83  Fall '83
WIOT (AOR) 12.2 10.3
WKLR (Ctry) 8.0 9.2
WLQR (BM) 8.3 9.0
WSPD (AC) 9.4 8.8
WMHE (AC) 7.5 7.5
WJR (Misc) 5.0 5.9
WTOD (Ctry) 6.0 5.2
WWWM (AC) 7.8 5.2
WRQN (AOR) = 4.4
WOHO (AC) 4.1 4.1
WVOI (Blk) 1.3 3.3
WCWA (Easy) 5.4 3.2
WTWR (CHR) 1.3 2.3
CKLW (AC) 2.0 1.8
WLLZ (AOR) 6 1.8
WRIF (AOR) 14 1.2
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There’s No Holding Back These Unstoppable Hits...0n Arista.

ARISTA

< 1984 Arista Recards. Inc New. On Arista Albums and Arista Qualitap@ Cassettes.
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lanagement

Listening: More Than Just Hearing

We're all very good talkers. Especially those of us
connected with the radio industry: after all, we're in the
communications business. Yet most of us are guilty of not
doing just that — communicating. Why? Because few of

us are very good listeners.

Listening is an important part of
communication. According to var-
ious research, of the waking hours
spent communicating (80%), at
least 45% are devoted to listening.
Executives spend most of their
work time in discussions (meet-
ings, face-to-face conversations,
on the phone); 40-60% of their
business day consists of listening.

The listening efficiency of work-
ing people, however, measures
less than 50%. Translated, that
means only half
of the oral mes-
sages delivered
during a typical §
workday are
thoroughly un-
derstood. Tradi-
tional education
centers on read- = .
ing, writing, and Gary Kaplan
speaking, but virtually ignores lis-
tening. Unfortunately, this neglect
has been carried over into our
business and personal lives. As a
result, many people perceive
hearing and listening as synony-
mous. They aren’t. And that’s one
of the first steps toward improv-
ing listening skills: there’s more
to it than just hearing.

Four-Stage Process

Hearing, in fact, is one of four
stages comprising the entire lis-
tening process. Known also as
sensing, it’s simply the physical
awareness that a message (sound
waves) is being received. In other
words, your ears are in working

condition. The second phase is in-
terpretation, which in turn leads
to understanding or misunder-
standing. Next up is evaluation. In
this step the information is reflect-
ed upon, and a judgment is made
as to how that information will be
used. The final stage, responding,
is a combination of the first three
listening levels. At this point, the
listener provides the speaker with

~a verbal or visual reaction to ac-

knowledge that the message has,
indeed, been received.

Being aware that listening con-
stitutes four different stages is a
move in the right direction. But

“External distractions are
the easiest to handle. In-
ternal interferences are
more difficult they
spring from natural human
feelings.”

don’t assume that this knowledge
alone will automatically bring
about better listening results. Lis-
tening is an active, rather than
passive, effort. And it’s more than
just wanting to listen. Consider
these facts from an Executive
Skills article:

» Once a person finishes speak-
ing, the listener remembers only
about half of what was said

DISK.

COMPUTERIZE NOW ... WITH

COMPLETE TRAFFIC-BILLING SYSTEM
USING RADIO SHACK’S TRS-80 MODEL
12 (OR II) WITH 12-MEGABYTE HARD

A professional, coordinated system that turns out
orders, logs, invoices, affidavits and sales reports
— more than 40 different printouts! And the price is
designed for new computer users!

Ask for brochure and sample printouts. Or, send $7 for
a demonstration disk to run at your Radio Shack Com.-
puter Center — refundable on disk return.

THE PROGRAM MANAGER
P.O. Box 45
Inglefield, IN 47618
(812) 867-3524

Radio Shack and TRS-80 are trademarks of Tandy Corp.

By Gary Kaplan

« Within eight hours of learning
something, one-third to one-half is
forgotten

« Two months after listening to
a talk or speech, only one-fourth of
what was said is remembered.

With that in mind, you must
make a concerted effort to tune
out any external/internal in-
terferences, which could impede
effective listening.

“Listening comprehen-
sively gives you the
satisfaction of really com-
municating.”

Blocking Out Distractions

External distractions are the
easiest to handle. It's simply a
matter of shutting a door or win-
dow, moving out of the hearing
range of other people, or holding
telephone calls. Internal interfer-
ences are more difficult because
they spring from natural human
feelings.

Foremost in this particular cat-
egory is a dilemma we’re all born
with — the ability to think faster
than someone can speak. Since the
thought process is nearly four
times faster than the average
speech rate of 125 words per min-
ute, our minds tend to wander and
we get lost in our own thoughts.
Rather than following what’s be-
ing said, we anticipate what’s go-
ing to be said and jump to conclu-
sions.

Internal listening blocks also
take other forms:

Prejudgment — The speaker
appears nervous and disorganiz-
ed, rifling through his notes; you
don't like the speaker’s appear-
ance or mannerisms or the speak-
er gets off to a slow, vague start.
In either situation you assume the
speech will also be disorganized
and boring; that you won’t learn
anything from the message being
given.

Stereotypes — Closely allied
with prejudgments, this distrac-
tion relates to the habit of putting
people in certain categories rath-
er than seeing the person as an in-
dividual; i.e., the manager who
dismisses women as having no
sense of business and uncon-
sciously ignores or pays little at-
tention to what his female manag-
ers have to say.

Personal Emotions — The
speaker begins his talk with an
off-color joke or a subordinate
says something that offends you.
You become angry and figure you
don’t have to listen to that. But to
be an effective manager, you
must learn to control your feelings
so you can keep listening and
make level, accurate evaluations,

Ten Keys To Effective Listening

More and more, companies are recognizing the link between listening
and business/personat success. One of the leaders in this field is the Sperry
Corporation. What began as a creative sales campaign has since been
adapted as part of the corporation’s business philosophy. Dr. Elliott Ross,
Sperry's Director, Management and Organization Development, explains,
“We believe that listening is a very important communication skill that has
been badly maligned. Not only will it make you more powerful, by giving you
information needed to make good work and life decisions, but it will build
relationships. People want to be listened to, and the peopie who listen to

them are the people they like best.”

In addition to conducting numerous listening seminars for Sperry
employees, Dr. Ross has led workshops for many of the firm's customers. At
each of these sessions he drives home ten key effective listening techni-

ques:
Listen for ideas, not facts.
Judge content, not delivery.
Listen optimistically.
Don’t jump to conclusions.

Concentrate.

Capitalize on fact that thought is faster than speech.

Work at listening.

Keep your mind open, hold emotions in check.

Exercise your mind.

When practiced regularly, Dr. Ross emphasizes, these guidelines can
lead the way toward better listening and understanding.

L]
-
*
L]
e Adjust your notetaking to the speaker.
*
®
*
*
®

Other Bad Habits — Sometimes
you try too hard at paying atten-
tion, concentrating on details, in-
stead of major ideas. Then the in-
tended message is overlooked.
Maybe you tune out once the sub-
ject matter becomes too complex
or it’s something you don’t want to
hear because it doesn’t fit in with
your point of view. Or you let your
mind dwell on office/home prob-
lems that are completely unrelat-
ed to what’s taking place at the
moment.

Working Toward
Improvement

A good place to practice and re-
fine your listening skills is during
a meeting or speech. Since the
major barrier to effective listen-
ing is your quick-moving mind,
the key to curbing that natural
tendency lies in keeping your
mind busy and involved with the
subject at hand. First on the agen-
da is evaluating the general or-
ganization of the speaker’s com-
ments. Bear in mind which part
you’re listening to (introduction of
thesis, supporting evidence, sum-
mary) by asking yourself what the
speaker is doing throughout the
talk. You can listen ahead; see if
you can figure out the speaker’s
next statement or what evidence
will be offered. Is the evidence
factual and does it support the ar-
gument? Instead of tuning out
when the information becomes
complex, exercise your mind and
stretch your capacities. Tackling
“difficult”” material makes you
learn, discover, and broaden your
scope.

‘“ . .. of the waking hours
spent communicating
(80%), at least 45% are
devoted to listening.
However, the listening ef-
ficiency of working peo-
ple measures less than
50%.”

Constant review and question-
ing helps you determine whether
you're following the talk’s logic,
as well as what it means to you
and/or your company. Plus, as

you mentally summarize and an-
alyze what’s being said, listen
critically for possible elements of
propaganda or illogical argu-
ments. Notetaking may also help,
as long as you jot down a few
words about each principle point
that will later jog your memory.
Otherwise, trying to write down
everything that’s said is impossi-
ble — most times you can’t write
as quickly as someone else talks.

Remember, too, that what’s not
being said is just as important as
what’s being said. Nonverbal
communication surfaces as facial
expressions, posture, movement,
gestures, pauses, and hesitations.
So listeners must learn to use their
eyes to observe and interpret
these signals. It could be some-
thing as simple as the speaker
passing a finger under his nostrils,
which sometimes indicates hedg-
ing or withholding of information.
However, you shouldn’t be too
strict in your interpretations.
What your eyes see is meant to
complement what your ears are
telling you. Body language is also
a two-way street; through your
own responses and movement, let
the speaker know you are hearing
the words and understanding the
message being communicated be-
tween the lines.

New *““Ears’’ Resolution

Listening is an essential func-
tion. It’s the primary reason for
things getting done, from the ex-
ecutive level on down. It influ-
ences morale, which positively af-
fects productivity. If not practic-
ed, instructions are misunder-
stood or your key people leave be-
cause management didn’t listen.
Either situation represents a
waste of time and money, some-
thing no business can afford. The
same holds true in personal rela-
tionships. Listening comprehen-
sively gives you the satisfaction of
really communicating. Start now.
It's never too late to make a new
‘“‘ears”’ resolution.

Gary Kaplan presently serves as
Managing VP/Partner of search firm
Korn/Ferry International. Based in
the Los Angeles corporate offices,
he also heads the company'’s inter-
national entertainment specialty
practice.




Surrey is Radio’s full service consuiting and
research firm. What this means to the
ratings scorned execulive is a myriad of
possible scictions to choose from ... and all
from one scurce. Whetner it's consuliing,
focus groups, telephone studies, music
tests, market analysis or station evaua-
tions, with Surrey, you Jet only what you
need; more mportantly. each program is
specifically designed for yaur market and
station.

Before your next raling period, call Surrey
anc askfor one of ourrepresentatives. We

Call 303-989-9389 today.
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Sales

Goal-Setting — Part 11

In our last segment (1-13) about the impor-
tance of intermediate and next step goals, we
noted that many salespeople resist the accoun-
tability that these goals require. We talked
about the need to establish a ‘‘convenant” be-
tween the salesperson and the manager. The ob-
vious question is how to get salespeople to relate
positively to this concept, and to motivate them-
selves to become goal-directed, rather than just
goal-oriented. Should you expect every salesper-
son to do this? Of course. Will every salesperson

do it? Of course not.
Let me share with you a
pet theory of mine that
deals with people in general
and salespeople in par-
ticular. Let’s take any sales
staff and make it a universe
of 100. The manager in-

for a position on your staff.

BreakQut's multicolor, plotter graphics
present your station’s strengths. Beautifully
and simply. So even your most difficult pros-
pects are quickly interested. And persuaded.

You'll save with BreakOut, too. Because

Colorful presentations help increase
That's why BreakOut, Jefferson-
ful in-house computer system for ratings sum-
mary and analysis, is the perfect candidate

troduces any new idea, pro-
gram, or system. About
20% of the people, whether
they understand it or not,
will think it’s the greatest
thing since indoor plumb-
ing. Another 20%, whether
they understand it or not,

The most
colorful salesperson
onyour team.

Pilot's power-

And the IBM

ers convenient, unlimited
number of illuminating re
phone hook-u;:?s.

By Norman Goldsmith

will think it’s the worst
thing since herpes. The
other 60% won’t necessarily
understand it any better or
like it any more than the
others, but they will accept
the fact that the manager
knows what he or she is do-
ing. They will make the ef-
fort, and six months later
they will be much better

salespeople. They probably

won’t credit the manager,
they just got smarter.

Effective Goals
You can’t let the 20% who
are negative hold you and
the salespeople back. You
have to concentrate on the
80% who are influenceable
and willing to grow. Wheth-

orts. N )
r tif e@\
i

rsahalifComputer which is

used with the system is compatible with other

unlike expensive on-line systems, BreakOut

Jefferson-Pilot Data Systems

Executive Plaza

501 Archdale Drive
Charlotte, NC 28210
704/525-3901

Computer systems
for broadcasters,
by broadcasters.

software such as AutoSelect—our fast, effi-
cient music rotation system.

So call Sandy taCasse cellect, 704/
525-3901. Find out how BreakOut can help
increase sales and save you money.

Jeffensan
[1]1]
Daia sysiems
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“Think about bottom-up input with top-down control.
As the manager, you are in the best position to de-

termine the sales needs.’

er they realize it or not, ef-
fective goals, properly posi-
tioned, will stimulate them
to become much more pro-
ductive. We discussed the
five-point structure of effec-
tive goals last time, and
shortly we will outline some
specific billing and non-bill-
ing goals. But what about
the positioning of goals?
How can you get salespeo-
ple involved in, and com-
mitted to, their goals?

One of the best ways is to
allow them to have signifi-
cant input. Granted, this is
not always possible, par-
ticularly in the overall bill-
ing goal. As we noted in the
previous article about pro-
jecting, you may have to
forcefeed this one due to
station needs. However,
there are many other in-
stances where salesperson
input is critical to commit-
ment. The key is to channel
the input so that it is com-
patible with management’s
philosophy and needs. If
you don’t, you run the risk
of having the salespeople
give you goals that can be
either unrealistic or mean-
ingless.

Bottom-up Input

There has been a great
deal of talk recently about
bottom-up input. The suc-
cess of the Japanese quality
control circles is one exam-
ple. The best-selling book
‘““‘Megatrends’ suggests
that we are changing from
“top-down” to ‘‘bottom-up”’
influence. It seems appar-
ent that people function bet-
ter when they have input in-
to their goals. However,
let’s paraphrase the Mega-
trends idea, and think about
bottom-up input with top-
down control. As the man-
ager, you are in the best
position to determine the
sales needs. Consequently,
you set the parameters, and
you indicate which areas
you want the salespeople to
address.

Obviously, different sales-
people will have varying
degrees of responsibility in
different areas, but each
will be required to set and
work towards goals in ev-
ery area. For example,
your newer salespeople will
devote more time to new
business development, but
all salespeople should be

accountable for some effort
in this area. This concept is
similar to the one I discuss-
ed in Part I when using the
sports analogy. Winning
teams have individual and
team goals that are flexi-
ble, depending on different
situations. However, there
are always well-defined in-
cremental goals, controlled
by the head coach, that are
designed to make each
player more effective.

Benevolent
Dictatorship

By defining the specific
areas you want covered,
and then having the sales-
people input their own goals
within these areas, you
have the necessary control
of the overall direction.
Certainly you may have to
make some adjustments to
the initial input, particular-
ly when a salesperson
brings you some sandbag
goals, but rank has its
privileges. Keep in mind
three things. One, you’re in
the management chair,
they aren’t. Two, you're ac-
countable, they should be
also. Three, a benevolent
dictatorship is better than
anarchy.

What are the most effec-
tive kinds of goals? When
you did your projections,
you set (or had set for you)
the most important goal,
the big number. That’s
“what you need.” The goal-
setting process is meant to
focus on “where it will
come from.” That’s why
the intermediate steps are
so important. Consequent-
ly, as I indicated earlier,
you want the salespeople to
break down their overall
anticipated billing into
separate revenue sources
and opportunities for in-
creases. Next time, we’ll
look at some areas that
should be spotlighted with
individual goals for each
salesperson.

Norman Goldsmith heads
the sales and marketing con-
sultancy Radio Marketing Con-
cepts, Inc., which numbers
most of the top broadcasting
groups in the country among
its clients. Before forming
RMC in 1977, he was GM of the
six-station Curt Gowdy Broad-
casting Group, Director of
Sales & Marketing for the ABC-
owned AM stations, and Sales
Manager at KGO/San Francis-
co. RMC can be reached at
(703) 347-3555.
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BRAD WOODWARD

ABC Talkradio Challenges
National Talk Skeptics

Nearly two years after the birth of ABC Talkradio, there remain
skeptics who still question whether national talk can succeed on a local
level. But Talkradio VP/Director Rick Devlin believes ABC has already

proven them wrong.

Talkradio started up in May 1981 with 12
charter affiliates. Today the station roster
stands at 62, including 49 of the top 100
markets. The network supplies 18 hours of
programming each weekday from Los
Angeles and San Francisco, and this week-
end begins feeding nine hours a day on Sat-
urdays and Sundays.

To the skeptics, Devlin has this to say:
“We're growing. We’re nowhere near
where we hope to be. We've got tremendous
expansion plans for
1984 and I think the
way things are going,
some of the folks who
have changed for- |
mats will be very sur-
prised when our sta-
tions start to click,
and you’re going to
see a lot of that start
to happen very short- -
ly.” Rick Devlin

Devlin professed himself basically pleas-
ed with the just-released fall 1983 Arbitrons.
He says early analysis shows gains among
women for many affiliates, while hour-by-
hour numbers show the Talkradio hosts
either gaining or holding their own.

Although there was slippage at KABC/Los
Angeles (74-5.2) and WABC/New York (3.0-
2.3), there were a number of success stories
—WCBM/Baltimore (2.3-3.8), WQBK/AIl-
bany (5.76.7), WBBF/Rochester (5.4-8.2),
KNUS/Denver (1.8-2.6), and WHBQ/Mem-
phis (2.2-3.2). Among women 18+, some in-
creases were dramatic. For instance, psy-
chologist Dr. Susan Forward’s shares in
that demo doubled to above a 7 on WQBK,
gained over two shares to above a 5 on
WCBM and KNUS, and shot up three shares
at WTKN/Pittsburgh to nearly the 10 level.

Talkradio As ‘“Whipping Boy”’

Clearly, Devlin was stung by comments
in this column last year by several broad-
casters who had dropped N/T after disap-
pointing experiences with ABC Talkradio.
He responded forcefully, “At times we
become the whipping boy if something
doesn’t work out. Quite honestly, that’s not
a valid analysis. If you really look at some
of the stations that haven’t worked out, it’s
because of the lack of an impact they’'ve
been able to generate in their markets in
morning drive.

‘I think what we’re doing right now from
a network standpoint is very correct. It
takes time to do this, but some of the indica-
tions are very positive. I think affiliates are
becoming comfortable with it. And, frank-
ly, the success of the network relies tremen-
dously on how well an individual affiliate
does in morning and afternoon drivetime
and how well they promote the station
themselves.”

Local Vs. National
Irrelevant To Listeners
Late last year ABC hired Keleman
Associates of New York to conduct focus
groups with listeners of Talkradio affiliates
in Los Angeles, Denver, St. Louis, Pitts-
burgh, Charlotte, and New York. One pur-
pose was to learn how listeners feel about

national shows, says Devlin, because
“some of the individuals in the industry
have been saying it’s got to be all local,
local, local, and that’s all that people care
about.

“The results were absolutely overwhelm-
ing in all six markets. Most people had
never even thought of where the shows
were. What we found out was that people
are interested in what the shows deal with.
And we found that people enjoy the vast
variety of calls-from all over the country —
they want to get input from other people.
And they like the freshness of calls. They
don’t hear the same person getting through,
which they would hear many times in a
medium sized market.”

Morning Impact Essential

Devlin contends the key to an affiliate’s
success with Talkradio is careful mixing of
network and local programming. Stations
are advised “‘to blend Talkradio with what
they’re doing, to use the stop sets to pro-
mote locally, integrate it into the communi-
ty, promote it like crazy locally, promote
our people and their own people, put on the
best possible morning programming they
can get.

‘“No matter what market you’re in, 55%
of a Talk station’s revenue should come out
of the morning program and another 20-25%
should come out of afternoon drive. So that
means you're talking about 75% of a guy’s
revenue coming out of a period he can now
concentrate on.”

Although reservations about the viability
of national talk played a role in the demise
of N/T on WFAA/Dallas and WGSO/New
Orleans last year, current Talkradio af-
filiates I spoke with don’t share those
doubts. They’re satisfied with the Talkradio
product, don’t appear concerned about its
non-local nature, and seem patient about
waiting some time for Talk to take hold in
their markets. Interestingly, while some
stations mix in large amounts of local news
and talk, I found that others — more con-
cerned with cutting overhead — appear to
be ignoring Talkradio’s advice and mak-
ing only minimal local efforts.

WTKN Doubles Audience

Chairing the Talkradio Affiliate Board is
WTKN & WWSW/Pittsburgh VP/GM Diane
Sutter. Since going with Talkradio on
WTKN, Sutter says her audience is up ‘‘bet-
ter than 100%, which is pretty good for a
slow-building format. We’ve had very good
acceptance in the marketplace.”

A study for WTKN by the Research
Group last year mirrored what ABC later
discovered. According to Sutter, the re-
search showed it makes ‘‘absolutely no dif-
ference between local and national to a lis-
tener. If it was good or bad, they didn’t care
where it comes from.”

Maintaining a sizable staff of news people
and producers, along with heavy in-
vestments in promotion and research, kept
WTKN out of the black last year. But Sutter
expects a profit in 1984. WTKN sells pro-
grams, rather than dayparts, and stresses
that Talk radio involves foreground listen-
ing. As Sutter puts it, ‘“The commercials

Owen Spann
7-9am (PST)
40 Affiliates

Dr. Toni Grant Ray Briem
1-4pm (PST) 9pm-midnight (PST) midnight-6am (PST)
42 Affiliates 31 Affiliates 39 Affiliates

Talkradio’s Coast-To-Coast Lineup

Dr. Susan Forward
9-11am (PST)
41 Affiliates

Ira Fistell

Michael Jackson
11am-1pm (PST)
59 Affiliates

—

are not an intrusion but become part of the
program.”

Because stations give up so much time to
the networks, Sutter says the Talkradio Af-
filiate Board is unusually active. Its efforts
have helped bring about weekend program-
ming, an affiliate newsletter, greater
amounts of sales and other support
materials from the network, and two Talk
Exchanges slated for February, when af-
filiate GMs, PDs, and Sales Managers will
gather on both coasts to share ideas.

Stations Laud Talent, Localization

Bob Sinclair, GM at charter affiliate
WNIS/Norfolk, says of Talkradio, I think
it’s super. They do a terrific job. We get real
good feedback, and there’s no way an in-
dependent station could afford the same
caliber of programming.”

Sinclair’s overhead is way down, and the
station is turning a profit and now ranks
third 35-64. And he sees Talkradio solving
three big format problems — finding good
hosts, lining up consistently good guests,
and avoiding repetitious callers.

WAYS/Charlotte signed up a year ago,
and integrates network shows with local
talk and the airwork of a 20-person news
staff. President Sis Kaplan told me, “It’s a
little early for us to know in terms of num-
bers. But I don’t look for great movement
for a couple of years. I just don’t think it’s
going to be there that quickly.

“I think the technology of how they put it
together is just superb. It’s very difficult to
know it isn’t coming right from your own
studio. For the most part the talent is ex-
cellent and it sounds very professional. It
would be preferable to have the same quali-
ty of talent locally, but it’s very difficult to
find good people.”

Although daytimer WRNY/Rome, NY
adopted the format only in August, GM
Jack Moran reports that Birch ratings show
steady growth in all demographics. ‘“The
response we’ve had has been overwhelm-
ing,” says Moran. He, too, is impressed
with the customized local inserts by Talkra-
dio personalities that are triggered by
satellite to make the shows sound local. In
fact, WRNY often gets calls and letters for
the hosts, especially Dr. Forward.

At first Moran worried that some of Talk-
radio’s frank sexual discussions might of-
fend listeners in the Rome-Utica market,
but he’s been pleasantly surprised that just
a single complaint has been lodged so far.

A brand new affiliate is WZRA /Chatta-
nooga, which climbed aboard at the end of

December. “I’'m very excited about the pro-
spects of doing a great deal of business be-
cause of it,”” says VP/GM Steve Tisland.
“The response has been most favorable.”
Tisland became a believer in the effec-
tiveness of Talkradio’s localization on the
first weekend, when an ‘‘inebriated”
listener with marital problems called
WZRA asking to speak with Dr. Forward.
Daytime-only WAUK/Milwaukee switch-
ed to Talkradio last May after its A/C-
comedy format failed to catch on. PD Rick
Gundrum sums up, “We’re very pleased
with it in general. The programming is top-
notch. Dr. Susan Forward is really our big
audience grabber. We feel we are getting a
steady growth in audience and people are
talking about us more on the streets.”

Top 100 Markets In ’84

According to Devlin, Talkradio’'s growth
is slower than it could have been because
the network is choosy about who becomes
an affiliate. “We haven’t gone out and sign-
ed a whole bulk of stations just for the sake
of signing them up,” he explains. Criteria
include a strong signal, willingness to carry
all or most of Talkradio’s programming,
and a solid commitment to the format.

“Realistically, our goal right now is to get
up over the 100 mark,” says Devlin. He
forecasts an affiliate in each of the top 100
markets by the end of 1984, and in all ADI
markets by the close of 1985. Market
penetration is the key to ABC’s sale of the
four minutes per hour it takes from af-
filiates. Devlin predicts the network will
break even this year while ‘1985 should be
an excellent year for us.”

Weekend Programming Debuts

A major Talkradio expansion occurs this
weekend when the network starts airing
live programming on Saturdays and Sun-
days, 10am-7pm. Because lifestyles change
on weekends, Devlin says segments will be
kept to an hour: “The woman who is using
Talkradio as an intellectual companion now
has adult companionship on the weekend.
They like different types of information and
in a shorter form.”

Former WNEW/New York personality
Bob Fitzsimmons will be the overall host,
doing intros and some interviews. The only
member of Talkradio’s weekday lineup to
take on a weekend slot is Dr. Susan For-
ward, who will discuss health and living.
Other regular shows will cover finances and
child psychology, and there’ll be a series of
guest hosts, on topics like auto repair and
antiques.
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AN EXCLUSIVE R&R INTERVIEW

By Mark Shipper

All photos by Catherine Karnow

Larry King is radio’s biggest success story thus far in the 1980s. His five-
hour Mutual talk show will be broadcast tonight (and each weeknight) on 283
stations, and that total continues to climb steadily, as it has throughout the

show’s six-year history.

Predictably, this has spawned a flock of imitators, most of whom have
met with such little ratings impact they, in effect, have served as incontro-
vertible evidence — for those who needed it — that it is Larry King who
is primarily responsible for his show’s stunning success. It seemed an
appropriate place to begin this exclusive R&R interview with the Brook-
lyn-born, 47-year-old, unlikely king of late-night American radio.

R&R: We’re aware that
you're the major part of the
equation that makes your
show work. But if you were
to remove yourself from
that equation, how would
you account for the show’s
success?

King: It’s a combination
of things. One, it’s an ex-
cellent format idea — what
we’ve got is really three
shows in one. We’ve got
each night’s guest inter-
viewed for an hour, then
two hours of calls for the
guest, and then a total
change of the show with
“Open Phone America,”

which is a two-hour pot-
pourri of national thought
that can be fun, it can be
serious, it can be anything
else that flows along.
Another advantage is in
coming from Washington.
We get better guests than
the average talk show and
also I think that people like
calling Washington. I think
there’s a kind of magic to
calling the nation’s capital,
to calling ‘“Washington.”
The night we did our show
on Kennedy, on the 20th an-
niversary of the tragedy, I
happened to mention that
we were broadcasting
about a mile and a third
from his gravesite. I would

think that to a guy in Des
Moines or a guy in Phoenix
driving along or listening at
work, that’s kind of signifi-
cant.

R&R: Would you do any-
thing different if your show
was broadcast in the day-
time?

King: Late-night plays to
more longer-form pro-
gramming, so I don’t know
that one guest for three
hours would work. It’s
much better suited to night.
Open Phone America, how-
ever, would work any time
of day. If the host is good at
doing it and the pace is fast

enough, you could do it at
noon or three in the morn-
ing.

R&R: Speaking of pace,
there seems to be — when
your show is at its best — a
certain sense of rhythm to
it, almost like a musician’s.
Do you strive for that
rhythm?

King: Definitely.

R&R: Is it a conscious
thing?

King: No, it’'s not con-
scious, but it’s natural. I'm
very aware of pace. There’s
an inner drum or something
that’s always working.
Because I was raised in
New York, I grew up listen-
ing to top professionals, and
I'm aware of time and
movement. I just know
what sounds good and what
sounds bad. There’s a sixth
sense about that.

R&R: Doesn’t the secret
of the show lie in the fact
that one second before the
audience gets bored, you
get bored?

King: To a talk show
host, that’s the highest com-
pliment that can be paid.

R&R: Is this ability al-
ways a natural thing? Can
it be learned?

King: No. There’s three
things you can’t teach. You
can’t teach whatever
“charisma” is when you’re
talking about why a certain
personality works or
doesn’t work on the air. You
can’t teach pace. You either
have pace or you don’t. And
third, you can’t teach
curiosity. You cannot teach
someone who is not natural-
ly curious to be curious, and
there are a lot of talk show
hosts who are simply not
curious. Frankly, that’s
been one of the faults of the
format. There are too many
people in it who are im-
pressed with the sound of
their own voice, impressed
with their own opinions,
who have no idea how to in-
terview someone for more
than 20 minutes.

Continued on Page 34
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Continued from Page 32

R&R: Would you say that
talk show hosts in general
have too much sympathy
for the callers and not
enough for the audience?

King: Yes. It’s a fact that
only one percent of the
population has ever called a
talk show, just as only one
percent has ever written a
letter to the editor or called
a TV station to complain. So
99% of your audience is
listening. What I do is
become an editor. When the
caller comes on, I ask
myself: Is the caller in-
teresting? Funny? On the
mark? To the point? Asking
a question or making a
statement as quickly as
possible? It’s up to me to
condense things, to edit,
and if someone’s getting off
the mark the easiest thing I
can do is push that button. I
don’t permit ‘“uuhs” and

‘“aahs” and that kind of
thing. That’s not to say I
won’t let a person stay
awhile if that person is real-
ly cooking, really con-
tributing super to the show.
You just have to go with
whatever happens. The
president of the network
said to me once, “I really
trust your instincts,” and
that’s what it is: a broad-
cast instinct, an instinct of
“I have no idea what’s go-
ing to happen tonight, but I
have total control. There-
fore nothing that happens is
going to surprise me.” Yet
everything will surprise
me.

R&R: Is it true you make
it a point not to read the
books of the many authors
you interview?

King: True. I like to learn
about the book right along
with the audience. Oddly
enough, those times when I
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“When the caller comes
on, | ask myself: Is the
caller interesting? Fun-
ny? On the mark? To
the point? It’'s up to me
to condense things,
and if someone’s getting
off the mark, the easiest
thing | can do is push
that button

{

had read the book, I felt
weaker. I felt I knew too
much. I'm a street inter-
viewer. I didn’t go to col-
lege and I'm certainly not
an intellectual.

R&R: Nonetheless, you
must be aware that you
have developed a very
large constituency, one
which places you in a posi-
tion of real power, more
power than a lot of elected
officials here in Washing-
ton, especially since you
frequently give your own
political opinions out to an
enormous national follow-
ing.

King: Well, I never give
an opinion when a guest is
on. During Open Phone
America, I do. At that point
it’s an exchange of ideas
and if the host doesn’t have
any ideas, it’'s a dumb
show.

R&R: Are you approach-
ed by lobbyists?

King: Oh, yeah. All the
time. But I don’t feel that
the power’s in me. I think
the power’s in having a net-
work program that reaches
a tremendous amount of
people every night.

R&R: Maybe so, but of

all the shows attempting to
reach this audience, yours
is the only one that effec-
tively does.

King: I never think about
the power when I'm on the
air. Obviously, I know the
show has some kind of
power. What kind of power?
I don’t think you can
measure that.

R&R: We're not being
judgmental, merely taking
more of it.

King: Right. It’s a given.
Now, the show’s producers
are the ones that hear from
the lobbyists more than I
would. What I get is usually
social, like two nights ago I
was at a restaurant and
Walter Mondale came over
and said, “What are people
talking about?’’ Ted Koppel
once said to me, “We give
the news but we drive home
with you to find out what
people think about it.”

R&R: A lot of talk shows
in recent years have been
paying more attention to
how people feel than to
what people think. We're
speaking of all the new
psychologist talk shows.
What’s your opinion of
them?

King: Depends on the
host. I've heard some that
are pretty good. But todo a
good job as a psychologist
host is very difficult. For
one thing, it’s essential to
generalize the call, so that
I, as a listener, can
associate with it. Let’s say
a teenager calls saying
what difficulty he’s having
coping with high school and
drugs. The host has to
answer for that teenager
but also for me, to keep me
tuned. At the same time,
while generalizing it, she’s
got to help the teenager — 1
say ‘‘she” because most of
the people doing these
shows are female. Another
problem with the shows is
they tend to be depressing.
It’s depressing radio. You
hear all these sad things,
people with problems, and
that generally plays out.
There’s a burnout factor
there. I don’t know whether
I could listen every day.

R&R: How do you feel in
general about the accuracy
of ratings services?

King:.-They tell you
things that may or may not
be important. They’ll tell
you, for example, that you
have a 30 percent audience
share, but as (polister)
George Gallup once said to
me, “What if not one of
them can remember a com-
mercial?”’ and what if the
guy who comes in second

with a 20 percent share has
50 percent of his audience
that does remember the
commercial? Who's selling
more products? I'd like to
see more detailed inter-
views with the subjects. I'll
give you an example. FM
rock stations are doing very
well right now. My
daughter is sixteen and
whenever I'm in the car
with her she controls the
radio. To this day, I've
never seen her listen to a
commercial. Never. She
tells me, “I love Q107, they
play the best music.” But if
I were an advertiser, why
would I buy Q107 after I've
sat in a car with a teenager
that’s hitting the button
every time my message
comes on?

“Ted Koppel once said

to me, ‘We give the
news but we drive home
with you to find out what
people think about it.” ”

T e ———-

R&R: If you were pro-
gramming Q107, how would
you defeat that problem?

King: Go more toward
personality jocks. Jocks
who might interrupt a com-
mercial, who might kid
with a spot while it’s play-
ing, who might do the unex-
pected. I noticed when my
daughter listened to
Howard Stern when he
worked the market, she
didn’t punch him much,
because he might interrupt
a commercial. I used to do
that when I was a jock. It
keeps an audience tied in.
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R&R: One of the hall-
marks of your show is its
clever use of sound effects,
its running gags about the
boss, things that are pure
radio in the truest sense.
Why do you suppose so
much of the fun and im-
agination has gone out of
modern radio?

King: I don’t know. Peo-
ple certainly enjoy it. If you
believe that all things run in
cycles, then it’s going to
come back. But you’ve got
to have the talent to do it,
and talent can go a lot of
places these days — to TV,
to cable, to New York — so
you've got to have the
general manager with guts
enough to say, “I’'m going
to let the talent have pretty
much his own rein.” You’ve
got to have that. In other
words, if I had a president
who said, “Hey, you can’t
kid a network,” a lot of the
show’s appeal would be
lost. You’ve got to have a
combination of talent and
management intelligent
enough to perceive that this
very freedom is the key in-
gredient to being suc-
cessful.

R&R: When you travel
around the country and lis-
ten to other talk shows,
what are your impressions?

King: You can break
them down into categories.
First, you’ve got the shows
that are always serious,
where they act as if every-
thing that happens every
day is of monumental im-
portance. Then there are the
guys that can’t get off a
topic. You know, they’ve got
to have a speech to make
about everything. Then you
get the guys who compli-

ment themselves, who’ll
say, “You know, I’ve never
asked this before, but . . .”
And best of all are the guys
who interview themselves.
Count the number of “I” ’s
in a talk show sometime. I
never say ‘I.”” Between
midnight and three you’ll
never hear “I.”” Never. You
get one of these “I” guys
though, and they say some-
thing like, “I was opposed to
the Vietnam war and blah
blah blah . ..” Who cares?
My guest is the authority
here. Who gives a damn
what I think? During Open
Phone America, you’ll hear
“T’; when I've got a guest,
you’ll never hear the word.

“As a rule, the later the
day gets, the better ra-
dio does. Radio will al-
ways beat television
really late. It’s simply a
better medium at three
in the morning.”

“I have no idea what’s
going to happen tonight,
but | have total control.
Therefore nothing that
happens /s going to sur-
[ prise me.’ l

R&R: What would you
consider to be your short-
comings as a talk show
host?

King: Well, I like sports a
lot and because of that
there’s a tendency during
Open Phone America to
give a sports-related caller
more airtime. That’s a
weakness I constantly think
about. I realize that maybe
only 35% of America are
sports fans and therefore
it’s self-indulgent. So that’s
one thing. Another is that I
can be rude to callers. I
won’t allow them to control
the show, and so I don’t
quite know how to handle it
better than to sometimes be
— well, not rude, but overly
abrupt. Let’s say I've got a
doctor on and a 73-year-old
lady calls whose husband
just died and she’s about to
give a case history. I won’t
hang up immediately. I'll
say, Can you get right to
it?”’ I try to force them and
generally the audience will
respond to that. I am not a

Select Stations
in
Select Markets

In 1984 National Spot faces its
greatest challenge.

RKO Radio sales meets this
challenge with personal, in-depth
selling and proven resulits.

We could be the Radio Representative
you’ve been looking for.

good hand-holder. I am not
a good shoulder to lean on.
If you’re looking for a shoul-
der to lean on, you’ve got
the wrong show. Maybe
that’s a weakness. Some-
times I've hurt somebody,
really hurt somebody. I cer-
tainly don’t want to, but you
just can’t think about that.

R&R: You talk to Ameri-
ca every night without any
sort of preconceived plan,
with absolutely no idea of
what you'll be saying to an
entire nation’s worth of lis-
teners. It seems like that
would be a pretty stimula-
ting feeling.

King: It’s what keeps it
going for me. If I had a
plan, it would really bore
me. I interviewed Johnny
Carson once and he said to
me, “If the host is bored,
the show is boring. If the
host doesn’t like the show,
the audience doesn’t like
the show.” You’'ve got to do
what you enjoy, and what I

Continued on Page 36
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Continued from Page 35

enjoy is not knowing about
what I'm going to ask
tonight’s guest. That makes
it more stimulating.
Sometimes people will call
and say, ‘“The show isn’t for
you, it’s for us.” Wrong.
The show is for me. Now,
through me, I hope you en-
joy it, but it’s got to be a
“through me” experience.
If I'm not enjoying myself,
you can bet that you, as a
listener, won'’t be either.

R&R: Your guests are
definitely not what one or-
dinarily expects to hear on
a successful national talk
show. You seem to stay
away from the usual
celebrity fare, the starlets
passing through town, that
sort of thing.

King: That’s the pro-
ducer’s decision. They know
they’ve got a host who likes
a wide variety of things so
they book a wide variety of
guests.

R&R: To challenge you?

King: Yeah. In general,
you’ll never see three
authors on three straight
nights, or three political
shows in a row.

R&R: On nights when the
midnight-3am topic is
especially serious, do you
make a conscious attempt
to balance the remaining
two hours of the program,
to get it especially loose?

“There are too many
people in it who are im-
pressed with the sound
of their own voice, im-
pressed with their own
opinions, who have no
idea how to interview
someone for more than

20 minutes.”’
]

King: Definitely. The
more serious the subject,
the more I'll try to make 3-5
funny. But when you get a
major event like Grenada
or those kind of things you
can’t always do that.

R&R: Your show on the
night John Lennon was
assassinated was one of the
most overwhelming out-
pourings of emotion we’ve
ever heard.

King: It was unbelieva-
ble. Tragic, certainly, but a
great night of radio. He was
murdered at ten to twelve
and we just had to go right
on.

R&R: What’s it going to
take to convince Madison
Avenue of the viability of
your audience? It would
seem as if by now it should
be an automatic buy. Is it
still a process of education?

King: Yeah. The read-
ings we get from most
rating services are only for
the first hour. And while we
do very well — WOR, for
example, is sold out all
night — the tough nuts to
crack are the United Air-
lines, the big national buys.
What helped us and hurt us
both was the failure of late-
night television. And inter-
estingly enough, late-night
television failed because
late-night radio is so strong.
The NBC show which went
off — which was a wonder-
ful show, an excellent show
— why did that program
fail? It’s because the late-
night person at two in the
morning, whether he’s at
work, at home, anywhere
— already knows the news.
We know certain things by
now about late-night peo-
ple: they vote more, they
read more, they tend to be
awake more hours. Forget
just the insomniac, which is
not the largest percentage
of the audience. A lot of this
audience simply goes to bed
at 2am. I’m that kind of
person myself. If I worked
nine to five, I'd still go to
bed at two in the morning.
Anyway, they’ve seen their
news at eleven. So while
what NBC was doing was
fine writing, very cute stuff,
they weren't telling us any-
thing new.
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“If | had a president who
said, ‘Hey you can'’t kid
a network,’ a lot of the
show’s appeal would be
lost. You've got to have
a combination of talent
and management intelli-
gent enough to perceive
that this very freedom is
the key ingredient to |
being successful.” '

S

R&R: More like yester-
day’s paper than tomorrow
morning’s.

King: Exactly. So we'’re
going to clobber them. If
you do a pullout in Washing-
ton, we murdered them.
Why? Because we’ll still be
new tonight, you’ll still
learn something. And if
there is news — say, a ma-
jor bulletin — you’re going
to hear it here anyway.

R&R: So where does this
leave all-News radio?

King: All-News stations
have one terrible problem:
What do we do all night?
That’s why I'm on 80 all-
News outlets. I'm on the
CBS-owned and operated
station in Philadelphia, we
just went on the CBS 0&O
in San Francisco — we per-
form well for the format.
Why? Because nobody lis-
tens to news all night. No-
body. It’s a wonderful day-
time format, but at night

they need either talk or mu-
sic. So radio does much bet-
ter. As a rule, the later the
day gets, the better radio
does. Radio will always
beat television really late.
It’s simply a better medium
at three o’clock in the
morning.

R&R: Since you seem to
have such a heightened
awareness of late-night
taste, are there any sub-
jects you consciously
avoid?

King: Shows on disease.
We don’t do them anymore.
The executive producer
made that decision. For ex-
ample, we haven’t done a
show on cancer in at least
four years. Now, in four
years, a lot of dramatic im-
provements have been
made in the field. But it’s a
scare word, ‘‘cancer,”
especially at two in the
morning. It’s a total turnoff.

R&R: Do you care to
speculate on the future of
radio? I've got a fairly
large question to ask.

King: Shoot.

R&R: Okay. Let’s say it’s
the year 2000 and you're
turning the dial. What are
you going to hear?

King: (LAUGHS) I think
to predict that is nearly im-
possible. Radio will always
have a special place. It does
something no other medi-
um does. It goes with you
and it’s also the more inti-
mate, so it’ll be the least af-
fected by all the technologi-
cal changes coming up. It'’s
always going to be around.
It’s a staple. You’ll always
have music. I don’t know
about AM stereo, still can’t
get a reading on that. If I
have FM in my car and FM
at home, why would I buy
an AM stereo?

R&R: So you believe AM
will become totally the pro-
vince of talk and news?

King: Talk and news and
information. There’ll be
more network stuff. Sta-
tions will cut back. There’ll
be more computers, more
satellites. Sports will be
predominant. On the whole
though, by the year 2000,
television will have chang-
ed far more than radio.

[e5¢
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LOREN R. HOLLEMBAEK
Director of Member Service

Loren Hollembaek, Director of Member Service, joined the Radio
Advertising Bureau as Assistant to the President in 1978 and assum-
ed his present post in 1979. He supervises all day-to-day operations of
RAB marketing support service which provides members with sales
tools, instantly useful marketing information, commercial copy and
cassettes, and/or on-line research data.

Hollembaek began his media and marketing career at Needham, Harper and Steers.
He later joined WBBM/Chicago as Assistant Advertising & Promotion Manager, eventually
becoming Manager. Moving to the CBS Radio Network in Chicago, he transferred to New
York where he became Director of Sales Promotion in 1967. From 1976 to 1978,
Hollembaek served as Director of Marketing for the Universal Guardian Corporation, a
consumer finance company.

WILLIAM H. SHRIFTMAN
Senior Vice President for Finance and Administration

William “‘Bill’’ Shriftman is Senior Vice President
for Finance and Administration of the Radio Advertis-
ing Bureau, a post he assumed in November 1983
after serving for two years as Vice President for
Finance. He is RAB's chief financial officer and super-
vises all accounting, computer, financial analysis,
budgeting, and allied areas.

Shriftman joined RAB in 1981 after working as Controlier of the
Empire Savings Bank in White Plains, New York. A Certified Public
Accountant, he has also worked as Budget Director of Kenton Cor-
poration and Senior Accountant at Peat, Marwick and Mitchell &
Company, a major national accounting firm.

KENNETH J. COSTA
Vice President for Marketing Information

Kenneth Costa is Vice President for Marketing Information at
the Radio Advertising Bureau, a post he assumed in 1979. He
directs and supervises RAB's extensive library and on-line
databases, directs and administers the Certified Radio Marketing
Consultant (CRMC) program, frequently conducts marketing
seminars, compiles and edits the indispensable series of “Instant
Background” profiles, and serves as RAB's in-house economist,
business analyst, and demographer. He is widely considered the
preeminent marketing research analyst in radio.

During his 20 years with RAB, Costa has previously served as Librarian,
Manager of Marketing Information, Manager of Sales Development, and Director of

Member Services.
Before joining RAB in 1964, Costa established and administered the research

library at Hicks & Greist, an advertising agency.

www_americanradiohistorv com
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WILLIAM L. STAKELIN
President and Chief Executive Officer

William “‘B’’ Stakelin is President and Chief Executive Officer of the Radio Advertising Bureau. He was selected to
lead RAB from among 200 leading radio and marketing executives in July 1983 and was given the overall responsibilities

of CEO in October 1983.

A 27-year veteran broadcaster, Stakelin joined RAB after serving as Executive Vice President of the Bluegrass Broad-
casting Company and after completing a term as Chairman of the Board of the National Association of Broadcasters
(NAB). At age 39 he was the youngest person ever to hold the highest elected position in American broadcasting.

Bill Stakelin began his iove affair with radio as a teenager in his hometown of Georgetown, Kentucky. Working under the names of “Billy Bandstand”
and “Wild Willy, King of the Kilocycles" he began his career as an air personality at WAXU while still in high school. By the time he finished coliege he

already had gained a broad background in radio.

After graduating from Georgetown College in Kentucky, Stakelin joined Bluegrass Broadcasting as Program Manager of WVLK-AM & FMiLexington,
KY. He became VP/GM in 1969, and in 1974 became VP/GM of another Bluegrass property, WHOO-AM & FM/Orlando. Two years later he was pro-
moted to Executive Vice President of the group, making him responsible for overseeing the operations of radio and television stations in Kentucky, Georgia,

and Florida.

Stakelin has also served as a board member of the Florida Association of Broadcasters, President of the ABC Network Affiliates Board, and on the

Broadcast Industry Councll to improve American Productivity.

WAYNE CORNILS

Executive Vice President

Wayne Cornils joined the Radio Advertising Bureau as Executive
Vice President in November 1983. He serves as RAB'’s chief of staff
and directly oversees all membership, meetings, and station-oriented

operations.

Cornils came to RAB from a position as Senior Vice President for Radio at the Na-
tional Association of Broadcasters (NAB), where during his seven years he earned the
nickname “"Radio Wayne' for his roles as a radio advocate and advisor to the entire
broadcasting industry.

Early in his career Cornils worked at WTRW/Two Rlvers, Wl and KPIG/Cedar Rapids,
IA. He held positions including disc jockey, program director, chiet engineer, assistant
manager, and in 1962 became part-owner and President/GM of KFXD/Boise. During the
'70s he served on NAB's Board of Directors, and joined the NAB staff as Director of
Membership in 1976.

JOYCE REED
Vice President of Co-Op and Retail Sales

Joyce Reed, Vice President of Co-Op and Retail Sales, has
two primary responsibilities at the Radio Advertising Bureau. She
is the chief tutor for radio stations on the subject of co-op and
retail advertising and is charged with teaching stations how to get
access to and maximize retail sales. Equally important is Reed'’s
role in persuading manufacturers, retailers and ad agencies to
create, maintain, and use co-op advertising programs geared to
radio.

A 20-year RAB veteran, Reed initiaily served as Retail Sales Coordinator in
1962 after working as an advertising executive in Bloomingdales in New York from
1955-62 and as an advertising executive for Sears and Maas Brothers in St. Pet-
ersburg, Florida.

BEN SCRIMIZZzI
Senior Vice President for Sales and Marketing

Ben Scrimizzi joined the Radio Advertising Bureau as
Senior Vice President for Sales and Marketing in October 1983.
He is primarily responsible for RAB's business plan and for the
direction, supervision, and execution of radio’s sales and
marketing efforts toward advertising clients and their agencies.

Scrimizzi came to the radio industry after achieving significant success in the
small package industry. He joined Emery Air Freight in 1970, becoming Director of
U.S. Marketing for the Emery Worldwide Corporation in 1975. Scrimizzi shifted to
the Purolator Courier Corporation as Corporate Vice President for Marketing. By
1982 he had become Senior Vice President for Marketing, Sales, and Customer
Service, responsible for national advertising, new products, and all field sales
operations.

DANIEL STEPHEN FLAMBERG
Senior Vice President for Communications

Daniel Flamberg was appointed Senior Vice President for
Communications of the Radio Advertising Bureau in November
1983. He serves as the industry association’s official press
spokesman and is directly responsible for the planning, develop-
ment, supervision, and execution of all communications activities
ranging from creative services, design, publication, and audio pro-
duction to publicity, promotion, and special events.

Flamberg joined the RAB after working for 3 years as Director of Public Rela-
tions for the Washington-based Mutual Broadcasting System, the nation's largest
radio network.

Earlier in his career, as Special Assistant to the Chairman of Fred Rosen Asso-
ciates in New York, he served as international account supervisor and American
representative for His Highness the Aga Khan and counseled senior executives at
a number of blue chip corporations in the U.S. and abroad.

LEWIS C. GREIST
Director of Marketing and Research

Lew Greist joined the Radio Advertising Bureau in
1980 as Director of Marketing and Research. He directs
the planning, execution, and transmission of radio plann-
ing, buying and selling research data and information to
advertisers, agencies and radio sales staffs.

Prior to joining the RAB Greist was the Director of
Marketing and Research for RKO Radio Sales in New
York from 1978 till 1980. From 1975 to 1978 he serv-
ed as Director of Marketing and Sales for KYW/Philadeiphia.

From 1963-75, Greist worked in the Philadelphia market as the
General Sales Manager at WIBG and WWSH, and as National Sales
Manager at WCAU. Earlier in his career, he spent seven years as an
Account Executive at CBS Radio Spot Sales and at the Katz Agency.

Greist began his advertising career as a media researcher/timebuyer
at Hicks & Freist Advertising in New York.

ALBERT “‘BUD’’ HECK
Vice President and Manager of
National Sales, Eastern Region

Bud Heck joined the Radio Advertising Bureau’'s
National Sales Division in 1973 as Manager, Food Pro-
ducts Category. He was promoted to the post of Vice
President of National Sales in charge of the Eastern
Region in 1974.

‘Before joining RAB, Heck was Director of National Sales for the
NBC Radio Network. Earlier in his caréer he worked as Sales Manager
for LOOK Magazine, Eastern Advertising Manager for HOUSE BEAUTI-
FUL Magazine, Account Executive and Promotion Manager for the
Asbury Park Press, and as a Manager with the Walter Reade Theatre
Qrganization.

Heck served as a judge for such prestigious awards as CLIO and
the International Broadcasting Awards, and has been involved with the
Advertising Club of New York. R
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RICHARD W. CHAPIN

President
Stuart Broadcasting Company

625 Stuart Building
Lincoln, NE 68508

(402) 475-4204
Chairman, RAB Board of Directors

RICHARD H. HARRIS
President Radio Group

Group W

888 Seventh Avenue
New York, NY 10106
(212) 307-3665

Chairman, RAB Executive Committee

LESLIE H. SMALL

JIM ARCARA BEN HOBERMAN MICHAEL O. LAREAU
Executive Vice President President General Manager
Capital Cities ABC Radio WOOD Radio

Communications, Inc.
24 E. 51st Street

New York, NY 10022
(201) 421-9595

Chairman, RAB Finance

1370 Avenue Of The Americas
New York, NY 10019

(212) 887-7923

Chairman, RAB National

Sales Committee

College Park Plaza

180 North Division

Grand Rapids, MI 49503
(616) 459-1919

Chairman, RAB Research

President Broadcast Division

Mid America Media
6 Dearborn Square
Kankakee, IL 60901

(815) 937-2780
Chairman, RAB
By-Laws Committee

Committee

DEAN SORENSON

President

Sorenson Broadcasting Corporation

Box 309
Pierre, SD 57501
(605) 224-1113

and Sales Tools Committee

RICHARD P. VERNE
Vice President Radio

and Radio Common Carrier
Lin Broadcasting Corporation
1370 Avenue Of The Americas
New York, NY 10019
(212) 765-1902
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CARL J. WAGNER

Executive Vice President
Radio & Cable

Taft Broadcasting
1718 Young Street
Cincinnati, OH 45210
(513)721-1414
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STEPHEN P. BELLINGER
Prairieland Broadcasters

265 South Park Street

Decatur, IL 62523

(217) 423-9744

STEVEN P. BERGER
Nationwide Communications, Inc.
One Nationwide Plaza
Columbus, OH 43216

(614) 227-7676

ROGER G. BERK
Group One Broadcasting
P.O. Box 1590

Akron, OH 44309

(216) 535-7831

CARL BRAZELL
Metromedia Radio
One Harmon Plaza
Secaucus, NJ 07094
(201) 348-3244

RICHARD BUCKLEY
Buckley Broadcasting Corp.
166 West Putnam Avenue
Greenwich, CT 06830
(203) 661-4307

GARY L. CAPPS
Capps Broadcast Group, Inc.

Box 5068
Bend, OR 97701
(503) 382-5611

ARTHUR W. CARLSON
Susquehanna Broadcasting Co.
140 East Market Street

York, PA 17401

(717) 848-5500

JOSEPH L. DORTON
Gannett Broadcasting Group
10155 Corporate Square
St. Louis, MO 63132

(314) 997-5594

GARY EDENS
Harte-Hanks Radio

840 North Central Avenue
Phoenix, AZ 85004

(602) 258-5293

PAUL W. FIDDICK
Mutltimedia Radio, Inc.
140 W. 9th Street
Cincinnati, OH 45202
(513) 352-5905

RALPH GUILD
McGavren-Guild

154 East 46th Street
New York, NY 10017
(212) 599-6500

ROBERT L. HOSKING
CBS Radio

51 West 52nd Street

New York, NY 10019
(212) 975-8088

H. WAYNE HUDSON
Plough Broadcasting Co.

Radio Center

112 Union, Memphis, TN 38103
(901) 529-4300

PETER MOORE

Torbet Radio

One Dag Hammarskjold Plaza
New York, NY 10017

(212) 752-0400

DAVID H. MORRIS
Texas Coast Broadcasters
4701 Caroline

Houston, TX 77001

(713) 523-2581

ROBERT MOUNTY

NBC Radio

30 Rockefeller Plaza

Room 2752, New York, NY 10020
(212) 664-4501

RICHARD RAKOVAN
Outlet Broadcasting

111 Dorrance Street
Providence, RI 02903
(401) 751-1110

MARTIN RUBENSTEIN

Mutual Broadcasting Systems, Inc.
1755 South Jefferson Davis Highway
Arlington, VA 22202

(703) 685-2000

JACK SAMPSON
Sampson Communications Co.
1120 N. Halstead
Hutchinson, KS 67501

(316) 663-2115

GARY H. SIMPSON
WTRN

Washington Ave. & First Street
Tyrone, PA 16686

(814) 684-3200

LESTER M. SMITH
Kaye-Smith Enterprises
P.O. Box 3010
Bellevue, WA 98009
(206) 455-0923

GARY STEVENS
Doubleday Broadcasting Co.
100 Park Avenue

New York, NY 10017

(212) 684-7650

GERY SWANSON
Swanson Broadcasting
7136 S. Yale

Tulsa, OK 74136
(918) 493-7225

KEN SWETZ

Katz Communications, Inc.
One Dag Hammarskjold Plaza
New York, NY 10017

(212) 572-5500

FRED E. WALKER

Broad Street Communications Corp.
Box 85

New Haven, CT 06501

(203) 281-9600

JAMES W. WESLEY JR.
Cox Broadcasting Group

1601 W. Peachtree Street, NE
Atlanta, GA 30309

(404) 897-7000

ALEXANDER J. WILLIAMS
Great Trails Broadcasting Corp.

4 S. Main Street

Suite 200, Dayton, OH 45402
(513) 223-4822

ROBERT WILLIAMSON
RKO General

1440 Broadway

New York, NY 10018

(212) 764-7000
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masters

.. Stable stereo phasing
Far... Maximum reliability and longest life
For...Superb capies of CD’s and digital

For ... Ouistanding high frequency sensitivity
and headroom

FOR ALLYOU WANT A CART TO DO,
THIS CART’S FOR YOU!

For...The best sound a cart can

reproduce

.. The exclusive SGS-4 broadcast
mastering tope.

Compatibility with all cart machines
Stations who care how they sound

THE AUDIOPAK AA-4 ISFORYOU

The True Blue Cart-From Capitol

< 1983 Copitol Mognetics Products. o division of Capital Records, Inc. All Rights Reserved
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AUTHORITY.

It's easily recog-
nized. But not easily
achieved. Authority
must be earned. From
judgements that have
been proven sound.
Strategies that have
been proven effective.

lair Radio has
achieved that stature.
Through penetrating,
objective research by
the most respected
specialists in the indus-
try. Through ceaseless monitoring of
the trends and the tremors that keep
radio a vibrant medium. And through
a proven track record of opening
doors that others could not open, to
the benefit of Blair's client stations.

The industry
has recognized
Blair Radio as The
Authority.

Buyers know
that our sales people
are armed with
recommendations
o justified by objective

N analysis of station
strengths and adver-
tiser needs. Our
recommendations
make sense. As
measured the hard way: in sales.

Authority. When we tell you
Blair knows how to increase your
station’s selling power, you can
believe us. That's why Blair Radio is
the power of radio.

. ‘ John Blair & Company.

THE POWER OF RADIO.
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On The Records

The “New British

Invasion” — ;

12

Is It Already Over? .

DATE 610 6-17 6-24 7-1 7-8 7-15 7-22 7-29 8-5 8-12 8-19 8-26 9-2 9-9 9-16 9-23 9-30

New British Invasion’s CHR Penetration

22
21

20 20 :

20
19
18
17
16

15

UK SONGS ON CHART

There’s a showbiz saying that goes something like ‘“‘once a trend hits
the cover of Time (or other equivalent mass media publications), it’s al- 20
ready over.” General market publications have on occasion delivered
less than stellar analyses of the music business (who could forget the
Wall Street Journal’s memorable profiles of the Plimsouls and the Bus
Boys?), so I picked up Newsweek’s January 23 cover story, ‘“Britain
Rocks America — Again’’ with a mixture of interest and trepidation.

Well, according to Newsweek ‘‘the British

19
18
17
16

15

are coming — again’ and ‘“‘America is wel-
coming the new wave with open arms.” As
I'd already found that 1983 overall was the
best year for foreign artists in R&R’s his-
tory (see 12-16-83 column), I wanted to see if
Newsweek was right and the trend was in-
creasing. Newsweek (in typical industry
outsider’s fashion using another chart)
cites the week of July 16, 1983 as the peak of
the “new British Invasion,” with 18 of the
top 40 songs being of British origin.

Actually the extent of the UK takeover
was even greater, reaching the 50% mark
(20) on the R&R CHR/40 on July 1 and ris-
ing to a high of 21 on July 15. The next week,
however, the figure dropped to 18 and com-
menced a general slide which brought UK
representation down to 14 by October 21.
The number seesawed in that range for the
rest of the year, ending at 16 on December
16, and when the new year began, dropped
again to the new low of 13 on January 13 and
20.

So if there’s a new British invasion, it’s al-
ready lost almost 40% of its CHR impact in
six months. That’s not to deny the remarka-

BT . ARGl LR e s T M IR S ST
Dynamic Duos

Speaking of charts, here’s a strange sta-
tistic. The A/C Top 30 for January 20 includ-
ed eight duets, which appears to be a rec-
ord. Over on the Country chart, generally
considered the natural home of the duet,
there were only three out of 50. Incidentally,
of the eight A/C chartmaking duos, only one
(Daryl Hall & John Oates) records regular-
ly in that configuration. the rest are special
teamings of the McCartney/Jackson and
Warnes/Thompson type.

And in conclusion, one final R&R record
achievement. To the best of anyone’s know-
ledge, Jump 'N The Saddle’s “Curly Shuf-
fle” is the first song ever to garner reports
in all five main R&R music formats. As
they say in radio, ‘“Moe music Moe often.”

ble achievements of British artists in 1983,
or to say that further fluctuations won’t fol-
low. But as of now the invasion appears to
have encountered substantial resistance.
The accompanying graph charts the flow 12
of UK artists on the CHR/40 from June 10,
when we expanded the chart to its present
size, until January 20. Australians, Canadi- 10

UK SONGS ON CHART

14

13

11

ans, and other foreign artists were not
counted in the tabulations. L

DATE 10-7 10-14 10-21 10-28 11-4 11-11 11-18 11-25 12-2 12-9 12-16 1-6 1-13 1-20

L@g FIVE YEARS AGO TODAY

ONE YEAR AGO TODAY

O BILL HAYWOOD, JERRY JAFFE, RUSS REGAN HEAD NEW POLYGRAM MUSIC DIVI-
SIONS

® GRANT SANTIMORE NAMED VP/GM AT WABX/DETROIT

® ALAN SNEED RETURNS TO WKLS/ATLANTA AS PD

® JOE KRAUSE NEW PD AT WAPP/NEW YORK

® DAVE HAMILTON RETURNS TO KDWB-FM/MINNEAPOLIS AS PD

® NUMBER ONE CHR: “Down Under” — Men At Work (Columbia) (4th week)

©® NUMBER ONE A/C: “Heart To Heart” — Kenny Loggins (Columbia) (2nd week)

® NUMBER ONE COUNTRY: “Inside” — Ronnie Milsap (RCA)

® NUMBER ONE BLACK: "Billie Jean” — Michael Jackson (Epic)

©® NUMBER ONE AOR TRACK: “Hungry Like The Wolf” — Duran Duran (Capitol) (2nd week)
© NUMBER ONE LP: “The Distance’ — Bob Seger (Capitol) (3rd week)

® NBC ANNOUNCES FORMATION OF SOURCE NETWORK |
@ BILL STATON NATIONAL DIRECTOR/BLACK MUSIC PROMOTION FOR RCA |
® STAN LAYTON BECOMES VP/MARKETING AT MCA

@ JIM JEFFRIES NAMED VP/PROMOTION AT MERCURY

©® NUMBER ONE CHR: “Da Ya Think I'm Sexy” — Rod Stewart (WB)

© NUMBER ONE A/C: "Too Much Heaven” — Bee Gees (RSO) (3rd week)

© NUMBER ONE BLACK: “I'm So into You" — Peabo Bryson (Capitol) (2nd week)

© NUMBER ONE COUNTRY: “Why Have You Left The One You Left Me For’' — Crystal Gayle
(UA)

©® NUMBER ONE LP: “Blondes Have More Fun” — Rod Stewart (WB) (3rd week)

M TEN YEARS AGO TODAY

® JIM PRICE NAMED GM AT KGB/SAN DIEGO
® NUMBER ONE CHR: “The Way We Were” — Barbra Streisand (Columbia) (2nd week)
® NUMBER ONE COUNTRY: “| Love” — Tom T. Hall (Mercury) (3rd week)

Jackie Wilson —

The Consummate
Vocalist

One of America’s most gifted
singers died last Friday. Jackie
Wilson finally succumbed at age
49, aimost nine years after an on-
stage stroke from which he never
recovered. -

Jackie Wilson
came out of Detroit
in 1953 to replace
Clyde McPhatter as
lead singer of the
R&B pioneer vocal
group Bllly Ward &
the Dominoes, and
went solo in 1957.
His first hit, ‘'Reet
Petite,” was the first success for song-
writer Berry Gordy Jr., who went on to
write Wilson's biggest hit “Lonely Tear-
drops” and then found Motown Records,
inspired by a desire to duplicate Wilson's
success.

One thing no one could duplicate was
Wilson's voice — he was quite possibly

Continued on Page 47

Jackie Wilson
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DAN FOGELBERG

“The Language Of Love” @/ gw

#1 MOST ADDED |
90 Stations Out of the Box Including:

| WCAU-FM Z93  KHTR KIQQ WTRY WAQID KKXX
WHTX KAFM WLOL-FM KMJK K104 WKDD KBBK
94Q B97 KEARTH KWSS WBBQ KMGK

PATTI LABELLE

CHR
T ooy T

#1 Black Chart 4th Week In A Row!!

NOW CROSSING AT:
B104 deb 26 2931610 KAMZdeb26  WNVZ39-14 KNOE-FMadd KBFM

W WXKS-FM deb 34 19527-22  WRQK add WHOT deb 36 210225-19  KTFM

] WNYSadd17  Y10028-24 WANS-FM deb 37 KQMQ deb 36 94Q wauy N
WPLJ 15-11 KEARTHadd 94TYXdeb38  KHYTdeb34 KXX106 WJAD i
710013 WKEEadd KX104deb28  WERZ WZLD
WCAU-FMadd WBBQ25-20 WSFL add Q101deb36 WNFI

SIGNIFICANT ACTION

KJ10321-16 KGHOadd WZPL
WRKR15-7  KCBN 31 KSKD
B94 deb29  WOKIadd WRQN add KZOZadd  WIKZ
WKEE add WKDQ add KQMQ add KIST add WERZ
KHFI add WGRD add 40  kKQV add WPHD KYTN ;
WNFI add WJXQ add KCDQ add KBFM y@

JOHN CAFFERTY
& The BEAVER BROWN BAND

“Tender Years”

CHR WRCK WHOT WERZ
SIGNIFICANT ACTION BRAA%S KHOP  13FEA
KX104 KIDD WJBQ
WXKS-FM Q105 KITY KSKD KBIM
WPHD KHTR WZPL WGUY KZOZ il
:.” PRO-FM WLAN-FM  WRKR WIGY Scotti grothers
§§} MATTHEW WILDER’S NEW SINGLE: “The Kid’s American”
o ON YOUR DESK WITH NEXT WEEK’S RsR @
A o G
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RKO" RADIOSHOWS

PRESENTS

RAINBOW

The first of 1984's
weekly one hour recorded-live rock concerts.

Rainbow...presented in a two part
format the weekends of February 3rd and 10th, featuring
songs from “Bent Out Of Shape.”

Produced by Patrick Griffith Productions, Inc. for RKO.

Capture your market by calling (212) 764-6702.
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KEN BARNES

Jackie Wilson —

Continued from Page 44

the most technically accomplished singer
of his time, as anyone who has heard his
indescribable transformation of *“Danny
Boy" or the effortless leaps into falsetto
that dot “Lonely Teardrops' can attest.
His live performances were reportedly
unmatched for sheer excitement and
vocal virtuosity. Although his material
often failed to match his talents {(one ex-
ception being his iast big pop hit, “Higher
& Higher,” in 1967), he will live on
forever as a textbook example of the con-
summate vocal artist.

Next Styx album is a live double schedul-
ed for March. Don Henley’s second solo LP
is aiming for April release . . . Bonnie Ty-
ler’s latest record is a duet with British star
Shakin’ Stevens, an update of the 1960
Brook Benton/Dinah Washington hit “A
Rockin’ Good Way” . . . Mick Jagger is re-
portedly backing the British Olympic team
to the tune of a quarter-million donation . . .
The Clash has replaced Mick Jones with un-
knowns Vince White and Pete Shepherd . . .
Grace Jones will take a starring role in the
film “Conan IT” ... Prospective produc-
er/artist matchups: Jim Steinman and Bil-
ly Squier, Dave Edmunds and the Everly
Brothers . .. Metal File: Duran Duran’s
“Seven & The Ragged Tiger” LP went plat-
inum; Elton John’s ‘“Too Low For Zero” is
gold.

“Solid Gold” for the week of Jan. 27
stars Kim Carnes, Julio Iglesias, Kool &
the Gang, Little River Band, the Moteis,
Shelly West, and Matthew Wilder . . .
The Rolling Stones are on “America
Rocks” Jan. 27 . . . “D” Traln and Eveiyn
‘‘Champagne’’ King guest on “Soul
Train” the weekend of Jan. 28 . . . Dio,
Eddle Money, and Oingo Boingo star on
“Rock Palace” Jan. 28 . . . MTV's “Liner
Notes” for Jan. 29 features Mick Jagger,
Bette Midler, the Pretenders, and Van
Halen's David Lee Roth . . . The Everly
Brothers’ concert is rerun on HBO Jan.
29 . .. Ed Bruce and Loulse Mandretl
host the “Wrangler Country Showdown”
talent competition on the Nashville Net-
work Jan. 29, while Bill Anderson hosts
Ernest Tubb on “Backstage At The Grand
Ole Opry,” same date, same network.
Charley Pride guests on TNN's "Yester-
year In Nashville” Feb. 1, while Lacy J.
Dalton and Dianne Sherrili guest on
“Nashville After Hours” on the same date.

NBC's forthcoming “Super Night Of
Rock 'N' Roll” boasts an out-of-the-ordin-
ary guestlist, with Chuck Berry, James
Brown, the Hollies, Jefferson Starship,
Darlene Love, Graham Nash, Martha
| Reeves, Ronnie Spector, the Tempta-
tions, and X performing, plus fim se-
quences of the biggest rock stars of the
'50s and '60s.
L T

JACKSON SWEEPS AMAs: Michael Jack-
son won seven “American Music Awards”
during the récent ABC telecast. Pictured
congratulating the big winner (second
from left) are (I-r) Kenny Rogers, Diana
Ross, Barry Manilow, and Quincy Jones.

Datebook

MONDAY, JANUARY 30
Marty Balin Born

Jefferson Alrplane co-founder Marty Balin, known only to be
in the 39-42 age range, adds another year today. He made his
recording debut in 1962 with two singles, and was leading an
acoustic folk group, the Town Criers, in 1965 when he met Paul
Kantner and formed the Jefferson Alrpiane. Balin left the
Airplane around 1971 to form the short-lived Bodaclous D.F. but
returned in 1975 in time to give the revamped Jefferson Starshlp
its first hit with “Miracles.” In 1978, Balin left the mothership again
to finish the opera “Rock Justice' — about a musician on trial for
not producing hits — and then went solo with the chartmakers
“Hearts" and “Atlanta Lady.”

Other birthdays: Commodore William King 1949, Jody
Watley (ex-Shalamar) 1961,and ex-Humble Pie/Small Faces
leader Steve Mariott 1947.

TUESDAY, JANUARY 31
KC & Collins

Harry Wayne Casey, better known as KC, and Genesis
drummer/vocalist Phll Collins were born on the same day in
1951. Collins had been a member of British rock-opera band
Flaming Youth before joining Genesis. KC had worked in record
retail before joining TK Records and talking the label into giving
him and partner Richard Finch a chance to record. Both artists
have become successful producers as well, with Collins guiding
Frida's solo debut and KC giving Teri DeSario a hit.

WEDNESDAY, FEBRUARY 1

Don Everly Emerges

The elder of the Everly Brothers, Don, was born 47 years ago
today. Don and Phil began singing with their father tke on local
Kentucky radio shows, and cut their first single in 1956 for Col-
umbla. A switch to Cadence Records and a song called “Bye
Bye Love" brought them instant stardom in 1857. They broke up
in 1973, and pursued solo careers until late this year, when they
reunited with a London concert (recorded and just released as a
double album on Passport).

Others born today: Dr. Hook leader Ray Sawyer 1939.

S sl | TR
THURSDAY, FEBRUARY 2
The Day The Music Died #1

Ex-Sex Pistol Sid Vicious, still awaiting trial for the stabbing
death of his girifriend Nancy Spungen five and a half months
previous, died of an accidental overdose of heroin at the New
York apartment of his new girlfriend on this day in 1979. After
Spungen's death, Vicious tried to kill himself at least once while
imprisoned at Riker's Island, then got in trouble for fighting with
Patti Smith's brother at a rock club. A year after their hero's
death, 1000 punkers commemorate Vicious in a London march.

Birthdays: Earth Wind & Fire's Al McKay 1948, Tommy
Smothers 1947, Graham Nash 1943.

FRIDAY, FEBRUARY 3

The Day The Music Died #2

For John Milner {(Paul LeMat's character in “‘American Graf-
fiti") February 3 fs the day when rock & roll started going
downhill. Buddy Holly, J.P. Richardson a/k/a the Big Bopper, Rit-
chie Valens, and a pilot were killed in 1959 when their charter
crashed after takeoff from Mason City, IA. Today in Lubbock,
there are festivities commemorating hometowner Holly scheduled
by his appreciation society. And last night, there was a memorial
concert scheduled for Clear Lake, |A — the site of the trio’s final
performance — featuring Buddy Knox, Tommy Roe, and Bobby
Vee, the latter of whom got his first break filling in for Holly in
Fargo the night after the crash.

Birthdays: Dave Davies and Metanle Safka both 1947,
Johnny ‘‘Guitar’’ Watson 1935.

SATURDAY, FEBRUARY 4
Cooper Comes To Life

Allce Cooper (real name Vince Furnier) is born today in
1948. Early groups like the Spiders and the Nazz (no relation to

Todd Rundgren'’s early group) led to the identity of Alice, whose |

gender-scrambling jolted audiences as much as the band'’s spec-
tacular stage antics (from dismembered dolls to guillotines). Alice
first hit with rabble-rousers like “I'm 18" and “School’'s Qut” ('71
and '72) but became one of America's more unlikely A/C idols
with ballads like “Only Women Eleed"” and "“You & Me" later.
SUNDAY, FEBRUARY 5

Rolling Stones Drug Bust Of The Month

In 1967, the UK tabloid News Of The World runs a story that
describes Mick Jagger as having used LSD, benzedrine, and
hashish. The reporter has mistaken Brian Jones for Jagger, who
sues the paper for libel two days later. A week later, Jagger and
Kelith Richards, reportedly at the instigation of the paper, are
busted at Richards’s country home.
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“HERE COMES THE
RAIN AGAIN”

EURYTHMICS

m BREAKERS|

Here Comes The Rain Again (RCA)

84% of our reporters on it. Moves: Up 11, Debuts 53, Same 47, Down 0, Adds
79 including WXKS-FM, WBEN-FM, WBLI, B94, KAFM, Y100, B97, KHTR,

KHNS-FM. Complete airplay in Parallels. /\

AlIC
SIGNIFICANT ACTION

20/14

Added This Week:
WXKS-FM KZZB K107
WNYS WRQK KBBK
WBLI WANS-FM KLUC
WCAU-FM  WZYP WIKZ
BY4 WOKI WOMP-FM
195 G100 WISE
KIQQ WHHY-FM WJAD
WVSR KBFM KISR
WYCR WRVQ KILE
WLAN-FM KTFM KTDY
WSPK KMGK WBWB
WHFM WKDQ Y94
WBBQ WRQN KRNA

WAZY-FM
KXSS
Q9KG
KWTO-FM
KDVV
KKAZ
KGHO
KOZE
KDZA
KBIM
KSLY
KzOZ

KIST

The Second “AUTOMATIC” Smash

From The Alboum “BREAKOUT”
Produced By Richard Perry

RGA ;
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Opsitnik

Continued from Page 1

pleased to have been asked to
join the organization and, in
terms of the position, I'm look-
ing forward to it. The Easy Lis-
tening format has been one of
the mainstays of the broadcast
industry; one of the real assets
we have are the skills and tal-
ents of three very experienced
programmers (Marlin Taylor,
Dave Verdery, Darrel Peters).
I'll be relying on their input and
expertise. What I look to accom-
plish is a team effort between
Bonneville and its member sta-

MITCHELL CONSULTS

Tod Takes WNYS
Programming Post

WNYS-AM & FM/Buffalo mid-
day personality Bill Tod has been
upped to PD, replacing Ray St.
James, who resigned from the As-
sociated Communications outlet
last week. In addition, WPXY-AM
& FM/Rochester PD Tom Mitchell
will now serve as consultant to sis-
ter station WNYS, with current

Shannon
Continued from Page 1

consultant Bob Harper relin-
quishing his duties at the end of
January.

Associated Group GM and
WPXY-AM & FM/Rochester VP/
GM Bill Chesson, who's also acting
GM at WNYS, told R&R, “We've
chosen Bill to step into the pro-
gramming department, as he’s the
type of guy who is a good ad-
ministrator and implementer of
ideas. Everyone from the airstaff
to the sales department is up and
looking forward to working with
Bill.”

R&R/Friday, Jahuary 27, 1984

SAUNDERS TO CORPORATE, WYROSTOCK MD

Montiel Advanced To
WRMM Program Manager

Veteran WRMM (WARM 100)/
Atlanta air personality George

Law

Continued from Page 1

directors in America today. We
started some things at KLAC to-
gether that I would like for us to
finish, and if we can’t do it at
KLAC I would like for us to do it
someplace else ... and that
someplace is in Tampa.”

Montiel has been promoted to Pro-
gram Manager. Montiel reports to
Susquehanna Broadcasting Na-
tional PD Rick McDonald, and
replaces former PD/MD Allen
Saunders, who becomes Talent
Coordinator/Program Analyst for
the parent company. At the same
time, staffer Steve Wyrostock was
named MD.

Commenting on Montiel's pro-
motion, McDonald said, “George
has been of great help in the transi-
tion of the station from Easy Lis-
tening to A/C, and has shown a lot

tions, because each market is

different and each one has par- ; Mitchell noted, “While the sta- )
ticular needs that are unique to :v;::ulrl;v (:txlgnt;eeﬁlnclzngortable tion is for sale, I've been asked to &AC-SWU thougIh I was just
that market.” Shannon indicated the firm | Operate the station in the bestin- | re a . ;’11: time, I think we’ve
already has clients signed up terests of Associated Communi- rou%g t draio Stéul:;é‘ long
Opsituk has spent 15 yearsin | but dedlined to name them be. | Cations. So, we'll be programming |  Way loward where f neecod 0
) reason I'm going to

the Portland, OR broadcasting
business, and has served as VP
of the Portland Radio Broad-
casters. He was VP/GM of
KWJJ & KJIB and also handled
corporate responsibilities for
KEZX/Seattle. Opsitnik, whose
appointment is effective Febru-
ary 1, will initially work out of
Bonneville’s Tenafly, NJ cor-

cause of “format changes in the
works at some of these

stations as a whole. This will not
be a high-profile consultancy.
Using the talents of Chris-
topher, Michael, and JR. in
their own areas, Penguardia

a very active station both musical-
ly and promeotionally.”

(8-82), so I'm pretty familiar with
the market. We’re going to con-
tinue with our CHR direction and
with Tom’s input we should turn
things around.” With his new

me 1"

Hall told R&R, “I’'ve enjoyed

Tampa is very simple: I came
to L.A. to work for Al Law, and

dio station, then that’s it for

Howard Bloom, VP/GM of
KLAC’s FM sister KMET, is
acting GM at KLAC, while

of enthusiasm by taking on pro-
jects that really are beyond the call
of duty. With the evidence of that
performance behind us, I can say
George certainly is going to make
a real contribution.”

Montiel joined WRMM over six
years ago as midday personality,

stations.” He added, “I'm going Commenting on his first PD as- | if he’snothere and I have anop- | and later moved to afternoons. He
to specialize in consulting morn- signment, Tod told R&R, “I've portunity to continue my rela- | previously programmed WAGQ/
ing shows, and in certain cases, been here from the beginning | tionship with him at another ra- | Athens, GA for 18 months, and also

spent two years handling mornings
at WRFC/Athens. Montiel told
R&R, “I'm absolutely delighted.
I've been looking for an opportuni-
ty like this for a long time, and with

porate offices. He indicated that will be able to offer a very spe- | duties Tod will move to afternoons, | KLAC morning show producer | the strides WARM 100 has made in
h{S _pax‘tner .wﬂl be buying out cialized service fgr a limited and night personality Kelly Mc- Rudy Uribe has been named ac- recent months, I'm very pleased to
his interest in KBZY. number of clients. Cann will shift to middays. ting PD. be part of the new movement.”

Miller

Continued from Page 3

received. We may as well finally give him
the title for the job he’s done since the day
we started.”

Miller joined W101 as MD 16 months ago
after 18 months as MD and air per-
sonality/MD at competitor WMGG. He
previously served as W101’s morning per-
sonality when it was Beautiful Music-
formatted WJYW, and also worked two
years crosstown as Production Director at
WFLA. Miller told R&R, “I’'m real pleased
that W101 has decided to make this move at
this time. I appreciate their confidence in
me, and really enjoy working with the peo-
ple here. I know we’re going to be even big-
ger and better in 1984 than we were in ’83."”

M T O T R P~ LS
Bradley

Continued from Page 3

become Country powerhouses, and I am
looking forward to working with Steve Rod-
dy. It’s an opportunity I couldn’t pass up.”
Bradley will commute between KLZ and
KUPL as he helps find a new PD for KLZ
and an airstaff for the Portland stations.

A NOTE FROM THE PUBLISHER

Direction ‘84 — Preparation For Programmers

Continued from Page 3

We're also staging the days a little bit differently: mornings for more formal sessions, then a
break, then breakout rooms in the afternoon with not only new people, but also the folks you
heard in the morning brought back for one-on-one sessions. | think it's not only a more active way
to get involved, but it also gives you the chance to ask aff the questions you may have had in the
early sessions that you didn’t get a chance to air. We have all been in that small cluster of people
who crowd around the podium immediately after a particularly interesting program and try to get a
question in — it's really frustrating . . . but now it's not a problem.

I'm personally delighted that we're gefting to talk about things like “Listening,"”
“Interviewing,” “Ego Management,” and “Creative Minds.” These are topic areas that are very
much a part of our communication industry but never get dealt with. | hope that you'll give very
serious consideration to attending “Direction '84.” | think that you'll not only find it helpful, but
that you'll go back to your radio station with a greater sense of who you are, who the people
around you are, what a tremendous responsibility being a PD is, and what you can do to fulfill

your goals for the future. More To Come

As | said at the opening, we are planning a series of these "“Shirtsleeve Seminars.” I'd like to
see us gather together at least once a quarter to explore a new and different facet of our in-
dustry. We're talking about “New Ventures”; dealing with the new technology; a sales seminar on
“Planning For New Business,” with a focus on goal-setting, marketing planning, and forecasting
for the future; and to cap the season, a “Music Marketing” session where we'll examine the
video explosion and new music relations, and take a renewed look at the reason this publication
was founded by Bob Wilsen, the unique relationship between radio and records — has it chang-
ed in the past ten years, and where is it going in the next?

| guess if you've gotten my drift, I'm really concerned with where we are all going. After all,
where we've all been is history . . . and I'd rather we made history than lived in it.

One last thought while I've got you this far . . . we're really serious about limiting the atten-
dance to 400. So plan on being with us by responding quickly, and I'm also excited about inviting
you to bring your spouses; they can share the learning experience by attending all sessions free.

See you at the Century Plaza in March! —Dwight Case

Lake

Continued from Page 3

fered is one that only comes down the pike
once in a great while, and far be it from me
to pass on a good thing. The competition in
Kansas City is terrific, and I look forward
to showing them how competitive ZZ99 can
be‘ "

Lake, who joined WHFM last May, pre-
viously served as Charter Broadcasting
National PD. He also programmed
WPEZ/Pittsburgh (now WWSW), WJIBQ/
Portland, and WYRE/Annapolis. In addition,
he was National Promotion Director for
Warner Bros. Records. No replacement
has been named at WHFM for Lake, who
joins KZZC on February 3.

Chrysalis

Continued from Page 3

key people in the company. This is a
cohesive force of three executives who real-
ly know how to make the company work.”
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The new single from
her latest album,

“No Frills”

Produced by Chuck Plotkin

Don’t miss the **Beast of Burden™ video.
Thrills from the Divine One, with a little help from Mick Jagger.

On Atlantic Records and Cassettes

9 1984 Atlantic Recarding Corp.@ A Warner Communications Co.
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Hit Radio

ALL GUNS LOADED

CHR Radio War
Declared In DC

If you’ve ever walked into a room where the atmosphere was tense,
then you'll understand the competitive stance of the CHR stations in the
nation’s capital. The DC market is a potential powder keg of creativity,
contests, and fine programming, as ABC’s Q107 prepares to defend its
crown against Doubleday’s AOR-turned-CHR WAVA and Metromedia’s

R&R/Friday, January 27, 1984
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recent A/C-to-CHR convert WASH.

Gathered around the big, oval planning
tables in their respective ‘““war rooms’ are
PDs Alan Burns, Randy Kabrich, and Bill
Tanner. All three have a number of similar
‘‘weapons” at their disposal: great signals,
experienced staffs, liberal budgets, and a

knack for survival. What will make the dif-
ference is psychological strategy and pre-
sentation. I've given each of these talented
programmers his own forum to talk about
his station’s merits and offer comments on
the competition.

R N e e e ety

WASH From A/C To CHR

I spoke first with WASH PD Bill Tanner,
since his station has gone through consider-
able staff and presentation changes in its
A/C to CHR evolution. After programming
Y100/Miami into a legendary operation,
Bill is looking for lightning to strike twice in
his career.

Bill Tanner

We talked about the transition from A/C
to CHR and how market observers contend
WASH doesn’t really rock hard enough to
be CHR. “That’s silly,” he responded, out-
lining his music policies. ‘“We are playing
Yes, which is by no means a soft song, and
while we haven’t played the Pretenders yet,
we probably will.

“I will play any record I consider to be a
hit. We are not taking a conservative ap-
proach. In fact, we’re playing a lot of rec-
ords early. Specific records meet our im-
mediate needs more than others, and just
about every PD operates this way. WASH is
a radio station which someone in their 20s
and 30s can listen to comfortably, yet it
holds appeal well on either side of those
ages because our presentation and roots are

| SR Sl SRR T
“WASH has put personality back
in CHR radio. Q107 and WAVA
are card-reading, liner-oriented
stations. Tune ’em in and hear
liner after liner after liner. Therein
lies the first performance differ-
.ence.” —Bill Tanner

in Top 40, now CHR. Either way, WASH
plays the hits. A hit is a hit, and there are no
degrees in between.”’

Playing up to three oldies an hour, Bill
will daypart some of the softer songs to
mornings and middays because “I think
people in those dayparts, who desire music
and information, are also desirous of an
easier blend. We don’t play any oldies
which are exclusively A/C in base. If they
weren’t major hits on CHR, they aren’t con-
sidered. I find dayparting to be an effective
tool for us, as we’re able to tailor WASH for
the available audience.”

A Different Style

Bill spoke about what he’s trying to ac-
complish and what he sees as his competi-
tors’ weaknesses. “I’'m trying to make
WASH substantially different-sounding
from everyone. I'm not trying to be another
version of Q107, only 10% better. I'm trying
to inject humor in WASH, and a lot of what I
call feeling, emotion, and warmth. Frankly,
I think Q107 is a very cold-sounding station.
They are boring.

“When we began our evolution to CHR
last summer, we did so in an orderly man-
ner to prevent any major audience shake-

Continued on Page 53

From AOR

After successfully programming WDCG/
Raleigh-Durham to the top of the market
for the past year and a half, Randy came
aboard as WAVA’s PD in October. He took
the programming reins from John Larson,
who moved to sister station WMET/Chica-
go. “By that point we were well into play-
ing Lionel Richie’s ‘All Night Long’ and
other CHR hits. My next step was to adjust
the rotations to put us into a cume-building
mode. We were jingling between every
other song, and I wasn’t happy with the new
package. So we took it off and are now using
the old 1972 TM ‘Shotgun’ jingle and looking
for a new package. We've also adjusted our
airstaff to sound more CHR, including the
addition of super talent Tom Kent.”

While a lot of other AORs made the move
to CHR in the past several months, WAVA
has done so without the loss of audience
others have temporarily experienced in the
same process. I can’t take all the credit
for this success, as it was a team effort.
Bobby Hattrik consulted us through the

Chart by Todd Pear!

AN

Q107 Defends The Fort

Having programmed Q107 for the past
four years gives Alan Burns a decided ad-
vantage over his two CHR competitors. He
knows the market and can concentrate on
winning, while Bill and Randy are still cap-
turing the subtle nuances of the area.

For about a year and a half Alan has had
the entire CHR pie to himself. What does he
think about WASH and WAVA? “Competi-
tion makes everyone sharper. We’ve al-
ways had competition, but now we’ve got
direct format competition, which definitely
makes it more interesting. I've continued to
look at WPGC as a competitor, whether
CHR or A/C. WASH has been moving more
into CHR for the past year, and up until re-
cently we’ve had two AORs. Now that
WAVA is CHR, I see it as having four CHRs
in the market, including WPGC, since
many listeners think of them that way.”

When someone comes right at you, there
has to be some internal reaction. Alan told
me, “Everyone on my staff has reacted
very maturely to all the CHR format
changes. Sure, the first couple of days I saw
people looking around and questioning what
was going to happen. But within a day or so,
it was business as usual with a bit more of
an edge added. Everyone on my staff is
eager for the challenge.”

Randy Kabrich

change. Because he is AOR-oriented and I
was looking to add some black crossovers, I
think we ended up with the perfect balance
between us. This prevented us from moving
too slow or fast in our transition.”

Hand-To-Hand Combat

In evaluating the competition Randy
noted, “Q107 is a much better radio station
just in the short time I've been here. It
shows me they are going to respond to our
moves and adjust accordingly. Specifically,
they have modified their current rotation,

Continued on Page 53

Alan Burns

No one can accuse Q107 of being lazy or
sitting on its laurels before the new com-
petition became apparent. Q107 has contin-
ued to promote, spend money, and stimu-
late the audience. ‘“‘Like my staff, I’'m more

“I know WAVA is going to try to
match us dollar for dollar. With
them at 105 and us at 107,
that’'s good — centering the ex-
citement at this end of the dial,

away from WASH and WKYS."”
—Alan Burns

aware of things and have adapted a more
aggressive attitude as well,” Alan ob-
serves. “We’re all over the Super Bowl
thing. While everyone is giving away seats
to the game, we’re flying four couples down
on a Lear Jet the morning of the game, just
like Lamar Hunt. We also got a local group
to rerecord ‘Uptown Girl’ and rewrite the
lyries to highlight the Redskins going to the
Super Bowl. It’s become our most request-
ed record.”

Looking For A Weakness

Alan then turned his attention to WAVA.
“I’know WAVA is going to try and match us
dollar for dollar. With them at 105 and us at
107, that’s good — centering the excitement
at this end of the dial, away from WASH and
WKYS. I don’t think there will be much con-
fusion between our two stations, since
there’s enough space between our dial set-
tings, our jocks are well-known in the
market, and we both have different presen-
tations. Actually, WAVA tends to rock hard-
er than we do.”

There was a time when Q107 rocked hard-
er than anyone else in town, so I asked Alan
why he gave up that exclusivity of sound.
“When we first kicked off, there was

Continued on Page 53
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According to Arbitron, WHTZ/Z100 is now New York’s

1 radio station with New York’s

TOP 5
STATIONS

1.WHTZ 6.2

2. WOR 51

3. WRKS 4.8

4. WINS 4.5

5 WCBS-AM 3.8

Arbitron Radio, Fall 1983-Metro NY Area, Total
Persons 12+ AQH Shrs, Mon-Sun, 6AM-12Mid

The Arbitron Fall 1983 radio ratings are out. In the Metro
New York area, Z-100 is now Number 1 in total persons
12+Monday-Sunday, 6 a.m. to 12 Midnight, with a 6.2 share.
And our Z-100 Morning Zoo, 6 a.m. to 10 a.m. is also
rated Number 1 with a 5.2 share. Z-100 has only been on
the air since August 2, 1983 with its special brand of per-
sonality-oriented contemporary hit radio. Z-100 has gone
from worst to first in its first full Arbitron.

A‘ A MALRITE COMMUNICATIONS GROUP STATION

1 morning music show.

TOP 5 MORNING
MUSIC PROGRAMS

1. Z-100 Morning Zoo 5.2

2. Imus In The Morning 4.5
3. Spider Web Show 4.2

4. Your Happy Awakening 3.7
5. Jim Kerr Program 3.3

Arbron Radio, Fall 1983-Metra NY Area, Total
Persons 12+ AQH Shrs, Mon-Fri, AM-10AM

Represented Nationally "1{4_
by Eastman Radio |

£4p°

MALRITE MARKETS: NEW YORK/WHTZ (NEWARK. NJ) - CLEVELANDMWHK/WMMS + SAN FRANCISCO/KNEW (CAKLANDY/KSAN » DENVER/KLAK (LAKEWOOD)/KPPL (LAKEWOOD) + MINNEAPOLIS-ST. PAUL/KEEY (ST PAUL)/KLBB (ST. PAUL)
MILWAUKEE/WZUUMILZZ (GREENFIELD) - ROCHESTERMNYRAWEZOMUHF-TV - JACKSONVILLEWAWS-TV « W PALM BEACHMFLXZ TV « CINCINNATIWXIX (NEWPORT, KY1 - MALRITE TELEVISION PRODUCTIONS -+ CLEVELAND BROWNS RADIO NETWORK. (City of License)
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ups. The remaining cume continued listen-
ing for our features like news and traffic as
much as for the music. As a result we not
only increased our 12+ share, but we’re
number two in 2549 adults in both drives
behind market leader (Urban Contempor-
ary) WKYS. While I don’t think that’s too
shabby, I know we can still add more
growth to the 12+ category.”

Dishing The Competition
“What has happened is stations like Q107
have made CHR very teen-sounding for this

market, and I don’t think WAVA is much

different. Good old mass-appeal CHR is de-
signed to attract a wide spread of demos,
which is what we did at Y100. We are mov-
ing more and more toward serving just as
wide a demo spread at WASH.

“WASH has put personality back in CHR
radio. Q107 and WAVA are card-reading,
liner-oriented stations. Tune ’em in and
hear liner after liner after liner. Therein
lies the first performance difference. Two,
we are keyed to an East Coast market with
a large black population and a white popu-
lation which enjoys those black records.

Motion

At WTIC-FM/Hartford, Terry Hendrix is new to
middays and Neil Jackson now hosts afternoons
.. . Randy Thompson exits 94TY X/Jackson, MS
for the insurance business and Dave Dunaway
takes on mornings from U102/Knoxville . ..
99K G/Salina moves Rick Nash to nights and Ray
Pollard joins the station for mornings . . . KEYN-
FM/Wichita loses Dan Pearman to Long Broad-
casting as Administrative Assistant, and Kevin
Wagner becomes MD . .. Congrats to KLSC/
Watertown, SD PD Scott Anderson and wife Gail
on the birth of Miranda Jo.

Rle Mitchell is returning to Albany to do morn-
ings at WTRY ... Jolene Baller now doing
weekends at Q105(KCAQ)/Oxnard-Ventura . . .
At KOPA/Phoenix Jennifer Barber replaces
Kathy Meris, who moves across town to KEZC/
KJJJ/Phoenix as Promotion Director . . . WMEE/
Ft. Wayne PM drive talent Scott Dugan is pro-
moted to MD while former MD Tony Richards
continues as Assistant PD . . . John Monk adds
MD to his midday duties at WERIFM/Westerly, RI
.. . Bilt Kelly moves from KSTT/Davenport, IA to
WFMIl/Lexington, KY . . . KRQ/Tucson promotes
Kelly Norris from MD to Assistant PD . . . Joining
WRKR/Racine is former WMKE/Milwaukee Sta-
tion Manager Mike Raymond as GSM and after-
noon drive personality Mike Rogers, also from
WMKE.

Matt Patrlil fills in for exiting Beau Weaver at
WKDD/Akron . . . Filing the newly-created Pro-
motions Director spot at KCNR/Portland is Ron
Hale from Christal Radio Saies . . . Dean Hill ex-
its afternoons at CFOX/Vancouver to travel, while
broadcast veteran Sterling Faux takes the spot
. .. Fran Morley is promoted to overnights from
weekends at WSIX/Nashville . . . WHYT/Detroit
welcomes Jim Chenevey from WGAR/Cleveland
as News Director and morning news anchor . . .
Rick Cohn becomes the new VP/GM at KAYl/
Tulsa from KIXK/Dallas.

KS103/San Diego welcomes Bill Alexander
from KGGl/Riverside-San Bernardino, as Dave
Ciarke moves into nights and weekender Sue
Richards takes on overnights . . . Frank Foster is
out at B96/Chicago and can be reached at
(312) 337-2487 . . . John Chommie has been
promoted at KHTX & KTRT/Reno from PD to
Operations Manager . . . Cralg Powers, who was
PD/morming man at KFXM/San Bernardino, has
resigned with no immediate replacement on tap.
Powers will continue to do weekends at KKHR/
Los Angeles . . . Congrats to KRGV/McAllen-
Brownsvllle MD Scott Taylor, who's engaged to
Sandra Gorena.

Remember, WKYS is the best station in the
market. Not only do they have great num-
bers, but they sound the best as well.

“Q107 and WAVA are both oriented to su-
burban teens,” observed Bill. “Since that
base is covered very well, why should I take
on an army at its strongest point? We’ve al-
ready beat Q107 2549 and 25-54 in the fall
book. While teens aren’t my first point of at-
tack, I'm working from the top down and
won’t be chasing teens away. If you want to
talk teens, Q107 is in trouble, as WAVA has
already beat Q107 by half a share. In fact,
Q107 has a number of problems. The num-
bers are showing the audience is becoming
as bored with the programming as is their
own staff. I know that because of the num-
ber of Q107 staffers who’ve come to me for
jobs.”

Promotion And Personality

The past year has been spent on refining
WASH'’s sound, which included a near-com-
plete airstaff realignment. Now, WASH is

ready to fire its first promotional salvo.
““‘Specifically, we’ve got some exciting pro-
motion plans as the result of working with
Owen Leach, who's a marketing and pro-
motion expert. His research is expensive,
but those recommendations will serve to
guide us in our future promotional efforts
both on-air and in alternative media. I in-
tend to have all of the guns loaded as soon
as we have the powder, and with this re-
search now in hand we’re very close.

“We’ve spent literally a year in training.
WASH is designed for adults who’ve grown
up on CHR and have no intention of becom-
ing old before their years. WASH will win
with the most exciting combination of per-
sonality, promotion, news, and information,
plus the best mix of music in between the
strongest mortar that holds the bricks
together. I've heard the comments about
us, but let me tell you, my competition
sounds as dry as old matchsticks. They are

cruisin’ for a bruisin’.

FM MUSICRADIO
Continued on Page 50

WPGC, which had vulnerability in the
younger demos, and the two AORs, WAVA
and DC101, weren’t doing a very good job.
So we were a more rock-oriented CHR to at-
tack WPGC’s young end and cross-cume
with the AORs. After a while, they all im-
proved, and we evolved into a more tradi-
tional CHR.” So has Q107 inherited those
same weaknesses? “No, not quite. We don’t
have the clutter WPGC had, and we meet
the challenge of competition more aggres-
sively than they did.”

“l don’t plan to let anybody beat
me in terms of 12+ shares. /f it
happens, | won't be surprised,
freaked out, or disheartened.
We're just going to continue do-
ing what we do best and come
back.” —Alan Burns

TR R NS I
Sticks And Stones May

Break My Bones . . .

Alan is aware of Bill Tanner’s thoughts
concerning Q107’s sound. “I don’t think
we’re boring at all,”” he countered, ‘‘and our
jocks aren’t card readers since there are no
cards to read! There are promotional fact
sheets which don’t require them to read
things verbatim. In fact, when you bring the
Beach Boys to town and do as many
remotes as we've done, it’s hard to hang
such a poorly-chosen label as ‘boring’ on
Q107.

“I foresee WAVA increasing and, when
their newness wears off, then it will be
WASH’s turn for increases. As they wear,
their weaknesses will become more appar-
ent. WASH has a lot of clutter right now
with a number of features, but so do we in
our morning show. While Elliot & Woodside
still dominate the show, we’ve got an out-
side weather service, a sports voice (TV-4
sportscaster George Michael), and a news
anchor. So there are four or five voices here
as well.

“Look for Q107 to be out there doing ev-
erything we can to attract as much atten-
tion to ourselves as possible. We are going
to be very aggressive. I'm surprised Bill
called us boring, as we’ve been the most ex-
citing station in town for years. I'll refrain
from any comments about Bill and his sta-
tion. Everyone else sounds good, and they
are all wonderful people,” he joked. ‘“‘Ac-
tually the competition has made us a better
radio station, and we appreciate that. I
don’t plan to let anybody beat me in terms
of 12+ shares. If it happens, I won’t be sur-
prised, freaked out, or disheartened. We're
just going to continue doing what we do best
and come back.”

Bits

* $1000 Says They Do It Right! KEYN-FM/
Wichita guaranteed their listeners that dur-
ing every hour of regular programming,
g9am-midnight every day, they would play
non-stop music sweeps, featuring at least
three songs in a row. Listeners who caught
the station with its music sweeps down won
$1000.

e “Cans (as in soup) Film Festival.”
Over the holidays KNBQ/Tacoma-Seattle
presented movies to their listeners at over
50 local theatres. The admission fee was a
can of food. Over 14,000 cans were collected
to assist needy families. This was KNBQ’s
second annual ‘““Cans Film Festival.”

fill in a bit in order to increase his 12+ share.

DC Ratings And Demos

Just how well are Q107, WAVA, and WASH doing compared to each other? Looking
below, you can see in most categories each station is within striking distance of another com-
petitor. The only exception is WASH's teen category, where Bill Tanner admits he needs to

12+ Trend 18-34 Men 18-34 Women
Q107 7.0-6.4 mid 8's solid 8
WAVA 3.6-4.3 upper 5's solid 5
WASH 3.0-3.8 mid 3's mid 5's
Teens 25-49 Men 25-49 Women

Q107 solid 18-share mid 5's mid 4's
WAVA mid 18-share mid 3's mid 2's
WASH below one share solid 6 mid 6's
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and drastically reduced their oldies con-
tent. The ultimate winner in this has been
the radio audience.

“Tanner, I think, is not only going after
us, but with his Urban approach to CHR
he’s also going after WKYS. I won't sit here
with blinders on as so many people do and
think I’ve got no problems with him. Some
felt Scott Shannon wouldn’t make it because
7100 didn’t sound like a New York station. I
remember others felt Howard Stern
wouldn’t make it here when he was at
DC101 or be successful at WNBC. No one is
going to catch me off guard,” he stressed.

Spending The Bucks

Our conversation turned to WAVA’s pro-
motional expenditures. Randy is aware that
WASH and Q107 will spend major-domo dol-
lars, and Randy is ready to dig deep into the
corporate coffers as well. “From what I
hear, Tanner will probably spend more
money than Q107 or me. I think we’ve got
enough money to do what we need to this
book. A portion has already been in-
vested in TV during this past book, and
more’s on the way. Our cume is already in
place, so there comes a point when spen-
ding $35,000 on a ten-day TV campaign in
Washington, DC isn’t cost-effective if it’s
only going to grab me another 20,000 cume.
Believe me, we’ll spend for TV, but the
campaign will be strategically placed to
grab as many ears for my money as I.can
get.”

Not to be outdone in the race for Super
Bowl fans, Randy added, Q107 is sending
some folks down there on a Lear Jet, but
I’ve given away a lot more seats than they
have. We’ve sent about 20 people down for
the game in our Super Bowl promotion. We
intend to hit the streets for other promo-
tions as well once the weather opens up a
bit.

“So far we’ve held some Super Bowl par-
ties — in DC, Virginia, and Maryland —
which all came off very well. Right now
we're giving away $100 bills on the air using
some quarter-hour recycling techniques.
Q107 has always had a good street impres-
sion, and all we are trying to do is lay the
groundwork for the future. The one great
danger in Q107 doing so many big events is
trying to top themselves all the time.”

Who’s Really Hit Radio?

WAVA calls itself ““All Hit 105 W-A-V-A”
or “Hit Radio W-A-V-A” (never WAVA).
The All Hit slogan is being shared with
Q107. I asked Randy if this presented a pro-
blem. “We used the phrase in Denver (sis-
ter station KPKE), so we used it here. Gen-
erally if we do something, about 12 hours
later you’ll hear it or something like it on
Q107. We both have it listed as a diary
slogan, but most of our entries are listing
either our calls or 105, while they are mostly
receiving Q107 or 107 as entries.”

Outlining the format a bit, Randy divulg-
ed, “We’re playing about 14 songs an hour
on the average, running about 10 currents,
two recurrents, and two oldies an hour. The
spot load is a manageable eight minutes/
ten units an hour. Qur type of radio is really
fun-sounding and our jocks have a good
time on the air. I let them be a bit insane if
they want, but the overall emphasis is on
fun. If our presentation is a reason for our
high cume (over 400,000), then it will re-
main high. WAVA is an entertaining pro-
duct.

“I’'m not discounting Bill Tanner in this
one at all. He could turn out to be the Jesse
Jackson of the Democratic primary in this
radio war. I don’t agree with Bill that Q107
is a boring station, as ‘Q’ has picked up the
pace a bit. But they still pale in comparison
to us. We sound like we’re having more fun
than they are. The battle in Washington is
just beginning. I'm just a ‘country boy’ in
the big city looking to take some rating
points away from these city-slickers. Guess
we’ll see what happens pretty soon!”’
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Quality Time
With Lee Abrams

Last week programmers and managers from some 50 Burkhart/Ab-
rams/Michaels/Douglas-client stations flocked to San Francisco for the
annual Superstars Convention. They convened to swap ideas, press the
flesh, get the bird’s eye lowdown on where the B/A/M/D consultants see
the format heading, and wonder why anyone chooses to live anywhere
but San Francisco. Hot on their heels, by the strangest of coincidences,
followed more promotion people than you can shake an expense voucher
at, along with assorted media flunkies and hangers-on.

The actual meetings are off-limits to out-
siders. I considered listening surreptitious-
ly by placing my ear next to a strategic axr
shaft, but realized the #
press has a bad
enough image in this &
country as is. So it
was left to your intre-
pid reporter to corner
Lee Abrams person-
ally in order to pro-
vide you with an idea
of what goes on be-
hind those closed
doors. Our chat fol-
lows. Lee Abrams

R&R: Why are people so quick to herald
the death of AOR these days?

LA: It’s fashionable. I remember in ’76
Top 40 was dead, in '79 A/C was dead, in 80
Beautiful Music was dead. Now it’s AOR’s
turn. A lot of it comes from people who hate
AOR cause they never understood it: pro-
grammers, managers, writers, rep firm
types. It’s like the Top 40 guys in the early
'70s when AOR was first coming on strong.

R&R: Is the focus on 12+ numbers pro-
viding a distorted picture?

LA: Absolutely. First of all, in a number
of markets, all the rock stations are down.
The higher number of stations with youth
formats means some fragmentation is inev-
itable. Also, I think AOR is evolving into an
18-34 format. We used to be #1 18-34 men on-
ly because we had something like a 92 in
18-24 and a .6 in 25-34. Now, it’s a more even
mix. For instance, WZXR/Memphis was
down 3 points 12+, but 25-34 men were
through the roof. (Editor’s note: "ZXR reg-
istered a 60% jump in 25-34 men, jumping
from 3rd to 1st in the market. While their
Men 18-24 share was halved, they remained
#1 Men 18+, 18-24, 18-34, 1849, and 25-54.)

Idon’t think there’s much future in young
teens. We ought to put our stock in 16-34
year olds. Years ago, AOR was the thing for
young teens; it was the talk of the high
school. It’s not anymore, and we’ve got to
remember that our natural audience is not
what it was five years ago. It’s evolved, and
we've got to grow with it.

R&R: Why is CHR giving AOR sucharun
for its money these days?

LA: CHR has always been AOR’s natural
competitor. We were lucky from 1972-1981
when CHR completely forgot what it was all
about. A lot of them started skewing A/C,
some of them never quite got over the high
energy “‘Q” format which got old, some of
them started playing album cuts. AOR was
lucky because we had some bad CHR sta-
tions, just as CHR is lucky because there
are a lot of out-of-synch AOR stations.

R&R: What’s out-of-synch?

LA: Alot of programmers think that AOR
started in 1979, and are having trouble real-
izing it’s 1984. A lot of people think it’s still a
12-24 format. It’s not — it’s grown up and
gotten more sophisticated. That ‘‘rock till
you puke’’ type listener from 1979 doesn’t
exist in the same volume anymore. Now,
that 24-25-year-old listener is being totally
turned off by AOR radio, even though AOR
is still their favorite music. They should like
AOR, but they look at it as high-school
radio, with things like AC-DC Weekends.

R&R: For most of the '70s, AORs played
a broader range of artists, including every-
thing from Stevie Wonder to Led Zeppelin
to James Taylor. Are you suggesting a re-
turn to that kind of variety of sounds on
AOR?

LA: Yes, but on 1984 terms — be pure
AOR, but look at the entire AOR spectrum.
We want to get more of a diversified sound,
but not by leaving AOR boundaries. We're
playing a limited variety over and over
again, and not taking advantage of music
that is clearly AOR. Softening up isn’t how
to reach that 25-27-year-old. Quiet Riot and
Def Leppard absolutely have a place, but

= —————— — —— ="
“We’ve got to get back to using
imagination again. AORs are so
standardized and lacking in
style.”

have to be programmed intelligently, not
just one after another until it’s unlistenable.
Now, the balance is critical. With 1979-style
modal, everything was so up, that didn’t
matter. Intelligent music mixing is real im-
portant now.

R&R: The “rock till you puke,” modal
approach worked well for a number of
years. Why is it no longer effective?

LA: Modal is a concept, not a sound.
Everybody thought it meant heavy metal,
when really it meant just super-serving a
particular audience. In 1979, it was Ted Nu-
gent and Cheap Trick for that 16-year-old
kid in high school. Now we want to reunite
ourselves with our natural audience that’s
grown up while we haven’t, and AOR should
aim toward the 25-27-year-old who likes
Genesis, Police, Fixx, U2, and an old Stones
track. One of the themes of this year’s
meeting is that kind of ‘‘quality rock,” and
quality programming in general. We’ve got
to get back to using imagination again.
AORs are so standardized and lacking in
style. From market to market they all
sound the same. If anything, we’ve got to
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Parikhal Perception

John Parikhal, whose Joint Communications Corporation assists B/A/M/D with research
projects as well as acting as consultant to a number of prominent Canadian AORs, was a

in a second.”

their local rate card.”

read an ARB.

station.”
I

featured speaker at the Superstars Convention. Parikhal is an articulate observer of cultural
trends and the passing scene, and offered these topical thoughts.

AOR Competing With CHR

“l don’t think you compete with CHR. AOR and CHR serve different
needs. You serve the AOR audience and let CHR worry about itself.”

“Radio is a service business, and it services moods. If you went to
McDonald's and got something different than a Big Mac, even if it were
better, it would freak you out. The different kind of moods you're in
determine the kind of music you're into. Remember the Ed Sullivan
Show, where you suffered through Topo Gigio to get to see the Dave
Clark 5 or the Beatles for two minutes. But if Hullabaloo or Shindig had
been opposite the Ed Sullivan Show, you would've blown Ed Sullivan off

MTV

Because MTV had no oldies, it played newies, and it identified its music. So after one view-
ing, you could call a radio station and request a song. In the old days, you'd have to wait six
weeks to catch the song's name. So the only stuff kids could request is this brand new music,
and | think a lot of stations that switched to CHR over-reacted to this.”

Commercial Free
“Listeners aren’t fooled by commercial free. One of two things happens: they complain,
‘Well, they say that they're commercial free, then they interrupt six times during a half-hour of
music to tell me.’ It's not the commercials, as much as the interruptions, that bother them. Also
when stations slug a bunch of spots together, listeners tune them out cause they know there's a
huge block of spots coming up. Local retail dumps out, and those stations discount heavily off

Arbitron

“The big question is why in the world should you ever bother filing in an ARB diary? For a
dollar? The kind of people who fill them in are either super law-abiding and think it's from the
government, or think if they do it, it'll have a great impact on what they listen to.

“The Ford Foundation believes that as many as 60 million Americans over the age of 18 are
functionally illiterate. Even if the real figure is only 15 million, look how many people can't even

John Parikhal

“Plus many people are terrified by forms. They break out in a sweat whenever they see a
form of any sort. It's called the ‘tyranny of forms.’ "

Programmers These Days

“Nearly all the major AOR programmers are way more fascinated with television than they
are with radio. Producing a video show that's going to air at two o'clock in the morning on a local
UHF station takes four or five hours a week that they could be spending programming the radio

get back to sounding more like we did in
1972 than 1979.

R&R: Some people feel consultants are
responsible for the homogenization of AOR.

LA: I don’t think it’s consultants, I think
it’s inside the radio stations. When you lis-
tened to WLUP/Chicago in 1979, they play-
ed from a standard list, but you knew it was
“Dah Loop.” There was an attitude on the
air.

Consultants provide the blueprints, and
the PD is the interior decorator. A lot of
these stations are like well-built houses with
black walls and white tile.

R&R: So you feel there’s nothing struc-
turally wrong with AOR; it’s not a problem
of the audience shifting to CHR. It’s simply
a matter of the rank-and-file programmers
not being sharp enough.

LA: Not trying hard enough is more like
it. Some of these guys are smart, but are
out-of-synch with today and living in the
past.

R&R: When you talk about stations that
are out of synch, you're obviously including
a few of your own clients.

LA: Oh, I'm including all of them .
AOR in general.

R&R: Is it a problem, as a consultant,
motivating PDs . . . giving them the spark?
Are they resistant?

LA: It’s not resistance. I think it’s an in-
feriority complex. They don’t think they
can be as great as they can.

R&R: Were you upset that programmers
may have misinterpreted your suggestion
last year to play 80% new music?

LA: Not really. The biggest problem was
people thinking I was talking about the new
music sound when I meant new releases.

R&R: Why has modern rock’s popularity
waned since last year?

LA: As far as being fashionable, the
whole new wave movement is history. CHR
has just destroyed it. In L.A., I heard KIIS
playing all the new music hits, and KROQ
sounds like they’re playing all B-sides. I
think what new music stations should’ve
done is evolve to become CHRs.

R&R: Is rock still a cause? Is the rock 'n’
roll identity still important for a station to
maintain?

LA: Yes, critically important. But in-
stead of the whole hard rock, ‘“we’ll rock
your socks off”’ approach, you want to get
across the quality aspect . . . that you’re the
Mercedes Benz of rock 'n’ roll.

R&R: The quality approach sounds like
what you and Dave Logan have put toge-
ther at KFOG/San Francisco. Why haven’t
more stations given the Superstars 2 format
a shot?

“Instead of the whole hard rock,
‘we’ll rock your socks off ap-
proach, you want to get across
the quality aspect.”

LA: We haven't pitched it at all. We’re
ironing out the kinks and waiting for this
one to happen before going out on the road
with it. T thought it would happen a little
faster.

R&R: Beyond the music, how should
AORs be improving their presentation?

LA: They should de-standardize the
presentation and take a few chances. Every
AOR station does music/liner/spots/in-
tro/music. I remember driving from Chica-
go to Florida in 1965, and hearing 50 Top 40
stations playing the same music, but each
one sounded different. You know what
we’re missing? There’s no production on
the air, no theater of the mind. I close my
eyes and listen to AOR and it’s black and
white. It should be technicolor. If a station’s
going to invest in personnel, a great produc-
tion director is in the same league as a mor-
ning person. Not necessarily a big-voice
guy, but somebody with tremendous im-
agination who can really make a station
soar,

Continued on Page 56
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In 1983 In Concert brought you the national radio concert
debuts of The Fixx, Quiet Riot, Fast Way, Berlin and INXS, plus
outstanding performances by Joe Jackson, Men At Work, U2,
Billy Idol, Huey Lewis, Stevie Ray Vaughan, Kansas, Judas
Priest, Krokus . .. and the beat goes on.

And in '84 The Tubes kick off another outstanding year of
stellar IN CONCERT performances.

IN CONCERT ... SUPERSTAR CONCERTS ... THE US FESTIVAL
... SATELLITE CONCERTS and SIMULCASTS from all over the
world ... when it comes to concerts, it's WESTWOOD ONE . ..
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Rock and roll that sounds great
ANYTIME . ..

and sells EVERYTIME you play it!
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100,000 ALREADY SOLD! Thanks to
great AOR stations like —

T

KZ0K
WTUE
wiQB
WHJY
KSHE
WTPA
KMOD
WRKI

WEBCN
WKLS
KMET
KLBJ
KKDJ
WBAB
KZEW
KRCK

KLAQ
KLPX
WMMR
KYYS
KRQR
WLVO
KWXL
WYSP
WOFM

ALCATRAZZ

“NoO Parole
From Rock 'n’ Roll”

Including the Hot Track
“Island In The Sun”

"Home Of The Artists”

Album XR22016

Cassette XRC22016 Distributed by MCA Distr. Corp.
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SEGUES

KSMB/Lafayette is no longer consulted by Burk-
hart/Abrams/Michaels/Douglas . . . KBBK/Boise, ID is not
going AOR, as previously reported, but remains CHR, with
Les Sarnoff coming aboard as Operations Manager.

Now that Randi St. John has departed WZEW/Mobile
for airwork at WAPP/New York, OM Steve Anthony aiso
wears the PD and MD hats . . . Rick Busser steps up to MD
at WPDH/Poughkeepsie . .. Don W. Hallett adds MD
responsibilities to his duties as midday jock, Promotions
Director, and Production Director at WEZX/Scranton.

Promoter Steve Leeds has regained his independence
and is once again a S.L.I.C. operator. He can be reached at
(212) 765-2600.

Former WSKS/Cincinnati PD Mlke McConnell is doing
airwork at WSHE/Miami . . . Steve Knolls from WYFE/Rock-
ford is now on middays at KKCI/Kansas City, replacing Jane
Logan, who leaves for marital bliss . . . WRXT/Buffalo adds

Tim Rose from WMJQ/Rochester to mornings, and Randi
Naughton from WBUF/Buffalo to overnights . . . Add ex-
WMJQ/Rochester MD Kevin Malvey to the crew that Alan
Lawson is assembling at WTTR/Baltimore .. . Mr. Bill
(Wesco) exits mornings at KQRS/Minneapoiis . . . Plerre
Robert is upped to middays from overnights at WMMR/Phil-
adelphia . . . John Amberg moves from evenings to mid-
days at WWCT/Peorla, where Rich Halberg is handling
evenings.

Cathi Paige exits as Promotions Director at KRQR/San
Francisco . . . Dick Upson is the new Promotions Director
at WHJY/Providence . . . Buzzard buzzes: WMMS/Cleve-
land ups Rhonda Kiefer from Programming Assistant to Pro-
gram Coordinator, and hires Gina lorilio as Programming
and Promotion Assistant.

Swing shifters: Scott Loftus to WMET/Chicago, and
Dan Krulewitch to KTCL/Fort Collins, where Lisa Sidor has
been appointed Assistant MD.

Quality Time
With Lee Abrams

Continued from Page 54

R&R: What promotions are worth getting ex-
cited about these days?

LA: I like the big events, those universal things
that everybody goes to: fireworks, chili cook-offs,
audio/video fairs. There’s also the great AOR promo-
tions from the middle *70s that PDs and consultants
got tired of, but still work: listener appreciation par-
ties, rock polls, rock awards presentions.

R&R: A number of stations that adhere to the
callout credo had down showings in the fall sweep.

You’ve never been a big believer in passive research.
Feel vindicated?

LA: Callout is fine, people just take it way too
seriously. I think the back page of R&R is better to
pick currents than callout is. My big fear is that call-
out has bred a lot of program directors who don’t
have a lot of sensitivity to the music. If you can’t hear
quality, you should go work for Hertz.

Next week: We’ll begin to take a look at some of
the AOR success stories in the fall '83 book, including
stations that vanquished their CHR competitors.

h
UPDATE

* WGRQ/Buffalo’s Snortin’ Nortin ended his ten-
day marathon broadcast when the Police consented
to add a Buffalo date to the tour, February 22.

Meanwhile, a Police state has been declared in
Cincinnati, where WEBN just copped all 16,000 tick-
ets to the band’s area appearance. 'EBN got the head
of the local police union to make the announcement
that the station is selling the ducats by mail order.
Crosstown rival WSKS, rather than ignore the coup,
is running promos saying they’ll be arranging to get
listeners some of the best seats in the house. WSKS
calls itself ‘‘the station that didn’t buy all the tickets
to the Police show.” Stay tuned for more fun and
games.

*» WYSP/Philadelphia is calling itself ‘‘Rock
Hits . . . 94 YSP” on the air. No major changes re-
ported in the music mix.

* WMMS/Cleveland and KROQ-FM/Pasadena
shared 1st place honors as the country’s top rock sta-
tions in Rolling Stone magazine’s readers’ poll. This
is the fifth year in a row the WMMS Buzzard has per-
ched atop the heap.

» KMEL/San Francisco’s morning prankster,
Steven Capen, pulled a Capen caper during an ex-
tremely remote broadcast of his first-ever skydive.
On and, supposedly in, the air, he was heard gleefully
jumping from an airplane, followed by static and an
ominous silence. Don’t send flowers or your tape and
resume, though — the whole thing was a hoax, taped
in advance on a small plane with an instructor. GM
Rick Lee got involved with the schtick, delivering an
on-air tonguelashing to Capen. The whole number
netted newswire coverage, as well as phone calls
from listeners concerned about Capen’s life and/or
job-security.

» Given the fierce competition between broad-
cast networks, it’s almost heartwarming to learn of a
cooperative venture between two rival owned-and-

operated properties in San Francisco. CBS 0&O
KRQR is simulcasting the audio of a weekly music
video show that airs on the ABC 0&0 TV station in
town, KGO. Making the situation all the more unique
is that KRQR’s evening jock, Steve Garland, who
hosts and co-produces the show, presumably draws
paychecks from both webs.

* WMMR/Philadelphia’s “Flight 90125’ sends 93
listeners to an early date on the Yes tour aboard a
“DC 93.3,” tying in the station’s frequency . ..
KLOS/Los Angeles pulled some strings to give away
a couple of special guitars recently — an autograph-
ed Fender Stratocaster that Jimmy Page played on
the ARMS benefit shows, and a limited edition cus-
tom Kramer designed for Eddie Van Halen and auto-
graphed by all four members of Van Halen.

* Huey Lewis & The News were the hosts at a
WNEW-FM/New York bowling party to benefit the
Special Olympics . . . WYSP/Philadelphia treated a
pair of listeners to ‘“Motley Lunch With Merly & The
Crue,” meaning a meal with members of Motley
Crue and Pam Merly, who hosts the station’s Metal
Shop feature . . . KRCK/Portland raised over $2000
for United Cerebral Palsy with a benefit show featur-
ing five local bands who donated their time for the
cause . . . WEZX/Scranton auctioned off a Cabbage
Patch Doll on the air, raising $500 for a local charity
... Congratulations to Marty Schwartz of Carroll,
Schwartz, & Groves on his engagement to Sherri
Maslen, with wedding plans for this April ...
WXRT/Chicago morning DJ Terri Hemmert had her
ten-year anniversary at the station marked by a sur-
prise “This Is Your Life” segment on her show.
Friends, colleagues, and family taped special mes-
sages for the occasion . . . KGGO/Des Moines is now
on a 1000-foot tower, thereby doubling its coverage
area to 100 miles.
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Watching The Wheels
Of Automation

There seemed a time when automation was suitable for background
music formats, and not much else. But new technologies have added
flexibility and reliability to modern systems, making it accessible to
other formats. This week, R&R’s Ron Rodrigues looks at three stations
successfully meshing automation with A/C.

Technology Explained

Give credit to the computer for bringing
automation into radio’s modern age. In-
stead of following a fixed order of events
hour-after-hour, microprocessors can make
selections in any order needed at any time.
Many of the computers can be programmed
up to a week in advance; they can pinpoint
malfunctions, automatically generate pro-
gram logs, and even be operated via phone
line from the PD’s home! Other parts such
as mechanical relays have been replaced
by semiconductors. High-quality cart
machines are frequently used today, which
allow for full random-access of music, in-
stead of a pre-determined mix that’s used
on reels.

Automation has come such a long way
that the stations we spoke with are using the
machinery primarily to improve air sound
and productivity — not necessarily to save

e (1
RAMBLING REEL-TO-REEL — KTMT/Med-

ford, OR GM Dave Brower with his Harris unit
that his staff affectionately calls “Mork."”

cash. KEZR/San Jose VP/GM John Levitt
says such equipment is not cheap. “Our
Cetec 7000 system cost us $95,000, and that
was several years ago. Considering the way
we use automation, it doesn’t save us that
much money. In fact, our programming
budget is as big as anybody else’s in town.
We use the system for productivity, control,
and efficiency. While the music is playing,
our people can be doing other work such as
production or music research. As a result,
we save 80 to 100 man-hours of labor week-
ly.),

WOVV/Ft. Pierce, FL PD Bill James
says automation is a convenient way to be
selective with air talent. “It’'s common to
cut the quality of announcers just to save a
few dollars, especially for the non-prime
shifts. But with automation, you can hire
two or three top individuals, pay them a
higher salary, and end up with a good, con-
sistent sound 24 hours a day.”

In fact, that “‘consistent sound” is what
all the programmers stressed as automa-
tion’s greatest advantage. KTMT/Medford,
OR GM Dave Brower considers it a great
way to cut down on live mistakes. “The
main advantage from the announcer stand-
point is reducing burnout. Our people can
do a live-assist show for up to seven hours

“Our jocks miss live radio, but
when they’re out of here on Fri-
day afternoon knowing they
don’t have to return until Mon-
day, | know there’'s no way
they’d give that up.”

— Danny Lemos

and not have the fatigue factor they would
have on a four-hour live shift. Now that they
have the luxury of having more time think-
ing about what they’re going to say on the
air, our people are more creative. Turnover
is lower too.”” Dave continued, ““It gives me
better control as a programmer since all
pre-recorded material is run through the
computer. I've eliminated the possibility of
the announcer playing the wrong record.”

How It’s Done

Here's how a typical automated set-up
works. KEZR OM Danny Lemos explained,
«All shows are pre-recorded except in mor-
ning drive, which is live-assist. A computer
print-out instructs the jock which songs and
commercials will play. One tough thing to
predict is a timecheck, so he will usually
say, ‘It’s about 3 o’clock,’ or whatever.”

Lemos contends the most difficult task
with automation is to give the show the
“feel”” of being live. ‘“You have to have good
talent to handle pre-recorded segments,”
he said. ““It’s a real challenge to sound spon-
taneous when you're actually on tape. It
also takes plenty of talent to blend your per-
sonality into the format, then to match
voice with the flow of the music. They have
to know their intros and outros. New air
people require several weeks of practice to
get into the groove of things.”

But Do They Like It?
What were the personalities’ initial at-
titudes towards the automation? ‘“Not so
hot,” says Bill James. ‘“There was a lot of

78 songs.

WATCHING THE MUSIC SPIN — Here's KEZR/San Jose’s hi-tech automation cove, supervised
by OM Danny Lemos. Highlights include a production station (left), which includes a computer
terminal, automatic logging encoder, telephone answering machines, car radios for listening to
other stations, and a television set. At right is their Cetec 7000 system, which houses (I-r) com-
mercial carousels, two voice-track machines, and four music “GoCarts,” each capable of holding
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negativism about it when I first en-
countered the staff. A lot of them didn’t
believe that automation could sound good.”
But after several years of smooth sailing,
Bill says his staff has warmed to the new
technology.

Danny Lemos points out that his crew
feels almost emotional towards automa-
tion. ““‘Our jocks like it. If you can get your
six-hour shift out of the way in 40 minutes,
and keep the energy level constant through-
out, you're going to be happy. They miss
live radio as anyone probably would, but
when they’re out of here on Friday after-
noon knowing they don’t have to return until
Monday, I know there’s no way they’d give
that up.”

Encountering Problems

Most of the programmers we spoke with
said technical snafus don’t occur often.
Ironically, when Ron contacted Bill about
this article, his machines were being
repaired. It turned out only to be a blown
fuse which the station covered by going live
for an hour. But Bill had other concerns.
“Chips wear out, and troubleshooting is
tricky because everything interrelates
closely. We can’t afford to keep a backstock
of replacement parts, so there could be
lengthy downtimes waiting for a spare to

“Our people on tape are the
same type of personalities that
any live station would have. They
are promoted here on the air, on
television, and they work plenty
of street promotions.”

— Bill James

AUTOMATIC PILOT — WOVV/Ft. Pierce, FL PD Bill James supervises his Harris automation
system in “live-assist” mode. The station is fully automated during non-drive hours.

arrive. Outside of that, there really aren’t
too many problems.”

Dave Brower experienced similar chal-
lenges. ‘“‘Computer malfunctions can
become nightmares, but they occur infre-
quently. We usually trace it to a microchip
or a capacitor. It’s tough because we have
little equipment to play music live while our
machines are being repaired. Luckily, it’s
only happened once in the last year.”

Things To Watch For

What are some of the things you will want
to be concerned about when acquiring a
system? John Levitt cautioned buyers that
going on-line would take time. “I suggest
that when you buy one of these things, work
the system in parallel with the live format
for a month. Hook the automation up to a
little speaker in the PD’s office and have
him listen to the bugs.”

Bill suggests getting someone to learn
your system intimately. “You'll need to
hire a person who will spend the time to
learn it completely and make it work within
the requirements of your format. I know it’s
a rare commodity, but you need someone
who has a command of not just the
machinery, but with radio formatics as
well.

The broadcasters agreed that having a
quick way to go live is necessary in
emergencies. They advise having playback
machines ready if your music is on cart, or
have a supply of emergency records with
the turntables to play them on. Also make
sure your news network is hooked into the
emergency board. And above all, they say,
have a pool of people ready to go on the air
in case you have to go live.

Determining The Need

Is automation right for everybody? Bill
said that outside of a full-service station, it
can probably work for any type of A/C out-
let. “You can do just about anything you
want with automation. You can make it
sound as live or as canned as you want it to.
Most syndicated music tapes can come un-
announced, and may be hosted locally. Qur
people on tape are the same type of per-
sonalities that any live station would have
They are promoted here on the air, on
television, and they work plenty of street
promotions.”

John Levitt says, ‘“You can’t view it as a
money saver as much as a tool for sounding
better. Depending on your format, you can
sound live and consistent. There’s plenty of
control along with a high quality factor. I
view it like a computer. It may not save you
time, but it will make you smarter and
work better.”’
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A REVIEW OF ROTATIONS

The Hows And Whys
Of Playlist Turnover

Since R&R Country began its rotation reporting system a few weeks
back there has been quite a bit of discussion revolving around rotations.
With the talk ranging from presentations of mathematical formulas that
would puzzle Copernicus to “what the hell are rotations?”” — this seem-
ed like a good time to discuss the basics behind record rotations.

Put quite simply, some records deserve
to be played more frequently than others,
and having records in various rotational
patterns are a means toward that end.
More philosophically, for your audience
there is no reality — only the perception of
reality; and that perception is one you are
responsible for creating. If you are doing it
right, you can play a couple of hundred
records and make them sound like a thou-
sand. If your rotations aren’t properly set
up, you can play a thousand titles but sound
like you are only playing a couple of hun-
dred. What counts is not what you are do-
ing, but what it sounds like you are doing.

Because the needs served by rotations
vary from market to market, no one rota-
tional system will work everywhere. Jeff
Goodridge, PD of WNYR/Rochester, and
Dugg Collins, PD of KMML/Amarillo, are
obviously in very different situations. Dugg
may not have the research budget Jeff has,
but Jeff might not be able to get as “close”
to the people of his market as Dugg can.
Jeff, being part of Malrite, also has the
benefit of research garnered by other Coun-
try stations in the chain. Both stations have
different listening, time spent listening, and
turnover patterns, all of which contribute to
the rotations set up at each station. This
week, these two programmers discuss the
hows and whys of their rotational systems,

m
Dugg Collins, PD

KMML/Amarillo

“We have a total playlist of about 57
records. Currently, we have nine records in
our power category, which gives us a 4%-
hour rotation. Our medium rotation records
come up every six to seven hours and our
records in light rotation come up every ten
hours or so. We have a primary gold cate-
gory with records from 1980 to the present
which rotate every four days and an old
gold section which rotates every seven
days.”

Dugg told me that the station is changing
its sound a bit in the near future, and to do
that he will alter the rotations slightly.

‘““We are in the process of upping the num-
ber of records in our power rotation to 15. At
the same time, we will increase the number
of powers played per hour from two to
three. By changing in this way, we will get a
more current or hit-oriented sound.”

Obviously, it is not enough to know just
which songs to play. You must also know
when to move them up in airplay and when
to back off a record that is starting to burn.
It would really be nice if everybody had a
huge budget for all kinds of research to help
in those decisions, but such is not always
the case. Dugg told me that he does no call-
out research, but depends on as much feed-
back as he can get coupled with his radio
experience to make rotational determina-
tions.

“I talk to the jocks on a regular basis,” he
began. “They are my link to the audience
through the request lines, and I constantly
ask them what they are picking up on the
phone. We do call record stores to get-a han-
dle on what is selling. Also, I'm a musician
and when in clubs I keep my ears open to
hear what people are playing on the juke-
boxes. I also try to be sensitive to what is
being played on stations that get into my
market from other cities. I take all of these
factors into account and come up with a
gut-level decision as to what records should
be in what rotation. Of course, it really
helps that I have been here a long time and
have been able to develop a real feel for the
market.”

Factors To Consider

Other factors one must consider when de-
termining rotations are time spent listening
and turnover — variables affected by mar-
ket size. As Dugg says, “It doesn't take
much more than ten minutes to go between
any two points in Amarillo. We depend on
people listening in their home or at work for
long periods of time.” Because people listen
longer — whether because they love the sta-
tion or have fewer alternatives, Country or
not —Dugg has found it necessary to have
all categories rotate more slowly than
someone with short time spent listening
spans and high turnover rates. This is not to
say that you play anything other than the
hits, even with slower rotations, but that
you may dig a bit deeper and have longer
lists for both oldies and currents.

Feedback is an important factor as you
try to determine how fast you should rotate
records. It is a constant fine-tuning process.
Dugg told me, “We had a bunch of focus
groups where repeatedly we heard the com-
ment from participants that our station
played the same songs over and over. To
change that perception we lengthened the
amount of time between plays for any one
particular song by just a bit.” You can do

Manager Gary Mack, and PD Bill Wilson.

BEYOND THE CALL OF DUTY — That pretty much describes the entire “Love Truck” promo-
tion carried out by WKKE/Jackson, MS prior to the holidays. Morning.man and Promotion
Director Ron Carlisle announced he would move into and broadcast from a tent until listeners
filled up the adjacent dump truck with food for the needy. During his 60-hour stay the
temperature dropped to 22 degrees with a wind chill factor well below zero. As you can tell
the promotion was most successful. Shown with Ron are (I-r} station GM Hal Calisch, Sales

| |

that by either increasing the number of
titles in a category or by decreasing the
number of times per hour the category
comes up. Either way you will be slowing
down each record in any given category.

T R A S I . N30 A TN P
Jeff Goodridge, PD

WNYR/Rochester

““We basically have three rotations, with
sub-rotations in each category. We have
what you might label A1, A2, B1, B2, C1, and
C2. The heavy A’s turn over every three
hours and 40 minutes, the medium B'’s ro-
tate about every five hours, and the light
C’s come around every seven or so hours.
We also have a light category for our A,B,
and C designations and these rotate on the
average of every five hours. In other words,
the Al’s rotate every three hours and forty
minutes and the A2’s come around every
five hours. Our recurrents are on about a
seven and a half to eight-hour rotation and
our power golds come up every 30 hours or
so. We have two oldie categories: one
comes up every three and three-quarter
days and the other comes up about every 11
days.”

Like Dugg, Jeff depends on feedback
from a variety of sources to move records

wWwWw americanradiohistorvy com

among rotations, but he points out one
needs to be wary of numbered charts,
whether in trade papers or from other sta-
tions. ‘‘A number one record on the chart is
not necessarily in heavy rotation. A record
is usually propelled to the top of the charts
by being in good rotations along the way
and may be to the point of burnout when it
shows as top five on your local chart. So,
numbers do not necessarily reflect rota-
tions.”” (Which is precisely why R&R Coun-
try has switched to the rotation reporting
system — so we can report airplay more ac-
curately. Now, when a record is number
one on our chart, it is, without question, the
record receiving the most airplay in that
week.)

Being in a market where people have
more radio stations to choose from, as well
as a market where Country is not as strong
as it might be in Amarillo, the time spent
listening is lower and the turnover rate is
higher for Jeff than for Dugg. ‘“That is ex-
actly why we have slightly less than four-
hour rotation on our top seven records,”
said Jeff. “We also have relatively fast ro-
tations because we are an AM station with
not as good a chance to cop the time spent
listening spans many FMs enjoy. AM listen-
ing is now less than 30% in this market and
we want to make sure the favorites are al-
ways coming up without going to the ex-
tremes of a two-and-a-half-hour rotation
CHRs use to attract teens and young adults.
That is just too fast for adults and we have
found three hours and forty minutes to be
suitable for the demographic we are after
— providing that we change the songs
enough to keep it fresh.”

Changing Rotations

‘‘Another point about rotations is that one
shouldn’t be locked into doing them on an
every-seven-day basis like a numbered
chart. I may feel comfortable with the rota-
tions I set on a Monday, but by Thursday, if
I have feedback showing the record is burn-
ing out, I change the rotations. It would be
ridiculous to wait until the next Monday to

Continued on Page 59
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Nashville
This Week

Volunteer Jam
Goes International

The Charlie Daniels Band’s Volunteer Jam X will be the centerpiece
of an unprecedented live broadcast over the Voice of America (VOA)

February 4.

Volunteer Jam X will be available to
VOA'’s 42 language services, thanks to spe-
cial funding from the Jam’s sponsor Skoal.
It will be supplemented with live interviews
conducted by seven multilingual VOA cor-
respondents,

“Every week all around the world,” said
CDB manager Joe Sullivan, ‘“more than 100
million people listen to the Voice of Ameri-
ca. We are thrilled to have the opportunity
to share this unique cultural event with an
international audience and we're grateful
to Skoal and Voice of America for making it
possible.”’

In addition, tapings and recordings will
replay the Jam throughout the year. For in-
stance, Sound Seventy Productions and
Dick Clark Productions will produce a
taped two-hour syndicated television speci-
al . . . And the event will be recorded for a
possible double album set under the super-
vision of producer John Boylan and engi-
neer Paul Grupp for Epic Records . . .And
there will be tapings for one or more radio
specials planned for later in the year . . .
And the concert will again be broadcast live
over the Volunteer Jam Radio Network,
which includes Nashville stations KX104
and WRVU (91 Rock), WZXR/Memphis,
WSKZ/Chattanooga, WIMZ/Knoxville, and
WBGY/Tullahoma, TN.

Oaks For Opryland

Opryland’s 1984 advertising campaign
will make use of the Oak Ridge Boys’ tight
harmonies. The Oaks seldom record jin-
gles, but they’'ve just recorded a very up-
beat message for Opryland’s primary radio
jingle for 1984 and as the audio on some of
its television commercials.

Oak Ridge Boys:
Blowing up Opryland
The jingle was coproduced by Ron
Chancey and Billy Adair, and will begin air-
ing in mid-March in anticipation of the
park’s March 31 opening for its 13th season.
Two of country music’s superstars, Bar-
bara Mandrell and T.G. Sheppard, will be
together for three hours of music and inter-
views that chronicle their recording
careers.

The Mutual Broadcasting System will
multicast the special in stereo by satellite
on February 4-5, 1984. WHN’s midday air
personality Lee Arnold will host the show.

Lee Greenwood Sings For A Ticket

Lee Greenwood recently sang the Nation-
al Anthem a cappella at the Met Center in
Bloomington, MN. Apparently, the night be-
fore his engagement at the Carlton Theater,
he decided to catch the North Stars vs.
Maple Leaf hockey game. His arrival at the
center initiated a request for him to sing.
His performance earned him a ticket for
one of the best seats in the house — the box
of North Stars’ general manager Lou
Manne. The following night the North Stars
and their management caught Lee’s show
at the Carlton. Question — What did they do
to get their tickets?

Bits & Pieces: Tom T. Hall, himself a
singer/writer of tales with and without mu-
sic, will be writing about how other singer/
songwriters take lyr-
ics and tell a tale with %
them. He plans to in-
terview Merle. Hag-
gard, Loretta Lynn,
Mickey Newbury, and
possibly Kris Kristoff-
erson. The article will
appear in a future edi-
tion of the Satur-
day Evening Post . . .
Lloyd Maines will be Tom T. Hall:
featured playing steel Telling stories
on Joe Ely’s next album for MCA . . . While
Gus Hardin was in town taping ‘“Nashville
Now” the folks from US magazine rendez-
voused with her in Nashville, then went on-
the-road to Terre Haute, IN for a Gus Har-
din/Hank Williams Jr. date. All this in prep-
aration for a feature on Gus to appear in US
in March, the same month her new LP
“Fallen Angel” is scheduled for release
... Kenny Rogers recently did a Long
Beach, CA concert in conjunction with the
Food Bank. Kenny asked everyone attend-
ing the concert to bring canned goods,
which were collected and distributed to 90
agencies . . . Noble Vision Records just ex-
panded its roster to two artists. You already
know Jim Glaser. Now the label will also
put its energies behind Tony Arata, who
penned three of the songs on Glaser’s ‘“The
Man In The Mirror” LP . ..

Just thought you'd like to know!
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The Hows And Whys
Of Playlist Turnover

Continued from Page 58

pull that record from the heavies just be-
cause my ‘day’ for doing rotations is Mon-
day. You can be flexible, thus responsive,
through your rotations. If you have enough
input this could even be done on a daily
basis.

“Another thing, if you have a category
come up twice per hour, it’s a good idea to
have an odd number of songs in that catego-
ry. This way, the position of the song auto-
matically changes every time it comes up.
If a song comes up in the first half hour,
with an odd number it will come up in the
second half hour the next time it plays.”

The same principle applies across the
board; you just have to sit down and work
out each category mathematically so your
records revolve their positions in the hour
automatically. This method also moves rec-
ords around so the same cluster of records
doesn’t just move together around the
clock. This keeps your hours sounding dif-

ferent while your station is playing the
same records.

The proper rotational setup helps you in-
troduce new product to your audience and
to project the correct musical image to that
audience, as Jeff explains.

“An add on our station can go directly to
medium rotaton — although it rarely will be
put right into heavy. Even established su-
perstars will not go into heavy right away
because the product is new and unfamiliar.
As far as presenting a ‘sound’ for the sta-
tion, a record that is a little more pop-sound-
ing will usually get a higher rotation than a
more traditional sounding record. Once
that traditional record proves to be strong
with our audience, we move it up.”

My thanks to Dugg and Jeff for baring
their rotational souls to the world. Only you
can know what is the best set up for your
station because no one knows your market
like you do. Finding out what the people
want to hear is only half the job. You also
have to know how often they want to hear it.
Happy rotating!

ONE WAY TO GET A SATIN JACKET — Tanya Tucker is shown applying the “Killer Bear
Grip" (made famous by Haystacks Calhoun) as she wrestles a KZ Country jacket from
[ WJKZ/Nashville air personality Ken Johnston.

Have You Heard?

Country News

Next Week’s Guests:

DAVID FRIZZELL ®
JOE STAMPLEY

@

As mentioned here last week, the Portland
Country battle will soon become a free-for-all,
as three more stations switch to Country in
the coming weeks. Joining KWJJ and sister
station KJIB in the fray will be KUPL-AM & FM —
with new calls to be announced soon — and
KKCW. The mass migration of Country air talent
headed in the direction of the great Northwest
has already started, with KKCW using KKCS/
Colorado Springs like a farm club. Leaving the
Springs for KKCW are morning team Lee Pitt
(also KKCS MD) and Dave Hewitt and personalii-
ty Monica Marshall, who will do evenings in
Portland. The very latest word on the street has
KKCW changing formats to A/C before it even
signs on! This is definitely a battle to watch . . .
Filling some of the holes at KKCS, Dan Cowan
adds MD duties while retaining his evening air-
shift and Frank Martinez joins the station for
overnights from crosstown KRTS . . . Get-well
wishes to Herb Allen, OM/PD of WFMS/Indian-
apolis, who suffered a heart attack January 13.
Send your “get-wells” to Herb care of WFMS,
8120 Knue Road, Indianapolis, IN 46250 . . .
KQIL/Grand Junction welcomes back two for-
mer staffers, as Bob Gass returns from a two-
year absence to do middays and Paula Massa
returns as newsperson from a TV station in that
city. Steve Golden has left the midday show at

KQIL to become Creative Director at KRMG/Tul-
sa . . . WSOC/Charlotte MD and afternoon per-
sonality Edd Robinson is the host of a new TV
show which features country videos. The show
is called “Music Country Comes Alive” and airs
on WSOC-TV ... Dean Tyler Farkas joins
WIMT/LIma, OH for afternoons ... Some
changes at WCXI-AM & FM/Detroit as Bob Bur-
chet exits. Hank OQO’Nelii, AM driver on FM,
moves to PMs on AM while Gary Mack comes in
from WPON/Pontiac to do AMs on FM. Got that?

. BX-93, which is CJBX/London, Canada,
now has Michael Dee in the morning slot. For-
mer morning man Dave Collins is now Promotion
Manager and Community Relations Co-ordinator
for the Canadian Country outlet . . . Brian Ben-
nett, midday jock at KGHL/Billings, is now also
the Production Director . . . Congrats to new
R&R reporter KRKT/Albany, OR as it celebrates
its tenth anniversary this month ... PD Phll
Hunt is looking for a morning personality at
WNOX/Knoxville. He says the station is heavy
on personality and station involvement. If that
sounds good to you, send him your T&R ASAP
.. . Also on the job front, KSCS/Dallas is looking
for parttime air talent. Contact Ed Leal at (817)
531-3656 ... And don't forget to keep me
posted on whatever it is that you may have
heard!
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EASY
LISTENING

GAIL MITCHELL

Station Roundup

efore we get too far into the New Year, I thought it would be a
B good time to catch up on station activities across the country. I'd

also like to thank everyone for their input and support during the
past year and encourage you to continue sending in station news (staff
and programming changes, promotions, photos). Next column, we’ll
look at the fall ratings winners.

PROMOTING ON THE MAINLAND — Hawaiian entertainer and former “Hawaii Five-0" co-star Al Har-
rington (c) winged over to the mainland to promote his debut Christmas LP. While in town he dropped
by KPRZ/Los Angeles, where he was greeted by personality Gary Owens (l) and PD Chuck Southcott.

Flow

Promotions
In Motion

Skip Weshner has rejoined the KFAC-AM &
FMILos Angeles airstaff, handling the midnight-
1am slot six nights a week. KFAC's “man for all
music" previously worked at the stations in 1971
and returned again, 1973-79 . . . KPQP/San Die-
go's Don Howard recently celebrated his 35th
year In broadcasting . . . Fred Hessler, another
airwaves veteran, has left KMPC/Los Angeles af-
ter nearly 25 years; his sports programs are now
hosted by Joe Meyers . . . Big Band-formatted
WCOL and CHR sister WXGT (92-X) of Columbus
have signed a consultation agreement with Hous-
ton-based Shane Media Services .. . WMRE/
Boston’s Norm Nathan is one of the key partici-
pants in the “Salute to the Media Gala” scheduled
for March 15. Presented by the Publicity Club of
Boston, the event will honor national/local broad-
cast and print celebrities who have contributed to
the Boston media scene . . . WNEW/New York
will be awarded Broadcast Pioneers’ 1984 Mike
Award on the occasion of its 50th anniversary
(February 13). The presentation will be made on
February 8. WAITIChicago won a bronze medal
for its “Touch A Memory” television spot at the _—
'83 International Film and TV Festival of New | above, transports the audience back to 1943,
York. complete with authentic music, dancing, and cos-
tumes. In addition, WBBG has debuted another
musical review show, “Steppin’ Out” . A
$1000 gift certificate took second place to a Cab-
bage Patch doll in a WJR/Detroit holiday givea-
way. Making the certificate the second prize be-
| gan as a joke, but soon became reallty when sta-

tion officials discovered it was easier to arrange
| for the certificate than find the doll . . . KOSI/Den-
l ver held a monthlong “Decemberfest,” which fea-
WNCN/New York kicked off a new year of ex- tured choral groups, bell ringers, folk dancers,
clusive live performances with a 14-concert carolers, and handicrafters In separate
series aired live from the station’s on-site Perform- | promotions, WGAY-AM & FM/Washington and
ance Studio. The station has aiso inaugurated WEZO/Rochester offered “Festival of Christmas
“The Met Minute,” brief vignettes about the his- | Music” LPs, the sales of which benefitted local
tory of the famous opera company . . . New affili- | charities . . . WDAE/Tampa's “Real Music Peti-
ate signings include WLQR/Toledo and KEFM/ | tion Contest” netted three winners who won
Omaha with Schulke Radio Productions; prizes totalling $18,600 for submitting the largest
WCSY-AM & FM/South Haven, Ml and WGMD/ | number of verified names; second prize went to a
Rehoboth Beach, DE with KalaMusic. group of first through eleventh graders.

WBBG/Cleveland presented two special per-
formances of “Stompin’ at the Statler” on Christ-
mas Day and New Year's Eve. The cast, pictured

Programming

Update

MOOSE HUNT — WJGS/Houghton Lake, MI's “Tom and Dan in the Moming" hid their “talking”
moose during the deer hunting season and asked listeners to guess its whereabouts. Prizes in-
cluded a ski trip. Gathered together for an on-air surprise party honoring the moose's return are
(I-r, rear) PD Don London, personalities Tom Boozan and Dan Balla; (I-r, front) station staffers
Leslie Quinn, Ann Porter, and (foreground) Pete Michaels. .

LIFE AROUND BALTIMORE — That was the then4e of a WLIF series which won the 1983 Radio Broad-
cast Award for outstanding promotion of the state of Maryland at the Governor’s Conference on Tourism.
Accepting the honor from Maryland Lt. Governor J. Joseph Curran, Jr. (far left) are writer Shelley Koffler,
chief engineer Michael Sprysenski, and Operations Director Niles Seaburg.

D-C Stu—dy“
Targets
35-54

Drake-Chenault conducted a sur-
vey recently which served a two-
fold purpose: determining the musical
taste of the 35-54 adult demo which,
in turn, would assist the fine-tuning
process for its ‘‘Hitparade’ format.
According to Sr. VP Denny Adkins,
the research “reaffirmed that every
song has to be judged on its individu-
al merit today.” Six cities were chos-
en, based on geographical balance —
Fresno, CA; Los Angeles; St. Louis;
Milwaukee; Philadelphia; and Tampa.

The-sample base of just over 1200 people
selected “You Light Up My Life” by Debbie
Boone as the most popular song of the 900
tested. Songs which rated poorty ranged from
the oldie “A Rockin’ Good Way” by Dinah
Washington and Brook Benton to the more
current “You Never Done It Like That” by
Captain & Tennille. There was also a great
deal of fluctuation within an artist’s repertoire;
i.e., Alr Supply’s “Lost In Love" scored con-
siderably higher than the same group’s “Afl Out
Of Love.” Instrumentals tested well, while
country crossovers like John Denver's “Take
Me Home Country Roads” and Willie Nel-
son's “On The Road Again" showed strong
top 100 standings. Adkins added that the firm
plans to do similar studies for both the Con- |
temporary and Country format offerings. I

i

SPIRIT OF CHRISTMAS — To help celebrate the
holiday spirit, WECK/Buffalo broadcast the “Spirit
of Christmas Present” from its parking lot. Dick-
ens-costume clad station announcers were also
on hand to urge listeners to donate food and toys
for needy families. Pictured outside the station are
(I-r) Assist. PD Tim White, morning man Bob
“Santa” Kobernuss, PD/OM Peter Zoinowskil, and
MD Ray Rogers.

| LURING LISTENERS TO LONDON — KMEZ/Dal-
las’s recent promotion was a success, garnering
nearly 10,000 entries for the single prize of a trip
to London. Doubling as Scrooge is morning man
Bill Pryce.

WwWwWw-americanradiohistorv.com
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BRAD MESSER

Teaching As A Sideline

Radio newspeople who have occasionally
mulled over the question, ‘“What else am I
qualified to do?”” might consider teaching com-
munity college courses. Schools offering adult
education classes sometimes welcome parttime or
one-shot instructors, including those without
journalism degrees, if they have extensive on-the-
job training and the ability to translate work ex-
perience into classroom instruction.

Adult Education instructors often get to
determine precisely what will be covered in their
classes, and create their own course titles such as
“Writing for Radio” or “News Writing for
Broadcast.”

Part of the beauty of the sideline is its flex-
ibility. The instructor may even make the deter-
mination of class hours and course length. You
might structure a class for one or two evenings
per week and schedule a total course time rang-
ing from ten to 80 hours. Whatever you want!

Adult evening classes are not structured to
prepare students for fulltime jobs. The goal is
familiarization rather than job training. Radio
people who teach non-credit night courses are not
motivated exclusively by the extra money, for
salaries are almost uniformly minimal, perhaps
as little as double the minimum wage. Teaching

does add to a newsperson’s resume. It can be a
method of establishing community contacts and
has the potential of yielding students who are in-
terested in becoming unpaid interns at the in-
structor’s radio station.

There is a certain amount of prestige
associated with teaching, as well as the satisfac-
tion that comes from sharing some of the lessons
that have resulted from professional experience.

How to get started? Obtain a Course Pro-
posal form from your local college and prepare a
course outline suited to your own area of interest.
If the college accepts your concept and course
outline, your forthcoming class will be advertised
along with those in basket-weaving and woodcar-
ving and so on, and if students sign up, you're in
business.

As in radio, getting the first job is the hard
part, and once that hurdle is cleared, the future is
pleasantly unlimited.

(Quick follow-up report. The Calendar col-
umn headlined “As The Earth Turns,” last
September 9th, noted the then-new NBC-TVY
network logo depicted Earth revolving
backward. Watching “NBC News” during the
first week in January, I observed they have
reversed their globe’s spin and now have it right.
Fast work, men!)

R o et e~ e T e e e

Largest Comic Book Collection

MONDAY, JANUARY 30 — The Library of Congress, which had been burned by the British during the War of
1812, was reestablished on this date in 1815 with some 7000 books from the personal library of former President Thomas Jef-
ferson. It is now the largest library, with 80 million items, including the world’s most extensive collection of comic books.
“Lone Ranger” radio premiere 1933. Gandhi assassinated in India 1948. Beatles played together last time 1969.

Vanessa Redgrave 47. Gene Hackman 53.

First American In Space

TUESDAY, JANUARY 31 — The first living being to travel in an American spacecraft was Ham the chim-
panzee, who took his 16-minute ride 23 years ago today in 1961. Ham was then sent to a zoo where he lived in retirement until

his death last year.

First U.S. satellite Explorer-1 1958. Tet Offensive Vietnam 1968.
Harry Casey (KC) 33. Nolan Ryan 37. Suzanne Pleshette 47. James Franciscus 50. Ernie Banks 53. Jean Simmons

55. Carol Channing 61. Norman Mailer 61.

February: Black History Month

WEDNESDAY, FEBRUARY 1 — By Presidential proclamation this is Black History Month. Blacks sailed
with Columbus in 1492, established Detroit in 1779, reached the North Pole in 1909. Inventions include the lasting machine for
shoe-making, evaporator for refining sugar, subway third-rail system.

Oxford English dictionary published 1884. First civil rights sit-in at Woolworth's whites-only lunch counter Greensboro,
North Carolina, 1960. Ayatollah Khoumeini returned Iran from French exile 1979.

Ray Sawyer 45. Don Everly 47. Stansfield Turner 61.

Great Cardiff Giant Hoax

THURSDAY, FEBRUARY 2 — After the “petrified body of a prehistoric human giant” was unearthed on a
farm near Cardiff, New York late in 1869, it became America’s most popular exhibit. But on this date in 1870, the 10-foot-tall
Cardiff Giant was exposed as a hoax by two sculptors who revealed they had been paid by the exhibit promoter to carve the

giant from stone.

Mexico sold Texas, New Mexico, Arizona and California to the U.S. for $15 million, 1848. National Baseball League

formed 1876. Bottle cap patented 1892.

Groundhog Day. Farrah Fawcett 37. Graham Nash 42. Tommy Smothers 47.

Jumbo The Elephant
FRIDAY, FEBRUARY 3 — In one African language “jamba"” is the word for elephant, and that’s probably

the origin of Jumbo, the name of the huge animal that promoter P.T. Barnum purchased on this date in 1881. After the
12-foot-tall, 614-ton animal had been on tour a couple of years, the word “jumbo” became part of the American language,
meaning huge or gigantic.

Income Tax established 1913. FBI revealed Abscam 1980.

Melanie 37. Bob Griese 39. Fran Tarkenton 44. James Michener 77.

Tomorrow {2-4) Alice Cooper 36, Cheryl Miller 41. Sunday (2-5) Craig Morton 41, Roger Staubach 42, Hank Aaron
30.
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Black/Urban {
Radio

“STEALTOWN'S” J.C. FLOYD REPORTS

How Crossover Music

Affects Black/Urban
Ratings Strength

In the fall ’83 Arbitron, a number of top Black/Urban-formatted sta-
tions took it on the chin, specifically from CHR stations. Ironically,
CHRs using black music played a significant role in the dethroning of
leading Black/Urban stations throughout the country. With all the talk
about CHR stations taking the ball, and doing it with our own music, I
thought we’d go public about it to find out why and what can be done.

J.C. Floyd, Sheridan Broadcasting’s
Group PD and Program Director of
WAMOY/Pittsburgh, rapped with us about
this situation. Floyd, a 12-year industry
veteran, has been programming WAMO for
the past three years. Prior to that, he was
PD at WIGO/Atlanta, served as MD at
WDRQ/Detroit, and worked as a jock at
WKBO/Harrisburg and WPEZ/Pittsburgh.

J.C. Floyd

J.C. started by giving some history to ex-
plain how CHR, AOR, and A/C-formatted
stations are using more black music by
black artists. ‘“In the '70s, CHR stations
didn’t really play a lot of R&B music, as
they had in the ’60s. During the '70s, even
AOR stations would play a little Stevie
Wonder, but by the mid-'70s, we noticed the
same stations did not touch a thing by black
artists. We also observed CHR stations be-
ing very selective of any R&B talent, or
should I say, Urban artists. If you really
want to get down on it, CHR turned its back
on black music and black artists entirely,
with the exception of Earth, Wind, & Fire,
Stevie Wonder, and George Benson. Only
the superstars of the time got any airplay;
other black artists were locked out, help-
lessly.” The professional expression as
recently as last year was, “It’s too black for
us.” I'm still trying to understand that
statement!

Floyd continued, “In the early ’80s,
everyone wanted to know about the direc-
tion of Urban Contemporary radio. At that
time, traditional CHR thinking was adhered
to; no R&B music considered ‘too black’
was to be aired. At this point, an opening for
Urban-formatted stations surfaced.

“In late '81, through ’'83, we saw Black/
Urban stations go to the top of the ratings in

WAMO
FM 106

the top 20 markets. If not ranked first, Ur-
ban stations were usually somewhere in the
top five. I believe this basically dispelled
the old stereotype notion that white folks
don’t like black music.”

Explaining that CHR’s views about black
artists and sounds have finally begun to
open up, J.C. said, “What some in the in-
dustry call ‘rap records,” with the funky
backbeat, used to be associated with James
Brown; in fact, it’s what he always did. Not
long ago, CHR stations wouldn’t touch such
a record. But when Blondie put one out
(‘Rapture’), it wasn’t too distasteful, was
it?”

J.C. indicated that another reason CHR
stations are embracing R&B is due to the
variety of forms R&B takes these days.
“Today, R&B records are being made by
blacks and whites, and there are many dif-
ferent styles. George Clinton, Luther Van-
dross, Grand Master Flash, Jennifer Holli-
day, Spandau Ballet, Musical Youth, and
Prince are perfect examples because they
all have different approaches. It’s all R&B.
Invariably, people that say Spandau Ballet
and Culture Club are ‘New Music.’ Listen to
the bass line and the melody — it’s R&B.”

“Urban radio’s success also
helped get rid of narrow-minded
thinking that blacks don’t like
white music by white artists. That
kind of reasoning is archaic!”

J.C. added, ““The only R&B style I've left
out is what I call Adult/Contemporary
R&B: music by Deniece Williams, Al Jar-
reau, George Benson, and Jeffrey Osborne.
These artists seem to have A/C and CHR
support in most cases.”

What Hurt The Format?

Moving 5.6-5.3 12+ this fall, WAMO held
its sixth-ranked position, but did lose some
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ground. Understanding CHR and A/C’s
growing acceptance for Black music, was
that what did the damage? J.C. said, “Two
of the CHRs here are after the listeners they
lost to us during the past year. Meanwhile,
some of the other stations who don’t call
themselves CHR started playing the Mo-
town anthology albums of the Temptations,
Diana Ross & The Supremes, etc. All of the
other programmers are aware that they
need more select black music on their sta-
tions to hold their Caucasian listeners. With
the success of Motown’s 25th anniversary
TV special and the turnout we had down-
town with the Tempts last summer, other
market programmers had to either start
playing more black music or let us keep
gaining. So they’ve loaded up on black gold.

“CHR radio has realized that to
enjoy any degree of success, it's
easier to steal the white folks
back from the Urbans than it is to
battle it out with the AORs.”

“At the same time,” J.C. pointed out,
“Urban radio’s success also helped get rid
of narrow-minded thinking that blacks
don’t like white music by white artists. That
kind of reasing is archaic! Artists such as
Michael McDonald, with his current duet
with James Ingram, Hall & Oates, Spandau
Ballet, Michael Franks, and Kenny G are
just a few who’ve proved this theory inval-
id. This is the type of music that's ‘in the
pocket’ when discussing crossover music.”

What Can We Do?

Since Black/Urban radio has accepted
the challenge and begun to compete with
CHR, AOR, and A/C stations, what can
Black/Urban stations do to stop the theft of
their newly-acquired audience? Floyd’s rep-
ly: “What I've learned from my research in
Pittsburgh is when you’re dealing with the
white crossover listeners, they don’t want
to be reminded that they are listening to a
black radio station. This is why more
Black/Urban stations have begun giving a
more general market approach to their
presentation and overall sound. These sta-
tions are not limiting themselves to the
black community or only black issues. I'm
not suggesting we’ve ignored appealing to
the black community, but such a concept
just hasn’t been in the forefront.”

Floyd cautioned Black/Urban program-
mers, “In addition to Arbitron’s lack of con-

%
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centration of measuring blacks, understand
clearly CHR radio has realized that to enjoy
any degree of success, it’s easier to steal
the white folks back from the Urbans as op-
posed to battling it out with the AORs.”

J.C. warned, “There isn’t a simple way to
combat white listener erosion. Three keys
are presentation, promotions, and particu-
larly music rotations. We must be very
cognizant that we can’t rotate too many
things too quickly. If we do, they’ll burn out
before they fulfill their use to our format.
Through my research, I’ve started to real-
ize that when our top five records are over
and dead for me, the CHRs are just starting
to pump them in heavy rotation. Familiari-
ty is a very big thing to the CHR listeners’
psyche. These people will hear a song today
and won't like it, but next month they'll love
it. So an area we must tighten up on is
rotating our music properly so we don’t
burn out our best songs too soon!”

Our Most Effective Weapon

When asked about what role oldies have
in the Black/Urban Contemporary format,
J.C. responded, ‘“R&B oldies are extremely
important — probably the most important
ingredient along with the current music you
select. Once again, the word ‘familiarity’
must take its rightful place if one is to be
successful with the masses. Recurrents al-
so take an important role in the overall
musical approach of any station. In fact,
there are five other stations here who could
be playing the same record at any given
time, which means to me, we’d better use
the songs we’ve always had available to us
— namely R&B oldies.”

J.C. concluded, “As I mentioned earlier,
for some reason typical CHR listeners
would rather hear a white announcer (or
their favorite CHR station) playing a black
record they enjoy than having to listen to it
on a black station. We don’t want to alienate
those Caucasians who like our approach to
the music and the format, so while we must
do all the things we can to maintain our
black base, we have to offer a top-notch
presentation that no other station can
equal!”
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4 Leading Gainer:

7 TINATURNER

“LET'S STAY TOGETHER”
Black Radio BREAKZER « Black Radio No. 1 Most Added

Across-the-field smash! Watch for Tina Turner on _ﬂﬁ

Best Catch:

“LIVIN’ FOR YOUR LOVE”
Black Radio BREAKER
The second hit single from Never Say Never!

Best Special Team Coverage:

PEABO BRYSON/
ROBERTA FLACK

“YOU’RE LOOKIN’ LIKELOVETO ME”
Black Radio BREAKER - Billboard A/C Chart: #25*
More silk-laden soul from the smoothest duo in R&B!

Best Pass:

GEORGE CLINTON

“LAST DANCE”

The newest groove-wave from the Nubian Nut!
Featured on You Shouldn’t-Nuf Bit, Fish.

3 CAl RDS N
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 INFO = BITS

FOR MODERN AIR TALENTS. THERE'S NEVER
. BEEN ;SREE—T LIKE IT. AT LAST A SERVICE FOR o
THE 1980s! FREE SAMPLE: INFO- ans,%xrn

. SAN DIEGO, CA .92)38. GREAT SHOWS EVERYDAY!!

Current & Classic Airchecks!

Current Issue #46 features KFRC/Sue Hall, KiIS/Big Ron
O’Brien, KFl/Lohman & Barkley, Mighty 690/im Law, KGF}/
Gary O’'Neil, the KYA-AM to KOIT-AM changeover and the
Golden West to King Broadcasting changeover of KSFO,
KRLA/Dave Hull, and WMET/Jerry Evans. 90-minute cassette,

%,

RADIOACTIVITE

Services that worl&

$5.50. ? 2 2 2 2 4 L L 1 2 L L L 2 £ 2 N We're unique in that we consult both stations
Classic Issue #C-39 features Denver-1974 with KIMN/Scott and individual broadcasters:
Kenyon, KTLK/Big Ron O’Brien & KLZ-FM/Max Floyd, plus For Stations For Announcers & PDs

KRKD/Huggie Boy-1966, 10Q/Jack Armstrong-1978, KKDJ/
Jay Stevens-1975, KH|/Walt Baby Love-1972, KGB/Michael
Spears, KFl/Lohman & Barkley-1978, and CKLW/Bob Sav-
age-1973. Cassette, $10.50.

Because you’re more than a comic...you need more « Format O T T

than a joke sheet. DNE To DNE * Sales & Program Refinement

: " Seminars * Aircheck Analysis
The Journal Of Creative Broadcasting * Aircheck & Market

¢ Employment Counseling

Special Issue #S-26 features Dallas-Ft. Worth! A/C's KVIL, Analysis

KMGC & KLVU, Oldies KAAM & KRQX, CHR KAFM, R o ekl asues) $10. bscription) * Jingles « Jingles/Shouts

AOR’s KEGL, KZEW & KTXQ, Urban KKDA & KNOK, Send to: CreeYadio Services, P.O. Box 9787, Free detalls/call or write today:

9°-"gigute cassetz:e- $5.50. . - Fresno, CA 93794, (209) 226-0558. 3954 Peachtree Rd., Suite 202

VIDEO AIRCHECK #1 is still available. Specify either VH A

or BETA, $39.95. Write or call for subscription info. MC tlanta, GA 30319 Money Back
VISA (404) 266-1977 Guarantee

CALIFORNIA AIRCHECKS  (619)460-6104

Box 4408 — San Diego, CA 92104

“Phantastic Phunnies g

i { Highly Respected! Hllarious!  Original!
Q X., Proven worldwide audience bullder!
‘Quick-quip,” Topical Humor!! Introductory month's 500

For Qualified
Radio Personnel topical'one-liners and 'BONUS'.. Just $2.00!! Phantastic voiced by world travelers. Suitable any format. Audience
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240. reaction highly favorable. Add to the class and quality of

(Remit $10.00 fDoer (;:Scr:;g’leete information) o 5
b?\O 3235 Royal Oaks Drive Contact Ken Lawrence, 2711 W. Huron,

Visalia. Tulare County. Califormia 93277 Pontiac, Ml 48054 (3 1 3) 682-7798
Radio Stations (209) 733-4667 '
Unprecedented Free Offer!
_— MIDWE ST Air he k_ DIAL-LOG, Radio’s complete show prep service is looking for 100 new sub-
c c 1 scribers. We feel once you try us you'll love us. That's why we're offering a

OFFER YOUR AUDIENCE
THE WORLD

“MINIT TRAVELOQUES" Brief travel pieces written and

o O FREE 3 month trial subscription to the first 100 alr personaiities who send
Mornlng Mamacs ! us proof that they currently subscribe to any other humor service. Send re-
quest on station letterhead along with a copy of a cancelled check. money of-
WFYR-Cajun Ken Cooper/WGC!-Bob Wall der, credit card receipt or other proof to verify the service(s) you already buy. Radio’s most COmpiete personahty biweekly’
WLUP-Jonathon Brandmeier/B96-Dick Biondi We will honor responses to this ad up through February 10, 1984 ° Current artist Bio & update, record facts, daily
2 *offer valid for new customers only! calendarlalmanac, trivia, etc. Send for sample on
WLS-Larry LL!]&CK/Q1 01-Robert Murphy ALL AIRSHIFT READY! station letterhead:
Box 20093R, Long Beach, CA 90801

Send $7.00 for this 90 min. Cassette
Midwest Aircheck, Box 221-R, Romeoville, IL 60441 nlA L . L G

HUMOR, CONVERSATION, CALLS, CALENDAR & MORE.
5727 Indianola Dr., Richmond, VA 23228

Hundreds renewed again!
Free sample!

Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas, TX 75227

SEXY SOAP OPERA FOR RADIO

Daily one-minute drama on tape.

**America’s #1 Humor Service for Air-Personalities.**
A sophisticated dG”V drama of love and j

conflict between the sexes. BILLBOARD Terry Marshall's

calls it a one-minute soap opera “fix.” 2] I
- -

PARTY LINE — All the action takes place in daily one-minute ,"‘ilvl i"sidef

episodes. Call for free demo: FULLER (312) 579-9578

® Entertainment News For Radio

CHR - AOR - AC The only pre-recorded comedy service in thg world. Guests for your show;

Call for a free trial subscrip’rion &ag:;_lmcomedy news reports; sounds; gimmicks; features; exclusive

(\'\3 £ EZ m, Wz E W 415 564‘5800 No Fro; Samples. Your KNOCKERS *{ sample cassette costs $5 and gets

“ a\ E c IE ( ) you started right away with top-quality professional material. Catalog Includ-
Apid RADIO’S MOST RESPECTED ed with tape.

Send $5 to KNOCKERS *!
H DJ GAG SHEET SINCE 1970
}! Dave Schneider, CHYM . . . “I became a Weenie Box 153 La Grange, IL 60525

. for t . 1. The iity. H
o i Bl o Columbia School

B a0 o B0t of Broadcasting
Honolulu, Hawall 96825 (808) 395-9600 FREE PLACEMENT SERVICE

Takes the Headache out of Hiring . . .
* Qualitied pre-screened graduates trained as
DJ’s, Account Executlves, Writers, Engineers

O Liners » [

iy ; € ; s FREE SAMPLE ISSUE
® Trained beginners  * Experienced Pros of radio’s most popular humor service
MARKETPLACE ADVERTISING e Offices Nationwide For sample, write on station letterhead to: 0 Lmers
e Call me, Michele A. Becker, Job Placement Director 1237 Armacost Ave., #6-R  Los Angeles, CA 90025
Payabie in advance. Orders must be typewnitten and accompanied (213) 469-8321
by check. One-inch minimum; additional space up to six inches COLUMBIA SCHOOL OF
available in increments of one-inch. Rates for R&R Marketplace L BROADCASTING
(per inch): (not affiliated with CBS, Inc.)
Per Insertion 6290 Sunset Bivd., Hollywood, CA
1 Time $50.00 90078
6 insertions $45.00
1 X
2: ::::::::: :;g gg The books are out, the holidays are over, and radio sta-
Volume Rates Availadle : - N e e tions from all over the United States are placing job
Additional $10.00 per week charge for Blind Box ads WA A A A AR orders with NATIONAL. To help fill these positions we
P 3 Sherge ’ A computer assisted music rotation and filing system. need announcers, news people, programmers and sales
Will include logo or other fine art on ads of two inches or more Hardware included under $1,300! people. If you are ready for a move, don't delay. NOW is
if camera-ready art provided. Deadline for Marketplace ads is the time. NATIONAL places from coast-to-coast. For
Friday noon, two weeks In advance of publication date. ... and it works! m®m® complete details, including brochure and registration
Marketplace ads are non-commissionable. (E :ﬂ: :m form enclose $2.00 postage and handling to:
Submit to: Marketplace ®m IB ZES NATIONAL BROADCAST TALENT COORDIN’ TO!?S
RADIO & RECORDS 1930 Century Park West | 8509 Foster Street, Distrct Heights, MD 20747 ] Dept. R, P.O. Box 20551, Bimmingham, AL 35216
Los Angeles, Calif. 90067 (213) 553-4330 l ACT NOW! (205) 822-9144
ﬁ AAAAAAAAAARAAASAARAS AL AR S AL RS ASAS AR AN
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Openings

EAST

98JBQ seeks T&R's for future fulltime opening. State of the art
equipment. Brien Phoenix, 583 Warren Ave., Portiand, ME
04103. EOE M/F (1-27)

TOP 50 MARKET CHR
Seeks dynamite morning personality . . . hu-
mor and creativity within a tight format. Top
bucks, a great place to live and work. Send
tape and resume to: Radio & Records, 1930
Century Park West, #610, Los Angeles, CA
90067.

Excellent opportunity for flexible air person. Powerful FM, Cen-
tral NY. T&R: GM, WKXZ-FM, Norwich, NY 13815, (1-27)

YOUR GOLDEN OPPORTUNITY
Top 10 broadcast company seeks profession-
al air talent for a Top 10 market. Need Top-
notch Contemporary morning man and other
personalities to communicate one-on-one with
masses. Creativity and the ability to work
phones a must. Even if you're not presently
looking . . . you owe it to yourself to drop a
tape and resume in the mail. All replies strictly
confidential. Send to: Radio & Records, 1930
Century Park West, #616, Los Angeles, CA
90067.

Fulitime air talent for CHR-A/C in NY college town. T&R: Joe
Moss, WZOZ-FM, Box 1030, Oneonta, NY 13820. EOE M/F
(1-27)

Washington's KIX Country has a night opening. T&R: Jason
Kane, PD, 510 King St., #315, Alexandria, VA 22314. EOE M/F
(1-27)

Clearance Representative
Entry level. Strong communication and or-
ganizational skills needed. Contact Ruth
Presslaff, Director/Affiliate Relations, The
United Stations, 6867 Elm Street, Suite 101,
W[;ean, VA 22101. (703) 556-9870. EOE

CHR POWERHOUSE
Has rare opening for exciting personality.
Great pay and benefits. Tape & resume to:
Radio & Records, 1930 Century Park West,
#611, Los Angeles, CA 90067 .

Fulitime newsperson, natural sounding, able to work with morn-
ing person to create an entertaining AM show. T&R: Bill Nosal,
WCCC, 243 S. Whitney, Hartford, CT 06105. EOE (1-27)

SOUTH

WCMT/AM 14 Country has immediate opening for PD/Morning
Drive. Seeking experienced mature adult. Good salery &
benefits. T&R: Peul Tinkle, Box 318, Martin, TN 38237. EOE
M/F (1-27)

FM Country needs fulltime ND. Experienced in news writing,
delivery & gathering. T&R: KEMM, Box 1292, Greenville, TX
75401. (1-27)

WNOX is looking for a nigh Country
Females encouraged. T&R: 4400 Whittle Springs Rd., Knox
vitle, TN 37917. EOE M/F (1-27)

Medium market full-service A/C AM has an opening for a
fulltime Account Executive. Resume: Box 7, Huntsville, AL
35804. No calls. EOE M/F (1-27)

i ing for bright, uptempo CHR with
good p(oductnon skllls T&R: Ron Chase, KQIZ-FM, Box 7488,
Amerilio, TX 79114, EOE M/F (1-27)

KLZR — San Antonio’s dominant
AOR has an opening for Program
Manager. Send T&R including
program philosophy to: Gary Bums
& Associates, P.O. Box 40013,
San Antonio, TX 78229,

Ei

Gory Burns
& Associotes

KLLS-FM seeks super aftemoon personality. Great money, ex-
perienced only. T&R: Bruce Bucheanan, PD, 8401 Data Point,
San Antonio, TX 78229. EOE M/F (1-27)

WOQLT-FM, 100kw A/C PM drive with possible promotions.
T&R: Tom D. Pepper, Box 932, Florence, Al 35631. (215)
764-8121. EOE M/F (1-27)

Nashville area/So. KY 100kw CHR FM. Future openings, all
dayparts. No beginners. T&R: Buddy Matthews, WAKQ, Box
110, Russellville, KY 42276. No calis. EOE M/F (1-27)
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Openings

Aggressive MD for expanding medium market Country FM.
Also first cless production person. T&R: Nick Allen, WPVA, Box
87, Petersburg, VA 23804. EOE M/F (1-27)

B-94 fpr

CHIEF ENGINEER for major Pittsburgh FM station. Must

have knowledge of FM broadcast equipment, state-of-
the-art audio. FCC Rules, and possess a valid 1st Class
radio-telephone or General Class operators pemnit Ap-
ply to: Steve Kingston, WBZZ-FM, 1715 Grandview Ave
Pittsburgh, PA 15211, (412) 3818100. EOE Employer.

KARN/Little Rock now accepting T&R for future talk show
openings. Call Chuck Martin, (501) 661-7500. EOE M/F (1-27)

WQXR(AOR/WLAS(Country) has immediate opening for
someone who eats, drinks, sleeps local news. Rush T&R: Kris
Kelly, Box 760, Jacksonville, NC 28541. EOE M/F (1-27)

H you can deliver the teens & have fun, then fill my 7p-Mid shift.
T&R: Jetf Angel, Box 2300, Ardmore, OK 73402. (405)
226-5357. EOE M/F (1-27)

MORNINGS

Are available at 100kw FM; Southern Top
100 market. 18-49, CHR station seeks per-
sonality, humor, experience, team player and
promoter. Growth situation excellent. Salary
negotiable with benefits. Talent earnings un-
limited. T&R: Radio & Records, 1930 Century
Park West, #609, Los Angeles, CA 90067 .

e e

A/C in NE Texas needs morning man/production director. T&R:
Bucky Albright, KIKT, Box 1015, Greenville, TX 75401. EOE
M/F (1-20)

Q93 is sccepting T&R's for future openings. Contact Kris O'Kel-
ly, PD, WQUE-FM, 1440 Canal St., New Oreans, LA 70112.
EOE M/F (1-20)

Teb A enthial "

| needed yesterday.
Country or A/C backround. Good bucks. T&R: Joe Benson,
KROZ-FM, Box 4248, Tyler, TX 75712. EOE M/F (1-20}

MIDWEST

PD & moming man for adult-oriented WCOL-AM. T&R: Shene
Media Services, 7703 Windswept Ln., Houston, TX 77063.
EOE M/F (1-27}

WE ARE GROWING!
Emmis Broadcasting, stations in Indianapo-
lis, Minneapolis, St. Louis, Los Angeles is
looking for air talent in all Contemporary
Music formats. Tapes & Resumes to: Rick
Cummings, WENS, 2255 North Hawthorne
Lane, Indianapolis, IN 46218. NO CALLS

WLUM & WAWA/Milweukes seeking GM. Superb ad-
ministrator, excellent people person, good knowledge of seles
& programming, strong leader. Call L. David Moorhead (414)
785-1021. EOE M/F (1-27)

Moming Country pro needed! T&R: WXYQ-AM, Jay Bouley,
Box 247, Stevens Pt., Wl 54481. (715) 341-1300. EOE M/F
1-27)

KIZZ, the top-rated ARB stetion in the U.S. seeks & PM drive
pro. Good benefits & top pay for the right parson. {701)
852-2494. EOE M/F (1-27)

MORNING DRIVE

Leading Midwest major market Adutt Contem-
porary seeking bright, entertaining morning
personality with warmth and relatability. Send
tape and resume to: Radio & Records, 1930
Century Park West, #617, Los Angeles, CA
90067. EOE

D S O D N D I N G G

A d rog i FM. 100kw A/C, females en-
couraged. T&R Jim Lien, WBWA/B106, Box 207, Weshburn,

WI 54891. (715) 373-5151. EOE M/F (1-27)

Radio news anchor. News broadcasting/reporting experience.
Strong writing & on-air ability. T&R: WING/WJAI, Box 2346,
Kettering, OH 456429. EOE M/F (1-27)

Ohio A/C needs morming man. $17k to start. (419) 468-4664.
EOQE M/F {1-27)

AGGRESSIVE MEDIUM MARKET

AJ/C STATION
In Midwest is looking for morning and after-
noon drive. Wili pay between $20-$40,000
depending on qualifications. Send cassette
and resume to: Radio & Records, 1¢30 Cen-
tury Park West, #614, Los Angeles, CA
90067. EOE M/F

| FM WBWA/B106 100kw A/C.
Females encouraged T&R Jim Lien, Box 207, Washburn, Wi
54891. (715) 373-5151. EOE M/F (1-27)

Openings

Production pro needed ASAP. Must be able to shine. T&R: Jeff
Davis, WFMK, Box 891, E. Lansing, Ml 48823. EOE M/F (1-27)

Cyclone CHR seeks evening personality who can relate to a col-
lege audience. T&R: Al Weitha, KCCQ, Box 728, Ames, |A
50010. EOE M/F (1-27)

AM DRIVE
For Midwest Modern Country FM. We are
looking for a professional, warm morning
man who has fun on the radio. Humor neces-
sary, comedy no. Growing station, growing
chain . . . growth opportunity. Must walk

through walls to win. T&R to: Radio & Rec-
ords, 1930 Century Park West, #616, Los
Angeles, CA 90067. EOE M/F

Woodward Communications Inc. seeks experienced sales-
oriented GM. Oversee AM/FM & mobile communications opera-
tion. Bob Woodward, 8th & Bluff, Dubuque, IA 52001, EOE
M/F (1-27)

Know your oidies & have personality. “'Play it again Sam’’ is
looking for you. Minimum 3 yrs. experience. Ken MacDonald
Jr., (617) 752-8161. {1-27)

of America’s growth oriented radio companies,
Capitol Broadcasting Corporation, is looking
for talent in all areas including:

AIR PERSONALITIES
NEWS
PRODUCTION
CREATIVE/COPYWRITER

Send Material to Dan O'Toole, National Pro-
gram Director, 10001 Linn Station Road,
Louisville, Kentucky 40223

NO CALLS PLEASE.
AN EQUAL OPPORTUNITY EMPLOYER.

Wanted, experienced radio reporter. Strong on-air & on-street
with good writing skills. Compatitive market, Fox River Valley,
WI. WHBY, Appleton, WI 54913, EOE (1-20)

KOFM 104

KOFM, Oklahoma City is looking
for top talent. Tapes and resumes
accepted now. Send to John Jen-
kins, P.O. Box 14806, Oklahoma
City, OK 73113.

Tak d b d. Country evenings. Rare oppor-
tunity if you want to learn. T&R Carl Drake, KRPT, Box 1360,
Anadarko, OK 73005. No calls. EOE M/F {1-20)

Parttime alr personality needed. Contact Rob Shannon. WHBY,

Opportunities

Openings

WEST

Alr talent wanted for new A/C in Sait Lake Cityl Looking for
topical communicators. T&R: Dennis Elliott, KUUT, 5282 S.
320 West, Suite D272, Salt Lake City, UT 84107. EOE M/F
(1-27)

NEWS DIRECTOR
SUNNY CENTRAL CALIFORNIA

AM-FM

We're part of a growing group in need of a
news pro to start from scratch and run the
show. Aduft news with a personal touch. Su-
per voice, writing, editing a must. Three
years experience minimum. Above market
pay for longer hours, but no weekends. Mar-
ket is a beautiful place to work, play, and
grow. Stations are state-of-the-art and domin-
ate the 25-49 audience. Send tape, resume,
picture, and salary requirements to: Radio &
Records, 1930 Century Park West, #615,
Los Angeles, CA 90067. EOE

KROY needs newsperson with automation experience for
Mantece sister station. Great growth potential. T&R: 620
Bercut, Sacramento, CA 95814, (1-27}

Western Colorado’s No.
CHR M, is looking for
America’s best medium
market PM drive
personality ready to move up. We've got the
right bucks, for the right person, NO time and
tempers. Benefits include medical insurance
and profit sharing. If you're ready to work in @
state-of-the-art facility, with a state-of-the-heart
company, rush tape and resume to: Charlie
Michaels, 93 Q-FM, Grand Juncfion, CO 81502.

EOE M/F

Wanted: News Anchor with strong writing & reporting skills.
Females encouraged. T&R: Joe McCarthy, ND, KMJJ, 3510 W.
Hacienda, Las Vegas, NV 83118. EOE M/F (1-27)

PD, FM Country. Energetic, creative, peopie oriented. T&R: Don
Schrack, KNAX, 3636 N. First, Suite 106, Fresno, CA 93726,
EOE M/F (1-27)

e

HELP WANTED NEWS

News Director position in beautiful Napa
Valley, California. 45 miles from San Fran-
cisco. Replacing retiring 16-year veteran. Ex-
perienced writing and reporting. Mature
voice helpful. To head four person depart-
ment. Send cassette and resume to: Tom
Young, KVON Radio, P.O. Box 2250,
Napa, CA 94558.

—

]

Great opportunity for 2 mature, responsible communicators.
Need strong production. Capps broadcest group. T&R: Oon
Jebb, Box 346, Twin Falls, ID 83301. EQE (1-27)

KYNO seeks ND to head award-winning department, AM an-
chor in growing CA market. Ted Brown, Box 6029, Fresno, CA

(414) 733-6639. Appleton, WI. EOE M/F (1-20) 93703. No calls. EOE M/F (1-27)

MAJOR MARKET A/C
AM Drive Host/Team

Well respected AM station has not
had an AM Drive opening in over 8

years. Our company is searching for a

Host/Team that possesses the
energy, talent and humor to create a
truly Adult morning show. Outstand-
ing compensation and environment.
You will be surrounded by profession-

als and be treated like one. Send an
unedited 1-hour aircheck, resume,
and a one-page synopsis on how you
feel an AM Drive show should be
structured to: Radio & Records,
1930 Century Park West, #608, Los
Angeles, CA 90067.




Openings

KSFO/KYA seeks a Business Manager. CPA/MBA preferred.
Resume: Personnei, 300 Broadway, San Francisco, CA 94133.
EQE M/F/H (1-20)

Boise Broadcasting Ltd. seeks intelligent, crestive & entertain-
ing air personalities for future. T&R: Tom Simmons, KFXD, Box
107, Boise, ID 83701. EOE M/F {1-20)

Openings

KEZR-FM/San Jose seeks a Chief Enginesr. Automation system
& some computer experience necessary. Contact Denny
Lemos, (408) 287-5775. (1-20)

Announcers needed for CHR, AOR. All size markets. T&R: Jeff
Pollack Communications, 984 Monument St., #204. Pacific
Palisades, CA 90272. (1-20)

STOP THE MUSIC.

And get paid for it too. Because KKHR, the hot new
CBS/FM Hitradio station in L.A. is looking for a News and
Community Affairs Director.

We need someone with a creative, energetic top 40 on-air
style. Someone with that extra dimension in writing as well
as delivery. This is not just a “Rip and Read” position. It
requires a very organized, self-motivated person with good
supervisory and administrative skills.

Mid or major market experience is required, and we'd pre-
fer a Calif. candidate. Men and women of all races are desired.
Phone calls are definitely not. Send your cassette and resume,
in strict confidence, to: Ed Scarborough, Program Director,
KKHR, 6121 Sunset Blvd., Los Angeles, CA 90028.

Positions Sought

Black male announcer with DJ & some news seeks opening. Ur-
ben or Country preferred. Call JOHN McINTOSH. (305}
299-0476. (1-27)

Experienced, seif-starting reporter in all facets of news
coverage. Award-winner with almost 8 yrs. experience in-
cluding ND. Good voice. TERRY (703) 433-0047. (1-27)

Got a live mike available . . . try mel Trained & ready to go.
Great at music, news & sports. Mature. Prefer Midwest. Call
STEVE (309) 454-2636. (1-27)

DJ/Engineer. 1st phone, some Country experience. Like New
Englend or middle TN, but will consider all offers. GORDON
FENDERSON, (207) 934-2881. (1-27)

Good morning Denverl New York metro ND/AM drive anchor
seeks same 8t one of Denver's best. For T&R, call JIM (516)
742-9648. (1-27)

| am good. Female reporter/anchor on West Coast. Energetic &
dedicsted. You won’t be sorry. ROSALIE (805) 322-2332,
(213) 464-3754. (1-27)

Currently working st B96/Chicago. Looking to move into CHR
programming in medium to mejor market. FRANK FOSTER
(312) 337-2487, {312) 951-3572. (1-27)

Csanadian spor i d In ving to U.S. 7 yrs. ex-
perience in radio & television. T&R & more information from
RANDY PIKE {807) 345-2852. (1-27)

True professional. Great one-of-a-kind voice. An aircheck worth
listening to. Seeking medium market AOR. MICHAEL DAVIS
(406) 262-3604. {1-27)

MIKE BEACH is on the beach but looking to do AM/PM drive, or
program for you. Call (615) 986-2901. (1-27)

Lady DJ with fulltime experience in the Los Angeles area seeks
weekend airshift. Urban, A/C, CHR. Copywriting, production
experience. KELLI {213) 684-7168. (1-27)

sportscaster wants to relocate to solid sports-
oriented station. Have extensive PBP experience, interviews &
sportscasting. BOB (316) 251-0439 or 261-3800. (1-27)

§ yeers jock, good pipes, Urban Black format in medium market
willing to relocate. Let’s talkk mornings only. (704) 865-71686.
(1-27)

Dependable. CHR, A/C, Urban, Country. Professional. Disc
jockey with outstanding voice, delivery, production. Greater
Cincinneti. (513) 5628-5793. (1-27)

Medh rket nows i th Four yssrs experiencs. Hard
working, , @ team pigyer. Prefer Mid-Atlantic or New
England. BOB (717) 545-1407. (1-27)

Positions Sought

17 yr. veteran announcer, programmer, production pro seeks
new challenge. Major market voice. Excellent references &
track record. (717) 367-1119. (1-27)

Black male, excellent production. Good voice, tight board.
Would like to work where my talent isn’t wasted. 7 yrs. ex-
perience, serious replies only, (803) 764-1187. (1-27)

Country programmers: looking for a personality with years of
experience who reslly knows the music? You found him.
BRUCE (716} 487-0612. (1-27)

13-year veteran of many major Top 40
wars. Exciting programming challenge
sought . . . on-air considered for the
right team. CHR, AOR, Urban, A/C
experienced.

CARY PALL

(412) 863-5994

AJ/C FM with will to win in AM drive. This act is for you. Medium
or major markets only. Call (809) 737-1421 after 5. (1-27)

Maie DJ looking for station in Nashville, Middle TN or Northern
AL. Excelient musical knowledge. MD experience. Love mid-
night shift. MIKE McCOY (312) 864-3304. (1-27)

6 yrs. including AOR mormings, CHR evenings, PM's, PD. Seek
growth position in warm, southem Top-50. JEFF (815)
239-8901, 239-7854. (1-27)

interested In sirshift and/or promotion position In smalt to
Medium MW market. 3 yrs. experience. CHRIS HANSEN (414)
738-3746. (1-27)

Attn: 8 yr. radio vet seeking East Cosst medium to major
market. Strong production. Drive experience. Eagerly awaiting
your call anytime. (717) 622-8912. (1-27)

Articuiste, mature recent college grad with 2 yrs. commercial
axperience seeks western states opportunity. GEOFF DOYLE
(208) 454-9659. (1-27)

a 9 progr ing poeition. Call Chuck
Howard, {714) 648-9513. (1-27)
Nighttirme rocker looking for new CHR opportunity. Over 4 yrs.
axperience, Call RANDY MOORE (208) 3534987, 355-1144.
(1-27)

Herd working femele. 7 yr. veteran seeks a change. Top 100
market only. Call TJ (303) 796-8964. (1-27)

tunities

Positions Sought
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Positions Sought

MAJOR MARKET
PERSONALITY
With Oldies track record seeks PD
position. Extensive musicology; AOR,
CHR and Gold. History includes, KYA,
KFRC, KJR and KRQR. Candi Cham-
berlain, (415) 222-6283. References!

Heavyweight sales pro, currently National Sales Manager, NYC
Magazine. 4 yr. broadcast sales. Seeks position San Francisco
srea. TONY RIVERA (212) 243-7445 after 5 ET. (1-27)

Need energetic Sports Director? 5 yr. pro, BA-RTV, excellent
PBP. Experienced news, talk, jock, sales. Prefer college market.
DAVE (608) 783-7163. (1-27)

Making some changes, sesks hing new. 7 yrs. AOR, CHR
personality. Deep pipes, crestive. Will move. RICH CLUCHAY
(313) 338-7372, 334-3919. (1-27)

oM jon & sales expert Looking for operations or
small market management position. DON {919) 652-9036 after

3pm. (1-27)

8 yrs. experience, 4 stations. All formats, Stable PD/MD seek-
ing top-100 market. Prefer South or West. GREGG SCOTT
(217) 442-1700, 448-3492. (1-27)

Moming man, 10 yrs. pro. Relatable, warm, natursl delivery.
Phone work & station promotions. Seeks A/C or CHR im-
mediately. TERRY (602) 742-1996. (1-27)

The next Rick Dees? Nol I'm myself. A hard working team
player looking to help in medium market. Any shift. (416)
862-4420 anytime. (1-27)

I've got ideas! Young professional seeking PD in small or
medium market in South. Experienced at Q105, WJZD, MAGIC
96, WGGG. (305) 461-0296. (1-27)

9 yr. pro, CHR, A/C, Country. Seeking midday position. CHRIS
STEVENS, WMAR, WEBC, KSOO & more. Ready & willing.
(301) 867-4228. (1-27)

9 yrs. A/C CHR, medium & major market + BA in marketing.
Seeking PD position with growth oriented company. ANDY
(318) 221-9882. (1-27)

Ready for ya, Southern CAl Unique style, grest production,
numbers for adventurous, winning CHR, A/C. Medium/masjors,
CA-TX only! Before 1/31. (318) 233-6650. (1-27)

It's Only Rock N’ Roll!
Billboard award winner with lifetime #1 tar-
get demographic record of 39-2 wants New -
York or Los Angeles. Hungry? Need 25-49?
What the hell, it's only Rock N’ Roll. Call
“SHANE"” (Max Gibson) (716) 837-3466.

Warm communicator seeking alr talent spot preferably in west.
Young & ready to work hard for you. Call KEVIN (618)
447-1172 or 442-8689. (1-27)

§ yr. experienced pro looking for work, sny format. Smail &
medium markets. ASHLEY (212) 229-2084. (1-27)

JIM KINNEY —  excellent WMAD ARB's in ‘83. Helped
WTUE/Dsyton become top AOR in country in ‘82, WMAD PD
raised all categories, dayparts 1st book. ({215) 482-5448.
(1-27)

Syndication ssles. 5 yrs. radio syndication experience. Long
radio backround. Interested in radio syndication sales in LA
market. DOUG (213) 387-4708. (1-20)

N, Lonk

g for position with medium or small market
station in MW. 5 yrs. experience, 2 as medium market ND. JEFF
(815) 663-9173. (1-20)

Announcer - sportscaster with 7 yrs. CHR experience, 3 yrs.
PBP. Colorado, Arizons, Utah, West Coast. Leave message
(303) 851-1187. (1-20)

Small market PM drive jock looking for larger pond. (CHR or
AORY). Very strong production. Distance not an obstacle. Call
Tim Brough, {717) 374-5111, ahter 8. {(1-20)

AJC crattsman with good production ability. Great with women
& 25°'. Looking for opportunity at mid-stlantic station. BOB
MORGAN (717) 264-9692. (1-20)

Energetic jock. Also 2 yrs. experience in PBP. Willing to relo-
cate. I'm no superstar, I'm a hard worker! DAVE (412} 731-
9444, (1-20)

Dy professional spor . 8 yrs. experience seeks
medium or iarge market. Sports or combo with news. Ready to
move. RANDY KERDOCN (702) 3568-7848, (1-20)

PM Driver/MD. Dependable, ready for snything. Excellent pro-
duction. Hard working, personable. TOM (914) 647-3234.
{1-20}

8F or San Josel Momning man with character voices & phone
routines wants to move to you! Wik consider other time siots.
References. RICH (603) 773-4418. (1-20)

10 yr. pro looking, any location. (605} 882-4308. SCOTT. (1
-20)

Wid Bl Scott. WLUP, WMET, WLLV, KSRR Houston. Call
yesterday. (619) 324-7322. (1-20)

Mr Crestivity wants to work for you. Experienced, prafer FL or
SE. Go anywhere for right job. DOUG CANNON, (314)
335-2883. (1-20)

Enthasiasti A
Er

king for fulltime. Will relocate. Have
ground level experience at WYSP, WMMR. Currently DJ st col-
lege WKDU. MARGO (215) 222-68550. (1-20)

Wl make you number onel Professional announcer/PD. 7 yrs
experience. Will reiocate. STEVE THOMAS (601) 234-2107.
Box 3684, University, MS 386877.

MORNING MOUTHI
Don Imus, Steve Dahl, The Greaseman all
rolled into one. Phone bits, character
voices, outfrageous humor. Major market
expernience. Big rating increases.
A "Wid & Crazy” morning show that will create a ot of
excitement in your market.

JEFF CONRAD (305) 392-1916

Hardworking parttimer in Cincinnati wants fulltime at winning
rocker. Top 50 market, 7 yrs. experiance. JOHN (513)
439-5824. (1-20)

Changes

RADIO

Thomas Michon
WGN/Chicago.

named Account Executive for

Ken Walker named Account Executive for WGN/Chicago.
Patricia Kelly named Traffic Coordinator, WYNY/New York.

Marion Gittleman appointed Account Executive,
KFWB/Los Angeles.

RECORDS

Cobby J. Shereff appointed Attorney, Law Department,
RCA Records/New York.

Lorraine Verroche promoted to Director of Licensing &
Copyright Administration, Atiantic & Elektrs Records/New
York.

Devendra Mishra appointed Director, Manufacturing &
Distribution Operations, RCA Records/Indianapolis.

{

INDUSTRY

Joanne LoBue promoted to Market Research Specialist,
KATZ Radio/New York.

Miscellaneous

| collect Jingles. Would like stations to send me copies of theirs.
LIPRN, box 319, Lake Grove, NY 11765, {1-27)

Dates appearing at the end of each listing
signify first week listed.

R&R Opportunities

Advertising

Radio & Records provides free listings (max-
imum 24 words or 3 lines) in Openings, Posi-
tions Sought. and Changes. You may place
your free listings by phone on Wednesday,
Thursday & Friday 9am-5pm (PST).

Deadline
To appear in the following week's issue, we
must recieve your ad by Thursday 12 noon
(PST) prior to issue date.

Display Advertising

Display: $20 per inch per week {(maximum
35 words per inch). Includes

border and logo.

Biind Box: $35 per inch per week (maxi-
mum 35 words per inch). $20 for1
border, box number, $15 for
postage/handiing.

Payable In Advance
Display & Blind Box advertising orders
must be typewritten or printed and accom-
panied by check mailed to our office in ad-
vance.

For Opportunities, call (213) 553-4330
(Wednesday, Thursday, or Friday only) or
mail to: Radio & Records, 1930 Century Park

West, Los Angeles, CA 90067.
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National Music Formats
Added This Week

Century 21

Greg Stephens (214) 934-2121

The Z Format

EURYTHMICS “Here Comes The Rain Again”
POINTER SISTERS “Automatic”

CHRISTINE McVIE “Got A Hoid On Me"
JACKSON BROWNE “For A Rocker”
KENNY LOGGINS “Footloose”

REFLEX “The Politics Of Dancing”

The A/C Format

PEABO BRYSON & ROBERTA FLACK
“You're Looking Like Love To Me”

EARTH, WIND & FIRE “Touch”

JIM GLASER “if | Could Only Dance With You"
CHRISTINE McVIE “Got A Hold On Me”
FRANK STALLONE & CYNTHIA RHODES
“I'm Never Gonna Give You Up”

ANNE MURRAY

“That's Not The Way (It's S'posed To Be)"

Super-Country

DARREL CLANTON “Lonesome 7-7203"

RICK & JANIS CARNES “Does He Ever Mention My
Name"

KENNY ROGERS “You Were A Good Friend”

DAN SEALS "“You Really Go For The Heart”

DAVID WILLS “Miss Understanding”

Rock America

George Williams (214) 343-9205

The Starstation

MICHAEL JACKSON “Thriller”
CHRISTINE McVIE “Got A Hold On Me"
PEABO BRYSON & ROBERTA FLACK
"You'rg Looking Like Love To Me"
FRANK STALLONE & CYNTHIA RHODES
“I'm Nevér Gonna Give You Up”

Country Coast-To-Coast

DEBORAH ALLEN “|'ve Beep ***  Before

JIM GLASER “If | Coutt Dance with You"
STEPHANIE WINSLOW “Dancin’ With The Devil'
JOHNNY LEE “Say When"

SISSY SPACEK “If | Can Just Get Through The Night"

Rock America

CYNDI LAUPER “Girls Just Want To Have Fun"
CHRISTINE McVIE "Got A Hold On Me’

KENNY LOGGINS “Footloose"”

MANFRED MANN'S EARTH BAND “Runner"” |
EURYTHMICS “Here Comes The Rain Again” |

Media General
Broadcast Services

Bobd Dumais (901) 320-4433

Action

LANt HALL “Send In The Clowns”
CHRISTINE McVIE “Got A Hold On Me"
ROMANTICS “Talking In Your Sieep”
MICHAEL SEMBELLO “Talk”

Your Country

JOHN ANDERSON “Let Somebody Else Drive”
KENDALLS “Thank God For The Radio”

TOM JONES “I've Been Rained On, Too”
MICHAEL MURPHEY “Will It Be Love By Morning”
DEBORAH ALLEN “I've Been Wrong Before”

JIM GLASER "If | Could Only Dance With You"
STEPHANIE WINSLOW “Dancin’ With The Devil"
BOXCAR WILLIE “The Man | Used To Be"

Hit Rock

NENA 99 Luftballons”

CYNDI LAUPER "Girls Just Want To Have Fun”
IRENE CARA “The Dream (Hold On To Your Dream)”
DURAN DURAN “New Moon On Monday”
CHRISTINE McVIE “Got A Hold On Me”

HUEY LEWIS & THE NEWS “l Want A New Drug”

TM Programming

Cal Casey (214} 6348511

Stereo Rock f

CHRISTINE McVIE “Got A Hold On Me”
MANFRED MANN’S EARTH BAND “Runne
CYNDI LAUPER “Girls Just Want To Have Fun”
KENNY LOGGINS “Footloose"

EURYTHMICS “Here Comes The Rain Again’

BPI

John lles (800) 426-9082

Adult Contemporary

JAMES INGRAM w/MICHAEL McDONALD
“Yah Mo B There”
POLICE “Wrapped Around Your Finger”

Country Living

DEBORAH ALLEN “I've Been Wrong Before”

MICHAEL MURPHEY “Will It Be Love By Morning” [
BILL MEDLEY “Till Your Memory's Gone"

KENDALLS “Thank God For The Radio”

JOHNNY RODRIGUEZ “Too Late To Go Home" :

Radio Arts

John Benedict (818) 841-0225

| Country’s Best

JOHNNY RODRIGUEZ "Too Late To Go Home"”
MICHAEL MURPHEY “Will it Be Love By Morning”
BURRITO BROTHERS "Aimost Saturday Night”
BOXCAR WILLIE “The Man | Used To Be”

Soft Contemporary

CHRISTINE McVIE “Got A Hold On Me”

MELISSA MANCHESTER

“l Don't Care What The People Say"”

PETER ALLEN “You And Me (We Wanted It All)"
ANNE MURRAY

“That's Not The Way (It's S'posed To Be)”

GARY PORTNOY

“Theme From Cheers (Where Everybody Knows...)"”

Sound 10

CHRISTINE McVIE “Got A Hold On Me”
EARTH, WIND & FIRE “Touch”

PETER ALLEN “You And Me (We Wanted It All)"
MELISSA MANCHESTER

“| Don't Care What The People Say”
COMMODORES “Turn Off The Lights”

ANNE MURRAY

“That's Not The Way (It's S'posed To Be)”
EURYTHMICS “Here Comes The Rain Again”

Peters Productions, Inc.

Debbie Weish (619) 565-8511

Country Lovin’

KENNY ROGERS “Buried Treasure”

STEVE WARINER

"“Lonely Women Make Good Lovers”

JOHNNY RODRIGUEZ ''Too Late To Go Home"

The Great Ones

MICHAEL SEMBELLO “Talk”

JAMES INGRAM w/MICHAEL McDONALD
“Yah Mo B There”

ANNE MURRAY

“That's Not The Way (It's S'posed To Be)”
CHRISTINE McVIE “Got A Hold On Me”

Transtar

Chick Watkins (303) 578-0700

Continued from Page 26
WMJQ/Rochester PD
Dave Luczak and morning
show partner Don Michael
Girard will be leaving the sta-
tion February 3. Although
theyre not saying where they’re
headed just yet, we hear the
team has been offered a fat con-
tract to move to Milwaukee.
As we went to press, WVIC-
AM & FM/Lansing PD Jay
Stevens accepted the job of PD
at WMJQ/Rochester. In tak-
ing the Rochester job, Jay re-
turns to his hometown.
KIEE/Harrisonville(Kan-
sas City), MO has debuted its
new. calls; KCFX, and a 100kw
signal, pushing a hybrid format
described by owner Garry
Munson as “a mix of A/C,
CHR; and AOR with an adult
presentation.” The station’s
Operations .Manager is Dan
Carney, who’s being consulted
by Scott Christianson. KCFX
calls .itself *‘Stereo 101.”
WVSR/Charleston, WV
has a‘new OM/PD. It’s Chris
Bailey, most.. recently with
WKPE/Cape Cod. Chris re~
places Doug Yanak.
Following a_brief stint at
KLLS/San Antonio, air per-

sonality Magie Christian has.

departed- ‘to. join Chuck
Knapp’s' staff at KS95/Min-
neapolis for afternoon drive;

CBS’s “Top 30 USA” host
and former KHJ/Los Angeles
air personality M.G. Kelly is
back on’ the .airwaves in L.A.;
filling : C.K. Cooper’s vacated
afterncon shift at KFI.

Jeff . Davis, -formerly of
‘WTRX/Flint, has been named
PD/MD. at WFMK/Lansing.
Former PD Jay Richards will
now handle research for the sta-
tion.

Consultarit Fred Jacobs,

who unveiled plans for a new
25+ format called “Good Time
Rock & Roll” earlier this year,
has announced his first client

will be WNOR/Norfolk,
which switches from a Black
format this weekend.

WMBD/Peoria has tapped
Gary Bruce of WLAM &
WKZS/Lewiston-Auburn as
its new PD. Gary, who was Op-
erations Manager for the two
Maine outlets, is now in the
programmer’s chair at the Pe-
oria A/C station.

KIMN/Denver is having its
30th reunion in mid-March.
Anyone who’s worked at the
station should contact Produc-
tion Director Bob Karson at
(303) 234-9500.

Former WBBM-FM/Chica-
go morning man Tomm
Rivers is available and ready to
get back on the radio. He can
be reached at (312) 642-0544.

Congratulations to RKO
Networks VP & Director of
News Dave Cooke and Landy
Itzla on their December 23
wedding in Dallas.

Stork Stops: Best wishes to
KKHR/Los Angeles PD Ed
Scarborough and wife Arlan
on the birth of Beth Annie. The
stork also visited KCBN/Reno
PD Jim O’Neal and wife De-
lores, leaving behind Christo-
pher Michael.

Finally, if your 1984 is not

getting off to a great start, think
of KFMB-AM & FM/San Di-
ego GM Paul Palmer. While
-Paul was mending a ruptured
appendix in the hospital over
Christmas, his house was
‘burglarized. The thieves took
-off with the Christmas presents,
jewelry, a video recorder, and
several credit cards. We sure
hope Paul didn’t take the Red-
skins and give the points!

Drake-Chenault

Bob Laurence (213) 883-7400

XT-40

CHRISTINE McVIE “Got A Hold On Me”

NENA “99 Luftballons”

KENNY LOGGINS “Footloose”

Contempo 300

POLICE “Wrapped Around Your Finger”
CHRISTINE McVIE “Got A Hold On Me"

Great American Country

JUDDS “Had A Dream (For The Heart)”
LYNN ANDERSON & GARY MORRIS
“You're Welcome To Tonight”

LIONEL RICHIE "“Running With The Night"

Bonneville Broadcasting
syStem Dave Verdery (800) 631-1600

Easy Listening
PETER ALLEN “You And Me (We Wanted It All)”

Concept Productions

Dick Wagner (916) 782-7754

Adult Rock

CHRISTINE McVIE “Got A Hold On Me”
EURYTHMICS “Here Comes The Rain Again”
TINA TURNER “Let's Stay Together"
SHEENA EASTON “Almost Qver You"

KC “Give It Up”
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Blachk/Urban
KERS.

JEFFREY OSBORNE

Plane Love (A&M)
80% of our reporting stations on it. Rotations: Heavy 12/1, Medium 23/2, Light 23/6, Extra Adds 2,
Total Adds 11, WAMO, WEDR, WAIL-FM, WBLZ, WJMO, WGPR, WMAK, WVOL, WAAA, WVKO,
WVOI. Moves 29-14 on the Biack/Urban chart.

MELBA MOORE

Livin’ For Your Love (Capitol)
/1% of our reporting stations on it. Rotations: Heavy 5/0, Medium 27/1, Light 20/6, Extra Adds 1,
otal Adds 8, WBLZ, XHRM, WATV, WKXI, WTOY, WANM, WDAO, KUKQ. Moves 38-27 on the

Black/Urban chart.
RUN D.M.C.

Hard Times (Profile)
67% of our reporting stations on it. Rotations: Heavy 19/0, Medium 15/1, Light 13/3, Extra Adds 3,
Total Adds 7, KMJQ, WBMX, WGCI, WPLZ, WANT, WTOY, WVOI. Moves 25-20 on the Black/Ur-

Bankghat. TINA TURNER

Let's Stay Together (Capitol)
64% of our reporting stations on it. Rotations: Heavy 5/1, Medium 18/7, Light 24/14, Extra Adds 1,
Total Adds 23 including WXYV, WOOK, WEDR, WGCI, WJMO, WZAK, WGPR, KSOL, WRDW,
WLTH. Debuts at number 39 on the Black/Urban chart. A Most Added Record.
EARTH, WIND & FIRE

Touch (Columbia)
64% of our reporting stations on it. Rotations: Heavy 8/3, Medium 17/3, Light 19/9, Extra Adds 4,
Total Adds 19 including WDAS, WAMO, KRLY, KRNB, WYLD-FM, WBMX, WZAK, WJLB, KMJM,
XHRM. Debuts at number 29 on the Black/Urban chart. A Most Added Record.
SHALAMAR

Deadline U.S.A. (MCA)
64% of our reporting stations on it. Rotations: Heavy 2/1, Medium 19/1, Light 25/5, Extra Adds 2,
Total Adds 9, WDAS, WDIA, WBMX, WGPR, KACE, KSOL, WGIV, WLOU, KDKO. Will debut on the
Black/Urban chart next week.
STEVE ARRINGTON'S HALL OF FAME

Hump To The Bump (Atlantic)
63% of our reporting stations on it. Rotations: Heavy 3/0, Medium 26/2, Light 18/3, Extra Adds O,
Total Adds 5, WKXI, KHYS, WDAO, WLTH, WWWS. Debuts at number 38 on the Black/Urban chart.

JENNY BURTON

Remember What You Like (Atlantic)
60% of our reporting stations on it. Rotations: Heavy 11/0, Medium 15/0, Light 17/5, Extra Adds 2,
Total Adds 7, WAOK, WAIL-FM, WCIN, KJLH, WJJS, WTOY, WDAO. Moves 36-31 on the

Black/Urban chart. DREAMBOY

Don’t Go (Qwest/WB)
60% of our reporting stations on it. Rotations: Heavy 26/1, Medium.12/3, Light 5/1, Extra Adds 2,
Total Adds 7, WDAS, WAMO, WAOK, XHRM, KSOL, WMAK, WTOY. Moves 27-16 on the

Black/Urban chart. ROCKWELL

Somebody’s Watching Me (Motown)
59% of our reporting stations on it. Rotations: Heavy 7/0, Medium 20/4, Light 14/5, Extra Adds 3,
Total Adds 12 including WAMO, KKDA-FM, KRNB, WBLZ, WDMT, KACE, KJLH, KNOW, KHYS,
KDIA. Debuts at number 33 on the Black/Urban chart.

PEABO BRYSON/ROBERTA FLACK

You're Looking Like Love To Me (Capitol)

59% of our reporting stations on it. Rotations: Heavy 7/0, Medium 27/2, Light 9/1, Extra Adds 1,
Total Adds 4, WAMO, WKXI, WTOY, WLTH. Moves 39-34 on the Black/Urban chart.

NEW & ACTIVE

/ DELLS *“You Just Can’t Walk Away’’ (Private |/CBS) 42/10

Rotations: Heavy 3/1, Medium 11/1 Light 26/6, Extra Adds 2, Total Adds 10, WXYV, WILD, WGPR, KACE, KNOW, WNOO,
WLOU, WANT, WDAO, KUKQ. Heavy: WAOK, WANM. Medium: WVEE, WGCI, WNHC, WATV, WPDQ, WVOL, KOKA, WWDM,
WAAA WLTH.
INDEEP ‘"The Record Keeps Spinning’’ {Sound Of New York) 42/4
Rotations: Heavy 5/0, Medium 22/2, Light 15/2, Extra Adds O, Total Adds 4, KSOL, WDAO, WLTH, KUKQ. Heavy: WDAS, WOOK,
WYLD-FM, WJUMO, KACE. Medium: WXYV, WILD, WHUR, KKDA-FM, KRNB, WDIA, WEDR, WZAK, WZEN-FM, KDAY, KJLH, XHRM,
WOIC, WWDM, WTLC, WWWS,
/ POINTER SISTERS ‘’Automatic’’ (Planet/RCA) 41/20

Rotations: Heavy 8/1, Medium 13/6, Light 17/10, Extra Adds 3, Total Adds 20, WILD, WAOK, KRNB, WEDR, WAIL-FM, WYLD-
FM, yVDMT, WDRQ, XHRM, WKND, KNOW, WNOO, WPDQ, KJCB, WBLX, WMAK, WWDM, WAAA, WLUM, KUKQ.
PHILIP BAILEY ‘‘Trapped’’ (Columbia) 41/3
Rotations: Heavy 10/0, Medium 21/0, Light 8/0, Extra Adds 2, Total Adds 2, WMAK, WTOY. Heavy: WBMX, WCIN, WIMO, KJLH,
WKND, WGIV, WNOO, WLVW, KHYS, WAAA. Medium: WDAS, KRLY, WDMT, KACE, XHRM, WNHC, KNOW, WKXI, KJCB, WANT,
WKWM, WTLC, KDKO. Remains at 35 on the Black/Urban chart.
RON BANKS ‘‘Make It Easy On Yoursel’’ (CBS) 38/1
Rotations: Heavy 15/0, Medium 17/0, Light 6/1, Extra Adds O, Total Adds 1, WKND. Heavy: WXYV, WVEE, KRNB, WBMX, WJUMO,
WGPR, WZEN-FM, KJLH, WJMI, WKX), KOKA, WWDM, WAAA, WTLC, WWWS. Medium: WILD, WDAS, WAOK, WAIL-FM, WGCI,
WDRQ, XHRM, WVOL, KDKO. Remains at 24 on the Black/Urban chart.
/ TYRONE BRUNSON “‘Fresh’’ (Believe In A Dream/CBS) 37/16

Rotations: Heavy 4/1, Medium 16/6, Light 16/8, Extra Adds 1, Total Adds 16, WOOK, KJLH, XHRM, WENN, WOIC, WPDQ,
KJCB, WLOU, WPLZ, KHYS, WANT, WWDM, WANM, WDAO, WWWS, KUKQ. Heavy: WAOK, WHRK, WJMI. Medium: WHUR,
KDAY, WKND, WNHC, WLTH.
TEENA MARIE “Midnight Magnet’* (Epic) 36/4
Rotations: Heavy 13/0, Medium 10/0, Light 11/2, Extra Adds 2, Total Adds 4, WAIL-FM, WBMX, WANT, WTOY. Heavy: WHUR, KM-
JQ, KRLY, WYLD-FM, KMJM, WZEN-FM, KACE, KDAY, KJLH, WATV, WKXI, WBLX, WAAA. Medium: WDAS, XHRM, KSOL, WNOO,
KHYS, WDAO, WTLC, KDIA. Moves 37-36 on the Black/Urban chart.
MICHAEL JACKSON “Thriller”” {Epic) 36/3
Rotations: Heavy 20/1, Medium 11/1, Light 5/1, Extra Adds O, Total Adds 3, KJLH, WRDW, WLTH. Heavy: WDAS, WAOK, WVEE,
KKDA-FM, KMJQ, WBMX, WBLZ, WZAK, KSOL, WNOO, KJCB, WBLX, WLVW, WMAK, WWDM, WANM, WVKO, WLUM, WWWS,
IMAGINATION “'This Means War (Shoobedoodah Dabba Doobee) (Elektra) 34/9
Rotations: Heavy 2/1, Medium 10/2, Light 19/3, Extra Adds 3, Total Adds 9, WXYV, WOOK, KRLY, WEDR, WGPR, WJLB, WLOU,
WVOL, KDIA. Heavy: WAMO. Medium: WAOK, WVEE, WHRK, WGCI, KSOL, WKND, WATV, WLTH.
DIONNE WARWICK ““Got A Date’’ (Arista) 34/6
Rotations: Heavy 1/0, Medium 16/2, Light 15/2, Extra Adds 2, Total Adds 6, WOOK, WBMX, WZEN-FM, WOIC, WPDQ, KHYS. Heavy:
WVEE. Medium: WDAS, WAMO, KRNB, WHRK, XHRM, WATV, WNOO, WBLX, WANM, WLTH, WTLC, WLUM, WWWS, KUKQ.
/ RUFUS & CHAKA KHAN ““One Million Kisses'' (WB) 33/15

Rotations: Heavy 3/0, Medium 7/1, Light 20/11, Extra Adds 3, Total Adds 15, KKDA-FM, WDIA, WAIL-FM, WZAK, WGPR,
WKND, WRDW, WATV, WOIC, WJAX, WLVW, WAAA, WTLC, WVOI, KUKQ. Heavy: WVEE, KJLH, WJIML. Medium: WHUR, WGIV,
WPDQ. WVOL, WLTH, WWWS,
BOBBY NUNN "Hangin’ Out At The Mall'" (Motown) 32/4
Rotations: Heavy 10/0, Medium 10/0, Light 11/3, Extra Adds 1, Total Adds 4, WXYV, WAIL-FM, KJLH, KDIA. Heavy: WBMX, WGCI,
XHRM, WRDW, WATV, WENN, WKXI, WDAO, WLTH, KDKO. Medium: KRNB, WEDR, WZAK, WGPR, WZEN-FM, KDAY, WJAX,
WAAA, WKWM, WWWS,
LENNY WILLIAMS ““Love Soldier’” (Rocshire) 31/2
Rotations: Heavy 2/0, Medium 18/0, Light 11/2, Extra Adds O, Total Adds 2, WATV, KDIA. Heavy: WOIC, WWWS. Medium: WXYV,
WDAS, WJUMO, KJLH, XHRM, KNOW, WGIV, WNOO, WKXI, WPDQ, KJCB, WLOU, KOKA, WANM, WDAO, WLTH, WTLC.

R&R/Friday, January 27, 1984
MOST ADDED -

TINA TURNER (23)

Let’s Stay Together (Capitol)
POINTER SISTERS (20)
Automatic (Planet/RCA)

EARTH, WIND & FIRE (19)
Touch (Columbia)
PATTI AUSTIN (18)
I1t’s Gonna Be Special (Qwest/WB)
TYRONE BRUNSON (16)
Fresh (Believe In A Dream/CBS)

PATTi LABELLE {51}
if Only You Knew (Phil. Int./CBS)
SHANNON (38)

Let The Music Play (Mirage/Atco)
J. INGRAM with M. McDONALD (26}
Yah Mo Be There (Qwest/WB)
CHERYL LYNN (21}

Encore (Columbia)

‘D’* TRAIN (20)
Something’s On Your Mind (Prelude)

_

DIANA ROSS “"Let’s Go Up’* (RCA) 31/1
Rotations: Heavy 7/0, Medium 15/0, Light 9/1, Extra Adds O, Total Adds 1, WANT. Heavy: WOOK, KJLH, XHRM, WOIC, KJCB, WTLC,
KUKQ. Medium: WVEE, KRNB, WCIN, KMJUM, WZEN-FM, WATV, WENN, WLOU, WLVW, WPLZ, KHYS, KOKA, WAAA, WLTH,
KDKO. Remains at 40 on the Black Radio chart.
TOM BROWNE ‘’Cruisin’ ** (Arista) 29/2
Rotations: Heavy 2/0, Medium 17/0, Light 10/2, Extra Adds O, Total Adds 2, WDRQ; WATV. Heavy: WNOO, WAAA. Medium: WHUR,
KRNB, WHRK, WCIN, KDAY, KJLH, XHRM, KSOL, WJMI, WBLX, WPLZ, KHYS, WDAO, WLTH, WWWS, KDIA, KUKQ.
KLIQUE “*Flashback’’ (MCA) 28/1
Rotations: Heavy 2/0, Medium 13/0, Light 13/1, Extra Adds O, Total Adds 1, WAAA. Heavy: WOOK, WBMX. Medium: WZEN-FM,
XHRM, KNOW, WATV, WGIV, WKXI, WLVW, WVOL, KOKA, WDAO, WTLC, WWWS, KUKQ.
JONES GIRLS "2 Win U Back’* (RCA) 27/1
Rotations: Heavy 7/0, Medium 12/0, Light 8/1, Extrs Adds 0, Total Adds 1, KUKQ. Heavy: WVEE, WEDR, KNOW, WENN, WPEG, KJCB,
KOKA. Medium: WXYV, WAOK, WBMX, WY, XHRM, KSOL. WGIV, WPDQ, WPLZ, KHYS, WLTH, WWWS,
TEDDY PENDERGRASS ''%'Want My Baby Back’’ (Phil. Int./CBS) 26/3
Rotations: Heavy 6/0, Medium 13/1, Light 72, Exwra Adds 0, Total Adds 3, KSOL, WENN, WPDQ. Heavy: WILD, WZEN-FM, KACE,
’ﬂgu. WANM, WLTH. Medium:.WDAS_ 1vDIA, WGPR, KMJM, KDAY, WKND, WNHC, WNOO, WKXI, WBLX, WVOL, KOKA.
O_,' ;
4.

/ BILLY GRIFFIN ‘‘Serious’’ {Columbia) 25/10
Rotations: Heavy 2/0, Medium 10/3, Light 12/6, Extra Adds 1, Total Adds 10, WAOK, WCIN, WNHC, WROW, WNOO, WKXI,
WLOU, WVOL, KOKA. Heavy: WYLD-FM, KJLH. Medium: KACE, KDAY, XHRM, WPDQ, WLVW, WAAA, KUKQ.
CHIC **Give Me The Lovin’ ** {Atlantic) 25/0
Rotations: Heavy 1/0, Medium 15/0, Light 9/0, Extra Adds 0, Total Adds 0. Heavy: KRNB. Medium: WDIA, WHRK, WYLD-FM, WCIN,
WZAK, WZEN-FM, KJLH, WIML, WPDQ, WLOU, WBLX, WLVW, KOKA, WTLC, KUKQ.
IRENE CARA ‘‘The Dream (Hold On To Your Dream)’’ (Network/Geffen) 24/1
Rotations: Heavy 3/0, Medium 11/0, Light 10/1, Extra Adds O, Total Adds 1, WLOU. Heavy: WOOK, WVEE, WCIN. Medium: WDAS,
KDAY, KSOL, WENN, WGIV, WKXI, WBLX, WMAK, KOKA, WLTH, WTLC.
TYRONE DAVIS “‘Let Me Be Your Pacifier’’ {(Ocean Front) 24/1
Rotations: Heavy 2/0, Medium 12/0, Light 9/0, Extra Adds 1, Total Adds 1, KACE. Heavy: KRNB, KJCB. Medium: WAOK, WJMO,
WZAK, WGPR, WATV, WOIC, WBLX, WVOL, KOKA, WANM, WDAO, WTLC.
PATTI AUSTIN “‘t's Gonna Be Special’’ (Qwest/WB) 21/18
Rotations: Heavy 2/1, Medium 3/2, Light 14/13, Extra Adds 2, Total Adds 18, WXYV, WILD, WHUR, WVEE, KRNB, WDIA,
WHRK, WZEN-FM, WNHC, WRDW, WENN, WPDQ. KJCB, WLVW, WMAK, WPLZ, WWDM, WVOI. Heavy: WZAK. Medium: WAOK.
YES '“Owner Of A Lonely Heart”” {Atco) 21/2
Rotations: Heavy 7/0, Medium 7/0, Light 7/2, Extra Adds 0, Total Adds 2, KMJQ, WBLZ. Heavy: WHUR, KRNB, WAIL-FM, WDMT,
WZAK, WVKO, WLUM. Medium: KKDA-FM, KALY, WHRK, WKWM, WWWS, KDIA, KUKQ.
ZAPP ““Spend My Whole Life’’ (WB) 20/4
Rotations: Heavy 2/0, Medium 11/2, Light 7/2, Extra Adds 0, Total Adds 4, WZAK, WATV, KHYS, KUKQ. Heavy: WKXI, WWDM.
Medium: KRNB, WDIA, WENN, WGIV, WOIC, WJMI, KJCB, WLVW, WLTH.
MTUME ‘‘Green Light” (Epic) 20/2
Rotations: Heavy 1/0, Medium 11/0, Light 8/2, Extra Adds O, Total Adds 2, WDAS, WAAA. Heavy: WAOK. Medium: WDIA, WCIN,
WKND, WNHC, KNOW, WATV, WJMI, WKXI, KOKA, WDAO, WTLC.
GEORGE KRANZ “‘Trommeltanz (Din Daa Daa)’’ (Personal) 20/2
Rotations: Heavy 2/0, Medium 3/0, Light 14/1, Extra Adds 1, Total Adds 2, WCIN, WNOO. Heavy: WDAS, WYLD-FM. Medium: WHRK,
WEDR, KJLH.
BARBARA MASON ““Another Man'’ (West End) 19/2
Rotations: Heavy 4/0, Medium 8/0, Light 7/2, Extra Adds O, Total Adds 2, WXYV, WZEN-FM. Heavy: WRKS, WEDR, WNHC, WANM.
Medium: WDAS, WOOK, WDRQ, WGPR, WJLB, WBLX, WWDM, WVOI.
PLANET PATROL | Didn’t Know | Loved You’’ (Tommy Boy) 18/0
Rotations: Heavy 8/0, Medium 5/0, Light 7/0, Extra Adds 0, Total Adds 0. Heavy: WDAS, WAOK, KRNB, WEDR, WGPR, WANM.
Medium: WDRQ, WNHC, WATV, WVOL, WTLC.
RACE "‘What Is Race’’ (Ocean Front} 18/0
Rotations: Heavy 2/0, Medium 5/0, Light 11/0, Extra Adds O, Total Adds 0. Heavy: KJCB, KOKA. Medium: WEDR, WGCI, WCIN,
WGPR, WWWS.
MAVIS STAPLES “‘Love Gone Bad’* (Phonorecords) 17/0
Rotations: Heavy 5/0, Medium 8/0, Light 4/0, Extra Adds O, Total Adds 0. Heavy: WJMO, WATV, WKXI, WTLC. Medium: WHUR,
WDIA, WZAK, WGPR, WGIV, WOIC, WKWM, WWWS,
/ ATLANTIC STARR ‘"More, More, More’* (A&M)} 16/12
Rotations: Heavy 1/0, Medium 7/4, Light 5/5, Extra Adds 3, Total Adds 12, WXYV, WAOK, KKDA-FM, KRNB, WAIL-FM,
WYLD-FM, WNOO, WPDQ, WMAK, WLTH, WWWS, KDKO. Heavy: KACE. Medium: WHUR, WGCI.
SPOONIE GEE '‘The Big Beat'’ (Tuff City/CBS) 16/2
Rotations: Heavy 1/0, Medium 6/1, Light 9/1, Extra Adds O, Total Adds 2, WZAK, WDAO. Heavy: WLOU. Medium: WCIN, WJMO,
WVOL, WANM, WTLC.
FREEEZ *’Pop Goes My Love’’ {Streetwise) 16/0
Rotations: Heavy 5/0, Medium 2/0, Light 9/0, Extra Adds O, Total Adds 0. Heavy: WEDR, WBMX, WPDQ, KOKA, WTLC. Medium:
WATV, WUM,
DAVID WILLIAMS “Take The Ball And Run”* {Ocean Front) 15/1
Rotations: Heavy 1/0, Medium 4/0, Light 9/0, Extra Adds 1, Total Adds 1, WOIC. Heavy: KJCB. Medium: WVEE, WJMO, WGPR, KOKA.
SHALAMAR *“You Can Count On Me’ (Solar/Elektra) 14/3
Rotations: Heavy 0/0, Medium 12/2, Light 2/1, Extra Adds O, Total Adds 3, WZAK, WDRQ, KHYS. Medium: WJMO, KMJM, WRDW,
WNOO, WBLX, WLVW, WANM, WDAO, KDIA.
LANCE WEBB "Life’s Charade’’ (Beantown) 14/3
Rotations: Heavy 1/1, Medium 3/0, Light 9/1, Extra Adds 1, Total Adds 3, WGPR, WLOU, WTLC. Medium: WILD, WEDR, WYLD-FM.
MALCOLM X ““No Sell Out”” (Tommy Boy) 14/1
Rotations: Heavy 1/0, Medium 4/0, Light 9/1, Extra Adds O, Total Adds 1, WXYV. Heavy: WZAK. Medium: KDAY, XHRM, WWDM,
WWWS.
MALCOLM McLAREN ‘‘World Famous’’ (Island/Atco) 14/1
Rotations: Heavy 1/0, Medium 5/0, Light 8/1, Extra Adds O, Total Adds 1, WPDQ. Heavy: KACE. Medium: WRKS, WDMT, WDRQ,
WOIC, WWWS,
DAYTON “‘Out Tonight** (Capitol) 14/0
Rotations: Heavy 2/0, Medium 6/0, Light 6/0, Extra Adds O, Total Adds 0. Heavy: WOIC, WLVW. Medium: KKDA-FM, WENN, WPEG,
KJCB, WLOU, WAAA,
KC "Give It Up’* (Meca) 13/2
Rotations: Heavy 2/0, Medium 6/1, Light 5/1, Extra Adds O, Total Adds 2, WGIV, WWDM. Heavy: WZAK, WLUM. Medium: WVEE,
KRNB, WHRK, WDMT, WMAK.
ISLEY BROTHERS “’Let’s Make Love Tonight’* (T-Neck/CBS) 13/1
Rotations: Heavy 0/0, Medium 8/0, Light 5/1, Extra Adds O, Total Adds 1, WATV. Medium: WDRQ, WJL8, KDAY, WNOO, WJMI,
WLTH, WWWS, KDKO.
SUN “’Dance, Let’s Shake It Tonight”* {(Air City) 13/1
Rotations: Heavy 1/0, Medium 7/0, Light 5/1, Extra Adds O, Total Adds 1, WWDM. Heavy: WWWS. Medium: KRNB, WDIA, WCIN,
WATV, WJIMI, WLVW, WDAO.
WARP 9 “’Beat Wave" (Prism) 13/1
Rotations: Heavy 0/0, Medium 8/0, Light 5/1, Extra Adds O, Total Adds 1, WDAS. Medium: WXYV, WOOK, WAOK, WVEE, WEDR,
WENN, WPEG, WDAO.
PRINCE “‘Irresistible Bitch’* (WB)} 13/0
Rotations: Heavy 8/0, Medium 4/0, Light 1/0, Extra Adds O, Total Adds O. Heavy: KKDA-FM, KMJQ, WDMT, WZAK, KDAY, KJLH,
WUAX, KDIA. Medium: WHUR, WDRQ, WJLB, KUKQ.
MAZE featuring FRANKIE BEVERLY “‘| Wanna Thank You’’ {Capitol) 12/4
Rotations: Heavy 1/0, Medium 6/2, Light 5/2, Extra Adds O, Total Adds 4, WVEE, WVOL, WANM, WDAO. Heavy: WJMI. Medium:
KDAY, KJLH, WATV, wOIC.
LILLO THOMAS ‘‘Just My Imagination {Running Away With Me) {Capitol) 12/3
Rotations: Heavy 0/0, Medium 7/1, Light 5/2, Extra Adds O, Total Adds 3, WZAK, WDAO, WWWS. Medium: WAMO, KNOW, WNOO,
WPDQ, WLVW, KHYS.
HOT BOX ‘Do You Want A Lover”” (Polydor/PolyGram) 11/5
Rotations: Heavy 0/0, Medium 0/0, Light 10/4, Extra Adds 1, Total Adds 5, WBMX, WATV, WWDM, WAAA, WWWS.
WOMACK & WOMACK “‘T.K.O.’" {Elektra) 11/4
Rotations: Heavy 1/0, Medium 3/0, Light 7/4, Extra Adds O, Total Adds 4, WDAS, WENN, WLOU, WLVW. Heavy: WNOO. Medium:
WZAK, WOIC, WBLX.
ENCHANTMENT ‘‘Don’t Fight The Feeling’’ {Columbia) 11/3
Rotations: Heavy 1/0, Medium 6/0, Light 4/3, Extra Adds O, Total Adds 3, WILD, WDAO, WWWS. Heavy: WYLD-FM. Medium: KKDA-
FM, WZAK, WGIV, WOIC, WLVW, WKWM.
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slach/Urban

Regionalized Adds & Hots

EAST WRKS/New York WOOK, w WPEGICharlotte
MayolQuartarone John Turk Scotty And Michae! Star Nancy Cooper
CULTURE CLUB TINA TURNER GENESIS LAID BACK none
WXYViBgltimore KENRY G TYRONE BRUNSON PATTI AUSTIN PIPE DREAM Hottest :
Tim Watis JULIA & COMPANY GRANDMASTER PLASH WORLD PREMIERE  pATTI AUSTIN DEBARGE
FRESH 3 MC'S IMAGINATION VAN HALEN WOMACK & WOMACK SHANNON
MALCOLM X Hottest: Hottest: CHERYL LYNN CAPTAIN RAP DEELE
DELLS PATTI LABELLE SHANNON OUTPUT DAZZ BAND
PATTI AUSTIN CHERYL LYNN PIECES OF A DREAM FLIRTATIONS TYRONE BRUNSON PATTI LABELLE
IMAGINATION NEW EDITION JENNIFER HOLLIDAY HOWARD JONES COMMODORES
TINA TURNER NEW EDITION JAMES INGRAM Hottest TEDDY WNoOO/C
ATLANTIC STARR KOOL & THE GANG PATTI LABELLE J. BLACKPOOT Hottest: Frank St. James
BOBBY NUNN MICHAEL .ncrl(f:ou PATTI LABELLE
BARBARA MASON LIONEL RICH DAZZ BAND KOOL & THE GANG
MAJOR HARRIS WDAS/Phlisdeiphis g"um::'l:,"'"“'”' eC SHANNON D TRAIN LUTHER VANDROSS
WRECKIN' CREW Jos Tamburro scagie’ds) JAMES INGRAM ATLANTIC STAP®
Hottest : WROWiAuguste SHANNON CON FUNK SHUN
PATTI AUSTIN Biack
ANGELA BOFPILL WOMACK & WOMACK Teddy Bia POINTER SISTERS
PATTI LABELLE PHILIPPE WYNNE WATV/Birmingham
e BRYAN LOREN DELLS
ROOL & THE GANG SLING SHOT TEMPTATIONS MICHAEL JACKRSON Ron Jsnuary BILLY GRIFFIN
JAMES INGRAM GRANDMASTER FLASH N EVAN ROGERS GEORGE KRANZ
LIONEL RICHIE PEABO BRYSON 23;{’2‘;,‘, GANG (DAZIRBAND TOM BROWNE Hottest:
SHALAMAR DEBARGE EWGF TINA TURNER JAMES INGRAM
WILD/Boston DREAMBOY PATTT IABELLE BILLY GRIFFIN  rpNNy WILLIAMS ANITA BAKER
Angels Thomas LENNY WELSH NTON MAYANA EWaP JESSE BOYCE
SOUL KINGS SHA GRANDMIXER D.ST. 3app RUN D.MZC!
POINTER SISTERS  TRANSLUX D_TRAIN PATTI AUSTIN ISLEY BROTHERS D TRAIN
ENCHANTMENT ARt OF NOISE TIN: TURNER RUFUS & CHARA
PATTI AUSTIN EWaF XEN, MELBA MOORE
DELLS WARP 9 SOUTH RUFUS & CHARA OT BOX
DENNIS EDWARDS DENNIS EDWARDS Hottest: Hottest: WOIC/Columbls s
Hottest: Hottest JAMES INGRAM PATTI LABELLE Mickey Arnold
PATTI LABELLE DEELE WAOK/Atlanta SHANNON BOBBY NUNN
CON FUNK SAUN D TRAIN Lary Tinsiey TWILIGRT 22 KOOL & THE GANG TEMPTATIONS
RICK JAMES XENA CHERYL LYNN LIONEL RICHIE DIONNE WARWICK
SHANNON ROCKWELL ASREORD& | SIMPSON MICHAEL JACKSON spanNON RUFUS & CHAKA
D TRAIN ATLANTIC STARR TYRONE BRUNSON
WAMO/Pittsburgh JENNY BURTON KNOW/Austin WGIVIChsriotte DAVID WILLIAMS
WKND/Harttord (s J.C. Floyd ARITA BAKER Selby Edwards Hal Harrlll Hottest:
Jordan/McLean KATHY PINTO DEEToR
JEFFREYNCSBORNE POINTER SISTERS RENR SHALAMAR DEELE
RUFUS & CHARA DREAMBOY EAABOY POINTER SISTERS go DAZZ BAND
JIMMY CLIFP EWs P BILLY GRIFFIN EWsF EWSF CHERYL LYNN
RON BANKS BRYSON & FLACK L = ROCKWELL TINA TURNER SHANNON
EVAN ROGERS ROCKWELL 3. BLACKFOOT POLICE ASHFORD & SIMPSON
POINTER SISTERS ROCKERS REVENGE S DELLS Hottest: KKDA-FM/Dalias
Hottest: Hottest: RICK JAMES Hottesty LIONEL RICRIE Teortl Avery
DEBARGE JAMES INGRAM Samms TNEEY PATTI LABELLE oy’ rywn
EVELYN KING PATTI LABELLE TWILIGHT 22 JAMESIRTNC RAN SHANNON ATLANTIC STARR
CHERYL LYNN SHANNON SHANNON PATTI LABELLE EVELYN KING
JAMES INGRAM LUTHER VANDROSS D TRAIN DREAMBOY ANNE LESEAR
PHILIP BAILEY CHERYL LYNN MADONNA ROCKWELL
RUPUS & CHAKA
Hottest:
WNHC/New Haven WCINICincinnat! WVKOIColumbus WORQ/Detrolt WWWS/Saginsw ANITA BAKER
James Jordan Sid Kennedy Lylestones Brlsn White Kermit Crockett ANGELA BOPILL
:fx:i ki LIONEL RICHIE ANGELA BOFILL POINTER SISTERS  ATLANTIC STARR o] DoT383
e S IR . EVELYN KING HOMI 5 JARVIS STEVE ARRINGTON'S
MAJOR HARRIS NITA BAKE! JEFFREY OSBORNE ~ RAY PARKER JR. TORCH SONG KRLY/Houston
D TRAIN J. BLACKPOOT SHALAMAR TYRONE BRUNSON
Hottest: DONNA SUMMER Hottest : TOM BROWNE HOT BOX Mike Caviel
CHERYL LYNN
e T CHERYL LYNN PATTI LABELLE Hottest: G.T. .
ST TRIABETTE BILLY GRIFFIN LUTHER VANDROSS  DAZZ BAND PEABO BRYSON 5 .
ROCKERS REVENGE  RAY PARKER JR. DEBARGE ENCHANTMENT BEBWNIS EDMAF
JENNIFER HOLLIDAY | jewny mumTON CHERYL LYNN DEELE CAPTAIN ROCK IMAGINATIOY;
RAY PARKER JR. 10 SPEED
GEORGE KRANZ MICHAEL JACRSON LUTHER VANDROSS LILLO THOMAS
EPK RUN D.M.C. PRIZE et
iopoReS WDAO/Dsyton WLTH/Gary S KOOL & THE GANG
IDWEST cir: iaeswce Lanktord Stephens  pana Huskisson PATTI LABELLE STAR STUDDED STRU
JAMES INGRAM DAZZ BAND ROCRWRLY
ROYALCASH EHEE ATLANTIC STARR HALL & OATES DEELE
;VGC"C':“W @ LUTHER VANDROSS ::zngus BRUNBON BRYSON & FLACK DREAMBOY
re U
ichard Pegue CON FUNK SRUN Sty Ll I;SQE’;‘URNER SHANNON KMJGIHouston
DENNIS EDWARDS ENCHANTMENT STEVE ARRINGTOR'S KMJIMISt Louis Jim Snowden
TINA TURNER TINA TURNER MICBAEL JACKSON Tony Gray
RUN D.M.C. DELLS Hottest: RUN D.M.C.
MATTHEW WILDER LILLO THOMAS LIONEL RICHIE XENA LIONEL RICHIE
Hottest: WZAK/Cleveland STEVE ARRINGTON'S PATTI LABELLE EWEF YES
PATTI LABELLE Lynn Tolllver PEABO BRYSON DREAMBOY CULTURE CLUB DREAMBOY-
CHERYL LYNN SPOONIE GEE SHANNON Hottest: WOMACR & WOMACK
GRANDMASTER FLASH JENNY BURTON KOOL & THE GANG PATTI LABELLE Aottesty
JENNIFER HOLLIDAY pgygp CRASH CREW D TRAIN PRINCE
CON FUNK SHUN SHALAMAR INDEEP WKWM/Grand Raplds  gyannon TEENA MARIE
AT TREACHEROUS THREE Frank Grant TEENA MARIE LUTHER VANDROSS
WBMX/Chicago SPOONIE GEE 10 SPEED ROOL & THE GANG
Loee Michsels LILLO THOMAS WORD is none MICHAEL JACKSON
RUN D.M.C. ¥S§¥s.,:s§§”‘ » g:’aéénésauv 3‘?‘;;::,;MT WZENFMISt. Louls WKXiJsckson
TEENA MARIE TINA TURNER Hottest: DEELE Rod King Tommy Marshsll
CURTIS HAIRSTON HOMI & JARVIS PATTI LABELLE DAZZ BAND .
GRANDMASTER FLASH GURTIS HATRSTON J. BLACKFOOT ROOL & THE GANG  SRANDMASTER FLASH BRYSON & FLACR
DENNIS EDWARDS Hottest: SHANNON SHARNNON CJON PUNK SHUN MELBA MOORE
DIONNE WARWICK PATTI LABELLE RICK JAMES J. BLACKFOOT BILLY GRIFFIN
HOT BOX DAZZ BAND ANGELA BOFILL WTLC/Indianspolis  gagpana MASON ANITA BAKER
SHALAMAR DEELE WGPR/Detrolt Jay Johnson DIONNE WARWICK STEVE ARRINGTON'S
EWeF MIDNIGHT STAR Joe S COMMODORES 00008
Hottest: CHERYL LYNN pencer NEW WORLD PATTI AUSTIN e G
PATTI LABELLE RUFUS & CHAKA KEITH & DARRELL RON BANKS
DAZZ BAND WOMT/Cleveland TOMMY BROWN E.P.M. Hottest: MAVIS STAPLES
D TRAIN Magic/Dean IMAGINATION KENNY G PATTI LABELLE JAMES INGRAM
SERGE PONSAR HOMI & JARVIS OUTPUT ATLANTIC STARR LIONEL RICHIE
JENNY BURTON EVELYN KING DELLS BILLY GRIFFIN SHANNON
MESSINGER Skkvice LUTUS & CHAKA LANGERWERE TEDDY PENDERGRASS oMl Jagkson
WBLZICIncinnati TINA TURNER WES PHILLIPS Carl Haynes
ROCEWELL DAZZ BAND
Brian Castie ARt OF NOISE EWSF Hottest:
PR SHALAMAR LUTHER VANDROSS  WVOliToledo i none
DEBARGE SOINTERNE ISTERS LANCE WEBB BLACKFOOT Maxx Myrlck Hottest:
CULTURE CLUB EATDYEACE LAURICE HUDSON CHERYL LYNN PATTI LABELLE
YES HEECe T MESSINGER SERVICE GRANDMIXER D.ST. mponaRD WRIGHT JAMES INGRAM
POLICE RUN D.M.C. ﬁ:z:gz OSBORNE JAMES INGRAM EW&F ;g::: ;5::5:(3”55
. :
e i FEFFREY OSBORNE  pepLp WLUMMilwaukes  RUFUS & CHARA TWILIGHT 22
ROCKWELL DAZZ BAND Mark Driscoll INARRTURNER
MELBA MOORE ::1’;: :.33:: PATTI LABELLE PATTI N’g"" WPDQ/Jacksonvllie
JEFFREY OSBORNE D TRAIN GENESIS f;gﬁ,,g;;oémm Marc Little
D TRAIN JENNY BURTON POLICE Hottest:
poECes e wa | TINA TURNER BRrERTSR gv:ouz BRUNSON
LIONEL RICHIE W IMOJCI B/Detroit POINTER SISTERS .T.
SHANNON e so.l. eveiand i P VAN BALEN ii:‘“r‘;o::ABELLE TEDDY PENDERGRASS
Duzxmguu HALL & OATES 3. BLACKFOOT ;’;‘m?s&:i«g
PATTI LA Hottest:
JAMES INGRAM CLARENCE Jackson  peoin® € YES JAMES INGRAM MALCOLM MCLAREN
TINA TURNER IMAGINATION ROCKWELL POINTER SISTERS
GARLAND GREEN . PATTI LABELLE PATTI AUSTIN
GRANDMIXER D.ST. oot 2.0 TWILIGHT 22 EPM
JEFFREY OSBORNE ~ oonnoft: MICHAEL JACKSON BON ROCK
ROCKERS REVENGE  gpoivoy BRYAN LOREN
BROOKLIN TRILIGHT 22 KRAPTWERK
Hottest : el Hottest:
CHERYL LYNN DEELE PATTI LABELLE
KOOL & TRE GANG KOOL & THE GANG
DEELE SHANNON
EVELYN KING

LIONEL RICHIE

(J) indicates Black reporters
also contributing to Jazz Chart

CHERYL LYNN
D TRAIN

JOHN ANELLO JR. “For A Dancer”

DEBUT AT € ON
THE JAZZ CHART

For stations needing service
contact:

(714) 631-4074
CEXTON RECORDS
P.O. Box 703
Placentia, CA 92670

Cexton Records is currently seeking

national distribution.

WIAX/. - WDIA
Steve Fox Bobby O'Jay
RUFUS & CHAKA SHALAMAR

ANITA BAKER
BRONNER BROTHERS
PHILIPPE WYNNE
TINA TURNER
Hottest:

D TRAIN

RUN D.M.C.

JENNY BURTON
PRINCE

PATTI LABELLE

KJCBiLafayette
Beatrice Evans

TYRCNE BRUNSON
POINTER SISTERS
PATTI AUSTIN
KOOL & THE GANG
DAMARIS

EVAN ROGERS
Hottest:
SHANNON

JAMES INGRAM
PATTI LABELLE
CHERYL LYNN
GEORGE CLINTON

WLOU/Louisville
Neal O'Res

CHERYL LYNN
EWAF
IMAGINATION
SHALAMAR

LANCE WEBB
WINSTON FORD
DELLS

BILL SUMMERS
TYRONE BRUNSON
IRENE CARA
MUSICAL YOUTH
CLARENCE JACKSON
BILLY GRIFPFIN
LAMBCHOPS
WOMACK & WOMACK
Hottest:

LIONEL RICHIE
MADONNA

LUTHER VANDROSS
JAMES INGRAM
SHANNON

WUJS/Lynehburg
Lad Goins

PRINCE

CUBA GOODING
ANITA BAKER
JENNY BURTON

E, NURI & PARTY
Hottest:

DEBARGE

KOOL & THE GANG
SHANNON
MCCARTNEY & JACKS
PATTI LABELLE

KRNB-FM/Memphis
Sherryl Bscon

POINTER SISTERS
ROCEKWELL

PATTI AUSTIN
ATLANTIC STARR
EWLF

Hottest:
DREAMBOY
EVELYN KING

YES

PATTI LABELLE
TYRONE DAVIS

[ DEBUT P

RUFUS & CHAKA
PATTI AUSTIN
Hottest:

DAZZ BAND

J. BLACKFOOT
TWILIGHT 22
PATTI LABELLE
CHERYL LYNN

WHRK/Memphls
Jimmy Smith

PATTI AUSTIN
ARt OF NOISE
DENNIS EDWARDS
Hottest:
CHERYL LYNN
CULTURE CLUB
ROMANTICS
DREAMBOY

PATTI LABELLE

WEDR/Miaml
Jackson/Jones

PEABO BRYSON
POINTER SISTERS
SEQUENCE

GEM

CLARENCE JACKSON
TINA TURNER
IMAG INATION
JEFFREY OSBORNE
WORLD PREMIERE
Hottest:

PLANET PATROL

D TRAIN

DEELE

STEVIE WOODS
RAY PARKER JR.

WBLX/Mobile
Michsel J. Alexander

POINTER SISTERS
TEMPTATIONS

RAY PARKER JR,
DENNIS EDWARDS
TINA TURNER
NEW WORLD
Hottest:

DONNA SUMMER
PATTI LABELLE
DAZZ BAND

J. BLACKFOOT
MICHAEL JACKSON

WLVW/Moncks Corn
Ron Pinckney

WOMACK & WOMACK

ASHFORD & SIMPSON
RUFUS & CAAKA
PATTI AUSTIN
Hottest:

CHERYL LYNN
PATTI LABELLE
SHANNON

LIONEL RICHIE
EVELYN RING

Last

Weeak

2 @
T 2
5 ©
s O
4 B
3 6
7 @
s @
s O
1n @
12 @
10 12
13 13
16

-
~

666

14 17
s O
19 19
15 20
27 €
5 @
23 23
24 24

®

26

WMAK/Nsshvlile
Doug Ellis

DREAMBOY
EURYTHMICS
POLICE

JEFFREY OSBORNE
ANITA BAKER
PHILIP BAILEY
PATTI AUSTIN
POINTER SISTERS
ATLANTIC STARR
Hottest:
SAANNON

PATTI LABELLE
TWILIGHT 22

DEELE
J. BLACKFOOT

WVOUNashvllte
Fred Harvey

BILLY GRIFFIN
JEFPREY OSBORNE
ROCKWELL
IMAGINATION
MAZE

JIMMY CLIFF
TINA TURNER
Hottest:
PATTI LABELLE
RUN D.M.C.
SHANNON
DEELE

JAMES INGRAM

WAILFM/New Orleans
Barry Richsrds

TEENA MARIE
CURTIS HAIRSTON

CEERYL LYNN
JEFFREY OSBORNE
POINTER SISTERS
JENNY BURTON
ATLANTIC STARR
EURYTHMICS
RUFUS & CHAKA
BOBBY NUNN
Hottest:

PATTI LABELLE
SHANNON

JAMES. INGRAM
LUTHER VANDROSS
ANGELA BOFILL

WYLD-FM/New Orleans
Brute Bailey

TORCH SONG
EW&F

MUSICAL YOUTH
ATLANTIC STARR
POINTER SISTERS
Hottest:

PATTI LABELLE
JAMES INGRAM
J. BLACKFOOT
TEENA MARIE
DEELE

WPL2/Petersburg
Hardy Jay

ASHFORD & SIMPSON
ELBOW BONES & RAC
TYRONE BRUNSON
RUN D,M.C.

PATTI AUSTIN
MAJOR RARRIS
DENNIS EDWARDS
Hottest:

D TRAIN

SHANNON

CHERYL LYNN
DEELE

DAZZ BAND

KHYS/Port Arthur
Mark Petry

STEVE ARRINGTON'S
DIONNE WARWICK
SHALAMAR
ROCKWELL
TYRONE BRUNSON

& F

TAPP

TINA TURNER
Hottest:

KOOL & THE GANG
JAMES INGRAM

D TRAIN

DEELE

PATTI LABELLE

WANT/Richmond
Kirby Carmichael

HDWARD JOHNSON
TYRONE BRUNSON
TINA TURNER
DELLS

TEENA MARIE
DIANA ROSS

RUN D.M.C.
Hottest:

PATTI LABELLE
CHERYL LYNN
JAMES INGRAM

D TRAIN
ANGELA BOFILL

WTYOY/Roanoke
Rlley Wynn

PRILIP BAILEY
RUN D.M.C.
JENNY BURTON
TEENA MARIE
BRYSON §& FLACK
DREAMBOY
MELBA MOORE
Hottest:

PATTI LABELLE
SHANNON

DEELE

D TRAIN
JENNIFER HOLLIDAY

KOKA/Shreveport
B.B. Davis

BILLY GRIFFIN
TINA TURNER

10 SPEED
Hottest:

KOOL & THE GANG
TWILIGHT 22
PATTI LABELLE
SHANNON

J. BLACKPOOT

WWOM/Sumpter
Kevin Flemming

CAPTAIN RAP
TYRONE BRUNSON
XC

HOT BOX

INNER LIFE
PATTI AUSTIN
SUN

FELIX & JARVIS
POINTER SISTERS
Hottest:

XENA

CHERYL LYNN
DAZZ BAND
DREAMBOY

RUN D.M.C.

R&R/Friday, January 27, 1984

WANM(Talishassee
Joe Bullsrd

TYRONE BRUNSON
TINA TURNER
FREESTYLE EXPRESS
MAZE

PEABO BRYSON
ASHFORD & SIMPSON
MELBA MOORE

EPM
DENNIS EDWARDS
Hottest:
MICHAEL JACKSON
JAMES INGRAM
RAY PARKER JR.
LIONEL RICHIE
J. BLACKFOOT

WAAA/Winston-Salem o
Jae Jackson

JEFPREY OSBORNE

POINTER SISTERS
RUFUS & CRAKA
HOT BOX
DAMARIS

KLIQUE

SOUL KINGS
Hottest:

PATTI LABELLE
SHANNON

D TRAIN

LUTHER VANDROSS
CON FUNX SRUN

26
[ DEBUT P
(DesuT p D
[(DieuT p @

DAVE PIKE/Moon Bird (Muse)

27

30 30

WEST

KDKO/Englewaod
Carios Lando

ATLANTIC STARR
J. BLACKFOOT
TARA

PHILIPPE WYNNE
SHALAMAR
Hottest :

DONNA SUMMER
SHANNON

JAMES INGRAM
RICK JAMES
BOBBY NUNN

KACE/Los Angeies .
Miller/Wiggins

SHALAMAR

BAND ARKA
ROCEWELL
DELLS

PIECES OF A DREAM
TYRONE DAVIS
DAVID VALENTIN
Hottest:

PATTI LABELLE
DEBARGE
TWILIGHT 22
SHANNON
DREAMBOY

KJLH/Los Angeles i
J.B. Stone/Rico

MIDNIGHT STAR
MICHAEL JACKSON
BARBARA MITCHELL
BOBBY NUNN
MICHAEL FRANKS
JENNY BURTON
ROCKWELL

TYRONE BRUNSON
Hottest:

DEELE

TWILIGHT 22
BILLY GRIFFIN
KRAFTWERK

PIECES OF A DREAM

AIRPLAY/30.

January 27, 1984

DAVID SANBORN/Backstreet (WB)
SADAO WATANABE/Fill Up The Night {Musician/Elektra)
GENERATION BAND/Soft Shoulder (Paio Alto)

P{ECES OF A DREAM/Imagine This (Elektra)

MICHAEL FRANKS/Passionfruit (WB)
AZYMUTH/Rapid Transit (Milestone)
DAVE VALENTIN/Flute Juice (GRP)
RAMSEY LEWIS TRIO/Reunion (Columbia)
WAYNE JOHNSON TRIO/Grasshopper (ITl)
JIMMY SMITH/Keep On Comin’ (Musician/Elektra)
TOM SCOTT/Target (Atlantic)
DAVID MATTHEWS ORCHESTRA/Grand Connection (GNP Crescendo)
BOB JAMES/Foxie {Columbia)
FREDDIE HUBBARD/Sweet Return {Atlantic)
LEE RITENOUR/On The Line (Musician/Elektra)
HANK CRAWFORD/Indigo Blue (Milestone)
HUBERT LAWS/Make It Last (Columbia)
ANDY NARELL/Light In Your Eyes (Hip Pocket)
MARCIO MONTARROYOS/Carioca (Columbia)
DAVID BENOIT/Digits (AVI)
BERT LIGON & CONDOR/Dancing Bare {Sea Breeze)
MANHATTAN TRANSFER/Bodies & Soul (Atlantic)
BILL MAYS QUINTET/Tha’s Delights (Trend)

STEVE KHAN/Eyewitness (Antilles)
WILBUR NILES/Thrust (Montage)
BOBBY ENRIQUEZ/Live! in Tokyo (GNP Crescendo)

JOHN ANELLO JR./For A Dancer (Cexton)
C. COREA & G. BURTON/Lyrics Suite... (ECM/WB)
JOSE ROBERTO BERTRAMI/Biue Wave (Milestone)

JAZZ REPORTING STATIONS: WYBC/New Haven, Art Russell; KSAX/Dallas-Ft. Worth, Willie Cufton; WMGH/Gaines-
ville, FL, Bill Harman; WLOQ/Orlando, Paul Gerardi; WBBY/Columbus, OH, Zoot Strider;
W.JZZ/Detroit, John Hill; KKGO/Los Angeles, Cal Milner; KJAZ/San Francisco,

WNOP/Cincinnati, Geoffrey Nimmo;
Bob Parlocha; KJZZ/Seattie, Carol Handley.

Stations are listed by region.
Hots are listed in order of
their airplay activity.

KDAY/Los Angeles
Jack Patterson

J. BLACKFOOT
ROMANTICS
MARILYN SCOTT
TARA

Hottest :
TWILIGHT 22
CHERYL LYNN

D TRAIN
KRAFTWERK
PATTI LABELLE

KDIA/Oekland
Jett Harrlson

IMAGINATION
ROCKWELL
J. BLACKFPOOT
LENNY WILLIAMS
BOBBY NUNN
Hottest:
LIONEL RICHIE
L F

KUKQ/Phoenix
Rick Nuhn

ZAPP

TINA TURNER
POINTER SISTERS
DELLS

MELBA MOORE
RUFUS & CHARA
INDEEP

JONES GIRLS
TYRONE BRUNSON
Bottest:
SHANNON

PATTI LABELLE
DREAMBOY
JAMES INGRAM
RICK JAMES

XHRM/San Dlego
Haris/Lindsey

DREAMBOY
TYRONE BRUNSON
GRANDMIXER D.ST.
EWLF

POINTER SISTERS
NEW GUYS ON THE B
MELBA MOORE
Hottest:
SHANNON

DEELE

LUTHER VANDROSS
DAZZ BAND

KOOL & THE GANG

KSOL/San Mateo
Bernie Mocdy

INDEEP

TEDDY PENDERGRASS
TINA TURNER
DREAMBOY
SHALAMAR

ROOL & THE GANG
RAY PARKER JR.
SYLVESTER
Hottest:
MICHAEL JACKSON
KOOL & THE GANG
PATTI LABELLE
CULTURE CLUB
POINTER SISTERS
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MOST ADDED -

/" NATIONA®AIRPLAY/50

January 27, 1984 JOHNNY LEE with LANE BRODY (51)
Yellow Rose (Full Moon/WB)
vee Teo oo Total . LEON EVERETTE (47)
Weeks Weeks Weor Reports/Adds iaavy Medium Light | Could’a Had You (RCA)
12 s 3 ) DON WILLIAMS/Stay Young (MCA) 157/1 129 26 2 ~ MICHAEL MURPHEY (36)
6 3 2 2 MERLE HAGGARD/That's The Way Love Goes (Epic) 149/1 122 15 12 il [ Ee j&"gfzs"é;’?;g (Liberty)
15 7 5 € RICKY SKAGGS/Don‘t Cheat In Our Hometown (Epic) 149/0 112 30 7 If | Could Only Dance With You
21 10 8 @ B.J. THOMAS/Two Car Garage (Clev.Int/Col) 148/2 102 41 5 (Noble Vision)
13 8 6 @ ED BRUCE/After All (MCA) 145/3 103 30 12 DAVID FRIZZELL & SHELLY WEST (34)
14 9 7 (@ GARY MORRIS/Why Lady Why (WB) 150/3 103 33 14 Silent Partners (Viva)
25 18 13 (@) LEE GREENWOOD/Going Going Gone (MCA) 151/1 77 67 7 DEBORAH ALLEN (33)
22 15 10 0 SYLVIA/I Never Quite Got Back (From Loving You) (RCA) 155/1 76 65 14 I've Been Wrong Before (RCA)
23 14 12 @) STEVE WARINER/Lonely Women Make Good Lovers (RCA) 152/2 80 59 13 :Egt“gf WSrT';A'(T M‘gi’)
- 27 15 {® ALABAMA/Roll On (Eighteen Wheeler) (RCA) 153/2 68 68 17 JOI'I{%INY o 27
26 19 14 (P EXILE/Woke Up In Love (Epic) 152/5 62 75 15 Too Late To Go Home (Epic)
5 2 1 12 RONNIE MILSAP/Show Her (RCA) 139/1 96 28 15 ANNE MURRAY (25)
32 21 16 (P STATLER BROTHERS/Elizabeth (Mercury/PG) 145/8 66 56 23 That’s Not The Way (it's S’'posed...) (Capitol)
8 4 4 14 CHARLY McCLAIN/Sentimental Ol’ You (Epic) 131/1 88 30 13
— 30 20 KENNY ROGERS/Buried Treasure (RCA) 149/7 53 76 20
35 26 18 DOLLY PARTON/Save The Last Dance For Me (RCA) 143/5 50 76 17
45 32 22 MICKEY GILLEY/You’ve Really Got A Hold On Me (Epic) 152/6 38 93 21
33 23 19 EDDIE RABBITT/Nothing Like Falling In Love (WB) 135/0 52 66 17
42 31 23 CONWAY TWITTY/Three Times A Lady (WB) 140/7 29 83 28
29 24 21 GENE WATSON/Drinkin’ My Way Back Home (MCA) 131/3 53 54 24
43 34 24 RAY CHARLES & GEORGE JONES/We Didn't See A Thing (Columbia} 134/5 39 65 30
38 35 25 REBA McENTIRE/There Ain‘t No Future (Mercury/PG) 135/11 36 73 26 ALABAMA (74)
4 33 26 €® WILLIE NELSON/Without A Song (Columbia) 141/8 24 76 41 Bel Oglgf\;“;i’;é"é‘;e(';g) (RCA)
38 28 JANIE FRICKE/Let’s Stop Talkin’ About It {(Columbia) 149/11 26 83 40 Don’t Cheat In Our Hometown (Epic)
16 12 1 MEL McDANIEL/I Call It Love {Capitol) 134/1 71 45 18 MERLE HAGGARD (49)
39 36 29 WHITES/Give Me Back That Old Familiar (WB/Curb) 137/9 35 68 34 That's The Way Love Goes (Epic)
41 30 EARL THOMAS CONLEY/Don’t Make It Easy For Me (RCA) 135/3 20 84 317 CHARLY McCLAIN (45)
JUDDS/Had A Dream (For The Heart) (RCA/Curb) 135/7 16 77 42 Sentimental Ol You (Epic)
50 40 35 L. ANDERSON & G. MORRIS/You're Welcome To Tonight (Permian) 129/10 18 80 31 DON WILLIAMS (44)

Stay Young (MCA)
B.J. THOMAS (38)
Two Car Garage

CRYSTAL GAYLE/The Sound Of Goodbye (WB) 111/0 55 36 20
JOHN ANDERSON/Let Somebody Else Drive (WB) 124/8 15 64 45

3

$0205600000086050000500000060606

a 6 17 JOHN CONLEE/In My Eyes (MCA) 87/0 34 33 20 (Cleveland International/Col.)

— 47 40 KENDALLS/Thank God For The Radio (Mercury/PG}) 125/14 13 56 56 RONNIE MILSAP (35) :

- — 49 MICHAEL MURPHEY/Will It Be Love By Morning (Liberty) 127/36 3 49 75 Show Her (RCA)

- — 50 DEBORAH ALLEN/I've Been Wrong Before (RCA} 122/33 4 42 76 STATLER BROTHERS {30)

— — 48 TOM JONES/i've Been Rained On, Too (Mercury/PG) 97/18 17 40 40 Elizabeth (Mercury/PolyGram)

— 46 42 BILL MEDLEY/Till Your Memory’s Gone (RCA} 100/15 7 56 37 GARY MORRIS (29)

— a8 M CRAIG DILLINGHAM/Have You Loved Your Woman Today (Curb/MCA) 98/6 9 50 39 Why Lady Why (WB)

9 11 27 RONNIE McDOWELL/You Made A Wanted Man Of Me (Epic) 71/0 23 32 16

— 49 4§ GUS HARDIN/Fallen Angel (Flyin’ High Tonight) (RCA) 102/8 4 61 37

18 16 34 SHELLY WEST/Another Motel Memory (Viva) 65/0 11 31 23
JIM GLASER/if | Could Only Dance With You (Noble Vision) 111/35 4 37 70

113 32 T.G. SHEPPARD/Slow Burn (WB/Curb) 59/0 14 23 = 22

11 20 33 44 JOE STAMPLEY/Double Shot (Of My Baby’s Love) (Epic) 54/0 17 20 17 0 ) 03 ok [ G T o G
@ LEON EVERETTE/I Could’a Had You (RCA) 74/47 3 22 49 s e e e
@ JOHNNY RODRIGUEZ/Too Late To Go Home (Epic) 80/27 7 21 58 complled from all our reporters. The number In paren-
10 29 33 47 GEORGE STRAIT/You Look So Good In Love (MCA) 40/0 14 15 11 theses Immediately following the songs In Most Added &
3 17 36 48 CHARLEY PRIDE/Ev'ry Heart Should Have One (RCA) 48/0 14 16 18 ::;T:;t:::Ics:;zt:r:sm;:le:u;m:;tﬁqct:::w tr: ps;:w-:
@ STEPHANIE WINSLOW/Dancin’ With The Devil (Curb/MCA) 73/8 0 31 42 among thelr five hottest. °

DEBUT @ JOHNNY LEE with LANE BRODY/Yeliow Rose (Full Moon/WB) 66/51 2 16 48

F: e . e S W g ST GUS HARDIN
BREAKERS R R S
On 65% of reporting stations. Rotations: Feavy 4, Medium 61, Light 37, Total Adds 8, WAJR,
L ® WZZK, KLLL, WHOO, WSLR, KRRK, WIL, KYAK. Moves 45-40 on the Country chart.
R
BILL MEDLEY

e la ol 3 Till Your Memory's G {(RCA)
N A A r one
Will It Be Love BY Morning “'Iberty) On 63% of-reporting stations. Rotations: Haavy 7, Medium 56, Light 37, Total Adds 15, WNYR,

On 80% of reporting stations. Rotations: Heavy 3, Medium 49, Light 75, Total Adds 36 including
NYRK. WKYG, CHOW, WCOS, WESC, WMC, WKIX, WMNI, WIRE, WDAF, WBCS, wxcL, WMZQ, WHOO, WKIX, WCUZ, WFMS, WIFE, WDGY. KGHL, KEIN., KNEW, KFTN, KCCY, KCBO.
Moves 42-37 on the Country chart.

<FRY, KCKC, KSAN, KCUB. A Most Added Record. Moves 49-34 on the Country chart.

DEBORAH ALLEN CRAIG DILLINGHAM

I've Been Wrong Before (RCA)
fn 77% of reporting stations. Rotations: Heavy 4, Medium 42, Light 76, Total Adds 33 including On 62% of re t't:\vest:t"’lo:sl-:vt:g Y?‘: wo;";“drwgy “;urb/MCA,
AYRK, WNYR, KSSN, WSIX, WMNI, KRRK, KWMT, WDGY, WOW, WHBF, KFDI, KGHL, KRAK, WAMZ KXXYpoKFTgI KCUB 'M° T:-aseﬂvv . Medium 50, Light 39, Total Adds 6, KEAN,
SAN. A Most Added Record. Moves 50-35 on the Country chart. . g g - Moves 41-38 on the Country chart.

JIM GLASER TOM JONES

LA Could Only Dance With You {Noble Vision) . . I've Been Rained On, Too (Mercury/PolyGram)
On 70% of reporting stations. Rotations: Heavy 4, Medium 37, Light 70, Total Adds 35 including On 61% of reporting stations. Rotations: Haavy 17, Medium 40, Light 40, Total Adds 18, KASE
WIXY, WAJR, WPOR, WAMZ, WDGY, KOMA, WHBF, WIL, WTHI, KIK-FM, KYGO, KCCY, KSOP, WXBQ, WNOX, WKZZ, WUSN WWWW WGEE \;VIRE WMIL 'WDGY l'(CJB WIL KRliT KIK'
KCKC, KSON. A Most Added Record. Debuts at number 42 on the Country chart. M KliCS KFR'Y KETN KSOF; Moves 4'6-36 or'\ the C'ountry 'chart ’ b o o g

A Pretty New Songbird On The Horizon . . .
Robin Lee 40/9 25%

‘‘Angel In Your Arms?...

DISTRIBUTED NATIONALLY BY NSD PROMOTION BY: BARBARA KELLY, GENE HUGHES, CAROLYN PARKS, BETTY GIBSON, CRAIG MORRIS, RAY COPELAND




Page 72

NEW & ACTIVE

/ JOHNNY RODRIGUEZ ‘'Too Late To Go Home'’ (Epic) 80/27

Rotations: Heavy 1, Medium 21, Light 68, Total Adds 27 including WBGW, WKYG, WTVY, KIKK, WJQs, KLLL, WPAP,
WIRK, WUBE, WFMS, WOW, WTOD, KKCS, KFTN, KSOP. Heavy: KASE. Medium: WSIX, WCXI, KTPK, KUUY. Debuts at number
46 on the Country chart.
/ LEON EVERETTE ‘I Could'a Had You'' (RCA) 74/47

Rotations: Heavy 3, Medium 22, Light 49, Total Adds 47 including WNYR, WSEN, WXBQ, KHEY, WLWI, WKIX, WUSQ,
KSO, KEBC, WHBF, KTPK, KFDI, KIK-FM, KUGN, KNIX, KMPS. Heavy: WCXI, WXCL. Medium: WTVY, wJas, WFMS, KSOP.
Debuts at number 45 on the Country chart.
STEPHANIE WINSLOW ‘‘Dancin’ With The Devil’" (Curb/MCA) 73/8
Rotations: Hesvy 0, Medium 31, Light 42, Total Adds 8, WIXY, WMZQ, KRRV, WZZK, WESC, WMNI, KCJB, WWJO, Medium:
WWVA, WILQ, WLW!, KRMD, KSO, WCXI, KRKT, KUGN. Debuts at number 49 on the Country chart.
/ JOHNNY LEE with LANE BRODY "‘Yellow Rose’* (Full Moon/WB) 66/51

Rotations: Heavy 2, Medium 16, Light 48, Total Adds §1 including WKYG, WMZQ, WSOC, WNOX, WMC, KRMD, WUSQ,
KJJY, WCXI, K102, KRST, KQIL, KTOM, KMPS, KCUB. Heavy: WOKK, WOW. Medium: WSNO, WHOO, KFDI, KNIX. Debuts at
number 50 on the Country chart.
OSMOND BROTHERS ‘"Where Does An Angel Go When She Cries’’ (WB/Curb) 66/13
Rotations: Heavy 0, Medium 23, Light 43, Total Adds 13, WCAO, WNYR, WILQ, WESC, KLLL, WRNL, WITL, WTSO, WOW, KFDI,
KJOT, KUUY, KKCS. Medium: WGNA, WSNO, WEZL, WKQS, KTTS, KRKT, KRSY.
MARK GRAY ‘’Left Side Of The Bed’’ (Columbia) 64/24

Rotations: Heavy 1, Medium 12, Light 51, Total Adds 24 including WIXY, KASE, WXBQ, KHEY, WOKK, WFMS, WOW,
WWJO, WTOD, KRKT, KYGO, KWJJ, KRSY, KTOM, KSON. Heavy: KIGO. Medium: WSEN, WTVY, KXXY, KTTS, KUUY.
BOXCAR WILLIE “The Man | Used To Be’’ (Main Street) 64/3
Rotations: Heavy 1, Medium 27, Light 36, Total Adds 3, WESC, KRKT, KCUB. Heavy: WGNA. Medium: WAJR, WKYG, KMML,
WLWI, WIRK, WCXI, KEBC, WHBF, KTPK, KFRY, KTOM, KSOP, KGA.
BURRITO BROTHERS ‘‘Almost Saturday Night’* (Curb/MCA) 63/17
Rotations: Heavy 0, Medium 18, Light 48, Total Adds 17, WPTR, WIXY, KRRV, WSOC, WLWI, WPAP, WIRK, KJJY, WCXI, WTSO,
WOW, KIOV, KTTS, K102, KUUY, KKCS, KIGO. Medium: WVAM, WFMS, WWJO, KRST, KTOM.
BIG AL DOWNING ‘'The Best Of Families’’ (Team Entertainment) 63/10
Rotations: Heavy 0, Medium 18, Light 47, Total Adds 10, WSNO, CHOW, KYXX, WRNL, WIRK, KWMT, KOMA, KRKT, KKAL,
KUZZ. Medium: WGNA, WSEN, KBMR, WXCL, WHBF, WTOD, KUUY, KEIN.
SISSY SPACEK “’If | Can Just Get Through The Night”’ (Atlantic America) 63/9
Rotations: Heavy 2, Medium 24, Light 37, Total Adds 9, WCAO, KEAN, WESC, WRNL, WKMF, KCJB, WOW, KJOT, KKCS. Heavy:
WSNO, KIGO. Medium: WAJR, WNYR, WSEN, KIKK, KSO, KTTS, KQIL, KRSY.
DAVID ALLAN COE ‘‘Ride ‘Em Cowboy"’ (Kat Family/CBS) 57/8
Rotations: Heavy 0, Medium 17, Light 40, Total Adds 8, KLLL, WSLR, KWMT, WHBF, KEIN, Q92, KCUB. Medium: WYNK, KHEY,
WCMS, WIRK, WITL, WOW, WTOD, KVOO, KRST, KUUY, KTOM.
BILLIE JO SPEARS ‘’Midnight Blue’* (Parliament) 54/8
Rotations: Hesvy 2, Medium 14, Light 38, Total Adds 8, WOKQ, WSEN, KRRV, WESC, KLLL, WIRK, WCX|, KMPS. Heavy: WPTR,
KSOP. Medium: KRMD, KSO, KEBC, KIOV, KU2Z, KQIL, KTOM.

SIGNIFICANT ACTION

JAN GRAY ‘'Bad Night For Good Girls’’ (Jamex) 43/11

Rotations: Heavy 1, Medium 11, Light 31, Total Adds 11, WBGW, WSNO, WIXY, WNYR, WOKK, KRRK, WXCL, KIOV, KRST,

KUGN, KGA. Heavy: KSOP.
DAVID FRIZZELL “’Black And White' (Viva) 43/0

Rotations: Heavy 0, Medium 14, Light 29, Total Adds 0. Medium: WVAM, CHOW, WJQS, KEBC, KTTS, WTOD, KRKT, KUZZ,

KSOP, KGA. Light: WNYR, WLWI, KNIX, KMPS.
DAVID FRIZZELL & SHELLY WEST ’’Silent Partners’’ (Viva) 41/34

Rotations: Heavy 0, Medium 9, Light 32, Total Adds 34 including WCAO, WPOR, KASE, WCMS, WRNL, KJJY, WXCL, KIK-

FM, KFRY, KCKC, KMPS, KGA. Medium: CHOW, WESC, KTOM.
ROBIN LEE "“Angel In Your Arms’’ (Evergreen) 40/9

Rotations: Heavy 1, Medium 8, Light 31, Total Adds 9, WPOR, WNYR, WSOC, WTVY, WESC, KLLL, WCMS, WOW, KRKT. Heavy:

WKQS. Medium: WSEN, WSIX, WXCL.
JIM REEVES "'The Image Of Me’’ (RCA) 38/5

Rotations: Heavy 0, Medium 12, Light 26, Total Adds 5, WKYG, WDAF, WTOD, KRKT, KKCS. Medium: WGNA, WSNO, KSO,

KUZZ, KQlL.
MARGO SMITH "’Please Tell Him | Said Hello’* (Moon Shine) 37/11

Rotations: Hesvy 1, Medium 6, Light 30, Total Adds 11, WCAO, WTVY, WAXX, KEBC, WHBF, WiL, WTOD, KFDI, KUGN, KalL,

KRSY. Heavy: WWJO. Medium: WJQS, WLWI, KSOP.
LARRY WILLOUGHBY ‘‘Building Bridges'* (Atlantic America) 37/10

Rotations: Heavy O, Medium 8, Light 29, Total Adds 10, WOKQ, WAJR, WOKK, WPAP, WKKQ, WAXX, WOW, WHBF, KUGN,

KIGO. Medium: WTVY, WCXI, KRST, KRSY.
GEORGE STRAIT ‘‘Right Or Wrong’* (MCA) 36/32

Rotations: Heavy 0, Medium 12, Light 24, Total Adds 32 including WPTR, WYRK, WTVY, KIKK, KRMD, KSO, KOMA, KYGO,

KWJJ, KCKC. Medium: WGTO, WDAF, KNIX.
JiM STAFFORD *’Little Bits And Pieces’’ (Columbia) 35/10

Rotations: Heevy 1, Medium 3, Light 31, Total Adds 10, WKYG, KRRV, KRMD, WUSQ, KEBC, WOW, WHBF, WTHI, WTOD, KGA.

Heavy: KIKK. Medium: KVOO, KQIL, KEIN.
/ ANNE MURRAY ‘‘That’'s Not The Way (It's S’posed To Be)’* (Capitol) 34/25

Rotations: Heevy 1, Medium 7, Light 26, Total Adds 25 including WZZK, KIKK, WUSQ, WMNI, KRKT, KLAC. Heavy: WHOO.

Medium: WSNO, WCUZ, WFMS.
KAREN TAYLOR-GOOD '‘Handsome Man’’ (Mesa) 29/3

Rotations: Heavy O, Medium 7, Light 22, Total Adds 3, WJQS, WPAP, KFGO. Medium: WGNA, KHEY, KRMD, WXCL, KWJJ,

KSOP.

R&R/Friday, January 27, 1984

MIKE CAMPBELL ‘‘Sweet And Easy To Love’’ (Columbia) 28/0

Rotstions: Heavy 0, Medium 7, Light 21, Total Adds 0. Medium: WGNA, WSNO, KMML, WSIX, KYXX, Q92, KMPS. Light: WFNC,
WHBF, KLZ, KWJJ.

MAC DAVIS ‘‘Most Of All'" (Casablanca/PolyGram) 27/18

Rotations: Heavy 0, Medium 4, Light 23, Totat Adds 18 including WPOC, WOKQ, WSOC, WMC, WHOO, WONE, WWWW, KTPK,
KWJJ, KSOP.

JOHNNY LEE "Say When'’ (Full Moon/WB) 27/8

Rotations: Heavy 0, Medium 9, Light 18, Total Adds 8, KRRV, WEZL, WGTO, WXCL, WWJO, KFDI, KIK-FM, KCCY. Medium:
WAJR, WKKQ, KRWQ, KRSY.

JAMES & MICHAEL YOUNGER ‘’Shoot First, Ask Questions Later’’ (MCA) 25/2

Rotations: Heavy 0, Medium 10, Light 15, Total Adds 2, WIXL, KSOP. Medium: KHEY, KIKK, WCXI, WWJO, KRKT, KUUY.
JOE STAMPLEY ''Brown Eyed Girl’" (Epic) 23/12

Rotations: Heavy 0, Medium 7, Light 16, Total Adds 12, WSNO, WSOC, WTVY, WPAP, WIRK, WONE, KVOO, KRST, KIK-FM,
KUZZ, KSOP, KCUB. Medium: WGTO, WLWI, KTTS,

RAY STEVENS ‘“My Dad’’ (Mercury/PolyGram) 22/7

Rotations: Heavy 0, Medium 5, Light 17, Total Adds 7, WIXY, KRRV, KHEY, WLWI, WPAP, KIOV, KFDL. Medium: KMML, Q92,
KSOP.

JIMMY BUFFETT ""Brown Eyed GIri’' (MCA) 21/7

Rotstions: Heavy 1, Medium 1, Light 19, Total Adds 7, WBGW, WOKQ, KASE, WUSQ, KBMR, KJJY, KTTS. Heavy: WHOO.
Medium: WAJR.

WICKLINE ‘‘Ski Bumpus'* (Cascade Mountain) 18/4

Rotations: Heavy 0, Medium 4, Light 14, Totel Adds 4, KHEY, WJQS, WMC, KIGO. Medium: WONE, KFDI, KUGN.

VINCE GILL ‘“Victim Of Life’s Circumstances’’ (RCA) 17/17

Rotations: Heavy 0, Medium 2, Light 15, Total Adds 17 including WPTR, WSNO, WGTO, WAMZ, KSO, WCXI, KRST, KNIX, KRSY,
KMPS.

LEFTY FRIZZELL ‘‘This Just Ain‘t No Good Day For Leavin' *' {Columbia) 15/2

Rotstions: Heavy 0, Medium 5, Light 10, Total Adds 2, KTTS, KRWQ. Medium: CHOW, WOW, KWJJ, KSOP.

CHANTILLY ‘Baby’s Walkin' " (F&L} 13/1 .

Rotstions: Heavy 0, Medium O, Light 13, Total Adds 1, WOW. Light: WEZL, WGTO, KRMD, Q82.

RUSSELL SMITH *Where Did We Go Right’’ (Capitol) 13/1

Rotations: Heavy 0, Medium 4, Light 9, Total Adds 1, WJQS. Medium: WMC, WLWI, KFDI, KWJJ.

SAM NEELY "’Old Photographs” (MCA) 13/1

Rotations: Heavy 0, Medium 5, Light 8, Total Adds 1, KRRV. Medium: WVAM, WMZQ, KMML, WWJO.

KENNY DALE 'Two Will Be One’* (Republic) 12/3 -

Rotations: Heavy 0, Medium 3, Light 9, Total Adds 3, KRRV, KQIL, KSOP. Medium: KMML, KBMR.

JOHHNY CASH ‘‘Johnny 99’ {Columbia) 12/1

Rotstions: Heavy 0, Medium 4, Light 8, Total Adds 1, KEBC. Medium: WSNO, CHOW, Q92.

HANK WILLIAMS JR. “‘Man Of Steel’’ (WB/Curb) 10/6

Rotstions: Heavy 0, Medium 4, Light 8, Total Adds 6, WPOC, WAMZ, WKZZ, WCXI, KIOV, KNIX.

STEVE EARLE "‘Squeeze Me In"* (Epic) 9/2

Rotations: Heavy 0, Medium 2, Light 7, Total Adds 2, KFDI, KWJJ. Light: WYII, WSOC, KFGO, KRWQ.

IAN TYSON "’‘Alberta’s Child’* (Columbia) 8/1
Rotations: Heavy 0, Medium O, Light 8, Total Adds 1, WGNA. Light: WSNO, KRMD, KTTS, WIL, KUUY.

COUNTRY ALBUM TRACKS

Cuts are listed In order, with the first cut recelving the heaviest alrplay.

ARTIST/Song Title (Label) Album Title

GEORGE JONES/Radio Lover (Epic) Jones Country
EXILE/Take Me To The River (Epic) Exile
RICKY SKAGGS/Uncle Pen (Epic) Don't Cheat In Qur Hometown

HANK WILLIAMS JR./Lovesick Blues (WB/Curb) Man Of Stee/
ALABAMA/If You’re Gonna Play In Texas (RCA) Roll On
JIM GLASER/Woman, Woman (Noble Vision) The Man In The Mirror
ALABAMA/Food On Your Table (RCA) Roll On
OAK RIDGE BOYS/Ain‘t No Cure For The Rock... (MCA) Deliver
GAIL DAVIES/Boys Like You (WB) What Can | Say
ALABAMA /Carolina Mountain Dew (RCA) Roll On
OAK RIDGE BOYS/I Guess It Never Hurts To Hurt (MCA) Deliver
ALABAMA/The End Of The Lyin’ (RCA) Roll On
ALABAMA/I‘'m Not That Way Anymore (RCA) Roll On

You’ve Really Got A Hold On Me
White Shoes

MICKEY GILLEY/Then You Can Tell Me Goodbye (Epic}
EMMYLOU HARRIS/On The Radio (WB)

The Information shown on the National Airplay 50, Breakers, New & Active and
Significant Action, Is current. The resuits shown are based on reports taken from
our reporters on Monday, 1/23/84.

NEW & ACTIVE Includes son@s reported by at least 30% of our country reporting stations. The two numbers follow-
Ing the artist/title (tabel) designation indicate how many Country reporters are on the record this week and, of those,
how many added It for the first time this week. Country stations report their playlists by rotations (Heavy, Medium,
and Light). The two numbers following each rotational designation Indicates how many stations have the record In
that particutar rotation.

LEON EVERETTE
“] Could’a Had You”
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KSOP KMPS WSLC KSD

WXCL  KESC KGA KBMR
WNYR  WDEN KRRV KMAK
KCUB  KUUY WFNC  KHGY
KGEM  KGAY KRSY KWKH
KNOE  KRST KEED WKLR
WSDS  KXYL WCXI WJAZ

WFMS WTQR-‘FM KRMD-FM  WIRK-FM  WUSY-FM  WSGN-FM KKYX

wDOD  KEBC WSOC-FM  WKSJ-FM  KRMD-FM  WGCL-FM  WOYK-FM
KBBQ KCKC WYNK WTVY KLVI WGUS-FM  WLWI-FM
WGTO KQIL wDLW WAJR KXKW-FM  WPAP-FM WLAS
WYl KRKT KHSL KTOM KLUR-FM WELE-FM WKKQ
WEFST KFGO WHIM KPCO WCMS-FM  WMTZ-FM  WWKA-FM
WKGY KLRA WIVK-FM KRWQ WAXX-FM  WAVW
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b
MOST ADDED MOST ADDED MIDWEST HoTTEsT [l MOST ADDED SOUTH HOTTEST [l MOST ADDED WEST HOTTEST
ix;::;ﬁ; °cdx)‘m'w - (Cambama 2oty | Loon Everette (RCA) Ricky Skaggs (Epic) [| Leon Everstte (RCA) Alabama (RCA) B ;. (oq with L. Brody (FM/WB) Alabama (RCA}
Jim Glaser (Noble Vision) Alabama (RCA) J. Lee with L. Brody (FM/WB) Statler Brothers (Marcury/PG) Leon Everette (RCA) Maerie Haggard (Epic)

Michael Murphey {Liberty)

EAST

WGNA-FM
Albany, NY

DEBORAK ALLEN

BILLIE J0 SPEARS
ALARA

STEPHANIE WINBLOM
JGHN ANDERSCR

WPTR

Albeny, NY
GEORGE BTRAIT
Rortests
EXILE

B.J. THOWAS

WVAM
Altoona, PA
MRC DAVIS
FPRIZZELL & WEST
LEOK EvRRXETTE
VINCE GILL
Mottest:

WCAO
Baltimore, MD

FRIZZELL & WEST

Bangor, ME

woKQ

X

wIXY
Springfleld, MA

WRKZFM

Hershey, PA

EBA WCENTIRE

EXILE

JIN GLASER

JCHNNY LEE
ALLS

ROMNIE MILSAP
ALABAS

WXKW
Alientown, PA

WAJR
Morgentown, WV

DEBORAM ALLEN

WIXLFM
Newion, NJ

JONN ANDERSON

WEEP

Pittsburgh, PA
ETEVE WARINER
CRARLES & JONES
EXILE

ANDERSON & WORRLS

STEVE WARINER
LEE GREENWOOD

WNYR
Rochester, NY

JANIR FRICKE
SISSY SPACEK

Don Williams (MCA)
= = T —______

WSEN-AM/FM
Syrgcuse, NY

LEON EVERETTE
PRIZZELL & WEST

AMERICAN COMEDY N
KIX106
Washington, DC

nons.
Hottest:

CHOW
Welland, ONT
JOHNWY LIE
BIG AL TOWNING

WWVA
Wheeling. WV
none

Hottests

nICXY sxaGes
STATLZA mROTHERS

ALAB AR
JOHN ANDERSON

wYD
Wiiilamesport, MD

wiLa
willlamsport, PA

GEORGE STRALT
Hottest:

MIDWEST

WSLR

Akson, OH
ANDERSON & MORRIS
KENDALLS

DAVID ALLAN COE
GUE RARDIN
Hottest:

8., THOMAS
WILLIE NELSOM
ALABA

TOLLY PARTON
LEE GREENWOOD

KBMR
Blsmarck, ND

LEON IVERETTY

WEST

KRKT
Albany, OR

BIG AL DWNING
GEORGEZ STRAIT
Hottest:

KRSTEM
Albuquerque, NM

KIKF
Ansheim, CA

KYAK

Anchorage, AK

JIn GLASER
DEBORAH ALLEN
DALLS

BILL MEDLEY

KKAL
Arroyo Grande, CA

Kuzz
Bakerstisid, CA

JOE STAMPLEY
BIG AL [OWNING
JNNY LEE
Nottest:
MEALE HAGGARD
ROMNIE MILSAP

STLVIA

KGEM/KJOT
Bolge, ID

SISSY SPACEK

KvoC
Casper, WY

RL
YENNY ROGERS
CHARLES & JONES
JANIE PRICKE

CHARLY MCCLAIN
DOLLY PARTON

Uy
Cheyenne, WY
BURAITO BROTHERS

ANDERSON ¢ MORRIS

KKCS
Colorado Springs. CO

DEBORAH ALLEN
STATLER BROTHERS
JIM GLASER

REBA NCENTIRE
GEONGE STRAIT
Hottest:

ALABAMA

KLZ
Denver, CO
none
Rottest:
none

KLY
Des Moln

PXIZZRL & WEST
Hottest:

GARY MORRIS

DOM WILLIANS
2.0, THOMAS
STEVE MARINZR
ALARMB

WQHK
Ft. Wayne, IN
ED BRUCE

RxILs
GARY MORRIS

WCUZ-AMIFM
Grand Rapids, MI

WMIL
Milwaukes, Wi

JUDDS
TOH JONES
Hoxtest s

TIWNY ROGERS
DOLLY PAKTON
CHARLY MCCLAIN
RICKY SKAGGS

WBCS
Mitwaukes, Wi

WXCL
Peoris, IL

WHEBF
Rock teisnd. IL

JIR GABER
LEON EVERETTE
JIn STAFFORD
MANGO SHITH
DAVID ALLAN (OF
DEBORAM ALLEN
LARRY MILLOUGRBY

Joe STARPLEY

WZZKFM
Blrmingham, AL

WXBO-FM

WFNC

WWOD/WKZZ
NC i VA
o ToM JoNES
Hottest s JOHMNNY LEE
none KANK WILLIAMS JR.
BARBARA MANDRELL
WESC-AM/FM Hot tast:
Greenville, SC KEWNY ROGERS
LEE ©
) P43 EARL TMONAS CONLE
OSMOMD BROTHERS DOLLY PANTON
JapNY LEE AR
FIzZZELL & VEST
ALCUARL MURPHPY WMC-AM
LEON EVERETTE
BILLIE JO SPEARS pramphis N
STEPHANIR WINSLOW WICRAZL WURPHEY
FENDALLS JOHNRY LEE
6135 SPACKE VILLIE rLsae
BOXCAN WILLIE HC DAVIS
Hottest: wamwiNe
STATLER BROTHERS e
RICKY SKAGGS MERLE TAGGARD
Tom Joxi

KIKKFM
Houston, TX

REBA MCEWTIRZ

DO WILLIA
RICK & JANIS CARY

WOKK
"Meridion, MS

WHOO
Orisndo, FL

WPAPFM
Pansms Chy, FL

DEBORAN ALLEN
MARK GRAY
BURRITO BACTHERS
JOMMY RODRIGUEZ

RIZZEL & WEST
LEON EVERSTTE

A wILLTE NELSON EARL THOMAS CONLE AABAR Jcenmy Lzx
WUSN JIN GLASER DEBOMAX ALLEN CHARLES & JONES ANNT WORRAY JAN GRAY NI CHAEL WORPHEY
Chicago, IL ARNE MURRAY GEORGE STRAIT KFD-AMFM JAONY RODRIGUEZ NICHAEL WURPHEY o sTRoLEY

Detroit, M BILL MEDLEY Hottasts Wichtta, KS WEZLEM GEDRGE TTRAIT MARE GRAY ANNE MURRAY
SEVE AN ETR BILLIE 30 SPEARS STATLER ROTHERS (I LR KIOV-FM Charieston, SC LiectSed Joa0Y RODRIGUEZ IACR GREXNE
BENTLE KIOROTHERS, PRISIGLL & WEST Hottest s 10 SR Sloux Fails, SO LEON IVESETTE d oeae) LARRY WILLOUGHDY Hot tests
T J;m:s“m S oacE SRR DA wrme DON WILLIAMS JIN GLABSR LEOH WEARTTY Bottest: TOu 3
oA e o iing GARY WORRI§ GEORGE STRAIT DEBORAX ALLEN DESORAN ALLEN KILTFM ALABAMA STATLER SROTHERS
B () ALABAR Hottest s sTIvE PRIZZEL & VEST Houston, TX KTNNY ROGERS
SOOIE RABBITT WGEE RECEY} R D JIN GLASER £xiy JOHW ANDE RSN
D O WDGY DOM WILLIAMS Janmy LEE Jaomr Lex EXICE LEE GREEMWOOD RAY STEVENS
ey ANDERSGM & WORRIS Green]Bay; W Mianeapolia, MN DOLLY pARTON oo surTe Bocteet ¢ FEBA MCENTIRE STEVE wARINER
SA 00N WILLIAMS 1M @AsER LEE GREENWOOD RAY STEVENS T [ameram) Hottests T
RICKS SKAGGE B o BiLL KEOLEY ALABARA HARE GRAY om JonEs EAKLYNCCIATH wKQS Raleigh/Durhem, NC
WWWW-EM mzzes s wst e LI Jono LEE X AIDGE 80TS et o] Miami, FL i
WUBEFM A Jank ANDERS®N KTTS-AMIFM Bottest t STEVE WARINER RICKY SRAGGE - GENE WATSON
Cincinnatl, OH Detroit. Mi B R DA WCENTIRE Springfield, MO CHARLY WOCLATN STATLER BROTHERS CRYSTAL CATLE none DERORAH ALLEW
e lee O e s TN JONEZS o swOCE MERLE BAGGARD Hottest: ANDERSCN & MORRIS
DOLLY PARTON A e RowaTs bl DEBORAK ALLEN LEFTY PRIZZELL o S RoPIN 12 NICHABL MURPHEY
Ja ANDEREON oy s e¥p et 5 I GLAsER BURRITO BROTHERS DON WILLIANS Chariotts, NC ALABAYA PILL MEDLEY
KENDALLS R e 2 Rottests JIMEY BUPFETT 8! g QS Eanlon s LEON EVERETTR
JOHNNY RODRIGUEZ 8 e RICKY SEAGGS Hottestt JomenT LER Jackson, MS MICHARL MURPHEY ETATLER BROTHERS
Hottest: R cr & TE Boar MERLE WAGGARD RONNIE KELSAR BURRITO BROTHESS g DAVID WILLS
GREFILLCEN £ MICHAKL MORPHEY STATLZR BROTHERS e CHd Y ) e R AT WC Davis wIcRLINE WKSHEM Hottests
LEE GREZNWOOD e LsE GREENWOOD RICKY SEAGGS s UTH e g e N e RN IE KILSAP
AONNIE HILSAP ottaat: Moblie, AL
NG ) DOLLY PARTON WIRE ALABAMR E":" o & AmIN LR Hottest '-’»Y"':"‘
= RICKY BKAGGS Indisnapolls, IN ROTHE! Sottest GARY WORRIS none DOLL! fars)
CEondE| SFRRIE STATLER BROTHERS 2 xcJe "E"”""’F M CRAXLY WCCLATN CHARLY WCCLATH Bottest: ALasaR
.05 =y MICHARL WURRHEY Minot, ND X CJ&"" W Abllene. TX WERLE RAGGARD ANDERECH & MORRIS none WRNL
CHARLY WCCTAIN Tou JowEs b e s RICKY SKAGGS EARL THOMAS COWLE Al VA
Cleveland, OM Jwos Srieen b ey e A ronsis ALABAR WLWIHFEM .
WKKC-AMFM BILL NEDLEY B e RERA NCEWTIRT ATAITEHIBROTRERS Montgomery, AL $155Y SPACEE
Hottast SISSY SPACEK BTEPHANIE W1 WNOX
Hottest: Duluth, MN CH. TN JONES MARE GRAY WILLI® MELSON T € OSMOND BROTNRRS
none s e e STRPHANIS WINSLOW DEBORAN ALLEN CAAIG DILLINGRAN WCOS-AMFM Knoxville, TN L s BIC AL tOWNING
LEOK EVERETTE CHARLY e CLAIN Hottests JoHeNY LeE Hot tasts Columbis, SC | = _J"“:m mxw“m
5 St G MZIRL & wEST
:I’."‘.l o LARRY WILLOUGHBY STEVE VARINER e e i CRARLES & JONES WICKEY GILLEY SURRITO @ROTHERS e St
veland, CCLA
Egi g e oo G e L G e oo
gons Bottests GANECHORRIS CoTpEICTRES oot JNIE PRICKR TOK JaNES STATLER BROTHERS e
Hottest : WEMS-FM e SEAGES e oy EARL THONAS CONLE STATLER BROTHERS
MERLE MAGGARD 15, IN S Aottests T Joes
none - Indianspolls, I ALABAG s NCKE SXAGSS
D aRocE ORA KRRV oxtest t Jan covEe ATADRNA
0N MILLIAMS JOHNNY RODRIGUEZ e Ao OAX RICGE BOYS ALABANA
LD RICEKY SKAGGS MARK GRAY Okiahoma City, OK WIL-AMFM sxandris, LA CRARLY RCCLAIN KRMD-AMEM
Columbus, OH SYLVIA 1L sETLEY SL Louts, MO MERLE HAGGARD WSM
LW pvaRETTE © G e GARY MORRIS Naxhviile, TN Shiereportith
WILLIE NELSON KRRK ol WaTaY. JIK GLASEBR umas & JouEs LEOM WERETTE H vitle,
Junos ¥ BIG AL IOWNING JaM ANDRRSON ATCRAPALAYTA JOHANY LR
MICHAEL MURPMEY E. Grand Forks, MN “"ul:uuu GEORGE STHAIT JIn QASTR MICHAEL NURPHEY KSSN s““;:‘ JIN STAYPORD
JIN GLASER Y ROGERS Hottestt GUS HANDIN BURRITO BROTHERS Littie Rock. AR R By MICKI PUNRIGN
STEPMANIE WINSLOW e e e DoN WILLIANS WARGO SMITH Jomny 12X i b GEoRGE STRAIT
EATY MOPTATT ALAB. ram Javes Jaomy Lex CHAZ Hottest:
CXEY GILLEY R SROTHE! ALLEY CHARLES JNES
g ey cos RS T ALY ALY Ear==rd ez iy Hortaet: Cayare
ANKE MURRAY o ] G VERN GOSDIN RONNIE MILSAP GEORGE STRAIT s o GARY NORRIS
Hottest: JCENNY RODRIGUEZ 1RE CHANLY WCCLAIN Hottest: B.J. THOMAS CONWAY TWITTY
ROMNIE MILSAP T ren WDAF CRYSTAL GAYLE CHARLY MCCLAIN : o Crn T EDDIE RARBITT
ARLY WCELAIN i Kansas Clty, MO KXXY WERLE HAGGARD JoN coeEr ,.?m,"",';,m, GARY MORRIS Cikars
Samss & gones porsasty (EA RS TNOMA= CORTE gl & RICReASS foh E LZE GREENMOOD DON WiLLIAKS ALABAI. T
g STATLER BROTRERS wa
: CRARLY MECLATE DEBORAM ALLEN 3 STATLER BROTREZRS
KERLE HAGGARD s et e ey GEORGE STRAIT «102 ANDERSON & MORRIS S e — WSIXEM TampaiSt. Pete, FL
Hottest:
STEVE WARINER wirts St. Paul, MN RICKY 5KAGGS
WLLR 5.3, moms ADERSN ¢ MORRIS pLenjEerzes KMML KPLX-FM Sp I v
Davenport, 1A DOLLY PARTON JIR RTEVES Y WECLATN JOBNNY LEE Amarlilo, TX DeliasiFi h TX AMZFEM oRan A Hoteest:
LEZ GREENWOOD BURRITO BROTHERS aliasiFi. Worth, w -+ ke none
Hottest: - Loulsviiie, KY Hottest:
CONMAY TWITTY oxey Giuey = oulsville, K
s WAXX DO WILLIZNMS a @ Bott setl none nome.
= Eau Claire, Wi TU00s ) @SS () Lt plettesty Hottest: vinez eI WIRKEM
;‘: “:”“s S ey ALABARA 2.3, THOWAS none home S v WCMSFM West Palm Beach, FL
astr
KEBC+M GARY KORAIS
JOHN CNLEE FRIZZE.L & WEST KENNY ROGIRS ) KASE HANK WILLIAMS JR. Norfoik, VA RILLIE JO SPEARS
LEON IVERETTE DOLLY PARCON LA WKLO DOLLY pARTO
e e Fe RoceRe CoOioh g Danville, KY CRAIG DILLINGHAN AE SIRRAY HURRLTO BROTHERS
Y LEWL 3 JODINY LEE
LARRY WILLOUGHBY WITLFM ANDERSON & WORHRIS LEON EVEXETTE ol
o LI ol Lanaing, MI WINEF e FENNY ROGERS Mottasts PRIZZELL © VEST geomg] sy
Bottest: Torre Hauta, IN =, KENDALLE STATLER BROTHERS AN 1ze peLesty
CHARLY MCCLAIN DEBORAH ALLEN RIZIRL & WEST o et e CHARLY WCCLAIN
WONE - NICHAEL MURPHEY Ju DOK WILLIAMS
. = Leow EVERETTE oL e STATLER BROTHERS ALABAR HICK TR iy i
Dayton, Of STATLER BROTHERS HAKK GRAY CLAS JANIE FRICKE Bottest:
RICKY SKAGGS OSMOND BROTHERS InisTARRERD fiot tamt s WTVY B.J. THOMAS RONNIE MILEAP G
OMNvICEE GENE WATSON JOMNNY ROORIGUEZ X s] peiTES - MERLE HAGGAKD Ty
JANIE PRICKE freE Hottests MICKEY GILLEY Dothan, AL RICKY SKAGGS
I ASIATILEY) KFGO wiiTES (e LT e FOBIN LEE e X DON WILLIAMS WUSQFM
it i STATLER BROTHERS 5.3, THORAS B1LL MEDLEY GEORGE. FTRAIT Lubbock. T rrtyen Winchester, YA
¥ac DAVIZ, Fargo, D REBA MCENTIRE RICEVE) 2 e Hotvest: HARDIN
Roceaep LEON EVERETTE DOLLY PAFTON (ee ] Lo LEE GRIENWOOD JOHRY ROORIGUEZ KYXX LECHAIVE
AN e et A e o et e ey
L2 e Bston Rouge, LA TONY JoE WMITE BILLIZ JO SPEARS SR BURFERT
S KAREN TAYLOR-GOOD K wToD LEN EVERETTE OSHOND BRTTHERS IIK @ASER Sy 168
oM
JCMES Hotgestt Aicein, Ne! Toledo, OH Gt LARRY ¥1LLOUGHBY RE GRAY DEBORAN ALLEN AT ISTREAY
KEHNY ROCERE: RONKIE MILSAP i BESCL0 ROBIN LEE BIG AL DOWNING U=sose
JOHNNY RODRIGUEZ - ALABAMA
presrgfloiemy Witite weisor s cnax , ey g P I Gy
0 swuce JN ANDERSON KLl ELPaso, WX L8% GREENWOOD MEL WCDANTEL RICKY [SEXCCS
[
o poim, e Besumont, TX JoHmNY LEE GARY MORRIS RICKY SKAGGS casennd b
] an rmsaY Lsow evERenTy coLLY phwTar e : o
::":FMI Jl: G 5 MICHAEL MURPREY (;::;-‘:'IMIT EDDIT RABBITT o WTQRFM
. Jsml'a,:::x RONKIE MILSAP WinstoniSatem, NC
MAC DAVIS Aottests Ee: MERLE KAGGARD Ty
R B S [tz XENNY ROGERS S e Hot teat s
Hotteat: :: B UC“ WILLIE MELSON = R iece
MERLE HAGGARD e EARL THOMAS CONLE 58 B.J, THOMAS
o Ie NI o o oy MICKEY GTLLEY STATLER BROTHERS
RICRY 8XAGGS - CHARLES & JOWES JuoDs ALASAMR
DOLLY PARTON LZON EVERETTE
CHARLY MCCLAIN
M

KUGNFM xan el KCCY-EM KSOPEM KSAN Kaa

Eugens, OR Grand Junction, CO Pueblo, CO Suit Lake City, UT San Franclsco, CA pokane, WA

MARK GRAY JOHNNY LEE b UL G JONNNY LEE JOT STAMPLEY CHAEL MORPHEY LEON VE

JIAN GRAY ANNE MURRAY & 2 LTS I GLASER TOM JONES DEBORAH ALLEN TRIZZELL & WEST

ZOM EVERETTE GEORGE STRAIT VINCE GILL RX GRAY JOMNNY LEE WHITES JHNNY LBE
R e e ANDERSON & MORRIS SILL HEDLEY I GASER JIM GASER JIn STAPPORD
Jouwwy LEE KOWNIE WILSAP SgerRte ANNE WORRAT OANNY DAY & RODEO nottests Ja8 GRAY

MERLE HAGGARD DON WILLIANKS Kottest :
W srUCE Hoeteat. JOHWNY RODRIGUEZ

LARRY WILLOUGHBY DOK WILLIANS St R DAR T CHARLY MCCLAIN STEVE WARINER port

Hottest: o STEVE MARINER e L e BD RRUCE WHITES 4 o3

CHYSTAL GATLE JIR STAPPORD EOOIT RABBITT JAMES & WICHAEL

= e o s e = 2o 14§ Guiome Meparey

Y

CHARLY MCCLAIN i s = MICKEY GILLEY

RONNIE WILSAP KEIN KWIL ALABAMA Bottasty = . )

B Crea ot A RICKY SKAGGS KMPS-AM/FM hese stations reported frozen playlists:

Portiand, KRSY OKLY ACCLAIN Seattie, WA wao
BILL sDLEY GARY WORRIS St. Anthony, 1D KPLX, > rth
KFRY o e e EoRE STRAIT Roswell, NM s PR = /Dallas-Ft. Wo!
Fresno, CA ANNE MURRAY Hottest: o e SLVIa oy L8 GENE WATSON KXYL/Brownwood
JONNY 128 D BRKE Hottest: FRIZIELL & WEST MICKRY GILLEY
MICHAEL MUKPHEY o o STATLIR BROTHERS o e KCKC VINCE GILL WICKLINE
S CHARLES & JoNes e e o) Ssn Bernardino. CA STATLER BROTHERS ARBWTLLODCHEY) The following stations fafled to report and
ALASAD. DON WILLIAMS 0 AUt wiTES !

KRWQ-FM
Gold Milt, OR

MICHAEL MURPHEY
LEFTY PRIZZELL
Hottest:

MERLE HAGGARD
DON WILLIAMS
CURRLY MCCLAIN
STEVE WARINER
ALABANR

KEMNY ROGERS
NICKBY GILLEY
EARL THOWAS CONLE

KVEG
Las Vegaz, NV

none
Hottest :

KNEW
Oakland/S.F., CA

JANIE PICKE
REPA MCENTIRE
wiTes

JGHN ANDERSON

JoHNNY LEE
DAVIC ALLAN COE

KENNE ROGERS
Juops

KFTH
Prove. UT

3O0MY RODRIGUEZ
1208 EIERETTE
Hottwet:

RONNIZ MILSAP
MERLE MAGGARD
3. THOMAS

MEL MCDANTEL
ALAE AR

KRAK
Sacramento, CA

NIZ FRICE
ANDERSOM & MORRIS

RQNNIZ MILSAP
ALABAMA

KTOM

Salinas, CA
GEORGE STRAIT

MICKEY GILLEY

MICHAEL WURPHEY
Jin GLASER
PRIZZELL & WEST

KSONFM
Sen Diego, CA

MARK GRAY
JamNNY LEE

GARY MORRIS

KCBO
San Dlego, CA

CONWAY TWITTY

B.2,

GARY MORRIS
BILLIZ JO SPEARS
Hottest:

oMY PODRIGUEZ
LECN EVERETTE

xcue
Tucson, AZ
Iy Lz

JaNNY RODRIGUEZ

therefore their playlists were froze
WFNC/Fayetteville

The foliowing stations failed ta report two weeks

WKSJ/Mobile

wWQYK/Tampa
WYNK/Baton Rouge
KMML/Amarillo

KLZ/Denver

KIX106/Washington, DC
WHK/Cleveland
KS100/Cieveland

cor stively and th

Not

WKHK/New York Is no longer reporting.

their playlists were not
included in this week’s data:
KKYX/San Antonio
KLRA/Little Rock
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Adult / Contemporary

Continued from Back Page

BREAKERS. _

JOHN LENNON

Nobody Told Me (Polydor/PolyGram)
56 % of our reporters on it. Rotations: Heavy 5/0, Medium 42/8, Light 26/9, Ex-
tra Adds O, Total Adds 17, WSB, WAXY, WZZP, B100, WAFB, WEZC, WMAZ,
WFMK, KRAV, KPPL, KKUA, KMJJ, KFI, WTNY, KCRG, KKJO, KISN. Debuts at
number 25 on the A/C chart.

CHRISTINE McVIE

Got A Hold On Me (WB)
55% of our reporters on it. Rotations: Heavy 1/0, Medium 35/17, Light 36/23,
Extra Adds 0, Total Adds 40 including WSB, 97AIA, W101, WCLR, WOMC,
KUDL, WHB, WMYX, KHOW, KOST, KKLT, B100, KBEST, KFMB, KEZR, and
25 more. Debuts at number 26 on the A/C chart.

DONNA SUMMER

Love Has A Mind Of Its Own (Mercury/PolyGram)
54% of our reporters on it. Rotations: Heavy 3/0, Medium 39/6, Light 27/11,
Extra Adds 1, Total Adds 18, WSB, WISN, B100, KBEST, KFMB, WICC,
WKGW, WIVY, WVLK, WRKA, WMAZ, WHHY, 2WD, WING, 3WM, KSL,
WTKO. Debuts at number 28 on the A/C chart.

LANI HALL

Send In The Clowns (A&M)
52% of our reporters on it. Rotations: Heavy 0/0, Medium 38/3, Light 29/6, Ex-
tra Adds 1, Total Adds 10, WRMM, WHB, KGW, WICC, WTIC, WGY, WHHY,
KUDO, KWAYV, KKPL. Debuts at number 30 on the A/C chart.

NEW & ACTIVE

/ MICHAEL SEMBELLO *“Talk’* (WB) 56/16

Rotations: Heavy 1/0, Medium 19/3, Light 36/13, Extra Adds 0, Total Adds 16, WFBR, KGW, KBEST, KFMB, WICC, WVLK,
WING, WTRX, WFMK, KOIL, KBOI, WTNY, WVBS, WJBC, WJON, KISN. Heavy: KVIC. Medium: WMAZ, WRVA, WMGN, KRDO,
KUGN, WKNE, WSKI, WWPA, KORQ, WSKY, WCKQ, WCHV, WAGE, KFS8, K99, KRSSB.

RICK JAMES & SMOKEY ROBINSON “‘Ebony Eyes’’ (Gordy/Motown) 53/6
Rotations: Heavy 2/0, Medium 22/1, Light 29/5, Extra Adds O, Total Adds 6, WOMC, KUDL, KEZR, V100, WING, KALE. Heavy:

KWAV, WEIM, Medium: WCZY, KGW, WISN, WGY, WVLK, WMAZ, WHHY, KFI, KSL, WWNR, WKNE, WSKI, KORQ, WSKY,

WCHV, WAGE, WCIL, KQSW.

/ ANNE MURRAY ‘‘That's Not The Way (lt's S‘posed To Be)'’ (Capitol) 45/20

Rotations: Heavy 0/0, Medium 21/5, Light 24/15, Extra Adds O, Total Adds 20, WFBR, WISN, KHOW, WICC, WKGW, WVLK,
WRVA, WSRZ, WHBY, KRNT, WENS, KBOI, KRDO, KWAV, WWNR, WTNY, WVBS, WJBC, KISN, KALE. Medium: WMJI, WCCO,
WMAZ, WHBC, WKNE, WSKI, WSKY, WCKQ, WCHV, WAGE, WCIL, KEEZ, WJON, KTWO, K99, KRSB.

MELISSA MANCHESTER '‘| Don’t Care What The People Say’’ (Arista) 39/16

Rotations: Heavy 0/0, Medium 16/3, Light 23/13, Extra Adds O, Total Adds 16, WFBR, KHOW, KOST, WICC, WGY, WKGW,
WAHR, WVLK, 2WD, WTRX, KBOI, KRDO, WVBS, WJBC, KRNO, KQSW. Medium: WAEB, WRVR, WSKI, WWPA, WCKQ, WCHY,
WAGE, KVIC, WCIL, KEEZ, K99, KRSB, KALE.

/ EARTH, WIND & FIRE ““Touch’’ (Columbia) 38/20

Rotations: Heavy 0/0, Medium 9/3, Light 29/17, Extra Adds O, Total Adds 20, WFBR, KHOW, WICC, WRIE, WMAZ, WSRZ,
WHBC, WFMK, KBOI, WWNR, WKNE, WCKQ, WCHV, KVIC, KEEZ, WHNN, WJON, K99, KRNO, KISN. Medium: WSK1, KORQ,
WSKY, WCIL, KQSW, KRSB.

BOB DYLAN ‘'Sweetheart Like You’’ (Columbia) 38/6
Rotations: Heavy 1/0, Medium 11/2, Light 26/4, Extra Adds O, Total Adds 6, KUDL, WICC, WRIE, WING, KRDO, WTNY. Heavy:
KRSB. Medium: WGY, WMAZ, WSRZ, KUDO, WEIM, WSKI, WSKY, WCKQ, KQSW.

STEVIE NICKS with SANDY STEWART ‘‘Nightbird”’ (Modern/Atco) 38/4

Rotations: Heavy 2/0, Medium 24/2, Light 12/2, Extra Adds O, Total Adds 4, WMAZ, WTRX, K10B, WHNN. Heavy: WHHY, WCIL.
Medium: WFBR, 3WS, KEZR, WRIE, WSRZ, 610TVN, WMGN, KRDO, KUDO, KWAV, WEIM, WKNE, WSKI, WWPA, WSKY,
WCKQ, WCHV, WAGE, WNGS, K99, KQSW, KRSB.

DAN FOGELBERG “‘Language Of Love’’ (Epic) 34/34

Rotations: Heavy 0/0, Medium 6/6, Light 25/25, Extra Adds 3, Total Adds 34, WFBR, WQUE-FM, WMJI, WHB, WCCO, V100
KEY 103, WAHR, WRKA, WHHY, WSRZ, WTRX, KOIL, KRDO, KPPL, WEIM, WTKO, WKNE, WSKI, KORQ, WSKY, WCKQ, WCHV,
WGSV, WCIL, KEEZ, WHNN, WJON, KKJO, KTWO, K39, KRNO, KQSW, KALE.

JIM GLASER ““if | Could Only Dance With You’’ (Noble Vision) 32/12
Rotations: Heavy 0/0, Medium 9/2, Light 23/10, Extra Adds O, Total Adds 12, WGY, WKGW, WVLK, WTRX, KBOI, KSL, WWNR,
KORQ, WGSV, WJBC, KEEZ, K99. Medium: WCCO, WRVA, WHBY, WSKI, WCHV, KVIC, KRSS8.

OLIVIA NEWTON-JOHN “‘Twist Of Fate’' (MCA) 32/0
Rotations: Heavy 10/0, Medium 13/0, Light 9/0, Extre Adds O, Total Adds 0. Heavy: 3WS, WAXY, 97AIA, WCZY, WAEB, WRIE,
KF1, WTNY, KRLB-FM, KVIC. Medium: WFBR, WROR, KVIL-FM, WMJI, WGY, WTMA, WIVY, KRDO, KMJJ, WWPA, WHNN, KISN.

MICHAEL JACKSON “'Thriller”” (Epic) 31/11

Rotations: Heavy 6/1, Medium 13/3, Light 12/7, Extrs Adds O, Total Adds 11, WQUE-FM, WMJI, KMGC, WHHY, WENS, KOIL,
KRAV, KMJJ, WTNY, KRLB-FM. Heavy: WAXY, WTMA, KFi, WSKI, WWPA. Medium: WFBR, WAEB, WRKA, WSRZ, WSKY,
WCKQ, WCHV, KQSW.

/ CARPENTERS ‘‘Your Baby Doesn’t Love You Anymore’” (A&M) 30/30

Rotations: Heavy 0/0, Medium 9/9, Light 19/19, Extra Adds 2, Total Adds 30, WFBR, WCCO, WBT, WAHR, WMAZ, WRVA,
WHBY, WHBC, KUGN, KKUA, KSL, WEIM, WKNE, WSKI, KORQ, WSKY, WCKQ, WGSV, WAGE, KVIC, WCIL, WHNN, WJON,
KKJO, KEEZ, KTWO, K99, KQSW, KRSB, KALE. -

NEW & ACTIVE includes songs reported by at least 30 of our A/C reporting stations. The
two numbers following the artist/title (label) designation Indicate how many A/C
reporters are on the record this week and, of those, how many added It for the first

time this week. A/C stations report their playlists by rotations (Heavy, Medium, Light,
and Add). The two numbers following each rotational designation indicate how many
stations have the record in that particular rotation and, of those, how many added It
directly into that same rotation.

R&R/Friday, January 27, 1984

MOST ADDED -

CHRISTINE McVIE (40)
Got A Hold On Me (WB)

DAN FOGELBERG (34}
Language Of Love (Epic)
CARPENTERS (30)

Your Baby Doesn’t Love You... (A&M)
EARTH, WIND & FIRE (20)

Touch (Columbia)

ANNE MURRAY (20)

That's Not The Way (It's S’posed...) (Capitol)
DONNA SUMMER (18)

Love Has A Mind Of Its Own (Mercury/PG)

ST
SIGNIFICANT ACTION

ROMANTICS "‘Talking In Your Sleep’’ (Nemperor/CBS) 29/2

Rotations: Heavy 13/1, Medium 11/0, Light 5/1, Extra Adds O, Total Adds 2, WGY, WENS. Heavy: 3WS, WAXY, 97AIA, WCZY,
WAEB, 610TVN, KRDO, KPPL, WEIM, WSKI, WTNY, WWPA. Medium: WQUE-FM, WEZC, WIVY, WRVR, WSRZ, KRAV, K108,
WSKY, WCHV, WAGE, KQSW. Light: WICC, V100, WHHY, WWNR.

PETER ALLEN ‘'You And Me (We Wanted It All})’* (Arista) 25/10

Rotations: Heavy 0/0, Medium 4/2, Light 21/8, Extra Adds O, Total Adds 10, KHOW, WRVA, KSL, WWNR, WKNE, WSKI, WSKY,
WCKQ, KKJO, KALE. Medium: WCCO, KRNT. Light: WAHR, WHBY, WHBC, KKUA, WEIM, WWPA, WAGE, WCIL, KFSB, KEEZ,
WHNN, KFQD, KRSB.

COMMODORES “"Turn Off The Lights’' (Motown) 25/6

Rotations: Heavy 0/0, Medium 9/2, Light 15/3, Extra Adds 1, Total Adds 6, KBEST, KEZR, WSFM, WSKI, WCHV, KTWO. Medium:
WSB-FM, WAXY, WRKA, WMAZ, WWNR, WCKQ, KVIC. Light: 97AIA, WCCO, WAHR, WHHY, WWPA, WGSV, WAGE, KFSB,
KEEZ, KKJO, KQSW, KRSB.

EURYTHMICS ‘’Here Comes The Rain Again’’ (RCA) 20/14
Rotations: Heavy 0/0, Medium 6/3, Light 14/11, Extra Adds O, Total Adds 14, S7AIA, WQUE-FM, V100, WGY, WTMA,
WSKI, WTNY, WWPA, WSKY, WAGE, KEEZ, KRNO, KQSW, KRSB. Medium: WFBR, WMGN, KWAV -Light: WCCO, WEIM, KORQ.

HOMI & JARVIS ""I'm In Love Again’* (GRP) 17/10
Rotations: Heavy 1/0, Medium 2/2, Light 13/7, Extra Adds 1, Total Adds 10, WFBR, WAHR, WHBY, WSKI, WSKY, WCHV, KVIC,
WJBC, WJON, KRSB. Heavy: WCCO. Light: WHBC, WEIM, WCKQ, WAGE, WNGS, KEEZ.

IRENE CARA ‘'The Dream (Hold On To Your Dream)’’ {(Network/Geffen) 16/1
Rotations: Heavy 1/0, Medium 9/1, Light 6/0, Extra Adds O, Total Adds 1, WFBR. Heavy: WCKQ. Medium: KGW, WSKI, WTNY,
WWPA, WAGE, KEEZ, WJON, KKJO. Light: WHHY, KMJJ, KUDO, KTWO, KRNO, KRSB.

MODERN ROMANCE "'Just My Imagination’’ {(Atlantic) 12/8
Rotations: Heavy 0/0, Medium 2/0, Light 10/8, Extra Adds 0, Total Adds 8, WFBR, WEIM, WWPA, WCHV, WNGS, K99, KRSB,
KALE. Medium: WCCO, KVIC. Light: WSFM, WGSV.

SHALAMAR ’"‘You Can Count On Me’’ (Solar/Elektra) 11/4
Rotations: Heavy 0/0, Medium 3/1, Light 8/3, Extra Adds O, Total Adds 4, WPIX, WOMC, WEIM, WAGE. Medium: WAXY, WCCO.
Light: KWAV, WCIL, WHNN, KTWO, KQSW.

RYAN PARIS ‘‘Dolce Vita Part |I’" {(Carrere/CBS) 11/3
Rotations: Heavy 0/0, Medium 4/1, Light 7/2, Extra Adds O, Total Adds 3, WSRZ, KVIC, KKJO. Medium: WCCO, KFQD, KRS8,
Light: KBOI, WCKQ, WAGE, WHNN.

MOTELS ““Remember The Nights’’ (Capitol} 11/1
Rotations: Heavy 0/0, Medium 4/0, Light 7/1, Extra Adds O, Total Adds 1, WHNN. Medium: WFBR, WCZY, WSKI, WCHV. Light:
WSB-FM, WICC, V100, KUDO, WWPA, WAGE.

POINTER SISTERS ’’Automatic’’ (Planet/RCA) 8/5
Rotations: Heavy 0/0, Medium 2/0, Light 6/5, Extra Adds 0, Total Adds 5, V100, WEIM, WCHV, KEEZ, KRSB. Medium: WWPA,
KORQ. Light: KQSW.

MICHAEL MARTIN MURPHEY ‘*Will It Be Love By Morning’’ (Liberty) 8/4
Rotations: Heavy 0/0, Medium 3/1, Light 4/2, Extra Adds 1, Total Adds 4, WAHR, KORQ, WSKY, KTWO. Medium: WEIM, KKJO.
Light: WSKI, WGSV.

HOWARD JONES “‘New Song’’ (Elektra) 8/3
Rotations: Heavy D/0, Medium 3/1, Light 5/2, Extra Adds O, Total. Adds 3, WEIM, WSKI, WCKQ. Medium: WCCO, WMGN. Light:
97AIA, WHHY, WSKY.

JOHN COUGAR MELLENCAMP ‘‘Pink Houses’’ (Riva/PolyGram) 8/0
Rotations: Heavy 3/0, Medium 3/0, Light 2/0, Extra Adds O, Total Adds Q. Heavy: WQUE-FM, WCZY, WSKI. Medium: KUDO,
WTNY, WSKY. Light: KOIL, WVBS.

GEORGE FISCHOFF ‘‘Boogie Piano Man’’ (Reward/CBS) 7/7
Rotations: Heavy 0/0, Medium 2/2, Light 4/4, Extra Adds 1, Total Adds 7, WCCO, WAHR, WVLK, WHBC, WEIM, WCIL, KTWO.

AMERICAN COMEDY NETWORK ‘‘Breaking Up Is Hard On You’’ (Critique/Quality) 7/6
Rotations: Heavy 1/1, Medium 2/1, Light 4/4, Extra Adds O, Total Adds 6, GR55, WTAE, WTKO, KOIL, WKNE, WJON. Medium:
55KRC.

NENA ‘99 Luftballons {99 Red Balloons)’’ {Epic) 7/2
Rotations: Heavy 0/0, Medium 5/1, Light 2/1, Extra Adds O, Total Adds 2, WAXY, WVBS. Medium: 97AIA, WQUE-FM, WCZY,
KEEZ. Light: WMJL.

(J.) BIRD “’'(You’re) That Song’’ (Bermuda Dunes) 7/1
Rotations: Heavy 1/0, Medium 2/1, Light 4/0, Extra Adds O, Total Adds 1, KSL. Heavy: WCCO. Medium: WEIM. Light: WAHR,
WSKI, KWEB, WBOW.

KC "‘Give It Up’* (Meca) 7/0
Rotations: Heavy 1/0, Medium 4/0, Light 2/0, Extra Adds O, Total Adds 0. Heavy: KFi. Medium: WQUE-FM, WHHY, WSKI, WWPA.
Light: WAGE, KEEZ.

B.J. THOMAS ““Two Car Garage’* (Cleveland International/Epic) 6/2
Rotations: Heavy 0/0, Medium 5/2, Light 1/0, Extra Adds O, Total Adds 2, WSB, WAHR. Medium: KRNT, KKJO, KSL. Light: WHBC.

PETER SCHILLING ‘‘Major Tom {Coming Home)’’ (Elektra) 6/1
Rotations: Heavy 1/0, Medium 3/0, Light 2/1, Extra Adds O, Total Adds 1, KEY 103. Heavy: WMJI. Medium: 3WS, WCZY, WTNY.
Light: WQUE-FM.

PAUL YOUNG “Come Back And Stay’’ (Columbia) 5/5
Rotations: Heavy 0/0, Medium 0/0, Light 5§/5, Extra Adds O, Total Adds 5, KWAV, WSKY, KKJO, KQSW, KRSB.

STARBUCK '‘Another Beat Of My Heart’' (Lowery) 5/2
Rotations: Heavy 0/0, Medium 0/0, Light 6/2, Extra Adds O, Total Adds 2, WCKQ, KRSB. Light: WHHY, WGSV.

TINA TURNER “’Let’s Stay Together’* (Capitol} 5/2
Rotations: Heavy 1/0, Medium 1/0, Light 3/2, Extra Adds 0, Total Adds 2, WQUE-FM, KWAV. Heavy: WGY. Medium: WFBR. Light:
WHHY.

YES “‘Owner Of A Lonely Heart’’ (Atco) 5/2
Rotations: Heavy 2/1, Medium 1/1, Light 2/0, Extra Adds O, Total Adds 2, 3WS, WSRZ. Heavy: WQUE-FM. Light: WCZY, WCHV.

CULTURE CLUB (88)
Karma Chameleon (Virgin/Epic)
KOOL & THE GANG (64)
Joanna (De-Lite/PolyGram)
LIONEL RICHIE (64)
Running With The Night (Motown)
CHRISTOPHER CROSS (56)
Think Of Laura (WB)

BILLY JOEL (53)

An Innocent Man (Columbia)
ELTON JOHN (41)

I Guess That's Why They Call It... (Geffen)

MOST ADDED & HOTTEST list those songs achieving the most adds nationally, and the
songs reported “hottest” compiled from ail our reporters. The number in parentheses

Immediately following the songs In Most Added & Hottest indicate the total number of
A/CWMWWWWBMWMMM“WBMWTM
hottest.




Page 75

R&R/Friday, January 27, 1984

EAST
Parallel One
epr— T D

WFBR/Baltimore
Andy Szutinskl

JAMES INGRAM

DAN FOGELBERG
IRENE CARA

EWSF

HOMI & JARVIS
CARPENTERS
MODERN ROMANCE
MELISSA MANCHESTE
ANNE MURRAY
MICHAEL SEMBELLO
NEIL & DARA SEDAK
STALLONE & RHODES
BRYSON & FLACK
Hottest:

CULTURE CLUB

KOOL & THE GANG
LIONEL RICHIE
GENBSTS

BILLY JOEL

WROR/Boston
TBA

none
Hottest:
MATTHEW WILDER
ELTON JOHN
KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE

WBEN/Buftsio
Roger Christlsn

none
Bottest:
MCCARTNEY & JACKS
ELTON JOHN

ROOL & THE GANG
CHRIS CROSS
BILLY JOEL

GRS5/Butfaio
Joe Galuski

RAY PARKER JR.
SHEENA EASTON
GENESIS

AMERICAN COMEDY N
Hottest:

CULTURE CLUB
KOOL & THE GANG
LYONEL RICHIE
CHRIS CROSS
BILLY JOEL

WPIX/New York
Alsn Anderson

SHALAMAR
Hottest:
CULTURE CLUB
LIONEL RICHIE
CHRIS CROSS
GENESIS
MATTHEW WILDER

Y97(Phisburgh
Jay Cresswell

none
Hottest:

ELTON JOHN
CULTURE CLUB
DOLLY PARTON
BARRY MARILOW
MCCARTNEY & JACKS

WTAE/Pittsburgh
Don Berns

AMERICAN COMEDY N
NEIL & DARA SEDAK
PAUL MCCARTNEY
Hottest:

ELTON JOHN
CULTURE CLUB
LIONEL RICHIE
GENESIS

WWSW (3WS)Pitisburgh
Crowe/Weltzel

YES

Hottest:
MCCARTNEY & JACKS
MATTHEW WILDER
BARRY MANILOW
ELTON JOHN
CULTURE CLUB

WPRO/Providence
Tom Cuddy

BRYSON & FLACK
JAMES INGRAM
Hottest:
CULTURE CLUB
CHRIS CROSS
8ILLY JOFL
SHEENA EASTON
KENNY ROGERS

WLTT/Washington. D.C
Bob Cummings

Hottest:

KOOL & THE GANG
LIONEL RICHIE
ONJ & TRAVOLTA
ELTON JOHN
MATTHEW WILDER

Paraliel Two
T T

WAEB/Allentown
Mike Chapman

none
Hottest:
LIONEL RICHIE
ROMANTICS
JOHN LENNON

ONJ
CULTURE CLUB

WICC/Bridgeport
Pantano/Broadbin

EWaFP
MICHAEL SEMBELLO

MELISSA MANCHESTE
BOB DYLAN
Hotteat:

CULTURE CLUB
KOOL & THE GANG
CHRIS CROSS
BILLY JOEL

PAUL MCCARTNEY

V100/Charleston, WV
SpencelJarvis

DAN FOGELBERG
POINTER SISTERS
RICK JAMES
EURYTHMICS
Hottest:

KOOL & THE GANG
CULTURE CLUB
BILLY JOEL

RAY PARKER JR.
LIONEL RICHIE

WRIE/Eria
Ted Abbott

BOB DYLAN
EWSF

Hottest:
DEBORAH ALLEN
CHRIS CROSS
CULTURE CLUB
BILLY JOEL
KENNY ROGERS

WSFM/Harrisburg
Bob Paive

COMMODORES
Hottest:

KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE
ELTOR JOHN
KENNY ROGERS

WTICHartiord
Ginny Jesionka

STALLONE & RHODES
LANI HALL
Aottest:

CULTURE CLUS
CHRIS CROSS
SHEENA EASTON
SPANDAU BALLET
BILLY JOEL

WVOR/Rochesier
Gary Smith

LIONEL RICHIE
GENESIS

Hottest:

ELTON JOHN
MATTHEW WILDER
MCCARTNEY & JACKS
CULTURE CLUB
LIONEL RICHIE

WGY/Schensciady
Waiter Fritz

ROMANTICS

LANT HALL
CHRISTINE MCVIE
MELISSA MANCHESTE
JIM GLASER
EURYTHMICS
Hottest:

TINA TURNER
KENNY ROGERS
BRYSON & FLACK
DOLLY PARTON
ROMANTICS

WKGW/Ulica-Rome
Carpentar/Keller

ANNE MURRAY

DONNA SUMMER
MELISSA MANCHESTE
JIM GLASER
Hottest:

CULTURE CLUB
CHRIS TROSS

KOOL & THE GANG
LIONEL RICRIE
BILLY JOFL

Parallel Three
L T ———

WWNR/Beckley
Bailey/Shea

BRYSON & FLACK
ANNE MURRAY
JIM GLASER
EWSF

PETER ALLEN
Hottest :

KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE
RAY PARKER JR,
BILLY JOEL

WEIM/Fitchburg
Jack Raymond

CARPENTERS
GEORGE FI1SCHOFF
MODERN ROMANCE
DAN FOGELBERG
POINTER SISTERS
HOWARD JONES
Hottest:

LIONEL RICHIE
CULTURE CLUB
ROMANTICS
BILLY JOEL
KENNY ROGERS

WTKO/Hthaca
Wayne Fisk

AMERICAN COMEDY N
DAN FOGELBERG
DONNA TUIMMER
Hottest:

RONNIE MILSAP
CULTURE CLUB

PAUL MCCARTNEY
GENESIS

AMERICAN COMEDY N

WKNEIKeene. NH
Howard Corday

DAN FOGELBERG
PETER ALLEN
EW&F
CARPENTERS
AMERICAN COMEDY N
Hottest:
BILLY JOFL
CULTURE CLUB
JAMES INGRAM
DOLLY PARTON
KENNY ROGERS

WSKl/Monipelier, VT
Bruce Stebbins

EURYTHMICS
HOWARD JONES
COMMODORES
PETER ALLEN
HOMI & JARVIS
CARPENTERS

DAR FOGELBERG
Hottest:

KOOL & TRE GANG
CHRIS CROSS
BILLY JOEL
MICHAEL JACKSON
RONNIE MILSAP

WTNY/Watertown. NY
Jay Donovan

JOHN LENNON
CYNDI LAUPER
MICHAEL SEMBELLO
CHRISTINE MCVIE
EURYTHMICS
MICHAEL JACKSON
ANNE MURRAY

BOB DYLAN
Hottest:
CULTURE CLUB
LIONEL RICHIE
DOLLY PARTON
PAUL MCCARTNEY
GENESIS

WWPA/Williamspont, PA
Scott Masteller

NEIL & DARA SEDAK
EURYTHMICS
CHRISTINE MCVIE
BRYSON & PLACK
MODERN ROMANCE
Hottest:
CULTURE CLUB
ROOL & THE GANG
JAMES

MICHAEL JACKSON
KENNY ROGERS

MIDWEST

Paraillel One
e = _ ]

WCLRIChicago
Gary Price

BILLY JOEL
CHRISTINE MCVIE
STALLONE & RHODES
GENESIS

Hottest:

MATTHEW WILDER
ELTON JOHN

KOOL & THE GANG
CULTURE CLUB
CHRIS CROSS

WFYR/Chicego
John Wetherbee

none

CULTURE CLUB
KOOL & THE GANG
CHRIS CROSS
LIONEL RICHIE

S5KRCICincinnsti
Dave Mason

none
Hottest:
CULTURE CLUB
KOOL & THE GANG
ELTON JORN
LIONEL RICHIE

WARM9B/Cincinnsti
Tom Walker

DOLLY PARTON
POLICE

Hottest:

ELTON JOHN
BARBRA STREISAND
LIONEL RICHIE
ONJ & TRAVOLTA
BILLY JOEL

WMJI/Cleveland
TBA/Ivers

MICHAEL JACKSON
DAN FOGELBERG
Hottest:

LIONEL RICHIE
ONJ & TRAVOLTA
CHRIS CROSS
BILLY JOEL
GENESIS

WZZPICls d
Dunphy/Georgeson

SHEENA EASTON
JOHN LENNON
Hottest:
CULTURE CLUB
ELTON JOHN
LIONEL RICHIE
SPANDAU RALLET
BILLY JOEL

WCZY/Detron
Lee Douglas

none
liottest :
MCCARTNEY & JACKS
ELTON JOHN
CULTURE CLUB
CHRIS CROSS
GENESIS

WOMC/Delroit
Barry Argenbright

CHRISTINE MCVIE
RICK JAMES
SHALAMAR
Hottest :

ELTON JCHN
CHRIS CROSS
MATTHFW WILDER
BARRY MANILOW

KUDL/Kansas City
Elaine Taylor

NICK HEYWARD
DOLLY PARTON
RICK JAMES

BOB DYLAN
CHRISTINE MCVIE
Hottest:
CARPENTERS
BRYSON & FLACK
ELTON JOHN

KOOL & THE GANG
SHEENA EASTON

WHB/Kansas City
Jott Roberts

CHRISTINE MCVIE
BRYSON & FLACK
DAN FOGELBERG
LANI HALL
HOttest:

LIONEL RICHIE
CULTURE CLUB
KOOL & THE GANG
CHRIS CROSS
BILLY JOEL

WISN/Mitwaukes
Harris/Murphy

DONNA SUMMER
ANNE MURRAY
Hottest:

KOOL & THE GANG
CHRIS CROSS
LIONEL RICHIE
RAY PARKER JR.
BILLY JOEL

WMY XiMilwsukee
Beth Fast

KENNY ROGERS
CHRISTINE MCVIE
Hottest:

ELTON JOHN
CULTURE CLUB
CHRIS CROSS
BILLY JOEL
KOOL & THE GANG

WCCO/Minneapolis
Danny Long

GEORGE FISCHOFF
DAN FOGELBERG
JAMES INGRAM
CARPENTERS

STONE COUNTRY BAN
ELBOW BONES & RAC
Hottest:

none

KS94IS1. Louls
Morgan/Watermann

none
Hottest:
SPANDAU BALLET
ONJ & TRAVOLTA
ROOL & THE GANG
LIONEL RICHIE
RAY PARKER JR.

Parallei Two

WHBY/Appieton
Rob Shannon

ANNE MURRAY

HOMI & JARVIS
CARPENTERS

ELBOW BONES & RAC
Hottest:

ROOL & THE GANG
NEIL & DARA SEDAK
BILLY JOEL

CHRIS CROSS
CULTURE CLUB

egional Adds & Hots

WHBC/Canton
Mike Dorn

CHRISTINE MCVIE
PATTI LABELLE
EWSF
CARPENTERS
GEQRGE FISCHOFF
GENESIS
Hottest:

BILLY JOEL

KOOL & THE GANG
CHRIS CROSS
KENNY ROGERS
DOLLY PARTON

810TVN/Columbus
FitzGeratdiJones

PAUL MCCARTNEY
RAY PARKER JR.
NICK HEYWARD
Hottest:

KOOL & THE GANG
LIONEL RICRIE
CULTURE CLUB
MCCARTNEY & JACKS
ROMANTICS

WING/Dayton
Joe Demma

DONNA SUMMER
RICK JAMES
MICHAEL SEMBELLO
BOP DYLAN
Hottest:

SHEENA EASTON
RAY PARKER JR.
KOOL & THE GANG
ONJ & TRAVOLTA
CHRIS CROSS

KRNT/Des Moinss
Steve Gibbons

KOOL & THE GANG
BRYSON & FLACK
JAMES INGRAM
ANNE MURRAY
CHRISTINE MCVIE
Hottest:

BARRY MANILOW
ELTON JOHN
LIONEL RICHIE
BILLY JOEL
KENNY ROGERS

WTRX/Flint
Burke/wright

MICHAEL SEMBELLO
JIM GLASER
STEVIE NICKS
MELISSA MANCHESTE
DAN FOGELBERG
Hottest :

ELTON JOHN

KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE
ONJ & TRAVOLTA

WENS/Indianapolis
Cummings/Wheeler

CHRISTINE MCVIE
MICHAEL JACKSON
ANNE MURRAY
ROMANTICS
Hottest:

ELTON JOHN
MATTHEW WILDER
CULTURE CLUB
KOOL & THE GANG
RAY PARKER JR.

WFMK/Lansing
Jott Davis

BRYSON & FLACK
MICHAEL SEMBELLO

EWSF

JOHN LENNON
Hottest:
CULTURE CLUB
1.IONEL RICHIE
BILLY JOFL
SHEENA EASTON
GENESIS

WMGN/Madison
81l Vancil

STALLONE & RHODES
Hottest:

CHRIS CROSS

BILLY JOEL
CULTURE CLUB

KOOL & THE GANG
GENESIS

KOIL/Omaha
Masonitundy

DAN POGELBERG
MICHAEL JACKSON
MICHAFL SEMBELLO
AMERICAN COMEDY N
Hottest:

CULTURE CLUB
LIONEL RICHIE
KOOL & THE GANG
JBAMES INGRAM
PAUL. MCCARTNEY

IWM(Toledo
King/Seollin

DOLLY PARTON
DONNA SUMMER
Hottest:
none

KRAVITulsa
Gary Reynolds

CHRISTINE MCVIE
SHEENA EASTON
JOHN LENNON
MICHAEL JACKSON
Hottest:

ELTON JOHN
CULTURE CLUB

KOOL & THE GANG

Paraliel Three
L]

WJBC/Bloomington, IL
Stew Salowilz

ANNE MURRAY
DONNA SUMMER
MELISSA MANCRESTE

MICHAEL SEMBELLO
Hottest:
none

WCIL/Carbondale, IL
Mait McCann

CARPENTERS
CHRISTINE MCVIE
BRYSON & FLACK
DAN FOGELBERG
GPORGE FISCHOFF
MICHAEL JACRSON
Hottest:

KOOL & THE GANG
CHRIS CROSS
NICK HEYWARD
STEVIE NICKS
GENES1S

KCRGICedar Rapids, 1A
Carl Mann

CRRISTINE MCVIE
JOHN LENNON
BRYSON & FLACK
POLICE

Hottent:

KOOL & THE GANG
RAY PARKER JR.
SHEENA EASTON
CHRIS CROSS
BILLY JOEL

KFSB/Joptin. MO
Don Carpenter

none
Hottest:

ELTON JORN
BARRY MANILOW
CULTURE CLUB
SPANDAU BALLET
LIONEL RICHIE

KEEZiMankato. MN
Sue LaFond

CARPENTERS
PQINTER SISTERS
JIM GLASER
EURYTHMICS

DAN FOGELBERG
Hottest:
CULTURE CLUB
ROOL & THE GANG
LIONEL RICHIE
RAY PARKER JR.
SSEENA EASTON

KWEB/Rochester, MN
Al Axeison

none
Hottest:
MATTHEW WILDER
ONJ & TRAVOLTA
LIONEL RICHIE
CULTURE CLUB
CHRIS CROSS

WHNN/Saginew
Guy Perry

DAN FOGELBEFG

Wk
STEVIE NICKS
MOTELS
CARPENTERS
Hottest:

KOOL & THE GANG
CULTURE CLUB
CHRIS CROSS
GENES1S

SHEENA EASTON

WJON/S1, Cloud, MN
Diem/Scoll

EWsF

MICHAEL SEMBELLO
AMERICAN COMEDY N
HOMI & JARVIS
CARPENTERS

DAN FOGELBERG
BARBRA STREISAND
Hottest:

CULTURE CLUB
CHRIS CROSS

JUMP °'N THE SADDL
DOLLY PARTON
GENESIS

KKJOISt. Joseph, MO
BiIl O'Brian

PETER ALLEN
PAUL YOUNG
CHRISTINE MCVIE
CARPENTERS
JOHN LENNOM
DAN FOGELBERG
RYAN PARIS
ligttest:

ELTON JOHN
CULTURE CLUB
KOOL & THE GANG
LIONEL RICHIE
KENNY ROGERS

WBOWI/Tarfe Haute
Kevin Young

none
Hottest:
LIONEL RICAIE
CULTURE CLYB
JAMES INGRAM
SHEENA EASTON
PAUL MCCARTNEY

WEST

Parallel One
.

KHOW/Denver
Moore/Starnes

PETER ALLEN
MELISSA MANCHESTE
ANNE MURRAY

EWSF

CHRISTINE MCVIE
Hottest:

CULTURE CLUB
JIMMY BUFFETT
DOLLY PRRTON
GENESIS

NEIL & DARA SEDAK

KOST/Los Angeles
Kaye/Marie

CHRISTINE MCVIE
MELISSP MANCHESTE
Hottest :

ELTON JOHN
SHEENA EASTON
NICK HEYWARD
LYONEL RICHIE
BILLY JOEL

KKLT/Phoenix
Anita Carlisie

NEIL & DARA SEDAK
CHRISTINE MCVIE
Hottest:

none

KOY/Pheenix
Marni Pragree

LIONEL RICHIE
PAUL MCARTNEY
Hottest:

none

KGW/Pariland
Minckler/Dirkx

MICHAEL SEMBELLO
POLICE

LANT HALL
Hottest:

LIONEL RICHIE
XOOL & THE GANG
BILLY JOEL

NEIL & DARA SEDAK
CHRIS CROSS

KBEST:San Diego
WagnerHoskins

COMMOCORES

NEIL & DARA SEDAK
CHRISTINE MCVIE
DONNA SUMMER
MICHAEL SEMBELLO
Hottest:
K0O™ 4 THE GANG
BILLY JOEL
CULTURE CLUB
GENESIS

JAMES INGRAM

KFMB/San Diego
Mark Larson

DONNA SUMMER
MICHAEL SEMBELLO
CHRISTINE MCVIE
Hottest:

KOOL & THE GANG
CULTURE CLUB
NEIL § DARA SEDAK
SHEENA EASTON
BARRY MANILOW

SOUTH

Paraliel One
T — T i)

WRMM/Atianta
Allen Saunders

LANT HALL
Hottest:

ELTON JOHN
BILLY JOEL
ONJ & TRAVOLTA
CHRIS CROSS
LTIONEL RICHIE

WSB/Atlants
Greg Picciano

GENESIS

JOHN LENNON
DONNA SUMMER
CHRISTINE MCVIE
B.J. Thomas
Hottest:
ELTON JOHN
CULTURE CLUB
LIONEL RICHIE
CHRIS CROSS
SHEENA EASTON

WSB.FM/Allanta
Donna Brake

none
Hottest:

ELTON JOHN
ONJ & TRAVOLTA
CULTURE CLUB
LIONEL RICHIE
RAY PARKER JR.

KVIL/Dallss-F1. Worth
Chuck Rhodes

none
Hottest :
CULTURE CLUB
ELTON JOHN
LIONEL RICHIE
CHRIS CROSS
DEBORAH ALLEN

WAXY/Ft. Lauderdale
ShawiLee

VAN HALEN

PAUL MCCARTNEY
JOHN LENNON
Hottest:

ELTON JOHN
MATTHEW WILDER
ONJ

MICHAEL JACKSON
ROMANTICS

STAIAMIami
Chris Gable

POLICE
CHRISTINE MCVIE
PATT] LABELLE
EURYTHMICS
Hottest:
ROMANTICS
LIONEL RICHIE
DEBORAH ALLEN
MATTHEW WILDER
DONNA SUMMER

WQUE-FM/New Orleans
Kris O'Kelly

MICHAEL JACKSON
TINA TURNER
DAN FOGELBERG
CYNDI LAUPER
EURYTHMICS

38 SPECIAL

VAN HALEN
Hottest:

YES

RAY PARKER JR.
JEFFREY OSBORNE
POLICE

SHANNON

8100/San Diego
McCartney/Xnight

JOHN LENNON
CHRISTINE MCVIE
DONNA SUMMER
Hottest:

CHRIS CROSS

ONJ & TRAVOLTA
ELTON JOHN
KOOL & THE GANG
BILLY JOEL

KEZRSan Jose
WagneriLemos

COMMODORES
CHRISTINE MCVIE
RICK JAMES
Hottest:

PAUL MCCARTNEY
CULTURE CLUB
LIONEL RICHIE
GENESTS

JAMES INGRAM

Paralle! Two
| ——

KBOl/Boise
Drew Harold

MICHAEL SEMBELLO
CHRISTINE MCVIE
ANNE MURRAY
MELISSA MANCHESTE
JIM GLASER

EWaF

Hottest:

KOOL & THE GANG
CULTURE CLUB
CHRIS CROSS
LIONEL RICHIE
KENNY ROGERS

KRDOIColorado Springs
Dan Shanahsn

CHRISTINE MCVIE
ANNE MURRAY
MELISSA MANCHESTE
BOB DYLAN

DAN POGELBERG

KOOL & THE GANG
GENESIS

CHRIS CROSS
SHEENA EASTON

KPPL/Denver
John Walker

SHEENA EASTON
JAMES INGRAM
JOHN LENNON
KENNY ROGERS
DAN FOGELBERG
Hottest:
LIONEL RICHIE
CHRIS CROSS
BILLY JOEL
GENESIS
CULTURE CLUB

KUGN{Eugens, OR
Brisn James

CRYSTAL GAYLE
LIONEL RICRIE
GORDON LIGHTFOOT
MAXINE WATTA
CARPENTERS
Hotteat:

SHEENA EASTON
SPANDAU BALLET
CHRIS CROSS

NEIL & DARA SEDAK
NICK BEYWARD

W101/Tampa
DeCario/Miller

CHRISTINE MCVIE
GENESIS
Hottest:

KOOL & THE GANG
CULTURE CLUB
ELTON JOHN
CHRIS CROSS
LIONEL RICKIE

Parallel Two
== . -]

KEY 103/Austin
AdamsiAlan

DEBORAH ALLEN
CHRIS CROSS
PETER SCHILLING
DAN FOGELBERG
Hottest:

ELTON JOHN
MCCARTNEY & JACKS
LIONEL RICHIE
MATTHEW WILDER
CRYSTAL GAYLE

WAFB/Baton Rouge
AdamsiDanisls

POLICE

JOHN LENNON
BRYSON & FLACK
Hottest:

KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE
RAY PARKER JR.
SHEENA EASTON

WMJIBIrminghsm
Thomas/Warren

none
Hottest :

LIONEL RICHIE
KOOL & THE GANG
BILLY JOEL

WTMA/Charlesion, SC
Dsve Amos

POLICE
CHRISTINE MCVIE
EURYTHMICS
Hottest:
CULTURE CLUB
RAY PARKER JR.
KENNY ROGERS
GENESIS

MICHAEL JACKSON

WBT/Chsriotte
Dave Bishop

JAMES INGRAM
CHRISTINE MCVIE
CARPENTERS
Hottest :

CULTURE CLUB
SPANDAU BALLET
STALLONE & RHODES
KENNY ROGERS
BILLY JOEL

WEZC/Charlotte
Ralph Rhoades

POLICE

JOHN LENNON
Hottest:

HALL § OATES
ELTON JOHN

RAY PARRER JR.
LIDNEL RICHIE
KOOL & THE GANG

KKUA/Honolulu
Kimo Akane

LIONEL RICHIE
JOHN LENNON
CARPENTERS
CHRISTINE MCVIE
Hottest:

NICK HEYWARD
NEIL & DARA SEDAK
CHRIS CROSS
BILLY JOEL

PAUL MCCARTNEY

KMJJiLas Vegas
Bilt Kelly

DOLLY PARTON
CHRISTINE MCVIE
MICHAEL JACKSON
JOHN LENNON
Hottest:

RAY PARKER JR.
LIONEL RICHIE
GENESIS

JAMES INGRAM
JEFFREY OSBORNE

KUDO/Las Vegas
Randy Hart

JAMES INGRAM
DOLLY PARTON
LANT HALL
Aottest:
CULTURE CLUS
SHEENA EASTON
ELTON JOHN
BARRY MANILOW
LIONEL RICHIE

KFliLos Angel
KaysiLaBeau

GENESIS

JOHN LENNON
BRYSON & FLACK
Hottest:

BILLY JOBL

KC

CULTURE CLUB
MICHAEL JACKSON
GENES IS

KWAV/Monterey
Michael Reading

ANNE MURRAY
TINA TURNER
LANI HALL
PAUL YOUNG
Hottest:
CULTURE CLUB
GENESIS
CHRIS CROSS
RICK JAMES
LIONEL RICHIE

K-108/Sacramento
Paul Mitchelt

PAUL MCCARTNEY
STEVIE NICKS
KENNY ROGERS
Hottest :
DEBORAH ALLEN
LIONEL RICHIE
CULTURE CLUR
KOOL & THE GANG
GENESIS

WGOWI/Chatlanooga
SchaefterDeason

GENESTS
POLICE

BRYSON & FLACK
Rottest:
LIONEL RICHIE
CULTURE CLUB
ELTON JOHN
SPANDAU BALLET
CHRIS CROSS

KMGC/Dalles-F1. Worth
Lerry James

MICHAEL JACKSON
KENNY ROGERS
DOLLY PARTON
Hottest:

CULTURE CLUB
HALL & OATES
ELTON JOHN
MCCARTNEY & JACKS
LIONEL RICHIE

WAHR/Huntevills
Cannon/Bosley

DAR FOGELBERG
MELISSA MANCHBSTE
MICHAEL MURPHEY
B.J. Thomas
GEORGE FISCHOFF
CARPENTERS

HOMI & JARVIS
‘Hottest :

SHEENA EASTON
COLTURE CLUB
ONJ & TRAVOLTA
CHRIS CROSS
LIONEL RICHIE

WIVYiJscksonville
Fuszner/Ryan

DOLLY PARTON
DONNA SUMMER
Hottest:
CULTURE CLUB
CHRIS CROSS
GENESIS

RAY PARKER JR.
ROMANTICS

WVLK/Lexington
K

WMAZ/Macon
Steve Murphy

EWSF

DONNA SUMMER
POLICE
CARPENTERS
JOHN LENNON
STEVIE NICKS
CHRISTINE MCVIE
Hottest:

BARRY MAN]LOW
KOOL & THE GANG
ELTON JOHN
CULTURE CLUB
BILLY JOEL

WRVR'Memphis
Steve Butler

none
Hottest:

LIONEL RICHIE
CHRIS CROSS
KOOL & THE GANG
KENNY ROGERS
BILLY JOEL

WHHY/Montgomery
Horton/Thomss

MICHAEL JACKSON
LANI HALL

DAN FOGELBERG
DONNA SUMMER
Hottest:
CULTURE CLUB
ROOL & THE GANG
RAY PARKER JR.
CHRIS CROSS
JAMES INGRAM

WLAC-FM/Nashville
Dave Nichols

none
Hottest:
LIONEL RICHIE
MATTHEW WILDER
CULTURE CLUB
RAY PARKER JR.
CHRIS CROSS

2WDiNortolk

DONNA SUMMER
MICHAEL SEMBELLO
CHRISTINE MCVIE
BRYSON & FLACK
ANNE MURRAY
MELISSA MANCHESTE
JIM GLASER
GEORGE FISCHOFF
Hottest:

CULTURE CLUB
KOOL & THE GANG
ONJ & TRAVOLTA
CBRIS CROSS
BILLY JOEL

WRKA/Louisville
Jett Crawtord

DONNA SUMMER
DAN FOGELBERG
Hottest:
CULTURE CLUB
KOOL & THE GANG
RAY PARKER JR.
BILLY JOEL
JAMES INGRAM

KSL/Salt Lake Chy
Gearge Lemich

CULTURE CLUB
PETER ALLEN
BILL MEDLEY
DONNA SUMMER
PAUL MCCARTNEY
CARPENTERS
JIM GLASER

J. BIRD

PAUL ELLINGSON
Hottest:

BARRY MANILOW
ONJ & TRAVOLTA
SHEENA EASTON
GLADYS KNIGHT
STALLONE & RHODES

KKPLISpokane
Ric Morgan

DOLLY PARTON
LANT HALL
Hottest:
LIONEL RICHIE
BARRY MANILOW
RONNIE MILSAP
CHRIS CROSS
PAUL MCCARTNEY

KCEE!Tucson
Bill Mortimer

none
Hottest :

ELTON JOHN
MATTHEW WILDER
BARRY MANTLOW
CULTURE CLUB
LIONEL RICHIE

Parallel Three
L}

KFQD/Anchorage, AK
Mark Lewis

none
Hottest:
CULTURE CLUB
BARRY MANILOW
KOOL & THE GANG
RAY PARKER JR.
ONJ & TRAVOLTA

KTWOICasper
John Lesder

STALLONE & RHODES
CARPENTERS

DAN FOGELBERG
MICHAEL MURPHEY
COMMODORES
GBORGE FISCHOFF
Hottest:
CULTORE CLUB
KOOL & THE GANG
BILLY JOEL
SPANDAU BALLET
PAUL MCCARTNEY

K99/Greal Falls
Steve Keller

CARPENTERS
EWeF

MODERN ROMANCE
STRAY CATS
JIM GLASER
DAR FOGELBERG
Hottest:

CHRIS CROSS
BILLY JOEL
CULTURE CLUB

DONNA SUMMER
CHRISTINE MCVIE
GENESIS

MELISSA MANCHESTE
Hottest:

MATTHEW WILDER
KOOL & THE GANG
RAY PARKER JR.
CHRIS CROSS
BILLY JOEL

WEZS/Richmond
ChurchiStevens

BRYSON & FLACK
Hottest:

BILLY JOEL
CULTURE CLUB
JAMES INGRAM
KENNY ROGERS
RAY PARKER JR.

WRVA/Richmond
Lou Dean

PETER ALLEN
CARPENTERS
ANNE MURRAY

SHEENA EASTON
CULTURE CLUB
NICK HEYWARD

KRNO/Reno
irons/Bennett

DAN FOGELBERG
JIMMY BUFFETT
MELISSA MANCHESTE
EURYTHMICS

EWSF

Hottest:
CULTURE CLUB
LIONEL. RICHIE
BILLY JOHL
KOOL & THE GANG
CHRIS CROSS

KQSW/Rock Springs. WY
Bryan Maloney

MELISSA MANCHESTE
CHRISTINE MCVIE
PAUL YOUNG
EURYTHMICS
CARPENTERS

DAN FOGELBERG
Hottest:
CULTURE CLUB
LIONEL, RICHIE
RAY PARKER JR.
KOOL & THE GANG
BILLY JOEL

WSRZ
Huntington/Tellone

YES

RYAN PARIS
DAN FOGELBERG
EWSF

ANNE MURRAY
Hottest:
CULTURE CLUB
GENESIS
LIONEL RICHIE
KOOL & THE GANG
BILLY JOEL

Parailel Three
— W

KORQ/Abilens
Pal Whitehsad

CARPENTERS
J1M GLASER
JIMMY BUFFETT
DAN POGELBERG
MICHAEL MURPREY
Hottest:
CULTURE CLUB
KENNY ROGERS
LIONEL RICHIE
GENESIS

BILLY JOEL

WSKY/Ashevllls
Don Brookshire

PETER ALLEN
PAUL YOUNG

DAN POGELBERG
EURYTHMICS
CARPENTERS
MICHAEL MURPHEY
TOM SCOTT

HOMI & JARVIS
Hottest:

KOOL & THE GANG
PAUL MCCARTNEY
KENNY ROGERS
JAMES INGRAM
POLICE

WCKQ/Campbelisvills, KY
Jackson/Royce

DAN FOGELBERG
HOWARD JONES
CARPENTERS
PETER ALLEN
STARBUCK
EWiF

JIMMY CLIFF
Hottest:
CULTURE CLUB
LIONEL RICHIE
BILLY JOEL
GENESIS
JAMES INGRAM

WCHVICharlotiesville, VA
Thomas H. Twine

HOMI & JARVIS
CHRISTINE MCVIE
DAN FOGELBERG
MINOR DETAIL
COMMODORES
POINTER SISTERS
MODERN ROMANCE
EWSF

Hottest:

KOOL & THE GANG
LIONEL RICHIE
ELTON JOHN

ELO
RAY PARKER JR.

KRSB/Roseburg, OR
WordeniHills

CARPENTERS
POINTER SISTERS
EURYTHMICS
PATT1 RUSTIN
PAUL YOUNG
STARBUCK

MODERN ROMANCE
CHAD STUGART & JER
HOMI & JARVIS
MAXINE WATTA
Hottest:

KOOL & THE GANG
CULTURE CLUB
LIONEL RICHIE
SHEENA EASTON
CHRIS CROSS

Jackson/Beit

GENESIS
CARPENTERS

JIM GLASER

DAN FOGELBERG
Hottest:
CULTURE CLUB
KOOL & THE GANG
CHRIS CROSS
BILLY JOEL
ELTON JOHN

WAGE/Leesburg, VA
Steve Porter

CHRISTINE MCVIE
CARPENTERS
EURYTHMICS
SHALAMA

PATTI AUSTIN
JIMMY CLIFF
JIMMY BUFFETT
MINOR DETAIL
Hottest:

KOOL & THE GANG
BILLY JOEL
CULTURE CLUB
GENESIS

PAUL MCCARTNEY

KRLE/Lubbock
Rob Roberts
MICHAEL JACKSON

Hottest:
RAY PARKER JR.

ORJ

LIONEL RICHIE
CHRIS CROSS
BILLY JOEL

KVICIVictoria, TX
Dave Jagger

HOMI & JARVIS
RYAN PARIS
CARPENTERS
EWSF

Hottest:

KOOL & THE GANG
GENESIS

KENNY ROGERS
DONNA SUMMER
JOHN LENNON

WNGS/West Paim Beach
Ross Block

STALLONE & RHODES
JIMMY BUFFETT
MODERN ROMANCE
Hottest:

PAUL MCCARTNEY
CULTURE CLUB
BILLY JOEL
SPANDAU BALLET
GENESIS

WVBS/Wilmington, NC
Bob Wright

CHRISTINE MCVIE
MICHAEL SEMBELLQ
ANNE MURRAY

NENA

MELISSA MANCHESTE
Hottest:

CULTURE CLUB
KOOL & THE GANG
RAY PARKER JR.
SHEENA EASTON
KENNY ROGERS

KISNISalt Lake City
Dan Jessop

GENESIS
CHRISTINE MCVIE
MICHAEL SEMBELLO
JOHN LENNON
ANNE MURRAY
EWGF

Hottest:
CULTURE CLUB
KOOL & THE GANG
CHRIS CROSS
BILLY JOEL
SHEENA EASTON

KALE/Tri-Cities, WA
Mike Purdy

DAN FOGELBERG
CARPENTERS

RICK JAMES
MODERN ROMANCE
PETER ALLEN
CHRISTINE MCVIE
ANNE MURRAY
Hottest :

POLICE

PAUL MCCARTNEY
STALLONE & RHODES
KENNY ROGERS
CHRIS CROSS

119 Current Reports

The following stations reported
frozen playlists this week:

WSB-FM/Atlanta

WMJJ/Birmingham
WRVR/Memphis
KCEE/Tucson
KFQD/Anchorage

The following stations did not
report this week and therefore
their playlists were frozen:

WCZY/Detroit
WLTT/Washington
WAEB/Allentown
KFSB/Joplin
KWEB/Rochester, MN
WBOW)/Terre Haute

Note: The following stations are
no longer reporting: '
KOFM/Okiahoma City

Y107/Nashville
KEX/Portland

R&R welcomes KMJJ/Las Vegas
as a new reporter.
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January 27, 1984

© VAN HALEN/1984 (WB)

© PRETENDERS/Learning To Crawl (Sire/WB)

3 GENESIS/Genesis (Atlantic)

a4 YES/90125 (Atco)

© J. LENNON & Y. ONO/Milk And Honey (Polydor/PG)

6 38 SPECIAL/Tour De Force (A&M)

7 JOHN COUGAR MELLENCAMP/Uh-Huh (Riva/PG)

8 ROLLING STONES/Undercover (Rolling Stones/Atco)

© DURAN DURAN/Seven And The Ragged Tiger (Capitol)
10 TWO OF A KIND/Soundtrack (MCA)

11 HUEY LEWIS & THE NEWS/Sports (Chrysalis)

® MANFRED MANN'S EARTH.../Somewhere In... (Arista)
13 0ZZY OSBOURNE/Bark At The Moon (CBS Associated)
14 BILLY IDOL/Rebel Yell (Chrysalis)

15 MOTLEY CRUE/Shout At The Devil (Elektra)

O A NIGHT IN HEAVEN/Soundtrack (A&M)

17 NIGHT RANGER/Midnight Madness (Camel/MCA)

@ JUDAS PRIEST/Defenders Of The Faith {Columbia)

19 REAL LIFE/Heartland {Curb/MCA)

¢ EURYTHMICS/Touch (RCA)

21 MOTELS/Little Robbers (Capitol)

22 ROMANTICS/In Heat (Nemperor/CBS)

23 FOOTLOOSE/Soundtrack {Columbia)

24 BLUE OYSTER CULT/The Revolution By Night (Columbia)
25 RE-FLEX/The Politics Of Dancing {Capitol)

€5 UTOPIA/Oblivion (Passport)

€0 DWIGHT TWILLEY/Jungle (EMI America)

28 HEADPINS/Line Of Fire (Solid Gold/MCA)

29 ABC/Beauty Stab (Mercury/PolyGram)

& ACCEPT/Balls To The Wall (Portrait/CBS)

€ BON JOVI/Bon Jovi (Mercury/PolyGram)

32 STEVIE NICKS/The Wild Heart (Modern/Atco)

& TED NUGENT/Penetrator (Atlantic)

34 U2/Under A Blood Red Sky (Island/Atco)

35 FIXX/Reach The Beach (MCA)

36 POLICE/Synchronicity (A&M)

€ CYNDI LAUPER/She’s So Unusual (Portrait/CBS)

38 ALAN PARSONS PROJECT/Best Of The Alan... {Arista)
& HYTS/Hyts (Gold Mountain/A&M)

40 VANDENBERG/Heading For A Storm (Atco)

Towt
176 REPORTERS e e e e s
“Jump’’ (166) "Panama’’ (121) "“"Wait” (85) 166+ 161+ 56— 1-
“Middie’” (161) “Time’ (102) ““Thumbelina’’ (24) 7168— 147+ 20- 4-
“That's’’ (124) "'Job’”’ (72) “"Home"’ (61) 168— 145—- 23+ 2+
It Can’’ (119) “"Changes’’ {98) "Owner’’ (89) 168— 143— 24+ 7+
“"Nobody’’ {167) ‘’Stepping’’ (49) “Time"" (35) 170+ 124+ 45- 16+
“‘Back’’ {136) "“If I'd’"’ {83) *'Twentieth’* {9) 157—- 116—- 40+ 2+
“Pink’’ (103) ‘Guitar’’ {83) ‘’Serious’’ (30) 148= 105—- 43+ 6+
“"Hot'’ (122) “"Tough’’ (565) ““Undercover’’ (39) 142- 96— 45+ 1-
““New Moon’* {122) ““Union’’ (38) ‘‘Reflex’’ {16) 140—- 87— 52- 8-
“Ask The Lonely’’ {128) 129—- 86— 43+ =
““New Drug’’ {107) “"Heart’’ (18) ‘Walking"’ (15) 7124—- 83+ 40- 3+
““Runner’’ {138) '‘Demolition’’ (28) 148+ 43+ 102—- 12-
*Bark’’ (109) ‘‘Rebel’’ (56) ‘Tired’’ (19) 130- 48— 81— 3+
“‘Rebel Yell’’ (109) ‘Blue Highway'* (12) 117- 56— 61— O0-
“"Looks’* (111) ""Shout” (39) 123+ 47= 70— 7+
""Heaven’’ (118) 118+ 47+ 68+ 16-
“’Rumours’’ (73) “"Rock In America’’ (55) 103—- 38+ 65- =
""Heads’’ (94) ‘‘Freewheel’” (26) "'Duty’’ (13) 17719+ 15+ 99+ 10-
"*Send Me An Angel’* {111) 111—- 37+ 71— 8-
"Here Comes The Rain Again’’ (105) 106+ 39+ 62+ 16—
’"Remember The Nights'’ (89) 94— 42— 51+ 4-
“"Talking’’ (58) ""Rock You'’ (26) "Million”* (13) 81— 40- 41+ 5+
"’Footloose’’ (102) 102+ 19+ 72+ 36—
"*Shark’’ (58) ‘'Take Me’’ (45) 88- 27- 61- O0-
“The Politics Of Dancing’’ (85) 86— 22- 63- 2-
"’Crybaby’’ (89) “ltch’” (10) 94+ 11+ 76+ 16—
"'Girls’’ (98) 100+ 2+ 59+ 99+
**Just One More Time’* (61) “Mine’” (17) 79- 9- 70- 2-
*That Was Then’’ (38) ‘‘Power’’ {35) 75— 10— 65- 1-
’Balls To The Wall"' (80) 81+ 4+ 671+ 26-
““Runaway’’ (72) 80+ 2+ 58+ 43+
’Nightbird’’ (64) 65— 25+ 39- 2-
“Tied Up In Love' (77) 82+ 2+ 47+ 80+
**11 O’Clock’’ (40) “’I Will Foliow’’ (25) 64— 13- 51— 1-
““The Sign Of Fire’’ (58) 60— 17= 43- 2-
“"Wrapped'' (42) "'Synch. II’" {11) 51- 26— 24- =
"*Girls’’ (50) ““Time After Time'’ (15) 60+ 18+ 38+ 14+
“You Don’t Believe’’ (50) 50- 24- 26- =
’Backstabbers’’ (63) 64+ 6+ 53+ 9-
“Friday Night'’ (58) 60— 6- 54- 1-

|||\| f]J

@

Jh

from Roger Daltrey

On Atlantic Records and Cassettes

84 Atlante Record [-

(ADVERTISEMENT)

BOB DYLAN
Infidels (Columbia)

HEAVEN

STREETS
Streets (Atantic)

QUIET RIOT
Metal Health (Pasha/CBS)

CHART EXTRAS

Where Angels Fear To Tread (Columbia)

DON FELDER

Airborne (Elektra)

BREAKERS.

JOHN LENNON & YOKO ONO
Milk And Honey (Polydor/PolyGram)
97% of our reporters on it. 170/16, including adds at WNEW-FM, KTXQ, KYYS, KBCO, KUPD,
KINK, KGB, CFOX, WAPL, CITI-FM, KWXL. Debuts at #5 on the Albums chart.
FOOTLOOSE
Soundtrack (Columbia)
58% of our reporters onit. 102/38, including adds at KLOL, WSHE, WYNF, WSKS, WRIF, KWK,
KCAL, WZZO, WHCN, WEZX, WLRS, WQMF, WDIZ, WTUE, WWCK. Debuts at #23 on the

Albums chart. DWIGHT TWILLEY
Jungle (EMI America)
57% of our reporters on it. 100/99, including adds at WGRQ, WDVE, WHJY, KTXQ, KZEW,
WSHE., WYNF, WMMS, WQFM, KUPD, KCAL, KGB, KRQR, KOME, WHCN, WPDH, WCMF,
WKZL, KZEL. Debuts at #27 on the Albums chart.
UTOPIA

Oblivion (Passport)
539% of our reporters on it. 94/16, including adds at WRIF, KOLA, WYMX, WRXL, WWCK, WXKE,
KIDQ. Moves 33-26 on the Albums chart.
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WIS

MOST ADDED -

DWIGHT TWILLEY (99)
Jungle (EMI America)
TED NUGENT (80)
Penetrator {Atlantic)
DAN FOGELBERG (49)
Windows & Walls (Full Moon/Epic}
BON JOVI (43)
Bon Jovi {Mercury/PolyGram}
FOOTLOOSE (36)
Soundtrack (Columbia)
WANG CHUNG (32)

VAN HALEN (161)
1984 (WB)
PRETENDERS (147)
Learning To Craw! (Sire/WB)
GENESIS {145)
Genesis (Atlantic)

YES (143)

90125 (Atco)

JOHN LENNON (124)
Milk And Honey (Polydor/PolyGram)
38 SPECIAL (116)

ZADIO & RECORDS

s b

| RATINGS,REPORT

By popular request
R&R'’s 1984 Ratings Reports
will include results for the
T0P 100 markets.

Volume |, featuring the
rall "83 resufts,
Is coming in March.

Tour De Force (A&M)
ACCEPT (26) JOHN COUGAR MELLENCAMP (105)
Balls To The Wall {Portrait/CBS) Uh-Huh (Riva/PolyGram}

_—

Points On The Curve {Geffen)

WANG CHUNG/Points On The Curve (Geffen) 52/32 (27/27)

Adds including WDVE, WKLS, KCAL, KFOG, WKLC, WKTM, WZXR, WLVQ, WIOT, KKDJ, KLPX. Hots: 4
KROQ, KSPN, KTMS, KTYD. Mediums: 29 including WBAB, CHUM-FM, WMMS, KBCO, WCMF, WKZL, KQDS.
DAN FOGELBERG/Windows & Walls {Full Moon/Epic) 50/43 (0/0)

Adds including WSHE, KAZY, WQBK, WPLR, WYMX, WQDR, WLAV, KFMG, KiDQ. Hots: 7 WSKS, KBPI,
WKQQ, WWCT, WCPZ, KAWY, KTCL. Mediums: 24 including KMBQ, WYNF, WMMS, KINK, WHCN, WPDH,
WZXR, WKDF, KTUE, KEZO.

PREVIEW/Preview (Geffen) 40/2 (42/2)

Adds: KSRR, WEBN. Hots: 5 KZEW, WYNF, KLOS, KRCK, WMGM. Mediums: 34 including WBAB, KSJO, KISW,
WPDH, WZXY, WKZL, WLVQ, KATT, KWXL, KFIV-FM.

BAXTER ROBERTSON/Panorama View (RCA) 32/3 (31/7)

Adds: WHJY, WEBN, KFMF. Hots: 1 KAWY. Mediums: 30 including WDVE, KSHE, KBCO, KROQ, KDKB, WAAL,
WQMF, KQDS, KLPX.

WIRE TRAIN/In A Chamber {415/Columbia) 27/13 (21/17)

Adds: WRXT, WBAB, WDVE, WSHE, KQAK, WQBK, WPDH, WCMF, WIMZ, KMOD, WMGM, WYER, KFMF.

Hots: 6 WLIR, KROQ, 91X, KQAK, KTCL, KTYD. Mediums: 14 including WXRT, KUFO.

PAUL YOUNG/No Parlez (Columbia) 22/6 {17/5)

Adds: KMEL, KQDS, KIDQ, WOAY, KAWY, KZ0OQ. Hots: 2 WXRT, KSPN. Mediums: 15 including WRXT, WBAB,
WMMS, KBCO, CHEZ-FM, WPDH, WTKX, WWCT.

KIND/Pain And Pleasure (360) 22/5 (19/7)

Adds: KSHE, WYFE, KMOD, KILO, WDEK. Mediums: 17 including WLUP, WXRT, WEBN, WSKS, WQFM, KBCO,
KOME, KSJO, WCCC, WAPL, WTUE, KQDS, WWCT.

LIONEL RICHIE/Can’t Slow Down (Motown) 22/1 (24/2)

Adds: WCKN. Hots: 13 including KMBQ, WMMS, KWK, K97, WAMX, WZXY, WIMZ, WXKE. Mediums: 9 including
WLUP, WQBK, WZZ0, KGGO.

MINK DEVILLE/Where Angels Fear To Tread (Atlantic) 20/6 (18/4)

Adds: WHJY, KROQ, WCCC, WOUR, KiDQ, KTYD. Hots: 4 WXRT, KBCO, WDEK, KTCL. Mediums: 15 including
WBCN, WNEW-FM, WTKX, KQDS.

MICHAEL SCHENKER GROUP/Buiit To Destroy (Chrysalis) 19/14 (5/2)

Adds: WBAB, WYNF, WPYX, KXZL, WWCT, KMOD, KFMG, WRKI, KSMB, KUFO, WBYG, WYER, KSQY,

KOZZ. Hots: 0. Mediums: 10 including WDVE, KSJO, KiSW, WTPA.

NICK HEYWARD/North Of A Miracle (Arista) 16/0 {(15/0)

Adds: 0. Hots: 2 WXRT, KTCL. Mediums: 14 including WBCN, KBCO, KROQ, KCAL, WQDR.

UB40/Labour Of Love {Virgin/A&M) 13/2 (13/1)

Adds: WBCN, WAMX. Hots: 7 including CHUM-FM, WCKO, KBCO, K97, KROQ. Mediums: 4 including WMMS,
91X, WPDH.

BROKEN EDGE/Time For A Change {Polydor/PolyGram) 13/2 (14/6)

Adds: KQDS, KQAK. Hots: 1 KTYD. Mediums: 10 including KSHE, 31X, WTPA, WPDH, WTKX, WQDR,.
HELIX/No Rest For The Wicked (Capitol) 13/0 (14/2)

Adds: O. Hots: 3 KLOS, KRCK, KZOK. Mediums: 10 including WHJY, KZEW, WQFM, KSHE, KGON, KOME, KISW.
TSUNAMI/Tsunami (Enigma) 12/4 (11/6)

Adds: WYNF, KRQR, WTPA, WYER. Hots: 2 KSJO, KZOK. Mediums: 7 including KSJO, KZOK.

LET’S ACTIVE/Afoot (IRS/A&M) 12/1 (14/4)

Adds: WCPZ. Hots: 3 91X, KTCL, KTYD. Mediums: 9 including WBAB, WLIR, WXRT, KBCO, KROQ, KQAK, WPDH.
BILL NELSON/Vistamix (Portrait/CBS) 12/0 (16/7)

Adds: 0. Hots: 2 WQBK, KTYD. Mediums: 10 including WLIR, WCKO, WXRT, KBCO, KROQ, KFOG.

SIMPLE MINDS/Sparkle In The Rain (Virgin/A&M) 11/0 {9/3)

Adds: O. Hots: 4 CHOM-FM, CHUM-FM, KQAK, CITI-FM, Mediums: 7 including KBCO, KROQ, 91X, KFOG, CFOX,
CHEZ-FM.

RAY PARKER, JR./Woman Out Of Control {Arista) 11/0 (9/1)

Adds: O. Hots: 2 KMBQ, KSMB. Mediums: 9 including WSKS, WMMS, WAMX, WZXY,

MATTHEW WILDER/I Don’t Speak The Language (Private I/CBS) 11/0 {13/2)

Adds: O. Hots: 4 WMMS, KGGO, WCPZ, KSPN. Mediums: 7 including KWK, WAMX, WZXY.

AOR ALBUMS — Complles album alrplay data from all reporting stations. inciudes four-week trend of chart
movement, plus cuts listed numericaily by alrplay. Current singles are BOLDED. Aiso listed Is present week's
number of reports in hot and medium rotations, and total adds. Symbols represent more (+), iess (-), or
equal (=) number of reports In each rotation compared to last week's figures. Records showing significant
upward momentum are bulleted.

CHART EXTRAS — Records that have falien off the chart but continue to recelve substantial alrplay.

AOR BREAKERS — Records that are In a reported rotation on at least 50% of reporting stations . Total
reports/total adds information listed; for example, 100/50 means 100 total station reports and, of

those, 50 added It this week.

NEW & ACTIVE — Records buliding In alrplay and coming closest to charting for the first
time. Numbers Indicate total reports/adds; for Instance, 40/20 means 40 statlons re-
ported a record, and of those, 20 added It that week. Figures In parentheses are last
week's data.
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T TRACKS CHART EXTRAS
/ m ﬂ D:[] @ IJESA HEAVEN ALCATRAZZ
Rock School (Columbia) Island In The Sun (Rocshire)
GENESIS
T T 176 REPORTERS Total Hoavy Medium 4y It's Gonna G::g'“' (Adantic)
n o1 1 @ VAN HALEN/Jump (WB) _ 166+ 161+ 5- 0- That Was Then, But This is Now (Mercury/PolyGram)
s 2 2 (@ PRETENDERS/Middle Of The Road (Sire/WB) 161 138+ 22— 1- DON FELDER
- & 3 @ JOHN LENNON/Nobody Told Me {Polydor/PG) 167 124+ 43- 8- Bad Giris (Elektra)
1 3 a4 4 GENESIS/That's All {Atlantic) 124- 113— 11+ 1=
17 13 10 @ 38 SPECIAL/Back Where You Belong (A&M) 136+ 78+ 57— 3+
4 4 5 6 JOURNEY/Ask The Lonely (MCA) 128— 86- 42+ 0= o
s 9 s (@ ROLLING STONES/She Was Hot (RS/Atco) 122+ 86- 35+ 1= eyl
45 21 16 0 DURAN DURAN/New Moon On Monday (Capitol) 122+ 75+ 46+ 8- EURYTHMICS
13 12 11 @ YES/It Can Happen (Atco) 119- 77= 41- 4+ Here Comes The Rain
~ 22 1a @ VAN HALEN/Panama (WB) 121+ 60+ 59+ 6-— 60% of our reporters on it. 105/17, including adds at WBCN, KLOL, WSKS,
© 2 19 () MANFRED MANN'S EARTH.../Runner (Arista) 138+ 37+ 9g+ 14— | NAZY/WOBK WSCY WKLC. Hores 2528 on the Tracks Chart.
3 s 7 12 JOHN COUGAR MELLENCAMP/Pink... (Riva/PG) 103- 79- 24+ 1+ Time The Avenger (Sire/WB)
10 11 13 13 HUEY LEWIS & THE NEWS/I Want... (Chrysalis) 107—- 70— 36— 3+ 58% of our reporters on it. 102/16, including adds at CHUM-FM, KLOL,
8 10 12 14 BILLY IDOL/Rebel Yell (Chrysalis) 109- 53— 56— O0- KCAL, KOLA, WzZo, wc:Ech,mv:F:(\)lég:/ses 28-20 on the Tracks chart.
- 32 22 O BRYAN ADAMS/Heaven (A&-M) 118+ 47+ 68+ 16- Footioose (Columbia)
23N SRR @ MOTLEY CRUE/Looks That Kill (Elektra) . 171+ 43+ 62- 7+ 58% of our reporters on it. 102/36, including adds at KLOL, WSHE, WYNF,
15 14 15 17 OZZY OSBOURNE/Bark At... (CBS Associated) 109— 41— 68— 2+ WSKS, WRIF, KWK, KCAL, WZZ0. Moves 51-28 on the Tracks chart.
2 s & 18 YES/Owner Of A Lonely Heart (Atco) 89— 77— 12+ = g_VH\LIGEWMI'IMILL.EY
B © © 0 MEHCEES L) 98- 59~ 39— 1- 56% of it 9'819(7 includi m::j t WGRQ, WDVE, WHJY
: . of our reporters on it. , including adds a . . .
- - 2 € PRETENDERS/Time The Avenger (Sire/WB) 102+ 50+ 52+ 16- KTXQ. KZEW, WSHE, WYNF. Debuts at #34 on the Tracks chart.
6 7 9 21 38 SPEC'AL/'f I'd Been The One (A&M) 83- 68- 15- = JUDAS PRIEST
- a3 €9 CHRISTINE McVIE/Got A Hold On Me (WB) 120+ 28+ 84+ 23— Some Heads Are Gonna Roll (Columbia)
35 25 20 23 REAL LIFE/Send Me An Angel (Curb/MCA) 117—- 37+ 71— 8- 3\?1?; ;f ST n:"“i;;‘?;’g'a:"z‘g“::‘“tgh:d#i :;s'(c“:sg' KLBJ, WKDF,
_ 4 20 €0 EURYTHMICS/Here Comes The Rain Again (RCA) 705+ 38+ 62+ 17- ‘ ‘ ' UTOPIA '
- a3 2 ¢B VAN HALEN/I'll Wait (WB) 85+ 39= 45+ 10- Crybaby (Passport)
26 19 21 26 MOTELS/Remember The Night (Capitol) 89— 41- 47+ 4- 51%Oowxnl;p&’l‘r:;iolr(‘)i(tiLB?Il\lw&::‘c:\:gingsa::s3;t WI;::P,TWR;F, l:‘(;)’I.‘A,
. , . Mov -33 on the Tracks chart.
21 27 20 € JOHN COUGAR MELLENCAMP/Play... (Riva/PG) 83+ 43+ 40+ 10+ | K5O WAL
~ s a € JUDAS PRIEST/Some Heads Are Gonna... (Columbia) g4+ 12+ 79+ 6-
14 17 23 30 GENESIS/Just A Job To Do (Atlantic) 72— 38- 34— 1+ DAN FOGELBERG ‘'The Language Of..."" (Full Moon/Epic) 48/47 (0/0)
.. . . Adds including WSHE, KMBQ, WYNF, WXRT, S, KKCI, KBCO, KAZY. Hots: s,
24 23 27 31 RE-FLEX/The Politics Of Dancing (Capitol) 85- 22- 62- = Kam,wxaéﬁ,cvvs:/?:g*r, WCPZ,KKAWY. Mediums: 2;ingmmg K':‘OGI, WHCN,KW):LR, w:r':mf, xiﬁp,
NIGHT RANGER/Rumours In Air (Camel/MCA - WQDR, WTUE. WLAV, KEZO. KFMG. KIDQ.
© o @ ( ) i PREVIEW *‘Red Lights'* (Geffen) 39/2 (41/2)
- - s €B UTOPIA/Crybaby (Passport) 89+ 11+ 72+ 15— Adds: KSRR, WEBN. Hots: 5 KZEW, WYNF, KLOS, KRCK, WMGM. Mediums: 33 including WBAB,
mTha ; ; WHJY, KQRS, KCAL, KOLA, KOME, KSJO.
DEBUT D € DWIGHT TWILLEY/Girls (EMI America) A R NENA *99 Luftballons (99 Red Balloons)”” (Epic) 37/10 (27/8)
7 16 24 35 ROMANTICS/Talking In Your... (Nemperor/CBS) 58— 34- 24— 2+ Adds including WHJY, CHUM-FM, KBPI, KCAL, WAAL, WCPZ. Hots: 14 including WRXT,
- - ®m @ ACCEPT/Ba"S TO The Wa” (Portralt/CBS) 80+ 4+ 60+ 25— Kwh?é(r‘?'va:ngp WMMS, KAZY, K97, KTCL. Mediums: 21 including KEGL, WXRT, KDKB, WAMX,
s9 47 45 &p GENESIS/Home By The Sea (Atlantic) 61+ 28= 33+ 4- W4 JOHN LENNON *‘Borrowed Time'* (Polydor/PolyGram) 35/28 {0/0)
. . Adds including CHOM-FM, WMMR, WMMS, KYYS, WPYX, WTPA. Hots: 14 including WCKO,
w0 39 4 € STEVIE NICKS/Nightbird (Modern/Atco) 64— 25+ 38- 2- KUPD, CFOX, WKZL, CITIFM, KLYV, KSPN. Mediums: 20 including WBAB, KAZY, KINK, KGB,
WWCT, WCPZ.
21 20 25 39 ROLLING STONES/TOO Tough (RS/Atco) 55- 26- 29- 0- ABC ‘'The Power Of Persuasion’’ (Mercury/PolyGram) 35/2 (40/5)
a6 a0 32 40 FIXX/The Sign Of Fire (MCA) 58— 17+ 41— 2- AdéiRs: KCE‘:ALéwguR HS:/sE:scHUM-FM, (é‘HEZ—FM,WPDH, WKQQ, CITI-FM. Mediums: 30 including
, . WGRQ, CHOM-FM, WDVE, KLOL, K8PI. CFOX, WLVQ, KATT.
20 31 37 41 ALAN PARSONS PROJECT/You Don't... (Arista) 50— 24- 26- = 7, WANG CHUNG “"Dance Hall Days™ (Geffen) 34/21 (17/17)
_ 45 38 42 VAN HALEN/Hot For Teacher (WB) 55— 22— 33+ 3- Adds including WNEW-FM, WHJY, WXRT, WBYG, WYER, KAWY. Hots: 2 KSPN, KTYD.
. . Mediums: 19 including WDVE, CHUM-FM, WKLS, WCKO, KBCO, KCAL, KFOG.
DEBUT @® TED NUGENT/Tied Up In Love (Atlantic) 77+ 2+ 45+ 75+ CULTURE CLUB “'Karma Chameleon”’ (Virgin/Epic) 32/2 (33/2)
Adds; WCKN, WKZL. Hots: 16 including WBCN, KMBQ, K97, KCAL, KQAK, WQBK, WYMX, KSPN.
DEBUT @ BON JOVI/Runaway (MerCUf-Y/PG) i 72+ 2+ 52+ 41+ Med?ums: 16 including S;SLUP, ;‘:ZUY,I“I?BPI, WAMX, WOUR, KRIX, KQDS.
33 34 43 45 HEADPINS/Just One More Time (Solid Gold/MCA) 61- 9- 52- 0- BAXTER ROBERTSON ““Silver Strand’* (RCA) 31/3 (30/7)
o &5 o 46 OZZY OSBOURNE/ROCK :N RO" Rebel (CBS ASSOC.) 56— 27— 34- 24+ :g?(sBV:S:[Y) KWCE:Lr\JgK"f;MF Hots: 1 KAWY. Mediums: 29 inciuding WDVE, KSHE, KBCO, KROQ,
19 24 31 47 NIGHT RANGER/Rock In America (Camel/MCA) 55— 20- 35- = JOHN COUGAR MELLENCAMP ‘’Serious Business’’ (Riva/PG) 30/2 (30/3)
30 36 39 48 BLUE OYSTER CULT/Shooting Shérk (Columbia) 58— 18- 40- O0- ?g‘?fs‘;mi“::'vm%%f';fz'; Lis"gf,',“u‘gLvéRgM%”%"s';M [RUeIL, ORI, VLN, ERAA, U
~ - s (D HYTS/Backstabbers (Gold Mountain/A&M) 63+ 6+ 52+ 9- YES ""Our Song"* (Atco) 30/1 (34/3) .
TET> © JOHN LENNON/I™ Stepping Out (POydorPG) 4o+ 250 214 41+ | S o 18 s WNENIL Wi, G, X, WTPs, W s 17
3 35 42 51 VANDENBERG/Friday Night (Atco) 58- 6- 52- 1- v JOHN LENNON “‘Don‘t Wanna Face...”’ (Polydor/PG) 29/21 (0/0)
: Adds including WGRQ, CHOM-FM, CHUM-FM, . KBCO, WZXR, KFMQ. Hots: 15
- 54 s 52 POLICE/Wrapped Around Your Finger (A8_1M) 42— 22+ 19- = including WNEW-FM, vv:/lcxo, K87, KCAL, CFOX, R, s g 2vfnc)§uaing WCCC, WPLR,
= = @ (63 Gl [ASGENERS JVER bt (ARGETLE:L), o0+ 17+ 30+ 13+ JOMN COUGAR MELLENCAMP “Authority Song’” (Riva/PG) 27/3 (25/1)
] i - Authori - (Riva
25 26 47 54 BLUE OYSTER CULT/Take Me Away (Columbia) 45- 13- 32- 0= Adds: WLAV, KEZE, WMGM. Hots: 13 incll\:dingr\‘NXAMg,n\?VCKO. KSHE, WTPA, WAPL, KILO.
_ _ _ _ Mediums: 14 including WEBN. KWK, KLOS, KGON, KQDS, KZAP, KUFO.
1r2 28 35 55 ROLLING STONES/Undercover Of.:. (RS/Atco) 39- 22- 17 0= MICHAEL JACKSON - Thriller” (Epic) 2772 (26/7)
DEBUT @ MOTLEY CRUE/Shout At The Devil (Elektra) 39+ 20+ 19+ 3+ Adds: WAAL, WCKN. Hots: 16 including WBCN, WMMS, KWK, K97, WWCK, WXKE. Mediums: 10
= including WLLZ, 91X, WYMX, KSQY, KZ0Q, KTMS.
D80T b @ YES/Leave It (Atco) 38+ 20+ 18+ 17+ JUDAS PRIEST *‘Freewheel Burning’’ (Columbia) 26/4 (29/6)
DEBUT @ HOWARD JONES/New Song (Elektra) 48+ 7+ 36+ 9- Adds: CHOM-FM, KRCK, CHEZ-FM. Hots: 7 WIYY, CHUM-EM, WZXY, WAPL, CITI-FM, KKDJ,
U2/11 O'Clock Tick Tock (Island/Atco) WYER. Mediums: 17 including WBCN, KZEW, WYNF, KSHE, KGB, WLVQ, WXLP.
27 33 48 59 (eLs eSSk 40- 11- 29- 0= U2 “'I Will Follow"’ (Island/Atco) 25/2 (25/4)
16 30 46 60 DURAN DURAN/Union Of The Snake (Capitol) 38— 20— 18- 0= Adds: WYMX, KZAP. Hots: 4 including WLIR, KFOG, WCMF. Mediums: 21 including KSHE, KGB,
KRQR, WAAL, KRIX, KKDJ.
GENESIS "‘Taking It All Too Hard’’ (Atlantic) 25/2 (23/1)
Adds: KCAL, KZAP. Hots: 14 including WSHE, WYNF, WLUP, WRIF, KINK, KMEL, WHCN, WRXL,
MOST ADDED ® WWCT. Mediums: 11 including WBAB, KWK, KOME, WKDF, KGGO, KMOD.
PRETENDERS ‘‘Thumbelina‘’ (Sire/WB) 24/3 (21/20)
Adds: CHUM-FM, KCAL, WTKX. Hots: 17 including WXRT, WMMS, KSHE, KROQ, KUPD, KQAK,
WTPA, WAPL, KILO, KPOI. Mediums: 7 including WOUR, WAAF, WTUE, KWXL.
WANG CHUNG ‘“‘Don’t Let Go’’ (Geffen) 23/13 {12/12)
DWIGHT TWILLEY (97) VAh‘Ij HALfCIVé;Gﬂ Adds including WXRT, WA:L, WKLC, KLAc(x, wzxeYr,‘ KMJX, WLVQ, WYFE, WIOT, WRUF.
Girls (EMI America) ung e Hots: 1 KSPN. Mediums: 13 including WBAB, WMMS, KCAL.
TED NUGENT (75) PGRENENDERSIYSS) ENGLISH BEAT “'Best Friend”” {IRS/A&M)} 23/1 (27/2)
Tied Up In Love (Atlantic) Middle Of The Road (Sire/WB) Adds: KKRQ. Hots: 2 WBCN, WAAF. Mediums: 20 including WHJY, KSHE, WAAL, WTKX, WTUE.
DAN FOGELBERG (47) JOHN LENNON (124} PAUL YOUNG ““Come Back & Stay’’ (Columbia) 22/6 {16/5)
L of L (Full M /Epic) Nobody Told Me (Polydor/PolyGram) Adds: KMEL, KQDS, KIDQ, WOAY, KAWY, KZOQ. Hots: 2 WXRT, KSPN. Mediums: 15 including
anguage B (AT LAEEINA TS GENESIS (113) WRXT, WBAB, WMMS, KBCO. CHEZ-FM, WPDH, WTKX, WWCT.
BON JOVI (41) That's All (Atlantic) LIONEL RICHIE **Running With The Night" (Motown) 21/1 (23/2)
Runaway (Mercury/PolyGram} 86 Adds: WCKN. Hots: 12 including KMBQ, WMMS, KWK, K87. Mediums: 9 including WLUP, WAMX,
JOHN LENNON (41) ROLLING STONES (86) WZXY, WIMZ, KGGO.
I‘m Stepping Out (Polydor/PolyGram} She Was Hot (Rolling Stones/Atco) WIRE TRAIN ‘'Chamber Of Hellos’* (415/Columbia) 19/9 (16/12)
KENNY LOGGINS (36) JOURNEY (86) Adds including WSHE, KQAK, WQBK, WPDH. Hots: 5 including WLIR, KROQ, 91X. Mediums: 9
Footloose (Columbia) Ask The Lonely (MCA) including WBCN, WXRT, KFOG, KLPX.
PRETENDERS ‘‘Show Me’* (Sire/WB) 20/1 (24/20)
 Adds: KUFO. Hots: 12 including WLIR, WMMR, WHJY, WSHE, WXRT, KLOS, KUPD, WPYX, WKTM,
. — m WLVQ, KPOI. Mediums: 6 including WRXT, WQDR, WWCT, KILO.
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BLUE OYSTER CuLT
anc

ENGLISH BEAT
RE-PLEX

REAL LIFE

IHN HEATT

YNDI LAUPER
AOAM ANT

KTXQ/Dallas
{214) 528-5500

PD: TOM OWENS
MD: DRAXE HALL

ROLLING STONES
BILLY ITOL
NIGHT RANGER
BLUE OYSTER QULT

JOMN LEMNON
o

sesoa

Parallel Two
________— ]

WQMF{Louisville
(502) 589-4400

PO: TOM OMENS
MD: DUKE MEYERS

38 SPECIAL
ROMANTICS
DMIGHT TWILLEY BAN

WKTM/Charleston
803) 554-7154

@: ALICIA MENDICING
. LEE GELLINS

Bot
VAN HALEW
PRETENOERS
Jam LEMNON
™ 0P A KIND
JOMN COUGAR MELLEN
yes

3
CHRISTINE MCVIE
CYNDI LAUPER
WYTS

JUDAS PRIZST
HOWARD JOMES
UToR 18
VANDENBERG

DWIGHT TWILLEY BAN

KLBJ/Austin
(512) 4746543

PD: CLARK RYAN

GEMESIS

KEADPINS
BILLY IPOL
FIREFALL
NIGHT RANGER
an

REAL LIFE

TLOOSE

ro
CHRISTINE NCVIE

* WFYViJacksonviile
(904) 642-1055

PO QIMIS JONES
Mp. LEX STALEY

.
5«.
1
&

Mot
STREETS
DEAR ENEMY
ABC
& DWIGHT TWILLEY BAN

* KNCN/Corpus Christi
(512) 855-4841
0: 0B MAZIO
WO: MNDO COMINA

:
:

* WDIZ!Orlando
(305) 845-1802

PO: RAD MESSICK

RAN
CHRISTINE MCVIE
s
JOHN COUGAR MELLEN
ROLLING STONES
NIGNT RANGER
MOTLEY CRUE
077X CSBOURNE

Medim
m1LLY 1DOL
POOTLOOSE

.

a DVIGHT TWILLEY BAN
RE-PLEX
STEVIZ NICKS
A NIGHT IN HEAVEN
JUDAS PRIEST
xiss

ACCEPT
MEADPINS
VANDENBERS

Light Adds
RATNBOW

* WIMZ/Knoxvlitle
(815) 525-6000

PD: KERRY LAMBERT

LIONEL RICHIE
38 SPECIAL
18

cENESIS
BLTON JoMN
TMO OF A KIND

BMLLY JOEL
HUEY LEWIS
PRETENDERS

- KMBQ/Shreveport
{318) 425-8692

PO: DICK BASCOM
MD: MICK LANE

LIONEL RICHTY

Yes
& JOMN COUGAR MELLEN

cRuE
» GOLOEN EARRING

* WQDR/Raleigh

RAY PARKER JR

“YNDI LAUPER

WNOR/Nortolk
{804) 623-9667
PD: FON REGER

MD: DAVID HILLARY

Hoe
VAN HALEN (M
™0 OF A KIND
YES (M)
ROLLING STONES (M)
38 SPECIAL
JGHN COUGAR MELLEN
GENESIS (M)
BILLY 1DOL
ALAN PARSCNS
EDOLE MONEY
SAGA
HUEY LEWIS
PRETENDERS
Jam LENNON

Hodium

* WZXR/Memphis
{801) 726-0060
PD: JaMN NIVERS
D¢ oM STEIN

ot

38 SPECIAL (M}
JOMN LENNON (M)
VAN HALEN (W)

JUDAS PRIEST
NoTLEY

(919) 832-8311
PD: TGN EVANS
ASST. PD: BOB WLLTON

WOWE/Chattanooga
(615) 267-1050

PD: TONY DAVIS

FIXx
JUDAS PRIEST
02ZY OSBOURNE

* WZXY/Kingsport
(615)246-8131
PD. REGGIEZ JORDAN
ASST. PD: JOMN XELLY

Bt

vEs
38 SPECIAL

HEADPINS
PETER SCHILLING
a BON FOVI
REAL LIFE

w0
JACEBON BROWNE
rooTLO0SE
CHRISTINE MCVIE
NEAVEN

anc

ALCATRAZZ

UTeR 1A

HOWARD JONES

A WIGRT DN KEAVEN
GIRLECHOOL
PREVIEW

HrTS

IAN ANDERSON

DWIGHT TWILLEY BAN
ACCERT
TINA TURNER
TED WUGENT

* WTKX/Pensacoia
(904) 438-7543
$0: MARK DAVID SAMYER

JOMN CDUGAR MELLEN

38 SPECIAL

DURAN DURAN
Rediom

Jomn LENNON

BONGOS.

A WGHT IN HEAVER

CHRISTINE MCVIE

BOR DYLAN

HOWARD JOMES

WANG CQHUNG

OWIGHT TWILLEY BAN
JUDAS PRIEST
8N Jovi

* WYMX/Augusta
(404) 722-1302
0! CHUCK WHITAXER
WOr IAY SISSON

" WKQQiLexington
(606) 252-6694
D oAVE RRUSEMKLAUS
MD: KURT NATHIES

CHRISTINE MCVIE
ROLLING STONES (W)
GENESIS (M

YES (M|

PRETENDERS

ABC

JOHN COUGAR MELLEN (M
MANFRED WANN

& A NIGHT TN HEAVEN
BILLY TDOL

BLUE OYSTER CULT
Medic

HOWARD, JONES
CYNDI LAUPER
NIGHT RANGER
HEADPINS

38 SPECTAL

* WCKN/Greenville-
Spartensburg
(803)226-1511
PO STEVE CHRIS

ot

AN KALEN (M)
PRETENDERS (M)
JaNN COUGAR MELLEN (W)

a LIONEL RICHIE

* WRXL/Richmond
(804) 282-973t
P01 GARY GiASE
D+ PAUL SHUGRUE

* KISS/San Antonio
(512) 2238211

PD: GREG STEVENS
MO TEMPIZ LINDSEY

B0t
VAN HKALEN (N}

« KXZL/San Antonio
(512)226-6444

MO LISA GILES

Bor

38 SPECIAL

MOTLEY CRUE

x1ss

VAN HALEN (M)

ozEY GEBOURN

PRETENDERS (M)

YES (M)

SILLY IDOL
ned1,

OURAN DURAN
HEADPINS
RE-FLEX
VANDENBERG

uToP LA
MITMAEL SCHENXEK G
OWIGHT TWILLEY BAN

WLRS/Loulsville
(502 585-5178
PO DAN DEELY
MD: BRIAN CHRISTOPHER
Hot
HEY LewIs
38 SPECIAL
»

ALAN PARSONS
BILLY IDOL
PHETENDERS
JOMN COUGAR MELLEW
™ 0F A KIND

-t
NIGHT RANGER
PAUL FOOGERS
ves
CON FELDER
JOMN LEMNHON
GENES1S
BLUE OYETER CULT
A NIGHT IN HEAVEN

* WKZL/Winston-Salem
919-996-2217
POt TOM COLLINS
MD: OHDCK HOLLOMAY

WOTELS
TN LENNON
38 SPECIAL
ves
Nodim
ns»
A NIGHT IN HEAVEN
VANDENDERG
PRV 1EW
WUEY LZWIS
HEADPINS
RYTS
CHRISTINE MCVIE
EURYTIMNICE
ELTON JoMN

* WKDF/Nashville
{615) 244-9532

PD: SNOKEY RIVERS
ASST. PD: DAVID WALL

[
YES (M)
JOHN COUGAR MELLEN (M)
38 SPECIAL (M)
A xIND

* KRIX/Brownsvllle
(512) 350-9899

P01 GARY STEELY
¥D; RICHARD BROOKS

[
T™O OF A KIND
JGEM LEWON
VAN WALEN (M}
GENES1S
PRETENDERS
38 SPECIAL
OURAN

ves
MANTRED HANN
MOTLEY CRUE (M}

NENR
0zZZ¥ OBBOURNE
nediam

A NIGHT TN KEAVEW
ROLLING STONES
BILLY 1DOL

HUTY LEVIS

JOMN COUGAR MELLEN

)

MICHAEL JACKSON

JUDAS PRIEST
Light Rdde

CHRISTINE MCVIE

AccEPT

BON JVI

* KLAQ/E! Paso
(915) 544-8864

POI ARIN MICHAELS
MD: PEPE LOPEZ

Bot
VAN HALEN (M)

GENESIS (%)

Yes (M)

PRETENDERS (M}

20y COUGRR MELLEN (M)
38 SPECIAL (M)

™™ OF A KIND

nOTELS

ROLLING STONES (M)
REAL LIFE

STEVIZ MICXS
MOTLEY CRUE (M)

0ZZY CBBOURNE.
NIGHT RANGER

- KMJXiLIttle Rock
{501) 329-3808

D) TOM w000
W TOMMY SKITH

* WROQ/Charlotte
(704) 3926191
PD: INCK CANIEL
(FROZEN)
Hox
YES (m)

GEWESIS (M)

PRETENDERS (M)

NIGHT RANGZR

MOTLEY CRUE

NICHASL JACKSON
-

LIONEL RICHTE
OMISTING MVIE

MICMAEL SCHENTE® G
BAXTER FOAFbmers

KSMB/Latayette
{318) 232-1311
P01 SCOTT SEGRAVES

RAY PARKES JR.

CHRISTINE WCVIE
MICHASL JACTBON

mediom
BLUZ OfSTER CULT
VANDENBERG
BILLY JOEL
NBvEN

KFMX{Lubbock
(808)747-1224
P00 AT LA

o: JeseE RN

Bot
GENESIS (M)
™ OF A KIND
VAN HALEN (M)
DURAN DURAN
PRETENDERS (M)
MOTLEY CRUE
STEVIE NICKS

a EURYTHNICS
JOMN LENNON (M)

Nedium

ves
FOLLING STONES
REAL LIFE
siLly fooL

KUFO/Odessa
(915) 366-2801

o 3. mrcRARL scorr
D: STEVE DRISCOLL

[
022¥ OSBOURNE
“oTELS.

WEST

WRUF/Gainesville
(904) 392-0771

P0: WRRY QSCOTT

HD1 GREG HAMER

PREV IO

MOTLEY CRUE

FOMANTICS
VANDENBERG
HEADP INS
ABc

* WEBN/Cincinnati
{513) 871-8500
PO: DEMTON KARR
Wo: CURT GARY

Bot
ROBERT PLANT (M)
GovEsis

KROXUS

NIGHT RANGER

YES (M)

JAN COUGAR MELLEN (M}
ROMANT 1C8

VAN HALEN

JoHe LENNON

R INBOW

STREETS

Parallel One

ALDO NOVA

Continued on next page

~° Page 81

* KWKISt. Louls
(314) 644-1380

PD: BEAU RAINES
MOt SCOTT ALEXANDER

Bt
GENESIS (M)

WSKS/Cincinnati
(513) 868-3696

PD: PAUL PREDRICKS

D: RTY BENDER

A NIGHT IN HEAVEW
XROXUS

VAN HALEN
CQURISTINE WCVIE

WLUP/Chicago
(312) 440-5270
20 GREG SOLX

WD¢ BILL EVANS

" WMMS/Cle
(218) 781-9667
OM: JCHN GORMAN
w: KID 120

Hot
VAN HALEN (®}
PRETENDERS (N}

Ly
DI tAuPER
MICHAEL JACKBON

roTE
ROLLING STONES

& ANERICAN COMEDY NE

2 DAN POGELBERG

a DWIGHT TWILLEY BAN




Page 82

* KSHEISt. Louls
(314) 8421111
" GoRooN ATKINS

Bot
GENESIS
Yes

38 SPECIAL
POLLING STONES
BLUE OYSTER QULT
JON COUGAR MELLEN

I
OURAN TURAN
GIRLSCHOOL
ALARM

HELIX

ALAN PARSONS
SIMON TOMNSEND
WASTED

HEAVER

CERISTINE MCVIE
TAN AMDERSQN

* WQFM/Milwaukee
(414) 276-2040
P01 LEE ARNOLD
KD: ANDY BLOON

ot
crNEs1S
38 SPECIAL

ALAS
MOTLEY CRUE

ver
+ TED NUGEWT
3 DWIGHT TWILLEY BAN
5+ BON JVT
v coup

Light Adde
APRIL WINE

' WLLZDetroit
(313) 863-1800

PO: JOE URAIEL
©: OUG PODELL

38 SPECIAL
YES

RAINBOW

NICHT RANGER
ALAN PARSONS

A NIGHT IN sEAVEN

KKCi/Kansas City
(B16)531-3400
. MIKE WITE

DAN POGELBERG

* KQRS/Minneapolis
{612) 545-560%
WD LYNN WELLS

MIDWEST (continued)

° WRIF{Detroit
(313) 444-1010

PD: MARK PASKAN
MD: MICHAEZL mAYER

poLIcE
GENESIS (M}

YES

RAT¥BOW

JOHN COUGAR MELLEN (M)

* KYYS/Kansas City
{816) 753-4587

PD: JOE MCCABE
MD: RANDY BALZY

not
o LENNON (M)
cENES TS

YES

JOHN COUGAR «ELLEN
38 SPECIAL

* WMET/Chicago
{312) 828-9191
PD. RICH MEYER
1O, BRXCE WHEELER
(rROZEN)

ot
GENESIS (M)

Yes
38 SPECTAL (M)

A KIGHT IN HEAVEN

aurus
STREETS

RUFUS & CHAKA
HUEY LEWIS
T™O OF A KIND
FIxx

BAXTER ROBERTSON

WXRT/Chicago
(312} 7771700

PD: NORM WINER

"D JoMN KRVCS

Qme
BILL MELSON
WIRE TRAIN

SPECTMEN
WAS (NOT WAS)
NEWA

JIMNY THE HOOVER
PARL es
STEWART COPELAND

HANG c

AMERICAN CTWE ¥ NE

e ——

Parallel Two

Eeie il

© KQDSiDuluth
{218) 728-6421

PD. ewiAN TAYLOR
ASST PR DAN MLHANL

nox
VAN HALEN %

CENESIS (M)

JGHN COUGAR MELLEN (¥)
PRETENDERS (M)

38 SPECTAL (M)

BILLY I0OL (M)

Ja LEMMON (L)

YEE (M)

NIGNT RANGER (M)

KGGO/Des Moines
(515) 2656181

PD. LARRY MOFFITT
MD: JACK EMERSON

Bot
VAN HALEN (M}
STREETS

A NIGHT IN HEAVEN
MATTHEW WILOER
RAINBOW

YES (M)

AS
NIGHT RANGER

DWIGHT TWILLEY BAN

KEZO/Omaha
{402) 592-5300
FO: GREG GILLISPIE
. JOE 8LOOD

JUDAS PRIEST
BlLLY 1DOL

FIxx

A NIGHT IN KEAVEN

WLAVIGrand Rapids
(616) 456-5461

PD: TONY GATES

MO KTKE SIRIANKT

Bot
38 SPECIAL

BILLY 100L

ves

GENEs 15

JOMM COUGAR MELLEN

PRETENDERS

WAPL/Appleton
(414) 734.9226

PO: WAYNE SHAYNE
MD. MARK COULTER

Hot
VAN MALEN
s

3 SPECIAL

81LLY foOL

JOMN COUGAR MLLLEN
MANFHED MANN
MRS pRIEST

JoME LEWNN

TED MUGEVT

CHRISTINE MCV:E

xIND
GRAY STAR
HEACPING

a DWIGHT TWILLEY BAN

& JIN CARROLL BAND

2 GOLDEN EARRING.

° WXKE/Ft. Wayne
(219} 484-0580

PD: RICK wEST
MD: HAL BRANDT

* WTUE/Dayton
(513) 224-1501
PO: BILL PUGH
MD: BOB CLARK

Hor
YES (M)

JONN COUGAR MELLEN (M)
38 SPECIAL (M)

* KICT/Wichna
(316) 722-5600

PD: BILL WEUUN
M. LET FOBERTS

YES (M)

PRETENDERS (M)

™0 OF A KIND
4 DURAN DURAN

Light Adde

' WWCT/Peoria
{308} 674-2000
PD: JEFF MIRPHY
KD: JOWN AMBERG

ETS
JOMN COUGAR MELLEN (M
HUEY LEWIS

a DAN POGEZLBERG
38 SPECIAL (M)

JUUAS PRIEST

ALCATRAZZ

DWIGHT TWILLEY BAN
Light hads

TED NUGENT

MICHAEL SCHENKER ¢

° WXLP/Davenport
(319) 326-2541
0. GABE BAPTISTE
w0, TERRY DUGAN

Hot
VAN HALEN (M)

0ZZY OSBOURNE
RADLLING STONES

NIGNT RANGER
REAL LIFE

Uror A

MOTLEY CRUEZ

JCHN COUGAR MELLEN

BILLY 1DOL
CHRISTINE MCVIE

+ FURYTHMICS

° KATT/Oklahoma City
(405) 631-8881
PD: WARREN WILLIAMS
MD: PAT WELSH

VAN HALEN (W)

38 SPECIAL

vEs

ROBERT PLANT

HUEY LEWIS (M)

GENESIS (M)

NIGHT RANGER (M

PRETENDERS (M)
aat;

-
IO TENNON
a EDDIE MONEY

QrET moT
CHRISTINE MCVIE
anc

° WIOT/Toledo
(419) 248-3377
PD: TERRY SULLIVAN
w: THE Oz

nor

JOMN COUGAR MELLEN (M
VAN HALEN (K)

GENESIS (M)
MOTELS.
DURAN TURAN

PRETENDERS (M)

A NIGHT IN KEAVEN
Hadim

JUDAS PRIEST

CHRISTINE MCVIE
JOmE LENNON

2z Top
FIxXx
BILLY 1oOL
Kiss

38 SPECIAL
aBC

MWOTLEY CRUE

* WYFE/Rockford
(815} 877-3075

PD: BRENT ALBERTS

Bot
ROLLING STQNES
DURAN TURAN

IOHN COUGAR MELLEN
YES

PAT BENATAR
FOMANTICS

GENES IS
39 SPECIAL

DWIGHT TWILLEY BN
BON JOVI
®IND

* WOOS/Canton
(216) 492-5630
i RICK SINGER
MD: ANDY SANDERBECY

VAN HALEN (M}{L}
SDO1E MONEY

NOVA
ROLLING STONES
BLUL OYSTER CULT
BILLY 10OL

MOTELS
CHRISTINE MCVIE

* KMOD/Tulsa
(918) 664-2810
Po: GUARLIE WEST
o IIn Jowes

FOLLING STONES
uTOPIA
HYTS
PREV [EW
STRERTS
0N JONT
RA1NBOW
JUDAS PRIEST
HELIX
RE-FLEX
BAXTER ROBERTSON
anc

Light Adda
AccEPT
DAN FOGELBERC
x18p
MICHAEL SCHENKER ¢
WIRE TRAIN

° WIBA/Madison
(608} 274-5450
PD: DAVE ERVIN

38 SPECTAL
DURAN CURAN
PRETENDERS
JOMN COUGAR MELLEN
MUEY LEWIS

7100
MOTLEY CRUE
BILLY DOL

EURYTHMICS

VANDENBERG

ALCATRAZZ

(317) 257.7565

M: ROBIN LUSE

Hot

JONN COUGAR MELLEM (M)
YES (M)
PRETENDERS (M)
VAN HALEN (M)
GENESIS (M)

R NNON (M
18 SPECIAL (M)
a A RIGHT IN HEAVEN

A DURAN URAN

Nedim
ROLLING STONES
BLUE OYSTER CULT
WO OF A KIND
o22Y CEBOURNE
HEAVER
x158

* CITI-FM/Winnipeg
(204) 786-6181

PO: STEVE YOG
MD: ANDY TROST

Bot
GENES IS

JQNN COUGAR MELLEN
ROLLING STQNES
MOTLEY CRUE

asc

yes
022¥ OSBOURNE
w2

BILLY IDOL

RE-PLEX
DURAN DORAN
EURYTHMICS
nedtim
PLATINUM BLONDE
SAGA
MANFRED MANN
COREY HART
BLUE OYSTER CULT
38 SPECIAL
HEADPINS
SLIPSTREAN

* WLVQIColumbus
{614) 2241271
0 PAT STILL
MD: LEE RANDALL

ot
vES

JHN CDUGAR MELLEN
GENESIS

ROMANT I

38 SPECTAL
PRETENDERS

WLVQ HOMEGROWN
v

WANG CHUNG.
DWIGHT TWILLEY BAM

°© WWCK/Ftint
(313} 744-1570

PD: MARK MILLER
MD. LINDA LANSI

Hot
MICHAZL JACKEON
DURAN TURAN (M}
38 SPECIAL

VAN BALEN (M
BILLY 1DOL

THO OF A KIND
MANTRED MANN

REAL LIFE

FOLLING STONKS (M)
PRETENTERS (M)

JaM LEWNON
SURYTHMICS
OHRISTINE MCV:E
A NIGHT IN WEAVEN
> DWIGHT TWILLEY RA}
1 FOOTLOOSE
s UToPIA
> GOLDEN EARRING

* WFBQ/Indianapolis

WCPZ/Sandusky
{419)625-1010

PD: BOB BEDI

Parallel Three
O O Y G

SIMON TOWNSEND

PREV 10w

ENGLISH BEAT
BAY CA

2 DWIGIT TWILLEY BAN
a Newa

KLYV{Dubuque
{319)557-1040
D. ROBETRT VELCK

MD: TIM JARSEN

Bot
DURRN CURAN

QIET mOT

HUEY LEW1S

GENESIS (M)

JOHN COUGAR MELLEN (M)
PAUL MCCARTHEY

YES (M)

38 SPECIAL

2OOIE MONEY

BILLY TDOL

TWO GF A KIND
PRETENDERS

A NIGHT IN REAVEN

STEVIE NICKS
ad

ROBERT PLANT
r1ss

MANFRED MANN
EURYTHNICS
POOTLOOSE
utop 1A
CHRISTINE MCVIE
CYNDI LAUPER

KFMQiLincoln
(402) 476-8565
PO: TOM BARKER

MO AT ErTREN

CMISTINE MCVIE
BB DYLAN

BLUE OYSTER CULT
RE-PLEX

WIQB/ANnN Arbor
{313)662-2881

P0: LES COOK

MD: MIKE BELANGER

JQHW LENNON (M)
JCHN COUGAR MELLEN
VAN MALEN (W)
GENESIS
YES (M)
PRETENDERS

a CHRISTINE MCVIE
MUEY LEWIS
roOTLOCSE
CURAR JURAN
ROLLING STONES (M)

EURYTHMICS

WDEK/DeKalb
(815) 756-9250
PD. WARD HOLAES
MD: JOANT WILLIAMS

Hot
PRETENDERS
MANFRED wat
ves

ROLLING STONES
GENES 1S

BAXTER ROBERTSOR
S™ WART COPELAND
HOWARD JONES
Light Adda
MARSMALL TUCKER BA

GOLDEN EARRING
CHINA CRIS1S
X180

R&R/Friday, January 27, 1984

WYER/Mt. Carmel
(618]262-5111 KMEL/San Franclsco
PO PAUL VITON (415) 391-9400
Mo: OREXEL EPORD P0: UACK SILVER

="

KSQY/Rapid City
(605)578-3533

PD. GREGG OLSON
VO JEFT WICHAZLS

KO GENO MITCHELLINI
o ot

RAOLLING STONES (M) VAN HALEN sot

o i iy PRETENDERS VAN HALEW

NIGHT RANGER (M) HEADEINS =S

G NOTLEY CRUE coNEsis

e Jwas przesT 38 sPECIAL

02z aSBOURNE

VAN MALEN (K} HEZTENDERS]
STEVIE NICKS ves DON FELDER
= 38 SPECIAL KUY LEWIS
THO OF A KIND I £7 O (1D ROMANTICS

JaoHN LEWNON
REAL LITE
OTELS JOM COUGAR MELLEN
QRTURE CLUB

EURYTHMICS

BLUE OYSTER CULT =)
072¥ OBBOURNE i 1AN ARDZRSGH
oN FELDER eoEPT EURYTHNT CS
ENGLISH BEAT e BOB CTLAN
v2 o & D ™0 OF A XIND
e STREETS PAUL RODGERS
KICMAEL JACKSON bow FELOER SIMOW TOWNSEND
o HYTS JOHN COUGAR MELLEN
fLTN Jo EURYTHNICS ALAR PARSOMS
1N ANOERSGN BT T TR
REAL LIFE AT D A NIGHT DN HEAVES
JON LERNON ENGLISH BEAT SACH)
SUpURES BILLY IDOL RE-FLEX
READPINS D ABc
CYNDI LAUPER —rex REAL LIPE
mTLEY CRUE T a3 VANDENBERG
CRISTINE MCVIE TS RALL & OATES
&0 BAXTER ROBERTSON JEAINECM)
PoOTLOOSE o ToP A
WINK DEVILLE 3 s
Light adds el PN GED I Lo
GOLDER EARRING s EcOIE & TIOE
808 Jov1 o A Jov1
DNIGHT TWILLEY BAN HEAVEN Light Adds
o s DVIGKT THILLEY BAW
MICHAZL SCHENKER G HUEY LZWIS PAUL YOUNG
JIM CARROLL BAND FOOTLOOSE GRACE SLICK
TED NUGENT Liht adds PoOTLOOSK
GRACE SLICK B an
WIRE TRAIN
GOLDEN EARRING
a MICHAEL SCHENKER G
KKRQ/towa City- 2SUNAMT KUPD/Phoenix
Cedar Rapids DWIGHT TWILLEY BAN (602) 838-3062
(319) 354-9500 TED NUGENT
¥0; TED BURTON JACOBSEN DAN POGELBERG FO. VAL McINTOSH

% 58 ooy MD: CURTISS JOHWSON
ot

THO OF A KIND

A NIGHT TN HEAVEN

VAN HALEN (M)
PRETENDERS (M)
GENESIS (M

WBYG/Kankakee e s
{815) 939-4541 POLICE
PD. BILL TAYLOR ‘:":;TE
MD: CHRISTIE KAYNILL a
RE-FLEX
REAL LIFE
BAXTER FOBERTSON
AN HALE
ooy VDENIERG
ROLLING STONES A RERTEST
CHRISTINE MCVIE YES ediad
uToR 1A e £5D Quier mor
HYTS JOHN COUGAR MELLEN a DWIGHT TWILLEY BAN
DEAR ENEMY HUEY LEWIS & CHRISTINE MCVIE
ENGLISK BEAT REAL LIFE @ A KIGHT IN HEAVEN
DWIGHT TWILLEY BAN JOMN LENNON a TED NUGENT
PRETENDERS
MANFRED MAMN
ROMARTICS
EURYTINICS
KQWB/Fargo Modium KBPI/Denver
(218) 236-7900 DURAN DURAN {303) 936-2313
qnryss cLus :
PD: JON ERDAHL 38 SPECIAL MO: ZAX PNILLIPS
HEADP INS

16 SPECIAL
™G OF A XIND XANSAS
:unm" N HEAVEN CHRISTINE MCVIE STREETS
uToP 1A HUEY LEWIS
PAUL ROOGERS
oy iwis s o, pres
PRETENDE &5 ENGLISH BEAT VAN HALEN
ALAN PARSONS
RAY PARKER JR NIGHT RANGER
GENES 1S ORPHAN
o FOBERT PLANY

cmIsTIvE mevis Lige aote roris
EURYTHMICS GOLDEN IARRING DURAR  DURAN
REAL LIPE A NIGHMT IN HEAVEN STEVIE NICKS
BLUE OYSTER CULT DWIGHT TWILLEY BAN
rooTLaos e Gy cevoums
Ui has = T
s oot oo roctaERG Sox 7rioen
o rvon rooriooss S Lrwmon
:zl',;lS:nL'Rﬂ! MICHAEL, SCHENKEZR G PRETENDE RS
o sLi orseR it
pea
= or
-

D NUGENT
CHRISTINE MCYVIE

* K-97/Edmonton
{403) 428-8597

PD: NEIL EDWARDS

Parallel One
e s e

prETENDE
. srLy JoEL
KQAK/San Francisco :’:': ;";"‘,f .,Eudﬁmz
(415)474-9100 HOWARD JONES 0N LENNGN
PO BOB HEYMANN HUEY LEWL VAN HALEN (M}
"o 02 Sex BEAT BIG COUNTRY (M)
NinA HAGEN &

e Jam COUAR MELLEN roxY WS IC
PRETENDERS PAUL YOUNC MICHAEL JACXSON
ADAM ANT MOTELS HALL & OATES (M}
ROLL ING STONES BLUEPRINT BOB OYLAN (M)
CULTURE CLUB SPECIMEN EURYTHMICS
DURAN TURAN LOS LoBOS HEADPINS (4]
8Ly 100 THREE 0' LocK TORONTO.
EURYTHMICS LET'S ACTIVE 18 SPECIAL (M}
cure SULCIOAL TENDENCIE 3 NANTRED Mo
v A A NIGHT 1n HEAVEN
CYNDI LAUPER ENGLISH BEAT o7ZY CEBOUN!
RE-FLEX HERBIE HANCOCK COREY HART

x INK DEVILLE
& SUBURBS uroria ABC
CymsLips THOMPSON WINS 0
TEARS FOR FEARS PRIN BLUE OYSTER QULT
UNT TONI BASDL T HUEY LEW1S
WENDY & ROCKETS Light Asdy CHILLIWACK
FIXX JIM CARROLL SAND STREFTHEART
STEWART COPELAND OWIGHT TWILLEY BAN Light Adds
SIMPLE MINDS "RISTINA CHRISTINE MCVIE
—diom FRACE SLICK RIDNIGHT i1
PEBBIE WARRY BECRENREOGE ieT Rior

Continued on next page
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* KISW/Seattle
(206) 285-7625
PO: GARY BRYAW
MD: STEVE SLATON

JOMe COUGAR MELLEN
PRETENDERS
ALDO NOVA

* KDKB/Phoenix
{602) 897-9300
P0: JEPP SATTLER
WD 3. DAVID HOLMES

Bot
38 SPECIAL (M)

30N 1ENNON

* KCAL/San Bernardino
(714) 825-5020

PO: JIN JAMES
MD: MIKE STEWART

RE-TLEX
CYNDI LAUPZR
PREY 1%
VANDENBERG
SAXTZR ROBERTSON
BIRLY 1POL
ADAN AWT
N NIGHT IN HEAVEN
REAL LIFE
PIxx

a DWIGNT TWILLEY BAN

anmne

2 NEWA

anc
18 sPECIAL
NICK HEYWARD

a CHINA CRISIS

KFOG/San Francisco
(415) 885-1045

PD: DAVE LOGAN

KLOS/Los Angeles
(213) 557-7250

P0: TOMMY NADGES
MDI RUTH PINEDO

* KGB-FM/San Diego
(619) 292-1360

Bt
80D DYLAN

VZZY CSBOURNE (M1
GENES1S (M)
BILLY 1DOL

HUEY LEWIS

WIGHT RANGER

WEST (continued)

PRETENDERS {M)

VAN WALEN {¥]
Hedium

BLUE OTSTER QULT

PAUL ROOGERS
FOLLING STONES
30 SPECTAL

vz

YES
BON JOV1
HYTS

a DWIGHT TWILLEY BAN
VANDENBERG

KOLA/San Bernardino
(714) 825-9952

PO: AL BARNETT

Hot
MOTLEY CRUE

VAR HALEN (W)
ROLLING STONES {M]
18 SPECIAL
PRETENDERS (M}

s Quier mor
@Y 0BBOURNE

HOTELS
a CHRISTINE MCVIE

* KZEL/Eugene
(503) 404-4304
#D: KEN MARTIN

Bot

YES (M)
30 SPECIAL ()
T™O OF A KIND
JGHN COUGAR MELLEN (M)
PRETENDERS (M}
Ls

notE:
VAN HALEN {M)

POLLING STONES (M}
Medt

-
BILLY 10OL
A NIGHT DN HEAVEN
NOTLEY CRUE
CHRISTINE MCVIE
NIGHT RANGER
HEADPINS
02ZY OSBOURNE
Kiss
HEAVEX
BLUE OYSTER CULT
ROMANT1CS
Quirr mEoT
BIC COUNTRY
MANPRED MANY
o LpmoN
JIDAS PRIEST
a DMI@IT TWILLEY BAN
a2z o

* KRQR/San Francisco
(415) 7654036

PD: JON RUSSELL
MD: RON GARRETT

NIGHT RANGER

JOHNN COUGAH MELLEN
38 SPECIAL
EDDIE WONEY

TS
GENESIS

ACCEPT

KINK/Portland
{503) 226-5000
70: RICK SCOTT
M