
Spring planting National Assn. of Tv & Radio Farm Directors invited 
representatives of New York agencies to the city's Town Hall for its first 
Madison Ayenue sales presentation. The session was the major attraction 
in the group's annual spring- summer convention (BROADCASTING, June 22). 
Phillip Alampi, secretary of agriculture for the state of New Jersey and 
former president. of NATRFD, is shown pointing to a list of sponsors of 
the sales presentation. Pictured with Mr. Alampi are (1 to r) : Louis 
Kennedy, Kenyon &.Eckhardt; Raymond Jones, Young & Rubicam; Richard 
Vorce, J. Walter Thompson, and Charley Slate, farm service director for 
East Texas Network. On far right is Mal Hansen, former farm service 
director for WOW -AM -TV Omaha, who addressed the audience of agency 
personnel. 

dren. The stations announced that 
they would give a phonograph record 
for each plastic bag handed in to the 
studios. WJBW had the cooperation 
of record companies in its campaign. 
WTIX had disc donations from other 
Storz stations and local record dis- 
tributors. Both stations gave away 
many thousand records in return for 
plastic bags. 

Drumbeats 
An estimated 20,000 postcards from 

listeners were received in the first three 
days of a $100,000 sweepstakes by 
WABC New York. Planned initially to 
run for a 13 -week period, the giveaway 
is called the "7 -7 -0 Sweepstakes." A 
total of 770 (the station's number of 
kilocycles) prizes are being given 
away in drawings every hour of the 
broadcast day. Announcements urge 
listeners to write their . names and ad- 
dresses on postcards, along with any 
number from 1 to 770. Those whose 
names are drawn are asked to phone 
a special exchange to identify the voice 
of a famous personality. Correct 
guesses valued from $25 to $4,000. 

90 (FANFARE) 

WKMH Detroit -Dearborn (key sta- 
tion of the Knorr Broadcasting Co.) 
announced its affiliation with CBS with 
one of the "largest" outdoor display 
campaigns ever conducted by the Trans- 
portation Advertising Co. Besides car 
cards inside hundreds of buses and the 
usual outdoor displays, the fronts of 
buses were used for the first time in 
Detroit's history, reports WKMH. 

WANE -TV Fort Wayne, Ind., placed 
large tv Game of the Week schedules 
in 200 local barbershops. To get the 
strategic exposure, WANE -TV first 
presented barbers with gift packs of 
Falstaff beer (sponsor of the Saturday 
and Sunday games), and products of 
other WANE -TV advertisers. Ticket - 
size game schedules were left for cus- 
tomers. 

Six months from Christmas day 
KADY St. Charles, Mo., programmed 
90 minutes of Yule music on its Songs 
'til Sundown. The announcer wished all 
a Merry Christmas and promised a box 
of Christmas candy to the first three 
listeners to telephone a return greet- 
ing. KADY got 26 replies in 15 
minutes. 

WWVA Wheeling, W. Va., passed 
out 10,000 copies of its printed schedule 
at the local home show. Numbers 
printed on each copy to tie in a broad- 
cast promotion Later WWVA drew a 
lucky number, announced on the air, 
to entitle the holder to a console radio - 
phonograph. 

KDEO San Diego, Calif., capitalized 
on a transit strike to get its call letters 
in evidence on commuter traffic ar- 
teries. Those without transportation 
were instructed to letter "KDEO" on 
foot -long paper signs. Any motorist 
who picked up a sign -carrier was en- 
titled to present the sign later at the 
studios, endorsed by the rider, and re- 
ceive in exchange a free pop record. 

Bryce Bond, WNOR Norfolk, Va., 
disc jockey, put in 111 hours and 17 
minutes without sleep for an appliance 
firm. He did the stint in a glass broad- 
cast booth and took no barbiturates. 

. WKBZ Muskegon, Mich., has re- 
formatted its 8-p.m.-midnight period for 
an adult audience with Studio 85 (850 
kc). Music is interrupted only for news 
on the hour and for commercials be- 
fore and after each 25- minute segment. 
These are limited to 45 seconds. 

To exploit a personal appearance by 
Raymond Burr, star of Perry Mason 
(CBS -TV, Sat., 7:30 -8:30 p.m. EDT), 
WFMY -TV Greensboro, N.C., found 
two Perry Masons among the local 
audience. They were a father and son 
from Martinsville, Va. 

The Police Academy Award feature 
of KOMA Oklahoma City has attracted 
a private investigation firm as sponsor. 
The Commercial Bureau of Investiga- 
tion, which operates in Oklahoma City 
and Tulsa, has bought a saturation 
schedule on the series of salutes to area 
policemen. 

KSAY San Francisco has added in- 
store merchandising announcements for 
food advertisers. The service, by Sound 
Advertising Co., San Francisco, is in 
supermarkets. It offers background 
music and a 35 -word announcement 
hourly for each advertiser. 

When WBZ Boston entertained vis- 
iting executives of Am Radio Sales 
Representatives, guests were packed 
into a paddy wagon for a police - 
escorted ride from studios to their 
hotel. The station also showed the 
delegation around town and gave a 
party in their honor. 

The first annual Bald Head Beauty 
Contest has been concluded by WRAL- 
TV Raleigh, N.C. Barbers submitted 
pictures for the competition, with the 
winner receiving a room air conditioner 
and his barber a portable television set. 
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