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DISC JOCKEYS GET SERIOUS 
New organizing session set for Milwaukee 

About 75 -100 disc jockeys are ex- 
pected to attend the 'organizing con- 
vention" of the proposed International 
Assn. of Disc Jockeys and Music Pro- 
grammers this weekend (July 18 -19) 
at the Milwaukee Inn in Milwaukee. 

The meeting stems from the renewed 
efforts to organize such a group during 
the Second Annual Radio Programming 
Seminar and Pop Music Disc Jockey 
Convention sponsored by the Storz Sta- 
tions in Miami Beach. The consensus 
there was that such an organization 
move is premature (BROADCASTING, 
June 8, 1) . 

A total of 30 advance registrations 
were in hand as of last Wednesday 
(July 8) for the Milwaukee gathering. 

Again in the center of the organizing 
effort is Bill Gavin, San Francisco -based 
program consultant whose clients in- 
clude McCann -Erickson and Lucky 
Lager beer. Mr. Gavin, chairman of 
the organizing committee, reported his 
group is composed of 52 disc jockeys 
and programmers, including those who 
signed during the Miami Beach conven- 
tion and those who have volunteered 
since that time. 

A California organization meeting 
was to be held in Hollywood Saturday 
(July 11) to which disc jockeys, station 
management and record company rep- 
resentatives were invited. However, 
there will be no record company partici- 
pation during the Milwaukee meeting 
and major record firms in New York 
last week confirmed they had received 
no invitations and did not plan to at- 
tend, even to proffer post- business ses- 
sion hospitality. 

Response `Warm but Limited' Mr. 
Gavin said the advance response has 
been "very warm, but limited in num- 

ber." He said "we've received more re- 
quests for information than member- 
ship applications, but this is what we 
expected." Mr. Gavin reported "there 
is a strong feeling that the association 
should remain independent of record 
company financing." 

Contributions offered by chain sta- 
tion operators also have been turned 
down so far, Mr. Gavin said. If record 
firms later are allowed to participate, he 
thought, it might be similar to the 
honorary membership status which they 
enjoy in the country music disc jockey 
association. 

Mr. Gavin said it is the hope of the 
proposed association to place the disc 
jockey in the position of being able to 
deal with the record companies "as an 
industry," rather than on an individual 
basis. But he does not expect the asso- 
ciation to go so far as to adopt a "code 
of ethics" or to engage in the "policing 
of the practices" of record firms' plug- 
ging or disc jockeys' response to this 
promotion pressure. 

The association, however, "can work 
out a lot of problems," he felt. Such 
tough issues as the competitive record 
promotion problem, and the exposure 
of new record product can be discussed, 
he said. 

Radio's Obligation to Record Firms 
Also, "what responsibility the radio 

industry owes to the record industry" 
for providing "free of charge" the 
major portion of today's radio program- 
ming material can be explored, he said. 
This is a two -way street, he noted. The 
association also would help give the 
smaller market disc jockey "a worth- 
while professional stature," he said. 

In other quarters there also was hope 
that the association could provide the 
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disc jockey with the public relations 
help needed to enhance his local stature 
and to avoid the "bad consumer press" 
which the Miami Beach convention 
suffered. Caution was emphasized, how- 
ever, that the group must keep clear of 
all taint of "unionism" because "we are 
not out to fight management." Opinion 
appeared mixed whether the Milwaukee 
meeting will actually result in formal 
organization, but those going were said 
to be doing so with an "open mind." 

SAG isn't rushing 
merger with AFTRA 

The position of the Screen Actors 
Guild board on the proposed merger 
with American Federation of Television 
& Radio Artists is spelled out in the 
union's new monthly magazine, Screen 
Actor, dated August 1959. 

Noting that the merger question is 
causing much discussion among actors, 
the SAG board reports that two 
assumptions not based on fact fre- 
quently crop up: that SAG "has en- 
dorsed the proposed merger . . . and 
that merger is inevitable and will be 
accomplished within a few months." 

Stating that "the board believes that 
consideration of merger without a 
specific merger plan is meaningless," 
the editorial goes on to remind mem- 
ber readers that the boards of SAG and 
AFTRA have jointly retained David L. 
Cole to conduct a study on the feasi- 
bility of a merger and to develop pos- 
sible merger plans. 

"SAG and AFTRA are like two 
large, friendly families living in separ- 
ate houses with members of both 
families constantly exchanging visits," 
the board states. "AFTRA and some 
SAG members have suggested both 
families could save money, be more 
comfortable and operate more efficient- 
ly if we both moved into a larger 
house -which has not yet been built. 
As the responsible heads of one of the 
two families, we are not willing to 
commit ourselves or even to express 
enthusiasm for the new house until 
we have seen the architect's plans, 
read the contractor's bids, carefully 
examined the comforts and con- 
veniences and most soberly considered 
the costs. 

"To adopt any other course would 
appear to us to be imprudent and would 
bring seriously into question our judg- 
ment in the exercise of our responsi- 
bilities," the board concludes. 

The new magazine, a slick paper 24- 
page job, also contains a list of ques- 
tions which indicate the magnitude of 
the merger problem. 

BROADCASTING, July 13, 1959 




