
said, superstations could mean the "ulti- 
mate fulfillment of a national alternative to 
the three networks," and even without 
that, more diversity in local markets. 

On the other hand, he questions "Why 
will a guy in Tuscaloosa carry the 
Flintstones" if it's brought in on cable 
from New York? "Nobody knows" what 
will happen, Mr. Horowitz said. 

(it is those smaller markets such as 
Tuscaloosa where many distributors fear 
they will lose sales. Mobil Oil, in fact, is 
banking on reaching small markets with its 
Edward the King ad hoc network through 
cable importation of WTCG, WGN -TV and 
KTVU [BROADCASTING, Nov. 20]). 

Don Menchel, MCA TV president, said 
that his company has the subject under 
serious review. MCA TV has not sold to 
WTCG since it has been a superstation, but 
Mr. Menchel cautioned "that does not 
mean we won't sell" in the future. 

What's worrying MCA TV, he said, is 
the possibility of "compromising our pro- 
duct." Already, he said, prospective clients 
have been asking "Have you sold Turner? 
[Ted Turner, WTCG owner]." 

Randy Reiss, Paramount Television's 
vice president, domestic syndication, said 
he believes the "whole question is in a 
state of flux" and he said: "Basically the 
government is going to decide how big a 
concern it is." 

Two producer organizations, however, 
have already evidenced concern. 

The National Association of Indepen- 

dent Television Producers and Distribu- 
tors showed its misgivings in a petition it 
filed with the commission. It asks the com- 
mission to reconsider its "open skies" 
policy decision to the extent of requiring 
the carriers involved to obtain permission 
from the stations and distributors before 
relaying syndicated programing in accord- 
ance with the commission's order. 

NAITPD said the condition is needed if 
the FCC, "in its entrancement with the 
prospect of unlimited public enjoyment of 
golden eggs," is not to take an action 
"which renders the gold bird of origin an 
endangered species." The proposed condi- 
tion, it said, offers a solution to the poten- 
tial problems of stations unenthusiastic 
about the prospect of "going national" 
without involvement in the decisional pro- 
cess, and gives voice to syndicators 
"whose product is the essential subject 
matter of the entire scheme" but who 
have nothing to say about the private and 
regulatory actions that will determine the 
product's life cycle. 

Long a staunch opponent of supersta- 
tions has been the Motion Picture Associ- 
ation of America. The MPAA in various 
filings with the FCC has claimed the trend 
is both a defeat for localism and for the 
amount of programing available. 

Its filings have concluded that "satellite 
delivery systems can be expected to result 
in the importation of national supersta- 
tions with super- expensive programing 
made possible by a national advertising 

base against which many local stations will 
not be able to compete." 

The MPAA also has charged that a 
reduction may come in "the over -all quan- 
tity of television programing.... If 
superstations are allowed to develop at the 
expense of local television outlets, the 
economic base necessary to support pro- 
gram production will shrink...." 

Other concerns arise from individual 
distributors. From the Hughes Television 
Network, for example, came the question 
of what happens to sports events that are 
syndicated. 

The subject of wrcG's new rates also 
came up with several distributors who 
claim that a superstation should be ex- 
pected to pay more if, like WTCG, it is col- 
lecting more from advertisers. Sandy 
Frank, for one, said that if he did change 
his policy and began selling to WTCG, the 
station "would have to give compensa- 
tion" commensurate with its superstation 
status. Another distributor said: "No mat- 
ter how much a Ted Turner would pay us, 
he couldn't pay us enough." He added that 
a sale to wrtG has "got to hurt us" in 
making future sales. 

At basics, however, CPT's Mr. Horowitz 
would agree with Viacom's Mr. Andrews 
that in business it's still the same game. 
On prices, he said, "Your attitudes don't 
matter. The marketplace will prevail." All 
the talk that a superstation should pay 
more while the superstation says it 
shouldn't he called "part of the rhetoric." 

There's still time to enter 
The Journalism 
Awards Competition 
for distinguished service 
in health reporting 
sponsored by the 
American Chiropractic 
Association. Cash prizes 
and medallions of merit 

will be awarded 
° for category 

entries in 
newspaper, 
magazine, radio 
and television. 

If you have been responsible for 
a program or story that is meri- 
torious in bringing public attention 
to the health needs of our nation 
... if your work has served to moti- 
vate your community to a better 
understanding of a health problem 
... if your efforts promoted health 
and welfare, your story or program 
should be entered in this compe- 
tition. Enter your own program or 
nominate colleagues' programs for 
awards. 

Closing date for 1978 compe- 
tition is March 1, 1979. 

For Rules and Entry forms, write to: 

Journalism Awards 
American Chiropractic Association 
2200 Grand Avenue 
Des Moines, Iowa 50312 

Broadcasting Dec 18 1978 
71 

Plan also to do a suitable 
work for the calendar year 1979 

and enter before March 1980. 


