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Carnegie Commission Suggests Commercial
Radio Pay For Public Broadcasting Growth

What should be the future for
public radio? Double the number
of stations by 1985, provide even
more programming alternatives;
place more emphasis on EEO,
community ascertainment and
minority involvement; and more
reliance on audience measure-
ment techniques — just like com-
mercial counterparts down the
street.

And what’s more, Congress
should make commercial radio
stations foot part of the tab for
this expansion by charging a *“‘spec-
trum fee.”

These partial conclusions were
made public on Tuesday (1-30) by
the Carnegie Commission on the
Future of Public Broadcasting,

which has spent the past 18 months -

and $1 million on a new study.

“What's good for America’s oil
companies is good for American
broadcasters,” Columbia Univer-
sity President and Commission
Chairman Bill McGill told mem-
bers of the press Tuesday (1-30).
Speaking at the Waldorf Astoria
in New York, he explained that
just as oil companies pay to lease
public land to drill for oil, broad-
casters should pay for using the
public’s airwaves.

Leonard Reinsch, Chairman of
the Board of Cox Broadcasting Co.,
told the group that Cox supports a

“spectrum fee.”’ Asked if he would
use his influence to get broadcas-
ters to support the fee concept, he
told R&R, “I’'m retired and can’t
really speak for Cox now, since
General Electric has purchased
the company.”’

New Public Radio
Organization

The 408-page report, entitled “A
Public Trust,” suggests restruc-
turing the current public broad-
casting system. To accomplish re-
organization, the Commission re-
commends 1) replacement of CPB
{(Corporation for Public Broad-
casting) with the PTT (Public
Telecommunications Trust), a
private, nonprofit organization
governed by a Presidentially-
appointed nine-member board;
2) establishment of PSE (Pro-
gram Serviced Endowment), which
would underwrite a diversity of
radio and TV productions, program
services and research- projects;
3) increased funding for public
broadcasting to $1.2 billion by
1985 (in 1977, public broadcasting
received $482 million) with local
outlets getting $1 for every $1.50
they raise; 4) creation by Con-
gress of a spectrum usage fee to
be used to increase federal appro-
priations to public TV and radio;
and 5) reaching 90% of the popu-

Sebastian Exits KHJ;
Chuck Martin Named New PD

John Sebastian has exited the
Program Directorship of KHJ/
Los Angeles, and evening air per-
sonality Chuck Martin has assumed
the PD position in his place.

Sebastian told R&R: “I'd like to

thank (RKO Radio President)
Dwight Case and (KHJ GM) Tim
Sullivan for the great opportunity
of working at KHJ for these past
13 months. We accomplished much
of what we were striving for —

CARTER NAMED MARKETING VP

Fead Named RCA Sales VP,

Stays In L.A.

Bob Fead has been appointad
Division Vice President, Sales &
Distribution, at RCA Records, fol-
lowing the recent distribution
agreement between RCA and A&M
(R&R, 1-19). Fead had been Senior
Vice President/Director of Market-
ing and Distribution at A&M, and
will continue to be based in Los An-
geles; the resolution of Fead’s loca-
tion apparently delayed the an-
nouncement of his new RCA posi-
tion (reported as likely two weeks
ago in R&R). Fead will be in ““full
command’ of RCA ’s branch and
distribution network, in charge of
selling all RCA, A&M and Asso-

Bob Fead
ciated Labels product. He will re-
port to RCA President Robert
Summer. Fead started his career
as a Liberty Records promotion
{Continued on page 30)

lation (from approximately 65%
in 1978), including addition of up
to 300 new public radio stations,
many of which would be controlled
by minorities.

“Fundamentally Flawed”’

In a policy statement, the Com-
mission says it reluctantly con-
cludes “that the present arrange-
ment of public broadcasting’s

{Continued on page 30)

FINAL ARRANGEMENTS STILL PENDING

MCA Purchase Of ABC

Nearly Set

MCA’s purchase of ABC Rec-
ords, widely rumored of late and
prematurely published as fact
elsewhere, is very close to final
realization, but a formal agree-
ment and decisions as to the absorp-
tion by MCA of ABC'’s staffers are
yet to be completed, and may
prove complicated.

A source close to MCA Records
termed the agreement as ‘‘more

WALD ISSUES OUTRAGED DENIAL

than a distribution deal,” and
reports have termed it an outright
purchase of the financiaily troubled
ABC label by MCA. The MCA ac-
quisition of ABC, which was inde-
pendently distributed, will consti-
tute another severe blow to inde-
pendents already trying to cope
with the loss of the A&M account
when that label signed a distribu-
tion agreement with RCA.

Chicago/Mafia Link Accusations Splashed By Newspapers

Reports of meetings between
Chicago drummer Danny Sera-
phine and reputed Mafia figures
were transformed into a front
page Wall Street Journal story
Monday (1-29) and banner head-
lines (complete with captions ap-
parently suggesting links between
Chicago manager Jeff Wald, Cali-
fornia Governor Jerry Brown, and
the mob) in the Los Angeles Her-
ald Examiner the next day.

The Journal story (reprinted in
the Examiner), after mentioning
past musical hybrids such as *‘folk
rock’ and ““acid rock’ and coin-
ing a new term, ‘‘mob rock,” cen-
tered on police observations of
meetings between Seraphine with
Peter Schivarelli, manager of a

when I became PD, KHJ was in
fifth place 12-24, behind KMET,
KLOS, KIIS-FM and KTNQ. Now
KHJ is second in those demogra-
phics.”

AM “Dead InL.A.”’?

Continuing his train of thought,
Sebastian said, ‘“Today, nine out
of the top ten radio stations 12-34
in L.A. are FM stations. KHJ is
doing well to be the only AM sta-
tion in that group. But what that
statistic really says is AM (with-
out drastic changes) is dead in
L.A. RKO and I are apparently at
odds on this belief and therefore
the direction they wanted to go
was not a system I could live with.”

Sebastian said he would take a
few weeks to travel and relax, and
then would “pursue any viable
FM station or a 50kw AM station
in a major market. I would prefer
to stay in Los Angeles, however,"”
he added, ‘‘as I like it here very
much and believe the philosophies
1 espouse will work in this or any
other city in the country.”

{Continued on page 30)
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Mafia Moving In on Rock?
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nightclub in which Seraphine has
a financial interest, and described
as a “close associate’’ of *“top Ma-
fia figures” in the article. Sera-
phine is also reported to have had
discussions with Tony Spilotro,
described as the man “who runs
the Chicago Mafia’s Western in-
terests,” and Howard Kaufman,
an accountant for the group’s man-
agement who was later fired by
then-manager James William
Guercio. The meetings were said
to have concerned plans to use

CONVENTION UPDATE

some of Chicago’s earnings to fin-
ance a nationwide chain of night-
clubs; but, the paper adds, “no
evidence” exists that anything
came of the supposed discussion

Focus On Managers

A source of the Journal's is quot-
ed at some length to the effect that
when Guercio learned of Sera-
phine’s meetings, he became “‘scar-
ed to death” that mobsters were
planning to muscle in on the group.

{Continued on page 30)

Honolulu’s Aku Returns To Mainland
After 33 Years For R&R Panel

One of radio’s most legendary
figures, KGMB/Honolulu morning
man Aku, will set foot on conti-
nental U.S. soil for the first time
since 1946 to participate in R&R’s
Air Personality Panel at Conven-
tion *79. Aku (born Hal Lewis) was
a violinist on a Hawaii-hound
vessel, jumped ship at Honolulu,
and never looked back. Working
at KGMB (twice), KORL and KGU,
he established a 30-year record of
ratings dominance, and made
headlines by winning a $100,000
annual salary in 1955. He is still
reportedly the highest-priced air
personality in the world. Aku will
add his notorious brand of wit to
an air personality panel already
dangerously loaded with lethal
one-liner experts.

If available, late registrations
for R&R Convention ‘79 will be
sold at the Century Plaza registra-
tion desk for $175. The Convention’s
events begin approximately at
7pm Thursday evening (3-1). so
don’t be late. Convention details

on Page 13.
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WKBW add
793 add
WHBQ add
KFIadd
"B100 add

WDRC add
WYRE add
WAYS add
'WAPE add
WGH add
WTIX add
Q105 add

Q94 add
92Q add
KNOW add
WKIX add
KRSP add
KOPA add
KTKT add
KROY add
KRKE add 34
WEEO add 30
WGUY add
13FEA add

WFOM add
WFLB add
WERC add
WAIR add
WTMA add
KAAY add
KKRC add
WEBC add 31
WJON add
KLMS add
WGBF add
KYSN.add 35

WRKO deh 28
W PGC on
KRBE 29-26
CRKRLW deb 26
KSLQ 35-32
WZUU on
KH) on
KRTH deb 27
KFRC deb 30
WAVZ 3226
KCBN add
KBIM add 40

JB-105 on
WICC 28-26
94 28-21
WNOE deb 30
K\106 deb 27
WRIZ deb 30
WVIC deb 29
KBEQ 21-18
WHB 28-26
KEZY deb 34
KJRB on
KCPX deb 23

K104 on
WGLF 3220
WANS 32.24
CKI01 31-23
WCGO on

W AKN debh 28
WISM on
WSPTdeb26
KQwWB 2218
KSTT on
KDON deb 29
KSLY on

“SULTANS OF SWING” .

DIRE STRAITS

on Warner Bros. Records
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ROCK CONCERT ARRESTS THE ISSUE

WXKE Fights Fort Wayne City Hall

The current situation in Fort
Wayne, Indiana, has all the in-
gredients of a low-budget 60’s movie.
Setting the stage: on one side, a
hard-line police chief backed by lo-
cal government officials bent on
enforcing alcohol, drug and tobac-
co laws, especially when the vio-
lations occur at rock concerts held
at the city’s Coliseumn, resulting
in promoters and acts shying away
from the venue, causing the Col-
iseum to lose money and creating
a financial problem for the city.
On the other side, a local radio
station, AOR-formatted WXKE,
getting involved by not only co-
promoting their own shows at a lo-
cal National Guard armory but
broadcasting a talk show about the
Coliseum situation and advocating
a massive voter registration drive
among area youths to unseat the
existing political structure.

According to WXKE PD Jason
Foxx, the problems began when
police arrested 250 people for var-
ious drug,.alcohol and tobacco
violations at a Bob Seger concert
last year. The arrests continued at
each succeeding concert, with each
succeeding audience getting smaller,
culminating with a show by Aero-
smith in October at which 53 people
were arrested. After that show,
Aerosmith paid $3650 to bail the
fans out. A year earlier, Aero-
smith had sold out the 9500-seat
venue. This time, only 6000 tickets
were sold.

In December, WXKE co-promoted
a show featuring Molly Hatchet at
a local armory which holds 1200.
Seaurity was provided by a private
group and the show went on with-
out further incident.

Coliseum Faces
Financial Disaster

Meanwhile, at a Memorial Colis-
ager Don Meyers told the board
that with the subsequent loss of rev-
enues suffered over the past sev-
eral months; 1978 revenues would
not cover the arena’s operating
expenses. Meyers was then in-
structed to ask the County Com-
missioners to take the necessary
monies out of the county’s federal
revenue-sharing funds. At this time,
board officals asked Police Chief
Kenneth Buckmaster to refrain
from booking and processing sus-
pects in the arena’s basement. How-
ever, Buckmaster said that vacat-
ing the Coliseum’s basement would
not put a damper on his crack-
down, and stated anyone thinking
that ‘‘is full of condensed cow crap
up to their necks.”

The issue came to a head when
WXKE aired a 35-minute talk show,
*‘Point Blank”, on January 5, dur-
ing which several listeners called
in criticizing the mayor and police
chief for their policies. Art Temp-
lar, General Manager of the sta-
tion, described the situation: “We're
putting our energies into a voter
registration drive for young adults.
There’s an election next year and
we can boot out the people who

make the laws the electorate doesn't
like.”

Templar continued, saying that
the Mayor, Robert Armstrong, has
been trying to stay out of it; but,
as Templar saw it, he’s the fellow
who appoints the chief of police,
who sets the regulations. Templar
also mentioned that the station was
“screening” all the candidates for
mayor for their feelings on this
and other issues and will be airing
the candidates’ views before the
elections.

Irresponsible Broadcaster?

According to Templar, the may-
or’s response was to call Templar an
“irresponsible broadcaster” and
imply that the station was ‘‘encour-
aging drug usage.” Templar denied
the charges, stating, “If you put
the responsibility on the young per-
son, he’ll be adult enough to take
care of the problem himself.”” He
added, ‘“We have the results from
the concert we did to prove it—
we weren’t bothered with graffiti,
window breakage, or litter. The
numnber of alcoholic beverage con-
tainers we picked up afterwards
from around the hall filled one or
two grocery bags. All we were

saying was, hey, young people, you
don’t have to put up with this. You
have a choice. You have the right
to vote.”

Templar also claims that he
scheduled a meeting with both the
chief and the mayor concerning
the situation and that neither of
them showed up.

Interestingly, the Coliseum’s
Board of Trustees banned rock from
the hall in 1973 for much the same
reasons as the current crackdown.
Howver, promoter Phil Olafson
filed suit in Superior Court and in
1974, the ban was held to be “‘un-
constitutional” under the First
Amendment.

Recent editions of the local press
have devoted a great deal of at-
tention to the matter, with letters
demanding equal enforcement of
the laws at hockey games as well
as rock concerts and editorials
calling for some sort of ‘“‘sensible
solution” to the situation. Currently
WXKE continues the fight, and is
in the midst of negotiations to bring
other acts to Fort Wayne, but is
having a difficult time, as the ad-
verse publicity has left several acts
unwilling to take the chance.
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PULLS PLUG ON NEWS BROADCAST

Cleveland City Official
Charged With Radio
‘“Interference”’

The financially beleaguered city
of Cleveland has run into more
trouble as yet another member of
the city’s government, Cleveland
Personnel Director Sherwood *‘Bob”
Weissman, was indicted last week

N

Taft

b
/2

DOG GONE BUTTERFLY — KQKQ/Omaha, Portrait Records, and Homer’s Records pooled thelr resources to
create a new specious species, as contestants were asked to dress up thelr dogs as buttarflies to tie in with
Heart's “Dog And Butterfly” album.The winner, pictured with his mistress (left), looks profoundly unhappy at
coming out of his cocoon. Pictured admiring the successful species change operation are {I-r, rear) CBS’s Dan
DeNigris, Records & Tapes buyer Curt McKean, the winner’s husband, Records & Tapes owner Bruce Van
Langdon (Records & Tepes operates Homer's), Brian Harden of Records & Tapes, and KQKQ MD Barry

Pirate Radio Station Pops Up In L.A.

Unlicensed “pirate” radio opera-
tions are generally considered a
thing of the past, especially in large
markets, but Los Angeles airwaves

21-COUNT INDICTMENT

have recently been invaded by a
rather unlikely radio buccaneer.
Dick Dorwart is confined to a wheel-
chair for life owing to a rare bone

N.J. Man Charged In
Counterfeit Record Scheme

Last Friday (1-26), the Brooklyn
Federal Grand Jury handed down
a 2l-count indictment charging
George Tucker and his company,
Super Dupers, Inc., of Hasbrouck
Heights, New Jersey, with racket-
eering, wire fraud, and illegal re-
production and distribution of copy-
righted sound recordings. These
initial indictments are the resuit
of massive undercover investigation
of the counterfeit sound recording

More Arbitrons & Burkes

This week R&R presents Arbitron summaries for 19 markets,
including Atlanta, Nashville, Miami, Dallas and Phoenix. In addi-
tion, Burke figures for Chicago, Boston, Detroit, and Houston, with
comparisons to Arbitron’s results in those markets, are also pre-
sented. See Pages 8 and 10 for details and analysis.

industry conducted by the FBI in
five East Coast states last year
(R&R 12-15-78).

Tucker faces, if convicted, a 31-
year jail term plus a $300,000 fine
for racketeering (allegedly devis-
ing a scheme to defraud artists,
musicians, record companies, and
the general public by falsely and
fraudulently representing records
as authentic), nine counts of wire
fraud (using the telephone to con-
duct the counterfeit business), and
11 counts of copyright violations
(agents reportedly confiscated
counterfeit recordings ranging from
Elvis Presley to the Bee Gees).
Tucker is scheduled to appear in
U.S. District Court next week.

condition, but he’s in love with ra-
dio, wants to operate a legitimate
radio station, and feels the best way
to work towards that goal is to go
on the air without FCC sanction.
“It's something I've wanted to
do all my life,” says Dorwart. “I'm
in the process of filing for a license.
I've got letters to the FCC stating
my case and I just haven’t heard
from them. The only way I feel I
can get my point across that I
should be in radic is to be on the
air, even though it’s a ‘pirate sta-

1"

tion'.

Not Fade Away

Dorwart’s station is called KDOR,
and is located at his recording stu-
dio about a block away from KHJ's
studios. He broadcasts with 50 watts
of power at 830 on the AM dial
(halfway between the frequencies
of KABC and KIEV) from 6pm-mid-
night, reaching Hollywood and sur-
roundings (although Dorwart cites
letters from listeners in Pomona,
some 25 miles distant). KDOR fea-
tures promos customized by L.A.

{Continued on page 30)

(1-24). Weissman, described by op-
ponents of Cleveland Mayor Dennis
Kucinich as the Mayor’s “hatchet
man”, was charged by a Cuyohoga
County Grand Jury with interrupt-
ing a radio broadcast.

The third-degree felony charge re-
sulted from an incident last month
where, during a live broadcast of
a news conference from city hall,
Kucinich was discussing a report
that his brother Perry, whom Ku-
cinich said had been under psy-
chiatric care for several years, was
a suspect in a bank robbery that
had taken place earlier that day.
According to All-News formatted
WERE's News Director Carl Mon-
day, “He (Weissman) put his foot
on the telephone. We repeatedly
asked him to move his foot. He re-
fused. After that, he reached down
and pulled the phone jack right out
of the wall. That’s what knocked
us off the air. He never gave us
an explanation when we demand-
ed one.” The station was off the
air for five minutes as a result of
Weissman’s action. Kucinich later
apologized to the station for Weiss-
man’'s behavior.

If convicted, Weissman could
receive a maximum sentence of 10
years in prison and a $5000 fine.
However, Kucinich didn’t seem to
regard the charge as serious, and
blasted the Cuyahoga County Pros-
ecutor’s office for pursuing the in-
dictment, adding, “I am instruct-
ing members of my administra-
tion to make sure not to throw gum
on the sidewalks, nor remove tags
from their bedroom mattresses,
nor walk outside crosswalks, so
that they may avoid being thrown
in the same class as murderers,
rapists, grafters and thieves.”

Hoffman Exits KSFO;
Hotlen New PD

Don Hoffman has departed KSFO/
San Francisco, and has been re-
placed in the Program Director’s
position by former KNBR/San Fran-
cisco PD Allan Hotlen. Hoffman
told R&R, “The General Manager,
Jim Myers, who just recently came
in, knows Allan and wanted his
own PD.” Hoffman, who had been
with KSFO almost two years and
previously programmed KV1/Seattle
for several years, added that he
would like to stay in San Francis-
co in a programming capacity

{Continued on page 30)
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WASHINGTON REPORT

This Week In Washington

Carnegie II releases results of million dollar study on public broad-
casting (see Page 1 and this page), while FCC gives NPR OK on satel-
lites . . . NTIA plans to ask FCC to permit FM directional antennas . . .
Also, broadcasters and public comment on “Community Service” and
“Part-time’’ petitions . . . (see Page 30) and FCC restructures PIO,
names Bob Mann to head new department.

UBdate

By Jonathan Hall

NTIA'’s Geller Calls For FM Directional
Antenna, New Percentage Guidlines

The National Telecommunications Information Agency (NTIA) will
soon petition the FCC to “‘take into account the use of FM directional an-
tennas’ in order to increase the number of FM stations, according to
NTIA director Henry Geller.

Geller, Assistant Secretary for the Department of Commerce, made
the remarks at a “brown bag lunch’’ last Thursday (1/25) sponsored by
the National Citizens Committee for Broadcasting.

Geller told the group that the government should take broadcasters’
money and run (via spectrum fee), leaving radio stations free to do what
they want to. R&R will publish Mr. Geller’s entire extemporaneous
and candid remarks next week.

Geller suggested that the FCC specify what percentage of broadcast-
ing time should be allocated to informational and local programming
(such as 15 percent), but said licensees should have “great leeway”’ as
to the kind of programming in those two categories.

“The reason why you have this system of outlets across the country
1s to get local programming in,” Geller asserted.

NTIA Seeks Definition of ‘‘Meritorious”’

The NTIA previously filed a petition with the Commission for rule-
making on standards for comparative renewals. NTIA’s request that
the FCC begin an immediate inquiry to establish a definition of “meri-
torious’ was supported by Westinghouse, McGraw-Hill, Taft and other
broadcasting companies.

Responding to the NTIA petition, WAKR-WAIZ/Akron, OH recom-
mends: 1) establishing a guideline based on number of hours rather than
percentages of non-entertainment programming 2) different standards
for different size markets, and 3) a phase-in period to meet new stan-
dards for incumbent broadcasters.

WMBD/Peoria, WSPA/Spartanburg, SC and others said the Commis-
sion should consider a separate inquiry for radio. Otherwise, a two-step
process was proposed: 1) determine whether an incumbent warrants
renewal, and 2) if not, full comparison between challenger and incumbent
should be made.

Public Radio Gets Satellite OK’d

NPR (National Public Radio) will become the first radio network to
utilize a satellite for program distribution. FCC handed its approval to
NPR and Corporation for Public Broadcasting (CPB) last week to con-
struct a $16.6 million system that will serve NPR’s approximately 200
affiliates. The Westar satellite, capable of transmitting 12 audio channels
simultaneously, can deliver any four signals (each 15 kHz) per 177
planned earth stations.

People
Bob Mann, Deputy Assistant
Director for Public Education of
the Council on Wage and Price
Stability, named Director of FCC's
new Office of Public Affairs.
Frank Bell, PD WLYC/Wil-
liamsport, PA; John Dussling,
formerly WDUZ/Green Bay; and
Frank Menosky, formerly WRC/
Washington, DC appointed to newly
created NAB Regional Manager
position.
New York
NAB's VP & Director of Re-
search John Dimling joins Arbi-
tron in New York March 1 as VP
for Corporate Planning, Develop-
ment, and Research . .. Barbara
Gordon, formerly Associate Di-
rector/Sales Research for Katz Agency Sales at the New York
Television, appointed Account Office.

Chicago
Les Elias, former General Sales Manager, WKQX-FM/Chicago,
named Division Manager, Arbitron Midwestern Radio Station Sales.
Dallas

Comedian Bill Cosby to perform at NAB’s closing luncheon of 57th
annual convention in Dallas March 25-28 . . . Jack Anderson to address
the radio luncheon onTuesday, March 27. Continued on Page 30

JOHN DIMLING

Executive, Arbitron Advertiser/

The first Carnegie report in 1967
dealt only with public (educational)
television. Its recommendations
led to the Public Broadcasting Act
of 1967.

But the new Commission categor-
izes the past twelve years of public
broadcasting as “turbulent.’” and
is calling for sweeping changes (see
Page 1) to “remedy contradictions
which have plagued the system.’’

In reaching its conclusions, the
Commission tackled a most diffi-
cult question: “How can public
broadcasting be organized so that
sensitive judgments can be freely
made and creative activity freely
carried out without destructive quar-
reling over whether the system is
subservient to a variety of power-
ful forces including the govern-
ment” (and large corporations)?

Background Report On Carnegie Commission

The Commission continues in its
1979 report its smug attitude toward
commercial stations. For example,
“commercial broadcasting’s en-
tire output is defined by an imper-
ative need to reach mass audiences
in order to sell products’’ and “the
power of the communications me-
dia must be marshalled-in the in-
terest of human development, not
merely for advertising revenue.”’

Why A New Study

In 1976 the Carnegie Commis-
sion of New York was asked by
both the Corperation for Public
Broadcasting (CPB) and National
Public Radio (NPR) to take a se-
cond look at public broadcasting’s
future.

The Commission agreed to look
at ‘‘long-range issues related to
creative programming, public
participation in public broad-
casting, funding and the impact of
new technologies,” and announced
a grant of $1 million to complete
the report

From October 1977 to July 1978,
the Commission and staff held
nine two-day field hearings around
the country, in addition to special
public meetings in L.A. and San
Francisco, and an evening meet-
ing with independent video and
filmmakers in New York.

Also, trips were made to 25
local public stations, as well as
visits to the BBC and ITA in En-
gland, CBC in Canada and NBK
in Japan.

Continued on Page 30

Washington Street Talk

R&R has learned that NAB and Rep. Paul Findley (R-IL) have pledged to work to-
gether to find a solution to the daytimers problem “‘as rapidly as possible.” NAB Presi-
Vince Wasilewski reportedly told Findley in private talks Tuesday (1-30) NAB will file
comments in clear channel proceeding calling for FCC to find a way for daytimers to oper-
ate full time, but won’t go as far as to urge the breakdown of clears. NAB will also file a
request for FCC to study the proposal to reduce AM channel spacing from 10 kHz to 9 kHz.
Findley thinks this is the most worthy solution so far. NAB has previously opposed break-
ing down clear channel allocations, and has endorsed expanding the AM band; but the
new pledge of support to Findley, who according to his administrative assistant is firmly
opposed to relegating daytimers to ‘‘fringe AM areas,” leaves NAB little choice but to re-
think its position on 9 kHz. Remaining neutral on reduced spacing is NRBA's board, which
voted last Friday (1-26) to establish its own committee to study technical effects of 9 kHz
spacing.

Appointment of Bob Mann (see ‘‘People’ at left) to newly created position of FCC
Director of Public Affairs signals Commission’s determination to have a real pro to direct
flow of information. In his previous position, Mann was the person most responsible for
alerting consumers to Presidential voluntary wage and price guidelines. Mann will also
direct the Commission’s thrust to involve public participation in FCC decision-making
policies and informing public as to FCC policies promoting EEO.

FCC Commissioner Margita White is said to have been working on “fiery” speech
blasting current FCC deregulation efforts. R&R has it that her staff has been somewhat
persistent in getting the Commissioner to guard her vocabulary before the Georgia Asso-
ciation of Broadcasters on Thursday (2-2).

Meanwhile, Ferris's legal assistant, Frank Lloyd, told R&R, ‘“‘Burden of proof today
is on regulators.” Lloyd says two approaches to deregulation are under way: 1) action in
specific areas, i.e. NAB petition and 2) review of every existing regulation on the books
affecting radio. While the former may result in immediate relief from some rules, the lat-
ter will be more significant, Lloyd says.

Washington Sales Talk

The battle rages with McGraw-Hill, a publishing giant with broadcast properties, ask-
ing the FCC to either delay or block attempted merger plans by American Express. The
Washington Post has categorized the conflict as “one of the bitterest takeover attempts in
modern corporate history.”

The credit card company, which has offered $34 a share for all McGraw-Hill stock,
must get approved by several state and federal agencies, including the FCC and FTC, be-
fore making a formal proposal to stockholders. Earlier this month, the board of McGraw-
Hill voted unanimously against the idea of the merger.

This week, American Express Co. increased its offer to buy McGraw-Hill from $34 to
$40. American Express also said it will withdraw its offer if McGraw-Hill “persists in fight-
mg ”»”

WTNT-WLVW/Tallahasse, FL sold by licensee Walter-Weeks Broadcasting Inc. to
Robert E. Ingstead for $1 million, plus $100,000 for consulting agreement.
FCC okays transfer of WHBO/Tampa to Buccaneer Broadcasting Inc. for close to
half a million, of which $119,150 is for separate real estate deal.
Bob Carl Bailey, President/GM of WZZA/Muscle Shoals, AL has filed an applica-
tion ttt:d purchase WTOX/Selma, owned by Mrs. K.E. Stutts. Both stations are Black-for-
matted.
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A platinum album, a smash international tour, & I
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and now a brand new single.

"DON’'T STOP ME NOW"

E-46008)
Queen’s new single

from their album,

"SAZZ"

(6€-168)

On Elektra Records and Tapes.
A Queen—Roy Thomas Baker Production
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Cox’s ‘78 Net Swells 48%

Cox Broadcastlng reported its 1978 net earnings soared 43 percent to $33.8 million ($5.07
per share), up from $23.7 million ($3.82 per share) in 1977 During this period, revenues for the
company rose 24 percent to $230.4 million, compared to $186.4 million for the previous year

Cox's fourth quarter net also soared 44 percent to $10.3 million ($1.55 per share), up from $7.2
million ($1.08 per share) in the year-previous quarter. Revenues rose 32 percent to $67.5 million
from $51.1 million as well

Lin Year-End Earnings Up 39%

Lin Broadcasting reported their full-year earnings jumped 39 percent to $11.5 million, up from
$8.3 million in 1977. Revenues for the year increased 17 percent to $51.2 million, up from $43.7
million in the previous year

Protits for the December quarter increased 37 percent to $3.8 million, up from $2.8 million for
the same period last year, while sales rose 17 percent to $14.9 million from $12.9 million during
the same period

Storer Shows Higher 4th Quarter, Year-End Earnings
Storer Broadcasting reported higher fourth quarter and full-year earnings for 1978. Net for
the year tncreased 32 percent to $18.9 million ($3.85 per share), up from $14.3 million ($2.93 per
share) in 1977. At this time, revenues rose 23 percent to $14.8 million from $122 million.
In addition, fourth quarter earnings were up 4 percent to $7 million ($1.42 per share), com-
pared to $6.8 million ($1.39 per share) for the same period last year. Sales also increased 24 per-
cent to $44.6 million from $35.9 million.

Radio To Convey Dignified Image For Low-cost Legal Clinic
Sears, Roebuck & Co. is considering the possibilities of adding franchised legal services to its
present line of customer services. Sears is reportedly negotiating with the Southern California-based
law firm The Law Store, and will most likely test the concept on a regional basis before implement-
ing the service nationally.
The Law Store has already utilized a three-week radio ad campaign emphasizing the imme-
diate, low cost, quality attention it provides clients, and plans to continue radio and newspaper ad-
vertising to convey a dignitied image.

Jeannie C. Riley Signs As Spokesperson For Syntex
Agribusiness
Jeannie C. (“Harper Valley PTA") Riley will be the commercial spokesperson for Syntex Agrl-
business-Diamond Laboratories. During her two-year pact, Ms. Riley's songs will be used in the
company’s jingles as she promotes the company's products in radio spots and personal promotional
appearances.

Taft Reports 9-Month, 3rd Quarter Net Up 30%

Tatt Broadcasting reported its nine-month and third-quarter net income climbed 30 percent to
record-setting levels with 20 percent highe: revenues.
Net income for the company for the nine months ending December 31 rose to $22.3 million
($2.64 per share) up from $17.1 million ($2.08 per share) for the previous year. Revenues for the
three quarters swelled to $135.5 million from $112.8 million as well.

“Bee Gees Story” Set For 275 Stations In March/April

“The Bee Gees Story”. as told in six one-hour BBC specials, has been sold by radio syndicator
London Wavelength to 275 radio stations for airing in March and April. Plans are for two adver-
tisersto divide the four available national minutes, with the stations to sell the remaining time.

Moore, Getz, Donovan In Moves At Inselco

Frank N. Moore has been named Senior Vice President and General Manager of WVCG/Coral
Gables FL and WYOR/Coral Gables: Larry Getz has been named Vice President and General
Manager of WELI/New Haven: and David R. Donovan has been named General Manager of WQUE/
New Orleans. as Broad Street Communications Corporation announced changes within the man-
agement of their wholly-owned subsidiary, the Insllco Broadcast Group.

Moore has most recently been Senior Vice President of Insilco’s broadcast activities in Con-
necticut as well as serving as Vice President and General Manager of WELI for the past seven years.

Getz comes to WELI from his current position as Vice President and General Manager of WQUE,
while Donovan will shift from General Manager of WBIR-AM-FM/Knoxville (a Multimedia station)
to his new position with Insilco.

Wendy's Sets New Nutritional Ad Campaign

Wendy's International, after two years of running their “hot and juicy” campaign rocketed them
into number two position for sale~ per store among burger chains, is changing their campaign in May.
The new campaign will stress the nutritional value of Wendy's food, as opposed to Wendy's image
as a fast-food franchise

TV News

Grammy Stars Set As Telecast Approaches

The first set of star attractions for the "Grammy Awards Show,” coming up on ABC February 15,
has been announced. Appearing with host John Denver will be Donna Summer. Kenny Rogers. Lou
Rawls. Anne Murray, Martin Mull. Natalie Cole, Chuck Mangione, and Euble Blake. plus Boz
Scaggs in a “special segment honoring San Francisco” (for what, the official announcement neglected
to mention). More stars will be named shortly...In other Music-On-TV news, "Rock Concert” will be fea-
turing Devo the week of February 9 (times vary according to market), Van Morrison and Jimmy Cliff
the week of February 16, and Seals & Crofts during the week of February 23...Talking Heads are
heading for “Saturday Night Live” February 10...Lelf Garret has been signed for several TV specials
by CBS, with the first to bow in April...Glenn Campbell appeam on “"Rock Concert” the week of Feb-
ruary 2, followed by a "Dinah” shot on the Sth and a “Mike Douglas” appearance February 13...First
Cholce appear on “American Bandstand” February 24...David Bowie is another visitor to “Rock Con-
cert,” with one appearance scattered through four different weelks depending on the market (check
local listings; he'll be on the week of 2-2, 2-16, 2-23 or 3-2)...Drive’s Brenda & Herb (formerly one-half
of the Exciters’ of "Tell Him" fame) appear on “Soap Factory” February 3 in New York, and on 2-2
29, and 224 in other markets...And Suzi Quatro returns to "Happy Days” on a special Friday air date
(February 2), performing a new song "Do The Fonzie” in her persona of Leather Tuscadero.

Super Bowl Smashed Opposition But NBC Still Third In
Ratings Race

Even Super Bowl XIIL which outpointed its nearest ratings contender by almost 12 full percent-
age points in the Nlelsen race far the week ending January 21, could not help NBC escape the cellar
in the three-network competition. ABC's comedy-powered lineup drove to a 23.5 average rating for an
easy victory over CBS with 18.5; NBC finished a very close third with 18.4

The Super Bowl, which overlapped prime time in some parts of the country and thus qualified for
the rankings, eamed a stunning 47.1 rating and a 71 share, and also managed to carry the postgame
show by its coattails to Sth place for the week. The number two position was won by “Laveme & Shir-
ley” (ABC), followed by 3) "Happy Days" (ABC) 4) “Three's Company” (ABC) 5) “Super Bow] XIII Post-
game” (NBC) 6} "Mork & Mindy" (ABC) 7) “Eight Is Enough” (ABC) 8) "Taxi" (ABC) 9) "MASH" (CBS) and
finishing an impressive 10th, ABC's new “Animal House" spinoff, “Delta House " The one-hour "Mork
& Mindy” origin special finished 12th. "WKRP In Cincinnati” showed healthy ratings gains as it retumed
to the-air after going dark for a couple of months; the show was 16th for the week. Sonny Bono's pro-
posed Nashville-based music biz detective pilot, “Murder in Music City,” eamed considerably lower
numbers in finishing 52nd, eight places from the bottom.

Arbltron figures for the week ending January 19 (which did not include the Super Bowl), showed
ABC's usual domination of the top ten lists in New Yark, Los Angeles, and Chicago. "Laverne & Shirley”
was tops in New Yoark, followed by 2) "Happy Days” 3) “Dallas Cowboys Cheerleaders” 4) “Delta House"”
and "Three's Company” tied 6) "Mash"” (CBS) 7) “Eight Is Enough” and tied for 8), “Taxi”, “Mork &
Mindy,” and the "Mork & Mindy” special.

In Los Angeles. it was "Mork & Mindy" in first, followed by 2) “Three's Company” 3) “Dallas Cow-
boys Cheerleaders” tied with “Laverne & Shirley” 5) “"Delta House" 6) “Happy Days" tied with the
“Mork & Mindy” special 8) “Taxi" 9) “Bamey Miller,” and 10) “Battleship Galactica” tied with the only
non-ABC program, CBS's "60 Minutes.” Chicago put "Happy Days” and “Laverne & Shirley” in a tie
for the top, followed by 3) “Three’s Company” 4) "Dallas Cowboys Cheerleaders” 5) “"Mash” tied with
“Taxi” 7)"Mork & Mindy," and a tie for 8) between “Delta House,” “Eight Is Enough,” and CBS affiliate
WBBM-TV's Sunday News.
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October/November ‘78
Arbitron Summaries

FORMAT LEGEND

A-AOR, B-8lack, BM-Besautiful Music, C-Country, CL-Classicel,
D-Disco, JJarx, N-News, O-Oidies, PA-Pop/Adult, R-Rock,
RL-Religious, S-Spanish, T-Talk.

Both Average Quarter Hour Shares and Cume Figures are
Monday-Sunday 6am-12midnight, Metro Survey Area.

This data is copyrighted by Arbitron and Burke. Non-sub-
scribers to Arbltron and Burke’s syndicated radio service
may not reprint or use this information in any form.

Atlanta

Getting tighter at the top as WSB (PA) slips 16.3 to 13.6, WZGC (R) 12.3 to 12.0. WPCH
(BM) 6.3 to 7.2, WKLS-FM (A) 6.7 t0 6.9, WQXI-FM (R) 7.0 t0 6.9, WVEE (D) 4.6 to 7.0,
and the station’s best book. WAOK (B) 3.7 to 3.8, WGST (N) 2.5 to 4.0, WBIE (C) 1.9 to
2.5, WLTA (PA) 2.3 to 4.2, WQXI (R) 5.1 to 3.1 and their lowest showing ever. WPLO (C)
5.4t0 4.5, WRNG (T) 4.4 to 4.2, WSB-FM (BM) 6.2 to 6.7. Demographics — Teens: WZGC
43.5, WVEE 14.2, WKLS-FM 12.1, WQXI-FM 11.2. Adults 18-34: WZGC 14.4, WQXI-FM 12.1,
WKLS-FM 11.6, WVEE 11.3. Adults 2549: WSB 14.5, WZGC 9.0, WLTA 7.8, WQXI-FM 7.2.
Adults 35-64: WSB 25.2, WPCH 11.7, WSB-FM 10.8. Top MSA Cume Positions: WSB, WZGC,
WQXI-FM, WSB-FM, WGST, WKLS-FM, WPCH, WQXI, WPLO, WVEE.

* [ ]
Minneapolis

WCCO (PA) still solidly on top 26.0 to 28.6, with a whopping 42.2 in morning drive.
KDWB-AM-FM (R) 10.0 to 8.6, KQRS-AM-FM (A) 8.9 to 6.7. KEEY-FM (BM) 7.4 to 6.4,
WCCO-FM (PA) 7.9t06.0, KSTP-FM (BM) 4.1t05.0, KSTP (R) 4.1t04.9, WAYL-FM (BM)
4.4t05.1, WDGY (C) 4.1t0 4.6, KFMX (PA) 2.0 to 2.6, KEEY (BM) held at 1.5, KRSI (C)
2.6t02.1, KTCR-FM (C) held at 1.5, WAYL (BM) 2.0t0 1.7, WRRD (C) 1.2t0o 1.5, WWTC (N)
1.9 to 1.7. Demographics — Teens: KDWB-AM-FM 48.8, KQRS-AM-FM 17.3. Adults 18-34:
WCCO 14.1, KQRS-AM-FM 12.5, KSTP 10.1, KDWB-AM-FM 8.6. Adults 2549: WCCO 28.3,
KEEY-FM 7.7, KSTP-FM 7.1, WCCO-FM 6.9, WDGY 6.8. Adults 35-64: WCCO 40.6, WAYL-
FM 10.0, KEEY-FM 8.6. Top MSA Cume Positions: WCCO, KDWB-AM-FM, KSTP, KQRS-
AM-FM, WCCO-FM, WDGY, KEEY-FM, KSTP-FM.

Miami

WQBA (S) on top 11.0 to 12.6, WHY1 (Y100-R) is second overall 7.6 to 7.4, WYOR (BM)
7.0t06.2, WCMQ (S) 7.6 to 5.8, WINZ (N) 3.6 to 5.2, WLYF (BM) 4.0 to 4.4, WKAT (T) 2.2
t0 4.2, WIOD (PA) 2.8t0 4.1, WEDR (B) 3.8 to 3.9, WOCN (PA) 2.8 to 3.6, WRHC (S) 3.1to
3.4, WMJX (R) 5.6 to 3.3, WQAM (R) 4.1 to 3.2, WVCG (PA) 4.0 to 3.2, WTMI (CL) 1.8 to
2.6, WWOK (C) 2.6t0 2.3, WINZ-FM (A) 4.4t0 2.0, WWWL (A) 2.4 to 1.8, WSDO (R) debuts
2.1, WGBS (PA) 2.8 to 1.8, WMBM (B) 2.0 to 1.7, WAXY (O) 2.1 to 1.3, WSHE (A) 1.1 to
1.3, WNWS (N) 0.5 to 1.2. Demographics — Teens: WHYI 35.1, WEDR 11.4, WMJX and
WQAM 9.2 each. Adults 18-34: WHYT 9.5, WEDR 7.1, WMJX 6.4, WQBA 6.0. Adults 2549:
WQBA 12.9, WCMQ 9.7, WCMQ-FM 7.1. Adults 35-64: WQBA 18.6, WCMQ 8.4, WYOR 8.3.
Top MSA Cume Positions: WHYI, WINZ, WQBA, WIOD, WMJX, WQAM, WLYF, WYOR,

WGBS, WVCG.
Ft. Lauderdale-Hollywood

WLYF (BM) 15.1t0 13.2, WHYI (R) 9.9t0 10.2, WAXY (0) 4.2 t0 7.0, WFTL (PA) 7.6 to
6.1, WINZ (N) 6.1 to 5.9, WIOD (PA) 4.3 to 5.4, WKQS (BM) debuts with 5.4, WSHE (A)
46t03.8, WGMA (C) 28t03.2, WRBD (B) 4.2t02.9, WYOR (BM) 3.2t03.7, WWWL (A) 1.3
to 3.4, WTMI (CL) 1.2t0 2.6, WAIA (BM) 5.4t03.3, WGBS (PA) 2.7t02.1, WMJX (R) 1.8 to
2.3, WNWS (N) 0.7 to 2.4. Demographics — Teens: WHYI 54.2, WRBD 11.5, WM.JX 9.4.
Adults 18-34: WAXY 19.6, WHYT 12.9, WSHE 11 .4, WWWL 9.6. Adults 2549: WAXY 12.9,
WHYT 9.0. Adults 3564: WLYF 17.5, WKQS 9.6, WFTL 8.1. Top MSA Cume Positions:
WHYI, WLYF, WIOD, WINZ, WAXY.

Nashville-Davidson

WLAC (R) on top 13.0 to 10.8, WSM (PA/C) 9.2 t0 9.3, WSIX-FM (C) 10.1 t0 9.0, WKDF
(A)9.8t08.9, WZEZ (BM) 7.2t0 8.6, WBYQ (R) 5.4 t0 7.2, WVOL (B) 11.9t0 5.6, WSM-FM
(PA) 3.6 to 5.4, WKDA (C) 2.7to0 3.7, WSIX (PA) 2.4 to 3.3, WAMB (BM) 2.1 to 3.2, WGNS
(R) 0.7t0 1.3, WKBQ (A) 4.3t0 2.9, WMAK (B) 4.3t05.1, WMTS-FM (C) 0.4to 1.1. WWKX
(R) debuted with 3.6 under PD Michael St. John. Demographics — Teens: WLAC 24.5,
WKDF 17.9, WVOL 11.3. Adults 18-34: WKDF 15.6, WLAC 13.7, WBYQ 11.8, WSM-FM 9.7.
Adults 2549: WSIX-FM 11.5, WZEZ 11.2, WSM-FM 10.6. Adults 35-64: WZEZ 15.3, WSIX-FM
14.1, WSM 13.7. Top MSA Cume Positions: WLAC, WSM, WBYQ, WSIX-FM, WZEZ,

| Pittsburgh

KDKA (PA), still the only station here with double digits, 24.5 to 21.8, WSHH (BM) 8.6
to 6.8, WTAE (PA) 6.1t06.7, WDVE (A) 5.6 t0 6.7, WJOI (BM) held at 5.7, WPEZ (R) 4.5to
5.2, WXKX (R) 6.3 to 4.8, WWSW (C) held at 4.3, WKTQ (R) 4.7 to 3.9, KQV (N) 2.9 to
3.9, WAMO (B) 3.4t0 2.5, WDSY (C) debuts with 2.3, WEEP (C) 2.3 to 2.1, WFFM (PA) 1.7
to 3.4, WNUF (PA) 0.9to 1.0, WYDD (A) 1.7 to 2.6, Demographics — Teens: WDVE 22.0,
WXKX 19.3, WPEZ 17.7, WKTQ 12.0. Adults 18-34: WDVE 14.6, WTAE 11.4, KDKA 9.7,
WFFM 8.2, WPEZ 8.1. Adults 2549: KDKA 21.9, WTAE 11.0. Adults 35-64: KDKA 27.3,
WSHH 11.0, WJOI 8.8. Top MSA Cume Positions: KDKA, WTAE, WKTQ, WDVE, WXKX,

WSHH, WPEZ.
Buffalo

Very tight at the top: WBEN (PA) 12.5 to 13.9, WBNY (BM) 12.9 to 13.8, WKBW (R)
16.5t0 12.8, WGR (PA) 11.2t010.2. WBEN-FM (R) 5.7t0 7.6, WADV (BM) 4.4 to 5.5, WGRQ

(A)45105.1, WBLK (B) 4.2'03.2, WPHD (R) 3.4 to 4.0, WWOL (C) 23 to 2.1, WWOL-FM
(C) 16t02.2, WYSL (R) 2.4 t0 2.0, WXRL (C) 1.0to 1.1, WBUF (A) 1.7 to 1.0, WJJL (PA)
1.3 to 1.2. Demographics — Teens: WKBW 22.2, WGRQ 18.6, WBEN-FM 16.2, WPHD 11 .4,
WBLK 10.2. Adults 18-34: WKBW 17.3, WBEN-FM 14.1, WGR 12.2. Adults 2549: WGR 14 4,
WKBW 14.1, WBNY 14.0, WBEN 10.6. Adults 3564: WBNY 205, WBEN 19.8. Top MSA Cume
positions: WKBW, WGR, WBEN, WBNY, WBEN-FM, WPHD.

Denver

A few changes here: KOA (N/PA) jumps up to the top 7.7 to 11.3, KBPI (A) drops 8.7 to
4.7, KHOW (PA) 9.5 to 8.1, KIMN (R) has its best book in years, 5.6 to 8.1, KLIR
(BM) 7.6 to 8.0, KAZY (A) 5.1 to 3.9, KLZ (C) 2.2 to 3.7, KOAQ (R) 2.6 to 3.1,
KOSI (BM) 3.5 to 3.3, KOSI-FM (BM) 5.7 to 4.6, KPPL (PA) had giant growth 0.5 to 4.0,
KTLK (R) 4.3 to 4.1; the station has recently switched to disco. KVOD (CL) 3.9 to 3.5,
KXKX (A) 2.7t02.9, KERE (C) 2.8 to 2.7, KDEN (N/T) 3.0 to 1.7, KDKO (D) 3.2to 1.0,
KFML (A) 15 to 1.8, KLAK (C) 2.7 to 3.3, KIMN-FM (A) 3.2 to 2.1. Demographics — Teens:
KIMN 27.2, KTLK 13.8, KBPI and KAZY 9.1 each. Adults 18-34: KIMN 8.3, KBP1 8.1, KHOW
8.1, KPPL 8.0. Adults 2549: KHOW 11.9, KOA 11.5, KLIR 8.9. Adults 35-64: KOA 18.0, KLIR
13.9, KHOW 10.7. Top MSA Cume Poslitions: KOA, KIMN, KHOW, KLIR, KTLK, KBPL

Memphis

Tie for first place: WEZI (BM) up 9.1 to 11.6, WMC (C) slipped 13.3 to 11.6. WHBQ (R)
down 12.4 t0 10.5. WDIA (B) 10.6 down to 7.9, WZXR (A) 6.5 t0o 7.5. WMC-FM (R) 6.5 t0 6.8, WLOK
(B) 6.6t06.8, WREC (PA) 6.0t06.7, WHRK (B) 65t06.1, WWEE (N/T) 2.0 to 2.8, WQUD
(PA) 4.8t05.2, WMPS (C) 5.6 t0 3.6, KWAM (RL) 2.5t0 2.8, KWAM-FM (C) 1.2to 1.5, WLVS
(R) debuted with 2.2. Demographics — Teens: WHBQ 19.7, WLOK 17.2, WMC-FM 13.9,
WZXR and WHRK 11.5 each. Adults 18-34: WZXR 14.9, WHBQ 14.6, WMC-FM 9.8, WHRK
9.3. Adults 2549: WEZI 13.7, WMC 13.4, WHBQ 11.8. Adults 35-64: WEZI 20.4, WMC 18.0.
Top MSA Cume Positions: WHBQ, WMC, WEZI, WDIA, WMC-FM, WREC.

Phoenix

KQYT (BM) in first place here, 11.2 to 10.2, KDKB (A) 7.8 to 8.5 and a high book for the
station, KMEO-AM-FM (BM) 7.5 to 8.6, KOPA-AM-FM (R) 2.9 to 5.2, KUPD (R) 9.8 down
t0 6.1, KOY (PA) 8.4t0 7.4, KTAR (N) 7.2t06.7, KXTC (R) 1.0 to 4.2, KRUX (R) 1.9t0 2.6
KOOL (PA) 4.2t05.5, KNIX-AM-FM (C) 5.4 t04.6, KJJJ (C) 3.8 t0 4.5, KOOL-FM (O) 2.6 to
3.9, KBBC (A) 4.1 to 3.7, KIFN (S) 5.3 to 3.8, KKKQ (R/0) 2.7 to 2.8, KIOG (R) 1.5t0 1.4
KHEP-FM (RL) 0.7 to 1.1. Demographics — Teens: KUPD 20.2, KDKB 19.2, KKKQ 10.8,
KOPA-FM 8.9. Adults 18-34: KDKB 15.9, KOPA-AM-FM 9.5, KBBC 9.0, KOY 8.7, KUPD 7.6
Adults 2549: KOY 118, KQYT 8.2. Adults 35-64: KQYT 15.9, KMEO-FM 9.7, KOY 9.3
KOOL 8.8, KTAR 8.5. Top MSA Cume Positions: KOY, KTAR, KUPD, KDKB, KQYT,

| Oklahoma City

KTOK (PA) jumped to the top, 11.7 to 18.4, KOFM (R) 8.7 to 10.2 and a great book for
the station, KEBC (C) 8.5 t0 9.5, WKY (R) 10.5 to 9.4, KKNG (BM) 10.6 to 8.7, KOMA (R)
7.1t06.2, KATT-AM-FM (A) 11.7to 7.9, KFNB (BM) 4.2t0 4.0, KZUE (R) 6.1 to 3.6, WNAD
(C) 2.6 to 3.4, KNOR (PA) 1.0 to 1.1, KXXY (A) held at 1.8, KAEZ (BM) 0.9 to 2.6. Demo-
graphics — Teens: KOFM 32.1, KZUE 15.2, WKY 13.4, KOMA 10.7, KATT-FM 9.8. Adults
18-34: KATT-AM-FM 15.6, KOFM 13.1, WKY 8.8, KEBC 8.8, KOMA 8.3. Adults 2549: KTOK
17.9, KEBC 15.8, WKY 10.6, KKNG 8.5, KATT-AM-FM 8.3. Adults 35-64: KTOK 28.4, KEBC
14.5, KKNG 12.6, WKY 9.1. Top MSA Cume Positions: KTOK, WKY, KOMA, KOFM,
KEBC, KATT-AM-FM

Tampa-St. Petersburg

WWBA-FM (BM) 9.1 to 10.5, WRBQ (R) 5.2 to 7.5, WFLA (PA) 6.0 to 6.8, WFLA-FM
(BM) 6.8 to 6.4, WIYW (BM) 6.9 to 6.4, WSUN (C) 9.3 to 6.7, WWBA (BM) 7.0 to 6.6; be-
tween their AM and FM, beautiful music owns this market. WLCY (R) 7.4 to 6.3, WQXM
(A) 5.4t05.8, WQYK (C) 3.8t04.9, WDAE (PA) 3.6 to 4.4, WYNF (R) 5.5 t0 4.6, WOKF (A)
2.0to 15 WTMP (B) 3.4t0 2.7, WQSR (A) 1.0 to 1.9. Demographics — Teens: WQXM 22.8,
WRBQ 22.8, WYNF 21.0, WLCY 20.4. Adults 18-34: WRBQ 16.7, WQXM 13.3, WLCY 10.0.
Adults 2549: WLCY 10.6, WRBQ 10.1, WSUN 9.2, WFLA 9.0. Adults 3564: WWBA-FM 11.3
WJYW 10.3, WFLA 9.0, WFLA-FM 8.6, WSUN 8.4. Top MSA Cume Positions: WFLA,
WILLCY, WWBA-FM, WSUN, WRBQ.

Fresno

Big story here as KIOY (R/D) jumps to number one, 2.6 to 12.6. Station is consulted
by Jerry Clifton and is a unique blend of Top 40 and Disco. KYNO (R) 9.7 to 10.4, KKNU
(BM) held at 10.0, KMJ (PA) 10.2 to 8.9, KFYE (R) 13.2 to 8.1, KYNO-FM (A) 5.5 to 5.4,
KMAK (C) 6.3t06.5, KARM (C) 3.0t02.9, KFIG (A) 3.0t0 3.2, KFRE (PA) 6.5 t04.0, KGST
(S) 1.4t04.3, KXEX (S) 6.9t02.6, KFRY (BM) 1.1t01.3, KLIP (B) 0.7 to 1.6, KMJ-FM (CL)
1.1 to 1.6, KXQR (PA) 1.6 to 1.9, KRDU (PA) 2.8 to 3.0. Demographics — Teens: KIOY
32.0, KYNO 25.8, KFYE 124, KYNO-FM 10.3. Adults 18-34: KIOY 14.2, KFYE 12.4, KYNO
12.0. Adults 2549: KMAK 11.5, KLOY 10.7, KKNU 9.9, KYNO 9.5. Adults 35-64: KKNU 16.9,
KMJ 13.6. Top MSA Cume Positions: KYNO, KIOY, KMJ, KFYE, KKNU, KFRE.

ﬁ

Comprehensive analyses for all markets mea-
sured by Arbitron in the October/November
survey can be found in R&R's ''Arbitron Break-
out'’ special, to be published in March.

A A T

'i

S ——

Q—QA



gnt'coc{ucing

TODDS
New ag‘éng[s

' N X
- - ‘: ” p)
. ae ) ~ ¥
5 b g by .
! h x o) e
) =
po : -
. -~ .
- ! .
L
! ; A . —
» & o
> <
- - -

“ITWOULDN'T HAVE MADE
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Louisville

WLRS (A) jumps to the top 9.2 to 13.7, WQHI (A) 8.0 to 11.0, WHAS (PA) 8.5 to 10.8,
WAKY (R) 10.2t0 9.4, WINN (C) 5.7 to 8.6, WAVE (PA) 13.0 down to 8.3, WLOU (B) 6.2 to
8.3, WAMZ (C) 49 to 5.9, WVEZ (BM) 8.5 to 5.7, WKLO (R) 8.1 to 5.4, WCSN (BM) 5.9 to
4.1, WTMT (C) 2.1 to 1.7, WFIA (RL) held at 1.3. Demographics — Teens: WLRS 29.5,
WQHI 25.8, WAKY 22.0, WLOU 10.6. Adults 18-34: WLRS 224, WQHI 16.3, WAKY 10.3.
Adults 2549: WHAS 14.6, WINN 11.3, WQHI 9.9, WAKY 9.2. Adults 3564: WHAS 15.9,
WAVE 12.5, WINN 12.2. Top MSA Cume Positions: WAKY, WHAS, WAVE, WQHI, WLRS,

Columbus, Ohio

WTVN (PA) 10.2 to 14.2, WNCI (R) 13.3 to 11.4, WBNS-FM (BM) 15.3 to 11.0, WBNS
(PA) 9.1to 6.4, WLVQ (A) 4.6 to 8.7 and a high book for the station, which has doubled in
less than two years. WXGT (R) 7.2 t0 7.8, WMNI (C) 5.9 to 5.1, WCOL (PA) 7.7 to 7.2, WVKO-
FM (B) 2.4t03.7, WVKO (B) 3.6 to 2.6, WRFD (PA) 2.4 t0 2.7, WBBY (J) 1.0to 2.1, WHOK
(PA) 0.4 to 1.3, WHOK-FM (C) 2.7 to 2.0, WRMZ (C) 2.0 to 1.2. Demographics — Teens:
WNCI 33.3, WXGT 19.8, WLVQ 137, WCOL 10.3. Adults 18-34: WLVQ 154, WNCI 135,
WXGT 12.7, WCOL 9.5, WTVN 9.5. Adults 25-49: WTVN 19.4, WBNS-FM 13.6, WNCI 10.0.
Adults 35-64: WTVN 22.3, WBNS-FM 19.6, WMNI 10.6. Top MSA Cume Positions: WTVN,
WNCI, WCOL, WBNS, WBNS-FM, WXGT, WLVQ.

Indianapolis

WIBC (PA) with a very strong top position, 18.0 to 19.4, WXTZ (BM) held at 13.7,
WNAP (R) 9.3t09.2, WIRE (C) 9.0t0 7.5, WTLC (B) 8.2t0 7.2, WNDE (R) 7.0t0 6.7, WFBQ
(A) 6.0t06.5, WFMS-FM (C) 838 to 5.6, WIFE (R) 48to 5.3, WATI (PA) 3.6 to 3.7, WXLW (PA)
2.5 to 2.9, WBRI (RL) 1.7 to 2.2, WCBK (N) 0.1 to 1.4. Demographics — Teens: WNDE
23.4, WIFE 21.3, WTLC 18.4, WNAP 14.9. Aduits 18-34: WNAP 19.8, WIBC 17.5, WFBQ 13.9.
Adults 2549: WIBC 24.2, WXTZ 12.4, WIRE 10.7. Adults 3564: WIBC 24.3, WXTZ 18.7,
WIRE 9.9. Top MSA Cume Positions: WIBC, WNDE, WXTZ, WNAP, WIRE, WIFE,

San Antonio

KTSA (R) 13.7 to 13.6, KCOR (S) 11.9 to 11.8, KKYX (C) 6.8 to 8.9, KQXT (BM) 9.4 to
8.6, KTFM (R) 8.3 to 5.8, KONO (R) 1.9 to 5.5, KEDA (S) 3.5 to 5.5, KZZY (R) 4.2 to 5.4,
KBUC-FM (C) 5.6 to 4.7, KBUC (C) 3.9 to 2.7, KITY (PA) 2.8 to 4.4, WOAI (PA) 5.1 to 4.4,
WOAI-FM (BM) 2.7 to 3.4, KUKA (S) 3.3t0 2.1, KISS (PA) 25t0 2.7, KMAC (PA) 15to 1.1.
Demographics — Teens: KTSA 29.1, KZZY 19.8, KTFM 12.2. Adults 18-34: KTSA 193,
KTFM 9.1, KITY 8.7, KKYX 7.7, KCOR 17.5. Adults 25-49: KCOR 15.2, KKYX 10.3, KTSA
10.1, KQXT 9.9. Adults 3564: KCOR 16.0, KQXT 15.2, KKYX 12.3. Top MSA Cume Positions:
KTSA, KKYX, KONO, KTFM, KQXT, KZZY, WOAI, KCOR.

Kansas City

KMBZ (PA) 18.6 to 11.4, WDAF (C) 9.0 to 10.2, KMBR (BM) 9.1 to 10.0, KYYS (A)
8.4 to 9.8, KCMO (PA) 7.9 to 9.4, KBEQ (R) 8.6 to 9.0, KCEZ (BM) 7.2 to 8.3, KPRS (B)
5.6 t0 5.0, WHB (R) 7.6 to 4.9, KCKN-FM (C) 3.5 to 3.6, KCKN (C) 1.5 to 2.4, KUDL (A)
2.5t03.3, KWKI (A) 1.6 to 1.7, KXTR (BM) 1.0 to 1.5, KAYQ (C) 0.6 to 1.3 (the station has
now switched to Disco), KBEA (BM) 0.5 to 1.2. Demographics — Teens: KBEQ 38.1, KYYS
23.2, KCMO 10.1, KPRS 10.1. Adults 18-34: KYYS 17.8, KCMO 12.3, WDAF 10.2, KBEQ 9.7.
Adults 2549: WDAF 15.1, KMBR 13.2, KCMO 10.4, KMBZ 9.9. Adults 35-64: KMBZ 15.9,
KCEZ 14.9, KMBR 14.7, WDAF 13.5. Top MSA Cume Positions: KCMO, KMBZ, WDAF,
WHB, KBEQ, KYYS, KMBR, KCEZ.

Dallas

KVIL-FM (R) 9.2 to 8.8, WBAP (C) dropped 11.6 to 7.8, KRLD (N/PA) up 4.8 to 7.2,
KFJZ-FM (R) 6.2 to 4.9, KFJZ (PA) 2.1 to 1.7, KKDA-FM (B) 5.7 to 5.5, KKDA (B) 1.0
to 0.6, KLIF (R) 3.2 to 2.9, KMEZ (BM) 4.8 to 5.8, KNUS (PA) 2.3 to 4.1, KNOK-FM (B)
29t03.4, KNOK (B) 1.7 to 0.8, KSCS (C) 6.5 to 6.4, KBOX (C) 3.7 t0 3.3, KMGC (PA) 1.4 to
26 KPLX (PA) 281023, KPBC (PA) 1.4t0 1.5, KZEW (A) 40t03.1, KTXQ (A) formerty KFWD,
moves 2.8 t0 4.6, with new call letters, KAFM (PA) 2.1 to 1.7, KESS (SP) debuts with 1.6, KOAX
(BM) 6.1t0 5.6, WFAA (N) 32t04.0. Demographics — Teens: KFJZ-FM 25.7, KNUS 10.9, KKDA-
FM 10.1, KMGC 58, KZEW 5.6. Adults 1834: WVIL-FM 12.8, KKDA-FM 8.4, KTXQ 8.0. Adults
2549: KVIL-FM 129, KSCS 10.1, WBAP 8.3, KRLD 7.3. Adults 3564: WBAP 12.1, KRLD 11.3, KSCS
10.3, KMEZ 9.1, KOAX 8.6. Top MSA Cume Positions: KRLD, WBAP, KVIL-FM, KFJZ-
FM, KSCS, KNUS, KOAX, KKDA-FM and KMEZ, WFAA, KTXQ, KZEW.

Iﬁ_' Looks relaxed,
doesn’t he%..

Well. when this guy stands up to a microphone. he works and works right!
Listen for him on ABC Telewision Network. Friday night. February 9th. as siation break announcer on
Heroes of Roc'i'n'Roll. a Solteleo,20th Century Fox Television Production

Bill Ratner  Voice-over & Narration (213) 9926747 SAG—AFTRA

ADVERTISEMENT

Sept. 27-Dec. 19

Burke Quarterly Ratings

1

6 AM - 12 Mid MSA Av Y% hr. shares
- Compare Oct/Nov
Chlcago Arbitron Top 10
WLS (R) 9.0 WGN 10.1
WGN (PA) 7.3 WLOO 7.3
WBMX (B) 6.8 WBBM 7.1
WMAQ (C) 6.8 WMAQ 6.5
WBBM (N) 6.2 WLS 6.3
WLOO (BM) 5.4 WBMX 4.9
WVON (B) 48 WLAK 3.9
WLAK (BM) 4.3 WCLR 3.8
WKQX (A) 36 WFYR 35
WFYR (PA) 88 WIND 3.0
WEFM (R) 31 I
WLUP (A) 3.0
WIND (N/T) 28
WMET (R) 2.8
WBBM-FM (A) 27
WCLR (PA) 2.4
WXRT (A) 2.1
Detroit Compare Oct/Nov
Arbitron Top 10
WJR (PA) 9.9 WJR 13.6
WRIF (A) 8.0 CKLW 5.5
WABX (A) 75 WABX 5.4
WJR-FM (BM) 6.0 WRIF 5.2
WWWW (A) 5.7 WJLB ' 50
WDRQ (R) 53 WOMC 5.0
WJZZ (J) 43 WNIC 5.0
WJLB (B) 41 WWJ 4.7
CKLW (R) 39 WWJ-FM 43
WXYZ (R) 3.6 WDRQ 42
WNIC (A) 3.5 WWWW 42
WOMC (PA) 33 WXYZ 42
WGPR (B) 33
WWJ-FM (BM) 28
WWJC (PA) 2.8
WDEE (C) 26
Boston Compare Oct/Nov
Arbitron Top 10
WBZ (PA) 9.6 WHDH 11.2
WHDH (PA) 9.1 WEEI 8.2
WJIB (BM) 8.2 WBZ 8.0
WVBF (R) 79 WRKO 6.8
WBCN (A) 6.0 WJIB 6.8
WRKO (R) 5.9 WVBF 6.0
WBOS (D) 5.9 wCOoZ 4.8
WCOZ (A) 5.1 WBCN a1
WEEI (N) 5.0 WWEL-FM 36
WEELFM(A) 39 WBOS 35
WROR (0) 32 s
WITS (N/T) 2.7
WWEL-FM (BM) 1.9
WWEL (BM) 1.6
Compare Oct/Nov
Houston Arbitron Top 10
KMJQ (B) 134 KMJQ 18
KRBE (R) 10.2 KRBE 95
KIKK-FM (C) 8.2 KYND 9.5
KILT (R) 6.7 KTRH 6.5
KILT-FM (R) 5.0 KILT 5.8
KTRH (N/T) 5.0 KENR 5.3
KENR (C) 5.6 KILT-FM a.1
KYND (BM) a5 KODA-FM 4.1
KAUM (A) 38 KQUE 4.1
KRLY(A) 34  KPRC 4.0
KLOL (A) 33 T s s
KULF (PA) 33
KQUE (PA) 3.1
KPRC (N/T) 2.2
KYOK (B) 2.0
KNUZ (C) 18
KIKK (C) 17
KODA-FM (BM) 16
KXYZ (PA) 13

For The Record

In last week's Arbitron Summaries, WZUU-AM-FM/Milwaukee was not report-
ed as a simulcast operation, which it is. The corrected average quarter hour com-
bined figures are: 8.6 to 8.7, and third place in the market. In the Burke summaries,

WHUR/Washington D.C. should have read an 8.3 share, not 1.3.
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Bonnie Pointer is to me one of the best vocalists of 1978, 79,

80...84...85...1"
—EDDIE MONEY

Bonnie Pointer...her album fills you with what everyone wants more

of —plenty of love and gentleness.”
— STEVIE WONDER

4 -
/he unique banjo and the lyrics make ‘Free Me From My Freedom” a

smash...one of the hottest records in Philly... #9 after three weeks!”
— MARK SERPAS, WZZD PHILADELPHIA

Bonnie’s debut album is very impressive...a smash crossover success”
: —RECORD WORLD

Smooth and powerful...dramatic and moving”’
—NEW YORK DAILY NEWS

An effective mix of styles, ranging from tender ballads to funky, earthy

cuts’”’
— BILLBOARD

Her debut solo album, “BONNIE POINTER w791
Her premier single, *"FREE ME FROM MY FREEDOM " “v.ss:r

Exclusively : 4
On Motown Records & TapeS - ©® 1979 Motown Record Corporation
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Lorimar Label To Be Distributed By CBS

Lorimar Records. established by Lorimar Productions, the television pro-
duction company, has signed a distribution agreement with CBS Records.
Mike Stewart. President of the Interworld Music Group. who has been act-
ing as a consultant to Lorimar, said that Lorimar will be a “full spectrum
record company handling not only its own soundtracks but also touching every
musical base from disco to pop and more.” No decision as to whether Lori-
mar would staff the label themselves or rely on CBS personnel has yet been

WCI Sales Up 16% in 1978

Warner Communications Inc. reported that revenues for the company’s
world-wide operations rose 16 percent in 1978, exceeding $600 million for

", -

the first time, with record gains reported in the group’s three main divisions: ‘
domestic recorded music, foreign recorded music, and world-wide music y Armold Stone
e M Neil Hartley 4
Don Wardell publishing. Stone Appointed
Wardell Named . VP At MCA
Merchandising Manager 3-D Music — Hartley Named VP Arnold Stone has been promoted
AtRCA The Shupe Of SoundS To Come For MCA Dist. Corp. to Vice President of Administration

Don Wardell has been named
Manager of Pop Merchandising at
RCA Records. Wardell, most recently
Pop Product Manager for London
Records. was formerly the head of
promotion for British Decca for four
years, having also spent six years
with Radlo Luxembourg. He will re-
port to Richard Carter, VP, Field
Marketing, RCA Records.

Computer scientists at the Univer-
sity of Michigan have developed a
system that transcribes music auto-
matically, producing a three-dimen-
sional picture of the technical details
of musical sounds, which enables
musicians who “play it by ear” to vi-
sualize their melodies.

Here's how it works: tape record-
ings of music are fed into a conputer,

L

Memo:

'Igiu_gadio Industry

From Ron Nickell V.P General Manager

CALL THIS NUMBER FOR EXCLUSIVE NARAS

GRAMMY INTERVIEWS:

(213) 763-6268.

TM Special Projects, Gary Standard Pro-
ductions and Dr. Pepper present interviews
with recording artists nominated for this
year's GRAMMY Awards, starting February 8,
on the NARAS GRAMMY HOTLINE:

(213) 763-6268
After the GRAMMY winners have been

announced, call again!

You'll get first-

hand interviews with the winning stars.

What's the catch?

None!

It's a free service of TM Special

Projects, Gary Standard Productions and Dr.

Pepper.

Next year, watch for the complete
GRAMMY Special, which includes radio show
and TV/Stereo simulcast, co-produced by
|TM Special Projects and Gary Standard Pro-

ductions.

Q3 h A \&73&‘2&

™ Special Projects

1349 Regal Row ¢ Dallas, Texas 75247 ¢ (214) 634-8511
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Advertisement

which converts each musical tone
into a number. The computer then
analyzes the numbers and eventually
produces the appropriate musical no-
tation.

Researchers claim the computer's
notation captures the basic melody
well on a variety of instruments in-
cluding trumpet, flute, guitar, oboe
violin, clarinet and sitar, even though
no two performances of the same me-
lody can be identical. In addition,
the computer can automatically
transpose melodies from one instu-
ment's key to another.

At present, there are two draw-
backs to the system. First, the system
cannot transcribe the sounds of two
instruments playing simultaneously,
and second, the system requires an
hour of computing time to reproduce
20 seconds of recorded music.

When completely developed, the
researchers hope their system will
prove an invaluable aid in compos-
ing, teaching musical notation, and
as a performance-analysis tool.

ERR WAVES

HEY, WHATS WRONG
WITH PIPES? ¢
THOUGHT WERE ALL
LOOKING  FORWARD

M SOMETHING
FECAL DN

OKAVY....
WHAT'Re You
UPTIGHT
ABouT ?

Nell Hartley has been named to
the newly-created position of Vice
President of National Accounts for
the MCA Distributing Corporation.
Hartley, a veteran of 10 years as a
salesman with CBS Records’ Los
Angeles branch, will be responsible
for the coordination of national mar-
keting and advertising programs
with all of MCA Distributing Corpor-
ation’s national accounts, for all la-
bels currently distributed by MCA
Distributing Corporation. He will re-
port to Sam Passamano. Executive
Vice President, MCA Distributing
Corporation.

at MCA Records. Stone, most re-
cently Vice President of A&R Admin-
istration for the label, joined Kapp
Records 11 years ago. When Kapp,
Decca and Uni were comsolidated
into MCA Records, Stone became Di-
rector of Branch Administration for
the new label.

In his new position, Stone will con-
tinue to head all départments under
A8&R Administration, and will over-
see budgets, and monitor contracts
as well as supervise all administra-
tive matters for the label. He will also
serve as administrative liason be-
tween MCA Records and MCA Distri-
buton and will report to MCA Presi-
dent Bob Siner.

S |

Nights On Bard-Way?

The first Broadway disco-musical is headed for an October 1979
opening in New York. Based upon Casablanca artist Alec Constandino's
disco album "Romeo And Juliet,” with the play’s book to be written in
contemporary language by Shakespearean expert Ted Richfleld. the show

will have a two-month U.S. pre-tour before it treads the Broadway boards.
And, no, it will not be titled "Stratford De Knight Fever.”

BY BOBBY OCEAN

-
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L MWHEN YOU ASXED
UOALLOUT FOR A
FEW LINES 1 DIONT
THINK YOU WERE
TALKING ABOUT
BOWLING...




eRegistration & Banquet Seat Selection
12noon-9pm

eindividual Format Discussion Sessions

AOR: some of the invited guests participating In
this open-ended discussi