
TO BE PERFECTLY FRANK 
Network: NBC Radio 
Time Tues. and Fri., 8:15 pm. EST 
Star: Frank Sinatra 
Origination: New York and Hollywood 
Producer -Director: Gordon Auchincloss 
Writer: Bob Smith 

NBC RADIO has gone all-out to strengthen its 
position in the entertainment media line up. 
One of the trump cards in the over -all plan 
seems to be Frank Sinatra, who has been intro- 
duced in not one but two new shows this season. 
No quarrel can be found with the network's 
intention to program name talent in hopes of 
increasing listenership. But, sadly enough, Mr. 
Sinatra is not the hero that he used to be. NBC's 
faith in personalities has been badly placed in 
this instance. 

Last month, NBC, playing along with the 
singer who turned actor in the film, "From Here 
to Eternity," starred Mr. Sinatra in a new series, 
Rocky Fortune, and let him act, if you'll pardon 
a loose usage of the term. On Nov. 3 To Be 
Perfectly Frank, a quarter -hour twice -weekly 
live and recorded music show with Mr. Sinatra 
providing some informal commentary, was 
introduced by the network. Rocky Fortune 
didn't give any noticeable lift to radio drama, 
and judging from last Tuesday's broadcast of 
the newer Sinatra program, it isn't destined to 
win any prizes either. 

To Be Perfectly Frank permits its star to 
vocalize or spin platters as he may wish. He 
did both last Tuesday. No complaint is forth- 
coming on either score. His record selections 
indicated that he has retained good taste in 
pop music. His live songs, without the help of 
polished orchestration that made him the idol 
of the bobby -sox set, were still easy enough to 
listen to. But in between live and recorded 
portions, came the so- called informal commen- 
tary, so painfully informal that the urge to 
turn the dial was almost insurmountable. It 
was intended to be a simple, easy, unhurried 
recitation. Instead, listeners got a stilted mono- 
logue too contrived and superficial to describe. 

It's possible that Mr. Sinatra realized that 
the chatter his writer had dreamed up was as 
poor as it was. He shot through it, pausing for 
a breath only when survival depended upon it. 

To Be Perfectly Frank has only one consoling 
aspect. It at least doesn't tax Mr. Sinatra's 
dramatic talent -one strong enough to with- 
stand only a minimum amount of testing. 

s * s 

ARTHUR MURRAY 
DANCE PARTY 

Network: NBC -TV 
Time: Mon., 7:30 -7:45 p.m. EST 
Producer and Director: Arthur Murray 
Assistant to the Producer: Colby Ruskin 
Musical Director: Ray Carter 
Sponsor: Consolidated Royal Chemical 

Corp. 
Star: Katherine Murray 
Guest (11/16/53): Groucho Marx 

ONE of the most interesting, if not spectacular 
shows on television these days is the Arthur 
Murray Dance Party. The quarter -hour weekly 
production, Monday evening on NBC -TV, is 
the brain child of Mr. Murray himself, top 
man in the dance lesson business, who serves 
the show as producer -director. 

Mr. Murray, apparently as accomplished a 
businessman as he is a dancer, considered the 
eye appeal of a graceful couple on a dance 
floor and promptly negotiated for some tv 
time. That was a few years ago. His show, in 
much the same format that it now uses, has 

BROADCASTING TELECASTING 

IN REVIEW 

been on the air ever since joining the NBC -TV 
schedule last October in its current Monday 
evening time period. 

As entertaining tv fare, the Arthur Murray 
Dance Party is so -so, far from good but not 
really bad either. The show depends largely 
on the ability of Katherine Murray, Mr. Mur- 
ray's wife, who acts as hostess -star of each 
production. Mrs. Murray, an energetic, grace- 
ful and petite woman, tries her darndest but 
she does not have the versatility to carry an 
entire show. Her limitations as a performer 
are more obvious on certain occasions than on 
others. Last Monday she was at a particular 
disadvantage. Groucho Marx appeared as 
guest on the telecast. 

Playing straight man for Groucho with any 
degree of success is quite an assignment. Mrs. 
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Murray was not up to the job. When Mrs. 
Murray isn't playing the charming hostess she 
does a lot of dancing. In the background 
there are usually several pretty girls whirling 
around the floor with their partners. A feature 
on each show is the "mystery dance" during 
which viewers are asked to identify the name 
of the dance performed by Murray instructors 
and students. For the correct selection, the 
viewer gets two free dance lessons at the Mur- 
ray studio closest to him. It is relatively safe 
to assume that during these instruction periods, 
the importance of additional lessons for this 
budding Astaire is given considerable stress. 

This mercenary note provides a good lead - 
in to the commercial aspect of the Arthur Mur- 
ray Dance Party. It is this aspect in which the 
program's interest lies. The Murray organization 
has hit on an idea that is surely every adver- 
tiser's dream come true: The program plugs not 
only the sponsor's product which in this case 
happens to be Liquinet, a hair preparation, but 
the Arthur Murray "product" as well. For all 
practical purposes Arthur Murray is being 
underwritten to promote his own business. 

s s s 
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BOOKS 

TELEVISION BROADCASTING by Howard 
A. Chinn. McGraw -Hill Book Co., 330 W. 
42nd St., New York 36. 700 pp. $10. 

A COMPREHENSIVE, practical guide to the 
technical aspects of tv, this book gives a view of 
equipment, systems and facilities in the broad- 
cast station, in studio or field, and provides 
authoritative information on the good engineer- 
ing practices and techniques of operating them. 
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