
ACT TWO FOR BIG MONEY QUIZ SHOWS? 
There will be more on TV if `100 Grand' is a hit 

ABC -TV last week laid down the 
"rig -proof" ground rules for its re -entry 
into the big money quiz show business 
this fall. Indications are that the net- 
work may be preparing for a possible 
boom in that field by the 1964 -65 
season. 

An ABC -TV official said that a half - 
dozen game and quiz shows are being 
prepared, some of them of the big 
money variety, and "all of them with 
an eye toward the 1964 -65 season." 

A decided return to the field, how- 
ever, will depend on results this season 
when ABC -TV starts what may be the 
test -balloon show, 100 Grand, detecting 
whether or not the atmosphere has 
cleared following the 1959 quiz scandal 
eruptions. One producer of audience 
participation shows predicted last 
month that there will be four or five 
big money quiz shows on the networks 
in a year (BROADCASTING, June 10), 
and the ABC -TV spokesman said last 
week that "it would be ridiculous for 
a network such as ours with our belief 
in the concept of big money quizzes 
not to be preparing more shows of that 
type." 

Also last week, CBS -TV fattened its 
supply of game shows by taking an op- 
tion on the Paramount -TV produced 
Where Are You From ?, but the network 
flatly denied any possibility of a drift 
toward big -money shows on CBS. Para- 
mount indicated that it had produced 
five other pilots of game and quiz type 
shows for CBS -TV, but Michael Dann, 
vice president, programs, emphasized 
that "we have a positive policy about 
big -money quiz shows. We're against 
them." 

Barry Back The Where Are You 
From? show will feature Jack Barry, 
formerly a co- producer of the Twenty - 
One show on NBC -TV. Mr. Barry is al- 
so executive producer of the five pilots. 
At the time of the 1959 quiz show scan- 
dals, in which Twenty -One and Mr. 
Barry were involved, CBS -TV removed 
all its game and quiz shows from the 
air, and it wasn't until 1961 that game 
shows -none with big prizes- returned 
in a substantial way to its schedule. 

NBC -TV, which maintained a sched- 
ule of small -prize game and quiz shows 
during the 1959 congressional hearings, 
said it planned to maintain its current 
pace of audience participation shows, 
with no plans to re -enter the "big mon- 
ey" quiz area. 

ABC's Rules The format of the 
100 Grand show will be one of pitting 
the contestant against a professional in 
the field chosen with the questions be- 
ing written solely by the opponents 
themselves. All contestants will be re- 
quired to sign an affidavit attesting to 

the fact that they alone have prepared 
their questions; that they have not re- 
vealed their questions to anyone prior 
to validation by a team of judges under 
the supervision of a network continuity 
representative, and that they are famil- 
iar with the penalties for violating the 
laws governing such contests. 

Amateur expert and professional ex- 
pert will not meet until just prior to the 
show, and the producers will have no 
contact with either the amateur or pro- 
fessional until both contestants enter 
the studio for a few moments before 
air time. Neither will the program's 
producers know the questions or the 
answers until the contestants confront 
each other on the air. 

The final round of questioning, 
should the amateur survive five weeks 
of competition against five different 
professional experts, is provided by the 
public. 

The 100 Grand show is slotted in the 
10 -10:30 p.m. Sunday slot, opposite 
CBS -TV's Candid Camera, a four -year 
veteran in that slot, and NBC -TV's Du- 
Pont Show of the Week, which has oc- 
cupied the 10 -11 p.m. spot for three 
years. 

Film sales . 

Dobie Gillis (20th Century-Fox TV): 
Sold to WLAC -TV Nashville; KTVK(Tv) 
Phoenix, Ariz.; KJEO(Tv) Fresno, 
Calif.; KLAS -TV Las Vegas; wsBr -Tv 
South Bend, Ind.; wNYs(Tv) Syracuse, 
N. Y.; WHO-TV Des Moines, Iowa and 
KoTV(TV) Tulsa, Okla. Now sold in 
15 markets. 

Gadabout Gaddis -The Flying Fish- 
erman (Roberts & Associates) : Sold to 
KTRK -TV Houston; WHDH -TV Boston: 
WHEN -TV Syracuse, N. Y.; wrEv(Tv) 
New Bedford, Mass.- Providence, R. I.: 
Kist-TV Chico, Calif., and WFGA -TV 
Jacksonville, Fla., Now in 15 markets. 

M -Squad (MCA TV) : Sold to Ford 
Motor Co. for use on KBAK -TV Bakers- 
field, Calif.; WAFB -TV Baton Rouge; 
KRDO -TV Colorado Springs; WEAU -TV 
Eau Claire, Wis.; WSVA -TV Harrison- 
burg, Va.; KOLO -TV Reno, Nev.; WNEM- 
Tv Saginaw -Bay City, Mich.; KELO -TV 

Sioux Falls, S. D. and WRCB -TV Chat- 
tanooga. Now sold in 141 markets. 

State Trooper (MCA TV) : Sold to 
Ford Motor Co. for use on wrvD (TV ) 
Durham, N. C.; WNEM -TV Saginaw -Bay 
City, Mich., and WFMJ -TV Youngs- 
town, Ohio. Now sold in 162 markets. 

Blockbuster Features (Jayark Films 
Corp.): Sold to WOI -TV Ames, Iowa: 
KTWO -TV Casper, Wyo.; WMT -TV Cedar 
Rapids- Waterloo, Iowa; WBNS -TV Co- 

Kennedys to star 
ABC -TV plans to telecast an 

hour -length documentary show- 
ing President Kennedy and At- 
torney General Robert Kennedy 
in confrontation with the deseg- 
regation problem at the Univer- 
sity of Alabama last month. 

The program, filmed by inde- 
pendent producer Robert Drew 
Associates with the permission of 
the President and his brother, was 
shot in their offices as they dis- 
cussed measures they would take 
to meet the integration crisis with 
Alabama's Governor George C. 
Wallace. The film also contains 
footage of Governor Wallace 
taken in Alabama. 

Robert Drew Associates a few 
years ago supplied several pro- 
grams for ABC -TV's Bell & 

Howell Closeup series. 
The show will be presented by 

the network late this year. A 
sponsor has not been announced. 

t 

lumbus, Ohio; WHIG -TV Dayton, Ohio; 
wzzM -TV Grand Rapids, Mich.;' tcúT- 
ry Jonesboro, Ark.; warn -Tv Knox- 
ville, Tenn.; KLFY -TV Lafayette, Lá.; 
wKrr(Tv) Lexington, Ky.; wQAD -Tv 
Moline, Ill.; wcov -Tv Montgomery, 
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