
underway, with a comprehensive 
media campaign to back it. 

The three network tv shows spon- 
sored by Campbell on ABC and CBS 
and network radio shows on ABC 
and NBC will carry the commercials 
with the "perfect partners" theme. 
In addition, Campbell is going into 
187 selected radio markets on a spot 
basis to support the promotion. 

A major spot radio campaign, involv- 
ing 65 stations in 50 markets, has 
been scheduled by Roma Wine 
(NCK). 

Minutes, 30-second and five-sec- 
ond spots will introduce a new mar- 

keting concept in wines—the "pic- 
ture label" which features a full- 
color photograph of the ideal com- 
panion food dish for that particular 
wine. 

Seminar for sponsors: Weightman, 
Inc., Philadelphia-based package 
goods agency, will launch a creative 
marketing discussion course for ex- 
ecutives of the food industry and 
advertising media. Opening session, 
set for 28 February, features a tv 
symposium, led by writer, producer, 
consultant, Harry Wayne McMahan. 

PEOPLE ON THE MOVE; William 

Morrison to director of field sales 
and Lyle Turner to manager of sales 
training at Warner-Lambert Products 
Division of W-L Pharmaceutical . . . 
David Margolis to marketing vice 
president and William M Ziegler, 
Jr., to account supervisor and vice 
president at Del Wood Associates 
. . . Tom Griffin to product marketing 
manager for the borden Foods Co.'s 
potato products line, instant coffee 
and None Such Mince Meat . . . 
Howard M. Irwin to the newiy cre- 
ated post of director of advertising 
for the marketing department of 
United States Borax & Chemical 
Corp. 
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NEW OWNERS of WWVA, Wheeling, went io West Virginia to 
greet general manager Paul J. Miller. Buyers are principals in the 
Herbert-Mogul Group—Emil Mogul of the New York agency (I) and 
Ira Herbert (r) of the former management team of WNEW, New York 
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BOXED IN with canned goods Is Bob Calvert, WGH, Norfolk, per- 
sonality. He made an appeal for the needy on his show and listeners 
sent in trucks of food which were collected by vacationing students 

FETED FEMME—Paul B. Marion, managing dir. of WBT, Charlotte, 
presents the station's "Women of the Year" award to Mrs. Charles 
W. Tillett, an alternate delegate to the UN, for community service 
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PUBLIC SERVICE award for television activities, an annual event 
at KMTV, Omaha, goes to Arthur C. Storz, Sr., chmn. of Ston Brewing 
(c). Speaker Chet Huntley (I) and gen. mgr. Owen Saddler do honors 
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