
SALES 
WINNER 

in 
BATON ROUGE! 

"Champ" Tells 'em 

and the 

"Champ" Sells 'em! 

No more potent salesman in the Baton 
Rouge trade area than WAFB -TV ... 
"The Champ" when it comes to Rat- 
ing, and The Champ" when it comes 
to merchandising. 
WAFB -TV's rating leadership is 
nearly 5 -to -l. WAFB -TV's merchan- 
dising leadership is unsurpassed. 
For example: 

ROUND 1 

First place winner in "Lucy 
Show" competition with o 
double first prize for special 
merchandising job. 

ROUND 2 
First place in Screen Gems, 

- Inc. contest on program 
promotion. 

ROUND 3 
Finished in "top four"in pro- 
motion contest sponsored 
by "Frank Leahy and His 
Football Forecasts." 

ROUND 4 
WAFB -TV's only entry was 
second place winnerin 1956 
Billboard promotion contest 
for "network programs." 

A 
,. F 

TII 
CHANNEL 28 
RIit 2 

WAFB AM -FM 
CBS-ABC 200,000 WATTS 

Reps : C a I I 
Adam rommg, NflenI el Clarke 
Brown in South end Sthwest 

GOVERNMENT 

to ensure that the source of programs be identi- 
fied, Comr. Bartley declared. 

He added: 
"The obvious intent of Congress ... was that 

the public is entitled to know the true identity 
of the source of a particular program. It 
would have been idle gesture for them merely 
to have required a sponsor to name its product; 
that comes naturally -and at times repetitiously. 
This action is obviously aimed at the more 
subtle types of propaganda. It is based on the 
belief by Congress that if the true identity of 
the source of such propaganda is known, the 
public will be better able to evaluate it. In this 
field, the Commission has an affirmative duty, 
in my opinion, to see to it that licensees carry 
out the provisions of the law to the letter." 

Speaking of the responsibility of broadcasters 
to present both sides of a controversial issue, 
Mr. Bartley asserted that the broadcaster should 
seek out and develop with responsible indi- 
viduals, groups and organizations programs re- 
lating to public issues. 

And, Mr. Bartley continued, when the broad- 
caster takes an editorial position -and he ad- 
vocated that broadcasters should not be re- 
luctant to do so-he should not only identify 
it as such but take "affirmative" steps to see 
that equal time is afforded all other sides of the 
question. 

"News bias is anathema. I think that 'news- 
slanting' by a broadcaster is an abuse of the 
license privilege which cannot and should not 
be condoned by the Commission under any 
circumstances," he said. 

Broadcasters should help Congress familiar- 
ize itself with the questions involving program 
control policies, Comr. Bartley said. He seemed 
to imply without directly stating that the Com- 
mission may be considering asking Congress 
to spell out in more detail and with greater 
specificity the Commission's jurisdiction over 
programming. 

Comr. Bartley was appointed in March 1952 
to serve out the remainder of the term of then 
FCC Chairman A. Wayne Coy. Mr. Bartley 
was then serving as administrative assistant to 
his uncle, Rep. Samuel Rayburn (D- Tex.), 
speaker of the House of Representatives. 
Shortly after formation of the FCC, Mr. 
Bartley was director of its telegraph division. 
Later he was with the Securities and Exchange 
Commission, a vice president of the Yankee 
Network, director of war activities and govern- 
ment relations of NARTB (then NAB), secre- 
tary- treasurer of Fm Broadcasters Inc. and 
when FMBI was merged with NARTB, direc- 
tor of its fm department. 

FCC MISSED ITS CHANCE, 
DOERFER SAYS IN DISSENT 
MAJOR DISSENT by FCC Comr. John C. 
Doerfer accompanied the FCC's announcement 
Thursday that it had approved the $850,000 
purchase of WQAM -AM -FM Miami, Fla., from 
the Miami Herald -John Kinght interests by 
Todd Storz' Mid -Continent Broadcasing Co. 
[LOT, July 231. 

The Commission, Comr. Doerfer charged, 
lost an opportunity to determine once and for 
all whether it has the power to consider pro- 
gramming and, if so, what the criteria for such 
consideration should be. 

It was understood, however, that the Com- 
mission had agreed to look into this question 
after it resumes regular meetings Aug. 29 fol- 
lowing its 30 -day summer recess. 

The FCC's announcement on the WQAM sale 
came two weeks after the Commission, by a 
4 -3 majority, voted to approve the transfer. 
The WQAM sale was made necessary by the 
Knight group's ownership of 42.5% of ch. 7 
WCKT (TV) Miami. WCKT also is owned 

Storz Ends Giveaway 
DISCONTINUANCE of Mid -Continent 
Broadcasting Co.'s Lucky House Num- 
ber syndicated promotion was ordered 
last week by Todd Storz, president of 
Mid -Continent. 

In a letter to all stations leasing the 
promotion, Mr. Storz cancelled the con- 
tracts, and asked that all contest mate- 
rial be returned to Mid -Continent. Can- 
cellation clause in the contracts requires 
30-day notice. 

Mr. Storz explained that Mid -Con- 
tinent was cancelling the promotion 
solely because of the questions raised by 
the FCC regarding the propriety of this 
type of programming. The questions 
were raised in Mid -Continent's $850,000 
purchase of WQAM -AM -FM Miami 
from the Miami Herald -John Knight in- 
terests (see separate story, this page). 

Stressing that the legality of the con- 
test has not been questioned by the FCC 
or by state authorities, Mr. Storz con- 
cluded: 

"We find it exceedingly difficult to in- 
terpret the Commission's feelings regard- 
ing these matters, and we are not pre- 
suming to say that they are even definitely 
opposed to the broadcasting of such a 
contest as Lucky House Number. How- 
ever, we would never want to be in a 
position of causing any station difficulty 
with the Commission, either directly or 
indirectly, and we have made the con- 
test available to other stations only as 
a service in response to repeated inquiries 
regarding its availability." 

42.5% by the WIOD -Miami News -Cox inter 
ests, with Niles Trammell, former NBC presi 
dent, holding the remaining 15 %. The FCC's 
grant of ch. 7 was conditioned on the disposal 
of one of the two radio properties. 

The Commission, in a letter to both parties, 
emphasized that its approval of the WQAM 
transfer was based solely on Mr. Storz' July 16 
reply to its McFarland letter of July 11 and not 
on Mr. Storz' offer July 19 to discontinue im- 
mediately all contests, giveaways and other 
audience -building promotions. 

The FCC originally told Mr. Storz that a 
hearing might be necessary because the "pattern 
of operations" in his other stations raised ques- 
tions regarding the "purchasing" of listening 
audiences and that its apparent success might 
act as an inducement to other broadcasters to 
emulate this activity. This might, the FCC said, 
"limit the ability of station licensees to provide 
the service they consider necessary to meet the 
tastes and needs of their communities and re- 
sult in a deterioration in the quality of the serv- 
ice previously rendered to the public." 

The McFarland letter alluded to the Storz 
promotions over WDGY Minneapolis, Minn. 

In recent months, WDGY Minneapolis and 
KOWH Omaha, both Storz stations, conducted 
"treasure hunts" which involved $105,000 in 
hidden checks. These drew large crowds, dis- 
rupting traffic and causing intense excitement in 
these cities [BT, June 18]. 

Storz also owns WTIX New Orleans and 
WHB Kansas City. 

Besides Comr. Doerfer, Comrs. Rosei H. 
Hyde and Robert E. Lee dissented to the 
WQAM sale. Comr. Bartley favored the grant 
after the majority had voted down his motiori 
to set the transfer application for hearing on 
the multiple ownership question. 

Comr. Bartley has called consistently for 
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