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‘Pay-For-Play’
(Part Two)

BY DAV/'D HIRSCH

The July 26 opening session of
the Copyright Office’s three-day
West Coast hearings on perfor-
mance record royalties sparked a
clash in radio and record company
viewpoints on the issue, with an
accusation by Copyrights official
Barbara Ringer that payola is “‘a
common, everyday fact of life”
in the radio industry. Ringer’s
comments arose after a discussion
of radio’s role in stimulating re-
cord sales; statirg her belief that
the ‘‘quality” of the music played
on radio stations had declined in
the last 20 years, she expressed
her opinions of pavola’s prevalence
and further statzd that though
it was an ‘‘ugly issue,” it must
beraised.

In more pertinent testimony,
20th Century Entertainment Group
President Atan Livingston support-
ed prevailing record industry
views on the perfcrmance royal-
ties issue (R&R 7-22). He decried
the “inequity’ of radio’s use of
recorded product, and declared,
“‘Radio does not promote the sale
of recordings. It merely programs
their performance, and thus ex-
poses them. People buy what they
want to own, whether they hear
it first on radio, on a jukebox.
inadiscotheque or elsewhere.”

Hal C. Davis, President of the
American Federation of Musicians,
contended that performance ro-
yalties would help compensate for
radio’s unfair continuous exploita-
tion of performers. When faced
with the argument that with per-
formanceroyaltiesineffect, radio
could be forced to play less music,
Davisreplied, ‘‘Don’t play music —
wedon’t need your charity.”

On the radio side, KLOS/Los An
geles Vice President/General
Manager John Winneman stated
“Record companies and artists are
already well paid for their efforts
...thereisno needtotax the broad-
cast industry further so that these
entities and individuals can in-
crease their already sizable in-
comes.”” Winnaman also wonder-
ed why, if radio does not promote
record sales, record companies
maintain large staffs and budgets
‘“‘devoted to persuading radio sta-
tions to play their records.” He
concluded by inquiring if “record
companies and artists, in exchange
for their performance royalty,
would be willing to pay us a fair
price for the air time now provid-
ed to them free. I think not,”
he said. ““They get too much of
agood bargainnow.”

{Continued on page 26)
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April/May
Arbitron Summaries

All figures are Monday-Sunday 6am-12midnight, average quarter
hour shares, Metro Survey Area, unless otherwise indicated.

Complete information will be publlshed in an upcoming special ratings
summary issue.

This data is copyrighted by Arbitron. Non-subscribers to Arbitron's
syndicated Radio service may not reprint or use this information
inany form.

FORMAT LEGEND
R-Rock, A-AOR, C-Country, PA-Pop/Adult, B-Black, 0-Oldies. N-News,
T-Talk, $-Spanish, cL-Classical, BM-Beautiful Music.

THIS WEEK: Nashville, Tampa-St Petersburgh, Rochester,
Oklahoma City, San Jose, Orlando, El Paso, Grand Rapids,
Charlotte, Birmingham, and Fresno.

Nashville

Rocker WLAC in top spot here, up again 10.5 to 14.5. Country
WSIX-FM 10.0 to 9.2, tied with Black WvOL 9.2 from 5.6, and WKDF
(formerly WKDA-FM) also 9.2 to 6.7. wsM (PA/C) 8.7 to 8.1, WKDA
(C) 5.5 to 3.6, wMTS (C) 0.6 to 1.1. Rocker WBYQ (92Q) 5.4 to 5.3,
WMAK (R) 5.9 to 4.5, WGNS (R) 1.6 to 1.5. Pop/Adult WSM-FM con-
tinues a five book upward trend 6.5 to 7.3, WSIX (PA) 3.1 to 3.2,
WHIN-FM (PA) 1.2 to 1.4.In the three station Beautiful Music field,
WZEZ 5.0 to 5.2, WLAC-FM 7.8 to 4.3, WAMB 4.1 to 3.0. Adults 18-34:
WLAC 16.7, WKDF 15.8, WVOL 12.0. Aduits 2549: WLAC and WSIX-
FM12.7, WSM 9.4, WSM-FM 8.6. Teens: WLAC 36.4, WKDF 22.4, WVOL
13.1.

Tampa-St Petersburg

Beautiful Music leads the pack here, WWBA-FM 6.8 to 10.8. Close
Rock battle, WRBQ (Q105) 9.1 to 8.0, WLCY-FM 4.1 to 7.8. WLCY-AM
6.0 to 5.9. WSUN (C) 9.6 to 7.2, wayK (C) 3.4 to 2.5. WDAE (PA)
up a bit 5.8 to 6.4, WFLA (PA) 5.5 to 4.6. WASR (A) 4.5 to 4.3,
WFSO (A) 2.0 to 2.3. WTMP (B) 3.4 from 2.9. WWBA-AM (BM)
5.8 to 5.7, WwaxMm (BM) 5.8 to 4.2, WJYW (BM) debuts at 4.1. WFLA-
FM (BM) 7.4 to 5.0, WGUL AM & FM (BM) 3.3 to 2.1. Aduits 18-34:
WRBQ 16.1, WQSR 12.2, WLCY-FM 11.4, WLCY-AM 8.9. Adults 25-49:
WDAE 8.7, WSUN and WWBA-FM 8.3, WRBQ 8.1. Teens: WLCY-FM 29.9.
WRBQ20.1, WLCY 16.1.

Rochester

Dead heat tie for top position here, WEZO (BM) and WHAM (PA)
both at 16.6, WEZO from 19.8, WHAM from 17.5. WBBF (R) maintains
their strong share of the market. 11.2 to 11,6. WHFM (R) 7.4 to 4.0.
WNYR (C) up 3.8 to 5.3. WPXY (BM) 4.4 to 5.8. AOR WCMF 3.7
to 5.0, WMJQ (A) first book with a 4.1, WSAY (A) 2.4 to 2.2. WDKX
(B) 0.6 to 1.9. WAXC (PA) 4.5 to 4.2, WROC (PA) 3.4 to 2.7. WVOR
(PA) 2.2 to 2.6, WGVA (PA) 0.6 to 1.2. Adults 18-34: WBBF 16.2,
WCMF and WEZO 12.4, WMJQ 8.4. Aduits 2549: WEZO 19.3, WHAM
15.7, WBBF'10.2. Teens: WBBF 33.3, WHFM 10.6.

Oklahoma City

Pop/Adult KTOK leads again this book, up 15.7, to 16.9. AOR had
a huge success here, KATT with their new call letters debuted with an
11.6, up from 8.3 under their old KJAK. KOMA (R) also did well,
up 9.8 to 10.6, WKY (R) 13.6 to 10.1. KOFM (R) up a point 4.1 to 5.1,
KXXY (R) 4.2 to 49, KWHP (R) 1.7 to 1.5. KEBC (C) 7.4 to 6.1,
WNAD (C) 2.9 to 3.0, KLPR (C) 2.1 to 1.1. In Beautiful Music KKNG
9.1 to 8.9, KFNB 4.8 up to 5.9, KAEZ 1.4 to 2.5. KFJL (B) 2.0 to 2.3.
KAFG (PA) 1.4 to 2.1, KOCY (PA) 2.0 to 1.1. Adults 18-34: KATT 26.3,
KOMA 12.7, WKY 11.8, KXXY 8.3, KOFM 6.8. Adults 2543: KTOK
16.0, KATT 14.1, KEBC 11.7, WKY 9.8. Teens: KOMA 27.9, WKY 16.2,

KFOM13.5,KATT12.6.
San Jose

Leader KBAY (BM) slipped a bit 8.2 to 6.9. KLOK (PA) regained
most of what they’d lost in the past year, up 3.9 to 6.0. KUV (R)
{Continued on page 26}
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Newspaper Launches Payola Aftack
On Chicago AOR Station

The Chicago Tribune, via TV/IRa-
dio columnist Gary Deeb, has focus-
ed strongly on an internal investi-
gation by ABC of their Chicago out-
let, WDALFM, headlining it *“WDAI
Radio Under Probe For Payola”
and, according to ABC-FM Presi-
dent Allen Shaw, ‘‘blowing the whole
thing out of proportion.”’

Deeb’s article minced no words
by opening, ‘‘Something stinks at
WDAI-FM...”" He went on to say
the paper had learned that WDAI
and ABC were investigating
‘“‘charges of payola, drug use, im-
proper broadcast of commercials,
and other illegal activities at the
station.” He then attempted to link
the recent dismissal of former
WDAI PD 8ill Todd to the alleged
misconduct at the station: “Bill
Todd, 30, PD of WDALI since 1974,
was dismissed July 8, several
weeks after the in-house probe
was launched. An independent
Tribune investigation of the WDAI
mess indicates a ‘bum stew’ of
chicanery and the cronyism tied
into the ‘Super Bowl of Rock’
concerts which WDAI has been
publicizing heavily...”". A strongly-
worded denial from Shaw, stating
that Todd's dismissal was solely
due to a drop in ratings, was print-
ed further downinthe article.

Deeb went on to detail certain
“key problem areas,” including
the broadcasting of 300 extra com-
mercials for an Emerson, Lake &
Palmer “‘Superbowl of Rock™ ap-
pearance, the alleged awarding of
an Acapulco vacation to the se-
cretary of a lawyer supposedly in-
strumental in securing the local
Soldier Field site for the ‘‘Super
Bowl” concerts, and an investiga-
tion of *‘reports that WDAI played
certain records only after record
companies coughed up payola in
the form of cocaine and other
drugs. golf clubs, free vacations,
andfreeuse of luxury cars.”’

Near the conclusion of the ar-
ticle, Deeb admitted, **So far, ABC
and WDAI officialsinsist that their
inquiry reveals no illegal activity
at the station,” and then quoted
Shaw in a stern statement to that
effect. Following the quote, again
alleging a connection with Todd.
Deeb added: ‘‘But many present
and former WDAT staffers believe
that the internal investigation dis-
covered enough foul deeds to
trigger the firing of Todd from
his $42,500 job as Program Di-
rector.”

In a statement to R&R, Allen
Shaw reiterated confidence in
Todd’s integrity and strenuously
objected to the Tribune’s handling
of the story. especially in his re-
ference to Todd. ** The whole thing
has been blown out of proportion.
There is no evidence of any ir-
regularities at WDAI. Everything
in the Chicago Tribune article
merely suggests irregularities. If
you read the article carefully,
you'll see that much of what is
disguised as fact is merely opin-
ion. We have launched our own
investigation into the matter and
have uncovered no evidence of any
impropriety. Our position is ob-
vious. ABC has no desire to cover
up any irregularities. At any hint
of an irregularity. such as anony-
mous phone calls (reported by
Deeb to have triggered the pre-
sent ABC probe), we jump in first
to investigate, which is exactly
what we did in this case. It is un-
fair to use the fact that we've con-
ducted an investigation against us.
We've launched many investiga-
tions like this in the past. The fact
of the matter is nothing illegal
orunethical hasbeendone.”

In support of Shaw's objections,
longtime Chicago observers noted
that local newspapers had in the
past been known to publish oc-
casional “‘intemperate’’ accusa-
tions against radio stations, chief-
ly WCFL during their Rock for-
matdays. \

Zep Zappedin
Oakland Arrest

John Bonham, drummer of Led
Zeppelin, along with the group’'s
Manager. Peter Grant, and two
other staff members, were arrest-
ed by Oakland police Monday
(7-25). Bonham and Grant were
booked on one count of battery,
while Stage Manager Richard Cole
and security guard John Bindon
were booked ontwo battery counts,
with the arrests stemming from an
alleged fight with stagehands, se-
curity guards.and concert manage-
ment personnel during the group’s
performance at a Bift Graham-pro-
moted *‘Day On The Green" con-
cert at Oakland Coliseum. Three
Graham employees filed the com-
plaint, according to police. The
Zeppelin party promptly posted

{Continued on page 26}



Sanford & Townsend &
Warner Brothers

Thank you for ma
“Smoke From A Distant Fire”

a smash hit across America!
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SANFORD-TOWNSEND BAND

Smoke From A Distant Fire (WB)
68% of our reporters on it, 17 adds including WFIL, WPGC,
WOKY, KRBE. Key moves; 29-21 WCAO, 25-16 KDWB, 29-26
KSLQ, 28-23 WPHD, 39-34 KAKC, 27-20 KBEQ, 18-13 WBBD
24-19 KAAY, 2214 KQEO, 149 WGUY - A--

onWarner Brothers Records.

Produced by Jerry Wexler.
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Harper Resigns At WKBW, Joins
Oliva-Neuhoff Broadcasting

WKBW/Buffalo PD Bob Harper
resigned his position late last week
to become General Program/Op-
erations Manager for Oiva-Neuhoff
Broadcasting of Cleveland which
owns WGCL-FM/Cleveland and
WERE-AM/Cleveland. Harper will
be overseeing the operations of

both stations and told R&R that the
stations’ individual PD’s will re-
port directly to him. Harper also
told R&R, ‘I feel good about leav-
ing WKBW in such a dominant
position in the Buffalo market.”
Harper’s new position will become
effective August 15. No immediate

HIGH-FLYING HONEYMOONERS
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KYNN/Omaha changed formats, as well as cail lefters. in an effort 1o promote
mostoﬂonmdmmeuﬂlomrs,KYNNoﬂonduowploufouvdoyhonoymoon
frip to Las Vegas. All they had to do was spend three weeks listening to the
station. There was o catch: the couple had to agree to spend the first three
woeks of their marriage in a tent, high-o-top o sign at a local shopping center.
Nineteen year oid Sam Money and his eighteen year-old wife, Bridgette, agreed
fo the terms of the promotional stunt.

OnumeomSoNMuyoﬁomoonmoowploﬂodnnnupﬂalknotontop
of o 25 foof high scaffold. The couple was provided with free food and tollet
facilities, but a shower was not Inciuded In the deal. In an effort to keep
cooler, during ths 100 degree Omaha weather, the newlyweds poured confalners
of water over each other. Sam and Bridgette have only a radio, felephone,
CB radio and u black kitten to heip pass the time.

Due to recent tomado watches, the couple had to be brought down to
earth twice. if the couple remains “on top of Mhings” their winnings will Include
the allexpense paid trip to Las Vegas, plus $1000 cash.

Casablanca Denies Sale To
Polydor; Signs Canada Pact

Casablanca Record and FimWorks
signed a distribution agreement
with Polydor for Canada, but deni-
ed prevalent rumors of the com-
pany’s sale to the German-based
multinational record concern. Ca-
sablanca President Neil Bogart al-
so denied that Polydor would se-
cure worldwide distribution rights
for Casablanca product. Vice
Chairman Richard Trugman stated

further, ‘It is generally acknow-
ledged that the industry has been
speculating on the future of Ca-
sablanca. We have heard reports
linking us with ABC, MCA, CBS,
Warner Bros., Polydor and Colum-
bia Pictures. Although we are flat-
tered by talk of these direct as-
sociations, time has proven that
Casablanca has not entered into
any of thesedeals.”

Cookie Hit In Major Market Using
Record Promotion Techniques

The Famous Amos Chocolate Chip Cookie Company has set a
potentially important precedent achieving its current national suc-
cess by using a ‘‘total marketing concept that treats the cookie
like an important recording artist.” in the words of the company’s
John Rosica. Rosica. a former RCA Records promotion executive,
and founder Wally Amos, also a former music industry figure,
have planned the promotion of the chocolate chip cookie by following
well-known record business promotion techniques (radio interviews,

press coverage, style of advertising, a newsletter, etc.). Recently,
the company has hired Ben Rosner's New York-based independent
record promotion company to direct national promotion efforts for the
cookie. Amos’ recent national publicity (he was the subject of a
recent Tims Magazine cover story) and corporate expansion indicates
that record promotion techniques can be adapted with exceptional
success to other products, and raises the possibility of a wide variety
of mass appeal product manufacturers utilizing similar strategies
toexpand their markets.

changes are expected at either
Oliva-Neuhoff station. No replace-
ment for Harper as been named
asyet.

Quincy McCoy
Named Z93PD

Quincy McCoy has been appoint-
ed by 293/Atlanta General Mana-
ger John Frankhouser to take over
Program Director duties for the
station. The position had been un-
filled for several weeks since Dan
Mason left for the PD position at
WPGC/Washington. Frankhouser
told R&R: **Z93 has one of the larg-
est total audience shares of any
major market Top 40 station. and
I'm happy to have Quincy join
our successful team.” McCoy
leaves Y100/Miami, where he was
Music Director and air personality,
for the new position.

DeVorzon Sues
Over'Nadia’

Barry DeVorzon, listed along with
Perry Botkin, Jr. as artist on the
1976 hit *‘Nadia’s Theme,” is filing
suit against A&#M Records, K-TEL
Records, Columbia Pictures and Bot-
kin to recover damages he claims
to have suffered because his name
was not listed as co-writer on the
song. According to the suit, De-
Vorzon contracted in 1970 to com-
pose the music for the film ‘‘Bless
The Beasts And The Children,"”
from which a track, retitled ‘‘Na-
dia’s Theme,” was taken and re-
leased by A&M and K-TEL without
crediting DeVorzon. Business
losses resulted from the alleged
omission, according to DeVorzon's
complaint.

Indusfry Mourns

Mike Elliot

Mike Elliot, former WEA Vice
President of Marketing, died July
21 after a long illness. Elliot’s re-
cord industry career spanned
nearly 30 years. Before joining
WEA in 1971, he was President
of Liberty/United Artists’ distribu-
tion network and Vice-President
of Corporate Development at Li-
berty/UA. Elliot was in his early
60’'s at the time of his death.

KDES/Palm Springs News Director Dan
Perumean and Stock Market Reporter
Cheryl Yates were mamied on the air,
with air personality Chuck Wooley per-
forming the ceremonies. The wedding was

given national coverage on Paul Harvey's -

"News and Comments” show, which im-
mediately preceded the nuptials on KDES.
Shown (1) are Cheryl Yates, Chuck Wool-
ey, air personality Ron Young (the best
man), and Dan Perumean.
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Majority Of U.S. Relies

On RadioForNews

An absolute majority of the Am-
erican public relies on radio as
their primary source of news. ac-
cording to a recent Trendex sur-
vey commissioned by the Radio
Advertising Bureau. 50.1% of those
polled considered radio their first
news source most of the time, with
television a distant second at 30.7%,
newspapers 18.7%, and 0.5% for

news performance as good-to-ex-
cellentin normal news periods.

The survey also asked New York
City area residents about radio's
performance during the recent
blackout, with 77% stating that
they relied on radio for emergency
news, and 95.1% rating the me-
dium’s performance as good to

magazines. 94.5% rated radio's excellent.

BASKETBALL BUDDIES

14 K-
/ NS/
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A spirited but unlikely basketball squad got together In support of the Wamer
Bros. basketball movie"One On One,” storring Robbie Benson (10 in picture).
Also making the squad were Jim Seals (14) and Dash Crofts (44), who per-
form the film's soundtrock, and Paul Williams (52) and Charies Fox (41) who
wrote the theme song, “Love Theme From One To One.”

LETTERS:

“Why Don‘t Radio Stations
Charge To Play Records?...”"

Dear R&R:

After reading *‘Pay For Play Radio Coming?" in your July 22
issue, [ wanted topass along some comments of my own.

I sympathize with the recording companies and performers.
It is scary. however, to think that radio stations might be footing
the bill with royalty payments to these people. Mr. Wolff’s state-
ment **The only reason radio stations play music is to get people
to listen to commercials,” is the one I'm concerned about. Perhaps
I'm wrong. but that appears to be biting the hand that feeds.
If not for radio. then how does the artist get the exposure? How
much valuable time is spent (at considerable payroll cost) when the
countless promoters talk with the Music Directors and Program Di-
rectors? What about the researching? None of this comes free to
us.

I think we should propose this idea: Why don't radio stations
charge the record people for the privilege of having their record
played.

My whole point is, the comments appear to be made with a
bitter tongue. I always thought radio and music went together,
not down separate paths. Perhaps I'm from the old school.

Tom Pepper
PD, WLAY/Muscle Shoals
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Business News

NAB Requests Permanent Task Force

The NAB recently sent a request to FCC Chairman Richard Wiley asking that the FCC convert its
temporary regulation task force to a permanent status. The NAB has expressed concern that when Wiley
exits the agency the program will be discontinued arnd feels that the program has been an aid in
doing away withneedless regulations.

Stereo Video A Commodity Of The Future?

The FCC wants to know if U.S. consumers are ready for stereo television and has launched an
investigation into the subject, expanding a year-long study with WCVB-TV in Boston. Techniques, public
appeal, and broadcasters’ support are all factorsinvolvedinthe FCC’s study.

Perrier: The New “In” Drink For America

Until recently, France’s Perrier water, the ‘‘champagne of bottled waters’ was only found in specialty
food shops, with a purchase price of close to $1.00 for a 23-0z bottle. However, last year a U.S. subsidiary
was established to import and market the product widely. So far, the mass market approach and
advertising have allowed the manufacturers to cut the price almost in half. The advertising push started
in New York, Los Angeles, and San Francisco. The campaign will expand to Boston, Miami, Washington,
and next year into Chicago, Houston, and Dallas.

Combined, Taft Profits Rise

Combined Communications Corp. has disclosed a record six-month profit, up 49% from $6.2 million
t0$9.3 million. Grossearnings through June 30 rose 12% from $101 million to $133.4 million.

Taft Broadcasting Co. had its best quarter ever during the period ending June 30, with profits
rising. from $3.3 million for the same period last year, to $4.2 million. That company’s broadcasting
divisiontotal earningsrose to $7.8 million from $7.1 million.

“9.To5” Blues Kicked By “Flexitime”

More and more large corperations are offering their workers *‘Flexitime’ schedules, with several
major advantages noted in such systems. Flexitime gives the employee options of when to check in
and out of work, and variable lunch hours. To make sure that business flows smoothly, a certain
‘“‘core time’’ is set up, a set period of hours when all workers must be on the job. Although this
flexibility has been around for some time in many companies, more are catching on to the trend,
with some great benefits. Advantages to the worker include more time to take care of personal business
and day-time leisure activities. Some employers claim that employees have increased productivity.
better morale, lesstardiness, and fewer resignations fromtheir jobs. !

Warner Brothers And Sire Sign Record Pact

Warner Brothers Records and Sire Records have signed a new record manufacturing and distribution
deal which will cover the U.S. and Canada. Some of the artists included in the pact are the Climax
- Blues Band, Ramones, and Renaissance. Sire had previously held suchan agreement with ABC Records.

The Squeeze Is Off Anita

The Florida Citrus Commission has decided to retain Anita Bryant as their official advertising spokes-
person. The decision was made after two different consumer research studies revealed that 89% of
the homemakers interviewed did not object to purchasing Florida orange juice because of Ms. Bryant.
There was speculation that she would lose this position due to her campaign to repeal the Dade County
ordinance which barred discrimination against homosexuals. Reports that Ms. Bryant would somewhat
subdue her anti-gay movement were denied by the Citrus Commission. No new contract or provisions
regarding political activities have been set forth.

Communication Act Hearings Begin

The House Communications Subcommittee has launched its hearings on the broadcast section rewrite
of the 1934 Communications Act. Broadcasters from all parts of the country will be involved. discussing
the values and weaknesses of the nation’s broadcast system. The present licensing system, local ownership
of broadcast facilities, and allowing broadcasters to function free of federal regulations which relate to
programming, are all topics scheduled for discussion.
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Rosenwald New VP

~ Gil Rosenwald, Station Manager of WHK-AM and WMMS-FM/Cleve-
land has been promoted to the position of Vice President and General
Manager of those stations as announced by Milton Maltz, President of
Malrite Broadcasting Corporation. Rosenwald has been with the Malrite
Stations since 1973.

Sentry Expands Broadcast Properties

Sentry Insurance, current owners of WSPT-AM-FM/Stevens Point,
Wi. and WRJN/Racine, Wi. have announced the purchase of WBIZ-
AM-FM/Eau Claire. The stations were bought from Howard G. Bill
and Louis Kassera for a purchase price of $567,500. The sale now awaits
FCC approval.

.

TV News

NBC Goes “Back To The Good Old Davs™

One of this fall’'s mBC *‘Big Events’ will trace the early Rock
and Roll era, in the presentations of “Dick Clark’s Good Old. Days:
From Bobby Sox To Bikinis.”” The two hour show will air October
11, starring Annette Funicello and Frankie Avalon, along with host Dick
Ciark. The special will feature reminiscences of the music fads
and fashions of the 50’s and 60’s, with close to 50 stars of the era
making personal or taped appearances...The House of Representatives
Commiittee on Communications has released a report firming up the
belief that violence on television causes aggressive behavior. The report
said that the consensus of opinion was that the three major networks
should take most of the blame for creating the current level of violence
now viewed on TV. The committee urged that a study be made to
explore drawing up legislation which would make more programming
available to the public, and that the consumer would have more to say
about quality and style of programming. One of the main points
voiced in the report was that local TV affiliates be given more advance
notice and screenings so they can make their own decisions on whether
to air questionable programs.

Blackout Affected Nielsen Returns

The wings of ‘‘Charlie’s Angels’’ were clipped because of the New
York City blackout. so the recent rating winner was listed as ‘‘pre-
empted”’ by the Nielsen rating firm, along with several other shows air-
ing on Wednesday nights. NBC held the two top shows of the week
ending July 17, and also took the network lead with a 13.8 rating,
followed by CBS with a 13.4, and ABC a 12.8. Top 10 for the week
were; NBC’s movie ‘‘Breakout,” another NBC film *'Stalk the Wild
Child.”” CBS’ airing of *‘Miss Universe Pageant,” *‘Laverne & Shirley,”
ABC movie *‘Sleeper."” *‘Happy Days.'" **Quincy’" **Shields & Yarnell.”
*The Jeffersons,”’ and **-MASH.”

Arbitron’s meter service also noted that the power blackout in
New York made it impossible to report audience estimates for Wed-
nesday, July 13, and Thursday. July 14. For the remainder of the
week, top shows in New York were: 1) ‘‘Laverne & Shirley,” 2)
*ABC Tuesday Movie" tied with ‘‘Happy Days.”’ 4) *‘Shields & Yar-
nell.”” 5) *The Jeffersons,” 6) “‘Maude’ and '*‘NBC Monday Movie,”
8) “ABC Sunday Night Movie’’ and *‘All’'s Fair,”” 10) *“‘NBC Movie
Of The Week.”" **Quincy’’ and **Sonny & Cher.’’ Top 10 in Los Angeles:
1) “Charlie’s Angels.” 2) *“ABC Tuesday Night Movie.” tied with
“Baretta” and ‘‘Laverne & Shirley.” 5) **ABC Sunday Night Movie."’s
6) “NBC.Monday Movie,’' 7) *Quincy.” 8) **‘Best Of Donny & Marie”’
and ‘“‘Happy Days,” 10) “*NBC Double Feature.” and ‘*‘The Rockford
Files.”” Los Angeles returns were not affected by the blackout in
Arbitron’s L. A. listings.

by Bobby Ocean

ARE You
KIODING?

e

OUR ALAYLIST 16
ALREADY $0
SMALL THAT 1F
WE HAD A
'BXTTLE OPTHE
H115" THIS Week-
END...NOBODY
WOULD WIN...




Five more reasons

why Atlantic’s going
tostay hot.

JUST REMEMBER I LOVE YOU
Firgfall

C’EST LA VIE
Greg Lake

THE RIGHT FEELING
AT THE WRONG TIME

Hot
YOU’RE THE ONLY ONE

Atlantic 3411

IT’S UNCANNY
Hall & Oates

It's gonna be a long hot summer on Atlantic
Records and Tapes and Gustom Labels.

ATLANTIC]
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Snake Saves The Day

SFUN/Varicouver personality Bob Merchant came to the rescue when Alice Cooper's
local concert appearance was hit by a crisis. It seems Alice’s boa constrictor,
an integral part of Alice’s performance, was not allowed to cross the Canadian
border due to a customs restriction. Concert promoters put out a red alert
seeking boas that could stand in for Alice’s. Merchant (pictured on the left)
just happened to own a boa constrictor by the name of, you guessed i,
‘Alice Cooper.”” Alice is also pictured here demonstrating his fondness toward

the six-footlong adopted pet.

Best Promotions
Of The Week

WLAY/Sheffield, Alabama pre-
sented Mac McAnally in concert,
and helped a local charity at the
same time. Listeners could gain
admission to the concert at the
cut-rate price of 99¢. McAnally’s
label, Ariola America, matched the
door receipts dollar for dollar, with
all proceeds going to the Mental
Health Association in the Muscle
Shoals Area...KSLY/San Luis Obis-
po morning man ‘““Captain Buffoon”
recently announced that he was
“leaving’ the station. much to
listeners’ dismay. However, Buf-
foon was actually leaving for a
short period of time, just the time
it took to travel to Disneyland
and back in a Datsun B210. Lis-
teners were invited to guess how
much money it would cost to drive
back and forth in the Datsun, and
register their answers at the local
Datsun dealer or stereo outlet.
Winning entrant won a $600 stereo
system, and Buffoon is alive and
well and back on KSLY...A spe-
cial telegram was awaiting Led
Zeppelin when they arrived back-
stage at Seattle’s Kingdome, com-
pliments of KING listeners. Night
man Rick Scott opened his phone
lines for 11 minutes twice per
night for the week prior to the
concert, taking listeners’ names
which were inscribed on the tele-
gram which read: “KING Wel-
comes Led Zeppelin to the King-

dome.”...CJBK/London, Canada
promoted the upcoming Super-
tramp concert for two weeks prior
to the show date. Listeners cali-
ing the station at certain times
of the day were instant winners
of concert tickets and the group’s
“Even In The Quietest Moments”’
LP’s... KAFY/Bakersfield has kick-
ed off their ‘“Great Summer Zap”’
promotion. Goal of the promotion-
al effort is to make everyone in
the city a winner of a wide va-
riety of super prizes offered to call-
ers...Sarasota residents and vaca-
tioners visiting the sunny Florida
city are eligible for trips to Dis-
ney World, compliments of WYND,
“The Vacation Station.”...“Rock
& Rollers Weekend” was the
theme for KDZA/Pueblo's latest
contest. Callers won skateboards.
passes to see the film ‘‘Roller-
coaster.”” and Bay City Rollers’ al-
bums...WLEE/Richmond winners
received tickets to the Kenny Log-
gins concert recently, and also
had a chance to attend a private
backstage party with Kenny. All
winning listeners met Kenny per-
sonally...7/7/77's promotion on
WBJW/Orando featured give-
aways of “‘7 Dollar Bills.” Winning
callers received an invoice from
“BJ105.”" saying ‘“Here’s your 7
dollar bill you recently won. At-
tached to the billing statement
was acheck for 7dollars.

We’'re
Number
One!

WNC!/Columbus Program Director E. Karl
was more than happy about the station's
latest Arbitron results, and found that
he was not alone when he spotted g
local hotel's message board proclaiming
their congratulations for WNCI's great
ratings success.

R&R/Friday, July 29,1977

“I'm still singing religious music,
only the words are different.”
LOU RAWLS
on the Robert W. Morgan Special of the Week

WATERMARK, INC. 10700 Ventura Bivd.,
No. Hollywood, CA 91604 « (213) 980-9490

TIIE, ROBERT
W. MORGAN

SIPECIAL OF
THE WEFK

ABBA—THE BEEGEES —BREAD—NATALIE COLE—JUDY COLLINS
ELECTRIC LIGHT ORCHESTRA —STEJ/E MILLER—LOU RAWLS — KENNY ROGERS —LEO SAYER
THE TEMPTATIONS —FRANKIE VALLI AND THE FOUR SEASONS—THE LOVE SONGS OF PAUL WILLIAMS

{Advertisement)



STEVE MILLER BAND

JUNGLE LOVE...

The Second Single From His Platinum Album,
300/( 0,: DREAMS (S0-11630).

Now On National Tour!

—

£ July 27 Atlanta, Georgia - Omni
CJuly 28 Cincinnati, Ohio— River Front Stadium

3 Al)gust g

Philadelphia, Pennsylvania—
The Spectrum

Kansas City, Missouri— Arrowhead Stadium
Washington, D.C.—Capitol Center

Boston, Massachusetts —Boston Gardens
~Providence, Rhade fsland—

August 10

Cleveland, Onio —Blossom Music Center

Avgust 12

Long Isfand, New York—
Nassau Coliseum

August 16

Norman, Okishoma—Lloyd Noble Center

Augost 17

Houston, Texas—The Summit

August 19
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JOCK REGATTA—WAIR/Winston-
Salem participated in the 3rd annual
“Jock Regatta” at Carowinds a-
musement park. Pictured is PD Jay
McDaniel who splashed his way to
6th place in the event Some 35
air personalities from North and
South Carolina battled toward the
finish line.

GREAT ACTION!

WPEZ  WSPT
KRBE  KVOX
4 KJR KQWB
1 WIRY  KKLS
| WAYS WKAU
i1  WLEE WNAM
KAAY WHHY
wl  KJRB  WRFC
KUV WFOM
74 KGW  WFLB
KQEO  WGLF
¥4 KANC  WISE
S0 WAKX  92Q
WISM  KDON
WACI  KJOY
KWHP

HIGH RIDING PD—WVIC/Lansing
Program Director and afternoon jock
Jim St John did a recent show
aboard a remote vehicle that runs
on peanuts, named Wanda the ele-
phant St John and Wanda stroll-
ed around the parking lot of a local
car dealerduring the broadcast

Coming
Soon
From

Radio &
Records

our first-ever
full colorissue

({Advertisement)

il

Street
Talk

by J.J. Jordan
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Rumor is that Jack Schell is to be named PD at KNUS/Dallas.
It's also rumored that KNUS will go after KVIL Schell was formerly
PD at KRLD/Dallas.

! used to hear people say that they would never want to live in
Buffalo. Well if that's the case, why are so many PD’s going after
the WKBW PD job? Jim Collins, WPGC, and Gary Berkowitz, WPRO-
FM, are justtwo of the people interviewed for the gig.

WLOF/Orlando has been bought by Rounsaville Radio which also owns
WBJW-FM (BJ105). Tom West who is programming WBJW, is now VP/
Programming for both Orlando Top 40 stations. Tom called to let me
know that no changes are planned and that both stations will fight it
out with each other. Tom will be doing the music for both stations.
However, he will have Barbra Scerba assisting with the music at WLOF
and Pam Hart assisting at WBJW. Also something to make the record
industry happy, WLOF will expand its playlist from 27 to 40 records.

What West Coast National Promotion Director of French ancestry was
seendancingina gay barin Paris last week?

Congrats to the gang at KJRB on their greatratings...ditto WSGN.

Paramount Pictures is reportedly going after Barry Manilow to make his
firstpicture and to write the music for the film.

Street Talk is that WMPS/Memphis is going Pop/Adult dropping its
Top40format

| hear that a co-National Promotion Director on the West Coast is
being soughtafter by a number of labels.

Is Lee Abrams going into Miami to program a station? | do know
that his Superstars format will be on WQXM/Tampa, and KRKE-FM/
Albuquerque in the very near future. Both need album service.

WAYS Music Director, Pat O’Brien has left radio for another venture.

Happy Birthday to Scott Shannon, Casablanca, and Charlie Van
Dyke, KLIF/Dallas.

As reported first last week in Street Talk, Quincy McCoy is the
new PD atZ93/Atlanta.

Infamous New York jock Cousin Bruce Morrow is leaving radio when
his contractis up with WNBC in August.

Word is that ABC Radio is planning to spin off its Hous ton stations.

WINW/Canton, MD, B.J. Quinn, is leaving and can be contacted at
(216) 492-4849.

Ben Hill, formerly PD at KMGK/Des Moines, is the new PD at
WTIC-FM/Hartford. Consultant Mike Joseph tells me that the station is
coming on super strong.

WDGY/Minneapolis may go back to Top 40, abandoning its AOR
format.

Mark Driscoll is the new PD of KNDE/Sacramento.

Chuck Dembrak has exited his National position at Private Stock.
Also a number of the label’s field force were also terminated. By the
way, Larry Uttal has purchased the label from EMI who initially invested
huge sums to begin the company. Larry is one of the fine gentlemen of
therecord business.

WMPS/Memphis GM, John Rhea has resigned his position at the
station. Look for some changes.

News Director Dan Perurnean, KDES/Pakn Springs, recently got married
on the air and was wed by a local preacher who also does a Sunday
religious show on the station. (See page 3).

Congrats to Liz Kiley on her new gig as all night jock at WPGC/
Washington for super PD Dan Mason. Liz was formerly MD at Z96/
Grand Rapids.

WNBC PD Bob Pittrman called to let me know that he is looking for a
young jock in his/her late teens who wants a break at the big time.
You must be human sounding and bright Tapes and resumes to Bob
c/o WNBC Radio, 30 Rockefeller Plaza, New York, N.Y. 10020. No calls
will be accepted. You'll find that it is rare that a chance like this
comes along, soifyouregood...gogetit!
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Youll remember

NS Name...because
voull remember

NS great smgle
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FOREVER OR
ONE NIGHT

AMERAMA

RECORDS

hisLP "Play It Again Sam”
both on one record.

PLAY IT AGAIN SAM

GEO.  SAYITISNT SO
BROOKS AMERAMA 5004
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THE EAGLES FLY TO SAVANNAM—Georgia Civic Center was the site
for a recent SRO Eagles concert. Through a promotion with the Eagles,
two WSGA/Savannah listeners were treated to the concert and taken
backstage to meet the group. Pictured after the concert are the winners
(seated), the Eagles, and Jerry Rogers, WSGA Station Manager (second
fromleft).

X

& I3
« 11 3 i
RADIO VERSUS RECORDS—WRJZ/Knoxville held a charity softball game
against local record company promo execs. Unfortunately for the station
they lost that game by a score of 21 to 15, however, they netted over
$300 from ticket sales to the game which was donated to the Fast
Tennessee Kidney Foundation. The group stopped long enough to pose for

this post-game photo.

wiesd ﬁ,

-
P4

KRBE GETS A GREAT BIG KISS—KRBE/Houston recently staged a Kiss
look-alike promotion, and the results were termed by sources close
to the group, “the best attempts yet.” Shown with the meticulous
winner, and (l-r) Don Gurnsbacker, Pickwick International Distributors;
KRBE Sales Manager Jamie Hildreth; Hilary Tyson, KRBE Promotion
Director; and station air personality Truckin’Don Turner.
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MICKEY GETS A BUZZ—KZ100/San
Antonio’s mascot, the KZ Buzzard,
made a special trip to the San An-
tonio airport to greet Walt Disney’s
famous good-will ambassador Mick-
ey Mouse, who was in town for a
personal appearance atalocal shop-
ping center.

R&R CLEANS UP—WLEE/Richmond
PD Ken Curtis sent in his sugges-
tion for the next site of the R&R
Convention, the “R&R Laundromat
& Cleaners,” second only to the
R&R Luncheonette in Washington
D.C. pictured in a recent edition.
Ken () and Schwartz Bros. Al Twan-
mo (r) are shown here in front of
their find.
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Roger Zumwalt

STAR SIGN WINNERS—Two of the most recent winners of the CHUM