
CAAB MEET w ilii!`'tr 
Selective Plan Received 

IN A MEETING described as "com- 
pletely uneventful," officials of CBS 
Radio reviewed their sales, pro- 
gramming and promotion activities 
and plans last week with members 
of Districts 1 and 2 of the Colum- 
bia Affiliates Advisory Board. 

Much of the discussion centered 
on the network's most recent sales 
innovation, the "Selective Facilities 
Plan," under which an advertiser 
may use any reasonable number of 
stations but must make his pro - 
grain available also to all other 
stations and permit it to be offered 
for sale in the markets he himself 
does not use. 

Network officials told the group 
that Westinghouse Electric Corp. 
had been the first to sign under the 
Selective Facilities Plan -for its 
political convention coverage -but 
before the meeting was over they 
were able to report that Westing- 
house had reconsidered and would 
use the full radio network (see 
story page 24). Other uses of the 
Selective Facilities Plan include 
Colgate -Palmolive -Peet's sponsor- 
ship of Mr. and Mrs. North (Tues., 
8:30 -9 p.m. EST). 

Meighan Addresses Group 

Opening address was made by 
CBS Radio President Howard S. 
Meighan. Other speakers included 
Louis Hausman and J. Kelly Smith, 
administrative vice presidents; John 
Karol, vice president in charge of 
sales, and Lester Gottlieb, vice 
president in charge of network pro- 
grams. Also participating in the 
sessions on behalf of the network 
were Herbert V. Akerberg, vice 
president in charge of station re- 
lations; William B. Lodge, vice 
president in charge of general en- 
gineering; William Schudt, na- 
tion director of station relations, 
and Edward DeGray and Ed Sco- 
ville of the station relations depart- 
ment. 

T e meeting, last in a series of 
disc 'et group sessions, was held 
Wednesday in New York. Arnold 
(Doc) Schoen of WPRO Providence 
is head of District 1 and I. R. 
Lounsberry of WGR Buffalo is head 
of District 2 and also is chairman 
of the full CAAB. 

CAAB members at the sessions 
included: 

District 1-3. Arthur DuPont, CJAD 
Montreal; Creighton Gatchell, WGUY 
Bangor and WGAN Portland, Me.; 
Eric Pape, WBRY Waterbury, Conn.; 
Frank Doolittle and Walter Haase, 
WDRC Hartford; Warren Journay, 
WFEA Manchester and WKXL Con- 
cord, N. H.; Joseph Close, WKNE 
Keen, N. H.; Gerald Harrison and 
Robert Donahue, WMAS Springfield, 
Mass.; Arnold Schoen, WPRO Provid- 
ence; Robert Booth, WTAG Worcester; 
John Swan, WCAX Burlington, Vt. 

District 2 -Harry Sedgwick, Ells- 
worth Rogers and Cecily Vaison, CFRB 
Toronto; Walter Valerius, WELM El- 
mira; Sam Woodworth and O. F. Souk, 
WFBL Syracuse; George Coleman and 
Mary Megargee, WGBI Scranton; I. R. 
Lounsberry, WGR Buffalo; Michael 
Hanna, WHCU Ithaca; Gunnar Wiig, 
WHEC Rochester; Margaret Stevens 
and Elliott Stewart, WIBX Utica; Cecil 
Mastin, WNBF Binghamton; W. W. 
Carter. WTRY Troy; Woodrow Ott, 
WWPA Williamsport, Pa. 

MEDIA executives in Miami Beach for conferences with heads of The 
Fort Industry Co. soak up sunshine on pool deck at Coronado Hotel. 
L to r: Glenn Jackson, managing director, WMMN Fairmont, W. Va.; 
Robert Kerns, vice president- managing director, WSAI -AM -FM Cincinnati, 
and William E. Rine, vice president- managing director, WWVA -AM -FM 

Wheeling, W. Va. 

ABC RADIO 
Seven More Outlets 

Become Affiliates 
ADDITION of seven stations to ABC Radio's affiliation list, bringing the 
network to a total of 311 outlets, was announced last Friday by William 
A. Wylie, director of radio stations for the network. 

Five of the seven are members of the Wyoming Cowboy Network, 
while the two others are WINC 
Winchester, Va., which left ABC 
to join NBC last November, and 
WKVA Lewiston, Pa. 

"This development in the growth 
of the ABC radio network," Mr. 
Wylie said, "is an example of the 
continuing efforts of ABC to fur- 
ther supplement its network cover- 
age, thereby enabling many more 
thousands of radio families to en- 
joy the benefits of top -calibre net- 
work programming." 

Calling attention to ABC's 
"planned policy of adding supple- 
mentary outlets to its radio net- 
work," Mr. Wylie continued: "This 
is the result of a thorough and con- 
tinuing engineering and market 
analysis. ABC's growing network 
of stations is giving advertisers a 
constantly expanding number of 
radio homes for their sales mes- 
sage in areas that heretofore were 
not reached by network advertis- 
ers, and reducing the cost -per- 
thousand." 

Aside from the seven latest ad- 
ditions, the network said, ABC has 
added 14 affiliates since last Au- 
gust. 

The five Wyoming Cowboy Net- 
work stations added last week are: 

KSID Sidney, Neb. (1540 kc, 250 
w day), owned by Sidney Broad- 
casting Co., with William Grove as 
general manager; KODI Cody, 
Wyo. (1400 kc, 250 w), owned by 
Absaroka Broadcasting Co., with 
Milward L. Simpson as general 
manager; KWOR Worland, Wyo. 
(1490 kc, 250 w); KWRL Riverton, 
Wyo. (1450 kc, 250 w), and KGOS 
Torrington, Wyo. (1490 kc, 250 w), 
all three owned and operated by 
Joseph P. Ernst, who also is gen- 
eral manager. These other Wyom- 

ing Cowboy Network stations al- 
ready were ABC affiliates: KVOC 
Casper, KRAL Rawlins and KFBC 
Cheyenne, all Wyoming. 

WINC, returning to ABC affilia- 
tion, presumably will carry both 
ABC and NBC programs for the 
duration of its NBC contract which 
reportedly runs to July 1. WINC 
is owned by Richard Field Lewis 
Jr., who also is general manager. 
It operates on 1400 kc with 250 w. 

WKVA is a daytime station on 
920 kc with 1 kw. It is owned by 
Central Pennsylvania Broadcast- 
ing Co. and is managed by Robert 
L. Wilson. 

By comparison with its 311 affil- 
iates now, it was pointed out, ABC 
had 168 in October 1943, when it 
was the Blue Network. 

The 14 offiliates added since last 
August were listed as: 

WAAB Worcester, Mass.; 
WSMB New Orleans; WNAT 
Natchez, Miss.; WNEX Macon, 
Ga.; WJEJ Hagerstown, Md.; 
WGAF Valdosta, Ga.; KCSU Pro- 
vo, Utah; WLAU Laurel, Miss.; 
KDMA Montevideo, Minn.; KMHL 
Marshall, Minn.; WABG Green- 
wood, Miss.; WFRC Reidsville, 
N. C.; KSDN Aberdeen, S. D.; 
WGAI Elizabeth City, N. C. 

Ferry -Morse Signs 
FERRY -MORSE SEED Co., De- 
troit, to sponsor Garden Gate series 
on CBS Radio Sat., 9:45 -10 a.m. 
EST, starting Feb. 16 for 14 weeks. 
It will be eighth straight year the 
company has sponsored this gar- 
den series during pre -planting sea- 
son. Agency: MacManus, John & 
Adams, Detroit. 

RURAL SCHOOLS 
KRVN Cites Set Drive 

KRVN Lexington, Neb., has 
launched a "Radio in Every School" 
campaign directed at some of the 
state's 4,000 rural schools within 
its coverage area. 

In addition, the station has 
begun a public interest radio fea- 
ture, The Little Red Schoolhouse, 
to aid rural teachers' in dramatiz- 
ing social study courses. Other 
plans also are shaping up. The 
dual drive got underway late last 
year. 

KRVN has worked out an agree- 
ment with the General Electric Co. 
to aid schools wishing to obtain 
radios, and also with local school 
boards. Donations also'are encour- 
aged. 

The daily radio program, aired 
at 10:15 a.m., is broken down into 
news, Nebraska history, conserva- 
tion, state government and special 
features on successive school days 
each week. The programs have 
drawn widespread favorable com- 
ment from teachers, listeners and 
F. B. Decker, state superintendent 
of public instruction, as well as 
state government authorities. 

`FAIR TRADE' BILLS 

Hearing Is Set Feb. 13 

HOUSE Judiciary Committee will 
hold hearings Feb. 13 on bills which 
would amend anti -trust laws mak- 
ing minimum price laws binding on 
all parties whether or not they are 
party to the agreement. 

The agreement is generally re- 
ferred to as "fair trade" practices. 
The Miller -Tydings Act established 
the so- called "fair trade" law but 
it was overturned by a Supreme 
Court decision which held that non - 
signers were not bound by the law. 
This led to a flurry of price wars in 
main cities of the U. S. last year - 
the most publicized price battle was 
waged by Macy's in New York. 

ABC 'School' Now Co -op 
LAST half -hour of ABC Radio's 
No School Today morning chil- 
dren's program (Sat., 9 -10:30 a.m. 
EST), was made available for 
cooperative sponsorship beginning 
last Saturday. First two half - 
hours already were available for 
cooperative selling and had a total 
of approximately 95 co-op sponsors, 
according to Frank Atkinson, ABC 
cooperative program sales man- 
ager. 

Ovaltine Returns 
IN ITS FIRST use of radio in 
several years, Wander Co., Chicago 
(Ovaltine), last week signed to 
sponsor the 10 -10:15 a.m. segment 
of the Arthur Godfrey morning 
show on CBS Radio every other 
day, alternating with Toni Co., 
starting tomorrow (Tuesday). 
Wander Co. agency is Grant Adv., 
Chicago. 
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