
Mr. Freeland estimated tv stations spent 
$35 million last year on local promo- 
tions. KOTV spent between $35,000- 
40,000, he said. 

Considerable difference of opinion 
was displayed about the role of contests 
in audience promotion, some feeling 
contests serve merely to hypo ratings 
while others considered "fun" contests 
with reasonable prizes to be a desirable 
device to stimulate audience interest. 

Similarly, considerable difference of 
opinion was expressed by participants 
during the merchandising workshop 
about how much merchandising -if any 
-a station should provide to advertis- 
ers. It should not become a rate cut in 
disguise, most agreed. This round table 
was under the leadership of Heber E. 
Darton, WHBF -AM -TV Rock Island, 
Ill. The big gambit currently seems to 
be "jumbo card" mailings, but some 
felt this device overworked and was 
perhaps symptomatic of the "game" - 
agencies requesting merchandising 
merely to impress clients, stations agree- 
ing to the requests in order to build up 
case files to impress the agency and 
stores consenting to merchandising dis- 
plays (not always performed) just to 
get the trade deal of spots on the air. 

Big Payoff However, when careful- 
ly planned and honestly performed, the 

group learned, the merchandising pro- 
grams can result in making regular cash 
sponsors out of supermarket chains. 

Other round tables included publicity 
and exploitation, led by Montez Tjaden, 
KWTV (TV) Oklahoma City, and trade 
paper advertising, led by Kirt Harriss, 
KPRC Houston. 

H -R to represent 
Corinthian stations 

Developments in the station repre- 
sentation business were topped last week 
by appointment of H -R Representa- 
tives/ H -R Television to represent the 
Corinthian stations. 

Corinthian Broadcasting Corp. owns 
five tv and two radio stations, one of 
which -KXTV (TV) Sacramento -has 
been represented by H -R Television 
since the station's establishment (under 
other ownership) in 1955. 

The combined stations represent 
substantial billings in national spot. The 
appointment last week is considered as 
a coup for H -R, which already is a 
major in station representation. 

Three other station representatives 
are affected by the Corinthian move to 
H -R. They are Edward Petry & Co., 
which reportedly was approached about 
representation of the Corinthian group 
but which had several conflicts, the 

Introducing the newest member of the 
of Blackburn and Company 

Robert M. (Bob) Baird 

Bob Baird comes to the Atlanta office 
of Blackburn & Company after many 
years with the John E. Pearson Com- 
pany. He is well known throughout 
the Southwest, having been in station 
executive positions. 

Meet Bob Baird, as well as Cliff Marshall and 
Jim Blackburn at the Dallas NAB Regional. 
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Bolling Co. and CBS -TV Spot Sales. 
Effects KHOU -TV Houston, is rep- 

resented by CBS -TV Spot Sales. Its de- 
parture will mark the first in the Spot 
Sales list to disassociate since the FCC 
ruling that networks may not represent 
affiliates. But, it was pointed out, the 
decision was Corinthian's and was made 
well in advance of the FCC order. 

In addition to KHOU -TV and 
KXTV, the following stations (and 
former reps) are in the Corinthian 
group: WISH -TV Indianapolis (Boll- 
ing), KOTV (TV) Tulsa, WISH Indian- 
apolis and WANE -AM -TV Fort Wayne 
(Petry). 

C. Wrede Petersmeyer, Corinthian's 
president, said the decision came after 
a long study, during which the manage- 
ment became convinced that the sta- 
tions' "policies and facilities can best be 
sold to advertisers and agencies through 
a single selling force." 

Effective dates of the change will be 
announced later, he said. 

The Corinthian group is part of a $50 
million broadcasting -publishing organi- 
zation (Whitney Communications Corp.) 
which is headed and principally owned 
by John Hay (Jock) Whitney, U.S. Am- 
bassador to Great Britain. 

Changing hands 
ANNOUNCED The following sales of 
station interests were announced last 
week, subject to FCC approval: 

KRAK Stockton, Calif.: Sold by L.E. 
Gene Chennault and Alan Torbet to 
Manning Slater and associates for 
$550,000. Mr. Slater is former com- 
mercial manager of WICC Bridgeport, 
Conn. Broker in sale was Edwin Torn - 
berg & Co. KRAK is 5 kw on 1140 
kc and holds construction permit for 
50 kw. 

WCLG Morgantown, W.Va.: Sold by 
C. Leslie Golliday to William S. Freed 
for $67,000. Mr. Freed is former owner 
of WDOV Dover, Del. Mr. Golliday 
also owns WEPM Martinsburg, W.Va. 
Transaction was handled by Blackburn 
& Co. WCLG is I kw daytimer on 
1300 kc. 

New KFVS -TV tower 
A television transmitting tower 2,000 

feet above average terrain and 1,676 
ft. above ground, is being constructed 
by KFVS -TV Cape Girardeau, Mo. 
Oscar C. Hirsch, owner and general 
manager of the channel 12, CBS affili- 
ate, said that construction of the tower 
is being undertaken by RCA, as gen- 
eral contractor and Dresser -Ideco Co. 
as sub -contractor. In addition to the 
tower, KFVS is constructing a new 
transmitter building at the tower site 
and a new traveling wave antenna will 
be installed on top of the tower. 
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