
WHAS-TV BOWS 
Second Louisville Outlet 

WHAS -TV Louisville, makes its 
debut today (Monday), adding a 
second TV station for the Kentucky 
city. Victor A. Sholis, WHAS -AM- 
FM-TV director, said the station 
would "concentrate on quality of 
programming" rather than on 
quantity, expanding its facilities 
as experience and performance 
warrant. At present the station 
will program 2 -10:30 p.m. six days 
weekly. 

WHAS -TV, like its parent AM 
station, Mr. Sholis said, is a pri- 
mary CBS affiliate. Station operates 
on Channel 9 (186 -192 mc) with 
7.2 kw aural, 9.6 kw visual. 

The newest and latest technical 
equipment has been used in the 
construction and installation of 
WHAS -TV, Orrin W. Towner, tech- 
nical director, said. The tower 
supports a 12 -bay GE TV antenna 
which, along with a three -section 
transmitter, would eventually per- 
mit the station to transmit a 54 kw 
signal, Mr. Towner added. Also 
employed is a fluorescent lighting 
system automatically controlled for 
its main studio, six skyhooks and a 
rear screen projection unit. In ad- 
dition to this large studio, the sta- 
tion has an audience -participation 
and organ studio. 

Studios are maintained on the 
sixth and seventh floors of the 
Louisville Courier- Journal -Times 
Bldg. Kinescope recordings of net- 
work shows will be presented until 
about Oct. 1, date when the co- 
axial cable is expected to reach 
Louisville. 

WKY -TV Policy 
P. A. SUGG, manager of WKY -TV 
Oklahoma City, has announced 
adoption of a general policy 
against the telecasting of any pro- 
grams based principally upon "hor- 
ror story" plots until after 9 p.m. 
when "the younger children should 
normally have retired." Pointing 
out that sponsors have been "most 
cooperative" in agreeing to pro- 
gram revisions to fit the new pol- 
icy, Mr. Sugg said two NBC -TV 
shows featuring "mystery- violence 
dramatization" have been moved 
from 7:30 and 8 p.m. spots to 9:30 
on Monday and Wednesday. 
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Neel lahes 
FREDERICK A. NILES 

FRED NILES has watched TV activity 
at Kling Studios, Chicago, grow in the 
same proportion that TV set sales have 

skyrocketed in the area. In 1947, when he 
originated the video branch of the film pro- 
duction firm, there were 12,000 sets in Chi- 
cago. Now there are more than 380,000. 

Since mid -1947, when Kling had produced 
only one television commercial (Goebel beer, 

Detroit), Television Director Fred- 
erick A. Niles has supervised more 
that 100 film spots for such clients 
as Standard Oil of Indiana, 
Stewart -Warner, Elgin- American, 
Motorola, Reddi -Wip, Old Colony 
(Orange Crush), Fox DeLuxe beer, 
Magnavox, Minute Mop, Fehr beer, 
Pinafore chicken and Griesedieck 
Bros. beer. 

His methods are improved, but 
his theories remain the same. Fred 
gathered a lot of both while train- 
ing and teaching in an information 
education division organized by the 
War Dept. as a propaganda unit 
for U. S. troops. He conducted 
four -week courses for GIs, teaching 
production of slides, films, radio 
shows and newspapers. 

From 1942 until 1946 he taught 
procedure at Carlisle Barracks, Pa., 
after originating, writing and edit- 
ing a news sheet at Ft. Sill, Okla., 
in which he stressed foreign policy. 
News had been of prime interest 
to him since college days at the U. 
of Wisconsin. 

After he was graduated, he com- 
bined news writing and commen- 
tary with announcing and conti- 
nuity at WMAM Marinette -Me- 
nominee, Wis., moving on to KVFD 
Ft. Dodge, Iowa., KGLO Mason 
City, Iowa, and WAAF Chicago 

,;as news editor, the last in 1942 

College Radio Work 
At college, Fred majored in 

speech and psychology, and -less 
officially -radio at the university 
station, WHA Madison. Collab- 
orating with such persons as Cy 
Howard (My Friend Irma) and 
Ben Park (Report Uncensored, It's 
Your Life), he produced, an- 
nounced, wrote and acted. 

For his acting ability, he was 
chosen "best actor of the year" 
when he was a senior, and was 
elected to the Haresfoot Club, 
men's drama group. He toured 
Wisconsin for public performances 
with Haresfoot and the Wisconsin 
Players. He is a member of 
Alpha Tau Omega fraternity. 

Until Fred went to Chicago in 
1941, he spent most of his life in 
Wisconsin. He was born in Mil- 
waukee. For three years however, 
his father (banker) moved the 
family to California. 

Fred again worked at WAAF 
Chicago after the war as news 
editor, handling his own com- 
mentary five nights weekly for a 
year before joining Kling. He 
knew Kling had considered estab- 
lishment of a TV department, inas- 
much as it had specialized in most 
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other visual media several years. 
Always a photography enthusiast, 
he once thought of 
own package firm for TV com- 
mercials. 

Fred still thinks the ultimate fu- 
ture of a TV production firm lies 
in shows, but only after it has been 
grounded in creation and develop- 
ment of commercials. "There is a 
definite trend toward film in TV, 
and eventually a tremendous num- 
ber of program hours will be on 
film," he says. 

An active partner in the TV di- 
vision with Jack Lieb, who heads 
the motion picture section, Fred 
built the video department from an 
idea. The firm now offers all kinds 
of commercials, but insists always 
and primarily on quality. 

Films are shot on 36mm film, 

Monkey Business 
MORE MONKEYS having a 
barrel of fun was the order 
of the day on This Is Your 
Zoo over WAAM (TV) 
Baltimore, March 21. "Baba 
the Baboon" celebrated her 
first birthday, with eight of 
her simian friends from the 
zoo, on the regular Tues- 
day afternoon program. She 
was the recipient of some 992 
cards and many gifts from 
her WAAM audience. Of a 
lace trimmed slip replete with 
sash, which she received, 
Babs says: "I simply can't 
appear on TV in that, no one 
is going to make a monkey 
out of me." 
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with 35mm sound reproduction, on 
a stage about a block long on Chi- 
cago's near north side. Only 
union technicians (from four lo- 
cals) are employed, and each per- 
son creating a TV commercial 
works closely with other personnel. 

Primarily a Chicago concern, 
Kling Studios has branched out to 
New York, Detroit and Cincinnati 
in the past 15 years. Most of the 
video work, however, is done in 
Chicago. 

Fred is married to the former 
Jane Turner. They met in Okla- 
homa when he was in the Army, 
and now have a four -month -old 
daughter, Stephanie Jane. When 
he isn't on the job, he's home 
watching TV- reaffirming his con- 
victions that video will revolu- 
tionize the advertising world in 
five years. He believes too often 
too much attention is placed on the 
show and not on the commercial. 
Pacing is the most important factor 
in production of a TV film spot he 
concludes. 

TEXACO THEATRE 
Tops Hooper TV Ratings 

WITH a rating of 66.4, Texaco 
Star Theatre was first place in the 
top 10 Hooper TV- Network Tele- 
ratings for February, it was an- 
nounced last week. 

The February ratings are the 
last network television ratings to 
be issued by C. E. Hooper Inc. 
Under terms of the recent sale of 
National Hooper Services to A. C. 
Nielsen Co., Hooper will continue 
to conduct television network rat- 
ings but they will be issued through 
the Nielsen Company. 

February Leaders were: 
1. Texaco Star Theatre -Milton 

Berle Show (30 NBC -TV cities) 65.4 
2. Arthur Godfrey's Talent 

Scouts (9 CBS TV- cities) 48.2 
3. Toast Of The Town (19 CBS - 

TV cities) 42.7 
4. Godfrey and His Friends (40 

CBS -TV cities) 41.0. 
5. Stop The Music (8 -9 p.m.) (18 

ABC -TV cities) 38.9 
6. Lone Ranger (25 ABC -TV 

cities) 35.8 
7. Kraft TV Theatre (18 NBC - 

TV cities) 35.8 
8. Phllco TV Playhouse (39 

NBC -TV cities) 35.2 
9. Robert Montgomery Presents 

Your Lucky Strike Theatre 
(13 NBC -TV cities) 34.1 

10. Fireside Theatre (16 NBC - 
TV cities) 33.3 

LIVE OR FILM? 
No Labeling Needed -FCC 

FCC REFUSED last week to grant 
a request that television stations 
be required to announce at the be- 
ginning of each program whether 
it is live, a film, or a kinescope 
recording. 

Denying a petition of Charles W. 
Curran of Jackson Heights, N. Y. 
[TELECASTING, Jan. 30], the Com- 
mission held that its present rules 
on the subject (3.688) are adequate. 

The rules already require sta- 
tions to make it known when "me- 
chanical reproductions" are used. 
Thus, FCC held, it should be ob- 
vious that a program is live if it 
is not otherwise announced. 
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