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dates during the year. Atlantic led 
all other labels with the largest num- 
ber of singles on the best-selling trade 
paper charts during the year. Four 
times during the year Atlantic sold 
over 1,000,000 singles in one week. 

Atlantic also challenged all other 
labels for the position of number one 
company in album sales as well with 
a flock of its album releases becoming 
Number One best-sellers during the 
year, and with 20 to 30 album re- 
leases on the charts every week in 
1968. More than half of the more than 
100 LP's issued by Atlantic in 1968 
became best-sellers. In August At- 
lantic set an all time record with the 
Number 1, 2, & 3 albums on the best- 
selling charts: Cream's "Wheels Of 
Fire", "The Rascals Greatest Hits", 
and "Aretha Now". 

Atlantic-Atco artists received 23 
RIAA certified gold records in 1968, 
12 for million -selling singles, and 11 
for albums with sales over $1,000,- 
000. Aretha Franklin swept all 
awards again in 1968 as the top 
female singer of the year, both in 
this country and in England, and 
was the subject of a Time Magazine 
cover story. Jerry Wexler, Atlantic 
Records' executive vice President, 
won the Bill Gavin Award for the 
third year in a row as Record Man 
Of The Year; Henry Allen, Atlantic 
Records' vice president, promotion, 
won the Gavin Award as R&B Pro- 
motion Man Of The Year; Tom 
Dowd, Atlantic Records' vice presi- 
dent, engineering, won the Gavin 
Award as Producer Of The Year; and 
Atlantic Records won the Label Of 
The Year Award. Jerry Wexler was 
also profiled in Cosmopolitan maga- 
zine by Pete Hamill. 

`Soul' Show 
In June, 1968, Atlantic presented a 

highly successful "Soul Together" 
Show at New York's Madison Square 
Garden starring Aretha Franklin, 
the Rascals, Sam & Dave, Sonny & 
Cher, Joe Tex and the King Curtis 
Orchestra, which raised over $50,000 
for the Dr. Martin Luther King Me- 
morial Fund and over $20,000 for 
NATRA (The National Association of 
Television and Radio Disk Jockeys). 
The firm also distributed $5,000 to 
Dr. King's organization, the Southern 
Christian Leadership Conference, and 
presented $5,000 to Dr. King's family. 
Atlantic also made sizeable contribu- 
tions to the NAACP and the Urban 
League in 1968. 

During the year Atlantic launched 
a new label, Cotillion, and in a few 
weeks lined up a strong roster of 
artists for the new addition to the 
Atlantic family. The firm also made 
a number of key distribution deals 
with the following labels: Pompeii, 
Dakar, Track, Blue, Flaming Arrow 
and SGC, the new label formed by 
Screen Gems -Columbia Pictures. 

Atlantic and Stax Records ended 
their distribution agreement in May, 
1968. Atlantic also obtained all 
unreleased recordings by Otis Red- 
ding. Sam & Dave, who were on loan 
to Stax, returned to Atlantic Records, 
with their sessions still produced by 
Isaac Hayes and David Porter, of 
Stax' staff. 

Gold Singles 
Aretha Franklin, topped all other 

acts on Atlantic-Atco with four 
RIAA certified gold records during 
the year for million selling singles. 
They include "Chain Of Fools", "Since 
You've Been Gone", "Think", and "I 
Say A Little Prayer." Aretha has now 
earned more gold singles (7) than 
any other girl singer in the history 
of the record business. 

The Rascals won two gold singles 
in 1968, one for "A Beautiful Morn- 
ing", and the other for "People Got 
To Be Free." Other gold records were 
won by Joe Tex for "Skinny Legs 
And All" (on Dial) ; Clarence Carter 
for "Slip Away"; Archie Bell & 
The Drells for "Tighten Up"; The 
Crazy World Of Arthur Brown for 
"Fire" (on Track) ; Otis Redding 
for "(Sittin' On) The Dock Of The 
Bay"; and Cream for "Sunshine Of 
Your Love." 

In addition to these million sellers, 
Atlantic-Atco-Cotillion also had a 

flock of other top single hits by 
Wilson Pickett, The Bee Gees, King 
Curtis, Sam & Dave, the Fireballs, 
Percy Sledge, Billy Vera, the Sweet 
Inspirations, Jerry Jeff Walker, 
Arthur Conley, Vanilla Fudge, Gloria 
Walker, Iron Butterfly, Tyrone Da- 
vis, Betty Wright and Dusty Spring- 
field. 

Gold Albums 
The Rascals won four RIAA certified 

gold album awards during the year for 
the following LP's: "The Young Ras- 
cals"; "Collections"; "Groovin' "; and 
"Time Peace: The Rascals Greatest 
Hits." Aretha Franklin earned two 
gold albums in 1968, one for "Lady 
Soul" and the other for "Aretha 
Now." Aretha now has a total of three 
gold records for albums; her first was 
for "I Never Loved A Man The Way 
I Love You." 

Cream were among Atlantic-Atco's 
best-selling acts in 1968. The English 
trio garnered three gold album awards 
for "Fresh Cream", "Disraeli Gears", 
and "Wheels Of Fire." The latter, a 
double -LP set, received its gold record 
within a week of release. Later in the 
year Atlantic presented Cream with 
a platinum LP to celebrate sales of 
$2,000,000 for "Wheels Of Fire." 

Other gold albums for Atlantic-Atco 
in 1968 were won by Vanilla Fudge 
with their first album "Vanilla 
Fudge"; and Iron Butterfly with "In - 
A -Gadda -Da -Vida." 

The other best-sellers released by 
Atlantic-Atco in the year featured 
Wilson Pickett, King Curtis, Otis 
Redding, Booker T. & the MG's, the 
Sweet Inspirations, The Crazy World 
Of Arthur Brown, the Bee Gees, 
Sonny & Cher, Julie Driscoll/Brian 
Auger & The Trinity, Nazz, Percy 
Sledge, Joe Tex, Clarence Carter, 
Super Hits, Vols, 2 & 3, History Of 
Rhythm & Blues, Archie Bell & the 
Drells, Jerry Jeff Walker, Buffalo 
Springfield, Herbie Mann, Eddie 
Harris, Carmen McRae, Yusef Lateef, 
Dr. John-The Night Tripper, David 
Newman and Flip Wilson. 

New Signings 
During the year Atlantic launched 

many artists who came through with 
solid hits. They included Dusty 
Springfield, Archie Bell & The Drells, 
The Magic Lanterns. The Crazy 
World Of Arthur Brown, Gloria 
Walker. Julie Driscoll/Brian Auger 
& The Trinity, Jerry Jeff Walker, and 
Betty Wright. For Cotillion Atlantic 
signed Freddie King, Otis Clay, Lou 
Johnson, Alvin Johnson & The Soul 
Survivors, and Cotillion came through 
with its first big hit with Dakar Rec- 
ords' Tyrone Davis. 

Other important artists signed in 
1968 included Brook Benton. the 
Marbles, the Brass Buttons, Marion 
Williams, Les McCann. the Dynamics, 
the Precisions, the Children, Scott 
Fagan, Shirley Scott. Gerri Grainger, 
Roberta Flack, P. F. Sloan, Otis Rush, 
and the Riverview Spiritual Singers. 
SGC Records signed Nazz. the Will - 
0 -Bees, and Neil Sedaka for its new 
label. 

At the end of the year Atlantic 
signed two very substantial deals for 
a brace of highly touted English 
groups. One was Lead Zeppelin, a 
heavy group in the Cream-Jimi Hen- 
drix tradition featuring Jimmy Page 
and John Paul Jones. The other was 
Cartoone, a new pop group from 
Britain who write and perform all of 
their own material. Both groups (rep- 
resented in the U.S. by Steven S. 
Weiss) are being given the most in- 
tensive promotion and publicity cam- 
paign in the history of the firm. 

Micki Ackerman was named a press 
officer for the firm. June Harris was 
hired by Atlantic on a free-lance basis 
to work on the firm's British acts. 
Major Joseph Robinson was hired by 
Atlantic to handle the firm's commun- 
ity relations program. Danny Kalb, 
formerly of the Blues Project, joined 
the company as a producer. 

In Europe Frank Fenter was named 
to the post of European Representa- 
tive for Atlantic Records. In his new 
position he handles relations with 
Atlantic's foreign licensees in Eng- 
land and Europe. 

Precision Signing 
The Precisions, a De 

troit-based vocal grout 
stand with Atlantic exe 
Jerry Greenberg (1.) a 
the group's manager, Bi] 
Craig (seated, right) 
signs contract with la 
bel's vice president i 
charge of promotio 
Henry Allen. Pact bring 
the Precisions to the Atc 
label, which will releas 
the act's first disk fo 
the company in January 

Vantage Producing Record 
Of Queen Elizabeth's 
Farewell Voyage 
PHILADELPHIA - Vantage Rec- 
ords of Pottstown, Pa., is producing 
a stereo compact LP of the steam- 
ship Queen Elizabeth's recent final 
voyage (from New York to South 
Hampton) for international sale and 
sale on board the ship when it is fin- 
ally opened for visitors at Fort 
Lauderdale, Florida. 

The programming and mastering 
of the on -location tapes made during 
the transatlantic crossing, incorpor- 
ating postmixing of commentary to 
tie-in the authentic sounds and in- 
terviews, is being done by Recorded 
Publications Laboratories, Inc. in 
Camden, N.J. 

Sound reinforcement cartridges 
and repeating loop cartridges for a 
continuing sound recorded guided 
tour of the cruise ship is also being 
made in the studios of Recorded Pub- 
lications Laboratories by Vantage 
Records. 

The Queen Elizabeth had been al- 
legedly purchased by a group 
of Philadelphians to be anchored at 
a marina near the Philadelphia air- 
port. However, Cunard Line moved it 
to Florida when the Philadelphia 
group was unable to get free access 
highways promised directly to the 
marina. 

Engineers at Recorded Publi- 
cations Laboratories, working with 
A. Alan Botto, Vantage executive 
producer, selected from five hours of 
original tape about 10 minutes of 
sound for two sides of the 7 -inch LP. 
Pat Landon, an RPL staff member, 
did the tie-in commentary live at the 
studios. A larger 12 -inch LP record, 
including more details of the 5 -day 
final crossing, will be mastered later. 

Sounds recorded by Botto include 
whistles, a storm with the wind 
howling through the rigging, creak- 
ing of the ship in the lower hold at 
the bow, the ship's fog horn blowing, 
water slapping against a hold, and 
the crash of the bow against the 
seas. Also captured was the singing 
of hundreds of welcomers sounding 
forth loudly with "Auld Lang Syne" 
as the giant vessel docked for the last 
time at Southampton. 

Shrode Appointed O.M. 
Of J.D. Productions 
HOLLYWOOD - Niki Shrode ha 
been appointed operations manage 
for J.D. Productions, where he wil 
coordinate activities closely betwee: 
the firm's president F. Rockwell Pow 
ers III and Joe Price, the company' 
p.r. director. 

Shrode had been working in Wes 
Coast FM radio at KNAC-FM- Lon, 
Beach on a morning show before, am 
for the past several months has bee: 
producing sports events for KFOX 
Long Beach. 

Even earlier, he did radio and tel 
ivision work with NBC's Phoenix of 
filiate KTAR. While there, he be 
came involved in recordings as a: 
A&R producer and songwriter. 

The firm has planned several re 
leases on its J.D. Records label, wit] 
special attention being centered o: 
the artist Riselle to be featured in ai 
LP for marketing on Jan. 15. 

Williams To Fitzpatrick 
HOLLYWOOD - The Fitzpatric] 
Corporation has added Brian Wil 
hams, formerly with the Agency fo 
the Performing Arts. Williams wil 
be signing new acts for the manage 
ment firm specializing in rock am 
pop musical groups and in publish 
ing. 

Jack Daly continues as genera 
manager, according to presiden 
Robert Fitzpatrick, and will be heal 
of the music publishing firms. 

New Merrec N.Y. Promoter 
NEW YORK - Jerry Armour, 21 

year music business vet, has bees 
named New York promotion manag 
er of the Smash, Philips and Fontana 
labels, operating out of Mercury Ree 
ords' local Merrec branch. 

Armour had most recently bees 
national sales manager for Sew Cit: 
manager for Metro distributors ii 
N.Y. for three years. 

Botto and his crew also capture( 
the nostalgia of Commodore G. 'I 
Marr and three members of his crev 
on the bridge of the Queen Elizabetl 
during the final crossing of the Eng 
lish channel from Cherbourg 
France. 

Home Entertainment Units At $5 Bil 
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tion of monochrome sets keeps this 
volume in the lead in the total market 
place. In color television, the product 
mix is changing noticeably, with port- 
able and table models climbing to 30 
per cent of sales in 1968, consoles 70 
per cent; monochrome portables and 
table sales are at 85 per cent, con- 
soles 15 per cent. 

Radios, whose total U.S. market 
has amounted to over 40 million units 
per year over the past three years, 
will match this in 1968, with sales up 
5 per cent. Auto radios are leading 
with a 19 per cent gain, transistor 
portables are steady with table and 
clock sets off about 10 per cent over 
1967. Portable units continue to more 
than double the table and clock cate- 
gories combined. 

FM radio sales continue to rise, 
with one third of total home radio 
sales in 1968 having that capability. 

Phonographs are also enjoying a 
marked increase in 1968-up 5 per 
cent over 1967-and will exceed 6 mil- 
lion units. High wattage compact 
phonographs are the new trend in 
sales in this category, the report said. 

Market consumption of tap. 
equipment, the fastest growing prod 
uct of consumer electronics, in whit] 
cassettes play a major role, whethe 
with domestic or foreign label, ca: 
be expected to exceed 5 million unit 
in the 1968 total market. About 21 

per cent will be in open reel units am 
the remainder will be concentrated 
in the medium and low cost tape rec 
ords and players. 

The EIA Consumer Products Divi 
sion stated that for 1969 and beyond 
industry -expert consensus is that op 
portunities will be excellent. The cur 
rent growth pace will continue an( 
should grow at the rate of 5 per cen 
to 10 per cent each year into the 1971 
decade. One of the chief growth fac 
tors in this industry is its wide appea 
to the burgeoning youth market, nov 
about 25 per cent of the total U.S 
population. 

Color television, video tape equip 
ment, cassette and cartridges and in 
tegrated home communication center 
will be the major growth produc 
areas contributing to consumer elec 
tronic increased sales in the next 
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