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Radio. "We believe this will also allow us to 
broaden the exposure of our news product," 
he said. 

NBC currently owns eight radio stations, 
but three have recently been put on the 
block: KNBR(AM) San Francisco, wMAQ(AM) 
Chicago and wKYS(FM) Washington ( "In 
Brief," June 29). The stations that will re- 
main under NBC ownership are: WNBC(AM)- 
WYNY(FM) New York, WKQX(FM) Chicago, 
KYUU(FM) San Francisco and WJIB(FM) Bos- 
ton. 

According to Bongarten, all of the current 
owned -and -operated NBC stations that are 
affiliates of one of the NBC networks will 
remain affiliates after Westwood takes over, 
which is expected to occur in one to two 
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months. At that time, a separate subsidiary 
will be set up by Westwood to run the newly 
acquired networks. NBC will hold a seat on 
the board of the new division. Some radio 
executives contacted by BROADCASTING last 
week said the NBC purchase may signal the 
beginning of a network consolidation trend 
similar to what has been taking place in the 
national radio representation field (see page 
52). "This could lead other networks to look 
for the same economies of scale in compet- 
ing for the advertising dollar," said Group W 
Radio President Dick Harris. 

Westwood One was created by Pattiz, a 
former television station account executive, 
in 1975 with an initial investment of 
$10,000. The company has risen through the 
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ranks of the radio business, going from a 
medium -size independent radio program 
producer and distributor to the second largest 
network radio company in the country, in 
annual billings, behind ABC. The reason for 
its current strong standing in the radio mar- 
ketplace is primarily due to its purchase of 
Mutual from Amway Corp. in 1985 
(BROADCASTING, Sept. 23, 1985). 
Westwood paid about $37 million ($30 mil- 
lion in cash and notes and $7 million in 
stock) for Mutual, which had reportedly 
been losing about $7 million annually when 
Westwood took over, compared to $50 mil- 
lion plus one million shares of stock for the 
NBC Radio Networks, which are said to 
have loss some $9 million last year. 

"We think we struck a very fair deal," said 
Pattiz. "We evaluated NBC like we did Mu- 
tual. We looked at how we could increase 
revenue and get some costs in line, and that 
determined the price." D 

Harvey continues RADAR dominance 
Mutual, ABC Information battle 
it out for top radio network 

ABC Radio's Paul Harvey remained the most 
popular network radio personality in Statisti- 
cal Research Inc.'s (SRI) just- issued spring 
RADAR 35 report (vol. 3), securing four of 
the top five slots for persons 12 and older. 

Paul Harvey News at 8:30 a.m, Monday 
through Friday, was first, averaging 
5,834,000 listeners (audience to commer- 
cials within program) while Harvey's 12:06 
p.m. 15- minute weekday news program was 
second, with 3,944,000 listeners. Harvey's 
15- minute Saturday morning broadcast was 
fourth, with 2,716,000 listeners, and his The 
Rest of the Story, fed at 3:06 p.m., Monday 
through Friday, was fifth, with 2,695,000 
listeners. (All of Harvey's programs are dis- 
tributed over the ABC Entertainment net- 
work.) CBS Radio Network's 7 a.m. week- 
day newscast, anchored by CBS News 
correspondent Charles Osgood, inched up 
from fourth in the RADAR 34 report to third 
at 3,017,000 listeners. 

Rounding out the top 10 network radio 
programs were ABC Radio's weekly Ameri- 
can Top 40 broadcast; CBS's 6 a.m. weekday 
newscast; ABC Information Network's 8 

a.m. weekday newscast; CBS's First Line 
Report, fed at 6:30 a.m. each weekday,and 
CBS's Newsbreak, fed at 8:30 a.m. each 
weekday. (All times are Eastern standard 
time.) 

Depending on which overall Monday - 
through- Sunday, 12 -plus category is looked 
at, either Mutual Broadcasting or the ABC 
Information Network is in first place. SR 
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has established a new "All Broadcasts" cate- 
gory, which includes those networks that 
don't report at least one broadcast in each of 
the four major weekday dayparts: 6 -10 a.m., 
10 a.m. -3 p.m., 3 -7 p.m. and 7- midnight. 

(In April, SRI changed the procedure for 
daypart averaging, requiring participating 
networks to have at least one broadcast in 
each daypart to be listed in the total combi- 
nation [ "Riding Gain," April 13]. Hence- 
forth, networks not included in the tradition- 
al Monday -through- Sunday, 6 a.m.-to- 
midnight category, are Mutual, Satellite 
Music Network One and 7tvo and NBC 'Palk- 
net. Mutual is not listed because it has ex- 
cluded its Monday- through -Saturday, 7- 
midnight as well as all-day Sunday 
programing, which is being spun off into a 
new network. SMN One has no Monday -to- 
Saturday, 7 p.m.- midnight and all -day Sun- 
day programing. SMN 'No has programs in 
only those periods in which SMN One has 
no programs. And NBC Talknet occurs in 
the evening hours beginning at 7 p.m. NYT.) 

In the "All Broadcasts" category, Mutual 
is fast with 1,708,000 listeners per commer- 
cial, followed by ABC Information at 
1,694,000 listeners. In the 6 a.m.- to -mid- 
night category, ABC Information is first. 




