
SAAA MEETING 
Broadcasting Hosts Named 

HOST chairman for radio and tele- 
vision broadcasters at the annual 
convention of the Southwestern 
Assn. of Advertising Agencies Feb. 
12 -14 in Fort Worth [BIT, Dec. 
22, 1952], will be Harold Hough, 
director of WBAP -TV that city. 

Performing the same function 
for radio and television national 
representatives will be Joe Evans 
of Free & Peters' Fort Worth of- 
fice, according to Rowland Broiles, 
president of Rowland Broiles Co. 
Adv. of Fort Worth and convention 
general chairman. 

The media men will be guests of 
SAAA members at the Feb. 14 
meeting and luncheon. Speaker at 
the luncheon will be Dean J. E. 
McCarthy of the U. of Notre Dame 
College of Commerce. 

Other speakers at the three -day 
convention will include Frederic 
Gamble, president, American Assn. 
of Advertising Agencies; August 
Nelson, AAAA staff member; 
Frank Japha, executive secretary, 
National Advertising Agency Net- 
work, St. Louis, and Harley How - 
cott, media director, Fitzgerald 
Advertising Agency, New Orleans. 

SAAA officers are: President, 
Paul Lago, president of Lago & 
Whitehead, Wichita, Kan.; vice 
president, Charles Crosson, presi- 
dent of Charles Crosson & Co., 
Houston. 

SONG PLUGGER 
Rebuffed by WDIA 

BERT FERGUSON, co -owner and 
general manager, WDIA Memphis, 
last week rebuffed attempts of a 
song plugger to buy his way into 
the station's programming. 

He answered a letter signed by a 
Mr. Joe Davis of New York, noting 
Mr. Davis sent a letter to WDIA's 
production director at his home ad- 
dress enclosing a check for $5 
which "you say is the amount you 
propose to pay him per week in 
the beginning in order to have him 
see" that the records "you are pro- 
moting are played regularly on this 
station." The check was brought to 
ais attention immediately, Mr. 
Ferguson said, adding: 

" ... Words are hardly adequate 
to express my opinion of anyone 
who endeavors to promote records 
in such a manner and you may be 
sure that as long as you have any- 
thing to do with [that company's] 
records, none will ever be played on 
this station except under the pres- 
sure of such extreme popularity 
that it would be poor programming 
to omit them from our schedule. 
Your check is being returned here- 
with...." 

WEW St. Louis received an award 
Dec. 27 from St. Louis Jazz Club for 
station's "contribution to the further- 
ing of traditional jazz." Station pre- 
sents weekly jazz show, New Orleane 
Heritage. 

APPOINTMENT of Rep. -elect Alvin M. Bentley (R- Mich.) (I) as vice president 
of WKNX -AM -TV Saginaw, Mich., was announced at dinner attended by 
station executives and civic leaders. Shown at head table with Mr. Bentley, 
who also becomes director of Lake Huron Broadcasting Corp., are William 
J. Edwards (c), vice president and general manager of WKNX- AM -TV, and 
Howard H. Wolfe, station manager and secretary- treasurer. Mr. Edwards 
also reported plans for March opening of WKNX -TV on uhf Ch. 57 and four - 

day TV Exposition in city's Civic Auditorium [13T, Jan. 51. 

ADVERTEST PLAN 
To Incorporate Projects 

NEW MARKET research plan de- 
signed to meet the needs of adver- 
tising agencies and manufacturers 
has been announced by Advertest 
Research, Brunswick, N. J. First 
study will be made in the New 
York area next March. 

To be known as Advertest Com- 
bined Research, the plan will in- 
corporate specific projects into one 
operation at reduced cost and be 
available to subscribers on a yearly 
subscription basis. Surveys will be 
based on personal interviews. Plan 
grew out of Advertest monthly 
studies of "The Television Audience 
of Today" and will be expanded to 
cover other market regions later 
this year. 

RTES WORKSHOPS 
Debate TV Methods' Merits 

RELATIVE and competitive ad- 
vantages of commercial telecasting 
versus theatre and subscription 
television will be debated Jan. 15 
at the first of a series of evening 
workshop meetings to be held in 
NBC's Studio 6 -B in New York, 
under the auspices of the Radio & 
Television Executives Society. Don 
McClure, RTES board member, is 
chairman of the workshops, which 
will start at 7:30 p.m. 

At the opening session, Hugh M. 
Beville, NBC director of research, 
and George Nixon, NBC manager 
of engineering development, will 
speak for commercial TV. Nate 
Halpern, president, Theatre Net- 
work Television, will represent 
theatre television, and Paul Rai - 
bourn, vice president, Paramount 
Pictures Corp., will give the case 
for subscription TV. 

On Feb. 12, the RTES workshop 
will deal with program rating serv- 
ices, with representatives of ARB, 
Hooper, Nielsen and Pulse as 
speakers. The March 12 session 
will take up radio and TV rate 
cutting, the April 16 meeting the 
problem of standardizing TV costs 
and production procedures, and the 
May 21 workshop a report on get- 
ting a uhf station started. 

BROADCASTING Telecasting 

NATIONAL NIELSEN- RATINGS 
TOP RADIO PROGRAMS 

Extra -Week Nov. 9 -15, 1952 
EVENING, ONCE -A -WEEK 

NIELSEN- RATING 
Current 
Rating 

Current Homes 
Rank Program 
1 Jack Benny (CBS) 
2 Amos 'n' Andy (CBS) 
3 Charlie McCarthy Show (CBS) 
4 Our Miss Brooks (CBS) 
5 Lux Rodio Theatre (CBS) 
6 People Are Funny (CBS) 
7 You Bet Your Life (NBC) 
8 Taman (CBS) 
9 Philip Morris Playhouse On 

Broadway (CBS) 7.9 
io Gene Autry Show (CBS) 7.5 
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13.7 
12.5 
11.3 
10.2 
9.9 
8.6 
8.1 
7.9 

ASCAP INCOME UP 
New High Expected for '52 

ASCAP will ring up a record - 
breaking income of more than 
$16 million for 1952. it has been 
estimated. All -time high fourth 
quarter revenue, expected to be 
well over $4 million and perhaps 
approach the $4.5 million mark, 
plays a big part in pushing 
ASCAP's 1952 income up some 
14% over the $14 million in 1951. 

Broadcasters have again con- 
tributed the largest share of the 
ASCAP revenue, with advance 
estimates crediting radio station 
managements with payments of $9 
million to $10 million and TV sta- 
tion operators with about $4 million 
for the right to use ASCAP- 
licensed music on the air. 

'ARMY HOUR' 
Returns to Broadcast Scene 

THE award -winning Army Hour 
of World War II days will be re- 
vived early next month and beamed 
to overseas troops through the fa- 
cilities of the Armed Forces Radio 
Network, it has been revealed. 

Through the cooperation of NBC, 
the Army Dept. will produce a 
weekly 30- minute tape- recorded 
program, to be distributed overseas 
to some 69 AFRN stations. Docu- 
mentary- musical format of the 
World War II Army Hour, which 
won a Peabody award for its ex- 
cellence, will be retained. 

Series will be supervised by the 
Army Dept.'s Training Informa- 
tion & Education branch, under 
Maj. Gen. Floyd Parks, with that 
service supplying the funds. NBC 
will donate technical assistance and 
library clips. Plans for the series 
were outlined by Col. Edward Kir- 
by, radio -TV branch chief, Dept. 
of Army. 

While the programs will be tai- 
lored as an information service for 
servicemen, NBC is expected to 
air them in the continental U. S. 
as it did in World War II. The 
tapes will be released each Sunday, 
to be used locally that week, and 
series is tabbed to run "for the du- 
ration." 

Returning for the revival are 
Eddie Dunham, NBC producer who 
handled the original show. He has 
been named consultant to Gen. 
Parks. Mr. Dunham has been 
handling production chores for the 
Voice of Firestone. Ed Herlihy 
will assume announcing duties. 

Mystik Names JWT 
MYSTIK Adhesive Products, Chi- 
cago, for its Mystik tapes, has 
named J. Walter Thompson, same 
city, to handle its advertising effec- 
tive Jan. 1. The new agency, tak- 
ing over from George Hartman, 
also Chicago, will continue TV spot 
schedules in some 25 markets and 
a feature film on WNBQ (TV) 
Chicago. New media schedules 
have not been set. JWT vice presi- 
dent Ted Weldon is account exec- 
utive. 
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