
MBS PROMOTION Centers On MGM Shows 

MUTUAL opened up an extensive promotion campaign last week for its 
expanded and realigned 1952 nighttime program schedule centered around 
the six hours of "Star Entertainment" to be supplied each week by 
Metro-Goldwyn -Mayer studios [BIT, Nov. 12]. 

The campaign was launched via 
distribution -to advertisers, agen- 
cies and radio editors -of boxes of 
gingerbread men in the shape of 
Mutual's "Mr. Plus" trademarks 
and MGM's "Leo the Lion," along 
with details of the Mutual -MGM 
program tie -up. The pact will add 
an hour of programs featuring 
Hollywood stars to Mutual's pro- 
gramming each night Monday 
through Saturday, starting Dec. 31. 

The campaign will continue with 
national magazine advertising, ex- 
tensive promotional activities by 
Mutual stations, and "continuous 
broadcast of reminder announce- 
ments, from breakfast to bedtime, 
over Mutual's full network of 552 
stations," according to Dick Dor- 
rance, director of public relations 
and press information. 

More than 100 Hollywood per- 
formers are slated to be heard over 
Mutual under the MGM agreement. 
Bette Davis will initiate the "Star 
Entertainment" at 8 p.m. on New 
Year's Eve with the first program 
in her first regular radio series. 

Coinciding with the launching of 
the MGM programming, Mutual 
will realign other shows to offer 
what it terms "a solid block of the 
finest possible entertainment from 
7:30 -10 p.m. EST, Monday through 
Saturday." 

Opening the block Monday 

J. M. PATT ELECTED 
President of WALL 

JAMES M. PATT has been elected 
president of WALL Middletown, 
N. Y., succeeding John ' Morgan 
Davis, who has resigned to be Judge 
of the Court of Common Pleas No. 
4 in Philadelphia. Mr. Davis, who 
was elected to the bench last month 
[BT, Nov. 19], will assume his 
new office Jan. 7, 1952. 

Mr. Patt, who was vice president 
and g neral manager of WALL, will 
conti ue as general manager. He 
is on of the four Patt brothers, 
all of whom are in broadcasting 
[BT, Nov. 20, 1950]. 

WALL, on 1340 kc with 250 w, 
is jointly owned by Mr. Davis and 
Roger W. Clipp, general manager 
of WFIL Philadelphia. 

Le Blanc Co. Case 
JURISDICTION of U. S. Court, 
Southern New York District, to 
rule in reorganization of the Le 
Blanc Corps. of Louisiana and 
Maryland, manufacturer of Hada- 
col, remains questioned until law- 
yers file briefs and present oral 
arguments, Friday, Dec. 14. Pre- 
siding Judge William Bondy set 
the argument date last Wednes- 
day, after brief hearing in New 
York's Federal Courthouse. 
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through Friday will be Gabriel 
H e a t t e r newscasts (7:30 -7:45 
p.m.), Mutual Newsreel (7:45 -7:65 
p.m.), and Robert Hurleigh news- 
casts (7:55 -8 p.m.). The MGM 
productions will come 8 -9 p.m., as 
follows: 

Bette Davis Show 
Monday, Woman of the Year 

with Bette Davis, 8 -8:30 p.m., and 
Crime Does Not Pay, 8:30 -9 p.m.; 
Tuesday, The Black Museum, with 
Orson Welles, 8 -8:30 p.m., and 
Story of Dr. Kildare with Lionel 
Barrymore and Lew Ayres, 8:30 -9 
p.m.; Wednesday, MGM Musical 
Comedy Theatre of the Air, 8 -9 
p.m.; Thursday, Modern Adven- 
tures of Casanova with Errol 
Flynn, 8 -8:30 p.m., and The Hardy 
Family with Mickey Rooney and 
Lewis Stone, 8:30 -9 p.m.; Friday, 
Adventures of Maisie with Ann 
Sothern, 8 -8:30 p.m., and Gracie 
Fields Show, 8:30 -9 p.m. 

The 7:30 -10 p.m. block will be 

rounded out, Monday through Fri- 
day, with Bill Henry newscasts 
from 9 -9:05 each evening, plus the 
following: Monday, Crime Fight- 
ers, 9:05 -9:30 p.m., and War 
Front -Home Front, 9:30 -10 p.m.; 
Tuesday, Official Detective and 
Mysterious Traveler; Wednesday, 
Hidden Truth and Family Thea- 
tre; Thursday, Rod and Gun Club 
and Reporters Roundup; Friday, 
Magazine Theatre and Armed 
Forces Review. 

On Saturday the MGM show will 
be MGM Theatre of the Air, 8:30- 
9:30 p.m. It will be preceded, in 
the new lineup, by Comedy of 
Errors, 7:30 -7:55 p.m.; Cecil 
Brown, 7:55 -8 p.m., and Twenty 
Questions, 8 -8:30 p.m., and will be 
followed by Lombardoland USA, 
9:30 -10 p.m. 

Three of the six weekly MGM 
hours are available for local sale 
8 :30-9 p.m. Monday, Tuesday, 
Thursday, Friday and Saturday 
night hour. The others are being 
offered to national advertisers on 
Mutual's "Multi- Message Plan" 
of sponsorship, similar to NBC's 
"T an de m" plan and ABC's 
"Pyramid." 

AD CLEANUP 
Self Policing Needed, 

Says AFA's Borton 
INCREASING TIDE of legislation against advertising can be halted 
only through more self -policing within the field and by helping law- 
makers to understand the industry better, Elon G. Borton, president of 
the Advertising Federation of America, told the Advertising Club of 
Denver Thursday. 

The first thing advertisers must 
do, Mr. Borton 
said in a luncheon 
address, is to po- 
lice their field 
more effectively 
and clean out the 
small percentage 
of advertising 
which oversteps 
the bounds of 
truth or good 

Mr. Borton taste. Transgres- 
sors of these 

principles, he observed, justifiably 
irritate influential groups and give 
those who would hamper adver- 
tising a ready -made excuse for 
their activities. 

The second need is for advertis- 
ing people to contact their legis- 
lators and inform them of adver- 
tising's role in our economy. The 
best time for this, he suggested, 
is before a law comes up, and the 
best people to do it are local ad- 
vertising groups, since they con- 
tain the voters to whom every 
legislator listens. The lawmaker, 
often uninformed, has no time to 
investigate when plausible restric- 
tions -such as threatening taxes - 
are proposed, he said, and giving 
them information will do them a 
service as well as protect the in- 
dustry. 

Mr. Borton gave numerous illus- 
trations of the flood of restrictions 

* 
coming from three sources -laws 
by national, state, and local bodies; 
regulations established by boards 
and commissions, and interpreta- 
tions of legislation or precedent 
cases by court judges. 

DALLAS ADMEN 
Attack Lucky Campaign 

RESOLUTION adopted by the 
Dallas Advertising League at its 
membership luncheon Nov. 30 in 
the Hotel Adolphus condemned ad- 
vertising which "imputes dishon- 
esty to all advertising or, by in- 
nuendo or otherwise, disparages 
the integrity of the advertising 
messages of American business." 

Cited by the league was the cur- 
rent " Now! Facts! Not Claims!' " 
campaign of Lucky Strike ciga- 
rettes, which the resolution as- 
serted "leaves the public the im- 
plication that all other advertis- 
ing constitutes mere 'claims' rather 
than 'facts' and thereby clouds 
general credence in advertising..." 

Resolution called upon the league 
to request the American Tobacco 
Co., makers of Lucky Strikes, to 
discontinue its campaign "since in 
the long run to the extent Lucky 
Strike discredits advertising gen- 
erally in the public mind will it 
weaken the power of its future ad- 
vertising campaigns on which the 
company is spending and will spend 
millions of dollars." 

Robert A. Schmid, New York, MBS 
vice president in charge of adver- 

tising, publicity, research and 
planning, samples a ginger- 

4 bread man. 

upcoming 

Dec. 10: Columbia Affiliates Advisory 
Board meeting, Districts 4. 5, and a, 
Hotel Roosevelt, New Orleans. 

Dec. 19: Columbia Affiliates Advisory 
Board meeting, District 7, Muehle- 
bach Hotel, Kansas City. 

Dec. 20 -22, 27 -29: Canadian Copyright 
Appeal Board meeting, Ottawa. 

Dec. 27 -29: American Marketing Assn., 
winter conference, Hotel Kenmore, 
Boston. 

1952 
Jan. 7 -10: Retail Dry Goods Assn., 41st 

annual convention, Hotel Statler, New 
York. 

Jan. 8: Second session of the 82d Con- 
gress of the U.S. begins. 

Jan. 13 -15: National Appliance and Ra- 
dio Dealers Assn., annual convention, 
Conrad Hilton Hotel, Chicago. 

Jan. 15: FCC- Paramount hearing, Wash- 
ington. 

Jan. 18: Washington State Assn. of 
Broadcasters Radio Sales Clinic, 
Tacoma, Wash. 

Jan. 19 -20: National Advertising Agen- 
cy Network, Western Regional Meet- 
ing, Nicollet Hotel, Minneapolis. 

Jan. 21 -23: Newspaper Advertising Ex- 
ecutives Assn., convention, Edge- 
water Beach Hotel Chicago. 

Jan. 21 -26: American Institute of Elec- 
trical Engineers, winter general meet- 
ing, Hotel Statler, New York. 

Jan, 24 -25: Advertising Assn. of the 
West, Midwinter Conference, Oak- 
land, Calif. 

Jan. 25 -26: Assn. of Railroad Adv. 
Managers, St. Louis. 

Jan. 26 -27: National Advertising Agen- 
cy Network, Eastern Regional Meet- 
ing, New Weston Hotel, New York. 

Feb. 9 -29: International Radio and Elec- 
tronics Exhibition, Bombay, India. 
(Further information obtainable from 
Consulate General of India, 3 E. 64th 
St., New York 21, N. Y.) 

Feb. 10 -15: NARTB Radio and TV 
Boards, San Antonio, Tex. 

Feb. 25: FCC -Theatre Television hear- 
ing. Washington. 

Mar. 3 -6: Institute of Radio Engineers 
convention, Waldorf- Astoria Hotel, 
New York. 

NBC Shows Begin 
NBC officially announced last week 
that the radio Kate Smith Show 
will start today (Monday) to be 
heard Monday through Friday 
(WNBC New York only, 12:05- 
12:15 p.m. EST; network and 
WNBC, 12:15 -12:45 p.m. EST). 
Radio version of television's Howdy 
Doody is scheduled for 8:30 -9 a.m. 
Saturday, beginning Dec. 16. Both 
programs are part of NBC's "Min- 
ute Man" pay -as -you -sell plan. 

BROADCASTING Telecasting 


