
for a strip beginning in 1989. 
The New Monkees follows syndication of 

The New Gidget, placed by Colex in more 
than 100 markets. 

Tempo introducing 
`television mall' 
'Tempo Galleria' to offer viewers 
products tied into related programing 

Executives of Tempo Television Inc. an- 
nounced that the company will begin airing 
Tempo Galleria, a "television mall" consist- 
ing of 30- to 90- minute segments offering 
merchandise compatible with the programs 
airing during a specific daypart. And as part 
of the plan, Tempo will suspend all fees, 
offering its full 24 -hour schedule of enter- 
tainment and home shopping programing 
free to affiliates. 

(Currently, Tempo receives from one to 
five cents per subscriber, depending on the 
size of the system and the number of sub- 
scribers it has.) Anyone carrying the shop- 
ping service will receive a 6% rebate of all 
sales made in an affiliate's specific zip code 
area. Ed Drake, senior vice president for 
Tempo Enterprises, said that Tempo expects 
that the revenues from the home shopping 
revenues will surpass the suspended revenue 
from affiliates. 

Tempo will begin airing about four hours 
daily of different shopping shows in the 
coming months, expanding that to eight 
hours by January 1987, Tempo executives 
said. Tempo has signed an agreement with 
H &T Ventures Inc., an affiliate of Horn & 
Hardart Co., a direct mail merchandiser that 
mails more than 200 catalogues yearly, Tem- 
po said, adding that H &H operates a fulfill- 
ment center in Hanover, Pa., which will pro- 
cess the home shopping orders. 

The Galleria shows will be scheduled ad- 
jacent to Tempo's other programing -in- 
cluding its international features, finance 
and health programs, classic movies, how -to 
shows and sporting events -which Tempo 
Enterprises Chairman Edward L. Taylor said 
Tempo believes "will attract a high level of 
participation by viewers, particularly those 
who might not otherwise watch a full -time 
shopping network." 

Following Tempo's program on fishing, 
for example, it will present a home shopping 
program offering sporting goods, said Rich- 
ard Smith, president of Tempo Television. 
"We're now offering the cable industry a 
shopping alternative and providing busy 
viewers with conveniently scheduled times 
to purchase specific merchandise which di- 
rectly relates to their individual viewing 
preferences," Smith said. 

Two Tempo original productions, Jewelry 
Showcase and The Christmas Shop, are 
scheduled to be added to Tempo Galleria. 
Taylor said that Tempo's television station, 
WIHT(TV) Ann Arbor, Mich., will also pro- 
duce some of the shopping segments, as will 
H &Tand other merchandisers. Tempo is also 
negotiating preliminary contracts for syndi- 
cation sales with some independent televi- 
sion stations, Drake said, adding that it is 
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currently oolong in the top 20 markets. 1979. Tempo, which is received by about 12.8 
The home shopping business is not new for million homes, Drake said, currently offers 

Tempo Television, which has been offering about four hours a week of a home shopping 
such programs since it first began operation in program called Telephone Auction. 

Another `Three' for Taffner 
'Three Apartments' will be latest 
offspring of 'Three's Company' 
to be offered for syndication 

D.L. Taffner Ltd. has returned to its success- 
ful Three's Company format once again, for 
a spin -off of a spin -off. The new show, a 
first -run sitcom called Three Apartments, 
will debut in April 1987 and will star Nor- 
man Fell and Audra Lindley as the landlords 
of a three -unit apartment house. Fell and 
Lindley, who played the Ropers, the next- 
door neighbors in Three's Company, and in 
their own series spun off from that show, The 
Ropers, will return in those roles for the new 
series. Three's Company is the second most 
lucrative series in television history behind 
M *A *S *H, according to Taffner. 

The series will be produced by Taffner and 
is intended as a replacement for stations that 
carried The Ted Knight Show. That show, 
which began in April 1986, ran for 22 epi- 
sodes before the death of Ted Knight on 
Aug. 26 (BROADCASTING, Sept. 1). 

It was the ratings success of The Ropers 
that led Taffner to revive the series. A num- 
ber of stations that now carry The Ropers had 
requested more episodes of the show, ac- 
cording to Taffner. 

Three Apartments will include ample op- 

Antidrug action. The National Feder- 
ation for Decency, a Tupelo, Miss., orga- 
nization that monitors network televi- 
sion programs for sex, violence and 
anti -Christian stereotyping, has ex- 
panded its list to include portrayals of 
drug use. NFD believes "the positive 
portrayal of drug use on television pro- 
grams is an important contributing fac- 
tor to the drug problem" and is asking 
television viewers to report to it televi- 
sion programs that portray drug use, 
along with the network on which the pro- 
gram aired and the date the program 
aired. NFD plans to identify companies 
that sponsor programs portraying drug 
use and encourage viewers to boycott 
their products. "Television advertisers 
have been irresponsible in selecting 
the programs they help sponsor," said 
NFD Executive Director Donald Wild - 
mon. 
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Three's a Crowd 

portunities to bring in guest stars. The three 
apartments in the Ropers' house will be used 
to feature characters who appeared in 
Three's Company (John Ritter, Joyce 
Dewitt, Richard Kline and Don Knotts); in 
Too Close for Comfort (Jm. J. Bullock and 
Nancy Dussault), and in Three's a Crowd 
(Robert Mandan). Additionally, the Three's 
Company character of Chrissy Snow, origin- 
ally played by Suzanne Somers, may be re- 
vived by a different actress for the new se- 
ries. 

Taffner head Don Taffner said that two - 
year deals for 44 episodes of the show will 
be made on a cash- plus -barter basis, with 
Taffner keeping three 30- second spots. 

Combined with the 26 episodes of the The 
Ropers from its network run, there will be 70 
episodes that will be used as a strip in 1989. 
Taffner said it was holding discussions with 
two advertisers. 

Taffner said he hoped the show will be- 
come part of the NBC -owned station check- 
erboard (BROADCASTING, Sept. 29), in 
which case 52 episodes would be produced 
for a September 1987 start. Three Apart- 
ments has already met the NBC stations' 
first requirement for the checkerboard-be - 
ing sold for cash plus barter or barter. 

Taffner also announced that his company 
will be featuring a first -run half -hour action - 
adventure show at the NATPE International 
convention in January in New Orleans. 




