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EFFECTIVE last Monday, 
WFLN Philadelphia extended 
broadcast day by adding the 

morning hours to its schedule of 
music and news. Station, now on 
the air from 7 a.m. to midnight, 
augmented its operation "because 
of the urgency of demands . . . 

requesting classical music even 
early in the day." 

TOWER PROGRESS 
A HEALTHY number of "Arm- 
chair Superintendents" are watch- 
ing the progress of the construc- 
tion of the new 1,037 ft. TV tower 
of WTMJ -TV Milwaukee, accord- 
ing to word from the station. Each 
morning on the Time Out With 
Thomas program, a TV camera is 
taken outdoors to show viewers 
how work is progressing. On Oct. 
16, the tower passed the 400 ft. 
mark, making it the tallest struc- 
ture in the state of Wisconsin. 

STUDENTS ON WSTV 
WEEKLY series of dramatic shows 
is being presented over WSTV 
Steubenville, Ohio, by students of 
Bethany College, Bethany, W. Va. 
Students handle all phases of pro- 
duction including sound, music and 
direction. Scripts of American 
radio writers will be presented for 
the next 13 weeks. 

CHRISTMAS PRESENTATION 
PARENTAL answers to such ques- 
tions as "Where did Santa's rein- 
deers come from ?" have been 
woven into a format for a new kind 
of Christmas program by Aldridge 
Radio Productions, Greenwood, 
S. C. The 15 minute narrative, 
which attempts to standardize the 
answers, is titled Fifty Years Be- 
fore Christmas and is intended for 
presentation on Christmas Eve. 
Show is available in either script 
form or on transcription. 

RAILROAD CONTEST 

PENNSYLVANIA Railroad has 
announced its second Christmas 
contest in connection with its show 
on KQV Pittsburgh. Youngsters 
under the age of 16 are asked to 
send in completions to the phrase 
"The Pennsylvania Railroad is im- 
portant to my community because 

" Prize list will include Lionel 
trains, bicycles, cameras and flash- 
lights. 

AFRS SERIES 
ARMED Forces Radio Service, 
Hollywood, has started production 
on two new transcribed radio series. 
Secret Mission, dealing with factual 
stories of escape from behind the 
Iron Curtain, features Hy Aver- 

back, Hollywood radio - TV an- 
nouncer- actor. Douglas of the 
World stars Jack Moyles, who por- 
trays title role in Columbia Pacific 
Radio Network's Rocky Jordan, as 
a newspaper reporter. Robert M. 
Young is the producer. 

'SOUND' CONTESTANTS UP 
OVER 4,500 WLW Cincinnati lis- 
teners throughout the United 
States have entered the station's 
"Sounds of the Century" contest 
since it opened Sept. 28, the station 
reports. Contest promises a new 
hardtop Kaiser Dragon automobile 
to a listener who can best complete 
the statement: "The sound of the 
century that has meant the most to 
me was... ". 

'ANYBODY CAN PLAY' 
FLETCHER JONES, Los Angeles 
car dealer, is sponsoring a new 
show presented once a week on 
KNBH (TV) Hollywood titled Any- 
body Can Play. Program features 
William Morrison, Beverly Hills 
High School chemistry teacher as 
m.c. Home viewers in addition to 
audience contestants will compete. 

HOME VIEWERS COMPETE 
WEEKLY half -hour quiz program 
on KECA -TV Los Angeles, Your 
Grab Bag Show, enables home 
viewers to answer questions con- 
cerning old time movie stars via 
the telephone. Grab bag prizes for 
correct identification range in 
value from $10 to $100. Sponsor 
of the show is Chest Furniture Co., 
L. A. 

EDUCATIONAL PROGRAMMING 
DURING National Education 
Week, WHAS -TV Louisville plans 
to devote 24 TV hours to education 
while visiting five schools in its 
second "Inside Our Schools" series, 
Nov. 8 -14. The outlet will origi- 
nate 10% hours of the educational 

programming directly from class- 
rooms. Numbers of local film se- 
quences also will be telecast show- 
ing physical advantages and 
handicaps of the city's educational 
facilities. 

r 

BALTIMORE 'BOMBING' 
CITY of Baltimore was "bombed" 
early in October with 160,000 leaf- 
lets publicizing a forthcoming civil 
defense manual being prepared at 
WEAL -AM -TV that city. Leaf- 
lets inquiring "If this had been a 
bomb, would you know what to 
do ?" encouraged enlistment of 
civil defense volunteers. 

s 

BIRTHDAY CONTEST 
AS part of its first birthday cele- 
bration, WJET Erie, Pa., ran a 
lucky record contest asking listen- 
ers to supply the answer to "How 
many records have been played on 
WJET during its first year of 
broadcasting ?" Prize for the clos- 
est answer was $1,000 in merchan- 
dise. The station used the Erie 
Times and extensive on- the -air 
promotion to plug the contest. 

FACTS ON FLYING 
FACTUAL information about all r 
kinds of flying, presented in a 
"glamour" format, is incorporated 
into Jet Pilot, a new half -hour live 
show at WNBQ (TV) Chicago. 
Originated there by George Heine- 
mann, TV program manager, the 
show includes authentic data pre- 

a Navy lieutenant com- 
mander in an elaborate and realis- 
tic airport set. Show material, 
beamed to teen -age boys particular- 
ly, emphasizes the safety and value 
of aviation. It is presented in co- 
operation with the Civil Aeronau- 
tics Authority, commercial airlines 
and air branches of the armed 
forces. 

'ASK WASHINGTON' 
NBC -TV inaugurated a daily pro- 
gram last Wednesday titled, Ask 
Washington, which answers ques- 
tions from viewers on the con- 
duct of government and develop- 
ments in the Nation's Capital. The 
program, presented as a public 
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