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News, Trends, And Short Takes
Dayton Hamvention To Remain At

HARA Arena Through 2007

Dayton Hamvention General Chairman Gary Des Combes,
N8EMO, has announced a new pact with the owners of the
HARA Arena complex that will keep the world's biggest gath-
ering of amateur radio enthusiasts at its long-time home, at least
through 2007. "Last May we promised that our committee would
do all it could to keep the Hamvention here in its birthplace of
Dayton, Ohio. It was a promise we all took very seriously. Now
this important goal has been fulfilled," said Des Combes. Soon
after the close of Hamvention 2003, Des Combes, along with
Assistant General Chairman Jim Nies, WX8F, and other mem-
bers of the planning committee entered into negotiations with
Hara Arena Management. The goal, said Des Combes, was to
obtain an equitable long-term agreement with HARA that would
ensure that the Dayton Hamvention would remain in the Dayton
area. "Under the terms of the new contract, the HARA Arena
will be the home of the Dayton Hamvention through at least
2007," said Des Combes, adding, "...and we hope it will be
much longer than that."

The Hara Arena Complex in the Dayton suburb of Trotwood,
Ohio, has unique history. It was named by founding brothers
Harold and Ralph Wampler, who in 1956 built a dance hall named
the It soon became the cornerstone of what
is now a six -building exhibition center on what was once the loca-
tion of a flourishing, family -owned fruit orchard. Today it has
matured into a thriving, family -owned entertainment, conference,
and exhibition facility. The arena building, built in 1964, ushered
entertainment into the Dayton area of a degree the city had never
seen before. The Rolling Stones, Elton John, The Who, Neil
Diamond, and The Grateful Dead all played at this historic facil-
ity, and the Hamvention has made it its for almost four decades.
But the Dayton Hamvention is the only annual show coming to
the HARA Arena that uses every square inch of available space.
In fact, the HARA has grown with Hamvention, with the East
Hall and North Hall added to accommodate a growing yearly
amateur radio trade show and exhibition. Over the years there
have been persistent rumors that the Hamvention would leave the
Dayton area. Nies said that this new three-year arrangement
should put those rumors to rest once and for all. "Dayton is our
home. It is where the Dayton Hamvention belongs and it is where
the Dayton Hamvention will stay," said Nies.

The 2005 the Dayton Hamvention is scheduled for May 20
to 22. Hamvention 2005 will also host the ARRL National
Convention, which means that there will be some special added
attractions and very special guests in attendance. Full informa-
tion for those planning to attend the 2005 Dayton Hamvention
and ARRL National Convention is online at the event's
newly redesigned, easy -to -navigate website at http://www.
hamvention.org.

CQ To Celebrate 60th Anniversary
On -Air With "CQ Gang" Event

CQ Amateur Radio magazine is inviting amateur radio oper-

ators around the world to join in its 60th anniversary celebra-
tion by taking part in an on -air event during the first 60 days of
2005. CQ's first issue was published in January, 1945. During
the "CQ Gang" activity, from January 1 to March 1, 2005, any
ham who has ever had an association with CQ magazine-as
a staff member, contributing editor, author, etc.-as well as cur-
rent subscribers to CQ, CQ VHF, and Popular Communications
magazines may sign "/60" after his or her callsign. Certificates
will be issued for contacts with enough "/60" stations to gar-
ner a minimum of 60 contact points, based on number of con-
tacts times the number of different position multipliers (for
example, editor, columnist, etc.) worked. Shortwave listeners
may also qualify by monitoring enough contacts for a mini-
mum of 60 contact points. Endorsements will be issued for
scores up to 600 points.

In addition, CQ club station WW2CQ will be activated from
various parts of the United States during the event period. A sep-
arate certificate will be available for working WW2CQ in all
call areas from which it is active. Details on that portion of the
activity will be released later.

Complete rules for the CQ Gang 60th Anniversary activity
are in the December 2004 issue of CQ magazine and are post-
ed on the magazine's website at http://www.cq-amateur-
radio.com (click on the link at the bottom of the home page).

Remember Billy? Report: Tauzin Raised
Six -Figure Sum From Drug Makers

The Center for Responsive Politics sent us a special news
release entitled, "Money In Politics Alert," which stated "The
New Head of PhRMA enjoyed the financial support of phar-
maceutical manufacturers while in Congress." Writer Steven
Weiss continued,

Rep. W. J. "Billy" Tauzin (R -La.), who today was named president
and CEO of the Pharmaceutical Research and Manufacturers of
America (PhRMA), raised more than $218,000 in his campaign account
from pharmaceutical manufacturers over the past 15 years.

He collected increasing amounts over time from drug companies,
topping out at $91,500 in the 2002 election cycle. It was the fourth-
highest total from the industry to a member of the House that cycle. It
was also the first cycle for Tauzin as chairman of the powerful House
Energy and Commerce Committee, which has jurisdiction over the
drug industry.

Tauzin raised $41,500 from pharmaceutical manufacturers in the
current cycle, even though he was not a candidate for reelection.
He collected $9,000 from the PhRMA political action committee
since 1997.

Drug companies have contributed $8.1 million since 2003 to fed-
eral candidates and political parties, 69 percent to Republicans. During
the 2002 election cycle, when unlimited soft money contributions to
the political parties were still allowed, pharmaceutical manufacturers
gave $21.7 million, 80 percent to the GOP.

The industry spends millions lobbying the federal government each
year-PhRMA spent more than $8 million on lobbying in the first half
of this year alone. Drug makers also spend millions more on nonprof-
its active in federal elections. Public Citizen estimates that PhRMA
poured $41 million into 501(c) groups in 2002. Such groups are not
required to disclose their donors.
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