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Stations outside of Arbitron Radio Metro Area, but that show significantly
inthe market breakdown are designatedby °.

Stationstiedinindividual breakdowns are listed in alphabetical order.
Top 5 rankings are listed for each demographic breakdown.

This data is copyrighted by Arbitron. Non-subscribers to Arbitron’s syndicated
Radio service may notreprint oruse this information in any form.
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We make records. We sell records. And we -
get records played. But that doesn't set us apart.
The people who work here and the people who
work with us talk about a certain A&M feeling.
A feeling of caring. About the music. About the
people who create it. About the people who play
it. And about the people who listen to it. It may
sound corny but we really do care. And that’s
what motivates us.

— The staff of A&M




A.J. “Rick” Aurichio, Vice President/Generel Manager of
Arbitron Radio, has been with the company since 1972.
He has been responsible for the planning, development,
and marketing of a number of multimedia Arbitron research
services, including the recent AID (Arbitron Information on
Demand) computerized service. In this candid interview,
Aurichio provides forthright answers to an array of pertinent
questions, and supplies a vivid insight into the operations
and methodology of Arbitron. The interview serves es an
illumineating insight into Arbitron, and as e revealing close-up
look at the way it works.

R&R: Lot me start on the basic survey concept of Arbitron,
the diary, which is a carry-over from tselevision household
monitoring. Radio is a mobile listening experience, it goes
everywhere. Is it not incorrect to be trying to survaey e
“household” when the family unitis changing. There’s e great-
er amount of mobile singles today. You heve the biggest
companies like Campbell's Soup now putting out single
serving cans, they've recognized the changes.

AURICHIO: Households are Arbitron’s sampling unit, but
once we get into a household we ask individuals to keep a
diary for themselves only. We do not ask that it be kept for the
household.

R&R: What about the people who don'‘t live in a house-
hold? You have to have a family unit, don’tyou?

AURICHIO: A household, by definition, need not be a
family unit.

R&R: Coulditbe apartments?

AURICHIO: Yes.

R&R: So in other words you could end up with two gay’s
living together.

AURICHIO: Well Ill give you an example, we've got a case
right now in one of our markets. Four men between the
ages of 18 and 24 living in one household, actually | think
that technically would be considered four family units al-
thoughit's asingle household.

R&R: You don tinclude the colleges oruniversity areas...

AURICHIO: Dormitories are not included in our sample.
It's almost impossible to draw a sample from them because
you can‘tget hold of the names and addresses.

R&R: Doesn’t your sample frame come out of the tele-
phone book? ’

AURICHIO: Yes. There are two types of telephone house-
holds—listed and unlisted. We use listed households as the
sample frame for all but high density Spanish areas. We
are currently introducing a system called Expanded Sample
Frame. Essentially ESF is a method which brings into a
sample those households which are not listed in the tele-
phone book. In some markets the number of unlisted house-
holds have become quite large.

R&R: /t’s about 30 to 40% in major cities like L.A. and
New York.

AURICHIO: It might be a little higher in L.A. People
relate unlisted to individuals who don’t want to be listed
in the phone directory. Realize there are three reasons for a
household not being listed. One is by choice, and we tend
to think all households are unlisted by choice, but that's
the smallest percentage. The second is really caused by mo-
bility. People move and the telephone company hasn’t had an
opportunity to update their published directories. The third
way is because of telephone company error or just the sheer
date of last book’s publication, In some markets the total
unlisted is as high as 50% of all households.

R&R: While we're on that, Arbitron runs a pretty high
rate of diary refusals. Those refusing to keep a diary some-
times averages 50, 55%...In other words, when you send out
or make the phone calls and ask if they’ll keep a diary ap-
proximately whatparcentsay no?

AURICHIO: Waell, actually only about 13% say no.

R&R: And then you send them out and they don‘t send
them back, whatdoes itcome up to?

AURICHIO: By the time you finally get down to those
whoreturn usable diariesit’s in the neighborhood of 50%.

R&R: First of all if you're running into a markat that has
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lat’s say 30 to 40% unlistad phone numbers before the Ex-
panded Sample Frame and then you’ve got 13% of the people
you were able to contact who said no, you're now up to
around 50% or mors. Is it not possible those people are
different from the other 50% you reached and that maybe
the whole system hes notbeen corractly surveyed.

AURICHIO: You're not criticizing the diary method at
that point. You're noting a factor that all research com-
panies run into because it's essentially impossible to get a
100% return. You just can’t get a perfect return, you create
so many biases in the process to get that return that you
are probably screwing up the results.

R&R: /s that why you've stayed away from things like
going in and retrieving the diaries and helping them fill it out?

AURICHIO: No, there are certain biases that can be
dealt with, but we must consider both the economics and
the kinds of information that we get. | guess we could
achieve a perfectsample...

R&R: Woulditcostalotof money?

AURICHIO: It'd cost a fortune to be able to do that.
We know how to get higher rates of return. Our return
rates now are at 50%, but if the industry thought that 65
or 70% is better we know how to get 70%.But it would
at least double our costs. We constantly have to ask if it
is worthwhile going after these additional people for a
marginal changein the numbers.

R&R: Wouldn't it be wise for Arbitron to pick, let’s
say ten markets a year and resurvey them, at their ovwn
cost, to double check it Go into a market and up their
percentage and maybe get 75% return and match those
results against the reqular survey period results?

AURICHIO: We don’t do it on a regular basis, but that
kind of a test has been done several times.

R&R: What kind of results did you get?

AURICHIO: Essentially we found that increasing the re-
sponserate does nothave a significantimpact on the numbers
and we’ve published certain results. It was a non-response
study that was done in 1967 or ‘68. It showed there were
some differences among people who respond and those who
do not respond, but when you put them together it did not
make a tremendous difference. There’s another aspect impor-
tant to the broadcast community. There’s a basic phenomena
involving cooperation and that is that the people who co-
operate with us tend to be radio listeners. If we force our

response rate higher, the listening levels will probably go
down.

R&R: / see what you're saying, but what is happening
is thet you ere encouraging radio stations to go after the
active diary holders and to cultivate them with diery inspired
promotions, and with time-warping, all sorts of things to take
edvantage of the system. What it’s boiled down to in recent
vears is the Program Director who can best interpret what
those diery keepers will respond to are the ones that were
doing well. This may explain the big surges and drops radio
stations experiencae.

AURICHIO: The type of person that responds to a survey—
that half of the population that responds—probably accounts
for 75% of the listeners. Now if you think about the idea of a
programmer programming to those people, is that wrong?

RE&R: Are we assuming that, oris that true...

AURICHIO: It's fairly close.

R&R: You're saying those kind of people make up 75% of
the listening audience of a radio station, they‘re that actively
involved?

AURICHIO: Oh yes. Remember what happens, if a person
says | don’t want to be in the radio study he probably
doesn’tlisten to the radio...usually, | mean, we do get different
types. Roughly 10% of our sample claim they do not listen to
the radio. Among those who do not respond the figure is
probably over 20%.

R&R: But you're asking them to keep e diary and you're
only paying them, sometimes nothing, sometimes 50 cents.

AURICHIO: Don’t look at it as paying, that's conscience
monaey.

R&R: / listen to the radio a great deal, but if Arbitron
asked me, or if anybody asked me to keep a diary or to
put a TV Nielsen in my houss, | wouldnt do it | don't
want the inconveniences, | would never fill out a diary.

AURICHIO: We have a household in Hollywood that's
a very wealthy house and people said you’ll never get a TV
meter in a household like that. We sent a dozen roses to
the woman of the house for three consecutive weeks before
going to the front door and asking if we could put a TV
meter in. We got a man in New York whom we paid $500
to stay home from work one day so that we could put a
meter in his house. You’d be surprised as to the pains that
we go through to get these people. In the meter operation
it was critical. The response rate there is extremely critical
because these people are going to be in the panel for a long
period of time. So there you go through the effort because
you've got that person for a year, two years or three years.
But with a one time research study, you can't go th'rough
those pains. It's not worth it for us to force them to respond,
whichwecando.

R&R: You re sayingin a different way other than the norm?

AURICHIO: Yes.

R&R: Let’s go back to the diary for a second and talk
about the fact that somebody is asked to fill out write
down exactly when they listen to a radio station.Is that not
really asking them a great deal? That's one of the greatest
complaints of programmers, is that they don‘t understand why
diaries are being used for radio.lt doesn’t make sense bacause
radio listeners are not always where they can write things
down. They're either in the car, they're doing things, out in
the back, radio is used for enjoyment at picnics, whatever,
you don‘t carry a diary with you, what is Arbitron’s answer
to the mobility of radio?

AURICHIO: Listeners are asked to write in the precise
time that they start and stop listening. You really have to
look at the diaries to see how they’re filled out. There is a
tendency for people to list times on the quarter hour. We
rarely have someone say | started listening at 7:07. It'll be
7:15 or 7 o’clock, so there’s a little bit of memory involved.
We do feel that there is more memory involved for out-
of-home listening. A person is not going to sit behind the
wheel of an automobile and write down when he’s listening.
He'll rely on his memory to state listening. We know that a
diary may be filled in one to three times during the day.
It's probably not filled in at precisely the time of listening
and it may be that this understates or overstates listening.
Nobody knows for sure because there isn‘t a standard of
truth to compare with.All you can do is try to get respondents
to follow your instructions as carefully as they can.

R&R: / remember a few years ago, Pulse, in trying to
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fight the diary and the Arbitron system, they did their own
diaries and then they went back after three days and pulled
them and said, | don't know exactly, but some enormous
percentage was not filled out, tried to hold that up and say
that that’s the way all Arbitron’s are. Have you ever gone
back and checked on a regular basis?

AURICHIO: Not with every survey, but we've done tests
where we’'ve picked up a diary at the end of one day,
two days, three days and so forth.

R&R: Have you got percentages broken down to tell
you how many people do do itand how many don‘t?

AURICHIO: I'm not sure, | think we do. What we generally
find is during the first two days people are very careful.
On the third or fourth day they start slipping, but that's
the time that they get a reminder call from Arbitron and
that kind of picks things up again. The reason Arbitron
instituted the reminder call many years ago was because
we discovered thatif you letpaople alone, they will slip.

R&R: Would you say that having the people to go in
and assist them in any kind of actual in person recall or
educational method would be too costly for radio to take?

AURICHIO: Depends. If | had to make a business judge-
ment on it, | wouldn’t want to be the one to go to the
radio industry to ask them to pay for that. We're going to the
radio industry right now to ask them to pay for “ESF” and
ithurts.

R&R: What about the mixing of research methodology?
We've talked about the different biases and how you can’t
do certain things, yet in one survey you're surveying the
minorities one way and you're surveying the unlisted one
way and you're surveying the listed another way.

AURICHIO: Let's take each one separately because sam-
pling is very different from data gathering. | think when
you make that comment about sampling it's probably in-
correct. All we're doing is taking all possible telephone
numbers, and subtracting those that are listed to gain an
unlisted sample.

R&R: That's ESF now thatwa're talking about?

AURICHIO: Absolutely. You can’t really criticize us for
using two different techniques because in theory its perfect.
Now in terms of the data gathering methodology itself,
we’'ve gotten heat for using the three different methods.
But put yourself in our shoes. You implement a mail diary,
and you find out that Black people and Spanish people just
won't keep the mail diary or return it. You realize that you
have a response rate among Whites of 50%, and let’'s say
among Blacks and Spanish it's running 20-25%. You have a
decision to make. Should you oversample the Black and Spa-
nish in order to bring them up to their proper population
proportion, or should you increase the response rate since
you know that the 75% of the population who is not re-
sponding must be different from the other 26%. Now it's
a business decision that you have to make, which one would
you do? We elected to increase the response rate and the
only technique that we could find to do this was the tele-
phone retrieval method. In the case of the Spanish population,
the best method we could find for increasing response was a
personal placement and pickup of the diary. We consciously
implemented those decisions, but things change. Right now,
we use telephone retrieval to get more Blacks into the
sample, personal placement and pickup to increase Spanish
representation, and ESF or Expanded Sample Frame, which
seems to bring more Black and Spanish into the sample.
It's time for another look. And we intend to do just that to
see if any of these things are not doing what we intend them
todo.

R&R: What about the rest of the population, the majorities.
Has any improvement been made to get better reports
from them?

Aarial view of Arbitron Headquarters, Beltsville, Md.

AURICHIO: When you say better reports, do you mean
better response, or justbetter information?

R&R: / think everybody’s going to run into that rate of
response. | think probably better information from the people
you're getting, more accurate listening information.

AURICHIO: We've just gone through some fairly major
analyses of our own methodology within Arbitron. The most
difficult thing to do in measuring radio is call letter identifica-
tion. Some people are saying the most difficult part of
radio measurement is measuring the time of listening. |
think Arbitron’s method is as accurate as it can be. Grant-
ed, it's not the greatest, but it's as accurate as it eco-
nomically can be. | think people are fairly conscientious
in filling out the diary, the majority of them. We've done
our own focus group interviews and found that diary-keepers
take their job seriously, because they feel that they're con-
tributing. The key thing that makes radio complicated is call
letters. Call letter similarity, the use of slogans, the identifica-
tion by frequency—when one man thinks he’s listening to
103 and he's really listening to 103.8, or something like that.
That's the area that we’'ve been zeroing in on. If you were
to review those cases where we’'ve had to republish reports,
you’'ll find it almostalways relates to call letter identification.

R&R: /s it not true that you make a radio station wait
almosta book before they get their new slogan in?

AURICHIO: The way that works is if your call letters
are WXLO and somebody writes down WSLO, you canregister
that WSLO after it happened, and then getcreditforit.

R&R: “TEN-Q’/Los Angeles started in December.If they
registerad with Arbitron that their whole advertising cam-
paign, and station identity was all focused on “TEN-Q,”
would they be picked up as “TEN-Q° in their first survey
inJanuary/February?

AURICHIO: Yes.

R&R: For the people that haven’'t been to Beltsville, what
happens when they come down there. Are there simple $2
an hour clerks trying to interpret these books, what’s going
on, who are those people thatwork on the diaries?

Computer Room, Beltsville
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AURICHIO: First of all, if you went to Beltsville, you'd
find a primarily middle class town. And we have primarily
middle class people working in Beltsville in our production
operation. These people are quite qualified, they’'ve been with
the company for a long period of time, and you'd find all
of them very serious about their jobs. It's really their dedication
that has made Arbitron what it is today, not our computers
or anything else. They have become very expert. We rely
heavily upon these people to get out a report. It takes a
long time to process a radio survey, solely because of people
reviewing diaries and figuring out the station call letters.
It all sounds very simple, until you do it. You see a diary
from the Washington-Baltimore area and you find a station
call letter listed WMAR. And they’re probably four stations
who will claim creditfor the listening.

R&R: Don‘tthey call back and ask?

AURICHIO: Sometimes. In the case of known slogan con-
flicts, like "“Stereo 99" from two stations, we do call back
for clarification.

R&R: Lot’s talk about AD! for 8 moment. You have two
new things, AD! and ESF, and neither has truly been explained
to broadcasters’ satisfaction. | don’t know if you feel that
that's true or not, butyou are probably getting complaints.

AURICHIO: In the case of ESF, we probably made a
mistake because we made an assumption. The assumption
was that people know what it is because we’ve got hundreds
of letters from people complaining about why we don’t
do something about unlisted households. We thought we
were a knight in shining armor saying we're gonna do it
Until we did it. Now we are being criticized. The ADi was
actually started by a couple of major reps, and ABC was a
leader in the area. The concept was that we needed, in
radio, information that would show how radio performed
relative to television. Because the ADI has become the single
mostused area for selling and buying television, radio wanted
to make sure that it could compete on a similar basis.
The ADI in radio, however,is very complicated.

R&R: The biggest complaint I've gotten on itis that Arbi.
tron constructed it mostly for the agencies. And yet agencies
buy the books for less money than the radio stations have
to pay. Another point is that local business is the dominant
part of most radio business, and that when you buy a rating
it should be for the area you serve, not for the relative area
of how it compares to television coverage.

AURICHIO: Remember when we introduced ADI, itwasn’t
inplace of, itwas in addition to. So the Metro is still intact.

R&R: /t makes the big signals look great and it makes
the small guy...

AURICHIO: It's a fact of life, isn‘tit?

R&R: What happens is a buyer says well maybe ! should
put my money on that station because they reach more
people, eveninareas that/don't. Is thatcorrect to do?

AURICHIO: Are you saying that the people out there are
maybe not smart enough to be able to discern between
the Metroand the ADI and the TSA?

R&R: No, | wouldn‘t say that. | think that what happens
though Is slick salesmanship can take over. | think walking
into a client and saying. ‘Hey. OK, they may be number
one In the Maetro, but look what I've got in TSA.’ It's not
your fault that the FCC licensed 500 watt daytime stations,
but no matter what kind of superior programming they have
in their city or coverage area, and how good they are in the

Interview continued on page 16
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2 WROW 1 WGy 2586 ANAHEIM-SANTA ANA - GARDEN GROVE 5 BOOK 5 P ; "éé\l'\\l'f:
3 Wé?.\’f. g w;g\v/‘l }333 TREND TOTAL PERSONS 12+ 3 KKLV 3 KFQD
4 KANC :
5 WROW-FM P e A5 OINT5 AIMI76 OINTG AM77 4 KYAK
KEZY (R) &0 e i 5.4 2.
KWIZ (PA) 00 it i 2:‘7s :g
— R »n »n - % d .
1834 MEN  18.33 WOMEN 18.49 ADULTS TEENS P - - < 5
1 TRY KABC (T)l- e - -n 4.3 6.0
1 WGFM 1 WGFM 1 WGFM 2 WGFM g5 (8M) * e e e 75 8.2
1 WTRY 2 WTRY 2 WGY 3 WPTR KBRT (BM)* e e »n 1.4 1.5 R-Rock, A'AOR, C—COUntI'y, PA-POp/Adult B-Black e y
2 WPTR 3 WFLY 3 WTRY KFAC-FM (CL)*  ** bt " 9 1.0 BM-Beautiful Musi i ' ’
3 WGY M 4 WPTR 4 WPTR KFI (PA)* e L23 e 3. 3.7 .au 1y usic, O'Oldles, N'News, T'Talk,
2 Webw M 5 wey 5 WROW KFWB (N)* . . . 26 28  S-Spanish, CL-Classical, RL-Religious.
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TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS

ATLANTA | e L@
2 KASE 2 KASE 854
g KHFI 3 KLBJ 852
KNOW 4 KNOW 800
ATLANTA S5 BOOK TREND TOTAL PERSONS 12+ g E‘Ei‘ﬂ“ 5 KHFI 620
A/M'75 O/N'7S A/M'76 O/N'76 A/M'77 :s.i:tvngn 18-34 WOMEN  18-49 ADULTS  TEENS
WAOK (B) 7.5 7. 8.6 6.0 6. 2 KHFI 1 KVET
WBIE (C) 1.9 9 1.8 16 2 2 e 4 o Y NAsE ) KNow
WGST (PA) 1.6 2.7 28 4.0 28 4 KASE 3 KLBJFM 3 KOSW 3 KVET
WIGO (B) 1.8 9 9 8 1.0 NO
WKLS (A) 5.7 46 a7 5.7 57 o KORE 2 Know o S
c . . . . 5 KOKE-FM 5 KHFI !
WLTA (PA) 3.6 2. 2.8 4.0 2.2 3 LSHERA
WPCH (BM) 9.3 7.9 7.2 10.4 6.8
WPLO (C) 4.4 47 4.2 5.0 5.
wax1 (R) 7.6 8.0 6.2 48 5.9
WOXI-FM (R) 55 34 5.4 33 6.3
WRNG (T) 4.2 7.7 5.3 5.7 5.3
WSB (PA) 21.0 222 20.0 19.9 20.9
WSB-FM (BM) 45 5.0 4] 52 4.3 BAKERSFIELD 5 BOOK TREND TOTA
WVEE (B) *s ** * 25 1.8 L PERSONS (2+
WXAP (B) 6 1.6 1.5 1.2 1.2
WzGC (R) 6.6 7.3 7.6 8.3 12.4 A/M'75 O/N'75 A/M'76 O/N'76 A/M77
TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS  KAFY (B) us - [
oo e g mbmoge @& & & | BATONROUGE
2 WzGe 2 WzGC 3656 2l 79 . 37 % 4.5
3 WPCH 3 waxi 2554 KHIS (RL) 22 o 22 s A
4 WOXI-FM 4 WPCH 2441 KHIS-FM (RL)  ** . . pa
g wggf 5 WKLS 2239 KOk (a) o - 1.3 - |-|52 BATON ROUGE 5 BOOK TREND TOTAL PERSONS 12+
6 WOXI-FM 2200 .
7 WKLS 7 WPLO 1947 §t$3 },‘,’ﬁ} %3 e ' v 28
8 WRNG 8 WAOK 1872 LY : * 1.8 - 2.9 A/M'75 O/N‘75 A/M'76 O/N‘76 A/M'77
9 WPLO 9 WRNG 1661 LV e - 7
10 WSB-FM 10 WSB-FM 1643 e 2 B 3 . 21 A U G . 2 . 8.5
13.6 WEMF (A) 5.7 e 43 e 5.5
Kzla (C) 5 o 1.5 e 3 WIBR (R) 12.9 e 12.7 *s 8.l
18-34 MEN 18-34 WOMEN  18-49 ADULTS TEENS : . c .
SR e WJBO (PA) 7.2 * 5.2 e 7.4
1 TS 1 W2GC 2 W2GC > Waok TOP5QUARTERHOUR  TOPS CUME IN HUNDREDS WLBI (C) 7 - 6 - 1.3
1 KERM 1 KERN 033 WLCS (R) 5.1 e 14.2 e 123
2 W2GC 2 WOXI-FM 3 WOXI-FM 3 WKLS
2 KUZZ 2 KAFY 833 WLUX (BM) 7 . 3.0 e .7
3 WOXI-FM 3 WKLS 4 WKLS 4 waxl
e e 5 waxi 3 KAFY 3 Kuzz 636 WQXY (BM) 10.9 e 13.1 e 13.4
o 5 wax 4 KKXX 4 KKXX 609 WSLG (C) X *s 1l s 1.9
5 KLYD-AM-FM 5 KLYD-AM-FM 386 WXOK (B) 15.9 - 17.9 - 17,8
: WYNK (C) 41 e 6.7 »e 53
WYNK-FM (C) 5.0 e 6.5 o 6.4
18-34 MEN  18-34 WOMEN 1849 ADULTS  TEENS y
AUGUSTA Sl AR e TECERN WWL (PA)® 46 e 28 22 34
2 KUZZ 2 KKXX 2 KAFY 2 KAFY
3 KERN 3 KERN 3 KERN 3 KKXX TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
4 KAFY 4 Kuzz 3 Kuzz 1 WXOK 1 WLCS 1200
AUGUSTA 5 BOOK TREND TOTAL PERSONS 12+ 5§ KGFM § KLOA 4 KLYD-AM-FM 2 wWaxy 2 WIBR 986
5 KLYD-AM-FM 5 KGFM 3 WLCS 3 WXOK 787
4 WAFB 4 WOXY 684
A/M75 O/N'75 A/M76 O/N'76 A/M77 5 WIBR 5 WAFB 683
WAUG (R) 55 e 6.6 e 4.7
WAUG-FM (A) 12.0 'L ) 5.0 % 7.5 BALTIMORE 18-34 MEN 18-34 WOMEN 18-49 ADULTS TEENS
WBBQ (R) 10.7 e 14.1 e 12.2 1 WFMF 1 WXOK 1 WXOK 1 WLCS
WBBQ-FM (R) 8.6 * 14.4 oe 15.0 g WQS‘?( g Whii g wegg 2 WxOoK
WBIA (PA) 2.9 b 3.3 b 7.2 BALTIMORE 5 BOOK TREND TOTAL PERSONS 12+ 3 WAFB
WGAC (PA) 14.1 L 13.3 e 8.6 3 WIBR 4 WAFB 4 WAFB 3 WIBR
WGUS (C) 5.2 ce a) oe 33 3 WB?& 5 WFMF 5 WFMF
WGUS-FM (C) a5 e 1.9 e 3.9 M76  JIA'76 N’ . .
I, 4 - " o e Al / O/N'76 J/F77  A/M'77 5 wWiBO
WRDW (B) 13.4 . 14.6 e 9.4 WAYE (A) 1.4 . 1.2 16 19
WTHB (B) 9.2 - 6.4 o 78 wBAL (PA) 7.1 22 14.1 15.1 15.4
wzzw (PA) 3.7 o 3.6 6.9 WBKZ (R) »u »a »a 1l 1.9
w0 & 4 7 ¥ | BIRMINGHAM
TOP 5§ QUARTER HOUR  TOP 5 CUME IN HUNDREDS WCAO (R) e - 7.3 6.4 6.2
1 WBBQ-AM-FM 1 WBBQ-AM-FM 1149 WCBM (PA) 9.8 - 9.4 8.5 9.5
2 WRDW 2 WGAC 503 wbJa (R) 2.2 ” L4 21 L BIRMINGHAM 5 BOOK TREND TOTAL PERSONS 12+
3 WGAC 3 WDRW 432 WFBR (PA) 5.3 4.7 5.8 4.5
4 WTHB 3 WzZzZwW 432 WITH (BM) 31 il 1.9 7 2.6
5 WAUG-FM 4 WBIA 422 WA ) :: - - 3.6 A/M'75 O/N'75 A/M'76 O/N'76 A/M77
WLPL (R) s L 2% 35 weNe 33 3% 2 a0 22
18-34 MEN 18-34 WOMEN WMAR (BM) 3.6 o0 3.9 4.9 3.8 WATV (B) 1.0 19 10.5 na .4
1 WBBQ-AM-FM 1 WBBQ-AM—FM WPOC (C) 2.8 20 3.8 3.7 5.0 WBUL (B) 3.2 5.1 5.5 4. 8.7
2 WRDW 2 wzzw WSID (B) 3.2 - 4.3 1.9 3.0 WCRT (PA) 2.1 2.7 3.2 4.3 3.9
3 WAUG-FM 3 WTHB WWIN (B) 4.7 b 5. 29 44 WDJC (RL) 1.5 2.3 21 2.7 .4
2 wgﬁg M 4 WRDW WENN (B) 13.5 12.2 6.4 4.0 5.6
5 W2ZW 5 WGAC TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS vagggrnlv)l (B) ?655 %70 |264| :ile [’.82
1 WBAL 1 WBAL 5758 WERC-FM (R) 5.5 39 6.2 38 6.1
1849 ADULTS TEENS 2 WCBM 2 WCAO 4425 va-élil')((B) 6.7 4.9 5.2 5.2 3.8
1 WBBQ-AM-FM 1 WBBQ-AM-FM 2 WLIF 3 WCBM 4184 (€ 4.0 238 5.3 43 33
2 WRDW 2 WAUG-FM 3 WCAO 4 WLIF 3400 WQEZ (BM) 6.8 3.7 4.8 7.0 48
3 WAUG—FM < WRDW 4 WPOC 5 WLPL 2720 WSGN (R) 7.1 7.6 8.9 na 9.2
3 Wosw 5 wp o wesR 2507 wok(el 41 35 g0 22 38
5 WGAC 6 WFBR 5 WY -
7 WWIN 8 WWIN 2015 DE (C) 11.0 8.6 6.9 10.3 5.8
8 WMAR 9 WKTK 1760
UST'N 9 WIYY 10 WMAR 1518 TOP 5§ QUARTER HOUR  TOP 5 CUME IN HUNDREDS
A 10 WKTK
1 WATV 1 WERC 1771
18-34 MEN 18.34 WOMEN  18-49 ADULTS TEENS Z e 2 wsen e
1 WCBM 1 WCBM 1 WCBM 1 WLPL 3 WERS 4 WAPI 1005
5 WERC-FM :
AUSTIN 5 BOOK TREND TOTAL PERSONS 12+ e IonS 2" WWIN 2 WBAL 2 WeAo By HERETE 1001
3 i 3 WCAO 3 WLIF 3 Y 18:34 MEN S ERAER
4 WLPL 4 WCAO 4 WWIN
AIM7S O/N'7S A/M76 O/N76 am7zz ° WEAO 5 WBKZ 5 WwpoC 1 WSGN 1 WBUL
2 WVOK-FM
KASE (BM) 15.2 we 16.8 o 148 3 WERC-FM § W’s\gx
KCSW (PA) 3 £ "2 ik 8.5 4 WATV 4 WERC
KHF1 gm) 3.9 % 5.7 . 8.7 4 WBUL 5 WENN
KIXL (PA 15 . 26 *s 2.8 5 WERC ’
fhe, B oo &b LEGEND i
KLBJ-FM (A) 6.4 »e 9.8 *» 6.l 18-49 ADULTS Sl
KNOW (R) 15.2 e 13.7 . 8.7
KOKE 3.0 e s 1 WBUL
KOKE(C) 30 12 - L '2 RRock, A-AOR, C-Country, PA-Pop/Adult, BBlack, 3 waty 1 wson
KVET (C) 17.8 .4 14.2 o4 97 BM-Beautiful Music, 0-Oldies, N-News, T-Talk, 2 WSGN 3 WBUL
KTSA (R)* 2.8 *e 28 " 24 g gpanish, CL-Classical, RL-Religi 2 MEND 4 WERC-FM
WOAI! (BM)* 3.4 e 9 - 37 panisn, ~lassical, -Heligious. 4 WERC =
' 5 WVOK-FM 5 WATV
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TOP5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
1 WPAL 1 WTMA 1049
~ BOSTON BUFFALO ¥ hme
2 WTMA 3 Wexl 672 i
3 wxTC 4 wepaL 612
4 WKTM 5 WKTM 575
BOSTON 5 BOOK TREND TOTAL PERSONS 12+ BUFFALO 5 BOOK TREND TOTAL PERSONS 12+
5 WEZL
. . . . . . Z 7 ‘76  A/M'77  18-34 MEN 18-34 WOMEN
A/M'76  J/A'76  O/N'76 J/F'77  A/M'T7 A/M'75 O/N'7S A/M'76 O/N - L e < Lt
WBCN (A) 2.8 2.4 35 215 33  wabpv (BM) 4.9 3.2 5.2 43 a5 . 2 wwwz g vv\\ﬁ)n;'A
WBZ (PA) 9.0 8.6 9.3 2.3 10.6  WBEN (PA) 19.0 16.2 17.2 16.4 14.6 3 wpAL 2 Ja
WBZ-FM (R) Lt 2.1 1.4 1.2 .5  WBEN-FM (R) 4.7 43 4.5 4.9 a5 4 WKTM S e
WCGY (R) 1.4 1.3 1.6 X 1.9  WBLK (B) 2.7 33 3.9 25 3.0 5 WTMA
WCOP (C) 1.7 9 1.4 1.3 4 WBNY (BM) 15.4 n.s 12.4 14.4 14.5
wCoz (a) 2.9 3. 5.0 38 39 WBUF (A) 6 2.2 1.8 2.3 33
WCRB (CL) 1.0 7 L Li 1.4 WGR (PA) .4 13.0 12.6 13.2 10.1 18-49 ADULTS TEENS
WEE! (N) 8.9 9.3 9.6 8.9 9.3  wGRaQ (A) 5.0 45 4.7 3.1 4.3 1 wWexi 1 WTMA
WEE!-FM (PA) 3. 2.0 1.9 21 2.7 wJyiL (PA) 1.2 1.7 X 1.8 1.3 2 WeAL 2 WPXI
WESX (PA) 8 -6 5 9 1.0 WKBW (R) .6 14.5 12.0 12.1 14, 3 WTMA 3 WKTM
WHDH (PA) 7.4 8.8 9.9 1.6 0.4 wuFo (B) 1.3 25 1.3 1.5 Il 4 WXTC 4 WPAL
WILD (B) 1.0 2 1.0 -8 1.4 WWOoL (C) 2.5 1.8 25 2.2 3.0 5 WKTM
WJDA (BM) 8 1.5 25 9 1.2 WWOL-FM (C) 1.2 1.7 2. 2.3 2.6
WJIB (BM) 10.3 1.0 9.3 10.1 84  wysL (R) 36 2.6 1.8 37 2.8
WMEX (T) 3.2 5.5 1.9 4.0 4.0  WPHD (R) »n L3 % e 5.8
WRKO (R) 10.4 9.4 8.8 7.9 7.6
WROR (0) 3. 34 3.4 2.9 3.7
AT WS ¥ a % e TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS
WSSH (BM) 2.5 1.9 2.6 2.3 3.
gl T o 56 B 19 2 weny 2 WeEN 3471 CHARLOTTE-GASTONIA 5 BOOK TREND TOTAL PERSONS 12+
WWEL-FM (BM) 2.9 2.7 2.6 2.4 2.6 3 Gucen 5 wen 143
4 WGR 4 WBNY 2390
5 WPHD 5 WBEN-FM 1770 i 3 AN ; :
6 Vvtllwg\b-AM.FM St i L LA A/M'76  O/N'75 A/M'76 O/N'76 A/M'77
7 WA 7 WYSL 1577 a 4
¢ EeEi R 8 WWOL-AM-FM 1275 vvmvg((g)) l7.f56 leéﬁ IZ% '24.% 13438 [
5 o ? RGRe oD WROQ (A) 7.4 7.8 7. 8.0 7.
Y e 1OREADY 938 WBT (PA) I5.4 18.8 206 202 236
WBT-FM (BM) 8.9 .3 10.1 6.3 7.6
WEZC (BM) 6.3 5.0 6.2 5.4 5.7
34 M .34 ;
1839 MEN 1833 WOMEN 1849 ADULTS TEENS WGIV (8) 9.5 7.6 10.5 10.3 10.0
WICBTY - WGNC (C) LI 5 .0 1.0 1.4
e SRS S 3 e 3 weBN whN (PA) L 1.3 1.8 3.0 12
3 WBUF 3 WBNY 3 WBNY 3 WysL WIST (PA) 1.9 3. i.9 I I
5 WGR 4 WPHD 4 WPHD WIXE (C) 1.9 24 1.6 57 1.2
*
5 WPHD 5 WBEN-FM 5 WBEN WMAP (PA) Il .8 w 7 1.2
WSOC (N) 5.7 3.9 36 8.3 7.7
WSOC-FM (C) 35 4.5 5.2 6.2 5.7
: TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
CANTON 1 weT 1 weT 2036
g WAYS 2 wAvs 1757
WGIV 3 wsoc 922
CANTON 5 BOOK TREND TOTAL PERSONS I2+ 4 WSoC 3 Moo Fi X
5 WBT-FM 5 WGIV 822
AIMTS  OIN'TS  A/M'T6  O/N'TE AIM'TT g a4 e 18-34 WOMEN 1849 ADULTS TEENS
mchat B U gl M, ywer awer w1 owa
M D . . . 2 WAYS 2 WAYS 2 WAYS WGIV
TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS WHEC A B~ B . Bt 3 &% 2 Js 2 2/ e
1 wez 1 wBz 8280 WHLQ (PA) 2.2 o 6.3 B 4.2 4 WGIV 4 WROQ 4 WROQ
2 WHDH 2 WRKO 7483 by 6.7 e a4 . 27 5 WBT-FM 5 WBT-FM  § WSOC-FM
3 WEEI 3 WHDH 6643 Mol La e 4.6 o o8 5 WSOC-FM .
i oL i RO e WTOF (RL) 1.6 " 25 - L5
2 i 2. ghe e WDBN (PA)* 3.2 . % - 25
B 7 Wmex 3832 WGAR (PA)* 13.7 =z i s .3 CHICAGO
7 WMEX ; . 4
8 wcoz 8 wcoz 2869 m;g ((',’33' oo ” Fr I f‘g
9 WROR 9 WROR 2822 A v 8 v .
10 WBCN 2608 WMMS (A) 3.4 4, 3.2
10 wBCN WSLR (C) * 34 . 2.5 . 44 CHICAGO 5 BOOK TREND TOTAL PERSONS 2+
OUR  TOP5 CUME IN HUNDREDS
18-34 MEN .34 WOMEN . s TEENS TOP 5 QUARTER H
18 S (58 A0ULT n Mise - A/M'76 J/A'76 O/N'76 J/F'77  A/M77
1 WBCN 1 WRKO z 1 WRKO 1 WHBC
2 wBz 2 WCOoZ ; WE‘.DH 2 WVBF 2 WGAR 2 WGAR 1019 WAIT (BM) 4.7 3.3 2.8 1.6 1.4
3 WCOZ 3 wHDH 3 WRKO 3 WHBC-Fm 3 WHBC-FM 624 WBBM (N) 7.0 74 7.7 8.3 7.5
4 WROR 3 waz 2 wae 4 waio 4 waio 413 WBBM-FM (PA) 2.5 2.2 2.8 2.0 2.3
5 WRKO 4 wvBF 5 WCOZ 5 WYNY 5 WHLO 410 WBNMX (B) 1.5 1.2 2.5 2.8 2.9
5 WROR WCFL (BM) 3.7 3.2 3.1 33 3.
18-34 MEN  18.34 WOMEN  18-49 ADULTS TEENS WCLR (PA) 3.4 26 2.9 2.7 3.6
1 WGAR WDAI (A) 2.6 4.4 4.4 2.5 2.9
1 WKDD 1 WGAR 1 WHBC 1 WGAR  WFMT(CL)  ** . 1 1
BRIDGEPORT 2 WHBC 2 WHBC 2 WGAR 2 walo WFMT-FM (CL) 1.2 1.5 1.7 1.3 1.3
3 WvMS 3 waio 3 WNYN 3 WKDD  WFYR (PA) 2§ 2.2 2.4 1.9 25
4 WQIL% 4 WHBC-FM 4 WHBC-FM WGCI (B) 7 1.8 3.0 33 38
i 4 WH 4 WMMS 4 wHLQ WGN (PA) 12.6 13.4 13.0 13.8 .3
BRIDGEPORT 5 BOOK TREND TOTAL PERSONS 12+ A WIND (PA) r i s o )
4 WKDD WJEZ (C) % »n - »x 1.9
A/M'7S  O/N7S  A/M'76 O/N'76 A/M'77 WJJD (C) 1.6 2.6 2.0 1.8 17 ¢
wKax (A) e s . 3.9 4.2
WLAK (BM) 6.3 3. a8 4.9 a4
% * % LR ] - 3.|
viED_ﬁ_,Z\, ((%f\,,, 13.0 e 15.4 . 5.1 WLOO (BM) 5.9 5.9 6.9 7.8 6.9
: ! v | WLS (R} 9.8 9.7 7.9 7.9 8.3
WICC (R) 13.0 e 14.4 12.6
. wMaAQ (C) 5.3 5.6 4.3 4, 5.2
WNAB (PA/T) 10.7 s 8.8 * 7.3 , 5. 4
WABC (R)l 5 0 » 4 5 % 3] T N s c WMET (R) < 38 3|
WCBS (N)* 3.8 e 4'0 e 5.8 5 ™ ™1 WVON (B) 3.9 4. 2.7 2.7 25
- ’ ’ WXRT (A) 1.0 1.7 1.7 1.0 1.5
WHN (C)* 1.8 . 2.6 s 27
WKCI (BM)* 3.0 . 5.9 . 5.1
WNBC (PA)* 8.4 »e 56 s 49 CHARLESTON-NORTH CHARLESTON SC TOP10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS
WOR (PA)* 2.2 . 3.0 . 2.9 | ViGN
WPLR (A)* 2.3 L 8.5 U n.2 5 BOOK TREND TOTAL PERSONS 12+ 2 WLS '2 v"\‘;'c—;f“ :égﬁf
2 wggf\g 3 wBBM 12397
TOP 5 QUARTER HOUR P ME IN D 4 wmAQ 10662
1 WEZN IOW?C%U B 1%%?8 A/M'76  O/N'75 A/M'76 O/N'76 A/M'77 g ‘\;Vvtn:'? 5 WIND 9249
2 wicc 2 WEZN 962 6 WLOO 7968
3 WPLR 3 WNBC 800 WCSC (PA) 4.5 4.6 4. 6.2 6.5 7 WKQX 7 WMET 7167
4 WNAB 4 WNAB 784 WEZL (C) 4.9 3.7 6.0 4.6 7.7 8 WIND 8 WCFL 6778
5 WwWCBS 5 WPLR 720 WKTM (R) 8.8 6.9 4.5 7.6 8.3 9 WGCI 9 WLAK 6445
WNCG (PA) 32 6.2 35 5.4 4.5 10 WCLR 10 WKax 6346
18-34 MEN 18-34 WOMEN 1849 ADULTS TEENS WOKE (PA) 3.9 4.8 2.7 4.2 3.0
1 WPLR i WPLR 1 WPLR 1 WPLR  WPAL (B) 17.2 15.6 Il 13.1 13.6 18-38 MEN  18-34 WOMEN 18.49 ADULTS TEENS \
2 Wwicc 2 wice 2 WEZN 2 wicc WPX\ (B) 4.7 13.3 21.6 19.1 13.6 g
3 WEzZN 3 WNBC 3 wicc 3 WABC WQiz (B) 2.8 34 5.8 3.0 55 i wKax I wLs I WGN I WLS
3 wNBC 4 WEZN 4 WNBC WQSN (C) 4.9 39 4. 34 2.6 2 wLs 2 wWGcl 2 WLS 2 WMET
4 WABC WNAB 5 WNAB WTMA (R) 211 16.9 13.0 13.5 12.1 3 wGcl 3 WBMX 3 wKax 3 wbal
4 WeLI WWwz (A) 6.0 39 35 4.2 5.3 4 WFYR 3 wkax 4 WLOO 4 waGcel
w
4 WMMM-WDJH WXTC (BM) 8.2 5.7 9.1 9.8 10.1 5 WXRT 4 WCLR 5 WGCI 5 WKQX
5 WBBM-FM
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CLEVELAND

CLEVELAND 5 BOOK TREND TOTAL PERSONS 2+

COLUMBUS, OH

COLUMBUS, OH. 5 BOOK TREND TOTAL PERSONS 2+

CHATTANOOGA

CHATTANOOGA 5 BOOK TREND TOTAL PERSONS 12+

O/N'76  J/F'77 A/M'77

A/M'76  J/AT6
S , , , .
WABQ (B) 1.5 .. Ll 2.3 :g All 5 O/N'75 A/M’76 O/N’76 A/M77
*
WDEF (PA) 17.3 19.6 17.2 19.5 63 Womr ! - - 28 29 L3 wens (pa) 9.0 8.0 8.2 9.0 7.0
WDEF-FM (BM) 7.5 46 9.7 7.7 5 e o . i -5 29  WBNS.FM (BM)  I.I 8.3 1.0 9.5 13.3
WDOD (C) "2 7.7 10.3 9.7 105 WERE (N) 4 . 59 & 70 WCOL (R) 13.7 13.0 10.9 9.5 8.2
WDOD-FM (8) 33 33 a7 4.0 33 WEAR (PA) 37 .. o 78 &6 WCOL-FM (A) a5 5.6 5.8 7.8 5.4
WDXB (PA) a5 27 2.6 2.7 38 \ack () pig e s e ae  WHOK (PA) 1.6 1.9 1.5 1.5 10
WEDG (C) . e . . 18 goct ea o o 80 o8 WHOK-FM (C) 2.5 1.6 1.3 2.9 28
WFLI (R) 8.1 8.5 12.2 10.4 BB i e . e ae 36 WLva(A) . . . e a4
WGOW (R) 12.2 9.8 8.3 6.6 7 S A .. A o ce  WMNI(C) 8.l 6.6 6.5 a) 6.1
WLFA (PA) 1.4 2.1 1.8 1.8 CloR e ) e 0o a3 22 WMNLEM (PA)  2) 8 1.7 8 22
WMOC (PA) al 2.9 2.8 5.1 30 Wiy (R) S0 e o s 21 WNCI (R) 6.8 7.6 1.8 .2 13.0
WNOO (B) .4 7. 6.7 7. 73 amGe (PA) o0 - 28 I8 24 WNRE (PA) i A b A
WSIM (A) 29 38 34 a9 2SI Tl 0.7 e oa £ 75 WNRE-FM (PA) 10 5 8 7 1
WYNQ (BM) 7. 13.1 8.3 7.7 5.8 g o s 0 : WRFD (PA) 2.7 34 1.8 2.9 19
WOAL {PA) £dd U5 5D 22 WTVN (PA) 19 17.4 12.1 5.5 4.0
WWWE (PA) 8.6 . 5.6 6.8 . . - : . X
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS WWWM (A) 3.2 e 36 a3 6.0 WVKO (8B) 3.0 4.9 3.7 4.8 36
1 WDEF 1 WFLI 1105 W22ZP (R) ™ . '™ '™ 38 xvvt/vlso(:z‘)/"(a) 367 i89 gi 2.0 3.0
2 WFLI{ 2 WDEF 1024 > . . 1.3 27
A Wgé’é’.m : ngvl/)v ;gg TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDRE DS
S e 5 Los TOP5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
1 WHK 1 WERE 3069
| O o gmm e,
3048 - VN 2456
18-34 MEN :a‘wFVa’?MEN 3 WQAL 4 WWWE 3009 3 WNCI 3 wcoL 2285
1 WDOD 1w 4 WERE 5 WDOK 2568 4 wcoL 4 WBNS-FM 2155
2 WFLI 2 poow 5 WWWM 6 WOAL 2409 5 WBNS 5 WBNS 2011
3 Wgév?v 3 WNOO ;3 W%\R 7 WMMS 2286 Q
3 8 WGCL 2157 18-34 MEN 18-34 WOMEN
4 WYNQ 10 wzzp 1796 5
 WhOD.EM Rcsn 1 WCOL-FM 1 WNCI
70 Wooh 2 WNCI 2 WTVN
3 wLva 3 wcoL
a4 WcoL 4 WBNS
18-34 MEN  18-34 WOMEN  18-49 ADULTS TEENS 5 WBNS 5 WBNS-FM
5 WTVN 5 WCOL-FM
1849 ADULTS TEeL 1 WMMS 1 wmms 1 WMMS 1 WWWM
2 2 WGAR 2 WQAL 2 WGCL
4 WHK 3 WMMS
: oo U LWL LW TuWE e 4 )
5 WGOW
5 WNOO 3 WBNS-FM
5 WYNQ 4 WCOL
5 WBNS
5 WCOL-FM

COLUMBIA, S.C.

COLUMBIA SC 5 BOOK TREND TOTAL PERSONS i2+
’

CINCINNATI

DALLAS-FT. WORTH

A/M'75 O/N'75 A/M76 O/N'76 A/M‘77
CINCINNATI 5 BOOK TREND TOTAL PERSONS 12+ DALLAS-FT. WORTH 5 BOOK TREND TOTAL PERSONS 12+
WCAY (C) 4.6 . 7.2 .o 6.1
WCOS (R) .2 .o 7.2 . a.9
A/M'75 O/N'75 A/M'76 O/N'76 A/M'77 WCOS-FM (A) 12.5 . 9.6 . 9.8 A/M’75 O/N'75 A/M'76 O/N'76 A/M'77
wIS (PA) 21.9 Lo 13.5 . .9 A L3 6 . 8 5 ¢
WCIN (B) 4.2 a8 3.9 2.6 38 WNOK (R) 3.6 . 26 . 2.8 : 4 ! d )
WCKY (PA) Th] 9.9 [K:; 1.0 9.6 WNOK-FM (R} 36 .. 6.1 . 12.0 KBOX (C) 5.1 4.3 5.1 5.2 38
WEBN (A) a5 9.3 8.0 9. 8.5 WOIC (B) 18.2 oo 17.6 oo 58  KESS(S) 1.6
WKRC (PA) 9.4 8.6 6.8 8.2 7.4 WQaXL(RL) 1.6 . 43 v 6.1 KFJZ (R) 21 2.2 2 2.1 2.
WKRQ (R) 6.4 7.7 8.9 i2.2 9.2 Wsca (Bm) . .. 7 .. 6.5 KFJZ-FM (R) o0 1.2 4.6
WLQA (BM) 34 2.9 4.4 5.2 46 WXRY (BM) 7.7 . 9.6 . ina KFWD (A) ! 2.4 3.0 3.7 3.
WLW (PA) 18.5 16.2 18.0 15.7 17.3 WZLD (PA) 8.2 00 .3 . 8.9 KKDA (B) 4.8 45 2.8 1.6 24
WNOP (B) 1 15 5 9 16 WWDM (B)* »e = 37 . 4.7 EER:A(;)M 8 8.7 5.6 o 36 a3
WSAI (R) 13.0 9.5 8.7 9.8 8. RIEZET H 27 - 5o 2o
WSAI-FM (R) 35 23 34 e 24 TOP5 QUARTERHOUR  TOP 5 CUME IN HUNDREDS KNOK (B) 3.4 2.7 2.0 1.8 1.6
2.2 2.9 : . ! . :
WUBE (C) 1.6 Lo/ 2.9 1 WNOK-FM 1 wis 953 KNOK-FM (B) 32 3.2 I 2.3 25
WUBE-FM (C) 2.7 2.8 27 2.4 43 : : o
WWEZ (BM) o o &) 3 ga 2 WIS 2 WNOK-FM 751 KNUS (R) a. 6.0 6.5 61 ° a4
2 d : . %3 wxRY 3 wcos 651 KOAX (BM) 6.2 5.7 7.1 5.6 5.9
4 WCOS-FM 4 WCOS-FM 649 KPLX (PA) 2.2 2. 9 1.8 39
TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS 5 WZLD 5 WZLD 550 KgLsD(c(:F;A) 75 10.0 70 0.4 5.2
KSC 36 3.7 4.0 39 5.3
L 3w so02 KVIL (R) 1.0 9 1.2 1.2 1.8
3 WKRQ S e 18-34 MEN 18-34 WOMEN 1849 ADULTS TEENS KVIL-FM (R) 5.2 6.1 7.7 8.9 7.4
4 WEBN 5 s Enlo 1 WNOK-FM 1 W2ZLD 1 WNOK-FM 1 WNOK-FM KZEW (A) 3.9 33 39 4.3 39
5 WWEZ ey 2000 2 WzLD 2 WNOK-FM 2 wWzLD 2 Wcos WBAP (C) .8 13.1 .5 10.0 12.3
8 WSAI wesN o 3 wis 3 WXRY 3 WCOS-FM 3 woicC WFAA (N) 49 3.0 33 2.6 29
7 WKRC 28 s 1678 4 wsca 4 WCOS-FM 4 wis WRR (N) 6 1.6 2.3 2. 1.8
A TR 7 WWEZ 169 5 WCOS 4 wis 5 WXRY WRR-FM (CL) .9 LI 2.1 1.2 1.8
9 WUBE-FM 9 WSAI-FM 901 4 WWDM
10 WCIN 10 WUBE-FM 787 TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS [P
18-34 MEN 18-34 WOMEN ; Y(\,sn-PAM . 1 WBAP 5259
-AM- 2 KVIL-AM-FM 3679
1 WEBN ; z\’v'sfg:“ 3 KOAX 3 KLIF 3389
2 WKRQ 4 KScS 4 3364
3 wLw 3 WKRQ KRLD
5 KRLD 5 KNUS 2460
4 WsAl 4 WWEZ 6 KFJ A
5 WSAI-EM 5 WKRC 0 KMEZZ-FM 6 KOAX 2233
5 WLW d 7 KFJZ-FM 2218
18-49 ADULTS 8 KLIF g g‘éﬁv gggg
7 UEED 9 KPLX 10 KMEZ 1972
1 WLw 9 KZEW
2 WEBN 1 WKRQ 10 KBOX
3 WWEZ 2 WSAI
4 WKRQ 18-34 MEN 18-34 WOMEN
4 WsAI
5 WKRC 1 KZEW 1 KVIL-AM-FM
2 KVIL-AM-FM 2 KNuUs
3 KFWD 3 Kscs ’
4 WBAP 4 KNOK-FM
5 KFJZ-FM 5 KLIF
LEGEND 18-49 ADULTS TEENS
1 KFJZ-FM ¢
1 KVIL-AM-FM 2 KVIL-AM-FM
R-Rock, A-AOR, C-Country, PA-Pop/Adult, B-Black, g '{(VSBAP 3 KNUS
BM-Beautiful Music, 0-Oldies. N-News, T-Talk. a KNUS oL
S-Spanish, CL-Classical, RL-Religious. 5 KRLD
5 KZEW




TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS

Even In The Quietest )

Supertramp

DAVENPORT

1 WJR 1 WJR 11813
2 WRIF 2 CKLW 7358
3 ww) 3 WRIF 7159
DAVENPORT-ROCK ISLAND-MOLINE 4 WDRQ a4 WXYZ 7022
5 BOOK TREND TOTAL PERSONS I2+ -2 ‘x;’x;"" g VW\I\IIJV'}Q 23(2)2
7 CKLW 7 WJR-FM 4615
A/M'75 O/N'75 A/M'76 O/N'76 A/M'77 8 WMIC 8 WNIC-EM i
9 WLJB 9 WWJ-FM 4107
KIIK (R) a4 s 10.0 s 13.1 10 WWJ-FM 10 WJLB 3971
KRVR (BM) 12.9 s 10.9 . 12.4
KSTT (R 14.3 »e 13.2 *s 15.7 )
KWNT (c)) 3.8 . 2.9 . 3.0 18-3 MEN  18-34 WOMEN  18.49 ADULTS TEENS
WEMO (R) . ¥ 1.3 . 2.1
WHBF (C) 9.0 - 23 ** I.8 b o, Dl 1 WJR 1 WRIF
WHBF-FM (A) 1.0 ac 45 oc 1.6 3 WDRQ 3 WXYZ 2 WRIF 2 WDRQ
WHTT (PA) . . 2.9 . 1.4 S WIR 3 wxvz 3 WXYZ 3 CKLW
. . a4 WMJC
WKEI (PA) 2.4 1.8 1.2 Y W A o
WOC (PA) 12.6 S0 12.9 SO 12.7 5 WDRQ 5 WDRQ
WQUA (PA) 10.0 . 8.7 . 7.6
WGN (PA)* 3.3 s 2.7 . 25
WLS (R)* 4.0 . 2.9 s 3.2

ELPASO

TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS

1 KSTT 1 KSTT 1121
2 KIIK 2 KiIK 913 TOP 10 QUARTER HOUR TOP 10 CUME IN HUNDREDS EL PASO 5 BOOK TREND TOTAL PERSONS 12+
3 wocC 3 WHBF 906 1 KLIR 1 KOA 2668
4 KRVR a4 woc 811 2 KHOW 2 KTLK 2255
5 WHBF 5 WQUA 746 Z ﬁg:l 3 KHOW 2158 A/M'75 O/N'75 A/M'76 O/N'76 A/M'77
4 KIMN 2145
5 KOSI-FM K ) . ; . ]
18:34 MEN 1834 WOMEN 1849 ADULTS  TEENS _ 6 KLAK-AM-FM 2 R 2048 M AEn s o2 SNy
1 KST 7 KTLK 7 KOSL.EM KELP (R) 9.2 7.6 6.3 9.7 7.9
1 KSTT 1 KIK 1 KSTT 2 KIIK 8 KOSI 8 KOS,F }2;; KEZB (BM) 5.1 6.2 5.8 3.7 7.3
2 KIK 2 KSTT 2 KIK 9 KXKX 9 KLAK-AM-EM e KHEY (C) 10.7 12.5 15 9.9 10.7
3 KQUA 3 WQUA 3 KRVR 2
10 KIMN 10 KBP! 1403 KINT (R) 2.2 29 25 39 3.6
4 KRVR 3 wWLS 4 WQUA KINT-FM (R) 10.3 9.0 10.6 1.6 1.5
4 KWNT 4 WHBF 5 WHBF KPAS (A) . . . 2.8 2.2
5 WHBF 18-34 MEN  18-34 WOMEN  18-49 ADULTS  TEENS KSET (PA) 1.9 3. 2.1 25 1.2
1 KepI 1 KHOW 1 KHOwW 1 KTLK  KSET-FM (C) 6 35 6 7 16
2 KAzY 2 KBPI 2 KBPI 2 KXKX  KTSM (N) Il 4.9 2.7 5.1 5.9
g 3 KHOW 3 KIMN 3 KLIR 3 KBPI KTSM-FM (R) 36 35 4.0 4.2 6.5
DAYTON 4 KIMN 4 KXKX 4 KLAK-AM-FM XEJ (PA) a 1.2 5.8 1.8 1.4
5 KIMN-FM 5 KIMN-FM 5 KIMN XROK (R) .8 7.0 13.4 9.5 6.5

TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS

DAYTON 5 BOOK TREND TOTAL PERSONS 2+

DES MOINES

1 KAMA-AM-FM 1 KINT-AM-FM 910
A/M’75 O/N'76 A/M'76 O/N'76 A/M’77 g ﬁ:-INET\}AM.FM :2, §ERI(-)PK gg;
o] [0 25 . 6.8 10.3 g9 DESMOINES5BOOK TREND TOTAL PERSONS I2+ 4 KELP g 'é’.i"é‘f‘"‘"'”‘" 697
WDAO (B) 6.0 6.l 7.8 5.1 7.9 5 KEZB 606
WHIO (PA) 17.1 16.2 17.9 13.2 16.9 . . . . 5
WHIO-FM (BM) 157 10.6 10.7 14.6 10.9 A/M'75 O/N'75  A/M'76 O/N'76 A/M77  18.33 MEN 18-34 WOMEN
WING (R) 9.4 9.6 10.9 13.3 10.3
WONE (C) 8.4 9.l 0.1 9.5 i KCBe {m‘_’) l‘r"75 3 gg f"63 52’|3 1 KINT-AM-FM 1 KINT-AM-FM
. . . : . 2 KELP .
WPTW-FM (PA) 2.0 I 1l 2.2 24 GGO (R) 67 6.3 87 6.6 90 2 KAMA-AM-FM
. - . . . 3 KAMA-AM-FM
WTUE (A) 7.4 6.1 5.7 6.8 6.7 KIOA (R) 7.5 14.9 12.9 2.2 104 3 KELP
WVuD (A} 8.3 8.9 7. 6.8 35 &S v 5 2 ; 4 KTSM-FM 4 XROK
KMGK (R} 4.2 3.2 6.4 5 KHEY
WLW (PA)* 5.0 4.8 4.9 2.7 4l KLYF (BM) 12.7 13.8 13.2 4.6 4.1 D 5 KTSM-FM
KRNQ (R} 2.7 5.7 7.3 7.2 4.8 5 XROK
KRNT (PA} 10.7 14.7 13.2 13.0 14.9
TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS KSO (C) n.s .8 9.2 12.8 .2
WHO (PA/C) 18.7 14.7 12.9 14.4 15.7 18-49 ADULTS TEENS
1 WHIO 1 WHIO e 1 KAMA-AM-FM 1 KINT-AM-FM
2 WONE 2 WING 1985 TOP 5 CU Wb AN
5 By A L Io;/f:_lgumwn HOUR ! KIO(EA ME IN HUNDQIZ!(E)DS 2 KINT-AM-FM 2 XROK
4 WING 4 WONE 1407 2 KRNT 2 WHO 839 3 KELP 3 KTSM-FM
5 WAVI 5 WTUE 1073 3 KLYF 3 KRNT 810 4 KTSM-FM 4 KELP
4 KSO 4 KLYF 659 5 XROK
18-38 MEN  18-34 WOMEN  18-49 ADULTS TEENS 5 KIOA 5 KSO 580
1 WING
1 WTUE 1 WING 1 WHIO 2 WTUE 1834 MEN 18-34 WOMEN 18-43 ADULTS TEENS EUGENE
2 WDAO 2 WDAO 2 WING 1 KCBC 1 KIOA 1 KIOA 1 KGGO
3 WING 3 WONE 3 WONE 2 KIOA 2 KGGO 1 KLYF 2 KIOA
4 WVUD 4 WHIO 4 WDAO 3 KGGO 3 KLYF 1 KRNT 2 KMGK
5 WHIO 5 WHIO-FM 5 WTUE 3 KMGK 4 KRNQ 2 KSO 3 KRNQ EUGENE-SPRINGFIELD 5 BOOK TREND TOTAL PERSONS 12+
5 WONE 5 WTUE 3 KSO 5 KMGK 3 KGGO
4 WLYF 5 KRNT 4 KCBC
5 KRNQ 5 KMGK A/M’75 O/N’75 A/M'76 O/N'76 A/M'77
5 KRNT 5 WHO
KASH (N) 5.4 6.3 1.4 5.3 2.4
KATR (PA} 4.8 35 7 Lt 3.8
KBDF (R} 10.2 9.0 15.0 16.0 18.2
KEED (C) IL.5 7.3 1.9 9.9 8.7
DE NVE KFMY (BM) 4.2 2. 45 3.2 2.8
DETROIT KORE (PA} 6 3. 2. Il 35
KPNW (PA} 12.5 1.5 13.6 13.5 13.3
KPNW-FM (BM)  11.2 9.0 6.6 7.4 10.5
DENVER-BOULDER 5 BOOK TREND TOTAL PERSONS 12+ KSND (BM) . 2.8 2.8 3.2 3.
DETROIT 5 BOOK TREND TOTAL PERSONS |2+ KUGN (PA)} 18.2 21.5 224 17.0 17.5
KZEL (A} 8.3 5.2 4.2 7. 5.2
A/M'75 O/N’'75 A/M’76 O/N'76 A/M’77
KADE (R) 9 9 5 T 1.4 A/M'76 J/A'76  O/N'76 J/F'77  AIMTT oo 6 GUARTER HOUR  TOP 5 CUME IN HUNDREDS
KAZY (A) . . . 2.9 3.4 CKLW (R) 6.3 6.2 5.9 5.9 4.7 ; ﬁggf\l ; ﬁgg” ;gg
KBPI (A} 6.0 3.7 3.6 4.3 6.8 CKLW-FM (C) 1.6 9 1.3 1.0 1.0 S P 3 KPN;\I e
KDEN (N/T) 2.4 2.5 3.3 1.9 2.7 WABX (A) 2.6 3.0 3.4 36 2.6 AP
- 4 KEED 492
KDKO (B} Ll 7 1.3 2.0 1.4  WCAR (N) 1.6 25 2.0 2.7 25 E KEED
KERE (C) 3.0 4.8 3. 2.9 3.4 WCHB (B) 4.8 4. 2.8 34 25 5 KPNW-FM 347
KFSC (S) o 7 7 .6 1.5 WDEE (C) 4.4 2.8 3.6 3.8 3. 18-34 MEN 18-34 WOMEN
KHOW (PA) 8.7 9.4 12.7 9.6 7.7 WDRQ (R} 4.3 4.0 6.5 3.6 5.8 1 KBDF 1 KBDF
KIMN (R} 4.5 5.9 5.7 5.9 45 WGPR (B) 1.4 1.9 1.6 1.7 I 2 KUGN 2 KUGN
KIMN-FM (A} 4 2.0 1.9 3.6 2.8 WJLB (B} 2.8 3.3 3.7 3.9 4.1 3 KZEL 3 KPNW
KLAK (C) 5.1 3. 3. 3.9 4,0 WJR (PA) 15.1 19.) 14.4 13.4 14.) 4 KFMY 4 KZEL
KLAK-FM (C) .6 .8 4 1.0 1.7  WJR-FM (BM) 3.9 3.4 44 5.0 5.6 4 KSND 5 KPNW-FM
KLIR (BM) 8.5 7.4 6.9 7.4 9.9 WJZZ (B) 2.6 38 1.5 2.2 2. 4 KPNW
KLZ (PA) 5.5 3.4 3.2 3.7 2.8 WLDM (BM) .8 1.2 .8 9 1.2 5 KPNW.FM
KOA (PA) 7.6 9.2 8.3 9.7 7.4 WMJC ((PA; 4.4 3gz 3.3 |3i)6 :1.22
KOAQ (R} 47 7. 4,0 3.8 2.1 WNIC (BM 12 Y .7 d .
KOSI (BM) 6.2 5.3 5.0 36 5.4 WNIC-FM (R) 8 2.6 36 36 3.2 18-49 ADULTS IE?\:’;SDF
KOSI-FM (BM) 5.9 4.9 5.7 4.8 6.4 WOMC (PA) 45 35 4.2 3.7 33 1 KUGN
KRKS (RL) 1.6 1.0 .8 If 1.1 WRIF (A) 6.2 6.7 6.4 6.7 7.3 2 KBDF
KTLK (R) 5.0 5.3 3.8 4.6 56 WWJ (N/T) 5.1 5.7 7.7 6.9 6. 3 KPNw
KVOD (CL) 3.3 3.4 4.4 3.2 2.9 WWJ-FM (BM) 5.1 3.8 4.6 4.3 4.0 4 KPNW-FM
KWBZ (T) <0 1.2 2.2 1.8 2.8 WWWW (A) 25 1.9 1.3 1.6 29 5 KZEL
KXKX (R) Go . 8.2 6.9 50 WXYZ(R) 5.0 4.4 5.5 6.7 5.6 5 KEED
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FLINT

FT.WAYNE

FLINT 56 BOOK TREND TOTAL PERSONS 12+

FT. WAYNE 5 BOOK TREND TOTAL PERSONS I2+

A/M'75 O/N'75

WAMM (B) 6.0 20 9.9 20 6.7
WFDF (PA) 13.3 " 10.7 do 12.6
WGMZ (PA) 1.5 i 9.9 00 9.6
WKMF (C) 7.8 O3 10.1 I 7.5
WOAP (PA) 3.0 CE 25 o0 3.8
WOAP-FM (PA) 5 oy 9 og 1.5
WTAC (R) 8. e 8.8 a0 6.0
WTRX (PA) 5.9 29 7.5 00 6.7
WWCK (A) 6.3 i 5.1 O 7.3
WGER (PA) 5.0 aQ o 00 5.2
WHNN (R) 2. 08 4.0 o 4.2
WJR (PA) 8.7 &) 8.8 LA 10.1
WWWS (PA) OO e 1.6 OO 3.
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
1 WFDF 1 WFDF 1109
2 WJR 2 WTAC 1075
3 WGMZ 3 WTRX 873
4 WKMF 4 WJR 861
5 WWCK 5 WWCK 725
18-34 MEN  18-34 WOMEN 18-49 ADULTS TEENS
1 WWCK 1 WFDF 1 WFDF 1 WTAC
2 WHNN 2 WWCK 1 WGMZ 2 WAMM
3 WFDF 3 wWwws 2 WWCK 3 WWCK
4 WTAC 4 WTRX 3 WTRX
5 WGMZ 5 WAMM 3 WJR

5 WGMZ 4 WAMM

5 WTAC 5 WGER

5 WGER 5 WHNN

A/M76 O/N‘76 A/M'77

FT.LAUDERDALE

FT. LAUDERDALE-HOLLYWOOD
5 BOOK TREND TOTAL PERSONS |2+

A/M'76  O/N'75 A/M'76 O/N'76 A/M'77

WAVS (N}
wAaXY (0)
WCKO (B)
WFTL (PA)
WGLO (PA)
WGMA (C)
WHYI (R}
WLOD (BM)
WRBD (B)
WSHE (A)
WAIA (BM)*
WGBS (PA)*
WINZ (N)*
WINZ-FM (A)*
wIOD (PA)*
WLYF (BM)*
WMJIX (R)}*
WYOR (BM)*

ITAWRATWNWNO PTN

o *Wo=-=Wpopum=-nwy *Po

~

18.9

* %

1.3

TOP 10 QUARTER HOUR

NWWIZOAWNONOGINNN
ChrVmOoocmoou®
wNne=N®

tLQN'

O O O O e SIS QN Q=
b oovworoP NwraNW

nONN

WAGENAWANWRANSD =W

WWHFOANDDWBANNNNNGWN
N"phoObODOROBO—W N&

“howoNhNvOO—

ww

*

TOP 10 CUME IN HUNDREDS

1 WLYF 1 WLYF 2170
2 WHY! 2 WHYI 2130
3 WFTL 3 WGLO 1295
4 WGLO 4 WFTL 1187
5 WSHE 5 WINZ 1051
6 WAIA 6 WAXY 973
6 WINZ 7 WMJX 972
7 WRBD 8 WSHE 967
7 WINZ-FM 9 WwWIOD 840
8 WAXY 10 WAIA 744
9 WIOD
10 WMJIX
18-34 MEN 18-34 WOMEN
2 WINZ-FM 1 WHYI
3 WAIA 2 WaAlA
4 WAXY ) sy
5 WHYI S e

5 WINZ-FM
18-49 ADULTS TEENS
1 WSHE 1 WHYI
2 WHYI 2 wmuXx
3 WAIA 3 WCKO
4 WLYF
5 WAXY

LEGEND

R-Rock, A-AOR, C-Country, PA-Pop/Adult, B-Black,
BM-Beautiful Music, 0-Oldies, N-News, T-Talk,
S-Spanish, CL-Classical, RL-Religious.

WMAX (N) 8 1.3 Ll 3.6 1.6
W'\/ILW (PA) - % LR ] - - 4.'
WOOD (PA) 14.9 16.7 18.8 17.4 13
WOOD-FM (BM)  12.2 .7 9.8 14.1 I5
WZZM (R) a9 45 6.1 5.5 6.

TOP 5 QUARTER HOUR TOP § CUME IN HUNDREDS
. 1 WGRD-AM-FM 1652
AIM75 O/N'76 AMTE OMN76 Am77 ) HOODFM 5 WOGH e
3 WooD 32 WOOD-FM 1353
WwWCMX (C) Ll 1.2 v/ 1.3 2. 4 WCUZ 4 WLAV 930
WFWR (C) 3.0 4.3 3.3 1.8 4.7 5 W 5 Wouz 901
WGL (PA) 5.0 5.9 46 4.6 3.0
WIFF (N) 1.8 2.1 1.3 2. 1.2
WLYV (C) 7.1 5.4 4.0 7.5 6.8 18-34 MEN 18-34 WOMEN
WMEE (R) 18.0 15.6 14.8 14.7 15.2 1 WGRD-AM—FM 1 WFRD-AM-FM
WMEF (PA) 219 17.7 21.7 17.6 18.9 2 WOOD-FM 2 WooD
WOoWO (PA) 20.1 23.9 25.4 24.0 214 3 WLAV-FM 3 wMLw
WPTH (R) 0.4 2.1 0 13.9 14.5 4 weuz 3 WOOD-FM
WXKE (R} i s - 1.3 1:9 4 W2ZZM 4 wWz2zZm
5 WLAV 5 wcuz
5 WOOD 5 WLAV-FM
TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
1 WOwWOo 1 WoOwo 1656
2 WMEF 2 WMEE 1186 18-49 ADULTS TEENS
3 WMEE 3 WMEF 865 1 WOOD-FM 1 WGRD-AM-FM
4 WPTH 4 WPTH 831 .; \‘;vag[D)-AM—FM 5 aeis
5 WLYV 5 WGL )
447 P g 3 WLAV-FM
5 W2zm
18-34 MEN 18-34 WOMEN
1 WPTH A R
2 WMEE 2 WMEE
2 EE0 3 WMEF GREENVILLE
3 WMEF 4 WOWO
N L CHERUIE 5 WLYV
4 WLYV
GREENVILLE-SPARTANBURG, SC
R REES - 5 BOOK TREND TOTAL PERSONS 12+
1 wowo - 1 WMEE
2 WPTH
3 WMTE,: < Wbed A/M75 O/N'75 A/M76 O/N'76 A/M77
g m_/'fs WASC (PA) 5 . . - 4.3
WCKI (RL/C) 1.0 - 8 . 1.2
WESC (C) 8.3 . 7.7 e 8.l
WESC-FM (C) 2.2 > 2%7 o 34
WFBC (PA) 0.3 e 12.5 . .6
WFBC-FM (PA)  16.8 . 12.8 . 17.8
FRESNO WHYZ (B) 9.6 . 7.7 . 7.4
WKDY (C) 2.2 . 2.1 e 1.4
WORD (R) 13.7 s 13.7 e 9.8
WQOK (A) 8.6 . 10.2 - 7.0
FRESNO 5 BOOK TREND TOTAL PERSONS 12+ WSPA (PA) 6.l . 6.5 e 5.2
WSPA-FM (BM) 4.6 . 4. . 13.7

A/M75 O/N‘75

A/M'76 O/N‘76 A/M'77

KARM (C) 20 3.2 3. 2.4 4.4
KBIF (RL) .9 .8 1.0 3 1l
KFIG (A) 7.4 5.8 5.0 3.8 5.6
KFRE (PA) 9.0 8.5 8.4 8.1 7.4
KFRY (BM} Y 1.7 3. 22 1.9
KFYE (A) 6.3 6.0 55 5.0 3.9
KGST (S) 3.9 4.3 3.3 6.2 21
KIRV (BM) =9 1.7 i 89 1.4
KKNU (BM) 13.5 12.5 13.8 13.9 8.9
KLIP (B) .2 2.7 21 5.2 3.5
KMAK (C) 9.0 7.0 12.8 8.3 5.3
KMmJ (PA) 8.3 10.1 9.2 10.0 10.2
KMJ-FM (CL) 1.4 25 I1*Z. 1.5 1.6
KXEX (S) 29 4.0 2.1 1.9 3.3
KYNO (R) 14.4 14.0 14.3 12.6 16.3
KYNO-FM (A) i i 4.2 6.9 8.1
KIOY (R)* o b P il 6.0

TOP 5 QUARTER HOUR

TOP 5 CUME IN HUNDREDS

1 KYNO 1 KYNO 1287
2 KmJ 2 KMJ 902
3 KKNU 3 KFRE 758
4 KYNO-Fm 4 KKNU 611
5 KFRE 5 KYNO-FM 569
18-34 MEN 18-34 WOMEN

1 KYNO 1 KYNO
2 KYNO-FM 2 KYNO-FM
3 KFIG 3 KFIG
4 KIOoY 4 KFRE
5 KMJ 5 KLIP

18-49 ADULTS TEENS

1 KYNO 1 KYNO

2 KYNO-FM 2 KIOY

3 KFIG 3 KYNO-FMm

3 KFRE

4 KmJ

5 KKNU

GRAND RAPIDS

GRAND RAPIDS 56 BOOK TREND TOTAL PERSONS 12+

A/M'75  O/N'75 A/M'76 O/N'76 A/M77

WCuUZ (C) I 5.9 6.5 5.8 7.0
WFUR (PA) 1.6 238 7 22 1.4
WFUR-FM (PA) 29 4. 3.8 2.6 4.2
WGHN (PA) Il 9 9 2.0 L4
WGRD (R) 4.6 3.8 26 4.2 45
WGRD-FM {R) 9.7 6.7 8.5 .8 9.2
WHTC (PA) X 2.7 2.4 1.6 .7
WJBL-FM (RL}) 2.4 1.7 33 4 1.9
WJFM (PA) 1.9 1.4 1.6 2.2 2.7
WLAV (R) 3.4 5.5 33 29 3.7
WLAV-FM (A) 4.0 8.4 5.7 8.3 4.8
Page 12

TOP 5 QUARTER HOUR

TOP 5 CUME-IN HUNDREDS
1 WFBC-FM 1 WFBC-FM #1497
2 WSPA-FM 2 WFBC 1336
3 WFBC 3 WSPA-FM 910
4 WORD 4 WQOoK 882
5 WESC 5 WORD 819
18-34 WOMEN
18-34 MEN 1 WFBC-DM
1 WFBC-FM 2 WORD
2 WESC 2 WASC
3 WFBC 3 WHYZ
4 WHYZ 4 wQoK
5 WORD 5 WFBC
18-49 ADULTS TEENS
1 WFBC-FM 1 Waok
2 WSPA-FM 2 ROnD
3 WORD 3 WFBC
4 WESC 4 WHYZ
4 WFBC 5 WFBC-FM
5 WHYZ
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Key-to-disc operation center.

@ o
Aurichio
(Continued from page 5)

Metro, they’ve been hurt by the TSA measurement of that
in many cases only a few area stations can do wellin.

AURICHIO: We're not married to the ADI in radio. |'ve
talked to a number of people about it, and probably if we
took a vote right now, we'd get 60% being against it
and 40% being in favor of it.

R&R: The big powers are in favor of it, and the major
markets they‘re in favor of it

AURICHIO: You could say that about everything, by the
way. Take audiences by an age like 1849, on survey days,
or what the market area should be. 50% of our customers
will always be in favor of one thing and 50% the other thing.

R&R: We talked about lawsuits kiddingly, but what's
happened? How have your court battles been going?

AURICHIO: We don’t really win, we never win. We've
never lost a ruling, as far as | know other than the one
in Philadelphia. And that one was good. We did not know
what our Black sample was, and we could not ask if people
were Black, White or other. The court ruling was not only
that we could, but we’'d better, and fast. And that's the
only case that| guess we would say we lost.

RE&R: Probably for the betterment of Arbitron.

AURICHIO: Oh sure. 1 think so. But in all other cases,
we win them, but, for$15,000 in legal fees, who wins?

R&R: We've noticed a lot of problems in the last year,
! mean from the diary thefts in Memphis and the mistakes
in the last couple of books, the Chicago and Houston com-
plaints, I'm sure that will all be resolved. But major fluctua-
tions, large number first books, these kinds of things have
caused almosta disbelief in the survey.

AURICHIO: First, a certain amount of wobble, which |
think is what you're talking about, is expected. You know
when we deal with radio numbers they're pretty small.
And statistically, the smaller the numbers the greater the rela-
tive error. You hear statisticians taik about the fact that the
smaller the rating the smaller the degree of error. But re-
latively the error gets bigger. So when you look at a 1 rating,

even with a large sample, you can have a 20% variation,
or a 20% wobble, if you will. You look at a share and you
see a station go from a 5 to a 6, and the world goes,
“That's fantastic.” But it is within the realm of what you
would expect.

R&R: You're saying a growth of one share froma 5 to a6
is not necessarily growth.

AURICHIO: In some markets in the country it is not
really growth...

R&R: So then you have to assume you’re somewhere
betweena5andab?

AURICHIO: That's your best assumption at that point.
But the next survey can come out, and you could be down to a
4. So you can go 5, 6, 4, and still have in truth had a con-
sistent5.

Pick four weeks during the year, four consecutive weeks,
thatare typical.

R&R: Typical?

" AURICHIO: Typical! of anything. Typical of the year,
typical to buy with, typical to reflect audience listening.
Pick four weeks within a three month period like September,
October, November. Think of that three month period of time
and pick four weeks that you would be willing to announce
after the fact to broadcasters. Think about holidays, time
changes, a World Series, the end of a baseball season,
election days, etc. In a million years | wouldn't make that
decision for the industry. I'd rather announce survey dates
three years in advance than have my teeth kicked in after
the factfor selecting dates containing unusual situations.

R&R: Butisn’tthatwhatrandomsampling is all about?

AURICHIO: But you still find abummer.

R&R: / guess you would, all you need is one phone call
saying, ‘Hey, I've got this diary,” and word would spread
allovertown.

AURICHIO: And youalways get those calls.

R&R: Arbitron has been attacked for saying they re doing
certain things to correct situations and then having other
similar problems occur. | think the biggest thing was in
Memphis, because we had had several diaries obtained by
sevaral other people, and then after the Memphis situation
last year when everything had blown up, and Arbitron said
well we're going to do this, and this, and then all of a sudden
we had the same problem happening three weeks later in
San Jose, where somebody obtained diaires and was trying
to sell them to a radio station. Whatis being done?

AURICHIO: Essentially we set up criteria for checking
our diaries when they come in. They're checked in three
respecis—the amount of listening that is being reported,
the pattern of the listening and the nature of listening.
Due to these criteria, questionable diaries come to the surface.
And that diary is validated. We literally call back the diary
keeper, using a questionnaire that has been designed by
legal council, and based upon the results of that questionnaire
a decision is made to include or not include the diary in
the survey.

R&R: How did the situation occur where a diary was
sent to a dead man? If all these systems are in, how did
it happen, how did they call back and not discover that the
man was dead?

“We know how to get higher rates of return.
Our return rates now are at 50%, but if the
industry thought that 65 or 70% is better,
we know how to get 70%. But it would
atleast double our costs.”

R&R: The two most heard complaints are about the
length of time it takes to get a book back. By the time a
station gets its book back, if there is a ratings problem,
you can’teven get to Beltsville usually in time to find out what
the problems were to get it corrected on the air. And if you
only have one book a year, you have know way of finding
out if you're correct in what you've done. You have to wait
for the new survey to come out and you wait a whole
other 9 months to go do it all over again. Those guys are
really complaining a lot about that. Does Arbitron have any
plans atall to survey more?

AURICHIO: You have to realize our philosophy is that
Arbitron does not create the syndicated service, the stations
do. Markets are labeled by us by size, we have A, B and
C markets. We will report once a year, twice a year, three
or four times a year, as the stations in a marketsupportit.

R&R: Hasn’t the summer book kind of been going away
in the last several years? Youre down to what, 8 markets?

AURICHIO: Waellit's B this year, it will be 7 or less next year.

R&R: /sn’titalmostover?

AURICHIO: Except for the West Coast. The West Coast
willalways support summer surveys.

RE&R: Recently there’s been some talk about doing sun eys
without announcing survey periods. Has that been considered?

AURICHIO: It's been suggested by several people.

R&R: How do you view that?

AURICHIO: The industry does not want it. We've already
talked with many people. The idea of not having the dates
of the survey and knowing when customers are going to
getreports means they cantplan and plan properly.

R&R: What planning? Do you mean hypoing?

AURICHIO: In a million years, and if it were solely up
to me, | would never hide survey dates. Let me tell you why.

AURICHIO: Anything can happen once, when you‘re deal-
ing with a million households.

R&R: Are you pretty happy with your 18-24 year-old
sampling now?

AURICHIO: No.

R&R: Youre not? | thought you had that up pretty well now.

AURIZHIO: In the major markets its come up pretty waell,
due to ESF. You get into some of the smaller markets
where we are only talking about a 500 or 600 sample,
and we're reporting 18-24 audience data on 25 to 30 diaries.
That's notgood.

R&R: Whatcanbedone about that?

AURICHIO: W9 went to the various industry groups and
said we want to eliminate the column, because nobody’s
going to support tripling the sample. Let us eliminate the
column and you won't see all of the wobble that occurs.
They told me no.

R&R: But you're saying that the radio won't support
having to go in and obviously do what you have to do to get
what they need?

AURICHIO: It takes a lot of money. Be realistic, we're
talking about tripling and quadrupling samples in some cases.

R&R: /'m sure you've talked to the presidents of all the
major radio companies, what is the general consensus?
I mean what can you say to make them feel better about
their problems and your problems?

AURICHIO: When you talk about major companies, the
problems that we're discussing right now are not as severe
as it sounds. The problems have gotten blown out of propor-
tion. It's looking at the two books we reissue when we pro-
duce 164 reports. As a matter of fact, somehow people
get to know those that we've recalled before we send them

Page 16



HARTFORD

HOUSTON

HARTFORD-NEW BRITAIN 56 BOOK TREND
TOTAL PERSONS |2+

A/M75 O/N'75 A/M'76

WCCC (A)
WCCC-FM (A)
WDRC (R)
WDRC-FM (R)
WEXT (C)
WHCN (A)
WINF (PA)
WKND (B)
WKSS (B)
WPOP (N)
WRCH (BM)
WRCQ (R}
WRYM (S)
WTIC (PA)
WTIC-FM (CL)
WWYZ (BM)*
wAQy (R)*

TOP 5 QUARTER HOUR

WTIC
WRCH
WDRC
WRCQ
WKSS

AL WN™

18-34 MEN

WDRC-FM
WCCC-AM-FM
WDRC

WTIC

WRCQ

WRCH

ABWWN ™

i8-49 ADULTS

WTIC

WRCQ

WDRC
WCCC-AM-FM
WDRC-FM

A WN ™

NoNO O RoPmo ™

N NNUSPBENN=NEA®T

™!

NONONGWNN® ==

N o WS
N o ¢ P
PN wwho woNw®PN

H
(-]

=]

A WN ™

WwN~—

O/N'76 A/M'77
.9 .8 2.6
.7 2.1 2.4
8.8 9.4 8.9
6.7 4.4 4.8
1.8 1.6 I
3.2 2.2 2.3
.7 .9 1.5
3.3 2.9 2.7
7.0 8.0 6.2
3.3 25 2.9
9.0 7.9 9.4
5.0 4.7 6.7
.5 .3 1.2
26.6 28.2 25.6
4.0 3.3 3.0
.8 38 3.0
3.0 2.8 3.4
TOP 5 CUME IN HUNDREDS
I WTIC 3542
2 WDRC 2135
3 WRCQ 1320
4 WRCH 178
5 WKSS 102
18-34 WOMEN
WRCQ
WCCC-AM-FM
WDRC
WTIC
WWY2Z
TEENS
WDRC
WAYQ
WDRC-FM
WKND

HONOLULU

HONOLULU 5 BOOK TREND TOTAL PERSONS 2+

A/M'75 O/N‘75 A/M'76 O/N'76 A/M77

KAHU (C)
KCCN(PA)
KGMB (PA)
KGU (PA)
KHSS (A)
KHVH (N}
KIKI (R)
KIDE (R)
KISA(PA)
KKUA (R}
KOHO (T)
KORL (R)
KPOI (R}
Kama (A)
KULA (R}
KUMU (BM)
KUMU-FM (BM)
KZ0O (PA)

OP 5 QUARTER HOUR

T
1 KKUA
2 KGMB
3 KORL
4 KCCN
5 KUMU-FM

18-34 MEN
KKUA
KGMmB
Kama
KORL
KULA

ABWN =

18-49 ADULTS
KKUA
KGMB
KORL
KUMU-FM
KGU

NhHwWN=

2.8
3.5
17.6
3.0
6.4
3.2
25
L 2]

1.7

14.9
4.6
7.4
6.4

»e
.o

4.
5.
2

[=XARA]

ENUINSZ sOIBNNGHHS
taobhnT *uNnNT,00

Nvoo o,
HBNN =

ADWN=

NHWN =

1.6 1.7 2.2
6.8 4.2 53
15.5 14.1 15.8
5.2 4.3 4.7
6.8 7.1 4.5
6.3 5.1 4.0
3.9 6.1 3.

3.1 3.6 3.0
7 3. 26
12.2 16.4 19.6
29 4.7 3.2
12.6 8.0 8.6
1.6 2.2 1.2

5.7 5.0 3.4
- »n 3.3
2.4 4.3 3.3
6.0 5.1 5.2
1.2 1.8 1.3

TOP 56 CUME IN HUNDREDS

KKUA
KGMB 2055
KORL 1593
KIKI 894
KGU 807

2294

18-34 WOMEN
KKUA
KORL
KGMB
KGU
KUMU-FM

TEENS
KKUA
2 KORL

HOUSTON-GALVESTON 5 BOOK TREND TOTAL PERSONS {2+

KAUM (A)
KCOH (B)
KENR (C)
KFMK (CL}
KIKK (C)
KIKK-FM (C}
KILT (R)
KILT-FM (R}
KLEF (CL)
KLOL (A}
KmJa (B)
KNUZ (C)
KODA (BM)
KODA-FM (BM)
KPRC (N/T)
KQUE (PA)
KRBE (R}
KRLY (R)
KTRH (N/T)
KULF (PA)
KXYZ (PA)
KYND (BM)
KYOK (B)

TOP 10 QUARTER HOUR

KYND
KMJQ
KIKK-AM-FM
KTRH

KENR

KRBE

KILT

KPRC

KRLY
KILT-FM
KYOK

10 KQUE

10 KULF

18-34 MEN

OWONOIONNTTAEWN=

1 KMmJQ

2 KILT-FM

3 KIKK-AM-FM
4 KLOL

5 KRBE

18-49 ADULTS

KmJa
KIKK-AM-FM
KYND

KILT
KILT-FM

HEDHWN=

UhNOLw®s *o0PUvwe *>20®

POWSNTNWNSEN sWEWONN sNNT

oo W

3.6 33
3.4 3.5
5.3 6.6
.5 9

3.2 1.8
3.9 3.3
7.2 6.1
3.4 4.8
29 1.8
3. 5.5
* % .
3.4 1.4
1.3 1.5
3.4 229
5.8 4.8
2.3 3.4
6.5 6.3
1.7 2.2
9.6 7.3
2.8 29
1.9 4.9
8.8 9.5
5.6 3.7

uUpDO=IN=AR=N= *LwNNNOCPO®

POWNNPONAWNN tWNDNANTWN

w
©

A/M'75 O/N'75 A/M'76 O/N'76 A/M'77

WONWNANOWANT=ONZDAONZ O ==
woooOwNoNwLRYRPauWYouohCPunWwN

TOP 10 CUME {N HUNDREDS

1
2
3
4
5
6
7
8
9
1

KILT

KTRH

KRBE
KIKK-AM-FM
KYND

KPRC

KENR

KRLY

KmJa

0 KILT-FM

18-34 WOMEN

KmJa

KILT
KILT-FM
KIKK-AM-FM
KYND

NAdWN=

4243
3518
3491
3307
3278
3192
2934
2656
2524
2511

HUNTINGTON

HUNTINGTON-ASHLAND 5 BOOK TREND TOTAL PERSONS 12+

WAMX (R)
WCAK (PA)
WCMI (R)
WEMM (PA)
WGNT (PA)
WHEZ (BM)
WIRO (PA)
WITO (C)
WKEE (PA)
WKEE-FMm (PA)
WTCR (C)
WWHY (PA)

==aN—;
SodN
euppoe0®

225552
goN

O/N75 A/M'76 O/N’'76
&2 4.8 8.7
44 1.3 1.6
il 3.2 4.3
e 29 4.
st 17.2 13.7
i 1.4 8.2
e 4.2 5.0
i Il 1.8
R 12.2 9.6
e 15.3 1.6
54 14.0 18.9
it 24 2.6
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A/M'77

9.7
1.4
249
4.3
17.6
10.2
2.1
152
10.0
12.4
14.3
6.9

TOP 5 QUARTER HOUR

WKEE-AM-FM
WGNT

WTCR

WHEZ

WAMX

NHWwN =

18-34 MEN
1 WKEE-AM-FM
2 wAamMX

3 WGNT

4 WCMI

5 WTCR

18-49 ADULTS
WKEE-AM-FM
WGNT

WTCR

WAMX

WHEZ

B WN =

TOP 5 CUME IN HUNDREDS
WKEE-AM-FM 1057
WGNT 932
WAMX 508
WTCR 455
WHEZ 428

NEBEWN =

18-34 WOMEN
WKEE-AM-FM
WGNT

WTCR

WAMX
WWHY

WHEZ

HBWWNN =

TEENS

1 WAMX

2 WKEE-AM-FM
3 WGNT

INDIANAPOLIS

INDIANAPOLIS 5 BOOK TREND TOTAL PERSONS 2+

A/M'75 O/N75

WATI (PA} 33
WBRI (RL) 1.8
WFBQ (A) 3.2
WFMS (C) 1.7
wiBC (PA}
WIFE (R}
WIRE (C)
WNAP (R}
WNDE (R}
WNTS (N)
WTLC (B}
WXLW (PA)}
WXTZ (BM)

PCANNANGR S
cowo=bhi gy

oP5 QUARTER HOUR

T
1 WIBC
2 WXTZ
3 WIRE
3 WNAP
4 WTLC
5 WIFE

18-34 MEN
WNAP
WTLC
WiBC
WFBQ
WIFE

N HWN=

18-49 ADULTS
WIBC
WNAP
WTLC
WXTZ
WIRE
WIFE

MHWWN =

A/M'76 O/N’76

4.8 2.8 5.1

20 1.8 1.6

3.8 4.4 5.3
1.5 1.4 4.1

13.9 13.4 14.2
7.2 7.6 6.4
12.9 13.3 .9
7.5 8.6 8.3
7.2 6.7 7.7
4.0 2.9 3.

6.7 10.2 8.5
4.1 3.8 38
9.8 10.4 13.2

OP 5 CUME IN HUNDREDS
WIBC 3105
WNDE 2182
WIFE 2158
WNAP 1991
WXTZ 1984

NHWN=o

18-34 WOMEN
WNAP
WIBC
WTLC
WFBQ
WIFE

A WN =

TEENS

1 WNAP
2 WNDE
3 WIFE
3 WTLC

A/M’77

JACKSON

A/M'75

WJDX (R) i
WJMI (B) Ina
wJas (C) X
WJXN (C) 3.
WKXI (B) 7.7
WLIN (BM) 12.8
WOKJ (B) 12.0
WRBC (N) 6.3
WRJH (C) 1.4
WRKN (C) 6
WSLI (PA) 16.0
WWUN (R) 3.7
wzza (A) 8.0
TOP 5 QUARTER HOUR
1 WJDX

2 WiMmI

3 WLIN

4 WsLI

5 WOKJ

JACKSON, MS. 5 BOOK TREND TOTAL PERSONS 12+

O/N‘75 A/M’76 O/N76 A/M'77
o 17.4 21 18.8
" 10.0 s 16.0
i e s 5.6
i 2.0 i 1.9
i 9.4 ol 4.7
e w7 o 12.5
sl 8.0 S 9.7
1 4.0 e 3.4
o I &x 1.6
e 1.4 o 1.3
A 15.1 i 1.6
e 5.4 = 2.2
2 7.4 A 8.8

TOP 6 CUME IN HUNDREDS
1 WIDX 866
2 WsLI 583
3 WOKJ 651
4 WJMI 452
6 WLIN 427




18-34 MEN
WJIDX
Wwzza
WJIMI
WOKJ
WKXI

AHWN =

18-49 ADULTS
WJIDX
WJIMI
WLIN
WOKJ
WZzza

OB WN =

18-34 WOMEN
WJDX
WJIMI
WLIN
WOKJ
WzZza
WKXI

QD HWN =

TEENS

1 WIMmi

2 WJDX
2 Wz2za

JACKSONVILLE

JACKSONVILLE 5 BOOK TREND TOTAL PERSONS 12+

A/M'75 O/N'75 A/M'76 O/N76 A/M°77

9.6
1.7

WAIV (A)
WAPE (R)
WBIX (B)
WCGL (BM)
WCMG (C)
WCRJ (B)
WERD (B)
WIVY (R}
WJAX (PA)
WJAX-FM (R)
WKTZ (BM)
WKTZ-FM (BM)
WMBR (PA)
WPDQ (B)
walk (C)
WVOoJ (C)

* %

*
*

NI HEIOTILY
cbwNmaNow

TOP 6 QUARTER HOUR
1 WKTZ-FM
2 WAPE

3 WIvy

4 WPDQ

5 WAIV
18-34 MEN
WAPE
Wivy
WALV
WJAX-FM
WPDQ

BWN =

18-49 ADULTS
WAPE,
WKTZ-FM
WAIV
WIVY
WPDQ
WMBR

QBdBWWN =

WNN -

7.3 5.1 8.3
8.2 13.9 1.2
1.8 1.0 1.3
3.3 2.3 2.0
. 35 5.0
* " % * %
2.3 2.9 2.8
4.4 6.4 4.9
4.0 4.9 33
3.9 3.6 1.5
5.1 3.6 3.4
2.6 18.8 16.1
6.3 4.2 3.7
9.3 7.0 10.6
4. 3.4 5.9
9.8 4.2 7.0

TOP 5 CUME IN HUNDREDS
WAPE 1908
WKTZ-FM 1329
Wivy 1127
WJIAX 925
WwvoJ 788

QB WN =

18-34 WOMEN
WAPE
WAIV
WKTZ-FM
WIivy
WPDQ

N WNa

TEENS

WIvyY
WAPE
wpPDQ
WAIV

NBSEGAWNS TS
ObhSPhLPwWNS :
oL jwon @R s

KANSAS CITY

KANSAS CITY 56 BOOK TREND TOTAL PERSONS 12+

A/M'75 O/N'76 A/M'76 O/N‘'76 A/M'77

KAYQ (C)
KBEQ (R)
KBIL (C)
KCEZ (BM)
KCKN (C)
KCKN-FM (C)
KCMO (PA)
KCNW (N)
KMBR (BM)
KMBZ (PA)
KPRS (B)
KPRT (B}
KUDL (N}
KWKI (A)
KXTR (BM)
KYYS (A)
WDAF (PA)
WHB (R)

©rOd WO 0T
o *oouwm 4N

M TWNG
t NTNZZ

S
woo

TOP 10 QUARTER HOUR

1.4 2. 3.4
6.6 8.4 9.2
1.4 1.4 1.3
5.7 5.9 47
5.5 2.7 4.
a5 5.3 5.4
8.2 6.3 8.2
* * * * * *
8.4 9.2 9.5
10.8 13.0 10.9
7.4 7.5 5.5
2.2 2.4 1.7
8 .9 .6
1.8 2.1 1.7
14 .6 Il
4.5 5.8 9.6
6.8 6.7 5.1
4 6.8 6.8

1 KMBZ 1 KMB2 3583
2 KMBR + 2 KCMO 2829
3 KCMO 3 WHB 2358
4 WDAF 4 KBEQ 1817
5 KBEQ 5 WDAF 1814
6 KYYS 6 KMBR 1755
7 KPRS 7 KYYS 1454
8 WHB 8 KCEZ 1359
9 KCEZ 9 KCKN 1070
10 KCKN-FM 10 KCNW 1001
18-34 MEN  18.3a WOMEN  18-49 ADULTS TEENS

1 KYYS 1 kcmo 1 KMBZ 1 KBEQ
2 KCMO 2 kmBZ 2 KMBR 2 KYYS
3 KMBZ 2 Kvys 3 KCcMO 3 KPRS
4 KPRS 3 wHB 4 WDAF 4 WHB

5 KBEQ 4 KMBR 5 KYYS

5 KPRS

2.4
6.7

= PR NOWN AT
Nwe T YRNOPN, - mohwvid

NOT TN

TOP 10 CUME IN HUNDREDS

KNOXVILLE

KNOXVILLE 6 BOOK TREND TOTAL PERSONS 12+

>
~
=4
~
(4]

o
s

WBIR (PA)
WBIR-FM (C)
WEZK (BM)
WGAP (C)
WIVK (C)
WIVK-FM (C)
WJBE (B)
WKGN (A)
WKXV (B)
WNOX (R)
WOKI (R)
WOKI-FM (R}
WRJZ (R)
WYSH-FM (C)

“PbFPFZSESSP
o oo Lu%n

TOP 5 QUARTER HOUR
1 WRJZ

2 WEZK

3 WIVK

3 WIVK-FM
4 WNOX

5 WBIR-FM
8-34 MEN
WRJ2Z
WIVK
WIVK-FM
WBIR-FM
WNOX

BWN ==

18-49 ADULTS
WRJZ
WEZK
WIVK
WIVK—-FM
WNOX

QBWN =

O/N‘76 A/M'76 O/N'76 A/M'77
7.2 4.9 b 3.8
2.7 4.3 b 7.5
16.2 16.7 . 14.3
2.5 3.4 b 2.6
9.5 10.4 " 1.8
10.0 16.8 b .8
3.3 .. b 1.6
3.7 2.3 b 2.6
3.8 23 " 1.7
10.0 14.2 b 9.7
1.5 . 2
7.3 6.8 b 4.7
LA * % - " Ia‘l
- e - % * % |‘4

TOP 5 CUME IN HUNDREDS
WRJZ 1332
WNOX 1159
WEZK 927
WIVK-FM 808
WIVK 783

QB WN =

18-34 WOMEN
WRJ2Z

WEZK
WIVK-FM
WNOX
WOKI-AM-FM
WBIR-FM

QB WNN=

TEENS
1 WRJZ
2 WNOX

LANSING

LANSING-EAST LANSING 5 BOOK TREND TOTAL PERSONS |12+

A/M'75

WCER (PA) 9

WCER-FM (PA) 3

WFMK (PA) 6.9
WILS (PA) 8.9
WILS-FM (A) 1.9

WION (PA) 3.8
WITL (C) 5.3
WITL-FM (C) 8.8
WJIM (PA) 5.8
WJIM-FM (BM) 4.4
WVIC (R) 3.9
WVIC-FM (R) 1.3
WJR (PA)* 10.5
WOOD-FM (BM)* 6.1

TOP 5 QUARTER HOUR

1 WVIC-AM-FM
2 WJR

3 wJim

4 WITL-FM

5 WILS

18-34 MEN

1 WVIC-AM-FM
WILS-FM
WJimMm

WFMK

WILS
WILT-FM
WJR

QUL WN

18-49 ADULTS
WVIC-AM-FM
WJimM
WILS-FM
WFMK

WJR

QB WN =

O/N‘75 A/M'76 O/N‘'76 A/M'77

% - %

% *u

% -

cobd

% -

% %

- -

pPrwo

¢ 2RE
s NONgN

% %

% %
% -

% %

AbhboONOITONOT

L
Nad

% -

—wnhN=—wNmoaNe

% -

E X3 %

% %

PS=pwWwNG

TOP 5 CUME IN HUNDREDS
WVIC-AM-FM 1276
WILS 936
wJim 919
WJR 832
WFMK 562

HEWN=

18-34a WOMEN
WVIC-AM-FM
WJimM
WILS-FM
WFMK
WILT-FM
WILS

QBHBWN=

TEENS
1 WVIC-AM-FM

LAS VEGAS

LAS VEGAS 5 BOOK TREMD TOTAL PERSONS I2+

A/M'75 O/N'75 A/M'76 O/N'76 A/M'77

KBMI (R) 8.8
KDWN (PA) 24
KENO (R) 18.3
KFMS (A) 6.5
KLAV (PA) 1.5

KLUC (R) 3.2
KLUC-FM (R} 3.8
KORK (PA) 9.l

4.3 6.4 6.2 5.0
5.6 8.9 7.9 7.0
14.4 14.3 19.1 13.0
7.8 IN] .4 1.8
3.5 3.2 3.2 1.8

3.8 3.4 2.7 5.3
5.3 5.9 7.2 8.0
8.8 5.4 7.4 6.5

Page 14

KORK-FM (BM}  13.3
KRAM (C} 5.0
KTRI (A) o
KVEG (0) 2.4
KVOV (B) 4,7
KXTZ (BM) o

TOP 5 QUARTER HOUR
1 KLUC-AM-FM

2 KENO

3 KFMS

4 KORK-FM

5 KRAM

18-34 MEN

1 KLUC-AM-FM
2 KFMS

3 KENO

4 KBMI

4 KTRI

5 KRAM

5 KVEG

5 KVOV

18.49 ADULTS

1 KLUC-AM-FM
2 KFMS

3 KENO

4 KDWN

4 KRAM

5 KORK-FM

o

WNWN S

o

T
1
2
3
q
5

.7
.6
3
6
6

PwINO:
oNCPunin

OP 56 CUME IN HUNDREDS
KENO 983
KLUC-AM-FM 686
KFMS 623
KRAM 596
KDWN 578

18-34 WOMEN

QO BWN =

KLUC-AM-FM
KFMS

KENO

KDWN

KBMI

KRAM

TEENS

1
2
3

KENO
KLUC-AM-FM
KFMS

=X}

P W w W

LOS ANGELES

LOS ANGELES 5 BOOK TREND TOTAL PERSONS 12+

A/M'76  J/A‘76

KABC (T}
KALLI (S)
KBIG (BM)
KDAY (B)
KFAC-FM (CL)
KFI (PA)
KFWB (N}
KGBS (C)
KHJ (R)
KIIS (PA)
KIIS-FM (R)
KiQQ (R)
KJLH (B)
KJOI (BM)
KLAC (C)
KLOS (A)
KLVE (S)

8.2
1.3

KMET (A)
KMPC (PA)
KNX (N}
KNX-FM (A)
KOST (BM) -
KPOL (BM)
KPOL-FM (A)
KRLA (0)
KRTH (0)
KTNQ (R}
KUTE (B) L.
KWST (A} L
XTRA (BM)

FINNZNZWASEBN
wPNB ==

*woo

Can

TOP 10 QUARTER HOUR

KABC
KBIG
KJOI
KNX
KHJ
KMPC
KFWB
KNX-FM
KLAC
KOST

ocVwOINOVMABWN—

8.8

9o
Vo

NgoWWph

Nwwoazwn-
ON=BC=nVy w=

6.7 5.7 7.8
.8 2.0 1.2
5.9 6.9 6.4
3.3 2.1 2.5
1.2 1.0 N

29 3.4 2.8
3.9 4.7 3.4
4 4 1.2

5.3 4.0 4.3
1.4 1.0 1.0

.8 1.7 2.9
3.2 2.3 2.0
R:} 9 1.0

4.9 6.2 5.4
2.3 2.7 3.

3.8 3.3 2.8
1.2 1.0 2.2

Come In From The Rain
b

2.7 2.6 2.7
3.6 3.8 3.9
4.8 4.8 4.7
3.8 3.6 3.2
2.4 3.2 3.0
2.4 2.3 2.0
1.6 1.2 1.2
3.3 4. 2.6
1.9 2.2 2.6
i 1.6 2.4
1.3 1.4 1.0
1.7 1.4 1.8
1.0 Li LI

TOP 10 CUME IN HUNDREDS

cVwONIOHsWN -

KABC 12477
KNX 12319
KHJ 11289
KFwB 10726
KBIG 9756
KMPC 8518

KJOI 8202
KRLA 7312

KTNQ 7062
KLOS 6854

Continued on page 18
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“Thereis a tendency for
people to list times on
the quarter hour. We
rarely have someone
say I started listening
at 7:07. It'll be 7:15

or 7 o’clock...

out. | don’t know how but it happens. We hold up a book
because we find a mistake and we’ve got to do it. In most
cases it gets blown out of proportion. We take a lot of heat,
and this, | think, is our most critical problem. We’re con-
tantly defending. I'd say that we spend more time defending
than doing the very thing that the industry wants us to do,
and thatis to educate them aboutwhat we’re doing.

R&R: One thing that programmers comment on is that
radio managers don’t seem to understand at all that they
should look ata year’s worth of the sample. Program Directors
get fired every book because they went froma 3 to a 5 and
back to a4, and that pointcan mean alot of money.

AURICHIO: It can, but | don’t think it's as serious as we
makaeit.

RE&R: /thinkalot ofitis exaggjerated.

AURICHIO: Our heat does not come from Program Di-
rectors as a rule. We put together a little booklet called the

"“Programmers Guide’” which is an attempt to just try to

explain in layman’s language how to use certain pieces of
information, not just what decisions, but how you can use the
numbers, and what the margin of error is for what we do.
Program Directors love that kind of thing, and they’'re the
type of people that will call us and say come on to a group
meeting. Come down, take an hour with us, and just answer
questions. We truly welcome the opportunity.

R&R: Would you say that most other research companies
have the same problem that they have the same variances?
Orare they better research systems?

AURICHIO: Their tolerances are equal to or greater {in a
negative sense) than what we have. But look at the media
themselves, television for example deals with much smaller
samples than we do.

RE&R: 1200 for Neilsen?

AURICHIO: And that's nationally. The sample in the radio
market of New York is 8000. But television deals with big
ratings. If a station gets a 20 rating it's not a big deal if
it's really 19 or a 21. In the magazine area there are some
fairly large samples, but people are used to dealing with
demographics that are very small, like women who made
purchases of soup in the past 2 weeks and bought 7 or more
cans. That could be represented by a sample of 12. Their
tolerances are enormous.So from that point of view it is
common ground for all of us. Radio, however, is probably
more complicated because of call letters—there’s 7000 plus
of them.

R&R: Maybe that might have to take a personal retrieval
to identify those things, or a phone call,

AURICHIO: No, | think we need a revised diary.

R&R: Maybe listing the call letters in their area.

AURICHIO: That we tried, it presents more of a problem,
First of all we must make sure that the respondent knows
the information that we want. Secondly we may have to ask
for a little more information. Right now we ask the re-

9

Diary EditRoom

spondent to write in the call letters. But they can write in a
slogan, or a frequency or a personality. Now mind you | said
or. Maybe we have to start picking itall up.

R&R: Two more things that | have, one is that most of our
Top 40 people feel that Arbitron is not favorable to youth-
oriented music formatted radio stations. That because of the
diary methodology, because of it being kept in home, and
because of the youth being so mobile and away, and a lot
of young people living away from home in dorms or what-
ever. They don‘t really ever get the fair shake, that it’s the
Beautiful Music stations and the Pop/Adult radio stations
that have those people that sit at home and fill it all out
What can be done? | brought that up in the beginning, /
said that youth is moving around and | don’t think Arbitron
is finding them, maybe you feel you are now with the
Expanded Sample Frame and the phones in major markets.

AURICHIO: The evidence is that we are, with the Expand-
ed Sample Frame.

for a valid reason. Is there really a need to create more
validation?

R&R: One of the things you‘ve done recently is, because
people are going in to Beltsville more, you've made a lot more
information available to them. The computer runs, all those
different things, you can find out almost before you go see
the actual diaries.

AURICHIO: Our client rooms in Beltsville are booked
solid. Our feeling is that it’s vital to run an open shop even
thoughitis more costly. _

R&R: Do you have anything that you want to say to the
radio people?

AURICHIO: Arbitron is always going to take heat. On
any subject that comes up. We are a business organization
and our position is that the quality of our service is related
to what customers will pay for. We are honest about what
we do and will always have difficulty gaining acceptance

“The key thing that makes radio complicated
is call letters. Call letter similarity, the use of
slogans, the identification by frequency—when
one man thinks he’s listening to 103 and he’s
really listening to 103.8...”

R&R: You're saying you are finding the youth by the
random dialing.

AURICHIO: We're performing an analysis now of looking
at just the Expanded Sample Frame audience versus the
rest of the population to see if they are in fact different
in terms of their listening behavior. | suspect they are, at this
point.

R&R: Did you run a test before you actually implemented
ESF?

AURICHIO: A number of tests, but realize that our tests
were not to measure what happened to the audience, but
how do you bring unlisted households into the sample.
We're being criticized right now for not showing audience
levels. And this is the issue. It is difficult to disagree with
Expanded Sample Frame, it’s like saying I’ll step on the Ameri-
can flag.

R&R: You've been accused of not showing discredited
diaries to radio visitors at Beltsville.

AURICHIO: | hear that one frequently, but there’s good
reason for it. What do you do when a station says we dlis-
credited this diary because it could not be read and he looks
at it and says that's my station’s cail letters and It should
be in the sample? We discard a dlary under written pro-
cedures. All of those diaries are kept for audit under the super-
vision of the Broadcast Rating Councll. We have to be able
to prove that every one of those diaries have been eliminated

for new things—like Expanded Sample Frame. All new ideas
get reactions, The radio industry is smart and after they sit
back and think about it, they’ll support good ideas. People
talk about doubling the samples, doubling the samples doesn’t
solve anything. Just makes the margin of error go down 25%.
So economically it's never smart to double the sample.
But producing another report is smart. Because now there is
more information to see if there is a wobble. The more often
that information is produced the less vulnerable a station
is to a statistical fluke. There will come a time when more
reports will be supported. But if we walked into a market
now and say OK next year, everybody’s going to get four
books, we would create ariot.

R&R: What does it take to get somebody, let's take
the markets that only get one book, what would it take to
get two books? Would you have to go in and meet with all
the broadcasters and get them to pay for it is that whatitis?

AURICHIO: Yes.

R&R: Whatis the current marketsize break for one book?

AURICHIO: About 75.

R&R: /s that mainly because the agencies won't also
support it, because they don‘t buy that deep where they
would need more than one book a year from them?

AURICHIO: Advertising agencies don’t support the re-
search. They support the broadcasters who support the re-
search,

e —— . ————————————————————————————————————— T ——————
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Los Angeles—continued from page 14

18-34 MEN 18-34 WOMEN

L e - MEMPHIS

2 KLOS 2 KRTH

3 KNX-FM: 3 KIIS-FM

4 KWST 4 KHJ

5 KRTH 5 KRLA MEMPHIS 5 BOOK TREND TOTAL PERSONS 12+

A/M'75 O/N75 A/M'76 O/N'76 A/M'77

KWAM (RL) 3.6 2.6 4.7 2.6 1.8

18-49 ADULTS TEENS KWAM-EM (C) 5 s 3 i %
WDIA (B) 121 15.5 18.1 16.4 .8

'2 ﬁﬁ',?.m '2 ﬁg;v WEZI (BM) 8.5 9.3 A] 10.1 .2

3 KABC 3 KTNQ WHBQ (R) 9.8 6.1 6.3 10.7 13.7

3 KJOI 4 KiQQ WHRK (R) L2 . o0 1.8 45

a KHJ 5 KLOS WLOK (B) 5.2 9.7 6.6 6.2 e

5 KRTH WMC (C) .3 10.4 n.a 14.0 9.l
WMC-FM (A) 1.0 9.5 7.8 7.9 55
WMPS (R) 15.7 K] 10.7 5.1 6.6
wQubD (PA) 3.3 4.7 5.2 4. 6.7
WREC (PA) 6.2 5.5 4.2 7.1 4.7

I WWEE (N/T) 2.7 3. 2.2 3.6 2.7

WZXR (C) *e A 1.2 1.8 29

LITTLE ROCK-NORTH LITTLE ROCK TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS

5 BOOK TREND TOTAL PERSONS 12+ 1 WHBQ 1 WHBQ 2276
2 WDIA 2 WDIA 1764
. . . . . 3 WLOK 3 wmMc 1494
A/M75 O/N'75 A/M'76 O/N‘76 A/M°77 4 WEZI 4 WMPS 1492
KAAY (R) 8.2 . 8.8 *e 10.3 5 LS > WEZl 13
KALO (B) 7.8 . 7.5 *e 1.5 18-34 MEN 18-34 WOMEN
KARN (BM) 6.9 we 6.3 . 7.5 1 WLOK 1 WHBQ
R MADISON ! i ;i
KEZQ (BM) 4.4 # .8 . 1.0 3 WHRK 2 waub
KGKO (0) 1.6 " 1.6 . 1.3 3 WMC-FM 3 WDIA
KGMR-FM (C) 25 . 5 we 23 4 WDIA 4 WMPS
KKYK (R) 07 Lo 6. . 5.8 4 WMPS 5 WEZI
- % -
T -
KSOH (PA) 30 . a5 oc 10 A/M75 O/N'75 A/M76 O/N'76 A/M77 1 WHBQ 1 WHBQ
KXLR (C) 6.2 . 8.2 . 5.8 2 WLOK 2 WLOK
KxxA (N) - - X - |0 WlBA (PA) |54 b |09 L |63 3 WD'A 3 WMC'FM
WIBA-FM (A) 4.3 CO 6.4 Co 5.2 3 WE2I
WISM (R) ; 14.1 OC 12.6 00 .6 g WnonléD
. PA : . N . .
TOP5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS W:_S\'}"EWAg 3,3 . 3'8‘ o0 §§
1 KLAZ 1 KLAZ 980 WMAD (C) 6.9 . 36 . 4.0
2 KLRA 2 KAAY 847 WNWC (RL) 1.9 . 2 . 1.5
3 KALO 3 KLRA 788 WTSO (C) 10.6 . 16.4 . 17.5 MlAMI
4 KEzQ 4 KALO 533 WwWwWam (0) - 23 L 23 [ 23 5.7
5 KAAY 5 KARN 525 WYXE (A) 3.7 . 21 . 15
WZEE (R) 5.9 . 10.9 . .4
MIAMI 5 BOOK TREND TOTAL PERSONS 12+
18-34 MEN 18-34 WOMEN
1 KLAZ 1 KLAZ [ c o o G o
5 P 2 KALO TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS A/M75 O/N‘75 A/M'76 O/N‘76 A/M'77
3 KAAY 3 KAAY 1 WTSO 1 WIism 988 WAIA (BM) 1.5 1.8 1.9 1.7 1.7
3 KXLR 4 KKYK 2 WIBA 2 WIBA 894 wcma (S) 55 a8 34 3.0 5.6
4 KKYK 5 KEZQ 3 WISM 3 WTSO 816 WCMQ-FM (S) 5.7 35 5.9 3 59
5 KEza 5 KXLR 4 WZEE 4 WZEE 658 WEDR (B) 2.9 23 3.3 3.9 3.2
5 WISM-FM 5 WISM-FMm 355 WFUN (BM) 1.5 22 1.0 1.2 1l
WGBS (PA) 3.4 3.2 38 3.7 3.
WIGL (PA) A4 6 6 8 1.0
18-49 ADULTS TEENS 18-34 MEN 18-34 WOMEN WINZ (N} 5 35 3.7 48 5.0
1 KLAZ 1 KLAZ 1 WZEE 1 WTSO WINZ-FM (A) 7 1.9 2.0 38 3.6
2 KALO 2 KAAY 2 WIBA-FM 2 WZEE WIOD (PA) 6.0 - 48 3.4 4.2 2.6
3 KEzQ 3 KALO 2 WISM 3 WISM-FM WKAT (T) 35 2.6 2.8 3. 38
4 KAAY 3 WTSO 4 WISM WLYF (BM) 48 48 6.5 6.l 38
5 KLRA 3 wwam 5 WIBA WMBM (B) 2.7 4.7 34 1.8 1.9
4 WIBA WMJX (R) w 2.0 22 5.9 5.1
WOCN (PA) nt 1.3 1.4 2.3 24
WQAM((R) 5.4 6.5 5.5 4.4 38
WQBA (S) 14.5 16.1 15.7 14.4 17.7
Lou lSVILLE 18-49 ADULTS TE e WTMI (CL) 33 2.0 1.4 1.8 2.0
‘ 1 WTSO 2 W2EE WVCG (PA) 5.7 4.2 5.3 2.8 ‘2.7
2 WZEE WWOK (C) 38 3.7 25 2.6 2.8
LOUISVILLE 5 BOOK TREND TOTAL PERSONS 12+ 3 WIBA WYOR (BM) 3.2 3.6 43 5.2 3.7
4 WISM WAXY (0)* 2.2 2.2 1.5 2.2 2.2
5 WIBA-FM WHYI (R)* 6.2 5.3 6.7 6.0 6.6
A/M'75 O/N'75 A/M'76 O/N'76 A/M'77 5 WISM-FM WSHE (A)* 3.6 22 3.0 1.6 1.9

WAKY (R) 15.1 12.8 n.o 10.0 8.9
wAMZ (c) - - - - 4.5
WAVE (PA) 14.0 16.1 12.4 10.7 12.0
WCSN (BM) 2.2 4.0 3.9 4.6 3.7 S
WFIA (RL) 1.9 1.8 1.4 1.6 1.2 .° “0 s
WHAS (PA) 1.7 n.a 12.1 1.9 9.9
WINN (C) 6.7 8.4 7.2 8.6 5.4 = R
WKLO (R) . . . . .
o R The Arbifron Special Issue
WLRS (A) 4.6 7.0 8.8 12.8 1.0 >
WQH!I ((A) : 7.7 5.8 8.5 6.5 .3
WSTM (PA) |2 .8 .9 .9 25 i i
WTMT (BM) 1.7 29 2.6 1.4 2.3 Edlfor & PPbIISher
WVEZ (BM) 5.8 7.5 76 7.7 8.0 Bob Wilson

TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS Senlor Eleor

WAKY 2161 P

1 WAVE 1 NS 20 Christine Blase

3 wiRs 9 U e Associate Editor

5 WAKY 5 WwaHI 1747 Lori Holder

18-34 MEN 18-34 WOMEN

1 WLRS 1 WQHI

2 WQHI 2 WLRS

3 WAKY 3 WAKY . . , . )

2 WLoU 4 WKLO RADIO & RECORDS is published every Friday by Radio & Records, Inc. 6430 Sunset Bivd., Suite 1221, Hollywood,
5 WKLO 5 WLOU CA 90028. (213) 466-9561. Subscriptions $130 per year or $40 per quarter. All reasonable care taken but no

responsibility assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All

18-49 ADULTS TEENS letters addressed to R&R or its editors will be assumed intended for publication and reproduction and may therefore
1 WaH! ; Vv‘é('-)a? be used for this purpose. Nothing may be reproduced in whole or in part without written permission from the
§ W;ﬁ% AL publisher. Printed in USA. Mailed first class to the United States, Canada, England, Australia, New Zealand, and
2 WKLO 4 WKLO Japan. © 1977RADIO & RECORDS INC.

4 wLOU 5 WLOU

5 WHAS
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MINNEAPOLIS

MINNEAPOLIS 5 BOOK TREND TOTAL PERSONS 12+

NASHVILLE

NASHVILLE 5 BOOK TREND TOTAL PERSONS 12+

A/M76 J/A'76 O/N'76 J/F'77  A/M77
A/M75 O/N'75 A/M'76 O/N'76 A/M
KDWB (R) 7.2 o 5.9 e 6.2
KDWB-FM (R) e oo 2.4 . 32 WAMB (BM) .. 1.8 5.0 4 3.0
KEEY (BM) 2.5 oo 1.6 e 1.6 WBYQ (R) 6.5 5.6 5.0 5.4 5.3
KEEY-FM (BM) 57 o 5.4 s 57 WGNS (R) 6 1.7 1.4 1.6 1.5
KFMX (PA) 3.1 C 1.3 €O 2.4 WHIN-FM (PA) 2.4 3.0 1.3 1.2 1.4
KQRS (A) 1.0 e 8 e 1.5 WKDA (C) 3. 3.6 3. 5.5 36
KQRS-FM (A) 3.8 s 39 .o 45 WKDF (A) e &3 is o 9.2
KRSI (C) 2.3 o 2.2 . 2.8 WLAC (R) 1N 10.7 9.3 10.5 14.5
KSTP (R) 5.7 2 6.2 o0 4.9 WLAC-FM (BM) 6.4 5.7 4.9 7.8 %3
KSTP-FM (BM) 35 oo 5.0 o 3.8 WMAK (R) 10.3 8.7 9.0 5.9 45
KTCR (C) 9 oo 9 .o 1.6 WMTS (C) 9 1.0 9 6 i
KTCR-FM (C) 2.3 on 1.2 oo 1.7 WSIX (PA) 4.9 5.6 4.8 34 3.2
WAYL (BM) o oo 1.4 .o 1.9 WSIX-FM (C) 10.3 4.8 ina 10.0 9.2
WAYL-FM (BM) 5.4 - 5.7 oo 5.3 WSM (PA/C) 1.8 .5 8.2 8.7 8.1
WCCO (PA) 7x). ve 30.8 o 279  WSM-FM (PA) 4.7 5.6 5.7 6.5 7.3
wggg-im (PA) 54 oo 6.4 oo 6.2 WVOL (B) 6.5 7.0 6.2 5.6 9.2
a.4 . e ) e 3.4 5.0 5.
TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS ~ WLOL (C) 15 =3 43 < L RSN 2
WLOL-FM (BM) .9 .. 1.5 . 1.4
1 wasa 1 WHYI 2404 WMIN (BM) i3 v p v 1.2
2 WHYI 2 WaBA 2172 WWTC (N ve g
3 WCMQ-FM 3 wmIX 1968 ) & = - 5 i b e To';v?_ggME " HUNDz%%?S
¢ nicio 4 Waam e TOP 10 QUARTER HOUR  TOP 10 CUME IN HUMDREDS 3 \ioC 2 Wk 1677
6 WINZ 6 WLYF 1354 1 wcco 1 wceco 8491 5 e S T -
7 WKAT 7 WCMQ-FM 1295 2 KDWB-AM-FM 2 KDWB-AM-FM 3 WVOL
7 WLYF 8 WIoD 1261 3 WAYL-AM-FM 3 KSTP §3§§ 3 WSM 5 WMAK 875
7 WQAM 9 WGBS 1172 4 WCCO-FM 4 WAYL-AM-FM 2917 g wgf\vﬂg“ﬂ
8 WYOR 10 WWOK 1018 5 KQRS-AM-FMm 5 WCCO-FM 2591
9 WINZ—FM 6 KEEY-FM 6 KEEY-FM 2213 18-34 MEN 18-34 WOMEN
10 WEDR 7 KSTP 7 WDGY 2197 1 WKDF 1 WLAC
b ilnis 8 KQRS-AM-FM 1834 2 wWLAC S S
18-34 MEN 18-38 WOMEN Oty S Taeh R 16ag 3 T 2 weyQ
5 WKDF
1 WINZ—FM 1 WCMQ-FM SR AROA 5 WMAK
2 WHYI 2 WHYI 18-34 MEN 34
-34 WOMEN
3 vvxco:n;nxa-m 3 wgga L i 18-49 ADULTS TEENS
a AM- : 1 WLAC 1 WLAC
5 WMJX 4 WMJIX ; ESRZ.‘}\“&.';“& ; 3828 Y 2 WKDF 2 WKDF
5 WINZ-FM 2 WCCO 3 KDWB-AM-FM 3 wvoL 3 wvoL
3 KSTP 4 KSTP-FM 4 WSIX-FM
18-49 ADULTS g Wg((:;(\)/.FM 5 KSTP 5 WSM-FM
TEENS w
1 waBa 1 WMIX
. S LEGEND
2 m:'n:'o 3 WEDR 18-49 ADULTS TEENS
4 WCMQ-FM WB-AM-FM
5 WINZ-EM e ; %ggm.m ; "ESDTPBA R-Rock, A-AOR. C-Country, PA-Pop/Adult. B-Black
3 KDWB-AM-FM 3 KQRS-AM-FM BM-Beautitul Music, O-Oldies, N-News, T-Talk
4 WCCO-FM 3 WDGY A Reli
Mle UKEE B AV AR EM S-Spanish, CL-Classical, RL-Religious
MILWAUKEE 5 BOOK TREND TOTAL PERSONS 12+ MOB'LE I IE N “ l I‘ ‘ u EI l
A/M'75 O/N'75 A/M'76 O/N'76 A/M°77
WAWA (8) 23 3 2 24 3.4 NEW HAVEN-WEST HAVEN 5 BOOK TREND TOTAL
WBCS (C) 26 2.9 3.4 52 3y MOBILE 5 BOOK TREND TOTAL PERSONS 12+ PERSONS 12+
WBKV-FM (BM) .9 1.4 1.4 1.6 1.5
WEMP (C) 6.7 6.4 3.0 4.6 5.0 , , , ’ , A/M76 O/N'756 A/M'76 O/N'76 A/M’77
WEZW (BM) .3 10.7 n.a 8.2 8.5 A/M’75 O/N'75 A/M'76 O/N76 A/M'77
WFMR (CL) 2.9 25 T 34 2.3 WAVZ (R) 10.3 10.1 10.3 8.9 9.7
WISN (PA) 85 80 7.8 8.0 ng WABB (R) 17.3 . .4 . 157  WELL! (PA) 19.7 19.6 19.8 24.1 17.3
WISN-FM (BM) 31 a4 a5 a9 32 WABB-FM (R) 9.7 . 10.9 oo 146  WKCI (BM) 7.9 6.3 8. 8.2 9.7
WKTI (R) 4.2 35 3.7 3.2 33 WBCA (B) e 2 4 e N WNHC (PA) 3.0 3.9 33 25 2.2
WNOV (PA) 9 1.7 9 ! 2.3 WBLX (B) 13.0 e 16.6 oo 10.4  WPLR (A) 6.2 5.8 9. 6.6 9.0
WNUW (BM) 1.4 1.6 1.6 2.6 2.0 WGOK (B) 4.9 = 65 - s R ¢ . ¥ p ¥ 'y
WOKY (R) 10.8 10.5 9.7 8.3 9.0 WGOK-FM (B)  ** e 4 -~ 36  WORC-FM (R)® 64 - &E 43 32
WQFM (A) 1.7 3.4 55 5.2 3.9 WHEP (PA) i - 23 b 1.7 ALK hgn LWl 4 3 Y
WRIT (N) 4.4 1.2 19 26 L9 WKRG (PA) 6.8 . 8.0 o 7.2 WKSS (BM)* 4.9 7.2 5.4 5.5 7.0
WTMJ (PA) 16.5 12.0 8.1 14.3 16.2 WKRG-FM (PA) 5.2 o4 5.9 S 4. WTIC (PA)* 3.8 3.2 32 3.2 2.5
WZMF (A) 1.8 33 34 26 3.3 WKSJ (C) 2. E® 5.l e 5.4 WWYZ (A)* 2. 3 ~ 4.6 5.2
WZUU (R) 1.8 21 1.5 1.6 22 Wwual(c) 6.0 e 1.9 s 20 e U o o =% 't >
WZUU-FM (R) 4.6 5.3 40 6.9 62 WLPR (PA) 7.0 LX) 7.6 LK) 4.8 WEZN (PA)* 2.8 337 8.3 28 2.9
“ \wmoB (PA) 7.2 . 51 . 7.8 WNBC (PA)* 39 3.9 2.8 2.3 a7
WMOO (RL) 1.2 ad 1l e 2.6
WUNI (C) 9.l o 6.3 e 8.7
TOP 10 OUARTER HOUR TOP 10 CUME IN HUNDREDS TP E QUARTER HOUR = 7P 5-0LIME Tiv HIBGRSUS
1 WTMJ 1 WTMY 4064 1 WELI
2 WISN 2 WOKY 3227 § xﬁé’f 2 vwvgb'z :(Zv%
3l M L — Ll TOP 6§ OUARTER HOUR TOP 6 CUME IN HUNDREDS 3 whLR B4 604
5 WZUU AM.FM 5 WEZW 297 1 WABB 1 WABB 1248 4 WKSS 4 WNBC 598
6 WEMP 5 2 WABB-FM 2 WABB-FM 1077 5 WDRC-FM 5 WPLR 586
S s 6 WEMP 1618 3 wBLX 3 WUNI 595 5 WWYZ '
AR 7 WKTI 1425 a4 wWuni 4 WBLX 582
e 8 WISN FM 1398 5 WMOB 5 WKRG 527
9 WZMF O AR 1346 1834 MEN 18-34 WOMEN
10 WISN-FM o e 1239 1 WPLR 1 wAavz
18-34 MEN 18.34 WOMEN § e . T
1 WABB-FM 1 WABRB
18-34 MEN 1834 WOMEN 2 WARB 2 WABB.FM 4 WHCN . WElL)'
1 WZUU-AM FM 1 WOKY 3 WKRGFM 2 WBLX 1 BRAC 3 wi .
2 WQFM 2 WZUU AM-FM 4 WBLX 3 WKSJ 8 B8k q .
3 WISN 3 WISN 6 WKSJ 3 wmos 6 WDRC-FM g w:?f:
4 WEMP 4 WKT) 4 WGOK ‘
5 WZMF 5 WTMJ
18-49 ADULTS TEENS 18-48 ADULTS TEENS 1849 ADULTS TEENS
1 wTMm 1 WOKyY 1 wABB 1 WABB M 1 WPLR 1 WAVZ
2 WISN 2 WZUU AM-FM 2 WABB FM 2 WABB 2 WAVZ 2 WDRC FM
3 AM FM ¢ g
wzuu 3 WBLX 3 wBLx 3 WELl 3 WPLR
'r‘ V\{OKY 4 WMOB 4 WWYZ
5 WEZW 5 WKSJ 6 WKCI
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NEW ORLEANS

TOTAL PERSONS |2+

A/M'75 O/N'75 A/M'76 O/N'76 A/M‘77

WBOK (B) 5.2 3.9 8.3 4. 5.0
WBYU (BM) g7 7.7 8.4 8.6 7.6
WEZB (BM) 39 2.6 4.2 5.7 3.9
WGSO (PA) 3.8 6.0 5.3 9.0 6.5
WNNR (B) 2.8 2.8 4.0 2.3 2.2
WNOE (R) 7.5 8.0 6.7 7.1 7.4
WNOE-FM (A} 49 7.8 6.8 6.5 5.7
WQUE (PA) 3.8 2.6 38 5.1 7.9
WRNO (A) 2.6 1.7 6.l 4.8 6.5
WSHO (C) a7 2.7 2.8 3.0 a.3
WSMB (PA) 10.2 10.7 10.3 10.5 9.0
WTIX (R) 9.9 9.5 6.2 6.0 6.5
WWL (PA) 8.0 8.2 4.9 8.3 5.1
WWL-FM (BM) 35 3. 1.8 3.7 35
WXEL (B) 4.9 4.2 6.2 3.4 2.7
WYLD (B) 6.8 8.4 5.4 3.9 6.l
WYLD-FM (B) g4 6 8 1.0 2.4
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
1 WSMB 1 WTIX 2142
2 WQUE 2 WNOE 1922
3 WBYU 3 WQUE 1506
4 WNOE 4 WSGO 1344
5 WSGO 5 WNOE-FM 1334
5 WRNO

5 WTIX

18-34 MEN 183

1 WNOE-FM 18 vcovﬂgMEN

1 WRNO 2 WNOE

2 WQUE 3 WNOE-FM

3 WTIX 4 WRNO

4 WNOE 4 WTIX

5 WBOK 5 WBOK

5 wBYU 5 WBYU

18-49 ADULTS TEENS

1 WQUE 1 WNOE

2 WRNO 2 WYLD

3 WNOE-FM 3 WRNO

4 WBYL 4 WQUE

5 WTIX 5 WTIX

NEW YORK

NEW YORK 5 BOOK TREND TOTAL PERSONS 12+

A/M'76 J/A'76

WABC (R)
WADO (S)
WBLS (B)
wcCBS (N)
WCBS-FM (0)
WHN (C)

WINS (N)

WIIT (S)
WKTU (A)
WMCA (T)
WNBC (PA)
WNEW (PA)
WNEW-FM (A)
WOR (PA)
WPAT (BM)
WPAT-FM (EM)
WPIX (R)
WPLJ (A)
WQXR (CL)
WQXR-FM (CL)
WRFM (BM)
WTFM (PA)
WVNJ (BMV)
WVNJ-FM (BM)
WWRL (B)
WXLO (R)

8.8

NWNNNTWNTOWWOONN

Nigrm & W
SO NN
(-]

©®o

MWNNWONWNWETBNWHLOIWO
vav——whwoY"Nunonow=
QR WWNNNNWEINALWNOOW
NPuathrmovPow=br=dw
wQvorouPonVbwinmon

wog

_GQNN._._U!
WWww
WNNZ W=
~on= @@N
N

TOP 10 QUARTER HOUR

1 WABC I WABC
2 WOR 2 WCBS
3 WwWBLS 3 WOR
4 WCBS 4 WINS
5 WINS 5 WBLS
6 WPLJ 6 WPLJ
7 WRFM 7 WXLO
8 WMCA 8 WNBC
8 WNEW 9 WMCA
9 WHN 10 WCBS-FM
10 WCBS-FM
18-34 MEN 18-34 WOMEN
| WBLS 2 WBLS
& A 3 WCBS-FM
3 wpLJ 4 WPLJ
4 WNEW-FM 5 WKTU
5 WCBS-FM
18-49 ADULTS TEENS
1 WABC I WABC
2 WBLS 2 WPLJ
3 WCBS-FM 3 WBLS
4 WPLJ 4 WXLO
5 WHN

WNNTCANGWITWWONNTWNT NN O N W
WNT PNGWIWWOINNZTWNZONNOUIW:
“hoPOLE=" a0 v RPooPUbb oW

O/N‘76 J/F'77

35990
25131
24090
23859
16041
15898
15499
14242
14206
14069

A/M'77
8.

EONWNNWNWETUWWOON
2®%poowaohoNN-annon

wdo

N b,
oo

TOP 10 CUME IN HUNDREDS

RECORDS
®

OKLAHOMA CITY

OKLAHOMA CITY 5 BOOK TREND TOTAL PERSONS 12+

A/M’'75
KAEZ (BM) e
KAFG (PA) 24
KATT (A) bl
KEBC (C) 6.3
KFJL (B) 1.5
KFNB (BM) 2.3
KKNG (BM) .4
KLPR (C) 1.7
Kocy (PA) 1.9
KOFM (R) 6.2
KOMA (R) 7.5
KTOK (PA) 14.8
KWHP (R) 4.
KXXY (R) 8.3
WKY (R) 14.2
WNAD (C) 3.4

TOP 5 QUARTER HOUR

NEHWN=

KTOK
KATT
KOMA
WKY
KKNG

18-34 MEN

2
3
4
5

KATT

KOMA
KXXY
KOFM
WKY

18-49 ADULTS

NEBWNN=

KATT
KTOK
WKY
KOMA
KEBC
KXXY

O/N‘'75

%

35
- %

A/M'76 O/N'76 A/M’77

* %

3.0

wWo
o *

PRNFOONWRON
Whntpuodoa=>ai

oF

7.4

©rNNOAN
Y®¥=o==wo

e
wdLo

b
ogh

TOP 5 CUME IN HUNDREDS
WKY

KTOK
KOMA
KATT
KKNG

2251
1849
1832
1005

979

18-34 WOMEN

NEBWN=

KATT
WKY
KOMA
KXXY
KOFM

TEENS

1
2
3
4

KOMA
WKY
KOFM
KATT

LEGEND

R-Rock, A-AOR, C-Country, PA-Pop/Adult, B-Black,
BM-Beautiful Music, 0-Oldies, N-News, T-Talk,
S$-Spanish, CL-Classical, RL-Religious.

Page 20

OMAHA

OMAHA-COUNCIL BLUFFS 5 BOOK TREND TOTAL
- PERSONS 12+
A/M'75 O/N'75 A/M76 O/N'76 A/M'77
KEFM (BM) 3. 1l 1.9 " 3.
KEZO (BM) 9.7 8.7 8.9 10.6 9.l
KFAB (PA) 24.5 27.7 27.6 26.9 23.1
KGOR (R) 8.8 9.0 10.6 10.3 8.1
KLNG (N) 7.6 4.0 45 5.4 5.2
KOIL (R) 9.6 7.5 8.0 *a 9.4
KOOO (C) 5.2 25 3. 2.3 4.
KOOO-FM (C) 3. 2.9 1.8 3. 3.9
KOWH-FM (PA/T) 1.6 1.2 1.2 3. 1.0
KaKaQ (A) 2.9 5.9 6.0 5.6 8.9
KRCB (R) .8 1.6 .9 23 1.4
wow (R) 15.2 18.2 17.9 22.7 15.3
TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
1 KFAB 1 KFAB 2174
2 wow 2 wow 2112
3 KOIL 3 KOiL 1427
4 KEZO 4 KGOR 1040
5 KQKQ 5 KEZO 1007
18-34 MEN 18-34 WOMEN
1 KaKaQ 1 wow )
2 wow 2 KGOR
3 KGOR 3 KFAB
4 KolL 4 KOIL
5 KEZO 5 Kaka
5 KOOO-FM
18-49 ADULTS TEENS
1 wow 1 KOIL
2 KFAB 2 KGOR
3 Kaka 3 wow
4 KEZO 4 KQaKQ
5 KGOR
5 KOIL
ORLANDO 5 BOOK TREND TOTAL PERSONS i2+
A/M'75 O/N'75 A/M'76 O/N'76 A/M‘7 €
WBJW (R) 74 9. n3 16.5 4.3
WDBO (PA) 16.6 12.8 14.2 7 10.6
WDBO-FM (BM) 119 1.4 13.0 12.1 88
wWDIZ (A) 28 5. 5.4 34 5.2
WHOO (C) 9.l 10.1 10.4 7.3 8.9
WHOO-FM (BM) 8.4 8.2 6.6 6.4 9.4
WKIS (PA) 5.2 5.1 45 6.9 8.4
WLOF (R) na 7.8 7.4 9.3 8.9
wLOQ (CL) 25 1.6 9 1.0 1.0
WNBE (N) bt 1.3 1.6 1.4 1.0
WOKB (B) 3.6 5.8 38 8.6 . 5.7
WORL (B) 3.9 2.6 3.0 2.8 6.1
WORJ (A)* 5.5 6.5 5.4 2.9 3.3
TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS
1 WBJW 1 WDBO 1542
2 WDBO 2 WLOF 1516
3 WHOO-FM 3 wBJW 1485
4 WHOO 4 WKIS 1172
4 WLOF 5 WHOO 1046
5 WDBO-FM




Nountain [arsaenis

The Stranglers




18-34 MEN
WJBW
WDI1Z
WLOF
WDBO
WORJ
WOKB

B WNN =

18-49 ADULTS

wBJW
WLOF
WDBO

NEHEWN=

WHOO

WHOO-FM

18-34 WOMEN
WBJW
WORL
WLOF
WDIZ
WKIS

B WN =

TEENS

1 wBJW
2 WLOF
3 WORJ

PHILADELPHIA

PHILADELPHIA 5 BOOK TREND TOTAL PERSONS §2+

KYW (N)
WCAU (N/T)
WCAU-FM (R)
WDAS (B)
WDAS-FM (B)
WDVR (BM)
WFIL (R)
WFLN (CL)

WFLN-FM (CL)

WHAT (B)
WIBG (R)
WIFI (R)
wioa (A}
WIP (PA)
WMGK (PA)
WMMR (A)
WPEN (PA)
WUSL (PA)
WWDB (T)
WWSH (BM)
wysp (A)

TOP 10 QUARTER HOUR

KYW

wip
WWSH
WFIL
WYsP
WDVR
WCAU
WDAS-FM
WIFI  °
WusL
WCAU-FM
WMGK

SYVWOmOINOUTAWNT

18-34 MEN

WYSP
WCAU-FM
WFIL
WMMR
WIBG

AHWN=

18-49 ADULTS

WYSP

wiep

WFIL
KYW
WDAS-FM

OB WN~—

A/M'76 J/A'76

8.8 8.6
8.4 4.5
2.0 3.6
24 24
3.6 29
5.9 5.
8.1 7.2
3 4
il 1.8
1.9 1.3
3.5 6.9
3.3 3.8
7 1.7
8.8 9.4
4.7 3.8
1.6 2.2
29 2.6
* % * %
2.2 4.
8.6 7.9
3.7 3.9

SYONONLWNT

KYW
WFIL
WCAU
wie
WWSH
WYSP
WIFI
WIBG
WDVR
WCAU-FM

O/N'76 J/F'76
10.6 10.0
5.2 7.4
2.2 1.9
25 23
3.0 4.0
6.0 6.5
7.1 6.3
6 3
2.3 2.3
1.7 1.0
3.0 2.0
3.9 3.2
L3 1.7
10.0 10.8
3.9 4.3
2.7 1.8
28 24
1.2 2.3
3.7 3.9
8.6 8.5
5.8 4.2

765!
6618
6013

4198

18-34 WOMEN

i WDAS-FM
2 WCAU-FM
2 WMGK

3 Wwysp

4 WFIL

5 WuUSL

TEENS

I WIFI

2 WYSP

3 WFIL

4 WDAS-FM
5 WCAU-FM

1203!
9603

5688
5064
4564
4346

A/M’77

Nipoan s pha

oNPNRBLBRCPVMNND o= =1n

NOEANNWE= AN

TOP 10 CUME IN HUNDRED3

PHOENIX

PHOENIX 5 BOOK TREND TOTAL PERSONS 12+

KBBC (A)
KDKB (A)
KDKB-FM (A)
KDOT (BM)
KHEP (RL)
KHEP-FM (RL)
KIFN (S)
KI0G (R)
KJJJ (C)
KMEQ (BM)
KMEO-FM (BM)
KNIX (C)
KNIX-FM (C)
KOOL (PA)
KOOL-FM (0)
KOY (PA)
KPHX (S)
KRFM (BM)
KRIZ (R)
KRUX (R)
KSGR (0}
KTAR (N)
KUPD (R)
KUPD-FM (R)
KX1V (PA)

A/M'75 O/N'75 A/M'76 O/N'76 A/M'7;

4.8 3.7
1.7 1.4
3.8 5.9
3 .8
9 1.4
1.3 15
6.0 23
* % * %
6.0 4.9
1.5 1.5
6.0 7.3
* % * %
3.2 4.5
7. 5.6
4.6 4.2
8.6 9.3
3.4 23
6.7 7.7
9.3 4.9
2.8 1.0
* % * %
6.4 5.3
2. 4.8
L4 4.0
Lt 1.0

5.4 6.1
.8 1.4
4.9 5.6
1! 9
.5 5
1.3 1.0
1.6 5
* % * %
5.8 7.€
1.3 1.5
6.9 6.8
4. 1.6
5.3 4.8
5.4 7.4
4.7 3.7
7.9 7.7
2.2 1
It 10.0
4.0 a.7
9 9

* * * %
6.5 6.0
4.3 3.9
3. 7.9
.5 .5

TOP 5 QUARTER HOUR

QBB WWN=

KUPD-AM-FM
KRFM
KMEO-AM-FM
KOY
KDKB-AM-FM
KRIZ

KTAR

18-34 MEN

1
2
3
4
5

18-

QB WN=

KDKB-AM-FM
KUPD-AM-Fivi
KBBC

KOY

KRIZ

49 ADULTS
KoY
KUPD-AM-FM
KDKB-AM-FM
KNIX-AM-FM
KOOL-FM

TOP 5 CUME IN HUNDREDS

QAHBWN =

KUPD-AM-FM
KOY

KRiZ

KRFM
KMEOQO-AM-FM

8-24 WOMEN

KUPD-AM-FM

KoY

KOOL-FM
KBBC

TEENS

1
1
2
3 KDKB-AM-FM
4
5

2696
2427
1870
1816
1714

1 KUPD-AM-FM

2 KRIZ

PITTSBURGH

PITTSBURGH 5 BOOK TREND TOTAL PERSONS I2+

KDKA (PA)
KDKA-FM (PA)
KQV (N)
WDVE (A)

WEE
WEE
WHJ

WIXZ(C)

WJO

WKTQ (R)
WLOA (R)
WLOA-FM (R}
WNUF (PA)

WPE

WSHH (BM)

TOP 5 QUARTER HOUR

1

4
5

JINCY JONE

KGW
KPAM-AM-FM
KwJJ

KEX

KOIN

18-34 MEN

1

A/M'75 O/N'75 A/M'76 O/N'76 A/M'77 2

P(C)
P-FM (C)
B (N)

| (BM)

Z (R)

WTAE (PA)

WWsWw (PA)

6
WXKX (R) *
7
|

WYDD (A)
WAMO (B)

TOP 10 QUARTER HOUR

1
2
3

4
5
6
7
8
9
1

0

KDKA

WSHH

WDVE
wWwsw

WTAE

WXKX

WPEZ

WKTQ

WwJol
WEEP-AM-FM

18-34 MEN

NH WN=

WDVE
KDKA
WXKX
WTAE
WKTQ

18-49 ADULTS

naWN=

KDKA
WDVE
WTAE
WSHH
wwsw

255

T, NN
ohwso
~

YO W
VoWl

*ANGaS D
NNe *oue N o®

R

25.8 226
1.6 1.8
1.5 3.0
6.8 5.7
4. 3.5
1.3 2.2
1.3 L
2.1 1.0
38 45
6.1 4.7
2 4
6 9
1.0 1.0
5.7 5.0
6.3 7.5
5.0 9.0
*% * %
73 5.5
1.3 1.9
3.4 28

N
=~
°

NN
nm=+

Z®

NE-OOOORTNydWS
b e e bl
a=Nwe N oo

ou

TOP 10 CUME IN HUNDREDS

1 KDKA 10816
2 WTAE 3592
3 WKTQ 3580
4 WSHH 3331
5 WwWsw 3294
6 WXKX 3276
7 WDVE 3185
8 WPEZ 3049
9 Kav 2008
10 wWJOI 1656
18-34 WOMEN
1 WDVE
2 KDKA
3 WTAE
4 WKTQ
5 WPEZ
TEENS
1 WDVE
2 WPEZ
3 WXKX
4 WKTQ

PORTLAND,OR

PORTLAND, OR. 5 BOOK TREND TOTAL PERSONS 12+

POTOBANNONNZWSSTOS S
—oVNowoohNwwbh NOON-O=

neoo

SoORAROTNOO™S
W te o o — .

KEX

KGON (R}

KGW

KINK (A)

KJiB

KKEY (T)

KOIN (PA})
KOIN-FM (PA)
KPAM (R)
KPAM-FM (R)
KPDQ (RL)
KPDQ-FM (RL)
KQFM (BM)
KRDR (C)
KUPL (BM)
KUPL-FM (BM)
KVAN (A)
KWJJ (C)

KXL

KXL-
KYXI (PA)

A/M'75 O/N75 A/M’76 O/N'76 A/M'77

(PA)
(R)
(PA)

A*NBNZTWO S

(N)
FM (BM)

QWO EmNT O

=
o

*VnwPowo

B-noWi *NYPOR

7.9
3.7
12.2
3.2
1.7
3.
4.7
1.6

* %

6.2
.7

1.2
25

10.1 9.2
3.3 3.5
1.8 14.5
4.4 4.1
23 25
26 3.5
3.0 5.3
1.2 2.2
7 1.5
4.3 7.4
1.5 LI
7 5
2.8 1.7
1.3 Ll
il 3.8
8.3 6.3
1.5 2.
7.4 6.9
8.2 7.7
4.2 5.7
3.2 3.6

8.
5.2
15.2
3.4

ONWANN
QuwUodiyhonio N

WWOPTN T TONW

oNNON=

3
4
5

KGW

KGON
KPAM-AM-FM
KOIN

KVAN

18-49°ADULTS

NEDBWN =

KGW
KPAM-AM-FM
KEX
KGON
KOIN
KWJJ

QT I AT MErTAm
kD A i.IJ.J! L lI_L’}l EE

e

TOP 5 CUME IN HUNDREDS
1 KGW 3401
2 KOIN 2535
3 KPAM-AM-FM 2124
4 KEX 1736
5 KWJJ 1464

18-34 WOMEN

1 KPAM-AM-FM
2 KGw

3 KGON

4 KINK

5 KEX

TEENS
1 KGW
2 KPAM-AM-FM

PROVIDENCE

PROVIDENCE-WARWICK-PAWTUCKET 5 BOOK TREND TOTAL

WALE (PA)
WBRU (A)
WBSM (PA)
WEAN(N)
WGNG (R)
WHIM (C)
WHIM-FM (C)
WICE (T)

WJAR (PA)
WJFD (PA)

WL KW (BM)
WLKW-FM (BM™m)
wMmYs (PA)
WNBH (PA)
WPJB (R) d
WPRO (PA)
WPRO-FM (R)
WSAR (R)
WWON (N/T)
WBZ (PA)*

TOP5 QUARTER HOUR

1
2
3
4
5

A/M'75 O/N’75

0 *UoNmaNy *@

N *x xZ2D xNNOBWND x™ x
o * *ume e *

10.8

o ok
[--] * e

WLKW-AM-FM
WPRO

WJAR
WPRO-FM
WHIM-AM-FM

WLKW-AM-FM
WPRO

WJAR

wcoz

WPJB

18-49 ADULTS

CQWwN =

WLKW-AM-FM
WPRO

WJAR

WPJB

PERSONS 12+
A/M'76 O/N'76 A/M'77

* % *% *% |.6
28 3.5 2.2 1.4
* % * % * % 4.3
3.9 5.3 7.1 4.4
5.1 4.9 45 2.6
2.6 29 2.8 20
+6.7 4.3 2.7 3.2
9.7 6.9 7.8 4.0
6.6 7.3 5.7 6.7
* % * % * % |.6
6.5 4.9 5.0 4.8
18.1 13.4 15.8 13.
bl il 3 1.0
* % * % * % l.o
3.4 4.3 6 5.
8.4 10.€ 12.1 10.6
6.4 8.3 9. 5.6
** 5 b 1.7
1.4 1.2 28 1.0
1.9 1.6 1.2 2.2

TOP 5 CUME IN HUNDREDS
1 WPRO 4090

2 WLKW-AM-FM 3492

3 WJAR 2429

4 WPRO-FM 2236

5 WEAN 1982

18-34 WOMEN

1 WPRO
2 WLKW-AM-FM
3 WPRO-FM
4 WeJB
5 WGNG
5 WJAR
TEENS

1 WPRO-FM
2 weJB

LEGEND

R-Rock, A-AOR, C-Country, PA-Pop/Adult, B-Black,
BM-Beautiful Music, 0-Oldies, N-News, T-Talk,
S-Spanish, CL-Classical, RL-Religious.



RALEIGH

RICHMOND

RALEIGH-DURHAM 5 BOOK TREND TOTAL
PERSONS 12+

A/M'75 O/N'75 A/M'76 O/N'76 A/M'77

WCHL (R) 3.6 3.1 1.4 3.2 4.0
WDBS (A) 1.4 .5 1.3 .8 1.2
WDCG (C) 1.7 1.7 K] 2.4 1.8
WDNC (R) 7.3 7.6 6.7 S 6.8
WETC (BM) 1.6 K] 1.3 2.0 1.2
WKIX (R) 8.8 12.0 8.5 9.4 9.3
WLLE (B) 5.2 4.6 5.6 3.9 5.6
WPTF (PA) 21.2 20.9 8.8 19.9 19.6
WQDR (A) 10.4 7.6 8.9 8.6 5.3
WRAL (PA) 6.6 8.0 9.4 9.6 14.0
WRNC (RL) .7 1.9 25 .8 1.2
WSRC (B) 5.7 8.5 4.9 6.9 5.3
WSSB (R) 2.8 2.4 2.0 2.0 2.2
WTIK (C) 3. 34 1.8 29 2.2
WYNA (C) 1.4 4 2.4 1.5 2.5
WYDD (BM) 0.2 9.l 13.6 7.9 8.5
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
1 WPTF 1 WPTF 1346
2 WRAL 2 WKIX 1182
3 WKIX 3 WRAL 1114
4 WYYD 4 WYYD 939
5 WDNC 5 WDNC 837
18-34 MEN 18-34 WOMEN 18-49 ADULTS TEENS
1 wRAL 1 WRAL 1 WRAL 1 WQDR
2 WKIX 2 WKIX 2 WPTF 2 WKIX
3 WDNC 3 WDNC 3 WKIX 3 WLLE
4 waobR 3 WLLE 4 WYYD
5 WYNA 4 WSRC 5 WDNC

5 WCHL

NILS LOFGREN

RENO 5 BOOK TREND TOTAL PERSONS 2+

KBET (C)
KCBN (R)
KCRL (BM)
KGLR (A)
KNEV (PA)
KOH (N)
KOLO (PA)
KONE (C)
KRNO (PA)
KSRN (PA)
KKBC (R)*

T
1 KCBN
2 KOLO
3 KOH
4 KKBC
5 KCRL
5 KRNO
18-34 MEN
KGLR
KKBC
KOLO
KCBN

S WN =

18-49 ADULTS

KOLO
KCBN
KKBC
KGLR
KRNO

NHDWN =

A/M'75

=© s

woon

OP 5 QUARTER HOUR

»%
»%
»%
»%

» »%

*%
.

.| » %

Ex3
» %
» %

NEWN=

O/N'75 A/M’76

KCBN
KOLO
KOH

KKBC
KCRL

O/N’76

»%
»%
.
.
» %
» %
»%
*%
»%
»%
»%

18-34 WOMEN

KCBN
KOLO
KKBC
KGLR
KBET
KONE

SBWNN=

TEENS
1 KCBN
2 KKBC

A/M77

3.6
17.2
7.8

TOP 5 CUME IN HUNDREDS

419
365
289
243
182

TOP 5 QUARTER HOUR

TOP 5 CUME IN HUNDREDS

1 KEWT 1 KROY 1936
2 KCRA 2 KEWT 1851
;2; ﬁgA:( 3 KCRA 1837
RICHMOND 5 BOOK TREND TOTAL PERSONS 2+ 5 KR8Y g .’ﬁ?gﬁ :ggz
5 KFBK
A/M75 O/N'75 A/M'76 O/N'76 A/M'77
18-34 .
WANT (B) 48 5.9 4. 4l 7.3 MEN Jresbiel 2]
WEET (PA) .8 2.9 .8 2.8 1.9 1 KZAP 1 KEWT
WENZ (B) 5.5 5.0 5.0 6.5 2.5 2 KSFM 2 KXOA
WEZS (BM) .7 9.3 12.7 7.8 8.8 3 KXOA 3 KROI
WGOE (A) 6.0 2.6 5.0 3.7 4.5 4 KEWT 4 KCTC
WIVE-FM (RL) 1.4 5 5 .2 1.0 5 KCRA 5 KROY
WLEE (R) 1.5 1.9 8.3 10.0 9.7 5 KROY
WRNL (N) 3.4 5.2 5.8 5.2 2.
WRVA (PA) 24.5 22.2 18.4 19.2 24.8
WRVQ (R) 8.7 9.9 1.8 14.6 15.8 18-49 ADULTS TEENS
WRXL (A) 3.4 4.4 5.8 5.5 3.6
WTVR (C) 3.5 38 4. 3.2 2. 1 KEWT 1 KROI
WTVR-FM (BM) |5 29 2.7 4.3 33 2 KZAP 2 KROY
WXGI (C) 2.8 2.7 3.5 45 4.2 3 KXOA 3 KNDE
4 KCRA
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS 4 KCTC
1 WRVA 1 WRVA 2092 5 KRAK
2 WRVG 2 WRVQ 1586
3 WLEE 3 WLEE 1385
4 WEZS 4 WEZS 679
e o SAGINAW
18-34 MEN 18-34 WOMEN
1 WGOE 1 WRVQ
2 WLEE 2 WLEE
2 Wrva A SAGINAW 5 BOOK TREND TOTAL PERSONS 12+
3 WANT 4 WEZS
3 WRXL 5 WANT , . . , ,
S L A/M'75 O/N'75 A/M76 O/N'76 A/M77
»% »% %
18-49 ADULTS TEENS m&%%“;" o - ;:g " ;g
1 WRVA ; ‘xfé’g WKNX (R) 7.8 s 47 2 12.9
2 WRvVQ WSAM (R) 10.9 s 9.5 s 14.3
3 WLEE WSGW (PA/T) .9 2 13.1 * 15.7
4 WANT WWWS (B) 2.4 »s 4.7 »s 2.1
5 WGOE X WGER (BM)* 15.7 s "7 * 9.l
WHNN (R)* 13.7 »s 18.2 *s 12.2
WJR (PA)* 7.5 *s 2.9 * 38
WTAC (R)* 2.0 s 3.3 * 2.
WWCK (R)* % % Ly r'ys 2.4
WXWX (C) 5.8 * 5.1 s 42
ROCHESTER 5 BOOK TREND TOTAL PERSONS 12+
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
A/M'75 O/N'75 A/M'76 O/N'76 A/M77 ; ng‘a ; wzgx ggg
WAXC (PA) 55 64 60 45 42 RS 8 s o2
WBBF (R) 9.7 8.5 7.0 .2 I.6 5 WGER s Wreo by
WCMF (A) 38 4. 5.l 3.7 5.0
WDKX (B) * 2.4 35 6 1.9
WEZO (BM) 19.2 15.5 18.2 19.8 16.6
WGVA (PA) 5 7 -6 -6 1.2 18-34 MEN 18-38 WOMEN 18-49 ADULTS TEENS
WHAM (PA) 20.7 2.8 19.4 17.5 16.6 1 WKNX 1 WSAM 1 WSAM 1 WSAM
WHFM (R) 6.4 6.0 6.7 74 4.0 1 WSAM 2 WHNN 2 WKNX 1 WHNN
wmJaQ (A) i - it i 4. 2 WHNN 3 WKNX 3 WHNN 2 WKNX
WNYR (C) 9.5 9.0 6.5 38 5.3 3 WKCQ 4 WGER 4 WSGW
WPXY (BM) 4.7 4.0 5.0 4.4 5.8 3 WSGW 5 WIOG 5 WGER
WROC (PA) 3.8 28 4.3 3.4 2.7 5 WKCQ
WSAY (A) 2.7 2.2 1.7 2.4 2.2 5 WSGW
WVOR (PA) LI 1.0 8 2.2 2.6
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS ST Lou Is
1 WHAM 1 WHAM 3185 @
1 WEZO 2 WEZO 2692
2 WBBF 3 WBBF fggg
3 w 4 WAXC .
3 WZ)\(IYR = WPXY 1065 ST. LOUIS 5 BOOK TREND TOTAL PERSONS 12
5 WCMF
A/M'75 O/N'75 A/M76 O/N'76 A/M'77
18-34 MEN  18-38 WOMEN 18-49 ADULTS TEENS e
1 WBBF 1 WBBF 1 WEZO 1  WBBF mg:_éﬁ,} 7 o :4 L3 5 5%
2 WCMF 1 WEZO 2 WBBF 2 WHFM PR = a0 i 33 32
3 WEZO 2 wMmia 3 WHAM : : y ’ ’
KCFM (BM) 3.3 5.1 4.2 4.4 4.9
4 WHFM 3 WCMF 4 WCMF KEZK (BM) 3.6 3.4 4. 4.2 4.8
5 WSAY 4 WHAM 5 wmJQ 3.2
WAXC KKSS (B) 2.7 2.7 1.9 1.7 .
5 A KMOX (T) 25.2 24.5 26.4 26.1 24.3
KMOX-FM (PA} 3. 2.3 26 2.2 3.3
KSD (PA) .5 1.0 8.3 7.7 75
KSHE (A) 4.3 5.6 4.9 5.4 5.5
KSLQ (R) 6.l 5.9 8. 8.7 8.3
KSTL (C) 4 1.3 3 7 1.5
KXOK (R) 5.3 4.9 5.5 6.2 45
WESL (PA) ] 1.6 1.4 ! 1.9
SACRAMENTO 5 BOOK TREND TOTAL PERSONS 12+ L S
WRTH (BM) 5.2 3.6 46 35 39
A/M'75 O/N'75  A/M76 O/N'76  A/M'77  1op 10 QUARTER HOUR TOP 10 CUME IN HUNDREDS
KAHI (PA) 7 Ll 1.8 1.3 2.3
KAFI (PA) 3 4 A 1.0 1 ] aox i
KCRA (PA) .8 10.2 9.2 9.9 7.2 3 Ksb 3 KsLa 4271
KCTC (BM) 7.2 7.0 7.5 6.9 5.2 2 KSHE 2 KXOK 2858
KEBR (PA) 1.4 1.4 8 9 2.9 5 WIL 5 WRTH 2521
KEWT (BM) .4 n.7 10.1 10.7 15.1 5 6 KSHE 2488
KFBK (N) 2.6 5.7 5.0 4.6 5.5 7 KEZK 7 WL 2357
KFBK-FM (CL) 1.2 1.3 1.2 3.3 1.9 8 KXOK 8 KADI-FM 2195
KGMS (PA) 5.2 4.0 5.6 4.4 5.4 9 WIL-FM 9 KEZK 2093
KNDE (R) 5.1 4, 6.5 4.2 39 10 WRTH 10 KMOX-FM 1752
KPOP (PA) 1.4 1.7 1.2 8 2.
KRAK {C) 7.2 9.4 7.9 7.6 7.2
KRO! (R) » 2.3 2.4 3.7 6.0 18-38 MEN  18-38 WOMEN 18-49 ADULTS TEENS
KROY (R) 7.7 7.5 5.9 7.3 5.7 1 KMOX
KSFM (A) 5.0 5.7 5.8 5.6 35 1 KSLQ 1 KSD 1 KMOX 1 KSLQ
KXOA (R) 8.l 4.9 4.4 5.7 5.0 2 KSHE 2 KsLQ 2 KsLQ 2 KSHE
KZAP (A) 2.7 4.9 4.2 5. 5.2 3 KSD 3 KXOK 3 KSD 3 KXOK
KFRC (R)* 5.2 4, 5.4 4.7 35 4 KKSS 4 KSHE 4 K3HE 4 KADI-FM
KGO (N)* 2.3 3.6 1.7 2.8 2.5 5 KXOK 5 KMOX 5 KEzZK 5 KATZ
Page 23



TOP 10 QUARTER HOUR TOP 10 CUME IN HUNDREDS

SALTLAKECITY | | .. SAN JOSE

I
2 KGB-FM 2 KCBQ 2996
SALT 3 2 KMJC 3 KFMB-FM 2552
LARBRITT-OGDENIEONK FAENE Igg:oLns 5 4 KEZL 4 XTRA 2357 SAN JOSE 56 BOOK TREND TOTAL PERSONS 12+
5 XTRA 5 KGB 2306 A/M76 J/A'76  O/N'76 JIF'77  AIM'T7
A/M'75 O/N'7T6  A/M'76 O/N‘76 A/M77 8 KFMB-FM 6 KGB-FM 2208
7 KCBQ 7 KmJC 2197 KARA (PA) 3.3 "o 3.2 3.7 4.3
KALL (PA) 5.2 5.9 5.6 74 67 8 KsDO 8 KSDO 2058 KBAY (BM) 9.8 v 8.0 8.2 6.9
KALL-FM (BM) 1.2 1.8 24 1 1.3 8 KGB S sl 1867 KEEN (C) 2.0 ve 3.4 32 2.9
KCPX (R) 2.1 13.2 13.4 10.7 o 10 KFMB U0 byl e KEZR (A) 9 v 2.2 15 1.4
KCPX-FM (A) 3. 36 3.6 43 3.9 KFAT (C) . »e 9 1 1.8
KDAB (R) . 1.0 1 9 2 18-34 MEN B SR OHER KIBE (CL) 1.2 ve 15 9 1.0
KLO (PA) 1.7 1.0 6 7 1.0 KDFC (CL) 9 . 9 1.2 1.4
KLUB (BM) 1.0 9.1 8.0 12.0 65 | KGB-FM U psnil KLIV (R) 4l v 46 36 4.3
KLUB-FM (BM) 4.4 6.2 5.3 48 37 2 KGB ) LR KLOK (PA) 6.9 v 4.7 3.9 6.0
KRGO (C) 2.7 2.0 4.6 39 47 2 KMmJC 2 KIFM KNTA (S) . »e 7 ) 2.0
KRSP (R) a7 a2 3.7 ae 33 3 KPRI £ LEel KOME (A) 7. . 5.6 5.2 3.4
KRSP-FM (R) 46 6.5 6.5 6.8 78 4 KFMB o WSEE=EY KSJO (A) 2.9 ve 2.7 4.4 38
KSL (PA) 956 13.0 10.0 8.8 26 5 KCBQ 5 LR KXRX (N) 2.0 v 2.7 2.3 2.4
KSL-FM (BM) 9.6 5.7 8.4 6.2 10.4 KABL (BM)* 3.7 "o 2.6 28 2.9
KSOP (C) 4.4 45 4.6 5.2 2.4 18-49 ADULTS TEENS KCBS (N)* 4.2 00 7.2 7.0 5.8
KSOP-FM (C) 5.0 39 5.7 6.3 78 KFOG (BM)* a8 ve 5.2 4. a4
KSXX (T) 4.9 4, 4. 4.8 2.8 I KGB-FM | KFMB—FA KFRC (R) 7.2 L 4.2 5.2 a4
KWHO (CL) 15 1 1 1.4 1.3 2 KOGO 2 KMJC KGO (N} 5.6 "o 8.3 7.6 5.7
KWMS (N) . »e 1.0 2. 1 3 KMJC 3 KCRaQ K101 (PA) a2 "o 3.0 3.2 2.4
KAYK (R} .o v ve A J 4 KCBQ KNBR (PA) 37 "o 2.6 2.6 2.9
KAYK-FM (R)*  ** . ve 2.5 2.9 g ﬁga KOIT (BM) "o »e 38 3.0 6.2
TOP 5 QUARTER HOUR  TOP 5 CUME IN HUNDREDS ¥ KSFO (PA) ) - w5 28 39
1 KSL 1 KCPX 2027 TOP 5 CUME
2 KCPX 2 KSL 1655 Ioigfymmn HOUR % kre HUND:‘;%S
3 KSL-FM 3 KSL-FM 1264 RANCIsco 2 KOIT 2 KLOK 1811
4 KRSP-FM 4 KLUB 1186 3 KLOK 3 KLIV 1802
4 KSOP-FM 5 KRSP-FM 1185 4 KCBS 4 KCBS 1639
5 KALL 5 KGO 5 KBAY 1310
1838 MEN  18.30 WOMEN 1848 ADULTS TEENS SAN FRANCISCO 5 BOOK TREND TOTAL PERSONS 12+ 15.30
MEN 18-34 WOMEN 1849 ADULTS TEENS
1 KCPX 1 KCPX 1 KSL-FM 1 KCPX ) 1 KSJO 1 KLOK 1 KLOK Y
2 o el 2T 2 e awrs e omrs upm awm 2KQME 3ARA 3L 1 Kine
RS O e & A KABL (BM) 4.3 4.3 4.7 4.8 3.6 4 KLOK -4 KFRC 3 KOME
b i) KABL-FM (BM) 28 29 2.4 27 2.9 4 KFRC 4 KOIT 4 KOIT
KARA (PA) 9 8 9 Ll Ll 5 KCBS 5 KLIV 5 KSJO
KBAY (PA) 3.3 2.9 2.5 26 2.6 5 KNBR 5 Kiol
KCBS (N) 6.8 8.5 8.4 79 7.0 5 KSAN
SANANTONIO | &m0 % 5 2 o
KDIA (B) 3l 2.2 2. 2.3 2.4
KFOC (BM) 5.4 6.3 5.7 6.0 as SAVAN NAH
SAN ANTONIO § BOOK TREND TOTAL PERSONS 12+ KFRC (R) 8.1 7.4 6.5 6.9 6.6
KGO (N/T) 8.0 85 8.4 8.2 7.9
- ' ' ' KDFC (CL) % B v o & SAVANNAH 5 BOOK TREND TOTAL PERSONS i2+
75 OIN'7S A/M'76 O/N'76 A/M’77 Kige ((%)) §2 s gs.s 4 8, A/M'75 O/N'75 A/M'76 O/N'76 A/M'77
KAPE (B) 3.2 2.3 1.3 N 5.3 KKHI (CL) 9 1.4 8 9 7 WEAS (B) 5.1 v 46 ve
KBUC (C) 2.7 37 3.0 3.4 2.4 KKHI-FM (CL) .9 1l 1.0 1.4 I WEAS-FM (B) 5. v 66 . 2.7
KBUC-FM (C) 3. 3.6 2.7 3.3 4.4 KLIV (R) f.l 1.3 1.2 9 1.0, wJCL (BM) 4'7 e 9.7 . 10.5
KCOR (S) 2.8 1.2 5.5 4.1 124 KLOK (PA) 2.4 2.8 2.7 1.8 25 WKBX (PA) e v . v 32
KEDA (S) a3 5.6 a8 43 36 KMPX (BM) 1.0 6 1.0 1.0 1.0 waar (c) 6.7 ve 5.8 ve e
KITE (PA) a7 4.0 38 2.9 2.0 KNBR (PA) 46 4.9 35 3.4 a7 WSGA (R} 14.6 ve 14.3 "o e
KITE-FM (PA) ** b b 00 1.0 KNEW (C) 3.6 2.7 29 2.7 3.2 WSGF (PA) 2.4 00 9.7 e 5 52
KITY (PA) 2.8 5.1 3.0 2.2 3l KOIT (BM) ve 1.5 33 4.2 43 WSOK (B) 15.4 v 2.7 . 8.4
KKYX (C) 9.2 7.8 7.7 7.0 6.4 KOME (A) 2.1 1.6 1.9 1.6 X WTOC (R) 9.4 . 6.9 v 34
KISS (PA) 6 1.4 9 1.0 1.9 KSAN (A) 256 2.4 2.3 2.4 2.8 WTOC-FM (BM) 35 ve 5.8 ve 6.7
KONO (R} 4.0 4.4 4.9 5.0 33 KSFO (PA) 6.3 5.0 6.3 5.4 5.8 WXLM (CL) 35 v 2.3 "o 29
KQAM (R) 8 A o 1 o;gjg ((;t)) 2.9 31 2.9 2.7 31 WZAT (R) 7. ve 7. v 13.4
KSAQ (R) 1 1.6 1.5 1.7 3.9 1.0 1.0 1.0 1.3 1.4 Y
KQXT (BM) 8.3 7.8 26 .4 8.7 KSOL (B) 7 1.7 1.3 1.7 2.0 IOCVSSSXARTER HOUR IOCVZSXME PIAEIE e
KTFM (A) 28 4.4 3.0 4.9 6.7 KYA (R) 1.9 1.7 2.0 1.7 2.1 2 WzAT 2 W2zAT 333
KTSA(R) 205 174 19.4 8.1 77 KYA-FM (A} 1 9 17 1.5 1.9 3 WEAS-FM 3 WSOK 316
KUKA (S) . 2.4 2.6 3.4 3.2 4 WEAS 4 WEAS-FM
WOAI (PAI 40 3 a2 52 32 TOP 10 QUARTER HOUR  TOP 10 CUME IN HUNDREDS 5 WJOL = 34
WOAI-FM (BM) 20 1 KGO 1 KFRC 9245 18-34 MEN  18-34 WOMEN 18-49 ADULTS TEENS
2 KCBS 2 KCBS 7990 1 WSGA 1 WSGA 1 WSGA 1 WEAS-FM
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS 3 KFRC 3 KNBR 6303 2 WEAS-FM 2 WSOK 2 WzaT 1 WSGA
1 KTSA 1 KTSA 3020 4 KSFO 4 KGO 6201 2 WzAT 3 WzAT 3 wJcL 2 WZzZAT
2 KCOR 2. KTFM 1381 5 KNBR 5 KSFO 6100 3 wJcL 4 WSGF 4 WSOK
3 KaxT 3 WOAlI 1297 6 KFOG 6 KABL 5247 4 WSGF 5 WEAS 5 WEAS-FM
4 KBUC-AM-FM 4 KKYX 1261 7 KOIT 7 KYA 4518 5 WTOoC 5 WEAS-FM
5 KTFM 5 KQXT 1200 8 KABL 8 KSFX 3948 5 WJCL
9 KNEW 9 KFOG 3668 5 WTOoC
18-34 MEN 18-3a WOMEN  18-49 ADULTS TEENS 10 KSFX 10 KOIT 3649
1 KTSA
1 KTSA T KTSA T KTSA 3 Kvemm 1834 MEN  18-3¢ WOMEN 1849 ADULTS TEENS SE TTI_E
2 KTFM 2 KCOR 2 KCOR 3 KSAQ ; «rRe 9 T 1 KERC A
3 KAPE 3 KTFM 3° KBUC-AM-FM 2 KSAN 2 KSAN 2 KNBR 2 KYA
4 KBUC-AM-FM 4 KBUC-AM-FM 4 KTFM 3 KSFX 3 KSFX 3 KSFO
R 5 KITY 5 KaXT 3 KsEx 3 K FInRs SEATTLE-EVERETT-TACOMA 5 BOOK TREND TOTAL
5 KNBR 5 KLOK 4 KSAN PERSONS 12+
4 KSFX
s N DI E G o pE A/M'76 J/A76 O/N'T6 J/F'77  AIM77
A KAYO (C) 35, e ) .
KBIQ (BM) 3.0 ve gg fas §|7
KES? (BM) 1.5 »e 7 " 1.2
L X ]
SAN DIEGO 5 BOOK TREND TOTAL PERSONS 12+ KZOK {2?’” 20 . 2350 52'2 4372
KEZX (BM) X . 1.8 1.4 2.2
KGDN (BM) 2.3 v 1.8 2.3 1.5
A/M’75 O/N'75 A/M'76 O/N76 A/M'77 KING (R) 7.3 ve 7.5 5. 6.7
KING-FM . I j !
KCBQ (R) 10.0 8.6 8.6 9. 55 KIRO (PA/(%L) 1577 v %83 g.g 2':5
KEZL (BM) 4.5 4.0 a8 7.3 6.3 KISW (A) 5.7 . 2.4 a4 ;'4
KFMB (PA) 52 5.6 5.2 5.8 3.9 KIXI (PA/T) 2.8 . 32 26 3
KFME-FM (R) 3.3 6.3 6.3 6.1 5.6 KIXI-FM (PA/T) 2.9 . 2.5 4.3 2
KFSD (CL) 24 25 37 34 2.8 KJR (R) 88 . 75 i o
KGB (A) 5.1 5.6 4.6 5.3 4.7 KMO (C) 9 . ) o2 8
KGB-FM (A) 5.8 6.8 71 7.6 7.0 KMPS (C) 1.5 v 2 5 e
KIFM (PA) .o .o .o .o 3.8 KNBQ (RL) P e I.Z 2.7 1.6
KITT (BM) 1.6 1.2 .3 1.0 1.4 . 2 L0
6 . KOMO (PA) 12.2 .8 9.8 8.9
KJEM (BM) . . 2.4 2.4 KRKO (PA) 5 . ; ;
KMJC (R) o . o .. 6.6 KSEA(BM) 5.4 . el 7 o
KOGO (PA)  10.i 5.6 8.3 a4 10.1 KTAC (R) 3.0 oo 3 4 o
KOZN (C) .7 2.4 1.7 2.8 21 KVI (PA) 7.6 . o e -
KPR (A) 5.3 5.5 3.9 2.6 33 KVI-FM (R) e . 38 i o
KSDO (N) a7 5.7 3.7 5.1 5.0 KXA (CL) 1.3 e ol 3 uie
KSON (C) 45 6.0 3.7 3.6 2.9 KYAC (B) a4 . -2 9 I
KYXY (BM} 35 38 a9 a) 35 KYYX (R) v . W L0 o
KNX (N)* 3.0 3.4 26 3.7 2.5 KZAM (A) 4 . 4 4 'S
XTRA (BM)* 6.l 7.4 7.5 63 5.7 KZAM-FM (A) 1 . 1.9 17 Y

~a



TOP 10 QUARTER HOUR TOP 10 CUME IN HUNDREDS

1 KOMO KING
2 KvI 2 KJR

3 KIRO 3 KIRO

4 KJR 4 KvI

5 KING 5 KOMO

6 KSEA 6 KVI-FM

7 KZOK 7 KSEA

8 KVI-FM 8 KzZOK

9 KIXI-FM 9 Kisw

9 KISw 10 KTAC

10 KEUT

10 KiXI

18-34 MEN 18-34 WOMEN
1 KZOK 1 KING

2 KING 2 KJR

3 KJR 3 KZAM-AM-FM
4 KvI 4 Kvi

5 KISW 5 KVI-FM
18-49 ADULTS TEENS

1 KVI 1 KJR

2 KING 2 KING

3 KIRO 3 KVI-FM

3 KOMO

4 KJR

5 KZOK

3747
3565
3442
3426
3400
1853
1831
1829
1447
1375

SHREVEPORT

SHREVEPORT 5 BOOK TREND TOTAL PERSONS 12+

A/M'75 O/N'75  A/M76 O/N'76 A/M'77

KASO (PA) 3.2 20 1.0 X
KBCL (PA) 3.2 o 2.7 -
KBSF (PA) - o 5 -
KTKC (C) . i -
KC1J (RL) 4.6 *s 7.3 o
Kcoz (BM) % » % % %
KEEL (R) 18.0 — 19.7 o
KEPT(RL) 5.1 *s 3.2 e
KJOE (N) 1.9 - 3.2 o
KMBQ (BM) 7.1 - 8.5 -
KOKA (B) 207+ 246  **
KRMD (C) 7.3 - 6.l -
KRMD-FM (C) 4. - 3.2 s
KROK (A) 4.9 - 5.6 X
KWKH (C) 14.6 o 8.5 -

18-49 ADULTS
KJRB
KGA
KREM
KEZE-AM-FM
KHQ
KHQ-FM

A WN=

TEENS
1 KJRB
2 KREM

SPRINGFIELD

2.5 SPRINGFIELD-CHICOPEE-HOLYOKE 5 BOOK TREND TOTAL

1.6
(43
7.4

7
4

2.2
.3
34

21.7 WHYN-FM (BM)

12.1
2.7
7.6
6.7

TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS

1 KOKA 1 KEEL 1220
2 KEEL 2 KOKA 840

3 KRMD 3 KRMD 617

4 KROK 4 KROK 532

5 KCoz 5 KCOZ 483

18-34 MEN  18-338 WOMEN  18-49 ADULTS TEENS
1 KEEL | KOKA 1 KEEL 1 KOKA
2 KOKA 2 KEEL 2 KOKA 2 KEEL
3 KROK 3 KRMD 3 KRMD 3 KROK
4 KRMD 4 KROK 4 KROK

5 KCOZ 5 KcCOz 5 KCOz

SPOKANE

SPOKANE 5 BOOK TREND TOTAL PERSONS 12' +
A/M’75 O/N’75 A/M’76 O/N‘'76 A/M’77

KEZE (BM) 2.8 2.0 29 2.3 2.2
KEZE-FM (BM) 8.0 12.4 7.7 9.7 9.6
KGA (C) 8.5 10.7 10.! 15.9 10.7
KHQ (PA) 8.8 8.1 10.6 5.9 8.8
KHQ-FM (R) 5.1 6.4 74 8.2 5.8
KJRB (R) 13.7 13.3 13.3 12.8 16.4
KREM (R) 17.1 .0 9.8 7.9 8.5
KREM-FM (A) 2.6 3.8 3.2 4.6 4.9
KSPO (N) 7.4 5.2 5.0 5.4 8.5
KXLY (PA) 5.7 5.2 4.0 3.1 2.2
KXLY-FM (BM) 9 4.3 6.9 6.6 7.9
KXXR (BM) 1.4 1.7 1.3 2.3 8
KXXR-FM (BM) 4.6 5.8 5.3 3.8 3.8
KZUN (O) 2.8 2.0 4.0 2.6 2.7
KZUN-FM (O) 2.0 1.2 1.9 .8 .8

TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS

1 KJRB 1 KJRB 917

2 KEZE-AM-FM 2 KREM 684

3 KGA 3 KHQ 537

4 KHQ 4 KGA 502

5 KREM 5 KEZE-AM-FM 491

5 KSPO

18-34 MEN 18-34 WOMEN

1 KJRB 1 KJRB

2 KHOQ-FM 2 KREM

3 KGA 3 KHQ-FM

3 KREM-FM 4 KREM-FM

4 KHQ 4 KZUN-AM-FM

4 KREM 5 KEZE-AM-FM

5 KZUN-AM-FM

WACE (PA)

9.5 WAQY (R)

WHMP (PA)
WHMP-FM (PA)
WHYN (R}

WMAS (PA)
WMAS-FM (PA)
WNUS (R)
WREB (T}
WSPR (PA)
WTYM (BM)
WCCC (A)*
WCCC-FM (A)*
WDRC-FM (R)*
WKSS (BM)*
WRCH (BM)*
WTIC (PA)*

A/M’'75

5.7
5.9
2.8

9
17.8
12.4

OP 5 QUARTER HOUR

WHYN
WHYN-FM

WAQY
WACE

18-34 MEN

WHYN
WHYN-FM
wAQY
WMAS-FM
WDRC-FM

WHYN
WHYN-FM

wAQY
WACE

U'IU'IA(»)NN-‘; B WN =

WSPR

T
1
2
3 WCCC-AM-FM
4
5

WCCC-AM-FM

-49 ADULTS

WCCC-AM-FM

WHMP-AM-FM

O/N’75 - A/M’76

*%
* %

4.4
7.3
3.2
1.4
23.0
17.1
1.8
34
1.2

* %
* %
%
* %
* %
* %
L4
* %
* %
* %
L4 l
* % l
* % l
% 3
* % 2

4

* %

PERSONS 12+
O/N'76 A/M'77

5.4
6.9
3.2
1.5
18.5
i5.1
1.8

*

*
PUWWITO=NAN=N
n==*um dvooOw

OP 5 CUME IN HUNDREDS

WHYN

WHYN-FM

T
1

3

3 WwAQy
4 WTIC
5

WCCC-AM-FM

2407
1489
1139
832
769

18-34 WOMEN

WHYN
WAQY

aswN=—

WACE

TEENS
1 WHYN
2 WAQYy

WCCC-AM-FM

WHYN-FM

SYRACUSE

SYRACUSE 5 BOOK TREND TOTAL PERSONS 12+

WEZG (BM)
WFBL (R)
WHEN (PA)
WKFM (R)
WNDR (PA)
WNTQ (BM)
WOLF (R)
WSCP (C)
WSEN (C)
WSEN-FM (C)
WSGO (R)
WSGO-FM (R}
WS0Q (BM)
WSYR (PA)
WOUR (A)*

A/M'75 O/N'76  A/M'76 O/fs76  A/M77

9.2 8.3 9.7
6.5 5.1 a5
14.5 12.0 14.4
39 4.4 5.5
8.9 7.3 5.3
*w L4 5.1
9.2 .9 10.1
9 36 8
37 a8 2.6
2.8 2.0 2.4
4.2 1.6 2.8
3 9
1.3 1.6 1.6
17.6 18.7 14.6
8 1.3 38
Page 25

7.5 6.7
4.8 5.7
14.8 16.1
6.8 6.5
4.3 9.3
4.3 9.0
7.6 7.
1.7 1.3
2.6 24
4.1 3.9
1.5 5
L7 .6
3.4 L7
17.5 17.2
Ll 3.2

TOP5 QUARTER HOUR TOP 5 CUME IN HUNDREDS

1 WSYR
2 WHEN
3 WNDR
4 WNTQ
5 WOLF

18-34 MEN
1 WHEN
2 WNDR
3 WOLF
4 WFBL
4 WKFM

5 WSEN-AM-FM

18-49 ADULTS

WHEN
WNDR
WNTQ
WEZG
WSYR
WFBL
WOLF

LB WN=

1
2
3
4
5

WHEN
WSYR
WNDR
WFBL

WOLF

18-34 WOMEN
1 WHEN
2 WNDR
3 WKFM
3 WOUR
4 WFBL
4 WOLF
5 WEZG

TEENS

1 WKFM
1 WOLF
2 WHEN

2067
1770
1223
1077
1033

TAMPA

TAMPA-ST PETERSBURG 5 BOOK TREND TOTAL
PERSONS 12+

A/M'76 O/N‘'76 A/M'77

WDAE (PA)
WFLA (PA)
WFLA-FM (BM)
WFSO (A)
WGUL (BM)
WGUL-FM (BM)
WJYW (BM)
WLCY (R)
WLCY-FM (R)
WQxXM (BM)
waYK (C)
WRBQ (R)
WSUN (C)
WTMP (B)
WWBA (BM)
WWBA-FM (BM)
WQSR (A)*

TOP 10 QUARTER HOUR

1 WWBA-FM
2 WRBQ
3 WLCY-FM
4 WSUN
5 WDAE
6 WLCY
7 WWBA
8 WFLA-FM
9 WFLA
10 WaQXM

18-34 MEN
WRBQ
WQSR
WLCY-FM
WLCY
WFSO

N WN=

A/M'75 O/N’75

o = -
«Pwo;

pOONZENOWD
DotwgaNOBN

1 WLCY 2701
2 WSUN 2513
3 WLCY-FM 2315
4 WWBA-FM 2312
5 WRBQ 2263
6 WFLA 1944
7 WDAE 1853
8 WWBA 1550
9 WFLA-FM 1350
10 WQSR 1259

18-34 WOMEN 18-49 ADULTS TEENS

1 WRBQ 1 WRBQ 1 WLCY-FM

2 WLCY-FM 2 WLCY-FM 2 WRBQ

3 WQSR 3 WQSR 3 wLCY

4 WDAE 4 WLCY

5 WLCY 5 WDAE

adhwwoao
MW

ENOBROSNOWE +
wmowoNO==ow *

TOP 10 CUME IN HUNDREDS

4.6
24
4.8

=5 0
[~}

* = 7
*

S Y S S
ho~outigpvwwn

X
-]

AOUNOOWNRG t==NN”

oo~ b—0 *UP¥shin

SO Ao
Bwoosn

O SEEEIRNDRI S S
WwpNdhoubio =

TOLEDO

TOLEDO 5 BOOK TREND TOTAL PERSONS 12+

A/M’'75 O/N'75 A/M’76 O/N'76 A/M'77
WCWA (PA) 6.6 6.6 5.5 8.0 2.3
WIOT (A) 5.3 3.0 5.3 7.1 5.1
WKLR (B) 1.8 1.5 1.4 1.4 2.3
WLQR (BM) 6.9 10.7 9.2 6.9 8.6
WMHE (A) 4.0 5.2 5.2 5.2 7.2
WOHO (R) 7. 6.1 5.1 7.2 7.3
WSPD (PA) 16.6 13.6 12.0 13.7 15.2
WTOD (PA) 6.1 7.1 9.8 10.6 8.3
WXEZ (BM) 6.9 7. 8.7 5.3 6.7 |
CKLW (R} * 14.6 13.8 1.7 8.5 8.4 I
WJR (PA) * 5.7 8. 7.1 6.9 7.0
TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
1 WSPD 1 WSPD 2237
2 WLQR 2 CKLw 1793
3 CKLW 3 WOHO 1362
4 WTOD 4 WJR 1295
5 WCWA 5 WCWA 1218
5 WOHO
18-34 MEN 18-34 WOMEN 18-49 ADULTS TEENS
1 CKLW 1 WCWA 1 CKLW 1 WOHO
2 WMHE 1 WMHE 2 WCWA 2 CKLw
3 wWioT 2 CKLw 3 WMHE 3 WMHE
4 WCWA 3 WLQR 4 WLQR 4 WIOT
5 WTOD 3 WOHO 5 WTOD
4 WIOT
4 WKLR
4 WJR



TOPEKA

TOPEKA 5 BOOK TREND TOTAL PERSONS 12+

A/M’75

KEWI (R) 17.3
KSWT (BM) 12.5
KTOP (C) 8.2
KTOP-FM (C) 4.3
KTPK (C) 9.0
WIBW (PA) 16.5
WIBW-FM (R) 8.6
WREN (PA) 10.2
KYYS (A) * 2.7
WDAF (C)* 8

TOP 5 QUARTER HOUR
wWIiBW

KSWi

KEWI

WIBW-FM

WREN

NTHWN =

18-34 MEN
WIBW-FM
KSWT
KEWI
KTPK
WIBW
KYYS

O HWN =

18-49 ADULTS
1 KSWT

2 WIBW-FM

3 KEWI

4 KTPK

5 WIBW

TUCSON

TUCSON 5§ BOOK TREND TOTAL PERSONS 12+

A/M’'75

KAIR (BM)
KAIR-FM (BM)
KCEE (PA)
KCEE-FM (BM)
KcuB (C)
KEVT (S)
KHOS (C)
KHYT (PA)
KIKX (R)
KOPO (PA)
KTKT (R)
KTUC (N/T)
KWFM (A)
KXEW (S)

NSWONO—®EOO
NGWONS 00
voowPhNn

OIS
obNT oy

TOP 5 QUARTER HOUR
1 KTKT

2 KcuB

3 KAIR

4 KWFM

5 KAIR-FM

18-34 MEN  18-34 WOMEN
1 KWFM 1 KTKT
2 KTKT 1 KWFM
3 KHOS 2 Kcus
3 KTuC 3 KAIR

4 KcuB 3 KHYT
4 KEVT 4 KAIR-FM
5 KIKX 4 KHOS
5 KXEW 5 KEVT

TULSA 5 BOOK TREND TOTAL PERSONS 12+

KAKC (R)
KAKC-FM (O)
KELI (R)
KFMJ (RL)
KKUL (B)
KRAV (PA)
KRMG (PA)
KTOW (C)
KGOW (C)
KVvOO (C)
KWEN (BM)
KXXO (A)
KMOD (A)

BN RO
IvoRNg
NN 2P ot

TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
1 KRMG 1 KVOO 1721
2 KVOO 2 KRMG 1719 .
3 KWEN 3 KAKC 1252 €
4 KRAV 4 KWEN 1172
5 KELI 5 KELI 1168
. 5 ; ’ 18-34 MEN 18-34 WOMEN  18-49 ADULTS TEENS
QINTE M 28 OINTE AN S e 1 KELI 1 KVOO 1 KAKC
.o 5.4 e 5.9 2 KRAV 2 KRAV 2 KRMG 2 KELI
o 121 e 16.4 3 KWEN 3 KAKC 2 KWEN
& 6.7 . 45 4 KVOO 3 KRMG 3 KRAV
o 42 oo 32 5 KAKC 4 KMOD 4 KMOD
s 12.9 i 77 5 KAKC-FM 5 KVOO 5 KELI
“e |2.5 - |6.8 5 Kxxo
e 3 e 13.6
.o "z . 9.
: % ¢ % | WASHINGTON
e A4 . 3.2
WASHINGTON D.C. 5 BOOK TREND TOTAL PERSONS |2+
‘TOP 5 CUME IN HUNDREDS
1 KEWI 594
2 WIBW 503 A/M'76 J/A'76 O/N‘'76 J/F'77 A/M77
3 WIBW-FM 483
4 WREN 462 WASH (PA) 45 5.2 39 4.4 36
5 KSWT 384 WAVA (N) 1l 1.2 1.0 7 i1 WEST PALM BEACH—-
WAVA-FM (N) 1.3 1.7 1.6 1.4 1.2
WEAM (R) 1.0 1.2 .7 1.8 1.2 18-34 MEN 18-34 WOMEN 18-49 ADULTS TEENS
18-34 WOMEN WEZR (BM) 2.8 1.4 1.6 2.3 2.7 1 WIRK 1 WAXY 1 WIRK 1 WIRK
1 KEWI WGAY (BM) 2.0 1.8 2.6 1.6 2.7 2 WSHE 2 WIRK 2 WEAT-FM 2 WHYI
2 WIBW-FM WGAY-FM (BM) 6.2 6.1 6.7 6.4 6.0 3 WAXY 2 WCKO 2 WAXY 3 WINO-FM
3 KSWT WGMS (CL) 1.5 1.0 ] 1.0 1.8 4 WJINO-FM 3 WIRK-FM 3 WIRK-FM
4 KTPK WGMS-FM (CL) 1.6 1.5 1.6 2.6 2.0 5 WHY! 4 WSHE 4 WSHE -
5 WIBW WHES (A) 1.8 1.5 11 6 2.6 5 WKAO 5 WGMW &
5 WDAF WHUR (B) 2.2 1.6 3.0 4.0 35 5 WRBD 5 WJNO-FM
WJMD (BM) 5.1 37 5.9 4.9 4.2
WKYS (R) 3.8 5.1 4.2 5.1 4.9
TEENS WMAL (PA) 1.9 121 12.0 14.6 1.7
1 KEWI WMAL-FM (A) 25 1.9 1.8 1.7 1.7
2% WABVEM WMOD (R) 2.2 2.4 2.5 2.0 1.8 WICHIT A
3 KYYS woL (B) a. 4.8 24 34 2.
WOOK (B) . * . 1.4 3.8
WPGC (R) 2.5 1.9 1.7 1.4 2.0
WPGC-FM (R) 7.5 7.7 6.8 7.5 7.0
WPIK (C) 3.2 1.8 3.4 2.0 25 WICHITA 5 BOOK TREND TOTAL PERSONS 12+
WXRA (C) 1 1.5 1.6 7 2.7
WRC (N) 2.3 3.0 3.2 45 2.8
WTOP (N) 4.8 4.0 49 44 3.9 A/M'75 O/N'75 A/M76 O/N‘'76 A/M'77
WUST (PA) 2.6 2.9 2.9 1.7 2.3
WWDC (PA) 3. 26 2.3 2.3 2.0 KAKE (PA) 9.8 .4 n.6 7.8 13.6
WWDC-FM (A) 3.4 3.8 6.3 5.5 53 KARD (BM) 6.8 49 6.3 8.1 4.4
TOP 10 QUARTER HOUR TOP 10 CUME IN HUNDREDS  kBUL ((g;sn) 3 i o e 1%
] KEYN (R) I 10.9 n.e 15.9 15.3
1 WMAL 1 WMAL 6880 KFDI (C) 16.1 12.5 14.2 10.0 15.8
O/N'75 A/M'76 O/N'76 A/M77 2 WPGC-AM-FM 2 WPGC-AM-FM 5811 , KFDI-FM (C) a) ) a8 3l 46
3 WGAY-AM-FM 3 WGAY-AM-FM 4408 KFH (PA) i 2.6 9.8 78 10.1
oc 10.7 6.1 9.7 4 WWDC-FM 4 WTOP 3861 KICT (C) 4 1.3 20 1.7 2.0
»s 6.4 3.4 7.9 5 WKYS 5 WWDC-FM 3573 KLEO (R} 18.3 16.7 16.2 16.8 10.5
L 8.l 6.6 6.l 6 WJIMD 6 WASH 2818 KWBB (N) .7 6. 37 5.0 2.8
. 2.1 6.l 5.1 7 WTOP 7 WRC 2749
. 1.3 nwz7 4.2 8 WOOK 9 WKYS 2573 1 KFDI 1 KLEO 1041 "
L3 6.7 5.8 4.2 9 WASH 10 WWDC 2454 2 KEYN 2 KEYN 953 ¢
e 1.5 1.4 3.4 10 WHUR 3 KAKE 3 KAKE 942
bl 6.0 4.6 3. 18-34 MEN 18-34 WOMEN 4 KBRA 4 KFH 796
*e 4. 24 3.4 5 KLEO 5 KFDI 765
*s n.2 nz 12.3 1 WWDC—FM 1 WPGC-AM-FM
T d i 5.4
. ‘;_3 -:,’_2 8.5 ;2, W;‘gg_AM_FM :2, m‘,}’,i 18-34 MEN  18-34 WOMEN 18-49 ADULTS TEENS
P a5 5.2 6.3 4 WHUR 4 WASH 1 KEYN 1 KAKE 1 KEYN 1 KLEO
5 WKYS 5 WWDC-FM 2 KAKE 2 KEYN 2 KAKE 2 KEYN
3 KLEO 3 KLEO 3 KFDI
TOP 5 CUME IN HUNDREDS TEENS 4 KFDI-FM 4 KBRA 4 KBRA
1 KTKT 1166 ) RIS 5 KARD 4 KFDI 4 KLEO
2 KAIR 716 1 WMAL 1 WPGC-AM-FM 5 KFDI 4 KFDI-FM 5 KFDI-FM
3 Kcus 675 2 WPGC-AM-FM 2 WWDC-FM
4 KCEE 617 3 WGAY-AM-FM 3 WKYS
5 KAIR-FM 598 4 WWDC-FM
e WORCESTER
18-49 ADULTS TEENS
1 KCus 1 KTKT
2 KWFM 2 KWFM WEST PALM BEACH WORCESTER 5 BOOK TREND TOTAL PERSONS 2+
3. KTKT 3 KIKX
: :&g\RNFM A/M'75 O/N'75 A/M'76 O/N‘'76 A/M‘77
5 KAIR WEST PALM BEACH-BOCA RATON 5 BOOK TREND WAAF (A) 2.2 . 6.2 oc 7.6
TOTAL PERSONS 12+ WNCR (BM/N) ' ™ e ™ 5.9
WNEB (C) 4.0 we 5.4 s 4.9 &
A/M'75 0/N'75 A/M'76 0/N'76 A/M'77 WORC (R) 10.2 % 7.3 -8 5_9
WSRS (BM) . 136 L3 19.7 L 2.9
WEAT (C) 6.8 5.6 4.7 4.8 3-8 WTAG (PA) |6.2 ‘e |5.6 -8 |8.9
WEAT-FM (BM) 18.7 16.3 18.1 16.8 13.6 WBZ (PA)* 6.0 ws 5.8 we 7.0
WGMW (BM) 5 3.2 24 2.6 4.4 WEEI-FM (PA)* 28 P 6 e 1.4
TU I.s A WIRK (R) 56 10 42 73 93  weso (PA/TI 232 - g - I
WIRK-FM (C) 3.0 4.4 6.0 7. 5.2 WJIB (BM) * 6 . 2.3 . 2.2
WJNO (PA) 3.0 4.2 4.9 3.5 5.4 WPJB (R)* *e L 1.3 * 2.0
WJINO-FM (R) 4.0 6.9 4.9 74 4.3 WROR (O) * 4.8 . 1.9 P 3.2
WKAO (PA) 1.0 1.0 5 7 1.8 WVBF (R)* 22 *n 2. . 2.0 a
WLIZ (RL) 1.0 24 .5 1.6 1.6
WPBR (N/T) 9 5 2.7 4.3 1.8 TOP 5 QUARTER HOUR TOP 5 CUME IN HUNDREDS
WWOG (PA) 1.2 1.4 1.6 9 1.3 1 WSRS 1 WTAG 1352
WAXY (0)* 9 3.7 2.0 9 5.4 2 WTAG 2 WSRS + 1130
A/M'75 O/N‘'75 A/M'76 O/N'76 A/M'77 wcKO (B)* 7.9 8 4.0 4.7 34 3 WAAF 3 WBZ 710
WGLO (PA)* 1.2 8 2.0 . 5. 4 WBZ 4 WORC 700
8.5 8.5 7.7 6.6 WHYI (R)* 5.2 3l 5.3 2.9 5. 5 WNCR 5 WAAF 547
3.0 2. 32 1.9 WLYF (BM) » 4.2 3.9 2.4 2.1 4.4 5 WORC
10.8 8.5 8.9 8l WRBD (B) * 1.9 2.7 4.0 1.4 3.0
1.6 ] 26 1.2 WSHE (A)* 3.5 6.4 74 6.7 3.9
2.8 .3 29 12 18-34 MEN 18-34 WOMEN 18-49 ADULTS TEENS
6.4 5.2 63 9.7 TOP 5 CUME IN HUNDREDS TOP 5 QUARTER HOUR 1 WAAF 1 WSRS 1 WSRS 1 WAAF
215 7.5 2.3 204 1 WIRK 872 1 WEAT-FM 2 WSRS 2 WAAF 2 WTAG 2 WPJB
2.2 24 1.2 1.6 2 WEAT—FM 774 2 WIRK 3 WROR 3 WORC 3 WAAF 3 WORC 1=
4 A 4 3 WJINO-FM 597 3 WJINO 4 WTAG 4 WTAG 4 WBzZ
18.2 19.5 15.2 17.4 4 WHYI 545 3 WAXY 4 WBzZ 5 WROR 5 WORC
79 15.0 7.1 16.8 5 WIRK-FM 473 4 WIRK-FM 5 WNEB
1.8 1.4 1.3 23 5 WGLO 5 WORC
7.2 6.3 4 70 5 WHY 5 WEEI-FM

oN
NO o
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Wed like to thank our promotion statt
for making this issue possible.

1.HAROLD CHILDS
Vice-President
2.AL MOINET
National Promo. Dir.
3.PETER MOLLICA
Ass't. Natl, Promo. Dir.
4.LENNY BRONSTEIN
National FM Coordinator
5.AL EDMONDSON
Dir. Special Projects
6.RICH TOTOIAN
National FM Director

7.D0N TOLLE
Regional Promo. Dir.— South

8.RON FARBER
Regional Promo. Dir.—East
9.STEVE DUNN
Regional Promo. Dir.— Mid-West
10.LARRY GREEN
Regional Promo, Dir.— West
11.DERRY JOHNSON
Special Projects—R&B South
12.BOO FRAZIER
Special Projects—R&B East
13.BRENDA JOHNSON
Special Projects —R&B West
14.JOHNNY SHULER

—The rest of us at A&M

15.JOEL ACKERMAN
16.GEORGE GILBERT
17.MICHAEL VAN ORSDALE
18.AL CAFARO
19.8ILL JOHNSON
20.RICH GIROD

21. GARY LIPPE
22.MICHAEL TAYLOR
23.JIMMY SMITH
24.NICK STEARN
25.WAYNE SHULER
26.JAN BASHAM

27.LEE DURHAM
28.RICHARD PACHTER
29.KERRY KNODLE
30.TOM CHENEY
31.MICHAEL LEON
32.BILLY HARPER
33.ROSS OJEDA
34.RICK GALLIANI
35.808B SCHARBERT
36.ROSS GENTILE
37.J. B. BRENNER
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