
production, and Bill Cosby was born again. 
There's not a big difference between Bill 
Cosby and Bugs Bunny, they're just lasting 
qualities of really terrific characters that 
people want to come back to." 

Nielsen's peoplemeter system has re- 
ceived no lower marks than it has in the area 
of measuring children's television. People - 
meter's detractors accuse the system of dis- 
enfranchising children from the measure- 
ment process as well as supplying inaccurate 
numbers. "The peoplemeter system is an 
incredibly poor device for measuring chil- 
dren viewers," said Rushnell. "It is so ridic- 
ulous a system that it should be cause for 
great alarm in many more areas than it 

already is." he said. 
According to Rushnell, of the 33 million 

children in the available audience, 43% are 
five years of age and under. That 43%, he 
said, "most research people concede cannot 
be accurately measured by the peoplemeter. 
Most five -year -olds can't tie their shoe- 
s ... and most three- year-olds can't make 
complete sentences. These children have the 
Nielsen people come into their house and 
expect them to punch themselves in when 
they watch TV, punch themselves out when 
they stop or when they go to the bathroom, 
punch in when a friend is watching with 
them, and also punch in the age of the 
friend." It is, he concludes, an unrealistic 
expectation. 

Rushnell said that if the children's seg- 
ment of the audience can't be measured, 
then they are in fact disenfranchised. "Who 
can reasonably target programs in a business 

for an audience 
that does not exist ?" he asks. 

In addition to the problems associated 
with younger children, the peoplemeter 
poses problems for older children as well, 
according to Rushnell. "A seven- or eight - 
year -old certainly knows enough to punch in 
and out as he has been told, but why should 
he ?" said Rushnell. "Nothing is going to 
happen if he doesn't. Children do things on 
the basis of incentives. So this whole means 
of rating children disenfranchises the youn- 
gest children and makes suspect the num- 
bers that come in from the older children," 
he said, adding: "I'm making this argument 
just as vociferously today when I've had 
three weeks of being number one in the 
peoplemeter as I did when the numbers were 
not the same last year." 

"It certainly is not a perfect system," said 
John Dimling, executive vice president, 
marketing, Nielsen, New York. "I hope that 
we will continue to improve it, but there are 
no major changes planned in the next six -to- 
12 months." Dimling said that Nielsen has 
been working on improving the system by 
educating the children better and improving 
the incentives for proper usage of the boxes. 
Nielsen has produced a videotape to instruct 
children and Dimling said that installers of 
the system are instructed to go over the 
procedures with each child in the household. 
In addition, the quality of gifts offered to 
children as incentive for proper recording 
has improved. Dimling said that Nielsen is 
also making follow -up phone calls to homes 
that show irregular viewing patterns, as well 
as asking parents to supervise their chil- 
dren's usage of the system. 

Dimling said that testing has shown that 
children are more accurately represented on 
Saturday morning than in the Monday -Fri- 
day early fringe time periods. One reason 
for the discrepancy, Dimling said, "is that 
we think there are more unattended children 
viewing in early fringe, or at least parents 
are less likely to be in the house. On Satur- 
day morning, it looks like the buttons for 2- 
to 5- year -olds are being pushed as well or 
better than 6- to 12 -year- olds." 

According to ABC's Rushnell, the inac- 
curacies of the peoplemeter system have 
caused some programing changes at CBS, 
NBC and at ABC as well. "As one looks at 
CBS and NBC, and their inclusion of more 
live- action programs, those aimed to the 
higher age, one would have to conclude that 
the peoplemeter is making more of a differ- 
ence here, and it certainly affected the way 
we programed here this year," he said. 
Rushnell said that ABC has made two 
changes in the way that they program be- 
cause of the peoplemeter. "What we did is 
say that we cannot believe this yardstick in 
terms of children's demographics, we will 
only guarantee household levels. And sec- 
ondly, if we can't believe in this yardstick, 
we're going to have to go with things that 
we believe in like Winnie the Pooh, Beanie 
and Cecil, Scooby, and expand our Bugs 
Bunny and Looney Toon library," he said. 

"Who knows if the numbers that put us 
number one are accurate or not, but we do 
have at least something that we can say with 
confidence that we think the kids are watch- 
ing because they have always watched these 
shows." 

One alternative, which has been dis- 
cussed with increasing frequency of late, 
has been the possibility of the networks 
either paring down, or entirely doing away 
with, their Saturday morning kids schedule. 

"It would be very difficult.to significantly 
alter your scheduling, to go after the adults 
and drop the children's audience," said 
CBS's Brockman. "It would require an enor- 
mous incremental investment for what may 
be limited returns. Thus far, the marketplace 
is still fairly healthy and we have done fairly 
well," he said. "It wouldn't be a cavalier flip 
to a different kind of programing," he said. 
"It would take some very deep investment, 
affecting both money and time on the part of 
the network to do that." 

"My feeling is that an advertiser who 
wishes to reach kids still has network televi- 
sion as his first opportunity to reach the 
most kids most consistently," said Rushnell. 
"I don't know that if you shifted your atten- 
tion to going after adult audiences that there 
is a resource of advertising dollars out there 
that would replace the advertising dollars 
that are there for children." he said. 

Columbia unveils Showcase I 

New film package includes 
'La Bamba' and 'Roxanne', be 
backed with big promotion push 

Barry Thurston, president of syndication for 
Columbia Pictures Television, was in New 
York last week giving rep firms and station 
owners a preview of Columbia Showcase I, 
Columbia's latest movie package. 

The 22 -film package, with such films as 
"The Karate Kid II," "St. Elmo's Fire," "La 
Bamba," "Roxanne" and "A Passage To In- 
dia," is "the strongest film package ever 
released by Columbia and competitive with 
any other released," said Thurston. The 
movies in the package, available to stations 
for airing in the fall of 1989, compiled 40 
Academy Award nominations. 

Prospective buyers are being shown an 
18- minute videotape of clips from films in 
addition to a glossy bound volume which 
includes a summary of each movie and pro- 
duction credits. Columbia has also compiled 
popular theme songs from some of the mov- 
ies on cassete tape to promote the package. 
Songs on the tape include "La Bamba" by 
Los Lobos, "Stand By Me" by Ben E. King 
and "Say You, Say Me" by Lionel Richie, 
from the movie "White Nights," which won 
the Academy Award for best original song. 

Another selling point, aside from the mar- 
quee value of the pictures, that Columbia is 
using to entice buyers, is an aggressive 
promotional and marketing cooperation pro- 
gram with the purchasing stations. Colum- 
bia will produce 10 -, 20- and 30- second 
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