
ovr-.) 
film report 

Production . . . 

Newly incorporated, Wrather Tele- 
vision Productions Inc., Hollywood, 
is starting 13 half -hour sophisti- 
cated comedy TV film series, Boss 
Lady. Lynn Bari, film star, enact- 
ing leading role of feminine head 
of building contracting firm, is co- 
featured with film actors Glen 
Langdon, Nicholas Joy, Richard 
Gaines, Lee Patrick and Charlie 
Smith. Firm president Jack 
Wrather is co- producing with Bob 
Mann, writer of scripts, and Bill 
Russell director. 

* 

Howard Welsch, executive pro- 
ducer with Fidelity Pictures, plans 
to enter the TV field and inde- 
pendently produce a half -hour film 
series, The Lady From Lloyd's, 
built around a feminine investi- 
gator from Lloyd's of London. Ne- 
gotiations are being concluded with 
Constance Bennett, film actress, to 
portray "The Lady." Norman 
Foster, feature film director, has 
been signed to direct the series. 
Shooting will start June 1 at the 
Motion Picture Center. Each film, 
budgeted at $20,000, will contain a 
new cast apart from central figure 
of the title. 

After converting the recently - 
leased Marcel Theatre in Holly- 
wood to television, Filmcraft Pro- 
ductions plans production this 
month of The Bickersons, a half - 
hour TV film series based on for- 
mer NBC Radio program of same 
name, which will be filmed before 
live audience from theatre stage. 

William Rapp, owner- writer -di- 
rector of the radio package, will 
serve in the same capacity, with 
Isidore Lindenbaum, firm president, 
as executive producer, and Ferenz 
Fedor as production supervisor. 

New automatic camera control 
system, used by the company in 
filming John Guedel Productions' 
Groucho Marx Show for NBC -TV, 
will be utilized in this series. 

Availabilities . . . 

Olio Video TV Productions Inc., 
New York, has added seven films - 
three British and four American - 
to its feature list, now totaling 36 
titles available for TV. Titles in- 
clude: "Great Guy," "Man Who 
Lost Himself," "White Legion," 
"Wallaby Jim of the Islands," "The 
Man From Yesterday," "The Silver 

Darlings" and "You Can't Fool an 
Irishman." The entire group of 36 
is available in full -length and spe- 
cially- edited 26- minute versions. 

* s 

Sales . . . 

Durkee Famous Foods Div., Cleve- 
land (condiments), has started 
Dangerous Assignment, a half - 
hour TV film series produced by 
Donlevy Development Corp., Holly- 
wood, on KNBH (TV) Hollywood, 
May 1. Series on KRON -TV San 
Francisco for firm since first of 
year. Agency is Leo Burnett Co. 
Inc., Hollywood. 

s 

NBC's WNBT (TV) New York has 
acquired exclusive New York area 
rights to TV Disc Jockey Toons 
from Screen Gems Inc., New York. 
The series includes production num- 
bers, animated cartoons, panto- 
mimes and marionette routines, 
providing visual elements for use 
with latest popular record releases. 

s s « 

Film People . . . 

Douglas Fairbanks Jr. will portray 
his late father, the silent film star, 
in a new half -hour TV film series, 
Tales of a Wayward Inn, based on 
Frank Case's book dealing with 
theatrical and literary personnages 
who frequented Algonquin Hotel, 
New York. Co- producers are Hal 
Roach Jr. and Carroll Case. 

* « s 

Jane Wyatt and John Shelton, film 
stars, have been signed for Love 
Without Wings, half -hour TV film 
in Fireside Theatre series for 
Procter & Gamble. This carries 
through plan of Frank Wisher, 
producer, to include motion picture 
names in upcoming films. 

* s s 

Andy and Della Russell, night club - 
recording stars, have been signed 
by Arena Stars Inc., Hollywood, for 
half -hour TV film series with hus- 
band- and -wife format. The series 
will be filmed at Churubusco 
Studios, Mexico City, and financed 
by Don Frankel, oil and racetrack 
industrialist. 

s « s 

Andy Clyde, motion picture char- 
acter- actor, has been signed by In- 
terstate Television Corp., Holly- 
wood subsidiary of Monogram, to a 
long -term TV contract. The first 
major assignment will be Buffalo 
Bill, half -hour TV films starring 
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Jimmy Ellison in title role. Pro- 
duction started last week with 
Lewis Collins directing from a 
script by Joseph Poland. Vincent 
M. Fennelly is the producer. 

s s s 

John Archer, film actor, has been 
signed by Jerry Fairbanks Produc- 
tions, Hollywood, for starring role 
in America For Me, half -hour film 
for the Greyhound Corp., Chicago 
(transcontinental busses). Locale 
will encompass 16 states and film 
will be photographed in black and 
white for TV release. 

s s 
Harry Zimmerman, musical direc- 
tor, KHJ Hollywood, is to provide 
musical background from his origi- 
nal score for The Greatest Mother, 
special Mother's Day half -hour TV 
program being filmed by Jerry 
Fairbanks Productions, Hollywood, 
for Family Theatre presentation. 
Edward Paul, the firm's musical di- 
rector, will supervise a 32 -voice 
choir. 

s 

Ralph Winters, casting director 
with RKO Radio Pictures, to Ziv 
TV Programs Inc., Hollywood, in a 
similar capacity for all Ziv's TV 
film series. 

s s 
William Tinsman, casting director, 
Warner Bros., to Roland Reed Pro- 

NEW UTP SALES 
Shows Go to 8 Markets 

EIGHT recent sales in as many 
markets were reported last week 
for United Television Programs by 
Aaron Beckwith, sales director, who 
said that the husband -wife pro- 
gram, Double Play With Durocher 
and Day, leads the list with pur- 
chase in two markets and debut 
in a third. 

WJBK -TV Detroit, through W. 
B. Doner agency, bought the 
sports -discussion sèjes for the 
Michigan Wine Co., and KMTV 
(TV) Omaha purchased it for 
Storz Beer. The program started 
May 1 on WFBM -TV Indianapolis 
for the Fehr Brewing Co. with a 
special press party, at which plans 
for extensive merchandising-in- 
cluding autographed baseballs, 
sales displays, and a concerted 
radio -newspaper campaign -were 
announced. 

Big Town, program developed 
by Lever Bros. but offered to other 
advertisers in other markets 
through UTP, was purchased for 
WFMY -TV Greensboro, N. C., and 
WSAZ -TV Huntington, W. Va., by 
Streitman Biscuit Co. The 26 -week 
package will be distributed na- 
tionally on film in early October, 
Mr. Beckwith said, pointing out 
that it is currently available only 
to 29 non -Lever markets. 

Other sales were for Royal Play- 
house, a re -run of the Fireside 
Theatre series, to WDSU -TV New 
Orleans and KFMB -TV San Diego. 
WENR - TV Chicago purchased 
Hollywood Off -Beat, a half -hour 
private detective series starring 
Melvyn Douglas, and Movie Quick 
Quiz was signed for Dixie Cup 
sponsorship on WJZ -TV New York. 

ductions, Culver City, in similar 
capacity. 

s 
Elmo Billings, feature film editor, 
signed by Semaphore Film Corp., 
Hollywood, in a similar capacity on 
half -hour TV film series, Hot Rails, 
scheduled to go into production 
June 1. 

s s s 

Sol Lesser, who recently acquired 
travelogue library of Burton 
Holmes for TV and theatrical re- 
lease, has been named president of 
newly- incorporated Burton Holmes 
World Productions. Serving as di- 
rectors are Julian Lesser and Mr. 
Holmes. 

s s 
Mrs. Dorothy Clime Murray has 
been elected chairman of the board 
of directors for Werner Janssen 
Productions Inc., Hollywood. 

ONE CH. CITIES 
Monopoly Inference Answered 
MONOPOLY situations in TV- 
where a total of 902 communities 
each have but one TV channel allo- 
cated in the table of assignments 
accompanying the FCC's Sixth Re- 
port and Order [BST, April 14]- 
are no better or worse than similar 
situations existing in AM, accord- 
ing to FCC sources. Anyway, they 
say, it is a matter of the "nature 
of the beast" -radio waves propa- 
gation. 

FCC comments were solicited 
after some observers had pointed to 
the 902 single TV station cities 
under the allocation plan as in. 
stances of monopoly. Commissior 
reaction was along the following 
lines: 

Of the 902 single -station 
markets, 26 channels are reserves 
for non -commercial, educations: 
stations in "primarily education 
centers." 

There are 970 cities whicl 
have a single AM station in opera- 
tion today. 

Of the 1,360 radio communi 
ties in the U. S. (i.e. having one of 
more AM stations), about 250 have 
only 250 w daytime or part -time 
stations. 

Other points made by FCC off. 
cials, in countering monopoly in- 
ferences, are: (1) All TV channel: 
have not been assigned; it is pos. 
Bible to squeeze in more channels 
particularly UHF frequencies; (2) 
there is a question whether the 
communities with only one T` 
channel available are going to be 
able to support a TV station any 
way -the average population size 
of the 902 single -station TV com- 
munities is 9,300. 

WTVN (TV) Center 
WTVN (TV) Columbus' ultra- 
modern Television Center will be 
ready for occupancy shortly after 
May 15, Edward Lamb, station 
owner, announced last week. Russell 
Mock, WTVN promotion director . 

is arranging formal opening de- 
tails. 
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