
on Nov. 15; "Return Engagement" with 
Elizabeth Taylor on Nov. 17; "Thief of 
Baghdad" with Peter Ustinov on Nov. 23, 
and "Fire in the Sky," a three -hour dis- 
aster epic with Richard Crenna on Nov. 26. 

CBS's made -for -TV entries include 
"First You Cry," starring Mary Tyler 
Moore as a woman with breast cancer, to 
air Nov. 8, while ABC plans "How to Pick 
Up Girls!" with Desi Arnaz Jr. on Nov. 3 

and "A Question of Love," about a child 
custody case involving a lesbian mother, 
on Nov. 26. 

Specials. They'll be sprinkled every- 
where, beginning with CBS's Cinderella at 
the Palace, with Gene Kelly as host on 
Nov. 2. CBS also plans animated specials 
with Bugs Bunny and Charlie Brown on 
Nov. 15, Hollywood's Diamond Jubilee on 
Nov. 11 and a "Star Wars" holiday special 
on Nov. l7. ABC has a Family Feud 
special on Nov. 6, a three -hour boxing tri- 
ple- header on Nov. 10 featuring Larry 
Holmes and Alfredo Evangelista fighting 
for the World Boxing Council heavyweight 
title, a Pat Boone family special and Sun- 
day night pro football game on Nov. 12 and 
a Battle of the Network stars on Nov. 18. 
NBC will weigh in with a musical version 
of Li'l Abner on Nov. 9, a Mickey Mouse 
50th birthday celebration on Nov. 19, a 
Frankie Avalon- Annette Funicello musi- 
cal on Nov. 21 and a Steve Martin special 
Nov. 22. 

CTW sets out 
to win children 
to science 
It announces development of 
new children's show it hopes 
will do for science what 
`Sesame Street' did for reading; 
$9.6 million budget for 65 shows 

An as yet untitled educational television 
series on science and technology aimed at 
the nation's 14 million 8- to- 12- year -olds is 
scheduled to premeiere on public broad- 
casting stations early in 1980. 

Children's Television Workshop, crea- 
tor of Sesame Street and The Electric 

Company is hoping the Public Broadcast- 
ing Service will schedule the program 
(ideally, midmorning and 6:30 p.m.) to 
enable it to attract classroom and 
after -school audiences. 

The project (65 half -hour programs) is 
budgeted at $9.65 million, and negotia- 
tions are still in progress between CTW 
and the Corporation for Public Broadcast- 
ing for $700,000. The major funder is the 
National Science Foundation, which is 
supplying grants totaling $3.5 million, and 
the only corporate funder is United Tech- 
nologies Corp., providing $2 million. 
Also, the U.S. Office of Education has 
budgeted $1.7 million and may have 
another $500,000 in fiscal year 1980. 
Another $1.2 million will come from 
CTW's self- support funds. CTW expects 
$750,000 (including the $700,000 from 
CPB) from public broadcasting sources. 

CTW president Joan Ganz Cooney said 
the workshop staff has been developing 
the series for more than a year. The target 
audience is the 8 -to -12 -year age range 
"because researchers have told us it is a 
critical age at which children's attitudes 
toward science are influenced -too often, 
negatively," Mrs. Cooney said. 

Playing directly on that curiousity, the 
magazine -style program will have weekly 
themes -often opposites or extremes (hot 
and cold, light and dark, powerful and 
weak, growth and decay) -which will be 
developed during the first four days. The 
final program each week will be a review of 
the first four. 

Samuel Gibbon, executive producer of 
Electric Company, said the series will 
touch on all major fields of science and 
technology, but will not be organized by 
disciplines such as biology, physics or civil 
engineering. It will be a "highly selective 
sampling of all the disciplines," he said. 

CTW's other two productions rely on 
repetition -an effective method of teach- 
ing such things as the alphabet -and 
animation. In this one (a name has yet to 
be chosen from among 200 or so 
possibilities), however, producers will 
show a great deal of material, with as much 
as possible from "the real world," 
although some animation will be used. 

CTW and other research indicates that 
by seventh grade (8 to 12 years old are 

INVESTOR 
CAPITAL AVAILABLE FOR ACQUISITION 

of 
RADIO AND CABLE PROPERTIES 

in 

SMALL OR MEDIUM MARKETS 
OWNERSHIP PARTICIPATION DESIRED 

Contact: 
Jim Hale SpaceCom. Inc., 444 Lafayette Rd.. St. Paul 55101 

Broadcasting Oct 30 1978 
44 

fourth to seventh grade ages), when most 
students begin science courses in schools, 
many already dislike science - especially 
girls and minorities. In one study of 
children in the sixth grade 25% of boys 
said they would consider careers in science 
and engineering, but only 3% of the girls 
were interested. 

The probable format of the show will be 
a live cast of three regular members who 
will be the bridge between format catego- 
ries and several regular departments. It 
may have a mystery adventure serial, 
drama, live action film, music, comedy 
and special electronic and film effects. 

Preliminary program development is 
almost complete. Dr. Keith Mielke, re- 
search director for the series, said more 
than 6,000 children have participated in its 
development, and many more will see test 
shows to give producers some idea of 
where to proceed. Production of five test 
shows is scheduled for the next few 
months, followed by evaluation and then 
full scale production in April. 

Program Briefs 

Foxx fix. ABC Inc. has agreed to drop $5- 
million -plus breach of contract suit against 
comedian Redd Foxx (BROADCASTING, 
Sept. 4) provided Mr. Foxx produces and 
delivers TV series pilot that ABC claims it 
is owed. ABC added that Rev. Jesse 
Jackson, head of Operation PUSH, was in- 
volved in meeting between ABC repre- 
sentative and Mr. Foxx. 
Live and growing. Season premiere of 
NBC -TV's Saturday Night Live on Oct. 7, 
featuring rock group Rolling Stones, was 
show's highest -rated premiere ever. It had 
12.5 rating, compared to premiere outings 
of 10.3 in 1977, 9.1 in 1976 and 6.7 in 
1975. 

Juice for TV. Orenthal Productions has 
been formed as TV production division of 
O. J. Simpson Enterprises, Los Angeles. 
First projects will be for NBC, following 
Mr. Simpson's signing five -year agree- 
ment with that network. Appointed execu- 
tive in charge of production was Daniel S. 
Mark, former vice president of business 
affairs, West Coast, for International Crea- 
tive Management. 
Nontaxable. Internal Revenue Service has 
ruled that income received by tax -exempt 
colleges and universities from sale of 
broadcast rights to football and basketball 
games is not taxable. Question of such tax- 
ability arose during regional IRS office 
audit of Southern Methodist University, 
Texas Christian University, Kansas Uni- 
versity and Cotton Bowl Athletic Associ- 
ation (BROADCASTING, Rine 20, 1977). 
IRS has now advised that broadcasting of 
sports events contributes to universities' 
tax -exempt purpose. 
Six join NBC Radio. Six new affiliates of 
NBC Radio Network: WADA(AM) Shelby, 
N.C.; WNPC(AM) Newport, Tenn.; 
WCLG(AM) Morgantown, W.Va.; KTIP(AM) 
Porterfield, Calif., and WTSA -AM -FM Brat- 
tleboro, Vt. 


