
He will pinnaril) coordinate the 
agency's creative output, marketing 
services and the work of the account 
stall. 

DeWitl O'Kicffc, a director and 
one of the founders of the company, 
lias been elected senior v.p.; Draper 
Daniels to executive v.p. in charge 
of creative services; Joseph Gree- 
ley, to executive v.p. heading mar- 
keting services; Philip Schaff, Jr., 
executive v.p. for administration and 
finance, also elected to the board of 
directors; and Edward Thiele, v.p. 
and director, named senior account 
supervisor. 

Another Chicago-based agency nam- 
ing top level appointments: 

Kcyes, Madden & Jones, the 
39th ranking air agency (See "Top 
50 Air Agencies" 27 December 
SPONSOR, page 27), has this new offi- 
cer set-up: 

Howard Jones, formerly execu- 
tive v.p., has been elected president; 
Harry Goldsmith, Jr., from senior 
v.p. to executive v.p.; Lee Marshall, 
to senior v.p.; and Dale Mehrhoff, 
to v.p. 

New menibeis of the board of di- 
rectors include: Harry CohlMnith, 
Jr.; Lee Marshall and l ied \\ illson. 
Freenian keyes continues as ehaiv- 
inan. 

Agency appointments: (he Hertz 
Cor])., for its truck and car leasing 
advertising, billing about SI inlllion, 
to Needham, Louis &: Brorhy 
Campbell-Ewald, Hertz' agency since 
1928, continues to handle the car 
rental segment of the account and 
FC13, the plane renting . . . Luck} 
Tiger Manufacturing Co., Kansas 
City, to Gardner Advertising . . . 
Lake States Imports, Inc., distributor 
of the Renault in seven midwestern 
states, to Tilds & Cantz , Los An- 
geles. 

Hugh On the personnel front 
Lucas and Keusinger Jones, both 
of the tv/radio departments, appoint- 
ed v.p.'s of Campbell-Ewald . . Roy 
Stewart, to direct the media and re- 
search department of The Brady Co., 
Appleton, Wi®. . . Charles Ander- 
son, Jr., named writer-producer in 

the radio tv dcpaitment of (.om-.tock 
& (,o.. Buffalo. 

ASSOCIATIONS 

Latest huppeniugs at tlu N\B: 
• '1 he AM Radio fcpmmittee uiged 

the Association to readinn its stand 
against liquor advertising on the 
air, during its winter meeting. 2-6 
February. The group also supported 
increasing the annual radio ob-erv- 
ance to one month this }ear. 

• Its latest campaign, "Look for 
a room with a radio" has station- 
using about 29 spots per week to plug 
it, and formal pledges of support 
from two stale broadcasting associa- 
tions—Tennessee and New Jersey. 

• NBC's Robert Sarnoff will le- 
ceive the Association's 1959 Keynote 
Award for Distinguished Service dur- 
ing its convention in Chicago. 16 
March. 

Ami here are some of the RAH's 
latest activities: 

• John Hardesty, v.p. and gen- 

At a kick-olT luncheon celebrating the affiliation of the new 
Storz station KOMA, Oklahoma City with NBC are speaker Totltl 
Slorz, president of the Storz stations^^fatthew J. Culligan, execu- 
tive v.p. of NBC and Mrs..Todd Storz. Luncheon was to acquaint 
local merchants and agencies with station s new programing policy 

Anolher luncheon, another place: At the ifcrond annual joint 
pre Christinas party sponsored by the Broadcast kdvertising Clnh of 
Chicago and Chicago L'nlimited: fl to r) Paul McClcnr, Ceoflrey 
Wade \dvcrtisiiig; Holly Shivcly, EWK&R, secretar> BAC; James 
Beach, ABC, prc-ident BAG; and Pete De.Met. sport- packager 
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To promote the show while New Yorkers were paperless, this 
100-year-old stage coach rode around city, wishing all a "Merry 
Christmas" from Dick Powell's Zone Grey Theatre (CBS TVi 

Mr. and Mrs. Santa Clans hand out Christmas gift- at a party 
sponsored by the Scranton Times and i£' station, WEJL, for 200 
kids front Lackawanna County Society for crippled chihlrcn 


