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News, Trends, And Short Takes
"This Week In Amateur Radio International"

To Air On SW Station WBCQ
1111=1111ills.

"This Week in Amateur Radio," North America's premier
amateur radio newsmagazine of the air, announced that a new
version of its weekly news service will air on Becker Broadcast
Systems' shortwave station WBCQ. Becker Broadcast
Systems, based in Monticello, Maine, will air the program each
Saturday afternoon at 4 p.m. eastern, or 21:00 GMT, on its main
transmitter on 7.415 MHz. WBCQ, The Planet, broadcasts
50,000 watts, and serves North, Central, and South America,
and the Caribbean.

The new program, tentatively called "TWIARi-This Week
in Amateur Radio International," will cover all the latest ham
radio news as well as special features, such as "Leo Laportes
Technology News," "The Ancient Amateur Archives with Bill
Continelli," W2XOY, "The Random Access File with Bill
Baran, N2FNH," and many others.

"This Week in Amateur Radio," based in Averill Park, New
York, now in its 12th year of service to the ham radio commu-
nity, is heard in over 120 cities across the United States and
Canada on local ham radio repeaters. The news service is pro-
duced by volunteers from all across the United States.

WBCQ's Dr. Scott Becker, KB5MDH, and radio host Alan
Weiner, have joined station's on -air talent as news anchor and
segment producers. WBCQ is now one more way everyone can
access the weekly news and information service. Other meth-
ods include Internet distribution via the program's Website
(http://www.twiar.org), RSS/MP3 podcast, and via the WOKIE
Satellite Radio Network.

Museum Of Broadcast Communications
Receives $500,000 Donation From Disney

DisneyHand, worldwide outreach for The Walt Disney
Company, WLS-Channel 7, WLS-AM (890), WZZN-FM
(94.7), WMVP-AM (1000) and WRDZ-AM (1300), has com-
mitted $500,000 in cash and public service airtime to the
Museum of Broadcast Communications (MBC). The donation
will support the development of the new Museum of Broadcast
Communications in downtown Chicago, scheduled to open in
2006. Disney's support will ensure that the new MBC is a cul-
tural destination and educational resource for Chicago's stu-
dents. The 70,000 -square -foot facility will enable the MBC to
accommodate an increased number of school groups and
extend its educational outreach. The new facility will provide
a range of educational spaces that are critical to the MBA's
mission. These spaces include a media -equipped education
center for orientation and teaching, a 500 -seat center for
screenings and lectures, interactive exhibits, and working tele-
vision and radio studios.

"Our expansion plans will create a dynamic gateway for stu-
dents throughout Chicago and the region to learn about how
television and radio have influenced their lives and explore a

variety of careers in broadcasting," said MBC President Bruce
DuMont. "Visiting students will be able to participate in guid-
ed exhibition tours and hands-on workshops in the television
and radio studios and access the Museum's media collection for
research and study," DuMont added. Emily Barr, president and
general manager of WLS-Channel 7, said, "The Museum of
Broadcast Communications (MBC) is a wonderful source of
broadcast history right here in Chicago. We are delighted to help
kick start this new chapter in the Museum's history."

The DisneyHand donation follows a recent $1 million dona-
tion from Paul and Angel Harvey, a $250,000 grant from The
Oprah Winfrey Foundation, and a $250,000 grant from the Polk
Bros. Foundation. The DisneyHand grant brings the total raised
to $10.8 million of a $20 million campaign goal.

DisneyHand, worldwide outreach for The Walt Disney
Company, is dedicated to making the dreams of families and
children a reality through public service initiatives, communi-
ty outreach, and volunteerism in the areas of compassion, learn-
ing, the arts, and the environment. For more information on
DisneyHand, please visit http://www.disneyhand.com. The
Museum of Broadcast Communications is one of only three
broadcast museums in the United States. Currently, it is build-
ing a new home in downtown Chicago.

New Search Engine Launched For
Radio/TV Programming

A new Internet search engine, which allows the user to search
news, sports, and entertainment programming on TV, has been
launched in beta form. Blinkx TV has indexed the TV and radio
programs from 20 international broadcasters, including the
BBC, ITN, Sky News, National Public Radio, and the Voice of
America. These programs are fully searchable, and because
Blinkx captures and indexes the entire video stream, users can
get straight to the exact clip they want. Blinkx TV is free to use
at http://www.blinkx.tv.

APCO International Conducts
Innovative Test

The Association of Public -Safety Communications Oilicials
(APCO) International and The Consultant Registry, in collabo-
ration with the Georgia Public Safety Training Center (GPSTC),
has conducted an innovative test related to how background
sounds, which are important to 9-1-1 call -takers, are transmit-
ted over a Voice over Internet Protocol (VoIP) system.

VoIP is a new, lower -priced method of making business and
residential telephone calls that is quickly gaining popularity in
the United States and elsewhere. VoIP does not handle 9-1-1
calls in the same way that traditional telephony does and, there-
fore, represents potential problems for dealing with calls for
assistance. The test was conducted in an office and included
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