
JHT V. HORMEL (2d r), board chmn., 
George A. Hormel Co., greets Harry 
Howe (2d I) after his Chicago per- 
formance on Hormel's Music With 
the Girls. With them are (I to r) H. H. 
Hauph, v. p., BBDO; Ralph Keller, 
gen. mgr., Hormel sales; James L. 
Stirton, gen. mgr., ABC Central 
Div.; Robert Brethauer, ABC sales. 

ON behalf of the Radio Executives 
Club of Boston, Harold E. Fellows (I), 
general manager, WEEI Boston and 
new president of the club, presents a 
silver cocktail shaker to Craig Lawr- 
ence, general manager of WCOP 
and outgoing president of REC 
for "outstanding service." 

DWIGHT NEWTON (standing I), 
radio columnist, presents San Fran- 
cisco Examiner's "Favorite Program 
Award" to man and wife radio team 
Monty and Natalie Masters (seated) 
for their weekly NBC Western net- 
work show Candy Matson. Standing 
at right is John Elwood, gen. mgr., 
KNBC San Francisco, where show 

originates. 

AWARD from the National Safety 
Counsel is presented to Gilbert El- 
liott (I), president and general man- 
ager of Derby Foods Inc., by Ned 
Dearborn of the Counsel, for Derby's 
Sky King on ABC. Show was cited for 
"teaching a youthful audience the 

wisdom of being careful." 

CITATION of National Council of 
Catholic Men to WOAI San Antonio 
for its presentation of Catholic Hour 
for 20 years, goes to Hugh A. L. 
Halff (center) WOAI pres. -gen. mgr. 
from Francis Bowen (I), Archdiocesan 
Counsel of Catholic Men. John J. 
McMahon, pres., Our Lady of the 

Lake College, looks on. 

ARTHUR GODFREY is welcomed in 
Chicago for dedication of Meigs Field, 
new airport. L to r: John Akerman, 
WBBM asst. gen. mgr.; Wendell 
Campbell, CBS Chicago sales mgr.; 
Mug Richardson, Mr. Godfrey's pro- 
ducer; Mr. Godfrey; Janette Davis, 
singer; Ken Craig, CBS Cen- 

tral Div. 

KFWB SALE 
Maizlish, Schine Buy 
From Warner Bros. 

APPLICATION for sale of KFWB Hollywood by Warner Bros. Pictures 
Inc. to Harry Maizlish and Schine Chain Theatres Inc. for $360,000 was 
tendered for filing with FCC last Thursday [Chasm CIRCUIT, July 10]. 

Mr. Maizlish, general manager of KFWB for 13 years, would become 
51% owner of the outlet while * 
Schine, principal owner of WPTR stockholders. 
Albany, N. Y., would hold remain- All of the stock of Schinc Chain 
ing 49% interest. An independent Theatres is owned beneficially by 
outlet, KFWB is assigned 5 kw Schinebro Inc., Gloversville, N. Y. 
fulltime on 980 kc. The station J. Myer Schine is 65% owner of 
was established in 1925. this latter firm while the remain- 

ing 35% is owned by Louis W. 
Schine. Mr. Harnagle is with the 
Los Angeles law firm of Mc- 
Cutchen, Thomas, Matthew, Grif- 
fiths & Greene. G. David Schine, 
newly elected vice president and di- 
rector of WPTR [BROADCASTING, 
July 17], also is vice president of 
Hildermart C o r p., Gloversville 
hotel operator. 

Transfer papers were filed with 
FCC by the Washington radio law 
firm of Cohn & Marks. 

The sale price includes $250,000 
to be paid for the stock of Warner 
Bros. Broadcasting Corp., licensee 
of the station and wholly -owned 
Warner subsidiary, and $100,000 
to be paid for the station's trans- 
mitter site. The buyers have ob- 
tained a condition loaii of $350,000 
from the First National Bank of 
Boston to cover the transaction 
upon FCC approval. Current as- 
sets of KFWB over current liabil- 
ities total about $110,000, the ap- 
plication said, which will continue 
to be available to the licensee in 
operating the station. 

Mr. Maizlish and Schine have 
formed KFWB Broadcasting Corp., 
a new firm which will acquire the 
stock in the licensee from Warner 
Bros. Pictures. They also have 
formed KFWB Realty Corp. which 
will acquire the station's trans- 
mitter site and lease it to KFWB 
Broadcasting. The latter would 
become licensee upon eventual dis- 
solution of Warner Bros. Broad- 
casting after the transfer is ap- 
proved. 

Mr. Maizlish is president of 
KFWB Broadcasting while his per- 
sonal attorney, Harry E. Sokolov, 
is secretary. Mr. Maizlish's assist- 
ant and secretary for 11 years, 
Theola R. Sanders, is a director 
of the firm. Representing the 
Schine interests as KFWB officers 
are G. David Schine, vice presi- 
dent, and George Harnagel Jr., 
treasurer. 

Agreements between the KFWB 
stockholders provide that Mr. Maiz- 
lish will be employed as station 
manager at $25,000 per year and 
that any stockholder wishing to 
withdraw or sell part of his holding 
must first offer it to the other 

NARBA Changes 
CHANGES in facilities of Mexican 
stations, as reported under provi- 
sions of the North American Re- 
gional Broadcasting Agreement, 
now being re- negotiated, were an- 
nounced by FCC last week. XEOK 
Monterrey Sept. 10 is to switch 
from 600 w daytime on 950 kc to 
500 w day, 250 w night on 920 kc. 
Same date XETR Ciudad Valles is 
to switch from 125 w on 1490 kc 
fulltime to 1 kw daytime on 1120 
kc. XELX San Luis Potosi, 250 
w day on 1120 kc, has been deleted. 
XECX Queretaro, 1 kw day on 
1520 kc, has changed call to XENA. 
XECB Aguascalientes, 500 w day 
on 1170 kc, and XEIY San Luis 
Rio Colorado, 250 w on 1450 kc, 
have exchanged call letters. 

Thomas 
(Continued from page 17) 

front of those being considered for 
directorship of NAB's Broadcast 
Advertising Bureau in succession 
to Maurice B. Mitchell, whose res- 
ignation becomes effective Aug. 15. 
Mr. Streibert's announcement elim- 
inated Mr. Thomas from consider- 
ation. 

Mr. Thomas has headed WOIC 
since it commenced operations in 
January 1949. Under his manage- 
ment, the station was brought into 
the black in less than 18 months. 

Before joining WOIC, he was 
sales manager for WOR. A past 
president for two terms of the 
New York Advertising Club and 
former president of the Sales Ex- 
ecutive Club, he is now a director 
of NAB, representing the TV in- 
dustry, and of the Advertising 
Federation of America. Mr. 
Thomas also belongs to the Wash- 
ington Kiwanis Club, the Wash- 
ington Board of Trade, and the 
National Press Club. 

Earlier in his career, Mr. Thom- 
as reported for the Washington 
Herald, was copy editor and re- 
porter for the Washington Daily 
News, and was feature writer for 
the Washington Star. Then he did 
public relations work for Thomas 
R. Shipp Inc., Atwater Kent Mfg. 
Co., General Motors, NBC and other 
corporations. He managed Atwater 
Kent's national radio auditions. 

Mr. Thomas headed the radio de- 
partment of H. W. Kastor & Sons, 
Chicago advertising agency, be- 
fore he left to join WOR in 1934. 
There he served successively as 
director of sales, promotion and 
advertising, assistant sales man- 
ager, sales manager and secretary 
of the executive committee. 

Educated in Washington public 
schools, George Washington U. and 
Harvard U.'s Graduate School of 
Business Administration, Mr. 
Thomas is married to the former 
Sunny Maxwell. They have a son, 
Bruce M. Thomas, 9. 
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