
ABS, The Final Chapter 
With Wynn gone, and ABS never having 

signed up any sponsors nor running even 
one single minute of commercially spon- 
sored programming, things went into a 
panic mode. General Manager Goldman 
temporarily took charge, while Vice Presi- 
dent Gygi ran around trying to locate anoth- 
er celebrity to replace Ed Wynn. Other 
broadcasters were approached to aid ABS 
in its moment of need, although without 
success. This included John T. Adams, 
President of the Federal Broadcasting 
Corp., and Donald Flamm, President of the 
Knickerbocker Broadcasting Corp. Both 
said they had refused because they "never 
had been interested in what ABS did, or has 
done." 

From within the walls of ABS, word leak- 
ed out that even before Wynn's resignation, 
ABS' Board Chairman Dall, and Secretary 
Adams had quit. 

ABS was in turmoil and despair. At mid- 
night on November 1, 1933 when the engi- 
neer threw the switch that ended the day's 
broadcasting, he also ended ABS itself. The 
network's on -the -air existence had lasted 
about a month. 

The next morning, ABS employees ap- 
peared and angrily demanded their salaries. 
Ota Gygi stood on a desk and, instead, of- 
fered them a long and tearful lecture on cor- 
porate finances and how it would be bad for 
them to let their anger over unpaid salaries 
topple ABS intr bankruptcy. He said that 
ABS owed him more money than it owed 
any of them, but that he was "completely 
certain that not only the company, but the 
interests of our creditors may be saved if I 

am permitted to proceed along my own 
lines." 

Although Gygi ordered the staff to go 
home, they solemnly filed out of the meet- 
ing room to mill about the offices and remi- 
nisce, complain, and talk about looking for 
new jobs. After an hour or so they began to 
leave, the lights were shut off, and all that re- 
mained were abandoned offices and studios. 

Within a few days, three major ABS cred- 
itors banded together and forced the net- 
work into involuntary bankruptcy. A finan- 
cial evaluation at the time revealed that ABS 
had $50,000 tied up in furniture and techni- 
cal equipment; $28,000 in general liabili- 
ties; and $10,000 owed in salaries. 

The creditors sought relief along three 
avenues: 1) they wanted to obtain from Ed 
Wynn a waiver for an alleged claim against 
ABS amounting to more than $100,000; 2) 
They wanted to persuade Wynn to pay the 
employees; 3) They hoped to sell ABS in 
order to pay the creditors. 

Ed Wynn's son, actor Keenan Wynn, re- 
called in a 1959 interview that the ABS af- 
fair had cost his father "305,000 Depression 
dollars" and that "he paid it all." For all of Ed 
Wynn's good intentions, and his immense 
talents and personal popularity at the time, 
Wynn was left to pick up all of the pieces af- 
ter the ABS Humpty Dumpty fell. The ABS 

disaster, followed closely by several other 
career and business reverses, took its toll on 
Wynn. Within only a few years, he had a 

nervous breakdown, and found his career 
virtually non-existent. 

Trooper that he was, Wynn went into TV 
and won one of that medium's first Emmy 
Awards (1949), and in 1959 he was nomi- 
nated for an Oscar (best Supporting Actor) 
for his dramatic role in The Diary of Anne 
Frank. he passed away in 1966 at age 80, 
fondly remembered by all who had ever 
seen him perform in a career that spanned 
65 years, and had incorporated work in 
both comedy and serious drama. Few oth- 
ers had experienced such heights of suc- 
cess, hit such depths of failure, nor been 
able to bounce back with such tenacity. 

For every celebrity backed commercial 
success like Arthur Treacher's Fish and 
Chips, or Paul Newman's salad dressing, 
there are probably two dozen flops like Billy 
Beer, or the 1940's soda called The Joe 
Louis Punch, or Ed Wynn's Amalgamated 

Broadcasting System. Ultimately, the train- 
ed bear probably had good intuition, and 
Wynn was at least smart enough to get out 
when he did. 
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CRB RESEARCH 

P.O. Box 56 Commack, NY 11725 

Since 1967, CRB Research has been 
the world's leading publisher and 
supplier of unique hobby and pro- 
fessional books and information 
including: 

Scanner Frequency Guides 
Shortwave Frequency Guides 
Military/Federal Communications 
Broadcast Station Registries 
Undercover Communications 
Survival Communications 
Covert Operations 
Electronic Espionage 
Surveillance 
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BUGGED??? 
Find hidden radio transmitters (bugs) in 
your home, office or car. The TD -17 is de- 
signed to locate the most common type 
of electronic bug-the miniaturized ra- 
dio transmitter-which can be planted 
by anyone, almost anywhere. 
The TD -17 warns of the presence of 
nearby RF transmitters, within the fre- 
quency range of 1 MHz to 1,000 MHz, 
when the RF Alert LED turns on. The 
flashing Range LED and audio tone give 
an indication of the distance to the bug. 
The Sensitivity control, used in conjuc- 
tion with the two LEDs, helps you quick- 
ly zero in on hidden bugs. 

The hand-held TD -17 weighs less than 7 

oz. and is housed in a high -impact plas- 
tic case. Furnished complete with bat- 
tery, antenna, instruction manual and 
one year Limited Warranty. Save $100 to 
$200 and order at our factory direct price 
of only $98. Satisfaction guaranteed or 
your money back. Catalog $1 or FREE 
with order. 
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