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A. H. GINMAN, president Canadian Marconi Co., Montreal, Que., retires. 
He will remain member of board. S. M. FINLAYSON, general manager, 
succeeds him as president. 

KTTV (TV) Hollywood appoints Blair TV Inc., N. Y., as national rep- 
resentative. KTTV formerly represented by CBS Radio Sales. Blair TV 
Inc. formerly handled KTSL Hollywood national sales. With CBS having 
acquired KTSL, Radio Sales takes over national representation of KTSL. 

TRINIDAD BROADCASTING Co., Trinidad, B. W. I., appoints Adam J. 
Young Jr. Inc., N. Y. as representative. 

WILLIAM DOTY EDOUARDE resigns as commercial manager KFWB 
Los Angeles after year and a half. HARRY MAIZLISH, station owner - 
general manager, absorbs duties. 

RADIO TIME SALES (Quebec) Ltd. announces opening of new offices 
at 1231 St. Catherine St., W. Montreal, Que. Telephone, Marquette 4684. 

KEN WEBER, formerly sales manager for WHBO Sulphur Springs, Fla., 
named station manager. GEORGE ZIMMERMAN, formerly of WEBK 
Tampa, succeeds to sales post at WHBO. Appointments complete re- 
alignment begun when HAROLD A. DUNLAP acquired sole ownership 
and general management of WHBO last August. 

MRS. E. S. FARR, Victoria, B. C., to board of governors, CBC, to fill 
remainder of three -year term which expires November 1951, of Mrs. 
MARY SUTHERLAND, Parkesville, B. C., who recently resigned to be- 
come manager of CHUB Nanaimo, B. C. 
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LEE GORMAN Jr., commercial manager WABI Bangor, Me., appointed 
to educational committee of Maine Broadcasters Assn.... THAD M. 
SANDSTROM, general manager KSEK Pittsburg, Kan., awarded Certifi- 
cate of Merit by Chamber of Commerce, for services, rendered to organ- 
ization.... JACK MILLER, account executive KPOA Honolulu, appointed 
member of basic planning board of Territory of Hawaii Disaster Relief 
Agency's Information Committee. .. . 

MILLER McCLINTOCK, former president of Mutual, now chairman and 
chief executive of recently organized Progressive Broadcasting System, 
was host to luncheon of Washington radio practitioners at Willard Hotel 
last Wednesday. He covered scope and planned activity of PBS and 
analyzed affiliate contract provisions. . JOHN COWLES, chairman 
of the board Cowles Broadcasting Co., will be principal speaker at Chi- 
cago Brand Names Dinner at the Blackstone Hotel Jan. 17.... FRANK 
SAMUELS, vice president and general manager in charge of ABC West- 
ern Division, in New York for two weeks' conferences. 

THEODORE C. STREIBERT, president WOR -AM -TV New York and 
chairman of board, MBS, spoke Jan. 11 on "Radio- Present and Future" 
during Radio and Television Clinic at New York Advertising Club's an- 
nual advertising and selling course ... CHARLES G. SCULLY, public 
relation -special events staff WAAT Newark, N. J., appointed director of 
emergency defense activities for station ... FRED KILIAN, program 
director ABC -TV Chicago, appointed president Chicago Television Coun- 
cil, to fill unexpired term of I. E. (Chick) SHOWERMAN, former 
NBC Chicago vice president and now head of TV operations for Free & 
Peters, N. Y. 
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CONGRESSIONAL TIME 
Average of $156 Spent by House Candidates 

AVERAGE candidate for the U.S. 
House of Representatives spent 
$156.89 for radio and television 
time in the primary and national 
elections held last year, accord- 
ing to a special House investigat- 
ing committee. 

Tabulation by the House Spe- 
cial Campaign Expenditures Com- 
mittee, in its final report to the 
81st Congress, showed newspaper 
and magazine advertising getting 
an average $395.09 per candidate; 
billboards and signs, $138.03; sal- 
aries or expenses of campaign 
workers, $141.07; candidate's con- 
tributions to campaign commit- 
tees, $212.50; miscellaneous, 
$173.98. 

Total average expenditure per 
candidate was put at $3,776.05 with 
contributions averaging $1,540.52. 
However, outlay by each candidate 
varied greatly, the report said, in- 
dicating that the amount spent on 
radio -TV time differed substantial- 
ly in certain sections of the coun- 
try. 

According to the committee's 
breakdown of total candidate ex- 
penditures by states, radio -TV 
time purchases in the primaries 
exceeded the outlay for combined 
newspaper and magazine adver- 
tising in Kentucky, Louisiana, 
Maryland, New Hampshire and 
Ohio. In the Buckeye State, the 
radio -TV time purchases 
$9,489.06, more than double the 
$4,456.23 spent for newspapers - 
magazines. 

House Members Spend More 
In the national elections, House 

candidates spent more for radio 
and television than printed media 
in the states of Indiana, Maryland, 
Mississippi, Nebraska, and New 
Mexico. 

Greatest radio -TV expenditures 
during the primaries were recorded 
for Georgia, Ohio and California 
in that order. National election 
spending for the media was high- 
est in Illinois, Michigan and In- 
diana. 

The committee paid special at- 
tention to the NAB and to Presi- 
dent Justin Miller for the or- 
ganization's "cooperation" in 
promptly dealing with a complaint 
sent to NAB by the committee 
alleging some radio stations were 
charging higher rates for politi- 
cal advertising than for commer- 
cial advertising [BROADCASTING 
TELECASTING, Dec. 4, 1950]. 

Last December, Rep. Mike Mans- 
field (D- Mont.), chairman of the 
committee, publicly commended 
NAB for prompt action in rerout- 
ing the complaint to stations. 
NAB's board of directors then 
had adopted a resolution calling 
for the desist of such practices 
by stations and sent a copy of the 
resolution along with a state- 
ment by Judge Miller to indi- 
vidual broadcasters. 

In the Senate, a Senate Rules 

subcommittee on Privileges and 
Elections, is compiling a similar 
report on candidate expenditures 
under the chairmanship of Sen. 
Guy Gillette (D- Iowa). 

INSTALLMENT DROP 
Radio -TV Sets Affected 

INSTALLMENT credit used by in- 
dividuals purchasing television re- 
ceivers, radio sets and other house- 
hold goods dropped off in November 
1950 from the previous month's 
figures -the first such decrease in 
seven years -the government has 
reported. 

The slump in month -to -month 
figures was attributed to imposition 
of credit controls -Regulation W- 
last September when the Federal 
Reserve Board set larger down pay- 
ments and lessened the time for 
payment. According to board fig- 
ures, installment credit was cut 
from $13,396,000,000 to $13,319; 
000,000, with most of the decline 
laid to a drop in automobile sale 
credit. 

HAZEL MARKEL, director of pro- 
gram services WTOP Washington, 
awarded certificate of service and 
commissioned honorary captain by 
Capital Airlines. 

New 1951 catalog of internationally 
famous Clebar stop watches. Most com- 
plete line of stop watches in America 

. for every timing purpose. 
In use by the foremost industrial firms, 
laboratories, colleges and athletic corn - 
petitions. 

Cellar Stop Watches 
meet and exceed the 
rigid specifications of 
the National Bureau 
of Standards! 

MAIL COUPON 
TODAY! 

: LEBAR Watch Agency 
Dept. B, 551 Fifth Ave. N. Y. 17,N. Y. 

Please rush me a FREE copy of the 
new 1951 catalog of the internationally 
known Clebar Stop Watches. 

Name 

Address 
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