
to It that violence, when presented, is 
meaningful and engages the viewer's 
concern and sympathy." 

Mr. Jencks said that "no mass medi- 
um has ever been so buffeted by criti- 
cism as television is at the present 
time." And he concluded that "in the 
final analysis, we have no choice but to 
exercise our responsibility as we see it." 

Mr. Wood, making his first appear- 
ance before the affiliates as president 
of the network, reviewed the Smothers 
cancellation as a "tough" decision but 
"unavoidable" because "what it all 
really boils down to is something quite 
simple and fundamental: Who is run- 
ning the CBS television network." 

The affiliates applauded as he con- 
tinued: "Let me assure you, gentlemen, 
there was never any doubt in my mind -it isn't Tommy Smothers." 

Subsequent charges that CBS had en- 
gaged in "censorship" or was "crack- 
ing down on creativity," Mr. Wood 
said, were unsupportable and served 
only to cloud the real issue of network 
responsibility. He said he realized when 
he was named president last February 
that he faced a tough job in trying to 
top the CBS -TV record of being "first 
in news, first in entertainment, first in 
billings" for 14 straight years. 

"There is only one way to top it," 
he said, "by continuing to inject new 
excitement, new energy, new vitality 
into every facet of the operations and, 
most important, getting it onto that 
picture tube. For that's the only place 
it counts -un front where everybody 
can see it. In the process of getting 
this ruby -dust on the tube, I intend to 
get more than a dollar back for every 
dollar we spend, even if it means fac- 
ing the tough decisions where the re- 
turn doesn't justify the investment." 

This last statement caused some ob- 
servers to wonder -since networks gen- 
erally tend to make little profit, if any, 
on their multimillion -dollar fooball 
packages -whether CBS -TV was pre- 
pared to forego pro football after this 
year if it is unable to get a new contract 
at a price it seems reasonably likely to 
recover. It is paying approximately 
$25.7 million for rights for the 1969- 
70 season (see page 52). 

But football was not the example Mr. 
Wood gave for his reference to re- 
turns that don't justify the investment. 
The example he did give: "I am going 
to say 'no' to four cameras for a pro- 
gram that needs only two. On the other 
hand, I am going to insist on 20 cam- 
eras when they are needed." 
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NBC -TV to test 
six series ideas 
Pilots to be shown 
on Monday nights 
during summer season 

Six pilots, all part of NBC -TV's pro- 
gram development of possible future 
series, will be on this summer on Mon- 
day nights. 

The titles, dates of telecast, time pe- 
riods and other data: Pioneer Spirit, 
July 21, 8 -8:30 EDT, a story about 
three couples who leave suburbia for 
Alaska. Jay Sommers is the creator 
and producer and Mr. Sommers and 
Dick Chevillat are the writers. Film - 
ways is the studio. 

Doc, July 28, 8 -8:30 EDT, with 
Forrest Tucker as an indispensable 
small -town doctor whose patients won't 
let him retire. It also is a vehicle by 
Mr. Sommers, and the Sommers /Che- 
villat writing team. Ralph Levy is di- 
rector. Filmways is the studio. 

The Best Years, Aug. 4, 8 -8:30 EDT, 
in which Walt Randolph plays a wid- 
ower charged with the responsibility of 
raising his three daughters. Sidney 
Sheldon is creator, writer and producer 
with James Sheldon the director. Para- 
mount Television. 

Tiger! Tiger!, Aug. 18, 7:30 -8:30 
EDT; a story about a veterinarian 
(Peter Jason) and his young bride 
(Marilyn Devin) who share a household 
with a menagerie that includes a 500 - 
pound tiger. Ivan Tors is executive pro- 
ducer, Andy White is producer and Earl 
Hamner Jr. is the writer. Ivan Tors 
Films. 

The Flim -Flam Man, Sept. 1, 7:30- 
8 EDT, in which Forrest Tucker stars 
as a "fast- moving con man who victim- 
izes only the greedy." Don Scardino is 
co -star. Alan Rafkin directed and 
James Bridges wrote the pilot. 20th 
Century-Fox. 

A Country Happening, Sept. 8, 7:30- 
8 EDT, featuring Roy Rogers and Dale 

Evans in song, dance and conversation 
with guest stars. Greg Garrison is ex- 
ecutive producer and Don Van Atta the 
producer, through Garrison -Van Atta 
Productions. 

The first four shows will precede ex- 
tended versions of Monday night mov- 
ies. Flinn -Flare will be followed by 
baseball, and Country by a special and 
a movie. 

Quality color comes 
from outer -space show 
Television last week again proved itself 
the most dramatic communications 
medium of the age as it provided a 
planet rapidly becoming accustomed to 
technological leaps with unparalleled 
and awe -inspiring views of itself, its 
natural satellite and man's efforts to 
bridge the void between. 

Most broadcast observers -and mil- 
lions of private viewers -found color 
television pictures beamed from the 
Apollo 10 moon mission the most spec- 
tacular show yet put on in the United 
States's multibillion -dollar space pro- 
gram. 

The three astronauts of the Apollo 
craft provided citizens of the world with 
even lengthier space broadcasts than 
planned and highly refined color equip- 
ment produced pictures startling in 
clarity and crispness. 

During the first five days of the flight 
the astronauts broadcast not only the 
first live color views of the earth and 
moon, but allowed home audiences to 
actually watch parts of critical maneu- 
vers, including the first docking of the 
command and lunar modules and jet- 
tisoning of the booster rocket on Sunday 
(May 18), and movement of the com- 
mand module away from the lunar 
excursion module in moon orbit as men 
prepared to descend for the first time 
to within 10 miles of the lunar surface 
on Thursday (May 22). 

The new miniaturized Westinghouse 
camera and CBS field -sequential color 
system (BROADCASTING, April 19) pro- 
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