
Peter paid Paul 

EDITOR: Your article in the Nov. 17 edition 
related to 1974 radio revenue appears to 
report a number of decreases in total 
revenue within certain markets. 

I wonder if the figures represent a shift- 
ing of dollars rather than an actual 
decline. As example, among the top -10 
markets, it is reported that Detroit was off 
2.8% to $21.3 million in revenue. Yet the 
total revenue for independent FM stations 
in Detroit increased from $5.4 million to 
$6.6 million -easily offsetting the total 
decline reported for AM and AM -FM 
combinations. 

The gains reported by independent FM 
stations for 1974 over 1973 are substan- 
tially higher in many markets than the 
declines reported in revenues among the 
AM and AM -FM combinations. If my un- 
derstanding of the reported figures is cor- 
rect, now might be the appropriate time for 
the FCC to reorganize its presentation of 
this information and to report the totals of 
all revenue within a market. - Richard L. 
Kozacko, vice president, The Keith W Hor- 
ton Co., Elmira, N.Y. 
(Reader Kozecko's suggestion has been put to the FCC, and ac- 

cepted as valid. BROADCASTING has been advised that nest 
year's totals will follow his lead.) 

Doubter 

EDITOR: Amen to your "Q without A" 
editorial of Nov. 24. It is definitely disap- 
pointing to be nothing More than a set of 
figures on a print -out ( "What did you say 
your call letters were ? ") and then to know 
that the figures are nothing more than "in- 
consistencies." 

If the Broadcast Rating Council is going 
to "look into the problem" of inconsisten- 
cies in rating services, how about starting 
where they really exist - RADIO! -A. 
William Lee, vice president, WKMF(AM) 
Flint, Mich. 

Claque 

EDITOR: I'm amused that FCC officials 
considered the best of their West Coast 
public meetings to be that which saw the 
commission applauded by members of the 
public. ( "FCC encounters some trouble 
west of Denver," BROADCASTING, Nov. 
24). If they find their way to California 
again, I promise to clap a lot. -Bill Hart- 
man, Committee for Open Media, Oak- 
land, Calif 

The Trojans `Monday Memo' 

EDITOR: I read with interest the Nov. 25 
"Monday Memo" by Fred C. Poppe with 
regard to advertising birth -control devices. 

I think most people who oppose this 
kind of advertising do so because of the 

Open Mike 

moral connotation and the distastefulness. 
I'm not suggesting sex is immoral or dis- 
tasteful. I am suggesting that married 
adults do not need to be reminded of 
birth -control devices available via radio 
and television. I would also like to know 
how anyone could accurately ascertain that 
"90% of those opposed seem to be kooks, 
nuts and uneducated radicals." Simply be- 
cause people are opposed to something 
does not mean they are maladjusted or 
second -class citizens. Furthermore, I 

would like to know why the author labels 
those who favored the advertising as "ap- 
pearing to be well educated, intelligent and 
highly moral." 

Let's be honest. This kind of advertising 
is not needed on radio and television be- 
cause of the implications. Take a look at 
the record. This country is on a moral 
downslide and the use of contraceptives is 
not going to turn the nation around. - 
Eddie W Hash, general manager, KVIP- 
AM-FM Redding, Calif 

The family 45 minutes 

EDITOR: Let me register mild disagree- 
ment with a statement in your Dec. 1 

editorial. You imply that parents were out- 
raged at the bobtailed version of "Willie 
Wonka" because the kiddies couldn't be 
hypnotized by the tube while the adults 
went out to soak up some sauce. My 
family wanted to watch the show as a 
family. A family show is just that, one for 
the family -not just for the children. 
Maybe when networks and others stop 
using the term "family" to mean 
"children;" television programing will im- 
prove. Hopefully this latest debacle will 
show that nonsports fans can have just as 
much clout as the sports fans - William C. 

Moore, Columbus, Ohio. 

EDITOR: NBC -TV showed that football 
fans beat kids every time. Why schedule 
any special- children's or adult -after a 
sports event that has an unpredictable 
ending time? Why do they do it over and 
over again? 

I'm not against football. I like it. But I'd 
like to see the kids get equal time. There 
may be fewer kids than football fans but 
there are fewer programs for them also and 
I think both groups should have been 
given their whole show. -Nancy Sauer, 
Pittsburgh. 

23 
22 

21 YES, yo 

20 24 HOUR 
19 on eme 

18 (609) 4 

17 You ne 

16 to wor 

15 being o 
14 

13 

4 1 

2 

can get 3 

SERVICE 
.gencies. 

56 -1716 

er have 

about 

I the air! 9 

10 
2 11 

4 

5 

6 

7 

8 

CCA 
CCA Electronics Corporation 
716 JERSEY AVENUE, GLOUCESTER CITY, NEW JERSEY 08030 
PHONE: (609) 456 -1716 TELEX: 84 -5200 

Broadcasting Dec 15 1975 
21 




