
Business as Usual 
Is Network Policy 
Agencies Believe That FCC 
`Can't Get Away With It' 
CONFIDENCE that the FCC "can't 
get away with" its attempted re- 
vision of network broadcasting and 
that NBC and CBS will "win out 
in the end" seemed general among 
New York advertising agency ra- 
dio executives last week. While 
their curiosity over the Commis- 
sion's action as reported in the 
Sunday papers caused them to 
swamp NBC and CBS with calls 
on Monday, they seemed generally 
satisfied with the assurances re- 
ceived that the ruling would be 
fought by every means available 
and that in the meantime their 
clients' programs would be broad-. 
cast on the same basis as before. 

Just how the networks will pro- 
ceed to combat the new FCC rule 
was not known. Network officials 
stated that the 150 -page report is 
being carefully studied and that 
plans to block the carrying out of 
its provisions must wait until this 
analysis has been completed. But 
that the ruling will be fought there 
is no doubt. 

Niles Trammell, NBC president, 
told a special meeting of all NBC 
salesmen, Red, Blue and spot, 
that they could offer their clients 
assurance of business as usual for 
a long time to come. 

Edgar Kobak, vice -president in 
charge of the Blue network, which 

AT DEDICATION of the new Vultee airplane plant in Nashville, two 
networks carried pickups and WSM had an exclusive plane -ground pro- 
gram featuring Wendell Willkie, who is having a parachute buckled on 
prior to the flight in an observation plane. With him are Richard Miller, 
Vultee president; Mrs. W. P. Cooper, mother of Governor Cooper of 
Tennessee; Davis Cobb, WSM announcer; Jack Stapp, program director, 
and Aaron Shelton, engineer. 

the new regulations would divorce 
from NBC control, on Tuesday is- 
sued a memo to his staff stating 
that "whatever we decide to do will 
be done for the complete protection 
of the public, our company, our em- 
ployes, our advertisers, our sta- 
tions and our talent. We have not 
knowingly been guilty of any 
wrongdoing and any mistake which 
we may have made will be found to 
be of the head and not of the heart. 

"So hold your heads high -go 
about your business in your regu- 
lar way -sell and serve honestly- 
help to build the Blue to even 
greater heights." 

Browne to J -W -T 
BRADFORD BROWNE, radio actor 
and freelance director, will join J. 
Walter Thompson Co., Los Angeles. 
as producer of Gene Autry Melody 
Ranch program. replacing Tony Stan- 
ford, resigned. Mr. Browne will take 
over production of the show, spon- 
sored on CBS by William Wrigley Jr. 
Co., Chicago, for Doublemint gum, on 
May 18. 

McMAHAN FURNITURE Co., Santa 
Monica, Cal. (chain), heavy user of 
Southern California radio, is sponsor- 
ing a thrice -weekly quarter -hour news- 
cast titled The News Crier, on KFI. 
Los Angeles. Contract is for eight 
weeks, having started May 1. Ad Car- 
penter Adv. Agency, Santa Monica, 
Cal., has the account. 

RADIO ACTIVITIES 
AT WOMEN'S GROUP 

TWO special broadcasts on NBC 
and a radio session have been 
scheduled so far by the General 
Federation of Women's Clubs from 
its annual convention in Atlantic 
City, N. J., May 19 -26, while ne- 
gotiations are now in progress for 
several programs to be broadcast 
on MBS. 

The May 22 broadcast on NBC - 
Blue of America's Town Meeting 
of the Air will originate from the 
Convention Hall, the subject being 
"Is This Our War Now ? ". NBC - 
Red on May 23 will broadcast a 
talk by Mrs. John L. Whitehurst, 
president -elect of the General Fed- 
eration. 

Mrs. Harold V. Mulligan, radio 
chairman of the group, will con- 
duct the radio session May 22, at 
which time A. A. Schechter, NBC 
director of news and special events, 
will conduct a two -way conversa- 
tion with NBC foreign correspon- 
dents. 

Helen Hiett, NBC foreign repre- 
sentative now in this country, and 
Cesar Saerchinger, NBC news an- 
alyst, also will speak during the 
session. After the convention, 300 
regional, state and local radio chair- 
men of the Federation will come 
to New York to visit NBC's studios 
and hear Dr. James Rowland An- 
gell, NBC public service counsellor, 
and other executives. 

WOR, New York, from May 30 
through Labor Day is planning almost 
nightly broadcasts from Monte Proser's 
Dance Carnival in Madison Square 
Garden, New York. 
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