
NETWORKS 

'Montgomery' Seeks New Time 
As 'Crisis' Fills Monday Slot 

A NEW mystery- melodrama series, prob- 
ably to be called Crisis, is expected to be 
announced officially by NBC -TV this week 
as a Monday evening offering for next fall. 
It will occupy the 10.11 p.m. EST period, 
thus evicting Robert Montgomery Presents, 
a tenant in the 9:30-10:30 p.m. slot for the 
past seven years. 

The new program also will extend NBC - 
TV's network service from 10:30 to II p.m. 
and place it directly against Studio One on 
CBS -TV. NBC -TV is combing its schedule 
for a new time period for the Montgomery 
show, which it hopes to retain in the pro- 
gram lineup [BT, Feb. 18]. 

Crisis will be programmed on a 52 -week 
basis (as was Montgomery). Ten programs 
will be produced on film by Alfred Hitch- 
cock; another ten on film by Revue Produc- 
tions, and 22 will be produced live and 
in color by MCA -TV and will originate in 
New York. Five of the Hitchcock products 
and five of the Revue series will be repeated 
in the 10 -week summer period. 

Mr. Hitchcock's pact with NBC -TV is not 
expected to affect his present film program 
series, Alfred Hitchcock Presents, seen on 
CBS -TV Sundays, 9:30 -10 p.m. EST. Al- 
though he appears on that series, Mr. Hitch - 
cock's associates largely produce it. He will 
not appear on the programs presented on 
NBC -TV, however, since his contract with 
CBS -TV does not permit it. 

John Nesbitt's 'Telephone Time' 
Goes From CBS -TV to ABC -TV 

NEW EVIDENCE of ABC -TV's strength- 
ened competitive position was claimed 
Thursday by Oliver Treyz, vice president 
in charge of ABC -TV, with the announce- 
ment that the network had won AT &T's 
Telephone Time with John Nesbitt away 
from CBS-TV and will start the drama show 
April 4 or 11 for 52 weeks in the Thursday 
10 -10:30 p.m. period. 

Announcement was made jointly with 
James E. Hanna, vice president in charge 
of radio -tv for N. W. Ayer & Son, agency 
for the sponsor. Telephone Time began last 
year on CBS-TV in the Sunday 6 -6:30 p.m. 
spot. 

KLFY -TV to Be CBS -TV Regular 

KLFY -TV Lafayette, La., March 1 becomes 
the first station to graduate from CBS -TV's 
Extended Market Plan group to status as a 
regular affiliate; Herbert V. Akerberg, CBS 
tv station relations vice president, said that 
on that date KFLY -TV would become a 
primary supplementary affiliate. The ch. 10 
station is headed by Paul H. DeClouett as 
president and Dierrell Hamm as general 
manager. CBS -TV's extended market plan, 
now in its second year, was designed to 
bring smaller market stations into the na- 
tional commercial television picture. It now 
has 34 member stations. 
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PERSONNEL RELATIONS 

Musicians Charge Collusion 
Between Petrillo, Employers 

CHARGE that there is "complete collusion" 
between James C. Petrillo, president of the 
American Federation of Musician and 
employers of musicians in recording and mo- 
tion picture industry "to deprive their em- 
ployes of the fruits of their labors" was 
injected Thursday into the legal battle of a 
group of Hollywood musicians employed in 
those industries to halt payments into the 
music performance trust funds and to se- 
cure those fees for themselves. 

Harold Fendler, counsel for the musi- 
cians, who are suing the AFM for more than 
813 million in damages, made the collusion 
charge during argument before the Cali- 
fornia district court of appeals on an appeal 
from a decision of Judge John J. Ford of 
the Los Angeles superior court. He had 
denied them an injunction to prevent the 
companies from making further payments to 
the trust funds pending a trial on merits of 
the musicians' charges. 

Judge Ford said his court had no juris- 
diction, since one of the essential parties, 
Samuel R. Rosenbaum, trustee to whom 
the payments are made, is located in New 
York, outside the jurisdiction of a California 
court [BT, Jan. 281. The state appellate 
court agreed to hear argument on the matter 
of jurisdiction, meanwhile continuing in 
effect a temporary order restraining the 
employing companies from making the 
payments due the fund on Feb. 15 IBT, 
Feb. 11]. 

Jaffe Resigns AFTRA Post 
To Pursue Outside Interests 

HENRY JAFFE, national counsel for the 
American Federation of Television & Radio 
Artists for 20 years, submitted his resigna- 
tion last week and the union's board of 
directors accepted with "extreme regret." 

In his letter of resignation, Mr. Jaffe 
pointed out that he had attempted to resign 
as national counsel several times during the 
last two and a half years, but said he had 
remained in the post "at the insistence of 
the board." Mr. Jaffe said his decision was 
"final and irrevocable," explaining that he is 
about to enter "various production ventures 
in television and other entertainment fields 
and these activities, together with my re- 
sponsibilities to my law practice, will make 
it impossible to serve you any longer." He 
asked the board to select a successor no 
later than the end of March. Mr. Jaffe last 
year resigned as counsel to the New York 
local of AFTRA. 

Mr. Jaffe and his brother, Saul Jaffe, are 
partners in a New York law firm with clients 
in the entertainment field, and in Showcase 
Productions, which produces various dra- 
matic shows. Several weeks ago the Jaffe 
brothers confirmed reports that they planned 
to dissolve their law partnership but said no 
decision had been reached about the dispo- 
sition of their television properties, including 
Goodyear -Alcoa Tv Playhouse and Pro- 
ducers' Showcase on NBC -TV. 

FILM 

New Procedures Given 
At CBS Tv Film Meet 
A NEW discount plan, a "basic" prie 
formula, and a new type bookkeeping syr 
were unveiled at the annual sales clinic or 
CBS Television Film Sales Inc. in New'sor' 
last week [CLOSED CrRcuIT, Feb. 18]. 

At the same time, executives of the CBS 
film syndication unit, underscored a business 
climb in terms of a 20% rise last year, an 
expected 20% increase over that mark this 
year, and a still further 20% rise next year. 

The film sales organization has decided 
to offer its six shows in package form. The 
six: Amos 'n' Andy; Files of Jeffrey Jones; 
Gene Autry; The Range Rider; The Whistler, 
and Life With Father. Stations which pro- 
gram six episodes of one of the shows each 
week or one -half hour of each of the six 
shows weekly, can earn a maximum discount 
of 50 %. Other combinations of less than six 
but run on a strip basis instead of once a 
week will earn discounts on a sliding scale 
up to the 50% maximum. 

A new basic pricing formula has been de- 
veloped for every market in the country for 
each of CBS Television Film Sales' shows, 
the clinic disclosed. The pricing for each of 
the film shows is based on the number of tv 
sets in each market in relation to the total 
number of sets in the country. 

The salesmen also learned of the new 
bookkeeping plan that will be provided for 
clients, giving agencies only one bill that 
will consolidate time and talent. 

The CBS film unit has two new shows 
ready for syndication, with pilots to be re- 
leased within a week. It has an additional 
four shows ready to go into production. 

Television Programs of America 
Combines Central, Chicago Units 
CENTRAL and Chicago divisions of Tele- 
vision Programs of America, New York, 
have been consolidated into one unit, the 
Central division (also located in Chicago) 

under the supervi- 
sion of Walt Plant, 
it was announced 
last week by Mi- 
chael M. Sillerman, 
executive vice pres- 
ident of TPA. 

Mr. Plant, who 
has been with TPA 
since January 1956 
and has bet., . serv- 
ing as Central Divi- 
sion manager, has 
been named adr'r- 
istrative ex- 

in charge of the new unit 
Bruce Eells, vice president f 
division. Mr. Eells is respc 
TPA sales activities west of O1 
his headquarters in Chicago i. 
August, and September of each 

TPA last week also announ. 

MR. PLANT 

been named world -wide sales an 
tion representative for TF 'ae 
film series in all countrie 
Canada and England. 
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