
Home -grown experts. WvoxtAMl New Rochelle, N.Y., assigned its election night coverage 
to two prominent political figures from its Westchester community: Democrat Ogden R. 

Reid (c), former congressman and ambassador to Israel, and Republican Edwin G. 

Michaelian (r), director of Pace University's Institute for Sub -Urban Governance. They 
teamed with Peter Allen (I), wvox director of special programs, for five hours of analysis as 
the returns were counted. 

Utley with the Democratic National Com- 
mittee. 

Others filing remotes were Don Oliver 
and Judy Woodruff in Atlanta; Kenley 
Jones in Plains, Ga.; Carol Simpson and 
Eric Burns in Cleveland; Al Johnson and 
Mike Jackson in Chicago; George Lewis 
and Brian Ross in Indianapolis; Charles 
Quinn in Mineneapolis; Rick Davis and 
Don Harris in Los Angeles and Lee Mc- 
Carthy and Richard Hunt in New York, 
assigned respectively to the headquarters 
of Daniel Patrick Moynihan and Senator 
James L. Buckley (R- C- N.Y.). 
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NBC throws in 
the towel on 
all -news NIS 
'$10- million risk' turns out 
to be a bad one; subscribing 
stations will have about 
six months to make transitions 

NBC Radio's pioneering all -news opera- 
tion, News and Information Service, will 
be terminated by mid -1977 after two years 
and more than $10 million in losses. 

Jack G. Thayer, president of the radio 
division, said an "intensive year -end 
review" by his division and NBC manage- 
ment "clearly indicated that despite our 
best efforts to provide an innovative na- 
tional all -news service and to support it 
with heavy promotion," NIS had not at- 
tracted enough station subscribers and 
consequently not enough audience to 
justify its continuation. 

"More important," he added, "recent 
projections demonstrate that NIS will not 
reach satisfactory levels in future years. 
The unavoidable conclusion is that there is 
no long -term future for NIS as a national 
service." 

Mr, Thayer said NBC Radio is "explor- 
ing various approaches to provide an or- 
derly transition for subscribing sta- 
tions" -all of which had scrapped existing 
formats, which in most cases meant dis- 
posing of regular on -air personalities and 
expanding their local news operations to 
make the transition to NIS. Now they have 
approximately six months in which to 
reverse that process. 

The NIS subscribing stations were 
notified of NBC's decision by telegram 
about noon last Wednesday. Mr. Thayer 
and Robert Mounty, vice president and 
general manager of NIS, were on the 
telephone throughout Wednesday after- 
noon in an effort to talk personally with 
managements of all the stations that day.. 

"Notice of termination," Mr. Thayer's 
statemént said, "will be given in the near 
future, which will start the final six -month 
contract period of service. We are prepared 
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to work with the stations to help them 
through the transition period." 

NBC officials estimated that about 300 
men and women had been brought in to 
work on NIS before it commenced opera- 
tions June 18, 1975. They said every effort 
will be made to absorb "as many as possi- 
ble" in other areas of NBC. 

The NIS executives and staff got the 
word late last Wednesday morning, im- 
mediately after the decision -said to have 
been reached late the preceding week - 
has been cleared with the NBC board. 

NIS has fallen far short of expectations. 
Projections for "reasonable growth," Mr. 
Thayer said, had assumed 150 subscribing 
stations and 750,000 listeners as of the 
end of 1976, after 18 months of opera- 
tions. Instead, NBC sources said, subscri- 
bers are now down to 62 and the audience 
is around 200,000. 

NIS had 33 subscribing stations on line 
when it commenced operations in June 
1975 and seemed confident of getting the 
total to 80 within three months (BROAD- 
CASTING, June 16, 1975). But more than a 
year later the on -air total was only 64, 
although five others had been signed for 
future starts. As NBC's announcement 
last week noted, "while some subscribing 
stations have had success with the new 
service, others have withdrawn and many 
have not achieved expected audience 
levels." 

As a rule, one official said, those that 
have been successful are those that paired 
the NIS national service with strong local 
news, while the less successful ones have 
seemed more indifferent toward their local 
news operations. 

Failure to attract more subscribers was 
only part of what one NBC official 
described as "a double whammy" that 
befell NIS. The other half was that NBC - 
owned stations carrying NIS were compet- 
ing with strong, established news opera- 
tions in their markets. 

Just how much the double whammy had 
cost NBC could not be ascertained. NBC 
officials wouldn't say what the losses were. 
But at the outset NIS was described 
unofficially as "a $10- million risk," and 
one source indicated last week that the 
losses thus far have gone well beyond that 
figure. 

NIS, staffed by NBC News, programs 47 
minutes of every hour, 24 hours a day. 
Subscribers pay a fee based on market 
size -the range originally was put at $750 
to $15,000 a month -and must use at least 
30 minutes of each hour's NIS feed. There 
are 18 commercial positions per hour, with 
the stations getting 14 and NIS four. 

Herbert S. Schlosser, NBC president, 
emphasized that "although this new ven- 
ture has not succeeded, NBC's commit- 
ment to radio remains strong. In the last 
year, NBC Radio has made significant 
progress in strengthening the NBC radio 
network and the NBC -owned music sta- 
tions. 

NBC officials made clear that Mr. 
Thayer should not be faulted for his part in 
NIS. "He's done a good job, and Bob 
Mounty has too," one executive asserted. 

He recalled that Mr. Thayer was brought 
in as president of NBC Radio to do two 




