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cock directing, will be launched Oct. 2 in the 
Sun., 9:30 -10 p.m. EST period on CBS -TV, 
sponsored by Bristol -Myers Co., replacing 
Stage Seven. 

Alias Jimmy Valentine 
The turn -of- the -century comedy -drama of the 

adventures of a dapper safecracker is the basis 
for a 39 -week series of half -hour tv programs 
which Gross -Krasne Inc. is scheduled to start 
shooting this month. MCA Tv Ltd. will distrib- 
ute the series. 

Andy's Gang 
Successor to the Smilin' Ed's Gang juvenile 

series, with Andy Devine succeeding the late 
Ed McConnell as gangmaster, this new series of 
52 half -hour films is being filmed by Frank 
Ferrin Productions and will start Aug. 1 on 
more than 100 tv stations under sponsorship of 
Brown Shoe Co. 

Behind the Scenes 

The adventures of two girls trying for movie 
careers in Hollywood are related in Behind the 
Scenes, featuring Sally Fraser and Jil Jarmyn. 
Studio City Television Productions has com- 
pleted two pilots of this series, scheduled for 
fall distribution by Hollywood Television 
Service. 

Brother Mark 
This adventure story, now being filmed in 

Munich, in 39 half -hour episodes, tells of an 
ex- man -about -the -world who dedicates his life 
to trapping criminals and upholding justice. To 
be distributed by Guild Films, the series is 
being directed by Marion Parsonnet and stars 
Richard Kiley. 

Confidential' File 
Newsman Paul Coates is originator and nar- 

rator of this Guild Film Co. documentary series, 
part live, part film, that supplies behind -the- 
scenes views of the nation, spotlighting rackets, 
narcotics and the plight of various groups liv- 
ing under the shadow of injustice and sorrow. 
The program has won praise from community 
leaders and civic groups for its public service. 

Count of Monte Cristo 
Georg Dolenz and Faith Domergue are 

starred in this series, now being produced by 
Television Programs of America. It has not 
been decided whether the program will be car- 
ried network or offered for syndication. The 
half -hour films will be costume dramas, based 
on the adventures of Edmond Dantes, the Count 
of Monte Cristo in Victor Hugo's classic novel. 

Crunch and Des 

Deep sea fishing adventures make up this 
half -hour dramatic series that is being produced 
by Bermuda Productions Ltd. for distribution 
by NBC Film Division. The series being filmed 
by RKO -Pathe Inc. on Darrell's Island, a 
former commercial seaplane base in Hamilton 
Harbor, Bermuda. The series is based on the 
Saturday Evening Post stories of Philip Wylie. 
Forest Tucker plays Crunch Adams, skipper of 
a 41 -foot cruiser; Sandy Kenyon is featured as 
his partner, Des, and Joanne Bayes is his wife, 
Sari. 

The Crusader 

Brian Keith is starred in the title role of this 
series, based on the files of Radio Free Europe, 
which Dick Lewis is producing for Revue Pro- 
ductions. The 39 -film half -hour series will be 
sponsored, by R. J. Reynolds Tobacco Co. on 
CBS -TV. 
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The Dancers 
Jack Denove Productions is filming this NBC - 

TV series, starring the Show of Shows dancers, 
Bambi Linn and Rod Alexander. George Brad- 
shaw is writing the fall series, with Val Rosing 
as director. 

Dr. Hudson's Secret Journal 
First work of noted novelist Lloyd C. Doug- 

las to reach tv, this story of an eminent brain 
surgeon (first mentioned in the Douglas best- 
seller "Magnificent Obsession "), is being pro- 
duced in Hollywood by Authors Playhouse, 
headed by Brewster Morgan and Eugene Solow, 
who are shooting 39 half -hour installments for 
distribution by MCA Tv Ltd. John Howard is 
starred in the title role. 

Gangbusters 
Like the radio program, this is a half -hour 

series based on the actual cases of local police 
departments throughout the country. It is pro- 
duced in Hollywood by Visual Drama Inc. and 
will be distributed by the General Teleradio 
Film Division. In each program of the series 
different actors and actresses are featured. 

Darkroom Shortage? 
PREDICTION that there will be "a great 
shortage" of skilled personnel in the film 
laboratory field in the near future unless 
the industry takes positive action was 
made last week by Herbert E. Pilzer, 
president of Circle Film Labs, New York. 
He said the demands made upon the film 
laboratory field by tv and color films 
have caused such an expansion that the 
pool of skilled help has been depleted. 
He recommended that a training pro- 
gram be conducted on an industry basis 
with the help of trade unions, and that 
schools be induced to conduct courses in 
motion picture laboratory work. 

The Goldbergs 
Currently in production in New York by 

Guild Films, which will also distribute the 
series, this is a continuation of the familiar 
radio and later tv series starring Gertrude Berg, 
author of the scripts, in her role of Molly. 
Other stars include her "family ": Robert Harris, 
Eli Mintz, Arlene McQuade and Tom Taylor. 
A new twist applied by Guild is the move of the 
Goldbergs from the Bronx to a small com- 
munity, Haverville, U. S. A. 

Grand Ole Opry 
After more than 29 years on radio, this 

grandpappy of all folk musical, country comedy 
programs has been transferred to tv by Fla- 
mingo Films, which anticipates that the series 
will be showing in more than 200 markets by 
the end of the year. 

Great Gildersleeve 
Based on the popular long -time radio series, 

this half -hour tv show is being produced by 
Matthew Rapf at the Hal Roach Studios for 
distribution by the NBC Film Division. It is a 
comedy program, concerned with the misadven- 
tures of Throckmorton B. Gildersleeve, Sum - 
merfield's water commissioner and bumbling 
bon vivant. Willard Waterman is starred. 

Gunsmoke 
Inevitable consequence of the success of 

Gunsmoke as a CBS Radio program, the series 

is now moving into television and will start on 
CBS -TV this fall, with the same sponsor as in 
radio, Liggett & Myers Tobacco Co. Producer - 
Director Charles Marquis Warren has signed 
Filmaster Productions to filth, the 52- installment 
adult Western series, which is budgeted at 
$37,500 per half -hour program. 

Ina Ray Hutton Show 
This variety -musical, produced and distrib- 

uted by Guild Films, is directed by Duke Gold- 
stone, who also directs Liberace and Florian 
ZaBach shows. The series, in half -hour epi- 
sodes, features Ina Ray Hutton with her 16- 
piece band, made up of girl musicians and 
studded with singing, dancing, and comedy. 
The show was telecast live on KTTV (TV) Los 
Angeles for four years before being filmed. 

I Spy 

Actor Raymond Massey, distinguished on 
stage and screen, is star of this thriller series 
now being produced by Guild Films in New 
York. The program traces dramatic episodes of 
espionage through the pages of history. Edward 
Montaigne is director of the show that also 
stars Dorothy Hart. 

It's Always Jan 
Janis Paige is starred in this film series about 

a night club entertainer which Desilu Produc- 
tions is producing for CBS -TV. Series will make 
its air debut Sept. 10, sponsored by Procter & 

Gamble Co. through Compton Advertising. 

It's Fun to Reduce 

As its title indicates, this Guild Films daytime 
program deals with the problem of overweight. 
Margaret Firth is starred. 

Jane Wyman 
New series, as yet untitled, will star Miss 

Wyman in 20 of the 36 half -hour films which 
will be sponsored by Procter & Gamble Co. on 
NBC -TV, replacing Fireside Theatre. Revue 
Production is filming the series. 

Jungle Jim 
This is a half -hour outdoor action series 

starring Johnny Weismuller with Martin Huston 
playing Skipper, his 12- year -old son, and 
Tamba, a pet chimpanzee. The background and 
atmosphere are primarily jungle, and Mr. Weis - 
muller enacts the role of a hunter- guide. Pro- 
duced and distributed by Screen Gems, the 
series is available for local and regional syn- 
dication. 

M -G -M Parade 
Scenes from forthcoming Metro- Goldwyn- 

Mayer theatrical releases and a variety of mate- 
rial from old M -G -M short subjects will be 
utilized in the half -hour weekly series to start 
this fall on ABC -TV. American Tobacco Co. 
has been reported as a possible sponsor for the 
series, which marks M -G -M's entry into tele- 
vision. 

Mickey Mouse Club 
Second Walt Disney venture on ABC -TV, 

Mickey Mouse Club starts Oct. 3 as a Monday - 
Friday program at 5 -6 p.m., with Armour & 

Co., Bristol -Myers Co., Campbell Soup Co., 
Carnation Co., General Mills, Mars Inc., and 
Welch Grape Juice Co., already signed as 
sponsors. 

Mr. and Mrs. 
Ida Lupino and Howard Duff are co- starred 

in this sophisticated situation comedy series, 
which Four Star Productions is doing in part- 
nership with Arc Productions. 
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