
Lookin' & Listenin' Panama 
Records' hostess Kay Moran 
catches a tune from Storz Sta- 
tions' WQAM Miami with the de- 
velopmental model radio eye- 
glasses which were put on display 
by their designer, Semiconductor 
Components Div. of Texas Instru- 
ments Inc., Dallas, during the sec- 
ond annual disc jockey convention 
in Miami Beach (see story, page 
93). Tiny plastic earplug is nearly 
invisible in Miss Moran's ear. Ra- 
dio eyeglasses have volume con- 
trol and pre -set tuning, play 100 
hours on single battery in right 
temple piece. Texas Instruments 
made six pair especially for Storz 
Stations to be used as gifts and 
to show miniaturization progress. 
The division normally designs 
circuits only for such devices. 

lars may be siphoned off later to broad- 
cast media. 

Reaction by other electronics manu- 
facturers to Admiral's re -entry into 
color was not immediate last week. 

Motorola's executives reportedly 
held a closed meeting Wednesday to 
discuss the color tv situation and its 
overall 1960 product line, to be un- 
veiled to retailers in July. Zenith had 
no official comment on the action, but 
its position -that color television is not 
yet ready or feasible -was represented 
as practically unchanged. Zenith has 
been working on a color prototype for 
several months and has promised it will 
get into commercial production as 
market demand dictates. 

The position was reiterated by L. C. 
Truesdell, vice president for market- 
ing, at Zenith's international distribu- 
tors' convention in Chicago. 

A Motorola spokesman told BROAD- 
CASTING his company still feels there 
has been no "major breakthrough" yet 
on color tv and that its emergence as a 
full- fledged medium will be a "gradual 
evolutionary process." 

Among reasons he cited the possi- 
ble desirability of a one -gun tube, 
simplified circuitry and other refine- 
ments, plus a price reduction from the 
present $495 to a maximum $300 or 
$350. Meanwhile, Motorola is continu- 
ing to produce a token quantity of tint 
models as demand dictates. 

The last official statement by a 
Zenith official on prospects was that de- 
livered by Hugh Robertson, its presi- 
dent, in the company's annual report to 
stockholders March 6. Along with toll 
tv, he observed that "improved and in- 
creased programming would also be a 
stimulant to the future public accept- 
ance of color television if it is com- 
bined with a more realistic pricing ap- 
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proach which would make the public 
understand that color will have to be 
a deluxe supplemental service for many 
years in the future rather than an im- 
mediate replacement for monochrome 
television." 

Progress on the single -tube color set 
-still a gleam in the eyes of electronic 
engineers working on a prototype that 
can be mass produced at a cost close to 
the monochrome price -was reported 
by Paramount Pictures President Bar- 
ney Balaban at last week's stockholders 
meeting (also see story, page 86). 

Paramount's chromatic labs is devel- 
oper of the Lawrence tube with work 
proceeding on a prototype receiver by 
Allen B. DuMont Labs. 

Mr. Balaban said Paramount had 
been "pressing" the experts to solve ex- 
isting problems at mass production costs 
of not more than 25% greater than 
black and white, and that they were 
"near" the goal. For enthusiastic accept- 
ance, he said, color tv must have bright- 
ness qualities (use under all viewing 
conditions), reliability (so wife and 
child could tune the set at all times) 
and color purity (accurate, "brilliant" 
reproduction of the original scene). 

Ampex sales up 45% 
Sales of Ampex Corp. for the fiscal 

year ended April 30, 1959, totaled 
$43,691,000, up 45% from the $30 
million reported for the previous year, 
George I. Long Jr., Ampex president, 
said last week in his annual report. The 
audit for fiscal 1958 won't be completed 
for several weeks, he said, but prelimi- 
nary figures indicate the net after taxes 
will exceed a previous estimate of $2.5 
million. Net for fiscal 1957 was $1; 
540,000. The outlook for fiscal 1959 is 
excellent, Mr. Long said. 
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